F.C.C. REGULATIONS REGARDING
BROADCASTING APPLICATIONS

[tach application shall be specific with
regard to  frequency or frequencies,
power, hours of operation, and all olher
terms of the instrument of authorizat on
requested. An application for broadeist
facilities in the band 550 ke to 1600 ke
shall be limited to one specific frequency.
An application for a radio station cuon-
struction permit or lieense requesling
alternative facilitics will not be accepted.

Upon proper vequest by the licensce of
a broadcast station, or by the licensee of,
or applicant for, a service other than
broadeasting, the Commission may gi:nt
special temporary authority for the op -
ation of a station for a limited time or
i a manner and to an extent, or fom
service other or beyond that author
in its existing license; Provided, howe i,
That if requext is for a broadecast station
to utilize additional hours of operation,
approval may not be granted if anotler
broadeast station ix licensed to operite
in the same locality during the hours re-
quested.

In any event, no such request will be
considered unless:

(a) Tt is reccived in the Commission
at least ten days previous to the date of
proposed opcration.

(b) If request is for operat’on upon a
clear channel, it shall be supported by
the consent of the dominant clear chun-
nel station.

(¢) Request for any frequency shall be
supported by the consent of cach station
licensed  for operation upon the [ve-
quency, where consenting station is lo-
cated at a distance less than that given
in the latest published table of recom-
mended separations.

(d) Request made by a sharing tine
station shall he supported by the consent

of the station with which the leensee
requesting the same ~hares time.
Consent <hall he forwarded direet to

the Commission by the consenting stn-
tion and shall show whether the same is
for simultancous operation or whethor
consenting station is giving up the time
=ought by applicant.

Any or all of the foregoing require-
ments of paragraphs (a), (b}, (¢) und
(d), mayv be waived by the Commizsinn
in cases of emergency, the nature of
which shall be fully explained by tle
licenzee in the request for authovization.

Where an emergency exists affect ng
safety to life ov property, the Comniis-
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ston may, in its discretion, waive any
part or all of its regulations governing
the filing of applications.

The licensee of any radio transmitting
station may, during a period of cmer-
gency in which the normal communica-
tion facilities arc disrupted as a result
of hurvicane, flood, earthquake, or simi-

larr  disaster, utilize such station for
emergency communication  service in
communicating with points other than

these specified in the station license, pro-
vided (1) that at the beginning of such
cmergency use immediate notice be sen’
to the Commission and the inspcetor in
charge of the district in which the sta
tion ix located stating the nature of the
cmergency and the use to which the
station 1s being put, and (2) that the
emergency use of the xtation shall be
discontinued ax soon as substantially
normal communication facilities ave
again available and the Commission and
the inspector in charge be notified imme-
diately when such special use of the sta-
tion is terminated. The Commission may
at any time ovder the discontinuance of
such service.

Any licensee receiving official notice of
a violation of the terms of the Commnuni-
cations Act of 1934, any leaislative act,
cxecutive order, treaty to which the
United States is a party or the rules and
regulations of the Federal Communica-
tions Commission, which are bindine
upon licenree or the terms and condi-
tions of a license, shall, within 3 days
from such receipt, send a written rveply
direct to the Federal Communications
Commission at Washington, . C., and a
copy thercot to the office of the Com-
mission originating the official notice,
when the originating office is other than
the office of the Commission in Washing-
ton, D, C. The answer to cach notice
=hall be complete in itself and shall not

be abbreviated by reference to other
communications or  answess  to other
netices.  If the notice relates to =ome

viclation that may be due to the physical
or electrical characteristics of the trans-
mitting apparatus, the answer shall state
fully what steps, if any, are taken to
prevent future violations, and if any new
apparatus is to be installed, the date
such apparatus was ordered. the name
of the manufactuver, and promised date
of delivery.

It the installation of such apparatus
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requires a construction permit, the file
number of the application shall be given,
or if a file number has not been assigned
by the Commission, such identification as
will permit of ready reference.

If the notice of violation relates to
some lack of attention or improper opera-
tion of the transmitter, the name and
license number of the operator in charge
shall be given.

a. Broadeast station licenses will be
issued for a normal license period of 6
months.

BROADCAST SERVICE

The band of frequencies extending
{rom 550 to 1,500 kilocycles, both inclu-
sive, is allocated for use by broadcast
stattons. This band of frequeneies is rve-
ferred to herein as the “broadcast band.”
CLASSES OF BROADCAST STATIONS

Tror the purposes of allocation of fre-
quencies, power, and time of operation,
broadcast stations are classified as fol-
lows:

A. FREQUENCY AND POWER
DESIGNATIONS

a. Clear channel.

b. High powecr regional

¢. Regional.

d. Local.

B. TIME DESIGNATION

a. Unlimited time.

b. Limited time.

c. Daytime.

d. Sharing time.

c. Part time.

f. Specified hours.

SPECIAL BROADCAST STATIONS

(a) The following frequencies are al-
lccated for assignment to special broad-
cast stations on an experimental basis:
1530, 1550 and 1570 kilocycles. Two or
mcre stations may be licensed for simul-
tancous operation on each frequency.

(b) Licenses for special broadcast sta-
tions will be issued only after a satisfae-
tory showing has been made in regard
to the following, among others:

1. That the applicant has a pro-
gram of research and experimentation
which indicates reasonable promise of
substantial contribution to the devel-
opment and practical application of
high fidelity broadcasting, and will be
in addition to and advancement of the
work dene by regular broadeast sta-
tions,

2. That the program of research
and experimentation includes a thor-
cugh study of advanced antenna de-
=ign, fleld intensity surveys and plans
for a comprchensive analvsis of the
responsc of listeners.

3. That the transmitter and all stu-
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dios will be cquipped so as Lo be ca-
pable of high fidelity transmission.

4. That the operation and experi-
mentation will be under the dirvect su-
pervision of a qualified engincer with
an adequate staff of engineers qualified
to carry on the program of research
and experimentation.

5. That the programs transmitted,
either sponsored or sustaining, will not
interfere with the proper prosccution
of the program of rescarch and experi-
mentation.

6. That the applicant is legally and
financially qualified and posscxses ade-
quate technical facilities to carrvy for-
ward the program of rescarch and
experimentation.

7. That the program of resecarch and
expervimentation will be reasonably in-
dependent of the income derived from
sponsored programs.

8. That the public interest, conve-
nience and necessity will be served
through the operation of the proposed
station.

(¢) The Commission may require from
time to time a licensee of a spccial broad-
cast station to conduct experiments that
are decmed desirable and reasonable for
the development of the service.

(d) The program of rescareh and ex-
perimentation as offered in compliance
with the requirements of obtaining a
license for a special broadcast station,
shall be adhered to in the main unless the
licensee is authorized to do otherwise by
the Commission.

(e) The authovized power of a special
broadcast station will not exceed 1 kilo-
watt. However, the licensee may operate
at less than the authorized power where
such operation facilitates experimenta-
tion.

(f) The licensce of a speeial broadceast
station is not required to adhere to a
regular schedule, but shall actively con-
duct a program of research and cxperi-
mentation or transmission of programs.

(g) A supplemental report shall be
filed with and made a part of each appli-
cation for a renewal of license of a spe-
cial broadcast station and shall include
statements of the following in the order
designated:

1. Comprehensive summary of all
research and experimentation con-

ducted.

2. Conclusions and outline of pro-
posed program for further rescarch
and development.

3. Number of hours operated, in-
cluding percentage of sponsored pro-
grams.
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RADIO STATIONS OWNED WHOLLY OR
PARTIALLY BY NEWSPAPER INTERESTS

ALABAMA

The Birmingham Age-Herald. . ..., .. WSLIN
The Birmingham News
Licensee—The Birmingham News

Co., Birmingham.

ARIZONA
Prairie Farmer Publishing Co......... KUy
Licensee—Salt River Valley Broad
casting Co., Phoenix,
Arizona Publishing Co.......... .. .. KTAR
Licensee—KTAR Broadcasting Co.,

Phoenix.
ARKANSAS

Arkansas Gazette Publishing Co.... . KGHI
Licensee—Arkansas Gazette Publizh-

ing Co., Little Rock.
Gazette Publishing Co—-............ KLHA
Licensee—-Gazette Publishing Co.—

16.1% (Arkansas Gazette), Liule

Rock.
Texarkana Newspapers, Inc. ..., KCMC
Licensee——KCMC, Inc, Texarkana.

CALIFORNIA

MeClatechy Newspapers . ............ KEHRN
Licensee — McClatehy  Broadeasting

Co., Bakersfield, Cal.
McClatchy Newspapers .............. K1)

Licensee — M¢Clatchy Broadeasting
Co., Fresno, Cal.
Hearst Consolidated Tublications. .. . KEINE
Licensee—Hearst Radio, Ine, Los
Angeles, Cal.
Merced Sun Star.......ooo .ol KY1S
Licensee—Merced  Star  Publishing
Co., Merced, Cal.
Monterey Peninsula Herald. ... ... KDiON
Licensee— Monterey Peninsula
Broadcasting Co., Monterey. Cal.

The Oukland Tribune ............... KI.X
Licensee Tribune Building Co.
Oakland, Cal.
The Sacramento Bee................ KFHK
The Fresno Bee
Modesto Bee
(All are McClatchy newspapers.)
Licensee — McClatchy  Broadcasting
Co., Sacramento, Cal.
American Newspapers, Inco...o.... L. KYA
Licensee—Hearst  Radio, Inc, San  Fran-

cisco, Cal.
Santa Barbara News................. KTVS
Santa Barbara Press
Licensece—The News-Press Publish-

ing Co., Santa Barbara, Cal.
Santa Rosa Press-Democrat.......... KSho
Licensee—The Press-Democrat Pub-

lishing Co., Santa Rosa, Cal.
MeClatehy Newspapers
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Licensee — MeClatehy
Co., Stockion, Cal.

Broadeasting

Stockholders are Newspaper PPub- KTKC
lishers
Licensee — Tulare-Kings Counties
Radio  Associates,  Charles A,
Whitmore, Pres., Visalia, Cal.
Register-Pajaronian  ................ KHUB
Licensee—F, W. Atkinzon, Watson-
ville, Cal,
COLORADO
Stoclkholders  interested in Okla- KVOR
homa Publishing Co.; The Ga-

sette & Telegraph; (Daily Okla-
homan, Oklahoma City Times and
Farmer . Stockmany.  Oklahoma
Publizhing Co., 33% stockholder,
Licensee—-Outwest Broadeasting Co.,
Colorado Springs, Colo.
The  Daily Oklahoman. .. ... .. .. . ... KLZ
The Oklahoma City Times
The Farmer-Stockman
Licensee —— KLZ Broadcasting Co.
Denver, Colo.

CONNECTICUT

+

Hartford Times ... 00 0 0 .. WTHT
(Gannett Co., Inc.)
Licensee—The Hartford Times, Inc,
Hartford, Conn.
American-Republican, Ine. ... .., WBRY
Waterbury, Conn.
DELAWARE
Stockholders interested in newspa. WDEL
per publications,
Licensee—WDEL, Ine., Wilmington,
Del.
Stockholders interested in newspa- WILM
per publications.
Licensee — Delaware Broadeasting
Co., Wilmington, Del.
FLORIDA
The Miami Daily News......WIOD-WMBF

(The Metropoliz Publishing Co.)
Licensee—-Isle  of  Dreams Broad-
casting Corp.,, Miami, Fla.
Owner holders 33 1/3% of Society WKAT
Pictorial
Licensee—Miami Beach, Ila.

News-Journal Company ... ... ..., WCOA
Licensee — Pensacola  Broadeasting

Co., Penzacola, Fla.
Highlands Co. Pilot................ WTAL

Seenic Highlands Sun
(Avon Park, Fla.)

Lake Placid News
(Lake Placid, Fla.)

Liceusee — Florida  Capital  Broad-
casters, [ne. Tallabassee, Fla,
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Tampa Tines
Licensee-- ‘Tampa
Tampa, la.
GEORGIA
The Atlanta Journal. ... ... . .. WSB
Licenseo—-The Atanma Journal

Atlanta, Ga.

Fimes  Company,

HAWAIL
Officers: Pres, gen’l mgr. and editor KGMB
of Honolulu Star-Bulletin,
Licensee Honolulu Broadeasting

Co., Honolulu, T, 1.

Ndvertiser Publizhing Co., Lado oo NG
Honolulu, T. H.

Licensee — Marvion A, Mulrony &
Advertizer  Publishing Co., Lid,

HHonolulu, T H.

Officers: Pres. and general mgr. of  KHBC
Honolulu Star-Bulleting Hilo
Tribune-Herald.

Licensee  — 1lonolulu Broadeasting
Co., Hilo, T. H.

ILLINOIS
News-Gazetle ..o i, WDWSs
Licensee—-Champaign News-Gazette,
Ine.,, Champaign, TH.

Corn Belt Publishers, Ine o o000 WAAF
{Daily Newspaper)

Licensee—Drovers Journal Publish-
ing Co., Chicago, 11

Chicago ‘I'ribune News Syndicate,  WGN

Ine,, publisher  of the N. Y.
News. Dirvectors interested in the
Washington  Herald;  Rockford
Morning Star and  Register Re-
public.

Licensee-—WGN, Ine., Chicago, 111

Prairie Tarmer, Stand-By............. WLS

Licensee — Agricultural Broadeast-
ing Co., Chicago, .

Decatur Newspapers Ine—-19%... ... WIBL

Licensee—--Commodore Broadeasting,

Ine, Decatur, TH.
Rockford Consolidated Newspapers, WROK

Inc.
Liconseo Rocklord Broadeasiers,

Ine.,, Rockford, 1L
Rock Tsland Argus.oooooo oo WHBI®
Licensee--Rock Tzland Broadeasting

Co., Rock Island, TIL

INBTANA
Flkhart Daily Troth, ..o .. .. .. ... WTRC
Licensee -~ The Truth Publizhing
Co., Ine, Elkhary, Ind.

Lake County Times...ooooo o0 WHIP

Licensee -— Hammond - Calumet
Broadeasting  Corp.. Hammond,
Ind.

Central - Newspapers, Foel 00000000 WIRE
(1009

Licensee —  Indianapolis Broadeast-

ing, Ine., Indianapolis, Ind.
South Bend Tribune..........0 . WIEAM
Liconsce—-The South Bend Tribune,

South Bend, Ind.
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The South Bend Tribune. ..o 000 WsBRT
Licensee--The South Bend ‘Tribune,
South Bend, Ind.,

1OWA

Register & Tribune Co.o o000 L. WMT
Dex Moines, lowa.

Licensee - Towa  Broadeasting
Cedar Rapids, Towa.

Register & Tribune Co....o oo ... KRNT
Des Moines, lowa.

Licensee - lowa  Broadeasting
Des Moines, [owa,

Register & ‘Trilhne
Des NMoines, lowa.

Licensee — lowa  Broadeasting
Dex Moines, bowa.

Director interested in The Daven-
port Democrat and Leader, Dav-
euport, lowa.

Licensee- - Central Broadeasting
Des Moines, Towa.

Dubuque Telegraph-Herald. ... ... ... KDL

Licensee—Telegraph - Herald

Co.,

(o,
Cooii oo, NSO

Co.,

WHOG

Dubuque, Towa.
Globe-Gazette ..o o ool KGLO
Licensee -— Mason  City Globe Ga-
zette Co., Mason City, Towa.
The Sioux City Journal........... .. KSeJ
Sioux City, Towa.
Licensee—7"Perkin- Bros. {lo., Sioux
City, lowa (The Sioux City Jour-
nal).
Principal Stockholder: Tribune Co,,  K'TRI

publisher of Sioux City Tribune
(50%.

Licensee -Sioux  City  Broadeasting
Co., Sioux City, Towa.

KANSAS

The Coffeyville Daily Jouenad.. ... .. NGGEF
Coffesville, Kans,

Licensee—-Hugh J. Powell & Stanley
Platz, d/b ax Powell & Platz, Cof-
{eyville, Kans.

Dodge City Daily Globe. .. ... KGNO
Dodge City, Kans,

Licensee—"The Dodge  City  Broad-
casting  Co.,  Ine,  Dodge  City,
KNans.

Capper Publications _........ .. ... .. KCKN
(L. 8. Senator Capper.)

Licensee—WLBIE Broadeasting Co,
Kansas City, Kans.

Hays Daily Newsoooooooo oL KSAL

Goodland Daily News

Hill City Tinves

Licensee— R, J. Laubengayer, Sa-

lina, Kans.
The Topeka Daily Capital. ... o000 WIBW
Kansas City, Nans.
(U. 5. Senator Capper publications)
Licensee—-Topeka  Broadeazting As
sociation, Ine., Topeka, Kans.
The Wichita Fagle. ..o o oo IO B!
Licensee— -Radio Station KI'H Co.,
Wichita, KNanx,
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KENTUCKY
Aszhland  Daily Independent......... wC
Licensee--The Ashland  Broadcast-
ing Co., Ashland, Ky.
Lexington Herald Co., Ine.......... WI
Licensee — American Broadcasting
Corp. of Ky., Lexington, Ky,
Louisville Times
Louisville Courier-Journal
Licensee— The Courier Journal Co.
and the  Louisville Times Co.,
Louisville, \Ky.
Owenshoro Publishing Co. .......... WO
Licensee—Qwenshoro  Broadeasting
Co., Owenshoro, Ky.

LOUISIANA
Capital City Press.....ooooo L. W0
Licensee—Baton Rouge Broadcast-
ing Co., Inc, Baton Rouge, La.
Lafayette Advertiser Gazetie, Inc...
Lalayette, La.
Licensee — Fvangeline Broadeasting
Co., Tnc., Lalayette, La.
Stockholders  interested
KVOL.
Licensee — Calcasicu Broadeasting
Co., Lake Charles, La.
Times Publishing Co., Tado. . ... .. KT8
The Shreveport Times
Licensee — Tri-State  Broadecasting
System, Tue., Shreveport, La,
Times Publishing Co., Tad..........
Licensce — International Broadcast-
ing Corp., Shreveport, La.
MAINE
Stockholders are interested in news-
paper publishing.
Licensee —- Portland  Broadeasting
Sy=tem, Portland, Me.
MARYLAND
Hearst Radio, Ine...ooo oo o oo .., WBII,
American Newspapers,
Licensee—The WBAL Broadeasting
Co., Baltimore, Md.
MASSACHUSETTS
Stockliolders interested in news-
papers.
Licensee—IlIildreth
Lawrence, Mass,
The Evening Standard Times. ....... WNLTH
The Sunday Standard-Times
The Morning Mereury
(New Bedford, Mass<.)
Licensee—T. Anthony & Sons, Ine,
New Bedford, Mass,

I

P2

AT

. KViL

KRV, KPLC

in

WGAN

WLAW

& Rogers Co,

Worcester Telegram ... ... .. WTAL
Licensee—Worcester Telegram Pub-
lishing Co., Tne, Worcester, Mass,
MICHIGAN
Enquirer and News, . ... ... .. . .. ... WELL

(Federated Publications, Ine)
Licensee—Enquirer-News  Co.,
tle Creelk, Mich,
The Detroit News. oo 0. WY J
Licensee—The Evening News Asso-
ciation, Detroit, Mich.

Bat-
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-

J

The Daily Mining Journal
Marquette, Mich.

The Rhinelander News
Rhinelander, Wise.

The Iron Mountain News
Iron Mountain, Mich.
Licensee-—The Lake Superior Broad-

casting Co., Marquette, Mich.

MINNESOTA
Stockholder: (See WDAY).......... KDAL
Forum Publ. Co.
Licensee—Red  River
Co., Duluth, Minn.
Stockholders  interested
paper publications.

Licensce—Head of the Lakes Broad-
casting Co., Hibbing, Minn.

Dispaich Pioneer Press........... .. WTCN
(St Paul, Minn)

Minnesota Tribune Co.
(Minncapolis, Minn.)

WHLEO

Broadeasting

in news WMITG

Licensee — Minmesota Broadeasting
Corp., Minneapoliz, Minn.
Times Publishing Co............... KIFAM

Licensee — The  Times
Co., S1. Cloud, Minn.
Fvening Telegram ..o o0 0 .. WHIB
Licensee — Tlead of Lakes  Broad-
casting Co., Virginia. Minn,

MISSISSIPrPE
The Clark County Tribune
Quitman, Miss.
Licenseo—Miss.  Broadeasting
Ine, Meridian, Miss,
The Vickshurg Evening Post
The Viekshurg Herald
Licensee — Delta Broadeasting Co,,

Ine., Vicksburg, Miss.

MISSOURTY
St. Louiz Star-Times Publishing Co.. . KFRU
Licensee-——KFRU, Tne.,  Columbia,
Mo.

Capital  News

Post-Tribune

Licensee — Tribune Printing
Jeflerson City, Ma.

Joplin Globe ... o o 0

Joplin News Herald

Licensee—Joplin - Broadeasting
Joplin, Mo.

Kansas City Star................... WDAI

Licensee— The Kansas City Star Co..
Kanszax City, Mo.

Stockholders: News  Broadeasting
Co.; officers and  divectors asso-
ciated with St. Joseph News and
the Press Gazette.

Licensee — KIFFEQ, Ine., St
Mo.

The Pulitzer Publishing Co.. ... ... N1 D)

Licensee—The  Pulitzer Publishing
Co., St. Louis, Mo.

Star-Times ..o o

Licensee — Star-Times  Publizhing
Co., St. Louis, Mo.

Springfield  Newspapers, Tne.o. ... L. KGBX

Publizhing

WCoc

Co.,

...... WOBC

..................... KW0OS

WMBH

N

Joseph

KXOI

www americanradiohistorv com


www.americanradiohistory.com

Licensee — Springficld  Broadeasting
Co., Springficld, Mo.
Springfield Newspapers, Tneo..o..0. \
Licensee—Qzarks Broadeasting Co.,
Springfield, Mo.
MONTANA
Stockholder inmerested in Great KFBB
Fallx Tribune.
Licensee — Buurey  Broadeast.
Great Fallz, Mont
Lewiston Democrat-News oo KDMC
Lewirton Telegram
Licensee—Democrat-News
L.ewiston, Mont.

NEBRASKA

Clay County Sun (weekly)

Licenseo-—KMMYJ, Tne, Clay Cemer,
Neb.

Stockholders: Sidels Co., State Jour-
nal, Star Publ. Co.

Licensee —KIFAB  Broadeasting Co.,
Lincoln, Neb.

Stackholders: Sidets Co., State Jour-
nal, Star Publ. Co.: Publish Ne-
braska  State Journal, Evening
News and Lineoln Daily Star,

Licensee - Cornbelt Broadeasting
Corp., Lincoln, Neb.

The Norfolk Daily News. ..o ... WJAG

Licensee—"The Norfolk Daily News,

Norfolk. Neb.

]HI'.-

Co. Ine.

KMMW]

KIFAB

KIF'OR

Stockholders interested in State Jour- KOTL
nal Co.. Publishers ol Nebraska
State Journal and  the  Evening
News; and Star Publishing Co,
publizher of Lincoln Daily Star.
Licensee—-Central  States  Broadeast-
ing Co., Omaha, Neb.
NEVADA
VMeClatehy Newspapers ... .. KON
Licensee  — The Bee, Ine, Reno,
Nevada.
NEW MEXICO
Owner of stock in licensee corpora-  KOB
tion i~ an officer in following:
Vibuquerque Publishing Coo;
Journal Publishing Co.; Seripps-
Howard Newspapers (Rocky Mt
Division), Denver Publishing Co.
Licensee - Albuquerque  Broadeast-
ing Co. Albuquerque, New Mex.
Pecos Enterprize, Pecos, TexooooooL. KL\H
Licensee — Carlshad  Broadeasting
Co., Carlshad, N. M.
Lexington Daily Heraldooooooo 000000 KICA
Lexington, Ky,
Licensee —— Western  Broadeasters,
Ine., Clovis, N. M.

NEW YORK
Nnicherbocker News o000 oL WABY
Licensee- Adivondack  Broadeasting

Co., Albany, N. Y.
Knickerbocker News ..o o .. 0. WOKO
Licensee WOKO, Inc., Mbany,

N. Y.
Buftalo Faening Newso.ooo o000 L. WRBiKN
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Licensee WBEN, Inc. Buffalo.
N. Y.

Buffalo Fyening News..............

Licensee — WEBR, Tne., Buffale,
N. Y.

(By contract)

Licensee — Cornell
mira, N. Y.

Officers and directors are publishers. .

Licensee Debs Memorial Fund,
Ine., New York City.

American Newspapers, Inc....... ...

Licensee— -Hearst Radio, Ine, New
York, N. Y.

Olean Times Hervald. . ooo o000 0L

Licensee - Olean Broadeasting Co.,
Ine., Olean, N, Y.

Gannett Co., Ineooooooo0 o 00
(Newspaper publizhers)

Licensee — WHEC, Tne., Rochester,
NY.

NORTH CAROLINA

Asheville  Citizen-Times
Licensee - Asheville  Citizen-Times
Co., Inc., Asheville, N, €,
The Durham Morning Tlerald

The Durham Sun
Licensee ~ Durliam Radio Corp.,
Durham, N. €.
Winston-Salem  Journal
Licensee — Winston-Salenm Journal,
Winston-Salem, N. C.
NORTH DAKOTA
Fargo Foruam ... . .. ...
Licenseo—WDAY, Ine., Fargo, N. D.
OHIO

Licensee is newspaper publisher. ...

Licensee—C. A, Rowlev, Ashtabula,
Ohio.

Seripps-Howard Newspapers o000

Licensee — Continental  Radio Co.,
Cincinnati, Ohio.

The Cleveland Plain Dealer..o o000

Licensee—Radio  Air Serviee Corp,,
Cleveland, Ohia.

Oflicers and directors interested
newspaper publishing,

Licensee — Cleveland Radio Broad-
casting Corp., Cleveland, Ohio.

Dispateh Printing Co...............

Licensee—WBNS, Tne..  Columbus,
Ohio.

The Cleseland  Plain

Licensee - Associated  Radiocasting
Corp., Columbus, Ohio.

The Evening News Publishing Co..

Springfield Newspapers, Ine.

Licensee—-Miami Valley  Broadeast-
ing Corp., Dayton, Ohio.

interested  in newspaper
publizhing.

Licensee - Veo
mouth, Ohio.

Stockholders interested in Cleveland
Plain Dealer.

Licensee - WK BN Broadeasting
Corp.. Youngstown, Ohia.

Kl

University,

Owners

Bee Corp., Ports-
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OKLAHOMA

The Ardmoreite Publishing Co., Inc.. KV 40
Ardmore, Okla.
Licensee—The Ardmoreite Publish-
ing Co., Inc., Ardmore, Okla.
Enid Morning News................ KCHIC
Enid Daily Eagle
Licensee — [inid Radiophone Co.,
Enid, Okla.
Daily Phoenix Times Democrat. .. .. .. KRIX
Licensee—-Okla.  Press  Publishing
Co., Muskogee, Okla.
I't. Worth Star Telegram............ KTk
It. Worth, Tex.
Licensee — Oklahoma  Broadcasting
Co., Inc., Oklahoma City, Okla.
American Newspapers, Tne........ ... KOV A

Licensee—Hearst Radio, Ine., Okla-
homa City, Okla.

Oklahoma Publishing Co............. VLY

Licensee—WKY Radiophone Co.,
Oklahoma City, Okla.

Stauffer Publishing Co.......... ... .. KCIF
(newspapers)

Licensee—KGIEE Broadeasting Co.
Inc., Shawnee, Okla.

OREGON

)

Astoria-Budget
Licensec~-Astoria Broadeasting Co.,

Ine., Astoria, Ore.
La Grande Observer..... ... ... ... KLHM
Licensee-—Harold & Mrs, Eloise Fin-

lay, La Grande, Ore.

Oregon Journal ... . ... L. KALF
Licensee — KALT, Inc. Portland,

Ore.
Morning Orcgonian .................. KiX

Licensee—OQOregonian Publishing Co.,
Portland, Ore.
The Oregon Journal................. KIJR

Licensee — KALTE, Ine, Portland,
Ore.
Oregonian ........... .o ... KGW
Licensee —— Oregonian  Publishing
Co., Portland, Ore.
Oregon Journal ... ... ... .... KOIN
Licensee — KOIN, Inc, Portland
Ore.
Newspaper publishers at Roseburg, KRMNR
Ore.; IKlamath lalls, Ore.; and
partial interest in Medford, Ore.,,
Muail Tribune.
Licensee—Southern Oregon Publish-
ing Co.. Rosehnrg, Ore.
PENNSYLVANIA
Allentown Call Publishing Co.. ... .. WSAN
(newspaper husiness.)
Licensee—WSAN, 1Ine., Allentown,
Pa.
Stockholders interested  in news WEST
paper publications,
Licensee Associated Broadeasters,
Ine., Easton, Pa.
Morning Telegraph ... . o0 ... WHi»
The Harrisburg Telegraph
{'Telegraph Press)

407

Licensee—NWHP,
Pa.

The Telegraph Press................ WKBO

The Telegraph Newspapers

Licensee — Keystone Broadeasting
Corp., Harrishurg, Pa.

Stockholders interested
paper publishing,

Licensee — Hazleton Broadeasting
Service, Ine., Hazleton, Pa.

Johnstown Tribune

Licensee—WJAC,
Pa.

Stockholders  interested  in news-
paper publications (Mason Dixon
Radio Group, Inc.)

Licensee — WGAL, Inc., Lancaster
Pa.

Public Ledger ..o oo o il WHAT

Licensee—Independence  Broadeasi-
ing Co. Ine, Philaudelphia, Pa.

Pitt Publishing Co.................. WCAE
(Newspaper publication.)

Licensee— WCAE, 1Ine, Pittshurgh,

Pa.

Pennsylvania Newspaper Co ... WWSW

Licensee—Walker & Downing Radio
Corp., Pittshurgh, Pa.

Seranton Times
Licensee — The
Seranton, Pa.
Sunbury ltem, loe...oooo0 0 oo WKOK
Licensve = Sunbury  Broadeasting

Corp., Sunbury DPa.

Subsidiary of Sun Gazette Co.. ...
Licensee - WRAK, Inc., Williams-
port, Pa.
Stockholders
paper publishing
Radio Group, Ine,

Del)

Licensee-—York

York, Pa.

SOUTH CAROLEINA
Independent & Daily Mail. ... ... WAIM
Licensee— -Wilton F. Hall, Anderson,

S. C.
Greenville News (A, M. paper)
Piedmont (P. M. paper)
Licensee—Greenville News-Piedmont
Co., Greenville, S, C.

TENNESSEE

Ine, Haerishurg,

in news- WAZL

Ine, Johnstown,

WGAL

Seranton Times,

AWRAK

interested in newss WORK
(Mason Dixon
Wilmington,
Co

Broadeasting "

..... WERC

Jackson Sun
Licensee—The Sun Publis
Ine., Jackson, Tenn,
Seripps-Howard  Newspapers
Licensee — Continental  Radio
Knoxville, Tenn.
Memphiz Commercial Appeal, Ine...
Licensee-—Memphis Commercial Ap-
peal, Ine, Memphis, Tenn,
Memphis Commercial Appeal, Ine.. . O WNBR

1ing Co.,

Co.,

WM

Licensee — Memphis Broadeasting
Co., Memphis, Tenn,
TEXAS

............... KRBC

Sweetwater Reporter
Sweetwater, Tex.

www americanradiohistorv com


www.americanradiohistory.com

Big Spring Herald
Big Spring, Tex.
North Texas Pub. Co,
Paris, Tex.
Caller-Times Pub. Co.
Corpus Christi, Tex.
Licensee — Reporter
Co., Abilene, Tex.
Globe News Publishing Co., Ine.. .
Amarillo, Tex.
Licensee—Plains Radio
ing Co., Amarillo. Tex.
Globe-News Publishing Co. e .0 KGNC
Amarillo, Tex.
Licensee—Plains Radio
ing Co., Amarillo. Tex.
Mearst Radio, Ineo.o oo KNOW
American Newspapers,
Licensce — KUT  Broadeazting
Austin, Tex.

Broadeasting

L KFYO

Broadeast-

Broadeaxt-

Co.,

A\ stockhiolders interested in newse KBST
papers: Big Spring Herald Publ
Co,, San Angelo Standard, Tne,

Big Spring Herald. North Texas
Publ. Co., Caller-Times Publ, Co,,
Reporter Publ. Co., ete.

Licensee— Big Spring Herald Pub-
lishing Co., Big Spring, Tex.

Stockholder: owner 11% publ. Cor. KGEFI
pus Christi Caller-Times (WL G,
KNinsolving).

Licensee — Fagle Broadeasting Co.,

Corpus Christi, Tex,
Stockholder:  (40%) W. €. Kin- KRIS

solving.
Licensee— Gulf  Coust Broadeasting

Co,, Corpus Christi, Tex.
The Dallas Daily Times Herald. o000 KRL.D
Licensee—KRLD  Radio  Corpora-

tion, Dallas, Tex.

Dallas News oo o WIEIAA
Dallas Journal
Liconsee - N, 1L Belo Corp., Dallas,
Tex.
Il Paso Times. oo o KROD

Licensee--Dorrance D, Roderiek, Tl
Paxo, Tex.
Fort Worth Star-Pelegram. ... ... WBAP
Licensee - Carter Publications, Tne.
Fort Waorth, Tex.
Huot Broadeasting A==n. . ........... KGVIL

Fred Horton, Pres. Greenville,
,I‘(‘X.
Houston Post Company........... ... NPRC

Licensee—ouston  Printing
Houston, Tex.
Houston Chronicle Publizhing Co. . K'TRIH
Licensee - -KTRID Broadeasting Co.,
IHouston, Tex.
Kilgore Daily News.o.o...oo .. KNOCA
Licensee—Oil Capital Broadeasting
Assn., Nilgore, Fex.

Publisher (Longview Daily Newsr o KWK
509
Licensee

view, Tex.
Fubboek Avalunehe-Journal

Voice of Laongview, Long.

......... KI'YO
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Licenseo- Plains Radio Broadeast
ing Co.
Santa Ana Daily Register. oo KPDN
Santa Ana, Calif,
News Journal.
Clovis. N. Mex,
Telegraph-1orum,
Buevrus, Olio,
Pampa Dailv News
Licensee- R0 CoHoiles, Pampa, Tex.
North Texas Publishing Co. ..o, N
Licensee North Texas Broadeasting

Co., AL G Mavse, President,
]';Il‘im 'l‘(‘\.
Hubbs Printing Co., Publizher of  KIUN
Pecos Enterprise.
Licensee -Jack  W.o Tlawkins  and
Barney . Tubbs. Pecos, Tex,
Newszpaper Publisher San Angelo. .. KGRI,
Standard Times
\hilene  Reporter-News. Streetwater
Reporter, Big Spring Herald, Paris
News, Corpus Chrizti Caller-Times
Licenseer KGRI Ine. San Angelo,
Tex.
Hearst Radio, Toeo. oo o0 0 .. NT=A
Liconsee--RK'TSA  Broadeasting Co.,
San Antonioe, Tex.
The Sherman Demoerat.oo oo L0 KRRV

Sherman, Tex,
Licensee- Red River Valley Broad-
casting Corp., Shevioan, Tex.

Bell Publishing Co..ooooo0 o L. [NIDAY

Licenseo—Bell  Broadeasting  Co,
Temple, Tex.
Tiearst Radio, Ine...oo oo .. WAGO
\merican Newspapers, Ine.
Licensee-—RTSA Broadeasting Co..
Waco, Tex.
“Newspaper Publishers o000 00 KNGRO

Licenseo Wichita Fall~ Broadeasr
ing Corp.. Wichita Fallz. Tex.
UTAN
Esmekholders engaged in newspaper
publizhing.
Licensee - Intersitate
Corp.. Ogden, Uah
Publizhiers of Salt Lake City Trib-
une, Salt Lake City Telegran.
Licensee - Radio Serviee: Corp. of
Utah, Salt Lake City, Uial,
VERMONT
Paily News  Building

NEO
Broadeasting

K3l

Burlington W CAX
Corp.,
( Newspaper  publication?
Licensee - - Burlington Daily
Ine., Burlington, Vi,
Waterbuey Record oo o0 0L \WRIAY
Licensee—Nary AL Whitehill, Fx-
ceutrix of the Fstate of Tlarry €
Whitehitl, Waterbury, Vi
VIRGINIA
Ledger-Dispateh
A% nian Pilot
(Norfollk Newspapers. Ine)
Licensee WTAR Radio Clorp, Nor-
folk, Va.

News,

WTAR
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*Newspaper Publisher ..o 0000 WI'HR
Licensee—-WLRG, Inc., Petershurg,

Va.
Times-Dispareh ..o o0 i WHI'D
Licensece—The Times-Dispateh Pub-

lishing Co., Richmond, Va.
Roanoke Times (... ... ... Wii3J
World News
Licensee—Times World Corp., Roa-

noke, Va.

WEST VIRGINIA

*Newspaper publishers _ ..o 00 0 WIS

Licensee—Daily Telegraph Printing
Co., Bluchield, W. Va.
The Huntington Advertiser.......... Wi
The Herald-Dispateh
The Sunday Herald-Advertiser
Licensee — Charleston  Broadeasting
Corp., Charleston, W. Va.
Clarkshurg Exponent
Licensee—The Exponent Co., Clarks-
burg, W. Va.
Huntington Publishing Co........... Wa\Z
Licensee— WSAZ, Inc., Huntington,
W. Va.

which also owns 3 other
papers in Wise,

Licensee—Central Broadeasting
Yau Claire, Wisc.

I'DL Commonwealth Reporter. ... KEIZ

News-

Licensee— Reporter  Printing  Co.,
Fond du Lac, Wis.
Janesville Gazette ... ... .. WCLO
Licensce — Gazette Printing  Co.,
Janesville, Wis,
Capital  Times Publishing  Co.; WIBA
Capital Times, Madizon, Wis.
Licensee—-Badger Broadeasting Co.,
Ine., Madison, Wis.
American Newspapers, Inc........... WISN
Licensee—Ilearst Radio, Inc., Mil-
waukee, Wik,
The Milwaukee Journal ..o .0 L. WTMJ

Licensee—-The Journal Co. (The Mil-
waukee Journal), Milwaukee, Wis,
Racine Journal Times. ... o 0., WRIN

Broadecasting

Licensee Racine
Corp., Racine, Wis.
The Shebovgan Press

WHBL

Exponent Co.—897 . ...... ... ... .. WPLR Licensee—1ress Publishing Co., She-
Licensee--Ohio Valley Broadeasting boygan, Wis,
Corp., Parkersburg, W. Va. Stockholders interested  in news- WEBC
WISCONSIN paper publications,
Controlling  stockholders ix pub- WE'U Licensee—tead of the Lakes Broad-
lisher of Superior Eve. Telegram, casting Co., Superior, Wis,
— 1

NEWSPAPER

Senator Wheeler inquires:

Memorandum to VCC as of January 25, 1937
Excerpt frorr somewhat lengthy

OPINION of the GENERAL COUNSEL

on

OWNED STATIONS

=7

I

“Whether, if the Commission has 1ot such authority at the present time, legisla-
tion could be passed denying the right for all newspapers to acquire radio stations
in the future and requiring all ne.'spapers within a reasonable time to divest
themselves of the ownership and control of such stations.”

A careful review of the decisions of 1 e
Supreme Court with respect to existing liu-
islation which appears to be analogous or
similar to that here suggested and those (lo-
cisions with respect to the regulation of
interstate commerce by the Congress and
matters bearing a reasonable relation they -

to, impel me to a conclusion that the col -
stitutionality of an act of Congress deny g
the right to all newspaper owners as suih
to obtain broadcast licenses in the fuli e

and requiring all newspapers to divest theni-
selves of such ownership or control wit (n
a reasonable time, is not free (rom douilt.
and, therefore, 1 think the inquiry dves "
permit of a cateporical answer.

However, let me add, it ix established t ot
all radio broadcasting is interstate commeri'»;
that, under the Constitution, the Congroe:

400

has the power to regulate interstate and
foreign commerce; that thc criterion to be
applied is whether the proposed legislation
has a reasonable relation to a purpose which
is within constitutional authority: and, that
the power to regulate interstate and foreign
commerce is limited only by the provisions
of the Constitution itself.

I am of the opinion that the mutual owner-
ship and control of newspapers and broadcast
stations bears a reasonable relation to and
has an cffect upon interstate commerce and,
therefore, if the Congress enacted a law of
the purport suggested, it should meel the
constitutional requirements,

Respectiully,
HAMPSON GARY,
General Counsel
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INTERNATIONAL
BROADCAST STATIONS

IN THE UNITED STATES

The following list of International. Experimental and High

Frequency stations bas been compiled through the cooperation

of the Federal Conrmunications Comnunission. Every effort bas

been made to present an accurate and informative listing of all

outlets operating in the United States.

in actual operation as of Feb. 1, 1938,

Licensee and Location LeCt(:leL“

Chicago Federation of Labor

York Township, TL...... .. .. .. .. .. ... WIXAA
Columbia Broadcasting System, Inc.

Near Wayne, N. J....... ... .. ... ...... W2XE
The Crosley Radio Corp.

Mason, Ohio ........................... W8XAL
General Electric Company

South Schenectady, N. Y...... .. ... ... W2XAD
General Electric Company

South Schenectady, N. Y...... ... ... ... W2XAF
Isle of Dreams Broadcasting Corp.

Miami Beach, Florida...... .. ........ W4XB
National Broadcasting Co., Inc.

Bound Brook, N. J..................... W3XAL
National Broadcasting Co., Inc.

Downer's Grove, Tll.................. .. WIXF
WCAU Broadcasting Company
Newtown Square, Pa...... . ..... ... ... ... W3XAU
Westinghouse Eleclric & Mfg. Co.

Millis, Mass. . ...... .. .. .. ... .. .. ... WIXK
Westinghouse Electric & Mfg, Co.

Saxonburg, Pa. ... ... ... WBXK
World Wide Broadeasting Corp.

Boston, Mass. ... ... WI1XAL

Stations listed are those

Frequency (Ke)

6080. 11830, 17780

6120, 11830, 15270, 17760,
21520

6060. 9590

15330

9530

6040

6100, 17780

6100. 17780

6060. 9590, 21520

9570

6140, 9570, 11870, 15210,
17780, 21540

6040, 11790, 15250, 21460
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Power

500 w

10 kw

10 kw

25 kw

40 kw

2.5 kw

35 kw

10 kw

10 kw

10 kw

40 kw

20 kw
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EXPERIMENTAL
BROADCAST STATIONS

Licensee and Location

Bell Telephone Labs., Inc.
Whippany, N. J.............
Connecticut State College
Storrs. Conn. . .............
The Crosley Radio Corp.
Near Mason, Ohio..........
C. J. MacGregor, Mobile
(North Polar Region vic,
Ellesmere Island)

Donald B. MacMillan
Mobile (aboard schooner
Gertrude L. Thebaud) ... ...
McNary & Chambers
Near College Park, Md.....
Natl. Broadcasting Co.. Inc.
New York, N. Y........ ...
Natl. Broadcasting Co., Inc.
Bound Brook, N. J..........

Natl. Broadcasting Co., Inc.
Portable (vicinity N. Y.) ...

Natl. Broadcasting Co., Inc.
Portable (vicinily N. Y. ...

Natl. Broadcasting Co., Inc.
Portable (vicinity N. Y. ...

Natl. Broadcasting Co., Inc.
Portable-Mobile

Travelers Br.Service Corp.
Avon, Conn.

Westinghouse E. & M. Co.
Near Saxonburg, Pa....... .

The Yankce Nelwork, Inc.
Quincy, Mass. .............

