INDEX
A

AMP—See Associated Music Publishers, Inc.
ASCAP-—See American Society of Composers, Authors and Publishers.

Accessories and Services, Firms Engaged in Supplying.............. 1055-1056
Actors, Radio, Professional Records of .............c.oiiiuiininn... 1223-1423
Adaptations, Sample Texts and Scripts.................ooiiiiit. 222- 259
Advertisers and Radio Artists’ Social Security Taxes................ 517- 524
Advertisers’ Average Expenditure on Columbia Broadcasting System,

10T o e e e 282
Advertisers’ Average Expenditure on Mutual Broadcasting System,

B 2 P 283
Advertisers’ Average Expenditure on National Broadcasting Co., 1937. 286
Advertisers, Billings by Type of Media (1935 Census of Business) .... 290
Advertisers’ Expenditures on Columbia Broadcasting System, 1937

AN 1036, .. it e e e e e 281- 282
Advertisers’ Expenditures on Mutual Broadcasting System, 1937..... 283
Advertisers’ Expenditures on National Broadcasting Co., 1937 and

R 2 P 283- 286
Advertisers’ Expenditures for Network Programs Originating from

New York, Hollywood, Chicago and Other Points................ 320
Advertisers, General Mills’ and Co-Sponsors’ 1938 Baseball

Schedule . ...ooi i e e e i e 1089-1091
Advertisers’ Gross Network Expenditures, 1927-37 (by Networks) .... 301
Advertisers, Major 1937 Expenditures by Media..................... 291- 301
Advertisers’ Median Expenditure on Columbia Broadcasting System,

1037 o e e 282
Advertisers’ Median Expenditure on Mutual Broadcasting System,

193 o e e 283
Advertisers’ Median Expenditure on National Broadcasting Co., 1937. 286
Advertisers’ 1937-1938 Network Programs Noted by Origination Point

and Station Hours per Week.......coviiiiiiiin i, 321- 328
Advertisers’ 1937-1938 Network Programs, with Complete Details.... 329- 384
Advertisers Using Sports, Complete Records by Stations............ 1091-1108
ADVERTISING AGENCIES........................ 1182-1221
Advertising Agencies and Artists’ Social Security Taxes............. 517- 524
Advertising Agencies, Comparative Spending with the Networks,

1935103 Lt e e e e i e e 1182
Advertising Agencies, Complete Details of............. ... ... ....... 1185-1221
Advertising Agencies, Gross 1937 Billings from Columbig Broadcast-

Ing System. ... e e 1182-1183
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Advertising Agencies, Gross 1937 Billings from Mutual Broadcasting
51753 1 4
Advertising Agencies, Gross 1937 Billings from National Broadcasting
Co. ...... P
Advertising Agencies, 1937-1938 Network Programs, with Complete
Dl aIlS i e e e
Advertising, Organizations Gathering Research On................
Agency Directors, 1937-1938 Commercial Network Programs, with
Complete Details........coiiiiiiiiiirii it iieeiiaannnnn
Allocation, International Telecommunications Conference at Cairo..
Allocation of Ultra-High Frequencies, Federal Communications
Commission Revision of Rules and Regulations.................
Allocation Regulations, Federal Communications Commission Re-
vision of Rules and Regulations........................c.co...
Allocation, The Havana Conference and the North American Re-
gional Broadcasting Agreement.............. ... .. ... il
. American Federation of Labor (AF of L) —See Unions.
American Federation of Musicians................cooiiiiinnian...
American Federation of Musicians, Contract with Network Key
7 17 Lo ) o ¥ PP
American Federation of Musicians, International Officers...........
American Federation of Musicians, Plan of Settlement with IRNA. .
American Federation of Radio Artists............. ... i,
American Federation of Radio Artists, Officers......................

American Guild of Radio Announcers and Producers...............

American Society of Composers, Authors and Publishers’ Affiliated
E T3 U] 5 L=

American Society of Composers, Authors and Publishers, Bibliog-
raphy of Copyright Law........ ..ttt iiiiieannenns

American Society of Composers, Authors and Publishers, Branch
Offices and Representatives. ........... it iiiinenn..

American Society of Composers, Authors and Publishers’ Broadcast-
ing License (SampPle) ....oinitiinneiirineneneeenenenrncananns

American Society of Composers, Authors and Publishers, Composer-
AUtNOr MM DeLS. . ittt ittt ettt ittt et eaeteaeaaennas

American Society of Composers, Authors and Publishers, Details of..

American Society of Composers, Authors and Publishers, Division of
ROYaAltIES ittt i i i i e e e e e e

American Society of Composers, Authors and Publishers, General
Description of Radio Performing License..............covvuvun.

American Society of Composers, Authors and Publishers, Gross
Receipts During 1937....... ...

American Society of Composers, Authors and Publishers’ License for
Newspaper-Owned Radio Stations............................

American Society of Composers, Authors and Publishers, Method of
Dividing Composer-Author Royalties...........ccoovivvenn...

American Society of Composers, Authors and Publishers, Method of
Dividing Publisher Royalties........cccoiiiiiiiiiiiiiiennnn,

American Society of Composers, Authors and Publishers’ Officers. ..
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American Society of Composers, Authors and Publishers, Publisher
B (=5 4 0L o3 o
American Society of Composers, Authors and Publishers, Purposes
And PoliCies. .. ..ottt i e e i it e
American Society of Composers, Authors and Publishers’ Tabulation
of Songs Played Over 10,000 Times in 1936.............. ... ...,
Americana—See Musical-Historical Cavalcade.
America’s Town Meeting of the Air, Set-up for.....................
Amplifying Equipment, Manufacturers of ..................oovienn
Announcements, South and Central American Policies..............
Announcers for General Mills and Co-Sponsors’ 1938 Baseball
Schedule ...t e i i i e
Announcers, 1937-1938 Commercial Network Programs, with Com-
Plete Details. . .ovuiiinrie i i e e e e
Announcers, Professional Records of...........cooiiiiiiiiiinen
Antenna Spreaders, Manufacturers of........... ... .ot
Antennas, Manufacturers of . ...ttt
Appeals from the Federal Communications Commission’s Decisions.
Applications for Stations, Federal Communications Commission
Revision of Rules and Regulations..............cooiiiiiinn,
- Area of South and Central American Nations—See Stations, South
and Central American.
Arizona Network, Details of ...t
Armco Iron Master Program, Studio Set-up for.....................
Art and Mechanical Work, Billings to Clients (1935 Census of Busi-
Y= )
Art Work Used by Fan Magazines, Specifications of—See Fan Maga-
zines.
Art Work Used by Radio Editors, Specificationsof..................
Art Work Used by Trade Journals, Specifications of—See Trade
Journals.
Artists—See Talent.
Artists Bureaus, Details of ....... ... i e i i
Artists Bureaus of Stations—See Stations.
Artists Bureaus, Tabulations of U. S. Station Services...............
Associated Music Publishers, Inc., Broadcasting License.............
Associated Music Publishers, Inc., Detailsof........................
Associated Music Publishers, Inc., Headquarters and Officers........
Associated Music Publishers, Inc., Membership.....................
Associated Music Publishers, Inc., Size of Catalogue................
Associated Music Publishers, Inc., Type of Rights Controlled By.....
Atlanta, NBC 1937-1938 Commercial Programs Originating from....
Attenuators, Manufacturers of............. ... L.

Audience Participaticn Programs, Network Commercial Evening,
Number and Station Hours per week, 1936-1938.................

Audience Participation, Set-up for............. ... i,
Authors-Composers, ASCAP Members........cooiveirinernnnenenn..

