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It could be said that television is an indus-
try without an inventory. For no other i

dustry consumes its principal commodity
— or the talents of those who create it —

faster than televis

The need for such an inventory is the rea-
son why this year for the first time a
selected group of promising writers and
directors has been working in the medi-
um’s pioneer laboratory for the develo

ment ol creative talent—the CBS Television
Workshop. Under the guidance of one of
television’s best-known producers, Albert
McCleery, they have been attending semni-
nars, learning the arts of television writing
and directing, and fathoming the mystery

of control rooms and electronic cameras.

Most of them have come to th. Workshop
with previous prolessi

in telev but with a background of
demonstrated talent in other media — in
fiction. the community theatre, the off-

1. They are now being

given a chance first to see how things are

done and later to show what they can do
in a series of hour-long dramatic pro-

grams on the CBS Television Network.

Essentially the CBS Televis

a testing-ground for talent. It is intended

to provide a reservoir of creative people

who may be counted on to bring to televi-

sion new prospects for fresh, original and

exciting entertainment. And, incidentally.
it should also be very well worth
seeing on vour television screen

one of these Sundays.
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The prestige of yotur station depends,
* toalarge degr he quality of i

to a large degree, on the qualily ol 1ts
]

news programs,

The quality of the news programs
@ .
FAC I depends ou the source which gathers
@

and distributes the news.

There is no better source than

THE ASSOCIATED PRESS, whose

FAC I ®  unmatched facilities and talent assure
®

you of the best in day-to-day coverage

and handling of the news.

CONCLUNION: ity S rrse

-

530 Rockefeller Plaza
New York 20, N. Y.
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FOREWORD

HE electronic media has definitely

established itself as a dominant in-
fluence on the foundation of public
opinion. Broadcasting’s future was
never brighter and will only tend to
move forward in all important direc-
tions. As the industry’s chief chronicler
of statistical achievements in broad-
casting during the past year, these
pages of our 23rd edition of Radio
Annual Television Year Book depict
highlights of the progress and growth
of this surging industry.
Therefore | salute the countless con-
iributors who made this outstanding
volume pessible and our many indus-
try friends who are diligently working
on stiil bigger and better things to
come in the broadcasting media.

%&2 (ol eiallET

Editor und Publisher
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Rir Force
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THE
SIGNATURE
THAT SELLS

See that signature?

The C is for Chuck.

The G is for Goldstein.

The selling success is for you

and your clients...because

Chuck Goldstein Productions

has the specialized talent and
experience to work with you

to create and/or produce
outstanding musical commercials...
straight dramatic commercials
with top New York talent...and
imaginative presentations in sound.
Large national agencies,

regional advertisers, and

small local accounts alike

have found the CG services
valuable and effective.

You will, too. Call collect and
discover how they can help you.

CHUCK GOLDSTEIN PRODUCTIONS, INC.
730 Fifth Avenue - Suite #600 - New York 19. New York + JUdson 6-7477
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"THE COMMONWEALTH
OF NATIONS™ — « «ie or 14

hall-hour TV films on the various peoples,
places. cultures and traditions of the mem-

bers of this great family of nations,

"TOPIC"— A series of 13 quarter-

hour TV films showing the British people
at work and play . . . as seen through the

eves of two Americans visiting Britain.

"BRITISH CALENDAR™ ...

ter-hour TV news magazine released monthly,

and Teaturing the news events and happenings

feonn Britain and the Commonwealth.

TELEVISION NEWS . .icc o one minuie vews

films issued approximately every week that help to keep

your viewers up-to-date on the news stories of Britain.

“LONDON BRIDGE" ...c:...

radio tapes issoed every week consisting of dra-
il e 1|tln‘ill1|rr:1.||'iu.h, ileryiews  with ||I'i=||li-
nent British and Awievican leadevs. amld Trank

comversalions with British peaple,

VLI MATERIALS FREE EXCEPT FOR

SHIPPING CHARGES ON FILMS FOR

FURTHER INFORMATION SEND FOR
FREE CATALOGS

BRITISH
INFORMATION SERVICES

45 Rockefeller Plaza

New York 20, N. Y.
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Creators . ..
Producers . ..

of Musical Commercials

Arnold Bread Pepsodent

Blue Bonnett Margarine Peter Paul Mounds

Chiquita Banana Phillies Cigars

Ford Cars & Trucks Pond’s Angel Skin

Charmin Tissue Post Cereals

Parliament Cigarettes Tide

(Current air count: 87 commercials)

59 East 54th St., N. Y. C. 22 ] ELdorado 5-1752
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WORLD
of
difference

Take a closer look and you’ll notice the difference in
World's radio promotion and program service. The
commercial features — seemingly custom-made for
advertisers and brim-full of sell — but with a fiair and
finesse that sets them apart and insures productivity.
The programming and station service features . . .
distinctive, imaginative, complete —to give stations
real individuality in their markets.

It all adds up to a World of difference in showmanship
and salesmanship ... meaning more sales and higher
ratings for ANY station. Can we show you how our ‘‘radio
station in 350 records’” can work wonders for you?

PRODUCT-SERVICE JINGLES
SINGING, SELLING, SENTENCES

STATION IDENTIFICATIONS
NEW ARTISTS

SPECIAL HOLIDAY PROGRAMMING
PUBLIC SERVICE

NEWS, TIME, WEATHER

>
(GSMANQ

RADIO PROMOTIOPW
& PROGRAM SERVICI

WORLD BROADCASTING SYSTEM, In¢

CALL, WRITE, OR WIRE:

COLISEUM TOWER OFFICE BUILDIN!

10 COLUMBUS CIRCLE, N. Y. 19, N. Y
PHILADELPHIA HOLLYWOO:

CANADIAN REPRESENTATIVES ..
wWwWw americanradiohistory camit .caNADA BADIO amd TEL EVVISIO
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Good things begin to bappen”™

Wheneyver you call

E‘RELL Iﬂ]MAS & BAL‘K

ASSOCIATES, INC.

PSP o84E

Words and Musuc for Advertising

E 8 PSPPI PGP P ES P IV I ET T T TP OTOFEPPOIN G P PPV PGP IV OGP P PG PGP FIICIP PG PP PP G PGPV E PP F OSSP

*T'hey did for Campbell’s Soups

Suite 500 — 157 West 57th Sireet, New York 19, N. Y.
Clrcle 6-9131

CECGE OV PP LI PO PG OI PP L P L PO PO LGP OLOPEP PP POPEVPPIPEPP 88000
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Becrtell Broadcasting

Corp. ... 258, 478
Beck, Jackson .......... 1129
Bennett, Sherry ......... 1134
Benny, Jack ............ 34
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Bergen, Polly .......... 1111
Berle, Milton ........... 40
Berney., Beryl .......... 1124
Biever & Stein Prods., Inc. 130
Bixby, Carl ............ 1187
Bontempis, The ......... 1131
Boome, Pat ............. 16
Brass Dolphin, Inc....... 881
Briggs, Lillian .......... 1136
Brill, Richard .......... 1154
British Information

Services ............. 14
Britten, Bill ............ 1108

Broadcast Advertisers, Inc.
776 & Run of TV Stations

Broadcast Music, Inc.. .80, 746

Broadcast Time Sales.... 245
Brown, Ted and the

Redhead ............ 1121
Burnett, Carol .......... 1117
Burns, Stan Z........... 66
Buttons, Red ........... 1123
Byoir, Carl & Associates,

Inc. ................. 1139

—C —

Caesar, Sid ............ 38
Camargo. Ralph ........ 1132
Canadian Association of

Broadcasters, The .... 620
Carroll, Pat ............ 1122
Caruso, Carl ........... 1202
Case, Nelson ........... 1197
Cates, Gil ............. 1153
CBS Films ....... 912-913
CBS Radio Network ..202-203
CBS Television ......... 2-3
CBS Television

Stations  .......... 758-759
Cinema Research Corp... 940

27

www americanradiohistorv com

Clark, Dick ............ 1118
Collyer, Bud ........... 1195
Community Club

Services, Inc. ........ 30
Como, Perry ........... 6
Consolidated Film

Industries ........... 740
Conte, John ............ 1122
Cooga Mooga Inc....... 16

Cooper, Frank, Associates 879
Co-ordinated Marketing

Agency. Inc. ......... 943
Coy., Jim .............. 1198
Cullen, Bill ... ... ..... 1108

— D —
Dale, Stan ............. 1220
Davis, Phil, Musical

Enterprises, Inc. ...... 1020
deCyr, Zel ............. 1132
del Valle, Jaime........ 880
deNave, Connie ........ 1144
Desilu ................. 908

Diehm. Vic, Radio Group
346, 522 & Facing Page 1376

Disneyland-Vista

Records ............. 901
Donald, Peter .......... 1130
Dormann, Henry O...... 1142
Downs, Hugh .......... 1110
Ducommun, M., Co.. .. ... 99

_E—

Eastern Effects, Inc...... 985
Eastman Kodak Company 742

Economee TV
Inside Back Covers

Edwards, Ralph ....... 74
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BY SANDE & GREENE

Agencies, Advertisers and Broadcasters...they have all been served by the
Sande & Greene organization. Highly creative ideas ... decidedly original lyrics...
definitely rememberable swinging musical images by Sande & Greene can musi-
cally promote your products ... or your station.

Write or phone for audition tape or TV demo film reel.

*some folks call 'em “jingles”

NEW YORK HOLLYWOOD
25 W. 54th St. 8400 Sunset Blvd.
JUdson 6-2388 OLdfield 6-0300
Current broadcaster credits Current advertiser credits
WNEW, New York; KFWB, Los Angeles; TV SPOTS: Merita Bread & Cakes; Southern
WXYZ, Detroit; KXOK, St. Louis; KDWB, Bell Telephone Yellow Pages; Creomulsion
Minneapolis/St. Paul; KEWB, San Franisco. Cough Medicine.

RADIO SPOTS: Sealtest lce Cream & Milk;
Merita Bread; Schick; 7-Up; Nu-Grape.

2
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Elliott, Bob
Emerick, Bob
Emmett, Jay, Assocs., Inc. 68

Empire ................ 989
Erickson, Corydon ...... 1128
Erickson, Helene ....... 1122
Erickson, Launcelot ... .. 1130
ETHOS ................ 130

_F_—

Faillace Productions .... 20

Farren, Jack ........... 1154
Faye, Doris ............ 1108
Fenady, Kershner &

Adams ............ 60, 886
Fen-Ker-Ada. Inc. 60, 886
Fields, Linda ........... 1127
Film Graphics, Inc...... 988
Fitzmaurice, Michael ... 1125
Flamingo Films Inc...... 910
Ford., Art .............. 1220
Ford, Mary ............ 44
Ford, Tennessee Ernie... 46
Forrell, Thomas, Polack

Associates, Inc. ...... 26
Fox. Van B............. 1146
Francis, Arlene ......... 1112
Francis, Connie ........ 1136
Frarcklin, Joe .......... 1133
Frederick-Clinton Co.,

Inc., The .......... .. 126
Frzmantle International

Ime. ... . 928
French Broadcasting

System, Tha ......... 78

G
Gart, John . ....... ... .. 1182

German, W. ]., Inc.
Facing Page 737

Gersh, Richard B........ 1145
Gill-Perna ............. 242
Gven, Joe ............. 1196
Gleason, Jackie ........ 876
Gold Medal Studios Inc.. 938
Goldstein, Chuck,

Productions, Inc. ..... 10
Goodman, Harry S....... 884
Goodson-Todman

Productions ... ....... 874
Gordon, Joyce .......... 1133
Goulding, Ray ......... 1118

Governor Television

Attractions, Inc. ...... 915
Grauer, Ben ..... .. .... 1153
Griftin, Merv . ........ .. 1195
Gruenberg, Bxel ....... 1153

_H——
Hamilton, Gene ........ 1199
Hammett, Gordon ...... 1201
Hance, Paul,

Productions, Inc. ... .. 987
Hap Music Inc.......... 1023
Harrington, Pat, Jr... . ... 70
Harrison, Harry ........ 1222
Hefti, Neal .......... ... 1183

Hein, Jac, Company. .. .. 1140
Herald-Tribune Radio

Network, The ........ 674
Heritage Productions .... 86
Herlihy, Ed ......... ... 1102
Hernon, Pat ......... ... 1104
H. F. H. Prods., Inc.. . . ... 991
Hill, Ruth X............ 1129
Hobin, Bill ............ 1147
Hope, Bob .......... ... 36
Howard, Bernard & Co..

Inc. ...... ... ... .. 244
H-R Representatives Inc. . 234
H-R Television Inc. ... . .. 234

.
Idées-Grandes, Inc.. .. ... 876
Impz Productions, Ltd... 9886

J—

James, Dennis .Facing Page 1
Jayark Films Corporation 916

Jerome, Jerry .......... 1024
Johnson, Ted .......... 1115
Jordan, Lee ............ 1203
Jones, Clark ........... 1155
Joyce. Ed .. ... ... ... 1135
K
KBOX ................. 564
KBTV ................. 7380
KBUZ ................. 298
KCBQ ................. 478
KCMO ..... ........... 438
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KCUL ................. 567
KDAY ................ 311
KDKA-TV ... .......... 844
KDUB-TV .............. 855
KEDY-TV .............. 855
REX .. ................ 231
KFRE-AM-TV ........... 192
KLUE .............. 572,574
KMHT ... ... ....... 572,574
RKNUZ ... ............. 570
KPAR-IV ... ............ 855
KPHO. KPHO-TV .. ... .. 434
RPIX ................. 231
KPLR-TV .............. 822
KPOA ................. 360
KPOI ................. 361
KPOP ................. 92
KPRC-IV .. ............. 854
KQAQ .. ............... 423
KRFM ................. 192
KRLD ................. 565
KRLD-IV .............. 851
KRMG ................ 434
KROD-IV ............. 853
KSDO ................. 298
KTIX .................. 598
KTRK-ITV ... ... ... .. 852
KTVR ................. 790
KUDL ................. 439
KVER-TV ... ........... 855
KYA ... .. ... 478
KYW, KYW-TV . ... . ... 231

Kalmus Company. The..1142

Kamins, Bernie ......... 1142
Kaye, Sammy .......... 1180
Keegan, Steve,

Associates ........... 1144
Kendis. Sonny. Inc....... 1022
Keystone Broadcasting

System ........... 210-211
Kenney. H. Wesley. . .. .. 1147
King, John Reed........ 1127
Kirschner, Dick ........ 1155
Klaeger Film Productions,

Inc. ... ... 978

Klavan & Finch........ 48

Kulik, Buzz ............ 887
N

Lacy, Jack . ......... ... 1220

Lang-Worth . ........ .. 896

Lanin, Lester ...... .. .. 1178

Lavelli, Tony ........... 1120

Layton, Jerry .......... 943


www.americanradiohistory.com

e

g

B g

|

oommunlty olub serv:.oes 1no

NEW YORK ® CHICAGO ® ATLANTA ® DALLAS ® SAN FRANCISCO ® BOSTON @ NASHVILLE



www.americanradiohistory.com

e (e e e i = ADVERTISING INDEX

Lescoulie, Jack ......... 64
Lester, Gary ........... 1115
Levenson, Sam ......... 1109
Lewis, Jerry............ 54
Lewis, Robert Q.. ....... 42
Liberty Tower Erection

Company ............ 1279
Liebman, Max,

Productions, Inc. ..... 882
Lohman, Al Jr.......... 76
Love, Jemes, Productions,

Inc. ...... ... .. ... 982
Lowe, Jim ............. 1134
Lowenstein, Morton ... .. 238

—M—

Mackenzie, Jacqueline ..1132
MacVane, John ........ 1164
Magne-Tronics Inc,...... 1026
Malone, Bill ............ 1104
Manson, Eddy ......... 1182
Marlowe, Ann ......... 1150
Marshall Organization .. 878
Marshall, Rex .......... 1193
MCA .................. 110
McArt, Jan ... ... L. 1126

McCann-Erickson Inc. .118-119
McCarty. Milburn Assoc.,

Imc. ...l 1141
McCleery. Albert ...... 1150
McNeill, Don .......... 1116
Meade, Julia ........... 1125
Menacker, Sam ........ 1241
Meredith Stations ....... 434
Metlis & Lebow Corp.,

The ................. 124
MGM BRecords ......... 899
MGM-TV ... . ... .. 918-313
Miami Beach, City of.... 342
Miner, Jan ........... .. 1106
Mitchell, Fred ......... 1220
Modern Broadcasting Inc. 980
Morgan, Elizabeth ...... 1124
Morgan, Ray .......... 1190
Morgan, Rex ........... 1114
Morris, William., Agency,

