InVeSting II1® series

Radio

market report

BIA Fmancnal

fn

BIA Capital . BIA Ventures . BIA Consulting . BIA Research

Advisars to the communications and information technology industries. G
www.bia.com 703-818-2425




One of the nation’s preeminent

law firms, specializing in:

communications law

telecommunications law

internet law

PEPPER&CORAZZINI,L..L..P.
WASHINGTON

Howard Barr
Patricia Chuh
Robert Corazzini
Ellen S. Edmundson
John Garziglia
Suzanne Goodwyn
Peter Gutmann
Vincent Pepper
Michael Shacter
Gregg Skall
Kristopher Twomey

1776 K STREET, N.W., SUITE 200 WASHINGTON, D.C. 20006
(202) 296-0600 email: pepcor@commlaw.com  website: www.commlaw.com




market report

Fourth Edition
Summer 2000 Ratings

Also available on CD ROM and via the Internet through MEDIA Access Pro™

———— BIA Research, Inc. ¢ 15120 Enterprise Ct, Suite, 100, Chantilly, VA 20151-1217 ¢ Phone: 703-818-2425 ¢ Fax: 703-803-3299 » E-mail: pubs @bia.com * Web: www.bia.com




Investing in Radid® Market Report 2000, 4th Edition

Alphabetic Listing of Arbitron Markets

BIA Research, Inc. ¢ 703-818-2425 » www.bia.com

Rank Market Rank Market Rank Market
221 Abilene, TX 87  Charleston, SC 116  Ft. Pierce-Stuart-Vero Beach, FL
68  Akron, OH 162  Charleston, WV 171 Ft. Smith, AR
253  Albany, GA 37  Charlotte-Gastonia-Rock Hill 204  Ft. Walton Beach, FL
59  Albany-Schenectady-Troy 222  Charlottesville, VA ) 101 Ft. Wayne, IN
72 Albuguerque, NM 104  Chattanooga, TN 90  Gainesville - Ocala, FL
203  Alexandria, LA 274  Cheyenne, WY 264  Grand Forks, ND-MN
67  Allentown - Bethlehem 3 Chicago, IL 252 Grand Junction, CO
245  Altoona, PA 190  Chico, CA 66  Grand Rapids, MI
187  Amarillo, TX 26  Cincinnati 275  Great Falls, MT
168  Anchorage, AK 24  Cleveland 182  Green Bay, WI
145  Ann Arbor, Mi 94  Colorado Springs, CO 42  Greensboro-Winston Salem-High Point
134 Appleton - Oshkosh, Wi 244  Columbia, MO 81  Greenville-New Bern-Jacksonville
179  Asheville, NC 89  Columbia, SC 58  Greenville-Spartanburg, SC
11 Aflanta, GA 169  Columbus, GA 161 Hagerstown-Chambersburg-Waynesboro
137  Atlantic City - Cape May, NJ 34  Columbus, OH 77 Harrisburg-Lebanon-Carlisle, PA
114 Augusta, GA 248  Columbus-Starkville-West Point, MS 261  Harrisonburg, VA
251  Augusta-Waterville, ME 265  Cookeville, TN 44  Hartford-New Britain-Middletown
49  Austin, TX 129 Corpus Christi, TX 60  Honolulu
86  Bakersfield, CA 6 Dallas- Ft. Worth 10 Houston-Galveston
20 Baltimore, MD 188  Danbury, CT 144 Huntington, WV - Ashland, KY
270  Bangor, ME 56  Dayton, Ohio 109  Huntsville, AL
82  Baton Rouge, LA 93  Daytona Beach, FL 38  Indianapolis, IN
238  Battle Creek, MI 255  Decatur, IL 263  lthaca, NY
127  Beaumont-Port Arthur, TX 23 Denver - Boulder 118 Jackson, MS
271  Beckley, WW 92  Des Moines, IA 268  Jackson, TN
246 Billings, MT 7  Detroit 51 Jacksonville, FL
136  Biloxi-Gulfport-Pascagoula, MS 183  Dothan, AL 96  Johnson City-Kingsport-Bristol
166  Binghamton, NY 220 Dubugue, IA 170  Johnstown, PA
55  Birmingham, AL 219 Duluth, MN - Superior, WI 273 Jonesboro, AR
266  Bismarck, ND 231 EauClaire, WI 227 Joplin, MO
214  Blacksburg-Christiansburg-Radford-Pulaski 70  ElPaso, TX 176 Kalamazoo, Mi
230  Bloomington, IL 241  Elizabeth City-Nags Head, NC 30 Kansas City
254  Bluefield, WV 198  Elmira-Corning, NY 149  Killeen-Temple, TX
124  Boise, ID 156  Erie, PA 69  Knoxville, TN
8 Boston 143 Eugene - Springfield, OR 236 Lafayette, IN
201  Bowling Green, KY 152  Evansville, IN 100  Lafayette, LA
112 Bridgeport, CT 211 Fargo, ND - Moorhead, MN 205 Lake Charles, LA
277  Brunswick, GA 155  Fayetteville, AR 98  Lakeland-Winter Haven, FL
232 Bryan-College Station, TX 126  Fayetteville, NC " 111 Lancaster, PA
45  Buffalo-Niagara Falls, NY 119 Flint, MI 115 Lansing-East Lansing, M|
225  Burlington, VT 197  Florence, SC 202  Laredo, TX
123 Canton, OH 240  Florence-Muscle Shoals, AL 40 Las Vegas, NV
181 Cape Cod, MA 199  Frederick, MD 208  Laurel-Hattiesburg, MS
278  Casper, WY 65 Fresno 258  Lawton, OK
200  Cedar Rapids, {A 132  Ft Collins-Greeley, CO 262  Lewiston-Auburn, ME
209  Champaign, IL 71 Ft Myers-Naples-Marco Island 106  Lexington-Fayette, KY




228

141
36
174
54
73
39
267
108
153

Lima, OH
Lincoln, NE
Little Rock, AR
Los Angeles
Louisville, KY
Lubbock, TX

acon, GA
Madison, Wi
Manchester, NH
Mankato-New Ulm-St Peter, MN
Marion-Carbondale, IL
Mason City, IA
McAllen-Brownsville-Harlingen, TX
Medford-Ashland, OR
Melbourne-Titusville-Cocoa, FL
Memphis
Merced, CA
Meridian, MS
Miami-Ft. Lauderdale-Hollywood
Milwaukee - Racine
Minneapolis - St. Paul
Mobile, AL /
Modesto, CA /
Monmouth-Ocean, NJ -
Monroe, LA
Monterey-Salinas-Santa Cruz
Montgomery, AL
Morgantown-Clarksburg-Fairmont
Morristown, NJ
Muskegon, Mi
Myrtle Beach, SC

ashville
Nassau-Suffolk
New Bedford-Fall River, MA
New Haven, CT
New London, CT
New Orleans
New York
Newburgh-Middletown, NY
Norfolk-Virginia Beach-Newport News
Odessa - Midland, TX
Oklahoma City
Omaha - Council Bluffs
Orlando
Owensboro, KY
Oxnard - Ventura, CA
Paim Springs, CA

226
224
121
135

165
184
235
194
13

78
154

14
269
130
250

Panama City, FL
Parkersburg-Marietta, WV-OH
Pensacola, FL

Peoria, IL

Philadelphia

Phoenix, AZ

Pittsburgh, PA

Portland, ME

Portland, OR
Portsmouth-Dover-Rochester, NH
Poughkeepsie, NY
Providence-Warwick-Pawtucket, R!
Pueblo, CO

Puerto Rico

Quad Cities, 1A-IL
Raleigh - Durham, NC
Rapid City, SD

Reading, PA

Redding, CA

Reno, NV
Richland-Kennewick-Pasco, WA
Richmond, VA
Riverside-San Bernardino
Roanoke-Lynchburg, VA
Rochester, MN

Rochester, NY

Rockford, IL

Sacramento, CA
Saginaw-Bay City-Midland
Salisbury-Ocean City, MD
Salt Lake City - Ogden
San Angelo, TX

San Antonio, TX

San Diego

San Francisco

San Jose

San Luis Obispo, CA
Santa Barbara, CA

Santa Fe, NM

Santa Maria-Lompoc, CA
Santa Rosa, CA

Sarasota - Bradenton, FL
Savannah, GA
Seattle-Tacoma

Sebring, FL

Shreveport, LA

Sioux City, 1A

210
163

91
196

80
146
212

139
237

85
239

159

2
191
247

180
195
138

62
178
216
140
151
107

192

233
257
158
223
243

84

249

76
175
218
110
193
103

Sioux Falls, SD
South Bend, IN
Spokane, WA
Springfield, IL
Springfield, MA
Springfield, MO
St. Cloud, MN
St. Louis
Stamford-Norwalk, CT
State College, PA
Stockton, CA
Sussex, NJ
Syracuse, NY

allahassee, FL
Tampa-St. Petersburg-Clearwater
Terre Haute, IN
Texarkana, TX-AR
Toledo, OH
Topeka, KS
Traverse City-Petoskey, M
Trenton, NJ
Tucson, AZ
Tulsa, OK
Tupelo, MS
Tuscaloosa, AL
Tyler - Longview, TX

tica - Rome, NY
Visalia-Tulare-Hanford
W. Palm Beach-Boca Raton
Waco, TX
Washington, DC
Waterloo-Cedar Falls, 1A
Watertown, NY
Wausau-Stevens Point, WI
Wheeling, WV
Wichita Falls, TX
Wichita, KS
Wilkes Barre - Scranton
Williamsport, PA
Wilmington, DE
Wilmington, NC
Winchester, VA
Worcester, MA
Yakima, WA
York, PA
Youngstown - Warren, OH
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1 NewYork 47 Monmouth-Ocean, NJ 93  Daytona Beach, FL
2 Los Angeles 48  Raleigh - Durham, NC 94  Colorado Springs, CO
3  Chicago, IL 49  Austin, TX 95  Melbourne-Titusvifle-Cocoa, FL
4 San Francisco 50  W. Palm Beach-Boca Raton 96  Johnson City-Kingsport-Bristol
5  Philadelphia 51  Jacksonville, FL 97  Youngstown - Warren, OH
6  Dallas - Ft. Worth 52  Rochester, NY 98 Lakeland-Winter Haven, FL
7 Detroit 53  Louisville, KY 99  Morristown, NJ
8  Boston 54  Oklahoma City 100 Lafayette, LA
9  Washington, DC 55  Birmingham, AL 101 Ft. Wayne, IN
10  Houston-Galveston 56  Dayton, Ohio 102 New Haven, CT
11 Atflanta, GA 57  Richmond, VA 103 York, PA
12 Miami-Ft. Lauderdale-Hollywood 58  Greenville-Spartanburg, SC 104  Chattanooga, TN
13  Puerto Rico 59  Albany-Schenectady-Troy 105  Roanoke-Lynchburg, VA
14 Seattle-Tacoma 60  Honolulu 106  Lexington-Fayette, KY
15  San Diego 61  Tucson, AZ 107  Visalia-Tulare-Hanford
16 Phoenix, AZ 62 Tulsa, OK 108  Oxnard - Ventura, CA
17 Minneapolis - St. Paul 63  McAllen-Brownsville-Harlingen, TX 109  Huntsville, AL
18  Nassau-Suffolk 64  Wilkes Barre - Scranton 110 Worcester, MA
19 St Louis 65 Fresno 111 Lancaster, PA
20  Baltimore, MD 66  Grand Rapids, MI 112 Bridgeport, CT
21 Tampa-St. Petersburg-Clearwater 67  Allentown - Bethlehem 113  Santa Rosa, CA
22 Pittsburgh, PA 68  Akron, OH 114 Augusta, GA
23  Denver - Boulder 69  Knoxville, TN 115 Lansing-East Lansing, Ml
24  Cleveland 70 ElPaso, TX 116 Ft. Pierce-Stuart-Vero Beach, FL
25  Portland, OR 71 Ft. Myers-Naples-Marco Island 117 Portsmouth-Dover-Rochester, NH
26  Cincinnati 72 Albuguerque, NM 118  Jackson, MS
27  SanJose 73  Omaha - Council Bluffs 119 Flint, MI
28  Riverside-San Bernardino 74 Monterey-Salinas-Santa Cruz 120  Madison, WI
29  Sacramento, CA 75  Syracuse, NY 121  Pensacola, FL
30 Kansas City 76 Wilmington, DE 122 Modesto, CA
31 Miwaukee - Racine 77 Harrisburg-Lebanon-Carlisle, PA 123 Canton, OH
32  San Antonio, TX 78  Sarasota - Bradenton, FL 124  Boise, ID
33  Providence-Warwick-Pawtucket, Ri 79  Toledo, OH 125  Saginaw-Bay City-Midland
34  Columbus, OH 80 Springfield, MA 126  Fayetteville, NC
35  SaltLake City - Ogden 81  Greenville-New Bern-Jacksonville 127  Beaumont-Port Arthur, TX
36  Norfolk-Virginia Beach-Newport News 82  Baton Rouge, LA 128  Reno, NV
37  Charlotte-Gastonia-Rock Hill 83 Little Rock, AR 129 Corpus Christi, TX
38  Indianapolis, IN 84  Wichita, KS 130  Shreveport, LA
39  Orlando 85  Stockion, CA 131 Reading, PA
40 Las Vegas, NV 86  Bakersfield, CA 132 Ft Collins-Greeley, CO
41 New Orleans 87 Charleston, SC 133  Quad Cities, IA-IL
42 Greensboro-Winston Salem-High Point 88  Mobile, AL 134 Appleton - Oshkosh, Wi
43  Nashville 83  Columbia, SC 135  Peoria, IL
44  Hartford-New Britain-Middletown 90 Gainesville - Ocala, FL 136  Biloxi-Gulfport-Pascagoula, MS
45  Buffalo-Niagara Falls, NY 91  Spokane, WA 137  Atlantic City - Cape May, NJ
46  Memphis 92  DesMoines, IA 138  Trenton, NJ




139  Stamford-Norwalk, CT
140  Tyler - Longview, TX
141 Newburgh-Middletown, NY
142 Montgomery, AL
143  Eugene - Springfield, OR
144 Huntington, WV - Ashland, KY
145  AnnArbor, Mi
146 Springfield, MO
147 Macon, GA
148  Rockford, IL
149  Killeen-Temple, TX
150  Salisbury-Ocean City, MD
151 Utica - Rome, NY
152 Evansville, IN
153  Palm Springs, CA
154  Savannah, GA
165  Fayetteville, AR
156  Erie, PA
157 Poughkeepsie, NY
158  Wausau-Stevens Point, Wl
1569  Tallahassee, FL
160  Portland, ME
161 Hagerstown-Chambersburg-Waynesboro
162  Charleston, WV
163  South Bend, IN
164  New Bedford-Fall River, MA
165  San Luis Obispo, CA
166  Binghamton, NY
167  New London, CT
168  Anchorage, AK
169  Columbus, GA
170  Johnstown, PA
171 Ft. Smith, AR
172  Lincoin, NE
173 Myrtle Beach, SC
174 Odessa - Midland, TX
175  Wilmington, NC
176  Kalamazoo, M|
177 Lubbock, TX
178  Tupelo, MS
179  Asheville, NC
180  Topeka, KS
181 Cape Cod, MA
182  Green Bay, Wi
183  Dothan, AL
184  SantaBarbara, CA
185  Manchester, NH

186
187
188
189

190
191
192
193
194
195

197
198
199

200
201

203
204
205
206
207
208
209
210
211
212
213
214
215
216
217
218
219
220
221
222
223
224
225
226
227
228
229
230
231
232

Morgantown-Clarksburg-Fairmont
Amarillo, TX

Danbury, CT

Merced, CA

Chico, CA

Terre Haute, IN

Waco, TX

Yakima, WA

Santa Maria-Lompoc, CA
Traverse City-Petoskey, MI
Springfield, IL

Florence, SC
Elmira-Corning, NY
Frederick, MD

Cedar Rapids, IA

Bowling Green, KY
Laredo, TX

Alexandria, LA

Ft. Walton Beach, FL

Lake Charles, LA
Richland-Kennewick-Pasco, WA
Medford-Ashland, OR
Laurel-Hattiesburg, MS
Champaign, IL

Sioux Falls, SD

Fargo, ND - Moorhead, MN
St. Cloud, MN
Marion-Carbondale, IL
Blacksburg-Christiansburg-Radford-Pulaski
Redding, CA

Tuscaloosa, AL

Muskegon, M

Winchester, VA

Duluth, MN - Superior, W
Dubuque, 1A

Abilene, TX
Charlottesville, VA
Wheeling, WV
Parkersburg-Marietta, WV-OH
Burlington, VT

Panama City, FL

Joplin, MO

Lima, OH

Rochester, MN
Bloomington, IL

Eau Claire, WI
Bryan-College Station, TX

233
234
235
236
237
238
239

240
241
242
243
244
245
246
247
248
249

250
251
252
253
254
255
256
257
258
259

260
261
262
263
264
265
266
267
268
269

270
271
272
273
274
275
276
277
278

Waterloo-Cedar Falls, IA
Monroe, LA

Santa Fe, NM

Lafayette, IN

State College, PA

Battle Creek, M|

Sussex, NJ
Florence-Muscle Shoals, AL
Elizabeth City-Nags Head, NC
Pueblo, CO

Wichita Falls, TX
Columbia, MO

Altoona, PA

Billings, MT

Texarkana, TX-AR
Columbus-Starkville-West Point, MS
Williamsport, PA

Sioux City, IA
Augusta-Waterville, ME
Grand Junction, CO
Albany, GA

Bluefield, WV

Decatur, IL
Mankato-New Ulm-St Peter, MN
Watertown, NY

Lawton, OK

Rapid City, SD

San Angelo, TX
Harrisonburg, VA
Lewiston-Auburn, ME
[thaca, NY

Grand Forks, ND-MN
Cookeville, TN
Bismarck, ND
Owensboro, KY
Jackson, TN

Sebring, FL

Bangor, ME

Beckley, WV

Mason City, 1A
Jonesboro, AR
Cheyenne, WY

Great Falls, MT
Meridian, MS
Brunswick, GA

Casper, WY
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National Indices

Welcome to BIA’s Investing in Radio® 2000 Market Report. This is the premiere market-
by-market investment information guide on the commercial radio industry. Based on an
annual cycle, it is published quarterly after each of The Arbitron Company’s ratings periods
and profiles all 278 of its rated radio markets.