Authors-Composers, Society of Jewish Composers, Publishers and
5 T0) 0T AT o R 7 T
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158

160- 165

202- 205
1048
922

1089-1091

329- 384
1223-1423
1049

1049

543- 545

531- 532

596
204~ 205

290

1109-1163

1424-1429

607- 635
182- 184
181- 184
182
181
181
181
327
1049

316- 317
202- 205
173- 181

194
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INDEX-—Continued

Auto Radios, Canadian. ........cooiiirmn i iiiinneenn 919
Awards and Popularity PollS. . ..ot 309- 315
Awards, Variety Showmanship........... ... ... i 307
Bambi, Comparison of Original Text and Radio Script.............. 222- 239
Band Music Programs, Network Commercial Daytime, Number and

Station Hours per Week, 1937-1938......... ..o oiiiiiiiiiii e 319
Band Music Programs, Network Commercial Evening, Number and

Station Hours per Week, 1936-1938.......... ... o, 316- 317
Bar Association, Federal Communications. ............. ... i 566- 570
Baseball—See Sports.
Baseball Schedule, 1938, for General Mills and Co-Sponsors......... 1089-1091
Basketball—See Sports.
Batteries and Chargers, Manufacturers of.............. ... ... ... ... 1049
Beer Advertising, Acceptance of—See Stations; Also................ 607- 635
Bibliography, Copyright Law. .. ...t 553
Billings, Gross Network, 1927-1937 (By Networks) .................. 301
Billings, 1937, to Advertising Agencies by the Columbia Broadcasting

5111 s o N 1182-1183
Billings, 1937, to Advertising Agencies by the Mutual Broadcasting

05311723 ¢ O PN 1183
Billings, 1937, to Advertising Agencies by the National Broadcasting

070 TN 1183-1184
Billings to Clients by Type of Media (1935 Census of Business) ...... 290
Billings to Major 1937 Advertisers by Media...............covuie... 291- 301
Boston, CBS 1937-1938 Commercial Programs Originating from..... 321
Boston, Mutual 1937-1938 Commercial Programs Originating from. . 325
Boxing—See Sports.
Brass Bands, Set-ups for. ... ... i i e 204- 207
Broadcasters and Artists’ Social Security Taxes..................... 517- 524
Broadcasting, Developments in Federal Regulation of.............. 525- 553
Buyers, Script, of Advertising Agencies.............. ... ... .. .. ..., 1185-1221
Buyers, Talent, of Advertising Agencies............ ..o ... 1185-1221
Buyers, Time, of Advertising Agencies............. ..., 1185-1221
CIO—See Unions.
Caldwell, Louis G., Article on Developments in Federal Regulation

of Broadeasting. ........... o i 525- 553
California Radio System, Details of........ ... oo, 596
Canada, CBS 1937-1938 Commercial Programs Originating from..... 321
Canadian Broadcasting Corp. Officers. ........ovviiiiiinninennenn. 577
Canadian Broadcasting Corp., Regulations for Canadian Stations... 570- 577
Canadian Stations—See Stations, Canada.
Carlile, John S., Compilation of Program Set-ups................... 195- 221
Cavalcade, Cross-Index to Musical Listings.............. ... ... .... 135- 158
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INDEX—Continued
CAVALCADE, MUSICAL-HISTORICAL: 1800-1935... 33-135

(0753 o703 <] o ¥ § T R 539- 541
Census of Business, 1935, Billings to Clients by Type of Media....... 290
Chesterfield Presents, Studio Set-up for..........coiiiiiiiiennn, 216- 219
Chicago, Advertisers’ Expenditure for Network Programs Originating

5 (o) 's o U 320
Chicago, CBS 1937-1938 Commercial Programs Originating from.... 321
Chicago, Mutual 1937-1938 Commercial Programs Originating from. . 325
Chicago, NBC 1937-1938 Commercial Programs Originating from.... 327
Children’s Programs, Network Commercial, Number and Station

Hours per Week, 1936-1938. ... ... .ciitinirinennenienaecneennns 316- 317
Chokes and Transformers, Manufacturers of.................... ... 1056-1057
Cincinnati, Mutual 1937-1938 Commercial Programs Originating

84 ) ¢ o N 325
Cincinnati, NBC 1937-1938 Commercial Programs Originating from.. 327
Classical Music, Network Commercial Daytime, Number and Station

Hours per Week, 1936-1938........cc ittt iiiiiianeanns 318- 319
Classical Music Programs, Network Commercial Evening, Number

and Station Hours per Week, 1936-1938................iian.. 316- 317
Clients, Billings by Type of Media (1935 Census of Business) ........ 290
Clients, Columbia Broadcasting System, 1937............ ... ... ... 281- 282
Clients, Mutual Broadcasting System, 1937............ ... .ot 283
Clients, National Broadcasting Co.,1937........ .. ..., 283- 286
College Sports, Complete Details. ......... oottt 1074-1089
Colonial Network, Details of ..ottt 596
Columbia Broadcasting System, Advertisers’ Expenditures for Pro-

grams Originating from New York, Hollywood, Chicago and

Other Points. . ...t i i i i it e e tie e 320
Columbia Broadcasting System, Advertisers’ 1937 and 1936 Expendi-

110 0= 281- 282
Columbia Broadcasting System, Commercial 1937-1938 Programs,

with Complete Details. ... ..ottt it iieananennn 329- 384
‘Columbia Broadcasting System, Commercial Programs by Types,

1036-1938 ... . i e ettt 315- 319
Columbia Broadcasting System, Gross Billings to Advertising Agen-

[0 T T o 1182-1183
Columbia Broadcasting System, Gross Client Expenditures, 1928-

B 2 301
Columbia Broadcasting System, Map of.......... ... iiiiinen.... 582- 583

Columbia Broadcasting System, 1937 Revenue by Industry Classifi-

(2273 (o ) o P 287
Columbia Broadcasting System, 1937-1938 Commercial Programs

Noted by Origination Point, Sponsors and Station Hours per

A== < 321- 323
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Columbia Broadcasting System Organ, Studio Set-up for........... 220- 221
Columbia Broadcasting System, Personnel...............c..cc.cenenn 581- 588
Comedy Teams, Network Commercial Evening, Number and Station

Hours per Week, 1936-1938. . ... ..ottt 316- 317
Composers-Authors, ASCAP Members........cooviiiiiivinininnnns 173- 181
Composers-Authors, Society of Jewish Composers, Publishers and

Song Writers. . ..ooviiieinin i it iiiiiiiiieaennnas e 194
Condensers, Manufacturers of................ ..ot 1049-1050
Consulting Engineers, List of .......cooiiiiiiiiiii i 1060-1061
Continuity, Samples of....... it e 222~ 259
Continuity Writers, Professional Records of................ ...t 1223-1423
Control Equipment, Manufacturers of.............coiiiiiiiian.. 1050
Cooperative Analysis of Broadcasting, Ratings of Leading 25 Eve-

ning and 10 Daytime Programs, October, 1937-April, 1938....... 305
Cooperative Analysis of Broadcasting, Special Events Ratings....... 304
Cooperative Analysis of Broadcasting (What It Is and Does)....... 303- 304
Copy Restrictions of Stations—See Stations.
Copy Restrictions, Tabulation of U. S. Stations..................... 607 -635
Copyright Law Bibliography.......c.cciiiiiiiiiiiiiiiiiiiiiinnennn. 553
Copyright Proprietors and the “Waring Case”...................... 554~ 564
Courboin, Dr. Charles M., Set-up for His Program.................. 218- 221
Crystals, Manufacturers of.........c.oi it iiiiiiiiiii i, 1050
Dance Bands, Set-ups for. ... ottt ittt i i i it i e, 198- 203
Detroit, CBS 1937-1938 Commercial Programs Originating from..... 321
Detroit, Mutual 1937-1938 Commercial Programs Originating from.. 325
Dialogue, Sample Radio Adaptations of Original Texts.............. 222- 259
Digges, Isaac Watlington, Article on Radio Artists and Social

SECUII Y TS . vttt ittt et ieneansensensneaanaenennennas 517- 524
Direct Mail Advertising, Billings to Clients (1935 Census of Business) 290
Don Lee Broadcasting System, Detailsof........................... 596- 597
Dorsey, Tommy, Set-up for His Band..............cc.ovviiiinon... 198- 201
Drama, Studio Set-up for.......coiiiiiiii i e 196- 199
Dramatic and Serial Programs, Network Commercial Daytime, Num-

ber and Station Hours per Week, 1936-1938.............cnen... 318- 319
Dramatic Programs, Network Commercial Evening, Number and

Station Hours per Week, 1936-1938..........cciiiiiiiinnrnnnn. 316- 317

Duties on Records and Transcriptions in South and Central Ameri-
can Nations—See Stations, South and Central American.

