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""HOUR OF STARS" . . .

OUT! SOLD OUT!

N FIRSY AUDITIONS 75 SPOTS WEEKLY TO THIS

GREAT GROUP OF SPONSORS . . .
® FLORA REXALL STORE
® MILNE INSURANCE CO.
® LAMAR LIGNT & POWER CO.
® PEERY ELECTRIC
® POWER'S FIRESTONE STORE
® CUT RATE GROCERY & MARKET
® DON WESTFALL CREDIT BUREAU
® MAIN CAFE
® MORANS HARDWARE STORE

Movur of S1ars Creotes New Business!
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1e BIGGEST show...The LOWEST price...in History

wear)

alisyy

® KRESGE 5 & 10

® GENERAL MILLS FLOUR
® (OLGATES VEL

® MAXWELL HOUSE COFFEE
® PERTUSSIN

® FLETCHER'S CASTORIA
® ZENITH TV

® 7-UP BOTTLING €O.

® FORD DEALER

® PONTIAC DEALER

® DODGE DEALER

® B-( HEADACHE POWDIER

® HOOVER APPLIANCE
DISTRIBUTORS

©® BABBITT (LEANER
@ NATIONAL PREMIUM BEER
® GENERAL ELECTRIC DEALERS

NATIONAL
ADVERTISERS
LIKE THESE:

ARE BUYING
PARTICIPATION
IN “THE HOUR
OF STARS" ON
FINE STATIONS

LIKE THESE:

WING,

WIALZ,

KSD,

WFAA,

WwKOY,

WSPD,

WHOO,

WM(,

wsoq,

KXYZ,

Dayton, Ohio
Huntington, W. Va.
$t. Louis, Mo.
Dallas-Ft. Worth
Bluefield, W. Va.
Toledo, Ohio
Otlando, Fla.
Memphis, Tenn,
Marine City, Mich.

Houston. lexas

PULLING SPONSORS AND
PROFITS FOR STATIONS

IN oVER 300 MARKETS!

BE SURE YOUR MARKET, YOUR STATION IS
IN THE MONEY WRITE, WIRE OR PHONE
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“"CHANCE OF A LIFETIME”

DENNIS JAMES

Personal Management
AARDN B. STEINER
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RABIG-DuiLY

Presents

1954
RADIO
ANNUAL

SEVENTEENTH ANNUAL EDITION

JACK ALICOATE
Editor-in-Chicf

Copyright 1954 by RADIO DAILY CORP., 1501 B'way, New York 36, N. Y.
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Foreword

THIS year's edition of Radio Annual is a

progress report on radio broadcasting.
Page after page tells the moving story of
radio’s continued gains despite the growth
of television. The wealth of information
about networks, stations, programming
agencies and allied services is proof positive
that radio as a commercial communications
service is vital and continues to prosper.

THE enthusiastic support received from

the radio broadcasting industry in com-
piling this seventeenth annual edition be-
speaks their sustained interest in the volume
and their confidence in the future of radio. It
is documentation of the unriring creative
efforts of all who have contributed so much
to the success of this indispensable medium,

AGAIN we are grateful to all who have
contributed to the success of rthis
volume. Without their contributions the
dramatic story of a growing service could
never have been so completely told.

JACK ALICOATE
Editor-in-Chiel
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FOR WORLD-WIDE NEWS. ..
FOR CLEAR, COMPREHENSIVE

COVERAGE...

g 1

FOR:
AM-FM-TELEVISION

50 ROCKEFELLER PLEAETEA. N EW ¥ 0 R K 28, N . Y
4
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Academy of Television Arts & Sciences.. 757

Betors ... L 1049
Actor’s Equity Association............. 757
Actresses ......... . ... ... ... 1049
Adams, Stanley...... Article.......... 1195
Advertising Index .................... 25
Advertising Agencies ................. 133
Advertising Council, The.............. 757
Advertising Federation of America. ... .. 757
Advertising Research Foundation....... 757
Agencies, Adv., Personnel, Accounts.... 133
Agency & Sponsor Network Billings.... 125
Agents & Managers, Talent............ 252
Alabama: AM Stations................ 316
Families (total in state)...... 316

FM Stations ............... 1210
Population ................ 316

Radio Homes (total)......... 316

TV Stations . ............... 847

Alaska: AM Stations.................. 655
TV Stations .................. 926

Alaska Broadcasting System........... 289
Alberta: AM Stations. ................. 675
Alicoate, Jack...... Introductions. . . ... 3, 769
Alard, T. J....... Article, ............. 53

Almanac of Holidays & Special Events. . 1284
Aloha Network ...................... 289
American Assn. of Advig. Agencies.... 757

AMERICAN BROADCASTING CO.:

Commercial Programs-AM .. 1240
Commercial Programs-TV ... ... 1258
Executives & Personnel, Radio.. 262
Executives & Personnel,
Television ................. 800
Kintner, Robert E........ Article 259
Network Billings .............. 125
Network Map-AM ............ 260-1
Network Map-TV ............. 798-9
Stronach, Alexander. Jr..Article..796
TV Executives Biographies..... 797
American Communications Assn........ 757
American Federation of Musicians. ... .. 758
American Federatlon of TV & Radio
Artists (AFTRA) .................... 758

American Guild of Musical Artists, Inc... 758

American Marketing Association........
American Newspaper Publishers Assn.. .

American Women in Radio-Television
Inc. ... ... ..

ARTICLES: RADIO

Allard, T.J........... .. ... ..
Arnold, Murray .............
Azcarraga, Emilio ...........
Baker, Dr. W. R. G........ ...
Burke, Fremk ................
Byron, James A..............
Dodge, Fred N...............
Dunton, Davidson
Fellows, Harold E............
Folsom, Frank M.............
Fouce, Frank
Frank, Milo O., Jr.. ... ........
Gallagher, Robert R...........
Grillo, Basil F...............
Hyde, Rosel H...............
Kellogg, Ted ................
Kintner, Robert E.............
Lewis, Dorothy ..............
Murphy. Adrian
O’Neil, Thomas F.............
Ross. Beity
Sarnoff, Brig. Gen. David.....
Secrest, James D.......... ...
Seiler, James W..............
Streibert. Theodore C.........
Weaver, Sylvester L., Jr.. .. ...
Weil, Ralph N................
Weis, Pierre ................
Wolf, Sidney J...............
Ziv, Frederic W... ... ... ....

ASCAP:
Stanley Adams. ... Article
Personnel, Functions ..........
Publisher Members
Amplitude Modulation (AM) Stations in
U. S, e
Announcers-MC’s .....................
Arizona: AM Stations
Families (total in state).......
FM Stations
Population ..................
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MARTIN BLOCK

AND HIS

MAKE BELIEVE BALLROOM
20th

YEAR
NOW ON

WABC —N. Y.

anp ABC RADIO NETWORK

SELLING BLUE CHIP ADVERTISERS TO AMERICA

715 FIFTH AVENUE - NEW YORK CITY - PLAZA 9-6154
6

www americanradiohistorv com


www.americanradiohistory.com

» > » EDITORIAL INDEX o o ¢

- N - e e e —Ta = T e N

Radio Homes (total}. .. .... .. ..
TV Stations
Arizona Broadcasting System..........
Arizona Network
Arkansas: AM Stations ...............
Families (total in state}......
FM Stations ................
Population .................
Radio Homes {total}..........
TV Stations ................
Amold, Murray....Aricle.............
Arrowhead Network ..................
Artists, Radio-TV
Artists’ Representatives Assn.. Inc.... ..

AMP:
Personnel
Publisher Members ..............
Wall, Charles A.....Article. ... ..

Associated Press .....................

Associations (Organizations)

Assn. of Canadian Advertisers, Inc... ..

Assn, of National Advertisers, Inc.. .. ...

Authors Guild of the Authors League
of America, Inc., The............. ...

Authors League of America, Inc.,, The..

Awards—Editors Poll

Bahamas-AM Stations
Baker, Dr. W. R. G.... Article. ... .. ..
Behind The Mike, Before The Came:a.
(Radio-TV Arfists) ..................
Bergmann, Ted. ... Article ............ .
Bibliography, TV Reference Books......
Billings, Network., Agency & Sponsor. .. .
Billings, Network, Estimated......... ...
Biographical Sketches:
ABC TV Execulives..............
CBS TV Execufives..............
Du Mont Executives...... .......,
NBC TV Executives..............
TV Presonalities ................
Brand Names Founddation, Inc...........
British Broadcasting Corporation, The. ..
British Columbia: AM Stations..........

Broadcast Advertising Bureau, Inc.... . ..
Broadcast Music, Inc.:
Haverlin, Carl....Article..... ...

Personnel, Functions ............
Publisher Members ........ .. .. ..
Broadcasting and Film Commission,
National Council of Churches.... ... .
Broadcasting Corp. of America Network.
Brokers, Play and Story........ ... ... ..
Brown, Charles B.....Article.. .. .. ... ..
Paul Bunyon Network................ .

B —

708

e
Bureau of Broadcast Measurement, The.. 761
Burke, Frank....Aricle................ 35
Business Section ..................... 123
Byron, James A.....Article...... ...... 87
— C —_
California: AM Stations .............. 337
Families (total in statej...... 337
FM Stations ............... 1210
Population ................ 337
Radio Homes (total}......... 337
TV Stations . ............... 849
California Northermm Group............. 290
CANADA:

Allard, T. J.....Arlicle...... 53

Canadian Assn. of Badio-
Television Broadcasters ... 671
Canadian B’casting Corp..... 672
Dunion, Davidson. .. .Arficle. 95
Station Representative ...... 227
Stations-AM . .............. 675
Station Index .............. 673
Stations-TV . ............... 927
Canadian Assn. of Radio-TV Bcestrs.. .. .. 761
Cartoon Producers ................... 1042

(Also See Television Film Producers)
Catholic Actors Guild of America, Inc... 761
Catholic Writers Guild of America, Inc... 761

CDC Tri-State Netwerk................ 290
Chicago Telephone Numbers........... 102
Chronology of Color................... 41
Colorado: AM Stations ............... 359
Families (total in state)...... 359
FM Stations ................ 1210
Population ................. 359
Radio Homes (total}.......... 359
TV Stations ................ 855

COLUMBIA BROADCASTING SYSTEM:

Commercial Programs-AM. ... .. 1240
Commercial Programs-TV..... . 1258
Executives & Personnel, Radio.. 268
Executive & Personnel,
Television ................. 808
Murphy, Adrian. ... Article. .. .. 265
Network Map-AM............. 266-7
Network Map-TV........... ... 806-7
Van Volkenburg, J. L.. . .. Article 804
TV Executives Biographies.. ... 805
Columbia Pacific Network............. 290
Columbia Television Pacific Network.... 290
Columbine Network .................. 290
Commentators: News ................. 1105
Sports ........ ... ... ...... 1089
Women .................... 1181
Commercial AM Programs............. 1240
Commercial AM-TV Programs 1953..... 1239
Commercial TV Programs.............. 1258
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Composers, Authors and Publishers

Assn. of Canada, Ltd......... .. ... 761
Conductors, Musical, Radio-TV..... .. .. 1135
Connecticut: AM Stations. ............. 365

Families (total in state)...... 365

FM Stations ................ 1210
Population ................ 365

Radio Homes (total)......... 365

TV Stations .............. .. 857
Connecticut State Network, Inc....... .. 290
Consulting Engineers .............. ... 1236
Critics Awards for 1953............. .. 39
Cuba: AM Stations .................. 702
TV Stations . ............ ... .... 927

D

Dairyland Network .................. 290
Davis, Phil....Article.............. ... 1187
Delaware: AM Stations ............... 368
Families (total in state). . . ... 368

FM Stations . ............... 1210
Population ................. 368

Radio Homes {total)......... 368

TV Stations ................ 858

Denmark: TV Stations. . ................ 928
Directors, Radio-TV .................. 1173
Disc Jockeys ........o..iiiiiiiiiia. 1117
Distributors and Producers, TV Film.. ... 935
District of Columbia: AM Stations...... 370
Families .................. 370

FM Stations . ............... 1210
Population ................. 370

Radio Homes (total)......... 370

TV Stations ................ 858

District of Columbia Telephone Numbers. 103

Dodge, Fred N.....Aricle....... ... ... 77

Dominican Republic: AM Stations. ... .. 705

TV Stations ...... 928

Don Lee Broadcasting................. 291
Dramatists Guild of the Authors League

of America, Inc., The.............. .. 761

DU MONT TELEVISION NETWORK:

Commercial Programs ... ... 1258

Executives, Biographies...... 813

Network Map .............. 814-5

Personnel ................. 816

Dunton, Davidson....Article....... . . .. 95

E

Editorial Index ................... ... . 5

Editors, Radio-TV .................... 1272

Engineers, Consulting ................ 1236

Episcopal Actors Guild of America, Inc. 761

Equipment Section ................... 1217

Equipment Manufacturers ............. 1218

Estimated Families for 1954....... .. ... 296

Estimated Billings, Network............ 37

=

e e L =

Favorites of 1953.............. ... ... 39
Federal Communications Bar Assn......

FEDERAL COMMUNICATIONS COMMISSION:
Hyde. Rosel H.....Article..... 33

Licenses, How to Obtain...... 244
Members of Commission, Staff.. 240
TV Allocations ............... 829
Federal Trade Commission............ 762
Fellows, Harold E.....Arficle..... .. .. 65
Film Producers and Distributors, TV.... 935
Florida: AM Stations.................. 372
Families (total in state)........ 372
FM Stations . ................. 1211
Radio Homes f(total)........... 372
TV Stations .................. 859

Folsom, Frank M.....Anricle......... .. 55
Foreign Language Quality Network. ...
Fouce, Frank....Article
Frank, Milo O., Jr.....Arlicle.......... 85
French Broadcasting System (Radiodiffusion

Francaise) in North America, The..... 762
Frequency Modulation (FM) Stations.... 1209
Frey. George....Article............... 820
Gallaghe~, Robert R.....Article........ 119
Georgia: AM Stadions................. 381

Families (total in state)....... 381
FM Stations ................ 1211
Population .................. 381
Radio Homes f{total}.......... 381
TV Stations ................. 860
Geo-gia Associations of Local Stations.. 291
Germany, East-TV Stations............ 928
Germany, West-TV Stations............ 928
Granite State Network................ 291
Grass Roots Network. ................. 291
Great Britain, TV Stations.............. 928
Great Northern B'casting System....... 291
Grillo, Basil F.....Aricle............. 83
Growth of Broadcasting............... 45
Guam AM Stalion.................... 656
Guilds (Organizations) ................ 757
Guy Gannett B'casting System......... 292
H
Haiti: AM Stations. . .................. 705
Haverlin, Carl. .. .Article .............. 1200
Hawaii: AM Stations ................. 656
FM Stations ................. 1211
TV Stations .................. 926
Heinecke, Paul....Article ............ 1205

Holiday & Special Events, Radio-Television

Daily’s Almanac, The................ 1284
Home Economists .................... 1181
Hyde, Rosel H.... .Ardicle......... .. .. 33
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Idaho: AM Stations .................. 394

Families (total in state)......... 394

FM Stations .................. 1211

Population .................... 394

Radioc Homes (total)........... . 394

TV Stations ................... 863

Illinols: AM Stations .................. 397

Families (total in state}........ 397

FM Stations .................. 1211

Population ................... 397

Radio Homes {total)........... 397

TV Stations ................ .. 863
Indexes:

