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TWTips Index#1— 2098

As promised, at the end of each Quarter, we'll issue a free “PII” Idex to
cross-reference all of the TW Tips for the previous 13 issues.

Most PD's are keeping their copies of Programmers Digest in a 3-ing binder.

We suggest that you pull out these Quarterly “Index’ inserts and place them at
the beginning of your binder book, to serve asa Table Of Contents.

TW Tips H 1000 Series — The Rudience

have been categorized [ 1001 4/27/8 Page2 QH Leverage: Invsibie (Long-Term) Cume
1002 4/27/98 Paged A vaiding Paviowan Tip-Offs
and crossveferenced | 1003 472788 Page 10 PD Bookshelt Trout & Ries Today

according to the 1004 5/4/8 Page1 The Mystcal Math Behind Forced-Listen Contesting
: ement 1005 5/4/88 Page1 The Fifter Systerm Of The Mind
following el s 1006 6/4/88 Page7 Sales: The Only3 Reasons Radio Wont Wark
of programming 1007 5/4/8 Page6 Eras OfMusical Influence: The Age Gauge
and management: | 1008 5458 Page5 Home-Page-Less (Levels Of Staon Web-Ste Suring)

1009 511/88 Page1 The Holistic 8 Ms: Momentum
1010 5118 Page 5 Effective Frequency
1012 511/98 Page7 Filer System: Marketing
1013 5/11/98 Page7 Fiter Systemn: Passives and Musical Differenators
1014 5/11/38 Page7 Fifter System: Human Communication
- . - 1015 511/98 Page 7 Fifter Systiem: One-On-One
® 3000 series - PromobonMiing lf 1016 5/11/98 Page Underestimating Your Audience (Joan OfATc Exampi)
1017 511/98 Page9 Research 'Rue Of 20"
° -
“ISpsthes - GaNESS 1018 5/11/98 Page 7 Full Page Front Page
® 5000 series - Momings 1018 5/11/98 Page 3 Buitshit Buzzers
1019 518/98 Page 2 Bob Pitman Quoke: Brand-buyers

® 1000 series - The Audience

¢ 2000 series - Music
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® 6000 serles - Tdent 1020 5/18/08 Page 1 Winning Positons: Perceptual Attributon
) 102005/18/98 Page8 Researching “TV Shows" (Quick & Dirty)
® 7000 serles - Leadership 4 1021 5/25/98 Page 1 Word Of Mouth: The Power Of Pals, Curiosity Cume
1022 5/25/8 Page2 Word OfMouty Advertising Your Hipness
® 8000 series - Morde 1023 5/25/98 Page2 Word Of Mouth: Operation: Tell A Friend

1024 5/25/98 Page5 Beginner's Guide To The Inlemet

© 9000 series - Presentzlion 4 1025 5/25/08 Page6 Winning Positions: A Station Mosaic

© 10000 series - News/fo 1026 5/25/8 Page6 Winning Positions: Format FaceOffs
] 1027 5/25/08 Page6 Winning Posions: Trending Benchmarks
® 11000 serles - Public Service 1028 5/25/98 Page9 Knowing ‘When"
1029 5/25/98 Page 3 Two Unhip Songs Back-To-Back
® 12000 serios - Operaions ﬂ 1030 6/1/88 Page1 VR Making Virtual Reality Sound "Apparently Live™ and Very Local
i 1031 6/8/88 Page1 Buidng Name Equity & Listener Loyalty
® 13000 series - Tak 1 1032 6/15/88 Page2 Avoiding Promation Mistakes: Hourpart Recycing

1033 6/15/08 Page2 Avoiding Promotion Mistakes: Lifestyle Contests
1 1034 6/15/08 Page1 Secrets Of Loyalty Marketing: Loyalty To Personalities/Buikding Name Equity
o 15000 series - Intermet 1035 6/22/98 Page 1 Measuring Big Mo (Momentum)

—

® 14000 series - Technicd

1] 1036 6/22/98 Page4 Grassroots Loyatty Marketing: "Operation: Shake & Howdy'

® 16000 series - Computers 1037 6/22/98 Page 5 Lifestye File: Reverse-Psychology & Basic Human Nature 'Tm An idol*
{ 1038 6/22/98 Page6 Cumuiatve Reasoning (Rhody Basley, Todd Waltace)

® 17000 serles - Sakes { 1039 6/22/98 Page 7 TV Spot Recall: Likeability vs. Effectiveness

1040 6/22/98 Page7 TV Spot Recall: Dancing Fat Boy
1041 6/22/98 Page7 TV SpotRecall. PostTesting
1042 6/22/98 Page7 TV SpotRecall: Radio hdex TV Campaign Awareness Trends
® 19000 series - Research 1043 6/2/98 Page7 TV SpotRecall; The Utimate Post Test Ratings
. 1044 6/29%98 Page 8 Suneilance: Traffic Locations Before Sihations
© 20000 serles - Ratings 1045 6720/98 Page8 Things Listeners Hate (That PD's Love): Background Music Behind Spots

® 18000 series - Production

+ 7

® 21000 seres - Life 1046 76/98 Page2 How To Convince A Stubbom Personality To Say The Calls
1047 7/6/08 Page9 AboutAudence Loyalty & Exclusive Cume (Doug McCall Quote)
® 22000 serles - Bookshelf 1048 76/38 Page8 Find Interesting Story Angles n The New York Post

1049 7/6/98 Page8 The "Official’ Stamp Of Approva (Weather Masketing, Outdoor
1050 7/6/88 Page7 Help Your Receoptionist Communicate With Potential Diarykeepers
1051 76/98 Page5 WWWebWWWise Whinl Til You Huri - Coaster Marathon | (KFMB-FM)

If you've misplaced any issues of Programmer’s Digest,

back issues of “PD” are available at a cost of $6 per issue.
Just call (602) 443-3500 or fax (602) 948-7800.
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6/22/98 Page 2 Lucille Ball Quote: About "Doing”

6/22/98 Page9 Dave Robbins Quoke: “The Best Have Passion”

6/22/98 Page3 AWord About Excellence: Kazen

6/22/58 Page5 Lifestyle File: Reverse-Psychalogy & Basic Human Nature Tm An idol’
6/22/98 Page6 10 Dynamic Principles Of Sefing Yourself

6/22/98 Page8 Suneitance: Expanded Stonm-Coverage Policy

6/22/38 Page9 Anonymous Quote: Running A CHR Station Like HS

6/22/98 Page 10 Rick Shaw Advice About "Great Atfiude™

6/29/98 Page1 How ToMake The Most Of Your Time

6/29/98 Page2 Capsule Combat KIMNws KBTR (Car Giveawary)

6/29/88 Page4 Snap10! Unconventional, Personaiity, Mayberry” Radio (Jery RyanvKEZ)
8/29/98 Page 5 Authorized Boss Memos #2 (Ron Jacobs): Perform For The People
6/29/98 Page7 The State Of The Station: How Monthly Reports Help You

6/29/98 Page 1 Win Momings Win The War: Great Staions Defining Moming Shows
6/29/8 Page2 EmestHemingway Quoke: Finish What You Start

6/29/88 Page 3 How To Justfy Big Bucks For Your Moming Show

Page 2 On Commitment To Wiming: Richie Baisbaugh Quole

Page 1 Music For Dummies: The Long & Shart Oft

Page 8 Broadcast News, 3rd Editions by Mitchedl Sephens

Page 4 The State Of The Station: Annual Action Plans

Page 7 Help Your Receoptionist Communicate With Polential Diarykeepers
7/6/38 Page6 Snap11l Color Rado (Chuck Biore) & The Chuck Biore Comparty
7/6/88 Page6 Lifestyle Fie Finding Quality Time For Your Kids

7h3/98 Page 10 Amays An Upside {Sidebar About Mariah Carey Misquoke)
7M3/88 Page2 ShutUp & Play The Hits

7H3/98 Page3 Make Most Of Time (Delegation, Procrastination, Communication)
7M3/88 Page3 Things To Come: 1 Terabyle Hard Drives (Bl Gales 640k Quoke)
7H3/8 Page8 Compel Listeners To Go Out Of Their Way To Listen (Mini-Docs)
7H3/8 Page5 PD Bookshelf “Lead The Field” By Earl Nightingale

7060 7/6/98
7/6/98

6/15/08 Page7 Leadership Ciff's Notes: Empowerment Making PM Work
6/15/8 Page7 The Green Veeggie Bercise

6M5/38 Page6 PD Bookshelf Leadership ks An Art By Max Defree
6/15/98 Page6 PD Bookshef. Empowenment Takes More Than A Minuie
6/22/98 Page3 AWord About Bxcellence: Kazen

'OperamS’ae&hbady‘

6/22/98 Page 10 Rick Shaw Advice About "Great Attitude”

6/29/98 Page2 Capsule Combat KIMN s KBTR (Car Gheaway)

6/29/98 Page 5 Authorized Boss Mermos #2 (Ron Jacobs): Perform For The People
7/6/98 Page2 OnCommitment To Winning Richie Balshaugh Quoke

7/6/8 Page6 Lifestye Fie: Finding Quality Time For Your Kids

511/98 Page 3 The Case For Promo's First

511/8 Page3 The Case For Promo's Last

5H1/8 Paged Why Some Folis By Chews and Others Buy Fords
5158 Page6 Snap3! Fun, Flar, Codness (Sunny Joe White)

5M1/98 Page7 Fiter System: Music Differentiaors

5H1/98 Page7 Fiter Sysiem: Passhes

5H1/98 Page7 Fiter System: Casual Not Pitth

5H1/98 Page8 Altibution: How To WIN The "Traffic Refiance” Percepion
5H1/8 Page7 Fiter System One-On-One

