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for telecasting...for research...for/merchandising...for industry...

there’s nothing /finer than

gUMON

television transmitting equipment

QUMD

Wherever you wish eyes and ears to-extend beyond their YEAR. _ ALLEN B. DU MONT LABORATORIES, INC

physical range . . . wherever you wish to have : q :
many eyes see a closeup . . . whether in color or in black-and- AS p'ONEE'f TELEVISION TRANSMITTER DIVISION
white TV — Du Mont equipment assures you of the =~ { o»w .
finest in precise, dependable, economical performance. S 3 CLIFTON, N. ).
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MDIOBAY

PRESENTS

THE 1951
TELEVISION
YEAR BOOK

JACK ALICOATE

Editor-in-Chief
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YESTERDAY’S NEWSREEL e
EASY ACES * SPORTS ALBUM
FEATURES * WESTERNS * CARTOONS

¢ All Ziv Shows are Produced Expressly for Television by

Expert Ziv Technicians, Writers, Musicians, Directors, and

~ Actors, Using the Finest and Latest Television Techniques.
iradiohistorv com
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Starring

Duncan RENALDg

AS “Ciseq-
ang

)] CARRILLQ

As “PANCHD"

’mw' OWTCMM'@'J

OB i

TESTED AND PROVED By ADVERTISERS
IN MARKET A

FTER MARKET !

D
1529 MADISON RSIAQ
CINCINNATI 6, O

q INTON AVE.
wﬂv(’v.a é I'} !,E E 5255 CI T


www.americanradiohistory.com

Change TV Programs from your
Easy Chair with the Amazing

Zenith Lazy Bones'

REMOTE CONTROL

Not one knob to touch! That’s right—
you just hold the "Lazy Bones” control in

your palm, anywhere in the room. To

change programs one after another, just

press lightly with your thumb. Absolutely nothing els’e

to tune or re-tune. All the necessary adjustments are New Zenith® “Byron’ TV Console. 19 inch
(238 sq. in.) 2-in-1 Reflection-Proof
screen, wider than a newspaper page!
and extraordinary stability of Zenith’s Turret Tuner that New “Super-Range” chassis. Pre-tuned
built-in antenna. 18th Century cabinet
in rich Mahogany veneers.

made for you—automatically. It's the far-ahead design

make possible such miraculous remote concrol! You must

try it yourself to believe it. Your Zenith Radio and Tele-
© 1951

vision Dealer invites you, today.

wons osties RADIO
and TELEVISION

rudh =i

Zenith Radio Cormml,mmeaﬁré@j@hiﬁwwmmof Fine Hearing Aids
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TELEVISION 1951

This, the Television Year Book of
1951 is as up-to-the-minute as tomor-
row and as thorough as enthusiastic
industry-wide cooperation and assist-
ance could make it.

The pages that follow are a sincere
and comprehensive compliment to the
progress of Television in 1950 as well

as coming innovations awaiting unveil-

ing in 1951.

To all, everywhere, who have

helped in the preparation of the pages

that follow, our sincere gratitude.

JACK ALICOATE
Editor-in-Chief
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impact!
impact!

FIRESIDE THEATER

for Procter and Camble

ROYAL PLAYHOUSE
Fireside’s new name
for regionul sponsors

NIGHT EDITOR

The famous Hal Burdick
radio series brought to
television

PROFESSOR LIGHTSKULL,
THE MIGHTY CHIMP
Mysteries solved by Professor
Lightskull, the great
chimpanzee detective, and his
assistant, Doc Twiddle, and
his all chimp cast

Several additional film
ackages under preparation
packag prep

88 Royal Playhouse is still available for
showing in a number of excellent markets.

Impact is that which happens to someone who has been hit hard.
In Television programming it means a dynamic stirring of the senses

during and long after the program has been seen.

Bing Crosby Enterprises has been stirring the senses of America’s tele-
viewing masses with its great dramatic series “"Royal Playhouse,*” pro-
duced for first run for Procter and Gamble Company under the name
“Fireside Theater.” Other productions nosv under way are “Night
Editor™ featuring that great story teller Flal Burdick, also Professor
Lightskull and Doc Twiddle, a rollicking scries of mystery plays (15
minutes) done with a great all-chimpanzec cast.

For information on all Bing Crosby Enterprises productions (or if
interested in a program series created especially for you) call any United

Programs, Inc.. office listed below.

Vg Ciooliy Shlgoncines S

TELEVISION DIVISION

* *
*

NEW YORK CHICAGO DETROIT . ST. LOUIS DALLAS 1.OS ANGELES . SAN FRANCISCO
. . . .
PLaza 3-5299  Flnancial 6-2388 ° TRinity 5-1035  Clestnut 7191 PRospect 7-3593  CRestview 1-8131 GArheld 1-4082
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IV PROSPECTS FOR 1901

Beloug 18 a roundup of TV broadcaster opinion on the prospects
fgr business in 1951. These opinions represent the answers to ques-
tions submitted by Radio-Television Daily at the close of business

last year. The opinions follow:

Hugh A. L. Halff, president and treas-
urer, Southland Industries, Inc.,, oper-
ators of WOAI-TV, San Antonio, Tex.:
“In our first year of operation, TV has
shown excellent growth and each month
indicates progress. We are looking for-
ward to the year 1951 with great expec-
tations as we have now passed the period
where advertisers are buying time on
WOAI-TV primarily from the standpoint
of obtaining a position or franchise. This
is now a well established television mar-
ket which combined with our type of op-
eration assures advertisers results for
their television -advertising dollar, not
just the hope of obtaining results at some
future date.”

[ ]

William Fay, vice-president, Stromberg-
Carlson Company, Rochester, N. Y.: “Of
course like everyone in station TV opera-
tion, we are having difficulty accommo-
dating all network requests for time, but
we are selecting the schedule we feel will
best serve our audience. I believe the in-
terest in TV which the public has shown
for the past two years, will continue to
grow—obviously, unless there is a drastic
change in our national economic planning,
set production will be greatly curtailed.”

[ ]

Marshall Rosene, general manager,
WSAZ-TV, Huntington, West Va.: “I am
pleased to report that since our micro-
wave relay network went into operation
a couple of months ago, our business has
grown by leaps and bounds. This is true
both as to network as well as national
spot business. We are indeed satisfied in
the manner our station is progressing, and
as to my personal TV predictions for the
year 1951, I can only see a continuing
upsurge both on the part of set buying,
as well as advertising.”

2]

Robert D. Swezey, general manager of
WDSU, New Orleans, reported “television
in New Orleans is moving ahead at pretty
much the same rate as it is doing all over
the country. Apart from a national emer-
gency of extrarodinary impact, I can see
no reason why 1951 should not be an ex-
ceedingly bright year for television. In

1037

my opinion, it has proved its merits as
the most effective advertising media, and
a channel for education and entertain-
ment of lasting appeal.”

[ ]

Swezey’s optimism was shared by R. E.
Dunville, president of WLW, Cincinnati,
who said:

“Television in 1951 should be good for
everyone. In spite of the retention of set
sales occasioned by confusing publicity
on the matter of color, circulation should
continue to increase during 1951 and ex-
panding local and network hours is very
definitely indicated. Our three television
stations are operating from 7:30 a.m, to
as late as 1 am, six days a week with a
starting time on Sunday of 10:30 a.m.,
and our greatest problem is time clear-
ances.

“Many stations have resorted to doublr
and triple spotting and it is not antici-
pated that WLW television will take this
step. Expenses will continue to rise in
television operations, however, but unless
some economic catastrophe occurs, 1951
should be a tremendous year.”

By the end of 1951 TV will be tripled
or better, according to Miller C. Robert-
son, vice-president in charge of sales at
KSTP-TV, Minneapolis-St. Paul. Robert-
son added:

“According to the number of sets sold,
this is one of the fastest growing TV mar-
kets. Local accounts are heavy TV time
buyers and without a doubt, TV has
taken its place in the Twin Cities beside
radio as another great advertising med-
ium.”

®

Campbell Arnoux, president of WTAR-
TV, Norfolk, Va. in answer to Rabio
DaiLy’s query “how’s business?” said ‘7
am glad to say I don’t know how it could
be any better. We are rapidly reaching
the sold-out situation and both local and
national spot business is growing by leaps
and bounds. Barring unexpected govern-
mental restrictions on production, my
personal prediction for TV in 1951 is that
we will have more business than we car
handle.”

(Continued on Page 1039)
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NANER THLESCRIPHONS

.. . produced expressly for television!

COMPLETE LIBRARY NOW
PROGRAMMED ON AN EXCLUSIVE UNLIMITED-
USE BASIS BY LEADING TV STATIONS . ..
IN ALL MAJOR TV MARKETS FROM
COAST TO COAST!

featuring

these great stars

and many others!

PATRICIA MORISON
GALE STORM

watch for our new GalE STON
15 and 30 MINUTE TV PROGRAMS  c.s caomiar & oren,

CHARLIE BARNET & ORCH.

°| bl f w d" LIONEL HAMPTON & ORCH.
avaiia e OI‘ Open-en COUNT BASIE & ORCH.
THE STARLIGHTERS
CARLOS MOLINAS
MITCHELL CHOIRBOYS
o THE HARMONICATS
T T T T TS T T T T T, PEGGY LEE
MEL TORME

TEX RITTER

DIANA LYNN

WESLEY TUTTLE

RED INGLE

PAGE CAVANAUGH TRIO
NAT “KING" COLE

HERB JEFFRIES

CLARK DENNIS

THE PIED PIPERS

MERLE TRAVIS

FRANK YANKOVIC
LANNY ROSS

RED NICHOLS

ALLAN JONES

CONNIE HAINES

produced by
SNADER TELESCRIPTIONS CORP.

LOUIS D. SNADER, President
distributed by
SNADER TELESCRIPTIONS SALES, INC.

REUB KAUFMAN, President

BEVERLY HILLS CHICAGO ° NEW YORK
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IV PROGPECTS FOR 1301

Reporting growing national spot busi-
ness, U, A. Latham, general manager of
WKRC-TV, Cincinnati, declared: “I am
convinced that TV in ’51 will be beyond
all predictions, just as the set sales for
1950 extended beyond predictions.

“Undoubtedly, the network commit-
ments will become more and more of a
problem as national spot sales grow in
size. However, network affiliations are
naturally variable in getting the largest
possible audience that will attract spot
business. Therefore, the problem of bal-
ancing local, network and spot sales will
become increasingly more difficult as TV
advances.”

®

Philip G. Lasky, vice-president and
general manager, KPIX, San Francisco:
“KPIX is two years old and we are quite
gratified with the healthy way it has
grown in this initial period. Business in
1950 has been active and satisfactory.
and barring unusual upsets because of
the world situation, we look to 1951 to
bring complete economic stability to the
television broadcasting business.”

Alvin D. Schrott, manager, WJAC,
Johnstown, Pa.: “As far as 1951 is con-
cerned we believe that the set sales will
continue to move along at a very good
pace. It is almost a certainty that the
quality of network shows will continue
to improve, thereby swinging many of
the ‘die-hards’ to TV.”

Thad Holt, president, WAFM-TV, Bir-
mingham, Ala.: ‘“National spot business
is definitely on the increase. 1951 should
certainly be a great year for television.”

Charles L. Glett, executive vice-presi-
dent, Don Lee Television: “Business is at
an all time high on :Channel two, Los
Angeles. National spot is growing at a
tremendous rate. Barring any wunusual
circumstances, 1951 will be the most im-
portant year in the history of television.”

Haan J. Tyler, manager of XFI-TV, Los
Angeles, reports: “Business has been ex-
cellent with KFI-TV. National spot busi-
ness is still growing, and being strictly an
independent operation, we are not faced
with any network affiliate problems. My
personal prediction for 1951 is that tele-
vision in this area will be bigger and
better than ever. Most of the stations here
are planning expanded schedules. In spite
of material shortages and talk about color,

* * * * * *
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TV set sales are still going forward at a
tremendous pace. Before 1951 has seen
its finish, there will be over a million
sets in the Los Angeles area. That is a
market too large to overlook. It is true
that there will be some material short-
ages brought on by an all-out defense
effort on the part of our country. Perhaps
there will be some sponsors who will
have to curtail because of this. There
will, however, be others in line to sup-
plant them, and I see nothing but a big
year ahead.”
L J

Richard B. Hull, radio-TV director for
WOI-TV, Ames, Ia.: “Business is good
with WOI-TV (both commercial and edu-
cational business). Spot business is still
growing. The problem of handling net-
work affiliation commitments is a hot one
as you can imagine with a 4-nefwork
affiliation, an allocated two circuits out
of Chicago West and policy which pre-
vents beer, proprietary medicines, etc.
and a generally tougher program accept-
ance policy than is normal (because of
College ownership). On the good side is
the fact we maintain our own local loop
and deal equally with all 4 networks.

“For 1951 I predict TV itself will grow
in acceptance and importance and in sale
of time. Receiver sales will increase un-
til the end of the first quarter. Only the
NPA knows about new stations in view
of the emergency and their ‘freeze’ may
be more important than the FCC’s.”

M. C. Watters of WCPO-TV, Cincinnati,
believes: “The trend toward the program-
ming of good shows for daytime viewers
will increase in 1951. It is our intention to
continue to push WCPO-TV’s daytime
programming during the new year so that
they will become an even greater attrac-
tion. Business is fine with WCPO-TV.
The national spot business is growing by
leaps and bounds. As we subscribe to
both the ABC-TV and DuMont Televi-
sion Networks, we will continue to handle
the best programs which are made avail-
able to this station by those sources.”

Frank Samuels, vice president of ABC
in Hollywood, comments: “The national
spot business is growing steadily as is
our local business.”

* * * * * *

www americanradiohistorv com


www.americanradiohistory.com

A TRIBUTE TO THE

ANGELS
OF ABC
TELEVISION

ADMIRAL CORP.

AMERICAN BAKERIES
AMERICAN TOBACCO
AMERICAN SATETY RAZOR
ARNOLD BAKERS

B. T. BABBITT

BENDIX HOME APPLIANCES
BEST FOODS

BLATZ BREWING

CANADA DRY

COOK’S CHAMPAGNE

DODGE DEALERS

GENERAL MILLS

GENERAL SHOE CORP.
GOODYEAR TIRE AND RUBBER
GOSPEL BROADCASTING ASS'N
GREEN GIANT CO.

GRUEN WATCH CO.

HUDSON MOTOR CAR
IRONRITE CORP.

P. LORILLARD

MAIDENPORM, INC.

M & M, LTD.

MASON, AU & MAGENHEIMER
PACKARD MOTORS
PEPSICOLA

PETERS SHOE

PROCTER & GAMBLE
PHARMA-CRAFT

PHILCO CORP.

RANGER JOE, INC.

RONSON ART METAL WORKS
JOSEPH E. SCHLITZ BREWING CO.
SEEMAN BROTHERS

C. A. SWANSON & SONS
VOICE OF PROPHECY

THE U.S. ARMY & THE

U.5. AIR FORCE RECRUITING
WANDER COMPANY

WINE CORP, OF AMERICA

KELLOGG COMPANY YOUNG PEOPLE'S CHURCH OF THE AIR

American Broadcasting Company
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A. B. (. TELEVISION NETWORK

ROBERT E. KINTNER
President

Youngest president of a major broad-
casting system, ROBERT E. KINT-
NER, president of the American
Broadcasting. Company, has played
a leading part in the advance of
the network to a commanding posi-
tion in the television field. A native
of Stroudsburg, Pa., and a graduate
of Swarthmore College, he had a
distinguished newspaper career as
a financial writer and Washington

KINTNER

correspondent before joining the
Army in 194). Following his dis-
charge from the service as a Lieu-
tenant Colonel, Kintner joined ABC
as a vice-president. In 1946 he was
elected execulive vice-president of
the network and in 1949 was elected
its presideni. A resident of New
York City he is married and has
two children, Susan and Michael.

FRED M. THROWER
Vice-President in Charge of Television Sales

With a background of sales conlact
and sales experience from the time
he entered the broadcasting indusiry
at the age of 19, FRED THROWER
has been largely responsible for
the rapidly rising sales curve of the
American Broadcasting Company. In
1942, when the Blue Network (prede-
cessor of ABC) was set up as a sep-
arate entity, Thrower was named ils
general sales manager. In that year,
gross billings of the network were

THROWER

$15,782,493. Last year, with Thrower
as its vice-president in charge of
sales, the American Broadcasting
Company reported gross radio bill-
ings of $42,342,225. He was named
to his present post in October, 1950.
Thrower served as a naval lieuten-
ant in England, Continental Europe
and the CBI theatre during the war.
A native of Florida, he is an en-
thusiastic hunter and deep sea fish-
erman,

ALEXANDER STRONACH, JR.
National Director of Television Programs

With a wide experience of writing,
production, and agency operations
in his background, ALEXANDER
(SANDY) STRONACH, ABC's na-
tional director of television pro-
grams, joined the nelwork in Sep-
tember, 1948. A former free lance
writer for magazines and motion pic-
{ures, Stronach joined Young & Rubi-
cam, Inc., in 1938 as a writer on the
"We, The People” radio program.
Subsequently, he produced and di-
rected this pregram as well as

STRONACH, |R.

"Mystery Theatre,” “The March of
Time” and several other of the
agency's commercial programs. In
addition, he served as production
supervisor, manager of the talent
department and program manager
for Y & R. In 1947 he became asso-
clated with the William Morris Agen-
cy as an executive in its radio and
television depariment. In his present
post, Stronach coordinates all televi-
sion operations of ABC and its
owned and operated stations.
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THE

IS BUILT-IN

There are two pictures on this page:
the one vou are looking at: and the one

they are looking at (which vou can't see).

To you the tmportant picture is the people
in front of the telecision screen. It 1s a
picture of the special impact achieved only
by this medium, vet which goes far

beyond the novelty of television.

But we are equally concerned with the
picture on the screen. For it is the result of
creative programming which alone can
sustaon this kind of impact ... building into
every program the magic that holds the

largest audiences week in and week out.

It is now clear that CBS is the richest
sowrce of such programming in television
today; that CBS consistently has more
of the most popular programs than any
other network; and rthat most of these
programs have been created or produced

by the Columbia Broadeasting System.

This picture of television’s impact is a
picture any advertiser can create —

but he needs the magic of CBS to hold it.

CBS TELEVISION

adiohistorv com
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COLOR TV ADVANCES—IN MEDIGINE

By G. F. ROLL of Smith, Kline and French Luaboratories

S the government

continues to
wrestle with the
problem of color
television —it’s  up,
it's down, it's up, etec.
—and as the war
clouds make this
question academic,
one fact remains
clear:

Color television has
slipped in the back
door and it is per-
forming a function

G. F. Roll which is becoming

increasingly impor-

tant as the country arms itself against
aggression.

Color television came into this un-
official status through the waiting room
of the American doctor. It is an old story
how the Philadelphia pharmaceutical firm,
Smith, Kline & French Laboratories, ob-
tained special equipment from the Colum-
bia Broadcasting System to bring color
televised surgery and medicine to medical
meetings from coast to coast.

