STATIONS

U. S. STATIONS CLASSIFIED BY WATTAGE

In the accompanying lists, all U. S. radio stations, and all proposed radio stations
(i.e, those having a construction permit only), are classified according to their power
output. This classification was made from Federal Communications Commission records

dated June 1, 1939 (and May 1, 1938).

The reader should bear in mind that the wattage assigned to certain stations is
necessarily not always the wattage with which those stations are currently'bperating.
Deviations occur where the F.C.C. has assigned a construction permit for higher wattage.
In such instances the assigned higher wattage is credited to the station, although con-

struction of equipment may as yet not be completed.

This breakdown of wattage results in the following totals for each power category:

1939 1938
500,000 watts. ... ... .. 0 stations 1 station
50,000 watls. .. ... .. ... . 40 stations 34 stations
25,000 watts. ... ... . 1 station 1 station
25,000 and 10,000 watts. ........... ... ... .. .. ... ... ... 0 stations 1 station
RO,000 watts. . ... ... . e 1 station 1 station
10,000 watbs. ... ... .. 7 stations 11 stations
U500 watts. ... e 1 station 1 station
5,000 watts. ... .. ... e 29 stations 2% stations
5,000 and 1,000 watts. . ...... ... ... .. 105 stations 94 stations
5,000 and 500 watts. .. ...... ... ... ... i . 1 station 1 station
2,500 watts. ... ... 1 station 2 stations
2,500 and 1,000 watts. ... ... ... ... ... . ... .ol 5 stations 6 stations
2,500 and 500 watts. ........ . .. ... .. i 3 stations 3 stations
1,000 watts. ..., .o 9% stations 90 stations
1,000 and 750 watts. ... ... ... 0 stations 1 station
1,000 and 500 watts. ........ .. ... ..ol 34 stations 37 stations
1,000 and 250 watts. ... ...... ... ... e 8 stations 4 stations
500 watbs. .. .. ..ot 44 stations 50 stations
500 and 250 watts. ......... ... . i 3 stations 2 stations
250 watls. . ... e 43 stations 51 stations
250 and 100 watts. ........ .. ... ... ool 203 stations 158 stations
200 WALES. ... .. 1 station 2 stations
100 watts. ... .. e 141 stations 152 stations
B0 watts. ... ... ... 3 stations 3 stations
Wattage not assigned........... ... ... ... .. ... 3 stations 0 stations
TOTAL oot e e e 774 stations 733 stations
Commercial stations in operation...... ... ........ 693 stations 652 stations
{ Non-commercial stations.......................... 39 stations 39 stations
Construction permit only.......................... 42 stations 42 stations
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CKLW, Detroit, Mich.
KABC, San Antonio, Tex.
KABR, Aberdeen, S. Dak.
KADA, Ada, Okla.
KALB, Alexandria, La.
KALE, Portland, Ore.
KAND, Ceorsicana, Tex.
KANS, Wichita, Kans,
KARK, Little Rock, Ark.
KARM, Fresno, Calif.
KASA, Elk City, Okla.
KAST, Astoria, Ore.
KATE, Albert Lea, Minn.
KAWM, Gallup, N. Mex,
KBIX, Muskogee, Okla.
KBKR, Baker, Ore.
KBND, Bend, Ore.
KBPS, Portland, Ore,
KBST, Big Spring, Tex.
KBTM, Jonesboro, Ark,
KCKN, Kansas City, Kans.
KCMC, Texarkana, Tex,
KCMO, Kansas City, Mo.
KCRC, Enid, Okla.
KCRJ, Jerome, Ariz.
KDAL, Duluth, Minn,
KDB, Santa Barbara, Calif.
KDFN, Casper, Wyo,
KDKA, Pittsburgh, Pa.
KDLR, Devils Lake, N. Dak,
KDNT, Denton, Tex.
KDON, Monterey, Calif,
KDRO, Sedalia, Mo,
KDTH, Dubuque, Ia.
KDYL, Salt Lake City, Utah
KECA, Los Angeles, Calif.
KEEN, Seattle, Wash.
KEHE, Los Angeles, Calif,
KELA, Centralia-Chehalis,
Wash.
KELD, Eldorado, Ark.
KELO, Sioux Falls, S. Dak.
KERN, Bakersfield, Calif.
KEUB, Price, Utah
KEX, Portland, Ore.
KFAB, Lincoln, Nebr.
KFAC, Los Angeles, Calif,
KFAM, St. Cloud, Minn,
KFAR, Fairbanks, Alaska
KFBB, Great Falls, Mont,
KFBI, Abilene, Kans.
KFBK, Sacramento, Calif.
KFDA, Amarillo, Tex.
KFDM, Beaumont, Tex.
KFDY, Brookings, S. Dak.
KFEL, Denver, Colo.
KFEQ, St. Joseph, Mo.
KFGQ, Boone, Ia.
KFH, Wichita, Kans.
KFI, Los Angeles, Calif,
KFIO, Spokane, Wash.
KFIZ, Fond du Lac, Wis.
KFJIB, Marshalltown, Ia.
KFJI, Klamath Falls, Ore.

KFJIM, Grand Forks, N. Dak.

KFJIZ, Fort Worth, Tex.
KFKA, Greeley, Colo.

KFKU, Lawrence, Kans.
KFNF, Shenandoah, Ia.
KFOR, Lincoln, Nebr,
KFOX, Long Beach, Calif,
KFPL, Dublin, Tex.
KFPW, Ft. Smith, Ark.
KFPY, Spokane, Wash.
KFQD, Anchorage, Alaska
KFRC, San Francisco, Calif.
KFRO, Longview, Tex.
KFRU, Columbia, Mo.
KFSD, San Diego, Calif.
KFSG, Los Angeles, Calif.
KFUO, Clayton, Mo.
KFVD, Los Angeles, Calif.
KFVS, Cape Girardeau, Mo.
KFWB, Los Angeles, Calif.
KFXD, Nampa, Idaho
KFXJ, Grand Junction,

Colo.
KFXM, San Bernardino,

Calif.
KFYO, Lubbock, Tex.
KFYR, Bismarck, N. Dak.
KGA, Spokane, Wash.
KGB, San Diego, Calif.
KGBU, Ketchikan, Alaska
KGBX, Springfield, Mo,
KGCA, Decorah, Ia.
KGCI, Couer d’Alene, Idaho
KGCU, Mandan, N. Dak.
KGCX, Welf Point, Mont.
KGDE, Fergus Falls, Minn.
KGDM, Stockton, Calif.
KGEK, Sterling, Colo.
KGER, Long Beach, Calif,
KGEZ, Kalispell, Mont.
KGFF, Shawnee, Okla,
KGFI, Brownsville, Tex.
KGFJ, Los Angeles, Calif.
KGFL, Roswell, N. Mex,
KGFW, Kearney, Nebr.
KGFX, Pierre, S. Dak.
KGGF, Cofteyville, Kans,
KGGM, Albugquerque,

N. Mex,
KGHF, Pueble, Colo.
KGHI, Little Rock, Ark,
KGHL, Billings, Mont.
KGIR, Butte, Mont,
KGIW, Alamosa, Colo.
KGKB, Tyler, Tex.
KGKL, San Angelo, Tex.
KGKO, Fort Worth, Tex,
KGKY, Scottsbluff, Nebr.
KGLQO, Mason City, Ia.
KGLU, Safford, Ariz,
KGMB, Honolulu, Hawaii
KGNC, Amarillo, Tex.
KGNF, North Platte, Nebr.
KGNO, Dodge City, Kans.
KGO, San Francisco, Calif.
KGU, Honolulu, Hawaii
KGVL, Greenville, Tex.
KGVO, Missoula, Mont.
KGW, Portland, Ore.
KGY, Olympia, Wash,
KHBC, Hilo, Hawaii
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KHBG, Okmulgee, Okla,
KHJ, Los Angeles, Calif.
KHQ, Spokane, Wash,
KHSL, Chico, Calif.
KHUB, Watsonville, Calif,
KICA, Clovis, N. Mex.
KID, Idaho Falls, Idaho
KIDO, Boise, Idaho
KIDW, Lamar, Colo.
KIEM, Eureka, Calif.
KIEV, Glendale, Calif.
KINY, Juneau, Alaska
KIRO, Seattle, Wash,
KIT, Yakima, Wash,
KITE Kansas City, Mo.
KIUL, Garden City, Kans.
KIUN, Pecos, Tex.
KIUP, Durango, Cole.
KJBS, San Francisco, Calif.
KJR, Seattle, Wash,
KLAH, Carlsbad, N. Mex.
KLBM, La Grande, Ore.
KLCN, Blytheville, Ark.
KLO, Ogden, Utah
KLPM Minot, N. Dak.
KLRA, Little Rock, Ark.
KLS, Oakland, Calif.
KLUF, Galveston, Tex.
KLX, Oakland, Calif.
KLZ, Denver, Colo.
KMA Shenandoah, Ia.
KMAC San Antonie, Tex.
KMBC, Kansas City, Mo.
KMED, Medford, Ore.
KMJ, Fresno, Calif,
KMLB Monroe, La.
KMMJ, Grand Island, Nebr.
KMO, Tacoma, Wash.
KMOX, St. Louis, Mo.
KMPC, Beverly Hills, Calif.
KMTR, Los Angeles, Calif.
KNEL, Brady, Tex.
KNET, Palestine, Tex.
KNOW, Austin, Tex.
KNX, Los Angeles, Calif.
KOA, Denver, Colo.
KOAC, Corvallis, Ore.
KOAM, Pittsburg, Kans.
KOB, Albuquerque, N. Mex.
KOBH Rapid City, S. Dak.
KOCA, Kilgore, Tex.
KOCY, Oklahoma City,
Okla.
KOH, Reno, Nev.
KOIL, Omaha, Nebr.
KOIN, Portland, Ore,
KOKO, La Junta, Colo.
KOL, Seattle, Wash.,
KOMA, Oklahoma City,
Okla.
KOME, Tulsa, Okla,
KOMO, Seattle, Wash.
KONO, San Antonio, Tex.
KOOS, Marshfield, Ore.
KORE, Eugene, Ore.
KOTN, Pine Bluff, Ark.
KOV(, Valley City, N. Dak.
KOVO, Provo, Utah
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KOWH, Omaha, Nebr.
KOY, Phoenix, Ariz.
KPAB, Laredo, Tex.’
KPAC, Port Arthur, Tex.
KPDN, Pampa, Tex.
KPFA, Helena, Mont.
KPLC, Lake Charles, La.
KPLT, Paris, Tex.
KPMC, Bakersfield, Calif.
KPO, San Francisco, Calif.
KPOF, Denver, Colo.
KPPC, Pasadena, Calif.
KPQ, Wenatchee, Wash.,
KPRC, Houston, Tex.
KQV, Pittsburgh, Pa.
KQW, San Jose, Calif.
KRBA, Lufkin, Tex.
KRBC, Abilene, Tex.
KRBM, Bozeman, Mont,
KRE, Berkeley, Calif.
KRGV, Weslaco, Tex.
KRIC, Beaumont, Tex.
KRIS, Corpus Christi, Tex.
KRKD, Los Angeles, Calif.
KRKO, Everett, Wash.
KRLC, Lewiston, Idaho
KRLD, Dallas, Tex.
KRLH, Midland, Tex.
KRMC, Jamestown, N. Dak.
KRMD, Shreveport, La.
KRNR, Roseburg, Ore.
KRNT, Des Moines, Ia.
KROC, Rochester, Minn.
KROD, El Paso, Tex.
KROW, Oakland, Calif.
KROY, Sacramento, Calif.
KRRV, Sherman, Tex.
KRSC, Seattle, Wash.
KSAC, Manhattan, Kans.
KSAL, Salina, Kans.
KSAM, Huntsville, Tex.
KSAN, San Francisco, Calif,
KS(CJ, Sioux City, Ia.
KSD, St. Louis, Mo,
KSEI, Pocatello, Idaho
KSFO, San Francisoo, Calif.
KSL, Salt Lake City, Utah
KSLM, Salem, Ore.
KSO, Des Moines, Ia.
KSO0O, Sioux Falls, S. Dak,
KSRO, Santa Rasa, Calif.
KSTP, Minneapolis-St. Paul,
Minn.
KSUB, Cedar City, Utah
KSUN, Lowell, Ariz.
KTAR, Phoenix, Ariz,
KTAT, Fort Worth, Tex.
KTBC, Austin, Tex.
KTBS, Shreveport, La.
KTEM, Temple, Tex. .
KTFI, Twin Falls, Idaho
KTHS, Hot Springs, Ark,
KTKC, Visalia, Calif.
KTMS, Santa Barbara, Calif.
KTOH, Lihue, Hawaii
KTOK, Oklahoma City,
Okla.
KTRB, Modesto, Calif.
KTRH, Houston, Tex.
KTRI, Sioux City, Ia.
KTSA, San Antonio, Tex.
KTSM, El Paso, Tex.

KTSW, Emporia, Kans.
KTUC, Tucson, Ariz.
KTUL, Tulsa, Okla,
KTW, Seattle, Wash.
KUJ, Walla Walla, Wash,
KUMA, Yuma, Ariz.
KUOA, Slloam Springs, Ark,
KUSD, Vermillion, S, Dak.
KUTA, Salt Lake City, Utah
KVAK, Atchison, Kans,
KVAN, Vancouver, Wash,
KVCYV, Redding, Calif.
KVEC, San Luis Obispo,
Calif,
KVGB, Great Bend, Kans.
KVI, Tacoma, Wash,
KVNU, Logan, Utah
KVOA, Tucson, Ariz.
KVOD, Denver, Colo,
KVOE, Santa Ana, Calif.
KVOL, Lafayette, La,
KVOO, Tulsa, Okla.
KVOR, Coloradoe Springs,
Colo.
KVOS, Bellingham, Wash.
KVO0X, Moorhead, Minn,
KVRS, Rock Springs, Wyo.
KVSF, Santa Fe, N. Mex.
KVSO, Ardmore, Okla,
KVWC, Vernon, Tex.
KWAL, Wallace-Kellogg,
Idaho
KWBG, Hutchinson, Kans.
KWEW, Hobbs, N. Mex.
KWFT, Wichita Falls, Tex.
KWG, Stockton, Calif.
KWJIB, Globe, Ariz.
KWJ1J, Portland, Ore.
KWK, St. Louis, Mo.
KWKH, Shreveport, La.
KWLC, Decorah, Ia,
KWLK, Longview, Wash.
KWNO, Winona, Minn.
KWOC, Poplar Bluff, Mo.
KWOS, Fefferson City, Mo.
KWSO, Pullman, Wash.
KWTN, Watertown, S, Dak.
KWTO, Springfield, Mo.
KWYO, Sheridan, Wyo.
KXA, Seattle, Wash.
KXL, Portland, Ore.
KXO, El Centro, Calif.
KXOK, St. Louis, Mo.
KXO0X, Sweetwater, Tex.
KXRO, Aberdeen, Wash.
KXYZ, Houston, Tex,
KYA, San Francisco, Calif.
KYCA, Prescott, Ariz.
KYOS, Merced, Calif.
KYSM, Mankato, Minn,
KYW, Philadelphia, Pa.
WAAB, Boston, Mass.
WAAYF, Chicago, Ill.
WAAT, Jersey City, N. J.
WABC, New York City
WABI, Bangor, Me.
WABY, Albany, N. Y.
WACO, Waco, Tex.
WADC, Akron, Ohio
WAGA, Atlanta, Ga.
WAGF, Dothan, Ala.
WAGM, Presque Isle, Me.
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WAIM, Anderson, S. C.
WAIR, Winston-Salem, N. C.
WALA, Mobile, Ala.
WALR, Zanesville, Ohio
WAML, Laurel, Miss,
WAPI, Birmingham, Ala.
WAPO, Chattanooga, Tenn.
WARD, New York City
WASH, Grand Rapids, Mich,
WATL, Atlanta, Ga.
WATR, Waterbury, Conn.
WAVE, Louisville, Ky.
WAWZ, Zarephath, N. J.
WAYX, Waycross, Ga.
WAZL, Hazelton, Pa.
WBAA, West Lafayette, Ind.
WBAB, Atlantic City, N. J.
WBAL, Baltimore, Md.
WBAP, Fort Worth, Tex.
WBAX, Wilkes-Barre, Pa.
WBBC, New York City
WBBL, Richmond, Va.
WBBM, Chicago, Il
WBBR, New York City
WBBZ, Ponca City, Okla.
WBCM, Bay City, Mich.
WBEN, Buffalo, N. Y.
WBEOQ, Marquette, Mich.
WBHP, Huntsville, Ala.
WBIG, Greensbore, N. C.
WBIL, New York City
WBLK, Clarksburg, W. Va,
WBNS, Columbus, Ohio
WBNX, New York City
WBNY, Buffalo, N. Y.
WBOW, Terre Haute, Ind.
WBRB, Red Bank, N. J.
WBRC, Birmingham, Ala.
WBRE, Wilkes-Barre, Pa.
WBRK, Pittsfield, Mass.
WBRY, Waterbury, Conn.
WBT, Charlotte, N. C.
WBTH, Williamson, W. Va,.
WBTM, Danville, Va.
WBZ, Boston, Mass.,
WBZA, Boston, Mass.
WCAD, Canton, N. Y.
WCAE, Pittsburgh, Pa.
WCAL, Northfield, Minn.
WCAM, Camden, N. J.
WCAO, Baltimore, Md.
WCAP, Asbury Park, N. J.
WCAT, Rapid City, S. Dak.
WCAU, Philadelphia, Pa.
WCAX, Burlington, Vt.
WCAZ, Carthage, IlL
WCBA, Allentown, Pa,
WCBD, Chicago, 111,
WCBM, Baltimore, Md.
WCBS, Springfield, Ill.
WCCO, Minneapolis-St.
Paul, Minn,
WCFL, Chieago, Il
WCHS, Charleston, W. Va.
WCHYV, Charlottesville, Va.
WCKY, Cincinnati, Ohio
WCLE, Cleveland, Ohio
WCLO, Janesville, Wis,
WCLS, Joliet, Il
WCMI, Ashland, Ky.
WCNW, New York City
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WCOA, Pemsacola, Fla.
WCOC, Meridian, Miss.
WCOL, Columbus, Ohio
WCOP, Boston, Mass.
WCOS, Columbia, S. C.
WCOU, Lewiston, Me.
WwWCov, Montgomery, Ala.
WCPO, Cincinnati, Ohio
WCRW, Chicago, Il
WCSC, Charleston, S, C.
WCSH, Portland, Me.
WDAE, Tampa, Fla.
WDAF, Kansas City, Mo.
WDAH, El Paso, Tex.
WDAN, Danville, 111
WDAS, Philadelphia, Pa.
WDAY, Fargo, N. Dak.
WDBJ, Roanoke, Va,
WDBO, Orlando, Fla,
WDEL, Wilmington, Del.
WDEY, Waterbury, Vt.
WDGY, Minneapolis-St,
Paul, Minn.
WDNC, Durham, N. C.
WDOD, Chattanooga, Tenn.
WDRC, Hartford, Conn.
WDSM, Superior, Wis.
WDSU, New Orleans, La.
WDWS, Champaign, I
WDZ, Tuscola, Il
WEAF, New York City
WEAN, Providence, R. I.
WEAU, Eau Claire, Wis.
WEBC, Duluth, Minn.
WEBQ, Harrisburg, Xl
WEBR, Buffalo, N. Y,
WEDC, Chicago, IlI.
WEED, Rocky Mount, N. C,
WEEI, Boston, Mass.
WEEU, Reading, Pa.
WELI, New Haven, Conn.
WELL, Battle Creek, Mich.
WEMP, Milwaukee, Wis.
WENR, Chicago, Il
WENY, Elmira, N. Y.
WEOA, Evansville, Ind.
WESG, Elmira, N. Y.
WEST, Easton, Pa.
WEVD, New York City
WEW, St. Louis, Mo,
WEXL, Royal Oak, Mich.
WFAA, Dallas, Tex,
WFAM, South Bend, Ind.
WFAS, White Plains, N, Y.
WFBC, Greenville, 8. C.
WFBG, Altoona, Pa.
WFBL, Syracuse, N. Y.
WFBM, Indianapolis, Ind.
WFBR, Baltimore, Md.
WFDF, Flint, Mich.
WFEA, Manchester, N. H.
WFIL, Philadelphia, Pa.
WFLA, Tampa, Fla,
WFMD, Frederick, Ma.
WFMJ, Youngstown, Ohio
WFNC, Fayetteville, N. C,
WFOR, Hattiesburg, Miss.
WFOY, St. Augustine, Fla.
WFTC, Kinston, N, C.
WFVA, Fredericksburg, Va.
WGAL, Lancaster, Pa,
WGAN, Portland, Me.

WGAR, Cleveland, Ohio
WGAU, Athens, Ga.
WGBB, Freeport, N. X.
WGBF, Evansville, Ind.
WGBI, Scranton, Pa.
WGBR, Goldsboro, N. C.
WGCM, Gulfport, Miss.
WGES, Chicago, Ill
WGH, Newport News, Va.
WGIL, Galesburg, Ill.
WGKYV, Charleston, W. Va.
WGL, Ft. Wayne, Ind.
WGN, Chicago, 111
WGNC, Gastonia, N. C.
WGNY, Newburgh, N. Y,
WGPC, Albany, Ga.
WGR, Buffalo, N. Y.
WGRC, New Albany, Ind,;
Louisville, Ky,
WGRM, Grenada, Miss.
WGST, Atlanta, Ga.
WGTM, Wilson, N. C.
WGY, Schenectady, N. Y.
WHA, Madison, Wis.
WHAI, Greenfield, Mass.
WHAM, Rochester, N. Y.
WHAS, Louisville, Ky.
WHAT, Philadelphia, Pa,
WHAZ, Troy, N. Y.
WHB, Kansas City, Mo.
WHBB, Selma, Ala.
WHBC, Canton, Qhio
WHBF, Rock Island, IIL
WHBI, Newark, N, J,
WHBL, Sheboygan, Wis.
WHBQ, Memphis, Tenn.
WHBU, Anderson, Ind.
WHBY, Green Bay, Wis,
WHDF, Calumet, Mich.
WHDH, Boston, Mass.
WHDIL, Olean, N. Y.
WHEB, Portsmouth, N. H.
WHEC, Rochester, N. Y.
WHFC, Cicero, Il
WHIO, Dayton, Ohio
WHIP, Hammond, Ind.
WHIS, Bluefield, W. Va.
WHJB, Greensburg, Pa.
WHK, Cleveland, Ohio
WHKC, Columbus, Ohio
WHLB, Virginia, Minn.
WHLS, Port Huron, Mich.
WHMA, Anniston, Ala.
WHN, New York City
WHO, Des Moines, Ia.
WHOM, Jersey City, N. J.
WHP, Harrisburg, Pa.
WIBA, Madison, Wis,
WIBC, Indianapelis, Ind.
WIBG, Glenside, Pa.
WIBM, Jackson, Mich,
WIBU, Poynette, Wis.
WIBW, Topeka, Kans,
WIBX, Utica, N. Y.
WICA, Ashtabula, Ohio
WICC, Bridgeport, Conn,
WIL, St. Louis, Mo.
WILL, Urbana, IiL
WILM, Wilmington, Del.
WIND, Gary, Ind.; Chicago,
11,
WING, Dayton, Ohio
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WINN, Louisville, Ky.
WINS, New York City
WIQD, Miami, Fla..
WIP, Philadelphia, Pa.
WIRE, Indianapolis, Ind.
‘WIS, Columbia, S. C.
WISE, Asheville, N, C.
WISN, Milwaukee, Wis,
WJAC, Johnstown, Pa.
WJIAG, Norfolk, Nebr.
WIAR, Providence, R. L.
WJIAS, Pittsburgh, Pa.
WJIAX, Jacksonville, Fla.
WJIBC, Bloomington, IIl.
WJIBK, Detroit, Mich.
WIBL, Decatur, Ill
WJIBO, Baton Rouge, La.
WIBW, New Orleans, La.
WIBY, Gadsden, Ala.
WJIDX, Jackson, Miss.
WIEJ, Hagerstown, Md.
WJIHL, Johnson City, Tenn.
WJIHP, Jacksonville, Fla.
WJIIM, Lansing, Mich,
WJID, Chicago, Ill.
WILS, Beckley, W. Va.
WIMC, Rice Lake, Wis.
WJIMS, Ironwood, Mich.
WINO, West Palm Beach,
Fla.
WJR, Detroit, Mich.
WIRD, Tuscaloosa, Ala.
WISV, Washington, D. C.
WITN, Jamestown, N. Y.
WJIW, Akron, Qhio
WJIZ, New York City
WKAR, East Lansing, Mich.
WEKAT, Miami Beach, Fla.
WKBB, Dubuque, Ia.
WKBH, La Crosse, Wis.
WKBN, Youngstown, Ohio
WKBO, Harrisburg, Pa.
WKBY, Richmonad, Ind.
WKBW, Buffalo, N, Y.
WKBZ, Muskegon, Mich.
WKEU, Griffin, Ga.
WKOK, Sunbury, Pa.
WEKRC, Cincinnati, Ohio
WKST, New Castle, Pa.
WKY, Oklahoma City, Okla.
WKZ0, Kalamazoo, Mich.
WLAC, Nashville, Tenn.
WLAK, Lakeland, Fla.
WLAP, Lexington, Ky.
WLAW, Lawrence, Mass.
WLB, Minneapolis-St. Paul,
Minn.
WLBC, Muncie, Ind.
WLBL, Stevens Point, Wis.
WLBZ, Bangor, Me.
WLEU, Erie, Pa.
WLLH, Lowell, Mass.
WLNH, Laconia, N. H.
WLOK, Lima, Ohio
WLS, Chicago, IIL
WLTH, New York City
WLVA, Lynchburg, Va.
WLW, Cincinnati, Ohio
WMAL, Washington, D. C.
WMAQ, Chicago, IIl.
WMAS, Springfield, Mass.
WMAZ, Macon, Ga.
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WMBC, Detroit, Mich.
WMBD, Peoria, Il
WMBG, Richmond, Va.
WMBH, Joplin, Mo.
WMBI, Chicago, Il
WMBO, Auburn, N. Y.

WOSU, Columbus, Ohio
WOV, New York City
WOW, Omaha, Nebr.
WOWO, Ft. Wayne, Ind.
WPAD, Paducah, Ky.
WPAR, Parkersburg, W. Va.

WSJS, Winston-Salem, N. C.
WSKB, McComb, Miss.
WSLI, Jackson, Miss.,
WSM, Nashville, Tenn.
WSMB, New Orleans, La.
WSNJ, Bridgeton, N. J.

WMBR, Jacksonville, Fla,
WMBS, Uniontown, Pa.
WMC, Memphis, Tenn,
WMCA, New York City
WMEX, Boston, Mass.
WMFD, Wilmington, N. C.
WMFF, Plattsburg, N. Y.
WMFG, Hibbing, Minn.
WMFJ, Daytona Beach, Fla.
WMFO, Decatur, Ala,
WMFR, High Point, N. C.
WMIN, Minneapolis-St.
Paul, Minn.
WMMN, Fairment, W. Va.
WMOB, Mobile, Ala.
WMPC, Lapeer, Mich.
WMPS, Memphis, Tenn.
WMRO, Aurora, Il
WMSD, Sheffield, Ala.
WMT, Cedar Rapids, Ia.
WNAC, Boston, Mass.
WNAD, Norman, Okla.
WNAX, Yankton, S. Dak.
WNBC, New Britain, Conn.
WNBF, Binghamton, N. Y.
WNBH, New Bedford, Mass.
WNBX, Springfield, Vt.
WNBZ, Saranac Lake, N. Y.
WNEW, New York City
WNLC, New London, Conn.
WNOE, New Orleans, La.
WNOX, Knoxville, Tenn.
WNYC, New York City
WOAI, San Antonio, Tex.
WOC, Davenport, Ia,
WOCB, Hyannis, Mass.
WOI, Ames, Ia.
WOKO, Albany, N. Y.
WOL, Washington, D. C.
WOLS, Florence, S. C.
WOMI, Owensboro, Ky.
WOMT, Manitowoe, Wis.

WOOD, Grand Rapids, Mich.

WOPI, Bristol, Tenn.
WOR, New York City
WORC, Worcester, Mass,
WORK, York, Pa.
WORL, Boston, Mass.

WPAX, Thomasville, Ga.
WPAY, Portsmouth, Ohio
WPEN, Philadelphia, Pa.
WPG, Atlantie City, N. J.
WPIC, Sharon, Pa.
WPIV, Petersburg, Va.
WPRO, Providence, R. L
WPTF, Raleigh, N. C.
WQAM, Miami, Fla.
WQAN, Scranton, Pa.
WQBC, Vicksburg, Miss.
wWQDM, St. Albans, Vt.
WQXR, New York City
WRAK, Williamsport, Pa.
WRAL, Raleigh, N. C.
WRAW, Reading, Pa.
WRBL, Columbus, Ga.
WRC, Washington, D. C.
WRDO, Augusta, Me.
WRDW, Augusta, Ga.
WREC, Memphis, Tenn.
WREN, Lawrence-Kansas
City, Kans.
WRGA, Rome, Ga.
WRJIN, Racine, Wis.
WRKL, Rock Hill, S. C.
WRNL, Richmond, Va.
WROK, Rockford, Ill.
WROL, Knoxville, Tenn,
WRR, Dallas, Tex.
WRTD, Richmond, Va,
WRUF, Gainesville, Fla.
WRVA, Richmond, Va.
WSAI, Cincinnati, Ohio
WSAJ, Grove City, Pa.
WSAL, Salishury, Md.
WSAN, Allentown, Pa.
WSAR, Fall River, Mass.
WSAU, Wausau, Wis.
WSAV, Savannah, Ga.
WSAY, Rochester, N. Y.

WSAZ, Huntington, W. Va.

WSB, Atlanta, Ga.
WSBC, Chicago, Il
WSBT, South Bend, Ind.

WSFA, Montgomery, Ala.
WSGN, Birmingham, Ala.

WSIX, Nashville, Tenn.
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WSOC, Charlette, N. C.
WSPA, Spartanburg, S. C.
WSPD, Toledo, Ohio
WSPR, Springfield, Mass.
WSTP, Salisbury, N. C.
WSUIL Iowa City, Ia.
WSUN, St. Petersburg, Fla.
WSVA, Harrisonburg, Va.
WSVS, Buffalo, N. Y.
WSYB, Rutland, Vt.
WSYR-WSYU, Syracuse,
N. Y.
WTAD, Quincy, IlL
WTAG, Worcester, Mass.
WTAL, Tallahassee, Fla,
WTAM, Cleveland, Ohio
WTAQ, Green Bay, Wis.
WTAR, Norfolk, Va.
WTAW, College Station,
Tex.
WTAX, Springfield, Ill.
WTBO, Cumberland, Md.
WTCN, Minneapolis-St.
Paul, Minn.
WTEL, Philadelphia, Pa.
WTHT, Hartford, Conn.
WTIC, Hartford, Conn.
WTJS, Jackson, Tenn.
WTMA, Charleston, S. C.
WTMC, Ocala, Fla.
WTMJ, Milwaukee, Wis.
WTMYV, E. St. Louis, IlL
WTNJ, Trenton, N. J.
WTOC, Savannah, Ga.
WTOL, Toledo, Ohio
WTRC, Elkhart, Ind.
WTRY, Troy, N. Y.
WTSP, St. Petersburg, Fla.
WVFW, New York City
WWAE, Hammond, Ind.
WWJI, Detroit, Mich.
WWL, New. Orleans, La.
WWNC, Asheville, N. C.
WWRL, New York City
WWSW, Pittsburgh, Pa.
WWVA, Wheeling, W. Va.

‘WXYZ, Detroit, Mich.
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ALABAMA

(375,200 radio homes, or 56% ownership among the State’s

total of 670,000 families.

Urban ownership is 154,600, or 75%

of urban families; rural ownership is 220,600, or 48% of Tural

Radio Homes by Counties*

families.)

Autauga ........... 2,380 Dallas .......
Baldwin ........... 3,830 DeKalb .....
Barbour ............ 4,080 Elmore .....
Bibb ............... 2,680 Escambia ...
Blount ............. 3,070 Etowah .....
Bullock ............ 2,570 Fayette .....
Butler ............. 3,730 Franklin
Calthoun ........... 8,370 Geneva .....
Chambers .......... 4730 Greene ......
Cherokee .......... 2,090 Hale ........
Chilton ............ 2,800 Henry ......
Choctaw ........... 2,430 Houston .....
Clarke ............. 3,200 Jackson ....
Clay .....ovovnnnn. 1,910 Jefferson ....
Cleburne ........... 1,390 Lamar ......
Coffee ............. 3,730 Lauderdale
Colbert ............ 4,420 Lawrence ...
Conecuh ........... 2,920 Lee .........
Coosa ........uvinn 1,330 Limestone ...
Covington .......... 5,160 Lowndes
Crenshaw .......... 2,750 Macon ......
Cullman ........... 4,500 Madison .....
Dale ............... 2,820 Marengo ....

WHMA, ANNISTON

Operator: Anniston Broadcasting Co,,
WHMA Bldg. Phone: 2380. Power: 100
watts on 1420 ke (daytime). Affiliation:
None. Opened: Nov. 3, 1938. (Note: This
station is under the same ownership as the
Anniston Star.)

General and station manager: John S.
Pitts. Commercial manager, artists bureaun
head: Allen Brown. Program and musical
director; Harold Russey. Chief engineer:
Vernon Storey. Publicity director: Edwin
Mullinax.

Rep: None. Seating facilities: Auditorium
in WHMA Building can accommodate 600
persons. Merchandising: Distribute window
cards, and arrange for newspaper stories
and photos of artists; service rendered
gratis. Foreign language programs: Not
accepted. Artists bureau: Setup nominal
only. Base rate: $30,

Copy restrictions: County in which sta-
tion is located is dry (although the State
is not); “legitimate type” patent medicines
accepted. E. T. library: World. News: UP.
News periods: Five minutes, every hour on
the hour, Monday through Saturday.

....... 8,450 Marion ............ 3,770
....... 4350 Marshall ........... 4,580
....... 3,850 Mobile ............. 31,880
....... 3,480 Monroe ............ 3370
....... 9700 Montgomery ....... 18,520
....... 2,060 Morgan ............ 86780
....... 2,920 Perry .............. 3,130
....... 3,340 Pickens ............ 13810
....... 2,500 Pike ............... 4170
....... 3,150 Randolph .......... 3110
....... 2,480 Russell ............ 3,420
....... 6,250 St. Clair............ 2,980
RN 4,080 Shelby ............. 3,440
....... 85,710 Sumter ............. 3220
....... 1,830 Talladega .......... 5,570
....... 5,480 Tallapoosa ......... 3,800
....... 2,860 Tuscaloosa ......... 8,000
....... 5270 Walker ............ 7,850
....... 4,270 Washington ........ 1910
....... 2,700 Wilcox ............. 2,970
....... 3,230 Winston ............ 1,680
....... 8,530
....... 4,780

WAPI, BIRMINGHAM

Operator: Voice of Alabama, Inc., Pro-
tective Life Bldg. Phone: 3-8116. Power:
5,000 watts on 1140 ke, Affiliation: CBS.
Opened: 1922. (Note: This station is
owned by Alabama College, the Alabama
Polytechnic Institute and the University
of Alabama; ‘“Voice of Alabama” is the
operator, with a minority of the stock
being held by the Columbia Broadcasting
System, Inc.)

President, general manager: Thad Holt.
National sales representative: H. H, Holts-
houser, Program directors: Lionel Bax-
ter and Clint Blakely. Merchandising di-
reetor: Delmar Bradley. Studio manager:
Nelle McFarland.

Rep: Radio Sales. Seating facilities:
Cathedral Studio seats 200; city audi-
torium, capacity 35,000, may be obtained.
Merchandising: Publicity on accounts and
products; window displays, etc. Fareign
language programs: Not accepted. Artists
burean: . No regular setup; ecan furnish
talent, however. Base rate: $160.

Program policies: CBS program policies.
E. T. library: Associated. News: UP.

*Joint Committee on Radio Research estimate for Jan. 1, 1938
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ALABAMA STATIONS —Continued

News periods: &8 AM, 12:45 PM, 6 P.M,,
10:30 P.M., all five minutes, all Monday
through Saturday.

WBRC, BIRMINGHAM

Operator: Birmingham Broadcasting Co.,
Inc. Bankhead Hotel. Phone: 3-9203.
Power: 5,000 and 1,000 watts on 930 kc.
Affiliation: NBC Red Southcentral Group.
Opened: May 18, 1925,

President: K. G. Marshall. Vice-presi-
dent: J. C. Bell. Secretary-treasurer:
Mrs. H. P. Hanna. Assistant manager:
John Connolly.

Rep: Paul H. Raymer. Seating facili-
ties; Studio, 50. Merchandising: Build up
programs via Birmingham Post, Southern
Radio News and various Alabama weeklies
(trade-out proposition with the Post);
plug programs on “Don’t Miss It” broad-
cast, 10-10:15 A.M. daily. Foreign lan-
guage programs: Will consider such pro-
grams.  Artists bureau: None. Stock:
Owned by Mrs. H. P. Hanna, K. G. Mar-
shall, and J. C. Bell. Base rate: $96
(3% hr.),

Copy restrictions: Accept light wines
and beer on national rate; no hard liquors;
accept patent medicines approved by Fed-
eral Trade Commission; words pertaining
to certain bodily functions not allowed.
E. T. library: None, News: INS. News
periods: 8-8:15 AM., and 9:45-9:50 A.M.,
Monday through Saturday; 1:15-1:30 P.M.,
Monday through Friday; 12:45-1 P.M., Sat-
urday only; 6:30-6:45 P.M., Monday
through Saturday; 9:30-9:45 P.M., Monday
and Tuesday; 10:30-10:45 P.M., Wednesday
only; 10:15-10:30 P.M., Thursday and Fri-
day; 9-9:15 P.M,, Saturday only.

WSGN. BIRMINGHAM

Operator: Birmingham News Company,
Tutwiler Hotel. Phone: 4-3434, Power: 250
and 100 watts on 1310 kc. Affiliation: NBC
Blue Southern Group; Alabama Network.
Opened: 1926, (Note: This station is news-
paper-operated by the Birmingham News
and Age-Herald.)

Vice-president, general manager: Henry
P. Johnston. Program director: Robert
McRaney., Chief engineer: Paul B. Cram.

Rep: Kelly-Smith Co. Seating faeili-
ties: Studio, seats 150 persons; local theatre
seats 1,200. Merchandising: Publicity news,
listings, new program advertisements; win-
dow displays, store-to-store and house-to-
house surveys, ete; all carried out at
actual cost. Foreign language programs:
Will accept; translation must be furnished
in advance for approval. Artists bureau:
None, as such, but maintain clearing house
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for talent through program department.
Base rate: $100.

Copy restrictions; Beer and wine ac-
cepted; only recognized patent medicines
accepted. E. T. library: Lang-Worth; NBC
Thesaurus. News: AP. News periods: Five
minutes, twice mornings (time not given),
12 noon, and twice afternoons (time not
given) Monday through Saturday; spots
sold only before and after the news.

WMFO, DECATUR

Operator: James R. Doss, Jr., 418%
Second Ave. Phone: Decatur 802. Power:
100 watts on 1370 kc (daytime). Affilia-
tion: Alabama Network., Opened: June 26,
1935. (Note: James R. Doss, Jr., also oper-
ates WJIRD, Tuscaloosa.)

Owner: James R. Doss, Jr. Station man-
ager: Ted R. Woodward. Commercial man-
ager: Robert H. Allbright. Chief engineer:
Fred L. James, Jr. Program director:
Charles H. Clements,

Rep: Kelly-Smith Co. Seating facilities:
“Limited audiences”—no capacity given.
Merchandising: No information given.
Foreign language pregrams: No informa-
tion given, Artists bureau: Yes; lists about
10 groups, orchestras, etc. Base rate: $40.

Copy restrietions: Beer and wine ac-
cepted; no hard liquors; no religious pro-
grams unless passed by local ministerial
alliance. E. T. library: None listed. News:
UP. News periods: 7:20-7:30 A:M., 9-9:15
A.M., noon-12:15 PM. (sports news), 2-
2:15 P.M., Monday through Saturday; 4:30-
4:45 P.M., Sunday.

WAGF., DOTHAN

Operator: Dothan Broadcasting Co,
204% E. Main Si. Phone: 1430. Power:
250 watts on 1370 ke (to local sunset).
Aftiliation: None. Opened: Dec. 14, 1933.

Station manager: Julian C. Smith. Com-
mercial manager: Fred C. Moseley. Pro-
gram director: Samuel Hall. Chief engi-
neer: John T. Hubbard. Publicity direc-
tor: Bill Spencer.

Rep: Burn-Smith Co., Inc. Seating fa-
cilities: Limited. Merchandising: None.
Foreign language programs: Not accepted;
no foreign element in this territory. Art-
ists bureau: None. Base rate: $30.

Copy restrictions: Beer, wine and liquor
accepted; no patent medicine advertising;
all copy subject to station approval.
News: Transradio.

WIBY. GADSDEN

Operator: Gadsden Broadcasting Co.,
Inc., 108 Broad St. Phone: 83. Power: 250
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and 100 watts on 1210 kec. Affiliation:
None. Opened: May, 1928.
President: B. H. Hopson. Commercial

manager: J. W. Buttram. Studio and pro-
duction director: Beatrice Tate Benton.
Chief engineer;: Vernon Storey. Publicity
director: Sam Benion.

Rep: Sears & Ayer. Seating facilities:
None. Merchandising: Sales staff calls on
dealers, urging display of advertised goods;
issue house organ “Radiograms” to whole-
salers and retailers; new commercial pro-
grams accorded publicity in “Southern
Radio News,” weekly radio publication
circulated in the South. Foreign language
programs: Not accepted; such population
very meager, Artists bureau: None, Base
rate: $60.

Copy restrictions; Accept beer and wine;
all copy must meet requirements of Fed-
eral Trade Commission, News: Trans-
radio.

WBHP., HUNTSVILLE

Operator: Wilson Harvey Pollard, Times
Bldg. Power: 100 watts on 1200 kec. Affilia-
tion: None. Opened: 1937,

General manager: Wilton Harvey Pol-
lard, Base rate: $28 (1 hr.).

No further information available after
repeated requests.

WALA, MOBILE

Operator: Pape Broadcasting Co., Ala-
bama-Tennessee & Northern R, R. Bldg.
Phone: Dexter 5893. Power: 1,000 and 500
watts on 1380 kc. Affiliation: NBC Sup-
plementary Red Southcentral and Blue
Southern Groups. Opened: Feb. 7, 1930.

Owner and general manager: W. O, Pape.
Assistant manager: J. H. Hunt, Jr. Com-
mercial and advertising manager: H. K.
Martin. Program director: Jack Bridges.
Chief engineer: R. M. Cole. Musical di-

rector: Agnes QGriffin Pirtle. Publicity
director: J. H. Hunt, Jr.
Rep: John H. Perry Associates. Seating

facilities: Capacity not listed. Merchandis-
ing: Obtain cooperation of clerks and dis-
plays in all stores where product is
handled; other assistance rendered. For-
eign language programs: Would not refuse;
foreign population, however, very low.
Artists bureau: None. Base rale: $120.
Copy restrictions: Alcoholic beverages
accepted; objectionable wording must be

At press time this station had a construc-
tion permit only.

WCOV, MONTGOMERY

Operator; Capital Broadcasting Co., Inc.,
Exchange Hotel, Power: 100 watts on
1210 kc (daytime). Affiliation: None.
Opened: 1939.

General Manager: G, W. Covington, Jr.

Rep: William R. Stewart. Base
45.
$No further information available.

WSFA, MONTGOMERY

Operator: Montgomery Broadcasting Co,,
Inc., Jefferson Davis Hotel. Phone: Cedar
5880. Power; 1,000 and 500 watts on 1410
ke. Affiliation: CBS, Opened: March 31,
1930.

President, general manager, national ad-
vertising manager: Howard E. Pill. Local
advertising manager: John B. De Motte,
Program director, musical director: Cald-
well Stewart, Chief engineer: Paul B.
Duncan. Publicity director: M. E. Price.

Rep: Kelly-Smith Co. Seating facilities:
Can use local auditorium, capacity 1,000.
Merchandising: Offer “reasonable assist-
ance”; pre-plug programs. Foreign lan-
guage programs: Not accepted. Artists bu-
reau: None, but can supply any type of
local artist at cost. Base rate: $40 (12 hr.).

Copy restrictions: Accept beer, wine and
hard liquors; patent medicine copy sub-
ject to station approval; no further re-
strictions except adherence to laws of
“good taste.” E, T. library: NBC The-
saurus. News: INS. News periods: 7:30
AM., 9:30 AM.,, 12:30 P.M., 2:30 P.M,, 6:15
P.M., Monday through Saturday, all of 10-
minute duration; 9-9:10 P. M. every day.

WMSD, SHEFFIELD

Operator: Muscle Shoals Broadcasting
Corp., Muscle Shoals, Ala. Phone: 181.
Power: 100 watts on 1420 kc. Affiliation:
None. Opened: November, 1933,

Station manager: Joe Van Sandt. Pro-
gram director: James Connolly, Chief en-
gineer: Virgil Sanderson.

Rep: Burn-Smith Co., Inc. Seating facil-
ities: Can accommodate about 100 persons.
Merchandising: No information given. For-
eign language programs: No information
given. Artists bureau: Setup nominal only.
Base rate: $35.

Copy restrictions: Beer, wine and whiskey

rate;

omitted in patent medicine advertising. advertising accepted; patent medicines ac-
E. T. library: NBC Thesaurus. News: cepted, providing they meet Government
INS. inspection,
WMOB, MOBRILE WHBB, SELMA
Operator: S. B. Quigley. Power: 100 Operator: Selma Broadcasting Co., Inc,
watts on 1370 ke (daytime). 209 Washington St. Phone: 1233. Power:
576
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100 watts on 1500 kec.
Opened: Nov, 11 1935,

Station manager: W. J. Reynolds, Jr.
Program director: Ward A. Coleman.
Chief engineer: William Pigg.

Rep: None. Seating facilities: None.
‘Merchandising: Yes; details of service not
listed. Foreign language programs: Not
accepted. Artists bureau: Yes; lists about
20 artists, bands, etc. Base rate: $20
(% hr.).

Copy restrictions: Accept beer, wines,
alcoholic beverages of any type; reserve
right to cancel any programs of objection-

Affiliation: None.

able character. E. T. Ilibrary: None.
News: Transradio, News periods: 7:30-
7:35 AM., 8-8:10 AM., 10-10:10 A.M,

1-1:10 P.M, 6-6:08 P.M, 7:45-8 P.M, all
daily.
WIRD, TUSCALOOSA

Operator: James R. Doss, Jr., First Na-
tional Bank Bldg. Phomne: 1401; 1022,

Power: 250 watts on 1200 kc (daytime
only). Affiliation: None. Opened: Oct. 6,
1936. (Note: James R. Doss, Jr., also oper-

ates WMFO, Decatur.)

Director: James R. Doss, Jr. Manager:
J. Leslie Doss. Commercial manager:
J. “Ed” Reynolds. Chief engineer: Ellis
H. Eudy. Program and production direc-
tor: Wilhelmina Quarles.

Rep: Kelly-Smith Co. Seating facilities:
About 100 persons. Merchandising: Partial
service; carried on by local salesmen,
Foreign language programs: Jewish only
accepted. Artists bureau: Setup nominal.
Base rate: $25 (1% hr.).

Copy restrictions: No beer, wines and
alecoholic beverages accepted; no patent
medicines; copy must be submitted pre-
vious to broadcast, and station reserves
right to cut objectionable matter. E. T.
library: MacGregor. News: Transradio.
News periods: 9 AM. 1 PM, § P.M, all
15 minutes, all daily.

ARIZONA

(79,600 radio homes, or 77% ownership among the State’s

total of 104,000 families.

Urban ownership is 33,100, or 89%

of urban families; rural ownership is 46,500, or 69% of rural

Radio Homes by Counties

families.)
Apache ............ 2,240 Greenlee ....
Cochise .........vvn 7,790 Maricopa ....
Coconino ........... 2,350 Mohave .....
Gila cooiiiiiiiiiis 5930 Navajo ......
Graham ............ 1580 Pima ........

KWJB, GLOBE

Operator: Sims Broadcasting Co., P. O.
Box 905. Phone: 41. Power: 250 and 100
watts on 1210 kc. Affiliation: Arizona
Broadcasting Co., Inc. Opened: July 19,
1938.

Owner, station manager: Bartley T. Sims.
Commercial manager;: Vester Sansing.
Program director: Jack Stafford. Chief
engineer: William Carberry.

Rep: Paul H. Raymer Co. Seating facili-
ties: Can accommodate about 150 persons.
Merchandising: Limited service rendered
gratis. Foreign language programs: Spanish
accepted (station claims large Spanish-
speaking population in its area). Artists
bureau: None, Base rate: $25.