Of the 278 markets profiled in this publication and excluding Puerto Rico, 274 markets
have 1999 gross market revenue estimates totalling $11.470 billion. The combined estimated
population of all markets (excluding Puerto Rico) is 221.7 million which represents 81.8%
of the total U.S. population in 1998. Combined estimated 1998 retail sales for these markets
are $2,286.0 billion which is 84.8% of estimated total retail sales for the country. As of the
end of December 1999, there were 4,794 commercial AM and 6,002 commercial FM
stations licensed to operate in the U.S. Nearly 46% of these stations (1,724 AMs and 3,188
FMs) are profiled with revenue estimates in these markets (includes Puerto Rico). The
average ratio of revenue to retail sales of the 274 markets with revenues for 1998 is $4.39
per $1,000 retail sales. The average combined revenue per capita for 1998 is $45.25.

New in Recent Editions

With the Spring 2000 Arbitron ratings period, the market rankings were adjusted; one
market was dropped — Waterbury, CT (was 180); and three new markets were added:
Bowling Green, KY (201); Elizabeth City-Nags Head, NC (241); and Sebring, FL (269).
Also, the Northwest Michigan market has been renamed to Traverse City-Petoskey, MI
(195). In addition, the information in the above paragraph in bold type has been revised to
reflect changes made to our data since the 2000 3rd Edition.

Market and Competitive Overviews

|
Each Arbitron-rated Market is presented in two main sections:

Market Overview — provides you with the vital statistics about an Arbitron Metro Survey
Area’s (MSA) overall financial and demographic health.

Competitive Overview — profiles the commercial radio stations in the Arbitron MSA that
receive significant ratings in the market. In the case of MSAs which have too many sta-
tions to fit on a page, we are forced to go to four pages and split the AMs from the FMs
and, in so doing, repeat the Market Overview for your ease of comparison.

Why Market Rank Order? Organizing the Market Report in this manner allows the sophisti-
cated financial analyst the ease of performing comparable sales analyses and like-sized
market comparisons. Otherwise, significant page flipping would be involved. At the very
front of the book, behind the title page, you will find an alphabetical listing of the MSAs,
followed by a rank listing.

Comparison of various market, owner and station factors with the entire country provides
useful indicators of its potential. Below are several nationwide benchmarks:

National Totals
1998 Population 273,537,800
1998 Retail Sales $2,695,852,429,000 ‘
1999 BIA’s Estimated Gross ‘
Radio Advertising Revenues ..........ccccouecuresressesse $15,948,000,000 |
National Growth Rates
‘93-98 ‘98-2003
Population (POP) 1.1% 0.9%
| Households (HH) 1.2 1.1
Retail Sales (RS) 5.3 45
Effective Buying Income (EBI) 21 45 |
1998 National Ethnic
1998 National Income Breakdown
Per Capita $16,895 Asian 3.9%
Median Household ........cc.cuueenes $35,377 Black 12.8
Average Household ........c...uees.s $45,504 White 82.4
Spanish-Speaking .........ccccicenne. 11.5
1998 National Demographic Breakdown |
Men Women Total
Under 12 8.2% 7.9% 16.1%
12-17 43 4.1 83
18-24 4.7 45 9.1
25-34 7.2 7.0 14.2
35-44 8.1 8.2 16.3
45-54 6.8 7.0 13.8
Over 55 9.7 12.5 2.2




Copyrights

BIA Research, Inc.

This book is Copyright © 2000 by BIA Research, Inc. and may
not be reproduced in whole or in part by any means, including
photocopying or recording on or for any information storage or
retrieval system without prior express written permission. All
rights reserved.

Information in this publication is solely for the use of BIA Research, Inc. clients and is not
intended as the basis for private offering or for use in a prospectus without the express
permission of BIA Research, Inc. Permission is normally granted upon request, pursuant
to execution of an indemnification and release form. Please contact BIA Research, Inc. for
further information regarding your requirements.

Questions about the Investing in Radio® 2000 Market Report or other BIA
publications or services should be directed to:
BIA Research, Inc. ¢ 15120 Enterprise Ct, Suite 100, Chantilly, Virginia 20151
Phone: (703) 818-2425 + E-mail: pubs @bia.com

The Arbitron Company
.|}
Copyright © 2000 The Arbitron Company. For use by licensed subscribers only. Reprinted
with permission. All audience estimates and/or data contained herein are copyrighted by
and proprietary to The Arbitron Company. Arbitron reserves all rights with respect to its
data. No such datamay be reproduced or transmitted in any form or by any means including
but not limited to photocopying or recording on or for any information storage or retrieval
system, including the internet, without the prior express written consent of Arbitron. All
Arbitron data are subject to the qualifications and limitations stated in Arbitron’s reports.
Due to these qualifications and limitations, the accuracy of Arbitron’s data cannot be
determined to any precise mathematical value or definition.

BIA Research, Inc. ® 15120 Enterprise Ct., Suite 100, Chantilly, VA 20151-1217 « Phone: 703-818-2425 ¢ Fax: 703-803-3299 ¢ E-mail: pubs @bia.com » Web: www.bia.com

Market Statistics, Inc.

The market demographic and economic data in this publication is based on data prepared
by Market Statistics, published in Demographics USA© 1999—County Edition and is
Copyright 1999 by Interactive Market Systems, Inc. Any questions or comments regarding
these data should be directed to:

TradeDimensions

45 Danbury Road

Wilton, CT 06897

Tel: (203) 563-3000

Fax: (203) 563-3131

www. TradeDimensions.com

, SPECIAL NOTE FOR PUERTO RICO MARKET

Beginning with the 4th edtion 1998 of the Investing in Radio Market Report,
BIA ceased using the audience estimates and demographic information
supplied by Asesores, Inc. Also beginning with 1st Edition 1999, audience
share data is now supplied by The Arbitron Company. Some demographic
information for Puerto Rico is provided by the Puerto Rico Planning Board.
BIA has estimated some projected demographic figures using historic growth
rates.

Every effort has been made to ensure the accuracy of the
information in this publication. However, any errors detected or
called to our attention, which in our opinion are material, will be
corrected in future releases.

Page 7
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Metro Rank: 73

Omaha - Council Bluffs Market Overview

BIA

Investing In Radio 2000 1st Edition. Copyright (c) 2000 BIA Research, Inc. All rights reserved. (703) 818-2425

Radio data Is cur———* =~

—% AntaInAann

evenue Rank: 63
] o Market Radio Financials fn
NE (all figures in 000's, except percentages and ratios)
Cudge ESTIMATED 1993 1994 1995 1996 1997 1998 A 93-98
GROSS $23,400 $26,400 $28,200 $30,200 $31,600 $36,100 9.1%
’ e
REVE.NUES A 98 -99 1999 2000 2001 2002 2003 A _99-03
- +* &k 3.9% $37,500 $40,500 $42,900 T—— 6.7%
1993 1998 2003 Est. Breakout
Revenue/Retail Sales $3.78/1,000 $4.45/1,000 $4.26/1,000 Local 85%
Revenue/Capita $36.37 $53.64 $69.11 National  15%
Lincaln
- e Demographic and Economic Overview
(000's, except Retail Sales and EBI in 000,000's)
Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 643.4 673.0 0.9% 673.0 704.7 0.9%
Metro Counties / Population (000) Households 2421 253.0 0.9% 253.0 267.5 1.1%

- Retail Sales 6,193.1 8,115.9 5.6% 8,115.9 11,430.9 7.1%
Pottawattamie, |A 86.7 EBI 10,669.5 13,747.0 5.2% 13,747.0 18,845.6 6.5%
Douglas, NE 445.7
Sarpy, NE 121.7
Washington, NE 18.9 Demographic Breakdown

673.0 Total Under 12 12-17 18-24 25-34 35-44 45 - 54 Over 55
Men (000) 328.0 61.2 30.6 28.8 50.7 55.3 43.6 57.8
Women (000) 345.0 58.5 29.1 29.5 50.4 57.4 45.2 74.8
Total 673.0 119.7 59.8 58.3 1011 112.7 88.8 132.6
Percentage 100.0% 17.8% 8.9% 8.7% 15.0% 16.7% 13.2% 19.7%
Per Capita  $ 20,426 Median Household ~ $ 44,405 Avg Household ~ $ 54,336
Ethnic Population: White 88.7% Black 9.0% Asian 1.7% Hispanic 5.1%

0 Market Summary
FM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
# Stations 14 11 14 10 24
Tot 12+ 64.8 63.1 64.8 21.5 86.3
Avg 12+ 4.6 5.7 4.6 22 3.6
TotLCS 75.1 73.1 751 24.9 100.0
Avg LCS 5.4 6.6 5.4 25 4.2




Market Overview

0 Geographic Information

Metro Rank: The ranking of the market by size of population based on the U.S. census.
Revenue Rank: The ranking of the market by BIA’s estimate of 1999 market gross radio
advertising revenues.

Market Map: A geographic orientation of the region with the actual market highlighted in
white. These maps were created using MapInfo®. 4 = Market City. V¥ = Cities with
licensed commercial radio stations. ® = Cities with populations greater than 50,000, but
no licensed radio stations (included for geographic location purposes).

Metro Counties / Population: A listing of the counties that comprise the subject radio mar-
ket along with its 1998 population (presented in thousands or 000s), licensed from Market
Statistics, Inc..

o Market Radio Financials

Estimated Historic, Present and Projected Revenues: These are BIA’s estimates of the
gross advertising revenues (presented in thousands [$000s]) for this market for the period
1993 to 2003. The revenue estimates represent total time sales including local, regional
and national spot sales, plus political. They do not include trade and barter, production or
promotional revenues.

Gross revenue estimates are based on several factors including retail sales growth, histori-
cal revenue trends, market development, new station entries and regional trends. BIA’s
direct consultation with and survey responses from station operators and group owners in
most markets yield additional data.

Historic and Projected Growth Rates: We have also included the compound average annual
rate for the periods indicated: Historically for the last five years (A 93-98); Last year (A
98-98); and projected for the next five years (A 99-03).

*** Confidence Rating: These stars indicate BIA’s confidence level for the esti-
mated revenues. Three stars are awarded for a high level of confidence (several reliable

outside sources); two stars for moderate confidence (limited outside sources); and one star
for cautious confidence (estimated with our own resources).

Ratlos: Radio market revenue to retail sales and revenue per capita are presented for three
periods—historic, present and projected.

Estimated Revenue Breakout: Percentage of the market’s revenues that are derived locally
and from national billing.

6 Demographic and Economic Overview

This overview examines historical and projected growth trends for the following four indi-
cators. The growth rate is the compound average annual rate for the periods indicated. For
comparison of each market’s growth rates with the entire country, see the tables on page 6.
This information is licensed from Market Statistics, Inc. and is reprinted herein with their
permission.

BIA Research, Inc. ® 15120 Enterprise Ct., Suite 100, Chantilly, VA 20151-1217 « Phone: 703-818-2425 « Fax: 703-803-3299  E-mail: pubs @bia.com » Web: www.bia.com

MSA Population: Presented in thousands (000s) of people.

MSA Households (HH): Presented in thousands (000s) of households.

MSA Retail Sales (RS): Presented in hundreds of thousands ($000,000s) of dollars.

MSA Effective Buying Income (EBI): After tax disposable income available in the market.
Presented in hundreds of thousands ($000,000s) of dollars.

@) Demographic Breakdown

This breakdown summarizes the population dispersion by age and gender; after-tax per
capita, median household and average household incomes for the market in 1998 as well
as ethnic populations. For comparison of each market’s growth rates with the entire coun-
try, see the tables on page 6.

NOTE: Hispanic is defined by The Arbitron Ratings Company as being of Hispanic origin
or decent. Percentages for Hispanic should not be added to the other three percentages as
Hispanic is included in all of the ethnic categories.

NOTE: Median Income in markets where the geographic definition differs from that of the
Standard Metropolitan Statistical Area (SMSA) is calculated as a weighted average of
each county’s median income figure.

NOTE: The Demographic Breakdown data and the Demographic and Economic Overview
data discussed above are for the Radio Metro as defined by The Arbitron Ratings Company
for the most recent survey period. Arbitron market ranking is based on the estimated 12+
population (i.e. the number of persons age 12 and older in the metro counties). As the
geographic definition of the metro changes, the data are adjusted accordingly. Further, all
data from 1993 are readjusted as well so that data from 1993, 1998 and 2003 represent the
identical geography.

o Market Summary

This last section of the Market Overview summarizes the aggregate stations in the market
by the following categories by: 1) FCC Class of FM Stations; 2) Viable FMs: those sta-
tions with significant ratings which we determine are serious competitors in the market; 3)
All AMs; 4) All FMs; and 5) Total number of commercial radio stations in the market.
Tot 12+: The total Arbitron 12+ Average Quarter Hour (AQH) metro shares.

Avg 12+: The average Arbitron 12+ AQH metro shares is calculated by dividing the total
shares in each category by the number of stations in that category.

Tot LCS: The total Local Commercial Share (LCS) adjusts for lost listening (LL) to non-
commercial stations and stations not home to the market. The LCS is calculated by divid-
ing the 12+ share by the sum of the commercial station shares in the market.

Avg LCS: The average Local Commercial Share per station = total LCS divided by number
of stations in each class.