Inc. ......... ... ..., 108
Morrow, Bruce ......... 1222
Morrow, Don ........... 1196
Murray, Jan ........... 62

Mutual Broadcasting
System ........... 218-219

__N—

Nathanson, Ted ........ 11486

National Screen Service
Corp. .....viiina... 736

NBC Radio Network ..226-227
NBC Television

Network .......... 766-767
Nelson, Ozzie & Harriet.. 56
Nicholson, Nick ........ 1135

_ 00—

O'Brien, Tom ........... 1192
Office Furniture, Ltd..... 944
Okon, Gloria .......... 1131
O’Sullivan, Terry ....... 1106

_P—

Palmer, Bud ........... 1104
Palmer, Jimmy ......... 1179
Parr, Jeanne ........... 1107
Paul, Aileen ........... 1134
Paul, Les .............. 44
Paul., Ralph ........... 1194
Peed. Gammon & Lipsky,
Inc. ... .. 1140
Petker, Al ........... 12,114

Philadelphia Spot Sales.. 238
Philbin, Jack ........... 876
Pintoff Productions Inc... 991
Pioneer Productions, Inc.. 984
Pomerantz, Charles A....1144

Powers, Jack .......... 1162
Pressman, Gabe ........ 1160
Pulse, Inc. ............ 88

Quantity Photo
Company

Quinn, Carmel ......... 1136

__R_—

Radio Cadena Nacional. 1046
Radio Press International 80
Radio Television Spots

Productions Inc. ...... 1025
Raeburn, Brynx ........ 1106
Rahall Stations ........ 523
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Ramee-Duke, Lid., Inc.... 128

Ratazzi Restqurant ..... 112
RCA ............ Back Cover
Reeves Sound Studios

Inc. ... ..., 904

Rheem Califone Corp....1280

Ripple, Dolora ......... 942
Roberts, Clete ......... 1160
Rogers, Bill ........... 1193
Rote, Kyle ............ 1201
_.S__

Sande & Greene........ 28
Sanders, Honey ........ 1128
Sapphire Films ........ 1074
Sarra, Inc. ............. 974
Schenkel, Chris ........ 1239
Schneider, Dick ........ 1146
Scott, Fred ............ 1200
Scott, John ............. 1162
SESAC ................ 1040
Sheldon, Herb .......... 1128
Shipley, Bill ........... 1190
Simms, Frank .......... 1202
Smith, Bob ............ 1122
Smith, Bob ............ 1119
Solters., O'Rourke &

Sabinson ............ 1142
Stack, Robert .......... 98
Stark, Dick ............. 50
Stark, Howard E. ....243,781
Stark, Wilbur .......... 942
Steen, Cort ............ 1148
Sterling, Jack .......... 1133
Stoessel, Fredric. Inc..... 930
Stokey. Mike,

Enterprises .......... 1152
Storer Broadcasting

Company ......... 92,738
Streech, Wilbur,

Productions, Inc., ..... 944
Strout, Dick ............ 1166
Sullivan, Pat, Agency... 82
Susann, Jackie ......... 1128
Swanson, Robert,

Productions, Inc. ..... 1021
Swayze, John Cameron..1124
Swift, Allen ........... 1198
Sylvern, Hank ......... 1183
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T WFAA, WFAA-TV ... .. 562 WSB, WSB-TV ......... 798
WFAS, WFASFM . ..... 485 WSMB ................ 401
Taplinger, Dick ........ 1141 WEBG-TV ..o 192 WSPD ... 92
Taubman, Paul q1s1 WEBL ... 484  WSPDTV ............. 738
Taylor B‘rooke 1199 WFBM-TV ... ........... 806 WTAL oo 346
Tel’;m'ba C47g WFILTV 842  WTIC ................. 328
TeleCuracao. .. " 47g  WFMQFM ... 708 WTICTV ........... ... 792
TeleHaiti . ... .. a7g WEYI ... 674  WTTM ................ 455
............................. 92
Television Advertising WG?IS 674 WIVE 798
Representatives Inc. .. 240 WGHQ ............o.0 WVIP ... 674
Television Graphics, Inc. 988  WON oo 386  WVOX ...l 674
Texas Rasslin® 937 WGN-TV .............. 802 WVUETV ........ .. ... 813
Thomas, Danny gy WHCU ................ 465  wwco .. ............ 332
Tonken, Phil ........... 1200 WHEN. WHEN-TV ..... 434 WWLTV .............. 812
Tornberg, Edwin, & Co. WHLM ............. 346, 522 WWNR .. ... 592
INC. o ivvenaens 779  WHOL ............. 346,522 WWRL ................ 486
Trans Artists Productions 939 WHOM ............... 468 WWVA ... ... ... .. 92
Triangle Stations ....... 192 WIBG ................. 92 WYDE ................ 478
T.W. W.Ltdo .o 1068 WICE ................. 539 wallace, Mike ......... 1124
WIL 442 Walton Studios Ltd.....1070
WIND .o 231 Weed, Buddy .......... 1134
—U— WINS e 70 Wendell, Bl ... ...... 1128
WIP ... 532 _
United Artists Associated, WITLTV ... 738 W;e:;mg};oufsc Broadcazsi;b_zsl
Inc. ... .Inside Front Covers WIBK ... ... ... ...l 92 . o
United Press WIBKTV ..o 738 Whelan, Ken ...... .. .. 1148
International ... ...... 18 WIPBTV ... ... ...... 862 Williams, Alun ........ 1191
U.S. Steel.............. 84 WIQS .. e . 430 Wilkin, Barbara ........ 1130
U: 3 Television nse VW Lo 92.505  willis, Richard ......... 1114
SWSHm Inc. e WIWIV ... 738, 836 .
Wilson, Bob ........... 1164
WIZTV ... 231
V WKAP 523 Winchell, Paul ...... ... 1116
WLCY ... .. 523 Winters, Jonathan ...... 1113
Valentino, Thomas J., Inc. 902 WLEE ................ 591 Winters, Marian ....... 1120
Van Vooren, Monique...1110 WLIB ...........ceeen 472 Wismer, Harry ......... 8
Von Zell, Harry . ........ 1112 WLR ..o 700 Wolf Productions ....... 885
WLYH-TV ... ........ 192
WMAR.TV 316 Woods, Donald ........ 1126
W WMCA o 474 World Broadcasting
WMGM 476 System, Inc. ......... 22
WMBRM ... ... 508 World Wide Television
WADO ............... 478 Sales Corp. .......... 941
WAGATV o 800 WNAK ................ 537
WAIT ... .. 368 WNAR ... 523
WAKE 478 WNBF-AM-TV ......... 192 Y
WAPA ... . 616 WNHC-TV ............ 794
"""""""" WNTATV ............ 828
WAVZ ... 331 Young & Rubicam, Inc... 116
WAZL 522 WOKY ................ 478
WBAP, WBAP-TV . ... 848 wg§ Radio ........... 260
WBIV ... 832 :vvovs{ﬁ/ --------------- 378 —7Z
WBZ, WBZA .......... 231 AV 826
WBZIV ............... 231 WOWO ... 2L 5 uary, Maurice H. TV-
WCCC .. oo, 30 WPTR ................. 460 Film Productions .... 990
WDOK ................ 504 WQXR ...t 480 Zouary. Maurice H.. Stock
WDSU-TV ............. 814 WRIT ................. 609 Shots ............... 883
32
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| STATISTICAL FACTS & FIGURES
| INDUSTRY HIGHLIGHTS

mx:sﬂ

The Radio-TV industry’s {otal revenuce for 1958 was............. ... 4:1,553.1 million
Combined Radio-TV income (before tax) 2.5% below 57 was........ $209.2 million
Nationwide network Radio-TV revenue for 1958....... .. .. ... ... ... $581.2 million
Network Radio-TV income for 1958. . ... ... .. . ... . ... ... .. ... ... . $72.1 million
Radio revenues for 1958 (up 1.0%)..... .. ... ... ... . ... . ... ... $523.1 million
Radio profits for 1958 (31.7% below) ... ... ... ... . .. ... . . ... ... . .. .. $37.3 million
Total revenues of radio nets (4 national, 3 regular)... ... ........ ... .. $69.4 million
Combined revenues 3,267 other indic AM, FM stations. .......... .. $453.7 million
Profits of the above group (25.1 below 1957) .. ... ... ... ... ... ... . $40.9 million
Time sales for 7 nets and 3,197 AM stations (8.0% below)........ ... .. $46.5 million
Sale of radio time to national spot advertisers (1.4% below)......... $171.9 million
Radio time sales to local advertisers (2.0% above)................... $323.2 million

Of 3,197 AM staticns, 1,106 or 34.6'% reported loss from cpcration in 1958
Of 3,066 AM stations opcrating for full 1958 profitable operations were reported by
2,053 with the median profit being $16,000

Total TV revenues for 1958 (up 827 ). ... ... $1,030.0 million
Derived from sales of time, representing 77% . ................ ... $791.7 million
Derived from sale of talent, programs matcrial, 23% . ... ... .. ... $238.3 million

Total TV time sales (before coimmission to agency and reps)......... $951.0 million

Derived from sale of network time to national advertisers, 44% .. $424.5 million

Dearived from non-network time sales, 36.3% .................... $345.2 million
Derived from time sales to local advertisers, 19.1%........... ... $181.3 million
Total 1958 TV broadcast expensce (up 9.6%) ... ... ... ... .. ... ... ... $858.1 million
Total TV broadcast income (beiore tax) up 74% .. ..o $171.9 million
Revenues of 3 TV nets and their 19 o & o stations, up 104%.......... $516.7 million
Total revenue of 401 post-freeze TV stations for 1958, up 249%...... $249.7 million
VHEF—322 stations, up 1949 .. ... ... . $223.6 million
UHFEF—79 stations ........ .. $26.1 million
FM stations revenue for 1958 of 93 indie FM stations................ ... $2.5 million
Expenses for the above group totaled $3.2 million, aloss ot. ....... ... .. $0.7 million

(Continued on Page 35)
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=== STATISTICAL FACTS & FIGURES
(Continned from Page 33)

Revenues from 131 FM stations operated by AM licensee for 1958. ... .. $1.5 million
TV receiver factory billings for 1959. . ... ... . ... ... .. . ... . ... ....... $896 million
Factory sales of radios for 1959 totaled......... ... ... ... ... ....... $330.8 million
Retail sales of TV sets for 1959. ... .. .. . . . $5.7 million

As of July 1959 there were 437 VHF and 75 UHF commercial TV stations
in operation in 267 markets.

Of the top 103 TV markets, 36 have less than 3 VHF or 2 UHF stations.
In only 11 of these 36 markets UHF stations are operating in
competition with VHEF stations.

As of June 1959 there were more than 5,400 authorized broadcast stations
(3,500 AM, 971 TV, and 934 FM) not counting about 4,700 remote
pickups and other auxiliaries. Of these, 3,377 AM, 767 TV, and 776
FM stations held operating authorizations.

For fiscal 1959 commercial AM stations operating. . ..... ... ... ... ... ... 3377
Commercial FM stations licensed and on theair.................. ... ... .. .... 622
Educational FM stations numbered. ... .. .. 154
Commercial TV stations licensed were. .......... ... .. .. . . . . . .. 566
TV translator stations licensed were....... ... ... .. . . . . . .. . ... .. 158
Educational TV stations licensed and on the air........... ... ... . ... .. .... 43

Annual average number of weckday daytime homes delivered by TV nets.. 2,838,000

Homes delivered by average nighttime network TV program........ ... ... 8,869,000
Average number of U. S. ad agencics handling radioand TV... ... ... . ..... .. 1500
Advertising agency failures during 1959.. ... ... ... . ... ... ... .. 40
Their total liabilities. . ... ... . . e $1,554,000
Production of automobile radio sets for 1959. ... ... ... .. ... ... .. ... 5,555,009
Total network TV gross time charges for 1959........ ... .. ... . ... .. $627.311,530
Food and food products led classification in TV net spending......... $113,099,511
Nationwide network Radio-TV income, before tax.................... $69.3 million

No. of radio receiver sets in world, exclusive U. S., its territories, Canaca 165,700,000

No. of wired speakers in world, exclusive U. S., its territories, Canada.... 38,900,000
Total full-time employment for networks and TV stations......... .. ... ... 34,265
Total part-time employment for above group......... ... .. ... .. .. .. .. ... 5,117
Total employment for networks and TV stations. ............... . ... .. .. .. .. 39,382
Total radio sets produced in 1959. . ... ... .. ... . .. .. ... ... 15,622,000
Total TV sets produced in 1959. ... .. ... . ... . .. . . ... .. 6,349,380

(Continued on Page 37)
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==ttt et ——v—o——~ STATISTICAL FACTS & FIGURES

(Continied from Page 35)

Number of nelwork affiliates and O & O stations:

Number of Number of
Affiliates O & O Stations
Network Radio vV AM FM v
ABC ... ... 356 234 6 5 5
CBS .. ... ... 203 199 7 6 5
KBS .................... 1091 — — — —
MBS .................... 453 — — — —
NBC .................... 200 212 6 5 5
Number of radio stations in Canada ......... ... ... .. ... ...... . ........ 193
Number of radio stations in Mexico .......... . ... . . ... .. . . 440
Number of member stations, Radio Cadena Nacional, S.A......... ... ... ... ... 45
Number of radio stations in Cuba ......... ... ... .. .. .. . ... .. ... ... 165
Number of radio stations in Haiti ............ .. ... . .. ... .. .. ... ......... 6
Number of radio stations in Dominican Republic... ... ... .. ...... ... . ... . .. 26
Number of radio stations in the Bahamas ....... ... ... .. .. ... ... ... ..... ... 1
Number of radio stations in Jamaica ......... ... ... .. .. ... ... ... .. .. ... 4
Number of radio stations on Guam ........... ... ... ... ........, e 1
Number of radio stations in Puerto Rico......... ... ... ... . ... ... . ... .... 25
Number of radio stations in the Virgin Islands.. ... ... ... .. .. ... .. ... .. .. 2
Number of International radio stations in the U. S.... ... ... ... . ... ... .. 36
Number of International radio stations in Canada......... .................. 26
Number of TV stations in Puerto Rico....... .. ... ... . ... ... ... ... .... 5
Number of TV stations on Guam .......... ... ... ... ... ... ... . ........ 1
Number of TV stations in Canada, excluding satellites............ ... ... ... 50

Worldwide total of TV stations, exclusive of the U. S, its territories,
Canada and overseas Armed Forces stations. . .......... .. .. ... . ... 1,088

Worldwide total of TV receivers, exclusive of the U. S., its territories,

Canada, and overseas Armed Forces. ..... ... ... ... ... .. .. .. ..... 32,090,000
Number of network color-equipped stations in the U. S... ... ... ... ... .. ... 304
Number of community TV antenna systems in operation in the U. S....... ... .. 700
National Association of Broadcasters’ number of AM members....... ... ..... 1,567

Number of FM members ....... ... . .. i 473

Number of TV members . ... i 352

Number of subscribers to NABTV Code. ........... ... ... ...... 405
Membetrship of Canadian Association of Broadcasters. ............ 157 Radio, 41 TV
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FINANCIAL DATA COVERING
1958 BROADCASTING
INDUSTRY OPERATIONS
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Total revenues of the radio and television broadcasting industry for the calender year
1958, derived from the sale of time, talent, and program material to advertisers, were
reported at $1,553.1 million, according to figures released by the FCC. Total radio
revenues increased by 1 per cent to $523.1 million while TV revenues rose to $1,030
million, or 9 per cent above 1957. Total radio and TV profits of $209.2 million were
3 per cent below 1957. Television broadcast profits of $171.9 million were 7 per cent
highetr and radio profits of $37.3 million were 32 pev cent lower.

