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Call POWER
Licensee and Location Letters Frequency (kc) Visual Aural
Metropolitan Television, Inc.
New York, N.Y................... waMT 162000-168000 250 w 250 w
(CP only)
Don Lee Broadcasting System
Los Angeles, Calif................ W6XAO 50000-56000 1000 w 150 w
Don Lee Broadcasting System
San Francisco, Calif.............. WEXDL 50000-56000 1000 w 1000 w
(CP only)
Don Lee Broadcasting System
Portable-area of Los Angeles,
Calif. ...... ... .. ... . i il W6XDU 318000-330000 65w
(CP 50w, Special television relay station with W6XAQ)
National Broadcasting Co., Inc.
New York, N. Y.................. W2XBS 50000-56000 12000 w 15000 w
National Broadcasting Co., Inc
Portable—Camden, N. J. and
New York, N. Y.................. W2XBT 162000-168000 400 w

National Broadcasting Co., Inc.
Portable-area of New York...... W2XBU

National Broadcasting Co., Inc,
Washington, D. C................. W3XNB

National Broadcasting Co., Inc.
Philadelphia, Pa. ................ W3XPP

Philco Radio & Television Corp.

Philadelphia, Pa. ............... W3XE
Philco Radio & Television Corp.
Philadelphia, Pa. ............... WwW3XPp

Philco Radio & Television Corp.
Portable-area of Philadelphia, Pa. W3XPR

Purdue University
West Lafayette, Ind. ............ WIXG

RCA Mig. Co., Inc. (Portable)
Bldg. No. 8 of Camden Plant,
Camden, N. J......ocovnieeeiinn, W3XAD

RCA Mfg. Co., Inc.
Camden, N. J................o.. W3XEP

State University of Iowa
Towa City, Iowa.........coovvnn.. WIXUI

Television Productions, Inc.
Los Angeles, Calif................ W6XLA

(Television relay station with W2XBS)

282000-294000 15w
(Television relay station with W2XBS)

60000-66000 1000 w 1000 w
(CP only)

102000-108000 1000 w 1000 w
(CP only)

66000-72000 10000 w 10000 w

230000-242000 15 w (CP 125 Watts)
(Television relay station with W3XE)

230000-242000 60 w (peak)
(Television relay station with WPTZ)

66000-72000 0w 750 w
(CP only)

321000-327000 500 w 500 w

84000-90000 30000 w 30000 w

50000-56000 100 w

210000-216000

234000-246000 250 w

(CP only, television relay station with W6XYZ)

Television Productions, Inc.
Los Angeles, Calif................ W6XYZ

WCAU Broadcasting Co.

Philadelphia, Pa. ............... W3XAU
Zenith Radio Corp.
Chicago, T1l. .............ciouiat. WIXZV
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78000-84000 1000 w 1000 w
(CP only)

84000-90000 1000 w 1000 w
(CP only)

50000-56000 1000 w 1000 w
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COMMERCIAL
TELEVISION

STATIONS

PERSONNEL—FACILITIES—ACTIVITIES

KSEFE
LOS ANGELES
Frequency: 96000-102000 Kc.

Power: Sight, 1000 Watts; Sound, 2000
Watts
Effective Signal Radiated............... 1850
Owned-Operated By...... Earle C. Anthony,
Inc.
Business Address...... 141 N. Vermont Ave.
[ ]
NEW YORK
Frequency: 60000-68000 Kc. (Sight, 61250;

Sound, 65750); Power: Sight, 15000 Watts.
Sound, 7500 Watts

Effective Signal Radiated............... 2400

Owned-Opercated By....Columbia Broadcast-
ing System

Business Address......... 485 Madison Ave.

Phone Number........... Wlckersham 2-2000

Studio Address........... 15 Vanderbilt Ave.

Transmitter and Antenna Location,
Chrysler Building
Time on the Air: 15 hours (or more) weekly

Personnel

Executive Director............ Adrian Murphy
Manager of Operations........ Leonard Hole
Program Director............. Gilbert Seldes
Production Manager-

Director. . ............. Worthington Miner
Publicity Director................ Wil Marcus
Casting Director................ Ruth Norman

Musical Clearance............ Steve Marvin

Chiet Engineer

1941-1942 ACTIVITIES

In January., 1941, CBS demonstrated both
live and film pick-up of color television to the
Federal Communications Commission and the
National Television System Committee in New
York. This demonstration employed the color

902

television system developed by CBS during
1940.

As soon as the CBS ftransmitter in the
Chrysler Building had been converted for
operation on the new frequency in June, daily
experimental color broadcasts were conducted,
and have been continued ever since.

The color development of the Columbia
Broadcasting  Television has  proceeded
throughout 1941 and has resulted in basic
technical data looking toward the setting of
standards. New equipment for both pick-up
and receiving, based on commercially practi-
cal designs, was constructed.

On July 1, 1941, station WCBW began a
reqular weekly program schedule of 15 hours
per week under the rules of the Federal Com-
munications Commission. The following peo-
ple in the field of public atfairs have appeared
before the Columbia Broadcasting System tele-
vision cameras:

Governor Philip LaFollette, Admiral Yates
Sterling, Norman Thomas, Harper Sibley, Mrs.
Preston Davie, William L. Shirer, Rex Stout,
Morris L. Ernst, Clark Eichelberger, Quincy
Howe, Linton Wells, Robert K. Straus. Major
George Fielding Eliot, Mrs, Harold V. Milligan.
Judge Dorothy Kenyon. Emmet S. Conely.
Father Talbot, Helen Parkhurst, Janet Flanner,
Michael Strange.

In the field of sports, Arthur Donovan,
Johnny Vandermeer, Ruth Aarons, Sandor
Glancy. Billy Soose, Leity Gomez and others.

Third, in the general field of entertainment.
The great dancers Paul Draper, Paul Haakon,
Patricia Bowman, Eric Hawkins, Estelle and
LeRoy. Betty Jane Smith, Harland Dixon and
Victor. Singers: Joan Edwards. Tamara, Kuz-
netzoff, Tana. Burl Ives, Mary Sutherland.
Comedians: Al Bernie, Hal Sherman, Gus Van,
Jack Gilford, John Hoysradt.

In the arts. Francis Henry Taylor. the Direc-

**Station has special authority to operate
experimentally with a commercial license at
press-time.

*Station had construction permit at press-
time.
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tor of the Metropolitan Museum of Art and
members of the Metropolitan staiff; Thomas
Craven the famous art critic: Sidney Jomis,
authority on modern art: also among archi-
tects and designers. Buckminster Fuller and
Donald Deskey.

In the great field of country and folk danc-
ing, May Gadd, the head of the Country
Dance Society, and the folk dances of a dozen
nations.

The lack of mobile equipment because of
priorities, hampered the operation of the sta-
tion because of the pressure it put on the stu-
dio. Nevertheless, a new ease of movement,
sense of space and sense of real life were
developed in the technique of handling the
camera and the participants in the programs.
These constitute a major contribution in the art
of producing television programs.

WCBW, since the start of its operations in
July, has presented programs dealing with the
National Defense and War Efforts, has shown
the workings of many branches of the services
of the United States Government, including the
Navy, Cecast Guard, Marine Corps: also, the
Red Cross. Boy Scouts and Civilian Defense
organizations. The station developed a tech-
nique for the direct sale of Defense Bonds to
the television audience by inviting members
of the audience to telephone in their Delense
Bond orders. In three programs, a total of
100.000 dollars worth of bonds were sold.

[ ]
LOS ANGELES (HOLLYWOOD) —
EST. 1931
Frequency: Sight, 51250 Kc.: Sound, 55750 Kc.
Power: Sight, 4000 Waits: Sound, 2000 Watts
Effective Signal Radiated.............. 5600
Owned-Operated By......... Don Lee Broad-
casting System
Business-Studio Address....3800 Mount
Drive
Phone Number.............

Lee

HOllywood 8255

Transmitter & Antenna Location. . ..3800 Mount
Lee Drive
Time on the Air: 4 to 5 p.m.; 8 to 11 p.m.
Personnel

President .................... Thomas S. Lee
Vice-President and General Manager,
Lewis Allen Weiss
Director of Television...... Harry R. Lubcke
Assistant Director of Television,
Wilbur E. Thorp

Television Engineer.......... William S. Klein
Television Engineer........ Harold W. Jury
Television Engineer........... Robert L. Pitzer
Television Engineer......... Thornton Chew
Television Cameraman........ Dwicht Warren
Television Cameramem........ James Palmer
Television Producer............. Jack Stewart
Building Superiniendent........ Paul Marshall

90

-

3

FACILITIES

SYSTEM IN USE: 525 line 30-60 frame F.C.C..
Standard, all electronic -cathode-ray. Horizon-
tal Polarization. Studio .Cameras and film
equipment, Complete 100 ft. square two story
television building housing one 100 ft. x 60
ft x 30 ft. television stage. one 46 ft. x 26
ft. x 16 ft. stage, monitor. film, tramsmitter,
makeup, and lounge rooms, offices, shop.
transformer vaults, etc., Three hundred foot
tower, antenna elevation 2000 ft.

W6XDU (experimental television relay sta-
tion operating with KTSL) operates on 324
megacycles and is a beam relay type tele-
vision transmitter used for outside pickups.

DEVELOPMENTS OF 1941: W6XAO (experi-
mental call letters of KTSL) operated 590 hours.
Sixty-seven remote ‘progrdms scheduled and
broadcast.

Studio shows have included vaudeville by
Maury Amsterdam. Mabel Todd. Tony Ro-
mano. the Montez ballet dancers, news tele-
casts featuring Maxine Gray, and an enlist-
ment and instructional group of acts by the
U. S. Navy.

Film presentations included educational
items and instruction on and promotion of
interest in National Defense. Comedies also
were shown, and exceptionally {ine films from
the Hancock Expedition’s travels on the west-
ern coast of North and South America. News-
reels also played an important part in the
television program, several being prepared
especially for television station W6XAO.

Remote television pickups included the pro-
fessional boxing and wrestling matches from
the Hollywood American Legion Stadium
twice weekly until November, 1941; thereafter,
the same program from the Olympic Audi-
torium in downtown Los Angeles. The pickup
of the Hollywood Stars Coast Baseball League
twice weekly was also another remote of
great interest to our television lookers. The
Easter Sunrise service at the Hollywood Bowl,
the Easter Promenade and auto races from
Southern Ascot speedway were also telecast.

RECEIVERS: There are between 400 and
500 television receivers in the service area
of WBXAO, some as far as Pomona at 35
miles away, a number in Long Beach at 25
miles away and many in cities at lesser dis-
tances. The predominant commercially manu-
factured television receiver is the TRKI12 or
120 of RCA. There are some RCA TRK9, and
approximately 50 TT5 RCA television receiv-
ers. A number of the latter are operating
satisfactorily in Long Beach at 25 miles from
W6XAO. Other commercially manufactured
television receivers are the local Gilfillan G12
which is an equivalent to the RCA TRK12 and
utilizes a 12-inch cathode ray tube, some
Dumont 12 and 20-inch tube television receiv-
ers, the General Electric 12's and 9-inch
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receivers, and the Stromberg-Carlson and
Stewart-Warner 12 and 9-inch receivers.

There are over a hundred owner constructed
television receivers fabricated from Meissner
and other kits, as well as completely according
to the owners’ design., A number of the latter
give excellent operation, some utilizing 12-
inch cathode ray tubes giving actually su-
perior images at 15 and 20 miles from W6XAO
than would be expected from commercially
manufactured models.

PUBLIC DEMONSTRATIONS: Television re-
ceivers have been maintained by the Don
Lee Broadcasting System at the following
public places: Wilshire Brown Derby, Kiefer's
Pine Knot Drive-In, Vine Brown Derby, Grif-
fith Planetarium, Miramar Hotel, Hollywood
Roosevelt Hotel. The Town House. Various
radio stores have also held public demonsira-
tions.

PATENTS & RESEARCH: In addition to
regularly scheduled programs, research work
on television in all of its branches has con-
tinued at WEXAO. Membership on NTSC com-
mitiees and testimony at F.C.C. hearings as-
sisted in selling the commercial standards for
television.

[
WAB D
NEW YORK CITY

Frequency: 78000-84000 Kc. (Sight, 79250 Kc.;
Sound, 83750 Kc.); Power: Sight, 1000 Watts;
Sound, 1000 Watts

Owned-Operaied By....Allen B. Du Mont
Laboariories ,Inc.

Business-Studio Address....515 Madison Ave.

Phone ..........c.ioiuiiiiuennn PLaza 3-9037
Transmitter & Antenna Location....515 Madi-
son Ave.
Personnel
President ................ Allen B. Du Mont

SCHENECTADY, N. Y.
Frequency: 66000-72000 Kc.; Power:
10000 Waits; Sound, 3000 Watts

Effective Signal Radiated............... 1200
Owned-Operated By...... General Electric Co.
Business Address ............. 1 River Road

Sight,

Phone Number ..................... 4-2211
Transmitier & Antenna Location........ New
Scotland, N. Y.
®
MILWAUKEE
Frequency: 66000-72000 Kc.; Power: Sight,
4180 Walis; Sound, 3350 Watts
Effective Radiated Signai............... 1200

904

Owmed-Operated By......... The Journal Co.
Business-Studio Address...... 720 East Capitol
Drive

Phone Number Marquetie 6000
Transmitter & Anienna Location....720 East
Capitol Drive

WNBT

NEW YORK

Frequency: 50000-56000 Kc. {(Sight, 51250:
Sound. 55750); Power: Sight, 12000 Wails:
Sound, 15000 Watts

Effective Signal Radiated............... 1800

Ovwmed-Operated By......... National Broad-
casting Co.

Business Address...... 30 BRockefeller Plaza

Phone Number ................. Clrcle 7-8300

Studio Address......... 30 Rockefeller Plaza

Transmitter and Antienna Location....Empire
State Bldg.

Time on the Air: Full time commercial license

Personnel

Manager of Television Department,
Noran E. Kersta

Executive Program Director. ... Warren Wade
Chief Television Engineer. ...Robert E. Shelby
FACILITIES

Technical facilities of Station WNBT include
a direct pickup studio for live talent produc-
tions, a mobile television unit and transport-
able equipment. All facililies operaie under
technical standards established in 1941 by
the Federal Communications Commission.

The live talent studio. located in Radio City,
is fitted with three camera chains. The cam-
eras are of the Iconoscope type. A film scan-
ning room has iwo cameras and specially
adapted motion piciure projectors for both
35 mm, and 16 mm, films.

The mobile unit, mounted in two motor vans,
is equipped with two cameras for direct pick-
up of a wide variety of outdoor and indoor
programs at poinis remote from NBC’s Radio
City sightsound studios. It has successfully
relayed outdoor programs over a distance of
27 miles. Its video transmitter has an output
of 400 watts; an associated sound irans-
mitter is rated at 100 watis. The two operate
in the relay channel of 162,000- 168.000 Kc.
Cable carried with the unit enables the field
crew to operate cameras at distances up to
800 feet from the motor vans,

The transportable equipment used by NBC
television for remote pickups is a compact
unit, weighing less than 1,000 pounds and
divided into carrying cases., none of which
weighs more than 90 pounds. The equipment

*Station had construction permit at press-
time.
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is used for remote pickups where operation
of the larger mobile unit is impracticable, It
includes a 15-watt video transmitter, two cam-
eras and associated monitoring and control
apparatus. A typical instance of its use was
in relay of the 1941 New Year's Eve celebra-
tion at the Rainbow Room in New York City.
The unit is licensed to operate in the channel
162,000-168.000 Kc.

Signals from the WNBT transmitter, located
in the Empire State Building tower, are re-
ceived over a service area with a radius of
approximately 60 miles. Under favorable
conditions the NBC television programs are
seen and heard over considerably greater dis-
tances. The General Electric Company’'s Sta-
tion W2XB, located 129 miles from the NBC
transmitter, has in the past rebroadcast NBC
programs originating in New York City. Sta-
tion WPTZ, Philadelphia, undertook regular
rebroadcast of NBC programs in 1941. A single
relay link, located at Wyndmoor, eight miles
from the Philco station’s transmitter. shunts
NBC programs to the WPTZ iransmitter in
North Philadelphia.

The National Broadcasting Company main-
taing a television staff of nearly 80 persons at
Radio City. These are engaged in technical,
programming, sales and research activities.
A minimum weekly program service of 15
hours is offered 1o televiewers in the New
York City area.

Experimental facilities associated with the
station include studio equipment for color
television, This is of the mechanical, three-
color scanning disc type. Experimental broad-
casts in color have been made; also frequency
modulaied iransmissions in black-and-white
images.

Station WNBT, the world’'s first commercial
television station, was formerly operated as
experimental station W2XBS, Originally an
RCA station, it was first licensed April 4,
1928. W2XBS was successively located in
Fifth Avenue and the Times Square Studio
of the National Broadcasting Company. It
passed under NBC management in 1930. Since
1931 NBC has conducted television transmis-
sions from the present location of WNBT.
in the Empire State Building tower.

The all-elecironic system of television was
infroduced by NBC in a series of test irans-
missions in 1936. Images were first in 343
horizontal scanning lines. Later the standard
was raised to 441 lines, then to 525 lines.

Regular public service in television pro-
grams was inaugurated April 30, 1939, when
opening ceremonies of the New York World’s
Fair were broadcast to New York televiewers.

The first commercial license issued under
the rules of the F.C.C. was granted to NBC
in June, 1941, On July 1 the station, ags WNBT,
went on the air with four commercial pro.
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grams. The station’s commercial record for the
first six months of commercial operation in-
cluded thirieen sponsors. representing eight
different industries. The percentage of spon-
sored time in December, 1941, was slightly
less than ten per cent.

Outstanding programs transmitted by the
NBC station have included the complete floor
proceedings of the 1940 Republican National
Conveniion at Philadelphia; National League
baseball games at Ebbets Field, professional
and college football games, numerous Madi-
son Square Garden sports events, supper
club floor shows and a wide range of drama-
tic, variety, educational and personality pre-
sentations from the Radio City television
studios.

WNB W~

WASHINGTON, D. C.

Frequency: 60000-66000 Kc.: Power: Sight,
1000 Watts: Sound, 1000 Watts
Eifective Signal Radiated .............. 1200

Owned-Operated By........
casting Co.

Business-Studio Address...... Wardman Park
Hotel

[
WPTZ
PHILADELPHIA, PA.

Frequency: 66000-72000 Kc.: Power:
10000 Watts: Sound. 10000 Waits

Owned-Operated By........ Philco BRadio &
Television Corp.

Sight,

Effective Signal Radiated ............... 680
Business Address......... Tioga & C Streets
[+
CHICAGO
Frequency: 50000-56000 Kc.; Power: Sight

and Sound, 4500 Watts
Effective Radiated Signal ............. 1270

Owned-Operated By...... Zenith Radio Corp.
Business-Studio Address....8001 Dickens Ave.
Phone Number .............. Berkshire 7500
Transmitter & Antenna Location....135 S. La
Salle St.
Time on

the Air......... Unlimited license

Personnel

President ............... E. F. McDonald, Jr.
Station Manager................. J. E. Brown

‘Station had construction permlt at press-
time.
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F. C. C. REGULATIONS REGARDING
BROADCAST STATIONS FOR
TELEVISION AND FACSIMILE

As of January 1, 1942

The term ‘visual broadcast service” means a service rendered by

stations broadcasting images for general public reception. There

are two classes of stations recognized in the visual broadcast

service, namely: Television broadcast stations and Facsimile
broadcast stations.

COMMERCIAL TELEVISION BROADCAST STATIONS

Definitions

“Television broadcast station” means
a station licensed for the transmission of
transient visual images of moving or
fixed objects for simultaneous reception
and reproduction by the general public'.

“Television broadcast band” means the
bands of frequencies allocated for tele-
vision broadecast stations.

“Television channel” means a band of
frequencies 6,000 kilocycles wide and
which may be designated by channel
numbers as in section on channel as-
signments in these rules or by the
extreme lower and upper frequencies.

“Television transmission standards”
means the standards which determine
the characteristics of the television sig-
nal as radiated by a television broadcast
station.

“Standard television signal”’ means a
television signal conforming with the
television transmission standards set
forth in the Standards of Good Engineer-
ing Practice for television stations.

“Televiston transmitter” means the
radio transmitter or transmitters for
the transmission of both visual and
aural signals.

“Visual transmitter’” means the radio
equipment for the transmission of the
visual signal only.

“Aural transmitter” means the radio
equipment for the transmission of the
aural signal only.

“Visual transmitter power” means the
peak power output when transmitting a
standard television signal.

“Service area” means the area in
which the signal is not subject to objec-
tionable interference or objectionable

t The transmission of synchronized sound (aural
broadecast) is considered to be an essential phase of
television broadcast and one license will authorize
both visual and aural broadcasts.
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fading., (Television broadcast stations
are consideved to have only one service
area; for determination of such area see
Standards of Good Engineering Practice
for Television Broadcast Stations.)

“Main studio” as to any television
broadcast station means the studio from
which the majority of the local programs
originate, or from which a majority of
the station identification announcements
are made.

Allocation of Facilities

Basis for license.—Television broad-
cast stations will be licensed on the basis
of the effective signal radiated (ESR)
from the visual transmitter in accordance
with the following:

ESR is equal to the square root
of the power times the antenna
field gain times the height of the
antenna above the surrounding
area. The power is measured in
kilowatts, the gain in voltage
ratio, the antenna height in feet
above surrounding area.

Time of operation.—Television broad-
cast stations will be licensed only for
unlimited time operation.

Showing required.—Authorization for
a new television broadecast station or in-
crease in facilities of an existing station
will be issued only after a satisfactory
showing has been made in regard to the
following matters:

(a) That the service area and popu-
lation which the applicant proposes to
serve are computed in accordance with
the Standards of Good Engineering Prac-
tice for Television Broadcast Stations.
(The service area shall be consistent
with and serve adequately the city or
community proposed to serve in keeping
with technical feasibility of coverage.
The application shall be accomplished by
an analysis of the computation of the
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service area as set forth in the applica-
tion. No application for construction
permit for a new station or change in
service area of an existing station will be
accepted unless a definite site, details of
proposed antenna and other data re-

quired by the application form are
supplied.)
(b) That objectionable interference

will not be caused to existing stations or
that if interference will be caused the
need for the proposed servic outweighs
the need for the service which will be
lost by reason of such interference.

{¢) That the proposed station will not
suffer interference to such an extent that
its service would be reduced to an unsatis-~
factory degree. (For determining ob-
jectionable interference, see Standards of
Good Engineering Practice for Television
Broadecast Stations.)

(d) That the technical equipment pro-
posed, the location of the transmitter,
and other technical phases of operation
comply with the regulations governing
the same, and the requirements of good
engineering practice. (See technical
regulations herein - and Standards of
Good Engineering Practice for Tele-
vision Broadcast Stations.)

(e) That the applicant is financially
qualified to construct and operate the
proposed station.

(f) That the applicant has available
adequate sources of program material
for the rendition of satisfactory televi-
sion broadcast service.

(g) That the proposed assignment will
tend to effect a fair, efficient, and equit-
able distribution of radio service among
the several states and communities.

(h) That the applicant is legally quali-
fied, is of good character, and possesses
other qualifications sufficient to provide a
satisfactory public service.

(i) That the facilities sought are sub—
ject to assignment as requested under
existing international agreements and the
Rules and Regulations of the Commis-
sion.

(j) That the public interest, conveni-
ence, and necessity will be served through
the operation under the proposed assign-
ment.

Chamnel assignments.—The channels
or frequency bands set forth below are
available for assignment to television
broadcast stations.

(a) Channel
o.

N

1. . 50,000- 56,000 ke
2 60,000- 66,000 kc
3 66,000- 72,000 ke
4 . 78,000- 84,000 kc
5 .o 84,000- 90,000 k¢
6 ... 96,000-102,000 ke
T oo 102,000-108,000 ke

907

8 i, 162,000-168,000 ke
9 180,000-186,000 ke
10 ... 186,000-192,000 ke
'S SRR 204,000-210,000 ke
12 0, 210,000-216,000 ke
18 e, 230,000-236,000 ke
T S 236,000-242,000 ke
15 e, 258,000-264,000 ks
18 e, 264,000-270,000 ke
17T 282.000-288,000 ke
18 oo, 288,000-294,000 ke

(b) Stations serving the same area
wll not be assigned channels adjacent
in frequency.

(¢) One channel only will be assigned
to a television broadcast station.

Experimental operation. — Television
broadcast stations may conduct technical
experimentation directed to the improve-
ment of technical phases of operation and
for such purposes may utilize a signal
other than the standard television signal
subject to the following conditions:

(a) That the licensee complies with
the provisions of section 4.261 with re-
gard to the minimum number of hours of
transmission with a standard telev151on
signal.

(b) That no transmnissions are radi-
ated outside of the authorized channel
and subject to the condition that no inter-
ference is caused to the transmissions of
a standard television signal by other tele-
vision broadcast stations.

(c) If objectionable interference would
result from the simultaneous operation of
a television broadcast station operating
experimentally and an experimental
broadcact station, the licensees shall make
arrangements for operation to avoid in-
terference.

{d) No charges either direct or in-
direct shall be made by the licensee of a
television broadcast station for the pro-
duction or transmission of programs when
conducting technical experimentation.

Multiple ownership.—No person (in-
cluding all persons under common con;
trol)® shall, directly or indirectly, own,
operate, or control more than one tele-
vision broadcast station, except upon a
showing (1) that such ownership, opera-
tion, or control would foster competition
among television broadcast stations or
provide a television broadcast service
distinet and separate from existing ser-
vices, and (2) that such ownership, op-
eration or control would not result in the
concentration of control of television
broadcasting facilities in a manner in-
consistent with public interest, conveni-
ence, or necessity; Provided, however,
That no person (including all persons
under common control), shall directly or
indirectly, own, operate, or control more

2 The word “control,” as used herein, is not lim-
ited to majority stock ownelshlp but mcludes actual
working control in whatever manner exercised.
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than one television broadcast station that
would serve substantially the same ser-
vice area; and provided, further, That
the Commission will regard the owner-
ship, operation, or control of more than
three television broadcast stations as con-
stituting a econcentration of control of
television broadcasting facilities in a man-
ner inconsistent with public interest, con-
venience, or necessity.

Normal license period.—All television
broadcast station licenses shall be issued
so as to expire at the hour of 3 am,
Eastern Standard Time, and will be is-
sued for a normal license period of one
year, expiring February 1.

Equipment

Maximum rated power; how deter-
mined.—(a) The maximum rated carrier
power of standard television transmit-
ters shall be the same as the manufac-
turer’s rating of the equipment.

(b) The maximum rated carrier power
of composite television transmitters shall
be the sum of the applicable commercial
ratings of the vacuum tubes employed
in the last radio stage.

Maximum power rating and operating
power.—The Commission will authorize
the installation of a television transmit-
ter having maximum power rating equal
to the operating output power in accord-
ance with the table set out in section
titled “Basis for License.”

Monitors—The licensee of each tele-
vision broadcast station shall operate at
the transmitter:

(a) A frequency monitor independent
of the frequency control of the trans-
mitter. The monitor shall meet the re-
quirements set forth in the Standards
of Good Engineering Practice for Tele-
vision Broadcast Stations;

(b) A modulation monitor to determine
that the radiated television signal com-
plies with the television transmission
standards set forth in the Standards of
Good Engineering Practice for Television
Broadcast Stations.

Required tramsmitter performance.—
The external performance of television
broadcast transmitters shall be capable
of radiating a standard television signal
meeting the minimum requirements pre-
seribed by the Commission contained in
the Standards of Good Engineering Prac-
tice. The transmitters shall be wired and
shielded in accordance with the good en-
gineering practice and shall be provided
with safety features in accordance with
the specifications of Article 810 of the
current National Electrical Code as ap-
proved by the American Standards Asso-
ciation.

Indicating instruments.—The operat-
ing output power of television broadcast
stations shall be measured by instru-
ments having an acceptable accuracy.
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Auxiliary and duplicate transmitters.
—The provisions of the rules governing
standard and high frequency broadecast
stations shall also govern the use of aux-
iliary and duplicate transmitters for tele-
vision broadcast stations

Changes in equipment and antenna sys-
tem.—(a) No changes in equipment shall
be made.

(1) That would result in emission of
signals outside of the authorized tele-
vision channel.

(2) That would result in the external
performance of the transmitter being in
disagreement with that prescribed by the
Commission in the Standards of Good
Engineering Practice provided that for
experimental transmissions equipment
changes may be made which would not
render the transmitters incapable of radi-
ating a standard television signal for
the required minimum number of hours.
(See section titled “Minimum Operating
Schedule.)

(b) Specific authority® is required for
a change in any of the following:

(1) Increase in the maximum power
rating of the transmitter.

(2) Replacement of the transmitter as
a whole.

(3) Location of the transmitter an-
tenna.

(4) Antenna system, including trans-
mission line, which would result in a
measurable change in service area or
which would affect the determination of
the operating power by the direct method.
If any change is made in the antenna
system or any change made which may
affect the antenna system, the method of
determining operating power shall be
changed immediately to the indirect
method.

(5) Relocation of main studio if new
location is outside of the borders of the
city, state, District of Columbia, terri-
tory, or possession.

(6) Operating output power delivered
to the antenna.

(¢) Specific outhority,* upon filing in-
formal request therefor, is required for
the following change in equipment and
antenna:

(1) Indicating instruments installed to
measure the antenna current or transmis-
sion line, except by an instrument of the
same type, maximum scale reading and
accuracy.

(2) Minor changes in the antenna sys-
tem or transmission line which would not
result in an increase of service area.

(8) Changes in the location of the main
studio except as provided for in subsec-
tion (b) (5).

s Formal application required. See Standards of
Good Engineering practice for Television Broadcast
Stations for specific application form.

+ Informal application by letter may be made.
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(d) Other changes, except as above
provided for in this section or in Stand-
ards of Good Engineering Practice for
Te evision Broadcast Stations prescribed
by the Commission may be made at any
time without the authority of the Com-
mission, provided that the Commission
shall be promptly notified thereof, and
such changes shall be shown in the next
application for renewal of license.

Operating output power; how deter-
mined.—The operating output power, and
the requirements for maintenance there-
of, of each television broadcast station
shall be determined by the Standards of
Good Engineering Practice for Televi-
sion Broadecast Stations.

Operation

Minimum  operating schedule.—(a)
The licensee of each television broadeast
station shall maintain a regular program
operating schedule transmitting a stand-
ard television signal for a total of 15
hours per week. On each day, except
Sunday, there shall be at least 2 hours
program transmission between 2 p.m.
and 11 p.m., including at least 1 hour
program transmission on five week days
between 7.30 p.m. and 10.30 p.m.

(b) The aural transmitter of a tele-
vision broadcast station shall not be op-~
erated separately from the visual trans-
mitter except for experimental or test
purposes, and for purposes incidental to
or connected with the operation of the
visual transmitter.

Station identification.—(a) A licensee
of a television broadcast station shall
make station identification announcement,
aurally and visually, (call letters and lo-
cation), at the beginning and ending of
each time of operation and during opera-
tion on the hour.

(b) Identification announcements dur-
ing operation need not be made when to
make such announcement would interrupt
a single consecutive speech, play, or any
type of production. In such cases the
identification announcement shall be made
at the first interruption of the entertain-

ment continuity and at the conclusion-

thereof.

Motion picture film—All motion pic-
ture film employed in the broadcasts of
a television broadcast station must be
briefly described as such either at the be-
ginning of the program in which such
film is used, or immediately prior to the
broadeast of the film. Where the film

broadeast is of more than 15 minutes
duration, it shall also be briefly described
or immediateiy following the broadcast of
as such either at the end of the program
the film.

Logs.—The licensee of each television
broadcast station shall maintain pro-
gram and operating log: and shall require
entries to be made as follows:

(a) Program log.

(1) Entry of the time each station
identification is made.

(2) Entry briefly describing each pro-
gram broadcast under the heading ‘out-
side pickup,” ‘studio production,” and mo-
tion picture film,” or combination thereof.

(3) Entry showing that each spon-
cored program has been announced as
sponsored, paid for or furnished by the
sponsor.

(4) Entry showing name of each spon-
sor and commodity advertised.

(b) Operating log (when transmitting
a standard television signal).

(1) Entry of the time the station be-
gins to supply power to the antenna and
the time it stops.

(2) Entry of the time the program
begins and ends,

(3) Entry of each interruption to the
carrier waves, cause and duration.

(4) Entry of the following each thirty
minutes:

i) Operating constants of the last
radio stages.

ii) Frequency monitor readings.

(¢) Log of experimental operation

when transmitting other than a standard
television signal.

(1)Entry of the time the station be-
gins to supply power to the antenna and
the time it stops.

(2) Short description of the broadcast
made and its technical purpose.

Logs; retention of —Logs of a televi-
sion broadcast station shall be retained
by the licensee for a period of 2 years,
except when required to be retained for a
longer period in accordance with the pro-
visions of section 2.54 (FCC General
Rules and Regulations).

