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Hail-hour Oocumaniary

“1 WAS A COMMUNIST
FOR THEF. B. I."

DANA ANDREWS

A thrill-pocked look infe Commumin
activities. Based on the octucl expen-
ences of MATT CVETIC. A public service
opportunity effering sponsan seles—
plur prestige!

Quarter-hour Q Topical

‘““MEET THE MENJOUS"
co-starri
ADOLPH M':NJOU
VEREE TEASDALE

Radio’s most entertain-
ing 5-o-week show . . .
at a surprisingly low
price. Scintillating hus-

* band and wife discus-
sions that have sewed
up top audiences every-
whaerel

Half-hour g Datective

‘‘BOSTON BLACKIE"

Enemy to those who moke him

enemy.
Friend to those who have no

friend.
Rodio's ber one Ad [+

tive show, Consistently tops all shows
in the “‘top-oudience’’ mystery field.
Fiimdom's most Iovnbl- sleuth pulls in

1ales r

Quarter-hour @ Music

“THE BARRY WOOD
SHOW”

with
MARGARET WHITING

Top singing stars ied by tal-
mlod Henry Sylvern r.md his ur:lnnml

popular and
C ish ", high rating
in a hurryl

Boosis lulll

Half-hour Q Comedy-Adveniury

IRENE DUNNE -
FRED MacMURRAY

ta-gtgrmmy
“BRIGHT STAR"

A boii-hatng reparier and a reperter-
hating iady ed:ter boghty yowr prafil
story with g riad of feudin’, fuss's ond
fen—mrera oher sest!

=}

=

==

HUMPHREY BOGAR1
LAUREN BACALL

a-dmring in
“BOLD VENTURE"

Rodia drame of it exciting best. Action
—emysrerp—miriges o the South Seas.
A teerific sevies, cleverly planned
reghs iy roe='

e Hovees

Querter-hawr Q Serial

‘“DEAREST MOTHER"
A Thrilling Day-to-Day
Drama

Heort-itirring remance . . . pelie—guick-
sning oction. A mm
serial tha! comittently proves itueif to
be the most effective woy to sell the
hoviewifn

It's YOUR MOVE!

FOR AGENCIES, STATIONS and SPONSOR

<1V

Shows deliver
LOWER COST PER LISTENER...
STEADY RENEWALS..

. EASIER SALES!

Quorer-howr g Comedy

““EASY ACES”’

America's Funniest
Husband and Wife

Friendly — warm and sensationally
popular. The rare type of domestic
comedy that has eniversal appeal. As-
sures Mremendows owdiences for of
rypes of produchs.

Send for ‘12

Selling Aids. .. Audition Discs. . .Locc
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Half-hour g Drama

“FAVORITE STORY”

with

RONALD COLMAN

Features the favorite stories of famous
people. A show-ctase of the entertain-
ment world—with inspired perform-
ances in vital roles.. Big avdiences—
ond sales!

Half-hour g Westarn

“THE CISCO KID”’

O. Henry's Famous
Robin Hood of the Range

Fast-moving Western
action with the kids'
favorite actors. Has
higher ratings than
any show primarily
designed for children
— and holds o large
adult audience, too!

Quaorter-hour Q Music

“KORN KOBBLERS"

Radio’s Funniest Musical

Zany enterfainment by the band of a
thousand gadgets and a million gags.
Fun and furer with plenty of sales-
making appeal for alll

Quartar-hour g Variety

“SHOWTIME FROM
HOLLYWOOD"

starring
FREDDY MARTIN

A glamorous musical - variety show.
Excitingly differenl. A golaxy of stan
join this master of modern music in an
ever-chonging p ticn of ical
conirost.

V-PROVED"

Rates.. . TODAY!

Hali-hour

“THE GUY LOMBARDO
SHOW"'
-Narrated by DAVID ROSS

The famous "Royal Canadians'’ tap-
ture the hearts—and ears of millions
of Americans with ‘“'The Sweetest
Music This Side of Heoven.'" A family
show that selis and sells,

Quarter-hour Q Serial

“FORBIDDEN DIARY"”

The Shadow of Her Past Menaced
the Lives of 4 People

A human—'"down-to-earth’’ show thal
is tremendously successful in all mar-
kets. Has all the elements needed to
attract @ “‘woman's audience."

Quarter-hour Q Music

“Sincerely -
KENNY BAKER"’

America's Favorite Tenor

This famous star of slage, screen and
radio presents o parade of melody und

Half-hour

“THE WAYNE KING
SHOW”

Narrated by
FRANKLIN MacCORMACK

Eakul h ¥
F

sho ip and brilliant
direction hold an encrmous audience
waeek after week. Glorious singing and
soothing music put record-breaking
avdiences in the mood to listen—
and buyl

Half-hour Q Myshary

“PHILO VANCE"

Best

S. 5. Van Dine's famous scientific sl il
stars in o series of the mystery fom
favorite stories. A mystery series

adds prestige as well os sales! |

Quarter-hour Q Mystery

“MANHUNT"

Mystery -- Romance
Adventure

Exciting mystery thrillers tha! get and
hold big audiences. Top-flight talent

comedy that oitracls ond
big audiences from coast to coast.

Quorter-hour Q Westemn

“OLD CORRAL”

storring

PAPPY CHESHIRE

Western stories and music. Its outstand-
ing record proves it's sure-fire for all
age groups. This fine Western show
bullds top oudiences and sales!

production and popularity.

Va or V3 hour g Music

“PLEASURE PARADE" |

with
VINCENT LOPEZ

Crammed with talent. This musical e
travaganza features Vincent Lopez, T
Modemaires, BobKennedy, PouloKel!
Dick Brown, Llillian Carmell — pl
guests from Broodwaoy hilst

FREDERL

COMPINY

/@’%A/&% I

1529 IIA‘WL{M’

ROAD .
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10th Year for COCA COLA

MORTON DOWNEY
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Advertisi Ji s
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Radio’s Fourth Decade

of this new medium with its capacity for

public service.

The next decade, 1932-42 were years of
commercial development with the pattern
of potentialities seemingly boundless.

In the third period, 1942-1952 radio at-
tained its full stature as a2 medium of com-
munications.

This year with radio on the threshold of
a prosperous new decade, Radio Annual is
proud to record the progress of the commu-
nications art. In this, our 15th annual
edition, we give permanent record to the
achievements of those whose creative energy
sustains this expanding communications ser-
vice.

/ ack Alicoate
Editor-in-Chief

3
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FOR WORLD-WIDE NEWS. ..

FOR CLEAR, COMPREHENSIVE
COVERAGE. ..

FOR:
AM-FM-TELEVISION

50 ROCKEERELLER PLAZA, NEW ¥Y¥ORK 20, MNM; Y
4
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A

Academy of Television Arts & Sciences.. 1317

Bctors ... 823
Actor’'s Equity Association ............ 1317
Bctresses . .......... ... oo 823
ADVERTISER'S INDEX ................ 25
Advertising Agencies ................ 133
Advertising Council, The.............. 1317
Advertising Federation of America..... 1317
Advertising Research Foundation....... 1317
Agencies, Addresses, Personnel........ 133
Agency & Sponsor Network Billings. . ... 123
Agents & Managers, Talent. .. ......... 1141
Alabama: AM Stations ............... 321
Families (total in state)...... 321
FM Stations ................ 1265
Housing Units .............. 321
Population ................ 321
TV Stations ............... 1059
Alaska: AM Stations.................. 705
Alaska Broadcasting System........... 296
Alberta: AM Stations. . ................ 720
Alicoate, Jack....Introductions ........ 3. 993
Almanac of Holidays & Special Events.. 75
Aloha Network, The................... 296
American Assn. of Advig. Agencies..... 1317
AMERICAN BROADCASTING CO.:
Commercial Programs-AM .. ... 1237
Commercial Programs-TV ..... 1194
Executives and Personnel...... 262
Kintner, Robert E.....Article... 259
Network Billings ............. 123
Network Map—AM ......... 260-261
Network Map—TV ........ 1024-1025
TV Executives....Biographies.. 1023
American Communications Assn........ 1318
American Federation of Musiciams...... 1318
American Federation of Radio Artists... 1318
American Guild of Musical Artists...... 1318

EDITORIAL
“ INDE X [

Americam Marketing Assn.............. 1318
American Newspaper Publishers Assn... 1318

ASCAP:
Harbach, Otto. .. .Article ....... 742
Personnel, Functions .......... 1318
Publisher Memkers ............ 743
American Television Society, Inc........ 1319
AMP:
Article, M. E. Tompkins........... 746
Publisher Members .............. 746
Personnel ....................... 1319
Announcers-MC's . .................... 929
Arizona: AM Stations ................ 329
Families (total in state)....... 329
FM Stations ................. 1265
Housing Units ............... 329
Population .................. 329
TV Stations ................. 1059
Arizona Broadcasting System........... 296
Arizona Network, The................. 296
Arkansas: AM Stations ............... 334
Families (total in state)...... 334
FM Stations ................ 1265
Housing Units .............. 334
Population ................ 334
Arkansas Group ..................... 296
Arkansas Neltwork .................... 296
Arrowhead Network . ................. 296
ARTICLES:
Bormann, Jim .................... 95
Brown, Charles B................. 1192
Brown, Thad, Jr................... 53
Burke, Frank .................... 37
Crenesse, Pierre ................. 113
Davis, Hal ....................... 1046
DuMont, Dr. Allen B............... 1021
Fellows, Harold .................. 35
Folsom, Frank M.................. 49
Friedheim, Robert W............... 886
Gamble, Frederic R................ 43
Kinney, Gordon C................. 93
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MARTIN BLOCK

AND THE
MAKE BELIEVE BALLROOM

18th Consecutive Year on WNEW. New York. Selling

Blue Chip Advertisers to America

. Now. (:1Ilii!!‘|-[|ilPI| with
THE VOICE OF AMERICA.

_‘51’]“11{1 Amicriea 1o the World

715 FIFTH AVENUE - NEW YORK CITY - PLAZA 9-60154
0
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EDITORIAL

I NDEX

Kintner, Robert E.................. 259
Kohler, Foy D..................... 964
Lewis, Dorothy ................... 55
McConnell, Joseph H............... 277
McLendon, Gordon B............... 290
Muniz, Tomas .................... 65
Murphy, Adrian .................. 265
Neill, Malcolm ................... 51
Noble, Bill ...................... 1315
Radio Sets Increase............... 61
Ryan, William B.................. 41
Sarnoff, Brig. Gen. David....... ... 45
Scalpone. Alfred I................. 1053
Secrest, James D................... 47
Showerman. L E.................. 757
Shupert, George T................. 1143
Sinn, John L...................... 97
Stronach, Alexander .............. 1022
Van Volkenburg, J. L.............. 1030
Walker, Paul A................... 33
White, Frank ... ................ 271
Wismer, Harry ................... 1274
Witting, Chris .................... 1038
Woll, Sidney .................... 284
Ziv, Frederic W................... 768
Artists, Radio-TV . ... ... ............. 823
Artists’ Representatives Assn., Inc...... 1319
Associated Press ..................... 131
Assn. of Canadian Advertisers......... 1319
Assn, of National Advertisers, Inc.. ... .. 1319
Assn, of Radio News Analysts......... 1319
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League of America, Inc.......... .... 1320
Authors League of America, Inc.. ... .. .. 1320
Bwards—Favorites of 1951............ 59
Behind the Mike, Radio-TV Artists. ... .. 821
Biographical Sketches:

ABC TV Executives .............. 1023
CBS TV Executives .............. 1031
DuMont TV Executives ........... 1039
NBC TV Executives ............. 1047
TV Personalities ................. 1114
Billings, Network ..................... 123
BMI:
Article, Caxl Haverlin ............ 747
Personnel, Functions ............. 1321
Publisher Members .............. 748
BMI Canada, Ltd...................... 1321
Bormann. Jim . .. Article ........... ... 95
Brand Names Foundation ............ 1320
British Broadcasting Corp. ............ 1320
British Columbia: AM Station ........ 721

Broadcast Advertising Bureau, Inc..... 1320

Broadcasting Corp. of America ........ 296

Broadcasting and Film Commission. ... . 1320

Brokers, Play and Story ............. 1140

Brown. Charles B. . . . . Article. ... ... 1192

Brown, Thad Jr. . . .. Article......... 53

Bureau of Broadcast Measurement ..... 1321

Burke. Frank . . . . Article .......... 37

C

California: AM Stations. .............. 341

Families (total in state).... 341

FM Stations ............... 1265

Housing Units ............. 341

Population ............... 341

TV Stations ............... 1059

California Northern Group ............ 297

CANADA:

Canadian Assn. of B'casters. 717,

1321

Canadian B'casting Corp.... 715

Neill, Malcolm . . . . Arlicle 51

Station Representatives ... .. 223

Stations—AM .. ...... ...... 720

Stations Index ............. 718

Cartoon Producers .................. 1190
(Also see Television Film Producers)

Catholic Actors Guild of America..... 1322

Catholic Writers Guild of America...... 1322

Chicago Telephone Numbers .......... 102

Colorado: AM Stations ............... 364

Families (total in state)..... 364

FM Stations ............... 1266

Housing Units . ............ 364

Population ................ 364
COLUMBIA BROADCASTING SYSTEM:

Commercial Programs—AM.... 1237

Commercial Programs—TV.... 1194

Executives & Personnel........ 268

Network Map—AM .......... 266.-7

Network Map—TV ... .... 1032.-33

Murphy., Adrian . ... Article.. 265

TV Executives Biographies.... 1031

Columbia Pacific Network ............. 297

Columbine Network .................. 297

Commentators: News ................. 887

Sports . ............... 871

Women ............... 984

Commercial AM-TV Programs 1951..... 1193

Commercial AM Programs ............ 1237

Commercial TV Programs ............ 1194
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— But you have to admire sound reproduction that’s barely
distinguishable from the live performance! Audio-Video tape and
disc recordings come so close to “reflecting™ the most minute vocal
or instrumental expression, we call it “mirror-like sound”. . .

Why not put it fo work for your clients?

MIRROR-LIKE SOUND is the modern approach to sound recording.
Designed to produce full value from high-priced talent . . . and put
full effectiveness in every sales message. A complete recording service,
including conveniently-located studios . . . special effects . . .
duplication . . . private lines . . . editing and assembly services — as
well as several innovations that aid immeasurably in putting
together recorded shows . .,

Quantity-frequency discounts and “package rates” available,
Write for our rate card — today!

Audio-Video Recording Company, Inec.

730 Fifth Ave. at 57th Street, New York City
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Composers, Authors & Publishers Assn.

of Canada, Lid. ................... 1322
Conductors, Musical .................. 953
Connecticut: AM Stations ............. 371

Families (total in state)... 371

FM Stations ............. 1266

Housing Units ............ 371

Population .............. 371

TV Stations .............. 1063

Connecticut State Network ............ 297
Consulting Engineers ................. 1313
Crenesse, Pierre . . . . Article ........ 113
Cuba: AM Stations .................. 1287
TV Stations ................... 1289

D
Dairyland Network ................... 297

Davis, Hal . . ., Article.............. 10435

Delaware: AM Stations ............... 376
Families (total in state)...... 376
FM Stations ............... 1266
Housing Units ............. 376
Population ................ 376
TV Stations ............... 1063
Directors . ........................... 965
Disc Jockeys ........................ 899
District of Columbia: AM Stations...... 377
Families ........ 377
FM Stations ..... 1268
Housing Units.... 377
Population ...... 377
TV Stations ..... 1064
Dixie Network ...................... 297
Don Lee B’casting System............. 297
Dramatists Gui'd of the Authors League
of America, Inc. .................. 1322
DuMont, Dr. Allen B. . ... Article. .. .. 1021
DUMONT TELEVISION NETWORK:
Commerclal Programs ...... 1194
Network Map ........... 1040.-41
Network Persomnel ......... 1042
TV Executives
Biographies .............. 1039
Editors, U. S. Radio-TV............... 252
Engineers, Consulting ................ 1313
Equipment ............ ... ... . ....... 1291
Equipment Manufacturers ............ 1283
Estimated Familles for 1952 .......... 302

9

................... 59
1322

Favorites of 1951
Federal Communications Bar Assn. ....

FEDERAL COMMUNICATIONS COMMISSION:
Article. Paul A. Walker....... 33

Licenses, How to Obtain ..... 248
Members of Commission, Staff 244
Federal Radio Education Committee.... 1322
Federal Trade Commission............. 1323
Fellows. Harold . . . . Article........ 35
Film Producers, TV................... 1147
Florida: AM Siafions.................. 379
Families (total in state)........ 379
FM Stations ................. 1266
Population .................. 379
Housing Units ............... 379
TV Stations .................. 1065
Folsom, Frank M. . . ., Article......... 49
French Broadcasting System .......... 1323
Frequency Modulation, Stations on..... 1265
Freidheim, Robert W. . . . Article..... 886
G
Gamble, Frederic R. . . . Article....... 43
Georgia: AM Stations ................ 391
Families (total in state)....... 391
FM Stations ................ 1266
Population ................. 391
Housing Units .............. 391
TV Stations ................ 1067
Georgia Assn. of Local Stations........ 298
Georgia Major Market Trio ............ 298
Greal Lakss Network ................ 298
Great West Network ........... e 298
Gross Billings by Agencies ............ 123
Guy Gannett B'cstng System ......... 298
Guilds ......... .. ... 1317
H
Harbach. Otto A. .. .. Arficle ......... 742
Haverlin, Carl . ., . . Article ......... 747
Hawaii: AM Stations ............... 706
Heinecke, Paul . . .. Arlicle ......... 753
Holidays & Special Events. Radio-Tele-
vision Daily’s Almanac, The......... 75
Home Economists .................... 984
Hoosier Network ..................... 298
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HARRY WISMER
SPORTS HIGHLIGHTS

radio television

coast-to-coast
1
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EDITORIAL

INDE X

Idaho: AM Stations .................. 405

Families (total in state)......... 405

FM Stations .................. 1267

Housing Units ................ 405

Population ................... 405

Illinocis: AM Stations ................. 409

Families (total in state)....... 409

FM Stations ................. 1267

Housing Units ............... 409

Population .................. 409

TV Stations . ................. 1067

Indexes: Advertising ................ 25

Canada AM Stations ......... 718

Editorial ................... 5

TV Personalities ............. 1112

U. S. AM Stations .......... 305

U. S. TV Stations .. .......... 1058

Indiana: AM Stations ............... 424

Families (total in state)...... 424

FM Stations ................ 1267

Housing Units .............. 424

Population ................. 424

TV Stations ................ 1069

Institute for Education by Radio-TV..... 1323

Institute ol Radio Engineers, Inc....... 1323

Inter-Amer. Assn. of Bestrs........... 1324

Intercollegiate B’cstng. System......... 1324

Intermountain Network................ 298

International .............. ... ... ..., 1275

International News Service ............ 131

International Stations of the U. S........ 1276

lIowa: AM Stations ................... 432

Families (total in state)......... 432

FM Stations ................... 1267

Housing Units ................ 432

Population ......... .......... 432

TV Stations .................... 1071

Kansas: AM Stations ................ 438

Families (total in state)........ 438

FM Stations . ................. 1268

Housing Units ............... 438

Population .................. 438

Kentucky: AM Stations ............... 443

Families {total in state)..... 443

FM Stations ............... 1268

Housing Units ............. 443

Population ................ 443

TV Stations ................ 1071
KEYSTONE BROADCASTING SYSTEM:

Article, Sidney Wolf ...... 284

11

Executives & Personnel ..... 285
Network Map ............. 288.-8
Kinney, Gordon C. . . . . Article ....... 93
Kintner, Robert E. . . . . Article........ 259
Kohler, Foy D. . . . . Article ......... 964
L
Lambs, The ....... ... ..o 1324
Lewis, Dorothy . . .. Article .......... 55

LIBERTY BROADCASTING SYSTEM:
Article, Gordon B. McLendon 290

Executives & Personnel ..... 291

Network Map ............. 294.-5
Louisiana: AM Stations . .............. 450
Families (total in state)..... 450

FM Stations ............... 1268

Housing Units ............. 450
Populatien ................ 450

TV Stations ................ 1071

Lone Star Chain, Inc. ................. 298
Los Angeles, Phone Numbers ......... 104
Lowell Inst. Coop. B'csing. Council .... 1324
Magazines, Trade, Fan, Tech., General.. 759
Maine: AM Stations ................. 456
Families (total in state)........ 456

FM Stations ................. 1268
Housing Units ............... 456
Population .................. 456

Maine Broadcasting System .......... 299
Managers and Agents, Talent ........ 1141
Manitoba: AM Stations ............. 724

Manufacturers of Equipment (Radio-TV). 1293

MAPS—RADIO. TV:

ABC—Radio Net
ABC—Television Net........... 1024.-5

CBS—Radio Net ............... 266.-7
CBS—Television Net .......... 1032.-3
DuMont—Television Net ....... 1040,-1
KBS—Radio Net ............... 288.-9
LBS—Radio Net ................ 294.5
MBS—Radio Net ............... 272,-3
NBC—Radio Net .............. 278.-9
NBC—Television Net .......... 1048.-9
Maryland: AM Stations .............. 459
Families (total in state)..... 459

FM Stations .............. 1268
Housing Units ............ 459
Population ............... 459

TV Stations .............. 1071
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The Best Music
In America

A REPERTORY
OF DISTINCTION

AND AN OUTSTANDING
TRANSCRIBED LIBRARY

SESAC .

475 FIFTH AVENUE, NEW YORK CITY

12
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EDITORIAL

INDEX

Massachusetts: AM Stations ........... 465
Families (total in state).. 465
FM Stations ........... 1268
Housing Units ......... 465
Population ............ 465
TV Stations ........... 1073
MC’s-Announcers ..................... 929
McClatchy Beeline ................... 299
McConnell, Joseph H. . ... Arlicle...... 277
McLendon, Gordon B.....Article........ 290
Metropolitan Network ................ 299
Mexico, Stations in ................... 1277
Michigan: AM Stations ............... 475
Familfes (total in state)...... 475
FM Stations ............... 1269
Housing Units ............. 475
Population ................ 475
TV Stations ................ 1073
Michigan Radio Network .............. 299
Mid-South Network ................... 299
Minnesota: AM Stations .............. 487
Families (total in state).. 487
FM Stations .............. 1269
Housing Units ............ 487
Population ............... 487
TV Stations ............... 1075
Mississippi: AM Stations ............. 496
Families (total in state).... 486
FM Stations ............. 1269
Housing Units ........... 496
Population .............. 496
Mississippi Broadcasting Co............ 299
Missouri: AM Stations ................ 501
Families (total in state)....... 501
FM Stations ................ 1269
Housing Units .............. 501
Population ................. 501
TV Stations ................. 1075
Montana: AM Stations ............... 509
Families (total In state)..... 509
Housing Units ............. 509
Population ................ 509
Muniz, Tomas . ... Article ........... 65
Murphy, Adrian . ... Article ......... 265
MUSIC:

AMP . ...................... 746
ASCAP .........coiviiieinn. 742
BMI ... ... .. 747
SESAC .............cccuun.. 753
Song Hits of 1951 .......... 57

Music Publishers’ Contact Employees,
The ..o e, 1325
Music Publishers’ Protective Assn...... 1324
Musical Conductors .................. 953

13

MUTUAL BROADCASTING SYSTEM:

Commercial Programs—Radio.. 1237

Executives & Personnel ....... 274

Network Billings ............. 123

Network Map ............... 272.-3

White, Frank . . .. Article .... 271

Natl. Assn. of B'cst. Unions & Guilds... 1324

Natl, Assn, of Educ. B'cstrs............ 1325

Natl. Assn. of Performing Artists....... 1325

Natl. Assn. of Radio News Directors... 1325
Natl. Assn. of Radio-TV Station Reps..

