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To Build A Name , " 

Gimmicks work. As long as you're 
sincere about implementing them. 
Example: 25 years ago, when I was 
PD of KRUX/Phoenix, we installed a 
"home (listener contact) phone" for #1 

night jock John Sebastian. (A 
concept originated by Tom Campbell 
when he was in Miami). It was a 
unique way of helping John build name 
equity and celebrity -status quickly. 

What made it work: John took it very 
serieus/y and worked very hard at it - 
spending 10-14 hours a day talking with 
listeners at home (in addition to working 
the request -lines while at "work"). This 
promotion works particularly well for 
younger -targeted formats. 
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Note: Be extra careful that the personality 
you build this promotion around can be 
trusted not to misuse it (as a means of trolling 

for young "dates" - and statutory lawsuits!) 
7WTQ#6047 

Or - tear a page out of the Jim Scott note- 

book. His "signature" wasn't a stunt, but it 
was just as unique, in its own way. He made 

(calinEd ... See SMART Human Tricks on Page 2) 

The °f Conclave Pith- 198 
The 23'd annual Condave (held last week in 

Minneapolis) was, as always, packed with 
great opportunities to learn from the Masters. 
Dan Mason, President of CBS, keynoted 
the conference with cogent advice for PD's 
who want to be survivors: 

"Diversify your skill -set. Be proactive 
about it That's the best way to prepare 
for the future." 

(Continued ... eN14. Pith Of The Conclave an Page 2) 
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Page 3 Snap 13! The REAL Father Of Top 40 (Bill Stewart) 
Page 4 Food For Thought: Conventions: Get Out What You Put In 

Special 8 -Page Insert "TW Tips Index" - 
Page 1 The Audience 
Page 2 Music, Promo/Marketing, Contests 
Page 3 Mornings, Talent 
Page 4 Leadership, Morale, Presentation 
Page 5 News/Surveillance, Public Service, The Internet 
Page 6 Computers, Sales, Production, Research, Ratings, Life 
Page 7 Bookshelf, Food For Thought, Quotes Worth Re -Quoting 

Pregrammer's Digest Publisher/Editor Todd Wallace 
is a 30 -year programming veteran - as a #1 jock, 
PD, GM, and station owner. Over the past 24 years, 
he has provided programming consultation services 
to over 100 radio stations. Internationally recognized 
as the "founding father" of the "callout" research 
concept, over 200 stations have used his systems of 
"in-house" music, tracking, and perceptual research. 
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sMART HuluanTricks 
(Continued ... from Page 1) a deal with a Cincinnati area 

florist to get day -old flowers (that still looked fresh). Then went 

office -to -office, ala "Operation: Shake & Howdy' (see 7D" 

issue #9, page 4), giving flowers to all the ladies in each 

office. Think they remembered his name? And listened to 

him the next day? You bet your sweet petunia! TWrp#3100&6049 

Or consider ... Radio With Pictures 

Doug Murray, the highest profile Radio personality in 

Sydney (Australia) musicradio simulcasts live streaming 

video of his 2WS afternoon show on the intemet. So his 

fans can actually see him doing his show. (See WVVWeb 

WWWise on Page 5 of ID" Issue # 9 for more details.) 

%99.q". 

Beth & Bill, the 

popular hosts of 
the KEZ Morning 

Show on KESZ 
in Phoenix, are 

- featured twice -an- 
. hour doing two - 

minutes of schticke on the #1 local TV morning news 

magazine, Good Morning Arizona (on co -owned 3TV). 

They also host a light-hearted "Beth & Bill Cooking Show" 

every Saturday morning on 3TV, which features local 

The of 

Pith Conclave 
'98 

"You can't play the "poor me" victim. 
Hold your head up and act with dass. McGee, PD of Jefferson -Pilot's 
Clci doesn't know boundaries." KBZT (K-Best)/San Diego presented many 
"Be energetic. Forget 'young', it's the excellent points while moderating the 
energetic people who are winners'. Oldies Symposium. 
Dan reminded everyone to get in step V 
with today's beat, adding "things are 
never going to go back to the way they 
were in the 80's". Twrp#7o7sand#so52 

Jaye Albright, Jacor's Director of Country 
Programming, had a very insightful 
observation as part of the audience during 
the Virtual Radiosion. Someone asked 
the usual question of "How does a VR 
station deal with an emergency or breaking 
news?', to which Jaye commented from 
the floor, 

"If your VR station is one of multiple 
owned stations in a market, you may 

hip/trendy 
celebrity 
chefs in a 

OId Rule Of Thumb: 
When it comes to visibility, 
one day on TV is worth one 
year on Radio. 

TW Tip # 6048 and #3099 

Julia Childs setting. The show lends itself to many natural 

promotional offshoots, like The Beth & Bill Cookbook (with 

proceeds benefiting local charities), and using tickets to the 

taping as prizes -money -can't -buy, etc. TWTp#5as #6050, a.,d# 101 

Tin & Wüly, new morning hosts on KW/Phoenix also 

appear occasionally on Good Morning Arizona. 

Ben & Brian, the morning team on Chancellor's KMLEJ 

Phoenix, do the same thing sideways for Channel 10's daily 

Arizona Morning program. 

Wallace Wisdom: What kind of exposure are these 

cameos worth? More than you might think. A lot of PD's 

tend to think of the morning daypart as Radio's "prime -time" 

and TV's "wasteland" without bothering to look at the actual 

math and the sheer bulk numbers of impressions at stake. 

Consider the fact that a strong Morning TV News/Variety 

show in most large to medium markets will pull a 1.5 to 2.0 

Rating; while a typical 5 -share Morning Radio Show normally 

registers about a 1.2 AQH Rating. Maybe that's one of the 

reasons why the old unofficial rule of thumb still rings true .. . 

when it comes to visibility, one day on TV is worth one year in 

Radio. 7W Tko #3102and#5060 

want to direct listeners to the station in 

your duster that will benefit most from 
increased news tune -in; it may not 

actually be in your best interest to have 
all of your stations, especially your VR 
music stations, spewing wall-to-wall 
information". 7Wrp#1LGarandr19 87 

"Forget the Y2K problem, is your 
Oldies station 02K (Oldies 2000 com- 
pliant)?." 

"Oldies stations are fast becoming the 
lone remaining family -friendly format - 
'the one station everyone can agree 
on', as the AC stations used to say". 

"Oldies is the best format mirror of the 
Baby Boom". 

`The Boomer Generation consisted of 
3 notable waves of birth-rate spikes: 
"Beaver boomers" (peaking in 1942), 

"Beatfe boomers" (spiking in 1947), 

Programmers Digest TM July 20, 1998 

and "Brady boomers" (which crested 
in '58). 7WTrn#1o52 

'The sheer bulk of Boomers will soon 
make 35-64 the most populated 
demo -combo. We need to educate 
buyers that this "new'' 35-64 combo is 

"down -aged" and thinks young (and 
spends accordingly)". TW Tp #17015 &#7074 

Steve Davis of Zapoleon Media presented 
some gems during Q & A 

"Have you identified a prospective 
back-up for each key member of your 
staff?" (e.g., Dave Robbins has 
established a solidly networked farm 
system that gives him several great 
options whenever he has an opening). 

V "Most great morning shows usually 
have at least 3 primary "characters" - 
a dick (a smartass, male or female), 
a dork (a "straightman" sidekick), and 

a dear (usually a female, who keeps 
the others in line). 1W Tip #6051415061 

More 
Conclave Insights 

Next Week 

2 



wir 

Tips In ex 
As promised, at the end of each Quarter, we'll issue a free `PW' hides to 
cross-reference all of the NV Tips for the previous 13 issues. 

Most PD's are keeping their copies of Programmers Digest in a 3 -ring binder. 

IT We suggest tat you pull out these Quarterly "Index" inserts and place them at 
the beginning of your binder book, to serve as a Table Of Contents. 

r 

7W Tips 1000 Series -The Audience 

have been categorized 
and cross-referenced 

1001 

1002 
1003 

4127/98 Page 2 OH Leyerage sitie (Loncg-Term) Cane 
4/27/98 Page 9 Ayeicting Pa/loran Tip -Offs 

4/27/98 Page 10 PD Bookshelf. Trout & Ries Today 
, according to the 1004 5/4/98 Page 1 The Mystical Mar Behind Forced -Listen Contesting 

following elements 1005 5/4/98 Page 1 The Friar System Of The Kind 
1005 5/4/98 Page 7 Sales The Only 3 Reasons Racie Worn Work 

of programming 1007 5/4/98 Page 6 Esas Of Musical hfluence The Age Gauge 

and management: 1008 5/4/98 Page 5 Home -Page -t Pss (Lewis Of Station Web-Sse Stiffing) 
1009 5/11/98 Page 1 The Holistic 8 Ms: Mcmentum 
1010 5/11/98 Page 5 Effeche Frequency 

º: 1000 series - The AudienCe 1012 5/11/98 Page 7 Filler System: Marketing 

1013 5/11/98 Page 7 Filter System: Pasases and Mrsical Differentiatos 
2000 Series - M JsiC 1014 5/11/98 Page 7 Fria System: Human Cammunication 

.17 
3000 series - Ptioncticn4Mi8ng 

1015 

1016 

5/11/98 Page 7 Fria Systnt One -On -One 
5/11/98 Page 8 Underestimating Your Audience (Joan Of Arc Dample) 

4000 series - CcrieSts 1017 511/98 Page 9 Research 'Rude Of 20' 
.1, 1018 5/11/98 Page 7 Full Page Front Page 

5000 series - Mornings 1018 511/98 Page 3 Bullshit Buzzers 

I, 1019 5/18/98 Page 2 Bob Pittman Quote. Brand -buyers 
6000 series - Talert 1020 5/18/98 Page 1 Winning Positrons: Perceptual Al,t,jtice 

1020b 5/18/98 Page 8 Researching "TV Shows" (Quick & )rty) 
7000 series - LeaderShip 1021 5/25/98 Page 1 Ward Of Math: The Power Of Pais, Curiosity Cume 

1022 5/25/98 Page 2 Word Of Marl' Actuertsing You Hipness 
8000 series - Morale 1023 5/25/98 Page 2 Ward Of Wulff Operation Tell A Friend 

9000 series - Presentation 
1024 
1025 

5/25/98 Page 5 Regimes's Guide To The ir iterret 
5/25/98 Page 6 Winning Position: A StatioriMosaic 

10000 series - News/Info 1026 525/98 Page 6 Miring Position: Format FaceOffs 
1027 5/25/98 Page 6 Wng Positions: Trenring Benctrnarks - 11000 sedes - Rik SenACe 1028 5/25/98 Page 9 Knotráng 'When" 
1029 525/98 Page 3 Tse Urtsp Su xis Bads -To -Back 

12000 series-. Oparaions 1030 6/1/98 Pagel V11: Making \ Artial Readrty Sound "Apparently Live" and Very Laced 