511/8 Page7 Full Page Front Page

511/98 Page3d Bulishit Buzzers

S5H8/8 Page3 Stalements & Sweepers & Liners (KLTR, KOPA 2DAYFM)
518/98 Page8 Ciché's Good As Gold

518/38 Page7 Snap4! Circus Radio (Ron Jacobs)

5M8/8 Page6 Grading Each Newscast Using News Grd

518/98 Page6 News Gnd

518/38 Page 5 "Youve Got Spam™ Voiceovers

518/98 Page5 Websites With Attitude

525/98 Page 5 Sponsorabie "Pods” — Unobtrusive Sales Features PD's Will Love
5125/88 Page9 News Writing Styles Of The Rich & Famous: The Basics

903806M/98 Page2 Bements Of Sabonality. Slogans
9039 6/1/08 Page4 SnapS! BExecution, Discipline, Wil To Win (Drew, Rook, Witson)

Continued . .. onPage 5
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R TRIT Y€1 1 LI 9000 Series — Presentation

Continued . .. From Page 4

Page6 Most Effective Promations: “The Last Cartiest” (KCBQ)
Page 7 Authorized Boss Memos #1 (Ron Jacobs): Wanmnth, Dont Get Cocky
Page 1 New Mifiennium News-Witing Inticacies

Page 9 VR "Hamburger Helper” for Newscasts

Page1 VR Making Virtual Reality Sound "Apparently Live™ and Very Local
Page3 Capsue Combat KIFRws KPTY

Page4 Snap?! Streamine & Sweat The Detalls (John Sebastian)
Page6 Speaking In Superiatives: The World's Greatest City

Page8 Complete Weather: Companerts Of An Eficient Weathercast
Page 7 How To Be A Switthed-On VR PD

Page 9 Bookshelf How To Get Your Paint Acrossw In 30 Seconds
6/15/98 Page 2 Avoiding Promotion Mistakes: Hourpart Recyding

6/15/08 Page 9 Awvoiding Promotion Mistakes: Bulidng Expectancy

6/15/98 Page 9 Avoiding Promotion Mistakes: The Double Whammy
6H15/98 Page3 Capsule Combat Top40 Cash Cal War Phx 72

6/15/88 Page4 Snap8! Hotlylocal (Mike Joseph) Locaize

615/8 Paged Snap8! Hollylocal (Mike Joseph) Brevty

615/8 Page5 Oid Trick That Sill Moves The Neede: We Apologize
6/15/8 Page6 Bements Of Sationaity. Slogans & Sweepers

6/15/88 Page 8 Listener News-Tip Award

615/98 Page2 Robin Leach Quoe: Keep i Simple AND Stupid

6/22/38 Page 4 Official Workplace Request Catalog 3
6/22/98 Page5 Car Stcker Promo: "Gettn' Sicky Wk I

9040
9041
9042
9043
9044
9045
8046
9047
9048
9049
9050
9051

6/22/98 Page6 Moming/Breakiast Special Shows & Featires

6/22/58 Page8 Sunedflance Expanded Storm-Coverage Policy

6/22/08 Page5 Car Stcker Proma: "Getbrt Sticky Wit I

6/29/98 Page2 Capsue Combat KIMN s KBTR (Car Gheaway)

6/29/08 Page5 Authorized Boss Memos #2 (Ron Jacobs). Perform For The People
6/29/98 Page8 Sunellance: Traffic Locations Before Situations

6/29/98 Page8 Things Listeners Hate (That PD's Love). Background Music Under Lives
7/6/08 Page2 Moming Station dentiication (and Sloganeenng)

76/8 Page2 Timechecks in The Moming

7/6/98 Page2 Weather In The Moming

76/88 Page2 StiveFor Funny

7/6/98 Page?2 How To Convince A Stubbom Personality To Say The Calls

7/6/98 Page2 Moming Music Consideraions (Sweeps)

7688 Page9 Encapuae Essentials (Info-Capsules)

76/88 Page9 Quantfy Your Featres

7/6/8 Page9 Moming Sunedlance Ingredients (News, Weather, Traffic, Sports)
7/6/8 Page9 Local Topicaity

7/6/98 Page8 Cod Concest Contest The Concert Countdown

76/8 Page5 Bements Of Stationality. Sweepers

76/88 Page6 Snepl1! Color Radio (Chuck Biore) & The Chuck Blore Comperty
7M3/8 Page2 ShutUp & Play The Hits

7M3/98 Page 1 Stupid Human Tridks: Building Names/Audiences With Cunning Sunts
7M3/98 Page8 Compel Listeners To Go Out Of Their Way To Listen (Min-Docs)
71388 Page6 Carddl.jse'\a'sToGoOtAOfTrd'Way(Qnm'ay&Mm)

10000 Series - News/Surveillance

10015 5/25/08 Page9 News-Writng Styles Of The Rich & Famous: The Basics

10016 61/98 Page$ Daldy News Sheet
10017 61/98 Page5 DadyFax
10001 4/27/98 Page 6 Condinuing Education In The Newsroom 10018 61/98 Page 1 New Miliennium News-Writing Intricacies
10002 4/27/88 Page6 Word-Eficent Temperatre Perspectives 10019 6H/98 Page9 VR "Hamburger Helper for Newscasts
10003 4/27/98 Page6 Gold/Siver Price 10020 6/8/98 8 Complete Weather. Comgponents Of An Efficient Weathercast
10004 4/27/08 Page6 Partial Scores On Music Statons 10021 8/15/98 Page4 Cut-Through Campaigns: Transit Mssed The Bus
10005 5/4/98 Page6 hstant News Credibiity 10022 6/15/58 Page8 Listener News-Tip Award
10005 5/4/98 Page6 Survedtance Experts 10023 6/22/98 Page8 Suneilance: Expanded Storm-Coverage Poicy
10006 5/4/98 Page6 The News-Wiitng "Rule Of 3" 10024 6/29/98 Page8 Surveltance: Traffic: Locatons Before Situatons
10007 5/4/98 Page6 TV News Anchors Who Have T 10025 76/08 Page9 Moming Suneitance ingredients (News, Weather, Tratffic, Sports)
10008 5/4/08 Page6 '"From The KTAR News Center” 10026 76/98 Page2 Moming Weather
10009 5/4/98 Page5 News Update Ticker On Your Websie 10027 7/6/98 Page8 Broadcast News, 3rd Editions by Mitchell Siephens
10010 5/11/88 Page 2 Hokstc 8 Ms: Meaningful Information 10028 7698 Page8 Find Interesting Story Angles Ih The New York Post
10011 5/11/8 Page8 Afribution: How To WIN The “Traffic Refiance” Perception 10029 7/6/08 Page8 The Offical” Stamp Of Approval (Weather Marketing, Oukdoor)
10012 5/18/98 Page6 Grading Each Newscast Using News Grid 10030 7/13/08 Page 10 Aways An Upside (Sidebar About Marish Carey Misquoke)
10013 5M18/88 Page6 News Gid 10031 7/13/98 Page8 Oo'rdeisb’ﬂSTOGOOl.lOﬂheiWayToLisB\Mi—Dus)
10014 5/18/98 Page6 Wallace Wisdom: Perfecily Balanced Newscast 10032 713/98 Page6 Compiel Listeners To Go Out Of Ther Way (CommentanySub-
e — i i 12000 Series — Operations
11000 Series — Public Service .. oo0Series — Operations
11001 4/27/38 Page4 Meaninghu Mission Statements (KHTC) -
11002 4/27/88 Page 5 Promotonal Art & Science: Annual Recurrents (Kiss Party) 13000 Series — Talk
11003 4/27/98 Page 11 Promotional At & Scence: Annual Recurrents (2nd Chance Prom) (None)
11004 4/27/38 Page8 Most Effecive Promoations: Stunts: Marathons (KILT)
11005 6/8/38 Page6 Speaking b Supertatives: The World's Greatest City - =
11006 6/15/98 Page4 LoyaltyMarkesing: Buiking Name Equity. Pubic Service Direct Touch 14000 Series — Technical
11007 6/15/88 Page4 W.Steven Martn DrectMal Dats-Base (None)

15000 Series — The Internet

Website Live Streaming Audio (KBS)

Website Live Streaming Audio (how 10 keep listening’)

Website Canned Audio (Dees, Virgin, KFWB)
Website Wave Sound (WCBSHM, 3AK)
Website Live Studio Cam (KBXX)

News Update Ticker On Your Website

Home-Page-Less (Levels Of Station Web-Site Surfing)

Enhanced Sites: High Road or Low Road

What Most Stations Forget To Include On Their Website

Cool Features For Your Deep Site: Hefium Hitarity (KDKB)

Cool Features For Your Deep Site: Geek Jokes (KMXZ)

Cool Features For Your Deep Site: The Impossible Question (KMXZ)
Cool Features For Your Deep Site: Moming Show Archives (KMXZ)

15001 4/27/98 Page 3
15001 4/27/98 Page3
15002 4/27/98 Page 5
15003 4/27/98 Page 5
15004 4/27/98 Page5
15005 5/4/98 Page5
15006 5/4/98 Page 5
15007 5/4/98 Page5
15008 5/4/98 Page 5
15009 511/88 Page 5
15010 51118 Page5
15011 5/11/88 Page 5
15012 511/98 Page5

Programmer’s Digest™

15013 511/98 Page5 Cod Featires For Your Deep Site: RealAudio Features (KMXZ)
15014 5/11/88 Page5 "Titanic” Topical Tactical TV (See Spotonneme) (KESFM)
15016 518/98 Page5 Websites With Attitude