Inc. ... . s 1325

NATIONAL ASSOCIATION OF RADIO-TELE-
VISION BROADCASTERS

Article, Harold Fellows ....... 35
Personnel. Committees ........ 250
Television Code ............. 1094
Natil, Better Business Bureau, Inc....... 1328
NATIONAL BROADCASTING CO.:
Commercial Programs—AM ... 1237
Commercial Programs—TV .... 1194
Executives & Personnel ....... 280
McConnell, Joseph H. . . . Ar-
ticle ......... ... ... 277
Network Map—AM .......... 278.-9
Network Map—TV .......... 1048.-9
TV Executives . . . . Biographies 1047
Natl. Fed. of Bus. & Prof. Women's
Clubs, Inc. ..............ccvvunn.. 1325
Natl. Soc. of Television Producers, Inc... 1326
National Television Film Council ...... 1326
National Variety Artists, Inc. .......... 1326
Nebraska: AM Stations ............... 512
Families (total in state)...... 512
FM Stations ............... 1269
Housing Units ............. 512
Population ................ 512
TV Stations ................ 1077
Neill, Malcolm . .., . Article .......... 51
NETWORKS:
ABC Executives & Personnel 262
ABC Executives & Personnel
(TV Net) ............... 1026
ABC AM Network Map ....260.-1
ABC TV Network Map ..... 1024..5
CBS Executives & Personnel. 268
CBS Executives & Personnel
(TV Net) ................ 1034
CBS AM Network Map ..... 266.-7
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nited Press news programs for radio

TYPE TITLE MINUTES DAYS
15
5
1
Speaking of Sports S Monday through Saturday
The Sports lineup 5 Every day
Great Moments in Sports 5 Monday through Saturday

5
5
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In Movieland 5 Monday through Friday

Monday through Saturday

tn

Monday through Saturday
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Monday through Saturday

Fiash Back ] Monday through Friday
] Every Day
Do Tell 5 Sunday

In Their Own Words 5 Sunday

Today's United Press Commentary 5 Every Day
Korean Story 5 Monday through Friday

Under the Capitol Dome 5 Monday through Saturday

COMMENTARY
& REVIEW

United Press War Analysis 5 Monday through Friday
Highlights of the Week's News

n

Sunday

(5]

This is Washington

Sunday
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Q.
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3
*
-
H
>
3
]
=
Q
n

United Press Reporting Sunday
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CBS-TV Network Map...... 1032,-3
DuMont Executives & Per
sonnel .................. 1042

DuMont TV Network Map..1040.-1
KBS Executives & Personnel.
KBS AM Network Map -
Kintner, Robert E. . . . Article 259

LBS Executives & Personnel.. 285
LBS AM Network Map...... 294.-5
McConnell, Joseph H. . . . .
Article .................. 277
McLendon, Gordon B........ 290
Murphy, Adrian . . . . Article 285
MBS Executives & Personnel. 274

MBS AM Network Map...... 272.-3

NBC Executives & Personnel.. 280

NBC Executives & Personnel
(TV Net) ................ 1050
NBC AM Network Map 278.-9
NBC TV Network Map ....1048,.9
Regional Networks, U. S.... 296

Stronach, Alexander

Article .................. 1022

Van Volkenburg, J. L. . . . .
Article .................. 1030
White, Frank . . .. Article... 271
Witting, Chris . . . . Article.. 1038
Wolf, Sidney . ... Article... 284
Network Billings ................... 123
Network News Selections 1951........ 63
Nevada: AM Stations ................ 516
Families (total in state)....... 516
FM Stations ................ 1269
Housing Units .............. 516
Population ................. 516
New Brunswick: AM Stations ......... 725
New England Major Markets Group.... 299
New England Regional Network..... ... 299
Newfoundland: AM Stations ........... 726
New Hampshire: AM Stations ......... 517
Families (total in state) 517
FM Stations ......... 1269
Housing Units ....... 517
Population .......... 517
New Jersey: AM Stations ............. 519
Families (total in states)... 519
FM Stations ............. 1269
Housing Units ........... 519
Population .............. 519
TV Stations ............. 1077
New Mexico: AM Stations . ........... 524
Families (total in state)... 524
Housing Units ........ .. 524
Population ............. 524
TV Stations ............ 1077
New York: AM Stations ............... 527
Families (fotal in state} ..... 527
FM Stations ............... 1270
Housing Units ............. 527
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Population ................ 527

TV Stations ............... 1077

New York Telephone Numbers ......... 100
News Analysts, Assn. of Radio ...... 1319
News Commenlators ................. 887
News Events of 1951 {(Radio-TV)....... 39
News Selections, Network 1951 ....... 63
News Services . ...................... 131
Noble. Bill . . . . Article............... 1315
Non-Commercial AM Stations ......... 117
North Carolina: AM Stations .......... 555
Families (total in state}. 555

FM Stations .......... 1270

Housing Units ........ 555

Population ........... 555

TV Stations .......... 1081

North Dakota: AM Stations ............ 569
Families (total in state)... 569

Housing Units ......... 569

Population ............. 569

North Eastern Broadcasting System.. ... 299
North West Network ................. 299
Nova Scotia: AM Stations ......... 727
Ohio: AM Stations .................. 572
Families (lotal in state)........ 572

FM Stations ................... 1271
Housing Units ................. 572
Population .................... 572

TV Stations .................... 1081

Ohio Assn, of Broadcasters .......... 1326
Oklahoma: AM Stations .............. 585
Families {lotal in state)..... 585

FM Siations .............. 1271

Housing Units ............ 585

Population ............... 585

TV Stations ............... 1085

Ontario: AM Stations . ................ 728
Orchestra Leaders . .................. 953
Oregon: AM Stations ................. 591
Families (total in state)....... 591

FM Stations ................. 1271

Housing Units ............... 591
Population ................. 591
Organists (Radio-TV) . ................ 953
Organizations ....................... 1317
Organizations, Research .............. 109
Palmetio Broadcasting System ......... 300
Paul Bunyan Network ................ 297
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CENTURY NEWS PHOTO SERVICE

MYRON FIRKSER BARRY FIRKSER

Executive Offices:
2525 Broadway New York 25, N. Y.
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Pennsylvania; AM Stations ........... 598
Families (total in state).. 598
FM Stations ........... 1271
Housing Units ......... 598
Population ............ 598
TV Stations ........... 1085
Pennsylvania Assn. of Broadcasters.... 1326
Play and Story Brokers ............... 1140
Press Association, Inc. (AP)............ 131
Prince Edward Island: AM Stations. .. .. 734
Producers, Network and Independent... 977
Producers, Radio-TV Program.......... 771
Producers, TV Film .................. 1147
Professional Music Men, Inc. .......... 1326
Programs, Commercial AM-TV, 1951.... 1193
Programs, Commercial AM ... ........ 1237
Programs, Commercial TV .......... .. 1184
Publications, Trade. Fan. Tech.......... 759
Puerto Rico: AM Stafions ............. 708
Q
Quaker Network ..................... 300
Quebec: AM Stations ................ 735
R
Radio—TV Arists .................... 823
Radio Cadena Nacional, S.A........... 1283
Radio-Television Daily’'s Almanac of
Holidays and Special Events......... 75
Radio News Events of 1951, Ten Top... 39
Radio Executives Club of New York.... 1326
Radio Guild Local No. 50, UOPWA.... 1327
Radio-TV Mirs. of Canada ............. 1327
Radio News Analysts, Assn. of........ 1319
Radio Pioneers Club, The ............. 1327
Radio Programas de Mexico, S.A. ..... 1284
Radio Sets Increase . . . . Article.... 61
Radio Script & Transcription Exchg. .... 1327
Radio-TV Editors .................... 252
Radio & Television Directors Guild ... .. 1327
Radio-TV Mfrs. Assn. ............ 1310. 1327
Radio Writers ....................... 961
Radio Writers Guild of the Authors
Leaque of America, Inc, ............ 1327
Razorback Network .................. 300
Rebel Network ...................... 300
Recording Companies ................ 801
Regional Networks ................... 298
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Representatives, Radio-TV Station ..... 223
Representatives, Talent ............... 1141
Research Organizations .............. 109
Reuters .............. ... .. ... ... 131
Rhode Island: AM Stations. ............ 623
Families (total in state).. 623
FM Stations ........... 1272
Housing Units ......... 623
Population ............ 623
TV Stations ........... 1087
Rocky Mountain B'cstng System ....... 300
Ryan. William B. . ... Arficle ........ 41
Rural Radio Network. Inc. ............ 300

S

Sarnoff. Brig. Gen. David . .

. . Article 45

Saskatchewan: AM Stations ......... 739

Scalpone, Alfred J. . . . . Article. ... .. 1053

Secrest, James D. . . . . Article. ... .. 47

SESAC: Article, Paul Heinecke ....... 753

Personnel, Functions ......... 1328

Publisher Members .......... 753

Showerman, L E. . . . . Article. ......... 757

Shupert, George T. . . . . Article. ...... 1143

Singers (Vocal Artists) ................ 861

Sinn, John L. .. .. Article ............. 97

Soc. of Motion Picture and TV Engrs... 1328

Song Hits of 1951 .................... 57

Song Writers Protective Assn. ........ 1328

South Carolina: AM Stations ......... 624

Families (lotal in state) 624

FM Stations ......... 1272

Housing Units . ...... 624

Population ........... 624

South Dakota: AM Stations .......... 630

Families (total in state).. 630

Housing Units ......... 630

Population ............ 630

Southern Calif. B'cstrs. Assn. .......... 1328

Sports Broadcasters Assn. ............ 1328

Sports Commentators ................. 871

Station Representatives, Radio-TV...... 223
STATIONS:

Alaska-AM . ............. 705

Canada-AM ............. 720

Cuba-AM . .............. 1287

Cuba-TV ................ 1289

Hawaii-AM .............. 706

Mexico-AM ... ... ... ... 1277

Puerto Rico-AM .......... 709

United States-AM ........ 321

United States—FM ... .. 1265

www americanradiohistorv com


www.americanradiohistory.com

\
)

RCA Victor Records

Direchion =

THOMAS G. ROCKWELL, President
WEW YORK * CHICAGO - HOLLYWO QO » CINCINNAT| » LONDON

@ GENERAL ARTISTS CORPORATION

18

www americanradiohistorv com


www.americanradiohistory.com

EDITORIAL

INDE X

United States-Intl. ........ 1276
United States Non-Commer-

cial ......... .. ... ... 117

United States-TV ........ 1059

Steinman Stations  ................... 300

Stocks in Review ..................... 66

Story and Play Brokers ............... 1140

Stronach, Alexander . ... Article ...... 1022

T

Talent, Managers and Agents ......... 1141
Telephone Numbers, Radio-TV

Chicago .................... .. 102

Los Angeles ................... 104

New York ..................... 100

Washington, D. C. ............. 103

TELEVISION YEAR BOOK
(Facing page 992)

Tennessee: AM Stations.............. 633

Families (total in state)..... 633

FM Stations .............. 1272

Housing ................. 633

Population ............... 633

TV Stations ............... 1087

Tennessee Valley Assn. Network ...... 300

Texas: AM Station .................. 641

Families (total in state)......... 641

FM Stations .................. 1272

Housing ...................... 641

Population ................... 641

TV Stations ................... 1089

Texas Broadcasting System ........... 300

Texas Plains Stations ................ 301

Texas Quallty Network ............... 301

Texas State Network ................. 301

Tobacco Network. Inc., The ........ ... 301

Tompkins, M. E. . . . . Article ......... 746

Top Radio-TV News Events of 1951.. ... 39

Transcription Companies ............. 801

U

Unions (Organizations) ................ 1317

Union Broadcasting System ........... 301

United Nations Radio Div. ............ 1328

United Press Associations ............. 131

Utah: AM Stations ................... 668

Families (total in state).......... 668

FM Stations ................... 1273

Housing ....................... 668

Population .................... 668

TV Stations . ................... 1092
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Van Volkenburg, J. L. . . .. Article. . ... 1030
Vermont: AM Stations ............... 672
Families (total in state)...... 672

Housing Units ............. 672
Population ................ 672

Viking Network ...................... 301
Virginia: AM Stations ................ 673
Families (total in state) ...... 673

FM Stations ................ 1273

Housing Units .............. 673
Population ................. 673

TV Stations ................ 1092

Vocal Artists ........................ 861
Walker, Paul A, . ... Article ......... 3
Washington: AM Stations. ............. 682
Families (total in state).... 682

FM Stations ............. 1273

Housing Units ........... 682

Population .............. 682

TV Stations ............. 1092
Washington, D, C.. Phone Numbers .... 103
West Virginia: AM Stations ........... 680
Families (total in state). 690

FM Stations ........... 1273

Housing Units ......... 690

Population ............ 690

TV Stations ........... 1093

White, Frank . . ., Article............ 271
Wisconsin: AM Stations .............. 685
Families (total in state)..... 695

FM Stations .............. 1273

Housing Units ............ 6985

Population ............... 695

TV Stations ............... 1093

Wisconsin Network, Inc., The ......... 301
Wismer, Harry . ... Article .......... 1274
Witting, Chris . . . . Article ........... 1038
Wolf. Sidney .. .. Article ....... .... 284
Women Commentators ............... 984
Writers (Radio-TV} . .................. 961
Wyoming: AM Stations .............. 703
Families (total in state)..... 703

Housing Units ............ 703

Population ............... 703

Yankee Network, The ................ 301
Ziv, Frederic W. . . .. Article.......... 768
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Alicoate, Jack—Introduction............ 993
Academy of Television Arts and Sci-
ENCES . ..t 1317
AMERICAN BROADCASTING CO.:
Commercial TV Programs...... 1194

Executives, TV . . .. Biographies 1023

Map., TV Network .......... 1024,-5
Network Billings ............. 123
Television Personnel ......... 1026
American Television Society, Inc....... 1319
ARTICLES:

Bormann, Jim .............. 95
Brown, Charles B............ 1192
Brown, Thad, Jr. .......... 53
Burke, Frank .............. 37
Crenesse, Pilerre ........... 113
Davis, Hal ................ 1046
DuMont, Dr. Allen B......... 1021
Fellows, Harold ............ 35
Folsom, Frank M. .......... 49
Friedheim. Robert W. . ... ... 886
Gamble, Frederic R. ........ 43
Kinney, Gordon C. ......... 93
Kintner, Robert E. .......... 259
Kohler, Foy D. ............ 964
Lewis, Dorothy ............ 55
McConnell, Joseph H, ...... 277
McLendon, Gordon B. ....... 290
Muniz, Tomas ............. 65
Murphy, Adrian ........... 265
Neill, Maleolm ............. 51
Noble, Bill ................ 1315
Radio Sets Increase ........ 61
Ryan., William B. .......... 41
Sarnoff, Brig. Gen, David.... 45
Scalpone, Alfred J. ..... .. .. 1053
Secrest, James D. ........... 47
Showerman, I. E. ..... .. ... 757
Shupert, George T........ ... 1143
Sinn, John L. ... ....... . ... 97
Stronach, Alexander ........ 1022
Van Volkenburg, J. L........ 1030
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Walker, Paul A. ........... 33
White, Frank .............. 271
Wismer, Harry ............. 1274
Witting, Chris ............. 1038
Wolf, Sidney .............. 284
Ziv, Frederic W. ........... 768
Artists, Radio-TV ...................... 823
Artists, Vocal ....................... 861
Awards, Favorites of 1951 ............ 59
Background Music Composers.......... 1191
Background Processes (Film) ........... 1187
Behind the Mike...................... 821
Biographical Sketches:
ABC TV Executives .......... 1023
CBS TV Execufives .......... 1031
DuMont TV Executives........ 1039
NBC TV Executives ........... 1047
TV Personalities ............. 1114
Carpet Firms (TV Studio Supplies}...... 1187
Cartoon Producers
(Also see Television Film Producers).. 1190
Code, Television, NARTB ............. 1094
Color Processes . ..................... 1191
COLUMBIA BROADCASTING SYSTEM:
Commercial TV Programs ... 1194
Executives, TV . . . Biog-
raphies ................... 1031
Map, TV Network ......... 1032.-3
Personnel ................. 1034
Commercial AM-TV Programs, 1951..... 1193
Commercial Television Programs ...... 1194
Consulting Engineers ................ 1313
Costumes ..............c.coiiiiinin- 1191
Cuba, TV Stations of ................. 1289
Directors . .............c.. i 965
DUMONT TELEVISION NETWORK:
Commercial TV Programs ..... 1194

Executives. TV . . .. Biographies 1039

Map, TV Network .......... 1040.-1
Personnel ................... 1042
Engineers, Consulting ................ 1313
Equipment Firms ............ ........ 1293
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Favorites of 1951 (Talent) ............ 59
F. C. C. Allocations ................. 997
Film Producers, TV .................. 1147
Flood Lamps, Spot.................... 1187
Indexes:
Advertisers ................. 25
Editorials .................... 5
TV Personalities ............. 1112
TV Stations . ................. 1058
Laboratories (TV Film) ............... 1188
Lamps, Spot & Flood.................. 1187
Large Screen (TV Projection} ......... 1186
Lenses, TV ... ... ... ... ... ... ..... 1186
Magazines, Trade, Fan, Tech.. General.. 759
National Assn. of Radio-Television Broad-
casters ................ .. .. ahiaa.. 250
NARTB Television Code .............. 1094
NATIONAL BROADCASTING CO.:
Commercial TV Programs... 1194
Executives, TV ., . . . Biog-
raphies ................. 1047
Map, TV Network......... 1048.-9
Personnel ................. 1050
MAPS:
ABC-TV Net .................. 1024.-5
CBS-TV Net .................. 1032,-3
DuMont TV Net .............. 1040.-1
NBC-TV Net ................. 1048.-9
Musical Conductors .................. 953
National Soc. of Television Producers... 1326
National Television Film Council ... . ... 1326
Network. Executives. TV
(Biographical Sketches)
ABC ... ... . 1023
CBS ... 1031
DuMont ....................... 1039
NBC ... ... 1047
News Commentators ................. 887
Orchestra Leaders ................... 953
Organists ........................... 953
Organizations ....................... 1317
Personalities, TV .................. .. 1114
Personalities, TV, Index ........... ... 1112
Producers, Network & Independent .... 977
Producers, Radio-TV Program Package.. 771
Producers, TV Film .................. 1147
Programs, Commercial TV.......... ... 1193
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Projectors (TV) ...................... 1186
Publications, Trade. Fan., Tech., Gen... 759
Radio and TV Directors Guild .......... 1327
Radio., Television Manulacturers Assn... 1310
Raw Stock (Services to Prcducers)...... 1189
Representatives, Station .............. 223
Representatives, Talent (Managers &
Agents) . ......... ..., 1141
Research Organizations .............. 109
Screening Rooms .................... 1191
Services to TV Producers.............. 1185
Shupert. George T. . . . . Article ...... 1143
Singers (Vocal Artists) ............... 865
Sinn. John L. . . .. Article ........... 97
Sports Commentators ................. 871
Spot & Flood Lamps .................. 1187
Station Representatives ............... 223
Siations, U. S. TV in Operation ....... 1059
Stock Shot Libraries .................. 1190
Storage Vaults, TV Films . ... ......... 1187
Television Authority ................. 1328
Television Film Producers ............. 1147
Television Programs. Commercial. .. ... 1194

Ten Top Radio-TV News Events of 1951 39

TV Code. NARTB .................... 1094
TV SERVICE FIRMS: ................. 1185
Background Music Compssers ..... 1191
Background Proceszes ........... 1187
Carpet Firms .................... 1187
Cartoon Producers ............... 1190
Color Processes .................. 1191
Costumes .................c... 0. 1191
Laboratories (TV Fim) ............ 1188
Large Screen .................... 1186
LenSes ..ot 1186
Projectors .. ... 1186
Raw Stock ............. ... .. ..., 1189
Screening Rooms ................ 1191
Spot & Flood Lamps . ........... .. 1187
Stock Shot Libraries .............. 1190
Storage Vaults .................. 1187
Ventilation Equipment ............ 1190
TV Personalities .............. ...... 1114
TV Stations, U. S. Index by Call Leiters. 1058
TV Stations U, $. Personnel .......... 1059
Ventilation Equipment ............... 1199
Vocal Artists ........ ... ... ... ... .. 865
Writers . ... .. 961
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Abbott, Bud ............ 830
Acme Film Laboratories..1148
Admiral Corp. ......... 998
Advance Television

Picture Service, Inc....1006
Advertiser, The ........ 760
Advertising Age ........ 758
Affiliated Artists

Representatives ...... 855
Air Features, Inc........ 30
Alexander, Jules . ....... 828
All-Canada Radio

Facilities, Ltd. ........ 719
Allen, Gracie .......... 825
Allen, Mel ............ 60
Allentown Record Co.,

Inc. ................. 816
Allied Record

Manufacturing Co. .... 814
ABC Radio .......... 118-119
ABC Television ....1028-1029
ASCAP ............... 740
Ampex Electric Corp.... 20
Amsterdam, Morey ..... 843
Anderson, Eddie

“Rochester” ......... 843
Anderson, Les (Carrot

Top) ..., 840
Animated Productions,

Inc. ................ 1149

Archer Productions, Inc..1158

Arden, Eve ............ 829
Arden, Toni ............ 863
Arnell, Peter ........... 792

Associated Press
4 and Run of Book
Associated Program
Service .......... 805-806
Atlas Television Corp...1174
Audiograph Studios, Inc..1144
Audio-Video Recording

Company, Inc. ...... 8
Avery-Knodel, Inc. ...... 224
Banghart. Kenneth ..... 887

Barnes Printing Co.,

The
Barrie, Wendy
Barry & Enright Prod.. Inc, 787

826

Bartlett, Tommy ........ 856
Barty, Billy ............ 152
B. B.D. & O. Inc....... 134
Beck, Jackson .......... 838

Becker, V. S., Productions 142

Benny, Jack ........... 36
Benzell, Mimi .......... 824
Berg. Gertrude ........ 833
Berle, Milton ........... 38
Bishop, Chuck .......... 969
Bixby, Carl ........... 961
Black, Dr. Frank........ 152
Bleyer, Archie ......... 952
Block, Martin .......... 6
Bonded Film Storage Co..

