
JUL') , 1930 

I 

ANNOUNCING 

a • 10 
by 

For picture · of ets and complet de tails ~ee pages 6-7-8-9 



E r. t: ' T R 1 <: A 1.. M E R c H ,, ~ n 1 s 1 N c \ 01...g. :\11 l 

WHAT IS 

Electric Time 
AND WHAT MAKES IT POSSIBLE ? 

lu11w's "orld is dcum .. \I an~ 
't•fl\'enienct!s come from t lie dct­
mc m1tll·t- light likt! the sun''<­
p<m er (or 'acuu m clc:i m:rs and 
ralh<1'i :rnJ nm\ in Tdec..hrnn* 
Fl el' I ric Timekeeper..,, energ~ 
thar 1111.:a!>urcs minute:.! 

T clcchron 1-.lcctric T i me keepers 
arc as grcar an a<l\'arKc over tra­
dJtJonal me t hods as wa" rhc 
... pnng dri' cn duck''' l.'r th1.; sun­
Ji:il. T hey arc silent and unrnn­
nil~ prc:ci-.c:. The~ rel}Ulrc: no 
"inJing, niling , cle:ining or 
rt:L,'11 la ring. 

N.,·g11/111,·d gmemtors 11 II 
corral ti mt 

l·.lcnrk rime! is :i tnhute to the 
111' en ti' e genius of 1-knr~ F.. 
Warren, ,, j .-\::.hland, i\ la ... -.ac..h11-
"ett-.. i\ lany ~·car::, ago, he <le­
o.;ign1:d n 1.lock that contained, 
in-.read of the u:;ual springs anJ 
t.">capement::.. a tin,· ::.df-:.raning, 
s\ nc..hronuus motor dri,·en hy the 
impulses oi alrernatin!! turrent on 
tap at rhe light socket. 

But before i\ l r. \\'nrren·., i1wen­
ll<m cou ld he maJe useful in homes 
and ufnces, it was necessary to con­
trol rhe impulse:. oi alternating cur­
r.-nr .1t rheir soun:e . .-\nd :.o .\Ir. 
\\ arrcn incorporated hi!> 111\ cntion 
in a Tclcchron .\l a:;ter Clock for 
use in thl! power house. Checked 
fn::qucntly with raLlio signals from 
the l . ~- " a v:tl OIN:n :t ton , the 

.lb. If,.,,,, I Jf 'arrot ·'-' 

T t:lcchnm :\l~tc::r l lm:k indicates 
"hether the giant ~cncrators arc 
running ar an e\ c::n timckec1"l111g 
speed . Br keeping ircncratnr speeJs 
con<;tant, the powcr CC>mpan r assure.'\ 
rcu:ulnr cu1Tent impulses a.nu safe­
gu:'lrd-. the accura('~ oi Telechron 
Clocks e\ c~·\\ here::. 

T oda tc, more: than -1-oc T dcchron 
\I a.,rcr Cloe~ ha' c liecn installed 
h) the largest PO\H:f eompanies in 
_.\ mericn. T ogether, rhcsc cum panics 
suppl) currc::nt regulated b~· Tde­
lhrnn \l :i.1;ter Clm:b. w nl(lre rhan 

1 0,000,000 11( the n a non .., 
20,000,000 residcnrinl meter-.. 
xo<( o( those homes ha\'ing dt'l 
tricity ma) enjoy the accurnc~ 
and conn:nience of dl!ctric timL 
through T dechron T imekeepers'. 

Tflkt tubmlrlgt' qf this 
time srroire ! 

T he dectric time supplied hy 
Tdechron Clock'> i~ tnistworthy 
an.I ec<momirnl. The current it 
u~c" in a month '""t" le-..s than a 
.. irl!!:lc strttt-t·ar for.:. 
Therean:man~ anractive T dL 

l:hron modds, at prices rang111g 

from ~9-"'5 to ~55 tambm1r-.., 
uprights and \~all docks, with 
1.ases of rare woods an<l rilh 
metals . • ee them at the m:arcsr 
dealer's. You can find him easil~ 
hy consulting the Classified Tele­
phone Directory under the head­
ing "Tdechrnn." And be sure he 

shm~s you Teled1ro11 C/(}rks. 
Look for " T clechron" on rhe dial. 

l t marks rhe true the original dee -
tric time-the dm.k that connects 
~our h ome " irh the T dcchrun 
Ylaster Clock in the p1mer hou~e! 

" ·arrcn Tclech run Conipanr, :\.,h­
lnml, \ lassachusett::.. I n Canada, 
CanaJian Genera l I lcctri~ Com­
pan) , T oron m. 

T/11 R1t<r• Cltt<R. c ... ,ru11>·· P/ Cfomrnali, f1Jri 1. 
trv./11rn 1run ,/!UJI" r'J r/1'(ki "'"' • lh•T diHtntMsh,./ 
, ra r.nplt'J lJ) /int- 'l111111t h1"f ti: • Juipp11I i;1il/1 Trl•'tht rJ61 

mo/,H1. Thnr fflf•:.J ra"r' ftvffll :$ lO tc> SI 200 
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B '' usrn e ss 

Tt was the privilege oi the 
writer to attend one in formal 
gathering of commercial ex­
ecutives who came together to 
talk U1ings over. And what 
did they principally discuss? 
They discussed cooperation 
with local merchants and the 
method and plans by which it 
can be made most effective. 
Why? Because e"idcntly they 
think that cooperation with the 
I trade i good business. 
That was the best thing l 
brought away from this con­
vention. That is what I want 
to pass on to the readers of 
this magazine. 

The cooperative idea has 
become firmh· rooted in this 
industry. The central stations 
will play their part in it when. 
a:.. and if the dealer plays his. 

-L. E. Mo ffatJ. 

From "iVlwt lluppmed i11 Sa11 
Francisco," pag1· Ji. 
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~ • THESE 
BREAK 

WILL HELP 
LAST YEAR'S 

YOU 
RECORDI 

Each priced right- with the right dealer 

set-up. F eatures? Plenty of them. The 

iron: Adjustable-automatic heat control, 

patented design, chrome plated. The 

P erc-o-toaster, exactly what its name 

implies: Coffee or toast in a hurry, or 

both. The range: A success from the 

start, another real profit-maker with its 

truly high-speed beating elements. 

Take a tip from the every-day business 

experienceofhundredsofdealers. Lineup 

on these and other Cbromalox-equipped 

products if you want to make more 

money; get new customers into your 

store; keep old customers coming back. 

You can count on definite profits every 

time you make a sale because those 

husky embedded* type elements keep 

appliances working four and five years 

at a stretch in spite of long hours and 

tough operating conditions. 

What appliances do you want to know 

about? Say the word and we'll send you 

interesting literature. No obligation of 

course. 

• Ravin& the rcsittor embedded in rcftactory matJ:rial 
under l:\ydnlulic pressure and baked er red heat. 

M oNARCH £1ectrle Ratl.ic made by 
AfaJJeablc Iron Ran&e Co •• equipped WlLh Chroma.lox 
high-speed, surface unit.. The convcnii:ncc. clean­
liness and d!lcicnL beat·atonn& qualiLICI of thia 
patCDtZ!CI type or heatinc elc:mcnt helix w quickly 
sdJ electric ~ ChromalOJt unita are aloo u.ecd 
cxclusi~ly in M onarch H ot Water Heaters and 
Monarch Commcn:ial Ranr.es. 

SAMSON Pancl-matic Iron made by 
Samoon-Oruted C«ponnion. Adjurtable. automatic 
beat control. 2S hcata-as oclec:tivc a the dial on 
your ndto! Chromium plated • Pat=tcd stream· 
line pend dcsian. Even heat diatributioo and long 
life lDllU.l-.d by patented embedded" cype ChromaJol< 
clement. L ill $S.9S. 

~ONG Perc:~toarter made by 
Armstrong Eltt. & Mfa. Corp. rea:ntly anoounccd 
in Sat- E ve. Post. Oniqwo. Veraatik. Few- electric 
ICf'V1lllts in one · Makes perfect coffee (percolator 
ia full 6<up me): Makes toast; c:oolta cr.p and 
becon: makes waftlea. H uslr;)'. patented Chromalox 
rin& clc:mmt insures long opcrnting perfonnancc. 
L iat S11.8S. 

CHROMALOX 
E LE CTR IC HEATING UNITS 
MANUFACT\JRED EXCLUSIVELY BY EDWIN L WIEGAND CO •• 7525 THOMAS BLVD., PITTSBURGH, PA. 
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FLOORS? 

e Not selling 

Boor machines today is like not 

selling washing machines be­

cause you don't do your own 

'Aiashing. Or like refusing to han· 

die ~coves because you can't cook. 

At $39.50 there's an attractive 

profit in floor polishers. Right on 

your present customer-list, there's 

a high percentage of live prospects 

for them. 

And five years of large-scale na­

tional advertising have prepared 

these customers to listen when you 

talk about beautifying floors­

savmg labor on floors-polishing 

floors electrically. 

May we suggest that you inves­

tigate this floor machine business 

now? For full information, just 

send a line to Racine. 

S. C. JOHNSON & SON 
The Interior Finishing Authorities 

Racine, W isconsin 

Never heard of them. I keep my feet on the desk 

FE ATURES OF 
THE NEW 

JOHNSON 

T wo pounds heavier than the pn:VlOUS 

household model-always the leader m 

its 6eld. Now with this en:ra weight 

added to the business end the machine 

hugs tbe rloor • Motor twice as powerful as former motor • With bait 
beanngs for smooth•runrung and Ions: hfe • A much largcr vcnblating 

fan • A longer brush with longer bristles • Long·wcanng woven 

belts • Housing of cast aluminum • Belt5 and pulley completely enclosed 

and practically sealed against dirt • AND 50% faster polishing, a deciding 

sales argument • Combined, these feature& constitute an unsurpassed 
value- which you can sell for the popular price of 

$395.0 complete with Boor maintenance out6t. 
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Announcing 
WestinghoUse Radio 

Believing that retail dealers c1f the country are most deeply interested at this time 
in what they will have to sell during the coming season, Westinghouse preseocs, 
on this and the three following pages, pictures of its new sets and unvarnished 

technical facts about the sets. Demonstrations of these sets are now in progress 
throughout the country and complete information on the advertising and mer­
chandjsing campaigns to launch them will be furnished any radio dealer by the 
Westinghouse distributor in his locality. 

WEST I NGHOUSE ELECTR I C & MANUFACTUR f NG COMPANY 
Radio Departmeac 150 Broadway. New York Ciry 

Wescinghouse Radio ... the produet of the finest radio eogineering and 
manufacruring talent ever assembled ... made in modern facto ries on 
a mass-production basis. 

Westinghouse Radio secs have the following feacures: 

, • SUPER-HETERODYNE CIRCUIT ••. The 
selectiviry and sensitiviry are consrant 
for the entire broadcasc frequency range. 
This is made possible by virtue of the 
super·heterodyn e principle which 
changes the received frequencies of all 
reception into the intermediate fee· 
quency at which it is amplilied through 
fixed tuning and amplifier circuits. The 
\Vescingbouse super·heterodyne receiver 
bas a pre-seleccor of two tuned drcuics, 
a scage of screen·grid R .F. arnplliicacion, 
a screen-grid detecror, two stages of 
screen·grid incermediare amplification, 
a power dececcor, a push·pull power 
amplifier and a dynamic speaker. 

:!. SCREEN-GRlD TUBES FOR AMPLIFIERS 
A.ND DETECTORS • • • The 4 screen-grid 
tubes used in Westinghouse Super. Hee. 
erodyne Radios enable h igh amplliicacion 
10 be obtained without any need for 
scabiliiation or neutralization. 

3. BAND PASS TUNlNG ••• With the usuaJ 
cuned circufrs, high seleccivicy unavoid..­
nbly produces poor qualiry o f reproduc­
tion by cuccing our the high frequencies 
required for brHliaoce and articulation. 
The band pass tuning pre-selectors and 
imermediace frequency circuit give in· 
creased selectiviry and at the same time 
pass the frequencies required for good 

articulation and brilliance in reproduc· 
lion. 

~- T ONE CONTROL ... Westinghouse 
Radio gives faithful reproduction wich 
rbe cone control 111 maximum. The cone 
control enables the liscencr 10 adjust the 
Q11ality of Reprod11ctio11 10 suic his or her 
ear responsiveness-known as musical 
caste. 

ln reception o f distanc scatioos when 
noise is great Tone Concrol is invaluable 
in reducing disrurbances. 

::: CORRECT ELECTRIC AND ACOUSTIC 
DESIG:'.'11 .•. All parts o f the recei•er are 
designed 10 work wi1h each other 10 
produce the superior performance o f che 
Westinghouse Radio. This not only 
applies 10 the elecrrical portion o f the 
receiver buc also the acouscical and me­
chanical. The cabinet is desi~ned to 
give the best O•' er-aU acousric results. 

6. Pl:SH-PUll POWER AMPLJFIER ... The 
push·p ull amplifier is used in order thac 
the Quality of Reproduction shall be good 
at high tJOlnm e. The use of 1he push-pull 
amplifier makes possib!e high volume 
reproduction without discorcion or bum. 

7. IMPROVED POWER FILTER SYSTEM . • . 
In order to .reduce h um 10 the vanishing 
point, a special power sysiem is used. 

,;. EW ELECTRO-DYNAMIC POWER 
SPEAKER ••• The new eleccro-dynamic 
power speaker gives excellent quality of 
reproduction. It uses 2 special dia­
phragm with incernal spider and a spe· 
cial U·shaped field magnet. 

0 

All \Vestinghouse Radio secs have three 
runing concrols- a sration selector, a 
volumecontrol,andalocal-discaocswi1ch. 
WR-6 and WR-7 h ave "cone concroI.·· 
WR· 7 is a combination phonograph and 
radio set. The to ne arm is new in design 
with added inertia to eliminace chatter­
ing and 10 prevent rbe needle from dam­
aging or leaving the record track. T his 
model has a radio·co-pbonograpb switch 
and automatic motor swicch which is 
operated by the cone um of the phono­
graph. Fifceen records can be kepc in 
the storage com parcment of the machine. 
An induction disc type motor gives uni­
form speed and quier operation. 

The dial is ma.deed in kilocycles. The 
dial readiags are ,·isible accurately Crom 
any p osicion. All models cover the 
emire broadcasting range of frequencies. 

These secs all operate from 1 I 0-1 20 
volt, 50·60 cycle A. C. Each sec uses: 

4-UY·224 rubes 2-UX.245 tubes 
2 -UY-227 cubes l - UX-280 tube 

The tubes, coils and parts are com plecely 
shielded from each other and che ocher 
apparacus. 

T he receiver chassis i s complecely cusb­
ion-mounced to prevent vibration. Tubes 
may be inserted from the rear without 
removing or tampering with any pares. 

July,1930 E.LEl.:TRI CAL MERCH:\XDISI:\G 

Announcing Westinghouse 
7 

Radio 

MO DEL WR-5 is a lowboy, open.faced cabinet of Early English Elizabethan design in walnut, satin finish. 
Screen-grid super·heterodyne. For detailed desc1·iptio11 see page 6. 

The Pioneer of Radio in the Home 
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Announcing Westinghouse Radio 

MODEL WR-6 is a screen-grid super-becerodyne with specia l cone control. The cabinec is Early American design 
in buct walnut and heartwood; walnut, satin finish. Will also be available wich remote control. 

For detailed descriptio11 see page 6. 

----------------------------------The Pioneer of Radio in the Home 
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Announcing Westinghouse Radio 

MO DEL \VR-7 is a combination phonograph-radio, with a special tone-control. Screen-grid super-heterodyne 
circuit. Cabinet ••. Early Ameiicao design in burt walnut and hearrwood, with walnut finish overlays; walnut, 

satin finish. Will aJso be available with remote control. For detailed description see page 6. 
Adt! -J:r. 

The Pioneer of Radio in the Home 
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Crosley Brings NEW Beflll!y, Originali!Jt, 
/nrli,vitluality and Distinction to Radio 

Ca/Jinet Design aml Construction 
The Sensation atAtlantic City An Amazing NEW Electric Phonograph and 
The NEW Crosley r:iruo receiving sets are NEW in e':ery Radio Combination Sensationally Low Priced 
re:!pect. New cha...<;&s, new power speakers, =w cnhanet 
d~ign~, new cabinet construction, new low prices for the 
l11g vulues offered and the super-performance delivered. 
E~·e-filling beauty, startling originali ty, distinct individ u­
ality, outstanding µerformonce, amazingly low priccs­
lhese describe the NEW Crosley sets to the extent that 
it is possible for words to do so. Actually to see the ma r­
velously designed and executed cabinets, lO foel the 
supreme ~tivity and sclecth;ty of lhe sets, to he-M 
the nslOnishingly true tone of the speakers, is the only 
"ay to wiin a full apprC'<'1ation or these tnily exquisite 
and gorgeous new rndio reeciving sets. Neither m<'<:hanic­
ally nor from the standpoint or appearance is thC'rc the 
slightest ear-mark of anything I.hat has gone before . 
. \ s an example of the hcnnty, vnlue, originali ty nnd dis­
tinction of the NEW Crosley liue, look at The C11osL£Y' 
• .\Barren shown to the r ight. An eleciric pho11ngraph mid 
radio combiMlion at oruy $137.50 I A highlv sensitive and 
selective Screen Grid, NeutroJync, power sproker, A. C. 
electric receiving set houc;ed in a delightfully desiirncd and 
executro eabinet-plu,or-an electric phon~ph and pick­
up. Never before has such an outstanding value been 
offered in radio. The heauly of the cabinet is self-.cviden t. 
The la te..:;l type Crosley moving coil dynamic speaker is 
used. T he a11tomatic 11olume control maintains a uni form 
volume all O\'er t he dial. The tubes required are: Three 
Screen Grid type -24, 011e t.}'pc -27, two t ype -45, and 011e 
recti fi er tube type, -80. D imensions: Onlv 35" high, 
23 Li" wide, 1-1~" deep. -

The PAL 
$6950 

LESS 
TUBES 

The.ARBITER 
fi:~t;:;aplt$ I 3 7 5 o 
and Radio llSS 
C-Omhi1iation TUBES 

T he NEW Croon.ET P.-.1 .. illustrated nt 1be loft, is another indka!lo11 of the wonderful 
eye nod monl'y-\"nlue to be found in the new Cros!ey Te<'c1vin11 oet1 This rn&1I1116-
cently h<-lluliful Ct>binct i.s only 25~f' hii,:b yet it b.,uoes tbP Cro.:iley NEW Com­
p.'ll'io111hlp S.,ri~s radio rooeiving •ct and tho newe;t type Crosley c loclro-m:urne1ic 
power •r.·akcr. The fronl and •ldcs IU'O of lbe e~clu•ive new C'rto .. uy R£PWOOD 
vfrinit a 1 or l~e mo•t intrira te detnila or a costly ociguuil wOO<l ct\r\'in1t. T he wbolt­
cnhincl ;_., 611i.J11'(J In the finest or dull WtUOU~ eJftttS. 11ie l!l!t h~lf ho lili:bly sensitive 
and 84llectlve du~ to tbe u.e or three Screen Grid tu~. Tbe tubca required art 
Three &rttn CnJ tubes b'P(I -2~. one type -15. one 1ype-SO rerri6er tuhe. A t the 
1UJUU1in11ly low price n~ which it is offend. Tiie Cso~L£Y PAL will be one of the mor-t 
eeo5ationnl ldlf"n the ratlio world hAe ewr lftn. D imenaions: :i.;~" b1Jt)i. 21" ,.-;d ... 
lOh" deep. Grt In touch ..-ith your Cr08i~y diatributoc 1ocby t 

THE CROSLEY RADIO CORPORATION 
POWEL CROSLEY, Jr., Preoident Home of "the Nation'• Station"-WLW 

CINCINNATI, OHIO 

YOU' RE THERE WITH A CROSLEY 

' 
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Aqain Haaq foresees demand 
-and more than meets it with the 

ALL MET AL DOUBLE 
TUB WASHER 

fl ere is the crowoing achievement io 
the Haag line-the one remaining 
model that makes it embrace every­

thing any woman could possibly want 
io a washer. To every Haag dealer the 
new TWIN-TEX means greatly in­

creased sales and profirs. If you are 
not yet a Haag dealer, this washer will 
bring you business that is not to be 
bad w itr any other line in the country. 

The profit possibilities on the new 
H aag TWIN-TEX are most attraetive. 
While it assures double the speed and 
efficiency of any single-tub washer, it 
sells for even less thao other single-tub 
models of comparable qualiry. It taps 
a market that is developing rapidly-
ao eager mark.et ofready-to-buywomeo 
who are no longer satisfied with siogle-tub machines. 

H aag is putting this business right in the bands of 
every dealer who stocks the new Haag TWIN-TEX. 
Get complete facts today! Attract the crowds to your 

sco re by displaying this newest of washers in your 

window. 

All che features tb!it have disringuished the Haag Vonex 
are embodied in che TWIN-TEX. You know chem. Others 
added are the new {Nmc of even greater srurdiness and 
cigidiry; new, more compaet operating mec_baoism soar­
ranged as to distribute mocor Load; porceJ_:uo tubs, ~cand­
ard; even greater beaury o f design and 6.nub--cemunly a 

qualiry job throughout 

HAAG BROTHERS COMPANY 
----PEORIA , ILLIN O IS 
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Bosch not only presents you with better merchan­
dise and a broader sales horizon, Bosch Radio, on 
the word of distributors and dealers alike, has 
sounded the big business keynote of the year. 

In the judgment of those who know the buying 
pulse, Bosch Radio creates sales action in cabinets, 
is far advanced in construction, is greatly superior 
in performance and has a distinct price advantage. 

Bosch Radio meets the whole buying range from 
volume business to de luxe models. It is the 
finest line of Bosch Radio ever presented. Here 

• are some of the outstanding features: complete 
selectivity on both high and low wave lengths; 
efficient performance on antenna from 5 to 100 

fee t ; 8 tubes, four screen-grid type; 9 tube de luxe 
models; push-pull ; five tuning condensers; single 
tuning control; full automatic volume control ; 
electric tuning meter ; speaker mute. Motor Car 
M odels, Motor Boat M odels. Prices range from 
$14+10, $159.50, $19) to $2.50. 

\V rite for details of the Bosch Radio program l.11 

your territory. 

AMERICAN BOSCH MAG N ET O C ORP., SPRINGFIELD, MASS. 
BRANCHES: 

Jl!ODEJ, D-A COll~O I C ~" 
decidedly nwny from 1bc 
usual 1 hat t l exure.s&.1~ 

r""" elcganN! and charm. 
It is 471-.-m. high. 28-ln . 
wide and l-l %·1IL deep. 
It is a 0 11.tbe receiver. 
ti.as full aui.omnLlc volume 
control, ele<:trlrol tuning 
met.er. 1 o n c selector. 
•peake.i mute. pl100 0-
grapl.i sp~ake.r plclc·UP 
connect.Joo a.nd illu=· 
nnted kilocycle l urunf;" 
ecale. Deslgncd for AC--
25 or 60 oYclf' 0 11er:iHon 
or DC OJ't'rntlo11. 

Price. )PFF tUbei<, $ Ulli.0-0 

• 

NEW YORK CHICAGO DETROIT 

RADIO 
~IODEL. A-A llbug-hLlully pie~ 
in;- open com;ole must btmu ti!u.lly 
oroportloned with highly patterned 
woods. It t<LAllde 31l" ·In. high. IE 
20-in. wide and 12 %-in. deep. 
Bui l t Into 1ho cabtoot is tbe Bosch 
Rnd10 8 LUbo receiver and electro­
tlymuu u: weu.ker. De"1gnell tor 2Fi 
or t!() c:1·chl 01>eratioo. 

P ru.,,. lei;• lllbeb, $ 144 .50 

)!UflEL B--Tbu r1d1).)• gra111ed 
walu 11 1 woods so bonuufully 
ninichcd give th.I& console a pll'as­
b11r wd1vhlu:.Jity. h is 4-111,-111 
higlJ. !!6-in . wlcle, and 14 %. ·In _ 
dee11. B11< s lldw..- dooni, builtiu 
elecu-odyuanuc s peaker ond 8 tulle 
reeei..-er. Designed fur 25 lo d\I 
,.,·i"·Je operation. 

Prl<"f'. less mbeo. $.lli9.MJ 

SAN FRANCISCO 

lllODEL E - A graceful 
<'Onsole. fr o 1• fr e o u s I y 
designed in beautiful 
1111nclled waln111 woodl'. 
I t Is 50 % hi 111.gh, 28-
lu . wWe nn<t 16~-in. 
deep. ll ill ll ll LUbe 
rn<:til\·cr, has full aut o· 
mnllc vvlume llQn trol. 
rleNrical tuntug me1er, 
tone wcc1or. SJ)Cllker 
mute. phonograph-speaker 
r11ck-u1l conmction and 
illuunnnied k ilocycle t un· 
iJig grole. D<H;lgned ror 
AC- :t5 or tllJ cyclo op­
~.ratiou or Dl' (1perallo11. 

Price_ l- lllbl'l! $~110.00 

• 

July. 11130 Er.F.CT RJ C'AL l\I E R CH,\ NDIS I KC: 13 
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RADIO 

Keep your eyes on 

August 1 

E VERY year the real Rtory of radio 

starts '\Yhen the A twater Kent line 

is annoonced. 

This year the announcement day 

is August r . 

August 1 I R adio's G olden Voice! 

Again-watch A twater K ent! 

The RADIO with the GOLDEN Vorc E 

AT WAT E R KENT M ANUFACT URING COMP ANY 
A. ATWATER K ENT, President 

4708 W l SSAl UC KO :N AVE XUE • PH J t.ADEL PHJ A , P A . 

Vol.44, Ko. l ]11/y. JOJO E L E C T R I C A I. 1'1 E R C 1-1 A .:N D I S I X C. 15 

New Addition to Our 
100% Complete Porcelain Line 
Destined 10 in!'tantly do minalc the f arm m arker. Ne ' er h as 
a ny one d ar ed build such vaJue ( round porcelain tub, die east 
all ahrminum agitator, four s pring balloon roll wringer ) f or 
so Ji11le money. Wri te for djscounls. 

A .IJ. C 
Spinner 

Complete 
hom t- lu.im· 
dry. Cen · 

tri r ngal 
Dr)n-

$}65 

100 % COMPLETE 
100 % PORCELAIN 
100 % SA LAB LE 

I 1 ABC AB C ABC 
Companion Companion Playmayd 

Sort Roll with Bnus Round tub. 
Wrlnir~r lil Strtltlon Bid loon roll 

Dry er C..aJi Mot or wrln et>r 

$135 $J62-50 199.so 

S lightly higl1er W e3l of RO(;kie3 

Th.e 

Apartment 

Up to D ~<'. 
Down to 

tuck & WAY 

~ 79-50 

ALTORFER BROS. COMPANY ( Est. 1909) PEO~ ILL. 
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- the new, cool 
kitchen method 
of cooking 
IN and OVER 
oven drawer -

BOILS coffee and vegetables 
BAKES biscuits and muffins 
TOASTS whole sandwiches 
GRII.I.S steaks and chickens for six 

- and sells for such a low price that 
every home is an ideal prospect. 

Suri ace plates over 
drawer. 

A t $23.50 (slightly m ore west of Rocky 
Mts.) Bak-0-Grill is the first and only 
electric appliance having ample capacit y 
for all quick cooking needs. 

I t plugs inanywalloutlet-suppliessim­
mering to intense heat- and other sales 
factors of such instant appeal that job­
bers and dealers rate Bak-0-Grill as the 
year's most important leader in this field. 

Complete merchandising helps 
and liberal discounts. 

NATIONAL E NAMELING & STAMPING CO., Inc. 
29 Twelfth Street Milwaukee 

~ . 

\ "ol. I~. ~o.l 

A New NESCO leader 
G ENERAL ELECTRIC 

R A D I 0 



A simple and dis tinguished example 
of beautiful cabine t design that will 
harmonize perfectly with the furni­
ture of any home. Super-Heterodyne 
chll88is using screen grid tubes. The 
General Electric Radio e mbodies 
the most sensitive and selective cir. 
cuit yet produced. 

This two-door cahincl is a cli•7nifiecJ and l"' 

truly distinctive pie<·e of furnilur4'. S uper-

H elerod pie chassi1:1 - screen grid t 11 hes -

and lone control. The General Electric 

Radio combine~ extreme ea,.e of operation 

,.ith remarkable tnnin~ accuracy. 

GENERAL ELECTRIC HAS SPENT 

.,ooqooo 
On Ru~O Re.reorch 

Through the years of radio progress, General Electric Research 
Laboratories have played a pre-eminent part. The Alexanderson 
high frequency alternator, the high-power vacuum tube used in 
modern transmitting stations, the drawing of tungsten, the 
dynamic speaker-these are hut a few of General Electric's out­
standing contributions to radio. And now-the new General 

Electric Radio. 

NLY 

This is going to h e a Snper­

Heterodyne screen grid year. There 

will he more dollars spent in ad­

vertising, more merchandising ef­

fort and more sales promotion 

focussed upon this type of re­

ceiver than ever before in the his­

tory of radio. In 1930 there will 

he over two billion advertisements 

carrying the G-E monogram. The 

national magazines will carry 

double and single page color ads 

on G-E Radio. And watch for 

the big G-E Radio ads in the 

key newspapers! 

A cabinet of massive beauty. 

Its grnceful lines are accen· 

tuate d by a rich grain of 

specially selecte d walnut. 

Super-Heterodyne chas is ­

s cree n grid lube!' - tone 

control and new improved 

e lectrical phonograph repro­

duction. 

RADIO SET 
CARRIES THE 

MONOGRAM 



THE GENERAL ELECTRIC 

are fkuzned 
to lrin'l Rrmanenf Refitaile 
Btuiness to the Dealer_ - -

What has been accomplished with General Elec> 
tric Refrigeration and other General Electric 
appliances can now be accomplished with General 
Electric Radio. For the first time, General Electric 

presents to the radio dealer an opportunity to 
build up a permanent, profitable busineM based 
upon the universal prestig e of the General 
E lectric monogram. 

lflrrn h••'-•m 
M obil. ••• 

AlAllAMA 
• • Maubewa Eleculc S oappli 
.• Ma11hew1 Eltttrk Supplr 

AllZONA 
l'h-nu • • • G"naal Elcctdc Suppl1 Corp. 

AlltANIAS 
L111Lo llodt •• Cen..,.•I ll-rl• S"p p l1 Corp. 

Lon•"-"" 
i .. .t ..... u. 
Oal&laa<l • 
s.. m .. ,o ... 
Sea F ,.,. cUco • 
Scu:r ... e•to 

°"""'" .. 

CAUfOINlA 
Ccn..-al £l~U'le S.ppl7 Corp. 
Ccn..-a l Elec.tric Suppl7 Cor p. 
c .... .,..al El8Ul"ie Sapp lr Corp. 
C•ncral £1.ectTic Svppl1 Corp. 
Gcn <Tal Electric Su ppl7 Cor p. 
G<.nf!l'al Electrie Su v plr Corp. 

C:OlOIADO 
GIP!eral £1...,arlc Suppl7 Corp, 

CONNECTICUT 
BrU.gport , Soutlaft'n New EngLuui llee. Ce. 
H.,,.Jord • • So ullatt'll New England Elec. 1;o, 
['{,,. u.-.. . Soaalattn New England Eloc.. C.. 
.,..._,,_,.,. • Soot.h '"' New Eaglan.cl £1.ooc. Co. 

DISnlCT Of COlUMllA 
F...Al• s•on .••.• Nat.10...J Electric Sapplr 

l•~maanU... 
M lolnl • 
J' ... ,.. 

flOllDA 
G<.nual Electrlc Suppl7 Corp. 
C-eral Elec.trk Sapplr C..,.. 
Ceneral Elect:dc S u.pplr Corp. 

GIOIGIA 
AJlrmt o ••• • G...,eral Electric Sup p l7 Corp. 
S•••"""" , .. General Elccarle Suppl r Carp. 

MAHACHUsms 
Bo•<•• ••• , General Electric Supply Corp. 
/'I"° lhdfor<l ••• Un ion Electric Supply Co. 
l'lueflald ••• lllountaln Elrcoric SDp ply Co. 
Sprin11/Ul<l G<.nttal Electric Sapplf Cwp. 

MICHIGAN 
Delre/I • • • • c;-.,.al Electric Sapplr C.rp. 
Cr-.t lt.,.4h .•• C. J, U a.dur Electric Co. 
A'..i ... - - ••• C. J , U aodtcr Electric Ce. 
/•duon ••• C. J. LhKl>c:r Electric Co. 

MINNESOTA 
D u.lu tll •••• General £1...,irlc Su ppl y Corp. 
All.an -Poll• •• General Electric S u p plr C.rp. 
SI. p.,,, ... . G"'1er al Eleclrle Suppl1 Corp. 

/ acluon 

,.,,,, .. . .. 
~City 
St. / • ••"'* • 
St. Lotou • 

MlnlSSIPPI 
Gener al Elceldc> S applr C.rp. 

MISSOUll 
G-ttal Electric SaVPIT Corp. 
G-...ai Electr ic Suppl1 C.rp . 

• Cencral Electric Suppl 1 Co.,,. 
• Gfttcral Elcdrlc Sappl1 Carp. 

MONTANA 
B a11e ••••• G .... .....i £1-c Supp ly C-p. 

I 

NEIRASIA 
O malia • • • General Elcclrlo Suppl r Corp • 

NEW JHSET 
A11L11tllc City • G<.ner al l:leclrlc Su ppl r Cor p . 
Jw .. y City • Genoral Ele<.t.rlc Sap p Ir Corp. 
N- arll .•.. c-... a l Elttulc S11 ppl1 c-p. 
p.,• r.o • • • c ........ 1 Eltttrlc S oapplr Corp. 

Al,,_7 • .. ,,,, .. 
····"'"" 

NEW TORI 
• • llaYvu Elec.. C.mp••1· l nc. 
Falla Eq-..lp•..,, Complllly, I n• • 
• Ccn .... 1 Elecarlc Supp Ir C..,.. 
llo1al E.01an Elce. S u p pl7 C.. 

IJre•ur ••••• Ga.era! Electric Sappl r Corp. 
lfln•lt--to a • Soatl>ern Tl ... £Ice. S • p plr C.. 
L•tt• l•lmul City • Roral £aa1. £lee.. Sup. C.. 
N ... ltocli•.IZ. •• Royal £a.tern Doe. S a p. Co. 
N- YorAI City • C..Ucral Ell!Corle Suppl y Corp . 

Roral Ea .. ern Elee. Supr1l7 Co. 
llorltaot., , , , C..Uttal ElttU'lc Supplf Corp. 
NU.,,,,.o Fallo ••• Falla Equlpmnu Co., Inc. 
s,.rtatU•• . . . .. Syraeu.a.e Suppl y Co m pa.or 
U tlH • • ••• Lans d on and H..,.Jau £lee. Co. 

NORTH CAROU NA 
c•-1011• ... Gen.era! Electric Sap pl1 Corp . 
ll•ld•h • • • • Gaicral Electric Supplr C-p. 
Cr-•l>oro ••• NatJonal Electric Sup p l r C.. 

NOIJH DAKOTA ,.,... • ... CoteraJ Eltttrlc Sappl1 C..-p. 

IWNOIS 
Clilc• •o •••. Gcnrral lleurlc S a pplr Corp. 

Mct.ropolltan Elec. Suppl y Co. 
f'locAl/ord •••••••• Sword• El..,orlc Co. 
Sprln•/1•141 •• G""er•I Eketrlc Suppl r C.rp. 

INDIAN.A 
Eren1-.IU• Ce:nttal Electric: Supp17 Cor p. 
Fi,. ra7111~ ..... P rolertf•e ElcC'trical Suppl)" 
ht<li.nopolu • GUI.era! Elttlrlc S u.ppl1 Cor p . 
S•aJ" B an<l • , , , . Sovrlo Bead El4'<lr lc C.. 

IOWA 
WurUn•••n •• ~m Elce1rle Soapply Corp. 
o._,.,,_. .. C.--1 E.lcrtr!r S apply C.rp. 
Dubuqu• ••• C.-. ... 1 Electrl< Sttpply Cor p . 
0 f>I M oltu!• •• Cen.c:ral EltttriC' Supply Cor'P• 
Slowr City • General £1..arlc Suppl7 Corp. 

S..llno • 
fJ'lrhlto 

KANSAS 
Gen.oral Elcclrlc Supp Ir Cor p .. 
• • Su lton F.leclrle Sup p l1 Co. 

UNTUC:U 
L o a la rlll• ... . C<nttal Elf"ctri~ S u pply C.r p . 

LOUISIANA 
!Vn1> Ori-.. Gai .... I Eltttrlr 4'uppl1 C.rp. 
Sltr.~•porl • Caocral El.tttrk S•pplr C:.rp . 

MAINE 
S-JOI' • Ccn.cral Elcctr!co u11pl1 C.rp. 
l'orfl•nd c.-..-al Eleclrl< upply C.rp. 

MARYLAND 
Bolt/mar" • • • G.,..cnl El ectrl e Sopp l1 Co.rp. 

OHIO 
Genual £ 1.,.,arlc Supplr Corp. 
CC!Of'ral Elfft rlc Suppl7 Co-rp. 
G ... <.ral £1oc1rle Supplr Corp . 

,4,.,..,,. - . 
Cl•c~t..od 
Deyton .. 
C olumbua 
roledo .• 
Cln elalUdl 

• Gen.,.al Elttt.rlc S upplr <Arp. 
•• G<meral El tt•rlc Sapp lf C<wp. 
• . General tltttrlc Supply C..,.. 

O KLAHOMA 
O .lda.looma City . G-eral El"'<lr lc Supply CArp. 
Tu.uo • .••• General £1eeor!e Sapplf Corp. 

OIEGON 
l'or t l.uul • . General Elec1rlc Suppl f Corp. 

Erle ••••• 
PJUltul.,Jpltlo 
P ltubur11t . 
$c,.anl on • • 

PENNSYLVANIA 
Can er•I Eleet rJc S up-ply Co-rp. 
Gou..ral El"4:1rl c Supplr Corp. 
General Eleeorle apply Carp. 
Gen.,.al EleelJ'lc Sap pl1 Corp. 

RHODE ISLAND 
P ro..td.tm.. • •• Union £1u1rlc Sapplr Co. 

SOUTH CAIOllNA 
Columbl• • 

c~'""""•• 
Knoxdll• 
l'i••""lll" 
Hem p/JU 

Ab lkne ••. 
A•ariUo •• 
DcU.u ••• • 
Saa A11lottlo • Ill,.... . 
Horuroa - - • 

• • • Pft'T'J" "I ann £lt!c-trit'.: Co. 

TENNIS IEE 
c...,eral El«trle Suppl,. Corp. 
Gen,...al £.lecule Svpply Corp. 
G.,,cral £1ectrle StrpplJ' Cor-p. 
Guoual Eleurlr S upplr Corp. 

TEXAS 
. Gcn..-.1 Elttor lr Sapplr Co>rp. 
• Genwal Electric Sappl1 Corp. 

Gni ... al Elertrle Supply Cor p . 
G.,,. .... 1 Elfft.rlr Swpplr Corp. 
c ........ 1 EJ...,trlc Sapplr Corp. 
G .... cnol Elttorlc Suppl1 c .... p . 

UTAH 
S.b Laltc City • Cen•ral Elecorlc Supply Corp. 

!\1or/ollt .• 
lti<.liw.onJ. 

5.,..,,. . 
Spolton• 
Tarom cr 

VIRGINIA 
G-<Tal l':ltttrlc Sapply Corp. 
G ... .,...1 £1ecorle S•ppJ7 C91'p. 

WASHINGTON 
• Ce.neral Eleetrlr Supply Corp. 
• C.na al Electr ic Supply Corp . 
•••• B o ... El<ct rlt- C.mp anr 

Wiil VllGINIA 
Clurrle.io11 • • ••• \ ' lr,rlft fa n Elef'trl~ l ne. 

WISCONSIN 
A pplso11 ••••••• C.Q Deoe trlc Com.-pan' 
Iii.Ci...,. •.•• Creoeena Dttir!c Supp ly Co. 
/llllocca Ai.,., •••••• G·Q Dttu·I<' Compan, 
"adn~ ........ C-Q Eltttrle Compan) 
l.• Cro.,,~ ... Caoeral £lttlrlc Svpplr C.rp. 
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A Faster . .. 

AT LEFT lllU6trllt111; the l'/l&! with 'o\luch .1 
-t.;U-11on11d n·frli.'cratur can b..- carro~..i u11 n st:.tr 
w:t~ _ One or two men. deµencllng on lb~ weight. 
ran lwok In with Mu\·olflbt to lhe rear l!U.O's on 
the IYllA P·,IACK 1<trnps :.nd m:weuver the relrltr· 
erntur "-hh u... •nmr rnAI' ru; lhe m:ou In !rorH 
Tllkca lt•s thou two :oml one-hall minu tes lo look 
l he WRAl'-JACK nu rcfroi:crator.; 
BELO>Y Ralljle!\ t'IU1 bt- loandletl wilh <l<lUW ea11e 

Cheaper . . . Saf er Way 
of· moving ranges and refrigerators 

FUR mo\ ing heavy. bulk) e lectric 
ran!!.e.,, and refrigeralo r;;. both you 

and yonr wen will lile l\Iuvafasl. Ea.,. 
ier a111l ~afcr for your w e n 1ha 11 hand 
1·arr·) in!!. il :oa\'es you money. ll .,peed;; 
up Jclj\·eric.,. h elimina te ~o.,t.Jy re­
plncewcnt of parl$ as well a repairs 
of darua~eE 10 customers· premises. It 
eatli> expensive medical bill1:1 and loss 
of lime by your m en due Lo body in­
juries. 

Delh-er.ie;, are faster because the re are 
no JcJa, between truck and kitchen . 
Without any .. hold it"' or --wait a win· 
ute··. your men h ook onto a ran"e or 

f . " re rigerator. Up and down stairs thev 
go. passi.11g along cramped hallway~. 
around the sh arp est corners and through 
the rrnrro\,est doorways. T he load is 
ecure. perfectly halanceJ and easy to 

handle. Your m e n can see whal Lhev 
are .doing. They cannot lip or fall. 
Then hands are free lo d irect the ir 
burden. Accidents cannot .. h a ppen ... 

o r other hrnb..en part . ::\"o longer must 
you pay for u1ed ical treatment of your 
men or be fo rced to lose their servi~. 
Crushed hanJ s a nd feeL dislocated 
shoulders and slra.ined ba~s a.re bad 
enough . l:lore serious a.re those injur· 
ies, such as lorn abdominal muscles aud 
hernia. that r esult from filling and car· 
rying uuwicldy object;, improp erlv. 
Muvafast pro tecls you £row losses dtie 
to property Jamage or body ioju.rie by 
making men carry heavy loads the 1·igh t 
way. 

~Iuvafasl consittts of strong. dir t-<:aJllou­
flaging r usset web bel ts designed lo d is­
tribute the load evenly. Adjustable to 
.lit diHerenl ize men, these belts are 
equipped with d rop-forged h ook s to 
f a;;ten onto 1be range or r efrigerator. 
The comple te outfit is assembled on a 
fine quulity, durable twill jacket or vesl 
so ~t can h e slipp ed on and off easily. 
Wute toJ ay for comple te details a111J 
prices. 

THE MUVAFAST CO .. INC. 
46 Paris dreet ~e • ' J . \\art ... · '· • 
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ABO\'E It.cmo\'Cd l'l'Oot 
rrntc• ill lh!' wnrcbouoe 
ranges have lheir eutunel 
11mtt-ctoo Crom scrotchln~ 
durmi: cnher delh-ery or 
ollm1:e by the hU•T 111 cb 
bing ::wd OJ)C·iuch cuablon!il 
or ,.... CIJSHION-TECTOR 
The mu..s ol broken era.Le. 
el<' on lht- rustome~· urem 
f&e>; os nnn~,aa.ry R:i.n~­
c:U1 b<.· carried on " lruc:k 
with pertc:ci sa!e1y, v11: 
unble storni;e 51>ace can ~ 
':ll"t'd lly <t3ndmg- ranrres on 
end. 

Safety f eawres ap· 
proa:ed by the Accident 
Precention CommiUeP 
of the A..meri.:!an Gas 
Au ociation. insurance 
companie.$ · and safel y 
rouncils. 

COUPON 

Even on a single deliver ) in a week or 
a ruontb. ~ ou are liable to uffer a loss 
of profit tlue to the needle s expense 
of these so-t·ailed accidents. o longer 
need you be ch arged wi th repairs for 
dented wall., or scarred woodwork a nd 
floor · No longer neecJ you be com pelled 
lo replnt'<' <'C'rlttched and craeked <'name) TUE .\IU \' ,U'MIT 00 .. INC .. 

"6 Paria St., Xework, N. d . 

M VVAFAST 
.4FETY-LI FTJNG-CARRYJNG EQUIPMENT 

PATENT ' PENDl~C 

l'l•ue •n~ 1110 '"'"Vl•t• J•l•lh and prit.t> uu lll I HA<'l' 

.UJ!HI , • , • 
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MoNEL METAL -

• . • two names II·t.,, fo 11111l 11 u·11.-.ll1' r thut '.-; !! 1• 11 tlr• . .. duntli/,, . . 

that spell Quality! 

... two p roducts 

that spell Profit! 

Thu full page color mh C!Tt1Scm.:n1 LI J><orl nf a 
coruutirnt. natlon.uf earnp.c:r1in •uhich is seftiug 
)·ouT prtJ$pccu the! ad1.'t'1nrog~s of ~(011t:I ~it!fa[. 

These udt!CT'tin-mC11t.s or.: apJu:arinR re!s:ulorl~ 
in Ul.l! kadLni: .Mngntines. rro~hlng 5,000,000 
fmnilia many of whum a,.e "'(Jur c:u . .nomt..,..s~ 

1111 " "" 
so B1•11111i.f11l.' 

I 111 t' I I II_, \I I u' \I \.I 1 h. I I 4 U \It•''\ I '\. t 

TH E new Thor Washing Machine with its stri.lv 

ingly handsome Moncl 1'1cral rub offers alert 

dealers a rare oppor tunity to cash in on the selling 

power of t\.·vo nationally accepted and respected 

names -

-Thor Washing ·Machines . .. famous fo r their 

labor-saving efficiency, their rapiJ, gentle cleansing 

action, cheir quiec, easy operation -

- Monel M:.etal. . . famous for its silvery beauty, its 

freedom from rust and corrosion, its lifetime quality. 

The linking of these noted n ames is rypical o f the 

<:cnden cy of leading househ o ld equipment manufac­

turers to further strengthen the appeal of their prod­

ucts with the many advanrage.c; of Moncl Metal. 

Merchants who sell household equipmen t have found 

rhar the use of this sih:ery Nickel alloy rcsu lrs in in­

creased eye-appeal, faster turnover, greater consumer 

satisfaction, and consequently, larger profit:.. 

Let us send you names of manufacturers who use 

Moncl Metal in their cquipmcnr. 

Ilea.el lht.aJ .. a .-..ci•tttftd 
tncle- mm1t •-ppll.ed lu a tedl.­
n1c.JJ7 f"flfltmlll)d niCK .. l·eosma 
•llo7 (It bti;tb rud1ci ournienL 
M ott<e.1 Mfl'tal i• mfneel. nn«1lted. 
"'11.h....t rffl'-d. a.ad m"Uhu•d 
... 1,- by lnt.ana.1.lunal !'f'Kltel. 

THE INTERNATIO NAL NICKEL COMPANY, INC., 6 7 WALL STREET, N.EW YORK, N. Y. 

•' 

]i:ly. 1930 ELECTRlCAL hlERCHANDISING 

Now.I a full line of 
Electric Water Heater 

?lot~ 
From 3 -pinl lava­
tor~ ~ize to 12-gal­
lon ~lorage type. . - l _;';i f ~ L ,1 

1~··· U-2-G 
.!-c ... JJou ('aptM"in 
l.1•( l'riro! S30.fl0 

~ I I / 
t ' 

~ 1~: 

The fastest sell in~ Water 
Heaters ever built -- ,._ ~ 

HOT WATER-130° to 190° HOT--on ta 1> all the- time-­
day or n.igh l, ,,.ll.D1mcr or ";nler . That'a what your cu stomer-; 
wanl-and that"s w11al von sell them with .. UM1'11T EL£ C­
TRIC BOT WATER BEATERS. 

E •·cr.• h l>u.-choltlcr " h o fll•1u •n rl• 
on a <·oi l in hi.s furnfl<'<' for h ot 
water i- n pro:-p el'l rigl1t norr. 
Your -<ak,. for<'<' t'an mal..e ~ou b ig 
profiL~ bJ ,.elJfol! IIOT \\ ATE R 
t..h_j, .... unlDler. 

And ynn ;;(' II llOT "W"ATEU pro fit 
a bl:--. not 0•1 1~ for home u-t'. h ut 
f or doc ton;. drug , 1o rP!'. b a rber 
•l1ops . bt>a nl~' parlo~. t>I<'. Ilt'rP 
a re n ew prO>Jlccll' "orth rnhi•·at­
ing:-pro.pe<·t;. for man~· o tJ1er of 
th e profiH~arning a pplinn('Cj, ~ 011 
ha ndle. 

SUl\[]\DT IIEA TE RS in <-apae1L1e.,. 
fo r c•·ery n c<'<I a ri- pric•<>rl right. 
fhl:') n r1: 1·omp:ll' t :in fl a tLrnrl h " · 
'lo :;-prria l wiring o r plu mbing j,. 

neces:;a ry. Jus l 11lui!! in 1he1"tno~l 
1·011\"Pnie nl o utJet. i\1 errhandi.,.in~ 
11 rofiL~ nre all yo11 r-s. for srr •i rln g 
i~ nil. An> te n11w ra1uro:- d c;;oired 
from J 3 0 ° lo 190" . T h e 900-
Wall unil fau·ni-h ing th e bpal i:­
:mlo m nt icnll J· and Lh<'rrno- rnt i .. n ll~­
c·onlrolled. 

The Summit Mfg. Co. 
American Bank Bldg. 
Oa-,·en porL Iowa 

1775 Broadway 

At le ft. 3-pint 
,.ize. B-1 -N fits 
under la"nto r ,._ 
B-1-F 6i..,, o n t~p 
in plnct o f hot 
w ti I e r fau cet. 
Li~• Pric<' ~29.50 

.· 
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BREEZO FANS 
Are Easy To Sell 

Especially during these hot sun1mer months 

Pha11tom l ie11 of Bree~o 
Home Ve11tila1i11g U11i1_ 

Breeto Glass Pa11el U11i1 
/or svimlo11• i1utallatiu11_ 

Bree:;:o Ve11tila1i11g Fau »'itli -..·ire s:urrrJ 
for sliop ventilatio11_ 

·' 

Succe sful appliance dealers, acquainted 
with the ventilating business, know from 
e-"perience char Julr and August are cwo of 
the best months of the year to sell Buffalo 
Breezo Ventilating Fans. 

Ther know that in every communicr there is 
a class of homes where better ,living is prac­
ticed-where kitchen odors are an annoy­
ance, and \i\:here bodily comforts are a fuse 
consideration. The ad,·antages of a Buffalo 
H ome Ventilating Unit or a Buffalo Glass 
Panel Ventilating Fan can be quickly 
den1onstrated_ Show your prospects the 
sturdy construction of either unic--explain 
ho"'- simple they are to install- let chem see 
ho\,- easily and quietly these fans run- and 
you r sale is made. 

They also kno"'- chat their potential market 
does not end with the better class of homes. 
lr only begins there. Breezo Fans are made 
in six sizes, the three larger sizes being par­
ticularly designed for factory, office, shop 
and plant ,-entilation. 

vVrite today for a complete outline of how 
we can help build local ventilating fan 
business for you. 

Buffalo Forge Company 
205 Mortimer St., Buffalo. N. y_ 

ln Canada: 
Canadian Blower &: Forge Co., Ltd. , Kitchener. Ontario 

J 1i:. I lJO 

The New Barc:elona ( No- 149AS2)­
Ltq SIZ 50. Foc11T1pse Untt- Frn1shed 
tn Sab/1 Blac:k with Ari:enr Silv~1 
and Vtt'nn~.<e R~d M arltin11s-

Thr N~ Batcf'lona ( No. I4bASZ)­
L1st 110.00. FoCJ11ipse Umt. Finished c,::::·ni S1lvu and Royal St. George 

E I. E I T R I 1- , \ r. ~ L E R c: H .\ N I> I s 1 N G r _:J 

MODERN DESIGNS! 
ARTISTIC FINISHES! 
HOTPOINT FOCALIPSE 

UNIT! 
SALES POSSIBILITIES! 

HEDLITE HEATERS 

H OTPOINT presents a new line of more 
efficient Hedlite Heaters, in new and 

modem designs, to open a new market for 
the sale of this product. Four of the six Hed­
li te Heaters presented for the 1930 market 
are equipped with the new Hotpoint Foca­
lipse heating element which gives 60% more 
heat over 250% greater area. 

The new Hotpoint Hedlite Heaters are the 
last word in modern design and artistic 
appeal - so attractive that your customers 
will be intrigued by their matchless beauty-

Five out of every six homes are prospects 
for Hotpoint Hedlite Heaters. We are tell­
ing the story of this great new invention in 
a full page in color in The Saturday Evening 
Post of October lL To further help you sell 
we have prepared effective sales helps, con­
sisting of attractive folders in colors, news­
paper electros, red men window cards, etc. 
Order Hedlite Heaters from your jobber 
today_ Mail coupon for complete informa­
tion on sales helps_ 

EDISON 
GENERAL~ ELECTRIC 
APPLIANCE~ COMPANYtNc. 

;60.0 Wesr Taylor St-. Chicago 

Factories: Chicago, Lllinois, and Ontario, Calif_ 

The Ama:iog New H orpoinc 
Focalipse Hearing Element 

The scientiliwly shaped unit radiates 
60% mor~ t.A:annth than ordinary hearers 
and co"·er.!. J-Yi umes .as gr~aJ an arra 

The rays will c:omplett!ly cover two 
persons seated s ix feet lrom 1t 

with a comlarring untlo,,;, 
'~"lliillli.- blanket of genuous 

wumtb. 

Edison General Electric Appliance Co., Inc. 
5646 West Taylor St-, Chic.ago, IlL 

P lease send complete sales information and 
advertising help on 1930 Hotpoint Hedlite 
Heaters_ 

Name ________ --·····----------··--

Address -·---·------·--·-----------------·--·-­

City-------·----------···--------------

Thi' Granada ( N o.116A51)-List $8-00. 
Focalspst' Umt. F101Sht!d 1n lnrer­
lacht'n Bllll' and Argent Silver. 

Thtt N avarra(No. /191t58)-L1s1 S7-SO­
F1n11shed tn lntf'tlachen Blue with 
Argent Stlv~r M:uk1ng 

T/ff: Vil/a ( No- 116A50)-List $4-95. 
Finjsh~d in Lowt-1 G rff.Y. 
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Grill Room nj 
Hotel Lexi11 :11111. /\". l". 
ltfll Pa11rl $/t11w111i R. C. 

S11·itcltts that con/rol li5/iti11g 

An:ht Schultz. t.. 'l\ea1.-r. ;\ .Y. 
ElL-c Cont - J I 1;ondrich Inc 
Ny 

Pandboard-Lt:11n1tton EJcictric.aJ 
Pr01luctslo Inc ~ewark. NJ. 

\ .,1 ++. Xo.1 

''D· ,_. H'' 1amona 
Remote Control Switches in Hotels 

llOSTON 

The many and varied lighting circuits in the 
large hotels demand a form of simplified, de­
pendable control. 

"Diamond H" Remote Contro l Switches are 
used in the Hotel Lexington Grill, to control 
various colored lighting effects fo r <lancing. 
Contro ls are operated from o rchestra stand. 
6-60 ampere double pole switches are used 
for the different circuirs. 

The:e are many uses to which they may be 
puc m a hotel- ilood, sign and exterior light· 
mg, elevator sign control, exit, stairway anJ 
corridor lighting, effect lighting for ballrooms 
and grill rooms. 

Our engineer:. are ready co help you to in· 
elude them in any job. 
"Diamond H" 1s the modem control. 

THE HART MAN UFACTURING CO. 
H A RTFORD, CONN. 

NEW Y0f;I( DETROIT CHICAGO 
DALI.AS NEW ORLEANS M INNEAPOLIS 

' 

SAN FRANCISCO 
PHIUU>ELPHIA CL£VELAND 

ITCHES 

TORONTO. ~· 

July. i<>JO EI. Et" TR It•.\ L ~[ ER I ll \ :\' ll I" 1 ' '· 

Dial Heat 

Regulator 

Automatic 

Safety Switch 

ADJUSTABLE 
Ironing Temperature 
ea s ily regulated by tip 
of finger. 

AUTOMATIC 
A s imple, trouble-free 
device prevents heat of 
Iron from rising above 
that indicated on dial. 

The New 

UNIVERSAL 

Adjustable 

Automatic 

List Price, S 7 95 

Full Chromium, Blue Diamond F inish , 
provides an eas ier gliding iron ing sur­
face which will not tarnish . Requires 

no polishing. 

Satisfies every consumer dema nd for an 
Automatic Iron . Priced right to the con­
sumer and pays a real profit to dea ler. 

