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A TWTips Index#3 — 1999
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= As promised, at the end of each Quarter, we'll issue a free “PB” IndeX to
Ml cross-reference all ofthe TW Tips for issues #27 through #41.
—_ Most PD's are keeping their copies of Programmer’s Bigest in a 3-ing binder.
= We suggest that you place these Quarterty “Index’ inserts at the beginning of
= your binder book, to serve as a Table Of Contents.
™WTps | 1000 Series — The Audience
rave boen ctegorzed | o e ey

and cross-referenced | 475 w5 py1 Wat Sabo: Consolidaion Means Nothing's Changed

according to the | 1073 #28 Pg2 ChuckBlore Radiols Theater Of The Gut
following elements 1074 #28 Pg6 Implied Breaking News impact On Keeping ListenersMewers Tuned

of programming 1076 #29 Pg1 JayeAbright How Long Before Listeners Know What They Like? (Cty Bum)
and management: 1077 #29 Pg9 George Bemard Shaw. On Dumbing-Down To Lowest Common Denominator

1078 #29 Pg1 Didogue About Country Music Bumout Bob MoodyCarolyn Gibert/Jodie Renk
1079 #30 Pg5 Ron Jacobs Boss Memo: Who Do We Pay Atferion To?
1080 #31 Py2 BobMcNiel: EveryDayls Somebody's First Day Listening
2000 series - ; | 1081 #30 Pg3 John Sebastian: KZLA hThe Rear View
¢ MEcs 1082 #30 Pg3 BobMoody. More Country-Bum Fallout
3000 series - PromotionMrking 1083 #30 Py3 Country Music Bum-Out (From The Mailbag)
* 1084 #30 Pg4 Neetzshe: SickMusic Today

2

II 1075 #28 Pg2 WalDisney. Continuing Eduction or Coninuing Entertainment
|

)

L]

® 4000 soeries - Conlests 1085 #30 Pg10 PDQRA Phantomnvisibie Cume

1086 #31 Py 10 PDQ&A: Phantom Cume Phollow-Up (interactive Stationality)

® 5000 serles - Momings | 1087 #31 Pg8 NastyRock News-Tak: Too Hip For The Room
[ 1088 #32 Pg8 VR Virual Recommendations (Sean Michael Lisle)
® 6000 series - Tadent | 1089 #32 Pg1 How To Spot Star Quality With Research
. | 1000 #33 Pg2 John Sebastian: To Be Sucoessful i Radio Only Requires 5% Appeal
® 7000 seres - Leadershp 1001 #33 Pg1 Bil Moyes: Just2 Things That Can Advance Your Raings in 99
. 1002 #34 Pg2 PDOSA Staion Masoots
© 8000 seres - Marale | 1003 %7 Pg2 RonJacobs: AM Radio ls Lie Herpes
9000 Series - Presentation | 1004 #37 Pg7 Important Update About Fitler-System Of The Mind (Arbitron-Rated Station)

= | 1005 #38 Pg1 Spoon Fed Basics (How Paul Drew Hetped His RKO Jocks ‘Get I
® 10000 series - Newshfo 1006 #39 Pg6 Paul Drew — Part 2 (More Spoon-Fed Basics)

1097 #40 Pg5 Drew Basics —Part3
® 11000 series - Public Service 1098 #40 Pg3 Most Effective Promotions: Dollar Bl Game (Why |t Woriks)

3 | 1009 #40 Pg4 Mark Twain: On Atienton Spans

® 12000 series - Operations 1100 #40 Pg1 Capsue Concepts: Invisible/PhantorvLong-Term Cume

1101 #41 Pg1 RegJohns: Reasaons On The Payoff Of Corverting Parisans
© 13000 series - Tak ; 1102 441 Pg1 Capsue Conoepts: Overt Formatics
@ 14000 series - Technica | znons ri “ 2
® oo e b : eries — Music
@ 16000 serles - Camputers ! (See TW Tips Index #1 for tips #2001-2016)

(See TW Tips Index#2 for tips #2017-2125)

® 17000 series - Saes | 2126 #28 Pg5 WWWebWWWise: WIMN Jammin' E-Quests

| 2127 #28 Pg1 How ToAvoid Noticeably Repetitive Harmonic Cycles
2128 #29 Pg1 Jaye Aloright How Long Before Listeners Know What They Like? (Ctry Bum)
1 2129 #29 Pg7 WWWebWWWise: Capital FM Vote For Your Favourite Five Online
| 2130 #29 Pg1 DaogueAbou(hMyMsc&matBobmod)ICanGheerodneRem
2131a#29 Pg6 Stealable Template: Harmonic

© 20000 series - Ratings 2131b#30 Pg6 Stealable Template: thmga'm%(mm‘s)
© 21000 serios - Life 2132 #30 Pg3 John Sebastian KZLA NThe Rear View

| 2133 #30 Pg3 BobMoody. More Country-Bum Fallout
® 22000 serios - Bookshelf | 214 K0 Py Country Music Bum-Out (From The Maibag)

2135 #30 Pg4 Nietzshe: Sick Music Today

——— ! 2138 #30 Pg1 Country Hot-Clock Games
= 5 2137 #31 Pg2 Country HotClock Games (Part2) 2000 Series Continued — on Page 2

If you've misplaced any issues of Programmers Digest,
back issues of “PD” are available at a cost of $6 per issue.
Just call (480) 443-3500 or fax (480) 948-7800.
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TW Tips Index #3 —1999

| 2000Series — Music (continued)

3000 Series — Promo/Marketing (Cont)

{Continued — from page 1)

3207 #40 Pg10ElanHtsOfSafa'lditfomws/S~eeperlem5&mS

Greg Smith: Who's In Control — YOU Or The System?

Most Effective Promotions Of All Time: The Dollar 88 Game:

Capsule Concepts: Overt Formattics (Net impact Of Frequency)

New For 89 Own Your Location, Own The Underground, The Radio Cae,
Free Money Buzzer, 3For AG, Life's A Beach, Name Games, Free For All,
20 In A Row or $20,000, Cash Keys & An SUV, Web Sounds, $1,000 Minue