" Call
Letter:s

Frequency (ko)

560, 900, 1340
WIXEV 86000-400000, 401000
and above

700

2398, 3492.5, 4797.5,
6425, 8655, 12862.5,
17310, 31100, 34600,
37600, 40600. 86000
to 400000

8655, 12862.5
1060
175000-180000

1614, 2398, 34925,
4797.5, 6425, 8655,
12862.5, 17310, 31100,
31600, 34600, 35600,
37600, 38600, 40600,
41000, 86000-400000,
401000 and above

WI0XE 1614, 3492.5, 4797.5,
6425, 8655, 12862.5,
17310, 25700, 26000,
27100, 31100, 34600,
37600, 40600, 86000-
400000, 401000 and
above

WI10XHD 83500

WI0XHE 150000

1614, 3492.5, 4797.5,
6425, 8655, 12862.5.
17310, 25700, 26000,
27100. 31100, 34600.
37600, 40600, 86000-
400000. 401000 and
above

63500

980

WI1XAC 61500

411
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500 w

300 kw

100 kw

25w
1 kw

200 w

100 w
150 w

20 kw fo
500 K

100 w

Emission

A3

A3

A3

A3

A3
A3 & Special

A3, A4

Al, A2, A3

Al, A2, A3
Al, A2

Al, A2, A3

A3
A2, A3
A3

A2, A3
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HIGH FREQUENCY

BROADCAST STATIONS

FREQUENCY GROUPS—Group C—-31600, 35600, 38600 and 41000 kc.: Group E (sclective)—41600,
86500, 111000 kc.; Group E (selective)— 88000, 120000, 240000 and 500000 kc.

LOCATION

Call

Town and State Letters
Albany, N. Y........... ... W2X0Y
Baltimore, Md. ........... W3XES
Baltimore, Md. ..... .. .... W3XEY
Boston, Mass. (tr. Quincy,

Mass.) ... W1XER
Boston, Mass. ............ WIXKA
Buffalo, N. Y.............. WEXH
Charleston, W. Va......... WBEXNO
Chattanooga, Tenn. ...... W4XBW
Chicago. IIl.............. .. WIXBS
Cincinnati, Ohio ... ... ... WEXNU
Cleveland, Ohio .......... WBXNT
Dallas, Tex. (tr. Grape-

vine, Tex.) ............. W5XD

Des Moines, Ia........... .. WIXTB

Detroit, Mich. .......... .. WEXWJ
Harrisburg, L. ........... WIXTA
Kansas City, Mo........... WIXER
Los Angeles, Calif......... WEXKG
Los Angeles, Calif......... W6XRE
Memphis, Tenn. ....... ... W4XCA
Milwaukee, Wis. .......... WIXAZ
Minneapolis. Minn. ....... WIXHW

Minneapolis. Minn. (tr.

Rose Township, Minn.) .. WIXTC
Newark, N. J............ .. W2XJ1
New Bedford, Mass. (tr.

Fairhaven, Mass.) ... .. WIXEQ
New York, N. Y......... .. W2XDV
New York, N. Y........... W2XDG
New York, N. Y........ ... W2XHG
New York, N. Y.

(tr. Alpine, N. J) ... .. .. W2XMN
New York, N. Y........ ... W2XQO
Norfolk, Va. ... ... .. .. W3XEX
Oklahoma City, Okla... ... W5XAU
Philadelphia, Pa. ...... ... W3XKA
Philadelphia, Pa. ... .. ... W3XIR

Pittsburgh., Pa. ......... .. WBXKA
Rochester, N. Y. (tr.

Victor Township) ... ... WEXAI
Spartanburg, S. C......... W4XH
Springfield, Mass. (tr. E.

Springfield. Mass) ... .. WI1XKB

St. Louis. Mo........... ... WIXOK

St. Louis, Mo.. .. . . WIXPD
St. Paul, Minn.... ... .. .. WoxXUupP
Superior, Wis. ........ .. .. WIXJL
Tallmadge, Ohio ........ .. W8XO0Y

Licensce

General Electric Co.......... ..
Monumental Radio Co..........
Baltimore Radio Show. Inc.....

The Yankee Network. Inc.. ... ..
Westinghouse E. & M. Co... .. ..
WBEN., Inc.
Charleston Broadcasting Co.. ...
WDOD Broadcasting Corp......
National Broadcasting Co.. Inc..
Crosley Radio Corp........ ... ..
Radio Air Service Corp.... ... ..

A H. Belo Corp................
Towa Broadcasting Co.. . .. .. ..
Evening News Asso.............
Schonert Radio Service..... ...
Midland Broadcasting Co., Inc..
Ben S. McGlashan..... .. ... ...
Ben S. McGlashan........ ... ...
Memphis Comm. Appeal Co.. ..
The Jour. Co. (The Mil. Jour.) .
Columbia Broadcasting System

Minnesota Broadcasting Corp.. .
Bamberger Broadcasting Serv..

E. Anthony & Sons. Inc...... ...
Columbia Broadcasting System.
National Broadcasting Co., Inc..
National Broadcasting Co.. Inc..

Edwin H. Armstirong...... ... ..
Knickerbocker Broadcasting Co.
WTAR Radio Corp.............
WKY Radiophone Co........ .
Westinghouse E. & M. Co.. ... ..
WCAU Broadcasting Co... ... ..
Westinghouse E. & M. Co.......

Stromberg Carlson Tel. Mfg. Co.
V. V. Evans, d ‘b as “The Voice
of South Carolina™. ... ... .. ..

Westinghouse E. & M. Co.......
Star Times Publishing Co.. .

PPulitzer Publishing Co. . . .
Natl. Battery Broadcasting Co..
Head of Lakes Broadcasting Co.
Allen T. Simmons

412
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CANADA

STATIONS —REGULATIONS —SURVEY

The following list of stalions is arranged in call letter alpha-
betical order giving page wumber for complete station data.

Every effort has been mude to present accurate and complete
information in a self-explunatory method. Data was obtained
from questionnaires sent tu the stations eurly in December and
corrections were made up ‘v the time of going to press to insure
the inclusion of late develojments.

Canadian network facilities covered in full on page 158.

—_— =
.Ell 7 ) ) ””Frequency 7P7;wer ge;
Letter City in Kilocycles in Watts Page
CBF . . . . Montreal. Que. ......... ... ... 910 50000 435
CBL . . . . Toronto. Ont. ........... .. .... 840 50000 432
CBM . . . . Montreal, Que. ......... ...... 1050 5000 435
CBO . . . . Ottawa, Ont. .......... .. .... 880 1000 432
CBR . . . . Vanscouver, B. C. ... ... ... ... 1100 5300 424
CBW . . . Windsor, Ont. ................. 600 1000 d. 500 n. 433
CFAC . . . Calgary, Alta. .......... ...... 930 1000 421
CFCF . . . Montreal, Que. ... .....  ...... 500 530 436
CFCH . . . North Bay, Ont. ......... ...... 930 100 430
CFCN . . . Calgary, Alta. ........... ...... 1030 10000 421
CFCC . . . Chatham, Ont. ... ...... . . ..... 630 100 428
CFCT . . . Victoria, B. C. .......... .. ..... 1450 50 425
CFCY . . . Chatloitetown, P. E. L. ... . ...... 630 1000 434
CFGP . . . Grand Prairie, Alta. ... ... ... .. 1209 100 422
CFIC . . . Kamloops, B. C. ............... 880 1000 423
CFLC . . . Prescoit. Ont. ......... .. ... ... 930 100 432
CFNB . . . Fredericton, N. B, .. ... .. ... .. 550 1000 d. 500 n. 426
CFPL . . . London, Onmt ................... 730 100 430
CFPR . . . Prince Rupert, B. C. ... ... ... .. 580 50 423
CFQC . . . Saskatoon, Sak. ................ 840 1000 439
CFRB . . . Toronto, Ont. ......... ........ 690 10000 433
CFRC . . . Kingston, Ont. ......... ....._. 1510 100 429
CFRN . . . Edmonton, Aita. ................ 960 100 422
CHAB . . . Moose Jaw, Sask. ...... ... ..... 1200 100 438
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Call
Letter

CHGS
CHLN
CHLP
CHLT
CHML
CHNC
CHNS
CHRC
CHSJ
CHWK
CJAT
C]BR
CICA
CICB-CJCX
CICJ
CICS
CIGX
CJIC
CJKL
CILS
CJoC
CJOR
CIRC
CJRM
CKAC
CKBI
CKCD
CKCH
CKCK
CKCL
CKCO
CKCR
CKCV
CKCW
CKFC
CKGB
CKIC
CKLW
CKMO
CKNX
CKOC
CKOV
CKPC
CKPR
CKSO
CKTB
CKUA
CKWX
CKX .
CKY .
CRCK
CRCS

Freqd;ncy
City in Kilocycles
Summerside, P. E. I. .. ... ... .. .. 1450
Three Rivers, Que. ....... . ..... 1420
Montreal, Que. .. ...... ... ..... .. 1120
Sherbrooke, Que. ... ... .. ... . 1210
Hamilton, Ont. ... ... .. .. . ... .. 1010
New Carlisle, Que. ..... ....... 960
Halifax, N. S. ......... ... .. .. 930
Quebec, Que. ., ............... 580
Saint John, N. B. ....... ... ... 1120
Chilliwack, B. C. ... ... ... ... 780
Trail, B. C. ... .. . ... ... 910
Rimouski, Que. .............. .. 1030
Edmonton, Alta. ........ ... ... 730
Sydney, N. S, ............ ... ... 1240
Calgary, Alta. ................. 690
Stratford, Ont. .. ... .... .. ... .. 1210
Yorkton, Sask. ............ ... .. 1390
Sault Ste. Marie, Cnt. . ...... ... 1500
Kirkland Lake, Ont. ..... ... .... 1310
Yarmouth, N. S. ... ... ... . ... 1310
Lethbridge, Alta. .............. 950
Vancouver, B. C. ... ... .. .. .. .. 600
Winnipeg, Man. ................ 630
Regina, Sask. ... ............... 540
Montreal, Que. ................ 730
Prince Albert, Sask. ............ 1210
Vancouver, B. C. ... ... ... .... 1010
Hull, Que. ..... [ ....1210
Regina, Sask. ............... ... 1010
Toronto, Ont. .................. 580
Ottawa, Ont. ... ... ... ... .... 1010
Kitchener, Ont. ... ... ... . ....... 1510
Quebec, Que. ...... ... .. ... ... 1310
Moncton, N. B. .............. ... 1370
Vancouver, B. C. ... .. ... ... ... 1410
Timmins, Ont. ........... ....... 1420
Woltville, N. S. ................ 1010
Windsor, Ont. ................. 1630
Vancouver, B. C. ....... ... ... 1410
Wingham, Ont. .. ... ........ ... 1200
Hamilton, Ont. . ... ... .... ... 1120
Kelowna, B. C. ... ....... ... ... 630
Brantford, Ont. ...... ... ........ 930
Fort William, Ont. ... .. ....... .. 730
Sudbury, Ont. ...... ... ... .. .. 780
St. Catherines, Ont. . ........... 1200
Edmonton, Alla. ... ... ......... 580
Vancouver, B. C. .. ... .. ....... 1010
Brandon, Man. ...... ... ... .. .. 1120
Winnipeg, Man. .......... ... .. 960
Quebec, Que. ...... ... ... . ... 950
Chicoutimi, Que. ... ... ... .... 1120
414
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Power
in Watts

50
100
100
100
100

1000
1000
100
100
100
1000
1000
1000
1000
100
100
100
100
100
100
100
500
1000
1000
5000
100
100
100
1000
100
100
100
100
100

50
100

S0

5000
100
100

1000
100
100
100

1000
100
500
100

1000

15000

1000

100

d. 500 n.

See
Page

437
427
423
424
437
422

421
431
439
431

428

439

424

429
431
430
422

425
426
437
435
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The following rules for broadcasting stations in

Canada, promulgated under the Canadian Broad-
casting Act, 1936, went into effect Nov. 1, 1937

Authority.

IS tollowing regulations, numbere ! 1

to 23 were passed at a mecting of the
Canadian Broadecasting Corporation held at
Toronto, in the Provinee of Ontario, on 1he
Sth day of Scptember, 1937, as aud for e
regulations ol the Calmdlan Broadcasiing
Corparation, and were made under author-
ity of subscction oue of section tweniy-wo
of The Canadian Broadeasting Act, chap or
twenty-four of the Statutes of 193(), which
rcads as follows :—

“The Corporation may make regulations

(a) to control the establishment and 1 p-
eration of chains or networks of =ia-
tions in Canada;

(b) to prescribe the periods to be re-
scrved periodically by any private si-
tion for the lno.ul(astmo of progrétis
of the Corporation;

(¢) to control the character of any
all programs hroadcast by Corpora
or private stations;

(d) to determine the proportion ol tiric
which may he devoted to advertisi g
in any programs broadcast by the =i
tions of the Corporation or by privi ¢
stations and to control the characyor
of such advertising;

() to prescribe the proportion of tinn
which may be devoted to political broa |
casts by the stations of the Corporat |
and by private stations, and to ass in
such time on an cquitable basis to
partics and rival candidates.”

i

{IND N

Definitions.
1. I these regulations, untess the conte
otherwise requires,
() The “Aet”
Broadcasting Act,
of the Statutes of 1936,
(b) “Corporation” mcans the
l-umdusling Corporation;

The Canadin
twenty-fone

means
chapter

Canadiin

() “licence” means a license issued tooa
hroadeasting station undu the Radic-
telegraph  Act; and  “licensee” mei s
the holder of such licence;

(d) “private station” means any brow
casting  station licensed to a persin
other than the Corporation;

() “regulations”  mueans  these  reguo -
li(xns

() “representatives ol the (()l])()ldll“l
means the General Manager of
Corporation,  the  Assistant  Generald

Manager of the Corporation or persolis
authorized in writing by the Geners |
Aanager of the Corporation;

415

(y) “station” relers to stations owned or
operated by the Corporation as well as
by others and it may also refer to the
owner or heensee of a station.

Scope of Regulations,

Thuese regulations apply to all stations
in Canada and to all matter broadcast by
Sud\ stations.

s (1) ]1ch1 station shall maintain a pro-
gram log i a form acceptable to the Cor-
poration and shall cause entries to be made
therein as follows :—

(a) datc, call letters, location, frequency;

(D) the time at whicl cach station identi-
fication announcement is made;

(¢) the uvtle and Dbrief descnpuon of
cach program broadcast, with the time
of the beginning and ending so as to
give a continuous record of cach day’s
broadcast.  If a mechanical reproduc-
tion 1s used, that fact shall be noted,
together \vxth a statement whether or
not announcement thercof was made.

In the casc of a talk or speech, the
name of the speaker and the auspices
under which the talk or speech was

viven shall be entered.  If the specch
is made by a political candidate or on
hehall of a political candidate or politi-
cal party, the political afiliation of the
candidate or party shall also be cn-
tured ;

(d) the duration of cach spot or other
similar announcement and the broad-
cast hour during which it was trans-
mitted ;

() the name of the sponsor of any pro-

gram ov announcement for wihich the
station s paid.
(2) Key letters or abbreviations may he

used i1 the explanation of cach s plainly
given i the log.  The Iu“s shall be pro-
duced Tor the inspection of the representa-
tives of the Corporation upon the request
of such representatives.
(3) Fach station shall keep on file a copy
(lt:
(a) the
aram ;g
() all program or other announcements
contaming advertising matter;
(¢) the manuseript of addresses or

continuity used for any pro-

talks.

(4) In the case of chain hroadcasts these
records shall he kept by the originating
station.

(5) Such records shalt be retained by the
station for a period of one year and shall
be open for imspection by representatives
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ol the Corporation upon request ol such
renresentaliy es.

4o The time mentioned inall program
logs cond contyacts nsed i conneetion with
broads asting shadl he Tocal standard  time
Cor Toval davlight-saving thme 10 that s in
rorec) unless otherwise spectticd or agrecd.

3. Fach station shall, cach week, fle with
the Corporation ma form acceptable to the
Corpuration an advance copy s pro-
aram  schedule Tor the Tollowing  week,
showing the exact hours and liow they are
to be occupied cich day.

0. fach station shall ammounce its call
letters not lessz than once nor more than
four times an hour, during hours ol oper-
alion.

of

Programs in General.
7. No one shall broadeast
() anvihing contrary o law;
(h) the actual procecding
A Canadiane Court;

at any trial in

() abusive comment on any race, re-
ligion or creed;
(d) obscene, indecent or profane lan-

Quage;
() mabicious, scandalous,
matter ;

or delnmatory

(/) advertising madter contitining  [ulse
or deceptive statements;

(y) Talse or misleading news;

(1) npon the subject of birth control ;

(1) upon the subjeet ofF venereal discase,
ur other subjects relating to public
health which the Corporation may [rom
tme time  designate, unless  such
subjects be presented inow manier and
at @ time approved by the Geoeral
Manuager as apprapriate to the medium
ot broadeasting ;

(/) (1) progrims presenting a4 person
who cliims supernatural  or psychic
powers, oy a fortune-teller,  character
analyst, erystal-gazer or the like, or
programs which lead or may lead the
listening public to believe that the per-
son presumed elidms to possess or pos-
sesses supernatural or psyehic powers
or is or claims to be w Tortune-teller,
charvacter analyst, crystal-gnzer or the
like.

(1) programs in which @ person answers
or sulves or purports o answer or
solve questions or problems submitted
by Jisicners or members o the public
unless such programs prior to heing
broadeast shall hiave been approved in
writing by o representative of the Cor-
poration.

Loy

& (1) Political broadeasts wre governed
by subscctions (3), (4) and (5) of section
22 of The Canadian Broadeasting Act, 1930,
which read as follows —

“03) Dramatized  political
are prohibited.

broadcasts
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“(4) The names of  the sponsar or
sponsors and the political party, 10 any,
upon whose behall any political speech
ar aeldress s broadeast shall be an-

nonnced immeditely preceding and gme
muediantely after such hroadeasts,

(5 Political hroadeasts on any Domin-
1o, Provinaal or Muincipal election day
and on the two dayvs immediately preeed-
ing any such election day are prohibited.”
(2) Fach station shall allocate time for

political broadeasts as Tairly as possible he-
tween the different partics or candidates
destring  to purchase o obtain tme for
such hroadeasts.

Advertising Content.

9. (1) The wdvertising content ol any
prograany shall not exceed In time ten per
cent of any program period.

(2) Notwithstanding  the provisions of
subscetion (1) any station shall upon in-
struction - writing [rom the Corporation
reduce the woal daily advertising content
ol its programs if the saird total daily ad-
vertising  content in the opinion ol the
Corporation occupies an undue proportion
ol the daly broadeast time.

(3) Upon notice e writing  {from  the
Corporation any stavan shall change the
quality or nature of its advertsing hroad-
casts.

10. Notwithstanding  the  provisions  of
these regulations the  Corporation  may,
upon satisfactory evidence heing sulbmitted
to 1L ol @ contract or contracts for the use
ol mechanical reproductions outstanding on
November 11937, which contain more than
the adyertising content prescribed in seetion
9 (1) or which relate to the subjects men-
tioned in scction 7 (7)) permit the con-
tinued use of the said mechanical repro-
ductions until, but not beyond  December
31, 1937.

(1. (1) In any program no one shall ad-
vertise

(a) any act or thing prohibited by faw;

(h) the prices of goods or services, ex-
cept the prices of publications auxiliary
1o the mformadion services of the Cor-
paration ;

(¢) any msuriance corporation not regis-
tered 1o do business in Canada;

(d) bonds, shaves, or other securities or
mining or oil propertics or rovalties or
other mterests in mining or oil prop-
ertics other than the sceuritics of the
Dominion or Pravineial governments
ov municipalities or other public au-
thoritics, provided nothing herein shall
prevent anyone from sponsoring a pro-
eram  giving  quotations  of  market
prices without comment ;

(¢} spirituons hquors:

() wine and beer in any province of
Canada wherein the provineial law pro-
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Inibits the direet advertisement ol wiae

andd beer, nor iy other provinee -

less immediately prior 1o the conng

mtee force ol these Regolations wim
aned beer have i fact been directly ol
vertised inosuch provinee through he
Facilities of radio.

(2) Whenever wine ad heer are adver-
tised through radio Taalities, the foll
g special regulations shall apply :(—

() no spot announcements shall be used

Tor the diveet or indivect adyvertisems at
ol wine or beer;

(h) all continuitics 10 programs direc Iy
ar indirectly advertising wine or boer
shall, prior to their hroadeast, be ap-
proved by the Corporation as to 11e
continuity and the Torm, quantity ol
quality  of  the  advertising  content
thereol.

Spot Announcements.

12, (1) "Spot” announcements shall
excead two minutes for cach broadeasting
hour, subject alwayvs 1o the provisions of
subscction (2) of this regulation.

(2) No “spot” aunouncement  shall e
broadeast on week-days hetween 7,30 pan.
and 11 pome nor on Sundays at any ting,
provided that where exceprional conditic s
prevatl owing to the geographical situatinn
stations may be given permission by e
Corporation to broadeast "spot” annount.
ments on week-davs during the hours pio-
hibited in this scetion.

(3) Subscctions (1) and (2) of ths
regulation shall not apply (o time signals
or weather reports, provided that no advier
tising other than the name of the sponser
is mentioned.

Foods and Drugs.

13, (1) No  continuity advertsing  n
wrticle marketed under the Proprictary or
Patent Medieine Ace o the Food arcl
Drugs Act wmay be broadeast until e L
been approved by the Department ol Pou-
sions and  National Health,  Continnities
submitted for approval shall be forwarde |
m duplicate, to the Canadian Broadeastin 2
Corporation, Otlawa, at least (wo wec s
o advance ol intended ase. The formir

for any wticle bearing a0 distinetive or
trade name  distinguishing it from  anwv
other product, and  marketed  onder (0

Food and Drugs Act, shall he suhmitn
witll cach pertinent continuity.

(2} No clectrical transeripuion advertis -
my an article marketed under the Pro-
prictary or Patent Medicine Act or tlo
IFood and Drues Act shall he hroadeast In
any station unless certified by an affidas
that the advertising continuity has be o
approved by the Department of Pensions
and National Tlealrh,

(3) No announcer

may broadeast w .
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statement concerning any article marketed
under the Food and Drugs et or the 'ro-
prictary or Patent Medicime Ner that is net
cantained m the cantinuity approved by the
Diepartment Pensions and  National
Health,

(4) Testimonials relerring to an article
marketed under the Food and Drugs Nct
or the Proprictary or Patent Medicine Act
shall he regarded as constituting a0 part of
the advertising continuity.

(3) No contmuity  recommending  any
treatment for any atlment shall he hroad-
cast until it has bheen approved by the De-
partment of Penstons and National Health.

(6) Inspectors of Food and Drugs, De-
partment of Pensions and National Health,
are authorized to act as representatives of
the Corporation for the purpose of ¢n-
forcing this regulation.

of

News Broadcasts.

4. Stations shall not transmit any news
or mformation of any kind published in
any newspaper or obtained, collected, col-
lated, or coordinated by any newspaper or
association  of  newspapers or any news
agency or oservice, except the following :—

(a) Such news bulletins as are released
regularly from the various burcaus of
The Canadian Press for the express
use ol broadeasting stations in Canada;

(h) Local news under arrangements to
bhe made by cach station mmdividually
with its local newspaper or newspapers,
or such news as it may collect through
its own employees;

(¢) News Trom sources other than thosc
provided Tor in subsections (a) and
(h) herein, shall not he broadeast un-
less the express permission in writing
of the Corporation through its Gen-
cral Manager 1s secured o advance.

15, Representatives of  the Corporation
may require the production of material to
he broadeast before any browdeast s ar-
ranged 1o take place.

(‘orporation Programs.

160. Time reserved for the broadeasting
of Corporation programs shall bhe used only
Tor such programs uanless approval to the
contrary has heen received inowriting Trom
the Corporation in cach specific casce.

17. Stations shall upon request ol the
Corporation give right ol way to such Cor-
poration or other programs as the Corpora-
tion shall designate. T such event neither
the station nor the Corporation shall incur
any liability Tor compensation or damages.

18. No station shall “pick up” and re-
hroadeast any program unless permission
in writing has first heen obtained from the
Corporation,
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Mechanical Reproductions.

19. (1) No station shall use a mechanical
reproduction (except when its use is mere-
imcidental ws {or an identification or
background) between the hours of 7.30

pm.and 1100 p.m. except with the previous

consent of the Corporation in writing.
(2) A mecchanical reproduction shall be
announced as such iinmediately before and

alter the program concerned, except when

its use 1s merely incidental as for an iden-
tification or background. The exact form
ol announcement is not prescribed, but the
language shall be clear and in terms com-

monly used and understood. The follow-

ing are cxamples of statements sufficient

for the purpose:—

(a) “This is a recorded program.”

(b) “This is a program of electrical
transcription.”

(3) No program of mechanical repro-

ductions shall contain any reference to the
name of any
connected with the manufacture, sale, hire

person, firm or corporation

or ownership of the said mechanical repro-

ductions vsed in the said program.

Chain Broadcasting.

20. Unless permission in writing is first
obtained from the Corporation.

(a) no station shall continue to be a part
or shall form a part of a chain or net-
work originating outside of Canada;

(b) no chain or network of two or more
stations shall continue to be operated
within Canada or shall he set up or
operated within Canada;

(¢) no station shall continue to be or be-
come an outlet for any station, chain
or network existing or originating out-
side of Canada;

(d) no station shall continuc to be or
become an associate station of or with
any station, chain or network cxisting
or originating outside of Canada.

Station Contracts.

21, Every station shall file with the Cor-
poration a copy of the forms of contract
nsed by it and a statcment of its charges.
Fvery such contract shall expressly make
the enjoyment of the privilege to broadcast
conditional upon the observance of these
regulations.  The licensee of each station
shall see that a copy of these regulations
is available at the station and that the sta-
tion employces and persons broadcasting
are familiar with them.

22. The Corporation may send a written
ov telegraph notice to the licensce of any
station informing him of any alleged vio-
lation of these regulations and he shall
have a delay of six days within which te
answer in writing, giving in {ull his reply
to the notice. The Corporation may make
such investigation of the facts as 1t shall
consider appropriate and for this purpose its
representatives may examine the records
and question thie emplovees of any station

23. These regulations shall have full
foree and eficct as of the lst day of Nov-
ember, 1937, and on and after that date all
regulations inconsistent thercwith shall be
deemed to have been repealed.

Notr: The penalty for violation of these
regulations is provided Tor under section
22(6) of the Act which rcads:

“(0) In case of any violation or non-
obscrvance by a private station of the
regulations made hy the Corporation un-
der this section, the Corporation may
order that the license of such private
station he suspended for a period not
exceeding three months and any such

shall be forwarded to the Minister
who shall forthwith communicate the
same to the licensce of the station and
shall take such steps as may be nccessary
to carry out the terms of such order.”

order

S SPD G,
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CANADA.-A SURVEY

This offictal, authoritative sivvey of Canada is based upon latest
reports compiled by the Eiectrical Division of the Buream of

Foreign and Dontestic

of

General—\With population
tance of 3,000 air-line miles, the transmissi
of radio programs involves numerous outlels,
heavy wire charges and timing difficulties due o
the existence of five separate time zones in llie
country. Purchasing power is relatively high n
Canada. The length of the winter seas’
coupled with the centering of much of so¢
activities arouund the home, tends to prom.
demand for radio entertainment. Similarly, e
great expanse of the country presents a go
ficld for commercial radio communication.

extending over a i

=27

.n‘—-

Sets in Use—According to law, an annual lice: =
(fee $2) must be obtained each fiscal year (Ajpil
1 to March 31) for radio receivers. During e
ﬁsml year ended March 31, 1937, the numl r
of radio receiver licenses sold was 1,038,500.

According to a survey by Radio Trade Builder,
a trade journal, the number of receivers in 1 &
in homes in Canada at the end of 1936 wv.s
1,672,000, an increase of 13 per cent o.-r
the estimate of sets in use at the end of 1%

Toronto is the primary radio center of Canz.u
as the majority of radio manufacturers are ' -
cated in Ontario; Montreal is second as a
manufacturing and distributing center and W
nipeg and Vancouver serve regional markets ;s

jobbing points. Secondary commercial cent: s
include Halifax or Saint John, in the Maritim:.
and Regina, Calgary or FEdmonton in westein
areas. Smaller cities serve localized market are:-,
Demand—During 1936 members of the Ra:
Manufacturers Association of Canada repor :

total sales to dealers as numbering 239,777 wit
a list value of $22,347,329, of which A. C.
ceivers numhered 167,018 valued at $17,384.:
and battery sets numbered 59,739 valued
$4,182,933.

Tollowing official statistics of radio sales sini=
1933 clearly reveal that a widespread marlit
for receivers exists in Canada. It is estimal il
that the number of sets in use equals 69
cent of the number of Canadian families.

Domestic Production—7Twelve companies manuf.
ture radio receivers in Canada and because «f
patent control and electrical inspection requiii-
ments these firms dominate the market.

Patents—TFor several years the
Canadian radio patents have
control of a patent corporation known as Ca
dian Radio Patents, Limited. This corporatioi,
which has its head office at 159 Bay Stre:
Toronto, Canada, originally took over for licer
ing purposes thousands of patents formerly hell
by individual concerns such as the Canadinn
General Electric Company, Limited, Northern
Electric Company, Limited, Canadian Marcar i
Compauy and Standard Radio Manufacturico:
Corporation, Limited. It has since acquire|
patents and patent rights on its own account.

Canadian Radio Patents Limited hold ti
radio receiving sets manufactured by others, o
imported into or sold in Canada embodying the
following fcatures: (a) Regeneration, feed bac-
or oscillation; (b) Tuned radio frequency; (
Grid leak detection; (d) Neutralization of intei-
clectrode capacity; (e) Power amplification a
power supply; or (f) Superheterodyne circuit.
are infringements of the patents controlled
the corporation.

The privilege of the Canadian use of th
patents controlled by Canadian Radio Paten:

nore importzi |

been wunder 102

419

Tariffs and Restrictions—Canadian tariff

Canrmnerce, United States Department
Contmerce.

is given only to those firms which take out a
license with the company and which manufac-
ture in Canada. Even though a firm’s receivers
may be licensed under United States patents
owned by firms also represented in Canadian
Radio Patents, Limnited, a license under the
Canadian company is also required.

Tube Patents—A second patent holding corporation

entitled Thermionics Limited, also at 139 Bay
Strect, Toronto, has announced that it owns or
controls numerous basic Canadian patents cov-
cring the manufacture and sale within Canada of
radio tubes to be used only in the non-com-
mercial reception of public radio telephone broad-
casting.

informa-
tion is subject to change and should be verified
in_advance of doing business in Canada.
Electrical transeriptions imported into Canada
are subject to special administrative orders rela-

tive to the acceptable valuation for duty pur-
poses. Collectors are instructed to appraise
electrical transcriptions containing advertising
matter imported from the United States at a

minimumn value of $7.50 per trauscription, which
is held to include the United States cxcise tax
of 5 per cent. Transcriptions without advertising
matter, usually furnished on a contract basis as
4 “library service” are valued for duty at a
minimum of $4.00 each.

Television—This development is definitely in the
cxperimental stage m the Dominion and its early
practical application is discounted.

Amateur Radio—Amateur radio communication in
Canada is organized along similar lines to condi-
tions in the United States. The hobby has at-
tracted many residents and in the last fiscal year
a total of 2,821 amateur experimental transmis-
sion licenses were issued by the government. A
good part of the conversations are with amateurs
in the United States and equipment, prices aund
hookups are often under discussion, thus pro-
moting demand for American lines.

Short Wave —Canadian broadeasting on the short
wave bands is chicfly confined to commercial and
Police services aside from two stations (Toronto
and Winnipeg). United States stations are picked
up l‘(.(ldll}’ and at times when standald band re-
ception from American outlets is unsatisfactory
the programs often can be picked up from asso-
ciated outlets using the short wave.

Broadcasting—Under the Canadian Radio Broad-

Casting Act, 1936, the Canadian Broadcasting
Corporation on Nov. 2, 1936, took over govern-
mental operation of the national broadcasting

service and the control of all radio programs
from the forimer Canadian Broadcasting Commis-
sion. Techunical cantrol of broadcasting stations
veverted to the Department of Transport under
the Radjotelegraph Act. The government-swned
corporation is headed by a board of nine honor-
ary governors and a_ genecral manager in charge
of operallons The legislation charges the cor-
poration to carry on national broadcasting in
Canada and authorizes it to establish, maintain
and operate stations, to acquxre or m'lke operat-
tug agreements with private stations, produce
programs, and otherwise function as a govern-
mental radio agency. The legislation envisages
gradual extension of public ownership of radio
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in Canada and enlargenient of covornge consistent

with federal finane

The principal diffevence hetween the Corpora-
tion and fhe Canadian Radio Reoadeasting Com
missinn vmrh it replaced is thiat under the Com-

missian autharity to act in matters of policy
and admimstration were combined o oeane body
whereas in the Canadian Brandeasting Corpori-

tion the board of governors will deal with ques-
tions of policy amd adminisivative matters will he
conducted separately. Ihmulc’lstmq is considered
i business controlled by a public service type of
carperation (;:n\unmenl -owned) rvather than an
activity nunder an administrative gl)\nlnmcnlul UL~

ganization, The Corporation reports to Parlia-
went through the Minister of 1x'|n\|)o|l Opera-
tons are financed by license fees lor receiving

amd broadeasting sets ol by revenue from com-
mereial radio business.  FFurther, the Act provides
that by order-in-council np to $300.000 may be
horrowed from the government lor the extension
or improvement ol  broadcasting  facilities.  In
addition, working :_‘.‘t[ri(:(l ot ta exceed $100,000
may he advanced by order-in-council.

Although the nationalization of radio in Canada

is in the Leansitionary  stage, government policy
has consistently Tavored the operation of radio
as a opublic unlity and all private )Jl'n:ldcasLiug’
licenses have heen issued with the understand-
ing that the State may take over the facilities
and that no value attiaches for good will, The
Canadizn Broadeasting  Corporation  look over

the
ston
namely,

network  established the Radio Comntis-
which now compris cight hasic stations,
CRCV, Vuancouver: CRCW, Windsor;
CRCYT (CRCX), Toronte; CRCY, Toronto;
CRCO, Orm\m, CRCM. Maontreal, CRCK,
Ouchee City; and CRCS, Chicoutimi, Quebec.
Coverage of the network has been  extended
throngh agreements  with 20 or more private
commercial  stations  which carry  the network
program theoughout the country.

by

licenses for browdeasting are issued by the
Department  of Uransport after the application
has heen referred to the Corporation for recom-
mendation. The new radio law  also  specifies
that the Minister of Transport will  receive
recommendations from the [.mmluxlmg Corpora-
tion i connection with new ]‘ll\‘lr(‘ stite licenses,
change of channel, location or power.

The

troadeasting Corparation has  recently
completed i detailed survey of the coverage al-
Jorded Ty existing stations and in accordance

with the conclusion that additional high-powered

outlets were  required, two  stations  are  now
nnder construction, hoth fo he 50 hilowatt units.
One to be located at Hornby, ncar Toronto,
Ontario,  wnd  the  other at Vercheres, near
Montread, Quebee. 11 is expected that two more
Lex stations will Dhe erceted within the next
few years. one in the Maitime area and the
othier i western Canada, Consideration 15 also

heing given to a proposal to erecl a powerful

§
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shontasave
Hicipiaion in

transiitier Lo permit Cancslian
divect overseas hroadeasting.

par-

Canada may e
First, watevial

Carporation,
may be com-
which Ulnited

st in
categaries
Binadeasting

Programs 1IN o

vlassibied

IOUENIN
fom

the

ne

inees
presented by

which contyine advertising and
paved  with  sostaiming  joogoams

Ntates ~tations olfer: secand, commercially -Spon-
sorgd programs which contain direct or indirect
advernising and are released o a paid-time hasix;

third, sustaining prograns hroadeast by privately
u\\nLd stations: and Jourth, exchange programs
from  sonrces outside of  Canada.  chicfly  the
Tinited  States and the United Kingdom.,  Con-
mercial programs Im\c much in common  with
e type of advertising programs  employed  in
the Ulmited  States except that  the  Hnmations
of the Canadian markel do nor permit the clabo-

rate comtinuities and high-priced 1alent which is
possible with national coverage of a larger con-
sumer market. Canadinn programs on exchange
with United Sttes stations have beeome increas-
ingly popualar,

from privately

Advertising — Rudio  advertising

ownerd stations and outlets controlled by the
sroadeasting Corporation is  conducted in the
usual  manner  muder  established  regulations.

The advertising content ol any program is limited
to 10 per cent of the program  period  and
specific regulations cover permissible material in
.:d\exlhlnq‘ continuitics,

Transcriptions—The use of tanscriptions is gen-
crally prohibited between 7:30 and 11:00 p.m..
but at other hours they are extensively employed
by browdcasting stations. The recording of in-
coming overseas broadeasts is {requently under-
taken to permit more timely release of programs.
Speeint recording apparatus of the Marconi-Stille
type has heen installed in the Broadeasting Cox-
poration’s station at Ottawa for recording im-
portant events for rehroadeasting at later dates.
Special short-wave recetviug apparatus ix located
at Ottawa.

Regulations— Statutory anthority to suppress radio
interference is contained in the Canadian Broad-
casting  Act. Detailed regulations for control
of programs, station operation, news service amnd
wdvertising woere issued by the Canadmn Broad-
casting Corporation, eifeelive Nov, 101937, Inoaddl-
dition the 1936 rudio statute |l\r\( contains regu-
latory  provisions regarding chain broadeasting
hookups and political hroadeasts. 'lu:hmcnl re-
quirciments  for  siation  equipment  are  promul-
gated Ly the Department of Transport.  Federal

|n||\(lunnn over awadiecommunication  was  de-
termined by a 1nl|ng of the Dmperial Privy
Couneil, Feh, 9, 1932

Sets in Use -1.672.000,

Stations &

YA
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‘ Alberta

CFAC

“"CALGARY'S FRIENDLY STATION"

CALGARY—EST. 1922

CBC & FOOTHILLS NETWORK

FREQUENCY: 930 Kc. POWER: 1000 Walis.
OWNED BY: Calgary Herald. OPERATED @'
Taylor Pearson & Carson. BUSINESS Zl:
DRESS: Southam Bldg. PHONE: R 103€ '.
STUDIO ADDRESS: Southam Bldg. TRAL
MITTER LOCATION: Forest Lawn. TIME (/N
THE AIR: 6:30 A.M. to 12:00 midnight. NEW
PAPER AFFILIATION: Calgary Daily Hera !
NEWS SERVICE: Canadian Press News. TRA[
SCRIPTION SERVICE: NBC Thesaurus, Woild
Broadcasting System.

PERSONNEL
President .................... H. R. Carsin
Commercial Manager ... ...... Ian McDonald
Chief Announcer .............. Pat Freemun
Stalion Manager .............. G. S. Her ¢
Publicity Director ... ......... Fred McDow::ll
Musical Director .............. Cecil Kappit
Chief Engineer ................. .. R. Ericson
POLICIES

CBC requlations rule out all liguor advi -
tising.

Supplies a free merchandising service.

REPRESENTATIVE

All Canada Radioc Facilities

“THE VOICE OF THE PRAIRIES"”

CALGARY—EST. 1922

CBC—ALBERTA EDUCATIONAL NETWORI
FREQUENCY: 1030 Kc. POWER: 10.00 1
Watts. OWNED BY: The Voice of the Prairie:.
Lid. OPERATED BY: Same. BUSINESS Al
LCRESS: Toronto Gen. Trust Bldg. PHONE:
M 1161. STUDIO ADDRESS: Same. TRAN:.
MITTER LOCATION: Stirathmore. TIME C!|

THE AIR: 6:00 A.M. to 12:00 midnight. NEWS
SERVICES: Transradio Press, Radic News
Assn. TRANSCRIPTION SERVICES: Standard
Radio. MacGregor and Sollie. and Lang-Worth:

PERSONNEL

President
Commercial Manager ...... ... E. H. McGuire
Chief Announcer .............. Kel Traynor

Station Manager ................ H. G. Love
News Editor ............... D. E. Campbell
Chiet Engineer ............ P. M. McCoffery

POLICIES

No spot announcements on Sunday or after
7:30 P.M., except service announcements.

All coniinuity re foods or medical sup-
plies must be approved by Ottawa.

Merchandising department to assist and
work with advertiser on any campaign, etc.

REPRESENTATIVE

Joseph Hershey McGillvra

ClCJ
CALGARY

FREQUENCY: 690 Kc. POWER: 100 Watis.
OWNED BY: Albertan Publishers, Ltd. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Renfrew Bldg. PHONE: R 2001—M 5858.
STUDIO ADDRESS: Same., TRANSMITTER
LOCATION: 2015 Salisbury Ave. TIME ON
THE AIR: 7:00 A.M. to 11:00 P.M. NEWS.
PAPER AFFILIATION: Albertan Publishers.
Lid. NEWS SERVICE: Canadian Press. TRAN.
SCRIPTION SERVICES: Lang-Worth Features,
Titan Library.

PERSONNEL

President ............... ... ... Gardon Bell
Chiet Announcer ........... M. H. McKenzie
Station Manager ............ H. A. Webster
Sales Manager ................ Rolfe Bames
Musical Director .............. Leslie Calvert
Chief Engineer ........... Robert Henderson

POLICIES

Ligquor advertising not permitted by pro-
vincial law. CBC policies prevail.
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CFRN

EDMONTON—EST. 1934
CBC

FREQUENCY: 960 Kc. POWER: 100 Watts.
OWNED BY: Sunwapta Broadcasting Co. OP-
ERATED BY: Same. BUSINESS ADDRESS:
109 C. P. R. Bldg. PHONE: 23561-267. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA.
TION: Jasper Place. TIME ON THE AIR: 7:00
AM. to 11:00 P.M. NEWS SERVICE: Canadi-
an Press, Edmonion Bulletin, Lid. TRAN-
SCRIPTION SERVICE: Lang-Worth, MAIN.
TAINS ARTISTS BUREAU.

PERSONNEL
Commercial Manager ......... H. F. Nielsen
Artists Bureau Head ............. R. Wright
Chief Announcer .............. S. Lancaster
Station Manager ............. G. R. A. Rice
Sales Manager ................. A. ]. Hopps
Publicity Director .............. D. E. Neale
Musical Director ....... ......... R. Wright
Chief Engineer .............. F. Makepeace
POLICIES

No liquor advertising accepted: foreign lan.
guage accounis accepted providing English
translation of all copy sent with program.

Merchandising system of {lash circulars
which are mailed to all distributors of products
advertised, in some cases supply window
display cards.

REPRESENTATIVES

Joseph Hershey McGillvra (U.S.A.) (Toronto)
All Canada Broadcasting {Winnipeg-Toronto}

CJCA

“VOICE OF THE GREAT NORTH WEST"”
EDMONTON—EST. 1922
CBC—FOOTHILLS NETWORK-—NBC

FREQUENCY: 730 Kc. POWER: 1000 watts.
OWNED BY: Northwestern Publishers Lid.
“Edmonton Journal.” OPERATED BY: Taylor
& Pearson Broadcasting Co. Ltd. BUSINESS
ADDRESS: Birk's Bldg. PHONE: 2-6131-2-3.
STUDIO ADDRESS: Birk’s Bldg. TRANSMIT-
TER LOCATION: Belmont. TIME ON THE
AlR: 8:00 a.m. to 12:00 p.m. (Sunday). 6:30
am. to 12:00 p.m. {weekdays), 6:30 a.m. to
1:30 a.m. (Saturday). NEWSPAPER AFFILIA-
TION: Edmonton Journal. NEWS SERVICE:
Canadian Press and local news. TRANSCRIP-
TION SERVICE: NBC Thesaurus. World Broad-
casting System, All Canada Radio Facilities
Lid.