]

What's new is that this project has now
apparently become a permanent fixture
in the medical and electronic worlds. The
color television feature at medical meet-
ings is no longer a novelty, but rather
a basic contribution, The American Medi-
cal Association, to cite the most con-
spicuous example, has featured SK&F’s
color television at its last four meetings
and will again have medical colorcasts at
its annual session this June in Atlantic
City. The American College of Physicians
has presented these programs at its last
two meetings. In April the American Col-
lege of Physicians will present its second
program of color televised clinics. In addi-
tion to these titans, state and city medi-
cal groups have brought SK&F’s programs
to their members.

Why? When you consider that the me-
dium is no longer a novelty and yet main-
tains its popularity for medical audiences,
it becomes clear that its appeal is due to
its educational value. This was clearly
demonstrated last fall when SK&F, with
the cooperation of the Wayne University
College of Medicine, put on the first post-

* * * * * *
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graduate medical seminar conducted en-
tirely by color television. How did this
impress Detroit medical circles? The Uni-
versity conducted a survey of some 500
doctors who attended the seminar. Over
300 responded, and out of this amazing
return two outstanding statistics were ob-
tained. First, 96 per cent stated that they
preferred watching surgery by color tele-
vision than by sitting in the old fash-
ioned surgical amphitheater. This is not
surprising: from the amphitheater you see
next to nothing, while on the color tele-
vision screen you see as much as the
surgeon does. Secondly, 85 per cent stated
a preference for color televised medical
cliniecs—featuring live patients—as op-
posed to the usual procedure of hearing
a lecture at best accompanied by slides.

This remarkable degree of acceptance
was characteristic of the entire series of
colorcasts which SK&F has put on using
the practical, natural-color system of CBS.
And there has been ample opportunity to
judge this. In 1950 alone, SK&F color TV
traveled 14,000 miles to 13 medical meet-
ings from Boston to San Francisco, trans-
mitting more than 300 individual opera-
tions and medical clinics to an audience
which reached a total of 137,000.

Thirteen such programs have been
scheduled from February to June of this
year, starting recently with a program
for the annual Atlanta Graduate Medical
Assembly.

All of these programs are supervised
by SK&F’'s Medical Television Unit, head-
ed by two physicians, and employing the
services of CBS technicians. The camera
moves to within a few feet of the operat-
ing table, and transmits an unmatched
view of the operation to 15 or 20 special
receivers set up at the convention site.
Generally a micro-wave radio link is used
for the transmission. The programs also
feature medical clinics involving a certain
amount of TV ‘“staging” to maintain ut-
most interest. The Medical TV Unit has
written a special guide for the physicians
who appear before the camera, explaining
the little points which give the presenta-
tion a professional touch.

In short, this series of programs has
become the foremost example of televi-
sion’s teaching value.

* * * * * *
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. B. 8. TELEVISION NETWORK

Joining CBS in 1935 as research di-
rector, FRANK STANTON, president
of the network, rapidly advanced to
a vice presidency in 1942 and was
named general manager and elecled
to the board of directors in 1945. He
has been president since 1946. Stan-
ton has a couple of firsts in radio re-
search to his credit. He was the first
lo develop and use a mechanical
device {or recording radio set opera-
lion and he is a co-developer of the
Program Analyzer, a machine for

FRANK STANTON
President

STANTON

measuring audience reaction to pro-
gram contenl. Almost as well known
in the field of psychology as radio,
Stanton is the author of many books
and articles on the former subject.
Prior to CBS he had been with ths
Psychology Department at Ohio
Stale Universitly. During the war he
served as a consultant to the Olffice
of Facts and Figures. He was born
in Muskegon, Mich., on March 20,
1908, and has degrees from Ohio
Wesleyan and Ohio State.

HUBBELL ROBINSON, IJR,
Vice-President in Charge of Network Programs

In story book fashion, HUBBELL
ROBINSON, JR. started at the bottom
as a messenger with Young & Rubi-
cam in 1928 and in 1944 was made
a vice president of the firm. Subse-
quently he joined the Blue Nelwork
(now ABC) as vice president and
director of programs and in 1945
he moved to Foote, Cone & Belding
as vice president in charge of radio.
Robinson came to CBS in 1946 1o
lake over direction of AM network
programs. On January 1, 1950 he

ROBINSON, JR.

assumed general supervision and
direclion of all CBS programming,
both radio and TV. Robinson was
born in Schenectady, N. Y., on Oct.
16, 1905, attended Phillips Exeter
Academy and Brown U., receiving
his B. A. in 1927. After graduation
he became a reporter on the
Schenectady Union Star and later on
the Knickerbocker Press in Albany.
In 1928 he moved to New York and
entered adverlising.

J. L. VAN YOLKENBURG
Yice-President in Charge of Network Sales

A memebr of the CBS family for 19
years, J. L. VAN VOLKENBURG, has
risen through a number of executive
posis with the network to his pres-
ent position as network sales vice-
president. He joined CBS in 1932 as
general manager of KMOX, a Co-
lumbia-owned station in St. Louis. In
1936 he was appointed assistant to
the CBS vice-president in charge of
the Central Division. Van Volken-
burg was named general sales man-

VAN VOLKENBURG

ager of radic sales, in 1945 and,
three vyears laler had assumed
supervision of Columbia-owned sta-
tions as director of station admin-
istration. Shortly therealler he was
named vice president and director of
Television operation and on Jan. 1,
1950, took over his present assign-
ment. Van Volkenburg was born in
Sioux City, lowa, Dec. 6, 1903 and
attended the University of Minne-
sota.
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The story of television in those twenty years is the
story of Dr. Allen B. Du Mont, President and Founder
of the Allen B. Du Mont Laborartories, Inc.

ALLEN B, DU MONT

First in development 1t was Dr. Du Mont whose research, begun in
1931, changed the cathode ray tube from a laboratory curiosity into a prac-
tical television picture tube.

First inz radar It was Dr. Du Mont’s work, on which he applied for patents
in 1933, that was developed in military secrecy to provide radar.

First in fine receivers Du Mont built the first home receivers in 1939.
Many are still in use. Du Mont was first to offer a fine line of post-war
receivers.

First television station Du Mont established the first really equipped, reg-
ularly operating station, WABD, New York City, in 1944.

First television network In 1946, Du Mont opened the first television
network, Station WABD, New York City, to Station WTTG, Washington D.C.

First in daytime television Du Mont inaugurated the first regular day-
time programming in 1948.
First with the big tube Du Mont was the first with the 19-inch tube, the

first with the giant 30-inch tube, producing the world’s largest direct-view
television receiver.

First in station equipmient Du Mont has planned, designed and built many
of the nation’s leading stations — and the high-fidelity electronic equipment
used for telecasting.

First in precision electronics Du Mont is the world’s foremost maker of
scientific precision instruments utilizing the electronic cathode ray tube.

World's largest cathode ray tube plant The Du Mont plant at Clifton,
New Jersey, is the world’s largest cathode ray tube manufacturing plant.

The name “Du Mont” is on every the facilities. In television broad-
milestone in the short but eventful casting, network or local, program
history of television. Du Mont has or spot, it pays to talk it over at
the experience, the know-how, Du Mont firsz.

T[L( v is, °
62 STATIONS “UMHNI THE NATION’S WINDOW ON THE WORLD
N x

€ 5 w © R
515 MADISON AVENUE, NEW YORK 22, NEW YORK ¢« PHONE: MUrray Hill 8-2600

Copyright 1951. A Divition of the Allen B. DuMont Laboratories, Inc.
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MARKETING SYNDIGATED TV

By JOHN L. SINN, President, Ziv Television Programs, Inc,

NATIONAL

magazine recent-
ly noted that televi-
sion shows originat-
ing in New York,
Hollywood, and Chi-
cago, with star-
studded casts and
high production bud-
gets, do not com-
pletely service the
needs of television
stations throughout
the country, who
must fill up their
time with 1local
shows, locally pro-

John L. Sinn

duced.

The magazine then went on to paint a
rather gloomy picture of the failure of the
local, “grassroots,” stations to come up
with worthwhile programs, with a very
few exceptions.

If we admit this is so—and it is hard
to escape the fact that local producers,
directors, and talent are seldom able to
compete on equal terms with those in
New York, Hollywood, and Chicago—it
becomes increasingly evident that the
local advertiser who must reach the con-
sumer through television, has to depend
more and more upon the producers of top-
notch syndicated television films to help
him do the job that must be done in his
community.

&

The local television advertiser is .the
backbone of the industry, just as the local
radio advertiser is the backbone of that
industry. He is the gent who has less
dollars to spend in total than his national
competitors; however, frequently he has
as many or more dollars as his national
competitor to spend in his own city or
region.

The unmistakable trend during the past
few years among such advertisers has
been to sponsor a filmed-syndicated show.

Having found, sometimes through trial
and error, that his own community is un-
able to provide him with the kind of en-
tertainment he must furnish in order to
attract attention to his sales message, he
has been investing his advertising dollars
in programs featuring big-name stars, or
nationally established characters, such as
“Cisco Kid.”

* * *

* K *
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And, he has found that such an invest-
ment has paid off for him handsomely, be-
cause he now has the tools with which
to buck the competition in his own com-
munity from both national and other
local firms in the same business.

Here are some typical figures to prove
the point:

In San Francisco, “Cisco Kid,” a filmed-
syndicated production featuring name
stars (Duncan Renaldo and Leo Carillo)
and as established favorite western char-
acter (Cisco Kid), has achieved a 45 rat-
ing for its sponsor in that city, Kilpatrick
Baking Company. In Los Angeles, for
Weber's Bread, the program has built a
33 rating against top competition. In
Detroit, where it is sponsored by Packer’s
Super Market, “Cisco Kid” has a rating
of 36.

With such ratings, the local sponsor is
assured of reaching as big an audience—
if not bigger—than his competitors in his
city-—which is the only city he cares about
—or in his region—which is the only
region he is interested in. He has invested
his money wisely. He has not wasted one
cent in market areas where he has no
potential customers or where he has no
distribution of his product. He has pin-
pointed his selling message in exactly the
city or areas he knows he has to reach.

Is “Cisco Kid” extraordinary in its rat-
ing achievements? Let’s examine some
typical figures achieved by another filmed-
syndicated show, “Story Theater,” which
is half-hour adaptations of famous stories
by famous authors, with casts featuring
well known Hollywood actors.

@

In Detroit, for the Detroit Edison Com-
pany, “Story Theater” has a rating of 25.
For Rosenbaum’s Department Store in
Pittsburgh, the program has a 60.5. It’s a
20 for the Cincinnati Gas and Electric
Company, and a 22 for the Harvard Brew-
ing Company in Boston.

In short, the Main Street butcher, baker
and candlestick maker, in small towns and
big cities, can successfully meet his com-
petition, local and national, in his city at
a price he can afford to pay. He need not
gamble on a show produced by people
without know-how. By turning to the
producer of filmed-syndicated program-
ming he is assured of buying the best.

* * * * * *
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DuMONT TELEVISION NETWORK

DR. ALLEN B. DuMONT
President

DR. ALLEN B, DU MONT is presi-
dent of Allen B. Du Mont Labora-
lories, Inc., the only company in the
United States devoted exclusively
lo television in all its phases. Dur-
ing 1951, the Du Mont Laboeratories
is celebrating its 20th anniversary.
Dr. Du Mont is world famous for
making TV possible by perfecting
the commercial cathode-ray tube
with its clear, bright, and reliable
pictures. A Brooklyn-bern graduate

DuMONT

of Rennselaer Polytechnic Institufe
Dr. Du Mont has an impressive list
of "firsts” to his credit. He foundec
the world's first TV network which
has more than 60 stations, three of
which are owned and operated by
his organizations. He intrcduced the
world’s first commercial TV sels,
was lhe first to make regular re-
cordings of TV programs, and this
year he has introduced the world’'s
largest TV set, the Du Mont 30-inch
model.

MORTIMER W. LOEWI

COMMANDER MORTIMER W,
LOEWI is currently direcior of the
Du Mont Television Network. Finan-
cial mentor and business counselor
through the early development of
the Allen B. Du Mont Laboratories,
Inc., Commander Loewi has devoted
his attention during the lest few
years primarily o building the net-
work, In the indusiry, he is cred-
ited with being “the father of day-
time lelevision” and with proving
low - cost  production techniques,

Director

LOEWI

whose need has been emphasized
by the recent agreement with the
Television Authority. Commander
Loewi first came to New York in his
college days to study art at Brook-
lyn’s Pratt Instilute and the Art Stu-
dents League, later going to Paris
where he sudied at Julian Academy.
He served with the Navy during
World War II, returning to Du Mont
afterward {o ccntinue his efforts in
laying the ground werk for effective,
competitive, nationwide television.

CHRIS J. WITTING

Joining the Du Mont organization in
June 1947, CHRIS J. WITTING has
forged to the front of the television
industry ond, as general manager
of Du Ment Televisicn Network, has
made substantial contributions to the
extensicn and expansion of sales
and program service to the many
areas ol the nation that currently
enjoy video. Witting altended New
York University and Columbia Uni-
versity as well as the Fordham Law

General Manager

WITTING

School. Thereafter he joined the
firm of Price, Waterhouse Company.
In 1940 he was elected comptroller
of the U.8.0. Camp Shows and as an
executive officer of that world-wide
organization, he played an impor-
tant part in providing entertainment
lo twelve million men scallered over
the globe. Afler a year with the
Maritime Service with the rank of
Commander, he returned to the
U.S.0. Camp Shows.
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WILL TV AID MOVIES!

By IRVING SHAPIRO, President of Standard Television Corp.

HE so-called battle

between  motion
pictures and televi-
sion has assumed a
scare importance far
beyond reality, large-
ly because the mo-
tion picture indus-
try, in attempting to
analyze the new giant
form of entertain-
ment, has allowed it-
self to become un-
necessarily intimi-
dated, and has given
itself up to the ex-
orcism of a supposed

Irving Shapiro

menace.

The fear is unreasonable and the blind-
ness is unnecessary. There is a relation-
ship to television in which our picture in-
dustry can gain and grow, and the sooner
we find it the better. Instances of business
experience are showing us the way, and
the following is an example—the occasion
of the first televising of THEIRS IS THE
GLORY. This film was highly praised by
the press in England, but theatrical re-
lease in the United States was not worked
out. It was shown over KECA-TV in Los
Angeles. A direct result of this television
showing was a number of inquiries from
theatrical exhibitors requesting informa-
tion on the availability of the picture for
theatrical bookings. In addition to the
direct result, an effect of international
understanding was accomplished. The pro-
ducers of the picture had felt naturally,
that they were being denied a hearing in
the United States market, and that the
possibility of profitable theatrical releases
was being unfairly withheld from them.
Of course the result of all this, directly
from television, is that we have a friend
instead of a foe.

Largely because of the motion picture
industry’s fears of television, the broad
possibilities of the new medium as a sales
avenue have been neglected, except in the
smallest sense. Television has been dra-
matically successful in selling almost all
other American products. An irrational
dread, chimeras of impossible competition,
have prevented the movies from using it.

* * * * * *
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Plain common sense must be restored to
the connection between pictures and tele-
vision. The television producer will never
have the budget for GONE WITH THE
WIND, BEST YEARS OF OUR LIVES,
SAMSOM AND DELILAH. Is any ob-
server ready to declare that such enter-
tainment as these productions constitute
is in jeopardy from television? Rather,
why not take advantage of the television
screen to bring home to the public the
inescapable fact that it depends upon the
motion picture industry for an art and
entertainment of the greatest magnitude?

What has television to offer? Let’s find
some good points in the presumed conflict
of giants, The following is an attempt to
sketch some of them:

Television can find, or has found, in
the movies:

1. A well-developed philosophy and
practice of wvisual narration. Television
needed it. Television business is mainly
administered by radio people, used to
telling their stories with nothing but
words and sounds.

2. An equipment of technology and tech-
niques which it would otherwise find im-
possible, in time and money.

3. A vast storehouse of completed enter-

tainment. Accessible films eliminate all
pre-production television expense, and
it’s terrific.

4. A series idea. Pictures invented it.
Television perishes without it.

5. Star power—in the can. A Chicago
automobile dealer offers his TV audience
Stewart Granger, Yehudi Menuhin, Laurel
and Hardy, Frederic March, Burgess Mere-
dith, Constance Bennett, Adolph Menjou,
Sir Cedric Hardwicke, Alan Ladd, Ralph
Richardson.

6. Fresh cultural and entertainment re-
sources. MAGIC BOW had played an art
house in Chicago. When it was scheduled
and announced for TV, one music teacher
made it required viewing for 500 students;
besides which it was an entertainment
smash, with instant clamor for rerun.
Television had it from the British studios,
along with SILVER FLEET, TAWNY PI-
PIT, MR. PERRIN AND MR. TRAIL, THE
BROTHERS, BLIND GODDESS, MY BRO-
THER’S KEEPER.
* * * *

* *
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One of those career men in radio
who has devoted his energies to
building broadcasting into the great
public service and commercial me-
dium that it is teday, NILES TRAM-
MELL, Chairman of the Board of
NEC, gol his start as a commercial
rep.esentative with the Pacific Divi-
sion of the Radic Corporation of
America back in 1923. In 1928 he
joined NBC as a salesman and
within 12 years had risen to the po-
sition of president of the network.

NILES TRAMMELL
Chairman of the Board

TRAMMELL

Trammell has diligently attended to
the improvemeni of NBC facilities
and programs and is now devoling
much of his time to the encourage-
men! of new television technique.
He is an all-out advocate of black-
and-white sighl-and-sound transmis-
sion. He was born in Marietta, Ga.,
on July 6, 1894, attended Sewanee
Military Academy and the Univer-
sily of the South. Commissioned a
second lieutenant, he served in the
Army during World War 1.

JOSEPH H. McCONNELL

A counsel and executive for RCA
since 1941, JOSEPH HOWARD Mec-
CONNELL was elected president of
NBC on Oct. 7, 1949. Prior to that,
he had been executive vice-presi-
dent and vice-president in charge of
finance for RCA. Receiving his Doc-
tor of Laws degree from the Univer-
sity of Virginia in 1931, he became
associated with law firms in Florida
and North Carolina. In 1933 he
joined the legal staff of the NRA,
under Donald Richberg, in Washing-

President

McCONNELL

ton. D. C. McConnell served as di-
rector of one of the agency’s three
legal sections until 1935, when he
became an associate in the New
York law firm of Cotton, Franklin,
Wright & Gordon. There he spe-
cialized in the legal phases of gov-
ernment regulation of corporate en-
terprise. A nalive of Davidson, N. C.,
McConnell is a member of many
organizations, including Phi Beta
Kappa and Kappa Alpha.

CHARLES R. DENNY
Executive Yice-President

CHARLES R. DENNY, c lawyer by
profession, was elected execulive
vice-president of NBC on July 1,
1948. He was admitted to the law
practice in Washington, D. C. in
1936 and until 1938 served with the
law firm of Covington, Burling, Rub-
lee, Acheson and Shorb. Appointed
to the Department of Justice in 1938,
he remained there until 1941. While
in the depariment he served as spe-
cial assistant lo the Attorney Gen-
eral and was later promoted to

DENNY

chief of the Appelate Section of the
Lands Division. Denny next moved
on to the FCC where he served as
general counsel until appointed a
commissioner by President Roose-
velt in 1945. He was later named
assistant chairman and in 1946 Pres-
ident Truman appointed him chair-
man of the FCC. Denny came to
NBC as vicepresiden! and general
counsel in Ocl. 1947. He is a native
of Baltimore, Md.
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1951 introduces a new era in television. in their receivers. Seven new markets were

H H o . . % .. .
It marks a major milestone: television’s opened 1o television in 1950. Twenty-one
ergenc natur 2di- . .
emergence as a mature, a fruly mass medi stations were added to the interconnected

. F he televisi i . .,
um. For 1950 saw the television population network to bring NBC programs “live” to

than double in size . . . it 1
meore than double In size saw 1L reach 47 markets . . . to 63 markets, all told—63

and pass the largest circulation available . .
markets which contain 6 out of every 10 per-

sons in the US. And certainly the NBC

programs broadcast in these markets played

through national magazines . . . saw it cross
the 10,000,000 mark, with more than 40
million viewers every week.