1031 6/8/98 Page 1 Budding Name Daddy & Listener Lo,eity 
13000 series- Ta k 1032 6/15/98 Page 2 Ayerting Promotion Kist:aces: Houpart Recycling 

:f 14000 series - Tectrical 
1033 
1034 

6/15/98 Page 2 Ayrickng Puij outiuri Mstakes: Lifestyre Contests 
6/15/98 Page 1 Secret Of Loyeity Marketing Loyalty To Pass:mites/Building Name Equity 

15000 series- Internet 1035 6/22/98 Page 1 Measuring Big Mo (Mcmenturn) 
1036 6/22/98 Page 4 Grassroots Loyally Marketing 'Operation Shake & Honey' 

16000 series - CcrrputerS 1037 6/22/98 Page 5 Lifestyle File Re...erse-Psycokigy & Basic Human Nature "fm An 
1038 622/98 Page 6 Curnutatiye Reascring (Rhody Bosley, Todd Wallace) 

17000 series - Sales 1039 6/22/98 Page 7 TV Spot Recall: Likeatality 55 Effectiyeness 
1040 6/22/98 Page 7 TV Spot Recat Dancing Fat Boy 

18000 series - Production 1041 6/22/98 Paige 7 TV Spot Recal : Post -Testing 

- 19000 series - Research 
1042 

1043 
6/22/98 Page 7 TV Spot Recali Radio hda< TV C.arnpaign Awareness Trends 
6/22/98 Page 7 TV Spat Recall: The Ultimate Post -Test Ratings 

20000 series - Ratings 
1044 

1045 

629/98 Page 8 Sunellance: Traffic: Locations Before Stations 
629/98 Page 8 Things Listeners Hate (That PDS Lae): l3ackgrouxIMusic Behind Spots 

21000 series- Life 1046 7.6/98 Page 2 Has To Canyince A Stubborn Personality To Say The Calls 

, 1047 716/98 Page 9 About Auctience Loyalty & Belusne Curne (Doug McCall Quoba) 

22000 series - 1300z.helf 1048 7/6/98 Page 8 Find Interesting Stay Angles In The New Vol( Post 
1049 7598 Page 8 The "Official" Stamp Of Appael (Wearer Marketing, Oukioor 
1050 7/6/98 Page 7 Help You Receoptionist Communicate W Potenlial Diarykeepers 
1051 7/6/98 Page 5 VVVVWebVVWVVise Whirl Td You Hurl - Coaster Marathon I (1<at3-FM) 

If you've misplaced any issues of Programmer's Digest, 
back issues of "PD" are available at a cost of $6 per issue. 

Just call (602) 443-3500 or fax (602) 948-7800. 
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2001 4/27/98 Page 2 

UJ2 5/4/98 Page 6 

2003 5/4/98 Page 6 

2003b5/11/98 Page 1 

Cloning Diarykeeper Mentality (also Music Dianes) 

Rock Creel 

Eras Of Musical Muence The Age Carp 
The Holistic 8 Ms: Music 

2009 

2010 
2011 

2012 

525/98 Page 3 
525198 Page 3 
6/1198 Page 4 

6/15/98 Page 4 

Odes Balance 
Odes Balance Terre (2 Unhip Songs Bak -To -Back) 

Muir Rofabons: How 'Hot' is HOT (Audience Speed) 
Snap81 Hotly Loral (Hot Hits) Me Joseph 

2004 5/11198 Page 7 Filter System: Predictable 2013 6/22/98 Page 4 O k al Workplace Request Catalog 

2005 5/11/98 Page Filter System: MetalDifterenbatas 2014 622/98 Page 6 MomingBreal4ast Speaal Shows & Features 

2006 5/18/98 Page 4 Mystery Ode Feat" 2015 7/6/98 Page 2 Morning Music Casadeabons (Sweeps,) 

2007 5/18198 Page 7 Forgotten Basics Music Radio Policies 2016 7/6/98 Page 1 MSc For Dummies The Long & Slut Of It 

2008 52558 Page 2 Qua f r g Oldies 'Hit' Stain 

3000 Series ' Promotion/Marketing 
3001 4/2758 Page 2 Make A Lasting Impression- When $ Bills 

3032 427/98 Page 5 Prizes Money Cant Buy 
vim 42758 Page 3 Websrte Live Streaming Ado (XIS) 
3034 42758 Page 5 Website Canned Audio (Dees, \Argon, KFWB) 

3005 4/27/98 Page 5 Website Wane Sand (WCBS-FP 3AK) 

3006 427/98 Page 5 Websibe Lie Studio Cam (KEX() 
3007 4/27/98 Page 9 Forgotten Basics McLendon Punkin Staºxjy 
3008 42758 Page 6 Cut -Through Campaign (Video Mailer) 

3009 4/27/98 Page 6 Cut -Though Campaigns (Newspaper Stoker -Drop) 

3010 42758 Page 10 PD Bookshelf. Trout & Ries Today 

3011 427/98 Page 5 Promotional Al & Science: Annual Rearrests (Kiss Party) 

3012 427/98 Page 11 P cnx1onal Art & Solace: Anual Recurrent (2d Chance Rom) 
3013 427/98 Page 8 Most Oldie Prorrhotons. Stunts: Maraühons (QT) 
3014 5/458 Page 1 The ~cal Math Behind Faced -Luken Contesting 

3015 5/458 Page 2 Assertions: Roger Aires Quote 
3016 5/458 Page 1 Practical Application at Fiber System Mentality Stoke Campaign 
3017 5/458 Page 7 Mare Tidaet Gihearrays: Wn One You Want or 6clistke Per able 
3018 5/4/98 Page 5 Home -Page -Less (Le%els Of Station Web -Site Suing) 
3019 5/4/98 Page 5 Er la Lund Sites: High Road a Lou Road 

3020 5/4/98 Page 5 What Most Station Forget To Include On Their Website 

3021 5/11/96 Page 1 The I-bistc 8 Ms. Macy 
arm 5/1158 Page 2 The licrstc 8 Ms: Malaetng 
3023 5/11/98 Page 2 The Holrstc 8 Ms: Magic 
3024 5/11/98 Page 1 Piano's Frst Or Last 

3025 5/1158 Page 4 Gotha Cad 
3026 5/11/98 Page 4 Flu [Os Last 

3027 5/1158 Page 4 Wiry Sane People Buy Chevy/s & Others Buy Fads 
3028 5/1158 Page 6 Titanic Topical Tadical TV 
3029 5/1158 Page 6 The Worlds Easiest Contest' 
3030 5/11/98 Page 7 Filter Systemic ~ding tag Passie Listeners 

3031 5/11198 Page 2 Rupert Murdoch Quota Way To Beat Bingo 

3rrt2 5/1158 Page 9 Arttxr Carlson Turkeys Fly Quote (Consider AM Angles) 

3033 5/11/98 Page 9 fvind Partcrpatm Contests 

3034 5/1858 Page 2 Bob Pittman Quote: Brand -Buyers 

3035 5/1858 Page 1 Wining Positions Perceptual Attributor 
3036 5/1858 Page 9 Cut -Through Campaigns. Sexy 7 Color -Combos Of Outdoor 

3037 5/1858 Page 9 Ca-Sbdca Cdr Cantos 
3038 5/1858 Page 8 Cliché's are Good As Gold 
3039 5/1858 Page 4 Reel Positionrg Truth h ~rising (Ste, ytl h Of Manse Lord) Focus) 

3040 5/1858 Page 4 Bade Of The Sues Morning Show Bit 

3041 5/18198 Page 7 Snap 4: Circus Radio (Ran Jacobs) 

3042 5/1858 Page 5 Websiles With Attitude 

3043 52558 Page 1 Word Of Muth- Wwa Of Pals 

3044 52558 Page 2 Wad Of Mouth Adkertsxg Hipness 

3045 52558 Page 2 Wad Of Mouth: 'Operatax Tell A Friend' 

3046 52558 Page 4 Morning Benchmarks Win -A -Wish 

3047 52558 Page 4 Morning Bendrnarks: Listener-Meractoe'Question Of The Day/ 

4000 Series -Contests 
4001 427/98 Page 5 Prizes Money Cant Bury 

ró 4002 42758 Page 5 Prorna tnal Ail & Science: Annual Reurrehls (Kiss Party) 

4003 4/27/98 Page 11 Promotional AR & Science: Annual Rearrents (2nd Chance Prom) 

4034 427198 Page 8 Most ElfecUee Rumba is Studs: Marathons (KILT) 

4095 5/4/98 Page 1 The Mystral Math Behind Faced -Listen Contesting 

4006 5/4/98 Page 4 Pracvkal Application d Filter System Mentality Slider Campaigns 

4007 5/4)98 Page 7 Move Tor Gieaways W n One You Want or E rdksioe Premiere 

4008 5/1158 Page 2 The Holistic 8 Ms: Money 

4009 5/11/98 Page 4 Gotha Card 
n" 4010 5/1158 Page 6 Titan c Topical Tactical TV 

TWTips Index #1- 2Q98 2000 Series =kMusic j 

3048 5/25/98 Page 4 Momrg ~marls: The -Based Coasts 
3049 5/25/98 Page 4 Morning Benchmarks: Sound -Ale Poklicat-Digrrtay Phones 
3050 52558 Page 4 Morning Bendrnarls: Random Ads Of Coolness 
3051 52558 Page 5 Beginner's Guide To The hternet 
3052 52558 Page 5 Spansaat e'Pods" -Unobtruie Sales Feetres PD's Will Low 
3rnS3 5/25/96 Page 5 Airplane -Banner Fly -By 'Hit This Flan. Win $500' 
3054 6/1/98 Page 2 Elements Of Stalonalrry. Slogans 
3055 6/1/98 Page 4 Cut Though Campaigns. TV 'The Songwriter' 
3056 6/158 Page 4 Cut Though Campaigns. TV "The Baby' 
3057 6/158 Page 5 Web-Mstakes Marry Stations Make "'Under Constructor" Hiatus 

3058 6/1/98 Page 5 Day News Sheet 
3059 6/158 Page 5 Daly Fax 

3060 6/156 Page 6 Most Oahe Runutuu; "The Last Contest' (KCBQ) 
3061 6/158 Page 6 Killion Dollar Stash 

3062 6/1)6 Page 6 $50,000 Ctristnas Tree 
3063 6/158 Page 6 'Concentrator(' 
3064 6858 Page 3 Capsule Combat KKFR us. KPTY 
3066 6858 Page S' Wheel Wald' Lex & Terry 
3067 6/858 Page 6 Sneaking Of Stickers: Effectieeess 
3068 68/98 Page 6 Stickers: Rand -Out Shapes 
3069 68/98 Page 6 Sliders: Size 
3070 6858 Page 6" Wards Greatest City/' Sliders 
3071 6/1558 Page 2 Avoiding Prumeion Mstakes Harped Recycling 
3)72 6/1558 Page 2 Avoiding Fu Hobo kitties: LAestyle Catests 
3073 6/15/98 Page 9 Abiding Romolian Mistakes- Budng E pedancy 
3074 6/15/98 Page 9 Abiding Ronoton Mstakes: The Double Whammy 
3075 6/1558 Page 9 Avoiding Promotion Mstalkes: Chick -Take OeniFw 
3076 6/1558 Page 9 Avoiding Promotion Mstakes: The Fatary Of The'Eiüner/Or Trap 
3077 6/1558 Page 4 Cut -Through Campaigns. Transit Kissed The Bus 

