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GO AHEAD... 
CALL US 

"NAME DROPPERS:" 
But, we're 
pretty proud of 

the nice people 
we serve. So we're 

naming just a few of 

the many advertisers 

who know from experi- 

ence that National Screen 

Service is a dependable 

producer of quality films for 

advertising. They know we fill 

all their needs, from idea 

consultation to delivery of 

release prints. They seem 

to like our work because 

they keep coming 
back. And, there's 

no recommenda- 

tion like satisfied 

customers. 

NATIONAL SCREEN SERVICE CORPORATION 
TELEVISION & INDUSTRIAL FILMS DIVISION 
509 MADISON AVENUE, NEW YORK 22, NEW YORK 
STUDIOS: NEW YORK HOLLYWOOD LONDON 



HARRY WISMER 
Programs 

GENERAL SPORTS TIME 
BETHLEHEM SPORTS TIME 

THIS WEEK IN SPORTS 
4 STAR SPORTS FINAL 

NOTRE DAME FOOTBALL 
GREATEST MOMENTS IN SPORTS 

Sponsors 
General Tire & Rubber Co. 
Bethlehem Steel Co. 
International News Service 
J. B. Williams Co. 
Pontiac Motors 
U.S. Air Force 



FILM PROBLEMS? 
Check with VIDEO first 

Take advantage of over 25 years 
of superior TV and industrial 

film production 

CONVENIENT Mid -Manhattan Studios 

VIDEO PICTURES, INC 
Offices: 500 FIFTH AVENUE NEW YORK 30, N. Y. 

Phone Circle 7-2062 
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WHAT IS IT?* 
To define or describe a business organization that offers no wares 
but service necessarily leads to intangibles. The author of the 
intangible must conceive an original breed. 
Therefore, we say MODERN TELESERVICE, INC. * formed, bred 
and nurtured to a fine maturity a truly creative service house . . . 

an essential component of the advertising agency in all its tele- 
vision and radio non -production activity. 
And creative service means so much more than just a personal 
service! 

* PRINT PROCUREMENT 

* TELEVISION SPOT COM- 
MERCIAL FILM TRAFFICK 

* ASSEMBLING TV FILM 
PROGRAMS 

* TELEVISION FEATURE 
FILM TRAFFICK 

* STORAGE & DISTRIBU- 
TION OF LIVE TELEVI- 
SION PROGRAM PROPS, 
SLIDES & RADIO ELEC- 
TRICAL TRANSCRIPTIONS 

Modern Teleservice, Inc. 
219 East 44th Street 
New York 17, N. Y. 
OXford 7-2753 

Modern Teleservice, Inc. 
237 East Ontario Street 
Chicago 11, Illinois 
DElaware 7-3761 

Modern Teleservice, Inc. 
3450 Wilshire Boulevard 
Los Angeles 5, California 
DUnkirk 4-2511 
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Be sure to shoot 
IN COLOR... 

You'll be glad you did 

Funny! 
But - 

will they 
all laugh? 

N comedy is not a funny business. 

What seemed hilarious at a story 
conference can fall flat at airtime. 
Film can help here-in many ways! 
With film, pre -testing is easy ... 
laughs can be measured, 
highlighted-"fluffs" cut out ... 
stations and time lined up with 
far more control. That's why 
a good comedy show is a better 
comedy show on EASTMAN FILM. 

Fer complete information write to: 
Motion Picture Film Department 
EASTMAN KODAK COMPANY 

Rochester 4, N. Y. 

East Coast Division 
342 Madison Ave. 
New York 17, N. Y. 

Midwest Division 
130 East Randolph Drive 

Cb cago 1, III. 

West Coast Division 
6706 Santa Monica Blvd. 

Hollywood 38, Calif. 

or W. J. GERMAN, Inc. 
Anent; for the sole and distribution of 
Eastman Professional Motion Picture Films, 
Fort Lee, N.J.; Chicago, Ill.; Hollywocd, Calif. 



Vor all your motion picture 

film requirements: picture or 

sound, black -and -white or color 

-- negative or positive -- 

-16 mm or 35 mm -- 

the W. J. German Organization 

is at your service 

Agents for the sale and 
distribution of 

EASTMAN Professional Motion Picture Film 

W. J. GERMAN, INC. 
Fort Lee, Chicago, Hollywood 
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the "watchword" for reliable service 

PRECISION TIMING 
FOR RADIO 
TV FILMS 

Scientifically proven 
accurate 

Official Timers 
CBS-NBC-ABC 

Networks 

Electronically tested 
Exclusive, Non -breakable, "Coil 
Spring" Mechanism fort Economy, 
Dependability, Unexcelled Accu- 
racy. The result of 20 years of engineer- 
ing research, Minerva "coil" construction 
assures endless timing precision with less 
wear or friction ... without need of costly 
adjustments or repairs ... under rugged, 
continuous usage. 

Lifetime Guarantee. Coils employed 
in Minerva Mechanisms are unconditionally 
guaranteed for the life -span of the timer 
against breakage or wear. In addition, 
should any Minerva timer fail to give 
satisfaction within one year because of 
defective material or workmanship, the 
timer will be completely repaired or 
replaced without charge. 

10 -Days Free Trial. Select 
any Minerva timing instrument 
and try it under your own 
working conditions for a 
full ten days. If it does not 
serve your purposes as 
well or better than any 
other instrument, simply re- 
turn it. There will be no 
charge, no obligation. 

Write, wire, phone 
RIGHT NOW for 
complete catalog. 

OUR 
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America's 

largest selection 

INSTRUMENTS 
Models 105PN-107N 
Full minute span with more 

definition on the minutes! 
Single dial reference for both 

minutes and seconds retains 
the mechanics familiar to 
Radio and TV but this 
Minerva timer is much 
easier to read and use 
.. for spot timing, timing 

program segments, etc. 
Two models with alternate 
methods of Start -Stop - Start... flyback to 
Zero . 

40 `; 

2 

Model 222 
For "On the Air"! Red 
dial gives "time left to go" 
without written or mental 
calculations-sweep hand 
in seconds, small hand in 
minutes. Easily set for 
any time period up to 
one hour. Black dial 
for conventional stop- 
watch use with time 

out feature. 

Models 106F-106 
For Film -making, Filmmeter and Fifth - 
Second Timer! This specially designed timer 
has regular fifth -second scale, plus 90 -ft and 
36 -ft per min. scales to register footage fer 
3Smm. and 16mm. film. Long hand completes 
one revolution in 60 seconds, small hand reg- 
isters up to 30 minutes. Time out feature. 
Perfect flyback guaranteed for life. Model 
106 has fifth -second scale only. Both available 
in regular or large size. 

M. DUCOMMUN COMPANY 
Specialists in Timing Instruments Since 1858 

580 Fifth Avenue, New York 36 PLaza 7-2540 

100TH YEAR OF PRECISION TIMING SERVICE 
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Foreword 
THIS THIRD edition of the International Tele- 

vision Almanac is intended to supply the biographical, corporate 
and statistical reference needs of the expanding television indus- 
try. This volume is a product of the editorial and research staff 
of Quigley Publishing Company and is a companion publication 
to the International Motion Picture Almanac, which is now in its 
30th year. Herein will be found the only comprehensive "Who's 
Who" in the entertainment world, plus data on television shows, 
their producers, advertising agencies, stations, suppliers of equip- 
ment and services and other reference material. 

-MARTIN QUIGLEY 

1958 INTERNATIONAL 

TELEVISION ALMANAC 

Contents copyrighted 1957 by Quigley Publishing Company, 
New York. Publications of general circulation may reproduce 
material in this volume if proper credit is given Interna- 
tional Television Almanac; reproduction by all other pub- 
lications without written permission is expressly forbidden. 

PRINTED IN THE UNITED STATES OF AMERICA 
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STATISTICS 

Network and Station Operations 
There were 459 commercial stations operating in the United States as of January, 1957 located 

in some 300 markets and serving more than 40,000,000 families. 

TOTAL REVENUE OF TELEVISION NETWORKS AND STATIONS 

Year Revenue Year Revenue 
1947 $1,900,000 1952 324,200,000 

1948 8,700,000 1953 432,700,000 

1949 34,300,000 1954 593,000,000 

1950 105,900,000 1955 744,700,000 

1951 235,700,000 1956 896,900,000 

BROADCAST REVENUES, EXPENSES, AND INCOME OF TELEVISION 
NETWORKS AND STATIONS 

(Million dollars) 
1956 1955 1954 1953 1952 1951 

Revenues $896.9 744.7 $593.0 $432.7 $324.2 $235.7 

Expenses 707.3 594.5 502.7 364.7 268.7 194.1 

Income (before Federal tax). 189.6 150.2 90.3 68.0 55.5 41.6 

TOTAL BROADCAST REVENUES OF ALL NETWORKS AND STATIONS: 
AM and AM -FM, FM and TV 

(Total broadcast revenues are defined as total time sales, less commissions to agencies and 
national sales representatives, but plus incidental revenues.) 

Year No. of Stations Revenues Year No. of Stations Revenues 
1938 660 $111,358,000 1947 1,479 $366,032,000 
1939 705 123,882,000 1948 1,874 416,867,000 
1940 765 147,147,000 1949 2,119 449,544,000 
1941 825 168,785,000 1950 2,336 550,400,000 
1942 862 178,894,000 1951 2,374 686,100,000 
1943 852 215,428,000 1952 2,502 809,400,000 
1944 885 275,550,000 1953 2,813 908,000,000 
1945 912 299, 715,000 1954 3,008 1,042,500,000 
1946 1,035 323,228,000 1955 3,179 1,198,100,000 

* TV available only 

[The statistics herein have been compiled from varied sources within the Television industry 
and the Government, inclusive of the Federal Communications Commission, U. S. Department 
of Commerce, Radio -Electronics -Television Manufacturers Association, NBC Research De- 
partment, Publishers Information Bureau, Nielsen Television Index, American Research 
Bureau.] 
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Up go the ratings when you reach for the stars! 
Greater audiences, increased billings, higher 
rate cards - all are attainable when you have 
the star -power that is available only in M -G -M 
features! Why not reach for the 'phone right 
now - and let the MGM -TV representative tell 
you how the big names can mean big business! 

MGM TV 
A Service of 

Loew's Incorporated 

RICHARD A. HARPER, General Sales Manager 
701 7th Ave., New York 36, N. Y., JUdson 2-2000 

GRETA GARBO HEDY LAMARR JAMES STEWART W. C. FIELDS FREDDIE BARTHOLOMEW MICKEY ROONEY 
LEW AYRES WALLACE BEERY GREER GARSON WALTER PIDGEON VAN JOHNSON JUNE ALLYSON ROBERT TAYLOR 
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CLARK GABLE INGRID BERGMAN SPENCER TRACY LANA TURNER JOAN CRAWFORD FRANK SINATRA 
GENE KELLY JUDY GARLAND JOHN WAYNE ANN SOTHERN AVA GARDNER WILLIAM POWELL MYRNA LOY 
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NETWORK TELEVISION BILLINGS 

Network 1951 1952 1953 1954 1955 1956 1957 
ABC $18,585,911 $18,353,003 $21,110,680 $34,713,098 $51,393,434 $76,726,129 $46,443,714 
CBS 42,470,844 69,058,548 97,466,809 146,222,660 189,018,121 223,520,382 135,299,556 
DuMont 7,761,506 10,140,656 12,374,360 13,143,919 3,102,708" 

187,921,123 107,735,033 NBC 59,171,452 83,242,573 96,658,551 126,074,597 163,384,796 
Total $127,989,713 $180,794,780 $227,610,400 $320,154,274 $406,899,059 $488,167,634 $289,478,303 

*First seven months. 
**Effective September 15, 1955, DuMont changed from a national network to a local operation. 

Receiver Production and Sales 

RETAIL TELEVISION SET SALES 

Year Total 
Cumulative 

Total Year Total 
Cumulative 

Total 
1949 3,602,872* 1953 6,370,571 28,155,432 
1950 6,132,000 9,734,872 1954 7,317,034 35,472,466 
1951 5,905,000 15,639,872 1955 7,421,084 42,893,550 
1952 6,144,989 21,784,861 1956 6,804,783 49,698,333 

*Cumulative Total from 1941. 

TELEVISION SET PRODUCTION AND MANUFACTURER'S VALUE 

Year Units 
Manufacturer's 

value Year Units 
Manufacturer's 

value 
1946 6,476 $1,250,000 1951 5,384, 798 $956,986,300 
1947 178,571 50,000,000 1952 6,096,280 1,049,000,000 
1948 975,000 230,000,000 1953 7,215,827 1,230,298,500 
1949 3,000,000 580,000,000 1954 7,346,715 1,028,540,100 
1950 7,463,800 1,350,000,000 1955 7,756,521 1,071,020,000 

1956 7,387,029 1,000,000,000 

TELEVISION RECEIVERS SHIPPED TO DEALERS (Through 1956) 

State Total State Total 
Alabama 598,822 Nov,. Hampshire 169,593 
Arizona 210,798 New Jersey 2,128,585 
Arkansas 333,939 New Mexico 116,578 
California 4,393,393 New York 6,211,293 
Colorado 344,282 North Carolina 899,171 
Connecticut 855,363 North Dakota 114,209 
Delaware 144,544 Ohio 3,380,683 
District of Columbia 476,306 Oklahoma 609,240 
Florida 1,050,000 Oregon 389,403 
Georgia 872,910 Pennsylvania 3,889,090 
Idaho 130,249 Rhode Island 303,803 
Illinois 3,298,064 South Carolina 389,024 
Indiana 1,411,874 South Dakota 107,774 
Iowa 764,178 Tennessee 741,305 
Kansas 485,718 Texas 2,132,733 
Kentucky 662,824 Utah 214,280 
Louisiana 671,598 Virginia 825,504 
Maine 270,480 Vermont 93,530 
Maryland 830,690 Washington 728,383 
Massachusetts 1,860,394 West Virginia 460,661 
Michigan 2,275,924 Wisconsin 1,026,719 
Minnesota 812,123 Wyoming 32,559 
Mississippi 
Missouri 
Montana 
Nebraska 

282,361 
1,280,504 

92,222 
406,216 

U. S. TOTAL 
Alaska 
Hawaii 

50,024,743 
17,480 
86,029 

Nevada 43,860 GRAND TOTAL 50,128,252 
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hl, FLANK SINATRA SHOW 

ABC - TV 

FRIDAY AT 9:00 P.M. 
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Advertisers 

THE LEADING NATIONAL ADVERTISERS (1956) 
Company Total Investment Network Television 

1. Procter & Gamble Co.. $55,477,411 $43,457,339 
2. General Motors Corp..... 48,981,798 19,086,646 
3. Colgate-Palmolive Co..... 29,566,513 19,880,282 
4. General Foods Corp. 27,646,261 15,688,789 
5. Chrysler Corp. 26,923,885 18,198,264 
6. General Electric Co. 25,026,555 8,106,204 
7. Ford Motor Co. 21,793,953 10,316,421 
8. American Home Products Corp. 18,979,916 15,758,019 
9. General Mills, Inc. 17,930,233 9,891,113 

10. Gillette Co. 17,221,804 15,257,871 
11. American Tobacco Co. 16,108,798 9,387,768 
12. R. J. Reynolds Tobacco Co. 15,662,104 11,424,421 
13. Lever Brothers Co. 15,000,143 11,322,643 
14. Bristol-Myers Co. 14,422,347 9,132,455 
15. Campbell Soup Co. 13,684,134 4,415,970 
16. National Dairy Products Corp. 10,836,340 5,628,107 
17. Westinghouse Electric Corp. 10,773,594 8,598,023 
18. American Telephone & Telegraph Co 10,753,125 2,285,036 
19. Liggett & Myers Tobacco Co. 10,341,277 7,786,114 
20. Pillsbury Mills, Inc. 8,871,283 4,897,601 
21. Distillers Corp.-Seagrams, Ltd. 8,188,824 635,010 
22. Kellogg Co. 8,059,547 6,101,919 
23. Radio Corp. of America 7,939,230 3,353,358 
24. Goodyear Tire & Rubber Co. 7,509,807 2,281,203 
25. Standard Brands, Inc. 7,404,552 2,899,611 

THE LEADING NATIONAL ADVERTISERS (first six months -1957) 
1. Procter & Gamble Co $29,595,614 $24,144,097 
2. General Motors Corp. 23,286,915 5,707,673 
3. Chrysler Corp. 15,980,279 9,056,182 
4 Colgate-Palmolive Co 15,550,067 9,466,382 
5. General Foods Corp. 14,752,468 8,348,307 
6. Ford Motor Co 13,839,985 6,386,322 
7. Lever Brothers Co. 11,083,087 7,046,099 
8. American Home Products Corp. 10,773,296 8,786,607 
9. Bristol-Myers Co 9,874,700 5,713,732 

10. General Electric Co. 9,591,750 3,046,525 
11. General Mills, Inc. 8,765,360 4,723,889 
12. R. J. Reynolds Tobacco Co. 8,451,819 5,911,081 
13. American Tobacco Co. 7,889,091 4,122,642 
14. Gillette Co 7,521,876 7,100,326 
15. Liggett & Myers Tobacco Co. 6,107,940 4,131,906 
16. Campbell Soup Co. 6,091,347 2,373,129 
17. National Diary Products Corp. 5,506,416 3,298,485 
18. American Telephone & Telegraph Co 5,364,751 1,550,736 
19. Philip Morris, Inc. 5,116,481 1,226,663 
20. Pharmaceuticals, Inc. 4,809,058 4,369,822 
21. Brown & Williamson Tobacco Corp... 4,720,337 3,209,541 
22. Swift & Co. 4,635,889 3,327,369 
23. Westinghouse Electric Corp. 4,627,034 2,254,710 
24. Quaker Oats Co 4,578,058 2,431,913 
25. Revlon, Inc. 4,433,633 3,511,823 

ESTIMATED VOLUME OF ADVERTISING IN U. S. (In Millions of Dollars) 
1950 1951 1952 1953 1954 1955 

Network 85.0 180.8 256.4 319.9 422.2 540.2 
Spot 30.8 69.9 93.8 145.5 206.8 260.4 
Local 55.0 81.6 103.7 140.7 180.2 224.7 
Total 170.8 332.3 453.9 606.1 809.2 1,025.3 
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* 

SINCE 

1898 
THE 

AGENCY 
OF 

THE 

SHOW 
WORLD 

WILLIAM MORRIS AGENCY, INC. 
NEW YORK CHICAGO BEVERLY HILLS LONDON PARIS ROME 
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Films for Television 
The average station uses film 2914 hours weekly in a year; while all stations will use 685,736!,2 

hours of film in a year. 
The amount of film made for television since 1949-50 is more than $304,000,000. This invest- 

ment covers about 7,600 hours of television -produced film fare available. This does not 
include 3,017 hours of feature film, 989 hours of Westerns, 216 hours of motion picture 
serials or 11,494 hours of motion picture short subjects available. 

TYPE OF TV FILMS USED BY STATIONS (By Weekly Hours) 
To 50,000 
families 50-150,000 

Feature Film 
150-500,000 

500- Over All 
1,000,000 1,000,000 Stations 

Morning .9 1.8 1.5 2.0 1.4 
Afternoon 6.0 5.3 5.7 7.7 7.1 6.1 
Evening 8.4 7.4 6.5 11.1 11.5 7.9 
Total 14.4 13.6 14.0 20.3 20.6 15.4 

Syndicated Film 
Morning .2 .2 .4 .4 .3 
Afternoon .. .4 1.6 1.6 1.8 2.3 1.6 
Evening 5.5 7.4 6.1 5.0 6.2 6.2 
Total 5.9 9.2 7.9 7.2 8.9 8.1 

Short Subjects 
Morning .5 .7 .9 .4 
Afternoon 1.1 1.9 1.0 1.1 3.3 1.4 
Evening .7 .9 .5 2 .9 .6 
Total 1.8 2.8 2.0 2.0 5.1 2.4 

Film Produced by Station 
Morning .. .1 .2 
Afternoon .1 .1 .1 
Evening .8 .4 .2 .3 .5 .3 
Total .9 .4 .3 .4 .7 .4 

Free Film 
Morning .1 .2 .6 1.0 .1 .5 
Afternoon 1.3 1.6 1.3 1.0 .8 1.3 
Evening 1.4 1.3 .5 .3 .5 .7 
Total 2.8 3.1 2.4 2.3 1.4 2.5 

Total Film Hours 
Morning .1 1.3 3.1 3.7 3.6 2.6 
Afternoon 8.9 10.4 9.7 11.6 13.5 10.5 
Evening 16.8 17.4 13.8 16.9 19.6 15.7 
Total 25.8 29.1 26.6 32.2 36.7 28.8 

Viewing Habits 
More than 38,600,000 families own television sets -78% of the nation. 
There are 95.8% one -set homes, 4.2% two -set homes as of January, 1956. 
More time is spent each day watching television than any other activity except sleeping - 

2.6 billion person -hours every week, 1.9 billion hours in all economic pursuits. 

TELEVISION VIEWING HABITS BY DAY OF WEEK 
Children 

Monday -Friday Men Women (under 16) 
Sign -On to Noon 15% 49% 36% 
Noon to 6 p.m 12% 55% 33% 
6 p.m. to Sign -Off 34% 45% 21% 

Saturday 
Sign -On to Noon 13% 13% 74% 
Noon to 6 p.m. 46% 25% 29% 
6 p.m. to Sign -Off 34% 38% 38% 

Sunday 
Noon to 6 p.m. 42% 32% 26% 
6 p.m. to Sign -Off 33% 39% 18% 
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Atlanta Beverly Hills 

Boston Buffalo 

Charlotte Chicago 

Cincinnati Cleveland 

Dallas Detroit Kansas City 
..r..11111\ 

Las Vegas London 

Miami Minneapolis 

New Orleans New York 

Paris Philadelphia 

Pittsburgh Rome 

San Francisco Seattle 

St. Louis Toronto 

,ere .; 
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TELEVISION VIEWING HABITS BY TIME OF DAY (U. S. Homes) 
AM 1954 1955 PM 1954 1955 
6- 7 33,000 83,000 3- 4 5,437,000 6,939,000 
7- 8 718,000 996,000 4- 5 6,321,000 8,034,000 
8- 9 1,877,000 2,556,000 5- 6 8,584,000 10,591,000 
9-10 2,843,000 3,552,000 6- 7 10,378,000 13,081,000 

10-11 
11-12 

3,919,000 
4,499,000 

4,814,000 
5,744,000 

7- 8 13,221,000 16,567,000 

PM 8- 9 16,864,000 20,650,000 
12- 1 5,575,000 7,570,000 9-10 17,361,000 21,248,000 

1- 2 5,217,000 6,507,000 10-11 15,346,000 18,426,000 
2- 3 5,272,000 6,175,000 11-12 9,992,000 10,690,000 

Employment Data 
RADIO AND TELEVISION EMPLOYEE DATA 

Average no. full- 
time & part-time 

Year employees 

Average annual 
earnings per ful:- 

time employee 
1930 6,000 $2,624 
1935 14,000 2,089 
1940 25,000 2,554 
1945 36,000 3,515 
1950 58,000 4,698 
1952 65,000 5,559 
1953 70,000 5,873 
1954 76,000 6.087 
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The Winnah! - The Public 
by OLIVER TREYZ 

ABC Vice -President in Charge of Television 

AMOST 
IMPORTANT victory is about to be 

scored by American television viewers. For 
vast numbers, +he triumph will mean a "new 

freedom"-the freedom to choose television pro- 
grams. 

Until recently, many viewers were restricted 
in television fare to the programming of one 
or two channels servicing their area. But with 
each passing year, each decision by the FCC, 
the number of markets with limited service has 

diminished, until now the final victory-freedom 
of choice-is within reach of most communities. 

The victory for the viewing public means that 
now, in 1957-58, ABC Television will be able 
to provide its full programming on a virtually 
national basis. And that programming itself will 
be "grade A" in quality and quantity again, 
for the first time in ABC Television's history. 

Significance of this newly won freedom is vast. 
At least three programs, and frequently three 
kinds of programs during network scheduled 
periods, will be available to new millions of 
television homes. They will have the opportunity 
to see, in their proper program times and se- 
quence, many of the fine programs that have 
been on ABC Television for several seasons: 
"Disneyland" and "Rin Tin Tin," Lawrence Welk 
and Lawrence Welk (this is not a typographical 
error-there are two fine full -hour programs of 
Welk music on ABC-TV each week), "Ozzie and 
Harriet," "Voice of Firestone" and many, many 
others. 

And most exciting of all to the viewing pub- 
lic in many markets is +he prospect of being 
able to see, because of competitive facilities 
available to all three networks, such new pro- 
grams as ABC -TV's Frank Sinatra, the fresh 
talent of Pat Boone, the new adventure -action 
series "Walter Winchell File," "Walt Disney's 
"Zorro," "Maverick," "O.S.S.," "Colt .45" and 
"Sugarfoot," not to mention dazzling Patrice 
Munsel and kinetic Guy Mitchell. 

Staunch allies of the viewing public in making 
this victory possible have been the Federal Com- 
munications Commission and businessmen and 
broadcasters throughout the country who have 
worked and persevered to make new and equal 
facilities available throughout the country. 

Dimensions of +he change which has taken 

place can be seen by comparing ABC Television 
facilities in 1953 against +hose for this Fall. In 

1953, ABC Television could deliver "live" cov- 
erage via six affiliates. These, including the five 
owned -and -operated stations of ABC-in New 
York, Chicago, Detroit, Los Angeles and San 
Francisco-plus Washington, accounted for 34 
per cent of the total U.S. television homes. 

Compare this with the 81 live stations, cover- 
ing 85 per cent of all U.S. television homes, 
that will carry ABC Television programs +his 

season. And added delayed station coverage, 
which all networks require, ABC Television pro- 
grams this coming season will reach 95 per csnt 
of all U.S. TV homes. 

By any standard, the new coverage of ABC 
Television is impressive. For example, in +he 
Nielsen "Class A" County Size Group, +he top 
classification among the four covering all tele- 
vision markets, ABC Television this season will 
be the only network to have "live" full-time 
VHF coverage in all cities, "Class A," which 
includes "all counties assigned to metropolitan 
areas having central cities with populations of 
over 500,000" totals 21 major markets. Bringing 
about the changed ABC Television status are 
new VHF stations +his year in St. Louis, Boston, 
New Orleans and Pittsburgh. 

The outlook for ABC Television is identical in 
top retail markets. Boston, Pittsburgh and Miami 
will give ABC Television the distinction of being 
the only network to have all VHF affiliates in 
the top 25 retail markets. These 25 stations cover 
some 62 per cent of all U.S. Television homes 
alone-a total of more than 25,000,000. 

Not for a moment do we believe that the 
largest cities are the only important ones. We've 
made important gains in many other cities in- 
cluding Chattanooga, Indianapolis, Norfolk, 
Omaha and Youngstown, and will have almost 
certainly added others by the time this is 

printed. 
As new segments of the American viewing 

public are able to receive ABC Television pro- 
grams, I believe they will follow the trend al- 
ready set in other areas: an equal share of the 
nation's viewers for ABC Television programs, as 

the viewers exercise +heir new freedom of choice. 
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NOW TV AND 

TOPS 
AGAIN % 

"JOE " "ED" 

ghe 

AMES BROS. 
Show on Film 

205 STATIONS 

205 CITIES 

205 REASONS 

why the AMES BROS. 

have been TOP VIEWING 

throughout the nation! 

" VIC " " GENE " 

Exclrrsir'ely RCA VICTOR RECORDS 

Personal Management: BILL FICKS 
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PRESENTING 

THE 

INCOMPARABLE 

IN 

"THE 

INTERNATIONAL 
SHOW" 

A New Television Series 

JOSEPH STEINER-Producer 

FRANK BORZAGE-Dirccio 

LEE DARMES -Cinematographer A.S.C. 

HARRY REVEL - ComnPatel 

READY FALL 1958 

THE INTERNATIONAL SHOW 
130 EAST 40th ST NEW YORK, N. Y MU3.5840 



"THE 

EDDIE FISHER 

SHOW" * 

NBC-TV IN LIVING COLOR 
SPONSORED BY: CHESTERFIELD, 
RCA AND RCA WHIRLPOOL 

*ALTERNATING TUESDAYS WITH 
"THE GEORGE GOBEL SHOW" 
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Looking Great This Fall 
by MERLE S. JONES 

President, CBS Televison 

AMERICA has never seen anything quite 
like the television it is watching this Fall. 
Never before has a new season brought 

forth such an array of new stars and new pro- 
grams. Never before has there been such an 
outstanding schedule of public service programs. 
And never before has a new season carried over 
such a wealth of distinguished old favorites 
from past years. 

You don't have to look very far to see the 
far-reaching and exciting program changes that 
have taken place. 

Item: Collectively, the three nationwide tele- 
vision networks have launched more than 40 
new regularly scheduled night-time series. Or, 
to put it another way, almost one out of every 
three night time series had its "premiere per- 
formance" this Fall. 

Item: During every night of the week the 
program schedule for each network differs from 
its lineup of last season. 

Item: During any given half-hour, with only a 
few exceptions all week long, at least one net- 
work, more often two, and sometimes all three 
networks are competing for viewer attention this 
season with new program entries. 

Item: The retooling at night has been 
matched by a similar revolution in daytime pro- 
gramming, with long -existing schedules changed 
to make room for new shows designed to attract 
the housewife audience. 

Item: In addition to these extensive changes 
in regular program schedules, the networks this 
season are presenting more one-time special 
broadcasts than during any previous season .. . 

a minimum of two, and an average of three 
special one-time shows each week-for a season - 
long total of close to 150 special one-time pro- 
grams. 

Last season the average television family de- 
voted more time to television than it ever had 
before. Last season too, television's program 
fare occupied more of America's leisure time 
than all the other entertainment media com- 
bined. The far-reaching program changes which 
were introduced by the broadcasters this Fall 
have been designed to maintain that outstand- 
ing record of popularity by making this season's 
program schedules even more exciting, more 
varied and more entertaining than ever before. 

New entertainment shows by themselves, how- 
ever, are not enough to do the job. Broadcasters 
have an obligation to be responsive to the pub- 
lic's ever-growing thirst for information of all 
kinds-political, social, economic, sc''entific and 
cultural. Traditionally, this obligation has been 
fulfilled through the presentation of so-called 

"public-service" programming. Today +here has 
been a vas+ change in the techniques and con- 
cepts of such programming. No longer is a 

sharp line drawn between information and en- 
tertainment. No longer is entertainment in 
public service programming considered merely 
an extra bonus. Today the broadcaster's goal is 

to interest the public while broadcasting in the 
"public interest." 

CBS Television has always been a pioneer 
in this area of public service programming. We 
believe that our schedule this Fall continues to 
take great strides in this direction through the 
presentation of a number of major program 
series which combine the best elements of pub- 
lic service and outstanding entertainment. With- 
in this category are not only such distinguished 
old series as "Face the Nation" and "See It 
Now," but such promising new public service 
entries as "Twentieth Century," "Conquest," 
"High Adventure with Lowell Thomas" and "The 
Seven Lively Arts." 

While most of the headlines this Fall have 
been about the new entertainment and informa- 
tion series, a gratifying number of the biggest 
shows on the new season's schedule are the great 
favorites from the past-those outstanding shows 
which already have won a preeminent place in 
the lives of millions of Americans. Two-thirds of 
the current network program series fall into this 
category, a gratifying figure because it demon- 
strates the ever-growing programming skill and 
creative talent of the industry. Among these 
programs are such long-time top ten CBS Tele- 
vision favorites as "The Ed Sullivan Show," "Jack 
Benny," "Talent Scouts," "The $64,000 Ques- 
tion," "U.S. Steel Hour," "I've Got A Secret," 
"Climax!", "Playhouse 90," "The Lineup," "Per- 
son to Person" and "Gunsmoke." Also in this 
category are such daytime personalities as 
Arthur Godfrey, Garry Moore and Art Link - 
letter, as well as popular daytime dramatic 
shows such as "Guiding Light," "Search for To- 
morrow" and "Edge of Night." 

It is around such anchor shows, which through 
the years have gathered large, loyal and respon- 
sive audiences, that broadcasters have intro- 
duced +his season's new programs in order to 
add new excitement and interest to the sched- 
ules. And CBS Television, with more of the 
long-time program favorites than any other 
network, with the medium's outstanding sched- 
ule of public service programming and with an 
exciting array of brand-new programs and 
personalities, is in the most favored position this 
season to maintain its place as America's pace- 
setting network. 
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What's Ahead in Television 
by MANIE SACKS 

Vice -President, NBC TV Network Talent and Programing 

WITH THE 1957-58 television season in 
full swing, I would like to review some 
of the reasons why NBC Television view- 

ers have the most exciting year of programming 
in store for them. 

In order to provide an ever -better blend of 
entertainment and service, plus ever greater 
value to advertisers, NBC has built its pro- 
gramming for the year on a base of live tele- 
vision, a record number of "specials" covering 
a tremendous range of subjects, plenty of color 
and a wide variety of new regularly -scheduled 
shows in addition to the established programs. 

The entire television schedule will be marked 
by fresh creativity of the kind that produced 
such trail -blazing series as "Wide Wide World," 
"Project 20," "Elder Wise Men" and "NBC 
Opera" which have enriched television in past 
seasons and will continue to do so this year. 
New "specials" that will spark NBC's program- 
ming in future months include anniversary pro- 
grams; musical versions of "The Pied Piper of 
Hamelin" and "Pinocchio" and other fairy tales; 
documentaries like "Assignment: Southeast 
Asia"; the Bell Telephone science programs and 
"Omnibus." These programs will provide a 
broader range of viewer appeal than ever be- 
fore so that there will be hardly an adult or 
child in America who won't find something 
of interest in NBC's regular or special schedule. 

Convinced that television is essentially a live 
medium, more than 80 per cent of all our net- 
work programming this Fall is live. In the peak 
evening hours alone, more than two-thirds of our 
schedule will be live. Naturally, there are cer- 
tain things that are better done on film and we 
won't hesitate to use it when necessary. 

The 1957-58 network schedule calls for at least 
100 "specials"- those sparkling high spots in 
the week's viewing. These programs will take 
in the whole field of entertainment and all 
aspects of public service including drama, com- 
edy, opera, science, literature, interviews with 
leading statesmen of the day and in-depth 
treatment of outstanding news and sports events. 
They will cover a wider area of viewer interest 
than in any previous year, moving from Shakes- 
peare to Picasso to Shirley Temple to Bob Hope 
to Vannevar Bush. 

Furthermore, no longer are we confining our- 

selves to a strict one -out -of -four scheduling at 
specified times of the week and displacing the 
same programs time after time. Instead, we're 
placing these attractions all over the schedule 
so that no regular program will be displaced 
more than twice during the year. Also, more 
than ever before, we'll try to pick the best 
possible time for each type of show, presenting 
children's classics in the early evening and 
adult "specials" later. 

Among the upcoming special productions are 
"Annie Get Your Gun"-one of the all-time 
great Broadway hits-starring Mary Martin; 
Shakespeare's "Twelfth Night" and the modern 
thriller, "Dial 'M' for Murder," both starring 
Maurice Evans, as well as other distinguished 
dramatic attractions on the "Hallmark Hall of 
Fame" series; the Standard Oil and General 
Motors star-studded anniversary programs; the 
Texaco specials and the Bell Telephone System 
science series. There also will be six Bob Hope 
and six Jerry Lewis comedy -variety programs and 
two "specials" built around Dean Martin. There 
will be a series of +he world's favorite fairy 
tales linked by Shirley Temple as hostess and 
occasional star. There will be the "Omnibus," 
"Wide Wide World," "Project 20" "Wisdom" 
and NBC Opera series. And there will be the 
Emmy and Oscar awards, the Las Vegas pro- 
grams, sports specials and documentary specials. 

In building our Fall schedule, however, we 
also turned our attention to the formats that 
have always been the backbone of the sched- 
ule: drama, situation comedy, Western adven- 
ture, audience participation, variety and mys- 
tery. Our regular Fall schedule includes 21 new 
night time shows, about 25 per cent of our 
entire evening lineup, in these categories. 

With NBC color programs now available to 
96 per cent of all the nation's television homes, 
color television plays an important role in our 
programming schedule. Many of our top pro- 
grams will be done in color, with emphasis on 
periods when there are most viewers-evenings 
and weekends. 

In view of all these factors, we have high 
hopes that this will be the most successful season 
in our history in terms of ratings, earnings and 
service to our audience and clients. 
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HERBERT B. L[ONA1IIJ 

Producer 

"The Adventures of Rin Tin Tin" 
..1 BC -T1 

"Circus Boy" 
1BC-Ti- 

"The 77th Bengal Lancers" 
IN SYNDICATION 

"Cheers for Miss Amy" 
IN PREP AR iTION 

In association with SCREEN GEMS 
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GOMALCO PRODUCTIONS 
404 North Roxbury Drive 
Beverly Hills, California 
CRestview 5-6131 

"The George Gobel Show" -4th Year-NBC-TV 
Every Other TUESDAY 8-9 p.m. 

"Leave It To Beaver" CBS -TV 
FRIDAYS 7:30-8 p.m. 
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THE No. 1 NEW SHOW OF 1957* 

"HEY, JEANNIE! 
STARRING 

JEANNIE CARSON 
NOW A BBC FAVORITE TOO 

IN PREPARATION 

"THE JEANNIE CARSON SHOW" 

CREATED AND PRODUCED BY 

CHARLES ISAACS 

TARTAN PRODUCTIONS. INC. 

\IELSEN SURVEY, SPRING, 1957 
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HOLLYWOOD NEW YORK CHICAGO 
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Gisele JWackenzie.. 

Sponsored by 
Scott Paper Co. 

and 
Schick 

"The Gisele Mackenzie Show" 
NBC-TV 

Personal .Manager 
BOB SHUTTLEWORTH 
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OUR PRODUCTION RECORD 

OF HALF HOUR TELEVISION 

FILMS CONTINUES TO 

GROW... 

71" 
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FOUR STAR FILMS, INC. FOUR STAR 

OWNED BY 
DICK PCWELLCHARLES .. .4 
DAVID NIVELA 

ER ... 
WILLIAM CRUIKSHANK 
EXECUTIVE OFFICES: 

141m. Camino Drive, Beverly 1-1111s, California 
CRmemvIEw 4-6253 

1 HESS - 79 
ROUR STAR PLA YNOUSE 

TNF STAR AND TI/E STORY 

CAYALC.4OF 

CA'EYRON NAL! Of STARS 

I.95B-12.3 
FOL.*, SPAR RZA/7/01./fE /16/ 

c2ferI-412,4, HA%! Of S/ARS /26/ 

4 'Ç /64.441«4t7 /26/ 
LACif7lfifllrlANfORIV,rifEA1.! /1i7/ 

.RW. ./0.4.f1t.4N0 EVE //// 
1957-159 
DICK POWELL'S ZANE GREY THEATRE (29) 
(Four Star -Zane Grey) With 29 guest stars 

RICHARD DIAMOND, PRIVATE DETECTIVE (13) 
(Four Star Films, Inc.) Starring David Janssen 

ALCOA-GOODYEAR THEATRE (39) 
(FIRST ANTHOLOGY, Inc. Production) starring David 
Niven, Charles Boyer, Robert Ryan, Jane Powell, 
Jack Lemmon and several guest stars. 

TRACKDOWN (39) 
(Four Star Films, Inc.) Starring Robert Culp 

MR. ADAMS AND EVE (39) 
(A Bridget Production for CBS) Starring Ida Lupino 
and Howard Duff 
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"ALES PAUL & MARY FORD AT HOME" 

LES PAUL & MARY FORD "AT HOME" TV SHOW 

WOODS 

Personal Management 

GRAY GORDON-MEL SHAVER 

TEmpleton 8-2746 

Gibson Guitars 

37 WEST 57th STREET 

NEW YORK 19, N. Y. 
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U. S. 594 

... 
Anguish, Toby, Motion Picture Productions 476 

Talent and Literary 560 Animated Film Producers of America (AFPA) 476 
Agents' Association Ltd. 710 Animated Productions, Inc. 476 
Alabama Broadcasters Association 639 Animation 534 
Aladdin Television Productions, Inc. 474 Animation Films 679 
Alaska Animation, Inc. 476 

Channel Allocations 470 Animation Productions 679 
Stations 460 Anton, Evan J., Productions, Ltd. 476 

Alexander, Alton, Productions, Inc. 474 Anvil Films Ltd. 691 
Alexander Film Co. 474 Apollo Prods. 680 
Alexander, M. & A., Productions, Inc. 474 Arbee Enterprises 680 
All -Canada Television Div., All -Canada Ardee Films, Inc. 393 

Radio Facilities, Ltd. 680 Argentina 
Allegro Pictures, Inc. 474 Films in U. S. 400 
Allen & Allen Productions 474 General Industry Statistics 716 
Allend'or Productions, Inc. 474 Argyle Television Films, Inc. 476 
Alley, Paul, Productions 474 Arizona Broadcasters Association 641 
Alliance Film Studios Ltd. 690 Arkansas Broadcasters Association 641 
Alliance of Television Film Producers, Inc. 639 Arlan Pictures 393 
Allied Artists Pictures Corp. Arlington TV and Radio Prods. Ltd. 691 

Feature Releases, 1944-57 312 Armstrong, J., & Co. 476 
Feature Releases, 1956-57 388 Arnett, Peter, Productions 476 
Interstate Television Corp. 501 Arrow Film Distributors Ltd. 691 
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Arrow Productions, Inc. 476 Baim, Harold Productions (Great Britain) 
Arrowhead Productions 476 Ltd. 691 
Artex Film Productions, Inc. 476 Baker, Sam, Associates 394 
Artists' Managers Guild 642 Baldwin Organization, Inc., The 478 
Artist's Representatives Association, Inc. ... 642 Balsam, Jerome, Films, Inc. 478 
Artkino Pictures, Inc. 393 Barbre, Thos. J., Productions 478 
Artray Ltd. Film Productions 679 Barry & Enright Productions, Inc. 478 
Ashley and Crippen, Ltd. 679 Bartlett, Hall, Television Productions 478 
Associated Actors and Artistes of America Basch Radio & TV Productions 478 

(AAAA-AFL) 642 Basic Films Ltd. 691 
Associated Artists Productions, Inc. (see Bateman Motion Picture Specialists 679 

A.A.P., Inc.) 474 Battison, John H., Enterprises 478 
Associated British Picture Corp. Ltd. 691 Baum, Mannie, Enterprise Corp. 478 
Associated British-Pathe, Ltd. 691 Baym, Zach, Films 478 
Associated Broadcast Advertising Co. 476 Beacon Television Features, Inc. 478 
Associated Enterprises 476 Beauchamp, Anthony (London) Ltd. 691 
Associated Music Publishers, Inc. 642 Beck, Alexander, Films, Inc. 478 
Associated Press, The 476 Becker, V. S., Productions 478 
Associated Rediffusion Ltd. 689 Belgium: General Industry Statistics 718 
Associated Screen News, Ltd. 679 Bell Pictures Corp. 394, 480 
Associated Television Ltd. 690 Bemiller Productions 480 
Association Films, Inc. 476 Bengal Pictures 480 
Association of Broadcasting Staff 710 Bennett and Were Film Productions 679 
Association of Canadian Advertisers, Inc. . 675 Benoit, Real, Film Prods. 679 
Association of Cinematograph, Television Berkeley Films Ltd. 691 

and Allied Technicians 710 Better Refreshment Merchandising (see Bet- 
Association of Motion Picture Producers and ter Theatres) (publication) 735 

Laboratories of Canada 675 Better Theatres (publication) 735 
Association of National Advertisers, Inc. ... 642 Biddick, Guy (producer) 480 
Association of Radio News Analysts 642 Bier, David, Studios 679 
Association of Specialised Film Producers .. 710 Big Fights, Inc., The 480 
Association of TV Film Distributors 642 Big Six Film Unit, The 691 
Associations Billboard, The (publication) 735 

British 710 Biograph Television Co., Inc. 480 
Canada 675 Biographic Cartoon Films Ltd. 691 

Atcher, Bob, Films, Inc. 476 Biographies 1-309 
Astor Pictures Corp. 393 Bird Films, Ltd. 679 
Atlantic Film & Electronics Ltd. .... ..... 679 Birmingham Commercial Films Ltd. 691 
Atlantic Television Corp. 476 Black, Albert, Television Productions 480 
Atlas Film Corp. 476 Blake, George, Enterprises, Inc. 480 
Atlas Television Corp. 476, 619 Blinkey Productions, Inc. 480 
Audience Tested Productions 478 Bodicea Film Studios 691 
Audio (publication) 735 Bollinger Studio 679 
Audio Productions, Inc. 478 Boulton-Hawker Films Ltd. 691 
Aurora Film Distributors 478 Box Office Television, Inc. 619 
Austin Productions, Inc. 478 Brand Names Foundation, Inc. 643 
Australia Brandon Films, Inc. 394, 480 

Films in U. S. 400 Bray Studios, Inc. 480 
General Industry Statistics 716 Brazil 

Australian Broadcasting Commission 691 Films in U. S. 400 
Austria General Industry Statistics 718 

Films in U. S. 400 Brenner, Joseph Associates 394 
General Industry Statistics 717 Brevis Films 691 

Authors' Guild of Author's League of Amer- Bride and Groom, Inc. 480 
ica, Inc. 643 Briskin Productions, Inc. (see Screen Gems, 

Authors' League of America, Inc. 643 Inc.) 633 
Autocue (Great Britain) Ltd. 691 Briston Films, Ltd. 679 
Award and Poll Winners 589 Britain (see British, Great Britain) 
Award Television Corp. 478 British Actors' Equity Association 711 
Azteca Films, Inc. 394 British Advertising Agencies 702 

British Alfa Films Ltd. 691 
B British Associations 710 

British Broadcasting Corporation 619, 688 
B.B. Productions 478 British Commonwealth International News - 
BMI Canada Limited 675 film Agency Ltd. 691 
B & R Enterprises, Inc. 478 British Documentary Films Ltd. 691 
Bagnall, George, and Associates 478, 619 British Equipment Manufacturers 713 
Bahati Incorporated 478 British Films Ltd. 691 
Bailey Films, Inc. 478 British Films in the U. S. 399 
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British Government Units 
British Information Services, Radio and TV 

Division 

688 

480 

Film Exchanges 
Film Laboratories 
Films in U.S. 

553 
543 
400 

British Institution of Radio Engineers 711 Laboratories 678 
British Kinematograph Society 711 Newspaper Editors and Writers 681 
British Laboratories 700 Producers 679 
British Newsreel Association Services Ltd... 691 Research Organizations 678 
British Producers and Distributors 690 Screening Rooms 559 
British Radio Valve Manufacturers' Associa- Station Representatives 672 

tion 711 Stations 669 
British Screen and Television Writers Asso- Canadian Association of Advertising 

ciation 711 Agencies 676 
British Services 698 Canadian Association of Radio and Televi- 
British Studios 701 sion Broadcasters 676 
British Year in Reveiew 684 Canadian Broadcasting Corp. 668 
Broadcast Music, Inc. 643 Canadian Film Industries, Ltd. 679 
Broadcasting & Film Commission of Na- Canadian Telefilm Productions 679 

tional Council of the Churches of Christ Capehart Farnsworth Company 619 
in the USA 480, 643 Caples Company, The 482 

Broadcasting Foundation of America 480, 644 Caravel Films, Inc. 482 
Broadcasting Studio Employes, Local 782 Carroll Pictures, Inc. 394 

(IATSE), New York 647 Cartoon Producers 538 
Broadcasting -Telecasting (publication) .... 736 Cartoonists, Inc. 482 
Broadcasting Yearbook (publication) 736 Cascade Pictures of California, Inc. 482 
Bruce, Christine, Productions, Ltd. 691 Casino Film Exchange, Inc. 394 
Bruce -Hall Co. 480 Casolaro Films Distributing Co. 394 
Brunner Lloyd & Co., Ltd. 692 Caston Productions 482 
Buena Vista Film Distribution Co., Inc. Cate & McGlone 482 

Feature Releases, 1944-57 312 Catholic Actors Guild of America 644 
Feature Releases, 1956-57 388 Catholic Writers Guild of America, Inc. ... 644 

Burlington Films Ltd. 692 Cavalcade Pictures, Inc., and Cavalcade 
Burnell Productions Ltd. 692 Television Programs 482 
Burrud, Bill, Productions 480 Cavalier Films Ltd. 692 
Burstyn, Inc. 394 Cavalier Productions (N.Y.) 482 
Business Screen Magazine (publication) ... 736 Cavalier Productions, Inc. (Hº'!ywood) .. 482 
Butterfield & Wolf, Inc. 480 Celtic Films, Inc. 394 
Byron, Inc. 480 Central Telefilms, Inc. 482 
Byron Productions 480 Chad Associates, Inc. 482 

Channel Allocations 

C 
United States 
United States Territories & Possessions 

462 
470 

Chapman, Bruce, Co. 482 
CAPAC (Composers, Authors and Publishers Charter Oak Tele -Pictures 482 

Association of Canada, Ltd.) 676 Chatham, Lew, Associates 434 
CBS-Hytron (see Columbia Broadcasting Chertok, Jack, Productions, Inc. 484 

System, Inc.) 621 Cheryl -TV Corp. 484 
CBS Laboratories (see Columbia Broadcast- Chesire and Associates 484 

ing System, Inc.) 621 Chetwynd Films, Ltd. 679 
CBS Television Film Sales, Inc. 480 Chicago Film Studios 484 
C & C Television Corp. 482 China Film Enterprises of America, Inc. ... 484 
Caldwell, S. W., Ltd. 679 Christi, Frank, & Associates 484 
Calhoun Studios, Inc. 482 Christopher Awards, 1956-57 591 
California National Productions, Inc. 482 Chromatic Television Laboratories, Inc. .... 620 
California State Radio & Television Broad- Ciemar (S.A.R.L.) 484 

casters Association, Inc. 644 Cinecraft Productions, Inc. 484 
Calonius, Lars, Productiins, Inc. 482 Cinegraphics, Inc. 484 
Camera Craft 482 Cinema Service Corp. 484 
Camera Equipment (British) 698 Cinemation Ltd. 679 
Camera Sales, Rentals, Repairs 530 Cinema -Vue Corporation 484 
Camera Thirty -Five Ltd. 679 Cinepix, Inc. 484 
Campus Film Distributors Corporation .. 482 Cinescope Films 484 
Campus Film Productions, Inc. 482 Cinesound, Ltd. 679 
Canada Cine -Tele Productions 484 

Advertising Agencies 672 Cinetoon Productions 484 
Associations 675 Cine -Video Productions, Inc. 484 
Canadian Broadcasting Corp. 668 Cinevista Ltd. 692 
Distributors, TV Film 680 Cited Films, Inc. 484 
Equipment 676 Clairmont Films 484 
Film Carriers 558 Clampet-Toon Commercials, Inc. 484 
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Clasa-Mohme, Inc. 
Clear Channel Broadcasting Service 
Code, Television 
Coffman Film Co. 
Colburn Film Services, Inc. 

395 
620 
725 
484 
484 

Crosby, Bing, Enterprises, Inc. 486, 
Crown Pictures International 
Crystal Pictures, Inc. 
Culhane, Shamus, Productions, Inc. 
Cummings Productions 

621 
486 
486 
486 
486 

Collins, Pete, Ltd. 692 Cutting Rooms 531 

Colmes-Werrenrath Productions .. ... .. 484 
Color Processes 
Colorado Broadcasters Association ... 