Page 9
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@ Some stations also rated in Lincoln.
1 Stations

Sales L 1999 Est Avg'99 ARB 1.2+ Metn:o Shares (see rights) : :
City of FCC Power Year Date Price M Revenue power | Local Fall Summer Spring Winter Fall Summer Spring Winter

Calls  License Class Freq (kW) HAAT C |Owner Std Acq'd (000) A |Format (000)1/ |Ratio | Comm 1999 1999 1999 1999 1998 1998 1998 1998
KEZO Omaha [} 92.3 100.0 1198 a [ournal Best Group 61 9412 9,000¢3 Rock 4,900 | 1.14 11.0 7.3 7.2 8.3 10.5 1.3 1.0 101 99
KRQC Bennington C3 93.3 9.6 427 e |AMFM Inc 91 9910p g Rock 800 | 0.89 23 3.7 26 1.8 1.4 1.8 1.5 22 3.2

WOW  Omaha C 94.1 100.0 1184 b Pournal Best Group 59 9906 g2 Country 2,700 | 1.15 6.0 5.3 41 4.6 6.7 4.8 55 52 51

KEFM  Omaha C 96.1 100.0 1414 Webster Comm 76 AC 3,300 | 1.23 6.9 5.1 57 6.9 6.1 4.7 5.6 4.9 6.9
KQCH  Nebraska City C1 97.7 100.0 1122 a ournal Best Group 77 9701 5,000 CHR 900 | 0.58 4.0 5.9 6.6 27 2.2 2.0 24 3.0 2.0
KQKQ  Council Bluffs C 98.5 100.0 1175 ¢ Mitchell BestgCo 69 1 [CHR 2,950 | 0.80 9.4 6.9 7.0 9.3 7.9 7.6 74 7.0 6.3
KGOR Omaha C 999 115.0 1230 e JAMFM Inc 59 9910p g Oldies 3,600 | 1.09 8.5 7.8 8.2 7.8 6.5 6.3 5.6 72 6.3
KGBI Omaha C 100.7 100.0 1161 Grace University 66 Christian 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KISP Blair C3 1015 25.0 302 Sunrise Bestg Cop 79 9001 al Country 0.1 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0
KZFX Lincoln C 101.9 100.0 1132 ¢ [Mitchell BestgCo 58 9504 1,700 1 |Clsc Hits 700 | 0.51 35 2.7 3.1 24 3.6 2.9 341 23 39
KXKT  Glenwood C 103.7 100.0 1014 e |AMFM Inc 66 9910p g Country 5,000 | 1.23 10.4 10.6 7.7 10.2 9.0 8.3 95 9.4 6.9
KSRZ Omaha C 104.5 100.0 1086 a {ournal Best Group 72 9801 5,475 c1 Hot AC 2,600 | 0.88 7.6 41 5.3 6.8 6.3 7.4 8.0 7.2 5.9
KKCD Omaha c2 1059 500¢c¢cp 463 a Pournal Best Group 90 9501 3,500 Clsc Rock 2,200 | 1.28 4.4 3.7 3.2 3.7 3.8 4.1 3.6 59 6.2

KCTY Plattsmouth Cc3 106.9 25.0 cp 328 d |Waitt Radio Inc 93 9805 st AAA 200 | 0.17 3.0 1.7 3.2 26 2.0 23 2.5 1.3 1.1

#FM Stations - 14 |#Combos- 11 FMTO 771 648 639 67 4 635 654 657 637
M Stations o 0 o @

ARB 12+ Metro Shares (see rights)

Day Night Sales L 1999 Est Avg '99
City of FCC Power  Power Year Date Price M Revenue pgower | Local Fall Summer Spring Winter Fall Summer Spring Winter

Calls License Class Freq (kW) (kW) C [Owner Std Acq'd (000) A |Format (000)1/ |Ratio | Comm 1999 1999 1999 1999 1998 1998 1998 1998
KOMJ  Omaha B 590 5.0 5.00 b Pournal Best Group 23 9906 g2 IAdlt Stndrd 1,000 | 0.95 2.7 3.6 241 1.7 2.2 3.3 2.7 2.6 18
KCRO Omaha B 660 1.0 0.00 RadiOmaha Inc 22 7904 Christian 0.6 0.0 0.4 0.6 Q0.5 0.6 04 0.0 1.0
KOTD  Plattsmouth B 1020 1.0 0.00 d Warga BestgLLC 70 9805 st Adlt Stndrd 100 | 0.15 17 1.2 2.6 08 1.4 0.8 17 16 0.0
KFAB  Omaha A 1110 50.0 50.00 e AMFM inc 24 9910p g News/Talk 3,700 | 1.03 9.2 7.4 8.3 7.4 7.4 79 8.6 6.6 8.6
KOIL Bellevue B 1180 25.0 1.00 ¢ Mitchell Bestg Co 99 1 [Children 0.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KKAR Omaha B 1290 5.0 500 ¢ itchell BcstgCo 76 9308 470 1 [News/Talk 1,800 | 0.76 6.1 5.2 3.8 4.9 5.2 6.7 41 4.9 54
KBBX Omaha B 1420 1.0 0.33 a WMournal Best Group 57 9801 cl Spanish 200 0.0 0.0 0.0 0.0 0.0 0.0 0.6 1.2
KOSR Omaha C 1490 1.0 1.00 a Pournal Best Group 42 9412 c3 Sports 550 | 0.78 1.8 2.0 1.5 1.0 1.8 1.9 14 1.7 1.0
KLNG  Council Bluffs B 1560 1.0 0.00 ilkins Comm 47 8906 250 Religion 100 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
__KAZP  Bellevue B 1620 10.0 1.00 ¢ [Mitchell BestgCo 87 1 [Sports 200 0.8 1.7 0.5 0.8 0.5 0.9 0.7 04 25
@ # AM Stations - 10 #Combos- 8 AM TOTALS 229 215 192 172 190 221 196 184 215
Stations Profiled - 24 # Duopolies- 8 Total Local Commetcial Share 86.3 83.1 84.3 85.4 85.6 85.0 84.1 85.2

xcket 80-90 Allocations: 97.3, C3, Blair

Indicates a change since last edition
See introdiiction section for internretation of revenie astimatas Metra Rank: 73




Competitive Overview

o Technical Attributes

Technical information is secured from the FCC through Actions and filings for construc-
tion permits.

“s”: A bullet to the left of the station’s listing indicates that there has been a change to this
station since the last edition was printed. It could be any combination of new call sign,
technical upgrade, different format, new LMA or change in ownership.

Call Letters: Listed in order of frequency, these are the licensed call letters of the commer-
cial radio stations either licensed to the market or those stations belonging to other markets
which receive significant ratings in the market.

City of License: The city from which the radio station is licensed to operate as designated
by the FCC.

FCC Class: The technical allocation of the facility as defined by the FCC.

Frequency: The number of cycles the station’s signal is transmitted per second in kHz.
Power (Day or Night): The power in kilowatts at which the station transmits its signal. A
“cp” indicated next to the station’s power signifies that a construction permit has been filed
for approval with the FCC to change the station’s technical operations.

HAAT: Height above average terrain of the station’s center of radiation (antenna) with
respect to its surrounding terrain in feet.

C: By matching the letters indicated in this column you will see the stations in the market
that operate together as a “combo.”

€ Ownership

Ownership changes and information are gleaned from announcements in the trade publica-
tions, press releases, market contacts, FCC filings and other sources.

Owner: The most recent owner or proposed purchaser of the station. A proposed pur-
chaser is indicated by a “p” next to the Sales Price (see Keys & Codes, Page 13).

Year Started: The year the station first went on the air.

Date Acq’d: The date (Year Month) the station was acquired by the most recent or proposed
purchaser.

Sales Price: Presented in thousands, this is the price paid for the station. To the right of the
price you may encounter a code that signifies the type of transaction. (See Keys & Codes,
Page 13.) NOTE: Because the actual sales price of a station or group may vary from the
reported price, caution should be exercised with respect to the use of these data. We have
attempted to include the most recent ownership transfer activity from 1981 to a point
approximately 2 weeks prior to publication. If a sale was proposed but not approved 2
weeks prior to publication, the owner listed is the proposed purchaser. Due to the complex-
ity of the issue, major group purchase prices are not broken out among the stations pur-
chased.

LMA: Local Marketing Agreement. The letter indicated in this column coincides with the
other stations in the market that operate with this one under such an agreement.

BIA Research, Inc. ® 15120 Enterprise Ct.,, Suite 100, Chantilly, VA 20151-1217 ¢ Phone: 703-818-2425 ¢ Fax: 703-803-3299 * E-mail: pubs @bia.com  Web: www.bia.com

o Format

The format is the specific type of programming aired by the station. Format information is
based on announcements in trade publications and direct contact with the stations through
frequent telephone surveys and annual mail surveys. For alist of formats and the abbrevia-
tions used by BIA, see Formats for Radio Stations on Page 14.

0 Estimated Station Revenues

In an effort to improve the quality of this publication, we estimate gross revenues for the
leading stations in most markets. BIA’s revenue estimates do not include trade/barter, pro-
duction or promotion revenues. We utilize direct mail surveys, telemarketing, market con-
tacts and computer modeling to generate these estimates. Despite this effort, we must reit-
erate that these are just estimates. We view these estimates, however, as an important

element to the book and encourage station operators and owners to participate in our sur-
veys.

@ Power Ratio

In addition to station revenue estimates, we have also calculated power ratios for those
stations. This was calculated by determining the estimated revenue share for the station
(station revenues divided by market revenues) and dividing this by the local commercial
share. See #11 below for explanation on calculation of Local Commercial Share (LCS).

m Arbitron Ratings

BIA is licensed by The Arbitron Ratings Company to provide its Total Day, Average Quar-
ter Hour (AQH) shares for persons 12 years and older. We profile the last eight ratings
periods to enable the reader to analyze trends in a station’s performance. You will notice
that Arbitron rates some markets 4 times per year and others only 2 times.

LCS: The Local Commercial Share is the average share for the prior 12-month period
(beginning the previous Fall through the subsequent Summer ratings period) adjusted for
lost listening to out-of-market and non-commercial stations. This is calculated by dividing
the 12+ share by the total commercial station shares in the market.

@ Other Market Information

Top of the page: Under the Metro Rank in the top right corner, we list for your reference,
the other markets in which some of the stations of the subject market may also be rated.
Bottom of the page: Any new allocations through either Docket 80-90 or other FCC
rulemaking are listed at the bottom of the page. Also, in some instances, AM stations
which are not part of a combo and have not received ratings for several periods will be
listed by Calls only by the heading “Other AM Stations.”

NOTE: SEE COPYRIGHTS FOR SPECIAL NOTE ON PUERTO RICO MARKET
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Keys and Codes

General

LMA
MSA
Power

Ratio

A “cp” following the Power column indicates that the station has a
construction permitto change frequency, power, or its antenna height to
upgrade its technical facilities. The station is also authorized to operate
at the indicated power or height for testing purposes.

Effective Buying Income
Height Above Average Terrain for the transmitter antenna

Local Commercial (Audience) Share - Adjusts for lost listening to non-
commercial and out-of-market stations. Calculated by dividing the station
share by the sum of shares of all commercial stations in the market over four
periods (i.e., previous Fall through subsequent Summer ratings period).

Local Marketing Agreement
Metro Survey Area

Comparison of revenue share to audience share. Calculated by dividing
the station revenue by market revenue; then dividing the result by the
local commercial share (LCS).

Codes under “C” in header
|
The letter codes under the “C” heading indicate a combo or duopoly. All AM and
FM stations with the same owner will have the same letter code.

Codes under “LMA” header
e
The numeric codes under the “LMA” heading indicate which stations are
operating under an LMA.

BIA Research, Inc. ® 15120 Enterprise Ct,, Suite 100, Chantilly, VA 20151-1217 ¢ Phone: 703-818-2425 « Fax: 703-803-3299 ¢ E-mail: pubs @bia.com  Web: www.bia.com

Codes for Sales Price

ac
al

cp
cif

d#

dn

na
nc

st

sw

Combo sale in adjacent market

Station sold for assumption of liabilities
Sale of construction permit for unbuilt station.

AM/FM combo sale. The combo price is listed with the FM station.
The number following the “c” identifies the AM/FM combo
involved. The AM and FM station will have the same number
following the “c”.

Duopoly sale of two or more stations in the same service, either two
FM’s or two AM’s.

Distress sale
Donation
Estimated sales price

Group sale. If a combo is involved, a number following the “g” will
indicate the combo in that market. The AM and FM station will have
the same number following the “g”.

No price available

No cash consideration

Proposed sale

Transfer of stock or partnership interest
Station swap

Plus additional considerations, (e.g., assumption of debt)

Page 13



Formats for Radio Stations

Information About Investing in Radio® Market Report

Page 14

Because some radio stations air multiple formats, abbreviations are often used for formats in the Competitive Overview section. These abbreviations may
appear by themselves or combined with other format abbreviations. The abbreviations, their expansions, and the major format categories in which BIA
classifies these formats are listed in the following table:

Abbreviation  Short Abbrev. Full Format Name Major Format Category Abbreviation  Short Abbrev. Full Format Name Major Format Category
70880 748 70s & 80s Oldies CCtmp CCt Christian Contemporary  Religion
70Hts 7Ht 70s Hits Oldies CHR CHR CHR Contemporary Hit Radio/Top 40
70s0d 70s 70s Oldies Oldies Chrst Cst Christian Religion
80Hts 8Ht 80s Hits Adutt Contemporary ClHts CHt Classic Hits Rock
AAA AAA AAA Album Oriented Rock/Classic Rock CIRck CRk Classic Rock Album Oriented Rock/Classic Rock
AC AC AC Adult Contemporary Clscl Cls Classical Classical
AdCHR ACH Adult CHR Contemporary Hit Radio/Top 40 Cntry Cty Country Country
AdHts AHt Adult Hits Oldies Comdy Cdy Comedy Miscellaneous
AdRck ARk Adult Rock Rock CsMOR CMR Classic MOR Middle of the Road
AdStd ASt Adult Standards Nostalgia/Big Band Dance Dnc Dance Contemporary Hit Radio/Top 40
Altve Alt Alternative Rock DARK DRK ‘DARK Station not on air
Amerc Amr Americana Country Divrs Dvs Diverse Miscellaneous
AOR AOR AOR Album Oriented Rock/Classic Rock DncOl DnO Dance Oldies Oldies
Asian Asn Asian Ethnic Easy Esy Easy Easy Listening/Beautiful Music
Beach Bch Beach Oldies Eclic Ecl Eclectic Miscellaneous
BgBnd BBd Big Band Nostalgia/Big Band Ethnc Eth Ethnic Ethnic
BkGsp BGp Black Gospel Religion Folk Flk Folk Miscellaneous
Black Blk Black Urban FuSve FSv Full Service Middle of the Road
BlGrs BGs Blue Grass Country Gospl Gsp Gospel Religion
BrtAC BtA Bright AC Adult Contemporary Greek Grk Greek Ethnic
BtfMs Bif Beautiful Music Easy Listening/Beautiful Music HotAC HtA Hot AC Adult Contemporary
BusNw BNw Business News News Hwain Hwn Hawaiian Ethnic




Abbreviation  Short Abbrev. Full Format Name Major Format Category Abbreviation  Short Abbrev. Full Format Name Major Format Category
Info inf Information Miscellaneous PubSv PbS Public Service News
Inspr inp Inspiration Religion R&BOd Ré&B R&B Oldies Urban
Intnl Int International Ethnic Rap Rap Rap Urban
Japns Jap Japanese Ethnic RckAC RAC Rock AC Rock
Jazz Jaz Jazz Jazz/New Age Relgn Rig Religion Religion
Kids Kds Children Miscellaneous RhyBI R&B Rhythm & Blues Urban
Korea Krn Korean Ethnic Rhymc Rym Rhythmic Contemporary Hit Radio/Top 40
LtAC LtA Lite AC Easy Listening/Beautiful Music Rk&RI R&R Rock & Roll Rock
LtRck LRk Lite Rock Easy Listening/Beautiful Music RigMs RMs Religious Music Religion
MdRck MRk Modern Rock Rock Rncha Rch Ranchera Spanish
Mexcn Mex Mexican Spanish Rock Rck Rock Rock
MixAC Mix Mix AC Adult Contemporary SfHts SHt Soft Hits Easy Listening/Beautiful Music
ModAC MdA Modern AC Adult Contemporary SfAC SAC Soft AC Easy Listening/Beautiful Music
MOR MOR MOR Middle of the Road SftRk SRk Soft Rock Adult Contemporary
Motvl Mvi Motivational Talk SmJaz Sdz Smooth Jazz Jazz/New Age
NAC NAC NAC Jazz/New Age Span Spn Spanish Spanish
News Nws News News SpnAC SpA Spanish AC Spanish
Nstig Nst Nostalgia Nostalgia/Big Band Sprts Spt Sports Sports
NwAge NAg New Age Jazz/New Age Talk Tik Talk Talk
NwRck NRk New Rock Rock Tejno Tej Tejano Spanish
Oldes Old Oldies Oldies Top40 T40 Top 40 Contemporary Hit Radio/Top 40
Polka Pka Polka Miscellaneous UrbAC UAC Urban AC Urban
Polsh Pol Polish Ethnic Urban Urb Urban Urban
Portg Ptg Portuguese Ethnic UrCHR UCH Urban CHR Urban
Prgvs Pgv Progressive Rock VarHt VHt Variety Hits Miscellaneous
Publc Pub Public Public - Non Commercial Station Varty Var Variety Miscellaneous

