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|n trouhled times, the nation’s
need for am alert, informed citizenry
takes on special urgency.

Aware of their unique ability—and
responsibility—to communicate en
masse, last year (as in years past) the
five CBS Owned television stations
originated an impressive number of
locally-produced prime-time "‘specials,
whose contents ranged widely, and
incisively,across community, national
and international affairs.

There was, for example, WCBS-TV’s

“Junkyard by the Sea,” an indictment
of drug trafficking in the nation’s
largest city; WBBM-TV’s “The Other
Americans,” a two-part expos€ of
Communist activity in Latin America;
KNXT's “Meet the Officer,” a candid
study of local law enforcement in
action; WCAU-TV's “Dead End 1975,
an eye-opening report on today’s
steadily-worsening traffic crisis; and
KMOX-TV's“The Concrete Curtain,”
which dramatized the importance of
increased civil defense in an atomic
age. And there were many more!

In 1961, the five stations devoted
almost 15 million dollars’ worth of
station time and facilities to non-
network public affairs programs and
announcements. This amount—an
all-time high!—is one more example
of exceptional service rendered
to communities for whom the words
“CBS Owned' have always signified
something special!

@© GBS TELEVISION STATIONS

A Division of Columbia Broadcasting System. Inc
Operating WCBS-TV New York. KNXT Los Angeles.
WBBM-TV Chicago, WCAU TV Philadelphia and
KMOX-TV St. Louis

”
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WHEN YOU CAN
HAVE THE BEST,
~ WHY BE SATISFIED
 WITH LESS?
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FOREWORD

OMPILING AND EDITING a volume such as this
all-embracing 25th Silver Anniversary Edition of
The Radio Annual and Television Year Book repre-
sents an almost never-ending search all over the world
for highly pertinent information of all kinds and de-
scription for the enlightenment and edification of the
many thousands who find the information and data
spread over its pages to be of indispensable help in the
pursuit of their daily business chores.

HE ever-increasing diligence and care exercised by

those who compile and edit this encyclopaedia, and
the widening circle of experts who write for its pages,
increase its value constantly as a work of reference and
insight, not only into the great institution of the Ameri-
can Broadcasting Industry, but the international industry
as well.

HE almost countless lists, compilations, tabulations

and records of the entire industry, and fields related
thereto—a service feature without parallel-—reflect a
very thorough revision. Several new features of this
nature have been introduced in the 1962 Edition.

MOST interesting and revealing series of articles

and special features authored by outstanding in-
dustry personalities, presented along with a far-reaching
compilation of statistical pages, spell out, clearly, the
many highly significant developments of the entire year.
It all truly represents a most authoritative history of the
business of broadcasting.

O all those whose untiring efforts are represented
in this volume, our deep appreciation and thanks

for a job well done.
(
& Rbeevalls
Editor-in-Chief '

LELRLIIILIINENLNIA PRI OLNENTALNENLILRELINELOIT RO BIENDIIIENIOIH 02308080,
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It happens to be the musical score for one of the more than 50 radio and tele-
vision tracks we created for the 1962 Hamm’s Beer Campaign.

It could equally well have been one of the melodies we produced for Alcoa,
Brylereem, Dove Soap, General Electric Christmas Bulbs, Kool Filter King
Cigarettes, Lifebuoy Soap, Mercury Automobiles, Molson’s Export Ale,
Nabisco Shreddies, Silvikrin Shampoo, or our many other clients.

Memorability is the extra quality that insures the selling power of music in
commercials. It is what we strive to give our clients.

And it is the reason we hope to be able to add your name this year to the client
list of which we are so very proud.

CHUCK GOLDSTEIN PRODUCTIONS INC. .SDQHE.D;
|

730 FIFTH AVENUE, NEW-YORK 19
e
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every minute of every day

thereisa ...

Phil Davis Musical Commercial

on the air. ..

building sales in every major market . . .
for all kinds of products . . .

coca-cola
chevrolet
beneficial finance
carling black label
eskimo pie
bond bread
atlantic gas
schlitz beer

etc., ete.

59 EAST 54 STREET NEW YORK 22, N.Y

/OM@ musical enterprises, inc.