544 
644 D 

Colorama Features, Inc. 484 
Colson, H. D., & Co. 484 DBA Consolidated Television Sales (see 

Columbia Broadcasting System, Inc. 620 George Bagnall & Associates) 478 
Britain 692 D.P.M. Productions, Inc. 487 
CBS-HYTRON 621 Dagger Productions 487 
CBS Laboratories 621 Daily Variety (publication) ........... 736 
Columbia Records, Inc. 621 Dalton, Emmet Ltd. 692 
Radio Division 620 Danziger Prods. Ltd. 692 
Television Division 620 Dart Film Distribution, Inc. 487 

Columbia Pictures Corp. 312 Data Film Productions Ltd. 692 
Feature Releases, 1944-57 312 Davart Productions, Ltd. 679 
Feature Releases, 1956-57 388 Davey, Ken, Productions 679 

Columbia Records, Inc. (see Columbia Davis, Robert Associates, Inc. 487 
Broadcasting System, Inc.) 621 Dawson, Ronald, Associates 487 

Combined Television Pictures, Inc. 484 Day, Francis & Hunter Ltd. 692 
Comedy Corp. of America 484 Day, Gordon M., Productions 487 
Commerce Pictures 485 Dayton Productions, Inc. 487 
Commercial Jingles 536 De Lane Lea Processes Ltd. 692 
Commercial Pictures, Inc. 395 Delfont, Bernard, Television Presentations 
Commercial Television Circle 711 Ltd. 692 
Commercials, Producers and Distributors of. 473 Damby Productions, Inc. 487 
Commodore Productions and Artists, Inc.... 485 Denmark: General Industry Statistics 718 
Commonwealth Film & Television, Inc. 485 Denove, Jack, Productions, Inc. 487 
Companies 615 Department of the Army, Radio and TV 
Composers, Authors and Publishers Associa- Branch 487 

tion of Canada, Ltd. (CAPAC) 676 Dephoure Studios, Inc. 438 
Composers' Guild of Great Britain 711 Depicto Films, Inc. 488 
Conbarr Productions Ltd. 692 Derel Producing Associates 488 
Condor Pictures, Inc. 485 De Rochemont, Louis, Associates 395 
Connaught Films Ltd. 692 Desilu Productions, Inc. 488, 621 
Connecticut Broadcasting Association, Inc... 644 Disney, Walt, Film Distributors Ltd. 692 
Conquest Productions Corp 485 Disney, Walt, Productions 438 
Consul Film Prods., Ltd. 692 Distributors Corporation of America 395 
Consultants 536 Distributors of Trailers 554 
Continental Distributing, Inc. 395 Distributors and Producers 
Continental International Pictures 485 Canada 680 
Continental Motion Pictures Corporation... 395 Great Britain 690 
Cooper, Frank, Associates 485 U.S. 473, 615 
Cooper, Marcus Ltd. 692 Dominant Pictures 395 
Co -Opted Arts Ltd. 692 Don Lee Network (see RKO Teleradio Pic- 
Corinthian Broadcasting Corp. 621 tures, Inc.) 632 
Cornell Films, Inc. 485 Dorland Advertising Ltd. 692 
Coronet Instructional Films 485 Dougfair Corporation 488 
Corradine, Tom J., & Associates.... ..... 485 Douglas, Jack, Productions 488 
Cosman Productions, Inc. 486 Douglas Productions 488 
Costumes and Uniforms 532 Dramatists Guild of the Authors League of 
Countryman Films Ltd. 692 America, Inc. 644 
County Films Ltd. 692 Drummer Films Ltd. 692 
Courneya, Jerry, Productions 486 Dryer, Sherman H., Productions ... 488 
Cox, William G., Film Enterprises.... 486 Dube, Harry S. (Producer) 488 
Crandall, Roland D., Productions 486 Dublin Film & Television Prods., Ltd. 692 
Craven Film Corporation 486 Dubois, Jean M. F., Motion Pictures 488 
Crawley Films, Ltd. 
Creativision 
Crest Film Productions Ltd. 

679 
486 
692 

Dudley TV Corporation 
Du Mont, Allen B., Laboratories, Inc. 

489 
621 

Crest Television Productions 486 DuMont Broadcasting Corporation 623 

Critics and Writers of the Newspapers Dunclaren Productions 679 
Canada 681 Dunn, Cal, Studios 489 
U. S. 739 Dynamic Films, Inc. 489 
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Eagle Studio Ltd. 
East Coast Television, Inc. 

692 
489 

Origin of Foreign Films in the U.S. 

Fedderson, Don, Productions 
Federal Communications Bar Association 
Federal Communications Commission 
Federal Telefilms, Inc. 

400 
491 
645 
645 
491 

Eaton, T., Co. Ltd. 679 Fennell, Paul J., Co. 491 

Economee Television Programs 489 Ferrin, Frank, Productions 491 

Editor and Publisher (publication) 736 Festival Productions, Inc. 395 
Editorial Film Productions Ltd. 692 Fifeshire Motion Pictures Ltd. 679 
Editorial Films, Inc. 489 Film -Aide 491 
Editors and Writers of the Newspapers Film Art Trailers 679 

Canada 681 Film Artistes' Association 711 
U.S. 739 Film Arts Productions, Inc. 491 

Educational Films Corporation 489 Film Associates, Inc. 491 
Edward Productions, Ltd. 679 Film Carriers 555 
Edwards, Ralph, Productions 489 Film Casting Association Ltd. 711 
Eisenbach's, Jack A., Independent Producers Film Centre Ltd. 693 

Film Library 489 Film Centre of Canada 679 
Eisenbach, Jack, Productions 
Elan -Porter Productions, Inc. 

489 
489 

Film Classic Exchange 
Film Creations, Inc. 

492 
492 

Eland, George, Studios 679 Film Effects 
Elder Film Productions Ltd. 693 British 701 
Electrical Trades Union 711 U.S. 536 
Electronic & Appliance Specialist (publi- Film Exchanges 546 

cation) 736 Film House, Inc. 492 
Electronic Industries & Tele -Tech 736 Film House Prods., Ltd. 693 
Electronic Technician (publication) 739 Film Images, Inc. 492 
Electronics (publication) 736 Film Industry Employees' Council 711 
Elgar, Peter, Productions, Inc. 490 Film Laboratories 540 
Elliot, Unger and Elliot, Inc. 490 Film Laboratory Association 711 
Ellis Films 395 Film Libraries, Stock -Shot 545 
Emerson Film Corp. 490 Film News (publication) 737 
Emerson Radio & Phonograph Corp. 623 Film Partnership Ltd. 693 
Emperor Films, Inc. 490 Film Processing, Raw Stock and Storage .. 540 
Empire Film Productions 693 Film Producers Association of New York . 645 
Empire Films, Inc. 490 Film Producers & Distributors 
Empire Production Corp. 490 Britain 690 
Enders, Robert J., Inc. 490 Canada 679 
Endorsements, Inc. (TV) 490 

U.S. 473 
Entertainment Productions, Inc. 490, 623 Film Storage Vaults 544 
Episcopal Actors Guild of America, Inc. ... 645 Film Studios of Chicago, III. 492 
Equipment Manufacturers, British 
Equipment Manufacturers, Canadian 
Equipment, Studio 
Era Productions, Inc. 
Excelsior Pictures Corp. 
Explorers Pictures Corp. 

713 
676 
537 
489 
395 
490 

Film Surveys Ltd. 
Film Vision Corp. 
Film Workshop Ltd. 
Filmack Studios 
Filmaster Productions, Inc. 
Filmcraft Productions 

693 
492 
693 
492 
492 

492 
Filmlet Prods., Ltd. 693 

F Films for Television of Hollywood, Inc. 
Films, Feature 

492 

British Films in the U.S. 399 
Fair Deal Motion Picture Service 490 

Feature Releases, 1944-57 312 
Fairbanks, Douglas, Ltd. 693 Feature Releases, 1956-57 388 
Fairbanks, Jerry, Productions 490, 623 Foreign Films in the U.S. 393 
Fairbanks, "Tiny," Enterprises, Inc. 491 Origin of Foreign Films in the U.S. 400 
Falk, Richard R., Associates 491 

Films of the Nations, Inc. 492 
Fame (publication) 735 

Films of Scotland 711 
Fame -Motion Picture Daily Poll Filmvideo 492 

TV Champions, 1949-56 589 Filmways, Inc. 492 
Family Films, Inc. 491 Filmwright Productions, Inc. 493 
Family Theatre, Inc . 

Famous Artists Associates, Inc. 
491 
491 

Fine Arts Films, Inc. 
Finland 

395 

Fan Magazines 744 
Films in U.S. .400 

Fancey, E. J., Productions Ltd. 693 General Industry Statistics 718 
Feature Films Fiore Films 9 493 

British Films in the U.S. 399 First Aid Employees, Local 767 (IATSE) 
Feature Releases, 1944-57 312 Los Angeles 647 
Feature Releases, 1956-57 388 Fishbein, Frieda 493 
Foreign Films in the U.S. 393 Five Star Productions, Inc. 493 
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Flagg Films, Inc. 493 Gold, Mel, Productions, Inc. 496 

Flamingo Films, Inc. 493 Golden Associates, Inc. 496 

Flash Television Films, Inc. 493 Golden Key Productions, Inc. 496 

Fleetwood Films, Inc. 493 Golden Snowball Division, Victor Kayfetz 

Fletcher Film Productions 679 Prods., Inc. 496 

Fletcher -Moreland Public Service Film Goldstone, Nat C., Productions, Inc. 496 

Prods. 679 Gomalco, Inc. 496 

Flicka Film Productions 493 Goodman, Harry S., Productions 496 

Florida Association of Broadcasters 645 Goodman, Martin, Productions 497 

Flying A Pictures, Inc. 493 Goodson-Todman Productions 497, 624 

Ford, Maurice, Television Service 693 Government Units, British 688 

Fordel Films, Inc. 493 Governor TV Attractions, Inc. 497 

Foreign Films in the United States Granada -TV Network Ltd. 690 

British 399 Grand Prize Films, Inc. 396 

Country of Origin 400 Gray -O'Reilly Studios 497 
Title and Distributor 393 Great Britain 

Foreign Service Film Corp. 494 Advertising Agencies 702 

Formont Film Corporation 494 Associations 710 

Fortune Features, Inc. 494 British Broadcasting Corporation .. 619, 688 

Fortune Merchandising Corp. (Productions Camera Equipment 698 

Div.) 494 Equipment Manufacturers 713 

Fotovox, Inc. 494 Government Units & Program Contractors 688 
Foundation Films, Corp. 494 Laboratories 700 

Four Falconers Ltd. 693 Libraries, Film & Music 699 

Four Provinces Films Ltd. 693 Market Research 700 

Four Star Films Inc. 494 Producers and Distributors 690 
Fox, Geo., Corp., The 494 Recording Studios 700 
Framer, Walt, Productions 494 Services for Producers 698 

France: Studios 701 

Films in U.S. 400 Greece: Films in U.S. 401 

General Industry Statistics 718 Green, Lewis G., Productions 497 

Franklin Television Productions 494 Greene, Ben, Film Prods. 497 
Fremantle of Canada, Ltd. 680 Greenfield, Ernest Wm., Adv., Inc. 497 
Fremantle Overseas Radio & Television, Greshler, Abner, Productions, Inc. 497 

Inc. 494, 693 Griffin Animations Ltd. 693 
French Broadcasting System (Radiodiffu- Gross, Gerry -Madison Productions, Inc. 497 

sion Francaise) in No. America 623 Gross-Krasne, Inc. 497, 624 
Funt, Allen A., Productions 495 Guam: 

Channel Allocations 470 
Stations 461 

G Guedel, John, Productions 497 
Guided Tour Prod. 498 

GBA Productions 495 Guild Films Co., Inc. 497, 624 
G -B -D International Releasing Corp. 396 Guild Television Service Ltd. 693 
G -L Enterprises, Inc. 495 Guilds and Unions 657 
Gainsborough Associates, Inc. 495 
Gallagher Films, Inc. 
Ganz, William J., Co., Inc. 

495 
495 H 

Gateway Film Productions Ltd. 693 
GeeFilms Ltd. 693 Hack, Herman, Prods. and Scripture Film 498 
General Artists Corp. 495 Halas & Batchelor Cartoon Films Ltd. 693 
General Electric Co. 623 Hall, Henry, Enterprises Ltd. 693 
General Films Ltd. 680 Hammond, Laurence, Prods., Inc. 498 
General Pictures Productions, Inc. 495 Handel Film Corp. 498 
General Television Enterprises, Inc. 495 Hankinson Studio, Inc. 498 
Geographic Film Corp. 495 Harper, Campbell Films Ltd. 694 
Georgia Association of Broadcasters 646 Harris-Tuchman Prods. 498 
Gerald Productions, Inc. 495 Harriscope, Inc. 498 
Germany: Harrison, Edward, Films 396 

Films in U.S. 401 Hartley Prods., Inc. 498 
General Industry Statistics 719 Hartley -Ward Films, Ltd. 693 

Gertz, Mitchell, Agency, Inc. 495 Harvard Productions 679 
Gibbs, John E., & Co., Inc. 496 Hawaiian Association of Radio & Televi- 
Glenar Studios 496 sion Broadcasters 646 
Global Telefilms, Inc. 496 Hawaiian Islands: 
Global Television Services Ltd. 693 Channel Allocations 470 
Globe Film Distributors, Inc. 496 Stations 460 
Globe International Releasing Corp. 496 Hawke Studios Ltd. 694 
Globe TV Corporation 496 Hawley -Lord, Inc. 499 
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Hayes, Sam, Productions 
Hearst Metrotone News, Inc. 
Helios Telefilm Productions Ltd. 
Helso Pictures Corp. 
Henley, Arthur, Productions 
Herrington, Richard F. (producer) 
Hirsch, Sidney (distributor) 
Hirst Film Productions 
Hoffberg Productions, Inc. 396, 
Holland: General Industry Statistics 
Hollywood Film Commercials 
Hollywood Film Enterprises, Inc. 
Hollywood Reporter (publication) 

499 
694 
694 
499 
499 
679 
499 
679 
499 
719 
499 
499 
737 

International Film Bureau, Inc. 
International Film Foundation, Inc. 
International Geographic Pictures 
International News Service 
International Photographer (publication) 
International Photographers of the Motion 

Picture Industries (Cameramen), IPMPI 
Locals (IATSE) 

International Productions, Ltd., The 
International Releasing Organization 
International 16mm Corporation 
International Sound Technicians of the Mo- 

tion Picture Broadcast and Amusement 

501 
501 
501 
501 
737 

647 
679 
396 
501 

Hollywood Television Service, Inc. .... 499, 625 Industries, Local 695 (IATSE-AFL), Los 

Hollywood Television Service of Canada, Angeles 647 
Ltd. 680 International Telemeter Corporation 625 

Holmes, Francis, J. S., Film Prods. 679 Interstate Television Corp. 501 
Howard Radio-TV Productions (see Acad- Inter -TV Films Ltd. 680 

emy Film Prods., Inc.) 474 Iowa Broadcasters Association 652 
Hoyt, Harry O., Productions 499 Ireland: Films in U.S. 401 
Hu Chain Associates 500 Israel: 
Hudiburg, Lucille, Productions 500 Films in U.S. 402 
Hullinger-Casselberry Prods., Inc. 500 General Industry Statistics 720 
Hutton Visual Productions Ltd. 694 Italy: 
Hurrell Productions, Inc. 500 Films in U.S. 402 
Hyams, T. V. Films, Inc. 500 General Industry Statistics 720 
Hygo Television Films, Inc. 500, 625 
Hylton, Jack, Television Prods. Ltd. 694 

J 

J & M Productions, Inc. 502 
JaconFilm Distributors, Inc. 396 

IATSE (International Alliance of Theatrical Jam Handy Organizatiin, The 502 
Stage Employes & Moving Picture Oper- Jamieson Film Company 502 
ators of the U.S. & Canada 647 Jan Productions, Inc. 502 

IBEW, Local 40 (Film) 652 Janson -Smith, Leter, Ltd. 694 
IMPS, Inc. 500 Janus Films, Inc. 396 
IWF, Inc. (Imperial World Films) 500 Japan: 
Idaho Broadcasters Association 646 Films in U.S. 402 
Ideal Pictures, Inc. 500 General Industry Statistics 721 
Illinois Broadcasters Association 646 Jenkins, Cyril Prods. Ltd. 694 
Impact Telefilms Ltd. 694 Jewell Radio and Television Productions 502 
Imperial World Films (see IWF, Inc.) 500 Jewish Theatrical Guild of America, Inc., 
Imppro Productions, Inc. 501 The 652 
Incorporated Society of British Advertisers 711 Jingles, Commercial 536 
Incorporated Television Programme Co. Ltd. 694 Johnston, Johnny (producer) 694 
Independent Cine Art Ltd. 694 Joseph, Robert, Television Productions .. 502 
Independent Motion Picture Machine Oper- Journal of the Society of Motion Picture and 

ators and Television Employees, Inc. 646 Television Engineers (publication) 737 
Independent Producers Film Exchanges, Inc 500 
Independent Television Authority 
Independent Television News, Ltd. 

689 
689 K 

India: Films in U.S. 401 
Indiana Broadcasters Association, Inc. 646 KRK Productions, Inc. 502 
Information Productions, Inc. 501 Kaie Deei Television Talent 502 
Institute for Education by Radio -Television 646 Kansas Association of Radio Broadcasters 653 
Institute of Practitioners in Advertising .... 711 Karlen, Bernard E. 502 
Institute of Radio Engineers 646 Kavanagh Productions Ltd. 694 
Intelfilms Ltd. 694 Kay -BM Film Company 503 
Inter T.V. Films Ltd. 680 Kayfetz, Victor, Productions, Inc. 503 
Intercinema, Inc. 501 Keith, Allan, Productions 503 
Intercollegiate Broadcasting System 625 Keith Film Productions 503 
Inter -Continental Television Corp. 501 Keitz and Herndon 503 
International Alliance of Theatrical Stage Kelsey -Fraser Productions 503 

Employes & Moving Picture Machine Op- Kentucky Broadcasters Association 653 
erators of the U.S. and Canada 647 Kerkow, Herbert, Inc. 503 

International Brotherhood of Electrical Key Productions, Inc. 503 
Workers (AFL) 652 Keystone Broadcasting System, Inc. 625 

International Film Associates Corp -TV .. 396, 501 Kier Film Co. 503 
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Killiam Shows, Inc. 503 
King Bros. Productions, Inc. 503 
King, John Reed, Enterprises, Inc. 504 
King, Kenneth Enterprises 694 
Kingsley International Picture Corp. 396 
Kinocrat Films Ltd. 694 
Kleiman Productions 504 
Klenman-Davidson Prods., Ltd. 679 
Kling Film Productions 504 
Kluge Film Productions 504 
Knickerbocker Productions, Inc. 504 

L 

Laboratories 
Canada 678 
Great Britain 700 
U.S. 540 

Laboratory Technicians, Locals (IATSE) 648 
LaBrea Productions, Inc. 504 
Laguna Productions, Inc. 504 
Lakeside Television Co., Inc. 504 
Lance Productions, Inc. 504 
Lane, Kent, Films, Inc. 505 
Lang, Albert, Productions 505 
Langton Films Ltd. 694 
Language Specialists Local 867 648 
Larchmont TV Studios, Inc. (see TV Guild 

Productions, Inc.) 519 
Lassner, Wynn, Assoc. Inc. 505 
Latin -America Radio & TV Corporation 505 
Laufman, Herbert S., & Company 505 
Lavoie Prods. 680 
Lawrence, Robert, Productions, Inc. 505 
Lawrence, Robert Prods. (Canada) Ltd. 680 
Leichter, Mitchell (producer, distributor) 505 
Lesser, Sol-Jack Denove TV Films, Inc. 505 
Lester, Gene, Productions 506 
Levene, Carol, Productions 506 
Lewis, Lester H., Associates 506 
Lewis & Martin Films, Inc. 506 
Lewis Sound Films 506 
Lewis, Vernon, Productions, cinc. 506 
Lewislor Enterprises, Inc. 506 
Libra Film Distributors & Producers 506 
Libraries 

British 699 
Film Stock -Shot 545 
Music 532 

Library Films, Inc. 506 
Lilly, Lou, Productions 506 
Literary and Talent Agencies 560 
Lloyd, Jack, & Associates 506 
London Films 694 
Longacre Programs, Ltd. 506 
Longenecker, Robert, Agency (see Telepak) 520 
LOOK Magazine Awards, 1956 691 
Lopert Films Inc. 396 
Lott Video Productions 507 
Loucks & Norling Studios, Inc. 507 
Louisiana Association of Broadcasters ... 653 
Love, James, Productions, Inc. 507 
Loveton, John W. (producer) ............ 507 
Loveton-Schubert Productions, Inc. 507 
Luce, Ralph, Productions 507 
Luotto, Andre, Productions, Inc. 507 

M 

MC Pictures, Inc. 507 
MCA Canada, Ltd. 680 
MCA -TV, Ltd. Film Syndication Division.. 507, 625 
M.E. Films Ltd. 695 
MGM Pictures 

Feature Releases, 1944-57 312 
Feature Releases, 1956-57 388 

MGM -TV, a Divisiin of Loew's, Inc. 508 
MPA-TV (Motion Picture Advertising Ser- 

vice Co., Inc.) 508 
MPO Productions, Inc. 508 
Macqueen Film Organisation Ltd. 694 
Magazines 

Fan 744 
Trade 734 

Magnavox Co. 626 
Maine Radio and TV Broadcasters Associa- 

tion 653 
Major Television Productions, Inc. 508 
Make -Up Artists & Hair Stylists, Locals (IATSE) 648 
Mancunian Film Corporation 694 
Manufacturers, Set 615 
Maps, Television Network 20A 
Marathon News 694 
Marathon TV Newsreel, Inc. 508 
Mardys Films, Inc. 508 
Mark VII, Ltd. 508 
Market Research 

British 700 
Canada 678 
U. S. 536 

Markow, Jack, and Co. 680 
Marquis, Arnold, Productions, Inc. 509 
Marterto Productions, Inc. 509 
Martin Films Ltd. 694 
Martlet Productions Ltd. 694 
Maryland -DC Radio & Television Broad- 

casters Association 653 
Mash Engineering Models Ltd. 694 
Massachusetts Broadcasters Association 653 
Master Film Studios, Ltd. 680 
Master Films Distributors, Inc. 397, 509 
Masterpiece Productions, Inc. 509 
Mavro Television Company 509 
Maxwell, Robert, Associates 509 
McCadden Productions 509 
McCall's Magazine Awards, 1956 591 
McConkey, Mack, Productions 509 
McCrory, John, Studios 509 
McGowan Productions, Inc. 509 
McNamara Productions, Inc. 509 
McQueen, Alexander, & Associates 509 
Meaday Prods. Ltd. 694 
Meadow, Noel, Associates 397 
Medallion Pictures Corp. 397 
Medallion TV Enterprises, Inc. 510 
Merchandisers 536 
Mercury International Pictures, Inc. 510 
Meridian Pictures 510 
Meridian Productions Corp., Ltd. 680 
Merit Productions, Inc. 510 
Merit TV Productions Ltd. 680 
Merlin Film Co. Ltd. 695 
Merriwell, Frank, Enterprises 510 
Metro Artist Bureau 510 
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Mexican Film Enterprises, Inc. 397 

Mexico: 
Films in U.S. 402 

General Industry Statistics 722 

Michelson, Charles, Inc. 510 
Michigan Association of Broadcasters 653 
Mike & Screen Press Directory (publication) 737 
Milner Productions, Inc. 510 
Ministar Film Productions Ltd. 680 
Missionary Audio -Visual College 680 
Mississippi Broadcasters Association 653 
Missouri Broadcasters Association 653 
Mode -Art Pictures, Inc. 510 
Modell, Arthur B., TV Productions, Inc. 510 
Modern Teleservice, Inc. 511 
Mogull's Films 511 
Monkhouse, Bob & Denis Goodwin Agency 

Asso. 695 
Montaigne's Ltd. 680 
Montana Radio Stations, Inc. 653 
Moran Film Company, Inc. 511 
Morris, Dwight, Productions 511 
Morris, William, Agency, Inc. 511 
Morton Productions 511 
Moss, Herbert M., Productions 511 
Motion Picture Advertising Service Co., Inc 511 
Motion Picture Almanac (publication) .. 735 
Motion Picture Assistant Directors' Local 

161 (IATSE), New York 648 
Motion Picture Customers, Local 705 (IATSE), 

Hollywood 648 
Motion Picture Crafts Service Local 727 650 
Motion Picture Daily (publication) 735 
Motion Picture Daily-Fame Poll TV Champions, 

1949-56 589 
Motion Picture Film Editors, Locals (IATSE) 649 
Motion Picture Herald (publication) 734 
Motion Picture Productions, Inc. 511 
Motion Picture Screen Cartoonists Local 732 649 
Motion Picture Service Co. 511 
Motion Picture Set Painters Local 729 (IATSE), 

Hollywood, 649 
Motion Picture Studio Art Craftsmen Local 

790 649 
Motion Picture Studio Cartoonists Locals 

(IATSE), Hollywood 649 
Motion Picture Studio Cinetechnicians Local 

789 (IATSE), Hollywood 649 
Motion Picture Studio Electrical Technicians 

Local 728 (IATSE), Hollywood 649 
Motion Picture and Television Facilities 

Ltd. 695 
Motion Pictures Centre Ltd. 680 
Motion Pictures for Television, Inc. 511 
Motley Films Ltd. 695 
Motorola Inc. 626 
Movie Advertising Bureau 511 
Movietonews, Inc. 511 
Murphy, Owen, Productions, Inc. 511 
Music, Music Libraries and Music Cutting 

British 699 
U.S. 532 

Music Publishers' Protective Association, Inc. 653 
Musical Features, Inc. 511 
Musicians Mutual Protective Association 

(Local 47, AFM) 654 
Musicians' Union (British) 711 
Musk, Cecil, Ltd. 695 
Mutual Broadcasting System, Inc. 626 

Mutual Television Productions, Inc. 511 
Myerberg, Michael, Productions, Inc. 511 

N 

NABUG (see National Association of 
Broadcast Unions and Guilds) 654 

NBC Television Films 511 

NTA Film Network, Inc. 631 

NTA Productions, Inc. 511 
NTA Telefilm (Canada) Ltd. 680 
Nassour Pictures, Inc. 511 

National Association for Better Radio & 
Television 654 

National Association of Broadcast Unions & 
Guilds (NABUG) 654 

National Association of Educational Broad- 
casters 654 

National Association of Performing Artists 654 
National Association of Radio and Televi- 

sion Broadcasters 654 
National Association of Theatrical and Kine 

Employees 712 
National Audience Board, Inc. 655 
National Broadcasting Co. Inc. 

Britain 695 
U.S. 627 

National Closed Circuit System, Inc. 631 
National Exhibitors Theatre Television 

Committee 655 
National Film Agency 695 
National Film Board 680 
National Interest Picture Productions Ltd 695 
National Productions t.see Endors, Robert 

J., Inc.) 490 
National Programming Service 511 
National Screen Service Corp., Television 

and Industrial Films Div. 512 
National Screen Service Ltd. 695 
National Telefilm Associates, Inc. ....512, 631 
National Television Film Council 655 
National Television Films 512 
National Union of General and Municipal 

Workers 712 
National Variety Artists, Inc. 655 
Nationwide Pictures 512 
Nationwide Television Corp. 512 
Neal, Stanley, Productions, Inc. 512 
Nebraska Broadcasters Association 655 
Nemeth, Ted, Studios 512 
Neptune Productions Co. 512 
Network Maps, Television 20A 
Network Programs 566 
Networks 615 
Nevada State Broadcasters Association 655 
New Albion Films, Inc. 512 
New Hampshire Association of Broadcasters 656 
New Jersey Broadcasters Association 656 
New Mexico Broadcasters Association 656 
New York State Association of Radio and 

Television Broadcasters 656 
Newspapers, Television Editors and Writers 

Canada 681 
U.S. 739 

Newsreel Producers 538 
Nicholas Cartoon Films Ltd. 695 
Nicoll, Oliver W., Productions 512 
Niles, Fred A., Productions, Inc. 512 
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Norman, John, Productions 
Normandie Prods. Ltd. 
North American Television Productions, Inc. 

North Carolina Association of Broadcasters, 

Inc. 
North Dakota Broadcasters Association 
Norway: General Industry Statistics 

512 
680 
512 

656 
656 
722 

Philco Corporation 
Philippines: Films in U. S. 

Phillips -Gutkin & Assoc. Ltd. 

Philsco TV Enterprises 
Phonevision (see Zenith Radio Corp.) 
Phonographic Performance Ltd. 

Photo Arts Productions, Inc. 
Pictorial Films, Inc. 

632 
402 
680 
513 
636 
712 
513 
513 

Pictures 

o British Films in the United States 

Feature Releases, 1944-57 
399 
312 

Feature Releases, 1956-57 388 

Official Films, Inc. 512, 632 

Ohio Association of Radio & Television 
Broadcasters 656 

Oklahoma Broadcasters Association 656 

Okun, Lillian, Productions 512 

O:ympia Film Productions, Inc. 512 

Omega Productions, Inc. 680 

Omnifilms, Inc. 397 

On Film, Inc. 512 

Onyx Picture Corp. 512 

Opera Cameos TV Productions 513 

Orb Film Distribution Ltd. 695 

Oregon State Broadcasters Association 656 

Organizations 
Canada 675 

Great Britain 710 

Foreign Films in the U. S. 

Origin of Foreign Films in the U. S. 

Piel, David, Inc. 
Pinschewer Films, Ltd. 
Plato Films Ltd. 
Polaris Pictures, Inc. 
Poll and Award Winners 
Popular Television Committee 
Portland Productions, Inc. 
Post Pictures Corp. 
Postmaster General of Great Britain 
Power, Jules, Productions, Inc. 
Precision Film Prods. Ltd. 
Premier Film & Recording Corp. 
Presbury, S. & Co., Ltd. 
President Films, Inc. 

393 
400 
513 
695 
695 
513 
589 
712 
513 
513 
688 
513 
695 
513 
695 
397 

U.S. 
World Market 

Orion Picture Corporation 
Owens, Harry, Television Prods. 

637 
715 
695 
513 

Press, The 
Fan Magazines 
Newspaper Editors and Writers 
Trade Publications 

Primrose Film Productions Ltd. 

744 
739 
734 
695 

Princess Pictures, Inc. 513 
Princeton Film Center, Inc. 513 

P Printers' Ink (publication) 737 
Producers and Distributors 

Pacemaker Pictures, Inc. 397 Canada 679 
Packaged Programs, Inc. 513 Great Britain 690 
Packagers 473 U.S. 473, 615 
Palisade Television Productions, Inc. 513 Producers & Writers, Inc., The 514 
Pon -American Television Corp. 513 Producers Film Studios 514 
Paragon Pictures, Inc. 513 Producers of Shorts, Cartoons, Newsreels .. 537 
Paramount Pictures Corp. Production Facilities and Rental Studios ... 528 

Feature Releases, 1944-57 312 Productions on Film, Inc. 514 
Feature Releases, 1956-57 389 Program Contractors (British) 689 

Paramount Television Productions, Inc. 513 Program Material-Producers & Distributors 
Parry Films, Ltd. 680 Canada 679 
Parry, Paul, Productions, Inc. 513 Great Britain 690 
Parsons, Lindsley, Productions, Inc. 513 U.S. 473 
Partington, Jack, Television Productions ... 513 Programs 565 
Pathe Pictures, Inc. 513 Poll and Award Winners 589 
Pathescope Productions 513 Projectionists, Locals (IATSE) 650 
Patin, Ray, Productions 513 Properties and Scenery 536 
Paxton Records 695 Publications 
Peabody, George Foster, Awards for 1956 . 590 Fan 744 
Peak Film Prods. Ltd. 695 Trade 734 
Pearl & Dean (Productions) Ltd. 695 Publicists, Local 818 (IATSE), Hollywood 650 
Peerless Film Processing Corp. 543 Publicity Representatives 563 
Pelican Films, Inc. 513 Puerto Rican Association of Broadcasters .. 657 
Pennsylvania Association of Broadcasters 656 Puerto Rico 
Pentagon Films Ltd. 695 Channel Allocations 470 
Peregrine Film Productions Ltd. 695 General Industry Statistics 722 
Performing Right Society Ltd., The 
Personal Managers' Association Ltd., The 

712 
712 

Stations 461 .. 
Peterson Productions 680 Puppets 534 

Petri, Tony, Studios 513 Puritan Films Ltd. 695 
Philadelphia Radio & Television Broadcast- Pye Ltd. 695 

ers Association 657 Pyramid Productions, Inc. 514 
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Q Rapid Film Technique 
Raw Stock Manufacturers 

543 
545 

Quality Films, Inc. 514 Rawlins -Grant, Inc. 514 

Quarterly of Film, Radio and Television, Ray, Reid H., Film Industries, Inc. 515 

The (publication) 737 Rayant Pictures Ltd. 696 

Quartet Films, Inc. 514 Reader's Digest-deRochemont (see RD -DR 

Quebec Productions Corp. 680 Corp.) 514 

Quekett, Hugh, Ltd. 696 Realist Film Unit Ltd. 696 

Quigley Publications Awards: TV Cham- Recording Studios (British) 700 

pions, 1949-56 589 Redlin Productions, Inc. 515 

Quigley Publishing Company 734 Reed, Roland, Productions, Inc. 515, 633 

Quintet Productions 514 Reela Films, Inc. 515 
Reemack Enterprises, Inc. 515 
Regal Television Pictures Corp. 515 

R Regent Film & Television Productions, Ltd. . 696 
Regent Pictures, Inc. 515 

RCA Recorded Program Services 514 Register of Rodio & Television Retailers Ltd. 712 
RCA Victor Co., Ltd. 681 Relay Services Association of Great Britain 712 
RD -DR Corp. (Reader's Digest-de Roche - Rental Studios and Production Facilities ... 528 

mont) 514 Republic Pictures Corp. 
RKO-Pathe 514 Feature Releases, 1944-57 312 
RKO Pathe, Division of RKO Teleradio Pic- Feature Releases, 1956-57 389 

tures, Inc. 514 Republic Productions (Great Britain) Ltd. . 696 
RKO Teleradio Pictures, Inc. 632 Republic Television Features 515 
RKO Television, a Division of RKO Tele - Research, Market 

radio Pictures, Inc. 514 British 700 
Rabko Television Productions, Ltd. 680 Canada 678 
Rodage, Edric, Group Ltd. 696 U.S. 536 
Radio Advertising Bureau, Inc. 657 Revue Productions, Inc. 515, 633 
Radio Annual -Television Year Book (publi- Reynolds, Stuart, Productions 515 

cation) 738 Rhode Island Broadcasters Association .... 658 
Radio City Associates 514 Rice, Craig, Enterprises 515 
Radio Corporation of America 632 Riddick, Marion, Productions, Ltd. 515 
Radio Daily-Television Daily (Publication).. 738 Ring Film Corp. 397 
Radio and Electronic Component Manufac- Riviera Productions 515 

turers' Federation 712 Roach, Hal, Studios 515 
Radio -Electronics (publication) 738 Rocket Pictures, Inc. 515 
Radio -Electronics -Television Manufacturers Rockett, Frederick K., Co. 515 

Association 657 Rockhill Productions 515 
Radio -Electronics -Television Manufacturers Rodney -Young Productions, Inc. (see Cava - 

Association of Canada 676 lier Productions) 482 
Radio Features of America 514 Roffman, Richard H., Associates 515 
Radio Industry Council, The 712 Rogell Productions, Inc. 515 
Radio Luxembourg (London) Ltd. 696 Rogers, Roy, Productions 515 
Radio -Newsreel -Television Working Press Rolab Studios 515 

Association 658 Rosamond Productions, Inc. 515 
Radio Pioneers Club 658 Ross -Danzig Productions 515 
Radio Society of Great Britain 712 Ross Radio Productions, Ltd. 696 
Radio-TV Women of Southern California .. 658 Ross Reports Television Index (publication) 738 
Radio and Television Directors Guild 657 Rourke, Jack, Productions 516 
Radio and Television Executives Society, Roush, Leslie, Productions, Inc. 516 

Inc. 657 Rouzer, Danny, Studio 516 
Radio & Television Journal (publication) .. 738 Roxy Film (G.B.) Ltd. 696 
Radio and Television News (publication) .. 738 Ruby Film Company 516 
Radio and Television Packagers, Inc. 514 Russia (see U.S.S.R.) 
Radio & Television Retailers' Association, 

The 712 S 
Radio and Television Sound Effects, Local Sabra -TPA Productions Ltd. 696 

844 (IATSE), New York 650 Sack Television Enterprises 516 
Radio and Television Weekly (publication) 738 Sackett, Barnard L., Productions 516 
Radio & Television Writers Association .. 712 Samuels, Sam (Packager) 516 
Radiovision, Ltd. 696 Saperstein, Abe, TV Enterprises 516 
Rainbow Island Productions, Inc. 514 Saphier, James L., Agency, Inc. 516 
Rainbow Pictures, Inc. 514 Sapphire Films Ltd. 696 
Raleigh Productions (1953) Ltd. 696 Sarre, Inc. 516 
Ram Productions 514 Scalera Film, Inc. 397 
Random Film Productions Ltd. 696 Scenery and Properties 536 
Rank Film Distributors of America, Inc. ... 397 Scenic Artists, Local 816 (LATSE), Los 

Rank Screen Services Ltd. 696 Angeles 650 
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Schafer, Kermit, Radio & Television Produc- Sharps' Television Services Ltd. 696 

tions 516 Shellric Corp. 517 

Schofield, Stanley, Productions Ltd. 696 Shelly Films, Ltd. 680 

Schubert, Bernard L., Inc. 516 Shorts Producers 537 

Schultz, Robert, Associates 516 Showcase Film Productions 680 

Schwarz, Mickey, Productions, Inc. 516 Showcase Productions, Inc. 517 

Schwimmer, Walter, Productions, Inc. .... 516 Shows 565 

Science Films Ltd. 696 Signet TV 517 

Science Pictures, Inc. 516 Simmel-Merservey TV Productions 517 

Scope, Inc. 516 Simon, Al, Productions 517 

Scottish Television Ltd. 690 Simpl Ltd. 696 

Screen Actors Guild 658 Singleton, W. J., & Co. 680 
Screen Art Sales Company 397 Sixteen Screen Service Co. 517 
Screen Directors Guild 659 Skiatron Electronics and Television Corpora- 
Screen Directors' Guild of America, Inc. 659 tion 633 

Assistant Directors' Council 659 Skibo Productions, Inc. 517 
Screen Directors' Guild Benevolent & Edu- Skinner, Charles E., Productions 517 

cational Foundation 659 Sleeping Giant Films, Inc. 517 
Screen Directors, Inc. 659 Slesinger, Stephen, Inc. 517 

Screen Gems, Inc. 516, 633 Smith, Fletcher, Studios, Inc. 517 
Screen Gems (Canada) Ltd. 681 Smith, Warren R., Inc. 517 
Screen Gems Ltd. 696 Snader Productions, Inc. 517, 634 

Screen -Televideo Productions, Inc. 517 Society of Authors 712 
Screencraft Pictures, Inc. 517 Society of Motion Picture Art Directors ... 660 
Screening Rooms 558 Society of Motion Picture and Television 
Screenspace Ltd. 696 Engineers 660 
Scripture Films (see Hack, Herman, Pro- Awards, 1950-56 590 

ductions) 498 Song Ads, Incorporated 517 
Seaver -Leftwich, Inc. 517 Songwriters Guild (of Great Britain) 712 
Sell -A -Vision Films 680 Sonnenreich, Joseph I. (Producer) 517 
Semaphore Film Corporation 517 Sonney Amusement Enterprises, Inc. 517 
Services Sound Effects 530 

Animation 534 Sound Film Music Bureau Ltd. 712 
British 698 Sound -Film Services Ltd. 696 
Camera Sales, Rentals, Repairs 530 Sound Masters, Inc. 517 
Canada 675 Soundac Productions, Inc. 517 
Color Processes 544 South Africa 
Commercial Jingles 536 Films in U.S. 402 
Consultants 536 General Industry Statistics 723 
Costumes & Uniforms 532 South Carolina Radio and Television Broad- 
Cutting Rooms 531 casters Association 661 
Film Carriers 555 South Dakota Broadcasters Association .... 661 
Film Effects 531 Southern California Broadcasters Association 661 
Film Exchanges 546 Southwest Film Laboratory, Inc. 518 
Film Libraries 545 Southwest Film Productions, Inc. 518 
Film Storage 544 Sovereign Films Ltd. 696 
Laboratories 540 Sovereign Films Operating MPTV (Can- 
Market Research 536 ada), Ltd. 681 
Merchandisers 536 Sovereign Productions, Inc. (see Reynolds, 
Music, Music Libraries, Music Cutting 532 Stuart, Productions) 515 
Producers of Shorts, Cartoons, Newsreels 537 Spaeth, Sigmund (Producer) 518 
Properties and Scenery 536 Spain: Films in U.S. 402 
Publicity Representatives 563 Specialty Television Films, Inc. 518 
Puppets 534 Spence Caldwell Ltd. 681 
Raw Stock Manufacturers 545 Splendex Enterprises 518 
Rental Studios and Production Facilities . 528 Sponsor (publication) 738 
Screening Rooms 558 Sportlite, Inc. 518 
Sound Effects 530 Sports Broadcasters Association 661 

Stop Watches 537 Sports TV, Inc. 518 

Studio Equipment 537 Sportsvision, Inc. 518 

Talent and Literary Agencies 
Trailer Distributors 

560 
554 

Spotlite News, Inc. 
Square Deal Pictures Corp. 
Stage Employes, Locals (IATSE) 

518 
518 
650 

Sesac, Inc. 659 Stage Five Productions 518 
Set Designers and Model Makers, Local 847 Standard Television Corp. (N.Y.) 518 

(IATSE), Hollywood 650 Standard Television Corp. (Hollywood) 518 
Set Manufacturers 615 Stanley -Marshall, Inc. 518 
Sharpe -Lewis Productions 517 Star Entertainment Corporation 518 
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Stark, Wilbur -Jerry Layton, Inc. 
Station Distributors, Inc. 
Station Representatives 

Canada 
U.S. 

Station Representatives Association, Inc. 
Stations 

518 
518 

672 
609 
661 

TV Film Program Directory (publication) . 

TV Guild Productions, Inc. 
TV and Motion Picture Productions, Inc. 
TV-Radio Life (publication) 
T.V. Scripts Ltd. 
TV Spots, Inc. 
TV, the News Magazine of the Television 

738 
519 
519 
738 
697 
519 

Canada 669 World (publication) 738 
U.S. and Territories & Possessions 394 TV Unlimited, Inc. 519 
World Market 715 T.W.W. Ltd. 690 

Statistics 9A Talent Associates, Ltd. 519 
Stempel, Frank, Agency 518 Talent and Literary Agencies 560 
Stephens, William, Company 518 Tantamount Pictures, Inc. 519 
Sterling Film Ltd. 681 TeeVee Company, The 519 
Sterling Television Company, Inc. .... 518, 634 Teitel Television Films 520 
Stevens, Mark, Productions, Inc. 518 Tel Ra Productions 520 
Stewart Films 697 Telamerica, Inc. 520 
Stock -Shot Film Libraries 545 Tele -America, Inc. 520 
Stockdale and Company 519 Telecast Films, Inc. 520 
Stokey, Mike, Enterprises, Inc. 519 Telecasting Yearbook (publication) (see 

Stop Watches 537 Broadcasting -Telecasting Magazine) .... 735 
Storage Vaults, Film 544 Telecine Film Studios, Inc. 520 
Storer Broadcasting Company 634 Telecommunication Engineering and Manu- 
Story Analysts, Local 854 (IATSE), Holly- facturing Association 712 

wood 651 Telecraft Productions 520 
Storyboard, Inc. 519 Telefilm Enterprises 520 
Strausberg, Jack, Productions 519 Teefilm, Inc. 520 
Streech, Wilbur, Productions, Inc. 519 Telefilms of Canada 681 
Strickland Film Co. 519 Telefilms & Recorders (London) Ltd. 697 
Studio City TV Productions, Inc. 519 Telemated Cartoons 520 
Studio Equipment 537 Telemount Pictures, Inc. 520 
Studio Films, Inc. 519 Telenews Productions, Inc. 520 
Studio Grips, Local 80 (IATSE), Holly- Telepak 523 

wood 651 Tele -Pictures, Inc. 520 
Studio Mechanics, Locals (IATSE) 651 Telepix Movies, Ltd. 681 
Studio Projectionists, Local 165 (IATSE), Tele -Productions Ltd. 697 

Hollywood 651 TelePrompTer Corporation 634 
Studio Property Craftsmen, Local 44 Telerecording Ltd. 697 

(IATSE), Hollywood 651 Telescene Film Productions Co. 520 
Studio 7, Production de Films 680 Television Adventure Films Corp. (TAFCO) 520 
Studios Television Age (publication) 739 

Great Britain 701 Television Almanac (publication) 735 
U.S. 528 Television Broadcasting Studio Empioyes, 

Sturm, Bill, Studios, Inc. 519 Local 794 (IATSE), New York 652 
Subscriber -Vision (see Skiatron Electronics Television Bureau of Advertising 661 

and Television Corp.) 633 Television Champions, 1949-56 589 
Sun Dial Films, Inc. 519 Television Clearing House 520 
Sutherland, John, Productions, Inc. 519 Television Code, The 725 
Sweden Television Daily (publication) (see Radio 

Films in U.S. 402 Daily -Television Daily) 738 
General Industry Statistics 723 Television Digest with Electronics Reports 

Swifi Film Productions 697 (publication) 739 
Swift -Chaplin Productions, Inc. 519 Television Exploitation (distributor) 520 
Switzerland: General Industry Statistics ... 723 Television Facilities (London) Ltd. 697 
Sylvania Electric Products, Inc. 634 Television Film Producers Association 712 
Sylvania TV Awards, 1956 591 Television Film Studios Ltd. 697 
Sym, Michael J., Studios 680 Television Films of America 520 
Syndicate Films 519 Television Graphics, Inc. 520 
Syndicated Programs 566 Television Ideas Ltd. 697 

Television International Co. 529 

T 
Television Library, Inc. 
Television Magazine (publication) 

520 
739 

Television Press Agency Ltd. 697 
T -bar -V Productions, Inc. 519 Television Programme Contractors' Associa- 
T.C.A. 519 tion 712 
TCF Television Productions, Inc. 519 Television Programme (Distributors) Ltd. . 697 
T.V. Advertising Ltd. 697 Television Programs of America, Inc. 520, 634, 681 
TV Attractions 519 Television and Radio Advertising Services 
T.V. Commercials Ltd. 697 Ltd. 697 
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Television and Radio Features of America 
Television Screen Productions, Inc. 
Television Society 
Television Today (publication) 
Television Workshop Productions Ltd. 
Television Year Book (publication) (see Ra- 

dio Annual -Television Year Book) 
Televisuals Ltd. 
Telic, Inc. 
Telorama Productions, Inc. 
Tempe-Toons Productions, Inc. 
Templar Film Studios 

521 
521 
712 
735 
697 

738 
697 
520 
521 
521 
697 

Unions and Guilds 
Unit Four Productions, Inc. 
United Artists Corp. 

Feature Releases, 1944-57 
Feature Releases, 1956-57 
TV Department 

United Church of Canada 
United Film Productions Ltd. 
United Film and Recording Studios 
United Motion Picture Organization 
United Motion Pictures, Ltd. 
United Nations-Radio Division of Public 

637 
522 

312 
389 
522 
680 
697 
522 
398 
697 

Tennessee Association of Broadcasters 661 Information Department 662 

Terr, Michael, Inc. 521 United Press Associations 522 

Texas Association of Broadcasters 661 United Producers -Distributors 522 

Thames & Clyde Film Co. Ltd. 697 United States Productions, Inc. 522 

Thatcher Film Productions 680 United World Films, Inc. 522, 635 
Theatre Authority, Inc. 661 Unity Television Corp. 522, 635 

Theatre Guild, The 521 Universal -International Pictures 

Theatre Network Television, Inc. (TNT) 635 Feature Releases, 1944-57 312 
Theatre and Variety Productions Ltd. 697 Feature Releases, 1956-57 389 

Theatrical & Video Corp. 521 Universal Pictures Co., Inc., Television 522 

Theatrical Wardrobe Attendants, Locals Utah Broadcasters Association 662 

(IATSE) 652 
Theodore Productions, Inc. 
Thompson -Koch Co., Inc., The 

521 
521 V 

Thorgersen, Ed (Packager) 521 
Three Star Film, Inc. 680 Van Coevering Productions 522 

Tide (publication) 739 Van Praag Productions 522 
Times Film Corporation 397 Van, Wally, Productions 522 
Times Productions Ltd. 697 Variety (publication) 739 
Times Square Productions, Inc. 521 Vavin, Inc. 522 

Times Television Corp. 521 Vega Films 680 

Toddy Pictures Co. 521 Venezuela: General Industry Statistics 723 
Tohan Pictures Co. 397 Vermont Association of Radio and Television 
Tower Productions 521 Broadcasters 662 
Towers of London Ltd. 697 Versatile Television Productions, Inc. 523 
Trade Publications 734 Video Events, Inc. 523 
Trailer Distributors 554 Video Films 523 

Transatlantic Pictures Corporation Ltd. 697 Video Pictures, Inc. 523 

Trans -Canada Films, Ltd. 680 Video Shows Ltd. 698 

Trans -continent Television Corporation 635 Vidicam Pictures Corporation 523 
Trans -Continental -Films, Inc. 521 Vincent, Chick, Co. 523 
Transfilm, Incorporated 521 Virgin Islands: Channel Allocations 470 
Trans -Lux Distributing Corp. 397 Virginia Association of Broadcasters 662 
Trans -Lux Television Corporation 521 Vision Films, Inc. 523 
Transvideo Corporation of America 521 Visual Drama, Inc. 523 

Trans World Film Laboratories Ltd. 680 Vitapiz Corporation 635 

Trans -World Films, Inc. 521 Vogue Wright Studios 523 
Tressel Studio 521 Voice of London Ltd. 698 

Triumph Films, Inc. 697 Volcano Productions, Inc. 523 
Tudor Pictures, Inc. 398 
20th Century -Fox Film Corp. 

Feature Releases, 1944-57 ....... 312 w 
Feature Releases, 1956-57 389 

20th Century -Fox Television Productions, Wade, Roger, Productions, Inc. 523 

Inc. 521 Wallace Productions Ltd. 698 
Wallach, George, Productions 523 

V 
Walton Studios Ltd. 
Warne, F. G., Ltd. 

698 
698 

Warner Brothers Pictures, Inc. 
UPA Pictures, Inc. 521 Feature Releases, 1944-57 312 
U.S.S.R.: Films in Release 402 Feature Releases, 1956-57 390 
Ullman, George, Agency 522 Warwick Television Productions Ltd. 698 
Ullman, Richard H., Inc. 522 Washington State Association of Broad - 

Unifilms, Inc. 522 casters 662 
Uniforms and Costumes 532 Weiss, Adrian, Productions 523 
Union Film Distributors, Inc. ............. 398 Weiss, Louis, & Co. 523, 635 
Union of South Africa (see South Africa} Welgot Trailer Service 523 
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Werling, Rupe (Producer) 523 World Mirror Productions Ltd. 698 
West Virginia Broadcasters Association ... 662 World Travel Films 398 
Western Television Ltd. 698 World Wide Animation Ltd. 698 
Westinghouse Broadcasting Co. 635 World Wide Pictures Ltd. 698 
Westinghouse Electric Corp. (TV-Radio Wrather Television Productions, Inc. 524 

Division) 636 Wright, Carter, Enterprises 524 
Westminster Films Ltd. 698 Writers Guild of America 662 
Westward Productions, Ltd. 523 Writers Guild of America, East, Inc. .... 662 
What's New in Television (publication) 739 Writers Guild of America, West, Inc. ... 663 
Whitehead TV Pictures, Inc. 523 Wynne Film Productions Ltd. 698 
Who's Who 1-309 Wyoming Association of Radio and Tele- 
Who's Who and What's Where at TV Sta- vision Broadcasters 663 

tions (publication) 739 
Wick Films, Inc. 523 
Wiggins, Helen, Films Ltd. 
Wilding Picture Productions, Inc. 

698 
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farne and 
fortune... 
In each field there is one product 

that is recognized as the most distinguished 

in its sphere-the accepted peer among 

all others of its kind. 

The single word that expresses the utmost 

in fine jewelry is TIFFANY. 

In automobiles it is CADILLAC. 

Among publications for industry and 

business it is FORTUNE. 

And among annual trade publications for 

the field of motion pictures, 

radio and television it is FAME. 