3078 622198 Page 3 Battle Of The Sees, The Board Game 
3079 62256 Page 4 Olñcia Watplace Request Catalog 
3080 622198 Page 4 Grassroots Loyalty Marketing 'Operation Shale & Fbvdy 
3081 622/98 Page 5 Mrlray FM & Stir fig Lie Video 
3082 62258 Page 5 Car Slidr Rana "Galin' Stidky Wit [' 
3083 622/98 Page 7 TV Spot Recalt Likeability vs. Efiedienees 
3084 622/98 Page 7 TV Spot Renal: Dancing Fat Boy 
'ina5 622/98 Page 7 TV Spot Renal: Post -Testing 
3086 622198 Page 7 TV Spot Recall: Reno hiek TV Ca r age Awareness Trends 
3087 622198 Page 7 TV Spot Recall: The Ultimab Rost -Test Ratings 

3088 6/1556 Page 5 Old Trick That Sill Mies The Neale: We Apologize 
3089 6/1558 Page 6 Elements Of Sfaborhaktyc Slogans & Ow epers 

3090 6/1558 Page 8 Listener News -Tip Awards 
3091 6/1558 Page 2 Bob Pittman Quote: Value Of The tirrenent Of Coieerrence 
3092 62258 Page 5 Ca Sticker Promo. 50 Ways To Rick Yar Slider 
3093 62958 Page 2 Capsule Combat KM l e KBTR (Ca Giveaway) 

3094 7/658 Page 8 The 'Official" Stamp Of Approval (Weather ~rig, Outioa) 
3095 7/6/98 Page 8 Cod Concert Contest The Concert Co,Mdown 
3096 7/658 Page 5 WebWise: Whirl Ti You Furl - Coaster Maralhm I (KFMB-FM) 
3097 7/6/98 Page 6 Snap11l Cola Radio (Chuck Rae) & The Chuck Bore Comparry 
3098 7/1358 Page 1 Rudd Human Tricks: Bulking Manes &Audiences With Cuing 

4011 5/11/98 Page 6 'The Worlds Easiest Contest' 
4012 5/1158 Page 2 Rupert Murdoch Quote Way To Beat Bingo 

4013 5/11/98 Page 9 Arthur Carlson Turkeys Fly Quote (Cashde All Ar aylr,) 
4014 5/1158 Page 9 Mental Participation Contests 

4015 5/18/98 Page 4 Mystery Ode Contest 
4016 5/18/98 Page 4 Joke Of The Day Contest 
4017 5/1858 Page 4 Up -Late Update 
4018 5/1858 Page 4 Screen Test Contest 
4019 5/18/98 Page 4 Bade Of The Sexes Contest 
4020 5/1858 Page 7 Snap 4: Cius Radio (Ron Jacobs) Battle Of Fresno 
4021 52558 Page 2 Wad Of Mouth' Operabon Tell A Friend 
4022 6/1/98 Page 6 Most Beebe Promotions: 'The Last Contest' (KCB)) 
4023 6/158 Page 6 Mon Dolar Stash 

Continued ... On Page 3 
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TW Tips -I n de K`# 1- 1198 A000 Series 
Coninued ... From Page 2 

4024 6/1/98 Page 6 $50,000 Christmas Tree 
4-025 6/158 Page 6 'Concerntratiar" 
4026 6/858 Page 4 'The Yes/No Game" 
4027 6/858 Page 4 'Mist-Sc a TV' 
4028 6/858 Page 4 'Secret Sand' 
4029 6/858 Page 4 'Spd The Spoof -SW' 
4030 6/8/98 Page 4 'What's My Line' 
4031 6/8/98 Page4 'Word Of The Day/' 
4032 6/858 Page 5 'Wheel Wald' (1ex & Terry) 
4033 6/858 Page 6 Slickers' Slightly Lager Sine 
4034 6/1558 Page 2 A c ding Prom :bon ?siakes lioupat Recycling 

4035 
4036 
4037 
4038 
4039 
4040 
4041 

4042 
4043 
4044 
4045 

6/15/98 
6/15/98 
6/15/98 
6/1558 
6/1558 
6/15/98 
622/98 
62258 
6/222/98 

6/29/98 
7í6/J8 

4046 7658 
4047 7/13/98 

5000 Series-Mórnings 
5001 4/7758 Page 11 Kidd Cradádcs'2nd Choice Prom" 
5002 42758 Page 5 Rids Dees Web-Sie Auio 
5003 427/98 Page 5 Vrggn Radio Web -SR: Arc hhe Of Past Week Shows 
5034 5/1158 Page 1 The Hdisbc 8 f s: Mornings 
5005 5/1158 Page 5 Helium Hilarity 
5006 5/11198 Page 5 Imposside Questan 
5007 5/11/98 Page 5 Morning Show Arc3hkes on Websde 
5038 5/11/98 Page 5 Real Audio Feature That Tenches Emotions 
5009 5/1858 Page 4 Mystery Oldie Contest 
5010 5/1858 Page 4 Jake Of The Day Cancel 
5011 5/18/98 Page 4 Up -Lae Update 
5012 5/1858 Page 4 Screen Test Cates( 
5013 5/18/8 Page 4 Bade Of The Se>Qs Contest 
5014 5/1858 Page 4 Morning Show 82s Don't Get Off A Wimirg Horse kid -Race 
5015 5/18/98 Page 6 Morning News Grid 
5016 5/25/98 Page 4 Morning Benchmarks Win -A -Wish 
5017 525/8 Page 4 Morning ~narks Listener-Yherac4ve'nuesirm Of The Day' 
5018 52558 Page 4 Morning Benefit/Wm Tike -Based Contests 
5019 52558 Page 4 Naming Benchmarks SarxlAlike Political -Dignitary Phorrers 
5020 525/8 Page 4 Miming Bencttmarls Randas Acts Of Coolness 
5021 6/858 Page4 Birthday Club 
5022 6/898 Page 4 The Yes No Game 
5023 6858 Page 4 Hollywood Dirt Alert 
5024 6858 Page 4 WWkl Track Drops 
5025 6858 Page 4 Must Solve TV 
5026 6/8/98 Page 4 The Secret Sand 
5027 6/8/98 Page 4 Phony Spoof Spas 

6001 4/27/98 Page 11 'The Swats Of Radio" (J. Pail Emerson) 
61002 5/458 Page 2 The Voice Of The Station x2 = Twice The image 
6003 5/458 Page6 TV News Aidrzns Who Have'Y' 
6004 5/458 Page 5 Bolding Morale By Rcawenáng Tears wak (fears Bonuses) 
6005 5/18/8 Page 10 Virtual Rader: Paying Attention To Paedigrro 
6006 sr 8/8 Page 8 Researching TV Straws (Ckudc and Duty) 
6007 5/1858 Page 6 Grazing Each Newscast using News Grid 
6008 5/18/98 Page 5 Ted Turner Teamwork Lead, Fellow, a Get Out Of Way 
6009 525/98 Page 1 The OKOP Fair. Hiring Secret 
6010 52558 Page 7 Leadership Cliffs Notes: Adnee g Discipline and Order 
6011 52558 Page 2 Gordon ~don Sigh h CR Would YOU listen 
6012 6/158 Page 4 Snap61 E>eafiah, Dispptne Will To We (Drew, Rock, Wiser!) 
6013 6/1/98 Page 5 Son Of Sun Tai Getting An Air Talent's Attention 
6014 6/1/98 Page 1 VR: Making Viráial Reality Sound "Apparently Lne" and Very Leal 
6015 6/158 Page 9 Timeless Teachings To Talent Jim O'Brien 'This Ant Clay Class" 
6016 6/158 Page 7 Authorized Boss Memos #1 (Ron Jacobs): Want' Don't Get Cocky 
6017 6858 Page 1 Partcipati ve Management Burling Synergy That Wins 
6018 6/8/98 Page 1 Boding Name Equity & Listener Loyalty 
6019 6/1558 Page 3 Secrets Of Listener Loyalty Name Equity Bahzing Your Name 
6023 6/15/98 Page 3 Secrets Of Listener Loyalty. Name Equity Staying Current 
6021 6/1558 Page 4 Sw eta Of Listener Loyalty. Name Equity Public Servce Direct Touch 
6022 6/1558 Page 4 Secrets Of Listener Loyehy. Loyalty To Personalises, Not Staters 
6023 6/1558 Page 5 Old Trick That Stall Mores The Neezie We ApolcgvE 
6024 6/1558 Page 7 Leadership Cliffs Notes: Empowerment Is/taking PM Work 

Contests 
Page 2 Airing Romoion Mistakes: Lifestyle Contests 
Page 9 Awning Promotion Mstakes: Bolding Spectan y 
Page 9 Awráng Promotion Mistakes: The Dable WI ha limy 
Page 9 Meiling Runotion Msi<ikes: Quids -Take Overview 
Page 3 Laps. a Combat Top 40 Cash Cal War Phx 72 
Page 8 Listener News -Tip Award 
Page 3 'Bathe Of The Sees", The Board Gane 
Page 5 Car Slider Bono' 'Gettin' Sticky Wit r 
Page 5 Car Sticker Pttomo: 50 Ways To Slick Your Stidrer 
Page 2 (apish" Combat KM vs ICBM (Ca Giveaway/) 
Page 5 WebWise Whirl Td You hurl - Coaster Marathon I (KFTv -FM) 
Page 8 Cod Concert Contest The Concert Countdown 
Page 1 Stupid Human Trills: Budding Names/Audiences With Cunning Stilts 

k 

5028 68/8 Page4 Song Parodies 
5029 68/8 Page 4 What's My Line 
5030 68198 Page 4 The Wad Of The Day 
5031 6/898 Page 4 Wheel World (L ex & Terry) 
5(Yí2 6/8198 Page 1 Name Equity 
5fri3 66/98 Page 8 Compete Weather Components Of An Efficient Weatercast 
5034 6/1598 Page 3 Secrets Of Listener L oyelty Name Equity Bending Your Name 
5035 6/15/98 Page 3 Secrets Of Listener Loyalty. Name Equity Staying Current 
5036 6/1558 Page 4 Secrets Of Listener Loyalty None Equity Publa Service Direct Touch 
5037 6/1558 Page 4 Secrets Of Listener Loyalty L.oye ty To Personates, Not Stations 
5038 6/15/98 Page 4 Cut-Thaigh Campaigns. Transit Mssed The Bus 
5039 6/15/98 Page 4 W. Steen Malin Direct -Mai! Database 
5040 622/98 Page 3 Battle Of The Sees", The Board Game 
5041 622/98 Page 5 Wray FM & Streaming Live Video 
5042 6/22/98 Page 6 I aning43reak ast Special Shows & Features 
5043 6/2998 Page 3 How To Justly Big Buds Fa Yon Morning Shaw 
5044 62958 Page 1 Great Stations Haw Defirwg Marling Shows 
5045 62958 Page 4 Snap10! Uncornentonal, Personality, 'Mayberry' Radio (Jerry RyaNKEZ) 
5046 62958 Page 8 Slrvellanoe: Traffic Locations Before Situations 
5047 6/2998 Page 1 We Mornings Win The War 
5048 7658 Page 2 Morning Staten Identification (and Sbganeenng) 
5049 7858 Page 2 Trrrtsieriesh The Miring 
5050 7658 Page 2 Weather In The Morning 
5051 7658 Page 2 Strive For Funny 
5052 7,658 Page 2 Haw To Canine A Stbborn Personality To Say The Calls 
S(1'13 7658 Page 2 Morning Music Considerations (Sweeps) 
5054 7656 Page 9 Erica, irate Esser is (Info -Capsules) 
Sass 7656 Page 9 Quarrtfy Your Features 
5056 7658 Page 9 Miming Suveitta-ie hare cents (News, Weather, Traffic, Sports) 
5057 7698 Page 9 Lead Topicality 
5058 7658 Page 8 Find Interesting Slay Anges h The New Yak Post 