MURRAY HiLL 8.3650
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COMMERCIAL JINGLES

PRODUCTION AND PROGRAM AIDS

EXCLUSIVE MUSIC TRACKS AND THEMES
PRODUCED PUBLIC SERVICE SPOTS

COMMERCIAL UNDERSCORES
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THE EXCLUSIVE
SOUNDSMANSHIP MERCHANDISING PLAN

That's why THE BIG SOUND
gives you more audience, more sales
and is the most widely used

program service in the world

Call your Ullman-Man or

SEND FOR YOUR DEMO TODAY

RICHARD () ULLMAN, INC.

Marvin A, Kempner, Exceutive Viee President 1271 Avinue of the Americas, New York 20, New Yok, PL 7-2197
Dick Moriison, Vice President, 3101 Routh Street, Dallas 4, Texas, RT2-0653

DISTRIBUTORS OF JINGLE PACKAGES, FORMATIC RADIO. SPOTMASTER TAPE CARTRIDGE EQUIPMENT
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A DIVISION OF -'\ THE PETER FRANK ORGANIZATION. [NC HOLLYWQOD / NEW YORK / DALLAS
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BRITISH CALENDAR

ATIMELY quarter-hour continuous film series

featuring headline events in Britain and the
Commonwealth. Produced especially for U. S. televi-
sion by the Central Office of Information, London, in

co-operation with Film Authors, Inc., New York.

Available Free Except for Shipping Charges

For further information write to: —

NEWS DIVISION
BRITISH INFORMATION SERVICES
45 ROCKEFELLER PLAZA, NEW YORK 20, N. Y.
CIRCLE 6-5100
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DIANE LYNN COX
THE CINDERELLA OF THE NATION
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FUTURESONIC PRODUCTIONS, INC.
3103 ROUTH STREET DALLAS, TEXAS

24

www americanradiohistorv com



www.americanradiohistory.com

suRRmREmRLRRREEEERLREnnREEnnnnaasaannsees. FDITORIAL INDEX

Territories & Possessions:

AM Stations ........................ 609
TV Stations . ....................... 834
TEXAS: AM Stations.................. 554

Families, Population, Radio & TV Homes

261-748
Assoc. of Broadcasters...... ........ 656
TEXAS: TV Stations. .................. 819
Thailand TV ........................ 1070
Theatres, Motion Pic. TV Equipped. ... .. 1265
TIME BUYER BIOS.. . ... ... .. 167
Ad Agency Time Buyer Bios. ....... .. 168
Time Billings, Network TV............ 718
Time Sales, TV for Past 10 Years........ 83
Timing Devices ...................... 1256
Title Page ............ ... ... ......... 1
Todman. Bill — Article ................ 858
Toll. TV ... . 1267
Top 10 News Stories, 1961. ... .. . .. .. 83
Trade Publications ................ ... 1218
TRANSCRIPTION
COMPANIES .. ........... 871
Travel Bureaus ...................... 1256
Turkey TV .. .. .. ... ... .. ... 1070
TV FILM PRODUCERS AND
DISTRIBUTORS .......... 891
TV Film Executive Who's Who. . ... ... .. 940
Index—TV Executive Bio............. 939
TV Industry Financial Data........ ... 69
TV Sets, World-wide. .. ....... ... ... 1072
TV STATIONSIN U. S.. ... ... 749
Index .......... ... . ... ... ... .. .. 751
Index, Canada .................... 835
Total Employment .................. 111
TV Stations, Inc.. ... ........ .. ... .... 1295
TV Studio Designers.................. 1256
TvBof Canada........................ 1295
_U—
Uniforms (Costumes) ................. 1256
Union, Organizations ........... . ..... 1279
United Arab Rep. TV............ ..... 1070
United Kingdom TV............. ... 1055-1070
U.N. Radio Div. Public Info............. 1295
Uruguay TV ... ... ... ... . ... ..... 1071
U.S. Information Agency.............. 1295
U.S. International Stations. .. ... ........ 617
USSR. TV ... ... ... ... ... ....... 1071
UTAH: AM Stations. .. ................. 576

Families, Population. Radio & TV Homes

261.748
Broadcasters Assoc.................. 656
UTAH: TV Stations................... 826

25

_V—

Vaults, Print & Storage. . ............... 1255
Venezuela TV ....................... 1071
VERMONT: AM Siations. . .............. 579

Families, Population, Radio & TV Homes

261-748

Assoc. of Broadcasters.............. 656
VERMONT: TV Stations................ 827
VIRGINIA: AM Siations............... 580