4000 Series — Contest-Marketing

3196

Pregrammer’'s Bigest™

2138 #32 Pg2 Country Hot-Clocks Part3 (The Wheel)
2139 #32 Pg2 Hot-Clockcom Compulerized Hot-Clock Generator
2140 #33 Pg1 Bil Moyes: Just2 Things That Can Advance Your Ratings In ‘99
2141 #33 Pg1 How To Quickly Size-Up Distant Markets (MediaBase Music Research)
2142 #35 Pg5 Ron Jacobs Boss Memo. Music Balance
2143 #36 Pg1 Mike LePetit 10 Avoidable Music-Scheduling Mistakes
2144 #36 Pg7 Oldies HotClock Games (First Filler, More Songs Per Hour)
2145 #37 Pg2 SeveRiers: Tightss Right, As Long As Its The Right Tight
2146 #37 Pg3 Oidies Hot-Clock Games 2 (Traditonal, Categornies, Year-Spans, Bxcuse)
2147 #38 Pg5 Stealable Template: Music Formative Eras (Age Flashback/Targeting Era)
2148 #38 Pg1 Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks "Get If)
2149 #38 Pg1 Oldies HotClock Games 3 (Hyper-Tiering, Rotations, Blue-Moon Rotations)
2150 #39 Pg6 Paul Drew—Part2 (More Spoon-Fed Basics)
2151 #39 Pg3 Oidies Hot-Clock Games 4 (Objecives, Researching
2152 #40 Pg1 Greg Smith: Who's h Contrdl — YOU or the System?
2153 #40 Pg5 Drew Basics —Part3 (More Spoon-Fed Basics)
3000 Series — Promotion/Marketing
(See TW Tips index#1 for tips #3001-3098)
(See TW Tips index#2 for tips #3093-3156)
3157 #28 Pg3 Last99 Winners Of '99 — First 2000 Winners Of New Milennium
3158 #28 Pg4 Sweiching Your Dollars — Advertiser Roulette
3150 #29 Pg7 7 Steps To Successful Client-Driven Promotions
3160 #30 Pg9 7 Deadly Sins Of Radio Adversing
3161 #30 PgB8 Staying Abreast (Public Senice Promational Opporunity)
3182 #30 Pg2 Most Efiective Promotions Of Al Time:  Beat The Bomb
3163 #30 Pg 10 PDQSA Ways To Target PhantormAnvsible Cume
3164 #31 Pg 10 PDQSA: Phantorn Pholow-Up
3165 #31 Pg4 CutThrough Campaigns/TV: TW's All Time Favorite TV Spot Dog-Sht TV
3166 #31 Pg1 Targeting Tips: WHEN You Play A Promo Matters
3167 #31 Pg4 Targeting Tips. When You Schedule TV Matiers, Too
3168 #31 Pg5 MostEffective Promotions Of Al Time: The Hundred-Car Garage
3169 #31 Pg5 “Guess & Win" (Other Varialions)
3170 #31 Pg7 Bestintemet Campaign: Triple MMetboumne Newscast o
3171 #32 Pg4 CutThrough Campaigns: Print— One-Caolumn-inch Scatier-Ads
3172 #32 Pg5 Freeloaders Program (KFMB-FM)
3173 #32 Pg5 FoaxFM747
3174 #32 Pg5 $50,000 Brthday Game
3175 #32 Pg5 Give Away 100,000 1-cent stamps
3178 #32 Pg5 Top 1001 Rock Countdown
3177 #32 Pg5 Concerts Around The Waorld/Round The World Rock Trips
3178 #32 Pg5 Super Bow Of Sou Weekend
3179 #32 Pg7 WWWebWWWise: IOME's Creafive Psycho Soundguy (Waws)
3180 #32 Pg7 WWWebWWWise: Z-100's interacive Lunch
3181 #32 Pg 10 Bements Of Statonality. Promos/Sweepersiiness/Spitiers
3182 #33 Pg 10 Bements Of Statonality. Promos/Sweepers/ iners/Spitiers
3183 #33 Pg5 How To Quickly Size-Up Distant Markets (Assessing Marketing Thveal)
3184 #33 Pg6 Most Effectve Promotions Of Al Time: Instant Winner Weekend
3185 #33 Pg4 Sales Promotion: The Commercial Of The
3188 #33 Pg4 Cut-Through Campaigns: Singing Animals, Kids (IQ)
3187 #34 Pg8 WWWebWWWise: WKTU Work Patrol
3188 #34 Pg1 ApnlFoo's Day Siunts (35 of the best of all me)
3189 #34 Pg2 PDQSA: Staton Mascots
3190 #35 Pg5 Ron Jacobs KHJ Boss Memo
3191 #35 PgB8 News/Suneilance Visibility —Mke-Flag-Of The-Week Award
3192 835 Pg7 WWWebWWWise: The KATT-Map
3193 #35 Pg2 PDQSA More Mascots (Human, Making A Stalement, On-Air, HipUnhip)
3194 #38 Isert Deep Background Intenview. Tracy Johnson (KFMB AMFM GM) Part 1
3195 #35 Pg9 Advertising Slogan That Sticks ih TheMind (NeoSoft)
#3¥6
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4108 K6
4109 #37
4110 #30

4111 #40
4112 #40
4113 #40
4114 1

(See TW Tips Index #1 for tips #4001-4047)
(See TW Tips Index #2 for tips #4048-4081)

Last 99 Winners Of '99 — First 2000 Winners Of New Milennium
Stretching Your Doltars — Advertiser Rouletie
WWWebWWWise: WIMN E-Quests

WWWebWWWise: WSSR E-Mal Cub

WWWebWWWise: 8105 Brisbane Commuunity Switch

7 Steps To Successiul Clent-Driven Promaotions
WWWebWWWise: Capital FM Favourite Five

Most Effecive Promotions Of Al Time:  Beat The Bomb

Pg 10 PDQ8A Wanys To Target Phantorminvsible Cume

Pg5

nsert
Pg4

Pg1

Insert Deep Background
Pg 10 Bements Of Stalionaiity.

Pg3
Pg8

Most Effecive Promaotions Of All Time: The Hundred-Car Garage
“Guess & Win" (Other Vaniabions)

$50,000 Birthday Game

Give Away 100,000 1-cent stamps

Top 1001 Rock Countdown

Concerts Around The World/Round The World Rock Trips

Super Bowl Of Soul Weekend

How To Quickly Size-Up Distant Markets (Assessing Markeing Threat)
Most Effective Promotions Of Al Time: Instant Winner Weekend

Sales Promotion. The Commercial Of The Day

WWWebWWWise: WKTU Woark Perk Parol

April Foof's Day Stunts. (35 of he best of all fme)

Ron Jacobs KHJ Boss Memo (Contest Tidbits)

Deep Background inlenvew. Tracy Johnson (KFMB AMFM GM) Part 1
New For 99 Promoions Of Distinction (New Milennium Baby Races, The
Bug Patrol, Milionaire For The Milennium, MOming X Subscriber Quiz,
The Bomb Squad, Homemade Jingie Contest, Fun Fun Fun Al Month Long,
HomeRun Inning, 10 Grand In 10 Hours, Win Kelly's Cash, Fax Us Taxes,
Grassroots Fundraiser, Dental Clinic For Kids, Cops & Lobsters

Deep

More New For ‘99 Contests/PromotionsAdeas.