PERSONNEL

Commercial Manager..... . ... Wm. Cranston

Production Manager.............. N. Botterill

Station Manager....... ... Frank H. Elphicke

Publicity Director.............. Walter Dales

Continuity Editor............... James Allard

Technical Director........ Hastings McMahon
POLICIES

Does not accept beer and liquor advertising.

No sponsored news broadcasts.

All continuity subject to approval of sta
tion management and Canadian Broadcasting
Corporation regulations.

Merchandising service—which includes spot
announcements introducing programs—calls on
wholesale houses, Direct mail to retailers.
Billboard advertising. Arranging window
displays. Sales surveys—and participation
in station advertising in certain northern Al-
berta publications.

REPRESENTATIVES

All Canada Radio Facilities Lid.
Montreal, Toronto, Winnipeg, Calgary,
Vancouver
Weed & Co.

N. Y.. Detroit, Chicago. San Francisco

¢+
CKUA
EDMONTON—EST. 1927

CBC——ALBERTA EDUCATIONAL NETWORK

FREQUENCY: 580 Kc. POWER: 500 watts.
OWNED BY: University of Alberta. OP-
ERATED BY: University of Alberta. BUSI-
NESS ADDRESS: University of Alberta.
PHONE: 3-2233-2-2131-12. STUDIO ADDRESS:
Dept. of Extension, University campus.
TRANSMITTER LOCATION: Campus. TIME
ON THE AIR: 1:00 p.m. to 2:15 p.m.—6:00
p.m. to 8:30 p.m. (Monday to Friday).

PERSONNEL

President of the University..... W. A. R. Kerr
Chief Announcer................ H. P. Brown
Station Manager.. ... ...... Donald Cameron
Program Director............. Sheila Marryat
Chiet Engineer................ W. E. Cornish

POLICIES

Educational programs only.

.
GRANDE PRAIRIE—EST. 1937
FREQUENCY: 1200 Kc. POWER: 100 Watts.
OWNED AND OPERATED BY: Northern Broad-
casting Corp., Ltd. BUSINESS ADDRESS: P. O.
Box 175. Edmonton, Alta. STUDIO ADDRESS:
Grande Prairiee TRANSMITTER LOCATION:
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Grande Prairie. TIME ON THE AIR: Sunciuy,
9:00 A.M. to 12:00 noon and 2:00 P.M. to 1;;:00
PM. Weekdays, 7:00 AM. to 10:00 AIL;
11:30 A. M. to 2:30 P.M.; and 5:00 PM. 1o

8:00 P.M,
PERSONNEL
Manager .................... H. W. Brocler
Program Director.................. Paul (iay
POLICIES

All continuities must conform with the e-
quirements of the management and the n
and regulations of the Canadian Broadcas
Corp.

*
cCJOC
“SUNNY SOUTH STATION"
LETHBRIDGE—EST. 1928

CANADIAN BROADCASTING CORP.

FREQUENCY: 950 Kc. POWER: 100 wcis.
OWNED BY: Lethbridge Broadcasting Co. ' P-
ERATED BY: H. R. Carson. BUSINESS . D-
DRESS: Marquis Hotel. PHONE: 387 2.
STUDIO ADDRESS: Marquis Hotel.
THE AIR: 6:15 am. to 12:15 am.
SERVICE: Canadian Press.
SERVICE: NBC Thesaurus.

PERSONNEL

President................... J. G. Hutchii s
Commercial Manager.......... A. H. Nicl
Chief Announcer.................... R. Biss
Station Manager................... G. Geitz
Publicity Director................ C. A Pe'y
Chief Engineer.................... R. Rec:'h

POLICIES

Does not allow liquor advertising. All ¢ a-
tinuities must conform to rules and regul a-
tions of the Canadian Broadcasting Corpca-
tion.

Limited number of foreign language
counts accepted.

Merchandising: The use of billboards ci l-
ing attention to programs—newspaper listii |s
and window displays are used.

REPRESENTATIVE
Weed & Company

2
TIME N
NE''’S
TRANSCRIPTI . N

—

British Columbia |

CFPR
PRINCE RUPERT

FREQUENCY: 580 Kc. POWER: 50 Walis.
OWNED AND OPERATED BY: F. E. Blut
BUSINESS AND STUDIO ADDRESS: Prinie
Rupert. TRANSMITTER LOCATION: Prin »
Rupert,

423

CHWK

“THE VOICE OF THE FRASER VALLEY"

CHILLIWACK—EST. 1927
CBC & BC NETWORK

FREQUENCY: 780 Kc. POWER: 100 Watts.
OWNED BY: Chilliwack Broadcasting Co..
Ltd. OPERATED BY: Same. BUSINESS AD-
DRESS: 16 Wellington Ave. PHONE: 6106-
2806. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Same. TIME ON THE AIR:
8:00 AM. to 10:30 PM. NEWS SERVICES:
CBC-Canadian Press and Local. TRANSCRIP-
TION SERVICE: Hollywood Radio Atiractions.

PERSONNEL
President .................. C. Casey Wells
Commercial Manager ....... C. Casey Wells
Advertising Manager ....... C. Casey Wells
Chief Announcer ............... R. G. Wells
Station Manager ............ C. Casey Wells
Sales Manager ............. C. Casey Wells
Publicity Director ........... C. Casey Wells

Musical Director
Chief Engineer

............. Bertram Turvey
................ Jack Dilling

POLICIES

No contracts accepted for advertising of
mail order houses, chain stores, taverns, Sun-
day sports or amusements, or for advertising
liquor, beer or wines.

Merchandising: Full cooperation with mer-
chandising tie-ins. No charge for service.

REPRESENTATIVE

All Canada Radio Facilities

L4
KAMLOOPS—EST. 1924
DOMINION BROADCASTING CO.

FREQUENCY: 880 Kc. POWER: 1000 Walls.
OWNED BY: Review Pub. Co. OPERATED
BY: Kamloops Sentinel, Lid. BUSINESS AD.
DRESS: 209 Victoria St. PHONE: 1018 and
1000. STUDIO ADDRESS: 322 Victoria St.
TRANSMITTER LOCATION: North Kamloops.
TIME ON THE AIR: 7:45 AM. to 1:15 P.M.
NEWSPAPER AFFILIATIONS: Kamloops Sen-
tinel, Ltd. TRANSCRIPTION SERVICES: Trans-
co and Hollywood Radio Attractions.

PERSONNEL

President ...................... R. E. White
Commercial Manager ........ D. Homersham
Station Manager ............ D. Homersham
Sales Manager .................. J. Harling
Publicity Director ................. L. Irvine
Musical Director
Chief Engineer

POLICIES

As laid down under regulafions for broad-
casting stations made under the Canadian
Broadcasting Act.
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CKOV

KELOWNA—EST. 1931
CANADIAN BROADCASTING CORP.

FREQUENCY: 630 Kc. POWER: 100 Waits.
OWNED BY: Okanagan Broadcasters, Ltd.
OPERATED BY. Okanagan Broadcasters, Ltd.
BUSINESS ADDRESS: Mill Ave. STUDIO AD-
DRESS: Mill Ave. TRANSMITTER LOCATION:
Kelowna. TIME ON THE AIR: Full Time.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
......... ]J. W. B. Browne

POLICIES

All contracts subject to the requlations of
the Canadian Broadcasting Corp.

REPRESENTATIVES

John E. Baldwin, Vancouver
All Canada Broadcasting System

.
“THE VOICE OF THE KOOTENAYS”
TRAIL—EST. 1931
CBC
FREQUENCY: 910 Kc. POWER: 1000 Watts.
OWNED BY: Kootenay Broadcasting Co., Lid.
OPERATED BY: Same. BUSINESS ADDRESS:
Victoria St. PHONE: 737. STUDIO ADDRESS:
Victoria St. TRANSMITTER LOCATION: War-
field. TIME ON THE AIR: 7:00 A.M. to 11:00
P.M. NEWS SERVICE: Canadian Press. TRAN-
SCRIPTION SERVICES: NBC Thesaurus, and

All.-Canada Radio Facilities.

PERSONNEL

Managing Director

President
Commercial Manager
Chiet Announcer
Station Manager ........ .. .. T. G. Robinson
Chiet Engineer ........ .. ...... E. C. Connor

POLICIES

Does not accept liquor or foreign language

accounts.
REPRESENTATIVES

Weed & Company
All-Canada Radio Facilities

L4
CBR
VANCOUVER—EST. 1925

CANADIAN BROADCASTING CORP.
BRITISH COLUMBIA REGIONAL NETWORK

FREQUENCY: 1100 Kc. POWER: 5000 Watts.
OPERATED BY: Canadian Broadcasting Corp.
BUSINESS ADDRESS: Canadian National Hotel.
PHONE: 2511. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Lulu lIsland. TIME
ON THE AIR: Sunday, 9:00 A.M. to 11:00

324

P.M.; Week Days, 8:00 AM. to 11:00 P.M,
TRANSCRIPTION SERVICE: Standard Radio.

PERSONNEL
Manager .. .................... ]. R. Radford

POLICIES

Alcoholic beverage adverlising not accepted.
Governed by the policies of the Canadian
Broadcasting Corp.

CKCD
VANCOUVER

FREQUENCY: 1010 Kc. POWER: 100 Watts.
OWNED BY: Vancouver Province. OPERATED
BY: Pacific Broadcasting Co., Lid. BUSINESS
ADDRESS: 198 Hastings West. PHONE: Sey-
mour-2750-5137K. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:30 PM. to 11:30 P.M. NEWS.
PAPER AFFILIATION: Vancouver Daily Prov-

ince. NEWS SERVICE: Local and national
news lieup.
PERSONNEL

President .............. .. ... W. G. Hassell
Commercial Manager ........ W. G. Hassell
Advertising Manager ......... W. G. Hassell
Chief Announcer ............ W. G. Hassell
Station Manager ... .......... W. G. Hassell
Sales Manager .............. W. G. Hassell
Publicity Director ...... ....... L. F. Hassell

.......... Mabel Brown
............. H. G. McCrady

POLICIES

CBC policies prevail.

CKFC*
VANCOUVER

FREQUENCY: 1410 Kc. POWER: 50 Watts.
OWNED BY: United Church of Canada. OP-
ERATED BY: Standard Broadcasting System.
Lid. BUSINESS ADDRESS: 1001-1009 Stock
Exchange Bldg. STUDIO ADI'DRESS: Same.
TRANSMITTER LOCATION: North Vancouver.
TIME ON THE AIR: Shares Time with CKMO.

‘ No further information available after usual

requests.
.

“THE PIONEER VOICE OF B.C”
VANCOUVER—EST. 1822

FREQUENCY: 1410 Kc. POWER: 100 watts.
OWNED BY: Sprott Shaw Schools. OPERATED
BY: N. C. Broadcasting System, Ltd. BUSI-
NESS ADDRESS: 812 Robson St. PHONE:
Sey. 8778-9. STUDIO ADDRESS: 812 Robson
St. TRANSMITTER LOCATION: Sun Bldg.
TIME ON THE AIR: 8:00 a.m. to 10:30 p.m.
NEWSPAPER AFFILIATION: News Herald.
NEWS SERVICES: Canadian Press & News-

Musical Director
Chief Engineer
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Herald (local). TRANSCRIPTION SERV| E:
Grow & Pitcher and (recorded British Librey).
PERSONNEL
President. . ... .. ... ......... ... R. ]. Spiott
Commercial Manager. . ....... .. H. M. Cc ke
Chief Announcer............ Gordon Ho¢ 3n
Station Manager............... H. M. Cc ke
Publicity Director. ... .......... Phil Bgald «in
Musical Director............ Allan Thomyg »n
Chief Engineer........... .. .. Earnie Rusi ta
POLICIES
Covered by requlations of the Canac in

Broadcasting Corp.
Merchandising depends on the sponsor. e-
up with stores and theaters.

.
VANCOUVER—EST. 1923
FREQUENCY: 1010 Kc. POWER: 100 Wi Is.
OWNED BY: Western Broadcasting Co., d.
OPERATED BY: Same. BUSINESS ADIRI S:
801 W. Georgia St. PHONE: Seymour 2 :B.
STUDIO ADDRESS: Same. TRANSMITTER O-
CATION: 1220 Seymour St. TIME ON ° IE
AIR: 6:30 A.M. to 9:00 P.M. (average). NE /S
SERVICE: Local news from Vancouver £ n.
TRANSCRIPTION SERVICES: World Brc d-

casting System, All Canada Radio.
PERSONNEL
President ...... ... ... .. .. .. .. A. Holmst 1d
Commercial Manager ........ Reg. M. D/ 19
Adveriising Manager ........ Regq. M. D g
Program Director ............. .. Fred E ss
Station Manager ............. A. Holmst 1d
Sales Manager .............. Reg. M. D 19
Publicity Director ............ Req. M. I 1g
Chief Engineer ............. Ross Maclni re
POLICIES

No liquor or foreign language program: =s
accepted. Station reserves right to edit cc .
pariicularly on patent medicine advertis q.
although this latter is also passed upon »y
Dominion Department of Health.

Merchandising: Assists in merchandis g
programmes whenever and wherever possi e.
Movable window displays being prepa
covering various allied products. which ill
be scheduled for windows throughout to:ri-
tory. Build-up broadcasting and publi Iy
given, and station carries on small newspo er
campaigns in papers throughout area pc it-
ing attenlion to entertainment to be liste :d
to over station.

REPRESENTATIVE
Weed & Company (U.S.)
.
VANCOUVER—EST. 1926

FREQUENCY: 600 Kc. POWER: 500 wc s.

OWNED BY: G. C. Chandler. QOPERATED :

425

G. C. Chandler. BUSINESS ADDRESS: 846
Howe St. PHONE: Trinity 5321. STUDIO AD-
DRESS: 846 Howe St. TRANSMITTER LOCA-
TION: Richmond Municipality. TIME ON THE
AIR: 7:00 a.m. to midnight. NEWS SERVICE:

Transradio Press. TRANSCRIPTION SER-
VICE: NBC Thesaurus.
PERSONNEL
Commercial Manager............. Don Laws
Chief Announcer................ Leo Trainor
Station Manager........... .. G. C. Chandler
Publicity Director........ ... ...... R. E. Ford
Musical Director........... ... .... L. Trainor
Chief Engineer. .. ...... ... .. ... W. B. Smith
POLICIES
No liquor—discourage foreign languages.
REPRESENTATIVE

Joseph Hershey McGillvra

+
VICTORIA—EST. 1923
DOMINION BROADCASTING CO.

FREQUENCY: 1450 Kc. POWER: 50 Watts.
OWNED BY: Victoria Broadcasling Assn. OP-
ERATED BY: Victoria Broadcasting Assn, BUSI-
NESS ADDRESS: Radio Centre. PHONE: G-
2014. STUDIO ADDRESS: Same. TRANSMIT-
TER LOCATION: Same. TIME ON THE AIR:
Unlimited.

PERSONNEL

General and Commercial Mgr.. . G. W. Deaville
Station Manager ........... Bernard Deaville

REPRESENTATIVES

AJl-Canada Broadcasling System
Joseph Hershey McGillvra

Manitoba

CKX

"THE FRIENDLY STATION'

BRANDON-—-EST. 1928
CBC

FREQUENCY: 1120 Kc. POWER: 1000 Watts.
OWNED BY: Manitoba Telephone System.
OPERATED BY: Same. BUSINESS ADDRESS:
Brandon. PHONE: 4532. STUDIO ADDRESS:
8th St. TRANSMITTER LOCATION: 1st St
North. TIME ON THE AIR: 8:00 A.M. to 11:30
P.M. (daily); 12:00 noon to 11:30 P.M. (Sun-
day). NEWS SERVICE: Canadian Press.
TRANSCRIPTION SERVICE: All Canada Tran-
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scription Library. MAINTAINS ARTISTS BU.
REAU.

PERSONNEL
Commercial Manager .......... ... O. Craig
Adverisiing Manager .............. 0. Craig
Chief Announcer ................. E. Davies
Station Manager ......... ..... W. F. Seller
Chief Engineer .............. C. E. R. Collins
POLICIES

No liquor advertisemenis accepted. Gov-
erned by Canadian Broadcasting Corporation
rules.

BREPRESENTATIVES

All Canada Radio Facilities
Weed & Company

¢

CJRC

“MANITOBA’'S FRIENDLY STATION"

WINNIPEG—EST. 1933

FREQUENCY: 630 Kc. POWER: 1000 Wats.
OWNED BY: James Richardson & Sons, Lid.
OPERATED BY: Same. BUSINESS ADDRESS:
Royal Alexandra Hotel. PHONE: 9-2266-7-8.
TIME ON THE AIR: (daily) 7:30 A.M. to mid-
night. (Sunday) 11:00 A.M. to midnight. NEWS
SERVICE: Transradio Press and own news
service. TRANSCRIPTION SERVICES: World
Broadcasting System, Standard Radio, and
Lang-Worth Features.

PERSONNEL
Commercial Manager ....J. L. C. Macpherson
Advertising Manager ........... Geo. Titus
Chief Announcer ............... ]. Thompson
Station Manager .......... H. R. McLaughlin
Publicity Director .... ... ... N. Chamberlain
Musical Director ......... ... ....... H. Green
Chief Engineer ................ K. Cameron
POLICIES

No liquor advertising accepted.
Mainiains a merchandising depariment.
REPRESENTATIVE
Joseph Hershey McGillvra

¢

CKY

WINNIPEG—EST. 1922
DOMINION BROADCASTING CO.

CANADIAN BROADCASTING CORP.
FREQUENCY: 960 Kc. POWER: 15000 Walts.
OWNED BY: Manitoba Telephone System. OP-
ERATED BY: Maniloba Telephone System.
BUSINESS ADDRESS: Telephone Bldg. PHONE:
92-191. STUDIO ADDRESS: Same. TRANS-
MITTER LOCATION: St. Francis Xavier. TIME

ON THE AIR: Sunday., 11:00 A.M. to 12:00
midnight. Week Days, 7:30 AM. io 12:00
midnight. TRANSCRIPTION SERVICE: NBC
Thesaurus, C. P. MacGregor, All Canada Ra-
dio Facilities.

PERSONNEL

Station Director ................. John Lowry
Station Manager ......... William Backhouse
Commercial Manager ......... Percy Gaynor

POLICIES

Governed by the policies of the Canadian
Broadcasting Corp.

REPRESENTATIVES

United Broadcast Sales, Lid.
Weed & Co.

New Brunswick

CFNB

“THE VOICE OF THE MARITIMES”

FREDERICTON—Est. 1923
CANADIAN BROADCASTING CORP.

FREQUENCY: 550 Kc. POWER: 1000 watts.
OWNED BY: Jos. S. Neill & Sons Lid. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Fredericton. PHONE: 209. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Sams.
TIME ON THE AIR: 8:00 AM. to 12:00 P.M.
NEWSPAPER AFFILIATIONS: St. John Tele-
graph Journal, St. John Citizen. NEWS SER-

VICE: Canadian Press. TRANSCRIPTION
SERVICE: NBC Thesaurus.
PERSONNEL
President ............... .. .. ..... John Neill
Commercial Manager......... ]. Stewart Neill
Chief Announcer........... ... Cleve Stillwell
Station Manager .......... .. ]. Stewart Negill
Sales Manager ............. ]. Stewart Neill
Chiet Engineer............ Thomas B. Young
POLICIES

No liquor dannouncements and no foreign

language.
BEPRESENTATIVE

Joseph Hershey McGillvra

¢

CKCW
MONCTON—EST. 1934

CBC—REGIONAL MARITIME

FREQUENCY: 1370 Kc. POWER: 100 watts.
(1000 applied for) OWNED BY: Moncton
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Broadcasting Co.. Ltd. OPERATED BY: B
ton Broadcasting Co., Ltd. BUSINESS
DRESS: K of P Bldg. PHONE: 1302-
STUDIO ADDRESS: K of P Bldg. TRANES
TER LOCATION: Harrisvillee TIME ON
AlIR: 8:00 a.m. to midnight. NEWSPAPER
FILIATIONS: Moncton Transcript, Mo
Times. NEWS SERVICE: Canadian F
MAINTAINS ARTISTS BUREAU: TRANS(
TION SERVICE: World Broadcasting Sy:
and Standard Radio, Inc.

PERSONNEL
President. ....................... . L.}
Commercial Manager............ F. A L
Artists Bureau Head.. ......... S. B. He
Chief Announcer............... E. McCi
Station Manager................ F. A. L
Sales Manager..... ... ......... A. B. C
Musical Director............ “Whitey” Hc
Chief Engineer.............. James A. V
POLICIES

All liquor advertising banned.

French language accounts accepted.

Complete merchandising department.
tine and novel tie-ins available.

+

CHS)J

SAINT JOHN—EST. 1934
CANADIAN BROADCASTING CORP.
FREQUENCY: 1120 Kc. POWER 1.000 v

d.; 500 watts, n. OWNED BY: New B
wick Broadcasting Co., Lid. OPERATED

Same. BUSINESS ADDRESS: Admiral B
Hotel. PHONE: 3-2307. STUDIO ADDF
Same. TRANSMITTER LOCATION: §

TIME ON THE AIR: 6:00 AM. to 6:15 A

7:30 AM. to 12:00 PM. NEWSPAPER
FILIATIONS: Telegraph-Journal, Times-G
NEWS SERVICES: Newspapers., Canc
Press. MAINTAINS ARTISTS BUREAU. T!
SCRIPTION SERVICE: World Broadca
System.

PERSONNEL
President.................... H. P. Rob:
Commercial Manager......... Geo. Cron
Advertising Manager.. . .... ... L. W. Be
Artists Bureau Head............ de B. H
Chief Announcer .............. de B. H
Station Manager... ... ... ..., L. W. Be
Publicity Director........ ... Chistine Fevw
Chief Engineer................. ]. G. Bi

POLICIES

No liquor advertisements.
Merchandising: Keeps in contact with 1
interested in programs over our station.

REPRESENTATIVE
Joseph Hershey McGillvra
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Nova Scotia

CHNS

“THE KEY STATION OF THE MARITIMES"”

HALIFAX-—EST. 1926
CBC AND MARITIME NETWORK

FREQUENCY: 930 Kc. POWER: 1000 watts.
OWNED BY: Maritime Broadcasting Co.. Ltd.
OPERATED BY: Same. BUSINESS ADDRESS:
Lord Nelson. PHONE: B-8318. STUDIO AD-.
DRESS: Same. TRANSMITTER LOCATION:
Bedford. U. S. TIME ON THE AIR: 8:00 AM.
to 12:00 midnightt NEWSPAPER AFFILIA-
TION: Halifax Herald for News. NEWS SER.
VICE: Canadian Press. TRANSCRIPTION
SERVICE: NBC Thesaurus, Standard Radio,
and Lang-Worth.

PERSONNEL
President .................... Andrew Robb
Commercial Manager........ .. ]. L. Redmond
Advertising Manager......... Wm. C. Borrett
Artists Bureau Head........... L. L. Shatford
Chief Announcer............. Fleicher Coates
Station Manager........... William C. Borrett

Sales Manager ........... William C. Borretit
Publicity Director ........ William C. Borrett

Musical Director................... R. L. Fry
Chief Engineer................. A. W. Greig
POLICIES
No liquor adverfisements accepted. All

continuities subject to CBC requlations.

CICB-CJCX

“DOWN WHERE THE EAST BEGINS”
SYDNEY—EST. 1929

CANADIAN BROADCASTING CORP.

FREQUENCY: 1240 Kc. POWER: 1000 watts.
OWNED BY: Eastern Broadcasters, Ltd. OP-
ERATED BY: Eastern Broadcasters, Lid. BUSI-
NESS ADDRESS: Radio Bldg. PHONE: 209-
1412. STUDIO ADDRESS: Radio Bldg. TRANS-
MITTER LOCATION: South Bar, C.B. TIME ON
THE AIR: 8:00 a.m. to midnight. NEWS SER.
VICE: Transradio Press and local news.
TRANSCRIPTION SERVICE: NBC Thesaurus.

PERSONNEL
President.................... N. Nathanson
Commercial Manager.... .. ........ M. Grant
Advertising Manager........... R. H. Wright
Chief Announcer............ T. C. Robertson
Station Manager. ... .. .. ... ... N. Nathanson
Sales Manager. . ............... R. H. Wright
Publicity Director.................. C. Nunn
Musical Director...... .. Mrs. A. F. McKinnon
Chief Engineer................ F. G. O'Brien
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POLICIES

No liquor advertising.

Merchandising: Periodical contests by sta-
tion involves all products being advertised
during period of contest. Advertisers receiv-
ing proof of program’s effectiveness.

REPRESENTATIVE
joseph Hershey McGillvra
(N. Y. & Chicago)

.
WOLFVILLE

FREQUENCY: 1010 Kc. POWER: 50 Watts.
OWNED BY: Acadia University. OPERATED
BY: Same. BUSINESS ADDRESS: Wolfville.
PHONE: 270. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: Part Time.

POLICIES

Non-commercial outlet.

*
“GATEWAY STATION OF
MARITIMES™

YARMOUTH—EST. 1934

FREQUENCY: 1310 Kc. POWER: 1000 Watts.
OWNED BY: Laurie L. Smith. OPERATED BY:

THE

Same. BUSINESS ADDRESS: Box 684 Yar-
mouth. PHONE: 500 and 316. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:

Grand Hotel. TIME ON THE AIR: 10:00 A.M.
to 11:00 P.M. NEWS SERVICE: CJLS News
Service. TRANSCRIPTION SERVICES: Lang-
Worth Programs, Hollywood Radio Attractions.

PERSONNEL
........ Laurie L. Smith
.......... Kaye Colburn

Commercial Manager
Artists Bureau Head

Chief Announcer ............... O. W, Loeb
Station Manager ............. Laurie L. Smith
Sales Manager ................ O. W. Loeb

Publicity Director
Chief Engineer

POLICIES
No liquor advertising accepted. Spot an-
nouncements limited to 100 words. No price

mention allowed as per Dominion rules and
reqgulations.

Publicity and complete program log listing
in Maritime Provinces’ newspapers.

Ontario

CKPC

BRANTFORD—EST. 1928
CBC
FREQUENCY: 930 Kc. POWER: 100 Walls.

OWNED BY: Telephone City Broadcasting,

2N

Ltd. OPERATED BY: Same. BUSINESS AD-
DRESS: Arcade Bldg. PHONE: 625-1646. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Mohawk Inst. TIME ON THE AIR: 7:30
A.M. to 2:00 P.M. and 5:008 P.M. to 12:00 mid-
night. NEWS SERVICES: Canadian Press.
Christian Science Monitor, and local news.
TRANSCRIPTION SERVICES: World Broadcast-
ing System, and Standard Radio.

PERSONNEL

President ............ . .. ... .. A. G. Colvin
Commercial Manager. ... ... .. ]. D. Buchanan
Chief Announcer ............ Hugh Bremner
Station Manager ............ ]. D. Buchanan
Sales Manager ... ......... J. D. Buchanan
Chief Engineer ....... ... ..... Hugh Clark

POLICIES

No liquor or beer advertising. No price
quotations. No announcements between 7:30
P.M. and 11:00 P.M.

Will circularize the retail irade as merchan-
dising aid.

REPRESENTATIVES

All-Canada Broadcasting Company
United Broadcast Limited
Associated Broadcasting Co.

CFCO

CHATHAM—EST. 1925
CANADIAN BROADCASTING CORP.

FREQUENCY: 630 Kc. POWER: 100 Watts.
OWNED BY: Western Ontario’'s Community
Station. OPERATED BY: Same. BUSINESS
ADDRESS: P. O. Box 275. PHONE: 2626. STU.
DIO ADDRESS: William Pitt Hotel. TRANS-
MITTER LOCATION: Chatham. TIME ON THE
AIR: Sundays, 9:30 A.M. to 10:30 P.M.: Week
Days, 7:30 AM. to 1:30 P.M. and 4:30 P.M.
to 11:15 P.M. NEWS SERVICE: Local and CBC
News Service.

PERSONNEL
Owner-Manager .............. John Beardall
Sales & Commercial Director. .. .. P. A. Kirkey
Program Director .......... .... Ross Wright

.............. Gordon Brooks

POLICIES

No liquor advertising. All programs and
announcements subject to the approval of the
station and must be in accordance with all
government regulations.

Station has a complete merchandising serv-
ice which includes dealer letters, assistance
in obtaining window displays and announce:
ments of advertiser’'s program before it is
scheduled.

Chief Engineer
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CKPR

FORT WILLIAM-—EST. 1930
CBC

FREQUENCY: 730 Kec.
OWNED BY: Dougall
OPERATED BY: Same. BUSINESS ADDE
Radio Hall. PHONE: South 315. STUDIO
DRESS: Same. TRANSMITTER LOCATI
Port Arthur, TIME ON THE AIR: 8:00 A.l
11:30 P.M. NEWS SERVICE: Own news
up. TRANSCRIPTION SERVICE: NBC The

POWER: 100 W
Motor Car Co.,

us.
PERSONNEL

President .................... H. F. Do
Commercial Manager ............. R. P
Adverlising Manager ............. ]J. Hu
Artists Bureau Head ............... L]
Chief Announcer ............. John Do
Station Manager ............. H. F. Do
Sales Manager ....... ... ..... Ralph P«
Publicity Director .. .............. J. Hu
Chief Engineer .................... T.

POLICIES

No liquor advertising accepted. Will
cepl foreign languages. No spot annoi
ments after 7:30 P.M.

Will handle window display cards
direct mail campaigns.

REPRESENTATIVE

All-Canada Radio Facilities, Toronto, Mon
Winnipeg

*
HAMILTON—EST. 1927
CANADIAN BROADCASTING CORP.

FREQUENCY: 1010 Kc. POWER: 100 w
OWNED BY: Maple Leaf Radio Co., Ltd.
ERATED BY: Maple Leaf Radio Co., Lid. I
NESS ADDRESS: Pigott Bldg. PHONE: 7-
1530. STUDIO ADDRESS: Pigott
TRANSMITTER LOCATION: Saltfleet.
ON THE AIR: 7:30 a.m. to midnight. M
TAINS ARTISTS BUREAU: TRANSCRIP!
SERVICE: NBC Thesaurus.

PERSONNEL
President................. Hon. A. C. H
Managing Director. ... .. ... Kenneth D. £
Assistant Manager. ... .......... F. P. H
Chief Engineer....... .. ..... C. R. Snelg

POLICIES

Follows the rules and regulations of
Canadian Broadcasting Corporation.

*
CKOC
HAMILTON—EST. 1922

CANADIAN BROADCASTING CORP.

FREQUENCY: 1120 Kc. POWER: 1000 w
OWNED BY: Wentworth Radio Broadca:r

its.
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Co.. Lid. OPERATED BY: Wentworth Radio
Broadcasting Co., Ltd. BUSINESS ADDRESS:
John St.. North. PHONE: 2-1445-4661-2.

STUDIO ADDRESS: John St., North. TRANS-
MITTER LOCATION: Fruitland. TIME ON THE
AIR: 7:30 a.m. to midnight. NEWS SERVICE:
Canadian Press. MAINTAINS ARTISTS BUR-

EAU: TRANSCRIPTION SERVICE: World
Broadcasting System.
PERSONNEL
President. ................ James A. Midgley
Commercial Manager. ... .. Gordon Anderson
Advertising Manager...... Gordon Anderson
Artists Bureau Head.... ... ... ... Nellie Gray
Chief Announcer.....,. .. Werner J. Bartmann
Station Manager. ... .. ... .. Gordon Anderson
Sales Manager........ . ... Gordon Anderson
Publicity Director.. .. ......... ... Wm. Guild
Musical Director. ... ....... Chas. Wellinger
Chief Engineer................ Leslie Horton
POLICIES

No liquor or wine advertising in co-opera-
tion with Canadian Broadcasting Corp. Patent
medicines, eilc. subject to approval ot Na-
tional Board of Health.

No requests for foreign
casts.

Merchandising work in co-operation with
agencies throughout Canada.

Studio seating capacity of one studio 135.
Also co-operation of local theaters and ball-
room of Royal Connaught Hotel, Hamilton.

language broad-

*

CFRC

KINGSTON—EST. 1923
CBC

FREQUENCY: 1510 Kc. POWER: 100 Watts.
OWNED BY: Queens University and Kingston
Whip-Standard. OPERATED BY: Same. BUSI-
NESS ADDRESS: Kingsion. PHONE: 616. STU-
DIO ADDRESS: Fleming Hall. TRANSMITTER
LOCATION: Queens University. TIME ON
THE AIR: 8:00 A.M. to 9:00 A.M.—12:00 noon

to 11:00 P.M. NEWSPAPER AFFILIATION:
Whip-Standard. NEWS SERVICE: Canadian
Press Assoc. TRANSCRIPTION SERVICE:
NBC Thesaurus.

PERSONNEL

Commercial Manager
Advertising Manager
Chief Announcer
Station Manager
Chief Engineer

........ James Annand
........ James Annand
.............. Tom Warner
............ Jomes Annand
...... Prof. H. S. Steward, M.S.

POLICIES

No ligquor adverlisements or palent medi-
cine accounts accepted.

REPRESENTATIVE
Joseph Hershey McGillvra
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CJKL

KIRKLAND LAKE—EST. 1933

FREQUENCY: 1310 Kc. POWER: 100 Watts.
OWNED BY: Northern Broadcasting Co.. Lid.
OPERATED BY: Same. BUSINESS ADDRESS:
Arcade Bldg. PHONE: 27. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Same.
TIME ON THE AIR: 8:00 A.M. fo midnight.
NEWSPAPER AFFILIATIONS: Timmins Press
(Kirkland Lake edition) NEWS SERVICES:
Transradio Press, and Canadian Press News.
TRANSCRIPTION SERVICES: Standard Radio
Library and Titan Library.

PERSONNEL
................... R. H. Thomson
......... Brian Shellon
...... Jack Cooke
............ Fin Hollinger
........ Brian Shellon

President
Commercial Manager
Advertising Manager .. ..
Chief Announcer
Station Manager

Sales Manager ....... .. .. .. ..... G. Tonkin
Publicity Director ... ... .. ....... J. Cooke
Musical Director ..... .. .. .. Arthur Poynter
Chief Engineer ........... .. ... Wm. Marks
POLICIES
No liquor adverlising.
REPRESENTATIVES

Jack Cooke, Toronto
D. L. Bassett, Montreal

¢
“THE FRIENDLY STATION"

KITCHENER—EST. 1925
REGIONAL HOOKUP

FREQUENCY: 1510 Kc. POWER: 100 watts.
OWNED BY: W. C. Mitchell, G. Liddle. OP-
ERATED BY: K. W. Broadcasting Co. BUSI-
NESS ADDRESS: Waterloo Trust Bldg. PHONE:
Kitchener 4360—Waterloo 108. STUDIO AD-
DRESS: Waterloo Trust Bldg. TRANSMITTER
LOCATION: 24 King St., Waterloo. TIME ON
THE AIR: 7:45 a.m. to 2:00 p.m. and 4:15 p.m.
to 11:30 p.m. TRANSCRIPTION SERVICE:
Standard Radio.

PERSONNEL
Commercial Manager......... W. C. Mitchell
Advertising Manager........ ...... G. Liddle
Chief Announcer............... Phil Clayton
Station Manager.............. W. C. Mitchell
Sales Manager....... .. .......... G. Liddle
Musical Director................ Phil Clayton
Chief Engineer................ Tom Hartman
POLICIES

No liquor or beer advertising by order of
the Canadian Radio Commission.

All programs and announcements must com-
ply with Canadian Radio Commission regula-

tions.
REPRESENTATIVES

All-Canada Broadcasting System
Associated Broadcasling Co.

430

CFPL

LONDON—EST. 1933 (CJGC est. 1922)
CANADIAN BROADCASTING CORP.

FREQUENCY: 730 Kc. POWER: 100 watts.
OWNED BY: Free Press Pub. Co. OPERATED
BY: Free Press Pub. Co. BUSINESS ADDRESS:
London. PHONE: Metcalfe 5200. STUDIO AD-
DRESS: Free Press Bldg. TRANSMITTER LO-
CATION: Hotel London. TIME ON THE AIR:
8:15 a.m. to midnightt NEWSPAPER AFFILL-
ATION: London Free Press. TRANSCRIPTION
SERVICE: NBC Thesaurus.

PERSONNEL

Station Manager............ Philip H. Morris
Sales Manager......... ... .. Philip H. Morris
Chiet Engineer.................. Lloyd York

POLICIES

Adheres to the rules of the Canadian Broad-
casting Corporation.

.
NORTH BAY—EST. 1931
CBC

FREQUENCY: 930 Kc. POWER: 100Watts.
OWNED BY: Northern Broadcasting Co., Lid.
OPERATED BY: Same. BUSINESS ADDRESS:
Capitol Theatre Bldg. PHONE: 374-837. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Capitol Theatre Bldg. TIME ON THE
AlR: 7:45 AM. to 12:00 P.M. NEWSPAPER
AFFILIATION: North Bay Nugget. NEWS
SERVICE: Canadian Press News. TRANSCRIP-
TION SERVICES: Standard Radio, Titan Li-

brary.

PERSONNEL
President ................... R. H. Thomson
Commercial Manager ....... ..... T. Darling
Adveriising Manager .............. ]. Cooke

Chief Announcer .............. Cliff Pickrem
Station Manager .............. Tom Darling
Sales Manager ................... V. Brooks
Publicity Director ............... ... ]. Cooke
Musical Director ............. Bruce McLeod
Chief Engineer ................ Allan Taylor

POLICIES

Nn Jiquor adverlising accepted.

REPRESENTATIVES

Jack Cooke. Toronto
D. L. Bassett. Montreal

¢
“THE STATION WITH A MILLION
FRIENDS”

ST. CATHARINES—EST. 1933
CANADIAN BROADCASTING CORP.

FREQUENCY: 1200 Kc. POWER: 100 waits.
OWNED BY: The Silver Spire Broadcasiing
Station Ltd. OPERATED BY: The Silver Spire
Broadcasting Station Lid. BUSINESS AD-
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DRESS: 10 King St. PHONE: 3900. STU
ADDRESS: 10 King St. TRANSMITTER LC
TION: Rifle Range, Port Dalhousie. TIME
THE AIR: (daily) 8:00 a.m. to midnight, (
day) 10:45 a.m. to 2:30 p.m. and 4:30 p.n

midnight. NEWS SERVICE: Christian Scit
Monitor Newscast. TRANSCRIPTION
VICE: United Broadcast Sales,
PERSONNEL
President...................... E. T. Sar
Chief Announcer................. Paul I =
Station Manager.. ... ...... F. Pauline Sr
Publicity Director.............. J. B. Mit
Musical Director..... ... .... W. G. Adan «
Chief Engineer................. W. H. 2
POLICIES

Liquor, wine or beer advertising prohit
by Government: accept foreign language
grams but not announcements. No spot
nouncements between 7:30 and 11:00 p.m

Offers full merchandising cooperation.

REPRESENTATIVES

United Broadcast Sales Lid.
Toronto
All-Canada Broadcasting System
Montreal

*
“YOUR RADIO STATION C J I C"
S S MARIE—EST. 1934
FREQUENCY: 1500 Kc. POWER: 100 w

OWNED BY: Hyland Broadcasting Co.
ERATED BY: Same. BUSINESS ADDR

Windsor Hotel. PHONE: 360-1. STUDIO
DRESS: Same. TRANSMITTER LOCAT
Tarantorus. TIME ON THE AIR: 8:30

to 8:00 P.M. NEWSPAPER AFFILIATION:
Algoman (Weekly—owned by Station C
NEWS SERVICE: Transradio Press. M
TAINS ARTISTS BUREAU. TRANSCRIPI
SERVICE: NBC Thesaurus and World Br
casting System.

PERSONNEL

Station Manager .............. . G. Hy
Commercial Manager .......... ]. G. Hy
Advertising Manager ........ ... ]. G. Hy
Artists Bureau Head.......... ... J. C. W1
Chiet Announcer.................. Don

Sales Manager ................ ]. G. Hy
Publicily Director ... ......... .. ]J. C. Wi
Musical Director ............... ]J. C. Wl
Chiet Engineer ................ . S. C. Cu

POLICIES

No beer or liquor accounts accepted.
programs must conform with CBC rules
regulations.

Merchandising: The Algoman, weekly n
paper turned cut by Station CJIC, lists nc
of programs, sponsors. write-ups at begin
of program and occasional mention later.
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REPRESENTATIVE

Joseph Hershey McGillvra.
Toronto, N. Y. and Chicago

.
STRATFORD—EST. 1927
FREQUENCY: 1210 Kc. POWER: 100 Watis.
OWNED BY: F. M. Squires. OPERATED BY:
Same. BUSINESS ADDRESS: Windsor Hotel.
PHONE: 1675-6. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Same. TIME ON
THE AIR: 7:30 AM. to 8:30 PM. NEWS SERV-

ICE: Local news and Transradio Press.

PERSONNEL
President .................... F. M. Squires
Commercial Manager .......... F. M. Squires
Advertising Manager .......... F. M. Squires
Arfists’ Bureau Head . ... .. .. .. F. M. Squires
Chief Announcer ............... S. E. Tapley
Station Manager .............. F. M. Squires
Sales Manager ............... F. M. Squires
Publicity Director ............. F. M. Squires

Musical Director
Chief Engineer

................ A. L. Smith
............... W. ]. Stauffer

POLICIES

Usual conditions governing Dominion sta-

tions.
.

CKSO

“"NORTHERN ONTARIO'S KEY STATION”

SUDBURY—EST. 1935
CANADIAN BROADCASTING CORP.

FREQUENCY: 780 Kc. POWER: 1000 watts.
OWNED BY: W. E. Mason-Sudbury Star. OP-
ERATED BY: W. E. Mason-Sudbury Star.
BUSINESS ADDRESS: 21 Elgin St. PHONE:
280. STUDIO ADDRESS: 21 Elgin St
TRANSMITTER LOCATION: Neelon Township.
TIME ON THE AIlR: 8:00 a.m. to 2:00 p.m. and
5:00 p.m. to 11:00 p.m. NEWSPAPER AF-
FILIATIONS: Sudbury Star. NEWS SERVICE:
Canadian Press, Sudbury Star (local). TRAN-
SCRIPTION SERVICE: NBC Thesqurus, Stand-

ard Radio.

PERSONNEL
President..................... W. E. Mason
Commercial Manager......... ... J. D. Kemp
Advertising Manager............ ]J. D. XKemp
Chief Announcer............. Wilf ]J. Woodill
Station Manager................. ]. D. Kemp
Sales Manager.................. ]. D. Kemp
Publicity Director............ Wilf ]J. Woodill
Musical Director.............. Walter Snider
Chief Engineer............. .... L. C. Parkes

POLICIES

CBC rules prevail.

Foreign language programs subject to ap-
proval of station.

Merchandising aids
listing, etc.

through newspaper
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CKGB

“THE VOICE OF THE NORTH”

TIMMINS——EST. 1933
CBC

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED BY: Northern Broadcasting Co., Ltd.
OPERATED BY: Same. BUSINESS ADDRESS:
Press Bldg. PHONE: 500. STUDIO ADDRESS:
Same. TRANSMITTER LCCATION: Same.
TIME ON THE AIR: 8:00 AM. 1o midnight.
NEWSPAPER AFFILIATION: Timmins Daily
Press. NEWS SERVICES: Canadian Press.
Transradio Press.
ICES: Standard Radio and Titan Library.

PERSONNEL

President
Ccmmercial Manager
Advertising Manager .............. J. Cooke
Chie{ Announcer .............. Fred Darling
Station Manager ............ William Wren
Sales Manager William Wren

Publicity Director ....... . ......... J. Cooke
Musical Director .............. G. Archibald
Chief Engineer ................... Ed. Ryan

POLICIES
No liquor advertising. Accepts any foreign
language.