Certainly, new millions all over the a huge part in raising television to its gigan-

country saw the magic of television reflected tic, 1951 proportions.

ADVERTISERS, JANUARY, 1951

Admiral Corp. Brown Shoe Co. Firestone Tire & Rubber Co.
American Cigarette & Cigar Co., Inc. Campbell Soup Co. fard Dealers of America
American Home Products Corp. Chesebrough Mfg. Co. Ford Motor Div., Ford Motor Co.
American Tobacco Co. Colgate-Palmolive-Peet Co. Frigidaire Div., General Motors Corp.
Anchor-Hocking Glass Corp. Congoleum-Nairn, Inc. General Foods Corp.
Armour & Co. Corn Products Refining Co. Gillette Safety Razor Co.
Armstrong Cork Co. Crosley Div. Avco Mfg. Corp. Gulf Oil Corp.
Benrus Watch Co., Inc. Derby Foods, Inc. Haze! Bishop, Inc.
Bonafide Mills, Inc. De Sato Div. of The Chrysler Corp. Hunt Foods, Inc.
Borden Co. Durkee Famous Foods, Inc. International Shoe Co.
Bristal-Myers Co. Emerson Radio & Phanograph Ca., Inc. Andrew Jergens Co.
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Most popular programs

For throughout the year, most of the top-rated
programs were on NBC. Latest reports show
NBC with 7 of the top 10 programs. And that’s
only part of the picture: NBC’s program leader-
ship is marked in every major program cate-
gory: comedy, variety. drama., mystery, news,
juvenile, music and women’s daytime shows.
Add the NBC broadcasts of the United
Nations sessions . . . the operas produced espe-
cially for television . . . the modern living series
. the vivid

news reports which every day set higher stand-

planned for the younger viewers . .

ards in a new form of journalism—and a host
of other memorable programs which round out
the most complete and satisfying schedule in
television.

Add, too, such bold (and successful)
programming concepts as the Saturday Night
Revue . . . the Sunday Comedy Hour . . . the
Wednesday Four-Star Revue Broadway
Open House . . . the Kate Smith Show—and

you see why

the average sponsored program on NBC
delivered 409 more homes than the average

sponsored program on the second network.

Facilities expansion

And to mount these and other programs on

NBC’s expanded schedules required a parallel

and staggering expansion of facilities, both in
space and equipment. The largest and best-
equipped scenic construction shop in television
was set up, and New York’s Center Theatre
was converted to the world’s largest television

studio. Four additional TV studios were opened.

New advertising concepts

Credit NBC’s tripled billings to 69 shrewd buy-
ers and to audience-winning programs. But
chalk up an assist to NBC’s Hofstra Study—the
first precise measurement of the sales effec-
tiveness of television advertising. And another
assist to the new concepts in selling introduced
by NBC: rotating sponsorships . . . alternate-
week advertising . . . multiple sponsorship of
top-ratcd  shows—ideas which immediately
made hig-time television practical for moderate-

budget advertisers.

A great national asset

The curtain rises on 1951 with television solidly
welded into the social and selling structure of
the nation . . . with NBC more firmly estab-
lished as first choice of viewers and therefore
by advertisers. And with a clarity that rivals
the sparkling tmages on the screen. 1951 sees
television—the most compelling vehicle of mass
communication ever devised—ready, at a mo-
ment’s notiee, to serve the need of this country

in peace or war.

TELEVISION

America’s No. 1 Television Network

The Kellogg Co.

Kraft Foods Co.

P. Lorillard Co.

Manhattan Soap Co.

Mars, Inc.

Miles Laboratories, Inc.
Minnesota Mining & Mfg. Co.
Minute Maid Corp.

Mahawk Carpet Mills, Inc.
Motorola, Inc.

Mutual Benefit Health & Accident Assoc.
Natianal Dairy Products Carp.

Naturalizer Div. of Brown Shoe Co.
Norge Div. Borg-Warner
Pet Milk Sales Corp.

Philca Corp.

Procter & Gamble Co.
Quaker Oats Co.

Radio Corp. of America
Revere Copper & Brass, Inc.
R. J. Reynolds Tobacco Co.
Riggio Tobocco Corp.

Sales Builders, Inc.

Simmons Ca.

The $.0.5. Co.

Snow Crop Marketers, Inc.
Speidel Corp.

Standard Brands, Inc.
Standard Oil Co. of Indiana
Stokely-Van Camp, Inc.
Swift & Co.

The Texas Co.

United States Tobacco Co.
The Wander Co.

Walch Grape Juice Ca.
Wildroot Company, Inc.
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N TIONML [BROIND

NORTH DAKOTA

SOUTH DAKOTA

Sap

WXY-N
Oklahoma Gt

X09-1v
OAlbuguerque

STATION STATUS CIRCUIT STATUS

© Operating Station and/or Point of Qrigin mm NBC Fuli Time Circuit
g

s

wouve
San Antonlo

@ Operating Station == Circyit Shared with Other Nelworks
®  Under Consiruclion === Under Construclion Shared Full Time
O Applicotion Pending sasre Projected

~au Off-the- Air Reloy Pickups

* Noshville doss not require ofi-the-Air pickup

1060

www americanradiohistorv com


www.americanradiohistory.com

CASTING COMNPANY

» ,m:“:‘“d*\:
e wienied®
- S M.N

1061

www americanradiohistorv com


www.americanradiohistory.com

Index of

TV STATION
PERSONALITIES

Adanti, Paul ............ WHEN..... 1069 | Lang. Emest A........... WMAR-TV .. 1073
Alvarez, Maria Helen. . ... KOTV .. ... 1069 Larson, G. Bennett........ WPIX ..... 1073
Arnoux, Campbell ....... WTAR-TV . .. 1070 Lasker, H. P............. WLW.-D . ... 1083
Bannister, Harry ......... WWI.TV ... 1088 Lasky, Philip G.......... KPIX......1073
Berkeley, Kenneth H...... WMAL-TV. .. 1079 Latham, U. A............ WKRC-TV ., . . 1074
Bitner, Harry, M., Jr. ..... WFMB-TV . . . 1079 Leonard., James ......... WLW-C .... 1083
Borel, Richard A.......... WBNS-TV . . . 1065 Lord, Nathan ........... WAVE-TV . .. 1068
Burbach, George M...... KSD-TV .. .. 1070 Mastin, Cecil D.......... WNBF-TV . . . 1084
Campbell, Martin B....... WFAA-TV. .. 1068 McAndrew, W. R......... WNBW . ... 1074
Carter, Ken ............. WAAM-TV .. 1065 McCormick, John ........ WNBK..... 1084
Clipp. Roger W........... WFIL-TV ... 1068 McFadden, Thomas B.... .KNBH ... .. 1074
Compton, Walter ........ WITG . .... 1069 Outler, John M., Jr........ WSB-TV . ... 1084
Cranston, George ........ WBAP-TV . . . 1066 Palmer, Col. B. J.......... WOC-TV ... 1075
Crutchiield, Charles H....WBTV . .... 1066 Pangborn, Arden X....... WOAILTV ... 1085
Demoss, Lyle ............ WOW-TV . .. 1067 Riddell. James G......... WXYZ-TV . . . 1075
Doan, Richard .......... WCBS-TV . . . 1067 Rogers, W. D., Ir......... KEYLTV ... 1085
Doty, Clarence L.......... WIZ-TV . ... 1080 Rosenhaus, Irving Robert. WATV , . ... 1075
Dunham, Harrison M.....KTTV ..... 1080 Ruwitch, Lee ............ WTV] ..... 1085
Dunville, Robert E........ WLW.TV ... 1063 Saddler, Owen .......... KMTV .. ... 1086
Evans, C. Richard. . ... ... KSL-TV .... 1080 Schreiber. Frank P....... WGN-TV ... 1086
Fay, William ........ ..., WHAM-TV .. 1063 Schrott, Alvin D.......... WIJAC-TV . . . 1066
Fedderson, Don ......... KLAC-TV ... 1065 Seebach, Julius F......... WOR-TV ... 1076
Fetzer, John E............ WKZO-TV . . . 1067 Sholis, Victor A.......... WHAS-TV . . . 1086
Flanigan, E Y............ WSPD-TV . . . 1070 Snyder, Franklin ........ WXEL . . ... 1087
l:r’;s :‘ ;'c'ﬂ'l ---------- ’;‘r’]‘l";'_fr“” g 11‘::;11 Steed. Hy M.............. WLAV-TV . . . 1076
""""""" ) e Stewart, Donald A........ WDTV .. ... 1076
Grubb, Gayle V.. ..... ... KGO-TV . ... 1081
Halif, Hugh A. L.... ... . WOALTV . . . 1071 Stone, Harry L........... KPHO-TV ... 1087
Hamann, G. P......... .. WBRC.TV . . . 1071 Stowman, Kenneth W.....WFIL-TV ... 1087
Harris, Jack ............ KPRC.IV . .. 1064 Sugg. P. A............... WKY-TV ... 1088
Havens, Wilbur M........ WIVR..... 1072 l Swartley, William C...... WBZ-TV ... . 1077
Hayes, John ..... .. .. .. WTOP-TV . . . 1072 Swezey., Robert Dwight. .. WDSU-TV . . . 1077
Holt, Thad ............ .. WAFM-TV . . 1081 Swift. G. Richard .. .. .WCBS.TV ... 1077
Hubbard, Stanley E....... KSTP-TV. ... 1082 Thomas., Eugene S....... WOR-TV ... 1078
Hull, Richard B.......... WOITV . . .. 1082 Thompson, C. Robert..... WBEN-TV . . . 1078
Johnson, George S........ KOB-TV . .. 1082 Tyler, Haan J............. KFI.TV .... 1088
Johnson, Les ............ WHBF-TV . .. 1072 Vanda. Charles ......... WCAU-TV .. 1078
Kelley., Gaines ......... WFMY.TV . . . 1064 Watters, M. C............ WCPO-TV . . . 1064
Landsberg, Klaus ....... KTLA ..... 1083 Winnie, R. G............ WTMJ.TV ... 1079
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TV STATION PERSONALITIES
1950=-1951

The Year Book of Television perewith presents a roster

of TV executives in the Station Management field as they

appeared in the “Tele Topics” column of 1950-51 editions of

Radio-Television Daily.

For a man who started out to be a
barge line operator on the Missis-
sippi, then became the youngest ad-
ertising manager in St. Louis motor
circles at the age of 22, ROBERT
E. DUNVILLE, president and gen-
eral manager of the Crosley Broad-
casting Corporation, still finds time
to devole to the career that became
a hobby. A steamboat whistle is,
to Bob, what the opening game is
to a baseball fan. Bob was born in
St. Louis and is a graduate of the
University of Missouri. After a shorl
career in the aqutomolive industry,

WILLIAM FAY, vicepresident in
charge of the broadcasting division
of Stromberg-Carlson and a director
of that company, is general. man-
ager of its three slations, WHAM-
AM-FM-TV. He was born in Easi
Hartland, Conn., and after gradu-
ating from Albany Business College
in 1922 he joined WGY, Schenec-
tady, as musical conductor, baritone
soloist and announcer. Bill went to
Buffalo in 1927 where he became
studio manager of WMAK. While
there he also did the play-by-play
baseball of the Buffalo Bisons of

&

DUNVILLE

he joined the sales department of
KMOX, St. Louis, and shortly there-
after was named assistant general
manager of the station. In 1937, Bob
joined the staff of WLW and was
appointed  general manager of
WSAI then owned by the Crosley
Broadcasting Corporation. In 1938
he became general manager of the
two stations. Bob was appointed
vice-president of Crosley and gen-
eral manager of WLW in 1844 and
was elected president of the corpo-
ration in 1948.

w

the International League, in addi-
tion to his other duties. In 1928 he
was invited to WHAM as program
manager and in 1929 stepped up te
general manager. n 1942 he was
made vice-president and director of
the Stromberg-Carlson Company.
Bill's particular pride is Rochester
Radio City, buill at a cost of $1.-
000,000, and housing the three
Siromberg statiens. The building
was completed in 1948. He is a di-
rector of NAB District I which en-
compasses New Jersey and the
Broadcaster’'s Advisory Council.

w
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M. C. WATTERS broke into radio
with NBC in Washington, D. C., {ol-
lowing his graduation from George-
town University. Before going to
Rochester, New York, as general
manager of the Gannett Newspa-
pers’ WHEC, Mort spent a year as
radio director of the Lewis Edwin
Ryan agency in the capital city. He
left Rochester to manage WCHS,
Charleston, Wesl Va. and was in-
strumental in forming the West Vir-

nati. Two years later, at the age of
31, he became a vice-president of
Scripps-Howard Radioc  and  was
made a director of the corporation
in 1941, In 1949, Mort directed the
construction and opening of WCPO-
TV, which was the first {elevision
stalion to become an operation
completely separated from and in-
dependent of its AM dffiliate. Un-
der Mort's guidance, WCPO-TV was

ginia Network. In 1938, Mort joined the first station to go into heavy

Scripps-Howard Radio, Inc., as gen- s daytime programming and one of
eral manager of WCPO in Cincin- WATTERS the first lo go inio black figures.
A, A A

A A Al

GAINES KELLEY, general manager
of WFMY-FM and WFMY-TV since
the station first went on the air in
March, 1948, has had wide experi-
ence ni newspaper advertising and
has taken an active part in com-
munity life in Greensboro, N. C. He
was reared in Birmingham, Ala.,
and attended the Birmingham YMCA
School of Technology, majoring in
administration, office practices and
salesmanship. Gaines was associ-

JACK HARRIS, general manager of
KPRC and KPRC-TV, Houston, Texas,
considers coverage of the Missis-
sippi flocd in 1937 as one of the
three most important “big stories”
he took part in. At the time Jack
was director of news and special
events ai WSM, Nashville. Together
with Jack DeWilt, chief engineer, he
slaged short-wave broadcasts from
half a dozen hitherto unreported key
spots in the vast flood area. The
broadcasts were carried by 600 sta-
tions. Four years later Jack was in

ated with the Progressive Farmer,
the Soulh's biggest farm journal for
12 years and from 1932 to 1948 he
was classilied advertising manager
of the Greensboro Daily News and
The Greensboro Record, owners of
WFMY operations. He is a charter
member of the Greensboro Junior
Chamber of Commerce and a mem-
ber of city’'s C of € as well as a
past president of the local Lions
Club.

selling up the Army's first radio
broadcasting activities. During the
war he covered initial Army ma-
neuvers, produced many of the
award-winning Army Hour broad-
casts; took over Radio Tokyo fa-
cilities for Gen. MacArthur, and
was in charge of the broadcast of
the Japanese surrender aboard the
USS Missouri~—this was his second
"big story.” Returning to Texas,
Jack took the helm of KPRC and
entered TV last June 1 when The
Houston Post Company purchased

Washinglon as deputy to Ed Kirby, HARRIS KLEE-TV.

e g

P

)
&
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KEN CARTER, general manager of
TV siation WAAM, Baltimore, has
been in the broadcasting business
for only eight vears. He was born
in Ballimore and his early career
with a chain of health clubs was
due to his youlhtul dbility as an
athlete. It was in Hollywood that the
“enlertainmen! bug” bit Ken, and
when he decided to leave the health
club business he turned to radio. His
first year in the medium was spent

DON FEDDERSON, executive vice-
president and general manager of
KLAC and KLACTV., Hollywood,
Cal., entered radio from the news-
paper field just eight years ago as
sales manager of KYA, San Fran-
cisco. He became general manager
of the latter station in 1943. When
KMTR, Los Angeles, was acquired
by Dorothy Schilf, owner of KYA,
Don began commuling belween. the
two Coast cities. In 1945 KMTR's

RICHARD A. BOREL, director of tele-
vision for the Dispatch Printing
Company, owners of WBNS-TV, Co-
lumbus, Ohio, entered the radio field
in 1933, first serving as business
manager for WBNS, assuming the
title of general station manager in
1935. In 1949, Dick was named
manager of WBNS-TV, concurrent
with his radic responsibilities. More
recently he assumed his directorship
title, as well as having been made
an  execulive vice-president  of

CARTER

FEDDERSON

as a time salesman for an inde-
pendent station in Baltimore. Later
he assumed the duties of national
sales manager, general sales man-
ager, and, when TV was added, he
became general sales manager of
the combined operation. After his
resignation from WBAL, Ken moved
to WMAR-TV on special sales as-
signments. He joined WAAM in
mid-October, 1949, as local sales
manager, and was made general
manager in November, 1950.

