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Letters

FROM:

Hank Price
Production Manager
WAAY (TV)
Huntsville, Alabama

Rush Beesley and Steve Blackson’s
article: “Apples & Oranges, part 2, in
the November/December issue of BP&P
is an excellent review of basic film and
tape post-production techniques.

[ might point out that in many med-
wm markets, such as the Huntsville-Deca-
tur area, film-to-tape is the only way we
can offer A/B rolls and other techniques

YOU HAVE TO HEAR IT
FIRST HAND TO BELIEVE IT.

AUTOMATION
PROGRAMMING
THAT SOUNDS

“LIVE”

KKBC.Reno, Carson City moved from last to
first in just four months. They were rated #1
in 18 - 34 aduits on the April/May ARB

WHKLH, Montgomery. Alabama is rated #2
out of 12 stations 12 « in the April/May 1976
ARB and #1 18- 341n alternoon drive time
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at a price local clients can afford to pay.
The ENG system used by our station —
and others in this market — does not offer
the quality necessary for good commer-
cial production — especially when you go
down a number of generations.

FROM: Howard M. Ginsberg
Announcer/Engineer
WCVR

Randolph, Vermont

Hoorah for Randy Wells, of KUEN
Radio in Wenatchee, Washington, not only
for wanting to hoard every copy of BP&P
but for stating (in a recent letter to the
editor) that the kilowatt daytimers must
deal with many things they wouldn’t have
to if they were 5 Kw or more. Record
companies as well as equipment suppliers
and the like should not forget us. Not
only do we sometimes “beat the socks off
the competition’’, sometimes we have no
competition!

Not only do we serve the public inter-
est as well as possible, we have to because
they need us as much as we need them!

How can we do this? Well, let’s start
with BP&P, then wake up the record
companies, and then try to convince
everybody else involved that we are also
“radio stations’’.

P.S.: Great magazine. [ just hope [
can find it before our P.D. grabs it!

FROM: Roger Carroll
Program Director
KATO

Stafford, Arizona

Just read BP&P. What an experience!
It’s a must for every knowledgeable
P.D. Keep it up!

FROM:  Jerry Thompson
Thompson & Thompson
Creative Services,

Seattle, WA

REFLECTIONS

Don't look now, but there are ghosts
in those little seven inch discs with the
big hole in the middle

While sctting up a session in my brand
new recording studio, [ happened across a
small bundle of dingy old 45 rpm discs in
statned and yellowing paper slecves. To
my greal delight, one of the discs was
“Louic, Louie™, a disc I must have played
a thousand times as a junior jock in Or-
lando, Florida. Small workd. Jerry Den-

non, whose JerDen label released Lowle,
fLoovwte, has an office just across the lake
Jrom Uese sticdios!

Ax F gazed again (v owonder al the

merry swol of color and psychedelic pat-
Lerns on the tabels, o strange mood setiled

over me . .. as if l were being transported
to an earlier, more carefree time. Old
emotions, like ghosts, begin to appear and
speak to me in voices long lost to the
years. ..

Closing my eyes for a moment, the
ghosts delivered my consciousness to a
small, musty, dimly-lit rock radio control
room. I could tell because of the hundreds
of month-old coffee rings, worn and dir-
iy “flip cards”, cigaret burns, butt-filled
pop bottles, a ball point pen with no top
and a big RCA type VU meter with a
bent pointer and burned out light.

There are the racks of those incred-
tbly durable Fidelipac carts loaded with
dragstrip and department store spots or
Pams “Series 217

I am now automatically slip-cueing
the old disc onto the turntable as if an-
other being were directing my actions.
As it starts to spin, that familiar old intro
evokes floods of other long lost feelings:
the warm feeling of satisfaction and ac-
complishment that came when the young
voice on the phone said, “Far out, man.
We really dig what you're sayin’”

“Bom, Bomp-Bomp-Bomp. Bomp-
Bomp. Bomp-Bomp-Bomp. Bomp-Bomp.”

I'm remembering how the simple act
of beating the competition out of news
and back into music took on global impor-
tance . . . I'm also remembering the six-
teen-hour days that only netted eight
hour’s pay . . . driving to work at 5 a.m.
and returning to a young family long pasi
sundown . .. or [iving out of a ten-year-
old car and a U-Haul trailer and wearing
the station blazer on days off, hoping to
be recognized. I recall laying my neck
on the line for other jocks and getting it
prompily strangled —and holding out for
what seemed right for the station and the
community . . . and being told to “move
on”.

There’s the rush of confidence when
the big voice on the phone said, “We've
listened to your tape, and we think we
can use you in Miami "

“We can use you . .. That’s what it
usually came down to for eager jocks of
that ilk ... Getting used.

Wait! That'’s it, by God! The last
ghost has an answer! We weren’t in it for
the money! We were working for love!
And recognition!

POOF! [t all disappears, perhaps
never to return, and who gwes a darn!
That was then, and this is now.

{'ve got a bank note to pay, rent to
pay, supplies to buy, a payroll to meet,
dental bills . . . and a session to set up
that'll bring in some bucks!

Some sessions are fun, but when
they aren’t [ smile anyway, cause you
better believe I'm in this game for the
bread, fack!

But just one little glimmer from the
past remains. Just a tiny bit of frustra-
tion. Because after all those years, I still
can’tl  wunderstand  the darn words to
“Lowie, Louic™! 11
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The FCC has passed a rule which says
that beginning May 1, 1977 (date subject
to change at press time), stations licensed
to a city with a population of between
25,000 and 100,000 may simulcast a
maximum of 50% of the average FM
broadcast week. Stations licensed to cities
with a population over 100,000 may sim-
ulcast a maximum of 25% of the average
FM broadcast week. Two years from the
effective date of the ruling, all stations in
cities with a population of 25,000 or
more will be limited to the 25% maxi-
mum.

So, beginning May 1st, radio listeners
all over America who, up until now, have
been subject to the same programming on
two stations will be able to hear some
new, diverse, meaningful programming
... MAYBE.

There are some problems with the
ruling, not the least of which is that
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by Michael Carruthers

May 1st happens to fall right in the mid-
dle of the Spring ARB. In many markets
the Spring ARB is the only ARB. That
leaves two options for the affected sta-
tions to choose from: 1) change formats
in the middle of the ratings; or, 2) rush to
change before the ratings and try to build
and/or retain something of an audience
in the weeks prior to the book. Neither of
those options are all that exciting.

With either option it would make
good programming sense to make as
subtle a change as possible so that listeners
may not notice any difference during the
ARB. This, of course, defeats the purpose
of the ruling which is to provide diversi-
fied programming. This does not necess-
arilly apply to all stations as not all stat-
tions affected are in ARB markets, but
there is another reason for keeping the
separate formats similar. It is much easier
to sell the stations In combination to
advertisers. If you have an AM and I'M

station and a clothing store which caters
to the young wants to buy a schedule,
they’re more likely to make a combinat-
ion buy if both stations are rock rather
than one being rock and one being beau-
tiful music.

In order to start a completely new
format on either the FM or AM, a station
has to be prepared to spend the time and
the money to build the station from the
bottom up. Some stations are prepared to
do that, some don’t have to and some
don’t know what to do.

In researching this article I surveyed
program directors and general managers of
stations affected by the ruling. The pur-
pose of the interviews was to find out
what broadcasters think of the ruling and
how they plan to comply. The response
was varied ... very varied. On one hand a
program director thanked me for telling
him about the ruling and said he was go-
ing to get to work on it right away. On
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The operating schedule for WNLK is
6 am. to 12 midnight, while WLYQ
broadcasts twenty-four hours a day. At
8 p.m. c¢ach evening, the AM station picks
up the FM format and the two stations
simulcast until midnight. The exception
to this is in the event of a remote broad-
cast at night which would be carried by
the AM station only.

WNLK’s target audience is almost
exclusively within the City of Norwalk.
By programming directly to the Norwalk
audience, it gives them something of a
competitive edge against the New York
stations. Since there are no other sta-
tions in Norwalk to compete against,

WNLK gets the Norwalk listeners.
WLYQ’s signal covers a wider area, so
the station’s programming is directed
county-wide. Even though just about

every format 1s covered between the New
York and Bridgeport stations, Cutting
believes his chances are “pretty good”
that the station will succeed. **What
we're doing is positioning ourselves in one
of the few available, unigue windows in
all that coverage by putting on this type
of format . and we're doing it better
in most cases. We did a lot of pre-plan-
ning to make 1t go smoothly . .. we did a
two week off-air dry run, fully staffed
twenty four hours a day to get out all the
glitches.™

By sphtting the stations carly, it is
hoped  that the M show in the
Bridgeport Spring ARB. Although Nor-
walk is not really part of an ARB market,
Cutting said they use a service he des-
cribed as a “spm-off ol the ARB™ as well

will

as independent surveys  the station bas
commissionced.

Phil Cutting scees the FCC ruling as
4 well intended one. Although it Torced

WNLK and WLYQ 1o sphlit o little car-

KOOO air porsonality, Scott Youny.

BrP&P H

lier than they wanted, the stations were
going to split eventually anyway, so the
ruling caused no real hardship. However,
Cutting sees the ruling as causing great
financial hardship for smaller broadcast-
ers which will result in poorer quality
programming in order to meet the re-
quirements of the Commission.

WROM-AM & FM - Rome, Georgia

The wording of the ruling limits
simulcasting in terms of the FM broad-
cast week. So, in theory, a daytime AM
and full-time FM simulcast operation
governed by the 50% maximum rule
could continue to simulcast almost the
entire AM day which, depending on the
time of local sunset, would be roughly
equivalent to 50% of the FM day. If there
was any additional split time needed, it
could be done on the weekend so as not
to 1interfere with the majority of the
broadcast week. That theory will pro-
bably be put into practice by WROM-

AM & FM, in Rome, Georgia.

Charles Doss, the station’s president
and general manager, told me that a final
decision was yet to be made but it seem-
ed likely that the stations would contin-

KOOO’'s General Manager, Faye Graves, and
automation system.

ue simulcasting during the week and split
all of Sunday and part of Saturday if
necessary to meet the requirements.

The stations are presently simuicast-
ing an adult contemporary format with
the half-hour. Al-
thoupgh there are other features integrated

ncws  on hour and
into the programming, it s primarily a
music format. Doss said that on May 1,
“woeowill keep our current programming
on the FM und do something different on
the AM on the weckends, We're still con-
siderig two or three programming tor-
mats, but haven't decided on one yel.”
Most hikely the format chosen will be an

MOR or rehgious music format. Under-

standing that m two  years the station
will he able ro simuleast only 20% they
wil to chose a Tormat now which they
cancastly expund me o two years rather
than picle one now, and change agitin in
lwo yoears.

The siations will not splic helore
May |, and when they do bhroadeast sep-

arate progratmnnng, the sound may nolt he

e

R
e ® 0
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WNLK and WLYQ's Program Director,

Phil
Cutting, verifies a program period on the elec-
tronic memory of the automation. On WLYQ’s
format of sweeps and clusters, the memory can
store four days worth of programming infor-
mation.

noticeably different right away. Doss
said, “we’ll separate on May lst, but the
format change might be a little more
gradual than that.” By telling listeners
exactly what they are doing and why, the
stations hope “that the ones who want to
hear what we're now doing on both sta-
tions will tune in to FM, and we hope to
pick up new listeners for the AM.”

KHNY-AM & FM - Riverside, California

KHNY is known to it’s listeners as
Honey Radio. General Manager Al Gor-
don describes it this way . .. “everybody’s
playing the same music basically, so we
put our emphasis between the records.
We use honey-isms in place of jingles for
re-entry to music. We play records In
groups of two or three and before we go
into a set we use a honey-ism. They’re
done in a male and fernale voice, for ex-
ample, KHNY, fascinating Honey Radio.
The format is adult contemporary, ‘‘true
adult contemporary”, says Gordon, “with
artists like Stevie Wonder, John Denver,
Vic Dana, Simon and Garfunkel, and
John Davidson.”

Although the station i1s automated,
Gordon doesn’t publicize it because,
“basically we have a live sounding auto-
mated operation”. A full staff of disc
jockeys cut new voice tracks for every
day. The music is all programmed at the

WNLK contains a high ratio of local news and

information. Here, Phil Cutting takes the air
for a morning talk show as two of the AM per-
sonalities look on; housewife-time host Dick
Herman (left}, and morning man David Smith,




the other hand, a few stations refused to
comment because they have specific pro-
gramming and promotion plans and they
want it all kept secret until they’re ready
to let the word out.

The consensus of opinion amongst
the broadcasters I spoke with is that the
ruling is basically a good one, and they
understand the reasoning behind it. How-
ever, they disagree with the timing of the
effective date because of the ARB and be-
cause they feel there just isn’t enough
time to prepare adequately.

What follows are discussions of how
four stations are handling the ruling. The
stations were selected because of their
different market situations and different
methods of compliance.

KOOO - AM & FM, Omaha, Nebraska

Of the nine commercial stations lic-
ensed to the City of Omaha and the two
in Council Bluffs, lowa (considered part
of the Omaha market), KOOO - AM &
FM are the only country stations. The
AM 1s a daytimer and the FM is on 24
hours a day. According to General Man-
ager Faye Graves, the stations simulcast
as much of the AM broadcast day as poss-
ible and still comply with the 50% maxi-
mum simulcast rule under which they are
presently governed. The remainder of the
AM day is made up of automated pro-
gramming.

Rather than wait until May Ist,
KOOO will make their split about April
1st. The AM will go “hard country’ and
the FM will be “modern country’. Both
stations will be live as opposed to auto-
mated. “We believe in the live personality
concept,” said Graves, “we want fore-
ground radio . . . we just don’t feel the
FM concept is that good for country ...
a live personality needs to be there com-
municating with the people.”

The additions to the staff will consist
of a new disc jockey line-up and an entire
news staff. KOOO has been fairly light on
news until now, but when the stations
split they plan to have a man in the
studio and a man in a mobile unit 24
hours a day. They are also installing a
modern newsroom with extensive moni-
toring equipment.

News will be the only programming
simulcast on the two stations. The disc
jockeys on both stations will be responsi-
ble for ending their programming precise-
ly on the hour and half-hour just as a sta-
tion would do for a network feed.

“The two stations will be program-
med basically the same,” explained
Graves, “‘with the news operation being
the major expansion. The AM will be pro-
moted primarily as an service
using the image line Mobile K-triple O
and the FM will be full time Stereo Coun-
try. The reasoning for keeping both sta-
tions country is simple. There are no
other country stations in Omaha (though
Graves is expecting one to come on line
sometime soon), so they are only com-
peting against themselves for the country
audience. Since they can easily sell the
stations In combination to advertisers, the
competition is purely academic. In addit-
lon there 1s more than one kind of “coun-
try music’’. Many people who like the
standard country artists don’t particularly
care for the newer ones. By making the
distinction in their programming they can
satisfy both segments of the country aud-
lence.

in-car

WNLK-AM/WLYQ-FM - Norwalk, Conn.
Although there are only two stations
licensed to the city itself, Norwalk, Conn-
ecticut 1s not more than forty-five miles
away from New York City and within
easy earshot of virtually every New York

THE AUTHOR:

Michael Carruthers is currently the head of
Carruthers Broadcast Consultans, a Los Angeles
based company which consults radio stations
and program syndicators in all aspects of radio
broadcasting. He is a graduate of USC, where he
currently teaches a seminar in radio program-
ming.

In the past, Mike has programmed success-
ful contemporary country and MOR formats
and has been a disc jockey at stations in Con-
necticut and Los Angeles.

signal. Hitting the city from the other
direction are all the stations in the Bridge-
port market as well as stations in other
nearby towns. Needless to say, the com-
petition is tough.

Until recently WNLK and WLYQ (re-
cently renamed from WNLK-FM) have
been simulcasting an MOR/personality
format. The stations have now split their
programming “‘partly in advance compli-
ance and partly because we planned to”,
according to the station’s program mana-
ger Phil Cutting. Currently the AM sta-
tion is live with music and consultation
provided by Bonneville’s contemporary
program service. The FM is automated
using Bonneville’s traditional program-
ming. Cutting describes the AM format as
an “information mid-road personality sta-
ticn”, while he describes the FM as “a
very laid-back, highly musical . . . con-
tempory mid-road station, similar to a
beautiful music format but done with
Olivia Newton-John ' The station
broadcasts quarter-hour segments of un-
announced music except in the morning
drive time when Phil Cutung does four
live hours interjecting time, temperature,
commuter checks, and local news. The
call letters, WLYQ, stand for /ike as in,
you'll ltke the music on LYQ. The maxi-
mum commercial load 1s fifteen minutes
for the AM and six minutes for the FM.

Traditional

MOR.
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The operating schedule for WNLK s
6 am. to 12 midnight, while WLYQ
broadcasts twenty-four hours a day. At
8 p.m. each evening, the AM station picks
up the FM format and the two stations
simulcast until midnight. The « o
to this is in the event of a remc
cast at night which would be ¢
the AM station only.

WNLK’s target audience
exclusively within the City of
By programming directly to the
audience, it gives them somet
competitive edge against the !
stations. Since there are no
tions 1n Norwalk to compet
WNLK gets the Norwalk
WLYQ’s signal covers a wide
the station's programming i
county-wide. Even though |
every format is covered betwee
York and Bridgeport statior
believes his chances are “pre
that the station will succe
we're doing 1s positioning ourse
of the few available, unique -
all that coverage by putting o
of format . and we're doj
m most cases. We did a lot «
ning to make it go smoothly .
two week off-air dry run, f{
twenty four hours a day to ge

glitches.”
By splitting the stations
hoped that the FM will sl

Bridgeport Spring ARB. Al
walk is not really part of an ARB market,
Cutting said they use a scrvice he des-
cribed as a “spin-off of the ARB” as well
as mndependent the station has
commissioned.

Phil Cutting sces the FCC ruling as
a well imtended one. Although it Torced
WNLK and WLYQ to sphic o Lictde car-

SUTrvVeys

KOOQO air porsonality, Scott Young.
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lier than they wanted, the stations were
going to split eventually anyway, so the
ruling caused no real hardship. However,
Cutting sees the ruling as causing great
financial hardship for smaller broadcast-
ers which will result In poorer quality
programming in order to meet the re-
quirements of the Commission.

WROM-AM & FM - Rome, Georgia
The wording of the ruling limits
stmulcasting in terms of the FM broad-
cast week. So, 1n theory, a daytime AM
and full-time FM simulcast operation
governed by the 50% maximum rule
could continue to simulcast almost the
entire AM day which, depending on the
g ' cemcet connild he rauchlv
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necessary to meet the requirements.

The stations are presently simulcast-
ing an adult contemporary format with
and  half-hour. Al-
though therc are other features integrated
imto the programming, it Is primarily a
music format. Doss said that on May 1,
“weowill keep our cwrrent programming
on the I'M and do something different on
the AM on the weckends., We're still con-
for-

news on  the hour

sidering (wo or three programming
mats, but haven't decided on one yet.”
Most dilcely the Tormat chosen will be an
MOR or
standing

religious music format. Under-
that stiation
will be able 1o simuleast only 26% they

lwo years the
winl to chose o format now which they

caneasily expand i two years rather

than pick one now, and change again in
lwo years.,
I'he

May |, und when they do broadeast sep-

stations  will not split before

arade prograomming, the sound may not he

WNLK and WLYQ’s Program Director,

Phil
Cutting, verifies a program period on the elec-
tronic memory of the automation. On WLYQ's
format of sweeps and clusters, the memory can
store four days worth of programming infor-

FIRST CLASS
Permit
No. 59188 ‘
Los Angeles, CA
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“basically we have a live sounding auto-
mated operation’. A full staff of disc
jockeys cut new voice tracks for every
day. The music is all programmed at the

ML s

WNLK contains a high ratio of local news and

information. Here, Phil Cutting takes the air
for a morning talk show as two of the AM per-
sonalities look on; housewife-time host Dick
Herman (left}), and morning man David Smith.




to be that drastic. I am going to change
the emphasis (on the AM) but it’s basic- i)
ally going to be Honey Radio on both e
stations.

The San Bernardino-Riverside market
1s not an ARB market but is a Pulse mar-
ket. (ARB surveys the area as part of the
Los Angeles Metro.) The next Pulse will
end in April, so by changing their pro-
. gramming May 1, KHNY will not be jeo-
—_— i pardizing their standing in the market. By
)" the time the results from the Pulse are
In the conversion to non-dupilication, WNLK available, the stations wil] have already same, the numbers will reflect the sta-

kept its stereo board in the AM {mono) control  split. If a radical Programming change was  tions current programming. Says Gordon,

room, feeling that they could use it for ad. made, the ratings for the AM station . .| . if it looks like my AM isn’t pulling
d_'“O'"a' production facilities during the sta. would be obsolete before they even come  like it should, T might make a more rad-
tton's off-air hours, ical change, but I have to waijt,” L4

out! By keeping the formats basically the

The home of WROM AM and FM, located in
the heart of downtown Rome, Georgia,
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| TURrensvcacasons, Gordon did say that
the current format will remain on the FM

The Model 5BEM-100 5-mixer,
and the AM will carry new programming.

dual-output mono console.