All Networks and Stations, 1957-1958

Per Cent
Ten: 14957 1958 Increase or
) (Milliows) (Millions) (Decrease)
m 1958
Broadeust Revewies
RAGO o eoeeeer e $ 517.9 $ 523.1 1.0
TeleviSIOn ..o vt 943.2 1,030.0 9.2
Industry Total .......... ....... $1,461.1 $1,653.1
Broadcast Expenses
Radio ... ... i $ 463.3 $ 485.8 4.9
Television ............. .. ... . ... .. ... 783.2 358.1 9.6
Industry Total ... ... 0 ... 0. .. $1,246.5 $1,343.9 7.8

Dioadeust Liconie (Before Federal Income Tax)

Radio ... $  h46 $ 373 (31.7)
Television . ..... ... i 1G0.0 171.9 7.4
Industry Total ....... ... ... . ..., $ 214.6 $ 209.2 (2.5)

Note: The 1958 radio data cover the operations of 4 nutionwide nelworks and 3 regionul networks,
3,197 AM and AM-FM and 93 independent FM stations. Excluded are 49 AM and AM-FM stations and
18 independent FM stations whose reports were filed too lale for tabulation. 1957 data are for the same
networks and 3,097 AM and AM-FM and 67 independent FM stations. Excluded are 59 AM and AN
stations whose reports were filed too late. 1938 TV data cover the operation of 3 networks and 514
stationg. 1957 TV data cover the operations of 3 networks und 501 stations.
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BEST WISHES

MILTON BERLE
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NATIONWIDE NETWORK
FINANCIAL FIGURES FOR
1957-1958
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Nationwide Networks Only, 1957-1958
(Including Owned and Operated Stations)

Per Cent
Inerease or
1957 1958 (Decrease)
Ttew (Millions) (Millions) 1958

Biroadceust Revenues

Radio ... ... $ 68.0 $ 645 (5.2)
Television ... .. . i e 167.9 516.7 10.4
Total ... ... $ 535 $ 581.2 8.5

Broadeast Kepewses

RADIO o oo oo e e $ 694 $ 69.4 =
Television ..., ... o o 397.2 1397 10.7
Total ... .. $ 466.6 $ 509.1 9.1

Broadcust Income (before Federal Income Taw)

Radio ... $  (1.4) $ (4.9) .
Television ........c. .. 70.7 77.0 8.9
Total ... ..o $ 693 $ 721 4.0

Note: Radio dala include the operalions ol 17 nationwide-owned AM stations in 1957 and 19 in 1958,
Television data include the operation of 16 pelwork-owned  stations in 1957 and 19 in 1958,
Source: FCC.
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Robert Q. Lewis

Mngr.: Ashley-Steiner Press: Solters-O’Rourke

Sabinson
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. RADIO INDUSTRY FINANCIAL |
DATA FOR THE PERIOD
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AM Radio (1) Broadcast Revenues, Expenses, Income and Investment,

1957-1958 (in thousands)

4 National
Ners and Theiy
Stations (2)

8 Regional
Nets and
Stations (2)

All Other
Stations (3)

[tem

1957 1958 1957 1958 1957 1958

Total Broadcast

Revenues .... $68,065 $64,488 $5,430 $4,870 $442,417 $451,239

Total Broadcast

Industry
Total

1957 1958

$515,912 $520,597

Expenses 69,428 69,380 4,131 3,609 387,295 409,618 160,854 482,607
Total Broadcast

Income (before

Federal Income

Tax) ....... (1,363) (4,892) 1,299 1,261 55,122 41,621 55,058 37,990
Investment:

Original Cost. 17,170 18,661 1,658 1,780 309,368 312,860 328,196 333,301
Depreciation to

Date ........ 10,069 10,384 1,176 1,207 155,617 153,657 166,862 165,248
Depreciated

Cost ........ 7,101 8,277 482 537 153,751 159,203 161,334 168,053
(1) Excludes independently operated FM gtations, 67 in 1957 and 93 in 1958,

Also excludes 59 AM and AM-F'M stations reporting foo late in 1957 and 99 in 1958,

(2) Includes the operation of 21 network-owned sfations in 1957 and 93 in 1958,
{3) Inecludes 3,076 stationsg in 1957 and 3,174 in 1958,
Source: FCC.
i o e s e e g P e e e e P e
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“LES PAUL & MARY FORD™

Columbia Kecords Gibson Guitars
Personal Management
GRAY J. GORDON 37 WEST 57th STREET
TEmpleton 8-2746 NEW YORK 19, N. Y.

44

www americanradiohistorv com


www.americanradiohistory.com

R e b e e e e e L e e o e L e e e e e I o e e ol (e (2l
: ff
| STOCK FLUCTUATIONS IN |

INDUSTRY FOR 1959

e { o { s (e
Do

NEW YORK STOCK EXCHANGE

Year's
Yearly Sales
High Low Close Net Chy. (in 100s)
Admiral Corp. ............. 2914 17 23 Vo + 3% 16392
AB-PT ....... ... .. ... ... 33% 20 % 287% 4- 812 13624
AB-PT Pfd. ............... 20 19 19 — W 2528
American Optical .......... 53 % 383% 47 + 9 2485
Ampex ... ..ol 137 611 107'% -— 15866
Am. Tel. & Tel. ............ 89 5% T9% — 49393
Avco Corp. ... ... 17% 10 % 15% + 8% 76996
Bell & Howell .............. T7% 5314 71 — 4126
CBS ... 48 35 18 7% + 6% 10443
Crow-Collier ............... 24 137% 20 % + 5% 25418
DeCCa vt 2114 17 17% - 7558
Disney ............... .. ... 59% 32 48% + 5% 6241
East. Kodak ............... 112 75 107% — 12452
East. Kodak Pfd. .......... 94 88% 921 — 2760
Gen. Prec. Eq. ............. GO 31% . 5214 +187% 12742
Gen. Prec. Pfd. ............ 73 5214 66 +13% 962
Magnavox ..........c..i.... 40 % 32% 381 — 919
MCA .. ... 38 27% 29 Ve — 1018
National Theas. ............ 14% 9% 12% + 214 15272
NAFL ... 191 13% 13% + 1% 5020
Phileco ... ... ... 36% 21 32% + 81% 27634
Phileo Pfd. ... ... . ... 73 65 68 — 1% 7510
RCA Com. ................. T3% 43% 69 % 1211 33056
RCA 1st Pfd. .............. T4% 67 67 — 3% 825
Stewart-Warner ........... 65% 4214 6334 +193 1913
Storer Bestg., ....... .. ... .. 33 24% 31 + 6 1543
20th Century-Fox .......... 431 29 34 — 614 9482
(Continued on Page 47)
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=t ——t=r——t—t—t——~ STOCK FLUCTUATIONS FOR 1959

(Continued from Page 45)

NEW YORK STOCK EXCHANGE

Year's
Yearly Sales
High Low Close Net Chg. (in 100s)
a;ﬁted Xrtjsts 7 ....... 321 247‘?/;; o 27871/1 ‘+ 31/;” R ‘78301 )
Warner Bros. .............. 50 243 42% +17% 7652
Westinghouse .............. 11034 70% 1093 +-36% 21226
Zenith Radio .............. 136% 871 110% — 6538
AMERICAN STOCK EXCHANGE
Desilu Prod. ............... 29% 131 13% — 5443
Du Mont Lab. ............. 9% 6 8 + 1% 13903
Guild Films ............... 3 1% 1% — % 3176
Hazeltine Corp. ............ 33 2314 28 % — 1841
National Telefilm .......... 10% 7% 8% — % 3755
Reeves Sndeft. Corp. ....... 13% T% 10% — 14474
Technicolor ................ 10% 5% 9% 4 2% 15708
Teleprompter .............. 22 9 12% + 1% 2638
TV Industries ............. 7% 3% 3% — 1% 2679

Bid Asked

" Bartell ..... IO osw o eu
Capital Cities ................. 9% 0%
Gold Medal ......... ... ... ... Y -—
Meredith Pub. Co. ... oot 381 39
Met. Broadcasting ............. 17 17%
Official Films .. ........... ... s 1%
Scranton Corp. v vvi ... 1% 2V
Telebroadeasting .............. 114 2

@ —As of Dec. 31, 1959,
Source: Steiner, Rouse & Co.

o e T o ot | . e e { i v .| e e st et e A L L .
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GROSS TIME BILLINGS |
959 NETWORK TELEVISION |
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~——— December January - December

Percent Percent
1958 1959 Change 1958 1959 Change

American ...$10,466,104  $13,280,610 4-26.9  $103,016,938  $125,665,324  4-22.0
Columbia ... 22,836,275 23,935,048 - 4.8 247,182,734 266,355,269 4+ 1.5
National ... 20,636,442 21,453,811 + 4.0 215,790,729 235,290,937 4+ 9.0

TOTAL ..$53.938,821  $58,669,469 -+ 88  $566,590,401  $627,311,530 107

Month By Month—1959

ABC CBS NBC TOTAL
Januavy ......... $ 10,647,078 $ 92129248 $ 19,299,853 % 52,076,179
Febroary ......... 10,024,460 20,806,220 18,053,828 48,884,508
March ............ 11,565,031 23,265,395 20,728,315 55,558,741
April ... 10,309,263 92,077,285 19,739,816 52,126,364
May ..oovnoiniin.. 9,946,570 22 998,271 19,674,494 51,919,335
June ..., 8,930,114 21,171,128 17,984,845 48,086,087
July e 8,391,470 21,269,782 17,883,111 47,544,363
August . ...... ... 8,205,520 21,187,261 17,298,527 46,641,308
“September . ..... 8,724,938 21,196,220 18,525,685 48,446,843
October .......... 12,537,020 23,610,441 22,883,291 59,030,752
“November ....... 13,103,250 23,458,970 21,765,361 58,327,581
December ........ 18,280,610 23,035,048 21,453,811 58,669,460

By Day Parts

——— December ———— Jawnary - December
Percent Percent
1958 1959 Change 1958 1959 Change
Daytime ....$19,275,466  $18,398,8563 — 45  $172,490,627  $203,103,778  -+17.7
Mon.-Fri. .. 16,070,574 14,951,298 — 7.0 146,139,992 171,243,799  +17.2
Sat.-Sun. .. 3,204,892 3,447,555 4 1.6 26,350,635 31,859,979  4-20.9

Nighttime ...34,663,355 40,270,616  +416.2 394,099,774 424,207,752+ 7.6

TOTAL ..$53938,821 $58,669,460 - 8.8  $566,590,401  $627,311,530  --10.7

¢ Figures revised as of 2/1G/60
Gross Time Costs Only
SOURCE: LNA-BAR

-(--’J—(-—'p—ﬂ—{r—:‘lr—ii—f—"‘-ﬂ v—-fr—n—-'—--—u—a—r._g_..,._"_..,._p—q—--.H_..H.__r,_.l.—u—-_..j—-qr—h—u————.
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: STATION EXPANSION ]
FCC 1959 REPORT

] STy my sy e ety vy ' e e Sy Sy ey e s s i i e ') s e e ) e ) St B ', oy ey ey ey sy A

—

h—l_—t et

i Pending P’y Total CP’s not Total
Yeur Grants Deletions applications Licensed on air on air on air authorized

COMMERCIAL AM

1960 ........... 191 70 2 2,118 26 2,144 159 2,303
1951 ........... 116 35 z70 2,248 33 2,281 101 2,386
1952 ... ..., 60 25 323 2,333 22 2,355 65 2,420
63 ........... 187 23 250 2,439 19 2,458 126 2,684
195 ... ... 118 29 2206 2,665 18 2,583 114 2,697
1935 .. ......... 161 18 301 2,719 13 2,732 108 2,840
1856 ........... 197 18 389 2,871 2 2,896 124 3,020
1967 ........... 232 14 431 3,044 35 3,079 169 3,238
1958 ........... 132 17 HI6 3,218 35 3,253 100 3,353
1959 ... 159 12 67y 3,328 49 3,377 123 3,500

COMMERCIAL FM

35 169 17 493 198 691 41 732
15 91 10 531 115 619 10 659
24 306 9 582 47 (13 19 648
29 79 8 531 29 580 21 601
27 H4 5 h29 24 863 16 569
27 41 6 525 15 510 12 552
31 37 10 519 11 530 16 516
41 26 21 519 11 530 31 561
98 21 57 526 22 518 86 634
153 i8 1 578 44 622 147 69

EDUCATIONAL FM

25 4 3 61 G2 20 82

1

19 6 2 82 1 83 12 95

12 2 2 91 ! 92 12 104

13 1 3 106G (1] 106 10 116

9 2 1 117 (1] 117 6 123

v 3 t 121 3 124 3 127

13 1 5 126 1] 126 10 136

1957 ..., .. 17 5 2 136 (1] 135 13 148
1958 ........... 11 & G 111 3 117 10 157
1959 ... ... .. ... i6 8 2 150 4 151 11 165

COMMERCIAL TV

1950 ........... (1] 8 351 47 57 101 5 109
1061 ........... 0 0 415 81 26 107 2 109
1932 ........... 0 1 716 96 12 108 0 108
1953 ... ........ 381 [ 572 101 D7 198 286 483
W54 ... 174 81 200 104 298 402 171 573
1955 ... ... ... 67 58 127 133 321 458 124 582
1956 ........... G0 26 128 186 310 496 113 609
1957 ... ... 55 13 1:29 314 175 519 132 651
1958 ........... 35 21 125 427 1:29 556 109 665
1959 ... ... .. 24 22 114 475 91 566 101 G667

TV TRANSLATOR

1957 ... ..., 741 0 418 17 21 41 74
1958 ... ... 88 6 31 92 1] 92 156
1959 Lgiramede i 96 T 27 158 0 158 245
EDUCATIONAL TV

17 0 29 1] 1 1 16 17

13 L] 17 0 6 [$) 2% 30

b 1 11 1 10 11 23 34

7 (] 11 1 19 20 21 41

8 o 8 14 12 26 23 49

4 (1] 9 29 b} 32 21 53

6 ] 7 37 G A3 16 59

Any seeming diserepancy in the relation of grants and deletions during the year to total authorizations
at the close of the year is due to relnstatement of some deleted authorizations and other considerations
impossible to detail in this general table. Figures shown are for close of each fiseal year.

e e e e e e e e e, (e
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CBS-TV

Produced by

MARTERTO ENTERPRISES, INC.