Copy restrictions: Beer and wine copy
accepted; no hard liquors. E. T. library:
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....... 1,640 Pinal .............. 3,510
....... 28,060 Santa Cruz.......... 1,780
....... 1,140 Yavapai ............ 5,480
....... 3360 Yuma .............. 3,500
....... 11,240
None. News: Transradio. News peri-
ods: 12:30 P.M, 5 PM, 8 P.M, all 15

minutes, all Monday through Saturday.
KCR], JEROME

Operator: Charles C. Robinson (owner),
Clinkscale Building. Power: 250 and 100

watts on 1310 kc. Affiliation: None.
Opened: 1930.
Rep: None, Foreign language programs:

Apparently accepted according to rate-
card information. Base rate: $20.
No other information available.

KSUN, LOWELL

Operator: Copper Electric Co., Inc.
Power: 250 and 100 watts on 1200 kc.
Opened: 1933,

Base rate: $40.

No other information available,
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KOY, PHOENIX

Operator: Salt River Valley Broadcast-
ing Co., 836 North Central Ave. Phone:
4-4144. Power: 1,000 watts on 1390 kc. Af-
filiation: CBS; Arizona Network. Opened:
1922. (Note: This station is affiliated with
the Prairie Farmer, which controls and
operates WLS, Chicago.)

President: Wm. A. Baldwin. Vice-presi-
dent, general manager: Fred A. Palmer.
Program director, artists burean head, mu-
sical director: John R. Williams. Chief en-
gineer: E. E. Alden. Publicity director:
Jack Copeland.

Rep: John Blair & Co. Seating facilities:
Audience room, 40. Merchandising: Fur-
nish market statistics; testimonial letters;
mail reports. Foreign language programs:
Accepted; copy must be submitted 24 hours
in advance and comply with station pol-
icies. Artists bureau: Setup nominal only.
Base rate: $90.

Copy restrictions: Not listed. E. T.
library: Lang-Worth; Langlois & Went-
worth; World. News: Transradio. News
periods: 8-8:10 A, M. 10:15-10:30 A. M.,
12:30-12:40 P. M, 4-4:10 P. M, 6:30-6:45
P. M,, 10:45-11 P, M., Monday through Sat-
urday; 4-4:15 P. M., Sunday only; 9-8:15
P. M., Sunday through Friday.

KTAR, PHOENIX

Operator: KTAR Broadcasting Company,
Heard Bldg. Phone: 4-4161. Power: 1,000
watts on 620 kc. Affiliation: NBC Supple-
mentary to Pacific Coast Red or Blue;
Arizona Broadcasting Co. Opened: June
21, 1922. (Note: This station is newspaper-
affiliated with the Arizona Republic
(morning), Phoenix Gazette (evening), and
the Arizona Weekly Gazette.)

General manager: Dick Lewis. Com-
mercial  manager: J. Richard Heath.
Program  director: J. Howard Pyle.
Chief engineer: Arthur C. Anderson. Art-
tists bureau head: Fay Meyerson. Pub-

licity director: Hal Roach.

Rep: Paul H. Raymer Company. Seating
facilities: Two studios seating 90 persons;
outside auditorium seating 2,500. Merchan-
dising: Announcements several days prior
to start of program; mention of clients and
programs on the air in daily program
resume several times before program is
presented; paid newspaper listings, cover-
ing sponsor’s name and program title in
black face type, in Arizona Republic
(morning) and Phoenix Gazette (evening)
newspapers; weekly advance listing of all
programs in Arizona Weekly Gazette; per-
sonal contact, telephone call or letter in-
forming distributors and larger dealers of
advertising campaign, suggesting their co-
operation in window displays, etc.; mail-
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ings of advance program schedules to se-
lect group of advertising agencies, repre-
sentatives, clients, local distributors, deal-
ers and business organizations; issue direct
mail material to listeners and others where
it will prove effective in the interests of
client; mailing material to be furnished by
client; station is prepared io take care of
any other merchandising service adver-
tiser desires on a cost basis. Foreign lan-
guage programs: Spanish accepted. Art-
ists burean: Yes. Base rate: $140.

Copy restrictions: Accept beer; no wine
or hard liquor; no misleading or fraudu-
lent advertising; no “cure-alls,” fortune
tellers, lotteries, etc.; no mail order adver-
tising competitive to local merchants; all
copy is subject to station approval and
government regulations. E. T. library:
NBC Thesaurus; Standard; MacGregor.
News: UP. News periods: 7:30 AM, 10
A.M.,, noon, 5:15 P.M,, 11 P.M., all 15 min-
utes, all Monday through Saturday; 9-9:15
P. M., Sunday through Friday.

KYCA, PRESCOTT

Operator: Southwest Broadcasting Co.
Power: 250 and 100 watts on 1500 k.

At press time this station had a construc-
tion permit only. Additionally, issues
were being determined by the Court of
Appeals, District of Columbia.

KGLU, SAFFORD

Operator: Gila Broadcasting Co., Inc.,
6th Ave. & Relation St. Phone: Safford
15. Power: 250 and 100 watts on 1420 kc.
Afliliation: None. Opened: July 15, 1938,

Station and commercial manager: John
Merino. Program director: Beatrice Me-
rino. Chief engineer: Paul Merrill. Pub-
licity director: Ralph ILangley.

Rep: Cox and Tanz, Seating facilities:
Observation-reception room has full view
of studios, and can accommodate small
audiences; direct line maintained to Sai-
ford Theatre which is available to spon-
sors for a fee depending on time of broad-
cast. Merchandising: Supervisory service
only rendered. Foreign language pro-
grams: Spanish accepted, provided spon-
sor furnishes announcer. Artists bureau:
None. Base rate: $25.

Copy restrictions: Alcoholic beverage and
patent medicine advertising accepted, but
not encouraged; all copy must represent
legitimate merchandise. E. T. library:
MacGregor; Standard. News: Transradio;
Christian Science Monitor. News periods:
8:15-8:30 A.M., 12:30-12:45 P.M. 5 P.M.
(sports), 6-6:15 P.M., 7:55-8:05 P.M,, all
Monday through Saturday; noon-12:15
P.M., 6-6:15 P.M. both Sunday; 11 A.M.
(women’s news), Tuesday, Thursday,
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Saturday; 2 P.M. (Monitor news), Monday
through Friday.

KTUC, TUCSON

Operator: Tucson Motor Service Co., 142
S. 6th Avenue. Phone: 5800, Power: 25
and 100 watts on 1370 kc. Affiliation:
CBS; Arizona Network with KOY, Phoe-
nix, KSUN, Lowell. Opened: March 29,
1929,

President: ¥. Z. Howe. Station manager:
D. B. Roush. Chief engineer: Clifford Liv-
ingston. Studio manager: Dick Johnson.

Rep: Joseph Hershey McGillvra. Seating
faeilities: 35 persons. Merchandising: Yes;
details of service not listed. Foreign lan-
guage programs: Accept Spanish programs.
Artists bureau: None. Base rate: $40.

Copy restrictions: Accept beer, wine and
patent medicines, provided products are

legitimate. E. T. library: Langworth; Mac
Gregor; World (through Arizona Net-
work). News: Transradio. News periods:

8-8:10 A.M., 10:15-10:30 A.M., 12:30-12:45
P.M.,, 4-4:16 P.M,, 8-8:15 P.M,, 10-10:15 P.M,,
all daily.

KVOA, TUCSON
Operator: Arizona Broadcasting Co., Inc.,
Box 2888. Phone: 3703-3704. Power: 1,000
watts on 1260 kc. Affiliation: NBC Red
and Blue; Arizona Broadcasting Co.
Opened: May, 1929. (Note: This station is
under the same ownership as KTAR,
Phoenix.) - il
Station manager: R. B. Williams. Chief

engineer: Leonard L, Nalley. Program di-
rector: Andrew White.

Rep: Paul H. Raymer Co. Seating fa-
cilities: None. Merchandising: Complete
service offered; no charge unless special
services are wanted. Foreign language
programs: No restrictions on acceptance.
Artists bureau: None, Base rate: $80.

Copy restrictions: Advertising of alco-
holic beverages not accepted, with the ex-
ception of beer. E. T, library: NBC
Thesaurus., News: UP. News periods: 7:30
A.M., noon, 5:15 P.M,, 11 P.M.,, all 15 min-
utes, all Monday through Saturday; 9-9:15
P.M., Monday through Friday; 6-6:15 P.M.,
Sunday only.

KUMA, YUMA

Operator: Silver Crest Theatres, Lee
Hotel Bldg. Phone: Yuma 88. Power: 100
watts on 1420 ke (operates specified
hours). Affiliation: Arizona Broadcasting
Co., Inc. Opened: 1932.

Lessee: A. H. Schermann. General man-
ager and program director: E. N. Sturdi-
vant. Engineer: Willard J. Starkey.

Rep: Walter Biddick Co. Seating facili-
ties: None. Merchandising: None. Foreign
language programs: Spanish programs and
announcements encouraged. Artists bu-
reau; None, Base rate: $25.

Copy restrictions: Beer and wine ac-
cepted; no other alcoholic beverages. E.
T. library: MacGregor. News: Local;
Christian Science Monitor, News periods:
7:15-7:30 A.M., noon-12:15 P.M., 6:15-6:30
P.M., all Monday through Saturday.

ARKANSAS

(254,800 radio homes, or 51% ownership among the State’s

total of 501,000 families.

Urban ownership is 88,100, or 78%

of urban families; rural ownership 166,700, or 43% of rural

Radio Homes by Counties

families.)
Arkansas ........... 3,180 Craighead ...
Ashley ............. 3,060 Crawford ...
Baxter ............. 1,110 Crittenden ..
Benton ............. 5000 Cross .......
Boone .............. 2,110 Dallas .......
Bradley ............ 2,240 Desha .......
Calhoun ............ 1,010 Drew .......
Carroll ............. 1,990 Faulkner ....
Chicot ............. 3,260 Franklin ....
Clark .............. 3,110 Fulton ......
Clay .ooovvvveninnnn 3,150 Garland .....
Cleburne ........... 1,280 Grant .......
Cleveland .......... 1,310 Greene ......
Columbia .......... 3,220 Hempstead ..
Conway ............ 2,580 Hot Spring...

....... 5780 Howard ............ 2,050
....... 3,050 Independence ...... 3,030
....... 5080 Izard .............. 1,390
....... 3,270 Jackson ............ 3,320
....... 1,850 Jefferson ........... 10,280
....... 3,160 Johnson ............ 2,430
....... 2,520 Lafayette .......... 2,220
....... 3,450 Lawrence .......... 2470
....... 1,780 Lee ................ 3,610
....... 1,150 Lincoln ............ 2,420
....... 6,930 Little River ........ 1,860
....... 1,050 Logan .............. 2,860
....... 3310 Lonoke ............ 3,780
....... 3,940 Madison ............ 1,410
....... 2,480 Marion ... 950
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Miller ............. 4,740 Poinsett .....
Mississippi ......... 9,050 Polk ........
Monroe ............ 2,790 ©Pope ........
Montgomery ....... 1,210 Prairie ......
Nevada ..... P 2,430 Pulaski .....
Newton ............ 1,020 Randolph ....
QOuachita ........... 4,240  St. Francis...
Perry .............. 820 Saline ......
Phillips ............ 6,740 Scott ........
Pike ............... 1,420 Searcy ......

KLCN, BLYTHEVILLE
Operator: Charles Leo Lintzenich. Power:
100 watts on 1290 kc (daytime).
No other information available after re-
peated requests.

KELD. EL DORADO

Operator: Radio Enterprises, Inc., Box
610. Phones: Studio, 1313; office, 1314.
Power: 100 watts on 1370 kc. Affiliation:
None., Opened: Oct. 5, 1935, (Note: This
station is affiliated with the Arkansas
Farmer (as is KARK, Little Rock) and
Pulaski Weekly Herald, Little Rock.)

President: R. E. Meinert. Vice-president,
general manager: G, E. Zimmerman. Sta-
tion manager: F. E. Bolls. Commercial
manager: T. P. Thompson. Program direc-
tor: Rodney Smith. Chief engineer: Charles
Mathis. Artists bureau head, musical di-
rector: Rodney Smith. Publicity director,
assistant manager: Leon Sipes.

Rep: Joseph Hershey McGillvra. Seat-
ing falicities: Reception room, 50 persons.
Merchandising: Various services rendered
by staff; regular issues of KELD house
organ contain merchandising data rela-
tive to firms’ products advertised over
KELD; house organ is distributed widely.
Foreign language programs: Not accepted.
Artists bureau: Setup is nominal; does not
function as booking organization. Base
rate: $37.50.

Copy restrictions: No hard liquors; ac-
cept patent medicines “of proper worth
and good standing”; copy must comply with
rules of “decency, proper form and truth.”
E. T. library: World. News: Transradio.
News periods: 10-10:05 A.M., 12:15-12:30
P.M., 5:30-5:45 P.M,, Monday through Sat-
urday.

KFPW, FORT SMITH
Operator: Southwestern Hotel Co., 1213
Garrison Ave. Phones: 4106 (station); 7069
(advertising department). Power: 100 watts

on 1210 kc. Affiliation: None. Opened:
July 27, 1930.
President: John A. England. Station

580

....... 3,600 Sebastian .......... 10,250
....... 2,020 Sevier ............. 2,100
....... 3,440 Sharp .............. 1200
....... 1,790 Stone .............. 800
....... 28,430 Union .............. 8,910
....... 1,850 Van Buren ......... 1,220
....... 4,310 Washington ........ 5,820
....... 2,110 White .............. 48600
....... 1,340  Woodruff ........... 2,550
....... 1,160 Yell ........no... 2,340

manager, program and musical director:

Dorothy Gibson. General and commercial
manager, publicity director: Jimmie Barry.
Chief engineer: Duane Hoisington.

Rep: None. Seating facilities: Hotel ball-
room, 300 persons; main dining room, 250;
station reception room, 30. Merchandising:
Complete service available; make contacts
with wholesale distributors free; contacts
with retail trade made at actual cost.
Foreign language programs: No policy; no
foreign population. Artists bureau: None.
Stock: Closed corporation, stockholders in
which are John A, England, R. J. Ross,
J. E. Reynolds, W. J. Echols, Jr., and the
estate of W. R. Martin. Base rate: $25
(% hr.).

Copy restrictions: Beer accepted, but no
wines or hard liquors; recognized patent
medicines accepted, but no others. E. T,
library: None. News: UP. News periods:
8 A.M., noon, 6 P.M,, 8 P.M., all 15 minutes,
all Monday through Saturday.

KTHS, HOT SPRINGS

Operator: Hot Springs Chamber of Com-
merce, Chamber of Commerce Bldg.
Phone: 1160, Power: 10,000 watts on 1060
kc. (operates to sunset, and from 8 P.M. to
midnight). Affiliation: NBC Red or Blue
Southwestern group, Opened: Dec. 20, 1924,

Manager: John I. Prosser. Commercial
manager: E. C. Appler. Chief engineer:
J. C. Norman.

Rep: John Blair & Co. Seating facilities:
Chamber of Commerce studios, 50 per-
sons; city auditorium, 1,200; Gross Chapel,
200. Merchandising: Program listings in
local dailies and dailies in other Arkansas
cities; complete radio page in local Sunday
edition and rural weekly; point-of-sale
display service; displays tn studios; per-
sonal or mail contact with dealers regard-
ing new programs or campaigns; check

sales; pre-announcements of nhew pro-
grams gratis. Foreign language programs:
None. Artists bureau: Yes; all types of

talent available. Base rate: $120.

Copy restrictions: Commercial copy must
be kept at, or below, 10% of program time:
beer and wine copy accepted, but no hard
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liquor; patent medicines must pass local
Medical Committee; very few proprietary
medicines accepted. E. T. library: Stand-
ard. News: AP. News periods: 12:45-1
P.M., 10:30-10:45 P.M., dafly.

KBTM. JONESBORO

Operator: Regional Broadcasting Co.,
104¥%, W. Washington Ave. Phone: 433.
Power: 100 watts on 1200 ke (daytime).
Affiliation: None. Opened: March, 1930.

Manager, commercial manager: Jay P.
Beard. Program director: Martha Jean
Booker. Chief engineer: J. C. Warren.
Merchandising director: Phil Williams.
Continuity and publicity director: Clarence
Adams.

Rep: None. Seating facilities: 50 per-
sons. Merchandising: Offered to accounts
spending $100 or more per month; 1,000
trade bulletins mailed gratis; personal
contacts with trade within 25 mile radius
will be made free for accounts amounting
to $1,000 or more. Foreign language pro-
grams: Not accepted. Artists bureau:
Yes: list orchestras, ensembles actors, an-
nouncers, etc. Base rate: $25.

Copy restrictions: Announcements must
be limited to 100 words; beer accepted; no
other alcoholic beverages. E. T. library:
Standard, News: Transradio; also Iocal.
News periods: 7:55-8 AM., 8:55-9 A.M.,,
9:30-9:40 AM. (local), 9:55-10 A.M., 10:55-
11 A M., 12:15-12:30 P.M,, 1:55-2 P.M., 2:55-
3 P.M., 3:45-3:55 P.M., (N. E. Arkansas),
3:55-4 P.M., 4:40-4:45 P. M., all weekdays;
12:15-12:30 P.M., Sunday only.

KARK, LITTLE ROCK

Operator: Arkansas Radio and Equip-
ment Co., 212 Center Street. Phones: LD-
224; 2-1841.Power: 1,000 watts on 890 kc.
Affiliation: NBC Southwestern Red Group.
Opened: 1931,

Vice-President, general manager: G. E.

Zimmerman. Station manager: Larry
Meinert. Ceommercial manager: C. K.
Beaver. Program and publicity director:

Jack Lewis. Chief engineer: D. L., Winn.

Rep: Edward Petry & Co.,, Inc. Seating
facilities: Can accommodate 200 persons.
Merchandising: Full cooperation with ad-
vertisers when ‘“cost is within reason.”
Foreign language programs: Will accept;
governed by same rules as other advertis-
ing. Artists bureau: None, Base rate:
$120.

Copy restrictions: Beer and wine ac-
cepted, but not on Sundays; no restrictions
on copy other than those of “good judg-

ment.” E. T. library: World. News: INS.
News periods: 7:30-7:35 AM,, 1-1:10 P.M.,
5:55-6 P.M., 10-10:05 P.M., daily; sports
daily 5:45-6 P.M.

KGHI. LITTLE ROCK

Operator: Arkansas Broadcasting Co,,
Gazette Bldg. Phone: 9166. Power: 250
and 100 watts on 1200 kec. Affiliation:

None. Opened: 1927, (Note: This station
is affiliated with—but not primarily owned
by—the Arkansas Gazette),

President, owner: A. L. Chilton. Station
and commercial manager: R. G. Terrill,
Program and musical director, artists
bureau head: Ed King. Chief engineer: Bill
Van Dusen, Publicity director: Bob Buice.

Rep: None. Seating facilities: Can ac-
commodate about 300 persons., Merchan-
dising: No information furnished. Faoreign
language programs: None. Artists bureau:
Setup nominal only. Base rate: $40.

Copy restrictions: Accept beer, wine and
some patent medicine advertising; no hard

liquor. E, T. library: Standard. News:
None.
KLRA, LITTLE ROCK
Operator Arkansas Broadcasting Co,,

Gazette Bldg. Power: 5,000 and 1,000 watts
on 1390 kc. Affiliation: CBS. Opened:
1927. (Note: This station is affiliated with
the Little Rock Arkansas Gazette as is
KGHI, Little Rock.)

General manager:
Commercial manager: Ray Long.
engineer: K. F. Tracy.

Rep: The Katz Agency. Merchandising:
Certain amount is offered to sponsor; de-
tails not defined. Base rate: $100.

Copy restrictions: Beer and light wine
advertising accepted. E. T. library: NBC
Theasurus, News: UP. News periods: 8
A.M.,, noon, 6 P.M., 10 P.M,, all five minutes,
all Monday through Saturday (Esso).

S. C. Vinsonhaler.
Chief

KOTN. PINE BLUFF

Operator: Universal Broadcasting Corp,,
505% Main St. Phone: 464, Power: 100
watts on 1500 ke, Affiliation: None.
Opcned: March 12, 1934.

Station and commercial manager: B. J.
Parrish. Chief engineer: J, R. Whitworth.

Rep: None. Seating facilities: Can ac-
commodate 50 persons. Merchandising:
“Reasonable amount” of service rendered
free. Foreign language programs: Not ac-
cepted. Artists bureau: None listed. Base
rate: $37.50.

Copy restrictions: Beer and wine adver-
tising accepted; no hard liquors; all adver-
tising must be in “good taste”; acceptance
of patent medicine copy is subject to ap-
proval of the station manager. E. T. li-
brary: MacGregor. News: Transradio.

KUOA, SILOAM SPRINGS

Operator: KUOA, Inc, Siloam Springs.
Phone: 170-77, Power: 5,000 watts on 1260
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ke (daytime). Affiliation: None. Opened:
1922. (Note: This station is owned by John
Brown University).

Manager: Storm Whaley.
eer: J. L. Miller,

Rep: To be appointed soon. Seat-
ing  facilities: None. Merchandising:
Limited services rendered at actual cost.
Foreign language programs: Not accepted.

Chief engin-

Artists bureau: None. Base rate: $62.50.

Copy restrictions: No alcoholic beverages
accepted: all copy subject to station ap-
proval and government regulations. E. T.
library: World; Standard; Lang-Worth;
NAB. News: UP. News periods: 7-T:15
A.M., 10-10:15 A.M., 12:15-12:30 P.M., 6-
6:15 P.M., daily except Sunday.

CALIFORNIA

(1,719,800 radio homes, or 95% ownership among the State’s

total of 1,818,000 families.

Urban ownership is 1,287,100, or

94% of urban families; rural ownership is 432,700 or 96% of

rural families.)

Radio Homes by Counties

Alameda ........... 145,680 Madera ............ 4590 San Joaquin........ 27,690
Alpine ............. 70 Marin ...l . 11,350 San Luis Obispo.... 9,010
Amador ............ 2,170 Mariposa ........... 1,270 San Mateo.......... 22,250
Butte .............. 10800 Mendocino ......... 6780 Santa Barbara...... 18,630
Calaveras .......... 1970 Merced ............ 9820 Sanfa Clara........ it
Colusa ............. 2,810 Modoe ............. 2320 0 STHE e .
asta .......0....n 4,410
Contra Costa........ 22,250 Mono ............. v 880 gierra L 820
Del Norte........... 1540 Monterey .......... 14510 gickiyou ........... 7,120
Eldorado ........... 2910 Napa .............. . 6,160 Solano ............. 11,800
Fresno ............. 40,820 Nevada ............ 3,440 Sonoma ............ 19,660
Glenn .............. 3370 Orange ............. 36,130  Stanislaus .......... 16,570
Humboldt .......... 12,780 Placer ............ . 1250 sutter .............. 4,110
Imperial ........... 15960 Plumas ........... . 2310 Tehama ............ 4,340
Inyo .........ovu... 2,260 Riverside .......... 24,310  Trinity ............. 980
Kern .............. 24,030 Sacramento ........ 38,400 Tulare .............. 21,800
Kings .............. 7,000 San Benito ......... 3,170 Tuolumne .......... 2,890
Lake ............... 2,520 San Bernardino..... 39,600 Ventura ............ 15,820
Lassen ............. 3,340 San Diego.......... 67,530 Yolo ................ 6,550
Los Angeles........ 694.81¢ San Francisco....... 189,470 Yuba ............... 3,380

KERN, BAKERSFIELD

Operator: McClatchy Broadcasting Co.,
Elks Club. Phone: 5-700. Power: 100 watts
on 1370 ke. Affiliation: NBC California
Valley Group; California Radio System.
Opened: Jan. 29, 1932. (Note: This station
is not directly newspaper-operated, but is
owned by the McClatchy newspapers.)

Station head: Howard Lane (business
manager, McClatchy Broadcasting Co.).
Station manager, program  director:
Robert L. Stoddard. Commercial manager,
publicity director: Jack Crawford. Chief
engineer: Verne Shatto.

Rep: Paul H. Raymer Co. Seating facili-
ties: Auditorium seats 400. Merchandising:
Service includes newspaper publicity, air
publicity, distribution of circulars, dealer
calls, dizplays, etc. Foreign language pro-
grams: Not accepted. Artists bureau: None,
Base rate: $42.

Copy restrictions: Wine and beer ac-
cepted; no other alcoholic beverages; no
lotteries, etc.; no medicinal advertising.
E. T. library: Standard. News: INS. News
periods: 7-7:15 A.M, 12:15-12:30 P.M,,
Monday through Saturday; 5:45-6 P.M.,
Wednesday only; 6-6:15 P.M. Monday,
Tuesday, Thursday, Friday, Saturday.

KPMC, BAKERSFIELD

Pioneer Mercantile Co., 20th
and Eye Sts. Phone: 4500. Power: 1,000
watts on 1550 ke. Affiliation: Mutual,
Don Lee Broadcasting System. Opened:
Feb. 13, 1935.

President: Frank Schamblin, Stationand
commercial manager: Leo A. Schamblin.
Program director: Curtis Sturm. Chief
engineer: Leo Jarvis. Publicity director:
Harold Carlock.

Operator:
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Full Showing of Foster & Kleiser
Billboards Now Proclaim to
Greater Los Angeles that...

FOR THE Z5»#IN RADID ENTERTAINMENT /.

PRODUCERS OF COAST-TO-COAST SHOWS TO THE NETWORKS

THIS YEAR IT'S -
"THE GROUCH CLUB"

Heard on NBC Coast-to-Coast RED Network,
Sundays, and on KFWB, 2:30 P. M., P.S.T.

WARNER BROS. BROADCASTING CORP.

Owners and Operators of KFWB
HOLLYWOOD, CALIFORNIA

|
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Rep: None. Seating facilities: 75 persons.
Merchandising: Commercial department
renders service; supply data on market
conditions and distribution. Foreign lan-
guage programs: None on station currently.
Artists bureau: Maintained nominally only.
Base rate: $50.

Copy restrictions: Wine and beer ac-
cepted; no other alcoholic beverages; copy
must be “ethical in every respect.” E. T.
library: World. News: UP. News periods:
7 AM, 9 AM. (women’s news), noon, 5:45
P.M.,, 10 P.M., all 15 minutes.

KRE, BERKELEY

Operator: Central California Broadcast-
ers, Inc., 601 Ashby Ave. Phone: Ashberry
7715. Power: 250 and 100 watts on 1370 ke,
Affiliation: None. Opened: 1922,

Director, station manager: Arthur West-
lund. Program director: M. Donald Ham-
bly. Musical director: Harold S. Hawley.
Sales manager: Fred Macpherson.

Rep: None. Seating facilities: None.
Merchandising: Dealer contacts, window
displays, newspaper tie-ins, photographs
gratis; special services bear a charge.
Foreign language programs: Semi-restrict-
ed; occasional Italian and Portuguese pro-
grams; foreign language business not solic-
ited generally. Artists bureau: None. Base
rate: $62.75.

Copy restrictions: Average single com-
mercial restricted by management to
about 1 minute; beer and wines accepted;
no hard ligquor; patent medecines and
health services accepted only at discretion
of the management. E, T. library: Stand-
ard. News: INS. News periods: 9-9:15
A.M,, 5:30-5:45 P.M,, daily.

KMPC, BEVERLY HILLS

KMPC, The Station of the
Stars, Inc., 9631 Wilshire Blvd. Phone:
Oxford 6211. Power: 500 watts on 710 ke
(6 A.M. to sunset and 8:30 P.M. to 1 A.M.)
Affiliation: None. Opened: December, 1928.

President: G. A. Richards.* Vice-presi-
dent, general manager: Leo B. Tyson.
Program director: Ted Gates. Chief engi-
neer: Roger Love. Publicity director: Lois
Cowan. .

Rep: Gene Furgason & Co. Seating fa-
cilities: Studio, 150 persons. Merchandis-
ing: Mail 100 letters free of charge; other
services as desired by sponsor, rendered at
actual cost. Foreign languag programs:
Not accepted. Artists bureau: None. Base
rate: $90.

Copy restrictions: Commercial announce-

Operator,

* Also president of WJR, Detroit, and
WGAR, Cleveland.

ments limited to 100 words; time signals
limited to 75 words; not over 15% of any
program period may be occupied by ad-
vertising; accept beer and wines; no hard
liquors. E. T. library: MacGregor. News:
UP. News periods: 9 AM., 12:30 P.M., 2:30
P.M, 5:45 P.M. 9:45 P.M,, all 15 minutes,
all Monday through Saturday.

KHSL, CHICO

Operator: Golden Empire Broadcasting

Co., Golden Empire Bldg. Phone: Chico
237. Power: 250 watts on 1260 kc. Affilia-
tion: None. Opened: April 17, 1935. (Note:

Same operator also controls KVCV, Redd-
ing.)

President, general manager, commercial
manager, program director, publicity: Har-

old Smithson. Chief engineer: Robert
Songstad.

Rep: None. Seating facilities: Studio
accommodates about 100 persons. Mer-

chandising: Contact dealers; arrange dis-
plays; distribute samples, etc. Foreign lan-

guage programs: Not accepted. Artists
bureau: None. Base rate: $55.
Copy restrictions: No beer, wine or

other alcoholic beverage copy accepted;
no patent medicines; no announcements on
Sundays; all copy subject to station ap-
proval, News: INS.

KXO, EL CENTRO

Operator: E. R. Irey and F. M. Bowles,
793 Main St. Phone: 1100, Power: 100
watts on 1500 kc. Affiliation: Mutual; Don
Lee. Opened: January, 1927.

Owner, station manager: F. M. Bowles.

Rep: For any business outside network
broadecasts, consult KXO or any recog-
nized agency. Seating facilities: Limited
accommodations in studios; El Centro high
school auditorium available. Merchandis-
ing: Render personal calls on sponsor’s
local representatives or outlets. Foreign
language programs: Accepted. Artists bur-
eau: None: Base rate: $25.

Copy restrictions: Do not accept beer,
wine or liquor advertising; no contract al-
lowed calling for payment of station time
on a percentage of sales.

KIEM, EUREKA

Operator: Redwood Broadcasting Co.,
Inc.,, Vance Hotel. Phone: 93. Power: 1,000
and 500 watts on 1450 ke, Affiliation: Mu-
tual; Don Lee Broadcasting System.
Opened: May, 1933.

General manager, chief engineer: Wm.
B. Smullin. Engineers: Charles Baker,
Alvor Olson. Program director: Dean Met-
calf. Local advertising manager: Hugh
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Gilmore, Educational director: Earl Rob-
erts. Religious director: Charles Hudson.

Rep: John Blair. Seating facilities: Can
accommodate 100 persons. Merchandising:
Complete service offered sponsors buying
sustained campaigns. Foreign language
programs: Not accepted. Artists bureau:
None. Stock: Principally held by William
B. Smullin. Base rate: $37.50.

Copy restrictions: Accept beer and wine;
no hard liquor or patent medicines; no an-
nouncements longer than 100 words: all
copy subject to station approval. E. T.

library: World., News: UP; Christian
Science Monitor. News periods: 7:45-8
AM. Monday through Saturday; 9-9:05

A M., Monday, Tuesday, Thursday, Satur-
day; 12:30-12:45 P.M., every day; 5-5:15
P.M. (Monitor News), Monday through
Friday; 9:66-10 P.M., every day.

KARM, FRESNO
Operator: George Harm, 1333 Van Ness

Ave. Phone: 24151, Power: 100 watts on
1310 kc. Affiliation: CBS. Opened: Jan.
15, 1938.

Owner: George Harm. Station and com-
mercial manager: Lou Keplinger. Program
director: Dick Wegener. Chief engineer:
John Scales. Publicity director: Milton
Cook.

Rep: Joseph Hershey McGillvra; Walter
Biddick Co. (Pacific Coast). Seating
facilities: Large studio seats 175 persons;
smaller studio accommodates 25. Merchan-
dising: Render complete gratis service to
sponsors desiring merchandising. Foreign
language programs: Not accepted. Artists
bureau: None. Base rate: $65.

Copy restrictions: No rules beyond that
“all advertising must be strictly in good
taste.” E. T. library: Associated. News:
INS. News periods: 7:15 AM,, 12:15 P.M,,
5:15 P.M., all 15 minutes, all Monday
through Saturday; 6:30-8:45 P.M. every
day.

KM]J, FRESNO

Operator: McClatchy Broadcasting Co.,
Fresno Bee Bldg. Phone: 2-8817. Power:
1,000 watts on 580 kc. Affiliation: NBC
Pacific Coast Red; California Radio Sys-
tem. Opened: 1922, (Note: This station is
owned and operated by the McClatchy
newspapers, the Fresno Bee representing
the McClatchy newspaper property in
Fresno.)

Station and commercial manager: Keith
B, Collins. Program and musical director:
Coyle Chambers. Chief engineer: Irvin E.
Dickinson. Publicity director: Frank
Wilbur.

Rep: Paul H. Raymer Co.
cilities: Auditorium seats 300.

Seating fa-
Merchan-

587

dising: Distribution of window displays,
surveys and cooperation in newspaper
publicity rendered. Foreign language pro-
grams: Not accepted. Artists bureau:
None. Base rate: $126.

Copy restrictions: Beer and wine ac-
counts accepted; no patent medicines or
hard liquor; 50-word announcements ac-
cepted on station breaks; 100-word an-

nouncements accepted on transcribed
periods. E. T. library: NBC Thesaurus.
News: UP.

KIEV, GLENDALE

Operator: Cannon Sysftem, Ltd., 701 E.
Broadway. Phones: Chapman 5-2388; Cit-
rus 1-1133. Power: 250 watts on 850 ke
(daytime). Affiliation: None. Opened: 1933.

General and station manager: L. W.
Peters. Program director: Wally MacLain,
Chief engineer: George Neff. Musical di-
rector: Robert Greene. Publicity director:
“Pat” Patrick.

Rep: None,
facilities; station says
mostly transcriptions.
None. Foreign language programs: Ac-
cepted, providing there be no ftalks,
speeches or lectures, and that 90% of the
programs be music. Artists bureau: None.
Base rate: $25.

Copy restrictions: “We conform with
state and federal laws and leave the rest
to good judgment.” E. T. library: None;
station has, however, about 8,500 record-
ings. News: None.

Seating facilities: Limited
its programs are
Merchandising:

KFOX. LONG BEACH

Operator: Nichols & Warinner, Inc, 220
E. Anaheim St. Phone: 672-81. Power:
5,000 and 1,000 watts on 1250 kc. Affilia-
tion: California Radio System. Opened: 1924.

Owner, president, program director: Hal
G. Nichols. Commercial manager, chief
engineer: Lawrence W. McDowell.

Rep: Walter Biddick Co. Seating facili-
ties: None. Merchandising: Retains Na-
tional Research Bureau, Inc. Foreign lan-
guage programs: Not accepted. Artists
bureau: None. Stoek: Held by Hal G.
Nichols. Base rate: $87.

Copy Trestrictions: Beer and light wines
only accepted, providing programs do not
come between 5 and 8:30 P.M.; commercial
copy must not exceed 25% of program
time; if copy is in excess, time-and-a-half
rates are charged. E. T. library: Standard.
News: UP. News periods: T7:30-7:40 AM,,
9:45-10 A.M., 11:30-11:40 A.M., 3:45-4 P.M,,
0:30-9:45 P.M., all daily except Sunday;
6-6:10 P.M. daily including Sunday; 11:30-
11:45 P.M., Monday through Friday; 7:45-8
P.M,, Sunday only.
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KGER. LONG BEACH

Operator: Consolidated
Corp., Ltd., 435 Pine Ave. Phone: 660-41.
Power: 1,000 watts on 1360 kc. Affiliation:
None. Opened: December, 1925.

President, station manager: C. Merwin
Dobyns. Commercial manager: John A.
Dobyns. Business manager: Tom Hunter.
Sales manager: Don Alderman. Program
director: Helene Smith. Technical director:
Jay Tapp. Public relations manager: Lee
Wynne.

Broadcasting

Rep: Howard H. Wilson Co. Seating
facilities: Long Beach Studio, seats 150
persons; Los Angeles Studio, seats 25.

Merchandising: Service adapted to each in-
dividual sponsor. Foreign language pro-
grams: Accepted, if musical numbers are
also announced in English and the com-
mercials kept to minimum. Artists bureau:
None. Stock: Owned entirely by C. Mer-
win Dobyns. Base rate: $85.

Copy restrictions: Beer and wine ac-
cepted; liquor advertising subject to ap-
proval; approved patent medicines ac-
cepted; copy restricted to not more than
259 of program time. E. T. library:
World; Standard; NAB., News: Transradio.
News periods: Every hour on the hour,
duration not listed, all apparently daily.

KECA, LOS ANGELES

Operator: Earle C. Anthony, Inc., 1000
S. Hope Street. Phone: Richmond 6111,
Power: 5,000 and 1,000 watts on 1430 kc.
Affiliation: NBC Pacific Coast Blue.
Opened: Nov. 15, 1929, (Note: Same op-
erator also owns KFI, Los Angeles.)

President: Earle C. Anthony. Station
manager: Harrison Holliway. Commercial
manager: Clyde Scott. Program director:
Glan Heisch. Musical director: Claude
Sweeten. Production manager: John Ed-
wards. Educational director: Jose Rod-
riguez. Promotion manager: Dave Nowin-
son. Chief engineers: H. L. Batterman,
Curtis W. Mason., Publicity director:
Bernard Smith. Auditor: Ernest Felix.

Rep: Edward Petry & Co., Inc. Seating
facilities: 300 persons (shared with KFI).
Merchandising: 100 pre-announcement let-
ters sent to trade gratis, when requested
by advertiser. Foreign language pro-
grams: Not accepted. Artists bureau: None,
Base rate: $250.

Copy restrictions: Beer and wine ac-
cepted after 10:30 P.M.; patent medicines
investigated for effectiveness, and copy
checked for truthfulness and good taste;
commercials limited to 300 words per
quarter-hour; spot announcements limited
to one minute; station breaks limited to
50 syllables. E. T. library: Standard; NAB.

News: UP. News periods: 7:45-8 AM.,
9-9:15 A.M. 1:30-1:45 P.M., Monday
through Friday; 5:15-5:30 P.M., Mondays
and Wednesdays; 5:30-5:45 P.M., Tuesdays
only; 3:25 P.M. (from NBC) Fridays only;
8 P.M. (from NBC) Sundays only.

KEHE, LOS ANGELES*

Operator: Hearst Radio, Inc., 141 N. Ver-
mont Avenue. Phone: Exposition 1341.
Power: 5,000 and 1,000 watts on 780 ke.
Affiliation: None, Opened: May 1, 1925.

Station manager: Jack O. Gross. Na-
tional sales manager: John Livingston. Pro-
gram director: Al Poska. Chief engineer:
Fred Ragsdale. Musical director: Jack
Stanley. Publicity director: XKay Shaffer.

Rep: International Radio Sales. Seating
facilities: Studio theatre, seating 300 per-
sons, Merchandising: Offer complete serv-
ice. Foreign language programs: Not ac-
cepted. Artists bureau: None., Base rate:
$136.

*As the DIRECTORY went to press the
FCC approved the sale of KEHE to Earle
C. Anthony, Inc., which planned to call it
KECA and relinquish the present KECA’s
1430 frequency.

KFAC, LOS ANGELES

Operator: Los Angeles Broadcasting Co.,
Inc, 645 So. Mariposa Ave. Phone: Fitz-
roy 1231. Power: 1,000 watts on 1300 ke.
Affiliation: None. Opened: 1931.

President, general manager: Calvin J.
Smith. Program director, artists bureau
head: Van Des Autels. Chief engineer:
H. W. Andersen. Publicity director: Lucile
Dinsmore.

Rep: None. Seating facilities: Audience
room, seating 300 persons. Merchandis-
ing: No set procedure; service varies with
individual cases. Foreign language pre-
grams: Not accepted., Artists bureau: Set-
up nominal only. Stock: Entirely held by
E. L. Cord. Base rate: $75.

Copy restrictions: No alcoholic beverages
or medicines of any kind; copy carefully
checked by station. E. T. library: Davis
& Schwegler. News: UP. News periods:
7:45-8 A.M., noon-12:15 P.M. Monday
through Saturday; 6-6:10 P.M., every day.

KFI LOS ANGELES

Operator: Earle C. Anthony, Inc., 1000
S. Hope Street. Phone: Richmond 6111,
Power: 50,000 watts on 640 ke. Affiliation:
NBC Pacific Coast Red. Opened: April
16, 1922, (Note: Same operator also owns
KECA, Los Angeles.)
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President: Earle C. Anthony. Station
manager: Harrison Holliway. Commereial
manager: Clyde Scott. Program director:
Glan Heisch. Musical director: Claude
Sweeten. Production manager: John Ed-
wards. Educational director: Jose Rod-
riguez. Promotion manager: Dave Nowin-
son. Chief engineers: H. L. Blatterman,
Curtis W. Mason. Publicity director: Ber-
nard Smith. Auditor: Ernest Felix.

Rep. Edward Petry & Co., Inc. Seating
facilities: 300 persons (shared with KECA).
Merchandising: 100 pre-announcement let-
ters sent to trade gratis, when requested
by advertiser. Foreign language programs:
Not accepted. Artists bureau: None. Base
rale: $660.

Copy restrictions: Beer and wine ac-
cepted after 10:30 P.M.; patent medicines
investigated for eflectiveness and copy
checked for truthfulness and good taste;
commercials limited to 300 words per
quarter-hour; spot announcements limited
to one minute, station breaks limited to
50 syllables. E. T. library: Standard; NAB.
News: UP, News periods: 7:15-7:30 A.M,,
8:15-8:30 A.M., 4:45-5 P.M., 10-10:15 P.M.
(last from NBC), Monday through Friday;
7:15-7:30 A.M. and 8:15-8:30 A.M. Satur-
days only; 8-8:05 AM. and 10-10:15 P.M,
(both from NBC) Sundays only.

KFSG, LOS ANGELES

Operator: Echo Park Evangelistic Asso-
ciation. Power: 2,500 and 500 watts on
1120 kc (divides times with KRKD).

This station dees not sell time.

KFVD, LOS ANGELES

Operator: Standard Broadcasting Com-
pany, 338 S. Western Ave. Phone: Drexel
2391. Power: 1,000 watts on 1000 kc (op-
erates 6 AM. to sunset, and 11 P.M. to 4
A.M.)). Affiliation: None. Opened: 1925.

General and station manager: J. Frank
Burke, Jr. Commercial manager: F. J.
Smalley, Jr. Chief engineer: John Smith-
son. Musical director: J. Newton Yates.
Publicity director: Anne Harrison.

Rep: None. Seating facilities: Can ac-
commodate 200 persons. Merchandising:

None. Foreign language programs: Not
accepted. Artists bureau: None, Base
rate: $40.

Copy restriclions: No beer, wine, liquor
or patent medicine advertising accepted;
all copy subject to station standards and
government regulations. E. T. library:
NAB; Lang-Worth; Davis & Schwegler.
News: UP., News periods: 9:15 AM, 11
AM, 1 PM, 3 PM, 5 PM, all 15 min-
utes, all Monday through Saturday.

KFWB. LOS ANGELES

Operator: Warner Brothers Broadcasting
Corp., 5833 Fernwood Ave. Phone: Hemp-
stead 5151. Power: 5,000 and 1,000 watts on
950 kc. Affiliation: California Radio Sys-
tem; Southern California Network.
Opened: March 4, 1925,

General and station manager:
Maizlish. Commercial manager: Chester
Mittendorf. Program director: Manning
Ostroff. Chief engineer: Harry Myers, Mu-
sical director: Leon Leonardi. Sales pro-
motion manager: William Ray.

Rep: Paul H. Raymer Co. Seating facili-
ties: Two theatres, seating 530 persons each.
Merchandising: No information given, For-
eign language programs: Not accepted.
Artists bureau: None. Base rate: $225.

Copy restrictions: Accept beer and wine
any time; no hard liquors; accept certain
patent medicines, such as cough syrups,
etc,; spot announcements limited to 100
words during daytime hours, 60 words
during evening hours; all copy subject to
station standards and government regula-
tions. E. T. library: Associated. News:
INS. News periods: 10 AM. 12 noon,
both 15 minutes, both Monday through
Saturday; 6 P.M., 9:30 P.M., both 15 min-
utes, both every day.

Harry

KGFJ. LOS BNGELES

Operator: Ben S. McGlashan, 1417 S.
Figueroa Street. Phone: Prospect 2434.
Power: 100 watts on 1200 ke, Affiliation:
None, Opened: December, 1926.

Owner, general and station manager:
Ben S. McGlashan. Assistant manager:
commercial manager: H. Duke Hancock.
Program director: Al Weinert. Chief engi-
neer: Charles Whitney. Publicity director:
Thelma Kirchner.

Rep: Cox and Tanz. Seating facilities:

Can accommodate 1,500 persons when
necessary. Merchandising: “No defin-
ite policy.” Foreign language programs:

Spanish and Italian programs current.
Artists bureau: None. Base rate: $30.

Copy restrictions: Accept beer and wine,
but no hard liquor or patent medicine
advertising; commercials limited to 1
minute per 10-minute program, 2 min-
utes per quarter-hour, 3 minutes per half-
hour, 5 minutes per hour; all copy sub-
ject to approval of local Better Business
Bureau. News: INS,

KHJ, LOS ANGELES

Operator: Don Lee Broadcasting System,
1076 W. 7th St. Phone: Vandike 7111.
Power: 5,000 and 1,000 watts on 900 kec.
Affiliation: Mutual Broadcasting System;
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Don Lee Broadcasting System. Opened:
April 13, 1922.

President: Thomas S. Lee. General and
station manager: Lewis Allen Weiss. As-
sistant manager: Willet H. Brown. Sales
manager of the Don Lee network: Thayer

Ridgway. Commercial manager KHJ:
Sydney Gaynor. Chief engineer: Frank
Kennedy. Musical directors: Guest con-

ductors, Publicity director: Frances Zoloth.
Public relations director: Mark Finley.

Rep: John Blair & Co. Seating facilities:
Studio auditorium seats 300 persons; Fil-
marte Theatre seats 600. Merchandising:
Limited service includes check of retail
outlets, publicity releases to all news-
papers and trade publications. Foreign
language programs: No set rules; accept-
ance would depend on product and pro-
gram, and time of broadcast would be re-
stricted. Artists bureau: None. Base rate:
$300.

Copy restrictions: Beer and wine ac-
counts accepted under supervision; no
hard liquor; accept some patent medi-
cines; all copy subject to station standards
and government regulations. E. T. library:
World. News: INS. News periods: 7:45-8
A. M, Monday through Saturday; noon-

12:15 P, M., 2:30-2:45 P. M, 5-5:15 P. M,
Monday through Friday; 9-9:156 P. M,
every day. (Note: All time is PST).

KMTR. LOS ANGELES

Operator: KMTR Radio Corp., 1000
Cahuenga Blvd. Phone: Hillside 1161,
Power: 1,000 watts on 570 ke, Affiliation:
None. Opened: 1924,

President: Victor E. Dalton. Station man-
ager, publicity director: Kenneth O. Tink-
ham. Program director: Bud Ernst, Jr.
Chief engineer: Carrol Hauser. Musical
director: Salvatore Santaella. Traffic man-
ager: Corinne Stengel.

Rep: Burn-Smith Co., Inc. Seating
facilities: 200 persons. Merchandising:
Publicity service rendered. Foreign lan-
guage programs: Accepted. Artists bu-
reau: Maintains complete artist staff. Base
rate: $125.

Copy restrictions: Beer and wine adver-
tising accepted; no advertising medicos,
lotteries, fortune tellers or astrology; all
copy checked with station attorney. E. T.
library: 20th Century International News-
reel. News: Transradio; 20th Century Iln-
ternational Newsreel; Christian Science

KERW

S\ THE STATE
) “

SAN BERNARDINO

e
RIVERSIDE

NBC RED NETWORK
50,000 WATTS 640 KC

Sorte © Qitiimy. Ine

KFIl » LOS ANGELES ¢ KECA

EDWARD PETRY & CO.

The &ltﬂay&

Getting more business for
advertisers is the business of
KFl. We're sure we're doing
a swell job of it {we report
modestly), as indicated by
the increasing number of ac-
counts now using the South-
land's favorite station—some
150 in all.

Place your sales message on
the station with power and
popularity to parallel the vast
purchasing power of this bil-
lion dollar market . . . the
50,000 watt voice of KFl in
Southern California.

National Sales Representative
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KFOX

LONG BEACH

KSAN

SAN FRANCISCO

KFSD

SAN DIEGO

KFBK

SACRAMENTO

KMJ

FRESNO

KWG

STOCKTON

KERN

BAKERSFIELD

KTMS

SANTA BARBARA
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CALIFORNIA STATIONS—Continued

Rep: Joseph Hershey McGillvra. Seating
facilities: About 75 persons. Merchandising:
Theatre trailers calling attention to KJBS
programs; pre-program announcements;
advertisements on radio page of newspa-
pers; display cards issued by station; syn-
dicated merchandising service available.
Foreign language programs: Not accepted.
Artists bureau; None. Base rate: $60.

Copy restrictions: No intoxicating bev-
erages; no patent medicines; announce-
ments must not exceed 100 words—excess
words charged for on proportional basis;
all commercial continuities must be passed
upon by production head of the station as
to content and number of words, E. T.
library: Standard; Lang-Worth; NAB; Davis
& Schwegler. News: UP. News periods: 6-
6:15 AM., 10-10:15 A.M., 12:30-12:45 P.M,,
3-3:15 P.M. 4:30-4:40 P.M. 6-6:15 PM,
Monday through Saturday; 4:30-4:40 P.M.,
6-6:15 P.M., Sundays only; 11:30-11:35 P.M.,
every day.