Advertising ........ ... . ..... 25

Canada AM Stations. .. ..... .. 673

Editorial ............... .. ... 5

TV Personalities ......... .... 1000

U.S. AM Stations....... .. ..... 299

U.S. FM Stations. . ............ 1208

US. TV Stations....... ... .... 843

Indiana: AM Stations ................ 408

Families (total in state).. . ... .. 408

FM Stations ................. 1211

Population .................. 408

Radio Homes (total)......... .. 408

TV Stations .............. ... . 865

Institute for Education by Radio-TV..... 762

Institute of Radio Engineers, Inc.. ... ... 762

Intercollegiate Broadcasling System.... 762

Intermountain Network .............. .. 292

International ......................... 695

International News Service............ 117

International Stations of the U.S... ... ... 708

International Stations of Canada....... 708

Jowa: AM Stations ................... 414

Families (total in state).......... 414

FM Stations .............. ... .. 1211

Population ............... . . .... 414

Radio Homes f(total)....... . .. ... 414

TV Stations . ........... ... ... 867

Jamaica: AM Stations. . ......... .. ... .. 705

Jewish Theatrical Guild.............. .. 762

Joint Committee on Education Television. 763

Jingle Writers . .................... ... 1191

K

Kansas: AM Stations ................. 421

Families (total in state)....... . 421

FM Stations . ................. 1212

Population .............. ... .. 421

Radio Homes f(total). ... ....... 421

TV Stations .................. 868

Kellogg, Ted....Article .............. 115

Kentucky: AM Stations ............... 426

Families (total in state)...... 426
FM Stations ............... 1212
Housing Units ............. 426
Population ................. 426
Radio Homes {total). .. ....... 426
TV Stations .............. .. 869
KEYSTONE BROADCASTING SYSTEM:
Affiliates .................. 2845
Executives & Personnel...... 288
Woli, Sidney J.....Article.... 283
Kintner, Robert E.... . Article........... 259
L
Lamb, Edward. .. .Article ............. 1208
Lambs, The ................ ... ...... 763
Latin Americon TV Stations........... . 927
Lewis, Dorothy... . Article ......... .. 89
Lone Star Chain, Inc............. .. .... 292
Los Angeles Telephone Numbers. ... ... 104
Louisiana: AM Stations ............... 432
Families (total in state)...... 432
FM Siations ................ 1212
Population ................. 432
Radio Homes (total)......... 432
TV Stations . ............... 869
Lowell Institute Cooperative Broadcasting
& Station WGBH......... ... .. ...... 763
M
Madden, Edward D.....Article...... .. 1133

Magazines, Trade, Fan, Tech., General.. 1277

Maine: AM Stations .................. 437
Families (total in state)......... 437
FM Stations .................. 1212
Population .................... 437
Radio Homes (total)........ .... 437
TV Stations . .................. 871
Maine Broadcasting System............ 292
Managers & Agents, Talent......... ... 252
Manitoba: AM Stations. ............... 678
Manufactured Since 1946, Total TV Sets. 828

Manufacturers of Equipment (Radio-TV). 1218
MAPS—RADIO, TV:

ABC—Radio Net ............ .. 260-1
ABC—Television Net ........... 798-9
CBS—Radio Net ................ 266-7
CBS—Television Net ............ 806-7
Du Mont Television Net.......... 814.5
MBS—Radio Net ................ 272-3
NBC—Radio Net ............... 278-9
NBC-~Television Net ............ 822-3
Maryland: AM Stations ............... 441
Families (total in state)...... 441

FM Stations ................ 1212
Population ................. 441
Radio Homes f{total)......... 441

TV Stations ................ 873
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TYPE

BASIC
NEWS

SPORTS
- FOR

'WOMEN

HUMAN
INTEREST

FARMING

COMMENTARY
& REVIEW

BUSINESS &
SCIENCE

TITLE

- World News Roundup

1400 radio stations from coast to coast
receive from United Press an average
of more than 40 news programs and
news features every day-in addition
to scores of extra shows of seasonal
and special topical interest throughout
the year. And some 200 kinds of
sponsors buy them. The U.P. bureau
nearest you is ready to present
further information promptly.

programs for radio

DAYS

Weekdays, 7 times; Sun, 6 times

The World in Brief

Weekdays, 14 times; Sun., " .ﬁme,s'

The World in a Nutshell

Speaking of Sports

Monday through Saturday

The Sports Lineup

Every Day

The Sports Roundup

Twice Daily

Great Moments in Sports

Monday through Saturday

Sizing Up Sports
In the Woman’s World

Sunday
Monday through Friday

Mainly for deen

Monday through Friday

-Women in the News

Your Home

Monddy through Friday
Saturday

Names in the News

Monday through Friday

Time Out

Mondoy through Friday

In Your Neighborhood

Monday through Saturday

In Movieland Saturday
Flashback Monday through Friday
United Press Almanac Every Day
Do Teli Sunday
In Their Own Words Sunday
Let’'s Take a Trip Saturday

On the Farm Frant

Mondoy through Saturdoy

~Daily Farm Market Survey

Monday through Saturday

Rural Raundup

Tuesday through Saturday.

R-F-D Review

Today’s United Press Commentary

Sunday
Every Day

Under the Capitol Dome

Mondoy through Saturday

United Press News Analysis

Monday through Friday

Highlights of the Week’s News Sunday
This is Washington Sunday
United Press Reporting Sunday
Weekly Business Review Sunday
Tomorrow's Business Saturday

Today in Science

Mondoy1_hrough Friday

1

Calling All Drivers

www . americanradiohistorv.

Sunday

Weekddys, 7 times; Sun., 6 times
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Massachusetts: AM Stations . ......... 444 N
Families (total in state. 444
;iuﬁzgﬁm """"" lﬂi National Assn, for Better Radio and TV. 763
e T National Assn. of Broadcast Unions and
Radio Homes f(total). .. .. 444 Guild 763
h uilds ... oL
v Stcx_hons """""" 874 National Assn. of Educational B'casters. 763
Ma'yers, Arche... . Article ............. 998 OHficers . ... oo 048
gdacccﬁ::o:?j:e --------------------- 1 Membership List ............. 249
Melropoli?un Netwc;x:k """"""""" 292 National Assn, of Performing Artists.... 764
A LR National Association TV and Radio Farm
Mexico: AM Stations ... ............... 697 Directors .. . ... o oo 764
TV Stations . ................. 927
Michigan: AM &l',lcxtkzns ......... o 451 NATIONAL ASSOCIATION OF RADIO-
Families (total in state)...... 451 .
FM Stations ................ 1212 TELEVISION BROADCASTERS:
Population ................. 451 Fellows, Harold E.....Article. . 65
Radio Homes (total). .. ....... 451 Personnel, Committees ........ 246
TV Stations ................ 875 Television Code .............. 771
Michigan Radio Network.............. 299 National Better Business Bureau, lnc.... 764
Mid-South Network ................... 292
Minnesota: AM Stations .............. 462 NATIONAL BROADCASTING CO.:
Families (total in state}. . ... 462 Commercial Programs-AM ... .. 1240
FM Stations .............. 1212 Commercial Programs-TV ... .. 1258
Population ................ 462 Executives & Personnel-AM.... 280
Radio Homes (total). ..... . . 462 Executive TV Biographies. .. ... 821
TV Stations .............. 878 Executives & PersonnelTV... .. 824
Mississippi: AM Stations .............. 467 Network Map-AM ............ 278-9
Families (total in state). .. .. 467 Network Map-TV ............. 822-3
FM Stations ., ............. 1212 Weaver. Sylvester L.....Article 277
Population ....... . ... .. .. 467 Frey, George....Article ...... 820
Radio Homes (total)........ 462 National Soc. of Television Producers, Inc. 764
TV Stations .............. 879 National Television Film Council. .. ... .. 764
Mississippi B’casting Co............. .. 293 National Variely Artists, Inc........... 764
Missouri: AM Stations ............. ... 473 Nebraska: AM Stations ............... 483
Families (total in state)...... 473 Families (total in state)...... 483
FM Stations ................ 1212 Population ................. 483
Population ... ............ ... 473 Radio Homes {total)......... 483
Radio Homes (total).......... 473 TV Stations ................ 885
TV Stations . ............. ... 879 Negro Actors Guild of America, Inc..... 764
Montana: AM Stations ................ 480 Network Billings ..................... 125
Families (total in state)...... 480 Network News Selections of "53........ 57
Population ........... .. ... . 480 Network Section ..................... 257
Radio Homes (total)........ . . 480 NETWORKS:
TV Stations ............... .. 883 ABC Executives & Personnel. 262
Murphy, Adrian....Aricle ........... 265 ABC Executives & Personnel
MUSIC: (TVNet) ... .. 800
ASCAP . ... .. ............. 1195 ABC Network Map-AM...... 260-1
AMP ... ... ... ... ... 1199 ABC Network Map-TV....... 798-9
BMI ... ... ... ... ... .. ... 1200 ABC-TV Exec. Biographies... 797
SESAC . ............. ... .. 1205 Bergmann, Ted....Article .. 812
Song Hits of 1953... .. ... .. . . 48 CBS Executives & Personnel.. 268
Music Publishers’ Contact Employees CBS Executives & Personnel
(AL F.of L)............... ...... .. 763 (TV Net) ................. 808
Music Publishers’ Protective Assn.. Inc... 763 CBS Network Map-AM...... 266-7
Musical Commercial Producers......... 1191 CBS Network Map-TV....... 806-7
Musical Conductors, Radio-TV....... .. 1135 CBS-TV Exec. Biographies... 805
MUTUAL BROADCASTING SYSTEM: Du Mont Exec. & Personnel.. 816
Commercial Programs-Radio ... 1240 Du Mont Exec. Biographies.. 813
Executives & Personnel..... . 274 Du Mont Network Map.... .. 814-5
Network Billings ......... o129 Frey, George... Article .... 820
Network Map . ....... .. .. ... 272-3 KBS Affiliated Stations...... 284-5
O'Neil. Thomas F. ..  Article .. 271 KBS Executives & Personnel. 288
13
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ELEVISION and
Y A A

ADIO STATIONS.{. /
S S S S) /

A PLUS SERVICE FOR YOUR
SPONSORED PROGRAMS . ..

<] - 7/

A WRITE-WIRE-TELEPHONE

* CENTURY NEWS PHoTO SERVICE

-

* MYRON FIRKSER 8 ~ BARRY FIRKSER

Executive Offices: ® Telephone:

2525 Broadway ACademy 2-1750
New York 25, N. Y.

*NEW ACCOUNTS
*ADDED INCOME
* PUBLICITY

A Distinctive News Photo Service
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General Film Laboratories
Corp. ... 965

German, W. ., Inc.
Facing Page 769%
Gerry Gross-Norman Baer

Productions .......... 710
Gilio Publications ...... 1193
Gleason, Jackie ........ 50
Godfrey, Arthur ........ 130
Goldswan Productions ..1192
Goodman, Al .......... 1134
Goodman, Harry S..... .. 943
Goodson-Todman

Productions ........ .. 716
Graham, Joe ......... .. 1174
Graham, Lee .......... 170
Graham, Virginia ...... 162
Grauer, Ben .. ....... .. 1111
Gregson, Jack ......., .. 1152
Gruenberg, Axel ....... 1162
Guild Films Co.. Inc.. ... 952

_H_

Hall, Helen ......... ... 96
Hamilton, Gene ........ 1073
Hammond, Earl ........ 1074
Harmon, Larry ......... 1075
Harrice, Cy ............ 1151
Harriscope, Inc. ........ 731
Headley-Reed Co. ...... 228
Heatherton, Ray ........ 1068
Henley. Arthur.

Productions .......... 720
Herlihy, Ed. ........... 1046
Herlihy, Walter ........ 1150
Hermann, Cleve ........ 1097
Hope, Bob ............. 40
Howard, Mary.

Recordings .......... 754
Hughes, Gordon T....... 1170
Hurdle, Jack ........... 1166

I —

Inter-Continental

Television Films ...... 985
Irving, Charles . ........ 1055
Irving, Hollis .......... 1055
Irving., Richard ........ 1174
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Jackson, Jay ........... 1151
James, Dennis. .Facing Page 1
Janis, Hal ............. 67

KBIF ... ............... 338
KBIG ................. 338
KCOP ................. 850
KEYT ................. 854
KFMB ... .. ... ........ 350
KFMB-TV .............. 853
KFVD ................. 343
KFYR-TV .............. 897
KGO—KGO-TV ........ 353
RKGW ... ............... 556
KNBC ... .............. 354
KNBH ................. 846
KNX ... ... ... 344
KOWL ................ 345
KRLD-TV .............. 916
KROD-TV ............. 917
KSD-TV ............... 880
KSL ... ... ... ...... 823
KSTM-TV ... ... ... 882
KTLA ................. 852
KUAM .. ............... 657
KYIC ... .............. 557
Kagran Corporation .... 723
Kander, Allen ......... 1043
Kaufman, Murray ...... 1067
Kaye, Gerald O. and
Associates Corp. ..... 1168
Kaye, Sammy .......... 86
Keene, William ........ 1061
Kennedy. Kevin ........ 1147
Keystone Broadcasting
System, Inc. ....... 286-287
King, Carl ............. 1076

Kudner Agency, Inc..... 134

—L—

Lally and Love, Inc...... 967
Landers, Lew .......... 1175
Lawrence, Jerry ........ 1074
Lawrence, Mort ........ 1150
Lazar, Bill ............. 1146
Lear, Les. Productions... 727
Le Bow, Guy........... 1092
Lee, Bert .............. 1097
Lee, Peggy ............ 1080
Lescoulie, Jack ......... 51
Levenson, Sam ......... 60
Levine, Henry ......... 1139
Levy. Ralph ........... 1167
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* Take AOOLRN for
TV, Film ol " Problemeas

Modern fills the gap between production and telecast
projection to supply agencies, syndicators, and producers
with a reliable custom tailored service for the traffic of
television films.

Clients being served by Modern can be assured that their
film program with its proper commercial content will be
at the right TV station on the right date, at the right
hour for advance scheduled telecast.

for further mformation

W felnlg =1 B8 48 West 48th St., NEW YORK, N. Y.
TALKING 140 East Ontario St., CHICAGO, ILL.

PICTURE
SERVICE

3450 Wilshire Blvd., LOS ANGELES, CALIF.
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T e

Lewis, AL ... . ......... . 1172
Lewis, Jerry ........ .. .. 52
Lewis, Robert Q.. ... .... 54
Liberace .............. 118
Liebman, Max ......... 74
Lombardo, Guy ........ 34
Lusk, Freeman ....... .. 726
Lynch, Peg ............ 1063

—M—_

MCA-TV, Ltd. .......... 948
MGM Records .......... 753
MKM Motion Pictures, Inc. 30
MacGregor, C. P........ 750
“Mama” ............... 1064
Mansfield, Irving ....... 1160
Mark VIL Lid........... 721

Marshall-Hester

Productions, Inc. ..... 730
Martin, Charles ........ 148
Martin, Deam .......... 52
Martin, Don, School.. ... 1072
Martin, Jean . .......... 1083
Martinson, Leslie H...... 1176
Maurer, J. A.. Inc........ 936
Maxwell, Robert, &

Associates .......... 976

McBride, Mary Margaret. 1054
McCann-Erickson. Inc..136-137

McCleeny, Albert ...... 1165
McCune, Hank ......... 1062
McGee, Fibber and

Molly ............... 1049
McLeod, Victor ......... 1167
McNeill, Don .......... 64
McNellis, Maggi ....... 1068
McVey, Pat ............ 1072
Mercer, Johnny ......... 1058
Merrill, Robert ......... 1085
“Mike and Buff”........ 1057
Miller, Sidney ......... 1078
Milverne Productions.

Inc. ................ 734
Miner, Jan ............. 1071
Modern Talking Picture

Service ............. 28
Montgomery, Robert .... 82
Morris, Howard ........ 72
Morris, William, Agency.