Exclusive Management
WILLIAM MORRIS AGENCY

Sponsored by
GENERAL FOODS
thru
BENTON & BOWLES

THE DANNY THOMAN SHOW

Seventh Year on Television
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Ranlk Company
1. Ford Motor Co........... $7,280,000
2. R. J. Reynolds Tobacco Co. 4,800,000
3. Chrysler Corp. ......... 4,129,000
4. General Motors Corp..... 4,115,000
5. Anheuser-Busch, Inec..... 3,683,000
6. Liggett & Myers. ........ 3,600,000
7. P. Lorillard Co.......... 3,100,000
8. The American Tobacco... 3,090,000
9. Jos. Schlitz Brewing Co... 2,710,000
10. Sinclair Refining Co.... .. 2,500,000
11. Carling Brewing Co., Inc. 2,000,000
12. Thomas Leeming & Co... 2,000,000
13. Bristol-Myers Co. ....... 1,900,000
14, Texas Co. .............. 1,840,000
i5. Chesebrough-Pond’s, inc.. 1,670,000
16. B. C. Remedy Co......... 1,600,000
17. Fels & Co...oovvovov ot L. 1,600,000
18. Beneficial Finance Co..... 1,678,000
19. Eastern Air Lines, Inc.... 1,500,000
20. Northwest Ovient Airlines 1,500,000
21. Shell Oil Co..oovoiin ot 1,590,000
22. Plough, Inc. ............ 1,420,020
23. Campbell Soup Co........ 1,400,000
24. Ralston Purina Co....... 1,352,300
25. American Airlines, Inc... 1,311,000
26. Continental Baking Co... 1,215,000
27. Esso Standard Oil Co.. ... 1,200,000
28. The Firestone Tive &
Rubber Co. ........... 1,100,000
29. Miles Laboratories, Inc... 1,100,000
30. Metropolitan Lifc
Insutrance Co. ........ 1,070,000
31. The Gillette Go.......... 1,059,500
32. Sterling Drug, Inc....... 1,025,000
33. Cities Service Co......... 1,000,000
34. Standard Brands Inec..... 1,900,000
35. Tetley Tea Co., Inc.. ... 075,000
36. The F. & M. Schaefer Co.. 940,000
37. Trans World Airlines, Inc. 925,000
38. Pharmaco, Inc. ....... .. 910,009
39. The Borden Co........... 900,000
40. Theo. Hamra Brewing Co. 900,000
41. The Cream of Wheat Co.. 850,000
42. Clark Oil & Refining Corp. 820,000
43. Corn Preduets Refining Co. 800,000
44. Liebmann Breweries. Inc. 800,000
45. The Quaker Oats Co...... 800,000
46. Union Carbide
Consumer Products Co.. 800,000
47. Studebaker-Packard Corp. 750,000
48. J. A. Folger & Co........ 735,000
49. Falstaff Brewing Co...... 730,000
50. Shulton, Tnc. ........... 720,000
51, Time, Ine. .............. 720,000
52. Stanback Co., Ltd........ 715,000
Source: RAB.
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100 LEADING ADVERTISERS
—SPOT RADIO FOR 1959 —
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Rank Company
53. P. Balantine & Sons..... 710,000
54. Philip Morris, Inc........ 710,000
5b. General Foods Corp...... 705,000
56. Greyhound Corp. ........ 700,000
57. Pabst Brewing Co........ 675,000
58. The Florists’ Telegraph
Delivery Assn,, Inc..... 665,000
59. General Cigar Co........ 660,000
60. Interstate Bakeries Corp. 660,000
61. The Chattanooga Med. Co. 650,000
62. Langendorf United
Bakeries, Inc. ...... ... 650,000
63. W. F. McLaughlin & Co... (50,000
64. Sun Oil Co.......oovvn 625,000
65. American Home Prod..... 616,000
66. Standard Oil Co. (Ind.).. 610,000
67. Phillips Petroleum Co.... 605,000
68. Household Finance Co.... 600,000
69. General Mills, Inc........ 594,000
70. The Meanen Co.. ... .. .. 590,000
71. Nestle Co., Inc........... 590,000
72. International Harvester Co. 583,000
73. Foster-Milburn Co. ...... 580,000
74. Skelly Oil Co............ 564,000
75. John Morrell & Co....... 560,000
76. National Airlines, Inc.... 550,000
77. Piel Bros, .............. 550,000
73. Seaboard Finance Co..... 550,000
79. Massey-I'erguson, Inc. ... 535,000
80. Amevican Bakeries Co.... 515,000
®1. Hills Bros. Coffee, Inc.... 510,000
82, Wm. Wrigley Jr. Co...... 500,000
83. Burgermeister Brewing.. 485,000
84. United Biseuit Co. of
America ............. 495,000
85. Tea Council, U.S.A....... 484,000
86. Lucky Lager Brewing Co. 475,000
87. Dusquesnc Brewing Co. of
Pittsburgh ........... 455,000
88. Canada Dvy Corp........ 450,353
89. General Baking Co....... 450,000
90. The Bon Ami Co......... 450,000
91. American Motors Co..... 435,000
92. Paxton & Gallaghes Co... 420,000
93. S.S.S. Company ......... 415,988
94. Duffy-Mott Co., Inc...... 415,000
95. Gulf Oil Co............ .. 415,000
96. The Pharma-Craft
Corp., Ine. ........... 415,000
97. United Air Lines........ 415,000
98. K.L.M. Royal Dutch
Airlines .............. 410,000
09. The National Brewing Co. 410,000
100. Associated Sepian
Produects ............. 407,000
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Total Employment For TV Networks |
And 514 TV Stations i
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1958
Full Tine Part Tine Total
3 Networks and 19 owned and operated stations 11,123 1,637 12,760
94 Pre-Freeze TV Stations ................. 8,709 918 9,627
322 Post-Freeze Stations, VHF-TV Outlets .. 12518 2,192 14,710
79 Post-Freeze Stations, UHF-TV Outlets ... 1,915 370 2,285
TOTAL .. i 34,265 5,117 39,382
*—-(rju:(a—n—-n—-‘—trjr—ﬁﬂr-—g—ﬁg:‘—r-r—‘m—fr—!—ljr—ﬂ —{—{ e { e { rm { o, =
11
! ' Total Employment For AM Nefwork ﬂ
piOy 1
{‘ |
i And 3,197 AM Stations’ 1
S o o s e . e T o P e s P e e i S e
1958

Full Time Part Time Total

7 Networks and their 23 owned
and operated Stations .................... 2,724 49 2,773
3,174 other AM Stations .................... 36,903 9,136 46,039
TOTAL ettt 39,627 9,185 48,812

* Excludes 93 iundependently operated FM Stations.
SOURCE: ¥CC

i . g e e A, e | s e s . v s 23 e e e | ey e § s s { e S ] s fm { s s {
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“THE ADVENTUREY or OZZIE a0 HARRIET™

Over ABC-TV Every Wednesday Night

Sponsored by Kodak and Quaker Oats Company
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NATIONAL SPOT RADIO TIME | u
SALES FOR 1958-1959 |
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Per Cent
— 1958% —— —— 1959f —— Change
First Quarter ................ $ 43,368,000 $ 40,655,000 (6.3)
Second Quarter ............... 43,067,000 46,808,000 8.7
Third Quarter ................ 39,450,000 43,827,000 11.1
Fourth Quarter .............. 46,054,000 45,492,000 (1.2)
Total .................... $171,939,000 $176,782,000 2.8
4 Official FCC Figures
1 Estimated SRA Figures
?-"-:\ o o s G v e g . Lo e s o R €, e L L pm . . e Lmet

'BROADCAST EXPENSE OF AM
NETWORKS and 3,197 STATIONS

| sy ) ) ') e ey s s s ) o | ey, ', ) ', ) ) )y Y e ) S iy '} 'y e e} |
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—— 1958 - -
Networks and Their
Owned and Other
Type of Expcuse Operated Stations Stations Total
Number of Networks .................. 7 — 7
Number of Stations™ ... ... ... ... ... 23 3,174 3,197
($ Thousands)
Technical ... ... ... ... ... .. ... .. ... $ 9,011 $ 57,637 $ 66,648
Program ....... ... .. e 40,720 123,590 164,310
Selling ... . . 10,245 76,179 86,424
General and Administrative ............ 13,013 152,212 165,225
Total Broadcast Expense .......... $72,989 $409,618 $482,607
* Includes 4 nationwide networks and 3 rezional networks (uwl their 23 owned and nperated stations,
SOURCE: F(.C
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: RADIO SET PRODUCTION J{
I —HOME, CLOCK, PORTABLE, AUTO— |
Lt—-',-u—'-‘—r':g;n:qmj;,-—au\._ﬁ.ﬂus_..Hauhmdx;;qmmpapﬂmu:ﬁﬁﬁ;—d 11
Year Home Clock Portable Auto Total (Egdal;)L(jﬂ)
1950 ... ..., 7,063 — 1,675 4,740 13,468 346,128
1961 ... ... 5,275 77 1,333 4,543 11,928 298,439
1962 ... ... 3,539 1,929 1,720 3,243 10,431 238,348
1958 ... ... .. 3,886 2,041 1,742 5,183 12,852 286,471
1954 ... ... 2,696 1,875 1,333 4,124 10,028 220,616
19656 ... ... ... 2,998 2,244 2,027 6,864 14,133 283,225
1956 .. ....... 3,037 2,311 3,113 5,057 13,5618 288,474
1957 ... 3,228 2,616 3,265 5,496 14,505 351,601
1958 . ... ... 2,621 2,038 3,373 3,715 11,747 304,116
1959 .......... 3,145 2,794 4,128 5,655 15,622 330,874

o o e o o {mn{ e m { m  mnm m {mm m m mcm §e{ m me  mm { mn { ef { m

= =
I a
ﬁ RADIO RETAIL SALES i
e e o T T T T T T ot o o o o e S e e o ot ot o ot T Tt S e e e o o e et ot T e T el
Total

Year Home Clock Portable (Add 000)

1950 .« 7,818 — 1,593 9,411
1951 ... 5,358 727 1,200 7,285
1952 ... 4,394 1,666 1,528 7,588
1963 .. 3,309 1,714 1,503 6,526
1954 . ... 2,701 1,897 1,449 6,047
1955 .. 2,659 2,035 1,879 6,573
1956 .o 3,007 2,223 2,683 7,913
1967 .. 3,193 2,439 3,205 8,837
1968 ... 2,669 2,205 3,115 7,989
1959 ... 2,729 2,481 3,687 8,897

Source: EIA.
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FEN-KErR-ADA INC.

PRODUCERS
OF

"THE REBEL"

ANDREW J. FENADY, PRODUCING

IRVIN KERSHNER, DIRECTING

STARRING
NICK ADAMS

In Association with GOODSON-TODMAN
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Adverhsmg Agencies During 195 9

u—l\‘—-b'—'r:d;—tﬁ‘:LHi—)—uﬂb—dmﬁ‘—‘i—d—fHJ—- oy sy i’y o'y . ) | e e s ey

73

L,._,,..u_:-':r;:.

\0

Underlying Canses Number  Per Cent
Lack of ExperienceinLine............................ 3 7.5
Lack of Managerial Experience. . ... ............ ... ... 9 225
Unbalanced Experience ... ........ ... .. ... ... .. ..... 5 12,5
Incompetencet . ... ... . . ... 23 57.5
Totals .................. e 40 100.0

Apparent Canses

Evidence by inability to avoid conditions which resulted in:

Inadequate Sales ... ... ... ... . . 17 42.5
Receivable Difficulties ...... ... .. ... ... ... . ... 10 25.0
Competitive Weakness . ....... ... .. .. ... .......... .16 40.0
Others ... ... ... . . e 3 7.5

T Experience nol well rounded in sales, finanee, purcliasing and production on the part of an individual in
cuse of o proprictorship, or of tawo or more partners o officers constituting a management ynit.

t"f'—"—"‘" o e e { e L ot L Y e e e, et e i Lm Lo

1

FAILURES OF ADVERTISING u
E AGENCIES—1946-1959 |

Year Number Liabilities
1946 6 ¥ 145,000
1947 12 304,000

(Continued on Page 63)
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JAN MURRAY

“TREASURE HUNT SHOW”—NBC-TV
Monday to Friday — 10:30 to 11:00 A.M. EST

Management:
WiLL1AM MORRIS AGENCY

e __[
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=~ FAILURES OF ADVERTISING AGENCIES—1946-1959

(Contirvaed from Page G1)

Year Number Liabilities
1948 24 793,000
1949 34 746,000
1950 38 1,167,000
1951 34 1,043,000
1952 19 531,000
1953 24 466,000
1954 34 1,256,000
1955 31 815,000
1956 32 1,519,000
1957 55 2,081,000
1958 36 857,000

1959 40 1,554,000

This record includes thnse businesses that ceased aperations following assignment or bankrupley: ceasedl
with loss to creditors alter such actions as exceution. foreclosure, or attachment: voluntarily withdrew leaving
unpiid obligations: were involved in court actions such s receivership, reorganizalion. or arrangement; or
voluntarily compromised with creditors. B

COMPARATIVE BUSINESS |
| FAILURE TRENDS |

e L L e o L !

Percentage Change Avg. Liability

1958-1959 Peyr Failure

Number Liabilities in 1959
Total Businesses, All Lines............ — 6 — 5 $49,300
Total Commercial Services............ 4 7 —10 42,8366
Advertising Agencies .-.............. 411 +81 38,850

Source: Dun & Bradsireel, Inc.
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NETWORK BRAND ADVERTISERS

l’l

I. Anacin Tablets
2. Dristan
3. Winston Cigarettes
4. Ford Passonger (ars
5. Gillette Razors & Blades. ... ... ..
6. Tido

7. C
8. Kent Cigarcttes
9. Life Cigarettes ...
10. Colgate Dental C
1. Bufferin ... ..
12, Bayer Aspirin
13. Plymouth Puassengor Cars. ... .. ...

1. Kent Cigaroties
2. Anacin Tablets
3. Dristan .........
. Winston Cignrettes
Phillies Cigars
“ord Passenger (‘ar
e Lo
. Viceroy Cigarettes
. Colgate Regular & Acrosol
Dental Cream

10, Camel Clgarettes
11. Dodgo Passenger (‘a
12, Salem Cigarettes
13, Gleem Regular &
Aerosol

Toothpaste

I. Anacin Tablefs
22, Chevrolet Passenger Car:
3. Tide
L. Kent Cigarettes

5. Ford Passeunger (ars. . ..........
G. Colgate Regular &

Aerosol Dontal Cream
. Gleem Regulur &
Aerosol Toothpaste
8. Phillles Cigars
9. Camel Cigarettes
0
1
»

. Dristan
. Winston
. Bayer

Cigarettes

Aspirin Tablets. . ... ... ...

Anacin Tablets
. Chevrolet Passenger
S0 Tide L
Vicoroy Cigarettes ... ... .. ... ...
. Bayer Aspirin Fablets. ... ..

1
2
3
1
b}
6. Ford Passenger Cuars
v
8
9

. Bufferin
. Phillies Cignrs
Dristan
10. Kent Cigareties
1l. Camel Cigarettes
12. I. & M Filter Tip Cigarettes
13. Colgate Regular &
Aerosol Dental Creamn......... ..

LNA-BAR: Gross Time Costs Only
Released by TVH:
Compiled by: LNA-BAR

Estimated Expenditures By Quarters

i—:.—..—.—.—..—n—u.—n—n...h-—._...-—u_u....t—d‘.—-._q-_u,_-_t_n—n—u-n_-lu--n—u—..n..-‘\—h—.u;_ﬁ_.'—.u-——e';:-ﬁ

1858

by =) ==

FOURTH QUARTER

T15,996
398,031
I 880,315
I.(if) G
AG 1,303
I05 621

1,256.666

THIRD QUARTER

$2.664,817

2,281,856

D6

,.)0: 12
1,167,636
1,116,730

1,444,071
1,111,256
18,685

SECOND QU.

215,775

126,681

1,83 (,566

1568131

1,660,063
190
1.556,717
1,405,137
1.371.823
1.332,009

FIRST QUA

2491,915
1,967,522
1,912,260
1,728,378
1.683.923
1,627,009
1.586,975
1,561,558
1,513,917
1,130,690
1,408,066
1,368,691

1,364,277

14+, I. & M Filter Tip Cigaretles. . . . ., 1,252,750
15. Gleein Toothpastie 1,216,750
16. Phillies Cigars 1.185,410
17. Salem Cigaretfes 1,170,444
18. Alka Seltzer .. ... .. ... ......... 1,135,621
19. Dart DPassenger Cars 1,011,522
20. Geritol ... ... ... D97, ATT
21, Phillips Milk of Magnesia. .. .. ... 973,933
22, Tolaroid Land Camera. ... ... .. .. 971,032
. Lux Liquid Detergent. ... ... ... .. 951,810
Parliament Cigarcttes 914,063
. Oldsmobile Passenger (' 939,705

Gl Butferin .. ... ... ... ... .. ... 1,215,857
15. Chovrolet Passenger Cars. .. .. . L2996
I16. I. & M Filter Tip Cigurefttes. ... . . 1,118,093
17. Texnco, Ine. General Promotion. .. 1,130,196
18, Gillette Razors & Blades. .. ... ... 1,083,618
19. Bayer Aspirin Tablets. .. ... ... .. 1,081,025
20, Alka Seltzer 1,075,161
21, Mr. Clean All Purpose Clea 1,008,700
222, Handy Andy Liquid

Household (leaner ... ... .. ... ..
23. Prudential Insurance . ... ... ... ..
21. Geritol 894,130
25. Chesterfield (‘ngrelh& .......... 887,366
ARTER
13. 1. & M Filter Tip (u...lr(-(io\ .....
14. Bufferin . . 1, 2.080
15. Dodge Passenger Cars. .. ... ... ... 1,267,994
16. 1landy Andy Liquid

Household Cleaner 1,21:2.026
17. Viceroy Cigarettes 1,234,975
18. Chestorfield Cigarett 1,100,163
19, Salem Cigarettes .. ..... 1,028,861
20, Crest Toolh Paste. ... .. ... ... ... 1.018,087
21. Pall Mall Cigarettes. . ........... 1,011,582
122. Beech Nut Gum. .. .. 1,002,310
23, Bulova Watches . .. 997,385
21, Alka Seltzer ... .. ... ... ... ... 968.5378
h. Prudential Insurance ... ... ... .. 962,118

RTER

14
5
16
1%,
18,
9.
20.
2.
22,
2
24,
25.

bl 1 e B s e e o o o s e it e (e s e

. Winston Cigarettes
5. Pall Mall Cigarettes
. Gleem Regular &

Lo | s | s K

1,319,886
1,337,202

Aerosol Toothpaste ... ... . .. . 1,288,689
Old Gold Cigarettes. . . ... . ... ... 1,243,635
Chesterfield Cigarettes ... .. ... . 1,217,871
Dodege IP’assengor Cars. ... ... . .. 1,178,804
Salem Cigarettes ... ... ... ... ... 1,172,418
Geritol ... ... ... ... . . ... .. . .. 1,089,981
Plymouth Passenger Cars. ... .. . . 1,079,679
. Beech Nuft Gum........ .. .. .. . 961,000
Phlllfps’ Milk of Maguesin. ... .. . 859,219
Prudential Insurance .. ... ... . . . 943,404

s s L s . | e S vy L § o 4
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HOMESMDELIVERED BY AVERAGE
ﬁ NETWORK TV PROGRAMS
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(Comparative Figures From 1956 to 1959)

DAYTIME TV HOMES
(Monday—Friday)

Howes Delivered

(Thowsands)

1959% 1958 1957 1956
JANUATY o voeee e 3,587 4,463 4,004 3,780
Februarvy ........ ... ... . .. 3,112 3,914 3,6H3 3,180
March ......... ... ... . 3,022 3,817 3,318 2,899
ADPEIL oo 2,721 3,501 3.911 2,662
May ... . 2,490 2,678 2,557 2,292
June ... 2,383 2,677 2,361 1,998
July ... 2, ()L) 2,657 2,628 2,222
August ... 2,663 2,649 2,568 2,415
September .......... ... .. ... ... 2,676 2,677 2,474 2,223
October ... .. 2,785 2,636 3,055 2,915
November .......... ... ... ... .. .. 2,844 2,418 3,373 3,231
December ........ ... 3,1 34 2 874 3,756 3,074
Annual Average ............ . .. ... Z ,838 3,030 3,060 2,743

NIGHTTIME TV HOMES
(Monday—Sunday)

Hones Delivered
(Thousands)

19597 1958 1957 1956
January ... 10,127 0,832 9,195 7,467
Februavy ... oo 10,207 10,027 9,098 7,779
March ...... .. 9,934 9,643 9,052 7,536
ADPTil o 9,614 9,373 9,025 7,350
May ot 8,659 8,644 7,817 6,855
June ... 7,830 7,781 7,053 6,115
July ... 7,143 7,081 6,244 5,426
August ... 7,395 7,189 6,751 5,383
September ......... ... .o 8,210 8,250 7,942 6,436
October .o e 8,966 9,265 8,890 7,400
November ......... . oo 9,257 8,967 9,387 8,077
December .. ... 9,084 9.820 9,222 8,378
Annual Average .................... 8,869 8,823 8,364 7,073

* Total audience fizures,
Souree: AL C. Nielsen,
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Exclusive Merchandising Representatives
For
Pat Boore — Brigitte Bardot
The Many Loves of Dobie Gillis
And

Superman

JAY EMMETT ASSOCIATES, INC.