BIA Research, Inc. ® 15120 Enterprise Ct,, Suite 100, Chantilly, VA 20151-1217 « Phone: 703-818-2425 « Fax: 703-803-3299 * E-mail: pubs @bia.com » Web: www.bia.com
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Metro Rank: 1
Revenue Rank: 2

New York Market Overview

BIA

fn

Market Radlo Financlals
(all figures in 000's, except percentages and ratios)

T s TRy
\ e ar {
fisl iy Minaar | MDDASISE ESTIMATED 1993 1994 1995 1996 1997 1998 A 93-98
GROSS $374,000  $428,800  $462,100  $499,300  $551,800  $623,900 10.8%
EV|
REVENUES A 98-99 1999 2000 2001 2002 2003 A 99-03
ok k 16.8% $729,000  $816,400  $898,100  $987,900 $1,066,900  10.0%
1993 1998 2003 Est. Breakout
Revenue/Retail Sales $3.03/1,000 $8.78/1,000 $13.35/1,000 Local 84%
Revenue/Capita $22.42 $59.49 $100.31 National 16%
Demographic and Economlic Overview
(000's, except Retail Sales and EBI in 000,000's)
Growth Growth
1993 1998 Rate 1998 Rate
MSA Population 16,685.2 10,487.2 0.4% 10,487.2 10,636.3 0.3%
Metro Countles / Population (000) Households 6,048.2 3,905.5 -8.4% 3,905.5 3,970.0 0.3%

— Retail Sales 123,471.7 71,0742 -10.5% 71,074.2 79,933.5 2.4%
Fairfield, CT 332.7 EBI 348,640.4  199,7456 -10.5% 199,745.6  237,151.0 3.5%
Bergen, NJ 862.4
Essex, NJ 751.4
Hudson, NJ 559.0 Demographic Breakdown
Middlesex, NJ 719.4
Monmouth, NJ 609.0 Total Under 12 12-17 18-24 25-34 35-44 45-54 Over 55
Morris, NJ 462.6 Men (000) 4,970.3 766.4 400.5 459.4 789.4 819.0 7117 1,0239
Passaic, NJ 4882 Women (000) 5,516.9 737.5 389.8 462.4 797.1 882.8 8143  1,4329
Somerset, NJ 286.4 Total 10,487.2 1,503.9 790.4 921.8 1,586.5 1,701.8 1,526.0 2,456.7
Union, NJ 502.7
Bronx. NY 1,202.4 Percentage 100.0% 14.3% 7.5% 8.8% 15.1% 16.2% 14.6% 23.4%
Kings, NY 2,270.8 PerCapita  $19,047 Median Household ~ $ 51,523 AvgHousehold ~ $51,145
Nassau, NY 1,303.7
New York, NY 1,558.6 Ethnic Population: White  62.2% Black 28.3% Asian 9.0% Hispanic 25.6%
Putnam, NY 93.9
Queens, NY 2,005.9 Market Summary
Richmond, NY 410.9
Rockland, NY 283.7 FM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
Suffolk, NY 1,377.2 # Stations 18 22 17 40 35 75
Westchester, NY 899.6 Tot 12+ 3.9 62.5 59.0 66.4 19.7 86.1

[ Avg 12+ 0.2 2.8 3.5 1.7 0.6 1.1
16,980.5 TotLCS 45 726 68.5 771 229 100.0
Avg LCS 0.3 3.3 4.0 1.9 0.7 1.3

investing In Radio 2000 4th Edition. Copyright (c) 2000 BIA Research, Inc. All rights reserved.
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ket: N k ma= = Metr nk: 1
Market: New Yor Competitive Overview _ , °Ra
Some stations also rated in markets (18), (47) and (99)
FM Stations Sal 1999 Est Avg'99 ARB 12+ Metro Shares (see rights)

City of FCC Power Year Date Prl‘:: h Revenue power  Local Summer Spring Winter Fall Summer Spring Winter Fall

Calls  Llcense Class Freq (kW)  HAAT C Owner Std Acg'd (000) A Format (000)/ Ratlo Comm 2000 2000 2000 1999 1999 1999 1999 1998
WXRK New York B 92.3 6.0 1362 a Infinity Bestg 51 0008 p gl Alternative 53,300 1.62 45 3.6 3.4 4.0 4.1 36 38 44 3.6
WLIR  Garden City A 92.7 1.0 522  JaradBestgColnc 59 Modern Rock n/a 0.5 0.6 0.4 0.4 0.4 04 0.4 0.4 04
WPAT  Paterson B 93.1 5.4 1421 h Spanish Bestg 57 9608 83,500 Spanish 15,300 0.62 3.4 2.7 2.5 3.0 3.1 2.7 3.2 2.9 3.0
WRTN New Rochelle A 93.5 3.0 331 i Hudson 53 Nostalgia 900 0.1 0.0 0.4 0.4 0.0 0.0 0.0 0.4 0.0
WJLK  Asbury Park A 94.3 13 499 Nassau Bestg Pirs 47 9610 See (47) 1 HotAC n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WMJC  Smithtown A 94.3 1.3 299 p Bamnstable Bestg Inc 61 9711 See (18) 2 Country n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WFME Newark R B 94.7 37.0 571 Family Stations Inc 47 6603 Christian 0.9 1.0 1.0 0.8 0.7 0.7 0.6 0.9 0.9
WHFM  Southampton A 95.3 5.0 354 n Cox Radio Inc 71 9805 AOR n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WPLJ New York B 95.5 6.7 1335 ¢ ABC Radio Inc 60 9602 g2 HotAC 33,600 1.54 3.0 2.5 2.6 2.5 2.7 2.6 2.9 24 2.3
WQXR New York B 96.3 6.0 1362 New York Times Co 39 Classical 16,000 0.73 3.0 23 24 23 26 27 25 25 2.8
WKHL Stamford A 96.7 3.0 328  Cox Radio Inc 47 0008 Oldies n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WQHT New York B 97.1 6.7cp 1339 k Emmis 61 8809 o] Urban CHR 36,100 0.81 6.1 57 5.1 5.2 5.2 48 54 5.7 5.3
WALK  Patchogue B 97.5 39.0 554 g Clear Channel 52 0008 AC n/a 1.2 0.9 0.9 0.9 1.0 11 1.0 1.0 0.9
WSKQ New York B 97.9 6.0 1362 h Spanish Bestg 50 8901 55,500 Spanish 35,700 0.86 5.7 3.7 3.8 4.5 5.2 5.1 4.8 4.5 5.2
WKJY  Hempstead A 98.3 3.0 328 p Barnstable Bestg Inc 47 8412 See (18) 2 Soft Rock n/a 0.5 0.5 0.4 0.4 0.4 0.4 0.4 0.4 0.4
WMGQ New Brunswick A 98.3 1.2 525 d Greater Media 47 Rock AC 3,900 0.4 0.0 0.0 0.5 0.3 0.3 0.3 0.5 0.3
WDRE Westhampton A 98.5 6.0 282 o JaradBestgCoInc 93 9506 Modern Rock n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WRKS New York B 98.7 6.0 1362 k Emmis 41 9411 st Urban AC 27,000 0.90 41 3.3 3.7 3.1 4.0 33 3.3 3.6 3.8
WAWZ Zarephath B 99.1 19.5¢cp 791 Pillar of Fire 54 Inspiration 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WHTZ Newark B 100.3 6.0 1362 g Clear Channel 61 0008 g3 CHR 38,200 0.99 5.3 4.9 4.8 4.5 5.1 4.7 4.6 4.4 4.5
WHUD Peekskill B 100.7 50.0 499 s Pamal Broadcasting 58 9701 20,000c2 AC 6,600 0.7 0.5 0.7 0.4 0.5 0.6 0.5 0.6 0.6
WCBS New York B 1011 6.8 1326 a Infinity Bestg 41 0008 p gl Oldies 37,700 1.08 4.8 4.4 4.2 4.4 4.1 4.2 4.2 3.5 4.7
WQCD New York B 101.9 3.3 1421 k Emmis 45 9804 sw NAC/azz 25,100 1.01 3.4 3.2 3.3 3.2 3.0 29 29 2.7 3.1
WBAB Babylon A 102.3 6.0 269 q Cox Radio Inc 58 9805 AOR n‘a 0.6 0.6 0.6 0.5 0.6 0.6 0.6 0.5 0.4
WNEW New York B 102.7 50.0 cp 282 a Infinity Bestg 58 0008 p gl Talk 16,200 1.31 1.7 1.9 1.9 1.5 12 15 14 14 15
WBZO Bay Shore A 103.1 3.0 285 Barnstable Bestg Inc 93 9705 See (18) 2 Oldies n/a 0.6 0.5 0.4 0.5 0.5 0.5 0.4 0.6 0.5
WKTU Lake Success B 103.5 5.4 1417 g Clear Channel 40 0008 g3 CHR/Rhymc 39,300 1.10 4.9 4.3 4.6 4.0 3.8 4.3 45 4.0 4.0
WFAS  White Plains A 103.9 0.6 669 b Aurora Comm 47 9903 20,250 d1 AC 5,500 0.1 0.0 0.3 0.0 0.0 0.0 0.0 0.0 0.3
WRCN Riverhead A 103.9 1.5 466 p Barnstable Bestg Inc 62 9711 2 Clsc Hits n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WAXQ New York B 104.3 6.0 1362 g Clear Channel 56 0008 g3 Clsc Rock 19,400 1.21 22 2.3 2.6 2.4 2.1 2.0 2.0 19 1.7
WTJM  New York B 105.1 4.7 1224 g Clear Channel 53 0008 g3 R&B Oldies 17,900 0.82 3.0 2.7 2.5 29 27 2.6 2.6 35 17
WDHA Dover A 105.5 1.0 574 r New JerseyBestg 61 9206 See (99) AOR 0.3 0.3 0.5 0.4 0.4 0.3 0.3 0.3 0.0
WCAA Newark B1 105.9 0.6 1362 e Hispanic Bestg Corp 62 9801 sw  Spanish 4,000 0.32 1.7 2.0 1.8 2.1 18 1.7 1.5 1.3 1.5
WBLI Patchogue B 106.1 48.5 499 q Cox Radio Inc 58 9805 Hot AC n/a 0.9 0.9 0.9 0.7 0.9 0.9 0.8 0.7 0.7
WFAF  Mount Kisco A 106.3 14 440 b Aurora Comm 64 9905 di Jazz 500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WLTW New York B 106.7 6.0 1362 g Clear Channel 61 0008 a3 Lite AC 51,100 1.03 6.8 6.1 6.4 6.4 57 6.1 5.4 6.1 5.9
WWXY Hampton Bays A 107.1 3.0 ¢cp 279 | Big City Radio 80 9702 See (18) Country n/a 0.1 0.0 0.0 0.0 0.0 0.1- 0.0 0.1 0.0
WWZY Long Branch A 1071 4.7 ¢p 371 | Big City Radio 60 9702 See (47) Country n/a 0.4 0.3 0.4 0.3 0.4 0.4 0.3 0.4 0.4
WYNY  Briarcliff Manor A 1071 19¢cp 591 Big City Radio 60 9412 2,500 Country 2,800 0.7 0.5 0.5 0.7 0.5 0.7 0.6 0.6 0.5
WBLS New York B 107.5 4.2 1362 f Inner City Bestg 65 Urban 17,5600 0.59 4.1 3.7 3.4 3.1 3.5 3.6 3.6 3.3 3.7
# FM Stations - 40 # Combos - 30 FM TOTALS 75.7 65.9 66.4 66.0 66.5 65.4 64.8 65.5 64.6

1/ See introduction section for interpretation of revenue estimates.
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Metro Rank: 1
Revenue Rank: 2

New York

Market Overview

BIA

Market Radlo Financlals fn
(all figures in 000's, except percentages and ratios)
ESTIMATED 1993 1994 1995 _1996 1997 1998 A 93-98
GROSS $374,000 $428,800 $462,100 $499,300 $551,800 $623,900 10.8%
REVENUES
N A 98-99 1999 2000 2001 — 2002 2003 A 99-03
* ok k 168%  $729,000  $816,400  $898,100  $987,900 $1,066900  10.0%
1993 1998 2003 _Est. Breakout
Revenue/Retail Sales $3.03/1,000 $8.78/1,000 $13.35/1,000 Local 84%
Revenue/Capita $22.42 $59.49 $100.31 National 16%
Demographic and Economic Overview
(000's, except Retail Sales and EBI in 000,000's)
Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 16,685.2 10,487.2 0.4% 10,487.2 10,636.3 0.3%
Metro Countles / Population (000) Households 6,048.2 3,905.5 -8.4% 3,905.5 3,970.0 0.3%

— Retail Sales 123,471.7 71,0742 -10.5% 71,0742 79,933.5 2.4%
Fairfield, CT 332.7 EBI 348,640.4 199,7456  -10.5% 199,7456  237,151.0 3.5%
Bergen, NJ 862.4
Essex, NJ 751.4
Hudson, NJ 559.0 Demographic Breakdown