Families, Population, Radio & TV Homes

261-748

Assoc. of Broadcasters.............. 656
VIRGINIA: TV Stations................ 827
VIRGIN ISLANDS: AM Stations......... 612
VIRGIN ISLANDS: TV Stations......... 834
Vocal Artists . ................ ... .... 1102
Voice of America..................... 1295

_W—

WASHINGTON: AM Stations........... 589

Families, Population, Radio & TV Homes

261-748
Assoc. of Broadcasters.............. 656
WASHINGTON: TV Siatfions........... 829
Weil, Ralph N. — Article............... 658
West Germany TV.................... 1066
WEST VIRGINIA: AM Stations......... 596
Families, Population, Radio & TV Homes
261-748
Broadcasters Assoc. ................ 656
WEST VIRGINIA: TV Stations. ......... 830
Who's Who—TV Film Prod.-Dist........ 940
Wire Services, News.................. 79
WISCONSIN: AM Stations. ............. 600

Families, Population, Radio & TV Homes

261-748

Broadcasters Assoc. ................ 656
WISCONSIN: TV Stations.............. 831
Wolf, Sidney J.— Article.............. 209
Working Press Foundation............. 1295
Worldwide TV & Radio Sets............ 1072
Writers Guild of America, East........ 1285
Writers Guild of America, West. . ... ... 1285
Writers. Radio TV ................... 1151
WYOMING: AM Siations.............. 607

Families, Population, Radio & TV Homes

261-748

Assoc. of Broadcasters.............. 656
WYOMING: TV Stations............... 833
Yugoslavia TV . ...... ... ............ 1071
YUKON, CANADA: AM Siations........ 638

www americanradiohistorv com


www.americanradiohistory.com

EY Broadcast Management, Inc.
405 ark Ave., New York 17, N. Y. PLaza 2-7424

San Antonio, Texas.
Leading Spanish station
in the southwest

St. Louis, Me. A
Top Negro Station
in the market ‘ -

1y
=

OHN E. PEARSON :

Nailonal radio and television representatives

'KEY SPECIALIZED M RK

Division of Jepco

Broadcast M andgement, Inc.



www.americanradiohistory.com

o osote
_A_—

ABC Films, Inc., ......... 892
ABC-Paramount

Records, Inc,.......... 887
ABC Radio........... 196, 197
ABC Television....... 722,723
Ad Staff, Inc............ 1005

Advertising Radio and
Television Services.

Inc. ...l 967
Advertising Time Sales

Inc. ... o 242
Alban Corp., The........ 1105
Alber, David O. Assocs...1108
Allen, Mel.............. 1157
AM Radio Sales Co....... 238
Anthony, Julian.......... 1133
Arnsten, Henry.......... 1109
ASCAP ................ 996

Associated Press
4, Facing Page 1352
& Run of Book

Audio Prods, Inc........ 954
Avery-Knodel, Inc........ 234
_B_—

Baer, Norman........... 1120
Baker, Mike........ ..... 1171
Banner Films, Inc........ 925
Barnes Printing Co.. ... .. 98

Bamett International

Forwarders, Inc........ 1051
Bartell Broadcasting Corp.. 465
BBC TV Enterprises...... 706
Beck, Jackson........... 1092
Bell Sound Studios. Inc.... 120
Berle, Milion............ 1088
Better Broadcast Bureau,

Ime. .......... ..., 62

Biever & Stein Prods., Inc.. 121
Big 3 Music Corp.. The

Inc. ..ol 66
Bodde Screen &

Projector Co........... 1229
Bonadettes ............. 94
Brandy Co.............. 1108
Bresee, Frank............ 1123
Briggs, Lillian........... 1092
British Information

Services ............. 22

o 40, e tres 0,
SR S e

Britten, Bill.............. 1086
Broadcast Editorial

Reports, Inc........... 853
Broadcast Music, Inc....52, 704
Broadcast Time Sales. . . .. 244
Brunswick .............. 882
Burnett, Carol........... 1087
Burns, Stan Z............ 1169
Butler, Frank............ 1170
Butler, Tracy............ 84
Byoir, Carl & Assocs.,

Ine. ........ ... 1106

Captial Cities Broad-

casting Corp........... 458
Capitol Transcriptions.