Ine, ...l 128
Morse, Carlton E........ 1179
Motion Pictures for Tele-

vision, Inc. .......... 942
Movielab Film Labora-

tories, Inc. ........... 1040
Murphy, Bob ........... 1070
Murray, Jon ........... 150
Music Service, Inc....... 1191
Mutua! Broadcasting

System, The ......... 110

e o e e e TN A e

—N—

NBC BRadio Network.... 114
NBC Spot Sales......... 2
NBC Television ...... 826-827

National Comics Publica-
tion, Inc.
National Jewelers Co.... 142
National Screen Service. 958
National Telefilm Associ-

ates, Inc, ............ 960
Nelson, Jimmy ......... 58
Neuman. Alan ......... 1172
Nimmo, Bill ............ 49
Nola Studios, Inc........ 749
Norwood Studios ....... 983
Nusbaum, Mort . ... ... 1121

—0O—
O'Connor, Bill .... ... .. 1123
O’Connor, Donald ...... 1048
Official Films, lnc.. ... ... 954
Olsen, Johnny ......... 1070
Owens, Jack .......... . 1060

—_P_

Paddock, Douglas Sterling 730

Palmer, Bud ........... 1090
Parsonnet TV Film

Studios Inc. ....... ... 946
Paul, Charles .......... 1141
Paul. Les .............. 152
Paul, Ralph ............ 94
Peerless Film Processing

Corp. ... 1036
Philco Television

Playhouse ........... 770
Pickens, Jane .......... 1084
Polacheck, Charles ... .. 1166
Precision Film Labora-

tories, Inc. ........... 934
Presto Recording Corp...1216
Product Services, Inc.. ... 145
Pulse. Inc. ............. 108
Putnam, George ........ 1106

_R—

RCA ............ Back Cover
RCA Custom Record

Sales ............... 738
RCA Recorded Program

Services .......... 744-745
Radio Cadena

Nacional ......... 694.696

29

Raeburn, Bryna ........ 1059
Raye, Martha .......... 80
Reed. Carol ........... 1052
Reeves Sound Studios,

Inc. ....... . ... ... 947
Reiner, Carl ........... 71
Ringling Bros. & BMB. ... 32
Rio. Rosa .............. 1136
Ritz Brothers, The....... 1071
Rockhill Productions, Inc. 714
Rogers. Roy ........... 92
Rose, David ........... 1137
Ross, Murray .......... 1138

Rounsaville Chain, The.. 384
Rountree-Presbrey, Inc. . 725

Roy. Michael .......... 1076
Russell, Bob ........... 1069
Russell, Jack ........... 70
Russell, Todd .......... 1148

—S__

Sanford, Charles ....... 73
Satenstein, Frank ...... 1174
Savage, John .......... 1152
Sawyer, Stan .......... 1066
Sawyer-Wirth Associates,
Inc. ................. 26
Scharf, Walter ......... 1140
Schneider, Dick ........ 1176
Schwab, Larry ......... 1175
Scott, Mark ............ 1099

Screen Gems. Inc.-TV.956-957

Sesac, Ine. ............ 1188
Sharbuit. Del .......... 1154
Shear, Bary .......... 1172
Sheldon, Earl .......... 1138
Sherman & Marquette... 138
Sherwin, Wally ........ 1077
Silbert, Bill ............ 1125
Silver, Joe ............. 1068
Skelton, Red ........... 42
Skinner, The Charles E.,

Prods. ............... 724
Smith, Kate ............ 56
Smith, Sid ............. 1178
Smith, Sidney .......... 1169
Smith, Sydney ......... 1076
Snader Productions, Inc.. 966
Sponsor ............... 1276
Stahl, AL Animated

Prods., Inc. .......... 959
Stark, Wilbur-Layton,

Jerry, Inc. ........... 718
Steen, Cort ............ 1174
Sterling, Jack .......... 1062
Sterling Television Co.,

Inc. .......coiiia, 941
Stern, Bill ............. 1088
Stewart, Cecil,

Productions .......... 172
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MKM MOTION PICTURES, Inc.

Laveen, Arizona

In Preparation on New Television Series

“PETER ANGEL"

The Gripping Adventures of a Wandering Man of God and his dog

Direction, Story and Screen Play
by
LEA KNOX MARLOW

Produced by
DON KEITH

Starring

JOHN BROMFIELD

and

Chinook
(Academy Award Winner Wonder Dog)

All Television Supervision by

CARL HUGHES CONS

All rights and privileges of use of title and story “Pefer Angel”

Exclusive property of

MKM MOTION PICTURES, Inc.

Address all communications to:

L. K. MARLOW

Hollywood Representative
8556 Hillside Ave., Hollyweod, Calif.

Phone: HOllywood 9-5110
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¢ ¢ o ADVERTISING INDEX ¢ o

Stewart, Jay ........... 1073
Stone, Cliffie ........... 1050
Storer Broadcasting

Cow oo 254.255
Streech, Wilbur,

Productions .......... 983
Strenge, Walter ...... .. 1168
Studio Films, Inc........ 944
Studio TV Productions,

Inc. .............. ... 970
Sussan, Herbert ........ 1173
Susann, Jacqueline ..... 1074

Swayze, John Cameron..1104

Sylvern, Hank ......... 1137
—T__

Teevee Co., The........ 734

Telecast Films, Inc....... q71

Television Programs of

America .......... 938-939
Tel Ra Productions. ..... 984
Tennessee Emie ... ... .. 1050
Thayer, Guy V., Jr....... 1162
Thoemas. Danny ........ 78
Thomas, Shirley ........ 1064
Thorgersen, Ed ......... 977
Times Square Produc-

fions, Inc. ........... 984
Tonken, Phil ........ ... 1149
Tower Productions ..... 729
Trendle-Campbell-Meuer.

Inc. ................. 258
TV Movie Club Inc.. ... .. 979
TV Workshop, The...... 973

—U—
Ullman, Furth ... ...... 1170
Unique Turntable and

Display Co. .......... 980
United Press ........... 12
United Recording Labs... 754
United States Steel Hour.

The ................. 144
United Television

Programs ........... 950
United World Films, Inc.. 972

Unity Television Corp.
Inside Back Covers

—V_—

Valentino, Thomas J., Inc. 747
Van Praag Productions.. 951
Video Pictures, Inc...... 945

WAAM ... ........ .. .. 870
WAPA ... ... .......... 660
WATV ............ ... 886
WAZL ... .. ... ... 587
WBAL ................ 44C
WBAP-TV-FM . ...... ... 606
WCCC ................ 365
WCIN-TV ... ... 384
WCMB-TV ... ... ... 565
WCTC .. .............. 481
WCYB ................ 626
WDTV ................ 908
WEAV ... ... 514
WELL ................. 453
WENT ................ 514
WERC ................ 564
WEVD ................ S05
WFAS ... .. ......... 519
WFIL ... ... ...... ... $70
WFMITV o 900
WGLV ... 904
WGN ... 398
WGN-TV ... ... ... ... 862
WHBF ................ 407
WHEN ................ 894
WHLI ... 500-511
WHLM .. ... ... ... .. .. 561
WHOL ................ 560
WHOM .. .............. 504
WHP-IV ... ... 586
WHUM-TV ............. 9lo
WHWL ... ... 577
WIAC ... ... ... . ... 638
WIBG ................ 573
WICC-TV ... ... 856
WIDE .. ............... 438
WIP ... §72
WISL ................. 577
WIJAC-TV . ............ 906
WIBK-TV ... 876
WINO ................ 380
WKBW ... 498
WKLO-TV ............. 868
WEKRC-TV ............. 536
WLEE ................. 630
WLIB ................. 508
WLOU-TV ... ......... 384
WILS ... 400
WMAR-TV ... ......... 872
WNET ................ 912
WNEW ... ... .. ... 506
WOAI ................ 617
WOND ................ 491
WOR ................. 298
WORA ... ........... ... 658
WOV ... 510
WPIX .. ... ... .. 890
WPOR ................ 439
WPRO ................ 580
WPRP ... ... .......... 658
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WPTR ... ............. 496
WQXITV ... ...... 384
WQXR ................ 512
WRAK ................ 579
WRBL ... ............ .. 386
WRC .. ................ 370
WRGB ................ 892
WRNL ................ 631
WRNY ................ 518
WSAL ................. 538
WSAZTV ... ..., 923
WSB ... 382
WSIX-TV ... 914
WSIS ... 896
WSRS ................ 541
WSYR ................ 5186
WTAM ................ 540
WTIC ................. 364
WTRY ................ 518
WITVL ... ........... 884
WVDA ... ... 445
WVKC ................ 542
WWDC ... 371
WWI-TV-FM ........... 450
WWRL ................ 519
WXEL ................ 898
WXYZIV ... 454
Wakely, Jimmy ........ 1082
Walker, Joan .......... 72
Waring, Fred .......... 18
Waye, Wendy ......... 1088
Welk, Lawrence ....... 1065
Welles, Barbara ........ 96
Westfall, Kay .......... 1070
Williams, Billy, Quartette 71
Willis, Bichard ........ 1060
Wisbar, Frank ......... 1160
Wismer, Harry ......... 10
Wolf Productions ....... 717

Workshop TV Distrib., Inc. 973

WORLD Broadcasting
System, Inc. ....... 740-741

Writers of Your Show of

Shows .............. 72
Yankee Network, The... 256
Young & Rubicam, Inc... 122
Young, Victor ....... ... 1139
Zenith Radio Corp....... 772

Ziv, Frederic W., Co.
Inside Front Covers
Ziv Television Programs,
Inc. ........... ... 774-775
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¥ Greetings from

RINGLING BROS.

BARNUM & BAILEY
CIRCUS

BEVERLY KELLEY
DIRECTOR of RADIO and
TELEVISION PUBLICITY

THE GREATEST SHOW ON EARTH
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Rosel H. Hyde
Chairman

ISTORICALLY, the fiscal year 1953

marked the 25th anniversary of early
television experiments, pioneer trans-
ocean radiophoto transmission, inaugura-
tion of the first police municipal radio
system, and the initial functioning of the
Federal Radio Commission which pre-
ceded the Federal Communications Com-
mission.

Currently, the 19th year of the Federal
Communications Commission closed with
nearly 1,100,000 radio authorizations on
its books. Over 235,000 of these were for
safety and communication purposes on
land, sea, and air, almost 5,500 others
were broadcast, and the remainder con-
sisted of various types of radio operator
authorizations. The radio station author-
izations cover the use of about 600,000
transmitters, of which number more than
430,000 are mobile.

o

Television—In the first 12 months of
processing applications for new TV sta-
tions following the lifting of the freeze,
398 new TV stations were authorized
and about 600 applications (mostly com-
petitive) were pending. Eighty-nine of
the new grantees received authority to
go on the air with interim equipment, to
augment the 108 pre-freeze operating
stations. Of the post-freeze TV grants,
256 were for operation in the new UHF
(Ultra High Frequency) bands, and
142 were for VHF (Very High Fre-
quency) operation.

Seventeen grants were made to non-
commercial educational TV stations, one
of which started operating, Municipalities
in which channels have been reserved
for noncommercial educational use were
increased to 245.

)

TV stations have been authorized in
al]l states except Vermont (where the
only two applicants were in competition),
and grants have been made in Hawaii and
Puerto Rico. TV authorizations at the
year end totaled 500.

33

Expan sion of Communications

‘A HighlightsFCC Annual Report

L™

For Fiscal Year Ended June 30, 1953

In mid-1953 the Commission received
various petitions to adopt the National
Television System Committee (NTSC)
“compatible” color TV specifications to
replace the present “noncompatible”
standards.

AM.—The older commercial AM (am-
plitude modulation) broadeast service
continued to expand. The 2,584 author-
ized stations at the close of the year was
an increase of 164 over 1952. Most of the
newcomers were low-power daytime sta-
tions.

0

FM.—The number of authorized and
operating FM (frequency modulation)
stations continued to decrease — to 601
and 551 respectively — which was a loss
of 47 construction permits and 81 licenses
during the year. However, noncommer-
cial educational FM gained 12 stations.

Miscellaneous., — In addition to the
broadcast services mentioned previously.
there were 259 auxiliary TV stations (an
increase of 38); 1,305 remote pickup sta-
tions (a gain of 130); 47 studio-trans-
mitter links, 1 developmental station, and
a fluctuating number of international
broadcast stations.

o

Safety of life and property at sea, in
the air and on the land is aided by many
of these services. There are nearly 40,-
400 stations in the marine services, more
than 89,000 in the aeronautical services,
and over 13,600 land public safety sta-
tions such as police, five, forestry-conser-
vation, highway maintenance and special
emergency. The marine services use near-
ly 39,000 transmitters; the aeronautical
services, over 44,000, and the public safe-
ty services, nearly 142,000. Of the latter
number, more than 97,000 are employed
for police communication.

The land transportation services em-
brace nearly 10.000 stations and 116,000
transmitters. They are utilized by rail-
roads, city transit systems, intercity buses,
taxicabs, highway trucks, and automobile
emergency services,
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GUY LOMBARDO

and his

"Royal Canadians

AMERICA"S ,NUMBER ONE BAND

HOTEL ROOSEVELT GRILL, NEW YORK

CE
P:z:z?_?‘,ssR ON TELEVISION FOR LINCOLN-MERCURY

“ARABIAN NIGHTS" F. W. ZIV CO. TRANSCRIPTIONS
SPECTACLE DECCA RECORDS

JONES BEACH, NEW YORK

CONCERTS

NUMBER ONE WITH FANS AND EDITORS

Publicity: DAVID O. ALBER ASSOC.. Gene Shefrin
34
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Prestdent

HEN
NARTB, rccently made the predie-
tion that the broadeasting industry would
have its first billion dollar vear in 1954

Hal  Fellows,

he was not amiss, for indications are
that both radio and television will enjoy
their greatest year of revenue in the
months ahead.

o

The NARTB president thinks that tele-
vision will gross over $500 million during
the 1954 business vear and that radio will
come close to matehing that figure. This
forecast holds prospect ot coming true
and leaders of both the radio and tele-
vision industry share his enthusiasim.

With about 2142 radios for every Amer-
ican home and upwards of 2,500 radio
stations now on the atr the coverage and
commercial impact of radio has reached
an all-time high. Over 13,000,000 vadio
sets were manufactured in 1953,

The television xtory is even more im-
pressive. Upwards of 27.000.000 receiv-
ers are now in Amecrican homes and the
prospects are that the total will be well
past the 30,000,000 mark before vear’s
end. During the past year approximately
7,250,000 TV sels were produced by
RETMA manufacturers and production
for this year should be comparable. if
not higher than in 1953,

o

Match the production and distribution
of TV veceivers with the vapid expansion
of TV stations in key center cities and
secondary areax of the United States and
vou obtain a greater appreciation of
phenomenal growth of the sight and
sound medium. On January Ist there
were 343 VHEF and UHF stations in op-
eration and about 25 others testing to go
on the air. By next Januyary the fotzl num-
ber of TV =stations in operation should
come close to reaching the 500 mark with
virtually all the nation’s population
within range of a TV transmitter.

Television’s expansion was given added
impetus last December when the Federal
Communications Commission approved
National Television System Commitiee’s

of

Broadcasting Industry
Nears Billion Dollar Mark

NV

By FRANK BURKE

Editor

Radio-Television Daily

35

standards for compatible, clectronice color
television and allowed the commercial
networks to proceed with color program-
ming. The subsequent developments have
been significant. NBC and CBS have be-
gun experimental commercial coloreasting
and major manufacturers have been tool-
ing up for production of color receivers
using the mew tri-color tube. Already
some sets have been produced and before
veat’s emd about 100,000 color receivers
are expected to he on the market.

o

The outlook tor coloy expansion is not
the only aspect of the progvess of tele-
vision. Recently RCA at their Princeton
Laboratories gave a dramatic demonstra-
tion of use of tape recording both in color
and black and white and stressed the
ceonomic xavings that would follow when
the system s released for commercial
use. On the west coast Bing Crosby En-
terprizex have also perfected a system of
tape recording which they forccast will
be ready for commercial use this vear.

NS

While television has pretty much held
the spotlight during the past vear Broad-
caxt Advertising Bureau has been hard
at work driving home the potency of
commercial radio. Thelr campaigns have
heen productive of good and many new
clients have been attracted to vadio es-
pecially on the level of local stations.
NARTIDB, like BAB, criticized by some of
it membership for having devoted too
much time to television at the expense of
radio, took stepx at the vecent board
meeting to establish an office of vice-pres-
ident in charge of radio to further the
industry organization’s crusading for the
medium.

The year 1953 was a good yvear for
the broadeasting industry and the vear
1954 promises to be better. This outlook,
without question, dispels some of the
pessimistic prophecies that we are in for
a business recession,
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JACK BENNY
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1941: FCC allocates spectrum space for
black and white television.

1945: FCC expands frequency bands for
black and white television; reserves ul-
tra high frequency bands for future
expansion of black and white and color
TV.

1946-47: CBS petitions for commercializa-
tion of color TV. After lengthy hear-
ing, FCC denies request.

Sept. 26, 1949 : First phase of TV hearing,
dealing with color, gets under way.
Nov. 22, 1949: Color sessions recess; field-

test notice issued by commission.

Feb. 23, 1950: Comparative cclor demon-
strations held by FCC; systems shown
by CBS, RCA and Color Television Inc.

July 11, 1950: FCC begins deliberations
on color TV. Participants submit final
summations July 10.