There is an indefinable, but nevertheless 

definite, extra measure of benefit- 
a greater prestige value derived by the many 

who make appropriate use of the pages 

of FAME. It represents a rewarding 

opportunity-an investment that pays 

well and soundly! 

FAME is a Quigley Publication 
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For people who appreciate the best - 
it has to be Color TV! .. . 

Color adds new life to television ... 

it is symbolic of progress 

born of the Electronic Age .. . 

Now is the time to enjoy Color TV- 

it is ready-it is right- 

it is here! 

RADIO CORPORATION OF AMERICA 
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ALPHA TV SERVICES (BIRMINGHAM) 
LTD. 

TV Theatre, Aston, Birmingham, 6. 

Directors: Howard Thomas, William Cartlidge, 
R. L. Meyer, Val Parnell. 

General Manager: Bernard Greenhead. 
(Studios). 

ANGLO -SCOTTISH PICTURES LTD. 
London Film Studios, Shepperton, Middle- 
sex. Telephone: Chertsey 2611. 

Directors: B. Davies, L. Reeve, J. Crichton Slagg. 
(TV films). 

ANGLO -SCOTTISH PRODUCTION 
FACILITIES LTD. 

Manygate Lane, Shepperton, Middlesex. 
Telephone: Walton -on -Thames 6341. 

Directors: E. Andrews, B. Davies, L. Reeve, N. 
Snowdon. 

ANVIL FILMS LTD. 
Beaconsfield Studios, Beaconsfield, Bucks. 
Telephone: Beaconsfield 557. 

Directors: Ken Cameron, Ralph N. May, R. K. T. 
Scrivener, R. I. C. H. Warren. 

(TV shorts) 

ARLINGTON TV AND RADIO PRODUC- 
TIONS LTD. 

160 Piccadilly, London, W.1. Telephone: 
Hyde Park 8238. 
Managing Director: John Beard. 
(Production TV Quiz Programmes) 

ARROW FILM DISTRIBUTORS LTD. 
26 Noel Street, London, W.1. Telephone: 
Gerrard 9449. 
Chairman & Managing Director: John George 

Taylor. 
(Entertainment and advertising material) 

ASSOCIATED BRITISH PICTURE CORPO- 
RATION LTD. 

Elstree Studios, Boreham Wood, Elstree, 
Herts: Telephone: Elstree 1600. 

Directors: Sir Philip Warter (Chairman), Eric 
G. M. Fletcher, M.P., C. J. Latta (Managing), 
Robert Clark, D. J. Goodlatte. 

(Entertainment material) 

ASSOCIATED BRITISH-PATHE LTD. 
133-S Oxford Street, London, W.1. Tele- 
phone: Gerrard 4314. 

(Commercials and studio facilities). 

AUSTRALIAN BROADCASTING 
COMMISSION 

54 Portland Place, London, W.1. Telephone: 
Langham 9601. 
Cables: Austcast, London. 
Overseas Representative: T. W. Bearup. 

AUTOCUE (GREAT BRITAIN) LTD. 
7 Harley Street, London, W.1. Telephone: 
Langham 5391-4. 
Director -in -Charge: John Whitney. 
(Electronic script cue-ing device) 

HAROLD BAIM PRODUCTIONS LTD. 
199 Piccadilly, London, W.1. Telephone: 
Regent 5640. 
Directors: Iiarold Balm, Glenda Bain. 
(TV filins). 

BASIC FILMS LTD. 
1 Soho Square, London, W.1. Telephone: 
Gerrard 7015. 
Directors: J. B. Napier -Bell, Leon Clore (Man- 

aging), John Taylor, E. I'. Aizlcwood, B. Vin- 
cent. 

(Live action and cartoon commercials). 

ANTONY BEAUCHAMP (LONDON) LTD. 
Flat 1, 30 Hyde Park Gardens, London, W.2. 
Telephone: Ambassador 2525. 
Directors: Antony Beauchamp, Sarah Beauchamp. 
(Producers TV Films). 

BERKELEY FILMS LTD. 
54 Upper Montagu Street, London, W.1. 
Telephone: Paddington 5844. 
Directors: G. Brian Stanford, Elwyn Ambrose, 

Brenda M. Cooper. 
(Advertising Material). 

THE BIG SIX FILM UNIT 
"Big Six" House, 186/188 Shaftesbury Ave- 
nue, London, W.C.2. Telephone: Covent 
Garden 3227. 
Studios and cutting rooms: 35 Endell Street, 
London, W.C.2. Telephone: Temple Bar 
7852. 
Producer: Edward Cook. 
(TV Films). 

BIOGRAPHIC CARTOON FILMS LTD. 
11 Noel Street, London, W.1. Telephone: 
Gerrard 9682. 
Directors: Bob Godfrey, Keith Learner. 
(Cartoon, live action, puppets). 

BIRMINGHAM COMERCIAL FILMS LTD. 
8-10 Lozells Road, Birmingham 19. Tele- 
phone: Birmingham North 8486. 
(Producers: TV Commercials, TV Newsreels). 

BODICEA FILM STUDIOS 
10 West Hill Road, London, S.W.18. Tele- 
phone: Vandyke 5505. 
Managing Director: J. Searle -Shirley. 
Production Director: K. A. Guy. 
(Entertainment & Advertising material). 

BOULTON-HAWKER FILMS LTD. 
Hadleigh, Suffolk. Telephone: Hadleigh 
2235. 
Directors: K. P. Boulton, M. J. Boulton. 

BREVIS FILMS 
9 Oxford Street, Manchester. Telephone: 
Central 3815. 
Sales Manager: \V. Fairhurst. 
(Entertainment and advertising material). 

BRITISH ALFA FILMS LTD. 
148 Southampton Row, London, W.C.1. 
Telephone: Terminus 1195. 
Directors: P. A. Haymsen, Henry Haymsen. 
(Entertainment and advertising material). 

BRITISH COMMONWEALTH INTERNA- 
TIONAL NEWSFILM AGENCY LTD. 

10 School Road, London, N.W.10. Telephone: 
Elgar 4030. 
Managing Editor: Kenneth Dick. 
(International newstilur service). 

BRITISH DOCUMENTARY FILMS LTD. 
37 Furzehill Road, Boreham Wood, Herts. 
Telephone: Elstree 2646. 
Directors: Ronald Haines (Managing), Jean 

Haines. 
(Entertainment material, studio facilities). 

BRITISH FILMS LTD. 
199 Piccadilly, London, W.1. Telephone: Re- 
gent 2828. 
Directors: The Marquess of Linlithgow (Chair- 

man). K. L. Lockstone (Managing), H. Russell 
Smith, M. Lockstone. 

(Live commercial, animation, special effects, studio 
facilities). 

BRITISH NEWSREEL ASSOCIATION SERV- 
ICES LTD. 

Nascreno House, Soho Square, London, 
W.1. Telephone: Gerrard 7931. 
Directors: Sir Gordon Graig, L. Castleton Knight, 

G. T. Cummins, II. Norris. 
(Newsreel service). 

CHRISTINE BRUCE PRODUCTIONS LTD. 
National House, 60/66 Wardour Street, Lon- 
don, W.1. Telephone: Gerrard 8788. 
Chairman & Producer: Danny Carter. 
(Live action programme material, animation Si 

cartoons). 
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BRUNNER LLOYD & CO. LTD. 
23 Denmark Street, London, W.C.2. Tele- 
phone: Temple Bar 2519. 
Directors: G. M. Lloyd, P. Brunner, C. Hutson, 

R. Wemyss, J. Newham. 
(Entertainment and advertising material). 

BURLINGTON FILMS LTD. 
12 Buckingham Street, London, W.C.2. Tele- 
phone: Trafalgar 1688. 
Directors: John F. Argyle (Managing), G. \V. A. 

Gray (Secretary). 
(TV films). 

BURNELL PRODUCTIONS LTD. 
98 Mount Street, London, W.1. Telephone: 
Grosvenor 1463. 
Directors: G. J. Burger, C. W. Burger. 
(Entertainment and advertising material). 

CAVALIER FILMS LTD. 
34 Deacon's Hill Road, Elstree, Herts: Tele- 
phone: Elstree 1403. 
Chairman & Managing Director: M. A. Rogers. 
(Specialised films, documentary, commercials). 

CINEVISTA LTD. 
115 Melrose Avenue, London, N.W.2. Tele- 
phone: Gladstone 6879 and 13 Harley Street, 
London, W.I. Telephone: Museum 9661. 
Managing Director: J. Cassin -Scott. 
(Entertainment and advertising material). 

PETE COLLINS LTD. 
39 Rookfield Avenue, London, N.10. Tele- 
phone: Tudor 7263. 
Managing Director: James Alfred (Pete) Collins. 
(Artists). 

COLUMBIA BROADCASTING SYSTEM INC. 
26 Hallam Street, London, W.1. Telephone: 
Langham 1166. 
London Director and European Representative: 

Howard K. Smith. 
(News, radio and film coverage). 

CONBARR PRODUCTIONS LTD. 
19 Chapel Side, London, W.2. Telephone: 
Bayswater 6033. 
Directors: A. Paul Barralet, Derrick de blarney, 

W. Price. 
(TV programme material). 

CONNAUGHT FILMS LTD. 
3-4 Berners Street, London, W.1. Telephone 
(Production Office) Hendon 6700 and 7078. 

MARCUS COOPER LTD. 
48a, Charlbert Street, London, N.W.B. Tele- 
phone: Primrose 5098. 
Directors: Marcus Cooper, M. F. Cooper, 

V. M. P. Cooper. 
(Advertising material). 

CO-OPTED ARTS LTD. 
19 Charing Cross Road, London, W.C.2. 
Telephone: Trafalgar 6631. 
Directors: Alan Russell, Aveling Ginever. 
(Entertainment & Advertising material). 

CONSUL FILM PRODUCTIONS LTD. 
145 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4566. 
Directors: Gordon O'Connell, A. O'Connell. 
(Entertainment material). 

COUNTRYMAN FILMS LTD. 
1 Soho Square, London, W.1. Telephone: 
Gerrard 7015. 
Directors: Grahame Tharp, Leon Clore. 
(Entertainment material). 

COUNTY FILMS LTD. 
12 D'Arblay Street, London, W.1. Tele- 
phone: Gerrard 8544. 
Directors: T. A. Glover, G. Glover. 
(Live action). 

CREST FILM PRODUCTIONS LTD. 
171 Shatesbury Avenue, London, W.C.2. 
Telephone: Temple Bar 3982. 
Directors: Derrick C. Wynne, Russell H. Lloyd. 
(Feature, TV, Documentary & Advertising films). 

EMMET DALTON LTD. 
1 Bank Chambers, 25 Jermyn Street, Lon- 
don, W.I. Telephone: Regent 3124. 
Chairman: Emmet Dalton. 
(Live action). 

DANZIGER PRODUCTIONS LTD. 
Elstree Studios, Elstree Road, Elstree, 
Herts: Telephone: Elstree 3232. 
Managing Director: Erik F. Blakemore. 
(TV films). 

DATA FILM PRODUCTIONS LTD. 
21 Soho Square, London, W.1. Telephone: 
Gerrard 2826. 
(Documentaries, entertainment and advertising 

films). 
FRANCIS DAY AND HUNTER LTD. 

16 Soho Square, London, W.1. Telephone: 
Gerrard 8275-6. 
Bryan Bradley. 
(Recorded music library). 

DE LANE LEA PROCESSES LTD. 
12 Moor Street and 11a Old Compton Street, 
London, W.1. Telephone: Gerrard 8105. 
Managing Director: Major W. de Lane Lea. 
(Entertainment & Advertising films; Sound Re- 

cording, Foreign Version Dubbing). 
BERNARD DELFONT TELEVISION (LON- 

DON) LTD. 
Westcombe House, Whitcomb Street, Lon- 
don, S.W.1. Telephone: Trafalgar 1671 and 
Morris House, Jermyn Street, S.W.1. Tele- 
phone: Whitehall 9901. 
Directors: Bernard Delfont, Robert Nesbitt, Wil- 

liam Marsh, Keith Devon. 

WALT DISNEY FILM DISTRIBUTORS LTD. 
68 Pall Mall, London, S.W.1. Telephone: 
Trafalgar 8010. 
Cables: Mickmouse, London. 
Directors: Thomas Swan, M.A., LL.B., Cyril 

James, Cyril Edgar, S. L. Forwoocl, F.C.A., 
E. J. Davis. 

(Distributors TV Films). 
DORLAND ADVERTISING LTD. 

Dorland House, 18-20 Regent Street, Lon- 
don, S.W.1. Telephone: Whitehall 0112. 
Directors: A. D. McLean (Chairman and Man- 

aging director), G. Farrar, R. Hale, M. Price, 
A. E. Finch. 

(Commercials, studio facilities, viewing theatre). 
DRUMMER FILMS LTD. 

Rank Laboratories Ltd., Denham, Uxbridge, 
Middlesex. Telephone: Denham 2323. 
Producer: Martin M. Harris. 
Director: Ian K. Barnes. 

DUBLIN FILM AND TELEVISION PRODUC- 
TIONS LTD. 

11 St. Stephen's Green, Dublin, Erie. 
Directors: Louis Elliman, Emmet Dalton, Robert 

Baker. 
(Film versions of Abbey Theatre plays with the 

Abbey Theatre company). 
EAGLE STUDIO LTD. 

11 St. James's Place London, S.W.1. Tele- 
phone: Grosvenor 51441-2-3. 
Directors: Anthony Gilkison (Chairman), L. A. 

D'Arcy Pearce, R. F. Hopkins. 
(Animation, puppet & model film producers). 

EDITORIAL FILM PRODUCTIONS LTD. 
Cine House, 8 St. Anne's Court, Wardour 
Street, London, W.I. Telephone: Gerrard 
8332-3. 
Producer: J. Mellor. 
(TV Films, cutting rooms, preview theatre). 
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ELDER FILM PRODUCTIONS LTD. 
Studio -One -Scotland, Sarocen Head Lane, 
Glasgow, C.1., Scotland. Telephone: Glas- 
gow Bell 0252. 
Managing Director: John C. Elder. 
(Documentaries, feature films, newsreel, televi- 

sion commercials, location and studio facili- 
ties). 

EMPIRE FILM PRODUCTIONS 
Quality 

phone: Geard 
Wardour9 Street, London, 

Directors: Moss Goodman, L. S. Goodman. 
(Animated cartoon and entertainment films). 

DOUGLAS FAIRBANKS LTD. 
National Studios, Boreham Wood, Elstree, 
Herts. Telephone: Elstree 1644 & 144 Pic- 
cadilly, London, W.I. Telephone: Mayfair 
8272. 
Directors: Douglas Fairbanks, K.B.E., D.S.C., Sir 

Edwin Herbert, K.B.E., H. Allan Hawes, 
F.C.A., W. Mills, F.C.A., Harold Huth, Tom 
White, M.B.E., Peter A. C. Marriott. 

(TV Films). 
E. J. FANCEY PRODUCTIONS LTD. 

Queen'sC.2. 
Telephone: Gerrard 

Square,.London, 

Producer: Edwin John Fancey. 
(Entertainment & Advertising Films). 

FILM CENTRE LTD. 
24/25 Conduit Street, London, W.1. Tele- 
phone: Mayfair 8661. 
Directors: Sir Arthur Elton, Margaret Ann Elton, 

John Grierson, Stuart Legg, Ernestine Roberts, 
Raymond Spottiswoode. 

(International distribution TV material). 
FILM HOUSE PRODUCTIONS LTD. 

Film House, 142 Wardour Street, London, 
W.1. Telephone: Gerrard 6461. 
Managing Director: R. W. Dickenson. 
(TV films, shorts, documentaries). 

FILMLET PRODUCTIONS LTD. 
17 Berkeley Street, London, W.I. Tele- 
phone: Mayfair 7494. 
Studios: 41 Great Windmill Street, W.1. 
Telephone: Mayfair 7494. 
Directors: Ernest Pearl (Chairman), Eric Dane, 

E. C. Lane, F. J. Osborne, W. H. Smedley 
(Secretary). 

(Commercial films). 
FILM PARTNERSHIP LTD. 

246 Great Portland Street, London, W.1. 
Telephone: Euston 5292/4. 
Directors: Richard Dimbleby (Chairman), R. M. 

Angell, G. Jennison, M. E. Johns. A. G. 
Wooster, P. Horwood, T. J. Bayliss. 

(Programme material & commercials). 
FILM SURVEYS LTD. 

54 Upper Montagu Street, London, W.1. 
Telephone: Ambassador 5494/5. 
Directors: G. Brian Stanford, H. W. Dallas. 
(Medical, technical and documentary films). 

FILM WORKSHOP LTD. 
Aulcom House, St. Martin's Street, Lon- 
don, W.C.2. Telephone: Whitehall 8396. 
Managing Director: Maxwell Munden. 
(Entertainment and advertising material). 

MAURICE FORD TELEVISION SERVICE 
3 Blandford Road London, W.S. Tele- 
phones: Ealing 6180, 4347. Cables: Mauriford, 
Efflux, London. Studios: Park Road, High 
Barnet, Herts: Telephone: Barnet 1051-2. 
Directors: Maurice Ford, G. A. Ford. 
(Entertainment & Advertising material). 

FOUR FALCONERS LTD. 
National House, 60, Wardour Street, Lon- 
don, W.1. Telephone: Gerrard 5158. 
Directors: James Robertson Justice, Richard 

Meyer. 
(TV Programme Producers). 

FOUR PROVINCES FILMS LTD. 
Rere 30 Lansdowne Road, Dublin. Tele- 
phone: Dublin 684725. 
Cables: Profilms, Dublin. 
Directors: John Ford, Brian Desmond Hurst, The 

Lord Killanin, Tyrone Power, Michael Scott. 
(Feature & TV films). 

FREMANTLE OVERSEAS RADIO AND 
TELEVISION INC. 

59 Ebury Street, London, S.W.1. Telephone: 
Sloane 5317. 
London Manager: Lane Blackwell. 
(Distributors TV programme material). 

GATEWAY FILM PRODUCTIONS LTD. 
470 Green Lanes, Palmers Green, London, 
N. 13. Telephone: Palmers Green 1003 and 
7440. 
Directors: W. H. Baddeley (Managing), C. W. 

Bending, E. J. Chard, L. F. Minter, A. M. 
Wright. 

(Industrial, advertising, educational and religious 
films). 

GATEWAY TELEVISION PRODUCTIONS 
LTD. 

470 Green Lanes, Palmers Green, London, 
N.13. Telephone: Palmers Green 1003 and 
7440. 
Directors: W. H. Baddeley, C. W. Bending, 

E. J. Chard, L. F. Minter, W. B. Tucker, 
A. M. Wright. 

(TV and documentary films). 

GEE FILMS LTD. 
19 Charing Cross Road, London, W.C.2. 
Telephone: Trafalgar 6631. 
Director: Aveling Ginever. 
(Entertainment and advertising material). 

GLOBAL TELEVISION SERVICES LTD. 
Summit House, 1-2 Langham Place, Lon- 
don, W.1. Telephone: Museum 8471. 

(Purchasing agent of TV filmed programmes for 
Australian Broadcasting Commission). 

GRIFFIN ANIMATIONS LTD. 
Castle Hill, Maidenhead, Berkshire. Tele- 
phone: Maidenhead 9271. 
Managing Director: J. H. Griffin. 
(Animated cartoons). 

GUILD TELEVISION SERVICE LTD. 
(Associate of the Film Producers Guild 
Ltd) 
Exchange Court, London, W.C.2. Telephone: 
Covent Garden 2733. 
Directors: E. P. L. Pelly (Chairman), W. H. 

Williams (Managing), A. T. Burlinson, K. Lock- 
hart Smith. 

Secretary: E. W. Beckett. 
(Commercials). 

HALAS AND BATCHELOR CARTOON FILMS 
LTD. 

10a Soho Square, London, W.1. Telephone: 
Gerrard 7681-2-3. 
Directors: John Halas, Joy Batchelor. 
(Commercials, studio facilities). 

HARTLEY-WARD FILMS LTD. 
3 Albemarle Street, London, W.1. Tele- 
phone: Mayfair 9361. 
Executive Producer: B. Charles Dean. 
(Entertainment and advertising material). 

HENRY HALL ENTERPRISES LTD. 
Steinway Hall, 1 & 2 George Street, Han- 
over Square, London, W.1. Telephone: May- 
fair 1892. 
Directors: Henry Hall, Margery Hall, Michael 

Hall, B. Mundy. 
(Artistes, Programmes of variety show type, 

Scripts). 
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HARPER, CAMPBELL FILMS, LTD. 
6-8 Hill Street, Edinburgh, 2. Scotland. Teter. 
phone: Edinburgh 34311. 
Directors: Alan Harper, W. W. Fulton, W. J. 

MacLean, Robert Fairfoull. 
(Live action, stop motion, photo animation). 

HAWKE STUDIOS LTD. 
22 Chenies Street, London, W.C.1. Tele- phone: Museum 7441. 
(Advertising designers). 

HEARST METROTONE NEWS, INC. Telenews-News of the Day, 72/78 Fleet Street, London, E.C.4. Telephone: Central 
5641-1418. 
London Representative: A. A. Tunwell. 
(Theatrical and TV Commercials). 

HELIOS TELEFILM PRODUCTIONS LTD. 
17 Pembridge Place, London, W.2. Tele- phone: Bayswater 5703. 
Directors: Otto Kreisler, C. H. Bonner, A. F. 

Kreisler. 
(Television films). 

HULTON VISUAL PRODUCTIONS LTD. (Subsidiary of Hutton Press, Ltd.) 
Hutton House, 161-166 Fleet Street, Lon- don, E.C.4. Telephone: Fleet Street 5011. 
(Programme material). 

JACK HYLTON TELEVISION PRODUC- TIONS LTD. 
3 Savile Row, London, W.1. Telephone: Regent 6711. 
Directors: Jack Hylton, Sir Alexander H. Max- 

well, K.C.M.G., John Baxter, Hugh Charles. 
IMPACT TELEFILMS LTD. 

9 Great Chapel Street, London, W.1. Tele- phone: Gerrard 3091-3. 
Studio: 18 Greek Street, W.1. 
Directors: Ronald Hawkes, Gaston Charpentier. 
(TV, advertising and documentary films). 

INCORPORATED TELEVISION 
PROGRAMME CO. LTD. 

Regent House, 235 Regent Street, London, W.1. Telephone: Regent 0037. 
Chairman: Prince Littler. 
Managing Director: Lew Grade. 
Directors: Stewart Cruickshank, J. A. L. Drum- 

mond, Anthony Gishford, Leslie Grade, Philip 
Hyams, Sid Ilyams, Hugh Beaumont, J. F. 
Schlesinger, Suzanne Warner. 

(Programme Producers). 
INDEPENDENT CINE ART LTD. 

32 Great Windmill Street, London, W.1. Telephone: Gerrard 2337. 
Directors: H. G. Casparius, Anne Balfour Fraser, 

Monica Casparius. 
(Entertainment material). 

INTELFILMS LTD. 
8 Cavendish Court, Wigmore Street, Lon- don, W.1. Telephone: Langham 4853. 
Directors: John Heyting, Brian Kingcombe, E. M. 

Smedley -Aston. 
Executive Producer: Anthony C. Bartley. 
(TV films). 

PETER JANSON-SMITH LTD. 
50 Westminster Palace Gardens, Artillery 
Row, London, S.W.1. Telephone: Abbey 
6159. 
Managing Director: Peter Janson -Smith. 
(Literary agency). 

CYRIL JENKINS PRODUCTIONS LTD. 
31 Ennismore Gardens, London, S.W.7. Telephone: Kensington 6204. 
Directors: Cyril G. Jenkins, W. E. Rolfe. 
(Entertainment and advertising material). 

JOHNNY JOHNSTON 
22 Denmark Street, London, W.C.2. Tele- 
phone: Temple Bar 1456, 3081, 3082. 
(TV Jingles). 

KAVANAGH PRODUCTIONS LTD. 
201 Regent Street, London, W.1. Telephone: 
Regent 7811-4. 

Directors: Ted Kavanagh, Frank Muir, Denis 
Norden, Sid Colin, Kevin Kavanagh, George 
Black, Alfred Black. 

(TV writers representation). 
KENNETH KING ENTERPRISES 

102 Great Portland Street, London, W.1. 
Telephone: Museum 1213. 
(Scripts, cartoon and animation service). 

KINOCRAT FILMS LTD. 
Kinocrat House, Cromwell Road, London, 
S.W.7. Telephone: Frobisher 1018-9. 
Cables: Kinocrat, London. 
Studios: Kinocrat House and The Studio, Colville House, W.11. 
Directors: Gerald Cookson, Walter Bird, Hubert 

Davey, Victor Hughes. 
(Commercials and studio facilities). 

LANGTON FILMS LTD. 
34 South Molton Street, London, W.1. Tele- 
phone: Mayfair 6557. 
Directors: A. H. P. Hope, John Croydon, Peter 

Crane, Alfred Shaughnessy. 
(Entertainment material). 

LONDON FILM (Television Services) Ltd. 
146 Piccadily, London, W.1. Telephone: Mayfair 8272. 
Directors: Harold G. Boxall, Vincent Korda, Sir 

David Cunynghame. 
(Entertainment material). 

MACQUEEN FILM ORGANISATION LTD. 
West Street, Bromley, Kent. Telephone: 
Ravensbourne 8995. 
Directors: W. S. Macqueen, N. S. Macqueen. 
(Advertising, documentary, scientific filins & 

commercials) . 
MANCUNIAN FILM CORPORATION 

3 The Parsonage, Manchester, 3. Telephone: Manchester, Blackfriars 1023. 
Directors: M. I. Blakeley, Thomas Blakeley, 

John E. Blakeley, Jr. 
(Entertainment & advertising material). 

MARTEN FILMS LTD. 
11 Duke of York Street, St. James's, Lon- 
don, S.W.1. Telephone: Trafalgar 2888. 
Directors: John Martin, G. Baird Smith, Kenneth 

Pakeman, E. V. Mellor. 
(Documentary, television, short & feature films). 

MARATHON NEWS 
73 Delamere Road, Ealing, London, W.5. Telephone: Ealing 4347 & 6180. Cables: Mauriford, London. 
Directors: Konstantin Kaiser, Maurice Ford. 
(Newsreel coverage). 

MARTLET PRODUCTIONS LTD. 
171 Shatesbury Avenue, London, W.C.2. 
Telephone: Temple Bar 3982. 
Executive Producer: Derrick Wynne. 
(Feature, documentary, TV & Advertising, 

equipment hirers). 
MASH ENGINEERING MODELS LTD. 

Avenue House, 25 Shaftsbury Avenue, Lon- 
don, W.1. Telephone: Gerrard 3362. 
General Manager: H. J. Anthony. 
(Scale models and displays). 

MEADWAY PRODUCTIONS LTD. 
18, Rupert Street, London, W.1. Telephone: 
Gerrard 5861. 
Directors: Sydney Goodman, Morton M. Lewis, 

A. M. G. Gelardi, G. O. Douglas, R. Rash- 
brooke. 

(Commercials, studio facilities). 

694 



M. E. FILMS LTD. 
4 Park Lane, London, W.1. Telephone: Hyde 
Park 2418. 
Directors: R. Montgomerie, C. A., M. J. Sadlier, 

P. E. Hyne. 
(TV films). 

MERLIN FILM CO. LTD. 
Clapham Park Studios, London, S.W.4. 
Telephone: Macaulay 1082-5. 
(TV producers). 

BOB MONKHOUSE AND DENIS GOODWIN 
AGENCY ASSOCIATED 

52 Upper Montagu Street, London, W.1. 
Telephone: Paddington 9705/5392. 
Directors: R. A. Monkhouse, D. I. Goodwin, 

E. A. Davis. 
(Comedy package show -sketches, artists & writers 

represented). 
MOTION PICTURE AND TELEVISION 

FACILITIES LTD. 
262 Watford Way, Hendon, London, N.W. 
Telephone: Sunnyhill 0131. 
Directors: S. D. Onions, Charles \V. Green. 
(Producers programme material). 

MOTLEY FILMS LTD. 
7 Vigo Street, London, W.1. Telephone: Re- 
gent 8609 & 8600. 
Directors: Norman Williams, Margaret Williams. 
(TV films). 

CECIL MUSK LTD. 
Seven Hills Road, Cobham, Surrey. Tele- 
phone: Cobham Surrey 2617. 
Directors: Edward Cecil Musk, Gretchen Roma 

Musk. 
(Producers programme material). 

NATIONAL BROADCASTING COMPANY 
INC. 

2, Mansfield Street, London, W.1. Telephone: 
Longhorn 7778/9. 
Bureau Chief: Edwin Newman. 
Office Manager: Miss Florence Peart. 
Cameraman: John Peters. 

NATIONAL FILM AGENCY 
62-64-74 Victoria Street, Manchester 3. Tele- 
phone: Blackfriars 0334-5. 
Directors: E. Barrow (Managing), E. Stott, 

E. Knowles (Secretary). 
(Newsreel and TV coverage, studio facilities, 

cutting rooms, editing, lighting, etc.). 
NATIONAL INTEREST PICTURE PRODUC- 

TIONS LTD. 
21 Soho Square, London, W.1. Telephone 
Gerrard 5843. 
Directors: H. T. De Vere Clifton (Chairman), 

D. F. Cartlay, A. E. C. Hopkins (Managing). 
(Diagrammatic, model & cartoon animation, 

instructional, advertising films). 

NATIONAL SCREEN SERVICE LTD. 
Nascreno House, Soho Square, London, W.1. 
Telephone: Gerrard 4851-5. 
Managing Director: Arnold Williams. 
(Producers trailers, short TV flints). 

NICHOLAS CARTOON FILMS LTD. 
Oxford House, Henley-on-Thames, 
Telephone: Henley-on-Thames 1205, 
Directors: D. N. Spargo, P. M. Spargo. 
(Cartoon, diagram, photo animation, etc.). 

ORB FILM DISTRIBUTION LTD. 
41/3 Wardour Street, London, W.1. Tele- 
phone: Gerrard 8282. 
Directors: Nat Miller, Louise Miller, G. B. Hol- 

land. 
(TV Films). 

ORION PICTURE CORPORATION 
98 Mount Street, London, W.1. Telephone: 
Grosvenor 1463 & 1367. 
(Entertainment & advertising material, mobile 

production units). 

PAXTON RECORDS 
Paxton House, 36-38 Dean Street, London, 
W.1. Telephone: Gerrard 4801. 
Manager: recorded music department-Den Berry. 
(Music library on disc for films, TV and radio). 

PEAK FILM PRODUCTIONS LTD. 
37 Devonshire Street, London, W.1. Tele- 
phone: Welbeck 2994. 
Managing Director: J. S. Frieze. 
(Live action). 

PEARL & DEAN (PRODUCTIONS) LTD. 
17 Berkeley Street, London, W.1. Tele- 
phone: Mayfair 7494 and Southall Studios, 
Gladstone Road, Southall, Middlesex. Tele- 
phone: Southall 3281. 
Directors: Ernest Pearl (Chairman), Byron Lloyd 

(Managing Director), A. C. Solomon (Sales 
Director), W. Il. Smedley (Secretary). 

(Commercials). 
PENTAGON FILMS LTD. 

Stockwells, Berry Hill, Taplow, Maiden- 
head, Berkshire. Telephone: Maidenhead 
140. 
Directors: G. A. Anderson, D. P. Furderer, D. 

II. Dobbs, A. J. Provis, E. Smith -Morris. 
(Commercials, documentary, cartoon & anima- 

tion, studio facilities). 
PEREGRINE FILM PRODUCTIONS LTD. 

23 Albert Terrace Mews, London, N.W.1. 
Primrose 5849. 
Directors: Ray Mander. Deborah Cheshire. 
(Specialised filins, U. K. & Overseas). 

PINSCHEWER FILMS, LTD. 
102 Bishopsgate, London, E.C.2. Telephone: 
London Wall 6832. 
Directors: Julius Pinschewer, L. J. Burgess, 

(Secretary). 
(Advertising material, cartoons). 

PLATO FILMS LTD. 
18 Greek Street, London, W.1. Telephone: 
Gerrard 4753/4. 
Managing Director: Stanley Forman. 
(Entertainment and advertising material. Film 

Library). 

PRECISION FILM PRODUCTIONS LTD. 
8 Clifford Street, London, W.1. Telephone: 
Regent 6684. 
Directors: Frank H. W. Cox, David Henley. 
(Entertainment and advertising material). 

S. PRESBURY & CO. LTD. 
Gloucester House, 19 Charing Cross Road, 
London, W.C.2. Telephone: Whitehall 3601. 
Directors: P. S. Presbury (Governing), J. Guy 

Presbury, R. Salisbury, W. J. Smith. 
(Live, animation & puppet coommercials). 

PRIMROSE FILM PRODUCTIONS LTD. 
61 Regents Park Road, London, W.1. Tele- 
phone: Primrose 7475/7859. 
Directors: Louis Hagen, Vivien Milroy, Richard 

Kaplan (USA). 
(Live action and animated films). 

Oxon. PURITAN FILMS LTD. 
14 King Street, Richmond, Surrey: Tele- 
phone: Richmond 6668. 
Directors: Richard Dimbleby, O.B.E., Dilys 

Dimbleby-, John Haines. 
(Documentary, travel, puppets and commercials). 

PYE LTD. 
(Associated Companies: Television Trans- 
mission Services, Television Recording 
Services, High -Definition Films, High -Defi- 
nition Television.) 
98 Highbury New Park, London, N.5. Tele- 
phone: Canonbury 3215. 
Chairman & Managing Director: C. O. Stanley. 
Manager: C. R. Thompson. 
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(Facilities for TV transmission, filming and 
studio facilities). 

HUGH QUEKETT LTD. 
35 Dover Street, London, W.1. Telephone: 
Hyde Park 1219. 
(Plays for TV). 

EDRIC RADAGE GROUP LTD. 
1-3 Halford Road, Richmond, Surrey. Tele- 
phone: Richmond 5865. 
Chairman & Managing Director: Edric Radage. 
(Entertainment & advertising material). 

RADIO LUXEMBOURG (LONDON) LTD. 
38 Hertford Street, London, W.1. Tele- 
phone: Legation 5961. 
General Manager: G. Clement Cave. 
(Representatives of European television produc- 

tion group-Societe Internationale de Pro. 
grammes pour Telediffusion. British represen- 
tatives of Tele -Luxembourg). 

RADIOVISION LTD. 
91 Moorgate, London, E.C.2. Telephone: 
Metropolitan 0211. 
Directors: H. Scott -Thompson, N. D. Miller. 
(Film units including cartoons, features and ani- 

mation). 

RALEIGH PRODUCTIONS (1953) LTD. 
Registered Office: 12 Buckingham Street, 
London, W.C.2. Studios: Bray, Windsor, 
Berkshire. 
Directors: Lawrence Huntington, Norman G. 

Mould. (TV films). 
RANDOM FILM PRODUCTIONS LTD. 

40 Pall Mall London, S.W.1. Telephone: 
Trafalgar 4911. 
Directors: F. G. Woosnam-Mills, M. R. Woosnam- 

Mills, G. C. Lang, D. Blair. 
(Documentaries, Advertising, Educational and En- 

tertainment films). 

RANK SCREEN SERVICES LTD. 
11 Hill Street, Berkeley Square, London, 
W.1. Telephone: Grosvenor 6353. 
Directors: J. Arthur Rank (Chairman), G. A. 

l-Ioldsworth (Managing Director), J. M. Archi- 
bald, John Davis, Mark Ostrer, K. Winkles, 
B. H. Annett, Patrick Filmer -Sankey. 

(Commercials). 

RAYANT PICTURES LTD. 
11 St. James's Place, London, S.W.1. Tele- 
phone: Grosvenor 5441-2-3. 
Directors: Douglas Hill (Chairman), Anthony 

Gilkison (Managing), T. G. Gilkison, A. M. 
Hill, R. F. Hopkins. 

(TV productions). 
REALIST FILM UNIT LTD. 

9 Great Chapel Street, London, W.1. Tele- 
phone: Gerrard 1958-9. 
Directors: Mrs. Lawrence Wright, Basil Wright, 

John Alderson, Ralph May, Ken Cameron. 
(TV films, special effects, studio facilities). 

REGENT FILM & TELEVISION PRODUC- 
TIONS, LTD. 

60/66 Wardour Street, London, W.1. Tele- 
phone: Gerrard 2152-5. 
Directors: James A. Wilson, J. T. Rayfield, B. 

G. Sammes. 
(Commercials, cartoons, animation, Entertainment 

& Documentary). 

REPUBLIC PRODUCTIONS (GREAT BRIT- 
AIN) LTD. 

Broadwick House, Broadwick Street, Lon- 
don, W.1. Telephone: Gerrard 5791. 
U. K. Representative: Gerald A. Fernback. 
Directors: R. W. Altschuler (U.S.A.), Reginald 

Armour (U.S.A.), G. A. Fernback, G. F. Ship- 
man. 

(TV Films) 

ROSS RADIO PRODUCTIONS LTD. 
7 Harley Street, London, W.1. Telephone: 
Langham 5391-4. 
Directors: C. F. M. Bailey -Watson, Joseph E. 

Sturge, Norton B. Whitney. 
(TV films). 

ROXY FILMS (G.B.) LTD. 
4 Albemarle Street, London, W.1. Tele- 
phone: Mayfair 9361-2. 
Directors: B. Charles Dean (Executive Producer), 

E. Dean. 
(All types TV shows and commercials, produc- 

tion facilities). 

SABRA -TPA PRODUCTIONS LTD. 
The Gatehouse, Cliffords Inn, London, 
E.C.4. Telephone: Holborn 5387. 
(TV films, stills, commercial spots). 

SAPPHIRE FILMS LTD. 
Walton Studios, Hurst Grove, Walton -on - 
Thames, Surrey. Telephone: Walton -on - 
Thames 8811. Cables: Safnet, Walton -on - 
Thames. 
Directors: The Rt. Hon. Lord Wilmot, P. C., 

J. P., Dennis R. Humm, W. J. Gudgin, 
A.S.A.A., D. Sandomire (USA), Hannah 
Weinstein (Executive Producer). 

(TV films). 

STANLEY SCHOFIELD PRODUCTIONS LTD. 
6, 7 & 8 Old Bond Street, London, W.1. 
Telephone: Mayfair 4642. 
(T.V. Producers). 

SCIENCE FILMS LTD. 
The Studios, College Slip, Bromley, Kent. 
Telephone: Ravensbourne 5150. 
Directors: H. Bruce Woolfe, W. E. Woolfe (Man- 

aging), K. L. Lockstone, W. L. Winney. 
(Scientific, animated diagrams and cartoons). 

SCREEN GEMS LTD. 
142-150 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4321. 
Directors: John B. Cron (Managing), Leslie E. 

Thompson (Secretary). 
Production Supervisor: Irving Starr. 
Sales Service Manager: Miss I. I. Ibbott. 
(Production and distribution TV film programmes 

and series). 

SCREENSPACE LTD. 
45 Clarges Street, London, W.1. Telephone: 
Grosvenor 8573. 
Directors: Dimitri de Grunwald (Managing), 

Andre Sarrut (Producer). 
(Cartoon, live action, stop motion, puppets, pho- 

to animation). 
SHARPS' TELEVISION SERVICES LTD. 

11 Old Burlington Street, London, W.1. 
Telephone: Regent 4674. 
Managing Director: W. S. Sharps, M.B.K.S. 
(Commercials, advertising consultants). 

SIMPL LTD. 
1.4 Lambeth High Street, London, S.E.1. 
Telephone: Reliance 1488. 
Directors: R. MeV. Weston, E. M. Weston. 
(TV test charts, all types). 

SOUND -FILM SERVICES LTD. (Props: 
Cinema Liaison Ltd.). 

27 Charles Street, Cardiff, Wales. Tele- 
phone: Cardiff 25715. 
Managing Director: R. Colwyn Wood, M. Brit. 

I.R.E. 
(Entertainment & advertising material). 

SOVEREIGN FILMS LTD. 
22 Ebury Street, London, S.W.1. Telephone: 
Sloane 1870 & 1880. 
Managing Director: Ian Sinclair. 
(Entertainment, documentary, & TV films). 
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STEWART FILMS 
Orchard Road, Malvern, Worcs. Telephone: 
Malvern 1975. Studios: Carlton Hill, Lon- 
don, N.W.B. Telephone: Maida Vale 1141. 

Executive: John R. F. Stewart. 
(T.V. Shorts, programme material and cartoons). 

SWIFT FILM PRODUCTIONS 
1 Wool Road London, S.W.20. Telephone: 
Wimbledon 2ó4O 

Director: T. Peter Hadingham. 
(Industrial, advertising and documentary & TV 

16mm films). 

TELEFILMS & RECORDERS (LONDON) LTD. 
Nascreno House, 27/28 Soho Square, Lon- 
don, W.1. Telephone: Gerrard 5969. 

Directors: C. W. Green, A. M. Inst. B.E., P. 
Wall. 

(Recording studio and library sound effects and 
music). 

TELE -PRODUCTIONS LTD. 
67 New Cavendish Street, Portland Place, 
London, W.1. Telephone: Longhorn 9694. 

Directors: Eric Robinson, George Clouston, Mar- 
cia Glassman. 

(Suppliers of artistes, orchestras, composers, 
conductors, copyists). 

TELERECORDING LTD. 
24 Austin Friars, London, E.C.2. Telephone: 
London Wall 1804-6. 
Directors: Freida G. Firebrace, H. Hammond - 

Seaman. 
(Maintains advertising sponsor spots records). 

TELEVISION AND RADIO ADVERTISING 
SERVICES LTD. 

51-2 Mount Street, London, W.1. Telephone: 
Grosvenor 6040. 
Director: Kenneth Gill. 
Executive: Lawrence Knight. 
(Producers TV commercials). 

TELEVISION FACILITIES (LONDON) LTD. 
48a Charlbert Street, St. John's Wood, Lon- 
don, N.W.B. Telephone: Primrose 5098. 

(T.V. Films). 
TELEVISION FILM STUDIOS LTD. 

Park Road, High Barnet, Herts. Telephone: 
Barnet 1051. 
Directors: J. S. McCartney, D. Welsh, A. 

Blowey. 
(T.V. commercials, newsreels, animations, studio 

facilities for programme films & second fea- 
tures. Roving cameramen & location services). 

TELEVISION IDEAS LTD. 
96a Mount Street, London, W.1. Telephone: 
Grosvenor 7478. 
Directors: Robert Bell, Irene Bell. 
(TV commercial & advertising films). 

TELEVISION PRESS AGENCY LTD. 
The Gatehouse, Cliffords Inn, London, 
E.C.4. Telephone: Holborn 5381. 

(National Monitoring, news and photo coverage). 

TELEVISION PROGRAMMES (DISTRIBU- 
TORS) LTD. 

16 Sheraton Street, London, W.1. Tele- 
phone: Gerrard 5435/6. 
Man. Director: Vernon Burns. 

TELEVISION WORKSHOP PRODUCTIONS 
LTD. 

Aulcom House, St. Martin's Street, London, 
W.C.2. Telephone: Whitehall 8396-7. 
Directors: Maxwell Munden (Managing), Dennis 

Randolph Shand. 
(Entertainment programmes and commercials). 

TELEVISUALS LTD. 
24 Bryanston Street, London, W.1. Tele- 
phone: Hunter 0708. 
Managing Director: L. Goldberg. 
(Advertising material, commercials). 

TEMPLAR FILM STUDIOS 
7 Lynedoch Street, Glasgow, C.3., Scotland. 
Telephone: Glasgow, Douglas 2648. 

Director of Production: R. A. Riddell Black, 
F.R.S.A., M.B.K.S. 

(TV productions, news service, sound recording) 

THAMES & CLYDE FILM CO. LTD. 
41 St. Vincent Street, Glasgow C.1., Scot- 
land. Telephone: Glasgow Central 2601. 

Director of Production: Stanley Russell. 
(Entertainment & advertising material). 

THEATRE AND VARIETY PRODUCTIONS 
LTD. 

Adam House, 1 Fitzroy Square, London, 
W.1. Telephone: Euston 4181. 

Directors: Leon Goodman (Chairman), Richard 
Meyer, Edward Lloyd. 

TIMES PRODUCTION LTD. 
260 Deansgate, Manchester 3. 

Directors: J. Sutro, Carry W. Fennell, Peter 
Proudman. 

(Documentaries, newsreels & commercials). 

TOWERS OF LONDON LTD. 
84 Hallam Street, London, W.1. Telephone: 
Langham 6248, 5050. 

Managing Director: Harry Alan Towers. 
(Production and distribution T.V. Films). 

TRANSATLANTIC PICTURES CORPORA- 
TION LTD. 

36 Golden Square, London, W.1. Telephone: 
Regent 8080. 
Directors: Sidney L. Bernstein, Alfred Hitchcock. 
(Entertainment & advertising material). 

TRIUMPH FILMS INC. 
10 Blomfield Villas, Hyde Park, London, 
W.2. 
Director: Peter Hanmer-Farmer. 
(Producers of advertising film for commercial 

TV). 

T.V. ADVERTISING LTD. 
54 Greek Street, London, W.1. Telephone: 
Gerrard 4226. Studios: Film House, Wardour 
Street, W.1. Telephone: Gerrard 6461. 

Directors: L. S. Hargreaves (Chairman), C. T. 
Kenworthy (Deputy Chairman), R. W. Dick- 
enson (Managing Director), J. L. Dunfee, The 
Lord Foley, J. H. Hargreaves, C. J. Maples, 
F.C.A., S. J. Passmore, The Rt. Hon. The 
Earl of Warwick and Brooke. 

Sales Director: John B. Raper. 
(T.V. commercials, shopping guides, motoring 

magazines). 

T.V. COMMERCIALS LTD. 
Adam House, 1 Fitzroy Square, London, 
W.1. Telephone: Euston 4181. 

Directors: Leon Goodman (Chairman), Richard 
L. Meyer. 

(T.V. commercials including animation). 

T.V. SCRIPTS LTD. 
21 Hertford Street, London, W.1. Telephone: 
Mayfair 8651. 
Directors: Eric Maschwitz, J. A. Roberts, Jack 

Payne, A. W. Watkins. 
(Programme company). 

UNITED FILM PRODUCTIONS LTD. 
10 West Hill Road, London, S.W.18. Tele- 
phone: Vandyke 5505. 
Directors: J. S. W. Searle -Shirley, J. A. Searle - 

Shirley, Peter W. Miles. 
(Entertainment & advertising material). 

UNITED MOTION PICTURES (LONDON) 
LTD. 

24 Denmark Street, London, W.C.2. Tele- 
phone: Temple Bar 2025. 
Directors: Jack Sheppard, Forbes Taylor. 
(Live action). 

697 



VIDEO SHOWS LTD. 
24 Austin Friars, London, E.C.2. Telephone: 
London Wall 3000. 
Directors: Oliver Smedley, J. A. Collins, T. Scott 

Sutherland, H. B. Richardson. 
(T.V. Programme material). 

VOICE OF LONDON LTD. 
71-75 New Oxford Street, London, W.C.1. Telephone: Temple Bar 9393. 
Executive Producer: D. P. Weiner. 
(Commercials, studios). 

WALLACE PRODUCTIONS LTD. 
8 Berwick Street, London, W.1. Telephone: 
Gerrard 2639. 
Directors: The Hon. A. G. Samuel, A. C. Cur- 

tice, Mrs. D. M. Allen. 
(Entertainment ,Sr advertising material). 

WALTON STUDIOS LTD. 
Walton -on -Thames, Surrey. Telephone: 
Walton 8811. 
Directors: Hyman Stone (Chairman), II. Hackett 

(USA), Mrs. H. Weinstein (USA), J. G. 
Saunders, J. K. Morris. 

(Studio facilities). 

F. G. WARNE LTD. 
13 Small Street, Bristol, 1. Telephone Bris- tol 22369. 
Directors: R. F. Warne, F. B. Warne. 
(Advertising and newsreel material) 

WARWICK TELEVISION PRODUCTIONS 
LTD. 

3 Audley Square, London, W.1. Telephone: 
Grosvenor 7621. 
Directors: I-Iarold Huth, M. T. Elms, Phil C. 

Samuel. 
(TV films). 

WESTERN TELEVISION LTD. 
11 Duke of York Street, St. James's, Lon- 
don, S.W.1. Telephone: Trafalgar 2888. 
Managing Director: John Martin. 

WESTMINSTER FILMS LTD. 
Wythenshaw, Castle Road, Oatlands, Wey- bridge, Surrey. Telephone: Walton -on - Thames 2913. 
Managing Director: H. E. Langley. 
(Entertainment and advertising material). 

HELEN WIGGINS FILMS LTD. 
245 Wardour Street, London, W.1. Tele- phone: Gerrard 5719. 
Managing Director: Helen Wiggins. 
(Entertainment and advertising material). 

DERICK WILLIAMS PRODUCTION LTD. 
Charter House, 52 Gloucester Place, Lon- 
don, W.1. Telephone: Welbeck 3521-2 & 
0431-2. 
Studios: 
Marylebone Studios, 245 Marylebone Road, 
London, N.W.1. Telephone: Ambassador 
1881/2. 
Directors: Derick Williams (Managing), Jack 

Harrison, G. Brian Herbert, Douglas A. Dun- 
can. 

(Commercials and programmes). 
WILLOUGHBY FILM PRODUCTIONS LTD. 

25 Sackville Street, London, W.1. Tele- 
phone: Regent: 0030. Cables: Medivac, 
London. 
Directors: George W. Willoughby, W. J. Kenney, 

F.C.A. 
(T.V. Films). 

WINDMILL THEATRE TELEVISION CO. 
LTD. 

17-19 Great Windmill Street, London, W.1. 
Telephone: Gerrard 4841. 
Directors: Vivian Van Damm, Sheila Van Damm, 

Leslie V. Pearkes, Betty Angel. 
WINNICK TELERADIO PRODUCTIONS 

18 St. George Street, Hanover Square, Lon- 
don, W.1. Telephone: Mayfair 9631. 
Executive Producer: Maurice Winnick. 

WORLD MIRROR PRODUCTIONS LTD. 
Beaconsfield Studios, Beaconsfield, Bucks. 
Telephone: Beaconsfield 557. 
Managing Director: Ken Cameron. 
(Documentaries, travelogues). 

WORLD WIDE ANIMATION LTD. 
World Wide Studios, 4 Edgeley Road, Clap- 
ham, S.W.4. 
Directors: Reginald Jeffryes, James Carr, Hindle 

Edgar, V. L. Price. 
(Cartoon, diagram, model films). 

WORLD WIDE PICTURES LTD. 
10a Soho Square, London, W.1. Telephone: 
Gerrard 1736-8. 
Directors: James Carr, Hindle Edgar, V. L. Price. 
(Filmed interviews). 

WYNNE FILM PRODUCTIONS LTD. 
Film Studios, Broadhurst Gardens, London, 
N.W.6 Head Office: 171 Shaftesbury Avenue, 
London, W.C.2. Telephone: Temple Bar 
3982. 
Directors: D. C. Wynne, D. M. Wynne, Baron 

D. J. Nugent, Gordon E. Murray, Russell H. 
Lloyd. 

(Entertainment & advertising material, Studio 
facilities, and equipment hirers). 

Services for TV Producers 

CAMERAS - ACCESSORIES 
FILM STOCK - TELE -CINE 
EQUIPMENT 
ACMADE LTD. 

Colneside Works, Oxford Road, New Den- 
ham, Bucks. Telephone: Uxbridge 6313. 

AUTOCUE (GREAT BRITAIN) LTD. 
7 Harley Street, London, W.1. Telephone: 
Langham 5391. 

R. R. BEARD LTD. 
10 Trafalgar Avenue, London, S.E.15. Tele- 
phone: Rodney 3136. 

BRITISH THOMSON HOUSTON CO. LTD. 
Head Office and Main Works: Rugby. Tele- 
phone: Rugby 2121. 