KPO, SAN FRANCISCO

Operator: National Broadcasting Co., 111
Sutter St. Power: 50,000 watts on 680 kc.
Aftiliation: NBC Pacific Coast Red. Opened:
1922; operated by NBC since July 1, 1832,
(Note: NBC also operates on a lease from
the General Electric Co., station KGO, San
Francisco.)

Personnel: See KGO, San Francisco,

Rep: seating facilities; merchandising;
foreign language programs; artists bureau:
Same as KGO, San Francisco, g.v. Base
rate: $380.

Copy restrictions: See KGO, San Fran-
cisco. E. T. library: NBC Thesaurus. News:
INS; UP. News periods: 7:45-8 A.M., Mon-
day through Saturday; 11-11:15 AM., Sat-
urday only; 4:45-5 P.M., Monday, Tuesday,
Friday, Saturday; 5:15-5:30 P.M., Wednes-
day.

KSAN, SAN FRANCISCO

Operator: Golden Gate Broadcasting Co.,
1335 Market St. Phone: Market 8171,
Power: 100 watts on 1420 kc. Affiliation:
California Radio System. Opened: 1923.

Station manager: S. H. Patterson. Pro-
gram director: Charles Cooper. Chief en-
gineer: William Grove. Publicity director:
Les Malloy.

Rep: Howard H. Wilson Co. Seating
facilities: Have remote line to downtown
theatre; no facilities at studios. Merchan-
dising: Publicity and notices on programs;
throw-aways, etc.; theatre trailers. For-
eign language programs: Accepted; speci-
fied hours for same. Artists bureau: None.
Base rate: $64.

Copy restrictions: Beer, wines, whiskey
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and patent medicines not acceptable. E. T,
library: MacGregor; Standard. News: INS.
News periods: Five minutes every hour
on the hour, 24 hours a day, plus flashes
on the half-hour.

KSFO, SAN FRANCISCO

Operator: Associated Broadcasters, Inc.,
Palace Hotel Bldg. Phone: Garfield 4700.
Power: 5,000 and 1,000 watts on 560 kec.
Affiliation: CBS. Opened: 1925,

President: Wesley I. Dumm. Vice-Presi-
dent and general manager: Philip G. Lasky.
Program director: A. W. Stowe. Chief en-
gineer: R. V. Howard. Musical director:
Richard Aurandt. Publicity director: R. W.
Dumm.

Rep: Free & Peters, Inc. Seating facilities:
Two studios seating 150 persons each; also
have two playhouses, seating 600 apiece,
available. Merchandising: Will carry out
any plans desired by advertiser for cost
of production and labor. Foreign language
programs: Not accepted, Artists bureau:
None. Base rate: $275.

Copy restrictions: No false or unwar-
ranted claims; no infringement on another
advertiser’s rights, programs or ideas; no
disparagement of competitors; no lotteries;
no vulgarity or offensiveness in any man-

KYA

“Serving Northern California®

In 5145 months KYA received
one letter from every 3114
listening radio homes in the
eight San Francisco Bay Area
counties.*

>

*Sworn statement on sustaining au-
dience mail for one morning and
two evening hours surveyed against
three-network competition from 307,-
310 listening radio homes,

KYA, San Francisco

1230 Ke.
5,000 W Day 1,000 W Night

Rep.: International Radio Sales
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COLORADO

(233,500 radio homes, or 81% ownership among the State’s

total of 288,000 families.

Urban ownership is 138,200, or 91%

of urban families; rural ownership ts 95,300, or 70% of rural

families.)

Radio Homes by Counties

Adams ............. 3,660 Fremont ....
Alamosa ........... 1,830 Garfield .....
Arapahoe .......... 5,210 Gilpin ......
Archuleta .......... 590 Grand ......
Baca ........oo. . 1,760 Gunnison ...
Bent ..., 1,620 Hinsdale ....
Boulder ............ 7,980 Huerfano ...
Chaffee ............ 1,800 Jackson .....
Cheyenne .......... 670 Jefferson ....
Clear Creek......... 640 Kiowa ......
Conejos ............ 1,540 Kit Carson...
Costilla ............ 970 Lake ........
Crowley ........... 1,070 La Plata.....
Custer ............. 460 Larimer ....
Delta ........o.o... 2,770 Las Animas..
Denver ............ 78,500 Lincoln .....
Dolores ............ 300 Logan .......
Douglas ............ 720 Mesa .......
Eagle .............. 800 Mineral .....
Elbert ............. 1,180 Moffat ......
El Paso ............ 13,190 Montezuma

KGIW. ALAMOSA

Operator: E. L. Allen, P. O. Box 26.
Phone: 26. Power: 100 watts on 1420 ke
(operates 7 AM. to 4:30 P.M.). Affilia-
tion: None. Opened: 1926; moved to Ala-
mosa in 1933.

Manager: D. E. Bennett.
W. M. Thomas.

Rep: None. Seating facilities: None.
Merchandising: Facilities—not described—
are offered to national advertisers. For-
eign language programs: No information
given. Artists bureau: None. Base rate:
$15 (Y% hr.).

Copy restrictions: All copy subjecct to
NAB Code of Ethics. News: Transradio.

Chief engineer:

KVOR, COLORADO SPRINGS

Out West Broadcasting Co,,
Antlers Hotel. Phone: Main 278. Power:
1,000 watts on 1370 kc. Affiliation: CBS.
Opened: 1922, (Note: This station is affili-
ated with the Colorado Springs Gazette-
Telegraph; it is under the same owner-
ship as WKY, Oklahoma City, and the
Oklahoma Publishing Co., and is under af-
filiated management with KLZ, Denver.)
President: E. K. Gaylord. Station and
commercial manager: Hugh B. Terry, Pro-

Operator:

....... 4,000 Montrose .......... 2,180
....... 2,010 Morgan ............ 3,370
....... 350 Otero .............. 5,090
....... 490 OQuray ............. 450
....... 1,240 Park ............... 470
....... 130 Phillips ............ 1,100
....... 3,330 Pitkin .............. 430
....... 290 Prowers ........... 2,810
....... 4,600 Pueblo ............. 14,800
....... 690 Rio Blanco ......... 570
....... 1,660 Rio Grande......... 1910
....... 1,220 Routt .............. 2,000
....... 2,680 Saguache .......... 1,200
....... 7480 San Juan........... 380
....... 7,150 San Miguel ......... 480
....... 1,440 Sedgwick .......... 1,000
....... 3,640 Summit ............ 280
....... 5430 Teller .............. 1150
....... 180 Washington ........ 1,580
....... 1,040 Weld .............. 12,090
....... 1,420 Yuma .............. 2420

gram director, publicity director: Mary

Mosher. Chief engineer: H. C. Strang.
Musical director: Arbor Fuller.

Rep: The Katz Agency. Seating facil-
ities: Two studios, 50 each; auditorium, 800.
Merchandising: Provide information on
market routes, product distribution, etc.;
get dealer cooperation, distribute window
displays, notify dealers of new programs,
and other “reasonable” services. Foreign
language programs: Not suited to mar-
ket. Artists bureau: None. Base rate: $72.

Copy restrictions: Beer and lighi wines
okay; no hard liguors; patent medicines ac-
cepted depending on copy. E. T. library:
NBC Thesaurus; MacGregor; Lang-Worth.
News: AP; also local. News periods: 7:30
A. M, noon, 430 P. M., 9:15 P. M,, all 15
minutes, all daily except Sunday.

KFEL, DENVER

Operator: Eugene P. O'Fallon, Inc., Al-
bany Hotel Phone: Keystone 0178.
Power: 1,000 watts on 920 kc. Affiliation:
Mutual Broadcasting System. Opened:
1923,

Station head and manager: Gene O’Fal-

lon. Assistant station manager: Frank
Bishop. Local commercial manager: Holly
Moyer. Production manager: Herbert
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TEE POWER TO DO A JOB

[N SOUTHERN NEW ENGLAND WTIC RATES

FIRST

@ IN LISTENER POPULARITY BY 2 TO 1
IN THE HARTFORD AREA

@ IN NUMBER OF NETWORK ADVERTISERS

@ IN NUMBER OF NATIONAL SPOT
ADVERTISERS

WT

50,000 WATTS - HARTFORD, CONN.
The Station With the Friendly Audience

The Travelers Broadcasting Service Corporation
Member MBC Red Metwork and Yankee Metwork
Representatives: Weed & Company
New York Chicago Detroit San Francisco
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CONNECTICUT STATIONS—Continued

Temple St.). Phone: 3-1125; (New Haven:
7-1243). Power: 1,000 watts on 1530 kc.
Affiliation: CBS. Opened: Nov. 3, 1934.
(Note: WBRY is newspaper-owned by the
Waterbury American and Republican.)
President: William J. Pape. Station
manager: Erwin J. Frey. Commercial man-
ager: Murray L. Grossman. Program direc-
tor: Jack Henry., Chief engineer: Sidney
Warner. Musical director: Waldo S. New-
bury. Publicity director: E. Christy Erk.
Rep: Joseph Hershey McGillvra. Seat-
ing facilities: Theatre room, capacity 150.
Merchandising: Advice on copy, and type
of program; show cards and newspaper ads

to satisfaction of client. Foreign language
programs: Accepted; have Italian, Lithu-
anian, Polish and Hungarian live talent
series. Artists bureau: None. Base rate:
$100. )

Copy restrictions: Accept beer, wines,
and whiskey, with copy subject to good
taste; patent medicine copy watched care-
fully; other restrictions not specific, other
than demanding that “grade A” require-
ments be observed. E. T. library: NBC
Thesaurus. News: Transradio; AP; local
News periods: 8 AM., 12:15 P.M,, 6 P.M,,
6:30 P, M. ((local news), 11 P.M., all 15
minutes, all Monday through Saturday; 11-
11:15 P. M.. Sunday.

DELAWARE

(57,600 radio homes, or 86% ownership among the State’s

total of 67,000 families.

Urban ownership is 30,800, or 20%

of urban families; rural ownership is 26,800, or 81% of rural

families.)

Radio Homes by Counties

7,990 New Castle

WDEL, WILMINGTON

Operator: WDEL, Inc., 10th & King Sts.
Phone: 7268. Power: 1,000 and 250 watts
on 1120 kec. Affiliation: NBC Basic Red;
Inter-City Broadcasting System; Mason-
Dixon Radio Group. Opened: May 1, 1922.

President: Clair R. McCollough.* Sta-
tion and commercial manager: J. Gorman
Walsh. Chief engineer: J, E. Mathiot.
Artists bureau head: Edward Browning.
Musical director: Victor Caille. Publicity
director: Lonny Starr,

Rep: Paul H. Raymer Co. Seating facili-
ties: None. Merchandising: Usual services
offered, including publicity and listings
through newspaper affiliates. Foreign lan-
guage programs: Accepted. Artists bureau:
Setup nominal only. Base rate: $125.

Copy restrictions: All copy must conform
to station standards. E. T. library: Lang-
Worth; Transco. News: Transradio, News
periods: 9 AM. 12:15 P.M., 6:30 P.M., 11
P.M,, all 15 minutfes, all daily.

* Also president of WAZL, Hazelton, Pa.;
WEST, Easton, Pa;, WORK, York, Pa..
WILM, Wilmington, Del; and vice-presi-
dent of WGAL, Lancaster, Pa.

508

38,260  Sussex

WILM, WILMINGTON

Operator: Delaware Broadcasting Co.,
Inc., 10th & King Sts. Phone: 7268. Power:
100 watts on 1420 ke (operates to 9 P.M.).
Affiliation: Mason-Dixon Radio Group.
Opened: 1922,

President: Clair R. McCollough.* Station
and commercial manager: J. Gorman
Walsh. Program director: John Hartman,
Chief engineer: J. E. Mathiot.

Rep: Paul H. Raymer Co. Seating facili-
ties: None. Merchandising: Offer usual
services, including publicity and listings
through newspaper affiliates. Foreign lan-
guage programs: Accepted. Artists bureau:
None. Base rate: $100.

Copy restrictions: All copy must con-
form to station standards. E. T. Library:
NBC Thesaurus. News: Transradio. News
periods: 9 AM., 11 AM, 1 P.M, 6:45 P.M,,
all 15 minutes, all daily.

*Also president of WAZL, Hazelton, Pa.;
WEST, Easton, Pa; WORK, York, Pa.,
WDEL, Wilmington, Del.; and vice-presi-
dent of WGAL, Lancaster, Pa.
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DISTRICT OF COLUMBIA

(152,900 radio homes, or 91% ownership among the Dis-
trict’s total of 168,000 families.)

WISV, WASHINGTON

Operator: Columbia Broadcasting Sys-
tem, Earle Bldg., 13th and E Streets, N.W.
Phone: Metropolitan 3200. Power: 50,000
watts on 1460 kc, Affiliation: CBS. Opened:
October 20, 1932,

Vice-president: Harry C. Butcher. Gen-
eral ‘manager: A. D, Willard, Jr. Program
director: Lloyd Dennis, Jr. Sales manager:
William D. Murdock. Chief engineer:
Clyde Hunt. Special events director: Ann
Gillis. Musical director: Leon Brusiloff.
Publicity director: Bill Slocum, Jr.

Rep: Radio Sales. Seating facilities:
Audiences from 100 to 1,200 can be seated.
Merchandising: Services of publicity de-
partment offered without charge; letters
to distributors, dealers or groups of indi-
viduals at cost of multigraphing, stamping,
addressing and mailing; contact dealers by
personal calls or phone at cost; research
service among dealers, distributors or gen-
eral public at cost. Foreign language pro-
grams: No rules; no demand for same, as
foreign population is very small. Artists
bureau: None, as such, but has contracts
with artists appearing regularly on sta-
tion. Base rate: $300.

Copy restrictions: CBS program policies.
E.T. library: World. News: UP. News
periods: 8-8:00 A.M. 2-2:05 P.M. 4:45-5
P.M., 6-6:05 P. M., 11-11:05 P. M., all Mon-
day through Saturday; 10:30-10:45 A.M.,,
11-11:15 P.M., both Sunday only.

WMAL, WASHINGTON

Operator: National Broadcasting Co.,
Inc. (owned by M. A. Leese Radio Corp.
capital stock of which is owned by the
Washington Star), 724-14th St., N. W. Phone:
Republic 4000, Power 500 and 250 wats
on 630 kec. Affiliation: NBC Basic Blue.
Opened: 1926.

Vice-president: Frank M. Russell. Gen-
eral manager: Kenneth H. Berkeley. Com-~
mercial manager: John Dodge. Program di~
rectors: Carleton D. Smith and Fred Shawn.
Chief engineer: A. E. Johnson. Publicity di-
rector: Marion Gale.

Rep: National Broadcasting Co. Seating
facilities: One studio can accommodate 200
persons; two others have 100 capacity com-
bined. Merchandising: Advisory service
only. Feoreign language programs: Not ac-
cepted. Artists bureau: None. Base rate:
$200.

Copy restrictions: Lectures and educa-
tional talks not accepted between 6 P.M.
and midnight except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements
which may be moved to other periods if
available, and as arranged by station man-
ager on 24 hours’ notice; closing date is
two weeks in advance of initial program
and the program material must be ar-
ranged one week in advance of broadcast
date—no change within two days preced-
ing broadcast; all programs subject to sta-
tion approval; beer is accepted; no other
alcoholic beverages; other policies conform
to NBC Program Policies. E.T. library:
NBC Thesaurus. News: UP; INS. News
periods: Sports news, 6:15-6:30 P.M. (6:45-7
during daylight saving time), Monday
through Saturday; 6-6:13 P.M., Sunday
only. Evening Star flashes, 15 minutes
daily except Sunday. WMAL news, 7:25-
7:30 A M., daily except Sunday. Earl God-
win, 8:30-8:45 A.M., daily except Sunday.
AP news (from NBC) 6:25-6:30 P.M. Sat-

urday and 11-11:05 A.M. Sunday. Bauk-
hage Talking, three 10-minute periods
daily except Sunday, two 10-minute

periods Sunday only.

WOL, WASHINGTON

Operator: American Broadcasting Com-
pany, 1627 K St.,, NN-W. Phone: Metropoli-
tan 0012. Power 1000 watts on 1230 kc.
Affiliation: Mutual Broadcasting System.
Opened: December 10, 1924,

President: Helen S. Mark. General man-
ager: William B. Dolph. Commercial man-
ager: James Fishback. Program and public-
ity director: Madeline Ensign. Chief engi-
neer: H. H. Lyon. Musical director: Frank
Blair,

Rep: William G. Rambeau Co, Seating
tacilities: 200 persons. Merchandising:
Supply lists of retailers and wholesalers;
mail limited number of letters or printed
matter, with advertiser paying postage and
furnishing printed matter, station furnish-
ing letter heads and labor; introduce sales-
men to key buyers; arrange audition of
program for important local outlets, ad-
vertiser to pay for talent; personal calls
informing chain stores, etc.,, of campaign.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $180.
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GEORGIA STATIONS—Continued

WGPC, ALBANY

Operator: Albany Broadcasting Co., Inc.,
125% N. Jackson St. Phone: 1370. Power:
100 watts on 1420 ke. Affiliation: Georgia
Broadcasting System. Opened: July 1, 1934,

President: J. W. Woodruff, Sr. Station
manager: Stewart Watson. Program direc-
tor: Louis B. Poole. Musical director:
Mrs. Martha Percilla, Chief engineer:
Byron Lindsey, Jr.

Rep: Sears and Ayer.
Studio seats 100 persons. Merchandising:
Letters to trade, dealer contacts, ete.
Foreign language programs: Not accepted
(population less than 1% foreign). Artists
bureau: None. Base rate: $40.

Copy restrictions: Adhere to NAB code
on commercial copy; beer and wines ac-
cepted; no hard liquor; patent medicines
acceptable if approved by the FTC. E. T.
library: MacGregor. News: AP; also local
news.

News periods: 8-8:05 AM, 9:55-10
A.M.,, 12:15-12:30 P.M. (local), 1-1:05 P.M.,
3:15-3:20 P. M., 6-6:15 P.M. all Monday
through Saturday.

WGAU, ATHENS

Operator: J. K. Patrick & Co., Bobbin
Mill Road. Phone: 1741. Power: 250 and
100 watts on 1310 ke, Affiliation: None.
Opened: April 25, 1938. (Note: Earl B.
Braswell, one of the five partners in this
station, is publisher of the Athens Banner-
Herald.)

Station and commercial manager, chiet
engineer: A. Lynne Brannen. Program
director: Melvin C. Gorman. Musical di-
rector: Harry L. Grimes.

Rep: None. Seating facilities: “Red”
studio audience room seats 60; “Black”
audience room seats 40. Merchandising:
Distribute window cards and displays;
help client in every way possible, espe-
cially in the drug field (one of the partners
is a druggist); no charge for services.
Foreign language programs: No rules.
Artists bureau: None, Stock: Station is
owned by an equal partnership composed
of J. K. Patrick, Earl B. Braswell, Tate
Wright, C. A. Rowland, and A. Lynne
Brannen. Base rate: $50.

Copy restrictions: No alcoholic bever-
ages; have carried beer, “but are not in-
clined to do so in the future”; patent medi-
cines accepted.

E. T. library: Standard. News: AP
through local newspaper, News periods:
9:115 AM., 15 PM, 4:30 PM, all
15 minutes, Monday through Friday; 9:15-
9:30 A.M., Saturday only. (Note: Spot an-
nouncements are sold before and after,
but not during, the news.)

Seating facilities:

616

WAGA, ATLANTA

Operator: Liberty Broadeasting Co. is
licensee; Atlanta Journal, owner and op-
erator of WSB, same city, operates this
station; Western Union Bldg. Phone: Main
5101. Power 1,000 and 500 watts on 1450
ke. Affiliation: NBC Blue Southern Group.
Opened: Aug. 1, 1937 (in Atlanta; pre-
viously operated in Athens, Ga., as WTFI).

Executive director: Lambdin Kay. Gen-
eral manager: Jess Swicegood. Program
director: Earle Pudney. Chief engineer:
Cliff Hanson. Musical director: Joan Nor-
man,

Rep: Edward Petry & Co., Inc. Seating
facilities: Have observation room; no
capacity given. Merchandising: Newspaper
publicity accorded sponsors. Foreign
language programs: No occasion for same
has arisen; audience of this type is small
in the station’s coverage area. Artists
bureau: None. Base rate: $180.

Copy restrictions: No hard liquor ae-
counts accepted; copy must be “in good
taste.”

E. T. library: World. News: UP. News
periods: 6:45-6:50 A.M. 7:50-8:05 A.M.,
12:15-12:30  P.M., 6:30-6:45 P.M.,, 10-
10:15 P.M.,, all apparently Monday through
Saturday.

WATL, ATLANTA

Operator: Atlanta Broadcasting Co.,
Henry Grady Bldg. Phone: Walnut 4377,
Power: 250 and 100 watts on 1370 ke.
Affiliation: Georgia Broadcasting System.
Opened: 1931.

Owner: J. W. Woodruff*,
ager: Maurice C. Coleman.
musical director: Ken Keese.
neer: James Comer,

Rep: Sears and Ayer, Inc. Seating facili-
ties: 150 persons. Merchandising: Conduct
direct mail campaigns—blotters, brochures,
ete.; invite wholesalers and retailers to
visit studios during programs; program
listing in daily papers; letters to the trade.
Foreign language programs: Accept pro-
grams or announcements, copy subject to
usual scrutiny. Artists bureau: None. Base
rate: $160.

Copy restrictions: All copy subject to
acceptance by management; accept beer
and wines; no hard liquors; accept cough
remedies, headache powders, etc. E. T.
library: Associated.

News: INS. News periods: Five minutes
every hour on the hour, 7 A.M. to 1 A.M,,
except 15 minutes at 7 P.M. all Monday
through Saturday.

Station man-
Program and
Chief engi-

*J. W. Woodruff is also president of
WRBL, Columbus, Ga.
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WGST, ATLANTA

Operator: Southern Broadcasting Sta-
tions, Inc., Ansley Hotel. Phone: Walnut
8441. Power: 5,000 and 1,000 watts on 890
ke, Affiliation: CBS. Opened: 1929, (Note:
This station is owned by the Georgia
School of Technology).

President: Dr. M. L. Brittain. Station
manager: W. H. Summerville, Commercial
manager: ¥Frank Gaither. Program di-
rector; John Fulfon. Chief engineer: Ben
Akerman. Musical director: Lola Allen
Wallace.

Rep: The Katz Agency. Seating facili-
ties: None. Merchandising: Complete serv-
ice offered free of charge. Foreign lan-
gauge programs: No rules, as no requests
have been received to date. Artists bu-
reau: None, Base rate: $200.

Copy restrictions: Accept beer; no hard
liquor; all copy subject to approval of pro-
gram department. E. T. library: Standard.
News: AP; Transradio. News periods: 6:25
AM, 810 AM, noon, 2 P.M., 445 PM,
11 P.M, all five minutes, all apparently
daily. (Note: Spots are sold around the
news, but apparently not during the broad-
casts).

WSB, ATLANTA

Operator: The Atlanta Journal Company,
Atlanta Biltmore Hotel. Phones: Hemlock
5200; Walnut 5050. Power: 50,000 watts on
740 ke, Affiliation: NBC Red Southcentral
Group. Opened: March 15, 1922, (Note:
This station is newspaper-owned by the
Atlanta Journal.)

General and station manager: Lambdin
Kay.* Advertising manager: John M. Out-
ler, Jr. Program director: Roy McMillan.
Chief engineer: C. F. Daugherty. Musical
director: Marcus Bartlett. Publicity di-
rector: Ernest Rogers.

Rep: Edward Petry & Co., Inc. Seating
facilities: Studio reception parlor seats
200 persons; can use Biltmore Hotel audi-
toriums, seating 750. Merchandising: Not
offered free; will cooperate with adver-
tisers on request. Foreign language pro-
grams: Accepted, but no demand for such
programs in this territory. Artists bureau:
None. Base rate: $240 (% hr.).

Copy restrictions: No wine, beer or
liquor advertising accepted: station re-
serves the right fo edit all commercial
copy. E. T. library: NBC Thesaurus; Lang-
Worth. News: AP, News periods: 6-6:10
AM. 7:15-7:30 AM., 8-8:05 A.M., 8:20-3:30
A.M., 8:45-10 A.M., 12:30-12:45 P.M., 3-3:15
P.M, 4-415 P.M, 5:25-5:30 P.M. 6-6:15
P.M., 10:15-10:30 P.M., all Monday through
Saturday.

#Also
Atlanta,

executive director of WAGA,

017

WRDW, AUGUSTA

Operator: Augusta Broadcasting Com-~
pany, Tenth and Broad Sts. Phones: 2976~
7-8. Power: 250 and 100 watts on 1500 kc.
Affiliation: CBS. Opened: July 7, 1930.

Station manager: W. R. Ringson, Com-
mercial manager: Thurston Bennett. Pro-
gram director, artists bureau head: James

A. Davenport, Chief engineer; Harvey
Aderhold.

Rep: None. Seating facilities: Can ac-
commodate about 100 persons. Merchan-

dising: Distribute postal cards, window
cards and blotters; make personal phone
calls; send out direct mail; all services
gratis. Foreign language programs: No©o
rules listed. Artists bureau: Maintain serv-
ice bureau placing artists without charge
to the artist. Base rate: $90 (portable re-
mote or shortwave equipment at special
rates).

Copy restrictions: Do not accept liquor
advertising. E. T. library: World. News:
UP. News periods: 11:50-noon, Monday
through Saturday; 6:30-6:45 P.M., Monday
through Friday; 7:45-7:50 P.M., Monday,
Tuesday, Thursday, Friday, Sunday.

WRBL, COLUMBUS

Operator: Columbus Broadcasting Co.,
Inc, 1420 Second Avenue. Phone: 4300-
4301; Power: 250 and 100 watts on 1200 kc.
Affiliation: CBS; Georgia Broadcasting
System. Opened: 1827,

Owner: J. W. Woodruff.* General and
commercial manager: J. W. Woodruff, Jr.
Program, musical and publicity director:
Leo “Bill” Dougherty. Chief engineer:
Oliver Heely. News and sports editor:
Jack Gibney.

Rep: Sears and Ayer, Inc. Seating fa-
cilities: 100 persons. Merchandising: Main-
tain a limited service, which is rendered at
actual cost. Foreign language programs:
Not accepted.  Artists bureau: None.
Base rate: $100.

Copy restrictions: Accept beer and wine,
but no liquor advertising; all copy sub-
ject to station approval and government
regulations, E, T. library: World. News:
INS. News periods: 8:15-8:30 A M., 10:30-
10:45 AM. (women’s news), 12:15-12:30
P.M., 5-5:05 P.M,, 7-7:15 P.M. (sports news),
9:45-10 P.M.,, all daily.

* Also president of WATL, Atlanta, Ga.

WKEU, GRIFFIN

Operator: Radio Station WKEU, Griffin
Hotel. Phone: 1137. Power: 100 watts on
1500 kc (daytime). Affiliation: None.
Opened: July 4, 1933.

President, station manager, chief engi-
neer: A. W. Marshall, Jr. Commercial man-
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GEORGIA STATIONS--Continued

room seats 50. Merchandising: Newspaper
publicity and window displays offered
gratis. Foreign language programs: Ac-
cepted, subject to the approval of the man-
agement. Artists bureau: None. Base rate:
$60.

Copy restrictions: Beer and wines ac-
cepted weekdays, but not on Sunday; no
hard liquors; patent medicine copy sub-
ject to approval of Federal Trade Com-

mision; station reserves the right to cen-
sor or reject any material which, in the
opinion of the management, does not con-
form to “good taste.” E. T. library: World.
News: AP. News periods: 8:45 A.M, 10:15
A.M., 12:30 P.M.,, 2:30 P.M., 6 P.M,, all 15
minutes, all Monday through Saturday.
(Note: Announcements are sold before and
after, but not during the news).

IDAHO

(98,700 radic homes, or 80% ownership umong the State’s

total of 124.000 familes.

Urban ownership is 34,200, or 90%

of urban families; rural ownership is 64,500, or 75% of rural

Radio Homes by Counties

families.)
Ada ... oo 9,690 Cassia .......
Adams ............ 640 Clark .......
Bannock ........... 7,060 Clearwater ..
Bear Lake .......... 1,500 Custer ......
Benewah ........... 1,500 Elmore
Bingham ........... 3,460  Franklin
Blaine ............. 860 Fremont
Boise .............. 450 Gem
Bonner 3,190 Gooding
Bonneville ......... 3,990 Idaho .......
Boundary .......... 1,100 Jefferson ....
Butte .............. 430  Jerome .....
Camas .............. 320 Kootenai ....
Canyon ............ 7,160 Latah .......
Caribou ............ 430 Lemhi ......
KIDO, BOISE

Operator: C. G. Phillips, and Frank L.
Hill, doing business as Boise Broadcast
Station, Hotel Boise. Phone (660. Power:
2,500 and 1,000 watts on 1350 kc. Affilia-

tion: NBC North Mountain Group. Opened:
Nov. 5, 1928. (Note: C. G. Phillips and
Frank L. Hill also own KORE, Eugene,
Ore.)

Manager: C., G. Phillips. Commercial
manager: Bonnie Scotland. Sales man-
ager: Dick McBroom. Program director: W.
T, Phillips. Chief engineer: Harold Toed-
temeier. Station prometion: Roy Civille.
Traffic manager: Catherine Scotland, Pub-~
licity director: Vern Moore.

Rep: John Blair & Co. Seating facilities:
About 300 persons. Merchandising: Use
live talent and transcription shows to pro-
mote sponsored NBC programs, and tran-
scription promotions for national spot ad-
vertisers; give sponsors at least two time-
break mentions weekly; local merchants
enrolled to give sponsor’s products pref-

....... 2,470  Lewis .............. 1150
....... 220 Lincoln ............ 660
....... 1,350 Madison ............ 1,540
....... 740  Minidoka ........... 1,660
Nez Perce ......... 4,320
Oneida ............. 1,090
Owyhee ............ 860
Payette ............ 1,720
Power ............. 940
....... Shoshone .......... 4,640
------- 1,740 Teton .............. 630
........ 1,630 Twin Falls.......... 6,660
....... 4,910 Valley ............. 810
....... 4,100 Washington ........ 1870
....... 1,150

erence in return for mention on series of
promotional programs; store and window
displays; Sunday column in local paper
plugs national sponsors (network and
spot); all above services gratis; will co-
operate on special plans. Foreign lan-
guage programs: None; but population
(Basque) would warrant Spanish. Artists
bureau: Sustaining talent is made available
to sponsors via nominal setup. Base rate:
$120,

Copy restrictions: Copy must conform to

Federal Trade Commission rules; wine,
beer, liquors accepted. E. T. library:
World. News: UP:; AP. News periods:
10-10:15 A.M., 12:30-12:35 P.M. 3:25-3:30

P.M., all Monday through Saturday; 7-7:05
P.M,, Monday. Tuesday, Thursday, Friday,
Saturday; 6:45-6:50 P.M., Wednesday.

KGCI, COEUR D'ALENE

All particulars concerning a construc-
tion permit for this station were stricken
oft the FCC record at press time.
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KID, IDAHO FALLS

Operator: KID Broadcasting Co. Power:
5,000 and 500 watts on 1320 kc. Affiliation:
None.

Base rate: $90.
No other information available.

KRLC, LEWISTON

Operator: H. E. Studebaker, Lewis-Clark
Hotel Bldg. Phome: 1950. Power: 250
watts on 1390 kc. Affiliation: None.
Opened: March, 1935.

Owner: H. E. Studebaker. .Station man-
ager: Donald A, Wike. Commercial man-
ager: R. A. Klise.

Rep: Walter Biddick Co. (Coast); Sears
and Ayer (Chicago); Cox and Tanz (East).
Seating facilities: None, except on remotes
from local auditoriums. Merchandising:
Any service rendered at cost. Foreign
language programs: Accepted; same rules
apply as for ordinary broadcasts. Artists
bureau: None. Base rate: $25 (32 hr.).

Copy restrictions: No beer, wine or other
alcoholic beverage advertising accepted;
station reserves the right to reject any
copy deemed to “be in bad taste for the
community served.” E. T, library: World;
Lang-Worth. News: UP; Transradio. News
periods: 7:45-8 A.M., 10-10:05 A.M., 12:15-
12:30 P.M.,, 4:55-5 P.M.,, 6:30-6:45 P.M., 8:45-
9 P.M,, daily except Sunday; 7-7:15 P.M..
every day.

KFXD, NAMPA

Operator: Frank E. Hurt, 1024 12th Av-
enue, S. Phone: 1200. Power: 250 and 100
watts on 1200 kc. Affiliation: None.
Opened: October, 1924.

Station manager: Frank E. Hurt, Com-
mercial manager: Doyle Cain. Program
and musical director: Maxine Hurt. Chief
engineer: Eddie Hurt.

Rep: None. Seating facilities: 40 persons.
Merchandising: Have a contact man cov-
ering a radius of 70 miles. Foreign lan-
guage programs: No set rules; foreign pop-
ulation very small, Artists bureau; None.
Base rate: $15 (14 hr.).

Copy restrictions: No beer, wine, liquor

or patent medicines accepted. E. T.
library: Lang-Worth; NBC Thesaurus;
NAB; Davis & Schwegler; MacGregor.

News: UP. News periods: 8:45 A.M. 10
AM, 12:30 P.M., 3:15 PM, 545 P.M.
(local), 6:45 P.M., 8:45 P.M., all 10 minutes,
all daily except Sunday.

KSEIL, POCATELLO

Operator: Radio Service Corporation of
Idaho, Pocatello. Phone: 960. Power: 1,000

620

Affiliation: NBC
Opened: August,

and 250 watts on 800 kec.
North Mountain Group.
1926.

General manager: Henry H., Fletcher.
Program director: Ruthe A.Fletcher. Chief
engineer: James E. Mitchell. Musical di-
rector: Harold A. Sparks. Publicity direc-
tor: Julian H. Boone,

Rep: Gene Furgason & Co. Seating fa-
cilities: None, Merchandising: Service ren-
dered at cost. Foreign language programs:
Accepted. Artists bureau: None. Base
rate: $70.

Copy restrictions: Accept beer; no wine
or ligquor, E. T. library: Lang-Worth; Mac-
Gregor; Standard. News: Transradio. News
periods: 7-7:10 AM.,, 9-%:15 AM, 10:15-
10:30 A.M., 12:30-12:40 P.M.,, 3:25-3:30 P.}M,,
8:15-8:25 P.M,, 10-10:10 P.M., all Monday
through Saturday; 7:30-7:40 P.M. Sunday.

KTFL TWIN FALLS

Operator: Radio Broadcasting Corp., Ra-
dio Center Bldg. Phone: 30. Power: 1,000
watts on 1240 kc. Affiliation; NBC North
Mountain Group. Opened: October, 1928.

President: O. P. Soule. Vice-president,
general and commercial manager: John E.
Gardner. Program and publicity director:
F. M. Soule. Musical director, production
manager: Charles Crabtree. Chief engi-
neer: F. V. Cox.

Rep: Gene Furgason & Co. Seating fa-
cilities: KTFI Radioland Concert Hall, 500.
Merchandising: Send circular letters call-
ing attention to programs among dealers
and distributors; arrange for newspaper
space and publicity; courtesy announce-
ments preceding start of “outstanding
talent programs”; distribute publicity ma-
terial for advertiser; any other reasonable
cooperation desired. Foreign language pro-
grams: No call for these. Artists bureau:
Partial service; information and prices on
request. Base rate: $70.

Copy restrictions: Beer accepted; limited
acceptance of wine; no other alcoholic
beverages; commercial copy limited to 300
words per quarter-hour; patent medicines
subject to prior audition and approval of
copy; all copy subject to approval of Fed-
eral Trade Commission. E. T. library:
Lang-Worth. News: Transradio. News
periods: 7-7:10 A.M., 10-10:10 A M., 12:30-
12:45 P.M., 3:25-3:30 P.M., 5:45-5:55 P.M.,
8-8:15 P.M., Monday through Saturday;
8:45-8:55 AM., 4:45-4:55 DP.M., 8:15-8:30
P.M., Sunday.

KWAL, WALLACE-KELLOGG
Operator: C. Howarth and C. Berger.
Power: 250 and 100 watts on 1420 ke.
At press time this station had a con-
struction permit only.
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ILLINOIS

(1,857,100 radio homes, or 90% ownership amony the State’s

total of 2.063,000 families.

Urban ownership ts 1,426,600, or

93% of urban families; rural ownership is 430,500, or 80% of

rural families.)

Radio Homes by Counties

Adams ............. 15,900 Hardin .....
Alexander ......... 5,360 Henderson .
Bond .............. 3,460 Henry .....
Boone .............. 3,730 Iroquois ....
Brown ............. 1,960 Jackson ....
Bureau ............. 9,060 Jasper .....
Calhoun ........... 1,630 Jefferson ...
Carroll ............. 4,630 Jersey .....
Cass ... 4,000 Jo Daviess..
Champaign ......... 15,790 Johnson ....
Christian ........... 8,800 Kane ......
Clark .............. 4,250 Kankakee ..
Clay ............... 3,640 Kendall ....
Clinton ............ 4530 EKnox ......
Coles .............. 9,120 Lake .......
Cook ....... ... ... 996,480 La Salle....
Crawford .......... 4,940 Lawrence ..
Cumberland ........ 2,370 Lee ........
De Kalb............ 8,120 Livingston
De Witt............ 4,430 Logan .....
Douglas ............ 4,160  McDonough
Du Page............ 22,660 McHenry ...
Edgar .............. 6,000 MclLean ....
Edwards ........... 2,060 Macon .....
Effingham .......... 4,150 Macoupin
Fayette ............ 5,140 Madison ....
Ford ............... 3,680 Marion ....
Franklin ........... 13,220 Marshall ...
Fulton ............. 10,740 Mason .....
Gallatin ............ 2,130 Massac .....
Greene ............. 4,730 Menard ....
Grundy ............ 4,160 Mercer ......
Hamilton .......... 2,780 Monroe ....
Hancock ........... 6,630 Montgomery

WMRO, AURORA

Operator: Martin R. O’'Brien, 34 S. River
St. Phone: 4215. Power: 250 watts on 1250
ke (daytime). Affiliation: None. Opened:
Dec. 13, 1938.

Owner, station and commercial manager:
Martin R. O’Brien. Program director:
Russ Salter. Chief engineer: Leo Burch.
Artists bureau head: Elizebeth Geib. Mu-
sical director: Mary Louise Brown.

Rep: None. Seating facilities: Can ac-
commodate about 125 persons. Merchan-
dising: None. Foreign language programs:
Not accepted. Artists bureau: Setup
nominal only. Base rate: $46.

Copy restrictions: Patent medicines sub-
ject to strict supervision and generally
“frowned on”; wholesale (but not retail)
bheer accounts accepted; hard liquor copy

........ 1,440 Morgan ............ 17,460
........ 2,010 Moultrie ........... 2,880
........ 10,850 Ogle ............... 6,700
........ 7,340 Peoria ............. 33,880
........ 8,020 Perry .............. 5240
........ 2,810 Piatt ............... 3,480
........ 7,160 Pike ............... 5740
........ 2870 Pope ............... 1,660
........ 4,880 Pulaski ............ 3250
........ 2,110 Putnam ............ 1,160
........ 30,150 Randolph .......... 6,070
........ 10,720  Richland ........... 3370
........ 2,400 Rock Island......... 24,700
........ 13,170 St. Clair............ 39,010
........ 23,920 Saline ............. 8,160
........ 22,770  Sangamon ......... 27,410
........ 4910 Schuyler ........... 2,700
........ 7,060 Scotf ............... 2,020
........ 8,460 Shelby ............. 50990
........ 6,230 Stark .............. 2,100
........ 6,890 Stephenson ......... 9,920
........ 8,170 Tazewell ........... 10,780
........ 17,740 Union .............. 3,860
........ 20,370  Vermilion .......... 21,040

....... 11,710 Wabash ............ 3,130
........ 34,190 Warren ............ 5300
........ 8,640 Washington ........ 3560
........ 3,060 Wayne ............. 4,110
........ 3,600 White .............. 4,090

....... 3,170 Whiteside .......... 9430
........ 2,480 Will ............... 24550

....... 3,960 Williamson ......... 12300
,,,,,,,, 2,730 Winnebago ......... 28,940

....... 8,400 Woodford .......... 4,190

E. T. library: NBC The-
saurus; Standard. News: AP through the
Aurora Beacon. News periods: 11 A.M.,
2:30 P.M., both 15 minutes, both Monday
through Saturday.

not accepted.

WIJBC, BLOOMINGTON

Operator: Arthur Malcolm McGregor and
Dorothy Charlotte McGregor, Bloomington,
Phone: 535. Power: 250 and 100 watts on
1200 kec. Affiliation: None. Opened: Sept.
1934.

Station head and manager: A. M. Mc-
Gregor. Commercial manager, vublicity
director: Hugh L. Gately. Chief engineer:
Marshall Seacrist,

Rep: Cox and Tanz. Seating facilities:

621

www.americanradiohistorv.com


www.americanradiohistory.com

In Chicago there are fifteen commercial
radio stations. Of these [fifteen, four
are 50,000 watt network outlets (consid-
ering WLS & WENR as one). Rate these four
as you will, but number five position
definitely goes to WCFL - Chicago's pop-
ular independent.

We broadcast for more local and national
spot advertisers than does any competi-
tive station but most important is the
fact that our advertisers stay with us
and, a station with a low mortality rate
can brag.

A typical example 1s the breakdown of the
523 WCFL broadcasting hours during the
month of May, 1939:

Commercial 333 hours - 30 min. - 63.8%
Sustaining 123 " - 28.4%
NBC 86 " -30 "  -12.8%

No competitive station can egual this
record because WCFL on basis of audience
~ ability to sell - and on basis of rate
is the best "buy" in Chicago.

WCFL
5000 Watts - Fulltime
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CUT YOURSELF A PIECE OF PIE

\\\\ \\\\\\\\‘

THROUGH W-G-N, which since 1925 has consistently
led the field, and through this one station alone, you
thoroughly blanket twelve percent of the TOTAL
potential American radio audience. With its new
750-foot vertical radiator and high fidelity trans-

mitter at o new location, W-G-N’s already vast pri-

w  ~4 HOMES

-&K\\\\\\\\\\\\\\

:roudcasﬁng Magazine, Jan, 1,
1938: 22,711,840—Radio Fams
ilies.in U.S. 2,788,600~Radio
Fomilies in W-G-N Primary Lis-
tening Area. Est, by Joint Comm,
on Rodio Research

s '”}IW

mary coverage area, as indicated by the above
figures, will again be substantially improved. FIRST
in facilities, FIRST in programs, FIRST in ideas, FIRST
in service and FIRST in audience appeal, W-G-N
stands as the leader of stations in Chicago and the

Middle West, America's second largest market.

STOP STARVING YOURSELF AND YOUR PRODUCT—CUT YOUR BIGGEST SLICE OF PIE TODAY

50,000 WATTS

Eastern Sales Office:
William E. McGuineas
220 E. 42nd Street
New York City

624

W-G-N, Inc.

441-445 North Michigan Avenue

Chicago, lllinois

Memeer OF—THE MUTUAL BROADCASTING SYSTEM

720 KILOCYCLES

Pacific Coast Office:
Edward S. Townsend
Ross Building
San Frenciseo, Cal.
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ILLINOIS STATIONS—Continued

2:30-2:45 P.M., Saturday only (women’s
news); 4:30-4:45 P.M., Monday through
Friday; 5:45-6 P.M., Tuesday and Thurs-
day; 6-6:15 P.M., Monday, Wednesday, Fri-
day; 6:15-6:30 P.M., Tuesday, Thursday,
Saturday; 10-10:15 P.M., Monday through
Saturday; also use news spots on breaks,
plus four periods spotted between locally
sponsored programs.

WCBD, CHICAGO
Operator: WCBD, Inc., 2400 West Madi-

son St. Phone: Seeley 8066. Power: 5,000
watts on 1080 kc (divides time with
WMBI). Affiliation: None. (Note: WCBD,

WGES and WSBC, all Chicago, are oper-
ated by Gene T. Dyer.)

President, station and commercial man-
ager: Gene T. Dyer. Program director:
Peter Bradley. Artists bureau head: Mi-
nerva Clemens. Musical director: Joseph
Rudolph. Chief engineer: Edward W.
Jacker. Publicity director: Dick Kross.

Rep: None. Seating facilities: Visitors’
gallery for 50 persons. Merchandising:
Complete division maintained; specific ser-
vices not listed. Foreign language pro-
grams: Accepted; all copy must be sub-
mitted in advance in native tongue and
English. Artists bureau: Setup nominal
only. Base rate: $100.

Copy restrictions: Medical accounts must
have approval of Food and Drugs admin-
istration as to product and copy. E. T.
library: NAB; Davis & Schwegler. News:
INS. News periods: 10-10:30 A.M., daily;
5:15-5:30 P.M., Tuesday, Thursday, Satur-
day.

WCFL, CHICAGO

Operator: Chicago Federation of Labor,
666 Lake Shore Drive. Phone: Superior
5300. Power: 5,000 watts on 870 ke.
Affiliation: NBC Blue (alternate station).
Opened: June, 1926,

General manager: Maynard Marquardt.
Commercial manager: Melvin B, Wolens.

Rep: The Katz Agency. Seating facili-
ties: 250 persons, Merchandising: Dealer
contacts; promotion to union membership
—approximately 450,000 in station area;
additional services rendered at cost. For-
eign language programs: Not accepted
Artists bureau: None. Base rate: $250.

Copy restrictions: Copy subject to sta-
tion approval and existing regulations.
E. T. library: Standard. News: Transradio.
News periods: 8-8:05 A.M., 8:55-9 A.M.,
12:15-12:30 P.M., 3-3:15 P.M., 6-6:15 P.M., 7-
7:15 P.M, 9-9:15 P.M., 11:45-midnight, all
Monday through Saturday. (Note: This
schedule goes into effect following end of
the baseball season.)

WCRW. CHICAGO

Operator: Clinton R. White, 27566 Pine
Grove Ave. Phone: Dlversey 4440.
Power: 100 watts on 1210 ke (divides fime
with WSBC and WEDC; operates 11 A.M.
to 2 P.M. and 5 PM. to 7 P.M.). Affili-
ation: None. Opened: July, 1926.

Owner, station head: Clinton R. White.

Rep; merchandising; seating facilities;
foreign language programs: artists bureau:
None. Base rate: $10 (10 minutes, 30 time
rate).

Copy restrictions: Do not accept fortune
tellers, lotteries, etc. E. T. library: None
listed. News: None.

WEDC, CHICAGO

Operator: Emil Denemark, Inc, 3860
Ogden Ave. Phone: Crawford 4100. Power:
250 and 100 watts on 1210 k¢ (shares time
with WCRW and WSBC). Affiliation:
None. Opened: Nov. 26, 1926.

General manager: Emil Denemark. Sta-
tion and commercial manager: Frank J.
Kotnour. Program director: Ken Parker.
Chief engineer: Caleb Frisk. Artists bu-
reau head: George Vares. Musical di-
rector;: William Brady.

Rep: None. Seating facilities: None.
Merchandising: New programs publicized
through foreign language newspapers, and
via a sound truck and handbills. Foreign
language programs: Station specializes in
these; have Polish, Bohemian, Jewish,
Ttalian, Ukrainian, Russian, Lithuanian,
Mexican and Greek programs. Artists bu-
reau: Yes; list several musical and dra-
matic artists. Base rate: $125.

Copy restrictions: Patent medicines are
restricted; extent of this restriction, or
others, not mentioned. E. T. library: None.

News: Foreign News Service. News pe-
riods: 8:45 A.M. (Bohemian), 9:15 A.M.
(Polish), 4:15 P.M. (Bohemian), all 15

minutes, all Monday through Saturday.

WENR, CHICAGO

Operator: National Broadcasting Co.,
Inc. (owner and operator), Merchandise
Mart. Phone: Superior 8300. Power: 50,000
watts on 870 k¢ (WENR divides time with
WIS, Chicago). Aftiliation: NBC Basic

Blue. Opened: March 19, 1925, (Note:
NBC also owns and operates WMAQ, Chi-
cago).

Manager of Central Division: S. N.
Strotz. Sales manager: O. Morton. Pro-
gram director: Jules Herbuveaux. Chief

engineer: H. C. Luttgens. Artists bureau
head: James Stirton. Musical director:
Roy Shield. Publicity director: William
Ray.
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BOX OFFICE
,RECORDS

777,508 persons
have paid admission (75¢) to attend
the WLS National Barn Dance in seven years.

Over three quarters of a million WLS listeners from
every state in the nation and many foreign countries have
packed the Eighth Street Theatre in Chicago every Saturday night

for 370 consecutive performances.

WLS artists made 512 personal appearances in 1938, and 1,229,025
interested listeners came to see their favorite radio entertainers. Over
10,000,000 people have attended 4,786 personal appearances of WLS
acts since 1932, All this is in addition to the box office records set at
the Eighth Street Theatre by the National Barn Dance.