Sept. 1, 1950: FCC issues its “First Re-
port” on color TV favoring CBS system
but advaneing plan for manufacture
of TV receivers with “bracket stand-
ards” as means of delaying final de-
cision to permit further siuaies.

Oct. 11, 1950: FCC issues *Second Re-
port” on color, adopting CBS stand-
ards effective Nov. 20, 1950.

Oct. 17, 1950: RCA and two subsidiaries,
NBC and RCA Victor Distributing
Corp., file suit against FCC on <olor
decision in U. S. District Court in Chi-
cago.

Nov. 16, 1950: Chicago court, after two
days of hearings in which seven manu-
facturers, servicemen and others took
RCA’s side, grants temporary restrain-
ing order.

Nov. 20, 1950: National Television System
Committee, all-industry group of en-
gineers and technicians, appoints com-
mittee to study the possibility of de-
veloping color TV standards.

Dec. 22, 1950: Chicago District Court, in
a 2-1 decision, upholds FFCC’s approval
of CBS color system, but prohibits
start of comniercial operations pending
a ruling by the Supreme Court.

Jan. 26, 1951: RCA initiates appeal to
U. S. Supreme Court for itself and two
subsidiaries.

March 26-27, 1951: Supreme Court hears
oral argument on color TV case.

s
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Chronology of Color
Development from 1941 to 1953
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May 28, 1951: Supreme Court, by &-0
vote, affirms lower court ruling in favor
of CBS color.

June 25, 1951: First
telecast by CBS.

Oct. 19, 1951: At request of Defense Mo-
bilizer Wilson, manufacturers agree to
cease color equipment production for
duration of Korean War,

March 6, 1953: Sen. Edwin C. Johnson
(D-Colo.) charges “powerful interests”
are seeking to delay introduction of
color TV,

March 13, 1953: Rep. Charles A. Wolver-
ton (R-N.J.), chairman of House In-
terstate and Foreign Commerce Coni-
mittee, announces color TV inquiry.

March 24-27, 1953: House Commerce
Committee holds inquiry into status of
color TV,

March 26, 1953: National Production Au-
thority revokes ban on manufacture of
color TV equipment.

April 14-15, 1953: House Commerce Com-
mittee views compatible color TV in
Princeton, N. J., and New York City,
demonstrated by RCA, CBS and Chro-
matic Television Labs Inc.

June 25, 1953: Petition to authorize
NTSC compatible color TV standards
filed with FCC by RCA and NBC.

1953: NTSC approves final speci-
fications for compatible color TV sig-
nal.

July 22, 1953: NTSC files petition with
FCC asking authorization of its com-
patible color TV signal specifications.

Aug. 7, 1953: FCC issues notice of pro-
posed rule-making relative to author-
1zing NTSC specifications for color TV.

Sept. 8, 1953: Comiments on FCC's pro-
posal filed by NTSC, Westinghouse
Radio Stations Inc., Admiral, Hazel-
tine, CBS, American Television Inec..
Paramount Television Productions,
Chromatic Television Labs.,, and twe
radio engineers, Soghoian and Cooke,
of Richmond, Va.

Oct. 15, 1953: Comparative color TV
demonstration held in New York for
FCC by NTSC and industry members.

Dec. 17, 1953: FCC approves NTSC com-
patible eolor TV signal specifications,
effective 30 days after publication in
the Federal Register.

commercial color
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Red Skelton
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GROWTH OF BROADCASTING
REVEALED IN FCC TABLES

Editor’s note: At the close of each fiscal year the Federal
Communications Commission issues a comprehensive report
on the year’s activity in the field of broadecasting. Statistical
mformation, presented on this page, is taken from the 19th
Annual FCC Report for the fiscal year ended June 30, 1953.

The number of authorized and licensed commercial AM, FM, and TV
broadcast stations at the close of each fiscal year for the past 11 years is
shown in the following table:

| AM M TV Total

i

I Author- . Auathor- . Author- . Author- .

ized Licensed ized Licensed ized Licensed ized Licensed

Mg 9i2 911 48 37 [ 6 09606 954
104 ... HES] 912 52 5 9 6 985 963
015 L 9553 031 53 16 25 6 1,033 983
146 .. ..... ... 9261 156 18 30 6 1,701 1,015
W17 1,298 918 18 G6 6 2,779 1,352
1948 ... ... ... 1,693 1.0 112 109 h 3,163 1.812
M1 . . 1,863 a7 [ 13 3,161 2,353
1950 ... 2,118 193 109 43 3,144 2,658
51 L a3 109 81 3,153 2,863
19532 ... ... 582 108 94 3,176 3,01t
1953 ... ... . ... 551 183 101 3.668 3,091

Broadeast Authorization Deletions

Commercial broadcast station deletions in fiscal 1953 numbered 108 as
compared with 72 in 1952 and 161 in 1951. FM deletions rose from 36 in
1952 to 79 in 1953. The 23 AM deletions in 1953 were 2 less than the year
previous. There were 6 TV deletions in the past year; 1 in 1952. Monthly
figures for 1953 were:

Montlhity
Month AM ™ TV total
1052

JULY e e e e e 1 ] 0 53
August e 1 b} 1] G
September ... L 1 1 0 3
October ... Lo L R I 5 (1] 9
November . ... ... e e 3 3 o ]
December . ... ... ... 2 12 0 14
1953 R

danmary ... L. 2 3 0 i
FODIULLY ... it ot e e 0 1 0 1
March ... e, 3 i 0 8
April 2 12 1 15
May ... e e e e 2 11 1 14
June L e 2 12 4 18
Year's total . .......... ... .. . e 23 kg 6 108
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HE date December 17, 1953, on which

the Federal Communications Commis-
sion approved standards for the commer-
cial broadcasting of compatible color tele-
vision, will be remembered in the annals
of communications along with the historic
date of April 30, 1939, when RCA-NBC
introduced all-clectronic black-and-white
television as a new broadcast servvice to
the public at the opening of the World's
Fair in New York.

RCA is proud of the leadership itx
scientists and engineers achieved in de-
veloping the all-electronic  compatible
color televizion system and the RCA tri-

color tube. o

Fortunately. the color televizion syslem
developed by RCA is compatible. Thix
means that cxisting television sels can
receive color programs in  black-and-
white without any changes or addilional
devices. For this principle and feature
of compatibility in television, RCA fought
hard and long, not only to achieve it sci-
entifically, but to advance such a system
as the only logical and practical sevvice
in the interest of the public and the tele-
vision industry.

Because of compatibility, no one need
hesitate to buy a black-and-white tele-
vision set. It will not be obsolete because
of color, and it will perform many vears
of service. Color television sets at the
outset will cost from $800 to $1,000, and
production will be in velatively small
quantities until the industry is geaved for
mass production.

e

The National Broadcasting Company
has completed program plans tor color
television’s introductovy wvear that call
for each of NBC’s vegular productons to
be broadcast in color at least once during
the year—at the average rale of two
programs a week.

Intensive color producton aclivities are
under way at NBC’s Colonial Thealre,
world’s first fully equipped studio for
compatible colov. At the Colonial, NBC’s
color corps has pioneeved in technigues
of lighting, staging and make-up. NBC
also “has in operation another c¢olor

Impact of Compatible Color
Will Highlight New Year

L T

By BRIG. GENERAL DAVID SARNOFF

Chatrman of the Board
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Radio Corporation of America

studio in Radio City, and plans have
been laid for conversion to color of studio
facilitics in Brooklyn and in Burbank,
California.

Television stations throughout the
country are alert to the tremendous pos-
sibilities of color televizion and by slight
modifications in their transmitting equip-
ment they are enabled to pick up from
the network and broadcast color shows.
Five NBC-owned stations and 65 NBC
afliliated stations have anmounced their
intentions of doing so and more will fol-
low in 1954,

0

Ovders have been accepted by RCA
Vietor from one oy more stations in 57
cities for color broadcast equipment.
Throughout December, color equipment
was  alr expressed as rapidly as com-
pleted and tested while erews of the RCA
Service Company rushed the installa-
tions. As a vresult, 30 stations were
cquipped for coloreasts by December 31.

Color television presents a myriad of
opportunitics for broadening the services
of eleclronic communications. Color adds
a new dimension Lo the entertainment
arts. It gives a new power to advertising
and greatly inereases mevehandising op-
portunitics through the use of television.
A new rvealism is added to journalism.
Television as a =ocial and cdueational
force is greatly intensified by color,
thereby opening the way for significant
advances in hroadeasting.

LS 3 ]

During the past vear lelevision ser-
vice wax expanded and improved. Today,
there are more than 27,000,000 receiving
setx, ov almost 60 per cent of American
homes are television equipped.

Progress continues in television pro-
gramming, a= both the art and science
of this great new medium advance hand
in hand.

Progress in the use of UH¥ (ultra
high frequencies) in television broadeast-
ing during 1953 isx convincing cvidence
that expansion of television in this direc-
tion will continue during 1954. Alveady

(Continued on Page 97)
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2 SONG HITS OF 1953 g
¢ )
[

mfhcﬁﬁ,%%w‘_]anuary l, |95% to _]anuary 1. ]954 ww@mﬂg

The 35 song bits with the largest radio and television andiences listed below
in order of the total ACI points veceived in the ACI surveys during 1953, (Songs
in stage or film productions are indicated. Songs currently active are marked with
an astevisk. Songs whose activity began on the ACI surveys during the fall of
1952 are noted by the 1952 date.)

NEMBER

OF WWEERKY
L < A AN Al
NOING TITLE OND PUBLISHLER i EPOTNTY NUIRITEY
[ Believe (Cromwell). . .. .. ... . . .. .. . ... . ... . . . ... . ... 34,339 36
Song From Moulin Rouge (Broadcast). ................. .. .. 33,272 37
April in Portugal (1952) (Chappelld .. ... .. ... . ... ... ..., 29,310 43
“No Other Love (Williamson). .. ... ... .. ... ... ... ... ..... 29,007 31
Side By Side (Shapiro-Bernstein)........ .. ... ... ... ......... 28,983 38
Don’t Let the Stars Get in Your Eyes (Four-Star).............. 25,769 24
Till [ Waltz Again With You (Village) .. ......... .. ... ..., 25,271 26
Pretend (Brandon) . ... ... .. 24,458 31
*Vaya Con Dios (Ardmore) . ... ... ... ... ... . .. ... 24,121 28
Your Cheatin’® Heart (Acuff-Rose). . ... ... ... ... .. ..... .. 21,870 31
“You You You (Mellin). ..., .. .. .. ... . . . . . . 21,138 27
#*Ebb Tide (Robbins). ... ... . ... . ... .. .. ... ... .. ... 20,754 22
Ruby (Miller) ... ... . 19,013 27
I'm Walking Behind You (Leeds). ... ...... ... .. ... .. ... 18,651 29
H2Oh (Feist) ... e 17,731 24
Doggie in the Window (Santly-Joy)......... ... ... ........ 17,392 26
Keep It a Secret (1952) (Shapiro-Bernstein). . ......... ... .. .. 17,059 17
Why Don’t You Believe Me (1952) (Brandon). ........ ... .. ... 16,868 18
“Many Times (Broadcast)............ ... ... ... ... ... .. ... 15,084 17
How Do You Speak to An Angel (Chappell). . ... .. .. ..., 14,447 20
I Love Paris (Chappell)...... .. ... . ... . . ... . ... ..... 13,024 21
I'm Sittin’ on Top of the World (Feiso). ... ... ... . ... . 12,683 20
Because You're Mine (1952) (Feist) . ......... ... .. ... .. ... .. 12,091 12
“Ricochet (Sheldon) . ... ... .. . .. .. . . ... 12,029 |7
“Rags to Ricbes (Saunders). .. ...... ... ... .. ... ... .. ..., 11,764 17
Just Another Polka (Frank). ... ... ... ... ... ... ... .. ... .. .. 11,493 21
P.S. [ Love You (La Salle). ... .. ... ... .. .. .. ... ......... 11,422 20
Wild Horses (Simon). ... ...t i i e 11,391 20
Lady of Spain (1952) (Sam Fox). ... ... ....... ... ... ... ... 10,611 25
#Stranger in Paradise (Frank). ... .. ... ... ... ... ... ... ... 10,163 9
Nearness of You (Famous)...... ... .. ... .. .... .. . ...... 9,920 25
Hush-A-Bye (Remick)....... ..o 9,442 19
Crying in the Chapel (Valley)....... .. . ... ... ... ....... 9,231 17
*Thats Amore (Paramount). .. .. ... .. ... vt . 9,215 13
sGranada (Peer) ... e 9,039 27
( Copyright, 1954, Office of Research, Inc.)
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HE Canadian Association of Radio and

Television Broadcasters starts 1954
with its membership at the highest level
in its history—120 member stations out
of a potential of the 140 non-government
stations located in Canada. .

Formerly known as the Canadian Asso-
ciation of Broadcasters, a change in name
was effected during 1953 because of the
Association’s activities bearing fruit in
one most important direction. Theye are
now four television stations operating in
Canada, apart from government TV sta-
tions, due to the CARTB’s attempts to se-
cure non-government TV licensing.
Hence application was made to the
proper authorities to have the name
officially changed to “The Canadian As-
sociation of Radio and Television Broad-
casters.”

L]

Although government policy now per-
mits  licensing of non-government TV
stations in some areas, the CBC still
maintains its own television monopoly in
the six major cities of Canada. During
1954, a large part of CARTB’s efforts will
be designed to rectify this unfortunate
situation.

e

Another forward step marked the past
year in the semi-political field. Follow-
ing the customary CARTB presentation to
the mow annual Parliamentary Radio
Committee, that body recommended that
the CARTB’s case for a “separate regula-
tory body” merited further study. Pre-
vious pleas of CARTB for such a mon-
competitive regulating body have been
dismissed. There now seems hope that
the government of Canada is studying
with greater care and sympathy the
CARTB’s often reiterated request for a
“separate regulatory body,” similar to
the FCC, which would hold regulatory
authority of proper degree and extent
over both CBC and the non-government
stations, in place of the present situation
wherein CBC holds the regulatory au-
thority, a monopoly on all networks and
network arrangements, and competes

CARTB Enters New Year
With Strong Membership

o~

by T. ]J. ALLARD

53

General Manager

Canadian Association of Radio and Television Broadcasters

with the non-government stations at the
same time for both audience and business.

While not agreeing with the CARTB
case concerning a separate regulatory au-
thority, the CBC itself seems to be show-
ing signs of desiring greater cooperation
with the non-government stations on
operating problems and policies. The new
CBC regulations are an improvement on
the old, and an even greater improvement
upon the new proposals originally pub-
lished.

0

In the year just past, the CARTB under-
took an extensive and ambitious job-
analysis and cost accounting survey of
broadecasting stations in Canada. The sur-
vey set up job specifications, gave aver-
age ranges, and undertook detailed analy-
sis, by types of business, of station sales,
costs and like statistical material.

The Sales office of the Association
widened its presentations to agencies and
advertisers outlining the benefits of
broadcast advertising. An accurate list-
ing was prepared which gives, for the
first time in Canada, a detailed account-
ing of what accounts and types of ac-
counts do and do not purchase broadcast
advertising, and the extent to which all
accounts invest in any type of advertis-
ing.

0

Arising from action taken at an An-
nual Meeting of CARTB, plans are being
explored in Canada to set up an impartial
research directorate to outline standards
for program popularity polls, to validate
this and other types of research, to set
up a sort of “good housekeeping” seal of
approval for research companies which
meet these standards, and to provide in-
formation to agencies and advertisers on
the use of researchers figures. This re-
search directorate, it is planned, will
function under the general direction of
the Bureau of Broadcast Measurement,
jointly supported and financed by broad-
casters, agencies, and advertisers.
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']‘HE growing importance of the radio-
television industry in the progress of
America was demonstrated convineingly
in 1953. New dimensions of television and
sound, in particular, and the continuing
electronic requirements of government
and military services, provided major
areas of development and production. The
industry reached an annual going rate
estimated at neavly $8 billion.

It proved an excellent ycar for the
Radio Corporation of America, with sales
of products and services attaining an all-
time high volume, well over the $300
million mark.

0

RCA’s dollar backlog of government
orders at year-end was the largest in the
company’s history, exceeding by a con-
stderab.e margin that of the World War
1T period.