; : It features: modular, plug-in electronics . . . FET bus
Although. thé AM Programming will be switching . . . professional performance. All this for $995.
separate 1t will remain Slm]_lar to the M Need stereo instead? Choose the SBES-100 stereo version
format. The cal] letters will remain the .
same and “the image change is not going at $1395. Or perhaps a 4-, 5. or 8-rotary mixer, standard or

<

deluxe model for mono, dual mono or stereo . . . is what
you need. If linear altenuators “‘turn You on,” there are
10- and 12-mixer, standard or modular, mono and stereo
models to choose from. BE has all these . . . for details call
or write Broadcast Electronics, 8810 Brookuville Road,

Si!verSpring, Maryland 20910, Telephone: 301/587-1800.
TWX: 710-825.0432

BROADCAST ELECTRONICS, INC.
W

PROOUCERS OF 2 TAPE CARTRIDGE EQUIPMENT

: A FILMWAYS company
Program Director, Cheryl Garrison, and person-

- =
ality, Jerry Brown, in one of WROM'’s three =
control rooms.
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3/4-INCH:
TheVideotape

Format of
the Future?

by Ralph T. Kuehn

Today the most familiar request at a
television station is *. .. do you have any
recording time available . . .”". About five
years ago the answer at most stations
would have been YES, but today with the
increase of local revenue to the broadcast-
ing stations and with the growth of local
commercial production, the broadcaster
15 running out of recording time. Even
with the advent of the cart machine
which has released other reel-to-reel
machines for production needs, the
demand has kept growing, and no end
appears to be In sight. To meet this de-
mand the broadcaster has had to look to
other areas. Many stations have used film
to help alleviate the load. But in the last
few years the %-inch format has begun to
play a major role in commercial record-
ings in the local market.

The local retailer, 1 feel, i1s no longer
happy with just a slide on the screen. He
wants to use the full power of the televis-
ion medium: that being sight, sound and
MOTION. The retailer also likes to show
his place of business in his commercial.
We all know that a person feels more
comfortable once he is familiar with his
surroundings. Commercials shot on loca-
tion give the viewer the feel of the store
and cnable him to develop a comforta-
ble relationship as a client once he goes
into the point ol purchase. He will be
more at ease when he is familiar with the

THE AUTHOR:

Ralph T. Kuehn is Production Manager of
WISN-TV, Milwaukee, Wisconsin, President
of KM Consultants, and General Manager of
Avonix Production Center, a video production
facility in Brookfield, Wisconsin.

surroundings and, therefore, in a better
frame of mind to make a purchase. With
this in mind we can see one reason why
the use of the %-inch format is expanding.
It is the same reason why most Holly-
wood films are now shot on location: be-
cause today with budgets as tight as they
are and with the client and agency pro-
ducer more cost conscious, there is no
money in the budget to build sets. Also
the sets don’t give that realistic look on a
local level, because on a local level we
are limited in our construction ability. So
lIike Hollywood and New York, “on loca-
tion" 1s the latest thing.

There is also a large trend on the
local level to do testimonials. Testimon-
lals are an economical way of producing
very effective commercials.

We at KM Consultants did a series of
testimonials for a client using one JVC
1800 camera, one Sony 2850 recorder
and a three man crew. There was a serles
of four families, and rather than taking a
lot of time traveling to different locations,
we went to a furniture store with many
different room settings. We recorded each

Ralph T. Kuehn with the Sony 1200 and two
JVC 1800 studio cameras.



In the conversion to non-duplication, WNLK
kept its stereo board in the AM {mono) control
room, feeling that they could use it for ad-
ditional production facilities during the sta-
tion’s off-air hours.

station and is run on a Schafer 800 sys-
tem.

The stations are now limited to sim-
ulcasting a2 maximum of 50% and will
have to drop back to 25% on the first of
May. Since the AM is a daytime station,
simulcasting 50% has not been a parti-
cularly difficult rule to live with. As of
May 1st Gordon plans to “simulcast dur-
ing drive time and take six hours during
the middle of the day and split the sta-

Charles E. Doss, owner and President of the
licensee corporation and General Manager of
the WROM stations, Rome Georgia.

tions”. Although he did not wish to dis-
close any specific programming plans for
competitive reasons, Gordon did say that
the current format will remain on the FM
and the AM will carry new programming.
Although the AM programming will be
separate it will remain similar to the FM
format. The call letters will remain the
same and ‘‘the image change is not going

’ Wk . e e
Program Director, Cheryl| Garrison, and person-

ality, Jerry Brown, in one of WROM'’s three
control rooms.

to be that drastic. [ am going to change XROM
the emphasis (on the AM) but it's basic- 7o

ally going to be Honey Radio on both
stations.

The San Bernardino-Riverside market
is not an ARB market but 1s a Pulse mar-
ket. (ARB surveys the area as part of the
Los Angeles Metro.) The next Pulse will
end in April, so by changing their pro-
gramming May 1, KHNY will not be jeo- The home of WROM AM and FM, located in
pardizing their standing in the market. By  the heart of downtown Rome, Georgia.
the time the results from the Pulse are
available, the stations will have already same, the numbers will reflect the sta-
split. If a radical programming change was  tions current programming. Says Gordon,
made, the ratings for the AM station ‘. .. 1if it looks like my AM jsn’t pulling
would be obsolete before they even come  like it should, I might make a more rad-
out! By keeping the formats basically the ical change, but I have to wait.” [
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Avonix Production Center’s Director of Post
Production, T.R. Murtaugh, using the conver-
sion editing system,

group in a different setting, such as a liv-
ing room, a kitchen and a family room
type set up. We knocked out all four tes-
timonials within two hours.

We knew from our preproduction
meeting when we checked out the loca-
tion that they had enough current for the
equipment. We could also move the lights
and cameras from one set to another and
be ready to go within ten minutes. The
furniture company did not charge us for
the use of their facilities. The talent felt
more relaxed sitting in a room type atmo-
sphere.

After shooting the commercials we
went back and edited them at Avonix
Production Center where we did the post
production. We ran them thru a C.V.S.
Time Base Corrector at WISN-TV, and
the spots are now airing at the station.

Of course, there are things to keep in
mind when you are going to shoot %-inch
format on location:

1. Check out your location ahead of
time. See if there are three prong outlets.
2. Find out if there is an electrician
available who is familiar with the location.
3. If there is no electrician, check out
where the circuit breakers are. Always
carry a flashlight with you in the event
you do blow u circuit.

4. Make sure you take along a lot of
extension cords.

5. Always take along aluminum foil and
white cards in case vou need rellectors
for extertor recordings. You may also
want 1o usc reflectors for interior scenes.

The advantage of shooting on %-inch
on location s thatl you can operate out of
wagon or o ovan il wish.

a station you

M switchor, audio panel, 2020 tme base cor-
roctor, and vidoo control panol at Avonix Pro-
duction Contor,

BPAIY 14

There are many stations today that use
their ENG vans for commercial recordings.
This does result in some problems in the
event a news story does break. You have
to excuse yourself and tell your client
you will be back as soon as possible. If
you are using talent this can be expen-
sive and if vour client has to disrupt his
facilities this can also be a cause of irrita-

tion for him.
There are many ways you can edit

the 34-inch format. You may edit it using
%-inch systems. Sony’s 2850, along with
the convergence editing system make
editing very easy. TRI also has an editing
system that can be used. You may want
to time base it, transfer it to quad, time
code it and then edit it on your quad
machine. We have used both ways suc-
cessfully.

If you are faced with a very tight
schedule the 3%-inch format can help in
another way. You can shoot on location,
drop the tape off for post production and
go out and shoot another commercial
while the first spot is being edited. Ano-
ther advantage of the %-inch format is
that the cameras today have become
lighter, smaller products with better qual-
1ty pictures. More and more companies
are entering the market with a variety of
cameras. This enables the videotape man
to provide his clients with some of the
same mobility that was once restricted to
the film people. The new cameras also do
not require as much light, therefore
making it easier to shoot Interiors on
location.

We covered a karate tournament at
the Jocal arena with two Sony 1200’s and
one Sony 1600. We fed each camera dir-
ectly into a tape recorder. The event ran
two-and-a-half hours. We ended up with
seven-and-a-half hours of programming
to edit. We edited this two-and-a-half
hour event down to fifty minutes.

By bhaving the camera feed directly
into the tape machine we never missed
one blow in the event. We had one
camera wide on the ring, the other cam-
era shooting at ring level on a fixed shot,
and & hand-held camera on ring side get-
ting the close ups. We felt by shooting
this way we would not miss one blow as
opposced to going through a switcher.

Also, if the machine went out we always -

had two others which would keep record-
ing the cvent.

We did have the Sony lag which is in-
herent with the Trinitron camera. How-
cver, we used the lag as an affect when
the contestants were hitting or kicking.
The result was a strobe Light look.

The %-mch format has come a long
wiay in it's short lifetime. Years ago you

had 1o explan what  vidcotape  was.
Today more and more people you come
in contact with i both the retatl and in-
dustrial felds ave famibar with i Some
of this is due to the heavy advertising of
the Sony Beta Max on commercial tele-
vision. At the same tme more and more

agency people have an increasing know-
ledge of videotape and have seen what
can be done with this medium. Many
agencies today are purchasing 3%-inch
equipment and shooting test commercials
or story boards for their clients before go-
ing into a commercial production. This
saves them a great deal of time and
money.

There is a new one inch format tape
system on the market today which I have
been told is equal to quad when it comes
to performance and quality. Although
many of the 3-inch manufacturers are
improving the 3-inch format, one has
only to look back fifteen years to see we
were in black and white. Then came low
band, then high band. We in the industrial
and broadcasting field have already hene-
fited from these technical improvements,
but when you consider the future of
videotape I believe we have only seen the
tip of the iceberg.

With the heavy use of videotape in
the educational system the young people
entering the industrial, business and
broadcasting world will be more apt to
utilize this familiar medium and I don’t
believe that the broadcasting stations are
going to spend much time selling the re-
tailers on the advantages of videotape.
But like any other medium, the 3-inch
format is only as good as the creative
mput.

QUESTIONNAIRE: 3/4-INCH FORMAT

The following information concerns
the August 13th questionnaire sent to
members of the Production Managers
Association. A total of 80 questionnaires
were sent out originally, with 36 being
returned as of this writing. The question-
naires contained nine questions concern-
ing the utilization of %-inch- tape. A list
of the 36 responding stations and televis-
ion systems follows. A summary of the
results of the nine questions follows also.

1-KRTV-TV  — Great Falls
2 - WLOX-TV — Biloxi
3-KUTV-TV — Salt Lake City
4-WTTV-TV - Indianapolis
5-WVTV-TV — Milwaukee
6 - WCTV-TV  — Talahassee
7 - KOIN-TV  — Portland, Oregon
8 - WWAY-TV — Wilmington
9 - KVOA-TV  — Tucson

10 - WBNG-TV - Binghamton

11 -KTV]-TV — Joplin

12 - KTVK-TV  — Phoenix

13 -WFMY-TV  — Greensboro, N.C.

14 - WKBT-TV  — LaCrosse

15 - WSPA-TV ~ — Spartanburg

16 - KGVO-TV  — Missoula

17 - WXXI-TV — Rochester

18 - WBRA-TV — Roanoke

19 - KGEO-TV  — I'resno

20 - KAAL-TV  — Austin, Minnesota

21 - KELO-TY
22 - WISCG-TV
23 - KETV-TV
24 - WCBI-TV

— Sioux Falls

— Madison, Wisconsin
— Omaha

— Columbus, Missouri
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ATR 700 1S s for the pmfesswnal

At last there's a truly pro-
fessional audio recorder/
reproducer for radio and TV
broadcasters. ATR-700. A port-
able dual (or single-channel,

if you wish) tape machine rugged
enough for around-the-clock

use 1n producing commercials,
transcribing programs, remote
and location recording and post-
production work.

Only arecording professional
needs (and can appreciate) a
stereo recorder with built-in
tape timer, motion sensing,
synchronous reproduction,
dump edit, switchable equaliza-
tion, full remote control, direct-
drive, servoed capstan motor,
reel size selection and a 10
inch reel capability.

You'll probably buy your
ATR-700 because it packs all
these professional features (and
many more) into a compact,
portable package that’s only
2194" high by 1734" wide by
934" deep. You can use it in the
studio one day, out on remote
the next, and at home in the

evening for catch-up editing
work.

But after your ATR-700 is
on the job, producing recordings
with a record/reproduce audio
range of 40 Hz to 18 kHz, *2
dB (at 15 ips), you'll enjoy one
other advantage. This recorder
i1s really rugged. It'll give years
of reliable service.

ATR-700 is the professional
stereo recorder from Ampex,
built for professional engineers
who can't take chances.

AMPEX

Complete technical and performance
specifications are available in a free
brochure. Write us at 401 Broadway.
Redwood City, California 94063,

or call (415) 367-2011.

Visit Ampex at NAB. We'll be in the Lincoln and Monroe Rooms of the Washington Hilton Hotel.

Want more details? Circle No. 7 on Product Info. Card.




Marlket Profile:

Escondido, California

In past issues of BP&P, we have profiled a broad cross-section of radio station operations in some of
the nation’s major markets. We offer a slightly different look at radio in this issue of BP&P with our first

examination of smaller market radio stations.

KOWN is the only radjo station in the southern California city of Escondidio. KOWN’s only advertising dollar
competition is the local newspaper. However, their adult contemporary programming is faced with competition
from neighboring major market signals: Los Angeles 125 miles to the north, and San Diego booming in from 30
miles south-west. KOWN is an unusual “'smaller’” station dedicated to the best broadcasting possible within

their market framewaork.

BP&P: Dave, how long have you been general
manager of KOWN?

DAVE RULEMAN: I took over the station
about September 1st of 1976. Previously, I had
been with the station for about four years. 1
started as a salesman; then became local sales
manager, regional sales manager, and general
sales manager. Then I left the station for a short
time, and later returned to my present position
taking over for Lyle Dawvis, who had been with
KOWN for the previous six-and-one-half years.

BP&GP: What's your background in broadcasting?
DAVE RULEMAN: [ first went into broadcast-
ing in San Diego as a newswriter for KSDO. |
took over the news directorship of several sta-
tions throughout the United States, and worked
with Mid-America Media as an outside news
correspondent and newscaster. Then 1 came
back to San Dicgo as a newscaster. I got out of
broadcasting for a short period of time and ran
a publishing firm and advertising agency . . .
then Istarted with KOWN as a sulesman.

BP&P: What brought you back to broadcasting?
DAVE RULEMAN: The nice thing about com-
ing to KOWN four years ago was the opportun-
ity to take all of the things that 1'd done and
use them all at one location. When 1 first start-
cd with the station I'was doing newscasts in the
morning, and put together the basic news for-
mat for KOWN in terms of how news should be
covered and swritten, and the on-air presenta-
tion. In the arca of advertsing and promotion
the station offered an opportunity to go oul

IKOWN

Ganoral

Dava Managor of
Hachno, Escondido, Cahforma.

Ruloman,
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by D. Keith Larkin,

on the street and come up with promotional
ideas and sell through ideas . . . rather than just
selling time.

BP&GP: What year did KOWN begin operation
here in Escondido?

Ruleman: The station went on the air in 1958.
Kay Owen put it on the air and it was located in
the swamps — just to the west of Escondido —
which has now turned into a massive industrial
park. It was later purchased by Allen Scuba,
who was then and is now again the Mayor of
Escondido. Finally, in May, 1973, the present
owners purchased the property and have owned
it ever since.

BP&P: How many different formats has KOWN
gone through during the years?

Ruleman: Well . . . it’s been a country/western
radio station, at which time it had a big follow-
ing. It’s been a rock station;a top forty station;
a hodge-podge of all things at one time . . . and,
then, what it is today ... a contemporary MOR
station that is fairly mellow in its presentation.

BP&P: Has your FM side cver been simulcast
with the AM signal?

Ruleman: Since the FM went on the air in 1964
that station has always had a separate format
except for some types of programming, which
is simulcast on Sundays, and some public affairs
programs. The I'M was an casy listening music
station until July 5th (1976) when we turned it
into a stereo rock station.

BPEP: From a personal viewpoint, do you pre-
fer workng in the smaller market?

Ruleman: I think once you move into an area
like this part of the benefit of being here s
the abillity to be involved in every aspect of the
community. After being here for four years,
and being involved in the things that are of in-
terest Lo me, I don’t think I'd ever move back
to larger markets, Ul always be in smaller, med-
i markets.

BP&P: How weould vou describe the KOWN
wrarkeeting urca?

Ruleman: OF course, the Lirst arcais within the
City of Escandida itselt, In the city there are
somcething like 3400 businesses, with a popula-
non of about 64,000, The growth factor s phe-
nowtnall This has one of the most rapid growth
ribes i the country today, Within owr total
coverage area there are approximudcely 500,000
people. We have separated our sales statl so that
we can go into cach ol the commmunities that we
serve and develop a very persomal level of sales

contact. We have two men who work in our
immediate area . . . such as Poway, with a popu-
lation of about 22,000. Those men work the
businesses and the Chamber of Commerce, and
all the other service groups, on a very personal
basis to develop sales and public relations for
KOWN. As a result, other communities that we
serve are now taking KOWN as their howntown
radio station.

BP&P: Is your total area what is called North
San Diego County?

Ruleman: Yes. For a similar situation, remem-
ber Orange County (California) was recently
designated as a separate market from Los Ange-
les. North San Diego County is in about the
same position, but even more of a separate mar-
kep from San Diego than Orange County is
from Los Angeles. ... The North County is sep-
arated by about forty miles, and 1s comprised
of a number of small communities. Our prob-
lem is establishing an identity at the agency
level or a national level.

BPG&P: Since you are so close to San Diego, do
you find those signals cut into your own local
impact for Escondido?

Ruleman: In terms of listening audience they
don’t appear to have that big an impact. Most
outside listening in the North County is split
between San Diego and Los Angeles stations be-
cause we're between the two of them, For the
most part, San Diego stations are operating in
San Diego, and their listenership is in their city.
In the North County area there are a number
of things that keep us tied into the community.
For example ... high school football. When a
station like this covers high school football
every Friday night that ties the community
right into the radio station. We also have a num-
ber of other local events that we're involved in
that an outside station couldn’t do that well.
The music that plays on most radio stations is
very similar . . . so the choice of listening with-

THE AUTHOR:

D. Keith Larkin began his career in broad-
casting in his hometown of Pendleton, Oregon
in 1943. Later moves in programming and sales
included KING, Seattle; Far East Network, Oki-
nawa; and K XL, Portland, Oregon. Keith enter-
ed management at H.S. Jacobson & Associates,
Portland Radio/TV Rep firm. Later, a move
took him to Mexico City as General Manager of
XEVIP and XEXM-FM. In 1966 he returned to
the States to operate KMUZ, Santa Barbara,
and then KREOQO, Indio.




925 - WBNS-TV  — Columbus, Ohio

26 - WBAL-TV  — Baltimore

27 . KMVT-TV — Twin Falls

28 - KBGL-TV  — Pocatello

20 . WLCY-TV  — St. Petersburg

30 - KATC-TV  — Lafayette, Louisiana
31 -WCCO-TV ~ — Minneapolis

39 _WTVO-TV — Rockford, Illinois

33 - The WMT Stations, Cedar Rapids
34 - Mid-Canada Television System
35 - Atlantic Television System,
Halifax, Nova Scotia
36 - The Video Group, Inc,,
Detroit

1- Do you have ¥-inch facilities?

Out of the 36 stations responding to
the survey, 86% of them have %e-inch
facilities. The five stations without %-inch
facilities are WCTV-TV, KTV]-TV,
KMVT-TV, WTVO-TV, and the WMT Sta-
tions. Therefore, in determining which
stations have 3%-inch capabilities 1in the
following questions, only 31 stations will
be considered.

2 - Do you have a time base corrector? if
so, what make?

61% of the stations reporting have a
time base corrector. As for the 19 sta-
tions which do have a time base correc-
tor, 79% of them use CVS (Consolidated
Video Systems). Of the four stations
which do not use CVS, two use the
Microtime 2020, one uses the Ampex

TBC-800, and one station did not report
what make they use.

3 - Do you use ¥-inch for commercials?

26% of the stations reporting use %-
inch for commercials. That figure inclu-
des: WLOX-TV, WWAY-TV, KVOA-TV,
KKAL-TV, KELO-TV, WCBI-TV, WLCY-
TV, and KATV-TV.

4 - Do you have a remote truck that uses
Yi-inch format?

23% of the stations reporting have a
remote truck with a 3%-inch format. Sta-
tions included are: KVOA-TV, WXXI-
TV, WBNS-TV, WBAL-TV (for news
only), WLCY-TV, KATC-TV, and WCCO-
TV.

5 - Do engincering, news people, or pro-
duction people operate your equipment?

Of the 32 stations which responded
to this question, 74% of them have engin-
eering operating their equipment. 68% of
the reporting stations have news people
operating their equipment. 77% of the
stations reporting have production people
operating their equipment; and, 35% of
the stations use a combination of all three
groups.

6 - Do you have editing capabilities on a
Yo-inch format? If ves, what type?

61% of the stations reporting have
editing capabilities on a %-inch format.

As for the types, 65% of the stations re-
porting use Sony models for editing, the
most popular being the Sony 2850 RM
400. 24% of the stations reporting use
the Convergence Editor. Other editing
types used are the VTR, TRI-EA5, and
the Datatron. There were two stations
which did not list what type of editing
machines they use.

7-Doyou DB shows off air on ¥-inch?

43% of the stations reporting DB
shows off air on %-inch. KAAL-TV did
not respond to this question. Therefore,
only 30 stations were considered.

§ - If you have ENG equipment, what is
the make?

57% of the stations reporting use
ENG equipment. 85% of the stations
using ENG equipment use Sony models.
10% use lkegami models; 10% JVC; and
10% use Akai models. Several of the sta-
tions reporting use more than one type
of ENG equipment.

9 - What type of tape machines do you
use?