Blatant Bribe, Timeline, Empaliy Belty, Artist Of Day, Living Billboard,
Kissathon, Sing For A Song

Interview. Vawe[)lad(.lgn'l‘x'.OdetAC)

Promos/Sweepers/Liners/Spitiers
Most Effective Promations Of Al Time: The Dollar Bl Game
New For 99 Own Your Location, Own The Underground, The Radio Cale,
Free Money Buzzer, 3 For AG, Life's A Beach, Name Games, Free For All,
20 In A Row or $20,000, Cash Keys & An SUV, Web Sounds, $1,000 Minute

5000 Series — Mornings/Breakfast

Pg4 New For 99 Promotons Of Distinction (New Milennium Baby Races, The 5103 #28
Bug Patrol, Milionaire For The Milennium, Moming X Subscriber Quiz, 5104 #30
The Bomb Squad, Homemade Jingle Cantest, Fun Fun Fun Al Month Long, 5105 #31
HomeRun Inning, 10 Grand I 10 Hours, Win Kelty's Cash, Fax Us Taes, 5106 #31
Grassroots Fundraiser, Dental Cinic For Kids, Cops & Lobsters 5107 #32

Pg1 44 Immutable Laws (22 immutable Laws Of Marketing — And Branaing) 5108 #33

Pg7 WWWebWWWise: KIS Fresh Up To Date Website 5109 #33

Pg 10 Bements Of Stationaiity. Promos/Sweepers/Liners/Splitiers 5110 #34

Pg5 WWWebWWWise: Staton 1D KSDO-dot-com 5111 #36

Pg7 Important Update About Fitter System Of The Mind (Arbitron Mertbons)

nsert Deep Background Inerview. Tracy Johnson (KFMB AMFM GM) Part2

Pg 10 Elemnents Of Stationality. Promas/Sweepersi iners/Splitiers

Pg7 WWWebWWWise: Jeff & Jer's Daily Cartoon (Star 100.7)

Pg1 More New For 99 Contests/Promotions/deas: Million § Wars (Boston, Phoen) 5112 #39
Blatart Bribe, Timeline, Empathy Belly, Artist Of Day, Living Bitboard, 5113 #40
Kissathon, Sing For A Song 5114 #41

Insert Deep Background erview, Vance Ditard (Jacor Dir. Of SO AC) 5115 #41

June 1, 1999

Pg 1
Pg 1
Pg 2
Pg 4

(See TW Tips Index #1 for tips #5001-5058)
(See TW Tips Index #2 for tips #5059-5102)

Moming Show Bit Cool Math (This ks The Only Year This Wil Work)

Most Eflective Promaotions Of Al Time:  Beat The Bomb

Cut-Through Campaigns/TV: TW's All Time Favorite TV Spot Dog-Shit TV
Cut-Through Campaigns/TV. TW's All Time Favorite TV Spot Dog-Shit TV

How To Spat Star Quality

WWWebWWWise: WNIC Pet Of The Week (Jim Harper)

Sales Promotion: The Commercial Of The Day

April Fool's Day Stunts (35 of the best of all time)

New For 99: Promotions Of Distinction (New Millennium Baby Races,
Bug Patrol, Millionaire For The Millennium, Morning X Subscriber Qui
The Bomb Squad, Homemade Jingle, Fun-Fun-Fun All Month Long
HomeRun inning, 10 Grand In 10 Hours, Win Kelly's Cash, Fax Us You
Taxes, Grassroots Fundraiser, Dental Clinic For Kids, Cops & Lobste
Dr. Don's Timeless Rx For The Millennium Generation Of Morning Tal
Greg Smith: Who's In Control: YOU Or The System?

UK Morning Shows

Dr. Don Rose Timeless Rx (Part 2)
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6000 Series — Talent