375 PARK AVENUE
NEW YORK 22, N. Y. MU 8-5258
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. RADIO-TV TOP TEN |

| NEWS EVENTS OF 1959 |

The following events are RADIO-TELEVISION DAILY’S
selections as the top 10 news stories covered by broad-
casting during 1959.

1—Khrushchev Visit

2—Eisenhower Foreign Tour
3—Russian Moon-Shots

4—Cuban Revolutionary Activities
5—TV Quiz and Payola Investigations
6—The Steel Strike

7—Death of John Foster Dulles
8—Rockefeller Withdrawal

9—The Nixon-Khrushchev Argument
10—Statehood for Alaska and Hawaii

Outstanding Broadcasts

ABC Radio — This Year Around The World
ABC-TV — The Splendid American
CBS-Radio — The Hidden Revolution
CBS-TV — The Population Explosion

NBC Radio — The Problem Is People
NBC-TV — Journey To Understanding
MBS — The Frantic Fifties

e s s s { e (o (e | e o Lo L (e o { s L { s s e { s s o L e s, . e { e | s s i { e . s | { o
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Pat Harrington, [r.
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!  TOP NEWS SELECTIONS
| OF MAJOR NETWORKS
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Following are the events selected by the major networks as the top 10 news

stories of 1959.
—ABC—

1—Soviet Premier Khrushchev's visit to
U.S. and Camp David meetings with
Eisenhower.

2—President Eisenhower’s two trips aboard
to Europe in the summer and Asia,
Africa and Europe in December, and
vp Nixon’s visit to Soviet Union and
Poland in July.

3—Russia’s two successful moon shots.

4—The activity by Communist Chinese
troops in Tibet and alfong the Indian
border, and the charges by Laos of an
invasion by Communist North Viet-
namese troops.

5—Emerging African independence and
nationalist movements.

6—The death of Sec. of State John Foster
Dulles.

7—The investigation into the rigging of
quiz shows.

8—The Cuban revolution and rise to power
of Fidel Castro.

9—Statehood for Hawaii.

10—The nationwide steel strike.

—CBS—

1—Khrushchev’s visit to the United States.

2—Eisenhower’s year-end tour of Europe
and Asia.

3—Eisenhower’s tour of western Europe.
4—Soviet rocket to the moon.

5—Quiz scandals.

6—Cuba.

7—Steel strike.

9—Nixon-Khrushchev debate.

10—Tibet’s fal!, Indian border aggression.

—MBS—
1—Nikita Khrushchev’s trip to the United
States.

2—Pres. Eisenhower’'s eleven-nation air-
tour of Europe, Asia, Africa.

3—The TV quiz scandals and the collat-
eral payola probes.

4—Fidel Castro’s revolutionary victory
and his various governmental and lead-
ership problems in Cuba.

5—The nationwide steel strike.
6—The death of John Foster Dulles.

7—Vice President’s mid-year trip to Rus-
sia and other Communist zones.

8—N.Y. Governor Rockefeller's withdraw-
al from the G.O.P. Presidential race.

9—L.A. Dodgers’ victory in the World
Series.

1)0—Statehood for both Alaska and Hawaii.
—NBC—

1—Eisenhower and Khrushchev trips.
2—Russia’s moon rocket.
3—Castro’s accession to power.
4—~Quiz investigations.

5—Steel strike.

6—Rockefeller’'s withdrawal.
7—Opening of St. Lawrence Seaway.
8—Dulles’ death.

9—Nixon’s trip to Russia.

8—Politics—candidates and Rockefeller. 10—Alaskan-Hawaiian statehood.

1 4 1, L A | A { i - '} 1 i . a A . 1 ) L LD LS S S L S L l_-_A___A_....-
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“ED"

“GENE”

The
AMES

nyIc

BROTHERS

Exclusively RCA VICTOR RECORDS

Personal Management

BILL FICKS
JU 2-3050

"“JOE™
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RADIO-TELEVISION DAILY'S
18th Annual Critics Poll On
ALL- AMERICAN RADIO

FAVORITES OF 1959

i
1

Man of the Year
EDWARD R. MURROW

vks Pas A

Woman of the Year
EYDIE GORME

. e
A

Dramatic Show of the Year
SUSPENSE

- P
P 2 I

Comedy Show of the Year
BOB AND RAY

E2s

Musical Show of the Year
CHRISTMAS SING WITH BING

B R X

Commentator of the Year
DAVID BRINKLEY

I e S

Documentary of Year
THE WORLD TODAY

Best New Program idea
ANDY GRIFFITH SHOW

A M

iy Pie iy

Sportscaster of Year
LINDSEY NELSON

L G

Best Public Service
Programming

CAPITAL ASSIGNMENT
b A w

Producer of Year
NORMAN BAER

. .
BAS Py pAY

Director of Year
PETER LASSALLY

i, d
pXY 7/{ 2

Variety Show of Year
BREAKFAST CLUB

iy Y o
EX] 3

Vocalist of Year—Male
BOBBY DARIN

7 % %

Vocalist of Year—Female
EYDIE GORME

e A .
P 2 20

Song Hit of the Year
MACK THE KNIFE (ASCAP)

EATN < G A ¢

Most Promising New Talent

—Male
BOBBY DARIN

Aok %

Most Promising New Talent

—Female
ANITA BRYANT

iy vy ey s
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Ralph Edwards

This Is Your Life—NBC-TV

producer of

Truth or Consequences

NBC-TV
Bob Barker — Emcee

It Could Be You

NBC-TV
Bill Leyden — Emcee

About Faces
ABC-TV

Ben Alexander — Emcee

*

Ohe Chadwick C ompany

Public Relations
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Man of the Year
ART CARNEY
7T Al DAY
Woman of the Year
DINAH SHORE
S pie AS

Dramatic Show of the Year

THE UNTOUCHABLES
Phe Pke g

Comedy Show of the Year
“SMALL WORLD—ISN'T IT”
PAd PAY Fe
Musical Show of the Year
TONIGHT WITH BELAFONTE
P e Y
Commentator of the Year
DAVID BRINKLEY
AT B EA
Documentary of Year
OUR AMERICAN HERITAGE

A PAY ¥t
Panel Show of Year
I'VE GOT A SECRET

e

Best New Program Idea
TWILIGHT ZONE

pAS Y pie

Sportscaster of Year
LINDSEY NELSON

PO S
Color Program of Year
THE DINAH SHORE SHOW

wr—u—r—w—r—n»—u—u—u:.—ql—- el e Bl e e e e e F{r—(‘-—jﬂ—"—(i—qr:HHHl—*Hﬂl-F‘erl

RADIO-TELEVISION DAILY'S
18th Annual Critics Poll On
ALL- AMERICAN TELEVISION
FAVORITES OF 1959

P ey ) ey iy S ) oy e} e e 'y

A

) may oy 'y ot e

L) =y = e
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L

Best Filmed Series

TWILIGHT ZONE
Pad At e
Children’s Show of Year
CAPTAIN KANGAROO
PAd Ye e
Western Show of Year
MAVERICK

Mystery Show of Year

PERRY MASON

e 7% Py

Best Public Service
Programming
EYEWITNESS TO HISTORY
PAS pAe PAe
Producer of Year
DAVID SUSSKIND
e X
Director of.Year
JOHN FRANKENHEIMER
P Al At
Variety Show cf Year
ED SULLIVAN SHOW

7 Yt bivg

o~

Vocalist of Year—Male

PERRY COMO
AOE S

Vocalist of Year—Female

DINAH SHORE
PG SR
Song Hit of Year
PUT YOUR HEAD ON MY
SHOULDER (BMI)
A AY ¢

Maost Promising New Talent

PAT HARRINGTON, J
CAROL BURNETT

o e e P (e e ey e e e e et e et e e P e e el e e e P e (e e e e e
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Al Lohman, Jr.

WABC — 6 t0 9 A.M.
Monday through Saturday

GR. 2-45306
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L
| PRODUCTION OF VARIOUS
[ 1
! TYPES OF TV SETS |
r\_u_..._..ﬁ_n_._.,_._.._u_.n...':,..__.._._.,_;. ,.'.:,,.:,r_‘-_._..,_.,_a.._._._a_.._s_;....._a_._._._.._?
(From 1947 to 1959)
Year Table & Phono- $ Value
Portable Console Combi. Total (add 000)
1947 ... ... 116,315 37,039 25,217 178,571 50,000
1948 ... ... 646,509 179,181 149,310 975,000 230,000
1949 ........ 1,792,691 989,220 218,089 3,000,000 580,000
1950 ........ 2,941,560 3,820,060 702,180 7,463,800 1,350,000
1951 ........ 2,275,901 2,774,859 334,038 5,384,798 956,986
1952 .. ... ... 2,837,507 3,038,895 219,878 6,096,280 1,049,000
1953 ... 3,224,724 3,155,340 235,763 7,215,827 1,230,298
1954 ..., 4,249,339 3,011,536 85,840 7,346,715 1,028,540
1965 ... ... 4,439,676 3,199,796 117,049 7,756,521 1,071,020
1956 ........ 4,753,787 2,556,845 75,397 7,387,029 938,596
1957 ... ... 3,845,807 2,433,449 120,089 6,399,345 832,747
1958 . ... .. .. 2,716,876 2,068,627 134,925 4,920,428 667,899
1959 ... .. .. 3,612,638 2,566,950 169,792 6,349,380 896,405

FH—F—-p——"——ﬂrqq-»p-._m—l—’ﬁp—-ﬂ-:lr—-—(!-—d'—_iﬂ—’!—ir-l—ﬂmﬂ—(#p—{r—'ﬁﬁl—(ﬁﬂ—x——f'—rl

ﬁ TELEVISION RETAIL SALES 1}

i e oy ey 'y ), ey 'y ) e iy e ' ) ),y ) o, | ', wmr') ), ' ._,__._—._a,...a._»','_-_._.__-_.-_;,__

Tuble- Console Phono-

Year Portable Combi. Total
1958 ... .o 2,904,135 3,225,191 211,245 6,370,671
1954 ...l 4,007,040 3,183,584 126,410 7,317,034
1955 ... L 4,217,653 3,090,828 112,603 1,421,084
1956 .. ... 4,754,787 2,556,345 75,397 7,387,029
1957 ... 3,976,961 2,486,412 96,847 6,560,220
1968 ... ... L. 2,936,321 2,080,999 122,762 5,140,082
1959 ... 3,361,406 2,224,762 162,508 5,748,676

Source: EIA.
o . { e U L G e L L s e S . e L e L s, e L i S L Y o L L e L Lo
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THE FRENCH BROADCASTING SYSTEM (RTF)
OFFERS YOU FREE OF CHARGE A REGULAR
TRANSCRIBED SERVICE

MUSICAL PROGRAMS

Serious _//

Folk
Popular

</A

WOMEN'S PROGRAMS

Fashion
Cuisine

Home Life —

— EDUCATION

French Lessons

Interviews

AND BY SPECIAL SHORTWAVE FEED
“FRENCH PRESS REVIEW”

These broadcasts are distributed to North
American stations as part of a goodwill
program to promote better understanding
between the peoples of France and America.

THE FRENCH BROADCASTING SYSTEM

PIERRE CRENESSE — Director in North America
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1 ESTIMATED EXPENDITURES OF
NETWORK TV ADVERTISERS
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— BY PRODUCT CLASSIFICATION —
GROSS TIME COSTS ONLY

December  Lil Quarter Jan.-Dec. Jan.-Dec.
1959 1959 1959 1958

Agriculture and Farming..... $ 155,690 % 506,390 $ 1,809,137 % 63,454
Apparel, Footwear and Acces-

SOTIES . iiv i 016,625 3,470,595 7,221,250 5,408,809
Automotive, Automotive Ac-

cessories and Equipment... 3,873,511 14,261,411 46,709,247 52,500,296
Beer, Wine «................ 652,342 1,985,288 6,715,256 6,288,987
Building Materials, Equip-

ment and Fixtures......... 359,514 1,294,716 3,380,407 2,395,117
Confectionery and Soft Drinks 1,828,316 4,458,241 12,982,938 9,324,276
Consumer Services .......... 365,381 1,223,782 3,441,788 2,777,321
Drugs and Remedies......... 7,558,317 22,644,325 74,950,528 58,043,625
Entertainment and Amusement — 12,408 383,278 249,989
Food and Food Products...... 10,297,393 30,511,028 113,099,511 109,205,706
Freight, Industrial and Agri-

cultural Development ... ... 56,680 169,220 404,807 —
Gasoline, Lubricants and Other

FUels «ovireeneannn.. 1,371,556 3,860,900 9,830,669 3,132,351
Horticulture ............... —_ — 219,608 1,007,774
Household Equipment and

Supplies ................. 2,318,834 7,272,776 30,112,185 23,544,658
Household Furnishings ...... 378,533 1,300,040 4,025,729 3,465,904
Industrial Materials ......... 2,188,595 5,632,342 20,980,307 17,879,698
Insurance .................. 715,694 2,859,732 10,270,755 6,944,693
Jewelry, Optical Goods and

Cameras ........oceven.. 2,338,242 5,654,416 13,966,553 12,971,333
Office Equipment, Stationery

and Writing Supplies...... 683,756 1,699,282 1,615,765 6,751,311
Political ............. ... ... — — — 274,290
Publishing and Media........ 21,332 21,332 26,593 848,841

Radio, TV Sets, Phonographs,
Musical Instruments and

Accessories ......... .. .. .. 371,410 1,596,893 5,373,926 8,515,340
Smoking Materials .......... 6,416,374 18,544,357 75,009,215 62,092,208
Soaps, Cleansers and Polishes. 5,595,119 16,969,676 67,140,302 61,475,688
Sporting Goods and Toys..... 337,742 1,421,670 2,999,564 1,762,906
Toiletries and Toilet Goods... 9,072,632 26,297,667 102,311,526 98,921,152
Travel Hotels and Resorts. . .. 58,326 355,203 1,125,861 2,590,983
Miscellaneous ............... 737,551 2,073,762 8,174,825 8,153,688

Total .................. $58,669,469 $17G 027,802 $627 311,630  $566,590,401

Sgurece: TvB, LNA-BAR: Gross Time Cosis Only.,
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PATSULLIVAN AGENCY

Specialists
n
Talent
for

TV

Commercials

248 East 50th Street Celebrity Department
PLaza 5-6220 PLaza 5-6222
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FTV Stations Reporting Profit or Loss | g
i |
lrj By Full and Part Year Operation |
1958 - ;
Pre-Freeze Post-Fireeze
All VHF VHF UHF Total

A. Stations in operation
on December 31, 1958:

Full year operation:

Profit ................... 93 191 27 311
Loss oo 14 104 46 164
Data not available ........ — 3 — 3

Subtotal ............. 107 298 73 478

Part year operation:

Profit ................... — 4 — 4
Loss oo, — 19 4 23
Data not available ........ — 5 — 5