WLS Home Talent shows were presented in 463 cities of the
WLS Major Coverage Area in 1938, 463,776 WLS listeners
paid admission to see these shows supporting their own local

civic organizations.

Popularity of WLS talent means listener interest

and listener interest means " WLS
Gets Results!”

CHICAGO

Burridge D. Butler

President

Glenn Snyder
Manager
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ILLINOIS STATIONS —Continued

P. Sherman. Program director: J. L. Alla-
bough. Chief engineer: W. J. Gunther.
Musical director: Ben Kanter. Publicity
director: Al Hollender.

Rep: Paul H. Raymer Co.; Walter Biddick
Co., (Pacific Coast). Seating facilities:
Studio, 250 persons. Merchandising: None.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $220.

Copy restrictions: Beer, wine, alcoholic
beverages accepted; patent medicine copy
strictly watched; commercial copy may
take a maximum of 309 of air time, but
the average is reported as lower in actu-
ality. E, T. library: Standard. News:
Transradio, News periods: 6:15-6:20 A.M.,
7:15-7:30 AM., 8-8:05 A M., 10-10:15 A.M,,
noon-12:15 P.M.,, 6:15-6:30 P.M., Monday
through Saturday; 3:30-3:45 P.M., 6:15-6:30
P.M., Sunday only.

WLS, CHICAGO

Operator: Agricultural Broadcasting Co.,
1230 West Washington Blvd. Phone: Hay-
market 7500. Power: 50,000 watts on 870
ke (divides time with WENR). Affitiation:
NBC Basic Blue Network. Opened: April

12, 1924. (Note: This station is owned by
the Prairie Farmer, a weekly; same own-
ers control KOY, Phoenix, Ariz.).

President: Burridge D. Butler. Statiom
manager: Glenn Snyder. Sales manager:
William R. Cline. Program director: Haxr-
old A. Safford. Chief engineer: Thomas
L. Rowe. Artists bureau head: Earl Kurtze.
Promotion director: Don Kelley.

Rep: John Blair & Co. Seating facilities:
Studio seating 50 persons; use local theatre,
seating 1,200, every Saturday night, ad-
mission 75c. Merchandising: Co-operate
in furnishing publicity, making dealer con-
tacts, etc.; services rendered gratis. For-
eign language programs: Not accepted.
Artists bureau: Yes; handles bookings of
all WLS acts. Base rate: $750 (evenings);
$450 (daytime).

Copy restrictions: Advertising of alco-
holic beverages not accepted; all copy sub-
ject to station and government regulations.
E. T. library: None. News: UP; Trans-
radio. News periods: 6:45-7:00 A.M., 8:15-
8:25 A.M., 10:55-11 A.M., 11:55-noon, 2:30-
2:35 P.M., 6:45-7 P.M., all Monday through
Saturday; 9:45-10 AM., Sunday only; 1:40-
1:45 P.M., Monday through Friday.

o> each year finds

WD Juprorip 7

market.

WJJ
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201 NORTH WELLS STREET - CHICAGO, ILLINDIS

National Representatives: PAUL H. RAYMER CO.
CHICAGO «
West Coast only: WALTER BIDDECK C@. Los Angeles

This. year, 1939, is a vintage year with WJJD: Larger
audiences as a result of careful showmanship, better
programs, and a constant step ahead of others in this

San3ple WJJID’s effectiveness in 1939. Be sure that “The
Nation’s Largest Independent Station” is on vour list.

NEW YORK s DETROIT

+ Sap Francisco - Seallle
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ILLINOIS STATIONS—Continued

WMAQ, CHICAGO

Operator: National Broadcasting Co,
Inc. (owner and operator), Merchandise
Mart. Phone: Superior 8300. Power: 50,-
000 watts on 670 kc. Affiliation: NBC
Basic Red. Opened: March, 1922. (Note:
NBC also owns and operates WENR, Chi-
cago).

Personnel: See WENR, Chicago.

Rep: National Broadcasting Co. Seating
facilities: Studio A, 400; studio D, 200; stu-
dio E, 200. Merchandising: Advisory serv-
ice; will send out letters to any size list
on WMAQ stationery, but the advertiser
must bear all expense, including cost of
stationery. Foreign language programs:
Not accepted. Artists bureau: Yes; lists
a complete roster of talent. Base rate: $720.

Copy restrictions: Lectures and educa-
tional talks not accepted between 6 P.M.
and midnight except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements
which may be moved to other periods if
available, and as arranged by the station
manager on 24 hours’ notice; closing date

is two weeks in advance of initial program
and the program material must be ar-
ranged one week in advance of broadcast
date; beer is accepted; no other alcoholic
beverages; station adheres to NBC Program
Policies. E. T. library: NBC Thesaurus.
News: AP; UP; INS. News periods: 8:40-
8:45 A.M., 12:30-12:35 P.M., both Monday
through Saturday; 6:30-6:35 P.M., 10:15-
10:30 P.M.. both Monday through Friday;
10-10:15 P.M., Sunday only.

WMBI, CHICAGO
Operator: Moody Bible Institute Radio
Station, 153 Institute Place. Power: 5,000
watts on 1080 ke (shares time with WCBD).
Opened: 1926.
This station is non-commercial; church-
owned.

WSBC, CHICAGO

Operator: WSBC, Inc.. 2400 W. Madison
St. Phone: Seeley 8066. Power: 250 and
100 watts on 1210 kc (divides time with
WEDC and WCRW). Affiliation: None.
Opened: 1924

Supervisor: Gene T. Dyer. Station and
commercial manager: Frank A. Stanford.

560 KC.

[ |
C.B.S5. AFFILIATE

“The Tip-Top Spot on Your Dial”

KY el/in7 LBmerica s
Second ,fa:‘zyej t Market
22 Hours Zve‘cy pdy./

Represented by Gene Furgason & Co.
NATIONAL SALES OFFICE » 201 N. WELLS ST. « CHICAGO, ILL.

5000 WATTS DAYS
1000 WATTS NIGHTS

N-D
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Program director: Sally Shulman. Musical
director: Dean Remick. Public relations:

Dick Kross. Technical advisor: Edward
W. Jacker.
Rep: None, Seating facilities: Can ac-

commodate about 50 persons. Merchandis-
ing: Complete division maintained; specific
services not listed. Foreign language pro-
grams: Accepted; copy and translation
must be submitted in advance. Artists bu-
reau: Setup nominal only. Steck: Princi-
pally held by Gene T. Dyer and Evelyn
Dyer. Base rate: $80.

Copy restrictions: Medical accounts must
have approval of Food and Drug Adminis-
tration as to product and copy. News: INS.

Gene Dyer is also president of WGES
and WCBD, Chicago.

WHFC. CICERO

Operator: WHFC, Inc.,, 6138 W, Cermak
Road. Phones: Cicero 4305, Lawndale
8228. Power: 250 and 100 watts on 1420 kc.
Affiliation: None. Opened: 1925,

President: Richard W. Hoffman, Station
manager, program director: Marie E. Clif-

ford. Chief engineer: Dave Mearns. Mu-
sical director: Dave Volkow.

Rep: None. Seating facilities: Studio
seats about 400, Merchandising: None
listed. Foreign language programs: Ac-
cepted; continuity written by staff mem-
bers; translations checked from transcribed
recordings of broadcast; time of advertis-
ing copy limited to conform with station
regulations; copies of all talks, speeches,
etc., must be submitted both in English
and the foreign language at least 48 hours

in advance. Artists bureau: None. Base
rate: $30.
Copy restrictions: Beer accepted, but

no other alcoholic beverage advertising;
patent medicines must comply with all
Federal regulations and copy must be ac-
cepted in advance; all advertising copy
should be submitted beforehand. E. T. k-
brary: None, News: UP. News periods:
10:30 AM, 1 PM, 415 P.M., 5:45 P.M,,
11:15 P.M, all 15 minutes, all Monday
through Saturday.

WDAN, DANVILLE

Operator: Nothwestern Publishing Co.,
Hotel Wolford. Phone: Main 1700. Power:

74e NUMBER ONE

For more than seven years WBBM
has led all other Chicago stations in
local and national spot advertising.
Ask us or any office of Radio Sales
for details of WBBM’'s phenom-
enal leadership .. . with audience,
with dealers, and with advertisers.

WBBM <00 wcr CHICAGO

A CBS STATION

%/M///MI/////////
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Owner, manager: L. W. Wood. Program

director: R. M. Holt. Chief engineer:
George Ives.
Rep: None. Seating facilities: None.

Merchandising: Full cooperation rendered.
Foreign language programs: Accepted. Ar-
tists bureau: None. Base rate: $30.

Copy restrictions: Beer and wine adver-
tising accepted providing it does not at-
tempt to convey the impression that drink-
ing is beneficial to the audience; all beer
and wine copy carefully checked against
Federal Trade Commission regulations be-
fore it is broadcast; no medical advertis-
ing of any kind unless approved by the
American Medical Association and the
local Better Business Bureau. E, T. li-
brary: Standard. News: UP., News Dpe-
riods: Every hour on the hour, 5 minutes,
7 AM. to 8 P.M., except at 12 noon, all
apparently daily; 12:15-12:30 P.M. (local
news), Monday through Saturday.

WMBD, PEORIA

Operator: Peoria Broadcasting Co., 200

Alliance Life Bldg. Phone: 7133. Power:
5,000 and 1,000 watts on 1440 kc. Affilia-
tion: CBS. Opened: 1927.

President, station manager: Edgar L.

Bill*. Commercial manager: Charles Caley.
Program director: Gene Trace. Chief en-
gineer: Ted Giles. Artists bureau head:
Milton Budd. Musical director: Hod Hiatt.
Publicity director: Gomer Bath.

Rep: Free & Peters, Inc. Seating facili-
ties: Studio, 150 persons. Merchandising:
Members of sales staff cooperate in creat-
ing and executing plans for advertisers.
Foreign language programs: Not requested
to date. Artists bureau: Setup nominal
only. Base rate: $100.

Copy restrictions: Accept beer, but copy
must not seek to induce non-drinkers to
drink; no wine or liquor advertising; no
false or misleading statements, disparage-
ment of competitors or their products,
fortune telling, viclation of good +taste
or Federal Trade Commission regulations;
patent medicines must be approved by
various government bureaus. E. T. library:
None listed. News: UP; local. News pe-
riods: 6:15-6:20 A.M., 8-8:05 A.M., 9:15-9:30
A M., noon-12:15 P.M., 4-4:10 P.M., 6:15-6:30
P.M., 10-10:15 P.M.,, all apparently daily.

* Also president of WDZ, Tuscola, Il

WTAD, QUINCY

Operator: Illinois Broadcasting Corp.,
W. C. U. Bldg. Phone: 364; 56. Power:
1,000 watts on 900 ke (daytime). Affilia-

tion: None, Opened: December, 1926.
(Note: Station also maintains studios in

the Orpheum Theatre, Hannibal, Mo.).

President: W. Emery Lancaster. Assist-
ant manager: Donald Fischer. Commercial
manager: W. J. Rothschild. Program di-
rector: Zoula Gatewood. Chief engineer:
Francis Wentura.

Rep: None. Seating facilities: Auditor-
ium available, seating 200 persons. Mer-
chandising: Complete point-of-sale mer-
chandising available to clients. Foreign lan-
guage programs: Not accepted. Artists
bureau: Program department supplies
talent. Base rate: $85.

Copy restrictions: Station reserves right
to edit all copy; latter must conform to
FCC and FTC requirements. E. T. library:
World. News: UP. News periods: 7-T:15
A.M., Monday, Wednesday, Friday; 7:45-8
A.M.,, Monday through Friday; 11:05-11:10
A.M., Monday, Wednesday, Friday; 1-1:15
P.M., Monday through Saturday.

WROK, ROCKFORD

Operator: Rockford Broadcasters, Inc.,
Rockford News Tower. Phone: Main 5632.
Power: 1,000 and 500 watts on 1410 kc.
Aftiliation: None. Opened: November, 1924,
(Note: This station is affiliated with the
Morning Star and Register Republic.)

President: Ruth Hanna Simms. Man-
aging director: James W. Rodgers. Mana-
ger: Walter Koessler. Program director:
John C. McCloy. Chief engineer: Thomas
C. Cameron. Publicity director: Allen O.
Brophy.

Rep: Kelly-Smith Co. Seating facilities:
Studio, 75; also from remotes on occasion.
Merchandising: Contact dealers; publicize
program and product; surveys; special
mailing to merchants. Foreign language
programs: Accept Swedish, Swiss, Ger-
man, Italian, Artists bureau: None. Base
rate: $75.

Copy restrictions: Accept beer and wine;
no hard liquors; patent medicines sub-
mitted to county medical society; all com-
mercial copy subject to approval of pro-
gram manager. E. T. library: NBC The-
saurus. News: AP; UP; INS. News pe-
riods: 9-9:15 A.M., 10-10:10 A.M., 12:15-12:30
P.M., 2-2:10 P.M., 4-4:10 P.M., 6-6:10 P.M.,
8:15-8:25 P.M., 9:45-10 P.M.,, all daily.

WHBF, ROCK ISLAND

Operator: Rock Island Broadcasting Co.,
Safety Bldg., Rock Island; also 5th Ave-
nue Bldg., Moline; also Orpheum Theatre,
Davenport (Ia.). Phones; Rock Island 918,
Moline 611; Davenport 3-2179. Power:
1000 watts on 1240 ke, Affiliation: Mutual
Broadcasting System. Opened: Nov., 23,
1932. (Note: Station first began operating
under management of C. L, Beardsley in
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1925. In 1932 it became an affiliate of the
J. W. Potter Co., publishers of the Rock
Island Argus.)

Vice-president, general manager, mna-
tional sales manager: Leslie C. Johnson.
Commercial manager: Maurice J. Corken.
Production manager: Ivan Streed, Chief
engineer: J. E. Gray. Musical director:
Lucia Thompson. Traffic director: Lois
McDermand.,  Publicity directors: Don
Wright, Helen M. Porter.

Rep: Gene Furgason & Co. Seating fa-
cilities: Three studios; also Fort Armstrong
Hotel ballroom, capacity 500, Merchandis-
ing: Complete service; dealer contacts by
personal calls and mail; studio displays and
distribution of samples; preparation and
distribution of supplementary advertising;
route lists and photographic services avail-
able; complete program listing in Rock
Island Argus; market research; instanta-
neous recording facilities; when possible
national advertisers are requested to fur-
nish samples of product for distribution to
station’s 48 rural news correspondents who
assist merchandising in their communities.
Foreign language programs: Mainly Swed-
ish and Belgian; if broadcasts are of po-
litical or controversial character, they are
checked by the language instructor at
Augustana College, Artists bureau: None.
Base rate: $110.

Copy restrictions: Liquor advertising
not accepted; beer and wines okay if com-
mercials concern only manufacture, qual-
ity, taste; patent medicines okay if recog-
nized, and cleared through a national
agency; commercial copy checked for ex-
aggerations, false statements, references to
lotteries, or any other subject disapproved
by the FCC. E. T library: MacGregor.
News: UP; own local and rural news.
News periods: 6-6:15 AM., 7-T:15 A M., 8-
8:07 AM,, 9-9:07 A.M., 10-10:07 A.M., 12:30-
12:45 P.M., 1:30-1:45 P.M,, 3-3:15 P.M,, 5:15-
5:30 P.M., 6:45-6:52 P.M., 8-8:07 P.M., 10-
10:15 P.M., 11:45-12 midnight, all Monday
through Saturday; 12-12:07 P.M., 7-7:07
P.M., 7:52-8 P.M,, 9-9:15 P.M,, 10-10:15 P.M,,
11:45-12 midnight, Sunday only.

WCBS. SPRINGFIELD

Operator: WCBS, Inc, 523 E. Capitol
Ave, Phone: Main 8228; dial 9855. Power:
250 and 100 watts on 1420 ke. Affiliation:
None. Opened: October, 1926. (Note: This
station is affiliated with the Illinois State
Journal.)

President: Harold L. Dewing, Vice-
president: A. A. Shipton. Secretary: L. G.
Pefferle. Commercial manager: Jack Heintz.
Program director: Howard Dorsey. Chief
engineer: Dick Ashenfelter. Artists bureau
head, musical director: John Geil.

Rep: Sears and Ayer. Seating facilities:
Studio A, 125 persons; Studio B, 15; Studio
C, 8. Merchandising: Cooperative venture
arranged with the Illinois State Journal;
displays; handbills; surveys. Foreign
language programs: No rules; no call for
these programs. Artists bureau: No formal
bureau; can supply talent. Base rate: $60.

Copy restrictions: Beer and wines ac-
cepted. E. T. library: NBC Thesaurus;
World. News: INS. News periods: 8
AM, 10 AM, 11 AM, noon, 1 PM, 2
PM, 3 PM, 4 P.M, 5 P.M, 6:55 P.M,, 10
P.M.,, all five minutes except at 10 P.M,,
which period runs 15 minutes, all daily ex-
cept Sunday; 7-7:05 P.M, 10-10:15 P.M,
Sunday only.

WTAX, SPRINGFIELD

Operator: WTAX, Inc, Reisch Bldg.
Phone: Main 1600. Power: 100 watts on
1210 ke. Affiliation: None. Opened: Octo-
ber, 1930.

President, station angd commercial man-
ager: Jay A. Johnson. Program director:
Bob Kay. Chief engineer: Edward Ring.

Rep: William R. Stewart. Seating facili-
ties: No information given. Merchandising:
Full cooperation available, Foreign lan-
guage programs: No information given.
Artists bureau: None. Base rate: $60.

Copy restrictions: Accept beer and wine
accounts; patent medicine advertising
rigidly censored for exaggerated claims;
all copy subject to station approval. E. T.
library: Associated. News: INS. News
periods: 8 AM. 10 AM., 11 AM, 12:30
PM, 2 PM, 3 PM, 7 P.M, 11 PM, all
five minutes, all Monday through Satur-
day; 9-9:05 P.M., every day.

WDZ. TUSCOLA

Operator: WDZ Broadcasting Co., Star
Bldg. Phone 98. Power: 1,000 watts on
1020 ke (operates daytime). Affiliation:
None. Opened: June 20, 1920.

President: Edgar L. Bill.* Station man-
ager, commercial manager: Clair B. Hull.
Chief engineer: Mark Spies.

Rep: Howard H. Wilson Co. Seating
facilities: None. Merchandising: Full co-
operation rendered. Foreign language
programs: No rules. Artists bureau: Yes.
Base rate: $75.

Copy restrictions: Wines, liquors not ac-
cepted; patent medicines accepted at dis-
cretion of station and depending on prod-
uct. E. T. library: Standard. News: UP,
News periods: 6:10-6:15 A.M,, 7:30-7:45 A. M.,
10-10:10 A.M., noon-12:15 P.M,, 1:50-2 P.M.,
4-4:05 P.M., 6:15-6:30 P.M., all apparently
daily.

* Also president of WMBD, Peoria, Il
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INDIANA STATIONS—Continued

WOWO, FORT WAYNE

Operator: Westinghouse Radio Stations,
Inc.,, Westinghouse Bldg. Phone: Anthony
2136, Power: 10,000 watts on 1160 ke (di-
vides night-time with WWVA). Affilia-
tion: NBC Basic Blue. Opened: May 25,
1925, (Note: WGL, Ft, Wayne, is under
the same ownership as WOWO.)

Vice-president, general manager: Walter
Fvans. Station manager: W. C. Swartley.
Manager of sales: Ford Billings. Auditor:
J. B. Conley. Program director; Franklin
Tooke. Chief engineer: Fred Fischer. Mu-
sical director: Jeane Brown. Publicity di-
rector: Carl W. Vandagrift. Sales promo-
tion director: Russell L. Sparks.

Rep: Free & Peters, Inc. Seating facil-
ities: Studio observation auditorium, seat-
ing 100; studio B, 50; Test Kitchen studio,
50. Merchandising: Send publicity to
newspapers; plug program on the air; pre-
pare and mail letters to wholesale and
retail outlets at cost; supply market in-
formation; distribute limited number of
window displays and counter cards with-
in city limits; make surveys and mail
analyses; help manufacturer’s salesmen or
his jobbers; all services free except for
postage. Foreign language programs: Not
considered feasible in this area. Artists
bureau: None. Stock: Held by Westing-
house Radio Stations, Inc., wholly owned
subsidiary of Westinghouse Electric &
Manufacturing Co. Base rate: $250.

Copy restrictions: See WGL. E. T. li-
brary: NBC Thesaurus; MacGregor. News:
UP; News periods; 6:45-6:55 A.M., 12:15-
12:30 P.M., Monday through Saturday: 9-
9:05 A.M. 5:45-5:55 P.M. 9:45-9:55 P.M.,
Monday through Friday.

WIND, GARY
See under Chicago, 111,

WHIP, HAMMOND

Operator: Hammond-Calumet Broadcast-
ing Corp. Power: 5,000 watts on 1480 ke
(operates to local sunset in Buffalo), Af-
filiation: None. (Note: Same owners op-
erate WWAE, also of Hammond.)

Base rate: $125.

No further information available after
repeated requests.

WWAE, HAMMOND

Operator: Hammond-Calumet Broadcast-
ing Corp. Power: 100 watts on 1200 ke
(operates unlimited daytime; shares hours
with WFAM nighttime), Affiliation: None.

Base rate: $70.

No further information available after
repeated requests.

6

WFBM, INDIANAPOLIS

Operator: Indianapolis Power and Light
Co., 48 Monument Circle. Phone: Lincoln
8506. Power: 5,000 and 1,000 watts on 1230
ke,  Affiliation: CBS. Opened: Nov., 1924,

General manager, station manager, com-
mercial manager: R. E. Blossom. Program
director: F. O. Sharp. Chief engineer: M.
R. Williams. Musical director: W. H. Reu-
leaux. Publicity: W. F, Kiley.

Rep: Edward Petry & Co., Inc. Seating
facilities: None. Merchandising: None.
Foreign language programs: No rules;

such population reported as very small.
Artists bureau: None. Base rate: $256.

Copy restrictions: No set rules; do not ac-
cept beer or hard liquor; do not accept
copy in any manner “questionable.” E. T.
library: Associated. News: INS. News
periods: Noon, 6 P.M.,, 10 P.M,, all 15 min-
utes, all Monday through Saturday; also
five-minute periods on “Early Bird” pro-
gram at 6:35, 7:25 and 7:55 A.M.

WIBC, INDIANAPOLIS

Operator: Indiana Broadcasting Corp.,
350 N. Meridian St. Phone: Li 2305.
Power: 1,000 watts on 1050 ke (operates
to local sunset). Affiliation:  None,
Opened: Oct, 30, 1938,

WOWO

reaches

MORE INDIANA HOMES

.+ . and at less cost
than any other major

HOOSIER MEDIUM

With a bonus of 179,940 ad-
ditional homes in Ohio and
Michigan,

Westinghouse Radio Stations, Inc.

10,000 Watts
1160 Ke.

Fort Wayne, Ind
NBC Basic Blue
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"Most of the Listeners All of the Time"

Sy

KFNF

Announces
the Removal of lts
GENERAL OFFICES
and
STUDIOS

to

COUNCIL BLUFFS

Sy

Studios Also in Shenandoah (Ia.) and Omaha (Neb.)

M. H. PETERSEN, General Manager
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IOWA STATIONS—-Continued

hour; 700 words per half-hour; 1,400 words
per hour; beer advertising accepted after
10:30 P.M.; no wines or hard liquors; patent
medicine copy subject to scrutiny of con-
tinuity director, legal department, food and
drug commission, while product is subject
to chemical analysis. E. T. library: NBC
Thesaurus; Lang-Worth. News: UP; Trans-
radio. News periods: 6:30 A.M,, 7:15 A.M.,
12:30 P.M., 6:30 P.M., all 15 minutes, all
Monday through Saturday; noon-12:15
P.M., Monday through Friday; 6:45-7 P.M.,
Saturday only; 10:15-10:30 P.M., every day.
Summer news periods (May to Sept): 6:30
AM., 7:15 AM, 12:30 P.M., 3:45 P.M,, 5:45
P.M., all 15 minutes, all Monday through
Saturday; 11:45-noon, Monday through Fri-
day; 10-10:15 P.M., every day.

KDTH, DUBUQUE
Operator: Telegraph-Herald. Power: 500
watts on 1340 ke (daytime).
At press time this station had a con-
struction permit only.

WEKBB, DUBUQUE

Operator: Sanders Brothers Radio Sta-
tion, Julien Hotel. Phone: 572. Power: 250

e
gyt

and 100 watts on 1500 ke. Affiliation: CBS.
Opened: October, 1933. (Note: This station
is licensed for East Dubuque, I, but its
offices and studios are in Dubuque, Ia;

transmitter now under construction in
Dubugue).

President: Walter E. Klauer. Station
manager, commercial manager: J. D. Car-
penter. Chief engineer: L. Carlson.

Rep: International Radio Sales. Seating

facilities: Can accommodate 300 persons.
Merchandising: Dealer contacts, personal
and by mail. Foreign language programs:
No information given. Artists bureau:
None. Base rate: $100,

Copy restrictions: Accept beer accounts,
but no hard liquor. E. T. library: Asso-
ciated. News: Transradio. News periods:
7:30-7:45 A.M., 9:15-9:30 A.M., both Monday
through Saturday; 12:15 P.M., 6:45 P.M,, 9
P.M., all 15 minutes, all every day.

WSUI, IOWA CITY

Operator: State University of Iowa.
Power: 1,000 and 500 watts on 880 kc.

This station is non-commercial; univer-
sity-owned.

lowa’s News Audience
yours on KSO, of coursem

It takes conceniration on a job to do a job. That’s
one reason KSO has really concentrated on the news.
Nine times a day, people in the largest single market-
ing area in lowa—and there are more than 1,000,000
of them—hear local, state, national and world news
through KSO. KSO also has a complete and fast
m.oving merchandising set-up—together with fine
programming—to assure your program a ready-built,
responsive audience at rates that really make sense.

And, of course, you can buy KSO in the WNAX-lowa
Network combination at an excepiionally low rate.

DES MOINES * NBC Blue-MBS - 1430 K.C.
5000 WATTS L.S. ~
Represented by THE KATZ AGENCY

1000 WATTS NIGHT

PRWRAMMED for maximum AUBIENCE in a major MARKET at minimum RATE
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KFJB. MARSHALLTOWN

Operator: Marshall Electric Co., Inc., 1603
W. Main St. Phone: 3361, Power: 250 and
100 watts on 1200 kc. Affiliation: None,
Opened: June, 1923.

President, station manager: E. N.
Chief engineer: Warren D. Bailey.

Rep: None. Seating facilities: Memorial
Coliseumn, capacity 2,300, Merchandising:
Contact dealers and distributors; other ser-
vices rendered at actual cost, Foreign lan-
guage programs: Will accept, but foreign
population is very small. Artists bureau:
None. Base rate: $75.

Copy restrictions: No liquor or patent
medicine advertising; all copy must be in
good taste and is subject to approval of
management, E. T. library: MacGregor.
News: UP. News periods: Every hour on
the hour, five minutes, except 7 A.M. and 6
P.M. when 15-minute editions are broad-
cast.

Peal.

KGLO, MASON CITY

Operator: Mason City Globe Gazette Co.,
Hanford Hotel. Phone: 2800. Power: 250
and 100 watts on 1210 ke. Affiliation: CBS.
Opened: Jan. 17, 1937. (Note: This station

is newspaper-owned by the Mason City
Globe-Gazette.)
General manager: F. C. Eighmey. Com-

mercial manager: John J. Price, Program

director: Nic Scheel. Chief engineer: Leo
W. Born. Production manager: James M,
Woods. Merchandising director: George
Milloy. Publicity director: Henry Hook.
Rep: Weed & Co. Seating facilities: 60
persons. Merchandising: Complete pro-

gram log daily in Mason City Globe-Ga-
zette; regular bulleting {o leading grocers
and druggists in 19 Towa and 5 Minnesota
counties; dealer calls and confidential sur-
veys. Foreign language programs: Not ac-
cepted. Artists bureau: None. Base rate:
$80.

Copy restrictions: Accept beer; no wine
or liquor advertising. E. T. library: NBC
Thesaurus; NAB. News: UP. News periods:
6145 AM., 11 AM, 12:30 P.M., all 15 min-
utes, all Monday through Saturday; 6-6:15
P.M., 8-8:156 P.M., 10-10:15 P.M., every day.

KFNF, SHENANDOAH

KFNF, Inc., 407 Sycamore St.
Power: 1,000 and 500 watts

(Has construction permit for

Operaior:
Phone: No. 1.
on 890 ke.

Top Per Family Income
yours on KRNT, of coursem

1938 ﬁgures gives Des Moines families an effeciive
buying income of $3,778-—highest among all of the
100,000 cities in the country. T}Iat in ltself is enough
to make KRNT—only Basic Columbia cutlet in Towa
— really interesting. Add 1o that the fact that
KRNT’s Daytime Primary area coincides with the
outlines of the Des Moines market with more than
1,000,000 people who in 1938 had an effective

buying income of $500,771,000.

is a must in [owa.

That’s why KRNT

And, of course, you can buy KRNT in the WNAX-Towa

]\ehvork combination ai an exceptionally low rate.

BES MOIRES - Basic GBS - 1320 K.C.
5000 WATYS L.§. <
Represented by THE KATZ AGENCY

1000 WATTS RIGHT

THEOHI.Y BASIO COLUMBIA RETWORK OWTLET IN IOWA
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5,000 and 1,000 watts on 890 kec) (shares
time with KUSD in a ratio of % to ).
Affiliation: None. Opened: February, 1924,

General manager: M. 1. Petersen. Sales
manager: W. K. Bailey. Program director:
Roy Brant. Merchandising manager: Ed
Heaton. Chief engineer; Wiley D. Wenger.

Rep: Reynolds-Fitzgerald, Inc. Seating
facilities: Studio auditorium seats 400.
Merchandising: Special mailings in terri-
tory gratis; other services at cost. Foreign
language programs: Not accepted. Artists
bureau: Yes. Base rate: $120.

Copy restrictions: Patent medicines ac-
cepted subject to censorship. E. T. library:

Standard. News: Transradio. News pe-
riods: 5:45-6 A M, T:45-8 A M, 9:55-10 A.M,,
2:55-3 P.M. 6:45-7 P.M., 8:45-9 P.M. all

Monday through Saturday; 6:45-7 P.M,,
8:45-9 P.M., all Sunday; noon-12:15 P.M,,
every day.

KMA, SHENANDOAH

Operator: May Seed and Nursery Co.,
Lowell and Elm Sts. Phone: 193, Power:
5,000 and 1,000 watts on 930 kc. Affiliation:
NBC Basic Blue Supplementary; Mutual.

Opened: Aug. 25, 1925.

President: Earl E. May. Station man-
ager: J. “Cy” Rapp. Production manager:
Owen Saddler. Program director: Fred D.
Greenlee. Promotion manager: Frank Jaffe.

Rep: Howard H. Wilson Co.; Walter Bid-
dick Co. (Coast). Seating facilities: Studio
on stage of auditorium, seating 900. Mer-
chandising: Has merchandising men to ser-
vice advertisers, help salesmen make con-
tacts; circularize dealers; assist in getting
displays. Foreign language programs:
Would accept, but area is virtually 100%
English-speaking. Artists bureau: None.
Base rate: $125.

Copy restrictions: Commercials limited to
four minutes per quarter-hour; beer ac-
cepted after 8 P.M.; no wines or hard
liguors; medicines subject to FTC approval.
E. T. library: World. News: UP. News
perieds: 5 AM, 7T A M, 10 A M, 12:30 P M,
4 PM, 7:30 P.M., 10 P.M., all 15 minutes,
all Monday through Friday; 9:45 A.M,,
12:15 P.M,, 7 P.M,, 10 P.M, all 15 minutes,
all Sunday only.

KSCJ, SIOUX CITY

Operator: Perkins Brothers Company,
415 Douglas St. Phone: 5-7993. Power: 5,000

Responsive Audience
yours on WMT, of courses

WMT is practically *“the law and the prophets” in
the some 747,569 radio homes lying within its day-
time primary area. That’s tremendous coverage for
a 5,000 wait station—Dbut lay it to a 600 K, C. fre-
quency. And, it’s a responsive audience; 11,852

requests for a printed give-away:

17,967 letters

asking for a talent folder; 4,085 demands that a
sustaining program be kept on the air. In eastern
Towa, Western Illincis, Scuthwestern Wisconsin and
Southern Minnesota, WMT has influence.

And, of course, you can buy WMT with WNAX and
KSO or KRNT at an exceptionally low rate.

Cedar Rapids-Waterloo » 600 Kilocycles
NBC Blue-MBS = 5000 Watts L.S, « 1000 Watts Night
Represented by THE KATZ AGENCY

69,000 Square Miles of the RICHEST PART of the MIDWEST
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KANSAS STATIONS—Continued

WREN. LAWRENCE-KANSAS CITY

Operator: The WREN Broadcasting Co,,
Inc., WREN Bldg., Lawrence, Kans. Phone:
110. Power: 5,000 and 1,000 watts on 1220
kc (shares time with KFKU; latter takes
about a half-hour on weekday afternoons).
Affiliation: NBC Basic Blue. Opened: 1927.

President, station. manager: Vernon H.
Smith. Assistant manager, program and
musical director: Verl Bratton. Commercial
manager: Ernest Pontius. Chief engineer:
Carl Bleisner. Publicity director: John P.
Bondeson.

Rep: George P. Hollingbery Co. Seating
facilities: Studio seats about 150 persons;
also observation lobby. Merchandising:
Have staff to distribute window cards,
make contacts, etc.; service billed at actual
cost. Foreign Jlanguage programs: Not ac-
cepted. Artists bureau: None. Base rate:
$200.

Copy restrictions: Do not accept hard
liquors. E. T. library: NBC Thesaurus.
News: INS. News periods: 7-7:05 A.M.,
8:45-9 A M., 10-10:05 A.M., 12:30-12:45 P.M.,
2:55-3 P.M., 3:45-4 P.M,, 5:15-5:30 P.M.,, all
Monday through Saturday.

KSAC, MANHATTAN

Operator: Kansas State College of Agri-
culture and Applied Science. Phone: 2236.
Power: 1,000 and 500 watis on 580 ke
(shares time with WIBW). Opened: Dec.
1, 1924,

This station is non-commercial; college-
owned.

KOAM, PITTSBURG

Operator: The Pittsburg Broadcasting
Co., Inc., Commerce Bldg. Phones: 2165:

2186; 2167. Power: 1,000 watts on 790 kc
(daytime). Affiliation: NBC additional to
Red and Blue Southwestern Group.

Opened: Oct. 11, 1937.

President, station manager: E. V. Bax-
ter, Commercial manager: R. G. Paiter-
son. Program and musical director: Bruce
Robertson. Chief engineer: W. 1. Brown.

Artists bureau head, publicity director:.

Ward Keith.

Rep: Wythe Walker & Co. Seating fa-
cilities: Can accommodate about 100 per-
sons. Merchandising: Window cards, di-
rect mail, and newspaper copy, supplied
gratis to clients. Foreign language pro-
grams: No rules listed. Artists bureau:
Yes; lists 14 artists, and several orchestras,
;vriters, producers, announcers, Base rate:
75.

Copy restrictions: Beer accepted; no
wines or hard ligquor. E.T. library: Stand-
ard. News: INS. News periods: 6:30-6:40
AM., 7:30-7:45 AM., 10-10:10 A M. noon-

12:15 P.M. Monday through Saturday;
12:30-12:45 P.M., Sunday only; also last 15
minutes before sign-off (local sunset)
daily.

KSAL, SALINA

Operator: R. J. Laubengayer, Journal
Bldg. Phone: 100. Power: 250 and 100
watts on 1500 kc. Affiliation: None.
Opened: May 27, 1937. (Note: Station oper-
ator also publishes the Salina Journal and
has interest in the Hays Daily News, Good-
land Daily News, and Hill City Times.)

Owner, president: R. J. Laubengayer.
General manager: Merle H. Tucker. Sales
manager: H. C. Fagerstrom. Program di-
rector: Sidney Tremble. Merchandising
and continuity director: Russell Siner.
Chief engineer: N. E. Vance.

Rep: The Katz Agency, Inc. Seating fa-
cilities: Two studios, seating about 50 per-
sons each; also available is the Municipal
Auditorium, seating 3,000. Merchandising:
All types of merchandising; program list-
ings in Salina Journal, courtesy announce-
ments, dealer and wholesaler contacts, pre-
views; additional services at net cost. For-
eign language programs: Accepted; cur-
rently running a Swedish educational pro-
gram. Ariists burean: None. Stock: Held
by R. J. Laubengayer. Base rate: $50.

Copy restrictions: No alcoholic beverages
or patent medicines accepted; rule of “good
taste” is copy criterion. E. T. library: NBC
Thesaurus: Standard; Lang-Worth. News:
AP; news from Salina Journal, News peri-
ods: 9 A, 10:30 A M., 10:55 A.M. (weather,
road news), 4 PM, 5 PM, 7:15 P.M, 8
P.M., 9 P.M,, all five minutes, all Monday
through Saturday; 7:15-7:30 AM. (market
and news), noon-12:15 P.M,, 10:45-11 P.M,,
Monday through Saturday; 6-6:15 P.M,,
7:45-8 P.M., Sunday only. Market news:
9:30 A.M., 10:45 AM, 1:15 PM, 3 P.M,
Monday through Friday; noon, Saturday
only. Local news: 5:20-5:45 P.M., Monday
through Saturday.

WIBW, TOPEKA

Operator: Topeka Broadcasting Assn,
Inc., 1035 Topeka Blvd. Phone: 3-2377.
Power: 5000 and 1,000 watts on 580 kc
(shares time with KSAC). Aftiliation: CBS.
Opened: 1927. (Note: This station is news-
paper-affiliated with the Topeka Daily
Capital, a Capper Publication.)

General manager: Ben Ludy. Musical
director: Maude Shreffler, Chief engineer:
Karl Troeglen. Publicity director: Charles
Hill.

Rep: Capper Publications. News: UP,
AP. Seating facilities: Can accommodate
about 75 persons. Merchandising: Publicity
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in Capper Publications; contact retailers;
send letters to distributors and dealers;
have exclusive use of downtown windows
for displays; services rendered free ex-
cept for postage, which is billed at cost.
Foreign language programs: No objections
to such programs, but the foreign popula-
tion is small. Artists bureau: None. Base
rate: $125.

Copy restrictions: No alcoholic beverage
advertising accepted; copy must be “dis-
creet, tasteful and truthful.” E. T. library:
Standard. News: UP; AP. News periods:
5:45 AM., 7 A.M,, 5:45 P.M., all 15 minutes,
all Monday through Saturday; noon and
10 P.M., both 15 minutes, both every day.

KANS, WICHITA

Operator: The KANS Broadcasting Co.,
Hotel Lassen., Phone: 4-2387. Power: 100
watts on 1210 ke. Affiliation: NBC Sup-
plementary Basic Service, Opened: Sep-
tember 19, 1936.

General, station and commercial man-
ager, chief engineer: Herb Hollister.* As-
sistant manager, program director: Jack
Todd. Promotion and merchandising man-
ager: Phil McKnight. Musical director:
Raymond Shelley,

Rep: The Katz Agency. Seating faecili-
ties: Can accommodate 25 persons. Mer-
chandising: Supply publicity, work out
window displays, and perform any other
reagonable service requested at no addi-
tional cost. Foreign language programs:
Would accept, though occasion has not
arisen to date. Artists bureau: Setup nom-
inal only. Base rate: $120.

Copy restrictions: Accept beer, but no

wine or hard liguor; all copy must con-
form to station standards and Federal,
State and Municipal rules and regulations.
E. T. library: NBC Thesaurus; Standard;
NAB. News: UP, News periods: 8 AM,,
9:15 AM. 10:15 AM. 12:30 P.M. 3 P.M.
all 15 minutes, all daily; 6-6:15 P.M., Tues-
day through Saturday.

*Also stockholder
Island, Neb.

in KMMJ, Grand

KFH, WICHITA

Operator: The Radio Station KFH Co.,
Ine.,, York Rite Temple Bldg. Phone:
3-5254. Power: 5,000 and 1,000 watts on
1300 ke. Affiliation: CBS, Opened: 1925.
(Note: This station is newspaper-affiliated
with the Wichita Eagle.)

Station manager: Marcellus Murdock.
National sales promotion manager: Clark
A. Luther. Business manager: P. S, Clark.
Program director: Vernon Reed. Chief
engineer: A. C. Dadisman. Musical direc-
tor: Guy Snyder.

Rep: Edward Petry & Co., Inc. Seating
facilities: 200 persons. Merchandising:
Maintain special department; no charge
for usual services. Foreign language pro-
grams: Not accepted. Artists bureau: Yes.
Base rate: $200.

Copy restrictions: Accept beer; no wine,
or hard liquor; all copy subject to station
approval. E, T. library: Associated. News:
UP. News periods: 6 AM., T:30 AM,, 3:45
P.M., 6 P.M, all 15 minutes, all Monday
through Saturday; 12 noon, 10 P.M., both
15 minutes, both every day.

KENTUCKY

(494,900 radio homes, or 70% ownership among the State’s

total of 708,000 families.

Urban ownership

is 208,600, or

86% of urban families; rural ownership is 286,300, or 61%

of rural families.)

Radio Homes by Counties

Adair ... 2,540 Breckinridge ...... . 2980 Clinton .............
Allen ......oo..n. 2,590 Bullitt ....... ....... 1,540 Crittenden

Anderson ........... 1,550 Butler ............. 1,960 Cumberland ........ 1,470
Ballard ............. 1,740 Caldwell ........... 2,670 Daviess ............ 9,020
Barren ............. 4520 Calloway .......... 3,100 Edmondson ......... 1,680
Bath ............... 1,820 Campblee .......... 19,760 Elliott .............. 940
Bell c.ovviiiiininnn, 6,280 Carlisle ............ 1,330 Estill ............... 2,690
Boone .............. 1,880 Carroll ............. 1,570 Fayette ............. 16,360
Bourbon ........... 3,790 Carter ............. 3,380 Fleming ............ 2,360
Boyd ............... 9690 Casey .............. 2,340 Floyd .............. 6,180
Boyle .............. 3,380 Christian ........... 6,330 Franklin ........... 3,820
Bracken ............ 1,790 Clark .............. 3,780 Fulton ............. 2,850
Breathitt ........... 2660 Clay ............... 2,310 Gallatin ...:........ 850
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HOW’S
SALES

IN
DOG SCRATCH?

Get out a little way from Louisville, and
youw’ll guickly see why there’s not much use
in going outside the Louisville Trading Area
for your Kentucky business. ... That obser-
vation promptly brings you to WAVE—the one

radio station that gives you what you want in
Kentuclky—and nothing else! . .. May we show

you how much we can do—for how little cost?
An N. B. C. Outlet

NATIONAL REPRESENTATIVES: FREE & PETERS, INC,

STATION

WAVE

INCORPORATED

LOUISVILLE, KY.
1000 WATTS ... 940 K. C.
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The SHORTEST distance betiveen
two points is a STRAIGHT LINE

45%2% GAIN
\RESIDENTIAL BUILDING

546,954,853 GAIN
IN BANK CLEARINGS

BANK DEPOSIT HIGHEST
IN HISTORY

RETAR_ SALES
GOING UP!

Ay o .
POCKETBOOKS in t!le
RICH KENTUCKIANA\MARKET

Represented Nationally
By EDWARD PETRY

Company 50.000 WA S
Owned and Operated By C.B.S. BASIC OUT T

THE COURIER-JOURNAL
THE LOUISVILLE TIMES 820 KILOCYCLES
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LOUISIANA STATIONS—Continued

accepted, but not hard liguor copy; all ad-
vertising must conform to Federal Trade
Commission regulations. E. T. library:
World. News: UP. News periods: 7:30
AM., 12:25 P.M,, 5:55 P.M,, 10:30 P.M., all
five minues, all Monday through Satur-
day (Esso).

KVOL, LAFAYETTE

Operator: Evangeline Broadcasting Co.,
Inc., Evangeline Hotel. Phone: 336. Power:
250 and 100 watts on 1310 kec. Affiliation:
None. Opened: July 29, 1935. (Note: This
station is affiliated with the Lafayette
Daily Advertiser.)

President: Morgan Murphy. Station man-
ager: George H. Thomas. Commercial man-
ager: Robert A. Escudier. Chief engineer:
James G. Cooper. Publicity director: Mrs.
Hazel Guilbeau.

Rep: None, Seating facilities: Can accom-
modate about 50 persons. Merchandising:
Cooperate on window displays. Foreign
language programs: Accept French pro-
grams. Artists bureau: None. Base rate: $45.

Copy restrictions: Accept beer, wine,
liquor, and some patent medicine advertis-

ing; all copy must conform to station
standards and government regulations.
News: AP,

KPLC, LAKE CHARLES

Operator: Calcasieu Broadcasting Com-
pany, Majestic Hotel. Phone: 82. Power:
250 and 100 watts on 1500 kc. Affiliation:

None. Opened: April 26, 1935.
General manager: T, B. Lanford. Sta-
tion manager: C. R. Porter. Commercial

manager: Frank Carroll. Program director:
Walter Melson. Chief engineer: E. C. Moses.

Rep: None, Seating facilities: Reception
room seats 15 persons. Merchandising:
Reasonable services offered free of charge.
Foreign language programs: Accept French
programs only, and these are restricted to
a certain period of the day. Artists bu-
reau: None. Base rate: $45.

Copy restrictions: Beer and wine adver-
tising accepted; all copy must conform to
station standards. E. T. library: Standard.
News: INS. News periods: 7:3¢ A.M., 10:30
AM., 12:30 P.M., 2:30 P.M. (Hollywood
news), 3:30 P.M., 6:30 P.M., duration and
days per week not listed; news flashes at
8:30 AM,, 9:30 A.M, 11:30 A M., 1:30 P.M.,
4:30 P.M,, 5:30 P.M., 7:30 P.M., 8:30 P.M.

KMLB. MONROE

Operator: Liner’s Broadcasting Station,
Inc., Frances Hotel. Phone: 4321. Power:

250 and 100 watts on 1200 kc, Affiliatiomk
None. Opened: July 1, 1930.
Vice-president, commercial manager,
publicity director: J. C. Liner, Jr. Station
manager: J.C, Liner, Sr, Program director,
artists bureau head, musical director: Don

Breitenmoser. Chief engineer: O. L. Mor-
gan.
Rep: None. Seating facilities: Can accom-

modate about 50 persons. Merchandising:
No information given. Foreign language
programs: No information given. Artists
bureau: Setup nominal only. Base rate: $50.

Copy restrictions: Light wine and beer
advertising accepted; all copy must be in
good taste in the opinion of the station
management. News: UP.

WDSU, NEW ORLEANS

Operator: WDSU, Inc., Hotel Monte-
leone. Phone: Raymond 7135, Power: 1,000
watts on 1250 kc. Affiliation: NBC Blue
Southern Group. Opened: July 23, 1923.

President: J. H. Uhalt. Vice-president,
commercial manager: P, K. Ewing. Chief
engineer: Kenneth Erwin. Musical direc-
tor: Alberta Hodges.

Rep: John Blair & Co. Seating facilities:
No information given. Merchandising: No
information given., Foreign language pro-
grams: No information given. Artists
bureau: None. Base rate: $180.

Copy restrictions: Rate card states “ad-
vertising of alcoholic beverages accepted,
but program must be in the late hours”;
all copy must conform to government reg-
ulations and station approval. E. T. library:
MacGregor. News: INS. News periods: 10
periods daily, all gquarter hours, but
schedule not furnished.

WIBW, NEW ORLEANS
Operator: C, C. Carlson, Goldchaux Bldg.

Power: 100 watts on 1200 kc (specified
hours). Affiliation: None, Base rate: $26
(% hr.).

No other information available after re-
peated requests.

WNOE, NEW ORLEANS

Operator: James A. Noe, 720 Common
St. Power: 250 and 100 watts on 1420 ke.
Affiliation; None, Base rate: $25 (% hr.).

No other information available after
repeated requests.

WSMB, NEW ORLEANS

Operator: WSMB, Inc.,, Maison Blanche
Bldg. Phone: Main 5920. Power: 5,000 and
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1,000 watts on 1320 ke. Affiliation: NBC
Red Southcentral Group. Opened: April,
1925. (Note: Newspapers, churches, schools
and municipality may all use this station
with moderation, at no cost; WSMB is
affiliated with the Maison Blanche depart-
ment store and Saenger Theatre Corp.)

President: E. V, Richards. General man-
ager: H. Wheelahan. Commercial man-
ager: T. J. Fontelieu. Program director,
artists bureau head: W. J. Brengel. Chief
engineer: H, G. Nebe. Musical director:
Ettore Fontana. Publicity director: Harry
Arthur,

Rep: Edward Petry & Co., Inc, Seat-
ing facilities: Lobby, 300 persons; also
Maison Blanche Auditorium, capacity 1,000.
Merchandising: Any reasonable service
rendered, but cost must be borne by ad-
vertiser. Foreign language programs: None
on station currently; French and Italian
could be used. Artists bureau: Acts as
supply house for talent, rather than con-
tractor of permanent artists; picks per-
formers from local musicians’ union and
Little Theatre, offering them a chance on
the air on a rotating basis. Base rate: $120
(Y% hr.).