31 of the stations responded to this
question. 63% use Sony model 2850; 26%
Sony model 1800; 23% Sony model 2800;
and 13% of the stations use JVC models.
Several of the stations reporting use a
combination of the models listed above. I3

OKAY,
YOU ASKED

“It” is more. That's what broadcasters have been asking
for in production consoles. Flexibility,. Capability. And
totally unique Grandson has it all,

There is nothing else like it anywhere!

FORIT

AND GRANDSON
HAS IT

Equalization at each input position. Don't laugh. If you
don't think it's needed, that's because you haven't
tied it. EQ) is only the most useful, creative tool in audic.
And Grandson's EQ is something special. One major
network has bought abunch. That's special.

Monitoring and foldback flexibility to let you and the
talent have separate monitor mixes! And changes of
monitor mede at the push of a single buffon. Here's
the key to fast, creative production.

Internal patch point, after mic preamp before fader,
brought out 1o permit insering special devices. How
about plugging in alimiter just ahead of the pot for the
screamer, or mic swallower. Think that would be neat?
So do we. Grandson will let you do ifl

Four reasons Grandson was selected by ABC-TV.
Hughes Sports Network and WWL in the Superdome
There are more. None accidental. 8ecause you said
it's needed.

Grandson is it A totally unique approach. Want more
details? Write or phone today.

Q) auditronics.inc.

PO.Box 12637 Memphis, Tn. 38412 Q01-276-6338

The closer you ook, the better we look.
NAB BOOTH No. 435 HILTON

Want more details? Contact Advertiser Direct.
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Lorraine St. James, AM and FM traffic girl
is responsible for changing tapes on the auto-
mation system.

In our market is our involvement in the com-
munity both on and off the air.

BP&P: How would you describe the music for-
mat for KOWN?

Ruleman: Well . . . there was a survey done by
Radio Arts not too long ago that was designed
to show who listens to MOR, and why. What
they found out was that MOR stations try and
program for too wide an audience. When they
put in contemporary music that borders on
rock they will immediately alienate a person
that wants to hear a mellow MOR sound. We're
using that basic thought . .. and programming
a very mellow sound; eliminating both the very
slow cuts and the very fast cuts. We're elimina-
ting rock and very slow music so that we have a
very bright, but mellow MOR sound.

BP&P: Can you give me a specific example of
what you mean?

Ruleman: For the most part we’re playing a top
fifty easy listening list . . . eliminating about
fifteen to twenty cuts out of that that don’t
fit. We'll stick with things like Captain and Ten-
nille, The Carpenters, and that basic sound.
Once an hour we do a traditional MOR cut . ..
such as a Tony Bennett, / Left My Heart In
San Francisco, or some of Frank Sinatra, or
perhaps Streisand.

BP&P: Are you referring spectfically to the
Egsy Listening chart in Billboard?
Ruleman: Yes . .. and then we go with the list-
ing in Record World that shows the add-ons to
MOR stations every week. We never try to
break a song untilit’s in quite a few big markets.
We’re not setting any trends . . . but following
the leaders.

Incidentally, for the new FM rock format
we’re using the Top 100 and the album adds to
rock stations.

BP&P: Do you make any effort to alter the for-
mat during the day?

Ruleman: No . . . we're on the air from 5:30
a.m. to midnight and the music format remains
constant. We had, for a while, gone twenty-four
hours with a talk program beginning at mid-
night. But with a lack of advertising response
we eliminated that. We're collecting all of the
things that we're doing now until we get it
down to as close to perfection as we can . ..
then we'll go back to twenty-four hours if we
think it’s justified.

BP&P: Have you done any locel research as far
as your music programming is concerned?

Ruleman: About six months ago we did a music
preference survey. A number of people were
questioned, and the list was set up by easily
identifiable rock, country/western, and MOR
artists. At the time I came back to the station,
the attempt was being made to play the most
mentioned artists of each of those groups. Un-
fortunately, it’s impossible to do that because
a radio audience today 1s very selective, and
you have to target on a very specific audience.
MOR stations that are trying to play country

and mix that with a mellow sound won't cap-
ture a country/western fan or a modern coun-
try fan because that person is going to listen to
a station specifically programmed to country,
I think that's true of almost everything we do
. that’s why radio stations are becoming very
selective about what they put on the ajr.

BP&P: Who makes the daily decisions regard-
ing the music heard on KOWN?

Ruleman: The whole station is established now
with different responsibilities for different
announcers so that they are all tied into what
goes on the air on a daily basis. Every announcer
is involved in some aspect of the total pro-
gramming. Ed Dillon is our music director . . .
but to tie the announcers into the music and
to keep them on top of what we're playing, and
behind it so the presentation is always very pos-
itive, Ed will select all of the music that he feels
will fit into the total sound of the station. With-
out listing the artist, or the cut, he puts the sel-
ections on a reel-to-reel tape and every announ-
cer listens on a weekly basis. Their comments
are noted whether or not it fits the total sound.
The final decision is made by Ed as the music
director; but this gives us an idea since each per-
son on the air is a professional who understands
music. They've been in the business long
enough or they wouldn’t be withus ... and we
want that input on a constant basis. It's not
programming-by-committee, but it ts allowing
every professional broadcaster we have with us
to provide enough input. I think at times a
music director can select a piece of music that
he likes, but may not fit the format. If our five
announcers are all opposed to that piece of
music, chances are his decision is going to be
weighted by that process.

BP&P: How are selections placed in the control
room for rotation?

Ruleman: There are generally about forty new
pieces of music available. Any one of those
selections only plays three times a day. A song
heard at any one time is only going to be heard
five hours later so that the repetition won’t
wear out the listener. A listener in morning and
afternoon drive may hear the same music . . .
but a person can listen for three or four hours
without ever hearing the same thing. Three

Want more details? Circie No. 9 on Product info. Card.
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new equipment, rebuilt equipment, reconditioning or

updating. ASCO’s “Total Systems” capability can solve your problem.

RECORDER/REPRODUCE SYSTEMS

The Accurate Sound recorder/reproduce systems
provide complete recording using inovonics,
\hree speed electronics, AG-440, Ampex 351, MCI
JH5 or other elecironics The transports feature
our new tape motion control box that eliminates
the t1ape handling deficiencies typical of most
older 1ape transporls. Contact us aboul your
needs and the system components you would
like to use. Price: Systems shown. ASCO
Inovonics 2600-—-%$5480.00, ASCO/MCI 2600-2¢ —
$3595.00.

CASSETTE RECORDER

This ASCQ CRP-4T cassette recorder is designed
primarily as an on-line logging recorder tor
pbroadcast use. 11 is a four channel recorder/
reproducer with many transport functions in-
cluding: skip-forward, skip-back (i.e. automatic
fast motion to play mode)—automatic play with
either continuous run or BOT/EQT sense—
optional  bi-directional  play—optional capstan
engage for search and cue—digital readout tape
position indicator—any speed available between
5 and 20 ips with variable speed option—all
functions remote controllable.

The system is packaged in a two module bay
with provision for module to module dub
function. The package size is 7" high x 19" wide
x 12" deep.

Model shown is the ASCQ AS4000—24RP
Price: $4800.00

ASCO MODEL 445-M

Two channel reproduce only electronics. using
standard 440 style cards. Availaple with or with-
out front panel meters, in a 3" rack mount
chassis. Features a built-in power supply and
two speed/ EQ settings. Provision is made for
remote EQ selection. Transport power is derived
from a rear panel jack. Qutput leve! +4 or +8
dBm balanced. Price: $495.00 without meters/
$595.00 with meters.

ASCO 2600 TRANSPORT

The ASCQ 2600 Transport features solid state
“CMOS"” techniques to provide the following:
fast motion dynamic braking (1.e. braking is
accomplished by reverse molor torque until reel
stoppage, then normal brakes are engaged)—tape
motion sensing that eliminates tape breakage by
locking out the play function until tape has
stopped—edit funciion—constant tension hold-
back with optional constant tension takeup—
opticnal constant torque holdback and takeup—
access is provided for search and cue equipment
interface—provision for tape lift funclion—de-
layed stop for “pop free” bias turn off —torque
boost 10 accommodate high speed fast start—
logic design provides access from any transport
mode 1o any other transport mode—provision is
made for logic level remote control of all
functions—optional slow start capstan—capable
of three speed operation—switch selectable ten-
sion settings to accommodate difterent tape

sizes. Available in ‘4, ' and 1" tlape widths.
Price as shown: $1495.00.

ASCO 2400 DUPLICATOR

Designed especially for quality. high-speed
reproduction of programming for automation. The
ASCO 2400 now ailows 60/120 ips duplicating
speeds at comparable quality previously only
attainable at real time speeds. Speed and phase
accuracy demanded by slereo formats can now
be achieved through our new technology.
Fealtures include: Automatic cue following
duplicating run, the master stops the slaves and
recues itself for the next duplicating run. During
the recue cycle, the operator refoads the slaves in
preparation for the next duplicator run—all
transports feature ptug-in head assemblies to
facilitate rapid format changes—reproduce head
assemblies include all playback amplifiers with
equalization and level adjustments. All record
head assemblies include bias and record level
adjustments —hot-pressed ferrite heads are used
throughout. Write for complete specitications.
Price: Four Channel System as shown—3%8500.00

FOUR CHANNEL EQUALIZER

By slightly modifying your present 440 play card.
this new plug-in equalizer will accommodate lour
different EO settings with level adjust. Built-in
binary logic allows simple remole selection of
desired equalization, le. You can now select
between two multiband head stacks at two
different speeds in one compact package.

m ACCURATE SOUND CORPORATION

Send for our illustrated catalog with U“

new and used equipment listings

114 5th Avenue
Redwood City, California 94063
415/365-2843

Want more details? Circle No. 8 on Product Info. Card.
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Within seconds the quarterback's mother was
on the phone to say, “yes’” — he'd had his vit-
amins. So the type of response to Clip’s person-
ality is fantastic. . .. Following Clip we have
Nick Upton, who is on the air from nine to one.
Nick has been with the station a little over two
years. He also comes in early in the morning
and does local news on Clip’s show: then goes
into his own show. Nick's basically on the air
throughout that 5:30 to 1:00 period. Nick is
building an audience much like Clip has over
the years. . .. From one to six we have Ed
Dillon, our music director, on the air. This is
the third time Ed has been with KOWN: return-
ing about a year ago. He has his own particular
style on the air, and is the one person who
doesn’t believe in give-aways. During his show
the give-aways are generally toned down. Ed
would rather build an audience on who he is
and how he relates to the listener rather than
giving them things to ¢ncourage them to listen.
I'rom six to midnight we have Dave Steaurt,
who has built an audience over the last two
years with his involvement in community
affairs, as well us working in a couple of discos
in the arca.

BP&P: What is the basic source for your news-
casts?

Ruleman: We're a Mutual Network affiliate,
and on the hour we run the network. We only
usc local or regional news during the drive times,
cither morning or afternoon, and we have a
call system sct up for pathering local news. Nick
Upton does the local news in the morning, as [
mentioned previously. In the afternoon we have
a gentleman named Doug Best. Doug Is also
salesman, and also a City Councilman in the
City of Escondido,

BPEGP: Do you have any one person who is a
Jull time newsman on te staff?

Ruleman: Unfortunately, no. In o market this
size, of course, you don’t have the budget to
hire all of the people that you would like to
have 1o do the job. But we have enough people

with enough different talents that we get the
job done. Nick Upton will go out when he is
available to cover stories. Doug Best, since he is
a salesman and also a City Councilman, gener-
ally has a pretty good idea of all the city bus-
iness or things that cvolve around the city.

BP&P: What percentage of your news would
you estimate to be local or regional in nature?

Ruleman: Based on our entire broadcast day it
would be heavier on national and international
news becausc of the network. But during morn-
ing and afternoon drive, when we devote time
to local news, we're about fiftyffifty. Other
than on a daily basis, we are very invoived in
special local coverage such as election returns.
In the end that would probably balance it out
so that we're heavier on local than on national.

BP&P: What's the total staff here at KOWN?
Ruleman: Right now there are twenty people
involved in our operation, We have four full
time announcers who work a five-day week . ..
and then we have six people involved in week-
ends. We have a sales staff of three selling with-
m Escondido; two outside the city; and two
more sales people that sell the FM. ... A part-
time secretary; full time traffic director, and a
full ime bookkeeper.

BP&GP: Operating a station tmmediately adja-
cent to two major metropolitan areas do you
find that you have difficulty retaining staff
members?

Ruleman: Generally, it’s not a problem we
have. In terms of the announcing staff . .. they
have all been with us now better than two years,
which means we haven't had any turnover in
that time. Even our weekend staff has been
with us on¢ to two years. It is pretry incredible,
because I understand what you're saying. From
a sales staff point, one of the persons in FM
sales has becen with us four years. Another AM
salesman has been with us three years. For the
arca outside Escondido we recently hired two
new people. Basically, I think we pay about the
same as most small market stations in this part
of the country. But there are benefits to living
i our area, and [ think people recognize that
and want to stay. And . .. as far as I know . ..
we are one of the only small market stations
that works their announcers on a five-day week,
is also an added benefit. Most broad-
casters I talk to can’t believe that we do.

which

BP&GP: What do vou look for when hiring an
announcer for KOWN?

Ruleman: [ think more than anything clse the
first thing is background in terms of stability.

“M 3[)’ be-

yours

Our KalaMusic client stations
have shown exciting growth in total
audience, and most important,
in market after market, 68, 70, even
77 percent of the KalaMusic adult

our clients can be proud of and
numbers our clients can sell. If your
audience is too small or too old, or
if you feel your present syndicator isn’l

ours should be-

Shoreham in Suite A302-4300

Koo uwic.

audience is under 50! These are numbers

nelping you solve your problems,
perhaps KalaMusic can help.

Call Stephen Trivers or Bill Wertz at
(616) 345-7121 or See us at the

Industrial State Bank Bidg.
Kalamazoo. Mich. 49006

Want inore detuils? Circle No. 12 on Product Info. Card.
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KOWN's AM music director in
main production room.

Ed Dillon,

I've found that you can work with people that
want to grow. We're not interested in a revol-
ving door operation. The announcer also has to
have a good personality in terms of air work . .,
and, for our AM station, not sound like he's
punching all the time. He has to be relaxed,
comfortable, and very real. Just as if he were
talking to you or me. If he comes across on
the air in the same type of conversational ap-
proach as he does in person .. . then chances
are he's the person.

BP&P: What about previous experience?
Ruleman: That’s really difficult to say. Qui of
all the announcers we have on a full time basis,
three of them have been in the business better
than cight years; one of them seventeen years;
and one of them has only been in the business
about three years . . . but they all fit the for-
mat, and what we're trying to do. But I think
to do the type of thing we're trying in com-
munication a person would have to be on the
alr several years just to relax enough to get over
the idea that you have to be something you're
not when you're behind the mike.

BP&GP: You sound like you still leave the door
open for someone with little or no experience
who comes along seeming to fit your format.
Ruleman: Well, right now on the weekend staff
we have a guy ... Glen Howard. He’s been with
the station five years, starting when he was just
15 vears old by running tapes and getting in-
volved. If he wants, he will eventually have a
more permancent full time slot. Right now he’s
going to school and it doesn’t allow for more
time. He’s one of the best announcers ['ve
heard in the San Diego area, and he’s worked
on some San Diego stations as well. He wants to
return to KOWN on a permanent basis in the
near future. Another weekend man right now
15 a sixteen year old who wants to break into
broadcasting, We've taken young people at
different times and involved them in the sta-
tion . .. initially running errands, writing copy,
and getting involved 1 news gathering. We
begin to bring them into the broadcasting
business. So we don’t immediately eliminate
anyone 1f they are carnest and really want to
get into the business. That's really how you
start.

BPGP: What about the inexperienced applicant
who's completed broadcast school training?

Ruleman: We've had several people apply for
positions that have attended broadcast schools.
What they sound like or how they present
themselves is the key ingredient . . . not that
they went Lo a broadceast school or didn’t. But
going Lo a school doesn't automatically mean
thitt the person is ready to go into the business.
Severul people that I've interviewed lately that
have gone to schools . .. their concept is that
since they have gone they should start in at the



times an hour we play what we call go/d; but it
only goes back to the 1970, It's a standard
MOR selection, and it can be varied with an
album cut provided it’s a very well-known artist
and song. All of the music must be totally fam-
iliar . . . and one time an hour we play some-
thing that everyone can get behind, like Moon
River, or, Tie A Yellow Ribbon ... Songs of
that nature are so big that there isn’t anyone
who doesn’t know them.

BP&P: What guide does the announcer follow?
Ruleman: He has what we call a sound hour.
There are very few options within the rotation
that the announcer can use. Basically, when he
comes to gold, which is three times an hour,
he has the option of using an album cut or the
forty-five which is there.

BP&P: What specific demographics are you
after with your music programming?

Ruleman: The specific audience is 25 to 49 on
the AM station, and 18 to 34 on the FM. In
giving away prizes, such as tickets to the
Chargers or Rams games, and the other things
that we’ve given away, we’ve noticed in the last
three weeks or so that the youngest winner was
2% ... and the oldest was 48. So in looking at
our target audience we feel we’re probably
hitting it right on the nose.

BP&P: Do you run a lot of contests on the
station?
Ruleman: We run contests almost daily . . . and
. one of our announcers thinks that’s not a
thing to do with an adult radio station! But I
think the type of things we give away indicate
the type of audience we’re trying to reach.
We'll give away tickets to sporting events and
games, and dinners, and prizes that are oriented
really to an adult audience.

BP&P: Do you ever get tnlo large prizes or
cash?

Ruleman: Last month we gave away a thou-
sand dollars worth of merchandise. We very
seldom give away cash . . . I think the largest
cash prizes we've given away were $500 at one
time ... and, primarily, those are tied into sales
promotion ideas. In terms of buying an aud-
ience in a market this size, I don’t think that a

radio station can keep giving away cash. The
$1,000 contest was a shopping spree with reg-
istration in various stores. At the same time we
were giving away a motorcycle worth $1,300. ..
and a number of other things as well . . . in-
cluding a stereo worth §500.

BP&P: How important is personality fo the
KOWN format?

Ruleman: The air personalities are really im-
portant. There's a fairly permissive attitude
about what is done in their shows as long as the
comments that are made are well prepared, not
overly extended, and make sense. One of the
philosophies that we’re trying to establish is
that the announcer must be a better listener
than he 1s a talker. When the idea was first pre-
sented it was met with some dismay . . . be-
cause they can’t listen, they are only talking.
But the concept is that an audience that is lis-
tening to a station wants an announcer that re-
lates to them where they are, at the things they
are interested in. When you hear comments
from people on the street, from people any-
where, those comments form a general theme.
At different times the announcer should be able
to communicate that type of theme. The listen-
er feels the processs of relating to a greater ex-
tent than if the announcer were to come on the
air and talk about things that are totally irrele-
vant. During the political campaign, for exam-
ple, everyone talks politics. Without editorial-
1izing the announcers can talk about the pol-
itical scene and really relate to the listener.
.. . The other thing is a very positive attitude.
I've heard announcers — and we've had them
working for us here at KOWN — where their
negative attitude or cynicism comes across on
the air. It may work in some major markets
where the audience is going to be there; but,
at a station like KOWN, the attitude of the
announcers has to be totally positive at all
times. . . . When a person is driving home from
work in San Diego and listening to KOWN, if
he’s had a bad day we want to pick him up.
If he’s had a good day we want to agree with
his happiness.

BP&P: What
KOWN?
Ruleman: Morning drive is Clip Helps

is the personality line-up on
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Nick Upton,
ality.

KOWN's afternoon AM person-

who’s been with the station for about eight
years, He does most of our play-by-play sports,
and has been involved in local sports for a long
time. He’s also worked with the San Diego
Chargers, and he’s very well established. Clip's
presently on the air from 5:30 to 9:00 . . .
cutting off early because he recently also went
into sales for the station. His sales are incred-
ible because of his audience! Clip can walk into
a business and all he has to do 1s say, “Hi! I'm
Clip Helps”, and get a response of, "I listened
to you this morning’’. He can knock down sales
like you wouldn’t believe. Clip’s audience is
made up of total families. When people wake
up in the morning they're listening to him. Clip
also has a lot of parucipation on the air by lis-
teners. During the recent high school football
season he started doing polls on Fridays be-
tween listeners in a kind of support system.
You know . . . how many votes can we get for
this school or that school. Recently, between
5:30 and 9:00 in the morning, the total vote
for one school was something like 470, and the
other school was 430. The type of support that
he has 1s such that the band director was listen-
ing before he left home; went down to the
school and assembled the band; called the sta-
tion and played a fight song on the air over the
telephone. In other calls, for example, some
twenty people would sing a litde fight song.
Not kids . . . but they are the adults . . . the par-
ents. At one point he made mention of a quar-
terback and hoped he had taken his vitumins.

Want more details? Circle No. 10 on Product Info. Card.
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ple within your market?

Ruleman: I think we are being all things to all
people 1n terms of music by the separation of
the two stations. There's a definite need for
rock music within the market. Most of the San
Diego stations that are rock, for instance,
change patterns at might or cut back their sig-
nals and don’t cover the area. People that like
rock can enjoy our consistent, local 'M signal.
At the same time, our local involvement within
the community helps to hold the audience for
us. The AM format reaches the other side of the
audience. We're trying to be the leader in the
immediate arca. We're not there yet .. L bul in
Escondido and the immediate arca we want peo-

ple to think first of calling “t#e radio station”
when there's 2 question or problem in any seg-
ment of the community. I think that’s what we
can do in an area like this because we are isola-
ted. At times when we make calls to people it's
enough to just say, ““Hi, this is Dave Ruleman at
the radio station”™. There isn’t any question
what station. We like that . . . it’s beneficial to
us from the standpoint of sales and for invol-
vement in the community.