| 7000 Series — Leadership (Cont

(See TW Tips Index#1 for tips #6001-6045) 7201 #34
(See TW Tips Index #2 for tips #6046-6083) 7202 #35
6084 #28 Pg7 Globa Snap/ tan Grace 7203 #35
6085 #29 Pg2 Improving News-Reliance Perception-Attribution (Tandem-Team) 7204 #35
6186 #30 Pg8 News/Talk Seling Controversy (How WISN Setls Mark Beding) 7205 #35
6187 #31 Pg1 Sieve Allan Beyond“Formula™ Doing The Basics PLUS 7206 #36
6188 #31 Pg4 CutThrough Campaigns/TV TW's All Time Favorile TV Spot Dog-Sht TV ;207 #36
6189 #31 Pg8 NastyRook News/Tak Siatonaity i
6190 #32 Pg7 WWWebWWWise: KXME's Creative Psycho Soundguy (Wavs) R0 W
6191 #32 Pg7 WWWebWWWise: Z-100's Interactive Lunch 72112 %37
6192 #32 Pg6 PDQSA Tweaking Morale & Soring Out The Bad Apples (Grumpies) 7211b #37
6193 #32 Pg8 VR Virual Recommendations (Sean Michael Lisle), Long Shifts, Topicaiity 7212 #37
6194 #33 Pg2 JohnWooden: “Great Teams Keep Getting Better 7213 #37
6195 #33 Pg1 How To Spot Star Quality 7214 #37
6196 #34 Pg1 Dave Robbins: 10 Commandments Of A Great PD 7215 #38
6197 #34 Pg1 April Fool's Day Stunts (35 of the best of all time) 7216 #38
6198 #34 Pg6 Leadership Ciffs Noles: Leading By Exampie, Making R Personal (D. Ainge) 7217 #39
6199 #36 Pg4 NewFor 99 Promotons Of Distincion (New Milennium Baby Races, The 7218 #39
Bug Patrol, Miionaire For The Milennium, Moming X Subscriber Quiz, 7219 #39
The Bomb Squad, Homemade Jingle Contest, Fun Fun FunAkMonth Long, 7220 #40
HomeRun Inning, 10 Grand In 10 Hour's, Win Kelty's Cash, Fax Us Taxes, 7221 #40
Grassroots Fundraiser, Dental Clinic For Kids, Cops & Lobsters 7222 #40
6200 #36 Pg6 Dr. James Dobson: Quote About Positive Comments Over Critical Ones 7223 #41
6201 #36 Pg 11 GordonMcLendon: Prepare 1 Hr OFF-Air For Every Hour ON-AIr 7224 #41
6202a#37 Pg6 News/Tak Geting Opinions On The Air 022551
6202b#38 Pg7 News/Tak Getting Opinions On The Ar (Part2) 7226 ¥4
6203 #37 Pg4 PDQS8A How To Get Jocks To Open-Up On-The-Ar
6204 #38 Pg8 News/Talk More Op-Ed Options
6205 #38 Pg1 SpoonFed Basics (How Paul Drew Helped His RKO Jocks “Get-t)
6206 #39 Pg1 Dr.Don's Timeless Rx For The Milennium Generation Of Moming Talent
6207 #39 Pg6 Paul Drew — Part2 (More Spoon-Fed Basics)
6208 #40 Pg5 Drew Basics —Part3
6200 #40 Pg6 Tak 101: Forgotien Basics For Swashbucking Tak Talent 8045 #29
6210 #41 Pg2 TheSunNever Sets... UK Talent s
6211 #41 Pg2 Dr. Don's Tmeless Rx— Part Two 2138 s
= 8149 #a2
7000 Series — Leadership g
: 8151 #32
(See TW Tips Index #1 for tips #7001-7069) g:gg g
(See TW Tips Index #2 for tips #7070-7163) 8154 #34
7164 #28 Pg 3 Last 99 Winners Of '99; First 2000 Winners Of New Millennium 8155 #35
7165 #28 Pg 1 Waiter Sabo: Consolidation Means — Nothing’s Changed 8156 #35
7166 #28 Pg7 Global Snap! lan Grace 8157 #41
7167 #29 Pg 7 Leadership Cliffs Notes: Cherly Miller's Power Of Persistence 8158 #41
7168 #28 Pg 2 Walt Disney. Continuing Education or Continuing Entertainment
7169 #29 Pg 7 7 Steps To Successful Client-Driven Promotions
7170 #29 Pg 2 News: Improving News-Reliance Perceptual Attribution (Tandem)
7171 #29 Pg 2 Sir James Goldsmith: if You See A Bandwagon, it's Too Late
7172 #29 Pg 9 George Bernard Shaw: On Dumbing-Down To LCD (Fools)
7173 #29 Pg 9 Pat Riley: On Respecting Your Competition
7174 #29 Pg 1 Country-Burn Dialogue (Bob Moody, Carolyn Gilbert, Jodie Renk)
7175 #30 Pg 5 Ron Jacobs KHJ Boss Memo: Hearing Things That Are Not Right 9141 #28
7176 #30 Pg 2 Legal Foik Wisdom About How To Argue Your Case 9142 #29
7177 #31 Pg 2 Bob McNeill: Every Day Is Somebody’s First Day With The Station 9143 #30
7178 #30 Pg 8 News/Talk: Seiling Controversy. How WISN Sells Mark Belling 9144 #30
7179 #30 Pg 3 John Sebastian: KZLA In The Rear-View 9145 #30
7180 #30 Pg 3 Bob Moody. More Country-Burn Fallout 9146 #30
7181 #30 Pg 7 Rev. Dr. Martin Luther King Jr: On Progress 9147 #31
7182 #30 Pg 1 Ken Dowe: The Null Hypothesis (Increasing Odds On Winning) 9148 #31
7183 #30 Pg 1 Country Hot Clock Games (Current/Gold Ratio, Songs-Per-Hour) 9149 #31
7184 #31 Pg 1 Steve Allan: Beyond *Formula® — Doing The Basics PLUS 9150 #31
7185 #31 Pg7 PD Bookshelf: The Hits Just Keep On Coming (Ben Fong-Torres) 9151 #31
7186 #32 Pg4 PD Bookshelf: 1-800-CEO-READ Top 25 Business Books 9152 #32
7187 #32 Pg 5 Vince Lombardi: On What it Takes To Be Successful: Will 9153 #32
7188 #32 Pg 6 PDQ&A: Tweaking Morale & Sorting Out Bad Applies (Grumples) 9154 #32
7189 #32 Pg 2 Hotclock.com Template Clock-Maker (Computer Software) 9155 #32
7190 #32 Pg 1 Michael Packer: Rock'n'Talk — Where They Meet 9156 #32
7191 #32 Pg 8 Motivation: 10 Traits Of Those Who Accomplish The Impossible 9157 #32
7192 #32 Pg 2 John Wooden: Great Teams Keep Getting Better 9158 #33
7193 #32 Pg 1 How To Spot Star Quality 9159 #33
7194 #32 Pg 9 David Gleason: Old Spanish Saying Apout *Experience” 9160 #33
7195 #33 Pg 9 Quickly Size-Up Distant Markets: Media Dial-Up Listen-Lines 9161 #33
7196 #33 Pg 1 Quickly Size-Up Markets (Internet, Mediabase, Ratings, Aircheck) 9162 #33
7197 #33 Pg 1 Bill Moyes: Just Two Things — That Can Advance Ratings In ‘99 9163 #34
7198 #34 Pg 1 Dave Robbins: 10 Commandments Of A Great PD 9164 #35
7199 #34 Pg4 Yoda: “Trynot. Do, or do not. There is no try.* 9165 #36
7200 #34 Pg 2 Scott Shannon: Top 40 Stations That Are Really AC In Drag 9166 #37
Pregrammer’s Bigest™ June 1, 1999

Pg6 Leadering By Bxample & Making R Personal (Danny Ainge)

Pg1 Dawe Charles: The PD's Life — How ks Changed

Pg5 Ron Jacobs KHJ Boss Memo: Balance

Pg8 News/Suneillance: Misibility Mike-Flag-of the-week Award

Pg1 How To Get Above The Line Performance From Everyone

Insert  Deep Background Intenview. KFMB AMFM GM Tracy Johnson — Part 1
Pg2 Will Rogers: Know, Like, Belleve in What You're Doing

Pg1 44 immutable Laws: Of Marketing — Of Branding (Trout & Ries)

Pg 11 Gordon McLendon: Prepare 1 Hour OFF-Air For Each ON-Air

Pg5 WWWebWWWise: Station ID: KSDO-dot-com

Pg1 Cleese Enounters Of The Best Kind (Actor John Cleese)

Pg6 Bookshelf Hare Brain/Torioise Mind (Think Less, Intefigence Increases)
Pg7 Important Update About Fitter System Of The Mind (Arbitron Liner Legality)
Pg4 PDQ&A: How To Get Jocks To Open Up & Humanize

Insert Deep Background interview: KFMB AMFM GM Tracy Johnson — Part 2
Pg4 Musical Fomative Eras (Age Flashback &Targeting Era Chart Templates)
Pg1 SpoonFed Basics (How Paul Drew Helped His RKO Jocks "Get It
Pg2 LouHoltz Responding To The Challenges Of The Second Half

Pg7 WWWebWWWise. TW's Surfin’ Style (Hyper-Bookmarking)

Pg6 Paul Drew — Part2 (More Spoon-Fed Basics)

Insert Deep Background Interview. Clear Channel Dir Of Soft AC Vance Ditard
Pg1 Greg Smith. Who's Ih Contral — YOU Or The System?

Pg5 Drew Basics —Part3

Pg2 RegJohns: On The Importance Of Partisan Corversion

Pg5 Clarke Ingram: Sunscreen For Radio: “Everybody's Free (To Legal D)
Pg4 Sign Hanging n Binstein's Wall At Princeton

Pg6 Ron Jacobs Kick-Ass Bass Memo To Wake-Up The KHJ Boss Jocks

8000 Series — Morale

(See TW Tips Index #1 for tips #8001-8019)
(See TW Tips Index #2 for tips #8020-8044)

Pg7 Leadership Ciffs Notes: Cheryl Miller's Power Of Persistence

Pg9 PatRiey On Respectng Your Competition

Pg1 Steve Allan Beyond *Formula® — Daing The Basics PLUS

Pg5 Vince Lombardi OnWhat k Takes To Be Successful (\NIIToVVn)
Pg6 PDQS8A Tweaking Morale & Sorting Out The Bad Applies (Grumpies)
Pg8 Mothation: 10 Traits Of Those Who Accompiish The impossible
Pg2 John Wooden: Great Teams Keep Geting Better

Pg 1 Dave Robbins: 10 Commandments Of A Great PD

Pg4 Wisdom Of Yoda “Trynot Do, ordonct Thereis noty.”