Inc. ................. 876
Carlson, Byron.......... 1078
Carr, Martin............ 1118
Carrado, Nick........... 1081
Caruso, Carl............ 1171
Cates, Gilbert........... 1116
CBS Films........... 900, 801

CBS Radio Network...202, 203
CBS Television

Network .......... 730, 731
CBS Television Stations.. 2,3
Cellomatic Corp......... 1225
Charles, George......... 1121
Choreo Records......... 886
Clark, Del.............. 1173
Clayton, Bob............ 54
Cleary-Strauss-Irwin &

Goodman ............ 1151
Cochran, Bill......... ... 1096
Collyer, Bud............ 1097
Community Club Awards. 20
Como, Perry............. 6
Concert Network, The.... 684
Cooper, Frank Assocs.

Bgency Inc............ 855
Co-Ordinated Marketing

Agency Inc............ 928
Coral .......cvviant. 882
Cornberg, Sol Assots.....1228
Cox. Betty.............. 1082
Coy. Jim................ 1173
Cristal Animation Inc..... 906
Crockett, Jan............ 1090
Cub Records............ 886
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Dana, Bill............... 1086
Davis, Phil Musical
Enterprises Inc......... 14
Decca .................. 882
De Cyr, Zel............. 1098
Devney Organ, The Inc... 244
Dixon, Bob.............. 1093
Donaldson, Dan......... 1168
Dormann, Henry O....... 1108
Doty, Dick.............. 1134
Downs, Hugh........... 1080
Ducommun, M, Co....... 72
Dunnan & Jefirey Inc..... 260
_FE_—
Eastern Sound Studios.... 874
Eastman Kodak Co....... 708

Economee TV

Inside Front Covers
Edwards. Ralph Prods.... 68
Eico Electronic lnstrument

Co, Inco. ... Ll 1227
Elliott, Bob ............ 1080
Empire ................ 971

ERA., International Film
and Recording Enter-

prises, Inc............. 927
Erickson, Corydon ...... 1085
Erickson, Helene......... 1098
Erickson. Launcelot....... 1085

__F_
Faillace Prods., Inc....... 998
Faye, Doris............. 1086
Feist, Leo Inc........... 66
Ferro, Mogubgub and

Schwartz ............. 974
Filmex, Inc.............. 958
Filmvideo Releasing Corp. 849
Filmways Inc........... 964
Fitzmaurice, Michael. . ... 1098
Ford, Art............... 1192
Ford, Mary............. 42
Format Films Inc......... 973
Fox, Van B.............. 1116
Francis, Connie.......... 1092
Franklin, Joe............ 1090
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In 6 of America’s Top 10 Markets

D_ee_p is RKO General's double exposure — extra penetration.
Deep is the combined use of both RKO General radio and
TV in the same area . . . lo give your message a one-two
punch at less cost.

For example, with RKO General radio you reach the
“mobile market”. . . hit the breadwinner on his
way to and from work. And at the same time,
in most of these same areas, RKO General
radio and TV team up to deliver a large,
lucrative home audience.

RKO General serves areas with a total of
67 million hig market consumers.

RKO General Stations sell in more top markets, with more
power, than any other independent chain. That's why they're
basic to any national advertising buy.
Call your local RKO General Station or nearest RKO General
National Sales Office for details on selling deep in
America’s Target Markets.

NATIONAL SALES DIVISION OFFICES
New York: Time-Life Bldg., LOngacre 4-8000
Chicago: Tribune Tower, SUperior 7-5110
Hollywood: 5515 Melrose, HOllywood 2-2133
San Francisco: 415 Bush Street, YUkon 2-9200

A GENERAL TIRE ENTERPRISE

NEW YORK wor-am/1v LOS ANGELES «wi-am/v
DETROIT cxuw-am/tv BOSTON S nerwork MEMPHIS wnsa.am;tv
SAN FRANCISCO «rrc-am WASHINGTON, D, C, wams.am

28

www americanradiohistorv com


www.americanradiohistory.com

Fremantle International

Inc. ... ............. 910
French Broadcasting

System .............. 854
Futuresonic Prods. Inc.... 24
General Artists Corp..... 92
Gerald Prods, Inc.. ... ... 967

German, W. J.. Inc,
Facing Page 705

Gill-Perna, Inc........... 240
Given, Joe.............. 1094
Gleason, Jackie......... 846
Gochman, Leonard

Assocs, . ............. 1107

Goldsmith Assocs, Inc....1110
Goldstein, Chuck Prods.

Inc. ............. ..., 10
Goodman, Harry S.
Prods. Inc............. 850

Goodson-Todman Prods... 844
Gordon Broadcasting Co.