BPGP: Do you stress that each staff member
become involved in community activities?
Ruleman: Yes . . . but it's a Little difficult to
make it mandatory. It becomes something peo-
ple want to do by osmosis. Every member of
the sales staff is involved in a service club. One
salesman is on the Board of Directors of the
Downtown Business Association: one is invol-
ved in the Little League; and Doug is on the
City Council. I'm involved with the Chamber of
Commerce, two other organizations, and the
North County Association for the Retarded. At
our last programming meeting we stressed the
fact that if the announcers want to run person-
ality radio, they need to make their personali-
ties well know outside the station, not just on
the air. The idea 1s beginning to take hold, and
the staff is getting involved in Muscular Dystro-
phy events and similar types of activity. Bicycle
rides, marathons, parades . . . everytime they
can make their presence felt in the community

. and they're starting to do it. It hasn't been
that apparent in the past, but it’s going to be
even more so in the future.

BPEP: To what do youw attribure the success of
KOWN?

Ruleman: Again . . . I think the biggest reason
has been our community involvement over the
years. If the announcers weren't busy, the sales
staff was. We would put together through the
sales department activities in the commumnity
that were beneficial both to the station and the
group involved. For example, one of our high
school bands was one of the few to go to Phila-
delphia for the moving of the Liberty Bell. The
sales department rented trucks and moved the
band to eleven different locations, each of
which was sold on a remote paackage. One of
ouy announcers drove the car and remote trailer.
We did eleven remotes in one day . . . eleven
concerts by the band. Of course, the station
macde money from it; but the band attributed
its fund raising success to the effort and was
able to muake the Philadelphia trip. Nearly al-
ways where there's something to be done it can
be tied into a promotion, and we do it in this
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A Week!

Attention: Adult-Contemporary
and MOR stations!

A Full-Fledged, Thoroughly Knowledge-
Completely Experienced, Hard-
Working, Innovative Music Director Will
Work For You For As Little As Two Dollars

For full information, just circle 15 on the B.P.&P. Product Info Card.

Want rore details? Cirche No. 15 on Product info. Card.

BP&EP 22

market very well. Another example is our
Mobile Home Show completely produced by
our sales department; which, in turn, led to a
Recreational Vehicle Show. This type of activ-
ity has generated a lot of income, so that the
sales staff is not just selling time they're selling
1deas. Even their business cards identify them as
“Media Consultant™. In addition to the addit-
ional air time sales this generates, there are
times when the client pays a “promotional fee”
as well.

BP&P: What do you consider as your most dir-
ect competitor for the local media dollar?
Ruleman: Well . . . because of the area and the
somewhat older established business commun-
ity, they grew up with the newspaper. I think
it’s true in most areas . . . when a business
opens the first thing they do is call the news-
paper . . . they don't think to cal] a radio sta-
tion. In terms of advertising dollars our biggest
competitor would be the daily newspaper . . .
and it’s a very good newspaper. We have tried
to have their sales people understand media mix,
and in some cases we can't. We know from all
the surveys that are done that a media mix is
the best approach and our primary interest is
making more money for that client . . . so
that the next buy will be a bigger buy!

BP&P: Are there outside radio or television sta-
tions that make an effort to penetrate your
immediate arca?

“Rock 92" logo for KOWN-FM,

Ruleman: There aren’t too many television
sales made in the area. Viewership in the mar-
ket is split between Los Angeles and San Diego,
just hke the outside radio listening. The cable
companies here are quite successful. Some of
the firms that moved into our area and tried to
advertise exclusively on television are no longer
here. Radio stations from San Diego will some-
times send sales people into the market, but it’s
too infrequent to make a really solid sales ef-
fort. I think the drive from San Diego makes it
clear to most people that North County, or the
Escondido area, really is a separate market . ..
it fecls like you're taking a trip across country.
Other stations in the North County area for the
most part are sclling in their immediate areas.
I think the consistency with which sales calls
are made will determine how successful vou'll
be in getting that client on the air and keeping
them with the station.

BPSP: So many smaller markets had a diffi-
cilt Hme during the recession of 1974, What
was the effect here o Escondido and with
KNOWN?Y

Ruleman: I think the biggest fear was the first
which is kind of an uncomfortable
time of year for most radio stations anyway.
But KOWN had such a wide spread of adver-
tisers that the crisis didn't hurt us as much as
some others. We cditortulized about positive

quarter,



top level of what they are doing, and at top
pay. In fact, some have wanted more money
than some people who have been in the bus-
iness a long time. You have to gauge it all on an
individual basis. ... We just started a weekend
newsperson that is graduating from San Diego
State. Now . . . that’s a very miniscule posi-
tion . . . but I think that’s how most people in
broadcasting got into it. I think that one of the
things that has hurt broadcasting as a business
is that there are not many people left from the
old school that got in, did everything, learned
everything, tried everything, worked twenty
hours a day, and became broadcasters. There
are too many people now that want full pay,
less hours, and don’t want to learn the entire
business. The whole concept is what are my
days off; what are my benefits; and that type
of information. . . . I think that the business
as a whole was built by a lot of people putting
in a lot of time working really hard and making
it happen.

BP&P: Paul Walden (Hood Rwer, Oregon) was
the great guy who gave me my first opportunity
mowing the lawn and chasing cows off the
transmilter property.

Ruleman: So did I ... and I used to collect
doughnuts and things. That to me is the begin-
ning of learning this business, and what makes
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Dick Witliamson, KOWN'’s sales manager.

it run is the type of person that gets in there
and makes it happen in every aspect. If it’s a
salesman he doesn’t come in and make a sale-a-
day; he gets out and makes as many sales as he
possibly can. An announcer shouldn’t be satis-
fied to come in and do a four or five hour show
and take his two days off ... he should con-
standy try to improve his show and take care of
things he finds that need to be done.

BP&P: Since all of your announcers also ride
herd on your transmitter during their shifts,
how important to you is their technical ability?
Ruleman: Not too important, actually. We have
two announcers that are very proficient techni-
cally and can repair things themselves without
the aid of the chief engineer. Our chief is under
contract and comes in two days a week and is
on constant call for emergencies. Actually, the
station is so well maintained that everything
runs very smoothly. Qur chief engineer was at
one time a full time employee. However, the
condition of the station came along so well that
he felt he could maintain everything on the pre-
sent twice weekly arrangement.

BP&P: In a sense you operate your AM and FM
Stations within your own little isolated area. Do
you make an effort to be all things to all peo-
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Vehicle dealers came along wanting the same
package. And we’re now into our third or
fourth Recreational Vehicle Show as well.

BP&P: How do you handle audience surveys
for the Escondido area?

Ruleman: Well, a lot of radio stations do
(chuckle) surveys . .. but there are no surveys
done by Arbitron or Pulse in the North County
area. To actually get one for North County the
cost would be prohibitive; you also have to buy
the San Diego Metro Survey and then take a
breakout of 1it. And, generally, the San Diego
Survey does not include enough samples to
really show what North County is doing. And,
secondarily, it generally is weighted to our dis-
favor because of Zip Codes. Generally, once a
year we will do a coincidental, or some type of
survey in the market to give us & better under-
standing of what the audience make-up is.

BP&P: Do you make an effort to conduct your
own survey or contract with an outside com-

pany?
Ruleman: Well . . . we purchase some of the
lesser known surveys from wvarious firms

throughout the United States. There are two
that I know of specifically. One is Professional
Research Services, and we do hire them to do a
telephonc coincidental in the market.

BP&P: How does KOWN show up when you
order a special study made?

Ruleman: We have run — from these coinciden-
tal telephone surveys — from about 39 (o better
than 40 pcr cent share of the audience ... on a
consistent basis.

BP&P: Is that within the city lanits of Fscon-
dido ...
Ruleman: We, gencerally, have ordered he im-

ordo you order a lurger surpey area?

Chief Engineer, Don Hobson, stands in front of
KOWN’s remote broadcast trailer.
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mediate Escondido area.

BP&P: Do you use the surveys principally as a
guide for programming or as a sales tool?
Ruleman: We do use ‘em for sales (chuckle) ...
vou know what I mean. Basically, however, we
also measure the accuracy of the survey kind of
by what some of our clients have done. A bank,
for instance, did a survey of their own to deter-
mine how they should advertise. Their percen-
tage of audience that listened to KOWN came
out at 41 per cent. A shopping center did one
and it came out at 42 per cent. So when we
order a survey like this and it comes out at 39
per cent or something, we feel that it must be
pretty accurate. But we use it for the immed-
1ate Escondido area, and so far have not order-
ed a full North County survey.

BPG&GP: Is the FM sales effort separate from the
AM?

Ruteman: We have two separate sales depart-
ments . . . and we don’t have a combo card. We
have two people that sell our FM station, and
we have our AM sales staff. We have tried to use
a combination card, but by using two different
sales departments it’s impossible to do. It 1s
totally separate in terms of programming, in
terms of material we use for the station, and in
terms of the sales packages put on the street.

BP&P: How long ago were they separated.
Ruleman: The separation was July 5 of 1976.

BP&P: So the separation of the sales depart-
ment is also a fairly recent thing.

Ruleman: Right. One of the people that was
involved in AM sales went over to the FM sta-
tion, and we brought in from Chicago a man
named Dick Williamson, who is the FM sales
manager, The reaction to the split is mixed in
the market. There seems to be fairly good
acceptance to it as a station with a separate
entity. But the reaction to having two separate
sales staffs is mixed in terms of the advertisers.

BP&P: Has is caused trouble in selling cither of
the stations?

Ruleman: The FM has becn a little bit more
difficule to sell. 1 think primarily because it {the
format) is new, and because a rock format in
the market takes times to get established. As I
mentioned before, the business people in this
area are generally older. If they don’t histen to
1t and they don’t like rock — they don’t think
anyonc clse docs. So the primary thrust of sell-
ing right now is to sell the format as a viable ad-
vertising medium to a business community or a
business person who docsn't want (o listen to
the station. So when an AM salesman goes n
and ks about KOWN-AM, the businessman
15 more receptive to that sales pitch .. L rather
than having somcone comce in and talk about
something that he can’t stand.

BPEP: Do vou have any indication of the aud-
tence for the new FA format?

Rulcman: Well L awe haven’t done any survey;
but we have done some regisuations and give-
iways that give us anindication to a certain ¢x-
tent as Lo the type of response that we're get-
tung. Last month we gave away a stereo through
that station alone and had approximately 3,000
entries. With our stalt we get out and talk to a
lot of people o0 which is perhaps kind ol a
strange way to fnd out how you're doing . ..
but we tilk to every persan we bump into. Dao
they histen? When do they histen? Why do they
listen? What do they like? What don’t they

Each year, KOWN’s sales staff puts together a
mobile home and recreational vehicle show.

like? And, we also get a lot of calls. And peo-
ple tell us what they like and don’t like about
what we’re doing. It’s a small market and it’s
easier to do than in a large city. ...

BPGOP: The FM is fully automated, isn't it?
Ruleman: Yes ...

BPGP: Who creates your automated format?
Ruleman: We do it in-house. One of the persons
who’s involved in the sales on the FM is also
involved in establishing the programming. He's
a former announcer, turned salesperson, now
announcing and helping with the formatting of
it. The other man is Dave Steaurt, our night
announcer, who also serves as music director
on our FM station. His interest primarily lies
in rock music. So he has to make a transistion
from an MOR air show to thinking rock to pro-
gram the FM. It appears to be working effec-
tively.

BP&P: How would you describe the FM format
other than just “rock ”?

Ruleman: That’s one of the most difficult ques-
tions with rock music that you could ever ask.
It’s basically a mixed bag of AOR and some
material from the Top 100, or Top Forty type
of material. They’re twenty-five different ways
to go with rock, and we’ve had some discussion
about going Top Forty or AOR. But it doesn’t
give us the distinction between the stations.
And we don't want to program around record
sales, but for a particular sound. I realize that’s
pretty vague, but that’s the way it stands. Put-
ting the exact format idea in words is very dif-
ficult, indeed.

BP&P: Have you ever considered operating the
FAM station live?

Ruleman: We have people that would like to go
live with it, but at this time it couldn’t be done
because of the economics of it. As soon as the
station really begins to generate revenue it is
our feeling that it will be our strongest compe-
titor for the AM.

BP&P: KOWN obviously makes a strong and
continuing effort at community involvement.
As technically outlined as a category, how
heavy are yvou in Public Affairs?

Ruleman: 1n the past, most public affairs pro-
gramming has been of a regional nature or
things we obtained from other sources, We are
gradually moving into total local public affairs
programming, even though it is difficult with
the present staff. But we've worked out some
good programming that appears to be giving us
cverything that we wanted. The School Districe,
for example, is the biggest employer in the area
with the biggest budget and biggest tax bite. In
this arca, far some reason, they are also one of



HOME OF THE
SUPERSTARS

“"Home of the Superstars’’ logo for KOWN-AM,

thinking and the positive aspects of living in
North County . . . and how a recession that
hit the rest of the world didn’t hit North
Country as hard . . . and people started ad-
vertising with us because it seemed like the
thing to do. We encouraged the sales staff to
avoid any negative comments, and the total
approach really worked. With a couple of
major promotional attempts in January and
February our sales nearly equaled December
sales.

BP&P: And 1975 was another step forward?
Ruleman: Yes...

BPEP: On a percentage basis, where are your
sales today compared to last year?

Ruleman: It’s about even in terms of the cal-
endar year. There were several months during
the year that were rather weak. But in October
of this year we had a 46% increase over the
same month a year ago .. .and the momentum
we have now is going to really push us from
here on out with great increases.

BPGP: Earlier, we talked of qualifications you
look for in hiring air talent. How about for
your sales staff?

Ruleman: When we talk to someone who
wants to get involved in sales one of the things
we look for, of course, is background. Again,
we have hired people both with and without
broadcast experience. But what we are looking
for primarily is a type of personality. At KOWN
I think selling is one of the more creative as-
pects of the operation. Some of our most cre-
ative times come out of the field, or with the
sales department coming up with the things to
sell. It’s a Jot easier to sell the ideas than it is
to sell 60-second or 30-second spots. So, we're
looking for people who have a creative back-
ground . . . not just the ability to make sales
or close deals . . . but the ability to bounce
back from a negative reaction and come up
with a creative idea that can be put together
and sold.

BPGP: Is your sales staff also personally re-
sponsible for writing and production of the
announcements?

Ruleman: Some of the sales pcople can’t re-
cord their own commercials because they don’t

have the voice for it. But each is responsible
for writing copy. We have tried other approach-
es — with announcers or a writer preparing the
copy. But, for the most part, we’ve found that
the salesman that is in that particular location
has a feel for what’s being said and sold at that
store. His writing the copy has been the most
productive . . . and it means that we don’t have
to go back and re-write because a writer didn't
understand what the salesman was trying to
convey.

BP&P: Are there any major annual promotions
staged by KOWN?

Ruleman: Basically the Mobile Home and Rec-
reational Vehicle Shows which I mentioned
brdefly earlier. When we first got involved in
this it was because of a Corning-Owens Report
that said that most people buy mobile homes

by going around from lot-to-lot and looking at
them. We started selling mobile home dealers
on the idea of telling people on the air what
they were going to see when they got to that
location, and started selling mobile homes
through spots. Then we came back with the
idea of getting all the mobile home dealers to-
gether for a show. We went to a shopping cen-
ter and said we'd give them free promotton for
about a two million dollar show, and spend a
lot of money in the promotion. All the center
had to do was give us the space and pick up the
electrical costs. In the first quarter of this
coming year we are now ready for our fifth
Mobile Home Show. We've done them at three
different shopping centers in the area ... and
each year they get better and better. The show
has also resulted in national recognition in mo-
bile home trade journals. Then the Recreational
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Not quite the “Good- Year Blimp,” but KOWN
recently conducted a promotion involving a hot
air balloon.

the least known and talked about. We recently
worked with the trustees so that they are taping
a thirty minute program at the school main
office and supplying it to us for playback on
Sunday afternoon. They eventually would like
to evolve that into a talk program where listen-
ers could call in and talk about the school sys-
tem. But at this time we don’t have sufficient
manpower. That’s the type of public affairs
we're going into.

BP&P: Where do you see KOWN—AM & FM,
and the Escondido market, going in the future?
Ruleman: Well . . . the market is growing so
fast its almost incredible. Right now there are
something like three shopping centers goinginto
one of the communities in the immediate area.
There’s discussion about a huge shopping center
going into Escondido itself, and several smaller
shopping centers that are opening up. Businesses
open so fast that we generally post a list of
all the new businesses for the sales people to
call on. The list can be posted on a daily basis!
The station could probably do twice the busi-
ness that it’s doing now, and in the future it
most certainly will. The growth of the station,
in terms of just keeping up with the growth in
the area, i1s going to result in some fantastic
things for us.

BP&P: Can you compare this with other small
markets that you've worked tn?

Ruleman: The other small markets that I've
been in for the most part didn’t have the same
potential, in terms of growth, economy, or gen-
eral healthiness. This particular market is very
wealthy in audience and their income, as well
as in businesses. The other smaller markets I've
seen have leveled off in terms of their growth.

BP&P: What do you think keeps this particular
area mouving ahead?

Ruleman: 1 think part of it would be the desire
to move out of a congested area into a rural
area, This is basically rural . .. but it won't be if
the growth continues! Most of the people that
I've talked to feel that they don't want to move
to any other area. It’s a beautiful area, geo-
graphically, and also has the close proximity to
both San Diego and Los Angeles. Yet, it’s still a
small town in terms of knowing the people that
you do business with on a consistent basis. ]

/BIIY RIISSCO

\

I’ORGE'I' ITS

Russco turntables are so dependabie
that the need for service is practically
forgotten! Our Russco engineers have
designed solid-state monauraul and
stereo mixers, amplifiers and preamps
that operate so smoothly and are so
trouble-free, you forget they are there!
Russco delivers a fine quality product
at such aremarkably low price that your
expenditure is soon forgotten! We hope
that you will remember us when you
want to update your equipment and im-
prove your performance.

ELECTRONICS INCORPORATED

1070 BROOKHAVEN, CLOVIS, CALIF. 93612 Ph. (209) 299-2167

Want more details? Circle No. 18 on Product Info. Card.,




The city of Columbus, Ohio exper-
ienced a record snowfall this season
with more snow than any winter in
the past 20 years. The entire
month of January, 1977, was below
freezing. As a matter of fact, the
average temperature of Columbus
was lower than that of Fairbanks,
Alaska.

As a result of the unexpected ex-
treme cold weather, the Columbus
Gas Company underestimated the
amount ol gas necessary for the
winter months, causing a natural
pas shortage. Schools (and some
businesses) were foreed into closing
for weeks i order to have enough
gas available Tor heating residential
Areas,

The following 1s an accountl ol how

WEBNSTVY in Columbus came to

the rescue of the city’s school sys-

tem by droppimg all morning pro-
| cratmmitg (nebwork mcluded) and
: conducting classes on tv. A sita-
ation wherehy had weather snow-

Bulled o good programming!
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by Alvin A.L. Dompke

We’ll probably look back on all
this one day and wonder how on
earth did we do it? One day teach-
ers were In a classroom talking to
a handful of students . . . the next
day they were performing in front
of live TV cameras, broadcasting to
thousands. If they had had time to
think about it, probably we would
have concluded it was an impossi-
ble task. But there was no time to
think. An energy crisis hit the city;
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the schools closed, and somebody
had to keep education alive.
WBNS-TV and WBNS-AM off-
ered four hours a day each for the
three weeks the schools would be
shut down, and it was our job to
fill the time. The only thing we
knew going in was how to teach.
But everyone came out with much

Al Dompke in pre-production meeting with
teachers.
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THE AUTHOR:
Alvin A.L. Dompke is Production Manager of

WBNS-TV, Columbus, Ohio, and President of
the Production Managers Association.

most part, teachers who had some
experience in audio-visual equip-
ment produced 3/4” cassettes to be
used later.

As production manager of
WBNS-TV, I assigned five directors
to the project. We used three differ-
ent sets, plus a main anchor set.
Thus while one team was actually
on the air, two others could be
getting ready. Each teaching unit
was assigned a director, and a box
for scripts, visuals, etc. There were
sixteen units in all. Production per-
sonnel were responsible for cleaning
films, cueing video and audio cass-
ettes and preparing vidifont lists.

The WBNS Marketing Depart-
ment took out full page newspaper
ads to promote School Without
Schools and to let students know
what classes would be broadcast
when. We put together a special

WINTER SCHOOL CLASS SCHEDULE FOR WBNS-TV

Beginning Reading — Lions, Tigers and Dinosaurs

Reading — Kaleidoscope, Images and Galaxies

(ltalicized words indicate titles of textbooks used in

Monday through Friday, 7:30—-11:30 A.M.

7:30

7:45 Reading — Rainbows

8:00 Reading — Signposts

8:15 Reading — Secrets

8:30 Reading — Rewards

8:45 Reading — Panorama and Fiesta

9:00

9:156 Special Education for Basic Living Skills

9:30 Fine and Performing Arts

9:45 Junior High Grammar and Camposition
10:00 General Science and Algebra
1015 General Math for Secondary Students
10:30 American History and Government
10:45 Senior High Grammar and Composition
11:00 World History for Secondary Students
11:15 Biology and Geometry

Winter Schoo! TV Classes.)

open/close and theme music for
each segment. Voila! We’re ready
for air time . . . almost.