J. FRANK BROCKLISS LTD. 
167/169 Wardour Street, London, W.1. Tele- 
phone: Gerrard 2911/2. 

CAMERA FACILITIES LTD. 
32 Great Windmill Street, London, W.1. 
Telephone: Gerrard 2047. 
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CINEMA -TELEVISION LTD. 
Worsley Bridge Road, Lower Sydenham, 
London, S.E.26. Telephone: Hither Green 
4600. 

CINETECHNIC LTD. 
169 Oldfield Lane, Greenford, Middlesex. 
Telephone: Waxlow 1011. 

CINEMATOGRAPH EXPORT LTD. 
715 North Circular Road, London, N.W.2 
Telephone: Gladstone 6373. 

W. F. DORMER LTD. 
Parson Sc Florence Street, Hendon, London, 
N.W.4. Telephone: Sunnyhill 0221. 

DUFAY LTD. 
14/16 Cockspur Street, London, 8.W.1. Tele- 
phone: Whitehall 6747. 

G. B-KALEE LTD. 
37/41 Mortimer Street, London, W.1. Tele- 
phone: Museum 5432. 

GEVAERT LTD. 
Great West Road, Brentford, Middlesex. 
Telephone: Ealing 3488 (8 lines). 

GEORGE HUMPHRIES & CO. LTD. 
71/81 Whitefield Street, London, W.1. Tele- 
phone: Museum 3636. 

ILFORD LIMITED 
Cine Sales Dept., 104 High Holborn, Lon- 
don, W.C.1. Telephone: Holborn 3401. 

H. A. KINGSTON 
34 Charlotte Street, London, W.1. Tele- 
phone: Museum 5308. 

KODAK LTD. 
Kingsway, London, W.C.2. Telephone: Hol- 
born 7841. 

LEEVERS, RICH & CO. LTD. 
80 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4161. 

MARCONI'S WIRELESS TELEGRAPH CO. 
LTD. 

Marconi House, Chelmsford, Essex. Tele- 
phone: Chelmsford 3221. 

MOLE-RICHARDSON (ENGLAND) LTD. 
Chase Road, London, N.W.10. Telephone: 
Elgar 6834. 

MORTLEIGH CAMERA COMPANY LTD. 
115 Shepherds Bush Road, London, W.6. 
Telephone: Riverside 5386. 

E. F. MOY LTD. 
134 Bayham Street, Camden Town, London, 
N.W.1. Telephone: Gulliver 5451. 

NEWMAN & SINCLAIR LTD. 
115-117 Highgate Road, London, N.W.S. Tele- 
phone: Gulliver 5882. 

FREDERICK G. PALMER LTD. 
89 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4796. 

PATHE EQUIPMENT LTD. 
177 Wardour Street, London, W.1. Tele- 
phone: Gerrard 1544. 

PATHESCOPE LTD. 
North Circular Road, Cricklewood, London, 
W.2. Telephone: Gladstone 6544. 

PYE LTD. 
98 Highbury New Park, London, N.S. Tele- 
phone: Canonbury 3215. 

RCA GREAT BRITAIN LTD. 
Lincoln Way, Windmill Road, Sunbury -on 
Thames, Middlesex. Telephone: Sunbury - 
on -Thames 3101. 

ROBERT RIGBY LTD. 
Premier Works, 4/8 Northingtan Street, 
London, W.C.1. Telephone: Holborn 2944. 

ROSS LTD. 
The Optical Works, Clapham Common, 
London, S.W.4. Telephone: Macaulay 2472. 

TECHNICAL MOVIE UNITS LTD. 
171 Wardour Street, London, W.1. Tele- 
phone: Gerrard 8981. 

RONALD TUTT PHOTOGRAPHIC MANU- 
FACTURING CO. 

273 Brixton Road, London, S.W.9. Tele- 
phone: Brixton 7070. 

W. VINTEN LTD. 
North Circular Road, Cricklewood, London, 
N.W.2. Telephone: Gladstone 6373. 

WESTREX COMPANY LTD. 
Liberty House, Regent Street, London, W.1. 
Telephone: Regent 1001. 

FILM AND MUSIC LIBRARIES 
ARCADIA MUSIC PUBLISHING CO. LTD. 

24 Great Pulteney Street, London, W.1. 
Telephone: Gerrard 3265. 

ASSOCIATED BRITISH PATHE LTD. 
133 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4314. 

BOOSEY & HAWKES LTD. 
295 Regent Street, London, W.1. Telephone: 
Langham 2060. 

BOURNE MUSIC LTD. 
21 Denmark Street, London, W.C.2. Tele- 
phone: Temple Bar 3856. 

BRADBURY, WOOD LTD. 
54 Maddox Street, London, W.1. Telephone: 
Mayfair 7600. 

BRENT LABORATORIES LTD. 
North Circular Road, Cricklewood, London, 
N.W.2. Telephone: Gladstone 4271. 

CHARLES BRULL LTD. 
31 Frith Street, London, W.1. Telephone: 
Gerrard 4026. 

CHAPPELL & CO. LTD. 
50 New Bond Street, London, W.1. Tele- 
phone: Mayfair 7600. 

CONTRACTUAL SERVICES LTD. 
Arundel House, Arundel Street, London, 
W.C.2. Telephone: Temple Bar 5125. 

FRANCIS, DAY & HUNTER LTD. 
16 Soho Square, London, W.1. Telephone: 
Gerrard 8275-6. 

EMI STUDIOS LTD. 
3 Abbey Road, London, N.W.B. Telephone: 
Cunningham 1161. 

FILM LIBRARY LTD. 
174 Wardour Street, London, W.1. Tele- 
phone: Gerrard 1572. 

INTER -ART MUSIC PUBLISHERS 
16 Duncan Terrace, London, N.1. Tele- 
phone: Terminus 0245. 

MERTON PARK STUDIOS LTD. 
269 Kingston Road, London, S.W.19. Tele- 
phone: Liberty 4291. 

NATIONAL FILM AGENCY 
62-64-74 Victoria Street, Manchester. Tele- 
phone: Blackfriars 0334-5. 

NORMAN'S FILM SERVICE 
74/76 Old Compton Street, Wardour Street, 
London, W.1. Telephone: Gerrard 6413. 

W. PAXTON & CO. LTD. 
36/38 Dean Street, London, W.1. Telephone: 
Gerrard 4801, 2, 3. 

RAYANT PICTURES LTD. 
Bushey Film Studios, Melbourne Road, 
Bushey, Herts. Telephone: Bushey 1621/3. 
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SCIENTIFIC & DOCUMENTARY FILMS 
LTD. 

10 West Hill Road, London, S.W.18. Tele- 
phone: Vandyke 5505. 

STAGESOUND (LONDON) LTD. 
3 Dansey Place, Wardour Street, London, 
W.1. Telephone: Gerrard 5911. 

STUDIO FILM LABORATORIES LTD. 
71 Dean Street, London, W.1. Telephone: 
Gerrard 1365. 

UNITED FILM PRODUCTIONS LTD. 
10 West Hill Road, East Putney, London, 
S.W.18. Telephone: Vandyke 5505. 

LABORATORIES 
BRENT LABORATORIES LTD. 

North Circular Road, Cricklewood, London, 
N.W.2. Telephone: Gladstone 4271-2. 

COLOUR FILM SERVICES LTD. 
22-25 Portman Close, Baker Street, London, 
W.1. Telephone: Hunter 0408. 

DENHAM LABORATORIES LTD. 
Now RANK LABORATORIES (Denham) 
LTD. 

HENDERSON FILM LABORATORIES LTD. 
18-20 St. Dunstan's Road, South Norwood. 
London, S.E.25. Telephone: Livingstone 
2255-6-7. 

GEORGE HUMPHRIES & CO. LTD. 
71/81 Whitefield Street, London, W.1. Tele- 
phone: Museum 3636. 

IDEAL FILM LABORATORIES LTD. 
89/91 Wardour Street, London, W.1. Tele- 
phone: Gerrard 0731-2-3. 

KAY LABORATORIES LTD. 
Oxford Road, Finsbury Park, London, N.4. 
Telephone: Archway 3050-3. 

KAY (WEST END) LABORATORIES LTD. 
22 Soho Square, London, W.1. Telephone: 
Gerrard 7811. 

PATHE LABORATORY 
Division of Associated British-Pathe Ltd.), 
103-109 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4314. 

RANK LABORATORIES (DENHAM) LTD. 
Denham, nr Uxbridge, Middlesex. Tele- 
phone: Denham 2323. 

REED'S COLOUR FILM PRINTING 
89/91 Wardour Street, London, W.1. Tele- 
phone: Gerrard 5716/8935. 

STUDIO FILM LABORATORIES LTD. 
71 Dean Street, London, W.1. Telephone: 
Gerrard 1365. 

TECHNICOLOR LTD. 
Bath Road, Harmondsworth, West Drayton, 
Middlesex. Telephone: West Drayton 2211. 

TOPICAL FILM COMPANY LTD. 
North Circular Road, Cricklewood, London 
N.W.2. Telephone: Gladstone 4271-2. 

MARKET RESEARCH 
AD -ASSESSMENTS SERVICE 

84 Gloucester Place, London, W.1. Tele- 
phone: Hunter 0351. 

ATTWOOD STATISTICS LTD. 
Chantrey House, Eccleston Street, London, 
S.W.1. Telephone: Sloane 0311. 

BRAND BAROMETER OF GREAT BRITAIN 
84 Gloucester Place, London, W.1. Tele- 
phone: Hunter 0351. 

BRITISH AND INTERNATIONAL ADDRESS- 
ING LTD. 

BIA House, Chalton Street, London, N.W.1. 
Telephone: Euston 5262. 

BRITISH MARKET RESEARCH BUREAU 
LTD. 

47 Upper Grosvenor Street, London, W.1. 
Telephone: Hyde Park 8121. 

GILCHRIST-MACDUFF ADVERTISING 
229 Great Western Road, Glasgow, C.4. 
Scotland. Telephone: Douglas 4732. City 
Office: 93 Hope Street, Glasgow. Recording 
& Audition Studios: 312 St. Vincent Street, 
Glasgow: Telephone: Central 0264. 

LEGION PUBLISHING CO. LTD. 
Field House, Breams Buildings, London, 
E.C.4. Telephone: Holborn 8977. 

MAIL MARKETING (BRISTOL) LTD. 
185 Wardour Street, London, W.1. Tele- 
phone: Gerrard 3580. 

MASS -OBSERVATION LTD. 
148 Cromwell Road, London, S.W.7. Tele- 
phone: Fremantle 3321. 

A. C. NIELSEN COMPANY LTD. 
99 Park Lane, London, W.1. Telephone: 
Mayfair 4528. 

RADIO ADVERTISING SERVICE (Est. 1933) 
24 St. Thomas Drive, Hatch End, Middlesex: 
(Monitoring Service for commercial TV 
and radio.) Telephone: Hatch End 4623 and 
Derwent 4187. 

RESEARCH SERVICES LTD. 
91 Shaftesbury Avenue, London, W.1. Tele- 
phone: Gerrard 5286. 

ROMEIKE & CURTICE LTD. 
88-90 Chancery Lane, London, W.C.2. Tele- 
phone: Holborn 8171. Foreign Dept. 447 
Green Lanes, London, N.4. Telephone: 
Fitzroy 1672. 

SALES RESEARCH SERVICES, LTD. 
84 Gloucester Place, London, W.1. Tele- 
phone: Hunter 0351. 

SCHWERIN RESEARCH CO. LTD. 
1 Old Burlington Street, London, W.1. Tel- 
ephone: Grosvenor 7191. 

TELEVISION AUDIENCE MEASUREMENT 
LTD. 

Chantrey House, Eccleston Street, London, 
S.W.1. Telephone: Sloane 0311. 

TELEVISION PRESS AGENCY LTD. 
The Gatehouse, Cliffords Inn, London, 
E.C.4. Telephone: Holborn 5381/5. 

TELLEX MONITORS LTD. 
4 Macclesfield Street, London, W.1. Tele- 
phone: Gerrard 3103. 

TV RESEARCH (GALLUP POLL) LTD. 
59 Brook Street, London, W.1. Telephone: 
Grosvenor 6771. 

RECORDING STUDIOS 
ACME PREVIEW THEATRE 

174 Wardour Street, London, W.1. Tele- 
phone: Gerrard 1889. 

ALLIANCE FILM STUDIOS LTD. 
St. Margarets, Twickenham, Middlesex. 
Telephone: Popesgrove 9063. 

ANGLO -SCOTTISH PRODUCTION FACILI- 
TIES LTD. 

London Film Studio, Shepperton, Middx. 
Telephone: Chertsey 2611. 

ANVIL FILMS LTD. 
Beaconsfield Studios, Beaconsfield, Bucks. 
Telephone: Beaconsfield 557. 
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ASSOCIATED -BRITISH PATHE LTD. 
133 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4314. 

BOADICEA FILM PRODUCTIONS 
10 West Hill Road, London, S.W.18. Tele- 
phone: Vandyke 5505. 

BRENT LABORATORIES LTD. 
North Circular Road, Cricklewood, Lon- 
don, N.W.2. Telephone: Gladstone 4271. 

DE LANE LEA PROCESSES LTD. 
40 Frith Street, London, W.1. Telephone: 
Gerrard 8105. 

FILM HOUSE PRODUCTIONS LTD. 
Film House, Wardour Street, London, W.1. 
Telephone: Gerrard 6461. 

G. H. W. PRODUCTIONS LTD. 
The Gate Studios, Boreham Wood, Elstree, 
Herts. Telephone: Elstree 2080. 

KAY CARLTON HILL FILM STUDIO 
72a Carlton Hill, London, N.W.8. Telephone: 
Maida Vale 1141. 

KENSINGTON FILM CO. LTD. 
1 St. Mary Abbots Place, London, W.8. 
Telephone: Western 2516. 

LEEVERS-RICH & CO. LTD. 
80/82 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4161. 

LOCATION SOUND FACILITIES LTD. 
Lancaster Mews, Richmond Hill, Surrey. 
Telephone: Richmond 6625. 

MERLIN FILM CO. LTD. 
Clapham Park Studios, London, S.W.4. Tel- 
ephone: Macaulay 1082. 

MERTON PARK STUDIOS LTD. 
269 Kingston Road, London, S.W.19. Tele- 
phone: Liberty 4291. 

NEW ELSTREE STUDIOS 
Watford Road, Elstree, Herts. Telephone: 
Elstree 3232. 

NEWSREEL & DUBBING SERVICES LTD. 
19 Lisle Street, London, W.C.2. Telephone: 
Gerrard 4476. 

QUEENSWAY RECORDING STUDIOS 
123 Queensway, London, W.2. Telephone: 
Bayswater 4992. 

RCA GREAT BRITAIN LTD. 
The Tower, Hammersmith Broadway, Lon- 
don, W.6. Telephone: Riverside 8641. 

STAGESOUND (LONDON) LTD. 
3 Dansey Place, Wardour Street, London, 
W.1. Telephone: Gerrard 5911. 

STAR SOUND STUDIOS LTD. 
Rodmarton Mews, Blandford Street, Baker 
Street, London, W.1. Telephone: Langham 
2201. 

TEMPLAR FILM STUDIOS 
7 Lyndoch Street Glasgow, Scotland. Tele- 
phone: Douglas 2648. 

TELEFILMS & RECORDERS (LONDON) 
LTD. 

Nascreno House, 27 Soho Square, London, 
W.1. Telephone: Gerrard 5969. 

UNITED MOTION PICTURES (LONDON) 
LTD. 

24 Denmark Street, London W.C.2. Tele- 
phone: Temple Bar 2025. 

VOICE OF LONDON LTD. 
71-5 New Oxford Street, Londoe, W.C.1. 
Telephone: Temple Bar 9393. 

TITLING -SPECIAL EFFECTS 

ANGLO -SCOTTISH PICTURES LTD. 
London Film Studio, Shepperton, Middx. 
Telephone: Chertsey 2611. 

ASSOCIATED BRITISH-PATHE LTD. 
133-135 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4314. 

BIOGRAPHIC CARTOON FILMS LTD. 
11 Noel Street, London, W.1. Telephone: 
Gerrard 9682. 

BOADICEA FILM PRODUCTIONS LTD. 
10 West Hill Road. London, S.W.18. Tele- 
phone: Vandyke 5505. 

BRENT LABORATORIES LTD. 
North Circular Road, Cricklewood, Lon- 
don, N.W.2. Telephone: Gladstone 4271. 

J. D. CHAMBERS & PARTNERS LTD. 
14 Soho Square, London, W.1. Telephone: 
Gerrard 0719. 

CINEMAC 
Cheshire House, Fleet Street, London, 
E.C.4. Telephone: Fleet Street 3472. 

FILM PARTNERSHIP LTD. 
246 Great Portland Street, London, W.1. 
Telephone: Euston 5292. 

FILMTYPE LTD. 
147 Wardour Street, London, W.1. Tele- 
phone: Gerrard 1416. 

GEORGE HUMPHRIES AND CO. LTD. 
71-81 Whitfield Street, London, W.1. Tele- 
phone: Museum 3636. 

IDEAL FILM LABORATORIES LTD. 
89-91 Wardour Street, London, W.1. Tele- 
phone: Gerrard 0731. 

KAY CARLTON HILL FILM STUDIO 
72a, Carlton Hill, London, N.W.8. Tele- 
phone: Maida Vale 1141. 

RANK LABORATORIES (DENHAM) LTD. 
Denham, Nr. Uxbridge, Middlesex. Tele- 
phone: Denham 2323. 

STUDIO FILM LABORATORIES LTD. 
71 Dean Street, London, W.1. Telephone: 
Gerrard 1365. 

STUDIO VERNON & TELEVISION TITLES 
15 Poland Street, London, W.1. Telephone: 
Gerrard 8197. 

SUB -TITLES LTD. 
8-10, Great Titchfield Street, London, W.1. 
Telephone: Langham 2903. 

UNITED MOTION PICTURES (LONDON) 
LTD. 

24 Denmark Street, London, W.C.2. Tele- 
phone: Temple Bar 2025. 

-o- 

STUDIOS 
ALLIANCE FILM STUDIOS LTD. 

(see Southall and Twickenham Studios) 

BEACONSFIELD FILM STUDIOS 
(Beaconsfield Films Ltd.) Beaconsfield, 
Bucks. Telephone: Beaconsfield 1563. 

Two sound floors 115 ft. x 55 ft.; 24 ft. x 49 ft. 
RCA Sound. 

BRAY STUDIOS 
Nr. Maidenhead, Berks. Telephone: Maiden- 
head 2591. 
Owned by Bray Studios Ltd. Floor Space: 16,000 

square feet. RCA Sound. 
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BRIGHTON STUDIOS 
St. Nicholas Road Brighton, Sussex. Tele- 
phone: Brighton 20905. 
Owned by Film Studios (Brighton) Ltd. 2 stages: 

(60 x 40; 75 x 40). 
BUSHEY 

Melbourne Road, Bushey, Herts. Telephone: 
Bushey Heath 1621-3. 
Owned by Bushey Film Studios Ltd. Two Floors 

(66 x 33 and 35 x 20). 
Directors: Gilbert Church, J. C. Jones, B. E. 

Church. 
Studio Manager: Alfred W. R. Church. 

HALLIFORD FILM STUDIOS 
(Owned by Anglo -Scottish Production Fa- 
cilities Ltd). Manygate Lane, Shepperton, 
Middlesex. Telephone: Walton -on -Thames 
6341. 

Two stages (60 x 60, 60 x 40) totalling 6,000 
sq. ft. 

Studio Manager: Eugene Andrews. 
HIGHBURY STUDIOS 

(Pye Ltd. Associated Companies: Tele- 
vision Transmission Services, Television 
Recording Service, High Definition Films 
Ltd.) 98 Highbury New Park, London, N.5. 
Telephone: Canonbury 3215. 
Two stages: (113 x 60, 60 x 30). 
Chairman and Managing Director: C. O. Stanley. 
Manager: C. R. Thompson. 

KAY FILM STUDIO 
72A Carlton Hill, St. John's Wood, London, 
N.W.8. Telephone: Maida Vale 1141. 
Owned by Kay Laboratories Ltd. Floor space 

1200 square feet. RCA Sound. 
Studio Manager: Charles Parkhouse. 

KENSINGTON STUDIOS 
(see Viking Studios) 

MARYLEBONE STUDIOS 
245 Marylebone Road, London, N.W.1. 
Telephone: Ambassador 1881. 
(The Voice of London Ltd). 
Two stages: (57 x 23, 57 x 23). 
Studio Manager: Eric Veendam. 

MERTON PARK 
269 Kingston Road, London, S.W.19. Tele- 
phone: Liberty 4291. 
Owned by Merton Park Studios Ltd. Two floors 

and insert stage: Total, 6282 square feet. 

NATIONAL 
Boreham Wood, Elstree, Herts. Telephone: 
Elstree 1644. 
(Owned by Associated TeleVision Ltd.) Four 

stages totalling 33,556 sq. ft. 

NEW ELSTREE STUDIOS 
Elstree Road, Elstree, Herts: Telephone: 
Elstree 3232. 
Five stages totalling 18,250 sq. ft. 
Managing Director: E. F. Blakemore. 

PATHE STUDIO 
103-109 Wardour Street, London, W.1. Tele- 
phone: Gerrard 4314. 
Owned by Associated British-Pathe Ltd. One 

floor: (48 x 45). RCA Sound. M.R. lighting 
equipment. Newall sound cameras with Ve- 
locilator. 

PINEWOOD STUDIOS 
Iver Heath, Bucks. Telephone: Iver 700. 
Five stages: (three 165 x 110, two 110 x 82); and 

exterior lots (48 acres). 

SHEPPERTON STUDIOS 
(Owned by British Lion Studio Co. Ltd.) 
Shepperton, Middlesex. Telephone: Chert- 
sey 2611. 
Seven sound stages: (two 150 x 120, two 120 x 

100, two 72 x 44, one 72 x 94). 1 Trick Stage: 

(70 x 40). 1 Silent Stage: (250 x 120). 1 
Scoring Stage: (100 x 70). 1 Insert Stage: 
(80 x 36). Western Electric and RCA Sound. 
Stereophonic dubbing. 

SOUTHALL STUDIOS 
Gladstone Road, Southall, Middlesex. Tele- 
phone: Southall 3281. 
Owned by Alliance Film Studios Ltd. Three 

stages totalling 8,751 square feet. RCA Sound. 
STUDIO -ONE -SCOTLAND 

Saracen Head Lane, Glasgow, C.1. (Owned 
by Elder Film Productions Ltd.) Telephone: 
Glasgow, Bell 0252. 
Managing Director: John C. Elder, F.R.G.S., 

F.E.I.S. 
STUDIO TWENTY-TWO LTD. 

22b Ebury Street, London, S.W.1. Tele- 
phone: Sloane 1870. 
One stage: (40 x 30 x 28 high). 
Studio Manager: Ian Sinclair. 

TELEVISION FILM STUDIOS LTD. 
Park Road, High Barnet, Herts. Telephone: 
Barnet 1051. 
Two stages: (60 x 30 and 35 x 30). 
Directors: A. Blowey, J. S. McCartney, D. Welsh. 
Studio available for hire. Equipment for hire, 

including Mitchell Camera, Magnetic Record- 
ing. 

TEMPLAR FILM STUDIOS 
7 Lunedoch Street, Glasgow, C.3. Scotland. 
Telephone: Glasgow, Douglas 2648. 

TWICKENHAM 
St. Margarets, Twickenham. Telephone: 
Popesgrove 9063. 
Owned by Alliance Film Studios, Ltd. One stage 

7,192 square feet. One stage 5700 square feet. 
RCA Sound. 

VIKING STUDIOS 
1-5 St. Mary Abbott's Place, London, W.8. Telephone: Western 2516. 
Owned by Kensington Film Co. Ltd. One floor 

(40' x 53'). Viking sound. 
WALTON STUDIOS LTD. 

(Formerly Nettlefold Studios Ltd.). Walton - 
on -Thames, Surrey. Telephone: Walton -on - 
Thames 8811. 
Managing Director: J. K. Morris. 
Four floors (120 x 85, 83 x 48, 120 x 65, 120 x 

60). RCA Magnetic & Westrex photographic 
sound. 

WYNNE FILM STUDIOS 
35 Broadhurst Gardens, London, N.W.6. 
Telephone: Maida Vale 0645. - 

BRITISH ADVERTISING AGENCIES 
ADCRAFT LTD. 

Warwards Lane, SeIly Oak, Birmingham, 29. Telephone: SeIly Oak 0121. 
T.V. Executive: Frank Johns. 

FREDERICK ALDRIDGE LTD. 
1 Whitefriars Street, London, E.C.4. Tele- 
phone: Fleet 8444. 
T.V. Executive: Philip H. Aldridge. 

ALLARDYCE PALMER LTD. 
109 Kingsway, London, W.C.2. Telephone: 
Holborn 9281. (20 lines) West End Office: 
119-125 Wardour Street, London, W.1. Tele- 
phone: Gerrard 3763 (5 lines). 
T.V. Executive: C. A. liaison. 

E. ALLAN COOPER & CO. LTD. 
24-5 Conduit Street, London, W.1. Tele- 
phone: Mayfair 9871. 
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R. ANDERSON ADVERTISING CO. LTD. 
14 William IV Street, Strand, London, 
W.C.2. Temple Bar 1925. 
Directors: P. E. Stodart, A. J. Elliott Taylor, 

A. \V. Walding. 

APEX ADVERTISING LTD. 
80 Holyhead Road, Coventry. Telephone: 
Coventry 40228. 
T.V. Executive: Stewart Alexander. 

APPLIED DESIGNS (ADVERTISING) LTD. 
2 Guilford Place, London, W.C.I.. Tele- 
phone: Holborn 6378-9. 
T.V. Executive: G. W. Sheldon. 

A. P. PUBLICITY SERVICE 
10 Warwick Chambers, Warwick Row, Cov- 
entry. Telephone: Coventry 64288. 

T.V. Executives: H. N. Allingham, Doreen B. 
Edensor. 

ARKS PUBLICITY LTD. 
34 John Street, London, W.C.1. Telephone: 
Chancery 2651. 
T.V. Executive: I. M. Cochrane. 

ARMSTRONG -WARDEN LTD. 
69 New Oxford Street, London, W.C.1. Tele- 
phone: Temple Bar 6351. 
T.I". Director: E. Ward Burton, F.I.P.A., 

M.S.M.A. 

ASHBURNERS LTD. 
103 Portland Street, Manchester 1. Tele- 
phone: Manchester Central 5636. 

T.V. Executive: William E. Slack. 

A.T.A. TELEVISION SERVICES (A.T.A. Ad- 
vertising Ltd.) 

141 New Bond Street, London, W1. Tele- 
phone: Grosvenor 6744. 
T.V. Executive: Ian Johnson. 

AUGER & TURNER LTD. 
40 Gerrard Street, London, W.1. Tellephone: 
Gerrard 6671. 
T.V. Executive: John Sutton. 

AUSTEN-JOHNSON ADVG. LTD. 
44 Old Bond Street, London, W.1. Tele- 
phone: Hyde Park 6221. 

BAIRD & DAWSON LTD. 
Old Colony House, South King Street, Man- 
chester, 2. Telephone: Blackfriars 0684. 

T.V. Executives: John H. II. Dawson, J. M. 
Leigh. 

PAUL BARATTE & ASSOCIATES LTD. 
73 New Bond Street, London, WA. Tele- 
phone: Mayfair 6921. 
T.V. Executive: L. J. Ilowell. 

CHARLES BARKER Sc SONS LTD. 
Gateway House, 1 Watling Street, London, 
E.C.4. Telephone: City 1133. 

T.V. Executive: L. J. Howell. 

BARKER, DRABBLE & CO. 
329 High Holborn, London, W.C.1. Tele- 
phone: Holborn 5175. 

E. W. BARNEY LTD. 
4 New Court, Lincoln's Inn, London, W.C.2. 
Telephone: Holborn 5946. 

T.V. Executive: W. G. Barney. 

BARON MOSS ADVERTISING LTD. 
14 Essex Street, London, W.C.2. Telephone: 
Covent Garden 0305. 

Managing Director: Baron Moss. 

ALFRED BATES & SON LTD. 
130 Fleet Street, London, E.C.4. Telephone: 
Central 8831. 
T.V. Executive: S. W. Colyer. 

BAYARD PUBLICITY LTD. 
93 Market Street, Manchester, 1. Telephone: 
Deansgate 3742. 
T.V. Executive: B. Pickin. 

BEMROSE ADVERTISING LTD. 
Africa House, Kingsway, London, W.C.2. 
Telephone: Holborn 8871. 
T.V. Executive: E. Scott-Botham. 

JOHN BENINGTON LTD. 
5 New Court, London, W.C.2. Telephone: 
Holborn 1345. 
T.V. Executive: Mrs. E. Harlow. 

S. H. BENSON LTD. 
Television & Film Departments: Hanover 
House, High Holborn, London, W.C.1. Tele- 
phone: Chancery 9356. 
T.V. Executive: Anthony Gittins. 

ALAN BETTS LTD. 
31 Clarges Street, London, W.1. Telephone: 
Mayfair 3488. 

BIDDLE BROS. (ADVERTISING) LTD. 
295 Highfield Road, Hall Green, Birming- 
ham 28. Telephone: Springfield 3433. 
T.V. Executive: H. Guy Biddle. 

CLIFFORD BLOXHAM & PARTNERS LTD. 
Lion House, Red Lion Street, London, W.C. 
1. Telephone: Chancery 6341. 
T.V. Executive: Peter Hood. 

BOSWELL, BARRATT & PHILLIPS LTD. 
192/4 Corporation Street, Birmingham 4. 
T.P. Executive: Anthony Phillips. 

H. E. BOULTER PUBLICITY LTD. 
16 Moncrieffe Road, Sheffield, 7. Telephone: 
Sheffield 52464. 
T.V. Executives: J. Bury, M.I.P.A., H. L. Evans. 

ROBERT BRANDON & PARTNERS LTD. 
47 Albemarle Street, London, W.1. Tele- 
phone: Hyde Park 0901. 

BRIDGE ADVERTISING SERVICE LTD. 
17-18 Henrietta Street, London, W.C.2. Tele- 
phone: Temple Bar 3868/9 and 42 John 
Dalton Street, Manchester 2. 
T.V. Executive: E. Johns. 

BRIGHT ADVERTISING SERVICES 
235 Bath Street, Glasgow, C.2. Scotland. 
Telephone: Glasgow City 7977-8. 
T.V. Executive: G. W. Greaves. 

BROCKIE HASLAM & CO. 
Thanet House, 231 Strand, London, W.C.2. 
Telephone: Fleet Street 2824. 

D. H. BROCKLESBY LTD. 
14 Clifford Street, London, W.1. Telephone: 
Hyde Park 8941. 
T.V. Executive: S. R. Raven. 

D. BROOK -HART CO. 
48 Dover Street, London, W.1. Telephone: 
Mayfair 6147-9. 
T.V. Executive: J. St. John Cooper. 

L. GRAHAM BROWNE ADVERTISING LTD. 
1 Hagley Road, Birmingham 16. Telephone: 
Edgbaston 4341. London Office: 8-9 Hertford 
Street, W.1. Telephone: Grosvenor 2147. 
T.V. Executive: D. B. Newcomb, M.I.P.A., 

D.A.A. 
L. GRAHAM BROWNE (LONDON) LTD. 

Mayfair House, 8/9 Hertford Street, Lon- 
don, W.1. Telephone: Grosvenor 2147. 

T. B. BROWNE LTD. 
117 Piccadilly, London, W.1. Telephone: 
Grosvenor 5351. 
T.V. Manager: Mrs. M. Goddard. 

BASIL BUTLER COMPANY LTD. 
78 Brook Street, London, W.1. Telephone: 
Grosvenor 4221. 
T.V. Executive: G. G. Shelton. 
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R. S. CAPLIN LTD. 
128 Park Lane, London, W.1. Telephone: 
Mayfair 4973. 
T.V. Executive: Maurice Caplin. 

C. R. CASSON LTD. 
6 Aldford Street, Park Lane, London, W.1. 
Telephone: Grosvenor 4921. 
T.V. Executive: D. Elias. 

CAVENDISH PUBLICITY SERVICE LTD. 
8-10 Charing Cross Road, London, W.C.2. 
Telephone: Temple Bar 0850. 

T.V. Executive: B. M. Pearce. 

CENTRAL ADVERTISING SERVICE LTD. 
Panton House, 25 Haymarket, London, S.W. 
1. Telephone: Trafalgar 7565. 

T.V. Executive: Graeme Parish, B.A., LL.B. 

CENTRAL NEWS LTD. 
43 London Wall, London, E.C.2. Telephone: 
Metropolitan 9811. 
T.V. Executive: L. A. Kingsman. 

CITY & GENERAL ADVERTISING LTD. 
3 Panton Street, London, S.W.1. Telephone: 
Whitehall 2606. 
T.V. Executives: P. E. Honniball, S. H. Harris. 

COMMERCIAL RADIO AND TELEVISION 
LTD. 

22 Earlsfort Terr, Dublin. Telephone: Dub- 
lin 52930. 
Directors: W. Stapleton, G. Quigley. 

S. V. COURT ADVERTISING LTD. 
92 Victoria Street, London, S.W.1. Tele- 
phone: Victoria 7987. 

CYRIL H. CLARKE & CO. LTD. 
14 St. Peter's Square, Manchester, 2. Tele- 
phone: Central 8673. 
T.V. Executives: Leslie G. Hardy, C. Chadwick. 

CLARKE, SON AND PLATT LTD. 
317 High Holborn, London, W.C.1. Tele- 
phone: Holborn 0334-5. 
T.V. Executive: B. M. Platt. 

THE J. K. CLAYTON ADVERTISING 
AGENCY LTD. 

Royal Central Chambers, Windmill Street, 
Manchester 2. Telephone: Blackfriars 7264. 

T.V. Director: William Bushell. 

COLLINSON'S ADVERTISING AGENCY 
LTD. 

54-57 Britannia House, Wellington Street, 
Leeds 1. Telephone: Leeds 30054/5. 
T.V. Executive: S. Saxon. 

COLMAN, PRENTIS & VARLEY LTD. 
34 Grosvenor Street, London, W.1. Tele- 
phone: Mayfair 9111. 
T.V. Executive: M. L. Broun. 

COMMERCIAL ADVERTISING SERVICE 
109 Jermyn Street, London, S.W.1. Tele- 
phone: Whitehall 4722. 
T.V. Executives: R. Jardine, A. Goldwyn. 

COMMERCIAL PUBLICITY (LONDON) LTD. 
105-6 New Bond Street, London, W.1. Tele- 
phone: Hyde Park 9583. 

ALEXANDER COX LTD. 
1 Lincoln's Inn Fields, London, W.C.2. Tele- 
phone: Holborn 6774. 
T.V. Executive: Alexander Cox. 

CRANE PUBLICITY LTD. 
1 Fitzroy Square, London, W.1. Telephone: 
Euston 8061. 
T.V. Executives: N. R. Field, W. W. Whitby, 

G. F. Hayes. 

W. S. CRAWFORD LTD. 
233 High Holborn, London, W.C.1. Tele- 
phone: Holborn 4381. 
Head of the Film, Radio & T.V. Division: Allan 

Blomfield. 

CROSS-COURTENAY. LTD. 
4 Albert Square, Manchester, 2. Telephone: 
Blackfriars 5011. 
T.V. Executives: F. J. Johns, E. D. Brabbins. 

CROSSLEY & CO. LTD. 
Salisbury Square House, London, E.C.4. 
Telephone: Fleet 6806. 
T.V. Executive: Arthur Hughes. 

GEORGE CUMING LTD. 
159 New Bond Street, London, W.1. Tele- 
phone: Mayfair 4736. 
T.V. Executives: A. Mattless-Williams, E. A. 

Foott. 
DAVIES & CO. 

95 Bishopsgate, London, E.C.2. Telephone: 
London Wall 3036. 
T.V. Executive: A. Paul Jones. 

HARRY DAWSON ADVERTISING 
16 Panton Street, London, S.W.1. Tele- 
phone: Trafalgar 4418. 
T.V. Executives: R. P. Salisbury, J. S. Hocknell. 

DIGBY WILLS LTD. 
113 High Holborn, London, W.C.1. Tele- 
phone: Chancery 4011. 

ARTHUR S. DIXON LTD. 
7 Savile Row, London, W.1. Telephone: 
Legation 5191. 
T.Y. Executive: J. P. Anderson. 

DIXON'S WESTEND ADVERTISING 
AGENCY LTD. 

Ramillies Buildings, 1-9 Hills Place, Oxford 
Street, London, W.1. Telephone: Gerrard 
2304. 
T.V. Executive: W. E. Barley. 

DOLAN, DAVIS, WHITCOMBE & STEW - 
ART LTD. 

10 Bruton Street, London, W.1. Telephone: 
Grosvenor 7701. 
T.V. Executive: Eric Goldschmidt. 
Time Buyer: Kenneth Leake. 

DORLAND ADVERTISING LTD. 
18/20 Regent Street, London, S.W.1. Tele- 
phone: Whitehall 0112. 
T.V. Executives: Duncan Ross, K. Pearce, B. J. 

Harrison, G. A. J. Bevan. 

DOWNTONS LTD. 
Temple Bar House, Fleet Street, London, 
E.C.4. Telephone: Fleet Street 3244. 
T.V. Executives: Edgar T. Barber, R. A. Evans, 

A. J. Lee. 

DUDLEY TURNER & VINCENT LTD. 
19 Buckingham Street, London, W.C.2. Tele- 
phone: Trafalgar 4444. 
T.V. Executive: R. O. Nash, M.C., M.I.P.A. 

ELLIOTT ADVERTISING LTD. 
Manton House, Great Charles Street, Bir- 
mingham, 3. Telephone: Central 4931. 
T.V. Executive: J. S. Brealey. 

ERWIN WASEY & COMPANY LTD. 
Brook House, Park Lane, London, W.1. 
Telephone: Mayfair 8171. 
T.V. Executives: K. K. Rick, N. Pedersen, J. 

Mansel, J. Salmon, W. B. Watt. 

ERWOODS LTD. 
211 Piccadilly, London, W.1. Telephone: Re- 
gent 7464. 
T.V. Executive: Eric Field. 

EVERETTS ADVERTISING LTD. 
10 Hertford Street, London, W.1. Telephone: 
Grosvenor 3477. 
T.V. Executive: Brinsley Black. 
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FARMER -HERBERT ADVERTISING LTD. 
79-83 Grosvenor Street, Manchester 1. 
Telephone: Ardwick 4047. 

T.V. Executives: T. Royds, L. Howlett. 

MARK FAWDRY LTD. 
Hanover Court, Hanover Square, London, 
W.1. Telephone: Hyde Park 9176. 

T.V. Executives: Philip Fawdry and Michael 
Keefe. 

FIRST NATIONAL AGENCY LTD. 
Victoria House, Vernon Place, London, 
W.C.1. Telephone: Holborn 3694. 

T.V. Executive: Ian C. Rennie. 

FOOTE, CONE & BELDING LTD. 
27 & 42 Hill Street, Berkeley Square, Lon- 
don, W.1. Telephone: Mayfair 9181. 

T.V. Head: Godfrey Howard, M.A., 
A.M.I.P.A. 

FORBES KEIR LTD. 
Central Buildings, 43 Renshaw Street, Liv- 
erpool. Telephone: Liverpool Royal 6162-4. 

T.V. Executive: E. Horsfall, M.P.A. 

FORBES ROBERTSON (ADVERTISING) 
LTD. 

226 Strand, London, W.C.2. Telephone: Fleet 
Street 3992. 
T.V. Executive: W. G. Cook. 

FORDHAM SADLER ADVERTISING LTD. 
Museum House, Museum Street, London, 
W.C.1. Telephone: Langham 5746. 

T.V. Executive: R. G. Seed. 

L. J. FOWLER & CO. LTD. 
74 Great Hampton Street, Birmingham 18. 
Telephone: Northern 4353. 

T.V. Executive: L. J. Fowler. 

ROBERT FREEMAN CO. LTD. 
7 Swallow Street, London, W.1. Telephone: 
Regent 7521. 
T.V. Executive: G. W. Freeman. 

WILLIAM FURNESS LTD. 
2 Melbourne Place, Bradford 5, Yorkshire. 
Telephone: Bradford 23158. 
T.V. Executive: W. Furness, D.A.A., M.I.P.A. 

S. T. GARLAND ADVERTISING SERVICE 
LTD. 

51-2 Mount Street, London, W.1. Telephone: 
Grosvenor 6040. 
T.V. Director: Kenneth Gill. 

FRANK GAYTON ADVERTISING LTD. 
156 Upper New Walk, Leicester. Telephone: 
Granby 261. 
T.V. Executive: Alan W. Gayton. 

GEE ADVERTISING LTD. 
Welford Road & Carlton Street, Leicester. 
T.V. Department: 109 New Bond Street, 
London, W.1. Telephone: Mayfair 8617. 

THE GENERAL ADVERTISING CO. OF 
LONDON LTD. 

18 Charing Cross Road, London, W.C.2. Tel- 
ephone: Covent Garden 2881. 

E. WALTER GEORGE LTD. 
25 Lower Belgrave Street, London, S.W.1. 
Telephone: Sloane 0474. 
T.V. Executive: John Wills. 

G. S. GERRARD LTD. 
10 Argyll Street, London, W.1. Telephone: 
Gerrard 6816. 
T.V. Executives: W. Purvis, E. B. Gerres. 

GLOVERS ADVERTISING LTD. 
351 Oxford Street, London, W.1. Telephone: 
Hyde Park 9757. (TV Dept.: Mark Lane, 
Bristol 1. Telephone: Bristol 25483). 
T.V. Executive: J. A. B. Cook. 

GODBOLDS LTD. 
General Buildings, Aldwych, London, W.C. 
2. Telephone: Chancery 9671. 
T.V. Executive: Philip Gardner. 

COLLINGS W. H. AND ASSOCIATES LTD. 
12 Upper Grosvenor Street, London, W.1. 
Telephone: Grosvenor 8401. 
T.V. Executive: E. Searle Austin. 

GORDON & GOTCH ADVERTISING LTD. 
Mercury House, St. Bride Street, London, 
E.C.4. Telephone: Fleet Street 4030. 
T.V. Executive: John Simmons. 

GORINGS LTD. 
Lincoln House, 296 High Holborn, London, 
W.C.1. Telephone: Chancery 6621. 
T.V. Executive: R. Clarke. 

GRAHAM & GILLIES LTD. 
37-38 Golden Square, London, W.1. Tele- 
phone: Gerrard 9121. 
Head of Television: Spencer Swaffer. 

GRANT ADVERTISING CO. LTD. 
36 Grosvenor Street, London, W.1. Tele- 
phone: Mayfair 6051. 

HERBERT GREAVES LTD. 
6 Booth Street, Manchester 2. Telephone: 
Central 7605. 
T.Y. Executive: Derrick H. Greaves. 

GREENLY'S LTD. 
111 High Holborn, London, W.C.1. Tele- 
phone: Chancery 3766. 

T.V. Executive: M. Bailey. 

JAMES M. GREENWOOD ADVERTISING 
LTD. 

Greenwood House, Salisbury Court, Fleet 
Street, London, E.C.4. Telephone: Fleet 
Street 8274. 

CREIGHTON GRIFFITHS LTD. 
50 Cathedral Road, Cardiff, Wales. Tele- 
phone: 30371. 
T.V. Executives: D. M. C. Griffiths, C. W. Bar- 

ton. 

JOHN HADDON & CO. LTD. 
11 Salisbury Square, London, E.C.4. Tele- 
phone: Fleet Street 8011. 
Director in charge of T.V.: Ronald Barton. 
T.V. Executive: A. M. Denereaz. 

JOHN HALIFAX LTD. 
New Walk, Leicester. Telephone: Leicester 
20108/9. 
T.V. Executives: R. E. Grigg, Gordon A. Pen- 

man. 
H. G. HARRIS LTD. 

33 Merrion Street, Leeds 2. Telephone: 
Leeds 27637. 

JOHN HART & CO. 
Chansitor House, 38 Chancery Lane, Lon- 
don, W.C.2. Telephone: Chancery 7876. 
T.V. Executive: V. Elliston, M.I.P.A. 

HARWOOD PRESS (ADVERTISING) LTD. 
132 Charing Cross Road, London, W.C.2. 
Telephone: Temple Bar 4755. 
T.V. Executive: H. Sumpton. 

HAVAS LTD. 
3-4 Lincoln's Inn Fields, London, W.C.2. 
Telephone: Chancery 4076. 
T.V. Executive: J. F. Soya. 

HEDLEY, BYRNE & CO. LTD. 
140 Park Lane, London, W.1. Telephone: 
Mayfair 5026. 
T.V. Executives: L. J. Last, Miss V. Walton, 

G. Jackson. 
CHARLES F. HIGHAM LTD. 

Higham House, Curzon Street, London, W.1. 
Telephone: Mayfair 7282. 
T.V. Executive: Robert Barr. 
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EDWARD HILTON ADVERTISING LTD. 
63 Pershore Street, Birmingham 5. Tele- 
phone: Midland 7571. 
T.V. Executive: E. Hilton. 

NEVIN D. HIRST (ADVERTISING) LTD. 
Grattan House, 23 Mount Preston, Leeds, 2. 
Telephone: Leeds 30641. (T.V. Department: 
96 Ebury Street, London, S.W.1. Telephone: 
Sloane 0787-8). 
T.V. Executive: Gordon A. Duffus (Director). 

JOHN HOBSON & PARTNERS LTD. 
11 Grosvenor Hill, London, W.1. Telephone: 
Mayfair 7172. 
T.V. Executive: R. B. Webb. 

CHARLES W. HOBSON LTD. 
2 Chandos Street, Cavendish Square, Lon- 
don, W.1. Telephone Langham 1066. 
T.V. Executive: Gordon Hall. 

JAMES A. HODGSON LTD. 
67 Brook Street, London, W.1. Telephone: 
Grosvenor 7841. 
T.V. Executive: J. C. S. Mills. 

A. N. HOLDEN & CO. LTD. 
94 Mount Street, London, W.1. Telephone: 
Grosvenor 2536. 
T.V. Executives: Mrs. E. Cooke, J. J. Wakerley. 

HOLMAN ADVERTISING LTD. 
11 Bedford Square, London, W.C.1. Tele- 
phone: Museum 4303. 
T.V. Executive: Richard H. Punter. 

W. HOPWOOD & CO. LTD. 
67a Mosley Street, Manchester 2. Tele- 
phone: Central 7891. 
T.V. Executives: R. Hopwood, A. A. Podmore. 

HOWATS ADVERTISING SERVICE LTD. 
111 Union Street, Glasgow, Scotland. Tele- 
phone: Glasgow Central 4435-6. 
T.V. Executive: Donald Howat. 

HECTOR HUGHES & PARTNERS LTD. 
Colquhoun House, Broadwick Street, Lon- 
don, W.1. Telephone: Gerrard 0724. 
T.V. Executives: H. A. Hughes, R. C. Harold. 

HUTCHINSON PUBLICITY LTD. 
178 Great Portland Street, London W.1. 
Telephone: Langham 3020. 
T.V. Executive: Desmond Elliott. 

HYDE & PARTNERS LTD. 
Queen Street Chambers, 90 Queen Street, 
Cheapside, London, E.C.4. Telephone: Cen- 
tral 6603. 
T.V. Executive: R. B. J. Levenson, B.A. 

IMMEDIA LTD. 
(London Press Exchange Ltd.) 55 St. Mar- 
tin's Lane, London, W.C.2. Telephone: Cov- 
ent Garden 1381. 
Managing Director: J. S. Beard. 

INDUSTRIAL PUBLICITY SERVICE LTD. 
Terminal House, Grosvenor Gardens, Lon- 
don, S.W.1. Telephone: Sloane 7266. 
T.V. Executive: J. L. Grimwood. 

INGHAM, BUTTERWORTH LTD. 
260 Deansgate, Manchester, 3. Telephone: 
Manchester Blackfriars 2257. 
Directors: D. M. Butterworth, S. Ingham, T. 

Butterworth. 
T.V. Executive: D. M. Butterworth. 

R. H. JACKSON LTD. 
Lloyd's House, 22 Lloyd Street, Manchester, 
2. Telephone: Blackfriars 8306. 
Directors: R. H. Jackson, P. Brodcy. 

JACKSON'S ADVERTISING SERVICE LTD. 
Broad Street House, Old Broad Street, Lon- 
don, E.C.2. Telephone: London Wall 7837. 
T.V. Executives: F. N. Hill, J. Q. Abrahams. 

WALTER JUDD LTD. 
47 Gresham Street, London, E.C.2. Tele- 
phone: Monarch 7644. 

D. J. KEYMER & CO. LTD. 
52 Bedford Row, London, W.C.1. Telephone: 
Chancery 8123. 
T.V. Executive: G. F. Meadmore. 

KINGHAM ADVERTISING AGENCY LTD. 
14 Great Chapel Street, London, W.1. Tele- 
phone: Gerrard 9674. 
T.V. Executive: Lowrance Fuller. 

KINGSCOTT LTD. 
18/20 St. Andrew Street, London, E.C.4. 
Telephone: Fleet Street 6316/9. 
T.V. Executive: L. D. Conquest, Aí.LP.A. 

ARTHUR KNIGHT CO. LTD. 
24 Gilbert Street, London, W.1. Telephone: 
Mayfair 9376. 
T.1 . Director: J. A. Major. 

KNOX AND HARDY LTD. 
Tudor House, 24 Tudor Street, London, 
E.C.4. Telephone: Fleet Street 6944. 

LAMBE & ROBINSON LTD. 
169 Regent Street, London, W.1. Telephone: 
Regent 8621. 
T.F. Director: Henry F. hull. 
T.V. Executive: Bruce Rhodes. 

LARDER & STEVENS LTD. 
72 Fleet Street, London, E.C.4. Telephone: 
Fleet Street 1422. 
T.1'. Executive: J. D. Larder. 

LEGGET NICHOLSON & PARTNERS LTD. 
17/19 Stratford Place, London, W.1. Tele- 
phone: Grosvenor 3311. 
T.V. Executive: W. J. Fenwick. 

LINTAS LTD. 
Hesketh House, Portman Square, London, 
W.1. Telephone: Welbeck 4466. 
T.V. Executives: C. L. Hallas, H. Cooper. 

LONGLEYS & HOFFMANN LTD. 
York House, Great Charles Street, Birming- 
ham, 3. 
T.V. Manager: R. E. Plumier. 

LOVELL AND RUPERT CURTIS (ADVER- 
TISING) LTD. 

30 Bouverie Street, London, E.C.4. Tele- 
phone: Fleet Street 4326. 
T.V. Executives: Theo Pontet-Piccolomini, G. V. 

Galwey. 

C. J. LYTLE (ADVERTIS.) LTD. 
2/4 Dean Street, London, W.1. Telephone: 
Gerrard 8646. 
Television Controller: Nat Lamont. 
T.V. Executive: P. G. Shepherd. 

DAVID MACAULAY ADVERTISING LTD. 
Wigmore House, 10 Duke Street, London, 
W.1. Telephone: Hunter 0521. 
T.V. Executive: J. S. Vogt. 

D. J. MACKRIDGE & PARTNERS LTD. 
177 Piccadilly, London, W.1. Telephone: 
Grosvenor 2287. 
T.V. Executive: J. R. Yates. 

BARBOUR MacLAREN ADVERTISING LTD. 
206 Sauchiehall Street, Glasgow, C.2. Scot- 
land. Telephone: Douglas 9211. 
T.V. Executives: M. MacLaren, Gordon Barr. 

J. G. McCALLUM & CO. 
19 Walker Street., Edinburgh, Scotland. Tel- 
ephone: Caledonian 7258. 
T.V. Executive: W. Cranston Hall. 
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McCANN-ERICKSON ADVERTISING LTD. 
McCann-Erickson House, Fetter Lane, Fleet 
Street, London, E.C.4. Telephone: Fleet 
Street 6543. 
Director of Television: Barry Barron. 
Production Supervisor: Michael Seligman. 

McCONNELL (LONDON) LTD. 
St. Stephen's House, London, S.W.1. Tele- 
phone: Whitehall 5081. 
T.V. Executive: C. Le Brun. 