TRADE DISCOUNTS LIBERAL 
BUY FROM YOUR JOBBER 

r _, 
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·§O-We 

The Lovell 
W ringer 

\ nrt11<11mll.l .uhf'r· 
ll "<I 1m>rlu"t. Remll 
uf :;o ) t'8f' exr11•·r1 .. 
,ut Mo~ th n t 

"'l"~r - a - •rntifl· 
( .llJt"" tl~-lcnt.-rl J ' ... 

tur, cle:nn~ '~f 1 

n lc:tkt. '•·fn:.., .uul 
h>t k.. aulom.Jtt .111· 
tu 5 "' rlut:ln;-- pft"'f 
l lon... t'"l11t11F-.. ft'(ekr 
11u·l111lr,1 

Porcelain-enamel tub 

2. Latest Lowll wrutga'-full opm 
IOp, large &.llooa rolls. 

J Fully endmed lfftl bw­
Mechanical 1Dllt tealed. 

4 Comp.ct Jet full -- (small 
8oor ..-:e ...W) 

• 
ID_ 

Two O utstanding Black<tonc Fea1ures 

The Rora~ 
Jr oner 

I r • h ... f',., r~ 
1hln~. ln111111r 
·Urf.:lr'¥' Ml11alto I fl 

nauron... ln1i t• 
75~ tss1~r than 
h3nd a .. al• ln 
t mmntt'"'"' \\Uh 
111~ :i<11llllva nl 

1hi· Elfftnc .\I· 
1 a•·hm~nt lrnn"T 
th~ B1:tcki.ton1 
><>h•e· all l:ITIU• 

•fo pro1Jl1 m~-·1 "'" • c-nn opnalf- it­
• 11 .. jh. .nnd caf•·h 

SALES 
REASONS 

General Dc.~j!n 
' r f r I )' t1• \'kt 

tltrt111ghr111I \II 

m••··haul~ h1f l•t•·11 
n111l ruumro Per· 
I• • ha.Ian ~t ~,, 
11ihne llN'f" .u.r,· for 
Ii ,Tc-ar._, l"lhralJ011 

daml'E'r- m a le • 
'f o<I<>' -' lhP Qll l'I• 
~i \\orkc-r rt"• r 
f'u~• ":ichhu:: 
ltun .;., m 1• 11 1 h 
;.1•'f•n aucl l\un 

,,.,~l:•·n ••namt1l•1t 
lllh 

5 Gmmll liltttric H.P. m01Dr 
with 12 feet nahbttoid cord. 

a. 0 fmpaaia oiling. 

Viltraaoa dmnpmn Silent lD 

opaauou. o fnctioa ,pr or 
bum. 

~ ::::1' macf•..t, 
10 

lu '· !030 

loo 
ot ore 
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• 
I§ §tory 

I way 

-if \\t' told '\JO!:' l dealer,. rh;ir the Blackstont! .\Todel "A" 
'' a--lwr wao; ·· . e\\ "-th:n would not hr -.tr1c1lr rrue ! 

rhc face is-it ·--and it 1s11' t. lt\ new maybe to you-and 
n111-nnd mu. Rut the forcunate dealer,. who had commilment' 
when we iir,t <.tnned production gtJt THEIR • UPPLY-the} 
1'..:\0YV how '\rode! "A" Sells! 

Dralrr demand o\'ertaxed production facilitie:. and formal an· 
nuunn·mrnt \\·a,. "ithhC'ld pending np:m~ion of production 
l"CJllipmcnc. Now the Inst word in modern, .,:tfe, beautiful, lo\1 
..:o-.r wa,.her,; i.' arnilahle to eve!") hoth. 

\Yr.rr proud ol \lode! '"A." tr·~ the culmination of 1ur '9 \e:tr'-
111 prc~tiJ!e and e~periencr rn the Wa!'her field. Dealer-. tell U" ir 
i ... rhr one wa~her that rec1uir~ rhe /1 mt ullmg--once ~een in 
11perat10n. \\"omen lll\e its compactOt''--its ... park.ling 2-tone color 
-...:heme of apple green :tnd i\on·-it-; <;mooth, SILE'.'T, \ihrat10n­
lt·~s operation-it~ modern lu.'tTous green and ivon pon·cl:iin 
rnamcled tub-its agitation principle of"' a~hing that handl<"i hft:iv"} 
and delicate material-." ith equal care. The, 're quick to npprcciate 
1 lie Lu\ ell \V rint?er ( thr~ · ,-e read rhr Lon·ll ad,,! )-and the 
Rot:ir~ lroncr . ..\nachrnent complete,; tht' picture. The Blarhtone 
\ r odd A,. i .. equally ;1 \\ onderful C\ e catcher Ill th:: ~tum ro:>m 
( 11 luoh '0 much more r"prn-.h e than $C'/9. 50 )-and a man dou-. 
tln11r111stra1ar. Remember. these are not "cbim",'' the' are hac;ed 
upon actual saln rtsu/u from a selected list of dealers. That\ rhe 
nnh thing that count-. with YOU, i~n't it? That being the ca~c. 
"e need hardh telJ \CHI to "rite us :\ ()\'\. for more Jet:iil• anrl 
tl1r '11<" right~ in 'l CH R rerriton. 

The Blackstone Mfg. Company 
JAMESTOWN N. Y. 

tlAC-~STO~E 
MODl:L 
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Gett 

T he Geueral Electric 
I<>-inrh Oscillating 
Fa11 1·e1ails al $17.00 
fnr AC or DC. 

t Fan 

Lee the G-E monogram help you co the 
best fan year you've ever b ad. le has be­
hind it the full power of over a billion 
G eneral Electric advertisements a year ... 

including an especially heavy G-E Fan 
campaign. 

Your local General Electric Merchandise 

Distributor is ready co work for you and 
with you. Add his wealth of sales ex­
perience and his intimate knowledge of 

General Electric merchandise co your sell­
ing force. H e's anxious ro help you. Ask 
him TODAY ... or address eccion V-337, 

Merchandise D epartment, General Elec­

tric Company, Bridgeport, Connecticut. 

GENERAL .ELECTRIC 
~-~:/ c A E 

0 
T s n"IDGEPORT. CO NN. 

~ MERCHANDISE DEPARTMENT GENERAL ELECTRIC COMPANY "" 

July. 19JO J.!: J, E CT ff l L .\ L )1 E R (' H • .\ ::.; D I S I :\ G 

Business 
Here1s How! 
Identify your store as the place to buy G-E Fans. Make 

your store a real G-E Fan store this summer. Use your 

G-E Fan window display and display your metal G-E 

Fan sign where everyone can see it. Stop the passers­

by with your G-E Fan window strip. Put G-E Fan 

n1ailing folders in every envelope you send out-mail 

then1 to prospects. Use your local newspapers­

insert the General Electric Fan ad mats. Don't for­

31 

get to use price tags on all fans, and 

arrange for lantern slides in your 

comn1unity theatre. 
Another . Best 

Selle r ! 

See to it that 

EVERYBODY . . . 
1n your territory recognizes 

your store as 
G-E FAN HEADQUARTERS 
There's lots of business to be had. Wake ic up. 
Scan TODAY ... And enjoy record G-E Fan 
business chis year. 

Now is chc time co plao 
for big G-E Cleaner Sales. 
Four attractive models 
backed by an aggressive 
and original sales plan. 
Four models. Four prices: 

Hand) Cleaner $13.50 

Junior Model 24.50 

Stnndord Model 3 5.00 

De Luxe Model 42.50 

Wri1e n1u for 
ouc pl1to cba.i 
1ells you how 
to sell more 
clt:aaer>. 

GENERAL .ELECTRIC 
E C A~DISE P ODUC S 

MERCHANDISE DEPARTM ENT GENERAL ELECTRIC COMPANY BRIDGEPORT, CONN. 
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BOSTON 

ELF. I TR I C \ L J\I r: R 1 11 \ X DI~ I ~ 1; 

£VEN a skilled craftsman cannot do his best work without good 
tools. Neither can the most artistically designed heating device 

give good service, unless its heating element is good. This is why most 
device manufacturers make their elements of CHROMEL. And thus, 

they also entrust their good names to CHROMEL. The good service your 
customers get from those devices shows that Chromel safeguards that 
trust, and also the good will of your customers toward you. And so, it 

pays you to sell these good devices; and it is well to remember that .. . 

... what good tools are 
to the craftsman . . . 

is to the Electric Heating Industry 

\ olA-1-. No.I 

• wire 
HOSKINS MANUFACTURING COMPANY , 4445 LAWTON AVE., DETROIT, MICH. 

NE W YORK CLEVELA N D CHIC A ~O S A N FRANCISCO 

IN CANADA : WALKER METAL PRODUCTS , LTD ., WAKLERVILLE , ONTARIO 

July, 1930 E t 1~ c 1 R 1 l .\ 1. ~I F R c a A :.; v 1 s 1 x G 

PRE:~IlER d ealers ever)­

wh e re are making more 
money. And easier! 

T he Premier Unit idea hal!l 
tak e n hold- wom e n wel­
com e the offer of two clean­
ers for about the price of one. 

The Spic-Span - replacing 
a tt.achments- is a "inning 
inducement. J t gets a h ear­
ing. It lllakes demons tra ­
tions easier. 

New records a r e being 
made all ove r the country 
hy Premier d ea ler s . New 
litality ! New en thusiasm ! 
Never have prosp ects re­
apondcd mor e quickly to a 
new idea. Women see in­
til a otly how the Pre mie r 
Unit 1mves time and labor 
- and money! 

Jor 
PREMIER 
DEALERS 

t? 
TWO S~ES INST EAD O F ONE 

TWO P ROFITS INST EAD O F ONE\ 

33 

Get all the facts about the 
P remier Sales and lUe rchan­
di .. ing Plan. Hear how you. 
loo, can increase your p rof-

.&;J1~:::::::::;l;:.,,_, Spic-Span 
. it.8-Now! '145~ 

Lu eluding Deudori::er 

CPrernier &ctric Clroninq Uflit~·, r~• 
TllE l•UE~IIKB ,~.l(~l"OI ('LEA," F.R CO . 11Hri0on .ifEJ~lrl~ ' ''""' " m a • ..,,.-.reo .. l m·.i. Ur p<. 707, c1,..d.ouu4 Ohlo 

Broncli• rn all faul.i.n& rillet-. Modtt and •nld in Cwu:tda- bw- I~ P rt!uller J 1.u:u am t:INJnn- C..unl'"'~' Li~ Toroato 
For-~n dbuilJur.w.. IAtrrnolitmal Wnt.>MI Elnrtric G.>o,~ny, lnA 
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Wil' <ordiafly i11t>ill! 1111yo11il' i11tt.rs1td ii. 
the manufacture or sale of fractio11al 
horupouTr motor 11pplin11ces to itupect 
perso11all) our factory and fiu1/i1ies. 

S M A L L M 0 T 0 R 

' 

M A N U F A C T U R E 

\'ol.+l. :\1).1 Ju v. 1'13(1 £ I. E C T R I l .\ I. :\l E R l
0 

H ..\ -" I> I !-' I '< l• 

THE BUYER SAID uo. K." __ 
BUT WE REFUSED THE 
Q RD ER-_, Time was short. The convention was soon 
to open. The factorY tml!ineers were ready to git1e up - the appliance 
u·ns still nQisy, the motor vibrated e.rcessively, sparked at the com­
mutator and lost speed. Then Domestic was called in and made the 
prr1blem its own. 

The mtire appliance had to be rebuilt. Domestic engineers did it so 
quicHJ• and so well that the ma1111/act11rer pro1101111ced the opplia11ce 
"(). K." but the Domestic engineers refused to stop! Perfection 

was almost within their grasp. "Wh3• 
stop at mediocrity?" theJ' reasoned. 

Day and night thtJ• worked 0111 and 
Sundays loo, until at last THEY were 
satisfied. As a result, the manufaclttrcr 
brought to the com!entio11 a revolution­
ary appliance that startled the trade and 
res11lted in a record-breaking n11111ber 
of orders. 
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Wn1 enough is 
never good enough 

"h<:n motors ca11 be made exactly right for 
chc purpose they are to serve. Nothing 
shore of Domestic's best will ever do. 

problems of appliance design, manufacture 
and markecing as well . .. why Domestic 
bas grown to be the world's largest manu­
facturer of individually designed and built 
fractional horsepower motors. 

Perhap that explains, in part, why so many 
of the nation's leading builders of electric­
powcrcd appliances, in commercial, house­
hold and industrial fields have such implicit 
faith in Domestic's abiliry and in t:he quality 
of i[!o, work ... why many of them come 
to Domestic t:ngineers not only with their 
problems of mocor application, but v.rich 

Domestic's experience over a period of 
more than 16 years embraces an almost 
unbelievable variery of individual motor 
application problems. Ir is an experience 
chat explains how it is possible for Domestic 
co master so quickly, thoroughly and eco­
nomically the many problems of its 
customers. u1:,> 

THE DOMESTIC ELECTRIC COMPANY, KENT, OHIO 
Courtesy Office-967 Union Trust Bldg., Clenla11d, Ohio 

APPLIANCE ADVISORY ENGINEER I NG 
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EVERYWHERE you hear about the marvelous performance 
that is offered in the new models. "Service" -the old bugaboo 

of the industry is becoming less and less a menace. 

ShakeproofLocking Terminals and ShakeproofLock Washers are playing 
a big pare in this welcomed change of conditions. l eading manufacturers 
know thac Shakeproof will hold any nut or screw cigbcly in place and pre­
vent loose connections-poor concaccs and many other serious croubles. 

Concent.race on those lines which are Shakeproof equipped-you will find 
they are designed co give superior recep tion and built co scand the hard­
est kind of treatment. Use Shakeproof Lock Washers on your service 

•·11•; 11>t Twimd jobs and watch your cuscomers send their friends to 
TmM•• 

1"'"~ you< "o<e. If you h ave nem <es<ed Sbakep<0of Lock 
· (. Washers, be sure co send for free samples coday ! 

U $. P,l1nh 1. '11,SU 
1.504. 122 -1,H l .t54 
Olllor "''"''' 111 .. ln&. 

F1r11c:11 pat1111h . 

SHAKEPROOF 
Locl{WasherCompany 

{Dii,isio11 of Illinois T ool Works) 
2535 NORTH KEELER AVE. CHICAGO, ILLINOIS 

What HAPPENED 
B J' 

L . E. Moffatt 

T I IE ::Jd anuual cum enuon 11i lhc Xatinnal Electric 
Li..!ht \:.~rx:iatio 11 was duly held i11 San Franc1~co 
t rqm Jun1: J(1 to Tune :!O. .\.ttenda nce was lai-o•c 

wlrcn it ,, t·~m--ulcred ll;at the conn·11 tiw1 city is two ~u 
four da) ~' wsrancc fnm1 Eastern and l\ri<l-\ \ cskrn 
~Clllt!f'- •li Iiupulatiun. ~ I t•n of j!rcac impon ancc in t lu-: 
rnrlustry ;111.J in hu,,ine:.:. gtncrally touk the lung trip 
t? be p~t·,•·111 . The '>essiou-. were \·ery \\ell attended. 
Some ut tlw C\'ent!:, such as the lnteroational H.awo 
hook-UJ• and the Public .Polic\ Mcc:tiug-. called out !!Teal 

audience:. w1th Jluor au<l l?llll~r ics filled to capacit ,. ,... f he 
\Vest 1::xleDtk<l a sinccr~ and la\ i-..h hu:.pitalit}: The 
Wcatltt-1 \\il:. 1dcal,-1.hc: citY JL-;eli iull ui intert''-1 and 
t:haru1 Tl tt"rt· "l·re nu mc~chandisc 1·x hiuits. 

Tl~c ta~k 11i thl rcpurkr i~ out ca~.\. Ile mti-.L attempt 
lu Lrm~ :111 C\'Clll 0 1 tlti" nature mto .;mm: kind uf focu-.. 
to Lry lu t"~ract the general s1gni1icancc oi the iunnal 
~ttcrancc' . _and tu l'atd1 the dr ifr of opi11 io11 frnm m-
1«:>rmal cr 111lcrc11l'~ and cu1w1ct:-. " iLh other men. It 1~ 
diffic•1lt tu lm11g- t.h<.: l'H:nt" ui tlll:> co11vent.io11 i11t11 am 
s uch io~u-.. .\Iany. 1 i 11ot most. ui the atl<ln:s:-c-;; wt r"e 
mwc th::u1 11-..uaU) 

0

rdici:111 in n::.{ 1t'Cl tu matters of polit\'. 
They \\ere di:>tinguishc<l by the jmpube tu review the 
accou1pli ... lunents of Li t{· induslr) ; tu stfl·..,:, the inunca:,­
um ble vahit o i d\:rtricitv. its tmiversal a\·ailauilin· and 
cheaimt:.,,:>. \ ... uuc who ~nt onlv li:,leue<l tu mo:.t ~f the 
acltlrl·:-, "s t 1 . l . 1· . "'- • •tn it-ca11-.t 1t I" 11s rnsme;;-. to rend t lwm a ll. 
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in San Francisco 
1 am rnn~lraint:<l to admit rh;:it th t'.rc was tuo muclt his­
lOJ! with which we are a ll fan1iliar, and loo much o f 
t he Sama Claus motif, in which not aU o f us believe. 
. \ bo, the matler of {?'overnmcm owncrslup and operation 
n f u ti l itic~ eng-age<l the attention o f a. consicierable nwn­
her oi th<: speaker:.. 

.\ pcriccrly innocl!llt stranger finding himself in the 
auditorium <lurin~ tht: genera.I sessions could easilv have 
uclievc<l lhal an aclwn was pending, w hereby the gov­
ernment would take over l11e power industrv. I t was a 
principal theme of some oi Lhe speakers, and brought 
ia as a major point by a lmost all the others. 

PJ<E::-;IIJI X r ~LlJ.\X, iu lus ope11i11g adtlrc:-:., ::itatcd: 
··The utili ty issue a!' ·1 ft:aturc 11i lhe coming campaign 

i:- c111inentl,) w1dcsiral.ile a nd not 1n the pulJhc interest. 
Ec1111u111ics \\ill not be promoted tberebY. Sales will not 
I 1e iucrca~c<l then.I.iv, and rates will· aot bt! lowered 
thereby. \\°har 15 JlC·cdeJ 00\\ aad for the future j:, not 
!teat. nor hatt:, nor <lLmogogy, l.iur the application of 
ccunun11c law~. which \\'ill command and reward the con­
Jiclenct: ui the inn:stor \\ ithout robbing the consumer.'' 

!Jarry Heicl. l'rcfildem, Kauonal Ek-ctnc Puwer Com­
pany, and Chainnan. Public Relations Section, said: 
··ThL last fo\\ momhs have \\-itnes:.ed a growing cam­
pai~n nn the "ubjcct oi utility regulati11n or control of 

( l'l.:iU, turn to pag. 19) 
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We 
Must Grow 

By 

Domestic Appliance Sales 
BJ1 W. A . Jones 

1 'ia T'rrsitlmt If. L. Dnl11·r1~· f- C t1m('a11y 
Pruicimt-Elut, Nalio11al Elatrfr I.iglit Associatinn 

I
T behom-c•5 cYery industry to keep a w<.-atlwr eye on 
iti,. pntcntial markets <iml. whereYer poc:-.ihk. to pre­
cll'tennine the poi1 t of saturation. 'l11c inchi<>try t-an­

not disregard "uch an import<int consideraunn, bur the 
time ha!'. nor come Yet for l\5 to be uncluh· concerned 
with thi.:: problem. · · 

Tlw r!ili~ence with which the light anrl power com­
pani<'" ha\'C rlevelopcd huc:ine<:<: in recent year" h<i<: been 
commenrlahle. but. Yitwecl ac: a whole. the industn· ha-. 
not excdkcl in commercial rlt'velnpmt:nt and h:ic: · heen 
outstripped l1y many otlwr newer and k-." c•sc:c•nti:tl 
indu-.triC'" in thi<:: countrv. 

In 1907 only 8 per ~·cnt of our population livcrl in 
clcctric'lllY li(!htcd homes. Hy 1022. 18 per cent of tbl' 
populntinn had the arh-:mtage" of electn~ ~cnk~· an<t it 
ic: e,,timatecl that now 70 f'l'r cent of the population ha\·e 
electric c:crYice m some form. Ii these fi~1re-. l• 1lrl tht 
true 5tory of our potentialitie;;. we n ight h~l\'C "nme 
cause fnr concern, for with only 30 per cent oi the 
home<> \\ ilhout electric <:en•1cc and makin~ some due 
allowance for the homes which coukl not lw reacher!. 
om mar~n would be narrow. Rut. when we turn to a 
stucly of current consumption oi our pre,ent cuc:tomerc: 
and realize the wide difien'nce between those who use a 
minimum amount of electric sen;cc and those who takt: 
full advantage of the convenience of modern electrical 
labor-saving devices, we g<'l a hetter picture of our true 
potentialities in the field of domestic service. . . 

Until a comparatively few years ago electric seTVIce 

From an address d..-Jh·ert:d nl the X.E.L.~.\.. Con,·entlon, San 
Fnuwi~c~•. June 16,-20. 
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in the h11ml' wa!- med ahno<.t ~old~ for lighting purposes 
and rmlv in tie la."1. two ckcadt·" have electrical appliances 
hem pcrfecteci. which open" up commercial poc;sibilitics 
undreamed of in the carh· chws of the lmsme,s. The 
intrnclnction of these appliance~ ha<. hcen l:ugely rcspon­
.;;ihle fnr an increase in th<: annual \,..;lowatt-hour c:alc<> to 
tlnnw.;tic l'll"tomcr". frnm 26~ k•v.-hr. in }014 to 3-1-7 
k\\ .-hr. in 1021 and to ;i02 kw.-hr. in JC)20. 

l'opular electric aJ'plianccs in the hmm· an~ the iron. 
\'<1cm1m cleaner. wa~hinl! machine. tlw range and 
domestic rdrigerntor. \. rec"nt smdy oi the relative 
-.a111ratin11 points showi: thnt C)-1. per cent of O\lr rlnmestic 
ttl"t• 1mcr~ own electric ir1t11~. 4-1- per et•nt own vacuum 
dcatwr", 33 per cent wa.;;hi11g madunes. nnl~ ~.5 per cent 
h;we <'i\·ctrical ran~l''- ;mcl nuly 1)_4 pt·r cent own domestic 
ekrt rk n· i rig:eratnr-.. 

Oi the-.e popular domc,tic appliance". the refrigerator 
nrnl the r;111gc offer tlw two !!n·atcst crimmercial po<::si­
hilit it"'· Th<.• electric re i ri~t'ratnr with an approximate 
cnn..,umption oi 7 2c; kw.-hr. yearlv <it the :wcr:'l.ire rate 
iur clomc"tic scnict: ,,hriulcl arld apprnximatcl) ${5 per 
year •JI n:vcnm: for t'ach installation ancl wherl' c;pecial 
j'r•>1nt1tinnal rate" han: heen ma<ll· shoulcl result in the 
douhlinc: ni the annual rcYcnuc from the homl. The 
next 1 ci year:.' c::houkl c;ec the production and sale of at 
lca"t 1.000.0ClO units per year with an annual potential 
n'vcnuc oi at ka~l $200,()()().000 irom this one appliance 
alone. 

The dcctric rang-e has a more limited market and 
mc<.t~ a keener competition in efficient gas appliances. 
hut, with our method of living driiting from the home 
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10 thl apartment house, there is a popular demanri for 
thl' ... lectric ran~e. \Ve may cono;;ervativcly estimate that 
i11 thi: next 10 years we should reach a o;;aturation point 
rif 2" per cent in this appliance. which should result in 
P"ll 11t1al annual sales of 7.500.000.000 kw.-hr an<l 
an11ual revenues of at least $200.000.000. 

\II of the potential market:.. both m the domestic and 
f>O\\'t r fields. have long c:ince pa~sed out of the e:-...1'eri-
01rn1al stage anrl hy hundreds nf applications ha\'e 
sari~li<.·d the most sceptical that the husmesc: m:w he 
cr11111l·cted to our lines if we are willing to rlevelop it It 
c;~11n~•t. ho~vevcr, .he said that any considerable portion 
01 ii I" lmsmec:s will cnm(' on our line.; without the use of 
acun and intensive sales effort. It is a notoriou<: face 
that fnr years, many of us in the light and power field 
lahore<l under a misconception. which dulled our com­
nwrdal instinct. V./e were disposed to assume that the 
public would huy our service because it was pre­
tmnwntly the most satisfactory form of light and power 
Wt ... hould not be proud of the fact. but. if we are honest 
\\1th nu~selves, we must ad~it that much of the profit­
able husmess now on our lines can1e to us without any 
cfior on our part. In the future this industry must till 
the market soil more diligently and ft'rtilize the ground 
with salesmanship and c;ales engineering to an extent 
ncvl'r before seen in our businesc;. 

r5h e 

Deal e r 
- P ot ential 

Sal e s F or ce 

By F. D. Pembleton 
Assr.mml lu I' u-Presidcnl rn Clrarnr f )airs 

P11f!ic :>rrdrr Rlretric & Ga.r Cnmp.i1:y. S."n• /~rstj• 
Chairman, }.frrchandising 811rtau 

T HE Trade H.dations Snh~om111ittee hac:: made a very 
tl111rough_ ~turly of wl~at 1s perhaps the most impor­

tnnt ~hasp c.1 central ~talion merchandi~ing. 
!h:s Suhcnmmittt'e ha<: compile(! a .;ct of very <:nllncl 

pnnc1pJe, which any central station companv ma~ <:~ feh· 
[ 0 llow anrl may we aclcl. with all due respect, <::l1011ld foi­
ow. Th~ theme of thc<:e princil'lc,, i-: unclt'rstamLing- ancl 
~~·operation; two basic factor;; m all rdationc:. \Yhc11 

k 
e merchant recognizes the mihtv a<: th<· ''maker rif 111"'r-

cts" 1 • " 
0 

~nr the utility recognizes tht' merchant a~ a [.!'teat 
~n~ential "'~le~ fnr~c. then orJ?anizcd co-ordinated selling A:ll rif 1tc: lrcn_i•ftt" will hccnme a fix('<I fact. 

1 
h t~e co11vem1on la<:t year, thi" induc:trv was awakt'nerl 

i~ t ~importance of electric appliance me.rcl1andic:ing and 
at"'~. ect upon ~entral station re\•enue. Let lls hop; that 
w'IJ ~s COnYcnhon the vaJue of electrical merchandisinl! 
th1e e even more keenly apprcciaterl ancl in addition that 
me~~h:bal.l .he an awaken ing to the necessity for better 
hath n~isin~ methods; better lracle relations; aml 
rffort natinn_al anrl local co-operative organization and 

to hu1lrl a ~reatcr indu<:try-nationally and locally. 
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Mr. and Mrs. W. A. J ones 
T/1r Prrsidcnt-1:.lut of tire .Vatio11nl 

F.lrC'triC' Light Assorintion and Iris wift 
pnsr " n10111r11t for tlte rn111rra as tl1e R!trc 
Spronl .flnps of OaN1111d. C11/if. 

H . E. Davidson 
/''11 I'rrside11t oj 

thr .V r b r n s kn 
I'nwrr Com patty, 
1111d for111£'r Prrsi­
dr11t <>/ tire r..-.E. 
1 ... 1. C'llTOllll' to Ilic 

Cc>ll'/.'('1111011 dufflr 
b11!J fl"" 11/1. 

A. M. Frost 

( 1•111mrrrial Afa11-

11ycr. ~a11 J oaq11in 
Uolit t~ Powrr 
c,;,.pnmtinn. G rMt 
11 • rstrr11 Po ·w r r 
Cnrpnrntinn, also 
Pn·.-irlrnl, Parifir 
Crin.(/ ElrrtriC' As­
.wri11tir111. lznrf his 
hmrt!s J 11/l. 

Good Cheer 
1!11rl l1'h1trhnr111 .• •l.wsta11t 1 ·ire Prcsi­

clr 11/. M rGmw-H ill P11bli.~h111g C m11f>c11t.\I, 
.lfrs. C. I. Laiv. C. ff Appleton. T'1re 
I'rr.(idr.11t, Gc111"ral HlrrtriC' Companv C. L. 
Lm.<'. Ge11rral Commrrrial Mr111agrr, V 1·. 
Ed1so11 Company. and F. Tr'. Sa11ford Ed­
i.w11 I amp ll'orks, mokr n d1rrrf11! g~oup. 
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N ew Custome r s Will D ecr eas e 

M erchandise S ates 
Bv' 

J\L S. Sloan 
I , 1.tid,·111. \ ,,, } 11rJ: 

F.11i.11111 Cm11r11mr < 
!'1,•sir/.-111, ,\ atio11c1I 

Ela tn<" L1qlt1 
.1ssvcwt11>11 

E HJ r· £ beet1 tiJ/d 1t1tmy tim,,s. n11d we 011rsl'loe.f_ h~ve 
TI ;r ft · wid tliat wi· were not good merchants. On tlm1ksng rr 0 elt · ' J Jr J • /}Pen pretty "t ooer I'm 110t so sort· that is t 1e c11.se. e 1ovt f 1 

d ' ' t w'i~r,. wt' fwd to he. II' e liave sold e11er![}' or 1100 mt>rr111111 s '' ~ • k t' · 
illd1tslrit1I uses uJit/1 11 owble s111·re.~s IJ.~afost et•11 comJ>e 111011. 
Tlrere 1s no earthly 1 easo·11 w/1y we ran11M Sl'IJ r111T~'11t 111 ~ocry 

ftase of 1B 11se with eq1wl sttccess if we Sl't about ''-. :.J 11 our 
fndustry ftru eJJtered the sta~e of t~ovclopmt•nt wlw~~ 11 is. 11ere.~j 
sm·y for 11s to Jo so. T/1ercfnre. 1f we an:. 11111 ".'~1.clim1ts. I>~ ~I 
wr ftuve 1101 fully developed ottr commercial ab1l1t1es. we s a 
have 10 b(l('ome merclinnts anti lean• to 1/Ji11k co 111 m e1·natly. :4s J 
/moe followed the work of t lii.f Se~tirrn._ n~ I see the sttb~-ects 
lis ted for disrussion al this meeting. 11 s1r1ku ml' we urt> e11tirely 

u p to the job. . · d f ti 
Our task is to electrih• A m erica-not JllSt to bml P ants a11 

JistribtttioJJ S}•s t e m s a11J be ready to s11pp/y emrrgy, l11j' act1~nlly 
t o put that 1111ergy to tDork i11 e:iery home, every work P nee w '.ere 
it can be used adva111ai:eo11.tly. Tlrat is11'1 n mat~er of ca111pmg11s 
or spnsm odir effort. I t's 11 d11y i 11 , Jay out, year 111, yenr ~1~1 tas~. 
based 0 ,, Cllre/1,/ s llld}' of lotlll 1·et111irt1me11ts twtl ro11d1 11011~ ."' 
ea~-/, com pany's territnr}'· It's 11 job i1I wliir/1 romf!at1}' polu:tes 
as to rates 011J r 11s to mer 1·elatio11s are hig/11}• im porttmt l'~emt•nts. 
It's" job ;,, which rompa11y e::cerutives m ust roop11rate "!1th rom· 
m ercial mo11agl'rs n11d advertisinl! dep_ortme11ts: • It's a 10~ 11eed~ 
;11 i: tmr vl'T}• best tho111:lr1 0111! rltll" J11r:hest spirit of s~rv_rce, ~01 
aftrr all, we do 11ot ~ervt• t/11• ~ttblic 1111/cs.t tlie p1Lbltc rs 11.srnir 
our e11 ergy and is tlio1·ou gltl;• sa11sfie1/ us a cus tomer. 

/ like to tlii11k of selling elrrtrir urvire i11 ll'rms of benefit 
to tlte cr1s1o111er!l-the time savetl for tltt•m, tire labor sao~d, the 
profits ear11ed by its rue. It is11't jus t a matt er of 11100111~ ll/J· 
pliances f rom tlte storerooms or S<'lufi11g ki/(lwalf·lzo11rs out. 
There's a uital /u1111011 eicme11t i 11 it. 1 bt>fieo_e WP r_an 1/1'1 that 
tliouglit i11to all our tra11sar1in11s. nit 011r relations with 011r c tts­
tomers am/ 011r flrospertivl' c11stom<1rs. A.s we do, we s lratl finJ 

nm·:st•li•e1> 1111-r1'1111i1r, t/11• , 011.~11111pli1111 fJ<'r <'tHtfJmer, imflrnvillg 
our food f11rto1·, s/1nwilli: forn•a.~in~ly .wri.<fru·tory fi11fl11r_it1l state­
ments. 11' e s litttl be i:uod m••rc/11111ts m1rf i:nntl pub I tr service 
or~a111.:rniio11s mul we sl1alt bi• utruf'diizf!. i11 0111 job of rlrctri· 
fpi11:,: f n1 ed1·11. 

0 \TR li1!"in.:,..:- in ''lltJll!t i::. n·lkctin~ tht· pn::-cnt rnnrli­
l11111:- 111 general ln1-111e::.,;. For tht' twel\·e mnmhs 

enrlerl \pril I. JfJ3<J. till' ~·k~·11ic c11111pani1:-. g"<:neratccl <J2 
hil11nn kilnwau-hrmr'. an increase ni 9 per cent oYer rhe 
1 'n:\·iun::. year. Thci r g-ross rcYe111 1c from sales \\"~~s 
Sl,QR0.000.000. an inrrea~e ni nearly 8 per cent. Tn th1s 
J •l'ril)d th<:re was a srYe.re curtailment of "-alee; of inclus­
trial power. hut revenue losc;es: were made up by 
incn:ascs in street lighting. commercial li~l~ting- a!1<l 
dome-.tic ~ervice. The total sale,: fnr domestic service 
c1111i11(! t l111se twelve rnontJu; were 10.100.000.000 kw.-hr., 
an m;rea~e oi 16 per c<>nt. and the revcnuec; amounted to 
$(> 14.000,000. an increa.c;e oi 10 per cent. The average 
use of energy in tht: homl! increased 48 kw.-hr. that 
year. or 10.3 per cent. On the other hand. the average 
jirice of a kilowau-hollr cl('clincd 5.4 per cent. Thus, for 
that twe!Ye mond1c;. the average of bills was only S31.30. 
cnmpart:d with S30 the previous year. or an increase of 
only +j per cent. 

During- that l\H·ln.· 111n11lh:- t'1Hled \pril 1. 1930, the 
11u1111ier of new domec;t1c l"U'-'lnmer::; wac; only 775.000. 
one o [ thl' smallest mcrcase-< in customer" adclcr! ro our 
Line~ ~incc tht prt:-war day... That fii;un: 11f 775.000 
romparec; with ].)(10.(J()O added d tiring tlw calendar year 
11i 1928. ancl 1.3-lrJ/l()(J during the calt>nrlar year of 1927. 
This falling nil undo11l•tl·dly rdlect..; a known decline in 
n·sidcnce-building <""n"truct.ionc:. lt ma_\' also reflect a 
condition o i temporarily cln'icd f actnricc; ancl unoccu­
pied hnm~·:-. Tt probably shmn also a condition which 
,,.e hm·e J.. nmYn f rir c;c,·cral vcar,,, hack-that our per­
centage nf increase in nL'\\: cu<>tomer-; gained must 
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B y 

A.W. 
Robertson 

Cl111in111111 vf /hi' 8011r.J 
11 · atillyhouSt' Electri • 

.'- \ff8. Comf'u1:J• 

FOR :.ome sixteen vear;; now my food and shelter have 
been ~upplied hy 'u1e dt:ctricai industry. For many 

year« I receive<l by su:.tenauce from a public utility, 
I.Jilt for the last year aud a hali J have r(·cc1ved my pay 
check irom the \\"e:,tinghouse Electric & 7vfanufacwring 
Cu111pany. During all thi::. timt: l have been vitally inter­
CSll·d either 1Lirecth or 111clirecth in the -;ale of eleclric 
rnrn:.m or appli:u;ce;; for the -use and enjoyment of 
electric current. l would hesitate and, in iact. would nm 
presume to atkise or i1L-otrud 111en and wnmo.::n how w ::.ell. 
who have devoted tht:ir li\7 t:" exclusive!) to the sale of 
electric currem and aµpliances. However, l have 
written wme thou~hts w hich may he of imeresr to you. 

Recently I read with the greatest interest an article 
in the Saturday I:.veuiug Post entitled "The Way to 
vVealth-Au lnternew with Ilenry Ford," by Samuel 
Crowther ; wht:rcin 1 found the following statement of 
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us t Increase 
become smaller t:ach year. because we are gradually 
catching- up wilh the lllllllher Of llllWired buildings. 

For "l'\·eral vearc;, tJ1e relation hetwcen invc:i-iment 
and revenue fn~ che inclustn· ha..:: l1een "luch I hat there 
w;1!' a t,rrmlm1 I lengthening i1; tl1c peri(lu o[ capital tttrn­
u\'t'r. l f ciur onc-hillinn-dollar construction bmlgct tbis 
war i.: carnl'<I through a111l revenue;, for the enti re year 
;J., 11111 ~h(Jw consideralJlc improvement oveT the showing 
fur thL tirs t quarter. tlw rate of turnnver ior 1Q30 will 
ht' nnh· ont:e in ~omewhat more than six vear~. 

.\'11\~ Uris is a state of affairs which deserves our very 
wi-'l'~l thought and our 1111'>st ,-igorous efforts to correct 
it. It is necessan· for us, in common with all busines.; 
1ln\\, lC1 c'Xlend and intensify our sales efforts of every 
nature Our industry. I believe. is a t present thinking 
couunercially for the first time ac; a hody. vVe need to 
think harder and wnrk harder. \1'.iith so large a part 
.. i 1111r h11~im:::i::. <."<11npcti tive-indnstrial and commt'rcial 
pm\er-anrl with compctition of all business fort.he run­
~umer".. dollar "" sharp as it now i:;. there ;;till are 
markets to l>e <levelnpcd which we have not e..'<hau-;ted. 
Tl11:re arc ,,ale:, tn be: made in them which \\'ill increase 
u11r outr 11t arn.J nur rrn:nLH:!o: and improve our load fac­
mr. 1ntl10ut adcling too bea\'il) to our investment in 
plant anti distrihurion facilitie'. Particnlarl_v i~ it neces · 
-.a1: ln cn11fi1111e in magnif: 1hc mcrease in tlw use oi 
l'llt:rg~ Ill h11111es hy imprrwed rate ... t.ructure::i. b.,~ more 
l'xren,1\·t ltll·n·hanrli..;ing (ii cllrrent-using appliances. Ly 
wider cducat1on nf humc-makers on the lal1or-:;avin~, 
til11l'-::-:win~. m11ne) -::.a\•in~ feati ires ni clc-ctric appli­
ance.:. \\'hat can lie r11111e in 1hi,, field 1~ indicated b1· the 
fact that llw i11creast" in tJw a\ erage clnme~tic 11~c of 
current in the: twl'lve momh~ T ha Vl' anal \'ze<l more than 
00' ... t•t tlw dcrlinl· m the m11nbc:r of lll'W 'customers. 

From :on arldrl'~" tlt:lht-n-<l at lit( X :1Ll<or1al Glt•c·t rlr Llghl .-\~h­
cla.tion ,~. ll\'••IJlJUH ~an .Fratu J...:1• ... .ftuJt<• lti-211 

S E L LING 
the f undamcmal principle« ni huc;me.;s. 

l-T11 111akl: au cver-innea.srngly large quantity of 
~nllu ... of U1e best po:i::iil)le quality. to make them 
m thl' hl''>l and m11H economical f~hion, and to 
force them nut on the market. 

2-T11 strivi: always for higher quality and low~ 
_ µn ee.; a!- well a;, lmver costs. 

3--Tu r~tl'il' wagl"> gradually ]mt cuminuously,--;n~I 
nt\·er l' • ntt them. 

4--To }!ct tl1e goods tu the consumer in the mo~t 
ecu11111nical manner, so that the benefits of lnw­
cost prodL1ction m:l\' reach him. 

\\'.hile ~Ir Fon! wa.5 ~o doubt thinking of the auto­
mobile husine:.s, ic ~eems to me that bis four funda­
mentals apply \ery well to the electrical industry. As 

Electrical ~!. I 1• . J 1 O 
• <l'C l(l/I/ I.mfg, II.\'. J9J 

President's SpeciaJ 
M11ttltt?'"tJJ S. Sloa11. president .V.F..L.L snapped 
as lte got off Ille! Blue Special 11/ Oakla11d with 
.Hrs. Sloan and daugltlrr. Paul Clapp, mrm­
agi11g director .V.E.L. J.. ts 111 if/I. 

W e Know You 
T .. 1:. 1-.· e1111c1h. 11c·11-
1•rul 11 r w /;11,d11,•ss 
lll(IJIGger. H. L. no­
lit•rly Co111pcr11y. 

C amera Man 
I . Ji. F. l ull 1111111. 

Clzas. 11. Tr' 11 111 ' y 
Co111p1111:y . I> n s r ,, 11, 

cl1111r111a 11 , Pm.vi r l'-~ 

H eat i 11 11 fforca11. 
.\l.E.L..-J .' rarri1'<I a 
r11111cra. 

All Happy 
I. C. MrQ11islo11. gt'llcral ad'i.·crlisi11g 111a11-
ayrr. a11d • I. If '. Robrrtso11. clzain11u11 (If 
the board. W rs1iuyl1011sr Elcrtrir li;,, Jf Jri. 
Company. witli lfarr-y I/"ontlirnrd. l:ri•al 

u·eslcr11 Poii•c·r Company. 
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he says. thc.:sc fumla1rn.:mal:- arL all sum m ed up in Llil 
word ":iervice.'' but that \Yord is so often usecl just LU 

cover cheap a nd t'iL"'Y gC'::.tun:~ invoking- no thought or 
work Lilal il i., necessar~ tu point m1t Lhat i\ervice- to be 
anyd1tng- a t all must be the ba,.,1c pr>lic) oi business aud 
mu::.t carry through ib e\'t:r)' action. S1:n·icc.: ::.tans with 
disc11vc1;11g what people Ut!t'd 'llli I tfo:n ::.upplying that 
need acc<mlmg l11 tlw 11rim·1plt·::- Lhat ha\·e ju<•l l>t>en 
given. 

Durin!{ rece111 1 car,, it ha,. bennm: c11,;tumar-V to nrnke 
one rlnn· after ~1111tht•r for the :,,ale of ~mw ·particular 
kind oi appliarn.:c. I ti11 rJ Lhal 1n la11uan· of this \car 
we all ~o ld heating pm ls and health 

0

appliaJ1{·cs. The~u i11 
F ehnrnry we g irded np r111r commt:n:1al l11ins and madt: 
a 11a11k 1111>\'e111e11l upo11 our p11hlic with walt1e iron~ aml 
wa..o:;r('rs. and 111 ~larch 1 not lit•i Ill! -.aLi.:fied with Lhe pr;:­
vinus numth a::- it wa~ a short rn 11· J we continued the 
clriYe for tnaskr" and adde<l percolator:. in!::itcad of waffle 
irons. In \pril I it lit·ing the mouth of lm u, e cleanings i 
w e centered nur effons nn vncu11111 clea11ct"' anrl clothe;; 
wru.her:.. :\n in ~la\·\ wa::.h dn:-::.~e::. b1:ing- then in stvleJ 
we .;;11lcl iron ing 111aci1 ine" and L1at irnn:. '~" o m speci~lty. 
This month we an concentrating 1)ur major efforts upon 
refrig-erato r,,, [au" a11cl electrical gifts generally 

Thi;, type of inten,,ivt: ::.d linK i::- n11.>r1: or less one u{ 
action and it 1-. ,,urpri,, i11g how 111ucl1 can lie done ll\ a 
persistelll. direct. pPweriul d rive o f this kind. I a_;;s ~rnr 
this is what l\T r. Ford meant when he said that we musr 
forrr them I llw gond,.) 11ut 1111 th.: market. Rut we are 
lea:ning i11 rect·111 \'ea r-. that it ta1.es more U1a11 ju;,I 
action and a 111gh-pre,;~urc "alesm;rn to sd l either elec­
tric current or appl iance~ a,, broadly and effrctivck as 
our intelligence lelb u:.- lhe\· -.JiouJ~I he :.11lcl. :'vfa"°rket 
studies ancl market analy;;i;; · arc;> l1ecom111!{ the order of 
the day. For instance. I would like tn set.: a stud\· madt.: 
?f wby people a" ~ nilc trear dectri~ curr1:nt as ·though 
it w ere an expens1\'t' prcicluct. \ \ ·lw tlo~ 1m wi f c and 
your wiie. ior m:o:tanc ·. per.;;1;;r ut cah i11g- the ~ttenliou oi 

the ~cn·anl '- 11r ch1ldnc11 tu die focl that the\ d id not turn 
off the light when l eavi1 1~ a roo11 1 when w~::.te 100 times 
more expen::.iH: i:ai1 gn on rJUite unnoticed. \\ hy i::. 
even one Lihl'rni with cigarettes. chewing-gum an<l ga.~1)­
liul., and frugal ahoul electric currenl? The discovery 
uf rl1e real reason back of tl1is funda111ental trait would 
then c:nn.blc us to makt· a :od lin~ drive m~ain::.t tbi,, rather 
foofo,h frugal tendency of the l1u1mm rac<.' which wo11ld 
i11creast.: <JUr .:;alee; 11i electric current am! applim1ces 

Tlw puhlic ntili t) ancl rht manu [acturer have lieen 
c;o engro.-.;;e<J ii i e:lch mher I which mav lie ::-tvlerl a duct 
nr a 'r1uel, rkpewiing upon wherher ~me rhi°nks of chc 
hannuny o r discord uf onr n :latiun;.hip) to ob:.erve some 
o f l111; thing;, being done by third parties which a ffect 
our joint business. 1t is trcmer11Jousl~ important, iur 
in::;tance. lO bt.: aule to reduce.: the price of a domestic 
heater $5 or SlO or ro reduce the pi-ice of dectric current 
,,o a:. to make the u;,e of appliance::. economica lly possible. 
l1ut we may neither 11( us reap the advan tage of Lhcsc Sa\·­
i ngs i j the cost 0 f installing che stove \ and by Lhat l 
mean the wiring aml con11ectiu11s i i,., ma<lc :m high that 
lhe con;,.umer will not Im) th<:' stun:. 

lt a!"w11ishcd me, and ir mav astmush vou. to learn 
I hat the CO:o't IJ E in::.mlling dcdric range::. i~ tht: r nitc.:d 
State.; 'aTies from $15 to $75 pt:r range 

rt i::. ~a~ier to make sugge!>tiun::. than it ii> to carry them 
uut or bring actual s1)lutio11s, liut I cannot n:si!>t reco111-
n1cmling that the manu [acturer and the public utility re­
ve rse their posirio1Lo;. Insu:acJ of iacing each uthcr and 
dirtcting a ll ot their a ttention rov .. -ard each other thev 
::.hould place lhci r hack ... lug-ether. each supporting th~ 
,,ther. and iace the re,;t o( the world. and devote their 
mteminn tu the prtihlems t)ut..;;idc of themselves. and if 
the result:. do nor j usti iy this procedure we can always 
turn and re:.u111t: nur family qua rrd::-. 

Prom an a oldrc»S ll tll h .,retl ul th" :"u.liun:d Elt·• trk Li1tht .As«<>­
•·tatinn 4 ·on\ent fo11, ::=un F'ranc1Sf"O. June 16-20. 

W e Can DouBLE 
the Kw.-Hr. Sale s 

By 

1vl. E Skinner 
I in:-Presid.:nf. 

.lf11h11<.•k-fl11dsQ11 Power Compa11)' 
( 'ft11ir1111m . Liglrtin!l B11rra11. 

for D onze stic L ighting 

SINCE c lcctm· lightmg i11 the hume liec:rn1e established 
practice. the lighting loatl. like Topsy. JllSt g-rew. 

There have hee11 sporatl ic attempts at 1111µrn \·eme11 t of 
lighting dTecb Lhroug-h the sale n[ suitable li;.;-turc 1!•1uip­
ment. and we han! recorclt•d two imponant Cnmmc.:rcial 
National activitics-Lhe H om e Lig hting 1..:1mtest ;me! t he 
Industrial Lig hting Comest. Bur we are hopeful n ow 
of continuou::. dfon throughout th.: year. 

" ·c can dl)uhk the kilowatt-hour -;a l\'s fur dumestic 
lighting; io r eYcry swre with m udern illuminaliou there 
are two whu would profit were it installed : opportunity 
for suppl) iug better ligh ting i11 thi: 111aj11rit) of office 
building::; is awaiting the persuasive powers u( a " sales­
man who knows;" and iow· out of Jfre facw1;es need 
better lig-hring' for the health uf the factor~ wurker :o, for 
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spcedi11g production and f nr prntit. Hi j?'hwa; :- ca11 be 
madl· ~aii:r fo r trnvel when ekctrically lighted. New 
munume11ts ui architecture r e,·eal their perfection ta con­
s l rnction when proptrl~ Rum! ligfaed. Sig-n;, can be mat:le 
Lo ad11rn and not LI) deface the structures lo which thcv 
are attached. • 

Th1: Home Lightini::- Committee has hroul{ht attc11-
tio11 to sun e! :o ma<k· l>y lij?'ht and power companies. and 
urge.., liroat.1er application ui thic; practice l1y other com­
panies, thac present ligluin~ condiLion:: in Lhe average 
hom<: may be revealed. In the home. decorative lighting 
uffeTs a field as large a::. lighting for utilitarian purposes. 
H erc Lhe appeal is LU women, and in recognition o i chis 
fact. I he Hn111e Lighting Committee has had in member­
ship leading women spt>cialist:o in thi::, field. 

Electrical .\frrc!:a11dis111g, July, 1930 

The Necessity for 

Commercial 

AcTIO N 
B y 

l\l. E. Sampse11 
( lrain11t111. C11111111a,·1<JI \'11f11•11r1/ 

~ .-rfio11 

I T \\'lLL he rct.<tl lcd the keynote 11f 11ur la.:t a1111ual 
ctmventi1111 was t he ncn•.;;,,i ty fnr co111111ercial devclnp­

menl. 1n hi.: pri:siclem's address. Mr. _ \rkwrighr si:rcssccl 
tht; rn1111ediatt· need fnr concc.:ntr ation on our commercial 
possil1ilitit::.. ~Ir Sloan pre~entcd tn the cnnYe11Li11 11 fact ... 
and li~ll lt'.' 111 -.h11w Lhat. dC.'ipi te the c;ucce.•-;iul crl'on.; 
of nur tuginecr~ Inward prod11cti11n efficiency, the opcral­
in~ :;aYin).!' hrn11ght about through managerial ::kill ancl 
the financial an·ompli ::.hment niaile possible hy c01l'-11li­
<lati11n:,. awl grnuping o f properties. Lhe Lernlem:y of 11ur 
a\·eragt rl·Yenue per kilowatt .;;old d1e ultimace commmer. 
•>lff a\'L"rat::l revenue for each m :w dollar invo:::. led. :md 
our a\er;1i_:o: t'l'\·t:nue per ki\owalt o1 in:;talle<l general ing 
capacity and tli-.t rilmt ing faci lities. i!' downward. 

It ha.-, Ul'l·n estimated thaL approximaccly three per ct>11t. 
oi the total energy generatc.:d by our light an<l puwer 
companio::- i,, u;,e<l hy the ice inclU5Lrr au<l that thl..'re a re 
lllJ\\ at tad1c.:d LO the line-. U f our COlll[l<lllics apprOXlll iattl ,Y 
1.~Xl.(01 dume!'tic clecrric rcirigerarors. over ei[!IHy per 
l·c11t ui which have been installed in the pa!5t thrt:e year:.. 
( )ur Rd rigcratinn Committee a_;;sisted the ~ational F ood 
Pn•.:crvati1111 Council in carrying lo success iul co111plctinn 
the l\arinnal Folld l'rcsen·atinn l'rogram il1 Septc111her. 

The .\lerchanrl ist' Sales Committee has cc1nlinued its 
'>tudr 11i lhe nwrchandising methods o f ourselYes and 
otht·r:- t·ngaged in "'elling ho u ehold cnerg) consunung 
de' ice.::-. Indeed, all Lhc committee" n( our . cction have 
th1m.1ui.::h l\' appreciated our need for salesmen. hetler 
e11uippt'd tn 11rnperly pc1im out the performance nf appli­
anci:,,. tlwrt'l1_v prcwnling Lhei.r inctfective use u r ahan­
donment 1>~ customers unfamiliar with their operating 
characteristics. During the year. schools and shurt 
c11ur,,1·,, have Ileen held in different section$ uf lhi.: cmm­
try. l'ht>~e sch.,ols h:we afforded technical amt pnwtical 
i11 £on11a11on and in.:;truction in -:elling industrial hea t. a ll 
dn:>,.e:, of lig hti11g. electrical advenis inir. commercial 
cookin;.., and other applicatim1" o f our ::,ervicc. \Ye are 
tlecpl~ indelite<l tu lh i.: manu [acturers, dealer;; and 11! ht•r-; 
for tlw1r hdpful co-operation in carrying forward these 
bti11:t1cial cducalin11al venturf's. lt will be o i inten::sl to 
our \ ..,,.,ciat ion to learn Uiat the I\ ational Edu cat ion al 
Cummittet'. ou which our Section has iuur repre,i.:11-
tativcs. il' now re\•ising the commercial courses fnr wider 
uscfulne::i;, in training those resµuns iblc.: for selling result~. 

Thert· could have been no strun.~er tliTect e\ idem:e of 
the imere.:L taken in the branch oi the business for \\ hich 
tltt: ( ummercial Sect1011 is responsible [han the appcar­
auce on our Section's program last year o f ilfc.,,sr::.. 
Pre-;t1111 S. Arkwright. .Martin ]. Ins ull, GerarcJ Swope. 
C. L Groc!5ueck and W . \·V. Freeman. Each of the:>c 

( C 011ti1111ed on page 77 ) 

E/r,·tri.-al Jli:rclia11dising, 111/y, 1930 

Cigarette Time 
L £.. Jloffutt. Editor ELE.CTRJL.\ t 

~11.Rl a ,:-;1ns1Nc., t111d Riflrt1rd Li11(ol11. 
.'iupcri11t1·11t!t11l. --lf'/>/i,,1zr1• Su/1'.~. F.disu11 
El1•ctrir lllu111i1wti11g Cn111pa11y. flosto11. 
dcsat the Niue S fl1 cial for a 11w111t•11t u/ 

Larn111ic. I Vyomi11g. 

Pleased 
H. C. 1~orl1'r. 

Co111111crcial ,1[ a11-

C1rJcr, St. 1 oscjlh 
L ; g Ti 1 , r I L'nt <.'? 
Pui1.·cr Co111p1111y. 
scc1111·d to he enjoy-

ing himself. 

On the Spot 
l/an·_,, Dailev of rhc floff111a11 

Spccialty Co111pa11.\;. Los _..Jnycfrs. 
1111d Cl_vdc ClwmMi11. Jo r 111 c r 
president of tire E.lcctrayists. r/rt 

c/111111111)'. 

Camera! 
_-/ s/roup from Ili c Green Special 

stopp~·d lo ad111 irc tilt• scc111•n• i11 tlH 
Ca1111duw Roclnes. Tlwv 7.J.'011ld h!..·c 10 

have the Com:e11t1011 i11 C-atifornia war/~'. 
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Electric Dollar 
' -

By 

Edwin 

Gruhl 
T · frc-Prcsid1:11I, 
,\ ortlz A111.!rico11 

Cn111f'u11frs 

Froru an addre ... '"-... 
ddivered nt lbt 
X E:.L.A.. Cc111-
v.,11llon, San 
Fra.nci:;co. June 
10-20, 1 !la(•. 

R\ TE l{EDl"CTIOXS ha\'e l1l'l'1111w ..,uch a rnm­
nHm hal1it uf the _electric industry tba~ they have 

. ceao.ed to arouse 111tcn.·,,t. T he An1cncan people 
realize that the <loll<ir watch. tlw nickd cigar and t he 
pe11ny newspaper ari.: Olli_\ t.lint lllClllOries. Ir. nmtraf) 
lo the ecunumic rreJl(l. such pricl .::JogalL" "l:'fl to rel nm. 
they \\'ciuld be ~rt:ctcd with lm1a<l headlines. Ye1 clec­
t1·ic rates throughout the 1.Jnjter:l States are substantially 
less than when liiger"ull l.iraggl·ri aluml hi,, dullar watch. 
Scripp:. about his penny new~paper. anc.l Tum ~ l ar,,hall 
wa.'- sti ll tnj(1yinJ?: hi::-. five-ct·m ci~ar. the passi11g- ui which 
he later lamented. The public :,t-rverl In· the c· ll ·ctnc 
indu~tn has taken thl' ' 

:1 tl"llar -:hould lilt\" ks:o: tnda,· than in 19 1-k \fatcrial 
CllSt!', labor CWilS. CaX CU::.ls ar·t: all higher: the prc1ducer, 
the di,;tri lmtor anti the n:taikr cannol do hu,;iness at 
pre-war dollar Yalu\'S. EYcn u1a"~ prnuuction. except 
iu rare cases. has not oITset rising priccs. The users of 
dectrJC service arc fonunate to lie in a somewhat tliffer­
l'llt pn"'ition-for. in spik oi ha\•tng Lht! ~:i.rut! rising 
rn::.h o f material. labor and taxes. there ha!> been such 
a lre1111.:•ndou:; increase in Lhe effit:it:ncy of pr•Jducrion and 
in the extent of use of elecmcity rhat the indusrry has 
been enabled year after year to reduce the charge,. to its 
cu::.tomers. 