Inc....... Facing Page 1328
Boyd, William .......... 58
Braham, Horace ........ 850
“Breakfast with the

O'Neils” ............. 1004

Broadcast Music, Inc.....98-99
Broidy, William F.,

Productions, Inc. ...... 1162
Brooks Costume Co.... .. 1190
Brown,Dick ............ 82
Bryan, Arthur Q........ 855
Bulova Waich Co., Inc.. 136
Burke, Caroline ........ 981
Burns, George ......... 825
Burns, Stan ............ 902
Byron Productions Co... 794

_C—
CFRB ................. 712
CKLW ................ 479
CMQ, TV ............. 1286
Caesar, Sid ............ 70
Camargo, Ralph ....... 848

Camera Equipment Co...1184

Canadian Association of
Broadcasters ........ 7186
Canadian Broadcasting
Corp. .ovvviinia... 714
Canova, Judy ......... 827
Cantor, Eddie .......... 823
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Capitol Records, Inc..... 96
Carr, Frederic A........ 967
Carra, Lawrence........ 967
Carson, Jack .......... 830
Case, Michael ......... 148
Case, Nelson .......... 937
Cassell, Arthur S....... 848
Century News Photo

Service ............. 16
Charles, Dick .......... 971
Cineffects, Inc. ........ 1151
Cinema Research ...... 1163
Clatk, Lon ............ 847
Coca, Imogene ........ 71
Cohan. Arnold, Corp..

The ................. 978
Collyer, Bud ........... 936
Color Service Company,

Inc. ............ ... 1186

CBS Radio Network..110-111
CBS Television

Network ........ 1036-1037
Columbia Transcriptions. 810
Commodore Productions

and Artists, Inc....... 785
Commonwealth Film and

Television, Inc. ...... 1152
Como, Perry ........... 18
Connors, Dorsey........ 984
Consolidated Television

Sales ............... 1000
Cooley. Lee ........... 834

Cooley. Spade.......... 44

Costello, Lou .......... 830
Cotsworth, Staats....... 847
Cowan, Louis G.. Inc... 122
Cromwell Drug Store... 144
Crosby. Bing, Enterprises,

Ine. ................. 1002
Crosby., Bob............ 831
Cullen, Bill ........... 826

_D—

Davis, Geoff .......... 928
Day. Gordon M.,

Productions .......... 818
Demby. Broun and Co..

Inc. ................. 791
Depicto Fiims, Inc....... 1174
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DeVol, Frank .......... 957
Diskin, Marshall A...... 967
Dixon, Bob ............ 853
Doherty. Clilford &

Shentield, Inc. ....... 141
Don Lee Broadcasting

System .............. 345
Douglas, Scott ......... 940

Downey. Morton
Facing Page One

Doyle, Robert ......... 970
Dubin, Charles S......... 968
DuMont, Allen B..
Laboratories, Inc. .... 992
DuMont Television
Network ........ 1044-1045
Durante, Jimmy ........ 46
Dynamic Films, Inc...... 1161
_F_—
Edwards, Ralph .. ...... 56
Eggleston, Shirley ...... 854
Elliott, Daphne ........ 973
Emerick, Bob .......... 86
Emerson. Faye ......... 48
Empire Broadcasting
Corp. ............... 817
—_F_—
Fenneman, George ..... 941
FilmCraft Productions....1156
Fishburn, Alan M....... 973
Fisher, Maggy ......... 94
Fitzgerald, Ed and Pegeen 834
Fitzmaurice, Michael .... 846

Foley, George F., Jr..... 980

Francis, Arlene ........ 826
Franklin, Joe ........... 903
Franks, Jerome ........ 967
French Broadcasting
System, The ......... 116
G
Gallop, Frank ......... 937
Gargan, William ...... 842
Garon, Jay — Brooke
Associates, Inc, ...... 147
Gart, John ............. 84
Gates Radio Company..1290
Gaudio, Joe ........... 152

German, W. J.. Inc.
Facing Page 993

Gernannt, William ..... 786
Gleason, Jackie ........ 76
Glucksman, Ernest D.... 982
Godfrey. Arthur ........ 832
Goldbergs, The ........ 833
Goodman, Harry S...... 783

Goodson-Todman

Productions ......... 781
Gorall, Leslie .......... 968
Gotham Recording

Corporation .......... 812
Graham, Joe .......... 974
Grauer, Ben............ 932
Gray. Barry ........... 898
Grove, Betty Ann...... 864
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Haag, Bob ............ 845
Hall, Helen ............ 845
Hammond, Earl ........ 844
Harrice, Cy .......... .. 933
Harrison, Jeanne........ 976
Hayworth, Vinton ...... 846
Headley-Reed Company 222
Heathertones, The ...... 864
Hedigar, Ted .......... 961
Heider, Frederick ...... 969
Helfer, Al ............. 870
Henderson, Skitch ...... 48
Herlihy, Ed .. ......... 930
Herlihy, Walter ........ 936
Hersholt, Jean ......... 842
Hillman, Don .......... 972
Hobin, Charles ........ 72
Holden, Chuck ........ 966
Hooker, West, Inc....... 795
Hope, Bob ............ 40
Howard, Mary.

Recordings .......... 819

—JI—

Irving, Charles ........ 839
Irving, Hollis .......... 839
James, Dennis ......... 820
Janis, Hal ............. 67
Jewell Radio and

Television Prods. of

Chicago ............ 774
Johnson, Judy .......... 73
Jostyn, Jay ............ 826

—K—
KBIG ................. 348
KCIB .................. 571
KCKY ................ 331
KECK ................. 660
KFEL ................. 366
KFWB ................ 346
KGHF ... .............. 369
KGW ... ... ... 596
KLIX .................. 408
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KOOL ................. 331
KOPO ................ 331
KPIX ................. 358
KPRCTV .............. 1090
KRLD-TV .............. 1089
KSD .................. 506
KSFO ................. 358
KSIB .................. 570
KSL .................. 670
KSTP ..........c.oonn. 492
KTLA ................. 1060
KITV ... ... .. ee. 1062
Kagran Corp. .......... 790
Kearns, Joseph ........ 853
Keene, William ..... ... 837
Kelk, Jackie ........... 836
Kennedy. Kevin ........ 935
Keystone Broadcasting
System, Inc. ...... 286-287
Kiernan, Walter . ....... 891
King, Carl ............. 851
Kudner Agency. Inc..... 132

Kulka, Fran and Ollie.. 64

— L—

Lacy, Jack ............ 903
Lalley and Love, Inc.....1169
Landau, Ely, Inc........ 793
Lawrence, Mort ........ 939
Layton, Jerry. Associates,

Inc. ...t 794
Lear, Les, Productions

Corp. ...oovvviinnnn 798
LeBow, Guy ........... 873
Lee, Bert............... 873
Lee. Patsy ............. 866
Leftwich, Alex ......... 971
Lennen & Miichell, Inc.. 146
Lesnevich, Gus ........ 86
Levin, Peter R.......... 1056
Levine, Henry ......... 956
Lewis, Jerry ........... 128
Lewis, Lester, Associates 788
Lewis, Robert Q......... 52
Liberty Broadcasting

System ........... 292-293
Liebman, Max.......... 68
Liveright, Herman ...... 969
Lockwood, Grey........ 965
Lombardo, Guy ........ 34

—M—

Mack, Ted ............ 256
Major-Minor Productions. 776
Mallard TV, Inc......... 1172
Malone, Ted ........... 844
Mandeville, Betty ...... 983
Mann, Claire .......... 852
Manson, Charlotte ..... 82
March Of Time........ 28
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ADVERTISING

INDEX

Marlowe, Ann ......... 80
Marshall-Hester

Productions .......... 795
Marshall, Rex .......... 938
Martin, Dean .......... 128
Martin, Don. School.... 851
Martin, Tony .......... 862
Massell, Robert S....... 969
Massey, llona.......... 842
Masterson. Reddy and

Nelson .............. 770
Maurer, ]. A, Inc....... 1146
McBride, Mary Margaret 835
McGarrett, George ..... 67
McLeod, Victor ........ 982
McNeill, Don ........... 62
McNellis, Maggi ....... 842
McWhirt, Doris ........ 838
Melton, James ........ 150
Mercer, Ray. & Co...... 1164
M-G-M Records ....... 819
Miller, Dave ........... 900
Miller, Jack ........... 954
Milverne Productions, Inc. 797
Miner, Jan ............ 849
Modell, Arthur B....... 977
Modern Movies

Laboratories, Inc...... 1167
Moore, Kingman T...... 975
Morgan, Ray .......... 934

Morgan, Raymond R., Co. 140
Morris, William, Agency.

Inc. ................. 126
Morrow, Marjorie ...... 130
Morse, Carlton E........ 962
Motion Picture Stages,

Inc. ...l 1171
Murphy, Bob .......... 852
Murphy-Thomas

Productions .......... 799
Murray, Jan .......... 824
Murray, Lyn .......... 952
MCA .................. 26
Mutual Broadcasting

System, The ......... 112

_N—
Nathanson., Edward .... 970
NBC Radio Network..114-115
NBC Spot Sales........ 2
NBC Television

Network ........ 1054-1055
Neuman, Alan ......... 972
Nugent, Edward J...... 968
Nusbaum. Mort ....... 901

—_0O—

Olio Video Television
Prods.,, Inc. .......... 796
Olsen, Johnny ......... 938

_p_—

Paramount Television

Prods.. Inc. .......... 1060
Parsons, Louella ....... 889
Paul, Charles .......... 958
Paul, Sidney .......... 854
Peed, Earl S.. Agency.

Inc. ............. ..., 849
Peerless Film Processing

Corp. .o 1189
Philco Television

Playhouse ........... 138
Piano Playhouse ...... 94
Piazza, Marguerite ..... 72
Pincus, Norman & Irving 797
Polacheck, Charles .... 972
Post Pictures Corp....... 1157

Premium Music Corp.... 745
Presto Recording Corp...1292
Princeton Film Center.

Inc., The ............ 1173
Prindle, Don ........... 152
Producers Representatives,

Inc. ................. 1171
Product Services. Inc.... 146
Puerto Rican Network,

Inc. ... ... 708
Pulse, Inc., The......... 108
Quigley, Robert ........ 92
Quinlan, Roberta ...... 860
Quiz Kids ............. 780

_R—

Radio Cadena Nacional,

SA. .. 1282
RCA ............ Back Cover
RCA Custom Record

Sales ............... 800
RCA Recorded Program

Services .......... 808-809
Radio Luxembourg .... 228
Radio Programas de

Mexico ............. 1280
Raeburn, Bryna ........ 840
Ralston, Esther ........ 841
Rambeau, William G.,

Co., Inc. ............ 226
Redman, Isabel ........ 981
Reeves Sound Studios,

Inc. ................. 1159
Reiner, Carl ....... .. ... 73
Rickey., Al ............ 955
Ringling Bros. and B. & B 32
Rockhill Radio, Inc...... 772
Rogers & Cowan........ 836
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Rogers, Roy .......... 88
Rorabaugh, N. C.. Co... 766
Ross, Lanny .......... 865
Ross, Murray .......... 958
Ross, Norman ......... 940
Russell, Bob ........... 850
Russell, Don .......... 822
Russell, Jack .......... 73
_S__
Sanford, Charles ...... 69
Sarra, Inc. ............ 1154
Scheck. George ........ 983
Schneider, Dick ........ 972

Schwab, Laurence. Jr... 975
Seaboard Studios. Inc...1155

SESAC.Inc. ............ 12
Shear, Barry .......... 974
Sheldon, Earl .......... 956
Sheldon, Herb ........ 931
Sherman & Marquette.. 145
Shore, Dinah .......... 22
Simon, Ernie .......... 904
Sinatra, Frank ........ 77
Skelton, Red .......... 42
Skinner, Charles E..

Prods.. The.......... 1165
Smith, Kate ........... 54
Smith, Sydney ......... 834
Snader Telescriptions

Sales, Inc. .......... 1150
Sponsor ............... 764
Starbuck, James ........ 73
Stark, Richard ......... 78
Stark, Wilbur .......... 784
Steen, Cort ............ 968
Sterling Television Co.,

Inc, ... 1170
Stern, Bill ............. 872
Streech. Wilbur,

Productions .......... 1170
Strout, Dick ............ 939
Swayze, John Cameroa.. 891
SWCI Records ......... 746
Sylvern, Hank ........ 954

_T_

Tate. Hal. Productions.. 798
Taubman, Paqul ........ 957
Teevee Co.. The....... 1173
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ADVERTISING

INDEX

Telecast Films, Inc.....1160
Telelex ............... 1166
TeleVision Engineering.. 767
Tel Ra Productions..... 1175
Thomas, Danny ........ 90
Tide .................. 762
“Time For Beany”...... 124
Times Square

Productions, Inc. ..... 1172
Tonken, Phil .......... 941
Trendle-Campbell

Enterprises, Inc. ...... 264

—_U—

Ullman, Richard H.. Inc. 796
United Press .......... 14

United Recording Labs... 818
Unity Television Corp.

Inside Back Covers

—V—
Valentino, Thomas }.. Inc. 815
Valli, June ............ 865
Video Varieties Corp.....1153
_W_—_
WAPA ... .............. 708
WAVZ ................ 373
WAZL, WAZLFM ...... 605
WBAL ................ 460
WBAP ................ 652
WBIG ................. 560
WCAU, WCAU-TV...... 610
WCCC ................ 372
WCFL ................ 411
WCMB ................ 607
WDSU ................ 454
WDSU-TV ............. 1074
WELL, WELL-FM ....... 476
WEVD ................ 539
WFAS, WFAS.FM ...... 554
WFIL ................. 612
WFPG ................ 520
WGN ... ............... 412
WGN-TV ... ..., 1667
WGSM ............... 534
WGST ................ 392
WGY ... 550
WHAM ............... 548

WHBF ................ 423
WHEN ................ 1080
WHIOTV ............. 1084
WHLL ................. 532
WHOM ............... 536
WHP ................. 604
WIAC ..o, 711
WIBG ..., 613
WINS ................. 538
WIOD ... 385
WIP .. 614
WITH ..o, 462
WIACTV ..., 1086
WIAX, WIAX-FM ...... 382
WIMO ................ 576
WIR ..o 276, 477
WKBW ................ 530
WLIB .. ... ... 540
WLS oo 414
WLW .. 258
WMARTV ............ 1076
WMBRTV . ............ 1086
WMDD ................ 708
WMEX ... 467
WMF] ... 3so
WNBK ..., 1082
WNBW ............... 1085
WNEW ............... 542
WNIR oo 521
WOCTV .............. 1072
WOLTV ............... 1076
WOR ... 304
WORA ..o, 708
WOV .. 544
WPAT ..., 522
WPFB ... 581
WPOR ................ 458
WPRO ................ 622
WPRP ................ 708
WQXR ... 546
WRAK ................ 620
WRBL, WRBLFM ...... 393
WRC ... 378
WRDW ... ............. 396
WRED ................ 583
WRNL .. ... 679
WROK, WROKFM ..... 422
WSAZTV .. ............ 1093
WSB, WSB-TV .......... 394
WSPB ...t 389
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WSRS ................. 577
WTHI ................. 431
WTIC ... ... ... vt 370
WITG ................ 1064
WTVN .. ... ... ...... 1083
WVNJ ... 521
WWBZ ................ 523
WWDC ............... 377
WWI 474
WWRL ................ 554
WXRF ................ 708
Wallach., George ....... 979
Walling, Emest ........ 148
Warenskjold, Dorothy .. 151
Waring, Fred .......... 24
Welles, Barbara ........ 845
Westfall, Kay .......... 852
Whitehead TV Pictures,

Inc. ................. 1168

Williams. Billy. Quartette 72

Winchell, Paul ......... 832
Wismer., Harry ......... 10
Wolf Associates, Inc..... 782
Woli, Stanley I., Preds... 772
World Broadcasting
System, Inc. ...... 802-803
Wrightson, Earl ........ 824
Wynn, Ed ............. 50
X
XELD-TV .............. 1088
XEQ. XEQ-TV .......... 1280
XEW, XEW-TV ......... 1280
Y
Yankee Network, Thz=... 466
Young. Alan ........... 841
Young & Rubicam, Inc... 120
Ycung. Victor .......... 952
Yurdin, Clay .......... 965
_7_
Zenith Ralo Corp....... 936
Zerbe, Lawson ......... 838

Ziv, Frede:ic W.. Co.
Inside Front Covers

Ziv Television Programs,
Inc.
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MEMORABLE YEAR AHEAD

EXPANSION OF VIDEO
WILL HIGHLIGHT ACTION

By PAUL A. WALKER

Chiairman

Foderal Conmnnenieations Commission

HE year 1952 will be forever memorable

in broadcasting history for the inaugura-
tion of America’s new nationwide, improved,
expanded, and competitive system of televi-
sion.

That this system will be accorded a hearty
welcome by the American public goes with-
out saying. The hunger for television all over the nation can be judged no better than
by examining the huge volume of correspondence with which the Commission has been
deluged. The great mass of people who have seen televisionhave taken it to their hearts.
The great mass who do not have it are demanding it with cver-increasing impatience.

The scope of this industry is so great, the potential investments are sohuge, the stake of
the public in its stability and acceptability is so vital that the Commission has had to
cxercise maximum care in laying the foundation.

The new system will provide for a minimu mof 2000 assignments. Just how soon that
many stations can be built remains to be seen. The euterprise of industry, the ability of
smaller communities to support stations, the availability of materials and manpower-—
all these are factors in determining the speed at which the new system will grow.

Here I would sound a note of warning. With television station construction dammed up
for three and a half years, it is easy to sympathize with the eagerness of those entrepreneurs
who have been waiting so long to start building. I know their problems. Their money has
been earmarked. Their plans have long been made. They want to see their towers go up.
But they must realize the realities of the Commission’s position. With a limited staff, the
Commission cannot process applications on a land-office scale. These applications, with
their legal, technical and financial questions, are complex matters. It takes experienced
personnel to process them. When new people are hired they must be specially trained.
And the many hearings that we know will be necessary involve even greater delays.
Applicants would do well to inform themselves of the real nature of the task that con-
fronts the Commission not only for their own benefit but also so that they can intelligently
answer the questions that are asked of them by members of their community.

While the Commission bends every effort to foster the growth of this new medium of
mass communications, it is well to ponder the responsibilities that industry has to build
soundly for the future. Every attention should be given to the development of program-
ming that will truly serve the real needs of the communities. Television cannot be merely
a luxury service or a toy or a pastime. To play an indispensable role in the nation’s life,
television must perform the crucial service of informing the citizens on the issues of
the day.

While many basic questions involved in building television have been decided or are
in the process of being decided, many others will confront us in the fulure.

B i i ol el il i i T ¥
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GUY LOMBARDO

and his

Royval Canadians

AMERICA'S NUMBER ONE BAND

LUCKY STRIKES" “YOUR HIT PARADE"”, NBC
HOTEL ROOSEVELT GRILL, NEW YORK
F. W. ZIV CO. TRANSCRIPTIONS
DECCA RECORDS
CONCERTS

NUMBER ONE WITH FANS AND EDITORS

Publicity: DAVID O. ALBER ASSOC., Gene Shefrin
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NARTB PROGRESS REPORT

By HAROLD E. FELLOWS. President, National Association of
_Radio and Television Broadcasters

UST as they have throughout the his-

tory of radio and television, legislative
and regulatory matters continue to be
among the major problems facing the
broadcasting ind us-
try. It is heartening
to note. however.
that some of our leg-
islators are well
aware of the wvital
role played by broad-
casting on the nation-
al scene in times of
peace and war. As
more of the public’s
elected representa-
tives learn something
of our business, the
task of preserving
the system of {free
enterprise broadcast-
ing will be easecd.

A mosl encouraging example of this
legislative understanding is contained in
recent statements and discussions by Scn-
ator Edwin C. Johnson. Chairman of the
Scnate Interstate and Foreign Commerce
Committee, and some of his colleagues on
that committee. and in some of the regu-
lations issued by the Federal Communi-
cations Commission.

It is gratifying to observe the develop-
ment of this type of thinking. Our in-
tegrity, objectives and sense of personal
and professional responsibility constitute
a “priceless ingredient.” It must be cher-
ished., murtured and protected. We can
and will, through dJaily performance.
maintain this high regard for our efforts.

Broadcasting stands at the threshold
of its greatest era. As the new ycar
opened broadcasters were serving ap-
proximately forty-three million radio
homes. Most of the nearly fourteen mil-
lion home receivers manufactured. ac-
cording to RTMA figures, since the 1950
national census are in use. More than
seventy-five per cent of all new automo-
biles are radio equipped. Indications are
that set manufacturers will be unable to
meet 1952 demands if defense neceds con-
tinue to restrict materials. As 1951 closed
there werc 2327 AM stations—95 more
than when the year opened—648 FM sta-
tions and 108 TV stations on the air.

I am confident that when the “freeze”

Fellows

is lified television will kecep apace of this
expansion and join other mass communi-
cations media in all the national markets.
[ do mot agrece. however, with those who
doom radio to oblivion with the advent of
the “thaw.” In the light of mass media
history it scems more logical to regard
radio and ftelevision as complementary
rather than competing, media. Each will
command specific areas of service in our
ever-enlarging nation.

Advertising. the nerve system of Amer-
ica's economy, is getting bigger and bet-
ter. So long as consumers need goods and
services and manufacturers and suppliers
need customers both radio and television
will perform importantly in the success-
ful fusion of these elements.

There may of necessity be a period of
adjustment as television undergoes its
growing pains, ailments very similar to
those suffered and survived by radio back
in the 1920s; and as radio is shaken from
a complacency developed through long-
time dominance in the communications
ficld. But each will survive to find a right-
[ul position in the plane of national pros-
perity and the family circle of mass com-
munications media,

Radio and television have compiled im-
pressive records of public service to the
nation. This year will be no exception.
Since the outbreak of hostilities in Korea
each has volunteered heavily of facilities
for broadcasting in the emecrgency. To cite
cases ., . . Civil Defense instruction; De-
fense Bond sales; blood bank appeals;
reeruiiment campaigns; state-of-the-na-
{ion addresses by the President and other
governmental leaders. I doubt that a single
broadcaster has let thcse patriotic calls
go unhecded. I also doubt that any of the
other media have made more substantial
contributions. This policy of cooperation
will continue as long as there is a job
to be done.