REPRESENTATIVES

Jack Cooke, Toronto
D. L. Bassett, Montreal

CBL

“THIS IS THE CBC”

TORONTO—EST. 1937

CBC—NBC
FREQUENCY: 850 Kc. POWER: 50,000
Watts. OWNED BY: Canadian Broadcasting

Corp. OPERATED BY: Same. BUSINESS AD-
DRESS: 1 Hayter St. PHONE: Adelaide 7051 —
Lakeside 2817. STUDIO ADDRESS: 805 Daven-
port Rd. TRANSMITTER LOCATION: Hornby.
TIME ON THE AIR: 7:30 AM. to 12:00 mid-

night (E.S.T.). NEWS SERVICE: CBC News
Service. TRANSCRIPTION SERVICE: NBC
Thesaurus.

PERSONNEL

refer to Canadian
Commercial De-
Toronto, Canada.

For further information,
Broadcasting Corporation,
pariment, 1 Hayter Street,

POLICIES

All programs subject to the regulations of
the Canadian Broadcasting Corporation.

REPRESENTATIVE

Canadian Broadcasting Corp.

TRANSCRIPTION SERV-

132

CBO

"RERVES THE OTTAWA VALLEY™

OTTAWA—EST. 1924

CANADIAN BROADCASTING CORP.
OTTAWA REGIONAL NETWORK

FREQUENCY: 880 Kc. POWER: 1000 Watis.
OWNED BY: Canadian Broadcasting Corp.
CPERATED BY: Same. BUSINESS ADDRESS:
Chateau Laurier Hotel. PHONE: 2-1151. STU-
DIO ADDRESS: Same. TRANSMITTER LOCA-
TION: Hawthorne. TIME ON THE AIR: Sun-
days, 10:00 A.M. to 12:00 midnight: Week
Days, 7:30 A.M. to 12:00 midnight. NEWS
SERVICE: Canadian Press News. TRANSCRIP-
TION SERVICE: Standard Radio, World Broad-
casling System.

PERSONNEL

Acting Stalion Manager. .. .. W. C. Anderson
Sales Manager
Senior Announcer ........... W. E. S. Briggs
Publicity Direclor ......... ....... F. McPhee
Chief Engineer ............. W. C. Anderson

POLICIES

Alcoholic beverage adverlising not accepted.

Governed by the policies of the Canadian
Broadcasting Corp.

All advertising limited to

program time. .
CKCO
OTTAWA-——EST. 1924

FREQUENCY: 1010 Kc. POWER: 100 Watts.
OWNED BY: Controller G. M. Geldert. M.D.
OPERATED BY: Controller G. M. Geldert, M.D.
STUDIO ADDRESS: 372 Somerset St., West.
TRANSMITTER LOCATION: Boone Island. Que-
bec. TIME ON THE AIR: Week Days. 8:00
AM, to 11:00 P.M.; Sundays. 2:00 P.M. to
11:00 P.M. NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: Lang-Worth.

10 per cent of

PERSONNEL
Manager ... ...... ......... .. G. M. Geldert
POLICIES
Beer and wine advertising accepted.
REPRESENTATIVE

Joseph Hershey McGillvra

3
“THE VOICE OF THE MIGHTY
ST. LAWRENCE"

PRESCOTT—EST. 1925
FREQUENCY: 930 Kc. POWER: 100 Watts.

OWNED BY: Radio Association of Prescott.
OPERATED BY: Same. BUSINESS ADDRESS:
Ogdensburg. PHONE: 136-7. STUDIO AD-

DRESS: Prescott, Ont. TRANSMITTER LOCA-
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TION: Prescott, Ont. TIME ON THE
8:00 A.M. to 8:00 P.M. NEWSPAPER A
ATION: Ogdensburg Advance-News. I
SERVICE: Canadian Press. MAINTAINS
TISTS" BUREAU. TRANSCRIPTION SER
World Broadcasting System.

PERSONNEL
President .................. ... Chas. |
Commercial Manager ......... . ]. R. B:
Advertising Manager ...... . . Thos. Whi
Artists’ Bureau Head ....... . .. .. H. J. 1
Chief Announcer ............... Bert Lir
Station Manager .............. Loren K
Sales Manager ..... .......... Loren K
Publicity Director .............. Wm. Pe
Chief Engineer ............. ... Loren K

POLICIES

No liquor or beer accounts or price
tion.

Mezchandising: Staiion’s newspaper
chandising and advertising department
tails with radio affiliation.

*
TORONTO—EST. 1927
COLUMBIA BROADCASTING SYSTEM

FREQUENCY: 690 Kc. POWER: 1
watts. OWNED BY: Rogers Radio B
casting Co.. Ltd. OPERATED BY: S
BUSINESS ADDRESS: 37 Bloor St. W. PH
Mi. 3515-6—Mi. 4643-4-5. STUDIO ADDF
Same. TRANSMITTER LOCATION: Au
TIME ON THE AIR: 7:30 AM. to midr
NEWSPAPER AFFILIATIONS: Evening
gram, The Globe & Mail, The Dadily
TRANSCRIPTION SERVICE: Standard Rad

PERSONNEL
President. ... ............ ... .. E. S. Rc
Commercial Manager........ . ... E. L. N
Chief Announcer...... ........ Wes McKi
Station Manager ........... Harry Sedg
Musical Director ... ........ ... Roy Locl
Chief Engineer ................ Jack Sh

POLICIES

Usual Dominion policies in effect.

REPRESENTATIVE

Joseph Hershey McGillvra
(N. Y. and Chicago)

.
“CANADA'S SPORTS MOUTHPIECE
TORONTO—EST. 1923
CBC

FREQUENCY: 580 Kc. POWER:
OWNED BY: H. S. Gooderham. OPERA
BY: Dominion Baitery Co., Ltd. BUSIN
ADDRESS: 444 University Ave. PHONE: .
laide 1014. STUDIO ADDRESS: Same. TR?
MITTER LOCATION: 20 Trinity St. TIME
THE AIR: 7:45 A.M. to midnight. MAINTPA
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ARTISTS BUREAU. NEWS SERVICE: Cana-

dian  Press. TRANSCRIPTION SERVICE:
Lang-Worth.

PERSONNEL
President.............. Henry S. Gooderham
Commercial Manager............ A. E. Leary
Artists Bureau Head............. M. Rapkin
Chief Announcer............. ]J. Edgar Guest

Station Manager ........... Albert E. Leary
Sales Manager ........ ..... Albert E. Leary
Publicity Director ....... . ... Maurice Rapkin
Musical Director ... ......... Maurice Rapkin
Chief Engineer.............. Ernest O. Swan

POLICIES

Abides by the rules of the Canadian Broad-
casting Corporation. No liquor or beer adver-
tising, only foreign language program is
Jewish Hour Sundays at 3:00 P.M. CBC rules
cover all other policies of the station.

No special merchandising tie-ups. Special
transcription production service with artists
and program ideas availabla. Transcrip-
tions cut in either SOFT discs, or PRESSINGS.

as desired.
.

“"YOUR COMMUNITY STATION"

WINDSOR—EST. 1935
CANADIAN BROADCASTING CORP.

FREQUENCY: 600 Kc. POWER: 1000 watts,
d.; 500 watts, n. OWNED BY: Canadian
Broadcasting Corp. OPERATED BY: Canadian
Broadcasting Corp. BUSINESS ADDRESS:
Prince Edward Hotel. PHONE: Dial 4-4282.
STUDIO ADDRESS: Prince Edward Hotel.
TRANSMITTER LOCATION: Sandwich South.
TIME ON THE AIR: daily) 4:30 p.m. io mid-
night, (Sunday) 2:00 p.m. to midnight, EST.
NEWS SERVICE: Canadian Press.

PERSONNEL
General Manager. .. Major Gladstone Murray
Commercial Manager............ E. A. Weir
Chief Announcer.......... G. Earle Whitteker
Station Manager.]. T. Carlyle, Toronto, Ontario
Chief Engineer..... ... ....... .. F. J. Garrod

POLICIES
Alcoholic beverage advertising not ac-
cepted. All programs subject to the requla-
tions of the Canadian Broadcasting Corpora-
tion and approval of the commercial depart-

CKLW

"AT YOUR SERVICE"

WINDSOR
MUTUAL
FREQUENCY: 1030 Kc. clear channel. POW-
ER: 5000 Watts. OWNED BY: Western On-
tario Broadcasting Co. OPERATED BY: Same.
BUSINESS ADDRESS: Union Guardian Bldg.
Detroit. STUDIO ADDRESS: Guaranty Trust
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Bldg., Windsor. TRANSMITTER LOCATION:
Sandwich South Township. TIME ON THE
AIR: 6:00 A.M. to 4:00 A M. NEWS SERVICE:
United Press. TRANSCRIPTION SERVICE:
World Broadcasting Sysiem.

PERSONNEL

VP & Managing Direcior........ Frank Ryan
Commercial Manager ....... L. ]. Dumahaut
Chief Announcer ............... Joe Gentile
Station Manager ............ J. E. Campeau
Publicity Director ................ Val Clare
Chief Engineer ................ U. J. Carter

POLICIES

Does not accept foreign language accounts;
no liquor accounts as per CBC regulations.

Operates a research and merchandising
depariment, also run advertising in local pa-
pers for commercial programs: also street car
and bill board.

REPRESENTATIVE
]. Hershey McGillvra

¢

CKNX

“THE ONTARIO FARM STATION”

WINGHAM—EST. 1926
ALL-CANADA NETWORK

FREQUENCY: 1200 Kc. POWER: 100 waits.
OWNED BY: W. T. Cruickshank & B. Howard
Bedford. OPERATED BY: Same. BUSINESS
ADDRESS: Fields Bldg. PHONE: 158-W. 158.].
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Same. TIME ON THE AIR: 10:30
AM. to 9:00 PM. NEWS SERVICE: Chris-
tian Science Monitor and own news editor
and correspondents. MAINTAINS ARTISTS
BUREAU. TRANSCRIPTION SERVICE: Holly-
wood Radio Atiractions, and Grow & Pitcher
Agencies.

PERSONNEL
President................. W. T. Cruickshank
Commercial Manager..... . .... B. H. Bedford
Advertising Manager...... ....... H. ]. Boyle
Artists Bureaqu Head... . ..... W. ]. Thurston
Chief Announcer.............. Reg Douglass
Station Manager.......... W. T. Cruickshank
Sales Manager........... B. Howard Bedford
Publicity Director. ... .......... B. H. Bedford
Musical Director.............. W. ]. Thurston
Chief Engineer........ ... W. T. Cruickshank

POLICIES

Canadian Broadcasting Corp. rules and
requlations apply. Stafion has local policy
against solicitation of mail to come to iis
address, except with special permission. Po-
litical broadcasting takes reqular rates.

Merchandising: Weekly circular letter to all
retail dealers handling CKNX products. Regu-
lar calls on retail dealers, setting up dis-
play material. Station buildup and news-
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paper publicity for all new f{features. No

charge for service.

REPRESENTATIVE
Joseph Hershey McGillvra

Prince Edward
Island

CFCY

"THE FRIENDLY VOICE OF THE
MARITIMES”

CHARLOTTETOWN—EST. 1924
CBS-—MARITIME

FREQUENCY: 630 Kc. POWER: 1000 Watts.
OWNED BY: Island Radio Broadcasting Co..
Lid. OPERATED BY: Island Radio Broadcast-
ing Co., Ltd. BUSINESS ADDRESS: Brace Bldg.
PHONE: 741. STUDIO ADDRESS: Brace Bldg.
TIME ON THE AIR: 8:00 A.M. to midnight.
NEWS SERVICE: Transradio Press. MAIN-
TAINS ARTISTS BUREAU. TRANSCRIPTION
SERVICE: Standard Radio, Grow & Pitcher,

Lang-Worth, and Associated Broadcasting
System.
PERSONNEL
President. . ......... ... ....... X. S. Rogers
Commercial Manager..... .. L. A. MacDonald
Advertising Manager. ... .. ..... M. E. BRogers
Artists Bureau Head. .. ... . ... L. A. McDonald
Chief Announcer......... ... ...... L. Peppin
Station Manager. ... ............ K. S. Rogers
Sales Manager.............. L. A. McDonald
Publicity Director. ... ... . ....... K. S. Rogers
Musical Director. .. ....... .. Mrs. K. S. Rogers
Chief Engineer. ... ... ........ ... I. Q. Adams
POLICIES

Liquor adverlising not acceptad. Regulations
of Canadian Broadcasting Corporation apply.

Merchandising: Details men contact whole-
salers and retailers on all accounts.

REPRESENTATIVE
Joseph Hershey McGillvra

¢
CHGS
SUMMERSIDE—EST. 1925
CBC

FREQUENCY: 1450 Kc. POWER 500 Waits
(license); 100 Watis (acfual operation). OWNED
BY: R. T. Holman, Lid. OPERATED BY: Same.
BUSINESS ADDRESS: Water St. PHONE: 134.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Holman Bldgs. TIME ON THE AIR:

www americanradiohistorv com


www.americanradiohistory.com

7:30 A.M. to 10:00 P.M. NEWS SERV
Christian Science Monitor.

PERSONNEL
President .................... H. T. Ho
Chief Announcer .............. ]. E. Mell
Station Manager ............. R. L. Mol
Sales Manager ............... J. L. Hol
Chief Engineer .............. W. R. Cai

POLICIES

Liquor advertising not accepted.

Every merchandising assistance giver
spotting window or counter displays in
stores.

—

Quebec

CRCS
CHICOUTIMI

FREQUENCY: 1120 Kc. POWER: 100 W
OWNED BY: Canadian Marconi Co. O
ATED BY: Canadian Broadcasting Corp. B
NESS ADDRESS: Chicoutimi. PHONE:
STUDIO ADDRESS: Same. TRANSMITTER
CATION: Same. TIME ON THE AIR:
P.M. to midnightt NEWS SERVICE: ‘L

news.
PERSONNEL

Chief Announcer ............ Vilmond F:¢ i
Station Manager ............ Vilmond F:
Chief Engineer ................ J. E. Rol

POLICIES

No liquor advertising. Exclusviely a Fre
language station., CBC policies otherwise

*

CKCH

“BILINGUAL STATION OF THE
OTTAWA VALLEY”

HULL—EST. 1933
CBC (AND PROVINCIAL)

FREQUENCY: 1210 Kc. POWER: 100 w
OWNED BY: Hull Broadcasting Co. (
RATED BY: Same. BUSINESS ADDRESS:
Champlain. PHONE: 2-1701. STUDIO
DRESS: Same. TRANSMITTER LOCATI
Chelsae Road. TIME ON THE AIR:
AM. to 11:05 PM. NEWS SERVICE: Ct
dian Press. MAINTAINS ARTISTS BURE
TRANSCRIPTION SERVICE: NBC Thesa:
and Hollywood Radio Attractions.

PERSONNEL
President. ................ Josophat Phar
Commercial Manager. ...... Paul H. Com
Artists Bureau Head.............. A. Duj
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Station Manager..... . .. .. Alexander Dupont

Musical Director. .. ..... ..... Dirk Keetboos

Chief Engineer.......... ... ]J. F. Champagne
POLICIES

Foreign language programs accepted. Beer
and wine deals accepted. Other CBC rules
apply.

REPRESENTATIVE

Dominion Broadcasting Co. (Toronto)
*
MONTREAL—EST. 1937

NBC (RED & BLUE}—For Programs With
French Announcements.

FREQUENCY: 329.7 Meters., 910 Kc. POW-
ER: 50,000 Watts. OWNED BY: Canadian
Broadcasting Corporation. OPERATED BY:
Canadian Broadcasting Corporation. BUSINESS
ADDRESS: 1231 Si. Catherine St. West, Mon-
treal. PHONE: Mar. 5211. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Vercheres,
Que. TIME ON THE AIR: 12:00 noon to 12:00

midnight. NEWS SERVICE: Canadian Press.
PERSONNEL
Commercial Manager .......... J. A. Dupont

Chief Announcer ........
Station Manager ....... . .
Publicity Director ......
Musical Director
Chief Engineer

..... ]. DesBaillets
..John C. Stadler
......Leopold Houle
......... Jean-Marie Beaudet

POLICIES

No liquor advertising accepted.

*

CBM

MONTREAL—EST. 1933

NBC-—(RED)
FREQUENCY: 285.5 Meters, 1050 Kc. POW-
ER: 5000 Watts. OWNED BY: Canadian

Broadcasting Corporation. OPERATED BY:
Canadian Broadcasting Corporation. BUSINESS
ADDRESS: 1231 Si. Catherine Si. West, Mon-
treal. PHONE: Mar. 5211. STUDIO ADDRESS:
Same. TRANSMITTER LOCATION: Laprairie.
TIME ON THE AIR: 12:00 noon to 12:00 mid-
night. NEWS SERVICE: Canadian Press.

PERSONNEL

Commercial Manager .......... J. A. Dupont
Chiel Announcer ........ ...... ]. DesBaillets
Station Manager ....John C. Stadler
Publicity Director ....... .. ... Leopold Houle
Musical Director ... ... .. Jean-Marie Beaudet
Chief Engineer .................... W. Reid

POLICIES

No liquor advertising accepted in accord-
ance with CBC rules.
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CFCF
(Short Wave CFCX)

MONTREAL—EST. 1918
NBC (Blue} and CBC

FREQUENCY: 500 Kc. POWER: 500 Watts.
OWNED BY: Canadian Marconi Co. OPER-
ATED BY: Canadian Marconi Co. BUSINESS
ADDRESS: 211 St. Sacrament St. PHONE: Mar-
quette 7084-5.6. STUDIO ADDRESS: 1231 St
Catherine St. W. TRANSMITTER LOCATION:
Mt. Royal Hotel. TIME ON THE AIR: 7:45 A.M.
to 1:00 A.M. (daily); 9:00 AM. to 11:15 P.M.

(Sunday). NEWS SERVICE: Transradio Press.
TRANSCRIPTION SERVICE: NBC Thesaurus.
PERSONNEL
President. ... ...... .. ... ..... A. H. Ginman
Commercial Manager..... .. ... V. F. Nielsen
Advertising Manager. .......... V. F. Nielsen
Chiet Announcer................ J. A. Shaw
Station Manager........... Victor F. Nielsen
Sales and Publicity Director. . .Ernest H. Smith
Chief Engineer.............. Kenneth R. Paul
POLICIES

No liquor advertising. Advertising for beer
and wine only as per government regulations.
No special restrictions otherwise,

No foreign language accounts.

No merchandising department maintained at
present time.

REPRESENTATIVE
Weed & Company (in the U, 8.)

+
“THE SPORTS' STATION"

MONTREAL—EST. 1933

FREQUENCY: 1120 Kc. POWER: 100 watts.
OWNED BY: La Patrie Pub. Co. OPERATED
BY: Same. BUSINESS ADDRESS: Sun Life
Bldg. PHONE: Plateau 5225. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
180 St. Catherine St., W. TIME ON THE AIR:
8:00 A.M. to 11:00 P.M. NEWSPAPER AF-
FILIATIONS: La Patrie, La Presse, Le Canada,
Le Devoir, L'lllustration, Montreal Daily Star.
Montreal Herald, Montreal Gazette. TRAN-
SCRIPTION SERVICE: Standard Radio.

PERSONNEL

President .. ................ Marcel Letebvre
Commercial Manager ....... Marcel Lefebvre
Station Manager ......... ... Marcel Lefebvre
Publicity Director ............ Armand Goulet

Musical Director. ... . ............ M. daSylva
Chiet Engineer..... . ...... ... . F. F. Tambling
POLICIES
Accepts beer and wine daccounts only.

French and English announcements only.

|36

CKAC

“CANADA'S BUSIEST STATION™

MONTREAL—EST. 1922

CBS- PROVINCIAL BROADCASTING
SYSTEM (KEY)

FREQUENCY: 730 Kc. POWER: 5000 Watts.
OWNED BY: La Presse Pub. Co., Lid. OP.
ERATED BY: La Press Pub. Co. Ltd. BUSI-
NESS ADDRESS: 980 Si. Catherine St. PHONE:
Lancaster 5125. STUDIO ADDRESS: 980 St.
Catherine St. TRANSMITTER LOCATION: St.
Hyacinthe Place. TIME ON THE AIR: 7:00
AM. to 1:00 A.M. NEWSPAPER AFFILIA-
TIONS: La Presse, The Star, The Herald-Ga-
zette. NEWS SERVICE: United Press C/cac
News Dept. La Presse. MAINTAINS ARTISTS
BUREAU. TRANSCRIPTION SERVICE: World
Broadcasting System, Lang-Worth and Exclu-
sive Parisian.

PERSONNEL
President. ... ........ Hon. P. R. Du Tremblay
Promotion Manager... ...... Andre Daveluy
Traific Manager.... ... ... .. ... Flo Daniel
Artists Bureau Head........ .. ... Ferd Biondi
Chief Announcer............... Roy Malouin
Station Manager. ... ... ... . ..., Phil Lalonde
Sales Manager................. Paul OQuellet
Publicity Director............. Louis Marisset
Program Director. ... ..... ... Yves Bourassa
Chief Engineer.............. Leonard Spencer
POLICIES

Hard liquor not permitted. Price mentions
not permitied. Commercial talks not accepted.

REPRESENTATIVE
Jos. H. McGillvra

¢

CHNC

FRIENDLY VOICE OF THE
MARITIMES"”

NEW CARLISLE—EST. 1933
CANADIAN BROADCASTING CORP.

FREQUENCY: 960 Kc. POWER: 1,000 Watts,
OWNED BY: Gaspesia Radio Broadcasting
Co. OPERATED BY: Gaspesia Radic Broad-
casting Co. BUSINESS ADDRESS: New Car-
lislee PHONE: 38. STUDIO ADDRESS: New
Carliste. TRANSMITTER LOCATION: Church
Line Road. TIME ON THE AIR: (daily) 8:00
A.M. to midnight; {Sunday) 11:00 A.M. to mid-
night (Atlantic Time). NEWS SERVICE: Cana-
dian Press. TRANSCRIPTION SERVICE: Stand-
ard Radio, Titan-Hollywood Radio Attractions-
Radio Products Co. & Lang-Worth.

CTHE

PERSONNEL
President............... George M. Kempliler
Commercial Manager. ... . ... Dr. Ches Houde
Advertising Manager. ... ... ... ... . V. Bernard
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Chief Announcer. ... ... . .. C. 8. Chaj

Station Manager. ... ... ..... Dr. Ches H
Sales Manager. . ... .. .. .. .. Dr. Ches H
Publicity Director ..... ... ....... V. Bei
Musical Director ................ V. Ba
Chief Engineer ....... ... .. .. ]. R. McG
POLICIES

Accept beer and wine accounts: has n
strictions on loreign language prog:
100 % bilingual (English and French).

REPRESENTATIVE

Joseph Hershey McGillvra
(N. Y. & Chicago)

CHRC
“THE VOICE OF OLD QUEBEC"
QUEBEC

FREQUENCY: 580 Kc. POWER: 100 W
OWNED BY: CHRC, Limitee. OPERATED
CHRC, Limitee. BUSINESS ADDRESS:

toria Hotel. PHONE: 2-8178. STUDIO
DRESS: Victoria Hotel. TRANSMITTER
CATION: Victoria Hotel. TIME ON THE

(daily) 8:00 A.M. to midnight; (Sundays) 1
P.M. to midnight. NEWS SERVICE: Own N
Service. MAINTAINS ARTISTS BURF
TRANSCRIPTION SERVICE: Lang-Worth
own disk library of 12,000 selections.

PERSONNEL
Station Manager. ... . ......... J. N. Thivi
Sales Manager. . ... ... .......... J. A. Hi
Artists Bureau Head... ..... Therese Lapc
Chief Announcer............... T. H. Bur
Publicity Director....... ...... J. D. Boud:
Musical Director............. .. Gaston Vi
Chief Engineer............... Oscar Mar:
POLICIES

None other than governmental requlat
Merchandising: Merchandising deparir
in operation at convenience of sponsors.

REPRESENTATIVE
Jos. H., McGillvra, N. Y.
Nate P. Colwell, Toronto
George Besse, Chicago

3
“LA VOIX DU CANADA FRANCAIS

QUEBEC—EST. 1925
CANADIAN BROADCASTING CORPORATI

FREQUENCY: 1310 Kc. POWER: 100 W«
OWNED BY: CKCV, Limited. OPERATED
CKCV, Limited. BUSINESS ADDRESS: 142
John St. PHONE: 2-1585. STUDIO ADDRE
142 St. John St. TRANSMITTER LOCATI(
154 Marguerite-Bourgeois Ave. TIME ON 1

an
ide
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AlR: 7:45 A.M. to 11:30 P.M. NEWS SERVICE:

Canadian Press News. TRANSCRIPTION
SERVICE: World Broadcasting System.
PERSONNEL
Commercial Manager........... Paul Lepage
Chief Announcer............. Gilles Duhamel
Station Manager .............. Paul Lepage
Sales Manager ... ... ... ... .. Paul Lepage
Publicity Directar......... ......... Jean Nel
Musical Director. ... ... .. ... Edwin Belanger
Chief Engineer.............. Charles Frenette
POLICIES

Rules and regulations of the Canadian

Broadcasting Corporation.

REPRESENTATIVE

Associated Broadcasting Co.

+
CRCK
QUEBEC—EST. 1934
CBC

FREQUENCY: 950 Kc. POWER: 1000 Waits.
OWNED BY: Canadian Broadcasting Corp.
OPERATED BY: Same. BUSINESS ADDRESS:
Room 4002 Chateau Frontenac. PHONE: 5658.
STUDIO ADDRESS: Same. TRANSMITTER LO-
CATION: Charlesbourg. TIME ON THE AIR:
5:00 P.M. to midnightt NEWS SERVICE: Can-

adian Press.

PERSONNEL
................ L. W. Brockington
............... P. Joubarne

President
Chief Announcer
Station Manager
Chief Engineer

POLICIES
The advertising of spirituous liquors is pro-
hibited by statute of the Province of Quebec.
The advertising of beer and wine is pro
hibited by a CBC regulation.

REPRESENTATIVE

Canadian Broadcasting Corp.

+
CJBR
RIMOUSKI—EST. 1937

Canadian Broadcasting Corp.
Quebec Regional Network

FREQUENCY: 1030 Kc. POWER: 1000 Watts.
OWNED AND OPERATED BY: Lower St. Law-
rence Power Co. BUSINESS AND STUDIO
ADDRESS: Power Bldg.. St. John St. PHONE:
119. TRANSMITTER LOCATION: Notre-Dame
du Sacre Coeur. TIME ON THE AIR: Week-
days, 9:00 A.M. to 11:00 P.M. Sundays, 12:00
noon lo 11:00 P.M.

PERSONNEL

Manager ..................... G. A. Lavoie
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POLICIES

All continuities are subject to the approval
of the station management and must comply
with the rules and regqulations of the Cana-
dian Broadcasting Corp

CHLT

“THE VOICE OF THE E. T.”

SHERBROOKE—EST. 1937

FREQUENCY: 1210 Kc. POWER: 100 watts.
OWNED BY: La Tribune Ltee. OPERATED
BY: La Tribune Ltee. BUSINESS ADDRESS:
3 Marquette St. PHONE: 971. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
King St., East. TIME ON THE AIR: 8:00 AM.
to 11:00 P.M. NEWSPAPER AFFILIATION: La
Tribune. TRANSCRIPTION SERVICE: World
Broadcasling System.

PERSONNEL

President................... Hon. Jacob Nicol
Commercial Manager........... L. A. Vachon
Chief Announcer............. Rollund Bayeur
Station Manager ............. Marcel Provost
Sales Manager .............. Marcel Provost
Chiet Engineer ............... C. Charlebois

POLICIES

No special policies excepling usual CBC

regulations.
REPRESENTATIVE

Dominion Broadcasting Co. {Toronto)

CHLN

THREE RIVERS

FREQUENCY: 1420 Kc. POWER: 100 Watts.
OWNED AND OPERATED BY: Le Nouvelliste.
BUSINESS AND STUDIO ADDRESS: Chateau
de Blois. TRANSMITTER LOCATION: Three
Rivers. TIME ON THE AIR: Weekdays. 8:00
AM. to 11:30 P.M. Sundays. 12:00 noon to
11:30 P.M. NEWSPAPER AFFILIATION: Le
Nouvelliste. TRANSCRIPTION SERVICE: World
Broadcasting System.

POLICIES
Service of program department and an-
nouncers, French and English, in arranging
and presentation of programs is available.

Saskatchewan

CHAB

MOOSE JAW—EST. 1922
CANADIAN BROADCASTING CORPORATION
NETWORK
FREQUENCY: 1200 Kc. POWER 100 Watts.
OWNED BY: CHAB, Limited. OPERATED BY:
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CHAB, Limited. BUSINESS ADDRESS: Grani
Hall Hotel. PHONE: 2377, 2378, 2379. STUDIO
ADDRESS: Grant Hall Hotel. TRANSMITTER
LOCATION: Grant Hall Hotel. TIME ON THE
AlR: (Monday to Friday) 7:00 AM. to 11:30
P.M, (MST); (Saturday) 7:00 A.M. to midnight:
(Sunday) 8:45 A.M. to 11:30 P.M. NEWS SER-
VICE: Canadian Press. MAINTAINS ARTISTS
BUREAU. TRANSCRIPTION SERVICE: Lang-
Worth and European Recordings.

PERSONNEL

Station Manager........ .... H. C. Buchanan
Sales Manager..... . ...... .... E. W. Glover
Publicity Director............... J. S. Boyling
Program Director... ... ...... L. A. Bourgeois
Chief Engineer............ ... A. E. Jacobson

POLICIES

Liquor adverlising not accepted.
language accounts not accepted.

Merchandising: All national accounts con-
tracted for 26 programs or over are merchan-
dised by the station. This includes personal
contact, window display. press notices and
spot announcements drawing attention to the

series.
REPRESENTATIVE
All-Canada Radio Facilities, Ltd., Canada
Weed & Company, U. S. A.

CKBI

PRINCE ALBERT

FREQUENCY: 1210 Ke. POWER: 100 Watts.
OWNED AND OPERATED BY: R. E. Price and
L. E. Moffatt. BUSINESS AND STUDIO AD-
DRESS: Canada Bldg. TRANSMITTER LOCA-
TION: Prince Albert. TIME ON THE AIR: Week
Days, 7:45 A.M. to 11:00 P.M. Sundays. 11:00
A.M. to 10:00 P.M.

Foreign

PERSONNEL
Manager .......... ... R. E. Price
Technical Director.............. L. E. Moffatt
REPRESENTATIVE

All Canada Broadcasting System
Joseph Hershey McGillvra

CIRM

“THE VOICE OF SASKATCHEWAN"

REGINA—EST. 1926
CBC—GRAIN BELT NETWORK

FREQUENCY: 540 Kc. clear channel. POW.
ER: 1000 Watts. OWNED BY: James Richard-
son & Sons, Ltd. OPERATED BY: Same. BUSI-
NESS ADDRESS: Saskatchewan Life Bldg.
PHONE: 8424-6282. STUDIO ADDRESS: Same.
TRANSMITTER LOCATION: Belle Plain, TIME
ON THE AIR: 7:00 AM. to 11:30 P.M. M.S.T.
NEWS SERVICE: Transradio Press. (Exclusive
to this station ni the Province of Saskatchew-
an). TRANSCRIPTION SERVICE: World Broad-
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casfing Service,
Program Service.

Lang-Worth and Sta

PERSONNEL
President ................ James Richa
Commercial Manager .......... F. V. Sc
Chief Announcer ......... D. E. (Don) ¥V
Mgr. Radio Division ..... H. R. Mcla

Station Manager ............. F. V. Sc

Sales Manager ................... B.

Publicity Director ........... N. Chamb

Musical Director .................. S. 1

Chief Engineer ............. B. (Bert) H
POLICIES

No liquor Advertising Accepted. TFc

language programs accepted. Adver

content and policy subject to the rules
regulations of the Canadian Broadce
Corporation. All advertising for food pre
and patent medicines subject to the app
of the Department of National Health
Pensions, Ottawa.

Station will co-operate with the agen:
client in any merchandising tie-in or
motion.

REPRESENTATIVE
Joseph Hershey McGillvra

¢

CKCK

“SASKATCHEWAN’S PIONEER
BROADCASTING STATION”

REGINA—EST. 1922
CANADIAN BROADCASTING CORP.

FREQUENCY: 1010 Kc. POWER: 1000 v
OWNED BY: Leader-Post, Ltd. OPERATED
Same. BUSINESS ADDRESS: Leader
PHONE: 8525-6. STUDIO ADDRESS: S
TRANSMITTER LOCATION: Victoria Pl
TIME ON THE AIR: (Daily) 7:00 AM. to
night: (Sunday) 8:00 A.M. to midnight. NI
PAPER AFFILIATION: Leader-Post, Lid. N
SERVICES: Canadian Press, Christian Sci
Monitor. MAINTAINS ARTISTS BUR
TRANSCRIPTION SERVICE: NBC Thesa
Standard Library, McGregor & Sollie, F
Producers, lnc., and Transco.

PERSONNEL
Commercial Manager............ A. ]. Ba
Arlists Bureau Head........ ... W. A. S
Station Manager............ .. M. V. Che
Publicity Director..... . ..... ..., D. McM
Musical Director................. A. R. €
Chief Engineer................. E. A. Si
POLICIES

No liquor advertising. Usual Canadiar
strictions.

Full time merchandising department
ployed for program exploitation, and for
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ranging window displays and theatre lobby

displays.
REPRESENTATIVES
Weed & Co. (U.S.A.)
All-Canada Radio Facilities, Ltd. (Canada)

CFQC

SASKATOON—EST. 1923
CANADIAN BROADCASTING CORP.

FREQUENCY: 840 Kc. POWER: 1000 watts.
OWNED BY: A. A. Murphy & Sons, Lid. OP-
ERATED BY: Same. BUSINESS ADDRESS:
Saskatoon. PHONE. 5374.7282. STUDIO AD-
DRESS: 216 First Ave., N. TRANSMITTER
LOCATION: Exhibition Grounds. TIME ON
THE AIR: 7:30 AM. to 11:00 P.M. (MST).
NEWS SERVICES: Canadian Press, Christian
Science Monitor. TRANSCRIPTION SERVICE:
NBC Thesaqurus.

PERSONNEL

President..................... A. A. Murphy
Commercial Manager ......... Vernon Dallin
Advertising Manager ....... . Vernon Dallin

Chief Announcer.................. C. Cairns

Station Manager............ . . A. A. Murphy

Sales Manager........... ... .. Vernon Dallin

Publicity Director......... ... .... J. H. Wells

Musical Director... ... ... ...... ... C. Cairns

Chief Engineer......... ... ... .. .. S. Clifton
POLICIES

Liquor restriclions as per Canadian Broad-
casting Corporation.

REPRESENTATIVE
Joseph Hershey McGillvra (USA only)

CJGX

YORKTON—EST. 1928

FREQUENCY: 1390 Kc. POWER: 100 Watts.
OWNED BY: James Richardson & Sons, Ltd.
OPERATED BY: James Richardson & Sons. Ltd.
BUSINESS ADDRESS: Royal Alexandra Hotel.
PHONE: Winnipeg 9-2266. STUDIO ADDRESS:
Royal Alexandra Hotel. TRANSMITTER LO.
CATION: Yorkton. TIME ON THE AIR: 7:30
AM. to 1:00 A.M., EST.

PERSONNEL
Commercial Manager....]. L. C. Macpherson
Advertising Manager.............. Geo. Titus
Chief Announcer............. Jack Thompson
Station Manager. . ...H. R. McLaughlin
Sales Manager.......... . ....... N. B. LeRoy
Publicity Director. .. ... ... .. N. Chamberlain
Musical Director.............. ... ... H. Green
POLICIES

No liquor ads.
Maintains a merchandising department.
REPRESENTATIVE
Joseph Hershey McGillvra
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CANADIAN STATIONS WITH
NEWSPAPER AFFILIATIONNS

Alberta

CFAG, Alberta, Calgary. Albertan, 100
watts, 930 kilocycles. Full time. Gordon
S. Henry, mgr.

CJCJ, Alberta, Calgary. Alberta, 100
watts, 690 kilocycles. H. A. Webster, mgr.

CJCA, Edmonton, Journal, 1,000 watts,
730 kilocycles. Full time. Frank H.
Elphicke, mgr.

British Columbia

CFJC, Kamloops,
1.000 watts, 880 kilocycles.
Ralph E. White, mgr.

CKCD, Vancouver, Vancouver
Province, 100 watts, 1010 kilocycles.

Kamloops Sentinel,
Full time.

Daily

Ontario
CFPL, London, London Free Press, 100
watts, 730 kilocycles. Full time. Philip H.
Morris, program director.

CKSO, Sudbury, Sudbury Star, 1,000
watts, 780 kilocycles. Full time. J. D.
Kemp, mgr.

Quebec

CHLP. Montreal. Montreal La Patrie, 100

walts, 1,120 kilocycles. Full time. Marcel
Lefebvre, dit.

CKAC., Montreal, La Compagnie De

Publications De La Pressc, Ltee., 5000
watts, 730 Kkilocycles. Phil Lalonde, dir.
(TP). (UP).

CHLT. Sherbrooke. La Tribune, Ltee..
100 watts, 1,210 kilocyeles. L. A. Vachon,
mgr.

Saskatchewan

CKCK. Regina, Regina Leader-Posl.
1,000 watts, 1,010 kilocycles.

The forcgoing stations are owned
controlled by newspapcrs or are stations
which a newspaper has an interest
either as an affiliate. part owner, or
through an intcrlocking directorate. List-
ing includes, in the following order: Sta-
tion call letters, city in which studio is
Jocated, name of paper, power, kilocycle
channel. operating time, name of manager
and subscription to a commcrcial press
service. The three services offering news
for sale to stations are United Press (UP),
International News Service (INS), and
Transradio Press Service (TP).

or

in

CANADIAN AGENCY RECOGNITION

The 15 per cent agency commission is
allowed for net station time and, on net-
work contracts it is allowed on wire line
costs, exclusive of any charges for special
pick-ups which shall be net.

1. Agencies recognized by the C. D. N. A.

2. Agencies not recognized by the C. D.
N. A.

3. A second 15 per cent agency commis-
sion shall not be allowed exccpt when
contracts are negotiated through NBC.
CBS or MBS.

4. It is reguirced:

tad that the agency be free from

440

client ownership, cither direct or in-
direct.
tb) that the agency be an indepen-

dent organization. in a position to
serve both the client and the CBC
without bias.

tc) that the agency retain the full

commission paid by the CBC and fur-
nish upon request satisfaclory cvidence
thatl this has been done.

5. Agcncies may be called upon to give
evidence that their activities are con-
fined exclusively to the placement and
service of advertising for their clients

that they any

other business,

and do not engage in
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STATIONS OF MEXICO

Despite the chaotic co ditions existing the majority of the
tine, broadcasting in Mc ico bas made rapid advances within
the past vear. Today the - are one hundred and fifteen stations
licensed to operate in Mc ico. many of which ure heard clearly
i the United States.

The list which follow: bhas been checked with the Mexican
Consul as of Feb. I, 19 . The power authorized. as listed is
unt strictly adbered to i |l cases.

Power

Call Letters Location Frequency Authorized
Kilocycies Watts
XEA . . . Guadalajara, Jalisc ... ... ... ... ... 1060 125
XEAA . . DMexicali. Baja Cali ynia........ . .. .. ... . . 750 200
XEAB . . Taluca. Mexico ... . ............ ... ... ... ... 1060 250
XEAC . . Tijuana, Baja Calif. wnia.... ... ... ... ... ... 980 1000
XEAF . . Nogales. Sonora .. ........ ... ... ... 990 750
XEAG . . Cordoba, Vera Cru .............. . .......... 1310 10
XEAI . . . Mexico, Distrito Fv eral. ... ... .. .. .. ... ... 1250 500
XEAL . . Mexico, Distrito ¥ eral. ... ... ... . ... 660 1000
XEAM . . Matamoros. Tamau »as ..................... 750 25
XEAQO . . DMexicala, Baja Cal ornia.............. ... ... 660 250
XEAP . . Ciudad Obregon. & ora....... .. ......... ... 1340 50
XEAQ . . Tijuana, Baja Cali wnia............... ... ... 1090 1000
XEAS . . Sallillo, Coahuila . ... .. ... .......... . .. 1160 50
XEAT . . Hidalgo del Parral. ‘“hihuahua........ ... .... 1210 250
XEAW . . Reynosa, Tamaulip: ... ... .. ... .. .. ... ... . 960 100000
XEAZ . . T. Calderon, Zacat. as....................... 1230 200
XEB . . . Mexico, Distrito Fv eral.......... .. ... .. ... 1030 10000
XEBA . . Ciudad Guzman, J¢ =CO.......... .. .. ... ..... 1080 20
XEBC . . Agua Caliente, Ba  California...... .. ... .. 730 5000
XEBF . . Jalapa. Vera Cruz ....... ... ... .......... 6090 100
XEBG . . Tijuana. Baja Cali rma....... .. ... ... .. .. 820 1000
XEBH . . Hermosillo, Sonora — T 930 500
XEBI . . . Aguascalientes, Agi scalientes ... .. ... .. 1000 25
XEBJ .. Merida. Yueatan . ... L 1160 20
XEBK . . Nucvo Laredo, Tan ulipas................. .. 1030 100
XEBL . . DMazatlan. Sinaloa ... ... ... ... ... .. .. 1220 50
XEBM |, . Mazatlan, Sinaloa ... .. ... ... ... . ... 15300 50
XEBO . . Irapuato. Guanajua ... .. .. .. ... ... ..... 1310 25
XEBP . . Durango, Durango ... ... ... . .. .. ... .. ... 1150 250
XEBQ . . DMazatlan. Sinaloa . .. ... ... .. 6030 15
XEBR . . Hermosillo, Sonova ... ... .. .. ... . ... . .. .. 11820 150
XEBS . . Mexico, Distrito Fc eral. ... .. ... ... .. ... .. 1340 200
XEBT . . Mexico, Distrito Fe oral... .. ... .. . ... 6000 500
XEBU . . Chihuahua. Chihua' a ... ... ... .. Coo.. 1200 50
XEBX . . Sabinas Coahuila . ... ... .. ... ... . ..... 640 250
XEBZ .. Mexico, Dislrito Fe oral....... ... ... .. ... 810 100
XEC . . . Tijuana, Baja Calil mia....... ... ...... .. ... 1150 100
XECR . . Mexico, Distrito Fc cral. ... ... ... ... .. .. 7380 20000
XECU . . Guadalajara. Jaliscc ........... ... ... .. ...... 6075 45
XECW . . DMexico, Distrito Fc¢ cral. ... ... . . ... .. .. .. 1310 10
XECZ . . San Luis Potosi, Sa l.uis Potosi........ ... .. 1370 100
XED . . . Guadalajara, Jalisc .......... ... ...... ... .. 1160 2500
XEDA . . General Anaya, Div ito Federval ... ... .. ... 1220 200
XEDF . . Nuevo Laredo, Tan ulipas. . ... ... .. .. .. ... . 810 100
XEDP . . Mexico, Distrito Fo ovalo o000 1080 —_—
XEDQ . . Guadalajara, Jaliseo ... ... J 9520 100
XEDW . . Minatitlan, Veva Cv ... ... ... .. . ... ... 150 20
XEE . . . Durango, Durango  ........ ... .. .. ... . ... 1210 50
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XEF .
XEFA
XEFB
XEFC
XEFE
XEFT .
XEFJ .
XEFL .