What to do with 84 camera-shy
teachers? All most of them knew
about TV was how to turn a set on.
We gave them a crash course on
what to and not to wear, how to
tell which camera to talk to, and
what the floor director means when
he frantically waves his hand in
front of you.

Friday, February 4th was dress
rehearsal or ‘‘this is your first and
last chance to goof” day. But that
time we had received alot of nation-
al attention, and all three major
network news crews were in the
studio filming or taping our prac-
tice session. One teaching team got
a chance to tape an entire lesson

while all the others watched and
prepared to critique. Since 1t was
their very first time in front of a
camera, it was a little nerve-wrack-
ing. But when it was over, every-
one breathed a sigh of relief that
they got through it. Now 1t was just
a matter of waiting ‘till Monday
and the ““Real Thing”.

After the first day jitters, it was
smooth sailing all the way. Techni-
cally, the entire three weeks were
perfect. Wide-eyed frightened looks
fast disappeared from the faces of
our novice TV personalities and
they became real pros. The TV staff
adapted quickly to working under
new pressures. And the community
was both impressed with the qual-
ity of our performance and apprec-
1ative of our efforts.

“"Rainbows’ with floor-director Chris Totter.

Math Class.
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Carol Cheney, Hostess of “Winter School.””

more. By meeting this challenge
head on, all learned . . . teachers,
the television staff, and the com-
munity. We learned that we were
capable of working together to
complete a monumental job.

In any crisis situation, you hear
a lot about untapped resources.
Well, during this energy crisis, we
learned how to tap the most valu-
able . . . human resources.

School Without Schools was a
major media project to keep educa-
tion going while a severe energy
shortage closed the Columbus, Ohio
public and private schools. At this
point, no one is quite sure just who
should get credit for the brainstorm
that brought Columbus and the
WBNS stations national acclaim, be-
cause it truly was a total team ef-
fort. At any rate, when 1t became
apparent the schools would have to
close, Mike Jorgenson, General
Manager, WBNS Radio and Gene
D’Angelo, Executive Vice President,
General Manager, WBNS-TV each
offered the school system four
hours a day of broadcast time for as
long as the schools would be closed.
School officials jumped at the pro-
posal, and the race was on to put it
all together.

Television presented the biggest
problems, and thus the greatest
challenge. It was to become a class-
room from 7:30 to 11:30 every
morning. Normally WBNS . . . a
CBS affiliate . . . broadcasts a local-
ly produced children’s show, a syn-
dicated variety show, and several
CBS game shows during that time.
During the energy crisis, we would
show reading, ‘riting and ‘rithmetic
instead. The TV station would
supply the time and facilities,
teachers would supply the lessons.

But how to tell our advertisers?
Early in the planning stages, Arnold
Routson, Vice President Sales,
WBNS-TV, broke the news to some
300 clients. Amazingly, only a hand-
ful canceled their schedules
most because their products would
not appeal to our new young view-
ing audience of school kids. Reve-
nue loss was kept to a minimum by
running commercials in clumps be-
tween the class segments. With
everyone satisfied we were doing a
needed public service, it was time
to get down to the nitty-gritty tech-
nicalities.

By January 31st we knew the
schools would be closed for four
weeks. School officials decided to
move Spring Vacation week up,
leaving us with three weeks to fill,
starting February 7th ... just one

week away' Since we had a lot of
ground to cover subject-wise, we
decided each class segment would
be 12 minutes long. Carol Chenney,

“"Easy Writer” and English Composition teach-
ers.

hostess of the morning children’s
show, would act as “‘anchorperson”
to provide smooth transistions from
segment-to-segment and to alert the
students what was coming next.
The whole program would be
worthless unless it were mandatory,
so school officials decided the stu-
dents would be tested on their TV
lessons. Students went to class one
day a week to discuss the lessons
and be quizzed. But the classes
were held in other-than-gas-heated
school buildings. (Private homes,
pizza parlors, even bars became
temporary classrooms.)

The Fort Hayes Career School
became a production studio. It has
closed circuit TV facilities and sev-
eral radio studios. There, teachers
could put visuals together to en-
hance their live lessons, For the

Production Manager, Al Dompke, directing.
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With little fanfare, your options as a
broadcaster have been revolutionized dur-
ing the past few months. Here is a whole
new way to run a radio station.

On December 30, 1976, the FCC set
In motion something called Automatic
Transmission Systems, or ATS. Bottom
line: The 1934 rules and regulations have
finally been changed to permit FM and
non-directional AM stations to run with
unattended, self-correcting transmitters.

An ATS-equipped station needs no
transmitter operator and no transmitter
meter readings or log. A licensed engineer
must check the transmitter once per
month. In other words, the rules which
were pertinent In 1934 have now been re-
laxed to permit US commercial radio the
same rights as every other broadcast ser-
vice in every other country in the world.

The ATS rulemaking took effect last
February 7. An ATS need not be type-
approved; indeed 1t may be built by the
station’s chief engincer, as long as it
meets ATS criteria and he is willing to
certify so to the Commission. The first
commercially-built ATS units are now
appearing on the market, for those who
prefer a factory-built job.

FCC rules do require that, in the
event that the ATS cannot keep the
station’s transmitter within normal oper-
ating parameters, an audible alarm will
sound at a point where a responsible per-
son is on duty. The location of this point
is not specified, and 1t may be assumed
that a remote location, such as a tele-
phone answering service, motel desk, etc.,
may be used.

If the transmissions are not manually
corrected within three minutes, the ATS
must shut down the transmitter.

So think of an ATS as a totally-ded-
icated operator, who stands by the trans-
mitter minute-by-minute. If the bone-
crusher’s diathermy machine starts with a
jerk down the hall, and the line voltage
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by John Price

drops a bit, the knobs are instantly
tweaked to restore full power. This con-
tinues, second-by-second, to compensate
for every possible change in the trans-
mitter’s operating environment. Much
better than a check every three hours.
And certainly miles apart from the cur-
sory glance and a copy job of last ume’s
meter readings!

THE AUTHOR:
John Price began his

radio career at

various lowa radio stations while in high
school — ""Sort of a state-wide summer replace-
ment”.

From WHO, Des Moines, he entered the
Air Force as an information officer “helping to
sell the Pentagon’’.

After his tour of duty, John managed a
small FM in Abilene, Texas, using automation
for the first time. In 1966, he joined Paul
Schafer as broadf:qst sales manager for Schafer
Electronics. An automation sale to KRLA,
Pasadena, wound up as an appointment as
operations manager from 1968-73.

Since that time, John has specialized in
broadcast automation and automated program-
ming. He is currently Director of Marketing for
Filmways Radio, Inc., newly-formed radio pro-
gramming subsidiary of Filmways, inc.

Where does that leave rusty “Old
Grey”, which has been transmitung by
one gassy final since 19472 Fully over-
hauled, or perhaps on the scrap heap,
replaced by an all solid-state umit so
that being on the air 15 not dependent
upon the whim of one final tube. In-
stead, power modules add up to a final
output, and the loss of one usually means
only a ten per cent drop in the station’s
power. A capital expense, ves, but well
worth i1t to the unattended station.

HOW TO EXPLOIT ATS

But vou haven’t had ‘“‘transmitter
operators’ since 1953, right? So how can
an automatic transmission system help
you when your man on duty produces,
assembles, rips, reads and answers? Good
question, and the rest of this piece has
some good answers . . . at least some ans-
wers that sound good on paper, and
which you may wish to consider.

First, let’'s assume that you are
either automated now, or can do so in the
near future. Granted, an automatic trans-
mitter is not of much use if you have peo-
ple to assemble programming. Once you
have a machine that assembles program-
ming, you have the basis of a truly auto-
matic station, and you have broken the
“as long as he has to tend the transmitter,
let’s have him do thus and so’ routine.

For it’s a fact that not much of what
makes your station a good station hap-
pens inside the radio station — where the
transmitter operator has been imprisoned
lo these many years. It’s also a fact that
assembling pre-recorded programming
bits, whether done by a person or a mach-
ine, does not a great radio station make,
unless it happens to be one of the no-
personality wall-to-wall music operations
which thrive on little involvement and
less talk. (If so, fine, but few are the sta-
tions that don’t need some amount of



History Class.

The lessons were basically to be
instructional but some were made
entertaining as well. There were
light moments during the three
weeks, but I believe the highlight
was the night of February 25,1977.
WBNS-TV, and radio personnel
planned a party in studio A for
teachers and Fort Hayes personnel
who had worked on “winter
school”. Each teacher received an
award entitled, “The Red Apple”
award, and management personnel

received “The Golden Apple”
award. Tee shirts containing the
words, ‘“‘Hero” and “WBNS-TV?”
were handed out to all guests and
employees. MacDonald’s Corpor-
ation provided the food and the
Cory coffee service the brew.

Personnel from WBNS radio
and television were able to critique
their favorite teaching unit or
teacher and one Red Apple Award
went to the teaching unit that
threw the director the most curves
and angles . 11.15 a.m. Geo-
metry.

Teacher Nancy Zook, and floor-director Chris
Totter.

As Richard M. Wolfe, President
of the WBNS stations said in an em-
ployee meeting prior to the start
of “Winter School” . . . “We're
going back to the days of live tele-
vision”. For three weeks we were
live and for those dedicated teach-
ers and employees who had to get
up at 5:30 a.m. to make it to class
at 7:30 a.m. . . . and to the students
who after all this is why we per-
formed — 1t was live television at its
finest. 1

The Ultimate in Wireless Microphone Systems

€ Voo

adivision of Cetec Corporation

\ e

Vega's new Model 63 Diversity Receiving System
virtually eliminates problem noise and signal drop-
outs that are occasionally encountered when a wire-
less microphone system is used on a set, in studios,
and in theatres. Moreover, because excellent sound-
tracks can be obtained from fully concealed wire-
less mics, much of the tedious dialogue looping on
taped programs is no longer necessary. When used
with any of Vega’s fine wireless transmitters, the au-
dio is like a hardwired connection. Of course, Vega's
Diversity Receiving System will improve the perfor-
mance of any brand VHF wireless mic. It's no surprise
that the Model 63 Diversity Receiving System is being
used by all major network studios. Try one, and see
what it can do foryou.

How the Diversity Receiving System works
SIGNAL Model 63

-‘\_ OQUTPUT
I gio

The Model 63 Diversity automatically switches electronically
to the strongest signal, i.e. eliminating signal dropouts.

9900 Baldwin Place, Ei Monte, CAQ1731 # (213) 442-0782 « TWX, 910-587-3539

Want more details? Circle No, 20 on Product Info. Card.




community involvement and operating
image — it’s more a matter of degree than
of type.)

A Programming Basis

First, let’s combine an automatic
Jjuke box with an automatic transmitter.
We've got the latter. Now a word about
the former.

Automation systems come in all
shapes, sizes and colors. They can be
found playing over, sitting behind, run-
ning back of and creating the programm-
ing base for about 1,500 of the 7,500
commercial radio stations in the country.
An amazing number are not carrying out
the duties that both their manufacturer
and their owner intended that they do
when the truck pulled up to the back
door. Now, we are going to ask all the
usual favors from yours, plus some new
ones which we’ll discuss later on, then
add the final insult by slamming the door
and leaving it by itself for hours at a time.
This will not be the place for a temper-
mental machine.

We’ll discuss some special gadgets
this system should have later, but one
specification is all-important: reliability.
If the construction crew’s electric saw
makes the memory jump seven hours into
the future, forget the whole image. For-
get the whole system. If we can send

rockets to the moon, we have the right to
expect a simple digital automation system
to run well nigh perfectly behind a locked
door. We should also expect it to be
human engineered. Beware the system
that seems to run right except for lots of
“human error”. Especially if the human
errors keep occurring often even after the
honeymoon is over. Someone hasn’t done
his human engineering homework.

Also, expect to pay more for a real
ATS-unattended-station automation sys-
tem. If your format requires a reel change
every six hours, for example, you will
need enough decks for a double-load so
you can run for tweleve — otherwise
you'll be paying good money for a baby
sitter to do ten minutes’ work once every
six hours.

How do you find the wheat amongst
the chaff? Go — in person and alone — to
stations what got ‘em. Don’t take the fif-
ty cent tour and leave, and don’t go with
an equipment salesman. Spend the first
day in a motel room with a radio. Mon-
itor minute-by-minute and keep notes.

Then spend at least one full day at
the station. Just park your carcass in a
corner and watch. Can the bad points you
noted be explained by faults in the oper-
ation, or are you left with questions an-
swered only by unreliability? How many
panics transpire? How often does a per-

son have to interrupt a people job to
help the system do an equipment job?
If such things are chronic, then either the
system is incomplete, or incompletely de-
signed.

How often does the machine get in
the way of good programming? How
often does the phrase “we can’t do it be-
cause” wind up pointing to the auto-
mation?

Resolve the shortcomings with the
station manager and, later, the equip-
ment manufacturer. Remember that re-
search and development is very costly,
and it is often completed in the field. The
current model may have benefitted great-
ly from manager “X’s” headaches. But
get proof to your satisfaction, even 1if it
means another field trip.

Here are some important points that
are often not adequately solved by auto-
mation systems:

Power Failures: Face it. We all have
‘em. After a power failure, does the sys-
tem get up and run, or does it just lie
there? In an unattended station, you will
want programming, preferably from only
one source — best of all the one that was
on the air at power-down. What happens
to all the other sources? If they all start
running, even off the air, when power is
restored, your programming will soon go
begging. Sources requiring sync should be

Their time
has come.

The OCACLX Compressor-Limiter-Expander.
The OCASEQ Parametric Equalizer.
Modules, Systems, and More.

The ultimate in audio processing equipment
has arrived from Orange County Electronics.
Write or call for the dealer nearest you.

ROUTING
——— EQUALIZER

THE ORANGE COUNTY ELECTRONICS CORPORATION LTD., 1125 Empress St., Winnipeg, Man. R3E 3H1 (204) 775-8151

Waunt more ditnits? Circle No. 22 on Product Info. Card.
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Would you believe it?
A Scully at $1200!

The newest from Scully! It's the 255 See them. Hear them. You'll appreciate the
Reproducer,* providing ‘round the clock value—from Scully, the leading supplier
quality for automated broadcast of broadcast recorders.

stations...and at only $1995, meet the new Sales, service and replacement parts are
Scully 250 Recorder/Reproducer.” available worldwide from over 200

The 250 and 255 professional performance distributors. Contact Scully Recording
specs mean you get the most for your Instruments, Division of Dictaphone Corp .,
money...dependable Scully performance 475 Ellis Street, Mountain View, California

and quality, bullt in, at very affordable prices. 94043 (415) 968-8389 TLX 34-5524.

®Scully

Recording Instruments

%See them
at the NAB Show,
Booth No.316

Sheraton Park Hotel

Want more details? Circle No. 21 on Product Info. Card.



Leaderless Cassettes
Regular Cassettes
Leaderless/Splice-Free Cassettes

For All Recording Applications
All Cassettes Guaranteed

For Prices and Information Contact
BEST CASSETTES
522 E. 162 St.
So. Holland, 1ll. 60473
Phone (312} 333-3800

Want more details?
Circte No. 24 on Product Info. Card.

sound — the localization that you do wil]
increase as the size of the market shrinks.
Don’t sign for a format that defies local
content unless you can afford to be the
non-involved music machine of your mar-
ket.

If yvou're listening to a formart that
has one voice 168 hours per week, re-
member that 6,000 radio stations don't
hire jocks because they don’t need ‘em.
And remember that the number one com-
plaint about automated formats 1s repeti-
tion. The solution is not a mountain of
tapes full of trash — there are fewer music
selections that fit a format than you
might think. The trick is to present them
in different patterns so that the approach
1s fresh while the music is familiar. Very

few formats meet these dual criteria.

Many programmers offer free analy-
ses of your market. Take advantage of
these as good outside opinions, although
most will inevitably arrive at the conslu-
sion that the programmer’s format is the
one for you.

Sounding Live Through A Locked Door
Nice work 1if you can get it, and you
can get 1t if you try. Remember, you now
have ATS and a jukebox basis, so you
must throw out all your do’s and don’ts
based on anecessary transmitter operator.

The Automatic Live Station

My first radio station had a running
feud going with the local paper — so
much so that every newscast started with
the immortal “When you hear it, it’s news

. when you read it, it’s history . . .".

Funny thing is, that statement is true,
but the Daily Blatt in your market has
it all backwards . . . so much so that your
Chevy dealer spends $400 monthly on
your station — and $4,000 monthly at
the Blatt, right? The numbers may vary,
but the ratio is probably all too true.

Let’s use ATS to reverse that.

Let’s assume that you have three
salesmen, and that you're in a small-to-
medium market. Your salesmen have
passable voices — not Cronkite, but OK.
Suppose, by picking up any telephone,

0: Whatisthe Most Economical
Way to Split Your AMand FM?

A: Rutomation.

Once you've made up your mind to automate, two questions still remain:
1) What equipment do | need? and 2} What do | program with it?

Let’s take the second question first.

More Music Programming has the best

contemporary formats available. |f you want a sound so live that even you can't
tell the difference, we have The Performers format. Using four major market per-
sonalities, The Performers captures that magic 18 to 34 audience with music sel-

ected from the best selling adult rock/MOR Ip's and singles.

Dave Hull, Jay

Stevens, Don Burns, and John Peters add their own unique personalities 1o the

format with new voice tracks for every day of the year. There's a whole package
of extras included at no extra cost, like time clocks, unlimited promos, psa’s,
special feature tracks, and a format designed around your station’s programming

and commercial load requirements.

Now let's take the first question. We can’t tell you what equipment to buy,
but we can tell you that you won't need much of it. Only four reel-to-reel decks
are required to run the format, in addition to any carted material you may want
to run. A special right-channel 25 hz. tone can be used on some reels for local-
ization with no modification required on the basic computer.

Write or call us for more information on The Performers, or any of our other

\

More Music Programming
5316 L.aurel Canyon Blvd. / N. Hollywood, CA 91607 / (213} 985-3300

formats.

Weant mare dhetadls? Circle Noo 25 on Product 1nto. Card.
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any one of them can dial about a dozen
digits and — automatically — either inter-
rupt what is on the air or follow it or
start a tape recorder to cut a report for
later use. No fuss, no muss, no bother. No
attention from anyone back at the studio.

Now, like ace reporters, they get
assignments: The hospital report, police
blotter, sheriff’s office, highway patrol,
all sandwiched In between sales calls. If
your salesmen are salesmen, they may
well balk at being newsmen, but soon
youw’ll notice that the hospital report is
sponsored by a florist (with a rose for
every new mother). The Chrysler dealer
pays for the patrol report, and the Chuck-
wagon Cafe delivers a live “what’s for
lunch” spot — direct from the menu —
every day at 11:30.

Corny and seedy? Yes, indeedy, but
why does the Chevy dealer spend his $4k
with the Blatt? For just those reasons:
local news and local information. Now,
you re originating that information, at
unscheduled times but on a regular basis.
And, in addition to providing a vehicle
for new revenue, you're beating the Blatt
at its own game.

Let’s do one better, A tape recorder
starts each time a report is aired, and an
edited digest of local news airs once or
twice daily. It’s only coincidence that the
diegest rolls just minutes before the Blatt
hits the front porch. And it’s only coin-
cidence that almost every item 1is intro-
duced with the time it was originally
broadcast on your station.

It will take time but your listeners will
get the message. So will the Chevy dealer.
And, instead of your local news coming
from the Blatt’s second section, you’ll
begin to notice a cassette recorder on the
editor’s desk.

But the Blart can still run a coupon.
Or the Chevy dealer’s picture. Prime sell-
ing points for print media. Let’s do them
one better. Your salesmen-newsmen don't
just make local news reports via their
automatic telephone access devices.

The Singer Sewing Center 1s one of
those accounts you have never cracked.
Let your salesman arrive one sunny morn-
ing with this promise: Mr. Singer, T will
bring at least twenty people through your
front door to see this zig-zag, and [ will
do it in the next fifteen minutes. Watch.
His voice follows the next spot break on
the radios:

“This is Jack Jones from WTFR, and
I'm talking live and direct from Rush-
ville's Singer Sewing Center at 102 Pine . . .
where the new 1977 Singer Zig-Zag has
been marked down for one week only.
I've got twenty copies of the new John
Denver album for the first twenty people
who find mc inside the front door .. .7

Tain't exactly John Chancellor, but
when those nice ladies march in, ready to
be sold, your man should have a believer
on his hands. [ he can’t turn such a de-
monstralion into anew account, oralarger



disabled until an alarm is reset and they
are checked. This would include time
announcer, voice track and temperature
machines.

And how about during the power
fatlure? 1f your transmitter and studio lo-
cations are geographically divergent, you
may be left with a live transmitter and a
dead program source. Can we not, in an
age of battery cassettes, include a small
panel, a supply of emergency music and a
tape-mike switch for crucial announce-
ments if your power failure becomes a
local or regional emergency?

Telephone diagnosis: Let’s face it —
technology is racing far ahead of almost
all of us. When your new system fails the
smoke test, trouble shooting will get den-
ser and denser. Jake the engineer may
talk it through with the factory, but it
may take hours of valuable programming
time. Other industries offer systems with
phone couplers so the factory can ‘“talk”
directly to the brain, then tell Jake what
to replace after a long distance diagnosis
that takes minutes instead of hours. Long
distance dollars can pay for this ability
the first time around, not to mention the
savings in makegoods and blood pressure.