Broadcasts by Candidates
for Public Office

The provisions of sections on political
broadcasts of the Rules and Regulations
Governing Standard and High Frequency
Broadcast Stations shall also govern
television broadeast stations.

EXPERIMENTAL TELEVISION BROADCAST STATIONS

The term ‘“television broadcast sta-
tion” means a station licensed for the
transmission of transient visual images
of moving or fixed objects for simul-
taneous reception and reproduction by
the general public. The transmission
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of the synchronized sound (aural
broadcast) is considered an essential
phase of television broadcasting and
one license will be authorized for both
visual and aural broadcast as herein
set forth.
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Under these rules for experimental
television broadecast stations, the Com-
mission will authorize experimental tele-
vision relay broadeast stations for trans-
mitting from points where suitable wire
facilities are not available, programs for
broadcast by one or more television
broadcast stations. Such authorization
will be granted only to the licensee of a
television broadcast station.

A license for an experimental tele-
vision broadcast station will be issued for
the purpose of carrying on research and
experimentation for the advancement of
television broadcasting which may in-
clude tests of equipment, training of per-
sonnel, and experimental programs as
are necessary for the experimentation.

Licensing Requirements

A license for a television broadcast
station will be issued only after a sat-
isfactory showing has been made in re-
gard to the following:

1. That the applicant has a definite
program of research and experimenta-
tion in the technical phases of television
broadeasting, which indicates reasonable
promise of substantial contributions to
the developments of the television art.

2. That upon the authorization of the
proposed station the applicant can and
will proceed immediately with its pro-
gram of research.

3. That the transmission of signals by
radio is essential to the proposed pro-
gram of research and experimentation.

4. That the program of research and
experimentation will be conducted by
qualified personnel.

5. That the applicant is legally, finan-
cially, technically, and otherwise qualified
to carry forward the program.

6. That the public interest, convenience
or necessity will be served through the
operation of the proposed station.

Charges

No charges either direct or indirect
shall be made by the licensee of a tele-
vision station for the production or trans-
mission of either aural or visual pro-
grams transmitted by such station ex-
cept that this section shall not apply to
the transmission of commercial programs
by an experimental television relay
broadcast station for retransmission by
a televisicn broadcast station.

Announcements

A licensee of a television broadcast
station shall make station identification
announcement aurally and visually (call
letters and location) at the beginning
and ending of each time of operation and
during operation on the hour.

At the time station identification an-
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nouncements are made, there shall be
added the following:

‘This is o special television broad-

cast made by authority of the Fed-

eral Communications Commission for

experimental purposes.’
Operating Requiremenis

Each licensee of a television broadcast
station shall diligently prosecute its pro-
gram of research from the time its sta-
tion is authorized.

Each licensee of a television station
will from time to time make such changes
in its operation as may be directed by
the Commission for the purpose of pro-
moting experimentation and improve-
ment in the art of television broadcasting.

Frequency Assignment

(a) The following groups of chan-
nels are available for assignment to tele-
vision broadcast stations licensed experi-
mentally:

Group 4 Group B
Channel Channel
No. 1 50,000-56,000 keNo. 8 162-000-168,000 ke

2 60,000-66,000
3 66,000-72,000
4 178,000-84,000
5 84,000-90,000
6 96,000-102,000
7 102,000-108,000
Group C
Any 6000 ke band
above 300,000 ke
excluding band
400,000-401,000 kc.

No experimental television broadcast
station will be authorized to use more
than one channel in Group A except for
good cause shown. Both aural and visual
carriers with side bands for modulation
are authorized but no emission shall re-
su't outside the authorized channel.

No persons (including all persons un-
der comnion control) shall control direct-
ly or indirectly, two or more experimental
television broadcast stations (other than
television relay broadcast stations) un-
less a showing is made that the character

9 180,000-186,000
10 186,000-192,000
11 204,000-210,000
12 210,000-216,000
13 230,000-236,000
14 236,000-242,000
15 258,000-264,000
16 264,000-270,000
17 282,000-288,000
18 288,000-294,000

©of the programs of research require a

licensing of two or more separate sta-
tions.

A license for an experimental television
broadcast station will be issued only on
the condition that no objectionable inter-
ference will result from the transmis-
sions of the station to the regular pro-
gram transmissions of television broad-
cast stations. It shall at all times be the
duty of the licensee of an experimental
television broadcast station to ascertain
that no interference will result from the
transmissions of its station. With re-
gard to interference with the transmis-
sions of an experimental television broad-
cast station or the experimental or test
transmissions of a television broadcast
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station, the licensees shall make arrange-
ments for operations to avoid interfer-
ence.

Channels in Groups B and C may be
assigned to experimental television sta-
tions to serve auxiliary purposes such as
television relay stations. No mobile or
portable station will be licensed for the
purpose of tran:mitting television pro-
grams to the public directly.

Power

The operating power of a television
station shall be adequate for but not in
excess of that necessary to carry for-
ward the program of research and in no
case in excess of the power specified in
its license.

Reports

A report shall be filed with each appli-
cation for renewal of station license which
shall include a statement of each of the
following:

1. Number of hours operated.

2. Full data on research and experi-
mentation conducted including the type
of transmitting and studio equipment
used and their mode of operation.

3. Data on expense of research and
operation during the period covered.

4. Power employed, field intensity
measurements and visual and aural ob-
servations and the types of instruments
and receivers utilized to determine the
service area of the station and the effi-
ciency of respective types of transmis-
sions.

5. Estimated degree of public partici-
pation in reception, and the results of
public observation as to the efficiency of
types of transmission.

6. Conclusions, tentative and final.

7. Program for further developments
in television broadcasting.

8. All developments and major changes
in equipment.

9. Any other pertinent developments.

Special or progress reports shall be
submitted from time to time as the Com-
mission shall direct.

- FACSIMILE BROADCAST STATIONS —

The term “facsimile broadcast sta-
tion” means a station licensed to trans-
mit images of still objects for record
reception by the general public.

A license for a facsimile broadcast
station will be issued only after a sat
isfactory showing has been made in
regard to the following, among others:

1. That the applicant has a program
of research and experimentation which
indicates reasonable promise of substan-
tial contribution to the development of
the facsimile broadeast service.

2. That sufficient facsimile recorders
will be distributed to accomplish the ex-
perimental program proposed.

3. That the program of research and
experimentation will be conducted by
qualified engineers.

4, That the applicant is legally and
financially qualified and possesses ade-
quate technical facilities to carry for-
ward the program.

5. That the public interest, conveni-
ence and/or necessity will be served
through the operation of the proposed
station.

Conditions of Licensing

(a) A licensee of a facsimile broad-
cast station shall not make any charge,
directly or indirectly, for the transmis-
sion of programs.

(b) No licensee of any standard broad-
cast station or network shall make any
additional charge, directly or indirectly,
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for the transmission of some phase of
the programs by a facsimile broadeast
station, nor shall commercial accounts be
solicited by any licensee of a standard
broadcast station or network, or others
acting in their behalf, upon representa-
tion that images concerning that com-
mercial program will be transmitted by
a facsimile station.

Frequencies Allotted

a. The following groups of frequencies
are allocated for assignment to facsimile
broadcast stations which will be licensed
experimentally only:

Group A Group B Group C
25,025 ke 43,5640 ke Any fre-
25,050 43,580 quency
25,075 43,620 above
25,100 43,660 300,000
25,125 43,700 keexelud-
25,150 43,740 ing band
25,175 43,780 400,000 to
25,200 43,820 401,000
25,225 43,860 ke.
25,250 43,900

43,940

b. Other broadcast or experimental fre-
quencies may be assigned for the opera-
tion of facsimile broadeast stations on
an experimental basis provided a suffi-
cient need therefor is shown and no in-
terference will be caused to established
radio stations.

c. One frequency only will be assigned
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to a facsimile station from the Groups
in subsection (a) of this rule. More than
one frequency may be assigned under
provisions of subsection (b) of this rule
if a need therefor is shown.

d. Each applicant shall specify the
maximum modulating frequencies pro-
posed to be employed.

e. The operating frequency of a fac-
simile broadcast station shall be main-
tained in accordznce with the frequency
tolerance of 0.05 per cent or less as re-
quired, provided, however, where a lesser
tolerance is necessary to prevent inter-
ference, the Commission will specify the
tolerance.

f. A facsimile broadcast station author-
ized to operate on frequencies regu-
larly allocated to other stations or serv-
ices shall be required to abide by all
rules governing the stations regularly
operating thereon, which are applicable
to faczimile broadcast stations and are
not in conflict with other FCC rules
which apply to all stations generally.

Power Limitations

The operating power of a facsimile
broadcast station shall not be in excess
of that necessary to carry forward the
program of research, provided, however,
not more than 1000 watts will be author-
ized on a frequency in Group A. The
operating power may be maintained at
the maximum rating or less, as the con-
ditions of operation may require.

A supplemental report shall be filed
with and made a part of each applica-
tion for renewal of license and shall in-
clude statements of the following:

1. Number of hours operated fo1
transmission of facsimile programs,

2. Comprehen:ive report of research
and experimentation conducted.

3. Conclusions and program for fur-
ther developments of the facsimile broad-
cast service.

4. All developments
changes in equipment.

5. Any other pertinent developments.

and major

EXPERIMENTAL FACSIMILE
BROADCAST STATIONS

Call Frequency Power
Licensee and Location Letters Kilocycles Watts Emission
Courier-Journal & Louisville
Times Co.
.N. E. of Eastwood, Ky............ WIXWT 25250 500 A3 & A4
The Pulitzer Publishing Co.
St. Louis, Mo....oovivennnioae, WIXZY 25100 100 A4
WBNS, Inc.
Columbus, Ohio ................. W8XUM 25200 100 A4
WOKO, Inc.
Albany, N. Y..................... W2XWE 25050 500 A3 & A4
BROADCAST STATIONS LICENSED FOR EXPERIMENTAL
TRANSMISSION OF FACSIMILE SIGNALS
Power
Call Frequency Authorized
Letters Licensee and Location Kilocycles Watts
WGN WGN, INC ottt e e e e e 720 50000
Chicago. T
WLW . Crosley CorP. vvinrii et e 700 50000
Cincinnati, Ohio
WOR Bamberger Broadcasting Service, Inc............ 710 50000
Newark, N. J.
]
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HIY MARING RAPID PROGRESS

By Dick Dorrance, General Manager, FM Broadcasters, Inc.

II‘ is doubtful whether any single medi-
um in the history of radio has ever
made quite so much progress in the space
of one year as frequency modulation
(FM) broadcasting did during 1941. And
vet, when analyzed, there is nothing un-
duly surprising about it. FM has had the
ingredients of success which appeal to
both broadcasters and public. It can pro-
vide improved and expanded service be-
yond the technical limitations of ordinary
broadcasting; it has the enthusiastic sup-
port of some of the biggest broadcasters
and engineering groups in the country.

When 1941 started there were, accord-
ing to the most optlmlstlc estlmates,
about 15,000 receivers in the nation equip-
ped for FM reception. By the end of the
year, the FM listening audience had
grown to approximately a quarter of a
million sets, with close to 50,000 being
sold each month. These figures, accurate-
ly compiled by FM Broadcasters, Inc,
with the cooperation of manufacturers,
indicate an increase of 1400 per cent dur-
ing the twelve-month period.

Commercial FM

Officially, FM assumed its commercial
status on January 1, 1941, but it was not
until March 1 that the first commercial
FM station actually began operating. By
the end of 1941, the Federal Communica-
tions Commission had authorized the con-
struction of 62 such transmitters, 24 of
which had already gone on the air. The
rest are pushing installation of equin-
ment as fast as war-time exigencies will
permit.

The increased coverage of FM stations
now on the air contrasts sharply with the
limited reception available from the hand-
ful of low-power experimental stations
operating at the close of 1940. Although
these had an average range of about 30
miles, it is not uncommon to find com-
mercial outlets serving a radius of 70
to 100 miles and more. Some 40,000,000
persons live within the assigned service
areas of the 24 transmitters on the air
at the end of 1941.

Another interesting development of the
past year has been the organization of
The American Network, Inc., FM’s first
chain with coast-to-coast ambitions. Ulti-
mate plans call for outlets in the 42 larg-
est U. S. markets, providing maximum
coverage with a pre-planned network.
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Time Sales

Time sales over FM stations in 1941,
while not epochal, have at least been
promising. There was great variation
from city to city in the amount of busi-
ness secured, but local accounts far out-
totalled national business. Toward the
close of the year agency interest appeared
to be growing as the FM audience
reached appreciable proportions. Many
stations began to set up special FM sales
staffs.

The public today has a selection of
over 125 different set models to pick from,
produced by 20 manufacturers. The year
brought noticeable reductions in price,
with table receivers capable of both FM
and AM reception selling for as little
as $67.50. Practically all sets now on the
market are of the FM-AM type, and ex-
tensive improvements in circuit design
have taken place in the 1942 models.

Future

It cannot be denied that the war will
place formidable obstacles in the path of
FM development in the coming year—
a situation now being faced by almost
every civilian industry. Curtailment of
set production, however, is expected pro-
portionately to wreak no more havoc on
FM than on ordinary broadcasting, with
the likelihood that manufacturers, con-
fronted by shortages of raw material,
will use their limited allotments to make
FM-AM sets, thus compensating with
quality for revenue normally brought in
by the sale of low-priced AM midget
receivers,

There can be no question that further
FM development during 1941 was held
up by the FCC investigation of newspa-
per-controlled radio stations. Some three
dozen of the ungranted FM apolications
pending have been filed by newspapers,
anxious to enter the FM field. These,
however, have been kept in abeyance by
the Commission until definite policies
with respect to such ownership are de-
termined.

Active throughout the year, and an im-
portant factor in coordinating the growth
of FM, has been FM Broadcasters, Inc.,
the young industry’s trade association to
which all leading FM groups belong. Its
promotional work, public education,
liaison with manufacturers, and trade
representation has served FM well, and
will continue to do so in 1942,
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HIGH FREQUENCY—FREQUENCY
MODULATION BROADCAST STATIONS

i

The term “high frequency broadcast station” means a station
licensed primarily for the transmission of radiotelepbone emis-
sions, intended to be received by the general public and operated
on a channel in the bigh frequency broadcast band. Commercial
bigh frequency broadcast stations must use frequency modulation.

Service

Frequency Ared

Call
LOCATION Letters Licensee
COMMERCIAL

Alpine, N. J............... W3INY Edwin H. Armstrong...............
Baltimore, Md. ........... W59BM Baltimore Radio Show, Inc.........
Baton Rouge, La.......... W45RG Baton Rouge Broadcasting Co......
Binghamton, N. Y......... W49BN Wylie B. Jones Advertising Agency
Boston, Mass. ............. W67B Westinghouse Radio Stations, Inc...
Boston, Mass. ............ W39B The Yankee Network, Inc...........
Chicago, IL................ W67C Columbia Broadcasting System, Inc.
Chicago, IIl. .............. WT75C Moody Bible Institute of Chicago. ..
Chicago, Il................ W63C National Broadcasting Co...........
Chicago, Il .............. Ww79C Oak Park Realty & Amusement Co..
Chicago, Tll................ W59C WGN, Inc. ......co ..
Chicago, IlL................ W47C WJID, Inc, ...
Chicago, IL................ W51C Zenith Radio Corp..................
Columbus, Ohio .......... W45CM WBNS, Inc. ..........cooii.
Detroit, Mich. ............ W49D John Lord Booth...................
Detroit, Mich. ............ W45D The Evening News Association.....
Detroit, Mich. ............ W173D King-Trendle Broadcasting Corp....
Detroit, Mich. ............ WwWs3D WJR, The Goodwill Station........
Evansville, Ind. .......... W45V Evansville On the Air, Inc..........
Fort Wayne, Ind...’....... W49FW Westinghouse Radio Stations, Inc...
Hartford, Conn. .......... W53H Travelers Broadcasting Service Corp.
Hartford, Conn. .......... W65H WDRC, Inc. .....coiiiiiiii
Hollywood, Calif. ......... K31LA Columbia Broadcasting System.....
Kansas City, Mo........... K49KC Everett L. Dillard, d/b as

Commercial Radio Equipment Co.
Lansing, Mich. ........... W77XL WJIIM, Inc. ..o
Lexington, Ky. ........... W51SL American Broadcasting Corp. of

Kentucky ...
Los Angeles, Calif......... K37TLA Earle C. Anthony, Inc..............
Los Angeles, Calif......... K45LA Don Lee Broadcasting System......
Los Angeles, Calif......... K49LA Hughes Tool Co......covvvivoiont
Los Angeles, Calif......... K61LA Metro-Goldwyn-Mayer Studios, Inc.
Los Angeles, Calif......... K53LA Standard Broadcasting Co...........
Milwaukee, Wisc., ........ W55M The Journal Co.........covviieo...
Nashville, Tenn. .......... WA4TNV National Life & Accident

Insurance Co. .....covveiiennen..
New York, N. Y.......... WTINY Bamberger Broadcasting Service,

Inc.
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45900
44500
44900
46700
43900
46700
47500
46300
47900
45900
44700
45100
44500
44900
44500
47300
45300
44500
44900
45300
46500
43100

44900
47700

45100
43700

44900

46100
45300

44700

Kilocycles Sq. Mi

15600
5500
8100
6500
6700
31000
10800
10800
10800
10800
10800
10800
10800
12400
6800
6800
6800
6800
8400
6100
6100
6100
38000

4400
3800

6300
28000
7000
7000
7000
7000
8500

16000

8500
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Service

Letters Frequency Area

LOCATION Call Licensee Kilocycles Sq. Mi.
New York, N, Y........... W3INY City of New York Municipal

Broadcasting System ............ 43900 3900
New York, N. Y.......... WE6TNY Columbia Broadcasting System, Inc. 46700 8500
New York, N. Y.......... W55NY William G. H, Finch................ 45500 8500
New York, N, Y........... W5INY Interstate Broadcasting Co.......... 45900 8500
New York, N. Y.......... WE3NY Marcus Loew Booking Agency..... 46300 8500
New York, N. Y.......... WISNY Metropolitan Television, Inc........ 47500 8500
New York, N. Y........... W47TNY Muzak COrp. - vviiieie e 44700 8500
New York, N. Y.......... W5INY National Broadcasting Co........... 45100 8500
Paxton, Mass. ............ W43B The Yankee Network, Inc........... 44300 e
Philadelphia, Pa. ......... W49PH Pennsylvania Broadcasting Co...... 44900 9300
Philadelphia, Pa. ......... W81PH Seaboard Radio Broadcasting Corp.. 48100 9300
Philadelphia, Pa. ......... W69PH WCAU Broadcasting Co............ 46900 9300
Philadelphia, Pa. ......... W53PH WFIL Broadcasting Co.............. 45300 9300
Philadelphia, Pa. ......... WS7PH Westinghouse Radio Stations, Inc... 45700 9300
Philadelphia, Pa. ........ WT73PH William Penn Broadcasting Co..... 47300 9300
Piftsburgh, Pa. ........... w4TP Walker & Downing Radio Corp..... 44700 8400
Pittsburgh, Pa. ........... W75P Westinghouse Radio Stations, Inc... 47500 8400
Rochester, N. Y. .......... W51R Stromberg Carlson Telephone

Mig. CO. oot 45100 3200
Rockford, I1I. ............. WT71RF Rockford Broadcasters, Inc......... 47100 3900
St. Louis, Mo. ............ K59L, Columbia Broadcasting System..... 45900 13000
St. Louis, Mo, ............ K51L St. Louis University ............... 45100 13000
Salt Lake City, Utah...... K47SL Radio Service Corp. of Utah....... 44700 T00
San Francisco, Calif....... K45SF Hughes Tool Company ............ 44500 10800
Schenectady, N. Y......... WA4TA Capitol Broadcasting Co............ 44700 6600
Schenectady, N. Y......... W5TA General Electric Co................ 45700 6600
South Bend, Ind........... W171SB South Bend Tribune............... 47100 7100
Springfield, Mass, ......... W81SP Westinghouse Radio Stations, Inc... 48100 2500
Syracuse, N. Y............. W63SY Central New York Broadcasting

COrp. i 46300 6800
Winston-Salem, N. C....... W41MM Gordon Gray ...................... 44100 69400

EXPERIMENTAL
B B B ) Call - Frequeﬁgqj o P;1;er
Licensee and Location Letters Kilocycles Watts
Edwin H. Armstrong, Alpine, N. J................ W2XMN 42800, 43000, 40000
117430

City of New York Municipal Broadcasting System,

New York, N. Y.... ... . i W2XVP 26100 1000
General Electric Co., New Scotland, N. Y.......... WiX0Y 43200 2500
Head of Lakes Broadcasting Co., Superior, Wisc.... WOXYH 43000 1000
John V. L. Hogan, Long Island City, N. Y.......... W2XQR 48700 1000
C. M. Jansky, Jr. and Stuart L. Bailey, d/b as

Jansky & Bailey, Georgetown, D. C............. W3XO0 43200 1000
KLZ Broadcasting Co., Denver, Colo............... WIXLA 25400 100
National Broadcasting Co., New York, N. Y....... W2XWG 45100 1000
Carman R. Runyon, Jr,, Yonkers, N. Y............. W2XAG 117190 5000
WBNS, Inc, Columbus, Ohio...................... W8XVH 43000 250
Westinghouse Radio Stations, Inc., Hull, Mass..... W1XK 42600 1000
Westinghouse Radio Stations, Inc.,

East Springfield, Mass..........cociieieiiiiinn.. WIXSN 42600 1000
WHEC, Inc, Rochester, N. Y....................... W8XAD 42600 1000
WKY Radiophone Co., Oklahoma City, Okla...... W5XAU 26125 100
Worcester Telegram Publishing Co.,

Worcester, Mass., .......oeiriiiiiin i, WIXTG 43400 1000
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Pending Applications

Service
Frequency Area
LOCATION Licensee Kilocycles Sq. Mi.
Albany, N. Y..... .. .. .. ... ......... WOKO, InC. «.oviiiie i iiiiieaaan 45100 7164
Amarillo, Texas ......................Amarillo Broadcasting Co.......... 45100 5628
Ashland, Ky. .............. . .......... Ashland Broadcasting Co........... 46100 4160
Baltimore, Md. ....................... The A. S. Abell Co......iiiil. .. 46300 6040
Battle Creek, Mich................. ... Federated Publications, Inc........ 48100 4100
Boston, Mass. ..........c...iiiii.. Columbia Broadcasting System, Inc. 43500 20200
Boston, Mass. ............. .. iiiiian Boston Edison Co................... 44700 6930
Boston, Mass. ........ ... .. The Yankee Network, Inc........... 44300 19230
Cedar Rapids, Ta...................... The Gazette Company.............. 44700 7400
Chicago, I, ....... ... ... . ... ....... Chicago Federation of Labor....... 47900 10800
Cicero, II1. ... ... .. .. ... ... WHFC, Inc. .......c....ciiiiin., 48300 10800
Cicero, T11, ... ... . . .. WHFC, Inc. ..., 44700 3200
Cleveland, Ohio ................... ... United Broadcasting Co............ 48500 8420
Detroit, Mich. ........ . ........... .... James F, Hopkins, Inc.............. 46500 6790
Detroit, Mich. ....... ... .. ... .. ... ... James F. Hopkins, Inc.............. 46500 6790
Duluth, Minn. ..... ... ... ... ... ..... Head of Lakes Broadcasting Co..... 44500 2754
Duluth, Minn. ........................ Head of Lakes Broadcasting Co..... 44500 2754
Grand Rapids, Mich................... Federated Publications, Inc......... 46100 5300
Indianapolis, Ind. ........ ... ......... Associated Broadcasters, Inc........ 47300 6665
Indianapolis, Ind. ..................... Indianapolis Broadcasting Co....... 45300 13640
LaCrosse, Wisc. .......... .. ...t The LaCrosse Tribune Co........... 46500 7040
Lansing, Mich. ..... ... ... ........... Federated Publications, Inc........ 47100 3820
Los Angeles, Calif. ................... Don Lee Broadcasting Co........... 43500 18050
Louisville, Ky. ...... .. .. ... .. ... . ... Courier Journal & Louisville
Times CO. ovvrveenninnnnennnnn.. 45700 13200
Manchester, N. H, .................... The Radio Voice of New Hampshire,
INC. o e 43500 20290
New Bedford, Mass. .................. E. Anthony & Sons, Inc............. 45700 1787
New York, N. Y....................... Debs Memorial Radio Fund, Inc..... 48700 8600
New York, N. Y..... .. ... ... ... ...... FM Radio Broadcasting Co......... 48300 8600
New York, N. Y........ .. ... ......... Greater New York Broadcasting
(70} oo TS 48700 8500
New York, N. Y........ ... .......... Knickerbocker Broadcasting Co..... 48300 6800
New York, N. Y..... ... ........... .. News Syndicate Co. ............... 47900 8500
New York, N. Y.................... ... Woodaam Corp. .......coooviiiin.. 46700 8500
New York, N. Y....................... WBNX Broadcasting Co............ 48300 8730
Oagkland, Calif. ... .. ... ............. Tribune Building Co............... 46500 1216
Philadelphia, Pa. .......... ........... Gibraltar Service Corp............. 46100 9318
Pittsburgh, Pa. ......... .. ...... ... ... Pittsburgh Radio Supply House.... 43900 11488
Portland, Maine ...................... Portland Broadcasting System...... 47100 3980
Providence, R. I..... .. ... . ... ..... ... Cherry & Webb Broadcasting Co... 47500 6207
Providence, R. I..... ... .. ............. The Outlet Co. ...... ... ..o .. 48500 4840
Rochester, N. Y. ........ ............. WHEC, InC. .......coviiiinnnn.... 44700 3200
St. Louis, Mo.............. ... ... ... Globe Democrat Publishing Co..... 44700 13083
St. Louis, Mo.......................... The Pulitzer Publishing Co......... 45550 13391
St. Louis, MO.......................... Star-Times Publishing Co.......... 44700 12480
San Bernardino, Calif... .. ............ The Sun Co. of San Bernardino,
Calif. . ... 44100 17101
Trenton, N. J..... ... ... ............ Mercer Broadcasting Co............ 44700 3200
Washington, D. C...................... M. A. Leese Radio Corp............ 47100 5600
Winston-Salem, N. C.................. Piedmont Publishing Co............ 46700 4600
Worcester, Mass. ..................... Worcester Telegram Publishing Co. 46100 10000
916

www americanradiohistorv com


www.americanradiohistory.com

F.C. C. Regulations

Regarding High Frequency
Broadcast Stations

As of January 1, 1942

The term “high frequency broadcast station” means a station licensed pri-
marily for the transmission of radiotelephone emissions intended to be
received by the general public and operated on a channel in the High
Frequency broadcast band. High frequency broadcast stations must us~

frequency modulation.

Definitions

High Frequency Broadcast Band. The
term “high frequency broadcast band”
means the band of frequencies extending
from 43,000 to 50,000 kilocycles, both
inclusive.

Frequency Modulation. The term “fre-
quency modulation” means a system of
modulation of a radio signal in which the
frequency of the carrier wave is varied
in accordance with the signal to be trans-
mitted while the amplitude of the carrier
remains constant.

Center Frequency. The term “center
frequency” means the frequency of the
carrier wave with no modulation. (With
modulation the instantaneous operating
frequency swings above and below the
center frequency. The operating fre-
quency with no modulation shall be the
center frequency within the frequency
tolerance).

High IFrequency Broadcast Channel.
The term “high frequency broadcast
channel” means a band of frequencies
200 kilocycles wide and is designated by
its center frequency. Channels for high
frequency broadeast stations begin at
43,100 kilocycles and continue in sue-
cessive steps of 200 kilocyecles to and
including the frequency of 49,900 kilo-
cycles.

Service Area. The term “service area”
of a high frequeney broadeast station
means the area in which the signal is not
subject to objectionable interference or
objectionable fading. (High frequency
broadeast stations are considered to have
only one service area; for determination
of such area see Standards of Good En-
gineering Practice for High Frequency
Broadeast Stations.)
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Antenna Field Gain. The term “an-
tenna field gain” of a high frequency
broadcast antenna means the ratio of the
effective free space field intensity pro-
duced at one mile in the horizontal plane
expressed in millivolts per meter for 1
kilowatt antenna input power to 137.6.

Free Space Field Intensity. The term
“free space field intensity” means the
field intensity that would exist at a point
in the absence of waves reflected from
the earth or from reflecting objects.

Frequency Swing. The term “frequency
swing” is used only with respect to fre-
quency modulation and means the instan-
taneous departure of the carrier fre-
quency from the center frequency result-
ing from modulation.

Multiplex Transmission. The term
“multiplex transmission” means the si-
multaneous transmission of two or more
signals by means of a common carrier
wave. (Multiplex transmission as ap-
plied to high frequency broadcast sta-
tions means the transmission of facsimile
or other aural signals in addition to the
regular broadecast signals.)

Percentage Modulation. The term “per-
centage modulation” with respect to fre-
quency modulation means the ratio of
the actual frequency swing to the fre-
quency swing required for 100 per cent
modulation expressed in percentage.
(For high frequency broadcast stations,
a frequency swing of 75 kilocycles is
standard for 100 per cent modulation.)

Experimental Period. The term “ex-
perimental period” means that period of
time between 12 midnight and sunrise.
This period may be used for experimental
purposes in testing and maintaining ap-
paratus by the licensee of any high fre-
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quency broadcast station, on its assigned
frequency and with its authorized power,
provided no interference is caused to
other stations meintaining a regular
operating schedule within such period.

Main Studio. The term “main studio”
means, as to any station, the studio from
which the majority of its local programs
originate and/or from which a majority
of its station announcements are made
programs originating at remote points.

Allocation of Facilities!

Basis of Licensing High Frequency
Broadeast Stations. High frequency
broadeast stations shall be licensed to
serve a specified area in square miles.
The contour bounding the service area
and the radii of the contour shall be
determined in accordance with the Stand-
ards of Good Engineering Practice for
High Frequency Broadcast Stations.

Service Areas (Definitions)

For the purpose of determining the
areas to be served by high frequency
broadeast stations, the following defini-
tions apply:

(a) “Basic trade areas” and “limited
trade areas” consist of areas the boun-
daries of which are determined by the
Commission on the basis of showings
made in applications as to retail trading
areas or consumer trading areas and from
government data®. Kach basic trade area
includes one ‘“principal city.” The boun-
daries of the basie trade areas are ad-
joining and the aggregate of all such
areas is the total area of the United
States. Each “limited trade area” in-
cludes one city. The boundaries of lim-
ited trade areas are not necessarily ad-
joining. Such areas may include portions
of other limited trade areas and may
extend into more than one basic trade
area.

(b) “Principal city” means the larg-
est city or the city or cities designated
as “principal city” by the Commission,
within a basic trade area. “City” means
any ecity, town, or borough in a basie
trade area except the principal city. Each
“city” has a limited trade area.

1 The rules relating to allocation of facilities
are intended primarily for the information of
applicants. Nothing contained in said rules shall
be regarded as any recognition of any legal right
on behalf of any person to a grant or denial of
any application.

2 There are several current and recognized au-
thorities on retail trading areas or consumer trad-
ing areas from which the applicant may prepare
its showing and to which the Commission will
give consideration in making its determination.
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(¢) “Rural area’” means all land area
outside incorporated towns or cities with
population greater than 2500 and where
the density of population is less than 150
per square mile. Incorporated towns or
cities with population from 2500 to 5000
without a high frequency broadcast sta-
tion and not adjacent to larger cities may
be considered rural area.

Service Areas—Established

The Commission in considering appli-
cations for high frequency broadcast ste-
tions will establish service areas. Such
stations will be licensed to serve areas
having the following characteristics:

(a) An area comprising a limited trade
area and a city. The station shall ren-
der good service to the city and its ser-
vice area shall conform generally with
the limited trade area.

(b) An area comprising a basic trade
area and a principal city. The station
shall render good service to the principal
city and its service area shall conform
generally with the basic trade area;
Pirovided, however, That the station may
may be licensed to serve temporarily an
area less than the basic trade area,
subject to the following conditions: (1)
that an applicant for authority to serve
temporarily less than the basic trade area
show substantial reason for relaxation of
the requirement to serve the basic trade
area and for specification of the pro-
posed service area; (2) that the area
to be served include as much of the basic
trade area as reasonably may be required
in the public interest to be served and
in no event less than the principal city
and the metropolitan distriet in which
it is located; (3) that such an applicant
show compliance with the section of these
rules regarding similarity of service
areas for all stations in the same estab-
lished area except that such sections shall
apply only in relation to other stations
established under this proviso; (4) that
the Commission may eondition the grant-
ing of any application for renewal of
license of such station upon the rendering
of service by such station to an area con-
forming generally with the basic trade
area,

(c¢) An area of at lezst 15,000 square
niles comprising primarily a large rural
area, and particularly that part of basie
trade areas which eznnot be served by
stations assigned basic trade areas due
to economical and technical limitations.
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The service area may include one or
more principal city or cities, provided
that in rendering service to such cities,
the service to rurzl areas which the sta-
tion is designated to serve is not im-
paired. The transmitter of such a sta-
tion shall be located in such a manner
that the service area, (1) shall extend
into two or more basic trade areas, (2)
shall not conform generally with a basic
trade area, and (3) shall not merely
extend beyond a basic trade area.