Pg6 Leadership: Leading By Exampie & Making k Personal (Danny Ainge)
Pg8 News/Sunveflance: Visibility (Mike-Fiag-of-the-week Award)

Pg1 How To Get Above The Line Performance From Everyone

Pg5 Clarke Ingram: Sunscreen For Radio — “Everybody's Free (To Legal ID)”
Pg6 Ron Jacobs Kick-Ass Boss Memo To Wake-Up The KHJ Boss Jocks

9000 Series — Presentation

(See TW Tips Index #1 for tips #9001-9086)
(see TWTips Index #2 for tips #3087-9140)

Pg2 Chuck Blore: VWhy Radio is Theater Of The GUT

Pg2 News: Improving News-Rekance Perceptual Attribution (Tandem-Teams)
Pg5 Ron Jacobs KHJ Boss Memo. Hearing Things That Are Not Right
Pg9 7 Deadly Sins Of Radio Advertising (Dan ODay)

Pg8 Bements Of Stationalty (Sweepers/Splitters/Bumpers/Liners/etc.)
Pg2 Most Effective Promations Of All Time: Beat The Bomb

Pg 10 PDQSA: Phartom-Cume Phollow-Up (Ineractive Liners)

Pg1 Targeting Tips: WHEN You Piay A Promo Matters

Pg5 Most Effective Promoitions OF All Time: The Hundred Car Garage
Pg8 Nasty Rock News Talk Statonality

Pg7 WWWebWWWise: Triple MMelboume News Intro and Intermet Plug
Pg2 Country Hot-Clock Games

Pg2 The Around-The-Hour Wheel

Pg2 Hotdlock com Tempiate Clock-Maker (Computer Software)

Pg1 Mchael Packer Rock n’ Talk — Where They Meet

Pg 10 Blements Of Stationality (Sweepers/SpiitiersBumpers/Liners/fetc.)
Pg8 VR Virtual Recommendations: Sean Michael Lisle (Longer Shifts, Topicality)
Pg 10 Blements Of Statonality (Sweepers/SplittersBumpers/Liners/etC )
Pg5 Quicky Size-Up A Market Mediabase Pinpoints Stationaltty

Pg6 Most Effective Promotions Of All Time: Instant Winner Weekend
Pg7 Statonality Litle Things Mean A Lot

Pg 10 Bements Of Statonality (Sweepers/Splitters/BumpersiLiners/etc.)
Pg 13 Hements Of Stationalty (Sweepers/SpitttersBumpers/Liners/efc.)
Pg 10 Blements Of Stationalty (Sweepers/SplittersBumpers/Liners/efc.)

Pg 11 Gordon McLendon: Prepare 1 Hour OFF-Air For Each Hour You're ON-Air
Pg1 Bob Shannon; The Melody Lingers (9000 Series Continued on Page 4)
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9000 Series — Presentation (Continued)

13000 Series — Talk

9167
9168
9169
9170
9171
9172
9173
9174
9175
9176
9177
9178
8179
9180
9181
9182

Pg1
Pg6

Pg8
Pg5
Pg7
Pg4
Pg1
Pg13

(Continued — from Page 3)

Blements Of Stationality (Sweepers/Splitters/Bumpers/Liners/etC.)
WWWebWWWise: Station D, “KSDO-dot-com”

News/Tak Getting Opinions On The Arr

Important Update About The Fitter System Of The Mind (Arbitron Legalities)
How To Get Jodks To Open Up & Humanize

Pg 10 Elements Of Stationalty (Sweepers/Spitiers/Bumpers/Liners/esc.)

Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get It)
Paul Drew — Part 2 (More Spoon-Fed Basics)

Pg 10 Blements Of Stationality (Sweepers/Spiitters/Bumpers/Liners/etc )

Blerments Of Stabonality (Sweepers/Spliitiers/Bumpers/Linersietc.)
Drew Basics — Part 3

Fun With Area Codes (K-Rock/Edmonton)

Mark Twain On Atiention Spans

Capsule Concepts: Overt Formatting

Elements Of Stationality (Sweepers/Sphtiers/Bumpersiners/etc.)

10000 Series — News/Surveillance

10048 #28
10049 #29
10049030
10050 #31
10051 #31
10052 #32 Pg6
10053 #32 Pg1
10054 #32 Pg
10055 #34
10056 #35
10057 #37
10058 #38
10059 #38
10060 #40
10061 #40
10062 #41

Pg7

Pg8
Pg6
Pg8
Pg1
Pg1
Pg5

(See TW Tips Index #1 for tips #10001-10032)
(See TW Tips Index #2 for tips #10033-10047)

Breaking News Days
Improving News-Reliance Perceptusal Altributon (Tandem-Anchors)

Best Intemet Campaign: Tripie MMelboume's News into

PDQSA Twealing Morale & Sorting Out The Bad Apples (Grumpies)
Michael Packer. Rock 1’ Talk — Where They Meet

How To Spot Star Quality

Pyg 12 Hollywood Adage: Politics s Show Business For Ugly People

Visibilty. The Mike-Flag-of-the-week Award

More Op-Ed Options

Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get i)

Greg Smith: Who's In Conirol — YOU Or The System (News lem an Pg 2)
Drew Basics — Part3

Pg 11 Experts: Percenved Experise vs. Q-Score Likeability

BRBBRY
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383
223

(See TW Tips Index #1 for tips #13001-13005)

Walter Sabo: Consolidation Means — Nothing's Changed
News/Suneillance: Breaking News

News/Talk Seiing Controversy — How WISN Sedis Mark Belling
Michael Packer. Rock '’ Talk — Where They Meet

How To Spot Star Quality

News/Talk Geting Opinions On-The-Air

News/Talk More Op-£d Options

WWWebWWWise: Station ID: “KSDO-dotcom®
TalkRadio 101 For Listeners (Gudelines For Calling In)

14000 Series — Technical

(See TW Tips Index #1 for tips #14001-14004

15000 Series —The Intemet

11000 Series — Public Service

11014 #30 Pg8
11015 #33 Pg7
11016a#34 Pg2
110160435 Pg2
11017 #36 Pgé

(See TW Tips Index #1 for tips #11001-11007)

(See TW Tips Index #2 for tips #11008-11013)
WWWebWWWise. The WNIC Pet Of The Week (Jim Harper)
PDQSA: Mascots