Long-term memory: You may want
to leave your unattended station Friday
afternoon with all programming set until
some time Monday — sometimes Tuesday.
But beware the King Kong memory with

thousands of events that must all be
changed or re-entered in case of an acci-
dent or a change in programming. Invest-
tigate automatic re-programming, so that
an easily-prepared cassette or punch-tape
re-programs the commercials once daily —
automatically. Reliability here is impor-
tant, too. If your neat little device just
happens to re-program event 1336 every
time it should re-program event 0336, go
somewhere else.

Paperwork systems interface: Re-
member when pocket calculators first hit
the market at about two bills each? Now
the same machine is $30. The same tech-
nology, with the same general cost reduc-
tions, should be applied to *“off-line”
automation at your station, so you may
prepare invoices, avail lists and sales-to-
date information quickly and easily. If
such an inquiry causes a salesman’s eyes
to go glassy, chances are paperwork pro-
cessing is in the “black box” stage. Wait
until it 1s here and now for your system,
with a model number, price and delivery
date. If you have a small station in a small
market, don’t cross off paperwork auto-
mation as a toy for the big boys. You
need it more than they do, given vyour
spot rate against theirs. Just let them pay
for the high-priced spread while you wait
a bit for mass production.

A Programming Service

SHERLOCK HOLMES

Radio Mystery Series

IS BACK
ONTHE AIR!

Now available lor local puichase

CHARLES MICHELSON, inc.

9350 Wilshire Blvd., Beverly Hills, Ca. 80212 - (213) 278-45486

Want more details?
Circle No. 23 on Product Info. Card.

Now that you've found a great ma-
chine with all the options that will run
your unattended station, what will you
play on your automated airwaves? Frank-
ly, life is too short to spend it recording
your own programming. Such work either
gets relegated to Sunday afternoons while
you forget what your family looks like,
or just doesn’t get done at all until your
favorite client tells you how often you re-
peat a song he hates as a part of his letter
of cancellation.

Enough program formats, all neatly
packaged and polished, have enough
success stories in enough markets by now
that your main trouble may be finding
one that is not already spoken for in your
area. As with equipment, be sure of what
you are getting and that you will get what
you are getting — separate the campaign
promises from the term in office. As you
will see later on, this programming will
form only the basis for your station’s

The Sound Workshop 421 Broadcast/Disco Mixer.

The first broadcast mixer hip enough for disco...
or perhaps the only disco mixer good enough
for broadcast.

Sound Workshop

PROFESSIONAL AUDIO PRODUCTS

bringing the technology within everyone’s reach

The Sound Workshop 421 Broadcast/Disco Mixer..

Want more details? Contact Advertiser Direct.

MODEL 431 BROADCAST — NS00 MIXER

.$500.

1040 Northern Blvd. Roslyn,New York 11576 (516)621-6710
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AURATONE INTRODUCES
BROADCAST MONITOR

The  Auratone Model 5C  Super-
Sound-Cube Ultra-Compact  Spcaker
System has had widespread acceptance in
the recording industry as a control room
comparison and mixdown monitor both
m the United States and overscas. Al-
though not as widely known or used as
yvet in the broadcasting ficld it 15 gamning
acceptance n both radio and TV out-
fets where monitoring of the broadcast
sound is considered essential for improv-
ing program quality.

Specs are as follows: Impedance 8
chms. Power handling: 30 watts contin-
uous input at 150 Hz. with up to 60 watts
peaks in program material without burn-
ing out. Audible frequency response: 50
to 15,000 Hz. (plus or minus 3% dB from
200 Hz. to 12.5 kHz.). Dimensions: 6%"
x 6% x 5% deep. Shipping weight:
approximately 11 pounds per pair. Fin-
ish: walnut woodgrain vinyl on all sides
with black foam grilles outlined by a new

bronzetone  combination  moldipng  andd
wrille retamer, Prices S39.95 per paar, in
dustry vet.
AURATONE
P.O.BOX 698
CORONADO, CAN 92118

Want more details?

Circie No. 29 on Product fnfo. Curd

CONSOLE VERSION OF BON-FORNMNI
ONE-INCH BROADCAST VIDEOTAPE
RECORDER IFROM IV

A console version of the BUN-formuat
one-inch  broadcast videotape recorder,
the [VC-8050, has been introduced by
International  Video Corporation, it s
announced by Ronald H. Fried, President
and Chief Executive Officer. Dchveries
are under way,

The company (irst showed BCN-for-
mal products at the 1976 National Assoc-
iation of Broadcasters Convention in Chi-
cago. The VTRs were furnished by the
Robert Bosch organization, German de-
veloper of the BCN concept, who had
granted IVC manufacturing and markct-
ing rights to the format. IVC has since re-
styled the 8050 console and incorporated
somewhat less expensive digital timebase

correctors not available in the German
market.
BCN format videotape recorders

offer record and playback quality that
equals and in some cases exceeds most
quadruplex VTRs, vyet they occupy less
than one-third the space of quads. While
the IVC-8050 15 a studio model it 1s com-
pact enough to be highly mobile, Fried
said.

The IVC-8050’s segmented recording
format includes four longitudinal tracks,
a control track and three high-quality
audio tracks, two of which are switch-
able from line level to microphone level.
The third track. although full fidelity, is
intended primarily for cue or address re-
cording. All three audio tracks and video
can be edited simultaneously or individ-
ually.

The combination of one-inch tape
and a tape speed of 9.65 1ps produce ex-
treme tape economies.

8 powerful formats for automated or live radio.
Complete Library Service - Mono or Stereo

Call (213) 776-6933
CaVox Stereo Productions, 502 S. Isis, Inglewood, CA 90301

See us at NAB Sheraton Park Hotel

Suite C-240

Want more detaiis? Circle No. 27 on Product Info. Card.
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The IVC-3030 holds reels up 1o T
inches in diamecter tor a plaving time ol
up to 96
cditing with preview capability and 1 500
ips shuttle are standard.

The 1VC-8050 mcludes the
Digital Timebuse Corrector, which

minutes. Insert and assembie

CNS-5H20
will
process all color signals, and sells for
£60,500.

Model IVC-8B050A features the CVS-
518 Digital Timebase Corrector
will process direct color only and sells for
$57,000.

IVC is introducing the IVC-8020, a
portable, battery-operated 44 pound re-
corder at the 1977 National Association
of Broadcasters Convention in Washing
ton, D.C. Together the two units make a
complementary portable and studio re-
cording system using the same one-inch
format.

INTERNATIONAL VIDEO CORP.
990 ALMANOR AVENUE
SUNNYVALE, CA 94086
PHONE: (408) 738-3900
Want more details?
Circfe No. 30 on Product Info. Card.
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FULL-FEATURED BEAUCART
TYPE 20 RECORD/PLAYBACK
COMBINATION ANNOUNCED

A full-featured record/plavback
broadcast audio cartridge tape system for
NAB standard A, B, and C-size cartridges
has been announced by the Beaucart Div-
ision of UMC Electronics Company.

The Beaucart Type 20 record/play-
back unit incorporates all features which
have made the smaller Type 10 machine
so immediately popular with broadcasters
in the U.S. and Canada. In addition, the
wider 3%’ high by 10-1/8” wide by
13-1/8" deep units are customarily stack-
ed one above the other in record/play-
back combinations for desk top or cus-
tom studio panel mounting. The Type 20
shares, with other units in the line, the
patented Beau pancake hysteresis syn-
chronous motor. The low silhouette mo-
tor incorporates permanently [ubricated
bearings, heavy zinc die cast rotor, elec-



slice of the budget, better check his pulse.

But all this time there are people at
the station, you counter reasonably, and
they could easily put all those reports on
live. Right, but try a steady diet of ring-
ring-ring, I-want-to-do-a-report; hold-on-I-
can’t-get-the-phone-patch-to-work; stand-
by-we-just-left-news; let-me-play-one-re-
cord-first and you will find good inten-
tions bogged down in the red tape of live
broadcasting.

Let's All Go Home At Five

Now here is ATS at work. Before
you leck up, run down the assignments
for the night. Play city editor. Jim is go-
ing to the game. He will do the quarter-by-
quarter score reports (“brought to you by
...7") Jack’s best account will get live re-
motes — short and sweet — from his
weekend RV sale-a-thon. Jerry will keep
checking the coroner to see if the body

has been identified, and you get a night at
home . . . watching TV or listening to the
Big City all-news stations.

The answering service has your num-
ber if the ATS alarm rings.

Now listen to your station in your
mind: Listen for network news, and hope-
fully regional news from your area net-
work. Hear the pseudo-jock doing his
show, with occasional cutaways to the
ball game, the RV show, the county coro-
ner. And when the sky clouds up, you're
on the air with a revised forecast, follow-
ed by an automatic taping session which
revises the weather news on cart for the
rest of the night. And Jim and Jerry will
each phone a wrap-up story to the news
tape for use tomorrow morning.

“When you hear it, it’s news . . .

The Chevy dealer is budgeting 50/50.
But we're not through yet . . .

LY

What Do You Hear On Weekends

I'll tell you what I hear on weekends.
Fools.

Monday through Friday your clients
are too busy to listen to your radio sta-
tion. But all weekend they putter in the
garage with the radio on, and greet your
salesman at Monday morning’s call with
“Who was that fool T heard yesterday?”

Not who was he — why was he.
Radio is not a five-day business, but al-
most every station I know falls to it’s
knees on Saturday and Sunday. Your
ATS-automated station can solve most of
that. You, Jim, Jack and Jerry can round
it out with a few reports apiece on week-
end activities and news.

Resort reports, how jammed the road
s at the pass, even temperature reports
from different areas. Holidays present
their own chances for community service
with special forms of news and informa-
tion. Short, quick, informative, out.

Whether at night, during weekends or
on holidays, you may be paying a roving
newsman (especially if yours is a larger
market), but not a minimum-experience

babysitter with too much beer and too
little sense. And Monday morning will
find you blatantly bettering the Blatt’s
belated bleat.

Don’t forget that your auto tele-
phone works on long distance, too. Your
state-capitol stringer may only have the
“next event” and ‘“‘record” mode codes,
but he can get on your air with the big
story live and direct when somebody tries
to kidnap the governor.

How Does It All Come Together

Very well. And much more easily
than you might think. A lot of acts are
getting put together, and with a little

careful selection of equipment and pro-
gramming, a reliable Automatic Trans-
mission System, and some consumer
lobbying with your vendors, you can have
a big station with a little staff. You
should also be able to afford better bene-
fits for your smaller staff, resulting in
more responsible, professional and dedi-
cated people on your team,

Your big station can also make you
rest easier, for you will be in direct con-
trol over more of your broadcast day,
with fewer chances for marginal decisions.
That's a good feeling at three o’clock in
the moming after you've danced the
night away . .. &}

UL

See....Operate....Hear....

Washington NAB
Shoream Americana Booth 549

PACIFIC RECORDERS AND ENGINEERING CORPORATION
11100 ROSELLE ST., SAN DIEGO, CALIFORNIA 92121
TELEPHONE (7 14) 453-3255

TELEX 695008

Want more details? Circle No. 26 on Product Info. Card.

BP&P 37



.

c\p

‘@ Q‘; &‘;

MOOIL 421 BACADCART — CNBCO WAIR

One Great Production Library

And It's From .
B
/ \
HUNDREDS OF STATIONS:

all have something in common — they are stations that believe sales and the com-
mercial run hand in hand — they believe that when they sell a local client, it is
mandatory to make that client’s 30 or 60 seconds of airtime stand out. . . after
all, that’s the game!

HUNDREDS OF STATIONS:

are all using I.P.A’s PRODUCTION LIBRARY: “SOUNDS OF RADIO PRO-
DUCTION.” (The "one key" production concept — the most unique production
library on the market). Because of the “one key’’ concept, this library can fit
any station format. One musical key leads to greater production flexibility. (We
have not found one production director that could argue long against it — most
don’t, they know).

For Information on and Demo Tape of

A GREAT PRODUCTION LIBRARY
A GREAT PROMOTION LIBRARY

and a GREAT SALES TOOL that will make your
register ring . . . . please send $2.00 to |.P.A.

I P

INTERNATIONAL PERFORMING ARTS

309 Greenwich Ave.

Greenwich, Conn. 06830

-Creative Services, Radio Syndication, Time Barter,
»Badio and TV Production Libraries.

I.P.A.isa "Billboard’' award-winning productior house, a member of the NAB and

atfiliated with the American International Radioc Network.

—

Want more details? Circle No. 32 on Product Info. Card.

BP&P 40

program matenal. Sound Workshop's Tn
Lite LD Readout gives accurate indica
tion of hoth average and peak output
levels tnominal level is mternally adjust
able from -10 dBm to +4 dBm

The monitor section can select either
the cue or program buss, and drives the
miernal 3 watt hreadphone amp (plugin
card) or an external monttor amplifier.
The program  output utilizes a highly
lincar booster amphifier which s stable
mmto any value of capacitance load and
will provide drive levels of up 1o +20 dBm
into 600 ohms or greater, and +26 dBm
mto 300 ohms. Link-jack patch points
provide access for system EQ or other
elffects {reverb, delayv, cte.) while main-
taining line drnive capabilities. Low nolse
op-amps arc used throughout, all 1C’s are
mounted in plug-in sockets, and maxi-
mum TTID is .17, The Sound Workshop
421 Broadcast/Disco Mixer carries a 2
year parts and labor warranty and sells
for $500.00.
SOUND WORKSHOP PROFLESSIONAL
AUDIO PRODUCTS, INC.
1040 NORTHLERN BOULEVARD
ROSLYN, NEW YORK 11576
PHONL: (516} 621-6710

Want more details?
Cirele No. 36 on Product Info. Card.

HEADLINE AID FOR TV AUCTIONS
Recording hundreds of bids on old-
fashioned writing boards used to be a
very messy job in TV auctions. Stations
can now employ a new dustless writing
system which combines porcelain-on-steel
AllianceWall WhyteBoard and Rite-On,

Wipe-Off markers. Hands and clothes stay
clean throughout auctions as do the writ-
ing boards which can be erased spotlessly
with one swipe of dry cloth or tissue,
ALLIANCE WALL CORPORATION
ALLIANCE, OHIO 44601
Want more details?
Circie No. 37 on Product Info. Card.

50°’S OLDIES NOW AVAILABLE

Due to subscribers demand, The
Music Director Programming Service has
expanded their basic Oldies Library to in-
clude hits from the 50’s. The library, avail-
able only to radio stations, covers a 22-
year span from 1955 through 1976 and is
available on 29 reels of tape in either
mono or stereo.

The entire Oldies On Tape series now
includes 417 hits — and may be purchased
in its entirety, or stations can select par-
ticular years where their oldies are skimpy.



trolized shaft with 0.00015” T.I.R., and
inside-out design. Other features of Type
20 reproducers include a silent, air
damped, Teflon coated solenoid and the
unique tape head assembly produced by
UMC’s Beau Motor Division.

Type 20 playback modules were de-
signed to provide all control switches,
meters, and indicators right up front for
simple, error-free operation. Available in
mono or stereo, recorders incorporate a
feature allowing manual application of
the 1 kHz cue tone whenever required for
specialized production formats. A defeat
pushbutton manually prevents the auto-
matic application of the cue tone when
recording has begun. Meter switching is
included for monitoring and mainten-
ance of program bias level, peak record-
ing level, and normal recording level.
Type 20 systems have been incorporated

into a number of custom configurations
for use not only by the broadcast indus-
try, but in other aspects of the amuse-
ment and entertainment fields.

TYPE 20 COMBO

BEAUCART DIVISION

UMC CLECTRONICS COMPANY

460 SACKETT POINT ROAD

NORTH HAVEN, CONN. 06473
PHONE: (203) 288-7731

Want more detarls?
Circle No. 31 on Product Info. Card.

SOUND WORKSHOP UNVEILS NEW
BROADCAST MIXER

Ultra-high performance and flexibil-
ity in a low-cost phono mixer/pre-amp
is offered in the Sound Workshop 421
Broadcast Mixer. Designed for broad-
cast production, the Sound Workshop
421 provides 2 stereo phono inputs (mag-
netic; RIAA), 2 stereo high level inputs,
and 1 microphone input (low or high 7).

Any of the stereo inputs can be
assigned to the ‘“active summing’’ cue
buss whether or not that inputis *‘on the
air” or not. VCA controlled ‘“‘talkover”
can drop the music level as much as 20 dB
when the microphone is punched in. A 3
position EQ switch on the mic input pro-
vides for flat response or £8 dB @ 100 Hz
for maximum voice intelegebility. A
sharp low-cut filter (switchable% eliminates
power absorbing rumble from the tum-
tables without adversely affecting the

Transmitters
Love Our
/NModulimiter.

The Competition
Will Hale Your
New Sound.

The BL-40 Modulimiter is a unique automatic AM broadcast
hmiter, which will maximize modern transmitter performance.
Whatever your format—hard rock to classical, Modulimiter will
increase transmitter efficiency and extend coverage.

The BL-40's patented electro-optical attenuator provides smooth,
unobtrusive, true RMS limiting. An ulitra fast F.E.T. peak limiting
section assures absolute protection from unwanted over modula-
tion without peak clipping. Attack time is essentially instantaneous.

Three separate meters indicate RMS LIMITING, PEAK LIMITING
AND OQUTPUT LEVEL, simultaneously. All critical adjustments
are behind a front security panel. A “"phase optimizer’” maintains
most favorable signal polarity permitting up to 125% positive
modulation without negative undershoot, ** Its the limit ' in
todays broadcast limiters. URE! quality of course

Available from your URE! dealer.

UlEi

11922 Valerio Street
No. Hollywood, California 91605 (213) 764-1500

Exclusive export agent: Gotham Export Corporation, New York

Want more details? Circle No. 28 on Product Info. Card.



George Burns swhio also daes TN ol HIP SWETCHITR

successtul UStereo Roc k7 whie s nos Foutendimg
on the air i over B0 mark ety mvoniod birome  Fhip-Swoit 1 i
“Beantiful Rock™ a8 hempg prolaced oo vl news gather | 1 i
Lioth for aelonigl an STl leaf Coannd e o, Adw ar Yden Vioirk 1
Nickell pointed 1o the acr that aver ball afters o new Color Thp Swit |t
ol the present clients are “hve™ e pound heltcarned devic tedl
part of the day. vingle portable recarder, i
FMPROGRANMING, INC. ter cameraman toossite by e
1349 REGAL ROW mipose and Lade hetween o T
DALLAS, IENAS 75247 hos own and o second mera up to 100
PITONE: {214) 634-8511 foet anman
Want more detanls? Noooexira sy genenador or oo
Cercle No. 42 on Product Info. Card. phuase shilter s necded, The mastes n
era vicwlinder previews  eithe G
ADWAR COLOR PORTABILLE miaee and also monitors the proceam dur

Produced by

©

Carruthers
Broadcast
Consultants

BP&P 42

OUT OF ENERLY

ON ENERGY with Mike Reagan is a 2%-minute daily radio
feature focusing on a topic your listeners want tO hear
about: ENERGY! The show is produced in language that
people can relate to. No technical jargon or complicated
theories, Just straightforward information on what is going
on in this country about the energy problem, and what it
means to the average American.

ON ENERGY is an interesting way to help satisfy your
news or public affairs committment. The host of the show,
Mike Reagan, is a prominent national radio/tv figure who
works closety with his father, Ronald Reagan.

ON ENERGY is free and exclusive to one station per mar-
ket. More information and demo available.

MIKEREAGA
FILLS YOUIN

ON EMERGY

‘with Mike Reagan

14724 Ventura Blvd., Suite 1010
Sherman QOaks, CA 91403/ (213) 783-7212

Want more details? Circle No. 40 on Product info. Card.
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ADWARVNIDEO CORPORATION
100 FIFTH AWENUE
NEWYORK, NY 10011
PHONIL:1212) 691-0976
Want more details?
Circle No. 43 on Product fnfo. Card

OTARIINTRODUCES NEW
GENERATION OF COMPACT
PROFESSIONAL RLCORDERS

At the 1977 NAB show, Otarr will in-
troduce a new line of professional recar
ders, the Nark [l;a cue tone accessory
s automated radio staton reproducer;
and a {ull track version of its MX-5050 re-
corder.

Mark [II: Model designation of the
new generaton of Otarn machines is the
Otari Mark II. It combines all the tea
tures and benefits of the popular MX-5050
recorder with several new items not us-

for

uallv found in recorders in this price
range. [ts new features include separate
transport and electronics to allow mount-
ing versatility in rack or console, do cap-
stan servo with £79 pitch control as stan-
dard instead of an accessory, all plug-in
electronics for ease of service, complete
accessibility on front and rear panels 1o
electronics adjustments, and an interface
jack for coupling a dbx or Dolby noise re-
duction system.

Two versions of the Mark I are avail-
able, both with half-track (0.975 or 1.9
mm track) format: a two channel quarter-
inch and a four channel half-inch. Mount-
ing configurations include rack (standard}.
and optional rable top console and floor
console. Price of the Mark I1is $§2,195 for
the two channels, 83,195 for the four
channel,



Budd Clain of the firm tells BP&P
the new series was made available due to
the difficulty many radio stations were
having in locating oldies in mint condi-
tion.

THE MUSIC DIRECTOR PROGRAM-

MING SERVICE
BOX 103
INDIAN ORCHARD, MASS. 01051
PHONE: (413) 783-4626

Want more details?
Circle No. 38 on Product info. Card.

