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THE YEAR IN REVIEW

BY TRACY STEVENS

THE NETWORKS

The biggest television news of the year was the merg-
er of Viacom and CBS in September, 1999, creating
yet another media leviathan. What was to become the
largest entertainment merger in history began as a
discussion between Sumner Redstone and Mel
Karmazin about swapping stations to take advantage
of the FCC'’s new ruling allowing a single company to
own two stations in any given market. The stakes
quickly escalated and Karmazin offered to buy
Viacom. Redstone declined the proposal, suggesting
that Viacom buy CBS. With Karmazin's acceptance,
the end resuft was a deal valued at $37 billion in
Viacom stock to combine the two companies.

Keeping the Viacom name, the new colossus will
encompass the Tiffany Network, Paramount Pictures,
MTV, VH-1, Nickelodeon, TNN and other cable net-
works, several CBS and Viacom owned stations, and
Infinity Broadcasting. Adding value to the deal is CBS'
recent purchase of King World Productions and
Viacom's theme parks, movie theaters, and publisher
Simon & Schuster. It remains to be seen how Viacom
and CBS will find a way around the FCC's mandate
limiting each broadcaster to stations reaching 35% of
the U.S. population.

The merger will be completed by mid 2000. Karmazin
will become President and COO of Viacom in an
employment contract running through 2003, with
Redstone retaining his title of Chairman and CEO.
Philippe P. Dauman and Thomas E. Dooley, top
Viacom executives and longtime advisors to
Redstone, will leave the company upon completion of
the merger in what looks like another Karmazin coup.
They will not, however, ieave empty handed. Their sev-
erance packages are reportedly in the $300 million
range, each.

Karmazin is expected to do for Viacom what he has
done for CBS: stringent across the board belt-tighten-
ing, top-line sales growth and aggressive acquisi-
tions. The ink had barely dried on the Viacom deal
when Karmazin announced his pursuit of Chris Craft
Industries, a station group including 50% ownership
of UPN. However, as Disney has discovered since
merging with ABC in 1995, establishing a successful
cross-selling platform can be a daunting task.

In the media masters of the universe contest, the
merger bumps Viacom/CBS up to third-largest empire
with combined 1998 revenue of $18.9 billion, behind
Time Warner whose 1998 revenue was $26.8 billion
and Walt Disney at $22.9 billion. Rupert Murdoch’s
News Corp. comes in fourth with 1998 revenue of
$13.9 billion with a great deal of upward potential.

NBC was also in an acquisitive mood this year,
announcing in September 1999 that they would buy a
32% stake in Paxson Communications with the right to
acquire control in 2002 for an additional $1.2 billion.
NBC is unable to buy Paxson’s 72 stations outright at
present because of the FCC’s 35% penetration rule. It
is likely that broadcasters will become more persuasive
in their lobby against this rule as the business climate
continues to favor acquisitions of this type.

Until FCC legislation is changed, NBC plans to exploit
the partnership with Paxson at the local level, where
profit margins of 50% are the norm. Both NBC and
Paxson will profit from their combined sales forces.
Paxson, which does not offer any news programming,
can pick up NBC's local news coverage and NBC will
be able to run their shows in a second time slot on
Pax TV adding to Paxson’s current line-up of family
oriented favorites. ’

NBC itself has explored mergers in the last year, none
of which have come to fruition. USA Networks’ Barry
Diller came the closest but was unable to close the
deal because 43% shareholder Seagram rejected the
merger on the basis that it would over-dilute their
stock. The network currently stands as the only major
broadcaster not part of a multimedia behemoth in an
age when broadcast networks are suffering from
soaring programming costs and an increasingly frac-
tionalized audience. In the meantime, NBC is shoring
up its bottom line and its future with online ventures.

Since launching its MSNBC web partnership with
Microsoft in 1996, NBC has added CNBC.com which
will likely begin to sell parent company GE Capital’s
financial products. NBC has linked its Snap.com por-
tal with ValueVision International, a TV-shopping of
which NBC owns 40%. With its e-commerce efforts
well under way, NBC will launch a publicly traded web
stock, NBCi (NBC Internet). NBCi will combine the
Snap.com portal as well as other NBC Internet busi-
nesses with Xoom.com, a site that gives free Web
services in return for the ability to direct-market. The
public offering will generate cash that will ultimately
allow NBC to become more invested in the internet, a
strategy that may save them from being sold by GE or
enveloped by another media giant.

Disney and Infoseek's "Go" portal have fueled ABC's
foray into the online fray. With multiple channels, ABC
provides business, news and sports content to the Go
Network, .the latter through ESPN. In September,
1999, ABC launched “Sam Donaldson Live* on
ABCNews.com. As part of the Webcast, Donaldson
reported news and interviewed FCC Chairman Bill
Kennard. ABC is obviously hoping to push internet
programming as a way of pumping up their ad rev-
enue. Whether the webcasts will become a regular
event remains to be seen. We can, however, be sure
that the high-concept, low art ad campaign promoting
the essential goodness of television will be a fixture at
the network.

While ABC’s websites may be getting hits, the net-
work’s television ratings are less that stellar. For the
third year in a row, ABC placed behind NBC and CBS
in the battle for viewers. It seems that neither heavy
branding nor pervasive, self-consciously hip advertis-
ing has helped. Overall, network share has been in a
downward spiral, with only a few blue-chip shows
emerging in the last two seasons. Even those hits are
not garnering the kind of ratings that can significantly
boost ad revenue for broadcasters. In the 1998-1999
season, CBS was first, followed by NBC, ABC, FOX
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and WB, with FOX being the only network that actual-
ly boosted its ratings. And while CBS has the top spot,
the average age of its viewers, 52, misses the covet-
ed 18-49 demographic by a long shot. Accordingly,
CBS is only able to charge about half as much for a 30-
second primetime spot as NBC or ABC.

The networks continue to pay top-dollar for program-
ming while searching for ways to develop their own
content. In 1998, Disney agreed to pay the NFL $9.2
billion to keep ABC's right to broadcast Monday
Night Football, the highest-rated sports program on TV,
through the year 2005. In July, 1999, in an effort to
reduce programming expenses, Disney combined ABC
with Disney's television-production studio in order to
slot more shows made by Disney onto ABC's prime-
time schedule. If successful, Disney could make bil-
lions in primetime revenue from successful shows. The
plan, however, got off to a rocky start when conflicts
arose between Jamie Tarses—ABC's top programmer,
Lioyd Braun—the head of Disney’s TV studio and
Stuart Bloomberg—the head of ABC Entertainment.
Tarses, who brought the successful “Dharma & Greg”
and “The Practice” to ABC was the loser of the battle
leaving many to wonder if ABC will be able to resurrect
it's primetime ratings without her.

