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. Now, more than ever—
the most efficient, the most economical
way to veach /oth of Americal

 WLW has a four—‘vs.z‘,eek audie‘rice‘o‘f 2,7\02",000‘ ~
homes in its area — 186,500 rnore, than in 19’46,5

a pre-TV year.

The WLW Merchand:se Able Area covers 330 ~

. counties, has a populat:on of 13, 702 000—3,904, 000
.radio families- —w:th a buying income of well over

$16 billion annually : :

Audlence Data NRI Feb. March 1951

FOR 3(Q YEARS...THE NATION'S STATION —

www americanradiohistorv com


www.americanradiohistory.com

P

i
/A :
L Lmerican

TUMPING days

for presidential
candidates are num-
bered. Radio and tel-
evision are seeing to
that.

Today there are
over 105 million
radio sets in the
United States — a
ratio of one set for
every voting citizen. And television sets
installed throughout the nation total al-
most 16 million with an estimated 18%
million sets expected to be in use by No-
vember 1, of this year.

Radio is now able to reach 95.6 per cent
of the total families in the nation, and
TV, although presently concentrated in
65 large metropolitan areas of the nation,
reaches the greater proportion of regular
voters who live in or near to these major
retail areas. Therefore, it is evident that
that combined facilities of radio and tele-
vision reach the majority of the nation’'s
eligible voters, who by July, 1952 will
number almost 99 million persons.

Robert E. Kintner
President

The impact of radio and television will
have considerable bearing on the results
of voting in this election year. By the
time Americans go to the polls on Novem-
ber 4 to elect the 34th President of the
United States, they will know more about
their presidential candidates, the issues at
hand and will have seen and heard more
about these candidates than in any pre-
vious election year in the history of our
nation. Radio and television will be the
reason,

This is in marked contrast to past elec-
{ion years when only comparatively small
segments of the nation’s people could see
a candidate in person as he stumped the
country on a so-called whistle-stop cam-
paign.

The electronic age of radio and televi-
sion has changed all of that. Radio brought
the voices of the candidates to all homes
arid television makes the candidates an
in-person guest in the home.

The inestimable force of these media
remains to be calculated after November
4, 1952. But no single candidate or political
party can deny that radio and television
will play a vital role in the election of our
34th President.

‘It is a tr}bute to our democratic prin-
ciples that in this election year, a number
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of preat American manufactures will
assist the radio and television networks in
presenting the most comprehensive cover-
age of the Republican and Democratic
national convention and Election Day re-
turns that have ever been undertaken,
by sponsoring this complete reporting as
a public service. The Admiral Corporation
will present ABC's radio and television
coverage of the important national con-
ventions of the Republican and Demo-
cratic parties as well as the Election
Returns.

ABC radio and television will cover the
Republican convention in Chicago from
July 7 through July 11 and the Democratic
convention from July 21 through July 25
as well as the Election Day results on
November 4.

A mimimum of 20 to 25 hours each of
broadcasting and telecasting time will be
devoted to each convention. On hand to
cover these proceedings will be the largest
assemblage of ABC newscasters and com-
mentators ever gathered for any single
special events coverage as well as over 200
persons to man technical equipment and
handle the multitude of other duties neces-
sary in such an undertaking.

While this represents just the planning
and organization of the ABC Radio and
Television Networks, I think that when
you add to this the plans and personnel
of the other networks which also will
cover these events, it can safely be said
that no other communications media will
provide such complete coverage of what
certainly will be the most important news
stories of 1952.

Looking beyond the present horizon,
which radio and television constantly
strives to do, by the time our next election
rolls around—in 1956—it is expected the
United States will have at least 1,000 more
television slations than the present 109.
The additional technical advances which
will be made by then plus the millions of
additional television sets that will be
installed in American homes, will make
personal appearance electioneering vir-
tually a thing of the past and in one ap-
pearance before a television camera, a
candidate will have faced nearly the
entire voting public.

Radio and television will have stamped
out stumping.
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A MERICAN

BROADCASTING COMPANY, INC.

R.C.A. Bldg., 30 Rockefeller Plaza, New York 20, N. Y.
(Telephone Number: Clrcle 7-5700)

BOARD OF DIRECTORS
Edward ). Noble, Chairman

Earl E. Anderson
Alger B. Chapman

Robert H. Hinckley
Robert E. Kintner

C. Nicholas Priaulx
Franklin S. Wood

Owen D. Young

OFFICERS
Edward J. Noble... ... . Chairman of the Board John H. Norton. .. ........... .. Vice-President
Robert E. Kintner........ ... .. .. .. . President C. Nicholas Priaulx. .. .. .. Vice-Pres. & Treasurer
Earl E. Anderson... ... .. ... ... . Vice-President Leonard Reeg ............. ... .. Vice-President
Charles Ayres ............. ... Vice-President Alexander Stronach, |r. ... ... .. .Vice-President
Slocum Chapin.. ... ... ... .. .. Vice-President Thomas Velotta. ... . .... ... .. .. Vice-President
James Connolly .. .. .. . . Vice-President Paul Whiteman .. ... ..... .. ... Vice-President
Robert H. Hinckley ....... ... .. Vice-President Ernest Felix................ Assistant Treasurer
Ernest Lee Jahncke, Jr.... ... ... Vice-President Aaron Rubin. ... .. .. .. . .. Assistant Treasurer
John B. Lanigan....... ... .. ... . Vice-President Walter C. Tepper. ....... .. ........ Controller
Frank Marx ....... .. ... . ..., Vice-President Geraldine B. Zorbaugh. .. .. Acting Gen. Attorney
Harold L. Morgan, Jr.... ... ... .. Vice-President and Secretary
RADIO
Ernest Lee Jahncke, Jr., Vice-President for the ABC Radio Network

Engineering James A. Stabile. ... .. ... . .. . ... ... Attorney
Frank Marx. ... ... ..... Vige-Prcs. i'n Charge News and Special Events
George F. Fisher, Jr...... Radio Operations Supr. Thomas Velotta. ..... . ... Vice-Pres. in Charge
Clure Owen. ... Administrative Assistant Donald G. Coe............ Dir., News & Special
John Preston...... ... ... Chief Allocations Engr. ' Events—Radio

William Trevarthen. . .Dir.,, Technical Operations

Special Services

C. Nicholas Priaulx... .. Vice-Pres. & Treasurer
Alfred Beckman. .. . Dir., Operations for Sales &
Station Traffic

Stewart Barthlemess...... ... ... Mgr., Station
Clearance—Radio

Thomas F. Foy. ... ... ... ... Purchasing Agent
Aaron Rubin. ... .. ... ... ... Assistant Treasurer
Lawrence Ruddell. ... ... ... .. Recording Director
Joseph ). Spagnola. ....... . ..... Office & Studio
Services Director

Alice Stamatis. . ... ... .. Mgr., Order Processing
Walter C. Tepper........ ... ... .... Controller
Drew Van Dam......... .... Director, Personnel
Reginald Willcocks. ... ... ... Tratfic Manager

Legal

Ceraldine B. Zorbaugh. ... ... . Acting General

Attorney & Secretary

Omar F. Elder............... . . ... .Attorney
Max Lerner .. ... . ... ... . .. ... . Attorney
George Norris ................. ... .Attorney
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Program
Leonard Reeg. . Vice-Pres. in Charge
Paul Whiteman. . Vice-Pres. in Charge of Music
Leonard Blair......... Eastern Program Director
Raymond Diaz...Nat. Dir., Program Operations &
Program Director of W|Z

Helen Hedeman..... .. ... .. Supervisor, Casting
Anne Kelly. . ..... .. Announcing Office Manager
J. Ward Mitchell. . .Mgr., Script & Program Prod.
Ceorge Sax....... Supr., Pgm. Prod. Control Unit
Clayton Shields. ... .. Pgm. Budget & Office Mgr.
Frank Vagnoni............ Mgr., Music Division
Public Relations

John W. Pacey.......... Director, Public Affairs
Mary Ahern. ... _Exec. Producer, Public Affairs

Department

Ruth Crawford ........... ... ... ... Librarian
Mitchell DeGroot. . .Mgr., Advertng. & Promotion

Arthur B. Donegan........ .. Manager, Publicity
Ellen Heagerty...... Supr., Audience Information
Crace Johnsen... . .. Dir., Continuity Acceptance
Ernest E. Stern. ... .. ... .. Trade News Editor
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Ruth Trexler. ... ... Mgr., Religious & Educational Stations

Activities James Connolly. ....... Vice-President in Charge

Oliver Treyz. . Dir., Research & Sales Development Frank Atkinson..... .. .. Mgr., Co-op. Pgm. Sales
Patricia Foot....Local & Spot Sales Service Mgr.

Sales Warren Jennings. . ......... Manager, Spot Sales

. . William M. Materre. . .General Manager of W|Z

Ch.aliles T Ayre.s """"" Vlce-Pres.., Radio Sales Theodore 1. Oberfelder. . .. .. Director of Owned
William G. Ensign...... Eastern Radio Sales Mgr. Radio Stations

George W. Huelser. .. ..... .. Sales Service Mgr. William Wylie. . .Dir., Radio Stations Department

Western Division—KECA-—Hollywood
1539 North Vine St., Hollywood 28, Calif.

William Phillipson. . Director of Western Division R. G. Denechaud. . .Radio Engineering Operations
J. Clifford Anderson. Program Business Manager Supervisor
—Radio Ernest Felix............... Assistant Treasurer

Amos Baron. . ... ... ... ... ... Manager of KECA Paul Gates........... Evening Program Manager
Dorothy Brown. .. Continuity Acceptance Editor, John S. Hansen....... Sales Promotion Manager
Western Division Edward B. Hullinger. . Manager, Station Relations,

Philip G. Caldwell. . Western Division Manager of Western Division
Technical Ops. Francis D. LaTourette.. Western Division News

Byington Colvig. .. KECA Continuity Acceptance Editor
Editor Adolph Lefler...... ... Sales Service Manager

Francis Conrad. ... .. Director of Radio, Western Victor Rowland. ... Manager, Hollywood Publicity
Division Department

Dresser M. Dahlistead. .. ... .. Program Manager, Florence Shiro.............. Personnel Director
Western Division John Wagner. ... .. Controller, Western Division

Henry Daugherty. .. .. General Traffic Supervisor Harry Walstrum. . ... Program Manager of KECA

Washington, D. C., 1703 K Street, N.W.
Robert H. Hinckley, Vice-President
Central Division—WENR

20 North Wacker Drive. Chicago 6, llinois

Robert L. Anderson. .. ..... Research Supervisor Edward |. Lynch, |r. . .... Radio National Spot &
Kenneth Christiansen. .. Mgr., Traffic & Com{nu. Local Sales Manager
Francis |. Coveney........ [EERERET RS Auditor Francis McNulty. ... .... Music Rights Supervisor
Wilbur Cummings. ... .. Radio Engng. Oper. Supr. John ). Manley. .. Magr., Office & Studio Services
Francis Dixon....... Pgm. Booking & Oper. Supr. Cornelius O'Dea. ... . . News Supervisor
Walter L. Emerson.............. Legal Counsel ST h

‘ o Patric Rastall............ Sales Service Manager
Elliott Henry, Jr.. ... ... ... .. Publicity Manager Continui :
E.C.Horstman....... ..., Engineering Manager Robert M. Savage....... -Continuity Supervisor
Lowell E. Jackson. ........ .. .. Mgr., Radio Sales Edward G. Smith...... Dir., Radio Nefwo-rk. for
Burr E. Lee.......... Radio Production Manager Central Division
Dean Linger..... ... .. Manager, Sales Promotion Richard M. Woollen. . ... Radio Program Manager

San Francisco—KGO
155 Montgomery St., San Francisco 2, Calif.

James Connolly, Vice-President

A E Evans.... ...... ... . Engineering Manager Keith Kerby............ Radio Program Manager
30"‘1_0;‘ ]Grannis ----- kpg‘?m‘;ﬁl"“ g’ Pl_“blicay Mgr. Dexter Nichols. .. .Continuity Acceptance Editor
uriel Jocz........ adio Sales Service Manager . .
Alan Johnstone... ... .... Radio Sales Manager Victor Reed...................o0 News Ed.rtor
Edith Kirby................ ... Traffic Manager Dave Sacks. .Mgr., ABC Spot Sales, San Francisco
Stations Owned by ABC
WIZ New York KECA ... .. .. ... ... Los Angeles
WXYZ . Detroit WENR ... .. .. Chicago
KGO ... ... ... ... San Francisco
Siations Planning and Advisory Committee
Roger W. Clipp, WFIL, Philadelphia, Pa., Chair- Frank C. Carman, KUTA, Salt Lake City, Utah,

man, District 1 District 6
J. P. Williams, WING, Dayton, Ohio, District 2 o
Verl Bratten, WKTY, La Crosse, Wis., District 3 |. Archie Morton, K|R, Seattle, Wash., District 7
T. B. Lanford, KRMD, Shreveport, La., District 4 . .
Harold V. Hough, WBAP, Fort Worth, Texas, James  W. Hicks, WCOS, Columbia, S. C,

District § District 8

(For television personnel turn to TELEVISION YEARBOOK in this volume)
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radio production

TRENDLE-CAMPBELL ENTERPRISES, INC.