Abundant sales opportunitics are ahead
in such fields as black-and-white televi-
sion, compatible color television, indus-
trial TV, transistors, high fidelity phono-
graph instruments and records, office and
home communication systems, radio sets.
and electronic equipment. for industry
and military uses, as well as the older
lines of communication apparatus.

RCA recognizes that American mer-
chandising reached a significant turning
point in 1953, presenting new challenges
and opportunities for the coming yvear—a
vear that can be good for business.

0

The new trend in merchandising repre-
sents a closer approach to normal busi-
ness operations. The l4-year old sellers’
market is gone. Many industries are now
adjusting their operations to meet the
demands of a buyers’ market. Careful
planning and hard work are nceded to
maintain the sales volume developed dur-
ing the years that business enjoyed a
sellers’ market.

The changed market condition requires
evaluation by business leaders, not only
along economic lines, but in overall strat-
egy of operations.

RCA is charting a positive course of
action to maintain relatively high vol-

Sales Outlook Good
in Radio-TV Industry

LG

By FRANK M. FOLSOM

President

Rudio Corporation of America
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unmes in production and sales during 1954.
Among major steps being taken to
achieve this aim are:

1. Reshaping of productive capacity to
meeting  changed  merchandising
trends and to increase efficiency so
that values of products may be en-
hanced for the consumer.

2. Streamlining of operations and sell-
ing organizations.

3. Estabhishment of closer
between retailers,
manufacturers.

4. Strengthening of distribution system

s0 that consumer demands in certain

areas can be more readily met by
wholesale outlets nearer to dealers.
5. More assistance to dealers.

teamwork
wholesalers and

O

Television continued to expand and im-
prove its service to the American public
during 1953, with more than 27 million
black-and-white receivers in use by year-
end. This represented an increase of
approximately szix million over the pre-
vious year.

Two significant trends were reflected in
consumer television buying patterns—one
was the increasing popularity of larger
screen sets, such as the 21-inch RCA Vie-
tor models, and the other was the impact
of UHF (ultra high frequency) televi-
sion stations as added programming out-
lets. Many of the sets sold were equipped
to rveceive both VHF (very high fre-
quency) and UHFEF transmissions,

Ly

RCA expects sales of black-and-white
television sets to continue in the millions,
during the orderly introduction of com-
patible color television in 1954, and plans
to accelerate promotional activities to
achicve this. The importance to the pub-
lic of compatibility in television cannot
be over-emphasized. It means that color
programs can be received in black-and-
white on all existing sets, at no additional
cost to set owners, and without added de-
vices. Color sets can also receive black-
and-white programs in black-and-white.

(Continued on Page 121)
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1953

e N ==

NETWORK NEWS

SELECTIONS

The network’s evaluation of the top ten news stories follows:

— ABC RADIO —

1—The signing of the Korean truce.
2—The death of Premier Stalin.
3—Execution of the Rosenbergs.
4-—The Harry Dexter White case.
5—Russia’s hydrogen bomb.
6—The Greenlease kidnap-murder.
7—Inauguration of Eisenhower.
8—Coronation of Queen Elizabeth.
9-—Death of Senator Taft.
10—Yankees win fifth Series.

— ABC.TV —

1—Korean Truce.
2—Eisenhower takes over.
3—Stalin’s death and Red unrest.
4—McCarthy vs. Eisenhower.
5—Taxes.

6—Atomic crisis.

7—White case.

8—Rosenbergs’ execution.
9—Queen’s coronation.
10—Taft dies.

— CBS RADIO —

1—Inauguration of Eisenhower.

2—Death of Stalin and rise of Mal-
enkov.

3—Armistice and Prisoner Exchange
in Korea.

4—Coronation of Queen Elizabeth.

5—The Rosenberg Case.

6—Decath of Senator Taft.

7—Ha:rry Dexter White Case.

8—Big Three Conference.

9—Eisenhower world atomic stock-
pile plan.

10—Battle for European Defense
Community.

— CBS-TY —

1—Power shift in Russia—death of
Stalin, Malenkov’s accession,
ouster of Beria.

2—Signing of Korean Armistice, and
subsequent negotiations, prisoner
return, prisoner explanations.

3—Eisenhower speech to UN on
atomic controls.

4—-Berlin riots.

5—~Coronation of Queen Elizabeth.

6—Harry Dexter White case.

7—Inauguration of Eisenhower.

8—Execution of the Rosenbergs.

9—Decath of Senator Taft.

10—Greenlease kidnapping.

— DU MONT-TV —

i—Korean Truce.

2—Decath of Stalin.

3—Soviet Hydrogen Bomb.
4—Eisenhower Address to U.N.
5—Inauguration of Eisenhower.
6—Greenlease Case.
7—Rosenbergs’ Execution.
8—Dutch Floods.

9—Death of Senator Taft.
10—Coronation.

— MUTUAL-RADIO —

1—Armistice ends fighting in Korea.
2—The death of Stalin.
3—~Coronation of Queen Elizabeth.
4—The Harry Dexter White case.
5—East German Riots.
6—Execution of the Rosenbergs.
7—The death of Sen. Taft.
8—The Greenlease kidnapping.
9—The Eisenhower Atomic Plan.
10—Changes in the United States
Supreme Court.

— NBC RADIO —

1—The Inauguration.

2—The Coronation.

3—The Berlin riots.

4—The Greenlease kidnapping.

5—The McCarthy-Dulles Conflict.

6—Korean coverage: atrocities,
POW’s: Mrs. Howe and her son;
reluctant Gl’s, and the POW ex-
change.

7—Death of Stalin.

8—Brownell-Truman.

9—Death of Senator Taft.

10—Farmers’ fight on Benson.

— NBC.TV —

l1—Inaugurotion of Eisenhower.
2—Coronation of Queen Elizabeth.
3—The Greenlease kidnapping.
4—Death of Stalin.

5—Berlin riots.

6—Korean truce and POW ex-

change.

7—The Harry Dexter White case.
8—The tornadoes.

9—The Trieste problem.
10—The McManus case.
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DANNY O’DAY
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and
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EXCLUSIVE BOOKINGS
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LOUIS W. COHAN

1776 BROADWAY NEW YORK, N. Y.
203 N. WABASH AVE. CHICAGO, ILL,
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“HTH the television industry well out
of its swaddling clothes and now
passing into a rapidly achicved adult
state, the myriad questions which could
not be answered duving the youngster’s
uncertain infancy are receiving increased
attention.

American Resecarch Bureauy, Inc., in the
course of its individual market and na-
tion-wide audience surveys for the last
four and a half years, hax been coming
up with many of the answers.

Certainly one of the long-standing $64
quesxtions has involved the constancy of
television audiences. Would they love the
medium in December as they did in May?

o

In the late 1940’s, it took something
less than a gross of slide rules or a
mechanical brain to determine that the
family’s first television set was likely to
be in almost constant use. Practically all
program fare was received enthusiasti-
cally. Dire predictions that prolonged
small-sereen viewing could lead to myopia
or spots (20-second) before the cyes,
failed to curb an audience preparved to
take all that the tube could bear.

Such immediate vesponse, however,
could not quiet an cver-present fear in
the industry that the first flush of en-
thusiasm would subside. The peak of
viewing time among owncrs of new =ets,
many felt, would inevitahly be followed
by a substantial drop to a much lower
plateau of hours spent watching TV once
the novelty had worn off.

ARB studies now indicate these fears
were unfounded. r

(2]

Since 1949, ARB has been conducting
diary surveys of television viewing and
publishing reports which have gained ac-
ceptance among those who must have re-
Jdable and statistically accurate figures.
During these sampling operations. re-
spondents have been asked to supply the
purchase date of their sets. By now, ARB
has on file thousands of week-long view-
ing records of families of all categories
in terms of length of set ownership.

ARB reports from a group of repre-
sentative markets where television pro-

Surveys Uphold Constancy
of Television Audiences

Crae™~

By JAMES W. SEILER
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Director

American Research Bureau

gramming has becn in cffect for a few
years quickly lay to vest the fear that
enthusiasm for the medium ix short-lived.
The accompanying chart shows today’s
average viewing hours per family in
these arveas, broken down by date of set
purchase, both for the Monday through
Friday daytime hours and for the eve-
ning hours of the entire week.

FAMILY VIEWING IRABITS
DAYTIME
Nel
purchiased
Tirs. M-l
1949 or curber, oo P
LOS0 TN
LOX] o T8
TODY 8.1
a8 o 9.7
EVENING
Set

purchased
lies, per wk,

1948 o carhier .21
1950 . MR
184
190

1l

These figures amply demonstra‘e that
there is not too wide a variance in time
devoted to viewing among families who
bought their =cts in recent years. True,
the weekday viewing in homes where the
sct was purchased in 1953 exceeds that
of the family who acquired a set in 1950
by over 20 per cent. It is to be expected,
however, that the impetus of new set
ownership must reveal itself to some ex-
tent. Yet the same comparison with 1949
purchasers of sets shows only 18 per cent
more viewing during the davtime period
by those who became set owners in 1953.
And the 1949 purchasers are now watch-
ing television 0.7 more hours per week
during the evening than the johnny-come-
latelies who=e purchase of a <et was made

last year. )
s

The figures put
into focus,

The complete picture is a cheerful one
for the industry, cancelling out the stere-
otype of the jaded set owner increasingly
turning away from television once the
first vapture of enthusiasm has passed.

the viewing picture
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HE radio-TV and electronics industry

broke all production records in 1953
by turning out sets, electronic equipment,
transmitters, and tubes and parts with
a combined factory value of more than
$5 billion. This was $1 billion more than
the industry’s output in 1952.

About one million more television re-
ceivers and above two million more radios
were manufactured in 1953 than during
the preceding year. While neither produc-
tion was an all-time high, their com-
bined value was exceeded only by that of
1950 when the outbreak of the Korean
War started a buyers’ panic due to fear
of wartime shortages.

0

Preliminary tabulations show that
about 7,250,000 television receivers and
13,500,000 radios, including auto sets,
were produced in 1953. Their total fac-
tory sales value was more than 31.5
billion.

The broadcast equipment segment of
the industry experienced a boom as the
Federal Communications Commission sur-
prised everyone by the rapidity with
which it issued TV construction permits.

Sales of replacement parts through
jobbers and service shops continued to
rise as TV set ownership throughout the
United States passed 27 million.

o

An upsurge in public demand for good
music in the home brought high fidelity
equipment from the custom shops to the
mass ready-made market. Even the radio-
less phonograph—with high fidelity ac-
cessories—returned to the high price
shelf.

The most significant long-range devel-
opment in 1953, however, was in the en-
gineering research field. The National
Television System Committee, which was
formed by the Radio-Electronics-Televi-
sion Manufacturers Association three
years before, did what many thought im-
possible in 1950 and recommended to the
FCC tested standards for transmission
of a compatible color television signal.
The Commission, which had previously
approved non-compatible standards pro-

New Production Records
Set by Manufacturers

LG~

By JAMES D. SECREST

Executive Vice President
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Radio-Electronics-Television Manufacturers Association

posed by the Columbia Broadcasting
System promptly adopted the new
specifications.

Indicative of the expanding character
of the industry, the manufacturers’ trade
association added the word “electronies”
to its title only three years after it in-
corporated “television.” Thus the radio
industry which existed before World War
II and which did an annual business of
$250 million (factory sales) became the
radio-electronics-television industry with
a yearly output valued at more than $5
billion.

)

The essentiality of electronic equip-
ment in modern warfare and defense was
responsible for the greatest part of the
expansion of plants and facilities since
1950. Much of this type of manufactur-
ing is expected to turn to new industrial
and commercial electronic equipment once
military procurement declines. However,
there appears little prospect that this de-
cline will occur in 1954 or for several
years to come,

The outlook for 1954 TV set production
is not as clear as heretofore due to the
uncertainty of the effect of color tele-
vision on black and white receiver sales.

[

Many manufacturers believe that the
display of a few ‘‘sample” color sets at
from $700 to $1,000 in 1954 actually will
stimulate the buying of black and white
sets. They believe the comparison of
prices and values of black and white
against color sets, together with the lim-
ited number of color programs, will win
over many persons who have been wait-
ing for color in the mistaken belief that
it would be as cheap and have as large
screens as black and white.

Set and parts manufacturers in an
informal poll following a RETMA meet-
ing estimated that about 5,000,000 black
and white sets and under 200,000 color
receivers will be manufactured in 1954.

Radio receiver production, which has
maintained a remarkably high level in
spite of television, is expected to con-
tinue at twice the rate of the TV set
output,
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N August 1, Jast, the President formed
the U. S. Information Agency to

(

caryy on the overseas information pro-

gram of the United States. The new
Agency has responsibility for programs
formerly conducted by the Department
of State and the Mutual Sccuvity Agency.
The Director of the new Agency is re-
sponsible to the President through the
National Security Council.

o

In a public announcement on October
22, the President gave the new Agency
its mission. This was the first time in
history that any government had cver
announced to the people of the world
what it wax trying to accomplish through
its overzeas information progran.

The President has given the new Agen-
¢y the job of presenting factual cvidence
to the other peoples of the world that the
U. S. shares with them the samc aspira-
tions they have for freedom, peace, and
progress. Further, the Agency has the
Jjob of trying to persuade these people
that they can best achieve their legiti-
mate aspirations in cooperation with the
U. S.

In doing its job, the U. S. information
Agency is directed to concentrate on oh-
jective, factual news reporting and ap-
propriate news commentaries.

Distortions or wmisrepresentations of
fact are not permitted. Use of a strident.
antagonistic tone must be avoided.

o

This does not mean that the U. 8. 1-
formation Ageney is going to be “soft”
about communism. Quite the contrary.
The Agency will continue to hit hard at
Soviet lies about the United States.

But by sticking to the facts, not ha-
ranguing, we should be able to do a bet-
ter job. For if we are to succeed, ouy
message must be credible if it is to be
convincing. Facts and comments associ-
ated with facts are, of course, far more
compelling than accusations or merc
assertions.

Our radio broadecasts to Russia and the
satellites provide a good example of the
new policy in action. Important distine-

Progress On The Overseas

Information Front

NP [op N

By THEODORE C. STREIBERT

Director

U, §. Information Service
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tions are being made in the contents of
our broadceasts to these areas.

In ouv broadeasts to Russia, the at-
tempt will be made to gain a reputation
for credibility and factual news report-
ing, instead of being only anti-Soviet.

N

In the satellite countries, the situation
is somewhat different. Here there are
captive peoples who have known a hettev
system than communism. The U. S. In-
formation Agency will give them straight
news too. But it will also hit hard at
Soviet imperialism and try to keep alive
their hopes that somedayv they will again
he free.

The radio operations are one example.
Less reliance than before is being placed
on long range, short-wave hroadcasts
fronm the U. S. Instead, more emphasis is
being placed on relaying short wave
broadeasts on the standard band from
points closer to our listening audiences.

The broadcasting service of the U. S,
Information Agency is also providing our
overseas missions with prepared pro-
grams on tapes and recordings. These
are heing placed on local stations abroead.

Ny

In addition to these radio activities,
the broadcasting service is also supply-
ing TV material regulavly to 15 countries,

The revised program of the new U. S,
[nformation Agency also gives much
greater emphasis to the importance of
the cooperation of business and civie
zroups. To date, over 760 private organi-
zations have participated in projects ot
value to our overseas information effort.
Their cooperation has saved American
tax-payers several million dollars. More
important, they have accomplished things
which the Government would not have
done,

Active participation is needed by more
civie groups and industrial organizations.
Non-government resources must be util-
ized to a far greater extent to help in
the big job therec is to do.

The U. S. Information Agency is striv-
ing in cvery way possible to stimulate
and assist this private participation.
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" O me, the current hue and cry concern-

ing this nation’s economic outlook is
reminiscent of the period six scant years
ago when prophets of doom were chant-
ing that radio was a “dead duck.”

Perhaps this is an inevitable result of
long-standing American custom of her
heralding in cach new year with back-
ward analyses and forward prophecies.
So-called experts are called upon to be-
speak themeselves with authority and all
at once ’til they have to shout over the
crowd to gain audience.

e

“Downward curve,” “levelling-oft,”
“recession” whatever the pessimiistic def-
inition, may, as 1 have indicated, be
likened to the year of 1948 when televi-
sion suddenly swept into popular accept-
ance and radio was labeled a “dead duck.”
History has since written that radio was
not destined to be so labeled—any more
than newspapers were destined to lock
their doors when radio appeared.