PDQSA More Mascots

New For ‘99 Public Service Projects  (Grassroots Fund Rarsers,
Dave Pratt Dental Clinic For Kids, Cops & Lobsiers)

12000 Series — Operations

12010 #29 Pg9
12011a#29 Pg6
12011b#30 Pg6
12012 #30 Py
12013 #30 Pg 1
12014 #31 Pg1
12015 #31 Pg2
12016 #32 Pg2
12017 #32 Pg2
12018 #32 Pg8
12019 #34 Pg1
12020 #36 Pg 7
12021 #38 Pg4
12022 #38 Pg 1
12023 #39 Pg8
12024 #39 Pg6
12025 #39 Pg3
12026 #40 Pg5
12027 #41 Pg2

Pregrammer’s Digest™

(See TW Tips Index #2 for tips #12001-12009)

George Bemard Shaw On Dumbing-Down To The LCD

Stealable Template: Harmonic Convergence Plotier

How To Avoid Naticeably Repetitive Harmonic Cydles: Hamonic Corvergence
Ken Dowe: The Null Hypothesis — How To Increase Odds On Winning
Country Hot-Clock Games {Current/Gold Ratios, Songs-Per-Hour)
Targeting Tips: WHEN You Play A Promo Matters

Country Hat-Clock Games (Stacking The Categones)

Country Hot-Clock Games (The Wheel)

Hotclock com Template Clock-Maker (Computer Software)

VR Virtual Recommendations; Sean Michael Lisle (Longer Shiits, Topicality)
Dave Robbins: 10 Commandments Of A Great PD

Olidies Hot-Clock Games (Overview, First Filier, More Songs Per Hour)
Music Formative Eras (Age Flashback & Targeting Era Chart Tempiates)
Spoon-Fed Basics (How Paul Drew Helped His RKO Jocks “Get k)
News/Talk Dot-com — Talk Radio 101 (For Listeners and Callers)

Paul Drew — Part 2 (More Spoon-Fed Basics)

Oidies Hot-Clock Games — Part 4 (Objectives, Muttiple Clocks)

Drew Basics Part 3 (The CKLW First Memo)

The Sun Never Sets (TW's UK Travelogue May 1999)

15047 #28
15048 #28
15049 #28
15050 #29
15051 #31
15052 #32
15053 #32
15054 #33 Pg7
15085 #34 Pg8
15056 #35 Pg1
15057 #35 Pg7
15058 #35 Pg2
15059 #36 Insert
15060 #36 Pg7
15061 #37 Pg5
15062 #37
15063 #38
15064 #39
15065 #39
15066 #40

Pg7
Pg7
Pg8

(See TW Tips index #1 for tips # 15001-15030)
(See TW Tips index #2 for tips #15031-15046)

WWWebWWiWise: WIMN E-Quest

WWWebWWWise WSRR E-Mai Club

WWWebWWWise: B105 Community Switch
WWWebWWWise: Capital FM “Your Favourite Five”

Best Intemet Campaign e Yet Heard:  Triple MMelboume News Intro
WWWebWWWise: KXIME's Creative Psycho Soundguy's Wav's
WWWebWWWise: Z-100/New York's interactive Lunch
WWWebWWWise: WNIC's Pet Of The Week (Jim Harpern)
WWWebWWWise: WKTU Work Perk Patral

Dave Charles: The PD's Life — How Ys Changed
WWWetVWWWise: The KATT Map

PDQSA: Station Mascots 2 (KLOL Rock Babes™ Web-Page)

Deep Background interview. KFMB AMFM GM Tracy Johnson (Pt 1)
WWWebWWWise: KBS Fresh Up To Date

WWWebWWWise: Station ID: “KSDO-dot-com”

Insert Deep Background Interview. KFMB AMFM GM Tracy Johnson (Pt2)

WWWebWWWise: Jeff & Jer's Daity Cartoon (KFMB-FM)
WWWebWWWise: TW's Surfin’ Style
News/Tak TakRadio 101 For Listeners (Guidelines For Caling In)

Insert Deep Background intenvew. Clear Channel Dir Of Soft AC Vance Dilard

16000 Series — Computers

16051 #28 Pg5
16052 #28
16053 #28
16054 #29
16055 #29
16056 #30 Py6
16057 #31
16058 #31
16059 #32
16060 #32
16061 #32
16062 #32
16063 #33
16064 #34
16065 #33
160640 #34 Pg 8
160650 #35 Pg 1
160660 #35 Pg7
16067 #36 Insert
16068 #36 Pg1
16069 #36 Pg7
16070 #36 Pg7
16071 #37 Pg5

16072 #37 Insert Deep

16073 #38 Pg7
16074 #39 Pg7
16075 #39 Pg8
16076 #38 Pg3

(See TW Tips Index #1 for tips #16001-16031)
(See TW Tips Index #2 for tips #16032-16050)

WWWebWWWise: WIMN E-Quest

WWWebWWWise: WSRR E-Mal Club

WWWebWWWise: B105 Communtty Switch

Harmonic Comvergence Plotier Stealable Template

WWWebWWWise: Capital FM “Your Favourite Five”

Avoiding Noticeably Repetitive Harmanics: Convergence Plotier Instructions

Best Internet Campaign ve YetHeardt  Triple MMielbourme News ntro

My New Spefi-Checker

WWWebWWWise: KXNE‘sC:eanePsydloSanngYsWa\/s
WWWebWWWise: Z-100/New York's Interactive Lunch

Hotclock com Template Clock-Maker (Computer Software)

VR Virtual Recommendations. Sean Michae! Lisle (Longer Shifts, Topicality)

Quickly Size-Up Distart Markets: Computer-Tip: Use 3 Computers At Once

Quickly Size-Up Distant Merkets: Media Dial-Up

WWWebWWWise WNIC's Pet Of The Week (Jim Harper)

WWWebWWWise: WKTU Work Perk Patrol

Dave Charles. The PD's Life — How X's Changed

WWWebWWWise: The KATT Map

Deep Background Intervew: KFMB AMFM GM Tracy Johnson (Pt 1)

Mike LePetit 10 Avoidable Mistakes In Music Scheduling

WWWebWWWise: KIS Fresh Up To Date

Oldies Hot-Clock Games (Overvew, The First Fitter, Songs Pes Hour)

WWWebWWWise: Staton ID: “KSDO-dot-com”

Interview KFMB AMFM GM Tracy Johnson (Pt2)

WWWebWWWise: Jeft & Jer's Daity Cartoon (KFMB-FM)

WWWebWWWise: TW's Surfin’ Style

News/Talk Dot-ComTaikRadio 101 For Listeners (Guidelines For Caliing n)

Oidies Hot-Clock Games 3 (Hyper-Tiering, Rotations, Biue-Moon Flavor)

16077 #40 Insert Deep Background Interview: Clear Channel Dir Of Soft AC Vance Dillard
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TW Tips Index #3 —1999