15017 5H8/98 Page5 "Youe Got Spam™ (AOL Voice Guy)

15018 518/98 Page8 Charles Wamer Websie

15019 5/25/98 Page5 Begimner's Guide To The nlemet

15020 5/25/88 PageS TW Quote: loon Contact No Substitute For Eve Contact

15021 6H/98 Page5 WebMstakes Many Stations Make: ™Under Construction” Hiatus
15022 6H/98 Page 5 Dady News Fax

15023 6/8/88 Page5 Wheel World (Lex & Terry)

15024 6115/98 Page8 Listener News-Tip Awerd

15025 6/22/98 Page’5 Muray FM & Streaming Live Video

15026 7/6/98 Page5 WebWise Whid Ti You Hurt - Coaster Marathon | (KFMB-FM)
15027 7/6/98 Page 8 Find nteresting Story Angles In The New York Post

15028 7/6/88 Page7 Bobby Ocean Websie

15029 76/98 Page7 Rado 411 Website (Inciudes Bobby Ocean Cartoon Gallery)
15030 713/98 Page6 Cyber-Survival For The New Milennium: How To Quote Original Text
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TW Iips Index #1— 2098

16000 Series — Computers :

160014/27/98 Page3 Website Live Streaming Audio (KBS)
160014/27/98 Page3 Websie Live Streaming Audio (how b keep stening’)
160024/27/98 Page 5 Website Canned Audio (Dees, Virgin, KFWB)

160034/27/98 Page 5 Website Wave Sound (WCBS-FM, 3AK)

160044/27/98 Page5 Website Live Studio Cam (KBXX)

160054/27/98 Page7 Constructing An Arbitrend-Extrap Spreadshest

160065/4/98 Page5 News Update Tider On Your Websile

16007 5/4/98 Page5 Home-Page-less (Levels Of Station Web-Site Surfing)
160085/4/98 Page 5 Enhanced Sites: High Road or Low Road

160095/4/98 Page5 WhatMost Statons Forget To inctude On Their Website
160105/11/88 Page5 Cool Features For Your Deep Site: Hefium Hiarity (KDKB)
160115/11/88 Page5 Cool Features For Your Deep Site: Geek Jokes (KMXZ)
160125/11/88 Page 5 Cool Features For Your Deep Site: The Impossible Question (KMXZ)
160135/11/98 Page 5 Cool Features For Your Deep Site: Moming Show Archives (KMX2Z)
160145/11/88 Page 5 Cool Features For Your Deep Site: RealAudio Featires (KMXZ)
160155/11/98 Page 5 “Tttarc Topical Tactcal TV (See Spoton intemel) (KIS-FM)

17000 Series — Sales

170015/4/98 Page7 Sales 101: The ONLY 3 Reasons Why Radio Won't Work
17002511/96 Page3 Premium Rate First Spot In Sopset

170035/18/08 Page 8 Broadcast & Cable Seling Charles Wamer

170045/25/98 Page 5 Sponsorable "Pods” - Unobtrusive Sales Features PD's Will Love
1700561/98 Page6 Most Eflective Promotions: "The Last Contest’ (KCBQ)
170066/1/98 Page 6 Million Doltar Stash

18000 Series — Production

16016518/88 Page 5 Websites With Altitude

160175/18/9 Page5 "Youve Got Spam”™ (AOL. Voice Guy)

160185/25/98 Page 5 Beginner's Guide To The nfemet

160195/25/8 Page 5 TW Quote: kon Contact No Subsfitee For Eye Contact
160206/1/38  Page 5 Web-Mistakes Many Stations Make: "Under Construcsion” Hiats
160216/1/98 Page 5 Daily News Fax

160226/8/88 PageS Whee World (Lex & Terry)

160236/8/98 Page7 How To Be A Switched-On VR PD

160246/22/98 Page 5 Muiray FM & Streaming Live Video

160256/29/98 Page 1 How To Make The Most Of Your Time

160267/6/98 Page 5 WebWise Whirl Ti You Hurl - Coaster Marathon | (FMB-FM)
160277/6/58 Page 8 Find nferesting Story Angles In The New York Post
160287/6/88 Page7 Bobby Ocean Website

160297/6/98 Page7 Rado411Wet5Re(lﬂ.(bsBdb/008mCam\Gdem
160307/13/38 Page3 Things To Come: 1 Terabyte Hard Drives (Bill Gales 640k Quote)
16031713/98 Page 6 Cyber-Sunvival For The New Milennium: How To Quote Original Text

1700761/96 Page6 $50,000 Ctristmas Tree
170086/1/98 Page6 "Concentrator"
170096/8/98 Page 5 Bermie Waterman Quote’ Everything imohes salesmanship
170096/8/98 Page5 Gary Edens Quoke: No act of salesmanship goes unrewarded.
17010611588 Page7 Partcipative Management 4th Quarter Budget Goal Meeting
170116/22/98 Page6 10 Dynamic Principies Of Seling Yoursef

170126/29/98 Page3 How To Justfy Big Bucks For Your Moming Show
170136/29/98 Page 1 Win Momings Win The War

170146/29/98 Page 1 Great Staions Have Defining Moming Shows

18001 5/4/58 Page2 The Voice Of The Station x 2 = Twice The Image
18001b6/15/98 Page 7 Participative Management Vioes (Who Decides)

18003 6/22/98 Page 5 Car Sticker Promo: "Gein’ Sticky Wit I’

18004 6/22/96 Page5 Car Sticker Promo: 50 Ways To Stick Your Sticker

18005 7/6/98 Page6 Snap11! Color Radio (Chuck Biore) & The Chuck Blore Campany
18006 7/6/98 PageS Bements Of Stationality. Sweepers

180014/27/98 Page2 QH Leverage: Invisible (Long-Term) Cume

190025/4/98 Page 7 Weekdy Tracking: Key Factors You Should Be Benchmarking
19003511/98 Page2 Holistic 8 Ms: Math

190045/11/98 Page S Effective Frequency

190055/11/38 Page 8 Joan Of Arc (Underestimating Your Audience)
190065/11/98 Page9 The Research 'Rule Of 207

180075/18/98 Page 1 Winning Positions: Perceptual Attribution

190085/18/98 Page 3 Gerard Duignan Statistics Made-Up

190095/18/98 Page 9 Cut Through Campaigns: Sexy 7 Color Combas Of Outdoor
190105/18/98 Page 9 Car-Sticker Color Combos

19011518/98 Page 8 Researching TV Shows

19012518/88 Page 8 Researching TV Shows (Quick & Dirty)

190135/25/98 Page 6 Winning Positions: A Stabion Mosaic

190145/25/88 Page6 Winning Positions: Format FaceOffs

190155/25/88 Page6 Winning Positons: Trending Benchmarks

19000 Series — Research

190166/1/98 Page4 Music Rotations: How "Hot'is HOT (The Audience Speaks)
190176/15/98 Page4 Snap8! Hotly Local (Mike Joseph) Retal Research (WABC)
190186/22/98 Page 1 Measuring Big Mo (Momenturn)

190196/22/98 Page7 TV SpotRecall: Lieabiity \s. Effectiveness

190206/22/88 Page7 TV SpotRecal: Dancing Fat Boy

190216/22/98 Page7 TV SpotRecal: Post-Testing

190226/22/98 Page7 TV SpotRecal: Radio hdax TV Campaign Awareness Trends
190237/6/38 Page9 About Audience Loyalty & Exclusive Cume: (Doug McCal Quoke)
19024713/98 Page4 Making Sense Of 'Flukes™

19025713/98 Page4 How To Use Arbitron Data To Know I You Were Simed

20000 Series — Ratings

b v :‘# - = -
. - 21000 Series — life
P 5 5 e Pt DA G 2L 5 6 2

22000 Series - PD Bookshelf

20001 4/27/98 Pg7 EnrapdaangArmrmdmerrm 210014/27/98 Pg 9 The Meaning Of Life (100 wards or less) 220014/27/98 Py 10 PD Bookshelf.  Trout & Ries Today

20002 4/27/98 Pg 2 Cloning Diarykeeper Mentality (Music Diaries)  2100254/8 Pg 3 How To Lose 5 Pounds In 2 days 220024/27/88 Pg 11 "The Secrets Of Radio™ (J. Paul Emerson)
20003 4/27/98 Pg7 Constructing An Ab-Extrap Spreadsheet 210035/18/98 Pg 1 Failure Avoidance Fornula Applied ToLife  220035/11/98 Pg 10 Keep Your Mind On Cutfing Edge;

20004 5/4/38  Pg 1 Mystical Math Of Forced-Listen Conesting 210045/18/98 Py 5 Funding Your RA401K Today Read Other Trade Publications

20005 5/4/38 Py 1 The Fifter Systern Of The Mind 2100561/8 Pg5 Lifestye: 14,000 Things To Be HappyAbot  220045M1/88 Pg5 Effective Frequency (ANA)

20006 6/22/98 Pg6 Cumutative Reasoning (Rhody Bosley, TW)  210066/1/88 Pg 10 "To Your Health” (Get Fit) 220055/18/98 Pg 8 Broadcast & Cable Sefing, Charles Warmer

20007 6/22/98 P 7 TV Spot Recakt Utimate Post Test Ralings  2100726/8/88 Pg 5 Likestyie: Making Time For Family (Covey) 22006572508 Pg7 The AtOfWar by Sun Tzu
20008 7//98 P99 Audence LoyatyBxdd Cume (Doug McCall) — 210076/15/8 Pg 5 LomyMays Quote: FunandHardWork  2200761/88 Pg5 Lifestyie Flle:

20009 713/98 Pg 4 Making Sense Of ‘Flukes” 21006615/38 Py 5 Lifestyle Fie: Bank-Balance Of Dally Lile 14,000 Things To Be Happy About
20010 7/13/98 Pg 4 Using Arb Data To Know K You Were Simed  210006/22/98 Pg 2 Using SWOT Model I Your Persongl Lile 2200861708 Pg2 Wriling Broadcast News:

210106/22/98 Pg 5 *Tm An Idiol’ Shorter, Sharper, Stronger by Merv Bioch

For Back Issues of Programmer’s Digest gg}; ggg ;’g ; mmfemmmwme %ﬁ’gg gg g 7mqmmFm<w>
Call (602) 443-3500 210136/29/88 Pg 2 Erhre\?mais Wm?ﬂmsw e WWTMWEMAM
Fax (602) 948-7800 A THEES P Pope ek e P L SRS TP ey Tty (B
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18RI Y& A LIl “Food For Thought” Series r__

4/27/98 Page12  Going The BxdraMie 6/8/98 Page10  Too Hip For The Room

5/4/98 Page 8 Preempive Tactics and "Pulitzer Prize Plagiarism” 615/98 Page10  InDefense Of Parano

511/98 Page 10  KeepYou Mind On Cuting Edge: Read Other Indusiries Publications 6/22/98 Page10  AFamous LastWord (Greal) Abitude (Sakute To Rick Shaw)
518/98 Page10  Paying Alension To Paradigms 6/29/98 Page10  WinA $7,000 Think-Tank Weekend

5/25/28 Page10  About That Major Announcement The Authorized Boss Memos 7/6/98 Page10  Pick Up The Phone Right Now (And Call A Friend)

6/1/98 Page10  To Your Health (Getting Fif) 7h3/98 Page10 | Owe Mariah Carey An Apdlogy

Ouotes Worth Re-Queting f|

4/727/8  Page2 RodMur Urique Markets 6/15/8 Page? SephenCoey  Begin Wih The End in Mind

4/27/98 Page 10 Rardy Michaels Making Mistales, Trying Herd 6/15/08 Page8 ManPavov Good Dogge

4/27/98 Page10 Chinese Provarb Foas 6/15/98 Page9 Todd Walace Ponderable Questions:

4/21/98  Page11 AnthonyRobbins  inspiraion (Getting Started, Daing Impossibie) 75-104 Year Old Baby Boamers
5/4/98 Page2 Roger Alles Assertions Nat Responded To (Positioning) 6/15/98 Page 10 Fok Wisdom Parancia

5/4/98 Page2 Yog Bera The Future 6/22/98 Page9 Dave Robbis The Best Have Passion

5/4/98 Page5 JohnMcKay Your Team's Becution 6/22/98 Page2 LucleBal Abaut "Dang”

5/11/98 Page3 Branch Ridey Emors Of Enthusiasm 3 6/22/98 Page6 Rhody Bosley Cume Is Aways Gang Down,

5/11/98 Page2 Rupert Murdoch Bdn&'ooeeds&'oo Cant Have TSL Withaut Cume
5/11/98 Page9 Arthur Catson Tukeys Fly (WKRP) 6/22/98 Page6 Todd Walace No&nhTriuMTooi-B\AOJm
5/18/98 Page2 BobPitman Nation of Brand Buyers & Being Socidogists ~ 6/22/98 Page9 Anaymaous mﬁoG-RS!aileel-U\Sdm
5M18/98 Page3 Gerad Dugnen Statistics Made-Up 6/22/98 Page10 Rick Shaw Always Have Good Aflude, Honor Your Audience
5/18/98 Page7 RonJacdbs Preparation, Concenration, Moderation 6/22/98 Page3 Todd Wallace Kaizert Where Everything ks Good/Better
51808 Page5 TedTuner Lead, Fllow, ar Get Out Of Way 629/98 Page? EmestHemingway FinishWhat You Start

5/18/98 Page3 Ken Greerwood Cartt Freeze-Frame Radio (Falure Avoidance)  6/29/98 Page4 Todd Walace LislneesBe"ul—BdadeSl*
5/25/98 Page2 KenPamer Naothing's Weve Ever Dane in The Past 6/29/98 Page5 RonJacobs Bass Memo #2 (Perfom Far The Peaple)
&/25/98 Page2 Gadm Mdendon Would YOU Listen To You 6/29/98 Page7 George Burs On Sincerity

&/25/98 Page5 Todd Waace lcon-Cantact No Substfitute For Eye Contact 6/29/98 Page9 E Kad 2554 Is A Famiy Reunion

&/25/98 Page7 SunTa: Know Yourself and Your Enemy 7/6/98 Page2 Richie Basbaugh On Cammitment To Wiming

&25/98 Page7 Jdn Michel When Yauve Gat ‘'em By The Balls 7/6/98 Page9 DougMcCal Amtkﬂe'mLMy&Ena'\eQ:m
5/25/98 Page7 Pubic Natice Daly Flogoings 7/6/98 Page3 Or. Lara Schiessinger Subliety

&525/98 Page9 Geoge Schiatier Knowing "Wher'™: Do Too Much 713598 Page2 Rivers,Stewat Joseph Shut Up & Play The Hiss

6/1/98 Page2 Mdocomb Fabes Daing What You Want ToDo 7H3/98 Page3 BilGaes ‘ITiusToCm\z1TeaMel-iadDms
6/1/98 Page2 JenyDelaFemina No Such Thing As A Bad Clent 7/113/98 Page5 Steven Wright Ambition

61/98  Page3 WameGresky  Skating ToWhere The Puck ks Gang 713/08 Page5 EaiNghngde  Leam Something New PassitOn

6/1/98 Page3 Todd Wallace Anything Can Be Said "Apparertly Live” 7H3/08 Page7 Sart Edmund Working and Living
6/1/98 Page5 RonE Spaks If1 Put A Gun To Your Head

6/1/98 5 RnE 1 Know We Darit Pay Yau Much
61198 25 ms.,szb “Listen Asshale” i Our Policy Regarding Photocopying
6188 Paeb MaioBay UG CXihgs Programmers Digest Is Simple:
6188  Page7 RonJaodbs Bass Memo#1 (Wanmth, Cocky)
6188  Page9 JimOBrien Tris Aint Clay Class v" Each subscribing station can make as many
61/98  Page10 JereFoda Hate To Brerdise copies as they would like for station employees
6M/88  Page10 LaryHagman  Quiting Cad Tukey, SoWhat at their physical location. In other words, you
68/8  Page2 BuckShowalter  Getting Lots of Opinians (PMin Sparts) can copy “PE” for anyone at your station; but a
6/8/98  Page3 RonJacds Overcaniidence Kils group owner cannot pay for just one subscription
68/%8  Page4 CdTomPaker  Overeqosue and distribute Programmer’s Blgest to 50 stations.
S s e v In the spirit of fai k you, -and
6898  Page5 GayEdens Sdesmashp pirit of faimess, we ask you, - an expect
6898 Paged IBMMtio VWhat workers respect you, to honor this liberal policy.
6858  Page9 PaiMcCatey  "AndinTheEnd’ v As a service to our subscribers, we’ll gladly
61588  Page2 BobPitman Vaiue Of The Increment Of Canverience supply extra copies of “PB” for $75 a year (per
61598  Page2 Rabinleach Keep It Simpie AND Stupid extra copy) for 51 issues, which is about what it
BASEE,  Peged  BG.Jossn Localtze Bekre You Vocslze, Brevy ts At wold cost you to do it yourself over the course of
6/1588 Page5 LomyMays Fun and Herd Wak ayear.

15/98 6 KenBnchad  Empowering Accourtzbiity
e a Orcrgtap | ¥ Just call (602) 443-3500 or fax (602) 948-7800

—
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If you've always wanted
to schedule a weekend

Programming Retreat

... 0r. ..

If you’ve wanted a
FULL WEEK vacation
away from all the
busy-ness of the biz
but didn’t think you
could afford it this year

“Ya feel Lucky, Punk?’

. Jodd and Kathy Wallace are making Observation Lodge, their hemitage
in the tall pine country of Forest Lakes, Arizona (ust two hours from
Scottsdale) available to one lucky Radio professional, who will WIN a one
week personal stay or a weekend consutation think-tank retreat, including
round-trip air travel for two.

The main idea is to help you ... Rechargel
Tosomepeopletherstaaﬁvepowasofawed(offmmnwingtodobm
walk in the woods and commune with nature can't be matched.

To others, a weekend business retreat at an out-of-the-way venue
sunoundedbylolsofnanre(awayfrunmem.sﬂeandbt.sﬂeofmedly
and the distractions of the station) is a great way of emandipating those
pent-up programming ideas that are just waiting to get out!

If you're our winner, you'll get fo choose whatever tums your crank!
Youll stay at a 4-story, 4,500 square-foot rustic lodge set on 5 acres of
Northem Arizona pine country (elevation 7,900 feet) on the historic
Mogolion Rim surrounded by the Apache Sitreaves National Forest
When we say rustic, we mean rusticchic. The Observation Lodge way
of “roughing it" includes all the creature comforts — and then some.
Compiete kitchen facilities and, of course, indoor plumbing. Conference
table which seats 12 people.  Complete telephone and fax service
(modem capable). 120 channels of satellite TV from PrimeStar. Or
choose from hundreds of books, dozens of board games, or a collection
of over 500 video tapes to satisfy your whims or amuse any boredom.
Fire up the fireplace, eat our food, drink our grog, feed the birds and
squimels, observe elk and deer, even the occasional bear, grazing
nearby. Here's how it works . . .