Because Trendle-Campbell originates four live programs on two
national networks. These are the nationally famous LONE RANGER,
Monday-Wednesday-Friday weekly, 7:30 to 8:00 p.m.,
E.S.T., on ABC. Also, the LONE RANGER on television
every Thursday [rom 7:30 to 8:00 p.m.. E.S.T., on ABC

network

SERGEANT PRESTON of the YUKON 5:00
to 5:30 p.m.. E.S.T., Tuesdays and Thursdays

on Mutual Network.

THE GREEN HORNET 'L‘
-y,

Wednesdays and Fridays, 5:00 to 5:30
Mutual Network

p.m., E.S.T., on the

TRENDLE-CAMPBELL ENTERPRISES, INC.

1800 Stroh Building Detroit 26, Michigan
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T SEEMS to me

that radio faces
three basic problems
today:

Adrian Murphy
Pres. CBS Radio L

The public is re-
allocating its lei-
sure time, to make
room for television viewing, along with
newspaper and magazine reading,
movie-going and radio listening.

2. The advertiser is reallocating his ad-
vertising dollar, formerly spent princi-
pally in magazines, newspapers and
radio, to include television.

3. The artist is reallocating his interests,
according television its place along
with the screen, the stage and radio.

We are beginning to see that each of
these problems contains many of its own
answers.

For example, the public has clearly
demonstrated its confidence in the vi-
tality of radio by purchasing more than
12,000,000 radio sets during 1951, while
buying fewer than half that many tele-
vision sets.

The current re-examination of media
values being made by both advertisers
and their agencies is the best thing that’s
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happened to radio in a good many years.
Whati comes out of these analyses—with
no room for argument—is that radio con-
tinues as the most effective way to reach
really big audiences; to reach them at the
lowest cost in all advertising, over and
over again.

At some point, talent will realize that
the stage, motion pictures, radio and tele-
vision are four different forms of artistic
expression; that each has its own charac-
teristics and makes its own demands; that
each has its own way of appealing to the
public, and has virtues that no other
medium can match or adequately replace;
that one of the greatest of these virtues is
the illusion that radio can produce more
effectively than any other medium—and
at much lower cost. Most important, the
artist will realize that it is a rare enter-
tainer who is a triple- or quadruple-threat
man, preeminent in three or four fields.

There is ample room for a new broad-
casting medium such as television to
service our vastly increasing population
and expanding economy. There are more
goods to be sold to more people in more
homes, and radio is the logical medium
for the advertiser who needs this kind of
broad circulation for his message.

At present, we are passing through a
transitional period, during which CBS
Radio means to maintain and increase its
substantial leadership in size of audiences
and in advertising. We think that the best
way to do that is to continue to aim at
maximum satisfaction for the listeners.
Maximum values to the advertiser will be
a natural consequence.
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COLUMBI A

BROADCASTING SYSTEM, INC.

Executives and Staff

485 Madison Avenune, Neu York 22, N. Y.
Telephone: PLaza 5-2000

Registered Telegraphic Address—COLUMBIA NEW YORK

BOARD OF DIRECTORS

]. A. W. Inglehart
Leon Levy

Edward R. Murrow
Samue! Paley
William S. Paley

Prescott S. Bush
Frederick L. Chapman
Bruce A. Coffin

Lloyd H. Coffin

David H. Cogan
Ralph F. Colin Joseph H. Ream
James B. Conkling Dorsey Richardson

Frank Stanton

William S. Paley. ... .. .. Chairman of the Board
Frank Stanton . ... ....... .. .. .President
Joseph H. Ream. ... . . . Executive Vice President

Bruce A. Cottin. ... .. .. ... . .. Vice President
Lloyd H. Coffin. ... ... ... .. .. Vice President
David H. Cogan........ ... . .. Vice President
James B. Conkling. . ... . ... . Vice President
Earl H. Gammons. ... .. ... .. Vice President
William C. Gittinger. ... ... . .. Vice President
Lawrence W. Lowman. . . .. . .. .. Vice President
Howard S. Meighan. .. .. .. .. Vice President
Adrian Murphy ... . .. Vice President
Daniel T. O'Shea........ . ... .. Vice President
J. L. Van Volkenburg. ... .. .. .. Vice President

Julius F. Brauner. ... ... ... .. .. ... Secretary
Samuel R. Dean. ... ... .. .. ... .Treasurer
Arthur S. Padgett. .. .. . .. .General Auditor
Edward L. Saxe............. .. ... Controller

Edgar Batchelder ...... ... .. Assistant Secretary
William J. Flynn. .. .. ... .. Assistant Treasurer
Ned Marr. .. ......... .. .. Assistant Secretary

CBS-COLUMBIA INC.
170 53rd St.. Brooklyn 32, New York
Telephone: HYacinth 2-8000
BOARD OF DIRECTORS

Bruce A. Coffin
Lloyd H. Coffin
David H. Cogan

Samuel R. Dean
William S. Paley
Frank Stanton

OFFICERS

Bruce A. Coffin..... Chairman of the Board and
Executive Vice President

208

David H. Cogan. ... ..... . President
Mario A. Gardner. .. .. Vice President in Charge
of Purchases

Leopold M. Kay. .. .. . Vice President in Charge
of Engineering

Vice President in Charge
of Operations

Allan Strauss. . Vice President in Charge of Export

J. Albert Stobbe.. ..

Julius F. Brauner......... .. ..... Secretary
Samuel R. Dean.................... Treasurer
john Ward. .. ... Controller, Assistant Secretary

and Assistant Treasurer

CBS LABORATORIES DIVISION

OFTICERS

Dr. Peter C. Goldmark... ... Vice President in
Charge of Engineering Research
and Development

CBS RADIO DIVISION

OFFICERS

Adrian Murphy .. ... oo President
Louis Hausman. .. Administrative Vice President
James M. Seward. . Administrative Yice President
J. Kelly Smith. .. .. Administrative Vice President
Herbert V. Akerberg. .. Vice President in Charge

of Station Relations

H. Leslie Atlass.. ... .. Vice President in Charge
of Central Division
Cuy della Cioppa...... Vice President in Charge

of Network Programs, Hollywood
..... Vice President in Charge
of Network Services, Hollywood

Charles L. Glett

Lester Gottlieb ... .. Vice President in Charge of
Network Programs

Arthur Hull Hayes. . . ... Vice President in Charge
of San Francisco Otfice

John ]. Karol. . ... ... Vice President in Charge of

Network Sales
..... Vice President in Charge
of Engineering

William B. Lodge
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DEPARTMENTS

General Engineering Department

William B. Lodge...... Vice President in Charge

of Engineering
A. B. Chamberlain. .. ... ... . .. Chief Engineer
H. A. Chinn.......... ... Chief Audio Engineer
). W. Wright. ... ... ... . Chief Radio Engineer

Network Programs

Guy della Cioppa...... V.P. Programs, Hollywood
Lester Gottlieb. Vice President Network Programs
Norman Frank........ .. ... Program Supervisor
Gerald Maulsby. . Manager of Network Broadcasts
James Fassett... ..... Director of Serious Music
Charles S. Monroe .. . . Manager, Program Writing

Network Sales
John Karol. Vice Pres. in Charge of Network Sales

W. Eldon Hazard....... . ...... Sales Manager
Dudley Faust. ... ... ... . Eastern Sales Manager
Allyn Marsh. . ... ... .. Director, Program Sales
Gilson Gray.. . ..... ... Administrative Manager

E.E Hall..... ... ... Sales Service Manager
Hugh M. P, Higgins. .. Market Research Counsel

Carl Gylfe........... . Sales Service (Chicago)
William Tankersley. .. .. .. Sales Service (L. A.)
Chicago Office, 410 Michigan Avenue
Erwin H. Shomo.. ... . ... . Western Manager
Roger K. Huston. ... ... ... ... Assistant Manager

Detroit Office, Fisher Bldg.

Joseph Spadea .............. ... ... .. Manager
Operations

Horace Guillotte. ... ... . Director of Operations
Austin E. Joscelyn. ... . Director of Operations,
Hollywood

James Sirmons...... ... . Manager of Operations
|. Dunham Gilbert. ... . ... Manager, Technical
Operations and Chief Engineer, WCBS

Hugh Cowham... .. ... ... . .. Traffic Manager
Julius Mattfeld. ... ... Director of Music Library
Lucile Singleton. ... ... ... .. Manager of Record

and Script Library
News and Public Affairs

Edmund Chester .. ... . ... .. Director of News
and Public Affairs
Wells Church. ... .. .. .. News Editor-in-Chief
Stuart Novins. ...... ... ... Associate Director,
Public Affairs
Helen ). Sigussat......... .. .. Director of Talks
Red Batber. ... ... .. ... .. . Counsellor on Sports
John Derr. . ...... ... ... ... . Director of Sports
George Crothers.Director of Religious Broadcasts
Theodore Koop. .. ... Associate Director of News
and Public Affairs, Washington
Lewis Shollenberger... .. ... Director of Special
Events, Washington

Accounting
Paul Nagel ... ....... ... . ... .. Comptroller

Budget

Tom Rollinson ...... .. ... ... ... . Director

269

Business Affairs, Network Programs

Kenneth L. Yourd. . .. Director, Business Affairs,
Network Programs, New York
John F. Meyers. ... ... Director, Business Affairs,
Network Programs, Hollywood
W. C. Harrington.. .............. ... Manager,
Music Copyright Division
Editing
DonBall .. ... ................. ... Director
Legal
Henry Howard. ... ... ..... . Senior Attorney

Press Information

George Crandall. . Director of Press Information
Sidney Gartield. . .. ... . Director of Exploitation
Edward Reynolds. ... Manager, Press Information
lrving Fein. . ... .. ... Director of Publicity
and Exploitation, Hollywood
Harry J. Feeney.. . .. ... Assistant to the Director
and Trade News Editor
Michael Boscia........ ..... Executive Assistant
Anne Harding. .. ... ... Manager, Service Division
Ethel Kirsner. ... ...... . ... ..... Contact Editor
Walter Murphy. . ... Manager, Magazine Division
Research
Harper Carraine.... . .... .. Director of Reseach
Edward Reeve.. . .. Sales and Promotion Research
Manager

Sales Promotion and Advertising

George Bristol . ......... ... . ... ...... Director
Charles Oppenheim.. . ..... . Director, Program
and Trade Promotion

Thomas Means. .. ... Director, Promotion Service,
CBS-Owned Stations

Frank Nesbitt. ... . ..... Director, Network Sales
Presentations

Robert Elliott..... ... .. Director, Network Copy
Louis Dorfsman.. ... . ... Director, Art Division
lrving Mifler. . ......... .. Director, Art Service,

CBS-Owned Station Promotion

Joseph Tole. ......Production Manager
Station Administration
Carl . Burkland. ... ... .... Director of Station

Administration

Station Relations

Herbert V. Akerberg.. Vice President in Charge
of Station Relations

William A, Schudt, jro.. ..., .. National Director
Edward DeGray. ... ... .. ... .. Station Relations
Representative
Edward Scovill. ... ... ... ... . Station Relations
Representative
Ole Morby. .. ... ... Western Division Manager,

Columbia Square, Los Angeles 28
Building Operations and
Ticket Division
James Swensen. Manager of Building Operations

Jack Page. . ...... ... ... .. .. Assistant Manager
of Building Operations
Laurette Banks. . . . . Supervisor of Ticket Division
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General Purchasing
]Fohn E. Forsander. .. . .. Director of Purchases
dward Drewes. ... . . Purchasing Agent

Office Services
A, H.. Bryant.. . . ... .. . ... .Manager
Ha(net Hess... . Supervisor of Program Typing
Emily Scheiner.. .. .. .. Supervisor of Ediphone

Personnel Relations
Robert Kalaidjian

Charles Burt .. .Director

............ Personnel Administrator
......... Labor Research Mana

> ger
Richard Stanley.. ... . .. Employment Manager

Dr. Jack Nelson. .. . Director of Medical Office
Photographic
Walter I. Siegel.. . ...... .. .. . . Manager
Reference