The ................. 30
Goulding, Ray.......... 1080
Grauer, Ben............. 1131

Green, Annette Assocs...1108
Green, George Assocs....1108
Greer, Charlie........... 1192
Grotto Restaurant, The...1074
Guffanti Film Labs. Inc....1252

Hamilton, Gene.......... 1178
Hammett, Gordon. ....... 1172
Harrice, Cy............. 1168
Harrison, Harry......... 1176
Harvey Cartoons. ........ 921
Hazard., John............ 1122
Herlihy, Ed............. 1166
Hernon, Pat ............ 1078
Hill, Ruth K............. 1095
Hirt, Al................. 1095
Hobin, Bill.............. 1123
Hope, Bob.............. 34
Howard, Ted Assocs...... 1107
Idees Grandes. Inc....... 846
Impa Prods Ltd.......... 852
Independent Television

[07:) < - T 12
Ingels, Marty........... 88
Inter. Electronics Corp...1226
Internatl, Video Tape.... 972
Irwin-O’Donnell Prods.... 78
lvy League Trio, The..... 1088

—J—

Jacobs, Arthur P., The

Co, Inc............... 1106
Jayark Films Corp........ 902
Jefireys, Allan......... .. 1100
Jerome, Jerry Prods.. Inc..1002
Jordan, Lee............. 1176

_ K-
KATZ .................- 26
KBOX ..........coioinn 559

KBTR ... .............. 763
KBTV ... ... ... 763
KBUZ .. ... ............ 30
KCBQ ... ... ... 465
KCCT .................. 558
KCMO ... ............ 792
KCOR ................. 26
KCUL .................. 563
KDKA ............... 77,813
KDKA-TV ... .......... 77.813
KDUBIV . ............ 824
KEDY-TV .............. 824
KERO-TV .............. 192
KEX ... ............... 77
KFAC ................. 296
KFMB, KFMB-TV........ 192
KFRETV .. ... ......... 758
KGBS .................. 87
KLUE ... ... ............ 568
KMHT ................. 568
KMLA ... ............. 686
KMOX ................. 436
KORL ................. 355
KPAR-TV .............. 824
KPIX ... .. ............. 77
KPRCIV ............... 818
KRLD ... ............... 560
KRLD-TV .............. 820
KSDO ................. 30
KTRK-TV .. ............ 822
KUDL ... .............. 434
KVERTV .. ............ 824
KVIV .. . 18
KYA ... ... ... ... 465
KYW, KYW-TV ... ... 77
Kane, Paul M............ 1122
Kaye. Sammy........... 1144
Kert, Larry............. 1102
Key Broadcast Manage-

ments, Inc............. 26
King, John Reed........ 1094
Kirchner, Dick........... 1121
Klavan and Finch....... 46

Kozlow, Buckley (Bucky)..1177
Kraus, Herbert M & Co....1110
Kravitz, Sy............. 1124

Landon, Herbert K., Inc...1110

Lavong. Reggie......... 1192
Leonard. Herbert B....... 64
Lescoulie, Jack.......... 48
Levenson, Sam.......... 1082
Liebman, Max Prods. Inc.. 851
Lindner, Vince.......... 1132
“Logo” Ad Co........... 1251
Love, James Prods. Inc... 961
Lucas, Jim.............. 38
Luisky. C. Israel........ 1093

— Mc—
McCarty. Milburn Assocs. 1110

McMahon, Horace. .. ..... 1094

McNeill, Don............ 1090

Malone, Bill............. 1078

Mann, Rhoda............ 1076

Manson, Eddy........... 1146
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Mars Broadcasting Inc.... 265

Marshall, Mirianne. . ..... 1077
Marshall Organization. ... 848
Marshall, Rex........... 1177
Mawra, Joseph P......... 1124
MCA .................. 110
Menacker, Sam. . ... .. ...1154
Mercury Records......... 884
Metlis & Lebow.......... 119
MGM Records........... 886
MGM TV............ 894, 885

Miller, Mitch
Facing page 1

Miller Music Corp........ 66
Miss Teenage America... 24
Morgan, Rex............ 1084
Morris, William, Agency

Inc. ............. ..., 108
Morse-Gurtman Assoc,....1111
Murray, Jan............. 40
Mutual Radio......... 218, 219
Myerson, Bess........... 1082

—N—

National Telepix Inc...... 923
National Video Tape

Prods. Inc............. 50
NBC Radio........... 226, 227
NBC Television

Network .......... 738. 739

Nelson. Ozzie & Harriet.. 44
New Merritt Enter., Inc... 856

Newhart, Bob........... 1098
Norris, Kathi............ 56
North American Philips

Co. Inco.............. 1222
NTA . ... ... ... oveuns 908

_0O—

O'Brien. Tom............ 1133
Okon, Gloria............ 1094
Olmsted Sound Studios.