6000 Series Talent 
6025 6/1558 Page 7 The Green Veggie 6ereise 
6026 6/1558 Page 4 W. Steven Mate Dvet-Mad Database 
6027 62258 Page 4 Grassroots Loyalty Marketing 'bperaton. Shake & 
6028 6/22198 Page 5 Moray FM & Streaming Use Video 
6029 6/22/98 Page 9 Anonymous Quote Ku ling A CHR Stator, Like HS 
6030 622/98 Page 10 Ride Shaw Advice About "Great Altitude" 
6031 6/29/98 Page 3 
fin3V 62958 Page 1 

6033 6/29/98 Page 4 

6034 62958 Page 1 

6035 7658 Page 2 

6036 76/98 Page 2 
6037 7658 Page 2 
6038 7658 Page 2 
6039 7658 Page 2 
6040 7658 Page 2 

6041 7658 Page 9 

6042 7658 Page 9 

6043 76/98 Page 9 
6044 7658 Page 9 
6045 7/1358 Page 1 
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Haw To Justify Big Buds For Your Marling Shaw 
Win Wrings Win The War 
Snap10! Unconventional, Personality, 'Mayberry' Radio (Jerry RyaNKEZ) 
Great Stations Have Defining Morning Shows 
Morning Raw Idenbñcaton (ad Sloganeerng) 
Trnedheds ti The Morning 
Weather In The Mining 
Strive Fa Ftrry 
How To Cornmce A Stubborn Personality To Say The Calls 
Morning Musa Cohsideratons (Sweeps) 
Encaptiae Essentials (bhp -Capsules) 
Quantify You Features 
Mining Suvellahce t graben its (News, Weather, Traffic, Spots) 
Leal Topicality 
Stupid Human Trills' Buling Names & /menses With Caning 
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ryTWT1Ps Index #1 2098 - 1000 Series Leadership 
7001 427/98 Page 4 Meaningful Mssan Statements (IOíTC) 
7002 427/98 Page 11 Leadership Cliff Notes: Mearrgfl Meetings 

7003 427/98 Page 11 'The Secrets Of Radio" (J. Pal Emerson) 

7004 5/4/98 Page 5 Buukkng Mxale By Rewarding Teamwork (Team Bonuses) 

7005 5/11)98 Page 5 Kissinger Is This Your Best? 

7006 5/11/98 Page 6 Snap 3! Fin, Flar, Coolness (Sunny Jce While) 

7007 5/4/98 Page 4 Snap 2! Flaw (Ken Done) 
7008 4/27/98 Page 8 Snap! (Steve Rivers) 

7009 5/11/98 Page 10 Keep You Mind On The Cutting Edge: Read Other Musty sby Trades 

7010 5/1898 Page 2 Bob Pittman Quote: Brand -Buyers 

7011 5/18198 Page 2 Harmless Dirty Tricks: The Ratings Scan 
7012 5/18/98 Page 10 Food For Thought Preparing For VR 

7013 5/18)98 Page 1 Fakre Avoidance Formula 

7014 5/18/98 Page 8 Oates Wane: Boric Broadcast & Cable Bering 

7015 5/18/98 Page 7 Snap 4: Cirri Radio (Ron Jacobs) 
7016 5/18/98 Page 5 Ted Tung Teamwork L. Follow, Or Get Out Of The Way 
7017 5/25/98 Page 1 The OKOP Factor. Hiring Secret 

7018 5/25/98 Page 4 Snap 5! Swagger! Energy! Originality! (Lee Abrams) 
7019 52598 Page 5 Sporsorrable'Pods" - Unobtrusive Sales Feat des PD's Wdl Lae 
7020 52598 Page 7 The M Of War by Stn Thu 

7021 52598 Page 7 Leadership Cliffs Notes: Adiedng Disapline and Order 
7022 6/198 Page 4 Srnap61 6eailco, Discipline, WO To Win (t)ew, Rook Wilson) 
7023 6/1/98 Page 5 Sod Of Sun Tzu: Getting An Air Talents Atlertorn 

7024 6/1/98 Page 7 Authorized Boss Memos #1 (Ron Jambs): WamMh, Dort Get Cocky 

7025 6/198 Page 1 VR Malang Vrt ual Realty Sand "Apparently Live" and Very Local 

,'u 6/1/98 Page 9 Tuneless Teadigs To Talent Jim t7Brien'This Ain( Clay Class" 

7027 6/8)98 Page 1 Paicipal ve Management Building Syr rnyyThat Wins 

7028 6898 Page 4 Snap7! Stiea mine & Sweat The Details (John Sebastian) 

7029 6898 Page 5 Berrie Waémhan Quote: Ese 4twg moves saiesmashp 
7029 6898 Page 5 Gay Edens Quote: No act of salesmanship goes urewerded 
7030 6896 Page 5 Lifestyle Fie: Making Trne Fa Famihy (Stephen Covey) 

7031 6/898 Page 9 IBM mob: Whet workers respect 
7032 6898 Page 7 How To Be A So/Ached-On VR PD 
7033 6898 Page 9 Bookshelf. lbw To Get You Point Acrossw h 30 Seconds 

7034 6/1598 Page 4 Srep8! Holy Local (Mke Joseph) 
7035 6/15/98 Page 5 LonrtyMays Quotes. Fui and Had Work 

8000.Series-Morale 
8001 5/4/98 Page 5 Bolding Morale By Rewarding Teamwork (Team Bonuses) 

8002 5/1198 Page 4 h Search Of Eeoelice: Business Cards 

8003 5/1198 Page 4 Gac ha Cards 
8004 52598 Page 1 The OKOP Factor Firing Secret 
8005 5/25/98 Page 7 Leedersh ip Cliffs Noes. /dieing Discipline and Order 

8006 6/1/98 Page 1 VR Making Virtual Realty Sound "Apparently Live" ad Vey Loral 

8007 6/198 Page 10 Food Fa Thought 'To You Health" (Get Ft) 
8008 6898 Page 1 Partiopib ve M eemgenent ailing Syr orgy That Wrs 

9000 Series Présentátion. 
9001 42798 Page 3 Websib Live Streaming Audio (Taw b keep isterirg') 
9002 4/27/98 Page 4 Meaningful Mission Stet:sou Itb (KHTC) 
9003 4/27/98 Page 6 Wad -Efficient Tenperatire Perspectives 

9004 42798 Page 6 Gold/Silver Rice 
9005 4/2798 Page 6 Partial Scores On Msrc Stains 
9006 42798 Page 8 Elements Of Stationality. Snap! (Steve Rivers) 

9007 4/27/98 Page 9 Avoiding Pasbvian Tip -Offs 

9008 4/27/98 Page 9 Forgolem Basics McLendon Prerroim Strategy 

9009 42798 Page 11 'The Secrets Of Raid' (J. Pal Emerson) 
9010 5/498 Page 2 The Voice Of The Station x 2 = Twice The Image 

9011 5/498 Page 2 Assertions' Roger Aires Quote 
9012 5/498 Page 4 'SNAP2`. Fbw (Ken Dave) 
9013 5/4/98 Page 6 Instant News Credibility 
9013 5/4/98 Page 6 Suneillax a Exerts 
9014 5/498 Page6 The News -Witt g'Rule Of 3" 

9015 5/498 Page 6 TV News AlrziXIS Who Have'T' 
9016 5/4/98 Page 6 'From The KTAR News Center 
9017 5/1198 Page 2 Holistic 8 Ms: M1aln 

9018 5/1198 Page 2 Holistic 8 Ms: Mgt 
9019 5/11/98 Page 2 Liners That Deliver (KOOL, WLSS, KIZP) 

Programmer's DigestTM 

7036 6/15/98 Page 7 Leadership Cliffs Notes: Ernporiement Malang PM Worn 

7037 6/15/98 Page 7 The Green Veggie Exercise 
7038 6/15/98 Page 2 Bob Pittman Quote' Value Of The Increment Of Caiserrence 
7038b6/15/98 Page 10 Food Fa Thought In Defense Of Paranoia 

7039 6/15/98 Page 6 PD Boolóhelt Leadership Is M Art By Max DePree 

7040 6/15/98 Page 6 PD Bookshelf. Empovvemet Takes More Than A Mru to 

7041 622/98 Page 1 SWOT Studies Iluninaae The State Of The. station 

7042 622/98 Page 2 Lucille Ball Quote: About "Doing" 
7043 622/98 Page 9 Dave Robbins Quote: 'The Best Fiase Passim" 
7044 622/98 Page 3 A Word About Fxdlenoe: Kamen 

7045 622/38 Page 5 Lifestyle Fie: Reverse -Psychology & Basic Hunan Nature'Tm An !did' 
7046 622/96 Page 6 10 Dynamic Principles Of Selling Yourself 

7047 6/2298 Page 8 Surveillance: Expanded Sb rn-Co serage Fbioy 
7048 62298 Page 9 Anannic us Quote: Running A CHR Station like HS 

7049 622/98 Page 10 Rick Shaw Advice About "Greet Allude" 
7050 62998 Page 1 tiow To Make The Most Of Vas: Trne 
7051 6/29/98 Page 2 Capsule Combat KNN vs KBTR (Ca Giveaway) 

7052 62998 Page 4 awl 0! Urxzrnenbonal, Personally, 'N43ybeny Radio (Jerry Ryav19=Z) 