Editors, Radio. . ....oiiiiiiiiiiiiiin it tiittr ettt ettt 1109-1163
Electricity Used in 1937 for Operation of Radio Sets (Dollar Volume) 289

10

WwwWw americanradiohistorv com


www.americanradiohistory.com
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ENGINEERING .................0 cciiiiiieiennnns 1031-1064

Engineering-Equipment, Classified by Type and Trade Names......
Engineering-Equipment Manufacturers, Complete Data on.........

Engineering Practice Standards, Federal Communications Commis-
sion Revision of Rules and Regulations..................covinnn

Engineers, Consulting, List of .. ...... ..o
Engineers of Stations—See Stations.
Equipment Classified by Type and Trade Names...................
Equipment Manufacturers, Complete Data on.................. ...,
Equipment Trade Names. ... .....c.coouiiiiiiirinuieeneeieentenns
Expenditures, Advertisers’, for Network Programs Originating from
New York, Hollywood, Chicago and Other Points...............
Expenditures, by Industries, on NBC and CBS, 1937.................
Expenditures of Advertisers on the Major Networks, 1937...........
Expenditures, 1937 Major Advertisers’ by Media....................

Expenditures, Reader-Listener, In Magazine, Newspaper and Farm
Paper Subscriptions, and Purchase and Upkeep of Radio Sets...

Experimental Authorizations (Special), Federal Communications
Commission Revision of Rules and Regulations..................

F

Facsimile, Federal Communications Commission Revision of Rules

and Regulations........ ...ttt
Facsimile, List of Stations........... .. ... . i
Faders, Manufacturers of......... ..ottt

Familiar Music Programs, Network Commercial Daytime, Number
and Station Hours per Week, 1936-1938............. ... ... .....

Familiar Music Programs, Network Commercial Evening, Number
and Station Hours per week, 1936-1938............ ... ... .. .....

Fan Magazines, Details of .. ... ... . i
Farm Papers, 1937 Major Advertisers’ Expenditures.................
Farm Papers, 1937 Reader Expenditures in the Purchase of.........
Featured Performers, Definition of ........... ... . ... i,
Federal Communications Bar Association, Membersof..............
Federal Communications Commission, Appeals from Its Decisions.. .
Federal Communications Commission, Biographies of the Commis-

1S3 1) ¢ 1= o
Federal Communications Commission, Changes in Organization. ...
Federal Communications Commission, Executive Personnel.........

Federal Communications Commission’s Judicial Powers—Public
Interest, Convenience and Necessity...........................

Federal Communications Commizsion, Practice and Procedure. ......
Federal Communications Commission, Revision of Rules and Regu-
lations ...t e e e Cheas
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1048-1060
1031-1047

532- 533
1060-1061

1048-1060
1031-1047
1058-1060

320
287
281- 286
291- 301

289

531

535
1063-1064
1050

318- 319

316- 317
1166-1167
291- 301

289

1223
566- 570
543- 545

565- 566
525- 526
566

535- 542
542

526- 535
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Federal Regulation of Broadcasting, Developments in.............. 525- 553
Federal Theatre Radio Division—Radio Adaptations of Legitimate

Plays, 1937-1038. . . i ieit it ieiie et 272
Federal Trade Commission..... N 578- 580
Fees for College Sports—See College Sports.
Field Intensity Equipment, Manufacturers of...................... 1051
Film Industry, Historical Notes on—See Musical-Historical Cavalcade.
Football—See Sports.
Ford Sunday Evening Hour, Set-upfor.......... ..ot 210- 213
Foreigh Language Acceptance, Tabulation of U. S. Station Services.  607- 635
Foreign Languages Accepted by Stations—See Stations.
Fortune, Quarterly Survey of Radio Favorites...................... . 311- 312
Fuses, Manufacturers of . ....... ..o 1051
Gang Busters, Studio Set-up for. ... 196- 199
General Mills’ and Co-Sponsors’ 1938 Baseball Schedule............ 1089-1091
Generators, Motor and Signal, Manufacturersof................... 1051
Gilbert, Francis, Article on the “Waring Case”..................... 554- 564
Gossip’s Martyr, Comparison of Original Text and Radio Script..... 240- 259
Grand Rights, G. Ricordi & Co..........cvviiiiiiniiiiiiiiiinn., 187
Grand Rights, SESAC. ... ... . i e e e 188
Guest Artists, Number of, During 1937-1938 Season................. 1435
Guest Artists Making More Than Five Apperances.................. 1435-1436
Hardware, Manufacturers of........ ..., 1051
Havana Conference and the North American Regional Broadcasting

F-N0 o<1 =) o' L= o | 2PN 548- 553
Headphones, Manufacturers of..........coiiiiriiiin i, 1052
Hearst Newspaper Radio Editors Poll, Second Annual.............. 313- 314
Historical U. S. Events: 1800-1935. .. ... ... iiiiiiinennnnennn. 33- 135
Hockey—See Sports.
Hollywood, Advertisers’ Expenditures for Network Programs Origi-

nating from. ... .. i e e e e e 320
Hollywood, CBS 1937-1938 Commercial Programs Orlgmatmg from. 321
Hollywood, Mutual 1937-1938 Commercial Programs Orlgmatmg

B8 0] ¢ o KPPt 325
Hollywood, NBC 1937-1938 Commercial Programs Originating from. . 327
Hollywood Columns, Newspaper Readership Figures................ 1109
Hymns, Network Commercial Daytime Programs, Number and Sta-

tion Hours per Week, 1936-1938..........0cirirrrrerernrrreeenns 318- 319
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I

IRNA—See Independent Radio Networks Affiliates.
Independent Radio Networks Affiliates, Plan of Settlement with the

American Federation of Musicians........... oo, 1171-1179
Inductors, Manufacturers of..........cccoiit ittt rnnanes 1052
Industry Expenditures on NBC and CBS, 1937...........ccviivnn.. 287
Instruction and Talks, Network Commercial Daytime, Number and

Station Hours per Week, 1936-1938......... ... .o iiiiiiiiinn, 318- 319
Insulators, Manufacturers of....... ... .. ittt 1052
Inter-City Broadcasting System, Details of............ .. ..o, 597
International Broadcast Stations inthe U. S............. ... ... ... 1063
International Radio Regulations............. ... i, 546
International Telecommunications Conference at Cairo............ 546- 548
International Telecommunications Conference at Madrid........... 546~ 547
“Interpretive” Legal Rights.......... ... i, 554- 564
Iowa Network, Details of . ...... ... it 597
Key Words, Most-Used in Program Titles.......................... 516
Laboratory and Test Equipment, Manufacturers of................. 1056

Languages, Official Languages of South and Central American
Nations—See Stations, South and Central American.