Subtotal ............. — 28 4 32

B. Stations in operation during
1958 but ceasing operations

prior to December 31, 1958..... 1 1 10 12
C. Total stations operating all
or part of 1958.............. 108 327 87 522
1 d f |
t Broadcast Expenses Of 3 TV |
it it
' Ne fworks And 514 TV Stations |
ey ey 'y ) o ) ' ) v ) e ) e ety e ) ) ) ) ) e Sy e ) e )y ) S ey ' \_1.
1958
Networks and Thelr
Owned and Othey
Type of Expense Operated Stations Stations Total
Number of networks ................ 3 _— 3
Number of stations ................ 19 495 514
($ Thousands)
Technical .......... ... ... ... ..... $ 58,008 $ 69,696 3127,704
Program .......... ... ... ... ... 312,649 171,419 484,068
Selling ... 27,020 46,994 74,014
General and Administrative ........ 42,046 130,252 172,298
Total Broadcast Expenses ........ $439,723 $418,361 $858,084

Source: FCC.
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@ U.S. STEEL HOUR

ALTERNATE WEDNESDAYS

“LIVE” FROM NEW YORK

CBS-TV

PRODUCED BY THE THEATRE GUILD
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i SPOT RADIO MARKET VOLUME i
i 1
i 1
i COMPARISONS, 1957-1958 !
‘:-;E—'Q;T-:;':i'—u—U—lHH‘;u-—dF:a‘a—-‘—.x—u—a‘,—al—_a";‘._.'amuud—c\'—a‘:ﬁhas—a';n—.s—-h-!':ﬂ—-a:ﬁ:ﬁ-a—l
— — 1957 — ——— — 1958 — —

No. of Stas. No. of Stas.
Rpt. $25,000 Natl. Spot Rpt. $25,000 Natl. Spot
or more Dollar or more Doltar
Market Time Sules Volume Time Sales Volume
N.Y, NE, NJ. .............. 32 $22,013,448 35 $24,569,699
Chicago ..............c....... 25 11,071,217 26 11,123,235
Los Angeles ................. 26 6,881,370 28 7,340,538
Detroit ...................... 10 6,560,792 11 5,897,405
Philadelphia ................. 18 5,034,286 21 5,041,589
Boston .......... ... ... . ... 15 4,411,043 17 4,234,901
San Francisco ............... 18 4,028,786 18 4,151,804
St. Louis .................... 12 3,660,536 13 3,399,394
Pittsburgh ... ... .. ... ... 18 3,019,252 20 2,819,223
Washington, D. C. ............ 14 2,854,775 17 2,908,160
Cleveland .................... 8 2,624,374 8 2,762,319
Minneapolis-St. Paal .......... 9 2,574,460 12 2,326,788
Buffalo .......... ... ... . ... 12 1,765,858 11 1,522,594
Baltimore ................. ... 13 1,743,023 14 1,778,168
Houston ..................... 11 1,726,763 11 1,771,695
Milwaukee ................... 7 1,432,694 8 1,481,124
Cincinnati ................... 8 2,939,844 7 2,758,008
Kansas City .................. 7 2,132,211 9 1,871,952
Atlanta ....... ... ... ... ..... 14 1,707,650 16 1,668,591
Hartford .............. ... ... 4 1,671,858 5 1,582,400
Dallas ....................... 8 1,679,597 8 1,455,936
Seattle ....................... 11 1,512,989 14 1,342,634
Des Moines .................. 6 1,504,794 6 1,491,723
Indianapolis .................. 6 1,493,597 8 1,405,246
Albany-Schenectady .......... 7 1,317,495 7 1,310,322
New Orleans ................. 11 1,261,849 11 1,113,568
Miami ....... ... .. ... 12 1,239,015 12 1,422,490
Memphis ... oo L 9 1,237,792 9 1,077,497
Providence ................... 10 1,153,789 11 1,075,378
Portland, Ove. ................ 13 1,150,455 14 1,178,796
Omaha ......... ... . .. 7 1,136,809 7 1,048,457
Columbus, O. ................. 5 1,124,029 H 1,242,948
San Antonio ................. 8 1,110,188 8 1,074,125
Louisville .................... 8 1,066,011 8 1,149,173
Nashville .................... 7 980,947 8 975,691
Rochester . ... ... ... ... ... ... 6 956,820 [§ 930,736
Charlotte ........ ... ......... 6 946,128 6 990,218
San Diego .......... .. ... ... 8 911,065 8 864,125
Richmond, Va. ............... 7 853,514 8 832,321
Cedar Rapids ................ 3 828,280 3 859,180
Oklahoma City ............... 7 819,299 8 703,432
Tulsa veevee i 6 795,697 G 636,599
Toledo «vvvvvviv i 4 782,095 4 858,616
Raleigh ...... ... ... ... ... 5 716,137 5 667,772
Syracuse ..........i.iin.. 5 696,484 5 750,282
Sacramento .................. 5 674,081 5 685,593
Birmingham ............ ... ... 11 661,443 11 792,337
Fort Worth .................. 6 659,449 7 693,261
Tampa-St. Petersburg ........ 12 622,410 13 697,206
Norfolk-Portsmouth .......... 7 587,261 7 529,499
Shreveport ........... ... ... ... 8 585,074 7 652,042
(Continiced on Page 87)
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CAMPY’'S CORNER
260 — 5-Minute Spot Carriers
Now in Its Second Year

FEATURING

(AMPY, CHRIS SCHENKEL and THE
SPORTS GREATS OF ALL TINE

HERITAGE
PRODUCTIONS

730—5th Ave. JU 6-6500 New York, N. Y.
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et rer—ee—a—e—t— SPOT RADIO MARKET VOLUME

(Continued from Puge 85)

o 95T — ey 1) R —
No. of Stus No. of Stas.
Rpt. $23,000 Natl. Spot Rpt. $25.000 Nati. Spot
or more Dollar or more Dollar

Market Time Sales Volume Time Sales Volume
Dayton ...... ... .. ... ... 4 580,471 4 555,355
Jacksonville .................. 8 563,638 10 571,534
Spokane ......... ... ... .. ... 6 562,000 8 623,337
Fresno ............oui... 7 561,079 8 607,695
Fort Wayne ................. 4 540,046 4 533,609
Wheeling-Steubenville ......... 7 528,713 7 498,951
Worcester .................... 4 519,169 5 507,714
Little Rock ............... ... 8 516,178 8 474,469
Grand Rapids ................ 6 513,896 6 538,761
Wichita ............ ... .. ..., 5 496,188 6 408,573
Youngstown .................. 7 494,774 8 486,076
Topeka ............iiiii. 4 481,451 4 429,246
Salt Lake City ............... 8 476,005 9 414,756
Knoxville .................... 9 404,809 10 426,099
New Haven .................. 4 397,304 4 394,095
Phoenix ... 9 388,694 12 397,809
AKron ... 4 378,043 4 362,705
Albuquerque ................. 7 372,168 7 357,719
Peoria .......... .. ..ol 5 360,641 5 388,607
Davenport-Rock Island ........ 5 358,982 5 410,638
Corpus Christie .............. 5 349,605 § 388,741
Canton, O. ................... 4 314,212 5 342,559
Flint «..oovein i 6 307,201 6 351,874
Harrisburg ................ ... 5 306,749 5 309,525
Portland, Me. ................ 4 288,952 4 246,130
Kalamazoo ................... 3 285,395 3 327,907
Springfield-Hlyk. ............. 7 285,037 3] 254,825
Charleston, W. Va. ........... 8 278,834 8 218,549
Allentown-Beth. .............. 7 268,221 8 279,376
Duluth-Superior .............. 6 264,867 6 253,028
Seranton ........... ... 6 253,123 G 237,580
Columbia, S. C................. 5 269,166 6 274,747
Amarillo ....... ... . e 5 243,673 5, 240,092
Greenville, S. C. ............. 7 235,825 7 213,590
Madison ..........coniiaiene 3 234,013 3 274,432
Austin ........ ... il 4 232,778 4 240,714
Jackson, Miss. ................ 6 232,745 6 232,232
El Paso ......ovivvennn. 5 227,383 5 195,749
Montgomery .................. 6 226,199 5 339,794
South Bend .................. 3 216,597 3 183,395
Roanoke ......... ...t 5 208,291 8 183,576
Chattanooga .........c.ovov. .t 6 208,199 f 207,689
Stockton ...... ..o 5 205,623 b 236,833
Wilmington, Del. ... .......... 4 199,324 4 180,904
Huntington, W. Va. ........... 6 197,657 6 213,948
TUCSON o ovee i 8 196,791 8 134,070
St. Joseph, Mo. ............... 3 193,732 3 152,959
Bakersfield ...t 6 193,015 7 197,486
Wichita Falls ................ 3 192,408 3 222,517
Utica-Rome .................. 6 191,186 7 211,526
Mobile «.vvvvvii i 6 190,879 6 211,771
Lancaster .........coovvuivvann 3 189,527 5 214,205

SOLRCE: FCC
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For qualitative

facts on
programs
and

audiences

h / 730 FIFTH AVENUE

place o
INTERVIEWS

NEW YORK 19, N. Y,
in the

ULSE, Inec.

LOS ANGELES « CHICAGO - LONDON
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AMERICAN RESEARCH
BUREAU, INC.
400 Park Ave., New York City
Phone: PLaza 1.5577

BROADCAST ADVERTISERS
REPORTS. INC.

750 Third Ave., New York 17, N. Y.
Phone: YUkon 6-8410

R. H. BRUSKIN ASSOCIATES
CREATIVE MARKET RESEARCH
96 Bayard St., New Brunswick, N. J.
Phone: CHarter 9-1800
New York Phone: WHitehall 4-7023

BUREAU OF BROADCAST
MEASUREMENT

96 Eglinton Ave. E., Toronto, Ont.
Phone: HUdson 59464

CROSSLEY, S-D SURVEYS, INC.
405 Park Ave., New York 22, N. Y.
Phone: PLaza 5-1606

ELLIOTT-HAYNES LTD.
515 Broadview Ave., Toronto 6, Ont., Canads
Phone: HOward 3-1144

C. E. HOOPEKR, INC.
375 Park Ave., New York 22, N. Y.
Phone: MUrray Hill 8-2290

INSTITUTE FOR MOTIVATIONAL
RESEARCH
Croton-on-Hudson, N. Y,

Phone: CRoton 1-4721

MARKET RESEARCH CORP.
OF AMERICA
122 East 42nd St., New York 17, N. Y.
P’hone: OXford 7-3540

A. C. NIELSEN COMPANY
575 Lexington Ave., New York 22, N. Y.
Phone: MU 8-1020

FREDERICK PITTERA

ASSOCIATES
500 Fifth Ave., New York, N. Y.
Phone: COlumbus 5-5400

ALFRED POLITZ MEDIA STUDIES.
INC.
527 Madison Ave., New York 22, N. Y.
Phone: PLaza 9-5200

‘_,—u,_n—q--—n—-m-,_._,m,_-,_.,—',_.,_.—H__.t,._‘._.—_.”_._‘,—(”,_{,—-p—wq-—.—.,-——q—-ra,_l

RESEARCH ORGANIZ ATIONS

JA7-sady e i vy e | e Y ey ) g S ) ) s ) | 'y s i e v S e | ey | i) s i v 'y, il

THE PULSE. INC.
{30 Fifth Ave.,, N. Y. 19, N. Y.
Phone: JUdson 6-3316

RADIO REPORTS. INC.
730 Fitth Ave.,, N. Y. 19, N. Y.
Phone: CO 5-7650

RESEARCH CONSULTANTS, INC.
64 Wall St., Norwalk, Conn.
Phone: VOlunteer 6-8224

ELMO ROPER & ASSOCIATES
1271 Ave. of Americas, New York, N. Y.
Phone: PLaza 7-4900

N. C. RORABAUGH CO., INC.
347 Madison Ave.,, New York 17, N. Y
Phone: MUrray Hill 6-2193-4

ROSS FEDERAL RESEARCH CORP
5 E. 35th St., New York 16, N. Y.
Phone: MUrray Hill 4-2068

SCHWERIN RESEARCH CORP.
270 Madison Ave., New York 16, N. Y.
Phone: OR 9-5858

SINDLINGER & CO.
11 E. Hinckley Ave., Ridley Park, Pa.
Phone: LEhigh 2-4100

DANIEL STARCH AND STAFF
Boston Post Rd. & Beach Ave,
Mamaroneck, N. Y.

Phone: OWens 8-0800

TRENDEX, INC.
535 Iifth Ave., New York 17, N. Y.
Phone: MU 2-1182

VIDEODEX, INC.
342 Madison Ave., New York 17, N. Y.
Phone: MUrray Hill 7-8837

]. A. WARD, INC.
8 W. 40th St., New York 18, N. Y.
Phone: BRyant 9-3845

WORLD WIDE INFORMATION
SERVICES. INC.
660 First Ave., New York 16, N. Y.
Phone: ORegon 9-7240

o e e ] o, e o e e e o ] e e by ] e e e e 1 e o ] e e o e e e
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The distinctive sound

of significant events —as they occur.

A new dimension

in radio reporting.

CONTACT: MICHAEL MINAHAN « GEN. MGR.
18 east 50th st., new york 22, pl 2-0650
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| NEWS-WIRE SERVICES

1.

Associated Press
50 Rockefeller Plaza, New York
Phone: PLaza 7-1111
General Manager....... Frank J. Starzel

Asst. Gen. Mgr. for Radio-TV
Oliver Gramling

Secretary ... .. Lloyd Stratton
Radio-TV News Editor.John A. Aspinwall

Broadcast Editorial
Reports, Inec.
252 East 50th St.,, New York 22
Phone: PLaza 9-1373

President............ A. Maxwell Hage

Hearst Metrotone News, Inec.
450 West 56th Street, New York
Phone: PLaza 7-4120
Vice-Pres. & Gen. Mgr..Caleb B. Stratton
Production Director..... John E. Michon
News Editor....... Marshall B. Davidson

Press Association, Inec.
(Associated Press)

50 Rockefeller Plaza, New York
Phone: PLaza 7-1111
President.............. Frank J. Starzel
Vice-President ......... Oliver Gramling
Radio-TV News Editor.John A. Aspinwall

Radio Press
International Inc.
18 East 50th St., New York
Phone: PLaza 2-0650

Ch. of Board............ Nathan Straus
President .............. R. Peter Straus
General Mgr........ ... Michael Minahan
Vice President. .. ... John J. McSweeney
Treasurer .... ............ Fred Dyson
Sales Manager........... John S. Hicks
News & Opera Mgr... ... Lloyd Garrison

Branch Office
10 Picaddilly, London W.I.
Chief ................ .. Noel Bernard

Reuters
229 West 43rd Street, Times Bldg., N. Y.
Phone: BRyant 9-8558
North American Mgr..D. Kimpton Rogers
News Editor................. J. S. Bates

Accountant ......... Marjorie Hathaway

Chief Washington Correspondent
J. W. Heffernan

Telenews
235 East 45th Street, New York
Phone: MUrray Hill 2-5600

General Sales Mgr....... Robert H. Reid
National TV Sales. . ......... Saul Reiss

United Press International
220 East 42nd Street, New York
Phone: MUrray Hill 2-0400

Pres. & Gen. Mgr..Frank H. Bartholomew

1st V.P. & Gen. Bus. Mgr.
Mims Thomason

V.P. & Gen. European Mgr.
Thomas Curran

V.P. & Gen. News Mgr.. . Earl J. Johnson
V.P., Gen. Foreign Mgvr.. .Joseph L. Jones
Managing Editor........ Roger Tatarian
Ass’t Gen. News Mgr.. William C. Payette

V.P. & Mgt. of Client Relations
LeRoy Keller

V.P. & Newspicture Mgr....F. Tremaine
Chicago
400 W. Madison St., Daily News Bldg.,

Phone: FRanklin 2-9000
National Radio News Mgr..Dean C. Miller

World Wide Information
Services, Inec.

660 I'irst Avenue, New York
Phone: ORegon 9-7240
President ... ...... Richard W. Hubbell
V.Pres. ..o Jeff Murray
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In

RADIO

you know
where you're
going with

STORER

DETROIT-WJBK WHEELING-WWVA

TOLEDO-WSPD

CLEVELAND-WJW : PHILADELPHIA-WIBG
L]
.
« MIAMI-WGBS
.