11000 Series — Sales

21000 Series — Life

17034 #28
17035 #29
17036 #30
17037 #30
17038 #30
17039 #32
17040 #32
17041 #33
17042 #33
17043 #34
17044 #34
17045 #35
17046 #36
17047 337
17048 #40
17049 #40

(See TW Tips index #1 for tips #17001-17014)
(See TW Tips Index #2 for tips #17015-17033)

Leadership. 10 Traits of Those Who Accomplish The Impossible

PO Bookshetf 1-800-CEO-READ Top 25 Business Books

Most Effective Promotions: Instant Winner Weekend (Sales Prizes)
Sales Promotion: “The Commercial Of The Day’

10 Commandments Of A Great PD (#2 Love The Sales Staff)

PDQSA Mascots (Sponsorable)

PDQSA More Mascats (Sales Opp's)

Insert Deep Background Tmmmrﬁﬁew(ﬂﬂ:ljs&merRmdngn
Isert Deep Background Tracy Johnson Intenview (Pt2: Listener Rewards Pgm
Pg3 Most Effective Pramotions Of Al Time:! The Dollar-Bill Game

21027 #28
21028 #30
21029 #31
21030 #32
21031 #32
21032 #36
21033 #41
21034 #41

(See TW Tips Index #1 for tips #21001-21015)

(See TW Tips Index #2 for tips #21016-21026)

Wait Disney. Continuing Education — or — Continuing Entertamment

Dr, Martin Luther King Jr. Words Of Wisdom About Progress

PD Bookshelf The Hits Just Keep On Coming (Ben Fong-Torres)
PDQ&A Tweaking Morale & Soring Out The Bad Apples (Grumpies)

Dr. James Dobson: & Takes 9 Afirming Comments To Overcome 1 Critique
The Sun Never Sets (TW's UK Travelogue May 1999)

Clarke Ingram: Sunscreen For Radio “Evenybody's Free (To Legal D)

22000 Series — P Bookshelf

18000 Series — Production

2019 ¥32 Pg4
2200 #32 Pg8
22021 #36 Pg
2022 #37 Pg

(See TW Tips Index #1 for tips #22001-22012)

(See TW Tips Index #2 for tips #22013-22018)

PD Bookshelf 1-800-CEO-READ Tap 25 Business Books

How To Do The Impossible by Andy Nuiman

44 mmutable Laws — About Marketing, Branding (Ries & Troug)
Cleese Encounters: Guy Claxon Book “Hare Brain, Tortise Mind”

(See TW Tips Index #1 for tips #18001-18006)
(See TW Tips Index #2 for tips #18007-18015)

TW's “Food For Thought” Column

(See TW Tips Index #1 for issues 1-12)
(See TW Tips Index #2 for issues 13-27)
Thanks For Your Feeback. PDQ8A

The Sun Never Sets (TW's UK Travelogue May 1999)

Quotes Werth Re-Quoting

18016 #28 Pg2 Chuck Biore: Radio Is More Theater Of The Gut
18017 #30 Pg9 7 Deadly Sins Of Radio Advertising (Dan ODay)
18018 #30 Pg8 Elements Of Statonality (Sweepers/Spliters/Bumpers/Linersietr.) 9 10
18019 #30 Pg2 Most Efiective Promotions Of All Time: Beat The Bomb Page
18020 #32 Pg 10 Bements Of Staonality , nersletc) #41  Page2
18021 #36 Insert Background Tracy Johnson Inerview (Pt 1): Listener Rewards Pgm
18022 #33 Pg 10 Bernents Of Staionality ( : L
18023 #34 Pg108mﬂ'60f&ﬁaﬂty(9~aqaery&ﬁnsl&nwsuﬂslec)
18024 #35 Pg 10 Bements Of Stabonaity (Sweepers/Spiitiers/Bumpers/Liners/ieic.)
18025 #36 Pg12Eleme150fSlaaﬁty(Smepes/Spiwsl&mpe'sAherslec)
18026 #37 Pg8 Elements Of Staionality (Sweepers/Spiitlers/Bumpers/Linersielc.)
18027 #38 Pg 10 Bements Of Stationality (Sweepers/SpitiersBumpersiLiners/etc.) ¥28 Page2
18028 #39 Pg 10 Blements Of Staionality (Sweepers/SpiitiersBumpers/Liners/etc.) #28 Page2
18029 #40 Pg8 Blements Of Staionality (Sweepers/Spiitiers/BumpersiLinersietc) g %g
18030 #41 Pg13 Elements Of Stationallty (Sweepers/Spiiters/Bumpers/Liners/etc) 28 o
#29 Page?
19000 Series — Research 29 Page2
#29 Page4
(See TW Tips Index#1 for tips #19001-19025) #29 Paged
(See TW Tips Index #2 for tips #19026-19053) g :’;3
19054 #28 Pg1 Walter Sabo. Consolidaion Means — Nothing's Changed #30 Page2
19055 #28 Pg7 Global Snap! (lan Grace) #30 Page?2
19056 #28 Pg2 Cool Math: This s The Only Year You Can Do This #£0 Paged
19057 #29 Pg1 Jaye Albright How Long Does & Take (Country Bum-n & Oul #£0 Page7
19058 #20 Pg7 WWWebWWWise: Capital FM Voke For “Your Favourike 5° 31 Page2
19050 #29 Pg1 Country Bum Dialogue (Bob Moody, Carolyn Gllbert, Jodie Renk) 831 Page?2
19060 #30 Pg3 Counry Bum Fallout — John Sebastian KZLA hh The Rear View 2 PageS
19061 #30 Pg3 Country Bum Fallout— More Thoughis From BobMoody #2 Page9
19062 #30 Pg3 Country Bum Fallout— PD Malbag #32 Page7
19063 #30 Pg 10 PDQ&A Targetng Phantomvinusible Cume #32 Page?2
19064 #32 Pg1 How To Spot Star Quaiity Quickly #33 Page2
19065 #33 Pg2 John Sebastan: To Be Successil Requires Appealing To Just 5% #33  Page?2
19066 #33 Pg1 BiMoyes: Just Two Things — That Can Advance Your Ratings in ‘99 #33 Page3
19067 #40 Pg1 Capsule Concepls: Invisile Cume #33 Page8
19068 #41 Pg2 RegJohns: Partison Conversion Results n 15.5% QH increase #34  Page2
19069 #41 Pg4 Sign Hanging On Einstein's Wall At Princeton #34  Paged
¥4 pager2
20000 Series — Ratings Ko Pax2
#6 Page?
(See TW Tips Index #1 for tips #20001-20010) #36 Page3
(See TW Tips Index #2 for tips #20011-20021) w6 Paget
20022 #29 Pg1 Country Bum Didlogue (BabMoody, Carolyn Gilbert, Jodke Renk) #%6  Insert
20023 #30 Pg3 Country Bum Fallout — John Sebastian KZLA I The Rear View #3%  Page 11
20024 #30 Pg3 Courtry Bum Fallout—More Thoughts From Bob Moody w37 Page2
20025 #29 Pg1 Jaye Abnght How Long Does R Take (Country Bum-n & Out) #37  Page2
20026 #30 Pg10 PDQSA Targeting PhantormAnvisible Cume w7 Insert
20027 #32 Pg1 How To Spot Star Quakity Quickly #37  Page5
20028 #33 Pg2 John Sebastan: To Be Successful Requires Appealing To Just 5% #38  Page2
20029 #37 Pg7 Important Update About Fitter-System Of The Mind (Arbitron-Rated Station) #39 Page2
20030 #40 Pg1 Capsule Concepts: Phantom/nvisible Cume #39 Page2
20031 #41 Pg2 RegJohns: Partison Comversion Results 1 15.5% QH Increase #39 Page2
20032 #41 Pg2 The Sun Never Sets (TW Travelogue May 99) RAJAR Diary Surveys
4]
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(See TW Tips Index#1 for quotes in Issues #1-12)
(See TW Tips Index #2 for quotes in Issues #13-27)