In this ycar of national elcctions both
media welcome the opportunity to further
serve the public interest by performing
the important task of bringing the candi-
dates and their platforms into the living
rooms of the voters. Arrangements have
already becen made to broadcast and tele-
cast the mational conventions of both
major political parties, to stage get-out-
the-vote campaigns and to give election

(Continued on Page 74)
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RADIO-TV FORGING AHEAD

By FRANK BURKE., Editor of Radio-Television Daily

ADIO and television are doing right

well in this year 1952 despite prophets
of gloom who had radio on the ropes the
past year and television trying to find its
place in the nation’s
advertising pattern.

After a year of re-
appraisal in which
radio took stock of its
potency as a medium
and counted its cir-
culation as compared
to other advertising
services, both net-
works and stations
predicted that 1952
would bring billing
increases from 10 to
15 per cent. Total
oross radio billings of
the networks last
yearaggregated $185,-
000.000.

The television outlook is even brighter.
In 1950 the four TV networks billings
totalled around $45,000,000, while the past
year saw TV billings mount to over
239.5 million. Some are predicting that
billings this year will pass the $300,000,000
mark.

Of 106 TV stations (i.e, including all
but two of the network owned and op-
ercted stations for which data was not
separately available) 93 reported profit-
able operations during 1951. Of these, 10
stations reported income between $600,000
and $1.0 million; eight stations between
$1.0 and $1.5 million and five stations re-
ported incomes in excess of $1.5 million.
The median income of the 93 stations was
$350,000 as compared to a median income
of $129,200 for 53 stations reporting a
profit in 1950.

Several factors contributed to revitalized
radio sales and promotion drives. Efforts
of the Association of National Advertisers
to beat down radio rates in TV markets
and the subsequent radio rate cuts by net-
works put the radio broadcasters in a
fighting mood. This was especially true in
non-TV markets with the broadcasters
stepping up the tempo of their sales
promotion,

The advent of Broadcast Advertising
Bureau, Inc., as a sales and promotion ser-
vice organization to the radio broadcasters
was a stimulating hypo to the industry.
During the past year BAB under the able

Burke

direction of William B. Ryan, president,
has brought the story of radio's sales
effectiveness to all sections of the country
and has engendered enthusiastic support
of broadcaster members in the work of the
organization.

Another campaign which attracted na-
tion-widc attention was the combined ef-
forts of radio broadcasters in the Detroit
arca to sell radio as a community service
to the listeners as well as the advertisers.
Adoptling the slogan, “Everywhere You Go
There’s Radio,” the Motor City broad-
casters staged a most effective campaign
which was copied in many other com-
munities and brought revived interest in
the medium,

National spot radio and sales on the
local level have aided materially in keep-
ing up the billings of stations throughout
the country. The spot business picture is
bright and 1952 should find more national
adverlisers using local and regional webs
than ever before in the history of broad-
casting.

The television outlook is most promis-
ing. With the lifting of the TV freeze and
the channel allocations in many secondary
markets it is expected that before year’s
end the number of TV stations on the air
will increase from 108 stations operating
in 67 cities to probably 200 stations. On
January 15 there were a total of 450 VHF
applications on file and 29 UHF applicants.

It is expected that the number of UHF
applications will increase considerably
with the lifting of the freeze. The UHF
stations. according to IRE spokesmen, will
probably spread to the secondary markets
where UHF transmitters and receivers will
be the first television to be introduced in
those areas.

The coming national political conven-
tions and the national election is expected
to boom TV receiver sales in established
markets this summer and fall. Manufac-
turers, distributors and dealers are plan-
ning intensive promotional and sales cam-
paigns to swell the TV audience to around
20,000,000 sets by Election Day. At present
there are around 15,000,000 sets in use in
the United States. The audience potential
for this election year is expected to swell
to around 65,000,000 persons.

The rejuvenation of radio and the
boundless opportunities for expansion in
the television industry augurs well for
1852-53.
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TEN TOP RADIO-TV
NEWS$ EVENTS
semsmenen LY JGEJ/ moressosns

The RADIO-TELEVISION DAILY selections of the top ten news events of
1951 and outstanding radio network broadcasts follow:

1—Korean Armistice Negotiations and Prisoner of War List.
L ]

2— President Truman Fires General MacArthur.
[ ]

3—Kefauver Crime Hearings.
L ]

4—The British Elections and Churchill’s Return to Power.

5>—Internal Revenue Department Scandals.
L ]

6—Amateur Sports Investigations.
L ]

7—Anglo-Iranian Oil Dispute.
L]

8—The Eisenhower Question.
L ]

9—Government Controls to Prevent Inflation.
®

10—National I.eague Pennant Play-off.
[ ]

Outstanding Broadcasts

CBS-Radic—‘“The Nation’s Nightmare.”

NBC—*“Assembly VI” (United Nations).

ABC—“USSR Documentary.”

Mutual—World Series Coverage.

i i il
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BAB'S REALLY IN BUSINESS!

By WILLIAM B. RYAN. President, Broadcast Advertising Bureau, Inc.

INETEEN HUNDRED FIFTY-TWO will

mark the Broadcast Advertising Bu-
reau’s first frll year as a completely
independent corporation. We feel that this
calls for a restate-
ment of aims and an
elaboration of activi-
ties.

First, a little back-
ground information.

The BAB is an out-
growth of the Broad-
cast Advertising De-
partment of the Na-
tional Association of
Broadcasters. In June
of 1949 it was estab-
lished as a Bureau of
that organization and
then in April 1951 Ryan
started functioning as
a separate corporation.

It grew out of radio’s need for an
independent, alert and progressive pro-
motion Bureau.

Upon becoming an independent and
autonomous corporation this past April,
BAB had two immediate objectives:

1.It had to organize itself and redefine

its objectives in order to be in a
position to immediately render ser-
vice to the entire industry.

2.1t had to increase and extend the

number and variety of services for-
merly provided.

Both of these were accomplished.

Here's a report of how the BAB is ac-
complishing these aims.

Services are distributed within the two
general categories of national and local
promotion. The distinction between the
two can best be arrived at by an analyza-
tion of the individual projects.

On the national level, BAB promotional
activities concern themselves basically
with spot and metwork advertisers. This
is being accomplished through a series of
projects designed to present radio’s im-
pact to national -advertisers, national
chains and associations, and national-local
advertisers. For instance, a series of spe-
cial presentations on radio’s values are
now underway and include those scaled
to the needs of specific industries. Plans
also call for a basic presentation on radio
and another dealing with the farm market.

BAB’s national promotion department

is also instituting regular communication
with advertisers and agencies in the form
of two direct mail pieces, each to be
1ssued twice monthly. Advertisers receive
a sales letter containing special data
pertinent to radio sales while agencies
are earmarked for a “Kiplinger-type”
newsletter on radio advertising activities.

In the field of basic research BAB is not
only collecting and evaluating extant
materials, but also plans a series of studies
to learn the true value of radio coverage,
saturation and sales impact. There will be
a pilot study to determine the size of
the extra-set market; a test to determine
the sales impact of radio vis-a-vis other
advertising media in the packaged goods
and heavy appliance field; an interim
report on all material now extant on all
out-of-home listening plus automobile-
radio coverage and listening pattern, to
be followed in the spring by a national
sampling of car-radio listening.

In the competitive aspects of radio sales,
BAB will publish a salesman’s handbook
containing basic facts of newspaper read-
ership. Preparation is also underway on
a second edition of a previously BAB-
distributed volume on magazine county-
by-county circulation statistics, with a
comparison of radio-magazine penetration
on a national basis plus an additional pres-
entation containing all information avail-
able on the trend, pattern and size of radio
listening in radio-TV homes.

Local promotional activities will in-
clude a continuation of several services
instituted to stations during the past year;
the revision from a quality and quantity
standpoint of many ohers, plus the addi-
tion of three new projects.

BAB's local promotion falls into two
basic categories:

1. Regular releases on a weekly or

monthly basis, and

2. Special projects.

The first category includes such well-
received services as BAB Salesman, Retail
Information Folders, Co-op Cards & Bulle-
tins, Local Business Sales Aids, Sales
Opportunities, Library Bulletin, Radio
Gets Results, Reports and Copy-Minded
Selling Aids.

while BAB’s plans in the speczial
project field include a master presentation
containing a summary of all salient rea-
sons why local merchants should buy
(Continued on Page 74)
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RED SKELTON

TELEVISION RADIO MOTION PICTURES
For Procter and Gamble Full CBS-Radio network Mctro-Goldwyn-Mayer
{A Russell M. Sceds Co. Production) United States and Canada “Texas Carnival’’

Full NBC-TV Network Wednesdays: 9 to 9:30 P.M., ES.T. “Lovely Ta Look AP
Sundays: 10 to 10:30 P.M., ES.T. (Just Completed)
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ADVERTISING OUTLOOK—1952

By FREDERIC R. GAMBLE, President. AL A.AA.

HAT is the year's outlook for adver-
tising volume, and hence for radio and
television billings?

The new year brings a number of rea-
sons why there
should be no letup
in advertising effort
—but rather a step-
up.

While many com-
panies have reported
increased sales, they
have also shown a
considerable decline
in their net profits;
they will necd to in-
crease sales even
further to maintain
profits in the face of
higher taxes and
higher break -even
points.

We have seen continued buyer resis-
tance in a number of lines that are still
in ready supply.

There is still a considerable accumu-
lation of inventories in distribution chan-
nels. We are hearing concern, already,
whether industry will successfully adjust
from defensc production—whether we can
find customers over the ncxt few years
for a vastly expanded output of goods
and services without some degree of re-
cession.

Whether or not there will be a substan-
tial increase in advertising effort will be
at the decision of business management.
And it will depend to a large extent on
advertising agencies.

Agencies have the job of convincing
business that the results will justify
aggressive advertising activity. In the
midst of high costs, their advertising plans
must be still more effective. They will
need all the help, ammunition apnd co-
operation that media can give.

Among media, it seems to me that
broadcasting faces the year’s opportuni-

Gamble

ties with some new assets to its credit.

There is the recomposition of the na-
tional organization, as the NARTB, under
new leadership. And there is the recon-
stitution of Broadcast Advertising Bu-
reau, with an organized sales program
and under new leadership.

There is also the reconstitution of Ad-
vertising Research Foundation, as a fully

tri-partite organization open to broad-
casters and other media as participating
subscribers. Given strong support by
broadcasters, there is machinery here to
do broadcasting research that has recently
been much agitated for.

There has also been a healthy tendency,
in broadcasting, to review time and talent
costs in relation to general program effec-
tiveness. It is healthy and fore-armed, I
think, because advertisers will be in-
creasingly cost conscious about -all media
during 1952.

At the same time, there are places in
the broadcaster-agency relationship where
we are still surprisingly weak.

We must strengthen our business rela-
tionship—in such fundamentals as rate
cards and contracts, to facilitate time
buying—in improving station billing prac-
tices, in speeding up collections and in
warding off credit losses.

It should be a cause of serious concern
that the credit losses by broadcasters
have been far, far higher than those of
any other media and bad in comparison
even with most other industries. Now,
when advertisers are up against material
shortages and the other difficult factors
of a semimobilized economy, business
failures can come most unexpectedly.

There are several ways to guard your-
self against credit losses on general ad-
vertising.

First, you can make sure that the ad-
vertising agencies which you ‘“recognize”
are sound financially. This means that
the agency should have financial integrity,
collect promptly from its clients, pay
media by their due dates and have
cnough capital on hand to meet emer-
gencies. You can determine agency finan-
cial capacity by reviewing the agency’s
balance sheet. There will soon be ma-
chinery in broadeasting, we hope—as
maintaincd among other major media—to
collect such facts about agencies for the
information of individual stations.

Second, you can be prompt and meticu-
lous in submitting your invoices and affi-
davits of broadcast. Agencies tell us that
many invoices from broadcasters are lave
and some are inaccurate.

Third, you can install the payment stim-
ulus and credit safeguard that is in effect
with majorities of other media—the cus-
tomary 2 per cent cash discount.
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SPADE COOLEY

“THE SPADE COOLEY SHOW" — TV

Decca Records ® Santa Monica Ballroon: ® Motion Pictures ® Standurd Transcriptions
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TELEVISION PROGRESS REPORT

By BRIG. GENERAL DAVID SARNOFF, Chairman of the Board of RCA

ELEVISION in 1951 revealed a number

of significant advances that portend a
great future.

Television stations have proved their
ability to operate suc-
cessfully on the eco-
nomic foundation of
the American system
of broadcasting.

The television man-
ufacturing industry
has survived its early
economic hills and
valleys. The sales
curve climbed at the
beginning of the year,
then dipped to a low
level during the sum-
mer. In the final A
months, a new up-
swing in sales began. Sarnoff
That fact, together with the sell-out of
television time on the air, demonstrated
the public confidence in the mew art and
guaranteed its permanence as a new
industry.

The truth about color television became
evident in 1951. The public learned the
basic meaning of compatibility—a funda-
mental characteristic of the RCA color
system—and that an all-electronic com-
patible system will make it possible for
owners of present television sets to re-
ceive color programs, in black-and-white,
without any change whatever, and with-
out any contraptions.

This all-electronic, compatible system
with its tri-color picture tube, was pub-
licly shown. It transmitted programs from
studios and field-pickups over microwave
radio relays and the coaxial cable, to
other cities. Its superiority .over an in-
compatible system equipped with whirl-
ing mechanical discs, which limit the
size of the television picture, became self-
evident.

In addition, color pictures produced by
the RCA compatible system, were suc-
cessfully projected on a 9 x 12-foot screen
in a Broadway theatre.

Television programming in 1951 demon-
strated that the new art has a keen appe-
tite for talent and ideas. If all the feature
motion pictures produced during a year
in Hollywood were available to television,
they would only cover about 600 hours,
or six weeks out of a year's programs. TV,
in a year, presents more new programs

than all other media of public contact
combined.

Extension of religious programs and the
use of television in education during 1951
revealed the marked effectiveness of such
telecasts in vast new fields of service to
church, school and home.

Coast-to-coast TV network programs,
made possible by <cross-country micro-
wave radio relays and coaxial cable ex-
tensions, demonstrated that the day is
not far distant when every corner of
the country will have a reserved seat in
the amphitheatre of television. When the
TV station “freeze” is lifted many addi-
tional communities will enjoy the bene-
fits of television.

Television's expansion in the UHF (ul-
tra high frequency) portion of the broad-
casting spectrum was proven in 1951 to
be both possible and practical by RCA-
NBC scientists :and engineers, who two
years earlier built an experimental UHF
station near Bridgeport, Conn. This is the
first UHF television station to operate on
a regular schedule.

Full-scale tests at Bridgeport climaxed
more than 20 years of continuous research
by RCA in UHF. Results from the incep-
tion of the project were made available
to the entire TV-engineering profession as
a major contribution to television’s fu-
ture since UHF can accommodate 70 new
TV channels. providing for perhaps more
than 2,000 UHF stations.

The development of the RCA Vidicon
tube, or small electronic “eye,” has made
possible portable television cameras and
transmitters, even of back-pack size, per-
mitting on-the-spot pickups of special
events as well as the remote viewing of
industrial processes and other operations.

The Vidicon has also led to the develop-
ment of a television microscope which
extends the range and versatility of the
light microscope to facilitate group study
of living cells at high magnification.

Achievement of coast-to-coast service
during the year gave eloquent promise
that television would eventually become
international in scope.

While felevision has thus advanced, its
older brother radio, foo, has <confinued
to move forward. Today there are 2,400
AM and 680 FM stations in the United
States. Daily broadcasts cover 95 per cent
of the country.
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PICTURES — TELEVISION — RADIO — RECORDS
AND

JIMMY DURANTE MUSIC PUBLISHING (0., INC.

MANAGEMENT:
WILLIAM MORRIS AGENCY

NEW YORK —CHICAGO — HOLLYWOOD
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PRODUCTION REPORT FOR "5l

By JAMES D. SECREST, General Manager, Radio-Television Manufacturers Association

HE radio-television industry, caught

between the prolonged “freeze” on TV
station construction and the economic and
material curbs brought on by the rcarma-
ment program, had
its ups and downs in
1951. However, by
the end of the year
it appeared to have
attained some stabil-
ity and faced the fu-
ture with rencwed
optimism.

Production of radio
and TV sets boomed
in the first quarter in
anticipation of in-
creased shortages of
raw materials. Gov-
ernment-imposed
curbs on consumer
buying, however.
early in 1951 slowed down the scare buy-
ing which followed the Korean outbreak.
TV set inventories rosec to dangerous
levels among dealers. distributors, and
manufacturers, With the spring camec
sharp cutbacks in set production. followed
by a substantial reduction in employment
and some plant shut-down.

The industry, under RTMA leadership,
sought relief via a modification of Regu-
lation W. When the Federal Reserve
Board refused to act, the plea was taken
to Congress which in the summer com-
pelled the Board to cut credit terms from
25 to 15 percent down payment and ex-
tend installment periods from 15 to 18
months. The industry, through RTMA.
also succeeded in persuading Congress not
to Increase excise taxes from 10 to 25
percent as recommended by the Sccretary
of the Treasury.

Secrest

*

In the early fall production rose again
as retail inventories declined and public
demand for consumer goods recovered.
However, government allocation of critical
raw materials had reduced the industry’s
potential so that TV set production re-
mained well behind the record-breaking
level of the last quarter of 1950.

Final tabulations are expected to show
industry output of about 5,250,000 TV sets
compared with 7,400,000 in 1950 and more
than 12,500,000 radios as against 14,600,000

in the previous year. About half the radios
manufactured in 1951 were home sets,
while auto receiver production accounted
for more than one-third and portables for
the remainder.

The value of radio and TV sets pro-
duced in 1951, at the manufacturer level,
was approximately $1,250,000,000 as com-
pared with $1,700,000,000 in 1950. How-
cver, military production of electronic
equipment rose from about $500,000,000 to
more than $1.000,000,000 during the same
periods.

The year's set production brought total
TV sets either sold or in distribution chan-
nels to more than 16,600,000. Radios pro-
duced since World War II totalled
92,000,000.

As for 1952, the industry expects ma-
ferial shortages and other economic curbs
to reduce further the output of radio and
TV receivers. While all forecasts are
nccessarily  ““‘guess-estimates,” the con-
sensus is that less than 5,000,000 TV sets
and under 11.000.000 radios will be the
limits on the vear’s production.

*

The decisive role of electronic equip-
ment in wartfare was apparent in the large
mililary appropriations made by Congress
since the Korean outbreak. Officials esti-
mated military orders for electronics-
communications equipment as $3.8 billion
during the first fiscal year after the
Korean outbreak and at an equal amount
for the 1951-52 fiscal year. Appropriations
in this category during the first two years
of rearmament consequently represented
three-fourths of expenditures throughout
World War IL

However. due to the highly intricate
nature of much of the equipment and the
high ratio of engineering to labor in-
volved, military orders were not evenly
distributed within the industry. Procure-
ment officials estimated that only 20 per-
cent of the electronic and radar equip-
ment required by the Armed Services was
for mass-produced items comparable to
those normally manufactured by radio-
television producers.

Defense officials estimate that the output
of clectronic equipment and components
for the armed services will reach its peak
in 1952 and level out at about $600 million
a quarter.
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RCA INCREASES PRODUCTION CAPACITY

By FRANK M. FOLSOM, President, Radio Corporation of America

URING 1951, the Radio Corporation of
America as one of the radio-television

industry’s major producers continued a
multi-million dollar plant expansion pro-
gram to help meet
the dual Trequire-
ments of military and
domestic consumers.
New manufacturing
facilities, plus those
established in earlier
postwar years under
the impetus of tele-
vision, give RCA the
greatest production
potential of its 32-
year history.

Throughout 1951,
RCA accepted a rap-
idly increasing num-
ber of Government
contracts for scientific research, engineer-
ing development, and production of mili-
tary equipment in the radio-electronics
field. This volume of work, substantial in
1951, is expected to be three to four times
greater in 1952, and will reach record
levels during 1953. Next year's military
output will probably equal in dollar vol-
ume the 1942 rate, when RCA plants were
devoted 100 per cent to war production.

Military equipment produced by RCA
in 1951 included various types of radio
communication instruments, “walkie-talk-
ies,” radar and sonar equipment, range-
finding and navigational instruments, au-
dio and radio devices for airplanes, and
numerous types of electron tubes. Radio-
electronic instruments currently required
by the nation’s military forces are far
more complex than those used in World
War II. For this reason a large and in-
creasing number of RCA engineers is en-
gaged in research and engineering devel-
opment work on Government projects.

One of RCA’'s outstanding engineering
contributions is in the miniaturization of
equipment. Major advance in both elec-
tron tubes and circuit designs have made
this possible, an excellent example being
the Signal Corps’ new “walkie-talkie,”
which is half as big and twice as powerful
as the one used in the last war. Similarly,
it is now possible to get far more elec-
tronic control equipment into airplanes
than was heretofore possible.

In aldition to RCA’s military develon-

Folsom

ment and production projects, more than
€00 engineers and technicians of the RCA
Service Company are working with the
United States Armed Forces in twenty
different countries. Their job is to service
military radio-electronic equipment and
assist in the training of military personnel
in the equipment’s operation.

In the expanding field of Government
clectronics. RCA, during 1951, increased
its tube design and manufacturing activi-
ties significantly and geared its facilities
for still greater operations in this field
during the coming year.

In the domestic field, RCA, as well as
cther leading manufacturers in the in-
austry, maintained relatively high levels
of production of television and radio sets
and phonograph records.

The American public purchased approx-
imately 5,000,000 television receivers dur-
ing 1951, bringing the total in use through-
out the nation to more than 15,000,000.
These sales, plus new installation and
servicing, added more than $1% billion to
the national income.

A normal upward trend in sales de-
veloped during September and, through-
out the fourth quarter of 1951, most top-
brand producers were manufacturing tele-
vision sets up to the limit of the Govern-
ment’s material allocations. The New
York market, largest in the country with
more than 2,500,000 sets in use, was, for
example, absorbing the RCA Victor tele-
vision line as rapidly as shipments could
be made.

The glamour of television sometimes
overshadows the fact that the radio and
phonograph business are also in a very
healthy condition. As a matter of fact,
production of radio receivers and radio-
phonograph combinations during the year
was approximately 12,000,000 units—more
than twice the figure for television sales.
As a result, the number of radio sets in
use throughout the United States at the
year-end is more than 100,000,000, or an
average of more than two sets per family.
No other medium of communications
reaches $0 many persons.

Sales of recorded music rose sharply
during 1951, setting a trend that is ex-
pected to -continue throughout the next
year.

L W W
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C.A.B. ACTIVITIES IN 1951l

By MALCOLM NEILL, Chairman, Board of Directors of CAB

HE Canadian Association of Broad-

casters continued to grow in 1951. The
Association now numbers among its mem-
bers one hundred and five of the one
hundred and thirty-
five privately owned
stations in Canada
plus thirty-one asso-
ciate members.