LOS ANGELES-KPOP

® @ ¢ & & ® & & 0 0 0 0 0 ¢ o

STORER BROADCASTING COMPANY

National Sales Offices:
625 Madison Ave., New York 22, N.Y. « 230 N. Michigan Ave., Chicago 1, Ili.
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i Subscribers to NAB TV Code %[
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NATIONAL
ASSOCIATION OF BROADCASTERS

SEAL

OF GOOD

PRACTICE

TELEVISION CODE

In addition to the three major networks, the following 381 =stations and film alTiliates
e subserthers to the NAB TV Code and authorized to use the Seal o Good Practice,
Stations are listed alphabetically aecording to call lelters, as of April 1, 1960,

WABC-TV-—New York, N. Y. WEBM-TV —Indianapolis, Tadiaus
WABI-TV—RBungor. Maine WEGA-TV—Jacksonvillte, Florida
WAFB-TV—Baton Rouge. Louisiuanuy WELIE-TV—Evansville, Indiana
WAGA-TV—Atlantu, Georgin WFIL-TV-—Philadelphia, Pennsylvania
WAGM-TV—Presque Tsle, Maine WFLA-TV—Tampa, Florida
WAKR-TV—Akron. Ohio WIMJ-"TV—Youngstown, Qhio

WALA-TV-—Mobile, Alabuma WIMY-I'V—Greensboro, North Carolina

WALB-"I'V—Alba Gerorgi: WERV-TV—Green Bay, Wikconsin
WANE-TV—Fort Wayne, Indian:a WGATL-'V—Lancaster, Pennsylvanin
WAPIL-TV—Birmingham, Alubama WGOAN-TY—Portland, Maine
WAST—Albany. New York WGEM-T'V—Quiney, Ilinois
WATE-TV—Knoxville/Tennessec WON-TV—Chicago. tllinois
WAVE.TV—Louisville. Kentueky WGR-TV—Buffalo, New York

WAVY- TV Portsmouth. Virginia, WHAS-TYV
WBAL-TV-—RBaltimore, Mary
WHBAP-TV—Fort Worth, Tex

Louisville, Kentucky
WHBEF-TV—Rock Island, Illinois
WHDH-TV—Boston, Massachusetts

WBRBAVY-PV—Green Bay, Wisconsin WHEC-TV—Rochester, New York
WBBM-TV-—Chicago, Illinoix WHEN-TV—=Xyracuse, New York
WHBEN-TV—Buffalo, New York WHIOQ-TV—Dayton. Ohio
WBIR-T'V—Knoxville, Tennessee WHIS-TV—Bluefield, West Virginia
WBKB—Chiecago. Ilinois WHIZ-TV—Zanesville, Ohio
WRBNS-TV-—Columbus, Ohito WHO-TV—Des Moines, Towa
WRBRC-TV—Birmingham. Alabama WIHTN-TV-——~Huntington, Wesl Virginia
WBRZ—Buaton Rouge. Louistana WIBW-T'V—Topeka, Kan
WRTV—Charlotte, North Carolina WIIC—Ditishargh, Pennsylvania
WBTW—Florence, South Carolina WIMA-TV—Lima. Ohio

WBZ-TV- . Massachusetts WINK-TV—F1. Myers, Florida
WCATU-TV—Philadelphia, Pennsylvania WINR-T'V—Uinghamton. New York
WCAX-TV—Burlington. Vermont WIS- '[‘\ —Columbia. South Carolina
WOBS-TV—New York, N. Y. 8 —Madison, Wisconsin

WCCO-TV—DMinnenpolis, Minnesoti H- Indianapolis. Indiana
WCDC—Adams, Massachusefts WISN-TV—Milwatlkee, Wisconsin
WOIA—Champaign, Hinois WITI-'TV—Milwaukee, Wisconsin
WOKT—Miami. Florida WJIACTI'V—Johnstown. Pennsylviania
WONY-I'V—Watertown., New York WJAR-TV—DProvidence, Rhode Talind
WCPO-TYV—Cincinnati, Ohio WJRBK-TV-—Detroit, Michigan
WCSC-TV-—Charleston, South Carolina WITM-TV—TLansing. Michigan
WOCSH- TV—Pmlhmd Maine WIRT—Flint, Michigan
WCYB-TV—Bristol. Virginia WJITV—Jackson, Mississippi

WDA K-TV—Kan L)l\ Missonri WJIW.-TV—Cleveland, Ohio
WDAN-I'V—Duanville, INinois WIXT—Juacksonville, Florida
WDAU-TV—Scranton, Pennsylvania WJZ-TV —Bultimore, Maryland
WDAY-TV—TFargo. North Dakota WEKBN-TV—TYoungstown, Ohic
WDBJ-TV—Roanoke, Virginia WKBT—T.a Crosse, Wisconsin
WDBOQ-TV—O0rlando, Flortdi WHKBW-TV—Buffalo, New York
WDEF-TV—Chattanooga, Tennessee WERKJG-TV—¥ort Wayne, Indian:
WDSM-TV—Duluth, Minnesota WHKNX-TV—=Saginaw, Michizgan
WDSU-TV-—New Orleans, Louisiana WHKRC-TV—Cincinnati, Ohio
WEAU-TV—Euu Claire. Wiseonsin WKRG-TV-—DMobile, AlJabama
WEEK-TV—7Peoria, Hlinois WHKSTT-TV—New Castle, Pennsylvania
WEHT—Henderson. Kentucky WHKTV—Ultica, New Yark
WESH-TV—Daytona Beach, Florida WKY-TV—0Oklahoma City, Oklauhoma
WEWS—Cleveland, Ohio WKYT—TLexington, Kentucky
WFAA-TV—Dallas, Texas WKZO-TV—Kalamazoo, Michigan

WFBG-TV—AIltoona, Pennsylvania WILACTY—Nasghville, Tennesseo
(Continued on Page 34)
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WLBT——Juckson, Mississippi
WLBZ-TY—DBangor, Maine
WLOF-TYV—Orlando, Florida
WLOS-TV—Axgheville, North Carolina
WLHC-TV—Marguette, Michigan
WLUK- l\fM arinette, Wisconsin
WLVA-I'V—Lyne hhul" Virginii
WELW-A—Atlunta, Georgia
WLW-C—Columbus, Ohio
WLW-D—Dayton, Ohio

WLW-I—Indianapohs, Indian:
WLW - T—Cincinnati, Ohio
WLYH- . Pennsyivania

WMAL-TV—Washington, D. ¢,
WMAR-TV—Baltimore, Maryland
WMAZ-TV—Muacon, Georgia
WMBD-'T'V—Peoria, llinois
WMCOCT-—Memphis, Tennessee
WMSL-TY . 1L
WMT-TV—Cedar Rapids, lowa
WMTV—DMudison, Wisconsin
WMTW-TV—Poland Spring, Maine
WNBC—New Britain, Connecticut
WNBE-TV—DBinghamton, New York
WNBQ—Chicago, llinois
WNCT—CGreenville, North Carolina
WNDU-TV—South Bend, Indiana
WNEM-I'V—Day City, Michigan
WNEP-TV—Scranton. Pennsylvania
WNHC-TV—New Haven, Connecticut
WOAIL-TY San Antonio, Tex:
WOAY-TV—0akhill, West Virginia
WOC-TV—Davenport, lowi
WOIL-TV—Ames, [own
WOOD-TV—Grand Rapids, erhl:,nln
WOW-TV—Omaha, Nebr,
WPBN-TV—Traverse City, ‘\Iu hgan
WDPTX—New York, NU Y.
WPRO-TV—Providence, Rhode Island
WPSD-TV—Paducah, Kentucky
WPST-TV—Miami, Florida
WRATL-TV—Raleigh, North Caralina
WRBL-TV—Columbus. Georgin
WRC-TV—Wuashington., D, C.
WRCA-TV—New York, N. Y.
WRCV-TV—Philadelphia, Pennsylvanii
WREC-TV—Memphis, Tennessee
WREX-TV—Rocikford, IHinois
WRGB—~S8cheneclady. New York
WROC-TV—Rochester, New York
WRVA-TV—Richmond, Virginia
WSAU-TV—Wausau, Wisconsin
WSAZ-TV—Huntington, West Virginia
B-TV—Atlanta, Georgia
WSBT-TV—South Bend, Indiana
WSFA-TV—Montlgomery, Alabama
WRIX-T Nashvitle, Tenn.

WSJIS-TV-—Winston-Salem, North Carolina

WSJV—Elkhart, Indiana

WRLS- in
WSM-TV—Nashville, Tennessee
WSOC-TV—Charlotte, North Carolina
WSPA-TV—Spartanburg, South Carolina
WSPD-TV—Toledo, Ohio
WSUN-TV-—8&1. Petersburg, Florida
WRVA.TV—Harrisonburg, Virginia
WRYR-TV—Syracuse. New York
WTAE—Piltsburgh, Pennsyivania
WTAP—Parkersburg, West Virginin
WTAR-TV—Norfolk, Virginia
WT'CN-TV—Minneapolis, Minnesoli
W-TEN—Albhany. New York
WTHI-'TV—Terre Haule, Indiana
WTIC-TV—Hariford,Connecticut
WTMJ-TV—Milwaukee, Wisconsin
WwWTPOC-TV—Savannah, Georgia
WTOK-TV—Meridian, Mississippi
WTOL-TV—Toledo. Ohjo
WTOM-TV—Cheboygan, Michigan
WTOP-TV—Washington, D. C.
WTPA-TV—Harrisburg, Pennsylvi
WTRF-TV—Wheeling. West Virg!
WTVC—Chattanooga. Tennessea
WTVD—Durham. North Carn’ina
WTVJ-—Miami, Florida
Columbus, Georgia
WTVN-—Columbus, Ohio
WTVP—Decalur, Illinois
WTVT—Tampa, Florida
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WTVW—Evansville, Indiana
WUSN-TV—Charleston, South Cavolina
WV EC-TV—Norfolk, Virginia
WVET-TV—Rochester, New York
WV UE-~—New Orleans, Louisiana
WWJ-TV . Michigan
WWL—New Orll'dus Lomsiana
WWTV—Cadillac, Michigan
WXEX-TV—Petersburg, Virginia
WXYZ-TV—Delroit, Michigan
KABC-TV—T.08 Angeles, ifornin
KAKE-TV—Wichita, Kunsas
KALB-TV—A lexandria, Lo
KARD-TV—Wichita, Kan
KARK-TV—ILittle Rock, Arkansus
KAYS-TV—Hays, Kansas
KBAK-TV—Bakerstield. Californii
KBAS-TV Cphrata, Washington
KBHS-TV—>Medford, Oregon
KBMB-TV—Bismarck, North Dakota
KBOIL-TV—Boise. Iduhio
KBTV—Denver, Colorado
KCBD-TV—Lubbock, Texas
KCEN-TV—Temple, Texas
KCIX-TV—RBoise, Idaho
KCMO-TV—EKansas City, Missouri
KOMT—A lexandrii, Minnesota
KCOP—Los Angeles, California
KCRA-TV—Sacramento, California
KCRG-TV-—Cedar Rapids, Towa
K(C8J-TV—Pueblo, Colorado
KCTV—San Angelo, Texas
KDAL-TV—Duluth, Minnesota
KDIX-TV—Dickinson. North Dakota
KDKA-I'V—Pittsburgh, Pennsylvania
KDUB-TY—Lubbock, Texas
KDUH-IV—Hay Springs, Nebraska
KEDY-TV—Big Spring, Texas
KELO-TV-—SRjoux Falls, South Dakota
KDLO-TV—sioux Falls, South Dakota*
KPLO-TV ioux lfalls. South Dukota®
* (Satellites of KELO-TV)
KELP—EI! Paso, Texas
KENS-TV—-8an Antonio. Texas
KEPR-TV—Pasco, Washinglon
KERO-TV—Balkersfield, Californi
KETV—Omuha, Nebraska
KEY-T—Suanta Barbara, California
KI'BC-TV—Cheyenne, Ywyoming
KFDA-TV—Amarillo, ‘texas
KFDM-TV—DBeaumont, Texas
KFDX-1V—Wichita Falls, Texus
KFEQ-TV—St. Joseph, ) "mui
KFJZ-TV—TFort Worth, T
KiIMB-TV—San Diego, C .«hl’m niu
KFRE-TV—Fresno, California
KFSD-TV—=~an Diewo, California
KEVS-PV—Cape Girardeau, Missourt
KFYR-TV—Bismarck, North Dukoti
KGBT-TV—Harlingen, Texas
KGGM-TV—Albuguergque, New Mexico
KGHL-TV—mBillings, Montana
KGLO-TV-—Mason City, fo
KGMB-TV—Honolulu, Hawaii
KGNC-TV—Amarillo. Texas
KGO-TV—=San Francizeo, Californiny
KGW-TVv—DPortland, Oregon
KHBC—Hilo, Hawaii
KHOL-TV—EKearney, Nchraska
KHOU-TV-—Houston, Texas
KHPL-TV-—Hayes Center, Nebraska
KHQ-TV—Spokane, Washington
KHQA-TV—Hannibal. Missouri
KHSL-TV—Chico, California
KHVH-TV—Honolulu, Hawaii
KI1D-TV—1Idaho Falls. Ikiaho
KIEM-TV. 5 ia
KIMA-TV—Yakima, Washington
KING-TV—Seattle, Washington
KINY-TV—Jlunean, Alaska
KIRO-TV—Seattle, Washingion
KIVA—Yuma, Arizona
KJEO-TV—Fresno, Californin
KKTV—Colorado Springs, Colorado
KLEW.-TV—Lewiston, Idaho
KLFY -TV—Lafayette, Lonisjana
KLIX-TV—Twin Falls, Idaho
KLTV—Tyler, Texas
KI.Z-TV—Denver, Colorado

i
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KMAU-T'V—Watluku, Hawaii KSLACIY—Shreveport. Louisiana
KM BC-T\'—K:_msas City, Missouri KaTF—Scotisbiufi, Nebraska

KMID-TV KsTP- Minneapolis, Minnesoti
KMJ-TV-—Fresno, California KSWO-TV—Lawton, Oklahoma
KMMT—Austin, Minnesota KSWS-T'V—Roeswell, New Mexico
KMOS-TV—Sedalin, Missouri KSYD-TV—Wichita Falls, Texis
KMOT-—Minot, North Dalkota KTBC-TV—Austin, Texaus
KMOX-TV—St. Lonis, Missouri KTBS-TV—Shreveport, Louisiana
KMSO-TV-—Missoula, Montuna KTHV . Arkansas
KMTV—Omaha, Ncbraska KTIV—S8ioux City, lowa
KNOE-TV—Monroe, Louisiuna K ITNT-TV—Tacoma, Washington
KNOP—North Platte. Nebraska KTRE-TV—Lufkin, Texas
KNOX-TV-—Grand Forks, North Dakota KTRK-TV—Houston, Texas
KNTV-—San Jose. California KTSM-TV-—EI Paso, Texas
KNX 5 geles, California KTTS-"TY—Springlield. Missouri
KOA-TV—Denver, Colorado KTTV—Los Angeles, California
KOB-TV-—A Ibuguernite, New Mexico KTVA-TV-—Anchorage, Alaska
KOIN-TV—Portland. Oregon K'TVB—DBoise. Idaho
KOLD-TV-—Tuecson, Arizona KTVE—EI Dorado, Arkansias
KOLN-TV—Lincoln. Nehraska KTVH—Wichita, Kansas
KOMO-TV—Seattle. Washington KTV I—8t. Louis. Missouri
KONO-TV—S%an Antonio, Texas KTV K—Phoenix, Avizona
KOOL-TV—PFhoenix. Arizona KMV T—=Ralt Lake Cily, Utah
KOSA-TV-—O0Odcsza. Texas KTVU Oal\l'm(l California
KOTA-TV—Rapid City. South Dakola KTwD- IV =per, Wyoming
KOTI—Klamath ¥alls, Oregon KUMV-TV —V\ illiston, North Dukota
KOTV—Tulsa, Oklahoma. KUTV—salt Lake City, Utah
KPAR-TV—Swectwaler, Toxus KVAL-TV fugene, Qregon
KPHO-TV—Phoenix, Avizoni. KVAR—7Phoenix, Arizona
KPIC—Roseburg, Oregon KVER—Clovis, New Mexico

§ rancisco, California KVEKM-TV—Monahans. Texas
KPLC-I'V—Take Charles, Louisiani KVOA-TV—Tueson, Arizona
KPRC-TV—Houston, Texas KVOO-TV—Tulsa, Oklahomi
KPTV-—Portland, Oregon KVOSK-TV—RBellingham, Washingion
KRBC-TV—Abilene. Texas KVTV—Sioux City, Towa
KRCA—ILos Angeles, California KXABTY —Aberdeen, South Dalkotn
KRDO-TV. o KWTV—0Oklahoma City. Oklihonia
KREM-TV—Spokane, Washinglon KWWL-TV—Witerloo. lowa
KREX-TV—Grand Junction, Coloride KXGO—¥Fargo, North Dikoti

Valley City, North Dakota

KREY-TV-—Montrose, (} o[(n ado KXJB-T
KRGV-TV—Weshico, Texas KXLY-TV—Spokane, Washington
KRIS-TV—Corpus Chr KXTV—Sacramento, California

KRLD-TV—Dallus, Texas KYW-TV—~Cleveland, Ohio

KRNT-TV—Des Moines. Towa. KZTV—Corpus Christi, Texas
KROC-TV—Rochester, Minnesoti Number of Code Stations. ... .. ..., 38t
KROD-TV—l Paso. Texus Nun:lwr of Networks. ..., ... .. 3
KRON-TV—S&an F eisco, California

KSBW-TV—&alinas. California TOTAT 384
KSBY-TV—San Luis Obispo, Californin Noumber of Code Film Affitiates, ... b
KSD-TV—S&{. Louis, Missouri

KSL-TV—8alt Lake City. Utah GRAND TOTAL. ... . .. ..... 105

Members of the Alliance of Televisiecn Film Producers, Inc.