William C. Ackerman.. . .. . ... Director
May Dowell. .. . Manager, General Information

Division
Agnes Law ... ... . . .. Librarian

CBS. INC., BROADCAST SERVICE
CBS-OWNED STATIONS
WCBS and WCBS-FM
485 Madison Avenue, New York 22

CarlWard. . ...... . . General Manager

g)on gﬁlil:er ..................... Sales Manager
am olate. ... Pro M
Do B gram Manager

................. Promotion Manager

KCBS and KCBS-FM
Palace Hotel, San Francisco 5

Arthur Hull Hayes. . .. Vice President in Charge
San Francisco Office. General Manager of
KCBS and KCBS-FM

Jules Dundes..... .. ... . . Sales Manager

.................. Program Manager
............ Promotion Manager

KMOX
401 S. Twelfth Boulevard, St. Louis 2

John Akerman
P. S. Anderson
Mark Russell

................ Ceneral Manager
.................. Sales Manager
............... Program Manager
............. Promotion Manager

KNX and KNX-FM and Columbia
Pacific Network
6121 Sunset Boulevard
Los Angeles 28
................ General Manager

E. W. Buckalew. . . . Assistant General Manager
and Sales Manager

WBBM and WBBM-FM
410 N. Michigan Avenue, Chicago 11
H. Leslie Atlass. . . Vice President in Charge of
Central Division, General Manager of WBBM
E. H. Shomo. ... ..., Assistant General Manager

) and Sales Manager
C. Gilman Johnston. .. .. Assistant Sales Manager

270

Thomas A. Bland... ... ... ... Program Manager
R. David Kimble .. ... .. ... . Promotion Manager

WCCO, 625 Second Avenue So.
Minneapolis 2

Eugene B. Wilkey. .. ... .. . ... General Manager
Roy W. Hall. Asst. Gen. Mgr. & Sales Manager
Robert Sutton............. .. Program Manager
Charles Smith. ... . ... . .. Promotion Manager

WEEI and WEEI-FM
182 Tremont St., Boston 12

Harvey Struthers. ... .. .. ... .. General Manager
Emmett ). Heerdt, Jr.... ... ... .. Sales Manager
Raymond Girardin. . ... ... . .. Program Manager
Charles Vaill.. . .. ... .. Promotion Manager

HOUSEWIVES’ PROTECTIVE
LEAGUE PRODUCTIONS
Edward W. Wood, Jr.. .. .General Sales Manager

and General Manager, HPL Program Services

CBS RADIO SPOT SALES

Wendell Campbell. ... .. . General Sales Manager
Henry Flynn. .. Assistant General Sales Manager
H. A. Cariborg. . . .. Manager, Sales Development
Richard Hess.. . .......... _Research Manager
Guy Cunningham. ... ... .. Promotion Manager

Chicago Office
410 North Michigan Avenue
Gordon F. Hayes. . ... .. Western Sales Manager

Memphis Office, 63 S. Main Street
H. H. Holtshouser. . ... ... .. .. .Sales Manager

Detroit Office, Fisher Bldg.
Rafph Patt. ... ... ... ... .. .... Sales Manager

Los Angeles Office, Columbia Square
Edward Larkin. .. .. ... . ... ... .. Sales Manager

San Francisco Office, Palace Hotel
Hugh Stump. ... ... .. ... .. .. Sales Manager

COLUMBIA AFFILIATES ADVISORY
BOARD

I. R. Lounsberry. . .. .. WGR, Buffalo, Chairman,

representing District No. 2
Arnold Schoen. ' WPRO, Providence, District No. 1
C. T. Lucy. WRVA, Richmond, Va,, District No. 3
Glenn Marshall, Jr.. .. WMBR, Jacksonville, Fla.,

District No. 4
Howard Summerville. . ... .. WWL, New Orleans,
District No. 5
Richard Borel.... . . WBNS, Columbus, Secretary

of CAAB, representing District No. 6
Harry Burke..KFAB, Omaha, Neb., District No. 7

Clyde Rembert. . . ... KRLD, Dallas, District No. 8
Clyde Coombs. . ... ... KROQY. Sacramento, Calif.,

District No. 9
George W. Allen. ... ... ... .. Program Manager
Sherril Taylor.. ... ... ... .. Promotion Manager

(For television personnel turn to TEL-
EVISION YEARBOOX in this volume.)
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utual

YEAR ago, in

this same
space, I ventured
an advance look at
1951 and conclud-
ed that network
radio had “earned
itself the soundest
prospects in his-
tory.” More re-
cently, as the year drew toward its
close, I made the observation that 1951
would be recorded as the year in which
network radio kicked over its own
tombstone, took fresh bearings on its
future, and—for the first time—attained
a real measure of maturity.

[

These notions imply a degree of op-
timism not unanimously expressed
even within the industry. But they are
based primarily upon our own sincere
belief in “the methods of Mutual and
its 500-plus stations in helping the me-
dium fulfill those sound prospects,” as
I put it a year ago. Throughout 1951,
these “methods” of ours have been
mainly concentrated in network-struc-
ture, in programming, and in sales .
three phases of top importance to all
network radio today.

o

Back in 1950, after ten years as the
largest of all networks, Mutual con-
ducted some special research into the
practical assets of its large-mess. The
results defined the unmatched reach of
our multi-station facilities throughout
that vast, non-TV area which has since
come to be known as Home Town
America. And this in turn, to nobody’s
great surprise, has led to earnest at-
tempts by the three other networks to
emulate the Mutual station setup. Dur-
ing '51, they all added outlets, but
today Mutual continues, as before, to
provide advertisers with nearly 90, per
cent more stations than the next net-
work.

FrRANK WHITE
President

[ ]

But perhaps the chief significance of
the station-structure aspect of Mutual
progress is that, by year-end, the typi-
cal MBS client was using 27 per cent
more stations in his hookup than he
was at the end of 1950.

[ ]

Behind all our programming plans is
the belief that network radio has few
problems which can’t be solved by bet-
ter service to listeners. Listener-service
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is after all the basis for one of our
most impregnable advantages over all
other media: the incomparable mass
volume of our audience. Better listener-
service is, therefore, more than fulfill-
ment of our public obligation; it also
improves our service to advertisers.
o
Guided by this sort of thinking,
Mutual took unprecedented steps to-
ward improved programming last year.
The six-nights-a-week, 10-program, $2,-
500,000, all-star arrangement set up by
Mutual with Metro - Goldwyn - Mayer
made its debut New Year's Eve. This
means that the 1951 record-book was
closed before any results could be en-
tered for this forthright investment in
the future of radio. At this writing,
however, evidence is already piling in
—from audience-researchers and from
time-buyers alike (as well as from our
affiliates) —to indicate that our faith in
radio’s future was thoroughly justified.
o
Facilities and programs are the two
main ingredients of network broadcast-
ing, but the selective application of
these ingredients is what determines
the medium’s effectiveness. The success
of this network in 1951, besides reflect-
ing the success of its individual clients,
stems straight from the competence
with which the right shows, on the
right hookups, were put to use on
Mutual. On our part, we redoubled our
efforts to provide the maximum in flex-
ibility and economy. '‘And our adver-
tisers proceeded to make the most of
the fine sales potentials thus offered.
®
Accordingly, it is in well-earned trib-
ute to our radio clients that I can close
this review of 1951 with the statement
that Mutual—continuing to pioneer in
the methods outlined above—was the
one and only radio network whose ad-
vertisers increased their investment
over the previous year.
o
And the best postscript I can add for
1952 is that,. with more radio sets in
more Tadio homes than ever before,
with better radio programs being car-
ried over more radio stations than ever
before, and with more effective radio-
selling opportunities available than
ever before, everybody here at Mutual
is prepared for even more ‘“radio-
activity” during the year ahead.
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MUTUAL

BROADCASTING SYSTEM

Executives and Staff

1440 Broadway, New York 18, N. Y.
Phone, PEnnsylvania 6-9600

Executive Personnel

Board of Directors

Thomas F. O'Neil. . Chmn., Yankee and Don Lee
Networks

Elbert M. Antrim. . Vice-Chmn., WGN, Chicago

Willet H. Brown. Don Lee Network, Hollywood

H. K. Carpenter. ...... ....... WHK. Cleveland
Benedict Gimbel, Jr.. . ... .. .. WIP, Philadelphia
J. R. Poppele.......... ...... WOR, New York
Frank Schreiber. ... . ... . .. ... WGN, Chicago
Theodore C. Streibert. . ... . . WOR, New York
Linus Travers. ... .....Yankee Network, Boston

James E. Wallen. . ... ... ... .MBS, New York

Frank White.... . ..... ... ... MBS, New York
Officers

Frank White ... . ... ... .. ... .. ... President

Wiltiam H. Fineshriber, Jr. ... .. . Exec. V.P. and

V.P. in charge of Programs

Adolf N. Hult. ... ... . V.P. in charge of Sales

Robert A. Schmid. . .V.P. in Chg. of Advertising,

Public Relations and Research
E. M. Johnson... . V.P. in Chg. of Sta. Rel. & Eng.
James E. Wallen. ... .. .. Secretary & Treasurer

George Ruppel . ...... .. . ... .. .. Controller

Elisha Goldfarb.... ... ... . . Assistant Secretary

274

Departments and Divisions

Frank White ... . ...... ... ........ President
William H. Fineshriber, Jr. ... .. Exec. Vice-Pres.
James E. Wallen. .. ... ... Secretary & Treasurer

Elisha Goldfarb. . .Legal Counsel & Asst. Secty.

Office Management

James E. Wallen. ... ... .. Secretary & Treasurer
Beatrice M. Marschner. .. .. .. Personnel Director
Ruth Hendler. ... ....... ... Purchasing Agent
Gaile Dody. ...... ... ... . Supr., Central Steno
Sigrid Ramberg. ... ... ... Supr., File & Reception

Legal Counsel

Keith Masters, Andrew C. Hamilton, Percy H.
Russell, Jr..... ... of Kirkland, Fleming, Green,
Martin & Ellis, Washington, D. C. & Chicago

Emmanuel Dannett. .. ... of McGoldrick, Winn,
Dannett & Burke, New York

Elisha Goldfarb. . ... ... ... . MBS, New York

Program
William H. Fineshriber, Jr .. .. ... Vice-President
Adolph Opfinger. ... ... .. Asst, Program Director
Harold Wagner. .. ... Mgr., Program Operations
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John Newhouse. . ..
Milton Burgh
Arthur Feldman

Asst. Mgr., Pgm. Operations
Director, News

............ Dir., Special Events
Paul Jomas..... ... ... .. ..
B. ]. Hauser. ... ... ...

Herbert Rice

... .Director, Sports
Director, Co-op Programs
.............. Director, Production

Edwin Otis. .. ........ Commercial Program Supr.

Dorothy Kemble. ..Dir., Continuity Acceptance

Religious and Educational Programs

Marion Lennox Asst. Dir., Continuity Accep.

Celeste Clous...... ... Asst. Dir., Religious and
Educational Programs

Dolores Goudsward

Idella Grindlay

Supr., Program Traffic

Day Program Supervisor

Hugo Seiler, Frank Miller. .. Night Pgm. Suprs.

Station Relations and Engineering

E. M. Johnson............ ... .. Vice-President

Charles Godwin Dir., Station Relations

Robert Carpenter
Roy Danish

Eastern Manager

................. Western Manager

Ruth Jaffe. ... ... ..... ... Supr., Station Traffic
Robert O'Connor

Mgr., Station Information
Leslie Learned. .... .. Chief, Engineering Traffic
James Chapmar..... .. Supt., Engineering Traffic
Lewis Tower....... . .. Chief Facilities Engineer
Margaret Riordan..Supr., Wires Communications

Margaret Kelly. . ........ .. ..., Telephone Supr.

Accounting

George Ruppel Controller

Asst. Controller
Supr., Affidavits

Richard Groome

Jane Poser. .. .. .. ...... ... ...