(d) An area having substantially dif-
ferent characteristics (social, cultural,
or economic) from those areas specified
in subsections (a), (b) and (e¢) of this
section where, by reason of special con-
ditions, it is shown that a need (which
cannot be supplied by a station serving
areas under subsections (a), (b) or (¢) of
this section) for the proposed service
both program and technical exists which
makes the establishment of the service
area in the public interest, convenience
or necessity. The Commission will give
particular consideration in this connec-
tion to competitive advantages which
such stations would have over other sta-
tions established under other provisions.

(e) In case it is not economicelly and
technically feasible for a station assigned
a basic or limited trade area to serve
substantially all such area, the Commis-
sion will establish the service area on
the basis of conditions which obtain in
the trade area.

(f) In case an applicant proposes a
change in an established service area, the
applicant shall make a full showing as
to need for such change and the effect
on other stations serving the area.

Time of Operation. All high frequency
broadcast stations shall be licensed for
unlimited time operation.

Showing Required. Authorization for
a new high frequency broadcast station
or increase in facilities of an existing
station will be issued only after a satis-
factory showing has been made in regard
to the following matters:

(a) That the area which the applicant
proposes to serve has the characteristics
of an area described in subparagraphs
(a), (b), or (c) of the section on Service
Areas stated above.

(b)Y Where a service area has been
esteblished in which one or more existing
high frequency broadcast stations are in
operation, that the contours of any new
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station proposed to serve such area will
compare with those of the existing sta-
tion or stations as nearly as possible,
or that the service area already estab-
lished should be modified.

(¢) That objectionable
will not be caused to existing sta-
tions or that if interference will be
caused the need for the proposed service
outweigh the need for the service which
will be lost by reason of such interfer-
ence.

interference

(d) That the proposed station will not
suffer interference to such an extent that
its service would be reduced to an un-
satisfactory degree.

(e) That the technical equipment pro-
posed, the location of the transmitter,
and other technical phases of operation
comply with the regulations governing
the same, and the requirements of good
engineering practice.

(f) That the applicant is financially
qualified to construct and operate the
proposed station; and, if the proposed
station is to serve substantially the same
area as an existing station, that appli-
cant will be able to compete effectively
with the existing station or stations.

(g) That the program service will in-
clude a portion of programs particularly
adapted to a service utilizing the full
fidelity capability of the system, as set
forth in the Standards of Good Engineer-
ing Practice for High Frequency Broad-
cast Stations.

(h) That the proposed assignment will
tend to effect a fair, efficient, and equit-
able distribution of radio service among
the several states and communities.

(i) That the applicant is legally quali-
fied, is of good character, and possesses
other qualifications sufficient to provide
a satisfactory public service.

(j) That the facilities sought are sub-
ject to assignment as requested under
existing international agreements and
the Rnles and Regulations of the Com-
mission,

(k) That the public interest, conve-
nience, and necessity will be served
through the operation under the proposed
assignment.

Channel Assignments

The channels set forth below with the
indicated center frequencies are available
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for assignment to high frequeney broad-
cast stations to serve the areas provided
in the section on Service Areas Estab-
lished stated above:

(a) An zpplicant for a station to serve
an arca specified in paragraphs (a) or
(b) of that section to be located in a
principal city or city which has a popu-
lation less than 25,000 (city only) shall
apply for one of the following channels:

48900 49300 49500 49700
49100 49900

(b) An applicant for a station to serve
an area specified in paragraph (a) or (b)
of that section to be located in a prin-
c¢ipal city or city which has a population
ercater than 25,000 (city only) shall ap-
ply for one of the following channels:

44500 45700 46700 47900
44700 45900 46900 48100
44900 46100 47100 48300
45100 46300 47300 48500
45300 46500 47500 48700
45500 47700

(¢) An applicant for a station to serve
prinarily a large rural area, specified in
pzragraph (c¢) or an area specified in
paragraph (d) of that section shall apply
for one of the following channels:

43100 43500 43900
43300 43700 44100

(d) Notwithstanding the provisions of
subsection (a) of this section, an appli-
cant for a station to serve an area speci-
fied in section of these rules defining the
establishment of “an area comprising a
limited trade area and city,” to be located
in a city having a population greater
than 25,000, in or adjacent to any metro-
politan district having a population
greater than 1,000,000, may apply for
one of the following channels:

49100 49500 49900

44300

Special Provisions Concerning
Assignmenis

(a) Stations located in the same city
shall have substantially the same service
area.

(b) High frequency broadcast stations
shall use frequency modulation exelu-
sively.

(c¢) Stations serving a substantial part
of the same area shall not be assigned
adjacent channels.

(d) One channel only will be assigned
to a station.
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Multiple Transmission

Facsimile Broadcasting and Multiplex
Transmission. The Commission may
grant authority to a high frequency
broadcast station for the multiplex trans-
mission of faesimile and aural broad-
cast programs provided the facsimile
transmission is incidental to the aural
broadcast and does not either reduce the
quality of or the frequency swing re-
quired for the transmission of the aural
program. The frequency swing for the
modulation of the aural program should
be maintained at 75 ke and the facsimile
signal added thereto. No transmission
outside the authorized band of 200 ke
shall result from such multiplex opera-
tion nor shall interference be caused to
other stations operating on adjacent
channels. The transmission of multiplex
signals may also be authorized on ar
experimental basis in accordance with
standard broadcast station rule on spe-
cial experimental authorizations.

Proof of Performance Required. With-
in one year of the date of first regular
operation of a high frequency broadcast
station, continuous field intensity records
along several radials shall be submitted
to the Commission which will establish
the actual field contours, and from which
operating constants required to deliver
service to the area specified in the li-
cense are determined. The Commission
may grant extensions of time upon show-
ing of reasonable need therefor.

Multiple Ownmership. (a) No person
(including all persons under common
control') shall, directly or indirectly,
own, operate, or control more than one
high frequency broadcast station that
would serve substantially the same ser-
vice area as another high frequency
broadcast station owned, operated, or
controlled by such person.

(b) No person (including all per-
sons under common control) shall, di-
rectly or indirectly, own, operate, or con-
trol more than one high frequency broad-
cast station, except upon a showing (1)
that sueh ownership, operation, or con-
trol would foster competition among high
frequency broadcast stations or provide
a high frequency broadcasting service
distinet and separate from existing
services; and (2) that such ownership,
operation, or control would not result in
the conecentration of control of high fre-
quency broadecasting facilities in a man-
ner inconsistent with public interest,

1The word ‘‘control” as used herein Is not
limited to majority stock ownership but includes
actual working control in whatever manner exer-
cised.
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convenience, or necessity; provided, how-
ever, that the Commission will consider
the ownership, operation, or control of
more than six high frequency broadcast
stations to constitute the concentration of
control of high frequency broadcasting
facilities in a manner inconsistent with
public interest, convenience, or necessity.

Normal License Period. All high fre-
quency broadcast station licenses will be
issued so as to expire at the hour of 3
a.m., Eastern Standard Time, and will be

(a) For stations operating on the fre-
issued for a normal license period of one
year, expiring as follows:

quencies 48900, 49100,
49700, and 49900, April 1.

(b) For stations operating on the fre-
quencies 44500, 44700, 44900, 45100,
45,300, 45500, 45700, 45900, 46100, 46300,
and 46500, May 1.

(¢) For stations operating on the fre-
quencies 46700, 46900, 47100, 47300,
47500, 47700, 47900, 48100, 48300, 48500,
and 48700, June 1.

(d) For stations operating on the fre-
quencies 43100, 43300, 43500, 43700,
43900, 44100, and 44300, July 1.

49300, 49500,

Equipment

Maximum Power Rating. The Commis-
sion will not authorize the installation of
a transmitter having a maximum rated
power more than twice the operating
power of the station.

Maximum Rated Carrier Power; How
Determined. (a) The maximum rated
carrier power of a standard transmitter
shall be determined by the manufac-
turer’s rating of the equipment.

(b) The maximum rated carried power
of a composite transmitter shall be de-
termined by the sum of the applicable
commercial ratings of the vacuum tubes
employed in the last radio stage.

Frequency Monitor. The licensee of
each high frequency broadcast station
shall have in operation at the transmitter
a frequency monitor independent of the
frequency control of the transmitter. It
shall have a stability of 20 parts per
million.

Modulation Monitor. The licensee of
each high frequency broadeast station
shall have in operation at the transmitter
an approved modulation monitor.
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Required Transmitter Performance. (a)
The external performance of high fre-
quency broadcast transmitters shall be
within the minimum requirement pre-
scribed by the Commission contained in
the Standards of Good Engineering Prac-
tice for High Frequency Broadcast
Stations.

(b) The transmitter center frequency
shall be controlled directly by automatic
means which do not depend on induct-
ances and capacities for inherent sta-
bility.

(¢) The transmitter shall be wired
and shielded in accordance with good en-
gineering practice and shall be provided
with safety features in accordance with
the specifications of article 810 of the
current National Electrical Code as ap-
proved by the American Standards Asso-
ciation,

Indicating Instruments. The direct
plate circuil current and voltage shall
be measured by instruments having an
acceptable accuracy.

Changes in Equipment and Amntenna
System. Iicensees of high freguency
broadecast stations shall observe the fol-
lowing provisions with regard to change
in equipment and antenna system:

(a) No changes in equipment shall be
made:

1. That would result in the emission of
signals outside of the authorized channel.

2. That would result in the external
performance of the transmitter being in
disagreement with that prescribed in the
Standards of Good Engineering Practice
for High Frequency Broadecast Stations.

(b) Specific authority, upon filing for-
mal application® therefor, is required for
a change in service area or for any of the
following changes:

1. Changes involving an increase in
the maximum power rating of the trans-
mitter.

2. A replacement of the transmitter
as a whole.

3. Change in the location of the trans-
mitter antenna.

4. Change in antenna system, includ-
ing transmission line, which would re-
sult in a measurable change in service

1See Standards of Good Engineering Practice
for High Frequency Broadcast Stations for specific
applicalion form required.
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or which would aflect the determination
of the operating power by direct method.
If any change is made in the antenna
system or any change made which may
affect the antenna system, the method of
determining operating power shall be
changed immediately to the indirect
method.

5. Change in location of wmain studio
to outside of the borders of the city,
state, district, territory, or possession.

6. Change in the power delivered to
the antenna.

(c) Specific authority, upon filing
informal request therefor, is required
for the following change in equipment
and antenna:

1. Change in the indicating instru-
ments installed to measure the antenna
current or transmission line, direct place
circuit voltage and the direct current
of the last radio stage, except by in-
struments of the same type, maximum
scale reading and accuracy.

2. Minor changes in the antenna sys-
tem and/or transmission line which
would not result in an increase of ser-
vice area.

3. Changes in the location of the main
studio except as provided for in subsec-
tion (b) 5.

(d) Other changes, except as above
provided for in this section or in Stand-
ards of Good Engineering Practice for
High Frequency Broadcast Stations pre-
scribed by the Commission may be made
at any time without the authority of the
Commission, provided that the Commis-
sion shall be promptly notified thereof,
and such changes shall be shown in the
next application for renewal of license.

Operating Power; How Determined. The
operating power, and the requirements
for maintenance thereof, of each high
frequency broadcast station shall be de-
termined by the Standards of Good En-
gineering Practice for High Frequency
Broadcast Stations.

Modulation. (a) The percentage of
modulation of all stations shall be main-
tained as high as possible consistent with
good quality transmission and good
broadcast practice and in no case less
than 85 per cent on peaks of frequent
recurrence during any selection which
normally is transmitted at the highest
level of the program under consideration.

Frequency Tolerance. The operating
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frequency without modulation of each
broadcast station shall be maintained
within 2000 cycles of the assigned cen-
tev frequency.

Operation

Minimum Operating Schedule; Service.
(a) Except Sundays, the licensee of each
high frequency broadcast station shall
maintain a regular daily operating sched-
ule which shall consist of at least three
hours of operation during the period 6
a.m. to 6 p.m., local standard time, and
three hours of operation during the period
6 p.m. to midnight, local standard time.
In an emergency, however, when due to
causes beyond the control of the Ili-
censee, it becomes impossible to continue
operating, the station may cease opera-
tion for a period not to exceed ten days,
provided that the Commission and the
Inspector in Charge of the radio district
in which the station is located shall be
notified in writing immediately after the
emergency develops.

(b) Such stations shall devote a mini-
mum of one hour each day during the
period 6 a.m. to 6 p.m.,, and one hour
each day during the period 6 p.m. to
midnight, to programs not duplicated
simultaneously as primary service in the
same area by an standard broadcast sta-
tion or by any high frequency broadcast
station. During said one hour periods, a
service utilizing the full fidelity capa-
bility of the system, as set forth in the
Standards of Good Engineering Practice
for High Frequency Broadcast Stations,
shall be rendered. However, the Com-
mission may, upon request accompanied
by a showing of reasons therefor, grant
exemption from the foregoing require-
ments, in whole or in part, for periods
not in excess of three months.

(¢) In addition to the foregoing mini-
mum requirements, the Commission will
consider, in determining whether public
interest, convenience, and necessity has
been or will be served by the operation
of the station, the extent to which the
station has made or will make use of the
facility to develop a distinet and separate
service from that otherwise available in
the sevvice area.
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DEVELOPMENTAL
BROADCAST STATIONS

The term “developmental broadcast station” means a station
licensed to carry on development and research for the advancement
of broadcast services along lines other than those prescribed by
other broadcast rules or 4 combination of closely related develop-
ments that can be better carvied on under one license.

Licensee and Location Lect%grs Frequency (kc) Power Emission

Bell Telephone ngs., Inc‘.

Whippany, N. J............. W3XDD 560, 900, 1340 50000 w A3
Bell Telephone Labs., Inc.
Whippany, N. J............. W3XPY 43500, 49100 5000 w Special
Central Broadcasting Co.
Mitchellville, ITowa ......... WIXC 1040 150 w A3
(C.P. only)
The Crosley Corp.
Near Mason, Ohio.......... W8XO 700 100 kw-500-kw A3
Midland Broadcasting Co.,
Kansas City, Mo............ WIXER 46500 1500 w Special
Muzak Corporation
New York, N. Y............ W2XMC 117650 1000 w Special
(C.P. only)

Pending Developmental Stations
McNary & Chambers

Washington, D. C. (portable) W10XMC 550 to 1600 100 w A-0
Natl. Broadcasting Co., Inc. W10XF 1614, 2398, 3492.5, 25 w Al, A-2, A3,
Area of New York, N. Y.... 4797.5, 6425, 9135, A4, A5 & Spe-
12862.5, 17310, cial A5 on
23100, 30660, 31020, frequencies
31140, 31180, 31540, above 162000

33340, 33460, 33620, kes.

35060, 35460, 37060,
37140, 37540, 39140,
39460, 39540, 116050,
116250, 116450, 116850,
117050, 117250, 117650,
118050, 118250, 118450,
118650, 118850, 156525,
156975, 157425, 157725,
158175, 159075, 160425,
161325, 161775,
162000-168000,
210000-216000,
264000-270000,
300000-400000,
401000 and above
Natl. Broadcasting Co., Inc.

Area of New York, N. Y.... WI10XR Same as above 100 w Al, A2, AS,
A4, A5 & Spe-
cial A5 on
frequencies
above 162000
kes.
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— F. C. C. REGULATIONS REGARDING —
DEVELOPMENTAL BROADCAST STATIONS

The term “developmental broadcast
station” means a station licensed to carry
on development and research for the ad-
vancement of broadcast services along
lines other than those prescribed by other
broadecast rules or a combination of
closely related developments that can
be better carried on under one license.

Licenses for developmental broadecast
stations will be issued only after a satis-
factory showing has been made in regard
to the following, among others:

(1) That the applicant has a program
of research and development which can-
not be successfully carried on under any
of the classes of broadcast stations al-
ready allocated, or is distinctive from
those classes, or combination of closely
related developments that involve dif-
ferent phases of broadcasting which can
be pursued better under one license.

(2) That the program of research has
reasonable promise of substantial con-
tribution to the development of broad-
casting, or is along lines not already
thoroughly investigated.

(3) That the program of research and
experimentation will be conducted by
qualified persons.

(4) That the applicant is legally and
financially qualified and possesses ade-
quate technical facilities to carry for-
ward the program.

(5) That the public interest, conve-
nience, and necessity will be served
through the operation of the proposed
station.

A separate developmental broadcast
station license will be issued for each
major development proposed to be car-
ried forward. When it is desired to carry
on several independent developments, it
will be necessary to make satisfactory
showing and obtain a license for each.

A licensee of developmental broadcast
stations shall broadcast programs when
they are necessary to the experiments
being condueted. No regular program
service shall be broadecast unless spe-
cifically authorized by the license.

A licensee of a developmental broad-
cast station shall not make any charge,
directly or indirectly, for the transmis-
sion of programs, but may transmit the
programs of a standard broadcast sta-
tion or mnetwork including commerecial
programs, if the call letter designation
when identifying the developmental
broadcast station is given on its assigned
frequency only and the statement is made

924

over the developmental broadeast station
that the program of a broadcast station
or network (identify by call letters or
name of network) is being broadecast in
connection with the developmental work.
In case of the rebroadeast of the pro-
gram of any broadcast station, the FCC
Regulation on rebroadcasting holds.

Frequency Allotted

The following frequencies are allocated
for assignment to developmental broad-
cast stations:*

1,614
2,396 12,855 37,140
2,398 12,862.5 37,540

2,400 12,870 39,140
39,460

5,490 17,300 39,540
3,492.5 17,310 116,050

3,495 17,320 16,250
116,450

4,795 23,100 116,850
4,797.5 30,660 117,050

4,800 31,020 117,250
31,140 117,650

6,420 31,180 118,050
6,425 31,540 118,250

6,430 33,340 118,450
33,460 118,650

9,130 3,620 118,850
9,135 35,060 156,525

9,140 5,460 156,975
37,060 157,425

157,725

158,175

159,075

160,425

161,325

161,775

162,000-168,000
210.000-216,000
264,000-270,000
300,000-400,000
401,000 and above

A license will be issued for more than
one of these frequencies upon a satisfac-
tory showing that there is need therefor.

The frequencies suited to the purpose
and in which there appears to be the least
or no interference to established stations
shall be selected.

In cases of important experimentation
which cannot be conducted successfully
on the frequencies allocated herein, the
Commission may authorize development-
al broadcast stations to operate on any
frequency allocated for broadcast sta-
tions or any frequencies allocated for
other services under the jurisdiction of
the Commission upon satisfactory show-
ing that such frequencies can be used
without causing interference to estab-
lished services.

The operating frequency of a develop-
mental broadeast station shall be main-

. * Also available for assignment to all other sta-
tions in the experimental service,
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tained in accordance with the frequency
tolerance of 0.05 per cent or less as
required, provided, however, where les-
ser tolerance is necessary to prevent
interference, the Commission will specify
the tolerance.

The operating power of a develop-
mental broadcast station shell not be
in excess of that necessary to carry on
the program of research. The operating
power may be maintained at the maxi-
mum rating or less, as the conditions of
operation may require.

Supplemental Report

A supplemental report shall be filed
with and a part of each application for
renewal of license and shall include state-
ments of the following, among others:

1. The number of hours operated.

2. Comprehensive report on research
and experiments conducted.

3. Conclusions and program for fur-
ther development of the broadcast ser-
vice.

4. Any other pertinent developments.

A developmental broadcast station
authorized to operate on frequencies
regularly allocated to other stations or
services, shall be required to abide by
all rules governing the stations operat-
ing regularly thereon which are applica-
ble to developmental broadcast and are
not in conflict with rules of the Com-
mission for stations in general or for
rules for developmental broadcast sta-
tions.

ST BROADCAST STATIONS
o

The term “ST broadcast station” means a station used to transmit
programs from the main studio to the transmitter of a bigh fre-
quency or an international broadcast station.

Licensee and Location

Call

Letters

Capitol Broadcasting Co.

Schenectady, N. Y................ W2XEQ
Columbia Broadecasting System, Inc.

New York, N. Y..........ooveet. W2XYN
Columbia Broadcasting System, Inc.

New York, N. Y.................. W2XYO
Columbia Broadcasting System, Inc.

New York, N. Y.................. W2XYP
Gordon Gray

Winston-Salem, N. C............. R —
The Journal Co.

Milwaukee, Wisc, ................ WIXJIC
The Moody Bible Institute of Chicago

Chicago, I1l. ..................... WIXMB

Standard Broadcasting Co.
Los Angeles, Calif................ _

Pending ST Stations

Boston Edison Co.
Boston, Mass.

Radio Service Corp. of Utah

Salt Lake City, Utah............. —_—
WOKO, Inc.
Albany, N. Y........cco i, _—

925

Frequency Power Emission
Kilocycles Watts
331000 50 Special
(CP only)
330400, 333400, 25 Special
336400 (CP only)
330400, 333400 25 Special
336400 (CP only)
330400, 333400 25 Special
336400 (CP only)
337000 25 Special
(CP only)
331000 50 Special
(CP only)
333400 25 Special
(CP only)
333400 25 Special
(CP only)
330400 25 Special
331000 25 Special
337000 25 Special
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RULES GOVERNING
ST BROADCAST STATIONS

The term “ST' broadeast station”
means a station used to transmit pro-
grams from the main studio to the trans-
mitter of a high frequency broadcast
station, or an international broadecast
station.

An ST broadecast station will be li-
censed only to the licensee of a high fre-
quency broadcast station or of an inter-
national broadcast station. Only one
ST broadeast station will be authorized
in connect with the license for any high
frequency broadcast station. Not more
than two ST broadcast stations will be
authorized in connection with the license
for any international broadcast station.
Each such ST station shall be at a fixed
location.

The license of an ST broadcast station
= authorizes the transmission of program
material, including commercial programs,
from the main studio to the transmitter
of the high frequency broadcast station
or international broadcast station in con-
nection with which it is authorized.

Frequency Assignment

The following frequencies are allocated
for assignment to ST broadcast stations
upon an experimental basis:

ke ke ke ke ke
330,400 333,400 335,800 338,200 340,600
331,000 334,000 336,400 338,800 341,200
331,600 334,600 337,000 339,400 341,800
332,200 335,200 337,600 340,000 342,400
332,800 343,000
343,600

ST broadcast stations will be author-
ized to employ frequency modulation
only.

The maximum frequency swing em-
ployed by ST broadcast stations shall
not be in excess of 200 kilocyeles.

The licensee of each ST broadcast

1 The abbreviation “ST” is derived from “studio-
transmitter.”
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station shall install and operate a direc-
tional antenna designed so that the gain
in power toward the receiver shall be 10
(field gain 3.16) times the free space
field from a doublet (137.6 mv/m for 1
kw at one mile). In all other diree-
tions 30° or more off the line to re-
ceiver, the power gain shall not exceed
14 of the free space field gain from a
doublet.

ST broadcast stations will be licensed
with a power output not in excess of that
necessary to render a satisfactory ser-
vice.

The licensee of each ST broadcast sta-
tion is required to conduct experimen-
tation with regard to the following:

(a) Design of equipment and power
required to render a satisfactory service.

(b) Design and adjustment of direc-
tional transmitting antennas.

(c) Design and location of receiving
antennas.

Supplemental Report

A supplemental report shall be filed
with and made a part of each application
for renewal of application and shall in-
clude statements as to the following
items:

(a) Total hours of operation.

(b) Continuity of service, causes and
duration of any interruptions.

(c) Power required to deliver satis-
factory signal at receiver.

(d) Data on design, adjustments and
operation of directional receiving and
transmitting antennas.

(e) Interference to service resulting
from other stations or other sources.

(f) Cost of transmitter and receiver
installation and expense of operation.

(g) Overall fidelity of equipment, fre-
quency and amplitude,
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N ATI ON A L
.ASSOCIATION

BROADCASTERS

vy A

5

Headquarters: 1626 K. St., N.-W., Washington, D. C.
HEADQUARTERS STAFF

Neville Miller
President

C. E. Arney, Jr.

Assistant to the President
and Acting Secretary-Treasurer

Russell P. Place
Counsel

Director
Paul W. Morency
WTIC, Hartford, Conn.

*Clarence Wheeler
WHEC. Rochester, N. Y.

Isaac D. Levy. . ... ... .. ...

WCAU, Philadelphia, Pa.

“John A. Kennedy....... .
WCHS, Charleston, W.

Frank King
WMBR, Jacksonville, Fla.
*Edwin W. Craig
WSM, Nashville, Tenn.
J. Harold Ryan
WSPD, Toledo, Ohio

*John E. Fetzer ... . . .
WKZ0, Kalamazoo, Mich.

Edgar L. Bill. ..
WMBD, Peoria, 11l

*John J. Gillen, Jr.. .. .. .. ..

WOW, Omaha, Neb.

Va.

Edward M. Kirby
Director of Public Relations

Joseph L. Miller
Director of Labor Relations

Frank E. Pellegrin
Director of Broadcast
Advertising

Arthur C. Stringer
Director of Promotion
Lynne C. Smeby
Director of Engineering
Paul F. Peter
Director of Research

Everett E. Revercomb
Auditor

BOARD OF DIRECTORS

Number

928

States Comprising District
Connecticut, Maine, Massachusetts, New
Hampshire, Rhode Island, Vermont.

New York, New Jersey.

Delaware, Pennsylvania.

District of Columbia, Maryland, North
Carolina, South Carolina, Virginia, West
Virginia.

Alabama, Florida, Georgia, Puerto Rico.

Avrkansas, Louisiana, Mississippi, Ten-
nessee.

Kentucky, Ohio.

Indiana, Michigan, excluding the counties
of Ontonagon and Gogebic.

Illinois; Wisconsin, excluding the coun-
ties of LaCrosse, Monroe, Juneau, Adams,
Marquette Waushara, Portage, Wood,
Jackson, Trempealeau, Buffalo, Pepin,
Pierce, St. Croix, Dunn, Chippewa, Eau
Claire, Clark, Marathon, Lincoln, Taylor,
Rusk, Barron, Polk, Burnett, Washburn,
Sawyer, Price Oneida, Vilas, Iron, Ash-
land, Bayfield and Douglas.

Towa, Missouri, Nebraska.
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Director Number

Earl H. Gammons ... ... .. ..
WCCO, Minneapolis, Minn.

“Herbert Hollister .. ... .. ... ... . ... 12
KANS, Wichita, Kans.

O. L. Taylor. ...... .. ... ... ........ 13
KGNC, Amarillo, Texas

*Kugene P. O'Fallon. .. ... ... .. .... .. 14
KFEL, Denver, Colo.

Howard Lane . ... ... ... ... .. .. . . .. 15
KFBK, Sacramento, Calif.

“Harrison Holliway ... ... ... .. .. .. 16
KECA-KFI, Los Angeles, Calif.

Harry R. Spence. . ...... ... ... ... 17
KXRO, Aberdeen, Wash.

*Term expires in 1942,

States Comprising District

Minnesota; North Dakota; South Da-
kota, excluding the counties of Fall
River, Shannon, Bennett, Todd, Mellette,
Waushabaugh, Washington, Custer, Pen-
nington, Jackson, Jones, Stanley, Haa-
kon, Meade, Lawrence, Butte, Harding,
Perkins, Ziebach, Armstrong, Dewey and
Corson; Wisconsin, including the coun-
ties of LaCrosse, Monroe, Juneau,
Adams, Marquette, Waushara, Portage,
Wood, Jackson, Trempealeau, Buffalo,
Pepin, Pierce, St. Croix, Dunn, Chipewa,
Eau Claire, Clark, Marathon, Lincoln,
Taylor, Rusk, Barron, Polk, Burnett,
Washburn, Sawyer, Price, Oneida, Vilas,
Iron, Ashland, Bayfield and Douglas;
Michigan, including the counties of On-
tonagon and Gogebic.

Kansas, Oklahoma.
Texas.

Colorado, Idaho, Utah, Wyoming, Mon-
tana, South Dakota, including the coun-
ties of Fall River, Shannon, Bennett,
Todd, Mellette, Waushabaugh, Washing-
ton, Custer, Pennington, Jackson, Jones,
Stanley, Haakon, Meade, Lawrence,
Butte, Harding, Perkins, Ziebach, Arm-
strong, Dewey and Corson.

California, excluding the counties of San
Luis Obispo, Kern, San Bernardino, Santa
Barbara, Ventura, Los Angeles, Orange,
Riverside, San Diego and Imperial;
Nevada and Hawaii.

Arizona; California, including the coun-
ties excepted in District 15; New Mexico.

Alaska, Oregon, Washington.

DIRECTORS-AT-LARGE*
Large Stations

James D. Shouse
WLW, Cincinnati, Ohio

J. 0. Maland
WHO, Des Moines

Medium Stations

George W. Norton, Jr.
WAVE, Louisville, Ky.

Don S. Elias
WWNC, Asheville, N. C.

Small Stations

John Elmer James W. Woodruff, Jr.
WCBM, Baltimore, Md. WRBL, Columbus, Ga.
Networks
Edward Klauber Frank M. Russell
CBS, New York, N. Y. NBC, Washington, D. C.
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Executive

Chairman — Neville Miller, NAB,
Washington, D. C.

James D. Shouse, WLW Cincinnati,
Ohio.

Paul W. Morency, WTIC, Hartford,
Conn,

Don S. Elias, WWNC, Asheville, N. C.

John J. Gillin, Jr, WOW, Omaha,
Nebr. _

John Elmer, WCBM, Baltimore, Md.

O. L. Taylor, KGNC, Amarillo, Texas.

Accounting

Chairman—Harold Wheelahan WSMB,
New Orleans, La.

S. R. Dean, CBS, New York, N. Y.

Virgil J. Hasche, WGY, Schenectady,
N. Y. o

Leslie Johnson, WHBF, Rock Island,
111,

Ray Jordan, WDBJ, Roanoke, Va.

Harry F. McKeon, NBC, New York,

N. Y.
Advisory

Walter J. Brown, WORD-WSPA,
Spartanburg, S. C.

Gardner Cowles, Jr., KRNT, Des
Moines, Ia.

Edward Klauber, CBS, New York,
N. Y.

Paul W. Morency, WTIC, Hartford,
Conn.

George W. Nmton Jr., WAVE, Louis-
ville, Ky.

Niles Trammell, NBC, New York, N.Y.

Code

Chairman—Earl J. Glade, KSL, Salt
Lake City, Utah.

Edgar L. Bill, WMBD, Peoria, Ill.

Gilson Gray, CBS, New York, N. Y.

Hugh A. L. Halff, WOAI, San An-
tonio, Texas.

Henry P. Johnston, WSGN, Birming-
ham, Ala.

Janet MacRorie, NBC, New York,

N. Y.
William B. Quarton, WMT, Cedar
Rapids, Ia.

Edney Ridge, WBIG, Greensboro, N. C.
Calvin J. Smith, KFAC, Los Angeles,
Calif.
Engineering
Chairman—Paul A. Loyet, WHO, Des
Moines, Ia.
District 1
F. M. Doolittle, WDRC, Hartford,
Conn,

COMMITTEES
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District 2
John V. L. Hogan, WQXR, New York,
N. Y.

District 3
James Schultz, WCAE, Pittsburgh, Pa.
District 4
Scott Helt, WIS, Columbia, S. C.
District 5
John C. Bell, WBRC, Birmingham,
Ala.
District 6
J. H. DeWitt, WSM, Nashville, Tenn.
District 7

R. Morris Pierce, WGAR, Cleveland,
Ohio.
District 8
Walter Hoffman, WWJ, Detroit, Mich.

District 9
Thomas L. Rowe, WLS, Chicago, Il

District 10
Paul A. Loyet, WHO, Des Moines, Ja.

District 11
Julius Hetland, WDAY, Fargo, N. D.

District 12
Karl Troeglen, WIBW, Topeka, Kans.

District 18
William G. Edgerton, KTSA, San An-
tonio, Texas.
District 14
Eugene G. Pack, KSL, Salt Lake City,
Utah.
Distriet 15
R. V. Howard, KSFO, San Francisco,
Calif.
District 16
L. H. Bowman, KNX, Los Angeles,
Calif.
District 17
James B. Hatfield, KIRO, Seattle,
Wash.

Engineers’ Executive Committee
Chairman—Paul A. Loyet, WHO, Des
Moines, Ia.
E. K. Cohan, CBS, New York, N. Y.
O. B. Hanson, NBC, New York, N. Y.
G. Porter Huston, WCBM, Baltimore,

Md.
Paul A. DeMars, Yankee Network,
Boston, Mass.
Insurance

Chairman—William I. Moore, WBNX,
New York, N. Y.
S. R. Dean, CBS, New York, N. Y.
Charles A. Wall, NBC, New York,
N.Y.
Labor

District 1 _
J. J. Boyle, WJAR, Providence, R. L
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District 2
I. R. Lounsberry, WGR, Buffalo, N. Y.