McMURTRIE LTD. 
11 Bothwell Street, Glasgow, C.2. Scotland. 
Telephone: Glasgow Central 1933/4. 

J. P. McNULTY & CO. LTD. 
Clifford's Inn, London, E.C.4. Telephone: 
Holborn 1679. 

T.V. Executives: Mdme. D. M. Mulot, Jas. Rob- 
inson. 

CLIFFORD MARTIN LTD. 
Piccadilly House, 33 Regent Street, London, 
S.W.1. Telephone: Regent 3051. 
T.V. Executives: Alfred Cooper, Charles M. 

Radvan. 
MASIUS & FERGUSSON LTD. 

40 Berkeley Square, London, W.1. Tele- 
phone: Grosvenor 4774. 
Director in charge: John Pirkby. 
T.V. Executives: P. Jackson-Feilden, J. Hutchin- 

son. 

MASON -PEACOCK LTD. 
184 Strand, London, W.C.2. Telephone: 
Temple Bar 2044. 
T.V. Executives- J. Mears, T. Sergent, F. De 

Greef. 

MATHER & CROWTHER LTD. 
Brettenham House, Lancaster Place, Strand, 
London, W.C.2. Telephone: Temple Bar 
3411. 
T.V. Directors: Stanhope Shelton, T. D. Morison. 

MAYFAIR ADVERTISING LTD. 
18 Thurloe Place, South Kensington, Lon- 
don, S.W.7. Telephone: Kensington 6216/9. 

MEARNS PUBLICITY SERVICE LTD. 
7-9 Union Row, Aberdeen, Scotland. Tele- 
phone: Aberdeen 26311. 
T.V. Executives: J. A. Graeme Mearns, Lesley 

Mearns. 
JOHN MITCHELL & PARTNERS LTD. 

9 Bennet Street, London, S.W.1. Telephone: 
Grosvenor 3991. 
T.V. Executive: W. R. Ansel!. 

PETER A. MENZIES ADVERTISING 
2 Newton Place, Glasgow, C.3. Scotland. 
T.V. Executive: Walter Bernardini. 

C. MITCHELL & CO. LTD. 
Michell House, 1-2 Snow Hill, London, 
E.C.1. Telephone: Central 6481. 
T.V. Executive: M. W. Maliur. 

MITCHELL'S ADVERTISING SERVICE LTD. 
68 Gordon Street, Glasgow, C.1. Telephone: 
Central 1205-6. 

MODERN ADVERTISING SERVICE LTD. 
5 Carlos Place, London, W.1. Telephone: 
Grosvenor 3708. 
T.V. Executive: P. C. Connell. 

MORISON'S PRESS ADVERTISING SERV- 
ICE LTD. 

52 George Street, Hull. Telephone: Hull 
Central 33001. 
T.V. Executive: F. R. Harrison. 

GEORGE HURRAY (ADVERTISING) LTD. 
Brettenham House, Lancaster Place, Lon- 
don, W.C.2. Telephone: Temple Bar 6688. 
T.V. Executives: W. H. J. Fowler, L. Sage. 

L. C. Maxfield -Bush. 

MURRAY-WATSON (TV) LTD. 
58 Brook Street, London, W.1. Telephone: 
Grosvenor 3508. 

T.V. Executive: I. Noel Anderson. 

NAPPER, STINTON, WOOLLEY, LTD. 
14-19 Great Chapel Street, London, W.1. 
Telephone: Gerrard 2633. 

T.V. Director: Leslie Stinton. 
T.V. Executive Controller: N. E. B. Wolters. 

NATIONAL ADVERTISING CORPORATION 
LTD. 

52 Portland Place, London, W.1. Telephone: 
Langham 2050. 
T.V. Executive: G. W. Staples. 

NELSON ADVERTISING SERVICE LTD. 
Eagle House, Jermyn Street, London, S.W.1. 
Telephone: Whitehall 8727. 
T.V. Executive: J. C. Shaw. 

MAXWELL NICHOLLS & PARTNERS 
71 George Street, Edinburgh, Scotland & 78 
St. Vincent Street, Glasgow, 2. Scotland. 
T.V. Executives: E. Maxwell Nicholls, F.I.P.A., 

J. Clark Smith, M.I.P.A. 
NICHOLLS, DORRITY ADVERTISING LTD. 

88 Vittoria Street, Birmingham, 1. Tele- 
phone: Birmingham Central 8045. London 
Office: 19 Queen Street Mayfair, London, 
W.1. Telephone: Grosvenor 3629. 

T.V. Executive: Louis Dorrity. 

NOTLEY ADVERTISING LIMITED 
15/17 Hill Street, W.1. Telephone: Grosvenor 
9070. 
T.V. Executive: Philip Mellor. 

OELRICHS ADVERTISING LTD. 
53 Wostenholm Road, Sheffield, 7. Tele- 
phone: Sheffield 53351. 
T.V. Executive: R. D. Old. 

OSBORNE -PEACOCK CO. LTD. 
26a Albemarle Street, London, W.1. Tele- 
phone: Hyde Park 8911. 
Director in charge Television: H. Lloyd -James. 
Executive in charge: Daniel N. Warwick. 

S. C. PEACOCK LTD. 
296-302 High Holborn, London, W.C.1. Tele- 
phone: Chancery 2605. 
T.V. Executive: W. G. Elms. 

WALTER PEARCE & CO. LTD. 
2 Queens Avenue, Bristol, 8. Telephone: 
Bristol 37015/6. 
T.V. Executive: R. R. Jordan. 

J. PEERS & ASSOCIATES LTD. 
1 & 2 Langham Place, London, W.1. 
phone: Langham 8434. 
T.V. Executive: R. Hamden. 

ALFRED PEMBERTON LTD. 
93 Park Lane, London, W.1. (TV & 
Division: 22 Wood's Mews, London, 
Telephone: Mayfair 9010. 
T.V. Executive: Patrick Jenkins. 
T.V. Production Manager: Sidney Howard. 

PERARD PUBLICITY LTD. 
35 Avenue Chambers, Southampton Row, 
London, W.C.1. Telephone: Chancery 3015. 

T.V. Executive: Lionel S. Rose. 

PICKERSGILL PUBLICITY SERVICE LTD. 
84 Albion Street, Leeds 1. Telephone: Leeds 
29137, 
T.V. Executives: L. Pickersgill, D. Walls. 

PICTORIAL PUBLICITY CO. LTD. 
28 Denmark Street, London, W.C.2. Tele- 
phone: Temple Bar 7982. 
T.V. Executives: S. J. Collett, J. Wilder. 

Tele - 

Film 
W.1.) 

707 



PORTLAND ADVERTISING SERVICE LTD. 
206 Stockport Road, Manchester, 13. Tele- phone: Ardwick 4922/3. 
T.V. Executive: K. Ball. 

FREDK. E. POTTER LTD. 
Effingham House, Arundel Street, London. 
W.C.2. Telephone: Temple Bar 6101. 

RICHARD POTTS & PARTNERS LTD. 
34 High Holborn, London. W.C.1. Tele- phone: Chancery 4974. 
T.V. Executive: Percy G. Griggs. 

PRATT & CO. (ADVERTISING) LTD. 
Hanover Court, Hanover Square, London, 
W.1. Telephone: Mayfair 2017. 
T.V. Executive: E. H. Burn. 

PRESS & GENERAL PUBLICITY SERVICE LTD. 
10 Welbeck Street, London, W.1. Telephone: 
Welbeck 5446/9. 
T.V. Executive: N. Vanham-Payne. 

F. C. PRITCHARD, WOOD & PARTNERS 
LTD. 

25 Savile Row, London, W.1. Telephone: 
Regent 7080. 
T.V. Manager: G. C. Valentine. 

RAYNOR, WEBBER & STILES LTD. 
38 Bruton Street, London, W.1. Telephone: 
Grosvenor 5865 (5 lines). 
T.V. Executive: Frank S. Winfield. 

REDHEADS COMMERCIAL TV LTD. 
34 Jesmond Road, Newcastle -on -Tyne 2. Telephone: Newcastle 81-3005. 
Directors: C. H. D. Redhead, Ronald D. Red- 

head. 

REID WALKER ADVERTISING LTD. 
Effingham House, Arundel Street, London, 
W.C.2. Telephone: Covent Garden 2871. 
T.V. Executive: G. \V. IL Gibbs. 

REX PUBLICITY SERVICE LTD. 
131-134 New Bond Street, London, W.1. 
Telephone: Mayfair 7571. 
T.V. Executive: R. C. Granger. 

RICHMOND TOWERS LTD. 
1 Bloomsbury Street, London, W.C.1. Tele- 
phone: Museum 1794. 
T.V. Executive: Al. M. Nieman. 

RIPLEY, PRESTON & CO. LTD. 
Ludgate House, 107-111 Fleet Street, Lon- 
don, E.C.4. Telephone: Fleet Street 0931. 
T.V. Executive: Walter A. Clare. 

MAX RITSON & PARTNERS LTD. 
33 Henrietta Street, London, W.C.2. Tele- 
phone: Temple Bar 3861. 
T.Y. Executive: M. A. Borkett, M.I.P.A. 

ROBERTSON & SCOTT (ADVERTISING) 
LTD. 

42 Charlotte Square, Edinburgh 2, Scot- 
land. Telephone: Caledonian 6602. 
Director and Manager: R. T. Edmonds, D.A.A. 

ROE TELEVISION LTD. 
(F. John Roe Ltd.) 20 St. Ann's Square, 
Manchester & 73 Grosvenor Street, Lon- 
don, W.1. Telephone: Grosvenor 8228. 
T.V. Executives: Graham Roe, Derek J. Roe. 

ROLES & PARKER LTD. 
Rapier House, Turnmill Street, London, 
E.C.1. Telephone: Clerkenwell 0545. 
T.V. Executive: N. A. Farr. 

G. S. ROYDS LTD. 
Royds House, Mandeville Place, London, 
W.1. Telephone: Welbeck 7733. 
T.V. Film & Radio Dept. Head: John B. Beard. 
T.V. Executive: B. R. Darewski. 

RUMBLE, CROWTHER & NICHOLAS LTD. 
184 Strand, London, W.C.2. Telephone: Tem- 
ple Bar 9271. 
T.V. Director: L. A. O'Farrell. 
T.V. Executive: G. Moir. 

RYLEE (ADVERTISING) LTD. 
27 Augustus Road, Edgbaston, Birmingham 
15. Telephone: Edgbaston 4121. 
T.V. Executive: P. L. Shipway. 

SAMSON, CLARK & CO. LTD. 
57-61 Mortimer Street, London, W.1. Tele- 
phone: Museum 5050. 
T.V. Director: Miss G. G. Thomas. 

EDWARD SAUNDERS & PARTNERS LTD. 
445 Strand, London, W.C.2. Telephone: 
Covent Garden 1178. 
T.V. Executive: Edward Saunders. 

SAWARD, BAKER & CO. LTD. 
Kingsbourne House, Gate Street, London, 
W.C.2. Telephone: Chancery 7685. 
T.V. Executive: Clarence Wright. 

SCIENTIFIC PUBLICITY LTD. 
Clifford's Inn, Fleet Street, London, E.C.4. Telephone: Holborn 2317. 
T.V. Executive: R. C. Hilling. 

SCOTT -TURNER & ASSOCIATES LTD. 
17-18 Dover Street, London, W.1. Telephone: 
Regent 0481. 
T.V. Executive: R. N. Oliver. 

F. W. SEARS LTD. 
21/1 Grosvenor Street, London, W.1. Tele- 
phone Grosvenor 7452. 

SELLS LTD. 
Brettenham House, Lancaster Place, Strand London, W.C.2. Temple Bar 0082. 
Director in charge of T.V.: Blair W. Eames. 

SERVICE ADVERTISING CO. LTD. 
77 Brook Street, London, W.1. Telephone: Mayfair 1447. 
T.I'. Director: P. R. Fensom. 
T.V. Executive: P. M. Plaskitt. 

SEVERN PUBLICITY LTD. 
Publicity House, Mason Road, Kiddermin- 
ster. Telephone: Kidderminster 4015/6. 
T.V. Executive: D. S. Griffiths. 

SHARPS' TELEVISION SERVICES LTD. 
11 Old Burlington Street, London, W.1. 
Telephone: Regent 4674. 
Managing Director: W. S. Sharps, 1.B.K.S. 

ROBERT SHARP & PARTNERS LTD. 
3 Wyndham Place, Bryanston Square, Lon- 
don, W.1. Telephone: Ambassador 1471. 
T.V. Director: Mark Ramage. 

SHAW & UNDERWOOD (ADVERTISING 
SERVICES) LTD. 

164 High Street, Bordesley, Birmingham 12. 
Telephone: Victoria 1508. 
T.V. Executives: W. J. Shaw, F. Green. 

SIMPSON & GEMMELL LTD. 
108 Renfield Street, Glasgow, C.2., Scotland. 
Telephone: Douglas 3736. 
T.V. Executive: Jean Reid Hannah. 

SMEE'S ADVERTISING LTD. 
3-5 Duke Street, Manchester Square, Lon- 
don, W.1. Telephone: Welbeck 0774. 
T.V. Executives: Brian Bisseker, Geoffrey Rigby. 

SMITH'S ADVERTISING AGENCY LTD. 
Lincoln House, 296-302 High Holborn, Lon- 
don, W.C.1. Telephone: Holborn 5811. 
T.V. Executive: Gordon L. Ansell. 

SOMMERVILLE & MILNE LTD. 
216 Bothwell Street, Glasgow, C.2. Scotland. 
Director & Manager: J. Bruce Omand, M.I.P.A. 
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THE W. J. SOUTHCOMBE ADVERTISING 
AGENCY LTD. 

66 Victoria Street, London, S.W.1. Tele- 
phone: Victoria 5207. 
T.V. Executives: G. Smith, S. Finkle. 

A. N. SPICER (ADVERTISING) LTD. 
73 Robertson Street, Glasgow, C.2., Scot- 
land. Telephone: Central 6991. 
T.V. Executive: R. V. T. Curtis. 

THE SPIERS SERVICE LTD. 
18 Soho Square, London, W.1. Telephone: 
Gerrard 0597. 
T.V. Executive: B. S. Spiers. 

STEWART SKINGLE LTD. 
191 Strand, London W.C.2. Telephone: Tem- 
ple Bar 9507. 
T.V. Executives: Stewart Skingle, Ken Curtis. 

SPOTTISWOODE ADVERTISING LTD. 
34 Brook Street, London, W.1. Telephone: 
Hyde Park 1221. 
T.V. Executive: D. A. Reader. 

HENRY SQUIRE & CO. LTD. 
Canada House, Norfolk Street, London, 
W.C.2. Telephone: Temple Bar 9093/4. 
T.V. Executive: S. Windridge. 

STEELE'S ADVERTISING SERVICE LTD. 
34 Brook Street, London, W.1. 
T.V. Executive: D. A. Reader. 

STEPHENS ADVERTISING SERVICE LTD. 
Clarendon House, 11-12 Clifford Street, New 
Bond Street, London, W.1. Telephone: Hyde 
Park 1641. 
T.V. Executive: E. W. R. Galley. 

STERLING ADVERTISING LTD. 
17-19, Colmore Row, Birmingham 3. Tele- 
phone: Central 2772. 
T.V. Executive: S. R. Brittain, M.I.P.A. 

STOWE & BOWDEN LTD. 
105 Princess Street, Manchester 1. Tele- 
phone: Central 9624. 
T.V. Executive: Alwyne Gibson. 

G. STREET & CO. LTD. 
110 Old Broad Street, London, E.C.2. Tele- 
phone: London Wall 1571. 
T.V. Executive: John Fitzgerald. 
T.V. Manager: Thomas Morley. 

STUART ADVERTISING AGENCY LTD. 
37 Park Street, London, W.1. Telephone: 
Mayfair 9255. 
T.V. Executive: L. Cox. 

JOHN TAIT & PARTNERS LTD. 
Grand Buildings, Suite 238, Trafalgar 
Square, London, W.C.2. Telephone: White- 
hall 4683. 
T.V. Executive: L. Baker. 

TALBOT ADVERTISING 
44-5 Fleet Street, London, E.C.4. Telephone: 
Fleet Street 5438. 
T.V. Executive: H. A. N. Talbot. 

TAYLOR ADVERTISING LTD. 
85 Gloucester Place, London, W.1. Tele- 
phone: Hunter 9851. 
T.V. Executive: F. G. Boots. 

THE TECHNICAL ADVERTISING SERVICE 
Aldwych House, Aldwych, London, W.C.2. 
Telephone: Holborn 2968. 

THE TECHNICAL & GENERAL ADVERTIS- 
ING AGENCY LTD. 

167 High Holborn, London, W.C.1. Tele- 
phone: Covent Garden 2771. 
Director in charge: R. S. Wilson. 
T.V. Executive: R. H. Jowett. 

THAMES ADVERTISING SERVICE LTD. 
72-8 Fleet Street, London, E.C.4. Telephone: 
Fleet Street 5801. 
T.V. Executive: A. W. Hulbert. 

J. WALTER THOMPSON CO. LTD. 
40 Berkeley Square, London, W.1. Tele- 
phone: Mayfair 9496. 
T.V. Executive: Stanley Maxted. 

McINNES THOMSON ADVERTISING LTD. 
111 Union Street, Glasgow C.1., Scotland. 
Telephone: City 0461. 
T.V. Executive: Martin Hanlon Frew. 

TIBBENHAM PUBLICITY LTD. 
244 High Holborn, London, W.C.1. Tele- 
phone: Holborn 8074. 
T.V. Executive: C. Mark Floyd, M.I.P.A. 

WILFRID TISBURY & CO. LTD. 
12 Princes Street Hanover Square, London, 
W.1. Telephone: Grosvenor 6724. 
T.V. Executive: Wilfrid Tisbury. 

S. D. TOON & HEATH LTD. 
Winfield House, Poplar Road, Solihull, War- wickshire. Telephone: Solihull 1144 & 3214. 
T.V. Executive: J. M. Banister, M.A., M.I.P.A. 

TOWNEND-SMITH & HARDY LTD. 
St. George's House, 15 Hanover Square, London, W.1. Telephone: Mayfair 4847. 
T.Y. Executive: R. Chapple. 

TROUT, LAWSON, PUBLICITY LTD. 
55 Temple Row, Birmingham 2. Telephone: Midland 6396. 
T.V. Executive: M. F. K. Fraser. 

TULLY-CRABBE LTD. 
Groat House, Collingwood Street, Newcas- tle -on -Tyne. Telephone: Newcastle -on -Tyne 
25373. 
T.V. Executive: Frank Buck. 

UNITED KINGDOM ADVERTISING CO. LTD. 
25 Shaftesbury Avenue, London, W.1. Tele- phone: Gerrard 6881. 
T.Y. Executive: C. J. Harvey. 

C. VERNONS & SONS LTD. 
17-19 Stratford Place, London, W.1. Tele- phone: Mayfair 2117. 
T.V. Executive: John Byrne. 

C. VERNON & SONS (LIVERPOOL) LTD. 
74 Rodney Street, Liverpool. 
T.V. Executive: John Byrne. 

J. W. VICKERS & CO. LTD. 
7 Great Winchester Street, London, E.C.2. Telephone: London Wall 4914. 

T. BOOTH WADDICOR & PARTNERS LTD. 
38 Park Street, London, W.1. Telephone: 
Grosvenor 7511. 
T.V. Executive: G. C. S. Cooper. 

C. P. WAKEFIELD LTD. 
Wakefield House, 153 Fleet Street, London, 
E.C.4. Telephone: Fleet Street 4588 (3 lines) 
& 3521 (4 lines). 

CHARLES WALLS & PARTNERS LTD. Provincial House, Bradford. Telephone: 
Bradford 22258. 
T.V. Executive: A. C. Clarke. 

EDWARD WALTERS (ADVERTISING) LTD. 
16 St. James's Street, London, S.W.1. Tele- phone: Trafalgar 5315. 
T.V. Executive: Mrs. P. A. Pechey. 

WHITE ADVERTISING 
Midland Bank Chambers, Warwick Road, Birmingham 27. Telephone: Acocks Green 
2201/2. 
T.V. Executive: H. Bertram White. 
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JACK WHITE & ASSOCIATES 
Stratford House, Moseley Road, Birming- 
ham, 12. Telephone: Birmingham Victoria 
4147-8. 
T.V. Executive: H. J. V. White. 

WHITE & CARTER LTD. 
48 Wellington Street, Strand, London, W.C.2. 
Telephone: Temple Bar 0756. 

T.V. Executive: J. I. N. C. Saunders. 

R. F. WHITE & SON LTD. 
72/8 Fleet Street, London, E.C.4. Telephone: 
Fleet Street 8311. 
Joint Man. Directors: Gilbert White, T. F. 

Clarke. 

SIDNEY F. WICKS LTD. 
21 Newton Street, Manchester 1. Telephone: 
Central 9047. 
T.V. Executive: David W. Wicks. 

WILCOX ADVERTISING LTD. 
43 Gerrard Street, London, W.1. Telephone: 
Gerrard 0727. 
T.V. Executives: T. F. Simpson, R. Peyton. 

WILKES BROS. & GREENWOOD LTD. 
299 Oxford Street, London, W.1. Telephone: 
Grosvenor 7777. 

WILLIAMS PUBLICITY CO. LTD. 
79 Baker Street, London, W.1. Telephone: 
Welbeck 6086. 
T.V. Executive: G. M. Norman. 

WILLING'S PRESS SERVICE LTD. 
356-364 Gray's Inn Road, London, W.C.2. 
Telephone Terminus 1212. 

Director in charge of T.V.: H. F. Overy. 
T.V. Executive: M. Lloyd. 

WILLSMORE & TIBBEN HAM (NORWICH) 
LTD. 

Freeham House, London Street, Norwich. 
WILSON ADVERTISING LTD. 

11 Peter Street, Manchester 2. Telephone: 
Blackfriars 4446. 

T.V. Executives: C. B. Wilson, G. Millem. 

THE WINTER THOMAS COMPANY LTD. 
30-31 Great Queen Street, London, W.C.2. 
Telephone: Holborn 5346. 
T.V. Executive: L. \V. Butler. 

S. H. WRIGHT & CO. LTD. 
44 Bedford Row, London, W.C.1. Telephone: 
Chancery 8328 and 85 Piccadilly, Man- 
chester. Telephone: Central 4617. 

CONROY WYKES ADVERTISING LTD. 
6 Duke Street, London, W.1. Telephone: 
Welbeck 1676. 
T.V. Executive: J. C. Gerlardi. 

YOUNG & RUBICAM LTD. 
Roxburghe House, 285 Regent Street, Lon- 
don, W.1. Telephone: Hyde Park 6757. 

T.V. Executive: Dan Ingman. 

o 

PROFESSIONAL. AND TRADE 
ASSOCIATIONS 

ADVERTISING AGENCY COMMERCIAL 
TELEVISION CIRCLE 

9 Berkeley Street, London, W.1. 
Chairman: Dan Ingman. 
Vice-chairman: Barry Barron. 
Hon. Treasurer: Patrick Jackson Feilden. 
Joint Hon. Secretaries: Drew Farish, Philip 

Mellor. 
(Objects: to provide, for advertising agency TV 

executives, discussions, lectures, meetings and 
conferences to promote a better understanding 

of commercial television, to keep members in- 
formed of trends and advances, to aim con- 
stantly to improve the standards of commercial 
television, to uphold the codes of standards that 
may be laid down and generally agreed and, 
where necessary, to advise or suggest additions 
or amendments to maintain a high standard of 
practise. Membership is open to those continu- 
ously employed in a senior capacity in the com- 
mercial TV activities of a recognised advertising 
agency. Annual subscription is two guineas.) 

THE ADVERTISING ASSOCIATION 
1 Bell Yard, London, W.C.2. Telephone: 
Chancery 4783. 
(Aims are (1) To establish advertising as the 

essential factor in the marketing of produce and 
manufactured goods; (2) To conserve the com- 
mon interests of those engaged in advertising 
by promoting co-operative action and instituting 
protective measures; (3) To encourage the study 
of the theory and practice of advertising and 
the improvement of its technique by the institu- 
tion of courses of study, the holding of examina- 
tions and awarding of diplomas.) 

Director General: L. E. Room. O.B.E. 
Assistant General Secretary: W. Metson. 

ADVERTISING PRACTITIONER'S TELEVI- 
SION GROUP LTD. 

14 Great Chapel Street, London, W.1. Tele- 
phone: Gerrard 0192 and 3868. 
(Objects: To promote the consideration and dis- 

cussion of all questions affecting television, 
broadcasting services additional to those of the 
B.B.C., such as became permissible by reason 
of the Television Act of 1954.) 

Hon. director: Richard Newcombe. 

AGENTS' ASSOCIATION LTD. 
19 Charing Cross Road, London, W.C.2. 
Telephone: Trafalgar 6631. 
President: Leslie A. Macdonnell. 
Hon. Treasurers: L. Barry, E. J. Hinge, C.B.E. 
Secretary: A. Russell. 
(Founded in 1927, comprising principal agencies 

in entertainment business). 

ASSOCIATION OF BROADCASTING STAFF 
69 Shirland Road, London, W.9. Telephone: 
Cunningham 6188. 
General Secretary: T. L. Littlewood. 

ASSOCIATION OF CINEMATOGRAPH, TEL- 
EVISION AND ALLIED TECHNICIANS 
(Affiliated to Trades Union Congress and 
Labor Party). 2 Soho Square, London, W.1. 
Telephone: Gerrard 8506. 
President: The Hon. Anthony Asquith. 
Vice -Presidents: Max Anderson, Alf Cooper, Sid- 

ney Cole, Desmond Davis, Terry O'Brien, 
Charles J. F. Wheeler. 

Secretary: George H. Elvin, F.C.I.S. 
(The Association is the recognized Trade Union 

for film and television technicians and negoti- 
ates salaries and working conditions. It also 
controls the A.C.T.T. Employment Bureau as 
an agency exclusively for film technicians.) 

ASSOCIATION OF SPECIALISED FILM 
PRODUCERS 

3 Portman Chambers, 7-9 Baker Street, 
London, W.1. Telephone: Welbeck 1104. Tel- 
egrams: Shorfilm, Wesdo, London. 
Founder and Past President: H. Bruce Woolfe, 

C.B.E. 
President: Frank A. Hoare. 
Vice -President: Ralph N. May. 
Secretary: Richard T. Edom. 
Assistant Secretary: J. Glynne Hughes. 
(Official organization representing all branches of 

the specialized film production industry. Advises 
and consults with Government Departments, 
other Trade Associations, etc., on all matters 
relating to specialized films-educational, indus- 
trial, scientific, documentary, propaganda, adver- 
tising, instructional, entertainment, television.) 
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BRITISH ACTORS' EQUITY ASSOCIATION 
8 Harley Street, London, W.1. Telephone: 
Museum 6367. Cables Britequity, London. 
President: Felix Aylmer, O.B.E. 
Honorary Treasurer: Charles Farrell. 
General Secretary: Gordon Sandison, M.A., LL.B. 

BRITISH INSTITUTION OF RADIO ENGI- 
NEERS 

9 Bedford Square, London, W.C.1. Tele- 
phone: Museum 1901/1903. 

BRITISH KINEMATOGRAPH SOCIETY 
164 Shaftesbury Avenue, London, W.C.2. 
Telephone: Temple Bar 8915-6. 
President: Dr. F. S. IIawkins. 
Vice -President: F. N. G. Letrers. 
Past President: H. S. Ilind. 
Hon. Treasurer: ITaretts Cooper. 
Secretar- y: J. W. Duffield -Harding. 
Hoe. Secretary: R. J. T. Brown. 

BRITISH RADIO VALVE MANUFACTUR- 
ERS' ASSOCIATION 

16 Jermyn Street, London, S.W.1. Tele- 
phone: Regent 5186. 

BRITISH SCREEN AND TELEVISION 
WRITERS ASSOCIATION 

(Affiliated to the Society of Authors). 
7 Harley Street, London, W.1. Telephone: 
Longhorn 5391. 
President: Frank Launder. 
Vice -Presidents: T. li. Williams, Dudley Leslie. 
Honorary General .Secretary: Ian Stuart Black. 
Honorary Treasurer: David Gordon. 
Hon. Secretary. TI': Julie Lemnut. 
Hon. Secretary. Films: David Gordon. 
Hon. Secretary, International Affairs: Paul 

Tabori. 

COMMERCIAL TELEVISION CIRCLE 
9 Berkeley Street, London, W.1 - 
Chairman: Dan Ingman. 
Dice -Chairman: Barry Barron. 
Hon. Treasurer: P. Jackson Feilden. 
Joint Hon. Secretaries: Drew Parish, Philip 

Mellor. 
(Objects: to provide, for advertising agency TV 

executives. discussions, lectures, meetings and 
conferences to promote a better tmderstanding 
of commercial television, to keep members in- 
formed of trends and advances, to aim con- 
stantly to improve the standards of commercial 
television. to uphold the codes of standards that 
may be laid down and generally agreed and, 
where necessary, to advise or sng_est additions 
or amendments to maintain a high standard of 
practise. Membership is open to those continu- 
ously employed in a senior capacity in the 
commercial TV activities of a recognised ad- 
vertising agency. Annual subscription is two 
guineas.) 

COMPOSERS GUILD OF GREAT BRITAIN 
7 Harley Street, London, W.1. Telephone: Langham 5391. 
Preside, t: Dr. Ralph Vaughan Williams, O.M., DMus. 
Chairman - Dr. Geoffrey Bttsh. 
Treasurer: Alan Bush. 
Secretary: Valerie Greenwood. 
(Objects: 1n further artistic and professional 

interests of its members). 
ELECTRICAL TRADES UNION 

Hayes Court, Wrs: Common Road, Hayes, Bromley, Kent. Telepho^e: Hurstway 1281/ 
3. London Area Office: 39 ."fighbury Place, London, N.S. Telephone: Can,:inbury 6811/2. 
(Representing electrical operatives , ngaged in studio production.) 
General Secretary: F. L. Haxell. 

FILM ARTISTES' ASSOCIATION (Registered Trade Union No. 1990 T ? 50 Manchester Street, London, W.1. TelephtIne: Hunter 9921/2. 
.9etinp Gen. Secretary: J. Frrutklyn-tames, 

FILM CASTING ASSOCIATION LTD. 
(Established by the British Film Producers' 
Association. Licensed annually by the Lon- 
don County Council in accordance with the 
laws relating to employment agencies.) 
Registered Office: 49 Mount Street, London, 
W.1. Casting Office: 21-22 Poland Street, 
London, W.1. Telephone: Gerrard 1881. 
Directors: Sir Henry L. French, G.B.E., K.C.B., 

(Chairman), I-Iarold Boxall, Spencer 1\I. Reis. 
Secretary: A. W. Filson. 
General Manager: H. Coward. 

FILM INDUSTRY EMPLOYEES' COUNCIL 
2 Soho Square, London, W.1. Telephone: 
Gerrard 8506. (Federation of Trades Unions 
engaged in the film production industry: 
Association of Cinematograph, Television 
and Allied Technicians, British Actors' 
Equity Association, Electrical Trades Un- 
ion, Film Artistes Association, Musicians' 
Union.) 
President: G. Sandison. 
Vice -President: T. Anstey. 
Secretary: G. H. Elvin, F.C.I.S. 

FILM LABORATORY ASSOCIATION 
(A trade association of companies engaged 
in the printing and processing of cinemato- graph film). Queen's House, Leicester 
Square, London, W.C.2. Telephone: Gerrard 
0328-9. 
Secretary: W. Strachan, M.A., LL.B. 

FILMS OF SCOTLAND 
20 Melville Street, Edinburgh 3, Scotland. 
Telephone: Edinburgh 32522. 
Chairman: Sir Alexander B. King. C.B.E., D.L., 

J.P. 
Horn. Treasurer: I-Iugh Fraser, D.L., J.I'. 
Director: H. Forsyth Hardy. 
(Objects: The Films of Scotland Committee was 

set up by the Scottish Council (Development 
and Industry) in consultation with the Secre- 
tary of State for Scotland to promote the pro- 
jection of Scotland on the cinema and the tele- 
vision screens. Short films are made in collabora- 
tion with industries and local authorities and 
advice and assistance are given to Commercial 
Film Producers and Television Companies oper- 
ating in Scotland.) 

THE INCORPORATED SOCIETY OF BRIT- 
ISH ADVERTISERS 

45 Hertford Street, London, W.1. Telephone: 
Grosvenor 4781. 
(Objects: Buyers as distinct from sellers of ad- 

vertising. Protection and advancement of the 
sales of advertising interests of member firms 
by organised representation, co-operation, action 
and exchange of information and experience.) 

l)ireetor: Commander I). C. Kinloch, D.S.O., 
O.B.E., J.P. 

General Secretary: L. II. S. Chevallier. 
Radio and TV Committee: H. F. Chilton (Chair- 

man), C. A. G. Brown, C. D. Thomson, W. 
M. York, Sir Ilarry Hague, P. B. Redmayne, 
J. W. Richards, C. L. Smith, II. M. Robinson, 
G. V. Nye. 

INSTITUTE OF PRACTITIONERS IN 
ADVERTISING 

44 Belgrave Square, London, S.W.1. Tele- 
phone: Sloane 0494. 
Director: J. P. O'Connor, F.C.I.S. 
Secretary: J. C. Braun. 
TV, Film and Radio sub -committee. 
Chairman: Brian F. MacCabe, M.C. 

MUSICIANS' UNION 
29 Catherine Place, Buckingham Gate, Lon- 
don, S.W.1. Telephone: Victoria 1348. Ca- 
bles: Amuse, Wesphone, London. 
General Secretary: Hardie Ratcliffe. 
(This organisation is a Trade Union composed 

mainly of members of Symphony, Theatre, 
Knnema, Music Hall, Broadcasting and Record- 
ing, Orchestras and Dance Bands.) 
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NATIONAL ASSOCIATION OF THEATRI- 
CAL AND KINE EMPLOYEES 

(Incorporating kinema and film studio oper- 
atives and projectionists.) Seymour House, 
17 Waterloo Place, London, S.W.1. Tele- 
phone Whitehall 1986. Telegraphic Address: 
Stageland, Piccy, London. 
President: G. J. J. De Wan. 
General Secretary: Sir Tom O'Brien, M.P. 
Officer in Charge TV Section: A. R. Mingaye. 

NATIONAL UNION OF GENERAL AND 
MUNICIPAL WORKERS 

"The Bryn" 47 Ashley Road, Epsom, Sur- 
rey. Telephone: Epsom 5751. 
General Secretary: Sir Thomas Williamson. 

C.B.E., J.P. 
THE PERFORMING RIGHT SOCIETY LTD. 

Copyright House, 33 Margaret Street, Lon- 
don, W.1. Telephone Longhorn 3864. 

THE PERSONAL MANAGERS' ASSOCIA- 
TION LTD. 

115 Shaftesbury Avenue, London, W.C.2. 
Telephone: Temple Bar 5227. 
(An association of the principal personal man- 

agers who represent stars, feature players, au- 
thors, writers, producers and directors.) 

Chairman: Derek J. H. Glynne. 
Vice -Chairman: Albert E. W. Parker (U.S.A.) 
Secretary: Felix de Wolfe. 

PHONOGRAPHIC PERFORMANCE LTD. 
Avon House 356-366 Oxford Street, Lon- 
don, W.1. Telephone: Hyde Park 9381. 
(A Company founded by the British phonographic 

industry to control the rights of the leading 
manufacturers of gramophone records and to 
issue licences for the public performance of 
records.) 

POPULAR TELEVISION COMMITTEE 
78 Buckingham Gate, London. S.W.1. Tele- 
phone: Abbey 5763. 
President: The Rt. Hon. The Earl of Derby, M.C. 
Secretary: Gordon McIvor. 

RADIO AND ELECTRONIC COMPONENT 
MANUFACTURERS' FEDERATION 

21 Tothill Street, Westminster, London, 
S.W.1. Telephone: Abbey 4226. 

THE RADIO AND TELEVISION RETAILERS' 
ASSOCIATION 

15/17 Goodge Street, London, W.1. Tele- 
phone: Langham 6941. 
Director and Secretary: H. A. Curtis, 
(Affiliated Association is: Electrical Appliance 

Dealers Association. Same address and telephone 
number as above.) 

RADIO AND TELEVISION WRITERS 
ASSOCIATION 

(Affiliated to the Society of Authors). 84 
Drayton Gardens, London, S.W.1.0. Tele- 
phone: Fremantle 6642. 

Chairman of Executive Committee: Geoffrey 
Webb. 

Secretary: I-Ielen Lehmann, M.A. 

THE RADIO INDUSTRY COUNCIL 
59 Russell Square, London, W.C.1. Tele- 
phone: Museum 6901. 
Director: Vice -Admiral J. W. S. Dorling, C.B. 

M.I.E.E. M.Brit. I.R.E. 
Acting Secretary: G. B. Campbell. 

RADIO SOCIETY OF GREAT BRITAIN 
28/30 Little Russell Street, London, W.C.1. 
Telephone: Holborn 7373. 
Gen. Secretary and Editor: John Clarricoats, 

O.B.E. 

REGISTER OF RADIO & TELEVISION RE- 
TAILERS LTD. 

15-17 Goodge Street, London, W.1. Tele- 
phone: Longhorn 6941. 
(Function, to compile a directory, or register, 

of all bona -fide radio and TV retailers in the 
U.K.) 

Director and Secretary: H. A. Curtis, F.C.I.S. 

RELAY SERVICES ASSOCIATION OF 
GREAT BRITAIN 

12 Hanover Square, London, W.1. Tele- 
phone: Grosvenor 2127. 

SOCIETY OF AUTHORS 
84 Drayton Gardens, London, S.W.10. Tele- 
phone: Fremantle 6642. 
(Officially representative of authors.) 
President: John Masefield, O.M. 
Sec -General: D. Kilham Roberts, O.B.E., M.A 
Secretary: M. E. Barber, M.A. 
Sec. Radio & T.V.: H. Lehmann, M.A. 

SONGWRITERS GUILD (OF GREAT 
BRITAIN) 

32 Shaftesbury Avenue, London, W.1. Tele- 
phone: Gerrard 1554. 
President: Sir Compton Mackenzie. 
Chairman: Eric Maschwitz. 
Vice -Chairman: Ralph Butler. 
General Secretary: Victor Knight. 
Asst. General Secretary: Judith Henry. 
(Official organisation representing British writers 

of popular songs and light music.) 

SOUND FILM MUSIC BUREAU LTD. 
29 Maddox Street, London, W.1. Telephone: 
Mayfair 7861-3. Telegrams: Sofimus, Wesdo, 
London. 
Manager: Joyce M. Dixey. 
Secretary: Anne Bolton. 
(Objects: Membership of the Bureau covers the 

majority of English music publishers and other 
owners of copyright music. The function of the 
Bureau is to act on behalf of its members in 
respect of the use of their copyright music in 
sound films. Applications for permission to make 
such use of music under its control should be 
made in writing to the Bureau.) 

TELECOMMUNICATION ENGINEERING 
AND MANUFACTURING ASSOCIATION 

Stafford House, Norfolk Street, Strand, 
London, W.C.2. Telephone: Temple Bar 
6824. 
Director: H. Faulkner, C.M.G. 

TELEVISION FILM PRODUCERS 
ASSOCIATION 

3 Portman Chambers, 7/9 Baker Street, 
London, W.1. Telephone: Welbeck 1104. 
Chairman: Harold Huth. 
Secretary: John Glynne Hughes. 
(Objects: To promote the interests of television 

film producers generally, to negotiate with the 
appropriate unions the terms and conditions of 
employment of those employed in the making 
of television films.) 

TELEVISION PROGRAMME CONTRAC- 
TORS ASSOCIATION 

Television House, Kingsway, London, W.C. 
2. Telephone: Holborn 7888. 
(The Association exists to further t).e interests 

of the programme contractors appointed under 
the Television Act, 1954. Present members are 
ABC Television Ltd., Associated -Rediffusion 
Ltd., Associated TeleVision Ltd., Granada TV 
Network Ltd.) 

Secretary: Laurence G. Parker, L L.B. 

TELEVISION SOCIETY 
164 Shaftesbury, avenue, London, W.C.2. 
Telephone: Temple Bar 3330. 
President: ,c,jir Vincent de Ferranti, M.C. 
Secretor; G. Parr, M.I.E.E. 
(Objer:ts: The Television Society at the present 

irae bas a membership of over 1.000 the ma- 
lority being engaged in television professionally. 
It accepts applications from all interested in 
television, whether as viewers, engineers, stu- 
dents, or retailers. Although certain aspects of 
programmes and production are of interest to 
its members it is not a Viewers Society, and 
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does not cater primarily for non -technical in- 
terests. 

It is not the policy of the Society to act as a 
qualifying body, as this function is already per- 
formed by the professional institutions. It is 
recognised, nevertheless, that the membership of 
the Society carries with it a degree of proficiency 
in the theory and practice of television and a 
responsibility towards those who look to the 
professional man for disinterested advice and 
help.) 

EQUIPMENT AND APPARATUS 
MANUFACTURERS 

ARMSTRONG WIRELESS AND TELEVI- 
SION CO., LTD. 

Warlters Road. Holloway, London, N.7. Tel- 
ephone: North 3213-4. 

ARRELL ELECTRICAL ACCESSORIES LTD. 
St. Vincent Street, New Islington, Man- 
chester 4. Telephone: Collyhurst 2446. 

BELLING AND LEE LTD. 
(Electronic Components and T.V. Aerials) 
Great Cambridge Road, Enfield, Middlesex. 
Telephone: Enfield 3322. 

BRITISH RELAY WIRELESS AND TELE- 
VISION LTD. 

(Provides for the relaying of multi -channel 
television programmes and the relaying of 
radio programmes.) Giltspur House, Gilts - 
pur Street, London, E.C.1. Telephone: City 
3280. 
Directors: Sir Robert Renwick, Bart., K.B.E. 

(Chairman), F. B. Duncan. (Deputy Chair- 
man), V. Cavendish Bentinck, C.M.G., B. R. 
King, P. J. A. Laclielin, C. O. Stanley, C.B.E. 

BRITISH THOMSON-HOUSTON CO., LTD. 
Head Office & Main Works; Rugby, Tele- 
phone: Rugby 2121; Registered Office: 
Crown House, Aldwych, London, W.C.2. 
Telephone: Temple Bar 8040. 

BUSH RADIO LTD. 
Power Road, London, W.4. Telephone: Chis- 
wick 6491. 

CINEMA -TELEVISION LTD. 
Worsley Bridge Road, London, S.E.26. Tele- 
phone: Hither Green 4600. 

A. C. COSSOR LTD. 
Cossor House, Highbury Grove, London, 
N.5. Telephone: Canonbury 1234. 

DECCA RADIO AND TELEVISION 
1 Brixton Road, London, S.W.9. Telephone: 
Reliance 8111. 

ELECTRIC AND MUSICAL INDUSTRIES 
LTD. 

Blyth Road, Hayes, Middlesex. Telephone: 
Southall 2468. 

ENGLISH ELECTRIC CO. LTD. 
28 Kingsway, London, W.C.2. Telephone: 
Holborn 6966. 

FERGUSON RADIO CORPORATION LTD. 
Great Cambridge Road, Enfield, Middlesex. 
Telephone: Enfield 5360. 

FERRANTI LTD. 
Head Office and Works: Hollinwood, Lanca- 
shire. Telephone: Failsworth 2000. Works: 
Moston, Manchester 10. Telephone Fails - 
worth 2071. Gem Mill, Chadderton, Oldham. 
Telephone: Main 6661. Ferry Road, Edin- 
burgh 5. Telephone: Edinburgh, Granton 
89181. London Office: Kern House, 36 Kings - 
way, London W.C.2. Telephone: Temple 
Bar 6666. 

GENERAL ELECTRIC CO. LTD. 
Magnet House. Kingsway, London, W.C.2. 
Telephone: Temple Bar 8000. 

HARTLEY BAIRD LTD. 
37/39 Thurloe Street, London, S.W.7. Tele- 
phone: Knightsbridge 5211-7. 

MARCONI'S WIRELESS TELEGRAPH CO. 
LTD. 

Marconi House, Chelmsford, Essex. Tele- 
phone: Chelmsford 3221. 

MURPHY RADIO LTD. 
Welwyn Garden City, Herts. Telephone: 
Welwyn Garden 3434. 

PHILCO .(GREAT BRITAIN) LTD. 
30/32 Gray's Inn Road, London, W.C.1. 
Telephone: Holborn 5901. 

PYE LTD. 
Cambridge. Telephone: Cambridge 58985. 

RANK PRECISION INDUSTRIES LTD. 
Mortimer House, Mortimer Street, London, 
W.1. Telephone: Museum 5432. 

RCA GREAT BRITAIN LTD. (associate com- 
piea) any of the Radio Corporation of Amer - 

Lincoln Way, Windmill Road, Sunbury -on - 
Thames, Middlesex. Telephone: Sunbury - 
on -Thames 3101. 

REGENTONE RADIO & TELEVISION LTD. 
Romford, Essex. Telephone: Romford 5991. 

STANDARD TELEPHONES AND CABLES 
LTD. 

Connaught House, Aldwych, London, W.C.2. 
Telephone: Holborn 8765. 

TELEVUSION LIMITED 
731 Old Kent Road, London, S.E.15. Tele- 
phone: New Cross 6601. 

THORN ELECTRICAL INDUSTRIES LTD. 
105-109 Judd Street, London, W.C.1. Tele- 
phone: Euston 4433. 

ULTRA ELECTRIC LTD. 
Western Avenue, Acton, London, W.3. Tel- 
ephone: Acorn 3434. 
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The World Market 

ARGENTINA 
Total number of receivers: Probably around 

45,000 units. 
Total number of government stations: The 

only one existing. 
General outlook: In spite of the announcement 

made last year that a new TV station would be 
added to the existing one, nothing yet has been 
accomplished and the probabilities still seem remote. 
This existing station is still government -controlled 
but most probably in a very short period it will be 
given over for private exploitation. Its actual direc- 
tor is a Navy officer, Mr. Romualdo Tettamanti, 
appointed by the government. Programs are of very 
poor quality. Very old Argentine and European films 
are shown and also special American TV films of 30 
minutes duration. Broadcasts start at 5 o'clock P.M., 
until midnight, every clay. No exact number of 
receivers is available, but it may be considered 
between 40,000 and 45,000 sets. 

-NATALIO BRUSKI 

AUSTRALIA 
As we wrote last year's report, television was 

about to be launched. Since then, the first station 
started operation on September 16, 1956 and the last 
of the six stations who were granted licences went 
into work on January 19, 1957. TV is regulated by 
a Broadcasting and Television Bill, which is ad- 
ministered by Postmaster General C. W. Davidson's 
department. The Bill makes the following provisions: 

Ownership or control of TV stations by any 
person is limited to one in any capital city 
and two in the Commonwealth. Stations must reg- 
ulate themselves to keep undesirable material off 
TV, but there is a strong threat of action against 
offending stations. 

Cost of a TV station license is £ 100 (approx. 
$225) annually. 

Not less than 80% of the issued capital of a li- 
censee company shall be held by Australian resi- 
dents or companies controlled by Australian resi- 
dents. 

Not more than 15% of the issued capital of a li- 
censee company shall be held by any person who 
is not an Australian resident, or by any company 
which is controlled directly or indirectly, by per- 
sons other than Australian residents. 

The memorandum and article of association of the 
licensee must contain provisions ensuring that vot- 
ing rights of shareholders shall be those required 
of companies listed upon the Australian Stock 
Exchange. 

The allocation of time for the televising of re- 
ligious matter must be arranged on the sane basis 
as that governing the present broadcasting of 
religious matter from commercial broadcasting sta- 
tions. 

The licensee shall observe the standard of techni- 
cal equipment and operation of the station as the 
Control Board determines. 

Periods during which the station operates shall 
be those determined by the board. 

The licensee shall provide programs and shall 
supervise the televising of them in such a manner 
to comply with standards the board determines. 

All advertising matter televised "shall be in 
accordance with such standards as the board de- 
termines." 

No chango in the proportionate shareholding or 
beneficial ownership of any of the constituent 
corporations of any licensee shall be made without 
the approval of the Minister. 

Each licensee company must make a declaration 
each half -year that it is complying with the con- 
ditions of the issued capital. 

The Government has granted licences for an initial 
five years from the date on which the four com- 
panies satisfy the minister they have complied with 
conditions of capital and control. 

The licence will he renewable after that period 
for periods not exceeding one year. 

The allocation of time for the televising of politi- 
cal and controversial matter shall be strictly on the 
basis of equal treatment for all parties. 
STATION DETAILS: 

Australian Broadcasting Commission: This 
Governmental body operates the two national TV 
stations-ABN, Sydney, and ABV, Melbourne. 

ABN-Sydney: Transmitter at Gore Hill, about 
4% miles frein city; 100 kw ERP. Equipment, 18 
kw output visual transmitter and 4 kw audio; 
standby equipment includes 5 kw visual transmit- 
ter and 1 kw audio. Antenna is 820 ft. above sea 
level, mast is 500 ft. Studios are on the trans- 
mitter site. Channel 2 (63-70 melts). Opened Noy. 
5, 1956. 

ABV-Melbourne: Transmitter, Barnes Lookout, 
Mt. Dandenong, about 20 miles from city. 100 kw 
ERP. Studios are at Ripponlea, about 4% miles 
from city. Antenna 364 ft. Opened Nov. 19, 1956. 

About £450,000 (over a million dollars) is being 
spent on each station. 

Commercial Stations: 
SYDNEY: 

ATN-This station is licensed to Amalgamated 
Television Services Pty. Ltd., 76 Elizabeth St., 
Sydney. 'Phone BW3635. Interests represented on 
ATN's board are: Sydney Sun, newspaper; Sydney 
Morning Herald; radio stations 2GB, 2UE, 2UW; 
Macquarie Broadcasting Service; Artransa; Amal- 
gamated Wireless of Australasia; Emai 1 Ltd.; 
G. B. S. Falkiner; Sir Norman Nock; E. W. Salkeld; 
Washington H. Soul Pattison Ltd. (druggists); 
T. G. Murray; Mrs. C. Murray; W. H. Paling Pty. 
Ltd.; Australian Record Co.; Australian United 
Investment Co.; Gearin O'Riordan Ltd.; Anglo - 
Australian Corp. Pty. Ltd.; Beale $ Co. Ltd.; 
C. N. McKay; Mrs. H. M. Stevenson. 

Executives appointed: C. G. Alexander, general 
manager; M. H. Stevenson, chief engineer; J. H. 
Oswin, asst. g.nm.; W. C. Wilkinson, engineer; Russ 
Becker, Sales massager; Len Manger, Programme 
and Production Massager; Winston Frecker, execu- 
tive director of production. Chairman of directors 
is Mr. Justice Maxwell. Station began operating 
Dee. 2, 1956. 

Marconi transmitter at Gore Hill; studios to be 
erected on 30 -acre site at Eastwood, outlying 
suburb. Antenna 820 ft. above sea level. Operates 
on Channel 7-181-188 megs. 100 kw ERP, 20 
kw audio. 

TCN-Licensed to Television Corporation Ltd., 
168 Castlereagh St., Sydney. Phone, B0656. In- 
terests represented: Consolidated Press Ltd.; As- 
sociated Newspapers (UK) ; Philips Electrical In- 
dustries; radio stations 2 SM (Catholic station) 
and 2 KY (Labor station) ; Paramount Film Serv- 
ice Ltd.; Tivoli Circuit (Aust); Church of England 
Property Trust; Diocese of Sydney. 

Directors: 1). F. 11. Packer, C. V. Hake, R. A. 
King, F. N. Leddy, I). N. Martin, D. F. S. 
McLean. Maj. Gen. Rev. C. A. Osborne; Rev. 
Farther Al. R. Prendergast, G. F. Sanger. 

Executives appointed: Ken Hall, executive 
director; John Britton, chief engineer; Alex Bac. 
massager; Bruce Cyngell, programme director; I:un 
Faircloth, sales manager; Les Free, asst. chief 
engineer; Philip Rutledge, publicity massager. 

Station Ras first in Australia to operate; started 
Sep. 16, 1956 and was officially opened Oct. 27, 
1956. 