Advertising, Press Information,
and Research

Robert A. Schmid........ ..... .. Vice-President
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James S. Tyler Director, Advertising

Harold M. Coulter... ... .... Director, Promotion

Richard }. Putt. . .Dir., Research & Presentations

Dick Dorrance Dir., Public Relations &

Press Information

Francis X. Zuzulo Mgr., Press Information

Henry Poster. ... ... ... ... Manager, Research

F. Carleton McVarish. .Mgr., Audience Promotion

Frederick Schneier Mgr., Presentations

Arnold Roston Art Director

Winifred Hall. .. ... . ... Production Supervisor
Sales

Adolf N. Hult............. .. .. Vice-President

Sidney P. Allen. .. .. Admin. Mgr., Network Sales

John R. Overall. ... ... .. Eastern Sales Manager

Carroll Marts. . ... ... Midwestern Sales Manager

Alma Graef ... . ... .. .. Manager, Sales Service

T. E. Danley Manager, Sales Traffic

Sally Joseph. ... ... ... ... . Manager, Contracts

Washington

Hollis Seavey Dir., Washington Operations

William Hillman. .. White House Correspondent

Chicago

Carroll Marts. .. ... .. Midwestern Sales Manager
Dorothy Reynolds. ..Midwest Sales Service Mgr.
Myrtie Goulet... ... Office Mgr. & Pgm. Traffic

George Herro...... ... .. Dir., Promotion & Press

Information Representative

Hollywood

Ned Tollinger Program Manager

Copp Collins. .. . Press Information Representative

www americanradiohistorv com


www.americanradiohistory.com

millions
</ listen...
a7 millions

This market data indicates the iremendous

potential of WIR, The Great Voice of the Great
Lakes . . . MILLIONS LISTEN . . . MILLIONS BUY lh e
WIR-ADVERTISED PRODUCTS!
GREAT VOICE

ota
Population 12,601,300 8.3 2
Radio Homes 3,784,170 8.1 ()f !]!G
Retoil Sales $13,613,431,000 9.3 -]
Foad Sales $ 3,266,766,000 9.4
Drug Sales $ 464,447,000 10.3 GREAT
Filling Station Sales $ 739,614,000 10.1

Passenger Car Registrations 4,116,934 10.2 lA K E s

50,000 walls '
Te h ! WJR Deltroit
Cleor 9 The Goodwill Station

CBS Rodio
Network

Radio—America’s Greatest Advertising Medium

Represented Netionolly by Edward Petry & Company
WJR Eastern Soles Office: 665 Fifth Avenve, New York
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ational Broadcasting ompany

N 1951, the Na-

tional Broadcast-
ing Company passed
a significant mile-
stone. We concluded
our 25th year of
operations. Much of
what we accom-
plished in that time
helped formulate
the history of the
entire broadcasting industry, for which
we are justly proud. But 1952 is al-
rcady upon us, and this year and the
years to come hold many opportunities
and challenges—too many to permit ot
reminiscence. If wc are to remain in
the forefront of the broadcasting in-
dustry, it is to the future that we must
look and for which we must plan.

Radio today is the most extensive
and comprehensive medium of commu-
nication the world has ever known. At
the beginning of this year, a joint com-
mittee of research experts estimated
that there are now over 105 million
radio sets in use in the Unitcd States.
This is a ratio of more than one set for
cvery person of voting age in the
country—a significant example of ra-
dio’s scope in a national election year.
In our land, radio rcaches virtually
everybody on a regular and continuing
basis. Radio has grown and continues
to grow at a faster rate than the Amer-
ican population. It is woven into the
fabric of American life, as much a part
of the average home as the stove,
clectric light, telephone and refrigera-
tor. Radio continues as the most all-
embracing, low-cost advertising and
entertainment medium in existence.
This relation to other media will not
change for many years to come—prob-
ably not within our lifetimes. There
will always be a strong place for radio
in the paitern of American life.

The greatest expansion in our indus-
trry will come in the medium of tele-
vision. Although we have spanned the
United States, we still must think of
television today in regional ferms. 1
do not think it will be very long be-
fore we will regard television as we
do radio today, as an instrument of
mass communications for all of
America.

I foresee, within the next few years,
enough television receivers through-
out the nation to accommodate a view-
ing audience greater than half of the
country’s population. The spread of

J. H. McCONNELL
President
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home receivers will be accompanied
by an increase in theatre television
facilities and installations that will
account for several million more
viewers.

No matter what phase of television
we examine, future development poten-
tials are staggering to the imagination.
Audience growth will increase tele-
vision's economic worth tremendously.
As an advertising and sales medium,
television, which now reckons billings
in millions, should reach the billion
dollar mark.

Achievement of this stature by tele-
vision will, of course, be greatly de-
pendent upon the existence of more
television stations. The skeleton net-
work that exists today is just that.
In order to round out the body, new
stations must be built and put into
operation as soon as practicable,

The natural area for supplementing
the present 12 VHF channels lies within
the Ultra-High Frequency band. Open-
ing up of UHF will afford seventy new
television channels and is expected to
permit 2,000 and more new stations
to operate. This will make television
available to almost every sizable com-
munity in the country.

Culturally, television will enrich the
American people. Broadcasters are
aware of their stewardship of this po-
tent force which can shape the thoughts
and customs of the people by virtue of
its position in the home. As television
grows and spreads, its service value to
the public will be increasingly realized.
We shall have, with the help of tele-
vision, a better informed, more edu-
cated, better entertained mation.

The impact of television has been
good for radio. It has sharpened our
appreciation of the actual and potential
powers of a medium we had come to
accept as a natural part of our lives.
[t has made radio broadcasters more
aware of the power of radio and has
opened their eyes to inherent possi-
bilities in the use of radio that were
undreamed of a few short years ago.
Radio has adapted itself to many
changes in its quarter-century history,
and will continue to do so in the
future.

‘A healthy growth of both radio and
television is essential for the fullest
realization of the future of the indus-
try in service to the American public.

waany americanradiahictorn, cam



www.americanradiohistory.com

XH
S”“on,a_)

ORI G s

KFYR
Sumarck

Li/le
T fall
—

: O——
KDyp 2
ol Lake

o—

Hutchinson

Onar

XAy
w
NGNT klahoma (
' Amario
XTan .
Phoen)s
'

Kyoa¥,

|
Futson

O TsM
Il Paso

WOAl
San Antonie

Kl
Corpus (hr

/



www.americanradiohistory.com

|

MINNESOTA

Hibbing
WEBC
Duluth-

Superior,

XEAM,
1. Goud -

) XSTPY
Mineopolis-S1. Poul

XYSMO
Monkato

MISSOUR!

\

O WDAS
1J tansas Grv

KANS
Wichitg XOAM
Pittsburg .l

Tneex

wiSCONSIN

WEAU
toy Cloic

Sprngheld

s
oo | -
Tuhe

XARK
Lite too”

LOUISIANA

,

e
Houston

KNOE
Qo

W
Mofmetle
0)

/U MCHGAN

e,
WAL
Wousow

A

S

i

woo 2T

Grany Tepids Wi Wik

Ormagk8™1S, it

)¢
\WGIG Detrot

Yolomo1®®

WTRC
fikhatt
WOWO

. Wayne

INDIANA
wirt

‘vw
WIOW
Terte Houte
oLt
| 1. Lows

WGSF
\ tvansville
7,

KENTUCKY

Owavt
\ul'mlh

7
L]
A Zetueah

1ENESSEE a
WM
Nashvite
WRC
iy Memphts

MSSISSIPPL ALABAMA

Wi

WOLR Fuminghar

Beanwood

L1128 WA
2\ Jackson Montgomay)
Wll}
wroe £ Laurs
Hamesburg WAL
Mobila

FLORIDA

w

or wsis
o goanoke



www.americanradiohistory.com

NATIONATL

BROADCASTING COMPANY, INC.

30 Rockefeller Plaza, New York 20, N, Y.
Telephone: Clrcle 7-8300

Registered Telegraphic Address:
NATBROCAST NEW YORK

BOARD OF DIRECTORS

John T. Cahill
Charles R. Denny
Gano Dunn

Frank Folsom
George L. Harrison

Mrs. Douglas Horton

Niles Trammell, Chairman
Harry C. Ingles
Charles B. Jollitfe
Joseph H. McConnell
Edward |. McGrady
David Sarnoff
Sylvester L. Weaver, |r.

OFFICERS
Niles Trammell. ... . ... Chairman of the Board Victor T. Norton. ... ............ Vice President
Joseph H. McConnell . ...... . ... . .. President Frank M. Russell.. ... ... ... ... Vice President
Charles R. Denny.... .. Executive Vice President Robert W. Sarnoff. ........ .. .. Vice President
Joseph V. Hefternan. .. . Financial Vice President Carleton D. Smith. .............. Vice President
Charles C. Barry. .. .......... ... Vice President john K. West. . ....... ........ Vice President
William F. Brooks. ... ... ... ... Vice President Sylvester L. Weaver, Jr... ... ... .. Vice President
Ted Cott....... ... ........... Vice President Frederic W. Wile............... Vice President
Sydney H. Eiges,. ... ... ....... .. Vice President Harry F. McKeon.. ........ ........ Controller
George H. Frey,................ Vice President Lewis MacConnach ....... ... ...... Secretary
James M. Gaines................ Vice President Felix Schleenvoigt ... .. .. .. Assistant Secretary
O.‘B.. Hanson................... Vice Presfdent John Q. Cannon......... ... .Assistant Secretary
;2/}::':: :;r::iéejs' """""""""""""""""" \\//ii: :::jz:: Thomas E. Ervin............. Assistant Secretary
Harry C. Kopf.......... ... ... Vice President Paul B. Lynch.....oon Assistant Secretary
Edward D. Madden. ... .......... Vice President Joseph A. McDonald......... .. .... Treasurer
Gustav B. Margraf. . ... V.P. & General Attorney William A. Williams. . . ... Assistant Treasurer
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DEPARTMENTS and DIVISIONS

Executive Officers

Joseph H. McConnell....... .. ... .. President
Charles R. Denny...... Executive Vice President
Joseph V. Heffernan. .. .. Financial Vice President
Frank Russell....... Vice President, Washington

David C. Adams. . Asst. to the Exec. Vice President
Frederick Dodge...... Director of Merchandising

Samuel Chotzinoff. ... ... General Music Director

Legal Department

Gustav B. Margraf. .. . V.P. & General Attorney

Thomas E. Ervin. ... .. Assistant General Attorney
John Shute, Sr........ ... .. .. ... . ... Attorney
Arthur Cuddihy, Jr...... ... .. . ..... Attorney
James Denning . ........ ... .. .. ... Attorney
Theodore Kupferman..... ... ... ... ... Attorney
Paul B. Lynch........... .. .. ... ... .. Attorney
Charles ). Moos. ........ ............ Attorney
Benjamin Raub ..................... Attorney
Gordon Cahill, Zachry & Reindel. ... ... Counsel

Public Relations Depariments

William F. Brooks. .... Vice President in Charge

Frank Young..... Public Relations Representative

Press Department

Sydney M. Eiges. . ... ... V.P. in Charge of Press

& Information
J.,C. Dine.................. Director of Press
Allan Kalmus. .. .. ....... Supr. of TV Publicity
Samuel Kaufman. ... ... ... Editorial Supervisor
William Lauten. .. .......... Trade News Editor
Anita L. Barnard. .. ... .. Manager of Information

281

Continuity Acceptance

of Continuity
Acceptance

Stockton Helffrich. . ....... Mgr.

Station Relations Depariments

Carleton D. Smith. ... .. Vice President in Charge
Fred Shawn. . .Director of Radio Station Relations
Sheldon Hickox. .. .. Dir. of TV Station Relations

Ludwig W. Simmel. .. .. Manager of Minute Man
and Co-op Program Activities

Harry Woodman. . .. .. Mgr. of Traffic Department

Finance Departments

Joseph V. Heffernan.. ... Financial Vice President

Hamilton Young............ Operations Analyst

Budget Department

Leslie C. Vaughan............. Budget Director
Stephen Riddleberger. .. ... Asst. Budget Director

Controllers Department

Harry McKeon .................... Controller
Harold M. Kelly. ........... Assistant Controller
Hugh McGeachie........ ... Assistant Controller

Treasurers Department

Joseph A. McDonald. . ............... Treasurer
William A, Williams...... ... Assistant Treasurer
William Bloxham............. Purchasing Agent

Capital Appropriations Department

Robert Luening............. Director of Capital
Appropriations Department
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Engineering Department

O. B. Hanson. .. .. .. ... V.P. & Chief Engineer
William A. Clarke. ... .. Administration Assistant
Edward R. Cullen. ... ... ... ... Liaison Engineer
Joseph D’Agostino. ............ Liaison Engineer
Raymond Guy. ............. Manager of Radio &

Allocations Engineering
George Nixon. Mgr. of Engineering Development
Chester Rackey.Mgr. of Audio-Video Engineering

James Wood . ... .. Manager of Technical Services

Personnel Department

Ernest de la Ossa. ......... Director of Personnel
Donald Mackenzie Mgr. of Personnel Department
Donald Rutledge........ .. Mgr. of Employe Rel.