.‘?J;\L{

call letlers were changed lo XLAC
and all commercial contracts were
cancelled so that Don started his
management of the station with a
clean slate. In 1948, KLAC-TV went
on the air just ninety days after
groundbreaking ceremanies. Den is
president of the newly formed Tele-
vision Broadcasters of Southern Cali-
fornia and active in Chamber of
Commerce matters in Southern Cali-
forina.

pie

Radiohio, Inc., owners of WBNS and
WELDFM. He is now serving his
second term as a member of the
Affiliates Board of CBS and is also
a member of the board of directors
of the Television Broadcasters As-
socialion. Dick is a graduate of
Ohio State University where he was
Phi Beta Kappa and active in stu-
dent dramatics. Prior to his associ-
ation with WBNS he was connected
with the Ohio National Bank.
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ALVIN D. SCHRCTT, manager of
WJAC-TV, Johnstown, Penna., finds
his present duties a long way from
the vocation he chose as a high
school student. Al had devoted his
lasl years in school to the study of
printing and hoped lo get a job on
a newspaper. He was successful in
1932 in joining the Johnstown Trib-
une Publishing Cempany, parent
company of WJAC—but in the ad-
verfising department, not as a
printer. After working several years
in the lecal adverlising field, Al was

w

GEORGE CRANSTON, manager of
WBAP, AM, FM, TV, Fort Worth,
Texas, was born in Edinburgh, Scot-
land. As a boy it was his ambition
to come to the U. S. and Canada,
and lo earn passage money he
sang as a boy soprano soloist at
Edinburgh Episcopal Church, earn-
ing a shilling a week. Coming to
the new world at sixteen, George
worked in a print shop and attended
the University of Maniloba, Canada.
He served in the 10th Canadian In-
fantry Baltalion in World War L
Before returning to Winnipeq, George

pA¢

CHARLES H. CRUTCHFIELD, vice-
president and general manager of
WBT and WBTV, Charlotte, N. C.,
was born in Hope, Ark., moving
with his family to Spartanburg,
S. C., when he was eight. While a
student al Wofford College, Charley,
bitten by the radio bug, worked
part time at WSPA, Spartanburg, as
office boy and telephone operator
and later as announcer. In 1931, he
joined the announcing stafl ol
WBIG, Greensboro, N. C. and
shortly thereafler became program
director for the station. Following a

W

SCHROTT

w

CRANSTON

CRUTCHFIELD

w

w

named national advertising man-
ager. Here he became familiar with
the workings and personalities in
the country's leading agencies and
this knowledge and experience
formed the basis upon which he was
to build a successful TV station,
After Navy service in the war, Al
returned to the paper in 1946. One
year later he became personnel
and credil manager and in 1949
when WJAC-TV needed a manager,
Al, green but willing, took on the
job.

studied as concert tenor in London.
Coming back to Canada, he partici-
pated in one of the lirst radio
broadcasts in November, 1919, mak-
ing him a real wveteran of the
medium. Shortly afterwards, he went
to Chicago and {ree-lanced arcund
WLS, WEBH and WGN. In 1928 he
returned to Winnipeg as prcgram
direclor of CKY and also wrote,
produced and directed programs.
Tiring of the rugged Canadian
winters, George moved lo Texas to
become mgr. of WBAP in 1930.

stinl  with several other stations,
Charley moved to WBT as an an-
nouncer in 1933 and was made
program director, 1wo years later.
In 1945, he was made general man-
ager of the station, and one year
later was appointed to the board of
directors, and made secrefary and
Ireasurer of the Jefferson Standard
Broadcasting Company, operalors of
WBT. In 1947, Charley was pro-
moled lo a vice-presidency. With
the debut of WBTV in July, 1949,
as the lirst TV station in the Caro-
linas, Cahrley enlarged his duties.
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LYLE DEMOSS, assistant general
manager of WOW and WOW-TV,
Omaha, Neb. discovered back in
1923 that radio could best serve his
ambition to be an entertainer and
musician, so he became an an-
nouncer and singer on the Anthony,
Kansas, experimental station 9DXH.
His early start in radio makes Lyle
an honored member of the Radio
Pioneers. In 1926 he joined the stalf
of KGBZ, York, Neb. and later
while attending the Universily of
Nebraska at Lincoln, Lyle began
his broadcast chores at KFAB.

pid

RICHARD DOAN has been director
of programs for WCBS-TV, New
York, since May of this year. He
was born in Pratt, Kansas, in 1910
and after graduating from the Uni-
versity of Kansas he worked for
several California papers, including
the Pasadena Post. Later, Dcan
came East and became night bu-
reau chief for the AP in Albany.
Following his stint in the stale capi-
tal, he was successively a public
relations officer in the Navy for

b e

JOHN E. FETZER comes to TV after
thirty years in the radio broadcast-
ing business. He started in radio as
an engineer and helped build a
number of the pioneer stations in
the Midwest. Later he was a con-
suliing engineer at home and abroad
and passed through the entire gamut
of radio jobs from announcing to
president. John is president-owner
of the Fetzer Broadcasting Company,
operating WJEF, CBS outlet in
Grand Rapids, WKZO, also CBS in
Kalamazoo and WKZO-TV, which is

¢

DEMOSS

At

w

Yo

WOW was his next stop, where he
became preduction menager in 1937.
During the summer Lyle commutes
the 500 miles to Chicago weekly
where he is an instructor in the
Northwestern  University Summer
Radio Institute. In the Fall and
Winter he iravels with the Omaha
C. of C. "Tribe of Yessir” on its
jaunts into the Omaha trade area
towns. He is in charge of entertain-
ment, naturally. Lyle is married to
the former Antoinelte Quattrochi
and they have two sons, Billy and
Bobby.

three years during World War II,
wire photo editor in the New York
bureau of AP, and associate editor
of Advertising Age. Doan's next
ccnnection was assislan! radio and
lelevision editor of Variety, follow-
ing which he became administrative
head of Martin Stone Associates.
He is married to Dorothy Decan, star
of the CBS television program "Van-
ily Fair”” The Doans make their
home in Silvermine, Conneclicut.

o

affiliated with the four TV net-
works. In addition, he is vicepresi-
dent of KXEL, 50 kilowatt ABC out-
let in Waterloo, la. John is a wvet-
eran of ten years on the NAB
Board. During the war he served
with Byron Price in the Office of
Censorship as the Radio Censor
and later joined the Iamous Eisen-
hower radio mission in ETO. Since
the war John has also served on
the board of directors of the Amer-
ican National Bank of Kalamazoc.

FETZER
¥ pAd P e
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MARTIN B. CAMPRBELL has guided
the deslinies of WFAA, Dallas, for
the past 18 years and has made
the station cone of the most influen-
fial in the Southwest. Now he has
added television, via WFAA-TV, to
the roster of air services under The
Dallas Morning News banner. The
broadcasting bug bit Martin while
he was serving as radio edilor of
the Louisville Times and in 1927 he
left the paper to become assistant
manager of WHAS, Louisville. In
the early thirties Martin trekked

ROGER W. CLIPP, general manager
of the Philadelphia Inquirer’s sta-
tions, WFIL and WFIL-TV, since
1938, first joined WFIL in 1935 as
business manager, aller six years
with NBC in N. Y. Since 1946, Clipp
has been chairman of ABC's plan-
ning and advisory committee. He
has been secrelary-treasurer and
a director of BMB since 1944 and
active on numerous NAB commit-
lees. Recently appointed chairman
of the 1951 March of Dimes Cam-
paign of the Philadelphia chapter,

PAY

NATHAN LORD, vice-president and
general manager of WAVE and
WAVE-TV, Louisville, Ky., is a na-
{ive of Louisville and a former direc-
tor of NAB. Fellowing a sojourn in
Alberta, Canada, he returned to
Louisville in 1920 and became a
reporter for the Post and The Courier-
Journal. Eight years later, Nathan
left the newspaper as day city edi-
tor to become advertising manager
of the Girdler Corporaiion. In 1933
he went with the Herald Post and
in the same year became vice-presi-

¥

CAMPBELL

A
RA

pie

%

southward to accep! his present pesi
as general manager of WFAA. Since
his asscciation with WFAA, the air
properties now include WFAA with
50,000 watls, WBAP, a 5000-watter
and now the Channel 8 video service
of WFAA-TV. Martin has long been
an active and prominent member
of NAB with his most conspicuous
service as a member cf the board
of directors. In 1949 he was chair-
man of the stations planning and
advisory commiltee of NBC.

Clipp is also chairman of the Clubs
and Entertainment Div. of the United
Fund 1950 Campaign and a radio-
TV representative of the Philadel-
phia County Defense Council. A
graduate of the Wharton School, he
is active in alumni alfairs as presi-
dent of the class of '25. He is a
past president of the Poor Richard
Club; member of the University
Club; Pen and Pencil Club and
honorary Colonel in the 11lth In-
fantry of the Pennsylvania National
Guard.

dent and general manager of WAVE,
Inc. Nathan watched the station
grow from 1 kw. to 5 kw in 1940
and helped plan ils present Radio
and Television Center in 1941.
WRXW, FM outlet, was added in
1947 and WAVE-TV, Kentucky's pio-
neer television slation on Nov. 24,
1948. Under Nathan's direction the
station established the first direct
relay of network programs by «
non-interconnected TV station and
has gained a reputation for qualily
enlertainment.
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WALTER COMPTON, general man-
ager of WTTG, Washington, D. C,,
was born in Charleston, S. C. Afler
graduation from Roancke College a!
Salem, Virginia, Walter entered ra-
dio, in 1935, with WDBJ, Roanoke.
The follewing year he joined the
slaff of WCSC, Charleston as an-
nouncer, control operator, copy
writer and the usual number of et
ceteras. He subsequently ransferred
fo WIS, Columbia and later moved
to Greenville as program director
of WFBC. In April, 1937, Walter
irekked northwards and joined WQOL.

W

PAUL ADANTI, general manager
of WHEN, Syracuse, has held that
post with the city's pioneer tele-
vision station since its organization
in the fall of 1948. In the past iwo
years, he has increased the weekly
program hours from 20 to the pres-
ent 80. Paul has been in various
phases of radio and TV since his
graduation from Union College in
1934. Following a brief teaching ca-
reer in his home town of Auburn,
N. Y., he joined WMBO as chief en-

MARIA HELEN ALVAREZ, general
manager of KOTV, Tulsa, Okla., is
the only woman chief executive in
slation TV. She starled her radio
career in 1943 as a continuity
writer for a Tulsa radic station. From
this start she branched rapidly into
other departments and from pro-
gram writing lo wriling her own
shows were quick steps. In addi-
tion, Helen alsc handled a regular
newscasting assignment. Her con-
tacts with advertisers and agencies
led her naturally into time sales
and at the time she left radio she
was an outstanding successful ra-

COMPTON

W

ADANTI

%

He was appointed White House
announcer for the slation and for
Mutual. In 1939, Walter originated
"Double or Nothing” thereby set-
ting off the quiz type of program,
slill with us today. In mid-1945
Waller requested a release from
his WOL and Mutual obligations
in order to devole his energies to
sludying the coming new medium
of TV. In June, 1947, he originated
fram Washington the first regularly
scheduled daily news program in
lelevision for DuMont and in Jan.
1948, he become general manager.

W

gineer and program director. Two
years later he moved to Syracuse to
work in the engineering and pro-
gram departments of WSYR. This
stint was followed by a period with
WGQGY, Schenectady, as a studio en-
gineer. When WRGB, WGY's TV
affiliate was licensed in 1940, Paul
moved into television. At the time
he went to WHEN in 1948, Paul was
chief of technical operalions at
WRGB.

W

dic accounl execulive. In 1947,
Helen decided that the infant TV
industry offered greater opportuni-
ties for crealive expression and
she resigned her position to devote
herself to {ull time study of the new
medium. Shorlly thereafter, Helen
made the acquaintance of George
E. Cameron, Jr., head cf the Cam-
eron oil interests, who was inter-
ested in TV as a business venture.
Subsequenily, Cameron Television,
Inc.,, was formed and Helen was
selected to head up the organization
which operales KOTV.

W g W
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CAMPBELL ARNOQUX, president and
general manager of WTAR Radio
Corporation, operators of WTAR and
WTAR-TV, was born in New York
and spent his early childhood in
St. Louis, and moved to Texas where
he grew up. He is a graduate of
Texas Universily and got his {irsi
job as a reporter on the Fort Worth
Record. Following World War 1
and after a two-year trip around the
world, "Cam’” became assistant to
the director of publicity of the
southwestern division of the Amer-
ican Red Cross. In 1922 he became

¥

GEORGE M. BURBACH, general
manager of KSD and KSD-TV, St
Louis, is a native of that city. He is
secretary of The Pulitzer Publishing
Company, which owns the St. Louis
Post-Dispatch as well as the two
broadcasting stations. George has
been associated with the company
continucusly since 1913 when he
left the Munsey newspapers to be-
come advertising manager of the
Post-Dispatch. He was elected to
the company’s board of directors in

b

E. Y. FLANIGAN, general manager
of WSPD and WSPD-TV, Toledo,
Ohio, brings to video over 20 years
of experience and has earned a na-
tional reputation as an authority in
the broadcasting field. "Flan” start-
ed his career in the theater. Later,
he became a press agent and also
spent many years in the newspaper
business. “Flan” was born in Pitis-
burgh and has played a large part
in helping build up The Fort Indus-
try Company into the largest inde-
pendent radio operation in America.

w

w

ARNOUX

.ﬁ{

BURBACH

FLANIGAN

Y

2% 4

a slaff writer on the Fort Worth Star-
Telegram shortly before the paper
installed a radio station — now
WBAP. "Cam” got the job as man-
ager only because it had been of-
fered to all other members of the
staff who refused to have anything
to do with such a thing as radio.
After becoming manager of KTHS,
Hot Springs, Ark. “Cam” moved to
WTAR where he was named man-
ager in 1933. In 1947 he was named
president and general manager of
the siation. WTAR-TV, opened on
April 2nd, 1950.

5 ¢

1822 and in that year KSD wenf on
the air and George was placed in
charge of the station’s program and
business departments. In 1933 he
was named general manager of the
entire KSD operation. George's fore-
sight concerning the potential im-
pact of TV resulted in the inaugu-
ration of KSD-TV on February 2,
1947, as the first compleiely post-
war equipmernt television station in
the country.

w

He is vice-president of The Fort In-
dustry Company, operators of AM
stations in Toledo, Wheeling, Fair-
mont, Lima, Atlanta, Miami and
Detroit. The company also operates
TV stations in Detroit and Atlania
as well as in Toledo. Concerning
TV, "Flan” says that despite two
and a half years of operation in
Toledo, the local AM station is still
showing gains. However, “Flan”
predicts that in 1951, WSPD-TV busi-
ness will double if the station can
clear sufficlent time.

w
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HAL GROSS, owner and general
manager of WJIM-TV, Lansing,
Mich., is one of the youngest radio
and TV station owners in the coun-
iry. Hal pioneered in Michigan ra-
dio by estabilshing Lansing's first
broadcasting station WJIM, 16 years
ago, and is back in the pioneer de-
partment with WJIM-TV, established
this year. The station has a full
late afternoon and evening sched-
ule of TV from all four major TV
networks, through channel six. Af-
ter graduating from the Universily

HUGH A. L. HALFF, president and
general manager of WQOAI and
WOAILTV is a veteran of broad-
casting and has been head of the
big Texan outlet since 1932. Hugh
was born in Victoria, Tex., moving
later to San Anlonio. He attended
Phillips Exeter Academy and Yale
University. After graduation, Hugh
returned to San Antonio and joined
A. B. Frank and Associates, whole-
sale dry goods firm. He resigned
from the company to join the South-
ern Equipment Co., then owners and

G. P. HAMANN, general manager
of WBRC, AM and TV, Birmingham,
Ala., is one of the most progressive
young executives in the radio and
TV field. His experience in the field
dates back to 1929 at which time
he served as a wireless operator in
the Maritime Service. Gerry has also
been associated with Radiomarine
Corp. of America, Page and Davis,
consultant engineers of Washington,
D. C., and has insiructed at the
University of Alabama, Birmingham
Southern Cellege and Howard Col-

Y

w

HAMANN

%

w

of Michigan, Hal was associated
with the Butteriield Theater Corp.
During World War 11, he served in
the U. S. Navy and was instrumen-
tal in setting up and administering
the Naval Aviation V-5 program
with Harry Kipke, in the midwesl
region. For plans ahead, Hal says
that WJIM and WJIM-TV will soon
have a modern new building to
house the extensive studios, offices
and control rooms of the combined
operations.

Yo

operators of WGOAL In 1931 he was
iransferred to the broadcasting end
of the business where he handled
local sales first; then came a turn
as anpouncer, following which he
served in the conlinuily department.
Later he became program director.
With this background, he was ap-
pointed gen. mgr. of WOA in 1932.
Six years later, Hugh was named
president and ireasurer of Southland
Industries, Inc., new corporate name
of the firm owning WOAL

¥

lege in Birmingham and has been
a slation owner. Gerry, a native of
New Orleans, was connecied with
WSMB of that city for a period of
eighil years prior to joining WBRC
in 1940. Before being made general
manager of WBRC, AM and TV, he
served as technical director for the
station and manager of the FM op-
eration. WBRC was the first station
in Alabama to apply for a television
license and video operations were
begun in July 1949 under Gerry's
guidance.

i
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WILRUR M. HAVENS, owner and
general manager of WMBG, WCOD
and WTVR, Richmond, Va., AM,
FM.and TV, respeclively, was born
in Richmond and has lived there
all his life. Wilbur quickly got a
job in the cutomotive business and
by 1922 was able io organize his
own automotive eleciric business.
Deciding that a knowledge of com-
mercial law would be a good in-
surance in business he devoted three
years of night study to that subject.

With the advent of radio, Wilbur be-
came the Philco battery distributor
and his inferest in the medium of
radio was aroused. He was granted
a license for WMRBG which went on
the air in 1926 with 15 watts power.
Today the station operates with
5,000 watts. WCOD, the FM station,
went info operation in 1946, while
WTVR, the “South’s First Television
Stalion” went on the air in April,
1948. He is married to the former
Thelma M. Chewning of Richmond.

HAVENS

t

b

s
A
X

JOHN S. HAYES, vice-president and
general manager of WTOP and
WTOP-TV, came to the CBS Wash-
ington, D. C. affiliate alter 13 months
as executive vice-president of WINX
and WINXFM, the former Wash-
ington Post stations. WTOP is now
the Washington Post outlet. Prior
lo his WINX service, John was sla-
tion manager of WQXR and WQXQ,
the New York Times slations, from
January, 1946 to January, 1948. Dur-
ing World War 1, he directed the
American Forces Network in the

radio career at WIP, Philadelphia,
and left his job lhere as co-ordi-
nator of sales and programming to
become assistant to the vice-presi-
dent of WOR in 1936. He entered
the Army in 1941 as aide to the
Quartermaster General and quickly
rose lo a lieutenant-colonelcy where
he served as Associate Director of
Troop Broadcasling Services under
General Eisenhower. John was born
in Philadelphia and attended local
schools there, gradualing from the

European Theater. John began his HAYES University of Pennsylvanic.

A e YA

LES JOHNSON, vice-president and
general manager of WHBF-TV, Quad
Cities, Rock Island, Moline, E. Mo-
line, 1ll., and Davenport, la., became
sperfs editor of The Argus in Rock
Island after graduation from college.

ago assumed the general manager-
ship of WHBF. With his newspaper
background, he was able to build
the station into a preeminent news
outlet—-a position which he jealously
guards despite the added duties of

managing WHRF-TV. Les has served
two terms as NAB director of the
Ninth District, and continues to take
an aclive part in industry affairs.
He is one of the founders and vice-
president of the Illinois Broadcast-
ers Association.

Later he became publisher of «
weekly newspaper in Aledo, 1l
where he was able to indulge in
his favorite sper, golf, but which
now he has to take in small doses.
Les returned to The Arqus as ad-
vertising manager and 14 vyears

JOHNSON
i i Y
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ERNEST A. LANG, commercial man-
ager of WMAR-TV, The Sunpapers
lelevision station in  Baliimore,
helped pioneer the beginnings of
TV in Baltimore, a market with a
quarter-million receivers. Ernie
helped set up the Ballimore slalion,
three years ago. He joined the par-
ent organization, The Sunpapers in
1940 as an advertising salesman,
and when the publishing organiza-
tion undertock its TV operation, Er-
nie was promoted to commercial
manager. He is a native of Austin,

il

W

G. BENNETT LARSON, v-p and gen-
eral manager of WPIX, N. Y. Daily
News-owned video outlet, has been
a broadcasting figure for 23 years,
having starled his career in the
crystal-set days of 1927 at KYDL,
Salt Lake City. Two years laler, he
descended on N. Y. to spend five
years at NBC producing and direct-
ing top-flight radio shows. Between
1934 and 1942, Larson was an exec
in the radio depariments of Joseph
Kalz Co., R&R and Y&R—directing

SJ}\:(

PHILIP G. LASKY, vice-president
and general manager of KSFO and
KPIX, San Francisco, was born in
Denver where he was prominent as
an early wireless ""ham’ during his
school days. In 1923 he traveled
the world as a ship radio operalor.
Later he chased fires and covered
the police beat from the Omaha
“"World-Herald” and wound up on
the Denver "Post.”” From there Phil
rejoined KLZ, where he had been
briefly before. In 1927, Phil joined
KDYL, Sall Lake City, and stayed
there for eight years. Phil moved to

g

Minn., and held various advertising
positions in the mid-West, his last
previous job before coming to Bal-
timore, being with Gene Howe's
Globe-News n Amarillo, Texas. In
his contributions to telecasting, Ernie
effected sale of the longest continu-
ously sponsored TV program in the
Ballimere-Washington areq, the
"National Sports Parade,” which
has been on the air in the two cities
since April, 1949. He is in charge
of both local and nalional sales
for WMAR-TV.