Three major activi-
ties have occupied
the Association this
year in addition to
normal and routine
matters. Preparation
of a brief for the
Parliamentary Com-
mittee on Radio of
the Federal Govern-
ment and appear- Neill
ances before this
Committee. The preparation of volumes of
material for argument before the Copy-
right Appeal Board which is conducting
hearings as this report is being prepared
and detailed work with the Federal Gov-
ernment Civil Defense authorities.

In our brief to the Parliamentary Com-
mittee on Radio the main point of empha-
sis was that Canadian broadcasting sta-
tions should be free to operate under lhe
law like other publishers. In addition to
our 160,000 word brief, five appendices
were presented to the federal committee.
They included material (a) showing that
the trend of public opinion in Canada is
overwhelmingly in favor of placing all
broadcasting under private management;
(b) surveys of program preference show-
ing a marked prefercnece among Canadians
for programs offered by private stations;
(¢) a history and background of radio
broadcasting; (d) comment upon. and
analysis of some of the recommendations
contained in the report of the Massey
Commission; and (e) a summary of the
public service activities provided by com-
munity broadcasting stations across Can-
ada. The chief witnesses were T. J. Allard.
C.A.B.’s General Manager, Joseph Sedg-
wick, K.C. C.A.B.'s General Counsel, and
Guy Roberge, C.A.B.’s Associate Counsel.
The membership was outstanding in their
support of the presentation to the Com-
mittee. This support is best illustrated by
the fact that 97 out of 104 stations who
were then members sent telegrams to the

committec backing up the Association
brief.

In the copyright field a serious situation
has developed for broadcasters through
a demand by CAPAC as ASCAP is known
in Canada for greatly increased fees from
broadcasters effective January 1, 1952. The
C.A.B. is appealing CAPAC's demands
and as stated earlier hearings are now
proceeding before the Copyright Appeal
Board in Ottawa.

A considerable amount of progress has
been made in establishing the role Cana-
dian private stations will play in the mat-
ter of Civil Defense. In the event of any
cmergency, no matter how caused, broad-
casting will have a tremendously impor-
tant part to play in providing information,
maintaining civilian morale and giving
instructions to the civilian defense popu-
lace.

During 1951 the Sales and Research
Department broke new ground in the field
of inter-media comparison and conducted
extensive research to contrast Canadian
time costs and circulations with those in
the United States.

An original study examined Canadian
radio trends and circulations during the
past ten years. This material was pre-
sented to the ACA and CBC; the latter
presentation opened discussions on the
present unrealistic network station rates.
These and other studies have formed the
basis for special Canadian sections in the
United States trade press. An “ideal” rate
card was drafted for consideration by the
industry. Extensive work was also carried
on in the field of promotion.

The practice of holding regional meet-
ings—meetings of such groups as the
Western Association of Broadcasters, the
Central Canadian Broadcaster's Associa-
tion, etc.. was also continued and this
years annual meeting, held at the Chateau
Frontenac, Quebec City from February
26 to March 1st, 1951, was one of the most
successful ever held. It was at the 1951
annual meeting that the Johnny J. Gillin,
Jr. Memorial Award, an annual award
to be presented to the Canadian station
which has performed the most outstand-
ing public service during the year, was
presented for the first time. This award
was set up in memory of the late Mr. John
J. Gillin, Jr. of WOW, Omaha, Nebraska.
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ALL EYES ARE ON TV!

By THAD H. BROWN, Jr., Director Television Operations NARTB

LI, eyes are on TV! Since 1946, ncither

the public nor the industry has had a
chance to catch its breath. There's no
doubt about it, the Cathode Ray tube is
a goldfish bowl.

As applied to any
other industry, 1951
might have been con-
sidered a peak year
in development and
activity. It was just
normal for television
broadcast: Coming of
age, television war-
ranted a place of its
own in the NAB and
that organization be-
came the National
Association of Radio
and TelevisionBroad-
casters. Senator Ke-
fauver's crime investigation via TV rocked
the land. The FCC issued its famous
“Third Notice” and the end of the freceze
looked like more than a prediction. The
President of the United States stepped on
a platform in San Francisco and was seen
3,000 miles away. o

NARTB proposed, and the Commission
agreed, that expedition was paramount
and literally hundreds of cases were
“heard” by “written testimony” in the
Specific Allocations hearing. Senator Ben-
ton personally decided that radio and
television broadcast needed government
program control and proposed the estab-
lishment of a “National Citizens’ Advisory
Board.” “Non-commercial” colleges and
universities limited television broadcast
of their physical education programs in
the interest of the *gate.” The nation's
heart skipped a beat when a fellow named
Bobby Thompson changed the complexion
of a World Series right before its eyes.
The 108th television station went on the
air. As television reported the discourag-
ing war scenes to the public, Red Skelton
helped to take their minds off of it. Gen-
eral MacArthur made his Congressional
and television debut. Initial experimen-
tation in specific educational program-
ming was continued. As the sands of 1951
were running out, television receivers in
the United States hit the 15- million mark.
476 applicants were beating on the doors
of the FCC with an estimated 500 more all
ready to make their moves when the freeze

Brown

ended. Television network gross time
sales approached the 125-million mark.
The Television Code of the National As-
sociation of Radio and Television Broad-
casters was promulgated, and the Seal of
Good Practice adopted—to go into effect
March 1, 1952. In this regard, for Men of
the Year, the diary of 1951 in television
should record the Television Program
Standards Committee: Bob Swezey, Chair-
man, Harry Bannister, James L. Caddigan,
Walter Damm, James C. Hanrahan, Harold
Hough, Clair McCollough, Paul Raibourn,
Leonard Reinsch, Henry Slavick, David-
son Taylor and Donald Thornburgh.

1952? It already vpresents a congested
calendar—and above all, it’s a Presidential
election year. A lot of people got into the
TV act in 1951. Most of them were still in
the act as the year 1952 was entered, and
early in January it appeared that they
would have plenty of company. The can-
didates and politicians haven’t really
started yet, but soon will be donning
grease-paint for the greatest show of all.

Whatever happens during this year, one
thing is sure—NARTB will watch it
closely. In many cases, will do a lot more
than “watch.”

Real money will be dedicated toward
TV construction, installation ad operation
in 1952, NARTB-TV’s “Television Con-
struction Costs—December, 1951,” will
have to be hurriedly up-dated in accord-
ance with shifting economic requirements,
but it presently estimates minimum costs
for construction of a VHF station in cities
with a population between 50,000 and 250, -
000 to be approximately $274,000; UHF
construction costs for comparable popu-
lation, $281,250. Add to this, NARTB's
minimum operating expense estimate of
$168,530 and one sees the smallest opera-
tion spending close to one-half a million
dollars the first year.

At the Commission—after the freeze is
lifted there will literally be a frenzy of
hearings—straining that bureau’s capaci-
ties to the utmost.

1952 in Television will be another ban-
ner year. The miracle of sound plus sight
will grow and become even more miracu-
lous, especially as its effect is reflected in
the voting process.
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THIS

[S U.N RADIO

By DOROTHY LEWIS, U. S. Stations Relations, United Nations

N times of crisis people cverywhere seck

the facts upon which to form a balanced
judgment. 1951 was such a time and
United Nations Radio presented the facts
in 30 languages lo
hundreds of mil-
lions throughout the
world. Its news pro-
grams in all lan-
guages were strength-
ened in response to
increasing demands
ever since the out-
break of hostilitics in
Korea. Thus, objcc-
tive presentation of
international news on
AM and TV and such
worldwide symposia
as “The Price of
Peace” were major
contributions of United Nations Radio to-
ward clarifying public thinking on the
great issues of today.

Newscasts and feature programs are pre-
pared by the several services: English
Language Service; European and Middle
Eastern Service; Latin American Service
and the Trans-Pacific Service. This regu-
lar operation al the United Nations head-
quarters, with its staff of international
civil servants drawn from many systems
of broadcasting of member states has becn
greatly increased during 1951 with the
scheduling of the Sixth General Assembly
in Paris. Circuits from Paris and from
U.N. Correspondents in Korea, as well as
material from the many U.N. Information
Centers around the world bring daily
recorded news, interviews and proccedings
for inclusion on all U.N. programs broad-
cast daily in some 30 languages.

Mrs. Lewis

U. S. COVERAGE

In the U.S.A., emphasis during 1951 was
laid on several projects and developments:

1. Worldwide distribution of “The Price
Of Peace” series of ltalks by world states-
men, climaxed by the ceasc-fire proposals
by Yakov A. Malik in June. This series
was relayed fo all English-speaking coun-
tries and by a news release of the text to
all other member states simultaneously
each week. 'CBS aired the talks in the
U. S. A.

2. Inauguration of the “Citizens of the

World” (dramatic episodes in the lives of
U.N. men and women) in the UN. STORY
series heard on 500 U. S. stations and in
other English-speaking countries, and
which was awarded the 1951 Ohio State
and School Broadcast awards.

3. The television services have been ex-
panded materially. Since November 6,
1951, there has been full coverage by tele-
vision of the Sixth U.N. General Assem-
bly in Paris over TV in cooperation with
the U.N. Department of Public Informa-
tion. The half-hour program, “The U.N.
In Action” (Mondays through Fridays—
CBS Network) presents debates, inter-
views, special features and ceremonies,
and on Sundays, a half-hour summary is
telecast, “The U.N. This Week.” Daily TV
coverage of the U.N. meetings taking
place in Paris is produced and directed
by the U.N. staff, and viewed the follow-
ing day in the United States by means of
Paramount kinescope.

This TV coverage of U.N. activities is
also released by RDF in France and over
the BBC by means of kinescopes flown
nightly to London. The weekly half-hour
program over the American Broadcasting
Company, “United Or Not,” with John
MacVane as moderator, presents members
of the U.N. Correspondents’ Association
interviewing a different delegate each
week. Other U.N. television in 1951 in-
cluded special Security Council meetings,
and the weekly half-hour program for
children. “The U.N. Stamp Club,” which
was seen over WNBT for 45 weeks in
1950-1951 using philately as a vehicle to
disseminate U.N. information.

4. A nationwide project, “UN. Com-
munications Campaign,” was launched in
the United States to increase the number
of listeners to U.N. shows by 20,000,000.
1t is sponsored by U.N. Radio and 35 ma-
jor national organizations. A chairman in
each of the 250 selected cities was ap-
pointed and 8,000 persons designated by
these national groups to serve locally.

5. Another preoccupation of U.N. Radio
for 1951 had to do with the move from
Lake Success to the permanent headquar-
ters in New York. Each of the Council
and conference rooms at Headquarters is
provided with a number of booths de-
signed specifically for radio and TV broad-
casting.

i i e e e T
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RALPH EDWARDS

Having wonderful
fun now on TV,
Meet me today l

And Every Monday, Wednesday, Friday
NBC-TV . . . . . . 3:30 PM, EST
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TV SONG HIT$S OF “5T

——= (January 1, 1951 to January 1, 1952) —

The 35 song hits with the largest television cudiences are listed below in
order of the total ACI points received in the ACI surveys during the year.
Songs currently active are marked with an asterisk. Songs whose activity
began in the fall of 1950 are noted by the date . .. (1950).

NUMBER
OF WEERS
TOTAL IN AC/

SONG TITLE AND PUBLISHEER ACI POINTS SURVEY
Too Young (Jefferson). ... ... ... ... .. ... .......... 12,137 31
*Because Of You {(Broadcast Music). .. ... ... ... .. .. ... . 11,981 27
If (Shapiro-Bernstein) .. ... ... .. ... ... ... .. .. ... .. .. 10,456 22
Be My Love (1950) (Miller). . ... .. ... .. ... . ... .. .. 9,947 25
You're Just In Love (1950) (Berlin). . .. .. ... ..... ... ... 9,411 31
How High The Moon (Chappell). ... .. .. .. ... ... . .. 7,689 27
Would | Love You (Love You Love You) (Walt Disney). . . . .. 6,048 15
Mockin’ Bird Hill (Southern). .. .. ... . .. _..... ... .. . . 6,046 19
Loveliest Night Of The Year (Robbins). . ... ... . ... .. .. . 6,040 21
Aba Daba Honeymoon (Feist). .. ...... ... .. .. ... ... 5,476 20
My Heart Cries For You (1950} (Massey). . ... ....... .. .. 5,237 13
*Down Yonder (LaSalle). ... ... ... .. ... .. ... ......... . 5,144 11
Tennessee Waltz (1950) (Acuff-Rose). . ... ... .. ... ... .. 5,112 15
*] Get ldeas (Hill & Range). .. ... ... .. ... .. .. ... .... . 5,049 20
On Top Of Old Smoky (Folkways). .. ... ... .... ..... .. 4,769 15
Shanghai (Advanced) ........... .. ... .. ... .. ... ... . 4,600 2]
Come On-A My House (Duchess). .. ... ... .. .......... 4,412 18
*(It’s No) Sin (Algonquin). . . . ... .. ... ... .. ... ..... .. 4,203 12
*In The Cool Cool Cool Of The Evening (Burke-Van Heusen

& ASSOC.) ... 4,043 16
It's A Lovely Day Today (1950) (Berlin). .. ... ... .. ... .. 3,886 18
*Undecided (Leeds) ......... ... .. ... . ... .. ... .. ... . 3,706 9
*Cold Cold Heart (Acuff-Rose). ... .... ... ... ... ... ..... 3,690 12
Nevertheless (1950) (Chappell). . ... .. ... .. ... ... .. .. 3,483 10
A Bushel And A Peck (1950) (E. H. Morris}. . .. .. .. .. .. 3,230 12
When You And | Were Young Maggie Blues (Mifls). . .. .. 3,070 11
*And So To Sleep Again (Paxton). ... .. ... ... .. ... ... .. 2,796 11
Hello Young Lovers (Williamson). .. ... .. .. . .. . .. .. .. 2,781 14
My Truly Truly Fair (Santly-Joy). .. .. .. ... ... ... . 2,758 14
If | Were A Bell (1950) (E. H. Morris). . .. .. ... ... ... . 2,646 11
Mister And Mississippi (Shapiro-Bernstein) . .. ... ... .. . 2,433 10
World [Is Waiting For The Sunrise (DeSylva-Brown &

Hendersom) .. ... ... ... ... .. .. . ... . ... ... ... 2,304 10
Zing Zing Zoom Zoom {(Robbins). .. ... .. ... ... ... .. .. 2,204 10
Sparrow In The Tree Top (Santly-Joy). .. . . ... ... ... .. 2,007 9
Jezebel (Broadcast Music). . .. ... .. ... ... ... ... ... 1,947 9
*Domino (Pickwick) . ... .. ... .. ... ... ... .. ... . 1,898 7

Copyright, 19327, Office of Rescarch, Tne.
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As Selected by Nation’s Raldio-TV Editors
RADIO TELEVISION I
—— MAN OF THE YEAR ——
JACK BENNY ARTHUR GODFREY
CBS CBS-TV
—— WOMAN or.ms YEAR ——
TALLULAH BANKHEAD IMOGENE COCA
NBC NBC-TV
—— DRAMATIC SHOW OF THE YEAR ——
LUX RADIO THEATER STUDIO ONE
CBS . CBS-TV I
—— COMEDY SHOW OF THE YEAR —— H
JACK BENNY RED SKELTON
CBS . NBC-TV 4
——— COMMENTATOR OF THE YEAR ——
EDWARD R. MURROW JOHN CAMERON SWAYIE h .
CBS NBC-TV
H ——— DOCUMENTARY OF THE YEAR ——
"THE NATION'S NIGHTMARE" "CRUSADE IN THE PACIFIC”
CBS . ABC-TV
—— QUIZ SHOW OF THE YEAR ——
J - "YOU BET YOUR LIFE" "YOU BET YOUR LIFE”
NBC . NBC-TV
——— SPORTSCASTER OF THE YEAR ——
HARRY WISMER JIMMY POWERS
ABC . NBC-TV
—— CHILDREN'S SHOW OF THE YEAR ——
"LET'S PRETEND"' KUKLA, FRAN AND OLLIE
CBS . NBC-TV H
—— SONG HIT OF THE YEAR —— ’ +
"TENNESSEE WALTZ" "BECAUSE OF YOU
BMI BMI

=
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NATION'S RADIO SETS INCREASE

Results of Joint Radio Network Commitiee Survey

TOTAL of 105,300,000 radio sets—an

average of 1.8 sets in every radio
home in the United States, is the figure
arrived at by the Joint Radio Network
Committee, composed of research repre-
sentatives of the four major wired net-
works, for the beginning of 1952

This new high figure represents an
increase of 9,300,000 radio sets, some 9.7
per cent over the 96,000,000 estimate of a
year ago and reveals radio to be in a
healthy and growing period, despite the
tremendous growth of television in the
year’s time.

According to the estimates of the com-
mittee, 900,000 new radio households were
added in a year’s time. Secondary and
portable sets, added during the year to
already existing radio homes came to
4,000,000 while 4,400,000 additional radio-
equipped automobiles, completed the in-
crease of 9,300,000 sets.

For the first time this year, a new cate-
gory—sets in institutions, dormitories and
barracks was instituted. This, plus the
out-of-home sets, cars and portables, have
always been overlooked in totalling up
the number of national sets, but, never-
theless, account for an imposing total.

In a breakdown of the figures the Joint
Committee finds that 42,800,000 homes in
the country have at least one radio. Sec-
ondary and portable sets in households, in
all radio homes, add up to 34,000,000. Auto-
mobiles on the roads today have an esti-
mated 23,500,000 radios and there are
5,000,000 sets in other places.

showed higher radios, but since they
secemed inadequate for projections, they
were dismissed and the national figure was
taken. It may be recalled, at this point,
that the BMB study, 1948, gave the per-
centage figure of homes with radios at
94.2 per cent. Sectionally, however, New
England as an example in that study had
a figure of 98.2 per cent in the nation,
closely followed by the Pacific area with a
saturation figure of 98.0 per cent.

Most significant of the findings, in the
opinion of the committee, is the 4,000.000
increase in the new estimate of secondary
and portable sets in radio homes. This,
the committee noted provides for greater
radio listening opportunity in homes. The
committee bases this opinion on the nu-
merous available studies which have been
made and which unanimously agree that
listening to secondary sets in homes con-
stitutes an important part of total listening
time.

The estimate of automobiles equipped
with radios, 23,500,000, is predicted on
surveys which show that nearly 64 per
cent of the nation's 37,000,000 passenger
cars are so equipped. This figure could
receive an even higher percentage, the
committee feels. since new cars to be
sold this year will have a higher per-
centage of radios.

With 1950 Census data available for the
first time, the committee was able to
estimate the number of sets in college
dormitories. institutions and barracks of
the Armed Forces. The figure of 900,000

Radio Households
Secondary & Portable Sets in Homes

Sets in Institutions, Dormitories and Barracks

TOTAL SETS ... ... .. ..., .........

Radic-Equipped Cars .. ....... . ... . ... . ........

Sets in Other Places.......................... ...

Number of Radio Sets as of Jan. 1
1952 19517

................ 42,800,000 41,900,000
e 34,000,000 30,000,000
................. 23,500.000 19,100,000
................. 900,000
.............. 4,100,000 5,000,000
.................. 105,300,000 96,000,000

Referring to the Housing Census of 1950,
which showed a saturation of 95.6 per cent,
for radio, in U. S. homes, the Joint Com-
mittee arrived at the total of 42.800.000
radio households. This ratio was then
applied to Sales Management’s preliminary
estimate of 44,737,900, as of January 1,
1952, in order to qualify the figure.

While the 95.6 per cent saturation was
taken for the country as a whole, local
surveys, In many sections of the country

sets in these places, the commitiee notes,
represenis a definite bonus to advertisers
who use radio.

Breakdown of the other 4.100,000 sets
finds them in other places which includes
business cstablishments, offices, restaur-
ants and other public places. Finally, the
commiitee in releasing their 1952 esti-
mates emphasized that the figures which
they have come up with in each category
are conservative.

e i i i  a  a e
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”"Be Good To Yourselt’

<o DON MENEILL
TOASTMASTER of The ﬂl'ﬂﬂ/(fﬂﬂt ﬂ/[[ﬁ

swier;  19th Year

PHILCO | yonpay through FRIDAY
JELL-O!| ABC—81t0o9 AM, CS.T.
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Top Ten News Selections
of Networks for 1951

The network selections of top ten news events for 1951 follow:

— NBC —

Firing and return of MacArthur.
Korea cease-fire negotiations and POW list.

Morality—-crime, narcotics, income tax and
sports scandals.

British elections and return of Winston
Churchill.

Politics — flowering of Presidential candi-
dates.

Economics — inflation, stabilization, price
wars,

Hostages in Red hands—exclusive casts of
Oatis, Yogeler.

Giants, Dodgers and series.
Rearmament—atomic tests.

Eisenhower’s European tour and Formation
of NATO coverage.

— CBS —

The MacArthur dismissal and the coverage
of his return to the U. S.

The broadcast by Yakov Malik over CBS
radio in June, and the subsequent truce
talks, still going on in Korea.

The Kefauver Crime hearings.

The British elections, which altered the
political trend by returning Winston
Churchill to the head of the government.

The prisoner of war list transmission from
Tokyo.

The Anglo-Iranian oil crisis.

The Internal Revenue scandals.
The Woodbridge, N. J., train wreck.
The National League pennant race.

The Suez Canal crisis, daily growing in im-
portance as an international trouble spot.

—ABC —

The recall of Gen. Douglas MacArthur.
Peace talks in Korea.

Kefauver Crime hearings in New York.
Expulsion of British from lran.

The mid-West flcods.

West Point cribbing scandal.

British elect Churchill.

Eicenhower builds European defense force.
Firing of T. Lamarr Caudle.

Woodbridge, N. J., train wreck.

— MBS —

Attempts at armistice in the Korean war.
Bribe corruption in the Federal government.
Crime and sports investigations.

Defeat of the Socialist Government in
Britain.

Crisis in taxes.

Power crisis in the Middle East.
Japanese Peace Treaty.
Missouri Valley floods.

The Eisenhower question.