In the f ami]\ lmc.lgct el<o'ctric service is une of the 
kw ikms that · has g°om: w unter to the general trend. 
\ scrii.:s oi almost unilllcrruplc<i annual price rcduc­
uun~ has hronght the average: charg<: to the domestic 
Cllll!>Umcr for housd1old dt:'ctrit:ity from 8.3 cents per 
kilowatt-hour in 191.+ to 6.1 cents today-a ,,aYtng of 
16{'(. T h i::: is a ye;1rl) average (If nearly 2c~. or ap­
proximately the c;ainc: _,·early average re<luctit1n ior the 
last f11n,· vears. Due to this lowered p i-ice· the electric 
dollar i~ tht borne now has a buying JlOWtT <Jt Sl.36. 
111ure than douLle the huyin:r ptiwer o f the Sfl-cl:!nt cost-
11 f-1 ivin_g clrillar. 1 n otli<.'.r wonb. if lhe ckctric <lo liar 
were tngrnved on size corrc:!>pcm<ling- to its !Juyiug power 
it would he over rwice the size ni nur presem dollar 
bill. 

Tuday murc than 20 111illi1111 homl:'::-. ha,·e dcctricitv 
-or 70C/· of thi.: home'> in llk countr) The a,·erage 
h<1me ll1 the iwclve month:-- cntlt'11 ).farch .)1. 1930. used 
;:; I(> kilowan-hour::: and pai<l an a \'eragc lli u.08 cents 
per kilo\\'att-hour. Had the cost cun fonnecl to the up­
'' a nl t n:ncl of the l'nst n f Li' Ull{. tlw a ,·erngl:' rate would 
1111\\' 11<· 1-1-3 l'ents. For Llw hnuse11uld cu.::t11111cr$ as a 
"h"lt• tilt: "aving. under what tht: charge~ would have 
het11 i f co111p1m:c.l at t ht an·ragc rate of 1~1-l, amounted 
It• ~08 miJliun::. in the ytar 1929 nJr1ne. 

Two hundred eight million::. i::. <1 :.tupcnduus figure. a 
httf.{<o' 'aving in thc:- 11atirn 1 ·" a nnua.l hous1:hold t:'lectric 
lii l I but it i-;. alas, liLerally a 

low co~t uf eleetric sen·­
ice for gramerl. Tlie Electric D ollar and the 

drop in the bucket com­
µa rcd with the total cost 
of livinlo! , ,f 20 million 
[amilie-;. Electric sen·ice 
i-: ::-ouch a nu 1111r part 0 [ 

the cost nf liv111g that ir 
i::. repre~enkcl hy aporox­
imatel) one cent nut of . 
each clollar ! 

~~pecific<1 U) 1 ha\t.: in 
mind de..,crihi11g tlw elec­
tr ic dollar bv what it ac­
complishes in the home. 
an<l liy wbat it means 
compared wi1h uumerou!> 
other kinds of dollars. 
the g rocery dollar, che 
hedslt'ak <l c1 11 n r. the 
clothing d<1llar. lh( hnu!>­
ing dollar. the read ing 
and adwrtising dollars. 
the medical doUar. the 
auw111111iil1: dollar. t h e 
movie dollar. a ncl su 011. 

It i:- natural. of course. 
that nearly every kind of 

.,., 

Electrlcl ty. 
d enllaJ 

Cmu nf Jh·h1g 

resi-

lioW't' ~nt.:•1• 
llt1uJte.lwld f11r11i~h-

in~ .... 
Cln1hln~. 
Fu.,d-all ttrtiole•. 
Milk. 

Pouuoes. 
Cofiee ..•• 
e:sJtS . •. 
Bread ..• 
Dutter . . . . • 
Doctor~ rare. 
Oru1111. 

Commodity Dollar 
lnde>: 

of 
Pur-

chwnng 
Prices ro.,er 

.. :u; 
171 4 
151 9 

197 7 
160 5 
ISO I 
157 } 
190 0 
229 4 
140 9 
I 02. 6 
157. I 
121 9 
200 0 
156. 7 

IU.3G 
0 56 
0 66 

0 51 
0 62 
0 67 
0 6• 
0 52 
0 H 
0 71 
0 97 
0 64 
0 82 
0 so 
0 64 

f :rrnrlcl t> • 
denll:&I 

~lb\~jCJI, 

C:rnd~· 
T'nb~1~c-·' 
Heudi11g rnuU-er 

'eWliflfl-J>f'T adv•-.rtll'-· 

lnde.:c 
of 

PncCI' 

'13.-0 
208 2 
170 0 
119 6 
177 7 

iu~ 188 0 
:\! agru:me 11d,·enmn~ 111 0 
Farm product! I 2b 0 
Groi11• I 07 . 0 
:\{Pnl tutiruu.I!! 151 0 

Dail~ aud P<>IUll') 123 0 
FnmJO. and v~~u.bles I 69 0 
Building o.ud rnn· 

•tructiun 
.\uwnu1b1Jea . 

203 0 
88 4 

Pur­
chllsius 
P ower 

$1.:111 
() ~ 8 

0 5q 
0 84 
0 56 

0 53 
0 90 
0 79 
0 .94 
0 .66 
0 81 
0 59 

0 49 
I 13 

One llf the largest 
paptr!> in the country. 
tht: Cltico_r10 Tribune. a 
year or !-o ago published 
a iullpage advcrti!'ement 
announcing- that its rate 
wa . .., 1.5 CJ- lower t han in 
19 JJ unckr the spread 
heading "One commod­
irv that costs less than it 
cl[cl 1.5 ~ears ago:' Their 
sta tement i · so interest-
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in!;:' and so µcrtinent tu the fact~ I am 0Ying you to<lay. 
ih~t 1 am guing to cptuk a lirief paragraph from it 

"'1913. Frt:c Jundt !$2 hat" $35 apart.menb . 
taxes weren't a c.ata .. ,lrllphc the uigge~t schooner in town 
fl;r a mcke1 5c cigar~ a n ic~d 011 the 'L' (the Chi-
c·•"" L: tha1 ts 1 rnnm ;rnd hath 1or a c.lollar and a half. 
~;cl 11.,w lrn>k wlwl " haµpcnecl t ' Ii ::i. m;rn bites a dog, it's news' 
;he rile! i:-clitnrial axi11111 1w~. It'" news when the price o( some· 
tl1111~ j, 1..-,, t.ha11 it wa" 15 ) car~ ago:· 

The enme electric bill in 1929 was just w1dcr twu bil­
lion <lnllar'. Thl· JnU for re..,irleutial sen·icc alone was 
60.+ milli1111 d11Jlar,., \\'luch i<: $5.00 per capita. or only CJne 
and four-Lt11Lh ... ccut~ per day l Against the.: yearly home 
elecLric hill ni $.=;.OO per capita compare the $16.50 per 
capita tobacco hill: the S8.50 per capita candy bilJ: the 
$8.00 pt:'r t.•1pita irt· cream !Jill: Llie $9.50 per capita read­
ing hill : and the $182 per capita food bill. In view of 
Lhe~e t:ircumsrance~. a q uestion naturally arises: I [ elec-

Improved 

tricity i::. th~ unly item in the ,famil) lmclget \\ hich has 
decrca:..c<l in price since 1914, and if it is only a minor 
pan 1oi the budget at that, what art the rea.sum: ior the 
political fury which bas in many quartc.:r!' been launched 
against tht: electric in<lu::.try? ljerbap,- the an!>\\'t•r may 
[,e fou11cl in exami11ing intu the lax dollar. 

Tct'\l'::. directly am! inc.lirecll: are the rno:.i rapidly in­
cn:asing pan of our cost oi li\'ing. The} affect every 
item n f t lw hn11,;eholc.l budget. Ln rhe cost oi electric 
~ervicc 10 ccnb ()f each d<Jllar is [or tax l1urden. 

l n 19 [.) the a veraJ!e. co.:.l of g1wernmcnt per family 
wa:. i.ix time"' the average.: fa111il) electric IJiU: la:.t ) ear 
it was near!\ 15 Limes the avi:ra~e electric hill 11f $31. 
T hat is. for. each <lulla r a custo~er SJX'.nd~ for house­
hold det·t.ric ::-ervicc he ha::. to pay n\.'arly Sl5 in taxes 
for the cost o f government. 

The<i<: i acts giYe f oocl for sube.r thought. 

LOAD FACTOR 

A N ew Index to Commercial Proficiency 

By Martin Insull 
Pr.·sidcul, .1/idtlfr Wr.st Utilities Co111['a11:;• 

T HE i11du::-tJ")' mu"'t 1111t only enrnurage a gruwth in 
nin::-umption; it musr guide lhis growth from the 

,,1a11clpoint "f it::: dtcct liU loac.l iactor. 
The IDl[i<irtance of load [actor c~m never be ::.tres,;e<l 

wn much. 1 t,; importance 11ecomes greater antl greater 
a::- th1.: mvt·,.1 ment in service faci lities per dollar tif gross 
inc11tt1l lier1imc::- larger a..n<l larger. Assuming maximum 
•>Jlerating t:fficiency. rate:.. can only de.crease as load 
iact•Jr mcrea:>es. QuantiL) use uf electric service with­
qut <1m· considcrat ion n f the time taken to use the 
•111amit \ rni_ght n:suh in rhe necessitv for increased rates. 
Thi" t·xtremd~ important d ifferl:'ncc. between scUing elec­
tricity :ind ..,l:JJmg Lhe ordinal)· commodity must he kept 
uppi.:rn 1usl 111 our mi nc.ls. 

We arc nut simply <lisposi.ng- of a stock of goods. \\~e 
are "t:llin.l! gocids to keep our facilities busy tl1e maximum 
mm1hLr 11f hours out of the twenty-four. 

\V< must 1101 merely sell quantities o( kilowatt-hours. 
\\ t: llltht ~d i those kilowatt-hours thal will be used at 
the ri!{hl time. Vic must ketp our investment working 
as m··1r twenty-four hours per clay as possible. \Ve must 
have a l1md iactor ccm.-;aousness in our selling program. 

1\'c have·. therefore. twn disuncu ve cons1oerauo11s 
that lln nm enter into the urdiuarv sale-time and dura­
tion oi use. \Ve must cultivate ihe customer who will 
use our investment the greate"t number of hours per 
Y~r Sometime!' it is thought that more volume carries 
dtvcr<;itv with it. That is not ntcessarilv true. It mav 

F Froru .an nddres.-. dellver!'d nl the ~.E.L.A: Convention, Sa~ 
ranclsf'o, J unu 16-!'!o, rn3o. 
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happen: um \\ e cannot put our trns< m lucky accidc.:nrs. 
\\ie must consciuusly direct the building up of our load 
ianor. 

T n say that the customer controls co::-.t. then. i--n·t to 
rd.ieYt ti1l! companjes oi their responsihilily of guiding 
the customer in his u::.c of electric st:n ice. 

The companies arc called upon for a lli!!h de~tt! nf 
l<:aclt:rship and guidance ill encouraging <lemam.I ... u dis­
tri l.mtc<l as rn react proµerly on the cust oi providing 
service. v\.ise mer chandi::.i ng activity \\ill fulluw this 
line o £ eruphasi::.. 

Anti raLes mu~t recognize. the :.~u11e con:,icleratirni:,,. .\ 
prnper rate schedule will take imo consicleratinn the 
duration of the cuswmer·s use in its relation to his 
maximum demand. Rate schedu les are the governing 
force by \\'hich sales can Le ~uided mo.:.t dfcctivcl). Tht 
customer must be induced to a h igh an<l wcll-tli:.Lributed 
consumption: anti he nm!'t ill adequately cnmpensated 
fo r it. 

Sound ralt::. will rccog-nize the value t11 the ::.ystun of 
each kind of use. and the rclatiYe cost imposed upon 
the system by Lhat use. Such a rate sched ule will have 
the c.:ffect of so g uit.ling the.: consumµtion as to react 
most advantageously on our costs o f rendering the :-erv­
ice and there fore on the cost of the service Ln the cus­
tomer. The p rice charged for clcclric service re.sponds 
very sensitively Jo the consum ing hahirs of the user. 
Conversely, the consumption will react to the tern1s of 
the rate schedule. 
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Sti11 ORE 
To 0 u r Proposal That U til1tie s 

T he discussion provoked by the editorial " Removti cbe 
Barrier" which appeared i n our 1\1ay issue is bringing a 
l!Ontinuing response Crom the industry-manufacturer, 
central station distributor and de aler. Represencati\•e 
of a diversity o( opinions, a number or these letters 
appear below. .\!lore ,..,,jLJ be published later. 

Greenfield Led the Way 

Editor, Elalrirnl .'1a.-lw11dis111g: 
Tlie editorial by you appearing iu the May i>>U~ uf Efl'.-t ,.r.:i.il 

J.f.:rdumdising is one of the best [ have ever st-..:11 and l knmv 
it is attracting a great deal of ath:nlion by public utilit) pcoplt, 
particularly in this section. 

You will no doubt be imerested to know that we adopted the 
policy as outlined in your editorial about four years ago and 
are very well satisfied wilb Lhe progress \I'" are makmi::: since 
its adoption. The firsl two years this policy wa.~ in force there 
were other dillicullies whicb prevented any great iucrease in the 
amount oi range business done, but as thest ob,tacles were over­
come we have been favored with illl increa,ing amount oi busin.:s;:; 
each year and I consider our pi-ogress vt:ry :.atisfactory. 

In our auempt to utilize existing ~ales outlets for electrical 
merchandise we have withdrawn entirely irom the merchandising 
business and I think I voice the sentiments oi the other exc<:t1-
tivcs of this Company in stating that it would be wi th a very 
great deal oi reluctance that the company would again go into 
this busim:~~ or wuuld change the policy of as5isling their cus­
tomers in the installation of the hea\y dut) appliances, \Ve 
simply consider that in consideration vf an increased amllunt oi 
business we art increasing the invtstmt!l1t we make to sen e this 
cu~tomer. H. E. Du.RE:-!. 

Vice-Pres. and Gtrn. JJ nr. 
Gree11ficld El"C'lric Li{Jlil c£ P<>wtr Co., Gr~e11JWl1l, .llass. 

"" 
West Pe1111 Tries It 

Editor, Elatrico/ Mcrcl11111d1si11g: 
I was very muc:h pkascd to read your editorial concerning a 

proposed means to incr~e sale:> of electric range:>. 
I can best expla.in our feelings in r.,gard to the program by 

statin!!" that after ~everal years of constant plugging, our company 
has been persuaded to install service entrances free o[ charge to 
the customer and will, probably, capitalize on U1is invc.>t111ct1L 

V.le have filed, to be effecti\'e June first, a uew dumestic rate 
wb.ich prO\'ide~ Clll!rgy over 1.50 kilowatt hour~ per ulllnlh al 
H cenb. 

The program to ca.oh in on thi; change W<li> "tarted .\pril 15. 
You may be interested to know that wc haYc a lready accounted 
for more than -IOO ranges and a considerable number oi water 
heaters. The largest previous sales ior an entire year. under 
the old basis where customers paid a l least $15 ior the entrance 
and the minimwn block for current al 3 cents wa~ 300 ranges. 

STEF:t£ R. S1-:1.1.E11" 
Gciuwal lTpr., Wcat PClllL i\pJIHIHICll Co., Pill.~IJJWOll. P a. 

"" 
So Does Hartford 

Editor E/,•.::fnrnl Jf .:rc/iam/isma: 
I was much interested in your arucle on range selliu~ in May 

Electrictrl J{ aclzu>1disi11y. W c can only agree witl1 your 
rccommeudaliou-to rcmo\-e the obstacle of wiring c<>~1: You 
may be imerested to know that in February o f thb year we 
offered to pay $40 "iring allowance w dealers whu wnuld do a 
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real job in ~clliug ck ctric r.mges. that aID•JUlll being practically 
llw a1.,ragc: wiring co.t. lt i> y<'l tuo early t•> reµort results, 
hut tJ1c plan i~ well rccci\'ed and we ha\ e hnpl!~ o [ iLs being 
cffccti~c R. [J CvrtFR. 

ror·~·Pr··sutt >ll, IIurl/urd El•rtn< Liyl•I Co .. 
Ilnrlf<ird, Umm 

Will A rouse A11tago11:.rn1 

£.lilrlr, Eh•rln«ul JL • ..,·clrm1disi11!1: 
l think that ii you per;,i,t in pul>li:.hing such an .:clitorial, 

cspcc1allr the parngraph rdt:rring to charging range iu,tallations 
to a capital account by central stations. you will arouoe intense 
<mtac!Onism in the electric light and power industry. 

Personally, I think you arc altacku1~ the problem from en­
tirely the wrung angle and we cannot subscribe LO your opinions 
a:. C..'qm:ssed in this cditr1rial. 

IL ).!. SA\HKR. 
Vice-Pt·csld1mt, American Gas Ji li1lcctrtc Go., New York GftJJ 

Dealer Ca1111ot Pioneer 

Editor, F.lccfrrca/ M erclru11dis111g: 
I think you have very dd1nitely hit lhc nai l on the head on 

the subject o[ the installation charge on electric rnnges. 
Frankly, we have he,,itau:d to recommend any oi •111 r dealers 

on tl1e advisability, in this territory. o [ their entering the electric 
range field unt i 1 ::.om<" 1>f the public utililie, had spent more 
rntlllcy in their particular territor) in selling the idea. 

1 am sure U1at you will agree that from a merchandising 11rofit 
standpo1m. no dealer can afford to pioneer a line of this natur e 
when his average profit rate is about 33~ per cem. 

You ui course know that the \Vest Penn Svs1em m our 
territory has started the idea of selling the clectri,c r;111ges and 
bJ:3ring the e.xpense uf the installation. This has n:~ulted defi­
nitdy in :.ome music dealers. [umilure dealers and rei'rigeralion 
specialiots ffitering tlle electric range activity 

\\ . .: would Uk.: to havc about 25 additional copie> n£ the article 
which you enclosed with the letter oi May 7 V\'.: want to 
pa,;s this along LO our sales orf..>anization with the idea that they 
~tart discussmg the m;irtcr wi th the electrical deal.:r. 

\.V. C. Ronr:-;so:s-. 
jfc1·cfw11rltsi11g Jlgr .• <;raybm· Electric Co .• Plrtsburgli, Pa. 

'Y 

Utility Will Reap Bc11cfit 

1:.ditnr, Efrrtrinrl U .:rcJ1,md1si11v: 
Your t:diturial •>n cli;ctric ranges is most interesting. The 

local oituation oi course limits our views. but as you bring out, 
one big reason is the cost oi installation. Our local situation is a 
central stativn proposition a nd covers a radius oi 100 miles. 
Few dealers sell ran,l!es, because they have m> cu--0peratinn from 
the central station, in fact, are in comp.:tition wi1l1 them, A 
lot oi dealers could stll range,; 1.JUt they caunut finauce a5 du the 
central <>tatiuu. 

The .-\ppalachian Electric Pu\\t:r Compan) will put imo effect 
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EACT IONS 
p a y F 0 r Ra n g e 

here un J uue or ] ulr l •t, a um.: mt!tcr rate. This \:-'ill me:.m when 
a ll new huu't~ :ire win:•I a '>0 am11ct"e 'Wilch will be mstalletL 
TlllS will tht:11 mean thaL ra11g.: 1u~lallalion will be cheaper in 
the 1urure locally. '1 lri, n f c11ur,e d_uc,; not aff~ct existing in­
stallations and hen.: 1::. wh.:r.: your ea •J rts arc going to hd11 U1c 
situaliou. 

Iu nr; opinion the b1tt puiuts to be con:;idered are: 
Jst-'rhe Central :::.tation is the one who will reap the benefits 

aftt:r the rang, is '"Id. Central :::.tauons want load. 
2nrl-Tbe Central Station •hould help tht: <lealer and your 

plan acc1 11111li~h1:~ Lhi, 
3rd-The L<'ntral Stati• IF ~hould pa) auy C•)mtnissions or 

honus tn crnplPycc:' ,,-IJiug ran~""' <ir 111b.:r load huilding appli­
am:t.-s [rom the Opcrati1111 I ltpartment rather than irom the :\ier­
cha11disinr: Department This will mean that if they are in .. tru­
mcutal in mak 111~ Llw ,ale whether di rect ur through a dealer, 
the ccntrJl ~Lati• 111 >alcsma11 will i;,;t Ll1e cam mission. 

+th-Mnrc •lll llcls iur the sale 11f ran!!es is wamecL You can't 
gtt 111 .. ,.c m1li-,,, tl1c Central "'tation .:o--0perates fully with tl1e 
It-cal <lcnlcr,. 

\\' c \d•h yoll 
in any way. 

100 per t·t-nt 'uccc;,s and will be glad to co-operate 
c. c. CAMPB&LL. 

S•ip"rlQr S1tpplJJ Co., Bh1efi.,Za, W. 'Va. 

"" 
l s Greatest Sales Resista11ce 

l!dit.ir, El.« tr1u1! JI crdio11d1si11g: 
Then: is n" questi•m hut what the cost of i11Stalling electric 

range,. i" liy hr the $ln:ate:;t sale .. resistance being met in the 
field t!lday \'our proposal is a c1mcr.:1e method by which this 
,,al.:, rt·,i,1a111•e can ht dimina!td. There will he a que.,tion, 
hmw1·cr, .b 10 wh,·t11 .. r tht: company·~ ,en·ice $hould end with 
th1: mckr hnarrl i1i-tallation 11r should go the entire rli~tanc.: to 
the range 

We have beeu studying this problem ior some time and are 
g1vi111? prcluuiua ry study to the pract1cah1lity o[ the policy such 
as uu tli1 ll'tl 111 yuur c•li i•irial. 

E. F. PERKl~S. 
El• otric AJJplllrncc Sales Engi11eet·. 

Pt11"l/ic Ga.t Ji Electric C<1., Sa1i Fr<rnclsco , Calif, 

"" 
Questionable 

Eciil11r, /!f, 1 I i, al \/.-rdw11disi119: 
I havt read with interest tht erlilorial in which ynu sugge,t 

thal the ut:ini,-~ should mstall ranµ:es irec oi charge, and char~e 
tht t!:1;p<:tbc ui mstallation to property. 

[t 1' dn11lniul 111 my mirnl wht!ther a regulatory body would 
allow 1hc c111upa11y w ca.IT)· m th capital accow1t the wire in­
~tallcd Ht the: cu~tumer·,. premises fvr •uch service. l ha\e the 
tmprc,,1011 lhal whait!Vl'r i., 11ermancnU~ installed in a man's 
hou~t'. a-. lli; - wire would l>e. l>ecomcs his property. Ma)'be 
Y11u ha,, !tail lhi~ lnokecl up lc.:gally-1 ha\c n•Jl. 

I am in ia\ "r ui incrca~ing our load b} all legitimate meath 
ani l lhl·rt- i, th> doubt that thi .. method ui decrea,ing tht cost oi 
r:iug~, \\1111ld mcrease sales. O n the other hand. ii my assump­
~1011 " correct 1hat lh1s expenst: cn11ld nol be capitalized. this gw­
mg away o( the installauun cost '<'ems to me rather a reversi1111 
t11 the •>I<! 11ractice {>f 1hmating merchandise to .:iell kihiwatl­
hours 

It i~ •111..,.li11nable in my mind whtther it is good bu.sines~ 111 
LI) lo f •re.- the mark..-t hy tactic; o f thi:. kind, al least in large 
cttit;- I knuw 1t could 11vl be done in uur own city without 
c"11'1d .. rablc criticism i rom the i:ras utility, wbich by the way 1s 
Ul\'llt't) hy the mumcipality. 
~undamemally, what we are nfter is net revenue. \\·e must 

dtc1cle hon much we can afford t11 pay i11 proutotioual expem,e 
tu at t:id1 ap1lliai1ce• pruducfog a net re ' enue llf $WO. \'.'hen 
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I n s t a l l a t t o n s 

we have decided this we can sit down and iii;ure uut the best 
mea_11s oi spendin~ IL Conditions vary so _greatly with the size 
oi the town :md with Lhe locauon oi the uti lity, Wat 1t is hardly 
pi>-i!>iblc l'J mak., a rule which would apply everywhere. 

1{01 PJ\GE. 
n ee-Pres aJUl Oc1~·1 Jl<u1tt!Jr,r, N •. 1w11ska Power Co., Omal1a. Neb. 

fostallatio11- A Serious Obstacle 

Ed rt or, Efr.-tricnl J.frrcl11111disillg: 
I ant hardly in a posit ion to express an e..xpert opinion on your 

Jllan to promote tl1e sale of electric ranges, for the reason that 
we cannut pretend to compete ior the range business in this 
territory. However, 1t secms to me tbat the: iundamental idea 
you have proposed is well worthy o[ serious con~ideration by 
those persons who are in the electric range field. There is no 
tloubl but that the: cost of installation is frequently a serious 
obstacle to the sale o f ra11ges. 

I shall be interested to follow up the lively debate which your 
prnpo:>al will undoubtedly precipitate. E. A. EoKLNS. 

<µ n, :dfnr., EIFcfrk Slrops, GommonwcultJ; Edi.so>i Oo .• 
Chicago, nt. 

"" 
W e Co11grat11late You 

F.diJor. Efrctricol JI t•rc/w11disi11y . 
l n reference to your editorial on electric ranges, will say 

U1at we believe you ha1t: hit the nail squarely on the head, and 
that if your )uggestions were once generally adopted by the public 
uti lit ies throughout the country. and the field thrown open to 
al l classes of trade. the sale oi electric ran_ges and electric 
C"okcry in ~eneral. wvuld g row by leaps and bounds. 

\Ve congraLulate you u11on the clear, logical and concise way tn 
wbicli tlti:. matter has been presented. 

A. G. K.!IDJJ\LL. 
Prni<Li'11t, Lauder11, F,.arv dl 01at·k, NtJw Britain, Conn. 

Precede11l i11 Gas I 11dustry 

Edil11r, E/,•ctria1l M erd1u11d1s111g: 
It has long betn considered that the accou11ting c)i the sales 

promotion activities of the utilities has had much more to do witb 
the appearance of the results that the efforts oi the sales de­
partmelll i tse!L lt appears that in the allocation of costs and 
chargcs lies the answer to many ieature programs, lheir success 
or failure prcdical ine back on the •y,;tem uf accounting. Here 
a!,-ain ~ the pcn mighty 

Y nur editorial on de<::tric range co11J1ecl ions. As far as the 
"utility" sales are concerned is this not another way to account 
tnr '~ loss incurred by and thrnugh what might be construed as a 
reduced price: lt merely rakes some doUars off the selling price 
and classtlies them to accounts uucside oi tbe sales department 
classifications. This appears a n1<1 Lter o[ policy in the operation 
ni U11.o company. \ s ) OU lm1.m , Kansas City (apart of the 
Ct1ited Light) is doing thi~. 

Y our thought about makiug connections free for oth.,r dealers 
has a precedent ui long standir1g in the gas industry. This 
would be more complex in the electric due to the S•Jurce making 
U1c connection,, The electrical trade docs most oi this now and 
would wa11t thi:: lo continue. The utilllies generally would preier 
that it dicL There might be a bit of accounting involved in such 
transactions. 

111 the comJlruUeo wnrking through this •lffice, U1e price;, have 
heen set to include connecti1Jns. There have been losses incurred 
hy chis practice that show up in the sales reports-but what of 

( Pf.:au ltlrn to pap11 77) 
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7 here I s No Need of Utilities 

' 

OSI NG 

O N EY 

FoR 
mnre th <in fif­

lt'cu n:ars I have 
11t>en act i~ .. cl~ e"ngagecl 

111 or close I\' a -;socia ted 
with l he n.'tail :.eilin~ of elec­

Lrinil hm1sth11ld appli:l11cc~ and in 
lookin~ over tht field wdav 1 cannot 

find any vi:.ihle impro\'e111cm iii rbc meth­
ods nf llll'rch:rndi<>ing thi::. equipment. And 

this cnticis111 applie.; with particular emphasis 
t11 two very imponant fan.,r .... Lhe central station 

a11d t ht' ckpartnwm :-. tore. 
:\ great many mistakes were made 1en and fi f tt:t'n \'ears 

ago when we were i:ducating the pulilic ( ;rnd our;elves 
at the same t ime) rcgarcLinJ! these new and unt ric<l prod ­
uct:-. v\'e were ig-nnrant nf thc merchand ise itself. it!; 
ust' ... and its sak possihilitie:.. .\ lan\ u f t hcse same mi:.­
rakes a re being made t(l(fay. \\·hit progress has been 
mad1: in appliance merchandising in the past 10 years? 
Let u:. take a brief glance ar the picture. Just a Eter t he 
war I was engaged in super intending the appliance sales 
of a large depanmenl store. By 1920 we had huilt up 
a m illion dollar volume. A nd rhis. 111i11d y1m. in a ci ty 
(Detroit) where the utiljty did not merchand ise. a fact 
w hich wl' recognized later as a handicap. Appliances 

\\ere: ,;till rathe 
•·rncle. .,ervice a hi 

and cosrl~ factor. i~nor­
a11re and \.'VeJJ act ua l iear () 

elec~rir1L.\ upon tire part o1 
h<111:.e\\·1 \'l'S w 1rl cspre<id. 

1 n the pa:.t ten years dnmcsti r rat~ 
. ha\'e heen lm,•t·red. appliances imrroved. 
tn~t~llm1:nt ltuyi11~ lieun tmrler~lnod and 

more~' r_del_\ ibt:'d and wi red home.; havt· inC'n·a 
liy the 1ml1111n.;. Il11t han· we 111art'ri;1IJ\' i11crt'a"ed 

the n~1111her of nnits s1Jl<I i11 a gn·at 111;m: 11i' the: appli­
anc<: l~11es?. Have we rro~res"1"d.'· i1trrea.;t·rl tht· ~tancl 
arrl nt ;qipliancc.: men:handisin~? \\ e ha\'(' not 

N"e\1· ~nrl marvel11us appliam"t:':. han· come ,.11 th 
m;~rker since t lrose <la.\ s. lik<: n· frig-t'rati1111 and raclio 
( 1 t I may l.ctll radio an aµpliance 111 the "l.'ll"t· o f :1 c:on­
sumcr o~ domestic load). naturally i11crca.-ing vri lumc 
of s<ilcs_, ll1 dollars. nut \\-hat nf thl..' appliances of ves­
~eryc:ar: Jn 1 he year J 92(1 \\'(.' "uld s l i}("bll \" mnn: than 
.'>.000 unit:; r. f a cleaner and over 3.<i<XJ unit~" of a w;1sh· 
u1g ~i1achine in a si11g-le city. ::\fure than C)(Jr,. oi our 
al'..p lianct hu~in(''>" wa~ on "lla11rlard makes at liH prices. 
\\ e used no p rem ium". no hrihe., for r~commeudatioP . 
and leads. we g<l\'e n!Jthing ;nrny. J u~t ~rraight out and 
out mercbandisin~ . '>tiling- appliance~ and keeping them 
sold through service and rnurtes\". How manv utilities 
beutr that record today after the lap~~· cii t;n year~; 
How many 1deas have e;:volved i11 this de,:ade ~ 

Lcf:,. look at another angle. 

FREQuEKT source of cnmµlaim frum elect rical re­
taill.'rs is Lhat the central station co11ducts i ts mer­

chandi~iug businc-;::- at a Jos...;. to t he detrimt:nt of mher 
\\ho are not protected l>y irnnchi:.e and bulwarked with 
hug-c earn ings fro m oilier sou rces, hut ha vc to depend 
upon thei r retail business for t heir livelihood. 

\\'el l, why in the mu11t: of common :,en:;e should util­
ities lose money cm appliancl' merchandising? Margins 
are as hig h as is fai r wall cm1ccrncd in practically every 
case T know o f. with the exception of one well-known 
article. T he answer is plain where the uti lity loses 

Electrical .\1 Prrl1011disfog, J11ly, 193n 

T'h c 

Dt part111ent Store 

1l1 et h o d of P 1 a 11 n ·i 11 g 

Mercha ndise Sales in .L1d van ce 

Would Eli n1 inate Un n ecessary L oss es 

Appliance Merchandising 
11 mncY in mL:rd1:111di..,t11}(. The) 
<lo nr;t l-1111\\ hnw to merchau­
l}i-;e \1111 the uuliry mer­
chandiser that ha~ fciiled tn 
It-am i 1 l ht' pa,,t ten years 1~ 
wr) 1warly he\"llld hope. He 
<lnesn't 7,•a111 111 learn 

s. J. 
B y 

R y an 

\\~ere thou(!ht ni in tlw lighc ni 
s1111w1t•r maclrc111dise. H11w·s 
that fnr lack nf merchan<Lising 
\·1c:inn ~ 

JI ercha11dise execiitive with one of the 
larµcst ilcp11rt1111•11t stores r11 tlie East 

1 n the departrnc:nL s to re 
snl~ en!nts are planned a year 
in advance. rmmediatelv one 

Then· are a 11111nlil·r nf an-
...wer' 111 I h;: t •rolill·111. 11 f cnur..,c. In the department store 
hu.;im·"' i11r i11.;1a11l'e. we arc nnlv 111 terestec.I in selling 
11wrcha11d1~w for which there is a (idinilt' pul>lic <ll'mand . 
\nrl \\ .- 1rt' inkrt'-.lt>d in t· lect rical nwn:handise rJnly ir, 

the rlt'gre1• (t 1 which ii has reached thRI pn~itiim. fiut the 
11tiliry '" iml·re~ted 111 .o;~·l1111g currem and rn111 1ot '.v::iit 
m a ... luw g-rnwth ni demand. 

Tht>\· 11111 ... 1 ;.ti111ulatt· rhe a.cceptr111cc ;u1cl usc: of <l11-
lllt'-'t1c • elt>l'tril·al ~q11i1i111ent in order tn obtain l'ssential 
1mTt'a,cs in clnmestic revenue This is su wide!) ac­
cepted :1 ... to lie a commonplact» But parall1'l \\;th tlw 
lcwl11111nt-11l of this acceptance goes the necc<:sity oi 

actively capital1zing it i>y enlisting all the merchandising 
capacit\· in 1 heir rcr6t01;es. Here the 110w1:r c<1mpa11y 
' 1a11 makt5 hi,, mistake. He plays a lrn11: hand an<I nm 
nnh· J, h\'°' llw coopt·rati,•e strength oi other merchant" 
lmt ortrn pr11vukt'<: an active hostility to Ju!' company. 

:'\ow. J bdi1•\'l' in ce11tral station merchanclising. I 
"lct•ve 11nt 11111' that tht:v h::l\'e evt'rY rii?ht to m erchau­

disl' hut that t.11.eir ac:tiYiti~" proper!) ;Jir~ter1 arc an assl't 
r 1 uthcr merchant~ 111 the t·rimmunJtY ~md l 1hmk this 
i.;, the Yicw )t man) . if 11ot most. department :;tr.re men. 

But I ~·aruwt understand why their energy is "° o ~en 
'{'e11~, 1!1Jt m t'n•atilig hroarler markets hy education. bu1 
111 mi-.takt·n mcrchan<l1.;;ing oi a compet.uive narure and 
al•111g: line, (premiums. too long terms. "'nose bleetl·• 
lir~1ad~1rlc'. etc ) that otltcr merchandisers have outgrown. 
. firer,• •t·ems to he a woeful lack of advance planning 
ITl twl;i, ·,, 1.pphance mcrcha11di.::ing. .\ppliances haYe 
"~<1"1111~ and peaks and valley:. just the same as other 
k~nd,- rii merchandise. hut the only sea::.onablc:: rnerchan­
h7c the ut.ihty commercial executive seems to know any­

tlnng ahrmt arc fans ill summer and heaters in winter. 
\\ hy, it ts only a fe\\ years ago that electric refrigerators 
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i~ concluded-while our mem­
ories are fresh with our mistakes an<l successes-we lav 
the ground work for the next one a year hence. Th~ 
less important, c;easonal promotions are usually planned 
.:;ix mnnths in advance and it is a poor store indeed that 
hasn ·r completed its lmdg:eting. mcrchandis111g. aud pub­
licity plans in detail 90 rrJ 60 clays in advance. 

P lanning require~ time-buying and advertising and 
effective ~es ideas require timl'. The nnly way this 
ran Le accmnplished cilccti\'cly is by planning in advance 
and working these plan~ owr and over al{Clin. adding 
strength and h<rlauce with each r1,. .. vision. There is a tre­
•11end1'm" wa.:;tc in all retail alkertising and buying and 
selling. That is gc:ncrally acknowledged. Plannmg doc." 
nCtt eliminate it all br anv means. hut it docs cur it <lawn. 

IInw many appliance:: ·1m,,inl!~ses in the country today 
arl.! intelligently planner! ill ad\'ance? rm referring to 
111crdwmhs1• TJlanmng. Jtllw. not budgeting sales an<l ex­
pense. How rna11y utr liry merchandisers act11ally !mow 
what they and t:Vt'r) 1111t: n E the important applianct: •mt­
let.; in their tenitflr: dirl, let us ~ay. in August, 1020. 
an cl have planned ll1i" . \ug11st'" prrnnot ion~ tn meet 
1h;1L situarion? It certainlv is Lheir busme:::" 10 knnw 
t lJi..;. if appliance merchandising is to advance. 

Due tn ecnn•1mic prt:,-.tirc. tlt:partment :.t1>rcs and 
.;pec1alized retailers in man~· line" have made great prog~ 
ress 111 mvenwry ctmtr• 11 111 thc~e pa~r ten ye-drs. ~ome 
,;urTJrisrng r~ults have been accomplished and we know 
we bave nnt reac:herl the limit of mnre rapidly turning 
our c;tock im·estments. ?>.Iam· of these methnd-;. inclu<l­
mg Lhe famous .. Cnn Contr~1l" have been cXplained in 
this publication from rime to time. Here is still another 
opportunity for lhe central station tn demnnstrate mer-

(Pleau t"rn to f'11ye SO) 

./9 



Lack of R adical Chang es at 

lS Y ear's 
' -

adio 
Trade 

R eveal Ne w 

A good 25 f'r.r cc11I of llrt• mamriacturcrs 
exJ1ibilcd rrn1ote co11trol dci•1r.·s for co1t­
lrolling reuptio11 ill di ff crml r,,oms 
1\' ote lhl' fltzt eahle for la~•m[I bm<·atlt 

A strong selli11g point 
i11 about 01lf··third of 
tire sets shoam was tJ1r 
"tnnr control'' tf<"Uicr 
tt'lr icli c11ables the /is­
te11n to 71ar.r at ·will 
the receptio11 in cifhrr 
thl' treble or tire />ass. 
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rllt/S. 

Show 
Indu st ry Stabjlity 

W
HEN the siA-tl1 annual trade show and convention of 
the Radio Manufacturers Association closed recently 
at Atlantic City. some 20.000 distributors, jobbers and 

dealers departed for their respective homes wiU1 the knowledge 
that they would obtain higher prices for their merchandise 
during the coming year 

Other outstanding features to be notecl at the show were the 
distinct trend toward smaller console models as contrasted wiLh 
the cumbe rc;ome cabinets of the: past year or two, anrl a 
tendenc\ to increased ornamentation. Out of some thir ty-seven 

· manufacturers exhibiting, 90 per cent 

(Abmi) Tlll'"mid­
g,·t' set ti·r1s 0111· of 
the 011tstcmdi119 de­
rr/,,/nnrnfs of the 
show. Cnmf>fctr 
iC'itli tubes mid lnad 
S/>t!al~.-r. t11c:y arc 
bro11ght out to s.-ll 
from $49.50 to $9(). 

(Right) Lo·w coik 
sole modds Wl!re by 
far tire mos/ flofHi-

lar sets shmcm. 

Cli them ind11ded low-hovs in their 
morlels. ·whi le onh· about ~ne-third of 
them f eaturecl the high-hoy. lncreas­
in~ compactness oi chasc;ic; design has 
umloulitedly been chicD y responsible 
fnr t his change. together with U1e 

Eleclrica/ Merchandisirt.r;, J11/y, 103() 

Gr11aal ~·inv of t/sc radii' 
l':rl:ibirs 011 the 11wiii floor 
nf !hr C:i<ric Auditorium . 

A tlmrtir City. 

fact that the public today, more 
than ev1:r. are bu)ing radio as 
r urni111re. 

C urioush· enough. too, was the 
fact 1 h:it '' Iii le t:i hl~ models so-ca llerl. 
which were tht rage o f the radio 
pul1lic some· t wn or thrct yea re: ago. 
haYc almost entirely disappeared 
from tlw picl1tn: today. !'\ ot more 
than one-half dozen models were 
on displrn·. l ln the mher hanrl. :i 

nt-w nnte in cabinet <ksign and in 
c-ompadnec::" uf c:nnc::truct ion were 
two mn<ILI" .:;hnwn n i the midget 
\·aricty. which are heing brought out to retail at between 
$-N.50 and !3fl0. lt is quite possible from the standpoint 
oi th\.' elt>cl rical dealer. conc;idering their lower prices. 
that these nt' \\ midget radio setc::.. which come complete. 
tubes. asst:mhhl cl1assis. lnud speaker, etc .. may be lh<' 
logical ~Ii ·ct",.<>r of the old tahle model. Due lo their ad­
vantag-t·<•ttc; positirm in the price r:mges uf regular cnl1inct 
modrl.:; and lirrau"e oi llwir cnmpacl design they arc gnin~ 
to have an in1ponant place in this year's radii') program. 
Tlw mttch publicized ·'tone control" was. perhaps. a11 
out,tauolim! fcatur(' nf the sho\\· inso far a~ advance-. in 
en~inccrin~ rlPc::ig-n were concerned. \hout ont:- th inl oi 
tht· manufacture-rs exhibiting included thi'l ieature in 
their '\rh. . \" " tnrn.: control .. means that the listener 
may chang.. tile tone n f an) particular receptinn. 
«tre,,si11~ rnher tile hac;c; or tenor notec:. to o;;u il hi-. intli­
virlual t;1~te 1 ht: 1mprovemcm, ii c;ucJ 1 it may hr calk·d. 
will prove a ::tron~ selling point. P rog-ress has been marlc· 
ton in remr1t e rnntrol de\cices. some 25 per cent o £ th(.· 
~lanu~auurerc:. having inc111cled these tli.-:tant tuning medin 
m tht-1r set" :\ rather c;urprising note in the show wac:. 
thl:. incrca~c in the number of phono~raph radio com­
bination mndds exhibited. A good 50 per cent at least 
?f ~he companiec: included these in their showing. There 
is little doubt in the mind o[ the writer that the comhi-

F.ler/ricol Mr.-rf:andisiirg, !11/y, 1930 

Sets will cost more this 
y ear; low console models 
popular; the midget set; 
big boys back in produc­
tion; tone control; Morris 
M etcalf new R. M.A. 

president 

Y{ORRIS M ETCALF, 

vice-president and treas­
urer, A merica11 Bosch Mng-
11eto Corfroratio11, was 
elected (lresidcnt of the 
Radio M cnmfacturers As­
sociation. He has served 
011 tire Board of Directors 
of the R .. M .. A . for a 111un-

bc.-s of yl'ars. 

nation machine. hcini?: intrinsicaJlv a 
mure complete pier~ of iurnitt~re. 
will find increasing favor \\i th the 
public as the yearc; go on. Just as 
the tendencv in recent vcarc: ha Vt: 

broadened t rom accepti~~ radio as 
a mechanical device for c;-n lertain­
mcnt to an appraising it a." a piece of 
line furniture. 

The appl.'.arance or reappearance it 
might he !'aid uf fo ur or live new 
companies in the field of rarlio pro­
duction wa!' noted The most con­
$picunus among thn~e were \Ycolt­

i11ghouse and General Electric compnnicc::. Both of them 
emplo) Lhe same chassis in the construction of their !'ets. 
as that of the Radio Corporation. \II haYe. however. 
rliffere111 n1hi11Ns and their O\rn dic;tinct cli.:;lrih11ting­
cha.1111dc;. O ther new companies in the liel<I a re the 
T ran:.fom1cr Corporatio11 of A merica. wlm arc l1ring-ing 
out llw ne\\' "( ·1arion" radio: the reappl."anmcc. a ftrr ~' 
l1rid intLr\'::tl. nf the Colin n Ke.nnrdy Comp:in.\: the 
Gcrn·ral .\ lntnrt: Company. \Yho are bringing n11t a cet 
under their nwn na111c; the S tory & Clark Cn111pany. 
whn haYe !!flne intr1 radio production as an adclitrnn lO 
their prec;e11t h11!'i11ess o f piano making: and the )J°atlrnn­
iel 13aldwin Crimpany, who heretoiorc ha\'e heen con­
cerned solt>ly wit h the manufacture of lnml c;peaker". 

The g~·ncral impression from the trade show [ rnm th<" 
"tanrlpnint ,,f the dealer might he cnncerntcl with either 
n i one nr t ll'O thing-s. l' nmic;takeahly higher pricec; for 
the coming year is. held a!' a distinct sign of more stahil­
ized sellin~. The public will pay more fnr their radio. 
l1t1t in rdurn they will get a finer piece o f furniture and 
more scientifically engineered recei,·iog apparatus than 
ever before. The elimination .. ton. of several manuiac­
lurers in the fiel<l is an indication perhaps. that those 
remaining have been able to ride out the depre$sion 
of the last few months. 

51 



The District Representative 

Knows his 

Pawtucket Company in­
creases sales per cust01ner 
-cuts operating cost and 

increases load by new 
sales policy 

P.-\ \\ 'l CCl-...ET. R. I.. just outside of Providl..'.nce. j:, 
the oldest industrial city in thl: L"nited States. Here 
the firc;t cotton mill wa:;; erected; here lal1or prnlilem,. 

were: lif''l hirterly conteincd and \Yithin the borders nf its 
narrow." inding strcds every nationality swanned in the 
.. ·arli .. ·:'t industrial mo,·ement recorded in thi" country . 

. \ C:tv of ~ome 60.Q(Xl homc..c;, then~ w .. ·rc: in JG2( the 
low tn1;{1 ni apprnximately 12.000 <lnmestic customers on 
the hook~ of the Bl:ickstonc Vallcv Gas & E lectric Com­
pany. Little effort had been made lo raise the $tandanl 
of livin~ among the large. foreign-born population. Thl' 
volume oi appliance c;ales per cu!'tomer existed only in 
tbc realm of the hypothetical and the increast- in kilo 
watt-hour revenue nn the lines crawled f orwnr<l al n rate 
not cafculatecl to disturb any onc·c; blood prec:sure. 

From thl ycarc: 1921 to 1926 the company. umier rhe 
direction of Roger Gor<lon, !!eneral sales 111an:'Lger. con­
centrakrl its activities un improving the c;tandarrls of 
li\'ing in the city. raising w1ring- adequacy in its cus­
romi.:r';:: ht1111l'" and incrc:ac:ini:?: the number nf cu5tomer' 
011 its lines. So successful ~-as it in this latter hranch 
of cnrka\'or that today it:. customers numhl'r 11\ er -1-0.000 
- a sa1uration of approximately 88 per cent. 

\Yil11 a mnrkct C"taLlishccl. the company \\'as then ready 
to sta rt the all-important job of selling electricity as a 
service to t he~c homes. -\ nd here it wa:. con f rnntecl with 
a prohkm of heroic proportionc;: a large percentage of 
ilJilt""rale custrnnc-rs. low c;tan<lard" oi living, relatively 
low wa~<' 5Calcs-all co11spirerl to make the task a for­
mirlahlc om:. 

in the early phase~ of the company'c: merchandising 
acth;ry the usual plans for selling goods were n;ed. 
Commission salesmen. however. achieYed little success in 
selling goocl!i to the workers of Pawtucket an<l Central 
Fa!~ because apart from the fact that the customers oi 
the companies were more than ordinarily hardened 

sz 

BJ1 Laurence Wray 

against saks stories. they were never to he found at 
home before the whistles blew. \Vage scales w.-ren't 
!'uch a big factor in tl1e pmblem 0£ getting appltances 
sold: 1he entire family. in rmilly cases were employed at 
'Ol11e sort of gainful occupation providing a fairly good 
aYerage family wage. 

In January, 1927. the Blackstone \"alley Gas & El('Ctric 
Company pnt into effect the District Representative Plan 
-.one of the first of the Stone & \Yebster propertic,., to 
give the plan a trial. 

B!UEFLY, the plan prondes for tbe splirtrng up of 
the compan) 's terriwry into a number rJf district,, of 

about 1,000 melers each. nm: man is gin·n charge of 
tlus district anrl takes over all Lhe rluti~ oi contac1 man 
I 1ctween the customer and the company. He is, in effect 

Fll'rlrit·al Jfrrrlrmrdi.riuy, lt1h'. JOJ'I 

Roger G1Jrtion, riglrt. yt•n.:rnl 
sales mana</•'' , Black.rtom· 
Valley Gos ~.,.. E/<'(lrir Com-

pau~•. Pawt11ckrl , R. I. 

'-t:l up in lni-.mc:.:. in a sn1all tnw11 oi his own. .\swill 
be "f'"ll latt'r. due to the diversitv of hi:, dutic:;. it would 
he physically impossible for hi~1 to contact a greater 
uumhcr. 

I 11 :-tu<lj ing- thi~ new method one of the firsl advan­
tal!"es_ 11f lhe plan to impress the observer is that it 
"llh~tttutcrl the wnrk nf l)ne man for the work o f nim:. 
l-nilc! lhi: old 111cthorl there were aµprox i111ately 11i11c 
men 1 ~·>Ill I he central station contacting the customer ior 
one th1n~ or .111ot lwr. 

Th·-rc an meter readers ior both gas and electric 
cust1lllll.'r .... hill-collectors. reµairmen . adjusters. appliance 
i-a.le~ml'll, 'n-urit ic;. s:tlt:smen. an<l special contacts for 

E/, r t1·iml ;lf, rcha11d1sing, July. 1930 

the purpo c~ 11 i surveys, rate explannLions. l'tc. l n other 
w01·ds, there j;; a mulliplication of effort on the part oi 
the central station. 'Cnder rhe D-1{. plan. ont 1111111 <locs 
lht'" whole job. 

'Vhat have heen ome of the results of U1e lwo year"· 
experience oi the Blackstone Valley Gas & E lectric: 
According to ~fr. Gordon some of the follc:m;ng- changes 
have taken place: an increase in the average ki1owatt­
hour consumption per domestic meter from 262. in the 
heginning of 1927 to 3IS.2 at the end oi 1929: ahnost 
100 per cent increase in dollar merchandise sales per year 
-from S.+82,000 in 1926 LO $820,000 in 1929; a corres­
pn11ding increase in yearly merchandise sales per cus­
tnnwr fro1 11 SIJ.7-1- i11 19'.?6 to S2L62 in 1929. 

These are the figures on the achial merchandising­
operation alone. The plan has had just as far-reaching 
and pro i ound an effect in many other ways: the number 
of cornplainrs . for instance, about billing in 1926 ranged 

anywhere from 150 to 350 a month under 
the old "multiple contact" plan whereas 
wiLh a district representative contacting a 
specified group oi meters, bill complaint" 
have decreased to between JO and 50 a 
month. Salesman htrnover , too. always a 
prohlem under Lhe usual commission method. 
has been practically eliminated. These 
changes have naturally brought ahnut a 
saYing in operating t."--pense that is reflected 
111 the companv·s earn ings: plus, of course. 

a ::.uhstantial increase in good-will. 

"'l l TE P '\Your salesmen," ~aid i\fr. Gordon. "$100 a 
V V momh :-alary and a commic;~ion of 10 rer cent on 

all m~rchandise sales. T n efiect, we "el him up in lmsi­
ness 111 a small town of hi:. own. Fl is customers are the 
one thousantl or more domestic meters which compris"' 
his 1erritorv. 

"In the 0'1ixrnre of nationaliti es which are to be iounrl 
in an industrial center like Pawtucket. we have found it 
convcn1cnt to employ a district representatiYe o f the 
same nationali ty as these customers with whom he wiil 
be nlili;,!ed to clo hu inc::.::i. This naturally does away with 



any nu::;unck:r::.tan~Lin~ •m the 
customer. crea1e~ crmfitlt·1K<:. 
the disu·ict repn:"l'ntatrve ·"' 
simpler one.'' 

pan of Lht: 
aml makes 
1cib a for 

Or, look at die policy from the ~tand­
point of economy in operation. Black­
stone Valle)' Gas & .Electric Co. is a 

=--==]' ,, -., I 

Bl.>CKSrll~ t 
\w.).t:V 

'"-.\..' t 

combination company, which means . of 
course that thcv haYL IJoth gas and 
electri~ meters t(J read in most o[ t.beir 
customers' houses. F;tn1ilies in Paw­
Lucket, a thickly settled region. average 
three to a house, so that there are any­
where from six to ten meters to he read 
in every house monthly. The µrime 
usefulness of the plan. according to Mr. 
Gordon, is the fact that every district 
representative's dutie:. revolve a rmmrl 
this function of ml:lcr-reading. r·hart 
II shows the results obtai ned. 

--1 ~ f' - - -
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CI1ART I CHART 11 The district representative, cherefore, 

must contact even' one of the customers 
in his district at least once a month. 
There can be no faking. no excuses. 
which wilJ do awav with this call. Hing­
ing directly on meter reading is the fa:t. 

A grapliic pmm1tatio11 of the striki11g 
economies fo co11tacl obtained by tlrr 
D-R plan. One 111011 pcrf arms the work 

of 11ilic. 

Ilrn.• "n11<! man contact" re­
duced the mmwi'r of c11stomer 

complaints iii two ·sears. 

t hat the district representative has a lcgit1111ate entree to 
the home. and an opening lead with the housewife. This 
is best illnstrated , perhaps. by a reduction of complaints 
coming into the central office of the company. 

H a customer's bill runs higher Lhan usual. she was 
almost certain to descend on u1e office and demand an 
explanation. This wuuld nece~;,itate the company first 
sending out a man to re-read the 111<.:t~r: '~!ten the figu~es 
were authenticated. then 1t mi:ant grnng mro detail wnh 
the customer on whether slie left the lights burning. 'had 
done any entertaining-. or had bought some _new appliance 
which miuht account for the increase. Under the new 
system, l~owcver, L11e district represe:mati\•e bcco111es 
quickly familiar with the,: amount of current cun:>umed m 
each of his customer·::. homes. 

OR TAKE it the od1er way around. Almost all 
companies have a minimum charge for service. Fre-
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OOllA.R MERCH-'HDI Sc SALES 
PER C!:!,STOHER PER YU.I! 

CHART III 
Tlrr D-R pt.111 ,,•as f'11I in <'[fret Jamwry, 1?1':: 
110/,• thr jump in 1/nllar sole's pa wslo11i.·r f"r 

JO'NI nm/ Jl!!<J 

quentJy rbis mmunum is a dollar. If the customer is 
using only fifty or sixty cents worth of cu.rrent. the 
district representative is in a position to point out t<> 
her that she may buy an appliance and enjoy the advan­
la~es of that extn1 current without any extra cost. The 
sa711e ni le applies in the second and thi:d class rates. 
where the district representative can point out to the 
customer Lhat by the addition of a rei:rigerator. she can 
pul herself into a new rate class and enjoy greater 
ccu110111v in electric service. 

All tl;cse advantages, it will be seeu. hinge directly on 
the fact Lhat the distt;ct n:presenlative becomes familiar 
"·ith the customer's home through his function as a meter 
reader. 

Tn addition to Uiis, of course, he is required to know 
som.'thing about small repair jobs and to educate the 
cu<;tomer in the new uses fu1· the appliances she has. 

"\\·e are too concerned as a rnle.'' said Mr. Gordon, 
"with the problem of selLi11g more appliances. All too 
often we f orgel U1em once they are sold. And an appli­
ance that is not bein!! used is just about a!' much good to 
a rnmpany from cu~rent consuming standpoint. as if it 
had remained on the floor of. the sales room. 

"T f \\'e can teacl1 ow· customers to use their electric 
iaui- during the winter to clear cooking odors from the 
kitche11 . we are getting double usage. If we can teach 
women to u,,e their wa:.hing machines for rinsing opera­
tion<. a,, well as the washing operation, Lhey arc going to 
put tl1cir washer to just twice as much ll5e. All this 

· educative function is part of the represeutative·s job." 
.\n interesting point brought out in discussion o{ how 

the district represcntati\'c plall works. was tha.t anywhere 
be1 ween 65 ancl 75 per cent of the merchandise sales of 
1 lw co111p;11ry were made during the eYening-a selling 
tinit: that few straight commission salesmen employ. 

"The district representative." l\lr. Gordon said. "lives 
rwht in his own district. Ilis customers are bis neigb­
b;rs. His wife knows them. they play bridge tog<:tber, 
::tml hi,, children grow up with their children .. ITe ge~s 
to know their habits so well Lbat he 1s always 1n a posi­
tion to know the best time to either talk over any problem 
they may have, or to urge the sale of some new appliance. 