Philips transmitter located at Willoughby, about 
4% miles from Sydney proper. Studios are with 
the transmitter on a 3% -acre site. Two studios are 
planned so far, each 35 ft. x 50 ft. Equipment 
includes remote broadcasting unit by Fernseh with 
three image-orthicon cameras and two micro links. 
Channel 9, 195-202 megs. 100 kw ERP visual 20 
kw audio (VHF -FM). 

TCN will initially represent the Melbourne sta- 
tion HSV in NSW and Old., while HSV will rep- 
resent it in Victoria and other southern States. .\n- 
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tonna is a Philips three -stage helical, 820 ft. above 
sea level. 
MELBOURNE: 

HSV-Licensed by Herald -Sun TV Pty. Ltd., 
Dorcas and Wells Sts., South Melbourne. Phone 
MX4731; cables Hertel. Interests represented: Her- 
ald and Weekly Times Ltd., vast newspaper chain, 
subscribed for 637,500 £ 1 shares. London Daily 
Mail 112,500 shares. Opened Nov. 4, 1956. 

Executives appointment: Keith Cairns, manager; 
J. H. Fisher, chief engineer; Lyle Lloyd, asst. 
chief engineer; Colin Fraser, programming; Ralph 
Clarkson, programmes; E. Trenchard Smith, adver- 
tising. 

Marconi transmitter at Mt. Dandenong, studios 
at Dorcas St., Sth. Mleb. Marconi equipment with 
some American units, seven cameras, including re- 
mote broadcast unit. Antenna is a self-supporting 
tower, 324 ft. Channel 7 (181-188 megs). 100 kw 
ERP visual. 

GTV-General Television Corporation Pty. Ltd., 
147 Collins St., Melbourne. Phone MF5028. Inter- 
ests represented: Electronic Industries Ltd., David 
Syme & Co. Ltd. ('Age' newspaper) ; Argus & Aus- 
tralasian Ltd.; Hoyts Theatres Ltd.; Greater Union 
Theatres Ltd.; radio stations 3UZ, 3KZ, 3XY; J. C. 
Williamson Theatres Ltd., Cinesound Productions 
Pty. Ltd. Opened Jan. 19, 1957. 

Executives appointed: Colin Bednall, general 
manager: R. J. Biddle, chief engineer. Transmitter 
is a Siemens-Halske at Mt. Dandenong u studios 
occupy 41/, acres at the suburb of Richmond. 
Height of antenna to be determined later. Channel 
9 (195.202 megs). 100 kw ERP visual. 

Some advertising agencies have formed television 
departments and many producers of ad films and 
slides are in TV commercial field. Several organiza- 
tions are selling programmes. These include: Amal- 
gamated Wireless (Australasia) Ltd., which repre- 
sents the NBC films division; Artransa Pty. Ltd., 
distributing programmes for many overseas pro- 
ducers; Grace Gibson Radio and TV Productions; 
Ray TV, handling Associated Artists product and 
all WB films produced up to 1948; Screen Gems. 

In April 1956, the Commonwealth Government 
decided that filins imported for television should be 
examined by the Film Censorship Board and the 
number of censors was expanded from three to five 
to cope with the extra work. The Australian 
Broadcasting Control Board determined programme 
standards and the general lines along which films 
were to be censored for TV. These follow broadly 
the same principles as exist for theatrical films, 
but as TV comes into the home and children have 
ready access to sets, the censorship is stricter. 

With the exception of a small number of 35mnt 
films, all films imported for TV in 1956 were on 
16mm and up till December, 1956, for the six 
months' period then ending, more than 3 million feet 
of film were censored. 82% came from the U.S.A. 
and 17% from the U.K. 18 television films were 
rejected and 187 were cut before being passed. The 
rejections and cuts related mainly to excessive 
violence. In his annual report, the chief censor 
said, "There was almost a complete absence of any- 
thing objectionable from the sex angle." 

The Australian Broadcasting Control Board, 
which also will control TV, has issued a code of 
rules governing the standards of commercial tele- 
vision programmes. This code, not unlike the 
American motion picture industry production code, 
is, in fact, more stringent if anything. 

The board states that the standards are not 
intended to prevent the televising of: 

(a) Genuine works of artistic or literary merit; 
and 

(b) Serious presentation of moral and social is- 
sues. 

The board lias fixed times for the televising of 
certain type programmes. 

Only family or children's programmes may be 
televised between 5 r.at. on week clays, and at any 
time before 7:30 P.M. on Saturdays and Sundays. 

Family programmes are those which are suitable 
for persons of all ages and which will not produce 
any undesirable effects on children. 

Children's programmes are those specially de- 
signed for children of various age groups. 

Programmes dealing with certain types of social 
and domestic problems, some aspects of crime, or 

other themes which are suitable only for persons 
of more mature judgment, should not be televised 
before 8.30 P.M. 

The board gives four basic standards which gen- 
eral programmes must observe. These are: 

Ordinary good taste and commonsense; 
Respect for the individual opinions of the pub- 

lic; 
Proper regard for the special needs of children; 

and 
Respect for the law and social institutions. 
The board states that responsibility for the 

selection of programmes must to some extent lie 

with the viewer. 
"But it is reasonable for the viewer to assume 

that programmes will reach standards which have 

been determined having regard both to the nature 
of the medium and the obligation to use it in the 
best interests of the community," the board adds. 

"It is therefore the responsibility of licensees to 

ensure that programmes which fail to reach those 
standards are not broadcast." 

A long list of restrictions on material which may 

be used in programmes includes: 
Matter which is blasphemous, indecent, obscene, 

vulgar, or suggestive, likely to encourage crime or 

publicy 
disorder,or wengrr, 

ely be injurious to com- 

munMatter 
which, if imitated, could be harmful to 

the well-being of individuals or of the community, 
such as sequences which demonstrate techniques 
of crime in such a way as to invite imitation or 

which display in detail any form of violence or 

brutality. 
While the serious presentation of religious issues 

is to be encouraged attacks on any established 
religious faiths or beliefs should not be permitted. 

The board says the use of intoxicating liquor 
and gambling should not be permitted. 

The board says the use of intoxicating liquor 
and gambling should not be unduly emphasized in 

programmes. 
The sanctity of marriage and the importance of 

the home should be respected. 
Divorce should not be treated casually or as a 

convenient solution to marital problems. 
The deliberate use of horror for its own sake 

should not be permitted. 
Stories for specifically children's programmes 

must reflect respect for law and order, adult 
authority, good morals and clean living. 

Where applicable the hero, heroine, or other 
sympathetic characters must be portrayed as in- 

telligent and morally courageous. 
Cowardice, malice, deceit, selfishness and dis- 

respect for law must be avoided in the delineation 
of any character presented in the light of a hero. 

Cost of TV sets in Australia will range from a 

minimum of £200 (approximately $450) each. 
Sets are sold on Hire Purchase, but it is feared 

in many quarters that until the price comes down, 
there will be no big rush on sets. In its first few 
months, TV has had very little impact on the com- 
munity, particularly movies, but this impact is ex- 
pected to get greater during the coming year. It is 

likely that economies will be introduced into the 
television companies and, if sets become lower - 
priced, sales should skyrocket. After just over 
seven months' operating, the number of sets licenced 
in Australia at the end of April 1957 is: N. S. W.- 
1-1.8(4; Vic. 25,813; Tot -40,677. -FRANK 

O'CONNELL 

- 
AUSTRIA 

Television, initiated on an experimental scale in 
1955 with a 12 hours weekly program, started 
officially in Austria January 1, 1957. The program 
has been extended to 20 hours per week. About 35 

per cent are live presentations. Three of the four 
provisional installations have already been con- 
verted into well equipped modern stations. 4,817 
receivers were registered on February 1. 1957, hut 
it is estimated that at least three times as many 
'I -V- sets are actually in use. Television in Austria 
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is a public institution, controlled and managed by Alegre-TV Farroupilha-owned by Emissoras 
the Government. Associadas; Salvador, Bahia-TV Itapuan-owned 

-VOLKMAR VON ZUEHLSDORFF by Emissoras Associadas. -R. EKERMAN 

-o- 
BELGIUM 

Slowly but surely TV is penetrating in the life 
of the Belgians. After a couple of experimentation 
years, TV was officially established in the begin- 
ning of 1955. The first technical difficulties were 
soon overcome, and now Belgian TV boasts a 
rather big success. Transmissions take place every 
evening, and as a rule they satisfy the viewers. 

The tax will probably be fixed at 840 BFr. a year. 
It is estimated that already about 80,000 receiving 
sets are in use throughout the country. American, 
British, French and German, as well as Belgian - 
made receivers are on the market, and people choose 
what they like best. 

An agreement between the motion picture in- 
dustry and TV stipulates that only old films are 
allowed to be transmitted by video. Every week 
an attractive publicity for new films is made by 
means of TV. The collaboration between the film 
industry and TV passes off perfectly. The agree- 
ment is working to everybody's satisfaction and is 
honored punctually. 

There are two transmitting -stations in Brussels, 
one using the Flemish (i.e. Dutch) language and 
one the Fren'-h language. Two relaying stations, 
one in Antwerp and one in Liege, take care of the 
transmission in the Flemish and in the Walloon 
part 'of the country. Transmissions from Holland 
and France are regularly televized, whereas at 
regular intervals the socalled Eurovision, i.e. the 
European TV collaboration, enables the relaying 
of foreign TV shows. 

The Belgian TV is directed by Bert Leyssen, 
Dautzenbergstraat 37, Brussels, for the Flemish 
part of the country, and by L. Ph. Kammens, 
Dautzenbergstraat 33, Brussels, for the Walloon 
part. 

It is expected that next year there will be a 
considerable increase of the number of TV re- 
ceivers in use. According to a prudent estimate, 
there will be about 150,000 TV receiving sets in use 
at the end of this year (1957). 

The continually increasing quality of the trans- 
missions make an extremely good impression, and 
this allows us to foresee a steady growth of TV 
in Belgium. 

-MARC TURFKRUYER 

BRAZIL 
Presently, the number of televiewers in Brazil 

is figured at around 300,000 in Sao Paulo, 150,000 
in Rio de Janeiro and 20,000 in Belo Horizonte, 
which are the only cities having TV stations. So 
far, there are no relay towers in the country. All of 
the TV stations are of private ownership, and there 
are no government -owned stations. 

Popular enthusiasm for television has grown 
considerably since last year, although the number 
of TV receivers in the cities which have telecasting 
stations is still very small as compared to their 
population. Programs have improved and diversified 
since the introduction of quiz shows of the "$64,000 
Question" kind. 

The existing TV stations are: 
Rio de Janeiro-TV Tupi-owned by Emissoras 

Associadas (Associated Broadcasting Stations)- 
manager Fernando Chateaubriand. 

Sao Paulo-TV Tupi-owned by Emissoras As- 
sociadas-manager Edmundo Monteiro;-TV Rec- 
ord-manager Paulo Machado de Carvalho;-TV 
Paulista-manager Vitor Costa. 

Belo Horizonte-TV Itacolomi -owned by Ends - 
sums Associadas. 

The following stations are being installed: Porto 

-o- 

DENMARK 
Total number of receivers in Denmark: 75,000 

(May 1, 1957) 
Total number of commercial TV stations: 

None. 
Total number of Government stations: 1. 

Total coverage: 80% of population. 
The Government station now has four trans- 

mitters covering about 80% of population, and a 
5th transmitter will probably be opened in 1958, 
covering further 10% of population. TV is marching 
on. 

Two years ago 4,000 receivers were going, last 
year 22,000 and now 75,000. Since Danish television 
was connected with Eurovision in the autumn 1956 
the number of receivers has been increased steadily 
by 1,500-2,000 a week, and maybe 150,000 will be 
reached before the end of the year. Competition 
from TV can now be registered in the film trade, 
and negotiations are taking place between TV and 
the Danish film organizations. Up to now it is 
prohibited to sell feature films to television for all 
organised distributors. Only extracts of up to 300 
meters may be shown. 

Taxation on television receivers is 15 percent 
of the wholesale price, including a tax of kr.3.15 
per tube in each receiver. The license to the State is 
d.kr.55.-per year as against kr.20.-for radio 
sets. Television has about 10 weekly sending hours 
plus coverage of various sports and other topical 
events. Television is controlled by the State, and 
there is no advertising in the programmes. 

-BORGE SLOT 

FINLAND 
During April, 1957, tests began for the new 

Finnish TV. Ordinary TV programs will begin 
in the autumn of 1957-officially. Southern Finland 
can see programs from Soviet -Estonia; the south- 
west Finland from Stockholm; and the east of 
Finland from Leningrad, USSR. A television set 
owner in Helsinki can now see TV programs every 
day in the week,-without paying any licenses. The 
Finnish radio plans to build a TV -network during 
the years 1957-60. Then shall the whole of Southern 
Finland-with the half of the population of the 
country-2,000,000-see the Finnish TV. Part of 
the programs shall be sponsored, the Finnish Radio 
Network will sell some of the TV -time to interested 
companies. How it will work we shall be able to see 
in about a year. 

-SVEN G. \VINQUIST 

FRANCE 
The total number of TV receiving sets in France 

amounts to 494,718. There may be more which 
do not pay the tax but these, of course, would 
be illegal. About 100,000 are estimated to be in 
this category. 

All TV stations are Government owned. Paris, 
of course, is the central station and most of its 
programmes are also put out over Strasbourg, Mar- 
seilles, Lyon, Lille and Metz, Rouen, Caen, Nice, 
Toulon Lyon (Mont -Pilat) Nancy Mulhouse, Metz- 
Luthange. These stations allow 50% of France to 
receive TV programmes. In 1957, the following 
stations should be ready to start: Pyrénées, Pic du 
Midi Rennes, Nantes, Saint -Etienne, Dijon (region) 
Clermont-Ferrand Cherbourg and Besançon. Whether 
they actually corne into action, however, depends on 
available credits. 

There is little doubt that television is 'rowing in 
France but its rate of growth is slower than in 
Britain or in the U. S. because of different economic 
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and social conditions. Sets are relatively expensive 
in France but now credit is being introduced. Fur- 
ther the French spend most of their spare time 
out in the cafés so fewer TV sets are being bought 
for the home. 

On the other hand cafés are buying them and pay- 
ing tax on public performance where it is necessary. 
In the villages of France schoolmasters and priests 
arc forming TV clubs. There are about 6,500 TV 
clubs and cafés. Money is contributed by the 
village and a set is bought. It is generally installed 
in the home of one of the members and every night 
the village comes around to watch the programme. 
This growth of TV has seriously hit provincial 
cinemas. On Saturday nights, for example, villagers 
use to cycle into the nearest town to go to the 
movies. Now they watch TV. 

Eurovision is also a great attraction. This pro- 
vides an exchange of programmes between France, 
Britain, Ilolland, Belgium, Luxembourg, Denmark, 
Germany (Western), Austria, Switzerland, Italy 
and Monaco. 

There is no advertising over French TV and at 
the moment it does not look as if there will be any. 
Changes, of course, in the future are always 
possible. 

On the other hand the French Government, 
through financial interests in a holding group called 
SOFIRAD, has interests in various TV stations 
situated in territories outside France. These are 
Monte Carlo, the Saar, Luxemburg. All these sta- 
tions take TV advertising. 

The French Government lias been severely criti- 
cised for its attitude as it is pointed out that it is 
sheer hypocracy to forbid advertising over French 
TV while having financial interests in foreign TV. 
Indeed the interest is controlling in some cases. 

Undoubtedly attacks against the Government will 
continue but the result is difficult to foresee. It 
may be that advertising will be permitted over 
French TV or it may result in the end of SOFIRAD 
and French interest in these "periphery stations" 
as they are called. _HENRY KAHN 

-o- 
GERMANY 

German television, winch goes back to 1935 (the 
Olympic games of 1936 were transmitted to special 
studios, open to the public) was started again on 
an experimental scale in 1950 by the North West- 
ern German Broadcasting Company (NWDR). The 
other five regional broadcasting systems followed. 
Coordinating in a common organization called 
Deutsches Fernsehen (German Television) they in- 
stituted a combined program of several hours daily, 
starting November 1, 1954. The program has now 
reached 24 hours per week, not counting Euro- 
vision (a European -wide program) and regional 
stations. 

Investments for developing German television 
were made mainly by broadcasting companies, the 
postal service and industry. The former still carry 
the principal burden of current expenses, but reve- 
nue accruing from receivers contributions (the fee 
is $1.20 monthly per set) is gradually taking over. 
Iu the area of NWRV (i.e. Northwestern Germany) 
where two thirds of TV receivers are located. the 
budget is already being balanced this way. Total 
revenue at present amounts to about one million 
dollars per month and is growing steadily. The 
average costs of TV programs are 50 to 100 dollars 
per minute. 

The first TV commercials were started in Bavaria 
on November 3, 1956 and in West Berlin. How- 
ever, their legality is being contested in court, on 
the ground that, present television systems in Ger- 
many being semi-public institutions, such commer- 
cials should be considered as an encroachment of 
government controlled agencies on the domain of 
free enterprise. 

The 32 TV stations in Western Germany are 
reaching about 65 per cent of the population. In 
addition, two stations have been set up for Ameri- 
can troops in Germany. There are also eight stations 
in the Soviet zone, reaching about 50,000 regis- 
tered receivers with a weekly program of 20 

hours. Sono 65 per cent of the programs are live 

presentations. According to an agreement with 
motion picture industry, the presentation of current 
notion pictures is limited to six minute runs per 
picture. Some motion picture producers have taken 
on the production of television features. Also, the 
first TV theatres were opened in 1956, one of them 
in a rural community. 

There were 835,103 registered receivers in West- 
ern Germany on April 1, 1957, compared to 393,040 
at the same date last year. The number is steadily 
increasing, and so are the general interest in the 
new medium and the quality of programs. Thus 
television in Germany is looking forward with 
confidence to a development of steady progress to 

the future. A comparatively large section of receiv- 
ers have not yet registered. Judging by sales fig- 

ures for TV sets, their number has been estimated 
by some as exceeding 200,000. Several thousand 
have been detected by postal authorities with the 
aid of novel locating devices. 

TV equipment is produced in Germany, mainly 
for the German market. About fifty different 
models produced by more than 20 firms are avail- 
able, with a much larger variety of finishing and 
design. Although prices range from 165 to 500 
dollars per set, more than half are owned by 
families in the lower and medium income brackets. 
Few foreign sets have been imported. Exports too 
are low, not exceeding 8 per cent of production in 
1956. Quality has improved, as is shown by the fact 
that repairs, while still more frequent titan with 
radio sets, have decreased to about 1.4 per cent 
of sets in use per year. 

Chief executive officers of Television in 
Germany: 

Deutsches Fernsehen. Fernsehkommission der 
Arbeitsgemeinschaft der Westdeutschen Rundfunk- 
anstalten. Director, Eberhard Beckmann, Bertram 
St. 8, Frankfurt -am -Main. 

NWVRV Fernsehen. Dr. Werner Pleister, Gazel- 
lenkamp, IIantburg-Lockstedt 1, Telephone 580221, 
Teletype 021 2529. 

Fernsehen des Bayerischen Rundfunks. Director, 
Dr. Clemens Muenster, Rundfunkplatz 1, Munich. 

Sender Freies Berlin, Fernsehabteilung. Mr. 
Heinz Riek, Heidelberger Platz 3, Berlin -Wilmers- 
dorf. 

Fernsehen des Hessischen Rundfunks. Director, 
Artur Mueller, Bertram St. 8, Frankfurt -am -Main. 

Fernsehen des Bayerischen Rundfunks. Director, 
Dr. Jedele, Neckar St. 145, Stuttgart O. 

Fernsehen des Suedwestfunks. Director, Dr. Karl 
Peter Blitz, Hans Bredow St. 5, Baden-Baden. 

Industry organizations: Deutscher Fernseit- 
verband e.V., Chairman, Juergen von Alten and 
others. Maximilians Platz 12a, Munich. Fernseh- 
Technische Gesellschaft e.V., chairman, Dr. Rolf 
Moeller, Darmstadt. Hans Bredow-Institut fuer 
Rundfunk and Fernsehen an der Universitaet Ham- 
burg, Rotheltbaumchaussee 5, Hamburg 13. Direc- 
tor, Prof. Dr. Egmont Zechlin. 

-VOLKMAR VON ZUEIILSDORFF 

HOLLAND 
The official number of television sets: 135,000. 

(By October 1957 a total of at least 200,000 sets is 
expected.) This is the number which is registered 
by the authorities. There is not yet any commercial 
television. This is still being studied by the Govern- 
ment. 

TV in Holland is organized by the Nederlandse 
Televisie Stichting (NTS), under Governmental 
Control, with 5 sub -divisions: a Roman -Catholic 
section, a Protestant section, a political (social 
democratic) section, another Christian division and 
a neutral section. The broadcasting companies 
K.R.O., N.C.R.V., V.A.R.A., V.P.R.O. and A.V.R.O, 
represented by these divisions, want to keep their 
influence on TV. 

The approximate costs to buy a TV set, antennae 
included, are fl. 650 to fl. 1800 ($1.-is fl. 3.80). 

A yearly contribution of fl. 30.- is due by the 
owners of a set, to be paid to the government. 

Frequency of transmissions: a) every week a 
picture, on Tuesday night at 8:15. These pictures 
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are old ones and generally non -American. The 
Dutch trade organization does nut permit new 
pictures to be televized. 

b) Every week a stage play or something similar. 
c) Weekly, in afternoons, children's programmes. 
d) Weekly interviews and lectures. 
e) Newsreel and weather talk before every per- 

formance. 
f) Every Saturday night popular program and 

quiz. 
g) Now and then programmes from other coun- 

tries, e.g. sport events. 
h) Occasionally football matches (interland). 
TV programs are on Monday night, Tuesday 

night, Wednesday afternoon (children), Wednesday 
night, Thursday night, Saturday afternoon (chil- 
dren), Saturday night and occasionally on Friday 
night and Sunday. At night programmes start at 
8 o'clock and arc finished at about 10:30 or 11 
o'clock. 

Programs are of average quality, though their 
attraction is increasing. More and more sets are 
sold here on payment by installments, though this 
system has never been very popular in Holland. 

There is one TV station in Holland, in Bussum. 
The most important television directors are Max 
Douwes, Ger Lugtenburg, Fred Bredschneider, Ben 
Steggerda, Peter Koen, Gijs Stappershoef and Wim 
Bary. Television reporters are Siebe van der Zee, 
Piet de Nuyl Jr. and Joop Simons. 

Philips is a big manufacturer of TV sets. 
The development of TV here is tremendous. Its 

influence is increasing every day and influence on 
theatre attendance must be expected. 

-PHILIP DE SCI-IAAP 

-o- 
ISRAEL 

There is still no television service in this country, 
nor is any contemplated in the immediate future. 
This year, however, negotiations were reported to 
have been held with RCA and a French company 
with a view to the eventual establishment of a 
service. No details of the negotiations were 
announced. 

-ALBERT de MATALON 

-o -- 
ITALY 

Television is a Government owned and controlled 
monopoly in Italy. Officially it opened January 1, 
1954. 

Presently a territory with about 45 million inhabi- 
tants is served by television in Italy, which is 
90% of the population and includes the most de- 
veloped areas of Italy. 

Experiments were made in Italy since 1933. They 
were promoted again in 1948 with a General Elec- 
tric equipment (American standard) supplied to 
the Italian Government under the E.R.P. system 
tMarshall Plan). The European standard (5.5 MHz 
video and 7 MHz channel) was adopted definitively 
in Italy in 1951 following the decisions of the 
Comité Consultatif International de Radiodiffusion. 

The Government company: Radio Televisione 
Italiana or RAI-headquarter: Via del Babuino 9, 
Rome-is the Government owned and controlled 
company which has the monopoly of all radio and 
television transmissions. 

The RAI is a private enterprise, formally. Most 
of the stocks (estimatedly 80%) belong, however, 
to the I.R.I. (Istituto per la Ricostruzione Indus- 
triale) which is a Government owned corporation 
established by Mussolini on January 23, 1933. Since 
that date I.R.I. lias become owner of very large 
Italian factories (shipyards, foundries, steel plants, 
etc.) including radio and TV sets manufactories. 
The value of the whole property of I.R.I. is esti- 
mated around 600 million U.S. dollars. 

Other stocks of the RAI belong to companies 
owned also by I.R.I., so that practically all radio 
and TV stations are Government owned in Italy. 

All transmissions are also controlled by the 
Government. Political transmissions are controlled 
by a Parliamentary Committee (Commissione Parla- 

mentare di Vigilanza) members of which are about 
30 Deputies and Senators of all political parties. 
Other programs are quarterly submitted to the Con- 
sultative Committee headed by the Ministro Delle 
Poste e Telecomonicazioni (Minister of the State 
Dept. for Postoffices and Telecommunications). 
Names of the artistic field, of literature and journal- 
ism are the members of this consultative committee. 
The control on the fulfilment of the patent right 
contract between the RAI and the Government is 
committed to the General Postoffice and Telecom- 
munication headquarters. 

The RAI got the monopoly of all Radio and 
Television services for a 25 -year term under a 
bill approved by the Parliament in 1953. 

Total Number of Receivers: They were estimat- 
ed about 600,000 in June 1957. People who had paid 
the special subscription -tax (see below: Tax) were 
almost 570,000 at the same date. The subscribers to 
radiotransmissions were more than 6,500,000 at 
the same date with an estimate number of about 
7,500,000 to 8 million radio receivers. 

Number of TV Stations (Eight Channels): 
Forty-four were the transmission centers operating 
at the end of May, 1957, three of which were tele - 
centers: namely Milan, Rome and Turin. Naples will 
be the fourth by the end of 1957. To the mentioned 
stations, 27 telerepeaters are added so that the whole 
TV network in Italy includes 71 stations. 

The RAI has also 20 cars equipped for live 
shows, three moveable stations and two cars 
equipped for filming, developing and transmitting 
newsreels on live shows. The RAI hired airplanes 
in 1956 to bring to the telecenters newsreels of 
important events which were filmed in areas not 
yet equipped for TV transmissions. 

The telerepeater of Cortina d'Ampezzo serves 
also a small area of Switzerland. 

Subscription -tax: The owner of one or more TV 
receivers must pay a compulsory subscription or 
"subscription -tax" part of which goes to RAI and 
part to the Government. 

The annual rate of the subscription -tax is 18,000 
lire (28 U.S. dollars) for the owner of TV receivers 
or of TV and radio sets. It is 3,350 lire (5.30 U.S. 
dollars) for the owner of the radio set only. 

The share which goes to the Government is about 
10,500 lire (16.50 dollars) and 2,125 lire (3.30 dollars) 
respectively. 

A ten per cent is also deducted from the share 
which goes to RAI. It is given to the Presidence of 
Cabinet Council and used for subsidies to Opera 
Houses and Musical Academies. 

Advertising: According to the patent right con- 
tract, no advertising by television was allowed to 
RAI up to the beginning of 1957. Advertising was 
confined only to radio broadcastings. 

Starting January 1957, ten minutes of advertising 
was allowed to RAI each day. The advertisers can- 
not be more than four each day and they must 
transmit shorts or sketches of one minute and half 
for each. All the four shorts are lumped together 
under the common title "Carousel". 

The proceeds of this advertising is estimated about 
four million dollars each year. 

SACIS-headquarters: Rome, Via Babuino 11- 
is the Government -owned company entrusted with 
the monopoly of all TV advertising, the proceeds of 
which go, however, to RAI. 

SIPRA-headquarters: Via Pomba 20, Turin- 
is the Government company entrusted with the 
monopoly of all radio advertising. Also these 
proceeds go to RAI, though all stocks of SIPRA 
belong to I.R.I. 

Cost of TV equipment and transmissions: The 
cost of the TV stations equipment had reached 
about 20 million dollars at the end of May 1956, 
according to the annual report of I.R.I. SIRTI, the 
Italian sole agency of Siemens & Halske was en- 
trusted with the setting up of most of the TV 
stations equipment at the beginning. In 1955 also 
MARCONI Co. and MARELLI Co. supplied equip- 
ments for the new stations. 

As to the cost of TV transmissions, the TV ser- 
vice is included in the general statement of ac- 
counts of the RAI which was not published any 
more after 1952. Estimatedly the RAI receives 
more than seven million dollars per year from 
owners of TV sets which is only 33% when com- 
pared to 20 million dollars which was the estimated 
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cost paid by RAI for TV transmissions in 1955. 
The cost of transmissions is around 4,700 U.S. 

dollars per hour. 
Price of receivers: Receivers are manufactured 

in Italy on national or foreign patents. The most 
important American and European radio & TV 
sets factories have their own branches in Italy. 
Receivers made overseas should be adjusted to the 
Italian standard. This makes those receivers prac- 
tically more expensive than the same trade -mark 
sets made in Italy. 

Receivers which sale only about 150 dollars were 
exhibited at the 1957 edition of the International 
Fair in Milan. To the date, however, the price of 
a good TV set (17 inches) is not less than 250 to 
300 dollars, owing to the high custom duties on 
some parts of the receivers and chiefly on tubes. 
The best receivers made on American patents are 
on sale for about 500 to 700 U. S. dollars. 

Programs: There is only one program for all the 
TV stations in Italy, with 51/2 to 6 hours of trans- 
missions on weekdays and 7 to 8 hours on Sundays. 

The weekly average is around 42 hours. i.e. the 
same extent of hours of the British and French 
TV programs. In 1956, there were 2,007 hours of 
TV transmissions in the total, 1,393 of which were 
cultural or entertaining and 616 were news and 
information. 

Table -time: 17:30 to 23:00 on weekdays and 10:00 
to 12:00 and 16:30 to 23:30 on Sundays. 

Live shows take more than 50 per cent of the 
weekly hours of transmissions. They include social 
transmissions (e.g.: researches and interviews of 
common people of the different Italian regions); 
political transmissions (e.g.: the election of the 
President of the Republic of Italy or of the Parlia- 
ment, etc.); religious transmissions (e.g.: Beatifica- 
tions, Sunday Mass, etc.), sport including the most 
popular one which is soccer in Italy (soccer games, 
however, are transmitted only on Saturdays) ; inter- 
views with Italian and foreign names, etc. 

Film shows include shorts, documentaries, fea- 
ture films for TV and normal feature films. Be- 
sides this, most of the TV transmissions for 
children and schools are film shows. Shorts and 
documentaries may be produced only for TV or 
chosen among the ones already shown in movie 
houses. 

Most of the film shows are pictures bought from 
American companies or supplied by the U.S.I.S. 
(United States Information Service). 

Long feature films are Italian and foreign pic- 
tures already shown in the Italian circuits. Ac- 
cording to the agreement between AGIS, which 
is the Italian Association of Exhibitors, and the 
RAI, the latter is only entitled to show long fea- 
ture films which had been shown previously in 
movie -houses for at least five years. 

Other special shows were successfully inaugurated 
in 1955-56 and in 1957 (see: Outlook and General 
Conditions). 

Eurovision: Early in 1954, an agreement was 
reached between the European TV companies for 
an organized cooperation which actually started in 
June 1954 with the transmissions of the Beatifican 
of Pius X in St. Peter's in Rome, for all the 
European TV networks. 

Presently the Eurovision system is successful with 
transmissions of political, art, sport, folklore events, 
as, e.g., French, British, Italian horse races; the 
bicycle tours of Italy and France: Labour Day 
celebrations in Europe (the 1st of May, here); in- 
ternational soccer and rugby games; etc. 

An International Songs Festival in Lugano 
(Switzerland) with the participation of all countries 
members of the Eurovision system was sponsored 
in 1956 and repeated in 1957. Other Song Festivals 
sponsored for the Eurovision were those of Naples 
and of Venice. Also a meeting on the TV art 
problems was promoted by UNESCO and Eurovision 
with the cooperation of the University of Milan in 
that town. 

I.R.I. (Istituto Ricostruzione Industriale), Via 
Veneto 89, Rome, is the major stockholder of 
RAI-TV. President: Prof. Ing. Aldo Fascetti; Gen. 
Mgr.: Rag. Salvino Sernesi. 

RAI-Radio Televisione Italiana: Headquarter: 
Via Babuino 9, Rome. President: Prof. Antonio 
Carrelli; Executive Vice -President: Ing. Marcello 
Rodino; Gen. Mgr.: Dr. Rodolfo Arata. Assistant 

to the Gen. Mgr.: Dr. Marcello Bernardi. Dr. 
Carlo De Biase is the head of the Information 
Office. 

For the TV Section of the RAI, Dr. Sergio Pug- 
liese is directing programs. Technical Director is 

Ing. Sergio Bertolotti (Program director of Radio 
Section of RAI is Mr. Giulio Razzi; Technical 
Director: Ing. Gino Castelnuovo). 

Chief executive officers of each television sta- 
tion: Rag. Renzo Dalla Vida, Via Asiago 10, 

Rome, director of the Rome telecenter; Dr. An- 
tonio Viarengo, Via Arsenale 21, Turin, director 
of Turin telecentre; Ing. Riccardo Mauri, Corso 
Sempione 21, Milan, director of Milan telecentre; 
Prof. Aldo Angelini, director Naples telecentre. 

SIPRA-(monopoly of radio advertising) : Via 
Pomba 21, Turin. President; Ing. Aldo Valente; 
Gen. Mgr.: Dr. Enrico Martini Mauri. 

SACIS-(monopoly of TV advertising): Via 
Babuino 11, Rome. President: Avv. Francesco 
Saxerio Cilenti. 

Religious Organizations: Centro Cattolico Tele- 
visivo, Via della Conciliazione 10, Rome, which 
releases a weekly classification of the Italian TV 
shows. 

General Conditions and Outlook: TV started to 
be a very popular entertainment in Italy at the 
beginning of 1956. The popularity was chiefly due 
to a special transmission named "Do you give up 
or do you double it?" which is the Italian version 
of the American quiz "64,000 question". The major 
prize of the Italian quiz is about 8,000 dollars. 

Many most important exhibitors have equipped 
their movie -houses with TV receivers to consent the 
audience to follow this popular transmission which 
takes place every Thursday on 09:00 P.M. This is 
still the more popular show, followed by "Tele - 
match", "First Success" (exhibition of amateurs 
in singing, playing music, etc.), "The Friend Of 
The Animals". 

It is expected that the number of subscribers to 
TV will reach 700,000 units by the end of 1957 
and one million in the first six months of 1958. 

This means that, considering also the profits of 
the advertising, at least 80% of the cost of the 
programs will be paid by the TV subscribers and 
advertising within the next year. 

The TV audience is estimated, according to the 
Poll Section of RAI, around eleven million people. 

Famed Italian writers have been invited by RAI- 
TV to write plays and shows specially for TV, 
also as an attempt to promote a TV -literature. 
Color TV is still in the experimental stage. 

-ARGEO SANTUCCI 

JAPAN 
Total Number of Receivers: 1,000,000 (esti- 

mated). 
Total Number of Commercial TV Stations: 7. 
Total Number of Government Stations: 14. 
It is estimated that a million TV sets will be in 

use by the end of 1957 with the expansion of 
microwave facilities and the establishment of new 
stations, meaning that one out of every 90 persons 
will have a set. 

An increase in channels will provide spots for a 
total of 112 stations and already 103 companies 
have filed for the 91 vacant spots, but since NHK 
is a government -sponsored body, it will probably be 
granted 50 per cent of all channels. 

High prices of sets still keep lower wage earners 
from enjoying TV but it is hoped that the $200 
now asked for a 14" set will be brought down to 
$85 in the not too distant future. With the average 
Japanese income being what it is, this still looks 
like a lot of money. 

Japanese audiences, who formerly preferred the 
commercial stations to those sponsored by the 
government, have been won over to the latter by 
importation of old American movies at a time when 
a feud between Japanese movie -makers and com- 
mercial TV stations has resulted in a virtual ban 
on the showing of movies. ]loth government stations 
and privately -owned stations have brought in a 

number of American shows with the latter changing 
the dialogue to Japanese. It is quite a shock to an 
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American viewer to have Superman and Sheena 
of the Jungle spouting Japanese for fascinated 
Japanese moppets but, in the end, it is good 
propaganda for the "American Way". 

Sports, especially baseball, Japanese wrestling 
and boxing, are most popular in Japan with huge 
crowds gathering at open-air TV sets or crowding 
the bars and tea rooms which advertise TV. Japa- 
nese audiences also like gesture quizes, give-aways 
(with small prizes compared to U. S. shows), 
audience participation and amateur shows, but they 
also go for concerts and ballet, especially if Amer- 
ican stars are appearing. 

Japan experimented with TV prior to World War 
II but the war put a stop to it and it was not until 
1953 that the Broadcasting Corporation of Japan 
(NHK) went on the air and later opened a micro- 
wave circuit from Tokyo to Osaka (300 miles). 
Commercial microwave hookups are still largely un- 
developed. Six months after this the first commercial station-JOAX-TV-came on the air and they were 
joined by JOKR-TV in 1955. 

Unfortunately, Japan did not see fit to grant 
permission for a station for the American Armed 
Forces in Japan though such stations are flourishing 
in Okinawa and South Korea. There are, however, 
a good many Americans in Japan with TV sets 
and those belonging to the Security Forces are 
not compelled to pay the required fee of 75ç a 
month to support NHK, the government station. 

Japanese TV broadcasting hours are compar- 
atively short, averaging 8-9 hours on weekdays but 
considerably more on Saturdays, Sundays and holi- 
days. Advertising rates on the commercial stations 
are comparatively low-a 10 -second spot for $75 
and an hour show for less than $1,000. 

American studio equipment is used almost ex- 
clusively as the same system of seven -mega black 
and white with 525 scanning lines brings in the 
Japanese image. One thing which distinguishes Japa- 
nese TV from the American version: broadcasting 
hours are not split into regular spots or segments 
so that a program may begin, let us say, at 8:05 
and end at 8:22 with two shorts filling in until 
8:30. Previously programs virtually ignored printed 
programs as to starting times, and if they ran 
long, they went overtime, but now Japanese studios 
are getting more conscientious as to time. 

One thing the Japanese industry must be given 
credit for-they turn out some impressive programs 
for less than a singing commercial can be made in 
the U. S. and they are true artists when it comes 
to putting up good sets cheaply and realistically. 
While there are a number of popular TV performers -mostly from the stage or music world-there are 
no TV idols or "Great Men" who have been made 
by TV, and there is no Trendex or anyone calling 
up on the phone to see if you are listening to the 
Suzuki Noodle Hour. 

Stations: NHK, Broadcasting Corporation of Japan-Tokyo (JOAK-TV)-2 Uchisaiwai-cho, Chi- yoda-ku, Tokyo. President: Tetsuro Furugaki. 
Osaka Broadcasting Station of NHK-Osaka 

(-iOBK-TV)-6, 4-chome Baba -cho Higashi-ku, 
Osaka. Representative: Tetsuro Furugaki. 

Nagoya Central Broadcasting Corp. (NHK)- 
Nagoya (JOCK-TV)-Minami Sotóbori Naka-ku, 
Nagoya. Representative: Tetsuro Furugaki. 

Sapporo Central Broadcasting Corp. in Hokkaido 
(JOIK-TV) and NHK affiliates in Sendai, I-Iiresh- 
ima, Fukuoka, Hakodate, Kokura, Shizuoka, Oka- 
yama, Matsuyama, Kumamoto and Kagoshima may 
be contacted through NHK head office in Tokyo as can the affiliates now being set up at Kanazawa, 
Nagano, Niigata, Kofu, Morioka, Fukushima, Kochi 
and Aomori. 

Japan Television Network Corporation-Tokyo 
(JOAX-TV)-14, 2 bancho, Chiyoda-ku, Tokyo. President: Matsutaro Shoriki. 

Television Bureau, Radio Tokyo Inc.-Tokyo (JOKR-TV)-Yuraku-cho Chiyoda-ku, Tokyo. Pres- ident: Sei Adachi. 
CBC, Chubu Broadcasting Corp.-Nagoya (JOAR- TV)-Chubu Nihon Hoso, Nagoya. (Connected with Radio Tokyo TV). 
OTV, Osaka Television Corp.-Osaka (JOBX-TV) -Osaka TV Building, Osaka. (Connected with Radio Tokyo TV). 
Radio Kyushu Television (JORF-TV) Fukuoka, 

Kyushu Prefecture. 

Sendai TV (JOIR-TV) Sendai, Miyagi Pre- 
fecture. 

Hokkaido TV Broadcasting (JONB) Sapporo, 
I-Iokkaido. 

MEXICO 

C. PINDER 

TV trade leaders are among Mexico's top opti- 
mists. Though their industry hasn't advanced much of 
late after a progressive rush -forward since it began 
in 1952, the leaders look for decided advancement 
during 1957 because of Mexico's general prosperity 
providing more money: for larger -spending sponsors, 
which will assure better programs, and place the re- 
ceiving set population well on the way to at least 
400,000. 

At present, the number of receiving sets is 
estimated at about 250,000. Mexico's population ap- 
proaches 31,000,000. In the Federal District (Mexico 
City) there are nearly 4,500,000 inhabitants. Re- 
ceiving sets are still very expensive --you can't get 
one for less than $350-much, much money in a 
land where the family of five that can count on 
$80, gross, a month, is reckoned lucky. 

TV programs, largely sponsored by subsidiaries 
of American concerns, still largely follow the state- 
side pattern, with the exception that there is a 
minimum of comedy but a stressing of give -arrays 
-top of which is the "64,000 -Peso Question"- 
though the "This is Your Life" show follows its 
"yanqui'' original very closely, though it is sauced 
with chile. 

Producers are still frantically looking for really 
good original video dramas. Patrons are becoming 
jaded of over much melodrama. But practically 
nobody lias even pioneered as a Mexico TV drama- 
tist. The trade leaders hope that with materializa- 
tion of their expectations of more money they will be 
able to coax dramatists, of whom there are several 
very good ones in tins country, to work for video. 

The leaders, too, count upon the obvious fact 
that TV has become a recognized advertising 
medium, more sponsors will take it up and do at 
least as much for it as they do for radio. 

The stations and directors general are: 
XHTV, channel 4 (the pioneer), Romulo O'Farrill, 

Jr. XEWTV, channel 2, Emilio Azcarraga, Jr. 
ZHGC, channel 5, Guillermo Gonzalez Camarena. 

All stations recently combined into Telesistema. 
-LUIS BECERRA CELLS 

-o- 
NORWAY 

The television situation in Norway: The Govern- 
ment Broadcasting Station is still experimenting 
with TV, and trials have been made. It is expected 
that a small beginning night occur inside a couple 
of years. 

-FINN NYMANN 

- o 

PUERTO RICO 
There are about 100,000 television sets in Puerto 

Rico, for a population of 2,300,000. Most of the 
public places such as restaurants, clubs, have tele- 
vision sets for their patrons and the medium is 
available in local hotels upon request. 

The Commonwealth government is erecting a 
new $1 million educational TV station that will 
operate on channel 6 at the end of 1956. This 
means that the number of educational films will 
increase and that television sets will be purchased 
to provide the public schools in urban and rural 
areas. 

Even though most Puerto Ricans know English, 
and the number of persons who will acquire a 
working knowledge of English will increase con- 
siderably through intensification of English in- 
struction in public schools and the migration of 
Puerto Rican families to the United States, and 
workers who conte back from the States with more 
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knowledge of English, television programming arc 
in English and Spanish. WKAQ-TV, owned and 
operated by the newspaper El Mundo, on channel 
4, has 30 per cent programs in English of which 
10 per cent have Spanish sub -titles. 

WKAQ-TV produces 90 live shows weekly, but 
this number is increasing weekly. This station 
has 100,000 watts. 

WAPA-TV, 60,000 watts, channel 2, has 65 per 
cent of programs in Spanish and 35 per cent in 
English of which 5 per cent have Spanish sub- 
titles. 

Kinescope versions of top North American tele- 
vision shows such as I Love Lucy, Schlitz Playhouse 
of Stars, Public Defender, The Unexpected, Life is 
Worth Living, Public Prosecutor, etc., are repre- 
sented on both stations. Most popular are the 64 
Dollar Question and Truth or Consequences, and 
their counterparts in Puerto Rico. 

American manufacturers of cigarettes, electric 
appliances, soaps, detergents, and other products 
which use television widely have increased their 
budgets for this type of advertising medium. Con- 
sequently the newspapers and magazines have lost 
advertising revenue. 

The reason for this is that the two leading 
newspapers operating in Puerto Rico have a cir- 
culation each not reaching over 100,000, while there 
are now over 100,000 television sets in operation 
and the number is increasing considerably. 

Puerto Rico has granted a tax holiday till 1958 
on all television stations equipment and receivers. 
The excise tax law was amended this year to 
eliminate all excises on electrical appliances cost- 
ing less than $100, and a great number of other 
electrical apparatus and equipment of home use. 
If you purchase a TV receiver with a combination 
record player, you pay an ad valorem excise tax 
of 10 per cent. If the TV receiver is purchased 
alone in the U. S. or a foreign country, no tax is 
paid. 

-E. SANCHEZ ORTIZ 

SOUTH AFRICA 
The Union of South Africa is still without 

television service and likely to remain without it 
for many years in the future. The director general 
of the South African Broadcasting Corporation has 
nothing to report on the matter, while the Govern- 
ment says simply that "progressive research and 
experimentation in the television field has been 
and still is being carried out, but purely as research 
and experimentation." The reasons for the TV lag 
here are many, including the geographical layout 
of the country, which would make nation-wide 
service extremely expensive, and the fact that the 
South African Broadcasting Corporation has been 
in financial difficulties with just its radio services. 

-S. M. KIRSCH 

SWEDEN 
The Swedish TV began in the Autumn of 1956. 

One station was organized in Stockholm and one in 
Gothenburg and these two stations exchange pro- 
grams. An ordinary TV week in Sweden sees about 
six hours of "live" programs, plus one or two 
pictures each week and sonie serials. Swedish, 
French, American (USA), British and Soviet 
pictures have been shown on TV and serials like 
"I Love Lucy" and "Jungle Jim" and "Patty Page 
Show". 

During the year (1957) the number of pro- 
gramming hours weekly will be increased from 
6 to 9 "live" hours. Other new shows will include 
new serials like "Brave Eagle", a British serial 
about "Inspector Fabian", "21", sports and "TV 
theatre" twice a month also. The future for the 
Swedish TV seems very promising. As of April, 
1957, Sweden lias about 50,000 TV sets and it is 
not impossible that this figure will at least double 
six months from now. 

-SVEN G. WINQUIST 

SWITZERLAND 
Total number of receivers in the country: By 

Jan. 1, 1957, exactly 19,971, of which 3440 were in 

public rooms, i.e. Bars, Tea -Rooms, Restaurants. 
Total number of commercial TV stations in 

Switzerland: None. TV is governmental controlled 
in Switzerland. 

Total number of government controlled stations 
in Switzerland: Seven. Uetliberg (Zurich), Ban - 

tiger (Berne), Chrischona (Bale), Saentis (Eastern 
part of Switzerland), La Dóle-Jura (for the French 
speaking part of Switzerland), and Monte Ceneri 
and San Salvatore (Ticino; Italian speaking part 
of Switzerland). 

Taxation on receivers: 60.-Swiss franks for 
home receivers. 12o.-Swiss franks for receivers in 
public rooms (which may charge a small admis- 
sion). Amounts are per annum. 

Time of transmissions per week: three pro- 
grammes in German, French and Italian of about 
16 hours each. 

Use of live and/or film shows: 1955: film 
shows 35%, live shows 65%. 

In over-all charge is the governmental depart- 
ment PTT (Post, Telegraph and Telephone). 

Responsible for technical service: PTT. 
Responsible for programmes Schweizerische 

Rundspruchsgesellschaft (Radio Cooperation of 

Switzerland). 
Director of Programmes: Mr. Eduard Haas, 

(Fernsehstudio Bellerive, Kreuzstrasse 2, Zurich). 
Second Director of Programmes (only for the 

French speaking part of Switzerland): M. Frank 
Tappolet, Studio de Télévision 66, Boulevard Carl 
Vogt, Genève. -ARTHUR GOEPFERT 

VENEZUELA 
Approximate number of television receivers 

in Venezuela: 125,000. 
Television stations: There are two commercial 

television stations in Venezuela. 
1. Televisa, Director Jaime Ballentyne, Pres. 

Gonzalo Veloz Mancera. This station operates on 

Channels 4, 9 and 11. Channel 4 is in Caracas, 
Channel 11 is Radio Cultura operating on 5,050 

kilocycles, and Channel 9 is Televisa del Zulia. 
Channel 13 will be operating at the end of the year 
in Valencia. Marconi equipment is used. All in- 
stallations were made by Venezuelan engineers 
after extensive investigations in operation and 
equipment in England. Channel 4 is the only sta- 
tion that presents a live religious program directed 
by Padre Francisco Hernandez. Mass is officiated 
by I'adre Hernandez. 

2. Radio Caracas, T.V. Director Amable Espina, 
Channels 2 and 10. RCA equipment is used. 

There is one government owned station, Director 
Dr. Juan Uslar Pietri. This operates on Channel 5 

and is called Televisora Nacional. This station 
operates only about three hours and evening, and 
has no advertising. The programs are documentary 
and cultural. 

To date the average cost of equipment and 
transmission in Venezuela covering all stations is 
Bs20,000,000 ($6,000,000.) 

All receivers are imported. 
Televisa broadcasts 60 hours a week, Radio Cara- 

cas 
90ission per hour 

, and the 
rias t Bsl 000.00 ($300ent 

station 15. ). ost of 
tran The 
programs consist of 72 per cent live talent, 28 per 
cent films. There are about 30 television distributors 
in the field. 

Censorship: This comes under the government 
and direction of the Supervisora de Radio y Tel- 
evision. 

General Outlook: For the first time in four years 
after what has been considered a terrific struggle 
by the operators of the television stations, the field 
appears to have great possibilities. While the stations 
are no longer losing money, they are to date just 
covering expenses. The future predicts the beginning 
of financial gains for the first time. Every possible 
effort is being made by both commercial stations 
to extend television relays to other cities with a 

view in the end of covering a 4,000,000 audience 
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or two-thirds of the country's population in the next year mid a half. 
The Pepsi ('ola Company of Venezuela has created an annual award for the best television programs for the year and in 1956 this went to Gonzalo Veloz Mancera. It is called the Avila trophy and represents a prize and honor to the winner. Gonzalo Veloz Mancera was also awarded a diploma by the Municipal Council in recognition of his 25 years as a pioneer in radio and television activities in Venezuela. 

-MONA LONDON CALD\YELL 

YUGOSLAVIA 
Television in Yugoslavia, especially in Croatia and lately in Slovenia, has had, since May, 1956, only one Yugoslav TV program, a two-hour show every Sunday, while on other days of the week Italian and Austrian TV programs are being used. In the meanwhile Belgrade, the principal city of Yugoslavia, is without television programs, being too far both from Italian and Austrian frontiers. But, according to assurances given recently by Doctor Ivko Pustisek, the general manager of Yugoslav Radio and Television, regular television programs 

will be available sometimes in 1958. 
The most recent information from competent technical sources indicate, that the postponement for one year was caused by the fact that the funds earmarked by the Government for TV were not used because the engineers were late with the elaborate plans. Thus, according to present plans, the principal towns of Serbia, Croatia and Slovenia (Belgrade, Zagreb and Ljubljana) will be ready to broadcast in the middle of next year. 
The first experimental TV station (250 w.) was established in Ljubljana, Slovenia, in 1949-and for years remained only experimental and nothing else. A special State Television Committee, composed of several university professors and other experts, is responsible for setting up of Yugoslav television network. 
These three stations, according to the informa- tions obtained front the State Television Committee, would have the power to cover a part of the territory with four millions and a half to five millions of Yugoslavia's 17 million population. The locations have been already chosen for the projected TV stations in Serbia, Croatia and Slovenia. 

The State TV Committee is winding up the nego- 
tiations for equipment with several foreign firms, 
including RCA of the United States, Marconi of 
Great Britain, Siemens of Western Germany, SFR 
of France and some others. The named foreign firms 
are much interested in dealing with Yugoslavia 
and all of them offered very favorable conditions 
and dates of deliveries. Still, some equipment for 
the three stations will be produced locally. As the 
costs will be pretty low, the monthly subscription 
will not exceed 3,000 dinars ($10), just the annual 
subscription of the present radio fee. 