LAW 517-580
Law, Copyright Bibliography........coviiimiiiiriiiie i, 553
Law, Developments in Federal Regulation of Broadcasting.......... 525- 553
Law, Federal Trade CommisSSion. .....cooeiieiiiieneineenennnnnn. 578- 580
Law, Members of the Federal Communications Bar Association..... 566- 570
Law, Regulations for Canadian Broadcasting Stations.............. 570- 577
Law, Radio Artists’ Social Security...........ccoiiiii i, 517- 524
Law, The Federal Communications Commission.................... 565- 566
Law, The “Waring Case™” . ... ...t itiititiieeietneeeranneenaenns 554~ 564
Lease and Sale of Broadcast Stations.................coiiiiiiia. 541- 542
Legitimate Plays, New York 1937-1938 Season...................... 260- 268
Legitimate Works Adapted for Radio, 1937-1938.................... 269- 272
License, Eligibility for.. ... ...t i i i e 535- 537
Liquor Advertising, Acceptance of—See Stations; Also.............. 607- 63b
Listener Expenditures in the Purchase, Operation, Repair and Up-

keep of Radio Sets, 1937. ... ..ottt et 289
Listening, Radio, as Favorite Recreation........................... 312
Location of U. S. Stations. ........... ... i, 607- 635
Loud Speakers, Manufacturers of........... ..o, 1052
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M

MPPA—See Music Publishers’ Protective Assn.

Magazine and Book Reading, as Favorite Recreation................ 312
Magazine Total Revenue, 1937, 1936, 1935.........ccovvviiiiaain.. 289
Magazines, Billings to Clients (1935 Census of Business) ............ 290
Magazines, Fan, Details of .. ... ...t 1166-1167
Magazines, 1937 Major Advertisers’ Expenditures................... 291- 301
Magazines, 1937 Reader Expenditures in the Purchase of........... 289
Manufacturers, Engineering-Equipment, Complete Data on......... 1031-1047
Mason-Dixon Group, Details of . ........ ... .. i i, 597
Mattfeld, Julius; Musical Cavalcade, 1800-1935, Compiled by........ 33- 158
Mechanical Rights, MPPA, Detailson...........cooviviiniinnennnens 184- 185
Media, Advertisers’ Major 1937 Expenditures by.................... 291- 301
Media, Billings to Clients by Type of (1935 Census of Business).... 290
Media, Organizations Gathering Research on....................... 273
Median, Advertising Expenditures on the Major Networks........... 282, 283, 286
Merchandising Services of Stations—See Stations.
Merchandising, Tabulation of U. S. Station Services.............. .. 607- 635
Meters, Manufacturers of ...t i 1052
Microphone, Parabolic, Details of.......... ... .. i, 203, 205
Microphones and Accessories, Manufacturers of.................... 1052
Michigan Radio Network, Details of.............. ... ... i, 597- 598
Mixing Equipment, Manufacturers of................ .. .coiviivaa. 1053
MONEY . ... 281-301
Monitoring Equipment, Manufacturers of............. ... .. coovnt. 1053
Multipliers, Manufacturers of...........iii i, 1053
MUSIC ... . 33-194
Music After 1800......ccvuniniiiii it ittt ittt iaereeneanaas 36
Music—AMP Performing Rights License (Sample)................. 182- 184
Music—ASCAP Performing Rights License (Sample) ............... 166- 169
Music Before 1800. ... ...cuuuiriiiin ittt et 35- 36
Music—G. Ricordi & Co. Performing Rights License (Sample)....... 187- 188
Music—MPPA Rights, Fees, and Proposed Off-the-Air Recording

75 T3 o ] 184- 185
Music of the American Colonial Period...................covvvunn. 34- 35
Music of the PilgrimsS. .. ..covviiiiiiii ittt it i e i e 34
Music—Popular U. S. Instrumental and Vocal Selections, 1800-1935. . 33~ 158
Music Publishers, AMP Members. ........coiiiiiiiniiiinnennn. 181
Music Publishers, ASCAP MemDerS. .. ovvivin et 171~ 173
Music Publishers, G. Ricordi & Co............. ... v 187- 188
Music Publishers, MPPA MemMbDELS. .. ..vvvttntiineiie e, 186- 187
Music Publishers’ Protective Assn., Details of . ...................... 184- 187
Music Publishers’ Protective Assn. Members........... e 186- 187
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Music Publishers’ Protective Assn., Officers and Address............
Music Publishers’ Protective Assn., Proposed Off-the-Air Recording
0 () 4 -
Music Publishers’ Protective Assn., Purposes and Policies...........
Music Publishers’ Protective Assn., Scale of Fees for Mechanical
RIgN S it i i i e i i et i i i
Music Publishers’ Protective Assn., Transcription Producers Licensed
)2
Music Publishers, SESAC . ... .utiiteieeeeenrrnerneesroncaeraennns
Music—SESAC Performing and Mechanical Rights Licenses (Sam-
ples) ..., ettt etereataaai ettt e
Music—Society of Jewish Composers, Publishers and Song Writers
Radio License (Sample) ......ovveeiiieieirnrinsansonnranaasans
Music—Songs Played over 10,000 Times in 1936.....................
Musical Directors of Stations—See Stations.
Musical-Historical Cavalcade: 1800-1935............ccveiinniiann.
Musical-Historical Cavalcade: 1800-1935, Cross-Index to Same......
Musical Numbers, New York Legitimate Season 1937-1938, Listed
With SINgersS. ...ttt i i i it ettt ettt
Musicians, Professional Records of .. .....civeiiiiriniiieeneeennenns
Mutual Broadcasting System, Advertisers’ 1937 Expenditures........
Mutual Broadcasting System, Commercial 1937-1938 Programs, with
Complete Details. . ......coiiniiiiiniiiiiiiniieenirecarnnansnns
Mutual Broadcasting System, Commercial Programs by Types, 1936~
B
Mutual Broadcasting System, Gross Billings to Advertising Agencies,
B
Mutual Broadcasting System, Gross Client Expenditures, 1935-1937. .
Mutual Broadcasting System, Map of.........cviiiiiiiiiiinnnnnn,
Mutual Broadcasting System, 1937-1938 Commercial Programs Noted
by Origination Point, Sponsors, and Station Hours per Week....
Mutual Broadcasting System, Personnel................ e

N

National Association of Broadcasters, Convention Dates and Places,

1023-1038 .. i e e et e
National Association of Broadcasters, Details of....................
National Association of Broadcasters, Details of Reorganization.....
National Association of Broadcasters, Directors and Committees....
National Association of Broadcasters, Presidents, 1923-1938........