T Y e e i i i g T e e i ol ol i T e i T T T T ¥ o W
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Burr Tillstrom
with

Kukla, Ollie and Fran Allison

AvsILA .
fraN

“{)LLig

Musical Director. . ....... ... ... ..., Jack Fascinato
Producer........... .. ... .. ... .. ... .. Beulah Zachary
Director. ... Lewis Gomavitz
g‘ Costume Designer................... Joseph Lockwood

NBC Television Network
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RADIO IN PUERTO RICO

By TOMAS MUNIZ, President of the Puerto Rican Broadcasting Association

UERTO RICO is living at the present

time its era of progress in every aspect
of its life. Industrialization of the whole
Island is the principal aim of Governor
Luis Munoz Marin’s
Administration. Our
civilization had its
foundation in ancient
Europe, with a com-
bination of modern
American ways of
living. Continentals
who have visited
Puerto Rico on dif-
ferent times express
their surprise at the
great development of
progress attained
during the last years.
Housin g facilities;
hotel accommoda-
tions; means of com-
munication; the great
decrease in illiteracy; health conditions
and the willingness of the Puerto Ricans
to fulfill their duty in order to make of
Puerto Rico the Island of Enchantment,
had resulted in this great progress. Radio
industry is not an exception. We, the men
in the radio industry in Pucrto Rico, feel
proud in claiming that we are following
—step by step—the great revolutionary
movement in the United States in order
to offer the listening audience the best
programs available. Whoever has followed
the great development in our radio dur-
ing the last twenty-five years has to admit
that our industry has done its part for the
realization of the progress in Puerto Rico.
We can say in all truth that radio 1s
part of our daily life. In our ever green
mountains, lives the hillbilly. We know
him as “jibaro.” That “jibaro” spends his
time from sunrise to sunset plowing the
earth; planting the seed; harvesting the
crop. After a day’s work that “jibaro” can
stand the luxury of listening to his favor-
ite radio program. Wherever the electri-
fication project has not as yet reached the
rural zone, this hillbilly of ours, can
always secure a battery for his radio.
The latest news flashes; the struggle of
the baseball teams in the American and
National Leagues in order to secure the
pennant; the great deeds of our brave
soldiers in Korea; the advices of doclors
in their health program; the lectures about

Muniz

agriculture and cattle raising and even
the lectures about beauty care are of the
complete domain of that “jibaro” living
in the mountains, miles away from the
city.

We of the radio industry have given
our time and talent in order to help
those who are willing to do everything
possible in order to cooperate with our
government in its effort to secure finan-
cial stability for the people of Puerto
Rico.

True, that television is still a dream for
our industry. Nevertheless we are in
the alert to offer our people the facilities
of television as soon as this project will
prove to be a success in our Island. Engi-
neers from the United States have made
complete studies and have rendered their
official reports. We of the radio industry
are ready to act as soon as the time comes
to start this new era.

Many years ago, in case of a tropical
hurricane, warnings had to be carried to
the rural zone by messengers or through
the use of flag warnings. Today all the
inhabitants of Puerto Rico are well in-
formed of the progress of any hurricane
through the twenty-five radio stations in
the different cities.

Well known interpreters of music have
written the name of Puerto Rico in golden
letters. Sanroma, Graciela Rivera, the
Figueroa brothers, Rafael Hernandez,
Boby Capou, Mapy Cortez—to mention only
a few—have received the applause of
multitudes through all the world.

Puerto Rico with its 2,200,000 popula-
{ion squeezed in an area of 3,600 sq. mi. is
at the present time United States’ first cus-
tomer per capita. Businessmen throughout
continental U. S. realize the importance
of our market and they have esstablished
central offices in our capital city—San
Juan—in order to take care of the thou-
sands of customers patronizing their prod-
ucts. In this instant, we, the men in the
radio industry in Puerto Rico feel proud
to state that we have the main vehicle
in order to secure success in the inter-
change of products.

We feel proud to say: that in the prog-
ress attained by our Island in the last
twenty-five years, radio has done its part.

B i i T T E W W
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§TOCKS IN REVIEW
1951

Compiled ifrom daily listings published in
RADIO-TELEVISION DAILY.

*

HIS rapid-glance survey of leading radic and television industry stocks show

how they stood at the beginning of each quarter of 1951 and on January 1,
1952. The figures used are for the first business day following the first calendar
day of each quarter where the first day of each quarter did not fall on a vegular
working day.

NEW YORK STOCK EXCHANGE

Jan. 1 Apr. 1 Jul. 1 Oct. 1 Jan. 1
ABC ...... ... ... ... ... 11 127 12% 12% 11%
Admiral Corp. ............ 244 26 222 247 2658
Am.Tel. & Tel.............. 151%% 154 153 15854 15578
CBS A ................... 28%4 304 264 28VY4 34%
CBSB .................... 2814 29% 2574 27% 34
Philco ............. ... ..., 21% 23% 23 26 27
RCA Common ............ 16% 19% 20 23% 24
RCA First Pid........... . 77 . 77V 73
Stewart-Warner ......... . . 1634 17% 16%% 19, 197
Westinghouse .......... ... 35Va 382 35% 392 40%
Westinghouse Pid. . .... .. 103Y2 9 ... L. 952
Zenith Radio ... ........ .. 50V 67 % 61va 67% 68%

NEW YORK CURB EXCHANGE

Dumont Lab. ..... .. ... . .. 1473 17%s 14% 17 1654
Hazeltine Corp. ......... .. 24% ... 31% 42%, 412
Natl. Union Radio........ .. 4l 4543 3% 4 3%

OVER THE COUNTER

Bid Ask Bid Ask Bid Ask Bid Ask Bid Ask
Stromberg-Carlson . 13 14% 12%1 14% 11  12%2 12% 13% 12Y% 13%
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W—_—"YOUR SHOW OF SHOWS”

GEORGE |
McGARRETT

Supervisor

|
“Your Show of Shows” /

NBC-TV

| HAL JANIS

f Associate Supervisor
“Your Show of Shows”

NBC-TV
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— YOUR SHOW OF SHOWS —

b

Max Liebman

Producer-Director

“Your Show Of Shows”—WNBT
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“Y W OF SHOW
I—— OU\R.SHO O S O S——|

CHARLES SANFORD

MUSICAL DIRECTOR
OF

MAX LIEBMAN’S “YOUR SHOW OF SHOWS”
NBC-TV
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11 1
[~ YOUR SHOW OF SHOWS —

e : —— SR —

SID CAESAR

“It's a small world”

| MAX LIEBMAN’S
| YOUR SHOW OF SHOWS
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E— W OF SHOWS"—
[ YOUR SHOW OF SHOWS =)

e DAt

IMOGENE COCA

“You can say that again”

MAX LIEBMAN'S
YOUR SHOW OF SHOWS
NBC-TV—9-10:30 P. M. Sat.
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—"YOUR SHOW OF SHOWS"——

|

Marguerite

CHARI—ES HOBlN Singing  star  of NBC  television
DIRECTOR (Max Licbmans "Your Show of Shows™)
‘ Mcetropolitan Opera Company
g Publicity: .
MAX UEBMAN'S e coumr, i
" ve.,, New York, N. Y. !
“YOUR SHOW OF SHOWS 1626 N. Vine St., Hollywood, California ;
NBC-TV Personal Representative:

|
J. GRAVES McDONALD g
430 E. 63rd St., New York, N. Y. :
|
|

BILLY
WILLIAMS
QUARTETTE

ON
MAX
LIEBMAN'S

"YOUR SHOW |
OF SHOWS"

NBC-TV
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——""YOUR SHOW OF SHOWS”

SRR
#\L

CARL REINER  JUDY JOHNSON

FEATURED SINGER
ON

MAX LIEBMAN'S MAX LIEBMAN'S
“"YOUR SHOW OF SHOWS” “YOUR SHOW OF SHOWS”
NBC-TV NBC-TV

JAMES STARBUCK

Director of Dances and Musical Numbers

A ’ FOR
MAX LIEBMAN’S MAX LIEBMAN'S

“YOUR SHOW OF SHOWS" “YOUR SHOW OF SHOWS”

NBC-TV NBC-TV
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NARTB PROGRESS REPORT

by
HAROLD E. FELLOWS

N N N N N N N N N NN i ot St g Yt

(Continued from Page 35)

returns. The voter certainly will have the
opportunity of being better informed than
ever before, and I predict that the 1952
Presidential election will produce a nu-
merical record in balloting.

Broadcasting, like any other industry.
has its critics and opponents. This is some-
times reflected in proposed national and
state legislation inimical to the American
tradition of free enterprise broadcasting.
The perpetuation of this free system is an
ideal to which we are dedicated. Broad-
casters will continue to guard this with
utmost zeal, opposing any attempts to
transfer the responsibility for program-
ming from the broadcaster to the govern-
ment or any other entity.

Indusiry problems are faced more effec-
tively through unity -and cooperation.
There is no better way to unite than
through support of a strong trade asso-
ciation. The goal of the National Associa-
tion of Radio and Television Broadcasters
is to provide counsel and leadership to
all segments of the industry in the solu-
tion of mutual problems, and to provide
an arena in which the industry represen-
tatives can talk out their problems. After
representing radio for the first twenty-
nine years of its existence, the Association
in June 1951 expanded its services and
changed its name to include the tele-
vision interests. The media share the same
headquarters building and departmental
facilities in Washington, D. C., to the
benefit -of both.

The NARTB staff, working in behalf of
both, is constantly aware of common
problems pointing up the close inter-
relationship of the audio and video arts.
In 1952, NARTB will continue to meet the
demands for service in bhoth growing
industries.

B.A.B."s REALLY IN BUSINESS

by
WILLIAM B. RYAN

g N N ™ et N e N St it S o N Nt N A ™

(Continued from Page 41)

radio; a monthly calendar of radio sales
opportunities listing the top merchandis-
ing events of the year; release on returns
of special radio station merchandising
study now being tabulated; distribution of
an outline for establishment of “Radio
United”— plan for joint station activity
in quest of more business, audience and
community stature.

'52 bids to be a big year for the BAB—
and that means another big year for radio!

Radio is a very healthy medium. Over-
all it is prosperous. It is still the lowest
cost medium and gets the most results
per dollar spent—for products needing
mass coverage—as well as for many prod-
ucts with relatively limited distribution.

Radio will be even more firmly en-
trenched in this position once the true
facts are disclosed relative to the small
circulation and shallow penetration of
such media as newspapers, magazines and
television.

More stations throughout the nation
must be made aware of these facts be-
cause the problem of radio’s deserved
recognition can best be solved at the local
level. Once the stations, acting in con-
certed effort, acquaint the dealers and
distributors with the truth relative to the
circulation and penetration of these media
it will create demands for recognition of
these truths that cannot remain unheeded
by the national advertisers.

Radio cannot excuse itself from not
having done this before on the grounds
that it has been too busy counting its
own vast circulation, because there again
it has been remiss. It has never counted,
much less sold, an audience of its own
thut exceeds in size the total circulation
of individual major components of com-
petitive media.

BAB intends to call the roll in '52 on
radio’s great “uncounted™ audience found
in automobile-radio coverage and out-of-
home listening.

The combination of the two-—a true
evaluation of competitive media circula-
tion—and an accurate accounting of radio’s
own audience are extra insurance of the
fact that 1953 will find radio once again
occupying the number one position as the
lowest cost-highest return medium of
them all!

e o i i e e s
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Ravio-Telehision Dailp’s Almanac

PHoliday and Special Events

10:
11:
12:
13:
14:

15:
17:

18:
19:

20:

21:

January

: New Year’'s Day (In all States, Territories,

District of Columbia and Possessions).
Paul Revere Born {1735).
Emancipation Proclamation (1863).
Blue Network organized (1927).

: Georgia Admitted (1778).
: Battle of Princeton (1777).

William S. Paley is elected president of
CBS (1929).

: Utah Admitted (1896).
: Stephen Decatur Born ([779).

Ceorge Washington Carver Died (1943).
Week of Prayer, first week in January.

: Carl Sandburg Born (1878).

New Mexico Admitted (1912).

: Millard Fifllmore, 13th President Born (1800).

Electronic system for television, including
a dissector tube to scan the image for
transmission patented by Philo Taylor Farns-
worth (1927).

. Anniversary of the Battle of New Orleans

(Louisiana).

. Connecticut Ratified the U. S. Constitution

(1778).

Connecticut Admitted (1788).

Ethan Allen Born (1737).

Alexander Hamilton Born (1757).

John Singer Sargent Born (1856).

Salmon Portland Chase Born (1808).

First Written Constitution Adopted at Hart-
ford, Conn. (1639).

Mathew B. Brady Died {(1896).

Benjamin Franklin Born (1706).

Feast of St. Anthony.

Daniel Webster Born (1782).

Robert E. Lee's Birthday (1807) (Alabama,
Arkansas, Florida, Georgia, Kentucky, Missis-
sippi, North Carolina, South Carolina, Ten-
nessee, Yirginia).

Edgar Allen Poe Born (1809).

Inauguration Day. Begun in 1937. To be ob-
served every fourth year from that date by
the 20th Amendment to the Constitution.
Foundation Day. In the Canal Zone.

Thomas Jonathan (Stonewall) Jackson Born
(1824),

of

1952

23

24:
25:

26:

27:

28:

29:

30:
31:

3:

S. S. Republic collides with S. S. Florida off
N. Y. harbor and flashes CQD signal, sum-
moning rescuers proving value of Marconi
apparatus in time of disaster at sea (1909).
Gold discovered in Calif. (1848).

Weather Signs. It is an old belief that the
weather of the whole year depends upon this
day. “Sun on St. Paul’s Day means a good
year, rain or snow foretells indifferent weath-
er, a mist means want, while thunder pre-
dicts 12 months of wind and death.” (Shep-
herd’s Almanack, 1676).

Scotch Poet Robert Burns Born (1759).
Michigan Admitted (1837 .

General Douglas MacArthur Born (1880).
First A.E.F. landed in Ireland (1942).

FM Broadcasters, Inc., holds first annual
meeting in N. Y. with attendance of 750
(1944).

Wolfgang Amadeus Mozart Born (1756).
Lewis Carroll, pen name of Charles Lutwidge
Dodgson, Born {1832).

Thomas Edison granted patent on his incan-
descent light (1880).

William McKinley Born (1843).

Kansas Admitted (1861).

Franklin D. Roosevelt Born (1882.

Franz Schubert Born (1797).

Child Labor Day. Last Sunday in {an., also
the Saturday preceding and the Monday
following.

HFebrnary

: Victor Herbert Born (1859).

Supreme Court of the U. S., Chief Justice
John Jay presiding, held its first meeting
(1790).

CQD is adopted as wireless distress call by
Marconi Co. (1904).

: Fritz Kreisler Born (1875),

Cround Hog Day.

Candlemas.

Treaty of Guadalupe Hidalgo signed by U. S.
and Mexico {1848).

Horace Greeley Born (1811),
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6:

16:
18:

20:
21:

22:

Massachusetts Admitted (1788).

Aaron Burr Born (1756).

American Forces Recapture Manila from Japs
(1945).

George Herman (“Babe”) Ruth born (1895).

: Charles Dickens Born (1812).
: Boy Scout Day.
: William Henry Harrison Sth President Born

(1773).
Nebraska Admitted (1867).

: Peace Treaty Signed With Spain Ending

Spanish-American War (1899),

: Thomas A. Edison Born (1847).

Daniel Boone Born (1734).

. Lincoln’s Birthday (Alaska, California, Con-

necticut, Delaware, Illinois, Indiana, lowa,
Kansas, Kentucky, Michigan, Minnesota, Mis-
souri Montana, Nevada, New Jersey, New
York, North Dakota, Ohio, Oregon, Pennsyl-
vania, South Dakota, Tennessee, Utah, Vir-
gin Islands, Washington, West Virginia,
Wyoming).

Ceorgh Dey.

: Valentine’s Day.

Arizona Admitted (1912).
Oregon Admitted (1859).

: Destruction of the Maine (1898).

Constitution Day. In the Canal Zone.

Susan B. Anthony Day. Observed in honor
of the birthday of the pioneer crusader for
equal rights for women. Governors of 33
States and 3 Territories have honored the
day by special proclamations.

Katharine Cornell Born (1898).

Inauguration of Jefferson Davis as President
of the Provisional Government of the Con-
federacy (1861).

. Ohio Admitted (1803).

Shrove Tuesday (1947). Tuesday preceding
Ash Wednesday. Observed as Mardi Gras
in Florida (in cities and towns where carni-
val is celebrated), Louisiana (Parishes of
Jefferson, Orleans, St. Bernard, St. Charles,
St. John the Baptist, East Baton Rouge),
Canal Zone.

Phonograph Patented by Edison (1878).

U. S. purchased the Danish West Indies
(1917).

Beginning of the Battle of Verdun (1916)
which ended Dec. 15.

Brotherhood Week. Always includes Wash-
ington’s Birthday; the Sunday nearest Feb.
22 is Brotherhood Day.

Florida ceded to the U. S. by purchase and
treaty with Spain (1819).

Washington's Birthday (All the States, Ter-
ritories, District of Columbia and Colonial
Possessions).

James Russell Lowell Born (1819).

23:

25:

26:
27:

29:

[VEQ S

~N v

10:
11:

Johannes Gutenberg Died (1468).

President Calvin Coolidge signs Dill-White
Radio Bill, creating Federal Radio Commis-
sion and ending chaos caused by industry’s
wild growth (1926).

Enrico Caruso Born (1873).

John Adams appointed first Minister of U. S.
to England (1785).

William F. Cody (Buffalo Bill} Born (1846).
Henry Wadsworth Longfellow Born (1820).
Ash Wednesday.

Leap Year. The name given to every year of

366 days.
March

: Nebraska Admitted (1867).
: Texas Independence Day.
: Florida Admitted (1845).

First Postage Stamp used in U. S. (1847).
Alexander Graham Bell Born (1842).

: Pennsylvania Day.

Vermont Admitted (1791).

: Boston Massacre (1770).
: Fall of the Alamo (1836).
: Luther Burbank Barn (1849).

Maurice Ravel Born (1875).
Patent granted to Alexander Graham Bell for
first telephone (1876).

: Oliver Wendell Holmes, Jr. Born (1841},
: Battle of the “Monitor and Merrimac” off

Hampton Roads, Va. (1862).

Edwin Forrest Born (1806).

Lillian D. Wald Born (1867).

Johnny Appleseed, properly John Chapman
Died (1847).

The great blizzard in New York City and
New England States (1888).

- U. S. Post Office established by act of

Congress (1789).
Girl Scout Day.

: Standard Time established in U. S. (1884),
. Albert Einstein Born (1879).

First Trans-Atlantic radio broadcast (1925).

: Maine Admitted (1820).

Andrew Jackson Born (1767).

: James Madison Born (1751).

U. S. Military Academy established at West
Point by act of Congress (1802).

: Saint Patrick’s Day.

Evacuation Day. In Boston, Chelsea, Revere.
Winthrop and Suffolk County.

: Fast of Esther.

Grover Cleveland Born (1837).

: William |ennings Bryan Born (1860).

: First Day of Spring.

: Emancipation Day (Puerto Rico).

: Patrick Henry delivered his famous speech

(1775).

: The Annunciation or Lady Day.

Arturo Toscanini Born (1867).
Greek Independence Day. Greece celebrates
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27:

29:
30:

31:

its freedom won from Turkey (1827).
Maryland Day.

President Washington signed the act creating
the U. S. Navy (17%94).

Marconi flashes first wireless signals across
English Channel (1889).

John Tyler Born (1790).

Seward Day. Alaska (Not observed by Fed-
eral Employees).

Transfer Day. In the Virgin Islands.

Passover week starts. Ends April 7.

April

. All Fools’ Day.

2: Sergei Rachmaninoff Born (1873).

~ut

15:
16:
17:

U. S. Mint established {1792).

: First Pony Express riders left Sacramento to

ride East and St. Joseph, Mo. to ride West.
Washington lrving Born (1783).

. Adoption of the present American Flag's

design (1818).

: Elihu Yale Born (1648).
: Peary Discovered North Pole (1909).

Metropolitan Opera House Opened in New
York (1830).

Louisiana Admitted (1812).

Bell Telephone Laboratories demonstrates
wire television between Washington and
New York, and radiovision between Whip-
pany, N. J., and New York (1927).

Henry Ford Died (1947).

: Ponce de Leon (1460-1521) Spanish soldier,

landed in Fla. near the present site of St.
Augustine, Easter Sunday (1513), claiming
the land for Spain. The anniversary of the
event is observed by the city.

: Surrender of General Lee (1865).

Bell Telephone Laboratories demonstrate
two-way television in which speakers at the
ends of a 3-mile circuit see each other as
they converse (1930).

: Salvation Army Founder's Day.

William Booth Born (1829).

Joseph Pulitzer Born (1847).

U. S. Patent System established by Congress
(1790},

National Be Kind to Animals Week falls
about this date.

: Charles Evans Hughes Born (1862}.

Good Friday.

: Franklin Delano Roosevelt Died (1945).

Halifax Independence Resolution (N. C.).

: Thomas Jefferson Born (1743).

Easter Sunday.

: Pan American Day.

S. S. Titanic disaster at sea proves value of
wireless (1912).

Abraham Lincoln Assassinated 1865).
Charles Spencer Chaplin Born 1889).
Charter granted American Academy of Arts
and Letters (1916,

18:
19:
20:
21
23:

24

26:

27:

28:

29:
30:

vt B

8:
9:

: Germany Surrendered to

San Francisco Fire (1906).

Patriots’ Day. (Maine, Massachusetts).
Adolph Hitler Born (1889).

Anniversary of Battle of San |acinto (Texas).
James Buchanan Born (1791).

William Shakespeare Born (1564).

St. George Day (English .

Marconi transatlantic American-Europe ser-
vice opened (1910).

First Newspaper Issued in America (1704).

U. S.-Mexican War (1846).
U.N. Charter Conference
Francisco (1945).

opens in San

: War Declared with Spain (1898).

St. Mark’s Day.

Guglielmo Marconi Born (1874).
Confederate Memorial Day (Florida, Georgia,
Mississippi).

Slavery Abolished in U. S. (1865).

First Shot of War with Germany (1917,
John James Audubon Born (1785).

General U. S. Grant Born {1822).

CBS takes leadership in urging plans for
post-war television in the higher frequencies
(1944).

James Monroe Born (1758).

Maryland Admitted (1788).

Sir Thomas Beecham Born (1879).

Boys and Girls Week always includes May 1.
Louisiana Purchased (1803).

Woashington Became First President {1789).
Rhode Island Settled (1636 .

Benito Mussolini Executed (1945).

May

Child Health Day
Labor Day (Canal Zone).
Dewey’s Victory in Manila (1898).

: May Day.

: Stonewall Jackson Fatally Wounded (1863).

National Music Week.
FCC authorized full commercial television
(1941).

: Shenandoah Valley Apple Blossom Festival.
: Rhode Island Independence Day.
: Napoleon’s Death (1821).

Cinco de Mayo Celebrations (Mexico).
Arbor Day.

: Corregidor Surrender (1942).

Admiral Robert E. Peary Born (1856 .
United States,
England and Russia (1945).

Lusitania Torpedoed (1915).

Johannes Brahms Born (1833).

Robert Browning Born (1812).

Plans to spend $1,000,000 for field television
tests are announced by R.C.A. president
David Sarnoff; tests to start from Empire
State Building, N. Y. early in 1936 (1935).
V.E. Day (1945).

John Brown Born (1833).
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10:

11:
12:
13:

18:
19:

20:

21:
: National Maritime Day.
23:
24:
25:
27:

29:

30:

31:

: American

Mothers-Day, second Sunday in May.
Confederate Memorial Day (Kentucky, North
Carolina, South Carolinal.

Completion of First Transcontinental Rail-
road (1869).