Electrical .i1Jcrc!tai1dising, Jul}•, 1930· 

Formerly 
1 IRO NE R 

to every 
10 WASHERS Sold 

Now-1 IRONER to every 2 WASHERS 

By !!\TRODUClNG the idea of the "Home Laun­
dress." Loth a washing 111d an ironing service, the 
Public Service Curporatiun of Denver, Colorado, 

were alil~ last year to improve the proportion of ironers 
YJltl, as cumpartd with washing machines, from a figure 
of one i:• lller to every ten ...,-ashers . to the desirable record 
of Ont' noner to e\·erv two washers sold. 

A superlatively g~od laundress, actively engaged in 
home laundry \VOrk. not a professional demonstrator. was 
employed Lu use the machine in the window of. lbe power 
compan) 's smrc. /\s the result of the interest in her 
work, somt: S0,000 worth of ironers were sold from the 
salesroom lluor. The entire drive netted $36.000 worth 
of appliance~ in a 60 day period. 

The s1iccial interest of salesmen in adding an ironer 
LO Lhl' y, ashin~ machine sale was secured by special 
bonuses iur such a double purchase. Newspaper ads 
featured the "home laundress" idea-the laundress who 
~mes once and never goes, who never leaves the house­
wife m the lurch, who needs no extra lunches. A draw­
ing stimulated interest among those who came into the 
store, the comLination washer and ironer going by good 
fortune to a woman who had greatly desired the equip­
ment but had been unable to afford it. 

Eltctrical Ali:rd1a11cfisitig, hi/3•, 1930 

The sale resulted in the disposal of 233 washers a:-1d 
101 ironers. almost a one to two ratio. The colored girl 
who did the demonstrating added a sales argument for 
use in future saJes by investing the check for her services 
toward the purchase of a washing machine and ironer 
for her own use. 

T T T 

Complete Laundry Stimulates Washers 

' 1 "{I THEN we started selling a complete laundry serv-
V V ice for lhe home, our washing machine business 

began to revive," says the merdmndising department of 
the Pacific Power & Light Company of Oregon and 
Eastern Vlashi.ogton. Tlte) ha\'e kept ligures on their 
sales o f electric washing machines, which showed a peak 
of 727 \vashers sold in 1923. Frow that tirue on sales 
be<Tan to drop off in spite of increasing sales efforts, 
a v~raging about 500 per year, uutil l 928 when the "com­
plete laundry service for the ho111e" idea was introduced. 
Then the sale of washing machines suddenly jumped to 
1.891. increasing in 1929 to 2,600. lront:!rs, of which 
onh· 90 were sold in 1927, showed a sale of 542 in 1928 
and reached the 1,000 mark in 1929. 

55 



Cincinnati 

G etJ 

IR 
V entilator Se/1-

0hio City ing in 

Brings R esults 

FOl'J.< men :;al down wiLh their wives at bridge 
the other evening in Cincim1ati. Out came four 
cigars. The host <;teppecl from the room a moment 

and snapped on a switch. 
"Now you fellows go aheaJ and fog up L11e place," 

he said. returning. "We put a ventilator in the kitchen 
today 0 11 trial. 1 want to sec what it will do for the 
entire house." 

Immediately the smoke uegan rolltng toward the 
kitchen door . The air of the room. usually thick enough 
tu cut on such occasions. becailw sweeL and µure. ~1-itb-
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1. Cull 1.111 liom,·s r.•01·tli $1U,00{} 
1ir 111e1n-, if you wzsli to s,•ll 
'" 11/i/11/prs. T/1..-;! m·• t/rr 011cs 
111111 uff er a « 1.:ico111.r 111c1rkcl 

B y T . F. 
out a window being 01L·ned. -\ II four familie~ hnught 
ventilators as a resu It <if this e..-...;:perimenl. Yet 110/ 011~ 
had fell the need ui a ventilator previrmsly. Tbey had 
endured foul air and odors as something that could not 
he help1:d. 

"m:h is the method being employed Ly the Union Gas 
and Electric Company of Cincinnati to distribute venti­
lator:;. O ne sptcialty man. Elliot S. Bruck. has been 
as:;ign<:d to lhe work. In 1929 he solcl 300, 80% to 
re:'idenL" and apartments. 20% to businesses. 

The sale oi venti lators, which deal with the inv1sible, 
calls for demonstration. de­
clares Brock. ln nine out o f 
ten humes peuµle du not know 
what one is talking auout, and 
:>av. "ye~. we have an elccrric 
fa~ ... • To wurk uut a sales 
presentation which w o u I d 
<lrarnatieal I y i;et across the:: ad­
vantage~ oi a ventilator was 
Brock's assig11ment. 

\\ 11cn making a cold can­
vass. he works univ i11 well­
w-clo ncighhorht>m.fs. feeli ng 
that \ t'llLI lawr.., arc to 1 >e re­
garded a-; a luxury, ancl only 
SlU.000 homes or bcttt:r can 
ht: imcrc~ted 111 profitable 
11u111licr::;. 

.. .\latlam. Lht.· l;ruun Gas 
and E.lcctric Company bas 
:-.1imeU1ing ne\\ in the way o f 

5. 
Th~u with a r.•al t1<·nlilal"'· lit 
ape11s a wi11(ioW, hooks ii up 111 
a11 011tlc1. cmd fl l'<'•'S u do11on­
. ~fral ir111 of rt.r air dl'aui11g 

pazrJt•rs. 

Electrical .:lfcrcltumt1s111g, July. 193fl 
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2. 
Tltt s1m1ll table model gives 
tlw .mll's11ta11 a clto11cc lo slraa 
n•lr111 u ~·r111i/11tnr is awl II.' /,.// 3. 

People /ind ii hard to 1111der­
stoml rlrar i'rn tilators c011 bi! 

strrtc/1cd to /ii ouy wiurlow. 4. f11r.-11sc '" ,m1r>kt• offers tire 
ideal wav fo demo11slrall' lio-.t· 
soiled air heads for tire kitcl1C11 

bis slorl'· 

Blackburn 
appliance.: ... i ... the way be starts. ''\Ve are showing it to 
onh two hume:'> in this hlock. [t L" called a venLilamr. 
Be~use people are nCIL yet acc1uainre<l with its advan­
tagt~. we an.: otf1.:rin~ to put one into each of these home~ 
nn trl~ for ·1 w<:ek and let peoplt: enjoy it. ~fay 1 show 
vou what a \'entilator will do? I have one in mv car." 
. Ori~inally Brock carried a c;toc.k model ventil;tor into 
the h1ms1:. ~f)l.'necl th!' kitchen winclow a bit at the bottum. 
an<l plugged it imo a convenience outlet an<l demon­
strated. T11cl;n. he takc..c; with him a miniature window 
sa!>h containin~ a modd ve11Lilator. It is easily carried. 
a.n<l he: hold:- 1t 111 his hand as he opens his sales talk. 

How H e Sells Them 

R \I l~I; and lowerinj?' U1e tiny sashes, Brock shows 
hnw ~!'ii\ a \'Cncilator is installed. cannOt arlmil 

!lie~ nor 111ter-il're with U1e operaLion oi the windnw. 
The: ~haq • lil~t of air from the tiny model ~1ves the 
pro<:pect an irk:. of what i;, Lt1 cnme. 
. A ventilator. he explain.,;, difft:rs from a fan in that 
it :.wrcp ... ~niled air out oi the house. like a broom. .\ 
fan "imph a!!itate.' air for cooling purposes. 

"Xow ~ 1111 sec the pri'nciph: uf the ventilator:· says 
Brock, .. f '11 gd a regular model from my car and c;how 
ynu win il I""" different from a fan." 

Optn.inc: thC' kitchen window a hi1. he holds the vemi­
lator in t la..:e. attaching it with an extension cor<l. 

\\'i1Ji an incen5e burner hefort· women or cigarette: 
~lt:fcire mr11. Broe'- i:- able tc1 $how how quickly c;mokt> 
~s caug-ht and hurled through the open windo\\' before 
•Ls .grc:a"y fume~ get a chance to ~oi l the walk So 
saymg. 1w rlf'ftlv take::, a whik handkerchie f, an<l g1\•e:::. 
it a hric;k ruh ·on the wall near the st1Jve. The he;;t 
hou-..t!!,:(·qwr 111 the world. cannnt keep this ~rimy deposiL 

Elr~trir,J/ 11 ·r.-/rmrdising, flll;i,', 1930 

wi>1dow a11d out. 

off "<ithout a ventilator. he diplomatically point~ out. 
Ii possible. the sale i" closed al this point. on a $2 

down hasis. T f not. the housewife is usually interested 
to the pnint of permitting the fan to he installed. 

0th.er Experiences 

BE~ 1..::.\UF.\i\.N. manager f>f outside ::.ales ior the 
l:nion Ga:-. and E lectric Company. states that it is 

an arh•antage tn have a speci(llty man who is both an 
elecLrician and salesman. 1n ca"e of sail'. the can\·a er 
ca11 q uickly extend rhe vemilawr w fn the windGw sash 
properly. put in four :-.cn::ws. run a cord tJver tu the 
outlet desired, and the joh is clone. 

\ -entilators retail from $29.75 to $75. and tbt:' fact 
Liiat thcv arc easih- carrietl m the salesman's car lends 
it~e l i 10.insrant <leli\·ery. By solicirinig on ly credit clear 
pro~pccts no trouble is encoumered in this ctireclio11. The 
Cincinnati central station nlan i>. to J!el $2 down. The 
..;alt:sman receives SS 011 ~ $29.73 sale. and the crew 
-,upervisnr g-ct:; an (iVCrwt;ting oi $.? . 

\'emilawr disrnhmi(ln i-. g-ruwing in populariL~· with 
electric shop,., and parti..:ularly radio house~. 75 % of one 
firm·., ne\\ r~·1a.i l er,., IJt-ing- in ti re radio husine~:.. 

:\. L Fink nf tlw Fink Electric l ·o .. Cincinnmi. whose 
!inn sold()()() ventilator.: in 1028. stresse-" the importance 
of soliciti11g 01ily the l>ctrcr type oi prospects. Families 
who cannnt afford ne\\ washer!:- ancl cleaners have no 
business with a ventilatnr, lw declare'.>. U is a luxury 
producL. a11d \1 ll('re ti rt f amil) 1:> propl•rly sold. it wiU 
pay $75 as readily ;i~ $50. 

W. W. and \i\'. R. Judd. another Cincinnati firm dis­
trrhutinl! ventilator:,, has a unir1u~ system of apportion­
ing the cost o ( a call over several items. The smaller 
profir on a vemilamr can hesL he realized in this manner . 
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How 
Air-Wa y 

58 

TTRACTS 
a nd 

RAINS 
Eltctrical Jiercf1011disill.q , )11/J., 1030 

XR-\\ \ Y i-. prepontleranLI) ..,trung ac the n-r_\ two 
prnm,. on which the appliance trade gem. rally i!' 
pa111 i ullv \\eak. First. it is able to attach a certain 

amount nf di!!nit), 111 Lhe e_\es of ib new man t11 \'old 
turkc) ,dliug. ~ccond. it is organized to train tlwm with 
a ,pt:cd, th•riiughnes~ and eficcri,·eness "hich T ha\"C 
nc\ er 'ten approached in the appliance trade, a11d -.1·ltlo111 
d'~ wlu re I he company\. remarkable rise in thL fo•ld 
i~ no •'t1111 t laq:~ely traceable lo these lwo elcml'llt:-

\t1 rnctc.:ol l1y it;; advertising in the Xcw York 11 11rld, 
T applkd l•1r ;i job at Lhe _\rr-\Yay Branch of i\cw York. 
'I"' offict,. an.· in the large new Bartholomew R11ildin1? 
on 1-.oH ~211 I :-;lrcet and occupy the rear half of lhe 
:-cw11th tlnor The reception room is large, clean and 
!urui-.lwd 11 ith five or 

B y A lan Street e r 
thc,· become. in iact. dealers wirh rcc:trictcd territories. 
TI e. emphasized 1 he fact that all leads re511lting from 
national and radio adnrti!iing go to the men from whose 
tcrritoric!> they originate and U1at the) a l<;n a rc paid f ult 
com1111..;..,inn" on house sales from Lheir ections without 
either preY10us registration or proof oi work. 

The machine is pricL-d at $79 . .:-0. On ca.:,h deals the 
c11..,tomer i~ allmn-<l a cli«cou11t of 10"(.. The "<lealer''­
whom I !'ball hereafter r eier co as the "~a le!'man"-~cts 
$25 nn each cash sale. Un 1imc deals. he geb $17.-10 
immediately and a 107< '"~ood "ill honu;," nu each pay­
ment a-, il is made hy the cu t\Jmcr. utlli l he has received 
t lie equ irnlcnt o f a cash tra11sacLion. lf he severs his 
connection with the company, he forfeits the good will 

bonus. Thcrc arc 110 

.. jx chair:- fnr callers. A 
:.-ingll' -.111all wicket pro­
vide~ a narrnw view of an 
i1111cr • !Tice. 

fht: rnmpam c'-itlently 
he Ii c \' c ... in impres!>ing 
callt r-., at the very outset, 
\\ i1h n-. re<.pnns1bility and 
character: a~ I waited to 
he intcrvie\\ 1'<1 I noted on 
one .. jdc <•f the wicket a 
fra1111.: I pair o[ Dun and 
Bracbtn.:ct reports; on the 
other -.idc a membership 
certifkate in the Retter 
Bu~inc" Bureau o( Xew 
York CitY. 

.\not he'r applicant en­
ten:-il ancl the two of us 
\\'ere taken U1rough a 
~ro11nd 1!1:.l.!'~ door marked 
"Ex1·cu1 ivt> Offices," into 
Lhc unicc of an assistant 
sale-. 111a11ag-er. He asked 
me ii I had ever sold 
and T nodded. \ 'acuum 

SHALL we use n low price with a narrnw margin for 
sales cost and Ice price sell lhe goods. or shaU we 

make the price high enoug h to provide for expensive 
and enel"geric selling?" Thi~, the problem of manufac­
rurers, is no less the p roblem of the retailing trade;,. 
Pricing merchandi:.c C. not a cience. T oo ma11y factors 
introduce too many varianb. Prices for electrical mer­
chandise vary widely, just as do prices of everything else. 
Take vacuum cleaner , for instance. A cleaner with a 
nationally lo10,,, 1 name can be sold by the dealer for 
~35. In contrast, there is a cleaner widely and success­
fully old for ~79.50, not throuszh the trade, but by 
salesmen canvassing direct to the consumer. This 
cleaner, the Air-\'Vay, has in the space of a fe\'; years 
aclllevcd a considerable volume of sales. Naturally. 
electrical men have watched this company with great 
interest. And because of thi~ interest ELECTRICAL 
l\lrERCHANDISIN G assigned a special writer to the 
job of find ing out how this company recruited. trained 
and managed their sales fo rce. The information ts 
here presented. Tt is printed as information, not 111 

a spirit either o f criticism or endor e1nt>nt.- ED. 

charge-hacks for reverts 
once the customer has paid 
$31 ; they a re made ac­
corJing to a graduated 
scale when the customer 
has paid lec;c;. Training 
classes arc rigidly in­
structed to take no less 
than $10 clown a nd $5 
mo n ch I Y. but I over­
heard an -office conversa­
tion which indicated that 
a S5 <luwn payment would 
be accepted. 

The as.c:i..,ram ales man­
ager took our names and 
the location of th(' terri­
tories we re~idcd in. hut 
not our addresses. He 
wonntl up hy invit ing us 
to join the traini ng class 
meeting on the follow­
ing Tuesday-a five-day 
interval- a.ml extcmlcd a 
hearty invitation to allend 

cleaner-.? Ye'. a fatnous brush machine and a well­
known 'llC°t1011 cleaner. The other man said '"no" and 
most 1Ji thC' < n!-uinl! talk was directl'.d al him. The rl·<t...<nl 
for the app:1rcnt lack o f inlere l in me wa::; explained 
later \\hen our interviewer staled that 90'1- of a ll . \ir­
\\'ay 1111:u had ne,·er ;;;old before. anrl added .;nnwthm~ 
about "h:1d hahit~ to break. .. 

The burden of his talk was directcd lo n:rY energeti­
cally ,trl>-.in!:?' the large earnings made po.;..,{t,Jc by the 
company', policy o f not ;;elling through dcpartm('nt 
store .... hardware merchants and appliance dealers. _.\ ir­
Way, he -=aid. pays its men the full 35% discount allowed 
to tlw trade and t:>nter-= into a contract with them "hrrd1~· 

s a I e s 
Electrical Mrrd1011disill.'l, J11ls. 1930 

U1e ~cner:tl weekly sales 
meeting on the enc;u ing :\[onda.\ l:ven ing. The nim of 
thi~ inkrvicw is appnrcntly to " cnmh out" curiosity 
:-.ecker:; and objectors to cold hirkcy and strai~l: l commis­
::-ion propo-.ition . Jeavinj! for traininl{ only that resiclue 
which will return without urging for training. 
Dunn~ the imerview, the speaker clroppecl the remark 

thar it co~t S2.:' ior the company co hire and train a new 
man. nn<I he wa, in~i,,tenr cm leamin~ ju:-t which news­
paper ad had induced rhe applicant tci call The $25 
quotation :.ccms reasonable in '-icw ni the company's ex­
tcn:.ive ad,·crti~ing campaign for m1::n. 

The company pent about S I 35. at the +-time rate, in 
the ::\cw York IT 'orld alone during the weck u f April 

m e n 
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9-15, +"on Tuesday. 2±'' on \i\'ednesday. 4" on Thursday 
and 4" on Sunday, all single--column "classified d isplay." 
This branch's classiliecl coverage is sufficicnlly c>..i:ensive 
to thoroughly cover its subordinate ofiices in the Bronx. 
Brooklyn. Hemp~tead. Flushing. Bay Shore and i\1ount 
Vernon, ~. Y.: Jcrst!y City. Xew Brunswick. Newark. 
and Paterson.~.].: and. tamfonl. Conn. It is readily 
co be seen why rctllrns muse he care fully checked. 

The 2\ew York !T'or/d is 011t of the two l!rcat classifiecl 
media i11 this Lcrritory. The company usei:.' the W orld 
only, that being the paper which reaches probably the 
largest 11rn11bcr uf men who would be prospects for 
pr~opnsilions :;uch a,, t he company offers. and inserts copy 
01 a strongly high-pressure type. The branch manager 
once remarked t0 me that a conservative type of copy 
paid i11 lhc Middle v,·est, hut not in ,;\ew York City. . 

H ow Ifie Me11 Are l nstrncted 

A PART from myself, there were eleven men assembled 
.L\. in the class that met on Tuesday. Three of them 
spoke very bad English, but I understand that rhe com­
pany has a number of such men who are quite successful 
among their own nationalities; one of the latter abruptly 
entered the proceedings to give a sort of "testimony" 
about his earnings a nd the satisfaction be derived from 
his work. 

Tbe company gives one day of intensive inside training. 
from 9 to + :30. and then the m.en are further coached 
on the outside hy supervisor5. Men are assigned from 
the Manhatta11 office to the va rious subordinate offices 
previously mentiont:d; it may be assumed. however, that 
the more distant of these offices have faci lities fo r g i\·ing' 
a modified local training to men who do no t make the 
trip t o New York. 

On enlering the class-room. a rather ba1·e hut roon1\· 
office, embl)'o salesmen find on their chair;:, a 110-pag'e 
booklet enuUcd "Opening the Gateway Lo Opportunity.'· 
[t is filled with briei stories oi men wbo a re 111aking up 
to $10,000 o r ::.o a year selling Air-'vYay clea ner~ . T he 
men read it while wail in.!! i or the session to open. 

The instructor opened the class al o: l .l hy -,ayi a~ lhat 
he would demonstrate the apphancl· ior ti!-. !Jut he imme­
diately switched to talking aLoul the large ear111ngs w e 
co1tld make a nd lo an impre..-.~iYe review oi the ..:omriany'::. 
financial anti sales growth. Gross volume, he said , has 
generally <loubled each year since 1925, reaching about 
SJ l,000,000 in 1929. T he sales force has grown from a 
handful o f men Lo 6,000. T ligurc-d rbac 6.()(X) m1::n 
sharing a gross volume of $1 l.000,000 would l:!acb a\'­
erage less than $1.834 annualh·. and thi~ amount 011 a 
35~ cumm i:.sion basis would :~icld earnings per man n[ 
about $642 yearly. omewha t k::.::. tha11 S13 wceklv. 

During ~1C morning varicm:, general compa11) j1olicies 
were explained. lt bonds iL.:: men for $500 with a ··uoublc 
indemnity clause": it pays $ 10 for this bond and 'charges 
that amount back to the man. SS on i.;ach of his first two 
sales. \ deduction of $2 i:, made from each sale! toward 
a $ 1.00 revert fund, lhc bond e\'idenLly covering stock 
con:.1gruneuls only. Group lire insurance· of ~250 is 
issued to each man free o f charge immediately on em­
ployment and this amount is doubled at the encl of a year. 
Unemploymcm insurance providei: that ii a salesman in 
good standing is deprivd of his earnings through the 
compati)'s production being stopped by lir e. strikes. etc .. 
he will receive an income during the interval equi valent to 

()(/ 

half of that earned hy him during the ne.'\.'1 preceding 
month. Salesmen visit the office only on Monday. for 
tlwir pay and the general weel<ly !<ales meeting. S tock 
i~ consigned to them in such quantities as their past rec­
ords indicate they will r equire. Commission payments 
art• made on l\Ionday and include all sales turned in up 
t<> ~ a .m. oi the same day. 

The company does not- require its men to use a stand­
ardized canvas:. u r demonstralion. It fu rnishes two such 
demonslralions. one short and one long, but a uthorizes 
tlw men tu adapt them tCI their own personalities. The 
shon one, called the "National Advenising Demonsrra­
tiun." is made up of reproductions of fou rteen national 
Air-\\-ay advertisemcms, so arranged and underscored in 
part with red lines that a salesman . fo llowing these red 
lines. is provided with a complete synopsis for an ex­
tended talk. The long one, called "Air-\~'ay Dealer 
Salesmanship" is an all-embracing demonstration so 
lengthy thal it is m.orc in the nature of a manual than a 
talk aud its primary purpose would seem lo be a-. a 
re ierence hook; it contains thiny-six pages of rather 
closely set type. 

The instructor's class demonstration did not seem to 
stticcly fo llow either of these. although it did somewhat 
illustrate the instructions contained in "Air-Wav Dealer 
Sale::.manship.'' H e started by getting down on 'his knee 
within two feet o f the seated '·Jl.lrs. Jones.'' \iVithout 
u· ing the appliance. he rather lengthily reviewed the va­
rious number o f cleaning, disinfecting, waxing. etc., ap 
pliances needed to keep her home clean. He put con­
siderable time into shO\\-ing her that .Air-vVay combi nes 
alJ these appliances in one unit. H e then asked for the 
order and when she refused, be placed the order-book an 
pencil. which he \Vas using to help illuscrate his declara­
tion. into her hand and ru;ked her to kindly bold it for 
him while he demonstrated the machine; to make her 
"order-book conscious," he told u~. 

Not a V actmm Cleaner 

T HE company treats an old s uuject in a new way b 
insining that it does not sell a vacuwn cleaner: tha 

tlw \'acuum principle is obsolete and inefficacious. The 
\ir-\\.ay is a ·'sy:st1::m." rather than an appliance: and it 
i~ !-old a,, a "unit' ' combining many u::.es. ra ther than as 
:-ingle machine. Particular emphasis is laid 011 the light 
weighL oi the machine, the transparen t window for ob 
~en· ing the cleaning: process. an<l the "agitarors" which 
"fin~er tlu·ough'' the carpel lo ''open t.he nap" for the 
action of the air. 

Early in the demonstration lhe prospecL'$ attention is 
a~ain callrc.l to the order-hook by getti 11g her lo hold it 
flaL \\bile "windO\\ ., dirt i::. emptied on it ; ::.he is ac;ked 
tn spread it with lbe pencil and observe its grilly nature 
\\bile L11e pencil is poised in her hand, she is again urge 
tn sign 1hc nrdC'r-hook. Every effort is made tu get th 
deal without demonstrating tht: dusting attachments 
spray gun, wa..xer. etc. The salesman is expected t 
make service calls later. tn instruct the prospect on su 
u11covcred points. 

To ::.upport hi5 taJk the instructor used a scrap-boo 
<•f testimonial letters, mg dealer!'' endorsements. list o 
Government department user.:: an<l the company's 5-yea 
Guaranrv Bond. Particular stress was lai<l on the fa 
lh:ll the ·1auer i!:- ~cnt through the united S tate:. mai ls t 

(Please turn to pope 80) 
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_Y C'7( () ,.; (!{/ 11.f p II bl i cs en.1-

i rc Com/,tWY stages F ood 
Preseruat1on Sh o '1C f or 

dealers. 

\\'. E Cr.E:.tENT, 
Co111111crcial .1fo1mgu·, ,\.·ew Or­
ll'ans P11/J/1• S.-r<•i.-.: Comfla1~y 

l:.d1tor. Elcclrical M erclw11disi11g: 

T rIE lir~t Foo<I Preservation Show, staged by 
the X ew < >rleans Public Service Company and 

held in our showrno111s recently, was an outstanding 
~u~ce."~ f n.111 c.:vt:n· angle. bringing together in a 
incndly wa}, 111terests \\·bjch at times had been 
antagonistic 

I foci that n11t uni) has tltc shnw helped to stimu­
late !'ale~. hut n:,,ult:. f rnm our effort will be cumu­
lative an<l n11tkt·d ior -;rum· t illle . 13\ acuLa l check 
the altendarn:t• tor tht s1x.;Jay pt:ri11~I was 38JJ(1 I. 
~ inte.rest:; . inc~uding gas and electric aut01muic 

relngcrat1nu d1-;trihutnn·. t<•· 
~ether with the ice lll'Ulll i ac­
turer-., C<mperated rn puuin~ 
on the exhiliitiun. and ar­
rangenwntt> han· lit-t<n cnn­
cludtd wltcreh\ .Jun11" ·mc­
CC<:'<ling mon1 h~. f'ach ~ne n [ 
the participant,, will IJi.: al 
lowed one 1111 mtl 1111 our -;ale~ 
floor to displa' their mer-
chanclise. • 
. l might ~tatt: that expense_.:: 
1 ~ .ccnU1L'Cli1111 with the exhi­
htlton .. such as arlYertising, 
<lccoratmn~. music. Cle., were 
l~ome liy ~t·w Orleans Pub­
lic . Scrvict·, the exhibitor 
haHng nr) cxpen$e whatever. 

E/,,nrieal .\fuclr(ll1d1siuq Julv 1930 L, • ' 

f:.1trJrmred i11-
11rlatio11 canls 
•~ 1r.r .-. sent to 
c" 11stilmcrs of 
t/11.• compan)•, 
111dti11y them 
111 i11spat tilt' 
"l1I/,·s1 sprin!J 
fruhim1s" in 
1 •fru1crafio11. 

. I :-in.• of /lie 
,,lrML' I a /( i! ri 
d11r111y one of 
I Ir r c<.•1min[1 

showings. 

'/ /r,· o·taiur 
rif the .Vcw 
Orleans Pu/Ilic 
.)cr~·ice show­
r11om was deco-
"'' "Ii br111lrllv 
/or tlte llC((I-

sion. 



Sell 'Em a 

rst 
S a y s W . C. B r o \ ¥ n 

Of Brown & Twenhofel 
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" y ou·n better look out for yo11r "a;;hing machi 
business." a companinn at hriclgc tnlcl \V. 
Brown the other night. "\\"Im is going m b 

a machine wheu chey can look in the Enquirer and 
il full of laundresses for $2.25 a day? Thl."se 
used to demand $3 or more, you remember." 

'Tm not only ~oing rn sell tlwm washer,,:· repli 
1Ir. Brown. ''but radios a!' weU . T'rn a specialist. a 
I'll tell you why." 

Present time hark bnck to 1921. the \'ear Brown 
Tweuhn fcl npencd their doors. It i;; nm. iorgOLcen tl: 
colon.:d laundresses cut prices because they arc fa il' 
to gel work. This means that a lot n [ families ha 
buckled clown lo clo their own washing. \Yrestling wi 
makeshi f c. obsolete machinery and suffering a 11 
pcrsa11ally is just the medicine to put the housewi fe · 
a frame o f mind for an efficient. modem washer. Bro~ 
pointed out. 

"But how ahout the radio?' ' inquired the hridge pa 
ner. '·Surely that isn't a matter of efficiency?"' 

'·.No," said :\Ir. Brown. ''hut wiU1 us it is a matt 
oi opportunity. The butcher. the baker an<! the candl 
stick maker all have decided to retrench. Thev do 
like a fat woman reduces- she may not ln;nt f 
chocolate pie, but it a rich, thick cut f r~ste<I with crean 
meringue is passed to her place. she ia11s irom gra 
momentaril v. ~o <lo our customers. ,,-c work 1~ ou 
side salcsm~n. Radio is just another ,,puke t11 011r wb 
JTa,·ing several a::-;..ociatcc.l propo~itio11;.. cut;, rlnwn LI 
cosl of calls. 

'·\\'hat laundry docs vour wash in~. madam:·· asks ti 
Brown & T\\"cnhofcl s~lcsman whe~ ht; rinp-::. the Joo 
bell. :\ woman thinks he is a laundry man. and repli 
on that uas1s. ] i her answer reveaJ5 Llmt a l;ntndry 

Electrical Jlcrdwn<lisin[I. !1113'. JO 

doin~ the work, he is all set to deliver an economy. 
do-it-at-home talk. rr lhe woman is her own launclress, 
or has it <lone m the basement, he'll ralk machine. 

\\-omcn who care for their own clot hes divide into two 
classe-. · Those that po::.scss no machines and chose that 
U!'e oh"olete modclc:.. 

.\lwavs Lhe salesman remembers that he is there fir<:t 
to sell a wa:,.her. r f a machine alrcadv stands on the 
noor, lo confrnnl him, he talks trade-in a°nd obsolescence. 
The cent n fugal wringer has been a gotlsend in making 
people act. declares Brown. Its principle differs from 
the; "ne they already possess and has strong talking 
pomts. 

Bttt-when the washer talk <loesn 't fit, the salesman 
s~ll can cash m on his call. Ile swings to table ironer. 
It lhe ::.etting i!> right for a range, an electric refrigerator 
or ~ cleaner, he hrings that into the conversation. 
Addm~ ratlio to t.he line made it possible to sell them 
at? a_ ~n~atly reduced cost per call. And 1929 sa\v 
S3 .... ;i()() wnnh of radio sold. 

BROWN & TWE~rIOFEL own one of the larcrest 
_ mailing lists of washer prospects in Cincim;'ati, 

b.000 name::.. Tn direct mail work. the same policv of 
s~nd~v1ch.ing in as:>ociaterl items is followed, anti ~,·ith 
P easmg results. vVhen the recent cuts in rn<lio prices 
occur;ed. numerous telephone calls came in resprm ·e to 
lhe direct mail. P eople wanted to know if anything was 
~e matcer with the radios offered . . . yes, lhey haJ 
·~en_ lhe _model~ advertised elsewhere . . . llut were t.hey 
~ right ~ The fact that the washer thev had pw·chascd 
rom Ilrown & Twenhofel bad proved good made them 

ready to take the lirrn's word on radio. In nearlv every 
mstance, the barg-ain radio .:;ale was macle to a cU'soomer. 
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Then 

They'll Buy 
a 

RADIO 
Keeping less than a dozen radio sels ( Philco) on the 

floor, lhe fi nn usually huys as sales arc made, and sells 
merchandise with but little investment in inventory. 

Brown & Twenhofel do not follow the usual policy 
o( rntating outside salesmen on lhe floor. In the first 
place, even counting the shop at Hamilton, Ohio, there 
a r e too many men tu ~ive a fair chance often enough. 
So one veteran floor man is employeJ. and the sales he 
closes are credited in part to the outside man who has 
taJked to the prospect lirst. T nasmuch as there is a 
growing t endency for overcanvasscd householders to 
listen to back door salesmen and chen call at the down­
town sh~p to see for themselv~. this inside policy is 
valuable m keeping a balance. 

F ive youngsters of his own have brottght to W. C. 
Brown the intimate personal point of view needed to 
talk convincingly. Back in 1919 he bad an office job 
lined up and was waiting for graduation from school, 
when his cousin went to t.he Eureka convent.ion and 
ru;ked Brown to keep his vacuum cleaner shop open. 
Brown sold four, his cousin offered him a better propo­
sition, and he was o ff on a career that led to washers 
and a business of his own. With children to guide his 
point of view, he's fortified on a!J sides today, he says. 
IIerc's what the firm did in :Vfarch: 

Washer sales 
Washer trade-ins. 
Table ironers. 
Reverts .. ..... .. .. . 

1929 

101 

2 

1930 

130 
15 
12 
2 

Eighty per cent of the sales are on the time payment 
plan. During every year except 1928 Drown & Twen­
hofel's business has g rown. :\.larch, 1930, was the best 
in their hi::.tory. foilowin~ a good December, a bad 
January. and an inclifferent February. A good year is 
looked for. 
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$ 00,000 A ea 
Unearthing washer and 

prosp ec t s i n 

coal 

cleaner 

P en nsylvania's 

fields takes digging, 

says 

Katherine Reiley 

POTTSVILLE is situated in Lhe East central part 
of Pennsylvania. a section dorted :'"ith bre~crs. 
tippks a 11<l the structures that. :''1th pyranuc~ed 

heaps of coal and slag. give surface ev1d~nce ot a:tl\'e 
mining. Jn mining. first drill to locate a vem. then dig-:­
follow thi: vein ancl bring the coal to the sur face. That is 
efficieni, result-producing praciice. whereas it is not pro-
ductive to merely scrape the surface. . . 

ReileY's Store. Inc., is located in Pottsville, which, 1n 
some n{easure. e..'\plains the fact that this company c:old 
$200,000 worth of electrical appliances i~ 19?9, an~ has 
average<l $206.000 per .year since starting m busmes:> 
over five years ago. . . . 

Not that P ottsvi lle. with its 28.000 populabon. 1s a city 
of high wages an<l therefore better able than. other com­
munities to buv electric cle<mcrs, washers. ironers. re­
frigerators. radios ancl tahle appliances. Rather, thal 
Heiky':., in their selling methods. follow the e..'\amplc 
set h_r that region in realizing its native _wealth. . 

Tn a figuratiYe sense, Reiley's men <lrill. and dig, and 
follmv the veins. Three outside crews. one on the washer 
and ironer. another on the cleaner and a U1 inl on racLio, 
dig up the sales .• \ncl tJ1e three crew.:; account fc-1r 90 per 
cem o f the sLore's entire volume. 

Tlic cleaner is sold oo the co-operative plan, and the 
crew i::. comprised o f three men working under the direc­
tion of a dist rict representative of the manufacturer. 
Practically the entire volume is secured by the outside 
activitv. 

On ·washi:rs. Reiley's have a larger territory than on 
cl<:ani:r;,.. and employ 18 men, 10 o( whom operate in Lhe 
citv. with Lhe rest assigned to terri-
Lo;ies taking in the smal I selt lemems 
that cluster about tlic nnmerous coal 
mim·s ad jacent to the cit). These men 
are Reiley ·s own employee,; and are 
paid <;traight commissions of I 0 per 
cent. 

One field man is employed on radin 
the vcar 'round. wirh a radio sen·ice 
man· adding his help to seUing at tinw;,.. 
The commissinn is 10 per c:.-11 1 
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.. lr'/t,·i< the CllS· 

10111.·r is s11t1s­
Jii·d n·il Ii 0111· 

rrf'f'liwra ii i.f 
.-asi.-r to .<1·11 

her 1111n//i,·r. " 

-

r n applyin~ mining term~ tu Rt•iley ·s h~si~w",-getti 
practice, canvas!'ing might. be likcnt:cl tn d1!l1 111g .. demo 
:::Lrating ancl selling w digging, ru!d comacm1g w1t!1 use 
io1- furthe1· business might he likened tfl followmt!' t 
vein.... Tt is good practice to follow the vein::;. 

By following a Yci11 is meant to pl:rprt.uate a cw-tnm _ 
-t<• c;eli her another appliance when she shall han: pat 
for the first nnc. Fm· example of th\: prorluclivtne:-:> 
this practice let us tak(; a typically grind mom.h's record 
last ~oYember. The elcctli c cleaner o;;akc;men Wc:'re Lh 
giYen the name::; oi 50 purcl.1aser'- of washers wl:ns~ a 
cnunts had recenth· been paid up or were matunn!{ th 
rnomh. Dcmonst;ations were given to ~q of this ~rnu 
and 28 cleaner sales resulted. 

T TIE washer men were given the names o f 46 c 
tamers whose cleaner accounts were paicl up. !) 

onstraLions were a1-ranged with 27 of these. and 
washer sales r esulted. 

\Vhen tht: purchaser o( an appliance ha' half-w 
completeJ paying for i1, the work oi directing h 
thoughts onto some other appliance is begun. This 
dnne when the cus-
tomer come:, in tn 
make her mont11ly 
payments. by talk­
ing-up ancl gt Ying 
her literature on 
another applianc\.·. 
Thi-; ~Y:>Lem i.; not 
to be con fused 
with the ordinary 
developmi:nt 
of ··csi:r" 
hu<:iness. 
wheri:hy the 
:,a lc;,ma 11 

contact<: wit11 
hi.:; cusl· 1mer 

Electriclll JI erclrrmrlising 

In a To wn of 28,ooo 

/(c-i/,·1 's \lc•rc. /11c •. f'otts:•illc. />11 .. has a ctJmpll:rr stock of t'lcctna1/ m.:rc/1a111lise ta.st.:/11ll)1 tli.~f'la~•cd. 
< Jttts1d,· sah·s111c11 a.:t"o1111t for u large part of their volume. 

airer the :-ale to ~ct from her che names of friend:- who 
an.: •>r shnuld he inter<::sLed in the same appliance. and 
which, m 1t:-.d f. is directly the ::.ource of nearly one-third 
"f the clc:1.111.:r antl washer volume. 

~Lis,, Katherine l~eilcv, in comments about wine.low 
di.Splays anti advcnising." reveals yet a11other reason for 
tht: succcs .. iul 11ptlalion 11f the :;ton: of which ::ihe is 
manaJ;?:cr_ She o:<ws, .. Fur ::.ome timt ou r window dis­
plays were the ll'a~t undcrsLOo<l thing about the business. 
and by tlial token. they were the least productive of our 
promouonal t'ffort:., and the mo:>t hotht::rsome. IL has 
1 een said rhat in c:orue lines ot business window space is 
~·alucd a:, hid1 as 40 per cent of the: first floor rental. 
fhaL ccrtaiul~ was not true of nurs. With thought on 
t~ll: martlr. h<>WC\'er. came appreciation o[ the possibiLi­
t1e::. _ This 1s how we analyzed things. 

lJse<l Lo best advantage. window space is not for Lhe 
m1.:rc 'huwing uf mcrcham.lise. but for the telling oi 
~omething ts=>c.i1tial that prospects should know about the; 
merchandi).L. Take Lhl: electric cleaner, for c..'ampk 
The ycoplt uf Pottsville don't buy it because it is a fine 
l<?Vk1ng piece t>i machinery (which was the only impres­
~ion ~ pass1,;rlJy could get from our olcl way of :,bowing 
IL I. ~ht:y bU1 iL because it serves Lh<:n in a very clefm.itc.: 
Wa\·-.ll remov1:s dirt from carpets, quickly, thoroughly 
a~d With small expenditure of energy. Therefore, if our 
wmdo\\:s wer~ maclc to tdl some es:>ential part of the 
cleaner;; ~tor~. i( ma1.k to illustrate some point in till: 
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demonstration, some point of periormam:c that we acl­
Yertised. they could hclp the cause along. 

"E . .\Cll magazine that reaches a Pottsville home 
carrying an ad featuring an appliance we handle 

can do us a11 extra measme of good if we tie-in '':itli it 
by reproducing the advertisement in our windows. And 
by publishing the same message in our ne'ivspaper adver­
tising a l the same time, we get double and triple benefit 
from cuc/1 effort, because each form oi publiciLy dove­
tails into the others. 

''The advertising of some manufacturers lends itself 
wen LO sucl1 t.ie-ins. Now, when planning a win<low dis­
play, we ask oursel\'cs, '\Yb.at d oes this monlh's magazine 
a<lvertis\!lm:nt say about the cleaner.' Now our salesmen 
hear comments about our winclow:;-the story they dem­
onstrate is a bit more familiar lo prospects. And now 
we t race deliniLc results to our displays." 

Cua! underlies practically the emirc region in which 
Pott:ffille i:, locatl:<l. yet one cloes not 1.:\'t:rywhere see the 
black wealth P: rnmi<lc<l into mountain heaps. It is only 
where Lhere is an active mine. And though appliance 
prospects are ph:ntiiul through thl: length and breadth 
of t he Janel. one doe;, nol everywhere find a prosperous 
appliance: Jealcr-these can be f ouncl only \\'here there 
is well-plaimc<l. well-conducted effon. It takes diggi11!/ 
to make a coal mine yield its treasure. It takes digging 
Lu make the t:lt::crric appliance fidd yidd it::. treasun:s. 



OT 
THAT politics often made strange bed follows was 

a current proverb until women staned running for 
office. Now Lhe proverb belongs to merchandising 

- witness the day, happy-go-lucky automatic phonograph 
rt$ a partner LO the frugal , domestic.: electric refrigerator 
oYer in Jackson, Michigan. 

However, it may take the edge off the strangeness to 
learn that $40,300 in sales have been made in six months 
on a capital investment that has never exceeded $500 
cash. 

"What started us?"' asks G. J. Seitz of the Frigidaire 
Sales & • ervice Company. "Well, here's the politics: I 
figured that i r we had to give demonstrations to sell 
radios. we might as well make some cash out of the 
demonstration. Tiu:; town is strong on home test-outs. 

.\tit::, tllflll!lh 011 i11d«­
f'e11dcnt dealer, is g1<·•11 
office and floor sf'ac.• 
at tire C crn.nmr«r's 
Power Co 111 f' a n '.\ 
offices /nckso11. Micli. 

Solu made 011 tlie flnM· 
go ll1ro1111h tire cr1itrol 
statia11, oltlro11glr out­
side salt•s arr a('linnul, 
tlzc C11slo1111•r /1611!1 
bi/lrd bv rrlht•r s.·it:: 

or ilrr 1111/it\'. 

' OG • 
\ \ . c moved the average radio fifteen times to make one 
sale. \Ve found that the automatic phonograph only 
needed to he moved t hree times to close a sak. and 
<lunng this Lime we collected irom $50 LO $80 to pay us 
inr ou r trouble. Fair enough? F urthermore, it's just 
as c:lsy lo truck an automatic phonograph about." 

Six years ago Mr. Seitz was in the electrical mauu­
factunng f)ll~inesc; in Jackson when the mechanical re­
frigeration possibilities became attractive. Appointed as 
one of the old Delco dealers, today he sells refrigerators 
on the floor of the Consumer- Power Company a nd 
operate a house-to-house crew of five men. 

Six months ago the Frigidaire Sales & Service Com­
pany of Jackson. took on the agency for a line of auto­
matic phonographs (Capehart) receiving three counties 
a,, territory, including Jackson with a population o i 
58,000 and Lansing, with 100.000. To date. only Jack­
son and environs has been worked. The company has 
ne,·er had more than five automatic phonographs on hand 
at one Lime and started out with four. investing s-100 
and giving trade acceptances for the balance. No floo r 
display is made. or local ad,•ertising done. A warehnusc 
serves as headquarters. 

Believing that no man can sell two appliance" at one 
ume \\ ithout losing his pw1ch or dividing his attenuon, 
Seitz has had his five refrigeration salesmen carry on as 
before. Exception: he pays them a conm1ission when 
they turn in a good location for an automatic phonograph 

·work pan1cularly suited to commercial refrigeration 
salesmen. The sales force aid:. in planting suggestions 
wherever possible on the need for music in business. 
Seitz closes most o( the automatic phonograph sales 
h111N.: I i. 

H is 

Bu 1 ne 

ts 

R efrigeration 

And H e Found 
a Good 

Side Line 

FIRST 
Cnn/a, 1111•1 ""' dog 
.rMnds f nr r~f r1arra­
lra11, :-.ie1t: 1ao. good 
/'l{l<rr 11 f ,,. 01110-

matrr plum grarl:s 

l~I )~I the 'ta11dp<1111L •Ji upkeep it has been (oun<l 
~hat the ref ri~erauf)n .;;ervicc foreman is exccllcntl} 

11u~pped. to hand le tl1L needs o E automatic phonograph~ 
lurmg 111-. cdb 011 rcfrig-erator ownt:rs. The cost of 
ttt-mi1111 in the six 11111nth.c; that he has heen selling the 
Ute cuul<l lw cm·erc<l l;y a Len dollar bill-according tu 
1.:itz. 
The ..;ales )"1licy rn1 automatic music machint:::. is direct 

n<l l•> the poim., F ir'-l, it is in business to sell not 
rpcratc. Cuin-c01nrolleil insu·umems arc sold e~du-
1\·cly, th~ rcn·m1e dcrl\~cl being a great sales factor. 

The l'rnuar~ "tcp i::. in learning whtrc iu:.truments can 
>c prnlitably pl:ict:d. Lucatiulli are sckde<l according 
? the mm~hcr ot )'ull ll!; people who gather in lhe vicinity. 
w11_1ancc ..., pi.:cuharl~ •1uickene<l by music and bashiul 
w:un-. are 1lt1l loath 
0 -.helling llUl 11ickcl:­
Or the autom:uic 
1hon11:::raph. Given a 
pot t!1at is hbtrally 
1atro111zcd b\· Loy" 
ml ~irJ.,. the ~ompaiiy 
acklc,., the owner. Ile 
" frankly :t<;kcd \\ hy 
lt': docs not ca "h in 0~ 
he mu~ical appctitics 
1 Lhc patr»n . The 
•11la fount:un, to\'er­
ng- 30 "q. {t. or more 
nd costing f r 0 m 
1,8()() tu s; J . 0 0 0 

n:ikcs an C.'\ccllcnt 
n•dgc for a i-a(l:, talk. 
. Herc you ha' c .~O 
Piros.- t11r11 to f'auc ii) 
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But 
they paid Seitz $40,000 for auto­

matic phonographs in Jix months 

NEXT 
uctti11g across tire 
11fra tlral tire 111achi11e 
.foon earns its ow11 
prr1e usually gets tlrcir 

.ng11ot11re. 

THE 
...111 O'i:craae of tlrru 
d ~ m cm st ra Ii o 11 s 011 
1111/omalir: tlro11ograplrs 
'•rings a safe, lie sa)•s 

FINALLY 
.ifosic makts pleased, 
smiling c11sto111.:rs atrd 
11 rlrccrfuf olmosflr.:r.-. 
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Jll ore R eactions ( <..cm111111ed 1rom tove -15 ) 

1l: \\ c just work here a111I if that i:. U1e way uur superior, 
"am u> to proceed to ,ccure 1h1~ bt1>ine~::.-5aln. h is •rue 
that \\e have added $10 111 the ~ellinl! price tu meet thi:-e c1m-
11t"ct111ns co.ts and )!'C111.•rnll~ llus amount seems tu co,er fairly 
\\ell. nut periectly. of counc, bul rca~ouably 

fhe program does 11ul pru\'ide fur olha clealcrs c111111cct1on~ 
and perchance ~hould \\.ill gi'c thi' 'ome s11ltly. 

Do \'OU nrmlv believe that the rcmm·al o[ the'e culllll'Cli•Jl1' 
(S20) -costs will prove the "Open Sesame" or ":\laddin\ L.1mp'' 
ior ram!e c:aks: I k110\\ thal others are inn1hcd 1 or 11e<1rer 
$50 ilian $20 but mtH ronfinc my expr.,,;<;ed opmi• tl> to thin!!' 
1 know more about. 

Per:.onally, I ct .. uht thi,. Only -citing w11l .. ell and nu matter 
how low thc::;e price> arc r~"<lucl-<l the~ arc 1,nly low by com­
pari•un. To those unfamiliar "tth :.uch co:.u the cn111parbon> 
arc nut ap1iarc11l. The 'to\C• will ~ull ha\'e to be sold by real 
'dling methods '\htaim·<l conli1111<1u-l)- pcrsisremly and a~ll:res­
:.i,·elv. 

I :till hdien: that huma11 \hllll' g•iwni their d,ci,i• m~. They 
1m1:>1 be made 111 want the range. [[ this de,it<' is developed 
-lrong cnuul!h thc\" ll have 1t connection~ or 11u conm:..:tion:.. 

Tht jub as I •cc il 1s w chani:rc rarn:es frot0 a sine line lo a 
majur i-~ue and c11 ccl lhc hu,incs;;. Tl11s cos1s money, effort, 
-kill and time. ,\II mu't ll\: applied ccnerou.,Jy ii Ill<.: business '' 
t•1 he ,ccun:!I. Hn\\ 1he•e ,.,...,h o r lo•:..- are accounted 1s ~ec­
omlary. c. . .\ '\ \')11 . 

r;, 11'1 .~al<• l/!Jr , I "'''''' l 1u/.t .; Pott er F.11'1 • .I' rm.,,t. r.t1., 
Dun :11nrt, In 

E/Jort t lie A 11swer 

Ldtl•". flatr1cul ,l!,•1·rli1111tltsi11q: 
lm:rca~c in vulurnc 111 'all'S o( electric ranl!cs wi ll be 111 ili rccl 

proporti(m t•J th1: initia tive arnl dI11rt ni the power co111pan1e•. 
\\·hcrc,·er you find a utility that h.as thoroughly uq~a1117.cd 111 

actn cly and inu:llige11tl~ Jlrumotc 1he :.ale of electric ra nce•., the rt' 
you w1U find a larC!C pt•rcclltagc ni users per conn~ctcd c1i-111111cr. 

R. H. P .\RKtR. 
IJar JJgr., Gcn.rnl 1-.:lcctrlc S11ppl11 CQrp., SI. Pnt1I • .11111" . 

Local Compa11y Sympathetic 

Editor. l!lutnrnl .\1 ercl1Crntl1sin.Q: 
Your article uncle r the name of "Remove the Barner" a& 

printccl in .\J,•rclw11dis111g of ~fay created such an impression 
U1at i t ·was brought up a~ a discussion at our local l!.lcctr icaJ 
Club 

\\·e had I.he g0<11I fortune of having present some members 
of the )dcrchandising Department of the Virginia Electric & 
Power Co. This Company :.taned about :.i..xty days ago with a 
campaign on elatric ranges. selecting one make which they ha"e 
attempted to put over, iliroul!h. what [ might term a personal 
sub,idy in I.his manner. They offer $15 for an old range and 
g1w ilie electrical contractor $45 for installation Boili these 
charge~ as well a:. their •alc:.men's salaries are ab,orbcd bv 
tht! company. Thi~ oi cour~e. has cau~ed them to ,ell what the}· 
cou"ider to be c1uite a large quantity of ranges, hut which 
when you analyze the :.ituation and the population in which thcv 
are working would really mean just scratching the surfacC. 
The electrical and other ra11).!e dealers have not been able to 
compete wiili this ~ale ancl arc therefore, as stated 111 your 
article, losing intcrc•l 111 electric ranges. 

J. S. Go1.0F1AC..:. 
l"fcc-Prr.dtlcnt, .ltlanrio Electric Oo. /no., Norfolk. l'a . 

Dealer N eeds Co-operation 

Edr/or. £1,-ctncal JI ad11md1s11111 • 
There is ab,;olutel) no ttue<;iion whateyer as to tht nel<l ior 

electric ranges, hut w~· iecl in a lari?e measure that \'OU have 
hit the nail on the h~·ad in cnd..-:1w1ring to ha\•e the tii:h1 cc m­
pan)', at leasL :ihsorh "imc ni the load 011 nc:w insia11atiun'>. 

l~he writer is. frankly ni the upini~n that the hig joh of any 
ut1ltty company 1s tri ~di .:urn•nt and 1f they do have .1 merrhan­
d1<e depanment to so C>tahlish leadership in ;1 sane method of 
merc:hanclism!?', ins tead oi 1 rymg to kill off com11etiun11 hy re-­
<luct1on", premmm,;. anu nther catch-a~-catch-can <;Cl Jincr mclUCl'· 
tnl'nb iliat practicall~ ruin the I cart .,j am· indepemlcnt ~Jcaler or 
j·ihOO-. . 

l think the umc 1:. coming when the small de:aler. e,11eciall 
1f he is gomg to survt\e, has to ha"e more cu-<1pcr:ni1111. 
c\·idenced by other large utilities throughout the Cnitcd Stat 
who are trying to Id Lhc dealer, who is doing the real Job 
lilli11g the home with de:ctrit•al appliances, not only •1tn1vc 
make mnnev a~ well 

Anything· iliat you can do lo further this idea alum~ l'Crtam 
has our enthusiastic approval, and we wish you and your' g1 
luck. F. '(, \fHH\'\ 

JI• chn11 f.:IEdrlrnl J.ppllanoc Ct1., .-it T.•wi•, JH• 

T 

Ca1111ot Capitali{e A LI 

E1litor. El.·ctrical Mad11rnd1.r111!/ 
I am \'erv much 111 :iccnrd wtili the general (lrinciple mvul \' 

hut I do riot believe ll 1s thorou~hly practical for the po 
rnmpany to put 11110 the t·apnal account the entire in,tallati 
Snme companies ha\ t already capitalized the entrance pipe 
entrance :.witch, which is quil< a largt! propnrrion of the to 
co>t. I believe that if ,lll'h 1iractice is in nccrJrtlancc with 
rulinl!'s of public mill!) t•o11111tissions, it is a relatively e 
solution to the breaking 1lr1wn of one 1li the harriers, which 
a.:: you say, one of the principal 1>bstacle. in the wide accept:i 
of electrical ranges, am! also the sale hy 11ther than 1' wcr c 
panics. P~:J<CV J. \ \' 11.~ns. 
Bales lfa-gcr. Th(' SnrrnDnt1$f'lt El•• tr•r: C<i .. P r n1·ld• 1irr, Tl J 

T 

Will 0 pen the Field 

Lditor. t.lutnrnl lfrrr/1tmd1.rn111 · 
You a re to be rnngra111latcd upon the :.tand y11u art• takmg 

e'quessc<l m this aniclc. and only when the uti l itic~ .i:. a wh 
will realize the impon:mcc 11f cl iminaling the high ..:o~t o f · 
,tallation on clrctnc r:1111.:e~ and open the liclcl to competiti 
1lcalers. will the electric range business come into hs own. 

Tl. c. PRICF­
j/nntlUIT ~tcn·r Dcpl.-)o!l'ars, Roebuck ,E Co .. Cl11ca•10. nl. 

Entirely Sound 

Rd it or, Elecirirol Jf rrd1and1si11g: 
I have: read your editorial concerning a plan ior incrcas· 

range sales. ! t just happens that we handle Universal ran 
and our range bu,incss is, we believe, well above the :iverage 
a verv :.atisfactory part oi our business. 

However, the proposed plan that you have seems enti 
sound ancl we a re hearti ly in iavor of it. I would like, 
possible. to have you send me one-hall dozen additional co 
ni this messa~e that I will distribute in the proper hands. 

STARBUCK Sl'RllCUE. 
Pres., The Spraf]lte E1ectrlrol S11pp111 Co .• 1Vatcrb11rv. ron 

S ubject of Con fere11ce 

Ed1tnr. Electrical Merd1a11disi11g: 
Regarding your c.-ditorial outlining Lhe mans of increasing 

•ale of electric range~. 
This will be one of the subjects of our next sales confer 

at which Lime it will he discussed by our -;ales m:magcr as 
as the balance oi the ales department. 

F. w. GRP.USF.L. 
Prr8 <J-Q Electric On., .\filtocmkcc, 1Vf 

H its tlie Nail 011 the H ead 

Editor. El.:rtric11l .lf,·r 11<111.tw11!}: 
I have read your editorials, "Remove the Barrier·• and " 

;\.[arkeL ior Rangcs-;mcl Our Competition," with a great 
of intere5t. They arc ~plcndid and 1 think y1111 han• hit 
nail >Qttareh on the head 

Paul Claj)p called me •>11 the telephone this mnrninl{ a 
~ome matter-. pertain1111t tn tht Commcrc1al :::cction and r t 
the liberty oi quotinit ,omc of your li~res :ind -uucm 
about electric 1.111gc ~ale;., ancl amplificcl them wtlh 'ome ,,( 
•>\Vil notions. I think yoiur cditnrials are 'Jllendid and sho 
•In much in stimulatini:t ;.ale~ oi tho,e companies already sell' 
electric ran!?'c•. and in mducme; those not nnw acti\'e to 
rangi:~. J. E. DA\'lll"OS, 

:.'• brna1•a Pntccr Co .• Omnl1n, S ell. 

Electrical .\frrrl1011disi11y, ltth'. 1 

Ou rd oors­
and Radio 

Auto radio b · h ~ ·11 · · rings a new t J t to vacat1011111g and st11J1111cr profits 
to the electrical dealer 



;n 

LL 

T/io11smuls af .-it~<'11s of To11p.-.. -lri­
:;01111 atlc11dcd thr oprni11a oj !hrs ""'' 
njfia oT the Cl'lllrul :lrrsn110 I 1!1/st 
011d P1>7n'r Co111f'llll}.' 111 I/rat . wm-
1111111it\'. T/1,• t0<c•11 lrnd pr.<•1011s/\o 

ill't'll 0 $1'r'l'l'lf l1y ll llllllllt'IJ'UI SVSl<'HI 

Rrdi~o tl1orow1/1/·r,·1f.t "" 
OIU OJ Ji is f rll:lnS Ill [' i /.'r' 
Count\, !nd1111w.t1itt.~ H. I::.. 
Capelta1·1 rltr nca.fsrr"y rr­
fo.rat1011 1111d f' Ir ~·sic a I 
ciurav In f'lll orcr 11111rc 
auto11iat1c f'/tOl!Of1rlr('ir t'Ollf· 

trri,t111s. 

