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It could be said that television is an indus-
try without an inventory. For no other i

dustry consumes its principal commodity
— or the talents of those who create it —

faster than televis

The need for such an inventory is the rea-
son why this year for the first time a
selected group of promising writers and
directors has been working in the medi-
um’s pioneer laboratory for the develo

ment ol creative talent—the CBS Television
Workshop. Under the guidance of one of
television’s best-known producers, Albert
McCleery, they have been attending semni-
nars, learning the arts of television writing
and directing, and fathoming the mystery

of control rooms and electronic cameras.

Most of them have come to th. Workshop
with previous prolessi

in telev but with a background of
demonstrated talent in other media — in
fiction. the community theatre, the off-

1. They are now being

given a chance first to see how things are

done and later to show what they can do
in a series of hour-long dramatic pro-

grams on the CBS Television Network.

Essentially the CBS Televis

a testing-ground for talent. It is intended

to provide a reservoir of creative people

who may be counted on to bring to televi-

sion new prospects for fresh, original and

exciting entertainment. And, incidentally.
it should also be very well worth
seeing on vour television screen

one of these Sundays.
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The prestige of yotur station depends,
* toalarge degr he quality of i

to a large degree, on the qualily ol 1ts
]

news programs,

The quality of the news programs
@ .
FAC I depends ou the source which gathers
@

and distributes the news.

There is no better source than

THE ASSOCIATED PRESS, whose

FAC I ®  unmatched facilities and talent assure
®

you of the best in day-to-day coverage

and handling of the news.

CONCLUNION: ity S rrse

-

530 Rockefeller Plaza
New York 20, N. Y.
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FOREWORD

HE electronic media has definitely

established itself as a dominant in-
fluence on the foundation of public
opinion. Broadcasting’s future was
never brighter and will only tend to
move forward in all important direc-
tions. As the industry’s chief chronicler
of statistical achievements in broad-
casting during the past year, these
pages of our 23rd edition of Radio
Annual Television Year Book depict
highlights of the progress and growth
of this surging industry.
Therefore | salute the countless con-
iributors who made this outstanding
volume pessible and our many indus-
try friends who are diligently working
on stiil bigger and better things to
come in the broadcasting media.

%&2 (ol eiallET

Editor und Publisher
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Rir Force
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THE
SIGNATURE
THAT SELLS

See that signature?

The C is for Chuck.

The G is for Goldstein.

The selling success is for you

and your clients...because

Chuck Goldstein Productions

has the specialized talent and
experience to work with you

to create and/or produce
outstanding musical commercials...
straight dramatic commercials
with top New York talent...and
imaginative presentations in sound.
Large national agencies,

regional advertisers, and

small local accounts alike

have found the CG services
valuable and effective.

You will, too. Call collect and
discover how they can help you.

CHUCK GOLDSTEIN PRODUCTIONS, INC.
730 Fifth Avenue - Suite #600 - New York 19. New York + JUdson 6-7477
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"THE COMMONWEALTH
OF NATIONS™ — « «ie or 14

hall-hour TV films on the various peoples,
places. cultures and traditions of the mem-

bers of this great family of nations,

"TOPIC"— A series of 13 quarter-

hour TV films showing the British people
at work and play . . . as seen through the

eves of two Americans visiting Britain.

"BRITISH CALENDAR™ ...

ter-hour TV news magazine released monthly,

and Teaturing the news events and happenings

feonn Britain and the Commonwealth.

TELEVISION NEWS . .icc o one minuie vews

films issued approximately every week that help to keep

your viewers up-to-date on the news stories of Britain.

“LONDON BRIDGE" ...c:...

radio tapes issoed every week consisting of dra-
il e 1|tln‘ill1|rr:1.||'iu.h, ileryiews  with ||I'i=||li-
nent British and Awievican leadevs. amld Trank

comversalions with British peaple,

VLI MATERIALS FREE EXCEPT FOR

SHIPPING CHARGES ON FILMS FOR

FURTHER INFORMATION SEND FOR
FREE CATALOGS

BRITISH
INFORMATION SERVICES

45 Rockefeller Plaza

New York 20, N. Y.
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Creators . ..
Producers . ..

of Musical Commercials

Arnold Bread Pepsodent

Blue Bonnett Margarine Peter Paul Mounds

Chiquita Banana Phillies Cigars

Ford Cars & Trucks Pond’s Angel Skin

Charmin Tissue Post Cereals

Parliament Cigarettes Tide

(Current air count: 87 commercials)

59 East 54th St., N. Y. C. 22 ] ELdorado 5-1752
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WORLD
of
difference

Take a closer look and you’ll notice the difference in
World's radio promotion and program service. The
commercial features — seemingly custom-made for
advertisers and brim-full of sell — but with a fiair and
finesse that sets them apart and insures productivity.
The programming and station service features . . .
distinctive, imaginative, complete —to give stations
real individuality in their markets.

It all adds up to a World of difference in showmanship
and salesmanship ... meaning more sales and higher
ratings for ANY station. Can we show you how our ‘‘radio
station in 350 records’” can work wonders for you?

PRODUCT-SERVICE JINGLES
SINGING, SELLING, SENTENCES

STATION IDENTIFICATIONS
NEW ARTISTS

SPECIAL HOLIDAY PROGRAMMING
PUBLIC SERVICE

NEWS, TIME, WEATHER

>
(GSMANQ

RADIO PROMOTIOPW
& PROGRAM SERVICI

WORLD BROADCASTING SYSTEM, In¢

CALL, WRITE, OR WIRE:

COLISEUM TOWER OFFICE BUILDIN!

10 COLUMBUS CIRCLE, N. Y. 19, N. Y
PHILADELPHIA HOLLYWOO:

CANADIAN REPRESENTATIVES ..
wWwWw americanradiohistory camit .caNADA BADIO amd TEL EVVISIO
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