To deal with increasing programming costs, CBS
added a second “60 Minutes” to its slate in an effort to
defray programming costs while NBC is feeding the
public a steady diet of investigative journalism, running
“Dateline” five nights a week. Even with the NBC glut of
self-produced content, the network’s spending on
“Must See TV” is prohibitive. After the $13 million per
episode deal for “ER,” NBC is paying $5 million per
weeks to Warner Bros. TV to extend “Friends” through
2001-02. Ratings for all but “ER” and “Friends” suggest
that “Might See TV” would be more apropos.

In November, CBS closed the deal with the NCAA on a
$6 billion, 11 year contract that expands the network’s
exclusive right to televise the men’s NCAA basketball.
In addition to television rights, the contract also offers
CBS the rights to NCAA basketball content on the
internet and merchandising rights for tournament relat-
ed products, adding vaiue to one of the costliest deals
in tv history.

While other television networks are finding it hard to
attract and keep viewers, Univision is leaping ahead as
the fastest-growing broadcaster in the US. With 88%
market share in the lucrative Spanish language market,
Univision dwarfs competitor network, Telemundo.
Univision currently reaches 80% of Hispanic house-
holds in the U.S. with their 13 full-power, 8 low-power
and 28 affiliate stations. A further 10% of households
are able to view Univision on 940 cable affiliates. They
key to their success has been the “Sabado Gigante”
variety program and a slew of sudsy telenovelas, sup-
plemented by exclusive shows from Groupo Televisa of
Mexico and Venevision in Venezuela. Also a force in
cable, Univision's Galavision Spanish-language cable
network boasts 10 million subscribers. In 1998,
Univision launched a Spanish-language cable shop-
ping program in partnership with the Home Shopping
Network

In 1998, in an effort to compete with powerhouse
Univision's popular soaps, Telemundo began produc-
tion of Spanish-language shows based on popular eng-
lish language programs such as “Charlie's Angels.” The
strategy did little to boost Telemundo’s market share so
in 1999, the company reverted back to its prime-time
novelas programming.
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NEW TECHNOLOGIES

Whence the digital broadcast revolution? HDTV has
been touted as the greatest innovation in television
since the advent of color. As exciting as the technology
is, it comes at a high price, with considerable dissen-
sion and skepticism among both experts and con-
sumers. As the networks scramble for viewers, they are
also forced to comply with the congressionally mandat-
ed switchover date of 2006 for an all-DTV television
broadcast era looms ever closer. The FCC is in talks to
revise their DTV strategy to release analog frequencies
in 2013 instead of 2006.

By mid-1999, over 50 television stations in the U.S.
were delivering digital signals. Digital stations serve a
wide cross-section of the country from the largest mar-
ket—New York— to the 90th market-Jackson, MS. By
the beginning of 2000, network stations in the top 30
markets will be delivering digital signals reaching over
60% of all television households. Currently, DTV broad-
cast penetration is 48% in the U.S.

To add to the general melee surrounding the digital rev-
olution, most consumers have no clear understanding
of HDTV. Many believe that DVDs are the same as, or
compatible with, HDTV, and some new televisions are
being hyped as HDTV ready when they are actually
SDTV ready, Digital Capable, etc. Currently, there are
only 40,000 HDTVs in the U.S. Many consumers who
have HDTV sets are unable to receive the high defini-
tion broadcasts launched by CBS, Disney, NBC and
ABC because of incompatibility with the 8-VSB format.
8-VSB (8 level vestigial sideband) is the RF modulation
format utilized by the DTV digital television standard to
transmit digital bits over the airwaves to the consumer.

In the meantime, there is still no proven business
model for DTV in either HDTV or SDTV formats. HDTV
receivers may be too expensive to mass market for the
foreseeable future. An HDTV receiver is far removed
from our current analog televisions and each receiver
must include the following technology: a demodulator,
which separates the digital signals from the analog car-
rier wave on which they are transmitted; a demultiplex-
er, which separates the audio portion of a transmission
from the video portion; an image decoder, which
decompresses an encoded video signal; an audio
decoder, which does the same for the audio portion of
the transmission; and a display processor, which trans-
forms decoded video signals to various display for-
mats. The future of SDTV (basically digital tv with a pic-
ture resolution from 1 to 3 times that of NTSC) is under
threat from satellite and cable operators, who are con-
verting their customer base to digital services.

While the details of the digital revolution are being
worked out, web tv has made some headway. Apple
Computer, living up to their “Think Different” trademark,
premiered the QuickTime TV network in July, 1999.
QuickTime TV is a 24-hour internet delivery system
that provides live and recorded sports, sitcoms, news,
music, movies, dramas and children's shows. Apple
contracted with ABC News, RollingStone.com,
Bloomberg, Fox, Disney, HBO, NPR, VH-1, ESPN,
BBC and others to deliver content. Program providers
will offer live and rebroadcasted content, some specifi-
cally produced for QuickTime TV. Much of the pro-
gramming offers interactive elements that allow for
sub-titles, 3-D graphics, e-commerce and other user
choices. As a measure of the site’s success, in
November, Apple added CNN.com, Financial Times,
MTV, Nickelodeon, TV Land and tv-radio.com to its
lineup. The QuickTime Player comes standard with
Macintosh computers and can be downloaded free




from Apple’s website. Other notable webtasts of the
year included “Thé Drew Caréy Show” from ABC and
NFL games available to broadband internet sub-
seribers in Austria, The Netherlands and Singapore.

CABLE AND SATELLITE

As most of the networks [ament their slipping ratings,
basic cable’s annual growth has fallen to an average
1.5%, down from 4% in 1990-1995. The annual
growth now seems to be tied to new housing starts,
whereas previously, laying cable in previously
unserved or underserved suburbs and rural commu-
nities fueled growth in new subscribers.. MSOs have
lost much of their momentum to DBS which
now reaches 10 million homes nationwide.

The federal regulation of cable rate hikes, in effect
since 1992, expired in March. Since the expiration,
most MSOs have kept rate increases to 3%-5%,
afraid that further regulation will cut into their already
dwindling cash flow.

The largest area of cable growth is in digital package
sales. Companies like Cox and AT&T are able to
deliver attractive service, packed with new cable
channels. AT&T (incorporating TCI) now counts 12%
of their subscribers as digital customers. AT&T has
also implemented an aggressive. new campaign to
encourage cable consumers to buy premium chan-
nels and pay-per-view. Based on the frequent flier
mileage concept, the enrolled subscribers earn points
for merchandise with each cable product purchase.
As a result of the incentives, downgrades from premi-
um services have dropped 19%, upgrades to digital
service have increased 19% and disconnects are
down 12%.

In addition to digital growth, the telephone and high-
speed internet access market has seen significant
increases in hew subscribers. Some analysts are con-
cerned that the push to sign-up new customers for
these lucrative services is fufther eroding basic cable,
long the MSOs bread and butter.