National Broadcasting Co., Advertisers’ Expenditures for Programs
Originating from New York, Hollywood, Chicago and Other
) 8 11

National Broadcasting Co., Advertisers’ 1937 and 1936 Expenditures..
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185
184

184~ 185

275- 280
192- 193

189- 191

194
160- 165

33- 135
135~ 158

260- 268
1223-1423
283

329- 384

315- 319

1183
301
586- 587

324- 325
588

1029
1023-1029
1023-1025
1026-1028
1028-1029

320
283~ 286
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National Broadcasting Co., Commercial 1937-1938 Programs, with
Complete Details. . ...ttt ittt
National Broadcasting Co., Commercial Programs by Types, 1936-
1038 i e e iie e
National Broadcasting Company, Gross Billings to Advertising Agen-
[0 LT 2 e
National Broadcasting Co., Gross Client Expenditures, 1927-1937. ...
National Broadcasting Co., Map of........... ..o,
National Broadcasting Co., 1937 Revenue by Industry Classification..
National Broadcasting Co., 1937-1938 Commercial Programs Noted
by Origination Point, Sponsors, and Station Hours per Week. ...
National Broadcasting Co., Personnel................coiiieii.n.
Network Adaptations of Legitimate Theatrical Works, 1937-1938. ...
Network Affiliation of Stations—See Stations.
Network Broadcasting Special Regulations, Federal Communications
Commission Revision of Rules and Regulations.................
Network Commercial Programs, by Origination Points, 1937-1938. ...
Network Commercial Programs, by Types, 1936-1938................
Network Commercial Programs, 1937-1938, with Complete Details. ...
Network Gross Client Expenditures, 1927-1937 (by Networks) .......
Network 1937 Billings to Advertising Agencies......................
Network (NBC, CBS) 1937 Revenue by Industry Classification.......
Network Programs, Advertisers’ Expenditures for Those Originating
from New York, Hollywood, Chicago and Other Points..........
Network Radio, 1937 Major Advertisers’ Expenditures..............
Network Revenue by Individual Advertiser Expenditures............
Network Revenue, 1937, 1936, 1935. . ... ..ottt inieieieiienenenn
NETWORKS ...... .. . . .

Networks, Key Station Contract with the American Federation of
MUSICIaNS . i i e it e

Networks, Mentioned in Radio Columns..............c..coiiiiann.
Networks, National, Personnel and MapsS. .....ccvvternnirenenennnnn
Networks, Regional, Details of . ......... ... i,
New England Network, Details of............ .. .ot

New York, Advertisers’ Expenditures for Network Programs Origi-
nating from. ... e e

New York, CBS 1937-1938 Commercial Programs Originating from..
New York Daily News Favorite Radio Performer Poll................

New York, Mutual 1937-1938 Commercial Programs Originating
9 () ¢ o O

New York, NBC 1937-1938 Commercial Programs Originating from..
New York Theatre Season, 1937-1938..........cci v,
New York University Varieties Popularity Poll......................

New York World-Telegram Newspaper Editors Radio Poll, Seventh
ANNual .. e e e

News Commentators, Network Commercial Daytime, Number and
Station Hours per Week, 1936-1938...........c.ccviiiiinnnnnnn.
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315-

384

319

1183-1184

590-

326-
588-
269-

533-
321-
315-
329-

301
591
287

328
593
271

534
328
319
384
301

1182-1184

291-
281-

287

320
301
286
281

581-600

1179-1181
1109-1163

581~
596-

321,

327-
260-
310-

312-

318-

596
600
598

320
323
312

325
328
268
311
313

319
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News Commentators, Network Commercial Evening, Number and

Station Hours per Week, 1936-1938.........ccoiiiiiiinniinn, 316- 317
NEWS-PUBLICITY ........... .. ... . . . i, 1109-1167
News Services, Client Stations of—See Stations.

News Services, Details of . ... it 275
Newspaper Ownership of Stations—See Stations.

Newspaper Ownership of Stations, U. S. Court of Appeals Dictum on. 536
Newspaper Reading, as Favorite Recreation................. ... ... 312
Newspaper Total Revenue, 1937, 1936, 1935..........ccoviiviinnn.. 289
Newspapers, Billings to Clients (1935 Census of Business).......... 290
Newspapers, 1937 Major Advertisers’ Expenditures................. 291~ 301
Newspapers, 1937 Reader Expenditures in the Purchase of.......... 289
Newspapers, Radio Editors and Policies. .......oovvieeeennennnn.. 1109-1163
Newspapers, Readership Statistics on Radio Logs, Radio Columns

and Hollywood COlUIMNS. ... vttt ittt i itt et iietenenanenenans 1109
Niagara Falls, CBS 1937-1938 Commercial Programs Originating

B8 o) o s K 323
Novelty Programs, Network Commercial Daytime, Number and Sta-

tion Hours per Week, 1937-1938. ... ... ... iiiiieiireiinannnn. 319
North American Regional Broadcasting Agreement and the Havana

L0702 0 -3 o= o o - 548- 553
North Central Broadcasting System, Detailsof..................... 598
Northern California Broadcasting System, Details of............... 598
Off-the-Air Recordings, MPPA Proposed License for................ 185
Oklahoma Network, Details of . .........ccviiiiiiiii i, 598
Operators, Station—See Stations.

Organ Programs, Set-ups for.........ov ittt 218- 221
Origination of Network Commercial Programs by Advertisers’ Ex-

PENAI ULeS ..o e e 320

Origination of 1937-1938 Network Commercial Programs, with Com-
plete Program Details............. .t 329- 384
Origination of 1937-1938 Network Commercial Programs, with Spon-

sor and Station Hours per WeeK...............ooviiniinnnn.., 321- 328
Oscilloscopes, Manufacturers of...........cututrneneneeannnnnnn. 1054
Outdoor Advertising, Billings to Clients (1935 Census of Business) . . 290
Ownership of Stations, Absentee, U. S. Court of Appeals Decision. ... 536
Ownership of Stations by Newspapers, U. S. Court of Appeals Dictum

10 ¢ 536

Ownership, Radio Set—See Stations.
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Ownership, Set, of South and Central American Nations—See Sta-
tions, South and Central American.

P

Pacific Northwest Coverage Group, Details of.............oovennne.
Parabolic Microphone, Details of ... .c.o.vieiiiirinereiiinneersennnnns
Parts and Supplies, Radio Set, Sold in 1937 (Dollar Volume) ........
Performing Rights License, AMP. . ..........uturririrareneenneennns
Performing Rights License, ASCAP. ... .c.urirttitiiiieenanunrnnn
Performing Rights License, G. Ricordi & CO........ovvviviereennnnn
Performing Rights License, SESAC . .. ..ottt ieiiiireeeeenaans

Performing Rights License, Society of Jewish Composers, Publishers
and Song Writers. . ..ottt i ittt

Philadelphia, CBS 1937-1938 Commercial Programs Originating from.
Philadelphia, NBC 1937-1938 Commercial Programs Originating from.
Phonograph Records, The “Waring Case”. ........oveeurrnneeernnn
Plays, Adapted for Radio 1937-1938. . .......'rruririnrnnennnnnenns
Plays, Legitimate, Average Run During 1936-1937 New York Season..
Plays, Legitimate, Details of 1937-1938 New York Season...........
Plays, Legitimate, Median Run During 1936-1937 New York Season. .

Political Speeches, Cooperative Analysis of Broadcasting Special
RabingS ..ot e et

Polls, Program Popularity.............coiiiiiiiiiiiiiiiiiiiiinnan,

Popular Music, Network Commercial Daytime, Number and Station
Hours per Week, 1936-1938. .. ... ..oviiirriiiriiieininennennenn

Popular Music Programs, Network Commercial Evening, by Types,
1036-1088 . it e e e

Popular Religion Programs, Network Commercial Evening, Numbe;‘
and Station Hours per Week, 1936-1938.................ccovn...

Popular Song Hits of 1936, ...... ..ot it iiiiiiiiieeaeannn
Popular U. S. Instrumental and Vocal Selections, 1800-1935..........
Popularity PolIS, Program. . .......cuuuerurnreenrnnrnnrnnnneseenans
Population, Canada........... ...ttt
“Privacy” Legal Rights...... .. ... ... ... . i,
Producers, Advertising Agency—See Advertising Agencies.

Producers, Professional Records of ............c.cviiiiiiiinnnenann.

PRODUCTION ....... ... ... ... ..
PRODUCTION AIDS. ... .. ... ... ..

Production, Network Commercial Program Types, 1936-1938.........