(/ nsErl) Ra 1siJl9 cliildrc11 rs 
tlzr nck11nwlt'dged Jiobhs nf 
l .. Jf. Xicl:ols, co111pt1·01f,·r. 
,;,.mmil E/,•ctrfr S11/'f'l.1· Cnr­
f'orntio11, Bridgrf'm t. Tlzrr<'.< 
1ww one 11tOrl' t/1a11 slro«"' 

111 tlrr picl111'1'. 

.f .I. nm111t•a11 1111111ag.:r ,1f apartment house dh•i.~ion o.f 
flit' /:le.-trrc R<'/ngrral1LH1 Ucpa1·t111c11t, (,e11rml Elecfrrr 
c ,1 111f'at1_1', Cle<·cla11d r 111 tlie tl'rc,r1ro1111d I '!"d Gcor9c 
N11cl.-. f'11«1fi< l oas1 11111111rr1cr, r .cJ1rrnl l!lrrtric l?cfrrac~-
11/ii111 {lr/>11r/111i'11i. \1111 l •rmrn:(&°/l , 111/en•u<i• ti dtfr 111 

1'n.r.- 111it1• \'11fif11111l f't1rk. ('11/1(. .lpf'ni·,·111/y lhc dr.-r 
r/o,\< llnl S/11(1~'(, 

VERJ 
I /j,./a;, 1 11 '/ror }.i/111 II ·. II rc1111 1111111 -

tl•t•'t ,.,,., 11 ic 1·1111111 .rnlN ltw 1/rc Crr<!<l l 
1i ·.-.~i,·111 !'11:, ,.,. ( ''"'/'Ull.\'. hurl a /11r//r­
tlrr\' rr1·1•11//\'. tilt" rt(CtrSIOH ~l:'US 111Utft.' 0 

, ,·i,.l•r11lit011 · "! Iii" 111·l1i<'<'<111rnls. /fr 
;, "·' f•ro'.il'lllt'd f\ il/r '1 r'/lt'I· ' '" •••lr1clt 
",u irrs··nl•t'd ct r.lllf/c am( t/1,· fi,11111 n 
1>.i Jn, ,-,·ftcsc11tmr1 tire 111r111/•1-r 11dr/,•rf 
,,, tlt1: Imes oT tlw co111f'1111y In daft. 
II '/11•11 lu «'•·i11 1/lcrr 'Ill /•>!.! tlicrr 

i\'c.•rt nnl).' i l.!. 

Eleclt'ica/ Jltrchattdisi11g, 111/y, 1930 

\'o this is 11 II tl rrup 011111~. 11 is llit' /•rai­
dt'1101 of Ila· P A c,.;,'! C'.amf>a~'-'" .llr. F. 1:. 
r;, ttro11, n 11/i _,om<' 11J Irr. •'".'llfl•'<'rmy slolJ 
111 11 hudJ/, ••I 1•r 11 lll'l•' ~·,1.-1111111 cf..11111•1 

Jc;. dop11u11t. 

The 

Some newsy pictures frorn 

here and th ere in th e 

electrical field 

Tit.- first J>ctrt1il·111mlc "talkie." Fred 
ll'ard.-11. f'rt'si<h-111 of tho• Eur.:ka Vaczmm 
CZ.•1111.-r Co111fa113•. af'Pt'ar·s before th« 
cm11,•ra and K/11~g lig/its i11 a siiort film 

cho111p1011i11g Gr<'aler Detroit • 

L E CTRICAL 

A couplr of go11rf 
"hobbi<'s" E. ~ 
l'alfrrso1., tin­
f>rrsid.•11t 11/ th,· 
Prc111i1•r l'ac­
u 11 m Clca11"' 
Comf'1111), rrud\• 
Id sf1oot a rou11J 
of f/olf wi11t his 
du11qftlt'r lu11r 
A1wtliu duztqfi­
~n. Borbo1 a: is 
m tlu back-

9ro1111d 

( Nr11hl) HJ•11 111111 is 1l .<lt111t-llr.- f'Ul'/1t:11/or 
y 1.11. 111 f,1.:1, t1tl1z. l1i11y l1aselj lo /{1<• s11frs· 
111.111 o.·itl. 111" Im,""' r,-,-.,,.d far th ;,.,•,·k 
m /Ii,• ;,·11/t'r Irr a/tr s.rfrs ec1111f'mf111 nf the 
/'11/t/1,· ,\ ,nice: Cm11tnn.1• of Dc111't.,-, C •lt>-­
rar/,, C . I. 811,f,.,., s11rumte11dt•u1 oi 1/1,· 
c cn11fL1n v·s .i111n;~.stzc <11.1.f division u· n:-

- -<ro11s1blr jar 1/r,· 1di:a. 

El.Jclrical Mcr,/ia11disi11g, 111/:,• 19$0 

AP 
71 



I l 8" ~ o t Q uou 

M.J,!r.,. Bureau of t:\pf>li'a nct 
Sa/<!$ 

B rooklyn Edison Co. 
ll5'" of Quot~ 

1 

00 

worth of Eureka Vacuum Cleaners 
sold by New York Edison System 
in great 60-day campaign aga11ut ruofa of '216, 000 

Again it h as been demonstrated that p revious 
sa les r eco r d s , co mpetitive co nditi on s a nd 
q u o tas m ean n o thin g, when an aggress ive, 
well direc te d organizatio n places th e fu ll 
strength o f a ound merchand ising program 
behind the G ra n d Prize Eureka. 

to number of wired h o mes- is o pen to a ll 
organi:ation" (,.., hcthcr power co m panies o r 
ind ividual Jcakr-.) '' hich are w illinJ! and able 
to concentrate -.u-.taineJ sale. effor t u pon the 
sale of Grand Pri:c Eureka . Advt-Ttljin~ u nd i\1 cr chanJi.Jing 

lo the two m o nths ending May 31st-in 
the w orld 's mo t intensively w orked vacuum 
cleaner market, Metro po litan N ew York-five 
allied p o ·w er co mpanies of the N ew Yo rk 
Ed ison System sold a total of $ 3 43,605 w o rth 
o f Eureka vacuum cleaners, against a pr~ 
vious ly se t qu o ta o f $ 2 16,000. 

The figures m a r k this a s the la rge t and 
m ost o u tsta n d ing o f a ll Spring vacuum cleaner 
campa igns . I t u ccess is a tribute to the 
energy and abili t y of th e h ead s o f these five 
m erchand ising departments, and to the lo yalty 
and enthus ia m o f their o rganizatio n s . To 
them , E ureka exten ds h earty con gratulation s! 

An equ a l o ppo rtunity-in d irect pro po rtion 

M a na.trf!r A pf, liancc Sntes 

T h e Yo nkers Electric Light 
&. P o wer Com pany 

11 S~~ o( Ouou 

The same line of cleaners 1:s available to 

them- the finc ... r produc ts and greatest valu es 
in Eureka history. Public a ccep t a n ce o f 
Eureka is the same everyw h ere. E ureka o ffers 
to every dealer the sam e ad vertising support 
and close !ialc., co~lpcration. 

l e will pay any <leale r who is l ookin g for a 
p e r manent -.our1.:e ,,f substantia l p ro fi t co 
investigate thi ... franchb e o pportunity. W rite 
o r wire for an in ten. i e \\ with t h e n e a r est 
Eureka Dbtrict Manager . 

E U R EKA VA CUU1f C LEANER C O . 
DETROIT, MIC H., U . . A. 

Loraa:c ~\funuJu,t1u·(""u c•/ \'u•"M u m C:L~unn' in Jh•· \\'o,.1..1 

~:~~anCFach"lr)~, Kitchener. Ontarlu. Rru nch c>: ~ Fh.h l!r St. , L('ln• 
• · • I. l.nwlnoJ. l'l\la·J\ll L"otlcreai;h S t., Sydnc' , Au., rolla 

M ana • tt 

United Electric Ligh t &.Power Co . 
I 0 1 "{, o f Quota 

A. F. R A SS \G A 
?\·i<'n·rurncfis~ 1'.f anu~~r 

N. Y. & Q ueens Electric 
1-igh t &. P ower Company 

______ .246~:. o ( Q uota 

V ACUU M CLEA NER 
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Merchandise 
wash-wear 
prevention! 

• • 

An 111111S11al advantage of Gai11ada)' 
u llJ p.-rfect J.ifer)' in 1.1.·ashi11g blankets. 
Ji/h and other delicate fabrics. 

Let the powerful 
new Gainaday 
campaign build 
sales that need no servicing Here is a sui.lcing new selling 

srory rhar is now stimulacing sales 

of rhe rime-reseed Gainadar Elecuic Washer. R.J1blm washing 

prevems u·r1Jh-ll'et1r! And only in the Gainaday c.a.n you find 

the effi.cienr wacc:r,aaion . . . free from moving pares in the 

cub . . . that insures chis safe, modern mbless laundering! 

Today, the Gainaday R.;1blm Washer offers unusual opporcu­

niries for volume profits ro appliance merchants who cie in 

with this powerful merchandising campaign. The product is 

uruque . with an exclusive, parenred washing acoon . . · 

backed by sales promotion uccerly different from anything else 

in the washer field. 

July, 1nJO E 1. E c TR 1 c Al ~[ L' R r u " ~ u 1s1 ~ r. 

/lr/11,tl pholOf.rt1Jlhs like thir in rrll Gai11aday pro111otifJl1 11umrial .rhn111 h11me­
u·i 'tI tl'hat wash-wear does to family clothi'!.t. El't17 11•11rher m r10111rr ll'ill 
be mttrested in the wash-wear prevencion t1JJort!ed by the R"hlc.rs Gt1i11ada;'. 

In a<ld icion, Gainaday now offers you chc important advantage 

of a complete line of full-sized models at prices ro su.ir every class 

of trade. All possess the famous Gainaday srurdiness and quality 

char procea your profits against cosdy servicing expense. And 

comcnicnc warehouses in every Gaina<lay sales cerriror) afford 

short ·haul shipments, low invencory and prompt, dependable 

fill-in !>ervice. 

\\ r cc today for full details of rhe new Gainaday merchandising 

plans Gainaday Electric Co., 3048 Ljbercy Ave .. Pinsburgh, P1. 

TH E (J(ub less 

· · · r e m o r• es I h e di r I w i I h o 11 t r 11 b b i 11 g t h e c Io t h es 

T U'O Ja.rt-selli11g Gai11nda;•1 ,,, 
j}()jmlar prim ,rre 1he Se1'1•ia 
Mode/ listed 1tt 'I fJ) 111ul the 

DeL!1xe ttf $129.50. 

The GailMday Combi11t1tin11 M ntM 
is the fmert Ml11e t!t'er offered in a 
11'arbi11g a11J irnninx l/l{(rhine ro111 

hmed. Lu ts ' 150. 



Eta B 
T li e national Jral f r11ilJ' of 

male cooks 

( . / f.110•r) J II i111: 
110111111 mlo E l11 flrl11 
f'1e. I hr pl1·rl~1··· ·.s 
lr fl ,,, rwlrf I H 
II rt1 lt•r1 a 11d J 1f/; \ 111rd 3 • 
Jn:c\1 T<aib·cJ\' < l.1•il1t C '!r- , 
foraticu1: U . l \1,11111cr. _\ {lrf11-
,,.~.ft1·n1 Litil1t . /'1•i" r I •'rf• 111- -
, - J C 1·,,ur111ur.· ""d .\1. 11 ._ 
/~~,;, nis" ,,( 1111 Tnm1 T<.11/wrry & l.1gld. 
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• 
i t a p 

(I ,·(t) Bn•tl1r,. J;. 
J-1. I fir, 11.·j.-ld. "'" 11 -
,.,,., , J lutrir '\ /111/' . 

I 1110 11 <:us ,; f fr, -
,, I( t lllllftlll)' ( ,,,_ 

1·11111ut1. t··rtormlll•I 
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1111111. 

• 

f111•//i,·r ,.. r. ,\-it l1 ol.t 
J fonc1iir1. lmc11 R11i/:!111\t 

<._:.. J_1q/r l Cf'lr( flm /1':'"· 
c,·J11 ,. N11/•id.•·. 111 .. ,f,,11111 
lzi.< .<lu/I 111111.-r 1l1r • nf1-
t-.tl i'\'•· 111 l11s d111111l1Ur. 
')/iitf,·l· 

r 1 f'r•, 1,·1, 11i11 11 '1111.·1· 
/lt111Ufl Jr . . ( "111/i l11l\ .<;.,, 
Cok. t t1 111p0m_\'. first f'r•~< 
,·akr 1,11. r Bta !111.1 P1r 
, ant.~\t 

T:h-.irin i l ;\fr1·1 lr1111disi11n. July, 1'>30 

I 
Ji of D og ! re ·'"'"""'" Jm111 """" Iii ) 

tak~·n up h\· .. onrethine- that l·o .. r' a lot 11 i llhlllC\ , anti 
thl' o nl) prnfit \ •m tak1: in come~ irom tht" iCl' creini Y"ll 
pa-., nut ove r 1he top. \ n automaric phnno~aph cmT r ... 
only IJ sq. it. and tht· ca-.h 11 hrings in i!' almost pur1· 
prnfit." 

S11 a n :11111 1rna1ic phonoi.::raph is <:e t in the 'tnre t11 gi n • 
a ll.;t of it-. drawing )'><lWt'r It i!' u11<ler ... cnod h v thl 
owner that all lll• lllC\ tak1.·n 111 II\ rhe machim in th~ rn o 
week:- helon~!' 11 • the-Fri~11lairl· Sales & St·n ·1ct· Compa11~ 
for ib ime'-lllWnt. lh- will have the t•njovment 11 ( till' 
n1u-;ic and profit hy it.:. drawing power. Ii he d(:c1d1. .. l11 
hm. the 1.<1 ... h takl'n in h~ tht• machine will apply on rh1· 
down payment. \\'ith icw 1.·xceptinn .... the a11tnm:u it.· 
phono;?Taph is neYer ldt more rhan a period nf tw" 
week<:. 

.. .:\ aturall!' we ran into the type of <iealt:r who wisht'd 
to ha,·c us put our automatic phonogrnph 111 on a rnm 
mi:-sion hasi:,;. This we have consistcnth· reiu;;;ed tn do ... 
_ eit7. sairi. "Howe,·er. ii a frer pointing-0111 m the <lcakr 
that it is poor business for him to pass om 75c. oi cvl'n· 
dollar. Wl' sti ll cannot mnkc him see it is lo hi>. advantage 
to own a machine. we take another tack. rt is t0 meet 
<;ituatinn:' of this son that we have establi. he<! an opera­
tor or man who is in the hu-.ine:-.s of buying- and locaLinQ' 
machines on which he takl.'., rhe operating- profiL 

''AJ the outset we sold a local operator fou r machines. 
-since increased to eleven . v\ihcre an Owner IS 

financially unable to hu) the installatinn or u nwilli11Q 
to do "0. we hring in rhc nperator. He put-.. a machine in 
. pots where we can't sell. and takes 75 % of the earn­
ings. He work:. with u:. a ncl rloes not cut in on -;ales 
po sihilitics. Tn return. we keep him .;upplied wit;h 
locatirms. He makes it a point to pull nut a machin~ 
where,-cr its earnings begin fa lling below a certain figure 
This J ackson operator ha:. s ignerl up for '"7.000 wnnh 
of in truments. He ha .. SI AOO invested. Today he 1s 
$187 ahead of hi~ payment and works ah!)ur five boms 
n week. Operating is a very good business hut it 1., 
entirely forcisrn to our merchandising and we makC' it a 
policy to keep out oE it.'' 

The chic£ markets ior automatic phonogrnphs in Jack­
son are restaurants and road houses. Om!{ stores ha,•e 
not space enoug h. as a mle. to give t hem a play. rt ha' 
been discovered lhal "hot dog" stands are excellent spnts. 
Some of the best locations cam as much as SSO a week. 

Competition exists in Jack5on. There are four nther 
make..s of autnmatic phono~raphs in the local fielrl How­
ever lhe cfo,trihuting hook-up of tile Frigidaire Sales & 
S ervice Compan_l. cowri11g th<.' town as it rlnc:. on ekctric 

n i rigerator hu,..im·-.,,. ha' kf)ll the 1>11 .. inc .. ;,- e-oing- alwa<I. 
rtw L'ompan~ ha;; di-.tnlm tl·d 2:< oi th t S.'415 mmlt'b :inrl 

1-1 of thl' Sl . .? .. ?O mndel' 111 "IX month-.. \ Y11!t11111· of 
60 to 70 111 Jackson an<l !<JO 111 La1 1 s i11~ j.., ln11ked inr. 

.\t nn tinw ha..., the frn~H lairc Sa le ... & Sen in· l orn­
pany had mon.• than $~tit I ('ash t ic;d up in ph•lllll:!r.lph .... 
1 he :;.tO .. ~Oo Yolunw '111111 111 t lw la-.t .. ix 11111nth-. rcprc­
"eni... an cxrraordinan turnc •\'l·r 1111 tlw c1pit:d 111 \.l'"tc•I. 
<.'• nnpan:rl to I he tntn• n 1·r 11n the $7.000 .,, ock o i re trig­
<> r<ttn r... . Tht' n have h1•r11 1111 rc\'t' rt .. "'" far. Seil! :-avs. 

.\Ir. St•it1 ha~ !'olrl 1.7(~) I· ngida in·-. 111 J ackson. a 1·1ty 
with apprux1111ately 10.nnn met1:r-< In l 'J.?fl. ~132.000 
wonh 11f rd nt,cratur" \\'l' fl in~ta l11·d and ;;ale!' are' h11ld ­
ing up in l ' lJO. 

SomL i11n•>\'ation.:; h:n t• hren irttrmluct•tl 111 the r li~plav 
kept nn the floor 0f the Cnn:'untcr ... Po we r Company. 
.\pprn:-.i111a1l'l~ S5 a mo mh rs spent fnr ircsh fru11 . The 
re fng-eratnr ... are loaded a .. ~r r. Seilt. dot':::. not hcl1e,·e 
that wa~. iniit len<b 1i...df co a c1111YlllCllH! e"hihil. -\ 
point I'> madL 0i a lemon and an applt• which ha\'t' re­
pcatc(' ly llcl' ll rlried out and r('suscnatcd liy Lhe nmi-.wre 
of th~ \'l'l!dahle pan 

T IIER:\f0:\1ETER!-> are part of a '-ale~man'c; para­
phernalia in demonstracm~ tlw grcarer coolin~ ca­

pacit~· of rhe electric refri~eratur compared to natural 
i<"e. lkcause a thermnmC'ter ·::. tt'111pernture ~o quickly 
rises when hrought out in the open air. :\fr. Seitz has 
denst:d a lttLic invemion tu stop thi~. The thermometer 
i:. inserted through a cork inro a hottle tilled with lubri­
cating tlil T he oil hold<; the lriw temperature oi the ic" 
hox from live to ten 111111uleo; hefon· the outside change 
in atmosphere begins ro "hnw on the Llwrnmmeter. This 
is long enough ior the :.alcsman 's 11ses. 

\\-ith the' working cla~ ... c ... the Frigidain· _ ale:- & Sen·­
ice Compan~ ~lesmen employ this argument : 

"A man ma) work in din) clothl''I \\' ith no particu­
la rly bad c.>tfccts. But the minute he "itarts putting rlirty 
food into hi:. stomach. he :-uffer:.. Food co\·ered with 
hacteria and mold is snnpl~ dirt) . An electric ref rigcra­
tor p re,·ent .. this mold) 'dirt ' from acc11111ulatin!{. and 
acts as insurance to kc•eµ a man in ~ood health_ While 
there arl· plcnry nf in~urance policie~ on the market that 
can he c:tshcd if a man dies. an electric refrigerator is 
the Qnl' insurance polic) ior kecp111g a mnn 111 good 
health." 

Thi,, talk nf refrigerator .. i:. off the :o.uhjt:ct o f auto­
matic phonngraph.~lmt they have two things in com­
mon. :\1 r. ~cit7. maima111.... HC)rh are pr11fitahle anti hoth 
take salesmanship. 

T /,e _Y ecessity f or C ommercial .A ction 1C<111 ri1111rJ 1rnm f'aw .131 

~t·n tlenwn -.tressed. in 11'' 11ncertain term~. t I 1e necessity 
tnr commercial act ion and particularly commercial acli1m 
I 1okinl{ w the de,·elnpruent uf our re ... idem·e hu:::inl'-..,, 
thrnug-b continuCfl encr~euc. enthusia.-"t.ic aml 111relligt'1lt 
tc amwnrk \\' ithin nur rm·n hranch and with C\'C!-Y otht'r 
major hranch oi the r.:lect rical indu,,tl). l nclec:tl. -wc lcit 
fht' Commerdal ~e::: <:irm last year. conlicl<>ut of sympa­
tlwtic accor<l with our plan<; for hringrng abuut greater 
and more divcr;.ified u:.e cJ f nur :,ervice, thcrdff assuring 
ack•quatc return on our inw;,ttnent. rate arh·ant~g-e to our 
cu,,romer'. a nd higgcr aml hetrer opportun1uc" fnr till. 

El,•cfr ical Jlfrrc11a11disi11g, J 11f).'. 1930 

diicicnt and lrwal anm of men and women \\ho ;;n 
willi11C"h- <lcn1re' themi;c(vc" rn our hu!'illl'"'· 

rt i ~ -co ncc:ded the pr111c1pal prcn•quisitt• ior market 
lmilcling i-. the maimenanC\' •>f a hil?h -.tan<lanl of ~en·ice. 
cnunenu"'I) rcnd~e<I. and that a high ... t:tnclarrl uf .. ervice 
means sonwthinl{ more than mere av:ulahility flf ek"C­
trical enet'J!,\ . lt mean:- ma.xi mum avai lahi liry of euergy 
aml rate!'. ecnnomical for ho th t ltc cnn1..umer :md the 
compan~ : it mean' ade•1uate aml rea-.onahly pnced wir­
in~: and ir means suitable energy co11<.um1ng ut1hzat1on 
t·quii:111t·nt. readil) nhtainable a t -.ati:-factury pricc: .... 
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In OuR OPINION 
G enerous D ealer F . ~ rr ill Sears. R oeb11rk Be the 1rst. 

. f · t ·r ink and oramn 

C
( n•H 1Ui.;, quanullc'- o pnn l " d 
have \1('~11 cxpc1111l·d in \'aricm~ attPmpts to sp: 
ti~<> awakenin~ ,,f tlw El.cctrical lmlusrry to. 1 e 

ncr<l for ~1 C0-1irclinatec\ mnionw1dc effort ~o seU th~ a~ 
of co111(1lrlr ''iring a11cl the rnmpfrtr elcclm:all~ eqtuppe 

\MES' R .\DJO STO~E. radio c~ealer oi Camden, J ·~. J. reccnUy had their automoh1le truck and sev-

t•rnl radio. <;('ls f~tol~~e the[t the truck was retnrned sur-
~nme umc a ter . • 'nus the radioc: The 

. . l to the 1 a mes store rr11 -· 
n'pllt1nu~ Y .• . • 1 1 following ad in the news-
111.:xt clay the -;tore inscrlct tie 

home. · 1 h 'cl. but few Xo cine has round ;\I\) r Ull~t Wll l t (' I ea. 1''1 ptr : 
··\\·e thank 

ha"VI.' t r il'd to put it inw practlCI.'. . . . . -
If the pla11 ha' failed of support hec~use it~ prcl~~t 
h·1·l, ha~ nevt·r been rlemonstratecl. it a1~11ear:<o_,~.1< 

ca I I - • . . I t I reatecl tor m;LKJOI?' right now an opporrumt) 1111~, )<: c ' 

the tC"l. 1 . ·ed a nahnn-
Sear,, R11d1m·k & umpany mvc ann•mnc h 
~ ~. . I T { the cu.,,tomer owns l e wide homc-hu1lc mg "C:T\'ICl. . I . _ 

~ I . <ic"'lan.;; f rc>l11 t 1eir cam Tanrl he: ma\' -:dect one o 1 t ic - ... . 1 · · ·t <YO ahout 111s hu~me::-s. an• log. =-il!Tl th<: nece--.ar) cnntral . '"' ' . f cl r 
in fr~m nO tn 120 clay-. they wall deliver the ront ~~d 
kev o i h1~ new h11111e. tlll'n read~ for occupanc~. -
he. has 1;; 'car-. m wluch t11 pa~ tor n . 1 l 

- 1 . sin"' their c:a cs vo ume. Alwa"" mterc..,k< in 111crc.:a. .., . ·. 0 r 
Sear" krn.•lmck & Compan~ could rcad1l~ add ~. f _ 
cent ·,;r more.: t11 tlw tn\'nicl' n1lue of many homes at t i.e~ 

l · 1 , pricec; The one pnce 
were to catalog t>ach c C!'tg-n at "o .. I h I t . cal 
woulcl cn\•er tlw Cll!-L of tlw hnu"r w1t 1 t e e ec r~l 
wirin" accorclinJ;?" to their own standard layout:. d ~~ 
alten~n<: price wou ld CO\'C'f the same hou~e hut w\rc •ith 
con form to i11<lu!-lr_v s tanclard.::. nf adequacy anc " 
compkte dectr iral equipment 111~lallc:d. uld 

L' nq uesticmahlv many prnspcct1ve home owners w_o 
instanth see lh~ practical advantages thal ac~r~t.'uitro;~ 
huying .the home: ac: an np-to-<late. completel_) -cq f bp d 
unil. , The\ wnulcl al::.11 wc:lcoml.' the opportunity o u. -
geung the(r inccime on lhe one-pa) n~cnt per month bas~. 
inc:te~cl of having LO pay separate mstallmentsl ondea l 

- ' r l' rr l concerns a.nc un er a appliauct.' lmught rm11 c 1 en:n · 
varit·L ,. <>i cont met:.. li f Liner 

Sc~.. Rodmck & Co111p;111y have a po cy o erec : 
th;,,c• 111,'11,t> .... wht.>n·,·er po""thk. thr?u~h local t?~tra~;d 
and In- local labor. Thl·rdorc. this proposa I . ~ £or 
out \\~ot1ld onl) "t'r\'t' to 1mpr11ve the opponumlles 
thl lncal dt"Ctrical contractor:- . I . ld 

!\f:u1uhctun·r-. oi appliancr-. and their dea.er~I ,.., u~ 
• ' ' •• J 1 rnca eqmp-find aa increa-.in~ 1nten•<;t 111 comp de c ec d. 

ment for the h11111e" among owner,, and knants of alrea } 

erected hou!-.c'. · . from 
The cent ml -,tal1111h would c·nioy higher revenue 

an increa:-t>d <lo111l'"'ll{. lnacl . . . <ler 
There i!' every n :a!'nn to l'Xpect that Lh1-; plan it un -

taken wou ld prnducl· highly "'at1-;factnry results for all 

concernc:cl. .. r T I 1 • wale! oi 
The inclustr) :-110111<1 induct• n r. ·: _ · 'osen . t 

Sears. Roebuck & l omp:~ny. to authorize the. ex~enmc~ai 
-A !'tc·p that would ~I\,. th1.: movement its rst r 

impetu:,. 

• 
18 

I 

tbc: thieves who <;tole an< 1 then returned our 
nutomohilc truck 

\\ l compliment . . in -;ct.-.-"The . .\twater 
them upon their chrncc ol rad . thankful for the 
- .. h .• 1 he\ ke11t \\ e arc "o • 

1'.l'11t -w 1c l t • · 1 • their choice of. 
I the truck-!'o flattcre< at . . 

n:t11rn o .11 ..• them irC'c 1nstaUauon 
..... 1 rad10--that WC \\I !!•"e 
~111 1 "l·rv1cL upon rcquL~l .. . ... h ,.e (ailed to 
L·11 to th<: prec:ent wnung. tht thtt:\ e_ ffa ' 

. l ~ · muc:t "'cnerou-. o er· t:-..kc <td\'antage nt . am~., I"-

]\" ut J! ore But B etter C redit 
,._. · I Rt:tailcrs Cred1t 

Al. ·1 1-1 E rel1uest of I he: n anon a . h 
- . . y ha"' J uc:t een 

A-.o:ociation. :m m tcre:::.Ltng f st(1_rve.ner'c·e o~ credit 
h D )artment o mm · . 

c11mpkrcd l.>) t e e1 : . l\1 ore than l.000 credit 
lo~sc" '-l\"la111etl hy rcu1il outld!.. ·d and the tind-

1 ?S 000 merchant~ co-operate . 
lmrcnnc;, am -· · 1. trnde crcncralh· might 
. . ta1' 11 n1uch the app iancc , .... , 
1ng .. cl'n • 
well take to heart.. . ' ha1 the average loss for 

lt wa:- fnund. lor mst_ancc. t • o f 1 per cent. 
, recl1t c:al<:c: wa:- 111 ° 

liarl ikhlc: rm ~pen c !': however. -,howcd average 
Ell·ct rical apphnnce. <;tore.: 11 time::. a:-. great. or l .5 per 
credit ln!>~c:- prop<)rtannatel~ --

1 
• 1- ·am of the retail 

I • 1 · <Yhl''it avcragl' 11"" 0 - • 
n•nt. next w t lt: 11t; 1• ' e it wa." mdicatcd were Ill 
1° , llll"ldc.'fCrJ. J',:I( HI ~lClf -.. • •• tel int: c · 1 , ha\•ma lo5 t approxm1a Y 
practicall) th<: ~inw ma.. ' t-

twice thl an~raec. · • f orecronl.' pre-
1 C" · of cour .. e. 1-. a ,... 

1 nstalment iusm · "'· 
1 

·1. · er \\ ithout it we 
. . - \lance mere ia.nc 1'-lll,.... 

reqm-.11e ot app . . a 1 arh·qu:ne , 0 Jumc nf sales. 
nml1l not hope to mt11nta1Jl 1 ' or .lll ~ reJl<lrl oi this 

I ih Ol'C an-;w, " -
Hut therl can it> m - >i crc.·clit -.chcdulrc:. \\ e 
uatun:~central llghtemn~ up 1 

_ h --lonu term 
. ·1 . I the commone"'t a uc;e,, ~ 

arc all f ;um aa~ \\It, lr1\\ rtnwn pavment,., in propor-
l:Xtt>ll'-lllll''. nrl1culnu-,I) . . .f 1'ntere ... t char<Yes. . I \\"llV1111?' (I 0 
twn to market pnct. anch ~ . : a" 1-~s hecn pninted 

. l ~f t c snu .• non. • - ,.. \nd the cunou~ porn " - . · .. . , 1mr-. l f · that 111 111n-;t 111-,tanccs. 
11ut in tht.''-e pap-es )C ore. •~ . ' ~ation fields. tr.ere is not 
ticularly 111 the r:in~e a;ul :~~ri;;.~'lnting of any extenuated 
the ..,\ighte~t nt>n·..,~1ly 11r l ::.. ' I ·11 1 tl1;. central sta-

. ~ IT . · t 11111st liC:' a< 1111 t-< · " 
cn·d1t terms. ere. 1 · . 1 tTc·Jcl••r l"ntil these 
. 1 t i . most cont1111ia o • ~ · 

11011 ha., ieen 1l • ·n onlv expect the poorest 
iract1ccs are ovc:rcnrne. wt c.1 . . . 
~ecnrcl inr creclit los~c·s in thr retail t rade~ . 

• 
El...-trirnl 11r~cl1011disi11.fl J 11/y, • 1930 

Tf/ hat H appened i11 San Fran cisco C1•111111111·d fri•m pay" J7) 

<JWnLr ... hip ·· ~Ir. Reid made a pica for more anti httter 
publicity to counteract -.uch a tendency. qtHJtin~ t hL elder 
Rockefeller to the effect that .. next to doing the ril{ht 
thin~. the most important thing in the world is t• lt-t 
pt>uplc kllO\\ you are cluing- the ri~ht thing.'' 

F ~. I Turley re' it·wcd the Government experience 
wllh shiphuildinJ! and ... hip operati011 and made a ... , r11n~ 
pit-a fur the <.:1nc1cncy of pri\ are owner .. hip and ope rat iu11. 

F. \\'. :argent. pn:.-.idcnt. Chicago & ).;nrthwe,,tern 
l\ajlrnad conrlemnetl government ownership. 

\\ illiam .\. Prendergast. former Chairman. Public 
Service Commission oi ~ew York. discu!'se<l puhlk 
c.:ommi:-~ion control, and stated thar public owner-.h1p 
ca111111t 11pcr:11\· as c:connmically as private entc>rprisc 

i\laru11 I fn!'ull. in an addres,. on the hokling- com­
pany, said~ ''l{eg-ularion of the operating co111pai°1y with 
freedom or the holding company is in the best lntcre-.t 
of the public." 

,,-. J. llagenah, vice-prct.idem. II. M. Bylle::.h) & 
Crn11µa11:, .-.:ml: '·The interests of the people are bcM 
served by economical. sound legislation. as prC'"<:nted hy 
rt.>~ulaticm of lhe utilities" 

~[. S \Yilder. cxccuti\'e secretary. American Fann 
Hurl'<lll l•ccleratirm. after <:tating thac t.'lectricity in tt'n 
yt:ar:- hacl clone more for the iarm population than a.JI) 

other a,gt·ncv had comribute<l in iiftY. !'ai<l: "The Amer­
ican Fam1 Burl·au emphatically lielie\ cs that the farmcr:­
intere ... t cannnt hl· hl·;;r -:en·cd hy government OJlt'rati11n:· 

T rT FS F <tr\· hut .;amplcs of t11e 1hcme chat wa,, <1!!a111 
and again emphasized. The San Franci~co 1ww:.· 

paper". rq1onin~ th<: Com·ention. -,ummarized it nt.'at ly in 
~urh hcadli1H' ' :1'• the iollowing: "Light chief urge-. mili 
t it'- legi ... la11u11 he based on economic principles" a nil 
"Light men hear state ut i ii tics regulation lauded:· 

The rea1kr may conclude from these quotation!'>, t liat 
the general note of the addresses was defensive ancl 
dircctccl to the general pu blic. which is the impreS:-.inn 
made on !hi,; repr,rlcr. .\lso. 1hat t hey were din·ctl·d 
10 th(.' llt'oplc o f the Pacific Coast. where go,•cniment 
riwner~hip j:; ~till an i~::;ue. rather tJ1a11 to the country 
a:,. a w hole. where it i!' nm. C ertainh-. the g-eneral 'cs­
"i1>11., ;.::a\'e ,,cant cunsiclcratinn lo the. cc11111n~rcial proli­
ltm.., of I he in<lustrv. 

\. \\'. Rolwrhon." Chairman or rhc Board. \\'t.>,.t111~­
huu!-.e Electric & :\[anufacturing Company. c;poke ahly 1111 
1he co111mcrcial day. \\". A. Jone.<:. presidem-dcct 11i 
the \<oc;uc1awm. 111 a review oi the achievement-: of recc>m 
H·ar.;. callc•d alh·ntion to the fact that commercial den~l­
~1pmem ha-. nnt hl·c11 on a par with financial and eng-1-
nct·rinl! dl'n·lopmcnt in rhi!' industry. Ile made· a plea 
for l1etter commercial work antl hroadcr com111crcial 
planning. I le .-aid. in effect. that we have been com­
merciall.' oui...rnpped by man~ newer ancl Jes~ C""t'lllial 
111d11-.1 rie:-. and 111die<1ted his sympathy for an imlu-.tr~ 
program which would l·mpha~ize the importanc<. of co111 
nwrcial prngrl''" 

The mccrm~ of rhc Commercial Section wac; a di~ap­
poim11w111. It 11ccupiecl one afternoon se~s1on. It wa" 
all atte11<kcl. liut demt nr;. of constructive leader::.hip 111 
I his ,·ital pha-;e of the 111du,;try were unfonunatcly lack­
ing. !'he p<1per:. of Chairman Sampsell, and the Bureau 
Chairman. \HTC merdy reports of committee act1vnie~ . 
fhcre h;L<; l1el'll gTcat and growing imert.'st in the program 
for complete home electrification. _\ n actfre ancl impor­
rant cnmmitt<:t: :ire at work on this problc:m a1ckd h) a11 

Elutr1rnl .lfrrd11111disi1111. }11/y. JOJO 

acln:rti-.1ng- age11cy retained ro develop the rletaib of the 
pla11 Thi" Committee was nor ready tn pn: ... ent its re­
port. and in order to dramatize the idea and lo mamtam 
i11tt.'rl.'-.t in the plan. the section was pre~enreci wnh a 
pa!.!cant The pageant consistt:d 11 f au imrncluctury 
~pe1:ch. a group of young ladic-. m ki1chen aprons lx·ar­
ing cutouts. repre...,ennng appliances. c:nnH; highly duhiu11<; 
pot•t r~ and the Maine Stein song all complete ( )£ 
cour-.c. the :\lainc ~tein c;ong had a ne\\ set of words 
<;unable to the idea of home ck-<:trification. The"e wnrcls 
were nut sung so as to be w1derstandahle to the a11cht.>nce 
which was perhnp:. just a::o well. 

T \ \ 0 events 11 i thi-: C\•mmcrciaJ S1:diPn mt't' t mg- \\'(·re 
imporrnnr. l'residenr Sloan -;puke llrit'fly hut Vl'ry 

11111ch to the point. un the importil nce ni commc:rcml work, 
and Martin J. In.<-ull read a papt:r on load building- pos..,i­
liilniec;, which l"ontainc<l a hi,gbl: important -,uggesti1111. 
~1r. Ins111\ s11ggesh:d that thtre i<: an inde..x In the com­
men:ial 111anag-ers proticiency an<l -valuC' to his compn11y 
that has nut been gl·nt:rally accepted. aml that index j-; 

Lhe impn1ve111ent in lua<I factor. due ti1 tht: mtrchamli~ing­
of cq111pmclll that will <:pread ut1liza1ion through the 
twenty-four hour:. instead of concentrnring 1t in peak or 
near peak 1~·ri11d.... Thi::o prnhkm. and its importance, 
1s 11i cour-.e. nor ne\\ to co11m1crcial mana~er,, :\[any 
of them have he-en workinl! on th1.;; line for year'>. hut 
ht:llLr load factor through the sak of <:uch correc11ve 
lond l'<!lllPllll'nt a!> off-peak :,torage·water heaters, 111-

\'oln:s ratl making ancl uther iactor!- um c-nntrollt.'cl hy 
the cummerc1al depan ment It wa.." encouraging. there­
iort'. to haYe lXCcutiYe opmion ai- rxpre'-"t>d h) ~lr. 
Insull, --~ mpatheric ro thic: rlen:lopmcnt. So nmch for 
tht formal meeting<;. The papers will all he p11bli!'hecl, 
and av;i ilaule to the reader wh11 wall f11n 11 h1i, own 
cnncl 11 ... iom .. 

A LON\.ENTlO:'\. howe\'er. lrn!- ano1 her side in rhc 
iniormal Ralhermgs of men interr:-.ll·d in tht: :;ame 

prnhl<:m". and who~c work is toward a co11 1111nn goal. 
' I her<: were many such meeting;;. uf courc:c. and com­
mercial men, l dare :-aY. got mort from them than from 
the fon11al meeting of their section rt wru. th(" privi lej.!e 
of the writer to attl.'nrl oue informal gathering o [ com­
mercial cxeCLltl\'es who came together ro talk thing-; nVl'r. 
and \\ hal clad the_v principally cli,,cm-;. :- rhcy discus:.cd 
co-upt.>rauon with local 1nt.>rcham;, and the methnd!- ancl 
plan-. b" which 11 can lie madl' 1110'-< etTel:li\'e. I want to 
make it dt"ar that thcst. were all utilitY. c11111ml rc1al :incl 
111~rchandi-.t" l'X1.:Cutin.·~ that the,· haJ n11t lll:t:n waited 
on hv a clc·putall(ln oi dealer-.: that thlrc ''a-. 11t1 "J!tcilic 
..,illlatton to he met. They came togl'ther to talk mer 
their own hu-.ines~. which is sellmg and load building, 
a111l they ralkt·cl about cooperati"Ve µI.au:, and mea:,,ures. 
\\'hv; Bccalht· eviclentJ, t be, think that co-operation 
'' i1 Ii tlw local tradt: 1s gC1~d lm~ine~o; . Thal ''a-. the l><:~t 
thing T brought away irom this com·cnuon. That is 
what I wam tu pa .. ._ on w the reacl1:r::. of thi~ magazine. 
rhat we are getting away from paternaliMn and ~uhsitlics 

l'Xtc•n<l<-d to sooth a local ruction. and gelling a rt'cogn1-
tion that ::.mmrl policies uf admitting al l th<: retail trade 
lll a partnt·r!'hip in promotion nf appliance~ will pay the 
power compa11it•s. The co-of)erativt> idea has become 
flrmlv routccl in this indusrrv. 

The central -,talion!- will ,;lay thei r pan in il whcu as 
;1ncl If the deaJc-r play his. 



I l rnc ~·hr-TTay Train s Its Sr1/es111e11 rt ,,,,,,,,,,•d jn1m (111•1•1 ,,,,, 

:he Clhlmner. a~ proof ui tht compam ·,., ink:.rrit~. 
Th..- manner •li tht> emire prt>,..cntati•m i-. energt'lic and 

!X:lrt'ntt'ly per~i ... tclll :\len arl· allnwl'rl tn catl\'a-.-. with­
mt 111n.chint'«. hut t hn are ur!!t'<l to rnrn· Lhrm rratk ror 
nst:lllt clcmonscratior;. . · 

Tnule-111:,. arL a\·t1i1k.,l if l'"''il1k-. a1.x·t'pted if nt'.ce«­
,ar) The in-.truct111 ... ugg-t-...tt•cl that '' e Ii r-.t al'prai.;e 
.lw111 m the \\"CH!ht oi their llll'utl ":::1.11.? .. r ""lllL 'uch 
..1m·ve1J amuunr. Tht• compan~ 1 urni~ht:~ a "~d1edule 
,f rrade-in o\llnwam·........ 11111\l'\'t'l wlm·lt prov11\t'.., 

llllount-. up tu $12 SO for 'anoti-. make.:-.. 0111 ~ t \\'o 11 i 
Lht•m rating till SI .? .. ~fl alJ .. 11 anct. ~ale«nll'n an not 
all11wt:d to clean up tlu·1r own trade.:~. but mu-.t turn them 
in I 11a.-. mfonnc.:d that th1:1 ... di thun ....... i.,·· f11r about 
S2AO each to a c111t1rac•11r 11 hc1 11is1:-.h •m gd1in!-{ "th.: 
good with rlw junk." I ! I 

[ aske<l the m"tructor point hlank how thl'v l'hecked 
th1: hird who mm-. in SIO of hi ... "" 11 mone\ to collect 
S17AO oi Lht: co111pan1 · .... Inn ht· quite prop~rly cludgL'<I 
Ill) uncouth cunil-.llY in Lhl· pn·,l·nce nf upru~l11 young 
men and 1 uever im111d out. I 11 \it~\\ of their exceed­
ing-I) prompt commi-.,..ion pa) 111cnb. the) must check up 
quickly or La.kt: a 111111{ chanCl'. f ha1·e a ~uspic1on that 
supt•n•1!-t>r"' check the nc" men. a11ci tbe company take~ 
a chance on older OllL" who han• t·rc."'lLed a revert fund. 

. \t Lhe close of thl' llll)rning ,,c::-::.ion. we wen. escorted 
to anolher office when· we found tahle::. neally arranged 
ior u"· each place 'ic.:L ll'ith hon<ling application'i, dealers' 
franchises. individual pen and ink. blotters. etc. \ny man 
not :.old b) the morning ~t::.;:.ion wa:, thu" ea,.ert out he­
fun.• another half da) was wa ... ted 1111 him. r regarded 
the proceeding:-. a ... :1 might) clen·r hit •>f iorethought. 
both in arrangemcm <u1d purpose. 

The instruction g-iven at the afternoon :.1!":.ion w as 
more indi\•idual in ih nature. How lo approach the door. 
H ow to greet the woman H1111 tn start the.: Lalk. \Ye 
were shown how to take thl' machine apart a11d each oi 
u:. took a c:urn at puttin~ it wgether agajn. \\' e wen: 
instructed how to swiu~ it gracefully. dc111011:-trale its 

li:..:lu Wl'it!ht. rl·11111n a1 cl m ... t•rt tlw pal'l'r-l1ai:r. and ;;non. 
Tlw J\ir-\Yay \\U-. compared 111 cldail to 1t-. t\\o prin­

c-il'al l't•mpeuror:-.. ont a fo1111111-.. hru-.h marhi11l' tlw utlwr 
'' w..JI lrnnwn ... traicl t ~ucti1111 dea11t•r: e.g .. tlw alkgerl 
i11an'l''-"'ihilit} ,,f th1· at\j11st111g: ..,cr l'11 at tlw hmto111 of 
t lw -.1n11t{ht ... uu 11111 rkanl'r 11··1;. c111pha~i7l·d: a pem·il 
\\a-. 'l'anned :Krn ...... the hl·acl 11 i the hru~h marh1ne an cl 
11 hen it-. mt:Lal a:..:itat• ir l111rn'<l a dt>l'Jl ;111d ra1..gr.J ga.-.h 
inti• tlw pen•1I 11 ~111. tht- machi1w'-.. allegl'd tJt ..... trun1venL·-..s 
t11 rarpd .; 11a-.. -..tn· ..... t•d. l ht· l'fhc1crn:y of \1r-\\ ay':. 
-.1•li-acljus1i11g va11acli u1n stt·t'I wlw1·I ::-prillt!" w;L ... then 
p11imecl 11ut. tul!elht:r 11 ith thl· !!t·ntle ti11g1·nnK acti11n Qf 
it-. Ec) )Hian lilirl' a.~1tat••r cum!.. Tht: 1k111111i...1rauon 
,,.,.., madl \\1th a tak-ltkl· p1111.,1Lr wluch thl .\ir-\\ a) 
did 1111! enureh n :111m·t- irom tht: ru~. I a;.kecl f11r a 
te..,l \\'ith kapuk. h:11r or chrcacl,,, hut mnll" ll'a>- nrnde. 

I ... ajcl at the 11ubet that .\ir-\\ ay i ... pn•p11111leramly 
-.tr1111~ at two J>tlllll' 1111 "h1ch tl1t trade gt·nl'rally is weak 

J-ir,t. IL lt·nd-. a certa111 d1!!11tt) tu i~ ,aJ1:..,111an:.hip h) 
plac111g it~ new mt:n in the cat t'l!nry of "cl1:aler .... " raLlwr 
than of ··colrl tml-.t-) arfr·h.. It-.. undm1hte<ily .;wmg 
lim111l'ial po-,it1111t anrl unque-..tionalile succe.o;s of tire past 
icw vt:ars lend 11·l·i~h1 LO chi., mcthud uf en!!a;!tll!!' men ; 
thtrc' 1:-. somethin!.( that i:- h"th ... uh:-.tantial and Hattcri11g 
in n,... propositicm. panicularly ... ,, in \"l<"W 11f ih ... tatem1:11t 
that <)()•..,., oi tb llll'll have 11l'' er -.old lx:fon· . 

~ec•md. the C•>mpany 1:0: ch11rn11g-hly on:anizcd for rrain­
rng T he prect:ding data give.:~ 11111 a hrid idea o[ the 
trul) great amount 11f traininK it pacl-.s het ween till' h11ur<; 
ot Q:l3' and -+ It cuul1 l n11t do thi.;, however. without 
-..pt·c1ahzing i11-..trucwr-...: the man who handled uur da!>::. 
wa' l'VJdcncly JU!'>t that H..- knc11 hi,, stutf hy heart 
and 1mpre:.:.t:d 1111 u~ an amoum of tn1ining that would 
rc.:quirt' two or three day ... of a ny 11011-spccialist's time. 
T It• liecame parrnt-hkl· at times hut his clt•livcry was. on 
tilt' 11 hole. natural and :,incen:-,..ounding. 

\\'hateYer d-.1: the trade may ch•><• t> w ,,ay about . \ir­
\\'a) 1l i~ 1>0111111. ii it hut knew. to hnld ic-. recruiting 
anti trainiug llll'thod- i11 very bit!"l r respect indeed. 

L osing .vi oney, by S. J. Ryan (Co111i1111.-.1 '"'"" ra•1t' 1•11 

chancl1"ing lt:adership U) i urce of example. 
The u1i lit} doc:-. not enjo) H 111onopoly of mistaken 

merchandis111g h~ an) mean .... hut in 111) opinion they 
must hear the h11r<le11 oi hlamc because the,· ven· defi­
nitcl) have the re:.ponsibility 11 i lt:a<lt:rship: All. honor 
to the in;.taoce,, where the µ.nn:r c11111panies have achieved 
merchandising- lt>adl•r .. h1p and 1kakr Co.HJrdinauon. But 
tl1c~t· an: exceptional t:a,e:-. :\II tllo frequemly we fi nd 
a pmronizing anitudt· wwarcl mcrcl1andisint!" activiric:. 
upon the part oi utilit~ ex~t·mi1c-.. Such a )Xlint of view 
wrn nevl'r get the.: utilit)- anywhcn• 

The.: uultt' e~ecuti''l' ha.-.. 1k·11111n-.trated h1.., alnliL,. as 
a11 engmcer~ and a-. a financier he has piled up l;uge 
corporate and imli\'ldual f11rt11nc-. But in-.nfar as T 
know. nut a sing-k 11nt· 11 f the men 11f conspic111>11-. achieve­
ment at th.- head •>i tlw gr.:at po'' Lr cornpamc" ha" de­
voted am senou-. :1111nunt ui tmw and artcnnon to the 
accivit: ~i his urt{anizatiun wfoch ha:. tu do with ::.uch an 
important thing a-. tht· uti lizati1111 of the <lomeslic load. 

l\lavbe central .. tatinn!' clo 11t11 want dl>mestic load. 
l don\ b.11ow. J <lo knuw. ho\\'c.:ver, that there isn't a 
department store in the cmmtn. which cuuldn't throw 
out it::. appliance l1u:-i11c-.,. c1111111rrt111 anti m·\·l'r mi::.s it 

8(1 

after a fe1\ month:-. [t i~ ju~t merchandise CCI us. but ic 
is ::.omething more than mcrch;111dise to the power com­
pany its contact with thom.amh of in<ii1•i<luals. T f 
Lhc:-..: thousand-. are sati:.fied or di-.satisfied customers. it::. 
plfblt< opi11io11. and public op11111m \\;11 make or break 
even thl. enira11chi"ed unlit1 

:-..uw thi: unlit) people knuw all thi:, . It seem~ ttuite 
probable: that the ver: c:xisle11n· of the fra11ch1::.e accounts 
in a mcasurt· for thl' mental altitude ni 111a11y central 
... rnuun execull\'C": of the verv men wbo could, if d1ev 
wnultl. cncouragL. organize ~nd lead utilit~ mercha1{­
di,,i11g acti,·itie .... L11 Lhe great benefit uf all facturs con­
cernl•tl. Lh.: rc:Laikr. tht· manufacturer and thl' utilir: 
ibcl [. Sonu.·th111g -.huulcl ill· cl1111e about this half-done 
Joli '1i mcrch:111d1..,ing hesidcs talk abuut it. m1d who is in 
a better and a more natural po ... ition to "do :.omething 
ahuu t it .. than tht> central 't:Hinn-.. Per hap" the utilities 
lll·ed a merchandi...mg C7.ar ior thi;1r merchand1:,ing ac­
tiv1ltl'S a~ urgenll) a" ba, ... cball needed Juclgt- Landis and 
the movies \\"ill Haye:,-:.umcune intelligent t:nough 
and :.trou~ enuul!'h and !Jacked up ennul{h to inaugurate 
and keep in elfrct a hroadguaKc.:il. construt:tl\'C.: coordina­
lltlll of 1mmuiacturc.:r. utiliLy and rerailcr 

Elut1·ir11/ Mt!rd1o111d1s11111. July. 1930 

In Honolulu - You 

Can't Cold Can vass 

You 
Can't ell by Ph on e 

You 
~j,~~~~-jCan't Give Free Shows 

H
oxo~rl.l.; _i" ~ c-nmmunity \nth a small group 
of wh11e-. en;oyrn~ a h1~h :l\'<:ra~t· 11 [ prosperit1· 
~nd a lnrJre grnup of Oricntnls wnh all degree<; 0 ·r 

a<lapraw~n to \merica11 ..,tarnlard" 11f ln·mg-. It ha" a 
":an!1 cltm~t<: th~ ye;1r ru11nd <utd a 1raditiC10 oi hos­
p1tal1t) which g-rve a pn"ittnn oi importance in the 
hnuc:ehold In those.: applian('t•, \\'hich ha\'l to t)11 wit!; 
tht· rrcparnt 1011 a11cl prt-.<:rvnt i.m ni fnml 

Th_(' ."··. \ Jbmc:ay l 11111pau1 -cla in inr them"d' 1•.: 
t hl d1.:;tt~l·t 111n o i lierni:;. th1 lir-.1 ;U!t·nt... for r.eneral Elh 
tnl rd ;1~1-rat1tr ... in the.: l ·11it<:d .'-tatt .... h:H'ing- c:11Jd •C'\"­

tral lil:~t~n tlw article \\'a'- l'\en on thl markeL. or pil'­
t~~res 01 1l wen cn-ai~ali.lt:. Thr) havL ... cin1e l 500 rd rig­
c1 a tor!>. to ll 1e1r credit 111 11s1• on U1(' J -..land .. to dak and 
have laid 1111t :1 ~che<lnle ior the cnmi11~ yt•ar which l'nn 
tcmplan• ... \"t'I') iwarly <l1111hlt11!! that fit.•lirt•. 
_ I'. ~- P1·ll. n1t•rchani)i ... rn~ mana;!er f, 1r the compa1w, 
~a\~ _the wa;. 111 o;eJI dn t flt' rd ri~erat i11n j-. to d11 ·it 
md1nrlua~h. ca~h rmspcct tn·awd a ... a "f>ccial •asl 

lTc belic.:vt'" 111 acivt'n1:-111~. but onh "" a foundation 
Ha~ed 011. the g1111d rl·putatin11 of thl' ~·•ttltJlmem ;md ni 
the firm_ itself. th<' way t11 "t·ll l" tn find out wh11 want .. 
the appliance and to ~o <•Ut a11<l c:igr tht·m u1 .• 

Thi" .doc,. nnt m~an that 1 hi: lin11 <l11c ... hou..;e-tn J1t111 ,, 
ca~vai'."Illg. Expcnem·e ha ... "hnwn th:n un tllL lsland". 
tht~ will not It-ad to goncf l'l'"lllt.... ~tr:1 m!l'h enouah. tht 
rea,.nn for tht::. i:-. tliac ir11111 du11r ... :in 11111 "l'~~L Jn 
ma1 : ca"e~. tl1ert i ... n• · n •m door. l1tn an npl'll vcninda 
a~cl ho,p1tal1h· ron111 -. ·mt• which the -.all'~me11 ma,· \\'alk 
~\'lt~m11_ h111rlra11n I hl h111l"l'\\ iie. -.d111o1ll'd t•• cn~lrtl·,.,y 
111v1te_,,. m th1: -.1rang-rr at ht·r dn11r. a--k ... hilll lo , 1t dm\~l; 
a.ncl h~le117 prilitc.:h. 110 m:ittcr how much the mterrnp­
tton ma~· 111com•t 111e11cc lwr. Uttt th1:, rlni ~ nm sell ht 1 
a~. appl~a11c<.: . ra~lwr iL irritatl'' her and , inlare,.. a tra­
d1t1on ot hospitality which prc,iudices her :wainst <;aJe .. 

~"' . . 
Elutriral Afrrd11111disi1111, 111/::,•. 1930 

But 
the W. A . Ramsay Company 
have installed 1500 refriger­
ators in th e Islands to date 

~n lhe <;rune. way .. telc:phone selltng has proved un­
".<1l1~ fact on. Expertntl'llt' have shim n that prosiX'Ct s 
like _a perso1~al caU and resC'nt the use of the telephon1,; 

1\11 prrmcum" with purcha:>b and no free shows to 
~nakc. a c:ak· I"' also ~ tradition wnh thL •Ompany. This 
LS rar:t.1· ht.·cause or the prec:l'nce of tht• Oriental ele­
ment tn th<: populanon. which flock-.. to an event where 
they get s0tnellm1~ for nothing and which keeps away 
the hc·i:it 1 c-las<; of prc .... pt•ct. I'artlv. t11•>. it i;; against 
the pohcy of the company, who hd1evc that merchandi:.e 
should_ lie '."old on its merits ior a iair profit. without 
other tndttn·ment. 