7053 62998 Page 5 Auloriae l Boss Memos #2 (Rom Jacobs): Rerfarn For The People 

7054 62998 Page 7 The State Of The Staban: Flow Marbly Reports Help You 
7055 612998 Page 1 Win Mmings Win The Wa Great Stations Defining Morning Shows 
7056 62996 Page 2 Ernest Hemingway Quote Finish What You Start 

7057 62998 Page 3 Haw To Justify Big Bui6 For You Ming Shaw 
7057b7/898 Page 2 On Commitment To Wining Ridie Balsbaugh Quote 
7058 71698 Page 1 Music For Dumries. The Long & Short Of tt 

7059 7698 Page 8 Broadcast News, 3rd Editions by Michel Stephens 
7050 7598 Page 4 The State Of The Station: Amual Action Rae 
7061 7598 Page 7 Help You Receaplorist Canrnuricaie With Potential Diary4ceepers 

7062 7598 Page 6 Snap111 Gera Radio (Chuck Bore) & The Chuck Blore Company 
7063 7598 Page 6 Lifestyle He Fitting Quality Time For Your Kris 
7064 7/1398 Page 10 AMeys M Upside (Sidebar Abal Marian arey Msquote) 
7065 7/13/98 Page 2 Shut Up & Play The Hrts 

7066 7/1398 Page 3 Make Most Of Tine (Delegation, Proaasbnaoon, Ccm unl atiah) 

7067 7/1398 Page 3 Thugs To Came: 1 Terabyle Had Drives (Be Gales 640ík Qua) 
7068 7/1398 Page 8 Compel Listeners To Go Out Of Their Way To Listen (Niri-Oocs) 
7069 7/1398 Page 5 PD Bookshelf 'Lead The Field' By Earl rbgh tingale 

8009 6/1598 Page 7 Leadership Cliffs Notes Empowerment Malting PM Wak 
8010 6/1598 Page 7 The Green Veggie Exercise 
8011 6/15)98 Page 6 PD Booishelf Leadership is M Art By Max DePree 
8011 6/1596 Page 6 PD Bodóhetf. Empowerment Takes More Than A Minute 

8012 622/98 Page 3 A Wad About Bedlam: Ka¢art 
8013 622/98 Page 4 Grassroots Loyalty Marketing: 'Operation: Shale & Honcy/' 

8014 622/98 Page 9 Arorryrmas Quote: Running A CHR Station Lie HS 

8015 622/98 Page 10 Rick Shaw Advice About 'Great Attitude" 

8016 62998 Page 2 Capsule Combat KM l vs KBTR (Ca Giveaway) 

8017 62998 Page 5 Auluv e i Boss Memos #2 (Rom Jacobs): Pnlorrn Fa The People 
8018 7698 Page 2 On Comm/Men( To Winning: Ridie Balsbaugh Quote 
8019 7598 Page 6 Lifestyle Fie: Fining Quality Time Fa Your Kids 

9020 5/1198 Page 3 The Case For %Hie Fist 
9021 5/1198 Page 3 The Case Fa Rutios Last 
9022 5/11/98 Page 4 Why Sane Folio By Chevxs and Ott hkjs Buy Fonts 
9023 5/11/98 Page 6 Snap31 Fun, Flair, Coolness (Surly Joe White) 
9024 5/1198 Page 7 Filler System: Music DAkrentI ss 
9025 5/1198 Page 7 Filter System: Passives 
9026 5/11/98 Page 7 Filler &Mara Casual Not Pilch 
9027 5/11/98 Page 8 Attribution: Haw To WN The 'Traffic Reliance" Perception 

9028 5/1198 Page 7 Fitter System: One -On -One 

9029 5/11/98 Page 7 Ft/ Page Frost Page 
9029 5/11/98 Page 3 Bullshit BUiC errs 

9030 5/1898 Page 3 Stale r e t, & Sweepers & Lines (KLTR, KDPA 2DAYFMIf) 

9031 5/1898 Page 8 Ciche's Good As Gold 

9032 5/18/98 Page 7 Snap4! Circus Radio (Ran Jacobs) 
9033 5/1898 Page 6 Gracing Each Newscast Using News Grid 
9034 5/18/98 Page 6 News Grid 
4na5 5/18/98 Page 5 'You've Got Span" Voiceosers 
9036 5/18/98 Page 5 Websiles With Altitude 
9037 52598 Page 5 Sporlsorable'Pods"- Unobtrusive Sales Retirees PD's Wdl Lave 

9038 52598 Page 9 News-Writrg Sty4es Of The Rich & Famous: The Basics 

9038b6/198 Page 2 Elerne is Of Stationary Slogans 
9039 6/198 Page 4 Srap6! Ex®autim, Discipline. Wit To Win (Drew, Rook Wilson) 

Continued ... on Page 5 
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TIN . -Tips Index°#1 = 2Q98 4 9000 Series Presentation i 

Continued ... From Page 4 9063 6/22/98 Page 6 NbmingBrea<ast Special Shows & Fealties 

9040 6/128 'The 9064 622/98 Page 8 Suneilanoe Emended Stan -Cox erage Policy 
Page 6 Most Effeche Rol motor s: Last Contest" (KCBQ) 
Page 7 Authawed Boss Memos #1 (Ran Jacobs): Warmth Dart Get Cocky 9041 6/1/98 9065 6/22/98 Page 5 Ca Sticker Promo i3 in' Sticky Wit r 

9042 6/1/98 Page 1 New ?Altman New -Wrrmng htraaes 9066 629/98 Page 2 Capsule Combat KM I vs KBTR (Ca Gnu 
9043 6/1/98 Page 9 VR: "Hamburger Helper' for Newscasts 9067 629/98 Page 5 Authorized Aces Memos #2 (Ron Jeocbs): Perform For The People 

9044 6/198 Page 1 VR Madrg Virtual Reealrty Sand "Apparently Lit" and Vey Local 9068 62998 Page 8 Suneillarrce Traffic. Locations Before Situations 

9045 6898 Rage 3 Capsrin Combat KKFR ve KPTY 9069 62998 Page 8 Things Listeners Hate (Thal PD's Lae): Badgornd Mist Under Lnes 

9046 6B98 Page 4 Srtap7l Streamline & Sweat The Details (Jahn Sebesban) 9070 7698 Page 2 Morning Station identification (ad Sloganeen g) 

9047 6898 Page 6 Speaking In Scperlahes' The Worlds Greatest City 
9071 7698 Page 2 Tmecheda h The Morning 

9048 6898 Page 8 Complete Weather. Components Of An FJñoerú Weathercast 9072 7898 Page 2 Weather in The Mang 
9049 6/8/98 Page 7 Haw To Be A Swilled -On VR PD 9073 7698 Page 2 Strive Fa Fumy 

Page 2 Haw To Carunce A Sábban Persornalrty To Say The Calls 9050 6898 Page 9 Bod6helt How To Get Yar Point Aaosstiw h 30 Seconds 9074 7i6/98 
Page 2 Meming Music Corrsiderabora (Sweeps) 

9351 6/15198 9075 7698 Page 2 Avowing Flu r rotor Mistakes Horpert Rec}ctrg 
Page 9 Avoiding Promotion Nth Building Expectancy 9052 6/1598 9076 7)698 Page 9 Encapulale Essentials (Info -Capsules) 

9í151 

9054 

6/15/98 
6/15/98 

9077 

9078 
7698 
7698 

Page 9 Quantify Your Features 
Page 9 Mxrirg Stnediance hgeáenls (News, Weather, Traffic, Spoils) 

Page 9 Avoiding Runcliu i Mstalres The Dottie Whanr-iy 
Page 3 Capsule Combat Tap 40 Cash Cab Wa Fitt 72 

9055 6/15/98 Page 4 Snap81 Hold Local (Mke Joseph) Localize 9079 7698 Page 9 Local Topicaiily 

9056 6/15/98 Page 4 Snap81 Hay Lncal (Mier Joseph) Breuy 9080 7698 Page 8 Cool Concert Canniest The Concert Countdown 

9057 6/1598 Page 5 Old Trick That Slit Mmes The Needle We A¡rrrye 9081 7698 Page 5 Elements Of Stationabty Sweepers 

9058 6/1598 Page 6 Elements Of Stabonality. Slogans & Sweepers 9082 7/698 Page 6 Snap111 Color Radio (Chuck Sore) & The Chuck Bore Company 

9059 6/1598 Page 8 Listener News -Tip Award 9083 7/1398 Page 2 Shut Up &Play The Hits 

9060 6/15/98 Page 2 Robin Lead] Quote: Keep t Simple AND Stupd 9084 7/13/98 Page 1 Stupid Human Tries: Bulling Names/Auáences With Cunning Stunts 

9061 6/22/98 Page 4 Official Wcilplace Request Catalog 9085 7/13/98 Page 8 Compel Lslenels To Go Out Of Their Way To Listen (P i -Does) 

9062 62298 Page 5 Ca Slicker Promo: 'Geltn' Sticky wit r' 9086 7/13/98 Page 6 Ccmpiet Listeners To Go Out Of Their Way ( ) 

10000 Series = News/Surveillance 
10001 42798 Page 6 Contiu g Education h The Newsroom 
10002 4/27/98 Page 6 Wad-Efiaerd Temperatre Perspec3wes 

10003 42796 Page 6 Gold/Siwer Rice 
10004 4/2798 Page 6 Partial Sores On Music Stations 
10005 5/498 Page 6 hsfar1 News Crabbily 
10005 5/4/98 Page6 SuneitanceEverts 
10006 5/498 Page 6 The News-Wriárig'Rile Of 3" 

10007 5/498 Page TV Nrws Ardnus Who Fiae'T' 
10008 5/498 Page 6 'From The KTAR News Center 
10009 5/498 Page 5 News Update Ticker On Yar Websrte 
10010 5/1198 Page 2 Hohsbc 8 Ms: Meaningful hforrnabon 

10011 5/1198 Page 8 Alt xmisl How To WIN The 'Traffic Rehane' RrcepUon 
10012 5/18/98 Page 6 Gracing Each Newscast Using News Grid 
10013 5/18/98 Page 6 News Grid 
10014 5/18/98 Page 6 Wallace wrsdan: Perfectly Balanced New=est 

10015 525/98 Page 9 News -Writing Styles Of The Rich & Famous: The Basics 
10016 6/198 Page 5 Day News Sheet 
10017 6/198 Page5 Day Fax 
10018 6/198 Page 1 New Mbenwm Neves-VVuttlig t*icaries 
10019 6/198 Page 9 VR 'Hamburger Helper" for Newscasts 
10020 6/8/98 Page 8 Complete Wealhrr Components Of An Efident We athercast 
10021 6/1598 Page 4 Cut -Through Campaigns: Transit Mssed The Bus 