Production, 1937-1938 Commercial Network Programs, with Complete
B0 1= N
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598
203, 205

289
182- 184
166- 169
187- 188
189- 190

194
323
328
554- 564
269- 272
260- 261
260- 268
260- 261

304
309- 315

318- 319
316- 317

316- 317
160- 165
33- 158
309- 315

919
554- 564

1223-1423
303-384

33-280
315- 319

329- 384
195- 221
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PROFESSIONAL RECORDS ........ ... ........... 1223-1423

Program and Production Directors of Stations—See Stations.

Program Directors, Professional Records of........................ 1223-1423
Program Directors and Artists’ Social Security Taxes............... 517- 524
Program Producers, Details of.......... ..., 1430-1434
Program Popularity PollS.........coiiiiiiiiiiii it nnn 309- 315
Program Service, Federal Communications Commission Regulation

Of e e ... 539- 541
Program Sel-UDS. . oot tie ettt ittt tee e e e et 195- 221
PROGRAM TITLES................................ 385-516
Program Titles, Most-Used Key Words........ooviiiinieinnenennennn 516
Programs, Advertisers’ Expenditures for Network Programs Originat-

ing from New York, Hollywood, Chicago and Other Points...... 320
Programs, Best, in South and Central America—See Stations, South

and Central American.
Programs, Leading 10 Daytime, Cooperative Analysis of Broadcasting

Rl gS vttt i it i ittt et e e e e, 305
Programs, Leading 25 Evening, Cooperative Analysis of Broadcasting

RabiNgS .o i e 305
Programs, Network Commercial, by Origination Points, 1937-1938.... 321- 328
Programs, Network Commercial, by Types, 1936-1938............... 315- 319

Programs, Network Commercial 1937-1938, with Details on Sponsor,
Agency, Origination, Air Time, Network, Production, Script
Writer, Talent, Agency Director, Announcer, and Length of Run. 329- 384

Programs, Special Events, Cooperative Analysis of Broadcasting

RatINgS ... e e 304
Quaker Network, Details of . ......... ... i, 598- 599
RCA Magic Key Program, Studio Set-up for........................ 214- 217
Radio, Billings to Clients (1935 Census of Business) ................ 290
Radio EAIlOrs. .. covii i it i e e et e e 1109-1163
Radio Guide Fourth Annual Popularity Poll........................ 309- 310
Radio Listening, as Favorite Recreation..................c..coo ... 312
Radio NeWS SeIViCeS. .. vuitiiiit ettt ttenee e eeenennnnns 275
Radio Serial, Comparison of Original Text and the Seript.......... 222- 239

19
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Radio Sets, 1937 Listener Expenditures in the Purchase, Operation,
Repair and UpKeep Of . .. ..o ittt iiie i
Radio Total Revenue, 1937, 1936, 1935. ... ... ... oo ieiiinninn
Radio Writers’ Guild........ ...ttt ittt
Rates, Base, of Stations—See Stations.
Rates, Complete, of South and Central American Stations—See Sta-
tions, South and Central American.
Ratings, Cooperative Analysis of Broadcasting, Details of..........
Ratings, Cooperative Analysis of Broadcasting, on Leading 25 Eve-
ning and 10 Daytime Programs, October, 1937-April, 1938.......
Ratings, Special Events, Taken from Cooperative Analysis of Broad-
casting ReCOIAS. .. ....viieiiit i it i ine e
Reader Expenditures in the Purchase of Farm Papers, 1937........
Reader Expenditures in the Purchase of Magazine Subscriptions, 1937
Reader Expenditures in the Purchase of Newspapers, 1937..........
Readership, Statistics on Newspaper Radio Logs, Radio Columns and
HOollywood COIUMIS. . ...ttt ettt it ettt iaeans
Reading, as Favorite Recreation.......... ... . ... ..o o il
Record and Transcription Duties in South and Central American
Stations—See Stations, South and Central American.
Recording-Playback Equipment, Manufacturers of.................
Recordings, Makers of....... .ot
Recordings, Off-the-Air, Proposed MPPA License..................
Records, Phonograph, The “Waring Case”.............ciiiiivn ..
Recreations, Favorite (from Fortune Quarterly Survey) ............
Regional Networks, Details of.......... o i,
Religious Programs, Network Commercial Daytime, Number and Sta-
tion Hours per Week, 1937-1938....... ... .. .. i,
Repair Services, Radio Set, Dollar Volume 1937....................
Representatives of Stations—See Stations.
Research Organizations, Details of......... ... ... ... .. ...
Resistors, Manufacturers of........... .. . i
Revenue, Columbia Broadcasting System, 1937....................
Revenue, Gross Network, 1927-1937 (By Networks) ..................
Revenue, Mutual Broadcasting System, 1937.......................
Revenue, 1937, By Media from Major Advertisers..................
Revenue, National Broadcasting Co., 1937.............. ... ........
Revenue, National Magazine Total, 1937, 1936, 1935................
Revenue, Newspaper Total, 1937, 1936, 1935........................
Revenue, Total Network, 1937, 1936, 1935.......... .. ... ... ..
Revenue, Total Radio, 1937, 1936, 1935.......... ... .. .ciiivuue.n..
Ricordi, G. & Co.,, Details of .. ...,
Ricordi, G. & Co., Representative and Address................c....
Ricordi, G. & Co., Size and Type of Catalogue..............cou.....
Ricordi, G. & Co., Small Rights Radio Performing License (Sample) .
Ricordi, G. & Co., Type of Rights Controlled by....................
Rights to College Sports—Ser College Sports.
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554-

596-

291-

281,
187-

187-

1169

303

305

304
289
289
289

1109
312

1054
280
185
564
312
600

319
289

273
1055
282
301
283
301
286
289
289
281
289
188
187
187
188
187
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S

SESAC—See European Stage Authors and Composers, Inc.

St. Louis, CBS 1937-1938 Commercial Programs Originating from...
St. Louis, Mutual 1937-1938 Commercial Programs Originating from.
Sale and Lease of Broadcast Stations.................... ..ot
Salon Orchestra, Studio Set-up for............ .. .. oL,
Sample Adaptations of Radio Scripts from Books and Stories......
San Francisco CBS 1937-1938 Commercial Programs Originating

6 0o
San Francisco, Mutual 1937-1938 Commercial Programs Originating
8 0 ) o L
San Francisco, NBC 1937-1938 Commercial Programs Originating
8 (o ) o'« R

Script Buyers of Advertising Agencies........... ...t
Script Writers, Advertising Agency............ouvieiiinnnenn..
Script Writers, 1937-1938 Network Commercial Programs with Com-
pPlete Details.. .. .oo it i i i i e e i e e
Script Writers, Professional Records of............. .. .civiiie.n.
Scripts, Sample Adaptations from Originals.......................
Seating Facilities of Stations—See Stations.
Seating Facilities, Tabulation of U. S. Stations....................
Semi-Classical Music Programs, Network Commercial Evening,
Number and Station Hours per Week, 1936-1938................
Serial, Radio, as Adapted from Original Text......................
Serials and Drama, Network Commercial Daytime, Number and Sta-
tion Hours per Week, 1936-1938.......... ... . o,
Set Ownership—See Stations.
Set Ownership, South and Central American—See Stations, South
and Central American.
Set Tax, South and Central American—See Stations, South and
Central American.
Set Taxes, Canadian. .. ... .. itteiniiit ittt ittt
Sets, Radio, Sold During 1937 (Dollar Volume) ....................
Showmanship Citations, Variety, 1937 and 1936....................
Singers, Professional Records of .............cviiinniian..,
Singers and Musical Numbers of 1937-1938 New York Theatre
I 1= o1 ) o U
Social Security Taxes and Radio Artists.......... ... ... i
Society of European Stage Authors and Composers, Inc., Details of. .
Society of European Stage Authors and Composers, Inc., Member-
530 1 ) o