T HI ... ~ sa1~1c atiitml<'. has led to the a<lnptiun of a policy 
. of cnn<.1-.tei~t scllm(! without an) "IX!Cial "Casonal 

rlnve. ~'di heltcves that the exi:.tenct' oi a rc·co1rnized 
sales pen'?' 1 tend~ to create ru:1 attituclt' on the p;n of 
both public a~HI salesn1a11 which tend ... to hinder sales 
at all. other times. ThL custnmcr, k1111w111g from the 
ex:pencnc(·. 1_1f otJ1er~ that tl is ;.onwt i111es; possible to 
"ec~re <;pectal ach-antage~ at a givl·n ... ta~on. rends to wau 
until the special inducement , ... offered Jn the meantime. 
a~ e\·crY ~alcsman know", conditiun" m:n ari ,e which 
prevent rlu <;ale from evn coming tn fruit ion. 

P!'"llPl ancJ efficient -.('r\"icuig i-. looked upon as es­
sential by th~ (o~pan). wht• ha\•t.• i>u1lt up a reputation 
·ilouf! the~e Imes m all tlw 1·c1u1pme11t which th~ handle. 

Amnnl!' tlw fl'.'_,..,pect ... art: a numll!'r nf apanment 
h1 •U'l! O\\ ner-.. 1 lwn· arc an tull':\)k'<.'tecl numLer of 
a.p;1nrnem hou!'e:> in 1 l•1n11l11lu and n111rl' under construc­
tion. mo-.t of then~ hcint: in the iorm oi uuugalO\\ 
l1l11c-k-,, r~tlwr than ~111~k l111ilding!>. ....,ale!- to such clients 
haYe varied trnm ~ tu .!~ machine." m a :.in~le installa­
uou. Herc.: one sail'. l_t·~1d-. tt• anotha. a" rival O\\ ncrs 
muH keep 11p-to-<lat1.. m order to rem their properties. 

81 



New ERCHANDISE 
A R eview of the N ew Appliances that have recently 

appeared on the Market 

To me!•I thr drmand ror on cffi<'hHtt 
low prlC'tttl rt>ntrUuga l ty11e + 1111hr·,. 
w111<h1•r thr Gruvhar El<'<'lrlc C't1. I m .. 
Lexington Ave. and 43d St., New York, 
1'. ~ .. ha~ th·velo1ied Its new Mntl<>l 1 ·, 
washer 

The RP,·•'lal feature nf I hu n''" 
..,..Mher IF lh<' combined action or l'pln· 
n.,r bASkN and agitator. f'llch nn II· 
own 11ep1tr&t• 11hafl. operating at th• 
same lime· and controlled h> the ..am•• 
!'Witch. "'hlrh makei> It P"'it~lhh· tu 
wash lho !«'cond batch of clothe~ whil..­
t.bt> tlnit hntt•h Is hclng whirled dry 11 
oceuplUJI n .. ,1ace 25 Jn. i;qunre, and has 
a cap11.clty ot r. lb. or dry c101hr~ 0 1 
10 gallonM or water. The lank 111 made 
of one piece Armco vltreolltl porcrlaln 
.. aam11I In l;pcckled gray and whltt- 111-
side and out. U1e bottom of whlC'h '" 
tp"O<'l\'ed, sloplnJ: toward the ccntl'r t" 
facilitat e draining. Tho frame and leJ:" 
arc grf.'y, panellf.'d In dark blue. and lht­
cover l.11 or polLqhed aluminum with a 
bakelltc knob. The dmfn outlet I,. 1°· 
C'IU.ed under thf' agitator. Th< merhn­
nism 18 t"ncloscd In an oil tight Nl!W 
and MnslFts or a bell drive for the ftr,.t 
11peed r ('ducUon, and a spur gear train 
for the ~econd speed reducllnn. 

The ahlpplng welghl nr U\l~ wMher 
L• l 30 lb and the reta.U prlrr I• $!H i;n 
..::...Ele<'trlCal lllerchandi.1f1117, July, l !l~O. 

C olli11 s 1'1oror Dynamo 
Flashlight 

Operation of the battcrylf"'" fluhllght 
of t.hl' Collln1- Fla~hlll?hl Corp<>ratlon. 
522 Fifth A\'enut, Xe"" Y<•rk City, 18 a• 
slmnle 11.1" winding a w11.trh. R> turn· 
hur a 11prlng In the handle or lhls flash· 
lllrht magnets revolving thrnnith apace 
gl'nern1.e eh.:<·trlt'lt). SPvl'rrtl minutes nf 
contlnuo11R light are 1irn1·lcll'd hetnre II 
het't>m(I' nec•·i<•:iry ln r .. wlnd the• i<prlnfr. 
Pr<>....,ln& a. buttnn set>! !hf' motor n 
o)J('rn tlon prnrlurlne: f<uflkfl·nt currPnt 
fnr a U-vnlt ll!l'hL - The fla•hlle:ht. It L• 
announced, 18 not aft'ect<ld b~· l'XJ)O!'tir<' 
and ctampne!' ... -Electrkal ~Jrrrhandh­
b•o. July, 1930. 
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Srhiclu rling un Lamp 
1'h ~ ultra vlnlet. sun hnrh, lncande,.. 

,.,..Ill 1110111. r ecen. tly ;ut.n1111m•1·1l hy th.­
schh·kl'rllru:; Elertric Cnri111r1utnn New-
• .1.r!., ~ J .. Is a new fr.<lUr• In h•·.111th 
•levl" !<, In that It provld .. i. ultra \·1olet 
rncllollnn and at th. s:ww llml!. t;'"n · 
•rnl lllumlnatiun. It I• clP,.h:n"'1 Cnr 
ordinary llghting nuri><>~"' nnywher<>. 
\fter :<J1proxlmatel} tw•·h· ... >i'llr.. or I'"· 

H:ard1. 1hl• lamp wa>1 r• CPntl~ p.,r. 
ff'<'INI Wilh thu UH~ o( "IW.'<'llll C.Pnnan 
quurlzlle ith<!'S. ~o i;\111 i:in!lses or e:og­
f:lc" 111'1' required In tht 11•e or thUo 

ru~fio list price for the 200 wo.tt lamp 
Is $fl and for the 500 wn.tl lllmp, $8.­
J::lrctrlrnl Merchandisin9. July, 1930. 

W estingl1011se 
Automatic Iron 

Tilt' nr-w low-prlcetl nutomatlc Iron 
b r ought nul by the Westing-house Elec· 
trlc & !11anu!1tcturln~ t 'om11nn)·, :'i.fan!"· 
tteld Ohio, Is In Its features of design. 
n tli1pllrau: of the •tan1lard Westing­
houRP automn.tlc iron. 

ThlP ne\\' iron Is ma.d<> to retail al 
sr. !•5 and I!' made po!C~lhle. the an· 
nnunr(•ment st..LteS. by th• rlt-\elopmf'nl 
nf th• one-Inch Spcnct·r thl'rmostat.. a 
r eflnument of the famous SJ)l'ncer ther· 
n•Mtnt u~l'd In W estlni;hnu"e automar.lr 
npi1llance1<. The Iron 111 tlnlRhed m 
hlgbly poll~hed steel nlckcl.-NlectrfMI 
Jf('r('ltarttlt.ln!}, July, l no. 

• 

flan!! T xvi n-tex Washer 
Thi!! 1touhle t11h wa,.hor, Moclel 85, Is 

1 ht· nl'Wl'•t a rltlltl"n to th1· llne of wash· 
1·r1< mnnufactured hy Unng Bros Co .. 
I '•<'lrln, Tll. Th.; new wn,.hl'r has d ouble 
1••rt1•lnln rubs, ea~h ··quipped with an 
ai;ttator <'f the !'aJety "ubm<>rged l)-pe. 
1lrl\·1 n Crom sec;ment gear" Instead of 
rll•'k·bars. The wru-her 1~ compacl and 
•IUniY In ron.«tr1Jctlon, wllh heavy cross 
har~ In the ba."C to ln•ure rigidity and 
durahlllt> and to Pllmlnate vibration. 
It hne adjustable le&"S. l t le equipped. 
with a i·hP. G. E. ml)tor, ~nd may 
ali>o be had with gaeollne motor. The 
11•1 pn('e nn th11 efo<.'trlt• mndel ls $1 ti5. 

J.:lrrtrirt1I .llcrchanrlfslng, July, 19SO. 

Electromatic V{ ater 
H eater 

·tt Won' t Burn Out" l.IJ the slogan 
•'nrrled by lhe Electrnmat le M'anutac· 
luring Comp11ny, lnc., 133 Kossuth 
Strer>t Newark, N. J .. nn Its "Electro· 
~i:itlc'1 n.utoma.tle wl\lrr heater. The 
he•1tlng element nf this heater. th<' 
manufacturer explaln11, I~ practically 
lnd~"lructible and 111 lmmer'led In a 
vnruum tube of oil 1"hlt'h l'"ttend." down 
through the c-e.ntcr of the tank. The 
elemrnt heats the nil. the on qulrkly 
lll'Rl'\ thP large surfacf' nr 1he tnbe.. anrl 
Lhe tube heats the 
w:ttf'r. The element..~ 
c-an be had In capal'· 
ltlc>~ of l,000, U+OO. 
2.000 or 3.000 watls, 
11 O or 220 volll!, a.•· 

nrTg;~itea.terlsequlppMI 
"llh 1h .. nno:-;tallc <'"n· 
1rnl, operated by n I 
mHcnry tube. Elth.-r 
f11ll· or part-automatk 
opemt1nn of the heater 
may be had. Tiw 
mPt..'ll jncket encn..,ln1t 
thP hN\ti>r ls m:trle of 
'' "'" boll~· i<tf'el, nn-
l ~hed In white, f1PO. 
grr••n or gray. 

Prices ~h·en nr•\ 
$135 fnr the 111-~:tl. 
~hm and $165 for the 
:in.gal. ~lze.-Elrrl.-1-
c• a 1 lfrrr11ar1rfl.•ht n. 
Juh. 1!!30. 

Elufl"ical .\!.-rclianrfisi11g. July. JOJO 

N ew Elec tr i c a l Merc h andise 

ew B osch Receivers 
!\"1>w rN·eivers offered by lhl! Amerlcnn 

Bu~c:h :\la~11clo Corp., Snrlngfto:ld, Ma..:. .. 
rnclude two cha.-<.~is designs 111 lh•• lowi'r­
prlct:J lltu;:,.,, a "ett:;tom-bullt" cit• luxe 
ru1°1lcl llllu a ~vcctal .U<: AC r~>cel\·er. 

Mudul !iS, for 60-cycle r.peratton and 
llodul iiti, fur 25-cyclc a.c: opuratlon, 
emvl»> eight rnbel!. 

Th .. r.•rt·lvcr~ artt avu.Jlahlt tn a ,-h .. ir., 
of b1tu1h;omc> ~onsul e cablr1<•l!<. l n tenduu 
rclll.U rtrlt•c, Cit:-:; l1thosl nr Model &$ 
or 69, In "A" consohi, b $1 H .i>O and 
$lii9.SO tor the .. E .. console. Western 
pril•'' ><lightly higher 

Ni111· tub..,s arc tmploycd in the de 
lu>ee mudt•I t>O, whl<'h I>' otr~rt-<1 In a 
choice of cahlne1,; induuinic a highboy 
aud au I 11tllan Rt-na1&~1n• e console. re­
taflJng, r1;~p.-ctJvely at $196 and $25\l 
ll!bd tllltt•,. 

Features of the de lulte line are the 
tone control, the 1>honogra11h ~~•nnecUon. 
a "lngt .. !!hlllon ,. .. 1.,,•1t)r, the • Llne·O· 
L11c" dial, U1 e svcu.ker rnu~lc. 

Model 62-C ls Uk spcc-tnl lll..'-AC re­
ceiver, which Is offer"d 11< a luwbov 
cou11<;le. Intended list prlct!I complete 
with rect'IVcr and srwak. r, ,..,.,. tubes. 
$169, with slightly hight!r 11rlces west 
ot the Rockles.-Blectrical JfHTcha1tdis­
i1117, July 1930. 

, ,, _______ ------ ______ __ .. , 

K opp L ighting llltS 
A new llgh1tng unit tCJ conform with 

modern nr1·hltect ure and furnll!things, 
without l'nt•rlflce or .i.tnei(>nry In light 
uuq>ut uml nt nn lncreaRe In pr\C'e over 
the 0 1.i,-r tnu· unit~. ha'I he4>n hrough1 
nut by Kopp t~la .. ss. Inc., Swl!l!wale, l'a. 
Th .. m w unlls art> known tlS the 9611 
line. 

Tb•·Y .in• made or "~lct•u .. gla!<.~. well 
known, It '" pointed out. fur It• high 
tran~mll'!!lon a.nd lint' '1lfT115lon ns well 
as low expan><hm. vdth rorrc•J)!•ndlng 
heat-rc••INtlng fIUalltlei< an<l str ength To 
thl.- '1'10.""· •h•• nmnufanur1•r dcrlare!'. 
eJllclenry In light t.rnn><mh•slon lA not 
depend1·11t 11 1~ •11 th!! thlttrh'"-" ''' th., 
gla,,:; nn1l i:reater Wl.'lght ancl lltrt-ngth 
are ther.,for., 1wsslhl<! Th h1 nMv line 
can ht: hnd In Ivory trla"-~. D1>1lra whit<> 
ca•..-11 ,1Cl11~s and daylh;ht blut> cased 
l!ln"!O nn "~clal reriuest.-Elt r-trlcf11 
Jfcrclim1dl1ting, .July. 1!130. 

Electrical Jfrrcha11disi11g, )111)•, 1930 

~Yu-Flor Pol ish.ing 
J\Iachine 

This 11 .... r l"•ll·h"r. manur1 tur .. d h} 
!'kluner ac Bnrl~~ • •n., 1;-; Irving Pia.ct:. 
Xt:w \'ork. ~. \"., ha.,. twu 111.<J"r lcat­
ur,...tt. Thti rJr:st 1:-. 1 h• t1at -.:unstructit1u 
uf th1 mu.-11111.- \\ hkb 11e•nnlt;; It,, u~ 
unct. r ra11lt1tur>1 .111d olht•r rur11itur1 
<'I••>• tu lh" 1ho11r The "'h"r ls tbe 
buffer wl1l•·h 1,, macle u( lamb" wool 
around th•• nul<·•· 1•CIJ.(~ n( th1. mac hm .. , 
which 1u·JJtt'cL., tl1t· rurnl l Im.' and al~" 
3.hl>l 1n 1101isJ11111; 1bc tluor. !nclclt>nlally 
r•·tlUC'lug m•1tur ll •l·t" 

The pulbh.,r wch:;h.s abuul JU lb. anJ 
Is •lrlw•n tty· .• uuh·t·r»a I tn>e motor 
The motur run' ••n two hlJ.;h·i;raJ.- bear· 
lui:-~ llf•' Llm1• luhru·at~'<l. The brush 
for pull.-hln<;" j, m.;d.- ur hur~ .. hair. an1! 
1~ I)( the lloatlPI! tYI'"· The hou"llll! 
1r th1· ma<"hl11" '" 11111.•lc ut a.luminum 

c-llo c.'a.sL In one pl1·~c, whlch ct)VUr!i lh•• 
l1r'1t>'h <ltld rn .. tur, n nil 1,. tlnlshed In 
fruSl<·d h\l'<IUl'r 111 n l'hnktJ Of thrt!" 
c•nlors. red, gr""" ru11J blue. l'he in­
l• 1111'·<! r,.taJI prit' .. .,r 1hc· outfit. whl••h 
tuclude,; the machme, wax appllcalur. 
an•I '"'" f>int .,r ""'r WI\'.( I>- $24.5U.-
1'J/u-trl• 11 Jlt>r.-/1•1 dlsi1111. July, 193n. 

Edge-Lite Bathroom 
Cabinets 

A hn 1 hroom 1-ahlnt't, I lghl brackets 
and a mirror are all combined In the 
th:W "Edgu-Llte" bathroom cabinet 
brOU&'ht out hy t.he Ht>nkul Edge-Lit" 
Corporation, 1.100 North 1''ranklin Street. 
Chkngo. lll. 

The light brackets are adjustable and 
s llJe In a slot at U1e .....tge ot th" mirl'or. 
Being clos.;r tu the mirror lhan wall 
bral'ket><, tb!IB<l llghVt1 It lfl pointed out. 
provide complete a.nu lnt<·n»e IUumlna­
llon for sha\'1ng o r muke-up. 

S .. veral uthur !eat ur1·11 are lncOl'J)ll· 
rated In the new cablnetfl. The plate 
glass mirror ls rt!.movahle, resting in 
•llumlnum channulll on tbo Joor frame. 
\II wiring 11, f!nrln~Pll. The box is ot 

ru1ot-resil'llng !<leel wltlt cl1>11r uf dle...:aH 
whitu hras.«. Li~ht brnckf'tR nnd trim 
are· d\rurnlum 1>l:ut:d. 111 her pa.rt~ 
lncqucro•<I . - Elccrricol ., u, n·hu11d1si119. 
Jul)", l!•Ju. 

Kew Pltilco Radios 
Ln th.: nf!w "'l'ht.,.n" line oC radio re· 

• .. 1,·,•r:.. just unnow11 •·d hy the Phila.del· 
phla Storage Battery t'urnpaoy, Phlla­
•lt·lphla. Pa..., ar., tndut.lutl a Screen-Grid 
l'lu~ Highbt·Y of nln .. tubes. a Scr1·••n 
•>rid •!'\en-tu~ c-htt>SI~ In lowboy, con-
ole auu table mrnh·I~, a o .. w S<-r11en 

c <rlJ 11.c. set i11 I hrc:u mot!els ; an im­
pro\'t'd raclio-1>hon.,~rn1>h; and an dght­
tUbt! Screen-Grid baltury sc:L Thti n.c. 
rn11tl11I>' ll><tl a gr .. atly lm1ir+1ved electro• 
ilynumic speak t!r ( l.lul ll-ln In Ulu llu"!l"ur 
mudtibl and .rn "ntlrely new s])t!aker 
for hattery l'l!t,., 'l'h~ ru.dlo·r.ho11 .. gra1ih 
u, .. ,. lhL :kreeu Grid l'lus c iassis with 
nine tut..-~ 

A feature or the new s..is is the tunt> 
~>ntrol with four 1><•·ltl•>11s •lf stallon 
,....n:Ption. This control ·· .. 111 be <Q••l t•• 
any one of four po,,lllnn" of IC>ne qua.lily 

hrllllttnl tone, brfl:;ht. mt,1llow and dei:p 
1 .. 11.... Another lmPOrtsnt feature Is I.ho 
automatic volume runtrol wh.lch eUml­
nn.to>1 fa.ding nC dltitunt Altlllons and thti 
blalltlng of statlon11 1ii•s•ed tlS the dial 
'" tuned to rcllt•h the i<ltltlon soughL­
b/1•1·1rkfll .}Jr rl'llf 11t/1,,111g, Jnly, 1930. 

United States Apex 
Receivers 

For 11.S lll:lO·l~:ll line lhe un1t ... 1 
Stales R.adlo & 'l'elevh•lnn Corporation , 
Mn.rion. Ind .. ill brlnt:;'lng oul tour new 
mo(lcls. The ousurndlng featu res ot 
these models are th.. "TtJne Blentler." 
remol<' contrnl nn mo1lel 31D, combina­
thm pltonngrapb nnJ radio In mod,.I 
31C. oversize electro dynamic speuker 
In all models, nttr111:t1ve eablnets and 
new eie:ht-tube cha.«:<I~. 

Thr control IH1X: uf ltu• n·mote cnn-
1 rul of 31 D e<ltt ho• 11l:t• .-ti "" hrif11t., 
I thl,• .. r bed~Hlo•. 11, >tltrndard NtlliP· 
nh nt i!' ~5 fL ot tht• rrn1ott,. rr•ntrnl 
t.111t·. 

The muclt!ll! arc• knnwn as ~S-.\, 31-B. 
:11 ·C and :11-D. :\lmlt<l ~S·A iB enca~ed 
111 a11 Ame.rl<'an w11ln11t •:nhint!l and Is 
ll"ted at $ I Oii !or 60·<'Y<'lt• operall1111 
$1(>!1 for 25 cyl'lt>~; )l.,del 3 l·R is llste<i 
al $127.50 anti $131.fiO for GO and 2:; 
cycl.;.i; Model 3l·C rl'lails tor Sl'i5 aml 
$17 Q: and 3l-D. $1S5 anti $1S". All 
price,.. include tuh•·,..-Elcctrical Jlcr­
•·hartd~mg. Jul>'. 1931). 
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Edison R adios 
Twn new model~ of 'l.lght-ll-M1 lit .. 

r.-t·•·h .. ~ art_4 h•·tu,.; illtrt._•~lu•·t:tl IJy Thotnas 
A. I::dison, In<'. Un111i.a:. IS. J. Th.,.sc 
n.,\\ mudcl>'. It - I\ am! H-7, r1·llrt'Hcnt lhe 
Edl~uu tlevulu1J1n1•nl of Lh t triple t<t·roon­
grid cirruit .Uroatl r ai-. l tmJ»UL ..... ·:o- ~lrtt 
introduced thruui,:11 tl1rn tuned c1rcwt 
input tllter>' nnd then '"'"' e~•"ll lhrt1u1:h 
thr~.. t'lagt'" u f r.f am1>lilkatio11, lWU 
or which ' " " tuned uml oni, semi-tuned 
and ut lllzlng ll1r1·•· ~1• '!! 1 ~cruon-i::rld 
tulJ•·~. The ch·t.ictor sta.i:e Is of !<peclal 
rwo-cl.:ment di!,.,11'11, iu which t.c UH:d n 
ht><1t• r type '!!i tube. , \udii, ampllllcu· 
tinn ts ac .. c.m111tsht.-d t.y a ,.y,,L1:m ••I 
ll1rc1 audi1· "llll:'t:S, cu11,isting uf two 
rcsl1<tance (·1111 p led "tui::e~ emplc.ylng LWr> 
htlUt<lr type '2'i tulJes, untl n fuml trnns­
fur111cr cou11l•·tl s tage utillzrnr.; two tYll~ 
•45 puw .. r tulJc.s in l;alano·..d pu!'h•11ull 
arr11.11i:t·mcnL One I> pt· ·bu lllbt. f.,r 
rt:ctlti<.~uion ··•·n11)lttt::- thP nint tuh~ 
et1ui1111h·nt r1·•111lr• tl Cur uJ)<lntUon 

'l'ht n o\\ naroddi< hnve £111 t'lro-<ly11:Hulc 
""''••k"r whld1 I> pruvltl.-tl with atlJU~l­
nu ul tor a.cuu:-.l1L r<..-<]Utrcuu•uts ot hull· 
\'lduul 1nstall:tll<•l1'o. Th~y ar. a lH• 
.-qUll•l>t:d "·iU1 \'fJIUlnt· control _\ 11hu111 • 
gra11h j;t<'k un1l ~\\itch .•r• .11'" 1•r• \l1lt·tl. 

ll1•th <'Uhlrn·l' ar• fl11i•lw1l In walnut. 
wl 1 h dunr" <"nn·o•il nllcr " flue ... i.1 1111 .. 11-
ful<I 111oril. 'l"h1 lntcll<I• 11 11:-l p1·ln of 
tlu H·fi 1~ ~:!!•i 1uul H-7. $:!•i'. lt-:"- tul1~5 
-l lrctricm .'11 r r lra11dL\h1u, July '•10. 

Crosley R oamio 
Auton1ob1Je· Radio • ct 
111 lhi> llU-lntll • II >'hOWTI the 

.. Ruam1t'' r::uh.- t " kt:J tln\ 1 
jn..:t a ... it l!lr;. 1 t."l"o- lYt:tl ft·11JU tht• Ca..:: tor;• 
'fhi flt-·\\~ null ftJ1 1 l1iJ,~ ra1ho t-t' t JS. Ii 11rod· 
nrt 11( th1 t .. ro~h.!y Rutlto ,~.,r1,orntlun . 
1 ·1r ... 111null. OJ1lu. 

.\tnn~ riiJ f( r unt lot""aUnnto h;t\r- l• t t1 
!'us:Jl'"st d ror llu r.:Cdh 1 but th<' pre­
r'1rr ... J , ne e.1....-rn..: to lu on th~ ~r ~lur. 
bulkh ... 1d, JU.•t 1,..1,,w th• row!. There 
It l!-i (lut of lht wa~ n 1111 tn f"un\·t;'.'nlcr,l 
pu~tf1u1& tnr urljnstml:Ul b) n1 .. 1u1 of 
."011trrJl~ nt•1u11led 011 tho 1<ll'<tr11m1 nt 
pat11•1. Tho ll)t\:"-' kt:r, lt th,..- .. Hulunl<t" 
lhstallall .. 11 . Is C'arrkcl Oil the rrCCIHr 
cu • , b.-neath the <'••WI 

Tia• tn1 .. n<l"•I r.:tall 1>rlc c f Liu~ 11• w 
rH· .. l\cr with ·1>cakcr l:s $io, 1,,.,, tu1J~.­
u111I butto>rli;s nstalhLtlun t•11,..1 I~ .. xlru 
-El«itncal lfcrahamtlsh1g, July, J930 
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'fhre.t: 1lt '\\ H1taa1ul11 SUpt" rlu-lurOlh nu 
rclo:l\'er• h;a \'1· just 111"'" annuUll l'"cl tiy 
lht Radlola Divisiun .. r the llCA Victor 
f·t·mpan~. hH., :?:i: l•rnad\\•a)' ](~\\• 
Y•·rk l'll~ Th.,,,_ 11<•\\ rtcehcr• 111.-ludu 
:\Jodd ~II wharh. ii 1• """"'"'"' d. wll 
II· plu• ,.,1 .. 11 th, 111nri,.• t at an 1111pr.,-
' liltmkrl lcrn prier fc •r a set u1111tilnin1= 
l1t1tlt tlh !-i\IJH·rht'lt·r•1c l ' Ht" :uul :wn..:cn ... 
~rill feautr~~ . .Motlel b~. wlul'h, beside:< 
I ht" :,U[u rlwt••rody1h 1.nit ~cr-.;:dl·J;,rricl 
l<'alurc,.. l~ .,quip~<I wilb a M:\\ Ton• 
1·01or runtrol fe:.iur• .,,11d :\locl"I l>L 
which cunlalu.• an l11111r.,\cd li•lc.-t·LYI><' 
C!l••LLri<' phnnogra11h ""mhiniulu11 

'The.. ... ~ w.·w rec~h t'l'~ ar... 4l: ltt·a~t-<1 ln 
allrutlh• cabiuet.s uf tlve-nlY walnut 
' .... 1i.-t!T Mn11'"4l SU I 3 ... t luwl>•·~ ..:ahI­
•ll't aucl ~lodels l>:! <ml !j6 ~rt ot the 
t ·unl)Olt!' lY lli. 
Sp~til1c111i.,us or .111 mothJls 1ncludl 

eight U inllntr o n><, c11mprlslni; four 
""r"•m-grlol IYJW UY-2~4. two U~-227. 
ulll UX-2!>u nncl two UX-:! 4o tube~ 
The lo-Cr•~·ll·i<rhl H.adlutruns art IU:<t'd In 
racllu frt•ttuo.:ncy, On.I dckcwr and in­
tcrmedlal• stag~. whllt• the tiT-227 
.<r .. ~m11lc1) t>d In tl11 11~cU1'lt()r a n.I th" 
IJOWcr Csccoml ) doJt ~ctor and l X-2Hi 
an· uS<:d In the JJU><h· 11ull vower stage. 
'fhc no=w Radlolas .. mplny 11in!' tuncd 
c1r.:ult:.-, f1our being \'araable. Thoy ar .. 
-..~. o~raled. Crom !Ii or 60 cycles and 
110-125 \'Olt>-.-Ele<'IYI• nl Merchondi8-
m11. Jul) , 1930. 

lf "alser Timer 
Tht \\ .. r .\uh 1 .<I 1 Tmi.r Cu1 

f''1 ryslt·r U1dJ:. Ni-·\\ Y••rk ';\ 'l bn!'= 
JllU1 t-d 011 1h .. n1arkt·I a flt·W lunt:r, 
IH(ltlcl GllO· H . will• """~uuu contact at­
tachm.-nt Jt hru- d• Ta• lml•lc lnl~t and 
outl•' ... ~·• k•·~. a.rul ll.t1 f:izt' s 41 in.. x 
1i tn x .!t 111. 

'l'hl" cl'H.·h 01• v-.;ul• 11t Cf,ntnlnc a tric­
Uou tlcvict un ce:ntt r urhor "hi~h ~r-
11111:-i rt::-.• l1 hu.r fJf 11olnlc·r, Lht- muv1•ment 
I ll'\ .. r t«1UJ1·os wintllui;. \\hen the 
po111ttr is turned t11 '"tJH·tunt l"nt.act. 
th-e c1 .. , k will •tov :iml lhl <:tr .. ull will 
b~ d<1se<l for an iwldlnlto: pcrlod.-
1:/tctnci1I Jhrc/1ontl11tlt19, J ul), 1930. 

Grr1ybar creen-Grid 
uperheterodyne 

R eceivers 
Twu """ rndlu n:cei\·ing st:ts, des1g­

nat .. d r.,,,.p.:cthel)· a:- Grny1Jar-70U and 
Gr;i)·ltur- 770 mudt:ls. have bt:en an­
noun<'Nl by thP Graybar i,;11.:ctrlc Com­
pau) ~~O r..., ... lni:wn .Avenue, Kew York 
Cit\' 

Out.suu1dlng r .. atur""" tnc()rJ><•rawd In 
\Joth t• f the.~e ~LI>. tilt: announcemenl 
explain', are the applkallon !or th .. 
first Umt ur lilt' powerful ~!~ nmpll­
f)'ini; '<'rcen-grid tuhei: 1.. tho= super­
heterotl~ 111 circuit the empl11yment or 
a 1111fih·pull ampllfltlr, and 1.h .. use of two 
- 227 lul>e.•. 0111· rut an u•rlllalur IUld 
th~ t>th(:r as tbr, '"cond ll'"''"r detectur 
u~., hf an hnpro\'ed lntal·distaoce 
swlt..Jt fur pro,;dlt11; unlfur111 rt!produc· 
lion rrom weak di~tnnt ur '"""" lt>eal 
"tallu11~. u1cl 11lh1•r fcalUr•·' " llch as 1111 
Illuminated, mr1gnitlt-tl dln.l <'llllbrated In 
kilocydH 111 acldltlcm tu tho· fUr.,goln~ 
circuit d1arnclcr•-t1C:<, the larger i711 
DJ:0<.1.-.I ~th-u (t-J.tUTe... tufh rontr o1, 
wher .. by lhE ll><tcnl'r ha~ 1L\'a1labh.: n 
1uedaum for b1tlnnd1.g lht• lt1,.trum .. 11W.I 
ple<'os of the l>roudcu~t projfTam. 

ER1'h of tlte n•<'l'i,·ers Is """'"''! in an 
attruo tl\• h·w-ho~ con~"l" ut lt.allun 
RE-nrils.>anc.l' d··~hm. J<'loro n1111c motif 
J:;r1tl, rno•lr.~ art· dLEik"Tll-t1 for lltt-125 
\oil, \. t' Opt.: ration Of 25 c •r tiO CY<'lo l.'. 
- Elt:ctrlrnl !Tcrchondi.sin!J, July, 1930. 

Pro/ex Rubber ocket 
and Pl ug 

T i .. s 1 II• ti IJy It mar u • tur~r u 
pn1ctirrtll.) lnd,· .. lrll• uhltJ uud n1a1h- nt 
a hli;l1-gtad~ sahmlum r11l>bc1 1,..JUl· 
JM•urnl t<• with>1tuntJ tho dfct't of oil u111l 
grt--olB fi il l td lt• Jlf1t\itlt~ rr1..·••tl1111t fronl 
oelt." tri<:nl ~b1o<'k." 1• tbr· "f'rotcx" rubhl·r 
"'" b.t'l .rnd 11111~. m:• i•• I ~· the Uan;, 
Wc•<•lhe1tcl Cun.pan•·. li1 X<>rth Jefforson 
::\lrt, t, t•htcrago. · 

Th· ••«kd Is ll\'&Habl< 111 push and 
kt•Yl">M typi;• and it< furm,bud with 
shad• ltuldcr ~r""''~. 'Tht 0 Prott,X 
Ju11l<1r ' plug is ::m111ltr in El7.<1 then tht: 
rubt.~r "~u!c\\8)'" plug, 111t1d.- by this 
cumpan~ for use In industrial ~litllbll8h· 
ment~. und •~ t:•p .. ci•llv "llltahle for U•• 
with l'lct't.rical hout<ehold appliance~. 
- J::lectrlcal M crchandi8i110, July, 1980. 

Elutricol Mtrclio11dising, July, 1930 

N e w E l e ctric a l M e r c handis e 

-
G eneral Eler·tric Radio 

Adjustable Floor Lamps 
Annourn·t..mt""nt ) J....-ra u.a Je b} 

\~ lllla_m K . :"ot '°" l'om~. 4 i-: .. .,t lOlh 
~l.. :-: <·\\' I ork Cl ty, llutt 1011111<t and 
Ll"loigt 1111111» arc mm a \'l'l lluhl1 with 
«lj~"Ull>l~· ft·aturi; . '1'111 lnuu~, lamp 
rnll} he toltl\'ertt-<l , J rum th<- hlt>h• r an•I 
rn_ ,,. •. furuml rl•·f•T l.unt• to Ollt· nf Junior 
l}pe, Prn\ Illini: :c lv.o-ln-011" r.o mhi11ot­
li"11 a11el fHloling II• "·l'lty anrl tlcxibillt' 
tu fit•t1r p1,rt.1hJt·... lo th...-~t-- 11 ... w ,, d. 
iuMtahlt:- 1urnp$" lht- wiring Is l'OUC"<·3t 11 
by helng run throu~·h the ''"m E1et•-
1•'1cal Mtrclurndi&in!J July, l 'l:lo. 

Tr hite-Cross 
Super H eat Stcffe, 

\ Dt!\\ x •• -"I \\I I • -C'ro~ h• 1 '> du ~ 
d• • nc ~to\1 ha:_.; Jll !<q h-t.:cn ... Lttnciunc..:d 
I·~ lhc ~lllinu.11 :it.111111lng- & Elt·rtrlf 
\\ nrks, 1 hl1·;i1?L', 111. The rluhl h11rner 

l"oilc•cl 111 f.f. 11 walls trnrt the ll'ff hurner 
I 1100 \\'lilt~ Tht h IH I• Ctol1 trnlJ~ 
I~ 11 4 t tlnn swltd1 · Tb1• first :;ta-
11<,ll •>JJtorar·~ th• I J11•1 ... ·w.ur burn ... r: th• 
!tt-c'·nnd 2(1fit 1nn {111• rjtl• t.hc ri50-wall 
li11r11 • r: th, lhlr l st111 l"11 .. p,•nlt"t; hoth 
lnrrners; and Lb.,. r .. nrlb ~talle>rt turn• 
••I I the hl'llL 

Th,; ISi""" i>< noa•l• In tri11l<' bak-•l 
hlac~ .d am0 I t• r1·1nil fnr ~5.6 0, :anti 
Ir! '~l11t• \ ltr.-.111t!'" J•or, ~lain ""·•tnPI fnr 
$ 1.~0.-1:.'lt c-trirol .lhr('/tandi.ri1111 July 
1930. • • 

Eltctricol Mer.-ha11llisfog, )11/3 , 1930 

Su perlectric 
Turn-Over Toaster 

tF estinglzouse Radio 
The nc•w rad lo ro=ccl\ Lr ill1n .. ur11: i;tl by 

1h .. W ei,Uni;hous.. f~lt••'trlc & Mnnufa.c­
turmg Compu.uy, En,.l PlllslJurgb Pn. 
la. a scrt:en-grld !<Ullcrheterutl \'lle r~ 
• bJ\'er "hlch 1,,. a\'allal>l,. In thr.,; motleb 
- ''R-5, WM-tl and Wlt-7 

The WR-5 cablnt:l I" a ·1ow1J") open 
faced m odel u f F..!lrly Eni>llsh 'muza­
b .. t.han cli:,.lgn In walnut • WR b Is a. 
highboy with twu tfour.-, ur Early Atncrl­
c:an design In walnut <1nd ho=artwood · 
and '"R-7, tht 1,;umblrt.ltlun rad[c, and 
11.honogra1,h. I~ alsn a walnut h!J;'hbo)· 
wlll1 tv•u tlc .. ,r,. Early .\111,ri<'.a11 fii dc­
:11i:n. 

}:'our l Y -!!!!.f. I ube~ a r t us<.•d hvo 
CY-2!? ; 1'thct-:. twll lJX-2 Hi tUht·~ antJ 
"llt- l'X-2\U tuhL. Thr• n'Cei\'"r has 
thre:e tunhu: tontrul... .a 8tation ,.~l~­
l.,r a v11lnm.. ·nntrol and a ltx::l.l·•ll~-
1.1111" S\\.ltl'l1. \VR 1; 1111.J WR-i ha,·.­
.11 a<ld1t1ona I "LOne cu111 rot" fur .tllcr-
1111; the- <'1111r:u·t»r of th,, n•rirnoluctlon 
"'!'<Ult the intllvltluaJ muMio-al ta.qt.- Th;, 
•11.d 1,, ~" arrangttl thnt th .. rc,11lin!:"s ar~ 
JJrnJt·t. t~-d nt1 a lraD!-iJlar, rat wind •W a.ad 
·• ~ .. · .. ~ttilt frnn) any poslt.Jon. 

lbt' rt'.-e•·h··r makr-"' tl'-t.: .,( a fire­
•• t•<'tOr nf twn tuntd drcults. u 11tag< 
ll( "r"Pl1·1trlcJ ratJln frt•Cjll<'nC\' Ul11pJl­
fh 11tnn.. a "t..f~t--U•j..:ritl th·ltci••r nv·o 
'-t. t:··..: ot .... c·r.-... u.~rid b1t•·rmed1B.tt:'! iunpli­
tl c;aUQn . .:t l•O\\'rr tl• lt-t:lor. l J•UShJHlll 
.u111>l 1flr-r. •!11<1 a •h 11;1 mie ~Jl<·ak<:r 
~lo•d"I n R-1 . th .. phunograph-rtttlln ,,.,· 
hu .. al) eleetrlt pick-up or lhe Jr,w lmpe-
1l11nce typ• -ElrC"trical MM'chandltin11 
July, 1930 , 

Presto \Yiener Roaster 
Tu lhe ne" "Pr<:sto" Wlt·ner roaster or 

t..hf' l'r•·~tn 1':lt·••trlc Hnn"l"r rnmpirny 
"\ru..rlt· •n r.uuk flull<llni: Plu,burgh 
Pa. I \\'tJlvt \\ t. r1t·r~ c:1n ~ roa~l1 tJ ai 
on11 lime. 

The e1 .. rn .. 11t ln Lhis roa>'V·r, j, con-
1a1nntJ ill th .. Ct nter nf ,, trn11spar,nt 
!?lass c~·lln•lo r 1"hP ha111l11·rt "'Pit ls lu­
""rt<'d throu<:h t:nch wli;nn 11nd th.: apll 
•~ th .. 1. pl:.·· 11 through th" np<'nins In 
the cov.,.r .. r th• ro.aster J::.xtr:• z;pils can 
h. ohramtcl at small crnR The roa.att:r 
"'" r11t1" trnm th~ ll~hlln~ <'lrrult and Is 
lls1ed at $45.-Electrlcal MeTclla11d~in11 
July, 1930. ' 
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New Electrical Merc handise 

)tar-Rite Percolator 
com11ll'lc Jin, of populnr-pr1~t·tl 

-Rilt· Jk·rrolatur::. and urn:'( v. ttb 
~t4"r-tl11.. nnnrol ha...'- ju~t lw•·tt ltrl .. 
lced by lhc Fitzgerald Mtg. Com­
•, Torrlt1~t1tU. ( ·onn. Tht .. tlt1J!',~r4 

cuntrul t.(•11N18~ o( a. lh~rrno~Latl 
ch 1hat prt•\f'11tt- cla.mug1· tu th• 
olntur wtl«ll IL bn.s bur11<!«1 1lry, l1y 
•rnn.1 u'nll~· hl'e:lldng th" ""filth'! 011• 
> Im~ 1111 a ll .. .,llJlt-r hudy, nh•kpl 11r 
•mo 11lrtt1·cl. with ebr.mzed nr r11!11r•••I 
jl,..J-. ;-tnd euna:~ lu z;_. "i-. ttnd !~-CUJJ 
,;. Th. 7 ·•'Ull ,.lze of this st~·h: h 
<'I, rNall" .ll ~X.Y5 
notbi.--r TIP\\" mutl• I urn hn~ hnnt11t 

octui:-un has_.. of C""ata1in 1 n a,11~ 
uf .,,., rral h1•:u1tlful roh•r>- Tht- rt-­
pric'<" oC thl~ um. conslstini: nf ~ 

Ps----urn rrPtuner. ~ugar and t ra~ 
lw ~ -cu1> blz.,. '" s3r.. 111c-ludt><.l 111 

nPw linc ar .. mn.ny other Ill'\\ 
e.'< In 7- 1uul !1-<'uP perC'ol1ttnr11 wtlll 
:el or chroma tlnlsh.-Elcctrical Afl'r­
-.d~l1tD, July, 1930. 

R ome Percolator 
-wo new percolators and o.n urn 
e been hrougbt out by th•· Romu 
,u!acturlng Company, Rome, ?\. Y. 
1 perN>lators Uri' of l'e\·en and nlnP 

capacity, re.•1~Uvely, and rhe urn 
TI !l-Cuf) i<lte 
'hese new por<:olators poss11ss d18-
:tive "c) u appeal" hec-au•e nf .u­
•th.,· lint an•I rut urlstlr pewter 1111<11H 
.lures ar.• 'Rody nnd brea•t oC nne­
... e. ~O-oz. '."-olld copper. fargt· t'O\t·r 
• to pn.vldu for t·ase ln clt•anhu:;. 
~ed spigot on urn fast lnlll:tl ll<'l''<'•>­
"n and JlUmp w11hout m"\iru:;: partl' . 
·he 1><·rC'olntnr1; ar.. equ11>1'1.'d with 
-wo.tt h.arlm; Plem"m and ttre rur· 
,Hi In twh \'oll:u;es. tJC1.JJG 1rn11 
-125 volt~. Tht:Y ar., tu;.,•tl and j'ro­
ed wlth •''Cira tu~c. Six-root 1hw 
I gold rnyon heater cord, pn.r1Plt>d 
ss toil. ,•b1>nhwd !Pet 111111 hn.ndil•~ 

standard 1 HLended remil prlf'c <1( 
7-cup Jlt•n.'<l1u.tor •~ $S.!?j. c "E fl-•• 
9-cu11 mntlel. I" $8.75 ~~ml tht' :1-n1p 

• $111.50. Prll'e>< nrnyer ancl "" ~t 
50c. hli:h•·r.-El.,rtT'il'tJI Jlcr,.lu111rfl3-

' .July, l !1:10 

I 

ew Bfockstone ~r a her 
A I t-W ;\lrnh·I A Bia a!"lttlW \\ a..Jlo:r 

wa.- ro·• •·flll~· announcnl h}· 'l'h .. Ulack­
:-t"n•- \lfa.:. r···rnp.tny. Jnrn .. ~towu . ~. Y. 
It 11- •~1111111" tl with a P·•ru·laln •·nam .. J 
t11L, und tll lmpr1,,·t:<) :ilumlnum < lren 
lu.lur 11r • hina·~ruttoth sttrra~ \' whidL 
tlu1<h<» !ht "'llll nnd wut .. r thruugh tho: 
t~lnllw~ A ~P··•·lal cull ... rl qt1rlt1L;" lllltltU' 
S:URJtt•n!li ton ... , rvcs as an "u umo.tlc bt-lt 
llghli-111 r It .. 11mlna1~ vll>ratlun untJ 
11ui~~. "l'h..- n1t!rhanism is full) cnclo~d. 
in an .,It •'I rli-all)' wt>hlo-tl ua'" .. ( mrn­
c ,.rru"'ht~ rust-uroor Stt:"t!l Tlu• full u~n 
1np Ln\ • II "rlng .. r is pr"\ 111.11 with an 
U'-ta111,uu ou .. safeh .. rel- t"l:•• whkh l•K•k ... 

auttlmaucnll.Y tn ftv~ JWlsatiuno.. 
Tht· "a~lh .. r U. tlnbh,...d In l\.\.o•tu111· 

I\ ory and ~r,•011, nnd ls mn1le tn retai.I 
r .. r $ll!i •. (1, 11 b. a.L<.o u,·allahl· wllh tlw 
Rl:H'k>-lttllt 11 t lttchment lrou~r whit'h 
reinilR nt $19.60.- Electrical lfarclum­
til.~illf/, Jul), 1930. 

~ ew ] oltnson Floor 
Polisher 

:;_ l' Johnb<ln & Son, RaCtnl! \\·1,, .. 
ha..... on th~ market a new 1n1proved. 
hou~lhll!l t•h·•·Lric floor poh~her, replac­
ing thr .. 1t11or houi;ehold modi:I. It I>' J 
,.tur<I~ mud1ir1t• with a lunJ.;f'r brush 
:lrHI lnn1tt'r hrlstlci;. Th., h•luslng:s ar.­
o! CUAI uhttnlnum and the motor Is ball 
bl.'arin~ The kuynnte of the pnllsher 
Ult' n1um1f1wlur.•r f'.xplaln~. I~ It• "lm­
pllclr) no adjustment.«. no u.ttach­
nlt-nb, "r r .. mo\•able part,, Tl welglli> 
hut 11 lh. nnd iE matlt< Lu retail at 
$3!f.~ll. hwhullni: a John~on wax ap­
plier, U. II••" J'lhn!:'OD wax noor duster. 
n lb. nr Jnhnl'on'i< pasl:e and a pint or 
Johnson's liquid wax.-Ell'ctr!cal Jf~­
chnntll.orin(I .July. 1930. 

Solar E lectric Clock 
.. s" lar .. ..i~ctr1c rlock:< manu!n<'tur~n 

b) tn" .\crlal ln•ulat••r Co., t,;r .. ~n Bn~. 
\\"l,.con,ln, 01~rnte on ~O or liO cycle. 
1 l fl volt,., .1.•• Tht'Y are .,qulppt•d wltl.J 
11 mtlh• .int•·n11u. which Is clt·Ptri<"ally 
"nnnectetl In the •'Oil 11r tho• clnc·k. aml 
In th .. rr .. nl Uf the c.:tst, tllr•'('tly b..­
IH·:Uh the d11rk dial, n ~mall t'lectrl·' 
lli::-ht I> 11la•, c.1 111 lllumlnatt> the 1ll:tl. 

'.\IO<l<'I ~011. lllu~tratcd. b matlc or plnF­
th' "OffiJ><>,.ition, and Is Hnl"h'"cl In !!ith• r 
i.;r .... n •·r Lrnn:t~. 'the Intended r .. 1all 
price I" $I 1.50.-Elrrlrit"fll 1(1 r .. ht1lltll.s­
'"!1· July, 1930. 

E111pire P ercolator and 
Miniature Ranges 

.\mung the new .. Empire ' It• ms • i tlu: 
:'\l..ral \\",1r. Cfl11"•rat111n. T"'" lUv.:r" 
WI~ .. ar .. a ·1-cup percolator am.l a line 
of Ot·\\ miniature el.-•t·tnc ra.ng-t!s. rtn­
.. h .. 11 111 •·olur 

Th" hntly ot 1 bo 11, r<'ulntor b of 
h,~a \ ). ~~atmlr~;,; drawn cu1>pur con!-i,lruc· 
liu11 wllh 1mtcnted "P.rnpl re" Immersion 
!fl" ht':tllll" t:lt'ffit!Dl, tl.:l>lgned to Hart 
pt<rculttt\1111 ln 1one mlnuw JI ;,. rat.:>d 
hl :1r.11 watt... Th" tlnl>'h u! th~ 1wr­
culatur l!i po118hed nlck..t •nd lilt: ln­
tend1·d rctilll 11rice. $9 

1'ht' miniature rang .. ,, urt• nnil'h...d In 
(.'f_1f11r~ of cream. ~t:'t.4n nnd gray. "'"'th 
nlrk ... 1-plated trim. !'and• anol ~wiLche. .. 
arc <1 •had<' t1ark1:r The-e range,,;, 
whit,· •mall In ~iz.,, art• mado Lo a<'lually 
<'<IOk and hak .. and can l.lt· u&•tl In the 
kit('hlllltltll• for the prepurntlnn or bren.k­
fn.E<t or dln11rr. Tht•Y ar.i made In 
eo. paoll lcK ranging from 116 wn 1 L~ to 
l,32U, tn one and lwn burn~ typo)>;. 
The l11tended retail prices ranire rrom 
$2.60 ti) $22.50.-Elt'<'lrical .A!erohan­
diafng, July. 1930. 

Lionel Train 
The ·Rlue Comet" Is the latest add•­

tlon to th., fleet oC !an1nuK cratns ot the 
Llonul line made by the Lionel Cor­
porotlon, l.6-17-19 En.!!t 2fltll Street, 
NC'w York <"'It~'. 'l'hls new train la a 
!'mall n•1>roductlon or thr frur1 train of 
thnt nam1· 1.r tht> Central Rallr<1ad or 
Nt·W ,J,.r .. ~>" which makl"" Its daJly run 
betwt .. n :-;,," Tork and Alllllltlc rtty 
In thrt·•· boun.. Thi;. all-<.·oach era.in 
with t1P IU'C" equlpm .. nt ruaturr:t> luxurt-
4111,. t..·hnir .._ .... at ear~. an 11\J-.c.-rvnllon car. 
!'mnking und riinlng car!!. Ea<'h cna<'h 
l~ nanu·d tnr a fan•ou~ C'f\rtJPL "ihe 
Liuu~I rel)rortucnon nf the train W8." 
:111thnrlz ... 1 by offlci3IS .. r tht> Centrul 
Rallrnnd or New Jersey, wl11> worked 
rln1<• I)· with 1hi. T,lnnt'I C'nr1lnru.tlnn. 

Tlw t•1» train. like It~ mrnw1C1ko, is 
11umlNI 1111 ultrn-marin.· htu .. with cream 
·1111t guld ~trtrlug. ThP lt11•11mnlht ls a 
~I" .. 11\·, lltPam-ty1w. Pl• nrl<'ally-drlvt'n 
m•><lt'l.-Ell'clri<''ll M,.rrh1mdl~n17, July, 
l!•:to 

Elec1ricul .llerdlimdisiny, 1111)'. 1930 

Our l'l11t/<1r111 · 
Bettrr /Jtulus 

Kew York "For th11 .lfor1 ar lhr ,~11113 Front" 

fV.-atlrer Forecast: 
Finr fnr St!li11g 

Square D and Diamond Georgia Power Making 1$350,000 Volume Achieved by 
Companies Merge South Like Refrigeration 

Jul~. ll)JO 

T o Be Under Same Execurive Present Campaign Will Probably N ew York Edison Companies 
PerSQnncl Pass $ 1.000.000 Mark 

J?ETROIT, }.llCH .-.\ mt"r,l(cr ATLA-~T \, C.1~.-1:-ate>t n·· 
which makl'' tht· :::;11uare o lum- pons frnm ~h.e G~r.1('1a Powt:r 
pany. ui I ktrniL ~fich .. nne .,, tht: lrnnpan~ - n.-trrgerntmn campaurn 
country\ l:ir.I(, independ~m marm- 1he .,::1~~ota 1nr whrch has ~n set 
factunT,, oi electrical control aml I at $8;.0.000. •l!owed that rt l~d 
safety l'<)Uipment was rt.'Ct'nth an- pa.<sed the. halt point ~rk~•/ S 
nouncccl. The merger rc~ultt'<l in p<:r cent "' !h<'. 11111?1:1 bemg <oltl 
the consnlirl:Hmn "i the ~qnarc n . I rnm all 1ml!cattun- 1h..- ~ggrc~­
Compan) aml the Diamonrl F.lct- '>IVC •al~, tat'llC~ of the c.eon:na 
trical ~fm1u£acturinr.r Comp.rny, Pt1~\·cr (1 m~a!'Y will pm them 1\:cll 
Inc., of Lo• .\ng..t ... ~. C:ilii OH r the 111.tllrnn dnllrir ma:k !nr 

in Cleaner Drive 

Westinghouse Agent­
Jobber Elect 

P arker .-\gain H eads G roup 

Undt'r the nni rnl'r1?1.:r, the the. ca111pa11(_n, tfm, cluplrcaun~ 
Square I) Comiiarw will h« cnn- tht'ir effort ni l:t~t .year fhc prt's­
trolled hr. 1hc ~:ime cxecuti,·c per- ~m _campau~.n. which :>taned ~la~ 
soanel, wnh the addition 01 \·er- ::i. " 111 be "'"r Jul~ J 

Ho·r Parnes, V.\.-At the 18th 
annual meeting ni the \\ csting­
hou"e .\g1<nt-Johhcr~· A~•oci:rtion 
held here r<:<:ently. 1he followme: 
Ctffi<'er<. were elec11:d i or the com-
111~ \'car: non Bro1\ n and J 11. Penl!illy oi 

Los Antl'ek,, a' --ice-presidents. 
A~corrlinl! to T. ]. KaufTman, 

president or ~quarc T>. this con­
solidation with tlw Oiamn11d Elec­
tdcal interest> add~ to the Sqnart. 
D Company a very ~tTong mnn11-
facturin1? :ind 5ales outlet 10 care 
for the net.'<ls oi the Pacific co:i~1 
industrial field. ft is a p:in1cularl~· 
fonunate arraneement in that the 
Square D and .. Diamond E" line• 
are closely parallel It will n:it­
urally rt>suh, al•n in a brnadeninl! 
of the gt'nt'r:i l Square D line and 
Mr. Kauffman :intir:ip:ites that hoth 
companies will profit suhstamialh 
from the men~er · 

This is the second mer(l'er which 
the :S1prarc D Compau~· ha-. 
brought about m a little on:r a 
year. The 1 ntlu-trial C11mrullcr 
Company, of ~filwaukee, \\·i .... 
manufacturer of a cornpletc line 
of automatic remole motllr cm1trol 
equipment, was united with Sq1mn 
D, early in 1929. 

Westinghouse Lamp Window 
Display Contest to Start Soon 

:'.\£\\' YORK ClTY -The 
"Lamp Mere ham.' bou3c nrgan 
oi the \Vcstinl('house Lamp Com­
pany, has announced that it will 
conduct a wimlow tlisplay contes t 
tor dc:ilcr• fmm .I uly 1 to October 
H. For the b<"t 11hotographs lf 
he cleverest windo\1 di,plav fea-

turinl(' "'estinl!'hOu!>c lamps.: then· 
are three prizes oi $100, $7S ;iml 
:::50 respccthely, and ten prizes of 
'10 each. 

The judges in the contest con­
sist of J .. E. Moffatt, Editor. Ela-
• •1u1l M crdra11disi11g; James S. 

linnr, New York managei of thr 
>ennison M£g. Co.; and I\. R 

I{vmano, director oi the R;d; 
' r hool oi \\"inrlow Di~play, :\ct\ 
\ ()rk. 

£1,·ctnrol Jf,·rdro111lis111a . .T 1rl1". /<J.M 

Sc. Jo Do 550.000 in Moncb 

'T. Jf1'EPTT, .\l<J,-The lit"\\ 

busincs• department of the S1 
Jo~cph Railway, Light, Heat & 
Pel\\ .:r C.11np:iny ha\·e just brnki•n 
all their s:ilcs record3 for a smde 
months business with the t11tal 
volume oi "'er $50,000 -$8.0IMI 
larger than any prenous month 

The ouL•Hamling feature wa_r; tlk 
-ale of 128 rclri~erator". acconl-
111f? to H. C. Porter, new blbine~-
111a11ag.:r C:irl \\'alter was th~ 
~tar ,alc,m:in. with a volume ni 
$5,73.l 

h.arr Parker, Pre•1dem, Buffalo, 
:'.\. \ • T. J. Pace, Vice-pre~ident, 
Ea\t Pittsbur~h. Pa.: IL M. 
I 1an,man, Secretary, Philadelphia, 
Pa • fT. T. Pritchard, .\ssistant 
Secretary and Treasurer, Mans­
field. Ohio; J, J. Jackson, Counsel. 
East Pittsburgh. Pa. 

~·he executive committee ap­
po11ucd were: 

\. E. Allen, W. I Bickford. 
.;:imuel .\clam~ Cha•e, W. \Y. 
French, ~. C. Morrow, T. J. 
Pace, Karr Parker, J. C. Schmidt­
bauer. G, F. Smith, C E. Stephens, 
:'\. < •. S\•monds. and Walter \\"il­
lt:imson · 

No Pessimism H ere 

' 

)<1 . I' R~ f'in,kl, mnnager, raclin t1epn.run1·n1, We>1tmghou."u El••<"trlc & 
:\Ht!'. Compar .':• .u.11 ~1 C. :'\1<'.rr' w Fale• manager. t1om<'~tk appliance 
dt>partment, \\ e•l:lnghou~e. enJoy a hearty laurrb down at the golf link .. 
at Hot_Sprln!?">', \"a .. during th" ~·est.lnghOU£i' .\srent.;-Jobhen1 Meeting. 