10022 6/1598 Page 8 Listener NewsTp Award 
10023 6/22198 Page 8 Surveillance: E periled Sbrrn-Cc erage Poky 
10024 62998 Page 8 Sur dlanoe Traffic Locations Before Situations 
10025 7)698 Page 9 Marling Suneetance tgreáer>Is (News, Weather, Trafic, Spats) 
10026 7698 Page 2 Moaning Weather 
10027 7698 Page 8 Broadcast News, 3rd Editions by tithed Stephens 
10028 7698 Page 8 Find 1 #astir 9 Stay Angles In The New York Post 
10029 7698 Page 8 The 'Official" Stamp Of ~ad (Weather Nt3rkebng. Outdoor) 

10030 7/1398 Page 10 Always An Upside (SidebarPba1Mariah CareyMsquole) 
10031 7/1398 Page 8 Compel Listeners To Go Out Of Their Way To Listen (?/W -Does) 
101n2 7/13/98 Page 6 Compel Listeners To Go Out Of Their Way (ComrnenlarySub- 

11000 Series - Public Service 
11001 42798 Page 4 Meanngfil Mssion St+t, nM b (KHTC) 
11002 42798 Page 5 Promotional Art & Science: Annual Reaneots (Kiss Party) 
11003 42796 Page 11 Pranatonal Art & Science: Annual Rearrests (2nd Chance Rom) 
11004 42798 Page 8 Most FJfeáve Rumba's: Suits: ~tons s (1Q.T) 

11005 6898 Page 6 Spetldng h S perla vies The Wartds Grettest City 
11006 6/15/98 Page 4 Loyalty Markel/ g Siting Name Equity. Rtic Sewoe Direct Tads 
11007 6/15/98 Page 4 W. Steven Martin Direct -Mad Data -Base 

15000 Series - The Internet 
15001 427198 
15001 427/98 
15002 4/27/98 
1 call 42798 
15004 42798 
15005 5/498 
15006 5/498 
15007 5/498 
15008 5/4/98 

15009 5/11/98 
15010 5/1198 
15011 5/1198 
15012 5/1198 

Page 3 Website Live Stew r y Audio (KIS) 
Page 3 Website Liwe Steaming Auto ('Yew b keep listening') 
Page 5 Wets& Canned Auto (Dees, \Agin. KFWB) 
Page 5 Website Wave Sand (WCBS-FM 3AK) 
Page 5 Website Live Stiuti0 Can (1BXX) 
Page 5 News Update Teter On Va, Website 
Page 5 Hare -Page -Less (Lewis Of Station Web -Site Sufing) 
Page 5 Enhanced Sites' High Road or Law Road 
Page 5 What Most Stators Forget To tslude On Their Website 
Page 5 Cool Features Fix You Deep Site Helium Hita-rty (103KB) 

Page 5 Cod Features Fa Your Deep Site Geek Jokes (134/0(Z) 

Page 5 Cool Features Fa ̀ far Deep Site The tnposs4ie Question (IQvD(Z) 

Page 5 Cod Features Fa You Deep Sit: Miring Shaw Amines (KP V(Z) 

15013 5/1198 
15014 5/1198 
15016 5/1898 
15017 5/18/98 
15018 5/1898 
15019 5 25/98 
15020 5/25/98 
15021 6/1/98 
15fi22 6/198 
15023 6/898 
15024 6/15/98 
15025 622/98 
15026 7)698 
15027 7)698 
15028 7)698 
15029 7)698 
15030 7/13/98 

12000 Series - Operations 
12001 62998 Page 1 Haw To Make The Most Of Yar Time 

13000 Series - Talk 
(None) 

14000 Series - Technical 
(None) 

Page 5 Cad Features For You Deep Sit: RealAuáo Features (KMXZ) 
Page 5 'Titanic" Topical Tactical TV (See Spot on Inter net) (K S -fly ) 
Page 5 Wiles With Attitude 
Page 5 'Yautie Got Spam" (AOL Voice Guy) 

Page 8 Chats Warner Website 
Page 5 Beginners tilde To The Internet 

Page 5 TW Quote: ban Contaá No Subsbtule For Eye Comet 
Page 5 Web -Mistakes Many Stews Make: '"tk rider Construction" Hiatus 
Page 5 Daily News Fax 
Page 5 Wheel World (Lex & Terry) 
Page 8 Listener News -Tip Award 
Page 5 M fray FM & Steanwng Live Video 
Page 5 WebVVise Whirl Td You Hurl - Coaster Marathon 1 (trFNB-FM) 
Page 8 Fred tht:testing Story Angles h The New York Post 
Page 7 Bobby Ocean Website 
Page 7 Ratio 411 Website (hctudes Bobby Ocean Carbon Gallery) 
Page 6 C)beiStnivel Fa The New ~urn How To Quote Original Teed 
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WI Tips Index #1 2Q98 16000 Series -; Computers 
16001427/98 Page 3 

16001427/98 Page 3 

16002427/98 Page 5 

16003421/98 Page 5 

160165/18/98 
160175/18/98 
1601852558 
16019525/98 

Page 5 Websiles With Attitude 
Page 5 'Youlve Gel Sporn" (AOL Voice Guy) 
Page 5 Beginner's Glide To The Internet 
Page 5 TW Quota Icon Ccntact No Substitute For Eye Corked 

Website Live Steamy Audio (t0S) 
Website Lne SbEeming Auto (how b keep listt:ning ) 
Website Canned Audio (Dees. Virgin, KFWB) 
Website Wave Sound (WCBS-FM 3419 

16004427/98 Page 5 Websile the Studio Cam (t03XX) 160206/1/98 Page 5 Web-Msr crony StaI«,s M -Under Cn,sot,ctim" Hiatus 
16005427/96 Page 7 Corstnuding An Arbilrend-Exrap Spreadsheet 16021 6/1 /98 Page 5 Daly News Fax 
160065/4/98 Page 5 News update Ticker On Your Websile 1602268/98 Page 5 Wheel World (Lec&Terry) 
160075/4/98 Pages Home -Page -Less (Lads Of Station Web -Site Sofro) 1602368/98 Page 7 How To Be A Switched -On VR PD 
160085/4/98 Page5 Enhanced Sites: High Road a Lev Road 16024622/98 Page 5 Mulray FM & Streaming Lie Video 
16009 5/4/98 Page 5 What Most Stations Forget To Include On Their Websrte 16025629/98 Page 1 Haw To Make The Most Of You Time 
16010 5/11/98 Page 5 Cod Features For Yar Deep Site: Helium Hilarity (KOKB) 160267/658 Page 5 WebWise Wfa l Ti You Hurl - Coaster Moreton I (KFMB-FM) 
16011 5/11 /98 Page 5 Cod Fealties Fa You Deep Site Geek Jokes (KMXZ) 160277/6,98 Page 8 Find Inberesbng Story Angles In The New Yak Post 
16012 5/11 /98 Page 5 Cod Features For You Deep Site: The Fnpossible Question (KMXZ) 160287/6/98 Page 7 Bobby Ocean Website 
16013 5/11/98 Page 5 Cod Feat res For You Deep Situ Morning Show Archives (KMXZ) 160297/6/98 Page 7 Ratio 411 Website (Includes Bobby Ocean Carbon Gal ry) 
16014 5/1 158 Page 5 Cod Features For Yar Deep Site: Re lAuto Fealties (IWD(Z) 160307/1198 Page 3 Pings To Cane: 1 Ter-abyte bard Doren (Bill Gales 640c Quote) 160155/1158 Page 5 Titanic;' Topical Tacical TV (See Spud on Iniemen (ICES -FM) 16031 7/1 3/98 Page 6 CyberSunivel Fa The New MHennrn' How To dude Orgnel Ted 

17000, Series. Sales 
170015/458 Page 7 Sales 101: The ONLY 3 Reasons Why Radio Wont Work 
17002 5/11/98 Page 3 Premium R. Frst Spot h Stopset 
17003 5/1898 Page 8 Broadcast & Cable Selling: Chats Warner 
17004 5/25,98 Page 5 Sponsorable'Pods"- Unobtrusive Sales Fealties PD's MU Lae 
17005 6/1/98 Page 6 Most Effectve Promotions: 'The Last Contest' (KCBQ) 
170066/1/98 Page 6 Man Dollar Stash 

18000 Series= Production' 

1900142758 Page 2 
190025/4/98 Page7 
19003 5/11,98 Page2 
19004 5/1198 Page5 
19005 5/11/98 Page 8 

190065/11/98 Page 9 

190075/18/98 Page 1 

19008 5/1858 Page 3 
190095/1858 Page9 
19010 5/18/98 Page 9 

190115/1858 Page 8 
19012 5/1858 Page8 
1901352558 Page 6 
19014 52558 Page 6 
19015525/98 Page6 

OH Leverage: husible (Let -Term) Cune 
Weedy Tracking Key Fat*as You Should Be Bendmarle g 
Hoksbc 8 Ms: Math 
Effectne Frequency 
Jaen Of Arc (Underesbmatrg You Audience) 
The Research 'Rule Of 20' 
Wining Positions Perceptual Attibut i 
Gerard Dtignan Statistics Made -Up 
Cut -Through Campaigns. Sexy 7 Color Combos Of Outdoor 
Car-Slider Color Combos 
Researching TV Shays 
Researching TV Shays (Quick & Dirty) 
Wrrry Pbsibas- A Station Mosaic 
Wltug Positions. Format FaoeOlfs 
Wit r r y Positions: Trending Benchmark 

20000'Series - Ratings 
2000142758 Pg 7 edrapciabng Arbitrest Pure Mutt ties 
20002 427/98 Pg 2 Cbrwig Diarykeeper ~reify (Music Danes) 
20003 4/27/98 Pg 7 Constructing An Arb-Eitrap Spreadsheet 
20004 5/458 Pg 1 Mystical Math Of Forced -listen Contesting 
20005 5/458 Pg 1 The Filter Sy -Jeri Of The Mud 
20006 622/98 Pg 6 Cumulative Reason g (Rliody Bosley, TW) 
20007 62258 Pg 7 TV Spot Retail: Ultimate Peet -Test Ratings 
20008 7/658 Pg 9 Audience Layelty6d Curie (Doug McCall) 
20009 7/1358 Pg 4 Making Sense Of 'Flukes" 
20010 7t13/98 Pg 4 Using Aub Data To Know If You Wee Slimed 

For Back Issues of Programmer's Digest 

Call ,(602) 443-3500 
Fax .002) 948-7800 

170076/1/98 Page 6 $50,000 Christmas Tree 
170066/158 Page 6 'Concentration" 
170096858 Page 5 Berne Waterman Quote: Evayting inches salesmanship 
170096858 Page 5 Gary Edens Qu ole: No ad of salesmanship goes /rewarded. 
170106/15/98 Pagel ParldpatieManagement 4th Quarter Budget Goal Heeling 
1701162258 Page 6 10 Dynamic Pimples Of Selling Yourself 
17012629/98 Page 3 How To Justify Big Bucks Fa Your Morning Shay 
170136/29/98 Page 1 Wn Mornings Win The War 
1701462958 Page 1 Greet Stations Have Defining M snag Shows 