Edmund Souhami. .. ... Labor Relations Assistant
to the Director of Personnel

Elizabeth Haglund. . . .Supr. of Placement Section

John Steeves. ... . . .. ... Supervisor of Records &
Salary Administration Section

Seth Faison...... ... ... Supervisor of Employee
Service Section

Bernard J. Handler, M.D.. .. .Company Physician

Plans and Research Department

Hugh M. Beville. ...Director of Plans & Research

Integrated Services Departments

William S. Hedges. .. .. Vice President in Charge
of Integrated Services
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William B. Miller. ... ... Night Executive Officer

Frances Sprague. .. ............. Chief Librarian
Charles Hicks. ... . Manager ot Radio Recording
Albert Walker. .. ... Manager of Transportation

Willard Frech. ............ Cost Accountant for
Integrated Services

Program Services Department

Arch Robb. ... ... Manager of Program Services
Department
Thomas Belviso. ... ... Supervisor of Music Rights

& Music Library

Ross Donaldson. . ... .. . .. Supervisor of Literary
Rights & Playreading

Patrick Kelly. ... ...... Supervisor of Announcers
John Curran. ... .. .. Supr. of Associate Directors
Frederick Knoptke. ... .... Supr. of Sound Effects

Robert Troy Supr. of Night Operations

Building and General Services
Department

Edward Lowell .. .. ... ... .. . Magr. of Building &
General Service Department

Albert Humbert. ... ...... ... Supr. of Building
Maintenance Division

Helen Davis. . . .. Supr. of Office Services Division

George Monahan. ... .. Supr. of Protection Divn.

Guest Relations Department

Peter Tintle. ... .. Mgr. of Guest Relations Dept.
Joseph Phillips. . ... . .. Supr. of Reception Divn.
James Gaines....... ... Supr. of Ticket Division
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RADIO NETWORK

Controllers Department

Henry T. Sjogren. ..Controller for Radio Network

Sales Departments

John K. Herbert........ V.P. & Gen. Sales Mgr.
for the Radio Network

George MacGovern. .. .. Administrative Assistant
Walter Scott. ... Nat. Radio Network Sales Mgr.

Sackett Miles. .......... Sales Service Manager

Advertising and Promotion

Depariment
Jacob A. Evans........... Mgr. of Advertising &
Promotion Department
Clyde Clem............ Supr. Station Promotion
Cerald Steel......... . Audience Promotion Mgr.
Farold Shepard... .. .. Supr. of Sales Promotion

Program Departments

Charles C. Barry............ V.P. in Charge of
Radio Network Programs

Robert Wogan. ... .. Supr. of Program Operations
Van Woodward. ... .. Supr. of Script Preparation
Mitchell Benson. ... ... ... .. Mgr. of Contract

Administration Office
Samuel Chotzinoff. .. ... General Music Director
Ernest La Prade. ..... .. Supr. of Music Research

News, Special Events and Public
Affairs Department

Henry Cassidy........ Director of Radio News,
Special Events & Public Affairs

Joseph Meyers. ..Mgr. of Radio News Operations

Public Affairs and Education

Edward Stanley........ Mgr. of Public Affairs &
Education
Doris Corwith. ... .. Supr. of Religious Broadcasts
& Talks

Margaret Cuthbert. . Supr. of Pub. Affairs Pgm.

Technical Operations Department

George McElrath. ... .. Director of Radio Network

Technical Operations
Thomas Phelan.. ... Manager of New York Radio

Technical Operations
John Flynn_...... ... .. WNBC Station Engineer
Paul Gallant. . . .. Supr. of Radio Bestg. Operations
John Gullans. ......... East Coast International

Station Engineer

Charles Phelan....... Supr. of Radio Equipment
Maintenance

Edgar Parkhurst. ... ... West Coast International
Station Engineer

Stations Owned and Operated by the
NATIONAL BROADCASTING COMPANY

WNBC, WNBC-FM New York ... ... ... ...
WMAQ, WMAQ-FM  Chicago ................
WRC, WRC-FM Washington . ..... ...

WTAM, WTAM-FM  Cleveland ..... ... . ....

KNBC, KNBC-FM

San Francisco .......... ..
KOA, KOA-FM Denver ... ...... ... ...

.................. Owned and operated by NBC

............ ...Owned and operated by NBC
........... Owned and operated by NBC

................... Owned and operated by NBC
................... Owned and operated by NBC
.................... Owned and operated by NBC

{For television personnel turn to TELEVISION YEARBOOK in this volume)
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eystone

HIS year, the ra-

dio industry
faces another period
of adjustment . . .
learning to live with
television. Despite
the predictions of
the obituary writ-

SIDNEY WOLF ers, radio is still
President here and thriving
heartily.

In fact, television. until the freeze is
lifted, is still failing to reach effectively
the nation’s richest market—those peo-
ple living in the rural areas and in
towns of 50,000 and less. And it takes
more than half of the nation’s retail
stores to serve this high income group.

It is extremely gratifyving to us at
Keystone to know that BMB has re-
ported that these same prosperous peo-
ple who live in this mauarket, listen
longer and more often to their home
town radio station.

Their home town station is a wvital
part of their community. The average
Keystone station owner is the manager
and he’s wusually known around the
town square by his first name. He's a
common sight at local functions wheth-
er it’s the county fair or a high school
football game, and his maobile unit is
just as common a sight as any other
vehicle.

This same man is just as concerned
about the disappearance of Mrs. Jones’
cat as the next door neighbors are . . .
and he makes a sincere effort to enlist
the aid of his listeners in finding the
cat so that the community may return
to normal. His services usually reach
far beyond what metropolitan stations
consider as the usual.

The founders of the Keystone Net-
work knew that these simple facts ac-
counted for much of the high listener-
loyalty of the Home Town stations.
This is why the Keystone Network has
paid off for so many advertisers in its
12 vear history.

At first. when Keystone was estub-
lished, it was to enable the advertising
agencies to buy a package of small
stations with a single order . .. to help
their clients reach this plus audience
in the rich small city and rural market.
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However, since the advent of tele-
vision, there has devcloped a second
reason for using Keystone . .. to give
advertisers a rich market that is be-
yond effective television. Advertisers
discovered that the use of metropolitan
television is limited—television at the
present doesn’t have the coverage to
do a selling job in the Home Town and
Rural Market. Keystone has proved to
be the logical answer for supplemen-
tary coverage to metropolitan televi-
sion. KBS is the only network not hav-
ing a single affiliate located in a tele-
vision city.

Proof of this perforniance is indi-
cated by the fact that Keystone is en-
tering its 13th vear of operations with
a 300 per cent increasc in volume over
1950 . . . and the number of affiliates
are in excess ol 500.

During 1951, 15 new major advertis-
ers were added . . . and 120 new affili-
ates. These figures are evidence of per-
formance and the faith of the advertis-
ers in Keystone to do a good job. This
will be the best vear in Keystone's
history.

The use of the Keystone Network by
national advertisers has been an inter-
esting and profitable experience for
them. They discovered Home Town
America—a market that Keystcne has
kunown for a long time since its incep-
tion . . . and that the prosperotus farm
segment of this market alone repre-
sents an income of $40,000,000,000
yearly.

KBS is looking forward to another
year of progress . . . helping adver-
tisers discover the Home Town stations
whose sales producing ability is the
sole factor in the success of the Key-
stone Network.

In 1952, the Keystone Broadcasting
System, the only established and grow-
ing transcription network. will become
a medium for even greater importance
io the nation’s advertisers who want to
reach the world’s richest market. And,
with the addition of 200 or more new
stations, almost cvery third radio sta-
tion will be a member of the Keystone
Network.
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KEY$TONE

BROADCASTING SYSTEM, INC.

111 Washington St., Chicago, 11l

Officers and Directors

Sidney J. Woll. .. . . President
Joseph Bayer ............ ... Vice-President
Noel Bhys ... Vice-President
Arthur Woll . ., Secretary-Treasurer
New York
580 Fifth Ave., New York 19, N. Y.
Phone: PLaza 7-1460
Noel Rhys..... ... ... ... ... . . .. . . . . . Vice-President and Eastern Sales Manager
Eve Banmier. ... ... ... o i Office Manager
James A. Yergin. . ... . . ... Research Director
Chicago
111 W. Washington St., Chicago, 11l
Phone: STate 2-6303
Sidney J. Woll. . ... e President
Edwin R. Peterson.............. . .. Special Representative
Blanche Stein. .. ....... ... ... .. . ... e Director of Station Relations
Wyn Spangenberg. . ... ... .. Traific Manager
Bea VIncent ... ... o e e Accountant

SERVICES OFFERED: The Keystone Broadcasting System is a network which
cssisis local radio stations in their programming with transcriptions, with KBS
making their time available to national adverlisers and their agencies at an
atiractive network package rate.

At present, there are more than 475 Keystone affiliates, located in towns of
10.000 to 50,000 population where they reach both the small town and rural
markets. For the most part. these Keystone stations serve those areas which
are beyond clear reception areas of the large metropolitan radio stations or
other high-power stations. The number of radio homes in these Keystone markets
run into the millions, all within the prime area of Keystone affiliates. And,
most of these homes are beyond effective television influence of the larger
metropolitan areas.

Keystone is a flexible media easily purchased, whole or in part. Entire areas
or spot coverage may be selected . . . whichever meets the needs of the adver-
tising program. Regardless of the schedule, Keystone makes ifs time available
at a considerable savings.

In operation, Keystone offers the same advantages as the wired networks.
Instead of a large number of individual transactions, KBS reduces your problem
to one order, one time clearance, one series of Affidavits of Performance, and
one invoice.

During 1951, as in 1950, many of the nation’s largest advertisers were using
the facilities of Keystone. Types of programming vary from 25 word spots to
one hour shows.
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 KEYSTONE'S 500 STATIONS
~ NEW SALES FOR NATIONAL

i Keysmne 8ro‘ad<usfmg System’s national névemsers repectedly
“n 'm ' renew their contracts because shey know that their message
' . reaches a rlchmnrkei-—ﬂome Town and Rural Americal

“‘t‘hese naﬁouoi advertisers profit by the higher lisaener»loyalry of the
; Key;téne stations. BMB reparts that these lota! level stations ore
f o7 !istened to fonger; more regularly than the distant merropohwn stations.

5

= B

g Q - Whether you're considering media for. foods, drugs, tobacco,
o wtmbﬂes, farm supphes or the other needs of Home Town and

i Ruml Ameﬂca, you'll: find the Kéystone Network worth investigating —
i “_ i Amer:ca‘s only national trunurvpﬂon network!

2 One order buys dne minute announcements or a 15 minute show
_ ' on 500 Keystone stotions —or only the number of smhons
i e _réq'gwe_d to cover your distribution puﬂern.

RED BAND

NO TELEVISION RECEPTION!
With Keystone's affiliates located in towns of 50,000 and
vnder, there's little or no effective television. Nationa!
advertisers using the Keystone Network enjoy TV-Free

reception in these American Homes!

"’V‘CHAMBERLA|N’ :
HAND LOTION

R AT e

DOLCIN

K E \,.r ST 0 N E BROADCASTING SYSTEM, INC.
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KEYSTONE BROAD
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iberty

UST four years

ago, the Liberty
Broadcasting System
was born. And in

these four short years
Liberty has grown
from one to 458 sta-
tions.

In November, 1947,
over KLIF in Dallas,
Texas, came the first
of Liberty’s now-famous recreated sports
features — a professional football game
from a telegraphed play-by-play with
recorded football noises to enliven the
proceedings.

Gordon McLendon
President

Today Liberty has proved to the radio
world that there is not only a place for
a fifth network, but that this fifth network
attracts so many listeners it has become
the second largest in the world.

To the original key station in Dallas.
Liberty has added station after station,
not merely to air its recreated sports fea-
tures, but to offer a full, 16-hour a day
schedule of varied programs of proved
popularity.

Over 80 per cent of Liberty's 458 sta-
tions were formerly Independents. As
everyone knew, in each major and minor
market there was always one live-wire
Independent that led the field of network
rivals. Agencies accepted the power and
aggression of such Independents, but no
one had ever united them, to take advan-
tage of their power.

Who could bring them together?

Liberty could and did.

The Independents joined Liberty be-
cause they found in Liberty Broadcasting
System something they could find nowhere
else——a service so complete that many of
them did not need to maintain even a rec-
ord or news library.