When YOU Win, Choose From The Following Prize Options

B A7-day Personal Vacation

We'l fly you and your “significant other” to Phoenix (and back) for a week-ong
escape {o the pine country at Observation Lodge.  You'l have unfimited use of our
Landrover for day-trips to nearby lkes. Date avalabily: any 7-day continuous
period between August 25" and Octaber 11" (except the weekend of Sept 12-13")
or October 25™-November 15" ‘

B AThink-Tank Weekend For Two

We' fly you and ancther member of your staff (Owner, Group Head, Group PD,
GM, Assistant PD, Music Director, Moming Personally, whatever) to Phoenix
(and back) for a Friday-Saturday-Sunday Think-Tank Infensive conducted by
programming consutant Todd Walace.  No holds barmed, no secrets withheld.
legetmesaneactbrmlehfanabnlwwldnmnalycostyWQSOOadayto
get f TW fiew into your market to meet with you for three days.  The Think-Tank wil

Deadline Is August 10th!

has got ya' covered (either way)!

Hurry!
Don't Put It Off!

occur the weekend of Sept 25-26-27 at Observation Lodge. Al on-site transporta-
tion and expenses will also be covered.

B A“Buddy System” Think-Tank For 24 Stations

You can share your TW Think Tank prize with ancther station — or with the three
other PD's you've told sbout ‘P, [Only proviso: we'l cover airfare and expenses for
you and one other person. Any other tag-alongs wil be responsibie for their own
airfare expenses. The‘ta»daystayaowervdimLodgewibeFREE,ﬁnyl]
Whieywwlbeshhgheﬁik-lar*wsulﬂbutmeﬁﬂwuumnﬂybe
devoted exclusively to your station, you'll probebly find that the synergy of the group
more than makes up for & (because we can cover so many mare bases and issues
as leaming experiences).

B A Think-Tank Weekend For Your Entire Programming Staff
We'lﬂytwomanbersofyarstd‘ftoPtnerﬁ((mdback) for a Think-Tank
Weekend with Todd Wallace at Observation Lodge (including ground transporta-
tion).  You can fiy up to 10 more members of your staff in for the full weekend
event (pbsmthe‘rgrumdtlansportaionadfoodepelss). Ful catering
service wil be avalable for a reasonable fee, Accommodations at the lodge include:
twth-bedsavdd:lethedrmns.shai\gsbahwns,plsakm-shebed
avalable in the Master Suite. This Think-Tank will occur the weekend of September
25-26-27. ... OR...

B A 3-Day Think-Tank At Your Station's Venue

Todd Walace wil fly into your market for a 3day Think-Tank Programming
Intensive with your entire staff.  You'l have no expenses for this event (unless you
choose to locate the event at an off-station sie). Any consecutive three days during
19%naybedmen(nt:uhgueddaporm«arns),swjedb”ﬂWsaddiy

Winning’s As Easy As 1-2-3 —
Just Tell 3 Friends & Fax-in To WIN!

1 Justtell three Radio PD's about ‘PR,

2 Then fax your name, address, phone-, and fax-number on your
company letterhead, along with the names, addresses, phone- and
fax-numbers of the people you've told about  Pregrammer's Bigest to
(602) 948-7800.

3 Wellput every entrant's name in a hat and randomly draw one name
on August 10, 1998.  Winner will be notified on that date (and winner's
name will be published in the August 10" issue of Programmer's Bigest).
Good luck!

mawmmdwmm,mgm,mmﬁem
call (602) 443-3500.



stupid Human Tricks

Continuing Education For The Dedicated Radio Programmer

Building Names&Aud'ences m K-POI in Honolulu, when Tom “TR”
; s indg tun ts Rounds (now President of Radio
O 'Sthf Express) stayed awake in a department
store window for 8Y2 days (the Guinness
rtified record at the time, before anyone

used stunts, gimmicks, and other neat & - ;
twists to provide a non-quantifiable knew what a Guiness was), getting front-

“chemical reaction” that can kick-start P29€ coverage. i
their name-recall and propel them to (CoMed. .. See Cunning Stunts on Page 2)

instant "house.hold word” ;.;tatl.JS- . C 0 mp ellln g

Programmers Bigest Contributing Editor

Ron Jacobs and | were comparing Newscast Tune-In
notes the other day about some of the .
more effective promotional mecha- How To Get Listeners To

nisms that have been used over the GO OUT OF THEIR WAY

years. It might surprise you to know "~ To Listen To Your News
that some of the most exciting ones go radio stations ially music-based
clear back to the 50’s for their roots. staﬁgns) P— rfewsl oorr?lm'rtment i
One of the classic marathons is the necessary evil — something listeners expect
Wake-A-Thon, featuring a jock’s non- in the Moming (and maybe PM Drive, in
stop battle against sleeplessness. The someformats) so they reason ‘we may as

fist one may have been in 1959 at (Continued... See CompellingNews on Page6)
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For years, ‘“personality” jOCkS have

I n si d e Page 2 Cunn'ing Stunts'n'Stuff ' o o
Page 3 Making Time: Delegation, Procrastination, Communication
11 y Page 4 Making Sense of Flukes (How To Use Arbitron Data)
P n Page 5 PD Bookshelf: Lead The Field (Earl Nightingale)
Page 6 Compelling News Listens: Commentary & Style

l ssue Page 7 More Le=ad The Field
Page 8 Something Every TV Staiton Does That You Should Do
# 1 2 Page 9 Ocean Toons by Bobby Ocean

Page 10 Food For Thought: Apology To Mariah Carey

Programmer’s Digest Publisher/Editor Todd Wallace
is a 30-year programming veteran — as a #1 jock,
PD, GM, and station owner. Over the past 24 years,
he has provided programming consultation services
to over 100 radio stations. Internationally recognized
as the “founding father’ of the “callout” research
t concept, over 200 stations have used his systems of
“in-house” music, tracking, and perceptual research.
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(continued from page 1)

(When | was PD of KRUX/Phoenix, voice-over and production
artist John Driscoll, then a young-pup jock, stayed awake for
250 hours to break and set the new record.)

KPOI lived up to its “Circus Radio” signature with an amay of
other interesting marathon stunts . . . from Kiss-A-Thons to
Pool-A-Thons.

And two of the more unusual “thons” you'll ever hear of . . .

An “Insult-A-Thon”. where TR and Dave Donnelly (now a
columnist with the Honolulu Star-Bulletin) took tums trading
insults.  Days before the event, the station took calls from
listeners suggesting insults.

(Could Stem and Imus be far behind?)

And a “Talk-A-Thon” face-off between Donnelly and Bob “The
Beard” Lowrie. A stage was set-up at competing car-
. dealership locations. Listeners were encouraged to visit the
venues and suggest topics for each jock to talk about. They
lasted 52 hours straight  (with only 5-minute potty-breaks
allowed each hour).

KMEN continued the camy in the 60's, with the San
Bernardino-to-Riverside Walk-Back-And-Forth, where jocks
walked til they dropped. And the KMEN “Buid-A-Thing”
(‘welders are standing by, 24 hours a day’). Both great charity
fund-raisers.

During the “Great Top 40 War Of '63-64" in Fresno, KMAK
featured Tom Maule doing a non-stop Bowl-A-Thon and Frank
Terry’s 80-hour Drum-A-Thon  (which drew 3,000 people for
the finish).

Pogo Pogue made a legendary name for himself in Denver in
the early 60’s by doing a sefies of stunts. Perhaps the most
notable:  broadcasting live for an extended period inside a
snake pit full of live rattlersl - People talked (and listened).

Years later in Denver, Steve Kelly (now with KOA) hamassed
the power of “Bronco-mania” to raise funds for charities, once
sitting in every seat of Denver's 74,000-seat Mile-High Stadium.
He also endured a Handshake-A-Thon, shaking thousands of
listeners hands for charity.

Tony Raven (now Jim Pruett of the popular Stevens and
Pruett moming show at KLOL) once spent a complete week
suspended in a car by a crane, dlearly visible over a busy
Houston freeway exchange. His live broadcasts gave
listeners a reason to go out of their way to listen to KNUZ to see
how he was coping. The listener who guessed when he
descendded won the car.

Addendum: A dever twist that many Radio New Zealand
stations have added to this suspended-car promotion was a
sefies of pre-promos the day-before stating that, “Due to

The Guiding Force 0f Top 40 Radio... |
“Shut up and play the hits!” |

— Steve Rivers, Mike Joseph, Bill Stewart,
Don Keyes, Bill Drake, Ken Dowe,
Ron Jacobs, Paul Drew, John Rook,
Ted Atkins, Bill Hennes, Todd Wallace,

etc., etc. etc.
(Apologies to the hundreds of other PD’s left out, due to space constraints)
TW Tip # 7065 and #9083

o = )

“suspended” broadcast. (Meanwhile, everyone tells a friend
about the jock who's been “suspended’).

Gordon McLendon capitalized on the natural braggin’ rights
rivalry between Houston and Dallas, when Jimmy Rabbit
(representing KLIF) and Russ “The Weird Beard” Knight
(representing KILT) raced river-rafts down the Trinity River.