LANG

b d kg

Ll

and producing programs that starred
Milton Berle, Al Jolsen, Phil Baker,
Fddy Duchin and Morton Downey.
At WWDG, Washington, D. C., he
was general manager and part
owner from 1942 until 1945, when he
moved up to a managership at
‘WPEN, Philadelphia. Jumping into
TV all-the-way, Larson was named
a v-p in charge of video at WCAU-
TV in 1947, where re remained un-
il his appointment as manager of

WPIX.
LARSON

KTAB as general manager in 1935
and shortly thereafter the station
changed its call letters to KSFO. To-
gether with 'W. 1. Dumm, owner of
KSFQ, Phil bought KROW, Oakland.
In 1940, the managing of the two
stations became too much for Phil
so he decided !o devote his whole
time to KROW. The slation was sold
in 1945 and Phil returned to KSFO,
al the same time acquiring an in-
terest in KXA, Seattle. KSFO re-
ceived its CP for a TV siation in
1947 and Phil put the stalion on the
air in 1948.

pke

1073

www americanradiohistorv com


www.americanradiohistory.com

¢ o o 1950 — TV STATION PERSONALITIES — 1951 . . &

W

U. A. (JAKE) LATHAM, general man-
ager of WKRC-TV, switched his
likable personality over to the field
of television in 1949. Known by all
his co-workers and fellow tradesmen
as "Jake,” he has been with WKRC
for the past 15 years. Belore enter-
ing radio he had been a factory rep-
resenlative and sales manager for
Cincinnati automobile distributors.
"Jake” broke into AM because he
sold the manager of WKRC some
automobiles in such a quick fashion,
he was immedialely hired and put

W. R. (BILL) McANDREW, general
manager of WRC, WRCFM &
WNBW, the three NBC outlets in
Washington, D. C., has met radio
and TV problems with he same
two-listed approach that won him
his name as a ''lop newsman’ in
the nation's capital. Bill is a native
Washingtonian and was graduated
from Catholic University in 1935.
He immediately plunged inic news-
paper work, beginning on the sports
desk of the Washington Times-Her-
ald. Later Bill went with the United

THOMAS B. McFADDEN, manager
of NBC.TV's owned and operated
KNBH, Holilywood, was named to
that post on April 6th of this year.
Having started at NBC in 1934 as a
page, McFadden climbed up through
the ranks to become director of
news and special evenls, then as-
sistanl-manager and later manager
of WNBC nad WNBT. He also served
as a news writer in the web's N, Y.
newsroom and as news broadcaster
fjor WGY, Schenectady, and WRC,
Washington, D. C. McFadden en-

5{\{

LATHAM

w

McANDREW

jﬁi‘

on the sales staff. In 1941, "Jake”
was made the local sales manager
and three years later became gen-
eral sales manager. He was ap-
pointed general sales manager of
the TV siation in 1949 and was
named manager this year. Shortly
after "Jake” became manager,
WKRC-TV went into early daytime
programming, and almost immedi-
ately national spot sales increased
250 per cent and total billing rase
183 per cenil. “Jake” attended the
University of Cincinnati.

P

Press and then swiiched to radio,
becoming news editor of the NBC
red network's D. C. office. From the
latter post Bill joined Broadcasting
Magazine as executive news editor
and in 1942 he was information di-
rector of the Board of Economic War-
fare. In 1944 Bill joined WRC as
news manager. Since then Bill has
held down several posts, each with
added responsibilities, and in 1949
was named general manager of
the three Washingion stations.

¥e

tered the service on Pearl Harbor
Day. Dec. 7, 1941, as an ensign in
Naval intelligence. When he com-
pleted his assignment with the 3rd
Naval District Headquarters in New
York, he resigned his commissicn
and joined the Army as a private,
took [light training and was com-
missioned in 1942 as a pilot with
the rank of second lieutenant. He
was a captain when discharged in
1945, and after returning to NBC
was named director of news and
special events of WNBC in 1946.

McFADDEN
Y W X g
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IRVING ROBERT ROSENHAUS, pres-
ideni and general manager of
WATV, Newark, N. ], entered the
broadcasting field with a profession-
al background in education and law.
“Irv"" graduated {rom Rutgers Uni-
versity and took his law degree at
John Marshall Law College, Jersey
City, in 1933. He became an at-
torney-at-liaw in the same year and
counsellor-at-law of the State of New
Jersey in 1937. While at law school,
"Irv"’ taught English at Memorial
High School in West New York and
since that time has never ceased be-

Pk

COL. B. ]. PALMER, lowa’s “Mr.
Radio” is, today, supporting TV with
all the faith and enthusiasm that he
has given to radio for 30 years. He
is the owner and operator of WHO,
50,000 watler at Des Moines; WOCT,
oldest radio station west of the
Mississippi, and WOCTV, Ilowa's
first television station. Back in 1921,
B. ]. began radio experimentation in
Davenport. The following year he
was granted the call letters of WOC,
just three months after the original

T

JAMES G. RIDDELL, president of
WXYZ, nc., ABC O & O outlet in
Detroit, was born in Glasgow, Scot-
land. He came to the U. S. at an
early age and afler graduation from
high school in Detroit he found that
radio was the career for him and
began at WXYZ as office boy in
1931, Within a year, Jim had a
promotion and has held many posi-
tions with the station, including traf-
fic manager, sales manager and
commercial manager. When WXYZ
was sold to ABC in 1942, Jim was

w

1; .

ROSENHAUS

PALMER

ing interested in education and the
extensive public inlerest program-
ming of WATV and WAAT is a
direct reflection of the convictions
which were implanted in his mind
during those years of leaching. After
a short period of practicing law,
"Irv"" joined the executive staff of
the Bremer Broadcasting Corpora-
tion as assistant manager of WAAT.
Under his guidance the station soon
gained dominance in the North Jer-
sey market. In 1947 the corporation
was given a CP for a TV station,
and in May, 1948 WATV opened.

w

license was granted KDKA. During
the early years when radic was
viewed as a fad, B. ]. showed his
faith in the medium, when WQOC
was ordered lo divide time with
WHO, by purchasing the latter sta-
lion from Bankers Life Insurance
Company and when the depression
was at its worst, he built a costly
50,000-watt station o house the lat-
ter outlet. Following his innumer-
able “firsts” in radio, B. ]. has done
the same in TV. First station in
lowa; first to serve the Quint-Cities.

made general manager of the sta-
ticn. Early this year he was pro-
moted to president. As leader of
WXYZ-TV, Jim gave the word to
pioneer in afternoon TV with the
"Pat'n’Johnny’’ show which won
great acclaim as the first afternoon
TV show in Detroil, as well as one
of the first in the nation. Not con-
tent with this, Jim recently started
morning television  programming
from 7:00 to 10:00. Jjim is married
and the proud father of lwo daugh-
ters, seven and four years of age.
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JULIUS F. SEEBACH, ]R., member of
the Board and v-p of WOR in charge
of radio and television, began his
climb at WOR as an announcer in
1925. With the exception of a seven-
year period at CBS, and a two-year
period in which he was adminis-
trative secretary of the Metropoli-
lan Opera Association, Seebach has
devoled his entire radio-TV career
to WOR and WOR-TV. His positions
there have included: assistant pro-
gram director (1926), director of

SEEBACH

A
P

W

HY M. STEED, manager of WLAV-
AM-FM-TV, Grand Rapids, Michigan,
has been linding some time during
the past year and a half to apply
his theatrical experience to TV. Af-
er deserling a law career in Illi-
nois, Hy joined the Army in 1917,
becoming leader of the 54th Field
Artillery Band soon aiter his enlist-
ment. Following the war the maestro
chose a group from his military band

and toured the vaudeville circuits

throughout the United States and

Canada. In early 1922 his orchestra

located in New York, playing at STEED
M S
=~ P

DONALD A. STEWART, general

manager of WDTV, Piltsburgh, is a
veteran in the comparatively young
life of TV. He has been in the med-
ium for twelve years, since New
York Cily's World's Fair days. Don
has been associaled with the Allen
B. DuMont Laboratories, Inc. for the
past seven years. For some years
Don owned and operated a circuit
of molion picture and vaudeville
theaters in Tampa, Ft. Myers, Sul-
phur Springs and Yboer City in Flor-

STEWART

e e

P

program operations (1935), vp in
charge of programs (1941), and a

member of the board of directors
(1942). At CBS from 1928-1935, he
was  successively: a  continuity

writer, production manager, and di-
rector of program operalions. Born
in 1898, Seebach obtained his A.B.
degree at Bucknell, after having in-
lerrupted his college education for
two years lo serve as an ambu-
lance driver with the French during
World War L.

such places as the Strand Roof and
the Commodore Hotel. Following a
slint with a road show company of
the Schuberts, Hy and his group
left show business flat for radio at
WW] and a hotel beooking in De-
troit. He has been in radio ever
since, laking on executive duties in
1929 with WMBC in Detroit. In 1940,
when Leonard A. Versluis gained a
CP for the second station in Grand
Rapids, Hy moved across the state
to become manager. In 1946, FM
was added and in August, 1949,
WLAV-TV slarted operations.

ida. He also owned and managed a
circuit of theaters in Montana, Colo-
rado, New Mexico and Texas. Don
is a native of Wyoming and served
in the armed forces for two years
in World War L. In the recent war
he directed the operation of 576 16-
mm hospitlal ward motion picture
theaters for the American Red Cross.
He was general manager of Tele-
vision and Motion Picture Associ-
ates, New York.

s

W
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R. G. WINNIE, siation manager o!
WTM] and WTMI]-TV, The Milwau-
kee Journal stations, is a man who
grew up with midwest radio station
operations and is repeating the
process in TV. Russ has been in
broadcasting and with the Mil-
waukee Journal slations for 23 years
and has played an active part in
the development of both radio and
TV in Milwaukee and Wisconsin.
As slation manager for the AM
and TV outlets, Russ works directly
under Walter ]J. Damm, vice presi-
dent and general manager of radio.

w

KENNETH H. BERKELEY, vice-presi-
dent and general manager of the
Evenig Star Broadcasting Co. and its
three stations, WMAL, WMAL-FM
and WMAL-TV, Washington, D. C.,
is a native Washingionian, who has
been in the radio business since
1923. Ken has been with WMAL as
g.m. since ABC-TV was formed in
1942 and WMAL was separated as
the Blue Network from the NBC.
Prior to this he was connected with
WRC, where he saw service also as
general manager. Ken f{ollowed the

¥

HARRY M. BITNER, JR., president
and general manager of WFBM and
WFBM-TV, Indianapols, Ind., is one
of those people that can acclimate
themselves in any trade. Graduating
from Franklin & Marshall College in
1935 as a psychology major, Harry's
first big job was as a newspaper
reporter and rewrite man for the
Baltimore News Post. In 1939 he left
lhis position to join the staff of WFBM
as an assistant program director; a
year laler he was made office man-

w

w

WINNIE

w

S\

BERKELEY

w

BITNER

w

w

In this capacity he supervises and
directs the day-by-day operations
of both stations, including all pro-
gram and sales aclivities. He started
as an announcer on WTMJ in 1928,
one year after graduation from the
University of Wisconsin. In his first
summer he broadcast play-by-play
sports and kept il up for 18 years,
thereby establishing some sort of
record. While keeping up his sports
broadcasts, Russ advanced from
job to job with WTM], finally be-
coming assistant manager, and
then station manager in 1946.

tide of TV and in Oct. 1947, WMAL-
TV was born. This station holds the
distinction of being the first TV oul-
let, not excepting networks, to an-
nounce a 7-nights-a-week schedule.
Ken believed that viewers should be
served on a regularly scheduled
basis, so that after a nighitime pro-
gram was established WMAL-TV
also began daytime programming,
and it was the first TV station in the
country to broadcast over a high
frequency band.

ager of the station and in 1942 he
was promoted (o general manager.
Afler 3 years of naval service during
the war he returned to WFBM as
president and general manager in
1946. Since that time WFBM, Inc. has
acquired several smaller stations in
Indiona and Michigan. In May of
1949, WFBM, Inc., under Harry's
leadership, launched the first TV sta-
ion in Indiana—WFBM-TV, which
serves the entire cenlral Indiana
area with top TV programming.

AY
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CLARENCE L. DOTY, general man-
ager of WJZ-TV, reports that he has
been interested in radio since the
early '20's when il was a real thrill
to hear anything in the headphones
except static. In 1923 he helped de-
sign and construct and operate the
first voice broadcasting station in
Charlestown, W. Virginia. Arriving
in N. Y. several vyears later he
studied at NYU and Columbia, ma-
joring in business and advertising.
From college he joined the National

"JARRISON M. DUNHAM, general
manager of KTTV, Los Angeles, was
pborn in Grand Rapids and moved fo
California at the age of twelve. He
is a "filth generation” atiorney, hav-
ing taken his law degree at Harvard,
iollowing his graduation from the
University of California at Los An-
geles. Harrison joined the law firm
of Elliott & Aberle, upon graduation,
and two years later was made a
partner. In 1939 the Douglas Aircraft
Corporation retained the firm and
Harrison was named assistant gen-

C. RICHARD EVANS, general man-
ager of KSL and KSL-TV, Salt Lake
City, Utah, joined the station’s staif
as a technician in 1927 while still in
his leens and stayed around to
watch it expand its ‘facilities until it
has become one of the most popular
radio and TV oullets in"Utah. During
the war Dick tock time out to work
for the government on an engineer-
ing research producl at Columbia
University, and with William Lodge
and William Wright, now engineer-
ing heads at CBS, he perfected an

A
i

B ey

DUNHAM

A
P
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Advertising Dept. of Scripps-Howard
newspapers, where he remained
seven years. In Jan., 1942, with a
varied background of selling in his
wake Chick joined the spot sales
division of the Blue Nelwork, but af-
ler a year entered the Navy for three
years. Returning in 1945 to the Blue
Network, which by that time had be-
come ABC, Chick was subsequently
made sales manager of WJZ and
WIZ-TV, and in 1950 was promoted
to general manager of WJZ-TV.

eral counsel to the firm. He resigned
in 1942 {o become general counsel
for the Growers Association, Fresno,
and a year later purchased a can-
nery, resigned from the Growers As-
sociations and founded Northern
California Canneries. In 1946, Harri-
son sold his firm and founded two
San Francisco food distribution com-
panies. Three years latler he sold
one company, liquidated the other
and then joined the Los Angeles
Times in February, 1949, as assistant
general counsel.

used by the U. S. Navy. Relurning to
Salt Lake City in 1943 Dick became
KSL's chief engineer, and later was
made assistant general manager of
the station in 1948. Several months
later he was promoted to general
manager of the radio outlet and in
1949 when the station went on the
air with TV, Dick also assumed the
general manager duties of KSL-TV.
He is a member of the Accoustical
Society of America, the Inslilute of
Radio Engineers and is on the exec-
utive committee of the Utah Society

anli-submarine weapon, still being EVANS of Professional Engineers.
W PA Y
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WILLIAM C. SWARTLEY, siation
manager of Wesiinghouse Radio Sta-
tions in New England, has under his
direction four mediums of radio
operation—standard band, frequency
modulation, shortwave and televi-
sicn. Bill first joined WBZ and WBZA
in the capacity of slation manager
in 1940, afler serving us station
manager of the Weslinghouse sta-
tions WOWO and WGL in Fort
Wayne, Ind., for a period of two
years. Previously he was employed
in the office ol the presidenl of
Westinghouse Eleciric and Manu-

W

G, RICHARD SWIFT, general man-
ager of WCBS and WCBS-TV, heads
both AM and television station ac-
tivities in the New York area. He
joined CBS in 1932 and has held
the titles of: assistant director in
network operations, head of popu-
lar music for Columbia’s program
department, assistant program di-
rector and account exec in WCBS
sales, and program director and as-
sistant general manager of WCBS.
He was named general manager of

3T

ROBERT DWIGHT SWEZEY, the
personable general manager of
WDSU (AM-TV-FM), New Orleans,
is well known among the top brass
of broadcasting—his record boast-
ing such titles as: v-p and gen. mgr.
of Mutual from 1944-'48, and as gen.
counsel and secretary of the Blue
Network (ABC) from 1942-'44. Origi-
nally, Swezey's profession was that
of attorney at law, having practiced
in Boston, New York, and Washing-
fon from ‘32 to "38. The background
for his career was gleaned at Har-

"
\é

i
SWARTLEY

SWEZEY

g

facluring Company as an adminis-
trative assistant. Bill is a graduate
ol Cornell University with a degree
in mechanical engineering and dur-
ing World War II served with the
Ordinance Department, U. S. Army,
holding the rank of Major. In his
present capacity, Bill oversces the
activities of the synchronously-oper-
aled stations, WBZ and WBZA; the
frequency modulation outlets, WBZ-
FM & WBZA-FM; the shortwave sta-
tion WBOS and New England’s first
cgommercicd TV station, WBZ-TV.

WCBS-AM in March, ‘49, and of
WCBS-TV in May, ‘50. As program
direclor of WCBS, Swift developed
such shows as Godfrey's early morn-
ing programs, Bill Leonard’s “This
Is New York,” and the programs of
Phil Cook, Margaret Arlen and Jack
Sterling. Known to the trade as
"Dick,” he's 37 years old and lives
in the Morristown area of New Jer-
sey with his wife and three chil-
dren.

vard (where he obtained his A.B.
and L.L.B), and from his studies at
George Washington U., Southeast-
ern U., Columbia, and N.Y.U. A
very active participant in the or-
ganizations of his profession, Swe-
zey is currently chairman of the TV
Committee of the NAB, serving on
the Finance Committee and the Busi-
ness Trends Committee; he's a past
prexy of the Radio Execs Club of
N. Y. and the 150 v-p of the New
Orleans AB Club.
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EUGENE S. THOMAS, mqgr. of TV
operations for WOR-TV, returned to
the WOR fold in June, this vyear,
after spending 18 months in Wash-
ington, D. C., during which time he
brought WOIC from the red to the
black in the profit column. Thomas
is a director of the NAB, represent-
ing the TV induslry, and of the
AFA. He also served two terms as
prexy of the New York Ad Club,
and was pres. of the Sales Execu- tion and advertising, ass't sales
tives Club. A graduate of George ¢ mgqgr., sales mgr., and executive com-
Washington U. and Harvard's grad- mitiee sec'y.