The Independents found that Liberty's
system of being on the air with a type of
program that the other networks were not
carrying at that time paid off, too, in
listeners, as well as revenue.
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What are some of the programs that
Liberty offers? 1. The famous ‘baseball
“Game of the Day”; 2. National profes-
sional football; 3. West Coast “Game of
the Week”; 4. Friday and Saturday night
football; 5. Basketball’'s “Game of the
Night.”

What about television and Liberty?

While other radio networks, fearful of
this new medium, have been cutting
economic corners, Liberty has been grow-
ing and growing. But not by competing
with television.

Liberty firmly believes in television as
a great source of entertainment for mil-
lions of families.

But there are over 43,000,000 homes with
radios in the United States. Of these, the
Liberty Broadcasting System covers 78
per cent. The people in these homes, and in
factories and on beaches and wvacation
places of all kinds, will continue to turn
on their radios.

They will turn on their radios and tune
in the station that comes in most clearly
and brings them the kind of program they
want to hear.

In the majority of cases this means they
will tune in to a Liberty station and listen
to their favorite sports, music or news. In
sports events of national interest especial-
ly, no other network can match Liberty
in variety and quality.

There is an old formula, “Find ocut what
the people want and give it to them.” It
has worked in the entertainment business
for years.

Liberty 'has taken this formula and
proved that it works for a network, too.

Liberty will continue to use this formula
to bring the public the kind of program it
wants to hear and, in turn, its member
stations will have an ever-growing audi-
ence.
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LIBERTY

BROADCASTING SYSTEM, INC.

2100 Jackson Street
Dallas 1, Texas
Phone: Randolph 2421

Officers and Directors

Co-Chairmen of the Board........ B. R. McLendon

H. R. Cullen
President.................. Gordon B. McLendon
Executive Vice-President......... James H. Foster
Secretary-Treasurer ............ Dorothy Manning
Vice-President. ... .............. Paul C. Munroe
Vice-President . ................... Harold Vertel
Vice-President. ......... ... .. James B. Kirksmith
Vice-President .................. Benton Paschall
Vice-President ........................ Tom Carr
Vice-President .................... Glenn Callison
Vice-President............ .. .... J. Carlton Adair
Vice-President............. H. W. (Bob) Bumpas

Departments and Divisions

Assistant to the President......... John Dunnagan

Legal Department

General Counsel.................. Lester M. May
Cohn & Marks, Washington, D. C.
Marcus B. Cohn, Leonard Marks

Office Management

Secretary-Treasurer ............ Dorothy Manning
Credit Manager..................... H. W. Olds
Accountant . ......... ............... Ruby Eaton
Accountant ...................... Elizabeth Sego

Program Department

Vice-President in charge of Programmn
and Production........... H. W. Bob) Bumpas

Program Director................. Glenn Douglas
Director of Continuity............. Buddy Pitcher
Program Monitor. .. ................ Brooks Read
Director of Production............. Tom Hubbard
Director of Traffic............... Mary Jo Taylor

Sports Department

Vice-President in charge of Sports and

Special Events............. James B. Kirksmith
Director of Football......... .. .. . Lindsey Nelson
Director of Preduction........... John Kieran, Jr.

Station Relations Department

Vice-President. .. ....... ..... ... J. Carlton Adair
Director of Station Relations........ Bruce Collier
Eastern Manager of Station Relations..Pau! Girard
Vice-President of Southeastern Division..Tom Carr
Midwestern Manager of

Station Relations.......... Martin J. McGeehan
Vice-President of Western Division. Benton Paschall
Southwestern Division of Station

Aelations ....... .. ... ... ..., Virgil Wescoat

Publicity Department

Director of Press................... Matty Brescia

Sales Department
(New York)

Vice-President of Nationa! Sales...Paul C. Munroe
Sales Manager...............c....- Ben Coleman

National Sales Coordination

(Dallas)
Vice-President .................... Harold Vertel
Director of Client Relations......... Sewall Cutler
Director of Rates.................. Don Newbury
Coordinator .................cc... Craig LaTaste

District Offices

Midwestern Sales Manager. ... Martin J. McGeehan
Vice-President of West Coast Sales. Benton Paschall
Vice-President of Southeastern Sales..... Tom Carr

Engineering Department

Vice-President . .................. Glenn Callison
Assistant Chief Engineer............ Ralph Ingram

New York, N. Y.

509 Madison Avenue
Phone: MUrray Hill 8-5580

National Sales Manager.......... Paul C. Munroe

Hollywood, Calif.

5939 Sunset Boulevard
Phone: HUdson 2-7471

Vice-President of West Coast
Operations . ...........coeoneenn Benton Paschall

Chicago, IU.
75 E. Wacker Drive
Phone: FRanklin 2-8714
Midwestern Manager......... Martin J. McGeehan

AtlTanta, Ga.
871, Fairlie Street
Phone: Alpine 5132

Vice-President of the Southeastern
Division ... ... ... .. e Tom Carr
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has millions!?!

bontel TPy e e ol

LBS has 33,548,046 radio
_ homes from coast-to-coast
. ..border-to-border.. . in
Alaska . . . in Hawaii, We’ll
agree—that’s a lot of
~ homes—but they make the
I..IB ERTY BROADCA;ST'NGS\_“ \
SYSTEM THE BEST RADIO
BUY...any time, anywhere.

LIBERTY BROADCASTING SYSTEM

.«+...pounds home your message

e ATLANTA ¢ WASHINGTON ¢ CHICAGO
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LIBERTY BROAD
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T

Alaska RBroadeasting System
CBS, NBC
830 Securities Building, Seattle 1, Wash.
Phone: SEneca 6333

PERSONNEL
General Manager............ Wm. ]. Wagner
Commercial Manager ............ Irving Lusk
Traffic Manager............ A. L. Christensen
Program Manager ............... Tom Ewing
Promotion Manager ............. Albert Agan
Buditor................... F. Daniel Mclean
Recording Engineer......... Harold H. Kaden

BRANCH OFFICES

Station KFQD, Box 1040, Anchorage, Wm,
Wagner, Station Mgr.; Station KTKN, Box 1308,
Ketchikan, Dorothy Jacobs, Acting Station
Magr.: Station KINY, Box 1091, Juneau, Richard
Peter, Station Magr.; Station KFRB, Box 950,
Fairbanks, William ]J. Wagner. Station Mar.:
Station KIBH, Box 250, Seward, Wm. ]. Wagner,
Station Mgr.; Station KIFW, Box 699, Sitka,
Wm. ]. Wagner, Station Magr.

STATIONS

KFQD. Anchorage; KTKN, Ketchikan; KINY,
Juneau: KFRB, Fairbanks: KIBH, Saward:
KIFW, Sitka.

The Aloha Network
P, O. Box 1380, Honolulu, T. H.
Phone: 95295

PERSONNEL
General Manager................ R. M. Fitkin
Vice-Presidents . ............... A. H. Green.
C. ]. Fern, E. ]. Crane
STATIONS

KHON., Honolulu;
Wailuku; KTOH, Lihue.

KIPA, Hilo; KMVL

Arizona Broadcasting
System
(ABS Network)
711 Heard Bldg., Phoenix, Ariz.
Phone 4-4161

PERSONNEL
General Manager.......... Richard O. Lewis
Commercial Manager............ Bill Harvey
STATIONS

KTAR, Phoenix; KVOA, Tucson; KYUM,
Yuma; KGLU, Safford; KW]JB, Globe-Miami:
KYCA. Prescott: KAWT, Douglas-Bisbee.

The Arizona Network
Radio Station KOY
840 N. Central Ave., Phoenix, Ariz.
Phone: 4.4144

X

W

PERSONNEL
Manager. ................ Albert D. Johnson
Program Director . ........... John R. Williams
Commercial Manager............ John L. Hogg
KTUC Manager.................... Lee Little
KSUN Mgr.. owner ........... Arlo W. Morris
KYMA Manager.......... William L. Lindsey

BRANCH OFFICES

Station KTUC, Broadway & Tyndall, Tucson,
ABriz.; Phone: 2-3344: Station KSUN, Bisbee.
Ariz., Phone 9; Station KYMA, 8th St. and “B”
Ave., Yuma.

STATIONS

KOY. Phoenix, XTUC, Tucson; KSUN, Lowell;

KYMA, Yuma.

Arkansas Group
(Address Any Station)
STATIONS

KVRC., Arkadelphia; KDMS, ElI Dorado;
KGRH, Fayetteville;: KXJK, Forrest Cily; KFPW,
Fort Smith; WGVM, Greenville, Miss.: KHOZ,
Harrison: KFFA, Helena: KXAR, Hope; KWFC,
Hot Springs: KXRJ], Russellville: KWAK, Stutt-
gart; KTFS, Texarkana: KBTM., Jonesboro:
KNBY. Newport; KDRS, Paragould; KCLA, Pine
Bluff; KWEM., West Memphis; KAMD, Camden.

Arkansas Network
114 E. Capitol St., Little Rock. Ark.
STATIONS
KARK. Little Rock and all other stations in
Arkansas.

Arrowhead Network
WEBC Building, Duluth 2, Minn.
Phone: Melrose 2-2873
PERSONNEL
President ............c...... Morgan Murphy
V..-P. & Gen. Mgr.......... Waltler C. Bridges
Director of Engineering....Charles P. Perrons
STATIONS
WEBC, Duluth, Minn.: WMFG, Hibbing,
Minn.; WHLB, Virginia, Minn.; WJMC, Rice
Lake, Wis.; WEAU Eau Claire, Wis.; WISC,
Madison, Wis.
Broadeasting Corp. of
Ameriea Network
P. O. Box 987, Riverside, Calif,
Phone: Riverside 6290
PERSONNEL
President ..................... W. L. Gleeson
BRANCH OFTFICE
402 Katz Bldg., San Bernardino, Calif.;
Phone: 5157, Adam Young, N. Y., Chicago,
San Francisco and Los Angeles.
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KPRO, Riverside: KPOR, San Bemardino; General Manager ........... Albert G. Meyer

KREO, Indio;: KROP, Brawley: KYOR, Blythe. Commercial Manager. ....... Edwin E. Koepke
STATIONS

Paul Bunyon Network
Paul Bunyon Bldg., Traverse City. Mich,
PERSONNEL
Pres., Gen. Mgr. ............. Les Biederman
STATIONS
WTCM, Traverse City; WATT,
WATZ, Alpena;: WMBN, Petoskey:
Gaylord.

Cadillac:
WATC,

California Northern Group
PERSONNEL

Manager ........... Jack A. Mitchell (KSYC)
West Coast representative, Tracy. Moore &
Associates
STATIONS

KBLF. Red Bluff;
Yreka.

KSUE, Susanville; KSYC.

Columbia Pacific Network
6121 Sunset Blvd., Los Angeles 28, California
Phone: Hollywood 9-1212

PERSONNEL

Manager ................. William D. Shaw
Sales Manager .......... Edwin W. Buckalew
Asst, Sales Manager............. Alan Axtell
Sales Promotion Mgr......... Sherril W. Taylor
Program Director .......... George W. Allen
News Director .................... Jack Beck

Public Affairs Director............ Bill Whitely
Chief Engineer ................. Les Bowman

BRANCH OFFICES

Radio Spot Sales, 485 Madison Avenue, New
York, N. Y.. Phone: PL 5-2090, Wendell Camp-
kell, Sales Mgr.: Radio Spot Sales, 903 Three
Sisters Bldg.. Memphis, Tenn., Phone: Tennes-
see 37-8612, H. H. Holtshouser, Sales Mar.;
Columbia Pacific Network Sales, Palace Hotel,
San Francisco, Calif., YU 2-7000. Bok Reitzel,
Sales Mgr.; Radio Spot Sales, 902 Fisher Bldg.,
Detroit, Mich., TR 2-5500, Ralph H. Patt, Jr., Sales
Mgr.; Radio Spot Sales, 410 North Michigan
Avenue, Chicago, Ill.. WH 46000, Gordon F.
Hayes, Sales Mar.: Radio Spot Sales, 1313
No. Vine Street. Los Angeles, Calif., HO 9-1212,
Richard C. Elpers, Sales Mgr,

KCBS. San Francisco, California; KROY,
Sacramento, California; KCBQ, San Diego, Cali-
fornia; KXOC. Chico, California; KCM], Palm
Springs, California; KCKY, Coolidge, Arizona;
KERN, Bakersfield, California; KOOL, Phoenix,
Arizona: KFRE. Fresno, California; KOPO, Tus-
con, Arizona: KGDM, Stockton, Califorina;
KOLO, Reno. Nevada; KNX, Los Angeles, Cali-
fornia; KERG, Eugene. Oregon; KIMA, Yakima,
Washington; KOIN, Portland, Oregon: KIRO.
Seatile, Washington; KXLY, Spokane, Wash-
ington.