W. Steven Martin arranged a similar city-rivalry grudge-match
when he organized the Race Against Cancer, Ride Against
Time bikerace from Phoenix to Tucson (pitting KNIX jocks
again KCUB personalities). W. is famous for his impromptu
fundraisers. Like The Midnight Motorcydle Ride, where he
charged fellow riders $10 to ride with him up to the city of
Prescott, AZ at Midnight. 500 riders presented the $5,000fo a
young boy’s family, who couldn't afford to buy him a much-
needed matorized wheelchair.
Ancther attertion-getter that captured listeners’ imaginations
was The Race ‘Round The World, originated in the mid-70's on
KVIL/Dallas and WIBC/ndianapolis.  Two jocks take off in
opposite directions (one flying eastward, one westward), racing
around the world on commercial ailines. Hourly status-checks
updated their whereabouts, painting theater-of-the-mind vistas
about the city they've just visited or are flying over. This
promotion is usually good for a 24 day actual run (plus a 34 day
tease).
Involving The Listener: Guess which jock wins and closest to
the total-elapsedtime to win $10,000. Designate an official
“finish line” at a conspicuous point in the airport; then try to book
the incoming final flights to arive simultaneously at different
gates (hopefully on opposite ends of the airport, or in different
terminals).  This way, the grand finale culminates in a literal
foot-race to the finish line (like we did at 2UW/Sydney, for Ric
Melboume and Pete Rudder). Great photo-opp (that listeners
talk about at the water cooler for months).
Wallace Wisdom: | believe one of the linchpins to putting a
stunt or marathon “over the top” (to the point where it captures
an entire market's imagination) isto have a public service tie-in.
“ vow fo live on top of the Astrodome until we can raise $50,000
for the United Way”  (See ‘PII" Issue #1, page 8 for details
about my Dome-Sitting Marathon in 1969). As RJ puts it, “All
Circus promos were always for charity”.

TW Tip #3098 #4047, #6045, and #9067

mg@Nmﬂ;nsmmniﬁg The next day Signature Gimmicks
ing, ame) Wi i nitely”. ne :

of course, listeners tune in to hear himMher doing the "ext week & Radio With Pictures
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Leadership
Cliff's Notes

Two weeks ago, we covered daily and weekly time
management strategies (Pl Issue #10, pages 1 & 2).
This week we'll zero-n on the importance of delegation,
how to avoid procrastination, and ways to improve your
level of communication.

Delegate, Delegate, Dance To The Music

In the multiopoly world of the new millennium, dividing up
your duties and delegating them to staff members you can
trust can mean the difference between being “in controfl” of
your time (a confident feeling) and always “running to catch
up” (a stressful one).

Every delegated task needs a point-person who'l be
responsible for following its progress.

Try to get yourself out of the trap of thinking “itll take me 5
hours to teach someone to do this, and only 5 minutes for
me to do it myself”. This ignores the hundreds of hours that
may be saved in the future from the 5 hours teaching the
right person the nght way to handle a recuming task.

Give an employee “‘room’” to do it hisher way (as long as
you've clearty communicated what the outcome must be).
Don't insist that it be done “your way”, in your style. In this
way, the employee wil feel that you've delegated the
responsibiity for the task or project to them (which they'll be
more eager to tackle), not just the dirty work.

Some PD's use an interesting technique that fosters a
genuine ‘team” feeling — letting subordinates take tums
“running” their staff meetings. This demonstrates respectto
you staff, while helping you spot upwardly mobile
management talent. It also gives each staff member a
chance to develop their leadership skills (and builds a
confidence they can't get in any other way but by “doing”).
Establish regular monittor-points for each project or task you
delegate, preferably where employees are proactively

Signs 0f Things To Come

yake " -
M. af your

The MOS{1 Delegation

Part 2

Procrastination
& Communication

reporting progress to you (rather than you having to chase it

down). In the file-folder for each delegated task/project,
remember to include the names (and, when applicable, the
phone or fax-number or e-mail address, of the persons

taking responsibility for it. (it's useful to write it on the front of

the folder (saves digging through the folder's contents).

Your Procrastination Station

Avoid the temptation to put things off. Try to establish a
completion deadiine for each project or task on your “to do”
list. (ff you know how long it will take, you can ‘work
backward” mentally to know when you must start). Try to
only begin a task or project that can be finished today (or
stopped at an obvious ‘break” point). Caveat from my
News/Tak practical experience: many major tasks at N/T
stations are muft-day chores that don't always have a
“clean” break point; don't be afraid to stop at a specific point
and come back to it fresh” tomorrow (I guarantee it won'tgo
anywhere — it will be waiting there for you tomorrow!)

Phone Jobs & E-Mail

Recognize up-front that nearly every call is an intermuption to
your clockwork schedule. So don't be afraid to let the
receptionist know when to hold your calls or put them directly
to voicemail. Phone-tag is just part of business life. You can
minimize it by leaving as detailed a message on the taggee’s
vm as possible. Granted, it's a lithle more impersonal than a
live call, but you gain the benefit of time-efficency.

E-Mail is a great way to quickly keep in touch. The key is
keeping your e-messages short. By limiting your e-mail
messages to just two or three quick bullet-points (or
preferably one), you increase the likelihood that your e-mail
will be read and that a succinct reply will occur.  ™wp#7oss

Coming In “PD” Issue #14:
Snail Mail, Meeting Management, & People Skills

“640k ought to be enough for anybody”.
— Microsoft Chairman Bill Gates (circa 1981)
Some computer industry experts now estimate that 1 Terabyte hard-drives

will becommonplace by the year 2003

(assuming we all make it past Y2K)
TW Tip # 7067 and #16030
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reappear (and then
some!) in the very next
book. Aside from

seasonal cycles, some-
times these fluctuations
absolutely defy logic or
explanation. (We should
probably add a new TW
Tips: category for “things
that drive PD’s to drink™!)

Survey “Wobbles”

The ratings services, of
course, all take great
pains to point out (with
paragraph upon gobble-
de-gook paragraph of
fine-print in the back of
the book) that audience
estimates are just that.
Estimates! And they,
therefore, are subject to
what's been lovingly
called “survey wobbles”.
Abnormalities. Spikes
and troughs. Sometimes
you get kicked, some-
times you get kissed.

The larger the sample,
the less the variance and
volatility . .. but... the
mathematical laws of
probability, and what's
called “standard error”,

still apply.

What'’s important for
you to know is:

They apply on fwolevels...

We've all seen situations where a station suddenly
loses a substantial portion of its core-target demo in
one book — only to see the same audience miraculously

How To Use Arhitron Data To Know If You Were Slimed

Itll take you a few hours of work at the computer (hopefully
something you can delegate), but the feeling of getting to the
bottom of a fluke is usually worth it.

Here's How You Do It ...

M Using Arbitron’s Maximi$er program, look at hour-by-hour by
narrow demos  (25-34, 34-44, 45-54, etc)). Some
programmers like to do it 21-30, 3140, 41-50, and/or 51-60.
(Choose the method that best reflects your target).

Then go back and do it again . . . month-by-month (weeks 1-4
vs. 5-8 vs. 9-12).

At the monthly level, you'll usually see huge fluctuations. But
when you see a demo that's particularly out of whack in a
single-month, you can go back and isolate it week-by-week.
You can also do a Max-run on what that hour (or that daypart)
would look like leaving out the abnormal week.

When you find the silly week(s), you can even isolate by
individual day(s). And you can do a Max-run reconstruction of
what that hour (or daypart) would look like without the oddball
day(s) in the deviant week.

Wallace Wisdom: The above exercise seems to work well for
zeroing-in on a quarter-hour loss due to a massive (and sudden)
decrease in TSL (time-spent-listening).  Go through the above
motions and you'll usually have an “ahal” or two to reward your
suspicions (and set your mind at ease).

But massive cume-induced fluke-drops can also occur (usually
isolated to a “diary drop” that is unfavorable to a certain format type
over the course of a month or series of weeks). This happens less
frequently, but it does happen!

Unfortunately, the only options for waiting out a cume-fluke are

m trusting your “alternative” ratings-tracking source or
m trusting your gut (staying the course while “sweating it out™ until
the trend “rights itself” three months later).
TW Tip 20010 and #19025

error equation that says that one out of five times,
the results could vary as much as plus or minus
20%. In other words, your 10-share could be an 8 .

..ora2!

This is one of the
reasons l've al-
ways been so
keen on maintain-
ing some form of
audience tracking
— either in-house
(as part of a
comprehensive
music-research
program, Where
tracking calls are
made for the
ultimate purpose
of snorkeling for
music research
respondents) or
from syndicated
tracking services
(like Accuratings,
Wiillhight, or
Radio Index).

If Arbitron shows
a sudden drop
that is not
confirmed with
your weekly or
monthly tracking,
it's probably not
really happening.

And the steadfast
PD willavoid any
premature knee-
jerk reactions).

So is there a way of using the actual Arbitron data to

v Even with a decent sample size, the result will still know when you've been slimed by a mathematical

be roughly within plus or minus 5% of the actual gremiin?
truth. So if you have a 10-share, it could be a 9.5%
ora 10.5. That's the case 80% of the time.

v Less publicized is the other part of the standard

Programmer’s Digest™
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in a word, yes. See the box above.
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The “PD” Bookshelf

Our Down Under mate

“pop-psych” books at any
bookstore.

But, while this one was written
long ago, it manages to retain
a timeless quality that's as
valid for the new millennium as
it was decades ago.

It's actually offered as a tape
series (with an accompanying
notebook which contains the
entire script).

Available from Nightingale-
Conant (1-800-323-5553 or
1-708-647-0300; $59.95).

As Gracie points out,
“Every single manager, PD, or
leader of any type . . . if they

only ever read one book, this should be it".
| couldn't have put it better myself.
Following are a few of the reasons why.

lan Grace reminded

me of a great book for the “PD” bookshelf.
There are lots of “hip and cool”, new wrinkle

'EARLT NIGHTINGALE

g TR

" e e

Lead The Field by Earl Nightingale

First, some background . . .