i 719.4
mgj:::gjt);; T\l‘{l 602 0 Total Under 12 12-17 18-24 25-34 35-44 45-54 Over 55
Morris, NJ ' 462.6 Men (000) 4,970.3 766.4 400.5 459.4 789.4 819.0 711.7 1,023.9
Passaic, NJ 4882 Women (000) 5,516.9 7375 389.8 462.4 7971 882.8 814.3 1,432.9
Somerset, NJ 286.4 Total 10,487.2 1,503.9 790.4 921.8 1,586.5 1,701.8 1,526.0 2,456.7
Union, NJ 502.7
Bronx. NY 1.202.4 Percentage 100.0% 14.3% 7.5% 8.8% 15.1% 16.2% 14.6% 23.4%
Kings, NY 2,270.8 PerCapita  $ 19,047 Median Household ~ $ 51,523 AvgHousehold  $51,145
Nassau, NY 1,303.7
New York, NY 1,558.6 Ethnic Population: White  62.2% Black 28.3% Asian 9.0% Hispanic 25.6%
Putnam, NY 93.9
Queens, NY 2,005.9 Market Summary
Richmond, NY 410.9
Rockland, NY 283.7 FM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
Suffolk, NY 1,377.2 # Stations 18 22 17 40 35 75
Westchester, NY 899.6 Tot 12+ 3.9 62.5 59.0 66.4 19.7 86.1
- Avg 12+ 0.2 28 3.5 1.7 0.6 11
16,980.5 TotLCS 45 72.6 68.5 7741 22.9 100.0
Avg LCS 0.3 3.3 4.0 1.9 0.7 1.3
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Market: New York Competltlve OverVIew _ . Metro Rank: 1
Some stations also rated in markets (18), (47) and (99)
AM Stations Day Night - L 1999 Est Avg'99 ARB 12+ Metro Shares (see rights)
Clty of Fce Power Power Year Date PrI: M Revenue power Local Summer Spring Winter Fall Summer Spring Winter Fall
Calls  Llcense Class Freq (kW) (kW) C Owner Std Acq'd (000) A Format (000)/ Ratio Comm 2000 2000 2000 1999 1999 1999 1999 1998
WLUX Islip B 540 0.3 0.20 Long !s. Multi-Media 60 9510 See (18) Nostalgia nfa 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
WMCA New York B 570 50.0cp 30.00 | SalemCommCorp 25 8909 15,000 Christian 0.3 0.4 0.0 0.5 0.4 0.3 0.4 0.0 0.4
WJWR Jersey City B 620 3.0cp 7.60 One-On-One Sports 48 9709 g Spris/Talk 3,200 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WFAN New York B 660 50.0 50.00 a Infinity Bestg 22 0008 p gl Spris/Talk 60,800 2.78 3.0 2.6 24 2.3 2.8 2.6 27 2.4 2.8
WOR New York A 710 50.0 50.00 Buckley Bestg Corp 22 8809 24,000 News/Talk 24,300 0.98 3.4 3.0 2.7 28 3.0 3.3 28 2.6 29
WGSM Huntington B 740 250 0.04 p Bamstable Bestg Inc 51 9711 2 Country 0.1 0.0 0.1 0.1 0.1 0.1 0.0 0.1 0.0
WABC New York A 770 50.0 50.00 ¢ ABC Radio inc 21 9602 g2  Nws/TIk/Spt 19,500 0.76 3.5 3.1 28 2.4 2.7 2.7 34 3.2 3.0
WCBS New York A 880 50.0 50.00 a Infinity Bestg 24 0008 p gl News 41,300 1.62 3.5 2.3 2.7 2.9 2.9 3.1 3.0 29 3.0
WRKL New City B 910 1.0cp 080 Polnet Comm Ltd 64 9903 1,625 Polish 200 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WPAT Paterson B 930 5.0 5.00 m Multicultural Bestg 41 9803 sw  Span/Ethnc 2,000 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.3
WWDJ Hackensack B 970 5.0 5.00 | Salem Comm Corp 21 9406 g ChrsContemp 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WINS  New York B 1010  50.0 50.00 a Infinity Bestg 24 0008 p gl  News 48,200 1.54 4.3 3.7 3.5 38 3.3 3.6 3.7 4.1 35
WEVD New York B 1050 50.0 50.00 Forward Bestg Inc - 22 8901 23,000 News/Talk 700 0.4 0.4 0.0 0.0 0.4 0.4 04 0.4 0.3
WHLI  Hempstead B 1100 10.0 0.00 p Bamstable Bestg Inc 47 8412 2 MOR nfa 0.7 0.6 0.6 0.7 0.6 0.7 0.5 0.6 0.5
WBBR New York A 1130 50.0 50.00 Bloomberg Comm 34 9211 13,580 News 3,700 0.8 0.6 0.8 0.6 0.7 0.8 0.7 0.6 0.6
WVNJ  Oakland B 1160 20.0 2.50 Universal Bestg 93 Adit Stndrd 800 0.3 0.5 0.5 0.5 0.0 0.4 0.3 0.5 0.0
WWTR Bridgewater B 1170 0.2 0.00 New Jersey Bestg 71 9906 260 Nostalgia 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
wLIB New York B 1190 100 30.00 f Inner City Bestg 42 7207 3,400 Talk 4,500 0.9 0.9 0.7 1.0 0.9 0.7 0.8 0.8 0.7
WFAS  White Plains C 1230 1.0 1.00 b Aurora Comm 32 9905 di Nws/TIk/Spt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WMTR Morristown B 1250 5.0 1.00 r New JerseyBestg 48 9206 Nostalgia 0.3 0.3 0.3 0.0 0.0 0.4 0.4 0.4 0.0
WADO New York B 1280 50.0 7.20 e Hispanic Bestg Corp 34 9508 g Spanish 8,400 0.55 24 1.5 1.6 2.2 1.4 1.6 23 1.8 1.6
WRCR Spring Valley B 1300 0.5 0.08  Alexander Bestg 65 0004 270 Soft AC 200 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WWRV  New York B 1330 5.0 5.00  Radio Vision 72 8906 13,000 Span/Chrst 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WALK  Patchogue B 1370 0.5 0.10 g Clear Channel 52 0008 Soft AC™ n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
® WNNY New York B 1380 5.0 500  Mega Comm Inc 27 0005 24,500 + Spr/Eth/Nws 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WLNA  Peekskil B 1420 5.0 1.00 s Pamal Broadcasting 48 9701 c2  Adit Stndrd 250 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WNSW Newark B 1430 5.0cp 5.00 m Multicultural Bestg 47 9803 g Adit Stndrd 0.1 0.3 0.5 0.3 0.3 0.5 0.0 0.0 0.0
WCTC New Brunswick C 1450 1.0 1.00 d Greater Media 46 5705 Talk 1,800 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WVOX New Rochelle B 1460 0.5 0.12 i Hudson 50 Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WZRC New York B 1480 5.0 5.00 m Multiculturat Bestg 25 9803 g4 Korean 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WGHT PomptonLakes B 1500 1.0 0.00 Mariana BestgInc - 64 9307 425 Oldies 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WJDM Elizabeth B 1530 1.0 0.00  Radio Unica 70 9901 g Variety 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
® WQEW New York A 1660 50.0 50.00 ¢ ABC Radio Inc 36 9812 na  Children 3,000 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 241
WWRL New York B 1600 250cp 500  Access.! Comm 26 8206 1,985 Urban/Oldes 2,500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WWRU Jersey City B 1660 10.0cp 9.00 Radio Unica 97 9901 g Top40/Span 0.1 0.4 0.5 0.4 0.0 0.3 0.0 0.0 0.0
# AM Stations - 35 # Combos - 20 AM TOTALS 24.6 20.7 19.7 20.5 19.5 21.5 211 20.4 22.0
AM & FM Stations Profiled - 75 # Duopolies- 22 Total Local Commercial Share 86.6 86.1 86.5 86.0 86.9 85.9 85.9 86.6

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates.
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Metro Rank: 2

Revenue Rank: 1

Los Angeles Market Overview

BIA

fn

Market Radlo Financlals
(all figures in 000's, except percentages and ratios)

ESTIMATED
GROSS
REVENUES

* %k

Revenue/Retail Sales

Revenue/Capita

1993 1994 1995 1996 1997 1998 A 93-98
$442,000  $482,900  $513,200  $538,100 $576,500 $658,200 8.3%
A _98-99 1999 2000 2001 2002 2003 A 99-03

17.5% $773,700  $851,000  $927,600  $1,011,100 $1,102,100 9.2%

1993 1998 2003 Est. Breakout
$4.98/1,000 $6.74/1,000  $10.36/1,000 Local 74%
$37.57 $52.64 $83.76 National 26%

Demographlic and Economic Overview
(000's, except Retail Sales and EBI in 000,000's)

Metro Countles / Population (000)

Los Angeles, CA 9,735.8
Orange, CA 2,766.9
12,502.7

MSA Population

Growth Growth
1993 1998 Rate 1998 2003 Rate
11,764.6 12,502.7 1.2% 12,502.7 13,158.5 1.0%

Households 3,882.3 4,117.6 1.2% 4,117.6 4,310.6 0.9%
Retail Sales 88,773.4 97,665.6 1.9% 97,665.6 106,406.0 1.7%
EBI 200,528.9 198,235.1 -0.2% 198,235.1 222,162.0 2.3%
Demographic Breakdown
Total Under12 12-17 18-24 25-34 35-44 45-54 Over 55
Men (000) 6,250.5 1,078.1 515.2 686.2 1,094.9 1,035.6 830.6 1,010.0
Women (000) 6,252.2 1,032.1 490.5 599.6 973.2 1,027.2 855.1 1,274.5
Total 12,502.7 2,110.1 1,005.7 1,285.8 2,068.1 2,062.8 1,685.7 2,284.5
Percentage 100.0% 16.9% 8.0% 10.3% 16.5% 16.5% 13.5% 18.3%
PerCapita  $ 15,855 Median Household ~ $ 34,554 Avg Household ~ $ 48,143
Ethnic Population: White  77.2% Black  9.0% Asian  13.2% "Hispanic  41.5%
Market Summary
FM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
# Stations 17 22 21 39 31 70
Tot 12+ 9.6 59.5 62.7 69.1 18.2 87.3
Avg 12+ 0.6 27 3.0 1.8 0.6 1.2
Tot LCS 11.0 68.2 71.8 79.2 20.8 100.0
Avg LCS 0.6 3.1 3.4 20 0.7 1.4
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Ma Los Angeles C ompetltlve Overview . Metrg Rz.mk' 2
Some stations also rated in Riverside.
FM Stations Sal 1999 Est Avg '99 ARB 12+ Metro Shares (see rights)
Clty of FceC Power Year Date P?'l:: I\l;l Revenue poyer Local Summer Spring Winter Fall Summer Spring Winter Fall
Calls License Class Freq (kW) HAAT C Owner Std Acq'd (000) A Format (000})/ Ratio Comm 2000 2000 2000 1999 1998 1999 1999 1998
KCMG Los Angeles B 92.3 420 2910 d Clear Channel 48 0008 g2 R&BOldies 27,200 1.17 3.0 29 23 2.3 25 24 25 2.8 28
KLUIT Avalon A 92.7 6.0cp 272  Amaturo Group Ltd 94 9512 600 AC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KCBS Los Angeles B 931 285cp 3498 a Infinity Bestg 48 0008 p g4  Clsc Rock 35,800 1.65 2.8 26 23 20 23 25 25 2.6 23
KMJR RedondoBeach A 93.5 6.0 282 | Spanish Bestg 61 0007 g Korean 0.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KNJR  Ontario A 93.5 6.0 0 | Spanish Bestg 67 0007 g Korean 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KZLA  Los Angeles B 939 185¢cp 3009 k Emmis 57 0010 sw  Country 16,600 0.86 25 2.2 241 2.0 21 2.1 22 241 22
KBUA  San Fernando A 94.3 3.0 95 h Liberman BestgInc 58 9701 10,800 Mexican 800 0.4 0.3 0.3 0.3 0.5 0.5 0.4 05 0.1
KMXN  Garden Grove A 94.3 3.0 246 Astor Best Group 61 7607 1,400 Mix AC 800 0.1 0.0 0.0 0.3 0.0 0.5 0.0 0.0 0.0
KTWV  Los Angeles B 947 580 2832 a Infinity Bestg 61 0008 p g4 NAC/Jazz 41,900 1.43 3.8 2.8 2.9 3.1 3.2 3.3 29 3.5 3.5
KLOS Los Angeles B 955 61.0 3130 b ABC Radio Inc 47 9602 gl AOR 31,800 1.64 2.5 25 23 2.2 2.3 2.1 24 2.1 2.3
® KFSH Anaheim A 95.9 6.0 328 ] Salem Comm Corp 61 0008 g7  ChrsContemp 4,300 04 0.4 0.4 0.3 0.0 0.0 0.0 0.0
® KFSG Los Angeles B 96.3 54.0 479  Spanish Bestg 49 0011 p 250,000 Christian 700 0.4 0.4 04 0.4 0.4 0.0 04 0.5 0.4
KWIZ  Santa Ana A 96.7 6.0 203 h Liberman Bestginc 47 9612 11,200 Urban/Span 0.1 0.6 05 0.4 0.5 0.5 0.0 0.0 0.0
KLSX  Los Angeles B 971 210 3002 a Infinity Bestg 54 0008 p g4 Talk 38,400 1.99 25 24 2.1 1.9 2.1 22 22 1.9 24
KSSE Riverside B 975 720 1828 Entravision Comm 59 0004 g CHR/Span 8,600 0.48 23 1.4 1.7 1.5 1.9 24 1.8 1.8 1.9
® KVWS Mojave A 97.7 6.0cp 328  Clear Channel 66 9905 g5 Top40 0.1 0.1 0.0 0.0 0.0 0.0 0.0 0.0
KLAX  EastLos Angeles B 979 33.0 604 | Spanish Bestg 49 8712 15,000 Mexican 18,600 0.63 3.8 2.1 2.3 25 241 28 3.0 3.3 4.1
KRCV  West Covina A 98.3 0.6 1004 e Hispanic Bestg Corp 57 0002 75,000 d6 Span/Oldes 1,400 0.1 0.5 0.9 0.3 0.1 0.1 0.1 0.1 0.1
KYSR Los Angeles B 98.7 75.0 1181 d Clear Channel 54 0008 g Hot AC 34,400 1.35 3.3 3.1 2.9 2.6 2.8 2.9 3.2 3.0 2.5
KKLA Los Angeles B 99.5 105 2881 f Salem Comm Corp 85 1 Chrst/Talk 0.5 0.6 0.5 0.5 0.5 0.4 0.6 0.5 0.3
KKBT  Los Angeles B 100.3 5.3 3005  Radio One Inc 57 0008 g6  Urban 37,000 1.20 4.0 2.8 24 26 24 33 3.0 3.8 38
KRTH Los Angeles B 1011 51.0 3130 a Infinity Bestg 41 0008 p g4 Oldies 34,500 1.35 33 32 3.2 3.3 3.0 2.6 29 3.2 3.0
KSCA Glendale B 101.9 4.8 2832 e Hispanic Bestg Corp 48 9908 112,500 Ranchera 18,700 0.34 7.2 5.9 59 6.1 6.8 6.0 6.2 6.0 6.9
KJLH  Compton A 102.3 56cp 338  TaxiProdInc 65 7906 Urban 2,600 0.24 1.4 1.3 1.8 1.6 1.4 1.6 1.2 1.0 1.2
KIS Los Angeles B 102.7 8.0 2959 d Clear Channe! 48 9905 g6 Top40 47,000 1.21 5.0 48 5.0 5.5 5.0 48 47 43 3.6
® KACD Santa Monica A 103.1 3.0 570 g Entravision Comm 60 0008 d5  CHR/Span 1,500 0.5 0.3 04 0.5 04 0.3 0.4 0.4 0.5
® KBCD Newport Beach A 103.1 2.0 299 g Enfravision Comm 62 0008 ds  CHR/Span 700 0.3 0.2 0.2 0.2 0.3 0.4 0.2 0.2 0.2
KOST Los Angeles B 1035 125 3114 d Clear Channel 57 0008 g2 AC 34,600 1.21 37 35 3.1 3.9 36 3.0 35 3.0 3.6
KRCD  Inglewood A 103.9 4.1 cp 387 e Hispanic Bestg Corp 59 0002 dé  Oldes/Span 5,500 0.9 1.0 1.5 0.9 0.8 0.8 0.6 1.0 0.8
KBIG  Los Angeles B 1043 84.0 2894 d Clear Channel 59 0008 g2 AC 32,600 1.56 2.7 28 2.7 26 3.0 23 21 25 24
KMZT Los Angeles B 105.1 18.0 2887 ¢ Mt Wilson FM 59 Classical 10,100 0.62 2.1 1.6 13 14 1.7 14 20 21 18
KBUE Long Beach A 105.5 3.0 466 h Liberman Bestginc 61 9412 13,000 e Mexican 6,300 0.29 2.8 2.7 2.7 3.2 3.2 3.3 27 2.1 1.8
KPWR Los Angeles B 1059 25.0 3035 k Emmis 56 8401 g Urban 33,300 0.94 4.6 4.4 4.2 4.2 3.8 3.9 4.0 4.3 4.1
KALI Santa Ana A 106.3 6.0cp 328 i MulticulturalBestg 60 9512 9,100 Variety 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KGMX Lancaster A 106.3 3.7¢cp 256 n Gold CoastBestg 70 9702 g3 Bright AC 700 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KROQ Pasadena B 106.7 5.6 1388 a Infinity Bestg 74 0008 p g4  Alternative 38,000 1.17 42 4.9 45 4.3 3.9 4.0 3.7 3.7 35
KLYY Arcadia A 1071 6.0 -43 Big City Radio 60 9606 a7 Spanish 8,500 0.9 1.0 0.8 1.0 0.5 0.7 0.7 0.9 0.8
KLVE Los Angeles B 1075 295 2999 e Hispanic Bestg Corp 59 8804 g8  Varty/Span 31,800 0.60 6.8 4.9 5.0 5.1 4.9 5.9 59 54 6.5
KWVE San Clemente B 107.9 05cp 3793 Calvary Chapel 71 8504 2,000 Christian 1,000 0.6 0.7 0.4 0.6 04 0.7 0.6 0.3 0.6
# FM Stations - 39 #Combos- 30 FM TOTALS 79.1 71.6 69.1 69.7 68.7 69.7 68.6 68.9 70.0

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates.
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Metro Rank: 2
Revenue Rank: 1

Los Angeles Market Overview

Market Radlo Financlals

(all figures in 000's, except percentages and ratios)