The five million Yugoslays who will be within 
the range of the three projected TV stations would 
require at least around 50,0110 TV receiving sets so 
that every 30th Yugoslav would have one. Now 
conies the question whether every 30th Yugoslav 
would be capable of buying a TV receiving set 
when a locally produced one costs between 130 and 
140 thousand dinars ($445 and $465). Very few 
people in Yugoslavia can afford that for a receiv- 
ing set, even on installment arrangements. But, on 
the other hand, there are a lot of institutions, such 
as arc coops, cultural homes, libraries. clubs, rest- 
aurants and factories, which can afford such ex- 
penses. 

The economic policy makers of the Yugoslav 
Government had discussed recently (even in the 
Parliament) the problem of TV in the country, and 
made serious recommendations to all technical in- 
stitutes in the country to increase efforts, thus to 
enable Yugoslays to get their own TV stations and 
programs in shortest possible time. 

Despite the fact that Yugoslavia has only one 
weekly, locally produced TV program in Zagreb, 
television is not unknown in this country. The T\' stations from the neighbouring Italy, Austria and Hungary reach some parts of Yugoslavia-Slovenia, 
Croatia and Vojvodina-thus many Yugoslays in 
these areas already have TV sets. 

The Belgrade radio industry enterprise "Nikola 
Tesla" decided to invest fifty million dinars in the experimental works for introducing television in 
Yugoslavia as quickly as possible. The building of experimental station in Belgrade is nearing its com- pletion. The range of this station will be around 
90 kilometers. It is expected, as Doctor Ivko Pus- 
tisek said, that Yugoslavia will have her own TV stations by June, 1958. 

--STOJAN BRALOVIC 
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The Television Code 

ANEW CODE of standards and practices 
for the television industry went into effect 

March 1, 1952 following a series of develop- 
ments almost a year in the making. 

The code is an aftermath of a meeting held 
in Washington in June, 1951 at which NBC 
made public a code of its own. Set up as a 
standard of operations in television, this code 
bore an essential resemblance to the instru- 
ment earlier adopted by the same network for 
radio broadcasting. Both NBC codes, a Code 
of Standards adopted for radio by the Na- 
tional Association of Broadcasters-predeces- 
sor organization of the National Association 
of Radio and Television Broadcasters-in 
Atlantic City in 1947 and now the industry- 
wide TV code, drew upon the Motion Picture 
Production Code for their pattern. 

Four subcommittees were active in prepara- 
tion of the television code throughout the 
summer of 1951. Their tentative draft was 
approved by the NARTB board in September 
and a final polishing job undertaken in Wash- 
ington shortly before the text was ratified in 
Chicago, October 19, 1951. 

The TV code provides for a review board 
consisting of five members of NARTB. This 
board is empowered to enforce the rules gov- 
erning programming and advertising. There 
will be issued a Seal of Approval, available 
to subscribing members whether affiliated 
with NARTB or not. While the power to 
hold in check unfair and unscrupulous acts 
will be vested in the Review Board, the com- 
mon impression in television is that this will 
be largely an unwritten power. 

Intensive promotion on behalf of the seal 
is contemplated. Subscribing stations will be 
permitted to televise it so long as they adhere 
to the code itself. The Review Board will be 
charged with the policing task and report vio- 
lations to the board of directors of NARTB 
who will be empowered to revoke the seal 
by a two-thirds' vote from which there will 
be no appeal. 

In those phases that deal with programming 
and its approaches, the code bears striking 
similarity to the Motion Picture Production 
Code, conceived and formulated in 1929 by 
Martin Quigley, and ratified by the Motion 
Picture Producers and Distributors Associa- 
tion of America, Inc. which became the Mo- 
tion Picture Association of America, Inc. 
late in 1945 when Eric Johnston was named 
president. 

Meeting in Bandera, Tex. in February, TV 
board members of NARTB approved a re- 
view board of five and adopted a plan for 
financing administration of the code as well 
as an operating budget of $40,000 for the 
first year of operations. 

The review board, designed to be a pre- 
liminary hearing group in considering com- 

plaints that specific TV programs and adver- 
tising practices violate the code, included the 
following : 

John E. Fetzer, owner of TV station 
WKZO-TV at Kalamazoo, as the chairman; 
J. Leonard Reinsich, vice-president, WSB, 
Atlanta; Mrs. Scott Bullitt, owner of KING - 
TV, Seattle; William B. Quarton, vice- 
president and general manager, WMT-TV, 
Cedar Rapids and G. Richard Shafto, presi- 
dent of WIS-TV, Columbia, S. C. 

Under the financing plan, each subscribing 
TV station pays $405 a year. If it is an 
NARTB member, $250 of this is credited 
against NARTB dues, leaving $155 for de- 
fraying code administration costs. 

The Code is copyrighted by the National 
Association of Radio and Television Broad- 
casters. It is reprinted with the permission of 
the Television Code Review Board. 

Text of the 1954 revised code follows : 

Preamble 
Television is seen and heard in every type of 

American home. These homes include children and adults of all ages, embrace all races and all varieties 
of religious faith, and reach those of every educa- 
tional background. It is the responsibility of televi- 
sion to bear constantly in mind that the audience is 
primarily a home audience, and consequently that 
television's relationship to the viewers is that be- 
tween guest and host. 

The revenues from advertising support the free. 
competitive American system of telecasting, and 
make available to the eyes and ears of the American 
people the finest programs of information, educa- 
tion, culture and entertainment. By law the televi- 
sion broadcaster is responsible for the programming 
of his station. Ile, however, is obligated to bring 
his positive responsibility for excellence and good 
taste in programming to bear upon all who have a 
hand in the production of programs, including net- 
works, sponsors, producers of film and of live pro- 
grams, advertising agencies, and talent agencies. 

The American businesses which utilize television 
for conveying their advertising messages to the home 
by pictures with sound, seen free -of -charge on the 
home screen, are reminded that their responsibilities 
are not limited to the sale of goods and the crea- 
tion of a favorable attitude toward the sponsor by 
the presentation of entertainment. They include, 
as well, responsibility for utilizing television to 
bring the best programs, regardless of kind, into 
American homes. 

Television, and all who participate in it are jointly 
accountable to the American public for respect for 
the special needs of children, for community re- 
sponsibility, for the advancement of education and 
culture, for the acceptability of the program ma- 
terials chosen, for decency and decorum in produc- 
tion, and for propriety in advertising. This respon- 
sibility cannot be discharged by any given group of 
programs, but can be discharged only through the 
highest standards of respect for the American home. 
applied to every moment of every program presented 
by television. 

In order that television programming may but 
serve the public interest, viewers should be en- 
couraged to make their criticisms and positive 
suggestions known to the television broadcasters. 
Parents in particular should be urged to see to it 
that out of the richness of television fare, the best 
programs are brought to the attention of their 
children. 

Advancement of Education and Culture 
1. Commercial television provides a valuable 

means of augmenting the educational and cultural 
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influences of schools, institutions of higher learning, 
the home, the church, museums, foundations, and 
other institutions devoted to education and culture. 

2. It is the responsibility of a television broad- 
caster to call upon such institutions for counsel and 
cooperation and to work with them on the best 
methods of presenting educational and cultural ma- 
terials by television. It is further the responsibility 
of stations, networks, advertising agencies and 
sponsors consciously to seek opportunities for intro- 
ducing into telecasts factual materials which will aid 
in the enlightenment of the American public. 

3. Education via television may be taken to mean 
that process by which the individual is brought 
toward informed adjustment to his society. Tele- 
vision is also responsible for the presentation of 
overtly instructional and cultural programs, sched- 
uled so as to reach the viewers who are naturally 
drawn to such programs, and produced so as to 
attract the largest possible audience. 

4. In furthering this realization, the television 
broadcaster: 
a) Should be thoroughly conversant with the educa- 

tional and cultural needs and desires of the 
community served. 

b) Should affirmatively seek out responsible and 
accountable educational and cultural institutions 
of the community with a view toward providing 
opportunities for the instruction and enlighten- 
ment of the viewers. 

c) Should provide for reasonable experimentation in 
the development of programs specificall- directed 
to the advancement of the community's culture 
and education. 

Acceptability of Program Material 
Program materials should enlarge the horizons 

of the viewer, provide him with wholesome enter- 
tainment, afford helpful stimulation, and remind 
him of the responsibilities which the citizen has 
towards his society. Furthermore: 
a) (i) Profanity, obscenity, smut and vulgarity are 

forbidden, even when likely to be understood only 
by part of the audience. From time to time, words 
which have been acceptable, acquire undesirable 
meanings, and telecasters should be alert to eli- 
minate such words. 

(ii) Words (especially slang) derisive of any 
race, color, creed, nationality or national deriva- 
tion, except wherein such usage would lie for the 
specific purpose of effective dramatization such as 
combating prejudice, are forbidden. even when 
likely to be understood only by part of the audience. 
From time to time, words which have been accept- 
able, acquire undesirable meanings, and telecasters 
should lie alert to eliminate such words. 

(iii) The Television Code Review Board (sec 
Regulations and Procedures of the Code, V, Sec- 
tion 3, Authority and Responsibilities) shall main- 
tain and issue to subscribers, from time to time. 
a continuing list of specific words and phrases 
which should not be used in keeping with this 
subsection. This list, however, shall not be con- 
sidered as all-inclusive. 

b) (i) Attacks on religion and religious faiths are 
not allowed. 

(ii) Reverence is to mark any mention of the 
name of God. His attributes and powers. 

(iii) When religious rites are included in other 
than religious programs, the rites are accurately 
presented, and the ministers, priests and rabbis 
portrayed in their callings are vested with the 
dignity of their office and under no circumstances 
are to be held up to ridicule. 

c) (i) Contests may not constitute a lottery. 
(ii) Any telecasting designed to "buy" the tele- 

vision audience by requiring it to listen and/or 
view in hope of reward, rather than for the 
quality of the program, should be avoided. (see 
Contests.) 

d) Respect is maintained for the sanctity of mar- 
riage and the value of the home. Divorce is not 
treated casually nor justified as a solution for 
marital problems. 

e) Illicit sex relations are not treated as commend- 
able. 

f) Sex crimes and abnormalities are generally un- 
acceptable as program material. 

g) Drunkenness and narcotic addition are never 
presented as desirable or prevalent. 

h) The administration of illegal drugs will not be 
displayed. 

i) The use of liquor in program content shall be 
de-emphasized. The consumption of liquor in 
American life, when not required by the plot or 
for proper characterization, shall not be shown. 

j) The use of gambling devices or scenes necessary 
to the development of plot or as appropiate back- 
ground is acceptable only when presented with 
discretion and in moderation, and in a manner 
which would not excite interest in, or foster. 
betting nor be instructional in nature. Telecasts 
of actual sport programs at which on -the -scene 
betting is permitted by law should be presented 
in a manner in keeping with Federal, state and 
local laws. and should concentrate on the sub- 
ject as a public sporting event. 

k) In reference to physical or mental afflictions and 
deformities, special precautions must be taken 
to avoid ridiculing sufferers from similar ail- 
ments and offending them or members of their 
families. 

I) Exhibitions of fortune-telling, astrology, phrenol- 
ogy, palm -reading, and numerology are acceptable 
only when required by a plot or the theme of a 
program, and then the presentation should lie de- 
veloped in a manner designed not to foster 
superstition or excite interest or belief in these 
subjects. 

ni) Televised drama shall not simulate news or 
special events in such a way as to mislead or 
alarm. (see News.) 

n) Legal, medical and other professional advice, 
diagnosis and treatment will be permitted only 
in conformity with law and recognized ethical 
and professional standards. 

o) The presentation of cruelty, greed and selfishness 
as worthy motivations is to be avoided. 

p) Excessive or unfair exploitation of others or of 

their physical or mental afflictions shall not be 
presented as praiseworthy. 

q) Criminality shall be presented as undesirable 
anti unsympathetic. The condoning of crime in 
the treatment of the commission of crime in 
a frivolous, cynical or callous manner is un- 
acceptable. 

r) The presentation of techniques of crime in such 
detail as to invite imitation shall be avoided. 

s) The use of horror for its own sake will be 
eliminated; the use of visual or aural effects 
which would shock or alarm the viewer, and the 
detailed presentation of brutality or physical agony 
by sight or by sound are not permissible. 

t) Law enforcement shall lie upheld, and the officers 
of the law are to be portrayed with respect and 
dignity. 

u) The presentation of murder or revenge as a 
motive for murder shall not be presented as 
justifiable. 

v) Suicide as an acceptable solution for human 
problems is prohibited. 

w) The exposition of sex crimes will be avoided. 
x) 'l'Ire appearances or dramatization of persons 

featured in actual crime news will be permitted 
only in such light as to aid law enforcement or 
to report the news event. 

y) Treain 
thement 

of Animals. 
productionof televle isione 

of 
programsalandoah 

a part of television program content, shall, at all 

times, be in conformity with accepted standards 
of humane treatment. 

Responsibility Toward Children 
1. The education of children involves giving them 

a sense of the world at large. Crime, violence and 
sex are a part of the world they will be called upon 
to meet, and a certain amount of proper presentation 
of stich is helpful in orienting the child to his social 
surroundings. However, violence and illicit sex shall 
not be presented in an attractive manner, nor to an 
extent such as will lead a child to believe that they 
play a greater part in life than they do. They should 
not be presented without indications of the resultant 
retribution and punishment. 

2. It is not enough that only those programs which 
are intended for viewing by children shall be suitable 
to the young and immature. (Attention is called 
to the general items listed under Acceptability of 

Prograns Materials.) Television is responsible for 
insuring that programs of all sorts which occur 

during the times of day when children may normally 
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be expected to have the opportunity of viewing television shall exercise care in the following re- gards: 
a) In affording opportunities for cultural growth as well as for wholesome entertainment. b) In developing programs to foster and promote the commonly accepted moral, social and ethical ideals characteristic of American life. c) In reflecting respect for parents, for honorable behavior, and for the constituted authorities of the American community. 
d) In eliminating reference to kidnaping of children or threats of kidnapping. 
e) In avoiding material which is excessively violent or would create morbid suspense, or other un- desirable reactions in children. f) In exercising particular restraint and care in crime or mystery episodes involving children or minors. 

Decency and Decorum In Production 
1. The costuming of all performers shall be with- in the bounds of propriety, and shall avoid such exposure or such emphasis on anatomical detail as would embarrass or offend home viewers. 2. The movements of dancers, actors, or other performers shall be kept within the bounds of decency, and lewdness and impropriety shall not be suggested in the positions assumed by performers. 
3. Camera angles shall avoid such views of per- formers as to emphasize anatomical details indecently. 4. Racial or nationality types shall not be shown on television in such a manner as to ridicule the race or nationality. 
5. The use of locations closely associated with sexual life or with sexual sin must be governed by good taste and delicacy. 

Community Responsibility 
A television broadcaster and his staff occupy a position of responsibility in the community and should conscientiously endeavor to he acquainted fully with its needs and characteristics in order better to serve the welfare of its citizens. 

Treatment of News and Publlc Events 
News 

1. A television station's news schedule should be adequate and well-balanced. 
2. News reporting should be factual, fair and without bias. 
3. Commentary and analysis should be clearly ,dentified as such. 
4. Good tastse should prevail in the selection and handling of news: 

Morbid, sensational or alarming details not essential to the factual report, especially in con- nection with stories of crime or sex, should be avoided. News should be telecast in such a man- ner as to avoid panic and unnecessary alarm. 
5. At all times, pictorial and verbal material for both news and comment should conform to other sections of these standards, wherever such sections are reasonably applicable. 
6. Pictorial material should be chosen with care and not presented in a misleading manner. 
7. A television broadcaster should exercise due care in his supervision of content, format, and presentation of newscasts originated by his station, and in his selection of newscasters, commentators, and analysts. 
8. A television broadcaster should exercise par- ticular discrimination in the acceptance, placement 

and presentation of advertising in news programs 
so that auch advertising should he clearly disinguish- able from the news content. 

9. A television broadcaster should not present fictional events or other non -news material as authentic news telecasts or announcements nor should he permit dramatizations in any program which would give the false impression that the dramatized material constitutes news. Expletives, (presented aurally or pictorially such as "flash" or bulletin" 
and statements such as "we interrupt this program 
to bring you . . ." should be reserved specifically 
for news room use. However, a television broadcaster 
may property exercise discretion in the use in non -news programs of words or phrases which do not necessarily imply that the material following 
is a news release. 

PUBLIC EYYNTS 
1. A television broadcaster has an affirmative responsibility at all times to be informed of public events, and to provide coverage consonant with the ends of an informed and enlightened citizenry. 2. Because of the nature of events open to the public, the treatment of such events by a television broadcaster should be effected in a manner to pro- vide for adequate and informed coverage as well as good taste in presentation. 

Controversial Public Issues 
1. Television provides a valuable forum for the expression of responsible views on public issues of a controversial nature. In keeping therewith the television broadcaster should seek out and develop with accountable individuals, groups and organiza- tions, programs relating to controversial public is- sues of import to its fellow citizens: and to give fair representation to opposing sides of issues which materially affect the life or welfare of a substantial segment of the public. 
2. The provision of time for this purpose should be guided by the following principles: 

a) Requests by individuals, groups or organizations for time to discuss their views on controversial 
public issues, should be considered on the basis of their individual merits, anti in the light of the contribution which the use requested would make to the public interest, and to a well-balanced program structure. 

b) Programs devoted to the discussion of controver- sial public issues should be identified as such, and should not he presented in a manner which would mislead listeners or viewers to believe that the program is purely of an entertainment, news or other character. 

Political Telecasts 
Political telecasts should be clearly identified as such, and should not be presented by a television broadcaster in a manner which would mislead listeners or viewers to believe that the program is of any other character. 

Religious Programs 
1. It is the responsibility of a television broad- caster to make available to the community as part of a well-balanced program schedule adequate opportu- nity for religious presentations. 
2. The following principles should be followed in the treatment of such programs: 

a) Telecasting which reaches men of all creeds simultaneously should avoid attacks upon religion. b) Religious programs should be presented respect- fully and accurately and without prejudice or ridicule. 
c) Religious programs should be presented by respon- 

sible individuals, groups, and organizations. 
d) Religious programs should place emphasis on broad religious truths, excluding the presentation of controversial or partisan views not directly or necessarily related to religion or morality. 

3. In the allocation of time for telecasts of re- ligious programs it is recommended that the televi- sion station use its best efforts to apportion such time fairly among the representative faith groups 
of its community. 

Presentation of Advertising 
1. Ever mindful of the role of television as a guest in the home, a television broadcaster should exercise unceasing care to supervise the form in 

which advertising material is presented over his facilities. Since television is a developing medium, involving methods and techniques distinct from those 
of radio, it may be desirable from time to time to review and revise the presently suggested practices: 
a) Advertising messages should be presented with 

courtesy and good taste; disturbing or annoying 
material should be avoided: every effort should 
be made to keep the advertising message in harmony with the content and general tone of 
the program in which it appears. 

b) A sponsor's advertising messages should be con- 
fined within the framework of the sponsor's pro- 
gram structure. A television broadcaster should 
avoid the use of commercial announcements which 
are divorced from the program either by preceding 
the introduction of the program (as in the case 
of so-called "cow -catcher" announcements) or by 
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following the apparent sign -off of the program (as 
in the case of so-called "trailer" announcements). 
To this énd, the program itself should be an- 
nounced and clearly identified, both audio and 
video, before the sponsor's advertising material 
is first used, and should be signed off, both audio 
and video, after the sponsor's advertising material 
is last used. 

c) Advertising copy should contain no claims in- 
tended to disparage competitors, competing prod- 
ucts, or other industries, professions or institutions. 

d) Since advertising by television is a dynamic 
technique, a television broadcaster should keep 
under surveillance new advertising devices so 
that the spirit and purpose of these standards 
are fulfilled. 

e) Television broadcasters should exercise the ut- 
most care and discrimination with regard to ad- 
vertising material, including content, placement 
and presentation, near or adjacent to programs 
designed for children. No considerations of ex- 
pediency should be permitted to impinge upon 
the vital responsibility towards children and 
adolescents, which is inherent in television, and 
which nest be recognized and accepted by all 
advertisers employing television. 

f) Television advertisers should be encouraged to 
devote portions of their allotted advertising mes- 
sages and program time to the support of worthy 
causes in the public interest in keeping with the 
highest ideals of the free competitive system. 

g) A charge for television time to churches and 
religious bodies is not recommended. 

Acceptability of Advertisers and Products-General 
1. A commercial television broadcaster makes 

his facilities available for the advertising of prod- 
ucts and services and accepts commercial presenta- 
tions for such advertising. However, a television 
broadcaster should, in recognition of his responsibility 
to the public, refuse the facilities of his station to 
an advertiser where he has good reason to doubt 
the integrity of the advertiser, the truth of the 
advertising representations, or the compliance of 
the advertiser with the spirit and purpose of all 
applicable legal requirements. Moreover, in consider- 
ation of the laws and customs of the communities 
served, each television broadcaster should refuse his 
facilities to the advertisement of products and 
services, or the use of advertising scripts, which 
the station has good reason to believe would be 
objectionable to a substantial and responsible segment 
of the community. The foregoing principles should be 
applied with judgment and flexibility, taking into 
consideration the characteristics of the medium 
and the form and content of the particular presenta- 
tion. In general, because television broadcast is 
designed for the home and the family, including 
children, the following principles should govern the 
business classifications listed below: 
a) The advertising of hard liquor should not be 

accepted. 
b) The advertising of beer and wines is acceptable 

only when presented in the best of good taste 
and discretion, and is acceptable subject to Federal 
and local laws. 

c) Advertising by institutions or enterprises which 
in their offers of instruction imply promises of 
employment or make exaggerated claims for the 
opportunities awaiting those who enroll for courses 
is generally unacceptable. 

d) The advertising of firearms and fireworks is 
acceptable only subject to Federal and local 
laws. 

e) The advertising of fortune-telling, occultism, 
spiritualism, astrology, phrenology, palm -reading. 
numerology, mind -reading or character -reading is 
not acceptable. 

f) Because all products of a personal nature create 
special problems, such products, when accepted, 
should be treated with especial emphasis on ethics 
and the canons of good taste; however, the ad- 
vertising of intimately personal products which 
are generally regarded as unsuitable conversa- 
tional topics in mixed social groups is not ac- 
ceptable. 

g) The advertising of tip sheets, race track publica- 
tions, or organizations seeking to advertise for 
the purpose of giving odds or promoting betting or 
lotteries is unacceptable. 
2. Diligence should lie exercised to the end that 

advertising copy accepted for telecasting complies 

with pertinent Federal, state and local laws. 
3. An advertiser who markets more than one 

product should not be permitted to use advertising 
copy devoted to an acceptable product for purposes 
of publicizing the brand name or other idol ti fication 
of a product which is not acceptable. 
Advertising of Medical Products 

1. The advertising of medical products presents 
considerations of intimate and far-reaching impor- 
tance to the consumer, and the following principles 
and procedures should apply in the advertising 
thereof : 
a) A television broadcaster should not accept 

advertising material which in his opinion, offen- 
sively describes or dramatizes distress or morbid 
situations involving ailments, by spoken word. 
sound or visual effects. 

b) Because of the personal nature of the advertising 
of medical products, claims that a product will 
effect a cure and the indiscriminate use of such 
words as "safe", "without risk". "harmless' , or 
terms of similar meaning should not be accepted 
in the advertising of medical products on televi- 
sion stations. 

Contests 
1. Contests should offer the opportunity to all 

contestants to win on the basis of ability and skill, 
rather than chance. 

2. All contest details, including rules, eligibility 
requirements, opening and termination dates should 
be clearly and completely announced and/or shown, 
or easily accessible to the viewing public, and the 
winners' names should be released and prizes 
awarded as soon as possible after the close of the 
contest. 

3. When advertising is accepted which requests 
contestants to submit items of product identification 
or other evidence of purchase of product, reasonable 
facsimiles thereof should be made acceptable. 

4. All copy pertaining to any contest (except that 
which is required by law) associated with the ex- 
ploitation or sale of the sponsor's product or service, 
and all references to prizes or gifts offered in such 
connection should be considered a part of and 
included in the total time allowances as herein 
provided. (see Time Standards for Advertising 
Copy.) 
Premiums and Offers 

1. Full details of proposed offers should be re- 
quired by the television broadcaster for investigation 
and approval before the first announcement of the 
offer is made to the public. 

2. A final date for the termination of an offer 
should be announced as far in advance as possible. 

3. Before accepting for telecast offers involving a 

monetary consideration, a television broadcaster 
should satisfy himself as to the integrity of the 
advertiser and the advertiser's willingness to honor 
complaints indicating dissatisfaction with the 
premium by returning the monetary consideration. 

4. There should be no misleading descriptions 
or visual representations of any premiums or gifts 
which would distort or enlarge their value in the 
minds of the listeners. 

5. Assurances should be obtained from the ad- 
vertiser that premiums offered are not harmful to 
person or property. 

6. Premiums should not be approved which ap- 
peal to superstition on the basis of "luck -bearing" 
powers or otherwise. 
Time Standards for Advertising Copy 

1. In accordance with good telecast advertising 
practices, the time standards for advertising copy 
are as follows: 

Length of Advertising Message 
(Minutes and Seconds) 

Length of 
Program News Programs All Other Programs 

(Minutes) 
5 

10 
15 
25 
30 
45 
60 

Day 
and Night 

1:00 
1 :45 
2:15 

Class "A" Time 
1:00 
2 :00 
2:30 
2:50 
3 :00 
4:30 
6:00 

All 
Other Hrs. 

1:15 
2:10 
3 :00 
4 :00 
4:15 
5:45 
7:00 
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2. Reasonable and limited identification of prize and statement of the donor's name within formats wherein the presentation of contest awards or prizes is a necessary and integral part of program content shall not be included as commercial time within the meaning of paragraph 1. above; however, any oral or visual presentation concerning the product or its donor, over and beyond such identification and state- ment, shall be included as commercial time within the meaning of paragraph 1. above. 
3. The time standards set forth above do not affect the established practice of reserving for station use the last 30 seconds of each program for station break and spot announcements. 
4. Announcement programs are designed to ac- commodate a designated number of individual live or recorded announcements, generally one minute in length, which are carried within the body of the program and are available for sale to individual advertisers. Normally not more than 3 one -minute announcements (which should not exceed approxi- mately 125 words if presented live) should be scheduled within a 15 -minute period and not more than six such announcements should be scheduled 

within a 30 -minute period in local announcement programs; however, fewer announcements of greater individual length may be scheduled, provided that the aggregate length of the announcements approx- imates three minutes in a 15 -minute program or six minutes in a 30 -minute program. In announce- 
ment programs other than 15 minutes or 30 minutes 
in length, the proportion of one minute of announce- 
ment within every five minutes of programming 
is normally applied. The announcements must be 
presented within the framework of the program period designated for their use and kept in harmony 
with the content of the program in which they are 
placed. 

5. Programs presenting women's services, fea- 
tures, shopping guides, market information, and 
similar material, provide a special service to the listening and viewing public in which advertising 
material is an informative and integral part of the 
program content. Because of these special character- 
istics the time standards set forth above may be 
waived to a reasonable extent. 

6. Even though the commercial limitations of the 
Code do not specifically prohibit back-to-back an- 
nouncements, such a practice is not recommended 
for more than two announcements, either at station 
break or within the framework of a single program. 

7. Any casual reference by talent in a program to 
another's product or service under any trade name 
or language sufficiently descriptive to identify it 
should, except for normal guest identifications, be 
condemned and discouraged. 

8. Stationary backdrops or properties in televi- 
sion presentations showing the sponsor's name 
or product, the name of his product, his trade 
mark or slogan may be used only incidentally. They 
should not obtrude on program interest or enter- 
tainment. "On Camera" shots of such materials 
should be fleeting, not too frequent, and mindful of 
the need of maintaining a proper program balance. 

Dramatized Appeals and Advertising 
Appeals to help fictitious characters in television 

programs by purchasing the advertiser's product 
or service or sending for a premium should not be 
permitted, and such fictitious characters should 
not lie introduced into the advertising message for 
such purposes. When dramatized advertising ma- 
terial involves statements by doctors, dentists, nurses 
or other professional people, the material should 
be presented by members of such profession reciting 
actual experience or it should be made apparent 
from the presentation itself that the portrayal is 
dramatized. 

Sponsor Identification 
Identification of sponsorship must be made in 

all sponsored programs in accordance with the 
requirements of the Communications Act of 1934, 
as amended, and the Rules and Regulations of the 
Federal Communications Commission. 

REGULATIONS AND PROCEDURES 
The following regulations and procedures shall 

obtain as an integral part of the Television Code of 
the National Association of Radio and Television 
Broadcasters: 

Name 
The name of this Code shall be The Television 

Code of the National Association of Radio and 
Television Broadcasters." 

II 

Purpose of the Code 
The purpose of this Code is cooperatively to maintain a level of television programming which 

gives full consideration to the educational, infor- mational, cultural, economic, moral and entertain- 
ment needs of the American public to the end that 
more and more people will be better served. 

Subscribers 
Section 1. ELIGIBILITY 

Any individual, firm or corporation which is engaged in the operation of a television broadcast station or network, or which holds a construction 
permit for a television broadcast station within 
the United States or its dependencies, shall, subject 
to the approval of the Television Board of Directors 
as hereinafter provided, be eligible to subscribe to 
the Television Code of the NARTB to the extent 
of one subcription for each such station and/or 
network which it operates or for which it holds a construction permit; provided, that a non television 
member of NARTB shall not become eligible via 
code subscription to receive any of the member 
services or to exercise any of the voting privileges 
of a member. 

Section 2. CERTIFICATION OF SUBSCRIPTION 
Upon subscribing to the Code, subject to the 

approval of the Television Board of Directors, 
there shall be granted forthwith to each such sub- 
scribing station authority to use the "NARTB 
Television Seal of Good Practice," a copyrighted 
and registered seal to be provided in the form of a 
certificate, a slide and/or a film, signifying that 
the recipient thereof is a subscriber in good stand- 
ing to the Television Code of the NARTB. The 
seal and its significance shall be appropriately 
publicized by the NARTB. 

Ili 

"Television Board. The Television Board is 
hereby authorized:-(4 ) to enact, amend and promul- 
gate standards of practice or codes for its Television 
members, and to establish such methods to secure 
observance thereof as it may deem advisable;-". 
By -Laws of the National Association of Radio and 
Television Broadcasters, Article VII, section 2,B.(4). 

Section 3. DURATION OF SUBSCRIPTION 
Subscription shall continue in full force and 

effect until thirty days after the first of the month 
following receipt of notice of written resignation. 
Subscription to the Code shall be effective from 
the date of application subject to the approval of 
the Television Board of Directors; provided, that 
the subscription of a television station going on the 
air for the first time shall, for the first six months 
of such subscription, be probationary, during which 
time its subscription can be summarily revoked by 
an affirmative two-thirds vote of the Television 
Board of Directors without the usual processes 
specified below. 

Section 4. SUSPENSION OF SUBSCRIPTION 
Any subscription, and/or the authority to utilize 

and show the above -noted seal, may be voided, 
revoked or temporarily suspended for television 
programming, including commerical copy, which, 
by theme, treatment or incident, in the judgment 
of the Television Board constitutes a continuing, 
willful or gross violation of any of the provisions 
of the Television Code, by an affirmative two- 
thirds vote of the Television Board of Directors 
at a regular or special meeting; provided, how- 
ever, that the following conditions precedent shall 
apply: (I) The subscriber shall be advised in writ- 
ing by registered mail of the charges preferred; 
(2) Such subcriber shall have a right to a hearing 
and may exercise same by filing an answer within 
10 days of the date of such notification; (3) Fail- 
ure to request a hearing shall be deemed a waiver 
of the subscriber's right thereto; (4) If hearing 
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is requested by the subscriber, it shall be designated 
as promptly as possible and at such time and place 
as the Television Board may specify. Oral and writ- 
ten evidence may be introduced by the subscriber and 
by the Television Code Review Board (hereinafter 
provided for). Oral argument may be had at the 
hearing and written memoranda or briefs may be 
submitted by the subscriber and by the Television 
Code Review Board. The Television Board of Di- 
rectors may admit such evidence as it deems relevant. 
material, and competent and may determine the 
nature and length of the oral argument and the 
written argument or briefs to be submitted. The 
Television Board of Directors shall decide the case 
as expeditiously as possible and shall notify the sub- 
scriber and the Television Code Review Board in 
writing of the decision. 
Section 5. ADDITIONAL PROCEDURES 

The Television Board of Directors shall, from time 
to time, establish such additional rules of procedure 
as, in its opinion, may be necessary for the proper 
administration of the Code; provided, twat special 
consideration shall be given to the procedures for 
receipt and processing of complaints and to necessary 
rules to be adopted from time to time, raking into 
account the source and nature of such complaints; 
such rules to include precautionary measures such 
as the posting of bonds to cover costs and expenses 
of processing same; and further provided, that the 
Board of Directors shall take the steps necessary to 
insure the confidential status of any Droceedings 
before it. 

Section 6. AMENDMENT AND REVIEW 
Because of the new and dynamic aspects inherent 

in television broadcast, the Television Code, as a 
living, flexible and continuing document, may be 
amended from time to time by the Television Board 
of Directors; provided that said Board is. specifically 
charged with review and reconsideration of the entire 
Code, its appendices and procedures, at least once 
each year. 
Section 7. TERMINATION OF CONTRACTS 

All subscribers on the air at the time of subscrip- 
tion to the Code shall be permitted that period prior 
to and including the earliest legal cancellation date 
to terminate any contracts, then outstanding, calling 
for program presentations which would not be in 
conformity with the Television Code, provided, how- 
ever, that in no event shall such period be longer 
than fifty-two weeks. 

IV 
Rates 

Each subscriber shall pay "administrative" rates 
in accordance with such schedule, at such time, and 
under such conditions as may be determined from 
time to time by the Television Board (see Article 
VII, section 2,B. (3) and (4), By -Laws of the 
NARTB); provided, that appropriate credit shall be 
afforded to a television member of the NARTB 
against the regular dues which he or it pays to 
NARTB-TV. 

V 

The Television Code Review Board 
Section 1. COMPOSITION 

The Television Board of Directors shall establish 
a continuing committee entitled The Television Code 
Review Board, upon the promulgation of the Tele- 
vision Code. The Review Board shall be composed 
of five members, all of whom shall be from the 
Television membership of NARTB. Members of the 
Television Board of Directors shall not be eligible 
to serve on the above specified Review Board. Mem- 
bers of the Review Board shall be appointed by the 
President of the NARTB, subject to confirmation by 
the Television Board of Directors. Due considera- 
tion shall be given, in making such appointments, to 
factors of diversification of geographical location, 
company representation and network affiliation. Those 
members appcinted, following promulgation of the 
Code, shall serve until immediately following the 
annual NARTB Convention of 1952. Thereafter a 
term shall be for one year. 

A. Litnitation of Service 
A person shall not serve consecutively as a mem- 

ber of the Review Board for more than two years. 

Section 2. QUORUM 
A majority of the membership of the Television 

Code Review Board shall constitute a quorum for 
all purposes unless herein otherwise provided. 

Section 3. AUTnORITY AND RESPONSIBILITIES 
The Television Code Review Board is authorized 

and directed: 
(1) To maintain a continuing review of all tele- 

vision programming, esspecially that of subscribers to 
the Television Code of the NARTB: (2) to receive, 
screen and clear complaints concerning television 
programming; (3) to define and interpret words and 
phrases in the Television Code; (4) to develop and 
maintain appropriate liaison with governmental 
agencies and with responsible and accountable or- 
ganizations and institutions; (5) to inform, expediti- 
ously and properly, a subscriber to the Television 
Code of complaints or commendations, as well as to 
advise all subscribers concerning the attitude and 
desires programwise of accountable organizations and 
institutions, and of the American public in general; 
(6) to review and monitor, if necessary, any certain 
series of programs, daily programming, or any other 
program presentations of a subscriber, as well as to 
request recordings, aural or kinescope, or script and 
copy, with regard to any certain program presented 
by a subscriber; (7) to reach conclusions, and to 
make recommendations or prefer charges to the Tele- 
vision Board of Directors concerning violations and 
breaches of the Television Code by a subscriber; (8) 
to recommend to the Television Board of Directors, 
amendments to the Television Code. 

A. Delegation of Powers and Responsibilities 
The Television Code Review Board may delegate. 

from time to time, such of its above -specified re- 
sponsibilities, as it may deem necessary and desir- 
able, to a Staff Group of the NARTB-TV. 
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Xhi,iiiiiiiiiiiii4.,41 yiiiiiiii iiyet... yiiii .. 
Aprominent exhibitor paid us the kind of 
compliment that means most to us when he 
put it this way: 

. 

"Like most of the exhibitors I know, the 
trade papers I really read are Quigley 
Publications-because I have solid con- 
fidence in them." 

The "solid confidence" of the industry 
we firmly believe that to be the greatest 
asset that any trade publication can possess. 
That has been the unswerving aim of Quigley 
Publications for more than a third of a century. 

t 

QUIGLEY PUBLICATIONS 
MOTION PICTURE HERALD MOTION PICTURE DAILY 

k 
BETTER THEATRES FAME 

á 
INTERNATIONAL MOTION PICTURE ALMANAC 

INTERNATIONAL TELEVISION ALMANAC 

S 
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The Press 

TRADE PUBLICATIONS 

NEWSPAPER EDITORS AND WRITERS 

FAN MAGAZINES 

GENERAL MAGAZINES 

SYNDICATES 

r ^ r r 
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Trade Publications 

Quigley Publishing Company 
Publishers of Motion Picture Herald (Weekly), 

Motion Picture Daily, Better Theatres and 
Better Refreshment Merchandising (Monthly), 
Motion Picture Almanac (Annual), Television 
Almanac (Annual), Television Today (With 
Motion Picture Daily), Fame (Annual), and 
books (The Quigley Bookshop), dealing with 
the business and technology of motion pictures 
and television. Rockefeller Center at 1270 
Sixth Avenue, New York 20, N. Y.; Circle 
7-3100; Cable: Quigpubco, New York. 

PRESIDENT 
MARTIN QUIGLEY 

VICE-PRESIDENT 
MARTIN QUIGLEY, JR. 

VICE-PRESIDENT AND TREASURER 
THEO. J. SULLIVAN 

EDITOR, MOTION PICTURE HERALD 
MARTIN QUIGLEY, JR. 

EDITOR, MOTION PICTURE DAILY 
SHERWIN KANE 

EDITOR, MOTION PICTURE ALMANAC AND 
TELEVISION ALMANAC 

CHARLES S. AARONSON 

EDITOR, FAME 
JAMES D. Ivxxs 

EDITOR, BETTER THEATRES 
GEORGE SCHUTZ 

ADVERTISING DIRECTOR 
RAY GALLAGHER 

SECRETARY 
LEO J. BRADY 

ASSISTANT TREASURER 
R. W. HORNSTEIN 

HOLLYWOOD BUREAU 
6305 Yucca Street, Hollywood (28) ; H011ywood 

7-2145; WILLIAM R. WEAVER, Hollywood Edi- 
tor; SAMUEL D. BERNS, Manager. 

LONDON BUREAU 
HOPE WILLIAMS BURNUP, Manager; PETER BURN- 

UP, London Editor, WILLIAM PAY, London 
News Editor; 4 Bear St., Leicester Square, 
W. C. 2 

WASHINGTON BUREAU 
J. A. OTTEN, National Press Club, Washington, 

D. C. 

CANADIAN BUREAUS 
TORONTO: HARRY ALLEN, JR., 6 Hughson St., 

South, Hamilton, Ont. 
VANCOUVER: JACK DROY, 411 Lyric Theatre 

Bldg., Vancouver, British Col. 

FOREIGN BUREAUS 
ARGENTINA: NATALIO BRUSKI, J. E. Uriburu 

126, Buenos Aires. 
AUSTRALIA: FRANK O'CONNELL, 7 Cynthia 

St., Pymble, Sydney, NSW. 
BELGIUM: MARC TURFERUYER, Van Maerlant, 

71, Antwerp. 

BRAZIL: MRS. ROSA EKERMAN, Importacao e 

Exportacao "Munrau", BX Postal 4016, Sao 
Paulo. 

CHILE: Miss MARIA ROMERO, Empresa Editora 
Zig -Zag, Casilla 84-D, Santiago. 

CHINA: C. Y. Tom, Chinamerica Film Exchange, 
c/o Capitol Theatre, Causeway Bay, I-Iong 
Kong. 

DENMARK: BORGE SLOT, Norre Farimagsgade, 
61, Copenhagen K. 

EGYPT: JACQUES PASCAL, 9/11 Rue Tewfick, 
Cairo. 

FRANCE: HENRY KAHN, 16 Rue Clauzel, Paris 
9e. 

GERMANY: VOLK MAR VON ZUEHLSDORFF, Zahn- 
strasse 50, Bad Godesberg. 

HOLLAND: PHILIP DE SCHAAP, 82 Jekerstraat, 
Amsterdam (Z). 

INDIA: V. DORISWAMY, Lalit Estates, Sion, 
Bombay 22. 

IRELAND: T. J. M. SHEEIIY, Santa Maria 
Kilbarrack Rd., Kilbarrack, Dublin. 

ISRAEL: ALERT D. MATALON, Matalon Bros.. 
Pinkster St., 2, P. O. Box 4383, Tel. Aviv. 

JAPAN: A. C. PINDER, Whaley -Eaton Service, 
CPO Box 190, Tokyo. c/o Fgn. Corres. Club, 
PIO Hqs. FEC APO 500, San Francisco, Calif. 

LEBANON: IBRAHIM ZEIN, Rafidain, Bank, Bei- 
rut. 

MEXICO: Lots B. CELLS, Dr. Carmona y Valle 
#6, Mexico City. 

NEW ZEALAND: R. A. UsMAR, Dominion Bldg., 
Mercer St., P. O. Box 1194, Wellington Cl. 

NORWAY: EALING BERCENDAHL, Odd -Fellow By- 
geningen, Oslo. 

PAKISTAN: B. A. SHAH, State I-Iotel, Som- 
erset St., Karachi. 

SOUTH AFRICA: S. M. KIRSCH, P. O. Box 
3133, Cape Town. 

SPAIN: JOESEPII E. DORRELL, Ruiz De Alacore 
14, Madrid. 

SWEDEN -FINLAND: GOESTA ERKELL, Box 
7181, Stockholm 7. 

SWITZERLAND: ARTHUR GOEPFERT, Villa Min- 
igiera, Montagnola, Ticino. 

TURKEY: PIIEDON NAZLOGLu, Atlama Sokak 32, 
Aynali Cesme, Beyoglu, Istanbul. 

VENEZUELA: Mils. FRANK M. CALDWELL, Apar- 
tado 1706, Caracas. 

YUGOSLAVIA: STOJAN BRALOVIC, Ohridska 8, 
Belgrade. 

QUIGLEY PUBLICATIONS 
Motion Picture Herald 
(Weekly, dated Saturdays) Rockefeller Center, 

1270 Sixth Avenue, New York 20, N. Y.; 
Circle 7-3100; Cable: Quigpubco, New York. 

PRESIDENT AND EDITOR -IN -CHIEF 
MARTIN QUIGLEY 

EDITOR 
MARTIN QUIGLEY, JR. 

MANAGING EDITOR 
CHARLES S. AARONSON 

NEWS EDITOR 
VINCENT CANBY 

ADVERTISING MANAGER 
RAY GALLAGHER 
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Motion Picture Daily 
(Daily, except Saturdays, Sundays and Holi- 

days) Rockefeller Center, 1270 Sixth Avenue, 
New York 20, N. Y.; Circle 7-3100; Cable: 
Quigpubco, New York. 

PRESIDENT AND EDITOR -IN -CHIEF 
MARTIN QUIGLEY 

EDITOR 
SHERWIN KANE 

MANAGING EDITOR 
JAMES D. IVERS 

NEWS EDITOR 
RICHARD GERTNER 

ADVERTISING MANAGER 
HERBERT V. FECKE 

Television Today 
(With Motion Picture Daily.) 
EDITORIAL DIRECTOR 

CHARLES S. AARONSON 

Better Theatres 
(Published thirteen times a year including Bet- 

ter Refreshment Merchandising as a section 
of Motion Picture Herald) Rockefeller Cen- 
ter, 1270 Sixth Avenue, New York 20, N. Y.; 
Circle 7-3100; Cable: Quigpubco, New York. 

PRESIDENT AND EDITOR -IN -CHIEF 
MARTIN QUIGLEY 

EDITOR 
GEORGE SCHUTZ 

ADVERTISING MANAGER 
RAY GALLO 

Motion Picture Almanac 
(Annually) Rockefeller Center, 1270 Sixth Ave- 

nue, New York 20, N. Y.; Circle 7-3100; 
Cable: Quigpubco, New York. 

EDITOR 
CIIARLES S. AARONSON 

ASSOCIATE EDITORS 
JAMES D. IVERS, WILLIAM R. WEAVER, PETER 

BURNUP, JAY REMER, G. H. FAUSEL. 

ADVERTISING MANAGER 
HERBERT V. FECKE 

Television Almanac 
(Annually) Rockefeller Center, 1270 Sixth Ave- 

nue, New York 20, N. Y.; Circle 7-3100; 
Cable: Quigpubco, New York. 

EDITOR 
CIIARLES S. AARONSON 

ASSOCIATE EDITORS 
JAMES D. IVERS, WILLIAM R. WEAVER, PETER 

BURNUP, JAY REMER, G. H. FAUSEL, PINKY 
HERMAN. 

ADVERTISING MANAGER 
HERBERT V. FECKE 

Fame 
(Annually) Rockefeller Center, 1270 Sixth Ave- 

nue, New York 20, N. Y.; Circle 7-3100; 
Cable: Quigpubco, New York. 

EDITOR 
JAMES D. IVERS 

ASSOCIATE EDITORS 
CHARLES S. AARONSON, PETER BURNUP. SHERWIN 

KANE, WILLIAM R. WEAVER, G. H. FAUSEL, 
JAY REMER. 

ADVERTISING MANAGER 
RAY GALLAGIIER 

The Advertiser 
(Monthly) 11 West 42nd St., New York 36, N. 

Y.; LOngacre 5-2125. 
PUBLISHER AND EDITOR 

MANUEL ROSENBERG 

BUSINESS MANAGER 
L. B. ROSENBERG 

ADVERTISING MANAGER 
ROBERT M. JASON 

Advertising Age 
(Weekly) 200 East Ilinois St., Chicago II, Ill.; 

DElaware 7-5200; 480 Lexington Ave., New 

York 17, N. Y.; PLaza 5-0404. 

PUBLISHER 
G. D. CRAIN, JR. 

EDITOR 
S. R. BERNSTEIN 

EXECUTIVE EDITOR, NEW YORK 
JOAN CRICIITON 

MANAGING EDITOR 
JARLATII J. GRAHAM 

The American Cinematographer 
(Monthly on the 1st-Technical and Amateur) 

Published by American Society of Cinema- 

tographers Inc., 1782 North Orange Drive, 

Hollywood 28, Calif.; H011ywood 7-2135. 

EDITOR 
ARTHUR E. GAVIN 

TECHNICAL EDITOR 
EMERY HUSE 

Audio 
(Monthly) 204 Front St., Mineola, N. Y. 

Pioneer 2-1950. 
EDITOR AND PUBLISHER 

C. G. McPRouD 

Better Refreshment Merchandising 
(See Better Theatres, under Quigley Publica- 

tions) 

Better Theatres 
(See Quigley Publications) 

The Billboard 
(Weekly dealing with broadcasting, television, 

films, records, music, legitimate theatre, 

vaudeville, fairs, roadshow films, carnivals, 

circuses, amusement parks, nightclubs, amuse- 

ment machines, vending machines, etc., 

published Tuesdays), 1564 Broadway, New 

York 36, N. Y.; PLaza 7-2800; 188 West 

Randolph Street, Chicago 1, III.; CEntral 6- 

8761; 2160 Patterson Street, Cincinnati 22, 

O.; DUnbar I-6450; 6000 Sunset Boulevard, 

Hollywood 28, Calif.; H011ywood 9-5831; 

1426 G St., N.W., Washington 5, D. C.; 

NAtional 8-4749; 390 Arcade Bldg., St. 

Louis I, Mo.; CHestnut 1-0443. 
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PUBLISHERS 
W. D. LITTLEFORD 
R. S. LITTLEFORD, JR. 

PRESIDENT 
E. W. EVANS 

VICE-PRESIDENT 
M. L. REUTER 

SECRETARY 
LAWRENCE W. GATTO 

EDITOR -IN -CHIEF 
R. S. LITTLEFORD, JR. 

TELEVISION EDITOR 
SAM CHASE 

MUSIC -RADIO EDITOR 
PAUL ACKERMAN 

COIN MACHINE EDITOR 
ROBERT DIETMEIR 

OUTDOOR EDITOR 
HERB DOTTEN 

EXECUTIVE NEWS EDITOR 
WILLIAM J. SACHS 

ADVERTISING DIRECTOR 
C. J. LATSCHA 

CIRCULATION DIRECTOR 
B. A. BRUNS 

-e- 
Broadcasting-Telecasting 
(Weekly on Monday; also publishes Broad- 

casting Yearbook, Telecasting Yearbook). 
1735 DeSales St., Washington 6, D. C.; 
MEtropolitan 8-1022; 444 Madison Avenue, 
New York 22, N. Y.; PLaza 5-8355; 360 North 
Michigan Avenue, Chicago I, Ill.; CEntral 
6-4115; 6253 Hollywood Blvd., Hollywood 28, 
Calif.; H011ywood 3-8181; 32 Colin Ave., 
Toronto, Canada; HUdson 9-2694. 

EDITOR AND PUBLISHER 
SOL TAISIIOFF 

VICE -PRESIDENT -GENERAL MANAGER 
MAURY LONG 

VICE -PRESIDENT -MANAGING EDITOR 
EDWIN H. JAMES 

SENIOR EDITORS 
RUFUS CRATER 
J. FRANK BEATTY 
BRUCE ROBERTSON 
FRED FITZGERALD 

YEARBOOK EDITOR 
DAVID H. GLICKMAN 

SALES MANAGER 
WINFIELD R. LEVI 

CIRCULATION AND READERS' SERVICE MANAGER 
JOHN P. COSGROVE 

Broadcasting Yearbook 
(See Broadcasting -Telecasting Magazine) 

Business Screen Magazine 
(Every six weeks) 7064 Sheridan Road, Chicago 

26, Ill.; BRiargate 4-8234. 
EDITOR AND PUBLISHER 

O. H. COELLN, JR. 

Daily Variety 
(Motion picture, radio and television daily) 

6404 Sunset Blvd., Hollywood 28, Calif.; 
H011ywood 9-I 141. 

EDITOR 
JOE SCHOENFELD 

ADVERTISING MANAGER 
CIIARLES GERLACH, JR. 

BUSINESS MANAGER 
BARBARA ONEAL 

-o- 
Editor and Publisher 
(Weekly) 1700 Times Tower, New York 36, 

N. Y.; BRyant 9-3052. 
PUBLISHER 

CIIARLES T. STUART 
CHAIRMAN OF THE BOARD 

JAMES W. BROWN 
EDITOR 

ROBERT U. BROWN 
EXECUTIVE EDITOR 

JEROME H. WALKER 

Electronic & Appliance Specialist 
(Regional monthly dealing with electronics, ra- 

dio, television, high fidelity, appliances) 216 
West 14th St., New York II, N. Y.; WAtkins 
4-5585. 

PUBLISHER 
NAT BOOLHACK 

-Q- 
Electronic Industries & Tele -Tech 
(Monthly for design, development and opera- 

tion electronic and television engineers) Chil- 
ton Company, 56th & Chestnut Sts., Philadel- 
phia, Pa.; Sherwood 8-2000; New York Of- 
fice: 100 E. 42nd St. N. Y. 17, OXford 7-3400; 
Chicago Office: 201 N. Wells St., Chicago 6, 
Ill.; Cleveland Office: 859 Leader Bldg., 
Cleveland, Ohio. Los Angeles Office: 198 S. 
Alvarado St., Los Angeles; DUnkirk 7-4337 
San Francisco Office: 1355 Market St. UNder- 
hill I-9737; Tulsa Office: Petroleum Bldg. 420 
S. Boulder St. LUther 4-1769; Dallas Office: 
909 Mercantile Securities Bldg. 