Premium cable networks are continuing to produce
lucrative and popular original programming. At the
forefront is HBO with “The Sopranos,” “Sex and the
City” and “Oz" “The Sopranes” received 16 Emmy
nominations in 1999, the most for any show. Included
in the nods was its nomination for Best Drama~the
first time a program not on a traditional network was
up for that award. Cable operators claim that innova-
tive original prograrnming from HBO is among the top
reasons customers cite for adding premium channels
and packages to their basic cable lineup.

The satellite industry had a balanced year overall.
New subscriptions continued at a measured rate and
will doubtless be boosted in the coming year by
a pending change in legisiation allowing satellite com-
panies to provide local station coverage to customers.
Until now, consumers who chose DBS had to receive

their local stations from either an over-the-air antenna
or through basic cable service. Satellite providers
should be able to start offering local stations in major
markets next year, with setvice in smaller markets
phased in over coming years, On the downside, it was
a rough year for satellite launches with several mis-
fires and accidents resulting in losses that will likely
be passed along to the consumer.

‘VIDEO

Blockbuster’s status as a Viacom subsidiary is now in
doubt. In mid-1999, Viacom sold off about 20% of
Blockbuster the public. It was rumored that they
planned to spin-off the rest of the company, which has
net come close to justifying its $8 billion purchase
price. With its future in doubt, Blockbuster is trying to
position itself as a major player in the online video
market lead by Reel.com, Netflix.com and Bigstar.com.
However, the retooling of its current website which is
basically a promotional tool, is some months away.
America Online has agreed to invest ‘$30 million in
Blockbuster's new online venture.

The U.S! second largest video retailer, Hollywood
Entértainment, beat Blockbuster to the internet
punch. In 1998, Hollywood Entertainment paid $90
million for Reel.com, the top online retailer of videos.
What Blockbuster and Hollywood Entertainmént have
in common are plans to shrink store size and focus
more on lucrative, low-overhead online video sales
and rentals.

The biggest video news is DVD. Digital Video Disks
became the fastest grewing new media format in his-
tory, reaching one million units shipped in 23 menths.
In 1998, 1.1 million players and 11.8 million disks
were sold to consumers. Analysts expect as many as
4 million households to have DVD players by the end
of 1999, and as many as 11 million to have them by
the end of 2000. The home computer industry will alse
contribute to DVD sales: it is estimated that there will
be 30 million DVD players installed in home comput-
ers by the end of 2000. With lowér cost, larger screen
monitors readily available and higher quality video
cards and faster processors becoming the norm, it is
likely that consumers who don’t yet have home DVD
players will watch videos an their PCs.

The video industry is bullish about their abitity to com-
pete with Video On Demand and Streaming Video, but
it seems inevitable that as the broadcast nétworks
have lost ground to cable and satellite, so too will the
video rental markét be forever changed by new tech-
nologies. All of the technological developments in
media at the dawn of the new millennium favor the con-
sumer. It is Corporate America’s mandate to find a way
to flourish in this newly competitive, exciting environ-
ment by expanding their operations to alternate deliv-
ery systems and remaining responsive to an increas-
ingly demanding and fragmented consumer base.




TELEVISION, VIDEO, CABLE
AND SATELLITE STATISTICS

THE UNITED STATES TELEVISION INDUSTRY AT A GLANCE

Number of TV Households: 99 million (over 98%)

Number of Multi-Set Households: 74 million.

Total Number of Commercial Television Stations: 1,589

Top-Rated Network, 1998-99 Television Season: NBC.

Number of Basic Cable Subscribers: 65 million.

Number of Operating Cable Systems: 11,800

Average Monthly Fee Paid for Basic Cable: $27.29

Top Cable MSO: TCI (14 million subscribers).

Number of DTH Satellite Subscribers: 9.1 million.

Top DTH Service Provider: DirecTV (5.4 million subscribers).

Number of Wireless Cable Systems: 280

Average Price of a 30 second Primetime Network TV spot: $100,000.
Number of VCRs: 82.9 million.

Number of Video Stores: 28,000.

Average Video Rental Price: $2.75.

Basic Window of Time from Theatrical Rel to Video Rel : 5 months, 23 days.
Basic Window of Time from Video Release to Pay-Per-View Release: 45 days.
Number of DVD Players Sold to Consumers: 1,000,000.

THE TELEVISION RATINGS SYSTEM

TV-Y—Suitable for children of all ages.

TV-Y7—Suitable for children over age 7.

TV-G—General Audience—Mainly suitable for all ages.

TV-PG—May contain some material unsuitable for young children.
TV-14—May contain material unsuitable for children under 14.
TV-MA—Specifically designed for adults and unsuitable for children under 17.
The following ratings are appended to the above ratings to further clarify content.
S—Sexual content.

V—Violence.

L—Language.

D—Rough Dialogue.

FV—Fantasy Violence.

TOP MEDIA GROUPS

All figures in millions, for fiscal year 1998.

Revenue Total Net

Assets Income

Sony Corp. 57108.8 52943.5 1504.5
The Walt Disney Co. 22976.0 41378.0 1850.0
News Corp. Ltd. 13585.0 33,687.5 678.0
Time Warner Inc. 14582.0 31640.0 168.0
Time Warner Entertainment Group LP  12256.0 22230.0 326.0
Viacom Inc 12096.1 23613.1 (122.4)

TOP CABLE MULTIPLE SYSTEMS OPERATORS

The top ten Muttiple System Operators service 75% of the estimated 65.8 million cable subscribers.

Systems Operators Subscribers
(in millions)
AT&T Broadband (incorporating Tele-Communications, Inc.) .. ........... 16.2
TimeWarnerCable .. ..... ... ... ... .. ... ... . . i 12.9
Comecast Cable Comm., InC. . ... .. i 5.3
Cox Communications . ............. ............ ..5.1
Adelphia Communications. . ...................... .49
MediaOne ......... ... ... . . .. .. ... .49
Liberty Media . ... ... . ... . . . e ..4.0
Charter Communications ............ .. .. ... ... i 3.9
Cablevision Systems Corp. .. ... ... it 3.
Falcon Cable .. ....... ... . i 11
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BROADCAST, CABLE & SATELLITE STATISTICS

COMMERCIAL TELEVISION STATIONS

VHF UHF TOTAL
1998 561 660 1,221
1997 558 619 1,177
1996 554 620 1,174
1995 562 599 1,163
1994 561 584 1,145
1993 552 585 1,137
1992 551 567 1,118
1991 547 551 1,098
1990 547 545 1,092
1980 516 218 734
1970 501 176 677

CABLE PENETRATION

Cable % of TV Pay Cable % of TV
Households Households Households Households
1998 65,810,000 67.2 34,090,000 34.8
1997 64,800,000 66.1 31,620,000 32.6
1996 62,580,000 65.3 30,360,000 31.7
1995 60,460,000 63.4 27,100,000 28.4
1994 58.750,000 62.4 26,070,000 27.7
1993 57,200,000 61.4 25,850,000 27.8
1992 55,490,000 60.2 25,990,000 28.2
1991 54,860,000 58.9 27,040,000 29.0
1990 51,900,000 56.4 27,120,000 29.4
1985 36,340,000 42.8 21,840,000 25.7
1980 15,200,000 19.9 5,200,000 6.8
1970 3,900,000 6.7 — —