The late Earl Nightingale was a Hall Of Fame
broadcaster and lecturer,

E FIELD

often called “The
Dean Of Development”. He
lived his life around his
personal philosophy,

“Never let a day go by
that you don’t learn
something new - and
pass it on to others”.

Some of the outstanding
points offered by Nightin-
gale in Lead The Field:

m The magic word in life is
attitude. People with great
attitudes stack the percent-
ages that they’'ll succeed.
That's why a positive
mental attitude is so
important.

m “Constructive discontent” is a good thing. It
keeps you reaching and growing.
(Continued . .. See Lead The Field on page 7)

A $7,000 Think-Tank Weekend In The Pines

Just help us spread the word about “PII"and you could WIN How You Win —
YOUR CHOICE of the following prizes worth roughty $7,000
© Just Tell 3 of your PD friends about ‘PB”

B A 7-Day Personal Vacation For 2 (including round-trip air-
fare) at Observation Lodge in Forest Lakes, Arizona @ Fax your name, address, phone, and fax-number (on

® A Think-Tank Weekend For 2, conducted by programming your company letterhead) along with the names, addresses,
consuttant Todd Wallace at Observation Lodge (including phone, and fax-numbers of the people you've told about

roundHrip airfare) Programmers Digest to (602) 948-7800.

. i d:t 7 ” 2 x .
= zTiink-Taijfsvangr:;;n¢;?5n§2? or‘;r(r‘]"e £ yg;z © Well put every entrant's name in a hat and randomly
Al == i ogramming S draw one name on August 10, 1998. Winner will be notified

® A 3-Day Think-Tank At Your Station’s Venue o
See"PD" ssue #10, page 10 for complete detais (akso page & for the fne printand resticionsy Auguist 10" issue of “PII.

on that date and the winner's name will be published in the
Good luck!

“Ambition is a poor excuse for not having enough sense to be lazy.”
— Steven Wright
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News & Surveillance Ingredients

P compelling News Tune-In (Even On A Music Station)

How To Get Listeners To GO OUT OF THEIR WAY To Listen To Your Newscasts

(Continued . . . from Page 1) well give it to ‘em, get it out of the way, and move on”.

Veryfewstaﬁonsviewnewsprogmmingasan“nppa‘hrﬂrtoatbadlistenetsﬂ'\eynigmnotomemﬁsebeauetoget But it can be.

When you give listeners something worth making a listening appointment for, they usually willl

Hard Hitting Commentary

Day after day, week after week, year after year, the audience appeal of ABC's #1-rated Paul Harvey News & Comment proves

that listeners will go out of their way to hear news they think they can't get anywhere else.

Why itworks: Paul Harvey delivers! Without faill Paul Harvey’s winning combination is:

his concise writing style, which results in a high story-count (normally touching on 12-15 stories in a 4%z -minute newscast)

punctuated by his unique vocal style, which covers an incredible inflectional range

his disarming, unexpected manner of conveying a story, often finding angles no one efse can, and

his well-reasoned commentary that always makes you think (whether you agree with him or not).

Yes, thereis only one Paul Harvey. But there have been some good examples of localized personality news over the years.

® Inthe 70's and 80's, Logan Stewart (now retired) did a “Paul Harvey” style of jocal newscast (right down to the biting
commentary and live testimonial commercials) on Top 40 stations KRUX/Phoenix and KTSA/San Antonio. It was a serjous,
Credible newscast on a CHR station.  But it was so original, not to mention entertaining, that, not only were existing CHR P1's
satisfied, but Logie's presence sesved as a cume-magnet, drawing listeners from other formats (in a way that few other
programming elements would or could).

o  When | was OM/PD of News/Talk KT AR/Phoenix, we hired former EditonPublisher of the Arizona Republic, Pat Murphy, to
deliver four totally different one-minute commentary pieces daily. Murphy is the most dedicated joumalist I've ever heard of,
much less known. (He'll wake up every 2 or 3 hours in the middie of the night to check out CNN, just to make sure he hasn't
missed anything!)  This dedication, coupled with his inteligence and comprehensive knowledge of local issues, made his
Murphy At Large commentaries a “mustisten” for many Phoenicians.

Style & Substance

Often a hip, unusual, or uniquely personable “style” within a newscast can serve the purpose of putting the right strokes in diaries.

e Great contemporary news joumalists like Brad Messer, J. Paul Huddleston, Jo Interrante, and J. Paul Emerson all had
“followings” on their respective CHR stations. ‘

¢ Consider an unusual “signature style”. Like H. G. Listiac, the Moming Traffic Reporter on KMLE/Phoenix, who uses alliterative
phrasing and creative analogies that would make Dan Rather jealous in his reports (‘We've got the roads livin' it up faster than a
new credit card, as our bad-to-the-bone babes bubbas, and banditos bail on the big-bucks bouncin’ their bodacious bottoms and
bumin’ butts back to the bam, and here’s what we've got, Northbound 1-17, a 5-mile backup .“). Many folks need their daily HGfix.

Saneﬁnmamn—}n:malistpersmdﬁy‘surﬁqw"take"mthemnak&s!invrrerintoaregmadaily“iwil"matm‘tbemised.

One of the all-ime best examples was the late J. Akuhead Pupule (better known as “Aku”), who was the force that built KSSK's

Honolulu dominance.  Aku did his own news (that's what his listeners prefemed), which included his own running reactive

commentary about many of the stories. TW Tp# 10022 and #9086

mixing up the use of the >> and the << symbols.
From time to time, we'll ry to pass along useful efficiency tips to hepp  Here's the trick:  Just insert the >> symbol where you want to start

you flourish in our computerized race toward 2000, your quote from original text, then the << symbol at the end of your
Ty quote, and youre home and hosed. (Remember, though, if you
How To Quote Original Text in E-Mail Or A Post reverse the order, it doesnt workl) With many intemet providers (ke

but were *empty”. Or you may have simply wondered how to do it and then amowing down to the end of the part you want to quote (while
comectly (s0 you don't make the same mistake). keepig the shiftkey depressed). Try it both ways, and see which way
‘Ptothe rescue. .. TWTp# 16081 and #15000 best fits your keyboard pace and style.
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(Continued ... from Page 5)

m Successful people
have a “success habit’.
Every hour of every
day. Allthe time. They
don’t know how to do
things the wrong way.

m Acceptance and
esteem from your
contemporaries is one
of the deepest human cravings. But respect
must be earned, not commanded.

Establish goals. Keep your eye on your
goals, and keep working towards them.
Every day. Every week. Every month.
Every year. 95% of people never try to
better themselves.

Keep raising the bar. If you're not growing,
you're actually going backward. (Especially
true in business — especially ours/)

Become a sponge for information.
Systematically study what you are most inter-
ested in. Look everywhere for new ways to
skin the cat.

“Getting along with people” should be a
subject taught in school. It's what our adult
life is really all about.

Readers are leaders. Will to read more.
Discipline yourself to make the extra effort to
read 15 minutes a day. End result: you'll be
able to read 2 books a month, 24 a year,
and over 1,000 extra books in a reading
lifetime.

Your mastery of the language controls your
success. The average person adds only 5
new words a year to his/her vocabulary.
Good news: it's never too late to begin.

Usually the amount of money you make is in
direct proportion to the caliber of people with
whom you associate. So choose your
employer wisely.

The importance of order: prioritize your day
(tackling the most important things you have
to do first); be efficient in every job or task

Programmer’s Digest™

you do; stay with one thing at a time until you
see it through.

Live one day at a time.  Saint Edmund,
archbishop of Canterbury was right when he
said, “Work as though you would live forever,
but live as though you would die tomorrow”.

Nothing can take the place of persistence and
determination. Remember that (if at first you
don’t succeed).

Most of all, strive in every way to be “the
person on the white horse”. Organizations
always reflect the person at the top. Their style of
management somehow always manages to
“trickle down” and be emulated all the way
throughout the chain of command.

Clear Channel's Lowry Mays. Jacor's Randy
Michaels. Mel Karmazin at CBS. Chancellor's
Jimmy DeCastro. Tom Hicks at Hicks/Muse.
Capstar's Steve Hicks. ABC's Robert Callahan.
Cox's Bob Neal. Bonneville’s Bruce Reese.
Emmis’ Jeff Smulyan. Citadel's Larry Wilson.
Jefferson-Pilot's Clark Brown. Saga's Ed
Christian. Entercom’s Joe Field. AOL's Bob
Pittman. CNN's Ted Turner. The Celtics’ Rick
Pitino. Sports magnates Jerry Colangelo and
George Steinbenner. Fox/NewsCorp’'s Rupert
Murdoch. The (Australian) 9 Network's Kerry
Packer. Virgin's Richard Branson. Bill Gates.
Lee lacocca. Donald Trump.

You can literally “visualize” their style, and the
aura of their entire organizations, as you read
their name, can’t you?

Same applies, on a smaller scale, to the manage-
ment of an individual radio station (or cluster of
stations). The GM and the PD set the “tone” for
how the business of creating entertaining
programming is undertaken.

Wallace Wisdom: Do yourself (and your career)
a big favor and buy this tape series. Or rent it from
an Audio Bookstore, or see if it's available at your
public library. Re-listen to it at least annually.
You'll find it to be a wise investment in your future.
Worth making the extra effort to track down.

TW Tip # 7069, #21015, and #22012
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News & Surveillance Ingredients

Compelling Listeners To GO OUT OF THEIR WAY To Listen

Part 2 — Something EVERY TV Station Does That YOU Should Be Doing

Every single network-affiliate TV station in America does one thing in particular to attract nomad viewers during “sweeps weeks”

which, | submit, Radio shouldalsodo. . .