XEFM
XEFO
XEFQ
XEFT
XEFV
XEFW
XEFZ
XEG
XEGW
XEH
XEI
XEJ
XEJP
XEJW
XEK
XEKL
XEL
XELA
XELO
XELZ
XEME
XEMO
XEMU
XEMX
XEN
XENC
XENT
XEOK
XEOO
XEP

XEPN
XERA
XES
XET
XETB
XETF
XETH
XETM
XETW
XEU .
XEUW
XEW .
XEWI
XEWB
XEWW
XEX
XEXA
XEXB
XEXC
XEXD
XEXE
XEXH
XEXM
XEXP
XEXR
XEXS
XEXX
XEYO
XEZ

Ciudad Juarez, Chihuahua................. ..
Tacuba, Distrito Federal.......... ... ... ..
Monterrey, Nuevo Leon................... ...
Merida, Yucatan .............. . ... ... . ......
Nuevo Laredo, Tamaulipas..................
Chihuahua, Chihuahua .............. ... .. ..
Monterrey, Nuevo Leon......................
Tijuana, Baja California................ ... ..

Leon, Guanajuato .......... ... .. ... ... ...
Mecexico, Distrito Federal......... ... ..... .. ..
Cananeh, Sonora ............. ... ... ... ..., ..
Vera Cruz, Vera Cruz........................
Ciudad Juarez, Chihuahua........ ... ........
Tampico, Tamaulipas ............... ... .....
Mexico, Distrito Federal.....................
Monterrcy, Nuevo Leon.................... ..
Mexico, Distrito Federal........ ... ..........
Monterrey. Nuevo Leon.....................
Morelia, Michoacan ....... ... . ... ... .. .. ...
Ciudad Juarez, Chihuahua.......... ... ... ...
Mexico, Distrito Federal.... ......... ... .....
Mexico, Distrito Federal......... ... ....... ..
Mexico, Distrito Federal.................. ..
Leon., Guanajuato ......................... ..
Mexico, Distrito Federal.......... ... ... ... ..
Sallillo, Coahuila ... ... ... ... ... ... .. ...
Picdras Negras, Coahuila............ ..... ..
Mexico, Distrito Federal.... . ........ ... .....
Merida, Yucatan ... . L
Tijuana, Baja California.................... .
Piedras Negras, Coahuila........ ... ... ... ..
Mcxico, Distrito Federal. ... ............ ... ..
Mexico. Distrito Federal.......... .. ... ... ..
Mcexico, Distrito Federal. ... ... ... .. ... .. ..
Nuevo Larcdo., Tamaulipas. ... ... ... ... ... ..
Tijuana, Baja California.......... ... ..... ..
Mexico. Distrilo Federal........ ... ....... ...
Ciudad Juarez, Chihuahua....... ... ... .. ...

Piedras Negras, Coahuila.... ... ... ... .. .. ..
Villa Acuna, Coahuila................ ... .. ..
Tampico, Tamaulipas ........................
Monterrey, Nuevo Leon......... ... .. ... ... ..
Torreon, Coahuila .............. ... ...... . ..
Vera Cruz, Vera Cruz........................
Puebla, Puebla .. ... ... .. ... . .. .. ... . . ..
Villahermosa, Tab ............. ... ...... ...
Tampico, Tamaulipas ......................

Vera Cruz, Vera Cruz......... ... ... .. .....
Vera Cruz, Vera Cruz...................... ..
Mexico, Distrito Federal. ... .... ... .. ... ...
Mexico, Distrito Federal. ... ... ... ... ... . .
Guadalajara, Jalisco ........... .. .. .. ... ... ..
Mexico, Distrito Federal.................. ...
Monterrey, Nuevo Leon.....................
Mexico, Distrito Federal.... .............. . ..
Jalapa, Vera Cruz...........................
Aguascalientes, Aguascalientes ... ... ... . . .
Jalapa, Vera Cruz.................. ... ... ..
Texcoco, Mexico ............. ... .. ... ... ..
San Luis Potosi, San Luis Potosi........... ..
Mexico, Distrito Federal....... .. ... .. .. ... ..
Monterrey, Nuevo Leon......................
Mexico. Distrito Federal. ... ... ... ... .. ..
Mexico. Distrito Federal. . ... ... ... ... ...

Mexico, Distrito Federal... ... ... ... ... .. ...
Mexico, Distrito Federal. ... ... .. .. ... ... ..
Mecrida, Yucatan ...
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890
11900, 6015
11710

9500, 6080, 15160

1310
11880, 6133
1270

810

11895, 6065
1310. 6200
1170

100
500
200
100
250
250
100
250

20
5000
50
12
100
300
100
250
250
250
125
1000
100
500
100
500
250
50
50000
1000
50
5000
250
100
1000
50
150000
2500
100
500

100000
250000
250
5000
125
12
100
50
100
250
20
50000
400
15
10000
125
100
250
350
350
17
250
500
30
100
100
1000
500
500
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TELEVISION
BROADCASTING STATIONS

Group A—-2000 to 2100 ke.: Group B 42000 to
Group D—Any 6000 ke. frequencey band above

Lelters
licensee und Location Call

Columbia Broadcasting System
New York. N. Y........ ... .. .. .. W2XAX

Don Lec Broadcasting System
Los Angeles, Calif.. ... ... ... .. WGEXAO
Farnsworth Television, Inc.. of Pa.
Springfield. Pa.

First National Television, Inc.
Kansas City, Mo.................. WIXAL
General Television Corp.

Boston, Mass. ............. ... WIXG
The Journal Company

Milwaukee, Wis. ... ... ... .. .. .. WIXD
Kansas State College of A. & A S,

Manhattan., Kansas ............ .. WIXAK
National Broadcasting Co.. Inc.

New York, N. Y............ .. .. .. W2XEBS
National Broadcasting Co.. Inc.

New York, N. Y..... ... ... .. ... .. W2XBT
Philco Radio & Television Corp.

Philadelphia, Pa. ... ... ... .. .. W3XE
Philco Radio & Television Corp.

Philadelphia, Pa. ... ... .. .. .. W3XP

Purdue University
West Lafayette. Ind... ... ... ... WIXG
Radio Pictures, Inc.

Long Island City. N. Y.. ... .. ... W2XDR
RCA Mfg. Co.. Inc. (Portables

Bldg. No. 8 of Camden Plant..... W3XAD
RCA Mfg. Co.. Inc.

Camden. N. J..................... W3XEDP
RCA Mig. Co.. Inc.

Portable—Mobile ... ... .. .... WI0X X
The Sparks-Withington Co.

Jackson. Mich., ... ... ... ... .. .. WEXAN
University of Towa

Towa City. Towa........ ...... ... WIXK
University of lIowa

Towa City. Iowa.................. WIXUI
Dr. George W. Youngyg

Minncapotis, Minn, ... ... .. WOXAT

C.P. denotes that an authorvization has been issucd Lo construet

As of Feb. 1st, 1938

56000 ke, Group C--60000 1o 86000 ke :
110000 ke, excluding 400000 1o 401000 k.

Frequency tkey POWER
or Group Visual Auwral
B. C 30w
C. P. granted
for
7560 w
B. C 150 w 150w
B. C 4 Kw | kw
(C.P.only)
B, C 300w 150 w
B. C 500 w
B. C 00 w
A 125w 125 w
B. C 12 kKw 15 kw
92000, 175000-180000 400 w 100 w
(C.P.only?
B. C 10 kw 10 kw
204000-210000 15w .
(C.P.only)
A 1500 w
B. C I kw 500 w
D ¢124000 to 130000) 500w 500 w
B. C 30 kw 30 kw
B. C 50 w
B. C 100w 100 w
100 w
B. C 100w
3. C 500w

o {elevision broadceast station,

Upon completion of equipment tests and license application filed, Commission may grant license

[or television broadeast.
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F.C. C. R

Applic:

Facsimile |

The term "wvisual broadca
stations broadcasting imay
are two classes of statio
service, namely: Televis

by

Television Broadcast Station:

The term “lelevision broadcast
tion” means a station licensed for
transmission of transient visual im
of moving or fixed objects for sir
taneous reception and reproductio:
the general public. The {ransmis
of the synchronized sound (a
broadcast) is considered an essel
phase of television broadcastling
one license will be issued for
visual and aural broadcast as her
after set out.

A license for a television broad
station will be issued only after a
isfactory showing has been madc
regard to the following, among oth

1. That the applicant has a prog
of research and experimentation w
indicales reasonable promise of
stantial contribution to the deve
ment of the television broadcast :

2. That the program of research
experimentation will be conducted
qualified engineers.

3. That the applicant is legally
financially qualified and possesses :
guale technical facilities to carry
ward the program.

4. That the public interest, co:
nience and/or necessity will be sel
through the operation of the prop:
station.

(a) A licensee of a television b
cast station shall not make any cha
directly or indirectly, for the tr:
mission of either aural or visual |
grams.

(b) In the case of experimental 1
vising of the production of a comn
cial broadcast program, all commel
announcements not a part of the en
tainment continuity shall be elimin:
from the television broadcast ex:

.GULATIONS

sle to Television
and
oadcasting Stations

service” weans a service rendered by
s for general public reception. There

recognized in the wvisual broadcast
1w broadcast stations and Facsimile
deast stations.

he
28
1=
by
on
al
ial
nd
th
=

W=
@

=
al

Pt
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the mere statement of the name of the
sponsor or product or the televising of
the trade-mark, symbol, slogan or
product of the sponsor; provided, how-
ever, that when the program transmis-
sion is incidental (o the experiments
being conducled and not featured, and
subject to interruptions as the experi-
ments may recuire, the commercial
announcements may be broadcast
aurally.

(¢) No licensee of any other broad-
cast stalion or network shall make
any addilional charge, directly or in-
directly, for the simultaneous trans-
mission of the aural or visual program
by a television broadcast stalion, nor
shall commercial accounts be solicited
by the licensee of another broadcast
station or network, or by others acling
in their behalf upon the representation
that the commercial program will also
be transmitted by a television broadcast
station.

(d) The synchronized sound (aural)
program of a television proadcast sta-
tion may be broadcast by a regular
broadcast station, provided:

1. That no announcements or refer-
ences shall be made over the regular
broadcast station regarding the opera-
tion of the television broadcast station,
except the mere statement that the
program being transmitted is the sound
or aural program of a television
broadcast station (identify by call lei-
ters).

2. That the call letter designation
when identifying the television broad-
casl station shall be given on its as-
signed frequency only.

(a) The following groups of fre-
quencies are allocated by bands for as-
signment to television broadcast sta-
tions on an experimental basis:
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Group A Group B
2000 to 2100 ke 42,000 to 56,000 ke
Group C Group D
60,000 to 86.000 ke. Any 6.000 ke fre-
quency band
above 110,000 ke

excluding 400,-
000 to 401,000 ke.
(b) A licensee of a television station
for Group A shall carry forward a
comprehensive program of experimen-
tation to determine the secondary or
rural coverage of the station, and shall
suitably locate receiving equipment
and other apparatus, and shall make
the necessary measurements to deter-
mine the quality and characteristics of
the secondary or sky-wave service
area. Television transmission only will
be authorized in this band, and each
license will authorize the entire band.
No aural broadcast will be authorized
therein.

(c) A license for a television broad-
cast station in groups B, C or D will
specify a frequency band wherein two
adjacent carrier frequencies shall be
selected, one for the visual and one for
the aural broadcast. The lower carrier
frequency shall be for visual broad-
cast and the higher carrier {requency
for the aural broadcast.

(d) A licensee will be granted only
one station in each frequency group
for operation in the same service area.

(e) An application may be made for
one frequency band (fo include the
visual and the aural carriers) in groups
B, C and D. However, if it is desired
to operate in more than one group,
it will be necessary to make separate
applications for a station in each
group.

(f) Applicants shall specify the band
width of the emissions required for the
proposed transmission.

(g) Carrier frequencies shall be so
selected and emissions controlled that
no emission from any cause will result
outside the frequency band authorized
by the license.

(i) An applicant shall select a fre-
quency band in the group which is be-
lieved best suited for the experiments
to be conducted and will cause the
least or no interference to established
stations.

The power output rating of a tele-
vision broadcast station shall not be
in excess of that necessary to carry
{forward the program of research. The
operating power may be maintained at
the maximum rating or less, as the con-
ditions of operation may require.

A supplemental report shall be filed
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with and made a part of each appli-
cation for renewal of license and shall
include statements ol the following:

I. Number of hours operated for
transmission of television programs.

2. Comprehensive report of research
and experimentation conducted.

3. Conclusions and program for fur-
ther developments of the television
broadcasi service.

4. All developments
changes in equipment.

5. Any other pertinent developments.

and major

Facsimile Broadcast Stations

The term “facsimile broadcast sta-
tion” means a station licensed to trans-
mit images of still objects for record
reception by the general public.

A license for a facsimile broadcast
station will be issued only after a sat-
isfactory showing has been made in
regard to the following, among others:

1. That the applicant has a program
of research and experimentation which
indicates reasonable promise of sub-
stantial contribution to the develop-
ment of the facsimile broadcast service.

2. That the program of research and
cxperimentation will be conducted by
qualified engineers.

3. That the applicant is legally and
financially qualified and possesses ade-
quate technical facilities to carry for-
ward the program.

4. That the public interest, conve-
nience and/or necessity will be served
through the operation of the proposed
station.

(a) A licensee of a facsimile broad-
cast station shall not make any charge,
directly or indirecily, for the transmis-
sion of programs.

(b) No licensce of any other broad-
casl station or network shall make any
additional charge, directly or indirect-
ly, for the transmission of programs by
a facsimile broadcasi station, nor shall
commercial accounts be solicited by
any licensee of another broadcast sta-
tion or network, or others acting in
their behalf, upon representation that
images concerning that commercial
program will be transmitted by a fac-
simile station.

(a) The following frequencies are
allocated for assignment to facsimile
broadcast stations on an experimental
basis provided no interference is
caused to the lelevision stations op-
erating in the band 2000-2100 kilo-
cycles:

2012 ke 2016 ke 2096 kc

(b) It the facsimile program of re-

search and expcerimentation cannot be
(Please turn o paae 451)
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By HAI

Director of Television of the I

Modern television systems
tronic, and the mechanical. In th
tube of Philo T. Farnsworth, of
V. K. Zworkyin, of the Radio Co
tube of antiquity. In the secor
mechanical disk a superior mean
Scophony method of multiple li
ray tube for exhibiting the recei

The Image Dissector is a glass ¢
closed vacuum tube containing a u
form photoelectric surface at one ¢
and a tiny aperture at the other.
scene to be transmitted, either live
film, is focused upon the photoelec!
plate by a lens. Electrons are given
at each and every point on the surf
according to the light intensity strik
that point. The “electron image” of
scene thus created is caused to trave
the tube to the aperture, being focu:
to a sharp image thereat and be
deflected systematically thereover
accomplish scanning, thereby prodi
ing a television signal. The traverse
effected by applying voltages to
tube electrodes, and the focusing ¢
deflection by magnetic fields produ
by current flowing through coils s
rounding the tube.

A device known as an “electron m
tiplier,” a current amplifier as dist
guished from the ordinary radio ti
which is a voltage amplifier, has b«
developed and made a part of rec
Dissector tubes.

The Iconoscope is also a glass ¢
closed vacuum tube, but contains
special photoelectric surface in its pr
cipal enclosure and a cathode-ray “el:
tron gun” in a narrow extension the
of. The special surface is known as
“mosaic” and is composed of an ini
merable number of minute photoeli
tric globules, each insulated from
other, and forming in effect an ini
merable number of separate pho
electric cells. The scene to be tra

M ODERN
TELEVISION SYSTEMS

Y R. LUBCKE

n Lee Broadcasting System, Los Angeles

ay be divided into two groups: the elec-
first group are found the Image Dissector
“arnsworth Television, the Iconoscope of
oration of America, and the cathode ray

group, recent advances have made the

for scanning motion picture film, and the
it control is a competitor of the cathode
ed image.
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mitted is again focused upon the photo-
electric surface by a lens. Electrons are
given off as before, but this time each
globule, since it is insulated, assumes a
positive potential proportional to the
light that falls upon it. Once each com-
plete scanning of the image, an electron
beam constantly emitted from the elec-
tron gun discharges each globule and
thereby produces the television signal.
The charging process takes place all the
time, except the instant when the beam
discharges the particular globule. This
storage process is an important one,
although its full possibilities have not
been attained at the present time.

These two devices are truly “electric”
eyes. They are creations of the modern
age. All credit is due the inventors,
and the organizations behind them, in
making these devices practical tools in
the hands of present-day television
engineers.

In the transmission of film, certain
characteristics of the mechanical
arrangement cause the result to be
accomplished in a particularly satisfac-
tory manner. Although the modified
motion picture projector required to
run off the film i1s a mechanical device
itself, the advantage of mechanical
pickup is not because it coacts effi-
ciently with another mechanical de-
vice, but because a true shading of the
image is secured.

The mosaic type pickup tube does not
produce the electrical representation of
the background of the scene being
transmitted. This must be inserted dur-
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ing each performance by operation of
the “shading controls™ which introduce
compensating electrical wavelorins into
the television signal. With the mechan-
ical scanner this mampulation is nof
required.

The use ot this scanner is particu-
larly prevalent in Germany. The Fern-
seh A. G. (“Television Corporation”),
where over one hundred men are en-
gaged in research on all systems of
television, have recently made known

their high-definition mechanical film
scanner. The work of the D. S. Loewe
organization in this regard is also
known.

In England, “Television” reports that
the mechanical film transmissions of
the Baird System were more clearly
received by the public than the present
film pickup with the Emitron mosaic
tube. The Scophony System utilizes a
mirror drum for film transmission.

In the United States the Bell Labora-
tories of the American Telephone &
Telegraph Company have developed a
mechanical film scanner for use in their
coaxial cable work. The Don Lee
Broadcasting System uses the mechani-
cal method for film scanning and the
mosaic tube for direct pickup.

The modern mechanical scanner 1s,
however, a far cry from its low-defini-
tion predecessors. Low-definition tele-
vision, formerly in use throughout the
world, may be defined as television
systems employing a standard of from
30 to 120 lines. The present high defi-
nition television may be defined as any
greater lineage than this, but is usually
taken to mean standards of from 240 to
441 lines.

Without new principles of operation,
the fundamental scanning disk or mir-
ror drum would be incapable of trans-
mitting an accurate image. The mechan-
ical tolerances required transcend the
art of the skilled machinist. The man-
ner in which these limitations are over-
come has not yet been disclosed by
those who have developed this equip-
ment.

In order that the subject matler seen
by the electric eyes or taken from mo-
tion picture film be reproduced at a
distance requires the coaction of a host
of cooperating devices.

Scanning sources, which produce
electrical waveforms of special shapes,
are required to operate pickup tubes
and also the cathode-ray tubes at the
receiver. Amplifiers, developed from
the type utilized in radio, but capable
of ampilifying a band of {frequencies
from thirty to over two million cycles
per second are used at both transmit-
ter and receiver. Television transmit-
ters and receivers, or a coaxial cable
handling this wide band width, must

[-18

be utilized to transport the television
signal from the point of origination to
[he digtant point of observation. Finally.
the receivers must he held 1in step with
the transmitter by a process called syn-
chronization. and the foundation upon
which modern television has been built,
the cathode-ray tube, is required to
display the image.

If sound is to accompany the visual
performance, microphone, amplifiers, a
transmitter, receivers, and loudspeak-
ers must be provided for a second chan-
nel of communication,

The perfection of several of these
devices has been required in order to
make present high-definition television
possible.

Considering these devices in order,
we find that present-day scanning
sources produce rectilinear (straight-
line) “sawtooth” waveforms, to the end
that the scanning spot in the camera
and on the cathode ray tube screen
moves from one side to the other fairly
“slowly™ (in one thirteen-thousandth
of a second!) but returns to start the
next trace in less than one-tenth that
time. “High vacuum™ thermionic tubes
arc now largely utilized, replacing the
former gas triodes, or Thyratrons,
although the latter may still be used in
simplified receivers.

The amplifiers are usually of the
resistance — capacitance coupled type
with compensating inductances or feed-
back to secure the wide frequency
band. Transformer coupling, as widely
used In radio, is not suitable. It falls to
the amplifier, in cooperation with the
scanning sources, to provide the vari-
ous blanking, pedestal, and synchron-
izing waveforms which must be inserted
in the television signal.

The modern television signal 1s a
composite of several waveforms, as-
sembled in a manner hardly known ten
years ago. It is universal practice to
place the image signal on one side of
the axis and the synchronizing pulses
on the other side. In usual radio broad-
casting, both sides of the axis are occu-
pied by the more or less “sine wave”
quality of speech and music. In televi-
sion, the two sides of the axis are
utilized for separate functions, one side
for carrying the image variations of
intensity. the other side for synchron-
ization purposes. At the receiver the
waveform is essentially “split in half™
by the synchronizing equipment. The
two parts are directed to the proper
portions of the receiving apparatus to
make the receiver operate as a whole.
The synchronizing equipment is nearly
human in carrying out this process.

The television transmitters invariably
operate on ultra-high frequency chan-

(Please torn to o page 451)
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THE
OF SYNCI

Dk ¢ R.

Tele

EGARDLESS of what type of

always the synchronization of

is the case is obvious when i
peoint by point. Each point in the
transmitted not only in the intensit:
on the viewing screen. If the receir
its position on the viewing screen w
only a jumble of light and dark are
and transmitted images is effected
video impulses.

TECHN.

The techniques employed in ok
by the manner in which the televis

SCA

Until relatively recently sine w;
almost exclusively. Certain appar
the further development of this met
ning. By using saw-tooth scanning
only by making the television receiy
unsuited for public consumption.

Any worthwhile television syste
technique of such nature that the ¢
transmitter. From this point of vi
scanning is only pseudo-synchronize
chronizing impulses, final synchroni:

Fortunately, the difficulties encc
eliminated and it is now possible
synchronization is entirely controlle
wave scanning is employed the tel
and is much simpler to operate. In
at a lower price than when saw-toc

FCC A

The Federal Communications C
issuing commercial television licens:
money on unsatisfactory television
have spent huge sums in developing
They are now demanding a standail
this method despite its proven defic

The future of commercial telev
to be taken by the Federal Commu
licensing commercial television stati:

'ROBLEM
IRONIZATION
B

y
ORENZEN

sion Engineer

¥

elevision system is used, the key problem is
¢ transmitted and received images. That such
is remembered that the image is transmitted
cture received must correspond with the one
if illumination but also as regards its location
1 image does not correspond point for point in
| the image at the transmitter there will result

This point for point correlation of received

synchronizing the received and {ransmitted

IUES EMPLOYED

ining synchronization are largely determined
| picture is scanned.

NING WAVES

¢ scanning, or some variant thereof, was used
tly insoluble problems temporarily retarded
d and investigators turned to saw-tooth scan-
je problem of synchronization was solved, but

complicated, critical, expensive, and entirely

for the home must employ a synchronization
ichronization is entirely accomplished at the
v. a television system which uses saw-tooth
for, although the transmitter sends out syn-
lion is effected at the receiver.

itered in using sine wave scanning have been
construct a television system in which the
a4t the transmitter. Furthermore, when sine
‘ision receiver requires less complex circuits
msequence of this, the receiver could be sold
1 scanning is used.

D TELEVISION

nmission to date has wisely refrained from
for it does not wish the public to spend its
iparatus. Many large corporations, however,
levision systems based on saw-tooth scanning.
zation of television usage which depends on
1cies.

un therefore depends largely upon the stand
cations Commission regarding its practice in
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RADIO’'S MOST
FORWARD-STEP

OF THE YEAR!

Elechric “"Pen” in Recorder, which, actuated by signals
from broadcasting station, swings to and fro in auto-
matic step with fransmitter, silently printing while citi-
zens sleep. With few moving parts, thase simplificd
Recorders mgke focsimile possible in remote districts.

Facsimile Recorder which, early in .
1938, pioneer broadcasters will place
in test homes for experimentol frons:
mission, Hardly more than a foat <
square; complate in a single unit;
outomatic; works an any radio.

Facsimile Copy os it issues from the R:xcorder, Two calumns
wide; corries news bulletins, photogrophs, advertising, open-
ing up tremendous new aurces of revenue fo broadcosters.
Recarder holds week's supply of poper; cast to cansumer,
approx, 20¢ week.

finch
e
nere focst
s §
i sev ;“ tice! smente!
A P . ® ot ® m.
atio °d its & VL
gadio 9™ oind W T gronted B pridet
Al \'\0"‘“ el
P°‘°":umn% ces, B gort ‘“V“:‘
< it
o Jor ire walts y aul e
of e8¢ ) 4150000 w2 gines.
25¢ - . Ve
KSTE o000 v e oo
- W slan
\N\"\M/sng(ﬁ e eveld L4, O
WS €50 wat Clexetare cor
WCLET 500 W Acoste™
KL g bro?
we oo t0 WL 0570
5 a0 °"c°\ 0 Scanning Head with photoeleciric eye, in compoct, eosily opar-
The 1gbof e ated transmiffing apparatus, which plugs into ordinary braad-
‘ot costing omplifiers without equipment changes; tronslates printed

motter, line-cuts, holf-tones, photos, inta electricat signals which
can be sent over regular channels.
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FCC REGULATIONS -

properly carried forward on the
quencies in subsection (a) of this
due to the characteristics of these
quencies, applicants may request
be assigned any frequency specifie
Rule 1073 on an experimental bas

(c) Other frequencies under the
isdiction of the Commission may
assigned for experimental oper:
of faecsimile broadcast stations or
experimental basis provided a suffi
need therefor is shown and no ir
ference will be caused to establi
radio stations.

(d) Each facsimile broadcast
tion will be licensed for only one
quency except in subsection (b) of
rule more than one frequency ma,
licensed to one station if need the:
is shown.

(e) Each applicant shall specify
frequency or frequencies desired
the maximum modulating freque:
proposed to be employed.

(f) The operating frequency ¢
facsimile broadcast station shall
maintained in accordance with
frequency assignments as shown
Rule 980, provided. however, whe
more strict adherence to the assiy
frequency 1s necessary to prevent
terference, the Commission will spe
the tolerance.

MODERN TELEVISION SY:

nels, usually from 44,000 to 72,000 }
cycles. This removes troubles from
waves and fading, such as founc
broadcast and short wave radio,
restricts the useful range of a tr
mitter to a future maximum of p
ably eighty-five miles. Comparec
present fifty kilowatt broadcast tr
mitters, most television transmit
are of medium power, rarely exceet
eight kilowatts.

New methods of modulation are o
employed. A modified grid bias mel
has been employed by the Don
organization for several years.
Philco organization has recently n
known a “transmission line” meil
where the modulator is placed at
end of a quarter wavelength line pi
erly connected to the transmit
antenna transmission line.

The original filamentless cathode
tube of Braun of a half-century
little resembled the precise instrun
of today. Usually employing elec
static focusing taken from the new {
of electron optics, an “electron gi
powered by a heater type cathode !
ment, produces a small but inte

451

- (Con’t from page 44G)

(g) A facsimile bhroadcast station
authorized to operate on frequencies
regularly allocated to other stations
or services shall be required to abide
by all rules governing the stations
regularly operating thereon, which are
applicable to facsimile broadcast sta-
tions and are not in conflict with Rules
980 to 986, inclusive, and Rules 1030
to 1039, inclusive, excluding Rule 1035.

The power output rating of a fac-
simile broadcast station shall not be
in excess of that necessary to carry
forward the program of research. The
operating power may be maintained
at the maximum rating or less, as the
conditions of operation may require.

A supplemental report shall be filed
with and made a part of each appli-
cation for renewal of license and shall
include statements of the following:

1. Number of hours operated for
transmission of facsimile programs.

2. Comprehensive report of research
and experimentation conducted.

3. Conclusions and program for fur-
ther developments of the facsimile
broadcast service.

4. All developments
changes in equipment.

5. Any other pertinent developments.

and major

= = (Cont from page 448}
beam of electrons at the narrow end of
a cathode-ray tube. This beam is de-
flected, either by deflection plates or
by deflection coils, over the fluorescent
screen which is located on the large or
viewing end of the tube. The output
of the receiver scanning sources, syn-
chronized by the incoming synchron-
izing pulses being applied to the plate
or coils, causes the moving spot of
light, formed on the fluorescent screen
by the impact of the electron beam
upon it, to be at all times in the same
relative position on the receiver screen
as is the exploring spot at the transmit-
ter pickup tube or film scanner.

The sound channel of television is
essentially a duplicate of present high
frequency broadcasting, “apex,” facili-
ties.

In this way is modern television ac-
complished. It employs instrumentali-
ties previously unknown, and others
borrowed from parent arts which have
been perfected to an unbelievable de-
gree. All this to accomplish a funda-
mental human desire, the ability to see
at a distance, as we are now able to
hear at a distance over the radio.

www americanradiohistorv com


www.americanradiohistory.com

EXPERIMENTAL FACSIMILE
BROADCAST STATIONS

(Authorized by FCC as of Jan. 15. 1938)
AUTHORIZED TO USE REGULAR BROADCAST BAND

The Federal Communications Commission, realizing the value
of facsimile broadcasting, has granted 17 experimental licenses
to stations to further the advancement of the ever growing
service. Eight important stations, servicing rich commercial
markets during the regular broadcast periods, are now experi-
menting with facsimile during the early morning hours. Seven
short wave stations are also licensed by the FCC for experimental
work in facsimile.

1938, with its many promises for the added advancements
in all phases of broadcasting, is already well on its way insofar
us facsimile is concerned. Major manufacturing companies are
confident that the current year will find the creation of a new
murket, facsimile, and that by 1939, facsimile will be a house-
hold byword.

Power
Call Frequency Authorized
Letters Licensee and Locatlion Kilocycles Watts
WGH . . Hampton Roads Broadc. Corp., Newport News, Va... 1310 100
WHO . . Central Broadcasting Co., Des Moines, la........ ... 1000 50000
WOR . . Bamberger Broadcasting Service, Newark, N. J..... 710 5000
KSTP . . National Battery Broadcasting Co., St. Paul, Minn... 1460 10000
KFBK . . McClatchy Broadcasting Co., Sacramento, Calif.. ... 1490 5000
KMJ . . DMcClatchy Broadcasting Co., Fresno, Calif.... .. . .. 580 1000
KSD . . Pulitzer Publishing Co., St. Louis, Mo...... ....... 550 1000
WSM . . Natl. Life & Accident Ins. Co.. Nashville, Tenn... .. 650 50000
WHK . . Radio Air Service Corp. ... ........ ... .. ...... .. ... 1390 1000
WGN . . WGN, Inc, Chicago, N1, .. ... ... ... ... ..... ... 720 50000
Short Waves
Power
Call Frequency Authorized

Letters Licensee and Location Kilocycles Watts
W2XBK . W.G. H. Finch Labs., Inc,, New York, N. Y....... .. 1614, 2389, 3492.5, 250

4797.5, 6425, 8655
WI0OXGU. W. G. H. Finch Labs,, Inc., New York, N. Y......... 31600, 38600, 41000 250
WIXMX . Yankee Network, Inc., Boston, Mass.. . ............ 41000 500
WIXBD . Oregonian Publishing Co., Portland, Ore...... ... .. 1614, 2012, 34925 1000
W2XR . . Radio Pictures, Inc., New York, N. Y.... ... ..... . .. 1614, 2012, 2398, 1000

23100, 41000, 86000-

400000
WIXAG . The Journal Co.. Milwaukee, Wis.. ... ... ... .. .. ... 1614, 2398, 3492.5, 1000

4797.5, 6425, 8655
WOXAF . The Journal Co., Milwaukee, Wis.. .. ... ... ... .. ... 41000 500
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FACSIMILE
w w.

President and Technical Di

During the early months of
tions of the country will inaugt
vast potentialities for public se
this new service is facsimile,
with it some of the same basic

Unlike its more glamorous :
into broadcasting service from
already proved its capabilities
For facsimile, as most radio m
for several years in speeding n
try via telephone circuits, and

In spite of the rapid develo}
facsimile service, few are aw
communications medium in the
of the fact that facsimile tra
ployed to handle press photog
tion, and in the average layman
Many, also, confuse television
not ultimately perform the sa

For these reasons, the first ¢
simile, how does it differ from -
broadcasting picture?”

FACSIMILE OPERATION

Briefly, in non-technical language,
simile in its electrical communicat
sense, involves the conversion of i
trations, or other copy such as pri
matter, into an electrical signal w
can be sent over telephone or r
communiecations circuits. At the recc
the signal is automatically conve
back into its visible form, appearing
a recorded replica of the original ¢
The received copy is permanent and
a printed page can be handled, obse
or read whenever desired. It is s¢
what as if an amazingly compact p1
ing press, installed at the receiving

ROADCASTING

By

H. FINCH A

*, Finch Telecommunications Labs.. Inc.

{*-*:/A@.

3 pioneering broadcasters in many sec-
3 a new form of radio transmission with
e and augmented revenue. The name of
st cousin” of television since it shares
iciples.

well-publicized relation, facsimile steps
:r communications fields in which it has
quiet but exceedingly effective manner.
inow, has been in daily commercial use
photos back and forth across the coun-
ss the Atlantic by short wave radio.

1t and use of everyday wire and radio
of its greater capabilities as a mass
vadecasting field. This is largely because
issions have been almost entirely em-
i1s for subsequent newspaper reproduc-
ind this i1s the limitation of the method.
1 facsimile and ask why television will
duty.

Lions to be answered are, “What is fac-
ision, and how does it fit into the radio

cation, were to be remotely controlled
by the distant transmitter and in the
process effected the printing of a dupli-
cate of the copy seen at the distant
point.

TELEVISION AND FACSIMILE

Television, like facsimile, involves the
conversion of visible aspects of subjects
into electrical signals which can be sent
to distant points. However, the speed of
this conversion is such that ordinary
telephoto circuits or conventional aural
broadcasting equipment cannot handie
the signal. Costly co-axial cables with
associated high frequency signalling ap-
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paratus or special ultra-high frequency

radio  transmitters and receivers arce
therefore called in to do this difficult
job.

In addition, there is as much differ-
ence in the technique of the two com-
munications mediums as  there 1s be-
tween the making of a newspaper and
4 motion picture. For primarily, where
facsimile 1s concerned only with the
transmission and subscquent recording
of copies of still subjects such as pic-
tures, and printed pages, television deals
with moving objects o1 persons. The
image on the screen of a television ve-
ceiver has the basic qualities of a mo-
tion picture. The image moves, it is
transitional, and when the show is over
the sereen is blank. Since nothing has
been recorded the images will not be
seen unless someone watches the screen
when they are veceived.

Facsimile and television thus perform
widely different functions. Each will fit
mmto the communiceations picture as sep-
arate services, having fundamental dis-
tinctions as wideiy divergent as those
of the public press and the motion pie-
ture,

FACSIMILE TRANSMISSION

The more technical phases of facsim-
ile transmission and reception are gener-
ally untierstood by radio and sound cn-
gineers. For those who want to Kknow
just how radio facsimile transmission is
effected a brief description of the Finch
Facsimile Transmitier, to be used by
the majority of the pioneering facsimile

broadeasters  as  licensees  under  the
Finch patents, will probably clarify

s6Ie points in question.

The tacsimile transmitter of the type
to be emploved by the pioncering sta-
tions in the forthcoming experimental
service employs a scanning machine in
which the copy (o be sent over the air
is ingcerted in what is termed the “copy
head.” This holds and advances the copy
in front of a ‘“scanning head,” consist-
ing of a small electric bulb, lens system
and photocell. Light from the bulb ix
focused as a small spot on the surface
of the paper carrying the copy, and the
veflected light is picked up by the light-
sensitive photocell. The scanning head
is moved from side to side by an elec-
{ric motor so that the spot of light
traces a series of parallel paths across
the copy, which is moved upwards
through a distance equal to the diameter

of the light spot at the end of each
scanning  stroke.  In this manner, the
cntire surface of the paper is scanned,
line by line, the black, half-tone and

white areas rveflecting to the photocell
varyving amounts of light ranging fiom

15

}

minimum to maximum. These variations
in reflected light effeet a change in the
amount  of  electrie  ewrrent  flowing
through the photocell. which in turn
controls the loudness of a high-pitched,
whistle-like tone. The tone, called the
“facsimile carvier” with its rising and
falling aural characteristics, is then ap-
plied to ordinary broadceast amplifiers.
These deliver it to the vadio transimitter
in the same manner in which aural
broadcast signals ave handled. Any con-
ventional broadcasting receiver tuned to
the frequency of the transmitter will
then pick up the signals. However, in
order for the broadeasting listencre to
utilize these signals he must have a re-
cording machine to convert them back
into their visible equivalents on paper.

’

FACSIMILE RECORDER

The Finch IHome Facesimile Recorder
ix used tor this purpose. The recording
machine In many wayvs is similar to the
scanning insttument. What is termed «
“receiving copy head” holds the drvy
clectrosensitive vecording paper, which
is fed as a continuous strip two columns
wide from a voll carried in the lower
part of the machine. A recording stylus
is then moved by a small electyic motor
from side to side across the surface of
the paper, forming marks on the paper
corrvesponding in position and quality to
the clements of the copy at the trans-
mitter.  When  the incoming  signal s
Joudest the line traced is davkest, when
it is weakest no trace is formed. At the
end ol cach of thesce recording strokes
the paper moved up by an amount
equal to that of the width of cach line
clement. By means of extremely shoin
low-tone synchronizing control impulses
sent out by the transmitter just before the
start of each recording stroke and by the
use of a small motor turning over at a
predetermined speed the recording stylus
always moves across the paper in step
with the secanning head of the transmitter,
recording copy in its proper position, re-
gardless of the type of electrical power
supply of the different states in which
transmitter and receivers may be located.
The recorded copy is built up lince by line
to appear as a duplicate of the original.

IS

HOME RECORDING SETS

The actual home recorcing machine,
which at present costs $125.00 because 1t
is made in limited quantities, is smail
enough to be housed ax a complete unit
ina cabinet approximately a foot square,
It niay be connected without auxiliary
amplifying cquipment to the output cir-
cuit of any broadcasl receiver having a
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power rating of three watts or 1
A switeh in the loud speaker ciret
then employed to cut the speake
during the recording of facsimile b
casts, The broadecasting station
which facsimile signals are sent is 1
in with the receiver as if regular :
programs were to be received. The
simile recorder is switched on and
volume control of the receiver is tu
to the point where copy has the de
contrast. The actual recording o]
tion is wholly automatic and requirc
attention.

AUTOMATIC RECORDING

The simiple statement that reco
is automatic may scem relatively wm
portant to the average reader, but
largely the solution of the autor
recording problem that has made it
sible for Finch Telecomniunications
oratories to pioneer in ils present
in opening the home facsimile
For until the development of an :
matic machine and inexpensive dry
cording paper of wide latitude whicl
quires na liquids for moistening
smudgy carbon transfer for prin
the adaptation of facsimile recor
methods to home service seemed e
remote. These conditions were recogt
as prerequisites as early as 1933 v
first radio tests of the basic Finch
simile system were conducted over st:
WI10XDF, located at Teterboro Air
The result is that the home facsimile
chine safely operates without atter
throughout long facsimile broadeas
periods. The machine holds a rol
dry recording paper which is autom
ally fed as long as facsimile signals
veceived. KEach roll holds enough p
to provide for a week’s recording oy
tions without reloading. Recording
pers in a number of different color ¢
binations have been developed, but
believed that stock on which the
simile copy appears as black on eith
white or orange background will be |
popular. Other combinations include
on a white background, grecn on w
yellow on white. and blue on white.

ACTUAL FACSIMILE
BROADCASTING

The obvious questions al this p
are, “When will facsimile broadeasts
cur and what stations  will  ha
them?” The answer is that during
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experimental period and probably there-
after facsimile broadcasts will take place
during the early morning hours between
midnight and 6 A.M. when aural broad-
casting facilities are ordinavily idle.
Simple time clocks will turn the radio
receiver and recording motor on and
off at specified hours. “Printing” of il-
lustrated news bulletius, with latest news
flashes, photographs, market 1eports,
weather maps, cartoons, recipes, aural
program announcements and illustrated
advertisements of all sorts, will thus
be effected in homes while their occu-
pants sleep, the machine being prac-
tically silent in operation and entirely
automatic in its operation. The result
is a complete up-to-the-minute two col-
umn illustrated news bulletin ready to

read at breakfast time.
GENERAL
This, to some who arc not familiar
with  facsimile developments, sounds

like one of H. G. Wells’ prophecies. That
it is not is attested to by the fact that
at the present writing some of the lead-
ing broadcasting stations in the country
have already been granted FCC perntits
to inaugurate such a scervice using regu-
lar broadcasting frequencies and full
power between midnight and 6 A.M. in
cxperimental transmissions to determine
public reaction and to obtain basic en-
gineering data for future facsimile serv-
ices. Stations already Jicensed on thrs
basis are: WGH, Newport News; KSTP,
St.  Paul, Minneapolis; WHO, Des
Moines; WSM, Nashville; WOR, New-
ark; WCLE, Cleveland; WHEK, Cleve-
land; WGN, Chicago; KSD, St. Louis;
KFBK, Sacramento; and KMJ, Fresno.
In addition, other important stations
have applied to FCC for similar fac-
simile permits.

Facsimile transmissions of these sta-
tions will start asx soon as the necessary
equipment has been delivered and in-
stalled.

When the experimental period has
demonstrated the value of facsimile
broadcasting service and when publicity
and advertising to consumers gets under
way, we anticipate great difficulty in
supplying public demand for home ve-
corders. Because facsimile, like televi-
sion, will inevilably capture the pubiic
imagination and when it does another
dynamic new Industry comparable (o
aural radio broadeasting will be born.
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Foreign television during the past year made numerons advances

technically. Construction was begun on the most powerful com-

mercial television station yet announced, in Paris. Germany and
Italy wmatched strides in their television advances.

ENGLAND

The decision in England on the ad-
vice of the Television Advisory Com-
mittee, to adopt a single standard of
television transmission for the London
station at the Alexandra Palace has
had one important immediate effect.
The prices of television receiving sets
manufactured by “His Master's Voice”
and the (British) General Electric Co..
Ltd.,, have been reduced and it is ex-
pected that the other manufacturing
companies will follow suit shortly.

The “H.M.V.” sets are priced at 80
guineas for the model 900. which is a
television sight and sound receiver with
long, medium and short wave radio,
and 60 guineas for the model 901, which
is a television sight and sound receiver
only. Identical prices have been made
by the General Electric Co., Ltd.

Scophony Television, Ltd., has stated
that provided demand expands suffi-
ciently, the price of its set may be
reduced within 12 months to £50.

Extension of Service

These reductions in price form the
first step to popularize television and
bring it within the reach of the average
listener. The size of the market will
depend on price of receivers, quality
of programs, and the number of people
brought within receiving distance of
stations.

The qualily of the program depends
entirely on the future policy of the
B. B. C. and the amount of money made
available for program material. Im-
provement has been noticeable recently
and it is obvious that the B. B. C.
producers at the Alexandra Palace are
benefiting by experience and criticism,
despite the fact that they are laboring
under severe handicaps of lack of suffi-
cient money and limitations of stage.
The number of people now within
reach of the programs emanating from
the London station is somewhere bhe-
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tween 8,000,000 and 10,000,000. Other
stations will be erected in the large
cities of the provinces when, in the
opinion of the Television Advisory
Committee, it is advisable to do so.

When further broadcasting stations
are erected, it is by no means unlikely
that the Baird Company, which suf-
fered a blow to its prestige by being
superseded at the Alexandra Palace by
Marconi-E.M.I., will have its share of
them. The patent situation is compli-
cated but it is assumed that Baird,
being one of the pioneers of television,
Is in a strong position with respect to
patents. In this connection it is inter-
esting to note that the B. B. C. is in-
demnified against any patent infringe-
ment and pays no royalty for its use
of television transmitting apparatus.

Television can be extended by the
use of the coaxial cable which has been
developed in England by Standard
Telephones and Cables, Ltd. Birming-
ham has been connected with London
by one such cable and extensions are
planned to Manchester and Leeds.
While it is possible to transmit tele-
vision signals over this cable, it will
probably not be done for some time.