ALTERNATE DELIVERY SUBSCRIPTION PENETRATION

Year Satellite Master Wireless Satellite Dish

Antenna 1 Cable (C-Band, KU Band) 2 DBS

% % % %

1999
1Q 1999 7 9 1.8 6.6
2Q 1999 9 .8 1.4 6.2
1998
1Q 1.1 1.0 1.5 4.7
2Q .8 1.1 1.4 5.8
3Q 7 1.1 1.4 5.7
4Q .8 1.0 16 5.9
1997
1Q 9 1.1 1.5 2.7
2Q .9 1.1 1.7 2.9
3Q .9 1.2 1.7 3.4
4Q 1.0 1.2 1.6 3.9

1 satellite Master Antenna usually serves a housing complex or hotel. Cable channels are received via sateliite and distributed
to the units by coaxial cable.
2 Satellite Dish, C-Band or KU Band refers to households receiving transmissions from a satellite via a 1 to 3 meter dish.

CABLE COMPARED TO SATELLITE

Television Cable Satellite

Householids Households Households
1998 98,000,000 65,810,000 N/A
1997 97,000,000 64,800,000 7.,342.000
1996 95,900,000 62,580,000 6,343,000
1995 95,400,000 60,460,000 4,335,000
1994 94,200,000 58,750,000 2,555,000




1998
1997
1996
1995
1994
1993
1992
1991
1990
1980
1970

1998
1997
1996
1995
1994
1993
1992
1991
1990
1980
1970

1998
1997
1996
1995
1994
1993
1992
1991
1990
1985
1980
1970

1998
1997
1996
1985
1994
1993
1992
1991
1990
1985
1980
1970
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CONSUMER OWNERSHIP

Total U.S.
Households

99,680,000
99,666.000
97,540,000
97,060,000
95,860,000
94,710,000
93,680,000
94,800,000
93,760,000
77,900,000
61,410,000

In Home

235,010,000
228,740,000
222,753,000
217,067,000
211,443,000
200,565,000
192,480,000
193,200,000
193,320,000
128,190,000

81,040,000

TELEVISION OWNERSHIP

TV
Households

98,000,000
97,000,000
95,900,000
95,400,000
94,200,000
93,100,000
92,100,000
93,100,000
92,100,000
76,300,000
58,500,000

TELEVISION SETS

Avg. # Sets
Per Household

2.40
2.36
2.32
2.28
2.24
2.15
2.09
2.08
2.10
1.68
1.39

COLOR TV & MULTI-SET HOUSEHOLDS

Color TV
Households

97,510,000
95,510,000
95,230,000
94,446,000
93,260,000
91,520,000
90,810,000
91,300,000
90,070,000
77,660,000
63,350,000
20,910,000

Cable
Households

65,810,000
64,800,000
62,580,000
60,460,000
58.750,000
57,200,000
55,490,000
54,860,000
51,900,000
36,340,000
15,200,000

3,900,000

%

99.5
99.5
99.3
99.0
99.0
98.3
98.6
98.3
97.8
93.2
83.0
35.7

CABLE & VCR

Pay Cable

Households

34,090,000
31,620,000
30,360,000
27,100,000
26,070,000
25,850,000
25,990,000
27,040,000
27,120,000
21,840,000

5,200,000

Muiti-Set
Households

72,420,000
71,780,000
69,720,000
67,639,000
66,130,000
62,560,000
59,990,000
60,040,000
60,140,000
48,220,000
38,260,000
18,840,000

%

34.8
32.6
31.7
28.4
27.7
27.8
28.2
29.0
29.4
25.7

6.8

VCR
Households

82,910,000
81,670,000
78,830,000
77,270,000
74,420,000
71,780,000
69,075,000
66,939,000
63,181,000
17,744,000

840,000

%
with TV

98.3
98.4
98.3
98.3
98.3
98.3
98.3
98.2
98.2
97.9
95.3

Avg. # Sets
Per Multi-Set
Household

2.89
2.84
2.82
2.80
2.77
2.72
2.67
2.67
2.68
2.36
2.20

%

73.9
74.0
72.7
70.9
70.2
67.2
65.1
64.5
65.3
56.8
50.1
32.2

%

84.6
84.2
82.2
81.0
79.0
771
75.0
71.9
68.6
20.9

1.1




U.S. COMPUTER HOUSHOLDS

Computer Versus Computer
Households (mil} 1998 (%) Penetration (%)
1998 51.2 - 49.9
1997 44.0 16.3 43.6
1996 38.7 32.2 38.8
1995 33.2 54.1 33.5
1994 32.0 59.6 33.0
U.S. HOMES USING THE INTERNET
Homes Using Versus % of Total
the internet (mil.} 1998 (%) Computer Homes
1998 31.7 - 62.0
1997 21.8 45.5 49.5
1996 15.2 108.6 39.3
1995 9.4 237.4 28.3
VIDEO STATISTICS
SALES OF PRE-RECORDED VIDEOCASSETTES TO U.S. DEALERS
Total Yearly Versus
Cassettes (mil) Change (%) 1998 (%)
1998 709.8 5.4 e
1997 673.9 5.2 5.4
1996 640.5 22.6 10.8
1995 522.4 20.1 35.9
1994 434.9 19.9 63.2
1993 362.7 22.0 95.7
1992 297.4 12.8 138.7
1991 263.6 9.0 169.3
19890 241.8 = 193.5
1985 40.9 - 1635.56
SALES OF PRE-RECORDED RENTAL & SELL-THROUGH VIDEOCASSETTES TO U.S. DEALERS
Rental Versus Sell-Through Versus
Cassettes (mil) 1998 (%) Cassettes (mif) 1998 (%)
1998 49.6 - 660.2 o
1997 38.6 28.5 635.3 3.9
1996 40.4 22.8 600.1 10.0
1995 38.7 28.2 483.7 36.5
1994 36.5 35.9 398.4 65.7
1993 35.8 38.5 326.9 102.0
1992 33.3 48.9 264.1 150.0
1991 31.6 57.0 232.0 184.6
1990 32.3 53.6 209.5 2151
1985 15.2 226.3 24.7 2468.9
DVD STATISTICS: THE FASTEST GROWING FORMAT IN HISTORY
Time to Reach One Million Units Shipped to Consumers
Technology Months Years
DVD Player 23 1.9
Big-Screen TV 50 4.2
VCR 55 4.6
Color TV 106 8.8

DVD Players Shipped to Retailers

DVD Players Sold to Consumer

DVD Software Units Shipped to Retailers
DVD Software Units Sold to Consumers
Titles Available on DVD

DVD SALES & TITLES

1988

1,100,000
N/A
20,000,000
11,800,000
1,600

Since Launch
{March, 1897)