District 3
Samuel R. Rosenbaum, WFIL, Phila-
delphia, Pa.
District 4
George W. Smith, WWVA, Wheeling,
W. Va,
District 5
Fred Borton, WQAM, Miami, Fla.

District 6
H. W. Slavick, WMC, Memphis, Tenn.

District 7
Gilmore N. Nunn, WLAP, Lexington,
Ky.
District 8
Leo J. Fitzpatrick, WJR, Detroit,
Mich.
District 9

lW. E. Hutchinson, WAAF, Chicago,
1L

District 10
Vernon H. Smith, KOWH, Omaha,
Nebr.
District 11
Clarence T. Hagman, WTCN, Minneap-
olis, Minn.
District 12
R. J. Laubengayer, KSAL, Salina,
Kans.
District 13
Kern Tips, KPRC, Houston, Texas.

District 14
Earl J. Glade, KSL, Salt Lake City,
Utah.
Districet 15

Ralph R. Brunton, KJBS, San Fran-
cisco, Calif.
District 16
L. A. Schamblin, KPMC, Bakersfield,
Calif.
District 17
Edward J. Jansen, KTBI, Tacoma,
Wash.

Labor Executive Committee

Ralph R. Brunton, Gilmore N. Nunn,
W. E. Hutchinson, George W. Smith.

Legislative
Chairman——John A. Kennedy, WCHS,
Charleston, W. Va.

Campbell Arnoux, WTAR, Norfolk,
Va.

Walter J. Brown, WSPA-WORD, Spar-
tanburg, S. C.

Harry C. Butcher, WJSV, Washington,
D. C.

Edwin W. Craig, WSM, Nashville,
Tenn.

John Elmer, WCBM, Baltimore, Md.

Mark Ethridge, WHAS, Louisville, Ky.

Frank M. Russell, WRC, Washington,
D. C.

National Defense District
Representatives
District 1
E. E. Hill, WTAG, Worcester, Mass.

District 2
Harry C. Wilder, WSYR, Syracuse,
N. Y.
District 3
George D. Coleman, WGBI, Scran-
ton, Pa.
District 4

Howard Chernoff, WCHS, Charleston,
W. Va.

District b
Red Cross, WMAZ, Macon, Ga.

District 6

Howard Summerville, WWL, New
Orleans, La.

District 7
Nathan Lord, WAVE, Louisville, Ky.

District 8
Franklin Schurz, WSBT, South Bend,
Ind.
District 9
Leslie C. Johnson, WHBF, Rock Is-
land, IlL
District 10
George M. Burbach, KSD, St. Louis,
Mo.
Distriet 11
Morgan Murphy, Head of Lakes
Broadecasting Co., Duluth, Minn.

District 12
William C. Gillespie, KTUL, Tulsa,
Okla.
District 13
George Cranston, KGKO, Fort Worth,
Texas.
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District 14
Ed Yocum, KGHL, Billings, Mont.

District 15

Lincoln Dellar, KSFO, San Francisco,
Calif.

District 16

Thomas E. Sharp, KSFD, San Diego,
Calif.

Distriet 17
Paul Connet, KEX, Portland, Ore.

National Defense Committee

Chairman—John E. Fetzer, WKZO,
Kalamazoo, Mich.

H. Vernon Anderson, WJBO, Baton
Rouge, La.

Harry C. Butcher, CBS, Washington,
D. C.

Leo J.
Mich.

A. J. Fletcher, WRAL, Raleigh, N. C.

Ben Ludy, WIBW, Topeka, Kans.

Frank Russell, NBC, Washington, D. C.

Fitzpatrick, WJR, Detroit,

Research

Chairman—Roger W.
Philadelphia, Pa.

NHugh M. Beville, Jr.,, NBC, New York,
LY.

Clipp, WFIL,

C. Glover Delaney, WTHT, Hartford,
Conn,

John C. McCormack, KWKH, Shreve-
port, La.

N DYI"' Frank N. Stanton, CBS, New York,

Sales Managers

District 1
William Malo, WDRG, Hartford, Conn.

District 2
NC{(larles Phillips, WFBL, Syracuse,

District 3
P John E. Surrick, WFIL, Philadelphia,
a.
District 4
John H. Field, Jr., WPTF, Raleigh,
N. C.
District 5
John M. Outler, Jr.,, WSB, Atlanta,
Ga.

District 6
H. Vernon Anderson, WJBO, Baton
Rouge, La.
District 7
William I. Orr, WBNS, Columbus,
Ohio.
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District 8

Lester Lindow, WFBM, Indianapolis,
Ind.
District 9

William Cline, WLS, Chicago, IIl.
District 10
Sam H. Bennett, KMBC, Kansas City,
Mo.
District 11

Thomas G. Gavin, Head of Lakes
Broadeasting Co., Duluth, Minn.

District 12
Ellis Atteberry, KCKN, Kansas City,
Kans.
District 13

Jack Keasler, WOAI, San Antonio,

Texas.
District 14
W. E. Wagstaff, KDYL, Salt Lake
City, Utah.
District 15
Wilt Gunzendorfer, KSRO, Santa Rosa,
Calif.
District 16
Charles A. Storke, KTMS, Santa Bar-
bara, Calif.
District 17

Harvey Wixson, KHQ-KGA, Spokane,
Wash,

Sales Managers Executive Committee
Chairman — Eugene Carr, WGAR,
Cleveland, Ohio.
Dietrich Dirks, KTRI, Sioux City, Ia.
E. Y. Flanigan, WSPD, Toledo, Ohio.
John M. Outler, Jr., WSB, Atlanta, Ga.

Arthur Hull Hayes, CBS, New York,
N. Y.

Linus Travers, WAAB, Boston, Mass.
George H. Frey, NBC, New York,
N. Y.

Wage and Hour Committee

Chairman—C. T. Lucy, WRVA, Rich-
mond, Va.

A. K. Redmond, WHP, Harrisburg,
Pa.

Joseph C. Burwell,
town, Pa.

Robert Priebe, KRSC, Seattle, Wash.

Robert Laubengayer, KSAL, Salina,
Kans,

Harry R. LePoidevin, WRJN, Racine,
Wisc.

WMBS, Union-
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BROADCASTING AND THE WAR

By Neville Miller, President, National Association of Broadcasters

ADIO broadcasting in the United

States is just entering upon a period
of what promises to be its greatest ef-
fectiveness. While it is not possible to
form definite conclusions as to the effect
of this long, hard war upon the industry,
it is gratifying to note that the first im-
pact of the war found the broadcasters
measurably prepared to fulfill their re-
sponsibility.

Radio was ready because there has
been many months of carveful planning
and more than two years of experience
in news handling under war conditions
abroad and radio had been consistently
performing a notable service in the na-
tional defense effort which preceded the
actual declaration of war. The ground-
work to meet just such a contingency as
arose out of the Pearl Harbor incident
had been laid. Within two days after the
attack upon Hawaii a voluntary set of
rules and regulations for the handling
of news and other types of programs,
easily accessible to subversive interests,
had been formulated. Within ten days
after our entry into the war an almost
complete set of 1ules and regulations
had been perfected and the industry was
voluntarily following it closely.

As the nation’s most important single
means of mass communication, unique in
its ability to secure and hold the atten-
tion of a vast majority of the people of
the nation simultaneously, radio will un-
doubtedly play a major role in the prose-
cution of the war. Probably the most fav-
orable development thus far affecting
broadecasting is the evidence that our
government has decided not to take over
and operate radio, but to leave it in the
hands of experienced private operators
who, through the years, have demon-
strated an appreciation of their responsi-
bilities to serve the national interest.
With the advent of radio, Congress wise-
ly determined that in America this me-
dium of mass communication should re-
main free of government operation and
control. As a consequence the American
system of broadcasting has developed
along lines that have made of it a most
effective instrument for the preservation
of liberty and freedom of thought and
expression. In this, America is singularly
fortunate for it has been the sad ex-
perience of all too many people that the
establishment of government control
over radio has been the stepping stone
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to the elimination of free speech and
finally of freedom itself. This must not,
and I am convinced will not, happen in
America.

Radio’s War Purposes

On the other hand, radio will undoubt-
edly be used to a constantly greater ex-
tent for war purposes. The Defense Com-
munications Board has been designated
by the President to coordinate the phy-
sical facilities of the industry to the end
that they may most adequately serve the
war effort. The President has delegated
to the Office of Censorship the responsi-
bility of eliminating from programs any
material which might serve to aid the
ecnemy. The broadcasters have cooperated
wholeheartedly in devising reasonable
rules and regulations that would make
these two important functions effective.

For many months prior to the actual
advent of war, broadcastcrs had devoted
a substantial portion of their time and
facilities on a gratis basis to promote
the national defense program. While the
responsibilities of radio have been in-
creased by the advent of war, the de-
mands of the armed services have exacted
their toll from the industry. The nced of
the military for trained radio men to-
gether with the operation of the Selec-
tive Service System, has produced a dan-
gerous shortage of trained technicians,
As a service to the armed forces, as well
as for its own needs, the industry set out,
even prior to the declaration of war, to
establish courses for the training of ra-
dio technicians. This activity has re-
ceived enthusiastic cooperation from the
educational institutions of the country
and is now well under way in all areas.

In addition, lack of critical materials,
many of which are es:ential to the prop-
er technical operation of radio broadcast-
ing, will hamper normal operations and
in some cases retard developments. Tecle-
vision and frequency modulation have
made great strides in the past year and
the industry will assuredly devote as
muech of its time and effort as possible
to continue the development in these new
fields consistent with the large demands
upon its faeilities and the handicaps of
the emergency period.

“Business as Usual”
From the commercial standpoint, while
broadcasters do not hope for a “business
as usual” program, there is every reason
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to believe that radio will continue to be
used as a wmajor advertising medium.
Radio listening is at its peak and there
has even been an increase in the sale of
radio receiving sets. With a peak audi-
ence and a higher degree of sustained
listening audience it is felt that adver-
tisers and agencies will not abandon ra-
dio to any great extent. There is, of
course, the probability that some com-
modities heretofore widely advertised
by radio will be affected by material
shortage and compelled to discontinue all
advertising. Experienced operators feel,
however, that these losses will be more
than off'set by advertising of substitute
commodities coming into the field.

In the early stages of the war when
commercial programs were interrupted
by war announcements and when occa-

sional black-outs were required, sponsors
of commercial programs cooperated
heartily and for this the broadcasters are
grateful. It is my belief that the officers
of government appreciate the impor-
tance of keeping broadcasting at its job.
I also believe that they appreciate the
fact that in performing its normal duties
radio can pay its own way and at the
same time render a most essential ser-
vice to the country.

Despite all the uncertainties of what
may develop the broadcasting industry
faces 1942 with confidence and a deter-
mination to render an even greater ser-
vice to the country in this time of crisis
and to carry on our normal job in an or-
derly and efficient manner. No industry,
no individual citizen, can be expected
to do more.

1941 REGERRCH ACTIVITIES

By Paul F. Peter, NAB Director of Research

HIS Department materially expanded

its activities during the past year,
continues to grow in usefulness to the
industry. In January, the NAB Broadcast
Advertising Record was inaugurated.
This is a monthly report on the nature
and extent of the use of radio by ad-
vertisers throughout the country. This
service to all stations has received wide-
spread commendation as one of the most
valuable sales-building tools at the dis-
posal of the individual station, and it
serves as basic material for the NAB
Department of Broadeast Advertising.

The monthly publication of the “Broad-
cast Advertising Record” containg a tab-
ulation in terms of time units of adver-
tising placed by advertisers on the sta-
tion and networks cooperating in the
service. Advertisers are classified as to
type of business in sufficient detail to
permit of quite specific examination. Sep-
arate consideration is given Local, Na-
tional, Spot, Regional Network and Na-
tional Network business. Averages are
presented for Local and National Spot
business to provide a direct comparison
of an individual station’s business to
serve station management,

Urban Radio Survey

Early in 1941, the NAB published its
“Survey of Urban Radio Listening in the
United States,” a companion study to the
“Rural Radio Ownership Study” made
public in 1939. Heralded as a major con-
tribution to knowledge of the broadcast-
ing industry, this survey of radio owner-

ship and listening habits in urban areas
was made in collaboration with the Na-
tional Broadeasting Company and the
Columbia Broadcasting System. It has
been widely distributed among radio
broadcast stations, advertisers and adver-

. tising agencies.
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Pursuing its studies of methods used
in program audience measurement, the
NAB Research Committee invited the
C. E. Hooper organization to present to
it an analysis of the method employed
in preparing the monthly “telephone co-
incidental” reports which this organiza-
tion furnishes to its subs-ribers. A sim-
ilar invitation was extended to the Co-
operative Analysis of Broadcasting
(Crossley) services who employ the
“telephone recall” system. Both of these
services furnished exceedingly interest-
ing reports on their respective methods.
It is the intention of the Research Com-
mittee to hear further reports on meth-
ods used in audience measurement, and
to prepare a Research Manual for the
use of NAB membership in placing or
conducting audience measurement re-
search.

A considerable amount of the Research
Director’s time during the year was de-
voted to work on various committees en-
gaged in drafting standard forms of con-
tracts and invoices for use by broadcast
stations and agencies in connection with
the purchase and sale of broadcasting
time.

www americanradiohistorv com


www.americanradiohistory.com

FGAL— LEGISLATIVE AGTIVTIES

By Russell P. Place, NAB Counsel

F the bills affecting the broadcasting

industry which have been introduced
during the first session of the 77th Con-
gress, undoubtedly the bills to amend the
Communications Act introduced respec-
tively by Senator White of Maine and
Representative Sanders of Louisiana
most vitally affect broadcasters. Seeking
as they do to make changes in the organic
act governing the industry and the Fed-
eral Communications Commission, these
measures deserve the careful study of
every broadcaster. In order to assist
broadeasters in such study, the Legal De-
partment prepared an analysis of the
bills, which was ecirculated to the mem-
bership of the NAB at the District meet-
ings held during the fall of 1941.

Leading up to the introduction of these
bills, was Senator White’s resolutions
calling for an investigation of the Federal
Communications Commission’s Regula-
tions Governing Chain Broadeasting, in-
troduced almost immediately following
the promulgation of those regulations on
May 2, 1941. Pursuant to the vote of the
NAB membership at the St. Louis Con-
vention in Mav, the NAB, acting through
Neville Miller, President, appeared before
the Interstate Commerce Committee of
the Senate in support of the resolution.
The hearings were recessed, subject to
the call of the chair, on June 20, and have
not since been resumed. Subsequent to
the recess, the Commission amended the
regulations in certain respects; in No-
vember, by stipulation approved by the
Court, the operation of the regulations
was suspended pending judicial determi-
nation of the bill for a temporary injunc-
tion against their operation which was
filed by CBS and NBC, and in which sta-
tions WHAM and WOW joined.

Of vital importance to the broadeast-
ing industry and advertising generallv
was the eleventh hour threat to impose a
gross receipts tax on time sales by sta-
tions and networks. A united industry
succeeded in defeating the tax.

Copyrights

Strenuous efforts were made by the
State Department to persuade the Com-
mittee on Foreign Relations of the Sen-
ate that the Senate should give its advice
and consent to adherence to the Interna-
tional Copyright Union. The NAB, in
company with all other users and authors
of covyrighted material, vigorously op-
posed adherence at the hearings before
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that Committee. To date, the Committee
has not made a report to the Senate. The
effect of adherence of greatest impor-
tance to broadeasters would be the enor-
mous number of musical compositions
now in the public domain which would
be thrown into the field of copyright pro-
tection. These works would become un-
usable because of the impossibility, under
existing world conditions, of contacting
their authors at the present time. Com-
panion bills for the preservation of au-
thors’ rights during the emergency were
introduced by Senator Bone and Repre-
sentative Kramer; NAB appeared at the
hearing and suggested perfecting amend-
ments.

The Johnson Bill seeking to har the
advertising of aleoholic beverages by
radio was reintroduced at this session.
The Committee on Interstate Commerce
of the Senate has not scheduled hearings
on the bill. Because the measure is gross-
ly discriminatory against radio in favor
of competing media, NAB will oppose the
bill if hearings are held.

The NAB appeared at the hearings on
the daylight-saving time bills and urged
the Committee on Interstate and Foreign
Commerce of the House to report out a
bill providing for daylight-saving time on
a nation-wide basis. Such a bill has
passed both branches of the Congress and
has gone to the President for signature.

The Sacks Bill to legalize copyright in
recorded renditions and interpretations
has been referred to the Committee on
Patents of the House; no hearings have
been scheduled. The NAB is opposed to
this measure.

State Legislation

Legislatures in forty-four states have
been in session this year. Distriet Diree-
tors cooperated with counsel by anpoint-
ing broadcasters in each state, and
wherever possible in the state capital, to
serve as Legislative Contacts for NAB.
By providing an additional safeguard
against overlooking the introduction of
bills affecting radio, and liaison for com-
munication on legislative matters in each
state, this innovation has been most use-
ful in this department.

Chiefly of note at this year’s sessions
was the introduction of 35 so-called “anti-
ASCAP” bills in 18 states. Other than
enactment of the Wisconsin law to pro-
vide effective enforcement of existing
provisions relating to investigators and
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music brokers, no such bills have been
enacted. The NAB did not encourage or
support any legislation of this character.
The Montana law of this character was
repealed.

The Perry bill to bar off-the-air record-
ing of broadcasts was again introduced,
in somewhat different form, in New York.
New York state broadcasters persuaded
the author to strike the enacting clause,
and the measure was killed. A commit-
tee is working tc perfect an acceptable
bill for introduction at the next session.

Oregon passed a radio libel law, re-
lieving broadeasters from liability for
radio defamation unless the palintiff can
prove that the broadcaster failed to exer-
cise due care. A similar bill was vetoed
by the Governor of Washington.

Litigation

The position of the NAB in RCA .
Whiteman was sustained in the Circuit
Court of Appeals and again in the Su-
preme Court, thus establishing the law,
except in Penmsylvania, that broadecasters
are at liberty to play phonoeraph records
without license from the record manufac-
turer or the performing artists. This was
a notable accomplishment for the indus-
try, particularly for the smaller stations.

The Florida and Nebraska statutes pro-
hibiting as an “unlawful combination” the
activities of an aggregation of authors,
composers, publishers and copyright own-
ers whose object is to fix prices were held
by the U. S. Supreme Court not to violate

IAb WAR-DEFE

the Federal
laws.

Constitution or copvright

Other Activities

Nearly five months were required in
conference with the AAAA Time-Buyers’
Committee to determine that complete
reconcilement of views on certain provi-
sions was Impossible at the time. The
Agency Contract, recommended by the
NAB March 21, is the result of the pro-
tracted discussions. During the summer
new committees were appointed and con-
ferences have been resumed.

In cooperation with FCC staff an NAB
committee was successful in securing
amendment to the standard and F'M appli-
cation forms which greatly facilitates
filling out of these forms.

Correspondence with stations and their
attorneys on numerous matters as well
as assistance to staff and general office
work has consumed considerable time.
Since Ed Kirbv’s going to the War De-
partment, the duties of Secretar of the
Code Committee have devolved on coun-
sel. Service as alternate to Neville Miller
on the International Broadcastine Com-
mittee of the Defense Communications
Board has not been burdensome to date.
There have been no meetings of the Com-
mittee on Cooperation Between Press,
Radio and Bar since the last report. The
New York Tax Committee, appointed to
combat assessment by the City of New
York of real estate tax on station equip-
ment, was successful in its efforts.

ot ACTIVITY

By Arthur Stringer, NAB Director of Promotion

HE march of world events brought

changes to the NAB promotion de-
partment in 1941. The last normal opera-
tion ended on March 29 with the nation-
wide Radio Movin’ Day promotion, when
90 per cent of all broadcast stations
shifted to new locations on listeners’ dials
in accordance with the terms of the
Havana Treaty.

At the vyear’s end the department’s
activities were concerned solely with win-
ning the war. It was engaged in coordi-
nating the radio recruiting efforts of the
nation’s fighting forces, Army, Navy,
Marine Corps and Coast Guard. It con-
tinued cooperation with the U. S. Civil
Service Commission and, upon reocuest,
cooperated with members of other agen-
cies.
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Assisting OPM

On September 10, with the coopera-
tion of manufacturers of broadcasting
apparatus, NAB completed an involved
vescarch job for OPM which ordinarily
would have taken months and the em-
ployment of large numbers of auditors.
The problem was to determine in pounds
the needs of the broadcasting industry on
a 1940 basis—apparatus, parts, tubes and
towers. Ninety-five per cent of the vol-
ume of the manufacturing end of the
business responded, on a few days notice,
to a conference called in Washington. At
the end of the day those attending had
produced the required information. After
another day of calculations, the findings
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were presented to Director of Priorities,
Donald M. Nelson.

As an outgrowth of this meeting, this
and other NAB departments continue to
devote considerable time with govern-
ment officials concerned with priorities.
Information, rulings and suggestions are
relayed to stations through NAB Reports
and by correspondence having to do with
specific problems.

Immediately after Pearl Harbor, the
Army and Navy requested the NAB Na-
tional Defense Committee, of which the
promotion manager is secretary, to urge
the institution of intensive radio tech-
nician training courses throughout the
United States. During the previous sev-
eral months some thirty-two such radio

courses with approximately 900 students,
had been established. But with official re-
quests from the armed forces, the com-
mittee quickly inaugurated a plan which
contemplated the training of tens of thou-
sands of technicians during 1942. Col-
leges and universities throughout the
country are cooperating in this all-out
educational effort. Funds are provided by
Congress with supervision and disburse-
ments under the Engineering, Science and
Management Defense Training program
of the U. S. Office of Education. The plan
provides for the teaching of the funda-
mentals of radio. The courses are essen-
tially foundation-feeder courses for later
“in-service” Army and Navy specialized
instruction.

LABOR RELATIONS M 1941

By Joseph L. Miller, NAB Director of Labor Relations

CORRELATING the broadcasting in-
dustry’s labor policy with national
war-time labor policy will be the principal
function of the NAB’s Labor Relations
Department in 1942. Management and
labor generally have agreed that there
shall be no strikes for the duration of
the war, and that all disputes shall be
settled by peaceful means. All the prin-
cipal labor unions dealing with the broad-
casting industry have subscribed to this
policy—a policy adopted by the NAB
when its Labor Relations Department
was established in 1938.

Steering whatever disputes may arise
into the proper channels for amicable
settlement will be the Department’s
major function during the coming year.
The Department, however, deals with all
problems involving broadcasting stations
and labor-—both personnel problems and
problems concerning labor programs on
the air. The Department advises all

member stations on the application of
labor laws to their employees; furnishes
information and advice with regard to
collective bargaining; keeps the members
informed of all labor developments af-
fecting the industry.

Broadcasting and labor enjoyed a
harmonious relationship in 1941. Evi-
dence of this harmony was seen in the
whole-hearted support given to the in-
dustry by the entire organized labor
movement in killing the time sales tax
proposed in Congress. There were only a
few work stoppages, and most of these
were settled within a day or two of their
start. The industry was generous with
the time on the air accorded to the labor
unions, Labor leaders made 74 appear-
ances on the four major networks alone,
while numerous local stations carried
periodic programs devoted to labor
problems.

For “Engineering Developments” by Lynne C. Smeby, NAB Director
of Engineering, please turn to page 973 in the Technical Section,
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1941-PUBLIC RELATIONG-1942

UBLIC relations of radio begin in the

program department. NAB has re-
seated this up and down the land for
the past four years. Today, the war
drives this home as never before. In 1941,
the industry went through a gradual
transition into defense programming cul-
minating to a full war-time basis on
December 7. Elaborate brochures, issu-
ance of mighty pronunciamentos are
meaningless unless the program log ecan
back up every eclaim, spoken or written.

Fortunately the claim that no media
in history ever won the complete con-
fidence of the public as has American
radio can be documented and authenti-
cated to the satisfaction of all but the
blind. This confidence, this tremendous
audience, was begot by what came from
the loud-speaker in the front parlor, in
the kitchen, on the farm, and in the office.
If there is criticism to be made, it is that
radio has, in years gone bv been reluc-
tant to take its stand on its own record.
In good faith, it adopted a policy of “let
the record speak for itself.”

But there were those, for 1easons,
political or otherwise, who sought to
bring into court a record of their own
making. Upon how vigorously radio
mobilizes its legions of listeners in every
segment of our social and economic life,
depends the future development of Amer-
ican radio under the American system.
Public relations, then, is the number one
mission of radio in this war.

In the past year, the NAB Code stood
stood like a rock of Gibraltar against
those who would assault and destroy
radio for their own interests. There was
the unfounded attack upon the integrity
of radio news, and the fairness in appor-
tioning time for controversial public
issues, by a sub-Committee of the Sen-
ate, operating under questionable inves-
tigatory authority. This melted under
the sunlight of public opinion. The in-
tegrity of radio ncws and its fairness in
the controversial field was vindicated.

There were a few who started an in-
sidious campaign that “commercial” radio
could not be relied upon to “indoctrinate”
the youth of the next generation with
principles of democracy as the Nazis had
used radio to indoctrinate their present
and next generation with nazi ideology.
But the preponderance of women’s or-
ganizations whose confidence had been
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won through sheer sincerity of purpose,
beat down this fallacious and clever ap-
proach for “social” control of American
broadcasting.

Radio’'s War Service

Radio has managed to serve the de-
fense and now the war effort, without
dropping essential public service features
in the agricultural, educational and re-
ligious fields. This is no little accomplish-
ment. In these three groups will be found
the most steadfast supporters of the
American system of radio. When the war
came, through the workings of self-
regulation instituted by the Code three
years ago, it was ready to make the nec-
essary program adjustments caused by
war secrecy and censorship., In fact, in
advance of the censor, the NAB issued
its own War Time Guide voluntarily,
which, with few modifications, is the in-
dustry’s censotr’s guide as officially pro-
mulgated.

Along with all others, radio stations
have had to make financial sacrifices in
the war thus far. More may be expected.
Revenues will be lost on coastal stations
which will go off the air from time to
time for air-warning service. In one or
two instances, certain types of media
competition have sought to take advan-
tage of this in showing loss of audience.
Such underhand efforts should be exposed
to full public view. As a matter of fact,
a silent station during an air raid warn-
ing has probably more potential listeners
standing by, ready and eager to listen
upon resumption of service, than it has
at any time, day or night. In war, people
rely on radio for instruction, for news and
for inspiration.

In anticipation of the war, the NAB
Board of Directors assented to a request
by the War Department for the loan of
Ed Kirby, its Public Relations Director
“for the duration.” As a dollar-a-year
man, representing the industry in the
war-nerve center in Washington, he has
surrounded himself with a staff of men
chosen directly from the industry, repre-
sentative of all types of stations and net-
works, and all sections of the country.
This work has been a real contribution
to both the Army and to the industry. It
is sound public relations work, because it
is coneerned only with what does and does
not go into the microphone,
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THE NAB CODE

MONG the highlights of this past year were evidences of continued

public approval of the Code and the placing of the commercial sections

in effect. Restrictions on the length of commercial copy in five, ten and

twenty-five minute programs were adopted by the membership. In his

message to the 1941 annual convention NAB President Neville Miller stated :

“Time continues to prove the wisdom shown by the industry in the adoption
of the Code.” Code provisions are in siz sections, as follows:

Children’s Programs

Programs designed specifically for children reach impressionable minds
and influence social attitudes, aptitudes and approaches and, therefore, they
require the closest supervision of broadcasters in the selection and control
of material, characterization and plot.

This does not mean that the vigor and vitality common to a child’s
imagination and love of adventure should be removed. It does mean that
programs should be based upon sound social concepts and presented with a
superior degree of craftsmanship; that these programs should refle’
respect for parents, adult authority, law and order, clean living, high morals,
fair play and honorable behavior. Such programs must not contain sequences
involving horror or torture or use of the supernatural or superstitious or
any other material which might reasonably be regarded as likely to over-
stimulate the child listener, or be prejudicial to sound character develop-
ment. No advertising appeal which would encourage activities of a
dangerous social nature will be permitted.

To establish acceptable and improving standards for children’s pro-
grams, the National Association of Broadcasters will continuously engage
in studies and consultations with parent and child study groups. The results
of these studies will be made available for application to all children’s
programs.

Controversial Public Issues

As part of their public service, networks and stations shall provide
time for the presentation of public questions including those of controversial
nature. Such time shall be allotted with due regard to all the other elements
of balanced program schedules and to the degree of public interest in the
questions to be presented. Broadcasters shall use their best efforts to allot

Time for the presentation of controversial issues shall not be sold,
such time with fairness to all elements in a given controversy.
except for political broadcasts. There are three fundamental reasons for
this refusal to sell time for public discussion and, in its stead, providing time
for it without charge. First, it is a public duty of broadcasters to bring such
discussion to the radio audience regardless of the willingness of others to
pay for it. Second, should time be sold for the discussion of controversial
issues, it would have to be sold, in fairness, to all with the ability and desire
to buy at any given time. Consequently, all possibility of regulating the
amount of discussion on the air in proportion to other elements of properly
balanced programming or of allotting the available periods with due regard
to listener interest in the topics to be discussed would be surrendered. Third,
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and by far the most important, should time be sold for the discussion of
controversial public issues and for the propagation of the views of individ-
uals or groups, a powerful public forum would inevitably gravitate almost
wholly into the hands of those with the greater means to buy it.

The political broadcasts excepted above are any broadcasts in connec-
tion with a political campaign in behalf of or against the candidacy of a
legally qualified candidate for nomination or election to public office, or in
behalf of or against a public proposal which is subject to ballot. This excep-
tion is made because at certain times the contending parties want to use and
are entitled to use more time than broadcasters could possibly afford to
give away.

Nothing in the prohibition against selling time for the presentation of
controversial public issues shall be interpreted as barring sponsorship of the
public forum type of program when such a program is regularly presented
as a series of fair-sided discussions of public issues and when control of the
fairness of the program rests wholly with the broadcasting station or
network.

Educational Broadcasting

While all radio programs possess some educative values, broadcasters
nevertheless desire to be of assistance in helping toward more specific
educational efforts, and will continue to use their time and facilities to that
end and, in cooperation with appropriate groups, will continue their search
for improving applications of radio as an educational adjunct.

News

News shall be presented with fairness and accuracy and the broadcast-
ing station or network shall satisfy itself that the arrangements made for
obtaining news insure this result. Since the number of broadcasting chan-
nels is limited, news broadcasts shall not be editorial. This means that news
shall not be selected for the purpose of furthering or hindering either side
of any controversial public issue nor shall it be colored by the opinions or
desires of the station or network management, the editor or others engaged
in its preparation or the person actually delivering it over the air, or, in the
case of sponsored news broadcasts, the advertiser.

The fundamental purpose of news dissemination in a democracy is to
enable people to know what is happening and to understand the meaning of
events so that they may form their own conclusions and, therefore, nothing
in the foregoing shall be understood as preventing news broadcasters from
analyzing and elucidating news so long as such analysis and elucidation are
free of bias.

News commentators as well as all other newscasters shall be governed
by these provisions.
Religious Broadcasts

Radio, which reaches men of all creeds and races simultaneously, may
not be used to convey attacks upon another’s race or religion. Rather it
should be the purpose of the religious broadcast to promote the spiritual
harmony and understanding of mankind and to administer broadly to the
varied religious needs of the community.
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Commercial Programs and Length of Commaercial Copy

Acceptance of programs and announcements shall be limited to products
and services offered by individuals and firms engaged in legitimate com-
merce ; whose products, services, radio advertising, testimonials and other
statements, comply with pertinent legal requirements, fair trade practices
and acceptable standards of good taste.

Brief handling of commercial copy is recommended procedure,

Member stations shall hold the length of commercial copy, including
that devoted to contests and offers, to the following number of minutes and
seconds:

Daytime
Five-minute programs ............... 2:00
*Five-minufe news programs........... 1:45
Ten-minute programs ............... 2:30
Fifteen-minute programs ............ 3:15
Twenty-five-minute programs ........ 4:15
Thirty-minute programs ............. 4:30
Sixty-minute programs .............. 9:00

Night-time
Five-minute programs ............... 1:45
*Five-minute news programs........... 1:30
Ten-minute programs ............... 2:00
Fifteen-minute programs ............ 2:30
Twenty-five-minute programs ........ 2:45
Thirty-minute programs ............. 3:00
Sixty-minute programs .............. 6:00

Fxceptions:

The above limitations do not apply to participation programs, announce-
ment programs, “musical clocks,” shoppers’ guides and local programs
falling within these general classifications.

Because of the varying economic and social conditions throughout the
United States, members of the NAB shall have the right to present to the
NAB for special ruling local situations which in the opinion of the member
may justify exceptions to the above prescribed limitations.

* Further restriction by individual stations is recommended.