The Future of Television

Sir Noel Ashbridge, chief engineer of
the British Broadcasting Corporation,
recently addressed the Royal Empire
Society, his subject being television.
Most of his talk dealt with what tele-
vision actually is and how it is done.
He was quite frank in discussing the
difficulties encountered at present and
emphasized the Ilimitations of stage,
lighting and make-up. The small size
of the stage, he said, was a distinct
handicap to artists, although the con-
ditions under which they worked apart
from that were no less comfortable
than those prevailing in the average
motion picture studio.

Speaking of the future, Sir Noel said
that he was confident that these diffi-
culties would be overcome and that
television could be carried out under
ordinary lighting conditions. He felt
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that difficulties of depth and f
would eventually be surmounted
that a consequent improvement in
gram would be made possible.

Mentioning the use of the coaxi:
concentric cable, as he called it,
Noel said that it would make pos:
outside broadcasts of such event
the Cup Final (football) or the te
championships at Wimbledon. (
ing his address he said that telev
had advanced further in England
in any other country.

Strata in the Atmosphere

New radio reflecting layers have
discovered in the upper atmospi
according to Mr. R. A. Watson }
superintendent of the DBawdsey
search Station of the Air Mini
These new layers were discovered.
parently, at about the same tim:
himself and his colleagues in Eng
Mr. Colwell and Mr. Friend in
United States and Professor Mitr
India.

The most important of the new
ers is said to be well within the
tude of ordinary winds and mel
ological effects and produce the ¢
of “ghost” visages in television.
second image, slightly displaced,
appeared on some television rect
screens, notably in Bristol. Appar:
one beam from the London telev
station goes direct to Bristol and
other goes up to the layer and
down again, coming in late on
receiver, giving the effect of an “e
picture or ‘“‘ghost.”

Although Scophony Television Lir
was not entrusted by the Govern
with the provision of the first telev
broadcasting station of the Bi
Broadcasting Corporation, the com
has continued itz researches and is
producing receiving sets capuable o
ceiving the broadcasts from the Alc
dra Palace. The system is different
that used by the Baird Television !
pany and the .M.I. Marconi Compa
that the principal involved is mecha
rather than based on the cathode
tube.

It is the view of the Scophony
neers that if television is to have a
manent value as entertainment the s
must be enlarged from itz present
portions. It is understood that the o
is to obtain a screcen about the si:
the home moving picture and the
phony engineers believe their sy
alone is capable of producing this.

The company claims to hold ce
basic patents in the optical-mecha
field of television, the number beine
in this countrv and abroad, not inclu
over 100 applied for and pending.
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FRANCE

The most powerful commercial tele-
vision broadcasting station yet an-
nounced, to be installed at the foot of
the Eiffel Tower with the antenna pro-
jecting from the top of the flagpole of
this structure, has been ordered by the
French Ministry of Posts, Telephones,
and Telegraphs from the Materiel Tele-
phonique.

The transmitter will have a peax
power of 30,000 watts, fully modulated,
at the feeder of the antenna, and will
be capable of transmitting television
images having a definition of 405 lines.
The equipment is the product of re-
search work in the Laboratories of
the L. M. T. organizalion in Paris. The
contract specified that the station be
put into limited service by July first
and operate with full power by the
fall.

According to the Ministry of P. T. T,
which has been active in presenting
transmissions to the public, television
has emerged sufficiently from the lab-
oralory to present definite entertain-
ment possibilities. The Ministry has
endeavored lo keep its equipment
abreast of the developments. In 1932
the first transmission was inaugurated
using a medium wave sound broad-
caster with a power of 10 KwW. A
mechanical direct pickup device was
cmployed having a definition of 30
lines per picture. This equipment was
gradually improved as it was found
that higher definition pictures could
be successfully received and produced.
Early in 1935 a 2 KW transmitter was
installed to operate on a wavelength of
200 meters and transmission was begun
with a definition of 60 lines per pic-
ture. In December 1935 a 2 KW ultra-
short wave transmitter operating on 3
meters was inaugurated at the Eiflel
Tower, with a scanning definition of
180 lines per picture, and in March
1936 the power was increased to 20 KW.

The technical experts of the Ministry
now feel that the progress registered
has been of such importance as to
warrant the substitution of a more
modern and powerful station as an
aid and encouragement to the study
and popularization of this newest
adaptation of electricity to the general
diffusion of entertainment and instruc-
tion.

For several years the laboralories of
“Le Materiel Telephonique” have been
engaged in developing high definition
television scanning and transmitting
equipment. The first field tests of such
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equipment were conducted in 1935,
when a transmission with 180 lines
per picture was made from the com-
pany’s laboratories to a demonstration
receiver at a distance of several miles.
In 1936 further field tests were made
over the same distance bul using a
transmitter of 8§ KW peak power and
a scanning system with a definition of
240 lines per picture. Since that timce
development has been continuing on
increasing both the transmitter power
and the scanning definition.

. GERMANY

There seems to have bheen a subtle
change in the development of tele-
vision in Germany. There is very little
that publicity points to this change,
but the fact that television develop-
ments have been taken over by the
German War Department seems to be
explanation enough for an extraordi-
nary veil of secrecy which has fallen
over efforts in the German television
field. The following facts seem self-
evident.

1. Publicity regarding television ser-
vice for the general public has declined
tremendously in the local press;

2. Although many radio manufac-
turers had received virtual instructions
rom the Government to place tele-
vision apparatus on sale, not one retail
store is carrying any models and not
one manufacturer has any price list
to offer;

3. It is unofficially reported that
present television experiments made
either by private companies or by the
Post Office Department, which is in
charge of all radio-technical matters
in Germany, are directed toward the
application of radio and television Lo
military purposes;

4. Among television technicians in-
terest now seems to be directed not
toward public entertainment programs
but toward the development of appa-
ratus for airplanes, especially in the
development of appartus to transmit

facsimiles between airplanes and
ground stations.
When television was introduced 1o

the public it proved vastly disappoint-
ing. Newspapers during 1935 were
filled with publicity regarding Ger-
many’s leadership in television devel-
opments and flowery stories promised
television receivers in public homes at
fair prices and daily programs broad-
cast from 12 different German stations.
Most people who saw television receiv-
ing apparatus on display marvelled not
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at the fact that they were seeing some-
thing that happened in another section
of the country. They expressed dis-
appointment at the size of the image,
the flicker of the picture, and the size
and tremendous cost of the apparatus
itself.

Facsimile

It is rather mnatural that recent de-
velopments behind the public scenes
have also included the perfection of ap-
paratus for the transmission of fac-
similes. Dr. Arthur Korn, who main-
tains a laboratory at 25, Schluetev-
strasse, Berlin, is the leader in these

developments. He is known through-
out the world, since in 1906 he ob-
tained world patents covering appa-

ratus for the dispatch of facsimiles by
wire. The equipment that is used in
the transmission of photographs to
newspapers in the United Stales is
based on Dr. Korn's original but now
expired patents.

Dr. Korn has been experimenting
with facsimile sending equipment for
30 years, and, although he has no com-
mercial company for the production
of his apparatus, he nevertheless re-
ceives and executes an order about
twice a year. The German Police De-
partment uses his equipment between
various cities, notably between Berlin
and Munich. This is used principally
for the fast transmission of photo-
graphs and fingerprints of criminals
and of photographs and drawings of
scenes of crimes.

Television pictures on a screen 1 X
1.20 meters are said to be possible
through an invention of Telefunken
Gesellschaft, Germany. Heretofore,
limits to the possible size of the tele-
vision tube have kept the dimensions
of pictures to within 8 x 10 inches.

With the new instrument, the tube
is very small. The end is absolutely
flat instead of curved and is 10 mm.
thick to withstand outside air pres-
sure. The picture thrown on the end
of this tube is only 5 x 6 ¢m., about
2 x 2% inches. The end of the tube
is fitted to a projection camera lens of
large size and picture is thus enlarged
and thrown upon a screen which stands
separate from the receiver. The loud-
speaker is located at the base of the
screen.

In order to obtain a particularly clear,
sharp and contrasting picture on the

end of the tube the tension was
stepped up to 20,000 volts. The ad-
vantage of this receiver is that the

picture thrown upon the screen can be
viewed by a large number of people
sitting cven 6 to 8 meters away.
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ITALY

Italian television activity in industry
had its inception with SAFAR early in
1930. This is the only firm in Italy
which is concerned with television.
This company follows courses parallel
with those of Baird in England and
Telefunken in Germany. It worked in
collaboration with the first Italian lab-
oratory of television researches, that
of Engineer Arturo Castellani. To this
initial activity belong the first success-
ful public tests of television in Italy,
carried out in October of the same year
at the first National Radio Show al
Milan.

In this first display the apparatus
employed, constructed entirely in Italy,
used both in reception and transmis-
sion the Nipkow disk, coupled with a
new system of synchronization betwesn
transmitter and receiver, supplied by
Ing. Castellani, and employing the so-
called canalized signals now widely
used in various systems of transmitting
and receiving by cathode rays.

After these first public tests, the Cas-
tellani Laboratory constructed a new
complete disk transmitter-receiver, bul
of 60 lines and 25 images per second,
for the transmission of real scenes. As
a salient feature this new complete
apparatus presented, among the first
on the transmission side, the new types
of amplifiers equalized by broad bands
of frequencies and the batteries of cells
with broad luminous spectrum.

On the reception side was brought
to notice the first Italian commercial
televisor, with mechanical reconstruc-
tion of the image, completely on a
printed plate and utilizing a flexible
disk of greal precision, obtained photo-
mechanically, coupled with a new type
of luminous mercury vapor lamp with
hot cathode and control grid.

During the year 1931, the whole tele-
vision activity of the SAFAR was con-
centrated, still under the direction of
Ing. Castellani, creating also in its own
establishments the first vacuum experi-
mental laboratory for the study and
construction of luminous gas lamps.

Various types of bulbs were cou-
structed and experimented with, and in
the meanwhile repeated studies and
experiments were carried out on vari-
ous types of amplifiers for television
currents. Moreover, in order to try
out the commercial possibilities ol vari-
ous types of televisors, there were con-
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structed, according to more modern
concepts of rationality, two types of
television receivers with drum of mir-
rors and spiral of mirrors.

In the year 1932 noteworthy im-
provements and additions were applied
to the existing 60-line disk transmitter,
and there was created a new model
disk receiver and a mercury vapor
lamp, with hot cathode and grid. The
complete transmitter-receiver thus
perfected functioned in public in Octo-
ber of the same year 1932, at the 3rd
National Radio Show at Milan, and
a successful regular experimental ser-
vice was effected throughout the dura-
tion of the Show.

Immediately after the said Show
there was projected and inaugurated
the construction of a new 90-line disk
transmitter intended for a circular ex-
perimental service of radio-television.

In October, 1933, at the 4th National
Radio Show at Milan, experiments
took place in radio-television with
SAFAR apparatus operated by the
Italian Radiophonic Auditions Asso-
ciation and the first SAFAR radio-re-
ceivers with the Braun tube were dis-
played there. The apparatus was op-
erated during the whole of the Show,
arousing enormous public interest.

While the new equipment permitted
the construction of a perfected cathode
ray transmitlting tube, Castallian sys-
tem, consiruction was also begun of
a telecinema transmitter for 180 and
240 lines. This new set permitted the
study of televisive currents aroused
by analysis of great fineness, and there-
fore made possible the execution of
tests of amplification and modulation
with bands from 25 to 1,000,000 periods.

In view of the good results obtained
at 180 lines of analysis. the new set
for telecinema was presented in public
in April, 1934, at the 15th Milan Fair.
These receivers employed receivers
with Braun gas tubes, Cossor and Edis-
wan type, the SAFAR types with in-
duced vacuum not being yet ready.

The experimental service was ef-
fected alternately at 120 and 180 lines
and during the whole period of the
Fair enjoyed brilliant success.

The period following this 15th Fair
found the television activity of SAFAR
directed toward the perfecting of a
television cathode tube radio-receiver,
with tube of its own manufacture and
to tests of a new Castellani tube trans-
mitting system, the “Telepantuscopio”
obtaining very satisfactory results in
both branches of research.
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TELEVISION STATIONS

THE

W2XAX

NEW YORK CITY

FREQUENCY: 52.5 Mc. POWER: 50 Watts
(Construction Permit for 7500 watt transmitter
to be located in Chrysler Bldg.), OWNED AND
OPERATED BY: Columbia Broadcasting Sys-
tem. BUSINESS ADDRESS: 485 Madison Ave.
PHONE: Wilckersham 2-2000. STUDIOS: Same.
(New studios will be located in Grand Central
Terminal Bldg.). TRANSMITTER and ANTENNA
LOCATION: Same. (New Transmitter and An-
tenna will be located in Chrysler Tower).

PERSONNEL
Director of Television Programs.
Gilbert Seldes
Chief Television Engineer,
Dr. Peter C. Goldmark

Assistant Chief Television Engineer,

John N. Dyer
FACILITIES

The Columbia Broadcasting System, Inc..
has designed and built a complete experi-
mental 50-watt television transmitter suitable
for the present standards of 44] lines, 30
frames per second, operating on a frequency
of 52.5 Mc. This transmitter is located in the
Columbia Broadcasting System building and
is connected by an open wire transmission
line to an antenna mounted on the roof,

The system consists of a film scanner using
a dissector tube in conjunclion with continu-
ously-moving 35 mm. or 16 mm. film. There
are no rotating optical elements involved.
The dissector is of the Farnsworth type, and
is a 9-stage multiplier. The output from the
film scanner. after being suitably amplified, is
fed to an amplifier in which., after stabiliza-
tion, the horizontal synchronizing and blanking
pulses are injected. The D.C. component is
transmitted by cutting the first with plus volt-
age to zero. After passing aperture correctors
and equalizers, the video signal goes through
a specially loaded coaxial cable to the modu-
lator, where the signal is again stabilized and
the vertical synchronizing pulses are injected.
Variable amplitude. single pulse synchronizing
system is utilized. The carrier may be modu-
lated in either positive or negative direction.

A great portion of the activity during the
past year was represented in the preparation
of plans in connection with the new Chrysler
Building transmitter and antenna and the
Grand Central studio installafions.

The transmitter to be installed in the Chrys-
ler Building is now undergoing tests at Cam-

UNITED
LOCATION — PERSONNEL
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STATES
FACILITIES

den, N. ]., where a complete “electrical re-
produclion” of the top floors of the Chrysler
Tower has been consiructed on a baseball
field near the manufaciuring plani. The test
tower of wood and steel covered with wire
nelting is used for irying out various types of
antennas under conditions almost idenliical
with those on the upper floors of the Chrysler
Tower itsell.

Each of the two transmitters, video and
audio, when unmodulated delivers a power of
7500 watts. The output stages are so designed
that the video signals can be injected in
either "D.C.” or "A.C.” f{fashion. The D.C.
type of transmission is that in which the car-
rier amplitudes, when measured from the
zero axis, represent the absolute illumination
of that portion of the transmitted picture.

The studio will be located in the Grand
Central Terminal building where a space
270x60 feet and 45 feet high is available. The
studio equipment will comprise live pickup
camera and motion picture film channels. The
video signal will be carried at a 10 volt peak-

to-peak level from the studio to the trans-
mitter through a special coaxial cable.
Transmissions at present are at irregular
times.
®
LOS ANGELES—EST. 1931
FREQUENCY: Sight, 45.000 Kc. Sound, 54.-
000 Kc. POWER: Sight, 150 Watts: Sound,
150 Watts. OWNED ANID* OPERATED BY:

Don Lee Broadcasting System. BUSINESS AD-
DRESS: Don Lee Bldg.. Seventh & Bixel Sts.
PHONE: VAndike 7111. STUDIO AND TRANS-
MITTER LOCATION: Same. TIME ON THE
AIR: Nightly (except Sundays and holidays).
6:30 to 7:15 P.M. Monday. 9:00 to 10:00 A.M.
Wednesday, 11:00 to 12:00 A.M. Saturday.
2:00 to 3:00 P.M. Other times experimentally,
which are announced on reqular schedules.

PERSONNEL

Director of Television........ Harry B. Lubcke
Assistant Director of Television Wilbur E. Thorp
Television Engineer..... .... William S. Klein
FACILITIES

SYSTEM IN USE: High-definition cathode-
ray. 300 lines, 24 frames standard, on ac-
count of widespread 50 and 60 cycle power
systems in and surrounding Los Angeles.
Within the service area of W6XAO one mil-
lion persons are supplied with 50 cycle power
and one million with 60 cycle power.
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Film equipment for broadcasting newsreels,
shorts and fest items.

Mosaic live-pickup
be completed and
of 1938,

PATENTS: United States and foreign pat-
ents covering film and live pickup, amplifi-
cation, scanning sources, synchronizalion, re-
ceivers and cathode-ray tubes of Harmry R.
Lubcke are used in the work. The methods
and equipment of the Don Lee System, though
amenable to standardization, are consider-
ably different from those of other television
organizations.

RECEIVERS: Over three thousand diagrams
on how to build a cathode-ray television re-
ceiver have been sent without charge fo
persons who have sent a large self-addressed
envelope to the Television Division. Of thesz,
approximalely one hundred are estimated to
have television receivers in successful opera-
tion in Los Angeles, Hollywood, Inglewood,
Wilmington, Long Beach and elsewhere. Re-
ports on reception are invited.

DISTANCE: Mr. Roger Howell, of Long
Beach. California, twenty miles airline from
W6BXAO, has. upon his own initiative. demon-
strated his television reception to the officials
of his city and to the press. who were favor-
ably impressed.

PUBLIC DEMONSTRATIONS: Since June 4,
1936, public demonstrations of Don Lee high
definition television have either been held
daily, or at stated intervals. at distances ifrom
1-10 to 10 miles from W6XAOQ. Approximately
ten thousand persons have witnessed the re-
ceplions. Requesis are currently being han-
dled by ticket, for which a stamped seli-
addressed envelope is to be sent to the Tele-
vision Division.

W3IXPF

SPRINGFIELD, PA.

This station has been granted a Construction
Permit by the Federal Communications Com-
mission.

FREQUENCY: 42000 to 56000 Kc. and 60000
to 86000 Kc¢. POWER: Sight, 4000 Watts:
Sound, 1000 Watts. OWNED AND OPERATED
BY: Farnsworth Television Inc.

°
WIXAL
KANSAS CITY, MO.—EST. 1932

FREQUENCY: Sight, 42000 to 56000 Kc. and
60000 to 86000 Kc.: Sound. same. POWER:
Sight, 300 Watts: Sound, 150 Wails. OWNED
AND OPERATED BY: First National Television
Inc. BUSINESS ADDRESS: 22nd floor, Fidelity
Bldg.. Ninth and Walnut Sts. STUDIO LOCA-
TION: Same. TRANSMITTER LOCATION:
34th floor, Fidelity Bldg.

to
half

camera eqguipment

in use during first

401

PERSONNEL
Chiet Engineer and Technical Director,
C. E. Salzer
Technical Director of Resident Training,
Everett L. Dillard
Operator. .. .......... Franklin Burnett

FACILITIES

This station has been operating continu-
ously since October of 1932 and at the present
{ime is undergoing installation in the new
quarters of Radio Staiion KXBY which. along
with a technical training school, is operated
by the same management.

Numerous systems and ideas have been
used since the establishment of the siation;
however, the Sanabria system of triple spiral
45-line has been used as the basic system.
The transmitter under consfruction will use a
system designed for 44l-line operaflion, com-
plete eleciron scanning. both for transmission
and reception and should be complete and in
operation about the first of April. 1938.

W1XG
BOSTON

FREQUENCY: 42000 to 56000 Kc¢. and 60000
to 86000 Kc. POWER: 500 Watis. OWNED
AND OPERATED BY: General Television Corp.

°
MILWAUKEE—EST. 1831
FREQUENCY: 42000 to 56000 Kc. and 60000

Chief

to 86000 Kc. POWER: 500 Watts. OWNED
AND OPERATED BY: The Journal Co. BUSI-
NESS ADDRESS: 33 West State St. STUDIO

AND TRANSMITTER LOCATION: Schroeder

Hotel.
FACILITIES

As the owner of this station is not a manu-
facturing or research organization the work
that has been done has been devoted to the
propagation characteristics of television (i.e.
effectiveness of antenna. coverage studies and
transmission characteristics). Most of the
studies made have been on a frequency of
26400 Kc. using the ulira high frequency ex-
perimental transmiiter, W9XAZ.

WIXAK

MANHATTAN, KANS.—EST. 1932

FREQUENCY: 2000 to 2100 Kc. POWER:
125 Watts, Sound and Sightt OWNED AND
OPERATED BY: Kansas State College of Agri-
culture and Applied Science. BUSINESS AD-
DRESS: Depariment of Electrical Engineering,
Kansas State College. PHONE: 3-7182. STU-
DIO AND TRANSMITTER LOCATION: Same.
TIME ON THE AIR: Monday and Wednesday.,
7:00 P.M. to 8:00 P.M.
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PERSONNEL
Head of the Dept. of Electrical Engineering
R. G. Kloeffler

Chief Operator . ... ......... .. M. W. Horrell

This station at the present time is using me-
chanical scanning, 60 lines, with 20 frames
per second.

The circuits and equipment for the use of an
iconoscope are being built and a transmitter
using this device will be put info use about
March 1, 1938. Arrangement can be made for
synchronizing sight and sound in conjunction
with radio station KSAC of the Kansas State
College of Agriculture and Applied Science.

The reception from this station is reported
from points as far distant as Houston, Texas,
points in Michigan and Ohio, as well as
various districts in Illinois.

W2XBS

NEW YORK CITY—EST. 1928
FREQUENCY: 42000 to 56000 Kc. and 60000
to 86000 Kc. POWER: Sight, 12000 Waits;
Sound, 15000 Watts. OWNED AND OPERATED
BY: National Broadcasting Co. BUSINESS AD-
DRESS: 30 Rockefeller Plaza. STUDIO AD-
DRESS: Same. TRANSMITTER LOCATION:
Empire State Bldg. TIME ON THE AIR: No

reqgular scheduled programs.
PERSONNEL
Chief Engineer ...............

FACILITIES

This station uses the RCA television system.
Broadcasis are experimental and made to a
number of experimental receivers at the
homes of NBC and RCA officials and technical
personnel.

Reception of this station has been reported
in approximafely a 45-mile radius.

Besides this station the National Broadcast-
ing Co. has been granted a Construction Per.
mit for another television station which will be
operated on 92,000 Kc. and from 175,000 to
180.000 Kc. with a power of 400 Watls for
sight transmission and 100 Watts for sound

transmission.
HISTORY

Experimental television station W2XBS was
originally installed at the RCA Technical and
Test Laboratory, Van Cortlandt Park. New
York City. The first construction permit was
granted on April 4, 1928 and the first tem-
porary license was issued in June, 1928. From
time to time various station permits allowed
television experimental transmission on 4800
Kc., 2300 to 3300 Kc., 2050 to 2150 Kc.. 2000
io 2100 Kc. and 2100 to 2200 Kc. The first
permanent license was issued on December
1, 1928 with an assigned frequency band of
2100 to 2200 Kc. In the latter part of 1928
the station was moved to the RCA Photo-
phone Building, 411 Fifth Avenue. On June
27, 1930, it was moved to the Times Square

O. B. Hanson

Studio of the National Broadcasting Company.
where on July 7, 1930 it passed from RCA
to NBC management.

In 1931 NBC television was carried on from
W2XBS's present location on the top of the
Empire State Building.

During 1936 and 1937 NBC operated with
the new high definition standards, demonstrat-
ing television to groups representing the fol-
lowing interests,

. Political

. Motion Picture

. Foreign (political and commercial)
. Press

. Advertisers {manufacturers)
Advertising agencies

. Artists (lalent and musicians)
. Naval and Military
Educational

Financiers, Bankers

. Retailers

Radio Station men
. Trade associations
. Institutional (4H Club, Atlanta School ¢’

Air winners, etc.)

[ ]

PHILADELPHIA-EST. 1931
FREQUENCY: 42000 to 56000 Kc. and $0000
to 86000 Kc. POWER: Sight, 10000 Watts:
Sound., 10000 Watts. OWNED AND OPER-
ATED BY: Philco Radio & Television Corp.
BUSINESS ADDRESS: Tioga and “C” Sts. STU-
DIO AND TRANSMITTER LOCATION: Same.

TIME ON THE AIR: No stated schedule.

PERSONNEL

Engineer in Charge......... Albert F. Murray

FACILITIES

This station uses the Philco Television Sys-
tem. Reception which is heard in the homes
of the company’'s engineers has been re-
ported {rom points 12 miles from the trans-
mitter.

This station which is used for experimenta-
tion and research in connection with television
development radiates signals in accordance
with the proposed RMA Television Standards.
It uses 441 lines and the narrow verfical syn-
chronizing system: it employs the newly de-
veloped modulation system and is operating
in the 50-56 Mc. channel.

Besides this station the Philco Radio &
Television Corp. has been granted a Con-
struction Permit for another television station
which will be operated on 204000 to 210000
Ke. with a power of 15 watts.

)
LAFAYETTE, IND.—EST. 1932
FREQUENCY: 2000 to 2100 Kc. POWER:

1500 Watts. OWNED AND OPERATED BY:
Purdue University. BUSINESS ADDRESS: Elec-

BgrETCoFamoa0 D
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iric Bldg., Purdue University. PHONES: 6475,
2917. TRANSMITTER LOCATION: West La-
fayette. TIME ON THE AIR: Tuesday, af 7:30
P.M. Thursday. at 8:00 P.M.
PERSONNEL
Head of School of Electrical Engineering
C. Francis Harding
R. H. George H. ]. Heim
FACILITIES
This station uses a television system that
has been developed at Purdue University.

W2XDR

LONG ISLAND CITY, N. Y.

FREQUENCY: 42000 to 56000 Kc. and 60000
to 86000 Kc. POWER: Sight, 1000 Watts:
Sound, 500 Watts. OWNED AND OPERATED
BY: Radio Pictures. Inc.

W3XAD

CAMDEN., N. ].—EST. 1931
FREQUENCY: 124000 to 130000 Kc. POW-
ER: Sight, 500 Watts; Sound. 500 Watts.

OWNED AND OPERATED BY: RCA Manu-
facturing Co. BUSINESS ADDRESS: RCA Fre-
quency Bureau. 30 Rockefeller Plaza, New
York City. TRANSMITTER LOCATION: Port-
able Laboratories in Camden, N. J. TIME ON
THE AIR: No stated schedule.

FACILITIES

This station is an experimental portable
unit and no one sysiem is strictly adhered
to; a complete description of the basic method
ased in transmission is given in the Pro-
ceeding of the Institute of Radio Engineers
(Vol. 22, No. 1, November, 1334).

Several experimental television receivers
have been set up within a 2 or 3 mile radius
for experimental purposes.

The frequency band occupied by this trans-
mitter is 2.5 mc. on each side of the carrier.
This band width is determined by measuring
the overall frequency characteristics of the

W3XEP

CAMDEN., N. ].—EST. 1935

FREQUENCY: 42000 to 56000 Kc. and 60000
to 86000 Kc. POWER: Sight. 30000 Watts:
Sound, 30000 Watts. OWNED AND OPER-
ATED BY: RCA Manufacturing Co. BUSINESS
ADDRESS: RCA Frequency Bureau, 30 Rocke-
feller Plaza, New York City. TRANSMITTER
LOCATION: Camden, N. J. TIME ON THE
AlR: No stated schedule.

FACILITIES

This station is experimental and no one sys-
tem is strictly adhered to: a complete descrip-
tion of the basic method used in transmission
is given in the Proceeding of the Institule of
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Radio Engineers (Vol. 22, No. 11, November,
1934).
Several experimental television receivers

have been set up within 2 or 3 miles of each
other. The receivers are a part of the equip-
ment used in lelevision research.

The frequency band occupied by the trans-
mitter is 2.5 mc. on each side of the carrier.
This band width is determined by measure-
ments of the overall frequency characteristic
of the system.

[ J
JACKSON. MICH.

FREQUENCY: 42000 to 56000 Kc. and 60000
to 86000 Kc. POWER: Sight, 100 Watts; Sound,
100 Watts, OWNED AND OPERATED BY: The
Sparks-Withington Co. BUSINESS ADDRESS:
Jackson, Mich. STUDIO AND TRANSMITTER
LOCATION: Same. TIME ON THE AIR: No
stated schedule.

PERSONNEL

Chiet Engineer, Radio Division..H. V. Nielson

W9 XK
IOWA CITY

FREQUENCY: 2000 to 2100 Kc. POWER: 100
Waits. OWNED AND OPERATED BY: Uni-
versity of Iowa.

WOXUI
IOWA CITY

FREQUENCY: 42000 to 56000 Kc¢. and 60000
to 86000 Kc. POWER: 100 Watts. OWNED
AND OPERATED BY: University of lowa.

WIXAT

MINNEAPOLIS—EST. 1933

FREQUENCY: 42000 to 56000 Kc. and 60000
to 86000 Kc. POWER: 500 Watts. OWNED
AND OPERATED BY: Dr. George W. Young.
BUSINESS ADDRESS: WDGY Bldg. TRANS-
MITTER AND STUDIO LOCATION: 909 West

Broadway. PHONE Cherry 3377. TIME ON

THE AIR: No stated schedule.
PERSONNEL

Manager .............. Dr. George W. Young
FACILITIES

This station is using 125-line definition with
a triple, spiral, muliiple disk, although it is
equipped to use better than 400 lines by mak-
ing a slight adjustment in the scanning ap-
paratus. Patents on a transmitter have been
applied for which will allow scanning at
eighteen different points twenty-four frames
of continuously moving standard motion pic-
tuce film and at the same time permit broad-
cast.g from the sound track on the film.

www americanradiohistorv com


www.americanradiohistory.com

bachh docls '
Tombac coduclions, wnc.

RADIO PROGRAMS
CREATION PRODUCTION DIRECTION

For seven years producing from five
to twelve programs per week and
furnishing individual writing, direc-

tion and doctoring services to others.

19 (7

RECORDING, MANUFACTURE AND DISTRIBUTION OF
ELECTRICAL TRANSCRIPTIONS

. /o S . .
Q’Jozve‘cllue‘c‘i /2660‘“{[/«1;} eTvice, LI Co

INSTANTANEOUS OR DIRECT ACETATE RECORDING
DAY AND NIGHT SERVICE—CI 6-6545

all at
)
ll’L.nW il r/ ltl/d/l 14
€ o/ Cv I(L/
:: NEW YORK CITY, NEW YORK
Cizele 0=0540
REPRESENTATION IN

‘74[0 //’l/ ] vum( (//7}0,5[011 //)u n‘,s L,Z)um(‘c/l

113 WEST 57th STREET
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BACK STAGE

with
THE PRODUCTION SIDE
OF RADIO

F.C.C. Regulations

Production

Programs

Talent

Promotion Digest

Agents
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JOSEPH M. KOEHLER
President

HERBERT H. HYMAN

Account Executive

e RADIO EVENTS, INC.

Radio program builders — (from script to complete pro-

duction, or any part of a production) —Servicing advertising
agencies—exclusively and anonymously—as far as sponsors
are concerned.

o THE SCRIPT LIBRARY

A station service—making available a script for every com-
mercial and sustaining need—from one minute to one hour
programs, completely catalogued. Buy what you need—when
you need it—no contract—no minimum order. The first and
foremost script organization in the field.

o SERVICE PROGRAMS

Building radio and merchandising informative (service) pro-
grams—from idea to sales—a complete campaign organiza-
tion—from manufacturer to dealer to consumer. Selling style

and styling selling—A different approach to advertising.

RADIO EVENTS, iNc.* The Sctipt Library - SERVMICE PROGRAMS, 106

SUITE G141 SUITE 613 SUITE 612
3535 F1IFTH AVENUE ¢ XEW YORK ¢ NEW YORK
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RULES AND REGULATIONS OF FEDERAL
COMMUNICATIONS COMMISSION
REGARDING RADIO PRODUCTION

GENERAL

xcept Sundays, the licenzee of cach
broadeast station shall maintain a mini-
mum regular operating schedule of two-
thirds of the hours that it is authorized
to operate during each broadeast day,
except that in an emergency when, due to
causex bevond the control of the licensee,
it becomes impossible to continue operat-
ing, the station may cease operation for
a period of not to exceed 10 days, pro-
vided that the Commission and the in-
spector in charge shall be notified in writ-
ing immediately after the emergency de-
velops.

If the minimum operating schedule here-
in required is not adhered to, the licenzee
inay, after hearing, be required to share
time with other stations, or be limited
to operation during dayvtime or during
specified hours.

A licensee of an unlimited tine station
may operate the station on any schedule
of hours during the broadecast day and
the experimental period, provided the
minimum regular schedule is maintained
during the broadeast day.

Share=Time Stations

If the license of a sharing time station
specifies the hours of operation,
schedule so specified shall be adherved to
until otherwise ordered the Commixs-
sion,

If the licenxes of sharing time stations
do not specily hours of operation, the li-
censees shall endeavor to reach an agree-
ment for a definite schedule of periods
of time to be used by cach. Such agree-
ment shall be in writing and each licensee
shall file the same in triplicate original
with each application to the Commi=sion
for renewal of license. If and when =uch
written agreements are properly filed in
conformity with this order the file mark
of the Commission will be affixed thereto.

the

by
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1 copy will be retained by the Commis-
sion, | copy Torwarded to the inspector
in charge, and 1 copy returned to the
licensee to be posted with the station
license and considered as a part thereof.
If the license specifies a proportionate
time division, the agreement shall main-
tain this proportion. 1f no proportionate
time division is specificd in the license,
the licensees shall agree upon a division
of time. Such division of time shall not
include simultaneous operation of the sta-
tions unless specifically authorized by the
terms of the license.

Departure from the regular operating
schedule set forth in a time-sharing
agreement will be permitted only in cases
where an agrecement to that eflect is re-
duced to writing, is signed by the licen-
sees of the stations aflected thereby and
filed in triplicate by each licensee with
the Conunission prior to the time of the
proposed change. If time is of the es-
sence, the actual departure in operating
schedule may precede the actual filing of
written agreement, provided appropriate
notice is sent to the Commission and the
inspector in charge.

If the licensees of sharing time stations
arc unable to agree on a division of time,
the Commission shall be <o notified by
statement to that effect filed with appli-
cation for renewal of license. Upon re-
ceipt of such statement the Commission
will designate the application for a hear-
ing;, and, pending such hearing, the oper-
ating schedule previously adhered to shall
remain in full forece and eflect.

Limited Time Stations

1f the licensee of a broadcast station
is required to cease operation of the sta-
tion at the time of sunzet at some point
within the United States, the license will
specify the hour of the day during each
month of the license period when opera-
tion of such station shall cease.
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ETRANSCRIED

. nd onsors Programs
PRODUCTION a Sp 8

DIRECTION comparable in  Quality
WRITERS with releases from the
ACTORS " Coast to Coast Classifica-
MUSIcC VAR SREEE e tion.
TWENTIETH CENTURY RADIO PRODUCTIONS
1611 COSMO ST. . HOLLYWOOD, CALIF.

Processing and  pressings by

AMERICAN RECORD CORP. of California

6624 ROMAINE ST. [ HOLLYWOOD, CALIF.

Bringing local stations

Studios available o Specialists in custom built transcribed
radio programs designed to satisfy the most
exacting national and regional sponsors.

THE

\ROGRAM
CORORATION

1611 COSMO STREET
HOLLYWOOD, CALIFORNIA
Phone Hlilside 7211

for all types of

recording

AMERICAN RECORD CORP of Cahfornla
468 - i -
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The licensee of a limited time station
that is authorized to resume operation at
the time the unlimited time station on the
same frequency ceases operation, zhall,
with each application for renewal of li-
cense, file in triplicate a copy of his regu-
lar operating schedule, signed and ap-
proved by the licensee of the unlimited
time station. Upon receipt of such oper-
ating  schedule, properly executed, the
Commission will aftix its file mark, retain
1 copy, forward 1 copy to the inspector
in charge, and return 1 copy to the li-
censee of the limited time station, who
shall post it with the station license. and
it shall be considered as a part thereof.

If the licensees of the limited time and
unlimited time stations are unable to
agree upon a definite time for resumption
of operation by the limited time station,
the Commission shall be so notificd by
the licensee of the limited time station.
After receipt of such statement the Com-
mission will designate for hearing the
applications of both stations for rencwal
of license, and pending the hearing the
schedule previously adhered to shall re-
main in full force and eflect.

Any broadcast station, other than a
day or limited time station, that is li-
censed for operation part time on a chan-
nel on which the entire available broad-
cast time (i.e., the broadecast day)
not been designated for use in the same
geographical area, may operate only dur-
ing the hours specified in the licenxe.

has

Matervial Term of License
Violations

In all cases where a station licensce is
required to prepare and file an operating
schedule, any deviation or departure from
such schedule, except as herein author-
ized, shall be considered as a violation of
a material term of the license.

In all cases wliere specific hours of op-
eration are fixed in the license any devia-
tion or departure therefrom, except as
authorized by the Commission, shall be
considered as a violation of the material
terms of the license.

Completion of Construction

Upon completion of construction of a

broadcast station in exact accord with
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the terms of the construction permit, and
prior to the filing of application for li-
cense, the permittee ix authorized to test
the equipment between the hours of 1
a.m. and 6 a.m., local standard time, for
a period not to exceed 10 days: Provided,
That the Commission and the inspector
in charge are notified two days in ad-
vance of the beginning of such equip-
ment tests: And provided further, That
the Commission may cancel or change
the perviod and, or date of the beginning
of such authority as miay appear to be
in the public interest, convenicnce, and
necessity.

When construction is completed in ex-
act accord with the terms of the con-
struction permit, and after an application
for station license has been filed with the
Commission, showing the transmitter to
be in satisfactory operating condition,
the permittee is authorized to conduct
program tests in exact accord with the
equipment, power, frequency, and hours
of operation specified in the construc-
tion permit, for a period not to exceed
30 days: Provided, That the Commission
and the inspector in charge of the proper
district are notified two days in advance
of the beginning of such program tests:
And provided further, That the Com-
mission may cancel or change the period
and, or date, of the beginning of such
authority as may appear to be in the
public interest, convenience and necessity.

Time Changes

It local time is changed from standard
time to daylight-saving time at the loca-
tion of all stations sharing timec on the
same trequency, the hours of operation
of all such stations on that frequency
shall be understood to refer to daylight-
saving time, and not standard time, as
long as daylight-saving time is observed.
This provision shall govern when the time
is changed by provision of law o1 general
observance of daylight-saving time by the
various communities, and when the time
of operation of such stations is specified
in the license or is mutually agreed upon
by the licensces: Provided, however, That
when the license specifiex average time ot
sunset, local standard time shall be used.

Where the Jocal time is not changed
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JUNIOR G MEN

O
AVE MARIA HOUR

OVER 18,000 SINGLE
STATION BROADCASTS
IN THREE YEARS

DONALD PETERSON

PRODUCER

1457 BROADWAY TELEPHONE
NEW YORK, N. Y. . Wlsconsin 7-0069

* RADIO TALENT °
* RADIO COUNSEL
* RADIO PROGRAMS
* RADIO PRODUCTIONS °

HENRY JOUVAINE

INCORPORATED
30 ROCKEFELLER PLAZA Clrcle 7-5666 NEW YORK CITY

“We want you to know that all of
us here . . . regard our association
with you as one of the really fine
fruits of owur radio experience.”

oo vecout capression from o prendnent cheal,
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from standard time to daylight-saving
time at the location of all stations shar-
ing time on the same frequency, the hours
of operation on this frequency shall be un-
derstood to have reference to standard
time, and not daylight-saving time, un-
less said licensees mutually agree upon
a new schedule which shall be cffective
only while daylight-saving time is ob-
served at the location of some of these
stations.

The time of operation of any broad-
cast station which doex not share time
with other stations on the same f{re-
quency shall be understood to have refer-
ence to local standard time unless modi-
fication of such license with respeet to
hours of operation is made by the Com-
mission.

Station License

The station license shall be posted in
a conspicuous place in the room in which
the transmitter is located, and the license
of the station opcrator shall be posted in
a conspicuous place in a room occupicd
by the operator while on duty.

The licensee of cach station shall keep
a licensed operator or operators of the
grade specified by the secretary of the
Commiission on duty during all periods of
actual operation of the transmitter at
the place where the transmitting equip-
ment is located.

A licensed operator on duty and in
charge of the transmitter may, at the
discretion of the licensec, be employved
for additional operator’s duties commen-
surate with the grade of operator’s li-
cense which he holds.

Logs

The licensee of each broadcast station
shall maintain program and opecrating
logs and shall require entries to be made
as follows:

x" -

a. An entry of the time each station
and call announcement is made, with an
indication of the tyvpe of announcement.

b. An entry briefly deseribing cach pro-
gram  broadcast, such as  “mu=ic”,
“drama”, “speceh”, ete., with the thnme of
the beginning and ending. Tl a mechani-
cal reproduction is used, that fact <hall
be noted, together with an indication

Program
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whether announcenient thereof was made.
If a speech is made by a political candi-
date, the name and political affiliations of
such speaker shall be entered.

B.

a. An entry of the time the station
begins to supply power to the antenna,
and the time it stops.

b. An entry of the time the program
begins and ends.

¢. An entry of cach interruption to the
carrier wave, its cause and duration.

d. An entry of the following cach 30
minutes:

(1) Operating constants of last ra-
dio stage (total plate current
and plate voltage).

(2) Antenna current.

(3) Frequeney check.

(4) Temperature of crystal control
chambenr.

Fach log shall be kept by the person or
persons competent to do so, having actual
knowledge of the facts requived, and whao
shall sign the log when starting duty and
again when going off duty. The logs
shall be made available upon request by
authorized Government representatives.

The exact form of logs is mot pre-
seribed, but they shall be kept in an
orderly manner, and in such detail that
the information required is readily avail-
able. Key letters or abbreviations may
be used 1if the explanation of each is
given plainly in the log.

Operating

Call Letier Announcements

Flach licensee of a broadcast station
shall announce the call Jetters and loca-
tion as frequently as practicable during
the hours of operation, and in any event
before or after each program being
broadeast. In no event shall more than
30 minutes elapxe betwecen such an-
nouncements, and in so far as practicable
these announcements shall be made on
the hour and half hour. These require-
ments are waived when such anunounce-
ments would interrupt a single consecu-
tive speech; and in such cases the an-
nouncement of the call letters and loca-
tion shall be made as soon as possible.

Mechanical Reprodnetion

Each broadeast program consisting of
a mechanical reproduction, or a series of
mechanical reproductions, shall be an-
nounced in the manner and to the extent
s¢b out below:
1. A niechanical reproduction, ov a zeries
therveof, of longer duration than fif-
teen minutes, shall be identified by
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THE O'NEILLS
PICK and PAT
MARY SMALL
HILLTOP HOUSE
LOUISE MASSEY

AND
The Westerners

A few of the stellar attractions
under the personal management of
WOLF ASSOCIATES

EDWARD WOLF

RKO BLDG.

1270 SIXTH AVE.
NEW YORK CITY

WILSON, POWELL and HAYWARD, Inc.
IAS. V. PEPPLE. Gen. Mgr.
444 Madison Avenue New York City
ARTISTS REPRESENTATIVIES — RADIO PRODUCERS

472

www americanradiohistorv com



www.americanradiohistory.com

2

appropriate announcement at the be-
ginning of the program, at each fif-
teen minute intevrval, and at the con-
clusion of the program; provided,
however, that the identifying an-
nouncement at each fifteen minute
interval is waived in case of a me-
chanical reproduction consisting  of
a single, continuous, uninterrupted
speech, play, symphony, concert or
operatic production of longer dura-
tion than fiftcen minutes;

A mechanical veproduction, or a sceviex
thereof, of a longer duration than
five minutes and not in excess of fif-
teen minutes, shall be identified by an
appropriate announcement at the be-
ginning and end of the program;

A single mechanical reproduction of
a duration not in excess of five min-
utes, shall be identified by appropri-
ate announccment immediately pre-
ceding the use thereof;

In case a mechanical reproduction iz
used for background music, sound of-
fects, station identification, program
identification (theme music of short
duration), or identification of the
sponsorship of the program proper,
no announcement of the mechanical
reproduction is required.