Inc. ..., 875
_P_
Pan-Video Prods......... 922
Parker, Charlie Records.. 886
Paul, Les............... 42
Paul. Ralph............. 1175

Peoples Broadcasting

{02} ;< A 18
Peters, Griffin, Wood-

ward Inc.............. 236
Petker, Al.............. 258
PGL Prods. Inc........... 956
Philbin, Jack............ 846
Phillips., Hal & Assoc.....1111
Piper, Beverly........... 1089
Piper, Buddy............ 1089
Pomerantz, Charles A....1112
Powers, Jack............ 1130
Pressman, Gabe......... 1128
Preview Theatres, Inc.... 970
Pulse, Inc. The.......... 96
Quinn, Carmmel.......... 1081
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Delightful segments in fine radio programming,
as exciting and entertaining

as attending an opening night,

as mellow and misty as sunrise and sunset.

.. where fine programming draws on good music
for true concert quality enjoyment

Even advertising is carefully screened and timed
never to intrude on listening pleasute.

4 M,

KB@ l;?::mFXM * KSB@ &m ng@_

THE GORDON BROADCASTIN
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o tn0 s ia o tetsde e s e DeCR st DR Y
R TeltHaiti ............... *465
TeleGuide . .Inside Back C
Radio Cadena Nacional..1026 Tele-Soulnd pm‘;s_e 1:: .oggg
Radio Television Spots TVAR, Inc. ........... - 239
Prod. ...........ii. 966 Television B'cast. Svee. Inc. 968
Raeburmn, B.ryna --------- 1079 Television Graphics...... 963
Rahall Stations.......... 520 Television Industries Inc... 928
Ratiazzi Restaurant...... 112 Thomas, Danny.......... 36
R‘;F‘ AR Back Cover Tillotson, Johnny......... 1100
Récording Studios Inc..... 870 Time-Life Broadcast
Reeves Sound Studios.... 877 News Service ........ 308
Reimers, Ed............. 1086 Tonken. Phil............. 1174
Richfield, Saul ......... 1112 Transcontinent Televison
RKO General............ 28 COrPe veeeenen, 192
Robbins Music Corp..... .. 86 Triangle Stations 758, 808, 810
Roberts, Clete........... 1128
Rogers, Bill............. 1175 — U -
Rogers & Cowan........ 1104 yUllmem, Richard H. Inc... 16
Rosen, Fred Assoc. Inc...1112 United Press International 8
Rote, Kyle.............. 1158 United Recording Labs Inc. 878
—_—y — Universal Recording Corp. 870
Safire Public Relations g sé S,Ilee; v151on """"" 70
Inc. ......... ..., 1112 e
Sande & Greene Prods. Newsfilm Inc.......... 1128
980, 939 —V—
omra Tc 1322 Valentino, Thomas 1. Inc. 873
S e T Van Vooren, Monique. .. .1084
chneider, Dick.......... 1116 v R ¢ 386
Scott, Fred.............. 1172 erve Hecords. ..........
Scott, Raymond Enter- PR W J—
prises Inc............. 1001
Seely, John Assocs....... 962 WADO ................ 465
WAGA-TV ............. 87
Sesac Inc.. .. ...t 1020 WAPA 611
Selling Thru Sound....... 1004 oo e
WAVZ .. ........... 321, 484
Seven Arts Assoc. Corp... 890
WAZL ................. 526
Seven League Prods. Inc.. .1120 WEBCN-FM 684
Shaffer, Sy Enter.. Inc...1003 TR e
WBIV ................. 750
Sharbutt, Del............ 1134 WBZ 77
Sheldon, Herb........... 1096 ooy, T
N " WBZTIV ... ............. 77
Shipley, Bill............. 1166 WBZA 77
Smith, Verme........... 1078 WCRG 522
Softness Group, The... ... 1113 MM e
Sol . WCCC ... 320
ters, O'Rourke & :
Sabi . WCKR-Radio ........... 766
inson Publicity..... 1113
S WCKT-TV .............. 766
ports Network Inc....... 50 WDAF, WDAF.TV 192
Stark, Howard E.....241,752 ' Y
S . WEEZ ................. 523
tark, Wilbur. . .......... 924 WFAATV 821
Sterling Information TRV e
: WFAS ................. 485
Services, Ltd.......... 74 WFBG-TV 808
& Inside Back Covers TRV e
Sterlin WEBL ................. 483
g Jack............ 1096 WEBM.T 776
Sterling TV, Co. Inc..... 920  JEREIV oo aan
Storer Broadcasting Co.. . 86, 87 UN .. 1
Stratton, Inger.......... 1089 WGAR ... ]
Streech, Wilbur Prods. ag%s B'a. d:o """"""" 320
InCe .o 99 ~ WGN Radio.............
Sumner, E. S. Corp....... 243 WGN TV .. TV """"" Z7;
Swanson, Robert Prods.. 1000 %‘i“' WGRTV......... sg 2
Swayze, John Cameron...1100 CNFM ............. 4
Swift, Allen............. 174 (WHCU ................ 83
Sylvern, Hank........... 1146 WHDH ................ ;g7
Synnott Travel Bureau... 60 %EQ'TV """"""" 522
. WHN ............... 87, 466
Taubman, Paul.......... 1144 WHOL ................. 526
Taylor, Brocke........... 1167 WHOM ................ 468
TelAruba ............... 465 WIBG ................. 87
TeleCuracao ............ 465 WIL ... .. 438
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WIND ................. 77
WINS .................. 470
WITLTIV ...l 87
WIBK, WIBK-TV ........ 87
WIQS ................. 429
WIW, WIW-TV ......... 87
WIZTV ... 77
WKAP ................. 520
WICY ................. 520
WLEE ................. 586
WLIB .................. 472
WLYHTV .............. 810
WMAR-TV ............. 785
WMCA ................ 474
WMMN ................ 18
WMMW ... ............ 26
WNAR ................ 520
WNAX .. ... ........... 18
WNCN-FM . ........... 684
WNEP-TV ... ........... 192
WOKY ................ 465
WOR .................. 262
WOWO ............... 77
WPTR ................. 456
WQTY ... .., 520
WQXI ...l 344
WQXR ................ 476
WRFD ................. 18
WRIT .................. 604
WBOW ................ 458
WSAI .................. 502
WSB ... 770
WSMB ................. 397
WSPD, WSPD-TV........ 87
WTAE ................. 812
WTAL ................. 526
WIBO ................. 404
WIFM ................. 686
WTIC, WTIC.-TV ....322,323
WTRY ............. 321, 484
WTTM .............. 18, 452
WIVY .l 767
WWCO ................ 324
WWDC ................ 327
WWIL ................. 331
WWNR ................ 520
WWRBL ................ 478
WXCNFM ... .......... 684
Wallace, Mike. . ......... 1097
Wasey, Erwin, Ruthrauff