* kx Kk Kk Kk K * K Kk Kk Kk Kk
941

www americanradiohistorv com


www.americanradiohistory.com

NATIONAL INDEPENDENT

BROADCASTERS, INC.
°

HE National Independent Broadcasters, consistent with the purposes

of its creation and existence, has during the year 1941 been extremely
active in the interests of the broadcasters of radio stations in this country.
Among the many matters receiving the attention of its officers and com-
mittees was the negotiations with Ascap, BMI, AF of M and NAPA ; rules,
regulations and forms of the FCC. Several committee meetings were held
to discuss other important matters, including; national business and how
to obtain it; interference on local and regional channels; free time to the
Government and the advisability of asking compensation for at least a
portion of the services rendered, for and in behalf of the Government.

Also, its officers devoted considerable time in defeating the proposed
tax on broadcasting stations. The president of National Independent
Broadcasters testified on that subject before the Senate Committee in
Washington.

On September 21st and 23rd a very successful convention was held in
Chicago, attended by over 200 broadcasters from all parts of the United
States, and included many distinguished guests. Among them were the
Honorable James Lawrence Fly, Army officials, representatives of the
Department of Justice, officials of Ascap, BMI, etc. It was considered
unusual since it was a meeting of the Broadcasters for the Broadcasters
with no slate of pre-arranged resolutions. Everyone had an equal oppor-
tunity to be heard. Many important subjects were discussed and everyone
benefited by attendance.

Since the convention, committees and the officers have been extremely
busy on matters of importance to all broadcasters and are now cooperating
with the different branches of the Government in connection with the War
and War activities.

Headquarters Address
500 EDMONDS BLDG., WASHINGTON, D. C.
PHONE, REPUBLIC 3607

HAROLD A. LAFOUNT LLOYD C. THOMAS
Chairman of Board Secretary-Treasurer
730 Fifth Ave., New York, N. Y. KGFW, Kearney. Nebr.
GEORGE B. STORER, President EDWIN M. SPENCE, Managing Director
The Fort Industry Co., Toledo, O. WWDC. Washington, D. C.
L. B. WILSON, Vice President ANDREW W. BENNETT
WCKY, Cincinnati General Counsel
Directors

Ralph L. Atlass, WJJD, Chicago, Ill.; S. A. Cisler. WGRC, Louisville, Ky.; Edward
Codel, WPAT, Paterson, N. J.; E. B. Craney. KGIR, Butte, Mont.; A. J. Fletcher,
WRAL, Raleigh, N. C.; Thompson Guernsey, WLBZ. Bangor, Me.; James F. Hopkins,
WJBK, Detroit, Mich.; C. J. Lanphier, WEMP, Milwaukee, Wisc.; Martin L. Leich,
WBOW, Terre Haute, Ind.; Ben Ludy, WIBW, Topneka, Kzns.; Glenn Marshall, Jr.,
WEFQY, St. Augustine, Fla.; E. C. Reineke. WDAY, Fargo, N. D.; L. M. Sepaugh,
WSLI, Jackson, Miss.; Edwin M. Spence, WWDC. Washington, D. C.; George B. Storer,
The Fort Industry Co.; Lloyd C. Thomas, KGFW, Kearney, Nebr.; Arthur Westlund,
KRE, Berkeley, Calif.; L. B. Wilson, WCKY, Cincinnati, O.

* ok ok ok ok ok ok ok ok ok ok ok Kk ok Kk Kk
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INDEPENDENT RADIO
NETWORK AFFILIATES, INC.

UTURE STATUS OF IRNA remained in doubt as RADIO ANNUAL went to press.

Late in November, 1941, after having served as a key factor in working out details

of the industry peace settlement with the American Society of Composers, Authors
and Publishers, IRNA was eclipsed and, to a certain extent, relegated to the background
by defections from its own ranks resulting in the formation of a new trade organization,
Network Affiliates, Inc. As a result of this and certain other factors, including the
inability of IRNA officers, all of whom are unpaid, to devote the necessary time to
carrying out the arduous duties imposed upon them, it was decided at a board meeting
in Chicago on Nov. 25, 1941, to discontinue regular meetings and activities pending
final decision at the May, 1942, NAB convention in Cleveland on IRNA’s future course.
Its officers twice tried to resign, but were persuaded to continue in office pending the
May convention. Meanwhile, IRNA remained quiescent, but without dissolution.

Although NAI took the play away from IRNA in final stages of the Ascap negotia-
tions, the latter’s contributions to settlement of that 10-month battle were of no small
significance to the industry. INRA secured two important concessions from Ascap: a
reduction of the local blanket commercial fee from 2% per cent to 2% per cent, and an
allowance of 15 per cent (the advertising agency commission) deductable by stations
from gross local business before applying the Ascap tax. These concessions, it was
figured, amounted to a total saving over a year’s time of approximately 30 per cent
from the original network agreement with Ascap or, in round figures based on 1940
non-network revenue, over $600,000 per annum.

Executive Committee

MARTIN B. CAMPBELL, P. W. MORENCY, Vice Chairman

WFAA, Dallas WTI :
DON S. ELIAS, C, Hartford

WWNC, Asheville, N. C. _
I R. LOUNSBERRY, SAMUEL R. ROSENBAUM, Chairman

WGR, Buffalo WPFIL, Philadelphia

Board of Directors

MARTIN B. CAMPBELL, PAUL W. MORENCY,
WIFAA, Dallas WTIC, Hartford

EDN Nasoastie & CHARLES W, MYERS,

MARK ETHR_IDGE, KOIN, Portland, Ore.
WHAS, Louisville GEORGE W. NORTON, JR.,

DON S. ELIAS, WAVE, Louisville

WWNC, Asheville

JOHN A. KENNEDY,
WCHS, Charleston, W. Va.

SAMUEL R. ROSENBAUM,
WFIL, Philadelphia

I. R. LOUNSBERRY, L. B. WILSON,
WGR, Buffalo WCKY, Cincinnati
* K% K K Kk K K K K* K K Kk Kk * KX *
943

www americanradiohistorv com


www.americanradiohistory.com

NETWORK AFFILIATES,
INCORPORATED

ETWORK AFFILIATES, INC. (which was temporarily called Independent
Broadcasters, Inc.), was organized in Chicago, November 1941, by a group of 76
owners and managers of independently owned network affiliated stations, who felt

the need for an organization actively functioning in behalf of their stations. Any
regional outlet, whether or not affiliated with a network, is eligible for membership,
provided it has no management or ownership connection with a national network.

At its organizational meeting, NAI stated that the original purpose and funda-
mental objective behind its formation was the preservation of the American System of
Broadcasting. With membership in practically every state in the Union, the immediate
aims and purposes of the organization were outlined as follows:

1. The clarification of contracts then being offered to the industry by Ascap.

2. The organization of active opposition to the granting of super-power stations,
which are regarded as a threat to the fundamental structure of the American System
of Broadcasting.

3. The selection of a committee to counsel and cooperate with the FCC in formulat-
ing regulations designed to stimulate the growth and development of the American
System of Broadecasting. In this connection a committee of NAI met with the FCC to
clarify and understand the Chair broadeasting rules.

4. The appointment of a Legislative Committee to give intelligent and constructive
study to proposed legislation which would affect the radio industry. This committee
was successful in helping to “debunk” the proposed Sanders advertising tax bill.

5. The formation of a Network Committee to work with the national networks in
an effort to develop and promote healthy and mutually beneficial relations between the
members of NAI and the network.

Board of Directors of NAI met with FCC Chairman James L. Fly on the day war
was declared by the United States against Japan and offered the cooperation and
services of NAI to whatever purpose was deemed desirable. At the present time the
organization has put first and foremost among its purposes cooperation on all radio
matters relating to National Defense and the war program.

Officers

EUGENE C. PULLIAM, President HULBERT TAFT, JR., Vice President
WIRE, Indianapolis WKRC, Cincinnati

WILLIAM J. SCRIPPS, Secretary-Treasurer
WWJ, Detroit

Directors

Ed Craney, KGIR, Butte, Mont.; W. J. Scripps, WWJ, Detroit; Eugene C. Pulliam,
WIRE, Indianapolis; Ronald Woodyard, WING, Dayton, Ohio; Luther L. Hill, KRNT,
Des Moines, Iowa; H. J. Brennen, KQV, Pittsburgh; Hoyt Wooten, WREC, Memphis;
John A. Kennedy, WCHS, Charleston, W. Va.; Edgar Bill, WMBD, Peoria; Donald
Davis, WHB, Kansas City; Hulbert Taft, Jr., WKRC, Cincinnati, and Leonard H.
Kapner, WCAE, Pittsburgh.

Present officers and directors will serve until some time in April 1942, when the
next regular meeting of the NAI will be held. National office of the NAI is in the
Munsey Bldg., Washington, D. C., under the direction of Ed Cooper. Paul Spearman is
Washington attorney for the group.

* * Kk Kk Kk Kk Kk Kk Kk Kk Kk Kk K Kk Kk K
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ORGANIZATIONS

Acoustical Society of America
919 North Michizan Ave., Chicago, Il
Whitehall 7010

OFFICERS

SBresident.......... ... .o E. C. Wente
{Bell Telephone Laboratories, Inc.)
Vice-President. .. ... ... . ... ... ... C. R. Hanna

(Westinghouse Electric & Mfg. Co.
........................ Wallace Waterfall
{The Celotex Corp)

Treasurer. ... .............. Lonsdale Green, Jr.
{Acoustical Construction Corp.)
Editor........ .o i F. A. Firestone
(University of Michigan)

EXECUTIVE COUNCIL
L. J. Sivian, Bell Telephone Laboratories, Inc.; W. .
Snyder, Nationali Bureau of Standards; Robert M.
Morris, National Broadcasting Co.; Benjamin Olney,
Stromberg-Carison Telephone Mfg. Co.; H. S. Knowles,
Jensen Radio Mfg. Co.; Robert W. Young, C. G. Conn,

Ltd.
FUNCTIONS
The purpose of the society is to increase and diffuse
the knowledge of acoustics and promote its practical
applications.

Secretary

[ ]
Actors’ Equity Association

45 W. 47th St., New York, N Y.
BRyant 9-3550
OFFICERS
President ........ ..., Bert Lytell
First Vice-President.................. Walter Huston
Second Vice-President....... ... Cornelia Otis Skinner
Third Vice-President............... Augustin Duncan
Fourth Vice-President.................. Dudley Diggs
Executive Secretary-Treasurer........... Paul Dulizell
Recording Secretary...................... John Beal
Counsel ......... ... ... ... Paul N. Turner
Auditor ...... ... ... Frank Mesurac
Honorary President.................... John Emerson
President Emeritus................... Frank Gillmore
COUNCIL

Terms Expire in 1945: John Alexander, Louis Calhern,
Mady Christians, John Eijot (CEA), Lillian Gish, Alan
Hewitt, Myron McCormick, Cornelia Otis Skinner,
Richard Taber, Ethel Waters, Margaret Webster.

Terms Expire in 1945: Walter Abel, Leon Ames, Jean
Beryl (CEA}, Matt Briggs, Audrey Chnshe John Emery,
Ruth Ham'nond Sam Jaffe, Sam Levene, Kent Smith.

Terms Explre in 1944: Patricia Collinge, Dudley
Digges, E. John Kennedy, Philip Loeb, John A. Lorenz,
Emily Marsh (CEA), Hiram S. Sherman, Jack Whiting,
Mervin Williams, Harold Vermilyea.

Terms Expire in 1943: Broderick Crawford, Eric Dress-
ler, Earle Larimore, Gerald Moore (CEA), Hugh Rennie,
Katherine Warren.

Terms Expire in 1942: Glenn Anders, Alexander
Clark, jose Ferrer, Norman Van Emburgh (CEA), Evelyn
Varben, Ethel Wilson, Franklyn Fox, William Gaxton,
Walter N. Greaza, Edith Gresham, Raymond Massey,
Donald Randolph, Ray Roberts, Ben Smith, Leona
Powers, Edith L. Van Cleve, Richard Whorf.

BRANCH OFFICES

Los Angeles: I. B. Kornblum, 6331 Hollywood Blvd.,
Hotlywood, Calif.

San Francisco: Theodore Hale, 111 O’Farrell Street.

Chicago: Frank Dare, 720 Bittersweet Place.

[ ]

Adverlising Federation of America
330 West 42nd St., New York, N. Y.
BRyant 9-0430
OFFICERS

President. ... ..................... James
{Crowell-Collier Fublishing Co.}
Vice-President ... ... .. .. ... .. ... Ray Maxwell
(Missouri Pacific Lines)
Vice-President. ....................... Forbes McKay
(Progressive Farmer-Ruralist Co.)

A. Welch

PERSONNEL—ADDRESSES
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Vice-President. ... ... ... ... .. .. ...... Tom Nokes
(Johnstown Poster Advertising Co.)
Vice-President..... ... ... ... .. ... Mabe! G. Flanley
{The Borden Co.)

Secretary. .. ... ... ... .. ... . ... Clara H. Zillessen
(Philadelphia Electric Co.)

Treasurer. .. ............. . i, Robert S. Peare

{General Electric Co.)
Manager..................... Earle Pearson
Bureau of Research & Education

Alfred T. Falk
Counsel................. Charles E. Murphy

DIRECTORS

Elon G. Bcrton, La Saille Extension University;
Allen L. Billingsley, Fuller & Smith & Ross; Fred O.
Bohen, Meredith 1Vublishing Co.; Dorothy Crowne,
United Advertising Corp.; Kenneth Dameron, Ohio
State University; Herbert E. Fiske, Outdoor Advertising
Association of America, Inc.: Paul Garrett, General
Motors Corp.; William A. Hart, E. 1. duPont de
Nemours & Co.; J. J. Hartigan, Campbell Ewald Co.;
Mercedes J. Hursr Commonwealth Edison Co.; Merrill
C. Meigs, Chicago Herald-American; Henry Obermeyer,
Consolidated Edison Co.; John K. Ottley, Jr., The
Atlanta Constitution; John H. Platt, Kraft Cheese Co.;
Allen T. Preyer, Vick Chemical Co.; George M. Slocum,
Automotive News; C. Joseph Snyder, The Dallas Jour-
nal; James A. Welch, The Crowell-Collier Publishing

Co.
NATIONAL DEFENSE COMMITTEE

Lt. Col. Gilbert T. Hodges, The Sun, Chairman;
Richard Manville, Newell-Emmett Co.; Secretary: H. M.
Messenger, Adverhsmg Specialty National Association;
John Benson, American Association of Advertising
Agencies; Adolph Treidler, Artists Guild & lilustrators
Society; Stanley A. Knisely‘ Associated Business Papers;
Paul West, Association of National Advertisers; Carl
Ganz, Associaticn of Newspaper Classified Advertising
Managers; Ralph L. P. Smith, Association of North
American Directory Publishers; Ray Maxwell, Council
of Advertising Clubs of the Advertising Federation of
America; Mabe! G. Flanley, Council on Women’s Adver-
tising Clubs of the Advertising Federation of America;
L. Rohe Walter, Direct Mail Advertising Association;
Robert J. lzant, Financial Advertisers Association;
K. E. Kellenberger, International Affiliation of Sales
G Advertising Clubs; Neville Miller, National Associa-
tion of Broadcasters: W. D. Murphy, National Industrial
Advertising Association; Col. Roy Dickinson, National
Publishers Association; C. E. Phillips, Newspaper Ad-
vertising Executives Association; Herbert E. Fisk, Out-
door Advertising Association of America; Don Belding,
Pacific Advertising Association; Howard W. Dunk,
Premium Advertising Association of America; Al C. Joy,
Public Utilities Advertising Association.

FUNCTIONS

To provide a common forum and a central medium
for cooperative effort on behalf of all individuals an¢
groups interested in adwvertising.

To elevate the standards of advertising practice
and fo combat any unfair competitive methods in
its sale.

To help increase the effectiveness of advertising as
an instrument of distribution, with its resulting bene-
fits to business and the general public.

To determine and disseminate more accurate knowl-
edge of the functions of advertising in business, and
its social and economic values.

To aid in raising the standards of education and
training for advertising practitioners.

Advertising Besearch Foundation

330 West 42nd St., New York, N. Y.
LOngacre 3-1454

General
Director,

GCeneral

OFFICERS
Chairman........................ Harold B. Thomas
Treasurer. .. ..ooovniinn e John Benson
Secretary. ... i Paul B. West
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Agricultural Marketing Service—
Radio Section

United States Department of Agriculture
Washington, D. C
Republic 4142

OFFICERS
Senior Intormation Specialist......... Elwyn J. Rowell
Associate Radio Specialist. . .......... Jack H. Towers
Assistant in Radio Information......... K. M. Sisco

BRANCH OFFICERS

Boston: 408 Atlantic Ave.; Phone,
Charles E. Esbach, Director.

Hubbard 2087;

Chicago: 1103 New Post Otfice Bldg.; Phone,
Wabash 9207; Lance G. Hooks, Associate Information
Specialist.

Atianta: 522 New Post Office Bldg.; Phone, Main

3517; A. D. Harlan, Regional Representative.
Kansas City, Mo.: 317 U. S. Court House Bldg.;
Phone, Victor 3755; R. E. Corbin, Regional Represen-

tative.
FUNCTIONS

The function of this government agency is the
preparation and presentation of broadcasts and broad-
cast material for use on network, regional and local
programs; and the preparation of daily reports on the
markets for all important crops and live-stock reports,
etc., for dissemination locally and on a regional basis
through all press associations. In addition the Wash-
ington office supervises remote control programs de-
voted to market news presented over more than 25
stations, and broadcasts of market information for
homemakers presented over 37 stations.

American Association of Advertising
Agencies

420 Lexington Ave., New York, N. Y.
LExington 2-7980

OFFICERS
Chairman of Board. ................... Guy C. Smith
President . ... ... ... .. .. .. ... ... John Benson
Managing Director................ Frederic R. Gamble
Vice-President............ .. ... ... ... .. B. B. Geyer
Secretary. ... ... ... Wilbur Van Sant
Treasurer. .............. ... e.iiin. E. DeWitt Hill
Director of Service................ L. W. MacKenzie
Counsel...........cooiiiiiiin, McKercher & Link

FUNCTIONS

The American Association of Advertising Agencies
was formed in 1917 by the amalgamation of the New
England, New York, Philadelphia, Southern and West-
ern Advertising Agency Associations—to promote the
interests and raise the standards of advertising and
of the advertising agency business.

It welcomes to membership any advertising agency
qualified to aid in this purpose by reason of its
ability to serve the cause of advertising, its financial
soundness and its demonstrated desire to adhere to
sound and ethical business practices.

The aims of the Association are partly ethical and
partly economic. It is a professional body and also
a trade association. It aims to raise standards, to
improve technique, to ascertain values, to safeguard
relations, and to cooperate with other organized
effort in related fields.

One of the major aims of the Association is to
keep advertising agency practice on a high level,
in order that it may be most useful to the advertiser,
most helpful to the publisher and respected by business
men.

Early in its career the Association adopted for the
guidance of its members two official statements One
is entitled ‘‘Agency Service Standards,” in which
agency service is defined, so that advertisers and
publishers may know what to expect and agencies
may know what should be required of them, thus
discouraging the incompetent and encouraging those
equipped to render eftective serwce

The other statement, entitled “Standards of Prac-
tice,” deals with agency relations with media, clients
and the public, with fair and ethical agency com-
petition, and other professional ethics.
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American Bar Association (Standing
Commitiee on Communications)

Office of the Chairman: 810 Colorado Bldg.
Washington, D. C

COMMITTEE
Chairman........... ... .. .......... John W. Guider
Committeeman................... Edwin M. Borchard
Committeeman................o..... John C. Kendall
Committeeman..................... Eugene O. Sykes
Committeeman..................... Harry P. Warner

FUNCTIONS

The main function of this committee is to keep
in touch with any phase of the field of communica-
tions in which the American Bar Association may have
an interest. 1t reports to the Bar Association at inter~
vals with recommendations for action, and carries out
such mandates as it receives from the Association.

American Communications Associa
tion (C. I. O.)

10 Bridge St., New York, N. Y.
BOwling Green 9-3006
OFFICERS
President.................. ..James P. Selly

...... James Benson
Dominick Panza

Vice-President
Vice-President

Vice-President. ........... ......... Harry A. Morgan

Vice-President. ... ................. Murray Winocur

Vice-President. .................... 0. M. Salisbury

Vice-President. .. ... ... . ... — Michael Mignon

Secretary-Treasurer................. Josephine Timms
[}

American Council on Education

744 Jackson Place, Washington, D. C.
NAtional 5691
EXECUTIVE OFFICERS

President...... ... it George F. Zook
President Emeritus. ..................... C. R. Mann
Vice-President.................c..c0.n C. S. Marsh
Assistant to President.............. Donald J. Shank
Chief Accountant................ Grace R. Ontrich

BRANCH OFFICE
9 Rockefeller Plaza, New York, N. Y.
Director of Recording Division........... Emilie Holey
FUNCTIONS
This Council’s purpose is to advance American edu-
cation through comprehensive voluntary, cooperative
action on the part of educational associations, organl-
zations and institutions, through the promohon, initia-
tion and administration of systematic studies, coopera-
tive experiments, and conferences.

American Federation of Musicians
1450 Broadway, New York, N. Y.
PEnnsylvania 6-2545

OFFICERS
President. . ......... ... ... ... ... James C. Petrillo
Vice-President ................... Charles L. Bagley
Secretary . .....eeiiiiiiiiaeeena Fred W. Birnbach

Financial Secretary-Treasurer ...... Harry E. Brenton
EXECUTIVE COMMITTEE

A. C. Hayden, Chauncey A. Weaver, J. W. Parks,
Walter M. Murdoch, Oscar F. Hild.
.
American Federation of Radio Artists
(AFRA)

2 West 45th St., New York, N. Y.
VAnderbilt 6-1810

NATIONAL OFFICERS
President ........... ... ... ..., Lawrence Tibbett
Vice-President
Vice-President

Vice-President. . ........................ Ben Grauer
Vice-President................... Kenneth Carpenter
Vice-President................. ... William P, Adams
National Executive Secretary.......... ...Emily Holt
Associate Secretary & Treasurer....... George Heller
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¢ o o ORGANIZATIONS e o o
Recording Secretary ................... Alex McKee employers, contractors, managers, impresarios, agents
Counsel ........... .Paul N. Turner and others whose activities aect its members. AGMA

Associate Counsel ..................... Henry Jaffe
Associate Counsel ........... Lawrence W. Beilenson
BOARD OF DIRECTORS
Wm. P. Adams, Ben Alexander, Edward Arnold, Nor-
man Barry, Jack Benny, Theodore Bliss, True Boardman,
Nellie Booth, William Brandt, John Brown, Alan Bunce,
Eddie Cantor, Kenneth Carpenter, Lon Clark, Clayton
Collyer, Ted de Corsia, William T. Days, Jr., Eric Dress-
ler, Philip A. Duey, Thomas Freebairn-Smith, Ben
Grauer, George Heller, Jean Hersholt, Fred Howard,
John B. Hughes, Raymond Jones, Carleton Kadeli, Phii
Lord, Ted Maxwell, Alex McKee, James Melton, Vir-
ginia Payne, Vincent Felletier, Walter Preston, Alan
Reed, Kenneth Roberts, Anne Seymour, Del Sharbutt,
Wayne Short, Mark Smith Sam Thompson, Lawrence
Tibbett, Lucille Wall, Lewis Wareham, Ned Weaver,

Tudor Williams.
BRANCH OFFICES

Chicago Local—540 North Michigan Avenue, Chi-
cago, lll.; Raymond Jones, Executive Secretary; Phone,
Superior 6517.

Los Angeles Local--6331 Hollywood Boulevard, Hol-
lywood, Calif.; I. B. Kornblum, Executive Secretary;
Phone, Hillside, 5121,

San Francisco Local—111 O’Farrell Street, San Fran-
cisco, California; Phone, Sutter 3196, San Francisco,
California.

Cincinnati Local—Box 14, Cincinnati, Ohio.

Montreal Local—1126 St. Catherine St., West Mon-
treal, Canada.

Detroit Local—1500 Penobscott Bldg., Detroit, Mich.

St. Louis Local—4317 Linde!l Blvd., St. Louis, Mo.

Miami Local—Box 3545, Miami, Fla.

Denver Local—4231 West 32nd St., Denver, Colo.

Racine Local—804 Hamilton St., Racine, Wisc.

Cleveland Local—11418 Bellflower Rd., Cleveland,

Ohio.
Washington Local—P. O. Box No. 269, Washington,

D. C.

Portland Local—P. O. Box No. 263, Portland, Ore.

Dallas Local—P. O. Box 2181, Dallas, Texas.

Other locals located in Des Moines, la.; Philadel-
phia, Pa.; Pittsburgh, Pa.; Schenectady, N. Y.; Boston,
Mass.; Birmingham, Ala.; Shreveport, La.; Charlotte,
N. C.; Rochester, N. Y.; Baltimore, Md.

American Guild of Musical Artists.
Inc. (A. F. L)

2 West 45th St., New York, N. Y.
MUrray Hill 2-5644

OFFICERS
President. ... ..................... Lawrence Tibbett
First Vice-President................. Jascha Heifetz
Second Vice-President............... Richard Bonelli

Third Vice-President. .
Fourth Vice-President.
Fifth Vice-President. ..

.Margaret Speaks
..... Jose [Iturbi
. .Howard Hanson

Recording Secretary............... Elizabeth Hoeppel
Treasurer.............c.ciiiie... Frank Chapman
Executive Secretary............. Blanche Witherspoon
Counsel......c.ooiviiiniinin e, Henry Jaffe

BOARD OF GOVERNORS

Paul Althouse, Arthur Anderson, Zlatko Balokovic,
Ruth Breton, John Brownlee, George Cehanovsky, Amy
Ellerman, Eva Gauthier, Coe Glade, Walter Golde,
Herbert Graf, John Gurney, Roland Guerard, Edward
Harris, Julius Huehn Edwin Hughes, Sascha Jacobsen,
Frederick Jagel, Arthur Kent, Alexander Kipnis, Arthur
Mahoney, James Melton, Lanny Ross, Alexander Small-

ens, Georgia Standing, Kerstin Thorborg, Armand
Tokatyan.
BRANCH OFFICES
Hollywood: 7046 Hollywood Blvd.—Phone, Holly-

wood 7311- Chicago: 540 N. Michigan Blvd.—Phone,

Superior 6517.
FUNCTIONS
AGMA is a union whose purpose is to bargain col-
lectively on behalf of its members and to deal with
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is a branch of the AAAA and is a sister union of the
American Federation of Radio Artists.

American Marketing Association
Address individual officers

OFFICERS
President. ... ... ... ... ... ..... .. Howard T. Hovde
{University of Pennsylvania)
Secretary. ... ... ... Albert Haring

{Indiana University)
Vice-President................... Archibald Crossley

Vice-President. . Alvah B. Wheeler
(Modern Industry)
Treasurer.................... Howard Whipple Green
.. (Real Property Inv. of Metro Cleveland) .
Editor-in-Chief, Journal of Marketing. Ewald T. Grether
{University of California)

DIREC

Robert Arkell, J. L. Hudson Co., Detroit, Mich.;
Ralph Cassady, Jr., University of California, Los
Angeles, Calif.; Donald R. G. Cowan, Republic Steel
Co., Cleveland, Ohio; Robert F. Elder, Lever Bros. Co.,
Cambridge, Mass.; Arthur B. Gunnarson, U. S. Chamber
of Commerce, Washington, D. C.; Dudley M. Phelps,
University of Michigan, Ann Arbor, Mich.; Philip Salis-
bury, Sales Management, New York, N. Y.

FUNCTIONS

American Marketing Association is an organization

for the study of marketing research.

o
American Newspaper Publishers

Association

370 Lexington Ave., New York, N. Y.
CAledonia 5-2000

OFFICERS
President. ... ... ... ...... ... .. ... Walter M. Dear
Vice-President. ................... Linwood 1. Noyes
Secretary .. ..ieoiiiiiiiiiiiinn Norman Chandler
Treasurer. ... W. G. Chandler
General Manager.................. Cranston Williams
FUNCTIONS

To foster and protect the business and business
interests of daily newspapers.

®
The American Radio Relay League.

Inc.

38 LaSalle Road, West Hartford, Conn.
Hartford 3-6269

OFFICERS
President. ... ... ... ... ....... George W. Bailey
Vice-President.................. Charles E. Blalack
Managing Secretary.............. Keneth B. Warner
Acting Treasurer. ................ David H. Houghton
Communications Manager................ f. E. Handy
FUNCTIONS

The American Radio Relay League is a non-com-
mercial association of radio amateurs, bonded for the
promotion of interest in amateur radio communication
and experimentation, for the relaying of messages by
radio, for the advancement of the radio art and of
the public welfare, for the representation of the ama-
teur in legislative matters, and for the maintenance of
fraternalism and a high standard of conduct. The
League publishes QST, a publication devoted solely
to amateur radio, issued monthly. [t also publishes
The Radio Amateur’s Handbook annually and other
publications.

[}

American Society of Composers,

Authors and Publishers
30 Rockefeller Plaza, New York, N. Y.
COlumbus 5-7464
OFFICERS
............................. Gene Buck
.................... Louis Bernstein
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Vice-President ........ ... ... .. ... Otto A. Harbach

Secretary ..George W. Meyer
Treasurer .Gustave Schirmer
Assistant Secretary . ........ ... ..... J. J. Bregman
Assistant Treasurer ................... Irving Caesar

General Manager . .................. John <. Paine

ADMINISTRATIVE COMMITTEE

E. C. Miils, Chairman; Gene Buck, Louis Bernstetn,

Irving Caesar, Walter Fischer.
BOARD OF DIRECTORS

Fred E. Ahlert, Louis Bernstein, J. J. Bregman,
Saul Bornstein, Gene Buck, Irvmg Caesar, J.
Robbins, John O'Connor, Max Dreyfus L. Wolfe Gllbert
A. Walter Kramer, R. F. Murray, GCeoffrey OHara
Richard Rodgers, Walter Fischer, Oscar Hammerstein Il,
Otto A. Harbach, Jerome Kern, Geo. W. Meyer, Jack
Mills, Gustave Schirmer, Oley Speaks, Herman Starr,

Deems Taylor.
FUNCTIONS

ASCAP licenses public performance for profit of

music copyrighted by its members and the members of

many similar societies located in foreign countries.

BRANCH OFFICES AND REPRESENTATVIES

ALABAMA: 1. T. Cohen, 607-11 First National Bank
Bldg., Atlanta, Ga.

ARIZONA: Richard J. Powers, 414 Guaranty Bldg., 6331
Hollywood Blvd,, Hollywood, Calif.

ARKANSAS: Frank H. Hemby, 1613-14 Tower Petroleum
Bldg.. 1905 Eim St., Dallas, Texas.

CALIFORNIA; {Northern Part} H. A. Levinson, 111
Sutter Bldg., San Francisco, Calif.; (Southern Part)
Richard ]. Powers, 414 Guaranty Bldg., 6331 Holly-
wood Blvd., Hollywood, Calif.

COLORADQ: H. O. Bergkamp, 1101-2 Security Bldg.,
Denver, Colo.

CONNECTICUT: ASCAP, 30 Rockefeller Plaza,
York, N

New

DELAWARE: E. A. Sherwood, 1616 Baltimore Trust
Bidgz.. Baltimore, Md.

DISTRICT OF COLUMBIA: E. A. Sherwood, 1616
Baltimore Trust Bldg., Baltimore, Md.

GEORGIA: I. T. Cohen, 607-11 First National Bank
Bldg., Atlanta, Ga.

IDAHO: Hermin Kenin, 911 Public Service Bldg., Port-
land, Ore

ILLINOIS: E. S Hartman, 7 So. Dearborn §t., Chi-
cago, Il

INDIANA: Snethen & Summers, 1214 Circle Tower,
Indianapolis, Ind.

IOWA: John C. Wooden 601 Des Moines Bldg.,
Des Moines, low

KENTUCKY: Wllllam F. Clarke, Jr., Louisville Trust

Bldg., Louisville, Ky.
LOUISIANA: J. Studebaker

Bldz.. New Orleans, La.
MAINE: R. W. Rome, 44 School St.,

Lucas, 1015 Carondelet

Boston, Mass.

MARYLAND: E. A. Sherwood, 1616 Baltimore Trust
Bldg., Baltimore, Md.

MASSACHUSETTS: R. W. Rome, 44 Schoo! Street,
Boston. Mass.

MICHIGAN: Grosner & Burak,
Bldg.. Detroit, Mich.

MINNESOTA: Dwain M. Ewing,
Bank Bldg., Minneapolis, Minn.

MISSISSIPP1: J. Studebaker Lucas,
Bldg.. New Orleans, La.

MISSOURI: (Address Nearest Office) Maurice J.
O’Sullivan, 700 Gloyd Bldg.. Kansas City. Mo.
Karl P. Spencer, 407 N. 8th St., St. Louis, Mo.

MONTANA: Herman Kenin, 911 Public Service Bldg.,
Portland, Ore.

NEVADA: H. A. Levinson, 111 Sutter Bldg., San Fran-
cisco, Calif.

NEW HAMPSHIRE: R. W. Rome, 44 School St.,

Mass.