BIA

fn

LSy A
/\H‘_‘_ ] o
. ESTIMATED 1993 1994 1995 1996 1997 1998 A 93-98
" T — K — GROSS $442,000 $482,900 $513,200 $538,100 $576,500 $658,200 8.3%
| COSANCEE ey | SANEEATRD REVENUES
\ ) CA A 98-99 1999 2000 2001 2002 2003 A 99-03
R AT *kk 17.5% $773,700  $851,000  $927,600  $1,011,100  $1,102,100 9.2%
- ‘.“ \ Pasadena
'nn-.lgqu\\. an Gabriel Cormeagd 5 Bemiden
WA ' 1993 1998 2003 _Est. Breakout
2 o Mg, ft 4 of e—owe . Revenue/Retall Sales $4.98/1,000  $6.74/1,000  $10.36/1,000 Local  74%
:}-\ o O T 5 Revenue/Capita $37.57 $52.64 $83.76 National  26%
Redoertn _‘l\ﬁ:ﬁéf oD l:\m'lh
Demographic and Economic Overview
- o (000's, except Retail Sales and EBI in 000,000's)
== E ==
(Y Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 11,764.6 12,502.7 1.2% 12,502.7 13,1585 1.0%
Metro Countles / Population (000) Households 3,882.3 4,117.6 1.2% 4,117.6 4,310.6 0.9%
Retail Sales 88,773.4 97,665.6 1.9% 97,665.6 106,406.0 1.7%
Los Angeles, CA 9,735.8 EBI 200,528.9 1982351  -0.2% 198,235.1  222,162.0 23%
Orange, CA 2,766.9
12,502.7 Demographic Breakdown
Total Under12 12-17 18-24 25-34 35-44 45 -54 Over 55
Men (000) 6,250.5 1,078.1 515.2 686.2 1,094.9 1,035.6 830.6 1,010.0
Women (000) 6,252.2 1,032.1 490.5 599.6 973.2 1,027.2 855.1 1,274.5
Total 12,502.7 2,110.1 1,005.7 1,285.8 2,068.1 2,062.8 1,685.7 2,284.5
Percentage 100.0% 16.9% 8.0% 10.3% 16.5% 16.5% 13.5% 18.3%
PerCapita  $ 15,855 Median Household ~ $ 34,564 AvgHousehold ~ $ 48,143
Ethnic Population: White  77.2% Black  9.0% Asian  132% Hispanic  41.5%
Market Summary
FM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
# Stations 17 22 21 39 31 70
Tot 12+ 9.6 59.5 62.7 69.1 18.2 87.3
Avg 12+ 0.6 2.7 3.0 18 0.6 1.2
Tot LCS 110 68.2 71.8 79.2 20.8 100.0
Avg LCS 0.6 3.1 34 20 0.7 1.4
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Market: Los Angeles

Competitive Overview

Metro Rank: 2

Some stations also rated in Riverside.

AM Stations Day Night Sales L 1999 Est Avg ‘99 ARB 12+ Metro Shares (see rights)

Clty of FCC Power  Power Year Date Prce M Revenue poyer Local Summer Spring Winter Fall Summer Spring Winter Fall
Calls License Class Freq (kW) (kW) C Owner Std Acq'd (000) A Format (000)/ Ratio Comm 2000 2000 2000 1999 1999 1999 1999 1998
KLAC  Los Angeles B 570 5.0 5.00 d Clear Channel 24 0008 g2  Adit Stndrd 5100 0.29 23 1.5 22 2.0 1.7 1.6 1.7 23 23
KFI Los Angeles A 640 50.0 50.00 d Clear Channel 22 0008 g2 Talk 33,900 1.07 41 3.0 3.1 3.5 32 3.5 33 3.6 3.9
KIRN Simi Valley B 670 50cp 3.00 m Lotus Comm Corp 84 9702 4,200 Ethnc/Span 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KDIS Los Angeles B 710 50.0 10.00 b ABC Radio Inc 27 9602 g1 Children 1,300 0.3 0.5 0.4 0.4 04 0.3 0.0 0.4 0.4
KBRT  Avalon B 740 100 0.11 Crawford Bestg Co 52 8005 4,500 Chrst/Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KABC  Los Angeles B 790 5.0 5.00 b ABC Radio Inc 29 9602 gl Tak 16,400 0.79 27 2.0 25 1.9 2.0 24 23 2.4 24
KPLS  Orange B 830 30.0cp 20.00 Catholic Radio 92 9810 g Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

e KACD Thousand Oaks B 850 25.0cp 1.00 d Clear Channel 71 9905 g5  Alternative 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KIEV Glendale B 870 20.0 3.00 f Salem Comm Corp 31 9808 33,400 1 Talk 0.8 0.6 0.6 0.5 0.5 0.6 0.7 0.6 0.8
KALI West Covina B 900 1.0cp 1.00 i MulticulturalBestg 63 9811 9,000 Variety 600 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KHJ Los Angeles B 930 5.0 5.00 h Liberman Bestg Inc 22 9003 23,000 Mexican 4,500 0.45 1.3 1.2 1.2 1.3 1.5 1.6 1.4 1.1 0.6
KFWB Los Angeles B 980 50.0cp 50.00 a Infinity Bcstg 25 0008 p g4 News 31,100 1.91 21 1.6 1.8 21 19 1.7 19 1.9 2.0
KTNQ Los Angeles B 1020 50.0 50.00 e Hispanic Bestg Corp 25 8804 g3  Varly/Span 7,900 0.54 1.9 1.4 1.8 1.4 14 1.3 1.9 1.6 1.7
KNX Los Angeles A 1070 50.0 50.00 a Infinity Bestg 20 0008 p g4 News 33,100 1.65 2.6 21 2.1 2.3 2.3 2.4 2.0 2.5 2.1

® KRLA Pasadena B 1110 50.0 20.00 a ABC Radio Inc 42 0010 p Sports 3,800 0.9 0.6 0.8 0.6 0.6 0.9 0.8 1.0 0.6
KXTA  Los Angeles B 1150 50.0cp 44.00 d Clear Channel 27 9905 g5  Sprts/Talk 21,100 0.6 0.6 0.6 0.5 0.5 0.5 0.7 0.4 0.4
KXMX  Anaheim B 1190  20.0 1.30 j Salem Comm Corp 59 0008 g9  ChrsContemp 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KWKU Pomona B 1220 0.3 0.25 m Lotus Comm Corp 60 0003 750 Span/Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KYPA  Los Angeles C 1230 1.0 1.00 i MulticulturalBcstg 26 9803 g9  Korean 1,200 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KJAZ  Beverly Hills B 1260 5.0 5.00 ¢ Mt Wilson FM Bestrs 47 9212 2,500 Jazz 600 0.5 0.0 0.0 0.5 0.5 0.5 0.6 0.3 0.4
KAZN  Pasadena B 1300 5.0 1.00 i MulticulturalBestg 42 9806 12,000 Asian 500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KWKW Los Angeles B 1330 5.0 5.00 m Lotus Comm Corp 31 8902 8,700 Tik/Spt/Spn 6,000 0.7 0.6 0.5 0.7 0.6 0.5 0.7 0.4 0.7
KWJL  Lancaster B 1380 1.0 0.00 n Gold CoastBcstg 56 9702 g3 BigBand 100 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

® KLTX LongBeach B 1390 5.0 3.60 Hi-Favor Bostg LLC 26 0008 30,000 1 Span/Chrst 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KMRB  San Gabriel B 1430 5.0 5,00 i MulticulturalBestg 42 9408 5,750 Asian/Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KTYM  Inglewood B 1460 5.0 050  Trans America 58 Relgn/Ethnc 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KUTY  Palmdale B 1470 5.0 5.00 n Gold CoastBcstg 57 9701 319 Talk/Span 300 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KVUE Santa Ana B 1480 5.0 5.00 h Liberman BestgInc 26 8712 Mexican 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KMPC  Los Angeles B 1540 50.0 10.00  One-On-One Sports 52 9709 g Sports 450 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KBLA  Santa Monica B 1580 50.0 50.00 Radio Unica 47 9812 21,000 Talk/Span 0.3 0.6 0.6 0.5 0.9 0.6 0.3 0.0 0.0

® KFOX Torrance B 1650 10.0cp 0.93  Chagal Comm 85 0007 30,000 Korean 0.0 0.0 0.1 0.0 0.1 0.0 0.0 0.0
# AM Stations - 31 # Combos - 24 AM TOTALS 21.1 16.3 18.2 18.3 18.0 185 18.3 18.5 18.3

AM & FM Stations Profiled - 70 # Duopolies- 25 Total Local Commercial Share 87.9 87.3 88.0 86.7 88.2 86.9 87.4 88.3

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates.
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Metro Rank: 3 Chicago, IL Market Overview BIA

Revenue Rank: 3

fn

Market Radlo Financlals
(all figures in 000's, except percentages and ratios)

!”’Wl 7 ] ;E“-;r* s
ROCK  Kesoshn
] o komA Lake Michigan ESTIMATED 1993 1994 1995 1996 1997 1998 A 93-98
WRNEBAGO|  |NCHENRY | Ziow— GROSS $281,100  $311,100  $330,000  $349,700  $388,600  $439,400 9.3%
REVENUES A 98-99 1999 2000 2001 2002 2003 A _99-03
ok k 221%  $536,700  $633200  $696,600  $773200  $835100  11.7%
e 1993 1998 2003 Est. Breakout
Revenue/Retail Sales $4.00/1,000 $5.18/1,000 $8.28/1,000 Local  75%
Revenue/Capita $33.69 $50.71 $93.97 National 25%
Demographlc and Economlic Overview

(000's, except Retail Sales and EBI in 000,000's)

Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 8,343.4 8,665.0 0.8% 8,665.0 8,887.2 0.5%
Metro Countles / Population (000) Households 2,994.4 3,115.8 0.8% 3,1158 3,217.8 0.6%
Retail Sales 70,351.9 84,832.7 3.8% 84,832.7  100,835.0 3.5%
Cook, IL 5,190.7 EBI 158,506.7 173,021.1 1.8% 173,021.1 210,316.0 4.0%
DuPage, IL 886.2
Grundy, IL 37.1
Kane, IL 396.4 Demographic Breakdown
E:I'(‘gal'l'_' I 65132.: Total Under 12 12-17 18-24 25-34  35-44 45-54  Over 55
McH,’amy, IL 249.7 Men (000) 4,226.5 735.2 373.6 391.8 648.8 703.5 591.6 782.0
Will, IL 466.3 Women (000) 4,4385 704.3 357.2 368.7 639.9 726.8 624.9 1,016.7
Lake, IN 478.2 Total 8,665.0 1,439.6 730.9 760.4 1,288.8 1,430.2 1,216.5 1,798.6
Porter, IN 146.4
Kenosha. WI 143.2 Percentage 100.0% 16.6% 8.4% 8.8% 14.9% 16.5% 14.0% 20.8%
8.665.0 PerCapita  $ 19,968 Median Household ~ $ 40,292 Avg Household  $ 55,530
T Ethnic Population: White ~ 76.0% Black 19.5% Asian  4.2% Hispanic ~ 14.4%
Market Summary
FM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
# Stations 20 26 19 46 43 89
Tot 12+ 42 60.9 58.9 65.1 23.5 88.6
Avg 12+ 0.2 2.3 3.1 1.4 0.5 1.0
Tot LCS 47 68.7 66.5 735 26.5 100.0
Avg LCS 0.2 2.6 35 1.6 0.6 1.1
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Market: Chlcago, IL

FM Statlons

Competitive Overview

Metro Rank: 3

ARB 12+ Metro Shares (see rights)

Sales L 1999 Est Avg '99
Clty of Fce Power Year Date Price M Revenue power Local Summer Spring Winter Fall Summer Spring Winter Fall
Calls License Class Freq (kW)  HAAT C Owner Std Acq'd (000) A Format (000)1/ Ratlo Comm 2000 2000 2000 1999 1999 1999 1999 1998
WYCA Hammond B 923 50.0 492 m Crawford Bestg Co 59 5909 Gospel 1,200 0.6 0.3 0.5 0.6 0.5 0.4 0.5 0.5 0.6
WDEK De Kalb B 925 200 489 g Big City Radio 61 9902 5,0009g1 CHR 2,600 0.2 04 0.4 0.3 0.3 0.4 0.3 0.0 0.0
WKIE  Arlington Hghts A 927 1.8 cp 381 g Big City Radio 60 9808 o] CHR 0.9 0.9 1.1 0.9 1.2 1.5 0.9 0.9 0.0
WKIF  Kankakee A 92.7 3.0 328 g Big City Radio 86 9808 g CHR 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WXRT Chicago B 93.1 6.7 1309 a Infinity Bestg 59 0008 p g2  Progressive 26,000 1.73 28 23 26 22 24 22 27 23 26
WJTW  Joliet A 93.5 30cp 276 f NextMediaGroup 60 0011 g4 AC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WLIT  Chicago B 93.9 4.0 1581 d Clear Channel 58 0008 g4 Soft AC 22,800 1.06 4.0 29 3.0 3.0 3.1 3.2 3.9 34 35
WJKL  Elgin A 943 6.0 328 | McNaughton 60 Sports 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WXCD Chicago B 94.7 44 1529 b ABC Radio Inc 25 9602 gl  Clsc Rock 8,800 0.63 2.6 2.1 1.9 2.0 1.8 22 22 20 26
WIIL Kenosha B 95.1 500 384 f NextMediaGroup 61 0011 g4  Adult Rock 800 0.5 0.6 0.6 04 04 04 0.4 0.5 0.4
WNUA Chicago B 95.5 8.3 1175 d Clear Channel 59 0008 g4  Smooth Jazz 25,700 1.00 4.8 4.6 3.6 4.0 4.0 43 4.4 41 4.2
WKKD Aurora A 95.9 29 338 i RadioWorks Inc 61 9910 g6 Oldies 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WBBM Chicago B 96.3 4.2 1555 a Infinity Bestg 41 0008 p g2 CHR/Dance 26,300 0.84 5.8 5.7 6.0 5.3 49 4.8 53 5.4 4.8
WLLI Joliet A 96.7 3.5 276 f NextMedia Group 60 0011 g4  Alternative 0.5 0.3 0.0 0.0 0.0 0.0 0.0 0.0
WNIZ  Zion B 96.9 50.0 486 k Nlllinois Bestg Co 62 Classical 0.0 0.0 0.1 041 0.0 0.0 0.0 0.0
WNIB  Chicago B 97.1 8.4 1191 k Nlliinois Bestg Co 55 Classical 3,800 047 15 1.4 1.4 1.7 1.5 1.2 1.1 1.6 1.3
WLUP  Chicago B 97.9 6.0 1171 n Bonneville Intl 42 9707 g8  Clsc Rock 11,300 0.75 28 33 2.8 24 25 25 29 26 20
WCCQ Crest Hill A 98.3 3.0cp 469  Three Eagles 76 9702 3,300 Country 600 0.3 0.0 0.3 0.0 0.0 0.0 0.5 05 0.0
WFMT Chicago B 98.7 155 171 Window to World 51 7003 Classical 5,000 0.67 14 1.3 1.3 1.4 1.6 1.0 1.2 1.4 1.3
WUSN Chicago B 99.5 8.3 1175 a Infinity Bestg 40 0008 p g2  Country 34400 1.64 3.9 35 43 29 3.8 4.0 34 29 35
WRZA Kankakee B 99.9 50.0 492 j Entravision Comm 62 0008 g9  Spanish 1,600 0.3 0.3 0.5 0.3 0.2 04 0.3 04 0.0
WNND Chicago B 100.3 8.3 1175 n Bonneville Intl 47 9707 g8 AC 14,300 0.86 3.1 3.0 27 2.8 2.8 25 2.6 2.7 3.1
WBVS Coal City A 100.7 2.5¢cp 482 f NextMedia Group 91 0011 g4 Top 40 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WKQX Chicago B 101.1 8.3 1171 Emmis 48 8809 g Alternative 24,600 1.12 441 4.0 34 3.4 3.4 3.2 4.0 3.4 3.9
WTMX  Skokie B 1019 42cp 1562 n Bonneville Int 61 7508 AC 23,200 08 4.0 34 33 3.6 3.6 37 34 3.8 3.2
WVJM Crete A 102.3 1.4 579 m Crawford Bestg Co 65 9710 1,800 Urban 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WXLC Waukegan A 102.3 3.0 322 f NextMedia Group 63 0011 9,400¢3 Hot AC 1,200 0.1 0.4 0.4 0.3 0.3 0.0 0.0 0.0 04
WVAZ  Oak Park B 102.7 6.0 1171 d Clear Channel 50 0008 g4 Urban AC 25,800 1.02 47 39 37 3.8 3.5 42 42 4.1 4.0
WXXY  Highland Park A 103.1 6.0 328 g Big City Radio 63 9707 9,500 80s Hits 2,500 0.4 0.7 0.9 0.9 1.2 0.5 0.3 0.2 0.4
WYXX Morris A 103.1 6.0 328 g Big City Radio ‘93 9707 1,100 80s Hits 0.1 0.0 0.1 0.0 0.1 0.1 0.0 0.1 0.2
® WUBT Chicago B 103.5 43cp 1550 d Clear Channel 57 0008 g R&B Oldies 17,200 0.89 3.6 2.5 2.6 29 2.8 3.5 3.3 3.6 2.4
WXRD Crown Point A 103.9 3.0 91 ¢ M&MBroadcasting 72 9701 1 Country 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WZCH Dundee A 103.9 2.6 322 j Entravision Comm 67 0008 g4  Spanish 600 0.1 0.0 0.0 0.1 03 0.0 0.1 0.2 0.0
WJMK  Chicago B 104.3 4.1 1575 a Infinity Bestg 61 0008 p g2 Oldies 19,000 1.01 3.5 3.1 3.1 3.3 3.1 3.1 2.8 29 3.6
WCFL Morris B 104.7 50.0 449 IL Bible Institute 90 9402 750 ChrsContemp 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
® WOJO Evanston B 105.1 8.4 1175 e Hispanic Bestg Corp 46 9702 g3  Mexican 14,500 1.08 2.5 2.2 1.9 2.0 2.5 2.3 1.9 2.4 2.0
WLJE ' Valparaiso A 105.5 1.3 512 h Porter County Bestg 67 Country 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.3 0.0
WYKT  Wilmington A 105.5 1.3 482 STARadio Corp 80 9808 900 AAA 350 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WZSR Woodstock A 105.5 1.6 568 f NextMedia Group 74 0011 g4 AC 1,000 04 0.5 0.3 0.5 0.0 0.0 0.4 0.4 0.5
WCKG Elmwood Park B 105.9 4.1 1581 a Infinity Bestg 47 0008 p g2 Talk 24,400 1.62 2.8 2.2 19 2.1 22 2.3 2.5 24 2.5
WYBA Lansing A 106.3 2.0 397 m Crawford Bestg Co 61 9705 14,750 Gospel 3,200 0.5 0.8 0.8 0.7 0.6 04 0.5 0.4 0.6
WYLL Des Plaines B 106.7 50.0 423 Salem Comm Corp 71 9002 8,000 Chrst/Talk 0.1 0.0 0.0 0.0 0.3 0.0 0.0 0.3 0.0
WSPY Plano A 107.1 1.5 466  Nelson Enterprises 74 AC 1,100 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WZVN  Lowell A 107.1 1.3 502 ¢ M&M Broadcasting 72 9701 1 AC 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WGCI  Chicago B 107.5 3.7cp 1549 d Clear Channel 58 0008 g4 Urban 36,000 0.91 74 6.8 6.4 7.5 6.8 6.2 6.7 6.7 6.4
WLEY Aurora B 1079 210 761 Spanish Bestg 65 9704 30,000 e Mexican 11,000 0.71 29 2.5 3.0 2.5 3.1 2.7 2.4 2.6 2.3
# FM Stations - 46 # Combos - 38 FM TOTALS 728 66.1 65.1 63.9 64.9 63.2 65.1 65.0 62.3