Society of European Stage Authors and Composers, Inc., Method of
Dividing Royalties...........oiiiiiii ittt i

Society of European Stage Authors and Composers, Inc., Number of
Contracts with Broadcast Stations............................
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323
325
541- 542
212- 213
222- 259

323

325

328
1185-1221
1185-1221

329- 384
1223-1423
222- 259

607~ 635

316- 317
222- 239

318- 319

919

289

306- 307
1223-1423

260~ 268
517- 524
188- 193

192- 193

188- 189

189
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Society of European Stage Authors and Composers, Inc., Officers

20 Lo B U e b oY1 P 188
Society of European Stage Authors and Composers Inc., Small Per-
forming Rights License (Sample) ...........cviiiiiiiiiin.. 189- 190

Society of European Stage Authors and Composers, Inc., Transcrip-
tion Memorandum for Sustaining, Local Commercial and

Custom Built Programs.............cvvuieniunennnnnennennanns 191
Society of European Stage Authors and Composers, Inc., Type and

Size of CatalogUe. ... oottt e e e 188
Society of European Stage Authors and Composers, Inc., Type of

Rights Controlled by.........ciiiiiiiiniiniiiiiiianennn. 188
Society of Jewish Composers, Publishers and Song Writers,

Details Of ... o e e e e 194
Society of Jewish Composers, Publishers and Song Writers,

B (3 0L oL o O 194
Society of Jewish Composers, Publishers and Song Writers, Officers

ANA AQALESS. .ttt ettt ittt e e et 194
Society of Jewish Composers, Publishers and Song Writers Radio

0 [T o PP 194
Song-Patter Team Programs, Network Commercial Daytime, Num-

ber and Station Hours per Week, 1936-1938.................... 318- 319
Songs in Legitimate Productions, 1937-1938 New York Season, with

I EIS .ottt e e e 260- 2568
Sound Effects, Studio Set-up for........ ... ... ...l 196- 199
Space, Newspaper, Amount of, Devoted to Radio—See Radio Editors.
Speeches, Cooperative Analysis of Broadcasting Special Ratings.... 304
Sponsors—See Advertisers.
Sporting Events, as Favorite Recreation........................... 312
SPORTS .. ... .. 1074-1108
Sports, College, Complete Details.............ciiiiiiin i, 10'74-1089
Sports, Complete Records on Sponsored Sports by Stations......... 1091-1108
Sports, Cooperative Analysis of Broadcasting Special Ratings...... 204

Sports, Details on 1938 General Mills’ and Co-Sponsors’ Schedule... 1089-1091
Sports Programs, Network Commercial Evening, Number and Sta-

tion Hours per Week, 1936-1938......... ... ... ... iiiviinnn.. 316- 317
Starred Performers, Definition of............ ... i 1223
Station Allocation Regulations, Federal Communications Commis-

sion Revision of Rules and Regulations........................ 526- 530
Station Applications, Federal Communications Commission Revision

of Rules and Regulations...............ccoiiiiinniinn.. 531- 532
Station Hour, Definition of............... .. ... ... ... .. . ... 315, 321
Station Hours, Network Commercial Program Types by, 1936-1938.. 316- 319
STATION REPRESENTATIVES... ... ... ........... 1065-1073
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Station Representatives, Clients Stations of—See Stations.
Station Special Experimental Authorizations, Federal Communica-

tions Commission Revision of Rules and Regulations.......... 531
Stations and Channels, Federal Communications Commission. Re-

vision of Rules and Regulations..........c.ccoiiiiiiiiiiieennas 530- 531
Stations, Appeals from the Federal Communications Commission’s

B =T 13 10 s 1 e 543- 545

STATIONS, CANADA . ..............ccovieiiinnn.. 901-919

N o7 o - T '901- 903

British Columbia .......coviiiiiiiii ittt ie it 903- 907

Manitoba . ....iiiri i i e et 907- 908

New BrunswicK........veeiieienenneeerneenerneeneennnns 908

Nova Scotia ....covvriiiiiii ittt iaienii i inenns 908- 909

(05177 5 i o T 909- 914

Prince Edward Island...........ccoiiiiiierernnncnennenns 914- 915

QUEDEC .. it i i i it i e it 915- 918

Saskatchewan ........ciiiiiiiiiiiiiiiiiieiinennnneenns 918- 919

Stations, Canadian, Regulations for...............ccciiiienennn, 570- 577

Stations, Complete Records on Sponsored Sports........... e 1091-1108

Stations, Economic Considerations............coiiiiiiiiiiin, 538- 539

Stations, Eligibility for License............cciiiiiiiiiiiniinnennn, 535~ 537

Stations, Equipment for, Classified by Type and Trade Names...... 1048-1060

Stations, Facsimile, List of........coiiiiiiiiiiiiiii i 1063-1064

Stations, International Broadcast inthe U. S...................... 1063

Stations, Mentioned in Radio Columns.............ciiiiiiinennn.. 1109-1163

Stations, Need for Service and Geographical Distribution.......... 537- 538
Stations, Regulations of Program Service by the Federal Communi-