NEW JERSEY: ASCAP, National
Broad St., Newark,

NEW MEXICO H. 0. Bergcamp, Security Bldg., Denver,

782-784 Penobscot
909 Northwestern
1015 Carondelet

Boston,

Newark Bidg., 744

Co!
NEW YORK: (Address Nearest Office) American So-
ciety of Composers, Authors and Publishers, 30
Rockefeller Plaza, New York. N. Y.

Lawrence Schlums, 1140 Lincoln-Alliance Bank Bldg.,
Rochester, N. Y.

NORTH CAROLINA: [. T. Cohen, 607-11 First Na-
tional Bank Bldg., Atlanta, Ga.

OHIO: (Address Nearest Office) Samuel
3910-11 Carew Towers, Cincinnati, Ohio.
Frankel & Frankel, 1520 NBC Bldg., Cleveland, Ohio.

Feldman,
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OKLAHOMA: Frank H. Hemby, 1613-14 Tower Petrole-
um Bldg., 1905 EIm St., Dallas, Texas.

OREGON: Herman Kenin, 911 Public Service Bldg.,
Portiand, Oregon.

PENNSYLVANIA: (Address Nearest Office) (Western
Part) William J. O’'Brien, 509 GCrant Bldg., Pitts-

burgh, Pa.
tkastern Part) H. A. Brown, 1638 Lincoln Liberty
Bldg., Philadelphia, Pa.

RHODE ISLAND: R. W. Rome, 44 School Street,
Boston. Mass.

SOUTH CAROLINA: I. T. Cohen, 607-11 First National
Bank Bldg., Atlanta, Ga.

SOUTH DAKOTA: Dwain M. Ewing, 909 Northwestern
Bank Bidg., Minneapolis, Minn.

TENNESSEE: 1. T. Cohen, 607-11 First National Bank
Bldg., Atlanta, Ga.

TEXAS: Frank H. Hemby, 1613-14 Tower
Bldg., 1905 Elm Street, Dallas, Texas.
UTAH: H. O. Bergcamp, Security Bldg., Denver,
VERMONT: R. W. Rome, 44 School Street,

Mass.
VIRGINIA: 1. T. Cohen, 607-11 First National Bank
Bldg., Atlanta, Ga.
WEST VIRGINIA: 1. T. Cohen, 607-11 First National
Bank Bldg., Atlanta, Ga.
WISCONSIN: Robert A. Hess,
waukee, Wis.

WYOMING: H. O. Bergkamp, 1101-2 Security Bldg.,
Denver, Colo

EURQI EAN REPRESENTATIVE Hugo Bryk, Mirabeau,
Hotel, Monte Carlo, Monaco, France.

JAPAN: Dr. W. Plage, 29 Mikawadaimachi, Azabu-Ku,
Tokyo, Japan.

HAWAII: H. A. Levinson,
cisco, Calif.

PUERTO RICO: Augusto Suarez, Atlantic Ave. No. 8,
P. O. Box 3949, Santurce, R.

Ricardo E. Viurrun, 211
Havana, Cuba.

CUBA: Dr.
CANADA: Canadian Performing Right Society,
Royal Bank Bldg., Toronto, Ont.

Petroleum

Colo.
Boston,

Flankintcn Bldg., Mil-

111 Sutter Bldg., San Fran-

O’Reilly Street,
Ltd.,

.

American Television Society
Headquarters: 1140 Broadway, New York, N. Y.
CAledonia 5-7430
Meeting Place: Hotel Woodstock, New York, N. Y.

OFFICERS
President. . ... ... . ... ... ........ Ncrman D. Waters
Vice-President. . .................., ... Don McClure
Treasurer. .. ............ ... ...... Robert Champlain
Secrefary. . ... Kay Reynolds
DIRECTORS
David O. Alber, Halsey V. Barrett, William Caro,
Don McClure, Robert Champlain, Olga Lee, Kay
Reynolds, George Wallace, Norman D. Waters.
COMMITTEES
Defense: I. A. Hirschmann, Chairman

Production: Thomas H. Hutchinson, Chairman
Script: Don McClure, Chairman
Talent: Olga Lee, Chairman
Motion Pictures: S. S. Liggett, Chairman
Research: C. Matthew Dessner, Chairman
Library: Charles H. Whitebrook, Chairman
Education: J. Raymond Hutchinson, Chairman
Publications: George Wallace, Chairman
Public Relations: David O. Alber, Chairman
Social: Vivian Fletcher, Chairman
Membership: Halsey V. Barrett
FUNCTIONS

American Te'evision Society is a non-profit society
organized to foster the study, understanding and
appreciation of television as a cultural, educational,
entertainment and advertising medium. It provides its
members with an intelligence center and clearing
house for information pertaining to television and its
development: a forum for the exchange of ideas and
discussion of mutual problems relating to or affecting
television; a television library; special meetings for
the dissemination of television information; the op-
portunity to view and study television technique.

L 2
Associated Actors and Artistes of

America

45 West 47th St.. New York, N. Y.

Phone: BRyant 9-3550
OFFICERS
President-Executive Director.......... Frank Gillmore
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Executive Secretary................... Paul Dullzeli

Ist  Vice-President........... . ... .. Jean Greenfield

2nd  Vice-President...... ... .. ... Kenneth Thomson

Treasurer. .. ..ot Ruth Richmond

Counsel....o.iveiiiinien i ivnnnnnnn. Paul M. Turner
FUNCTIONS

Associated Actors and Artistes of America, gen-
erally known as the Four A’s, holds the international
charter from American Federation of Labor covering
theatrical entertainers. Actors’ Equity, American
Federation of Radio Artistes, Screen Actors Guild,
Chorus Equity, American Guild of Variety Artists,
American Guild of Musical Artists, etc., are granted
charters via Four A’s,

[ ]

Associated Broadcast Technicians,
Unit of the International Brotherhood

of Electrical Workers

1200 Fifteenth St., N.W., Washington, D. C.
District 3766

QOFFICERS
President. . ......... . ... .. ..... .... Arthur J. Maus
Vice-President. .. ... ... ... ..... Russell S. Stanton
Secretary-Treasurer. .. ............... F. Lee Dechant

Business Manager
REGIONAL COUNCILORS

Russ Rennaker

I1st Region.......... .............. William H. Rule
2nd Region........ ............. Robert J. Mayberry
3rd Region............. ... ......... Edwin F. Laker
4th Region....... ... ... .. ... ......... C. M. Baker
Sth Region....... ... ... . ... Lawrence H. Dammert
6th Region......................... Arthur J. Maus
Tth Region...... ..... ... ... ........ F. L. Dechant
8th Region............................ N. P. Nelson
Sth Region......... ........ .. ... Russell S. Stanton

FUNCTIONS
Associated Broadcast Technicians is an association
ot 1BEW local unions of radio broadcast technicians.
It functions as a council for the purposes of coordinat-
ing and furthering interests of its members.
[

Association for Education By Radio

228 N. La Salle St., Chicago, [I.
Dearborn 7801
OFFICERS
Chairman.......................... Harold W. Kent
Membership Chairman....... .. William D. Boutwell
Treasurer................... .. Robert L. Hudson
Vice-Chairman. ... .................. John Gunstream
PUBLICATION COMMITTEE
Elizabeth Goudy Chairman; Carl Menzer, WSUI,

lowa City, la.: Dr. L. Keith Tyler, Ohio State Uni-
versity; Fhillip H. Cohen, Library of Congress, Wash-
ington, D. C.; Capt. Harold W. Kent, War Department,
Washington, D. C.; Dr. William Dow Boutwell, Office
of Education, Washington, D. C.; Luella Hoskins, New
York University; James G. Hanlon, Editor; George
Jennings, Business Manager.

[}

Association of Canadian Advertisers,
Inc.

85 Richmond St., West, Toronto, Ont.
ADelaide 9774
OFFICERS
President. ... ... ... ... ... ... .. ... Robert E. Jones

(General Foods, Ltd.}
Vice-President.................... P. K. Abrahamson
(The Borden Co., Ltd.)

Vice-President. ... ... .... ... ...... E. F. Millard
(Ford Motor Co. of Canada)
Vice-President. ........................ R. E. Merry
(Lever Bros., Letd.)

Vice-Fresident. ... ... ... ... ... ... .. J. W. Doherty
(Imperial Qil, Ltd.)

Treasurer. .. ..................... W. 0. H. James
(The Dominion Bank)
Secretary-Manager. ... ... ........ Atho! McQuarrie
DIRECTORS
€. R. Vint, Colgate-Palmolive-Peet Co., Ltd.; J. E.
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Mason, Canada Dry Ginger Ale, Ltd.; R. L. Sperber,
Sterling Products, Ltd.; Neil B. Powter, Howard Smith
Paper Mills, Ltd.; Leslie Choycem McColl-Frontenac
Oil Co., Ltd.; Joseph R. Foster, Courtaulds-Canada,
Ltd.; Sydney R. Skelton, Goodyear Tire & Rubber Co.;
George Bertram, Swift Canadian Co., Ltd.; S. H. Young,

Christie, Brown & Co., Ltd.; G. H. Morgan, Canadian
Kodak Co., Ltd.
FUNCTIONS
This association was incorporated in March 1917

for the improvement and promotion of the advertising
and sales interests of its members and the exchanga
of information amecng its members. ‘‘Analysis of

Circulation of Canadian Publications” s published
every fwo years.
[ ]

Association of National Advertisers.
Inc.

330 West 42nd St., New York, N. Y.

BRyant 9-6330

OFFICERS
Chairman of Board...... .. ... .. . ... Gordon E. Cole
(Cannon Milis, Inc.)

Vice-Chairman ................... .. Carleton Healy
(Hiram Walker, Inc.)
Vice~-Chairman. .. ... .. .. . .. Charles G. Mortimer, Jr.

(General Foods Coro.)

President ... . ... ... .. . ... .. ... .. Paul B. Waest
Treasurer. .. ....oeiuie i, M. H. Leister
(Sun Oil Co.}

Secretary ...... ... .. . ... ... .. G. S. McMillan
DIRECTORS
Albert Brown, The Best Foods, Inc.; Robert B.

Brown, Bristol-Myers Co.:

A. O. Buckingham, Cluett
Peabody & Co.;

C. C. Carr, Aluminum Company of

America; Paul S. Ellison, Hygrade Sylvania Corp.;
Keith Evans, Inland Steel Co.; Price Gilbert, Jr.,
The Coca Cola Co.; W. A. Hart, E. |. du Pont de

Nemours & Co.; M. H. Leister, Sun Oil Co.; J. P.

Miller, Pet Milk Sales Corp.; H. W. Roden, Harold
H. Clapp, Inc.; D. P. Smeiser, The Proctor & Gamble
Co.; H. M. Warren, National Carbon Co.
FUNCTIONS
The Association of Mational Advertisers is com-

posed of the leading cempanies of the United States
who use advertising. [ts function is to represent
them and further their interests as buyers of adver-
tising.

Association of Radlo Transcription

Producers of Hollywood, Inc.
Hollywood Blvd. at Cosmo, Hollywood, Calif.
HOIllywood 3545

OFFICERS
President . ... .......... .. .iiiieiin.. Gerald King
Secretary....... ..ol C. P. MacGregor
Treasurer .......c..o.oieiiiaiiieiiar e Messer
General Counsel..................... John J. Wilson
DIRECTORS
Gerald King C. P. MacGregor, A. Schrade.
FUNCTIONS

This organization is a cooperative trade association
of companies active in the transcription business in
Hollywood. Membership is composed of: Aflied Fho-
nograph & Record Co.; Radio Transcription Co. of
America, Ltd.; C. P. MacGregor Sound Studios; Ray
Morgan & Co.: Standard Radio; Field Bros.; Edward
Sloman Productions, Ltd.; George Logan Price, Inc.

Authors” Guild

6 E. 39th St.. New York, N. Y.
Murray Hill 5-6930
OFFICERS
President. . ... .. ... ... ... ... ... ... Carl Carmer
Vice-President. . ................. ... Manuel Komroff
Secretary. . ... Helen Hull
COUNCIL

Helen Christine Bennett, Berton Braley, Ben Lucien
Burman, Elmer Davis, Fairfax Downey, Bernard DeVoto,
Mignon Eberhart, Walter D. Edmonds, Arthur Guiter-
man, Harry Hansen, Fannie Hurst, Inez Haynes lrwin,
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Will Irwin, Denis Tilden Lynch, Alice Duer Miller,
Frederick C. Painton, Henry F. Prongle, Kenneth Rob-
erts, Marjorie Hillis Roulston, Carl Sandburg, Oscar
Schisgall, Emma Gelders Sterne, Arthur Train, Jr.,
Mark Van Doren, M. R. Werner, Margaret Widdemer,

Thyra Samter Winslow, W. E. Woodward, Arthur
Leo Zagat.
®
Authors’ League
6 E. 39th St., New York, N. Y.
MuUrray Hill 5-6930
OFFICERS
President. .. ..... ... ... ... .. ...... Howard Lindsay
Vice-President...................... Henry F. Pringle
Secrefary. ... e Kenneth Webb
COUNCIL

Louis Adamic, Stephen Vincent Bennett, Irving Berlin,
Elaine Sterne Carrington, Marc Connelly, Norman L.
Corwin, Russe! Crcuse, Elmer Davis, Merrill Denison,
Frances Goodrich, Moss Hart, Philo Higley, Inez Haynes
lrwin, Will Irwin, Sidney Kingsley, John Howard Law-
son, Decnis Tilden Lynch Albert Maltz, William Brown

Me'oney, Kenyon Nicholson, Nathaniel Peer, Arthur
Richman, Oscar Schisgall, Lyman Beecher Stowe, A. E.
Thcmas, John Vandercook, Rita Weiman, Stanley
Young.
FUNCTIONS

The Authors’ League of America, lInc., is the
national organization of authors, dramatists, screen
writers and radio writers. It was organized in 1912
in order to procure adequate copyright legislation,

both international and domestic; to protect the
rights and property of all those who create copy-
rightable material of whatever kind or nature; to
advise and assist all such in business matters relat-
ing to the disposal of their productions and to

obtain for them prompt remuneration therefor: to
disseminate information among them as to thelr
just rights and remedies. [ts membership is ap-
proximately 4,200. )
BMI Canada, Lid.
1802 Victory Bldg., Toronto, Ont.
Elgin 5623
OFFICERS
President...........veiii it Neville Miller
Vice-President. . ... ................. M. E. Tompkins
Vice-President............ ... ....... Harry Sedgwick
Vice-President. . ................... Joseph Sedgwick
Vice-President. ............ ... ... ... Glen Bannerman
Secretary-Treasurer................. T. Arthur Evans
FUNCTIONS

BMI Canada, Ltd., was organized to buy and pub-
lish original music, to coordinate and license perform-
ing rights c¢f music published under its own imprint
and of music in the catalogs of affiliated publishers
and performing right societies and to provide equal
opportunity of recognition for all writers and com-
pesers.

[ ]
Broadcast Music, Inc. (BMI)

580 Fifth Ave., New York, N. Y.
PEnnsylvania 6-5466

OFFICERS
President .............. . iiiiiiiin.s Neville Miiler
Vice-President-General Manager...... M. E. Tompkins
Vice-President-General Counsel...... Sydney M. Kaye
Vice-President ... ....... ... ... . ... Carl Haverlin
TrEaSUIET. vt eeiaeaa e iaeanaans C. E. Lawrence
DIRECTORS
Nevii'e Miller, National Association of Broadcast-

ers; Walter Damm, WTMJ; John Elmer, WCBM; Ed-
ward K'auber, Columbia Broadcasting System; Niles
Trammell, National Brcadcasting Co.; Paul Morency,

WTIC; John Shepard, 3rd, The Yankee Network.
BRANCH OFFICES
1549 Norih Vine St., Hollywood, Calif.
Exccutive-in-Charge .................. Harry Engel
54 West Randolph St., Chicago, lIl.
Executive-in-Charge ................. James Caimns
FUNCTIONS

The functions of BMI are: (1) To buy and pub-
lish original music; (2) to coordinate and license the
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performing rights to music published under its own
imprint and of music in the catalogs of affillated
publishers and performing rights societies; (3) to
provide equal opportunity of recognition for all writers
and composers.

®

Canadian Association of
Broadcasters

1802 Victory Bldg., Toronto, Ont.
Canada
Elgin 5623
FUNCTIONS
The Canadian Association of Broadcasters is a
trade association comprising 61 privately owned radio
stations.
(For detailed information concerning officers and
directors see Canadian Section.)

Canadian Performing Right Society,
Lid.

1003 Royal Bank Bldg., Toronto, Canada

OFFICERS
President-Managing Director...H. T. Jamieson, F.C.A.
BOARD OF DIRECTORS
Gene Buck, Louis Bernstein, John G. Paine, Ralph
Hawkes, Holmes Maddock, H. T. Jamieson.
FUNCTIONS
This organization was formed for the protection of
Canadian performing rights and the licensing of public
performance of music.

®
Catholic Actors Guild of America,
Inc.
Hotel Astor, New York, N. Y.
Clrcle 6-5566
OFFICERS
President..............ccoiiiiit, George M. Cohan

First Vice-President ................... Gene Buck
Second Vice-President ... .......... Hugh O'Connell
Honorary Vice-Presidents:

Bing Crcsby, Dan Healy, Pat O'Brien, Donald Brian

Chaplain-Treasurer. .............. Rev. John F. White
Recording Secretary..................... Don Gautier
Counsel .................... Hon. Alfred J. Talley
Historian ... ......................... Allyn Gillyn
Executive Secrefary .................. George Buck
Chairman of Executive Board........... John A. Bado
Social Secretary {Theatrical).............. Jane Hoy
Social Secrefary (Non-Theatrical)

Mrs. Cornelius J. Gallagher
FUNCTIONS

The Catholic Actors Guild is a charitable, benevo-
lent and social organization for the people of the

theatre, screen and radio, non-sectarian in scope.
(-]

Catholic Writers Guild of
America, Inc.
128 W. 71st St., New York, N. Y.

ENdicott 2-0411

OFFICERS

President. .................... Joseph Avery Durkin
Ist Vice-President..... ... . ... ...... Edwin P. Kilroe
2nd Vice-President................ . ... Richard Reid
3rd Vice-President.... ... ......... Daniel D. Halpin
Treasurer ...................... Hugh A. O'Dennell
Financial Secretary............... Eleanor M. Tucker
Recording Secretary ............ Clarence E. Heiler
Corresponding Secretary. . ....... Bernadette A. Forrest
Counsel........ooviiii i Henry N. Steinert

Spiritual Director ............... Rev. John B. Kelly
Honorary President..Very Rev. Francis Joseph Spellman
President Emeritus James J. Walsh

BOARD OF GOVERNORS

Thomas E. Woodlock, Very Rev. Fulton J. Sheen,
Eugene A. Colligan, Victor Ridder, Elizabeth Jordan,
James O’Shaughnessy, Kathleen Norris, Rev. Hugh
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Charles H. Moran, Mar-

Morley, Katherine Edgerly,
Mrs. Philip Brennan,

garet Marshall, Nick Kenny,
Nicholas Farley, Kenton Kilmer.
°

Clear Channel Broadcasting Service
919 Shoreman Bldg., Washington, D. C.
REpublic 3306

OFFICERS
Chairman...............ccvveuen... Edwin W. Craig
Director. ............ ... .. Victor Sholis
Treasurer......... Harold Hough

Chairman, Engineering Committee....J). H. DeWitt, Jr.
Counsel. ........... ... ... Louis G. Caldwell
FUNCTIONS
The function of the Ciear Channel Broadcasting Ser-
vice is to foster the interests of independently-owned
clear channel standard broadcast stations in matters of
engineering a'location, national and international, to
the end of preserving and improving radio reception
to rural and sparsely settled areas and to cities and

towns having no stations of their own.

Committee on Consumer Relations

In Advertising, Inc.
420 Lexington Ave., New York, N. Y.
MUrry Hiil 5-7367
OFFICERS

Chairman. ... ... .. ... ... ........ John Benson
Executive Director...... ... ... ... Kenneth Dameron
FUNCTIONS
This committee engages in research in the economics
of advertising and the economics of consumption; pro-
vides a meeting place where consumers and adver-
tisers can discuss mutual problems; provides consul-
taticn service for advertising agencies and other in-
terested in management problems arising from con-

sumer movements.

]
Defense Communications Board
Chairman’s Office: c-o Federal Communications
Commission, Washington, D. C.
PERSONNEL

James Lawrence Fly, Chairman, Federal Communica-
tions Commission; Major General Dawson Olmstead,
Chief Signal Officer of U. S. Army; Rear Admiral
Leigh Noyes, Director of Naval Communications;
Breckenridge Long, Assistant Secretary of State in
charge of the Division of International Communica-
tions; Herbert E. Gaston, Assistant Secretary of Treas-
ury in charge of Treasury Enforcement Activities.

COMMITTEES

Aiternates: E. K. Jett, Chief Engineer, Federal Com-
munications Commission; Colonel Otis K. Sadtler, Chief
of Operations Branch of Signal Corps; Captain Joseph
R. Redman, Assistant Director of Naval Communica-
tions; Francis C. de Wolf, Principal Divisional As-
sistant of Divisicn of International Communications;
Commander J. F. Farley, Chief of Communications of
U. §. Coast Guard.

Coordinating: E. K. Jett, Chief Engineer of the
Federal Communication Commission, Chairman; Fran-
cis C. De Wolf, Department of State; Major W. T.
Guest, Department of War; Lt. Commander Franz O.
Willenbucher, Department of Navy; Commander J. F.
Farley, Chief of Communications, U. S. Coast Guard,
Department of Treasury.

Law: Telford Taylor, General Counsel of Federal
Communications Commission, Chairman- Maior J. W.
Huysson, Office of the Judge Advocate General, De-
partment of War; Steven Spingarn, Department of
Treasury; Lt. Commander Franz O. Willenbucher, De-
partment of Navy; Raymond T. Ringling, Department
of State.

Labor Advisory: Robert J. Watt, Chairman; Paul E.
Griffith, Secretary.

Industry Advisory: Walter S,

Dr. C. B. Jolliffe, Secretary.

Amateur Radio: George W. Bailey, Chairman; E. M.

Webster, Secretary.

Gifford, Chairman;
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Aviation Communications: Paul Goldsborough, Chair-
man; Ford Studebaker, Secretary.

Domestic Broadcasting: Neville Miller, Chairman;
A. D. Ring, Secretary.
Interdepartment Radio Advisory: J. H. Dellinger,

Chairman; E. K. Jett, Vice-Chairman; Gerald C. Gross,
Secretary; P. F. Siling, Assistant Secretary.
International Broadcasting: Walter C. Evans, Chair-
man; P. F. Siling, Secretary.
Radiocommunications: E.
F. M. Ryan, Secretary.
Communications Liaison for Civilian Defense: E. M.
Webster, Chairman; Herbert A. Friede, Secretary.
Priorities Liaison: Lt. Commander R. H. Griffin,
Chairman.
(For complete personnel of various committees see
section in this volume titled ‘“‘Radio in Defense'.)

Defense Savings Radio Section,

Treasury Department

709 Twelfth St., N. W., Washington, D. €.
National 6400

M. Webster, Chairman;

PERSONNEL
Chief, Radio-Press Section........ Vincent F. Callahan
Assistant Chief, Radio Section..... Charles J. Gilchrest
Chief, Women’s Programs......... Marjorie L. Spriggs

Chief, Farm & Foreign Language Programs,
Emerson Waldman
Copy Editor. ......................... Frank R. King
FUNCTIONS
The Radio Section of the Defense Savings Staff of
the Treasury Department handles all radio promotion
for the sale of Defense Bonds and Stamps. Description
of activities is to be found in “Radio in Defense”
section in this volume.
°

The Dramatists’ Guild
6 E. 39th St., New York, N. Y.
MUrray Hill 5-6930

OFFICERS
President .............coiiiiiiiil, Efmer Rice
Vice-President .. George S. Kaufman
Secretary . .......iiiiiiiiiiiiiaa., Richard Rodgers

COUNCIL
George Abbott, Robert Ardrey, Philip Barry, Clare

Boothe, Edward Childs Carpenter, Marc Connelly,
Rachel Crothers, Russel Crouse, Owen Davis, Fhilip
Dunning, Dorothy Fields, Rose Franken, Clifford Gold-
smith, Paul Green, Lorenz Hart, Lillian Hellman,
Arthur Kober, Melvin Levy, Howard Lindsay, Elizabeth
MacFadden, George Middleton, John Monks, Jr., Eugene
O'Neill, Arthur Richman, Irwin Shaw, Arthur Schwartz,
Robert E. Sherwood, George Sklar, Lulu Vollmer, Victor

Wolfson.
FUNCTIONS
The Dramatists’ Guild is one of the guilds of
the Authors’ League of America, Inc. The guild is
primarily a protective organization for playwrights.

®
Federal Communications Bar

Association
National Press Bldg., Washington, D. C.
OFFICERS

President. .. ... ... ... .. ... ....... Eugene Q. Sykes
First Vice-President................... Paul M. Segal
Second Vice-President............... Eliot C. Lovett
Secrefary. ... ... Reed T. Rollo
Treasurer....................... John M. Littlepage
®
FUNCTIONS

To promote the proper administration of the Com-
munications Act of 1934 and related acts, to up-
hold the honor of practice before the Federal Com-
munications Commission, and to encourage cordial
intercourse among the practitioners. 1t issues a
monthly publication, the Federal Communications Bar
Journal, which is devoted to matters of interest per-
taining to communications law.
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Federal Radio Education Committee
(FREC)

Room 3355 South Interior Bldg., Washington, D. C.
REpublic 1820, Extension 2280

OFFICERS
....... J. W. Studebaker
Vice-Chairman...... C. F. Klinefelter
Secretary-Editor. .. .Gertrude G. Broderick
Assistant tc the Chairman........... W. D. Boutwell
Director, Script & Transcription Exchange,
Gordon Studebaker
COMMITTEE

John Elmer, WCBM, Baltimore: Willard Givens, Na-
tional Education Assocmhon Reverend George John-
son, Catholic University of America; Neville Miller,
Mational Association of Broadcasters; Harold B, Mc-
Carthy, National Association of Educational Broad-
casters; Gerald C. Gress, Federal Communications Com-
mission; Waiter G. ;reston Jr., National Broadcasting
Co.; Levermg Tyson, Muh.enberg College; Sterling
Fasher Columbia Broadcasting System; John W. Stude-

Chairman...........

baker, United States Commissioner of Education.
FUNCTIONS
The Federal Radio Education Committee was ap-

pointed in 1935 by the Federal Communications Com-
mission with the recommendation at that time that
the broadcasters, on one hand, and the educations,
on the other, wculd combine forces which would: (1)
eliminate controversy and misunderstanding between
groups of =aducators and between the mdustry and
educators; {2} promote actual cooperative arrange-
ments befwzen educators and broadcasters on national,
regional and local bases. Publications to date in-
clude Script Exchange Catalog, Forums on the Air,
Coliege kadio Workshop, The School Radio Sound
System, G!cssary of Radio Terms, “Americans All—
Immigrants All,” a supplementary teaching aid in the
use of recordmgs of program series of the same name,
the FREC Service Bulletin, and many others.

Federal Trade Commission

Constitution Ave. at 6th St., N.W., Washington, D.C.
NAtional 8206
PERSONNEL

Chairman........................ Charles H. March
Commissioner. ................... .Ewin L. Davis
Commissioner. .................. Garland S. Ferguson
Commissioner. .................... William A. Ayres
Commissioner. . ..................... Robert E. Freer
Secretary. .. ... o Otis B. Johnson
Chief Economist............ Col. William H. England

Radio & Periodical Division. .P. B. Morehouse
Radio & Periodical Division
William F. Davidson

Director,
Assistant Director,

FUNCTIONS
The Federal Trade Commission is a Governmental
agency whose object is to prevent unfair methods of
competition and unfair and deceptive acts and prac-
tices in ccmmerce. For a description of the actual
procedure and work of this body see articles appear-
ing in other sections of this volume.

Financial Advertisers Association

221 S. La Saile St., Chicago, Il
State 5547
OFFICERS
Presidenft. ... .. ....... ... . ... ... .. ... Victor Cullin

(Mississippi Valley Trust Co)
First Vice-President. ... ... ... ... .. ..
(Bank of America)
Second Vice-President. ... ... ... ..... Lewis F. Gordon
(Citizens & Southern Naticnal Bank)
Third Vice-President. .. ... .. ... . ... J. Lewell Lafferty

. E. Townsend

(Fort Worth National Bank)
Treasurer. .. ............ ... ... Fred W. Mathison
(National Security Bank)
Executive Vice-President.. ... P Preston E. Reed
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First Advertising Agency Group

524 Union Commerce Bldg., Cleveland, Ohio
Main 5194

OFFICERS
President. . ... ... ................. Lee E. Donnelley
Vice-President....................... Norman Lewis
Secretary-Treasurer.................. Melvin F. Hall

BRANCH OFFICES
Membership in this organization includes advertis-
ing agencies in the following cities: Albany, N. Y.;

Atlanta, Ga.; Buffalo, N. Y.; Cincinnati, Ohio; Cleve-
land, Ohio; Denver, Colo.; Des Moines, lowa; Detroit,
Mich.; Jacksonville, Fla.; Los Angeles, Calif.; Nash-

viile, Tenn.; New York, N. Y.; Oakland, Calif.; Phila-
delphia, Pa.; Pittsburgh, Pa.; Porfland, Ore.; Rich-
mond, Va.; San Francisco, Calif.; San Jose, Calif.;
Salt Lake City, Utah; Seattle, Wash.; St. Louis, Mo.;
Tacoma, Wash.; Toronto, Ont.; Montreal, Que.;
Halifax, Nova Scotia; Vancouver, B. C.; Winnipeg,
Manitoba.
FUNCTIONS

This organization is a cooperative group of inde-
pendently owned advertising agencies using identical
standards of agency procedure and acting as branch
offices in the interest of each member.

F M Broadcasters. Inc. (FMBI)

21 Brookline Ave., Boston, Mass.
Commonwealth 0800
OFFICERS
President.......... P John Shepard, 3rd
Vice-President.................... John V. L. Hogan
Secretary-Treasurer................ Robert T. Bartley
General Manager. . ................. ..Dick Dorrance
DIRECTORS
Walter J. Damm, Franklin M. Doolittle, C. M.
Jansky, Jr.,, Ray H. Manson, Carl Meyers, Paul W.

Morency, T. C. Streibert.

BRANCH OFFICE
52 Vanderbilt Ave., New York, N. Y.
Phone, MUrray Hill 4-7201
FUNCTIONS

FMBI1 is a non-profit association of FM boosters
founded to see that frequency modulation advances in
a coordinated logical manner; to guarantee that its
interests are furthered and protected and to represent
the FM industry in Washington; to provide an advisory
service for its membership stations; too offer liaison
between broadcasters and manufacturers interpreting
the problems of each; to conduct a program of pro-
motion and publicity aimed at stimulating public
interest, and to provide a competent and accurate ser-
vice for the truthful dissemination of information con-
cerning FM. Membership includes individuals and
companies who have an FM station, a construction per-
mit or an application on file with the FCC for one.

Georgia Association of Broadcasters
c-o Radio Station WRBL, Columbus, Ga.

OFFICERS
President. .. ................... James Woodruff, Jr.
{WRBL, Columbus)
Vice-President. . ...................... Ray Ringston
(WRDL, Augusta)
Secretary-Treasurer. .. ................ Allie Williams
(WMAZ, Macon}
DIRECTORS

E. K. Cargill, WMAZ, Macon: Jack Williams, WAYX,
Waycross; Leonard Reinsch, WSB, Atlanta.
FUNCTIONS
The Georgia Association of Broadcasters is a re-
gional trade association of 19 Georgia broadcasting
stations.
[

Independent Radio Network
Affiliates, Inc. (IRNA)

Chairman’s Office: 200 Bankers Securities Bldg.,
Philadelphia, Pa.
OFFICERS
Chairman........ooo.venunn. Samuel R. Rosenbaum

{WFIL, Philadelphia)

Vice-Chairman & Treasurer. .. ..... Paul W. Morency
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EXECUTIVE COMMITTEE
Martin B, Campbell, WFAA, Dallas, Texas; Don S.
Elias, WWNC, Asheville, N. C.; 1. R. Lounsberry, WGR,
Buffalo, N. Y.; P. W. Morency, WTIC_ Hartford, Conn.;
Samue! R. Rosenbaum, WFIL, Philadelphia, Pa.
DIRECTORS
Martin Campbell, WFAA, Dallas, Texas; Edwin W.
Craig, WSM, Nashville, Tenn.; Mark Ethridge, WHAS,
Leuisviile, Ky.; Don S. Elias, WWNC, Asheville, N. C.;
John A. Kennedy, WCHS, Charleston, W. Va.; I. R.
Lounsberry, WGR, Buffalo, N. Y.: Paul W. Morency,
WTIC, Hartford, Conn.; Charles W. Myers, KOIN, Port-
land, Ore.; George W. Norton, WAVE, Louisville, Ky.;
Samuel R. Rosenbaum, WFIL, Philade!phia, Pa.; L. B.
Wilson, WCKY, Cincinnati, Ohio.