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates.
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Metro Rank: 3

Revenue Rank: 3

EW|

Chicago, IL Market Overview BIA

fn

Market Radlo Financlals
(all figures in 000's, except percentages and ratios)

ESTIMATED 1993 1994 1995 1996 _ 1997 1998 A 93-98
GROSS $281,100 $311,100 $330,000 $349,700 $388,600 $439,400 9.3%
REVENUES A 98-99 1999 2000 2001 2002 2003 A 99-03
* k& 22.1% $536,700  $633,200  $696,600 $773200  $835100  11.7%
1993 1998 2003 Est. Breakout
Revenue/Retail Sales $4.00/1,000 $5.18/1,000 $8.28/1,000 Local 75%
Revenue/Capita $33.69 $50.71 $93.97 National 25%

Demographic and Economic Overview
(000's, except Retail Sales and EBI in 000,000's)

Metro Countles / Population (000)

Cook, IL
DuPage, IL
Grundy, IL
Kane, IL
Kendall, IL
Lake, IL
McHenry, IL
Wiill, IL
Lake, IN
Porter, IN
Kenosha, Wi

5,190.7
886.2
371
396.4
52.4
618.4
249.7
466.3
478.2
146.4
143.2

8,665.0

Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 8,343.4 8,665.0 0.8% 8,665.0 8,887.2 0.5%
Households 2,994.4 3,115.8 0.8% 3,115.8 3,217.8 0.6%
Retail Sales 70,351.9 84,832.7 3.8% 84,832.7 100,835.0 3.5%
EBI 158,506.7 173,021.1 1.8% 173,021.1 210,316.0 4.0%
Demographlic Breakdown
Total Under12 12-17 18-24 25-34 35-44 45-54 Over 55
Men (000) 4,226.5 735.2 373.6 3918 648.8 703.5 591.6 782.0
Women (000) 4,438.5 704.3 3572 = 3687 639.9 726.8 624.9 1,016.7
Total 8,665.0 1,439.6 730.9 760.4 1,288.8 1,430.2 1,216.5 1,798.6
Percentage 100.0% 16.6% 8.4% 8.8% 14.9% 16.5% 14.0% 20.8%
Per Capita  $ 19,968 Median Household ~ $ 40,292 Avg Household  $ 55,530
Ethnic Population: White  76.0% Black 19.5% Asian  4.2% Hispanic = 14.4%
Market Summary
EM Classes ClassA  ClassB  Class C Viable FMs All FMs All AMs Total
# Stations 20 26 19 46 43 89
Tot 12+ 4.2 60.9 58.9 65.1 235 88.6
Avg 12+ 0.2 2.3 3.1 1.4 0.5 1.0
Tot LCS 4.7 68.7 66.5 73.5 26.5 100.0
Avg LCS 0.2 2.6 3.5 1.6 0.6 1.1
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arket: Chicago, IL .. . etro Rank:

M g, Competitive Overview Metro Rank: 3
AM Stations Day Night Sai L 1999 Est Avg'99 ARB 12+ Metro Shares (see rights)

Clty of FCC Power Power Year Date ParI:: M Revenue pgwer Local Summer Spring Winter Fall Summer Spring Winter Fall
Calls License Class Freq (kW) (kW) C Owner Std Acq'd (000) A Format (000}i/ Ratic Comm 2000 2000 2000 1999 1999 1999 1999 1998
WIND  Chicago B 560 5.0 5.00 e Hispanic Bestg Corp 27 9702 g3  Span/News 7,000 0.6 0.0 0.6 0.6 0.7 0.5 0.5 0.6 0.4
e WSCR Chicago A 670 50.0 50.00 a Infinity Bestg 22 0008 p g2  Spris/Talk 24,000 1.94 2.3 15 1.7 1.7 2.0 1.8 241 2.0 22
WGN  Chicago A 720 50.0 50.00  Tribune BestgCo 24 News/Talk 38,200 0.98 7.3 5.6 6.2 6.4 6.1 6.4 6.7 58 ° 6.6
WNDZ Portage B 750 5.0 0.00 j Entravision Comm 87 0008 g9 Variety 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WBBM Chicago A 780 50.0 50.00 a Infinity Bestg 23 0008 p g2 News 25800 1.17 441 4.4 37 3.6 34 3.7 32 3.8 37
WYPA Chicago B 820 50cp 1.20 j Catholic Radio 41 9909 10,500 Talk 2,600 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0
WAIT  Crystal Lake B 850 25 0.00 f NextMedia Group 65 0011 g4 Nostalgia 2,000 0.19 2.0 1.7 1.7 1.7 1.9 1.7 1.6 1.5 23
WLS Chicago A 890 50.0 50.00 b ABC Radio Inc 24 9602 gl News/Talk 16,200 0.58 5.2 3.9 42 45 4.4 47 46 5.0 4.0
WNTD Chicago B 950 1.0 5.00 Radio Unica 22 9905 16,750 Spanish 0.2 0.4 0.5 0.6 0.4 0.6 0.0 0.0 0.0
WMVP  Chicago A 1000 50.0 50.00 b ABC Radio Inc 26 9904 21,000 Sports 7,300 0.5 1.2 0.9 0.8 0.9 05 0.5 04 0.4
WNVR Vernon Hills B 1030 50cp 0.00 PolnetCommlLtd 88 Polish 1,300 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WLIP  Kenosha B 1050 0.3 025 f NextMedia Group 47 0011 g4  Adlt Stndrd 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WNWI Valparaiso B 1080 3.0cp 0.90 Birach Bestg Corp 65 9507 375 Ethnic 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WMBI Chicago B 1110 4.2 0.00 Moody Bible Inst 97 Religion 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
e WXRT Chicago B 1160 50.0 5.00 a Infinity Bestg 24 0008 p g2 Progressive 10,000 1.24 1.5 0.0 1.1 11 1.6 1.3 1.1 1.5 1.3
WLXX Chicago B 1200 10.0 1.00 e Hispanic Bestg Corp 89 9505 4,500 Spanish 1,800 0.7 0.4 0.6 0.7 0.5 0.7 0.7 0.6 0.6
WKRS Waukegan B 1220 1.0 0.10 f NextMedia Group 49 0011 c3  News/Talk 500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WJOB Hammond C 1230 1.0cp 1.00 St. George Bcestg 28 9911 g 1 Nws/Tik/Spt 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WSBC Chicago C 1240 1.0 1.00 o NewsWeb Corp 25 9804 5,500 Variety 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WWCA Gary B 1270 1.0 1.00  Willis Family Bcstg 49 9112 1,200 Gospel 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WBIG  Aurora B 1280 1.0 0.50 | McNaughton 38 9312 579 News/Tatk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WRDZ La Grange B 1300 45 4.00 b ABC Radio Inc 50 9904 d6é  Children 3,000 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WKTA Evanston B 1330 5.0 0.02 PolnetCommLtd 53 8603 1,850 Diverse 500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WJOL  Joliet C 1340 1.0 1.00 f NextMedia Group 24 0011 g4  Adit Stndrd 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WLTH Gary B 1370 1.0 0.50  Wiltiams, Marion R. 50 9805 750 Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WGCI  Chicago B 1390 5.0 5.00 d Clear Channel 24 0008 g4  Black Gospl 2,000 0.27 1.4 1.4 1.2 1.1 1.3 1.5 1.1 1.1 1.3
WRBMN Elgin B 1410 1.0 0.50 | McNaughton 49 News/Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WEEF  Highland Park B 1430 1.0 0.03 Leveton Comm inc 63 9604 835 Ethnic 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WCEV Cicero C 1450 1.0 1.00  Migala Comm Corp 79 Ethnic 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WVON Cicero C 1450 1.0 1.00  Midway Bestg 79 Talk 1,600 0.9 0.6 1.1 0.7 0.5 0.7 0.9 0.6 0.8
WCFJ Chicago Heights B 1470 1.0 1.00 o NewsWeb Corp 63 9804 420 Variety 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WFXW Geneva B 1480 1.0 0.50 Valley Comm Inc 61 Cisc Hits 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WPNA  Oak Park C 1490 1.0 1.00  Polish Natl Alliance 50 8703 2,000 Polish 1,600 0.1 0.0 0.0 0.0 0.0 0.0 0.0 0.4 0.0
WAKE Valparaiso B 1500 1.0 0.00 h Porter County Bestg 64 Adlt Stndrd 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WDDZ Zion B 1500 0.3 0.00 b ABC Radio Inc 67 9904 dé  Children 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WWHN Joliet B 1510 1.0 0.00  Hawkins Bestg Co 64 8907 250 Gospel 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
e WJJG Elmhurst B 1530 0.8 0.00  Joseph J Gentile Inc 74 9404 700 Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WCSJ  Morris B 1550 0.3 0.01 Nelson Enterprises 64 9708 425 Adit Stndrd 400 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WBEE Harvey B 1570 1.0 0.50 Mariner Bestrs Inc - 55 8706 1,000 Jazz/Gospl 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WKKD  Aurora B 1580 0.2 0.20 i RadioWorks Inc 60 9910 g6 News 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WONX Evanston B 1590 3.5 2.50 Kovas Comm 47 Ethnic’ 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
WCGO Chicago Heights B 1600 1.0 0.02 Q Broadcasting 59 9706 400 Nostalgia 0.2 0.0 0.0 0.4 0.4 0.0 0.6 0.0 0.0
WMCW Harvard B 1600 0.5 0.02  WPW Broadcasting 55 0003 790na  FullService 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
# AM Stations - 43 # Combos - 22 AM TOTALS 271 211 235 23.9 24.1 241 23.6 23.7 236
AM & FM Stations Profiled - 89 # Duopolies- 26 Total Local Commercial Share 87.2 88.6 87.8 89.0 87.3 88.7 88.7 85.9

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates,
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Metro Rank: 4
Revenue Rank: 4

San Francisco Market Overview

BIA

fn

Market Radlo Financlals
(all figures in 000's, except percentages and ratios)

ESTIMATED 1993 1994 1995 1996 1997 1998 A 93-98
GROSS $179,500  $197,200  $214,200  $238,100  $260,000  $316,800 12.0%
REVENUES
A_98-99 1999 2000  __ 2001 2002 2003 A 99-03
*ok % 32.9% $420,900  $547,200  $629,200  $755,100  $868,400  19.8%
1993 1998 2003 _Est. Breakout
Revenue/Retail Sales $3.39/1,000  $4.53/1,000  $10.26/1,000 Local  71%
Revenue/Capita $28.35 $46.42 $118.35 National  29%

Demographic and Economic Overview
(000's, except Retail Sales and EBI in 000,000's)

Metro Countles / Popuiation (000)

Alameda, CA
Contra Costa, CA
Marin, CA

Napa, CA

San Francisco, CA
San Mateo, CA
Santa Clara, CA
Solano, CA
Sonoma, CA

1,437.2
914.3
250.4
126.6
806.4
725.9

1,725.0
392.8
445.6

6,824.2

Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 6,330.9 6,824.2 1.5% 6,824.2 7,337.3 1.5%
Households 2,326.2 2,496.8 1.4% 2,496.8 2,672.3 1.4%
Retail Sales 52,899.1 69,895.4 5.7% 69,895.4 84,622.3 3.9%
EBI 126,753.8 145,579.3 2.8% 145,579.3 181,933.0 4.6%
Demographic Breakdown
Total Under12 12-17 18-24 25-34 35-44 45-54 Over 55
Men (000) 3,400.9 523.3 247.7 301.6 567.2 635.6 511.6 613.8
Women (000) 3,423.3 498.6 236.2 275.7 515.3 622.7 5114 763.3
Total 6,824.2 1,021.9 483.9 577.3 1,082.6 1,258.3 1,023.1 1,37741
Percentage 100.0% 15.0% 7.1% 8.5% 15.9% 18.4% 15.0% 20.2%
PerCapita  $21,333 Median Household ~ $ 41,715 Avg Household ~ $ 58,306
Ethnic Population: White  70.8% Black  9.0% Asian  19.4% Hispanic = 19.6%
Market Summary
EM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
# Stations 11 28 18 39 28 67
Tot 12+ 2.9 53.7 49.2 56.6 235 80.1
Avg 12+ 0.3 1.9 2.7 1.5 0.8 1.2
Tot LCS 3.6 67.0 61.4 70.7 29.3 100.0
Avg LCS 0.3 24 3.4 1.8 1.0 1.5

Investing In Radlo 2000 4th Edition. Copyright (c) 2000 BIA Research, Inc. All rights reserved. (703) 818-2425 www.bla.com
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Market: San Francisco Competltlve Overview _ ‘ etro Rank: 4
Some stations also rated in San Jose and Santa Rosa.
FM Stations 1999 Est Avg '99 ARB 12+ Metro Shares (see rights)