Minnesota Admitted (1858).

Florence Nightingale Born (1820).

Mother's Day.

WDRC-FM goes on air under call letters of

WIXPW, utilizing Armstrong FM system
(1939).
: Rockefeller Foundation Granted Charter
(1913).

Free State of Israel proclaimed (1948).

: First regular Air Mail service in the world

inaugurated by the U. S. Govt.

: "l am An American Day” often referred to

as Citizenship Recognition Day.

Norwegian Independence Day (1814).
World Good-Will Day, formerly Peace Day.
First American Confederation of United
Colonies of New England (1643).
Anniversary of the Signing of the Mecklen-
burg Declaration of Independence (North
Carolina) (1775).

FCC gives FM green light authorizing full
commercial operation as of Jan. 1, 1941
(1940).

Armed Forces Day.

Lindberg’s Flight to Paris (1927).

South Carolina Admitted (1788 .

First Telegraph Message Sent (1844).
Ralph Waldo Emerson Born (1803).

Golden Gate Bridge, San Francisco opened
(1937).

Wisconsin Admitted (1848).

Rhode Island Admitted (1790).

Patrick Henry Born (1736).

Memorial Day (In all the States, Territories,
District of Columbia and Colonial Possessions,
except Alabama, Arkansas, Florida, Georgia,
Louisiana, Mississippi, New Mexico, North
Carolina, South Carelina, Virginia and Ten-
nessee).

Walt Whitman Born (1819).

The Johnstown (Pa. flood (1889).

Battle of Jutland (1916).

Jnne

: Kentucky Admitted (1792).

Tennessee Admitted (1796).

: Confederate Memorial Day (Louisiana, Ten-

nessee).

King's Birthday (Canada).

Birthday of Jefferson Davis (1808) (Florida,
Mississippi, South Carolina, Texas, Virginia).
Marines victorious at Belleau
Wood, June 6-10 (1918).

Nathan Hale Born {1756.

D-Day (1944),

7:
8:

22:
24:

25;

26:

Daniel Boone Day (Kentucky).

Battle of New Orleans (1815).

Chilgren's Day, second Sunday in June.
Regular tv schedule, three times weekly,
inaugurated by WGY, Schenectady (1928).

: Feast of St. Columbia.

Confederate Memorial Day (Petersburg, Vir-
ginia).

: Feast of St. Barnabas.

The Continental Congress appointed John
Adams, Thomas Jefferson, Benjamin Franklin,
Roger Sherman and Robert R. Livingston to
draft a declaration of independence (1776)
Kamehameha, tirst King of Hawaii. Observed
in Hawaii.

Transatlantic radiophoto of Pope Pius X| by
Korn appearing in the New York World de-
clared *'a miracle of modern science.” (1922).

. John Augustus Roebling Born (1806).

Baseball Centennial Celebration of the in-
vention of the game at Cooperstown, N. Y.
(19391).

: Hawaii organized as U. S. territory (1900).

Harriet Beecher Stowe Born (1811).
Flag Day.

: Pioneer Day (ldaho).

Franklin demonstrated the identity of elec-
tricity and lighting by use of a kite {1752).
Arkansas, 25th state admitted to the Union
(1836},

Oregon boundary treaty signed at Washing-
ton by Great Britain and U. S. (1846).
Father's Day; 3rd Sunday in june.

: Commencement, the climax of the academic

year when degrees are conferred with im-
pressive ceremony.

: Bunker Hill Day. (In Massachusetts, Suffolk

County).

: Battle of Waterloo (1815).
: Beginning of War of 1812

King John of England signed Magna Carta
(1215).

. West Virginia Day.
: Longest Day in Year.

New Hampshire Joined the Union (1788).
Constitution Ratitied (1788).
Bolivarian Day (Canal Zone).

San Juan Day (Puerto Rico).

U. S. approves act requiring certain pas-
senger ships to carry wireless equipment and
operators (1910).

Virginia Admitted {1788).

North Korean Communisis attzck So. Korea
(1950).

Battle of Big Horn, Montana (1876) “Cus-
ter's last stand,” his defeat by the Sioux
Indians.
Virginia
(1788).
President Truman orders U. S. troops into
Korea battle (1950).

ratified the U. S. Constitution
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27:
28:

29:
30:

o\

First American Troops Land in France
(1917).

Helen Keller Born (1880).

Archduke Franz Ferdinand Assassinated in
Sarajevo (1914).

U. S. purchased rights and franchises of
France in the Panama Canal (1902).

Treaty of Versailles ending World War |
signed (1919).

George Washington Goethals Born (1858).
St. Peter's Day.

St. Paul's Day.

Congress granted Yosemite Valley and Mari-
posa Big Tree Grove to Calif. for a public
park (1864). The valley was discovered in
1851.

Fourth Atomic Bomb dropped {experimental
overwater) Bikini (1946).

July

. Battle of San Juan Hill (1898).

Dominion Day {Canada).

Battle of Gettysburg (1863).

Federal fiscal year designated by the law of
Aug. 26 (1842), as beginning July 1.

Dept. of Commerce organizes a radio divi-
sion to enforce wireless act of June 24,
1910 (1911).

: Richard Henry Lee’s resolution declaring the

U. S. independent passed by the Continental
Congress (1776).
Carfield Assassinated (1881).

: Idaho Admitted (1890).

John Singleton Copley Born (1737).

: Independence Day.

U. S. Military Academy at West Point
Opened (1802).

Calvin Coolidge Born (1872).

Slavery Abolished in New York (1825).
Providence, R. 1. founded by Roger Williams
(1636).

Work on Erie Canal commenced (1817].
Thomas Jefferson Died (1826).

James Monroe Died (1831).

John Adams Died (1826).

Cornerstone of Washington Monument laid
(1848).

Surrender of Vicksburg (1863).

Bartholdi's Statue of Liberty presented to
U. S. in Paris (1833).

American pilots first participated in
raids over Germany (1942).

air

: Admiral David G. Farragut Born (1801},
: Republican Party Founded (1854).

John Paul Jones Born (1747)}.
Columbia University Opened (1754).

: U, S. annexed Hawaii (1898).
: John D. Rockfeller Born (1839).

Liberty Bell Cracked Tolling Death of John
Marshall (1835).

: Elias Howe Born (1819),

10

11:

12:
13:
14:

15:
16:

17:
18:
19:
20:
21:

24:

25:

26:

27

28:

29:
33:

31:

: Wyoming Admitted (1890).

James McNeill Whistler Born (1834).

John Quincy Adams Born (1767},

Federal Communications Commission is or-
ganized to succeed Federal Radio Comm.
and also to regulate wire telephony and
telegraphy (1934).

Orangeman’s Day.

Forrest's Day (Tennessee).

Stars and Stripes Adopted (1777).

Bastille Day—First Celebrated in U. S.
(1914).

Admiral Perry Opened First Negotiations for
Trade With Japan (1853).

St. Swithin's Day.

Mary Baker Eddy Born (1881).

First Atomic Bomb exploded (experimental)
New Mexico (1945).

Munoz Rivera's Birthday (Puerto Rico).
William Makepeace Thackeray Born (1811).
Franco-Prussian War Began (1870).
Guglielmo Marconi Died (1937).

Spanish Armada Defeated by England (1588).
Society of Jesuits Abolished by Pope Clement
X1V (1773).

First Battle of Bull Run (1861).

CBS begins tv broadcasting from station
W2XAB (1931},

Simon Bolivar Born (1783).

Pioneer Day (Utah).

Mormon Pioneer Day (ldaho).

Occupation Day (Puerto Rico).

Fifth Atomic Bomb exploded (experimental
underwater) Bikini (1946).

George Bernard Shaw Born (1856).

Sergei Koussevitzky Born (1874).

New York ratified the U. S. Cc:nstitution
(1788).

First Successful Atlantic Cable (1866).
Barbosa'’s Birthday, in the Canal Zone.
Austria Declared War on Siberia (1914).
Volunteers of America Founder’s Day.
Booth Tarkington Born (186S).

Benito Mussolini Born (1883).

Henry Ford Born (1863).

First Representative Assembly in America
Convened (1607).

First patent for wireless telegraphy granted
in U. S. (1872).

Experimental television transmitter W2XBS
opened by NBC in N. Y. (1930).

Feast of St. Ignatius De Loyola.

Augnst

: Colorado Day.
Beginning of World War | (1914).

: Government of India Transferred to British
Crown (1858).
U. S. War Dept. purchased its first military
plane from the Wright Brothers (1909) thus
founding the Army Air Corps.

: Civic Holiday (Canadal,

B i i il i e e

83

www americanradiohistorv com


www.americanradiohistory.com

S A
F: Bl g B
et S

wowmr meie s e
e

wahalxw

i) el S AR L
e
L s iaLemd kv it A
e h ¥ B e 0 e B ey
s nwu s sl el A b e i

1y

-Kroll

BOB EMERICK

HIS VERBAL SPARRING PARTNER

Lohmann

Management

1650 Broadway
New York C

Circle 5-2110

. e W A N
o e e

i i s rin kg AN
el Ay
«l-.v\asuvxv&af..uﬂ

ol £ O
o : o Pk epsdp e’ s
LA 3 » s - H

www americanradiohistorv com

FORMER WORLD’S LIGHT-HEAVYWEIGHT CHAMP

GUS LESNEVICH



www.americanradiohistory.com

B A e o N N N N o o N ot o N N o o S N e o P Nt o N NN NN NSNS

#olidays and Sperial Events Almanar
I N o o el gl gt N e e et et Nt N N N Nt N gl N N o PN N N N i g o ™

Vi b

15:
16:

18:
19:
20:

21
22:

23:
24

26:

27:

28:

25:
30:

Cermany Declared War on
France (1914).
Columbus Sailed from Spain (1942).

England and

: Feast of St. Dominic.
: Battle of Mobile Bay (1864) with Admiral

Farragut in command.
Second Atomic Bomb dropped (1945) Hiro-
shima.

: Feast of the Transfiguration.

Westinghouse discloses Stratovision

(1945).

plan

: International Peace Bridge, dedicated (1927),

commemorating more than 100 years of
peace between the U. S. and Canada.
Creation of War Department (1789).
Society of Jesuits Restored by Pope Pius
Vil (1814).

: Charles A. Dana Born (1819).

Third Atomic Bomb dropped (1945) Naga-
saki.

: First Train Drawn in U. S. by Steam Loco-

motive (1831).
1zaak Walton Born (1593).

: Herbert Clark Hoover Born (1874).

Russia Declared War Against Japan (1945).

: The “Clermont” Fulton’s steamboat made a

successful run up the Hudson River (1807).

1 V-] Day (1945),

Atlantic  Charter Agreement Between
President F. D. Roosevelt and Prime Minister
Winston Churchill (1941).

Panama Canal Opened (1914).

Bennington Battle Day (Vermont),

First transatlantic cable opened (1858).
George Herman “Babe” Ruth died (1948).
Virginia Dare Born (1587).

National Aviation Day.

Orville Wright Born (1871).

Benjamin Harrison Born (1833).
Lincoln-Douglas debate began (1858).
Claude Debussy Born (1862).

Oliver Hazard Perry Born (1785).
British Burn White House (1814).

St. Bartholomew’s Day Massacres, France
(1572).

Festival of St. Bartholomew.

Suffrage for Women—I19th Amendment

(1920).

Drilling of first oil well completed in West-
ern Pennsylvania by Col. Edwin Lourentine
Drake (1859).

Spanish landed at the site of St. Augustine,
Fla. (1565).

Johann Wolfgang von Goethe Born (1749).
Oliver Wendell Holmes Born (1809).
Germany Declared War on Poland (1939).
Beginning of World War Il

French fleet arrived in Chesapeake Bay to

further the interest of American independ-
ence (1781).

16:
17:
18:

19:
20:

: Great Britain and

September

: Germany lInvaded Poland (1939).

Official V-] Day (1945). (Surrender Terms
Signed Aboard U.S.S. Missouri.}

Labor Day.

Eugene Field Born (1850).

: First American Peace Treaty With England

(1783).
Allies Invaded ltaly (1943),

: Henry Hudson Discovered Manhattan Island

(1609} .

First Electric Power Station in World in
New York (1882).

First telecast coast-to-coast via coaxial
cable and microwave relays. Occasion of
Pres. Harry S. Truman opening Japanese
Peace Treaty Conference (1951).

: First Continental Congress (1774).
: Latayette Day.

First Battle of the Marne (1914):

: James Fenimore Cooper Born (1789).

Japanese Peace Treaty (WW 11) signed
(1951).
: Dutch Surrendered New Amsterdam (New

York) to British (1664).
Italy Surrendered (1943},
Crimean War Ended (1855).

: Admission Day (California—1850).
: Arthur Holly Compton Born (1892).

Battle of Lake Erie (1813).

: Harvest Festival.

0. Henry (pen name William Sydney Porter)
Born {1862).

: Henry Hudson entered the river (1609).

Defender's Day (Maryland).

: Walter Reed Born (1851).

John Joseph Pershing Born (1860).

Battle of Quebec (1759).

Battle of St. Mihiel (1918) First battle
planned and carried out by American forces
in World War 1.

its colonies in America
adopted the Georgian calendar (1752).
“The Star Spangled Banner” written by
Francis Scott Key (1814).

: Independence Day of the Central American

Republics (1821).

William Howard Taft Born (1857).
Russians Burned Moscow (1812).
Constitution Day.

Cornerstone of U. S. Capital Laid in Wash-
ington, D. C. (1793).

N. Y. Times established
first issue appeared.
Columbia Broadcasting System goes on air
with basic network of 16 stations. Major .
Andrew White is president (1927).
Washington issued his farewell address to
people of U. S. (1796).

Rosh Hashonah.

(1851) when its
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Television — NBC Coast-to-Coast
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21:

22;

23:
24
25:
26:
27
28:
29:
30:

12:
14:
15:
16:

i i g

Bolidays and Special Events Almanar

Great hurricane swept Atlantic Coast of N. Y.
and New England thence going inland and
causing great loss of life and property (1938).
Lincoln issued the preliminary proclamation
freeing the slaves (1862).

Nathan Hale Executed (1776).

First Day of Autumn.

Naval battle between '“Bonhomme Richard”
commanded by John Paul Jones and British
frigate “Serapis” in North Sea (1779).
John Marshall Born (1775).

Balboa discovered the Pacitic (1513).

Bill or Rights (1789).

George Gershwin Born (1898).
Battle of the Meuse-Argonne
Nov. 11, 1918).

American Indian Day (4th Friday).

George Eugene Benjamin Clemenceau Born
(1841).

Michaelmas Day.

Yom Kippur.

Mutual Broadcasting System starts as co-
operative four-station hookup (WOR, WGN,
WLW, and WXYZ), carrying first commer-
cial program (1934].

®rtober

(Sept. 26-

: Francisco Franco Proclaimed Head of Spanish

Nationalist Government (1935).
Germany Crossed Border Into Czechoslo-
vakia (1938).

: Ferdinand Foch Born (1851).

Mohandas Gandhi Born (1869).

: Religious Education Week. First full week in

Oct.

: Ruthertord B. Hayes Born (1822).

Wright Brothers Took First Long Distance
Flight in an Airplane (1905).

Chester A. Arthur Bsrn (1830).

Missouri Day.

National Business Women's Week, generally
the second week of Oct.

: Stamp Act Congress Held and Declaration

of Rights Issued by Colonies (1765).
James Whitcomb Riley Born (1853).

: Edward Vernon Rickenbacker Born (1890).
: Fire Prevention Week.

Fraternal Day (Alabama).
Chicago Fire (1871).

: U. S. Naval Academy in Annapolis opened

(1845).

: Eleanor Roosevelt Born (1884).

Farmer’s Day (Znd Friday) {Florida).

YMCA Founder’s Day—Sir George Williams
Born (1821).

FCC approves CBS color TV tests (1950).
Columbus Day.

William Penn Born (1644).

First public demonstration of ether as an
anesthetic, Mass. General Hospital (1846).
Noah Webster Born (1758).
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Surrender of General Burgoyne at Saratoga
(1777).

GCeneral Tojo Appointed Premier of Japan
(1941).

Alaska Day.

FCC sets aside bands in ultra-high fre-
quencies for television aural or apex broad-
casting and relay broadcasting, above 30,000
ke, (1937).

: Surrender of Cornwallis (1781).

Volstead Act (Prohibition)
John Adams Born (1735).
The Metrapolitan Opera House opened with
presentation of Gounod's Faust (1883).
Sarah Bernhardt Born (1845).

Al Jolson died (1950).
Transcontinental telegraph
(1861).

Pennsylvania Day.

United Nations Day
William Penn Born (1644).
Erie Canal opened to traftic (1825).

Better Parenthood Week, observed last week
in Oct.

Theodore Rcosevet Born (18.8)
Dedication of Statue of Liberty (1866).
Hallowe’en.

Admission Day, Nevada (1864).

Passed (1919).

line completed

Nuember
: All Saints’ Day (Lousiana).
Liberty Day (St. Croix, Virgin Islands
Only).

National Broadcasting Co. is organized with
WEAF and WJZ in N. Y. as key stations,
and Merlin Hall Aylesworth as president
(1926).

: General Election Day.

North Dakota Admitted (1889).
South Dakota Admitted (1889).
James K. Polk Born (1795).
Warren G. Harding Born (1865).
George Bernard Shaw died (1950).

: Panama declared its independence of Colom-

bia (1903).
fohn Philip Sousa Born (1854).

: Guy Fawkes Day (English).

U. S. General Election Day.

: Static-less radio system based on FM in-

stead of AM, is demonstrated on 2V> meter
wave by Maj. E. H. Armstrong at the insti.
tute of Radio Engineers, N. Y. (1935).
American Art Week.

: Marie Skladouska Curie Born (1867).
: N. Y. Symphony Orchestra gave its first con-

cert under Leopold Damrosch (1858).
Montana Admitted (1889).

: Great Fire in Boston (1872),

American Education Week.
Martin Luther Born (1483).
U. S. Marine Corps was created by the Con-
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THolidayg and Special Events Almanac

15:
16:
17:

: Robert Louis Stevenson Born

: Martin Van Beuren Born

. First

tinental Congress (1775).

: Armistice Day, World War 1.

Woashington Admitted (1889).
(1850).
Edwin Booth Born (1833).

: Robert Fulton Born (1765).

Book Week.
Pike's Peak discovered (1806).
Oklahoma Admitted (1907).

Sixth Congress Met for First Time in Wash-
ington (1801).
Suez Canal Opened (1869).

: Standard Time went into effect in the . S.

(1833).

Dr. V. K. Zworykin demonstrates his kine-
scope or catnode ray television receiver be-
tore a meeting of the {RE at Rochester,
N. Y. (1929).

: Lincoln’s address at dedication of National

Cemetery on tie battiefie'd at Gettysburg
(1863).
James A. Garfield Born (1831).

: North Carolina Admitted (1783).

Edisua Announced Invention of Phonograph
(1877).

: Frznklin Pierce Born (1804).

: Zachary Taylor Born (1784).

: Thanksgiving Day (4th Thursday}.

: Admiral Byrd Discovered South Pole (1929).
: Samuel

L. Clemens (Mark Twain) Born
(1835).
Russia Invaded Finland (19391,

Winston Churchill Born (1874).
December

: Promulgation of the Monroe Dactrine (1823).
: {llinois Admitted (1818).

Gilbert Stuart Born (1755).

(1782).
Walt Disney Born (1901}.

: Pearl Harbor Attacked (1941).

Roosevelt, Churchill, Stalin Confer at
Teheran (1943).

Delaware Day.

Daily facsimile broadcasting inaugurated by

KSD, St. Louis (1938).

: Eli Whitney Born (17651,

U. S. Declared War on |apan (1941).

. Germany-ltaly Declare War on U. S. (1941},
1 . S. Declared War on Germany-ltaly (1941).

Peace Treaty Signed With Spain (1899).
Mississippi Admitted (1817).
Human Rights Day.

: Alfred Nobel Born (1833),

Indiana Admitted (1816).

Marconi  Wireless
(1901).

Across  Atlantic

13:
14:

20:
21:

23:

24

25:

26:

27:
28:

29:

30:

31

Pennsylvania Admitted (1787),
Washington, D. C. became the permanent
home of the U. S. Govt. (1800}.
Council of Trent (1545},

Alabama Admitted (1819).
George Washington Died at Mt.
(1799).

Vernon

: Bill of Rights Day.

Dr. E. F. W. Alexanderson demonstrates his
multiple lightbrush television system and
projector at St. Louis (1926},

. Boston Tea Party,

Ludwig von Beethoven Born (1770),

: John Greenleat Whittier Born (1807).

Aviation Day.
First Mechanical Airplane F.ight by Wrizht
Brothers (1903).

: New Jersey Admitted (1787).

First Sunday Paper Published (1796).

: Tyrus (Ty) Cobb Born (1886!.

Washington went into winter quarters at
Valley Forge (1776).

First Electric Lights on Broadway (1880).

Pilgrims Landed at Plymouth Rozk (1620].
First day of winter.

George Washington Resigned Army Commis-
sion (1783).

NBC establishes a permanent coast-to-coast
network (1928),

“Aida” tirst performed in Cairo, Egypt (1871}
composed for celebration of opening of Suez
Canal.

Reginald Fessenden transmits human voice
by wireless (1906).

Was'ington crossed the Dzlawzre t> attazk
Trenton (1776},

Christmas Day.

Battle of Trenton (1776).

Record snow fall in New York. cxceeding
in depth, blizzard of 1888 (1247),

Louis Pasteur Born (18Z2).

lowa Admitted (1848).

Wocdrow Wiison Born (1856).

Irish Free State Became State of Eire (lre-
land}.

Texas Admitted (1845).

Andrew |ohnson Born (1808).

First American YMCA estabiished in Bostcn
(1851).

MBS, after operation as limited network for
two years, expands transcontinentally by
adding Don Lee Broadcasting System of
Calif. and other stations (1936).

Rudyard Kipling Born (1865).

The Gadsden purchase and new boundary
treaty ratified by Mexico and the U. S.
(1853).

New Year's Eve.
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“WHO, ME?”
ROBERT QUIGLEY

Producer-Writer-Director

RH 4-1201
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NEW ERA OF COOPERATION

By GORDON C. KINNEY, Director of Radio-Television, The Advertising Council

OMETHING pretty wonderful has hap-

pened in America during the past 10
years, and virtually everyone in adver-
tising and broadcasting has been a part
of it.

It all started dur-
ing the first dark
days of World War
II. One of Uncle
Sam’s biggest prob-
lems was how to get
a thousand and one
things done voluntar-
ily on the home
front. Public-spirited
business leaders of-
fered their services
free.

They formed The
Advertising Council
to  tell the story.
They called upon
America’s unmatched communications
forces to help. Soon millions of messages
were going out on radio, in magazines,
newspapers, posters and car cards, with-
out cost to the taxpayer.