1,450,000
1,000,000 (est.)
24,560,000
14,300,000
2,100
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DVD PLAYER SHIPMENTS TO RETAILERS

1997 1998 % Change
Monthly Sales
January -- 34,007 N/A
February == 34,236 N.A
March = 38,336 N/A
Aprit 34,601 42,889 24.0
May 27,051 47,805 76.7
June 29,037 79,044 172.2
July 19,146 84,709 342.4
August 34,021 81,170 138.6
September 34,371 113,558 230.4
October 56,047 163,074 191.0
November 37,657 136,908 263.6
December 78,069 244,264 212.9
Total 350,000 1,100,00 214.3
VIEWING HABITS
TIME SPENT VIEWING
1970 1980 1990 1994.95 1995-96  1996-1997 1998-1999
Hours Viewing Television 5:56 6:36 6:53 717 7:11 712 7:15
PER-PERSON PER DAY ANNUAL AVERAGES
1990 1991 1992 1993 1994 1995 1996 1997
Men 3:51 4:01 4:02 4:04 4:02 4:02 3:58 3:56
Women 4:28 4:36 4:40 4:41 4:39 4:38 4:34 4:33
Teens 3:15 3:16 3:10 3:07 3:05 3:02 2:49 2:54
Children 3:18 3:11 3:08 3:07 3:06 3:07 2:59 3:03
TELEVISION ADVERTISING
TELEVISION ADVERTISING VOLUME VS. TOTAL ADVERTISING VOLUME
Total Ad Volume " TV Ad Volume % inTV
(millions) (millions)
1998 201,594 47,474 23.2
1997 187,529 44,130 23.5
1996 175,230 42,484 24.3
1995 162,930 37.828 23.2
1990 129,590 29,073 225
1985 94,900 21,287 22.4
1980 58,570 11,488 21.4
1975 27,800 5,263 18.9
1970 19,550 3,596 18.4
1965 15,250 2,515 16.5
1960 11,860 1,627 13.6
CABLE ADVERTISING REVENUE
Local/Spot Cable Network Total Ad
Revenue Revenue Revenue
(millions) (millions) (millions)
1998 2,092 6,932 9,329
1997 1,850 5,843 7,959
1996 1,662 4,827 6,720
1995 1,433 3,974 5,608
1994 1,204 3,269 4,642
1993 978 2,764 3,908
1992 818 2,375 3,333
1991 710 2,066 2,894
1990 634 1,797 2,534
1985 167 634 815

Sources: TV Bureau of Advertising, FCC, MPAA, National Cable Television Assoc., Quigley Publishing Co., Inc.
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Series Title

ABC Saturday Night
Movie

ABC’s NFL Monday
Night Football

Boy Meets Worid

Dharma & Greg

The Drew Carey Show

The Hughleys

Norm

NYPD Blue

Odd Man QOut

Oh Grow Up

Once and Again

The Practlce

Sabrina,
The Teenage Witch

Snoops

Spin City

Sports Night

Then Came You

20/20

1999-2000 PRIME TIME
NETWORK AND CABLE SERIES

Day Hr.

Sat  9:.00
Mon. 8:00

Fri

8:30

Tue  9:00

Wed 9:00

Fri 8:00

8:30

Tue 10:00

Fri  9:30

Wed 9:30

Mon10:00

Sun10:00

Fri  8:00

Sun 9:00

Tue 8:00

Tue 9:30

Thurs8:00

Mon 8:00
Wed10:00
Fri 10:00

Mins.

120

120+

30

30

30

30

60

30

30

60

60

30

60

30

30

30

60
60
60

ABC-TV

Supplier

Various

Michael Jacobs/
Touchstone

Chuck Lorre/
20th Century Fox TV

Warner Bros. TV

Greenblatt-Janoltari

Steven Bochco Prods.

Warner Bros. TV
The Greenblatt Janollari
Studio

Bedford Falls/Disney
Touchstone TV

20th Century Fox

Viacom Prods.

David E. Kelley Prods./

Twentieth Century TV

UBU Prods./Dreamworks

Imagine/Touchstone

Jeff Strauss Prods./
Twentieth Century TV

ABC News

Production Principals

Various

Michael Jacobs, Bob Tischler,
Karen MacCain, Jeff Menell,
Bob Nelson

Chuck Lorre, Dottie Dartland,
Erwin More, Brian Medavoy

Bruce Helford, Clay Graham

Chris Rock, Robert Greenbiatt,
David Janoliari, Matt Wickline

Bruce Helford, Rob Ulin, Bruce
Rasmussen, Deborah
Oppenheimer

Steven Bochco, David Milch,
Mark Tinker, Mike Robin

John J. Strauss, Ed Decter
Alan Ball, Robert Greenbiatt,

David Janollari

Marshall Herskovitz, Edward
Zwick

David E. Kelley

Paula Hart, Nell Scovell

David E. Kelley

Gary David Goldberg

Brian Grazer, Ron Howard,

Tony Krantz, Aaron Sorkin,
Rob Scheidlinger

Jeif Strauss

Cast Regulars & Semi-Regulars

Various

Al Michaels, Boomer Esiason,
Lesley Visser, Chris Berman

Ben Savage,Danielle Fishel, Rider
Strong, Will Friedle, Matthew
Lawrence, William Russ, Betsy
Randle, Lindsay Ridgeway, William
Daniels

Jenna Elfman, Thomas Gibson,
Shae D'Lyn, Susan Sullivan, Alan
Rachins, Joel Murray, Mimi Kennedy,
Mitch Ryan

Drew Carey, Ryan Stiles, Christa
Miller, Diedrich Bader.

D. L. Hughley, Elise Neal, Ashley
Monique Clark, Dee Jay Daniels,
Eric Allan Kramer, Marietta Deprima,
John Henton

Norm Macdonaid, lan Gomez,
Laurie Metcalf

Dennis Franz, Rick Shroeder, James
McDaniel, Gail O'Grady, Kim Delaney,
Nicholas Turturro, Michael Silver

Markie Post, Erik von Detten,
Jessica Capshaw, Natalia Cigliuti

Stephen Dunham, David Alan
Basche, John Ducey, Rena Sofer

Sela Ward, Bill Campbell, Todd
Field, Julia Whelan, Meredith Deane

Dyian McDermott, Lara Flynn
Boyle, Michael Badalucco, Lisa Gay
Hamilton, Camryn Manheim

Melissa Joan Hart, Beth Broderick,
Caroline Rhea, Nate Richert

Gina Gershon, Paula Marshall,
Paula Jai Parker, Danny Nucci

Michael J. Fox, Richard Kind,
Barry Bostwick, Connie Britton,
Carla Gugino, Michael Boatman,
Alan Ruck

Peter Krause, Felicity Huffman,
Josh Charles, Joshua Malina,
Sabrina Lloyd, Robert Guillaume

Susan Floyd, Thomas Newton,
Desmond Askew, Miriam Shor

Barbara Walters, Hugh Downs,
Sam Donaldson, Diane Sawyer
David Stossel, Connie Chung
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Series Title

Two Guys and a Girl

Wasteland

The Wonderful World
of Disney

Whose Lline is it Anyway

Becker
Buddy Faro
Candid Camera

CBS Sunday Night
Movie

CBS Wednesday Night
Movie
Chicago Hope

Coshy

Diagnosis Murder

Early Edition
Everybody
Loves Raymond
Family Law

48 Hours

JAG

Judging Amy
Kids Say the
Darndest Things
King of Queens

Ladies Man

Love or Money

Martial Law

Nash Bridges

Now and Again

60 Minutes

14

Day Hr.