"e 1 like to b t they are tnlklnJ; nhont the new rndlo c.-t, 

D eale r T ie-jn Brings 
Additional $200,000 

X1m YORK. ~- Y.-The New 
York Edison System-cl')mpri~ing 
fiv~ compan1~ have just completed 
their second successful vacuum 
cle:incr campaign for the spring :iud 
~ummer ~eason. During the ~ix 
weeks' acti,•ity just completed in 
the metrC\politan district a total 
of .:"3.50,000 worth oi cleaners 
(Eureka l were o;old. In add11Jon 
dunn~ the «ame period, dealers: 
dcpanment "lnres and Eureka sales 
ors:ranizations. tying in with the 
central ,l:ilion activity, accounted 
for an additional $200,000 worth 
~ r cleaner s:iles •. brinJ<ing t11c total 
tor the c:impa1gn period up to 
$550.000 

Durmg the drive more than 
~.000.000 pt>stcard announcements 
were sent to the homes of con­
<;umer" on the lines of the five 
companies-the New York Edison 
Comp:iny, Brooklyn Edison Com­
pany, United E lectric Light and 
Power Company. New York & 
Queens Electric Light & Power 
Company and the Yonkers Elec­
tric Ligfa & Power Company A 
radio broadca~t over a New York 
station e,·ery morning during the 
campaign featured a Junior cleaner 
free to a "lucky lady." More 
than 300 home service representa­
tives aided m the work by giving 
dcmonstr:itions in homes and in the 
utility "howroom~. 

West Penn Succeeds m 
Cleaner Drive 

F ArRMONT, W. V A.-With a 
quot.a of $25,000. the ~[onongaht>la 
W c'lt Penn Public Service Com­
pany terminated their recent 
\"acuum clt'ant'r campaign with a 
tnt.al of $25,AAl. W. H. Rames oi 
the Panltanrlle di,;sion was hil?h 
volumr 'e:ilesman. with 64 cleaner" 
Lo his credit. II. C. Drum wa< 
second 

S tahl Joins A rctuni.! as 
G eneral M.anager 

NEWARK, N. J. -A recent 
addition to the staff of the Arc­
turus Radio Tube Companv New­
ark. X J. i~ C. E. Stahl; 'elected 
to the Board of Director, and 
aopointc<l general manal('er 

Si 
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TH E Y K E E P A-R U NNING 

:. Hor.,, Pou'<:.r Tyjx S P Sp/ii P"'"4! lnducraon .\foior 

FOR UNIT HEATERS 
Because of their demonstrated ability to "Keep a .. 
Running", Century T ype SP Spl it Phase Induction 
Motors are especially recommended for unit heater 
installations. 

They are built to give lifetime service .. . Bearings are 
of phosphor bronze-the highest grade bearing ma .. 
teria l obtainable ... They are thoroughly insulated 
against dampness and humidity, with the armature 
and other important parts of the motor rust.-proc .. 
essed ... The louvered end brackets are designed to 
shed water. 

Built in 1 ~ , Yu and 1~ horse power sizes. 

CENTURY ELECTRIC COMPANY 
1806 PINE ST. , [• , ST. LOUIS, MO. 
40 U.S. and Canadian stock points and more tlta,, 75 011tsicfe thereof 

Yul -14. N•1 l 

MOTOR GENERA­

TOR SETS, ROTARY 

CONVERTORS, FANS 
AND VENTILATORS. 

M 0 RE THAN 2 6 Y E A R S AT ST. L 0 UIS 

l 

TErE Fnu:xc. Lr:-:1 NEY.S 

Clock Men Hold 
Annual Meeting 

Ing raham Elected President or 
Association 

l-.\R.\11:-..vtlJ~. COX\ 
Reprcsemnti\e> uf all t111; i1111~·r 
nun ,\mcru:a11 clock 111a1111faLh1n:r:­
rnct at I armin~tun ( Cu1Ul I Coun 
Lry C lub. Jmw 11 and IJ, fur 111-

11ual m,·.:t ing 11i the Clock \f.mu­
factun:r, \"l"-iation. 

C lffic: .... r' ekc:t<.'t.I ~en.: Eel\\ . 
Ingraham • E lugraham Co .. Bri>­
tol. Com I. prc>1dent; \\alter 
Hersched1 t Her,chedc Hall CI01.:k 
Co., L"mc11111ati) . vice-president, 
and W ~ flay, {Philaddphia). 
'.secrctar)-tr.;a~un:r. 

Th .... iollo\\ u1g were pr~cnt dur­
ing tht: 111et:t111g The E. Ingraham 
Corn1>an) l::d\\ u1graham, H .. \. 
Keller. I- \\. Brown. H. P. 
O'Dea. 11. ~ Cubbcrly, D ::> 
Iuernham. The Xcw Ha\'CJI Cluck 
Comµany P II English, R IT 
\<\'hitd1cml, Ed\\. Stevens. Geo. A 
\\ol1itnn \,\'111. L Gilbert Clock 
Co.: t{ F Thompson, ) r., 0. {, 
\Villianh. ({. J Li:ighton. Seth 
Thoma, Clvck Company ; S F. 
Fergu,on. B . . \ . Weathers, A 0 
.\lellor. I·.. !{ .Kaiser. F. Gibb~. 
E. H .\lacCoul. .\C. T .. \dam,, 
\\" estern Cl111:k Corupa11y F. Kd 
lcr. R. IT . .\fatthic"5en. The Lu' 
Clock .\Hi.:. Co.: H. .-\. Super. 
Paul Lux. F red Lu.~. Herman 
Lux s..,~,iun~ Clo.:k Compan) : 
\\i. K. Scs,1011s. C. B. Sanford, 
R. 11. J ack3on, ). . \ . Ke:u1e. 
Waterbur) Cle.ck Company C. II 
Granger, C 11 llall .. .\_ L Dan­
iell,, 0 \I I iogc, G. ..\_ Ru~kam 
\Varren Tclt'Chrcm Compan) C F 
Davj~. I \\' Kokin3. Harnilt1111 
Sanga11111 Corporation: R. C. Lan­
phier. Jr. and \ \ '. S. Hays. 

Frigidaire Appoints 
Three New Vice­

Presidents 

Harlan. GcxlCrc) ;md Newill 
H onored 

IJ;\YTI)'\, rl1llO. - .\pp1 nil 

mcm • i lhrc·c· llC\\ vit e-prc:,1clc111' 
,,f Frigirlair, Lo ri••r<ttion wa~ an 
nounc.:d by E. <~ . Uiccbler. prLSI · 
dt·nt and ccneral manacer. rrt·entl) . 

I. .\. Harla11. 11;r tltL- Ja.,t :w•• 
\l';tr.. sale> man:ii:cr for the •li-­
Lrihutvr,· rli\ hi1111 \\ l11d1 rcp­
rc,cnttd a11pruxi1m1tcl} 70 po.:r Ct'Jll 

111 rl11mestic Frig id;tirc lm,i.J1c,,, 
li:h ho.:cn 111ad.- \' l t'.c-pr.:~ide11t i11 
i·hari.:e ni "al<:,, anrl 1::. R. ( ;ndirt:), 
fom1erl ~ superi11tc11dcnt oi LltL 
gc11craror plant 11i the Dclc1.; 
Rem} Lurporatum at • \ndcr<on. 
Iud1ana. vicc-11rc-1dem in chargt· 1i 
prudut.'tiuu. 

Edward Tl \c\\ ill. \\ idcly knul\'11 
ckctrical antl 111ccha11ical enginc:cr, 
lia:. been appointed \'tce-1>residcnt 
11£ Frigidairc Corporatiou in chargo.: 
of cm!incermg 

Johnson Name Discribucors 
The ::i. T. Johll"Oll Cu., manu­

facture~ t;f the complete line ui 
oil burning equi1>mcnt. aJ1now1cc 
L11e appointmcm oi ".. 0. \\.igglc,,­
wnrth oi ~[adbun. Wi,c .. CS.\\ ' 
Oil Burner & Electric Co. ui 
Prmceton. X. J.. 0. C. Williams 
oi Clo1·erdalc. Cali f., the Rogers 
Heating Co. uf Cham1>ail('n, Ill., 
l'reei>ort Bauery en·ice C11 of 
Fr~port. Tll., C ]. E\·elicn ni 
Elgin. m .. .\fr. 11. l. ~kGlaufiin 
ni Petaluma, Calif .. Phillip Eagar 
Inc. of Long Branch. X. J .. the 
O'Hara Equipmem Co. of ~cw 
Londoo.. (~11111. 

From the Chiller 

'D1.:11 1h1• F'lt.ku Hadfo ::'iu\1111y 
Corup.111), \llJan). ~- Y. •l<'c tll'!l 
to lnclud, n·irlgeratlon t C1111.-hrnct) 
111 thdr 11111 •• 1 l'tl lll'>'F,..nt;\lh 1· frn111 
tltu factor;. l1r. J. P~ Smith, s1i.•lll 
1.hu dtt) With lhLW .,x11Jalni11i; all 
Lh4: poluu~ Tht!r' bas _btl. ... n ~•1ni· 
tloubt e.:x1u· ~:wd as to wh• ther tht 
lluid ltr :<mllh ~xtr:t• tr<J fron· 111, 
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~hiller wru. wo.t.,r .. 
n .. atliJl}; h·fl lo l'li;hl-lult;<'lltti;­

J. H . Smith, l\lllx K Hegli:man. 
I 'harks Ii O' Hant, l" ( 'nW.ru!. 

Slmulln.,-- 1,fl lo rli:bl-li.,nry 
Klrk1·r. Sum .Mllli•r, Royce Todu, 
l~ L.. •·unkliu, Gut ncv H;ut.sen. l>ou 
\\ t:• d. \\'alton J:lt111·s. Sldn.:y J. 
J.,.ln•. 

Flier I Philco Adds Auto Radio 
To Line 

Takes Over Trans •tonc 

Pl 111.ADELPHL-\, P \ The 
l'hilarlc:lplua Storage Barter) Lom­
pall), maker,, ui Philco radio, and 
tho.: \momohi le Radk1 C.Jrpora­
t1on. 1nak1•rs ui Tr:u1•ito111:, U1e 
autwm 1l11h: radw, are engaged hcrc 
111 ""rk1m: '•Ul details ui .1 plan 
i.,, \\ hich Philco 1~;11 111<mu1acture 
T ran,it· ue r.ulio recdn:r>. 

, \ \ Tr "ll'"'r , ldt 1 ,.a],..,. rn:w- L"mkr the plan Tran,itonc w11J 
.11:,•r. Br unrn·lck Il.ntl.lu 1 •01 pot a.Uon, be tli.tnbuttd through both Plulco 
"Ill nmk" .u1y ... "''U'" to gu u11 Irr ancl Transltone distrihutors and 
lht· dr I dealers, and Trans1to11e: ,en ice >la-

uons will be available to all dcal-

Al b P Af .:r, for bulb installaLion a11d oc.n -
a ama ower ter ice. .\111wuucemem to thi~ effect 

G · > R d 11a, made jointly here today by 
eorg1a s ecor J . .\[ Sl..uwcr, \iCe-pre,idcm and 

Sell 2 .203 Ranges in 6-Weeks 
Campaign 

general maanger oi Philco, and 
C. Ru,>dl Feldmann. pre.idem of I Transiwn_c_. _ ___ _ 

BH<.\11:\G HA_\f, \L.\.-ln a W · h H Jd 
rccellt dcct ric range camp::ugn re- estmg ouse 0 s 
ccntly com:ludcd. th1• .\labama Organiza tion Meeting 
Power Compan~ >Ok! a total uf 
l.lOJ ranges, accorcl111g to J. S. 
Sutherland. ma.nai.:cr, ~lcrchancfue 
Sale" l>h·i£ion. This i, a new 
r.:cord for Lhe cum pan). \\ bich 
fonncrly held the \\uric!\ rccurd in 
ci<-Clr ic range campaig1h 

Earlier iu the Year. duri11g the 
m1mths of Januar)· and February. 
ano ther campaign was concluded 
111 which l,006 ra.11gc~ were <old, 
mak.iug their total fur the year to 
date .l200 ranges. The 'aturation 
on ti t< Ii.Jae~ oi the cumpan}· i:, esti­
matt.'<I at 18 1ier c.-111 of the total 
re,idential customer. rhe \\·e,.t­
inghou><: and Hotpoim ranges 
wcr..: feat ured in the ca111pai1rn. in 
which a $.20 trndc-111 a llowance was 
civcn. O ther foa t ures 1Ji t11c cam­
paign were a $$ flu" n-pa) ment: an 
acct'ptann· 11f time paymc11b- .. r .?4 
month,. 

Mas ter Quics Split Phas e 

Motor Line 

llA \'TON. 0 1110.-Thc Ma~ti:r 
l ~l cctr ic Company, manutacturers 
01 cli·ct ric motor;:, aJlllOUllcl I.bat 
they lta\'c discontinued the manu­
fauurc of their entire ~plit-pbase 
motor lme 

Thi, action w;i. t.tkt:n to gh·e 
Cl:lllral ~Latiun, :.uppun 111 the en­
f11rc:ee111ent ni the rccomm~ndation:; 
oi tht.: Jomt Comm1tkc 011 Frac­
uonal l-Jorsepower Uo1or~ . 

Tl 1is rcco1umendat1011 limit,; the 
'tan i11c current •Ji a ll -mglc: phase 
mute •r'- 11perating <>II lil!htiul! cir­
cuit• t" 1.:: ampere, anti di111i11ate., 
the u,.- .. r the -11lit pha,l· t) 1..:. 

Clark to Direct Wayne Sales 

HIRT \\ . \'il\E. 1::\1> The 
\\. a~·nc Home Eq11ip111t·1n Co. 
manuiacturcrs oi refrigerators and 
'111 burners. ann•mncc:<I that .\Ir. 
\rthur \\' Clark ha, hccn r ....... ntl}· 

e lt.'Ct t•d 1lin:ct•1r i ,al·- in charg.-
ur a ll hr.mch offic .... , 

Election or Oflicers H eld 

.\t a ITh.>t:tmg oi Lhe Huard of 
Directors 01 the \Vcstinghow.e 
E lectric aud :\lauufacturing Com ­
pany fur organization, held in New 
York reccutly, I.he following were 
e lected oOicer~ of the Compan) £or 
tl1e cn~uing year: A . W . Robert­
~n. C11airman oi the Board; E. ~:£. 
Herr, \ "ice Chairman ; F .. \. Mer­
rick, President; L. ,\. Osborne, Vice 
Prcs1deut. Charles.\. T err), Vice 
President, II. P. Davis, Vice Pres­
ident; II. D. Shute, Vice Pn:sident, 
H. T. 1 forr, Vice President, Walter 
Car). Vice President ; W . S. Rugg, 
Vice Pre>ident; James C. Bennett. 
\ 'ice Prc~ident: T. P. Gaylord, Vice 
Pres1de111 : Harold Smith. \ "ice 
Prc,ide111. I S. Tritle. \"ice Presi­
dem. \\ K Dunlap. Acting Vice 
Prc::,i1knt , •. L. :\ icho6011. .\cling 
Vit'e Prc:,idclll. H F. Bac::tz, 
Trc::1>urcr 

Leonard Acquires Uurkc 
Controller 

It 1s aunowiccd by Lee :::ikip­
w1th oi the Burke Controller Cor· 
poration and ~ management of 
\Yard L1.'Q11ard Electric Company 
that the entire physical as5ets of 
Burke Cl11llroller Corporation 
have been purchased by \Vard 
Leonard. 

The prc~cnt factory oi Hurkc 
Controller will be mo1·ed to the 
\\'ard Lt'onard plant al ":\fow1t 
\ 'emun, N Y. 

Royal Ahead in Canada 

The C11111inental Electric (om-
11an}'. I.tel. wruch manufacture:. 
Ru1·al clc.:ancrs. repons more Lhan 
11Jli'1t im:rca.se iu retail sales for 
the fir,l fuur months oi 1<>30 •Jvcr 
the 'imilar period in 19l9, ac­
cording 10 L. .\ . Gil.son, general 
mai1agcr oi the company 

89 



ELECT.RJCAL MERl.HANDISl:-IG 

E I I · I xpans1on 
Gl·oWth 1of 
T I I I 

ESTI NG Appliances 

bnd 

Cable Renarch •••••• 

Radio 

R. L. M. Inspections 

Photometry of Torches end Flares 

Headlamps 

Wire and Cable 

Rubber Glove Inspection 

Heat Insulators 

Instrument Transformers ·············-·············~ 

Paper Testing ·······················-·····~ Mechanical Tuts 

Oscillo9raph T csts 

p 

R 
E 
s 
E 
N 

T 

s 
c 

Fuels, Coal, Oils, etc:. Q 

Factory Inspections of ················-······-·············~ Electrical Apparatus p 
Elcctiical and Magnetic 

Measurements E 
Meters and lnsbuments 

Chemical Tuts 1 
Lum~~aendll~m~ ·~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ nation Measurements 

91 9t 99 01 01 0) 0-4 06 07 08 09 11 " 13 "' 16 17 18 19 11 u !3 u !6 
1896 1900 1905 1910 1915 1920 1925 

For ~hose 
want to 

who 

Know-. Both Street and East End Ave. 
Electrical Tes·· Laboratories 

~·•rt 11111 1 mj //l~f:'!l'Hl/Nll/#.Wllllll/////////#////////////N//l/l/l///l////l//////1///#l/ll!l///l/lllllllll//////1//ll//////l/lll///llllllfi. ~ Wl/llllllll/Rl//llllll/1$1//1/////11111& oyfest NewYor~~N.Y. 

I 

Maybe It Will 

Viola I iuna, who W•• hear has 11ome 
kind nr a Joh In tbf' mo\rles, says 
ThlM n• w aurn radio ought to make 

oh:-bt driving more romantic. 

Newark Utility W ins 
Coffin Award 

Presented at N.E.LA. Coovenoon 

SA~ FR \\.Cl...,< o. CAL.­
The Public :'.:n ICl l'lcctric and 
c,a~ Company. uf '\t>wark. ;..: . ] .. 
ha-. developed a :.y,tem through 
intcrcor1nedinn :111rl o ther engineer­
ing impro\·cmt•nh hcnditing both 
the com11any and 11s customers. 
A, a direct result. the l!eneraring 
,tation< o[ thc comp:my were able 
to proiduce (15,lK)0.000 additional 
kilowau -houn •>f energy in 1929, 
compa red witl1 1918. at a dt>creast' 
in cost •if ~51i5,00(); and tb.- benefit 
wa' pa.~·ed nn tn the cu,tomcr~ 
in lower electric rate•. 

Thi' \\~ •int of th, outstanrlim: 
achie\"ernent.. which led to the com­
Jl<llly r<Xeidn£? the Charles .\ 
Coffin Foundation :man! at till' 
:uumnl convention ni the National 
EICC'lrtc Lil!'.ht \,,,>(:lation. at ~an 
Francisco on June l<l. The com­
mittet which · 1:-r:inu:1I the awanl 
includt'<I .\I. <:; ~I• an. pr .. sicltnt nf 
the N E.I..-\ ; P. ~ \rkwright. 
('h;1irman <>f till Pnhlic Policies 
Committee 11f the: :i'~nciat ion: :mil 
Dr S \.\' :--1n1lt011. diairman of 
the hoard of 1 nistcc• oi .\fassa­
chtisl'll • lnstllUk ni Technolngy. 
Thoma' X. ).fcCarlt-r pre~ident of 
the C'nmpany rcct>in'fl the award 
The Charle'- \ Cuffin prin. 
awarded ammalh In that central 
•tnl ion company· \\ hich ha:; dnne 
llll•>I for the :ul\'anC'cmcnt nf the 
electrical an. \\ n~ established h\' 
the r;cneral Elrcmc Company in 
honor of 1.he C'nmpam ·• iound1:r. 
\\'i1h 1he award l!r>i.'' a check for 
Sl.000 In he ph1cc(I in lhl' trca~ury 
of lh1• comp;111) ·, 11111t11al hendit 
a-~ociatin11. Tl1l' '\t-\\ Jersey 
C'nmpan)· is tJw C'1gl th tri reC'd\'e 
th!' award. -------

Chicago Office for Syl .. ania 
The Syh·ania Products Company, 

who make radio tube' at Empo­
rium. Pa., will m the future be 
rcpr~senled in th1 Chicago tcrri­
torv D\' a factorv hranch office. 
lr><.'atccl· in rhe \\.;ilhamson Bldg., 
at 60;; \\'t:st \\·a-hmi;:tnn :,trct:t. 
ChiC'a,l!n. 111. 

Elutrical Mrrrlra11d1s111g, Jul)•, 1930 

Trn: FrRtNG LINE ;..:r,ws 

The Voice Heard Round the Wo rld 
Edison Speaks co San Francisco and 

Berlin Simultaneously 
At twen1y mmutcs tv five, Xew I inln land wire;:. to he reprn<luC'cd 

Jersey Da~·hght Sa\-ing Time on in tht· hanc1ue1. hall oi the Sports 
June 18th, Th .. mas A. F..di,un, ,it- Palao:t in Berlin. 
ting at hie; 1le-.k in hi:. labor.11t1r.· At the :..1me time 1hcv went bY 
at West Orange, Sew Jcr,e}, wire from Walker :=.tre~t to ::>ta­
rnacluded the mn~t extraordinary lion \\'(iY 111 the Gen<'ral Electric 
program of international communi- Com]lany. and Station KDK '\ in 
rntions ever a u empted. ~pcakm~ Pitt~hurgh. where thev were abo 
<1metly into a microphone. lw atl- broadC'a'l over low \Vavc lengths 
dres•ed. simultane<•usl), twu 1:ath- sc 1ha1 1hc)· ,·nulcl bt hcanl iu 
t'ring- heinl! held 7.500 milt'• .1part Japan. '\\Mralia. >-cw Zealand. 
-the 53rcl Cnm·cntion oi the :\a- Euru(lt';m countries. and m iact. 
tional Electric Light AssoC'iatiun at beore1ically anywhere in the world. 
<;an Pranci~ro. and the represenla- Thf' Bri tish Ilroadca~ti111.! Com­
tives oi fifty nations anending a pany, the German Hrn;1dl"a<ting 
hanquet in Oerlin, Germany held Cnm1~1ny, llolland. etc .. pickecl up 
111 honor oi the \Vorld Powtr Cun- and re-hroadcast tht: program The 
tercnce b~ th<' German delega11on. :-.rational Broadca-ting Company 
Other;c \\.ho preceded ~lr. Et!i,on broadC'a't it O\'er tht: 1-{cd and Blue 
nn tht: tran~-contincntal. lran:;- Xetwork-., the Pacific Coast and 
11reanic program were: Owen D. Xorthwnt regular hook-up oi 
Young, Lord Derby. Sl'nator the 1\ad11m1I BroatlraMinl! Com­
Gui;.rlielmo ).farconi. M. S. Sloan, pat1y :md :1ffiliated .,tnti1111•. mp­
lk Carl Koellgen and Dr O,kar plemi.-11tary <tatinn< to which the 
\·on ~filler. prol!ram had been •lfft'red. and 

~(r. Edi•on"• word• went b\' also i rrnn ih ~hort-\\ a\ e -1aur•n at 
land telephone w1.re to San for.in· Bound Tlronk, X1m }t·r,ey :\1-
cisco ta he repr0<lucctl by am- mo,,,t anyhncly in the wnrlrl who 
plifiers in the San Fraucisco had a rercivin.ir set wa~ able to 
Auditorium. At the same time hear him ju~t as he wa~ 1alkin~. 
the\ went bv wire to the I nterna- but 111 mam co1mtnc~ h1• voice 
tional Telcjihone and Tdei:raph travekd hack and forth <•\·t•r con­
Company and from there <ent nut 1incnt< anti .. r .. an, , t\\H or thrt't" 
on a i:pecial tran<-oceanic low \~ave timt:<.. 
length to an Engli5b receiYin~ 'ta-
t ion. At this point 1hty were 
turned into a submarine c;1hlc 
across the English Channel and 

O.P.S. End Refrigerator 
Drive with 1,507 U nits 

H . S. Fos1cr H igh ScorinJ: 
Salesman 

N orihland Electric Celebrate 
I01h Anni\'ersary 

~11 :o:E.\POLIS. \U'\:-- -Th" 
Xorthland Electric Suppl) Com­
pau: of ~I inneapolic. ~I inn .. cele­
hratetl their IOth annivt'r-.an· in 
1h1• way nf :'I fnrmal opt·ning ni 
their llt'\\ home al l()(l- l 11 South 
~th Slrl'ct. 

RCA Radiotron Ap­
points Mulvany for 

Paci.fie Coast 
H ayes Oarke T akes Over Central 

District 

l!.\RRl'OX. \ 1.-Frederick 
\ . \lnh ;m) . wJt,,_.. "wide arpen­

.-n<• i11 fh< d<"l"tric,il and radio 
m<hi-tri<·.., relative: to both buying 
and >dliui: has made him a promi-
11em liuurc has )mt ht·t'n appointed 
,.ah-, rnanat!tr .,f tht RC.\ Radi­
o!r( •11' Pacific Cu;ht Di"lrict, 
I leacl•111artl'rs iur lhi\ territory 
\\ill ht- 11 Satt Fr:111cisco. Calif. 
Tht' tt'rriton t"nHr' the ,tates of 
\rimna, lcli1h... \:c\',1da, O regon, 
ltah, Washing"hln. \\ yominl!: . .Mon­
tana ancl Caliiornm. 

I !ayes Clark,· lms hccn a1>pointed 
d1,rr1ct ~ales marlnl!t·r oi the Cen­
tral :'-tat<:- di,trict ;111d wiJJ be 
hK'att•d in Chical!u, Ill. The ter­
nt11n· c·11vercd h\ 1hi~ rli~trict office 
incluclt:(I the ~iatt:. 11f Colorado, 
llli1111i-. l111lian:1, F\'.ansa•, Kentucky, 
).l1chiµ:cn. \\'1srnn,in. Minnesota, 
~lt<>nuri. Xcbraska. Oh10 . .:-.Jonh 
Dakota aml Somh Dakota. 

Pre\ ioui- to ).fr. Clarke's coming 
with the RC.\ Radi11lr1J11 C.ompany 
h..: wa~ with th..: •\twater Kent 
).Hg. Com pan), of Philaclelphia, 
Pa., 3" a distriC't >ale~ manager. 

Chubb H eads Westinghouse 
Research 

I. \\ . Chubb. r .. rmer manager 
of the Hadio En~i11eeri11i: Depart­
ment ni the \\ cs1.inghuu"e Elecmc 
& ).lanu1acturinc: Compau)·. rc­
tuml'cl tn the company ye,terday 
a.< tlircct11r of the \\'estingbouse 
Rc<c:irch Laboratoric·~. For some 
months 11ast ).fr Chuhh had been 
locakrl in Camden, W. Va., as 
a~·i•rnnt tn the vice-pre~ident oi 
1hc R:1di11 \'ictor Company. ~ LE\ 1:.1. ·\ '\)) OHIO - \ n·­

ccm all-t>mplnyc:c rc:iric:eratPr 1·am 
pa1gn oi the Ohi" Public "•·n·ire 
Company knninall'd rt:ee1111) \\ ith 
the total oi U07 re£rigeratnr~ ac­
l'•Hmtcd for 011 a 111111ta nf f.5tl(J 

H udson's Range Department 

The results 'r this cnmpall!I' I 
hrini:- the rcfr11?cration •ah1rauo11 
upon the line• oi the compari) 
abo\·e 15 pt·r ('t'lll. 

H L. Foster. :-OandtL<k\', lc:rl all 
tt'rfl((I!'\' men 111 lhC- 11Ultll)t'r Of 

n•f rigeratoro; ~ulcl-a total j f .II), 
C C Ruhi1h•m. Warren. and I \I 
Robe.n:.. ).fa-.,il11111. tngetlw- · w'th 
Fn-ter. all ..,<1111 mur.- 1han ..?IKl I' ·r 
··cnt ,.f their 111mta~ 

Crosley to M ake Amraci 
Radio Sets 

Th, Cro~lc) Radio Corporn1inn 
ha' taken O\'Cr the rccel\'1111!' 't'l 
manufacmrinf!' busmes;; ui the 
Amracl Curpora11on. togc.:tht•r "11h 
tJ1e exclu~i\·c riµhl tri use tht• narn 

radio recei,•ing ~els. •\mrad in proclucing and mark\'11111t I li:i;l~~~!!~1l~~C:;z~!~~~~;.i::~jlt~~·~·~~ 
Tlw set rngineering ~tali 01 

·\mracl. !waded hy Fred J11hn-tnn. 
has het:n mond to Cincinnati as a 
rliv1s1nn oi the Cro•le\· Enein~rm'? 
Department. · 

~-. 11uhll!•hf>d an artlrlr· r1-<'eotly on the .1J1pl111nre merchandl"lng of the 
J. L. Hud!'On Company Dt-lrolt. Tbey dhl not1 at that time. ha\'f' their 
..lt:ctrlc ranirt: del'l!lrtmPnt I l:'tandnrd) under rull !'Wing. Take a look 

at It nl'W-<•11• ut thf' larg~~• In the Muntry, 
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~ew Jobs 
.\"ire and Cahk l11111 

appo111ted C. J. 
manager ni 1 lw1 r 

! Office Lt• sucrc,·il 
l'ellee, who will lw 
to Lhe l1ea1l <>llin· 

n-on S:ilc- < 011111<111~. 
qnarwr- in ~callk 
anununc.:d th:ll J. H . 
as hccu placecl m 
s l'onland (Ore. I 111-
ourth !:'.>L 
Electric Cl1rporat•<11 
the addituu 11i H er­
:r to it- Phil:uklphia 
cs office. 11 ~· '' ;i' 
with the I 1n1.111ia, 
•wer Company which 
: ha~ j11 ~ 1 left LO con­
ks oi ::\ orth Carol ma 
ia as a memher nf 
!r Electric Corpora-

forcc. Al"o the ap­
o i H . W . Petty a~ 
., man:iger for Pitt"­
ito~· with office m 

le). Sale, ~ranager. 
announced that H . G . 
has been appointed 
ales Manager for the 
fie Coa~L. taking over 
1, Oregon, ldaho and 

emcnl i;. made at 
. f the appoin t ment o i 
r as sale~ manager of 
M Television Cor­
f Jersey C ity. X. J. 
has had wide experi­
io merchandtsmg and 
nainly with tht' Fada 
n. 
rdue, formerl) repre­
::if the- Westinghouse 
mpany in Denver. 
been transferred to 

any's Kansa~ C ity 
her e he will be in 
miniature and lt1rge 

L. W . N oble. o f 
,. has been appointed 
d · Mr. Perdue in 

n Resigns From 
~.E.M.A. 

nder Manufocrurer 
"rade Service 

::\. C larkson ha~ re­
•SSiHalll to Direcwr of 
l.) Electrical l\fa1111fac­
-ciatio11, and .. ~tahh~h~d 
22 Fiith An·nuc. \:cw 
he purpose oi n•nderinl? 
trade assoc1aunn wn·­

• l!rnup- oi c11111pcti l l\'t' 
:!r<:. )£ r Clarkc;<>n 
in a 'ur1ilar mannt r a-; 
Secrctarv of th.. F.l«­
Club for fi,•c vcar, ·incl 
·cxluct ~cctinn~ ,,j th..­
lectricnl ~lan11facturers 
s ince its formation 111 

nl? the past thn•e yc'\rs 
rni?.cd intn c~orcrauve 
iation groups. manufac­
f urnaccs. rd ri1?erato1rs. 
she'. mnlclt'!I pmclucts, 
1ipment 

A Touring Refrigerator 

'l'lte 1:1.lt!><I lh lni::: 111 de IUXl' tourln~ «1ulp11i. nl I!• lhc r(• rrl~Prntnr 
1•l<>l nre11 r1hotV•· Altn<'IH'fl to the r enr of the aurnmnbll" 11 kPep,.: 

fq111I:- 111 h1 •lllthy t'••1Hlllln11 m ·.,r h 1ni: i<l r .. t<'hf.'~ 

Claude Neon Enters 
New Il lumination Field 

Sbo"'' ~ Lighting 
Development 

cw 

XE\\ YoRK. N Y - Clau<le 
1llumination Compan) h;" heen in­
corporan:<l b) Claude Neon Lights 
to manufac rure :md rnnrkct il­
lumina tin!! devices which have been 
perfcctt>d in the low voltaii-e field 
or gaseous tube lkhtmg . 

:\fr. Leroy P awyer wi ll be 
president. :\r r. awycr"« entire 
1·areer ha,. been in connection with 
G.!neral Electric ~lazda Lamp in­
tere~ts. Later he "-a.~ cha1nnan oi 
the sales o rganization nf the na­
tional lamp work< 111 the ~ew 
York nffice o i the company in con­
nection w;th administration and 
exeC"Utive direction. Later he be­
•ame vice-president of the R. C. .I\. 
Photophone. lnc. Other o fficers 
a nd directors wi ll he men promi­
nently identified with the Claude 
~eon imeresL~. 

Weaver New Sales Man­
ager for Bryant 

N ew Boston Office Opened 

William ] W eaver. inrmerl) 
northc3"tt<rn · district 'alt:; man­
ager. ha.' lll!<:11 npp<iintc<l f:?encral 
sale~ manager o f the Bryant Elec­
tric Company . succecdinc Rohert 
M. Eames, recemly made t{eneral 
ma,n;ui;cr. 

Coincident with thi~ change. the 
Bryant compan) ha~ opened a 
northeastern distr ic t o ffice at 50 
H igh S treet. Boston, Mass. This 
office ,,;11 he under the direction of 
Edward L. Durgan. newly ap­
pointed district sales m:ma~er. 

The company has also mo\•ed it~ 
X ew York office from 342 ~ladi­
son Avenue. to the Lincoln Build­
ing. llO East -1 2d Street. thi, o ffice 
being under the direction o l 
George H \Vill iams. distm· t sale,. 
manal!;er. 

1,095 R anges in 
6 W eeks 

T ennessee Afte r Other Southern 
Uti li ties 

LH \J'l \'\lllH,:\. TENX.­
Tht· Tu.m·'"'' l·.ln·rrit· Power 
Comp:UI) ha- j11'1 hrok.-n ib O\\ n 
r«"ord nil d,·(lri,· r.uu.:,· ,·ampaign.., 
In the ~ix \\n b c 1mpaiim recentb 
c"ndudcd. (.11'15 ranl!cs were sold. 
.HO more than 111 am pre,;oui. 
equal lcnl!th 01 llllh; 

Cum11"rlancl k•I all • ther distriru 
with 1110 h per c~111 .. j it~ quota. 
\I iddk T u111c-~n 11 a., ,econd, with 
158.5 IH.'r ccm C '"al intt•n,i: cnm­
pelitio11 hcl\\cl.'.11 Lhatr:111noga and 
Xa•hvilh: ..aw the fnnner break 
awa1 al the ti nish with the scant mare i11 oj 2.o7 pc·r Cl'lll increase 
over 1G • 1l1l nw1t 

W estinghouse Creates Th ree 
Vice-Presiden ts 

Thrt:e 11C\\ exeCUll\'(' po~ition .. <:. the 
nffice 11f commercial vic..--pre"idenL 
ha,·e het'11 created h) 1he h<lard of 
director, 11i the \\' estinghnuse 
E lectril" & ~lanuiactming Com­
pany. Pre>1dcnt F. :\. ~ferrick 
announces. C. E. Stephens was 
selected Ln occupy the new position 
for the Atlan tic di1·i~ion with head­
quarter:. al New York C ity. X. G. 
S"mon~ for the Central di,·ision 
in Chicago and \ \ ' R Marshall 
for the Pacific division at San 
Francisco. .\II o i the ncw com­
merc1al \ 1ce-pres1dcnts han: been 
di'<trict manai;:-ers and will continue 
their tlutic, i11 that capacity in 
addition l•l llm~e of the ne\\ posi­
tion. The commercial vice-presi­
denb will repnrt to , . ice-P resident 
V..' S. R uA"it. w ho i> in charge o r 
sales a11 tl l'lli:tinccrin!!. 

A mong the developments to he 
handled bY the Claude 111umina­
tion Com~) arc Cull spectrum or 
true color displa)· lighting for ~how 
cases. etc .. also a "aricty or light­
ing de,;c.,.., ior monOJ! picture-. 

SHOWS and CoNVENTIONS C oming 

Royal Celebrates 
25th Birthday 

CLE\ EL . .\::\D. OH 10 -The 
P. A. Gt:ier Company, Cleveland. 
manufacturer~ oi Ro\'a( electr ic 
cleaner• and o ther mntnr d riven 
ap11lia11cc,. ha' jusl celebrated it• 
t\\ <:nty-fi ith anni' c r•ar) 

Cnclcr thl' gmdanl0

l" oi P. .\ . 
hl.'i.:r. i .. umlcr •1f lh< h1hint:,,. and 
11r.:st:nt chairman oi tht· hoard. and 
F. J. Gouron. prc~icknt. the cap­
ital oi the com1iam ha... irrown 
durine; twcnty-fivt• year- 1rom 
:fl0,000 to $1.500,000 and it •~ r.:­
purtt:d nc,·cr t u haH pa .. ~ecl a 
divid1"11d Tlw compan) ha" IX!en 
particular!) active in the cnt{im:er­
in~ de,·el,,11111 .. nt uf ,·ac1mm clean­
ers anrl accnrd111g to \fr Geier 
tullv ninc tv per cent •ii all the 
clea.ners made 111 the United States 
art' licensed under •l11l" o r morc o i 
the company'< patent.-

Camp Cooperatio n -.-r­
.lnnual .\lening 

JUuminatlng Engineering 
Sociecy C onf!o1/111n 

Ironing Machine M fgrs. 
,<\ssn. Fall \lurir.g 

' atio naJ Association Fan 
~tfgrs_ .\lut11 .. 

=-:.E. L. A. 'ew England 
Geoj!,raphic Divis ion 

.lltrin. 

N.E.L.i\ . North Central 
Oh•is 'n Co,,ftrfna 

\ssoc1anon Island. 
Henderson Harbor, 

~- Y. 

Richmond. 
Va. 

Dctro11. ~Isch 

Swamp~can. 

ill ass 

R3p1d Csry. 
s D 

Julv 31-~ug. 4 

Ombtr 7-10 

Octobrr J 

Ot t1Jbn 17 

s, pt. 2<J-Oct. I 

Stptfmbtr 5-6 

:-LE.L.A. Rocky Mouncaio .\lhuquerqu.-. 

Dh•is 'n \/utin• ?>. . i\I Octobv 20-22 

Electricot Jfrrd111ndisiuo, 1111)•, 1931J 
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Man ... 
how this "Listening Jl Test" 

selling washers! • 
IS 

// So Ouiet 
to make 

• • • women /iftecl the /;cl 
washer sure // 

was running • 

\Xlatch che ama£emcm of housewives when firsc thcv 
g i ve this washer the " listeoiog cesc." · 

" l s it actually runni ng?" " H aso "t it stoppeJ ?" ··I 
cao hardly bdic,,e it"s going." These are some of 
che exclamation tha t poocaneously spri ng 
from excited lips! 

Bue Jet th i well known dealer te ll bis 
experience io his own words: ·· o sil eoc in 
opi:racion is the new Mo<lel 22 Autom atic 
\~asher chat in several cases, while dcmon­
straciog it, women ha"e lif ted che li<l to 
mak e sure ic was running. Jn fact, rbe 

washer operates so quie tly thar th.rec d iffe re nt pur­
chasers have rcporced li fting rbe Li d se,·era l times, 
even afcer starting the washer themselves. 10 make 
sure fr was accuaUy io operarion."' ( D caJer "s name 
oo request.) 

uch " Llence" i coday"s mos r powerful 
a ppea l in w ashing machine selling .\: ' o m en 
wam quiec w asher , just as they in is t on 
quiet rcfrigeracors a nd quiet oil buroers. 

The new Aucomatic eJj mioa te a ll noise 
of m esh ing gears, all sound of re1•crs ing 
aetion. lt offers. for tbe first Lime, re11! 
s ile nce in a washer. le is per111a11e11J/y quiet. 
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BirJ features 
weeping 11Automat~c11 

to the front I 

l>uu-Oi~1o lhwu (u,. 
U.>IJ..ll lo;,ih 

Ow..+Di.~ t I J.Ur 
~t<:.l'-t pieu' 

New permanently silent cable drive 

''' no1•e llr 
1nc'!th 1r1f( Jlt.:lln. 

'\ i-OU'1d UI 
U' '-\.1 \.In~ ;\ctlOn 

World's only washer 
World's only 

with Invertible Agitator! 

washer with Silent Cable Drivel 

~~ 

~-----itJl~j ·-···--
Two of 5 outstanding features \\ . ...,,..._.... ·--
that are smashing sales records 
for Automatic Washer Dealers! 

Experienced '\ ashing ~t achine men are quick to rec­
ognize that here is a washer w hich embod ies. to the 
supreme degree. all tho e elements that spell success 

and profit. 
The new Automitric commands insta nt attention 

beca~e of two outStan<liog a nd excl1~sfre featu_res. 
First- It is cbe world" 011/y washer w1th Jnveru~le 
Agitator. econd - It i the world"s 011/y washer w1ch 

the: ilenc Cable Dri"e. 

The: new "Aucomacic"' offers C\'eo more. h embod-
ies, all wl<l, five <liscincc selling advantages: 

L J'cw Silent Cable Dri"c--J1er111t111e11tl)' quiet. 
z. New Glistening Porcelain Tub 
3. 1 ew Halloon-cypc Wringer R o lls 
4. Duo-Disc two-way w a bing 
5. Popular Retail Price-S99.50 

Last hue not lease. the new Automatic oilers ,1mazing 
de pcn<l,1hiliry. Noc a ing le :.erious mechanical com­
pla int from the first 20,000 s hipped! 

But mail the coupon! Gee all che details . · . the 
discounts .. . che complete proposition f~r Deal~r:.. 4 

Learn also how •·Aucomacic" '.'d\'crtising 1s hackrng ~ 
up vour local sales effons. 1 :11L the coupon to Auto- N 
macic \'\"asher Company, 178 We t Third Street. e w d 

I mprove 
N ewton, Iowa. Model 22 

.)\IA"nC WA'-HHl cn:>fPAN\ . 
· Thir.J ~r .• 1'..:t•\\:fOn. ht'' ·' 
nth.men. - , • ..._..,31.; ~t!nl.i nn de;a.a1h.J 1 n•otmacjon about 
t.:" 3 nd impro,\;d /\1odd !2. Autom~uc Dun·Dt'l. lJec .. 
, •~h<r o.ml 1.rm' of Ot•ltrs fnn"h1se. 

I 

0.,1tt .. 

"J/4Jf1· ;lit 
11·ul 1nrh 
a J1mlt." 
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Convince yourself 

that WILLIAMS 
ICE-0-MATIC 

95 

will make you lllore Inoney 

YOU KNOW MECHANICS 

- Examine this oew Williams Ice-0-Matic. The Une is 
complete with compressors from Vs co 1 % H . P . Con­
vince yourself thac chis quality-built unic will give better 
electri cal r efrigeration. T est its reserve cooling ability. 
Compare these r oomier cabinecs with hardwood frames 
that separate interior and exterior porcelain. M ake your 
own rests of insulation and refrigeration efficiency. Lee 
your own test k.ic be our Williams Ice-0-Matic salesman. 
Lee its accurate readings show yo u that Williams Ice-0-
Matic is carefully built co protect your profits. 

YOU KNOW MERCHANDI ING 

- Think of the added money to be made with the protec­
tion of an exclusive direct-factory franchise on chis na­
tionally advertised and naciooally recognized Ice-0-
Matic. This \'V'illiams line offers you complete coverage 
of the electrical refrigeration field from a 4. 7 cu. ft. domes­
tic cabioec that lists at $ 175 co commercial installations. 
Williams offers you practical sales help on profitable 
mercbandjse. 

Sunplc. pcwerfol, cominct 
- lcc·O·lllatic"' uni1 

lcc·O· \la1ic'~ 
deluxe C.l')'Slecl 

caboncu 

New low priced 
('api1ol mndd. 

Sealtd u.nit fur 101>. 
insidcoflo"cr 

<ompanmco1 of 
cabu1e1 

RADIO-Willi.tnu Oi~-O-.\f.,1in-SUNDAY EVF.XING. 7.30 
to 11:00 <Bu1crn DayhJ<hl Tome) NBC: Chain. WJZ. 'W' UZA 
~BZ. ~'<'~W. \'<'HAM. WJR. WGN. KWK. WRFN. KOA.K.sL 
WEDNESDAY llVE..'\'1 NG. 7:30 10 11:00 IE.u1crn Dayli1;h1 
Tirue) KUK.A. 
~'FD:\'l:S~A Y EVE:'.'111'\C -:oo 10 -:30 (Pacific Time) KJR. 
KEX and KGA. 
S,A TUllDA )' EVENING. 8:00 10 8:30 (PaciJic Time) K.FRC. 
K.MJ. and K.HJ. 

GET THE FACTS ON WILLIAMS I CE-0-MATIC 

-Wire or write fo r a demonstration machine right 
now. Put it on rest side by s ide with any other 
make. Convince yourself that the Willjams Ice-0-
Matic is the one co sell. 

I I 
I WlLLIAMS O IL-0-MATIC HEATING CORP. I 

lce-0-1~fr1tic D ivisio11 

WILL I AMS OIL-0-MATIC HEAT ING 

CORPORATION 

Bloo mi ngcon, llli oois 

I Uloomin1:1on. Ill. • )j ., .11 I 
I l'lcue explam WiJJiams la·O· \fuic and 1he WiUiJ1ms I 
I fnnchisc. 
I I 
I """'~ ' ....... ' ......• ' . ... .... . ....... . ...... . . '.. ..... I l . lddrcsr • • .•.• •••••.• • • • • •.• • •.• • .•.•.......•••• •• I 
I c11, am/ St.,ft • • • • • • • ••• • ••• • ' •••••• •••••••• • '.... • • • I 
L--- ~ 



96 

» 

\"ol.+L Ko.1 
~!.ECTRI C:\L ~l E R l U \ :-> I> l S I ~ G 

» » Send this coupon toda)' for all the facts 
« « « 

Tiu~ Iron will be announc.:J to the rublic 
on the: tirst of J uJ y Assure yourself of h.i viog 
the inionnauon you o.:eJ ry ..:nJmg ll' the 

coupon without delay 

NoTE: 'fhc new Aunm1atic u JC1r opaat•(>TI 

cm ulrtnuiu ng-curTait uni). 

, 

Wcsum1housc Electm fj Manufacturing Company. 

Ma.nslielJ. Ohio. ho our new AmOlllattc Iron 
(~entkmcn : Pl= ~ that I rece1v.: crimplet<• i11formauon a ut Y 

and the ~peaal .ales aif.:r you ;ire prepared to present 

Company . . . . · · · · ·• ·• 

.. City . . .. • •• ....... .. •.. State .• . . • . E.M 7·30 
~amc ..... . . . . . •• 

.'\ddre.... .... • • · · • • 

July, 19.30 E r. E C TRI C AL ME R C TI ANDIS I ~G 97 

HOUSANDS of HO.MES 
added to your Automatic Iron Market 

• • • • with this new Low-Priced 

WESTINGHOUSE AUTOMATIC 
The iron shown on the opposite page is 
the new Westinghouse Automatic, priced 
to retail at $6.95, the lowest price at which 
a Westinghouse Automatic has ever been 
offered. T his new iron is made possible by 
the development of the one·irich Spencer 
thermostat ... a refinement of the famous 
million-dollar thermostat which has placed 
Westinghouse Automatics in more than a 
million homes during a six-year period. ln 
its features of design, the new Automatic 
is a duplicate of the most popular heat­
controlled iron of the day, the standard 
Westinghouse Automatic. It is finished 
in highly polished nickel, has the familiar 
beveled base and tapered point, the large 
ironing surface and even heat distribu­
tion, by which W estmghouse Irons have 
been distinguished for years. 

When we say that thousands of homes 
will be added to your automatic iron 
market by this new iron, it is no exag­
geration. The original Westinghouse Auto­
matic, selling first at $8.75 and then at 
$7.95, created a market which astonished 

iron retailers. On the fringe of this market, 
however, have always been thousands of 
women ready to buy a high-quality auto­
matic at a lower price. Here is that auto­
matic! On one point alone . . . its safety 
. . . it will sell to that great class of women 
who have already shown their willingness 
to pay from $6.00 to $7.00 for a now 
automatic iron. M any others can easily be 
stepped up from a lower price range on 
the strength of this much-desired feature 
of safety ! Can you afford to neglect such 
an opportunity in iron selling? 

Send the coupon todaJ'.' 
Thecouponon the opposite page will bring 
you complete information about the special 
sales offer Westinghouse is making to in­
troduce this new iron. Clip it today, and 
get ready to open up an untouched market 
for an iron that needs no introduction to 
millions of American women! 

WESTINGHOUSE ELEC TRIC f.i MFG. COMPANY 
Domcsu c Applianu Dcpamnen[ 

M ansfield Works Mansneld. Oluo 

Service, prompt and efficient, by a coast-to-coast chai n of Distributors 

Westinghouse 
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You who have wished for a 

really virgin electrical market 
--' 

... ELECTROCHEF* 

LESS than 53 of wired homes cook their meals elec· 
trically. Over 953 still use antiquated methods. 
T hey "cook with a bonfire.·· This is the nearest 
thing to a wide open market you wjll ever see again 
in the electrical industry. In fact, when you com· 
pare Electrochef with previous devices, you will see 
that the Electrochef market actually is untouched. 
Nothing like Electrochef has ever been seen before, 
in appearance. performance, economy, and every· 
thing you want under the heading of salability. 

The market consists of over 18 million wired homes. 
Seventeen out of every eighteen wired homes in 
your vicinity are your prospects-perhaps all 
eighteen are. 

T his is a unique opportunity. 

Electrochef meets every objection ever raised 
against electric cooking. l t is the first really modem 
and perfected electric cooking device. It was de· 
veloped at the request of the Detroit Edison 
Company. and is made and marketed by an in· 
dependent, adequately financed company owning a 
modem factory in which the latest production 
methods are used. 

The merchandising plan includes intensive co· 
operative local newspaper advertising of proved 
effecttveness. The day the fust advertisement ap· 
peared in Lincoln, Neb .. 70 Electrochefs were sold, 
demonstrating conclusively the resultfulness of the 
advertising and the remarkable sales appeal of 
Electrochef itself. 

Architects, huilders, and real estate men are in· 
stalling this new cookmg machine to increase the 
salability and rentab1lity of houses and apart• 
ments. Dealers in electrical appliances are finding 
it an especially attractive profit-maker. W rite for 
full mfom1ation to Electromaster Incorporated, 
Detr01t. Michigan. 

MAIL THIS TODAY! 
ELECTROMASTER INCORPORATED, 
DETROIT. MICH. 
Please send me full information on Ele.:trochcf and ho~ the 
Fire Bowl helps sell it 

Name 

}} ,-\ unio.Jlli!, new and really modem cooking machim: that offe:r6 cle.:tric 
cooling with all its gre:it ad~=cages. withoul imposing a re:nalty on .m)' 
l'UrSl: Swift and sure, sweet and clean. efficient aml economical. FuU wlure 
["(l~.:IJ.in anJ chrome plate. Wtll cook for two to ten persans. 

TURN THE SWIT CH A ND START TO COOK I 

ELECTROCHEF FIRE BOWL 

Electrcxhef Fire Bowl, made in single and twin models at $ro.oo and Sr;.50, sLghtly 
b.igher west of cbe Rockies. A great door opener for canvassers and a readr seller roo. 

•Re~. l!. :>. Pate·a flffice. T""t od by ElectriCGl Te!linl( Laboratorie• and li•tod by the Ondcrwriten' 1-llboraloriea. 
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"Timken Bearing Equipped" means a 
great deal to the prospective buyer 
of a washing machine- and a great 
deal to the dealer who handles such 
machines. 

To the former it is an indication of 
long, trouble-free service. To the lat­
ter it represents easier sales and relief 
from the burden of excessive service 
costs. 

The Horton Manufacturing Company, 
Fort Wayne, Indiana, had both of 
these benefits in mind when they de­
cided to equip their line of Perfect 36 
Horton washers with Timken Tapered 
Roller Bearings. The keenness and 
accuracy of their judgment is proved 
by the results as summed up in the 
following excerpt from a recent letter 

Perfect 
Protection 

for the 

ttperfect 
36" 

written by them. " We have found, 
after over a year and a half of use of 
Timken Roller Bearings in the mechan­
ism gear box of our Perfect 36 Horton 
Washer, that the bearing has proved to 
be very efficient and quiet in operation. 

"There has been absolutely no trouble 
of any kind experienced in the thous­
ands of machines that have been put 
into opera ti on. 

"The adoption of Timken Bearings 
has meant a great deal to us not only 
in the increased efficiency of our 
mechanism gear box, but also in the 
extreme satisfaction we have received 
through the mention of Timken Bear­
ings as one of the units of our gear 
box assembly." 

THE TIMKEN ROLLER BEARING COMPANY, CANTON, OHIO 

Tapered 
Roller 

II 
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::Ul<I. 

YOUR SERVANT 

• • favorably known 

I S h a I f 
In any line of business the best known 
-the most favorably known-mer· 
chand1:;e sdls fastest. 

Few customers understand, or want 
to understand, the intricate me· 
chantcs of the washing machine, 
ironer or vacuum cleaner t hat they 
buy. But they want to know what 
it is made of and w ho made it. 

Link your name w ith matenals of 
known worth and your reputation 
anJ sales grow. 

Say "alummum" t o a bou~ew1fe and 
she think::. of "a bright mewl-hght 
in weight-easy to kccp clean- that 
wears forevcr-keers 1 t" lustrc- w11l 
not ru~t ... Alcoa Alummum i~ the 
house\\ ifc"s servant. ln some of its 

sold • • • 
many forms she uses it many times a 
clay. She knows it, is familiar with 
its qualities, will buy products made 

of it. 

Furthermore, she is reading much 
about Alcoa Aluminum these days. 
C o nsis t ent ad vertising in Good 
Housekeeping, Saturday Evening 
Post , Country Gentleman and other 
papers gives her concise, interesting 
facts abou t this metal T his a<lvertts• 
ing is helping to sell your pro<lucts­
if they are ma<le of Alcoa A luminum. 
O ur neare:.t office will gladly tdl you 
how Alcoo Aluminum can be use<l to 
advant:agein yourselhng. ALUlvfl:l'Ull.·1 

COMPANY of AlvfERICA: "46o Oliver 
DutlJing, PITTSllvRGH, PENNSYl\ Al\lA. 

ALCOA ALUMINUM 
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tlian "'''' otlier Elech·ical Applia11ce 

THE very appearance of KicchenAid makes 
it a poinc of excreme incerest co women 

who encer an appliance display room. Irs 
appeal is so universal and its operation so 
interesting that many sales arc dosed ourright. 

But this is only the beginning. The real profics 

of KitchcnAid lie in Lhe home, where women 
show it to friends ; where neighbor tells 
neighbor; and prospects seek the dealer. We 
believe that delighted owners play a bigger 
part in th e sale of KitchenAid than o f any 

o ther appliance. 

Dealers who are caking the pains co investigate 
che pracrk:ibiliry of KitchenAid, upon which 
irs cremendous popularity is based, are finding 
profic aad sacisfacrion through their cooperation 
in its increased sale. The selling price o f$ l20.00 
and up, depending on actachmenrs, makes ic 
worrh while for dealers of foresight co parrici­

p:ice ia its growing popula.riry. 

To you who see the possibiliries in KiccheoAid 's 
almosc non-competitive marker, we have an 
unusually praetical proposirion involving liberal 
facro ry cooperation. Write for details. 

IQ~~h~IJllid 
lilectrical Food 'Preparer for the Ho~ 

The KitchenAid Manufacturing Co. 
Troy, Ohio 

Subsidiary of The Hoban Manuf• aurinit ComP=Y. long esub­
lisheJ manufauurcn of dectri. cof!'« rmlli. m<ac chopp c:n, 
foud p rep•n ng m~chines. pocuo peelers, s licrni: mach1neJ. 

dishwulirrs. ere. 

l\IORE Tll .\.N .\. ·· :\llX-..:R"~ - A C:-0~1 l"LETE FOOD PREP.\.RER - KITCDEX.Am 

B~ts-eggs l or 10 1C1ngs. 
barters for C."lkes. waffic:-s. etc. 

''\/hips-cream linkormuch 

Muces-dou.eh for bread. rolls. 
biscuits. pu~s md p3Srrics 

J:x1mc1<,-juice from or:inges, 
lemons, grapcfruu 

Gnods - coffee 311d cereals 

Strains - fruiis for bucccrs, 
iclla:s, sauces 

Sicvcs- vci;ccables for soups 
and purees; pumpkin, c:tc. 

<;lice~ -rocatocs rhick or 
thin vc,i:eublt>, linn fru1~ 

Cho p s - mears cook<:d or 
r;iw nuts, m.isins, fi,i:s 

Freezes - ice cream, sherbers 
and other frozen d111nucs 

Makcs- maronnaise, candies, 
fruit whips, appl~uce 

w1thour pacing or coring 

Shreds nnd Grates - vegct3-
bl<:>. cheese, cocoanur, choco­

lnre, ere. 

Chips Jee -Shreds Clbbage 
-Mashes Ponrocs-Crcams 

Butter 

All these things - anti m Jlll] 
morl' ( Ill) 
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on ultra-violet with 
the 

GENERAL ELECTRIC 

SuNLIGHT 
(TYPE S-1 ) 

I ESS than tnree years ago, ultra-

violet was largely a laboratory 

plaything, one portion of a light spec­

trum. Few people knew anything about 

its virtues. 