18001 5/458 Page 2 The Voice Of The Stator x2 = Twice The Image 
18001b6/15/98 Page ParbapatveManagement Votes (Who Derides) 
18003 622/98 Page 5 Car Stoker Promo: "Galin' Stickywl r 
18004 622/98 Page 5 Ca Slicker Pt ruck 50 Ways To Stdc You Sticker 
18005 7/658 Page 6 Snep111 Cola Ratio (Chuck Bore) & The Chuck Bore Company 
18006 7,658 Page 5 Dements Of Stabaíalrty Sweepers 

19000 kSeries - Research 
190166/158 Page 4 Music Rdabons 1-kw'Nd' is HOT (The Au:hence Speaks) 
190176/1558 Page 4 Sriip8l Hotly Local (hike Joseph) Retail Research (WABC) 
19018622/98 Page 1 Measuring Big MO (Momeritm) 
19019622/98 Page 7 TV Spud Recap. likeabikly Ins. EtTedi mess 
1902062258 Page 7 TV Spot Recap: Dancing Fat Boy 
1902162258 Page 7 TV Spot Real: Post -Testing 
1902262258 Page 7 TV Spot Recall: Ratio hder< TV Campaign Awareness Trends 
190237/658 Page 9 About Audience Lnyelty & 6dunihe Cune (Doug McCall Owe) 
19024711358 Page 4 Making Sense Of "Fides" 
19025 7/13/98 Paige 4 Hew To Use Arbiton Data To Know I You Wee Slimed 

21000 Series - Life 22000 Series - PD Bookshelf 
2100142758 Pg 9 The Meaning Of Lae (100 wads or less) 
210025/4/98 Pg 3 Haw To Lose 5 Ponds In 2 days 
210035/18,98 Pg 1 Failure Avoidance Farrxia Applied To Life 
21004 5/18/98 Pg 5 Funding You R4/401 K Today 
210356/198 Pg 5 Lifestyle 14,000 Things To Be Happy About 
210066/158 Pg 10 'To Yar Health" (Get Fit) 
21007x68/98 Pg 5 Lifestyle: Malting lime Fa Family (Covey) 
210076/1558 Pg 5 Lowry Mays dude: Fin and Had Work 
210086/1558 Pg 5 Lifestyle File Bark -Balate Of Daly Life 
2100962258 Pg 2 Using SWOT Mudd h You Personal Life 
2101062258 Pg 5 Reverse-Psychdagy'Tm An k 

2101162958 P91 How To Make The Must Of Your Tine 
2101262958 Pg 8 Lifestyle Fie: 

lnestmens That Pay For Themselves 
21013629/98 Pg 2 Ernest Hemingway: Finish What You Start 
210147/6/98 Pg 6 Lifestyle: Finding Quality Time For You Kids 
21015 7/1 358 Pg 5 Bookshelf 'Lead The Fed' Earl Nightingale 

22001427/98 Pg 10 PO Bookshelf.. Trout & Ries Today 
22002427/98 Pg 11 'The Secrets Of Raid' (J. Paul Emersen) 
22003 5/1 158 Pg 10 Keep You Mnd On Cutting Edge; 

Real Oilier Trade Rblicatias 
22004 5/1198 P9 5 Et five Frequency (ANA) 
22005 5/18,98 Pg 8 Broadcast & Cable Silting; Charles Warner 
2200652558 Pg7 The Art Of War by Sun Tau 
220076/1 58 Pg 5 Lifestyle File 

14,000 Things To Be Happy About 
220086/1 /98 Pg 2 Writing Broadcast Neaw/s. 

Shorter, Shaper, Stronger by Mery Bloch 
22008a 6/8/98 Pg 5 7 Habits Of Highly Effective Families (Covey) 
220396/15,98 Pg 6 Leadership Is An Art By Max DePree 
220106/15,98 Pg 6 Empowerment Takes More Than A Mriute 

by Kure Blanchard 
220117/6/98 Pg 8 Broadcast News, Third Elton (Stephens) 
22012 7/13/98 Pg 5 'Lead The Field' By Eel Ntq-m gale 
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TW Tips Index #1 - 2098 "Food,Fór Thought" Series 
4/27/98 Page 12 Gang The Fla Mle 
5/458 Page 8 Preemphe Tactics and'Purtaer Prize Plagiarism" 
5/11/98 Page 10 KeepYour Mnd On Cutting Edge Read Oher Mashies Rnüc abons 
5/1858 Page 10 Paving Attenbai To Paediyiis 
52558 Page 10 About That Mapr Mnaroemert The ~err Bcss Memos 
6/158 Page 10 To Your Health (Getting Fr) 

Quotes Worth Re -Quoting 
42758 Page 2 Rol Mr Unique Markets 

4/27/98 Page 10 Randy Mchaets Malting N[stakes, Trying Had 
4/27/98 Page 10 Chinese Praerb Faaa 
427/96 Page 11 Ar tuyRcbbis Irspiation (Getting Stated. Da1g Impossible) 

5/4/96 Page 2 Roger Ales Asseta s Not Responded To (Paaearing) 

5/4/98 Page 2 Yogi Berra The Futile 
5/4/98 Page 5 Jon McKay Yatr Tears F>,an ban 
5/11/98 Page 3 Brach Ridey Errors O( Enthusiasm 

5/11/98 Paget Rupert Mldodi Beth Bigo Beats Birpo 

5/11/98 Page Artful Caton Tuley%Fy (WKRP) 

5/18/98 Page 2 Bob Firma Nation d Braid Buyers & Bang Sociologists 

5/18/98 Page 3 Gerad ~al Statistics Made -Up 

5/18/96 Page 7 Ron Jacobs Repaabai, Caroatrabon, Moderation 

5/18/96 Page 5 Ted Tuna Leal, Follow, ar Get Out Of Way 

5/18/98 Page3 Ken ~mad Cant Freeze -Frame Ralo (Faire Avoidance) 

5/25/98 Page 2 Ken Partner Notting's We/ve Eva Done In The Pal 
525/98 Page 2 Gordon McLendon Wald YOU Listen To You 

525/96 Page 5 Todd Walace Icon Conrad No Sr $ráá le Fa Eye Ca11ad 

5/25/98 Page 7 Sun Tau Knav Yousdl aid Yaw Enemy 

525/98 Page 7 Jahn /ltá el When Mahe Got km 3y The Bals 

52558 Page Rbic Notice L y Rogoircis 

5/25/98 Page 9 George Schaller Kriavri 'Wen': Do Too Mctn 

6/158 Page 2 Macomb Forbes Dmg What You Wan To Do 

6/1/98 Page 2 Jerry Dela Fenina No Sub Thug As A Bad Client 

6/1/98 Page 3 Ware Grelstcy Skating To Wi rice The Perk Is Going 

6/1/98 Page3 Todd Wallace Ar>yhiig Can Be Said "Appai3dy Lker 

6/1/98 Page 5 Rai E Spats IfIRdA Gus ToYouHeat 
6/158 Page 5 Ron E Spaks I Knew We Dort Pay Yw Much 

6/1/98 Page 5 Steve Stier Usual! Asshole" 

6/1/98 Page 6 Marion Barry Qlside O(Kiirgs 
6/156 Page 7 Ron Jaobs Bass Memo #1 (Warmth Cocky) 

6/158 Page 9 Jim O'eriel This Ant Clay Gass 
6/1/98 Page 10 Jane Fonda Hate To E>Báse 

6/156 Page 10 Larry ~al Qbtrp Cold hurley, So What 

6/8/98 Page 2 Buds ~ter Getting Lots d Opitios (PM n Stiub) 
6/8/98 Page 3 Ron Jacobs Qaooíderne Kits 

6/8/96 Page 4 CO Tam Partner Ovenarposue 

6/8/98 Page 5 Barrie Waterman Salesmanstip 

6/8/98 Page 5 Gay Edens 

6/8/98 Page 9 IBM Matto What workers respell 

6/858 Page 9 Pal MoCalrney "And In The Enid' 

6/15/98 Paget Bob Pernan Value O( The Iron merit Q Corr ethane 
6/15/98 Page 2 Robin Leach Keep It Simple ANDS 
6/15/98 Page 4 Me Joseph Laanze Before You Vocalize, Brevity Is Art 

6/15/98 Page 5 Lowry Mays Fui and Had Work 

6/1556 Page 6 Kan Blaldiad Empowering People \With Acoaiiabity 
6/15/96 Page6 Max DePree Outstaring lruJ kk ais a Ql,Yariárg Grip 

Pregra III I mer's DlgestTM 

6/8/98 Page 10 
6/1558 Page 10 
6/2258 Page 10 
6/29/98 Page 10 
7Aí/98 Page 10 
7/13/98 Page 10 

6/15/98 

6/15/98 

6/15/98 

6/15/98 

622/96 

6/22/96 

622/98 

6/22198 

6/22/98 

622/98 
622/96 
62958 
62956 
62958 
6/29/98 

62958 
7/656 
7/6/98 

7/6/98 

7/1356 
7/1358 
7/1358 
7/13/98 

7/1356 

Too Hip For The Room 
h Dele se Of Paranoia 
A Famous Last Wad: (Great) Attitude (Salute To Rick Slaw) 
Wn A $7,000 Think -Tank Weekend 
Pick Up The Rune Right Now (AM Cal A Friend) 
I Owe Mariah Carey An Apology 

Page 7 Stephan Coley 

Page 8 Hai Pavia/ 

Page 9 Todd Wallace 

Page 10 Fok Wisdom 

Page 9 Dae Robbins 

Page 2 Lucie Bel 

Page 6 (=body Bosley 

Page 6 

Page 
Page 10 

Page 3 

Page 2 

Page 4 

Page 5 

Page 7 

Page 9 

Page 2 

Page 9 

Page 3 

Page 2 

Page 3 

Page 5 

Page 5 

Page 7 

Todd Walace 

Anonymous 

Ride Shaw 

Todd Wallace 

Ernest Herriirigway 

Todd Wallace 

Ron Jaorbs 

Gauge Burs 
E Karl 

Riche Balsba gh 

Begin With The End In Rind 

Good Doggie 

Ponderable Questions: 

75-104 Yea Old Baby Boomers 

Pa -aria 
The Best Have Passion 

Abut "Doig" 

Cone Is Always Gang Down, 

Cant Hake TSL Wiüiat Curie 
No Such Thug As Too High A Qme 
Rung Chrt Stalin Lie High School 

Nways Hake Good Attitude, Harr You Auóane 
Kati Wt ere Evelyttirg Is Good/Better 

Finish What You Start 

Lislneers Bag Herded Into P1 Stalls 

Boss Meno #2 (Pedant Fa The Pecpie) 

On Sineity 
25-54 Is A Early Rarroi 
Orr CaMi6nert To tunny 

Dag McCal Abort A dexe Loyalty & Extieive Qme 
Dr. Lara Sdiessirpa Subtlety 

Füves,Stemart.Joseph Shin Up & Ray The fits 
Bl Gates Thngs To Came 1 Taabyle Had Dikes 

Stevan Wright Ambbcn 

Eal 'IcJ1 ngáe team San eti Nov /Pass It Cn 

Snit Eántnd Wakng aid Livrig 

Our Policy Regarding Photocopying 
Programmer's Digest is simple: 

Each subscribing station can make as many 
copies as they would like for station employees 
at their physical location. In other words, you 
can copy ?II" for anyone at your station; but a 
group owner cannot pay for just one subscription 
and distribute Pregrammer'slllgest to 50 stations. 