Columbine Network
Security Life Bldg.. Denver, Colo.
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KMYR, Denver: KCOL, Fort Collins; KBOL,
Boulder: KEXO, Grand Junction; KCS]. Pueblo;
KYOU, Greeley: KRDO, Colorado Springs;
KFTM, Fort Morgan.

The Connecticut State
Network, Ine.
555 Asylum St., Hartford 5. Conn.
Phone: 2-0237
PERSONNEL
President................ C. Glover DeLaney
BRANCH OFFICES

WNHC. 1110 Chapel St.. New Haven, Conn.,
James Milne, Director; WATR., 440 Meadow
Street. Waterbury, Conn.. Sam Elman, Direc-
tor; WTOR. 93 Main Street, Torrington. Conn.,
Ed Waller, Director; WNAB, 991 Broad Street,
Bridgeport, Conn., Levon Thomas, Director:
WSTC. 270 Atlantic Street. Stamford. Conn..
Julian Schwartz, Director; WNLC. Mohican
Hotel, New London, Conn.. Gerald Morey, Di-
rector.

STATIONS

WNAB, Bridgeport: WNHC, New Haven:
WNLC, New London: WSTC. Stamford: WTOR,
Torrington; WATR, Waterbury, Conn.

Dairyland Network
Radio City, 50 S. 9th St., Minneapolis 2, Minn.
Phone: LIncoln 0552
STATIONS
WTCN, Minneapolis-St. Paul; KATE, Albert
Lea;: KWLM, Wilmar; KWNO, Winona.

Dixic Network
State National Bldg.. Houston 2. Tex.
PERSONNEL

STATIONS
KATL, Houston; KRIC, Beaumont.

Don Lee Broadcasting
1313 North Vine Street, Hollywood 28. Calif.
Phone: Hudson 2-2133

PERSONNEL
President ................... Wiilet H. Brown
Exec. Vice-Pres. .............. Ward D. Ingrim
Sec.-Treas.. ... . A. M. Quinn
Vice-Pres. in Charge Sales. .. ... Norman Boggs
Vice-Pres. Station Relations....Norman Ostby
Dir. of Operations............. A, ]. LaFrano
Nat, Adv. Mgr, ........... Henry Gerstenkorn
KH]J Sales Manager .............. Leon Wray
Dir. Public Relations............. Bud Coulson
Promotion Director.......... H. H. Sonnenburg
News & Special Events....... Les Mawhinney
Chief Engineer .................. Robert Ame

BRANCH OFFICES
1000 Van Ness Avenue, San Francisco, Calif.,
Wm. Pabst. Vice-Pres.; National Reps.. John
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Blair & Co., New York, Chicago, Detroit, St.
Louis, Dallas, San Francisco,

KAFY. Bakersfield, Calif.; KHSL, Chico,
Calif.; KXO. El Centro, Calif.; KIEM, Eureka.
Calif.; KYNO, Fresno, Calif.; KHJ, Los Angeles,
Calif,; KMYC, Marysville, Calif.; KYOS, Mer-
ced, Calif.; KPRL, Paso Robles, Calif.; KVCV,
Redding, Calif.: KXOA, Sacramento, Calif.;
KSBW, Sdalinas-Monterey, Calif.; KFXM, San
Bernardino, Calif.;: KGB. San Diego. Cadlif.;
KFRC, San Francisco, Calif.; KVEC, San Luis
Obispo, Calit.; KVOE, Santa Ana, Calif.; KDB,
Santa Barbara, Calif.; KXOB, Stockton, Calif.:
KCOK. Tulare-Visalia. Calif.; KVNI. Coeur
D’Alene, Idaho; KRLC, Lewiston, Idaho: KWAL,
Wallace, Calif.; KATO. Reno, Nevada; KWIL,
Albany, Oregon; KAST., Astoria, Oregon;
KBND. Bend. Oregon; KOOS. Coos Bay. Ore-
gon; KORE. Eugene, Oregon; KUIN, Grants
Pass, Oregon; KF]I, Klamath Falls, Oregon:
KPO]J, Portland, Oregon: KRNR. Roseburg, Ore-
gon; KSLM, Salem. Oregon; KXRO, Aberdeen,
Wash.;: KPUG. Bellingham, Wash.; KELA,
Centralia-Chehalis, Wash.; KRKO, Everett,
Wash.; KWLK, Longview, Wash.: KGY, Olym-
pia, Wash.; KVI, Seattle-Tacoma, Wash.;
KNEW, Spokane, Wash.; KUJ], Walla Walla,
Wash.: KWNW, Wenatchee, Wash.; KYAK,
Yakima, Wash.

Georgia Associations of

Local Stations
872 Fairlie Street, N. W., Atlanta, Ga.
Phone: Alpine 5132
PERSONNEL
Sales Dlrector. .................... Tom Carr
S8TATIONS
WDEC. Americus; WGAU, Athens: WATL,
Atlanta; WBBQ, Augusta; WGIG, Brunswick;
WLBB. Carrollton; WBHF, Cartersville; WGAA,
Cedartown; WMIJIM, Cordele; WMOC, Coving-
ton; WBL], Dalton;: WDWD, Dawson; WMLT,
Dublin; WBHB, Fitzgerald; WDUN. Guainesville:
WKEU, Griffin; WIBB, Macon; WFOM, Mari-
etta; WMGV: Milledgeville; WMGA, Moul-
trie; WFRP, Savannah; WWNS, Statesboro:
WSFT. Thomaston; WXKTG, Thomasville:
WWGS, Tifton; WLET, Toccoa; WVOP, Vidalia:
WAYX., Waycross; WRLD, West Paoint.

Georgia Major Market Trio
(Address any station or The Katz Agency)
STATIONS
WAGA. Atlanta; WMAZ, Macon: WTOC,

Savannah, Ga.

Great Lakes Network
Radio Building, Saginaw, Mich,
PERSONNEL
................... Jack D. Parker
STATIONS
WSAM-AM-FM, Saginaw: WLEW, Bad Axe:
WFYC, Alma: WOAP-AM.-FM, Owosso.

Manager
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Great West Network
Box 1338, Albuquerque, N. Mex.

PERSONNEL
President ................. .. William T. Kirk
General Manager ........ ....... Ken Palmer
General Sales Manager........... Keith Tye
National Sales Manager........ Larry Darley
Assistant Manager .......... ... .. Ted Nelson
STATIONS

KVER, Albuquercue; KSVP, Artesia.

Guy Gannett B’cstng.
System
Ganneit Bldg.. Portland, Me.
STATIONS
WGAN, Portland; WGUY, Bangor.

Hoosier Network
Colonial Bldg., New Castle, Ind.
STATIONS
WCNB., Connersville; WCTW, New Castle:
WMRI, Marion; WSRK, Shelbyville; WFML,
Washington; WRSW, Warsaw, Indiana.

Intermountain Network
146 S. Main St.. Salt Lake City 1, Utah

Phone: 4-3561

PERSONNEL
President .............,.... George C. Haich
V.-P. Chg. of Sales............ Lynn L. Meyer
V.-P. Chg. of Programs............ Jack Pdige
V.P. Chg. of Engineering...W. D'Orr Cozzens
Office Manager......... Ernest W. Campbell

BRANCH OFFICES

Avery-Knodel, Inc., 608 Fifth Ave., New York,
N. Y., Phone: JUdson 6-5536, Exec.. Lewis H.
Avery: Avery-Knodel, Inc.. 75 E. Walker Dr.
Chicago, Ill., Phone: And. 3-4710, Exec., J. W.
Knodel: Avery-Knodel, Inc., Russ Building, San
Francisco. Calif., Phone: Yukon 2-3877. Exec.,
David H. Sandeberg; Avery-Knodel, Inc., 31§
W. 9th St., Los Angeles, Calif., Phone: Tucker
2095. Exec.. Richard 1. Hasbrook: Avery-
Knodel, Inc., 120 Marietta St., N.W., Atlanta,
Ga., Phone: Cypress 7545, Exec., Charles
Coleman. 1915 Elm St. Dallas, Tex., Phone:

Sterling 1558, Clyde Melville.

Lone Star Chain, Inc.
(The O. L. Taylor Co.)
1024 Life of America Bldg., Dallas 1, Tex.
Phone: LAkeside 1041

PERSONNEL
President.................. Harold V. Hough
Vice-President .................. Fred Nahas
Secretary-Treasurer.......... O. L. Ted Taylor

............ Fred L. Vance
STATIONS

WBAP, Fort Worth; KTBC, Austin; KTSA.
San Antonio; KXYZ. Hcuston; KROD, El Paso:

KFDM., Beaumont; KRGV. Weslaco; KEYS.
Corpus Christi: KTRE. Lutkin: KTBB, Tvle-:
KGNC. Amarillo; KFYO. Lubbock; KFDX,
Wichita Falis.
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Maine Broadcasting System
157 High St., Portland 3. Me.
Phone: 2-0181
PERSONNEL
Manager.......c.c..oviann, William H. Rines
Technical Director........... Daniel H. Smith
News Supervisor
BRANCH OFFICES
100 Main St.. Bangor, Me., Phone: 6023, E4
ward E. Guernsey: 175 Water St., Phone: 2285,
Augusta, Me., Jack S. Atwood.

STATIONS
WCSH, Portland; WLBZ, Bangor:
Bangor, Me.

MecClatchy Beeline
911 Seventh St. Sacramento, Calif.
PERSONNEL
President...... [ Eleamor McClathy
Sales Director. ................ Leo O. Ricketts

STATIONS
KFBK (AM. FM), Sacramento; KM] (AM, FM),
Fresno; KWG, Stockton; KERN (AM, FM), Bak-
ersfield; KOH, Reno; KBEE, Modesto.

Metropolitan Network
(Address Any Station)
STATIONS

WPIK, Alexandria; WARL, Arlington; WFAX,
Falls Church, Virginia;: WGAY, Silver Spring;
WLCC. Bethesda-Chevy Chase, Maryland.

Michigan Radio Network
1800 Mutual Blda., Detroit 26, Mich.
Phone: Woodward 3-8321
PERSONNEL
President .................. James G. Riddell
Sales Manager............... H. S. Christian
Dir. Adv. & Sales Prom....... Williom Morgan
STATIONS
WBCM, Bay City; WFDF, Flint; WJIM, Lans-
ing; WIBM, Jackson; WELL, Battle Creek:
WLAV, Grand Rapids: WGFG, Kalamazoo;
WKBZ, Muskegon; WSOO, Saulte Ste. Marie:

WKLA, Ludington: WHRV, Ann Arbor.

The Mid-South Network
WCBI, Columbus, Mississippl
PERSONNEL
General Manager .............. Bob McRaney
STATIONS

WCBI. Columbus; WELO, Tupelo; WMOX.
AM-FM, Meridian;: WROX, Clarksdale; WNAG.,
Grenada; WROB. West Point; WSSO, Stark-
ville, Mississippi.

WRDO.

Mississippi Broadeasting Co.
(Withers Gavin Stations)
STATIONS
WCOC, Meridian; WIJQS. Jackson; WMBC,

Macen; WACR, Columbus, Miss,
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New England Major
Markets Group
PERSONNEL

Chairman .................. Walter B. Haase

WLAW, Lawrence, Mass.; WPRO. Provi-

dence; WDRC., Hartford; WTAG. Worcester,

Mass.: WGAN, Portland, Me.; WGUY, Bangor,
Me.

New England Regional
Network
26 Grove St., Hartlord 15, Conn.
Phone: Hartford 5-0801
DIRECTORS
Chairman. ................ Paul W. Morency
Joseph E. Baudino, John J. Boyle, William
H. Rines.
STATIONS
WBZ, Boston. Mass.; WCSH, Portland, Me.;
WIAR, Providence, R. l.; WLBZ, Bangor, Me.;
WTIC, Hartford, Conn.; WRDO, Augusta, Me,
REPRESENTATIVE
Weed & Company

North Eastern Broadcasting

System
John Hancock Bldg., Boston 16, Mass.
Phone: LI 2-5799
PERSONNEL
Sales Director. ................. Elmer Kettell
STATIONS
WABI. Bangor; WLAM. Lewiston-Ruburn;
WPOR. Portland: WTVL, Waterville, Maine:
WFEA. Manchester; WKXL, Concord; WKNE,
Keene; WLNH, Laconia; WHEB, Portmouth;
WMOU, Berlin, New Hampshire; WJOY, Bur-

lington; WSKI; Montpelier-Barre, Vermont:
WACE., Chicopee-Springfield; WALE, Fdll
River; WBEC, Pitisfield; WBSM, New Bed-

ford; WEIM, Fitchburg; WHAV, Haverhill:
WKOX, Framingham: WORC. Worcester,
Mass.; WHIM, Providence. R. I.; WTHT, Hart-
ford; WBRY. Waterbury, Conn.