Wed 8:00

Thurs9:30

Sun 7:00

Thurs8:00

Mon 9:30
Fri 9:00
Fri 8:30
Sun  9:00
Wed 9:00
Wed. 10:00
Wed 8:00
Thu 8:00
Sat  8:00
Mon  9:00
Mon 10:00
Thu 10:00
Tue 8:00
Tue 10:00
Fri 8:00
Mon  8:00
Mon  8:30
Fri 8:30
Sat  9:00
Fri  10:00
Fri 9:00
Sun  7:00

Mins. Supplier Production Principals
30 Infront Prods./ Danny Jacobson,
20th Century Marjorie Weitzman
30 Outerbanks Prods./ Kevin Williamson, Bob
Miramax Television Weinstein, Harvey Weinstein
Billy Campbell
120 Disney/Jacobs Prod. Various
60 Riverside Prods./ Drew Carey, Jimmy Mulville,
Warner Bros. TV. Denise O'Donoghue, Ryan Stiles,
Dan Patterson
CBS-TV
30 Paramount TV Dave Hackel
60 Spelling Mark Frost, Charles Haid
30 Candid Camera Prod./CBS
120 Various Various
120  Various Various
60 Twentieth Television John Tinker, Bill D'Elia
David E. Kelley Prods.
30 Carsey-Werner Prods./ Dr. Wiliam H. Cosby, Marcy
LLC/Bill Cosby Carsey, Tom Werner, Caryn
Mandabach, Peter Tortorici
60 Fred Silverman Co./Dean  Fred Silverman, Dean Hargrove,
Hargrove Prods./Viacom  Dick van Dyke, Tom Chehak
60 Columbia TriStar/CBS Bob Brush, Dean Hargrove
30 Worldwide Pants/HBO Phil Rosenthal, Stu Smiley
Independent Prods.
60
60 CBS News Susan Virinksy
60 Belisarius/Paramount Donald Bellisario
60
30 LMNO Prod./CBS Eric Schotz
30 Columbia TriStar/CBS Michael Weithorn
60 Twentieth Television/CBS ~ Cariton Cuse, Stanley Tong,
Andre Morgan
60 Rysher Entertainment Catlton Cuse, Don Johnson
60 Glenn Gordon Caron
60 CBS News Don Hewitt

Cast Regulars & Semi-Regulars

Traylor Howard, Ryan Reynolds,
Richard Ruccolo, Jennifer Westfeldt

Rebecca Gayheart, Sasha
Alexander, Marisa Coughlin,
Eddie Mills, Brad Rowe

Various

Drew Carey, Ryan Stiles, Colin
Mochrie, Wayne Brady, Greg
Proops

Ted Danson, Terry Farrell, Alex
Desert, Hattie Winston

Dennis Farina, Frank Whaley,
Allison Smith

Peter Funt, Suzanne Somers
Various

Various

Adam Arkin, Mandy Patinkin
Mark Harmon, Hector Elizondo
Bill Cosby, Phylicia Rashad, Doug
E.

Doug

Dick van Dyke, Charlie Schiatter,
Barry Van Dyke, Victoria Powell,
Michael Tucci

Kyle Chandler, Shanesia Davis
Williams, Fisher Stevens

Ray Romano, Patricia Heaton, Doris
Roberts, Peter Boyle, Brad Garrett

Kathleen Quinlan, Julie Warner,
Christopher MacDonald

Dan Rather, Harold Dow, Phil Jones,
Erin Moriarty, Richard Schlesinger

David James Elliott, Catherine Bell,
Patrick Labyorteaux, John M.
Jackson

Amy Brenneman, Tyne Daly,
Dan Futterman

Bill Cosby
Kevin James, Leah Remini,
Jerry Stiller, Lisa Rieffel

Sharon Lawrence, Betty White,
Park Overail, Alfred Molina

Swoosie Kurts, David Ogden Stiers,
Paget Brewster, Dash Mihok

Sammo Hung, Arsenio Hall

Don Johnson, Cheech Marin

Eric Close, Dennis Haysbert,
Margaret Colin, Heather Matarazzo,
Gerrit Graham

Mike Wallace, Morley Safer, Ed
Bradley, Steve Kroft, Lesley Stahl,
Andy Rooney




Series Title

60 Minutes Il

Touched by an Angel

Walker, Texas Ranger

Work With Me

E! Mysteries & Scandals

E! True Hollywood Story

Talk Soup

Bob & Margaret

Dr. Katz

Daily Show

The Man Show

South Park

Strangers with Candy

Upright Citizen's
Brigade

Win Ben Stein's
Money

Action

Alty

Ally McBeal

America’s Most Wanted:
America Fights Back

Beverly Hills 90210

Cops
Family Guy

Futurama

Day Hr.

Sun 800

Sat  10:00

Wed 8:30

Var.  Var.
Nightly 9:00
Var.  Var.

Thur 10:00

Tue 10:00

Mon 11:00
Tue 11:00
Wed 11:00
Thurs11:00

Wed. 10:30

Wed 10:00

Mon. 10:00

Mon 10:30

Daily 7:30
Daily 11:30

Thurs 9:30

Tue 8:00

Mon  9:00

Sat  9:00

Wed 8:00

Sat  8:00
Thurs 9:00

Sun 830

Mins. Supplier Production Principals
60 CBS News Don Hewitt
60 CBS & Moonwater Prods. Martha Williamson
60 Amadea Film Prods./CBS Chuck Norris, Aaron Norris
30 Stephen Enget
E!
60 E! Entertainment TV Michael Danahy
60+  E! Entertainment TV Gary Snegaroff
60 E! Entertainment TV John Henson
COMEDY CENTRAL
30 Comedy Partners/Film
Four Intl./Nelvana
30 Popular Arts Ent. Jonathan Katz, Tom Snyder
60 Mad Cow Prods. Madeleine Smithberg
30 Jackhole Ind/Lapides Daniel Kellison, Howard
Ent./Stone Stanley Lapides, David G. Stanley,
Scott A, Stone
Comedy Pariners/ Brian Graden, Trey Parker
Celluloid Studios Matt Stone
30 Comedy Central
30
30 Buena Vista TV/ Al Burton, Byron Glore,
Valleycreat Prods. Andrew J. Golder
Fox
30 Columbia TriStar TV Chris Thompson
30 20!h' Century Fox TV/ David E. Kelley
David E. Kelley Prods.
60 20th Century Fox TV/ David E. Kelley
David E. Kelley Prods.
60 STF Prods./Twentieth Lance Heflin
Television
60 Spelling TV Aaron Spelling, E. Duke Vincent,
Paul Waigner, Steve Wasserman,
Jessica Kelin, Larry Molin
60 Foxlab/Barbour/Langley John Langley
30 Fuzzy Door/Film Roman/  Seth MacFartane, David
20th Century TV Zuckerman
30 Rough Draft/Curiousity Matt Groening, David X. Cohen