THOMAS

uate school of business, Thomas
came up through the ranks cf news-
paper reporting for the Washington
Herald, Washington Daily News,
and Washinglon Star before enter-
ing the field of public relations.
Prior to joining WOR in 1934, he
headed the radio department of
H. W. Kastor & Sons, Chicago ad
agency. At WOR, he has been suc-
cessively: director of sales promo-

e W w

C. ROBERT THOMPSON, a member
of the Radic Pioneers, is general
manager of WBEN, Buffalo—AM,
FM and TV. Bob entered radio even
before he graduated from high
schocl, singing over WAIU, Colum-
bus, Ohio, in 1925. The f{ollowing
vear he joined the announcing
staff of the station. 1928 found Bob
at WCAOQO, Baltimore, as announcer
and musical director and later as

Md., and became co-managers. Re-
turning to Columbus in 1932, Bob
served as program director of WCAH
(now WBNS) and later became man-
ager of WCOL. Shortly afler The
Buffalo Evening News acquired
WEBR, Bob went there in 1938 to
supervise programs and shortly
afterwards became station manager.
He became assislant manager in
program director. In 1931 he and charge of sales at WBEN in 1942,
Cliff Harris, now of WIP, Philadel- becoming manager in 1944, acquir

phia, leased WTBO, Cumberland, . ing his new title this year.
THOMPSON

S % W

duced the “This Is War” series and
co-authored the entire plan for the
Armed Forces Radio Service. Char-
ley became veep of WCAU-TV in
March of this year. Perhaps his big-
gest conliribution to Philadelphia TV
to date came in September when
WCAU-TV undertook a daily sched-
ule of 17 hours, one of the heaviest
program logs on any TV station in
the couniry. Among his other ac-
complishments, Charley created and
originated "The Big Top."”

CHARLES VANDA, former head of
CBS’ Hollywood programming for
many years, is now vice-president
in charge of TV for the WCAU, Phil-
adelphia, stations. In Hollywood,
he originated and produced such
lop radio shows as 'Suspense,”
“Intrigue,” and '‘Stars over Holly-
wood.” In addition Charley pro-
duced, wrote and directed most of
the super-productions in Hollywood
Bowl from 1935 to 1946. During
World War II, he chaired the Four-
Network Radio Committee; co-pro-
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S. S. FOX, president and general
manager of KDYL and KDYL-TV, Sali
Lake City, Utah, is known through-
out the industry as one of the real
pioneers of both media. Sid began
operation of KDYL when it was the
13th licensed broadcasting station
in the country and one of the very
few west of the Mississippi. Back in
1938 there was talk of something
new called “television.” Sid put his
ear to the ground and purchased
demonstration equipment for use in
department stores and at the State
Fair, to acquaint the people with

T?:'

GAYLE V. GRUBB, general manager
of KGO-TV, San Francisco, is one of
the nation’s honesi-to-goodness pio-
neers of broadcasting. Even during
his student days at Nebraska Uni-
versity, Gayle was gearing his fu-
ture to a successiul executive career
in the enterlainment field. He edited
his college paper, wrote stories and
cartoons, acted in litile theaire plays
and organized and led an orchestra.
In 1924 his path led to radio, KFAB,
Lincoln, Neb., where he was man-
ager, program director, enterlainer,
stenographer, song writer and jani-

b

THAD HOLT, president and treasurer
of the Voice of Alabama, Inc., opera-
tors of WAPI, WAFM and WAFM-TV,
Birmingham, Ala., was born in Sum-
terville, Ala. After graduation from
Colorado College, he entered the
advertising and sales work field and
remained there for 20 years. Among
the companies Thad was associated
with  were: Fawcet! Advertising
Agency and the Wofford Oil Com-
pany, as advertising and sales man-
ager. He entered the radio field in
1937 with WAPI, Birmingham. In

w

HOLT

w

w

wha! they might expect from this
new field. Demonstrations were
started in Sept., 1839. With World
War II blocking progess. Sid ordered
full speed ahead, following V-J Day,
and KDYL-TV took to the air on April
19, 1948,—1he firsl TV station be-
tween St. Louis and Los Angeles to
be on the air regularly. Sid's early
yvears of experience in {ilm and show
business made him particularly
adapiable to TV and the KDYLTV
operations have been characterized
with a flair for showmanship.

tor. Later in 1928 he joined WKY,
Cklahoma City, as g.m. and built
that station into one of the top radio
properlies in the country. His out-
standing record of WKY led to his
appointment in 1945 by ABC as g.m.
of the network-owned KGO in San
Francisco. In May, 1949, when ABC
opened its TV station, KGO-TV,
Gayle found himsell once more in a
pioneer role. Starting out with «a
S5day, 15-hour programming week,
KGO-TV is now televising 7 days a
week with 60 plus hours of program-
ming.

1946 he starled the first FM opera-
tion in Alabama with WAFM, and
opened up Alabama's first TV sta-
tion in 1949 with WAFM-TV. Well-
known in Alabama circles, Thad has
served as Slate Director of FERA,
WPA, CWA and the NYA. In addi-
tion he was at one time assistant
national adminisirator of the WPA
in Washington. Thad, a Phi Beta
Kappa, was also at one time vice-
president and half owner of Famous
Features Syndicate in New York.
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STANLEY E. HUBBARD, general mgr.
and co-founder of KSTP and KSTP-
TV, Minneapolis-St. Paul, Minn., has
the distinction of getting in on the
ground floor of three of the fastest
growing industries of modern times:
aviation, radioc and TV. While a
student a! Minnesota, in 1910, he
buill one of the first amateur radio
transmitters in the state. Following
World War [ service, Stan estab-
lished Hubbard Field at Louisville.
A few months later he organized the
first commercial airline in the U. S,

RICHARD B. HULL, radio and TV
director for WOI, lowa State Col-
lege, is @ man who has come a long
way in a little time. Not only is he
responsible for the first educational-
ly owned TV stalion in he U. S., but
currently he is also TV chairman
for NAEB and director of Region IV
of that group. Dick has served 3
terms as presidenl of the National
Association of Educational Broad-
casters, and in 1946 and ‘47 was
president of the lowa Radio News
Editors. After graduation from lowa
Slate in 1938 he served as radio

GEORGE S. JOHNSON, general man-
ager and chief engineer for KOBTV,
Albuquerque, N. M., first became
interested in radio when he had an
opportunily to experiment with a
neighbor’'s wireless set. With pass-
ing years this interest grew and in
1922 he had oblained his Amateur
Operator's license in San Diego,
Calif. In 1928, George graduated
from the University of Colorado, and
immediately entered the radio de-
parimen! of the General Electric
Company in Schenectady, N. Y.,

\;1-:—
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HUBBARD

g
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w

and laid out their routes still used
by airlines today. In 1924, Stan
started WAMD in Minneapolis. The
stalion call-letters were changed to
KSTP in 1928. In June, 1939, he pur-
chased one of the first television
cameras and began experimenting
with the medium. On April 27, 1948,
KSTP-TV, under Stan’s guidance, be-
gan {ull commercial operation,
housed in the station's ultra-modern
radio city building and the only
structure in the area built exclu-
sively for radio-TV production.

W

specialist for the Universily of Minne-
sota's Agricultural Exlension Service
and worked with WCCO, KSTP,
WTCN, and KUOM, «ll in Minn. At
WOI-TV, where he was named di-
rector in 1946, Dick has instituted a
lhree-fold policy. First, o give the
Ames-Des Moines area a compleie
nelwork program service; secondly
to train limited numbers of students
in actual TV slation situations and
thirdly to conduct continuing pro-
grams of research on TV audience
impact.

%

where he stayed for three years.
In 1932, George left this position to
become chief engineer for KOB,
where he built the station’s first 10
kilowatt 1{ransmitter, and installed
the first 50 kilowait transmitter in
1941. When KOB applied for a TV
sialion in 1946 George was made
general manager and chief engineer.
Today he still retains these duties
and is also chief engineer for KOB-
AM. He was born in Spokane, Wash-
ington on March 16, 1906.

o

1082

www americanradiohistorv com


www.americanradiohistory.com

e o o 1950 — TV STATION

PERSONALITIES — 1951 o o o

w

KLAUS LANDSBERG, vice-president
of Paramount TV Productions, is cer-
tain to figure prominently whenever
TV pioneers both in Europe and
America are discussed. Though only
in his early thirties, Klaus is recog-
nized as one of the leading authori-
ties in the TV fields. He has been
actively engaged in this work for
over 16 years, and he has started
more TV programmingirends than
any other single individual in the
nation. In 1937, Klaus was appoinied
laboratory engineer and assistant to
Dr. Korn, the invenior of picture

W

H. P. LASKER, general manager of
WLW-D, Daylon, Ohio, was born
and educated in Europe. His first job
was working in itransportation ad-
vertising in France and England,
which gave him the experience need-
ed to take on the dulies of director
of transportation advertising for
WLW, when he came to this country.
Pete held that post for the Crosley
interests for ten years before being
appointed sales manager for the TV
outlet in Dayton. A litfle over a
yvear ago he was appointed to his

A

JAMES LEONARD, general manager
of WLW-C, Columbus, Ohio, laid the
groundwork for his career in radio
through his asscciation with the Uni-
versity of Florida's station, WRUF,
as announcer, producer and sports-
caster in 1934. Two years after his
graduation Jim joined the staff of
WLW in Columbus, and the combi-
nation was so good it's lasted all
this time. At WLW, Jim became one
of the station’s outstanding stars,
gaining national recognition through
his announcing, singing, MC work,

b g

w
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¥
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telegraphy, in Berlin, Germany. Com-
ing to America in 1938, Klaus went
to work for Farnsworth TV, Inec., as
development engineer and the next
vear was with NBC. It was during
this period that Klaus helped make
possible the [irst public demonstra-
tion of TV at the World’'s Fair. After
working with DuMont laboratories he
was sent ‘o Hollywood lo organize
W6XYZ, the Paramount Picture TV
station in 1941. This TV outlet was
on the air 5 years on an experimen-
lal basis before it became KTLA.

present post. Pete is a devotee of
sports and is a leader at the many
staff parties on the skating rinks,
swimming pools and tennis courts.
“The harder you work the body,”
Pete says, “the harder you can work
the mind.” While he was born and
educaled abroad, Pete is constantly
crusading for direciness of speech
and action in the true American tra-
dition and believes the job's the
thing. Recently his program director
asked Pete to appear on a three-city
newscast, during the height of an
ice-storm, on skates—and Pete did.

and participation on various dra-
malic programs. In 1944, he accepted
the position of program director of
WSAI also a parl of the Crosley
Corporation, and during this time he
also {aught special radio courses at
Cincinnati's College of Music, and
was instrumental in the development
of new talent in that cily. In accept-
ing the position of general manager
of WLW-C in 1949, Jim assumed the
responsibility of establishing Colum-
bus’ first TV station and has made
it pay off.
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CECIL D. MASTIN, general manager
of WNBF and WNBF-TV, Bingham-
ton, N. Y., was born in Fairport,
N. Y. He entered Syracuse Universily
to study law but after two years he
left to pursue the study of voice in
New York. He produced a vaudeville
act, Mastin and Melvin, and gained
thealrical experience from about five
years with three different acts which
he wrote and produced. "Cec’ wenl
to Binghamton in 1915 and estab-
lished a successiul voice studio there.
In addition to his teaching, “Cec” in-
slituled several concert courses and

pis

JOHN McCCRMICK, general man-
ager of WTAM-WNBK, Cleveland,
Qhio, is a prime example of a man
who eats, breathes and sleeps tele-
vision. His introduction to this in-
dusiry began in 1929 when he joined
the staff of radio stalion WGBS in
N. Y. as an announcer. Since that
time he has been connected with
praclically every phase of radio and
TV with the possible exception of
engineering. He was named program
director, WGBS, and remained with
them when the siation coame under
the Hearst banner and changed its

JOHN M. OUTLER, Jr. was born in
Melcalf, Ga., and after attending
local schools was graduated from
Young Harris College and later from
Emory College. John's first job was
classified adverlising manager of the
Augusta Herald. In 1916 he joined
the Atlanta Journal staff, handling
real estate adverlising from 1916
until he enlisted in the Army in 1917.
John returned to the Journal in 1919
as automobile editor--a position he
held until 1926 when he became
manager of the paper’'s Roto Adver-
tising Department. John entered ra-

_);L

founded the Binghamicn Civic Music
Series in 1926, and also focunded the
Binghamton <Choral Society. With
business experience gained as a
partner in a local music store, “Cec”
became program director of WNFB
in 1929. When the station was
bought by the Wiley B. Jones Ad-
verlising Agency in 1932, he became
general manager. In 1942, FM was
added and “Cec,” who had been
aclive in early developmeni of FM,
added WNBF-FM to his chores.

MASTIN ‘lgi\lgl?-:F-TV was launched on Dec. 1,

o %

call letters to WINS. In 1934 John
became program and production
manager at WKRC, Cincinnati, and
manager in 1936. In 1938 he trans-
X ferred to WCCO, manager, and in
w Feb. 1940, he was called to NBC o
i serve with their Chicago network
% J sales division. John has also seen

/ service as radio direclor of the
Republican National Commilltee un-
der Herbert Brownell in Washington,
D. C. from Feb. 1945 until May 1946,
at which time he returned to NBC
sales in Chicago. John came to

McCORMICK WTAM-WNBK in 1948.

dio as business manager of WSB in
1930 and became general manager
in 1944. With the inauguration of
TV in 1948 he assumed the double
duties of general manager of both
the AM and TV operations, As man-
ager of the South's largest radio sta-
lion and first TV outlet, John has
been a spckesman for local station
TV interests and particularly for
local programming in the medium.
He has been a member of the Stand-
,,@ . § ards of Practice Committee of the
NAB as well as chairman of the Sales

OUTLER Manager's Executive Commiltee.
2 3t
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ARDEN X. PANGBORN, newly ap-
pointed general manager of WOAI
and WOAI-TV, San Antonio, Texas,
enlered the radio field back in 1940
when he lefl his post as managing
editor of the Porlland “Oregonian’ lo
assume managership of KGW and,
KEX, the then Red and Blue outlels
in the Northwest city. A sports
writer at 18, he gave up his job with
the “Oregonian” to work his way
through the Universily of Oregon
and returned to the paper in 1929.

He became managing editor in 1938
and during his newspaper vyears
also wrote for lhe pulps. The next
vear “Pang” entered the radio field
and within twelve months was elect-
il ed Pacific Coast representative on
| the first NBC planning and advisory
committee. Later, "Pang’ returned to
his post of managing editor of the
“Oreganian,” a position he held un-
til his recen! appointment lo the gen-
eral manageship of the AM and TV
oullels of Southland Industries, Inc.

PANGBORN
w w e

W. D. ROGERS, ]JR., vice-president
and general manager of KEYL-TV,
San Antonio, Texas, has been prom-
inent in Southwest advertising «ir-
cles for many years. He was former-
ly general sales and advertising
manager of the Coca-Cola Bottling
Co. of West Texas, and served as
president of the Lubbock Advertising
Club and the Lubbock Sales Execu-
tives Club. Aclive also in the Lions
Club, Dub is past director of the Lub-
bock Lions Club, recognized as the

largest in the nation and the fourth
largest in the world. During World
War 1I, he served in the Air Force
for three years uniil his discharge.
Moving to San Antonio in Feb., 1950,
he assumed active management of
KEYL which was then still under
construction. At a meeting in Chi-
cago, Jan., 1951, he was elected lo
the TV board of directors of KEYL.
He is an alumnus of Baylor Uni-
versity, and a member of the Ma-
sonic Lodge.

W w %

LEE RUWITCH, vice-president and
general manager of WTV], Miami,
was born in Escanaba, Michigan.
He has been associated with the sta-
tion since August, 1948, when the
WTV] was still in the construction
stage. At the lime, Lee was rounding
out his second year as executive
assistant 1o Col. Mitchell Wolfsen,
co-founder of the stalion. Following
his graduation from the University
of Minnesota, Lee was associated
with Joseph Ruwich & Sons Depart-
ment Store in Norway, Michigan.

During the war he served three-and-
a-half years in the Navy, mostly in
the South Pacific, emerging as a
Lieutenant. During the past year,
Lee has traveled thousands of miles
visiting other TV operations to secure
first-hand information and to study
personnel and operating methods of
both large and small outlets. As a
result. WTV] has grown in stature
during the year. Lee was named
general manager of the station in
1949 and in January, 1950, he was
elevated to vice-president.

RUWITCH

¥ w Ye
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OWEN SADDLER, general manager
of KMTV, Omaha, Neb., can look
back upon colerful diversified career
whenever he wants to. He has been
an English Instructor at two univers-
ities, @ newspaper reporter, and has
spent three years in the legal de-
partment of E. . Du Pont de Nemours
& Co. Add to this 13 years in radio
and TV with the May Broadcasting
Co., and you find a well-assimilated
man. His first experience with radio
came in 1938 when he was still
working for his Ph.D. at Northwes-

FRANK P. SCHREIBER, manager and
treasurer of WGN, Inc., operaiors of
WGN, WGNB and WGN-TV, has
been with the parent Tribune Com-
pany for thirty years. During this
period he has taken an active and
important part in the growth of WGN
lo o place of prominence in the mid-
west AM field and has guided the
development of WGN-TV in the tele-
vision field. Frank joined the Tribune
in 1918 as a sporis writer. In 1926
he was named assistant sports edi-
tor and by 1928 was made assistant

VICTOR A. SHOLIS, vice-president
and direclor of WHAS and WHAS-
TV, Louisville, Ky., was born in Scol-
land of Lithuanian parents. After this
novel beginning he came to Chicage
and in 1929 became a U. S. citizen
through the naturalization of his
father. Atlending the University of
Nlincis he graduated summa cum
laude in 1931 with a B.S. degree in
journalism. In 1934 he joined the
Chicago Daily Times, where he be-
came political editor. He served in
this capacity until 1939 when he be-
came a special assistant to Secretary

SCHREIBER

SHOLIS

prd

Ae

tern U. At that time he met the late
Earl May, founder of KMA and a
radio picneer, who lured him to the
station in 1938, Owen became assis-
tant to the president and, in 1945,
became general manager. He has
carried over into TV all the enthusi-
asm he has developed working in
radic. He has managed KMTV since
its inception in Omaha, Sept. 1, 1949,
and at present many TV executives
consider KMTV as a model TV oper-
ation.

general purchasing agent. Three
years later he joined WGN as direc-
lor of public relations. In 1940, Frank
was named station manager. He has
more than a professional interest in
WGN's network. Mutual. In fact,
Frank feels more like a parent of
the network since he was present
at the birth of the web in 1936 when
WGN formed the Quality Network,
which, a short time later, became
Mutual. Frank is a native Chicagoan,
graduale of Northwestern University,
and a red-hot sports fan.

ke

of Commerce Harry Hopkins. He re-
signed from the Dept. of Commerce
and became a direclor of the Clear
Channel Broadcasting Service in
Washington in 1941. After serving
three years in the Army he returned
to CCBS, but resigned in 1947 to
accept the post of director at WHAS.
At this 50,000-watt clear-channel sta-
tion he has set a pace for outstand-
ing local and public service program-
ming, and recenily became the sec-
ond Kentuckian ever to receive the
American Cancer Society's award
for meritorious service.