Northwest Network
3415 University Ave., St. Paul W4, Minn.;
3415 University Ave., S.E., Minneapolis 14.

Minn.
Phone: PRior 2717
PERSONNEL
General Manager......... Stanley E. Hubbard
Treasurer................. Kenneth M. Hamce
Sales Manager........... Miller C. Robertson
STATIONS

KSTP, St. Paul-Minneapolis, Minn. (Key sta-
tion); WEBC, Duluth, Minn.; KYSM, Mankato,
Minn.; WMFG, Hibbing, Minn.; WHLB, Vir-
ginia. Minn.; KROC, Rochester, Minn.; KFAM,
St. Cloud, Minn.; KFYR, Bismarck, N. D.p
WDAY, Fargo, N. D.; WEAU, Eau Cldlre,
Wisc., WIMC, Rice Lake, Wisc.

NATIONAL REPRESENTATIVE
Edward Petry & Co.
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Palmetto Broadceasting
System
#1 Marlin St., Anderson. S. C.
Phone: 3802
PERSONNEL
President.................... Wilton E. Hall
General Manager.......... Glenn P, Warnock
Production Manager ........... ... P. D. Hall
National Sales Mgr........... ... G. P. Brown
Promotion Director
Regional Sales ............. John F. McCallum
BRANCH OFFICES
405 Montague St., Atlanta. Ga.. Exec.. Clay-
ton Cosse; 310 Central St.. Wilmette, IlL.
Exec., Charles L. Allen; R. R. No. 3. Holly
Hill, Fla., Exec., Homer Hardesty.
STATIONS
WAIM, Anderson, S. C.; WACA, Camden.
S. C.; Choice, Charleston, 8. C.;: WGCD. Ches-
ter, S. C.: WCOS, Columbia. S. C,; WDSC, Dil-
lon, S. C.: WJMX, Florence. S. C.; Choice,
Greenville, S. C.; WHSC, Hartsville, S. C.;
WEKDK. Newberry, S. C.:. WTND, Orangeburg.
S. C.; WTYC. Rock Hill, S. C.;: WSNW, Seneca.
S. C.; WBCU, Union, S. C.; WALD. Walterboro,
S. C.; WRFC, Athens, Ga.; WRGE, Atlonta,
Ga.; WGAC., Augqusta, Ga.: WGGA. Gaines-
ville, Ga.; WKLY. Hartwell. Ga.

Quaker Network
Headquarters: WFIL, Philadelphia, Pa.
PERSONNEL
General Manager ....... ..... Roger W, Clipp
Sales Manager ........... Norman R. Prouty
STATIONS

WFIL, Philadelphia; WEEW, Reading:
WAEB, Allentown; WEST, Easton; WSBA,
York: WAZL. Hazleton; WLAN, Lancaster:
WARM, Scranton; WILK, Wilkes-Barre; WGHB,
Harrisburg: WKOK, Sunbury: WRAK, Williams-
port; WFBG. Altoona; WARD. Johnstown:;
WERC., Erie; WCAE, Pitisburgh; WKST, New
Castle; WKRZ. Oil Citv.

Razorback Network
217 E. 3rd St.. Little Rock. Ark.
Phone: 4-8928
PERSONNEL
General Manager. ............. Emil ]. Pouzar
STATIONS
KXLR, Little Rock and all stations in Arkan-.

sas.
Rebel Network
(Address Any Station)
PERSONNEL
Business Manager ............. Frank Geniry
STATIONS
WIDX, Jackson; WAML, Laurel: WFOR,
Hattiesburg: WTOK, Meridian; WGCM, Guif-
port, Mississippi.

Rocky Mountain
Broadecasting System
29 S, State St., Salt Lake City 1, Utah

300}

Phone: 3-2737

PERSONNEL
President & Gen. Mgr.. ... .. Frank C. Carman
Vice-Pres. & Sales Mgr............ John Schile
STATIONS
KGEM, Boise: KIFL, Idaho Falls; KWIK,
Pocatello; KLIX, Twin Falls, Idaho: KOPR.
Buite; KOOK, Billings; KMON, Great Falls;

KLAS, Las Vegas., Nev.; KUTA, Salt Lake City:
KCSU. Provo: KVOG. Ogden. Utah.

Rural Radio Netwerk, Ine.
118 N. Tioga St.. Ithaca. N. Y.

Phone: 3341

PERSONNEL
President ...................... C. E. Snyder
Secy-Treas. ........cocviiunnnn. R. B. Gervan
General Manager. .............. M. R. Hanna
Ass't. Gen Mar. Eng. & Sta. Rel...D. K. deNeut
Sales Manager. .. ............... H. S. Brown
Program Manager. . ..... .......... J. A. Short
Program Supervisor............. M. K. Knapp
Farm Service Dir................. L. Hamrick
Chief Engineer.............. T. R. Humphrey

STATIONS
WHCU-FM, lthaca, N. Y.; WHLD-FM, Nia-

gara Falls; WFNF, Wethersiield; WHDL-FM,
Olean; WVBT, Bristol Center; WVCN, De-
Ruyster, WRUN-FM, Utica-Rome. WWNY-FM,
Watertown: WMSA.FM, Massena;: WVCV,
Cherry Valley: WFLY. Troy: WHVA. Pough.
keepsie: WQAN-FM, Scranton, Pa.

Steinman Stations
8 W. King 8t., Lancaster, Pa.

Phone: 5251

PERSONNEL
Gen. Magr................ Clair R, McCollough
Sales Manager .. ............ ]. Robert Gulick
Technical Dir. ........... ... .... 1. E. Mathiot

STATIONS

WDEL-AM-FM-TV, Wilmington, Del.; WORK,
York, Pa.; WKBO. Harrisburg, Pa.; WGAL-
AM.FM-TV, Lancaster, Pa.; WEST-AM.-FM,
Easton, Pa.; WRAW, Reading, Pa.

NATIONAL REPRESENTATIVE
Robert Meeker Associates

Tennessce Valley Associates
Network
(Address Any Station)
STATIONS

WHAL, Shelbyville; WLAR, Athens; WAGC.
Chattanooga; WKRM, Columbia; WHUB, Cooke-
ville; WEKR. Fayettville; WHIN, Gallatin;
WHBT., Harriman; WCOR, Lebanon; WMMT,
McMinnville; WGNS. Murireesboro; WCDT,
Winchester.

Texas Broadeasting System

KRLD, Herald Sauare. Dallas, Tex.
PERSONNEL
General Manager,.........Clyde W, Rembert
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STATIONS
KRLD, Dallas; KABC, San Anionio: KTRH.

Houston, Texas.

Texas Plains Stations
KFLD. P. O. Box 955, Floydada. Tex.
STATIONS
KFLD, Floydada: KPAN, Hereford; KVCM,
Colorado City, Texas.

Texas Quality Network

312 E. Kings Highway (KTBS). Shreveport 77,

Louisiana. Phone: 7-3644,
BRANCH OFFICES

(KTBS). 312 E. Kings Highway, Shreveport.
La.. Phone: 7-3644, Gen. Mgr. E. Newton Wray:
(KRIS), P. O. Box 840, Corpus Christi, Tex..
Phone: 4-6354, Gen. Mgr. T. Frank Smith;
(KPRC), Lamar & Main Sts.. Houston. Tex..
Phone: Fairfax 7101, Gen. Mgr. Jack Harris:
(WOAI), 1031 Navarro St., San Antonio, Tex..
Gen. Mgr. Arden X. Panaborn; (KVAL), Browns-
ville, Tex., Brownsville, Tex.. Gen. Magr. T.
Frank Smith, Jr.; (WFAA), 1122 Jackson St.
(Dal), Dallas-Ft. Worth, Tex., Phone: River-
side 9631, Gen. Mgr. Martin Campbell.

STATIONS

KTBS. Shreveport, Louisiana; KVAL, Browns-
ville, Texas; KRIS, Corpus Christi, Texas:
KPRC, Houston, Texas; WOAI, San Antonio,
Texas; WFAA, Dallas, Texas.

Texas State Network, Ine.
1201 W. Lancaster Ave., Fort Worth 1, Tex.
Phone: ED 3473

PERSONNEL
President. .................... Gene L. Cagle
Vice-President............. Charles B. Jordan
Secretary-Treasurer........... D. C. Hornburg
Sales Manager .................. Dale Drake
Traific Manager.......... Forrest W. Clough
Program Director.............. Hal Thompson
Chief Engineer............. James T. Peterson

STATIONS

KFJZ, Fort Worth; KRBC., Abilene: KGKL,
San Angelo: KBST, Big Spring; KCRS, Midland;
KRRV, Sherman; KPLT, Paris; KABC, San An-
tonio;: WRR, Dallas; KCMC, Texarkana:
WACO, Waco: KFRO, Longview; KBWD,
Brownwood; KNOW, Austin: KTRH, Houston;
KGVI1, Greenville, Texas; KRIO. McAllen:
KLYN, Amarillo: KWFT, Wichita Falls, Texas.

The Tobacco Network, Ine.
806 Odd Fellows Bldg.. P. O. Box 1988,
Raleigh, N. C.

Phone: 8885

President ................ Hartwell Campbell

Vice-President ................ Samuel Brody

Secy.and Treas, ............ Ray D. Williams

Secy. (Raleigh Office)...... Nina J. Livingston
STATIONS

WFNC, Favyetteville;y WRAL, Raleigh;

WGTC, Greenville; WHIT, New Bern: WJNC,

3

Jacksonville; WTIK, Durham; WGNI, Wilming-
ton: WCEC, Rocky Mount, N. C.

Union Broadeasting System
PERSONNEL
General Manager................. Jim Healy
WOKO, Albany. N. Y.
STATIONS

WXRA. Buffalo; WOKO, Albany; WCSS,
Amsterdam; WWSC, Glens Falls;: WENT, Glov-
ersville; WHUC. Hudson; WENY, Kingston;
WKIP. Poughkeepsie; WDOS, Oneonta: WKOP,
Binghamton; WELM, Elmira: WGAT, Utica:
WNDR, Syracuse; WICY, Malone; WEAV,
Platisburg: WNBZ, Saranac Lake, N. Y.; WBEC.
Pittsfield, Mass.: WACE, Chicopee; WALE,
Fall River; WVOM, Boston. Mass.;: WSYB, Rut-
land; WJOY, Burlington, Vi.; WWCO, Water-
bury; WTOR, Torrington, Conn.; WFAU, Augus-
ta. Me.; WKNE, Keene, N. H.

Viking Network
P. O. Box 296. Beaverion, Ore.
Phone: 4-4911
PERSONNEL
..................... Tom Hotchkiss

STATIONS
KVAS, Astoria: KRUL, Corvallis; KUGN., Eu-
gene; KIHR. Hood River; KFLW. Klamath Falis;
KMCM, McMinnville; KNPT, Newport; KRCO.
Prineville; KOCO, Salem and KTIL, Tillamook.
all Oregon, and KELS, Kelso, Wash.

Manager

Wisconsin Network, Ine.
Nash Block, Wisconsin Rapids, Wis,
Phone: 723

PERSONNEL
Managing Dir............ George T. Frechette
President.................... John M. Waiter
VicePresident ..................... Earl Huth
STATIONS

WRIN. BRacine: WCLO, Jmnesville: WGEZ.
Beloit: WIBU, Poynette; WHBY, Appleton;
WHBL, Sheboygan; WIPG, Green Bay; WFHR,
Wisconsin Rapids; WWCF., Baraboo: KFIZ,
Fond du Lac. Wisc.

The Yankee Network
21 Brookline Ave., Boston 15. Mass.
Phone: Commonwealth 6-0800
President William O’Neil
Executive Vice-Pres. & Gen. Mgr.
Linus Travers
Vice-President ................ George Steffy
Vice-President ............... Thomas O’Neil
Dir. of Production................ Paul Keyes
Editor, Yankee Network News Service
Leland Bickford
Technical Director............. I. B. Robinson
BOARD OF DIRECTORS
William O'Neil, Loren Angus McQueen,
Samuel Smith Poor, James W. Haggerty. Henry
Linus Travers, Frank Knowlton, Thomas O‘Neil,
George W. Stefty, John B. Poor.
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