In the spirit of fairness, we ask you, and expect 
you, to honor this liberal policy. 

As a service to our subscribers, we'll gladly 
supply extra copies of PO" for $75 a year (per 
extra copy) for 51 issues, which is about what it 
wold cost you to do it yourself over the course of 
a year. 

Just call (602) 443-3500 or fax (602) 948-7800 
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If you've always wanted Deadline Is August 10th! 
to schedule a weekend 

Programming Retreat 

...or... 
If you've wanted a 
FULL WEEK vacation 
away from all the 
busy-ness of the biz 
but didn't think you 
could afford it this year 

has got ya' covered (either way)1 

"Ya' feel Lucky, Pia*?' 
Todd and Kathy Wallace are making Observation Lodge, their hermitage 
in the tall pine country of Forest Lakes, Arizona (just two hours from 
Scottsdale) available to one lucky Radio professional, who will WIN a one 
week personal stay or a weekend consultation think-tank retreat, including 
round-trip air travel for two. 

The main idea is to help you ... Recharge! 
To some people the restorative powers of a week off with nothing to do but 
walk in the woods and commune with nature can't be matched. 
To others, a weekend business retreat at an out-of-the-way venue 
surrounded by lots of nature (away from the hustle and bustle of the dty 
and the distractions of the station) is a great way of emancipating those 
pent-up programming ideas that are just waiting to get out! 
If you're our winner, you'll get to choose whatever turns your crank! 
You'll stay at a 4 -story, 4,500 square -foot rustic lodge set on 5 acres of 
Northern Arizona pine country (elevation 7,900 feet) on the historic 
Mogollon Rim surrounded by the Apache Sitreaves National Forest 
When we say rustic, we mean rustic -chic. The Ohqervatbn Lodge way 
of "roughing it" includes all the creature comforts - and then some. 
Complete kitchen facilities and, of course, indoor plumbing. Conference 
table which seats 12 people. Complete telephone and fax service 
(modem capable). 120 channels of satellite TV from PrimeStar. Or 
choose from hundreds of books, dozens of board games, or a collection 
of over 500 video tapes to satisfy your whims or amuse any boredom. 
Fire up the fireplace, eat our food, drink our grog, feed the birds and 
squirrels, observe elk and deer, even the occasional bear, grazing 
nearby. Here's how it works .. . 

When YOU Wn, Choose From The Following Prize Options 
A 7 -day Personal Vacation 

Wel fly you and your "significant ether" to Phoenix (and back) for a week -big 
escape to the pine country at Observation Lodge. You'I have unimted use d our 
Landrover for day -trips to nearby lakes. Date avaiabity any 7 -day continuous 
period between August 25/ and October 11/ (except the weekend of Sept 12-13') 
a October 25th -November 15/. 

A Think -Tank Weekend For Two 
We'll fly you and andher member of your staff (Owner, Group Head, Group PD, 
GM, Assistant PD, Music Director, Morning Personalty, whatever) to Phoenix 
(and back) for a Friday -Saturday -Sunday Think -Tank Intensive conducted by 
programmng consultant Todd Wallace. No holds barred, no secrets withheld. 
You'll get the sane actionable nfomiation it would normally cost you $2,500 a day to 
get if TW flew into your market to meet with you for three days. The Think -Tank will 

Hurry! 
Don't Put It Off. 

occur the weekend of Sept 25-26-27 at Observation Lodge. Al on -site transpata- 
tion and expenses will also be covered. 

A "Buddy System" Think -Tank For 2-4 Stations 
You can share your TW Think Tank prize with another station - or with the three 
other PD's you've told about yr. [Only proviso: we'l cover airfare and expenses for 
you and one ether person. Any other tag-alongs wit be responable for their own 
arfare expenses. Their 3 -day stay at Observation Lodge wit be FREE, though.] 
White you wit be shamg the think-tank consultation time that would normally be 
devoted exclusívey to your station, you 'l probably fnd that the synergy d the group 
more than makes up fort (tFrx we can cover so many more bases and issues 
as learning experiences). 

A Think -Tank Weekend For Your Entire Programming Staff 
Wé 1 fly two members of your staff to Phoenbc (and back) for a Think -Tank 
Weekend wth Todd Wallace at Observation Lodge (including ground transporta- 
tion). You can fly up to 10 more members of your staff in for the tul weekend 
event (plus comer ther ground transportation aid food expenses). Ful catering 
service wit be available for a reasonable fee. Accommodations at the lodge nckide: 
two twin -beds available n 5 bedrooms, sharing 3 bathrooms, plus a kin -size bed 
available in the Master Suite. This Thnk-Tank wit occur the weekend of September 
25-26-27. ... OR .. . 

A 3 -Day Think -Tank At Your Station's Venue 
Todd Wallace wit fly into your market for a 3 -day Think -Tank Programming 
Intensive with your entire staff. You'l have no expenses for this event (unless you 
choose to locate the event at en off -station site). Any consecutive three days dung 
1998 may be chosen (ndudrxg weekdays a weekends), sutjec to TWs aveiabily. 

Winning's As Easy As 1-2-3 - 
Just Tell 3 Friends & Fax -In To WIN! 
1 Just tell three Radio PD's about 711". 

2 Then fax your name, address, phone-, and fax -number on your 
company letterhead, along with the names, addresses, phone- and 
fax -numbers of the people you've told about ° .41,, _}!! nec's Digest to 
(602) 948-7800. 

3 We'll put every entrant's name in a hat and randomly draw one name 
on August 10, 1998. Winner will be notified on that date (and winner's 
name will be published in the August 10th issue of Progarmler's~st). 
Good luck! 
Fa a complete copy of contest rules, including restrictions, disclaimers and fire -print 
call (602)443-3500. 



"When you look up the 
word redundant in the 
dictionary, it says "see 
redundant." - Robin Williams 

'Programming 

ore! 
MOrnin9 

Ba5K5 
Prep 

Pacing 
Spontaneity 

Originally scheduled for 
this week will appear in 

the July 27th issue of 

Ocean 
Toons® 

Check out Bobby Ocean's creative website (www.bobbyocean.com). 
Full of interesting ideas, links, quotes, production and voiceover 
demos. E -Mail Osh at oceanvox@p cbell.net 
Jeff Young's Radio 411 (www.radio411.com) is the cyber-hane of 
Ocean Toons and the Bobby Ocean Cartoon Gallery. 

THE HEARTBREAK OF HIGT-11 
LEVEL SHOW CRITIQUE 

Fí00 UMBAUGH-611.' 

"What we do for a living is a privilege!" - Jimmy Steal, PD, KDMX/Dallas 

The names Todd Storz and Gordon McLendon are generally credited with giving birth to 

Top 40 Radio in the 1950's. Not to take anything away from these legendary pioneers, 
perhaps its time we salute a less -famous name who was the real "father of Top 40" ... 

The : ' the late Bill Stewart 

REAL... 

The celebrated story is that in 1955 Todd Storz noticed the way the patrons of an Omaha 

',. Fáther .of Top 40 , 
waterin' hole kept playing the same 40 songs over and over on the jukebox all night long, so he 
decided to do the same thing on the radio station he owned, KOWH. 

Truth be known, it was the razor-sharp mind of deep -thinker Stewart who actually noticed the jukebox -behavior - and, as 
PD of KOWH, suggested to Storz that this could be the basis of a radio format. (Credit Storz for seeing the logic of what 
was, at that time, a "way out of the box" concept!) 

McLendon, upon hearing of KOWH's instant success (Hooper shares in the 60's!), hired Stewart to program his flagship 
station in Dallas, KLIF. It was there that Gordon and Bill, called by some the "Barnum & Baily of Radio" collaborated on 

designing efficient formatics (that gave listeners what they wanted and needed) and exciting promotions (to titillate their 
senses), turning KLIF into probably the most imitated station in the world in the late 50's and early 60's. 

Stewart went on to become National PD for McLendon, where he established many of the "Top 40" basics that many other 
formats today embrace as their own. Like "The 3 B's of Good Broadcasting: B Funny, B Informative, and B Quiet". 

Stewart also set the standard for caring, yet candid, comprehensive critiques. Ken Dowe relates that Stewart would conduct 
a post -show critique of every set of Dowe's KUF morning show, every morning. 

End result a constant raising of the bar which resulted in higher standards of excellence at every turn. 
7W Tip #7071 and #6016 
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Pro aramme.r's Digest 
Conventions - You Get Out What You Put In 
The recent Midwest Conclave in Minneapolis served as a 

great reminder of my philosophy about conventions - you 

get out of them what you put into them. 

If you go to a convention expecting to schmooze, get drunk, 

and party, that's what'll happen (and probably not much 
more). 

If, on the other hand, you attend a convention with the 
expectation of learning something new, you probably will. 

And you'll come away charged up and eager to go to work 
on Monday (or even Sunday)! 7v7ips7070 

Personally speaking, I've never experienced a convention 
or seminar that didn't get me thinking about new angles, 
new ideas, and better ways to program or manage. 
Hence, I've always felt that I've gotten my moneys worth 
out of every convention I've attended (in terms of being a 

learning or growth experience). 

All it requires is taking every session seriously. And taking 
notes. It etches it in your mind and enables you to reabsorb 
what you learned at a later date. (Dig out your convention 
notes from a year ago and review them - I guarantee you'll 
find a revelation you forgot you'd learned!) Make the effort 
to catch even the early morning sessions (even if you feel 

like sleeping in) - you'll usually be glad you did. 

If session tapes are available, buy them, so you can re -visit 
a particularly good lecture or panel discussion (many of 
them are timeless, and re -listening, even years later, will 
present you with "new" ideas you've probably forogtten 
about over the years). Tapes are also the most effective 
way to deal with concurrent sessions (enabling you to be 
two places at once). 

Most of all - network, network, network! The more people 
you know, the more interesting conversations you can have 
(which will ultimately have an influence on every one your 
programming and management philosophies). 

Some of the tastier tidbits and profound points in my 
Conclave notes are found on pages 1 and 2 (see - The 
Pith Of Conclave '98). 

Congratulations to Tom Kay, Kelly Hoft, John Sweeney, 
Jane Dyson and the Conclave Board Of Directors! Their 
hard work made Conclave '98 a stellar learning event. 

All The Best, 

In The:World's 
Cóíiiing NextWeek 

w Subscriptions 
Programming Newsletter 

Mu 
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