Institute of Radio Engineers, Inc.
330 West 42nd St., New York, N. Y.
MEdallion 3-5661
OFFICERS
President. .. ..... .................. A. F. Van Dyck
Secretary ............. ... ... Harold P. Westman
FUNCTIONS
The Institute of Radio Engineers is a professional
organization of engineers in radio and allied fields.
1t publishes a magazine entitled ‘‘Proceeding of the
I. E.” and conducts meetings in New York and
various other cities in the United States, Canada, and
Argentina.
®

Intercollegiate Broadcasting System.

Inc.

507 Fifth Ave., New York, N. Y.
VAnderbilt 6-6075

OFFICERS
President.... ... ... ... ... .. ... .. George Abraham
Business Manager... ... ... ..... Louis M. Bloch, Jr.
Technical Manager. .. ................ David W. Borst
Executive Secretary.. .......... ... ... Jean Maclnnis
Director of Programs & Producticn. .. .. Lawrence Lader

BRANCH OFFICE
720 State St., Schenectady, N. Y.
Technical Manager. ... .............. David W. Borst

FUNCTIONS

Intercollegiate Broadcasting system is a non-profit
association of college campus radio stations and has
as its purpose the furtherance of education, entertain-
ment and goodwill among its members. The IBS main-
tains for the benetit of its members program, busi-
ness and technical departments. Member stations
inciude the following: Brown University, University of
California, University of California at Los Angeles,
Columbia University, University of Ccnnecticut, Cornell
University, University of Florida, Georgetown University,
Hampton College, Harvard University, Hamilton College,
Knox College, Fembroke College, Princetcn University,
Rhode Island State University, St. Edwards University,

St. Lawrence University, Swarthmore College, Union
Coilege, Woesleyan University, Williams College, and
Yale University.
®

Interdepartment Radio Advisory
Committee (IRAC)

Chairman’s Office: Federal Communications Com-

mission, Washington. D. C.

OFFICERS
Chairman................... ... Dr. J. H. Dellinger
Vice-Chairman. . ... ...... ... ............ E. K. Jett
Secrefary..............ooeiiiil Gerald C. Gross
Assistant Secretary...................... P. F. Siling

MEMBERS
Department of Agriculture.......... E. W. Loveridge
Department of Commerce.......... Dr. J. H. Dellinger
Federal Communications Commision........ E. K. Jett
Department of Interior............... C. D. Monteith
Department of Justice................. T. D. Quinn
Maritime Commission. .................. D. S. Brierly
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Department of Navy............ Admiral S. C. Hooper
Post Office Department.............. Roy M. Martin
Department of State................. Thomas Burke
Department of Treasury..... Commander J. F. Farley

Department of War. .. Major General J. O. Mauborgne
ALTERNATE MEMBERS

Department of Agriculture....... Watlace L. Kadderly
Department of Commerce.............. L. Simson
Federal Communications Commission. .Gerald C. Gross
Department of Interior............... John S. Cross
Department of Justice.................. H. J. Walls
Maritime Commission................. J. T. Welsh
Department of Navy...... Commander John R. Redman
Post Office Department....................... none
Department of State.............. Francis C. de Wolf
Department of Treasury...Commander C. H. Peterson
Department of War....... .... Major Wesley T. Guest
FUNCTIONS

This commitiee, composed of representative of-
ficials from the various government departments and
agencies is charged with advising the President in
regard to the assignment of frequencies to govern-
ment station or classes of station. Little of the com-
mittee’s work is divulged for public information be-
cause of its nature (e.g. National Defense), which
is confidential.

International Short Wave Club
923 Vine Street, East Liverpool, Ohio
Phone, 3546-W

President G Editor
Board of Advisors
Board of Advisors
Board of Advisors
European Representative
BRANCH OFFICES

New York Chapter: Jacob N. Kleimans, Sec.;
don (England) Chapter: Arthur E. Bear, Sec.; Man-
chester (England) Chapter; Officers to be elected
monthly; Brighton (England) Chapter: John Bennett,
Sec.; Guernsey (England) Chapter: F. S. LaPavoux, Sec.

(Note: The English Chapters have temporarily sus-
pended operations.}

FUNCTIONS

The purpose of the crganization is to gathet in-
formation, helpful hints, station schedules, etc., and
send this to members of the organization. The club
has members in 141 countries and possessions that
act as news reporters.

The Lambs

130 W. 44th St.,
BRyant 9-8020

OFFICERS
................ Arthur J. Green
.............. Joseph B. Sessions
............... Jacob N. Kleimans

New York, N. Y.

OFFICERS
Shepherd ...... ... . .. .. ol Fred Waring
Boy .. Raymond Peck
Ccrresponding Sacrefary........ ... ... Bobby Clark

Recording Secretary. ... ................ Sam Forrest
Treasurer. . ... ..o v Ralph Trier
Librarian. .. ............ B Jchn Golden
Assistant Secretary........... ... ... .. T. H. Druitt
MEMBERS OF THE COUNCIL

Kenneth Webb, Martin Gillen, ames E. Meighan,
Earl Benham, Edward C. Lilley, John McManus, Percy
Moore, Edwin Burke, Dr. M. Say'e Taylor, M. D.
Stauffer, William P. Adams, Hal Christensen, Walter
N. Greaza, Thomas Jefferson Miley, Tex O'Rourke.

LIFE DIRECTORS: R. H. Burnside, A. O. Brown,
Frank Crummit, William Gaxton.

®
Market Research Council
OFFICERS
President.......................... Will 'S. Johnson
(Vick Chemical Co.)
Vice-President. . ........ ... ..... ... ... Elmo Roper

Secretary-Treasurer. . ................... D. B. Lucas
(New York University!}
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EXECUTIVE COMMITTEE
Will S. Johnson, Elmo Roper, D. B. Lucas, Arno H.
Johnson (J. Walter Thompson Co.); Hugh M. Beville,
Jr. (National Broadcasting Co ).
FUNCTIONS
This organization is a small informal group (limited
membership) of leading market research men interested
in general market research who meet monthly for a
discussion cf mutual problems.

[ ]
Music Publishers’ Protective

Association, Inc.
45 Rockefeller Plaza, New York, N. Y.
Clrcle 6-3084

OFFICERS
Chairman of the Board............ Walter G. Douglas
President. ........... ... ..... ... ... ... Lester Sanfly
Vice-President. .. ... ... ... ... . ..... . ... Jack Mills
Secretary............ . ... ... ... J. J. Bregman
Treasurer. . .............. . ....... Richard F. Murray
General Manager. ... ... ciiiiinrirnnn. Harry Fox
e

National Advisory Council on Radio

in Education
60 E. 42nd St,. New York, N. Y.
MUrray Hill 2-3420
OFFICERS
Secretary ... ....... ... ..., Dr. Levering Tyson
FUNCTIONS
The National Advisory Council on Radio in Edu-
cation was organized to promote the more effective
utilization of the art of broadcasting in the
general field of American education. s mem-
bership includes representatives in the field of edu-
cation, government and industry as well as the gen-
eral public.
(Activities suspended for duration of war.)

[ ]
National Association of

Broadcast Engineers
201 N. Wells Bldg., Chicago, 1II.
Randolph 8884

QFFICERS
President. . ............ ... ......... E. C. Horstman
Vice-President. .. ................ ..... J. H. Brown
Secretary-Treasurer.................... G. Maher, Jr.
Assistant Secretary-Treasurer............. F. R. Rojas
Assistant Secretary-Treasurer........ E. Stolzenberger
FUNCTIONS

The NABET is a national labor organization which
consists of radio engineers in the broadcast industry.
Chapters are located all over the United States.

Naiional Association of Broadcasters
Normandy Bldg., 1627 “K" Street, N. W.,
Washington, D. C.

National 2080

OFFICERS

President ............. ... ... ... Neville Miller
Assistant to President-Acting

Secretary-Treasurer................ C. E. Arney, Jr.
General Counsel.................... Russell P. Place
Director of Public Relations. . ..Edward M. Kirby
Director of Labor Relations.......... Joseph L. Miller
Director of Broadcasting Advertising.Frank E. Pellegrin
Director of Research................... Paul F. Peter
Director of Engineering............ Lynne C. Smeby
Director of Promotion............. Arthur C. Stringer
Auditor. ...l Everett E. Revercomkt

BOARD OF DIRECTORS
District

1—Pau! Morency, WTIC, Hartford, Conn.
2—Clarence Wheeler, WHEC, Rochester, N. Y.
Edward Klauber, CBS, New York, N. Y. (director-
at-large)
3—Ilsaac D. Levy, WCAU, Philadelphia, Pa,
4—John A. Kennedy, WBLK, Clarksburg, W. Va.
Frank M. Russell, WRC, Washington, D. C. (di-
rector-at-large}
John Elmer, WCBM, Baltimore, Md. (director-at-
large)

Don S. Elias, WWNC, Asheville, N. C. (director-
at-large)
5—Frank King., WMBR, Jacksonville, Fla.
James W. Woodruff, Jr.,, WRBL, Columbus, Ga.
(director-at-large)
6—Edwin W. Craig., WSM, Nashville, Tenn.
7—J. H. Ryan, WSPD, Toledo, Ohio
George W. Norton, Jr., WAVE, Louisville, Ky.
(director-at-large)
James D. Shouse, WLW, Cincinnati, O.
8—John E. Fetzer, WKZO, Kalamazoo, Mich.
9—Edgar L. Bill, WMBD, Tleoria, 1l
10—John J. Gillin, Jr., WOW, Omaha, Nebr.
J. 0. Maland, Des Moines, la.
11—Earl H. Gammons, WCCO, Minneapolis, Minn.
12—Herbert Hollister, KFBI, Wichita, Kans.
13—0. L. Taylor, KGNC, Amarillo, Tex.
14—Eugene P. O’'Fallon, KFEL, Denver, Colo.
15—Howard Lane, KFBK, Sacramento, Calif.
16—Harrison Holliway, KFI-KECA, Los Angeles, Calif.
17—Harry R. Spence, KXRO, Aberdeen, Wash.
EXECUTIVE COMMITTEE
Neville Milter, Paul W. Morency, James D. Shouse,
Don §. Elias, John J. Gillin, Jr., John Elmer, O. L.
Taylor,
L J

National Association of Educational

Broadcasters
Exec. Secy., Radio Station WILL, Univ. of lllinois,
Urbana, Illinois

OFFICERS
President. ... ... ... .. ... .. ... ... Howard A. Engle
(WHA, Madison, Wisc.)
Vice-President. . ................. Gilbert D. Williams
WBAA, West Lafayette, Ind.)
Treasurer ......... .o W. [. Griffith
{WO0I], Ames, lowa)
Executive Secretary ................ Frank Schooley
(WILL, Urbana, {llinois)
FUNCTIONS

To further the interests of educational broad-
casting stations and educators broadcasting over
commercial stations.

e

National Association of Performing

Artists

630 Fifth Ave., New York, N. Y.

Clrcle 7-8194

OFFICERS

President............. .. oot James J. Walker
First Vice-President.................... Fred Waring
Vice-President...... ... ... ... ... ... Meyer Davis
Vice-President Paul Whiteman
Vice-President ............. ... o ... Al Jolson
Secretary ..... . .Frank Crumit
Treasurer .. .....eiiinvinaiiaie Don Voorhees

General Counsel
BOARD OF DIRECTORS

Fred Waring, Chairman; Connie Boswell, Noel Cow-
ard, Bing Crosby, Frank Crummit, Meyer Davis, Mary
Garden, Benny Goodman, Jascha Heifetz, Lewis James,
Al Jo!'son, Arthur W. Levy, Guy Lombardo, John Mc-
Cormack, Grace Moore, Ray Noble, Walter O'Keefe,
Dick Powell, Fritz Reiner, Jacob Rosenberg, Fabien
Sevitsky, Nathaniel Shilkret, Lawrence Tibbett, Rudy
Vallee, Don Vocrhees, James . Walker, Paul White-
man, Victor Young, Efrem Zimbalist.

FUNCTIONS

The object of the Association is to protect the
recordings of its members and the prevention of
their unauthorized use primarily by broadcast stations,
coin-operated machines, etc.

[ ]
National Better Business Bureau, Inc.

405 Lexington Ave., New York, N. Y.
MUrray Hill 6-3535

OFFICERS
President. .. ... ... ... ... .. R. P. Clayberger
Vice-President. ................ Harry Dwight Smith
Secretary........ e Warren C. Agry
Treasurer. ..oooooennie e John L. Anderson
General Manager................. Edward L. Greene
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FUNCTIONS
This organization assists the public, advertisers
and publishers to avoid false and deceptive advertising.
It cooperate with law enforcement agencies in this
work.
[ ]

National Commitiee on Education by
Radio
Room 308, One Madison Ave., New York, N. Y.
CAledonia 5-6965
OFFICERS

....................... Arthur G.
., University of Wyoming)
James E. Cummings
Secretary........... i Ruth L. Goodnough
FUNCTIONS

Acts as spokesman in radio matters for organized
education.  Publishes a bulletin titled *‘Education
By Radio.”” Aids and encourages non-commercial
radio stations. Promotes cooperation between edu-
cators and commercial broadcasters. Acts as clear-
ing house for information about education by radio.
[ ]

National Independent Broadcasters.

Inc. (NIB)
Chairman’s Office: 730 Fifth Ave., New York, N. Y.
Washington Office: Edmonds Bldg., 917 Fifteenth
St., N.W., Washington, D. C.
Phone, Republic 3607

Chairman Crane

OFFICERS
Chairman, Board of Directors..... .. Harold A. Lafount
Fresident. ... ... ... .............. George B. Storer
Vice-President........................ L. Wiison
Secretary-Treasurer................ Lloyd €. Thomas
General Counsel................ Andrew W, Bennett
Managing Director................ Edwin M. Spence

DIRECTORS

Harofd A. Lafount, Chairman of the Board; Ralph
L. Atiass, WJJD, Chicago, lIl.; S. A. Cisler, WGRC,
Louijsville, Ky.; Edward Codel, WPAT, Paterson, N. J.;
E. B. Craney, KGIR, Butte, Mont.; A. J. Fletcher,
WRAL, Raleigh, N. C.; Thompson Guernsey, WLBZ,
Bangor, Me.: James F. Hcpkins, WjBK, Detroit, Mich.;
C. J. Lanphier, WEM”, Miiwaukee, Wisc.; Martin L.
Leich, WBOW, Terre Haute, Ind.; Ben Ludy, WIBW,
Topeka, Kans.; Glenn Marshall, IJr., WFOY, St.
Augustine, Fla.; E. C. Reineke, WDAY, Fargo, N. D.;
L. M. Sepaugh, WSLI, Jackson, Miss.; Edwin M. Spence,
WWDC, Washington, D. C.; George B. Storer, The Fort
Industry Co.; Lioyd C. Thomas, KGFW, Kearney, Nebr.;
Arthur Westlund, KRE, Berkeley, Calif.; L. B. Wilson,
WCKY, Cincinnati, Ohio.

FUNCTIONS

This association was organized and is operated by
independently owned and operated stations, as dis-
tinguished from national networks and stations owned
or managed by national networks, to meet the need of
special representation for such independently owned
stations in handling the problems and activities peculiar
to them as a group. All broadcast stations are eligible
for membership except stations owned or managed by
national networks.

[ ]

National Industrial Advertisers

Association, Inc.
100 E. Ohio St., Chicago, lII.
Superior 8140

OFFICERS
President............ ...... ... ... .. W. D. Murphy
(Ellis, Younggreen & Finn)
Vice-President.......... ........... L. R. Garretson
(Leeds & Northrup Co.)
Vice-President......................... E. C. Howell

(The Carboloy Co.)
Vice-President................ Herbert V. Mercready
(Magnus Chemical Co.)

Neher

Vice-President........................ Arthur
Vice-President. ... ... .cceveereeeanen Louis J. Ott
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(Ohio Brass Co.)

Vice-President........................ E. A. Phoenix
(Johns-Manville Sales Corp.)
Secretary-Treasurer................. C. D. Davenport
(Union Steel Froducts Co.)

Past President. ... .................... R. P. Dodds
(Truscon Steel Co.)
Headquarters Secretary.............. M. R. Webster
DIRECTORS

Roy D. Baldwin, Simonds Saw & Steel Co., Fitchburg,
Mass.; K. R. Sutherland, Sutheriand-Abbott, Boston,
Mass.; Frederick 1. Lackens, The Hays Corp., Michigan
City, Ind.; W. Lane Witt, Crane Co., Chicago, lIL:
George F. Mathews, The Lunkenheimer Co., Cincinnati,
C.; William E. McFee, American Rolling Mill Co.,
Middietown, O.; C. B. Cook, The E:well-Parker Electric
Co., Cleveland, O.; Ernest C. Roberts, The Clark Con-
troller Co., Cleveland, Ohio; Tom Moufe, Ralph L.
Wolfe & Associates, Detrcit, Mich.; Bruce Morse,
Square D Company, Detroit, Mich.; B. O'Brien,
Roots-Connersvil.e Blower Corp., Connersville, Ind.;
Stanley Murray, The Perfect Circle Co., Hagerstown,
Ind.; M. R. Klitten, The McCarty Co., Los Angeles,
Calif.; S. C. Eastman, Dozier-Graham-Eastman, Los
Angeles, Calif.; J. William Stair, B. M. Root Co.,
York, Pa.; Frank W. Tensinger, Landis Tool Co.,
Waynesboro, Pa.; Arnold J. Andrews, Bucyrus-Erie Co.,
South Milwaukee, Wisc.: Walter E. Schultz, Delta Mfg.
Co., Miiwaukee, Wisc.; O. ). Elertson, Picneer Engi-
neering Works, Inc., Minneapolis, Minn.; Lowell H.
Swenson, William Bros. Boiler & Mfg. Co., Minneapolis,
Minn.; D. W. Kelley, Canadian Industries, Ltd., Mon-
treal, P. Q.; A. P. Darcel, Crane, Ltd., Montreal,
P. Q.; F. H. linkerton, U. S. Rubber Co., New York,
N. Y.; John Coakley, Thomas A. Edison, lnc., West
Grange, N. J.; Keith B. Lydiard, Alan Bridgeman
Sanger, New York, N. Y.; C. M. Neighbors, Babcock
& Wicox Co.; R. E. Lovekin, R. E. Lovekin Corp.,
Philade!phia, Pa.; A. 0. Witt, Schramm, lInc., Wast
Chester, Pa.; Edmund D. Kennedy, Copperwald Steel
Co., Glassport, Pa.; C. E. Herington, Meeharite Re-

search Institute of America, Pittsburgh, Ta.; George
R. Hoit, W. F. & John Barnes Co., Rockford, ii.:
M. R. Crossman, Barber-Colman Co., Rockford, lll.;

R. T. Reinhardt, California Corrugated Culvert Co.,
Berkeley, Calif.; Gordon Monfort, Caterpillar
Tractor Co., San Leandro, Calif.; Arthur Neher, Cen-
tury Electric Co., St. Louis, Mo.; Charles W. Bolan,
Carter Carburetor Co., St. Louis, Mo.; Philip Linne,
Ownes-Corning Fiberglas Corp., Toledo, Ohio; Allen
P. Colby, National Supply Co., Toledo, Chic; P. A. M.
Galilee, Canadian Westinghouse Co.; Hamilton, Ont.;
L. B. Hicks, Canadian General Electric Co., Toronto,
Ont.; George B. Wright, Nash Engineering Co., South
Ncrwalk, Conn.; G. M. Fletcher, The Stan'ey Works,
New Britain, Conn.; L. H. Taylor, The Deming Co.,
Salem, Chio; William S. Miller, The General Fire-
proofing Co., Youngstown, Chio; C. M. Buchana, Van
Sant, Dugdale & Co., Baltimore, Md.; R. D. Hawkins,
Hammond Machinery Builders, Inc., Kalamazoo, Mich.

FUNCTIONS

This organization is a trade association devoting
its efforts exclusively to the advancement of industrial
advertising and marketing technique and practice.

National Television System

Committee
PERSONNEL
Chairman.................oooi... Dr. W. R. G. Baker
(Genera! Electric Co.)

Secretary. . ........... ...l Virgil M. Graham
(Hygrade Sylvania Corp.)
Committeeman. .................... Dr. Ralph Bown
Alternate............coceiiiviaan. D. A. Quarles
{Bell Telephone Labs., Inc.)
Committeeman. ..................... Adrain  Murphy
Alfernate...................... Dr. P. C. Goldmark

(Columbia Broadcasting System, Inc.}
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Committeeman. ................ .. .. Allen B. DuMont
Alternate............. ... ... Dr. T. T. Goldsmith
(Allen B. DuMont Laboratories, Inc.)
Committeeman R. Cummings
Alternate. .. ... ... .. .. . ... . . .. ... P. J. Herbst
(Farnsworth Televisicn & Radio Corp.)
Committeeman Dr. E. F. W. Alexanderson
Alternate.............. ... ... ... . ..., L. 1. Kaar
(General Electric Co.)
Committeeman........... .. ... ... Daniel E. Harnett
Alternate A. MacDonald
(Hazeltine Service Corporation)
Committeeman Albert ). Lodwick
Alternate. ... ....... . ... ... ... .. .. A. F. Murray
(Hughes Tool Company)
............... Dr. Alfred N. Goldsmith

Committeeman

Altermate............. .. ... .. ... H. A. Wheeler
(Institute of Kadio Engineers)
Committeeman......... ... ... ... .... J. V. L. Hogan
Alternate. ... ... ... ... .. . .. ... . ..., . L. C. Smeby
(National Association of Broadcasters)
Committeeman. .......... ... ..... . .. David B. Smith
Alternate. ... ...... ... .. ..., .. ... F. J. Bingley

(Phitco Corporation)
Ccmmitteeman Dr. R. H. Manson
Alternate............... ... ... .. Dr. G. R. Town
(Stromberg-Carlson Telephone Mfg. Co.)

Committeeman.............. ... ... Paul Raibourn
({Television Productions, Inc.)
Committeeman. ................... John R. Howland
Alternate........ ... .. .............. J. E. Brown
(Zenith Radio Corporation)

COMMITTEE CHAIRMAN
Committee on Synchronization........ ... D. B. Smith
Committee en Color Television. . ... Dr. P. C. Goldmark
Committee on Monitoring. .. .. Dr. T. T. Geldsmith, Jr.
Committee on Visual Sideband.......... C. A. Priest
[

National Variety Artists, Inc.
225 W. 46th St., New York, N. Y.
5.2638

COlumbus
OFFICERS

........................... Louis Handin

.................. Joe Mclnerney

................... Lester Rose

......... William  Marble

.................... Rosa Crouch

DIRECTORS
Charles H. Preston, Jack Boyle, Jce Verdi, Nick
Elliott, Charies Johnson, Juliet Heath, Ed West, Joe
Rose.
FUNCTIONS

The function of National Variety Artists, Inc., is to
prcmote Americanism and fraternal and welfare activi-
ties among the members of the theatrical profession.

National Youth Administration
Radio Workshop

1697 Broadway, New York, N. Y.
Clrcle 6-3888

OFFICERS
Direcior of Publicity & Radio Workshop,
Stanley L. Stevens
FUNCTIONS

NYA Radio Workshop gives work experience to
youths between the ages of 16 and 25 years in the
following phases of radio and entertainment: symphonic
music, popular music, choral group, music library,
compesers laboratory, music research, music copying.
production, publicity and radio technicology.

Nebraska Broadcasters Association
Secretary’s Office: ¢ /o WIAG, Norfolk, Nebr.

Phone: 432
OFFICERS
.......................... Vernon H. Smith
(KOWH, Omaha)
Vice-President.......... . ............ L. L. Hilliard
(KGKY, Scottsbulff)

Fresident

Secretary-Treasurer .................... Art Thomas
(WJAG, Norfolk)
DIRECTORS
Don Searle, KOIL, Omaha; W. I. LeBarran, North

Platte.
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MEMBER STATIONS
KFAB, Lincoln; KFOR, Lincoln; KGFW, Kearney;
KGKY, Scottsbulff, KGNF, North Platte; KMMJ, Grand
Island; KORN, Fremont; KOWH, Omaha; KOIL, Oma-
ha; WJAG, Norfolk; WOW, Omaha.

Network Affiliates, Inc.
Munsey Bldg., Washington, D. C.

OFFICERS
President. ... ... ....... ... ..... Eugene C. Pulliam
(WIRE, Indianapolis, ind.)
Vice-Fresident. . ... ............ .. Hutbert Taft, Jr.
(WKRC, Cincinnati, 0.)
Secretary-Treasurer................ William J. Scripps
{WWJ, Detroit, Mich.)
DIRECTORS
Ed Craney, KGIR, Butte, Mont.; W. J. Scripps,

WWJ, Detroit, Mich.; Eugene C. Pulliam, WIRE, In-
dianapolis, Ind.; Ronald Woodyard, WING, Dayton, O.;
Luther L. Hill, KRNT, Des Moines, la.; H. J. Brennen,
KQV, Pittsburgh, Pa.; Hoyt Waooten, WREC, Memphis,
Tenn.; John A. Kennedy, WCHS, Charleston, W. Va.;
Edgar Bill, WMBD, Peocria, Ill.; Donald Davis, WHB,

Kansas City, Mo.: Hu'bert Taft, |r., WKRC, Cin-
cinnati, O.; Leonard H. Kapner, WCAE, Pittsburgh,
Pa.
BRANCH OFFICES
Indianapolis: Claypool Hotel; Phone, Riley 1541;

Eugene C. Pulliam, President.

Detroit: 626 West Lafayette Blvd., Phone Randolph
2000; William ). Scripps, Secretary-Treasurer.

FUNCTIONS

All independently owned network affiliates are
eligible to membership in Network Affiliates, Inc.
Clear channel stations and purely local stations are
nct eligible for membership. The principal object of
the association is to promote and protect the American
system of broadcasting as it now functions and to
oppose the establishment of super-power stations in
the United States. It also serves as a mutual clearing
house for network affiliate stations in their relations
with the network company. ASCAP, BMI and with the
FCC.

New Jersey Broadcasters’ Association
c/a0 Walter Patric Kelly
WAAT, 50 Journal Square, Jersey City, N. J.
OFFICERS

President.............. ... ... ... .... A. Harry Zoog
(WFPG, Atlantic City)

Vice-President. .. ... . ... ... ... . .. Edward Codel
{WPAT, Patersgn)

Vice-President. ... ... ... ... ... .. ..... 0. L. Maxey
(WSNJ, Bridgeton)

Secretary-Treasurer............. Walter Tatrick Kelly

(WAAT, Jersey City)

EXECUTIVE BOARD
A. Harry Zoog, Edward Codel, 0. L .Maxey, Walter
Patrick Kelly, John C. Bird, WCAP, Asbury Park,
George V. Kelly, WPAT, Paterson, George S. McGinley,
WTTM, Trenton; A. B. Schillin, WAAT, Jersey City.

®
Newspaper Radio Committee

370 Lexington Ave., New York, N. Y.
LExington 2-8497

OFFICERS
Chairman......... .. ..., ........ Harold V. Hough
Vice-Chairman................. ... Walter J. Damm
Treasurer...........co.oouoio . D. Tennant Bryan

FUNCTIONS

Newspaper Radio Committee was organized by pub-
lishers of newspapers owning broadcast stations to
present before the FCC their defense against FCC
Order No. 79 issued March 20, 1941.

North Carolina Association of

Broadcasters
President’s Office: < /o WPTF, Raleigh, N. C.

OFFICERS

President....... ... ... ... ..., Richard H. Mason

Vice-President ..................... George Walker

www americanradiohistorv com


www.americanradiohistory.com

CRGANIZATIONS R

(WAIR, Winston-Salem)
Secretary-Treasurer. .. .. ......... .. Richard A. Dunlea
(WSOC, Charlotte)

FUNCTIONS

This association coordinates the activities of all

member stations in connection with problems in
which they have a mutual interest.

o
Northern California Broadcasters

Association
c/o C. L. McCarthy, Secretary
KQW, 87 E. San Antonio St., San Jose, Calif.
OFFICERS

President. ... ... ... .. ... .. ... .. Arthur Westlund
(KRE, Berkeley)

Secretary-Treasurer. .. ...............
(KQW, San Jose)

Ohio Association of Broadcasters
c/o George L. Young, Secretarv-Treasurer
WSPD, Toledo, Ohio
OFFICERS
President............ ... .......... W. P. Williamson
(WKBN, Youngstown}

Vice-President. ... . ... . ... ... Hulbert Taft, Jr.
(WKRC, Cincinnati)
Secretary-Treasurer............... .. George L. Young
(WSPD, Toledo}

Oregon State Broadcasters’

Association
c/o Lee Bishop, [resident
KMED, Medford, Ore.

C. L. McCarthy

OFFICERS
President...... ... ... ... ... . ...... Lee Bishop
{KMED, Medford}
Vice-President. .. ... ... .. ... ... ... . Carey Jennings
(KWJJ, Portiand)
Secretary. ... ... ... L Frank Loggan
(KBND, Bend)
FUNCTIONS

Membership roster of this organization includes all
broadcasting stations in Oregon, including state and
municipal stations. Purpose is to be of mutual assis-
tance in commercial, management and technical prob-
lems by exchange of information and group action if
needed.

.

Pacific Advertising Association
900 Title Guarantee Bldg., Los Angeles, Calif.
Mlchigan 0479

OFFICERS

President........... ... .o i, Don
(Lord & Thomas)

Senicr Vice-President. ... ... ... .. Lawrence W. Lane
{Lane Fublishing Co.)
Secretary-Treasurer. . . ............... Kenneth Bourke
(University Union Club}

Vice-President At-lLarge........... Claire Drew Forbes

(Rhodes Department Store) .
Managing Director..... ........... Charles W. Collier
Executive Secretary.................... Lela M. Huey
V-P District 1......... ... .. 0o, J. Corning Todd
{McCandlish Lithograph Co.)
V-P District 2...... ... A. A. Campbell
(Salt Lake City Tribune-Telegram)
V-P District 3.................. Kelmar K. LeMaster
(Portland Oregonian}
V-P District 4................. .. Howard Willoughby
{Foster & Kleiser Co.)
V-P District 5.. ..o L. N. Shun
(Advertising Counselors, Inc.)
Chairman, Finance Division............ Walter J. Held
(Standard Oil Co.)

Belding
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Chairman, Club Service Division..... .. Elliott C. Hensel
(Business Counsetor)
Chairman, Advancement of Busineses Division,
Walter W. R. May
(Portland General Electric Co.)
Chairman, Senior Advisory Committee,

Junior Division................. Robert L. Philippi
(Union Oil Co.)
Chairman, Junior Executive Committee,
Junior Division.................. Mary Cunningham
{Braun & Co.)
FUNCTIONS

_ This Association is composed of 22 advertising clubs
in 11 western states and of contributing members to
the association’s advancement of business prcgram.

Pennsylvania Broadcasters

Association
P. O. Box 11, Harrisburg, Pa.
OFFICERS
President............ ......... Clair R. McCollough

(WGAL, Lancaster)
Vice-President

Secretary. . ... ... C. G. Moss
(WKBO, Harrisburg)
Treasurer. .. ... Dr. Leon Levy
(WCAU, Philadelphia)
DIRECTORS

H. Kenneth Brennen, WIJAS, Pittsburgh; George
E. Joy, WRAK, Williamsport; Arthur Simon, WPEN,

Philadelphia.
FUNCTIONS

This organization is a mutual association of the
broadcasting stations of Pennsylvania, formed for the
purpose of conducting business negotiations concern-
ing matters of interest to the radio broadcasting
stations of the state. Its membership is active on
the part of practically every station in the state.

Professional Music Men, Inc.
1270 Sixth Ave., New York, N. Y.

Clrcle 7-6075
OFFICERS
President............................. Rocco Vocco
First Vice-President................... Joseph Santly
Second Vice-President................ Charles Warren
Third Vice-President. .. ... ... .. ... .. .. .. Harry Link
Treasurer. .. ..o Irving Tanz
Financial Secretary................ Michael L. Schloss
Recording Secretary................ Louis E. Schwartz
Sergeant-at-Arms. ...................... David Kent
Executive Director....................... Bob Miller

BRANCH OFFICES
19 S. La Salle St., Chicago, 1.
Direcior.................. Morton Schaefer
5451 Marathon St., Hollywood, Calif.
Regional Director................ ..... Nat Winecoff
Lewis Street, Somerville, Mass.

Regional

Regional Director.................... Frank Machado
316 Porter St., Philadelphia, Pa.
Regional Director...................... David Blum
°

The Radio Club of America, Inc.

11 W. 42nd St., New York, N. Y.
LOngacre 5-6622

OFFICERS
President. . ........ ... ... .. ...... John L. Callahan
Vice-President. . .......... ........Paul Ware
Corresponding Secretary............... Lincoln Walsh
Recording Secretary.......... ..... .. Harold M. Lewis
Treasurer. ... ...oooienini e Joe J. Stanley

FUNCTIONS
Object of the club is the promotion of cooperation
among those interested in scientific investigation and
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amateur operation in the art of radio communica-
tion. Meetings are held monthly from September
through June at Columbia University. Proceedings are
published approximately six times a year (see listing
under publications contained in this volume).