NEW, FULLY AUTOMATIC VIF
INTERMIX MODELS DESIGNED FOR
MAXIMUM FLEXIBILITY AND
TIGHT CUEING

Two new VIF Intermix
{(Model 3000-STB Stereo

Models
and Model

2000-B Monaural), designed for use in
radio station automation, are now avail-
able. The new models offer completely

intermix between
and one

three se-
program

automatic
quential
sources.

real time

When used in radio station automat-
ion, where tight cueing is essential, the
VIF Intermix program transfer is keyed
by a 25 Hz tone, and the actual switching
can take place at either the beginning or
ending of the tone, depending on the
mode selected. For maximum cueing flex-
ibility, VIF provides a built-in variable de-
Tay which operates in either mode. A
silence sensing back-up system is also in-
cluded in case program material is missing.

Other features of the VIF Intermix
Models include: All solid-state circuitry
utilizing computer type integrated circuit
logic; plug-in cards for switching capabil-
ity and all program sources; photo cells
for completely noise-free switching of all
audio functions; built-in speaker for cue-
ing or off-the-air monitoring; light emit-
ting  diode program stage indicators;
pushbitton rapid advance; and VU
meter(s) pre-set so that zero equals plus 4
dBm, with other output Jevels available

on request at no additional charge.

Manufactured in the United States,
the VIF Intermix Models are economical-
ly priced at just $1,195 for the 3000-STB
Model and $1,045 for the 2000-B with
both silence sensing and 25 Hz sensing
capabilities. (A 2000-B Model is also avail-
able with silence sensing only for $925.)
VIF INTERNATIONAL
P. 0. BOX 1555
MOUNTAIN VIEW, CA 94042
PHONE.: (408) 739-9740

Want more detarls?
Circle No. 39 on Product Info. Card.

TM'S “"BEAUTIFUL ROCK"

TM Programming’s vice president and
general sales manager, Ron Nickell, has
announced that their new ‘Beautiful
Rock™ service is already on the air in 10
markets.

Nickell pointed out that the soft
rock format, over one year in the research
stages, has opened with one of the most
impressive market lists in the history of

The
Original

Network Dragnet

Radio
Series

%
starringJack Webb ,
BACK ON THE AIR!

Now available lor local purchase

CHARLES MICHELSON, inc.

9350 Wilshire Blvd., Beverly Hills, Ca. 90212 + (213) 278-4546

Want more details?
Circle No. 34 on Product iInfo. Card.

syndicated programming. Stations already

on are: KAFM (FM)—Dallas; WDJQ
—Baltimore; KIFM (FM)—San Diego;
KUUU—-Seattle; KUDL (FM)—Kansas
City; KIOG (FM)-Phoenix; WSCQ
—Columbia, SC; KBMI-—-Las Vegas;
WRQN (FM)-Portland, Maine; and

KNUW (FM)—Great Falls, Montana.

Nickell said that there are 12 more
stations committed to the format that
cannot be revealed at this time due to
competitive situations.

“Beautiful Rock’ is consulted by

R‘,‘,‘ Fli H('[H irl 1s a

synchiated feature that )
biruicps the most newsworthy recorchng artists
to your =lation twice a day Fach three and
a halt rinute show features Rabert W Morgan
with three newslems about today's hottect
htmakers, mcluding 3 veice actuality of one of
thern During the past year, Record Report
has featured actualiies with practically
every rmajor recording personalty, [rom
Elton John 1o Olivia Newton-John
So we ofter your =lation the chance
to feature arlisls who are olen
inaccessible to your competiion

On top of thal, you may find
that Record Repeort can help you
fulfill your news rommitment

The eniertainment
Value of Record Report’
may be news o vou.

priceless teature And
in fact, that'= exactly
cause s provicled without charge
aclcast area

whal its, b
exclusively to ane slabion i 4 b
We supply two programs each week: Lay,

for g tatal of len shows a week Fach contan

a one raunute commeraial for a national

spansur to be runcas part of the program

You then bave the option of runtneg each

show a second ime, andd selling the

mercial slot iy norecompetitive loea
sponzor b you'd Tke maore
information, or wenld ke ©heo
a current week's copy of Reoord
Report as a sample, call ue Fin
please dot quickly, betore your com-
pettion beats you to o B

SCQUSE a5

Alt this makes Record Report o gRTIFTTTIETITTITAIR they say. good fews trave s ast

FIMWAY/ RADIO INC.

1610 N Cahuenga Blvd  Hollywaod, CA 90025
TELEPHONE (213) 4626421

Want more details? Circle No. 35 on Product Info. Card.
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TMPROGRAMMING, INC.

1349 REGAL ROW

DALLAS, TEXAS 75247

PHONIF: (214) 634-8511

HIP-SWITCHER

Extending the  addvantage ol thear
Fhip-Switcher 1o
video news gatherning and hield rre
ducuon, Ndwar Video ol New York now

(J['('| J

monechironme prortabile

OO

o tiew Coovliar

”,1. Switcher, [ has

pound beltcarried device connen ted 1o
single portable recorder, allows the mas
ter cameraman 1o switch, dissolve, supes

impose and fade herween the nnages ol
s own oand o second camiera up to 100

feet away,
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Circle No. 42 on Product info. Card.
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ON ENERGY with Mike Reagan is a 2% United States
feature focusing on a topic your liste
about: ENERGY! The show is produc
people can relate to. No technical jarg
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wures ana benelits of the popular MX-5050
recorder with several new items nol us-
ually found in recorders in this pnce
range. Its new features include separate
transport and electronics to allow mount-
ing versatility in rack or console, dc cap-
stan servo with £7% pitch control as stan-
dard instead of an accessory, all plug-in
electronics for ease of service, complete
accessibility on front and rear panels to
electronics adjustments, and an interface
jack for coupling a dbx or Dolbv noise re-
duction system.

Two versions of the Mark II are avail-
able, both with half-track (0.075 or 1.9
mm track) format: a two channel quarter-
inch and a four channel half-inch. Mount-
ing configurations include rack (standard),
and optional table top console and floor
console. Price of the Mark [11s §2,195 for
the two channels, 83,195 for the four
channel.

y

ON EMERGY

‘with Mike Reagan

Produced by

©

Carruthers
Broadcast
Consuftants

Marketed by

14724 Ventura Blvd., Suite 1010
Sherman QOaks, CA 91403 / (213) 783-7212

Want more details? Circle No. 40 on Product Info. Card.
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matching program length exactly to avail-
able air time. Price is $1,650 for two
channel and $2,495 for four channel.
DP-1010 16:1 Duplicator: This is a
new low cost 16:1 duplicator that pro-
duces both cassette and open reel tapes,
either two or four track, from % or %
inch masters. The DP-1010 master unit
has a reel-to-reel configuration with a
modular add-on Y%-inch bin loop for larger
production runs. Slaves are field modifi-
able between cassette and open reel. Price
of the DP-1010 is $13,000 for master and
three slaves, or $15,950 for master, bin
loop accessory, and three slaves.
OTARI CORPORATION
981 INDUSTRIAL ROAD
SAN CARLOS, CA 94070
PHONE: (415) 593-1648

T T, ]

Broadcast Buffoonery

By Robin Lee Grube

“Why don’t you fix the equipment so

it breaks down during the day. . . when

you're awake?!’’

B.W.I. PRODUCTIONS
10717 WEST 90TH TERRACE
OVERLAND PARK, KANSAS 66214
PHONE: (816} 358-5250
Want more detarls?
Circle No. 45 on Product Info. Card.

NEW FERRITE REPLACEMENT HEAD

NAB will be the first showmg o1 e tun
track version which has single channel re-
cord and reproduce capability, plus two
channel-half track reproduce capability as
well. MX-5050 professional features in-
clude front panel edit and cue controls,
motion sensing, precision mounted splic-
ing block on head cover, synchronous re-
produce, professional XILR connectors
for line-in and 600 ohm line output, var-
iable or fixed outputs (at +4 dBm or -10
dBm), front adjustable bias and equaliza-
tion, built-in test and cue oscillator. Price
is $1,450 for the one and two channel.
The four channel, which includes as stan-
dard a dc capstan servo, sells for $2,495.
Options include rack mount kit, portable
case, remote control, and dc servo for the
one and two channel.

MX-5050 with variable speed (£10%)
dc capstan servo will also be shown at
NAB. This option is particularly useful in
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“The Radio Program™ shps every so often
and actually dispenses useful mformation.

After over a thousand hours of live
on-air testing, ‘“‘I'he Radio Program” is
now ready for the world. TRP is packag-
ed with station promos, tic-ins and ways
to make a buck by running it. There are
two forms now available, a full four-hour
show to run five days a week or a one-
hour spectacular for daily airing. Tapes
are 7% Ips. in either mono or stereo de-
pending on the use application. Tie-ins in-
clude T-shirts, a magazine and various
other nostalgic “‘offers’ reminiscent of
the Golden Age of radio.

If you are looking for an alternative
to current programming, something in the
spirit of Bob and Ray; Hudson and Lan-
dry; Goebbel and Goerring, this just might
be the ticket. BWI will furnish demo tape
and content information on request.

Cut
the Noise
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Program-Controlled
Filter/Expander

Suppresses mechanical, elec-
tronic, and tape system noise,
or restores program dynamic
range by linear broadband
expansion. Variable thres-
hold adjustment allows pre-
cise selection of restoration
point. Visual indication of
threshold coincidence and
full expansion.

Madel 241, $270.

»

INOVONICS

INCORPORATERO

503-B Vandell Way, Campbell
CA 95008 (408) 374-8300

Want more details?
Circle No. 41 on Product Info. Card.
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The following back issues of “"BP&P" are
available for $1.50 each. Use the order
form below.

A. Vol.1/No, 1; April/May 1975
“Clive Davis and 8uzz 8Bennett on music
programming,”” “TV Computer anima-
tion,” "Some basi¢s of competitive pro-
duction,” “Dallas/Ft. Worth, Texas ra-
dio."

B. Vol. 1/ No. 2; July/August 1375
“Syndicated Programming,' '‘Stereo Tape
Machine Alignment,'”" "Programming re-
search in TV, ““Chicago Radio."”

C. Vol. 1/ No. 3; Sept/Oct 1975
‘‘Imaginative radio production,' ‘“Match
Game 75, “FM vs. AM programming,"’
""Radio press publicity.”

D. Voil,1/No. 4; Nov/Dec 1975

‘“Radio comedy,"” ““‘Spanish language
television,”” ‘“‘“Which formats attract the
largest audience?,” ‘“‘Radio programming
in Atlanta.”

E. Vol.2/No.1l,; Jan/Feb 1976

“Why are you playing that record?,”

“Cue tones and the tight automation for-
mat,"”" “TV news gathering,’”” *‘Notes on
becoming a production pro.”

F. Vol. 2 /No. 2; Mar/Apr 1976
"“Robt. W. Morgan and Don Imus,"”
“More basics of competitive production,”

BP&P

GUIDE TO PROFESSIONAL RADIO
& TV NEWSCASTING By Robert Silier
A practical guide covering all aspects of
broadcast journatlism.
Qrder No, 535

Hardbound $9.95

RADIO PROGRAM IDEA BOOK by Hal
Fisher. All the programming ideas you
need to build and hold an audience. A
virtual thesaurus of ideas on radio show-
manship to help boost ratings.

Qrder No. 268 Hardbound $12.95

HANDBOOK OF RADIO PUBLICITY
AND PROMOTION By Jack Macdonaid
An encyclopedia of radio promotion,
covering contests, outside stunts, fun
promoticons for special days, weeks, etc.
Order No. 213 Complete set $29.95

MODERN RADIO PROGRAMMING By
J. Gaines. Every aspect of radio pro-
gramming, from format layout to select-
ing DJs, is detaited in this comprehensive
book. Applies to all radio formats.

Order No. 623 Hardbound $9.95

RADIO PROMOTION HANDBOOK by
william Peck. Jam packed with hund-
reds of ideas, and complete with factual
examples of new ways of promoting a
station, both on and off the air,

Order No. 267 Comb-bound $9.95

RADIO PRODUCTION TECHNIQUES
By Jay Hoffer. Covers every phase of
radio production from announcements to
the overall station *souna’., Special em-
phasis on sales and production expertise,
Order No. 661 Hardbound $12.95

HANDBOOK OF MULTICHANNEL
RECORDING by F. Alton Everest.
Covering everything to know about mak-
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TV promotional spots,"” ““Radio pro-
gram syndication— Tom Rounds.'

G. Vol. 2 /No. 3; May/lune 1976
““Tape care for maximum performance,”
“Electronic graphics and visual program-
ming effect,”” “"New Orileans radio.”

H. Vol. 2/ No.4; July/August 1976

““Exorcising the demons of radio,”” "Ra-
dio production libraries," YTV news
gathering and Super 8 film," “"Radlo
program syndication, Part 2, features-
Harry O'Connor."

I. Vol. 2 /No. 5; Sept/Oct 1876

“Gary Owens and Charlie Tuna on the
radio personality,” “The practical radio

broadcast console,” *Film vs. Video tape,
part 1," “MOR— the fable of the myster-
ious lost format —Larry Vanderveen."

J. Vol. 2/ No. 6; Nov/Dec 1976

“"The public affairs time bomb— how to
stop the explosion,' “Caution: Stereo
can be hazardgous to your mono,” “Film
vs. Video tape, part 2,'" “Seattle Radio,
part 1.”

K. Vol. 3/ No. 1l; Jan/Feb 1977
“Seattle Radio, Part 2" *“*Music Custom-
izing,”" *Retail Television Commercials,”
“*Giving Your TV Station a Face Lift.”

BP&P - Back Issues
P.O. Box 2449
Hollywood, CA 90028

Please send me the back issues of BP&P
circled below. | have enclosed $1.50 for
each back issue {sorry, no billing).

L-----

ABCDEFGHI JK
Name
Address
City State __Zip
¢ 7 3 Fr r B F 7 F ¥ |

ing highest quality professional audio
tape recordings. Including modern tech-
nigues in dubbing, speclal effects, mix-
ing, reverb, echo, and synthesis — for
both stereo and quad. Recommended for
all broadcast recording applications.

Order No. 781 Hardbound $10.95

RADIO ADVERTISING-- HOW TO
WRITE AND SELL IT, By Sol Robinson
This comprehensive volume presents an
extremely practical approach to radio
advertising sales- to obtain better results
for the salesman, station, and sponsor,
Order No. 565 Hardbound $12.95

CASSETTE RADIO SALES TRAINING
PROGRAM from Audio Sellers, Inc. Six
easy 1o listen to cassettes dealing with
the ““self-reliance” method of selling ra-
dio. A must for training new sales-
people or for use as a refresher course
for current staff. In use at over 200 sta-
tions nationwide. With cassette folder.
Order No. B100 Complete set $69.95

BP&P BOOKS / PO Box 2449
Hollywood, CA 90028
Please send me books circled below:

213 267 268 533 535 565
587 623 646 661 781 B10O
My full remittance in the amount of
. is enclosed. (California

residents add 6% saies tax; foreign orders
add $1.00 per book).

Sorry, we cannot bill
Name
Address
City
State Zlp
------------J

you for books.

FOR CART MACHINLES DEVELOPLD
BY SAKI MAGNETICS

Saki Magnetics, of Santa Monica, Cali-
fornia, introduces the first fernte head
for the broadcast industry’s cart machines
This new Saki
hot-pressed  ferrite

head 15 manufactured of

with  glass-bonded

gaps. A new head is plug-to-plug com

patible with the original heads used in
these machines. A life expectancy of 10
times that of a metal head is conservative.
For more information contact:
SAKI MAGNETICS, INC,
1649 — 12TH STREET
SANTA MONICA, CA 90404
PHONE: (213) 451-8611
Want more details?
Circle No. 48 on Product Info. Card.

NEW VIDEO MIXER CONVERTS BCD
INPUTS INTO DISPLAYS OF UP TO
16 CHARACTERS

A new Video Mixer inserts up to 16
characters of BCD data into video data,
producing a composite information dis-
play, is now available from Moxon, Inc.,
Irvine, California, for use in any video
monitoring or TV application requiring
display of 16 character messages such as
time data (year/day/hour/minute/seconds/
milliseconds).

Designated the Remote Video Dis-
play Model 557, the compact video mixer,
which may be rack mounted, contains all
controls for adjustment or setting of the
display anywhere on CRT, as well as sel-

a8 UE -




K
Larry Nelson
live...?

He's better than live.

For one thing, we burn the outtakes. We don't take Larry's talent lightly. He's among the best. His morning
show on Seattle's KOMO has been #1 for years. * So when we produce the Larry Nelson Show
it's with the same approach that a dedicated filmmaker uses when combining a major talent with a
fine property. Seventeen years in the programming and syndication business have taught us that's what it
takes to provide America's radio stations with warm, creative personalities, fine
adult music, and the dependable 7-days-a-week consistency that attracts and keeps loyal, happy listeners.

It works. And we can prove it. Call us toll free at 800-426-9082 and ask for
the "Better Than Live" Larry Nelson Show.

" ARB: Adults 18+ 8 am - 10 am M—F, APR - MAY 1970 through OCT - NOV 1976

Broadcast Programming International, Inc.
Pacific National Bank Bldg., Bellevue, WA 98004 (206) 454-5010

Want mora details? Circle No, 1 on Product info, Card,




ARS-1000 Automated Radio Station
Reproducer: An important new accessory
is now optionally available for this mach-
ine, a 25 Hz cue tone sensor and variable
time delay. The ARS-1000 is a ruggedly
built rack mounted reproduce machine
designed to meet the special needs of the
automated radio broadcaster for long
term reliability under continuous opera-
tion. Its features include two speeds — 7%
and 3% 1ips., two channel stereo (half
track) head stacks, recessed front adjust-
able output level and head azimuth, plug-
in professional grade PC boards and re-
lays, IC preamp in head assembly for im-
proved S/N, simple operation plus remot-
able Play and Stop, ready light to indicate
proper tape threading, special long-life
polypropylene pinch roller and ball bear-
ings.

Priced at $1,200, the ARS-1000 has a
full one-year warranty on parts (except
heads) and labor. With cue tone sensor
and variable time delay, the price is

$1,295.

MX-5050 Compact Recorder: A full
capability professional recorder, with 10%
inch reels, three motors, and one, two or
four channels on Y%-inch tape. New at
NAB will be the first showing of the full
track version which has single channel re-
cord and reproduce capability, plus two
channel-half track reproduce capability as
well. MX-5050 professional features in-
clude front panel edit and cue controls,
motion sensing, precision mounted splic-
ing block on head cover, synchronous re-
produce, professional XLR connectors
for line-in and 600 ohm line output, var-
iable or fixed outputs (at +4 dBm or -10
dBm), front adjustable bias and equaliza-
tion, built-in test and cue oscillator. Price
is $1,450 for the one and two channel.
The four channel, which includes as stan-
dard a dc capstan servo, sells for $2,495.
Options include rack mount kit, portable
case, remote control, and dc servo for the
one and two channel.

MX-5050 with variable speed (£10%)
dc capstan servo will also be shown at
NAB. This option is particularly useful in

matching program length exactly to avail-
able air time. Price 1s $1,650 for two
channel and $2,495 for four channel.
DP-1010 16:1 Duplicator: This is a
new low cost 16:1 duplicator that pro-
duces both cassette and open reel tapes,
either two or four track, from Y% or Y
inch masters. The DP-1010 master unit
has a reel-to-reel configuration with a
modular add-on Y%-inch bin loop for larger
production runs. Slaves are field modifi-
able between cassette and open reel. Price
of the DP-1010 is $13,000 for master and
three slaves, or $15,950 for master, bin
loop accessory, and three slaves.
OTARI CORPORATION
981 INDUSTRIAL ROAD
SAN CARILOS, CA 94070
PHONE: (415) 593-1648

Want more details?
Circle No. 44 on Product Info. Card.

B.W.I. PRESENTS —
“THE RADIO PROGRAM”

Once upon a time there were three
beards . . . Jim, Fred and Art ... they
had spent many years in broadcasting and
were unhappy with the way radio had
been turned into a record player with the
time and temperature added. One day
(about a year ago) they decided to do
something about it. The result is ““The
Radio Program’’. Once again radio has be-
come the theatre of the mind! During the
program listeners are taken to a hundred
could-be worlds in a thousand maybe
years . . . and a lot of other places. The
show features humeor, information, and
occasionally music, but not always in that
order. In addition, listeners are instruc-
ted in the finer points of ““Earth Diving”’,
and how to prepare cranberry sauce in
the privacy of their own cars.

With over thirty voices (the host and
others) interviews with interesting people
are possible. From cat-flingers to pro-
fessional shouters, *“The Radio Program™
endeavors to put fun back into the med-
ium. While the main purpose is whimsey,
“The Radio Program” slips every so often
and actually dispenses useful information.

After over a thousand hours of live
on-air testing, “The Radio Program’ is
now ready for the world. TRP is packag-
ed with station promos, tie-ins and ways
10 make a buck by running it. There are
two forms now available, a full four-hour
show to run five days a week or a one-
hour spectacular for daily airing. Tapes
are 7% 1ips. in either mono or stereo de-
pending on the use application. Tie-ins in-
clude T-shirts, a magazine and various
other nostalgic “offers” reminiscent of
the Golden Age of radio.

If you are looking for an alternative
to current programming, something in the
spirit of Bob and Ray; Hudson and Lan-
dry; Goebbel and Goerring, this just might
be the ticket. BWI will furnish demo tape
and content information on request.

Broadcast Buffoonery

By Robin Lee Grube

“"Why don’t you fix the equipment so

it breaks down during the day. . . when

you're awake?!”

B.W.I. PRODUCTIONS
10717 WEST 90TH TERRACE
OVERLAND PARK, KANSAS 66214
PHONE: (816) 358-5250
Want more details?
Circle No. 45 on Product Info. Card.