Ben Fox Prodictions, Ine. Fiving A Pictures Muork VIT, Ltd.
440 North Kenter 10000 Riverside Drive 4024 Radford Ave.
Los Angceles 49, Calil. N. Hollywoond, Calif. N. Hollywood. Calil.
Brennap-Westgzade Productions Four Star Television ?].';III (l{:)llu(?‘,a];;'l]ilr;:)“]')Il:‘v‘\(; Ine.
151 Kl Camino Drive F030 Radford Ave. Beverly Hills, Cahf.
Beverly Hills, Calif, N. Hollywood, Calif.

Overtand Productions, Inc.
California Studios, Ine, Gallu Producetions, Inc. Revue Studios
650 N. Bronson Ave. N. Las Palmas Ave. Universal City, Calif.
Hollywood 4, Calif. Hollvwood 38, Culif.

Revue Studios
Universal City, Calif.

Desilit Productions Tack Chertok Television Ine.

TRO N, Gower St 10202 Washington Blvd, Wyttt Earp Enterprises, Tne.

Hollywood 38, Califl. Culver City, Calif, 151 Kl Camino Drive
Beverly Hitls, Calif.

Filmaster Producltions, Ine. Jack Wreather Organization C elevic e T

4150 Rudlord Ave. 270 N. Canon Drive Z“-:I;\.)_i' :l‘(”\“l\l”:\'gml;:;)?l]';llr\na Tne.

N. Hollywood, Calif. Beverly Hills, Calif. Ho‘l‘l‘\'\.\'ood‘ ‘46. Cu’l‘iﬂ ’

Independent Producers

California Nautional Productions Herts-Lion Productions, Ine. Raereen Gems, Ine
663 Tiftl ve. 845 N. Scward 711 Filth A\::- ’
New York 22, N. Y. Holly wood 38, Calif. New York o V.N Y.
CBS Films, Ine. Key Productions

Mad 8H44 Sunsel Blvd.
New York 22, N. Y, Holly wood, Calif.
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Speaking
for
ALCOA

Brooke Taylor

ON MONDAY NIGHT

o Star-Studded Entertainment
o Award-Winning Series
NBC-TV 9:30-10:00 EST

ON TUESDAY NIGHT >

o An Exciting Journey into

the Unknown
e Year’s Most Intriguing Series
ABC-TV 10:00-10:30 EST

e

'BOTH SHOWS BROUGHT TO YOU BY
ALUMINUM COMPANY OF AMERICA

FULLER & SMITH & ROSS INC.
Advertising and Marketing
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FCC: 25th ANNIVERSARY
...U. S. Still Leads The World

FREDERICK FORD

Chairman, Federal Communications Commission

THE 25th anniversary of the Federal

Communications Commission,
1934 to 1959, afiords me, in the name
of the Commission, to pay tribute to
American imagination and ingenuity
which have made the United States
a world leader in telecommunication.

Among some of the major events
that have transpired in the Commis-
sion’s quarter century were: radio
authorizations have practically multi-
plied by that number of years—from
slightly more than 100,000 at the
close of the first year to nearly 2.5
million today. Radio stations of all
kinds have increased from 51,000 to
more than 507,000 and currently rep-
resent the use of about 1.8 million
transmitters. From 600 stations, all
AM in 1934, broadcast authorizations
collectively today exceed 10,000 of
which 3,500 are AM and over 970
and 930 are TV and FM respectively.
The number of broadcast receivers
has soared from 18)2 million to more
than 200 million. Almost two-thirds of
the world’s total are in the United
States. This country now has more
sets than people and almost three

times as many sets as it has automo-
biles.

The only broadcast service in 1934
was AM. Reqular FM and TV service
started in 1941, The result is that. as
of June 1959, there were more than
5,400 authorized broadcast stations
3.500 AM, 971 TV and 934 FM) not
counting about 4,700 remote pickup
and other auxiliaries. Of these, 3.377
AM, 767 TV and 776 FM stations held
operating authorizations. Included
were 224 non-commercial education-

97

al station authorizations, 59 TV and
165 FM, of which 43 and 154, respec-
tively. had authority to operate. The
number of TV channel allocations for
educational use has increased from
242 in 1952 to 259 today.

At the close of fiscal 1959, out-
standing broadcast authorizations
totaled 10.120. which was a gain of
1.083 collectively for the year.

Concerned with the revelation of
unsavory operations in the broad-
casting field dealing witu quiz shows,
payola, offensive commercials and
unbalanced programs, the Commis-
sion is engaged in public proceed-
ings to reappraise its role in radio
and TV to determine how best to hold
its station licensees responsible for
better serving the public. This is
bringing helpful comment and sug-
gestions by religious, educational,
women's, civic, business and other
groups and individuals who are con-
cerned by some elements of broad-
cast fare now invading the home.

Radiobroadcast is the magic medi-
um that brings information, educa-
tion, religion and entertainment into
our homes. Television adds image—
even in color—to the family enjoy-
ment. What is more, the American
system of broadcasting is by private
enterprise, and the Government does
not censor programs or exact fees for
broadcast receiver use.

Consequently, the Commission
salutes not only those who have
made possible the phenomenal tele-
corrmunication accomplishments of
the past quarter century but also
those who are working on still bigger
things to come.
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ROBERT STACK

“THE UNTOUCHABLES”
ABC-TV
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the “watchword’ for reliable service

America’s

largest selection

PRECISION TIMING INSTRUMENTS

FOR RADIO
TV +* FILMS

Models 105PN—107N

Full minute span with more
definition on the minutes!
Single dial reference for both

minutes and seconds retains

the mechanics familiar
to Radio and TV but
this Minerva timer is
much easier to read
and use. For spot tim-
ing, timing program sea-
ments, etc. Two models

Y with alternate methods

4 of Start-Stop-Start . . .

A flyback to zero.

Official Timers
CBS — NBC — ABC
Networks

Electronically tested

Scientifically proven
accurate

1

{

I

{

I

1

i

1

1

1

I

1

!

i

1

1

I

1

1
Exclusive, Non-breakable, ““Coil |
Spring”” Mechanism for Economy, i
Dependabifity, Unexcelled Accu- |
racy. The result of 20 years of engin- |
eering research, Minerva ’'coil’’ con- |
struction assures endless timing pre- |
cision with fess wear or friction . . . |
without need of costly adjustments or I
repairs . . . under rugged continuous ]
usage. I
I

l

1

|

|

|

i

)

5%
Model 222
For ““On the Air""! Red
dial gives ‘‘time left to
go’’ without written or
mental calculations—
sweep hand in seconds,
small hand in min-
utes. Easily set for
any time period
up to one hour
Black dial for con-
ventional stop-
watch use with

Lifetime Guarantee. Coils employed
in Minerva Mechanisms are uncondi-
tionally guaranteed for the life-span
of the timer against breakage or
wear. In addition, should any Minerva
timer fail to give satisfaction within
one year because of defective mate-
rial or workmanship, the timer will
te completely repaired or replaced
without charge.

10-Days Free Trial. Select
any Minerva timing instru-
ment and try it under your
own working conditions
for a full ten days. If
it does not serve your
purposes as well or bet-
ter than any other in-
strument, simply return
it. There will be no
charge, no obligation.

Models 106F—106

For Film-making, Filmmeter and Fifth-
Second Timer! This specially designed

We are timer has regular fifth-second scale, plus
headquarters 90-ft and 36-ft per min. scales to register

footage for 35mm. and 16 mm. film. Long
for sfop watch hand completes ane revolution in 60
repairs & seconds, small hand registers up to 30
servicing — minutes. Time out feature. Perfect fly-

back guaranteed for life. Model 106 has
all makes —

fifth-second scale only. Both availabie in
regular or large size.

Write, Dept. TV, RIGHT NOW for complete catalog.

M. DUCOMMUN COMPANY

Specialists in Timing Instruments Since 1858
580 Fifth Avenue, New York 36 @ Plaza 7-2540

OUR 100TH YEAR OF PRECISION TIMING SERVICE

prompt service
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RADIO AND TELEVISION

i TELEPHONE NUMBERS

!

{ 1
| IN NEW YORK 1
1 1
H H : Henry 1. Christal ... ............ MUrray Hill 8-4414
AM Radio Stations Thomas F. Clark Co. Inc.... . [ /. Judson 2-1622
- Continentat Radio Sales.... ... .. MUrray Hili 7-686
.SUsrq.uAiIE?:or;z ;_gggg Donald Cooke, Inc......... .. .. .. ... JUdson 2-2727
________________ PlLaza 1-2345 Devney & Co........................ YUkon 6-4390
lllllllll Plaza 7-0880 Robert Eastman ......... ...........PlLaza 9-7760
) WHltc Plains 9-6400 Eveyett—McKinney, [rc. . . Plaza 3-9332
_______ MAyfair 3-1240 Forjoc TV, dnc.......... ... .. .. Judson 6-3100
“IVanhoe 1-8000 Melchor Guzman Co., Inc. ..Clrcic 7-0624
_____ Clrcle 6-3900 H-R Representatives, Inc.... .. ... ..... PLaza 9-6800
JUdson 2-7000 Headley-Reed Co. ......... .. ......... YUkon 6-5800
" Ploneer 6-6700 Gill Perna Inc.. ............... ...Templctqn 8-4740
 MOnument 6-1800 Arthur H. Hagg............ . ...MUrray Hitl 2-8365
) MU 8-1500 George P. Hollmgbery Co... ....... OXtord 5-5560
MUrray Hill 8-1000 The Katz Agency, inc................ fUdson 2-3200
_____ ~ YUkon 6-7000 Robt. S. Keiler, Inc.. .. ... W‘A 4-6599
"'NEw Rochelle 6-0800 The Meeker Co., Inc....... ... .. MUrray Hill 2-2170
______ BArclay 7-3260 NBC Spot Sales..... ............. . Clrcle 7-8300
" "WHitchal! 3-3600 Pan American Bestg. Co..... .. . MUrray Hill 2-4500
..LOngacre 4-8000 John E. Pearson Co................... PlLaza 1-3366
______ Clrele 5-7979 Pcters, Griffin, Woodward. . .. .. . . Y 6-7900
______ ) OXford 7-5763 Edwgrd Petry & Co., Inc..... ... ,MUrray Hill 8-0200
" LAckaowanna 4-1100 Radio-TV Representatives. .. ... .. MUrray Hill 8-4340
__________ Clrcle 7-8300 Paul H. Raymer Co., Inc.... ......... Plaza 9-5570
. DEfendcr 5-1600 Venard, Rintoul & McConnell. ... MUrray Hill 8-1088
Walker-Rawalt Ca., Inc.. .. _...MUrra¢ Hild 3-58:0
s Select Sta. Reps..................... PlLaza 8-1850
™M Rad'“ Stata””s Weed Radio Corp.. . ... .. ... ..PLaza 9-4700
WABC-FM SUsquehono 7-5000 Adam J. Young, lnc. . . .PLaza 1-4848
WBAI-FM | R OXford 7-2288
WCBS-FM ... PLaza 1-2345 . - .
WEAS-FM WHite Plains 9-6100 Adverusmy Aqenczcs
ey e o |
SN e anhoe '- Anderson & Cairns, Inc.. .. MUrruy Hill 8-5800
VV:ARA&A;LM .............. . MUrray Hill 8-1000 N.W. Aver & Son. tnc... . _ PL 7-5700
EM o Clrcle 7-8300 Ted Bates & Co........... ... ... Judson 6-0600
WNYC-FM ... WHitehall 3-3600 Botten. Barton. Dursfine & Osbarn ..ELdorado 5-5800
\V&\IIO)EAF?« ------------ S -LOngacre 4-8000 Benton & Bowles, Inc....... ... ... ..., JU 2-6"00
QXR-FM ... .. LAckawanna 4-1100 Leo Burnett .. ... . ... .PLaza 9-5959
. . . Campbell-Ewald Co., Inc........ MUrray Hill 8-3400
Televisign Staticons Cohen, Dowd & Aleshire, Inc.. . ...... OXford 7-0660
Compton Advertising, Inc.. .. PL 4-1100
WARC-TV SUsqur-anna 7-5000 Cunninghomy & Walsh, Inc... . MUrruv Hill 3-4500
WNEW-TV . . . . .LEhigh 5-1000 Dancer-Fitzgerald-Sample ... ..... ... ORegon 9-0600
WCBS-TV .. .. Plaza 1-2345 D’Arcy Advertising Co. .PLaza 8-2600
WNTA BArclay 7-3260 Doherty, Clifford, Steers & Shenfield. .. .YUkon 6-6500
WOR-TV . . . . LOngacre 4-8000 Donahue % Coe, Inco............ Olumbus 5-2772
WPIX . MUrray Hill 2-6500 Doremus & Co... ............... WOrth 4-0700
WRCA-TV ... ... ... Clrcle 7-8300 Roy S. Durstine, Inc ....TEmpleton 8-4600
Frwin Wasey, Ruthrauff & Ryun ........ .0OX 7-4500
William Esty & Co................... OXford 7-1600

National Networks

American Broadcasting Co.......SUsquehanna
Calumbia Broadcasting System. . ...... Plaza
Keystane Broadcasting System.......ELdarado
Mutual Broadcasting System......... BRvant
National Broadcasting Co.. . ....... Chicle

7-5000
1-2345
5-3720
9-7600
7-8300

Station Representatives

Avery-Knadel, Inc. ........ ... ...... JUdson 6-5536
Charles Bernard ............... ... .. Clrcle 6-7242
Hil F. Best....... .......... . .LExington 2-3783
John Blair & Co.......... ... ... .. ... PLaza 2-0400
Blair TV Assoc.... ..... ... .. . ..PLaza 2-0400
Bogner & Martin. ... ... ... .. . .MUrray Hill 9-2586
Guy Bolam P, o BE 4-7280
The Bolling Co., Inc.................. YUkon 6-4545
The Branham Co............ . .MUrray Hill 2-4606
Burn-Smith Co., Inc . MUrrav Hi'l 2-3124
CBS Radio Spot Sales. ... ............ Plaza 1-2345
CBS TV Spot Sales..... .............. Plaza 1-2345

100

foote, Cone & Belding................ YUkon

Albert Frank-Guenther Law ... ..... COrtlandt 7-5060
Fuller & Smith & Ross, Inc.. .. ... .. .. ...JU 2-9000
Fletcher Rlchqrds Calkins & Holden. JUdson 6-5400
Gardner Adv. of N. _MUrrav Hitf 9-2424
Geyer, Morey, Madden & ‘Ballard, Inc.. . Plaza 1-3300
Gront Advertising ...... ...... ... 0X 7-5800
Grey Adv. Agency, Inc......... ... ... Plaza 1-3500
Kastar, Hilton, Chesley, Clifford &

Atherton ... .o Plaza 1-1400
The Joseoh Katz Co..... ... ..MUrray Hill 7-0250
Kenyon & Eckhardf, Inc.... ... ... ... YUkan 6-9000
Ketchum, McLeod & Grove. .. L. ......MU 7-5640
Kudner Agency, Inc...... _MUrray Hill 8-6700
Al Poul Lefton Co., Inc........... MUrray Hill 9-7470
Lenncn & Newell, Inc... .. .. . MUrray Hill 2-5400
MacManus, John & Adams. ... .. ... .. Plaza 9-5600
Marschalk & Pratt Co...... . . .. . ... ... OXford 7-4250
). M. Mathes, Inc..... ... . ... .LExington 2-7450
Maxon, Inc.. ... ... Plaza 9-7676
McCann-Erickson, Inc. . ..........0Xfard 7-6000
Mogul, Wiliiams ‘& Saylor .......... TEmpleton 8-7100
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