Copy restrictions: Beer and wines ac-
cepted; hard liquor only after 10 P.M.;
copy restricted as to number of words,
truthfulness and good taste; some patent
medicines barred, as well as all cure-alls.
E. T. library: NBC Thesaurus. News:
Transradio. News periods: 8 AM, 10
AM., 12:30 P.M, 3:30 PM, 5 P.M., 6:45
P.M, 10:30 P.M,, all 15 minutes, all daily.
(Note: During DST, not observed in New
Orleans, the 6:45 P.M. period is switched
to 9:30 P.M.)

WWL, NEW ORLEANS

Operator: Loyola University, WWIL De-
velopment Co., Roosevelt Hotel. Phone:
Raymond 2196. Power: 50,000 watts on 850
ke, Affiliation: CBS. Opened: March 30,
1922,

Faculty direector: Rev. F. A. Cavey, S.J.
Station manager: Vincent F. Callahan. Sales
manager: Paul Beville. Merchandising di-
rector: Louis Read. Program director:
- James Willson. Chief engineer: J. D.
Bloom, Jr. Musieal director: Irvin Vidaco-
vich. Production director: Beverly Brown.
Special events director: Henry Dupre,

Rep: The Katz Agency. Seating facilities:
University Room, 600 persons. Merchan-
dising: WWL has a full-time merchandising
director who interviews local dealers and
distributors and arranges merchandising
tie-ups; special merchandising service is
available to meet individual sales prob-
lems; station stands ready to lend any “rea-
sonable assistance” to insure the success of
the advertiser’s campaign. Foreign lan-
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gnage programs: Not accepted. Artists bu-
reau: None. Base rate: $200 (1thr.).

Copy restrictions: Beer and wine ac-
cepted; proprietaries must conform to sta-
tion standards of public decency. E. T.
library: Standard. News: UP. News pe-
riods: 8 A.M.,, noon, 6 P.M., 10 P.M,, all five
minutes, all daily (Esso).

KRMD, SHREVEPORT

Operator: Radio Station KRMD, Inc..
New Jefferson Hotel. Phone: 6171. Power:

250 and 100 watts on 1310 kc. Affiliation:
None. Opened: January, 1927,
Station manager: G. V. Wilson. Com-

mercial manager: David Wilson. Program
and publicity directer: Elizabeth Alford.
Chief engineer: R. M. Dean.

Rep: None. Seating facilities: Can accom-
modate 45 persons. Merchandising: No in-
formation given. Foreign language pro-
grams: None. Arlists bureau: Yes. Base
rate: $30 (1% hr.).

Copy restrictions: All standard restric-
tions observed. E. T. library: Standard.
News: Transradio. News periods: 7:15-7:20
AM,, 12:15-12:20 P. M., 6:15-6:25 P.M., all
Monday through Saturday; also 10 three-
minute flashes per day, Monday through
Saturday; 12:15-12:20 P.M., 5:15-5:20 P.M.,
7:30-7:45 P.M., all Sunday.

KTBS, SHREVEPORT

Operator: Tri-State Broadcasting Sys-
tem, Inc.,, Commercial Bldg. Phone: 2-8711.
Power: 1,000 watts on 1450 kc. Affiliation:
NBC Red Southwestern Group. Opened:
1928. (Note: This station is newpaper-
owned by the Shreveport Times, as is
KWKH of the same city.)

President: John D. Ewing. Station man-
ager: John C. McCormack. Commercial
manager: J, A, Oswald. Program and mu-
sical directox, artists bureau head, publicity
director: B. G. Robertson. Chicf engineer:
C. H. Maddox.

Rep: The Branham Co. Seating facilities:
75 persons (studios shared with KWKH).
Merchandising: Complete service rendered
at actual cost, excepting sales letters and
bulletins which are mailed to retailers
gratis. Foreign language programs: No
rules, as such programs have never been
requested; foreign population nil in this
territory. Artists bureau: Setup nominal
only. Base rate: $150.

Copy restrictions: Accept beer, wine and
liguor advertising; medical accounts ac-
cepted only on approval of management;
all copy subject to station approval and
Federal Trade Commission rules and regu-
lations. E. T. library: NBC Thesaurus.
News: UP. News periods: 8§ ADM., 12:30
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MASSACHUSETTS STATIONS—Continued

Yankee newscasts.) Local news periods:
7:45 A.M., 12:45 P.M,, 6:30 P.M., 10:45 P.M.,
all five minutes, all Monday through Sat-
urday; 9 A.M,, 6:45 P.M., 9:55 P.M.,, all five
minutes, Sunday only. (Note: These pe-
riods are sold in five-minute parcels, with
an over-run of important news allowed
gratis.)

WNBH, NEW BEDFORD

Operator: E. Anthony and Sons, Inc., 251
Union St. Phone: 5533. Power: 250 and
100 watts on 1310 ke, Affiliation: Mutual;
Yankee Network; Colonial Network.
Opened: May, 1921 (Note: This station is
newspaper-owned by the Mercury and
Standard-Times.)

General manager: Irving Vermilya. Com-
mercial manager, program director: Paul
Stiles. Chief engineer: Clyde Pierce.

Rep: None. Seating facilities: Nor_le.
Merchandising: Any reasonable service
rendered; newspaper display advertising
given at start of sponsored program; let-
ters mailed to merchants and listeners for
cost of postage; products introduced to re-
tailers by station solicitors when desired;
theatre tie-ups arranged; station tele-
phones available to sponsor for telephone
orders. Foreign language programs: Ac-
cepted at any time under same rules as
English programs. Artists bureau: Setup
nominal only. Base rate: $100.

Copy restrictions: Laxative advertising,
beer, wine or liguor not accepted; no
Beano, Bingo or Bank Nights, E. T. library:
Standard. News: INS; Yankee Network
News Service. Yankee news periods: 8
AM, 1 PM, 6 PM, 11 P.M, all 15 min-
utes, all Monday through Saturday; 8:45
AM.,, 6:30 P.M,, 11 P.M,, all 15 minutes, all
Sunday only. WNBH news: 10 A.M., 12:45
P.M, 5:30 P.M, 10 PM, all 15 minutes,
all Monday through Saturday.

WBRK, PITTSFIELD

Operator: Harold Thomas, 8 Bank Row.
Phone: 2-1553. Power: 250 and 100 watts
on 1310 kc. Affiliation: Mutual; Yankee
Network; Colonial Network. Opened: Feb.
20, 1938.

President: Harold Thomas.* Commercial
manager: Bruff W. OQlin. Program direc-
tor: Walcott A, Wyllie, Chief engineer:
Norman Blake, Publicity director: Rob-
ert Burbank.

Rep: None. Seating facilities: Studio A
seats 50;, WBRK Radio Playhouse, 250;
(has stage, lighting, and lobby display
space). Merchandising: Provide lobby

* Also general and station manager of
WATR, Waterbury, Conn.

space for displays; supply publicity
material when possible; do some di-
rect mail work; will display and distribute
merchandise publicity when furnished by
the client. Foreign language programs:
Not accepted. Artists bureau: Service bu-
reau operates without charge to talent.
Base rate: $100.

Copy restrictions: Beer and wine copy
accepted, but no hard liquor copy; all ac-
counts subject to individual consideration.
E. T. library: NBC Thesaurus; Standard.
News: Transradio. News periods: 8-8:15
AM., 9:25-9:30 A.M., 12:30-12:45 P.M. 6-
6:15 P.M, 10:45-11 P.M, all Monday
through Saturday; 12:30 P.M. 6 P.M,
10:45 P.M., all 15 minutes, all Sunday,

WMAS, SPRINGFIELD

Operator: WMAS, Inc., Hotel Charles.
Phone: 7-1414. Power: 250 and 100 watts
on 1420 kc. Affiliation: CBS. Opened:
Sept. 1, 1932,

President: A, S. Moffat.* Station man-
ager: A, W, Marlin. Program director, art-
ists bureau head: F. Turner Cooke. Chief
engineer: Earl Hewinson. Musical direc-
tor: Paul Pelletier. Publicity director: Carl
Raymond.

Rep: Edward Petry & Co., Inc. Seating
facilities: Three studios, accommodate
about 35 persons, Merchandising: Service
rendered to sponsor in accordance with
needs. Foreign language programs: Ac-
ceptable; English copy must be submitted
in advance; announcements carefully
edited; carrying Polish and Italian pro-
grams. Artists bureau: Setup nominal
only. Base rate: $125,

Copy restrictions: Accept beer and wine
subject to strict supervision; patent medi-
cine advertising restricted; all copy sub-
ject to station approval. E.T. library: As-
sociated. News: Transradio. News pe-
riods: 8 AM., 12:30 P.M, 11 P.M, all 15
minutes, all Monday through Saturday;
8:45 A.M., noon, 11 P.M, all 15 minutes,
Sunday; 6-6:05 P.M., Monday through Fri-
day; 6-6:15 P.M., Saturday and Sunday.

* Also president of WLLH, Lowell, Mass.

WSPR, SPRINGFIELD

Operator: Connecticut Valley Broadcast-
ing Co., 63 Chestnut St. Phone: 6-2757.
Power: 500 watts on 1140 kc¢ (operates to
1 hour after sunset). Affilation: Mutual;
Colonial Network; Yankee Network.
Opened: June 3, 1936.

President, station manager: Quincy A.
Brackett. Commercial manager: Milton
W. Stoughton. Pregram and musical di-
rector: Wayne H. Latham. Artists bureau
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MICHIGAN

(1,122,200 radio homes, or 92% ownership among the State’s
total of 1,220,000 families. Urban ownership is 771,100, or 93%
of urban families; rural ownership is 351,100, or 89% of Tural

Radio Homes by Counties

families.)

Alcona ............. 1,060 Gratiot .....
Alger .............. 1,680 Hillsdale ....
Allegan ............ 9,610 Houghton ...
Alpena ............. 3,910 Huron ......
Antrim ... 2,350 Ingham .....
Arenac ............. 1,690 Ionia .......
Baraga ............. 1,810 Tosco .......
Barry .........ol 5520 Iron ........
Bay ...covviiiniiinn 15,200 Isabella .....
Benzie ............. 1,660 Jackson .....
Berrien ............ 20,200 Kalamazoo ..
Branch ............ 6,370 XKalkaska ....
Calhoun ............ 21,980 Kent .......
Cass .viiiiinniennan 5,400 Keweenaw ..
Charlevoix ......... 2,760 Lake ........
Cheboygan ......... 2560 Lapeer ......
Chippewa .......... 5,140 Leelanau ....
Clare .............. 1,680 Lenawee ...,
Clinton  ............ 5,790 Livingston ..
Crawford .......... 730 Luce ........
Delta .............. 6,740 Mackinae ...
Dickinson .......... 6,210 Macomb ....
Eaton .............. 8,320 Manistee ....
Emmet ............. 3,490 Marquette ...
Genesee ........... 49,020 Mason ......
Gladwin ........... 1,570 Mecosta .....
Gogebic ............ 6,040 Menominee

Grand Traverse..... 4,370 Midland ....

WELL, BATTLE CREEK

Operator: Enquirer News Co., 1 W. Mich-
gan Ave. Phones: 5655; 7166. Power: 100
watts on 1420 kc. Affiliation: NBC Basic
Blue Supplementary; Michigan Radio Net-
work. Opened: September, 1925. (Note:
This station is newspaper owned by the
Battle Creek Enquirer & News.)

Owner: A. L. Miller. Station manager:
Dan E. Jayne. Commercial manager: For-
rest Flagg Owen. Chief engineer: Ray-
mond B. Roof. Program director: Alden
Haight.

Rep: Burn-Smith Co., Inc. Seating fa-
cilities: Studio, 30 persons. Merchandising:
No regular service; salesmen, however,
help with servicing; plugs over the air, in
newspapers, or by display cards. Fereign
language program: No rules; no call for
such programs, Artists burean: No regular
setup; maintain file of available local
talent. Base rate: $60.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor; all contracts sub-
ject to government regulations and station

....... 7,150 Missoukee ......... 1,490
A 7,240 Monroe ............ 11,970
....... 10,740 Montealm .......... 7,000
e 6,620 Montmorency ...... 610
....... 28,860 Muskegon .......... 19,860
....... 8,350 Newaygo ........... 4,060
....... 1,760 Oakland ........... 48,310
....... 4,100 Oceana ............ 3340
AN 4620 Ogemaw .......... . 1,480
....... 22,360 Ontonagon ......... 2,200
....... 22,250 Osceola ............ 2,980
....... 920 Oscoda ............. 360
....... 59,010 Otsego ............. 1160
....... 1,020 Ottawa ............ 12,770
....... 1,020 Presque Isle........ 2,140
vev.... 5920 Roscommon ........ 540
....... 1,740 Saginaw ........... 27,570
....... 12,720 St. Clair............ 16,290
....... 4,710 St. Joseph.......... 8,230
....... 1,040 Sanilac ............ 6,360
....... 1,880 Schooleraft ......... 1,760
....... 17,660 Shiawassee ......... 9,600
....... 4,140 Tuscola ............ 17,330
....... 9,280 Van Buren.......... 8,640
....... 4,380 Washtenaw ........ 17,130
....... 3,800 Wayne .............428,960
....... 4,970 Wexford ........... 3910
....... 4,140

approval; reserve right to refuse or dis-
continue any advertising program for rea-
sons satisfactory to station; all programs
and announcements subject to change of
time to conform to network schedule. E. T.
library: None. News: AP,

WBCM, BAY CITY

Operator: Bay Broadcasting Co., Inc.,
Hotel Wenonah. Phone: 4212-3, Powen:
1,000 and 500 watts on 1410 ke. Affiliation:
None. Opened: Dec. 8, 1928, as successor
to WSKC, which opened June 5, 1925,

General manager: S. W. Edwards.
sical director: Lionel H. DeRemer.
engineer: Ralph H. Carpenter.

Rep: George P. Hollingbery Co. Seating
facilities: None. Merchandising: None.
Foreign language programs: German pro-
gram current, Base rate: $100.

Copy restrictions: Beer, wines and alco-
holic beverages accepted if properly pre-
sented; announcements on patent medicines
have to be approved by the NAB. E. T.

Mu-
Chief
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library: NBC Thesaurus. News: UP. News
periods: 8-8:15 A M., noon-12:15 P.M.,, Mon-
day through Saturday; 6-6:15 P.M., every
day.

WHDF, CALUMET

Operator: Upper Michigan Broadcasting
Co., Hotel Scott, Hancock, Mich. Phone:
Hancock 1. Power: 250 and 100 watts on
1370 kc. Affiliation: None. Opened: 1929.
(Note: This station is newspaper-affiliated
with the Calumet News and Houghton
Daily Mining Gazette.)

Vice-president, station manager, pub-
licity director: John W. Rice. Commercial
manager: Merrill F. Trapp. Program and

musical director: Albert W, Payne. Chief
engineer; George L. Burgan.
Rep: Mitchell & Ruddell, Inc. Seating

facilities: Studio can accommodate 700;
Kerredge Theatre also available, seating
1,000 (regular theatre admission price
charged). Merchandising: Station co-
operates “in every way possible” with ad-
vertiser; service rendered gratis. Foreign
language programs: Accepted on same
basis as other programs; English iransla-
tion must be submitted. Artists bureau:
None. Stock: Held by A. L. Burgan
(656.6%), W. G. Rice (27.9%), George L.
Burgan (10%), and J. W. Rice (5.5%).
Base rate: $60.

Copy restrictions: Beer accepted; no
other alcoholic beverages; commercials
must be submitted in advance for station
approval. E. T. library: World; Lang-
Worth, News: AP; also gather own local
news. News periods: Noon (in Finnish),
1 P.M., 6 P.M. (duration not listed), all ap-
parently daily.

CKLW, DETROIT

Operator: Western Ontario Broadcasting
Co., Union Guardian Bldg., Detroit. Phone:
Cadillac 7200. Studios: Guaranty Trust
Bldg., Windsor. Phone: 4-1155: (American
Company; Essex Broadcasters, Inc. Studios
are maintained in Windsor and Detroit.
Station license is issued by Canada.)
Power: 5,000 watts on 1030 kc. Affiliation:
Mutual Broadcasting System; Canadian
Broadcasting Corporation. Opened: May
31, 1932.

General manager: J. E. Campeau. Office
manager: M. W. Kempthorne. Station
manager: W. J. Carter. Commercial man-
ager: L. J. DuMahaut. Program director:
John Gordon. Chief engineer: W. J. Car-
ter., Production manager: Gordon Castle.
Publicity director: Val Clare.

Rep: Station has branch office at 360 N.
Michigan Ave, Chicago, Ill; otherwise
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represented by Joseph Hershey McGillvra.
Seating facilities: 200 persons. Merchan-
dising: Staff of statisticians and demonstra-
tors check window and counter displays:
contact retailers; house-to-house canvass to
check consumer acceptance; store canvass
to check retailer acceptance; announce-
ments of new programs sent to 1,000 retail
outlets on request; supply market data;
talent available for personal appearances:
make coincidental telephone surveys; de-
sign direct mail, window and counter
cards, announcements, publicity, ete, at
actual cost. Foreign language programs:
Not accepted. Artists bureau: None; station
can supply talent, however. Base rate:
$320.

Copy restrictions: Provincial Statute pro-
hibits beer, wine and liquor advertising;
copy for patent medicines must be sub-
mitted to Department of Health at Ottawa;
all accounts subject to rules of Canadian
Broadcasting Corporation. E. T. library:
World. News: UP. News periods: Noon, 3
P.M., 5:45 P.M., 11 P.M,, all 15 minutes, all
Monday through Friday,

WIBK, DETROIT

Operator: James F. Hopkins, Inc., 6559
Hamilton Ave, Phone: TR 2-2000. Power:
250 and 100 watts on 1500 kc. Affiliation:
None. Opened: August, 1928,

President, station manager: James F.
Hopkins, Commercial manager: Paul Y.
Clark, Program director: Sybil Krieghoff.
Chief engineer: Paul Frincke. Musical di-
rector: Fred Fenton. Publicity director:
Charles Sterritt.

Rep: United Broadcasting Co. Seating
facilities: None in studios; occasionally use
ballroom, but capacity not listed. Merchan-
dising: Separate department maintained to
contact dealers, etc., for clients using a cer-
tain amount of time per week over a 13-
week period. Foreign language programs:
Accepted; currently have Polish, German,
Jewish, Italian, Hungarian, Ukrainian and
Arabian programs. Artists bureau: None,
Base rate: $125,

Copy restrictions: No restrictions on beer
and wine; liquor advertising accepted after
10 P.M. only; patent medicines accepted if
claims are reasonable; commercial copy
must conform to good advertising prac-
tices and standards of good taste. E. T.
library: Associated; Standard. News: INS,
News periods: 6:30-6:35 A.M., 8-8:05 A.M.,
11-11:05 A.M., 11:45-noon, 1-1:05 P.M., 2-
2:05 P.M., 3-3:05 P.M., 4-4:05 P.M. 5-5:05
P.M. 6-6:15 P.M., 8-8:05 P.M., 10:30-10:35
P.M., midnight-12:05 A.M., 1-1:05 A.M.
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MICHIGAN STATIONS—Continued

WIJR, DETROIT

Operator: WJR, The Goodwill Station,
Inc., 2103 Fisher Bldg. Phone: Madison
4440. Power: 50,00 ) watts on 750 kc. Af-
filiation: CBS. Gpened: 1922,

President: G. A. Richards*. Executive
vice-president, general manager: Leo Fitz-
patrick. Secretary-treasurer: P. M, Thomas.
Sales manager: Owen F, Uridge. Chief en-
gineer: M. R, Mitchell.

Rep: Edward Petry & Co., Inc. Seating
facilities: 80 persons. Merchandising: No
information given. Foreign language pro-
grams: Not accepted. Artists bureau:
None. Stock: Majority held by G. A.
Richards, P. M. Thomas, Leo J. Fitzpa-
trick. Base rate: $700.

Copy restrictions: Accept beer, but no
other alcoholic beverages; all copy subject
to station approval and government regu-
lations. E. T. library: World; Davis &
Schwegler; NAB. News: INS. News pe-
riods: 6:45 A.M.,, 8:15 A.M., 6 P.M.,, 11 P.M,,
all 15 minutes, all Monday through Sat-
urday; 3:45-4 P.M., Monday through
Friday.

* Also president of WGAR, Cleveland,
0., and KMPC, Beverly Hills, Calif.

WMBC, DETROIT

Operator: Michigan Broadcasting Co.,
7310 Woodward Ave. Phone: Madison 9100.
Power: 250 and 100 watts on 1420 kc. Af-
filiation: None. Opened: Nov. 1, 1925.

President: E. J. Hunt. General and
commercial manager: H. M. Steed. Vice-
president, treasurer: E. A. Wooten, Chief

engineer: E. H. Clark. Musical director:
Al Gross.

Rep: None, Seating facilities: Studio A,
100 persons; studio B, 50. Merchandising:
Have complete service for grocery and al-
lied consumer lines; maintain staff of
salesmen and contact men; close tie af-
fected with grocery stores. Foreign lan-
guage programs: Director of Polish pro-
grams is Valentine Yarosz; two Polish pro-
grams daily; Ukrainian programs directed
by Nicolas Shustakavich; Lithuanian pe-
riod on Saturday; Jewish hour, directed
by Hyman Altman, on Sundays. Artists
bureau: None. Stock: Principal holders
are E. J. Hunt and E. A, Wooten. Base
rate: $120,

Copy restrictions: Will accept beer or
wine announcements or programs; no
whiskey advertising; commercial an-
nouncements must be limited to 100 words;
commercial programs of 15 minutes can-
not contain more than three 100-word an-
nouncements; half-hour programs limited
to four 100-word announcements. E. T.
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library: Lang-Worth; Standard; Asso-
ciated. News: Transradio. News periods:
11 AM, 3 P.M, 545 PM. 9 P.M, all 15
minutes, all Monday through Saturday.

WW], DETROIT

Operator: The Evening News Associa-
tion, 626 Lafayette Blvd, Phone: Randolph
2000. Power: 5,000 and 1,000 watts on 920
ke, Affiliation: NBC Basic Red. Opened:
August 20, 1920* (Note: This station is
owned by the Detroit News.)

Manager: W. J. Scripps.
manager: Harry Bannister. Program and
production manager: James Jewell. Chief
engineer: Walter Hoffman. Musical di-
rector: Herbert Mertz,

Rep: George P. Hollingbery Co. Seat-
ing facilities: Auditorium studio seats 350.
Merchandising: None. Foreign language
programs: No set rules; such accounts
have never been solicited. Artists bureau:
None. Base rate: $475.

Commercial

* Opening date listed here was supplied
by the station. KDKA and KQV, both
Pittsburgh, Pa., along with WWJ are all
claimants for the title of the U. S.’s oldest
commercial station. (See KDKA and
KQV)

IN THE FIRST FIVE ™
MONTHS OF 1939

235 AOVERTISERS

have successfully
sold everything from
cigarettes to motor
cars in this rich

4™ MARKET

thry c K ‘_w

ZND IN PowER
in the DETROIT area

&
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MICHIGAN STATIONS—Continued

Copy restrictions: Beer and light wines
accepted; no ligquor advertising; ‘certain
types” of patent medicines not accepted;
all copy subject to station standards and
governmental regulations. E. T. library:
Davis & Schwegler. News: UP. News
periods: 7:45-8 A.M., 12:30-12:45 P.M.,, daily

except Sunday; 6:30-6:40 P.M. 11-11:.10
P.M.,, daily except Saturday.
WXYZ, DETROIT
Operator: King-Trendle Broadcasting

Corp., Stroh Building (executive offices);
Maccabees Bldg. (studios). Phone: Cherry
8321. Power: 1,000 watts on 1240 kc. Af-
filiation: NBC Basic Blue; key station
Michigan Radio Network; Canadian Broad-
casting Corp.; also originates some pro-
grams for Mutual and the Don Lee Broad-
casting System. Opened: 1925.

President: George W. Trendle. General
manager, treasurer: H. Allen Campbell.
Commercial manager: Harry Sutton, Jr.
Studio and production manager: Harold
True. Sales promotion manager: Charles
C. Hicks. Manager merchandising depart-
ment: Harold Christian, Program director:
James Riddell. Chief engineer: Roy Gard-
ner. Musical director: Benny Kyte. Dra-
matic director: Charles D. Livingstone.
Publicity director: Felix C. Holt.

Rep: Paul H. Raymer Co. Seating fa-
cilities: None in studios; broadcasts from
theatres at regular admission prices. Mer-
chandising: Complete service from market
surveys to securing dealers, distributors,
jobbers; place store and window displays;
conduct store demonstrations and direct
sampling crews. Foreign language pro-
grams: None. Artists bureau: None.
Base rate: $375.

Copy restrictions: Beer and wines ac-
cepted providing copy does not enhance
further use of these beverages or be
deemed harmful for children; hard liquor
accepted after 10 P.M. under same rules
as for beer and wines; all copy censored
that forthrightly offends by Dblatant
phrases relating to medicines, proprietary
and patent remedies; “thrill” copy not ac-
cepted, and all statements must be in con-
formity to regulations of FCC. E. T.
library: Standard; Associated. News: UP.
News periods: 7:30-7:40 AM. 8:10-8:15
A.M. noon-12:10 P.M., 5:30-5:45 P.M., all
Monday through Saturday; 5:30-5:40 P.M.,
Sunday.

WKAR, EAST LANSING

Operator: Michigan State College. Phone:
59113-ext. 398. Power: 5,000 watts on 850
ke (daytime), Opeped: 1922,

This station is non-commercial; college-
owned.
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WEFEDF, FLINT

Operator: Flint Broadcasting Company,
Union Industrial Bldg. Phone: 2-7158.
Power: 100 watts on 1310 kc. Affiliation:
NBC Basic Blue Supplementary; Michigan
Radio Network. Opened: May 25, 1922,

Station manager: Howard M. Loeb. Com-
mercial manager: Frederick S. Loeb. Pro-
gram director: Adrian R. Cooper. Chief
engineer: Frank D. Fallain. Musical di-
rector: William Geyer. Publicity director:

R. V. Osgood.
Rep: None, Seating facilities: 75 per-
sons. Merchandising: Supply publicity,

suggestions for promotional tie-ins, etc.,
gratis; any additional services, such as di-
rect mail, rendered at actual cost. Foreign
language programs: Not accepted. Artists
bureau: None, Base rate: $100.

Copy restrictions: Accept beer and wine;
no hard liquor; patent medicine adver-
tising must be “factual and conservative
and in accordance with regulations of the
FTC, Post Office Department, and Pure
Food and Drug Act”; no competitive or

“provocative” copy; no exaggeration or
false testimonials. E. T. library: NBC
Thesaurus. News: Transradio; also own

local news. News periods: 7 AM., 9 AM,
11 AM, 2 PM, 5 PM, 9 PM, 11 P.M,,
all 10 minutes, all Monday through Satur-
day; 9 AM,2PM, 5PM,9PM, 11 P.M,
all 10 minutes, all Sunday.

WOOD-WASH, GRAND RAPIDS

Operator: King-Trendle Broadcasting
Corp. (lessee), Grand Rapids National
Bank Bldg. Phone: 9-4211. Power: 500

watts on 1270 kc. Affiliation: NBC Optional
Basic Service; Michigan Radio Network.
Opened: WASH, March 13, 1925; WOOD,
October, 1924. (Note: WOOD-WASH are
the same station, using WASH as call let-
ters until noon, and WOOD thereafter; the
King-Trendle Broadcasting Corp., lessee,
also owns and operates WXYZ, Detroit,
key station of the Michigan Radio Net-
work for which King-Trendle holds all
contracts.)

President: George W. Trendle.
manager: H. Allen Campbell.
manager: Stanley W. Barnett. Commer-
cial manager: David H. Harris. Program
director, musical director: Sandy Meek.
Chief engineer: Fred W. Russell. Publicity
director: T. Wilcox Putnam.

Rep: Paul H, Raymer Co. Seating facili-
ties: About 20 persons, Merchandising:
Local cooperation with wholesalers and re-
tailers; also Michigan Radio Network serv-

General
Station

ice. Foreign language programs: Not ac-
cepted. Artists bureau: None. Base rate:
$125.
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MINNESOTA

(556,900 radio homes, or 85% ownership among the State’s

total of 652,000 families.

Urban ownership is 309,300, or 33%

of urban families; rural ownership is 247,600, or 77% of rural

families.)
Radio Homes by Counties
Altkin ... .. 2960 Tsanti .............. 2,360 Pipestone .......... 2,520
Anoka ,............ 3,790 Ttasca .............. 5340 Polk ............... 6,850
Becker ............. 4,260  Jackson ............ 2,950 Pope ............... 2,490
Beltrami ........... 4,180 XKanabec ........... 1,650 Ramsey ............ 71,650
Benton ............. 2,770 Kandiyohi ......... 4530 Red Lake........... 1,170
Big Stone........... 1,890 Kittson ............ 1,770 Redwood ........... 3,970
Blue Earth.......... 7,540 Koochiching ....... 2930 Renville ............ 4,470
Brown ............. 5,030 Lac qui Parle....... 2,790 Rice ............... 6,120
Carlton ............ 4310 TLake ............... 1,720 Rock .....covvnns 2,190
Carver ............. 3,400 Lake of the Woods. . 900 Roseau ............. 2,300
Cass t.vevieiiiiionn 3,070 Te Seuer........... 4,010 St. Louis............ 45,600
Chippewa .......... 3,120 Lincoln ............ 2,060 Scott .............. 2,820
Chisago ............ 2,810 Lyon .............. 3,880 Sherburne ......... 1,710
Clay .o.vvvivnneennn 4640 MecLeod ............ 4290 Sibley ............. 3,070
Clearwater ......... 1,790 Mahnomen ......... 1,060 Stearns ............ 11,230
Cook ...iiiiiiinn.. 520 Marshall ........... 3,070 Steele ............. 3,940
Cottonwood ........ 2,810 Martin ............. 4610 Stevens ............ 1,860
Crow Wing......... 5,600 Meeker ............ 3,550 Swift .............. 2,740
Dakota ............ 7,250 Mille Lacs.......... 2890 Todd ............... 4,980
Dodge ............. 2,500 Morrison ........... 4,650 Traverse ........... 1,530
Douglas ............ 3,850 Mower ............. 6,150 Wabasha ........... 3,810
Faribault ........... 4,460 Murray ............ 2,450 Wadena ............ 2,160
Fillmore ........... 5,350 Nicollet ............ 3,000 Waseca ............ 3,030
Freeborn ........... 6,010 Nobles ............. 3,610 Washington ........ 5,440
Goodhue ........... 6,820 Norman ............ 2,600 Watonwan ......... 2,660
Grant ....... .. 1,800 Olmsted ........... 7,360 Wilkin ............. 1,800
Hennepin .......... 128,770  Ofter Tail.......... 9,380 Wiona ............. 8,390
Houston ............ 2,830 Pennington ........ 2,100 Wright ............. 5,470
Hubbard ........... 1960 Pine ............... 3,940 Yellow Medicine.... 3,100

KATE, ALBERT LEA

Operator: Albert Lea Broadcasting Co.
Power: 250 and 100 watts on 1420 kc.
Affiliation: North Central Broadcasting
System. Opened: 1937,

Base rate: $84.

No further information available.

KDAL, DULUTH

Operator: Red River Broadcasting Co,,
Inc., 218 Bradley Bldg. Phone: Melrose
2230. Power: 250 and 100 watts on 1500 kc.
Affiliation: CBS. Opened: Nov. 22, 1936.

Station manager: Dalton A. LeMasurier,
Commercial manager: A, H. Flaten. Pro-
gram director: Gilbert Fawcett. Chief en-
gineer: R. A. Dettman. Publicity director:
Sam L. Levitan.

Rep: None. Seating faeilities: Studio,
seating 75 persons. Merchandising: Supply
surveys, market data, buyer contacts, and
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merchandising plans. Foreign language
preograms: No rules listed. Artists burean:
None., Base rate: $77.50,

Copy restrictions: Accept beer and wine
only; any merchandise must be “absolutely
bona fide with respect to its announced
merits, description, quality, prices or dis-

counts from the price thereof...” E. T.
library: Lang-Worth. News: Transradio.
News periods: 7:30-7:45 A.M., 8:45-8:55

AM., 10-10:10 A M., 12:30-12:40 P.M., 2:45-
2:55 P.M., 6:15-6:25 P.M., 10-10:10 P.M,, all
Monday through Saturday; 12:45-12:55
P.M. 10-10:10 P.M., Sunday only.

WEBC, DULUTH

Operator: Head of the Lakes Broadcast-
ing Co., WEBC Building. Phone: MEL
1537. Power: 5,080 and 1,000 watts on 1290
ke. Affiliation: NBC Supplementary Basic.
Opened: June, 1924, (Note: This station
is affiliated with the Superior, Wis.,, Tele-
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NO ONE RADIO STATION COVERS

THE ENTIRE STATE OF MINNESOTA

... 4ui THE MINNESOTA NETWORK
GIVES INDIVIDUALIZED INTENSE COVERAGE
IN THE GREAT NORTHWEST...

INCLUDING THE 7thU S. RETAIL MARKET

COVERAGE—WHERE
and HOW YOU
WANT IT... 1o
490,563 RADIO
HOMES in the
PRIMARY ARERA

Direct your message
to 4,108,220
PERSONS in the
NORTHWEST’S
RICHEST AREA

MARKET ANALYSIS MINNESOTA NETWORK

PRIMARY AREA ONLY

KEY STATION POPULATION  HOMES Sl CINCOMES

KSTP .0 s | 1619018 | 338413 |$792,166,000| $919,664,000
KROG - % counrics | 261,600 56450 | 82,537,000 130,516,000
KYSM .. cotmries | 258200 53,920 | 62,343,000 98,753,000
KFAM -2 G | 221200 41,780 | 49,678,000 84,249,000
Total Bt RMARLASRR | 2360,118 490,563 | $986,724,000 |$1,233,192,000

+ KSTP, 50,000* watts basic Red NBC, feeds both Red and Blue NBC programs
fo tour of the Northwest's richest communities. By direct wire from KSTP,
your program becomes a local feature in these enterprising cities and joins
with the great shows of the NBC Red and Blue Networks. The new Minne-
sota Network is the ONLY means of thoroughly localizing your message to
these important markets . . . and that means more listeners and greater
immediate returns per dollar.

MORE LISTENERS! MORE SALES! LOWER COST!

*50,000
WATTS

L
DAY and NIGHT 7 em[ M 0.

* F.C.C. GP Granted
AL T A e e LA WMIMMMWMW

For Rates and Schedules, Address. Ray C. Jenkins, General Sales Manager, KSTP, MINNEAPOQLIS-
ST. PAUL, MINNESOTA, or our NATIONAI. REPRESENTATIVES: In New York, Chicago, Detroit, St. Louis,
San Francisco and Los Angeles—Edward Petry & Co.. Inc.
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SAINT PAUL
MINNEAPOLIS

STANLEY E. HUBBARD
Pres. & Gen, Mgr,

—
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MINNESOTA STATIONS—Continued

Power: 50,000 watts on 1460 kc. Affiliation:
NBC Basic Red; North Central Broadcast-
ing System. Opened: April 1, 1928.

President: Stanley E. Hubbard. Station
manager: Kenneth M. Hance. Commercial
manager: Ray Jenkins. Program director:
Corinne Jordan. Chief engineer: Hector
Skifter. Artists bureau head: Vicolet Mur-
phy. Musieal director: Leonard Leigh.
Publicity direetor: Joe Meyers.

Rep: Edward Petry & Co., Inc. Seating
facilities: In Minneapolis, 150 persons; in
St. Paul, 250. Merchandising: Market in-
formation and temporary headquarters for
out-of-town executives and salesmen sup-
plied free of charge; announcements, pub-
licity, special surveys, posters, and dis-
tribution or sampling service rendered for
a fee. Foreign language programs: No
rules; station has never been approached
on this matter. Artists bureau: Functions
only with respect to non-radio matters—
conventions, meetings, etc.; station’s regu-
lar talent is not under this bureau. Base
rate: $240 (% hr.).

Copy restrictions: Accept wine, beer and
hard liquors, but not before 10:30 P.M.;
other restrictions—as to copy length, hon-
esty, etc.—are “standard”. E. T. library:
World; NBC Thesaurus; Standard; NAB.
News: UP. News periods: 7:30 A.M., 10:15
P.M. (duration of neither listed), Monday
through Saturday; 12:30 P.M. (duration not
listed), Monday, Wednesday, Friday; 10:1%
P.M. (duration not listed), Sunday only.

WCCO, MINNEAPOLIS-ST., PAUL

Operator: Columbia Broadcasting Sys-
tem, Inc,, 7th St. and 2nd Ave., So. Phone:
Main 1202. Power: 50,000 watts on 810 ke.
Affiliation: CBS. Opened: Sept. 1, 1924.

General and station manager: Earl H.
Gammons. Commercial manager: Carl J.
Burkland. Program director: Hayle C.
Cavanor. Chief engineer: Hugh S. Mec-
Cartney. Artists bureau head: Al Sheehan,
Publicity and sales promotion director:
Robert L. Hutton, Jr.

Rep: Radio Sales, Seating facilities: Six
studios, seating from 50 to 100; auditorium,
seating 450. Merchandising: Yes; maintains
facilities. Foreign language programs:
None accepted, Artists bureau: Yes; has
over 500 performers available; plus regular
list of 50 performers, announcers, orchestra
leaders, writers, producers. Stock: Com-
pletely held by CBS. Base rate: $475,

Copy restrictions: Columbia Broadcast-
ing System policies. E. T. library: None.
News: UP; Minneapolis Star. News pe-
riods: 7:15-7:30 A.M,, 12:30-12:45 P.M., Mon-
day through Saturday, 2:50-2:55 PM 5:15-
5:30 P.M. (latter Minneapolis Star news)
Monday through Friday; 10:15-10:30 P.M.,
Sunday through Friday.
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WDGY, MINNEAPOLIS-ST. PAUL

Operator: Geo. W. Young, Hotel Nicol-
let. Phones: BR 7777; MI 6363. Power:
5,000 and 1,000 watts on 1180 kc (oper-
ates to sunset, varying from 6 to 8:15
P.M.). Affiliation: Mutual Broadcasting
System. Opened: Dec. 23, 1923,

Owner-manager: Geo. W. Young,

Rep: William G. Rambeau Co. Seating
facilities: Can accommodate about 75 per-
sons. Merchandising: Complete service
rendered. Foreign language programs:
Accepted if English translation is sent
with copy for scrutiny. Artists bureau:
None. Base rate: $140.

Copy restrietions: All copy must be
subject to NAB Code of Ethics; beer and
wine accounts accepted, subject to sta-
tion approval. E. T. library: Standard.
News: Transradio. News periods: 8:30-8:40
AM., 10:30-10:40 A.DM. 2:30-2:45 P.M., all
Monday through Saturday; 12:10-12:15
P.M., 5:30-5:45 P.M., both Monday through
Friday.

WLB, MINNEAPOLIS-ST. PAUL

Operator: University of Minnesota.
Power: 5,000 watts on 760 kc (shares 2-3
day time with WCAL).

This station is non-commercial;
sity owned.

univer-

WMIN, MINNEAPOLIS-ST. PAUL

Operator: WMIN Broadcasting Co., 1287
St. Anthony Ave, St. Paul. Phone: Nestor
6501. Power: 250 and 100 watts on 1370 kec.
Affiliation: None. Opened: Oct, 8, 1936.

General, station and commercial man-
ager: Edward Hoffrman. Production and
publicity manager: Frank Devaney. Chief
engineer: Mat Walz. Musical director: Lil
Jones,

Rep: None. Seating facilities: Main stu-
dio accommodates 50 persons. Merchan-
dising: Arrangement with Twin City daily
and shopping papers affords program pub-
licity in these publications; also use direct
mail and window display cards; service
rendered gratis. Foreign language pro-
grams: Accepted. Artists bureau: Can sup-
ply free lance artists on call. Base rate:
$75.

Copy restrictions: Beer, wine and hard
liquors taken after 9 P.M.; patent medicine
copy must pass inspection of station at-
torney before acceptance. E. T. library:
Standard; Associated; MacGregor; Lang-
Worth. News INS. News periods: Five
minutes every hour on the hour, 6§ A.M,,
to midnight, all daily; two 15- mmute
periods daily at noon and 9 P.M.
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MINNESOTA STATIONS—Continued

WTCN, MINNEAPOLIS-ST. PAUL

Operator: Minnesota Broadcasting Corp.,
Wesley Temple Bldg., Minneapolis; Minne-
sota Bldg., St. Paul. Phones: Ma 6562 (Min-
neapolis); Cedar 3606 (St. Paul), Power:
5,000 and 1,000 watts on 1250 kc. Affilia-
tion: NBC Basic Blue. Opened: 1928. (Note:
This station is newspaper-owned by the
Minneapolis Tribune and St. Paul Dispatch-
Pioneer Press.)

General manager: Clarence T. Hagman,
Commercial manager: Lee Whiting. Pre-
duction manager: Robert De Haven. Tech-
nical director: John Sherman. Musical di-
rector; Frank Zdarsky.

Rep: Free & Peters, Inc. Seating facili-
ties: None. Merchandising: Through St.
Paul Dispatch-Pioneer Press, and Minne-
apolis Tribune; supply market data; route
lists; mail notifications to trade for cost
of postage; distribute posters, etc.; supply
audition facilities so sponsor can acquaint
trade with his programs; printing of broad-
sides, inserts, etc., at advertiser’s expense.
Foreign language programs: Accepted;
none at present, however. Artists bureau:
None. Base rate: $200.

Copy restrictions: No alcoholic beverage
copy accepted; all copy subject to govern-

ment regulations, E. T. library; Associated;
Radio Attractions. News: AP; INS. News
periods: 7:30-7:45 AM., 12:45-1 P.M., 5:25-
5:30 P.M. 9:30-9:45 P.M., all Monday
through Saturday; 9:30-9:45 P.M., Sunday;
6:15-6:30 P.M., (dramatized news), Monday
through Friday.

KVOX, MOORHEAD

Operator: KVOX Broadcasting Co,, Inc,
Comstock Hotel. Phone: 3-1523. Power: 250
and 100 watts on 1310 kc. Affiliation:
None. Opened: Nov. 26, 1937,

President: R. K, Herbst. Station man-
ager: M. M. Marget, Commercial manager:
Reinhard Steenley, Jr. Program director:
Arv Johnson. Chief engineer: Robert F.
Schulz.

Rep: None, Seating facilities: None.
Merchandising: None listed. Foreign lan-
guage programs: Swedish or Norwegian
acceptable, Artists bureau: None. Stock:
Held principally by R. H. Herbst, M. M.
Marget, and G. M. Arneson. Base rate: $50.

Copy restrictions: Full compliance with
Federal Trade Commission rules is neces-
sary; no further restrictions listed. E. T.
library: World. News: UP. Ntws periods:

WCCU IS RIDING HIGH!

— with 10 times as many votes as ALL others comhbined!

In a popularity survey of Twin City announcers, the boys from
WCCO walked off with TEN times as many votes as ALL the other
anneuncers combined! The Director of Music at a Minneapolis High

School asked his 664 pupils, “Who is yeur favorite announcer?”

94% raised their hands for WCCO announcers. That was more than a

paton the back...it was a push into commanding lead! « It's just

one of hundreds of items which prove WCCO is riding high in a
biltion dollar market—urbzn Twin Gities and the rich Northwest.

WG 50,000 WATTS - MINNERPOLIS—ST. PAUL - GBS
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MISSISSIPPI

(207,000 radio homes, or 42% owmnership among the State’s

total of 494,000 families.

Urban ownership is 64,600, or 71%

of urban families; rural ownership is 142,400, or 35% of rural

Radie Homes by Counties

families.)

2;1:0!;1; ............. 3,580 Itawamba ...

oI . 2,660 Jackson .....
Amite .., . 1,540 Jasper ......
Attala ..., ... . ... 2,380 Jefferson ....
Benton ...... ... . .. 750 Jefferson Davis
Bolivar ..., .. .. ... 7250 dJones .......
Calhoun ,....... . .. 1,490 Kemper ... ..
Carroll ..........., 11530 Lafayette ...
Chickasaw ......... 1,810 Lamar ......
Choctaw ........... 970 Lauderdale
Claiborne .......... 1,180 Lawrence ...
Clarke ............. 1,770 Leake .......
Clay .ovviiiiiiaii.. 1,940 Lee .........
Coahoma ........... 5,600 Leflore ......
Copiah ............ 2,810 Lincoln .....
Covington .......... 1,160 Lowndes ....
De Soto............. 2,120 Madison .....
Forrest Marion ......
Franklin Marshall ....
George Monroe .....
Greene Montgomery
Grenada Neshoba .....
Hancock Newton .....
Harrison Noxubee ....
Hinds Oktibbeha ...
Holmes Panola ......
Humphreys ......... 2,520 Pearl River
Issaquena .......... 550 Perry .......

WGCM, GULFPORT

Operator: WGCM, Inc.,, Box 207. Phone:
1111.  Power: 250 and 100 watts on 1210
ke, Affiliation: None. Opened: 1929,

Station and commercial manager: F. C.
Ewing.

Rep: None. Seating facilities: None.
Merchandising: None. Foreign language
programs: No policy indicated. Artists
bureau: Setup nominal only. Base rate:
$40.

Copy restrictions: None listed. News:
Transradio.

WGRM, GRENADA

Operator: P. K. Ewing, Grenada. Power:
250 and 100 watts on 1210 ke, Affiliation:
None. Opened: 1938,

Base rate: $50.

No other information available.

WFOR, HATTIESBURG

Operator: Forrest Broadcasting Co., Inc.,
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....... 1,380 Pike ............... 3770
....... 2,050 Pontotoc ........... 1,780
....... 1,390 Prentiss ............ 1540
....... 1,280 Quitman ........... 2,200
..... 1,040 Rankin ............. 1,740
....... 5,040 Scott ............... 1,770
....... 1,700 Sharkey ............ 1,360
....... 1,910 Simpson ........... 1,760
....... 1,230 Smith .............. 1,400
....... 7,840 Stone .............. 530
....... 980 Sunflower .......... 6,040
....... 1,700  Tallahatchie ........ 3,150
....... 3720 Tate ............... 1490
....... 6,090 Tippah ............. 1470
..... 2,610 Tishomingo ........ 1,370
....... 3,800 Tunica ............. 2,030
...... 3,380 Union .............. 2,000
....... 1,920 Walthall ............ 990
....... 2,080 Warren ............. 6340
....... 3,680 Washington ........ 17,070
....... 1,510 Wayne ............. 1220
....... 2,260 Webster ............ 990
....... 1,880 Wilkinson .......... 1,250
....... 2,220 Winston ............ 1880
....... 1,830 Yalobusha ......... 1,870
....... 2,550 Yazoo .............. 2,610
....... 2,100
....... 730

109 Walnut St. Power: 250 and 100 watts
on 1370 kc. Affiliation: None.

Base rate: $25 (32 hr.).

No other information available.

WIDX, JACKSON

Operator: Lamar Life Insurance Co., Ho-
tel Heidelberg (studios), Lamar Life Bldg.

(advertising department). Phones: 2-2641
(studios); 2-1183 (advertising). Power:
5,000 and 1,000 watts on 1270 ke, Affilia-
tion: NBC Red Southceniral Group.

Opened: Dec. 7, 1929.

Station manager: Wiley P. Harris. Com-
mercial manager: C. A. Lacy. Program di-
rector: Maurice Thompson. Production
and publicity director: Ralph Maddox.
Chief engineer: Percy G. Root.

Rep: George P. Hollingbery Co. Seat-
ing facilities: Studio seats 100 persons; lo-
cal hotel roof garden seats 300; local thea-
tre seats 1,000, Merchandising: Program
publicity rendered gratis by advance an-
nouncement, and through official publica-
tion; all other services rendered at actual
cost. Foreign language programs: Accept-
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MISSOURI

(822,800 radio homes, or 77% ownership among the State’s

total of 1,072,000 families.

Urban ownership is 525,600, or

94% of urban families; rural ownership is 297,200, or 58% of

Tural families.)

Adair .............. 4,290
Andrew ............ 2,420
Atchison ........... 2,280
Audrain ............ 4,910
Barry .............. 3,810
Barton ............. 2,700
Bates ............... 4,270
Benton ............. 1,970
Bollinger .......... 1,690
Boone ............. 7,340
Buchanan .......... 25,550
Butler ............. 4,330
Caldwell ........... 2,480
Callaway ........... 3,370
Camden ............ 1,360
Cape Girardeau .... 6,750
Carroll ............. 3,930
Carter ............. 820
Cass ............... 4,110
Cedar ............... 1,990
Chariton ........... 3,360
Christian ........... 2,050
Clark .............. 2,000
Clay ............... 6,330
Clinton ............. 2,970
Cole ............... 6,060
Cooper ............. 3,850
Crawford ........... 1,750
Dade .............. 2,030
Dallas .............. 1,540
Daviess ............ 2,650
De Kalb ........... 1,900
Dent ............... 1,680
Douglas ............ 1,860
Dunklin ............ 5,470
Franklin ........... 5,820
Gasconade .......... 2,210
Gentry ............. 2,740
Greene ............. 20,610

KFVS, CAPE GIRARDEAU

Operator: Oscar C. Hirsch, KFVS Radio
Home, 324 Broadway. Phone: 2104, Power:
250 and 100 watts on 1210 ke (divides time
Affiliation: None.

with WEBQ).
May, 1925.