§34
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FRANKLIN SNYDER, vice-president
and station manager of WXEL, Cleve-
land, was born in Pittsbough. After
graduation from the Carnegie Insti-
tute of Technology, where he ma-
jored in architecture, he joined the
Jones & Laughlin Steel Corporation
in the consiruction engineering de-
partment, In 1938, Frank and several
of his friends formed the Quality
Laboratories, a company engaged in
the manufacture and sale of drugs
and cosmelics. This organization
lasted five years and Frank went on
to the Dravo Corporalion, a ship-

w

HARRY L. STONE, general manager
of KPHO and KPHO-TV, Phoenix,
Arizona, is a veteran of 27 years in
the radio business. A believer in the
idea that network programs need not
originate in New York, Chicago or
Los Angeles, Harry set about finding
a format early in life that would
warrant national recognition. Qut of
one of his brainstorms came “Grand
Ole Opry.” still a top Hooper show
coast-to-coast. Harry also has io his
credit such talen! discoveries as
Eddy Arnold, Roy Acuff, Minnie
Pearl and Ernest Tubb, and was in-

¢

KENNETH W. STOWMAN, television
sales manager of WFIL-TV, Phila-
delphia, is a veteran of 25 years in
the broadcasting field. He joined the
WFIL staff in 1945 as assistant to
the general manager, following three
and a half years with the U. S. Navy.
Belere assuming his present position
in 1948, Ken directed WFIL-TV op-
erations for moere than a year, be-
ginning in February, 1947. During
this period the slation went on the
air for the first time. In the mid-
twenties. Ken left a job as radio
editor of a Philadelphia newspaper

w

w”

SNYDER

W

STONE

A

STOWMAN

¥

w

building firm. In 1944, he trans-
ferred lo the Magnetic Metals Co.,
where he served in a sales position.
At the conclusion of the war the
firm converted to the manufacturing
of radio and TV parts. As a result
of his business contacts, he became
iriendly with Herbert Mayer, presi-
dent of Empire Coil Co., who was in
the process of developing a TV sta-
lion in Cleveland. Resigning from
Magnetic Metal in 1949, Frank
helped construct and organize WXEL
and finally assumed active manage-
ment.

¢

sirumental in giving Dinah Shore
her first start. Though he is far from
being a songwriter by irade he re-
cently collaborated with a friend
and produced “Chattancoga Shoe-
shine Boy" which swept the nation.
Formerly vice-president and general
manager of WSM and WSM-TV.
Nashville, Tenn., he assumed the
general managership of KPOH-AM-
TV this past year. Harry’s main ob-
jective appears to be the creation of
local live shows for both radio and
TV worthy of local acclaim, and pro-
duced for national recognition.

fo join the staff of a local radio
station. Since then he has been asso-
ciated with the medium, except for
his Navy hitch. While in the service
he was a lieutenant on the staff of
Rear Admiral C. E. Rosendahl, chief
of the Naval Airship Training Com-
mand at Lakehurst, N. J. Ken studied
business administration at Temple
Universily before entering on his
career and is a member of the Poor
Richard Club and the 50 Club, as
well as a board member of T & A
of Philadelphia.
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HARRY BANNISTER, general man-
ager of WWTJ, Detroit, has AM, FM
as well as TV activities under his
guidance. Harry entered radio in
1931 as a salesman for WMBC in
the Motor Cily. Later he went with
WJIR and in 1933 he joined WW]
as a salesman. Harry became scales
manager for the station in 1935 and
was appointed general manager in
1941. He is a lormer member of the

Before entering radio, Harry was
associated with E. 1. duPont de
Nemours and with Brewer Co. He
also did a live-year stint with the
American Druggist syndicate. In all
jobs he was in sales or sales super-
vizing. On the more personal side,
Harry, at his own admittance, is the
best gin rummy player and worst
crap shooter in radio or TV. He also
beard of diretiors of the NAB and admits that he plays a viclent game
is a member of the Stalions Planning of croquet every week-end, in sun,

and Advisory Committee of NBC. EANNISTER snow, sleet or ice.

in the development of radar during
the war. He served aboard the
U.5.8. California, and later was on
the staff of Adm. Nimitz, commander
of the Pacific Fleet. Released from
active duty in 1945 he became man-
ager of WKY on Jan. 1, 1946, and
divided his altention between man-
agementi of the AM station and direc-
tion of preparations for the advent
of TV in Cklahoma. WKY-TV went
cn the gir commercially Jurie 6, 1949,
with a weekly schedule of about 15
hours of programming.

P. A. SUGG, vice-president of the
WKY Radiophone Company and
manager of WKY and WKY-TV, Ok-
lahoma City, Okla., became inter-
ested in radio back in 1920 when
the medium was slill a gadget, and
has been in it ever since. In 1929 he
entered commercial radic with KPO,
San Francisco, and two years later
moved to NBC where he served as
control supervisor in charge of tech-
nical network operations. A Navy
reservist, Bud was called to active
duty in 1940, and had a major role

% &

accounts as O'Henry Candy Bars,
Crackerjacks and Campfire Marsh-
mallows. Mcving to the coast in
1939 he opened an office for Free &
Peters, radio represeniatives in L. A.,
and a year later became commercial
mgr. of KSFO. Early in 1943, Haan
moved to Earle C. Anthony, Inc., as
account executive for KF1. In 1947 he
became sales manager for KFI, and
the following year was prcmoted to
program director and coordinator of
TV, and finally manager of KFI-TV
in Oct., 1948.

HAAN J. TYLER, manager of KFI-TV,
Los Angeles, Calif., became inter-
ested in the radio field because of
an old hobby, quartet singing, which
had placed him before the micro-
phone for over 5 years with the
Edgewater Four around Chicago. He
started as a partner in the Broad-
casting Checking Bureau, which
ceased to exist as broadcasting fa-
cilities increased and became more
dependable. In 1934 he joined the
John H. Dunham Company as an
account excculive, handling such
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Of The United States
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Station City—State Page Station City—State Page
KDYL-TV . Salt Lake City, Utah...... 1116 WHBF-TV ., Rock Island, HL........... 1101
KECA-TV . Hollywood, Cal. ......... 1091 WHEN . ., Syracuse, N. Y............ 1108
KEYL . . Son Antonio. Tex.......... 1115 WHIO-TV . Dayton, O. .............. 1111
KFI-TV . . Los Angeles, Cal.......... 1093 WICU . ., Erie. Pa. ................ 1113
KFMB-TV . San Diego, Cal............ 1095 WIJAC-TV . Johnstown, Pa. ........... 1113
KGO-TV . San Francisco, Cal... 1095 WIJAR-TV ., Providence, R. L.......... 1114
KINGTV . Seattle, Wash. .. ......... 1117 WIBK-TV . Detroit, Mich. ............ 1104
KLAC-TV . Hollywood, Cal. ......... 1093 WIJIM-TV . Lansing, Mich, ........... 1104
KMIV . Omaha, Neb. ............ 1105 WIZ-TV New York. N. Y........... 1107
KNBH . Hollywood, Cal. ......... 1093 WERC-TV  Cincinnati, O. ........... 1109
KOB-TV . Albuquerque, N, M........ 1106 WKIV . . Utica. N. Yo.............. 1108
KOTV . . Tusa, Okla. ............. 1111 WEKY-TV . Oklahoma City, Okla...... 1111
KPHO-TV . Phoenix, Ariz. ........... 1091 WKZO-TV  Kalamazoo, Mich. ........ 1104
KPIX . . San Francisco, Cal........ 1095 WLAV-TV  Grand Rapids, Mich....... 1104
KPRC-TV . Houston, Tex. ............ 1115 WLW.-C Columbus, O. ............ 1110
KRLD-TV . Dallas, Tex. ............. 1115 WLW-D Dayton, O. .............. 1111
KRON-TV . Son Framcisco, Cal........ 1095 WLW-T Cincinnati, O. ........... 1109
KSD-TV St. Louis, Mo.............. 1105 WMAL-TV  Washington, D. C......... 1096
KSL-TV Salt Lake City, Utah...... 1116 WMAR-TV  Baltimore, Md. ........... 1103
KSTP-TV St. Pqul-Minneapolis, Minn. 110§ WMBR-TV Jacksonville, Fla. ......... 1097
KTLA . . Los Angeles, Cal.......... 1095 WMCT . Memphis, Tenn, .......... 1114
KTSL . . Hollywood, Cal. .......... 1093 WNAC-TV  Boston, Mass, ............ 1103
KTTV . . Los Angeles, Cal.......... 1093 ‘WNBF-TV Binghamton, N. Y......... 1106
WAAM-TV Baltimore, Md. ........ ... 1103 WNBK . Cleveland, O. ............ 1110
WABD . . New York. N.Y........... 1107 WNBT . . New York. N. Y........... 1107
WAFM-TV  Birmingham, Ala. ........ 1091 WNBW Washington, D. C......... 1096
WAGA-TV Atflonta, Ga. ............. 1098 WNBQ . . Chicago, Ill. ............. 1099
WATV . Newark, N. J.......... ... 1106 WNHC-TV  New Haven, Conn......... 1096
WAVE-TV  Louisville, Ky. ........... 1102 WOAI-TV . San Antonio, Tex.......... 1116
WBAL-TV Baltimore, Md. ........... 1103 WOC-TV Davenport, lowa ......... 1101
WBAP-TV Ft. Worth, Tex............ 1115 WOILTV Ames, lIowa ............. 1101
WBEN-TV Buffalo, N. Y............. 1106 WOR-TV New York. N. Y.......... 1107
WBKB Chicago. Ill. ............. 1099 WOW-TV . Omaha, Neb. ............ 1106
WBNS-TV Columbus, O. ......... ... 1110 WPIX New York, N. Y........... 1108
WBRC-TV Birmingham, Ala. ........ 1091 WPTZ Philadelphia. Pa. ........ 1113
WBTV . Charlotteville, N. C........ 1109 WRGB . Schenectady, N. Y........ 1108
WBZ-TV Boston, Mass. ............ 1103 WSAZ-TV . Huntington, W, Va........ 1117
WCAU-TV  Philadelphia, Pa. ........ 1113 WSB-TV Atlanta, Ga. ............. 1099
WCBS.-TV New York, N. Y........... 1107 WSM.-TV Nashville, Tenn. ......... 1114
WCPO-TV  Cincinnati, O. ............ 1109 WSPD-TV . Toledo. O. ............... 1111
WDAF-TV  Kansas City. Mo.......... 1105 WSYRTV . Syracuse, N. Y............ 1108
WDEL-TV ~ Wilmington, Del. ......... 1096 WTARTV  Norfolk, Va. ............. 1116
WDSU-TV ~ New Oreans, La.......... 1102 WICN-TV  Minneapolis, Minn. ....... 1105
WDTV . . Pitisburgh, Pa. ........... 1114 WIMITV . Milwaukee, Wis. ......... 1117
WENR-TV Chicago, 1. .............. 1099 N

WEWS Cleveland, O. .. . " 1110 WTOP-TV chshfngton. D. C......... 1096
WFAATV Dallas, Tex. .......... ... 1115 WTTG . . Washinglon, D. C......... 1097
WFBM.TV  Indianapolis, Ind. .. ....... 1101 WTTV Blocmington, Ind. ........ 1101
WFIL-TV Philadelphia, Pa. ......... 1114 WIV] . Miami, Fla. .............. 1098
WFMY-TV Greensboro, N. C.. .. ... ... 1109 WIVN . Columbus, O, ............ 1111
WGAL-TV  Lancaster, Pa. ........... 1113 WITVR . . Richmond, Va. ........... 1116
WGN-TV . Chicago, Ill. ............. 1099 WWI-TV Detroit, Mich. ............ 1104
WHAM-TV Rochester, N. Y........... 1108 WXEL . Cleveland, O. ........... 1110
WHAS-TV  Louisville, Ky. ........... 1102 WXYZ-TV . Detroit, Mich, ............ 1104
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TV STATIONS

1950—1951

The following list of Television Stations reveals that 107 sta-
tions are operating in 63 markets. This is an increase of six sta-
tions over the 101 stations operating in 59 cities last year. The
total number of TV sets in use as of April 1, 1951, was 12,171,500,

ALABAMA

—

ARIZONA

WAFM-TV

BIRMINGHAM—1943—ABC-CBS

PARAMOUNT
Channel: 13..... AP: 136 Kw...... VP: 26 Kw.
Owned-Oper. By....... Voice of Alabama, Inc.

Business-Studio Address. ..Protective Life Bldg.

Phone Number ...................... 3-8116
Transmitter Location. ..... Radio Park-Red Mt.
Air Time................... 98 hours weekly
News Service ..............coiiiinn, INS
Representative .................. Radio Sales
Membership .................. ... ... NARTB
Ch. of the Board.................. Ed Norton
Pres., Gen. Mgr................... Thad Holt
Sta. Mgr,, Pgm. Dir........... Lionel F. Baxter
Commercial Manager. ...... C. P. Persons, Ir.
Film Production............... Burtt McKee, Jr.
Chief Engineers. ...]Jimmy Evans, N. H, Hurley
Manager of Operations......... E. H. Mitchell
Consulting Engr............. A. D. Ring & Co.

WBRC-TV

BIRMINGHAM—1943—NBC-DuM

Channel: 4........ AP: 7.25....VP: 14.25 Kw.
Owned-Oper. By...... Birmingham Bcstg. Co.
Business-Studio Address......... WBRC Bldg.
Phone Number ................ ... ... 4-7741
Transmitter Location........... Red Mountain
RirTime..................... 63 hrs. weekly
News Service..............ccvuunn. AP, INS
Representative. ... ....... Paul H. Raymer Co
Membership ........................ NARTB
President................ Eloise Smith Hanna
General Manager. ............ G. P. Hamann
Commercial Manager. ....... Don D. Campbell
Program Director. ............... M. D. Smith
Promotion Director................. John Orr

Dir..or News & Special Events.DavenportSmith

Production Manager  ..... W. D. Smith
Publicity Director........ .......... John Orr
Dir. of Remotes. .............. Millard Almon
Chief Engineer................ G. P. Hamann

1091

KPHO-TV

PHOENIX-—1948—

ABC-CBS-NBC-DuM
Channel: 5....AP: 8.7 Kw.....VP: 17.5 Kw.
Owned-Oper. By...... Phoenix Television, Inc.
Studio Address.......... 631 North First Ave.
Phone Number ...................... 4-7367
Transmitter Location........ 618 North Central
Bir Time .................... 70 hrs. weekly
News Service............coviiiiiiennn. INS
Representative .................. Petry & Co.
Pres. & Gen. Mgr............. John C, Mullins
Sta. Mqgr. & Prog, Dir........ Ronald C. Oxford
Commercial Mgr..................... Gil Lee
Dir. of News & Spec. Events...... Art Sprinkle
Chiet Engineer....... George L. McClanathan

CALIFORNIA

KECA-TV

HOLLYWOOD—1949—ABC

Channel: 7 AP: 15 Kw.
Owned-Oper. By....American Becastg Co.. Inc,
Business-Studio Address....... ABC-TV Center
Phone Number............ NOrmandy 3-3311

Transmitter Location.............. Mt. Wilson
Rirtime. ................... 73 hours weekly
News Service................... AP, INS, UP
Representative .............. ABC Spot Sales
President ............ Robert E. Kintner (ABC)
General Manager. ............... F. Samuels
Station Manager.............. Richard Moore
Commercial Manager. ... William K. McDaniel
Program Director............ John 1. Edwards

Promotion Director
Dir. of News and Special Events

James T. Vandiveer
Production Manager...... E. Carlton Winckler

John Hansen
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Southern Californians depend
on KTTV for news, sports
and outstanding television
entertainment every day.
KTTV now occuples
Hollywood’s newest, most
compact motion picture lot—

facilities which mean better

production, bigger audiences.

KTTV

Los Angeles Times Television
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Publicity Director. ............... Jerry Ross Business-Studio Address...... 1313 N. Vine St.
Film Editor.................... George Boggs Phone Number................ Hudson 2-213%
Director of Remotes........ James T. Vandiveer Transmitter Location....... 3800 Mt. Lee Drive
Chief Engineer............... P. G. Caldwell Air Time................... 20 hours weekly
Consulting Engineer......... Kear & Kennedy News Service...............cc.0o0an AP, INS
Representative ................ Blair-TV, Inc.
. Membership ........................ NARTB
President................... Willet H. Brown
K L A c - T v VP Chg. TV................. Charles L. Glett
Sales Manager. . ............. Robert B. Hoag
HOLLYWOOD—1948 Executive Producer.............. Cecil Barker
Channel: 13....Ap: 16.2 Kw.. .. .VP: 30.8 Kw. Promotion Director.............. John Hurley
Owned-Oper. By.......... KMTR Radio Corp. Dir. of News & Spec. Events....... Bill Symes
Bus.-Studio Address. ..1000 N. Cahuenga Blvd. Production Supervisor. .. ... R. P. Anderson, Ir.
Phone Number......oouu..... HUdson 2-7311 Publicity Director............... Mark Finley
Transmitter Location. . . .. .. .. Atop Mt. Wilson Director of Production......... Donald M. Hine
Rir Time. ..o voonooe oo, 96 hours weekly Director of Remotes.......... Gilbert Wyland
News Service.........covevviiinnnn INS, UP Chief Engineer.................. Harold Jury
Representative............. Katz Agency Inc. Dir. of TV Research.......... Harry R. Lubcke
President ..................... Dorothy Schiff
Exec. V.P., Gen. Sta. Mgr...... Don Fedderson _—
Commercial Manager............ Dave Lundy
Program Director................ Fred Henry
Promotion Director............... Jack Miller K T T v
Dir. of News & Special Events. ...]. McNamara
Production Manager............. Don Forbes LOS ANGELES—1949—CBS
Publicity Director................... Red Doff Channel: 11....AP: 16.6 Kw.....VP: 30.9 Kw.
Director of Film, Remotes......... Fred Henry Owned-Oper. By................. KTTV, Inc.
Chief Engineer............ Robert W. Conner Business Address.......... 5746 Sunset Blvd.
Consulting Engr.....Craven, Lohnes & Culver Phone Number............... HUdson 2-7111
Transmitter Location ............. Mt. Wilson
e Air Time................. 76Y2 hours weekly
News Service ........iiei i, AP
K N B H Representative .................. Radio Sales
President ................. Norman Chandler
HOLLYWOOD-—1949-_NBC General Manager....... Harrison M. Dunham
X Commercial Manager.......... Frank G. King
Channel: 4...... Ap: 8. Kw....... VP: 15 Kw. Program Director ............. Robert Purcell
Owned-Oper. By...National Broadcasting Co. P .