Today hundreds of thousands know 

something of the health-maintaining 

properties of ultra-violet and of Vitamin 

D which it produces. Kews items in the 

papers and feature arricles in magazines, 

bringing the public more information 

about the rapidly rnuJtiplying discover­

ies of science on this subject, constantly 

add to this group. 

Some of these informed people have 

already experienced the benefits of 

artificial sunshine. ~Iany others are 

eager to do so 

That you may capitalize on the desires 

of this swifcly growing group, General 

Electric now offers you the G. E. Sun­

light (Trpe S-1} Lamp-the first gen­

erator of health-preserving ultra-violet 

which embodies, with 

an ade<juate supply of 

the most desirable radi-

'(;,, nRDG.E. S1lfllitlit(TypeS-1) Ltlnrp prwidts '1)timts moruftk 
mo11 dr-1U-ahk ukra·rioltt µr fool candlr IMJI mid-1ummer 1un1/11n•. 

Tl can be used only in 1~cial equipmenJ sudi as that 
made by G. E . and olhu manuf aclwus. 

ation, the simplicity, 

efficiency and economy of a modern 

MAZDA lamp. 

I ts simple practicaJity, plus the firm 

faith of the public in the name G. E., 

invests this new Type S-1 Lamp with a 

powerful selling appeal on which you 

can cash in handsome! y. 

National Advertising will help you 

The s tory of the new health-maintaining 

G. E Sunlight (Type S-1) Lamp is aJ_ 

ready being told to almost every 

physician through the chjef medical 

papers. Early in the Fall it will be 

fascinatingly, yet authoritatively, put 

before the millions of readers of Tm; 

SATURDAY EvENJIW PosT, NATJONAL 

GEOGRAPHIC, PHYSICAL CULTURE, TIU: 

PARENTS' MAcAZJNE and PoPtn.AR 

SCIENCE MONTHLY. 

Don't overlook the fact that the snle 

of each Type S-1 L amp pays you an 

attractive, ample profit. And that the 

possibilities of repeat sales are exceUent. 

To take full advantage of this rich, 

profit-making opportunity, get the new 

G. E. Sunlight (Type S-1) Lamp in your 

store and on displar. Your MAZOA 

lamp distributor can serve you promptly. 

Also, write today for your copy of "The 

New Summer" and other interesting faces 

about the Sunlight (Type S-t) L'lmp. 

Incandescent Lamp Department of 

General Electric Company, NeJa Park, 

Cleveland, Ohio. 

Join u1 In tile General Elect ric PrOJ!.tam 
broadca1t e11ery Saturdby evenlnJ!. on a Nat ian­
,.,ifk N. 8. C. Net11•orlt. 

GENERALfjELECTRlC 
SUNLIGHT (TYPE S-1) LAMP 

July. JC)30 ELECTRICAL °MERCllJ\NlJlSl~G 

A BOOK 
THAT SHOWS 
HOW TO 

• in 

YOU 

the 
ake More Money 

OIL BURNER BUSINESS 
IT doesn'c make a greac de-ell of difference whac you're selling 

llOtl' - eleccric rcfrigeracors, washing machines, vacuum 

cleaners or even oil burners-chis little book will show you how co 

make more pro fit on your sales operations. 

" PROSPERING WITH THE QUIET MAY" presencs in clear, wider­

scandable language a com piece picture of cbe marvelous oppormni­

ties exiscing roday in cbc: oil burner indusrry. lc"s a boiled-down 

collecrion of J acts chat any dealer can grasp in a mom enc. And ic 

dwells particularly on the QULET MAY Profir Sharing Plan which 

each year enables hundreds of dealers co increase greatly their 

normal earnings by a participarion in rhe profics from the world­

wide business of chc May Oil Burner Corporacion. 

H ere's a book you ought co have! Ir's free for rhe asking, and cbe 

coupon below will bring it co you by remm mail. 

MAY OIL BURNER CORPORATION, BALTIMORE, MD. 

l MA~ o:-su~&R~ORPORATION I 

10.l 

I Dept. 7-B- Balcimore, Md. I 
"" Prospering with the Quin MAY"' sounds like 11 ough1 w be inter· ! >->->->->->->->->->->->->-.>--! e~ting. Ple~e ~~d me a Fm copy. i-<:--<:--<: 

L ?,~'.'.' .~- - ·==~= =-----~- L: ___ :=·:~ ~~~=:~:. =~~~J 
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1'0.' 3961-BH 

(Glo-G.lidc: H3.ndld 
No. 3962-LU M. 

Cfhe BRYANT new 
7 enclosed Cup Switches 

SERIES No.3961 
T he switch cup, cover and handle are 
made of Bakelite. 
T he supportin g yoke is separate and insu­
lated from the ears. 
Q uiet operation is accomplished by im­
proved construction of the mechanism. 
These switches incorporate the latest im­
provements, and tests, under actual ser­
vice conditions, have shown them to be 
equal or superior, on Type C Lamp 
Loads, to any other switches on the 
market. 

/ 
THE BRYANT ELECTRIC COMPANY 

BRIDGEPORT, CONNECTICUT 

\ ol.-H. X o. I 

No. 3962 ·L 

NEW YO RK Pl llLADELPHlA C HICAGO S:\:"' FRANCISCO 

MANUfACTVRERS OF '"SlJPERIOR WlRl~G DE\'lCES" SC'CE l~SS 
~lanufacturers of H£MCO P roducts 

July, 1930 ELE CT RI CAL MERCHANDISING 

nother 
"PRECISI 

Bearipf 
I 

BALL BEARING 
A Notably Better Bearing 

With Distinctive Economic Advantages 

A self-contained, self-sealed, grease .. packed, dirt .. 
proof bearing with a larger grease capacity, ready 
for years of service without renewal of lubricant. 

N eeds only the most simple and inexpensive 
mounting, with the very minimum of machining 
and assembling cost. 
AN ALL-STEEL BEARTNG, WITH A SOLID, ONE- PIEC E 

Write fo• 1hc "Greiuc:al" Drua Shttu, OUTER RlNC. 
slwwins dl!Ulil.s of 01J1>l ication 

B iear ins;t Bore .. A" O. Dia .... B" \Vidtb "C" Off.t.e1 °0" Len11th"E" Vlldlh " F' RAD.• 1R" 

Numb<'r M.M. tnchu M.M. lnchct lnchet lndtea lncbct Inch .. M.M. lnchct 

GS-96 6 .?362 19 .7 ... 8() .JS43 .016 .Jl'll .2.362 I .039 
GS-97 7 • .?75& 22 .8661 .4060 .0 16 .)9(.'0 .2756 l .019 
GS-98 N .J 151'.\ 22 .8661 .-106" .016 .3900 .2756 I .Ol9 
GS-98246 6 .236? 24 .9449 . -1060 .016 .J9t•O .2756 I .OJ9 
GS-98247 ; .2756 24 .9+49 .-1060 .016 .3900 .2756 I .039 
G ·9t!H II .JISO 2 ... .9...-i9 .4060 .016 .JCXX' .2756 I .Ol9 
GS-99 9 .350 26 l.<'!?36 .~517 .016 .4367 .Jl~O I .Q39 
GS.ZOO ll' .}9li 30 1.11111 .SI 18 OH> .-1958 .H.U I .(139 
Gs.201 12 . .J 'i2-4 JZ 1.2;9a .551? .016 .5)52 .1937 1 .039 
GS-202 15 .5905 35 1. li'IQ .S9l'~ .016 .57-15 .4HO 1 .0}9 
G '-·?CU 17 .669J 40 1.5749 .61'93 .016 .6~ll .4724 I .0]9 
C.'-20-4 20 .;s74 47 1.85(4 . 748(\ .OJt. .7321'.\ .HI? I .019 
GS.zos 25 .91>.j) 5.? l.\).Jj2 .7b74 .016 .i7J-1 .5906 l .039 
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NQRMA - HQFFMJINN BEJlRINGS CORPORATION STAM.FORD, CONN., U.SA 



106 ELE C TRI C AL MERCHANDISING Vol.4+, ::\ o. l 

LIGHTING 
NEW YORK'S 
GREAT OFFICE BUILDINGS 

Office buildings going up to dizzy heights to 
outrival the cave dwellers of ancient times. 

Safety is paramount in all phases of construc­
tion and equipment. 

In the matter of lighting fixtures for these build­
ings of great Aoor area, only the best materials 
can safely be used. 

Consider the heat from the modern electric 
bulb. 180° is not unusual. 

Ordinary insulation deteriorates rapidly and 
breclks down under such heat. 

There is one fixture wire that is built for such 
service-Rockbestos. 

This 53 story Lincoln Building Is fixtured with 
Full-0-Lite Vitro Fixtures wired with Rock­
bestos-the asbestos insulated fixture wire. 

For the modern commercicll lighting unit, Rock­
bestos can be used with assurance that it will 
never deteriorate. 

Lel us send smnple of Rockbestos Fixture 
Wire and Bt.tllelin No. 50, which 

completely describes it. 

Full-0-Lite F. S. P . 0515 Vitro-Lincoln C:-un 
manufactured by Full-0-Lite Co.mpirny Jnc., 

New York City 

J E D CARPENTER, Architect. 
owicHT P . ROBINSON & CO .. 1 nc., Builders. 

ROCKBESTOS PRODUCT~ 
0 R p 0 RAT I 0 c 402 NI C OLL STREET 

W HA V EN . CONN. 
N E 718 Madison Term. Bldg .. Chl~go 903 Clark Bldg .. Pltlsburgh, Pa. 

&!1 4 2 Grand Cent. Term. Bldg •• New York On the Pacme Coast-Anaconda Wire and Cable Co. 
2143 Railway Exchange Bldg .. St. Loµls, Mo. 

ROCKBESTO$ 
_ tne wire witfi permanent insulation 
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''Silent'' Sales Reach-
N ew Heights 

SILE 

• • • Even Higher Than 

1929 
Winning new customers ... satisfying 

old ones . . . strengthening public pref­

erence . . . Silent Automatic has sold 

m ore oil burners during the first five 

months in 1930 than during the same 
period last year. 

M or e and more business men, the 

country over, attracted by Silent Auto­

matic's commanding position of leader­
ship, are finding that selling "Silent" is 

highly profitable. 

T he opportunities afforded by a Silent 

Automatic dealer franchise were never 

better. Actual sales figures definitely 

point to the conclusion that 1930 will be 

Silent Automatic's biggest year ... far 

surpassing 1929, when world leadership 
was achieved. 

This is the sort of organization to "hook 

up" with. Progressive business men 

who seek a rich field for the investment 

of their capital and ability . . . will do 

well to investigate the unusual oppor­

tunities offered by Silent Automatic. 

SILENT AUTOMAT1C CORPORATION 
12001 East Jefferson Aven ue 

Detroit, Michigan 

(310) 

THE NOISELESS OIL BUR.NEI\. 
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Sweltering 
o ff i c e s << << << << 

(( (( (( (( s t u f f y 
homes<<<<<<<< 

Everyone 
a prospect 
for better 

Vent 
• I a I 

T HERE'Smoneyforyouinsellingfreshair!Winterandsurnmer 
- but especially in. summer-the Emerson line of ventilating 
equipment helps you get a bigger share of these easy ,steady profits. 

Emerson exhaust and ventilating equipment is made by the 
Write for makers of the famous Emerson fans and motors. Air removal 
bulletin No. capacity is large. Improved blade design insures maximum 

Cffict·ency and extreme quiemess. Construction is sturdy yet 
3519·A ond 3520-A h l 

lt.2ht. An engineering scr"ice department is provided to e D giving ~ 

full dato. you plan prospective installations. 
EMCRSON 'ELECTRIC MANUFACTURING COMPANY, 2.018 Wuhin"ton Avenue. Saint Laui• 

~ \V. \Vashlnip o n St•ul.,vard, Cb leag o , 155 Sixth Avenue.New York City 

EMERSON 
Exhaust and Ventilating Fans 

Made bv the: m:dtcrl o f Emerson I 30 to? b. o. motor• 

t 

Vol.44, No. I 

• 
I 0 n 

Emcnon Von1llatingF:uu-11vrulllble 
in 9·inch to 16·inch oli:e1. 
MU<>nnng boanb- tJloin or tr.llll­
luccnr panel• availablr for 9 anJ 12· 
1nch si:c"' 

Emcnon Exru"" Faru-1?-inch to 
~;nch, indunve. PrcoscJ arcel con· 
anucuon and welding insure <-Xtnl 
urcntnh. li!lht w<li:hr and f...,.,dom 
from vibration. ACand OCmodcl1. 
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EVENTUALLY. there comes a time 
when it is necessary to tell a customer 
that he will have to look elsewhere 

for a water system. But occasions like this 
are few and far between for those who sell 
Myers Water Systems-the complete Llne 
for most any requirement up to ten thou­
sand gallons of wate r per hour. And when 
you pause and think it over. few, if any, are 
the demands throughout the year for water 
service beyond the Myers capacity range. 

From the standpoint of bioader dealer sales 
activities, increased business and better 
profits, it remains to be seen that Myers 
Advertising, Myers Sales Policy and Myers 
Water Systems lead the way. There is no 
magic in this - two hundred to ten thousand 
gallons of water per hour turns the trick for 
progressive dealers. Write or wire. 
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FIG. 2528 

PUMPS FOR EVERY PURPOSE -WATER SYSTEMS-HAY TOOLS·OOO~ HANGERS 
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That Leland ~lotors are found 
in che shadows of the P yramids. 
in the S\Yeltcring heat of inga­
pore, in the Arctic regions of 
Alaska, in the undevelo ped 
wilds of China! 

D o you know that Leland 
\ lo tors ope rate quietl y, carry 
their loads unobtrusively year 
in and year out, require a lmo t 

no attention; that b ea ring 
failure is almost unknown in 
Leland \l otors, and that short­
circuit ing trouble never occurs! 

A.C. Repulsion Induction 

O.C. Compound \\ ound 

A.C. Polyphose 

All in larerch11ngeahle Fr:ime . 

THE LELAND ELECTRIC CO. 
OAVTON •OHIO• U • S •A 

~•~ 

Gearing-
should seldom be seen 

and never be heard 

Gear driven products featuring 

. 

~ siltnce have a distinct sales ad-
vantage . 

..... "''"'"" :\l anufacture rs now rea lize the 
~e1 1ing power of si lent opera- ~ 
tion. They know that gear 
. ilence is golden, especially ~ -~ 
\vhen there's no need to ·'talk ..,.._ 
down" gear noises. 

.._.._ 

tlJ 
Appliances driven by P erk.ins 

~ 
•I Gears are permanently quiet. 
•) Perkins Engineers are special­

ists in the p roduction of accu­
•o.owu. ratelv matched appliance gears 

char drive smoothly and mesh quietly. 

T ake up your gearing problem ~ 
with Perkins Engineers. They & 

w ill help you reduce , 
gea r noises to a minimum. -- .. N o obligation. 
today. 

vVrite . 

PERKINS 
Machine Bl Gear Co. 

130 Circuit Ave. 

Springfield, Mass. 

Perkins High Speed 
Ground Thread Worms 
Designed to function quietl~. 
Cut and lini-,hed ground to close 
limit~, by the most modern 
method' on special machine-;. 

Once a~emhled, Perkins \Vorrns 
will ~el<lom be seen-thev Jo 
not require frequent servicin~. 
Lf properly ru:semblcd, the\' "ill 
ne"er be heard. 

July. 1930 
ELECTRICAL MERCHANDISING 

The. MONITOR TOP 
saves money 

for General Electric 

Ref rig era tor owners 

·711st see ... Hou· much 
it htts saved u s/" 

----... 
~;; , .. y 
//~:­

,,,,; ---
Tett your prospe~c!s 

l 

I 

WHY! 
let them know what it will mean to them to own the refrigerator 
with its entire mechanism hermetically sealed in rhe Monitor Top. 
Let chem know the saving in dollars and cents-the true eco11omy in 
owning the General Electric. 

In the Moniror Top, all the moving pans are powerfully pro· 
tected-barricaded with sealed walls of steel. The dependability. 
tbe durability and economical efficiency of the General Electric 
sealed-in-steel mechanism account for 1he overwhelming popularicy 
of the General Electric R efrigerator fully as much as its attractive 
appearance and individual modern design. 

The Monitor Top saves money. Tell your prospects \VHY. 
They'U BUY! 

GENERAL fj ELECTRIC 
ALL•STIEIEL REFRIGERATOR 

111 

ELECTRIC WATER COOLERS • COMMERCIAL REFRIGERATORS • ELECTRIC MILK COOLERS 

Electric Refrigeration D eparrmenr. General Electric Company. H anna Building, 1400 Euclid Avenue, Cleveland, O hio • 
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T;pe CAH .Motor 
These motors are especially de­
signed for use on ho~ehold 
machinery such ns w.asbing ma­
c bj n es ironers, dishwashers. 
vibrato;s, etc. They have man)' 
desirable features: 
Drip-proof Brackets: Ventilating 
air openin~s ac~ so protecred 
that falling material cannot enter 
1bemotor. 

\i ol.#, ::\ o. l 

our . 
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star sa esman 
#Mrs. Bro-wn 

T HERE are thousaods like Mrs. 
Brown. They seod you pros­

pective customers, many of whom already are sold 
on your machine on the strength of their recom­
mendations. They are your star salesmen. 

It is only when housewives are satisfied with their 
machines that they recommend them co their friends. 

le is obviously of prime importance that your ma­
chines are equipped with highly dependable mo­
tors. la the eyes of the housewife, if the motor 
fails, the manufacturer of the machine and the 
dealer who sold it are responsible, because she con­
siders the machine as a unit. 

In hundreds of thousands of homes, W estinghouse 
fractional horsepower motors are giving satisfac­
tion. They are built to do this. They are a 
specialized produce embodying the most modern 
features of design and construction. They have 
the research and engineering facilities of a great 
company behind them. 

When you sell Westinghouse motor- equipped 
appliances, the W estinghouse motor engineering 
departments are working for you. 

And the motors themselves, through Mrs. Brown, 
are building good will for you. 

Straight Side Frames: Lend neat 
appearance to the motor, and 
give added strength to ~he feet. 
Leak-proof Bearings: Unique de­
sign of the bearings and of Lhe 
oi l reservoir prcveni escape of S d dh • b .L - nl' 77 .J .l.. 
cbe lubricant. This fea1~re ap- ervice, prompt an JJ"czent, 'ry a coast-to-coast Cr1ain f!J WeJ,i,-equippea Srtops 
peals :.trongly to housewives. 

wallorCeili11g 1\loJJ11ting: Brack- --=;;;;==========;:;;::=~=~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~'(W\"\ir~~~~~~~;;:-~· m•Y be ru<0ed <hro"gh 9,0 ~ 

~:w~~~;~~,,~~ .J::m~a.:.~' .. Westingbou~ -
TUNE IN TI1E WESTTNGHOUSB SALUTE OVER THEN. B. C. l'!ATION-WTDE NETWORK EVERY TUESDl•Y FVtNING. 
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Here's a beHerfa1fer- r~~:r;:~·-:-;:;~~ .. l 
TOASTER I Burn-out I 

bread (),~ FScindwiches I -·Avoilablc in any ONE of th• most impo<- I 
~ combinacion of tant features of tbe Oark l1 

'lslices ur 
'l sandwidtes 

bofh.JideJ 
nf(j,li1! 

_// TOASTER 
CJt-profitable ,&a/M Leader--

Another H ewitt Product-by the makers of the famous Hewitt 

Hearing Ped. · h 
Setis6es the Big Demand fo r a Bread. To~ster and a Sa!'dw1c 
T oaster in the one device. A rcvelauon 1n speed-:requ1r

1
es no 

• d · kl f a cold start-2 shces o toast preheating-pro uces qwc . } romo A "TED· BOTH SIDBS 
or 2 three-decker sandwiches T "-"' on 
AT ONCE. · I b 
Truh handsome in appearance: styled_ in a modem 1ewc o~ 
design, unique-}'Ct simple in consrrucuon: hondy to dusc_;

1 
need~ 

little table space. Mail the coupon todov for eto1 s an 
discounts. 

IN CHROMWM PLATE 
at only S 1 O·OO list 

HE\\1TT ELECTRIC 8.: '.\lANUFACTURJNG CO. 
1169 \lussac.husetts Ave., Arlington, 1\i1ass. 

Firm N•mtt 

'\tr N 

t •aty .... t.:u r 

§ wattage and Stor· Electric Water Heater is iu: § I age . cyp~. in all ~~~d~~rroh~ s~C:Vi:: ~:;f5~ I 
single burn-ouc. lr is trouble­
free. and, therefore, makes 
friends for your company. 

eJAR~ 
~ELECTRIC~ 

!= ~~~TIR \_ 
_ Omaha, Nebraska = 

I ,.. A letter or wire will brin_g one o.£ <;iur d)__ I 
~ ~ · ed eleciric water heaung speaalists ~/.. ~ _ ua1 n . . h ~ >- _ 
~ .c <./~ to discuss ihis important sub1ect w11 you. ./.v~~ ~ 

~ ~~ £ P' .. ~ .. ~ 
E . . o11111mmu1:imnm11111uumtuumn11m111mm1n1mum11111m1uu1uwm111n11u11uwww1umu1i1 i.c ::u11uu111uuumnnn1111111 
~1111111111mnmm1111111n11111mnnn1111111111111mumn11111111m111111urtn1uu1111111u1111tndum11mut111m111111mu11111u1111111u11" ~ 

F lexibility is the essen· 
tial in Good Beater 
Co.rd . . • It u, th_l' 
basis of Driver-Harri!> 
Centra l SLation Cord. 

Writ~ for booklM, ,. 
'"Uo" t o 'odi:e 11..,.ler Corel. 

D rivcr-Bnrrii< Company 
lln.rrlBOll. ~. ' · 

- ,.11111, 1umttttum 111111111111111mmm1-rt1 •ut • 

2JtlUlllllllllHIUllUlllt11111HIUH.llllUtllllllUlllUJllUUUUIHIUUllllU111111UllllltltlllWHllllJDlllllllllRllHUIHllllUlllUl11RIU, 

I Slunevoril Super-Silent I 
I -···-- Electric Motors i 
! Tltt lotical c/toice wiser• ! 

qwetr.eu is ustnlial. 

FURNISHED in fractional H.P. 
1iztt for either A.C. single and 

polypha!e or D.C .. ~articularly 
well adapted for dnv1ng dome•· 
tic appliances and small ma· 
chinery. 

~ 
8. F. Sturtevant Company 

Hvde Park, Boston, Mau. 
§ Braubte In prl.otll)lll ddee. ~ 

Atuntlon of ·················································· 
~An111un1111m11mun11m1111111111111un111nmirmnnnm111tnnmnHmn11111u111mln1U11nan111111nnrn11mtuaee1n11mw11111u.un1r. 
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Answer-Equip with TIREX 
T HERE are no "come backs" when appliance;; are equipped 

\\'ith TJREX S or TlREX SJ cords. 

-'1nrn manufoccurers, ha\'ing tried Tl REX and Tl REX J 
CorJ now regular)) equip their appliances witb it. 

TlREX P ortable Cord, Type , is a htavy Jut} cord, one that 
i~ made for particularh- hard 3en;ce. l\·pe SJ io:: a lighter type 
oi cord for .,en-ice where the more ruirged T~ pes S is not 
required . 

Cleanlines.. .... , freedom from du-.t and fr:n·ing, :;mooth outer sur­
iace, no kin.kin~. light "ei!!bt :md Ion~ life are TfREX Cord 
ad V<m rages worrh con,ulering. 

T~ pe ' Cord i,, made in one, two, three or four conductor::.. 
T\pe SJ is mnde in mo conductors onlr. Both cords consi~t 
11f rub her i nsulatcd conJuccon; surrounded and protected by an 
11u1cr -.heath of cough. wear-resisting rubber. 

If \OU nre not acquainied with T l REX Portable Cords we wi ll he 
plea~cd to send you more complete information and samples. 

SIMPLEX "1RE & CABLE© 
MA:O."UFACTURERS 

201 D EVONSHIRE ST .• BOSTON 
llltAlllCfl SALF.S OPFIOF-<; 

CIDCACO. 564 W . Monroe St. SAN •·RANCISCO. !190 Fourth St. 
NEW YORK.1328 B"way CLE I ELAND. 2019 Union Trust Bids. 

JACKSONVILLE, 1010 Darnell Nat'I 8aAk Olds. 
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TEL~:: U ~ E ~ S ~~~RS! r:·,,;·;;·"·~~~~~;""'""""""""'"'""'""""""""'"'"""'.'"'l 
i in the Lighting Field ~ 
~ ~ 

R E C T I F Y I N G I WILLIAMSON I 
~-== SHADE-L YTE ~ 

S eri es 60 ~ 

T U 8 E S ~-=~= LJ TILIZI'\C for I 
the fir"t time. ~ 

! in a perfect modern ;==-: 

IMPROVE 
RECEPTION 

Carton of lour 
Eveready Ray­
theon B-H Tubes. 

EVEREADY 
RAYTHEON B-H 

MILLIONS of "B" eliminator units have been 
sold in the last few years. Giving satisfaction, 
making friends, for those who sold them. 

Few dealers realize the extent of the re­
placement market in their communities. Have 
you thoroughly combed your community? 

New Eveready Raytheon B-H Tubes give a 
vast improvement in reception. Suggest them 
to customers who are using "B" eliminators. 

They come in handy cartons of four tubes. 
Always have at least one carton on hand! 

* * * The Eveready H our, radio's oldest commercial 
feature, is broadcast every Tuesday evening at 
nine (New York time) from WEAF over a 
nation-wide N. B. C. network of 30 stations. 

NATIONAL CARBO N COMPANY, INC. 
General O/Jjces: New York, N. Y. 

Branches: Chicago Kansas City 
New York San Francisco 

Unit of Union Carbide C!I!i:3 and Carbon Corporation 

Trade-marks 

} 

I ~errinir. the lar!!e _ 
= 
'-~ single lamp efficit•nc\ ~ 
- of Commerdal !i 

! Lig htin g . -'lade _ 

~ wich cxcl~i\C' (ea- i== 

;;==_===-- ture:- of superiority - features that mean § 

€ easier sales, more sales and more profits for yuu. ; ! __ W_IL_L_IAM __ s_o_N_S_BA __ D_E_·L-Y_T_E _ _ I====-= 

Get going before your competitoT does. Get acquainted 
§ with WILLIAMSON SHAOE-LYTE, Series 6-0 Write 

; for aumclive !older showing ell six styles and nome of ~==_-=_: 
, ·our neo rest jobber. -

I w~~~~~!:•;_~l~~N I 
=:1111111111111111111111r11ttn1m111u1111nn11111111111111111m1111u111 1mu111111m11010111 11u11wttum1u1111111111 11111 11u1111 11111t i 

Brass, Copper & Steel 

PATTON-MACGUYER COMPANY 
17 Virginia Avenue, Providence, R. I. 

.. "111mfnlUUlllntlttl''U1[UIUIUttllllllJUHIUltfllU\OOOmlhHltlllll~rfHlttlttwlrtllHIUlll1lflUh"•UJUU•llllUIJIDIUlllro111111n11u: 

I SALES FOLLOW LIGHT AS I 
:,,_~ MOTHS THE FLAME! _li=I 

And good wiring contracts on o sorisfoctory 
: profit bo$is follow the pruentotion of thi• orgu- : 
~ monl to your store- ~ 

Wiremold 8u1iness 
Builder tells how lo 
present it effectively. 
Send for your copy. 

-~~~ I WBB H EADQUAR TERS I 
~------·----~~!.~~.?...~.:-:.~ ... ~. N · •• .J 
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only$9450 
f or ct 

spinner-wash er 

AND i(s a Gra) har! ever before. dealers, 
has there been t.uch a washer under 5100! 
Here a.re t.he illleresting features for you : 

Besides the low price-that .fits it in lo any 
oue's budget-tbcre·s Graybar quality and 

Gra) bar efficiem·y. Think of telling your cui;­
tomerc. that this washer will do two Lhin<TS al 

t> 

once - - - right in the same tank, that it will fi t 
in an)'~here and can be u..«ed with or ";th. 
out set tubs! 

But tlaerc"s slill morel It"s good-looking, 
easy to mana~e, compact. Write for detaili. 
loday ! And find out about the comple te 
Graybar line of radios and appliauces, too I 

GrayDaR 
O FFI Cl:S IN 76 PRI 'iC:IPAL t:lTlf"" 

l.ncu111·~ Offirr.: CR\lBAR BLU(,. :'\E'I\ )OHi\. :;, l. 

117 

Tune in on the Cmylxir Program al 10 P. JI. F.u.nern Daylight Savin1r Time, (>t•cry Tut>stW ,.._l l · 
o ~ •••• ...., um 110 Broadcasting ')'&lem 
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N ATIONAL advertising is keeping 

the Ray-0-Vac family ... radio tubes and 

b arceries, flashlighcs and baneries .. . be­

fore thousands-millions of buyers. Here 

is a pop11lar, fast-selling line that people 

are asking for every day . . . w ill they 

.6.od it on your counter? Why not drop 

an order to your jobber today? 

FRENCH BATTERY COMPANY 
MADISON , WISCONSIN 

Gnwwl Sales Offi•·I!: 20 North \V:icker Drive, Chicago, Ill. 

"A", " B '', and "C" Radio Battmts: Aircraft and 
Autoradio Battmts/ Ig11itio11, Ttlepho11I!, a11d Fla>b­
:ight Batteries,· Rotomatii: a11d Standard Flashligbu; 

and Licensed Radio T11bts. 

I 

111111111 1 H"m11rmrr:rr1 11nrrrnumu111111 111111 1111 • ~ 

~ 
;; 
E 

~ Watt I 
NEON GLO~V LAMP i 

Its llse# are .tlmost Limidetlll : 

AS a pilot light, a handy le t lamp. : 
ft an indicator of direct or alternal- " 
ing current and for scores of other ~ 
uses, including many connected with ~ 
radio work, the little ~ watt eon ~ 
Glow Lamp is unsurpassed. Fits stand- ~ 
ard socket. Runs directly on 110 A. C. : 
or 220 A. C. or D . C. lines. Has no : 
filament to break or bum out. Giveb : 
more than 3,000 h ou rs of service. For : 
further detailb and prices, address: : 
General Electric Vapor Lamp Co., 889 : 
Adams St.. floboken , N. J. = 

loin ir1 in 1h11 (;rn,.rnl 1:l'"f'tr1f' ffmfr, broa.il.aut 'lY'') 

~m .. n/v~l t' ' J'ntll~ tut U nntmn·1ndr 1\•. R, C. nt'IM'Or/t. 

-

GENERAJL • JELECTRIC : 
VAPOR lAMP COMPANY _ 

IFonurrf'r Gl11p.-rllndll Elrr1rir Ul11jH11fJ) 
-

= 'Uth.tltlUi.llldftlllftllUIUliHtfftt.iUHUltttHUtttlUHUHltltllH•lltlllNIH1ll•Hll tm1111mmmmUHUl1tllllHmOlllDDUIU.MRlll»H1• 

I CARRY A : 

! Test·O·Lite ~ 
In Your Pocket - ALWAYS 

The First Practical Pocket Tester 
For Testing High Resistance Leaks 

YOU ALREADY KNOW-
TH.AT TEST .0.UTE. with ha 

llR\~ Neon lamp. i nJ&anrly dctccb c·roublc in clcc:rri.al dr­
'-U•ts. l()Qtcs bum1-ouc fw.a. light anJ motor uoublet~ fauh1 
•n elc-.:1tical appli.ancu, au10 tpark plugs and radio le'U·· 

BUT, DO YOU KNOW_:_ 
THAT TEST .O.Ln'£ h•• the 

rcnurkablc: characccrlatic of becoming illumlnnrcd :u 110 
'"'" throui:h resistance of ?0,000,000 ohm.t (ZO mcgohm1) 
""J frequenil) a. hi11:h aa ~0,000.000 ohma (SO mcgohma)I 
Tioc ~Jvamagc o( chit fcacun will be apprttiarcd hv .UI 
~ngjnccrs anJ dcc:rricbni who desire co lcH iruularlons ol 
~ iro or iruarumrnt.a. It riv•lt rhc brld.:c. mcggcr and other 
clccrrical rcsnng appar.UuJ tn dcrcrnun ina; rhc preuncc of a 
lc..t..r iruubrion. 

LIST PRICE Sl .50 

L. S. BRACH MFG. CORP. 
S~c:1a.l1su r-n Ekctnccd Ptoccc1w~ ~ices /or 24 Y~ar.1 

Newark, N • .J., U.S.A. Toronto, C anada 

" 

~ 

i...1Htll•lf4UlllHHRlll""'l"lllmvm11n111unmAUIHllllV:l•HUltll1HIUl1Hll1lUIHtntllNUWUllUl&UU&1mnum1avtu1111wu111ms.~ 
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Electrical 
Merchandising 

is now the ONLY elec­
trical appliance trade 
publication that is a 
member of tl1e A.B.C. 
or the A.B.P .•.. it is 
a member of BOTH! 

fOR 23 years Electrical 
Merchandising has had 

the largest number of sub­
scribers (the largest paid 
circulation) in the business 
of distributing electrical 
appliances for the home, 
and has carried the largest 
volume of appliance adver-

• • t1s1ng. 

llY 

J 
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The Business 
and 

the Open Mind 
" S HOW me a business that has ceased to think" 

says John Moody, famous economist and invest­
ment advisor, "and ru show you a firm that is on the 
down grade. Show me a concern where ideas are 
no longer welcome and I'll show you one that is 
getting ready to die of dry rot. Show me a company 
that has cut itself off from the stimulation of other 
men's thought and other men's knowledge and 1 
will show you a firm whose days are numbered:' 

And on the other hand, wherever you find a 
healthy, progressive corporation you will find the 
open mind. You will sense an alertness to know and 
use the experience of others. Almost inevitably you 
~rill discover that execucives regularly and systemat­
ically read the business papers of their own and 
related fields. Indeed, it is a fact, striking in the 
frequency of its recurrence, that outstandmg 1irms 
make a policy of requiring executives to follow busi, 
ness papers for new ideas, new facts, new develop, 
ments. From such a policy springs the perennial 
resourcefulness that brings success. 

The business press of today does more than any 
other single factor to keep business on its toes. 
Leading thought, improving methods, continually 
adding to the available store of exact working infor­
mation, the business press performs a very real ser, 
vice to the Nation. 

T o that service the business paper of today owes 
its influence with business men. To that influence 
it owes its position as a strong, independent orgaw 
iza tion; commanding a sound, paid circulation; court­
ing no favors; truckling to no influence; earning its 
advertising revenue because it is the kind of publica­
tion in which advertising is both read and believed. 

Paper • • • 

John Moody is among the best known of 
economists and financial advisors. As a writer 
on business subjects he is scarcely less well 
known than as President of Moody's In· 
vestors ·Service, invesanent counsel to many 
great fuianc1al interests. A keen analyst of 
bUSlilesses as rnvestments, few men have bet: 
ter opportunity to evaluate progressive man· 
agement as a factor in success, or to observe 
the outstanding part played by technical, 
industrial and merchandising papers m the 

development of modem business. 

THis SYMBOL 1dent1.fies an ABP paper . .. It 
stands for honest, l{l1oum, paid circulawm; 
straigh t , forward busmess methods, and edi· 
wrial standa-rds that insu-re -rwder in~est ... 
These a-re the f acwrs that ma~e a t•alt1ablc 

aduati5ing medium. 

T his publication is a member of the A ssociated Business Papers, Inc . ... a cooperative, 

non-profit organization of leading publications in t11e industrial, professional and merchandising 

fields, mutually pledged to uphold the highest eihtonal, journalistic and advertising standards. 

THE ASSOCIATED BUSINESS PAPERS, INC. 
TWO .. NINE T Y- F IVE M ADISON AVENUE N EW YO R K C ITY 
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Here's a 
Hot Plate 

you can sell! 
An im e<tment in permanent 
satisfaction for your cus­
tomers ! - Good looking, 
finished in lustrous Nile 
Green porcelain enamel. H ot 
enough to cook quickly! 
Large enough for many 
uses? Handy and conven­
ie:nr-<lepcndable and quick. 
Retains its beauty and lustre 
for years. 

And priced right! 
Send for our Lotut pric~ list. 

r : 
.... t .. 

Rutenber Electric Co., Inc. 
Marion, Indiana 

Soles Of/ices in 1111 princip11/ dlies 

T,vo years ago Royal Glass Top Fuses revolutionized 
the fuse indusrry-they ddinircly eliminared all gu~'S­
work as applied to blown fuses! Royal Fuses show 
"ithour a doubt ''hen blown--the gla~s top tells 
instandy I 
K-0-W! 
Rora! engineer,; offer :'till another clcvclopment. the 
irlass top with rhe HEXAGON HEAD for fuses of 
J 5 ampere,, or less! By redesigning the glass top so 
that the en tire head is hexagon (rather than the 
windo'r only, as required by National Code) the 
quesLion of fuse selec1ion i5 definitelr simplifieu for 
trouble men, sales people and electricians. A combina­
tion of convenience and visibilit) never before possible 
is no" obtainab!(.'--(ln]~ with Royal Glas~ T op Fuse~! 

ROYAL E L ECTRIC CO., 186 T HTRD ST., 
CHELSEA STATION, BOSTON, ;\V\ SS. 

ROYAL CANDELITES and 
ROY AL IN DOOR and OUTDOOR 

CHRISTMAS DECORATIVE 
LIGHTING OUTFITS 

Patented Christmas novelties which mean actual profits to 
you. Send coupon below for complete information. 

R Ol'A I. t:LE("TIUO CO .. C'bcls~a SuLCion, Boston, ) l f!JJ!!. 
O Plcw;a '"ml me snrn1ites of Roynl Crystal Glass Top Fuees with 
lfEX.'llfOD H~ruL 
PIPase fend ml" luCor111&1tllo on O Royal Cru1dcthe• = Royal 
Cbristm!ls Wi;'htmg Oulfits. 

Street • • • •••• 

StBlf: 
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Electrical 
Merchandising's 

\'ol.44, Ko. l 

ANNUAL APPLIANCE 
INDEX ISSUE 

will be published 

October 1st 

(] 20,000 Dealers and Jobbers ... the whole elec­
trical appliance trade and industry ... are looking 
for ward to this ... it is their business encyclopedia. 

(]Electrical Merchandising has been the leading 
appliance paper for 23 years ... in editorial con­
tents, advertising volume, and paid circulation. 

(]It is the ONLY paid circulation monthly serv­
ing jobbers and retailers and specializing on 
electrical appliances for the home. 

l 
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who want to succeed 
. an invitation to examine this big Library-

electrical workers To 
• • 

What the six big l'olzimes of tli is Library 
offers you! 

Terrell Croft prepared this subscription library for 
practical electricians. The sjx volumes bring to you 
exac1 step·by·step directionb for 1he installation of 
every type of conduit wiring job-they cell you how 
to handle every kind of lighcinir circuit and switch 
prohlcm-1hey give you short cuts to sn,·ing 1ime on 
maintena11cc routine--they give you useful tip• on 
electrical machinery erection-the) offer vou practi­
cal, clear explanations of all Linds of "\.C. armature 
winding jobs-they bring you 11 chou~and nrmature 
winding, electric:il machinery, and control diagrams 
-<he' <huw you the surest. qujckest methods of lo­
c:ning and remedying circuic trouble<. They co,•er 
1he countle•s problems you arc confronted with dail~ . 

M ore than 10,000 wiring diagrams-

Tbe thou~and wiring diagrams in 1hc~e sir bools 
a re a lone worth the price of the entire lin ra ry ro any 
prncticol electrician. Many of thc~ e diagrams are 
unobtainahle elsewhere: many more arc very hard 
to f(ct from anv 01her source; nlJ uf 1hcm :ire rouch 
cleorer and more helpful than mo't "iring pl:ins 
a nil:ible. They include: 

Thousands and thousanW. of men in every pan of the 
coumr} have used the six big books of thi:-. Librarr to make 
their work easier and to push themseh•es ahead. If rou, too, 
are determined to go iurther in electrical work, no matter 
what \"Our position is no'"• you an• invited to examine the 
American Electricians' Library for I 0 da~"5 without anr 
obligation to purchase it. Furthermore. if after rou ha' e 
examined these books you decide that they can help you as 
the) have helped countless others, you can have Braymer 
and Roe's R eu•i11di11g Small ;lfotors absolutch· free. 

Terrell Croft's 
Ameriean Eleetrieians' 

Library 
6 voJumes--ovcr 2000 pages--fully illustrated 

S 1.50 in ten clays and ~2.00 monthly for 8 months. 

Send 110 mo11cy--see these books for 10 days 
Lee us send you these fact-packed books for ten days' free 

examination. There is no charge for the cxaminatioo­
no obligation to buy the book~ unle~'I you wam them. 

FREE! 
if you act now 

Bn,-mf'r a n d RM'~ 
RF.Wl~DL'G . )L\ LL 
) I OTORS C<>WC"!i 10 ~ou 

:~t'0~~!:-1fn ~~In~>~~~ 
.nfF.RtC.\'1 t;J.F.M'Rl · 
CU "!"' L m R 1Un. Thi~ 
bnok wll l 1rlv~ yoo 
•lllt<h 1>ru~Urul lnror· 
mn11on nbn••t r~wlnd· 
lni: plJ lyt•,... 111111 d.,_ 
•li:ns M f rRNlonRI 
h orge..11owt\f" mof Ot'"· 

The~e books have helped, and are helping, •o many men 
that ic is no longer a question of "\Viii they help you?" 
-1he question is " \Viii you let chtm help you?" 

\Ve could 611 several pages wich :irgurnents telling ho'' 
so many thousands of men have profited by the J\merican 
Electricians' Libr:iry. But, our arguments won't in-

crease vour salan·-so we'd like to leave it to the books 
-and we'll s tat1d or fal l on the outcome of your ex­
amination. You will ngree that this is a liberal offer; 
and, franklr. we couldn't :ifford it if this examinalion 
offer didn 't usuallv com•incr. We know how good 
these books are--wc w:int you to see them for yourself. 

A Valuable Book Absolutely Free 

.\her vou have seen chese books at vour leisure-­
after ~ou ha~·e used them in vour work--decide 
wheth~r or not the~· :ire going to help you. Then, 
return the book5 or remit only $1.SO and then $2.00 
a month until $17.50 h:is been paid. On receipt of 
your first paymenc Braymer :ind Roe's Rev:indinp 
Small Jlfotors will be sent you absolutely free. 

Fill i11 and mail this coupon now 

300 liithting circuit diagram~. and :1 number of other practi­
cal worling drawing~. 

-~[~;t&i' -=••§~ 
~~~~" =-~~.'. ~~~~.~~ :~~POJ!l JOO conduit-wiring diagram~ 

9 single-pha<e armature winding diaJ!:ram, 
S2 two-pha'e a rma1ure windinit diagram~ 

1110 1hree·pha<e armature winding di:igr:ims 
S7CI electrical machinei:· and control wirini; diagrams 

Thi, Lihrn n• contains all the useful how~ and whys 11nd where· 
fort·• for w1.remen, trouble shooter<, armature winders, electrical 
mnintennnce men. and electrical contr:ictor,, It ~ivcs you the 
pra!'rical information thac ha< earned for the~e hook~ the friend­
•hip of countle,, 'uccei.-ful electrical worker,. '\Virb rhcse ~i11; 
bool..~ you'll step ahend fa«cer and you'll go runher than thl 
man "ho relies on his own limited experience. The} offer you a 
complct' ma~tery of electrical installation, maintenance and repair. 

C';t11l •mrn Strul me for J(t t!a) fr~ f'Hmtruu Jlfl. all tb•nes prwald: U 
.uu;111r.\" ELEC'l'.IllCIA.'(S LllllU.11\'. e •olarM• If I nnd th• b<ri<J 
ailir1eto"1. I wUI a.end you J 1. jQ tu ttin d111. and $1.00 1 woolh unUl lh• 

fi'11«lnl Pr11"t' <..t Sl r 5tt has "'"'m r1al 1. H •hf"1 arr n()l wh1l I "*"' J will 
rf\IUm c.hrm no•tpaid Uron r~h1t it m1 tlrn p:i)·mrnL J·ou agn•t1 Lo lend m• 
a frtc C'tJDT' at .Brtrp11CT '- no,·,. ltnr11uli"O '°rttrtll \tntnn 

St1nalurt1 . . . . 

Cits 1r~~1 State .. . 

. . . . . . . 
: 

. . 
Firm or EmploY?r • . 
o('ltu(latton • E-ll r · t 

• •••••• • • • •• .-••• •••••• •••••••• •• • ••••••• •••••••••••••• •••• • _. ......... oa: .... •••······ · 
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Picking up the 
3}ack with 
Diehl fans .... 

mlEHL dealer wekome the 
good old summer time-the 
h otter it is, tl1e better-be­

cause it brings in a bunch of good 
fan business to o ffset the so called 
"summer slump." And Diehl fan 
business is hig hly satisfactory to the 
d ealer b ecause it is depend ably 
pro titahle. 

Requirem ents for fans vary wid ely 
b ut the Diehl line pro";des a size 
an d type for ever y practical n eed. 

Put your Diehl fan sales helps to 
work to h elp you have a better fan 
season than ever before. 

DIEHL MANUFACTURING COMPANY 
Elu trical Di.,,isiot1 of 

THE SINGER MANUFACTURING CO. 
Elizabethport, N. J. 

A Un ntu-Uo•ton-<'b lcniro--:'\t'\\ l ' ork-l' b l l 11delph l11 
f'o lumh11,.._ 0olb-l'lttwbur1h~~1. Ulula 

DIEHL 

A Classified Ind ex of Advertiser s in thia Issue 

A 

Alwrler BroL Co ....... . .... lS 
Alum. co. o f America • • ••••.. J OO 
Amencan Bosch Co • • . • . • • • • •• 12 
A=kan F oundry Equl11rueu 1 

Co .••••• ···· ·- · ·· ·· · ••• • 2 
Amen.-an lronin~ llachwe Co •• l:S 
American l..a\'& l'Ol'J> • • ••• •••• 1!?1 
Amrncan Wn nlr('r Co~ 

ln•ld .. Back Cu<'rr 
~octlllL'<I B W!tDcu 1'1111era • • l :!(I 
A l" aft'" fif•fll .•••• • . l i 
Aulumallc Wa.ahrr Co .• •• .• • 03- 0 1 

u 
Bakel•tt' f'on 1. • . • . . 3 
n. m l•IL.,. ('h nm l<•lit'r ~! fl l",o .• U tl 
BJa,·k•tollc Mil:. Co. . . . . • . !!S·!!O 
:Br.i•·h M lir c n.. L. !>. • • • J I!. 
B ryant Rlr<•. Cu .. T h t'.. . • . J 0 1 
Buffoln l 'on;r <:n. .. • • • • • • :! t 

c 

Kel<'lnator Cort• 
Kitchen A Id :\If., Co 
li:opp Glo-~ Inc 

L 

• • B~ck C0<'er 
.. .. .. .. 101 
••••••• . 1!?4 

LarnlCT"- F'rar~ & Cluk . • _, 
v lnnd E lcc. Co • . 110 

~I 

~lcGraw Etec. Co • • • • . l H 
MH",;rii.w- Hlll Book Co ••• 1!!3-J:?-lc 
:M uy Otl Burner Corp. . . . . .. . l 03 
"11 m .. -F aot Co. . . . '! t 
M1°rl"i & Uros. C'-0. F E •..• . . lll!l 

~ 

Nntlonnl Carllo11 lo.. In..-.. 
(Evcrently R111 tbt•ou • . . .. . .. llG 

Nntlon£11 Eu1111 1"1 w g & ..,t,uu 11-
ln . ..... .. .... .. .. l.6 

N omta Ho ffmn11 lk-:U"l n!!• Curi; .. 105 
Centur)· Eltctrlc Cu . 88 1• 
C'h:unh<>rln1n f'or11 ~ 

ln•ld~ un~k f'o"'" P~unn· ~l:\cGcyrr ro . • . ••• . ll(I 
CJ:ll"k Eleor1~ Wntcr B•·at .. r l'u.ll l Purkmt< Mnrh m" & 1;,sr ""· • . 110 
t:rn -Jt·s Ra.Jiu •·11!""fl • lU Prtnuer Vocuum C'J·~:mtAt t •o • •• aa 

D R 

D 1 hi IDg. f'o • • • ..... 1211 Rnrkbcotos Pl'otlnct• Cori• •. • ll.16 
Doll!e•tl .. El<'etrlc i:u ...... :H-:Ja R<>>al Eltt. Co •••• . • . • 121 
Dn.,er.J:larns Cu •• •. .•• •• •••• l l I Ru ten ber EJc. Co •• • • ••.• l !!l 

~ <; 

:Edi'ou G . E • .Ai1pl. • • • • • • • • • • :?6 '\bakf'proof Lork Washer ro. . . :Jr 
El ~tnra• T""un+ l.'lhv•atorce· flU Sll"nl Au tomau c .-.,.,, . • • • . 1•)7 
EJ ... 'll'Om!ll!ter. lnr . • • • • • • • 0 8 "•mnl~x Wire & C3 ble C11 •• . ll6 
.Emel"'°-D Ele.-trl•'lll Mli;". C-11 . 10 '! ''lurlt«ant ( o .. B. F" • • • • • 11-i 
Eun-k3 \'a.<'uum Clo..ut:r Cu • 72-73 Summit ::\Hr . Co . .... - . • - - .. :?a 

I Ptc1~1al "''l'l lUD I T 

p 
Tar B eel MIC:l Co • • •• • ••• • l:!G 

F r<'n ·b Ba1u,n Co .•• • lJ I> T1mkc-n RoUt r n~ar1nit t'o . • . Ull 

( , 

Gam;id11.y Eleci r 1c . 7 :1-71 
I P tMorfal ..,. •'lion t 

General Elec1r1c Co . • 1 ; . 18 10. 20 
( Rodlo D l\l • IOD) 

Genernl Efoctri~ C'o . . .. .... 111 
( R"lr11rr1llor ()1,·ia1on I 

General Ele" tric Co . • . . . ..• ao~'ll 
I l\IU""1. Dt111. l 

Generul E lectric Co • • • • .. . Ill'! 
ISunll!fbl Lamp ) 

G1meral 1'~1cctrlc Yapor LW1111 
r,.>. •. • • . .• . •• • ••• .. . l l., 

Grnybnr Electric Co •. 117 

n 
~ BroB. Co • •. __ •... • • •••• 1 1 
Hart Mfi;-. Co .• The. ..... . ... 26 
llcwut E lec & Mlg-. Co . • • U 4 
.Bosluns M.Iir. Co. . . . • • • • . 32 

J 

J 

l ohnaon. S C. & Son . 6 

w 

\\"a rr·n T el("(."hru11 Co '•·coad ro~er 
W •~un;-b1>uae F. & M C-0 
FrontCowr, U-7 ·~-0. 0tl-tt7 112-113 

W1 1)¥a.ntl Co .. Eth\ . L .. .. .. .. . -i 
W llllami. Oil--o-::\ldtl• Hf>aUD~ 

Corp ..••• . ••...•. • •..•• . 95 
W1rcmol<I Co .. • .•• • ll6 

SEARCHLIGHT SECTTON 

Classified A dvertisittf 
C1aat111icn1 inn Pag"I! 

BUSINESS OPPORT~lTIES .• 121> 
FOTO FOLDER ...••.•.•• .. . 126 
POSlTIONS WANTED . 125 
REPRESENTATfON 

A \ 'A! LABLE • • • • • • 125 
SA.LE:SM£N A VA lLABLE •• 120 
WANTED TO PURC'RASE 

Depa rtment Sale. Cu 125 
Ho me AppU:wce co . 12& 
lnlCMltaU: Vacuum C-l~1U1P1 

Co • . _. ..... .. •. 1!?6 
US&n A~"'D SURPLt:S 

F,QUIPME~ 
T'umeran~ J,;le«tT•c CCJ. • • __ • _ l 2f> 
rnued Ent~l'llrtses Inc. . . .120 

This Index 18 published as a con\'en lence to the r eader. Every 
care ls taken to make It accurat e , but Ekctrlco l M ercha ll4iri1&D 
assumes no responslbUlty tor errors or omissions. 
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Natural and Cut or Died 
Composition to Any Shape 

=

3

1 Sheets, Discs,0:;;a~~:·T~nders, Tubeo, ; __ =: 

~ Flexible Moulding and Segment Plate 

l~~~~~i~~§~I 

I 

I 111.\' 1930 I ~ 1. F.: CT V. I C \ I :'\f r R C TT A ='" ll 1 c; I .._ ·~ 

• EASIER. WASHEI{ 
SALES WITH THIS 

• • 

• 

• • • 

• • • 

WRJNGEll EQU IPMENT 

··rll Tak e it'.-T h ese th ret- ... implt• "or,1 .. loom 
l ar~t> in importa n ('t> to tho~t> "'ho b<'ll " a:.hintr ma­
"hint>~ Tlu! O t' \\ Chamhf' rl a in 'I rou!!h Type 
Wrin!?e r-\, ith 211 " A.m f'rit•an Wrin1?cr Compau~ 
rollt .• - goes a long way in d t'ciding pro'ipt'cl~ in 
faYor of the ma<'hint> witl1 tb i ... m o d e rn <-<pripment. 

Appt>alin~ a ppearan ce - ..,implicit~ - impro\'cd 
\+T inger p t'rformance and t-af f':l) . a r f' f ealurf' thal 
have b ro ught about the ;..rrt>al " a ' e of p opularity 
in fa, or o f this oulbtan<lin~ Ch amhf> rla in W rin~er. 
F o r ea ier sales - for more ··rn T a k <> ft!>''. be 
sore the " 'ashers yon a rc- belling art> Ch amlwrlain 
«>quipped. 

~ 
~;@ 

EQUIPPED 
7J/ilhAMERJCAN 
WRINGER CO 

ROLLS 

\\ nsh er UuJ <=r• ar• d1·111u111li 11;.: ih t ., \1111 -riru n 
Wrim;c•r Com11an• 2 l· in. ru lk Sn(1 t•oouith lo 
p re vent IJullo n hrt·:al...ag•~Jirm c no111rh to tfo 
an e ffi cient "r-inl!ini: jolJ. \ u 11lnble In com 
binntion or two lilark roll-- lo .. n .. 1.11. anti 
uppe r black or ho th '+hltt·. 

[ 
'I hii; ~cric,; o ( a d• c r1 i•f'lllPnl<. .-lircc1cd to 1ho -c "' ho mnkt' ] 
a nd tho•c- who ~di wn~hin~ machine~ i• l'JlOfl• Or l"tl h~ 

CHAMBERLAIN CORPORATION AMERICAN WR.Il\GER CO. 
r 1 ........ \lann r•vtn-r ... " ' rrl .. , f'd "l.ttl " rh•"'~" " u 11n f 1H•t ur ro or \\ r ins;-rr Rotl• , ln«'f" I t' I I\ 

w A TERLOO .. row A W'OO'\~OCl\E'I. R. I 
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KELVINATOR 
The Only Electr ic Refrigerator 
that provides 

Four Autotnatic 
Re frig eration Serv ices 

1. A utomatic Fast F·reez.ing of Ice 
and Dessel·ts 

2. A utoniatic N ornial Freezing 

3. Automatic 40 to 50 Degree Food 
Com partnient 

4. Autoniatic Cold Storage Coni­
partment 

~LVINATOR dea ler oc­
cupy a unique position in the 
industry in selling the only e lec­
tric refrigera tor that provides 
the four refrigeration services 
es ential in the home. The 
Super-Automatic Kelvinator is 
litera lly /011r refrigerators in 
one--each operation completely 
automatic ·and independent of 
the others. No other elecrric 
refrigera tion manufacturer h as 
so closely approached the ulti­
mate goal of convenient. re.Ji. 
able, automatic electric refriger­
ation for the home, as h as 
Kelvinator in this new line. 

With its new and exclusive fea­
tures. plus the reliable, time­
ccsted. quiet , KeJvinator com-

pressor unit. plus the unique 
Kelvinator Cold-Keeper which 
cuts down the num~ber of oper­
ating periods fully a third. plus 
KeJvinator's aJl-po rcelain-lined 
cabinets that will last a life­
time-it is easy to see wh y 
Kelvinaror dealers rand in an 
impregnable po ition in the saJe 
of domestic electric refriger­
ation. 

Backed by the oldest and great­
est name in electric refrigera­
tion. the KeJvin a tor franchise 
represents a selling opportunity 
without a parallel in the indus­
try. Write or wire for complete 
infom1ation on the Kelvinator 
line. 

Iso-Tliermic T ubes for 
Automatic Fa.st Free<iug 

He1-e is a feature that will apptla.I to every 
u•er- o f el«Lric rdrige.ration-a :special 
K~lvinator compartment that 1ivu extra· 
fut Freexlns, au tomat ically. N ote th .. 
apiral «>ii or l ao· Thermic Tubes. Thls 
io. in dfect. a Cold Pla t e, In which 
in tense cold ia concent rated~ Ic e c ubes 
and deoaerta are Frozen in holf the uO"ual 
time:. Yet food compartml"nta are not 
aff .. c te d. 

K ELV I NAT OR SALES C ORPORATION. DETRO IT . MICH . 
KFL VJNA TOR OF CANADA. UMJTED. LONDON. ONTARIO KEL VTNA TOR LIMITED. LONDON, ENGLAND 