PUBLISHER 
ROBERT E. MCKENNA 

EDITOR 
BERNARD F. OSBAHR 

CIRCULATION MANAGER 
ELMER DALTON 

Electronics 
(Design, production and application monthly 

for technicians and management) McGraw- 
Hill Publishing Co., 330 W. 42nd St., New 
York 36, N. Y.; LOngacre 4-3000. 

PUBLISHER 
H. W. MATEER 

ADVTG. SLS. MANAGER 
J. GIRDWOOD 

EDITOR 
\V. \V. MACDONALD 

NEW YORK 
D. Miller, M. Gallay, H. Shaw, 500 Fifth Ave., 

New York 36, N. Y. Oxford 5-5959 
CHICAGO (11) 

B. Winner, 1V. Luce, 520 North Michigan Ave.. 
Mohawk 4-5800 

PHILADELPHIA (3) 
J. T. Hauptli, Architects Bldg., 17th & Sanson 

Sts., Rittenhouse 6-0670 
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SAN FRANCISCO (4) 
T. II. Carmody, R. C. Alcuin, 68 Post Street, 

Douglas 2-4600 
DALLAS (2) 

G. L. Jones, Jr., The Vaughn Bldg., 1712 Com- 
merce St., Dallas 1, Texas, Riverdale 7-5117 

LOS ANGELES (17) 
C. W. Dysinger, 1125 West Sixth Street, Madison 

6-9351 
BOSTON (16) 

Wm. S. Hodgkinson, 350 Park Square Bldg., 
Hubbard 2-7160 

ATLANTA (3) 
M. Miller, 1301 Rhodes -Haverty Bldg., Jackson 

3-6951 
CLEVELAND (15) 

W. Gardner, 1510 Ilanna Bldg., Superior 1-7000 
DENVER 

J. W. Patten, Mile High Center, 1740 Broadway, 
Denver 2, Colorado, Alpine 5-2981 

LONDON E.C. 4 
Ilerbert Lagler, McGraw-Hill House, 95 Farring- 

ton Street 

Fame 
(See Quigley Publications) 

-O- 
Film News 
(News magazine in 16mm film, educational tele- 

vision, filmstrip and records field, published 
quarterly.) 444 Central Park West, New 
York 25, N. Y.; MOnument 6-3058. 

EDITOR -PUBLISHER 
ROHAMA LEE 
Published by Sairlec Enterprises, Inc. 

Hollywood Reporter 
(Studio daily) 6715 Sunset Boulevard, Holly- 

wood 28, Calif.; H011ywood 4-7411; and 229 
W. 42nd Street, New York, N. Y.; Wisconsin 
7-2470. 

PUBLISHER 
W. R. WILRERSON 

EDITOR 
DON CARLE GILLETTE 

BUSINESS MANAGER 
GEORGE H. KENNEDY 

LONDON OFFICE 
24 Cranbourn St., London, W. C. 2. 

1VASHINGTON OFFICE 
1365 National Press Bldg. -o -- 

International Motion Picture 
Almanac 

(See Quigley Publications) 

-o- 
International Photographer 
(Monthly, on the 5th) 7614 Sunset Boulevard, 

Hollywood 46, Calif.; H011ywood 4-9189. 
PUBLISHER 

International Photographers. Local 659, IATSE. 
EDITOR 

HERBERT ALLEN 
ASSOCIATE EDITOR 

HELEN BOYCE 

CONTRIBUTING EDITORS 
EARL THEISEN, ROBERT COBURN, ERNEST BACH- 
RACII, ARTIII'R L. MARBLE, JOSEPII V. MASCELLI 

International Television Almanac 
(See Quigley Publications) 

o - 
Journal of the Society of 

Motion Picture and Television 
Engineers 

(Technical Monthly) Editorial office: SMPTE 

Headquarters, 55 West 42nd Street, New 

York 36, N. Y.; LOngacre 5-0172. 
IíDITOR 

VICTOR H. ALLEN 
ADVERTISING MANAGER 

DENIS A. COURTNEY 

The Mike & Screen Press Directory 
(Annual reference published by Radio -News- 

reel -TV Working Press Association). 527 Lex- 

ington Ave., New York 17, N. Y.; PLaza I-2720. 

EDITOR 
ARNOLD LERNER 

Motion Picture Almanac 
(See Quigley Publications) 

Motion Picture Daily 
(See Quigley Publications) -P- 
Motion Picture Herald 
(See Quigley Publications) 

Printers' Ink 
(Weekly) 205 East 42nd St., New York 17, N. Y.; 

MUrray Hill 3-6500. 
PRESIDENT 

WILLIAM E. HARLOW 

PUBLISHER 
ELDRIDGE PETERSON 

EDITOR 
CARROLL SWAN 

MANAGING EDITOR 
Tu OM AS JONES 

BRANCH OFFICES 
360 N. Michigan Ave., Chicago 1, Ill. 
5127 Whittier Blvd., Los Angeles, Calif. 
Rhodes -Haverty Bldg., Atlanta 3, Ga. 
Blanchard -Nichols, Inc., 633 S. Westmoreland 

Ave., Los Angeles 5, Calif. 
Blanchard -Nichols, Inc., 111 Sutter St., San 

Francisco 4, Calif. 
George Jackson, Clifford's Inn, Fleet St., Lon- 

don E. C. 4. 
1319 F. St., N. W., Washington 4, D. C. 

The Quarterly of Film, Radio and 
Television 

(Quarterly; published Fall, Winter, Spring and 
Summer. A journal of critical appraisal and 
research in motion pictures, radio and tele- 
vision) University of California Press, Berkeley 
4, Calif.; AShberry 9-1010; Editorial office, 
Royce Hall 214, University of California, Los 

Angeles 24, Calif.; BRadshaw 2-6161. 
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EDI'T'OR -IN -CHIEF 
KENNETH MACGOWAN 

PUBLISHER 
UNIVERSITY OF CALIFORNIA PRESS 

-0-- 
Quigley Quigley Publications 
(See Quigley Publishing Company at head of 

these listings). 

0- 
Radio Annual-Television Year 

Book 
(Annual) 1501 Broadway, New York 36, N. Y.; 

Wisconsin 7-6336. 
PRESIDENT 

JACK ALICOATE 
PUBLISHER -EDITOR 

CHARLES A. ALICOATE 
ASSOCIATE PUBLISHER AND 

VICE-PRESIDENT 
MARVIN KIRSCH 

MANAGING EDITOR 
JOE MORRIS 

Radio Daily-Television Daily 
(Radio & Television trade daily; also publishes 

Radio Annual Television Year Book). 1501 
Broadway, New York 36, N. Y.; Wisconsin 
7-6336. 

PRESIDENT 
JOHN W. ALICOATE 

PUBLISHER -EDITOR 
CHARLES A. ALICOATE 

ASSOCIATE PUBLISHER -GEN. MGR. 
MARVIN KIRSCH 

MANAGING EDITOR 
JOE MORRIS 

VICE-PRESIDENT 
CHESTER A. BAH 

HOLLYWOOD REPRESENTATIVES 
PAUL DEVOE, BILL BARTON, JERRY TIDWELL, 

ETHEL ROSEN, PAT HELM, JIM POWELL. 

Radio -Electronics 
(Monthly dealing with technical aspects for TV, 

radio and electronic technicians, high-fidelity 
enthusiasts, experimenters and hobbyists) 154 
W. 14 Sf., New York II, N. Y.; ALgonquin 
5-7755. 

PUBLISHER AND EDITOR -IN -CHIEF 
IIUGO GERNSBACK 

EDITORIAL DIRECTOR 
M. HARVEY GERNSBACK 

MANAGING EDITOR 
FRED SHUNAMAN 

GENERAL MANAGER 
LEE ROBINSON 

-0 -- 
Radio & Television Journal 
(Monthly) 1475 Broadway, New York 36, N. Y.; 

OXford 5-5151. 
PUBLISHER 

V. L. MCKEANIN 
EDITOR 

CLAY FISCHER 

Radio and TV News 
(Technical monthly) 366 Madison Avenue, New 

York 17, N. Y.; MUrray Hill 7-8080. 
PUBLISI-IER 

OLIVER READ 
PRESIDENT 

WILLIAM ZIFF 
CHICAGO OFFICE 

64 E. Lake St. 
LOS ANGELES OFFICE 

215 W. 7th St. 

Radio and Television Weekly 
(Weekly) 99 Hudson St., New York 13, N. Y.; 

WAlker 5-2576. 
PUBLISHER 

JOHN E. RIESENFELD 
EDITOR 

CY KNELLER 
GENERAL MANAGER 

SIDNEY E. DAVIS 

Ross Reports-Television Index 
(Published by Television Index, Inc.) 
551 Fifth Ave., New York 17, N. Y.; MUrray Hill 

2-5910. 
EDITOR AND PUBLISHER 

JERRY LEICHTER 

Sponsor 
(Bi -Weekly, on Mondays) 40 East 49th St., New 

York 17, N. Y.; MUrray Hill 8-2772. 
EDITOR AND PRESIDENT 

NORMAN R. GLENN 
VICE-PRESIDENT AND ASSISTANT Pl. 1I- 

LISHER 
BERNARD PLATT 

EXECUTIVE EDITOR 
MILES DAVID 

BRANCH OFFICES 
161 E. Grand Avenue, Chicago, III. 
6087 Sunset Blvd., Los Angeles, Calif.; H011y- 

wood 4-8090; EDWIN D. COOPER, Western 
manager. 

o- 
Teletales, The News Letter of the 

Television World 
(Monthly) 6327 Santa Monica Blvd., Hollywood 

38, Calif.; HD 2-3255. 
EDITOR 

SYD CASSYD 

EASTERN OFFICE 
SEYMOUR ROBBINS, 101 W. 55th St., New 

York 19, N. Y.; Pl 7-0955. 

------o-- 
TV Film Program Directory 
535 Fifth Ave., New York 17, N. Y.; MUrray 

Hill 7-1668. 
GENERAL MANAGER 

JOSEPH M. KOEHLER 

TV-Radio Life 
1610 N. Argyle Ave., Hollywood 28, Calif.; 

H011ywood 4-9275. 

738 



PUBLISHER 
Television News Syndication, Inc. 

EDITOR AND GENERAL MANAGER 
EVELYN A. BIGSBY 

ADVERTISING MANAGER 
WALTER O. MILES -O- 

Electronic Technician 
(Monthly for electronic -TV -audio technicians) 

480 Lexington Ave., New York 17, N. Y.; 
PLaza 9-7880; affiliate of Caldwell -Clements 
Co. 

PUBLISHER 
MAURICE CLEMENTS 

EDITOR 
ALBERT J. FORMAN -0 - 

Telecasting Yearbook 
(See Broadcasting-Telecasting Magazine) 

Television Age 
(Bi -weekly trade magazine) 444 Madison Ave., 

New York 22, N. Y.; PLaza 1-1122. 
PUBLISHER 

SOL PAUL 
EDITOR 

ART KING 
FILM EDITOR 

DAVE YELLIN 
PRODUCTION MANAGER 

FRED LOUNSURY 
BRANCH OFFICES 

333 No. Michigan Ave., Chicago, Ill. 
1901 West 8th St., Los Angeles, Calif. 
57 Post St., San Francisco, Calif. -O- 

Television Digest with Electronics 
Reports 

(Weekly Newsletter with supplemental services, 
including semi-annual TV Factbook and an- 
nual AM -FM Directory.) Wyatt Bldg., Wash- 
ington 5, D. C.; STerling 3-1755. 

EDITOR AND PUBLISHER 
MARTIN CODEL 

SENIOR EDITOR 
ALBERT WARREN 

ASSOCIATE EDITOR 
DAVID LACIIENBRUCH 

TRADE REPORTS EDITOR 
JAMES S. CANNON 

EDITORIAL ASSOCIATES 
PAUL STONE 
WILLIAM J. MCMAIION, JR. 
WILBUR H. BALDINGER 

BUSINESS MANAGER 
ROERT CADEL 

Television Magazine 
(Monthly) 600 Madison Avenue, New York 22, 

N. Y.; PLaza 3-9944. 
EDITOR AND PUBLISHER 

FREDERICK A. KUGEL 

EXECUTIVE EDITOR 
HERMAN W. LAND 

ADVERTISING DIRECTOR 
ROBERT LEWIS 

BUSINESS MANAGER 
JACK L. BLAS 

-o- 
Tide 
(Semi -Monthly) 1564 B'way, New York, N. Y.; 

PLaza 7-2800. 
PUBLISHER 

HARTLEY W. BURCLAY 

EDITOR 
MORGAN BROWNE 

-o 
Variety 
(General amusements and professional weekly, 

published Wednesdays) 154 West 46th Street, 

New York 36, N. Y.; JUdson 2-2700. 

BRANCH OFFICES 
6404 Sunset Boulevard, Hollywood 28; Holly- 

wood 9-1141. 
1292 National Press Building, Washington 4; 

STerling 3-5445. 
612 No. Michigan Ave., Chicago 11; DElaware 

7-4984. 
8 St. Martins Pl., Trafalgar Sq., London WC2; 

Temple Bar 5041. 
EDITOR 

ABEL GREEN 
BUSINESS MANAGER 

HAROLD ERICIIS 
ADVERTISING MANAGER 

J. J. COLBY 

What's New In Television 
(Monthly) 21 W. Huron Ave., Chicago I I, Ill.; 

WH iteha l l 4-0670. 
PUBLISHER 

MAL PARKS, JR. 
EDITOR 

MAL PARKS 

Who's Who and What's Where at 
TV Stations 

(Semimonthly) 535 Fifth Ave., New York 17, 

N. Y.; MUrray Hill 7-1668. 
EDITOR 

JUDY DUPUY 

Newspapers' TV Editors and Writers 
Alabama 
Birmingham, News-Rogers Thames. 
Birmingham, Post-Herald-Jim Atkins. 
Florence-Sheffield Tuscumbia-Muscle Shoals 

City, Times-Ben Knight. 
Huntsville, Times-Reese T. Amis. 
Mobile, Press-Kenny Morgan. 
Mobile, Register-Ellin Bodden. 

Montgomery, Advertiser-Bob Hugger. 
Montgomery, Journal-Bob Hugger. 
Tuscaloosa, News-Stroube Smith. 

Arizona 
Flagstaff, Sun-Bill Deaver. 
Mesa, Tribune-Ed Wiggins. 
Phoenix, Arizona Republic-Patricia Smith. 
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Phoenix, Gazette-Bobbie Johnston. 
Prescott, Courier-George A. Coennen. Temple, Daily News-Bill Lucas. 
Tucson, Citizen-Michelene Keating. 
Yuma, Sun-C. F. Mabery. 

Arkansas 
Batesville, Guard-Jimmy M. Jones. 
Little Rock, Gazette-Eugene C. Fretz, Jr. 
Paragould, Big Picture-Ruth Woodside. 
Paragould, Press-Mary Carolyn Paul. 
Rogers -Bentonville, Daily News-C. C. Lambert. 
Russellville, Courier Democrat-Craig Lovesy. 
Stuttgart, Leader-Calvin Mannen. Texarkana, Gazette News-Paul Lowry. 

California 
Alameda, Times-Star-Jack Angus. 
Alhambra, Post-Advocate-Warner Jenkins. 
Anaheim, Bulletin-('armela Martin. 
Berkeley, Gazette-Renee Morcel. 
Beverly Hills, Citizen-Gene Inge. 
Burbank, Daily Review-Gene Inge. 
Culver City, Star-News-Helen Black. 
Escandido, Times -Advocate --Shirley Peet. 
Glendale, News Press-Gene Inge. 
Hollywood, Citizen-News-Zuma Palmer. 
Long Beach, Independent-Terry Vernon. 
Long Beach, Press-Telegram-John Frederick. 
Los Angeles 

Examiner-Jack Lait, Jr. 
Herald and Express-Bob Hull. 
Mirror-Hal Humphrey. 
Madera, News-Tribune-Mrs. Alma Thayer. 
Martinez, Contra Costa Gazette-Jeff Greer. 

Napa, Register-Paul Donovan. 
North Hollywood, Valley Times-Allen Rich. 
Oakland, Tribune-James Abbe. 
Orange, News-William Cary. 
Palo Alto, Times-Ellis Walker. 
Pasadena, Independent-Bill Bird. 
Pasadena, Star-News-William B. Munro. 
Redwood City Tribune-Ellis Walker. 
Richmond, Independent-George Tashman. Riverside, Enterprise-Ceil Kelly. 
Riverside, Press-Ceil Kelly. 
Roseville, Press-Tribune-Lynn Allen. 
Sacramento, Bee-William C. Glackin. Salinas, Californian-May Gordon. 
San Bernardino, Evening Telegram-Dee Phillips. San Bernardino, Sun-Dee Phillips. 
San Diego, Evening Tribune-Dave McIntyre. 
San Diego, Union-Don Freeman. 
San Fernando, Valley Times-Allen Rich. 
San Francisco 

Chronicle-Terrence O'Flaherty. 
Examiner-A. Dwight Newton. News-Guy Wright. 

San Jose, Mercury-Gerry C. Howe. San Jose, News-Gerry C. Howe. 
San Leandro, News-Dave Houser. 
San Mateo, Times & Daily News Leader- 

Bob Foster. 
Santa Maria, Times-Russ Pyle. Santa Monica, Outlook-II. Jacobs. 
Santa Paula, Chronicle-Wallace E. Smith. Santa Rosa, Press Democrat-Hilde .atz. Tulare, Advance-Register-Toni R. Ilenniun. 
Turlock, Journal-Helen Smith. West Covina, San Gabriel Valley Tribune-Ir- 

ving Fang. 
Willows, Journal-Harold Westlund. 
Wilmington, Press-Journal-Tom Danson, 
Woodland, Democrat-Monnie Wirth. 

Colorado 
Alamosa, Courier-Jack Wellenkotter. 
Boulder, Camera-Arlene Neill. 
Colorado Springs, Free Press-Helen Merrell. 
Colorado Springs, Gazette Telegraph-Ruth Erwin. 
Denver, Post-Tom Watt. 
Greeley, Daily Tribune-Beverly Barrett. 

Connecticut 
Bridgeport, Herald-Leigh Danenberg, Jr 
Bridgeport, Post-Fred Russell. 
Bridgeport, Telegram-Fred Russell. 
Bristol, Press-Elizabeth Mattoon. 

Danbury, News-Times-Lillian Paiva. 
Hartford, Courant-H. Viggo Andersen. 
Hartford, Times-Anthony Davenport. 
Waterbury, American-E. Christy Erk. 
Waterbury, Republican-E. Christy Erk. 
Willimantic, Chronicle-Adrian Lambert. 

Delaware 
Dover, Delaware State News-Jim Miller. 

District of Columbia 
Washington 

News-Dave Reque. 
Post and Times-Herald-Lawrence Laurent. 
Star-Bernie Harrison. 

Florida 
Gainesville, Sun-R. B. Beard. 
Miami, Herald-Jack Anderson. 
Miami, News-Herb Rau. 
Miami Beach, Sun-Maude Massengale. 
Palatka, News-Memrie James. 
Panama City, Herald-William Maxwell. 
Panama City, News-William Maxwell. 
St. Petersburg, Independent-I-Iarold Ballew. 
St. Petersburg, Times-Patricia Winchell. 
Tampa, Times-Earl Dobert. 
Tampa, Tribune-Paul Wilder. 

Georgia 
Albany, Herald-James M. Robinson. 
Athens, Banner-Herald-Mrs. Russell Hobbs. 
Atlanta, Constitution-Paul Jones. 
Atlanta, Journal-Norman Shavin. 
Columbus, Ledger-Mildred Grimes. 
Griffin, News-H. Reeves. 
Lagrange, News-Jim Wood. 
Macon, News-Mrs. Donald McDonald. 
Macon, Telegraph-Mrs. Donald McDonald. 
Savannah, Press-John L. Sutlive. 
Thomasville, Times-Enterprise-Lee E. Kelly, Jr. 
Waycross, Journal-Herald-Dorothy Smith. 
West Point, Valley Times-News-('lo Stance. 

Idaho 
Cotur d'Aline, Press-Sharon ('arlson. 
Lewiston, Tribune-Phyllis Budweg. 

Moscow, Idahonian-A. F. Barackman. 
Nampa, Idaho Free Press-Douglas Wachs. 
Twin Falls, Times-News-Marjorie Lake, 

Larry Hovey. 
Wallace, Press-Marge Clark. 

Illinois 
Beardstown, Illinoian-Star-Laverne Roegge. 
Belleville, Advocate-Leslie S. Crow. 
Belvidere, Republican-Dorothy Coombes. 
Bloomington, Pantagraph-Carole Carpenter. 
Champaign -Urbana, News-Gazette-Harold 

Holmes. 
Chicago 

American-Janet Kern. 
Defender-Charles A. Davis. 
News-Ethel Daccardo. 
Sun-Times-Robert Vanderpool. 
Tribune-Larry Wolters. 

Danville, Commercial-News-Joe Townsley. 
Dixon, Telegraph-Cliff Coughlin. 
Effingham, News-Franklin Dooling. 
Elgin, Courier-News-Edward Joyce. 
Freeport, Journal-Standard-Grace Barnett. 
Galesburg, Register-Mail-Leo Sullivan. 
Joliet, Herald-News-Tack Thorne. 
Kankakee, Journal-Howard Schmalzried. 
Kewanee, Star Courier-Norma Blewett. 
Lincoln, Courier-D. Emery. 
Marion, Repubican-F. Cornwell. 
Moline, Dispatch-Carla Reynolds. 
Monmouth, Review Atlas-D. R. Moffet. 
Pekin, Times-Marie Lewis. 
Peoria, Journal Star-William Lyttleton. 
Rock Island, Argus-Charles Sanders. 
Rockford, Register-Republic-William H. Klusmeier. 
Rockford, Star-William H. Rlusmeier, 
Wateska, Iroquois County Times-Cloyce K. 

Nichols. 
Waukegan, News-Sun-Mrs. Doris Paizer. 
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Indiana 
Anderson, Bulletin-Juliet Crittenberger. 
Anderson, Herald-Floyd Schuyler. 
Bicknel, News-Mrs. Avenel] Powell. 
Columbus, Republican-Opall Tellman. 
Connersville, News-Examiner-Emmett Jackson. 
Elkhart, Truth-Tom Stephenson. 
Evansville, Courier-Dorothy Young. 

Courier & Press-Dorothy Reising. 
Press-Mary Butterfield. 

Fort Wayne, Journal-Gazette-Jean Mack. 
Frankfort, Times-Allen Wardrip. 
Huntington, Herald-Press-Richard Scag:. 
Indianapolis News-('. E. Rang. 
Indianapolis, Star-Julia Daugherty. 
Indianapolis, Times-"Casey.' 
Jasper, Herald-Jack Rumbach. 
Kendallville, News-Sun-R. V. Fischer. 
Kokomo, Tribune-Margaret Buhrntan. 
Lafayette, Journal and Courier-\tonna Cuppy. 
La Porte, Herald-Argus-Gwenn Northam. 
Logansport, Pharos-Tribune-J. Seits. 
Logansport, Press-Richard Salomon. 
Madison, Courier-Phil Cole. 
Michigan City, New Dispatch-Goldie Hermance. 
Muncie. Press-Leon J. Parkinson. 
Muncie, Star-John F. Pettibone. 
New Albany, Ledger & Tribune-Mary Walker. 
Portland, Commercial-Review-Rus Figert. 
Rochester, News Sentinel-Howard Archer. 
Shelbyville, News-Jim Mchinney. 
South Bend, Tribune-James McNeile. 
Tipton, Tribune-Rosemary Beck. 
Warsaw, Times-Union-Fred Gresso. 
Washington, Herald-David A. Draper. 
Washington, Times-Richard Backes. 

Iowa 
Burlington, Hawk -Eye Gazette-James Eland. 
Cedar Rapids, Gazette-Nadine Subotnik. 
Charles City, Press-Bob Fischer. 
Council Bluffs, Nonpareil-Harry Mauck, Jr. 
Davenport, Democrat-Forrest Kilmer. 
Davenport, Times-Ron Lorenzen. 
Des Moines, Register-Marjory Laws. 
Des Moines, Tribune-Marjory Laws. 
Keokuk, Gate City-Dale E. Carrell, Jr. 
Marshalltown, Times-Republican-Allan Schrock. 
Mason City Globe-Gazette-Carl Wright. 
Ottumwa, Courier-Jeanette Stein. 
Waterloo, Courier-Kenneth Murphy. 
Webster City, Freeman-Journal-Max Maxon. 

Kansas 
Atchison, Globe-Al Bennett. 
Augusta, Gazette-Margaret Thomas. 
Coffeyville, Journal-Kenneth Cape. 
Dodge City, Globe-M. D, Ridpath. 
Great Bend, Tribune-Spec Reynolds. 
Hutchinson, News-Herald-Frank Keller. 
Liberal. Southwest Times-Ray Millman. 
Manhattan, Mercury-Jack Woodman. 
Ottawa, Herald-Robert Leonard. 
Pratt, Tribune-Jim Cornish. 
Russell, News-Russ Townsley. 
Salina, Journal-John Schmiedeler. 
Topeka, Capital-John Williams. 
Topeka, State-Journal-Bernice Milne. 
Wellington, News-Margaret Newlin. 
Wichita, Eagle-Root. L. Tonsing. 

Kentucky 
Glasgow, Times-A. Rogers. 
Henderson, Gleaner and Journal-F. W. Fink. 
Louisville, Courier Journal-Bill Ladd. 
Louisville, Times-John Walsh. 
Owensboro, Messenger-Enquirer-Christine Edge. 

Louisiana 
Baton Rouge, Morning Advocate ----Charges Magee. 
Crowley, Signal-Mrs. L. J. Cart. 
Lake Charles, American Press-Beatrice North. 
Monroe, Morning World-Jame, P. Williamson. 
Monroe, News-Star-James P. \Villiwn-ori. 
New Iberia, Iberian-Dorothy Louviere. 
New Orleans, Item-T. R. Liuzza. 

New Orleans, 
Journal-Lillie 

Brooks. 
Shreveport, 
Shreveport, Times-Pericles Alexander. 

Maine 
Bangor, News-Roger W. Remington. 
Portland, Express-Hal Cail. 
Portland, Herald-Hal Cail. 
Portland, Telegram-Hal Cail. 

Maryland 
Annapolis, Evening Capital-Laverne Williams. 
Baltimore, American-Aldine Bird. 
Baltimore, Evening Sun-Hope Pantell. 
Baltimore, News Post-Aldine Bird. 
Baltimore, Sun-Donald Kirkley. 
Cumberland, Evening Times-E. T. Gunning. 
Cumberland, News-A. T. Brust. 

Massachusetts 
Attleboro, Sun-E. I. Macdonald. 
Boston 

Globe-Elizabeth L. Sullivan. 
Herald-Arthur 1 etridge. 
Traveler-Joseph Levine. 

Chelsea, Record-R. F. IIancock. 
Fall River, Transcript-Lorraine Sears. 
Greenfield, Recorder-Gazette-John J. Broughan. 

Holyoke, Transcript-Telegram-William Dwight. 
Jr. 

Lawrence, Eagle-John J. Regan. 
Lawrence, Tribune-John J. Regan. 
Lowell. Sun-Jim Finn. 

Malden, News-James Scott. 
Medford, Mercury-Edith Brickman. 
Milford, News-Nicholas J. Tosches. 

New Bedford, Standard-Times-Joseph I.. \\'ich- 
erski. 

Pittsfield, Berkshire Eagle-Milton Bass. 
Springfield, News-Lawrence J. Sullivan. 
Springfield, Republican-Lawrence J. Sullivan. 
Springfield, Union-Lawrence J. Sullivan. 
Wakefield, Item-Allston Van Wagner. 
Woburn, Times-Betty Devaney. 
Worcester, Gazette-James A. Gourgouras. 
Worcester, Telegram-Frederick L. Rushton. 

Michigan 
Ann Arbor, News-Carol Otto. 
Battle Creek, Enquirer and News-Art Middleton. 
Bay City, Times-Katherine Schwall. 
Benton Harbor, News-Palladium-S. R. Banyou. 
Detroit, Free Press-Betty Lou Peterson. 
Detroit, News-Herschell Hart. 
Detroit, Times-Andy Wilson. 
Flint, Journal-Ralph G. Coulter. 
Grand Rapids, Herald-Sue Rogers. 
Grand Rapids, Press-Mrs. Florence Maciulewski. 
Greenville, News-Dale Stafford. 
Jackson, Citizen-Patriot-Donald Durst. 
Kalamazoo, Gazette-Maude Curren. 
Lansing, State Journal-Thelma Harnett. 
Menominee, Herald-Leader-Milton Brown. 
Mount Clemens, Monitor-Leader-M. T. McKee, Jr. 
Muskegon, Chronicle-Donna Smreina. 
Niles, Star-Don R. Carlson. 
Owosso, Argus-Press-Arthur Klein. 
Pontiac, Press-Lena Lilly. 
Port Huron, Times Herald-C. E. Burkholder. 
Royal Oak, Tribune-Beverly Peck. 

Saginaw, News-Leslie A. \Vahl. 
Traverse City, Record-Eagle-Margaret Votey. 

Minnesota 
Austin, Herald-J. Dance. 
Fairmont, Sentinel-Bob Ses, 
Faribault, News-John Jurkow. 
Minneapolis, Star-Florence Murphy. 
Minneapolis, Tribune-\Vill Jones. 
Red Wing, Republican Eagle-Marlene Minn ford. 
St. Paul, Dispatch-T. L. Ayers. 
St. Paul, Pioneer Press-T. L. Ayers. 
Willmar, Tribune-Stan Haldorson. 
Winona, Daily News-Joseph Rizzardi. 
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Mississippi 
Clarksdale, Press Register-B. J. Skelton. Jackson, State Times-William E. Keith. 
Jackson, Daily News-Frank IIains. 
Jackson, The Clarion-Ledger-Purser Hewitt. 
Meridian, Star-terry Kerns. 
Vicksburg, Evening Post-Burrell Conway. Vicksburg, Herald-Burrell Conway. 

Missouri 
Carthage, Press-John Key. 
Columbia, Missourian-M. E. Gross. 
Columbia, Tribune-Joan Lipscomb. 
Excelsior Springs, Standard-M. Crowley. 
Hannibal, Courier-Post-Clarence Cary. Independence, Examiner-Charles Lanphear. 
Kansas City, Star-R. J. Hoyland. 
Kansas City, Times-R. J. Hovland. 
Monett, Times-Peter V. McCoy. 
St. Charles, Banner-News-R. Kelch. 
St. Joseph, Gazette-Don Thornton. 
St. Joseph, News-Press-Don Thornton. 
St. Louis, Post-Dispatch-Warner O. Schoyen, 
Springfield, Leader & Press-Dale Freeman. 
Springfield, News and Leader-Dale Freeman. 
West Plains, Quill-Frank L. Martin. 

Montana 
Bozeman, Chronicle-Ralph Evans. 
Kalispell, Inter Lake-Dean Krenz. 
Lewistown, News-Lloyd C. Law. 

Nebraska 
Grand Island, Independent-Arch W. Jarrell. 
McCook, Daily Gazette-Dick Harmeson. 
Norfolk, News-Nelson Barth. 
Omaha. World-Herald-Irene Provost. 

Nevada 
Las Vegas, Review-Journal-Archie Teague. 

New Hampshire 
Concord, Monitor & New Hampshire Patriot- 

Arthur F. Babineau. 
Laconia, Citizen-J. Oliva IIuot. 
Lebanon, Hanover, White River Junction, Valley 

News-Dorothy Daniels. 
Manchester, Sunday News-Walt Emerson. 
Manchester, Union Leader-Paul Tracy. 

New Jersey 
Atlantic City, Press-Paul Learn. 
Bridgeton, News-Phyllis I. Clark. 
Camden, Courier-Post-Nancy L. Clark. 
Hackensack, Bergen Evening Record-Kenneth 

Wallace. 
Newark, News-Roland E. Lindbloom. 
New Brunswick, Home News-Edward 011y. 
New Brunswick, Times-Edward 011y. 
Passaic -Clifton, Herald-News-William H. Pohle. 
Passaic, Eagle-Mrs. Theresa Howley. 
Paterson, Morning Call-Ida Brullo. 
Paterson, News-Henry C. Schwartz. 
Plainfield, Courier-News-Paul Smith. 
Trenton, Times-Advertiser-Frederick L. Ferris. 
Trenton, Trentonian-Fred Van Devanter. 
Vineland, Times-Journal-Ralph C. Squillace. 

New Mexico 
Albuquerque, Tribune-Howard Bryan. 
Santa Fe, New Mexican-Tony Hillerman. 

New York 
Albany. Times-Union-Charles E. Davis. 
Batavia, News-Mrs. F. E. Brown. 
Bath, Steuben Advocate-M. M. Landon. 
Binghamton, Press-Kimball Davis. 
Binghamton, Sun-Dave Rossie. 
Buffalo, Courier-Press-Geo. Koenig. 
Buffalo, News-Sturgis Hedrick. 
Canandaigua, Messenger-Robert A. Wade. 
Catskill. Mail-John Behuniak. 
Dunkirk-Freedonia, Observer-Gerald Wystup. 
Endicott, Bulletin-Pat IIopko. 
Herkimer -Ilion, Telegram-Mary Edwards. 

Hudson, Register-Star-Judy Nooney. 
Jamestown, Post-Journal-J. I-Iarold Swanson. 
Jamestown, Sun-E. J. Acker. 
Lockport, Union -Sun & Journal-Dorothy Smith. 
Long Island (Nassau County), Newsday-Jo 

Coppola. 
Mamaroneck, Times-Tennis E. Gouwens. 
Mount Vernon, Daily Argus-Ettore Fraioli. 
New Rochelle, Standard Star-Harold Doosky. 
New York City 

Brooklyn Daily-Ted Nelson. 
Herald Tribune-John Crosby, Marie Torre. 
Journal-American-J. J. Karpf. 
Mirror-Nick Kenny. 
News-Ben Gross. 
Post-Albert Cusick. 
Telegraph-Leo Mishkin. 
Times-Jack Gould, J. P. Shanley. 
World -Telegram and Sun-I-Iarriet Van Horne, 

Kevin Delany. 
Long Island Advocate-W. Witte. 
Long Island Press-William Cotter. 

Long Island Star Journal-Robert Wright. 
Newburgh, News-Victor Livingston. 
Norwich, Sun-Robert J. Jones. 
Oneonta, Star-Robert Depian Ti. 
Ossining, Citizen-Register-Douglas R. Wildey. 
Oswego -Fulton, Palladium-Times-J. Russell Gill. 
Plattsburg, Press-Republican-Ann Breen. 
Port Chester, Item-Warren B. Randall. 
Rochester, Democrat & Chronicle-Harold 

Nichols. 
Rochester, Times-Union-John C. Hadley. 
Rome, Sentinel-Margaret McCarthy. 
Syracuse, Herald-Journal-Robert Sokolsky. 
Syracuse, Post-Standard-Peg Simpson. 
Tarrytown, Daily News-Robert M. Austin. 
The Tonawandas, News-Francis Skimin. 
Troy, Record-Alton T. Sliter. 
Troy, Times Record-Alton T. Sliter. 
Watertown, Times-Dominic Pepp. 
White Plains, Reporter Dispatch-James F. 

Gressler. 
Yonkers, Herald Statesman-David S. Jensen. 

North Carolina 
Charlotte, Observer-Dick Banks. 
Dunn, Record-Mel Adams. 
Elizabeth City, Advance-Bessie Culpepper. 
Goldsboro, News-Argus-George Johnson. 
High Point, Enterprise-Joe E. Brown. 
Kannapolis, Independent-Bill Bailes. 
Kinston, Free Press-James Register. 
Raleigh, News and Observer-Jane Hall. 

Raleigh, Times-Ann Ehrgott. 
Rocky Mount, Telegram-Clinton Andrews. 
Salisbury, Post-Bette Kepley. 
Sanford, Herald-E. H. Jennes. 
Winston-Salem, Journal and Sentinel-Tom 

Wicker. 

North Dakota 
Fargo, Forum-Del Johnson. 

Ohio 
Akron, Beacon-Journal-A. L. Cullison. 
Ashland, Times-Gazette-Josephine Stookey. 
Athens, Messenger-John V. Webb. 
Bowling Green, Sentinel-Tribune-Dean Roach. 
Cambridge, Jeffersonian-Mrs. Lathiel Winters. 
Canton, Repository-Louise Meek. 
Celina, Standard-Tom Percy. 
Cincinnati, Enquirer-James Devane. 
Cincinnati, Post-Mary Wood. 
Cincinnati, Times-Star-Charlton Wallace. 
Cleveland 

News-Maurice Van Metre. 
Plain Dealer-George Condon. 
Press-Stanley Anderson. 

Columbus 
Citizen-Mrs. Jo Reed. 
Dispatch-Robert G. Connors. 
Ohio State Journal-Edgar Darmann. 
Star-Pauline Smith. 

Coshocton, Tribune-William Felver. 
Dayton, Journal-Herald-Brainard Platt. 
Dayton News-Grover Mitchell. 
East Liverpool, Review-Julius Cassels. 
Elyria, Chronicle-Telegram-Dorothy Funk. 
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Findlay, Republican-Courier-Allen Dudley. 
Fostoria, Review-Times-I-Ioward Wyatt. 
Galion, Inquirer-Mrs. Leona Gillette. 
Greenville, Advocate-Walter A. Browne. Jr. 
Ironton,Tribune-Wanda Brammcr. 
Kenton, Times-Paul Thomas. 
Lorain, Journal -Times Herald-William E. Totten. 
Mansfield, News-Journal-Donn Gaynor. 
Marietta, Times-Andrew Elliott. 
Marion, Star-Frances Bomberger. 
Martins Ferry, Times-Leader-E. Grace Coleman. 
Middletown, Journal-Bob Carrier. 
Mount Vernon, News-Virgil Shipley. 
Newark, Advocate and American Tribune- 

Don Smith. 
Niles, Times-Agnes Lopata. 
Piqua, Call-Ella Purdy. 
Ravenna - Kent, Record - Courier - Tribune-Jo- 

sephine Sicuro. 
Sidney, News-Marion Russell. 
Steubenville, Herald-Star-W. J. Michl. 
Toledo, Blade-Ray Oviatt. 
Van Wert, Times-Bulletin-Lloyd Hippensteele. 
Wapakoneta, News-Hazel Brown. 
Warren, Tribune-Chronicle-John Forrest. 
Wellston, Sentinel-John L. Weber. 
Willoughby, News-Herald-Thelma Davidson. 
Wilmington, News-Journal-Mrs. Eleanor Conard. 
Youngstown, Vindicator-Adrian Slifka. 
Zanesville, Signal-Virginia Reynolds. 
Zanesville, Times Recorder-Virginia Reynolds. 

Oklahoma 
Durant, Democrat-LeRoy Moses. 
Enid, Eagle-A. J. Strauss. 
Enid, News-A. J. Strauss. 
Frederick, Leader-Gertrude Perkins. 
Muskogee, Phoenix-Wally W. Weber. 
Muskogee, Times-Democrat-Wally W. Weber. 
Okmulgee, Times-Donn Dodd. 
Seminola, Producer-Al Givens. 
Shawnee, News-Star-Jack Reese. 
Tulsa, World-Russell Gideon. 

Oregon 
Albany, Democrat-Herald-Scott McArthur. 
Ashland, Tidings-Marge O'Harra. 
Coos Bay -North Bend, Times-Kenneth Hess. 
Oregon City, Enterprise-Courier-James MacLean. 
Portland, Oregonian-Francis Murphy. 
Portland, Oregon Journal-William Moyes. 
Roseburg, News-Review-George Castillo. 

Pennsylvania 
Allentown, Call-Arthur Gerhart. 
Allentown, Chronicle-Arthur Gerhart. 
Altoona, Mirror-Mrs. Pat Hinton. 
Altoona, Tribune-Leo M. Carroll. 
Ambridge, Citizen-J. Robert Gover. 
Beaver -Rochester -Aliquippa -Ambridge, Beaver 

Valley Times-Ralph Temples. 
Bethlehem, Globe-Times-Mrs. Elizabeth Davis. 
Bradford, Era-J. M. Cleary. 
Bristol, Courier-Jane Gray. 
Brownsville, Telegraph-Robert Atwood. 
Carbondale. News-Thomas Gilmartin. 
Clearfield, Progress-W. J. Thomas. 
Doylestown, Intelligencer-Alice Gilbert. 
DuBois, Courier-Express-J. S. Gray. 
Easton, Express-S. P. Lewis. 
Erie, Times-Edw. Yates. 
Franklin, News-Herald-Carolee Michener. 
Hanover, Sun-J. A. Schwartz. 
Homestead, Messenger-Margaret G. Frank. 
Huntingdon -Mount Union, News-Eugene Shore. 
Johnstown, Tribune-Democrat-Ed Klym. 
Kittanning, Simpson's Leader-Times-Ethelyn E. 

Young. 
Lansdale. North Penn Reporter _George W. Knipe. 
Latrobe, Bulletin-Mary Lou Yurick. 
Lebanon, News-John Schropp. 
Lewistown, Sentinel-M. S. Stroup. 
Mount Carmel, Item-Stephen A. Milo. 
New Kensington -Arnold, Dispatch-Frank Ramsden. 
Norristown, Times-Herald-T. Edward Maum. 
Oil City, Derrick-E. P. Boyle. 
Philadelphia 

Bulletin-Robert J. Williams. 
Inquirer-Mrs. Eugenia K. Rozanski. 

News-Ernie Schier. 
Phoenixville, Republican-Joseph P. 1 j Lai. 

Pittsburgh 
Post-Gazette-Win Fanning. 
Press-Fred Remington. 
Sun-Telegraph-Wilbur D. Clark, James Pettican. 

Pottstown, Mercury-Susan Ziegler. 
Pottsville, Republican-Charles Rose. 
Punxsutawney, Spirit-Ben Jones. 
Reading, Eagle-Robert Schoenert. 
Reading, Times-Louis Schlosberg. 
St. Mary's, Press-Myra Trgovac. 
Scranton, Times-Robert Davis, Charles Mackey. 
Scranton, Tribune-Jack Lewis. 
Sharon, Herald-Carol Sabo. 
Shenandoah, Herald-M. Anna Straughu. 
Tamaqua, Courier-Edith M. Sozio. 
Tarentum, Valley Daily News-Robert Tench. 
Wilkes-Barre. Record-M. M. Bartlebaugh. 
Wilkes-Barre, Times-Leader-News-M. M. Bartle- 

baugh. 

Rhode Island 
Providence, Bulletin-Ted Holmberg. 
Providence, Journal-Ted Holmberg. 
West Warwick, Pawtuxet Valley Times-Irving 

Havens. 
Woonsocket, Call-Martin S. Bander. 

South Carolina 
Anderson, Independent-G. Paul Browne. 
Greenwood. Index-Journal-J. E. Chaffin. 
Orangeburg, Times and Democrat-Ed Sims. 
Sumter, Item-J. E. McKnight. 

South Dakota 
Aberdeen, American-News-Ed Tollefson. 
Watertown, Public Opinion-Alex Johnson. 
Yankton, Press & Dakotan-Byron G. Taft. 

Tennessee 
Cleveland, Banner-Kenneth Tarpley. 
Knoxville, Journal-Georgia Higman. 
Knoxville, News-Sentinel-Hugh Allen. 
Memphis, The Commercial Appeal-Henry 

Mitchell. 
Memphis, Press-Scimitar-Robert Johnson, Louise 

Nolan Ahrens. 
Nashville, Banner-Francis X. O'Donnell. 
Nashville, Tennessean-Mrs. Clara I-Iieronynnts. 
Oak Ridge. Oak Ridger-Herb Stein. 

Texas 
Alice, Echo-V. D. Ringwald. 
Amarillo, Globe-Times-Bill McReynolds. 
Athens, Review-Bill Speake. 
Austin, American-J. C. Bustin. 
Austin, Statesman-J. C. Bustin. 
Beaumont, Enterprise-Merita Mills. 
Beaumont, Journal-Gladys 17uilliam. 
Big Spring, Herald-Dorothy Redding. 
Borger, News-Herald-Herb Kinkead. 
Dallas, News-Fairfax Nisbet. 
Dallas, Times-Herald-Walter Kempley. 
Denton, Record-Chronicle-Jim Neal. 
El Paso, Herald-Post-H. A. Michael. 
El Paso, Times-Nancy Miller. 
Fort Worth, Press-Jack Gordon. 
Fort Worth, Star-Telegram-Bill I-Iitch. 
Freeport, Facts-Review-Ed Martin. 
Gladewater, Daily Mirror-Glenn Walton. 
Gonzales, Daily Inquirer-Bernice Knesek. 
Houston 

Chronicle-Ann Hodges. 
Post-David Westheimer. 
Press-Thomas Mahr. 

Killeen, Daily Herald-Bettie Nash. 
Lubbock, Avalanche-R. C. I-Iankins. 
Lubbock, Journal-R. C. Hankins. 
Marlin, Democrat-George S. Buchanan. 
Marshall, News Messenger-Mary Ann Dickerson. 
Midland, Reporter-Telegram-Earnest Jones. 
Nacogdoches, Sentinel-Woodrow B. Baker. 
Port Arthur, News-Grace Foote. 
San Angelo, Standard-Times-Jack Allard. 
San Antonio, Express-Fern Chick. 
San Antonio, Light-Paul Trench. 
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Texarkana, Daily News-Bob Mundella. 
Texarkana, Gazette-Bob Mundella. 
Waco, News-Tribune-Lee Lyons. 
Waco, Times-Herald-Lee Lyons. 

Utah 
Provo, Herald-E. R. Rasmuson. 
Salt Lake City, Deseret News-Telegram-1-Ioward 

Pearson. 

Vermont 
Bennington, Banner-Laurence Barker. 
Burlington, News-Robert E. Cronin. 

Virginia 
Covington, Virginian-Walton Morton. 
Hopewell, News-Cordelia Robbins. 
Martinsville, Bulletin-R. H. I-Iaskell. 
Norfolk, Ledger-Dispatch-Clarence Walton. 
Petersburg, Progress-Index-Thacher La -celle. 
Richmond, Times-Dispatch-Norman Rowe. 
Roanoke, Times-Jesse Chapman. 
Roanoke, World-News-Jesse Chapman. 

Washington 
Aberdeen, Daily World-Ed Stanley. 
Bremerton, Sun-Beverly Port. 
Centralia -Chehalis, Chronicle-Betty Rowe. 
Ephrata, Grant County Daily Journal-K ithryn 

N. Simpson. 
Everett, Herald-Marilyn Almgren. 
Longview -Kelso, News-Don Berg. 
Pasco -Kennewick -Richland, Columbia Basin News- 

Alex G. Adams. 
Pasco -Kennewick -Richland, Tri -City Herald- 

Don Pugnetti. 
Seattle, Post-Intelligencer-W. F. Jahn. 
Seattle, Times-Louise L. Bresky. 
Tacoma, Ledger-Helen Rogers. 
Tacoma, News-Tribune-Helen Rogers. 
Vancouver, The Columbian & Sun-Jessie Rody. 
Walla -Walla, Union-Bulletin-Marion Frazier. 

West Virginia 
Bluefield, Sunset News-Wesley Scott. 
Bluefield, Telegraph-Wesley Scott. 
Charleston, Gazette-Evelyn Comer. 
Charleston, Mail-Arnold Knapp. 
Clarksburg, Exponent-Arthur Pearce. 
Clarksburg, Telegram-Arthur Pearce. 
Hinton, News-T. C. Faulconer. 
Huntington, Advertiser-Custer Holliday. 
Huntington, Herald Advertiser-Earnest Salvatore. 
Huntington, Herald Dispatch-Edgar Oliver. 
Parkersburg, News-Francis Hile. 
Parkersburg, Sentinel-Richard Suter. 
Welch, News-C. H. Hardison. 
Wheeling, Intelligenter-Tom Kaib. 
Wheeling, News-Register-Zita Pizar. 

Wisconsin 
Appleton, Post-Crescent-James Newcomb. 
Beloit, News-Dave Sandell. 
Kenosha, News-Barbara Colicki. 
Madison, Wisconsin State Journal-William Doudna. 
Milwaukee, Journal-Don Dornbrook. 
Milwaukee, Sentinel-Buck Herzog. 
Racine, Bulletin-Jean Matheson. 
Racine, Journal-Times-Jean Matheson. 
Sheboygan, Press-Charles Kelley. 
Wausau, Record-Herald-Frank Plano. 

Wyoming 
Cheyenne, Wyoming Eagle-Robert S. McCraken. 
Cheyenne, Wyoming State Tribune - Robert S. 

McCraken. 
Rock Springs, Rocket-D. G. Richardson. 
Rock Springs, Miner-I). G. Richardson. 
Worland, Northern Wyoming Daily News- 

Warren Swenson. 

Fan Magazines 
PUBLICATIONS AND EDITORS 
COMPLETE TV-Mrs. Bessie Little, 655 Madison 

Avenue, New York 21, N. Y.: TEmpleton 8-7900. 
RADIO & TV MIRROR-Ann Mosher, 205 E. 42nd 

Street, New York 17, N. Y., LExington 2-9050. 
TV GUIDE-Merrill Panitt, 400 N. Broad Street, 

Philadelphia, Pa.; N. Y. Office-Robert Stahl, 
625 Madison Avenue, New York, N. Y.; 
TEmpleton 8-4700. 

TV & MOVIE SCREEN-Richard Heller, 441 Lex- 
ington, New York 17, N. Y.; MUrray Hill 7-2940. 

TV ILLUSTRATED-Mrs. Bessie Little, 655 Madi- 
son Avenue, New York 21, N. Y.: TEmpleton 
8-7900. 

TV PEOPLE-Mrs. Bessie Little, 655 Madison 
Avenue, New York 21, N. Y.; TEmpleton 8-7900. 

TV PICTURE LIFE-Richard Heller, 441 Lexing- 
ton, New York 17, N. Y.; MUrray Hill 7-2940. 

TV STAGE-Richard Heller, 441 Lexington, New 
York 17, N. Y.; MUrray Hill 7-2940. 

TV STAR PARADE-Leonore Silvian, 295 Madison 
Ave., New York 17, N. Y.; MUrray Hill 3-8191. 

TV WORLD-Mrs. Bessie Little, 655 Madison Ave- 
nue, New York 21, N. Y.; TEmpleton 8-7900. 

TV YEARBOOK-Richard Heller, 441 Lexington, 
New York 17, N. Y.; MUrray Hill 7-2940. 

WHO'S WHO IN TELEVISION AND RADIO 
(Dell Publishing Co.)-Richard Williams, 261 5th 

Avenue, New York 16, N. Y.; MUrray IIill 9-5700. 
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... the music of America ... has been created for more than forty years by 

the skilled professional music men and women whose performance rights are represented by 
the Society. These music people have created a repertory that covers every phase of our musical 
literature. And this prime ingredient of our nation's vast entertainment industry is readily avail- 
able through a single ASCAP license. 

THE AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS 
575 Madison Avenue, New York 22, New York 
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when film 
is processed at 

From original photography to release prints, 
skilled CFI technicians accurately interpret 
the creative objectives of the cinematographer. 
Exacting CFI laboratory control and advanced 
processing methods insure maximum definition 
and correct tone reproduction ... consistently. 

CONSOLIDATED FILM INDUSTRIES 
959 Seward St., Hollywood 38, California H011ywood 9-1441 
521 W. 57th St.. New York 19. New York Circle 6-0210 

COMPLETE 35MM AND 1GMM FILM SERVICES 



CREATIVE PROGRAMMING 
41 East 57 Street New York 22, N. Y Plaza 1-0600 

449 South Beverly Drive Beverly Mille. Calif. Creetvlew 4-7357 



 . 