Company/20th Century TV

Cast Regulars & Semi-Regulars
Mike Wallace, Morley Safer, Ed
Bradley, Steve Kroft, Lesley Stahl

Della Reese, Roma Downey,
John Dye

Chuck Norris, Clarence Gilyard,
Sheree J. Wilson, Floyd Red Crow
Westerman

Nangy Travis, Kevin Pollack, Ethan
Embry, Emily Rutherfurd

A.. Benza
Various

Hal Sparks

Peter Baynham, Steve Brody,
Steve Coogan, Trevor Cooper

Jonathan Katz, H. Jon Benjamin,
Laura Silverman, Will Le Bow

Jon Stewart

Adam Carolla, Jimmy Kimmel

Matt Stone, Trey Parker, Jesse
Howell, Isaac Hayes

Amy Sedaris, Stephen Colbert,
Greg Hollimon, Paul Dinello,
Mitch Rouse

Matt Besser, Amy Poehler, lan
Roberts, Matt Walsh

Ben Stein, Jimmy Kimmel

Jay Mohr, llleana Douglas, Jarrad
Paul, Jack Plotnick, Buddy Hackett

See cast of Ally McBeal below
Calista Flockhart, Gil Bellows,

Greg Germann, Courtney Thorne
Smith, Lisa Nicole Carson, Petar
MacNicol, Portia de Rossi, Lucy Liu,
Jane Krakowski, Vonda Shepherd
John Walsh

Jason Priestley, Jennie Garth,

lan Ziering, Brian Austin Green,
Tori Spelfing, Tiffani-Amber Thiessen
Various

Seth MacFarlane, Alex Borstein,
Seth Green, Lacey Chabert

Billy West, Katey Segal, Lauren
Tom, John Di Maggio

15




Series Title

Get Real

Harsh Realm

King of the Hill

Malcolm in the Middie

Manchester Prep

Party of Five

Ryan Caulfield

The Simpsons

That 70's Show

Time of Your Life

The X-Files

Arli$$

The Chris Rock Show
Dennis Miller

Real Sports
with Brysant Gumbel

Sex and the City

The Sopranos

Spawn

Tracey Takes On

Beavis and Butthead

Daria

Real World

Road Rules

16

Day

Var.

Var.

Var.
Var.

Var.

Var.

Var.

Var.

Var.

Var.

Var.

Var.

Hr.

9:.00

9:00

8:00

7:00

8:00

9:00

8:00

8:30

8:00

9:.00

Var.

Var.

Var.

Var.

Var.

Var.

Var.

Var.

Var

Var.

Var.

Mins.

60
60

30

30

60

60

60

30

30

60

60

30

60

30
30
60

30

60

30

30

30

30

30

30

Supplier

20th Century

Ten Thirteen Prods./
20th Century TV
20th Century

Regency TV

Columbia TriStar TV

Columbia TriStar

Regency TV

Gracie Films/Twentieth TV

Carsey-Werner

Production Principals

Clyde Philiips

Chris Carter, Frank Spotnitz,
Daniel Sackheim, Tony To

Howard Klein, Mark McJimsy,
Brent Forrester

Linwood Boomer
Neil Moritz, Roger Kumble

Amy Lippman, Christopher
Keyser, Ken Topolsky

F. Gary Gray, Kevin Fox, James
DeMonaco, David Hobeman

James L. Brooks, Matt
Groening, Bill Oakley

Tom Werner, Marcy Carsey,
Bonnie Turner, Mark Brazill

Columbia-TriStar TV Chris Keyser, Amy Lippman,
Ken Topolsky
Twentieth TV Chris Carter, R.W. Goodwin,
Howard Gordon
HBO
HBO/Rysher Scott Kaufer, Timothy Marx

Levinson-Fontana Co./
Rysher Ent.

HBO NY
HBO

HBO NY

Brillstein-Grey Ent/HBO

Ko-Ko Ent./Todd
McFariane Ent/HBO

Witz End Prods./Takes
On Prods./HBO

Tom Fontana, Barry Levinson,
Jim Finnerty

Louis C.K.
Dennis Miller

Ross Greenbrug

Darren Star, Barry Jossen,
Michael Patrick King

David Chase, Brad Grey,
Michael Burgess, Robin L Green,
Frank Renzulii

Todd McFartane, Alan B. McElroy

Allan McKeown

MTV

MTV Prods.

MTV Animation

Bunim-Murray

Bunim-Murray Prods.

Abby Terkuhle, Mike Judge

Glenn Eichler

Mary-Ellis Bunim, Jonathan
Murray

Mary Ellis Bunim, Jonathan
Murray

Cast Regulars & Semi-Regulars

Debrah Farentino, Jon Tenney,
Anne Hathaway, Eric Olsen
Scott Bairstow, D.B. Sweeney,
Terry O’Quinn, Samantha Mathis

Mike Judge, Kathy Najimy, Pamela
Segall, Ashiey Gardner

Robin Dunne, Amy Adams,
Sarah Thompson, Keri Lynn Pratt

Matthew Fox, Neve Campbel!, Scott
Wolf, Lacey Chabert, Taylor Porter,
Paula Devicq

Sean Maher, Amanda Detmer,
Roslyn Sanchez, Mary McDonnell

Dan Castellaneta, Julie Kavner,
Nancy Cartwright, Harry Shearer

Topher Grace, Mila Kunis, Ashton
Kutcher, Danny Masterson

Jennifer Love Hewitt, Vincent Angell,
Pauley Perrente, Diego Serrano, |
Lizann Mitchell, Paula Kelly

David Duchovny, Gillian Anderson

Robert Wuhl, Jim Turner,
Sandra Oh, Michael Boatman

Ernie Hudson, Terry Kinney, Rita
Moreno, Harol Perrineau Jr., J.K.
Simmons, Lee Tergesen, Edie Falco,
Adewale Akinnuoye-Agbaje, Kirk
Acevedo, Eamonn Walker, B.D. Wong

Chris Rock
Dennis Miller

Bryant Gumbel, Mary Carillo, Larry
Merchant

Sarah Jessica Parker, Kim Cattrall,
Kristin Davis, Cynthia Nixon,
Christopher Noth, Willie Garson

James Gandolfini, Edie Falco,
Lorraine Bracco, Michael Imperioli,
Nancy Marchand, Tony Sirico,
Dominic Chianese, Steve Van
Zandt, Robert iler, Jamie Lynn Sigler

Keith David, Richard A. Dysart,
Michael Nicolosi, Dominique
Jennings

Tracey Uliman, Julie Kavner

Mike Judge, Tracy Grandstaff,
Guy Maxtone-Graham

Tracy Grandstaff, Wendy Hoopes,
Stacy Brass, Kevin Daniels, Jr.