Chuck Blore Radio ls Theater Of The Gut

Walter Sabo The Best Show VWih The Best Marketing Wins

Walter Sabo You Sl Dont Own The Audience

Wait Disney Confinuing Education — Or — Continuing Entertainment
Gordon Comes First

McLendon
Sir James Goldsmith ¥ You See A Bandwagon, s Too Late
Jaye Albright Passionake Fans/Heawy Users Feel Most Posithve
Bob Moody Heavy Users Drive QH Listening
Carotyn Gibert Counry Doesnt Bum — It's A Lifegroup Thing
George Bemard Shaw  On Dumbing-Down To The LCD
Pat Riley Treating Your Compediion With Respect
Legal Folk Wisdom What To Sress When
Ken Dowe Deleting Obstacies Uil You're On Direct Path To Goal
Nietzsche Oniy Sick Music Makes Money Today (1888)
Dr Martin Luther King Jr - All Progress s Precanous
Bob Mchiel Every Day s Somebody's First Day With The Station
Steve Alan We're Tao Concemed About Biminaling Mistakes
Vince Lombard  OnWhat & Takes To Be Successfl: Wil ToWin
Oid Spanish Saying Devl Knows More Because He's Old Than Cuz He's Devl

Rick Pitino 10 Posithe Team-Members Rarely influence 1 Bad Apple
John Wooden Great Teams Keep Getling Betier

John Sebasian  To Be Successiul in Radio Only Requires Appeaing 10 5%
Peter Drucker Concentration ks The Key To Al Business Sucoess

Bill Moyes Focus On The Music Job — t ks Critical

George Raveling  On How Smart His Players Are

Scott Shannon Top 40 Stations That Are Really Hot AC Stations in Drag
Dave Robbins The Premium Now Being Placed On Great Talent
Yoda TryNot Do, OrDoNot There s No Try.

Hollywood Adage  Politics Is Show Business For Ugly People

Max DePree Responsibiity Of A Leader. To Define Reality

Wil Rogers To Succeed: Know, Like, Believe in What You're Doing
Kenny Everett When 1 Played A Record, | Stayed Played

Dr. James Dobson Takes 9 Positive Comments To Overcome 1 Critical One
Tracy Johnson Imoiving Non-Partcipants h Entertainment Value Of Prom
Gordon McLendon Prepare 1 Hour OFF-Air For Every Hour ON-Air

Steve Rivers Tight is Right As Long As We Play The RIGHT Tight

Ron Jacobs AMRadio Is Like

Tracy Johnson Full Commitment, Or Dont Do R AL All

John Cleese How To Stamp Out Creativity In An Organization

Paul Drew You Set The Pace — K You Scrambie, Station Scrambles
Lou Holtz The Challenges Of The Second-Haif Determine Winners
Dr. Don Rose want peopie, animais, Husion 10 sexual impropriety
Dr. Don Rose ¥ Nobody's Said R To You Yet, LetMe Be The First

(Quotes — are continued page 6)




TW Tips Index #3 —1999

Quotes Worth Re-Quoting

Ocean Toons

{Continued — from page 5)

On Cheating When The Game's On The Line

Let The Audience Decide How Many 70/80/90s Play
Mark Twain Few Sinners Are Saved After The First 20 Minutes
Vance Dilard Make Sure You Dont Lose Your Focus
Paul Drew These Instructions Are As Privete As Your Underwear
Reg Johns Partisan Comversion vs. Cume Increase
Albert Einstein Sign Hanging On Einstein’'s Wall At Princeton
Dr. Don Rose What Works In Momings Wont Work Rest Of The Day

How To Reach Us —

By Phone: (480) 443-3500

By Fax: (480) 948-7800

By E-Mail: TW3tw3@aol.com

By Snail-Mail Or Overnight:
6044 East Foothill Drive North
Paradise Valley, AZ 85253 USA

Charter Subscriptions To

Are STILL AVAILABLE!

Your investment:

Just $US195* gets you
the first 50 issues

* International subscribers:
Please add $US65 for Air Mail delivery

For Back Issues Of Programmer’s Digest
Call (480) 443-3500

or

Fax (480) 948-7800

(See TW Tips Index #2 for Ocean Toons in Issues #13-27)

The Zero-Tolerance Ruie On Playlist Infractions

What | Like Best About Christmas Radio

The Next Generation of Great Entertainers

Elf Radio — Two Naughties In A Row

Corporate Rationale — Re: Commercials

Too Much Corporate Crap

Breaking In The New Guy — The Prize Closet

Hebrew Proverb: Teach Your Son A Trade

My Compliments To Your New Music Rotation

Aiming For Your Target

Your Brand Of Morning Humor

The Rookie PD And His Memos

Compliments From The New Consultant

Talk Radio Host Tip: Awvoid Lead-Ins That Might Cause Dead-Air
Corporate Robots

Old Radio Tenet: All That Matters Is What Comes Out Of The Speakers

Our Policy Regarding Photocopying
Programmer’s Digest 1s Simple:

v" Each subscribing station can make as many
copies as they would like for station employees
at their physical location. In other words, you
can copy ‘PB° for anyone at your station; but a
group owner cannot pay for just one subscription
and distribute Pregrammer's Bigest to 50 stations.

In the spirit of fairness, we ask you, and expect
you, to honor this liberal policy.

As a service to our subscribers, we'll gladly
supply extra copies of “PB” for $75 a year (per
extra copy) for 51 issues, which is about what it
would cost you to do it yourself over the course
of a year.

v Just call (480) 443-3500 or fax (480) 948-7800

Last Chance To SAVE On Your Renewal!

Pian Te Renew Your “PD” Subscription?

Prepayment discounts will stretch your budget

Pay by June 30, 1999:  $US279
International Air Mail Surcharge: $US65

(A $295 value!)

“PD” Volume 2 will encompass issues #51-101

Charge your renewal with Call: (480)

e iy
= ] visa 155
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