Owner,

Bahn.
Rep: None,

station and commercial mana-
ger, publicity director: Oscar C. Hirsch.
Program and musical director:
Chief engineer: Ralph L. Hirsch.

Seating facilities: Can ac-
commodate about 100 persons.
dising: Will cooperate with advertiser on

Radio Homes by Counties

Grundy ............ 3,630
Harrison ........... 3,110
Henry ............. 4,840
Hickory ............ 1,060
Holt ............... 2,350
Howard ............ 2,750
Howell ............. 3,400
Iron ................ 1,570
Jackson ............. 131,600
Jasper ............. 18,860
Jefferson ........... 5,630
Johnson 4,550
Knox .............. 1,800
Laclede ............ 2,800
Lafayette .......... 5,890
Lawrence .......... 4,480
Lewis .............. 2,500
Lincoln ............ 2,610
Linn ............... 5,250
Livingston ......... 3,840
McDonald .......... 2,210
Macon ............. 4,700
Madison ............ 1,660
Maries ............. 1,150
Marion ............. 8,280
Mercer ............. 1,600
Miller .............. 2,900
Mississippi ......... 2,570
Moniteau .......... 2,220
Monroe ............ 2,620
Montgomery ....... 2,500
Morgan ............ 1,790
New Madrid ........ 4,400
Newton ............ 4,950
Nodaway 5,170
Oregon ............ 1,800
Osage .............. 1,770
Ozark .............. 1,230
Pemiscot ........... 5,750

*

Perry .............. 2,130
Pettis ............... 8,140
Phelps ............. 2,800
Pike ............... 3,970
Platte .............. 2,540
Polk ............... 3,010
Pulaski ............ 1,770
Putnam ............ 1,870
Ralls ............... 1,910
Randolph .......... 6,580
Ray ................ 3,950
Reynolds ........... 1,230
Ripley ............. 1,620
St. Charles ......... 4,970
St. Clair ........... 2,300
St. Francois ........ 6,720
St. Louis ........... 48,150
St. Louis City ..... 230,130
Ste Genevieve ...... 1,720
Saline .............. 6,300
Schuyler ........... 1,350
Scotland ........... 1,670
Scott ............... 4,500
Shannon ........... 1,570
Shelby ............. 2,380
Stoddard ........... 4,140
Stone .............. 1,700
Sullivan ........... 2,600
Taney .............. 1,450
Texas .............. 2,740
Vernon ............. 4,920
Warren ............. 1,380
Washington ........ 2,310
Wayne ............. 1,790
Webster ............ 2,500
Worth .............. 1,160
Wright ............. 2,590

request; all services bear a charge. Foreign

language programs: Not accepted. Artists

Copy
Opened:

Ethics.
Virginia

6:35 P.M,,
Merchan-
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bureau: None.
restrictions:
limited to 20% of program time; all copy
must conform to station standards, gov-
ernment regulations,

Base rate: $35.

Commercial copy

and NAB Code of

E. T. library: Standard; Lang-
Worth, News: Transradio.
9:30-9:35 A.M., 10:30-10:35 A.M., 11:30-11:35
A.M., 4:30-4:35 P.M,, 5:30-5:35 P.M., 6:30-
7:15-7:30 P.M.,
through Saturday; 9:30-9:35 P.M.,
10:35 P.M., Tuesday, Thursday, Saturday.

News periods:

all Monday

10:30-
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MISSOUR!I STATIONS—Continued

KFUO, CLAYTON

Operator: Evangelical Lutheran Synod
of Missouri, Ohio and Other States, 801
De Mun. Phone: Cabany 2499. Power: 1,000
and 500 watts on 550 kc (shares time with
KSD). Opened: Dec. 14, 1924,

This station is non-commercial; church-
owned.

KFRU, COLUMBIA

Operator: KFRU, Inc., 9th and Elm Sts.
Phone: 4141. Power: 1,000 and 500 watts
on 630 kc (shares night time with WGBF).
Affiliation: None. Opened: March 13, 1925,
(Note: This station is newspaper-owned
by the St. Louis Star-Times.)

President: Elzey Roberts. Station man-
ager: C. L. Thomas. Commercial manager:
Walter Weiler, Program director, artists
bureau head: George Guyan, Chief engi-
neer: Robert Haigh, Musical director:
Foster Brown. Publicity director: Bruce

Barrington.
Rep: Weed & Co. Seating facilities:
None. Merchandising: Services rendered

at cost; equipped to do complete work.
Foreign language programs: None running
currently; no ruling against these broad-
casts, however., Artists bureau: Yes, lists
about 10 announcers, singers, orchestras.
Base rate: $100.

Copy restrictions: No hard liquor ac-
cepted; some patent medicines taken; copy
must conform to rules of ‘“good taste.”
E. T. library: NBC Thesaurus. News: UP,
News periods: 9-9:05 AM., 10-10:10 AM,,
noon-12:15 P.M.,, 3-3:10 P.M,, 7-7:15 P.M,,
all daily.

KWOS, JEFFERSON CITY

Operator: Tribune Printing Company,
Adams and Capitol Avenues. Phone: 4000.
Power: 250 and 100 watts on 1310 kc.
Affiliation: None. Opened: January 30,
1937. (Note: This station is newspaper-
owned by the Tribune Printing Co.).

President: R. C. Goshorn. Business man-
ager: R. L. Rose. Program director: John
J. Corrigan.

Rep: Sears & Ayer: Seating facilities:
Reception room, seating 40 persons. Mer-
chandising: Publicity through News and
Tribune, including daily program listings,
display advertisements and Sunday radio
column, Artists bureau: Setup nominal
only. Base rate: $60.

Copy restrictions: Beer advertising ac-
cepted; all copy must conform to station
standards and FCC rules and regulations.
E. T. library: World; Standard. News: UP.
News periods: 7:30-7:40 A.M., 10-10:10 A M.,
noon-12:10 P.M., 1:30-1:40 P.M., 6-6:10 P.M,,
all daily except Sunday.

WMBH, JOPLIN

Operator: Joplin Broadcasting Co., Key-
stone Hotel. Phone: 330. Power: 250 and
100 watts on 1420 kc. Affiliation: None.
Opened: 1926, (Note: Part of WMBH's
stock is owned by Joplin Globe Publishing
Co.)

President, station manager: D. J. Poynor.
Assistant manager: E. Smart. Program di-
rector: Stella Lukens. Chief engineer:
Baxter Burris. Artists bureau head:
Charles McIntire. Musical director: Stella
Lukens. Publicity director: Tom Aden.

Rep: Sears & Ayer. Seating facilities:
Studio seats 60 persons. Other facilities
available: First Community ‘Church, 700;
High School Auditorium, 1,200; High School
Gymnasium, 500; Memorial Hall, 3.200;
Connor Empire Room, 300; Connor Bal
Moderne, 500; Connor Gold Room and Co-
lonial Room, 225. Merchandising: Contact
dealers; arrange window displays and tie-
ups; hold sales conferences; contact job-
bers; mail broadsides to trade when costs
are paid; mail station letters to trade for
cost of postage; make surveys. Foreign
language programs: Accepted. Artists
bureau: None. Stock: 210 shares held by
D. J. Poynor and the Joplin Globe Pub-
lishing Co. Base rate: $60.

Copy restrictions: Copy must not cause
any embarrassment to audience; beer ad-
vertising accepted; no other alcoholic bev-
erages; patient medicines accepted if meet-
ing “standards of better advertising.” E. T.
library: NBC Thesaurus; NAB. News: UP.
News periods: 7 A M., 8 AM, 9:30 AM,,
10:50 A.M., noon, 1:50 P.M., 3:30 P.M., 5:30
P.M,, 8 P.M,, 10:20 P.M.,, all 15 minutes, all
Monday through Saturday; 8 A.M., 10:30
AM,, 3:30 P.M, 6:15 P.M., 8:30 P.M., 10:30
P.M., all 15 minutes, all Sunday.

KCMO, KANSAS CITY

Operator: KCMO Broadcasting Co., Com-
merce Trust Bldg. Phone: Victor 0900.
Power: 1,000 watts on 1450 kec. Affiliation:
None. Opened: 1925.

President: T, L. Evans., General man-
ager: Larry Sherwood. Commercial man-
ager: Hal Makelim, Production director:
Robert Grey. Chief engineer: L. C, Sigmon.
Musical director: Bert Buhrman. Con-
tinuity editor: Betty Jo Le Vec. Special
events and public features director: Jimmie
Coy.

Rep: None, Seating facilities: Can ac-
commodate 100 persons. Merchandising:
Complete service available, Foreign lan-
guage programs: No information given.
Artists bureau: None. Base rate: $120.

Copy restrictions: Hard liquor advertise-
ments not accepted. E. T. library: NBC
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MISSOURI STATIONS—Continued

Post-Dispatch. Foreign language pro-
grams: Both programs and announcements
accepted. Artists bureau: None. Base
rate: $333.

Copy restrictions: Strict censorship; sta-
tion broadcasts daily announcements to
this effect; beer accepted, but no other
alcoholic beverages; no medical products
whatsoever accepted. News; AP.

KWK, ST. LOUIS

Operator: Thomas Patrick, Inc., Hotel
Chase. Phone: Rosedale 3210. Power:
5,000 and 1,000 watts on 1350 kc. Affilia-
tion: NBC Basic Blue; Mutual. Opened:
March 17, 1927,

President and general manager: Robert
T. Convey. General sales manager: V. E.
Carmichael. National sales manager: Rob-
ert M. Sampson. Station director: Ray
Dady. Program director: John W. Tinnea.
Production manager: Dan Seyforth. Mu-
sical director: Rolla Coughlin. Chief en-
gineer: James P. Burke. Continuity chief:
Claire M. Harrison. Public relations:
Gene Kemper.

Rep: Paul H. Raymer Co. Seating facili-
ties: Assembly Hall, 1,400 persons; Opera
House, 3,600; Convention Hall, 14,000. Mer-
chandising: No special service; station has
tie-up with St. Louis Globe-Democrat
(daily), in which clients’ programs are
publicized. Foreign language programs:
Accepted. Artists bureau: Setup nominal
only. Base rate: $350.

Copy restrictions: Accept beer and wine;
no hard liquor; station reserves right to
delete objectionable copy or reject mate-
rial in conflict with federal or state laws.
E. T. library: World. News: UP. News
periods: T:45-7:50 A.M., 10:45-10:55 A.M.,
1:30-1:40 P.M., 6:40-6:45 P.M., all Monday
through Friday; 8:45-9 A.M. (news com-
ment), 10:30-10:40 P.M., Monday through
Friday; 5-5:10 P.M,, 6:25-6:30 P.M., Sunday
only,

KXOK, ST. LOUIS

Operator: Star Times Publishing Co.,
Star Times Bldg. Power: 1,000 watts on
1250 kec. Affiliation: None. (Note: This
station is owned by the St. Louis Star
Times as is XFRU, Columbia, Mo.).

Station head: Elzey Roberts. General
manager: Ray V. Hamilton. Commercial
manager: Clarence Cosby.

Rep: Weed & Co. Seating facilities: Ob-
servation room seats 25. Merchandising:
Complete facilities of the Star Times mer-
chandising department available without
extra charge; staff of five special checkers
contacts grocery, drug, and similar trades;
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window stickers; stories and displays in
the newspaper, etc. Foreign language pro-
grams: Accepted at certain hours. Artists
bureau: None. Base rate: $250.

Copy restrictions: Accept beer; no wine
or hard liquor. E. T. library: Associated;
Standard. News: UP; INS. News periods:
8:15~8:30 A.M., 10:15-10:20 A.M., noon-12:15
P.M., 2-2:15 P.M., 4-4:05 P.M., 5:15-5:30
P.M., 7:15-7:30 P.M., 8:45-9 P.M. 11-11:15
P.M., all Monday through Saturday; 9 A.M.,
2:15 P.M., 6:45 P.M,, 10:15 P.M,, all 15 min-
utes, all Sunday.

WEW. ST. LOUIS

Operator: St. Louis University, 3642 Lin-
dell Blvd. Phone: Franklin 5665. Power:
1,000 watts on 760 kc (daytime). Affilia-
tion: None. Opened: April 26, 1921.

Faculty director: Father W. A. Burk, S.J.
Station manager: A, S. Foster., Program
director: Arthur T. Jones. Chief engineer:
G. E. Rueppel. Musical director: Ralph
Stein. Publicity director: L, B. Hagerman.

Rep: Wythe Walker. Seating facilities:
Studio auditorium, 1,200. Merchandising:
Capable of rendering such service at
special rates. Foreign Jlanguage pro-
grams: No rules; “Germania Broadcast”
now running half-hour week days and full
hour Sundays; Italian, Greek and Hun-
garian programs also current, Artists bu-
reau: No regular setup, but can supply
talent. Base rate: $70.40.

Copy restrictions: No patent medicines,
wines or whiskey; copy must be truthful
and “not exceed the bounds of good taste
in length.” E. T. library: Lang-Worth;
Davis & Schwegler. News: INS. News
periods: 7:30 A.M., noon, 5:15 P.M.,, all 15
minutes, all Monday through Saturday.

WIL, ST. LOUIS

Operator: Missouri Broadcasting Corp.,
Melbourne Hotel. Phone: Jefferson 8403.
Power: 250 and 100 watts on 1200 kc.
Affiliation: None. Opened: Feb, 9, 1922,

President, general manager: Lester A,
Benson. Vice-president in charge of sales:
Clarence W. Benson. Commercial and
business manager: Edgar P. Shutz. Pro-
gram director: Neil Norman. Chief engin-
eer; Chal Stoup. Musical director: Allister
Wylie. Public relations: Bill Durney.
Publicity director: Bart Slattery. Continu-
ity editor: David Pasternak.

Rep: Reynolds-Fitzgerald, Inc. Seating
facilities: Melbourne auditorium, 300 per-
sons. Merchandising: None listed. For-
eign language programs: Not accepted.
Artists bureau: None, Base rate: $150.

Copy restrictions: Commercials limited
to 400 words per quarter hour; announce-
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MISSOURI STATIONS-—Continued

ments may not exceed 100 words: beer
accepted; no hard liquors; patent medi-
cines must comply with Federal Trade
Commission regulations; all copy subject
to ediling by the management. E. T.
library: Standard; MaecGregor; Lang-
Worth; NAB. News: Transradio. News
periods: 8:15-8:30 AM, 10:45-10:55 AM.,
12:45-12:55 P.M., 5:05-5:15 P.M., 10-10:10
P.M., Monday through Saturday; 10:45-
10:55 AM., 7:15-7:30 P.M., 10-10:15 P.M.,
Sunday.

WTMV, EAST ST. LOUIS (ILL.)

Operator: Mississippi Valley Broadeast-
ing Co., Inc., Hotel Broadview. Phones:
Bridge 3424; East 4390. Power: 250 and
100 watts on 1500 kc. Affiliation: None.
Opened: May 19, 1935.

President: Lester E. Cox. Station man-
ager: William H. West. Program director,
artists bureau head, musical director: Paul
Godt. Chief engineer: Thomas R. McLean.

Rep: None. Seating facilities: Broadview
Hotel Ballroom, 1,000. Merchandising:
Send mail to dealers, service men, and
occasionally to general public; also supply
envelope stuffers, store display layouts,
etc. Foreign language programs: Any type
accepted; Polish, German, Hungarian, cur-
rent, Artists bureau: Yes, has about 75
artists. Base rate: $100.

Copy restrictions: Amount of commereial
copy restricted to 15% of time bought;
exaggerations, falsehoods, and untruths
barred; patent medicines accepted if ap-
proved by Better Business Bureau; wines
and liguors accepted only after 9 P.M.
E. T. library: NBC Thesaurus; Associated.
News: INS; local. News periods: Five min-
utes every hour on the hour, § A.M. to
midnight, except a 15-minute summary at
6 P.M.,, all seven days per week.

KDRO, SEDALIA

Operator: Albert S. and Robert A.
Drohlich doing business as Drohlich Bros.
Power: 250 and 100 watts on 1500 kc.

At press time this station had a con-
struction permit only.

KGBX, SPRINGFIELD

Operator: Springfield Broadcasting Co.,
508 &t. Louis Street. Phone: 1360,
Pewer: 500 watts on 1230 kc. Affiliation:
NBC Southwestern  Optional  Group.
Opened: 1924 in St. Joseph, Mo.; present
ownership dates from 1926, and Spring-
field transfer came in 1931, (Note: This
station and KWTO of the same city, are
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Commercial. ...

Only 22 Months, but LOOK!

Money has been made for
both the station and our
sponsors . . . from the start.

WEW’s original client
doubled his outlay with his
first yearly renewal.

Several programs NOW
available to help YOU CRACK

AND HOLD THIS GREAT

St. Louis market.

WEW —St. Louis University

Management—A, 8. FOSTER

Lours
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MONTANA STATIONS—Continued

KGHL, BILLINGS

Operator: Northwestern Aute Supply
Co., Inc, 5th & Broadway. Phone:
3121. Power: 5,000 and 1,000 watts on 780

ke,  Affiliation: NBC North Mountain
Group. Opened: June 8, 1928,

President, general manager: C. O, Camp-
bell. Station and commercial manager:
Ed Yocum. Program director: Virginia
Braunberger. Musical director: Marion
Wold. Chief engineer: Jeff Kiichli, Pub-
licity director: Lear Mucoy.

Rep: The Katz Agency. Seating facili-
ties: None. Merchandising: Supply pub-
licity and co-operate with advertisers in
arranging window displays; services ren-
dered gratis. Foreign language programs:
Accepted. Artists bureau: None., Base
rate: $100.

Copy restrictions: All time is subject to
change for NBC or outstanding local civic
programs, with courtesy announcement to
be made in case of change. E. T. library:
NBC Thesaurus; Standard; Transco; Twen-
tieth Century. News: UP. News periods:
7:30 AM., 12:30 P.M., both 15 minutes, both
Monday through Saturday; 4:15 P.M., 6:45-
7 P.M,, 9:15-9:30 P.M,, every day.

KRBM, BOZEMAN
Operator: KRBM Broadcasters.
250 and 100 watts on 1420 kec.
At press time this station had a construc-
tion permit only.

Power:

KGIR, BUTTE

Operator: KGIR, Inc., 121 W. Broadway.
Phones: 23; 44, Power: 5,000 and 1,000 watts
on 1340 kc. Affiliation: NBC North Moun-
tain Group; Z Net. Opened: Jan. 31, 1929,

Manager: E. B. Craney.*

Rep: Gene Furgason & Co. Seating fa-
cilities: Can accommodate about 200 per-
sons. Merchandising: Any service desired
rendered at cost. Foreign language pro-
grams: No information given. Artists bu-
reau: Setup nominal only. Base rate: Sta-
tion sold only as part of the Z Net with a
base rate of $60 (% hr.).

Copy restrictions: Beer, wines and alco-
holic beverages accepted if copy passes in-
spection; no patent medicines accepted; no
announcements may exceed 100 words; no
two announcements are ever run together;
locally, only 13-minute programs are sold,
allowing room for a 100-word announce-
ment on either end; otherwise only 30-
word chainbreak announcements are sold.
News: Transradio.

* Also managing director of KPFA, Hel-
ena, Mont., and stockholder in KXL, Port-
land, Ore.
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KFBB, GREAT FALLS

Operator: Buttrey Broadcast, Inc.,, 300
Central Avenue, Phone: 4377. Power:
5,000 and 1,000 watts on 1280 kc. Af-
filiation: CBS. Opened: October 31, 1922.
(Note: This station is newspaper-affiliated
with the Great Falls Tribune.)

President: F. A. Buttrey. General man-
ager: J. Jacobsen. Commercial manager:
Joe Wilkins. Chief engineer: Wilbur
Myhre.

Rep: Weed & Co. (East and San Fran-
cisco); Walter Biddick Co. (Los Angeles
and Seattle). Seating facilities: None.
Merchandising: Service includes letters 1o
the trade, arranging window displays,
contacting merchants in immediate area,
mailing out of premiums. Foreign lan-
guage programs: Not accepted. Artists
bureau: None. Stock: Principally held by
F. A. Buitrey, Great Falls Tribune, and
J. Jacobsen. Base rate: $85.

Copy restrictions: Accept beer; no wine
or hard liquor; spot announcements lim-
ited to 100 words; all copy subject to sta-
tion approval and government regulations.
E. T. library: Standard; MacGregor; Davis
& Schwegler. News: UP, News periods:
7:30 AM,, 12:30 P.M. (except Tuesdays at
12:15 P.M.), 2 P.M, 4 PM, 7:45 P.M, 10
P.M., all 15 minutes, all Monday through
Saturday; 7:45-8 P.M., Sunday.

KPFA, HELENA

Operator: The Peoples Forum of the Air,
1306 11th Ave. Phone: 857. Power: 250
and 100 watts on 1210 kc. Affiliation:
NBC North Mountain Group; Z Net.
Opened: Sept. 26, 1937.

Managing director: E. B, Craney*. Sta-
tion and commercial manager: K. O. Mac-
Pherson.

Rep: Gene Furgason & Co. Seating fa-
cilities: Use local theatre, seating any-
where from 300 to 1,200 persons; admis-
sion charge occasionally, but not always
made. Merchandising: Complete regular
service offered gratis; special distribution
work, and other special requirements, are
billed according to time consumed. For-
eign language programs: No rules for or
against; almost no foreign-speaking popu-
lation in station area. Artists bureau:
Setup nominal only. Base rate: Station
sold only as part of the Z Net; see KGIR.

Copy restrictions: Beer and wine adver-
tising accepted; no hard liguors; patent
medicines examined very carefully as to
product and copy; commercial copy must
not exceed 300 words per gquarter hour,

*Also manager of KGIR, Butte, Mont.,
and stockholder in KXL, Portland, Ore.
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NEBRIOWA'

In the Exact Center of the Nation

Alert time-buyers look to the rich middle-
west for the "plus” business made possible
by grain and livestock incomes aggre-
gating billions of dollars annually.

WOW blankets an important part of the
farm belt—serves portions of six states—
is the preferred station of Nebriowa.
WOW covers the “market basket of the
nation,” takes advertisers into the homes
of millions of responsive, able-to-buy
middlewesterners.

* NEBRIOW A—as Shown Above, WOW’s Territory.
A “Must” Station on Every Spot Schedule

590 Kilocycles Owned and Operated
John J. Gillin, Jr, by the Woodmen of

Manager the World Life In-

On the NBC Red Net  OMAHA, NEBRASKA surance Seciety.
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NEW YORK

(3,132,300 radio homes, or 93% ownership among the State’s

total of 3,372,000 families.

Urban ownership is 2,623,300, or

93% of urban families; rural ownership is 509,000, or 90%

of rural families.)

Radio Homes by Counties

Albany ............ 55,630 Herkimer ...
Allegany ........... 10,190 Jefferson ...
Bronx ............. 326,360 Kings .......
Broome ............ 35,550 Lewis .......
Cattaraugus ........ 18,270  Livingston
Cayuga ............ 16,620 Madison .....
Chautauqua ........ 32,920 Monroe .....
Chemung .......... 19,210 Montgomery
Chenango .......... 9,350 Nassau ......
Clinton ............ 9,780 New York...
Columbia .......... 10,650 Niagara .....
Cortland ........... 8,460 Oneida ......
Delaware .......... 10,660 Onondaga ...
Dutchess ........... 24,790 Ontario .....
Erie ............... 182,850 Orange .....
Essex .............. 7,790 Orleans .....
Franklin ........... 10,170 Oswego .....
Fulton ............. 12,900 Otsego ......
Genesee ........... 10,740 Putnam .....
Greene ............. 7,230 Queens ......
Hamilton .......... 970  Rensselaer

WABY, ALBANY

Operator: Adirondack Broadcasting Co.,
Inc., Radio Centre (also studio in Hotel
Troy, Troy, N. Y.). Phone: 4-4194, Power:
250 and 100 watts on 1370 kc. Affiliation:
NBC Basic Blue Supplementary Service;
Mutual Broadcasting System. Opened:
1934, (Note: WABY is affiliated with, but
not controlled by, the Albany Knicker-
bocker News.)

President and general manager: Harold
E. Smith.

Rep: None, Seating facilities: Studio
seats 250 persons; also arrangement with
Strand Theatre, Warner Bros., for pro-
grams from stage; no admission charge.
Merchandising: Spot announcements to
build up program; cooperation in obtain-
ing newspaper publicity; letters in limited
quantities to dealers and distributors.
Foreign language programs: Accepted.
Artists bureau: None. Base rate: $120,

Copy restrictions: Accept beer, wines
and patent medicines subject to investiga-
tion of product and strict supervision of
copy; no hard ligquor accounts accepted;
exaggerated claims or mis-statements not
tolerated. E. T. library: World; Associated.

WOKO., ALBANY
Operator: WOKO, Inc, Radio Centre

706

....... 16,020 Richmond .......... 35970
....... 21,680 Rockland .......... 13,550
....... 620,000 St. Lawrence,....... 21,220
....... 5,610 Saratoga ........... 16,110
....... 8,890 Schenectady ....... 31,630
....... 10,720  Schoharie .......... 5,460
....... 106,720 Schuyler ........... 3,500
....... 14,810 Seneca ............ 5880
....... 75,450 Steuben ............ 21,800
....... 461,300 Suffolk ............ 37,740
....... 35,030 Sullivan ........... 9,290
....... 47740 Tioga .............. 6,930
....... 72,790 Tompkins .......... 11,140
....... 13,810 Ulster ............. 21,150
....... 32,120 Warren ............ 9,150
....... 7,550 Washington ........ 11,510
....... 17,610 Wayne ............. 13,440
....... 12,930 Wesichester ........124,110
....... 3,350 Wyoming .......... 7,430
....... 284480 Yates .............. 4,640
....... 30,950

(also studio in Hotel Troy, Troy, N. Y.).
Phone: 4-4193. Power: 1,000 and 500 watts
on 1430 kc. Affiliation: CBS. Openead:
1924. (Note: WOKO is affiliated with, but
not controlled by, The Albany Xnicker-
bocker News.)

General manager: Harold E. Smith,

Rep: None. Seating facilities: Studio
seats 250 persons; also arrangements with
Warner Bros. Strand and Madison thea-
tres; no admission charge. Merchandising:
Courtesy announcements to build up pro-
gram; letters to a limited number of deal-
ers and distributors; attempts to obtain
newspaper publicity. Foreign language
pregrams: Accepted. Artists bureau: None,
Base rate; $175.

Copy restrictions: Beer and wines ac-
cepted; no hard liquors; no superlatives or
exaggerated claims; patent medicines sub-
ject to investigation. E. T. library: World;
Associated. News: UP. News periods:
7:25-7:30 A.M., noon-12:05 P.M,, 6-6:15 P.M,,
11-11:05 P.M., all Monday through Sat-
urday.

WMBO, AUBURN

Operator: WMBO, Inc.,, Metcalf Bldg,
141 Genesee Street. Phone: 433. Power:
250 and 100 watts on 1310 ke. Affiliation:
None. Opened: January, 1926,
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NEW YORK STATIONS—Continued

cial manager: William Doerr, Jr. Chief
engineer: Ralph Kingsley. Musical direc-
tor: Robert Armstrong. Publicity director:
Albert Zink.,

Rep: Weed & Co. Seating facilities:
None. Merchandising: Available at actual
cost. Foreign language programs: Polish
and Italian programs current. Artists
bureau: None. Base rate: $120.

Copy restrictions: Beer and wine ac-
cepted; no hard liquors; copy must comply
with FCC and Federal Trade Commission
regulations, and be in good taste. E. T.
library: NBC Thesaurus. News: Supplied
by Buffalo Evening News. News periods:
7:30 A.M., noon, 4 P.M., 6:30 P.M., 10:30
P.M, 11:30 P.M,, all five minutes, all Mon-
day through Saturday; 10 A.M,, noon, 3:30
P.M., 6 P.M,, 8 P.M, 10:15 P.M., 11:30 P.M.,,
all five minutes, all Sunday only.

WGR, BUFFALO

Operator: Buffalo Broadcasting Corp.,
Rand Bldg. Phone: WA 3100. Power: 5,000
and 1,000 watts on 550 ke. Affiliation: CBS;
Mutual. Opened: 1922. (Note: Same own-
ers operate WKBW, also of Buffalo.)

President: H. W. Deyo. Executive vice-
president, station manager: I. R. Louns-
berry. Commercial manager: L. H. Avery.

Program director: H. C. Rice. Technical
director: K. B. Hoffman. Publicity director:
A. F. Busch.

Rep: Free & Peters, Inc. Seating fa-
cilities: Can accommodate 250 persons
(shared with WKBW). Merchandising:
Complete service available at actual cost.
Foreign language programs: No informa-
tion given. Artists bureau: No information
given. Base rate: $300.

Copy restrictions: All copy subject to
station approval. E. T. library: World;
Associated. News: UP; local. News pe-
riods: 9 AM, 11 A.M., 2 P.M,, 5 P.M,, 5:55
P.M., 6:45 P.M., 9 PM, 10 P.M, all five
minutes, all Monday through Friday; 10
AM, 3:15 PM, 6:45 P.M, 11 P.M, all 15
minutes, all Sunday only,

WEKBW, BUFFALO

Operator: Buffalo Broadcasting Corp,,
Rand Bldg. Phone: WA 3100. Power: 5000
watts on 1480 ke. Affiliation: CBS; Mutual.
Opened: 1925, (Note: Same owners op-
erate WGR, also of Buffalo.)

President: H. W. Deyo, Executive vice-
president, station manager: I. R. Louns-
berry. Commercial manager: L. H. Avery.
Program director: H. C. Rice. Technical
director: K. B. Hoffman. Publicity director:
A. F. Busch.

NBC RED NETWORK

WHEN YOU

lell

The WBEN

Audience, You

sell

ALL BUFFALO

900 XILOCYCLES

708

-WSYR-

A DOUBLE-BARRELED
STATION !

-]
The Leading Programs

of Two Networks
(NBC Red and Blue)
L]

Are Heard by
A Double Audience
Not Only the Syracuse
Listeners, but Also the
Farm Residents in One
of the Couniry’s Rich-

est Agricultural Areas
SYRACUSE
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Grunted by the FCC June
21, 1939. 5000 Watts are
a lot of Watts in any
man’s language. WBNX
has 5000 Watts in
Everyman’s languvage!

WM 2

“The Station Thal Speaéi Your Language”
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TYBRLCAL

of the grace and ease with which America’s greatest

time-buyers scale sales obstacles by using

WOoR
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NEW YORK STATIONS—Continued

WHN, NEW YORK CITY

Operator: Marcus Loew Booking Agency,
1540 Broadway. Phone: Bryant 9-7800.
Power: 5,000 and 1,000 watts on 1010 ke,
Affiliation: None. Opened; March 18, 1922,

Director: Herbert L. Pettey. Sales di-
rector: Bertram H. Lebhar, Jr. Station
manager: Frank Roehrenbeck. Program
manager: Fred Raphael. Chief engineer:
Gordon Windham. Musical conductors:
Don Albert, Dick Ballou. Production man-
ager: Maurice Barrett. Publicity director:
A, L. Simon.

Rep: Edward Petry & Co., Inc. Seating
facilities: Studio A, 150; Studio B, 100; Stu-
dio C, 100; Studio No. 1403, 50. Merchan-
dising: None., Foreign language programs:
None. Artists bureau: Complete service;
artists booked directly plus booking tie-
ups through Loew’s Theatres and Metro-
Goldwyn-Mayer pictures. Stock: WIHN
has no outstanding stock; it is affailiated
with the Metro-Goldwyn-Mayer interests
including Loew’s Theatres, Marcus Loew
Booking Agency, etc. Base rate: $450.

Copy restrictions: Commercials restricted
to three minutes per quarter-hour of
broadcast. E. T. library: Associated. News:

UP. News periods: 7:15 AM., 830 AM,
9:45 A.M.,, noon, 2:15 P.M,, all 15 minutes,
all Monday through Saturday; 5:45-6 P.M.,
Monday, Tuesday, Wednesday, Thursday
and Saturday; 10:45-11 P.M., Monday,
Tuesday, Thursday, Friday and Saturday:
11-11:15 P.M., Wednesday only; 9:45-10
A.M,, 10:30-10:45 P.M., Sunday.

WINS, NEW YORK CITY

Operator: Hearst Radio, Inc., 110 East
58th Street. Phone: Eldorado 5-6100.
Power: 1,000 watts on 1180 kc (operates to
two hours after sunset). Affiliation: None.
Opened: 1924.

General manager: Carl Calman. Sales
manager: E. S. Lennon. Program director:
Hazel Bower. Chief engineer: Paul Von
Kunits. Musical director: Louis Katzman.
Publicity and continuity director: Albert
A. Grobe.

Rep: International Radio Sales. Seat-
ing facilities: 50 persons. Merchandising:
Complete service available at actual cost.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $225.

Copy restrictions: Accept beer and wine,

HOOPER-HOLMES SHOWS

ON THE AIR 24 HRS. A DAY
®

Serving New York City and its environs,

1250 RILOCYCLES e

5000 WATTS BY DAY

...the entire Metropolitan Trading Area
[ ]
® 1000 WATTS BY NIGHT
AVENUE, NEW YORK CITY

STUDIOS—301 MADISON
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WHAM

IS THE

“ONLY STATION”

WHICH SERVES

ROCHESTER

AND

Western New York

There is only one way to reach the wealthy
area of ROCHESTER AND WESTERN NEW
YORK ... USE WHAM.
®
YOU CAN COVER THIS AREA WITH
WHAM ALONE;
YOU CANNOT COVER IT WITHOUT WHAM

50,000 WATTS—CLEAR CHANNEL

National Representative: GEORGE P. HOLLINGBERY CO.
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NEW YORK STATIONS—Continued

and midnight, except by special arrange-
ment; time of broadcast subject to change
to other periods on 28 days’ notice to ac-
commodate network broadcasts, excepting
in the case of independent announcements,
which may be moved to other periods if
available, and as arranged by station man-
ager on 24 hours’ notice; closing date is
two weeks in advance of initial program
and program material must be arranged
one week in advance of broadcast date—
no change within two days preceding
broadcast; all programs subject to station
approval; beer or other alcoholic beverages
not accepted; no patent medicines except
well known proprietaries, or those accept-
able to the American Medical Association,
and then only if the copy meets complete
station approval, E. T. library: NBC The-
saurus, News: UP. News periods: 7:30
AM., 12:10 P.M.,, 6 P.M, 11 P.M,, all five
minutes, all Monday through Saturday
(Esso).

WFBL, SYRACUSE

Operator: Onondaga Radio Broadcasting
Corp,, Onondaga Hotel. Phone: 2-1147,

Power: 5,000 and 1,000 watts on 1360 ke.
Affiliation: CBS. Opened: January, 1922,

President: Samuel H. Cook. Station
manager: Samuel Woodworth. Commer-
cial manager: Charles F. Phillips. Pro-
gram director, artists bureau head: George
M. Perkins. Musical director: Thelma
MacNeil Curren, Publicity director: Bob
Kenefick, Jr.

Rep: Free & Peters, Inc. Seating facili-
ties: Roof garden, 350 persons; ballroom,
1,500; two theatres also available for cer-
tain hours. Merchandising: Maintain cen-
trally located display window for use of
advertisers for one week periods; use
standard store counter display for pictures
and sales messages; invitation previews
and broadcasts for retailers; monthly cards
to retailers; newspaper publicity, theatre
trailers, pre-announcement letters; direct
mail and general promotion schemes. For-
eign language programs: No rules. Artists
bureau: None. Stock: Principally held by
Samuel H. Cook, Oscar F. Soule, Robert G.
Soule, Frank C. Soule, Samuel Woodworth

and Charles H. Sanford, Jr. Base rate:
$175.
Copy restrictions: All copy for beer,

Plus...

New York.
2.

720

1. Complete, actual coverage of Syracuse and Central

Carries more network programs, more short wave
broadcasts, more national and local special features.

Finest and most modern equipment including new
403 foot vertical radiator and mobile transmitter (the
only one in Syracuse).

Active and cooperative merchandising and publicity.

WFEFBL ;.

« + . and that means that WFBL
has a greater, continuous active
listening audience . . . the thing
of greatest importance to ALL
radio time buvyers.

5000 Watts Daytime
1000 Watts Nighttime

ACUSE, N. Y.

National Representatives—Free & Peters, Inc.
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NORTH CAROLINA STATIONS—Continued

annual remote studios at local exposi-
tions; daily columns in newspapers; one
sheet displays; other services through The
Katz Agency. Foreign language programs:
Not accepted. Artists burean: Yes, lists
about 40 artists. Base rate: $70.

Copy restrictions: Beer and wine ac-
cepted; no liguor advertising; “discretion-
ary restrictions” on commercial copy. E. T.
library: Standard. News: UP; AP. News
periods: 7:55-8 A.M., Monday through Sat-
urday; noon-12:05 P.M., 6-6:05 P.M., 10:05-
10:15 P.M., every day.

WENC, FAYETTEVILLE

Operator: W, C. Ewing and Harry Lay-
man, doing business as Cumberland Broad-
casting Co. Power: 250 watts on 1340 ke
(daytime).

At press time this station had a con-
struction permit only.

WGNC., GASTONIA

Operator: F. C. Todd, National Bank of
Commerce Bldg. Power: 250 and 100 watts
on 1420 ke. Affiliation: None. Opened: 1939.

Base rate: $50.

No other information available.

WGBR, GOLDSBORO

Operator: Eastern Carolina Broadcasting
Co. Power: 100 watts on 1370 ke.

At press time this station had a construc-
tion permit only.

WBIG, GREENSBORO

Operator: North Carolina Broadecasting
Co., Inc.,, O. Henry Hotel. Phones: 6125-6.
Power: 5,000 and 1,000 watts on 1440 kc.
Affiliation: CBS. Opened: May 26, 1926,

Station director, manager, commercial
manager: Edney Ridge. Program director,
artist bureau head: Ernie Smith. Chief
engineer: Ear] Allison. Musical director:
Margaret Banks, Publicity: Virginia Wil-
son McKinney.

Rep: George P. Hollingbery Co. Seat-
ing facilities: Sportrena, capacity 1,000; ad-
mission 20c. on current program. Mer-
chandising: Contact distributors and job-
bers; contact retail outlets; furnish letters
to trade; arrange window displays and
check placements; place counter cards; ar-
range voute lists for salesmen; furnish
market surveys; house organ. Artists bu-
reau: Yes; has 50 artists under contract.
Base rate: $100.

Copy restrictions:
ages accepted;
question of “good taste”;

No alcoholic bever-
no products presenting
after 6 DP.M.

commercials may consume 10% of total
time, with allowance of additional 40 sec-
onds on 15-minute programs; daytime pro-
grams allowed 15% commercial leeway,
with 40 extra seconds for 15-minute pe-
riods., E. T. library: World; L.ang-Worth;
NAB. News: Transradio. News periods:
9 AM, 12:15 P.M, 5 PM, 7:15 P.M., 11
P.M. (cavalcade), all 15 minutes, all ap-
parently daily.

WMFR, HIGH POINT

Operator: Radio Station WMFR, Inc,
156% 8. Main St. Phone: 4593. Power:
100 watts on 1200 kc. Affiliation: None;
rebroadcasts WLW programs. Opened:
Jan. 8, 1936.

President, general and station manager:
Wayne M. Nelson, Commercial manager,
publicity director: E. Z. Jones. Program
and musical director, artists bureau head:
Gary C. Davis. Chief engineer: E. J, Day.

Rep: None. Seating facilities: Guest
room seats 40 persons. Merchandising:
Reception room display window furnished
in rotation to sponsors in two-week periods
without charge; Commercial Service De-
partment cooperates with advertisers in
calling on the trade jointly with their
representative; direct mail handled at ac-
tual cost. Foreign language programs: No
request for such to date; fareign population
less than 1%. Artists bureau: Setup nomi-
nal only., Steck: Principally held by
Wayne M, Nelson and E, Z. Jones, Base
rate: $35.

Copy restrictions: Accept beer and wine
(no hard liguor; dry county) and patent
medicines; commercials must not exceed
20% of program time. E. T. library: NAB;
Lang-Worth. News: UP. News periods:
8:30-8:45 A.M., 11-11:05 A.M. 12:15-12:30
P.M., 5:45-6 P.M. 6:15-6:30 P.M. (sports
news), 7-7:05 P.M., 9:45-10 P.M., all Mon-
day through Saturday.

WFTC, KINSTON

Operator: Jonas Weiland, XKinston.
Phone: 1200. Power: 250 and 100 watts on
1200 ke, Affiliation: None. Opened: March
1, 1937.

Owner and station manager: Jonas Wei-
land. Commercial manager: Rodney Pres-
cott. Program and publicity director: Rob-
ert Brenner. Chief engineer: Jack Seigal.

Rep: Burn-Smith Co., Inc, Seating facili-
ties: Studio seats 60 persons. Merchandis-
ing: Services rendered; window card dis-
plays handled at cost. Foreign language
programs: Will accept, though such pro-
grams are not advised; foreign population
very small. Artists bureau: None. Stock:
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NORTH CAROLINA STATIONS—Continued

?ntirely held by Jonas Weiland. Base rate:
65.

Copy restrictions: Accept beer and wine,
but no hard liquor; station reserves right
to edit all scripts. E. T. library: Standard;
Lang-Worth. News: Local.

WPTF, RALEIGH

Operator: WPTF Radio Co., 324 Fayette-
ville St, Phone: 3007. Power: 5,000 watts
on 680 kec. Affiliation: NBC Southeastern
Group. Opened: 1922,

President: J. R. Weatherspoon,
manager: Richard H. Mason. Commercial
manager: Jack Fields. Program director:
Graham B, Poyner. Assistant program di-
rector: Wesley Wallace. Chief engineer:
Henry Hulick, Musical director: Gordon
Kapsar., Publicity director: B, Walter Huf-
fington.

Rep: Free & Peters, Inc. Seating facil-
ities: Can accomodate 40 persons. Mer-
chandising: Limited service offered; letters
to dealers, use of studio window display,
and personal calls on dealers. Foreign lan-
guage programs: Foreign population so
small that no rules were ever set. Artists
bureau: None, Base rate: $160.

Copy restrictions: Copy must be in good
taste and brief; beer accepted; no other
alcoholic beverages; all medical accounts
subject to approval of medical director.
E. T. library: NBC Thesaurus; Lang-Worth;
NAB. News: UP. News periods: 7:40-7:45
AM., 12:30-12:35 P.M, 6:30-6:35 P.M., all
apparently daily.

Station

WRAL. RALEIGH

Operator: Capitol Broadcasting Co., 130
So. Salisbury St. Phone: 5700. Power:
250 and 100 watts on 1210 ke. Affiliation:
Mutual Broadcasting System. Opened:
March 20, 1939.

President: E. Johnston Neal. Assistant
manager, program and musical director:
George T. Case. Chief engineer: L. B.
Terry. Publicity director: Howard Ham-
rick.

Rep. None. Seating facilities: One
studio seats 30, another 20; Barn Dance is
staged in the city auditorium, seating
1,000, with a 25c. admission. Merchandis-
ing: None. Foreign language programs:
Accepted only as sustaining {features.
Artists bureau: No formal setup; station
can, however, supply talent. Base rate:
No card sent,

Copy restrictions: Wines or alcoholic
beverages not accepted; patent medicines
accepted only if approved by the Medical
Society. E. T. library: Associated. News:
Transradio. New periods; Five minutes

725

every hour on the hour, 6 AM. to 12:10
A.M., except sports news from 7-7:15 P.M.
and news-in-review from 10-10:15 P.V., all
apparently daily.

WEED. ROCKY MOUNT

Operator: William Avera Wynne, Box
221. Phone: 1420. Power: 250 and 100
watts on 1420 kc.  Affiliation: None,
Opened: September, 1933,

Station head: W. Avera Wynne. Gen-
eral and commercial manager: B. W. Frank,
Program director: Jack M. Braxton. Chief
engineer: Isaac Murphrey. Musical direc-
tor: Wally Williams. Production manager:
Thomas Snowden.

Rep: None. Seating facilities: Can ac-
commodate about 75 persons. Merchan-
dising: None. Foreign language programs:
Not accepted. Artists bureau: Yes; lists
about 30 artists. Base rate: $45.

Copy restrictions: Beer and wine ac-
cepted; no hard liquor advertising; patent
medicine copy subject to station censor-
ship. E. T. library; World; NBC Thesaurus;
NAB. News: Transradio. News periods:
8:15-8:30 A.M., 11:45-noon, 3:30-3:45 P.M,,
7:45-8 P.M., Monday through Saturday.

WSTP, SALISBURY

Operator: Piedmont Broadcasting Corp,,
Yadkin Hotel. Phomnc: 2121. Power: 250
and 100 watts on 1500 ke, Affiliation:
Mutual. Opened: Jan. 2, 1939, (Note: This
station is affiliated with, but not pre-
dominantly owned by, the Salisbury Post).

Vice-president: James F. Hurley. Sta-
tion and commercial manager, publicity
director: John W. Schultz. Program di-
rector: James McClendon. Chief engineer;
J. R. Yost.

Rep: Bryant, Griffith & Brunson, Inc.
Seating facilities: Studio observation room
seats 25; Barn Dance program staged in
hall with seating capacity of 1,000 (admis-

sion 20c). Merchandising: Distribution of
window cards, publicity, etc. rendered
gratis in “reasonable amounts.” Foreign

language programs: No rules listed. Art-
jsts burean: None. Stock: Held by B. P.
Beard (118 shares), J. F. Hurley (94),
Stahle Linn (23), W. S. Overton (10), J.
P. Mattox (10), C. F. Raney (10), Gregory
Peeler (5), Walter Carter (5), J. Carson
Brantley (20), M. M. Murphy (56). Base
rate: $40.

Copy restrictions: Wine and beer adver-
tising accepted; all copy checked against,
and subject to, station policy. E. T. library:
World; NBC Thesaurus. News: UP. News
periods: 7:45 AM., noon, 5 P.M,, 11 P.M.
all 15 minutes, all Monday through Satur-
day; noon, 5 P.M,, 11 P. M, all 15 minutes,
all Sunday.
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NORTH DAKOTA

(119,600 radio homes, or 77% ownership among the Stote’s
total of 156,000 families. Urban ownership is 26,200, or 94%
of urban families; rural ownership is 93,400, or 73% of rural

families.)

Radio Homes by Counties

Adams ............. 1,080 Grant .......
Barnes ............. 3,570 Griggs ......
Benson ............. 2,280 Hettinger ...
Billings ............ 480 Kidder ......
Bottineau .......... 2,610 La Moure....
Bowman ........... 930 Logan ......
Burke .............. 1,710 McHenry ....
Burleigh ........... 3,830 Mclntosh
Cass .. 10,030 McKenzie ...
Cavalier ........... 2,380 McLean .....
Dickey ............0 1,840 Mercer ......
Divide .............. 1,670 Morton .....
Dunn .............. 1,440 Mountrail ...
Eddy .............. 1,030 Nelson ......
Emmons ........... 1,830 Oliver ......
Foster ............. 1,090 Pembina ....
Golden Valley...... 760 Pierce ......
Grand Forks........ 6,570 Ramsey .....

KFYR, BISMARCK

Operator: Meyer Broadcasting Co., 320
Broadway. Phone: 13, Power: 5,000 and
1,000 watts on 550 ke. Affiliation: NBC
Northwestern Group. Opened: September,
1925.

President: P. J. Meyer,
ager, commercial manager: F. E. Fitz-
simonds. Program director, musical di-
rector: Wayne Qriffin, Chief engineer:
Ivar Nelson.

Rep: Gene Furgason & Co. Seating
facilities: None in studio; have access to
city auditorium. Merchandising: Place
window displays; call on dealers wherever
possible; notify wholesalers by mail of
new programs; length of contract governs
amount of merchandising. Foreign lan-
guage programs: Accepted, provided they
are accompanied by an English transla-
tion. Artists bureau: None. Base rate:
$200.

Copy restrictions: Beer advertising ac-
cepted; no other alcoholic beverages; ac-
cept restricted list of patent medicines;
copy on all commercials must be in accord
“with sound broadcasting practices.” E.T.
library: Associated. News: Transradio.
News periods: 7-7:.05 A.M., 8:10-8:15 AM.,
10:15-10:20 A.M., 12:10-12:15 P.M.,, 2:15-2:20
P.M. 4:25-4:30 P.M., 5:45-6 P.M., 10-10:15
P.M.,, all Monday through Saturday: 9-9:.05
A.M., 1-1:05 P.M,, 8-9:05 P.M., all Sunday.

Station man-

....... 1,590 Ransom ............ 1,900
....... 1,160 Renville ........... 1290
........ 1,370 Richland ........... 3,740
....... 1,250 Rolette ............. 1,710
....... 1,930 Sargent ............ 1,630
........ 1,190 Sheridan ........... 1,140
....... 2,600 SiouxXx ............. 750
....... 1,450 Slope .............. 740
....... 1,730 Stark .............. 2,620
....... 2,950 Steele .............. 1,140
....... 1,450 Stutsman ........... 4,600
........ 3,420 Towner ............ 1390
....... 2,390 Traill .............. 2,130
....... 1,690 Walsh .............. 3,400
....... 650 Ward .............. 6,620
........ 2540 Wells .............. 2,180
....... 1,440 Williams ........... 3,690
....... 2,980

KDLR. DEVILS LAKE

Operator: KDLR, Inc,, 1025 Third St.
Phone: 1090, Power: 250 and 100 watts on
1210 ke. Affiliation: None, Opened: Jan.
25, 1925,

Director, station manager: Bert Wick,
Program director: Hildur Marie Wick.
Chief engineer: Richard Moritz.