Such shoutine from the roof-tops about
recezsion is a clarion call to arms—ii
heralds clashes, controversies, sometimes
temporary bitterness, but the final, end
product is readjustment—then the vre-
newed march forwarvi.

]

Personally, | am not convinced by the
gayer economists that business will soar
to new heights in 1954, nor am I per-
suaded by the sadder among this gentry
that we shall descend into the slough of
depression. But some place batwcen those
two extremes, it would appear, lies our
destiny in the field of business activity
for 1954.

In too many of our approaches to the
daily problem of living, we ave frenetie-
ally trying to run forward while look-
ing backward. Forward lies the challenge
—forward where one can see even morc
prosperous living for all of our people;
expanding markets; new developments in
transportation, in housing, in communica-
tions. Forward lies the challenge to men
who are so dissatisfied with this day that
they would make tomorrow better.

65

Neither Boom Nor Gloom
in Broadcasting’s Destiny

L6~

By HAROLD E. FELLOWS

President
NARTB

And therein lies the forward challenge
of media—all media, newspapers, maga-
zines, outdoor, direct mail, radio and
television. Perhaps media muscles got a
little flabby during the immediate post
war years when we were in a sellers’ mar-
ket. Now in 1954, the pendulum has
swung to a buyers’ market and it is up
to media to move the goods.

Indisputably, this nation has the finest
advertising talent in the world. Move-
over, this nation is blessed with the kind
of leadership in its industries which does
not falter in the face of adversity.

N

The goal betore all media is consump-
tton. Since people are the ultimate con-
sunters, it bodes well that the field of
research has< at long last come into its
own. It is through research that we can
studv the consumer and his motives for
buying.

The niarkets of America will be served
even more widely by the great communi-
cations media of radio and television in
1954. As this is written, FCC statisties
~how that at the conclusion of 1952 there
were on the air 2399 AM stations, 672
F'M stations and 137 TV stations. At the
end of 1953, the FCC reported on the air
2521 AM stations (an increase of 122);
560 M stations (a decrease of 52): 356
TV stations (an increase of 219).

o

As for the NARTB, we’re 1116 strong
in AM against 1024 at the end of 1952.
In FM, we've dropped from 365 to 340—
nearly holding our own despite the fact
that many FM stations went off the air.
In TV, we’ve gone up from 102 to 229.

The figures will be even greater next
vear this time. The broadcasting indus-
trv has never stood still, It nev.r will.
We're moving ahcad. There will be eolor
tubes and vest-pocket radios, new hori-
zons in broadcast education and service
to the public. There will also be new
and continuing problems. If we stick to-
gether and work together as an industry,
we'll handle them all. That’s a challenge
and a promise.
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rgtHE revolution in radio has heen tak-

ing place for several years now. It is
a peaceful revolution, although a far
reaching one. And it has been going on
long enough now so that certain patterns
have emerged and taken shape.

It is increasingly evident to all, even
the most pessismistic, that the radio in-
dustry will not only survive the television
revolution, but that it will emerge as an
infinitely more stable and perhaps, even
stronger entertainment and advertising
medium.

LS

It is at the local and regional level
that radio is vitally alive. It is here that
radio is setting new records and giving
ample promise of new goals yet to be
reached. And we of the Ziv Company are
keenly aware that it is our function to
supply, at the local and regional levels,
the new, modern programming techniques
that radio demands.

Our “Hour Of Stars” series is an out-
standing example of the success which
awaits those who program in the new
way for today’s radio. At this moment
the “Hour Of Stars,” is being broadcast
by 527 radio stations in the United States.
But more important, never before in our
history, have we received so many glow-
ing and enthusiastic reports from the
stations, telling us of their success in
securing local, regional and national spot
advertisers. The decision to program an
hour long segment of time, every week-
day — to program it imaginatively and
with showmanship, has certainly paid
off for our stations. It was our belief
that a show with four of America’s great-
est stars — Tony Martin, Ginger Rogers,
Dick Powell and Peggy Lee — present-
ing the kind of entertainment America
Joves best, just couldn’t fail. Tt didnr’t.

)
Encouraged by the success of the
“Hour Of Stars,” we determined to

take an even bigger step. What we want-
ed was one of the top three radio stars
of all time. We wanted in short, a comedi-
an who had sky-rocketed to success in
radio. We were convinced that one of

The Radio Revolution;
Analysis of Programming

6™~

By FREDERIC W. ZIV
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President

Frederic W. Ziv Company

radio’s top comedians, @ man who had
always been able to command a tremen-
dous listening audience, could, if pro-
grammed in the new and modern tech-
nique, rise to even greater heights.

L

We have been fortunate to secure the
services of Red Skelton. Red is indeed,
one of the three all time comedy greats
of radio. And we have been able to make
Red Skelton available in a half-hour show
to stations, agencies and sponsors on a
five time a week basis. T think you will
agree that the impact of the “Red Skel-
ton Show,” programmed five times a
week across the board, is exciting to con-
template. And because of the vitality and
growth of local and regional radio, we
can look forward to extending this pro-
gram into more markets than we have
ever reached before and thereby offer it
to each station or sponsor at prices that
are among the lowest in our history.

As this piece is written, we have been
offering the “Red Skelton Show” for
just two weeks. It has been the biggest
two weeks that our company has ever en-
joved from a sales standpoint.

Ly

This is the new radio. This is radio’s
dynamic answer to the demand of its
audiences and advertisers for a new ap-
proach — a top comedy star in five half-
hour programs every week — a form of
programming not contemplated in the
1940s, never before available to the sta-
tions and sponsors on a local and regional
basis. The immediate, enthusiastic re-
sponse to this new plan for radio pro-
egramming and selling today is a real
tribute to the growing vitality of this
medium,

These successes are not ours. They are
industry successes. They stand, I believe,
as testimony to the strength and power
of radio, to its ever increasing appeal as
an advertising medium. They stand too,
as evidence that radio still offers a chal-
lenge to the showman and to the sales-
man. And further, that new successes
and new achievements await those who
successfully meet the challenge.
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Bty
F‘ IRST, let us remember always, that
advertising is bought, whether it is in
a newspaper, magazine, biliboard, ra(hp
or television, for just one reason; that ix
to help an advertiser sell his services or
product. For years advertising media of
all kinds have created and presented
glowing presentations of the selling effec-
tiveness of their medium. However, in
most cases when the order was booked
they consideved their responsibility dis-
charged and when any advertiser asked
for help in merchandising his advertis-
ing at the point of sale and moving his
product, the howls were long and loud.
This was particularly true in radio and
television. However, during the past two
and one half years the picture in this
field has changed.

0

When NBC taunched its Merchandising
Department on Jaruary 1, 1952 no other
network offercd a complete merchandis-
ing service and few stations had em-
braced merchandising, despite the pio-
neering of the granddaddy of them all.
WLW in Cincinnati, for over 17 years.
Being a subject that was new to most
broadeasters, mevchandising erupted in
the industry during the past two years in
many and sundry forms and concepts.
Unfortunately, in many cases, much of
this so-called merchandising is designed
to impress the advertiser, with nothing
concrete being done about the real target.
SALES. Further, in many cases, these
merchandising plans have constituted a
form of rate cutting. However, gradually
the sounder merchandising techniques
are prevailing and merchandising, a sub-
ject to which scant heed had been paid in
the past, is becoming firmly established.

o

Although we arc concerned with net-
work merchandising, emphasis here is
being placed on the growth of merchan-
dising among stations because a net-
work’s affiliated stations make a most
important contribution to network mer-
chandising. This is for the simple reason

Merchandising Methods
As Practiced by Network

[ [

By FRED N. DODGE

77

NBC Merchandising Director

that all merchandising is local and no
advertising medium could afford to foot
the bills accruing to the establishment
of local merchandising operations in all
of the key markets. However, a network,
and only a network, can present a well
rounded and sound media merchandising
service to national advertisers because
it is represented in these markets by its
affiliated stations. When a sound coopera-
tive program between a network and its
affiliates is established in the interests
of network sponsors then, and only then,
is true network merchandising effective-
ness achieved.

L |

Obviously, an understanding of the
advertiser’s problems, his sales goals and
his methods of distribution are essential
to the cutting of a merehandising pattern
suitable to his individual needs. This re-
quires experience and the “know-how” of
professional merchandising men. Accord-
ingly, the NBC mevchandising field force
is made up of men who average better
than twenty years of advertising, sales,
mzrketing and merchandising experience
and ave fully qualified as sales and mer-
chandising, consultants. Further, any
merchandising plan in which the prom-
ise is not performed is bound to lead to
distrust and, to say the least, loss of
interest on the part of sponsors, Theve-
fore, one of the most important functions
of the NBC Merchandising District Su-
pervisors is the policing of the coopera-
tive agreements with retail factors which
they have ohtained in the interest of our
advertisers.

L]

The mporiance of merchandising
fast being recognized by both advertis-
ers and agencies and the demand upon
media growing. Daily the case histories
are piling up as indisputable evidence of
sound merchandising’s value and place
in today’s sales battle. In brief, the day
has passed when advertising media can
consider their ohligation to the adver-
tiser fulfilled when they have made the
sale of time or space.

i
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( N October 4th of this year, the Inter-

american Association of Broadcasters
was eight years old. This date has been
christened in this Hemisphere as “Broad-
casting Day” and it marks, shall we say,
the reaching of age of this wonderful
medium of diffusion. ]

In fact, the great progress and maturi-
ty reached by radio in the different coun-
tries of America had not had, prior to
that time, an organized entity for the
purpose of determining and summarizing
the duties of the broadcasters toward
the people whom they serve and to point
out the moral responsibilities inherent in
the privilege of addressing them and to
accept as one of those duties, undoubt-
edly the most sacred one, the defense of
the ideals of liberty, democracy and re-
spect of human dignity, as the most se-
cure path to permanent peace and tran-

quility. >

The TAAB also promoted liberty of ex-
pression and made a reality of it through
practice, which in its double aspect of
free communication of ideas and the
rights of the people to free access to all
events and opinions, without obstacle or
deviation, should be considerced as the
most efficient guaranty and safeguard
of the rest of the essential rights of man.

The TAAB proclaims that there are no
theoretical liberties. Each individnal ix
entitled to practice and enjoy all of them
and it is liberty of cxpression which in
great measure contributes to strengthen
in men the consciousness of their rights,
enable them to repudiate lies and deceit
and save them from becoming new vic-
tims of ideologies that poison the spirit
and spread destruetion.

O

Notwithstanding all the formulac of
protocol which, it is assumed, are in-
ternational obligations, the IAAB, as
well as its twin sister, the Interamevican
Press Association, has a wery difficult
task to perform, because day by day lib-
erty of expression is a victim of viola-
tions and abuses in one place or another,

79

IAAB Activities Expand

In Latin America

S [ N

By EMILIO AZCARRAGA

President

International Association of Broadcasters

and has become in some countries a per-
manent victim of a dictatorial will built
upon a sole and supreine law.

In all its activities the IAAB pro-
pounds and suppeorts the principles of
living: together, solidarity and coopera-
tion, which serve as a basis for the
United Nations Organization and the Or-
ganization of American States. In sum-
mation, all of its work is but the applica-
tion and defense of the purposes and
goals of such organizations. Thus the
IAAB has been recognized and has been
given the category of a non-governmental
cooperative medium, by virtue of which it
naintains a permanent contact with them.

o

During the coming year of 1954, inten-
sive work awaits all Directors of the
IAAB. Furthermore, we are creating spe-
cial commissions with representatives of
all regions of the Continent who, together
with the Committees of the Interameri-
can Press Association, will keep vigil
over liberty of expression and the ap-
plication of the “Panama Doctrine.”
These Committees will be permanent and
it 1s expected that their performance will
contrihute, in a very effective way, to the
aims of the Press Association and our
Association,

We also have before us the task of per-
suading the Organization of American
States to call a conference to unify, in
broadcasting matters, the legislation of
the countriex of this Hemisphere, not in
its technical aspeets which have been the
subject of several world, continental and
regional treaties now in existence, but as
to the contents of the transmissions them-
selves, in order that the domestic legis-
lation of each country confirm and guar-
tee the liberty of expression. )

)

The TAAB is filled with great faith and
an indefatigable persistence. It places
both at the service of liberty, within the
formulae which the people of our coun-
tries have chosen as the best to reach
their fulfillment.
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long-awaited and

LOR ) o

, much discussed, today 1s a living,
growing monument to more than ZOQ top
electronies scientists and engineers from

television,

several score television and broadcast
companies and laboratories.

In what must be an unparalleled ex-
ample of industry cooperation, more than
one million man-hours and an estimated
$10,000,000 was expended in the develop-
ment and the testing of the teohmcal sig-
nal specifications for color television pro-
posed by the National Television System
Committee. No one company, nor any
single individual can claim the credit for
the development of the FCC approved
color television standards. Tt must be

~hared by all.
o

Certainly Chairman Charles A. Wol-
verton of the House Committee on Inter-
state and Foreign Commerce expressed
it well when he said that the words of
former Chairman Fly of the FCC con-
cerning the work of the first NTSC on
monochrome television “are as appropri-
ate today as they were when he uttered
them.” Chairman Fly said, “This is an-
other example of the best that is in our
democratic system, with the best in the
industry turning to on a long and difficult
job in an effort to help the government
bodies in the discharge of their func-
tions so that a result may be achieved
for the common good of all.”

0

The National Television System Com-
mittee concerned itself solely with a sig-
nificant and highly challenging technical
problem; how best to achieve the optimum
in terms of a color television system.
Those persons on the Committee and
associated with its work were scientists
and engineers of special technical quali-
fications, or others with a deep interest
in the progress of color television. The
Committee did not concern itself with
any phase of production equipment, nor
with considerations involving the pro-
prietary interests of members or com-
panies in the industry.

81

NTSC and Color Television
A Review of Developments

e

By DR. W. R. G. BAKER
General Electric Vice President and Chairman

National Television System Committee

Taking two fixed points; (1) the 6-
megacycle band width established by the
FCC for this service, and (2) the physio-
logical and psychological characteristics
of the human eye—the NTSC attempted
to evolve the finest conceivable system,
one not only practical for the immediate
public interests to 'be served, but one
which also contains the necessary growth
potential for the long-range public inter-
ests.

o

In the develo) ment of the standards
for a compatible color system, the NTSC
had the full and complete cooperation
of the companies comprising the indus-
try. The source of an idea was disregard-
ed completely. The only questions were:
[s this the best idea? Is this the best way
to do the job? During its two and a half
years of active work the NTSC produced
a number of significant contributions, not
only on a system basis, but also in de-
tails. The standards evolved by the NTSC
provide first, the transmission of excel-
lent pictures in full color to color re-
ceivers. The detail is practically equal to
that of monochrome telecasts. In chro-
matic quality—that is, fidelity of color
reproduction-—the color television images
match or excel color movies.

N>

Secondly, the NTSC system fulfills the
compatibility requirements. It produces
the program on monochrome receivers,
producing images in black and white
which are better than those provided by
standard monochrome broadecasts. The
investment of the public in 25 million
monochrome receivers is fully protected.
No modification of these receivers is
required, in fact, no adjustments what-
ever are needed except the normal opera-
tion of the front panel controls used in
monochromae reception.

This is the successful result of the
work of the NTSC and of the engineers
and the scientixts of the television in-
dustry.
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gt HIS year — 1954 — looks like the year
I for introduction of television record-
ing on tape. And we mean not just an-
other “demonstration” of technique but a
practical, commercial device such as our
VTR (Video Tape Recorder), that will
accomplish the promises we made and re-
vealed physically more than a year ago.

o

In July of this year, we illustrated near
perfection of our black and white pic-
ture. It was a picture that any technician
working in this newest field of electronies
would be proud to achieve in such a com-
paratively short period of experimenta-
tion as we have experienced.

Readers of the Yearbook may ask:
“What’s this fellow talking about black
and white tave recording when everybody
else is working on color?”