. . N rom., Pub, Dir................. John R. Vrba
Business-Studio Address...... 1500 N. Vine St. Dir. of N d Special Events . . Bob Brecknes
Phone Number ............ Hollywood 9-6161 p;!‘ of Mews and Special Lvents. . eckne
Transmitter Location.............. Mt. Wilson _oduct_xon Manager. ......... Charles Koc.ms

o Film Director................. Tom Corradine
Air Time................... 75 hours weekly Di R Bob Breck
News Service................... AP, INS, UP re ctor Oi. SMOtes. ...t it recner

- Chief Engineer....... ......... Joseph Conn
Representative............... NBC Spot Sale c 1t .
onsulting Engineer. ... .. Caven, Lohnes and
General Manager....... Thomas B. McFadden Culver. Washington, D. C :
Commercial Manager. ..... Donald A. Norman ) ce
Program Director............ Robert V. Brown
Promotion Director........ Richard Eisiminger
Dir. of News & Spec. Events. . .Roger Spraque
Production Manager........ Edward H. Sobol K F I - T v
Publicity Director............ Robert Pelgram
Film Director............ Robert Guggenheim LOS ANGELES—1948
Director of. Remotes............... A. V. Cole Channel: 9...... AP: 18 Kw....... VP: 34 Kw.
Chiet Engineer.............. Robert W. Clark Owned-Oper. By....... Earle €. Anthony, Inc.
_ Business-Studio Address..141 N. Vermont Ave,
Phone Number ............... Dunkirk 2-2121
K T S L Transmitter Location.............. Mt. Wilson
Air Time................... 15 hours weekly
News Service...........ccoivueenn.. AP, UP
HOI’LYWS%D -EEEE:JSI—DuM Membership ................... TBA. NARTB
Station Mamager............... ..H. 1. Tyler
Channel: 2...... AP: 2.5 Kw...... VP: 15 Kw. Program Director............ Kenneth Higgins
Owned-Oper.. .. Thomas S. Lee Enterprises, Inc. Commercial Manager........... John Bradley
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DEC 1950 — JANUARY 1951

HOOPER 7£L£LV/S/o/ AUDIENCE INDEX
SHARE OF TELEVISION AUDIENCE

v TV TV TV TV TV v
TIME seTs. | Station | Station | Station | Station | KTLA | Station | Station | OTuER
IN.USE “Al ng ne np WEH wEn
SUNDAY AFTERNOON * i
SATURDAY DAYTIME o s | o.al 1.7 8* Lol 1ol o
B:00 AM.6:00 PA. 13. 4.9 3. . . 60. . . .
EVENING *
SUN. THRU SAT. 50.3|| 16.8 | 5.7 9.7 | 15.9| 33.3 7.4| 11.1| 0.1
6:00 P.M.-10:00 P.M.
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K T L A Gen., Sta. Mgr.. ............. Gayle V. Grubb

Commercial Manager........ Vincent Francis

) Program Director.............. Bloyce Wright

LOS ANGELES—1947 Promotion Director............ Maury Baker
Channel: 5...... AP: 15 Kk....... Vp: 30 Kw. Dir. of News and Spe, Events.. .... Vic Reed
Owned-Oper.. . Paramaunt TV Productions, Inc. Production Manager........... Russell Baker
Business Studio Address. ...5451 Marathon St, Publicity Director............... Maury Baker

Phone Number............. Hollywood 9-6363
Transmitter Location.............. Mt. Wilson
Air Time..........coo0enen. 50 hours weekly
News Service..........ocovvvnnn.tn INS, UP
Representative .............. Gris Rashbaum
Membership .......................... TBA
Gen. Mgr. & V-P, Paramount

T-V Prodse.....ccovvvnnn. Klaus Landsberg
Commercial Manager........ Harry Maynard
Senior Director................ Gordon Minter
Production Supervisor...... J. Gordon Wright

Director of News & Special Events....Jon Rice
Manager Studio Operations.Charles Theodore

Film Director............... Leland G. Muller
Director of Remotes............... John Silva
Chief Engineer ............. Raymond Moore

KFMB-TV

SAN DIEGO—1943—ABC-CBS-NBC

DUMONT
Channel: 8..... AP: 20.2 Kw...... VP: 20 Kw.
Owned-Oper. By........ Jack Gross Bestg. Co.
Business Address........... 1375 Pacific Blvd.
Phone Number ................... Main 2114
Transmitter Location.......... Mount Soledad
ARir Time................... 80 hours weekly
Representative .................... Branham
News Service...................... AP,.INS
Membership ........................ NARTB
President, General Manager. .. .Jack O, Gross
Commercial Manager........ William Edholm
Prog. Dir.. Dir. of Remotes. . ..Alvin Flanagan
Prom., Pub. Dir................. Neil Morgan
Prod. Mgr..............cciiiivnnn. Bill Fox
Chief Engineer........ ...... Thornton Chew

KGO-TV

SAN FRANCISCO-—1943—ABC

Channel: 7..... AP: 13 Kw...... VP: 27 Kw.
Owned-Oper. By......... American Bestg. Co.
Business Address........ 155 Montgomery St.
Phone Number............... Exbrook 2-6544
Transmitter Location. .Mt, Suiro, ABC TV Citr,

Bir Time................... 60 hours weekly
News Service.................. AP, INS, UP
Representative.... ......... ABC Spot Sales
President (ABC)............ Robert E. Kintner
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................. Phyllis Towner
.......... Bill Hollenbeck

Film Director
Director of Remotes
Chief Engineer
Censulting Engineer. .. ..

KPIX

SAN FRANCISCO—1948—CBS

DUMONT-PARAMOUNT
Channel: 5....AP: 154 Kw.....VP: 29.9 Kw.
OwnedOper.By................... KPIX, Inc,
Bus. Studio Address...... Mark Hopkins Hotel
Phone Number............... EXbrook 2-4567
Trans. Location..... Roof, Mark Hopkins Hotel
Rir Time..........cvvvnnnn. 53 hours weekly
News Service..............ccc.... INS, UP
Representative .............. ... ... Katz
Membership ........................ NARTB
President.......... ........ Wesley I. Dumm
V.P., Gen. Mgr............... Philip G. Lasky
VP—Sales ..................... Colin Selph
Commercial Manager............. Lou Simon
Program Director.......... .Sanford Spillman
Promotion Dir.................. Ray Mulvihill

Dir. News & Spec. Events. . .Forrester Mashbir
Film Director .................. Tom Stanford
Technical Director. . .............
Consulting Engineer Universal Research Labs

KRON-TV

SAN FRANCISCO—1943—NBC

Channel: 4..... AP: 7.7 Kw...... VP: 14.5 Kw.
Owned-Oper. By...... The Chronicle Pub. Co.
Business Studio Address...... 901 Mission St.
Phone Number............... GArfield 1-1100
Transmitter Location..TV Peak, San Bruno Mt.
Air Time......... ......... 70 hours weekly
News Service........................... AP
Representative.............. Free and Peters
Membership ........................ NARTB
General Manager. ........... Charles Thieriot
Director of Television.......... Harold P. See
Sales Director............... Norman Louveau
Program Director.............. Patric Crafton
Promotion Director............... Don Knight
Dir. of News and Spe. Events. . A, H, Constant
Publicity Director............... Dave Ohman
Chief Engineer.................. R. A. Isberg
Film Director...................... B. Kotrich
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CONNECTICUT

WNHC-TYV

NEW HAVEN—1948
ABC-CBS-MBS-NBC-DuM

Channel: 6. ..... AP: .957 Kw.....VP: 1.82 Kw.
Owned-Oper. By....The Elm City Bestg. Corp.

Business-Studio Address...... 1110 Chapel St.
Phone Number ....................... 6-9826
Transmitter Location............. Gaylord Mt.
ABirTime ................... 91 hours weekly
News Service...............ocnvun. AP, INS
Representative ........................ Katz
Membership .............. ... ...... NARTB
President. .................. Patrick J. Goode
Sec.-Treas, ............... Aldo De Dominicis
Station Manager. . ............ James T. Milne
Commercial Manager. .. .. Vincent J. Callanan
Prod. Mgr., Progr. Dir.. ....... David K. Harris
Dir. of News & Spec. Events...... ... ......
Publicity Director.............. Marion Hosko

Dir. of Rem., Chi. Engr.. .. Vincent DeLaurentis

DELAWARE

WDEL-TV
WILMINGTON—1943—NBC-DuM

Channel: 7....... AP: 5 Kw........ VP: 1 Kw.
Owned-Oper. By................. WDEL, Inc.
Business-Studio Address

Ajir Time................... 58 hours weekly
Phone Number .................cvvnnnn 7268
Transmitter Location...... New Castle County
News Service ................ciivnn. UP
Representative ..................... Meeker
Membership ........................ NARTB
Station Executive........ Clair R. McCollough
Station Manager........... J. Gorman Walsh
National Sales Manager. ... .. ]. Robert Gulick
Program Director............ James Adshead
Technical Director.............. J. E. Mathiot
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" DISTRICT OF
COLUMBIA

WMAL-TYV

WASHINGTON, D. C.—1947—ABC

Channel: 7.... AP: 12 Kw...... VP: 22 Kw.
Owned-Oper. By The Evening Star Bestg. Co.
Business Address.......... 724 14th St., N.W.
Phone Number................ National 5400
Transmitter......... Campus American Univ.
Air Time................... 65 hours weekly
Newspaper Affiliation...... The Evening Star
Representative. ............. ABC Spot Sales
Membership ........................ NARTB
News Service.................. AP, INS, UP
President .................. 8. H. Kauffmann
VP.&Gen. Mgr............... K. H. Berkeley
Commercial Manager....... Ben B. Baylor, Jr.
Program Director. . ............. Charles Kelly

Promotion Director.............. Howard Bell
Director of News & Spec. Evenis Bryson Rash

Publicity Director........ Mary Pauline Perry
Film Director............. Charles Bloomquist
Chief Engineer...... PN Frank Harvey

WNBW
WASHINGTON—1947—NBC

Channel: 4....AP: 10.5 Kw.....VP: 20.5 Kw.
Owned-Oper. By..... National Bestg., Co.. Inc.
Business-Studio Address....724 14th St.. N\W.

Phone Number................ REpublic 4000
Transmitter Location. ... Wardman Park Hotel
Rir Time................... 45 hours weekly
News Service................... AP, INS, UP
Representative. ... .......... NBC Spot Sales
Membership ................... TBA, NARTB
President............... Joseph H. McConnell
Washington Vice-Pres....... Frank M. Russell
General Manager. . .... Wililam R. McAndrew
Asst. Gen. Mgr........... George Y. Wheeler
Director of Programs........... Eugene Juster
Commercial Manager....... Mahlon Glascock
Engineer in Charge........... Donald Cooper
Business Manager.......... George Sandefer
Program Manager.............. Ralph Burgin
Sales Prom. Mgr............. Tom Geoghegan

Publicity Manager......... Walter Jay Royen

WTOP-TYV
WASHINGTON-—--1949—CBS

Channel: 9....AP: 144 Kw.....VP: 27.3 Ew.
Owned-Oper. By........ The Washingion Post
Business Address............ Warner Building
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Phone Number..................... Me. 3200
Transmitter Location...... 40th & Brandywine
Transmitter Location. .. .40th and Brandywine

St., NW.
Air Time.................. 100 hours weekly
Newspaper Affiliation....... Washington Post
News Service.............cvvivvieeennn.. AP
Membership ........................ NARTB
General Manager................ John Hayes
Commercial Manager........ George Hartford
Progr. Prod. Director............. E. 1. Halbert
News, Pub, & Prom. Director. .Cody Pfanstiehl
Production Manager............. E. 1. Halbert
Film Director.................... C. D. Dyatt
Chief Engineer............... L. A, Wilkinson

WASHINGTON—1945—DuM

Channel: 5....AP: 10.5 Kw.....VP: 17.5 Kw.
Owned-Oper. By..Allen B. DuMont Labs., Inc,
Business-Studio Address. ..12th & E. Sts.. N.W,

Phone Number................ STerling 5300
Transmitter...... 5217 19th Rd.. N.: Arlington
Air Time. ................ 40-45 hours weekly
News Service ................... Transradio
Representative........... DuMont Spot Sales
Membership ..........cccvvenvvernnn.. TBA
President............... Dr. Allen B, DuMont
General Manager........... Walter Compion
Commercial Manager...... Harold E. Sheffers
Program Director............... Roger Coelos
Prom,, Pub, Dir.............. Clarke Thornton
Dir. of Spec. Events & Remotes.Donald G. Roper
Film Director.................... Jules Huber
Chief Engineer.......... Malcolm M. Burleson

FLORIDA

WMBR-TYV

JACKSONVILLE—1949
ABC-CBS-NBC-DuM
Channel: 4..... AP: 74 Kw...... VP: 14.8 Kw.
Owned-Operated By........ Florida Bcstg. Co.
Business Address............. B. O. Box 5187
Phone Number ....................... 9-4477
Transmitter Location. .. ... Southampton & Vine
Air Time................... 84 hours weekly
News Service ...............ccovveannen UP
Representative ............... Avery-Knodel
President ....................... Frank King
Gen., Sta. Mgr............ Glenn Marshall, Jr.
Program Director.............. Bernie Adams
Prod. Mgr................cout John Sever
Chief Engineer............ Ernest Vordermark
Consulting Engineer............ Andrew Ring
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MIAMI—1948—ABC-CBS-NBC-DuM GEORGIA
Chemnel: 4.....AP: 1.1 Kw......VP: 2.2 Kw. =
Owned-Oper. By.......... Wometco Theatres w A G A - T v
Business-Studio Address...... 17 3rd St.. NW. ATLANTA 1947 CBS-DuM
Transmitter Location........ Everglades Hotel Channel: 5. ... .. AP: 95 Kw.. ..... VP: 18 Kw
Air Time................. 76%2 hours weekly Owned-Operated By......... Fort Industry Co.

News Service.............. ... o,
................ Free & Peters
.................. Mitchell Wolison
V.P., Gen,, Sta. Mgr............. Lee Ruwitch
John S. Allen

Pgm. Dir., Dir. of News & Spec. Evenis
Clyde H. Lucas

Lyn Morrow

Representative
President

Commercial Manager

Pub. & Promotion Director

Film Director................... Labe B. Mell
Dir. of News & Special Events. . .Ralph Renick
Program Coordinator........... John A. Shay

Chief Engineer Earl W. Lewis

Bus.-Studio Address.1032 W. Peachtree, N.W.
Phone Number Emerson 2541
Trans, Location

AirTime.................. 71Y2 hours weekly
News Service .......... ..., AP
Representative ................c00ueaan Katz
President................... George B. Storer
General Manager............ James E. Bailey
Sta. Mgr.,.......covvnnnn... Geo. B. Storer, Ir.

John W. Collins, Jr.
William R. Terry

Commercial Manager
Program Director

Promotion Director................. Lidie Lee
Production Manager........ M. Sidney Lasher
Publicity Director.............. N. A. Cannon

Chief Engineer................. Paul B. Cram
Consulling Engineer A. Earl Cullum, Jr.

exclusive
coverage of

south florida’s
gold coast....

NBC - CBS -
ABC - DUMONT

W

MIAMI

channel 4
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Represented by
FREE & PETERS, INC.

17 N.W. 3rd ST., MIAMI, FLORIDA
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T v News Service. . ................. AP, INS, UP

w S B - Representative. .............. ABC Spot Sales

Membership ................ ... ..... NARTB

ATLANTA—1948—ABC-NBC VP.inChg.......cooennn John H. Norton, Jr.

Channel: 8....AP;: 12:5 Kw...... VP: 23.8 Kw. General Manager.............. James Stirton

Owned-Oper. By....The Atlanta Newspapers, Sta., Comm. Mgr............. Roy McLaughlin

Inc. Program Director. ............... Fred Killian

Bddress ................. 1801 W. Peachiree Promotion Director............ Dean D. Linger

Phone Number................. Atwood 3827 Dir. of News & Spec. Events .Corneliug O'Dea

Air Time................... 90 ohurs weekly Publicity Director............... Elliott Henry

Newspaper Affiliations. . Atlanta Newsp., Inc. Film Director................ Polly Thompson

News Service...........co.oiiiiirennnns UP Chief Engineer.......... Edward C. Horstman
Representative ................... ... Petry
Membership ............... ... ...... NARTB

Managing Director. .. ..... ]. Leonard Reinsch w G N - T V

General Manager John M. Outler, Jr.
Commercial Manager Frank Gaither
Program Director............. Marcus Bartlett
Promotion Director............. Vincent Piano
Dir. of News & Spec. Events James Bridges
Production Manager........... Mark Toalson
Publicity Director........... Wayne Anderson
Film Director................... Jean Hendrix
Chief Engineer C. F. Daugherty

ILLINOIS

WBKB

CHICAGO--1940—CBS

Channel: 4 AP: 7.5 Kw...... VP: 11 Kw.
Owned-Operated By....Balaban & Katz Corp.
Bus.-Studio Address 190 North State St.
Phone Number............. RAndolph 6-8210
33 North LaSalle St.

Air Time.................. 112 hours weekly
News Service...................... UP, INS
Representative ....................... Weed
Membership ........ ............ ..o TBA
General Manager............ John H, Mitchell
Comptroller. ........... Mathew E. Vieracker
Program Manager............. S. C. Quinlan
Dir. of News & Spec. Events. .... Ulmer Turner
Publicity Director................. John Davis

Production Manager........... William Ryan
Film Director................... George Rice
Dir. of Remotes Phil Ruskin

Chiet Engineer............ William P. Kusack

WENR-TV
CHICAGO—1948—ABC

Channel: 7..... AP: 2.4 Kw...... VP: 4.35 Kw.
Owned-Operated By American Bcestg., Co.
Business-Studio Address....20 N. Wacker Dr.

Phone Number.............. ANdover 3-7800
Transmitter Location........ Atop Opera Bldg.
Air Time................. 77% hours weekly

1099

CHICAGO—1948—DuM

Channel: 9 AP: 7.3 Kw......
Owned-Operated By
Business Address. .

Ehone Number ..............
Transmitter Location

....441 N. Michigan Ave
SUperior 7-0100
Tribune Tower

Newspaper Affiliation
News Service
Representative.......... Keenan & Eickelberg
President........... Col. Robert R. McCormick
General Manager Frank P. Schreiber
Director of Operations. ...... Vernon R. Brooks
Commercial Manager. . William A. McGuineas
TV Sales Manager George S. Harvey
Program Director Jay E. Faraghan
Director of News.............. Spencer Allen
Facilities Manager George F. Petterson
Promotion Director Charles A. Wilson
Publicity Director James Hanlon
Film Director................. Elizabeth Bain
Director of Remotes. ............ Donald Cook
Chief Engineer................ Carl ]. Meyers
(See Page 1100)

WNBQ

CHICAGO—1943—NBC

Channel: 5 AP: 118 Kw...... C?P: 21.8 Kw,
Owned-Operated By...... National Bestg, Co.
Business-Studo Address....Merchandise Mart
Phone Number.............. SUperior 7.8300
Transmitter Location Civic Opera Bldg.

Air Time................... 82 hours weekly
News Service................... AP, INS, UP
Representative. . . ............ NBC Spot Sales
Membership ........................ NARTB
President of NBC........... Joseph McConnell
V.P. & Gen. Mgr............ I. E. Showerman
Station Manager........... Jules Herbuveaux

Commercial Manager
Program Director............ Arthur Jacobson
Promotion Director John Keys
Dir. of News & Spec. Events. .. William B. Ray
Publicity Director................. Jack Ryan
Film Director Isabel Cooney
Howard C. Luttgens

John ]. McPartlin
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Daytime Television Gets Results
(on WGN-TV, that is)

Since WGN-TV first blazed the way in Chicago television
with regularly scheduled daytime programs, advertisers’

result stories have been streaming in:

One daytime sponsor says, ‘“‘We experienced a
considerable increase in our Chicago volume
right from the start—33%3%. Our sales are still
climbing and are now 50% ahead of last year.”

An agency writes that WGN-TV delivered the
highest mail response of any of the 28 stations
carrying their program. The mail count was
higher than either New York or Los Angeles,
both of whom currently have more television
sets than Chicago.

These are just two of the many daytime result stories
on WGN-TV. If you want results for your products —
you need WGN-TV in Chicago.

As one advertiser wrote, “I only wish there were fifty
WGN-TVs in this country.”

The Chicago Tribwe Television Station
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