Rep: Cox and Tanz (Philadelphia and
Chicago)., Seating facilities: Theatre seats
990 persons (25c. admission). Merchandis-
ing: Service offered at cost plus 10% for
card distribution; tie-in trailers at thea-
tres at cost plus 10%; window displays and
general publicity included when available
at no extra cost. Foreign language pro-
grams: Accepted; copy in English must be
submitted, and programs must conform to
standards of good taste. Artists bureau:
None. Stock: Held by Bert and Hildur
Marie Wick. Base rate: $20 (¥ hr.),

Copy restrictions: Accept beer; no wine
or liquor advertising; no “cure-alls”; copy
must be in good taste and conform to sta-
tion standards. E. T. library: World. News:
Transradio. News periods: 7:05 A.M,, 10:30
AM, 12:25 P.M, 1:45 P.M, 7:05 P.M.,, all
10 minutes, all Monday through Saturday;
12:45-1 P.M., Sunday.

WDAY. FARGO

WDAY, Ine, Black Bldg.
Power: 5,000 and 1,000 watts

Operator:
Phone: 6800.

727

www.americanradiohistorv.com


www.americanradiohistory.com

NORTH DAKOTA STATIONS—Continued

on 940 kc. Affiliation: NBC Northwestern
Group. Opened: May 22, 1922. (Note: This
station is affiliated with the Fargo Forum.)

President, station manager: E. C.
Reineke. Commercial manager: Barney J,
Lavin. Pregram director: Ken Kennedy.
Chief engineer: Julius Hetland. Publicity
director: Dave Henley.

Rep: Free & Peters, Inc. Seating facili-
ties: Studio, 150 persons. Merchandising:
Pre-announce new programs, insert ads in
Fargo Forum and give an air preview;
notify all Fargo and Moorhead dealers of
program; have signs on buses in Moorhead
and Fargo. Foreign language programs:
Will accept one-minute transcribed an-
nouncements in Scandinavian languages.
Artists bureau: Yes, Stock: Principal hold-
ers are E, C. Reineke, C. H. Reineke, Jenny
C. Black, Norman D. Black, H. D. Paulson.
Base rate: $160.

Copy restrictions: Take wine, Dbeer,
liquor. E. T. library: NBC Thesaurus.
News: UP; Transradio. News periods:

6-6:10 A M., 8-8:10 AM., 10:06-10:14 A.M,,
12:30-12:35 P.M., 2:15-2:30 P.M., 5:50-6 P.M.,
9-9:15 P.M., all apparently daily.

KFJM, GRAND FORKS

Operator: University of North Dakota,
First National Bank Bldg. Phone: 1200.
Power: 1,000 and 500 watts on 1410 kc.
Affiliation: None. Opened: 1923. (Note:
This station is owned and operated by the
University of North Dakota.)

General and station manager: Dalton
Le Masurier*. Commercial manager: Elmer
Hanson. Program director: Helen A. La
Velle, Chief engineer: Elwin J. O’Brien.

Rep: None. Seating facilities: 35 per-
sons. Merchandising: Publicity, dealer con-
tacts, and checks of window and counter
displays and stocks carried out free; out-
of-town contacts and surveys, mailing lists
and mailings available at actual -cost.
Foreign language programs: Will accept,
with no specific restrictions; Scandinavian,
Polish and German programs recom-
mended for territory. Artists bureau:
None. Base rate: $24 (% hr.).

Copy restrictions: Beer and light wines
accepted; no hard liquor or patent medi-

* Also gemeral manager of KOVC, Val-
ley City, N. D.,, and KDAL, Duluth, Minn.

<

MEYER BROADCASTING COMPANY

BISMARCK, N. D.
GENE FURGASON & Co., National Representatives
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cine advertising; only restriction on copy
is that it be in good taste. E. T. library:
Lang-Worth. News: Transradio. News
Periods: 7:15 AM,, 8:15 A.M, 10:15 AM,,
12:15 P.M,, 3:15 P.M., 6:15 P.M., 8:15 P.M,,
all 10 minutes, all Monday through Satur-
day; 12:15 P.M,, 8:15 P.M., both 10 minutes,
both Sunday only.

KRMC, JAMESTOWN

Operator: Roberts-MacNab Co., Glad-
stone Hotel. Phone: 100. Power: 250 and
100 watts on 1370 kc. Affiliation: None,
Opened: March 14, 1937,

General manager: R. B. MacNab.
tion and commercial manager: Harry
(“Ike”) Evans. Chief engineer: Lloyd
Amoo. Program director: Claudia Evans.

Rep: Cox and Tanz. Seating facilities:
Two studios in Gladstone Hotel (capacity
not listed); Jamestown Armory, 1,200.
Merchandising: Place window displays,
cards, etc.; have portable public address
system for meetings, etc.; space in county
papers; station will spend 10% of national
rate in merchandising, if the account is on
a 52-week basis. Foreign language pro-
grams: Accepted; German and Scandi-
navian preferable. Artists burean: Under
the direction of Claudia and Harry Evans;
book station talent, and route dance bands
and stage shows. Base rate: $40.

Copy restrictions: Beer, wine and patent
medicine copy accepted; no hard ligquors;
all copy subject to editing by station.
E. T. library: World. News: Transradio.
News periods: 9:30-9:40 A.M., 11-11:15 A.M.,
12:05-12:15 P.M., 4-? P.M., 6:05-6:12 P.M.,,
8:30-8:40 P.M., all apparently daily.

KGCU, MANDAN

Operator: Mandan Radio Association,
111 First Ave.,, N. W. Phone: 631. Power:
250 watts on 1240 kc. Affiliation: None.
Opened: 1925, (Note: KGCU also main-
tains studios in Prince Hotel, Bismarck).

General manager: J. XK. Kennelly. Pro-
gram director: Arne Anzjon, Chief en-
neer: James E. Gilfoy.

Rep: None. Seating facilities: Visitors’
Room seats 200 persons. Merchandising:
Reasonable services rendered free of
charge; special services at cost, plus 10%.
Foreign language programs: Accepted;
translation must be furnished in advance.
Artists bureau: None, as such, but station
has a register of 6 orchestras and 56 en-
tertainers for convenience of advertisers.
Base rate: $30.

Copy restrictions: Accept beer, but no
wine or hard liquor; announcements
limited to 100 words; all copy subject to
station approval. E, T. library: MacGregor.

Sta-

News: Transradio; AP. News periods: 9:45
AM.,, 11:45 AM., 12:42 P.M. (AP news),
2:23 P.M,, 5:25 P.M,, 6:20 P.M.,, 8 P.M,, all
10 minutes, all Monday through Saturday;
4-4:10 P.M., Sunday only.

KLPM, MINOT

Operator: John B. Cooley, Fair Block.
Phene: 1267. Power: 1,000 and 500 watts
on 1360 ke, Affiliation: None. Opened:
October 1, 1929.

General and commercial manager: E. H,
Cooley, Station manager, program and
publicity director: R. J. Schmidt. Chief
engineer: C. W, Baker. Artists bureau
head: Leslie E. Maupin. Musical director:
Kay McGrath.

Rep: Transamerican Broadcasting and
Television Corp. Seating facilities: Can
accommodate 100 persons. Merchandising:
Cooperate with advertisers upon request;
services worked out between station and
individual accounts. Foreign language
programs: Accept Norwegian, German and
Russian programs. Artists bureau: Setup
nominal only. Base rate: $30 (% hr.).

Copy restrictions: Beer and wine ac-
cepted; no liquor or patent medicine ad-
vertising; copy censored for misleading
claims, and commercials are restricted to a
maximum of 3 minutes. E. T. library:
World, News: Transradio. News periods:
7:30-7:35 A.M., 8:30-8:35 AM, 9:30-9:35
AM., 10:30-10:35 AM., 11:30-11:35
A.M., 12:35-12:40 P.M., 1:30-1:35 P.M., 6:30-
6:35 P.M., 7:30-7:35 P.M., 8-8:15 P.M., 9:30-
9:45 P.M., all Monday through Saturday;
5:45-6 P.M., Sunday only.

KOVC, VALLEY CITY

Operator: KOVC, Inc, 312 Fifth Ave.
Phone: 408. Power: 250 and 100 watts on
1500 kc. Affiliation: None. Opened: Oct.

19, 1936.

General manager: Dalton Le Masurier®.
Station director, commercial manager:
William L. Wallace. Program director:
Robert E. Ingstad. Chief engineer: Bey

Greene.
Rep: None. Seating facilities: 1,000 per-
sons. Merchandising: Partial service; two

display windows for sponsor use. Foreign
language programs: No restrictions on this
type of business. Artists bureau: Nomin-
ally maintained. Base rate: $20.

Copy restrictions: Will accept beer; no
wines or other alcoholic beverages. E. T.
library: None. News: UP. News periods:
8-8:15 A.M., noon, 12:35-12:45 P.M. (local
news), 6:15-6:30 P.M,, all daily.

* Also general manager of KFJM, Grand
Forks, N. D., and KDAL, Duluth, Minn.
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We sell

5000 watts

— and elbow grease!

INCINNATI has a lot of radio sta-
C tions—some of them with lots of
power. And all four of the bigger
stations are network stations. Which
ought to make things complicated
for a time buyer. But they’re not.
Crossley, Inc., conducting the larg-
est coincidental study ever made in
Cincinnati, demonstrated again that
WKRC was an unquestioned first in
popularity—day and night—among
all of the local network stations.

It isn’t just the 5000 watts. Tt isn’t
just the 550 kilocycles. Tt isn’t just
the complete Columbia program-
ming. It’s all of those things...plus

elbow grease!

WKRC produces shows that catch
the flavor of Cincinnati. And the in-
terest. And the enthusiasm. wkrc
“special events” is one of the livest
outfits in radio. So listeners tune to
WKRC when they want to know
what’s doing in Cincinnati.

We always reserve a couple of cans
of elbow grease for our dealers, too.
Every important dealer in Cincin-
nalti is contacted by WkRc all of the
time — on behalf of our sponsors.
WKRC advertising rings the bell all
down the line...wholesaler, re-

tailer, consumer.

You ought to sample some of our

very special brand of elbow grease.

Q/Q/ B RC * COLUMBIA’S STATION FOR CINCINNATI

550 Kilocycles. Owned and operated by the Columbia Broadcasting
System. Represented by Radio Sales: New York, Chicago, Detroit,
St. Louis, Cincinnati, Charlotte, N. C., Los Angeles, San Francisco
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Yor Yo who want FAGTS -
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140,803 CALLS MADE IN THE 13
STARRED MARKETS REVEALED:

The average audience tuned to WLW
is more than twice that of the ten
dominant local stations (8:30 A.M. to
10:30 P.M., Monday through Friday).
é;l FromMarch22through 'T'he combined cost of these stations
March 28,1939, RossFederal  j5 §1,830 per hour, or 69.4% greater

Research Corporation made

118,920 calls in 12 of the than WLW’s rate of $1s080'

cities starred. In the 13th  Gince these stations have an average
market, Cincinnati, Alberta

Burke Marketing and Re- ©Of 22.8% of the listening audience
searchCo.made21,883calls. and WLW has 48.3%, on an identical
@ The cities circled above  cost per listener basis WLW’s rate
were not included in this would be $3,876.

Survey, but it seems rea- . .
conable to assume that Write WLW or Transamerican Broad-

WLW does generally as well casting & Television Corporation for

in these towns, many of MORE FACTS AND FIGURES

which are not served by any

local station. ON WHY I SHOULD BUY

THE NATION’S STATION
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OHIO STATIONS—Continued

Chief engineer: R. J, Rockwell. Artists
bureau head: George C. Biggar. Musical
director: Joseph Cherniavsky. Research di-
rector: Meredith Runck. Continuity direc-
tor: Lee House.

Rep: International Radio Sales. Seating
facilities: Auditorium studio seats 400
(shared with WLW); second auditorium
seats 6,000 (available via special arrange-
ment). Merchandising: Dealer tie-ins, car
and bus cards, film trailers, changeable
neon signs; monthly house organ; publicity
sent to national and local fan magazines,
trade journals, and 45 papers in WSAI

area. Foreign language programs: No
policy listed. Artists bureau: Yes. Base
rate: $240.

Copy restrictions: Accept beer, but no
other alcoholic beverages; some patent
medicines accepted after investigation of
products; commercials must conform fo
standards of good taste. E. T. library: As-
sociated; Davis & Schwegler. News: INS;
UP. News periods: 8:30-8:33 A.M., 12:25-
12:30 P.M., 5:30-5:35 P.M., Monday through
Saturday; 9:30-9:45 P.M., Sunday through
Friday; 10:30-10:35 P.M., Monday through
Friday.

WCLE, CLEVELAND

Operator: Cleveland Radio Broadcasting
Corp., 1311 Terminal Tower. Phone: Pros-

pect 5800. Power: 500 watits on 610 ke
(to local sunset). Affiliation: Mutual
Broadcasting System. Opened: Jan. 1,

1927, as WJAY.

paper-owned by the

Dealer.)
Vice-president, general manager: H. K.

(Note: WCLE is news-
Cleveland Plain

Carpenter. Commercial manager: K. K.
Hackathorn. Advertising manager: John
T. Vorpe. Program manager: Russell
Richmond. Chief engineer: E. L. Gove.
Musical director: Louis Rich. Publicity
director: John T. Vorpe,

Rep: Radio Advertising Corp. Seating

facilities: Two largest studios seat 350-400

apiece. Merchandising: See description of
WHXK, Cleveland. Foreign language pro-
grams: Not accepted. Artists bureau:

See WHEK, Cleveland. Stock: See WHK,
Cleveland. Base rate: $112.50.

Copy restrictions: Spot announcements
limited to 100 words; chain breaks limited
to 40 words; commercial continuity on
daytime "guarter-hours is limited to 550
words; daytime half-hours, 800 words;
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daytime hours, 1,350 words; evening quar-
ter-hours, 425 words; evening half-hours,
700 words; evening hours, 900 words; no
false or misleading advertising; beer and
wines accepted if copy does not intend to
spread further use of these beverages; no
hard liquors. E. T. library: World; NAB;
Lang-Worth. News: UP. News periods:
6:55 AM, 9 AM, 11 AM, 1 PM, 2:15
P.M., 5:30 P.M,, all five minutes, all Mon-
day through Saturday; 9:30-9:45 A M., Sun-
day only.

WGAR. CLEVELAND

Operator: WGAR Broadcasting Co., Hotel
Statler. Phone: Prospect 0200. Power: 5,000

and 1,000 watts on 1450 kc. Affiliation:
CBS. Opened: Dec. 15, 1930.
President: G. A. Richards.®* General

manager: John F. Patt. Assistant man-
ager: Eugene Carr. Local sales manager:
Harry Camp. Editorial and promotion di-

*Also president of WJR, Detroit, Mich.,
and KMPC, Beverly Hills, Calif.

rector: Ellis C. Vander Pyl
rector: Worth Kramer.
ager: Carl George. Chief engineer: R.
Morris Pierce. Musical director; Walberg
Brown, Publicity director; Maurice Condon.

Rep: Edward Petry & Co., Inc. Seating
facilities: Ballroom Hotel Statler, 1,000;
studio A, 100; studio B, 75; Carnegie Hall
auditorium, 400; Public Auditorium, 15,000;
Music Hall, 2,500. Merchandising: Ccm-
plete service; keep lists and mail an-
nouncements of new air campaigns; circu-
larize retail outlets for cost; send speakers
to sales meetings; help introduce products;
check product sales; for cost of printing,
will deliver street car cards and get them
placed; send talent for retail store gather-
ings; preview air shows for dealers; lobby
display. Foreign language programs: Will
accept without restrictions as to day or
evening hours; also announcements. Ar-
tists bureau: Yes; has complete talent
roster. Stock: Privately held by G. A.
Richards, Leo Fitzpatrick, P. M. Thomas,
and John F. Patt. Base rate: $350.

Copy restrictions: Beer accepted at any

Program di-
Production man-
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[N PULLING

1t takes * pulling power* to make radio programs pay out. It takes *low cost
per inquiry”’ to produce profits. Will WHEK-WCLE deliver these?

A nationally-known oil corporation offered as a
test, acompassring for children. To getit,five gal-
lons of gasoline had to be purchased. The receipt
Pplus a dime had to be sent in. Inside of 3 weeks,
13,000 rings were mailed out. From the adver-
tising manager, this message: "We have enjoyed
new, all time records in the Cleveland area.”

A national advertiser offered a health maga-
zine with a product sample requiring the sending
in of money—from dimes to dollar bills. This pro-

duced 3,000 quickinquiries—and a grateful note
irom the agency in charge: ‘“Your station is now
producing the lowest cost per inquiry of any
station of the 12 we are now using.’’

Another national advertiser made a test offer
by four announcements only. A dime and a box
top were required. 17,000 replies werereceived.
The agency wrote: “‘Our offer on your station
exceeded two other major markets and we are
very much pleased.”

Double PULLING POWER!

WHEK

Now 5@ QO WATTS, daytime

When yvou buy WHK-WCLE for your radio program, you are harnessing top
potential pulling power to your sales message. Resuli: PAY DIRT!

THE UNITED

A
BROADCASTING

Also Operating WHKC —Columbus, Ohio
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OREGON STATIONS—Continued

KOAC, CORVALLIS
Operator: OQOregon State Agricultural
College. Power: 1,000 watts on 550 ke.
This station is non-commercial.

KORE, EUGENE

Operator: Frank L, Hill and C. G. Phil-
lips doing business as the Eugene Broad-
cast Station, Kore Bldg. Phone: 3. Power:
100 watts on 1420 kc, Affiliation: Mutual;
Don Lee Broadcasting System. Opened:
1927. (Note: Frank L. Hill and C. G.
Phillips also own XIDO, Boise, Idaho.
KORE has “friendly connections,” but no
cross-ownership with the Eugene Register
Guard.)

"Proprietor: Frank I. Hill. Station man-
ager, commercial manager: Glenn E. Mec-
Cormick. Program director, publicity: Day
Foster, Chief engineer: Harold Gander.

Rep: John Blair & Co. Seating facilities:
Glass-encased reception room, 200 persons.
Merchandising: Maintain such a service;
details do not conform to any set policy.
Foreign language programs: No demand for

such in station area. Artists bureau: None,
Base rate: $37.50.

Copy restrictions: Accept wine, beer,
whiskey and patent medicines if “legiti-
mate” and conforming to FCC regulations.
E. T. library: MacGregor. News: UP, News
periods: 9-9:05 AM., 10-10:05 A.M. noon-
1215 P.M,, 3:45-4 P.M., 6:45-7 P.M, all
Monday through Saturday.

KFJI, KLAMATH FALLS

Operator: KFJI  Broadcasters, Inc.
Power: 100 watts on 1210 ke. Affiliation:
None.

Base rate: $25.
No further information available after
repeated requests.

KLBM, LA GRANDE
Operator: Harold M. Finlay and Mrs.
Floise Finlay, Sacajawea Inn. Phone: 220.
Power: 250 and 100 watts on 1420 ke.
Affiliation: None. Opened: Sept. 30, 1938,
(Note: Harold M. Finlay is also publisher

Sell the prosperous Oregon Market with

KG

$20 %C 5000 WATTS BAYTIME
1000 WATTS NIBHTS

NBC RED

MO0 STATIONS
THE
OREGONIAN

PORTLAND, OREGON

REPRESENTATIVES

EDWARD PETRY & CO. INC.

NEW YORK, CHICAGO, DETROIT, ST.LOUIS, SAN FRANCISCO, LOS ANGELES

748


www.americanradiohistory.com

OREGON STATIONS—Continued

of the La Grande Morning Observer.)

Manager: Harold M. Finlay. Program
director: Floyd Bryant. Chief engineer:
Paul Walden.

Rep: Cox and Tanz. Base rate: $15 (Y
hr.).

Copy restrictions: Station reserves the
right to refuse any copy not on a level
with the character of the station or the
advertiser. E. T. library: NBC Thesaurus.
News: UP. News periods: 8:15 AM., 10:15
AM., 12:15 PM., 3:30 P.M. 6:30 P.M,
all 15 minutes, all Sunday through Friday.

KOOS, MARSHFIELD

Operator: KOOS, Inc. Hall Building.
Phone: 432. Power: 250 and 100 watts on
1200 kc. Affiliation: Mutual; Don Lee

Broadcasting System. Opened: July, 1928.
(Note: KOOS also maintains studios in
North Bend; affiliated with Coos Bay
Times, Fugene News and Salem States-
man.)

President-manager, station manager, pub-
licity director: Walter L. Read. Commer-
cial manager: Ben E. Stone. Program di-
rector, artists buream head, musical di-
rector: Chester B. Wheeler. Chief engin-
eer: Paul Spargo.

Rep: Walter Biddick Co. Seating facili-
ties: None (can use local theatre when need

arises). Merchandising: Full service ren-
dered through commercial department.
Foreign language programs: Accepted.

Artists bureau: None. Base rate: $37.50.

Copy restrictions: All material subject to
Federal Trade Commission and FCC regu-
lations; alcoholic beverages not accepted.
E. T. library: Transco. News: UP. News
periods: 7:30-7:45 A.M., 12:30-12:45 P.M., 6-
6:15 P.M., 9-9:15 P.M. (last named from
Don Lee), all apparently daily.

KMED, MEDFORD

Operator: Mrs, W, J. Virgin, Sparta Bldg.
Phone: 305. Power: 1,000 and 250 watts
on 1410 ke. Affiliation: NBC Red and Blue
Pacific Coast Supplementary  Group.
Opened: September, 1932,

Owner: Mrs. W. J. Virgin. Commercial
manager: L. P. Bishop. Sales manager:
A, A. Adler. Program director: Gladys La
Marr. Chief engineer: D. H, Rees.

Rep: None. Seating facilities: Main studio
seats 50 persons. Merchandising: Help man-
ufacturers and distributors in securing lo-
cal tie-ins and new retail outlets for their
products. Foreign language programs: Not
accepted; population less than 29 foreign.
Artists bureau: None. Base rate: $120.

Copy restrictions: Beer and light wines
accepted; no hard liquors; all proprietary
copy with a “personal” angle is closely

edited; all copy subject to station approval.
E. T. library: NBC Thesaurus; Standard.
News: Transradio. News periods: 8:30 A.M,
12:30 P.M., 7 P.M,, all 15 minutes, all Mon-
day through Saturday; 6:15-6:3¢ P.M., Sun-
days only.

KALE, PORTLAND

Operator: KALE, Inc, New Heathman
Hotel. Phone: Atwater 7209. Power: 5,000
and 1,000 watts on 1300 kc. Affiliation:
Mutual; Don Lee Broadcasting System.
(Note: KALE is affiliated with the Oregon
Journal, as is KOIN of the same city.)

President: C. Roy Hunt; Station man-
ager: Ted Kooreman. Sales manager:
Charles E. Couche. Production manager:
Ted Cooke. Program director: Henry
B. Swartwood, Jr. Technical director: Louis
S. Bookwalter, Publicity director: Lester
Halpin.

Rep: Free & Peters, Inc. Seating facili-
ties: None. Merchandising: Publicity in
the “Radio Advertiser,” which is circu-
lated to retail stores; also advertise new
programs in the Oregon Journal. Foreign
language programs: Subject to restrictions
which practically prohibit: controversial
subjects not allowed. Artists bureau: None.
Stock: Principally held by C. Roy Hunt,
C. W. Myers and The Oregon Journal. Base
rate: $60 (% hr.),

Copy restrictions: Alcoholic beverage and
medicinal spot advertising not accepted.
E. T. library: World; Associated; Lang-
Worth. News: INS; UP, News periods:
§:45-9 A, 1:30-1:40 P.M., 4:30-4:40 P.M.,
9-9:15 P.M., all Monday through Saturday.

KBPS, PORTLAND

Operator: Benson Polytechnic School, R.
T. Stephens, agent. Power: 100 watts on
1420 ke (shares time with KXL).

This station is non-commercial.

KEX, PORTLAND

Operator: Oregonian Publishing Co.,
Oregonian Bldg. Phone: Atwater 2121.
Power: 5000 watts on 1180 ke, Affiliation:
NBC Pacific Coast Blue. Opened: 1931,
(Note: This station is NBC owned, but
operated by the Portland Oregonian, also
owners of KGW, Portland.)

General and station manager: W. Carey
Jennings. Production manager: H. Q. Cox.
Chief engineer: Harold Singleton. Musical

director: Abe Bercovitz. Sales manager:
Paul Connet. Traffic manager: Ralph
Greer.

Rep: Edward Petry & Co., Inc. Seating

facilities: Studio A, 150 persons; studio C,
125 (facilities shared with KGW). Mer-
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chandising: Publicity and information ac-
corded through newspaper affiliate. For-
eign language programs: Not accepted.
Artists bureau: None. Base rate: $93.75.

Copy restrictions: Beer and light wines
accepted weekdays after 10 P.M. only; no
liquor advertising; patent medicines ac-
cepted if approved by station manage-
ment; copy must not exceed 100 words in
each five minutes of program. E. T. library:
NBC Thesaurus. News: INS; Transradio.
News periods: 10:30 A.M,, 11 P.M., both 15
minutes, both Monday through Saturday;
12:30 P.M,, 8:15 P.M., both 15 minutes, both
every day.

KGW, PORTLAND

Operator: Oregonian Publishing Co,,
Oregonjan Bldg. Phone: Atwater 2121.
Power: 5,000 and 1,000 on 620 kc. Affilia-
tion: NBC Pacific Coast Red. Opened:
March 25, 1922, (Note: This station is
newspaper-owned by the Portland Ore-
gonian, which also operates KEX).

General and station manager: W, Carey
Jennings. Production manager: H. Q. Cox.
Chief engineer: Harold Singleton. Musical
director: Abe Bercovitz. Sales manager:
Paul H. Connet. Traffic manager: Ralph
H. Greer.

Bep: Edward Petry & Co., Inc. Seating
facilities: Studio A, 150 persons; studio C,
125 (these studios shared with XEX).
Merchandising: Publicity and listings
through newspaper affiliate. Foreign lan-
guage programs: Not accepted. Artists bu-
reau: None. Base rate: $165.

Copy restrictions: Beer and light wines
accepted weekdays after 10 P.M. only; no
liquor advertising; patent medicines ac-
cepled if approved by station management;
copy must not exceed 100 words in each
five minutes of program. E. 'F. library:
NBC Thesaurus, News: INS; Transradio.
News periods: 7:45 A.M,, 3:30 P.M., both 15
minutes, both Monday through Saturday;
12:45-1 P.M., Sunday.

KOIN. PORTLAND

Operator: KOIN, Inc., New Heathman
Hotel. Phone: Atwater 3333. Power: 5,000
and 1,000 watts on 940 ke. Affiliation:
CBS. Opened: 1924, (Note: This station
is affiliated with the Oregon Journal as
is KALE of the same city.)

President: Charles W. Myers. General
manager and treasurer: C. Roy Hunt. Sales
manager: Charles E. Couche, Production
manager, artists bureau head: Johnnie
Walker, Program director: Henry B.
Swartwood, Jr. Technical director: Louis

S. Bookwalter, Musical director: Joseph
Sampietro, Publicity director: Lester Hal-
pin.

Rep: Free & Peters, Inc. Seating facili-
ties: About 100 persons. Merchandising:
Publishes “Radio Advertiser” and circu-
lates the publication to retail stores; Ore-
gon Journal lists programs with sponsor
names. Foreign language programs: Ac-
ceptance rules are strict to the point of
prohibition; none currently on station;
English translation must be submitted in
advance, Artists bureau: Yes; lists about
20 artists. Steock: Control held- by C. W.
Myers; the Oregon Journal, and C. Roy
Hunt held the balance. Base rate: $100
(% hr.).

Copy restrictions: Commercial continuity
limited to network standards of CBS; no
medical advertising accepted; no alcoholic
beverages. E. 'F. library: World; Associ-
ated; Lang-worth. News: INS; UP. News
periods: 7:45-8 A.M., 11:45-noon, 3-4 P.M.
(participating program with news and
music), 10-10:15 P.M., evedy day.

KWTJJ, PORTLAND

Operator: XWJJ Broadeast Co., Inc,, 622
S. W. Salmon St. Phone: AT 4393. Power:

When You Think

OREGON
Think

KOIN

- Portland’s
CBS Outlet

FREE & PETERS

National Representatives
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PENNSYLVANIA STATIONS—Continued

but can contact talent for the sponsor.
Base rate: $125,

Copy restrictions: Beer accepted, provid-
ing commercials are in “good taste”; liquors
only after 11 P.M.; station reserves the
right to censor misrepresentations, or prod-
ucts not conforming to federal laws. E. T.
library: NBC Thesaurus. News: Transradio.
News periods: 10:10-10:15 A.M., 12:30-12:45
P.M.,, 6:30-6:45 P,M., 11-11:05 P.M., Monday
through Saturday; 1-1:30 P.M. (news in
review), Sunday only.

WKBO, HARRISBURG

Operator: Keystone Broadcasting Corp.,
31 North 2nd St. Phone: 4-0181. Power:
250 and 100 watts on 1200 kc. Affiliation:
NBC Supplementary Basic Service, Open-
ed: 1927, (Note: This station is newspaper-
affiliated with the Harrisburg Telegraph.)

Station Manager: C. G. Moss. Commer-
cial manager: George C. Smith.

Rep: Paul H. Raymer Co. Seating fa-
cilities: Victoria Theatre, 1,700; occasional
broadcasts from the Chestnut Street Audi-
torium, 500. Merchandising: None. For-
eign language programs: Accepted. Artists
bureau: Lists about 45 artists, directors,
orchestras and announcers. Base rate: $125.

Copy restrictions: None listed. E. T. li-
brary: World. News: UP. News periods:
No information available,

WAZL, HAZELTON

Operator: Hazelton Broadcasting Serv-
ice, Inc,, Broad & Laurel Sts. Phone: 1488.
Power: 100 watts on 1420 ke. Affiliation:
Mason-Dixon Radio Group. Opened: 1932.

President: Clair McCullough*. Station
and commercial manager: Victor C. Diehm.
Program director: Thomas Tito, Chief
engineer: J. E. Mathiot. Artists bureau
head: Kathryn Kahler. Musical director:
Henry Cohn. Publicity director: James
Peiser,

Rep: Paul H. Raymer Co. News: Trans-
radio. Seating facilities: None. Merchan-
dising: Usual services rendered, including
publicity and listing through newspaper
affiliates.  Feoreign language programs:
Specialize in such programs. Artists bur-
eau: Setup nominal only. Base rate: $85.

Copy restrictions: All copy must conform
to station standards. E. T. library: NBC
Thesaurus. News: Transradio. News per-
iods: 9 AM., 12:15 P.M., 7 P.M., 9:45 P.M,,
all 15 minutes, all Monday through Sat-
urday.

®

Also president of WEST, Easton, Pa.,
WORK, York, Pa., WDEL and WILM, Wil-
mongton, Del, and vice-president of
WGAL, Lancaster.

WJAC, JOHNSTOWN

Operator: WJAC, Inc.,, Tribune Annex.
Phone: 24-361. Power: 250 and 100 watts on
1310 ke (specified hours with WFBG). Af-
filiation: None. Opened: March, 1925. (Note:
This station is owned by the Johnstown
Tribune.)

President: Walter W. Krebs. Station and
commercial manager: J. C. Tully. Program
director: J. P. Foster. Chief engineer: A. J.

Reid.
Rep: Cox and Tanz  Seating facilities:
None. Merchandising: None. Foreign lan-

guage programs: Accepted; copy must be
submitted in English as well as the for-
eign language one week prior to broadcast.
Artists bureau: None. Base rate: $85.
Copy restrictions: None listed. E. T. li-
brary: NBC Thesaurus. News: From pa-
rent paper. News periods: 10:25-10:30
A.M,, 6:15-6:15 P.M., daily except Sunday.

WGAL, LANCASTER

Operator: WGAL, Inc., 8 W. King St.
Phone: 5252. Power: 250 and 100 watts on
1500 ke. Affiliation: NBC Basic Supplemen-
tary Service; Inter-City Broadcasting Sys-
tem; Mason-Dixon Radio Group. Opened:
1922, (Note: This station is affiliated with
the Lancaster New Era and Intelligence
Journal).

Vice-president: Clair R. McCullough®.
Station and commercial manager: Walter
0. Miller. Program and musical director:
Ernest Stanziola. President, chief engi-
neer: J. E. Mathiot. Publicity director:
Paul Rodenhauser.

Rep: Paul H. Raymer Co.. Seating facili-
ties: Can accomodate 250 persons. Mer-
chandising: Usual services rendered, in-
cluding publicity and listings in news-
paper affiliates. Foreign language pro-
grams: Will accept. Artists bureau: None.
Base rate: $100.

Copy restrictions: All copy must conform
to station standards. E. T. library: Lang-
Worth: Transco. News: Transradio. News
periods: § AM., 12:15 P.M,, 6 P.M.,, 11 P.M.,
all 15 minutes, all Monday through Satur-
day.

* See footnote to WAZL, Hazelton, Pa.

WKST, NEW CASTLE
Operator: Keystone Broadcasting Co.,
Cathedral Bldg. Phone: 5050. Power: 250
watts on 1250 ke (to local sunset). Affilia-

tion: None. Opened: Oct. 23, 1938.
President, general manager: S. W. Town-
send. Station manager, program and mu-
sical director, artists bureau head: Arthur
W. Graham. Commercial manager: Her-
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WJIAS does such a good radio job that

more than 99145 percent of the people who
listen to Columbia programs in the rich

Pittshurgh trading area tune in this station.

More than 6 million people all
reached by WJAS. No duplication 4

of service from outside stations.

COLUMBIA Wm. G. Rambeau Co.
BASIC NETWORK Representatives
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PENNSYLVANIA STATIONS—Continued

approved by legal department; all copy
checked for good taste and truthfulness.
E. T. library: Standard; NAB; Davis &
Schwegler. News: Transradio. News peri-
ods: 7:45 AM., 10:45 AM., 1:45 P.M, 5:45
P.M., 10 P.M., all 15 minutes, all Monday
through Saturday; 10:45 A M., 5:45 P.M,,
7:30 P.M., 10 P.M,, all 15 minutes, all Sun-
day.

WCAE, PITTSBURGH

Operator: WCAE, Inc, Hotel William
Penn. Phone: Atlantic §900, Power: 5,000
and 1,000 watts on 1220 kc. Affiliation:
NBC Basic Red; Mutual. Opened: May 3,
1922. (Note: This station is affiliated with
the Pittsburgh Sun-Telegraph.)

Station manager: Leonard Kapner. Pro-
gram director: R. C. Daniel, Chief engi-
neer: James Schultz. Musical director:
Earl Truxell. Publicity director: James
Murray. Sales manager: Lester Lindow.

Rep: International Radio Sales. Seating
acilities: Observation room seats 25 per-
sons. Merchandising: Offer complete ser-
vice at actual cost. Foreign language pro-
grams: Not accepted. Artists bureau: None.
Base rate: $475.

Copy restrictions: Beer and light wines
accepted; patent medicines must be ap-
proved by Federal Trade Commission; sta-
*ion break announcements limited to 30
. Hrds; all copy subject to station approval

we revision. E. T. library: World, News:
or » News periods: 8-8:10 A.M,, noon-12:10
INS | :15-6:25 P.M., 11-11:10 P.M., Monday
P.N, 6zh Saturday; 1:45-2 P.M., Sunday
only.

WJAS, PITTSBURGH

Operator: Pittsburgh Radio Supply
House, 411 Seventh Ave. Phone: Grant
4860. Power: 5,000 and 1,000 watts on 1290
ke, Affiliation: CBS, Opened: Aug. 4, 1922.
(Note: Same operators also control WHJIB,
Greensburg, Pa.)

President and general manager: H. J.
Brennen*. Commercial manager: Robert
M. Thompson, Sr. Program director: James
Hughes. Chief engineer: Walter McCoy.
Musical director: Baron Elliott. Publicity
director: Marian Caughey.

Rep: William G. Rambeau Co. Seating
facilities: Playhouse seats 1,200. Merchan-
dising: Station publicity; key dealer con-
tacts. Foreign language programs: Ac-
cepted, subject to station approval. Artists
bureau: None. Base rate: $384.

Copy restrictions: Wine programs taken
after 10:30 P.M.; no liquors. E. T, li-

* Also president of KQV, Pittsburgh.

brary: None. News: Transradio. News pe-
riods: 8 AM.,, 12:30 P.M,, 6:15 P.M.,, 11 P.M,,
all 15 minutes, all Monday through Sat-
urday; 10:30-10:45 P.M., Sunday only.

WWSW, PITTSBURGH

Operator: Walter and Downing Radio
Corp., Hotel Keystone. Phone: Grant 5200.
Power: 250 and 100 watts on 1500 ke. Af-
filiatien: Quaker Network. Opened: May
31, 1931, (Note: This station is newspaper-
owned by the Pittsburgh Post-Gazette.)

Station manager: Frank R. Smith, Jr.
Program and musical director, artists bu-
reau head: Walter E. Sickles. Publicity
director: H. B. Trautman.

Rep: Cox and Tanz., Seating facilities:
100 persons. Merchandising: Complete ser-
vice available; details and estimates upon
request. Foreign language programs: Ac-
cepted. Artists bureau: Setup nominal
only. Base rate: $125.

Copy restrictions: Beer, wine and liquor
advertising accepted “with restrictions”;
all copy must conform to station standards
and government regulations. E. T. library:
Standard; MacGregor., News: INS; also
from parent paper. News periods: 8:30-
8:45 A M., Monday through Saturday; 12:05-
12:15 P.M. 6-6:15 P.M.,, Sunday through
Friday; 10:30-10:45 P.M., every day. (Note:
Also Dbroadcast numerous bulletins; all
sponsored and subject to sponsorship.)

WEEU, READING
Operator: Berks Broadcasting Co. Power:
1,000 watts on 830 kc (daytime). Affilia~
tion: NBC Basic Supplementary Service.
Base rate: $150.
No further information available.

WRAW, READING
Operator: Reading Broadcasting Co.
Power: 100 watts on 1310 kc. Affiliation:
NBC Basic Supplementary Service.
Base rate: $120.

No further information available after
repeated requests

WGBI SCRANTON

Operator; Scranton Broadcasters, Inc.,
1000 Wyoming Ave. Phone: 6296. Power:
1,000 and 500 watts on 880 kc (divides
time with WQAN).  Affiliation: CBS.
Opened: Jan, 12, 1925,

President: Frank Megargee. General
manager: George D. Coleman. Station man-
ager: R. E. McDowell, Chief engineer: K.
R. Cooke.

Rep: John Blair & Co. Seating facilities:
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PENNSYLVANIA STATIONS—Continued

ing not accepted. E. T. library: NBC
Thesaurus. News: UP, Ncws periods:
7:30-7:45 A.M., 8:45-8:55 A.M., 11:50-noon,
5:45-6 P.M,, all Monday through Saturday;
3:30-3:45 P.M., 10:30-10:45 P.M., Monday
through Friday; 16-10:15 P.M., Saturday
only; 10 AM, 2 P.M, 5 P.M, 10 P.M,, all
15 minutes, all Sunday.

WBRE, WILKES-BARRE

Operator: Louis G. Baltimore, 62 S.
Franklin St. Phone: 3-3101. Power: 250
and 100 watts on 1310 ke, Affiliation: NBC
Red and Blue Supplementary Basic Serv-
ice. Opened: 1924.

General and station manager: Louis G.
Baltimore, Commercial manager: S. R.
Baltimore. Program and publicity di-
rector: Franklin D. Coslett. Chief en-
gineer: Charles Sakoski. Artists bureau
head: Jerry Butler. Musical director:
Louis Savitt.

Rep: None. Seating facilities: Four stu-
dios, seating 100 persons; outside auditori-
um, seating 500. Merchandising: Render
“‘all possible cooperation.” Foreign lan-
guage programs: Accepted. Artists bureau:
Yes; lists about 55 artists. Base rate: $120.

Copy restrictions: Accept beer, wine,
liquor and legitimate patent medicine ad-
vertising; cooperate with “Truth in Adver-
tising” department of local Chamber of
Commerce in censoring copy. E. T. library:

Standard, News: Transradio; local news.
News periods: 9:30-9:45 A .M., 12:30-12:35
P.M. (local news), 1:39-1:35 P.M. (local

news), 2:30-2:45 P.M.. 5:45-5:30 P.M. (local
news). 6:15-6:30 P.M., 7:25-7:30 P.M., 11-
11:15 P.M,, all Monday through Saturday.

WRAK, WILLIAMSPORT

Operator: WRAK, Inc., 244 W. Fourth
St.  Phone: 2-6116. Power: 250 and 100
watts on 1370 ke. Affiliation: None.

Opened: April 16, 1930. (Note: Majority
of stock in this station is held by publish-
ers of Williamsport Gazette & Bulletin and
Willlamsport Sun.)

President: Ernest M. Case. Station man-
ager: George E. Joy. Commercial man-
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ager: T. M. Metzger., Program director:
O. M. Linn. Chicf cngineer: Louis N.
Persio. Artists bureau head: P. M, Brein-
ing. Musical director: I. R. Berndt. Pub-
licity director: J. W. Mackey.

Rep: J. P, McKinney & Son. Seating
facilities: Can accommodate 150 persons
(admission by card only). Merchandising:
Complete service rendered, including win-
dow cards, newspaper and poster adver-
tising, and other promotional features.
Foreign language programs: None on sta-
tion. Artists bureau: Setup nominal only.
Stock: Principally held by the Sun-Gazette
Co. Base rate: $75.

Copy restrictions: No wine, beer or hard
liguor advertising accepted. News: Trans-
radio.

WORK, YORK

Operator: York Broadcasting Co., Inc..
13 S. Beaver S(. Phone: 6629. Power
1,000 watts on 1320 ke. Affiliation: Mason-
Dixon Radio Group; NBC Supplementary
Basic Service; Inter-City Broadcasting
System. Opened: March 21, 1932.

President: Clair R. McCollough*. Station
and commercial manager: J. Robert Gulick.
Program director: Harold Miller. Chief
engineer: J. E. Mathiot., Artists bureau
head: Wilhelmina Hollinger. Musical di-
rector: Frank Renaut. Publicity director:
John Neff.

Rep: Paul H. Raymer Co. Seating facili-
ties: None. Merchandising: Usual services
rendered including publicity and listings
through newspaper affiliates. Foreign
language programs: Accepted. Artists bur-
eau: Setup nominal only. Base rate $125.

Copy restrictions: Beer and wine ac-
cepted; no liguor wadvertising; all copy
must conform to station standards. E. T.
library: None. News: Transradio. News
periods: 7:55 A, M. 12:15 P.M., 6:30 P.M,,
11 P.M., duration not listed, all Monday
through Saturday.

Also wmresident of WEST, Easton. P-.
WAZL, Hazelton, Pu.,, WDEL and WILM.
Wilmington, Del.,, and vice-president of
WGAL, Lancaster, Pa.
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(207,300 radioc homes, or 51% ownership among the State’s
total of 407,000 families. Urban ownership is 69,500, or 70%
of urban families; rural ownership is 137,800, or 45% of

rural families.)

Radio Homes by Counties

Abbeville .......... 2,610 Dillon ......
Ajken ............. 5,790 Dorchester ..
Allendale .......... 1,460 Edgefield ....
Anderson .......... 9,400 Feirfield ....
Bamberg ........... 1,980 Florence ....
Barnwell ........... 2,350 Georgetown
Beaufort ........... 2,780  Greenville
Berkeley ........... 2,300 Greenwood
Calhoun ........... 1,680 Hampton ...
Charleston ......... 18,510 Horry .......
Cherokee .......... 3,580 Jasper ......
Chester ............. 3,640 Kershaw ....
Chesterfield ........ 3,480 Lancaster ...
Clarendon ......... 2,840 Laurens .....
Colleton ........... 2,750 Lee .........
Darlington ......... 4690 Lexington ...

WAIM, ANDERSON

Operator: Wilion E. Hall, Anderson Col-
lege. Phone: 800. Power: 100 watts on
1200 kec. Affiliation: CBS. Opened: April
8, 1935. (Note: This station is owned by
the publisher of the Anderson Independent
and Daily Mail.)

Owner: Wilton E. Hall. Station and
commercial manager: Ennis Bray. Pro-
gram and musical director: James A. Bul-
leit. Chief engineer: Wendel C. Roberts.
Artists bureau head: Edith Hall. Publicity
director: G. Paul Browne.

Rep: Sears and Ayer. Seating facilities:
Can accommodate 50 persons. Merchandis-
ing: Complete service, including sound car,
publicity and listings in Anderson Inde-
pendent and Daily Mail. Foreign language
programs: Not accepted. Artists bureau:
Yes; lists about 20 artists. Base rate: $120.

Copy restrictions: Beer accepted; no wine
or liquor advertising; patent medicines
must be approved by Federal Trade Com-
mission. E. T, library: World; Lang-
Worth. News: Press-Radio. News pe-
riods: 7:55-8 A.M., 9-9:10 A.M., 11:55-noon,
4:30-4:40 P.M., 8:55-9 P.M,, 10:05-10:15 P.M,,
all Monday through Saturday.

WCSC, CHARLESTON

Operator: South Carolina Broadcasting
Co., Inc., Francis Marion Hotel. Phone:
7611. Power: 1,000 and 500 watts on 1360
ke, Affiliation: NBC Southeastern Group.
Opened: 1930.

763

....... 2,580 DMcCormick ........ 1110
....... 2,140 Marion ............ 3,160
....... 1,930 Marlboro .......... 3,340
....... 2,250 Newberry .......... 4,120
....... 7,060 Oconee ............ 32330
....... 2,840 Orangeburg ........ 7,120
....... 15,870 Pickens ............ 3,610
....... 4,540 Richland ........... 13,520
....... 1,910 Saluda ............. 1,710
....... 3,590  Spartanburg ....... 14,700
...... 1,090 Sumter ............ 5510
....... 3370 Union .............. 3,570
....... 2,860 Williamsburg ...... 3,060
....... 4680 York .............. 6,330
....... 2,430
....... 4,140
President, station manager: John M.
Rivers, Vice-president: G. Richard Shafto.*
Commercial manager: Roland Weeks. Pro-
gram director: Charles McMahon. Chief

engineer: John B. Fuqua.
tor: Philip Sutterfield.

Rep: Free & Peters, Inc. Seating facili-
ties: Sludios accommodate 50 persons. Mer-
chandising: “General services” offered.
Foreign language programs: Not accepted.
Artists bureau: None. Base rate: $100.

Cepy restrictions: Accept beer and wine.
but no hard liquor; all copy subject to sta-
tion approval and government regulations.
E. T. library: World. News: UP. News
periods: 8 A.M.,, noon, 6:30 P.M., 11 P.M,,
all five minutes, all Monday through Sat-
urday; 2-2:05 P.M., Sunday.

Publicity direc-

*Also manager of WIS, Columbia, S. C.

WTMA, CHARLESTON

Operator: Y. W, Scarborough and J. W.
Orvin doing business as the Atlantic Coast
Broadcasting Co. Power: 250 and 100 watts
on 1210 ke.

At press time this station had a con-
struetion permit only.

WCOS, COLUMBIA
Operator: Carolina Advertising Corp.
Power: 250 and 100 watts on 1370 ke.
At press time this station had a con-
struction permit only.
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SOUTH DAKOTA STATIONS—Continued

plays sent on transcription tie-up. Foreign
language programs: Not accepted. Artists
bureau: Yes: lists about 45 artists. Base
rate: $50.

Copy restrictions: Beer and wine accept-
ed; no liquor advertising; all copy subject
to review by the management. E. T. li-
brary: NBC Thesaurus. News: Transradio.
News periods: 7:30-7:35 A.M., 9-9:05 A.M.,
9:45-9:50 A.M., 10 A.M. (livestock market),
11-11:05 AM., 11:55 AM. (livestock mar-
ket), 12:15-12:25 P.M., 12:30 (grain bulle-
tins), 1:45 P.M. (Dow Jones stock aver-
ages), 2-2:05 P.M. (local news only), 4-4:15
P.M, 7-7:15 P.M., 8:45-9 P.M., 9:45-10 P.M.,
all Monday through Saturday; 10:45-11
AM., 3:45-4 P.M., Sunday and holidays
only.

WCAT, RAPID CITY

Operator: South Dakota State School of
Mines. Power: 100 watts on 1200 kc (op-
erates specified hours daytime).

This station is non-commercial.

KELO, SIOUX FALLS

Operator: Sioux Falls Broadcast Associa-
tion, Inec., 317 S. Phillips Ave. Phone: 757.
Power: 250 and 100 watts on 1200 ke. Af-

filiation: NBC Red and Blue Supplemen-
tary Service. Opened: Sept. 9, 1837. (Note:
Sioux Falls Broadcast Association also
owns KSOO, Sioux Falls.)