The best answer to that is. “First
things first.” Let it hastily be added that
we are taking second place to none in the
development of color TV tape recording.

t._/!\’

The most important thing about the
perfection of black and white tape re-
corders is the extent to which they will
advance color television programming.
We believe that our VTR will so revolu-
tionize the TV industry and its present
system of black and white broadeasting,
that by virtue alone of the tremendous
savings it will enjoy through simplifica-
tion of techniques, resources now em-
ployed in present methods may be put to
use in developing color prograins.

The ability of the television industry
to achieve a great transformation from
black and white to color TV has been
questioned, in view of the motion picture
industry’s inability to accomplish a gen-
eral switch to color after more than 20
vears of trying. We feel the impractic-
ability of such a transformation is just as
real to TV as long as expensive color film
must be employed. But, with the intro-
duction of color tape and its comparative
minor cost, this change may he expected
with little effort.

What are Bing Crosby
doing about colov tape?

Fnterprises
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Future of Tape Recording

in Television
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By BASIL F. GRILLO
Executive Vice President
Bing Crosby Enterprises, lnuc.

It might better be asked: What are
manufacturers doing about color re-
ceivers?

For, until suitable receivers are ob-
tained for color broadcasts at costs that
are within reach of a majority of viewers,
color tape 1s virtually a surplus com-
modity.

g}

That doesn’t mean that we are sitting
idly by waiting the day of general color
TV broadcasting nor until everybody in
America has a color receiver. Our en-
gineers have virtually perfected tape ve-
cording of black and white television
signals. To include color is a matter of a
few refinements that already are known
and being perfected. It is a matter of
present minor concern because we know
we have answered this need and will sup-
plv it when the industry is ready to adopt
it.

L

One other new factor worth considera-
tion in the rapidly changing picture of
TV broadcasting is the possible general
advent of subscription type receiving,
now undergoing trial in various com-
munities of the mation. Unquestionably,
the American public is usually a dis-
criminating audience on most occasions.
It has not proven particularly so with
respeet to television, perhaps because it
still is quite a novelty in many areas. TV
on tape may prove extremely helpful in
the promotion of subscription viewing
however, and the profitable conduct of
this type of operation.

Tape recording will also eliminate cx-
pensive filming processes and provide
numerous and timely duplicate pictures
for many widespread areas.

After all, viewers can look at only one
show at a time. So what happens when
two or more first rate productions are in
direct competition. Some advertiser must
be a loser. But, if he can salvage his pro-
duction on tave, he can salvage audiences
by showing it again at another time or
another place, and, with tape he achieves
the highest quality duplicate at extreme-
ly low cost. That’s the real beauty of this
coming process—tape recorded TV.
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VASTING for Television involves public

/ yelations on an international scale.
Let us start out by saying that the Cast-
ing Director is generally not the most
popular man in the world. It is true that
at certain times with certain people he
is very popular, but this is liable to
change as quickly as one is able to say
“no.” No matter what nationality the
actor may be, “no,” seems to he under-
stood in any language. Unfortunately,
part of a Casting Director’s job is to say,
no. The above is on the negative side and
actually there are many wonderful and
exciting things in casting for television.

[

Obviously we deal in actors; however,
many strange and varied performers
come our way. Among these, one of the
most notable was a horse which waited
patiently outside the building. We do not
have many horse parts, so there was not
much we could do.

o

Sertously though, the actual method
of casting is to the best of our abilty
a fast and accurate process. A script iz
broken down, a budget is applied to the
breakdown, a casting meeting is held with
the producer and the director of the show,
the choices of actors are made, the avail-
abilities ascertained, the offer made to
the agent, the deal is set, the contracts
are drawn, and we are ready for the next
show. Probably one of the most inter-
esting phases of casting is the ever in-
creasing search for new talent. In my
opinion, Mr. Hubbell Robinson deserves
a great deal of credit for his planned
thinking in this respect. Being Vice-Pres-
ident in charge of the CBS-TV Program
Department, he is a pretty busy gentle-
man, but nevertheless he always finds
time to discuss and think about new tal-
ent. CBS approoaches this problem in
three ways:

1. Auditions

2. Artist’s Representatives

3. Field trips

We hold auditions twice a week; on
Tuesday - Variety auditions, and on
Thursday—Dramatic auditions. These are
open to any and all artists who wish to
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Casting for Television

As Viewed by Expert

D™

By MILO O. FRANK, ]Jr.
CBS-TV Talent and Casting Director

appear on CDBS Television. The appoint-
ments are secured by interview, letter, or
phone. Appointments are given for spe-
cific times and we generally are booked
some time in advance. For the dramatic
audition an individual must furnish his
own material, This is necessary because
we want the performer to do whatever he
likes and feels he is best in. It would be
impossible for us to have on hand suffi-
cient material to cover this wide range.
We are always glad to suggest material
if a performer is doubtful about what to
do. The actor prepares his own scene, me-
morizing the lines, and presents it at the
appointed time. The audition board con-
sists of two or more Casting Directors
who are qualified to determine the value
of a performer. A written report is made
and the actor is notified whether or not
he has passed the audition.
o

The Varicety audition is run in a simi-
lar manner, with the one exception that
we furnish a plano and accompanist if
the artist deswres.

All of the members of the Casting
Departiment attend as many of the forms
of entertainment as frequently as they
can. Field trips are made and every pos-
sible avenue of new talent is looked into.
These field trips are not limited to the
state of New York, but extend as far as

necessary.
. NI |

It is interesting to note that the CBS
Casting Department goes beyond the call
of duty in that we suggest performers
for night clubs, legitimate stage, and
other allied media. For this the network
gets no monetary gain; however, we gain
in another direction. We have the good
will of the actor and we enable the actor
to gain more experience and become more
proficient in his chosen field.

Contrary to many opinions, Casting
Departments are anxious and ready to
help actors. They do not wish to cut an
actor’s salary, nor do they wish to cut
his billing. They only wish to get the
best possible show on the air within the
limitations imposed upon them by the
nature and hudget of the show.
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SAMMY KAYE

RADIO: Cameo Serenade Room — ABC
Sunday Serenade — MBS

TELEVISION: So You Want To Lead A Band!

COLUMBIA RECORDS
RCA THESAURUS

MANAGEMENT: David Krengel
607 Fifth Avenve New York City Plaza 3-2636
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T no longer is news to the broadcasting

industry that news has become firmly
established as a primary rather than
supplementary factor in station program-
ming. Polls of the past year have rather
clearly indicated that radio stations with
good news programming were the first
to emerge from those television-inspired
doldrums that settled over some areas.
And television stations are beginning to
learn that there is no more readily mar-
ketable commodity than intelligently pre-
sented news programs handled by com-
petent newsmen.

L]

The Radio-Television News Directors
Association is not inclined to take undue
credit for this most satisfactory turn of
events. Its officers and members know
full well that there still remains room for
considerable improvement. But RTNDA
does feel its aims now have become the
industry’s goal to a remarkable degree,
and that the association’s opportunity for
service both to news departments and
station management never was greater.

During 1953 RTNDA sponsored jointly
with the Medill School of Journalism,
Northwestern University, Evanston, Illi-
nois, a television news seminar whose
praises still are being sung by those who
attended. Faculty members were drawn
from the top bracket of television news-
men who provided a wealth of visual and
oral material on “how to do it.” A great
part of the seminar’s value lay in the
fact that the problems of the “beginners”
were placed foremost, and that the entire
program was arranged in full awareness
of the fact that there are more small-
and medium-size stations than large ones.

T

The jointly-sponsored seminars are to
be continued annually under the direction
of Prof. Baskett Mosse of Medill.

Other services to newsmen and man-
agement in the broadcasting field are be-
ing expanded as RTNDA itself expands.
Five regional vice-presidents provide
“field” representation for the organiza-
tion and they, together with RTNDA’s

RTNDA Gains Stature
As Radio-TV Organization

LN

By JAMES A. BYRON

8

President

Rudio-Television News Directors Association

other officers and board members, fre-
quently are called on for talks to jour-
nalism students, regional and state radio
and television news organizations and
civie bodies.

The continuing work of RTNDA’s Free-
dom of Information Committee has re-
ceived recognition not only within the
industry itself but within similar com-
mittees set up by other news media as
well. The right of the radio and television
newsman to carry the tools of his trade
into many places is still being resisted by
some. But the determination of the or-
ganization to see to it that radio and
television news people receive equal
access to the news now has been fully
established and more bans are lifted
every year. These benefits accrue to all
radio and television newsmen and women
whether members of RTNDA or not.

o

Membership in RTNDA provides radio
and television news directors with cor-
respondents and reporters all over the
country. The association has stressed
since its beginning the value of inter-
station cooperation in news.

(g

The 1954 convention of the association
will be held at Chicago in line with
RTNDA’s ever-present desire to meet in
the city most readily accessible to
most members, Under a recommendation
adopted by the 1953 convention the asso-
ciation’s annual meetings henceforth will
be held at Chicago in alternate years.

Since its organization in October of
1946, RTNDA has had as its first objec-
tive the establishing of all possible meth-
ods of help to its members and their sta-
tions in presenting radio and television
news accurately, fully and interestingly.
This and other objectives of the associa-
tion have the endorsement and full sup-
port of many of the leading managers
and owners of radio and television sta-
tions, and of other organizations which
concern themselves with the progress and
general well-being of the broadecasting
industry as a whole.
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AWARDS 7?7

| LOVE LLCY
MAKE ROOM FOR DADDY
EVE ARDEN
VIVIAN VANCE

(Academy of Television Arts & Sciences — 1953)

The same superior quality and excellence of produc-
tion that helped to earn these awards are now avail-
able for the filming of commercial subjects.

Desilu Productions, Inc.

846 No. Cahuenga Blvd.
Hollywood 38, California
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‘I ERHAPS the most imvortant factor in

diplomacy is that mass public opinion
is a living force in international affairs.
News reaches us from all corners of the
globe almost as quickly as if we had been
eye-witnesses. We are parties to an action
practically at the very moment it is un-
dertaken. It is the expression of a demo-
cratic mass civilization that is still in its
infancy, giving to the man in the street
and to group reactions a new significance
in foreign policy.”

"

These comments made by United Na-
tions' new Secretary Gencral, Mr. Dag
Hammarskjold. during his address before
the Foreign Policy Association on October
21, 1953, indicate his awareness of media's
role and particularly that of radio and
television as instantaneous mcans of in-
telligence transmission. This new factor
of public opinion and government action
inspires increasing responsibility on the
international staff of the United Nations.
Moreover, each year that horizons of the
United Nations and its specialized agen-
cies are cxtended. thus requiring greater
skills in accurate interprctation. The year
1953 saw the cessation of hostilities in
Korea. United Nations Radio watchcd and
reported con this day-to-day drama with
circuits from Korea, from Paris and many
U. N. Information Centers around the
world. These furnished the daily rezorded
news interviews and proccedings for in-
clusion in all daily U. N. Radio broad-
casts in 25 languages, to member stales.

®

Of special note were two documentary
programs aired over ABC entitled “The
Korea Story.” Narrated by Dick Powell
and Helen Hayes, thesc broadcasts gave
the political history. as well as an ac-
count of Korean Reconstruction. During
the summer, U. N. Radio produced another
series of six documentaries called “We
Saw Tomorrow,” aired over NBC, based
on recordings made in eight Latin Ameri-
can countries on a 25,000 mile tour by a
U. N. information team.

In cooperation with NARTB and the

8%

U.N.RadioDoesWorld-Wide
Job of Serving Listeners

IO

By DOROTHY LEWIS

Coordinator

U. §. Relations, United Nations Radio

U. S. Committec, U. N. Day, October 24,
was celebrated with special radio and
television programs. Of particular note
was a transcribed documentary ‘The Grand
Alliance.” narrated by Joseph Cotten,
which was released to 2,800 U. S. stations.
and a spectacular television tour of United
Nations Headquarters entitled “U. N. Open
House,” produced by CBS jointly with
the U. N. Department of Public Informa-
tion, carried coast to coast, giving to mil-
lions a glimpse of the setting for the sixty
government operation.

0

Human Rights Day, December 10, was
highlighted by a documentary program
entitled “Letter from Father,” narrated
by Sir Laurcnce Olivier, produced by
U. N. Radio and UNESCO in cooperation
with the American Broadcasting Com-
pany and heard during the week over 600
independent stations.

A survey of 2,300 U. S. stations yielded
a 29 per cent return from 48 states and
Alaska and Hawaii. An average of 1,000
U. S. stations carried the regular prize-
winning network programs: MBS—“U. N.
Today”; CBS—“U. N. On The Rzcord”
and transcribed series *U. N. Story.” As
a result of the survey, 100 more subscrib-
ing stalions were added. In addition, 3350
more stations requested the *“Weekly
News Summary” for their news directors
and 283 women broadcasters’ names were
added to the 3,500 subscribers for the
monthly “U. N. News for Women Broad-
casters.” U. N. Radio will add another ser-
vice in 1954 in the form of regular news

releases to radio editors of local news-
papers coast to coast.
N>

U. N. television coverage rea~hed an

all time high during the special scssion of
the Seventh General Assembly. CBS car-
ried a daily half hour coverage of the en-
tire Eighth General Assembly sessions.
Climaxing this operation was the full
TV and AM network covcrage of Presi-
dent Eisenhower’s address on December 8.
kines and circuits of which wecre sent
around the world.
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ROBERT ALDA

STARRING

"SECRET FILE U.S. A
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“WAORE than 1,000 Radio Stations now

subscribe to World.” This announce-
ment was made by the World Broadcast-
ing System at the end of 1953. Radio’s
health and radio’s success are reflected
in this new record, as well as in a tremen-
dous increase in local sales reported by
World affiliate stations during the past

year.
o

In spite of the competition of television,
radio has continued to grow and it is es-
timated that the total radio revenue for
1953 will have reached a new high and be
in the ncighborhood of 190 million dollars.
When analyzing these figures, it is most
interesting to note that the greatest in-
crease was made by the local radio sta-
tions in their billings to local and regional
advertisers. Ingenuity in programming
and aggressive sales efforts at the local
level not only offset the reduction in so-
called national business but also enabled
the stations to show a substantial in-
crease in their billings, in scores of cases
to new record highs.

N>

Gone are the days, however, when radic
station salesmen were merely selling time.
To be successful today, a salesman must
be equipped with ideas, have the proper
tools to enable him to attract a local
sponsor; he must have a definitc plan
which has been tested and at the same
time be able to back the on-the-air cam-
paign with the proper merchandising
and promotion which will insurc its sue-
cess. With this in mind, in 1953 World
furnished its affiliate stations with a
great number of diversified new features,
and station managers continuously re-
port that with the help of our sales fea-
tures their business is steadily increasing
and they have been able to secure a host
of new sponsors who, up to this time, had
not been using radio.

The function of a transeription service
has completely changed in the past few
vears. No longer does it supply only new
music accompanied by script shows. A
successful transcription service today
must be a constant well of new ideas de-

93

Local Radio Reported
“Healthier Than Ever’

b

o™~

By PIERRE WEIS

General Manager

World Broadcasting System, Inc.

signed to help the sales department as
well as the program department—to open
up wide new areas of business from new
advertisers and expanded schedules
from veteran radio users.

N ]

A typical example — World’s new tele-
phone quiz show, “YOU WIN!” was re-
leased in mid-year, and by the end of the
summer over 3 million dollars in local
business was reported by World affiliate
stations selling this show. Stations re-
ported selling the program to individual
sponsors, but in many instances they ex-
panded the earnings potential by offer-
ing it on a participating basis either 30
minutes or one hour a day on a 52 week
schedule. “YOU WIN!” brought as many
as 30 participating advertisers to many
World stations, which reported a waiting
list of dozens more anxious to get on this
show’s return through sales to spot ad-
vertisers at premium rates ranging up-
wards of 25 per cent above the station’s
one-time spot announcement rate, and
the net figures reported ranged from
$3,000 to more than $10.000 in a 52-week
period.

Ny

The need for apgressive selling on the
part of radio stations in 1954 will be
greater than ever. World affiliates will be
ready to meet this challenge. We have
allocated the largest budget in the his-
tory of our Company for the release of
new features of unusual appeal and en-
tertainment and selling value designed to
produce sales returns far surpassing any-
thing that has ever been attenipted be-
fore.