Various

Various




Seties Title

Cold Feet

Dateline NBC

ER

Frasier

Freaks and Geeks

Friends

Jesse

Just Shoot Me

Law & Order

Law & Order:
Special Victims Unit

The Mike O’Malley Show

NBC Sunday Night
Movie
The Pretender

Profiler

Providence

Stark Raving Mad

Suddenly Susan

3rd Rock From the Sun

Third Watch

Veronica’s Closet

The West Wing

Will & Grace

Day Hr

Fri  10:00
Mon 10:00
Tue 10:00
Wed 8:00
Fri 9:00
Sun  7:00
Thu 10:00
Thu  9:00
Sat 800
Thu  8:00
Thurs8:30

Tue 9:00

Wed 10:00
Mon  $:00
Tue 8:30
Sun  9:00
Sat  9:00
Sat  10:00
Fri  8:00

Thu 9:30

Mon  8:00
Tue 800
Sun  8:00
Mon 8:30
Wed 9:00
Tue  9:30

Mins.

60

60
60
60
60
60

60

30

60

30

30

30

60

60

30

120

60

60

60

30

30

30

60

30

80

30

NBC-TV

Supplier

Granada Ent/NBC Studios

NBC News

Warner Bros./Amblin

Grub Street Prods./
Paramount TV

Apatow Prods./
Dreamworkds TV

Bright-Kauffman-Crane

Prods./Warner Bros. TV

Bright/Kauffman/Crane
Warner Bros. TV

Brillstein-Grey Comms.

Wolf Films/Studios USA

Wolf Films/Studios USA

NBC Studios

Various

20th/NBC Studios

NBC Studios

John Masius Prods./
NBC Studios

Steven Levitan/
20th Century TV

Warner Bros. TV

Carsey-Werner Prods.

John Wells Prods./
Warner Bros. TV

Warner Bros.
John Wells Prods./
Warner Bros. TV

NBC Studios

Production Principals

Kerry Ehrin

Neal Shapiro

Michael Crichton, John Wells
Lydia Woodard, Carol Flint

David Angell, Peter Casey,
David Lee, Christopher Lloyd

Judd Apatow

Kevin S. Bright, Marta
Kauffman, David Crane
Michael Borkow

Kevin S. Bright, Marta Kauffman,
David Crane, [ra Ungerieider,

Stephen Nathan

Bernie Brillstein, Brad Grey

Dick Wolf, Rene Balcer
Ed Sherin

Dick Wolf

Mike O’'Malley, Les Firestein

Various

Steven Long Mitchell, Tommy
Thomspon, Craig Van Sickle

lan Sander, Kim Moses,
Nancy Miller

John Masius, Bob Delaurentis

Steven Levitan, Jeifrey Richman

Gary Dontzig, Steven Peterman

Terrie Turner, Bonnie Turner

John Wells, Christopher Chulack

Kevin S. Bright, Marta Kauffman

David Crane

John Wells, Aaron Sorkin

Max Mutchnick, Dave Kahan

Cast Regulars & Semi-Regulars

Alicia Coppola, William Keane,
Jean Louisa Kelly, Dina Spybey

Jane Pauley, Stone Phillips

Anthony Edwards, Laura Innes,
Gloria Reuben, Noah Wyle, Erig
La Salle, Julianna Marguiies, Alex
Kingston, Kellie Martin

Kelsey Grammer, John Mahoney,
David Hyde Pierce, Peri Gilpin, Jane
Leeves

Linda Cardellini, John Francis Daley,
James Franco, Samm Levine

Jennifer Aniston, Courteney Cox, Lisa
Kudrow, Matt LeBlanc, Matthew
Perry, David Schwimmer

Christina Applegate, Bruno Campos,

George Dzunda, David DeLuise, Eric
Lloyd, John Lehr, Jennifer Milmore

Laura San Giacomo, George Segal,
David Spade, Wendie Malick

Jerry Orbach, Sam Waterston, S.
Epatha Merkerson, Steven Hill,
Angie Harmon

Dann Florek

Mike O'Matley, Miss Yager, Mark
Rosenthal, Kate Walsh, Will Arnett

Various

Michael T. Weiss, Andrea Parker,
Patrick Bauchau

Ally Walker, Robet Davi

Melina Kanakaredes, Mike Farrell,
Paula Cale, Seth Peterson, leslie
Silva, Concetta Tomei

Neil Patrick Harris, Tony Shalhoub
Edward McClintock Jessica Cauffiel

Brooke Shields, Kathy Griffin,
Nestor Carbonell, Barbara Barrie

John Lithgow, Jane Curtin, French
Stewart, Kristen Johnston, Joseph
Gordon Levitt

Michael Beach, Coby Bell, Bobby
Cannavale, Eddie Cibrian

Kirstie Alley, Dan Cortese, Kathy
Najimy, Wallace Langham

Rob Lowe, Moira Kelly, Martin
Sheen, John Spencer

Eric McCormack, Debra Messing,
Megan Mullally, Sean P. Hayes
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Seties Title

Chicken Soup
For The Soui

Hope Island
It's A Miracle

Little Men

The Star Machine

Twice in a Lifetime

Beggars and Choosers

Dead Man’s Gun

The Hoop Life

Linc's

The Outer Limits

Rude Awakening

Stargate SG-1

Total Recall 2070

Series Title

Dilbert

The Grown Ups
Malcolm & Eddie
Moesha
Mo’Nique

Seven Days

Secret Agent Man

Shasta McNasty

Star Trek: Voyager

UPN Blockbuster Video's
Showckwave Cinema

WWF Smackdown

i8

Day

Tue

Mon
Wed

Var.

Var.

Var.

Var.

Var.

Var.

Day

Tue

Wed

Tue

Tue

Wed

Fri

Thu

Hr.
8:00

$:00
8:00
8:00

8:00
8:00

Var.

Var.

Var.

Var.

Var.

Var,

Var.

Var.

Hr.

8:00

9:00

9:30

8:00

8:30

8:00

2.00

8:30

9:00

8:.00

Mins.

60

60
60
60

60
60

30

45
45

30

45

30

45

45

Mins.

30

30

30

30

30

60

60

30

60

120

120

PAX

Supplier
Vin Di Bona Prod.

Lions Gate/Paramount TV

Tri-Crown Prods.

Pebblehut Prods.

Production Principals

Carl Binder, Meyer Schwarzstein

Al Masini

Barney Rosenzweig

SHOWTIME

H. Beale/Granada