Radio Correspondents’ Association

United States Capitol, Washington, D. C.
NAtional 3120, Extension 1410
OFFICERS
President........ .. ... ... ... .. .o... H. R. Baukage
Vice-President. ... ................ Fred W. Morrison
Secretary facting).................. Fulton Lewis, )r.
Treasurer....................... Francis W. Tully, Jr.

Ex-Officio Member, Executive Committee
Albert L. Warner

Superintendent, House Gallery..... Raobert M. Menaugh
Superintendent, Senate Gallery....D. Harold McGrath
FUNCTIONS
This is an organization of radio news reporters

and correspondents in the National Capitol, gather-
ing daily news for dissemination through the medium
of radio. It controls the membership of the Senate
and House radio galleries and is vested with complete
responsibility for any radio representatives who attend
news conferences at the White House or govermment
as well as providing facilities for radio newsmen at
national political conventions.

[
Radio Council—
Chicago Public Schools

228 N. La Salle St., Chicago, Il
Dearborn 7801

OFFICERS
Supeiintendent of Schools. ... .. Dr. William H. Johnson
Director. ........ ... Harold W. Kent
Program Director............ ... ..... George Jennings

EXECUTIVE COMMITTEE OF
SCHOOL BROADCAST CONFERENCE

Harold W. Kent, Chairman; Judith Waller, National
Broadcasting Co.; Lavinia Schwartz, Columbia Broad-
casting System; George Jennings, Chairman of Con-
ference Publications Committee; Harriet Hester, WLS,
Chicago; Al Hollender, WJJD-WIND, Chicago; David
Heffernan, Cook County Schools; Luella Hoskins, New

York University.
FUNCTIONS

The Radio Council operates a non-commercial edu-
cational FM station and is producing group, primarily
interested in in-~schools broadcasts for Chicago schools.
It also produces many out-of-school programs over
lccal stations and publishes literature in this connection.
It also conducts the annual School Broadcast Confer-
ence which is primarily interested in showing ways in
which to use radio programs in the classroom; public
service programs for community organizations; adult
education.

*
Radio Council On Children’s
Programs
9 Rockefeller Plaza, New York, N. Y.
Clrcle 6-1097
OFFICERS
President....... ............... Mrs. Nathaniel Singer
Vice-President. ... ............... Mrs. Dorothy Lewis
Treasurer. .....c.uriinei i Wilson Parkhill
Secretary. ... ... ... .ol Rita Hochheimer
FUNCTIONS
Council was formed to obtain more and better

radio programs for children.
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Radio Executives Club of New York
347 Madison Ave., New York, N. Y,

OFFICERS
President....... ... ....... . ... ... ... John Hymes
Vice-President. ................... Arthur Sinsheimer
Vice-President. .. .................. Alman J. Taranto
Secretary....... .. ... .. . ... William Wilson
Treasurer............. .. Ed. Devney
FUNCTIONS

The major functions of the Radio Executives Club
are: (1) to promote and encourage the use of radio
broadcasting as an advertising medium; (2) to create
a lasting fraternity of persons engaged in the business
of radio; (3) to promote a better understanding of
radio broadcasting and its attending problems; (4} to
award annually a plague to any individual or group
of individuals who, in the opinion of the club, has
made the most outstanding contribution toward the
advancement of radio; (5) to maintain a central bureau
of employment for members of the club; (6) to provide
a common meeting place for all persons engaged in
the business or radio. Meetings are held weekly from
October to May and membership is open to anyone
engaged in the business of radio.

L 3
Radic Manufacturers Association

1317 F Street, N. W., Washington, D. C.
National 4901

OFFICERS
President. ........ ... ... ... ..., Paul V. Galvin
(Galvin Manufacturing Corp.)
Executive Vice-President-General Manager
Bond Geddes
Vice-President. ...................... Ray H. Manson
(Stromberg-Carlson Tel. Mfg. Co.)
Vice-President..........ccoiiiivinnnnes Roy Burlew
(Ken-Rad Tube & Lamp Co.}
Vice-President.............. RN H. E. Osmun
{Centralab)
Vice-President. ...................... James P. Quam
(Quam-Nichols Co.}
Treasurer. .. .ovveeeiuninnnsenarnnnn Leslie Muter

(The Muter Co.)

............... John W. Van Allen
{Buffalo, N. Y.)

DIRECTORS

Ben Abrams, Emerson Radic & Phonograph Corp.;
Octave Blake, Cornell-Dubilier Electric Co.; James C.
Daley, Jefferson Electric Co.; B. G. Erskine, Hygrade
Sylvania Corp.; Jerome J. Kahn, Standard Transformer
Corp.; Ernest Secaring, International Resistance Co.;
H. E. Osmun_ Centralab; Ray H. Manson, Stromberg-
Carlson Tel. Mfg. Co.; H. C. Bonfig, RCA Mfg. Co.;
E. A. Nicholas, Farnsworth Television & Radie Corp.;
G. W. Thompson Noblitt-Sparks Industries, Inc.; P
Billings, Belmont Radio Corp.; P. V. Galvin, Galvin
Manufacturing Corp.; David T. Schultz, Rayethon
Production Corp.; James T. Buckley, Philadelphia Stor-
age Battery Co.; Ernest Alschuler, Electric Research
Laboratories, Inc.; W. R. G. Baker, General Electric
Co.; Roy Burlew, Ken-Rad Tube & Lamp Corp.; A, H.
Gardner, Colonial Radio Corp.; A. S. Wells, Wells-
Gardner & Co.; R. C. Crosrove, The Crosley Corp.;
E. F. McDonald, Jr., Zenith Radio Corp.; James P.
Quam, Quam-Nichols Co.; Ray F. Sparrow, P.
Maliory & Co.

Honorary Directors: Hebert H. Frost, A. Atwater
Kent, Paul B. Klugh.

General Counsel

Radio Manufacturers Association of

Canada
159 Bay St., Toronto, Ont., Canada
Adelaide 1531
OFFICERS

President. .. ... ......... ... ... ... E. C. Grimley
Vice-President. ..................couus. L. A. Young
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e o o ORGANIZATIONS & o o
Executive Secretary................ W. W. Richardson Treasurer. . ....c.o.iveineinnennn E. A. Conway, S. ].
Chairman of Engineering Committee........ C. J. Irwin Director. .. ..o Robert B. Hudson

FUNCTIONS
This association is a non-profit and cooperative
organization founded In 1926 to promote all interests
of radio industry.
°

Radio Producers Club of Hollywood
404 Guaranty Bldg., Los Angeles, Calif.
Hollywood 7337

OFFICERS
President..... . ................... Z. Wayne Griffin
Vice-President-Secretary. ............ Carroll O’Meara
Vice-President-Treasurer. .............. Murray Bolen
Sergeants-At-Arms. ... .. Tom McKnight, Charles Vanda
FUNCTIONS

This club is purely a social and fraternal organiza-
tion of members all of whom are active producers of
TC shows. Membership includes 48 free lance and
agency producers in Hollywood who meet every three
weeks.

®

Radio Script & Transcription
Exchange, Federal Radio Education

Committee
U. S. Office of Education, Washington, D. C.
Republic 1820, Extension 2225
OFFICERS
Director.................... John Gordon Studebaker
FUNCTIONS
The exchange is designed to promote more effective
local broadcasting by educational and civic organiza-
tions and radio stations by serving as a clearing house
for selected educational radio scripts, transcriptions
and production aids, and as a source of all kinds of
information pertaining to the field of educational radio.

The Radio Writers’ Guild of the

M
Authors” League of America, Inc.
6 E. 39th Street. New York, N. Y.
MUrray Hill 5-6930
OFFICERS
National President..... ... .. ..... Henry Fisk Carlton
Vice-President, Eastern Region...... Katharine Seymour
Vice-President, Middle Western Region
Courtenay Savage
Vice-President, Western Region.......... John Boylan
Executive Secretary, Eastern Region...... Luise Silleox
Assistant Secretary, Eastern Region
Margaret Scheuerman
Assistant Secretary, Western Region....Pauline Lauber
BRANCH OFFICES
Hollywood: 1655 N. Cherokee Ave.
Chicago: 1255 North State Parkway.
EASTERN REGIONAL COUNCIL
Stuart Ayers, Ann Barley, Erik Barnouw, Elaine
Sterne Carrington, George Corey, Norman Corwin,
Merrill Denison, Knowles Entrikin, Laurence Hammond,
James Hart, Stuart Hawkins, Harry R. Herrmann,
Philo Higley, Welbourn Kelley, Ruth Adams Knight,
J. T. W. Martin, Richard McDonagh, Vera Oldham,
Addy Richton, Kenneth Webb, Francis Wilson.
FUNCTIONS

The Guild is one of the Guilds of The Authors’
League of America, Inc. The Guild is primarily a
protective organization for writers in the radio field.

®
Rocky Mountain Radio Council, Inc.

21 East 18th Ave., Denver, Colo.
KEystone 5306
OFFlCERS

......... C. B. Hershey
Mrs. M. E. Richards

President.
Secretary
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EXECUTIVE COMMITTEE
John W. Amesse, A. Helen Anderson, Dorothy Dee
Hamilton, H. M. Crain, Thurston J. Davies, JamesD.
Finn, uigg Newton, Jr., Robert L. Stearns.

FUNCTIONS
The Rocky Mountain Radio Council is a non-profit
corporation of 28 organizations formed to give pro-
fessinal aid to educational organizations in planning,
preparing and producing their radio broadcasts. In
1941 it produced 367 programs for 31 organizations,
which were re-broadcast 1542 times from 19 commercial

radio stations in the Rocky Mountain region. Record-
ing studio facilities available for commercial work.
SESAC, Inc.
113 W. 42nd St.,, New York, N. Y.
BRyant 9-3223
OFFICERS
President ............ ... .. ... Paul Heinecke
FUNCTIONS

Licensing use of copyrighted music.

Society of Jewish Composers, Pub-
lishers and Song Writers

152 W. 42nd St., New York, N. Y.
LOngacre 5-9124

OFFICERS
President ... ... ... ... . .......... Sholom Secunda
Vice-President .......... Rev. Pinchus Jassinowsky
Treasurer .................... Alexander Olshanetsky
Secretary......... ... ... ... Henry Lefkowitch
General Manager. ................ Salom J. Perlmutter
Counsel...... ... ... ............ A. Edward Masters

FUNCTIONS
This association licenses public performance rights
of music copyrighted by its members and on which
they collect royalties. Association owns approximately
95 percent of the Jewish compositions.

Society of Motion Picture Engineers
Hotel Pennsylvania, New York, N. Y.
PEnnsylvania 6-0620

OFFICERS
President......... ... ... ... ... ... Emery Huse
Past President........................ E. A. Williford
Executive Vice-President.................. H. Griffin
Engineering Vice-President. .. .. ....... D. E. Hyndman
Editorial Vice-President................ A. C. Downes
Financial Vice-President............. A. S. Dickinson
Convention Vice-President......... W. C. Kunzmann
Secretary............ i P. J. Larsen
Treasurer. .. .. ..ovo i G. Friedl, Jr.

GOVERNORS
M. C. Batsel, F. E. Carlson, J. G. Frayne, A. N.
Goldsmith, E. M. Honan, J. A. Maurer, L. L. Ryder.
FUNCTIONS

In addition to its motion picture activities, this
association is actively interested in television. It
publishes a monthly organ in which various subjects
are discussed ty men in the industry.

Song Writers” Protective Association
(SPA)

1250 Sixth Ave., New York, N. Y.
COlumbus 5-3758
OFFICERS

President.. ... ... . ... ... .. ... ... Irving Caesar
Vice-President..................... L. Wolfe Gilbert
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Second Vice-President. .. ... . ......... Otto Harbach

Secretary. ... .. i Fred E. Ahlert
Treasurer. .. ... o Charles Tobias
Chairman of Council........ Oscar Hammerstein, 2nd

Executive Secrefary........ .......... Lillian Lange

BRANCH OFFICE

6912 Hollywood, Calif.
West Coast Representative.......... L. Wolfe Gilbert

FUNCTIONS

Song Writers' Protective Association aims to foster
the interests of all persons engaged in writing musi-
cal compositions. By cooperative effort it secks to
eliminate inequitable conditions and harmful prac-
tices and to assist members when disputes arise over
enforcement of contracts or the collection of royal-
ties.

°

Southern California Broadcasters’

Association, Inc.

6121 Sunset Blvd., Los Angeles, Calif.
Hollywood 1212

OFFICERS
President. ... ... ... ... .. . ... .. Harry W. Witt
{KNX, Los Angeles)

Vice-President. ... ..... ... . ... . ... Ben McGlashen
(KGFJ, Los Angeles)
Secretary-Treasurer.............. Lawrence McDowell
(KFOX, Long Beach)

FUNCTIONS

Membership of the Southern California Broadcasters’
Asscciation is composed of 19 southern California sta-
tions, represented in each case by its manager or
senior executive. Monthly meetings are devoted to
discussion of industry problems, such as ASCAP, BMI,
labor. engineering, code of ethics, agency recognition,
ccordination with governmental agencies. civic activi-
ties, efc.

[}

Sports Broadcasters Association
(New York Chapter)

c/o Dave Driscoll, 1440 Broadway, New York N. Y.
PEnnsylvania 6-8600

OFFICERS
President. ... ... ... ... ... ... .. .. .. .. ... Ted Husing
Vice-President. .. .. .. ... N Paul Douglas
Treasurer. .. .. ... ... Bert Lee
Secretary........ ... ... .. . ... Dave Driscoll

FUNCTIONS

It is the object of the Sports Broadcasters Associa-
tion to promcte the standard of the profession of
sports broadcasting among its members and to dissemi-
nate sports information to its members through a
regular weekly luncheon. Membership is restricted to
any male perscn who is actively engaged in the pro-
fesston of sports broadcasting whether as an announcer,
commentator or writer.

United States Department of Interior—
Radio Section

Intericr Department Radio Studios, Washington, D. C.
Republic 1820

PERSONNEL
Director. . .......... ... .. . ........... Shannon Allen
Chief Script Writer. . ........... ... Louis J. Hazam
Program Director. ... ... ... .. ... ... Paul Woodbridge
Chief Engineer......... ... ... ......... Walter Pauly
FUNCTIONS

The functiens of the Radio Section of the Interior
Department is to report the functions and services of
the offices and bureaus of the Department using all
forms of radio and transcription production; to serve
all agencies of the Federal government through its
studios and transcription production facilities.
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Washington State Association of

Broadcasters
207 East Market St., Aberdeen, Wash.
Aberdeen 4098

OFFICERS
President. ... ... ... ... ... ... .... Harry R. Spence
(KXRO, Aberdeen)

Vice-President. .. ... .................. Regan Jones
(KVOS, Bellingham}
Secretary-Treasurer.................... Robert Priebe
(KRSC, Seattle)

FUNCTIONS

The Washington State Association of Broadcasters
is an organijzation formed for the mutual protection,
the exchange of commercial ideas and the education
of its members in matters pertaining to radio.

Western Association of Broadcasters
c-o Radio Station CJOR, 846 Howe St., Vancouver,

. C., Canada
MArine 6464
OFFICERS
President............. ... ... ..., G. C. Chandler

(CJOR, Vancouver, B. C.)

DIRECTORS
Alberta: G. R. A. Rice, CFRN, Edmonton; British
Columbia: J. W. B. Browne, CKOV, Kelowna; Mani-
toba: F. H. Elphicke, CJRC, Winnipeg; Saskatchewan:
Lloyd Moffat, CKBI, Prince Albert.

CANADIAN ASSOCIATION OF BROADCASTERS
DELEGATES
G. C. Chandler, CJOR. Vancouver, B. C.; H. R. Car-
son, CFAC, Calgary, Alberta; G. C. Chandler, CJOR,
C.

Vancouver, B.
FUNCTIONS

Western Asscciation of Broadcasters is a regional
trade association of broadcasting stations in Manitoba,
Saskatchewan, Alberta and British Columbia, closely
affiliated with the Canadian Association of Broad-
casters. Mt is virtually a western division of the
latter organization, as all members are in both asso-
ciations.

°

Wisconsin League of Radio Stations
c/o WNBH, La Crosse, Wisc.
La Crosse 450

OFFICERS
President. ... ....................... James F. Kyler
Treasurer. ... ... Hiram Born
Secretary. .. ........... e Ed Cunniff
°

Woman's National Radio Committee
113 West 57th St., New York, N. Y.

Clrcle 7-4110
OFFICERS
Chairman................. Mme. Yolanda Mero-Irion
Vice-Chairman.. . ... .......... Mrs. D. Leigh Colvin
Second Vice-Chairman. ... ... .. Mrs. Marion M. Miller
Secretary...o.oooo il Miss  Helen Havener
Treasurer....................... Mrs. M. D. Jackson
Executive Secretary................ Mrs. Rosalie Wolf
Chairman, Publication Committee. .. Mrs. Charles Little
Committee Chairman.. ... ... .... Mrs. Jesse M. Bader
Members-At-Large. ... .. .. Mrs. Sidonie M. Gruenberg.
Mrs. Samuel Kubie, Mrs. Edwin C. Lewis, Mrs. Mary
F. Larkin, Mrs. Marion M. Miller, Mrs. Stanley
Woodard.
FUNCTIONS

This committee has for its purpose to raise the
standard of radio programs for adults, young people
and children by: (1) retaining on the air the finer
type of program; (2) removing objectionable fea-
tures; (3) improving advertising content of broad-
casts; (4) encouraging the production and presenta-
tion of more fine programs, worthwhile from the
educational, cultural and entertainment viewpoint.
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COMMITTEES OF THE

DEFENGE COMMUNIGATIONS BOARD

CONTINUED FROM PAGE 45

LAW COMMITTEE
The duties of the Law Committee include the furnishing of legal
opinions and advice, and the drafting of final reports and recommendations,
proposed Executive Orders, proclamations, and legislation. The Law Com-
mittee will report directly to the Board but will have liaison, for purposes
of advice and consultation, with the Coordinating Committee, and, as may
be necessary, with other committees.

Chairman STEVEN SPINGARN
TELFORD TAYLOR Treasury Department
General Counsel, Federal LT. COM. FRANZ 0. WILLENBUCHER
Communications Commission Navy Department
MAJOR J. W. HUYSSOON RAYMOND T. YINGLING
Office of the Judge Advocate General, State Department

War Department

LABOR ADVISORY COMMITTEE

The duties of the Labor Advisory Committee include the submission
of expert advice to the Board on all labor problems incident to the proper
carrying out of its national defense mission. With the requirements of
national defense as a primary consideration, the Labor Advisory Committee
will submit recommendations to the Board on such problems as are referred
to it by the Board. The Labor Committee will report directly to the Board
but will have liaison for the purpose of advice and consultation with the
Coordinating Committee and the Industry Advisory Committee.

Chairman: Robert J. Watt Secretary: Paul E. Griffith
Organization Representative Alternate

American Federation of Labor. . . Robert J. Watt
Congress of Industrial

Organizations ... ... ......... Joseph P. Selly
National Federation of Telephone
Workers ... ... .. ... ... Paul E. Griffith Leo George

INDUSTRY ADVISORY COMMITTEE

The duties of the Industry Advisory Committee include the submission
of expert advice to the Board on all problems of general concern to the
communications companies incident to the proper carrying out of the
Board’s national defense mission. With the requirements of national
defense as a primary consideration, the Industry Advisory Committee will
submit recommendations to the Board on such problems as are referred
to it by the Board. The Industry Advisory Committee will report directly
to the Board but will have liaison for the purpose of advice and consulta-
tion with the Coordinating Committee and the Labor Advisory Committee.

Whenever a problem involving domestic or international broadcasting
shall arise, the Chairman of the Industry Advisory Committee shall notify
the Chairman of the Domestic Broadcasting Committee or International
Broadcasting Committee, as the case may be, and such Domestic or Inter-
national Broadcasting Committee shall designate a Delegate to act as a
member of the Industry Advisory Committee on that problem.

Chairman: Walter S. Gifford Secretary: Dr. C. B. Jolliffe
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Organization Representative Alternate

American Telephone and Keith S. McHugh
Telegraph Company .......... Walter S. Gifford F. C. Alexander
Globe Wireless, Ltd.. ....... ..... Jack Kaufman
International Telephone and
Telegraph Corp. .. ... ......... Col. Sosthenes Behn Frank W. Phelan
(All Amerieca Cables
and Radio, Inc.)
Postal Telegraph, Inc. . ... ... .. .. E. F. Chinlund Ellery W. Stone
Press Wireless, Ine,. ... ... ... ... Joseph Pierson Donald K. deNeuf
Radio Corporation of America....David Sarnoff Dr. C. B. Jolliffe
Tropical Radio Telegraph Co...... Wm. E. Beakes R. V. Howley
R. A. Phillips
U. S. Independent Telephone (Central Electric &
Assn., ... Telephone Co.) Louis Pitcher
Western Union Telegraph Co.....A. N. Williams F. E. dHumy

AVIATION COMMUNICATIONS COMMITTEE

The duties of this Committee include the study of all phases of domestic
and international civil aviation radio facilities and communications services
associated therewith. It will have liaison with the U. S. Government Facili-
ties Committee and the State and Municipal Facilities Committee. With
the requirements of national defense as a primary consideration, the Com-
mittee shall recommend plans for the most efficacious use of all of these
facilities in time of military emergency, giving due consideration to the
needs of other governmental agencies, of industry, and of other civilian
activities.

Chairman: Paul Goldsborough Secretary : Ford Studebaker

Organization Representative Alternate
Aeronautical Radio, Inc. ... ... . Paul Goldshorough A. E. Harrison
American Association of Airport L. M. Rawlins. Jr.,

Executives .. ... ... ... ..... Manager-Engineer
American Export Airlines, Inc.. .. Ford Studebaker E. L. Stuhrman
American Telephone and

Telegraph Company ... .. .. .. R. L. Jones F. A. Cowan
Department of Commerce (Civil

Aeronautics Administration) .. . R. G. Nichols Eugene Sibley
Federal Communications

Commission ... ... ... ... .. E. M. Webster Marshall S. Orr
National Advisory Committee

for Aeronautics .. ... .. ... ... .. Charles H. Helms
Navy Department . ... ... ... ... Comdr. A. 1. Price
Pan American Airways System ... H. C. Leuteritz
Postal Telegraph, Ine. ... ... ... .. A. F. Connery

John M. Wells,
Private Fliers Association, Inc.. . . Roger Wolfe Kahn Southbridge, Mass.
State Department ... .. ... . .. . .. Arthur Lebel
U. 8. Coast Guard........ ... .. Lt. Comdr. F. A. Leamy Lt. Chester L. Harding
Lt. Col. A. W. Marriner,
War Department .. ... ... ... ... Lt. Col. Wallace G. Smith  Air Corps
Department of Commerce

(Weather Bureau) ... ... . . Delbert M. Little Ivan R. Tannehill

Western Union Telegraph Co. ... .P. J. Howe H. M. Saunders

DOMESTIC BROADCASTING COMMITTEE
The duties of this Committee include the study of the physical aspects
of domestic standard broadcasting and formulation of recommendations of
such precautions, supplementary facilities and reallocations as it shall deem
desirable under foreseeable military conditions. It shall also consider other
domestic broadcasting systems including relay broadcasting, high fre-
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quency (FM) broadecasting, television, facsimile broadeasting and experi-
mental broadcasting. The Committee’s work in all of these fields will
include recommendations for the speedy and efficacious use in time of
military emergency of all necessary domestic broadcasting facilities and
communications services asosciated therewith, with the requirements of
the national defense as a primary consideration.

Chairman: Neville Miller Secretary: A. D. Ring

Organization Representative Alternate
American Telephone and

Telegraph Company .. ... ... ... G. L. Best H. H. Carter
Columbia Broadcasting System.

Ine. ... . Harry Butcher Paul Porter
Federal Communications

Commission . ................. George P. Adair Lucien Hilmer
Federal Radio Education

Committee .. ... .. ... ... ... Wm. D. Boutwell
FM Broadeasters, Ine. ... .. .. .. John Shepard, 3rd. Philip G. Loucks
Finch Telecommunications, Inc. .. W. G. H. Finch James Baldwin
Mutual Broadecasting System, Inc.. W. E. MacFarlane Fred Weber
National Association of

Broadeasters .. ...... .. ... .... Neville Miller Lynne C. Smeby
National Broadeasting Company..Frank M. Russell Dr. Charles B. Jolliffe
National Independent

Broadcasters ... ... ... ... ... . Harold A. Lafount Andrew W. Bennett

National Television System Com-
mittee of the RMA Engineer-

ing Department .............. W. R. G. Baker V. M. Graham
Office of Government Reports. . .. Lowell Mellett Robert 1. Berger
Postal Telegraph-Cable Company .Ellery W. Stone A. F. Connery
State Department .. ... ... . ...... Harvey Otterman
U. S. Independent Telephone
Association . ... ... ... ... Louis Pitcher Clyde S. Bailey
War Department ... ... ... .. .. Lt. Col. Frank C. Meade, Major Raymond C. Maude,
Signal Corps Signal Corps

Western Union Telegraph
Company . . ................... H. P. Corwith A. W. Donaldson

INTERDEPARTMENT RADIO ADVISORY COMMITTEE

This Committee is designated under the provisions of Paragraphs 5 and
7, but without reference to Paragraph 8, of the President’s Executive Order
of September 24, 1940. The duties of this Committee will include making
special studies and recommendations regarding frequency allocations, with
the requirements of national defense as a primary consideration but giving
due consideration to the needs of governmental agencies, of industry, and
of other civilian activities.

Chairman: Dr. J. H. Dellinger Vice-Chairman: E. K. Jett

Secretary: Gerald C. Gross Assistant Secretary: P. F. Siling

Organization Representative Alternate
Department of Agriculture....... E. W. Loveridge Wallace L. Kadderly
Department of Commerce. ... . ... Dr. J. H. Dellinger L. H. Simson
Federal Communications

Commission .................. E. K. Jett Gerald C. Gross
Department of Interior........ .. C. D. Monteith John S. Cross
Department of Justice..... .. .... T. D. Quinn H. J. Walls
Department of Labor. ..........

U. S. Maritime Commission. ..... D. S. Brierley J. T. Welsh
Navy Department . ... .. ....... Admiral S. C. Hooper Comdr. John R. Redman
Post Office Department ......... Roy M. Martin Charles M. Knoble
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Organization Representative Alternate

State Department ........ ... . .. Thomas Burke F. C. deWolf
U. S. Coast Guard. . ... ... ... ... .. Comdr. J. F. Farley Lt. Comdr. C. H. Peterson
War Department . ... .. ... .. .. .. Major Wesley T. Guest Capt. Wm. E. Plummer

INTERNATIONAL BROADCASTING COMMMITTEE

The duties of this Committee include the study of all phases of interna-
tional broadcasting and the formulation of recommendations concerning
such precautions, supplementary facilities and reallocations as it shall
deem desirable under foreseeable military conditions. With the require-
ments of national defense as a primary consideration, it shall also recom-
mend plans for the speedy and efficacious use of all necessary international
broadcasting facilities in time of military emergency giving due considera-
tion to the needs of other governmental agencies, of industry, and of other
civilian activities.

Chairman: Walter C. Evans Secretary: P. F. Siling
Organization Representative Alternate
Columbia Broadecasting System,
Ine. .. ... Harry Butcher Edmund Chester

Department of Commerce
(Bureau of Foreign and

Domestic Commerce) ... ... ... Thomas E. Lyons
Crosley Corporation (The) . ... James D. Shouse R. J. Rockwell
Federal Communications

Commission .................. Gerald C. Gross P. F. Siling
General Electric Company . ... ... Robert S. Peare
International Broadcasting

Coordinator . ... ... .. ... .. . . .. Stanley P. Richardson
Mutual Broadcasting System, Inc.. Alfred J. McCosker Fred Weber
National Association of

Broadeasters .. ... .. ... ... ... Neville Miller Russell P. Place
National Broadcasting Company,

Ine. ... ... .. ... .. ... ... John F. Royal Dr. Charles B. Jolliffe
Navy Department . ... ... . . ... .. Read Adm. S. C. Hooper Paul D. Miles
Office of Coordinator of

Information . ... ... . ... .. . .. Nathan David Murry Brophy
Office of Coordinator of

Inter-American Affairs . .. .. .. Don Francisco John H. Payne
Office of Government Reports. .. .. Lowell Mellett Robert I. Berger
State Department .. ... ... ... .. Thomas Burke
Westinghouse Electric and

Manufacturing Co, ......... ... Walter C. Evans F. P. Nelson
World Wide Broadeasting

Corporation ... ... ............. Walter S. Lemmon Prof. Wm. Y. Elliott

RADIO COMMUNICATIONS COMMITTEE

The duties of this Committee include the study of all phases of domes-
tic and international radiotelegraph and radiotelephone communications
facilities (including mobile and fixed services) except aviation, amateur,
Federal, State, and Municipal communications facilities. With the require-
ments of national defense as a primary consideration, the Committee shall
recommend plans for the most efficacious use of all of these facilities in
time of military emergency, giving due consideration to the needs of other
governmental agencies, of industry, and of other civilian activities.

Chairman: E. M. Webster Secretary: F. M. Ryan

Organization Representative Alternate
American Merchant Marine

Institute, Ine. ... ... . ... .. ... R. J. Baker
American Telephone and

Telegraph Company ... ........ W. G. Thompson F. M. Ryan
Association of Edison

Illuminating Companies .. . ... G. G. Langdon
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Organization Representative Alternate
Department of Commerce ....... Dr. J. H. Dellinger L. H. Simson
Donnelly Radio Telephone

Company . ................... Louis B. Gilmer
Edison Electric Institute. ... .. .. H. E. Kent
Federal Communications

Commission . ......... ........ E. M. Webster Paul M. Lion
Globe Wireless, Litd. . ... ... ..... .. Jack Kaufman F. C. Alexander
Lake Carriers’ Association . ... .. Gilbert R. Johnson C. M. Jansky, Jr.
Lorain County Radio Corporation Herman E. Hageman Frank C. Dunbar
Mackay Radio and Telegraph

Company ... ................. Haraden Pratt L. Spangenberg
Maritime Commission .. ... ... .. D. 8. Brierley J. T. Welsh
Mutual Telephone Company .. .. .. ‘W. 1. Harrington Alvah A. Scott
Navy Department . .. ... .. .. .. Comdr. R. E. Melling Comdr. John R. Redman
Press Wireless, Ine. . ... ..... . ... Joseph Pierson Donald K. deNeuf
Radiomarine Corporation

of America . .................. Chas. J. Pannill Arthur J. Costigan.

Traffic Manager
R.C.A. Communications, Inc. ... .. Wm. A. Winterbottom  Frank W. Wozencraft

South Porto Rico Sugar Company . T. J. Phillips
Tropical Radio Telegraph

Company . ............... .. .. R. V. Howley C. C. Harris
U. S. Coast Guard. . ... ... ... .. Lt. Comdr. C. H. Peterson Comdr. J. F. Farley
U. S.-Liberia Radio Corporation. . Byron H. Larabee
War Department ... ... . ... . .. Major Wesley T. Guest Capt. Wm. E. Plummer,

Signal Corps

COMMUNICATIONS LIAISON COMMITTEE FOR CIVILIAN DEFENSE

The duties of this Committee include the submission of expert advice
on all communications problems in which the Defense Communications
Board and the Office of Civilian Defense are mutually interested. With the
requirements of national defense as a primary consideration, the Committee
will submit recommendations to the Board on such problems as are re-
ferred to it by the Board. In addition, the Committee shall have liaison
with a similar committee of the Office of Civilian Defense and shall work
with that committee in planning for the most efficacious use of communica-
tions facilities for civilian defense.

Chairman: E. M. Webster Secretary: Herbert A. Friede

Organization Representative Alternate

American Radio Relay League. ... George W. Bailey
Federal Communications

Commission . ........ . .. ... ... E. M. Webster
International Association of
Chiefs of Police... ... .. ...... Capt. Donald S. Leonard

International Association of
Fire Chiefs and International
Association of Fire Fighters. .. Herbert A. Friede

Office of Government Reports. . . .. Robert 1. Berger
War Department .. ... .......... Lt. Col. Frank C. Meade, Major Raymond C. Maude,
Signal Corps Signal Corps

Domestic Broadeasting Commit-
tee, Defense Communications

Board ........ ... .. . ... ... Neville Miller Lynne C. Smeby
Telegraph Committee. Defense
Communications Board ... ... . R. H. Vehling
Telephone Committee, Defense
Communications Board ........ Ralph I. Mabbs Clyde S. Bailey
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PRIORITIES LIAISON COMMITTEE

The duties of this Committee include the study of non-military priori-
ties problems confronting the various branches of the communications
industry. With the requirements of national defense as a primary consid-
eration the Committee will determine the over-all n