cations Commission. ....... ..ottt it i i 539- 541

Stations, Saleand Lease Of .. ......c.iiiiieiiin it iiiiiinennnn 541- 542

STATIONS, SOUTH AND CENTRAL AMERICAN. ... 920-1022

Argentine ......cc.iiiiiii e e 923- 935

Bolivia ... i e e e 935- 937

Brazil ... e e e 937- 945

Chile ittt e e e e 946- 952

Colombia .....iii i e e e e 953~ 959

Costa RICA oottt 959- 961

(01 1« 7 Y 961- 974

Dominican Republic............ ..o i, 975- 979

BT A2 Mo (o) o O 979

B0 Yo (o) 979- 982

Guatemala ... i e 983- 985

% £0)'a Lo L b= OO 985- 987

1 05« 1o T 987-1000

Nicaragua ......ciiiiiii ittt ittt ieniennnennn 1001-1003

 www americanradiohistorv com


www.americanradiohistory.com

INDEX—Continued

Panama .........iii i i e e 1003-1005
Paraguay . ...ciiii e 1005-1007
POIU ot e e e 1007-1011
Puerto RicOo.......ooiii i 1011-1013
ULUBUAY  ti ottt it ittt ettt et ittt ettt 1013-1017
VENEZUELA ..ttt ittt i e 1017-1022
Stations, Television, List of U. S...... ... ... i i, 1062
STATIONS, UNITED STATES . ........ ... .......... 601-900
Alabama ... e 636- 639
N 1< TN 899
ATiZona ... e 639~ 643
AT RaANSAS &t ittt i e e e 643- 645
California . ...coviiint i s 645- 662
Colorado .......... N 663- 669
Connecticut ......... oo i e 669- 675
DelaWare .. ... e e e e 675
District of Columbia.................... e 675- 676
Florida .....co i e 677- 683
(€7 T0) = - Y 683- 686
Hawail ..o e e 900
TAA0 ittt e e 687- 689
TIN00S o v et et i e e e e e e e, 689- 702
INAIaNa . .v. it e e e e 703- 707
o) - T 708- 713
2 50 1 1 714- 719
KentucKky ..o i e e e e e 719- 725
Louisiana .......iiiiii i e e 725- 728
MaIne ..ovtiii i e e e e e 729- 731
Maryland ........iii i e e e e 731- 735
Massachusetts ... i 735- 741
Michigan ... e e e T41- 748
MiInnesota .......oiiiii i e e 749- 754
MisSISSIPPI ..o e 755~ 757
MISSOUIT vttt it i i i e i et e e e 758- 167
Montana .......coiiiiiii it e e 767- 769
JRL] o) = 1 << PPN 769- 775
Nevada .ooviir it i e e e e e 15
New Hampshire....... ... o it 775- T71
NeW JeISeY . oi ittt i et e e e T77- 1781
New MeXICO. .. iuivriii ittt ittt et eie i 781- 782
New YorK.....oooioiiiii i i et 783- 798
North Carolina. ........ccoiiitiiinii ittt 799- 804
North Dakota..........cooiiinii i 805- 808
OO .. e e, 809- 821
()982 o o) o - P 822- 827
24
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(@ ) =0 ) o L P 827~ 832
Pennsylvania ............iiuiiniiiiiiii i 833- 845
Rhode ISIand .......ooviiiininirneenneeenaatiennieanns 845- 847
South Carolina ............iiiiieniiiiniiiiininnnens 847- 848
South Dakota.......cooiiiiiiiiiii ittt 849- 851
TENIIESSEE .+ v o v v e v et eeeeeie e s eeenaneneeaennnneeens 852- 858
B = <2 e 858- 872
L1 7 ) s Ut 873- 877
Vermont ... e e et 877- 879
Virginia ... e 879- 883
Washington . ....... ittt ittt iiee e 883- 889
West Virginia........ ... ..t 889- 892
WiSCONSIN ..t i i i e i e e e e e 893- 897
WY OmMINg .. i et 897- 899
Stations, U. 8. Classified by Wattage.............. ..ot 601- 607
Stations, U. S. Court of Appeals Decision on Absentee Ownership... 536
Stations, U. S. Court of Appeals Dictum on Newspaper Ownership. .. 536
Stations, Winners of 1937 and 1936 Variety Showmanship Citations. . 307
Store Displays, Billings to Clients (1935 Census of Business) ........ 290
Symphony Orchestras, Set-ups for...........cco i, 208- 213
TALENT ... ... ... .. 1223-1423
Talent and Social Security Taxes.........ccoviiiin ... 517- 524
Talent and the “Waring Case”. ...ttt iiiiiiiennneenanns 554- 564
Talent Buyers of Advertising Agencies............c.ooioii ... 1185-1221
Talent, Cooperative Analysis of Broadcasting Ratings on Programs. 305
Talent, 1937-1938 Network Commercial Programs with Complete
Details ..o e e e e e 329- 384
Talent, Popularity PollS. .......ccovuiiniiii i ittt 309- 315
Talks and Instruction, Network Commercial Daytime, Number and
Station Hours per Week, 1936-1938.............cciiiiiineuninn. 318- 319
Talks, Network Commercial Evening, Number and Station Hours per
Week, 1936-1938. ... . ittt i ittt e e 316- 317
Taxes, Set, in Canada............iuiiiiiniiin i, 919
Taxes, Set, in South and Central American Nations—See Stations,
South and Central American.
Taxes, Social Security.......ccoiiiiii it e 517- 524
Television, List of U. 8. Stations.............. ... ... oo i, 1062
Test and Laboratory Equipment, Manufacturersof................. 1056
Texas Quality Network, Details of............... ... .. ... .. .. ... 599
Theatre Season, New York, 1937-1938............cciiiiiniinennn.. 260- 268
Theatrical Works Adapted for Radio, 1937-1938.................... 269- 272
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Time Buyers of Advertising Agencies................... R, 1185-1221
Titles, Musical, 1800-1935. . ... ..ciitrr ittt iiiiineenanannns 135- 158
00 L LTSI o o= o o AT PPN 385- 516
Titles, Program, Most-Used Key Words.........covevieiiniinennnnn 516
Toscanini Symphony, Studio Set-up for............. ..ot 208- 209
Trade Journals, Details of . ..........oo i iii i 1164-1166
Trade Names of Equipment...........coiiiiniiniiiiiiiiiinnninns 1058-1060
Trade Papers, Billings to Clients (1935 Census of Business) ......... 290

Transcription and Record Duties in South and Central American
Nations—sSee Stations, South and Central American.

Transcription Equipment, Manufacturers of....................... 1054
Transcription Producers, Details of............ ... ... it 275- 280
Transcriptions, G. Ricordi & Co.........cciiiriiiiiininiinnnnns 187
Transcriptions, MPPA Rights, Fees, and Proposed Off-the-Air Re-

Cording LiCenSe. . .....iiiii ittt it iieneeeenaanannans 184- 185
Transcriptions, SESAC Licenses for Sustaining, Local Commercial,

and Custom Built Programs. ..........oovueiuvnneenrrneeneennns 191

Transcriptions, Type Used in South and Central American Stations
—=See Stations, South and Central American.

Transformers and Chokes, Manufacturersof....................... 1056-1057
Transmission Line Equipment, Manufacturers of................... 1057
Transmitters, Manufacturers of.........ccovviiii s 1057
True Story Program, Comparison of Original Text and Radio Script. 240- 259
Tubes, Manufacturers of............cci i, 1058
Tubes, Radio Set, Sold in 1937 (Dollar Volume) .................... 289
Tucker, Orrin, Set-up for His Band...............cciiiiiiniinnenn. 200- 203
Tulsa, CBS 1937-1938 Commercial Programs Originating from...... 323
Type of Radio Material Accepted by Fan Magazines—See Fan
Magazines.
Type of Radio Material Accepted by Trade Journals—See Trade
Journals,
Types of Network Commercial Programs, 1936-1938................ 315- 319

U

Ultra-High Frequency Allocation, Federal Communications Com-

mission Revision of Rules and Regulations.................... 534
UNIONS . ... 1168-1181
U. S. Marine Band, Set-up for............ ... i, 206- 207
Varieties, New York University, Popularity Poll.................... 310- 311
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INDEX—Continued

Variety Programs, Network Commercial Daytime, Number and Sta-

tion Hours per Week, 1936-1938........cc00ivtiieiineinnnnnn
Variety Programs, Network Commercial Evening, Number and Sta-

tion Hours per Week, 1936-1938..........cciiiiiiiiiiiiinnnnns
Variety Showmanship Citations, 1937 and 1936.....................
Variety Showmanship Plaque (Facsimile)....................ovut.
Vaudeville, Historical Notes on—See Musical-Historical Cavalcade.
Virginia Broadcasting System, Details of..........................

B2 T O P
Washington, D. C., CBS 1937-1938 Commercial Programs Originat-

oY= 0 o SR
Washington, D. C., NBC 1937-1938 Commercial Programs Originat-

b3 7 < 5 o) ¢
Washington-Oregon Net, Details of............ccoeiiii i,
Wattage, U. S. Stations Classified by.........ccooiiiiiiii i,
West, Mae, Incident..........coiuiiiiiiiiiiiiintiiiiiinennnnnnn.
West Texas Broadcasting System, Details of.......................
West Virginia Network, Details of.........cviviiiiiiiiiin...
Wheeling, Mutual 1937-1938 Commercial Programs Originating

B3 o0 o PP
Whiskey Advertising, Acceptance of—See Stations, Also............
Wine Advertising, Acceptance of—See Stations, Also...............
Wire, Manufacturers of...........coiiiiiiiiiiriiieinennnnnnne..
Wisconsin Radio Network, Details of ........cciviiiiniin..
Women’s National Radio Committee, Fourth Annual Awards.......
Words Most-Used in Program Titles........c.coviviiiiininnennn.
Wrestling—See Sports.

Yankee Network, Details of ............. ... oo,

Z Net, Details of................... e ettt e,
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