NEW FERRITE REPLACEMENT HEAD

Cut
the Noise
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Program-Controlled
Filter/Expander

Suppresses mechanical, elec-
tronic, and tape system noise,
or restores program dynamic
range by linear broadband
expansion. Variable thres-
hold adjustment allows pre-
cise selection of restoration
point. Visual indication of
threshold coincidence and
full expansion.

Model 241, $270.

® )
ﬂ_H\IO\/ONICS

INCORPORATED

503-B Vandell Way, Campbell
CA 95008 (408) 374-8300

Want more details?
Circte No. 41 on Product Info. Card.



For Some of
the Best
Sales Jingles
Available,
GiveUs
adingle:
(213) 882-0177

Contemporary custom-produced com-
mercials and image jingles for your ad-
vertisers at reasonable prices. Custom
logos for your station also available.

r.~
® T

[nnovation
Organization

Box 3133/ N. Hollywood, CA 91609

4 Want more details?
Circle No. 51 on Product Info. Card.

CUSTOM
RECORD
PRESSING

No order too large or too small.
Complete production capabilities,
inciuding mastering, matrix, press-
ing, printing, and fabrication.

Excellent quality for syndicated
radio programs, specials, commer-
cials, and demos.

N/

AWARD

Record Mfg., Inc.
11016 S. La Cienega Blvd.
Inglewood, CA 90304
(213) 645-2281

4 Want more details?
Circle No. 52 on Product Info. Card.
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of Broadcasters convention in Washington,
March 27-30.

Two of the products incorporate
microprocessor technology, one incorpor-
ates the new 3M miniature data cartridge,
and one provides chroma-key capability
for cameras generating NTSC color video:

The 3M Datavision Modet D-8800
Character Generator, the industry’s first
dual-microprocessor generator, which has
an expanded repertoire of present capabal-
ities and superior longevity through soft-
ware updating.

The 3M Model 516 Studio Production
Switcher, whose microprocessor permits
simplified and more reliable operations
and allows the storage of up to four pend-
ing program operations.

The 3M Model 6220 In-Line Image
Enhancer, which not only enhances
NTSC color video output from a camera
or video recorder, but also features an al-
ternate output suitable for chroma-key
use.

The 3M Model DCS-1 Data Cartridge
Storage Unit, which provides memory for
the Model D-3000 and D-2000 character
generators, storing up to 300 pages on a
miniature tape cartridge.
3M COMPANY
P. O. BOX 33600
ST. PAUL, MINNESOTA 55133
PHONE: (612) 733-9853

Want more details?
Circle No. 53 on Product Info. Card.

COMPACT MONITOR SPEAKERS
FOR STUDIO USE

The David series of loudspeakers
from Visonik of America are the perfect
speakers for broadcast and recording stu-
dio use. The D-30, shown In mastering
facility, provides an accurate and linear
frequency response and extremely wide
dispersion. These characteristics, in addit-
jon to small size, make for maximum
monitoring in minimal space.

l )

| W%
=
The D-50, and compact but some-

what larger D-60, D-80 and D-100, are
other David speakers that are accurate
and have good power handling capability,
ideal when space is critical and maximum
sound is desired. Prices range from $95
for the D-30 up to $259 for the larger
speakers. Shown on the left is the D-30,
with and without the grille.

VISONIK OF AMERICA, INC.

1177 — 65TH STREET

%
o o)
<

A =

OAKLAND, CA 94608
PHONE: (415) 653-9711
Want more details?
Circle No. 54 on Product Info. Card.

NEW COMPUTER-CONTROLLED
BROADCAST AUTOMATION
SYSTEM FROM 1 G M

New addition to the 700 series of
computer-controlled broadcast automa-
tion systems at IGM, Bellingham, Wash-
ington, is the Model 755. Dual DEC
Floppy Disc drives incorporated into this
design, as well as other factors, place the
755 system at the very latest “state of the
art”. Furthermore, the basic 755 unit can
perform all of the tasks outlined below
with no troublesome options among
which to decide. One can use as few of
those abilities as he needs, or increase the
functions of the 755 later, without buy-
ing additional or different units. Former-
ly, many of these capabilities were avail-
able only in the Model 770.

Some of the chief features of the
Model 755, which is less costly, are:

1 - Faster access to eight days of pro-
gramming information, via Floppy Disk
storage.

2 - Up to four different terminal-
based Input/output procedures may be
run concurrently with on-alr system
switching, logging, and control activities.

3 - Can operate a maximum of three
CRT’s, one R.O. logger device and one
teleprinter or other (ASCII serial) compu-
ter-terminal or communications terminal,
although the unit may be operated with a
minimum of one CRT and one R.O. log-
ger, together with the 16K CPU and dual
Floppy Disk drive.

4 - 1,000 tutle descriptions and as
many as 32 special source descriptions.
2,400 switching events per day for eight
days.

5 - Capable of voice tracking and ad-
vance cueing of random audio sources
{like IGM Go-Cart or new IGM Magna-
Carta).

6 - For ease of data entry, uses Eng-
lish commands and/or menu-type spec-
ification of parameters.
1GM
4041 HOME ROAD
BELLINGHAM, WN 98225
PHONE: (206) 733-4567



ection of small or large characters in
black or white, with or without black
surround.

Following initial connections the
only requirement for operation 15 to set
the display desired and then feed in
appropriate BCD data.

Important  specifications  include
character height of 16 or 32 lines and
compositions of 7 x 8 dot matrix. Com-
posite video input of 0.75 volts p-p to 1.3
volts p-p into 75 ohm termination. Parallel
BCD input mustbe TTL compatible where
logic “I”” is greater than +2.5 volts, logic
“0" equals 0 to +0.5 volts.

The unit is priced at $1,500, and del-
ivery is quoted at 60 days A.R.O.
MOXON, INC.

2222 MICHELSON DRIVE
IRVINE, CA 92714
PHONE: (714) 833-2000
Want more details?
Circle No. 49 on Product Info. Card.

GOOD MUSIC COMPANY ADDS
NEW MUSIC SERVICE

The Good Music Company, of Holly-
wood, California, are suppliers of custom-
produced instrumental versions of million-
seller contemporary music, In ‘‘good
music” arrangements. Over 500 quality
music stations throughout the United
States, Canada, and Australia are current-
ly using the music service.

Effective immediately, The Good
Music Company has added a new music
service: “The Good Music Company
Singers”. Stations are provided with an
exclusive collection of 80 of the most
memorable contemporary hit songs, in
full choral arrangements. The service is
provided to stations on the finest quality
pure vinyl pressings, in specially designed
Jjackets which provide comprehensive in-
dexing information.

Demos are available for both the in-
strumental and vocal music services.

THE GOOD MUSIC COMPANY
3518 CAHUENGA WEST, SUITE 305
HOLLYWOOD, CA 90068
Want more details?
Circle No. 50 on Product Info. Card.

3M ADDS FOUR UNITS TO
SOPHISTICATED TV LINE

The growing line of sophisticated
professional TV equipment from 3M
Company’s Mincom Division was further
expanded by the introduction of four
new products at the National Association

THE
AMERICAN DISCO
RADIO NETWORK

Currently heard in 22 countries and 13 U.S. territories, AMERICAN

DISCO is now available in the United States.
—5 exciting 1/2-hour shows per week.
—Spot avails for local sale.
—Non-stop disco dance music.

—Weekly telephone surveys of the most requested music in the

nation’s biggest discos.
—Guest stars . . . and More!

Hosted by
KRIS ERIK STEVENS

Reserve in your market now: (213) 981-8255

’ Krishane Enterprises, Inc.

4601 Willis Avenue, Suite 309
Sherman Oaks, CA 91403

S

Want more details? Circle No. 46 on Product Info. Card.

Listento
the Sound

of Dependability

STL test tapes maintain a reputation as the most dependable
and accurate tapes you can buy because of the consistently
high standards produced on the finest precision equipment.

In addition, they are available in more sizes than that
offered by any other manufacturer in the world.

Listen to the sound of dependability . . . and accuracy. Order
STL test tapes and find out where your system really is.

All audio widths from 150 mil. to 2-inch. Prompt delivery
insures freshness.

For the distributor in your area— Call or write:

TABER Manufacturing & Engineering Company

2081 Edison Ave. « San Leandro, Ca. 94577 * (415) 635-3831

e
Tennessee distributors: Auditrofics, Inc., Studio Supply Company

Want more details? Circle No. 47 on Product Info. Card.
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Classified

CLASSIFIED ADVERTISING RATES
Prepaid" with submitted copy:

One Column Inch {1 x 2%} ... $27.50
¥, Column Inch {4 x 2%} ... 20.00
*(If biling is required add 20%)

“THE PEOPLE BANK"~ WILL HELP
YOU FIND THE PERSONNEL YOU
NEED, QUICKLY AND
ECONCMICALLYIN

Subscribe to the broadcast industry’s
most unique service, "THE PEOPLE
BANK.” It’'s the simplest and most
economical way to find an announcer;
program director; salesman; or proauc-
tion person. By making one TOLL
FREE phone call, yvoull be able to have
"The People Bank” send you a complete
list of people from your area and all
across America who are seeking posi-
tions. ACT NOW and receive the reg-
ular $99.00 vyearly subscription for just
$49.00. Complete details from:

THE PEOPLE BANK
Audio Sellers, Inc,
Box 23355, Nashville, TN, 37202
or call TOLL FREE 1-800-251-2058

Love s the

Jllessage

A VERY SPECIAL AFFAIR

“Love is the Message® is a tasteful touch of
tenderness. 30 second thoughts of life, love,
and everyday living. Words and music of
wisdom in 260 cuts worth a million emo-
tions and a year’s worth of love.

Give your listeners a give of love.
Just $99.00

Write or call:

KRISHANE

ENTERPRISES INC.

4601 Willis Ave. Sherman QOaks
Calif. 91403 Phone 213/981-8255

A Want more details?
Circle No. 58 on Product Info. Card.

FREE CAIALOG & AUDIO APPLICATIONS ]

CONSOLES
KITS & WIRED
AMPLIFIERS
MIC EQ ACN,
LINE TAPE, DISC,
POWER
OSCILLATORS
AUDIO
TAPE BIAS
POWER SUPPLIES

& Want more details?
Cirele No. 61 on Product Inio. Card.

THE RESONATOR-is more than a
reverb. |t is the only audio effects unit
designed for broadcast. $359.00
Oyma—Box 1697
Taos, NM 87571

A Want more details?
Circle No. 62 on Product Inlo. Card.

STATION SERVICES

EQUIPMENT

RADIO PROGRAMS

12 HOUR RADIO SPECIAL!

"GLENN MILLER:
MEMORY MAKER"
1926—-1944

—a 12-hour remembrance of America’s
Favorite Band Leader.

-Over 100 memorable records
Samples of concerts, broadcasts, and
films
-133 voice tracks from musicians, singers
and arrangers who made records with
Glenn Miller
-Audio and graphic promotion aids
-Available in mono or stereo
-25 cycle tones for automation

Hosted by Chuck Cecil, radio’s fore-
most authority on big bands - producer
of “Swingin® VYears” and ''Big Band
Count-Down.”

“Swingin’ Years’
P.O.Box 2 / Tarzana, CA 91356
(213) 999-1937

USED AMPEX VIDEO EQUIPMENT
FOR SALE

VR 7500 Color VTR; VRX 7500 Color
VTR; VR 5000 B&W VTR; VM 627
Monitors (2); Assortment of 1-inch used
video tape (approximately 60 reels).
Take all for $1200 (Call for individual
prices): Mike Colestock, 1924 Hyperion
Ave., Los Angeles, CA 90027, (213)
665-2828.

Write CUSTOM RADIO PIRODUCTIION
Contemporary ID's - Logo's - Intros.
for All Formats - Lowest Prices.

FREE ALSO = aircheck Tepas. Production Aids,

Wild Tracks, DJ Comeqgy, Books., FCC Tasts.

(o110 Ml Feoture Progiams. D4 Promos, end WORE!

COMMAND @ PRODUCTIONS BOX 26348
{415} 332-3161 SAN FRANCISCO, CALIF. 94126

A Want more details?
Circle No. 63 on Product info. Card.

UREI, Sennheiser, Crown
Emilar, Cetec, Yamaha, Otari,
Shure, AKG, etc.

( A
electro-acoustic

 Systems J

150 N. Hull St.
(404) 353-1283

P.O. Drawer 1923
Athens, Ga. 30601

THE 9
CnRB 6=~ 3?}
STUDIOS

AUTOMATED SOUND
SYSTEMS PROGRAMMING

(415) 592-6149

3415 BERESFORD AVE « BELMONT, CA 94002

4 Want more details?
Circle No. 64 on Product info. Card.

EMPLOYMENT

A Circie No. 59 on Product Info. Card.

A Want more details?
Circle No. 57 on Product info. Card.
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LA SALLE AUDIO

We cater exclusively to the professional
broadcast, recording, and production
engineer.

We represent the major professional
audio manufacturers, such as Scully,
Tascam, JBL, Neumann, AKG, UREI,
3M, Inovonics, Crown, Electro-Voice,
Nortronics, Auditronics, Cetec, and
many, many more.

Call us for all your professional audio
needs!

Competitive prices. Most items in stock.

740 Rush St., Chicago, IL 60611
{312) 266-7500

A Want more details?
Circle No. 60 on Product Info. Card.

LOOKING FOR A COMMUNICATOR?
A mature, entertaining, stable broadcast
personality is currently seeking employ-
ment. He’s been in the business over 10
years, and has done everything but
climb the tower to replace the light bulb.
He’s familiar with all formats, ranging
from beautiful music to adult contem-
porary MOR. That's where he’s looking
right now. This person is looking for a
good secure spot with an adult contem-
porary MOR. He's looking for a station
that's interested in giving its listeners the
best entertainment and information poss-
ible. For those requirements, you'll get a
guy who comes equipped with Top 5
market experience, a good sense of
humor, a willingness to work as hard as
possible to do the best job possible, and
someone who's not a floater . . . in fact,
just the opposite. Looking for someone
like what you've just read about . ..

CONTACT BOX MK

Broadcast Programming & Production
P. O. Box 2449, Hollywood, CA 90028
By the way . . . he's available right now.




Want more details?
Circle No. 55 on Product Info. Card.

NEW VTR CONTROLLER FROM BTX

The new 4220 frame accurate edit
code comparator from BTX Corporation
compares any present SMPTE time code
with any parallel decoded SMPTE data
off tape and provides a command signal
to start orstop VTRs and audio recorders,
and activates an LED signal light when
the dialed-in tape location is reached.

The 4220 comparator operates in
both play and rapid shuttle modes, and
in both forward and reverse tape motion.
Typical applications include controlling
VTRs and audio recorders using SMPTE
time code for accurate frame-by-frame
editing, and upgrading existing tone edit-
ing systems for SMPTE time code com-
patibility.

The 4220 is packaged in a rugged
metal case the size of a transistor radio
and is designed to survive the rigors of
everyday continuous use in the tape room
or production studio. It is fully compat-
ible with all SMPTE time code editing
equipment and sells for $495.00.

THE BTX CORPORATION
438 BOSTON POST ROAD
WESTON, MASSACHUSETTS 02193

Want more details?
Circle No. 56 on Product Info. Card.

FREE BOOKLET OFFER:

“SPATIAL HIGH FIDELITY THROUGH
SQ QUADRAPHONIC RECORDING
AND BROADCASTING”

A 22-page illustrated booklet design-
ed to answer the most frequently asked
questions about quadraphony is available
without charge from CBS Technology
Center. The publication, ‘“Spatial High
Fidelity Through SQ Quadraphonic Re-
cording and Broadcasting’, was specifi-
cally prepared to respond to questions
about the “what” and “how” of quadra-
phonic broadcasting and recording.

Requests for the free book-
let must include a stamped, self-addressed
envelope (approximately 8% x 4) and
should be sent to:

INFORMATION SERVICES DEPT.
CBS TECHNOLOGY CENTER

227 HIGH RIDGE ROAD
STAMFORD, CONN. 06905
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Subscribe to

“BP&P"and
StayonTop

of Things.
(Like theRatings).

Winning the rating game is the key to operating a profitable station in
a competitive marketplace. Since its inception just two years ago, “"BP&P"
has presented the in-depth programming philosophies and strategies of over
25 successful radio programmers, and how they’re winning in their cities.

The market profiles in "BP&P™ are just one way you'll benefit from the
good broadcast ideas that can help keep you ahead in the ratings race. And
there’s more, You’ll keep on top of the latest audic/video equipment, ser-
vices, promotion, automation, syndication . . . a complete information
source on successful broadcasting.

For just seven dollars {a tax-deductible business expense) we'll send you
your own personal library of good broadcast ideas for a full year (six big
issues). )

Fill out the coupon below, and mail it with your check or money order
to: BP&P Subscriptions, Box 2449, Hollywood, CA 90028.

SUBSCRIBE NOW!

I NEN NEY NN BN BN NEN SIS BN BN GO BEN BN RO BED SEW POV BN RO BN G B B
BP&P / P.O. Box 2449 / Hollywood, CA 90028

Start my personal subscription to

Broadcast )
ramming
[ ]
& Production
UNITED STATES:
(0 3 Years (18 issues} $18
[] 2 Years (12 issues) $13
(] 1 Year (6issues) $7

[J 1 Year via Air Mail $13
FOREIGN:

[J 1 Year {615sues) $8.50

| have enclosed $

ame Title

Station/Company 0 e D a |
w enewa

Address
(] Home [J Office

City State/Province/Country Zip

BP&P 43
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Your professional turntable
cannot match the performance
or reliability of this one.

Every professional needs the precision of the Technics
direct-drive system. That’s why radio stations use it. And
discos abuse it. But every profes-
sional also needs abundant
torque. And now you can have
it. In the SP-10 MKTI.
At 333 RPM, the SP-10
MK T will reach the exact

That’s less than 1/12 of a turn. While it comes to a dead

-stop in only 0.3 of asecond. And you don’t have to |

worry about subtle slowdowns because a tracking force
of even 1,000 grams won’t noticeably affect its speed.
You won’tfind any belts, gears oridlers in the SP-10

MK II. But you will find our lowest wow and flutter ever .

(0.025% WRMS). Inaudible rumble (—70dB DIN B).
And a platter that spins at the exact speed‘ (3313, 45 or
78 RPM) regardiless of fluctuationsin AC line voltage or
frequency. The reason: A quartz-locked frequency
generator DC servo motor.

And the SP-10 MK I is as reliable as it is precise.
Even with its abundant torque, you can stop the platter
with your hand. Because we designed it to take all the

|‘II‘IIC .

playing speed within 0.25 of a second.

— — — — — — — el et e s

punishment a professional can dish out. Even after years
of continued use.

You’ll also get all the refinements a professional
needs. Like a quartz-locked stroboscope. Remote control.
Electro-mechanical braking. A dynamically damped
platter. And a separately housed power supply.

The SP-10 MKTI. One component in the new
Professional Series from Technics.

r Panasonic Company o 1
st Technics
One Panasonic Way
Secaucus, N.J, 07094 % bypanasonic

Attention: Sid Sifver,
Technical Service Specialist.

Professional Series

I

|

[

|

T |

O Send me technical information on the Wigh l
Technics SP-10 MK II turntable. 5 |/

|

|

|

|

|

|

O Have a Technics audio specfa”st call for am appointment. . -

NAME TITLE
Please Print

COMPANY
ADDRESS
CITY STATE ZIp

L AREA CODE PHONE NUMBER _l i

Want more details? Circle No. 66 on Product Info. Card.



IF MONEY TALKS,

FILMWAYS RADIO
IS WORTH LISTENING T0.

Filmways Radio Inc. is offering a
syndicated radio format that adds
up. In both dollars and sense.

First of all, Filmways Radio has
the financial resources necessary
to sustain quality program-
ming on a long-term
basis. We're a sub-
sidiary of Filmways
Inc., whose other
entertainment interests .
include publishing, television -

/
/ we've given this first
/ format the trade name
" *20/40” The sound
itself is being created in
- our Wally Heider Studios
in Hollywood.
. But Filmways Radio is
offering more than just a
- sound. We're offering a
comprehensive package that
) wraps up market research,
customized programming,

syndication, motion picture production, the ~ automated equipment,
manufacturing of broadcasting equipment continuing consultation and personalized
and studio recording operations. So unlike customer service.
other radio syndicators, we have the financial And we're not talking a huge amount of
stability to avoid the “hear today, gone money to deliver all this. So call John Price
tomorrow” syndrome. - _________ __ _ ________________ — or Steve Epstein,
And when you Filmways Radio, Inc. or send In the
listen to our format, e i atz an coupon below. We'll
you'll be hearing send you a sample

Station Owner (O

money talking. of the quality of

Station Manager O

i |

| |

i |

| - - |
Because it hasbeen | Checkone) T Name :' our sound and our
specifically designed | S R - ‘[‘)rogramm,}'ng called
to attract the heart | . “Our Plug! Bu,t
gf the countrly f | —r—— v — | d(;] it So0N. Beth]LLn(se

uying population, i when money talks,

adults between oy " State Z» | chances are your
the agesof 20 and | - o _ 1 competitors will be
40. That's why e Telephone (AreaCode) _j listening, too.

FIMWAY/ RADIO INC.

1610 N. Cahuenga Blvd., Hollywood, CA 90028

See us at the N.A.B. Convention
in the Hamilton Room at the Sheraton Park Hotel.

Want more details? Circle No. 65 on Product Info. Card.
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