But this voluntary service did not end
with the war. By popular demand, it be-
gan to help such peacetime causes as
Saving Bonds, Highway Safety, Commun-
ity Chests, Red Cross, Economic Educa-
tion, Crusade for Freedom, Betler Schools,
Civil Defense and Blood Donztion.

This Spring The Advertising Council
will be ten years old.

It is generally agrecd that the most ef-
fective tool that the Council has had
available for public service campaigns
these past len years has been the Radio
Allocation Plan. This Spring, radio ad-
vertisers, advertising agencies and the
four major radio networks round out
their tenth year of cooperation in this
voluntary plan that they devised just after
Pearl Harbor, and through which they
share valuable redio time regularly with
government agencies and private organi-
zations to hclo solve national problems.

It is typical of the broadcasting indus-
try that the Radio Allocation Plan, formed
in wartime, was not de-mobilized at the
end of World War II. The plan to make
available for war information radio’s most
valuable time and programs—delivering
America’s biggest radio audiences—was

Kinney

literally invented by the Advertising
Council. 1t was administered by the Office
of War Information from April, 1942 to
the end of 1945. Since 1945, the plan has
served peacetime projects with the same
force and effectiveness that marked radio’s
contribution to wartime projects.

When Korea came, the advertisers,
agencies, nctworks cnd stations that had
kept the Radio Allocation Plan strong—
and ready—found themselves called upon
once again to help America mobilize for
defense.

Because they had chosen not to put
their war-born mechanism for broad in-
formation campaigns into mothballs in
1945, radio advertisers, advertising agen-
cies, networks and stations were in a posi-
tion to switch immediately lo defense mo-
bilization projects on the very day in 1950
that the President of the United States
declared a state of emergency.

Last yeur The Advertising Council, in
cooperation with the NARTB and the
Broadcast Advisory Council, (a group of
broadcasters organized at the specific re-
quest of the government) introduced a
siepped-up service to all radio and tele-
vision stalions—a monthly guide giving
full informalion on mobilization-public
interest campaigns.

And this time—unlike 1942—the adver-
tising industry stood ready with a com-
pletely new and powerful medium and
facility—television. Advertisers, advertis-
ing agencies, TV networks and stalions—
many of them the same Americen busi-
ness comvpanies that had formed the Radio
Allocation Plan—joined forces with the
Council and developed a Television Allo-
cation Plan. This new facility for public
service quickly took up the defense pro-
grams; and the Television Allocation Plan
has expanded rapidly—almost as rapidly
as televizion itself--and is still growing.
Already this Plan has achieved outstand-
ing support and results for government
and private information programs.

The Radio Allocation Plan is an excel-
lent example of the tecmwork in advertis-
ing that epitomizes The Advertising
Council. After ten years, this unique
mechanism still Iooks like the instrument
which one national advertiser once de-
scribed as, “. .. perhaps the most powerful
tool for public service ever devised.”
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PIANO
PLAYHOUSE

A Maggy Fisher Production

The only network program which brings you weekly all the great
names ol PPlano Music. I[n the classics, PIANO PLAYHOUSE
offers such great artists as Jesis Maria Sanroma. Rosalyn
Tureck, Kugene List. Abram Chasins, Constance Keene, Farl Wild.
Appleton and Field, Whittemore and Lowe, The Philharmonic
lano Quartet. cte.. ete.. in addition to such greal outstanding
jazz stars ax Frankie Carle. Vincent Lopez. Art Tatum. George
shearing, Frroll Garner and Skiteh Henderson

all this and the one and only

MILTON CROSS

with Margaret and Forrest Perrin at the twin keyboards

MGM PIANO PLAYHOUSE ALBUM (Volume II)

now being released

A Tfast growing high popularity show, and with spon-
sorship growing every dav. is now available to you a

LOW CO-OP COST

PIANQO PLAYHOLSE with all its glamour and pres-
tige is now availahle at local rates. Ask your Al
represenlative todav for full details. write or wire

American Broadcasting Company
CO-OPERATIVE PROGRAM DEPT. - 7 WEST 06th STREET - NEW YORK
Represenied by The Willium Morris Agency
04
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THE IMPORTANCE OF RADIO NEWS

By JIM BORMANN, President, National Asosc. of Radio News Directors

'WO major developments dominaled the

field of radio news in 1951. One was
the headlong arrival of television news as
one of the top contendcrs for news atten-
tion. The other was
radio’s decision to go
to the mat to defend
its right to freedom
of information. Nei-
ther development has
reached fulfillment,
but both can be
counted on to hold
the attention of
newsmen in radio
and television dur-
ing 1952.

One indication of
the new importance
attached to video
news by the news-
men themselves
came at the annual NARND convention in
Chicago, November 12, 13 and 14. The
problems of producing television news-
casts and the problems of compeling with
them held the attention of nearly every
delegate. TV monopolized the major por-
tion of the convention program as well as
much of the out-of-sessions conversation
there.

NBC’s television news chief, Frank Mec-
Call, headed a lively discussion of techni-
cal developments in video news coverage.
He listed many important advances dur-
ing the past year, but acknowledged one
major problem as yet unsolved. The
speed of transmission for news film to TV
stations all over America is still limited,
he said, to the speed of the airplanes which
fly the footage. It’s the fastest transporta-
tion presently available, but it’s too slow
to keep up with the news itself, which is
transmitted instantaneously by the news
service over a network of teletype cir-
cuits,

“When it becomes possible to transmit
motlion pictures over a micro-wave sys-
tem,” McCall said, “then television news
will really be in business on a competi-
tive scale.”

Bormann

Officials of International News and
United Press admitted privately that the
newsreels which their organizations are
producing necessarily suffer from the
same transportation lag. Film footage of
events happening in the eastern time zone

seldom is available for presentation by
west coast TV stations until 12 to 24 hours
after the event.

“Letl’s face it,” said one wire service
executive; “the plane that flies our films
doesn’t move any faster than planes used
by the other services.”

The year 1951 may mark the awakening
of radio to the urgent need for defending
its right to freedom of information. Under
the vigorous leadership of Bill Ray, NBC,
Chicago, the NARND Freedom of Infor-
mation committee kept the membership
informed on events which affected this
right. NARND President Ben Chatfield
of WMAZ, Macon, Ga. joined with the
leaders of other radio and press organiza-
tions in protesting ageinst the order re-
stricting the release of certain information
by government bureaus. The executive
order was regarded by newsmen generally
as peacetime censorship, opposed to the
public interest.

Similar protests were registered by the
National Association of Radio and Tele-
vision Broadccsters, the AP Managing
Editors Associalion, the American Society
of Newspaper Editors and the American
Newspaper Publishers Association. At its
convention, NARND adopted a resolution
calling on the President to withdraw or
modify his order curtailing free access to
information about our government.

The nation’s press and the nation’s radio
had formed an alliance, standing together
on common ground in a common cause.
The quarrels and the rivalry that had sep-
arated them in the past scemed less im-
portant than ever as they joined forces in
a modern crusade for freedom at horne.
At year’'s end, the executive order was
still in force, but the fighl to repeal it
had only begun.

The area of NARND’s influence was ex-
panded during 1951 as the organization's
membership passed the 300 mark for the
first time. Added recognition came to
NARND with the appointment of Presi-
dent Chatfield to membership on the
Broadcast Advisory Council and to the
Council on Radio and Television Journal-
ism. NARND now sits as a full partner
with management on the board which
advises on industry affairs. It also has
increased its stature as & professional or-
ganization by participating in the affairs
of the journalism schools where the news-
men of tomorrow receive their training.
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NOW...'I'HE ULTIMATE IN
CUSTOM RECORDING!

CAPITOL RECORDS OFFERS
.
E/M'& and
110 Sotvices

® Here, at last, are Custom Recording facilities superlative
in technical excellence and personnel ... complete in

the finest and latest equipment ... luxurious in spacious
studios and lounges and. wonderfully convenient!

@ Artists, Producers. Recording Companies, Advertising
Agencies and Advertizers have long expressed a desire
for custom recording comparable to the fidelity and
quality associated with the major recording studios . ..
Now, Capitol makes its outstanding facilities available
to all who demand the ultimate in sound reproduction’!

® Whether your requirement be for a speech or a
symphony...an organ number or audition ... audience
facilities for a radio or television extravaganza, Capitol's
studios promise you perfection in the end result ...
comflort and convenience in the processt

STUDIO & RECORDING SERVICES DIVISION
Capitol Records, Inc.

5515 Melrose Ave., Hollywood 38, Calif.
HEmpstead 7114

studios in Hollywood = New York « Chicago * Nashville
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TV FILMS BEST BET FOR SPONSOR

By JOHN L. SINN, President, Ziv Television Programs, Inc.

LREADY the nation's television pro-
ducers are producing more films for
television than the nation’s motion picture
producers are producing films for thecaters.

The video film in-
dustry is today pro-
ducing more than 3000
hours of film for tele-
vision annually, and
that figure will in-
crease significantly
during this year and in
the years to follow.

The advantages of a §
filmed television series
to a sponsor are quite
obvious. Film offers
him a maximum of
flexibility of program
structure, as well as the opportunily to
provide non inter-connected stations with
top-level programming. With film he can
also overcome such problems as the time
differential between east and west coasts.

|

John L. Sinn

The program structure can be morce
thoughtfully planned and presented on
film than “live.” In *live" programming
a director frequently has to make “‘on the
spot” decisions and emerge with the wrong
camera angles. The director of the filmead
show can choose his angles more care-
fully and never make mistakes if he does
his job intelligently.

All of the “to err is human” element
inherent in “live” production is climinated
on film. The fluffs wind up on the cutting
room floor.

Of course, not all types of programs
lend themselves to film. However, we in
the industry believe that 80-909 of all
television programming can be filmed and
will some day in the not too distant future
be done in that manner.

We in the filmed-“open end” industry
go a step further and say that eventually
100% of the filmed television shows will
be “open end” because “open end” filmed
shows offer the maximum advantages to
the sponsor.

To the national sponsor who wants to
concentrate on selected markets, the
“open end” filmed show affords the oppor-
tunity to purchase at local ratles a top-

™
budgeted production such as “The Un-
cexpected,” whose production budget is

$23.500 or “Boston Blackie” whose pro-
duction budget is $21,000 per half-hour
show, or ~Cisco Kid” or other similarly
top-grade shows. Such a sponsor can then
buy the best available time in his selected
markets. make his deal with the station
in each city which can do the best job for
him, and then by inserting a hard-hitting
local sales message, “live” or filmed, can
be assured of getting the top results from
his advertising budget.

Similarly, the regional advertiser and
local advertiser whose advertising budg-
cts could not stand the initial production
costs of such shows, are able to present
such shows locally, at prices they can
well afford, and build up big audiences
for their sales messages in their communi-
ties.

Last, bul certainly not least of the rea-
sons why “open end” filmed shows are
destined to be the dominant category of
all TV programming is the fact that sta-
tions prefer to buy and re-sell such shows
at the local level in order to realize the
maximum revenue from the sale of their
time. At the same time, the stations could
not themselves otherwise hope to offer
the advertisers in their communities top
programs. featuring top names, top pro-
duction values, top direction, and top
everything else, because obviously top tal-
ent leaves local communities and heads
for the three major production centers.

Thus, an infaut industry of five years
ago has bccome a very healthy big boy

who must grow into an even healthier
glant.
Surveys which have been tfaken by

trade magazines and other organizations
prove that the public no longer knows
nor cares which programs are on film or
live. The “bugs” of five years ago have
been exterminated completely.

This, loo, explains why more and more
sponsors are turning to filmed shows, and
why more specifically they are turning to
filmed “open end” shows to do the job.
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.-..OFFERS THESE

PROGRAM AIDS

- TO THE BROADCASTER

BMI services are all designed to aid the broadcaster

and are available to every BMIl-licensed station. Check with

your music librarian or program director

for this material.

CONTINUITY Music programs that sell.. . ready {or e

diate use ... smooth, well written vontinuity for a

variety of program purposes:

ACCORDING TO THE RECORD tfive minutes, daily)

SPOTLIGHT ON A STAR (five mins, five times
weekly)

TEEN AGE BOOK PARADE tquarter hour. weekly

SPECIAL EVENTS (halfl hour, periodically)

CONCERT MusIC

recordings of outstanding contemporary and standurd

Monthly Pin Up Sheet listing new

compositions.

“Your Concert Hall"—a series of half hour radio seripts,

three times weekly,

“Today In Music"—dates und facts aliout the important

music events of the montl.

PROGRAM CLINICS 1hira year of State.wide elinies cov-

ering broadeasting in all aspects... Brought into the

field for the benefit of every station staff.

MUSIC MEMO Monihly informational bulletin . . . the

radio wan’s guide to BMI miusic . .. contains Recordata

and Pin Up Pater.

PIN UP SHEETS Convenient and timely reference to the

current song leaders ... pop hits, folk favorites, rhythm

and blues leaders . . . issued monthly.

COPYRIGHT RESEARCH Thorough, up-to-the-minute

information on music clearancc ... a complete basic

catalog and regular wecekly supplements of new pub-
lished music with consolidated indexes provided semi-
annually.

NEWSLETTER Personal monthly message to the BMI

family. An exchange of radio and music ideas,

MEET THE ARTIST valuable reference of vital statistics

on 144 of the nation’s popular recording artists.

RECORD REPORT Forccast of tomorrow's song bits . ..

weekly facts about BMI-licensed tunes coming up.

HOLIDAY MUSIC Timely suggestions of appropriate

music for scasonal and holidav occasions.

MUSIC DISTRIBUTION Music of every type, published by

BMI and affiliated publishers. and occasionally records,
mailed 10 stations.

PERFORMINDEX Handy, time-saving catalogue of most-

performed BML-licensed titles.

CATEGORICAL INDEX Provides immediate reference 1o a

wide variety of song titles, arranged for selecting appro-

priate music in countless seriph situations.

Your BMI Field Representative, who visits your station periadically, can be

helpful in many ways. For any personal problem in selecting or program-

ming music send your inquiry to BMI's Station Service Department.

BROADCAST MUSIC,

580 FIFTH AVENUE [

New York * Chicago
Hollywood ¢« Toronto
Montreal

INC.

NEW YORK 19, N. Y.
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SERV]CE is one of the basic theme songs of BMIL. The
uation’s broadeasters are using all of the BMI aids to program-
ming...its vast and varied repertoire... its useful and saleable
program continuities...its research facilities...and all of the
elements which are within the scope of music in broadcasting.

The station manager, program director, musical director,
dise jockey and librarian takes daily advantage of the numerous
time-saving and research-saving functions provided by BMIL.

Along with service to the broadcaster—AM, FM, and TV
—BMI is constantly gaining new outlets, building new reper-
toires of music. and constantly expanding its activities.

The BMI broadcast licensee can be depended upon to

meel every music requirement,
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Radio and Television

TEILIEIPHI@NIE NLUIMBERS

in NEW YORK

AM Radio Stations

MElrose
.PLaza
........ .PLaza
.............. WHite Plains
FReeport
HEmpstead
.. Clrcle
BRyant
AT TRafalgar
......................... OYster Bay
............................. ORegon
.. .Clrcle
MUrray Hill
....Clrcle
PLaza

.. WHite Holi
....... LOngacre
. ..Clrcle
LAckawanna
NEwton

WABF-FM . ... ... ... ... TEmple(on
WCBS-FM ... .PLaza
WFAS-FM e “WHite Plains
WGHF ... .. MUrray Hill
WGNR ... .. . ...New Rochelle
WGYN .. ... F .BOwling Green
........................ OLympia
.. TRatolgar
.MUrray Hilt

..................... Clrcle

. WOrth

LOngacre
LAckawanna

TV Stations

. MUrray Hib
.BArcloy
...... ..PLazao
TRotalgar
.. Clrcle
. LOngacre

WPIX .. . MUsray Hill
National Networks
American Broadcasting Co ... ..Clrcle
Columbia Broadcasting System. ..PLaza
Keystone Broadcasting System .. PLaza
Mutual Broadcasting System. ... PZansylvania
National Broadcasting Co. ... _Clrcle
Liberty Broadcasting System ... .. MUrray Hill

5-0333
5-2000
7-0880
9-6400
9-1400
2-8000
6-3900
9-6000
3-7000
6-2500
9-2720
6-2200
8-1000
7-8300
3-3300
3-3600
4-8000
5-7979
4-1100
9-3300

8-5400
5-2000
9-6400
6-3266
6-1460
9-4054
8-1100
3-7000
8-1000
7-8300
2-5600
4-8000
4-1100

8-2600
7-8216
5-2000
3-7000
7-8300
4-8000
2-1234

7-5700
5-2000
7-1460
6-9600
7-8300
8-5580

Station Representatives

ABC Spot Sales........... . ...... TRafolgar
Avery-Knodel, Inc. ... ... ... ... ... . .JUdson
Hil F. Best.. ... ... .. .. ... ..... LExington
John Blair & Co... ... .....MUrray Hill
Blair-TV, Inc.... ... . ....... ... MUrray Hill
Guy Bolem .. ... ... .. .. .. AL.gonquin
The Bolling Co., Inc....... ... .. . PlLaza
The Branham Co........ .. ... MUrray Hill
Burn-Smith Co., Inc........... . MUrrav Hill
CBS Radio Spat Sales...... .. ... . PlLaza
CBS TV Spot Sales. . .......... .. . PLaza
Henry |. Christal. . .... .. .. ....MUrray Hill
Thomas F. Clark Co., Inc........ . Murray Hill
Clark-Wandless Co. ......... . ORegon
Continental Radio Sales. .. .. ..... LExington
Donald Cooke, Inc.............. MUrray Hill
Devney & Co.. ... . ..... .. .. MUrray Hill

3-7000
6-5536
2-3783
9-6084
6-6263
4.7881
9-8150
6-1860
2-3124
5-2000
5-2000
8-4414
4-6317
9-1575
2-2450
2-7270
7-5635

100

Everett-McKinney, Inc. ... ... ... ... . PLaza
Forjoe & Co., Inc..... ... ... ... .. PLaza
Free & Peters, Inc.......... . ... ...... PLaza
Me'chor Guzman Co.. Inc........ . .. Clrele
H-R Representatives, Inc.. . .MUrruy Hill
Headley-Reed Co. .. .MUrray Hill
George P. Holllngbcry Co BRyant
The Katz Agency, Inc....... .......... PLaza
Joseph Hershey mcGillvra, Inc. ... MUrray Hill
Robert Mecker Associates, Inc...MUrray Hill
National Bestg. Co. (Spot-Local Sales)..Clicle

Pan American Bestg. Co......... MUrray Hill

John E. Pearson Co...... . ......... .. PlLaza
John H. Perry Associates. .. ..MUrray Hill
Edward Petry & Co., Inc.......... MUrray Hill
Radio Representatives ... ... ... MUrray Hill
William G. Rambeau Co.......... MUrray Hill
Paul H. Raymer Co., Inc............... PlLaza
The O. L. Taylor Co....... .....MUrray Hill
The Walker Co................. MUrray Hill
Weed & Co...... ... ... ... ... .MUrray Hill
Adam J. Young, Jr, Inc... ... ... MUrray Hill

Advertising Agencies

Anderson & Cairns, Inc.. ... ..MUrray Hill
N. W. Ayer & Son, Inc..... ... ... ... Clrcle
Badger & Browning & Hersey......... Clrcle
Ted Bates, Inc...................... JUdson
Batten, Barton, Durstine & Osborn. .. ELdorado
Benton & Bowles, Inc....... ... MUrrav Hill
The Biow Co., Inc..................... PLaza
Franklin Bruck Advertising Corp. ... .. Clrcle
Calkins, & Holden. . ... I PLaza
Campbell-Ewald Co., Inc. . . .MUrray Hill
Cecil & Presbrey, Inc........ ... .. MUrray Hill
Compton Advertising, Inc..... ... .. ... Clrcle
Cunningham & Walsh, Inc.......MUrrav Hill
Dancer-Fitzgerald & Sample, Inc...... ORegon
D’Arcy Advertising Co................ PLaza
Doherty, Clifford & Shenficld, Inc....BRyant
Donahue & Co., Inc........... ... COlumbus
Doremus & Co..... ......... . _WOrth
Dowd, Redficld & Johnstone . MUrray Hill
Roy S, Durstine, INC.................. Clrcle
Erwin, Wasey & Co., Inc.... ... .. LExington
Wilfiam Esty & Ca.............. MUrray Hill
Federal Advertising Agcncy, Inc. . MUrray Hill
Foote, Cone & Belding...... ....MUrray Hill
Albert Frank-Guenther Law. .. ... . .. COrtlandt
Fuller & Smith & Ross, Inc... .. .. MUrray Hill
Gardner Advertising Co........... COlumbus
Geyer, Newell. & Ganger, Inc...... ... . PLaza
Grey Adv. Agency, Inc...... ... .. CHickering
Hirshon-Garfield, Inc............ MUrray Hill
Charles W. Hoyt Co., |nc ......... MUrray Hill
Duane Jones Co., Inc................ PlLaza
Kastor, Farrell, Chesley&CllHord Inc. ORegon
The Joseph Katz Co.. oo MUrray Hill
Kenyon & Eckhardt, Inc.......... MUrray Hill
Abbott Kimball Co., lnc..............PLaza
Kudner Agency, Inc.................. Clrcle
Al Paul Lefton Co., Inc.... .. VAnderbilt
Lennen & Mitchell, Inc.... . . .MUrray Hill
Marfrce Ady. Corp......... . ....LOngacre
Marschalk & Pratt Co....... .. ... _VAnderbilt
J. M. Mathes, Tnc............ ... LExington
McCann-Erickson, Inc. . ....... ... .... jUdson
Emil Mogul Co., Inc............. COlumbus
Morey, Humm & Johnstone, Inc.. ... .. BRyant
Morse International,

Inc............. ORegon
George R. Nelson. .......... .

Peck Adv. Agency, Inc.
Pedlar & Ryan, Inc.....
Fletcher D Richards, Inc

www americanradiohistorv com

9-3747
5-8501
9-6022
7-0624
9-2606
3-5467
9-3960
9-4460
2-8755
2-2170
7-8300
2-0810
8-2255
4-1647
8-0200
8-4392
6-5940
9-5570
8-1088
3-5830
7-7772
9-0006

8-5800
6-0200
7-3719
6-0600
5-5800
8-1100
9-1717
7-7660
5-6900
8-3190
8-1234
6-2800
3.4900
9-0600
8-2600
9.0445
5.4252
4-0700
8-1275
6-1400
2-8700
5-1900
8-4200
8-5000
7-5060
6-5600
5-2000
5.5400
4-3900
8-8900
2-2000
3-4848
94440
8-1223
8-5700
3-9600
6-3200
6-4340
2-9170
4-7190
6-2022
2-7450
6-3400
5.2482
9-5950
94600
5.5430
3-0900
5.1500
6-5400
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