The exact form of the identifying an-
nouncement is not prescribed but the
language xhall be clear and in terms
commonly used and undcrstood by the
listening public. The usc of the ap-
plicable identifying words such as “a
record”, “a rvecording”, “a vecordel
program”, “a mechanical reproduc-
tion”, “a transeription”, “an clectrical
transcription”, will be considered suf-
ficient to meet the requirements
hereof. The identifying words shall
accurately describe the type of me-
chanical reproduction used, i.e., where
a transcription is used it shall be an-
nounced as a “tranreviption” or an
“electrical transcription” and where a
phonograph record is used it shall be
announced as a ‘“record” or a “re-
cording”’,

General Bulings

The licensce of any broadeast station,

may, without authority of the Commis-
sion, rebroadcast a program of another
broadcast station upon authority of the
licensee of the <tation that originates the
program: [rovided, That no broadcast
station shall rebroadeast a program of
an expcrimental relay broadceast station
or of any station operating in any other
service without express authority of the
Commission.  The Commission will not
consider any application for such author-
ization unless it is accompanied by the

473

written consent of the originating sta-
tion. (A licensee of an experimental relay
broadcast station may authorize the ve-
broadcast of the programs of such sta-
tion by any station outside the limits of
the North American Continent without
permission from the Commission. No
licensee  shall  authorize any station
within the limits of the North Amevican
Continent to rebroadeast the programs of
an experimental relay broadeast station
without express authority of the Com-
mission, which authority will be granted
only after a satisfactory showing that
no wire or other facilities exist for
reaching the avea scrved by such pro-
posed rebroadecast.)

Attention is directed to secction 815 of
the Communications Act of 1934, which
reads as follows:

If any licensee shall permit any per-
son who is a legally qualified candidate
for any public office to use a broad-
casting station, he shall afford equal
opportunities to all other such candi-
dates for that office in the usc of such
broadcasting station, and the Commis-
sion shall make rules and regulations
to carry this provision into effect:
Provided, That such licensee shall have
no power of censorship over the ma-
terial broadeast under the provisions
of this paragraph. No obligation is
heveby imposed upon any licensee to
allow the use of its station by anyv
=uch candidate.

PDistress Signals

Any violation of this section of the act
shall be sufficient grounds for the revo-
cation or denial of a broadcast license.
Ifach station licensee shall give abso-
lute priority to radio communications or
signals relating to ships or aireraft in
distress, and shall cease transm'tting
upon such frequencies and at such times,
when suclh transmissions may, in any
way, interfere with the reception of radio
distress signals or traffic relating thereto.

No station licensce shall resume opera-
tions until the need for distress traffic no
longer exists, or it is determined that
the station will not interfere with dis-
tress traffic as it is then being routed
and the operation of the station shall
again be discontinued if the routing of
distress traffic is so changed that the
station will interfere. The status of dis-
tress traffic may be ascertained by com-
munication with Government and com-
mercial stations. The Commission may
hereafter require the licensees of certain
stations to keep an effective continuous
watch on the distvess frequency, 500 kilo-
ceyeles (410 kilocveles in the Great Lakes
area).
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N\ROCKE ~

PRODUCTIONS
\mc. ;

<Al
J-CREATQRS OF T RADIO LENTERTAINMENT {

ORIGINATORS OF THE NATIONALLY SYNDICATED NETWORK
PRODUCTION

o 'HEADLINES —DRAMATIC TREATMENT GF THE NEWS OF THE DAY

o« "MORNING MATINEE"—revoLVING NAME BANDS

e '"THIRTY MINUTES IN HOLLYWOOD —sSTARRING GEORGIE JESSEL

RAnIo cIT RKO BLDG. Ben Rocke. Prevident

1270 SIXTH AVE. Norman  Livingston, Vice-Prevident
NEW YORK Clrcle 7-7630 Eroest . Chappell, Production Director ‘

LILLIAN GORDONI

WRITER and PRODUCER

®
BIG CITY PARADE

FRIDAY WLS 1:45 P.M.

April 5, 1937, to January, 1938
STILL BROADCASTING

MOTHER CLANCY'S KITCHEN

70 EPISODES COMPLETE

Personal Manageniont HER SECRET HEART
:UtTI IEEWE] (Romantic Drama)
ofc rillon
‘ 13th & Michigan Blivd., Chicago. 1. 6 EPISODES COMPLETE
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FEDERAL TRADE COMMISSION NOT A CENSOR
OF ADVERTISING

Only the commercial portions of pro-
grams or continuities are requived by
the Federal Trade Commission for its re-
view of advertising by radio broadcast.

The term “commercial” includes all an-
nouncements, <tatements or assertions
tending to or intended to create a de-
mand for or to induce the purchase of
any article of commerce, whether such
commercial script opens, is interspersed
with, or concludes a program.

Those portions of a program are
deemed non-commercial and copies are
not required, when they are of a purely
entertaining, informative, educational or
religious nature. Examples of non-com-
mercial seript are music, addresses, lec-
tures, political speeches, sermons, discus-
sions of current events, etec.

The criterion of a conmercial station
is whether its broadeasting is paid for by
some sponsol, cither as a sales lead or
otherwise. Those stations which do not
charge for their broadcasting services,
and do not advertise their owner’s com-
modities for sale, have been listed as non-
commetrcial and excused from reporting.

Copies of spot announcements by or fov
local merchants ave desived, ax these
often refer to articles of commerce moved
interstate; and in any event every radio
broadcast is an interstate matter.

Whenever the commetrecial announce-
ments appended to or given in connection
with a transcription program (electrical
or otherwise) are read or delivered by
an announcer in the local =tation, copies
of such announcements are to he re-
ported.

Chain programs coming over the net-
works are reported direct to the Commix-
sion by the network companies, and need
not be reported by the individual stations.

Where a commercial broadeast is given
extemporaneously, it is requested that a
typewritten report be sent of any por-
tion construable as sales talk or a sales
lead.

The Commission requests that transla-
tions be sent of commercial announce-
ments in foreign languages.

Where a commercial announcement
once reported is repeated over a period
of time, only changed copyv need be re-
ported subsequently.

No standard form of report is needed.
The carbon copies =ent in by the stations
serve the purpose.

It is essential, however, and the Com-
mission specifically requests, that the call
letters of the station and also the datle of

the broadcast be printed, stamped or
written upon cach sheel of continuify
submitted.
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The name and address of the advertiser
should also be indicated where it does not
clearly appear.

The Federal Trade Commission does
not censor advertising copy broadcast by
radio.

A number of stations have erroneously
assumed that the Commission would pre-
censor their proposed advertising script.
The Commission has even been asked to
certify as “acceptable” advertising copy
that had not yet been broadcast.

For the Federal Trade Commission to
thus take part in the writing of adver-
tising copy would be as inappropriate as
for a court to approve and outline iu ad-
vance a course of conduct for a pros-
pective litigant.

The Supreme Court recently described
the TFederal Trade Commission as a
quasi-judicial body. Thus, in its capacity
as tribunal, the Commission must main-
tain its attitude of umpire in the adver-
tising field and not play coach to any
particular competitor.

Experience over 22 years with many
thousands of advertisements in the entire
field of trade, has enabled the Commis-
sion and its staff to standardize, for their
own guidance, some types of advertising
commonly observed. Among thesc are the
following:

Claims based upon false statements or
misleading exaggcerations;

Claims ambiguous in wouding which
may mislead;

Claims indirectly misrepresenting a
product through distortion of detail;

Claims of an illogical nature and con-
trary to common sense;

Claims holding out the prospect of ex-
cessive profits or earnings;

Misleading price claims;

Contests of a dubious nature, and omis-
sion or concealment of any essential fac-
tor of a contest;

Lotteries and contests depending upon
chance and lottery in their development;

Claims of a doubtful character from a
legal standpoint;

Statements tending to disparage com-
petitors;

Psuedo-scientific claims  insufficiently
supported by accepted authority, and as-
sertions that distort the true meaning or
application of statements made by pro-
fessional and scientific authorities. Close-
ly related to this group are: Remedial,
relief or curative claims, either direct
inferential, not justified by the faects or
by common experience; and testimonial
statements, the stricl accuracy of which
has not been ascertained and established
by competent authority.
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““As the Jewish Market Goes--
SO GOES NEW YORK"

2.225.000 Jews living in Greater New York—a markel within a markel
tha’s the higgest and mosl vilal faclor in the Metropolitan trading
area.

You can reach ALL of these people -young and old—hv RADIO- -
the divect means of approach to the whole Jamily.

Our programs. prepared and directed by expevls who know technique
and who know the Jewish feld thoroughly. cater not only 1o the
Yiddizh-=peaking Jews. hut to the English-speaking ones as well.

g = I &

We cooperate wholeheartedly with adverlising agencies. to produce the
best resullz or their Clients.  Our past and present successes for come
of the foremost national advertisers prove the elficacy of our tested
methaods,

Complete, detailed injormation on request.

ADVERTISERS BROADCASTING CO.

205 EAST 42nd STREET NEW YORK, N. Y.
MUrray Hill 4-1364

IN HOLLYWOOD

You can save time, money and trouble
by using the services of an experienced
and dependable organization, for . . .

Program Ideas Scripts

Talent Productions

American Radio Features
5658 Wilshire Boulevard

Telephone Frederick C. Dahlquist,
York 8161 President.
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The PROSPECTS of TELEVISION

y

ILBERT SELDE
* G S S *

Director of Television Programs
Columbia Broadcasting System

VERYBODY connected with radio is naturally interested in television, but

4 I think that a saner attitude has been developed in the last two years and
that nobody nowadays expects television to arrive overnight. A few years

ago scientists with good reputations to protect were making the wildest assertions
about television. According to one of them, every home in the United States
ought by this time to have a television set on which they could see an explorer
making his way up to the top of Mt. Everest. Getting up to the top of Mt. Everest
is still a little more difficult than taking a walk in the country and even if we all
had television sets there might be a little hitch in watching the mountain climber.
First he would have to pack a truckload of transmitting machinery, and second
the United States would have to move within a twenty-five mile radius of the
Himalayan Mountains. As far as I know, alternatives for this displacement of
our country would be either the erection of about one thousand booster stations
or running a coaxial cable from every station in America to the heart of Asia.

RADIO ADVANCES ment we think of our television trans-

I don’t think that the whole thing missions as covering an area some-
is probable. I think it is equally im- where between twenty-five and forty
probable that television in its early miles from the point of origin. We
years will proceed any more rapidly do not consider this a final limitation
than radio did and we must remem- —nothing is final so long as brains
ber thal radio broadcasting was un- are working on the problems. We
derstood by 1915, whereas the great know already that two methods of
fad which later developed into a sub- extending the range exist: the coaxial
stantial and profoundly important so- cable and micro-wave relay; but the
cial phenomenon did not really begin practical probleins in connection with
until the early 1920’s. If radio, which ~ both of these are naturally in the ex-
is comparatively so easy to handle perimental stages. Yet you can see
both at the broadcasting and receiv- that if by some mlracle of i1nvention
ing ends, proceeded slowly at first, we should overnight learn that our
you may be sure that the complicated programs could be carried without
business of television will also have to costly relays or cables from coast to
learn to walk before it learns to run. coast, all our plans would be sub-

PREMATURE TELEVISION stantially altered
From the point of view of the pub- MICRO-WAVE RELAY

lic this is a mighty good thing. If you Lect me give you a practical example
are sensible and realistic about the of something which has already oc-
business, you will see that a prema- curred. A year ago the material avail-
ture offering of television to the gen- able for telecasting was divided into
eral public would do very little good iwo parts. You could have a scene
and might do incalculable harm. There in the studio and you could transmit
are “bugs” in the mechanism and you a moving picture. At the time of the
might say that there are bugs also in Coronation in London the British
programing. The two things are as Broadcasting Corporation handled an
a matter of fact connected and their outdoor event on the spot by means
development in equipment produces a of cables. Since that time it has been
new development in the program ex- found possible to mount a small trans-
periments. For instance, at the mo- mitting unil on a truck and by micro-
ment all experiments are based on the wave relay to send a scene over a
present range of the video signal which considerable distance back to the main
means in effect that up to this mo- transmitting station. The Wimbledon
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AIR FEATURES

INCORPORATED

“Radio “Productions

247 PARK AVE., NEW YORK Wilckersham 2-0077

PAN AMERICAN RADIO PRODUCTION, INC.

6305 Yucca Street Hollywood, Cal.

Producers of Spanish radio programs:

“Chandu, the Magician” Quality

“Radio Dramas” Showmanship

“Charlie Chan™ Talent

“Famous Jury Trials” Registered

“Vagabond Adventures” Musicals

“A Gaucho in Hollywood' Originais

——
Exvclusive vepresentatives in the United States
of the privcipal Latin American Broad casting Stations

“BUY YOUR TIME THROUGH A RELIABLE CONCERN AND PROTECT
YCUR BROADCASTING WITH A RESPONSIBLE RADIC STATION.”
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tennis  matches and some  foothall
games have already been so sent in
England. This definitely adds a third
element, the transmission of spot news,
as part of the regular television pro-
gram. It not only gives us another
job to do. but it changes the piopor-
tons of the other iwo eiements so
that we know now that the use of
studio talent and of moving pictures
will be comparatively less than we
thought a year ago. Naturally, if Lhe
mobile unit 1s perfected faster than
the indoor cameras, we shall use it
more, while the studio equipment in-
creases in range and sensitivity. On
the other hand, if the regular scanners
are perfected before all the bugs are
out of the mobile transmitter, the in-
door work will be temporarily more
important.

RECEIVING SETS

To say now what television pro-
grams will be like is to risk making
a fool of oneself even if one does not
go to the exireme of the scientist |
inentioned at the beginning. The pro-
grams will depend upon what the en-
gineers and program directors can cre-
ate and also upon what the public wili
like. We do not think that at the
moment we are in a position to give
them programs they will like sufhi-
ciently to purchase sets and become
regular spectators; and therefore we
think it is a break that the experi-
ments have Lo be conducted privately.
Judging by the experiments abroad
and the tests made here, and wilh
some knowledge of the direction in
which research work is going, you
can, however, make a few guesses.
F'or instance, it is pretty safe to say
that you will not need a dark room
for your television receiver; you will
only want to keep a bright light from
shining directly on the screen. On
the other hand, it is almost impossible
to say what the size of the screen wili
be because simultaneously invention
is proceeding in (wo directions. In
England there has been pul on the
market a sort of table set which gives
1 am told, an extremely clear picture
about four inches by five inches n
area. You sit guite close to this, of
course, and it has something of Lhe
eifect of a miniature. At the other
extreme, several developments have
been made both here and abroad in
using a projectton gun which takes
the image off a small tube and throws
it on a screen which may be two
feet square or may approach by sev-
eral steps the size of a regular mov-
ing picture screen. And at the samc
time {resh researches are going on
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to make the present size tube more
satisfactory. Your guess ts as good as
mine as to the size at which the re-
celver will eventually be fixed, if it is
fixed at all. hecause it 1s just as likely
that several lypes will be released si-
multaneousiy. You may have the
large screen to catch news events sup-
plementing the regular program in-
side a moving picture house; a club
or a bar may want the middle size
screen as entertainment for the cus-
tomers; and, depending on the size
ot your living room and a lot of other
conditions, you may want a miniature
or a regular size tube receiver.

TELEVISION AND FILMS

No one now connected with televi-
sion experiments sees any possibility
of sending programs which in any way
duplicate the work of movies or radio
broadcasting. In connection with the
movies, it is not only a question of
cost—which is important enough. It
is also that no studio equipment now
available can do what the movies do
as well as the movies do it. There is
mighty little point in an imitation
even 1f it is well done—there is far
less point in an imitation which is not
well done. No amount of mere money
would make it possible for us to cre-
ate suclhi a finished product as the
movies do. For one thing a moving
picture may be shot with half a doz-
en takes for every scene and the best
of these scenes would then be assem-
bled and since they are right there
under your hand, you can dovetail the
various sequences and avoid the mon-
otony of long scenes by angle shots
and interludes—all combined to give
the kind of entertainment the movie
patron likes. Mechanically all these
possibilities are closed to us In tele-
vision although we can invent paral-
iel studio tricks which are just as
legitimate for us and will be equaliy
cffective——aithough not identical with
the arls of the moving picture.

TELEVISION AND RADIO

There are at least half a dozen reca-
sons why television in its early years
as public entertainment will not dupli-
cate radio entertainment. Of course,
the two things are close together and
you might put a camera on any radio
program and send it out. You might
do it, but I doubt whether you would
do it very long. It would not be in-
teresting as television-—once the nov-
elty had worn off—and in some cases
it would definitely work against the
radioc program. I am speaking now
of a radio prograin without any adap-
tation to meet television, as for in-
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ROY LANGHAM

ASSISTANT DIRECTOR

CBS

JOSEPH BLOOM

RADIO PRODUCTIONS
—RADIO ARTISTS

19 West 44th Street
New York City

VANDERBILT 3-8950

1. Singers
2. Orchestras
B}

3 Instrumentalists

4 Conmmentators

5 Dramatists
. Writers
7. Shows

MAKE
MERTENS and PRICE Your
Hollywood Producers

Advertising  Intelligence
plus Radio Experience . . .

15 years in advertising . ..
10 years in radio .

Producers of
THE SUNDAY PLAYERS BIBLE DRANAS
WADE LANE'S "HOME FOLKS"
THE AMERICAN KITCHEN

BEST OF THE WEEK FROM
HOLLYWOOD

DINING WITH DAD .
ROMANCE OF SONG
EL PATIO EVENINGS

Ideas . . . Scripts . . . Casting . . .
Froduction Merchandising Tie-Ins . . . |
Service.

Transcriptions or Live Talent.

MERTENS AND PRICE,
1240 South Main

INC.
Los Angeles

*
Sales Thru Better Programs

® Stations and Agencies

have recognized Star Radio’s hetter
service and higher seript quality.
That ix why Star Radio, in itz third
year, iz  the outstanding sceript
organization in America— doing an
internutional  business! That s
why GOOD MORNING NEIGH-
BOR and the MORNING BULLE.
TIN BOARD still the

succeszful programs  on

are most
morning

the aiv—after three years!

For Complete List of Programs And Full

Information, write, wire or phone:

STAR RADIO PROGRAMS, Inc.
250 Park Avenue New York City
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stance the cycle of Shakespeare’s plays
which Columbia gave last summer
would have been, 1 think, disturhing
to people if they could have seen the
actors in their street clothes reading
script Lo the microphones. On the
other hand, there are certain current
programs which would take to televi-
sion with hardly any adaptation, Pro-
fessor Quiz and Major Bowes’ Ama-
teur Hour are two examples that come
to mind at once.

SIGHT - PLUS - SOUND

Perhaps twenty-five years from now
the standard entertainment coming
over the air will be sight-plus-sound.
At the Dbeginning sight-plus-sound
will be a supplementary program. In
order to make those early programns
satisfactory we will hmaturally look,
for the programs which actively need
a visual accompaniment; then we will
take those which can use it, and as
the last step only will add television
to programs which are virtually com-
plete without it. I would make one
practical exception to this general
principle: we will probably add visu-
al background for musical programs
even though they do not absolutely
require it, right away. On the other
hand, I should think that among the
last types of program to require tele-
vision would be news-reports and
comedy programs based almost en-
tirely on puns.

TELEVISION PROGRAMS

A lot of things which are now diffi-
cult for radio to handle will be made
easy when television is working at
full blast. I don’t think that any pro-
gram maker has really been anxious
to demonsirate the theories of Ein-
stein, but you can see that if any
higher mathematies are wanted on the
air, the blackboard which television
could supply would be a great help.
One of the favorite experimental pro-
grams in all studios is a fashion pa-
rade. Properly handled, this material
actually gains a great deal through
television. 1n England one of the pop-
ular programs is a visit either of ani-
mals to the studio or of the transmitter
to the zoo and another is the practical
preparation of food under the direc-
tion of an expert chef. In general all
these programs are now rather held
back because transmitting in formau-
tion or giving education on the air is
difficult and cannot remain entertain-
ing.

I have been discussing studio pro-
grams for the last few paragraphs
and rather taking it for granted that
the possibilities of transmitting news
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evenils are clear to everyone. They
do present problems of their own and
balancing them with the other ele-
ments of a good show offers a neat
exercise in judgment. The third part
of a good television program is, as 1
have said, a moving picture. Here
again the basic thing is simple enough
—you can take any movie and run it
through a film-scanner and it will give
you extremely good pictures at the
receiving end. But movies are, after
all, made to be seen by large numbers
of peopie in front of a very large
screen and it is quite possible that
not all of them will be suitable for a
group of three or four people sitting
in a small room. Perhaps we will
have movies especially made for our
purposes or special versions of regu-
lar films. Television may be the great
method of keeping good pictures alive
because it is very unlikely thaiv any
Hollywood studio would allow one
of its costly features be shown before
it has reached its natural audiences
in the movie houses and revivals of
good movies are still comparatively
rare, so television may serve a good
purpose in that field.

GENERAL

All of this is a very sketchy outline
of what may appear on the television
screen. We who are at work in Co-
lumbia’s Program Department are
like our engineering staff, tremen-
dously excited by the unlimited pos-
sibilities of television and tremen-
dously concerned by the difficulties
and perplexities which we discover.
On some days the difficulties seem too
great and there are other days when
something goes exactly right and we
feel again that we are gaining ground.
No one I have talked to in the last
half year expects an overnight miracle
and everyone is confident of an ulti-
mate success. Here at Columbia we
have worked out a sort of slogan to
guide us and to keep a balance be-
iween sudden swings of over-confi-
dence or over-anxiety. We say that it
is not our chief concern to know when
television should arrive, but it is our
business to make sure that, whenever
it arrives, it will give the American
public the quality of entertainment to
which 1t has become accustomed in
radio and the movies. Technically, [
am sure, the American standard of
entertainment is the highest in the
world; nowhere else does the public
receive pictures and broadcasts made
with so much care and presented with
so much consideration for the audi-
ence. It would be ruinous for televi-
sion to start work on any lower basis.
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INTERNATIONAL

Highest Quality and Dependable Service

IN

TRANSCRIPTIONS
J)

OFF-THE-AIR RERECORDING OFF FILM
STUDIO PICKUP

DIRECT TELEPHONE LINE
Comfortable Air-Conditioned Studios

33 West 60th St. COlumbus 5-
New York, N. Y. 7366-7
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ADVERTISERS RECORDING
SERVICE, INC.

113 West 57th Street, New York, N. Y.
Phone, Circle 7-6982. President, Jean V.
Grombach; Treasurer, D. L. Provost.
SERVICES OFFERED: Instantancous
direct cut acctate recordings.

AEROGRAM CORP.

1611 Cosmo St., Hollywood, Cal. Phone,
Hillside 7211. General Manager, G. Cur-
tis Bird; Production Manager, Govdon
d’A. Soule; Research Engineer, Herman
Brugger. BRANCH OFFICE: Transair,
Inc., New York, N. Y. SERVICES OF-
FERED: Custom programs, station sus-
taining programs, all types of recordings.

ALLIED RADIO CORP.

2833 West Jaekson Blvd., Chicago, Iil.
Phone, Haymarket 6800. Managcer, -
roy W. Beier. SERVICE OFFERED:
Recordings.

ALSOP RADIO RECORDING, INC.

29 West 57th St, New York, N. Y.
Phone, Eldorado 5-0780. President,
Carleton Alsop. SERVICES OFFERID:
Transcriptions.

AMERICAN RADIO FEATURICS
SYNDICATE
5658 Wilshire Blvd., Hollywood. Cal.
Phone, York 8161. Manzger, Fredevick
C. Dahlquist. SERVICE OFFERED:

Transcriptions.
AMERICAN RECORD COMPANY OF
CALIFORNIA
6624 Romaine St., Hlollywood, Cal.
Phone, Granite 4134. Manager, . W.

Yates. BRANCH OFFICES: 24 West
Connecticut St., Seattle, Wash. Phone,
Main 6626. 355 9th St., San Francisco,
Cal. Phone, Garfield 1723. 1206 Muaple
St., Los Angeles, Cal. SERVICES OF-
FERED: Transcriptions, recordings.

ASSOCIATED CINEMA STUDIOS

1357 No. Gordon St., Hollywood, Cal.
Phone, Hempstead 2131. Manager,
Frank W, Parkett. SERVICES OF-
FERED: Transcriptions, recordings, air-
check, production.

ASSOCIATED MUSIC PUBLISHERS,
INC.

25 West 45th St.,, New York, N. Y.

Phone, Bryant 9-0847. President, M. E.

Tompkins. SERVICES OFFERLED:
Transcriptions, library, production,
seripts.

TRANSCRIPTIONS
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ASSOCIATED TRANSCRIPTIONS OF
HOLLYWOOD
6604 Melrose Ave., Hollywood, Cal.

Phone, Walnut 4736. Executives, Harvy
E. Walstrum, Thorus E. LaCroix, Wil-
lard Wendell Hatch. SERVICES OI-
FERED: Electrical Transcriptions, off-
the-air recordings, phonograph records,
custom-built transeriptions, production,
seripts, talent.

ATLAS RADIO CORP.

1540 Broadway, New York, N. Y.
Phone, Bryant 9-3040. President, Her-
bert R. Ebenstein; Vice-President, Lou
R. Winston; Secretary and Treasurer,
Harold Hopper. SERVICES OFFERED:
Atlas produced 28 serial features com-
prising 900 fifteen minute and half-hour
episodes for 1938 release through AT-
LAS RADIO DISTRIBUTING CORP.
1540 Broadway, New York, N. Y. Phone,
Bryant 9-3040. President, Herbert R.
Ebenstein; Vice-President, Claude C.
Ezell; Eastern Regional Director, Har-
old Hopper; Western Regional Director,
Ray Coffin; Southern Regional Director,
Claude C. Ezell; Central Regional Di-
rector, Daniel Blank; Advertising and
Promotional Manager, Dave Davidson;
BRANCH OFFICES: 333 No. Michigan
Ave., Chicago, Illinois; 2011 Jackson St.,
Dallas, Tex.; 930 North Western Ave.,
Hollywood, Cal.; 49 Market St., Sydney.
Australia, SERVICES OFFERED: Ex-
clusive distribution of all Atlas Radio
Corp. productions.

AUDIO-SCRIPTIONS, INC.

1619 Broadway, New York, N. Y.
Phone, Cirele 7-7690. Manager, Ezekiel
Rabinowitz. SERVICES OFFERED:
Off-the-air recordings. Library of 25,-
000 voices, ete. Electrical transeriptions.

AUDISK RECORDING CO.
1441 Franklin St.,, Oakland, Cal.
Phone, Templebar 8222, Manager, Gilbert
H. Kneiss. SERVICES OFFERED:
Transcriptions, recordings, produection.

WALTER BIDDICK CO.

Chamber of Commerce Bldg., Los An-
geles, Cal. Phone, Richmond 6184. Man-
ager, Ted N. Turner. BRANCH OF-
FICES: Exchange Bldg., Seattle, Wash.
Phone, Main 6440. Russ Bldg., San
Francisco, Cal. Phone, Sutter b5415.
SERVICES OFFERED: Transecriptions,
production, seripts, talent.
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GOO

NEW

We are happy to annouhce the construction of
our own studios for individual program record-
ing in the heart of New York's theatre district.
We expect to be “open for business' not later
than March 1.

Our main studio is 20 by 40 by 60 feet—suffi-
ciently large to accommodate full orchestras or .
big performing units. On the second floor are
several studios which may be used for smaller
groups of musicians and dramatic productions.

" Naturally, all studios, cutting rooms, monitor
rooms, and sponsors' audition chambers are buiit
with the latest developments in acoustics and
sound proofed and air conditioned throughout.

The engineering department will be under the
direction of Mr. Gordon Jones, assisted by Messrs.
H. Roberts, Jr. and F. J. Ravfer. Mr. Gordon Jones,
six years with Electrical Research Products, Inc.,
American Tel. & Tel., and Bell Laboratories; Mr.
H. Roberts, Jr., four years a mechanical expert
with Bell Laboratories, pioneered on talking -plc-
tures, one year with Vitaphone and ten years
with ERPI; Mr. F. J. Raufer, United Electric Light
& Power, three years Bosch Magneto Co., eight
years with ERPIl, and recently transmission engi-

neer with Muzak, Inc. .
The recording equipment is especially designed
for these studios and Associated will continue to
operate under Electrical Research Products, Inc.,
license as well as under license agreement with
Independent Research
Service Co., Inc.

How best may we

serve you?

RE(ORDED PROGRAM
Ut 0

“ASSOCIATED MUSIC PUBLISHERS, INC., 25 WEST 4514 STREET, NEW YORK CITY
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E. V. BRINCKERHOFF & CO., INC.

29 West 57th St.,, New York, N. Y.
Phone, Plaza 3-3015. President, E. V.
Brinckerhoff; Comptroller, H. C. McKeev-
er; Secretary, F. V. Meeker. SERVICES
OFFERED: Electrical transeriptions.
Operate own recording studios.

BROADCAST PRODUCERS OF N. Y,
INC.

501 Madison Ave., New York, N. Y.
Phone, Eldorado 5-9300. General Man-
ager, George W. Dan Junas; Sales Man-
ager, Fred N. Freidman. SERVICES
OFFERED: Dramatized 1-2-3 and 5 min-
ute spot announcements; Radio Viso-
Scope programs; Audition, Off-the-air,
Custom and Live show recording for
spot advertisers.

E. P. CARTER

112 Cedar Ave., Pitman, N. J. Phone,
Pitman, 51. President, E. P. Carter.
BRANCH OFFICE: 307 Walnut St
Louisville, Ky. Phone, Walnut 8773.
Manager, George Weiderhold; F. A.
Greene. SERVICES OFFERED: Cus-
tom and Personal Recording Equipment.

CLARK PHONOGRAPH RECORD CO.
216 High Street, Newark, N. J. Phone,

Humboldt  2-0880. SERVICES OF-
FERED: Transeription processing,
pressings.

COLUMBIA TRANSCRIPTION
SERVICE

1776 Broadway, New York, N. Y.
Phone, Circle 7-6224. Manager, Wm. G.
Monroe. BRANCH OFFICE: Chicago,
Ill. Manager, Girard Ellis. SERVICES
OFFERED: Custom Transcriptions, Pro-
cessing and Pressings, Servicing of ail
nature. AFFILIATION: A division of
American Record Corp.

THE COMPO COMPANY LIMITED

131 18th Ave., Lachine, Montreal,
Canzda. Phone, Dexter 0905. President,
H. S. Berliner; Secretary-Treasurer and
Manager, E. M. Kirke Boyd; Chief En-
gineer, S. Ste Eve. SERVICES OF-
FERED: Custom .Jobs only.

CONQUEST ALLIANCE CO., INC.

515 Madison Ave., New York, N. Y.
Phone, Plaza 3-5650. President, C. H.
Venner; Vice-President, A. M. Martinez;
Vice-President, F. F. Mocr. BRANCH
OFFICE: 228 No. La Salle St., Chicago,
I1l. Phone, State 5096. Vice-President
in charge, F. F. Morr. SERVICES OF-
FERED: Custom Jobs, Syndicated pro-
grams, Agency for West Coast Pro-
ducers.
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J. RALPH CORBETT, INC.

Carew Tower, Cincinnati, Ohio. Phone,
Parkway 1463. President, J. Ralph Cor-
bett. BRANCH OFFICES: 520 No.
Michigan Ave., Chicago, Ill. Phone, Dela-
ware 3265. Graybar Bldg., New York,
N. Y. Mohawk 4-4528. SERVICES
OFFERED: Transcriptions, productions,
seripts.

D’ARCY LABORATORIES
410 South Michigan Ave., Chicago, Il
Phone, Wabash 2427. President, E. W.
D’Arcy. SERVICES OFFERED: Scripts,
transcriptions, recording.

DECCA RECORDS, INC.

50 West 57th St., New York, N. Y.
Phone, Columbus 5-5662.  President,
Jack Kapp; Vice-President and Sales
Manager, E. F. Stevens; Manager Trans-
cription Division, C. D. MacKinnon.
BRANCH OFFICES: Boston, Detroit,
Chicago, St. Louis, Cincinnati, Atlanta,
Memphis, New Orleans, Dallas, Los An-
geles, San Francisco and Seattle. SERV-
ICE OFFERED: Custom Jobs.

KARNSHAW RADIO PRODUCTIONS

6425 Hollywood Blvd., Hollywood, Cal.
Phone, Hempstead 5050. President,
Harry A. Earnshaw; Secretary-Treas-
urer, H. L. Earnshaw; Vice-President
and Sales Manager, Fenton W. Earn-
shaw. BRANCH OFFICES: 545 Fifth
Ave., New York, N. Y. Phone, Murray
Hill 2-3376. Manager, Charles Michel-
son. 12 Rue Abel Ferry, Paris, France.
Phone, Jasmin 18-39. Manager, Hervbert
Rosen, 171 McDermot Ave., Winnipeg,
Canada. SERVICES OFFERED: Cus-
tom Built transeribed or live shows,
transceribed and live features for local,
regional and national release. Script
service for sponsors.

ELECTRO-VOX RECORDING STUDIOS

5546 Melrose Ave., Hollywood, Cal.
Owner and Manager, Bert B. Gottschalk.
SERVICES OFFERED: Air-Check Serv-
ice, Recordings, Electrical Transcrip-
tions and Recording Eqguipment.

W. M. ELLSWORTH
75 East Wacker Drive, Chicago, tll.
Phone, Cen. 0942. President, W. M.
Ellsworth. SERVICES OFFERED:
Transcriptions, Custom Jobs.

FABRICA de DISCOS PEERLESS

Gomez Pedraza 38, Mexico City, Mex.
Phone, 3-20-11. Manager, Eduardo Bap-
tista. SERVICES OFFERED: Record-
ings, transcriptions.
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THEY'RE OFF!

NOT THE HORSES — suT

ADVERTISERS a5 mav

SCRAMBLE FOR LISTENERS.

INSURE LISTENERS FOR YOUR

TRANSCRIPTION PROGRAMS
BY HAVING THEM RECORDED BY EXPERT
ENGINEERS IN A MODERN. UP-TO-DATE
STUDIO, ON SPECIALLY BUILT EQUIPMENT
THAT IS EXCLUSIVE WITH US!

® RECORDINGS ® TRANSCRIPTIONS
e STUDIO ® OFF-THE-AIR

WIDEST DIRECT LINE RECORDING FACILI-
TIES IN MIEETROPOLITAN NEW YORK AREA

SOUND REPRODUGTIONS CORP.

EUGENE L. BRESSON, Pres.

17 WEST 46th ST. Telephone:
NEW YORK CITY BRyant 9-8265
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FAMOUS-DORANA RADIO
PRODUCTIONS

540 No. Michigan Ave,, Chicago, Il
Phone, Supertor 7022, Manager, Daryl
C. Dorana. SERVICES OFFERED:
Transeriptions.

FIDELITONE RECORDS, INC.

424 Madison Ave., New York, N. Y.
Phone, Eldorado 5-1720. President,
Maurice Lichten; General Manager,
Floyd Buckley. SERVICES OFFERED:
Studio Recordings, Transcriptions, Pho-
nograph Records, Processing, Plating
and Pressing. Record machines,

FIDELITY SOUND STUDIOS

3819 Wilshire Blvd., Los Angeles, Cal.
Phone, Fitzroy 7520. Manager Trans-
cription Dept., Neil P. Jack; Director of
Educational Dept., D. Balli. SERVICES
OFFERED: Educational records and
transcriptions. Courses in announcing,
mike technique, playwriting.

FRANKS-VANCE RECORDING
SERVICE

1393 Sixth Ave., New York, N. Y.
Phone, Columbus 5-5893. Owner, Len
Franks and John Vance; Engineer, F.
Sumner Hall. SERVICES OFFERED:
Recordings for all purposes.

HARRY S. GOODMAN ADVERTISING
AGENCY

420 Madison Ave., New York, N. Y.
Phone, WI. 2-3338. BRANCH OFFICE:
323 So. Franklin St., Chicago, Il1l. Phone,
Websterr 3285, Manager, Harold Krel-
stein. SERVICES OFFERED: Tran-
scribed programs.

GRANT RECORDING AND
RESEARCH LABS.

6006 Kenmore Ave.,, Chicago, Il
Phone, Edgewater 1952. President, John
Grant. SERVICES OFFERED: Custom
and personal vecordings, air-check.

JEAN V. GROMBACH, INC.

1183 West 57th St.,, New York, N. Y.
Phone, Circle 7-6980. President, Jean
V. Grombach; Treasurer, D. L. Provost;
Chief Recording Engineer, Chet Boggs;
Chief Control Engineer, Harold Chap-
nian; Sales Manager, Frank McDonnell.
BRANCH OFFICES: 8 Newberry St
Boston, Mass. Manager, James Murley,
6200 Franklin Ave.,, Los Angeles, Cal.
Manager, Emil Serdel, 50 New Bond St.,
London, England, Mznager, Leslie Ket-
tles. Rue de Lorette, Paris, France.
Manager, Andre Oulmann. SERVICES
OFFERED: Studio and Renmote Control,
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Transcribed programs built on order
only. INTERNATIONAL RADIO PRO-
DUCTIONS. (A Division of Hearst
Radio, Inc.), 141 No. Vermont Ave., Los
Angeles, Cal. Phone, Exposition 1341.
Manager, Howard Ksary.

INTERNATIONAL PRODUCTION
STUDIOS AND FOTOTONE SOUND
SYSTEM
33 West 60th St., New York, N. Y.
Phone, Columbus 5-7366. Sales Man-
ager, Kenneth W. Howard. SERVICES
OFFERED: Recording, transcriptions.

KASPER-GORDON STUDIOS, INC.

140 Boylston St., Boston, Mass. Phone,
Devonshire 7357. President and Pro-
duction Manager, Edwin H. Kasper;
Treasurer and Director of Commercial
Dept., Aaron S. Bloom; Manager, Rob-
ert W. Graham; Recording Manager, E.
N. Buzzell. SERVICES OFFERED:
Custom Built Transcriptions, Syndicat-
ed Transcriptions, Studio Recordings,
Air-Checks, Program production and tal-
ent.

JAMES B. KEYSOR CO., INC.

57 Richards St., Salt Lake City, Utah.
Phone, Wasatch 2552. President, .J. B.
Keysor. SERVICES OFFERED: Trans-
criptions, recordings.

LANG-WORTH FEATURE PPRO-
GRAMS, INC. and LANGLOIS
& WENTWORTH, INC.

420 Madison Ave., New York, N. Y.
Phone, Eldorado 5-1620. R. C. Went-
worth; C. O. Langlois; Gene Stafford;
John Holbrook; W. O’Keefe. SERVICES
OFFERED: Program Library, Five
minute transcribed programs and one-
minute transcribed shows for sponsors.

C. P. MacGREGOR
729 So. Western Ave., Hollywood, Cal.
Phone, Fitzroy 4191. President, C. P.
MacGregor; Gene K. Walker; M. J.
Mara; Bert Horswell. SERVICES OF-
FERED: Musical and Dramatic library,
transcriptions.

R. U. McINTOSH AND ASSOCIATES

5658 Wilshire Blvd., Los Angeles, Cal.
Phone, Whitney 7713. President, R. U.
McIntosh; Secretary, Treasurer, Agnetta
Peterson. BRANCH OFFICES: 480
Lexington Ave., New York, N. Y. Man-
ager, Charles Stephens, Chicago, IIL
Manager, Richard Alhern, 421 Broad-
way, Birmingham, Ala. Manager, Ivan
Paul. SERVICES OFFERED: Trens-
criptions, production of programs and
recordings.
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MARLO ENTERPRISES, INC.
1270 Sixth Ave., New York, N. Y.
Phone, Columbus 5-5013. Executive
Vice-President, Raoul Marlo. SERV-
ICES OFFERED: Program builders and
Transceriptions,

MARSH LABORATORIES, INC.

306 So. Wabash Ave., Chicago, Il
Phone, Webster 7288. President, Orlan-
do  Marsh. SERVICES OFFERED:
Transcriptions, production, recordings,
air-checks.

MASQUE SOUND RECORDING CORP.

521 Fifth Ave., New York, N. Y.
Phone, MUrray Hill 2-4282. Maunager.
H. J. Gluskin. SERVICE OFFERED:

Recordings, transcriptions.

MERTENS AND PRICE, INC.

1240 South Main St., Los Angeles, Cal.
Phone, Prospect 2840. President, Fred
C. Mertens; Scevetary-Treasurer, George
Logan Price; Service Manager, B. M.
Fink; National Sales TRepresentative,
Charles E. Meredith. BRANCH OF-
FICES: Harvold 8. Chamberiain & Asso-
clates, 681 Endicott Bldg., St. Paul,
Minn. Phone, Garfield 4895; €. N. Mul-
liecan Co. Realty Bldg., Louisville, Ky.

Phone, Jackson 5334; All-Canada Broad-
casting System, Calgary, Alberta; All-
Canada Broadcasting System, Winnipeg.
Canada; All-Canada Broadcasting Sys-
tem, 716 Dominion Bank Bldg., Torvonto,
Ontario; 923 Dominion Square Bldg.,
Montreal; Adyar House, 29 Bligh St..
Sydney, Australia; 12 Rue Abcel-Ferry,
Paris, France. SERVICES OFFERED:
Transcribed programs, custom  built
transcribed or live shows, seript service,
talent service, merchandising and copy
service.

CHARLES MICHELSON

545 Fifth Ave., New York, N. Y.
Phone, Murray Hill 2-3376. President,
Charles Michelson. BRANCH OFFICES:
Speedy-Q  Sound Effeet Records, 545
Fifth Ave., New York, N. Y. Phone,
Murray Hill 2-3376.  Earnshaw Radio
Productions, 545 Fifth Ave., New York,
N.Y. Phone, Murray Hill 2-3376. SERV-
ICES OFFERED: Electrical transcrip-
tions, sound cffect vecords.

MID-WEST RECORDINGS, INC.

24 South Tth St., Minneapolis, Minn.
Phone, At. 4461. President, H. D. Field;
Vice-President, F. W. Ferrin; Sceretary-
Genceral Manager, [.. M. Knopp; Treas-

“CHARLIE CHAN"

WILLIAM FARNUM IN “"DRUMS”
BUCK JONES IN "HOOFBEATS”

AND OTHERS

“STRANGE AS IT SEEMS” BY JOHN HIX

HARRY H. BALKIN "SUCCESS DOCTOR" SERIES

RAYMOND R. MORGAN CO.

ADVERTISING

6362 Hollywood Boulevard
HOLLYWOOCD, CALIFORNIA
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urer, D. E. Field; Chief Recording Engi-
neer, K. L. Seuker; Musical Director,
Shirley Sadler; Program Director, J. W.
Beck. SERVICES OFFERED: Custom
built programs, complete transcription
gervice, programs, scripts, talent, pro-
duction.

MONOGRAM TRANSCRIPTIONS

800 Potrero Ave., San Francisco, Cal.
Phone, Valencia 8912, Manager, J. F.
March. SERVICE OFFERED: Trans-
eriptions.

MORGAN RECORDING CO.
Mills Tower, San Francisco, Cal.
Phone, Sutter 8581. President, J. C.
Morgan. SERVICES OFFERED: Trans-

criptions, recordings, production.