President, manager: Joseph Henkin.
Vice-president, treasurer, publicity di-
rector: Sam C. Fantle, Jr. Commercial
manager: George R. Hahn, Vige-president
and program manager: Morton Henkin.

Merchandising manager: George (Bill)
Rohn. Chief engineer: Max Staley.
Rep: Howard H. Wilson Co. Seating fa-

cilities: Studio A, 75 persons; local the-
atre, 450; coliseum, 5,000 (shared with
KSOO). Merchandising: Maintains sep-
arate department; services rendered on per
unit basis. Foreign language programs:
Not accepted. Artists bureau: None, Stock:
Principally held by Joseph Henkin, Sam C.
Fantle, Jr., and Morton Henkin, Base rate:
$50.

Copy restrictions: Accept beer; no wine
or hard liguor; all programs must be in
English, and are subject to federal, state
and local rules and regulations. E. T, li-
brary: NBC Thesaurus. News: UP. News
perieds: Every hour on the hour from noon
to 6 P.M., 6:30-6:40 P.M., 9:30-9:45 P.M,, all
seven days per week; 12:30-12:45 P.M., 6:30-
6:40 P.M., 9:15-8:30 P.M., Sunday only.

Families at 35¢ Per M. i

yours on WNAX, of coursem

At WNAX, 5,000 watts power does the job of 50,000
~—and at 5,000 watt rates. In the 275 county WNAX
Daytime Primary Area live 3,917,000 pcople—
719,500 radio homes—who last year spent $891,-
466,000 for the things you’re trying to sell. Rates
in line with the 5,000 walts power (570 K. C. is the
seeret) make it possible for you to buy WNAX for
as little as 3 1/3¢ per radio family. Drop us a line
and ask for a copy of the map showing the job
WNAX did for Wayne feeds.

And, of course, you can buy WNAX in combination
with the Iowa Network at an exceptionally low rate.

YANKTON, S.D. » 570 Kilocycles * CBS

5000 WATTS L.S. e

1000 WATTS NIGHT

Represented by THE KATZ AGENCY

Key to a 5-STATE, $900,000,000 MARKET in the MIDWEST
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_NO ADVERTISING CAMPAIGN IS COMPLETE WITHOUT WSM _

3

A Salesman with

SEVEN LEAGUE

BOOTS
For Thirty Bucks

a week!

£, TERRESSEE
2 National Representatives,
EDWARD PETRY & €O., INC.
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TEXAS STATIONS—Continued

P.M. (market news), 4-4:05 P.M., 5-5:05
P.M, 6:30-6:35 P.M., 7-7:05 P.M., 8-8.05
P.M. midnight-12:15 A.M., all apparently
daily.

KNEL, BRADY

Operator: G. L. Burns. Phone: 77. Power:
250 watts on 1500 kc (daytime). Affiliation:
None. Opened: Nov. 7, 1935.

Managing director: J, S. Sloane. Com-
mercial manager: C. N. Newlin. Program
director: Forrest Cox. Chief engineer:
Marion Crawford. Musical director: Cecil
Streigler.

Rep: Cox and Tanz. Seating facilities:
Small reception room. Merchandising: Con-
tact retail outlets, furnish letters to trade,
arrange window displays, counter cards,
route lists, market surveys, etc.; newspaper
cooperation on programs. Foreign languagc
programs: Spanish programs currently on
station; all announcements subject to strict
supervision. Artists bureau: Setup nominal
only. Base rate: $50.

Copy restrictions: No announcements
may be over 100 words in length. E. T.
library: MacGregor; Davis & Schwegler.
News: From San Angelo Times & Standard;
also local news. News periods: 8-8:15 A.M.,
6:15-6:30 P.M., both every day.

KGFI, BROWNSVILLE

Operator: Eagle Broadcasting Co., Inc,
P. O. Box 329, Brownsville; Stonewall
Jackson Hotel, San Benito; Madison Hotel,
Harlingen. Phones: Brownsville 1044; San
Benito 666; Harlingen 1474, Power: 250 and
100 watts on 1500 kc. Affiliation: None.
Opened: Aug. 20, 1937.

General manager: Lawrence D. Yates.
Station and commercial managers: Law-

rence D. Yates, Brownsville; Grover A.
Godfrey, Harlingen; ??? Ransom. San
Benito. Program directors: Bob Thorn-

ton, Brownsville; M. Gallagher, San Benito;
B. Simpson, Harlingen. Chief engineer:
Willis Wilson,

Rep: Cox and Tanz. Seating facilities:
None listed. Merchandising: None listed.
Foreign language programs: Accept Spanish
programs only. Artists bureau: None. Base
rate: $30 (1% hr.).

Copy restrictions: All copy subject to ap-
proval of station management. E. T. library:
MacGregor. News: AP. News periods: 7:15-
7:30 AM., 7-7:15 P.M. Monday through
Saturday; noon-12:15 P.M., every day.

WTAW, COLLEGE STATION
Operator: Agricultural and Mechanical
College of Texas. Power: 500 watts on 1120
ke (operates specified hours).

This station is non-commercial;
owncd.

college-

KRIS, CORPUS CHRISTI

Operator: Gulf Coast Broadcasting Co.
Power: 500 watts on 1330 kec. Affiliation:
NBC Southwestern Additional to Red or
Blue; Mutual; Texas State Network.
Opened: 1937, (Note: This station is affil-
iated with the Corpus Christi Caller-
Times.)

Base rate: $120.

No further information available.

KAND, CORSICANA

Operator: Navarro Broadcasting Assn,,
State National Bank Bldg. Phone: 30.
Power: 100 watts on 1310 ke (to local sun-
set). Affiliation: Mutual; Texas State Net-
work. Opened: May 17, 193T7.

Personnel: Station policy does not permit
such listing.

Rep: None. Seating facilities: Main studio
accommodates 100; theatre available seat-
ing 800. Merchandising: Issue direct mail
to dealers; distribute window cards. Foreign
language programs: Accepted. Artists bu-
reau: None. Base rate: $32.90.

Copy restrictions: Beer, wine, and patent
medicines accepted providing copy con-
forms to Federal Trade Commission regu-
lations, E. T. library: Standard. News: UP.
News periods: 7 AM., noon, 3 P.M,, 6 P.M.
(duration not listed), all apparently week-
days.

KRLD, DALLAS

Operator: KRLD Radio Corp., Adolphus
Hotel. Phone: 2-6811. Power: 50,000 watts
on 1040 ke, Affiliation: CBS. Opened: 1926.
(Note: This station is newspaper-owned by
the Dallas Times-Herald.)

Managing director: John W. Runyon.
Station and commercial manager: Clyde
W. Rembert. Program director: Ruth Clem.
Chief engineer: Roy M. Flynn. Musical di-
rector: Hyman Charninsky. Publicity direc-
tor: Douglas Hawley.

Rep: The Branham Co. Seating facilities:
Observation room seats 100 persons: studio
seats 20; Palm Garden, 500; Adolphus ball-
room, 1,500. Merchandising: Complete serv-
ice includes daily listings and gencral
publicity, daily and Sunday display
advertisements in Times-Herald. Foreign
language programs: Accepted with reserva-
tions. Artists bureau: None. Base rate; $400.

Copy restrictions: Accept beer and wine,
but no hard liquors; reserve right to censor
all copy not meeting station standards.
E. T. library: Standard. News: INS. News
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TEXAS STATIONS--Continued

and coemmercial manager: Howard W.
Davis. Program director: A. S. Bessan.
Chief engineer: R. R. Hayes. Publicity di-
rector: W, P, Smythe.

Rep: None. Seating facilities: Visitors
gallery, adjacent to main studio and
available for broadcasts, seats 300. Mer-
chandising: Maintain contact with food,
drug and beverage retail outlets; make
personal calls; send out letters and other
material supplied by advertisers; all serv-
ices gratis. Foreign language programs:
Not accepted “because we believe the
broadecasting of foreign language pro-
grams does not encourage the assimilation
of racial groups.” Artists bureau: None.
Stock: Station is a partnership of W. W.
MecAllister and Howard W. Davis. Base
rate: $60.

Copy restrictions: Accept beverage and
patent medicine advertising if it conforms
with standards of the Bexar County Medi-
cal Assn,, Better Business Bureau and San
Antonio Chamber of Commerce; station
reserves the right to edit, change or re-
ject announcements not in keeping with
its policy, and to refuse or discontinue any
copy for reasons satisfactory to itself.

KONO. SAN ANTONIO

Operator: Mission Broadecasting Co.,
317 Arden Grove. Phone: F 5171. Power:
250 and 100 watts on 1370 ke (divides time
with KMAC). Affiliation: None, Opened:
Jan. 28, 1927,

Owner and general manager: Eugene J.
Roth. Commercial manager: James M.
Brown. Program director: Bill Laurie.
Chief engineer: George Ing., Musical di-
rector: Ted Brown.

Rep: None. Seating facilities: Studio
seats 150 persons. Merchandising: Public-
ity tie-ups, stunts, artists appearances, etc.;
any other service at actual cost. Foreign
language programs: Programs and spot an-
nouncements in Spanish accepted; must
be placed on the nightly two-hour “In-
ternational Goodwill Program.”  Artists
bureau: Yes; lists a complete roster. Base
rate: $36 (% hr.).

Copy restrictions: Beer and wine accept-
ed; no hard liquors; all products and copy
must conform to “public welfare” and not
be in violation of any laws. E. T. library:
None. News: La Prensa (Spanish). News
periods: 6:45-7 P.M., Monday through Sat-
urday; 5:50-6 P.M., Sunday only. (Note:
All news is in Spanish.)

30
«/0 OF THE

COMBINED SAN ANTONIO,
AUSTIN & CORPUS CHRISTI
AUDIENCE ARE TUNED

According to a week’s study made by

ROSS-FEDERAL RESEARCH

Write us for further details

50.000 WATTS

SAN ANTONID

CLEARED CHANNEL
1190 KILOCYCLES

MEMBER TQN AFFILIATE NBC

=
REPHESENTED NATIONALLY BY EDWARD PETRY & CO,
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UTAH STATIONS—Continued

Rep: None. Seating facilities: None.
Merchandising: Publicity service rendered
at no extra cost. Foreign language pro-
grams: Not accepted. Artists bureau: None,
Base rate: Card not sent.

Copy restrictions: Recommendations of
the NAB Code of Ethics observed. E. T.
library: Standard. News: From the Salt
Lake Tribune; Christian Science Monitor.
News periods: 7:30-7:45 AM. (Tribune
news), 9:45-10 A.M. (Monitor news),
12:15-12:30 P.M. (Tribune news), 6:30-6:45
P.M. (local news), all Monday through
Saturday; 1:15-1:30 P. M. (Tribune news),
Sunday only.

KLO, OGDEN
Operator: Interstate Broadcasting Corp,,
Hotel Ben Lomond. Phone: 84, Power: 5,-
000 and 1,000 watts on 1400 kc. Affiliation:
NBC Blue Mountain Group. Opened: De-
cember, 1926. (Note: This station is affili-
ated with the Ogden Standard-Examiner.)

General manager: Paul R. Heitmeyer.
Commercial manager: Merrill J. Bunnell,
Program director; Ethel G. Clark. Chief
engineer: W. D’Orr Cozzens. Production
manager: Jack Riaska. Musical director:
Ed Berry.

Rep: Bryant, Griffith & Brunson, Inc.
Seating facilities: Two auditoriums, one
seating 650 persons, the other 400. Mer-
chandising: Pre-program announcements,
news stories in newspaper affiliate, and
one gratis newspaper advertisement—this
schedule depending on type of sponsor
contract; will issue letters to the trade for
exact cost of postage and printing; will
mail promotional material supplied by ad-
vertisers for cost of postage. Foreign
language programs: Would not be useful
in this region. Artists bureau: None.
Stock: Principally held by A. L. Glasmann
and Paul R. Heitmeyer. Base rate: $125.

Copy restrictions: Beer accepted; no
wines or hard liquors; all other adver-
tising matter subject to existing federal,
state and municipal regulations. E. T. li-
brary: MacGregor. News: AP. News pe-
riods: 8:30 AM., 12:30 P.M., 6:30 P.M., all
15 minutes, all Monday through Saturday.

KEUB, PRICE

Operator: Eastern Utah Broadcasting Co.
(8am G. Weiss), Price. Phone: 200, Power:
100 watts on 1420 kc. Affiliation: None,
Opened: Oct. 30, 1936.

Manager, publicity: Sam G. Weiss. Com-
mercial manager, program director: John
Richards. Chief engineer: Carl E. Busart.

Rep: None. Seating facilities: Can ac-
commodate about 25 persons. Merchandis-
ing: None. Foreign language programs:

788

No restrictions against this type of pro-
gram. Artists bureau: None. Base rate:
$35.

Copy restrictions: Beer and wines ac-
cepted; no hard ligquors; all contracts sub-
ject to government regulations. News:
Transradio.

KOVO, PROVO

Operator: Clifton A. Tolboe tr. as Citi-
zens Voice and Air Show. Power: 250 and
100 watts on 1210 kc.

At press time this station had a construc-
tion permit only.

KDYL, SALT LAKE CITY

Operator: Intermountain Broadcasting
Corp., Tribune-Telegram Bldg. Phone:
Wasatch 7180. Power: 5,000 and 1,000
watts on 1290 ke. Affiliation: NBC Red
Mountain Group. Opened: 1922,

President, general manager: S. S. Fox.
Commercial manager: W. E, Wagstaff.
Program director: George Snell. Produec-
tion manager: George Provol. Musical di-
rector: B. Woodbury. Chief engineer: J.

jé(fl’ap )

sALT LAKE

i hn
Heprescn\ah\ e Jo
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UTAH STATIONS—Continued

M. Baldwin. Publicity director: D. N. Sim-
mons.

Rep: John Blair & Co. Seating facilities:
Studio A, 50 persons; KDYL Radio Play-
house, 450; KDYL Open Air Theatre in
summer (Liberty Park) has capacity of
2,000; no admission charged. Merchandis-
ing: Display in KDYL’s Radio Playhouse
lobby show cases and windows; letters to
dealers in certain cases. Foreign language
programs: Not accepted. Artists bureau:
Yes. Base rate: $200,

Copy restrictions: Accept beer; no other
alcoholic  beverage advertising; patent
medicines subject to prior audition and
approval of copy; all copy subject to ap-
proval of Federal Trade Commission. E.
T. library: World; NBC Thesaurus. News:
Transradio. News periods: 7:30 A.M., 10:15
A.M,, 3:30 P.M, 10 P.M., all 15 minutes, all
Monday through Saturday; 6:15-6:30 P.M.,
Monday., Tuesday, Saturday; 6:30-6:45
P.M, Wednesday and Friday; 4:15-4:30
P.M., 11-11:15 P.M., Sunday only.

KSL. SALT LAKE CITY

Operator: Radio Service Corporation of
Utah, Union Pacific Bldg. Phone: Was.

3900. Power: 50,000 watts on 1130 kc. Affili-
ation: CBS. Opened: April 20, 1921. (Note:
KSL is affiliated with the Salt Lake Trib-
une).

President: J. Reuben Clark, Jr. Executive
vice-president: Earl J. Glade. Director of
station operations: Ivor Sharp. Commercial
manager: D. H. Vincent. Sales manager:
Lennox Murdoch. Program supervisor:
Glenn Shaw. Acting .chief engineer:
Willice Graves. Artists bureau head:
Irma Felt Bitner. Musical director: Al-
bert J. Southwick. Publicity director:
Thomas H. Axelsen.

Rep: Edward Petry & Co., Inc. Seating
facilities: KSL Concert Hall seats 800.
Merchandising: Circular letters calling at-
tention to program sent to dealers and
distributors; arrange for newspaper space
and publicity; issue courtesy spot an-
nouncements pre-plugging programs; con-
tact dealers, distributors, etc.; arrange dis-
play cards in studios; any other coopera-
tion, deemed reasonable, will be offered.
Foreign lapguage programs: No call for
these in view of the population’s high
(99%) English-speaking character. Artists
bureau: Yes. Stock: Principal holders are
the Latter Day Saints Church, The Salt

N

RS

There can be only one

In SALT LAKE CITY

INTERMOUNTAIN

i KS L

Nationally Represented by
EDWARD PETRY & COMPANY

and the

MARKET

50,000 WATT
CBS AFFILIATE
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VIRGINIA

(400,200 radio homes, or 65% ownership among the State’s
to}tal of 613,00.0' families. Urban ownership is 178,800, or 82%
of urban families; rural ownership is 221,400, or 56% of rural

families.)

Radio Homes by Counties

Accomac ........... 6,140 Frederick .......... 4,550 Orange ............ 1,800
Albemarle ......... 7,150 Giles ............... 1,660 Page ............... 2,190
Alleghany ......... 4,640  Gloucester ...,..... 1,630 Patrick ............. 1,840
Amelia ............. 1,110  Goochland ......... 970 Pittsylvania ........ 12,120
Amherst ........... 2,350 Grayson ........... 2610 p hat 730
Appomattox ....... 1,060 Greene ............ 710 owhatan ..........
Arlington 10,960 Greensville ........ 1,790 [Erince Edward ... 2,100
Augusta 7,870 Halifax ............ 5090 Frince George 3,680
Bath ............... 1,090 Hanover ........... 2,310 Prince William 1,990
Bedford ............ 3,930 Henrico ............ 49,810 Princess Anne ..... 2,440
Bland .............. 750 Henry ............. 3,750 Pulaski ............ 3,080
Botetourt ........... 21170 Highland ........... 580 Rappahannock ..... 970
Brunswick ......... 2,440 Isle of Wight....... 1,890 Richmond .......... 890
Buchanan .......... 1,730  James City ........ 1,120 Roanoke ........... 22,120
Buckingham 1,730 XKing and Queen.... 990 Rockbridge 3,900
Campbell ........... 11,660 King George ...... 750 Rockingham 5,800
Caroline ........... 1,880 King William....... 1,110 Russell ............. 3,290
Carroll ............ 2,820 Lancaster .......... 1,330 Scott ... 2,940
Charles City .. Shenondoah 3,290
Charlotte .. Smyth ............. 3,350
Chesterfield Southampton 3,400
Clarke ............. 1,030 Lunenburg ......... 1,800 Spotsylvania ....... 2,810
Craig .............. 510 Madison ............ 1,140 Stafford ............ 1,120
Culpeper ........... 1,900 Mathews ........... 1,200 Surry .............. 1,030
Cumberland ....... 950 Mecklenburg 4,010 Sussex ............. 1,620
Dickenson .......... 1,870 Middlesex .......... 1,100 Tazewell ........... 4,540
Dinwiddie .......... 8,210 Montgomery ....... 4,230 Warren ............ 1,270
Elizabeth City ..... 4,720 Nangsemond ........ 5,220 Warwick .......... 9,120
ESSeX .iuiiiniinninn. 930 Nelson ............. 2,080 Washington ........ 6,440
Fairfax ............ 3930 New Kent ......... 620 Westmoreland 1,180
Fauquier ........... 2,940 Norfolk ............ 47910 Wise .... 7,260
Floyd .............. 1,450 Northampton 2,910 Wythe ............. 2,000
Fluvanna .......... 990 Northumberland .... 1,560 York ............... 1,250
Franklin ........... 2,910 Nottoway ........... 2,090

WCHYV, CHARLOTTESVILLE bureau: Set-up nominal only. Base rate:

Operator: Community Broadcasting
Corp., 4th & E. Market Sts. Phone: 2500.
Power: 250 and 100 watts on 1420 ke, Af-
filiation: Virginia Broadcasting System.
Opened: Aug. 28, 1933. (Note: Station gives
time to charitable, religious and education-
al institutions.)

General manager: John F. Arrington, Jr.
Production manager: George B. Russell
Chief engineer: W. W, Gray.

Rep: Burn-Smith Co., Inc. Seating facil-
ities: Studio seats 30 persons. Merchandis-
ing: Newspaper space in two papers at sta-
tion’s expense; contacts with dealers to in-
crease sale of goods; obtain orders and
display space; distribute pamphlets and
samples from house-to-house. Foreign
language programs: Not accepted. Artists

$60.

Copy restrictions: Beer and wine accept-
ed. E. T. library: Associated; Lang-Worth.
News: UP. News periods: 7:25-7:30 A.M.,
8-8:05 A.M., noon-12:05 P.M., 4:55-5 P.M.,,
6:30-6:35 P.M., 7-7:10 P.M., 10-10:05 P.M.,
all Monday through Saturday.

WBTM, DANVILLE

Operator: Piedmont Broadcasting Corp.,
427 Main Street. Phone: 2350. Power: 250
and 100 watts on 1370 kc. Affiliation: Vir-
ginia Broadcasting System. Opened: May
24, 1930.

President: L. N. Dibrell. Station mana-
ager: S. C. Ondarcho. Program director,
artists bureau head: W, P. Heffernan. Chief
engineer: Phil Briggs.
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L WRVA 50,000 WAT'TS MAKE
@ASH REGISTERS NG

O

VIRGINIA'S ONLY
50,000 WATT STATION
GIVES YOU MANY
MARKETS AT THE
COST OF ONLY ONE!

T PAYS—in every way—to use WRVA,

because only this radio station (with its
new 50,000 watt power) provides such thor-
ough coverage of Richmond and the rich
Tidewater area in this great State.

Although located near Richmond, Vir-
ginia, WRVA'’s popularity helps sell the
dealers aswell as the customers throughout
this broad area. That's why cash registers
sing a song of sales!

Write, wire or ‘phone for the naked truth
about WRVA’s new 50,000 watt coverage
PLUS the bare facts about this rich and

responsive market.

PAUL H. RAYMER COMPANY

National Representative
NEW YORK + CHICAGO « DEJROIT + SAN FRANCISCO
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VIRGINIA STATIONS—Continued

Power: 100 watts on 1500 kc. Affiliation:
NBC Supplementary Basic Service.
Opened: June 27, 1937. (Note: This station
is licensed to the firm publishing the
Richmond Times Dispatch.)

Manager: Ovelton Maxey. Program di-
rector: Grace E. Gatling. Chief engineer:
David Bain. Publicity director: Robert W.
Ehrman.

Rep: Edward Petry & Co., Inc. Merchan-
dising: Supply advance courtesy announce-
ments, sales and market analyses; contact
dealers and distributors. etc. Foreign
language programs: No information given.
Artists bureau: Yes. Base rate: $105.

Copy restrictions: Accept beer and wine,
but no hard liquor; proprietary medicines
must be approved by station. News: Chris-
tian Science Monitor; local.

WRVA, RICHMOND

Operator: Larus and Brother Co., Inc,
Hotel Richmond. Phone: 3-6633. Power:
50,000 watts on 1110 ke. Affiliation: CBS;
Mutual Broadcasting System. Opened:
Nov. 2, 1925,

General manager: C. T. Lucy. Business
manager: Barron Howard. Public rela-
tions, publicity: Walter R. Bishop. Produc-
tion manager: Irvin G. Abeloff. Traffic
manager: Burt T. Repine. Chief engineer:
D. C. Woods. Musical director: Edward
D. Naff.

Rep: Paul H. Raymer Co. Seating facil-
ities: Studio D seats about 100 persons;
also reception room and smaller studios;
Hotel Richmond Ballroom, 1,000, Mer-
chandising: No formal department; will di-
rect a campaign for an advertiser and
furnish stationery for mailings; if person-
nel is otherwise involved, a charge is
made. Foreign language programs: Not
accepted generally. Artists bureau: Yes.
Base rate: $300.

Copy restrictions: No beer, wines or hard
liquors at any time; no laxatives after 6
P.M.; no reducing preparations under any
conditions; in all other copy, rules of good
taste are to be observed. E. T. library:
World; Lang-Worth., News: UP. News pe-
riods: 7:55 A.M., 11:55 AM, 5:55 P.M., 11
P.M.,, all five minutes, all Monday through
Saturday (Esso).

WDB], ROANOKE

Operator: Times-World Corp., 124 West
Kirk Ave. Phone: 8131, Power: 5,000 and
1,000 watts on 930 ke. Affiliation: CBS.
Opened: June 20, 1924, (Note: WDBJ is
newspaper-owned by The Roancke Times
and The Roanoke World-News.)

President: Junius P. Fishburn, president,
The Times-World Corp. Station manager,
program director: Ray P. Jordan. Com-

mercial manager: Frank D. Kesler. Chiet
engineer: James W. Robertson. Artists
bureau head, musical director: Mary A.
Henson. Publicity director: Jack Weldon.

Rep: Free & Peters, Inc. Seating facili-
ties: Studio A, 100 persons, studio B, 25.
Merchandising: Write letters to dealers and
distributors; free announcements regarding
new programs; limited personal calls; dis-
plays in stores of leading dealers; displays
in own studio building show windows; pub-
licity with pictures in radio pages of parent
newspapers. Foreign language programs:
No rule against acceptance; but not rec-
ommended, since population is only 2%
foreign born. Artists bureau: Yes; have
about 40 singers and musicians under con-
tract. Base rate: $100.

Copy restrictions: Beer and wines ac-
cepted; no hard liquors; accept ‘“limited
number of the highest type of patent
medicines”; otherwise, rules are approxi-
mately the same as those of CBS. E. T.
library: World. News: AP. News periods:
8:40-8:45 A M., 1:50-2 P.M., 6:20-6:25 P.M.,
all Monday through Saturday; 10-10:05
P.M., Monday through Friday; 9:45-9:50
P.M,, Saturday only; 5:45-5:55 P.M., Sunday
only.

WRNL

RICHMOND, VA,

"The Friendly Station in
the Middle of Your Dial"

880 K.C.

Serves Virginia's richest
market with fine enter-
taining, educational, dra-
matic and news features.
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WASHINGTON STATIONS—Continued

Saturday; 7:30-7:35 A.M., 9-9:15 P.M., every
day.

KRKO, EVERETT

Operator: Lee E. Mudgett, 300 Clarke
Bldg. Phone: Main 526. Power: 50 watts
on 1370 kc (divides time with KEEN).
Affiliation: Mutual; Don Lee Broadcasting
System. Opened: January, 1922,

Manager, commercial manager: W. F.
Knehr, Production manager: Cliffe Han-
sen. Musical director: Maynard Bordsen.

Rep: John Blair & Co. Seating facilities:
Lobby seats 50 to 75 persons. Merchandis-
ing: Render any reasonable service; con-
duct surveys if desired. Foreign language
programs: Accepted. Artists bureau: Set-
up nominal only. Base rate; $25.

Copy restrictions: No beer, wines or
hard liquors accepted. E. T. library: None.
News: Transradio; Christian Science Moni-
tor. News periods: 7:45 A M. (network
news), 9:45 A M., 11:30 A.M,, 6 P.M., all 15
minutes, all Monday through Saturday.

KWLK, LONGVIEW
Operator: Twin City Broadcasting Corp.,
1262 Fourteenth Ave. Phone: Lv. 1-500.
Power: 250 watts on 780 ke (daytime). Af-

filiation: Mutual; Don Lee Broadcasting
System. Opened: May 10, 1938, (Note:
This station is affiliated with, but not
owned by, the Longview Daily News.)

General and station manager: M. F.
Woodling. Commercial manager: King
Mitchell. Program director: Robert Fer-

ris, Chief engineer: John Boren. Publicity
director: D, Hamilton.

Rep: Cox and Tanz; Walter Biddick
(Coast). Seating facilities: Two studios,
seating 25 and 75 respectively. Merchan-
dising: Work closely with clients in pro-
motion of program and product; window
placards, etc.; no charge for regular serv-
ices. Foreign language programs: Accepted
with copy subject to station revision;
scripts must be in English and in the for-
eign language, and submitted 24 hours in
advance. Artists bureau: None. Stock:
Held by A. C. Campbell (11%), A. L.
Raught (8%), J. M. McClelland (25%), Ray
MecClung (34%), Hugh McClung (22%)
Base rate: $30.

Copy restrictions: Only “generally ac-
cepted” patent medicine accounts taken;
beer and light wines accepted, but copy is
subject to station approval and revision.
E. T. library: NBC Thesaurus; Standard.
News: AP. News periods: 7:45 A.M,, 10:30

*

*

*

*

CBS
Affiliate

National Representatives:

for SEATTLE
and western WASHINGTON

a new standard in local programming

a new concept of frue public service

a new force in resultful advertising

THE new choice of informed advertisers

“THE FRIENDLY STATION"
THE KATZ AGENCY, INC.

710
Kilocycles
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WASHINGTON STATIONS—Continued

manager, commercial manager: Elmer D,
Pederson. Production manager: Dudley E.
Williamson. Chief engineer: A. L. Hender-
son, Musical director: Don Isham. Pub-
licity director: Margaret Emahiser.

Rep: John Blair & Co. Seating facilities:
Can accommoadate about 100 persons. Mer-
chandising: No information given. Foreign
language programs: No information given.
Artists bureau: None. Stock: Principally
held by Archie Taft and Louis Wasmer.
Base rate: $150.

Copy restrictions: Wine and beer adver-
tising accepted; no hard liguors; some
patent medicines acceptable; strict super-
vision of copy for propriety and good taste.
News: Transradio,

KOMO, SEATTLE

Operator: Fisher’s Blend Station, Inc.,
Skinner Bldg. Phone: Elliott 5890. Power:
5,000 and 1,000 watts on 920 ke. Affiliation:
NBC Pacific Coast Red. Opened: 1925,
(Note: KJR, same city, is also under con-
trol of Fisher’s Blend Station, Inc.)

General and station manager: Birt Fish-
er. Commercial manager: H. M. Feltis.
Program director: Willard Warren. Chief
engineer: Francis Brott. Publicity direc-
tor: Dick Keplinger.

Rep: Edward Petry & Co., Inc. Seating

facilities: Can accommodate 150 persons.
Merchandising: No information given.
Foreign language programs: None., Artists

bureau: None. Base rate: $240.

Copy restrictions: Sipiritous liquor ad-
vertising not accepted. E. T. library: NBC
Thesaurus. News: None,

KRSC, SEATTLE

Operator: Radio Sales Corp. 819 Fair-
view Place. Phone: Main 0110. Power:
250 watts on 1120 ke. Affiliation: None.
Opened: November, 1926.

President: P. K. Leberman. Manager:

Robt. E. Priebe, Commercial manager:
Romig C. Fuller. Program director: Ted
Bell. Chief engineer: George Freeman.

Musical director: Jack Meues.
director: Eddie Rivers.

Rep: None, Seating facilities: None.
Merchandising: Support advertisers with
ads in 15 local and community newspapers;
ads occupy 12 inches; account must furnish
mats. Foreign language programs: None.
Artists bureau: None. Stock: Principal
holders are P. K. Leberman and R. E.
Priebe. Base rate: $30 (14 hr.).

Copy restrictions: No alcoholic beverages
of any kind; no patent medicines, doctors
or dentists; commercial announcements
must not exceed 100 words. E. T. library:

Publicity

Lang-Worth; Standard; Associated; Davis
& Schwegler. News: Transradio; also
gather own. News periods: 7-7:05 A.M.,,
8-8:10 A.M., 9-9:056 AM., 10-10:10 AM., 11-
11:05 A.M., noon-12:10 P.M., 1-1:05 P.M.,,
2-2:05 P.M.,, 3-3:05 P.M., 4-4:10 P.M., 5-5:05
P.M., 6-6:10 P.M., 8-8:10 P.M,, all Monday
through Saturday; 4-4:10 P.M., 9-9:10 P.M,,
both Sunday.

KTW. SEATTLE

Operator: The First Presbyterian Church
of Seattle, Washington. Power: 1,000 watts
on 1220 kc (shares time with KWSC).

This station is non-commercial.

KXA, SEATTLE

Operator: American Radio Telephone
Co., 312 Bigelow Bldg. Phone: Seneca
1000. Power: 500 and 250 watts on 760 kc
(limited evening time with WJZ, New
York; have construction permit for 1,000
watts). Affiliation: None. Opened: May
1, 1928,

President, general manager: R, F. Meg-
gee., Station manager: Florence Wallace.
Commercial manager: Frank S. Powers.
Program director: Jackson Latham. Chief
engineer: Maurice M. McMullen.

Rep: Cox and Tanz. Seating facilities:
None. Merchandising: None. Foreign lan-
guage programs: Accepted; translation
must accompany copy. Artists bureau:
None. Base rate: $48.

Copy restrictions: Accept beer; no wine,
liquor or patent medicine advertising.
E. T. library: None listed. News: INS,
News periods: 8:30 AM. 12:30 P.M., 5:30
P.M., 9:30 P.M,, 11 P.M,, all 10 minutes all
Monday through Saturday.

KFIO, SPOKANE

Operator: Spokane Broadcasting Corp.,
526 Riverside Ave, Phone: Main 3400.
Power: 100 watts on 1120 ke (to local sun-
set). Affiliation: None. Opened: 1922.

President, station manager: A. L. Smith.
Program director chief engineer: C, T.
Strong. Musical director: G. Longmeier.

Rep: None. Seating facilities: Studio
seals 50 persons; two theatres, seating 350
each. Merchandising: None. Foreign lan-
guage programs: None. Artists bureau:
None. Stock: Owned by Arthur L. Smith.
Base rate: $25.

Copy restrictions: Beer and wine ac-
cepted; no alcoholic beverages of any other
kind; no medicinal accounts. E. T. library:
MacGregor. News: Local. News periods:
12:15-12:30 P.M., Monday through Satur-
day.

800
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WEST VIRGINIA STATIONS—Continued

Worth; MacGregor. News: Local. News
periods: 6:45 A M., 11:30 AM,, 6 P.M,, all 15
minutes, all Monday through Saturday.

WPAR, PARKERSBURG

Operator: Ohio Valley Broadcasting
Corp., Grinter Bldg. Phone: 2530. Power:
100 watts on 1420 ke. Affiliation: CBS;
West Virginia Network. Opened: July 11,
1935. (Note: WPAR is under the same
ownership as WBLK, Clarksburg, and
WCHS, Charleston, q.v.)

President, general manager: John A.
Kennedy. Station and commercial man-
ager: A. Rauch. Program director: Ken D,
Given. Chief engineer: Wm. A. Sodaro.
Musical director: Sarah Louise Heermanns.
Publicity director: Audrey Archer.

Rep: The Branham Co. Seating facilities:
Small audience can be accommodated in
the studio. Merchandising: Render com-
plete service gratis, except mailings for
which the sponsor is billed at actual cost.
Foreign language programs: Not accepted.
Artists bureau; None. Base rate: $75.

Copy restrictions: NAB Code of Ethics.
E. T. library: World. News: UP. News
periods: Not listed.

WWVA, WHEELING

CBS. Opened: Dec. 16, 1926. (Note: West
Virginia Broadcasting Corp. is also a
stockholder in WALR, Zanesville, O.).

President: George B. Storer.* Vice-presi-
dent, general manager: J. H. Ryan. Sta-
tion manager, commercial manager: George
W. Smith. Production manager, publicity
director;: Paul J, Miller. Program director,
artists bureau head, musical director:
Wayne Sanders. Chief engineer: Glenn
Boundy.

Rep: John Blair & Co. Seating facilities:
Wheeling Municipal Auditorium, capacity
2,000: admission 25¢. Merchandising: No
regular department; co-operation given as
desired, Foreign language programs: Ac-
cepted; English translation must be sub-
mitted in advance. Artists bureau: Nom-
inally maintained; feature acts booked for
personal appearances. Base rate: $150.

Copy restrictions: Accept beer not over
6% in alcoholic content; no hard liquor;
FCC rules strictly observed. E. T. library:
NBC Tresaurus. News: INS. News pe-
riods: 8-8:15 A.M.,, 1:20-1:25 P.M., 6:05-6:10
P.M., DMonday through Saturday; 8-8:05
P.M., Tuesday and Thursday; 8:15-8:20 P.M.,,
Monday and Wednesday.

* Also president of WSPD. Toledo.

WBTH, WILLIAMSON
Operator: Williamson Broadcasting Corp.
Power: 100 watts on 1370 ke (daytime).
At press time this station had a con-
struction permit only,

WISCONSIN

(612,700 radio homes, or 83% ownership among the State’s
total of 735,000 families. Urban ownership is 377,000, or 93%
of urban jamilies; rural ownership is 235,700, or 71% of rural

Radio Homes by Counties

Operator: West Virginia Broadcasting
Corp.,, Hawley Bldg. Phone: Wheeling
5383. Power: 5,000 watts on 1160 ke (di-
vides time with WOWO). Affiliation:

families.)

Adams ....... ... 1,470 Eau Claire...
Ashland ........... 4,010 Florence ....
Barron ... 6,100 Fond du Lac
Bayfield ........... 2,660 Forest ......
Brown ............. 14,030 Grant .......
Buffalo ............ 2,730 Green ......
Burnett ............ 1,820 Green Lake
Calumet ........... 2,940 Iowa .......
Chippewa .......... 6,460 Iron ........
Clark .............. 5,700 Jackson .....
Columbia .......... 6,540 Jefferson ...
Crawford .......... 3,080 Juneau .....
Dane .............. 24,700 Kenosha ....
Dodge ............. 10,490 Kewaunee
Door ......iiieia.n 3,360 La Crosse ...
Douglas ............ 10,120 Lafayette ...
Dunn .............. 5,000 Langlade ...

....... 8,950 Lincoln ............ 4,140
....... 670 Manitowoc ......... 12,000
........ 12,690 Marathon .......... 12,580
....... 1,790 Marinette .......... 6,260
....... 7,720 Marquette ......... 1,820
....... 4,680 Milwaukee .........170,490
....... 3,010 Monroe ............ 5,370
....... 3,860 OQOconto ............ 4460
....... 1,750 Oneida ............. 3,200
s 2,830 Outagamie ......... 12,630
....... 8,270 Ozaukee ........... 3,440
....... 3,320 Pepin .............. 1,390
....... 14,040 Pierce ............. 3940
coves.. 2880 Polk ...l 4,560
....... 11,970 Portage ............ 5950
....... 3,500 Price .............. 2,990
....... 3,940 Racine ............. 20,470
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WYOMING

(49,800 radio homes, or 80% owmnership among the State’s

total of 62,000 families.

Urban ownership is 18,100, or 90%

of urban families; rural ownership is 31,700, or 75% of rural

Radio Homes by Counties

families.)

Albany ............ 2,950 Johnson

Big Horn........... 2,180 Laramie ....
Campbell .......... 1,350 Lincoln .....
Carbon ............ 2,620 Natrona ....
Converse .......... 1,500 Niobrara ....
Crook ............. 1,020 Park .......
Fremont ........... 2,310 Platte ......
Goshen .......... .. 2,180 Sheridan ....
Hot Springs........ 1,370 Sublette ....

KDFN, CASPER

Operator: Donald L. Hathaway, First &
Lennox. Phone: 407. Power: 500 watts on
1440 kc. Affiliation: None. Opened: Jan.
2, 1930.

QOwner-manager: Donald L. Hathaway.

Rep: Walter Biddick Co. (Pacific Coast);
Sears and Ayer (Chicago and New York).
Seating facilities: Studio seats 50 persons;
auditorium seating 1,800 available. Mer-
chandising: “Equipped to carry advertis-
ing programs through the dealer”; but no
consumer merchandising. Foreign lan-
guage programs: Can be handled; popula-
tion, however, is less than 1% foreign.
Artists bureau: None. Base rate: $40.

Copy restrictions: Beer and wines ac-
cepted; no hard liquors; patent medicines
accepted at discretion of station; FCC and
Federal Trade Commission rules govern
restriction of copy; price mentions per-
mitted. E. T. library: Lang-Worth; NAB;
Davis & Schwegler, News: Transradio.
News periods: 8:30-8:35 A.M., 9:40-9:45
AM., 10-10:05 A.M. 11-11:05 A.M. 12:25-
12:35 P.M., 4-4:05 P.M., 5:30-5:35 P.M., 6:45-
7 P.M., 8:30-8:40 P.M., all Monday through
Saturday.

KVRS, ROCK SPRINGS

Operator: Wyoming Broadcasting Co.,
1307 Wyoming Ave. Phone: 93. Power:
250 and 100 watts on 1370 kc. Affiliation:
None. Opened: June 21, 1938.

President: R. R. West. Station mana-
ger: H. L. McCracken, Program director:
Michael Reid. Chief engineer: C. R. Mil-
ler. Artists bureau head: Lottie Peach,

Rep: None. Seating facilities: Can ac-
commodate about 150 persons. Merchan-
dising: Have a daily program (15 minutes)
devoted to promoting -clients’ program
and products; no charge for inclusion in
this “Shopping Service” broadcast. For-

810

....... 1,010 Sweetwater ........ 4,350
....... 5950 Teton .............. 390
....... 2,180 Uinta .............. 1290
....... 6,380 Washakie .......... 790
....... 1,010 Weston ............ 990
....... 1,800 Yellowstone National
....... 1,890 Park ............ 60
....... 3,850 . ) )
....... 380 . ‘ '

eign language programs: None. Artists

bureau: Setup nominal only. Base rate:
$30 (% hr.),

Copy restrictions: Beer accounts accept-
ed; station has no written rules govern-
ing copy, but decides each case individu-
ally. E. T. library: NBC Thesaurus; Mac-
Gregor. News: Transradio; Christian Sci-
ence Monitor. News periods: 7:45 AM,,
10 AM. (women’s news), 12:15 P.M, 2
P.M., 4 PM. (Monitor news), 6:30 P.M,,
all 15 minutes, all Monday through Sat-
urday.

KWYO, SHERIDAN

Operator: Big Horn Broadcasting Co.,
340 N. Main Street. Phone: 601, Power:
250 and 100 watts on 1370 kc. Affiliation:
None. Opened: July 9, 1934,

Manager: Herbert Siebert. Treasurer:
Bill Anthony. Program director: Kay
Wadick. Engineers: Bob Crosswaite; Carl
McGee.

Rep: Sears & Ayer; Homer Griffith.
Seating facilities: Two studios, plus an
auditorium seating 200. Merchandising:
Supply publicity, work out window dis-
plays, etc.; all services rendered gratis.
Foreign language programs: Will accept,
but reserve right to refuse or discontinue
any program for reasons satisfactory to
the station; very large foreign audience
in territory includes Poles, Bohemians,
Germans, Italians. Artists bureau: Setup
nominal only. Base rate: $16.20 (quarter-
hour once-weekly for one month).

Copy restrictions: Accept beer; no other
alcoholic beverages; all copy subject to
station approval or revision. E. T. library:
Standard; MacGregor. News: Transradio.
News periods: 7:30 A.M., 10 AM., 12:15
P.M., 4:30 P.M, 7:30 P.M,, all 15 minutes,
all Monday through Saturday; 12:45-]
P.M., 4:45.5 P.M., Sunday only,
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ALASKA

KFQD, ANCHORAGE

Operator: Anchorage Radio Club, Inc.,
Anchorage. Phone: 143 Y; 226 R, Power:
250 watts on 780 kc (operates nighttime
only). Affiliation: None. Opened: May 27,
1924.

General and station manager, publicity
director: R. E. McDonald. Program and
musical director: Ken Laughlin. Chief en-
gineer: W. J. Wagner.

Rep: Walter Biddick Co. Seating facili-
ties: Can accommodate 100 persons. Mer-
chandising: Service furnished on request.
Foreign language programs: None. Artists
bureau: None. Stock: Principally held by
R. E. McDonald. Base rate: $35.

Copy restrictions: Advertising of alco-
holic beverages accepted on approval; all
copy is subject to station standards. E, T.
library: MacGregor. News: Transradip.
News periods: 7 P.M. and 9 P.M. (dura-
tion not listed), Monday through Saturday;
8 P.M. (“News Magazine of the Air”),
Monday, Wednesday, Friday.

KFAR, FAIRBANKS
Operator: Midnight Sun Broadcasting
Co. Power: 1,000 watts on 610 ke.
At press time this station had a construc-
tion permit only,

KINY, JUNEAU

Operator: Edwin A. Kraft, Juneau,
Alaska. Power: 1,000 watts on 1430 kc.
Affiliation: None; occasional tie-up with
NBC Red via shortwave. Opened: June 1,
1935.

Owner: Edwin A. Kraft. Station man-
ager: C. B. Arnold. Chief operator: Fred
Heister.

Rep: Northwest Radio Advertising Co,,
Inc. (Seattle); Joseph Hershey McGillvra,
(New York). Seating facilities: Studio
accommodates about 150; auditorium seat-
ing 500 available. Merchandising: Com-
plete service; call on trade, assist in distri-
bution, arrange for display cards, etc.
Foreign language programs: Not accepted.
Artists bureau: No information given. Base
rate: $25 (% hr.).

Copy restrictions: No liquor advertising
accepted. News: AP; Transradio.

KGBU, KETCHIKAN
Operator: Alaska Radio & Service Co,,
Inc. Power: 500 watts on 900 kc.
Base rate: $60.
No other information available after re-
peated reguests.

HAWAII

KHBC. HILO

Honolulu Broadcasting Co.,
Ltd. 1129 Kapiolani Blvd. Phone: 2323
Power: 250 watts on 1400 ke. Affiliation:
CBS; Mutual. Opened: March 15, 1930.
(Note: This station is sold in combination
with KGMB, Honolulu; both are under the
same ownership, and both are affiliated
with the Honolulu Star-Bulletin.)

General manager: J. Howard Worrall,
Station manager: Earl A. Nielsen. Chief
engineer: Fugene Goldrup.

Rep: John Blair & Co. Seating facilities:
None listed. Merchandising: Contact deal-
ers by phone and personal calls; render
follow-up work and co-operation in com-
plete merchandising program. Foreign lan-

Qperator:;

811

guage programs: Accept limited number
of announcements for participating Japa-
nese, Chinese and Filipino programs. Art-
ists bureau: None, as such, but have local
clearing house for talent. Base rate: $32;
with KGMB: $80.

Copy restrictions: Accept beer and light
wines, but no hard liquor; accept certain
patent medicines, subject to advice of sta-
tiom attorneys; forbid excessive claims,
such as use of the words “the best”; for-
bid use of “guaranteed” unless inspection
bears out guaranty; no mail order or “per
piece” advertising; all copy must conform
to NAB Code of Ethics and Federal Trade
Commission rules and regulations. E. T.
library: World; MacGregor, News: UP.
News periods: 5:45-6 P.M., daily.
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HAWAIIAN STATIONS—Continued

KGMB, HONOLULU

Operator: Honolulu Broadcasting Co,
itd., 1129 Kapiolani Blvd. Phone: 2323.
Power: 5,000 and 1,000 on 590 ke, Aftilia-
tion: CBS; Mutual. Opened: March 15,
1930, (Note: KHBC, Hilo, is sold in com-
bination with this station; both are under
the same ownership, and both are af-
filiated with the Honolulu Star-Bulletin).

General manager: J. Howard Worrall.
Station manager: Webley Edwards Pro-
gram direetor: Leo Rumsey. Chief en-
gineer: Fugene Goldrup. Production man-
ager: Bob Stanley. Publicity director:
Henry C. Putnam.

Rep: John Blair & Co. Seating facilities:
Main studio seats 200 persons; Princess
Theatre, 1,800; Hawaii Theatre, 1,200 (used
after regular performances). Merchandis-
ing: Dealer confacts by personal call or
phone; render follow-up work and co-
operation in complete merchandising pro-
gram. Foreign language programs: Accept
limited number of announcements for par-
ticipating Japanese and Filipino programs.
Artists bureau: Operate a clearing house

for local talent. Base rate: $72; with
KHBC, $%80.
Copy restrictions: Beer and wine ac-

cepted; no liquor advertising; accept cer-
tain patent medicines, subject to advice of
station attorneys; no mail order or “per
piece” advertising; forbid excessive claims,
such as “the best” and use of “guaranteed”
unless inspection bears out guaranty; all
copy must conform to NAB and Federal
Trade Commission regulations. E. T. li-
brary: World; Associated; MacGregor;
NAB. News: UP. News periods: 7:15-7:30
ADM., 12:15-12:30 P.M., 6:45-7 P.M., all
daily except Sunday.

KGU, HONOLULU

Operator: Advertiser Publishing Co.,
Ltd. Kapiolani Blvd. and South Street.
Phone: 2311, Power: 2,500 watts on 750 kc.
Affiliation: Special NBC Hawaiian service,
available for use with NBC Pacific Coast
Red or Blue. Opened: May 11, 1922. (Note:
This station is newspaper-owned by the
Honolulu Advertiser),

Station head and manager, chief en-
gineer: M. A. Mulrony. Assistant manager:
Donald O. Crozier. Program manager:
FEdward Jansen. Musical director: Verne
W. Thompson.

Rep: The Katz Agency; Walter Biddick
Co. (Pacific Coast). Seating facilities: Stu-
dio 1 seats 50 persons; Studio 2 seats 100;
Auditorium seats 500. Merchandising:
Complete news and merchandising service
rendered in cooperation with the Hono-
iulu Advertiser. Foreign language pro-
grams: Accepted at regular rate card rates
plus a 40c or 75¢ translation charge for
each announcement depending on its
length; limited number of Japanese, Fili-
pino and Chinese programs current.
Artists bureau: None. Base rate: $75.

Copy restrictions: Accept beer and wine
accounts; all copy subject to station ap-
proval and FCC rules and regulations.
News: Transradio.

KTOH, LIHUE

Operator: Garden Island Publishing Co.,
Ltd. Power: 250 and 100 watts on 1500 kc.

At press time this staticn had a con-
struction permit only.
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