Mini-docs. Enterprise Stories. Sweeps series. Topicals. Special reports.  Call ‘em whatever you want, they really work!

They work so well, in fact, that during sweeps-weeks most radio commercials for TV stations (often up-to-the-minute SAP-feeds)

will be built around that night's “special’.

Why they work:  [t's basic human nature — especially when you see/hear a promo that hits an emotional hot-button (like “How To

Tell If Your Spouse Is Cheating On You", or “The Newest Way To Look 10 Years Younger In Just 10 Days”), you naturally make a

point of going out of your way to satisfy your curiousity. There are even old standbys that always seem to drive ratings, year after

year — like any angle (new or old) on UFO’s.  That's why you'll often see the Channel 5's mini-doc in February re-treaded as

Channel 10's “topical” in May (or vice versa). (Radio isn't the only industry with a lemming effect and unabashed piracy!)

So why don't RADIO stations do “sweeps-series” type of specials? Usually, it's the old excuse, “it's too hard”. Or other lame alibis,

like “we don't have the staff”. Even well-staffed News/Talk stations will claim they can't justify pulling a reporter off the street to do an

enterprise story or that they don't have the right “kind” of staff to do it. .

_Towhichlsay ... horsefeathers! [f you have the commiment, youcando . Here’'show...

v First, take notes on what the TV stations are all doing for their sweeps series.  And not just in your market. Use Yahoo to find
TV station websites from other markets (especially “the bigs”) where you can bomow an idea and adapt it to your local

v Keep files on sweeps series and don't be afraid to recycle them (just like the TV stations do to each other). A report on “How To
Tell if Your Teen Is Doing Drugs” hits a viewer/listener between the eyes/ears just as well today as it did 10 years ago (maybe
even more so!)

v Seewhat the “hot” conternporary newspapers in America's Top 100 markets are targeting for enterprise stories. Especially USA
Today, which only has 2% penetration in most markets (thus 88% of your listeners will not have seen it this moming). Do your
own local research to augment their basic findings and re-work it as “your” story.

v Use magazines that have mastered the art of “hot-button-hitting” (Redbook, Vogue, Cosmo, etc.) and pith (like Boardroom).
Really, these days nearly any top magazine will feature headiines or articles that can serve as either thought-starters or even
finished-products.  If you credit the magazine, you can practically “steal” the story (just make sure you give proper attribution).

v’ Use participative management principles — and brainstorm “sweeps topics” with your staff. What are some stories that you'd go
out of your way to watch for on TV? Those same stories might make an excellent cume-atiractant for your radio station.

v" Word to the wise: here’s a deployment-technique most TV stations have discovered over the years: As a general rule, avoid
extended mutti-part series (even on hot topics). The prevailing wisdom (based on extensive research) is that if a viewer/listener
thinks they've missed any of the first 3 or 4 parts, they're less likely to tune-in “mid-stream”. Makes sense.

v’ Think you can't do it because you're a music station? KFRC used to, in their hey-day as an RKO station. And I'll give you a
more recert example which proves that one person candoit.  When | was OMPD of KKLT/Phoenix, | inspired Moming
Co-Host & News Anchor Monica Nelson to wiite weekly enterprise stories (using the above reference materials), which we
stripped hourly over Wednesday and Thursday’s moming newscasts (thus influencing two weeks of diarykeepers). We called
them “Nelson’s Lifestyle File", usually wiitten in four 45-60 second parts (two on each day, providing vertical “tune-in next hour”
recycling and horizontal “tune-in tomorrow at this time” incentives.) Tums out she wasfis a prolific writer with a solid jounalism
background and was able to crank out these interesting audience-magnets pretty much “on cue”. Like these 25-54 Female
targeted topicals: “Secrets The Hollywood Stars Use To Look Beautiful & Lose Weight Quickly”, “The New Street-Smart Guide
To Staying Safe In Your Neighborhood®, “How To Raise A Non-Racist Child”, “More Secrets Of The Stars — How To Grab Some
Style And Dress Thinner”, and “The Ultimate Fashion No-No's, Which Ones Don't You Know About?”, etc. She now provides
them on a freelance basis to radio stations of various formats around the world (either in complete script form, for you to “claim”
as your own, or custom pre-voiced, to perceivably “increase” your news-staff) (You may reach Monica Nelson Media at
1-888-873-6217 toll-free or e-mail mnelson05@sprynet.com)

Wallace Wisdom: | strongly encourage you, even if you're a music station, to look for new, contemporary ways to make your

newscasts so compelling that they bring listeners out of the woodwork.

m  Search for a special talent that can deliver meaningful, interesting commentary.

B Or maybe someone whose style makes you stand out so much that listeners simply have to tune-in

m  Ortake my challenge to do regular, weekly enterprise topicals.

m  Orbetteryet...dowhatIwoulddo ...dothemall (Who says you cant?) TW Tip# 7068, #9085 and #1001
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Rhout “TW Tips”

At the end of each quarter,

0cean Check out Bobby Ocean'’s creative website (www.bobbyocean.com).
Full of interesting ideas, links, quotes, production and voiceover

oy “PD Index” demos. E-Mail Osh at oceanvox@pacbell.net
wel issue a free ' 'I'onns Jeff Young's Radio 411 (www.radiod11.com) is the cyber-home of
® | Ocean Toons and the Bobby Ocean Cartoon Gallery.

to cross-reference every
TWTp into the following
programming categories —
e 1000 series - The Audience
e 2000 series - Music
e 3000 series - PromdiovMarketing
e 4000 series - Contests
e 5000 series - Momings
e 6000 series - Talent
e 7000 series- Leadership
e 8000 series - Morale
l e 9000 series - Presentation
® 10000 sefies - News/Info
| | o 11000 series- Public Service
| ® 12000 series - Operations
® 13000 series - Talk
e 14000 series - Technical
® 15000 series - Intemet
e 16000 series - Computers
e 17000 series - Sales
e 18000 series - Production
e 19000 series - Research
® 20000 series - Ratings
® 21000 series - Life
® 22000 series - Bookshelf

AGEOUS. YOU READABOUT
MERGERS AND AQUISITIONS 50 MUCH THAT,

THE NEXT THING YOU KNOW, YOU'RE COMMITTING ONE.

Copyright 1998. Bobby Ocean® All Rights Reserved

Programming Note: Originally scheduled for

MUSI.IC SC].[CHCC ]1@]1 this week will appear in
“PD” Issue #14 (July 27th)

rowing

Programming Newsletter
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| Owe Mariah Carey An Apology

And so do hundreds, maybe
thousands, of other people both in
and out of the media who,
unknowingly, helped to spread a
story that the singer supposedly
uttered a dumb statement about
starving children in an interview.
(For deep background, the quote
being attributed to her was,
“Whenever | watch TV and see
those poor starving kids all over
the world, | can’t help but cry; |
mean, I'd love to be skinny like
.that, but not with all those flies
and death and stuff".)

Come to find out . . .
. she never said it.

And it's a good lesson for all of us,
myself included, straight out of
Journalism 101 about why it's so
important to check — and double-
check - facts, figures, and
sources. (Justask CNN, Time, or
the Cincinnati Enquirer!)

The phony Mariah-quote momen-
tum was apparently set in motion
by an innocuous spoof interview
on Cupcake (www.cupcake.com).
Then it was plastered on several
internet websites. It really took on
a life of its own when some British
tabloids printed it as gospel,
without fact-checking, and even
BBC’s Radio One was sucked in,
quoting the tabloid story, again
without verifying the source.
(That's where | first heard about
it).

Look, Mariah Carey doesn't even
know I'm alive . . . but | still feel
very bad about this, because the
guiding doctrines of my business
and management style have

Programmer’s Digest ™

always been based on fairness
and treating others right. (even
if you don't know them personally)
In this case, in my haste to add a
small tidbit of what appeared to be
observational humor (straight
from a “newsmaker's” mouth), |
made her appear to be stupid.
That's not fair. And that's not
right.

So ... to Mariah Carey, |say I'm
sorry. | truly am. And by
extension, | would also like to
apologize to any Sony/Columbia
employees, who've had the
uncomfortable task of having to
deal with this situation (Who
needs the headache of having to
defend someone for something
she didn't actually say?) And, by
the way, justsoyou know... my
apologies are based purely on
principle; no one is coercing or
encouraging me to do it.

Just as importantly, | feel | also
owe an apology to “PD” readers.
As you may remember, our
mission at Programmer's Digest
is to provide useful, continuing
education for dedicated,
‘thinking” Radio programmers
worldwide. | would never
knowingly mislead you or want
you to feel you cannot trust any of
the material in the pages of “PD" to
be based in accuracy. Please
know that | will redouble my efforts
to making sure that this is indeed
always the case in the future.

All The Best,

July 13, 1998

Food For Thought

Always An Upside

Let's all use this incident as
a positive force forimproving
electronic joumalism...asa
new reminder to us all that
we must aways double-
check our references on a
story. And, nomatter how
imposing your deadline is or
fierce the competitive
pressures to be “first’ are, if
you can't attribute a quote or
afact to a specific, kegitimate
source, dontjust ‘run with it’
(on the mistaken thought
that it's no big deal and it's
easy to refract).

Take the higher road.
Be nght. And be fair.

TWTip #7064 and #10000

Subscriptions

Your Investment

One Year $US295
SixMonths  $US165
Charter Subscription:

$US195 for first year

Call us for special group
and multiple-copy rates

How To Reach Us

By Phone: (602) 443-3500
By Fax: (602) 948-7800
By E-Mail: Tw3tw3@aol.com
By Snail Mail or Fed-Ex:

i 6044 E. Foothill Drive N.

Paradise Valley, AZ 85253
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