Clty of Fce Power Year Date ?:?:22 I\Ii Revenue power Local Summer Spring Winter Fall Summer Spring Winter Fall

Calls License Class Freq (kW) HAAT C Owner Std Acq'd (000) A Format (000))/ Ratlo Comm 2000 2000 2000 1999 1999 1999 1999 1998
KFJO  Walnut Creek A 92.1 3.0 89 p Chase Radio 59 0008 g2 Rock 600 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1
KSJO  SanJose B 923 320cp 466 p Clear Channel 46 9905 AOR na 25 2.2 25 21 2.1 241 24 21 1.7
KXJO  Alameda A 92.7 3.6 420  Spanish Bestg 59 0008 g Mexican 700 0.1 0.0 0.0 0.0 0.0 0.3 0.0 0.0 0.0
KFGY  Healdsburg B 92.9 2.3 1949 o Emerald City Radio 79 0010  See (113) Country n/a 0.2 0.0 0.4 0.0 0.0 0.4 04 0.0 0.0
KYCY  San Francisco B 93.3 446cp 518 b Infinity Bestg 59 0008 p gl  Country 6,800 0.95 1.7 1.8 1.7 1.9 1.9 1.2 1.4 1.7 1.1
KJZY  Sebastopol A 93.7 6.0 217 m Redwood Empire 95 9608  See (113) Smooth Jazz n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KBAY  Gilroy B 945 30.0 587 g Infinity Bestg 70 0008 p Soft Rock n/a 1.2 1.0 0.8 0.8 0.7 1.0 1.0 0.8 1.0
KYLD  San Francisco B 949 30.0 1211 d Clear Channel 58 0008 g1  CHR/Dance 18,700 0.91 49 4.1 3.7 35 3.7 39 4.0 4.0 39
KRTY  Los Gatos A 95.3 0.9 860 n Empire Bestg Corp 66 9212 See (27) Country n/a 1.0 0.8 0.8 1.1 0.8 0.7 1.2 0.7 0.7
KUIC  Vacaville B1 95.3 0.5 2024 k Alta Bestg Co 68 9807 7,000 AC 0.1 0.4 0.0 0.4 0.0 04 0.0 0.0 0.0
KZQZ San Francisco B 95.7 6.9 1289 a Bonneville Intl 47 9706 39,600 Top 40 10,700 0.73 3.5 2.8 28 2.8 2.6 3.1 3.0 29 25
KOIT  San Francisco B 96.5 240 1575 a Bonneville Intl 59 7606 Soft AC 27,600 1.24 5.3 4.7 40 4.0 4.2 3.9 41 45 47
KLLC  San Francisco B 973 820 1014 b Infinity Bestg 48 0008 p gl AC 21,000 1.47 34 24 24 24 24 29 29 27 2.6
KFFG  Los Altos A 97.7 1.6 433 i Susquehanna Radio 60 9510 8,000 AOR 0.3 02 0.2 0.2 0.2 0.2 0.3 0.3 0.2
KMGG Monte Rio B1 97.7 2.1 1122 Emerald City Radio 77 0010 Oldies n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KISQ  San Francisco B 98.1 100.0 961 d Clear Channel 58 0008 gl Rhythm/Blue 19,000 1.22 3.7 2.7 3.0 3.0 3.1 2.9 24 34 34
® KUFX SanJose B 985 10.0cp 879 g Clear Channel 59 9905 Clsc Rock n/a 14 1.1 1.1 1.2 1.0 1.2 1.2 12 1.0
KSOL San Francisco B 98.9 6.1 1342 h Hispanic Bestg Corp 59 9702 g6 Mexican 7,000 0.83 2.0 2.2 3.0 22 2.0 1.7 1.5 1.8 14
KZOL Santa Cruz B 99.1 14 2612 h Hispanic Bestg Corp 61 9702 g6 Mexican . 1,500 0.5 0.9 0.7 0.7 0.5 0.4 0.5 0.5 0.3
KFRC  San Francisco B 99.7 400 1299 b Infinity Bestg 49 0008 p gl  Oldies 21,000 1.56 3.2 22 2.4 29 1.9 25 2.8 25 26
KZST  Santa Rosa A 100.1 6.0 246 m Redwood Empire 71 AC n/a 0.6 0.4 0.7 0.0 0.4 0.4 0.7 0.4 0.5
KBRG SanJose B 100.3 145 2579 | Entravision Comm 63 0004 Varty/Span na 0.65 2.0 1.6 1.3 2.1 2.0 1.5 1.7 1.7 1.6
KJQi San Ratael A 100.7 6.0 328 e Salem Comm Corp 61 0001 8,000 ChrsContemp 1,300 04 0.0 0.0 0.0 0.0 0.5 0.3 0.0 0.6
KiOl San Francisco B 101.3 125.0 1161 d Clear Channel 57 0008 gl AC 24,000 1.68 34 2.3 24 24 2.7 26 27 2.8 29
KKIQ  Livermore A 101.7 45 381 k Alta Bestg Co 69 9807 9,000 AC 3,300 0.2 0.0 0.4 0.4 04 0.0 0.0 0.4 04
KXFX  Santa Rosa B1 101.7 22 1089 o Emerald City Radio 74 0010 AOR n/a 0.3 0.0 0.0 0.0 0.0 0.0 0.5 0.4 0.0
KDFC  San Francisco B 102.1 33.0 1047 a Bonneville Intl 47 9707 g Classical 9,200 0.53 4.1 3.6 3.4 3.4 45 3.2 3.4 33 35
KBLX Berkeley B 102.9 6.6 1290 f Inner City Bostg 49 7906 AC 16,800 1.14 3.5 25 2.8 2.8 3.3 2.9 2.8 29 2.7
KKSF  San Francisco B 103.7 7.2 1513 d Clear Channel 47 0008 [o}] NAC 19,200 1.11 4.1 3.4 3.4 3.2 3.7 32 3.3 3.3 3.6
KMHX  Windsor A 104.1 0.3 1106  Resuits Radio 97 9811  See (113) Modern AC na 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KFOG San Francisco B 104.5 71 1506 i Susquehanna Radio 63 8312 4,500 AAA 27,000 2.00 3.2 28 2.6 3.1 2.4 29 2.3 2.6 25
KCNL  Fremont A 104.9 5.7 338 p Chase Radio 70 0008 g2  Modern Rock 2,400 048 1.2 1.0 0.8 0.9 0.7 1.0 0.8 1.1 0.9
KRPQ Rohnert Park A 104.9 2.3 548  Results Radio 86 9409  See (113) Country n/a 0.2 0.0 0.0 0.0 0.0 0.5 0.0 0.0 0.3
KITS San Francisco B 1053 15.0 1201 b Infinity Bestg 64 0008 p g1 Alternative 14,300 1.00 3.4 27 25 24 25 26 29 29 2.7
KARA  Santa Clara B 105.7 50.0 499 n Empire Bestg Corp 64 7207 Adult Hits n/a 1.0 0.7 0.7 0.8 0.9 0.8 1.0 0.8 0.7
KMEL  San Francisco B 106.1  69.0 1289 d Clear Channel 60 0008 g1l Urban CHR 17,700 1.00 42 34 4.1 3.4 3.3 35 3.3 3.4 3.6
KEZR  SanJose B 106.5 50.0 430 g Infinity Bestg 67 0008 p AC n/a 1.2 1.0 0.8 11 1.2 1.0 1.0 1.0 1.0
KEAR  San Francisco B 106.9 80.0 1119 Family Stations Inc 47 5806 Religion 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KSAN  San Mateo B 107.7 8.9 1161 | Susquehanna Radio 63 9704p 44,000 Clsc Rock 8,500 1.19 1.7 1.8 1.2 1.2 1.2 1.3 15 1.2 15
# FM Stations - 39 #Combos- 34 FM TOTALS 69.7 56.7 56.6 56.4 56.3 56.7 57.3 57.3 56.2

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates.
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Metro Rank: 4

Revenue Rank: 4
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San Francisco Market Overview

Market Radlo Financlals

Metro Countles / Population (0600)

Alameda, CA 1,437.2
Contra Costa, CA 914.3
Marin, CA 250.4
Napa, CA 126.6
San Francisco, CA 806.4
San Mateo, CA 725.9
Santa Clara, CA 1,725.0
Solano, CA 392.8
Sonoma, CA 4456

6,824.2

(all figures in 000's, except percentages and ratios)
ESTIMATED 1993 1994 1995 1996 = 1997 = _ 1998 A 93-98
GROSS $179,500 $197,200 $214,200 $238,100 $260,000 $316,800 12.0%
REVENUES
A 98-99 1999 2000 2001 2002 2003 A 99-03
*k ok 32.9%  $420,900  $547,200  $629,200  $755100  $868,400  19.8%
1993 1998 2003 Est. Breakout
Revenue/Retail Sales $3.39/1,000 $4.53/1,000 $10.26/1,000 Local 71%
Revenue/Capita $28.35 $46.42 $118.35 National 29%
Demographic and Economic Overview
(000's, except Retail Sales and EBI in 000,000's)
Growth Growth
1993 1998 Rate 1998 2003 Rate
MSA Population 6,330.9 6,824.2 1.5% 6,824.2 7,337.3 1.5%
Households 2,326.2 2,496.8 1.4% 2,496.8 2,672.3 1.4%
Retail Sales 52,899.1 69,895.4 5.7% 69,895.4 84,622.3 3.9%
EBI 126,753.8 145,579.3 2.8% 145,579.3 181,933.0 4.6%
Demographic Breakdown
Total Under12 12-17 18-24 25-34 35-44 45-54 Over 55
Men (000) 3,400.9 523.3 247.7 301.6 567.2 635.6 511.6 613.8
Women (000) 3,423.3 498.6 236.2 275.7 515.3 622.7 511.4 763.3
Total 6,824.2 1,021.9 483.9 577.3 1,082.6 1,258.3 1,023.1 1,377.1
Percentage 100.0% 15.0% 71% 8.5% 15.9% 18.4% 15.0% 20.2%
PerCapita  $21,333 Median Household ~ $ 41,715 Avg Household $ 58,306
Ethnic Population: White  70.8% Black  9.0% Asian 19.4% Hispanic  19.6%
Market Summary
EM Classes Class A Class B Class C Viable FMs All FMs All AMs Total
# Stations 11 28 18 39 28 67
Tot 12+ 2.9 53.7 49.2 56.6 23.5 80.1
Avg 12+ 0.3 1.9 27 1.5 0.8 1.2
Tot LCS 3.6 67.0 61.4 70.7 29.3 100.0
Avg LCS 0.3 24 34 1.8 1.0 1.5
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Market: San Francisco Competltlve Overview ‘ . Metro Rank: 4
Some stations also rated in San Jose and Santa Rosa.
AM Stations Day Night Sal L 1999 Est Avg '99 ARB 12+ Metro Shares (see rights)
Clty of FCC Power  Power Year Date PrI§: M Revenue power Local Summer Spring Winter Fall Summer Spring Winter Fall
Calls License Class Freq (kW) (kW) C Owner Std Acq'd (000) A Format (000))/ Ratio Comm 2000 2000 2000 1999 1999 1999 1999 1998
KSFO  San Francisco B 560 5.0 5.00 j ABC Radio inc 25 9602 g3 Tak 9,300 0.61 3.6 3.8 27 29 33 28 3.1 26 3.1
KFRC  San Francisco B 610 5.0 5.00 b Infinity Bestg 24 0008 p gl Oildies 4,000 095 1.0 0.7 0.6 0.7 0.9 0.9 1.0 09 0.6
KNBR  San Francisco A 680 50.0 50.00 i Susquehanna Radio 22 8905 21,000 e Sports 35,000 2.08 4.0 3.2 3.6 25 3.0 4.0 29 33 28
KCBS  San Francisco B 740  50.0 50.00 b Infinity Bcstg 09 0008 p gl News 32,000 1.43 5.3 4.0 4.4 4.9 4.3 4.4 4.2 4.3 4.4
KGO San Francisco A 810 50.0 50.00 j ABC Radio Inc 24 9602 g3 News/Talk 41,900 1.21 8.2 6.3 71 6.9 6.0 6.2 6.7 6.4 7.3
KNEW  Oakland - B 910 5.0 5.00 d Clear Channel 21 0008 gl Information 400 0.1 0.0 0.0 0.0 0.2 0.0 0.1 0.1 0.2
KABL  Oakland B 960 5.0 5.00 d Clear Channel 25 9910 p gl 70s & 80s 2,300 0.18 3.1 20 2.0 1.7 1.9 24 22 3.1 24
KATD  Pittsburg B 990 5.0 5.00 Radio Unica 49 0006 p 4,500 Talk/Sprts 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KIQ! San Francisco B 1010 10.0cp 1.50 Radio Unica 57 9808 12,000 Talk/Span 2,300 042 1.3 14 0.8 1.2 0.9 0.9 12 1.0 1.2
KTCT  San Mateo B 1050 50.0cp 10.00 i Susquehanna Radio 46 9710 14,500 Sports 6,000 0.7 0.4 0.5 0.8 1.1 0.6 04 0.5 0.7
KFAX  San Francisco B 1100 50.0 50.00 e Salem Comm Corp 25 8407 6,700 Chrst/Talk 0.6 0.6 0.0 0.4 0.5 0.0 0.5 0.6 0.7
KLOK  San Jose B 1170  50.0 5.00 | Entravision Comm 46 0004 Spanish n/a 1.7 1.0 1.1 0.8 1.3 12 1.2 1.4 1.6
KDYA  Vallejo B 1190 1.0 0.00 q Baybridge Comm 47 9312 850 Gospel 0.0 0.0 0.0 0.4 0.0 0.0 0.0 0.0
KBZS Palo Alto B 1220 5.0 0.15 In Radio License 47 9904 g Bus News 2,500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KOIT San Francisco B 1260 5.0 1.00 a Bonneville Intl 26 8311 3,500 Soft AC 0.2 0.2 0.2 0.1 0.3 0.2 0.1 0.2 0.2
KMKY  Oakland B 1310 20.0cp 20.00 j ABC Radio Inc 22 9805 6,250 Children 500 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KSRO Santa Rosa B 1350 5.0 5.00 o Emerald City Radio 37 0010 Nws/TIk/Spt n/a 0.2 0.0 0.0 0.0 0.0 0.4 0.0 0.4 0.0
KZSF  San Jose B 1370 3.6cp 3.60 ¢ Entravision Comm 47 0008 Spanish n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KVTO  Berkeley C 1400 1.0 1.00 f Inner City Bestg 22 Asian 1,300 0.1 0.4 0.5 0.5 0.0 0.4 0.0 0.0 0.0
KVVN  Santa Clara B 1430 1.0 2.50 Inner City Bestg 64 9704 See (27) AC n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KEST  San Francisco C 1450 1.0 1.00 Multicultural Bestg 22 9804 g Asian 0.0 0.0 0.4 0.0 0.0 0.0 0.0 0.0
KRHT  Concord B 1480 0.5 0.50 Amer Radio Brokers 61 Information 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KSJX  San Jose B 1500 10.0 5.00 ¢ Multicultural Bestg 48 9803 Asian n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
® KMZT San Rafael B 1510 8.0 0.00 Mt Wilson FM Bestrs 47 9605 cl Classical 0.6 0.0 0.0 0.0 0.1 0.0 0.0 0.0
KYCY  San Francisco B 1550 50.0cp 10.00 b Infinity Bestg 47 0008 p gl Talk 2,000 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KLIV San Jose B 1590 5.0 5.00 n Empire Bcstg Corp 46 6707 News n/a 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
KDIA Vallejo B 1640 10.0cp 1.00 q Baybridge Comm 98 1 Chrst/Talk 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
# AM Stations - 27 # Combos - 20 AM TOTALS 30.1 24.6 23.5 23.8 241 24.5 23.6 248 25.2
AM & FM Stations Profiled - 66 # Duopolies- 27 Total Local Commercial Share 81.3 80.1 80.2 80.4 81.2 80.9 82.1 81.4

o Indicates a change since last edition
1/ See introduction section for interpretation of revenue estimates,

I