RAYMOND R. MORGAN CO.

6362 Hollywood Blvd., Hollywood, Cal.
Phone, Hempstead 4194. Manager, R. E.
Messer. SERVICES OFFERED: Pro-
duction, transeriptions.

MUSICRAFT RECORDS, INC.
10 West 47th St.,, New York, N. Y.
Phone, Bryant 9-6565. Manager, M. L.
Rein. SERVICES OFFERED: Record-

ings, audition records, transcriptions.

NATIONAL BROADCASTING COM-
PANY ELECTRICAL TRANSCRIP-
TION SERVICE

Radio City, New York, N. Y. Phone,
Circle 7-8300. Manager, C. Lloyd Egner;
Assistant Manager, Frank E. Chizzini;
Production Manager, Reginald Thomas.
BRANCH OFFICE: Merchandise Mart,
Chicago, 111. Phone, Superior 8300. Man-
ager, Maurice Wetzel. SERVICES OF-
FERED: NBC Thesaurus Program Li-
brary, custom built programs, simultane-
ous recordings of network and studio
programs, recording service for clients
and agencies, syndicated recorded pro-
grams, reference or audition recordings.

NATIONAL RECORDING CO.

2 West 46th St., New York, N. Y.
Phone, Mecdallion 3-3860. General Man-
ager, B. A. Grecne; Chief Engineer,
Galen Woodruff. SERVICES OFFERED:
Transcriptions, custom, off-the-air, pho-
nograph, records, production.

NATIONAL TRANSCRIPTION
FEATURES
2 East 45th St., New Yovk, N. Y.
Manager, George H. Field. SERVICES
OFFERED: Eleetrical transeriptions,
production.

'GENNETT
- SOUND

ELECTRICAL TRANSCRIPTIONS

THOMAS J. VALENTINO

729 Seventh Ave. BRyant 9
New York City 5543

EFFECTS

PACE MAKERS OF THE
INDUSTRY

Radio and Film
Methods

Corporation

101 PARK AVENUE

NEW YORK CITY
CAledonia 5-7530

‘ We record 13 one-minute spots, or
{ 15> forty-second spots, or 3 five-minute

programs on one side of a 16" tran-
seription while still maintaining a 614-
tnch blank center to conform with |
the rules of good recording. |

i

| We have the best in technical engic |

i necring and equipment.

| Privacy is assured in our comfort-
able studios.

" Consult us for ideas, live produc-
tions, transcriptions, sound slide films

und foreign language broadeasting.
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NELSON-GILLIAM

1650 Broadway, New York, N. Y.
Phone, Cirele 7-2811. so-owner, Ted
Nelson; Co-owner, M. K. Killiam. SERV-
ICES OFFERED: Custom jobs, program,
talent service.

ASSOCIATES

PARAMOUNT RADIO PRODUCTIONS

5636 Melvose Ave., Hollywood, Cal.
Phone, Thom. 5274. Mancger, C. C.
MelIntosh. SERVICES OFFERED: Pro-
duction, transcriptions.

PAN AMERICAN BROADCASTING

CO.

285 Madison Ave., New York, N, Y.
Phone, Caledonia 5-2500. Manager, A.
Alexander. SERVICES OFFERED:
Transcriptions, programn production,

seript service, talent bookings.

PETERSON RADIO PRODUCTION CO.

1457 Broadway., New York, N. Y.
Phone, Wisconsin  7-0069.  President.
Donald Pcterson; Production and Public
Relations, Gilbert Braun; Script Man-
ager, Stanley Whitman., SERVICES
OFFERED: Program planning, writing,
producing and transcribing.

THE COUNT OF
MONTE CRISTO

§1 Radio's most thrilling dramatic serial
recorded in 130 quarter-hour programs, is now
available for local and regional sponsorship. A truly
great production by the finest. largest cast ever used
in a transcription serial. Hundreds of unigue sound
effects; breathless action; flawless acting.

superbly

This program has been a smashing success wherever
broadcast throughout the English-speaking world,

Write or wire for exciusive territory still open, full
history and synopsis, and audition samples.

EARNSHAW RADIO PRODUCTIONS

Hollywood, Calif. 6425 Hollywood Blvd.

Eastern Cffice:

Chas. Michelson, 545 Fifth Ave., N. Y.

Authors and Producers of “Black and Blue,”
*‘Chandu,” “Hollywood Nite-Letter,”
“‘Radio Short Stories,” etc., etc.
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PREMIER RADIO ENTERPRISES,
INC.

530 Mart Bldg., St. Louis, Mo. Phone,
Garfield 3395. President, H. S. Somson;
Vice-President, Wilson Dalzell; Secre-
tary, Jerome M. Yawitz. BRANCH OF-
FICE: 600 Thomas Bldg., Dallas, Texas.
Phone, 26128. Manager, Ed Racey.
SERVICES OFFERED: Producing and
recording of custom built transecviptions,
phonograph records, artist burcau, na-
tional and regional broadecasts.

RADIAD SERVICE
5919 South Wood St., Chicago, Ill
Phone, Pros. 6011. Manager, Edward
L. TFoertsch. SERVICES OFFERED:
Transeriptions, dramatic seripts, com-
mercial announcements.

RADIOAIDS, INC.

1585 Crossroads of the World, Holly-
wood, Cal. Phone, Granite 7225. Man-
ager, M. J. Mara. SERVICES OFFER-
ED: Transcriptions, production.

RADIO BANDS. INC.
180 N. Wacker Drive, Chicago, Il
Phone, Dearborn 3802. President-Treas-

urer, Sally Powers; Vice-President-

ELECTRICAL
TRANSCRIPTION
| PROCESSING!

U Quality recordings require quality
processing. That's why leading tran-
| scription manufacturers and radio
stations specify CLARK pressings.
For 20 years CLARK has [een the
standard in electrical transcription
‘ and phonograph record processing.
Both wax and acetate “"masters” g.t
careful  skillful supervision. They
come out right when CLARK dces
them.
For quuality processing—say CLARK.

| Clasrk
- PHONOGRAPH RECORD CO.

NEWARK, N. J.
216 HIGH ST. HUmboldt 20880
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General Manager, Marcus E. Bell
SERVICES OFFERED: Producing trans-
cription library service.

RADIO AND FILM METHODS
CORPORATION
101 Park Ave., New York, N. Y.

Phone, Caledonia 5-7530.
Board, Frank L. Dyer;
Ralph Steinberg; Vice-President, Man-
uel 1. Ruderman. SERVICES OFFER-
ED: Custom built transcriptions, air-
checks, productions, scripts, foreign lan-
guage shows.

Chairman of
President, A.

RADIO ASSOCIATES
Washington, D. C., National 7846.
Manager, L. F. Staggers; Ass’t Man-
ager, B. L. Allen; Continuity Director,
B. C. Schoenfeld. SERVICE OFFERED:
Custom jobs.

RADIO PROGRAM ASSOCIATES

40 East 49th St., New York, N. Y.
Phone, Eldorado 5-4227. President,
Bernard Zisser. SERVICES OFFERED:
Custom jobs, transcriptions, supervision,
distribution, live shows including script,
production and merchandising.

RADIO RECORDERS, INC.
932 North Western Ave., Hollywood,
Cal. Phone, Hollywood 3917. Presi-
dent, F. H. Winter; Vice-President, J. C.

Brundage; Secretary, L. D. Minkler;
Treasurer, Ernest Dummel; Sales and
Production Manager, J. J. Samecth.

SERVICES OFFERED: Transcriptions,
recording service.

RADIO-RUNDFUNK CORPORATION
207-11 East 84th St., New York, N. Y.

Phone, Rhinelander 4-9609. President,
Herbert F. Oettgen; Treasurer and See-
retary, Wm, C. Foerster. SERVICES

OFFERED: Transcriptions,

production,
foreign news service.

RADIO TRANSCRIPTION CO. OF
AMERICA, LTD.

1509 Vine St., Hollywood, Cal. Phone,
Hollywood 3545. President and General
Manager, Charles C. Pyle. BRANCH
OFFICES: 666 Lake Shore Drive, Chi-
cago, Ill. Manager, J. M. Hayes; 330
East 43rd St., New York, N. Y. SERV-
ICES OFFERED: Transcribed programs
produced and distributed.

RADIO TRANSCRIPTION REPRIE-
SENTATIVES

White Henry Stuart Bldg., Seattle,

Wash. Phone, Main 6626. Manager,
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Hal E. Pearce. SERVICES OFFERED:
Transcription company representatives,
air-check, scripts.

RCA MANUFACTURING CO.

155 East 24th St., New York, N. Y.
Phone, Bogardus 4-6200. BRANCH OF-
FICES: Merchandise Mart, Chicago, II.
Phone, Delaware 4774. 1016 Sycamore
Ave., Hollywood, Cal. Front and Cooper
Sts., Camden, N. J.

REEVES SOUND STUDIOS, INC.

1600 Broadway, New York, N. Y.
Phone, Circle 6-6686. President and
Manager, Hazard E. Reeves. SERVICES
OFFERED: Recording, transcription.

ROTH & BERDUN RECORDING
STUDIOS

4464 Cass Ave., Detroit, Mich. Phone,
Temple 12552. Charles Roth; Cecil Bei-
dun; Jay Walsh. BRANCH OFFICE:
623% Adams St., Toledo, Ohio. Phone,
Main 4444, Manager, Buddy Roth.
SERVICES OFFERED: Transcriptions,
off-the-air and studio recordings.

SEABOARD RADIO
INC.

T1 West 45th St., New York, N. Y.
Phone, Lackawanna 4-8644. President,
Edwin W. Scheuing; Viece-President,
Herman Otterstedt; Secretary, Andrew
Weinberger; Treasurer, Edward Layton.
SERVICES OFFERED: Transcriptions,
off-the-air and gencral studio recordings.

PRODUCTIONS.

SEATTLE RECORDING STUDIOS,
INC.

Seattle, Wash. Phone, El. 1492. Man-
ager, Orin B. Johnston; Sales Manager,
Harry Reed. SERVICES OFFERED:
Custom jobs, libraries, individual jobs,
educational productions, transcriptions.

SELVIAIR BROADCASTING SYSTEM,
INC.

75 East Wacker Drive, Chicago, Il
Phone, Randolph 8877. President, Av-
thur A. Kohn; Secretary-Treasurer.
Irving Rocklin; Account Executive, Wal-
ter Zivi; Production Manager, Rosc
Handleman. SERVICES OFFERED:
Creating and producing.

STEPHEN SLESINGER. INC.
260 Park Ave., New York, N. Y.
Phone, Eldorado 5-2544. President,

Stephen Slesinger. SERVICE OFFER-
ED: Exclusive representative for NEA
Daily Radio News Features.
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SPEAK-O-PHONE RECORDING &
EQUIPMENT CO.

23 West 60th St., New York, N. Y.
Phone, Columbus 5-1350. Secretary-
Treasurer, R. L. Lee; General Sales
Manager, C. A. Austin. BRANCH OF-
FICES: 2912 Maple Ave., Dallas, Tex.
Phone, 2-1556. Manager, M. R. Chap-
man. 124 Market St., Philadelphia, Pa.
Phone, Main 3104. Manager, Jerry El-
kins. 134 No. La Salle St., Chicago, Il
Phone, State 2646. Manager, Henry A.
Kaufman. Ochsner Bldg., Sacramento,
Cal. Phone, Capital 2248. SERVICES
OFFERED: Custom recordings, radio
checks, transcriptions.

SOUND REPRODUCTIONS CORP.

17 West 46th St.,, New York, N. Y.
Phone, Bryant 9-8265. President, Gene
Bresson; Vice-President, H. Bresson;
Treasurer, W. J. Keene; Chief Recorder,
J. G. Byers. SERVICES OFFERED:
Transcriptions,  Audition. Reference.
Direct wire transcriptions.

STANDARD RADIO, INC.

6404 Hollywood Blvd., Hollywood, Cal.
Phone, Granite 0555. Gerald King; Mil-

ton M. Blink; Don Allen. BRANCH OF-

FICES: 180 No. Michigan Ave., Chi-
cago, Ill. Phone, State 3153. Dallas,

Texas, Manager, Herbert Denny; White-
Henry-Stuart Bldg., Seattle, Wash. Man-
ager, Hal Pearce, All-Canada Radio Fa-
cilities, Ltd., Winnipeg, Canada. Man-
ager, Dawson Richardson. SERVICES
OFFERED: Library, sound effects li-
brary, transecriptions.

EDWIN STRONG. INC.

3448 75th St., Jackson Heights, N. Y.
Phone, Newtown 9-3232. President, Ed-
win Strong; Secretary-Treasurer, M. E.
Strong; Chief Engineer, C. D. Sherer.
SERVICES OFFERED: Air-check vre-
cordings, off-the-air and direct wire ace-
tate transcriptions.

TIME ABROAD, LTD.

29 West 57th St., New York, N. Y.
Phone, Plaza 3-3017. F. V. Meeker.
SERVICE OFFERED: Transcriptions
for foreign markets.

TRANSAIR, INC.

105 West Adams Street, Chicago, Il
Phone, Franklin 8341, President, Wm.
F. Arnold; Vice-President, Ray Launder.

TRANSAIR—
M

RADIO CONSULTANTS

Specializing in

SYNDICATED PROGRAMS
COMMERCIAL TRANSCRIPTIONS
NEWS FEATURES

Exclusive Sales Representatives
for

“THE RBLACK FLAME OF
! THE AMAZON™

Ray Launprr
Vice Pres.

WM. F. ArnoLo
President l
1 105 West Adams Street ‘
‘ CHICACO
!
Tel . Fra 8341 1
|

National Transcription Features

presents

~ Thirty Second —
~ Transcribed
' Dramatic Playlets

created especially for

CLOTHING [} LOAN' COMPANIES
JEWELERS L] OPTOMETRISTS
USED CARS ° FURNITURE

Audition records $1.50~—r¢fundable.

S

ORGANAIRES

Straight organ nusic. Al wmusic in public

domain.  Each sclection vecorded separate-
Iy, Audition records $S—rvefundable.
i National Transcription Features |
i
( 2 East 45th Street New York
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BRANCH OFFICE: 1611 Cosmo St
Hollywood,  Calif. SERVICES OF-
FERED: Transcriptions, Syndicated pro-
grams, news features.

TRANSRADIO NEWS FEATURES,
INC.

9 Rockefeller Plaza, New York, N. Y.
Phone, Circle 7-4560. President, W. G.
Quisenberry, BRANCH OFFICES: 20
North Wacker Drive, Chicago, Ill. Man-
ager, Rex Goad. 1622 Chestnut St.,
Philadelphia, Pa. Manager, Harold Parr.
357 So. Hill St., Los Angeles, Cal. Man-
ager, J. B. Copeland. National Press
Building, Washington, D. C. Manager,
Wallace Werble. SERVICES OFFER-
ED: Transcriptions, program building.

TRANSCRIPTIONS, INC.

56 West 45th St., New York, N. Y.
Phone, Murray Hill 2-2103. President,
Chester H. Miller; Treasurer, Merwin
Jennings; Glenn H. Pickett, Secretary;
Vice-President, Wilfred M. Scherer.
SERVICES OFFERED: Custom jobs,
air-checks, studio recording, programs
built for live broadcasts.

TRANSAMERICAN RADIO & TELE-
VISION CORP.

521 TFifth Ave.,, New York,
Phone, Murray Hill 6-2370.
John L. Clark. BRANCH OFFICES:
333 No. Michigan Ave. Chicago, Il
Phone, State 0366. 5833 Fernwood Ave.,
Hollywood, Cal. Phone, Hollywood 5315.
SERVICES OFFERED: Talent, trans-
criptions, production.

N. Y.
Manager,

TITAN PRODUCTION CO., INC.

1040 Geary St., San Francisco, Cal.
Phone, Ordway 2671. Manager, Louis
Graf. SERVICES OFFERED: Trans-
criptions, library.

TWENTIETH CENTURY RADIO
PRODUCTIONS
1611 Cosmos St., Hollywood, Cal.
Phone, Hillside 7211. General Manager,

Archie Josephson. SERVICES OFFER-
ED: Transcriptions.

UNITED STATES RECORDING CO.

Rialto Theater Building, Washington,
D. C. Phone, District 1640. President,
R. C. Miller; Manager, James S. Moran.
SERVICES OFFERED: Custom trans-
criptions, seripts, talent.

UNITED STATES RESEARCH CORP.

9th and G Place, Washington, D. C.
Phone, District 1640. President, R. J.
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Coar; Secretary, Avonne Blackwell;
Treasurer, R. C. Miller. SERVICE OF-
FERED: Custom transcriptions.

UNIVERSAL RADIO PRODUCTIONS

180 No. Michigan Ave., Chicago, Il
Phone, State 3153. Manager, L. M.
Rush. SERVICES OFFERED: Trans-
criptions, program counsel, off-the-air
recordings.

UNIVERSAL RECORDING CO., INC.

1270 Sixth Ave, New York, N. Y.
Phone, Circle 6-2168. General Man-
ager, Lester Troob; Sales Manager, Al
Reck. SERVICES OFFERED: Trans-
criptions, off-the-air, line and direct re-
cordings.

THOMAS J. VALENTINO

729 7th Ave.,, New York, N. Y. Phone,
Bryznt 9-5548. Gennett records. Pro-
duction Manager, Thomas J. Valentino;
Treasurer, Wm. Rubenstein; Secretary,
N. Cevedo. SERVICES OFFERED: Cus-
tom jobs, library, wax and film recording.

WORLD BROADCASTING SYSTEM,
INC.

711 Fifth Ave.,, New York, N. Y.
Phone, Wickersham 2-2100. President,
P. L. Deutsch; Vice-President, Norton
Cotterill; Station Relations Manager,
A. B. Sambrook; Program Director,
Charles Gaines; Sales Promotion Man-
ager, Sam J. Henry, Jr.; Chief Engineer,
Charles Lauda. BRANCH OFFICES:
301 East Erie St., Chicago, Ill. Phone,
Superior 9114, Vice-President in Charge,
A. J. Kendrick. 1000 No. Seward St.,
Hollywood, Cal. Phone, Mutual 5778.
Manager, Pat Campbell. 1050 Howard
St., San Francisco, Cal. Phone, Douglas

3310. Manager, C. C. Langevin. 320
Mortgage Bldg., Atlanta, Ga. Phone,
Walnut 1560. Manager, John Pitts.

Wardman Park Hotel, Washington, D. C.
Phone, Columbia 2000. Manager, Harold
A. LaFount. SERVICES OFFERED:
Custom built recordings, processing,
pressing, shipping, transcription library,
production, scripts, talent, world pro-
gram service.

WOR ELECTRICAL TRANSCRIPTION
AND RECORDING SERVICE

1440 Broadway, New York, N. Y.
Phone, Pennsylvania 6-8383. Manager
of Transecription Division, Ray S. Lyon.
SERVICES OFFERED: Electrical trans-
cription producing, talent, production,
off-the-line transcription, air-check, re-
cordings, off-the-air recording, pressings,
portable recording.
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SCRIPT LIBRARIES

H.

N,

G. ADVERTISING

AGENCY, INC.

4020 Madison Ave., New York.

N,

Y. Phone. Wickersham 2

S3380 0 President and Treus-

urer. Harey S0 Goodnian; Viee

President,  Havold  Krelsteins

Viae Preswdent, Andrew

Scehloss: Seeretary, H. Knuth,
BRANCII OFFICEK: 134 No.

LaSalle 1. Chieago, T

RADIAD SERVICE

SO S0, Wood Si. Chicago,

R

1.

Phone,  Prospect G274,

Manager. Edward T, Foertsch,

ADIO EVENTS, INC.

535 Filth  Ave., New York.

N. Y. Phone. Murray Hill 6-
SANTL Manager, Joseph M.
Kochlier,

RADIO WRITERS UNIVERSAL RADIO PPRO-
LABORATORY GRAMS, INC,
Brennen Bldw.. Lamcaster. Pa, 545 Yilth Ave.. New York.
Phone, 2-1387.  Manager, M. N. Y. Phone, Murray Hill

SAM I STIEFEL

STEPHEN SLESINGER. INC.

S. Miller: Script Editor. Paul

2-0648. Viee  President. L.
KRoden.,

N. Marks; Gencral Manager,
L. W. Jacoby: Research Di-

KN PRI veefor. M. J, Sacks.
LGEY  Broadwny., New York,
N. Y. Phonc, Columbus B- . .

* WORLD BROADCASTING
2137, Manager, Sum H. o STING

SYSRTEM, INC,
711 ¥ifith Ave.. New York,
N. Y. Phone. Wisconsin 3-

Sticlel,

250 Park Ave. New York. 21000 President, P L.

N. Y. Phone. Eldorado 5-2544. Dentselhe: Viee President, Nor-

ton CotteriTt: Charles Gaines:

STAR RADLIO PROGRAMS, Garrett Hollihan,  BRANCH

INC. OFFICES:  Chicazao: Holly-

250 Park  Ave., New  Yaork, wood: Atania: Sian Franeiseo:
N.Y. Plaza 34991, Execu- Washineton, D. (.

tive Viee President, Daniel C.
Studin: Sates Manager, Will-

i €. GarDand: Manager. KARL ZOMAR
John C. Treacy; Continuity P, 0. Box 150, Springficld.
Supervisor, Burlkce Boyce. Mo, Manager. Karl Zomar.

CHANNING POLLOCK
FAITH BALDWIN

DR. WILLIAM MOULTON

MARSTON
BURTON HOLMES

ALBERT PAYSON TERHUNE

STANLEY WALKER

GENERAL SMEDLEY D. BUTLER MAJOR JAMES B. POND
CLARA SAVAGE LITTLEDALE JULIUS KING

SHEILA HIBBEN

CAPTAIN ACHMED ABDULLAH CAPTAIN CORNELIUS !
DR. LOUIS K. ANSPACHER WILLEMSE

ANTONIA BRICO and her NEW YORK WOMEN'S ,
SYMPHONY ORCHESTRA f

(Now in its fourth annual series of concerts al Carnegle Hall) :
ARFE AMONG THOSE PRESENTED TO RADIO l

By
DOROTHY WORTHINGTON

501 MADISON AVENUE, N. Y.

R e p— =

GELETT BURGESS i
URSULA PARROTT ’
BOB DAVIS !
MRS. LOIRE BROPHY '
KNOWLES ENTRIKIN

DR. WILLIAM E. AUGHINBAUGH |
JOSEPH AUSLANDER i

MAURICE WELLS

and j

Wickersham 2-2759
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MANAGERS ond AGENTS

Addresses and Telephone Numbers of Those Who Handle Talent
in New York and Los Angeles

New York

Artists Management Burean, Ine,

L7 B, db5th St MUrray  Hill
Associated Radio Artists

1650 Broadway. ... ... .. Clrele
Bafchelor Enterprises, Ine.

15010 Broadway .00 CHickering
Bentham, M. S,

1564 Broadwuay.......... ... BRyant
Bestry, Harry

LSl Broadway ..o oo CHickerine
Bloom, Joseph

IO West d4th St oo VAnderbilt
Bleom, DPhil

353 W, 56th St .. Clrcle
Briscse & Goldsmith., Ine,

522 TNlth Aveoo ..o, Vanderbilt
Broadeast Prodacers of N. Y., Inc.

501 Filth Ave..... ... ... .. ELdorado
Brown., Chamberlain

145 W o bth St BRyant
Collins, Ted

1819 Broadway. . .............. Clrele
Columbin Artists, Ine.

485 Madison Ave.... ... .. AV Lekersham
Columbia Concerts Corp,

I3 WO 57t Stooooooooo o Clrele
Consolidated Radio Artisis, Ine.

30 Rockefeller Plaza, ... COlumbis
Curtis & Allen

1270 Sixth Ave.. oo Clrele
Evans & Nalter

P13 W 57th Stooooo oo Clrele
Fanchon & Mareo, Ine.

30 Rockefeller Plaza. ..o ... . Clrele
Featured Artist Nevvice, Ine.

24T Puark Avel oo PLaza
FField, Moxes & Janes, Ine.

730 Fifth Ave............. ... CIrcle
Forkins, Muarty

1064 Broadway..............BRyvant
Gale, Inc.

48 W. 48th St................ Clrcle
Geits, Claric 1.

Waldorf-Astorizc Holel 0000000 Pliaza
Gernannt, William

551 Fifth Ave.. ......... MUrray Hill
Haensel & Joues

118 W. 67th St................ CIrcle
Halilo, Sylvis

145 W. 58th St ... . . 0. CIrcle
Hanna, Mark

654 Madison Ave......... .. REgent
Hesse & McCuflrey

501 Madison Ave........... ETLdorado
Ffack Lavin

Park  Central  tlotel. ..o 000 Clrcle
Lrsvin, Lou, Inec.

1270 Sixth Ave............... CIrcle

2-1838

T-41573

EENNTE

0-1:227

1304

3-8950

G-1280

3-80683

5-0300

)-§3480

700904

2-2000

T-65900

5-3580

741124

T-6900

T-H650

5-5044

6-20677

9-0766

7-2805

39005

R-51b60

7-6900

7-6688

4-6250

5-1076

T-85000

7-123¢

495

Leading  Atteactions, Ine.

SO Mudison Ave.. oL, PLaza 3-80493
Lipsct. Ben B., Ine.

6507 Tifth Ave.. .. ... ... PLazx 3-U268
Lyons, A. & 5., Inc.

1501 Broadway.......... LAckawanna 4-7460
Mandel, Jack

160 W. 46th St............. BRyant 9-2802
Mills Artists, Ine.

TOO Seventh Ave. ..ol Clrele 7-7162
Morris. William,

1270 Sixth Ave.. ... ... CIrcle 7-2160
Maorrison, Leo, Ine,

1776 Broudway............... Clrcle 7-6413
Musie Corporation of America

545 Tilth Ave........... Wlckersham 2-8900
NBC Artists Service

30 Roclkefeller Plaza. ... ... ... ClIrcle 7-8300
North, Meyer B.

156G+ DBroadway.............. BRyant 9-8067
Phitips, Edythe

1270 6ith Aveoo oo 0L COlumbus 5-3187
Radio Orehestra Corp.

1619 DBroadway............ COlumbus 5-5952
Rockwell-O'Keefe, Tnc.

1270 Sixth Ave............... Clrcle 7-75560
Sapliier, James L.

RKO Bldg......... . ... ... Clrcle 7-2185
Selznick, Myrvon, Ltd. of N. Y,

GOt Ave.. ..o Clrete 7-6201
shurr, Louis

1501 Broadway........... CHickering 4-8240
Simon Agceney, Inc.

1270 Sixth Ave............. COlumbus 56-7772
storer, Douglas TIr.

1270 Sixth Ave.. ... .. ... ... ClIrcle 7-7G7%3
Universal Radio Arti

2 W, 46th St ..BRyant 9-7763
Yallee, Rudy, Orchestra Units Corp.

111 West 7 Steo o0 L. CIrcte 7-4680
White, Roger

1270 61h Ave.. ... .. .. ..., CIrcle 7-4943
Wilson, Powell & I[Mayward, Inc.

444 Madison Ave.............. PLaza 5-5480
Wolf Associates, Inc.

1270 Sixth Ave............ COlumbus 5-1821
WHN Artist Bureau

1540 Broadway.............. BRyant 9-7840
WMCA Artist Bureau

1697 Browdway. . ... ... 0L ClIrcle -2200
WNEW Artist Burcau

501 Mudisort Ave. ..o PLaza 3-3300
WOR Artists’ Bureau

1440 Broadway......... PEnnsylvania 6-8388
Worthington, Dorothy

A01L Madizon Ave....... .. Wlckersham 2-275668

Los Angeles

Abbott, Jessie G.

7051 Hollywood Blvd........ HOllywood 2781
Alden-Siiner

6381 Hollywood Bivd.......... Hillside 7216
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CLARK H. GETTS, Inc.

ANNOUNCES THESE DISTINGUISHED RADIO PERSONALITIES

0)sa JOHNSON PauLe Manoc

WiLrLiam L.yon PHELPS ALice THomas
HerLen Howe LeoNarp LieBLING
WALDEMAR KAEMPFFERT THEODORE DREISER ;
Dorornea Branpe Maury PauL

Brock PEMBERTON CHARLES B. DriscolLL
CarTAIN CORNELIUS WILLEMSE WaLTER B. Prtkin

And Others

MANAGEMENT:

(I_H %KH (IE.-I_I-S In¢. < WALDORF-ASTORIA HOTiLg‘ MeWw yorsk (TY

PL 3-9005 PL 3-9006

JACK WERBY

ARTISTS REPRESENTATIVE

RADIO—PICTURES

BARBARA LYNN VITTA GELB
ANN SHIRLEY WARREN BILTMORE
PENNY MARTIN BARBARA BUSH
BOSTON NEW YORK HOLLYWOOD
100 BOYLSTON ST. 247 PARK AVE. 1807 N. ARGYLE
496
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Artists" Managers Guild

aditornis Bank  Blile. o0 OXTord
Ashier. Paul, lne.
o Guaranty Bldeo o o000 HOJywond

Assacinted Mrtists, Ltd.
RGUT O Nunselr Brtedoooooo o000 OXford

Bachman, J. G., Co.
Q000 Suns=et Biviloooooo 0000 OXTord

Baldey & Clark

7400 Swnta Moniew Blvdoo oo Gladstane
Bard-Stempel

6040 Wilshire Bivd., ..o YOrke
Rarvioiti. James V.

YO0+ Sunla Monica Bivdo.o ..o GRanite
Batehelor, Walter

RTRY Sunset Bivdooooo 00 U CRestview ]

Berg, Phil-Beet Allenberg

SHRE Wilshive Bivdoo oo o000 OXTord
Bergerman, Stanley
OGS Sunset Blvdd o000 000000 OXTorl

Bernie, Herman, Ine.
8535 Sunset Blvd

........ OXTord

Berlinger,
e ]

Rudolph, Ageney
Sunsel Blvdooo o000 CResview

MacArthur & Co.

Tamt Bldeoo o000 Lo HINSIde
Juck
RO Nunsel Bivdoo oo CResvjew
Blum. Myrt
O44 L Wilshire Bl o000 OXTord

Bostock, Cloude W,

L6 Sunset Bivdoo oo OXTord
Brandies, Rob

KTT6 Sunsc( Bivdoo o000 L. OXTord
Browne, Flo

SOO06G Sunset Blvd.oo oo OX oy

Call Ruveau

5504 Hollywood Divd., . SGATrTeld
Charney., Willizan

6105 Brighton Wax . o000 ... OXTord
Cinema. Casting Ageney

GLL8 Santa Monica Blvd.. ... GRanite

Coast-to-Coast Theatrieal Ageney

22,30 Hollywood  Bivid.. . GRanite
Collier-Weber & ‘Todd
4ostnser Blvdoo oo o000 OXTord
Colombo, John
GG Sunsel Blvd, o000 CRestview |
Columbia Artists’ Inc,
HO3Y Sunset BIvd. o000 HOlly wood

Columbia Conecerts Corp.

Equitable Blde, oo, 0. HOTxy wood

Conlon, Tom. Corp.. Ltd.

9533 Brizhton Way, Bev. Hill-. . _ONTod

Radio Arfists, Ine.
Bive.o ..o RIS

Consolidated
6235 Hollywood

Coolexy, Hadlam-George S, Ullman

HLIT Sunsct Bivdoo oo o0 CRestview
Cosmopolitan Fihin Ageney. Ine.
9441 Wilshire Blvd., Rev. Hills. . OXford
Crosby., Everetf, N, Lid.
9028 Sunset Blvd.. .. ... L CRestview
R. R.
Hollvwood Blvd.. .. .. HEmpstead

1ORG

JAEEIN

1386

TO61

18

~-

B

150

NINE

B

3106

1005

12303

2125

E119]

S07

J OS]

RS h

HENG

ST

B0l

D30

12

3101

q101

7

Tl

i

[

TR

117l

BOH3

Don
Franklim

Davis,

Hi3A10 CGhadstone Hld

Dembling, Guos

G020 Snnset BledoooL L CRestview (2161
Dexhon-Dellar, Tne.
G441 Wilshire Blivad.. o0 CRestview 6600

Deuser, Lewis
0470 Santia Monica Blvdoo oo OXford 4606
Dobtan & Donne
RO05 Sanset Bivdoo o000 CRestview HI185
Dolpe & Corder
OA538 Briwhton Way o000, CRestview 0194
Dowatldson, Richard

Q615 Brichton Way . ... ... .. ... OXford 6141
Duan, Bl and Rabel

G538 DBrichton Way . ..., . ... .. OXford 325y

Edington, Harry & Fra W. YVineent

S Wikshire Bivdoo o000 CRestview j-pi
David
Hollywood Blvd.. ... ... .. GRinite 2154
Famaous Artists, Ine,
9441 Wilshire Bived. ... CRestview 1
Fanchon & Mareo
SHO0 Sunset Blvdo, ..., HOllvwood 5341

IFeldman-Blum  Corp.

9441 Wilshiee Bivdoo o000 CRestview 1-a222
Fralich, Freddie
Hy LG Nunset Blvdoo oo CRestview 6111

Frank, G
14245 N

Vine Stoo o000 0. Hlllside 3188

Frescolt-Sedewick & Associintex
NGO Spnset Bivdoooooo L0 WoOodbury 631-91

Friede, Donald

GET Sunset Bivdoo oo CRestview 1-5075

qdner, Jack

9132 Syusct Blvd., W, Hollswood . OXford 4153

George & Moody

Q000 Sunset Blvd.oo oo CRestview 11104
Gertz, Mitehell

1680 N, Vine St ... .. HEmpstead 2177
Golder, Lew & Howard Lang

G NSunset Bivdoo oo CRestview G193
Goldstein, Nat €.

KTR Suns=et Blvdo, o000 OXford 1131
Grancell, Sherman

ROED Sunser Blvedooooo o000 OXtord 4149
Green, Ine,

NTUH Smnset Blvdooooo o0 CRestview 5191
Gubbins, Twm

THE No. Broadway .o o000 MAdison 0014
Harty-Kelton, Lid.

Q1T Sunset Bivdoooooo 00000 Oxford 9497
Pawks-Volek

Q44 Wilshire Blvd.. ... 000 OXford 31301
Hayward, Leland and John MeCormick, Ine.

#2200 Wilshire Blvd.oo o000 CRestview 15151

Herzbrun,
RURG SNunsey

Walter, Agenc
Bisaloo oo oo OXford $157

Hottman, Milton k.

87706 Sunset Blvdoo oo CRestview 12141
Hofman-Sehlager, Ine.

8776 Sunset Bivd.. ... CRestview 12141
Howe, M. (.. Booking 3

NBOO Suns  Bivdoo o000 WOodbury 62092
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DOLAN & DOANE, Inc.

AGENCY

Radio Producers

Artists Representatives

¢

8905 Sunset Blvd.
HOLLYWOQOD

 ARTISTS

MANAGEMENT

/re: ents’

@ PAUL
)97 WHITEMAN

ALSO
3 BAD HABITS
ROY BARGY

JIMMY BRIERLY
JEANNE ELLIS

AL GALLODORO
KING’'S MEN

BOB LAWRENCE
MARION MANNERS
RAMONA

TWO TEAGARDENS

BOOKED
EXCLUSIVELY
BY ARTISTS MANAGEMENT

\T E.AGTST,

L Wx.C.
g Mu21-180

Tutevnational Artist< Bureau
6301 Holfywood Bivd.. ......... HINside

Investment Management, Ine.

22 Calilornin Bank Blde.. . ... 0Xtord
Irwin, Lou

8HH5 Nun=cr BlvdooLoo o000 OXTlord
Jackson, Beon-Tlarold Teyton, Inc.

9172 Sunsei Bivd............ CRoestview
Jafle, Sam

8555 Sunset Blyd..............0Xford
Johnston, Menifee L.

D06 N, Harvard Blvd.. ..o NOrmandie
Jolson, Ilarry

9168 Sunset Blvd.. ... CReslview
Joues, (. Stanley

A8H5 Hollywood Bivd.. ..o GRanite

Juvenile Casting Bureau

498
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2171

1515

1005

0121

6121

0u77

0121

51067

111 N, Robertson Blvd........ CResbview 5537
Keighley-Keale \geney
ROTH Sanset Blvd.oo oo WOodbury 6-36:21
Kempner, Mlexander
70 Sata Mondea Blvdo, oo CHRestview 0104
Kingston, Al & Walter Meyer
9120 Sanscl Blvdo oo CRestview 4161
Klages, Neil
TO0-L santa Monica Bivdooooo o GRanite 1592
Klein, Arthur, Lid.
8954 Sunset Blvd.. ... OXford 8670
Knowlden., Robert
OrGH Sunsel Bledoo oo CRestview 11103
Wra Farl Ageoey
O Sunscet Blvdooooo oo CResfview 1-55206
Lanenster. John, Ageney
9615 Dihlon Wiy, oo .- OXford 4041
Landau  Azencey
G330 Hollywood  Bivdo oo HOHywood G281
Lance, Lean O, ]
8516 Sunwel Bivd.o oo OXford 7144
Lande, Irving
157 Schayler Rd.ooo oo ONlord 64!
Lee, Thomwas S, Avtists” Burean
3 Hollywood  Bivd.. .. ... . GLudstone 717
Lehr, Abe, Azeney
9441 Wilshire Bivd., Bev. s CRestview 4159
Leigl:ter-Tlackley )
9123 Sunset Blvdoo.o.o.o.oo CRestview 0181
Levee, M. C. —i
13900 N. Crescenl JTeizhts Blvd.. GLadstone 3117
Levenhagen, Marie _ ~
1139 No. Lareabee. oo CRestview 1-2582
Levy., Bert Azeney -
4 Flollywood Blvdoo oo Hillside 0284
. George L\, ~
Califoring Bank  Rlde.. ... OXford 1515
“. TLeyton, Oarvold. Tne. _
G172 Svnsel Bivdoo oo CRestview 0121
Lo ine, Abe )
Gl Hollywood  Blvdoo.oo.ooo Gladstone 7141
Lichtir & Englander .
642~ Hollywood Blyel.....ooovo o Hlllside 1101
A. & S, Lyons, Inc.
9441 Wilshire Blvd., Bev. Hills. .. O0Xford 1116
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MacQuarrie Brothers

RO05 Siuneet Tve,
Mann. Gene
NGO Shnser Qv

Alarbert Ageney

0507 Santa Moniea Bled

Marchetti, Milo

8615 Brichion Way
Marviva, Mav(y

17 Sunscel Blvd
Marx, Zeppo

873 Sunset Blvd.. oL
Mcikeljohn, William, Ine.

SO0 Sunser Blvdo o
Meyer, Art

0401 TWVrichton Way
Middleton, Walluce &

2006 Brighlon Way. ...

Montev-Gruy

8736 Sunset Bledoo oo
Moody X George
U060 Suuscr o Blvd,

Lola D,
N. La

Moore,
1

Morris., William, Ageney

SHLL Sunsel Blvd..o ...,
Morrison, lLeo

G777 Hollvwood  Blvd.. .
NBC Artists’ Burcan

5215 DMelrose Ave.o oo
Orsalti & Co.

G121 Sunsel Blvdoo ...,
Paniages, Rodney

653 Hollywood Blvd.. .

Platsiky, Irn

Moe

Brea  Ave.o

....... OXT1ard

LU Resview

...... CRextview

LCRestview ]

LU Restview ]

s OX T

..... CRestvicw

........ OXTord

Nackin
...... CResview

L URestview

Lo GRanite

Wby

..... Gladstone

..... HOlywoaod

G176 Sunsel Blvdooooo 000 OXford
Prado, Stan Laurel

Fox Wilshire Thealer Blde.. o0 WA Tnnt
Rebecca & Silton

G605 Hollvwond Blvd.. . .... ... HTlside
Randolph, Roy

Ambassador Hotelo oo 0000 LK X position
Robinson, Fred

T Santa Monien Bhvdoo o0 CResview

Kobbins Artist Bureau
G100 Runscr o Blvd. o

Rockwell-O'Keefe, Tne,
SO4H Sunscl Bived.. ..o

Sackin, I. M.
6605

Tollywood  Blvd..

........ OXlord

...... CRestview

..... ITOly wood

Sedgwick. Josie-Ray West & Associates

8609 Sunsct Blvd... ..
Sclzniek, Myron & Co.,

Q460 Wilshire Bludoo
Schlager, Sig

8776 Sunset Bivd......
schuiberg-dafle Ageney

8555 Sunset BIiva.. ...

Ine.
oL CRestview

..... WOaodhwry

..... CRestvicw

........ QX Tord

TI6

11135

14141

SR]IN

S35

4161

12111

THI6

+107

-1l

3070

G311

AN

RN

R Iy

(P8

H004

112

D0

o0

INEHN

4101

1405

natal

015

1211

vl
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Selwyn, Arch

J7R2 Sunsel Bhedoo o000 CRrstview 4181
Shagrin, Max

G253 Hollyvwaod  RBivd.o. o000 GRanite 171
Shaner, Alfred G

D018 Sunsel Bhd,. ... CReslview 153256
shelton. Burbara

9447 Wilshive Blvd.......... ... OXford 8019
Sherrill & Falkin

o441 Wilshore Bivd., .. CResfview 1-8185
Shurr, Louis Inc.

D165 Sunset Blvd.. ... CRestview 11116
Nilber, Arthar

8516 Sunscf Blvd.............. OXford 7144
Simons, Ageney

Calif. Bank Bhkiz., Bev. Hills. ... OXford 4542
Small-Landau Co.

6331 ILollywood Blvd.. .. ... HOllywood 2722
Smith, Jdonathon

D17 Nunset Blvdo. ..o 0L OXford 4662
S{einberg, Juek AL Agency

S87HL Sunser Blvd..o . ..., WOodbury 6-33056
Nfephens,  William, Ageney

RO Snunset Bivd.oo.oo oo CRestyview 1-5161
Ntern, Ilarry, Agency

Q006 Sunsct Blvdo. ... ... OX{ford 9686
Swauson. Ho N, Ine.

WO Sunsel Blvd, oo CRestview 1-53115
Thomas, Lee. Artists” Durenu

6203 Hollywood RBlvd.. ... ... GRanite 7171
Thompson, David H.

1626 N, Vine Stoo.....o.. . HOllywood 3591
Vineent., Fr k & Iuarry Eddington

3 Hollvwoaod Bivd.. ....... .. HIllside 7853

Volek, A & William B. Hawks

George

Calif. Bank Bide., Bev., Hillg, ... 0Xford 3121
Von RKlatt, Gilbert

1205 No Harper Stoo o000 GRanite 32560
Wadswarlh, Jessie

SYTE Sunset Blvdoo oo CRestview 12141
Wallis. Minna

8627 Sunset Bivde.o .o OXford 6286
Weber, Blarry

D41 Wilshire Bledoo oo o000, OXford 3101
Weisser, 'Fhehna

3L Hollywood Bledoo oo oL, GRanite 7666

Werby, Adaek

IROT N Areyle L,

Winship, Williain C.

D126 Sunsel Blvd.o o o0 Crestyvicw 1-9089
Woollenden, Bill

Q470 Sinta Monica Blvd.o o000 OXford 319}
Wurtzel, Harey

8981 Sunst Blvd.. .o CRestview GIL7TH
Zanfi, John, ILtd,

V7R2 Sunset Blvd............ CRestview 4181
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A RADIO Broadcasting

Company sells time, we sell

b

service— ‘on time.”” In
Printing as in Radio—Men, Equipment, Research and
Experience are the main factors that facilitate the success
of the job. Our organization backed by twenty-years
experience, combined with modern equipment and cap-
able men, is thoroughly cognizant of the importance
of time. Workmanship, quality and accurateness are
certain—and you are assured of your job “on time.”

THE BARNES PRINTING COMPANY, INC.

229 W. 28th St., New York, N. Y., PEnnsylvania 6-4740

s00
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