The business is there — it is up to us to
build sales tools to help the local radio
station get it.

World’s next premiere feature, soon to
be announced, will be another step for-
ward and will top by far anything that
has ever been done in the transecription
field. The magnitude of this new project
is definite proof of the confidence that this
Company has in the future of local radio.
EYes! Local Radio Is Healthier Than

ver.
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MHE tempo of the past year’s broadeast-
l ing activities has produced consider-
able advances in both Canadian sound
hroadeasting and the development of
television. Naturally, the greater impetus
was evident in the latter field, but this
did not detract from improvements in
Canadian radio. During 1953 several new
repeater stations were added to CBC
radio networks in the continuing effort
to complete radio coverage in all remote
parts of Canada. These repeater stations
now number thirty-five. More independ-
ent private stations joined CBC networks
during the year as well, bringing to 94
the total of private stations now receiv-
ing CBC network program service.

o ]

CBC radio schedules in 1953 continued
to offer the same quantity and variety of
program fare as in the past. Among the
special program highlights was CBC par-
ticipation in radio covevage of the Coro-
nation in June. The interest of sponsors
in Canadian radio progranis saw very
little change, despite the advent of TV.

L

In the International Service, the CBC’s
shortwave service, expausion continued
with the addition of two more language
transmissions — Ukrainian and Polish—
bringing to 16 the number of different
languages in which 1. S. presently trans-
mits. The International Service is now
reaching 30 countries around the globe.

While Canada’s domestic and short-
wave facilities continued to grow stead-
ily throughout the past year, the most
dramatic expansion was recognized in
Canadian television. By January, 1953,
four months after the CBC’s first Cana-
dian television stations opened in To-
ronto and Montreal, the program sched-
ule had grown from 18 to 30 hours a
week. In January also live shows from
American networks joined the Canadian
schedule for the first time with the com-
pletion of the microwave relay link be-
tween Buffalo and Toronto. By the end
of May the microwave facilities between
Toronto, Ottawa and Montreal were
ready for service and in June the first

95

Canadian Broadcasting Corp.
Activities in 1953

Qe S L

By DAVIDSON DUNTON
Chairman, Board of Governors

Canadian Broadcasting Corporation

Canadian TV network connecting these
points became a reality. This brought a
new CBC station, CBOT in Ottawa, into
operation on Coronation Day. Thus, in
less than a year, Canadians had built
three television stations (two of them
major production centres) to carry Cana-
dian TV to one-third of Canada’s popu-
lation. D

This year has also seen the commence-
ment of work on CBC stations in Van-
couver, Winnipeg and Halifax, and a sec-
ond transmitter (for telecasts in Eng-
lish) in Montreal. The Vancouver sta-
tion, CBUT, is expected on the air by the
middle of December. Fourteen privately-
owned stations have also been authorized
in the past twelve months, in Sydney,
N. 8., 8t. John, N. B., Rimouski and
Quebec City, P. Q., Kingston, Hamilton,
London, Kitchener, Windsor and Sudbury
in Ontario, Regina and Saskatoon, Sask.,
and Calgary and Edmonton in Alberta,
Two of these, CKSO-TV, Sudbury and
CFPL-TV, London have commenced oper-
ations within the past two months.

0

The seven CBC and fourteen privately-
owned television stations now authorized
will, upon completion of construction,
bring Canadian television within range
of 75 per cent of Canada’s poulation with-
in the next two years. Until the micro-
wave relay reaches from coast to coast
in Canada—it is expected to reach Wind-
sor, Ontario on the west and Quebec
City on the east sometime in 1956—all
Canadian television stations beyond the
present network will receive about 10%
hours of kinescoped CBC programs each
week. All Canadian TV stations are re-
quired to serve as outlets of the national
television service in addition to producing
their own programs.

It is reasonably safe to assume that the
pace established in television in the past
year will continue to be more than
matched by public interest in the medium
in the year ahead. In fact, we look to a
decided increase in the tempo of CBC
sound and television activities for some
time to come.
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Impact of Compatible Color

By BRIG. GENERAL DAVID SARNOFF

s e A Cun el Jrom Prage 47) » s

there arce 120 UHFE stations in operation,
included in the total of move than 350 TV
stations now on the air.

Radio broadcasting in 1954 movex into
its 34th year and during that period has
become intimately integrated with Amer-
ican life. Naturally, over such a long
period, any service undergoes fundamen-
tal changes to keep pace with the times,
and in the case of radio it has con-
fronted television asx a new competitive

service. B s
D

Nevertheless, radio has continuing eco-
nomic opportunities for it performs
where television and other media of
communication and information do not
reach. Today there are more than 45
million radio families in the United
States. There are 26 mil:ion automobile
radios, and many millions of portable
sets. In 1953 alone, 13 million radio sets,
including nearly 5 million auto rvadios,
were produced.

Since the end of World Wav 11, great
advances have been made in the military
application of communications, radar,
missile control, airborne television and
many other phases of electronies which
fit into the modern ramparts of our Na-
tion’s security. Our objective is not only
to produce electronic weapons and in-
struments, but through research and en-
gineering to keep the United States at
the forefront of science in its relation-
ship to military electvonics.

L

A new cra of “Electronic Photography™
was ushered in during 1953 when on De-
cember 1, RCA demonstrated magnet.c¢
tape vecordings of both b ack-and-white
and color television. This is a develop-
ment of great significance to the motion
picture world as well as television.

Eventually magnetic tape recording of
video signals <hould make it posxsible for
television =et owners to make their own
recordings of television pictures in the
home. Then they can be “performed”
over and over through the television re-
ceiver just as a phonograph record is
played at will. Many more new uses will
undoubtedly he developed as means are
found for the packaging of magnetic tape
in low cost cartridges.

Transistors, introduced only 5 years
ago, already have proved their worth in
many varied applications. Berause of
their small size and low current demands

97

they will make poszible =maller electronic
computers as well ag move compact radio
and television receivers. The transistor
is finding increased use in equipment for
the Armed Forces especially where size,
weight and battery consumption are vital

factois,
L

Electronics, the advent of which began
with dizcovery of the electron in 1897, has
progressively expanded into four great
fields— (1) Communications; (2) Radio
Broadcasting; (3) Radar and other mili-
tary applications: (4) Television. Each
of these has signified new and expanded
services for some segment of our national
life, and from each have stemmed dis-
coveries and inventions which have mo-
tivated cach succeeding era.

The year 1953 brought into focus the
electronic developments which augur ex-
pansion into a new or fifth great area—
electrenization of industry. Electronics,
by performing tasks that relicve human
drudgery and make the most efficient
uze of man’s productive efforts, promises
to make manufacturing plants far more
automatic than cver before.

L0

Major developments such as rapid
freezing have provided food of improved
quality at lower vear-round cost. Now the
technique of sterilization of these foodx
with high-voltage eclectrons offers the
possibility of increasing benefits such as
reduction of waste through spoilage and
less expensive packaging. Tests reveal
that this influence of electronic steriliza-
tion may first be felt in the preservation
of grain. Annually throughout the world
a substantial percentage of the grain
harvested is lost through the ravages of
insects, bacteria and other organisms.
Electronic sterilization, therefore, is ex-
pected to reduce such infestation.

RCA now enters its 35th year dedi-
cated, as in the beginning, to pioncering
and steadfast in purpose to give America
preeminence in communications. Pioneer-
ing, vision and =cientific research are
vital factors in long-range p'anning. The
opportunities ahead for business and in-
dustry, for employment, for new and use-
ful services to the public are truly great.
We will continue our efforts to do our
part to advance and to merit the faith
and confidence the American people have
in “RCA” ax an emblem of quality, de-
pendability and progress.
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Frankly, we don’t know, but it takes a great many. And a great
many of anyvthing — whether they be hairs or homes — are
valuable. That is why an advertising franchise on ABC Radio is
growing increasingly valuable. Today, ABC’s morning schedule
delivers more homes than a year ago... more than two years ago
...and no other network can make that statement. (victsen)

Not only are more homes listening fo ABC’s morning programs,
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but they are better homes. Better for the advertiser because there
is a larger proportion of young-housewife homes, and of large-
familv homes in the ABC audience than that of any other net-
work. (nieisen; These homes use bigger market baskets.

If yvou want to fill your basket with audience bacon...if you
want to shave costs-per-thousand instead of pigs... ABC Radio
is your advertising razor.*

ABC Radio Network

*tand you can invest the sacings (if W\;\'lvl\(l'é)mé?lélé(nf'g( il({)’ﬁfsz[)é?\'/kéo'his side of Pocalello.
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Radio and Television

TELEPHONE NUMBERS

in NEW YORK
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4 - v r CBS TV Spot Sales. . .. ... .... . .PLaza 5-2000
AM Radio Stations Henry 1. Christal. . . " MUrray Hill 3-4414
Thomas F. Clark Co., Inc. .MUrra ill 3-4266
WABC --SUsquchanna 7-5000 Clark-Wandless-Mann, Inc.. .. MUrru)Y Hill 4-1910
WBNX - MElrosc 5-0333 Contimental Radio Sales .. LExington 2-2450
WCBS -Plaza 1-2345 Donald Cooke, Inc. . MUrray Hill 2-7270
WEVD ... . . ..Plaza 7-0880 Devicy & Co.. ..o oot ... MUrray Hill 7-5365
WEAS " WHitc_Plains 9-6400 Everett-McKinney, Inc. .. .Plaza 9-3747
wGBB FRooport 9-1400 Forioc & Co., InC... . ................ PLaza 5-8501
WHLI . -Olympia 8-1100 Free & Peters, Inc. _PLaza 1-2700
WHOM ... . ... . - Clrcle 6-3900 Me!chor Guzman Co.. Inc. . .. .Clrcle 7-0624
a:(NBSS 'Y BRygnr 9’3288 H-R Representatives, Inc.. MUrruy Hitl 9-2606
Wi 0 5’5;{ ay 3-2720 Headley-Reed Co. . MUrray Hill 5-8701
WMCA C?gol" 65200 George P. Hollingbery Co............. BRyant 9-3960
W MU ":l‘l 1 600 The Katz Agency, Ine.... ... ........ PlLaza 9-4460
WNBC "0)&:“ " 7-8300 Joseph Hershey McGillvra, Inc... MUrray Hill 2-8755
WNEW S PLucz; 3.1300 Robert Mecker Assaciates, Inc... MUrray Hill 2-2170
WNYC WHitchall 3-3600 National Bestg. Co. (Spot-Local Sales). Clrcle 7-3300
WOR " LOngacre 4-8000 Pan American Bestg. Co .. .MUrray Hill 2-0810
WOV : CQHCIQ 5 7979 John E. Pcarson Co.. A Plaza 1-3366
WQXR LAIk'uwuncng :;—-IIO() John H. Perry Associates..... ...... ELdorodo 5-3197
WWRL NEwton 9.3300 Edward Petry & Co., Inc....... ... MUrray Hill 8-0200
on ¥ Radio chmsenmnves . _MUrray Hill 8-4340
William G. Rambeau Co.......... MUrray Hill 6-5940
Paul H. Raymer Co., Inc..... ......... PlLaza 9-5570
AT = ~ = 4 The 0. L. Taylor Co .....MUrray Hill 8-1088
F wl ,g“d.“ h[(lllﬂlls The Walker l{lcprcscnluhon Co.,
WABC-FM SUsquchanna 7-5000 Inc. ... . .-MUrray Hill 3-5830
WABF-FM _TEmpleton 8-5400 Weed & Co.. .. .. L .. MUrray Hill 7-7772
WCBS-FM .., PLaza 1-2345 Adam J. Young, Jr., Inc .MUrray Hill 9-0006
WFAS-FM WHite Plains 2-6400
WGHF ... LExington 2-4927
ylgEIR Mo .New  Rochelle 6-1460
SEMOoL OLympia 8-1100 erlisi / JlelG
VRN ioLymeia B Advertising Agencies
WNBC-FM . Clrcle 7-8300 Anderson & Cairns, Inc.. . .. ... MUrray Hill 8-5800
WNYC-FM ... WHitchall 3-3600 N. W. Ayer & Son, Inc . ... Clrcle 6-0200
WOR-FM .. ... .. .LOngacre 4-8000 Badger & Browning & Hersay, Inc....... Clrcle 7-3719
WQXR-FM ... L .LAckawanna 4-1100 Ted Bates & Co......... . oiiiea JUdson 6-0600
Batten, Barton. Durstine & Osbora...ELdorado 5-5800
Benton & Bowles, Inc. .. .MUrrav Hill 8-1100
TV S o The Biow Co., Inc.... ... .............. PLaza 9-1717
5 1 s Franklin Bruck Adverhsmg Ccrp ...... Clrcle 7-7660
VIABALTY Stat f;llﬁ " 7.500 Calkins, & Holden. ...PLaza 5-6900
WARD Usque °';|"° '3000 Campbell-Ewaid  Co., Inc . MUrray Hiil 8-3190
wAzD .MUrf;iv l|“ 8- g 0 Cecil & Presbrey, Inc. . ..... ..MUrrqy Hill 8-1234
WCBS.TV . T e P’Lc ay —:'3 go Compton Advertising, Inc. .Clrcle 6-2800
WNBT e Clum '2305 Cunningham & Walsh, Inc. ‘MUrray Hill 3-4900
WOR-TV rcle 7-8300 Dancer-Fitzgerold & Sample, Inc...... ORegon 9-0600
" : LOngacre 4.8000 D'Arcy Advertising Co.. PLaza 8-2600
WPIX ... . .MUrray Hill 2-6500 Y B =
Doherty, Clifford & Shenhcld Inc BRyant 9-0445
Donahue & Coe, Inc. .COlumbus 5-2772
Doremus & Co.. . WOrflIll 3—07?0
f 2 L Y ey Dowd, Redficld & Jahnswnc MUrray Hi -1275
N““""“‘ Networ ks Roy S. Durstine. Inc.................. Clrcle 6-1400
American Broadcasting Co.. . .SUsquchanna 7-5000 Erwin, Wasey & Co, Inc -.LExington 2-8700
Columbia Broadcasting System........PLaza 1-2345 William Esty & Co. ... .- OXford 7-1600
Keystone Broadcasting System .. PLaza 7-1460 Federal Advertising Agency, Inc. MUrray Hill 8-4200
Mutual Broadcasting System PEnnsylvania 6-9600 Foote, Cone & Belding......... .. MUrray Hill 8-5000
National Broadcasting Co Clrele 78300 Albert Frank-Guenther Law. ... ... COrtlandt 7-5060
Fuller & Smith & Ross, Inc . . .MUrray Hill 6-5600
Gardner Advertising Co. .COlumbus 5-2000
ﬂ ¥ ’_ Geyer Advertising, Inc... ... ... ... .. PLaza 1-3300
5 i rpresenia bl L Grey Adv. Agency, Inc.. . .....OXford 5-2000
Station epre e Hirshon-Garfietd, lnc., ..........MUrray Hill 8-8900
ABC Spot Sales. . ...... ... .. SUsquchanna 7-5000 Charles W. Hoyt c° Inc... ... MUrray Hill 2-2000
Avery-Knodel, Inc. ... .. ... ... JUdson 6-5536 Dugne Jones Co., Inc. .............. PLozo 3-4848
Hil F. Best . LExington 2-3783 Kastor, Farrell, Chcsley & Cllfford Inc.. . PLaza 1-1400
Jehn Blair & Co... . MUrray Hill 2-6%00 The Joseph Katz Co.. ... ..... MUrray Hill 8-1223
Blair-TV, Inc. .. .. ... .. MUrray Hiif 2-5644 Kenyon & Eckhardt, el MUrray Hill 8-5700
Guy Bolam.. . MUrray Hill 2 0810 Abbott Kimball Co., Inc.... ... ... . ... PLaza 3-9600
The Bolting Co., Inc .PLaza *-8150 Kudner Agency, Inc. . .MUrray Hill 8-6700
The Branham Ce sUrray Hill ,-1860 Al Paul Llefton Ceo., Inc. . .VAnderbilt 6-4340
Burn-Smith Co., Inc .MUrray Hill 2-3124 Lennen & Newell, Inc. . ..MUrray Hill 2-5400
CBS Radio Spot Sales . PLaza 5-2000 Marfrece Adv. Corp........ ... ..... LOngacre 4-7190
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