& Ryan, Inc........... 116
Weed, Buddy............ 1100
Wendell, Bill............ 1099
Westinghouse Broad-

casting Co........... 76, 77
Wheel, Patricia.......... 58
Wilson, Ray............ 1132
Winters, Jonathan. ... ..., 1083
Wolper, Prods. Inc....... 919
Wormser, Jack Agency

The ................. 1114

Y

Young & Rubicam, Advt.. 114

_7_

Ziv-United Artists Inc.
Inside Front Covers
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INTERMNATIONAL
NEWSPAPER
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RAOIO & TELEVISION
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THE NATIONAL DAILY NEWSPAPER OF COMMERCIAL RADIO AND TELEVISION
TELEPHONE: Wlsconsin 7-6336

1501 BROADWAY, NEW YORK 36, N. Y.

Chas. A. Alicoate

PrresioreNT & PUBLISITER

Marvin Kirsch
Assoc. Pus-GEN. MGk,

Arthur Perles Arthur Simon
ADVERTISING MANAGIR

I.prior
Melvin ]. Silverberg
Evrror
RApIo ANNUAL-TY YEAr Book

TED GREEN LEONARD GARDNER

H. WILLIAM FALK
Staff Writer

Associate Editor

SHELBY COOPER
Staff Writer

Columnist

THOMAS FITZSIMMONS
Night Make-up Editor

MORRIS ALTSCHULER
Circulation & Production Mgr.

RICHARD ALLEN ROBERTA SIRICO
Editorial Stoff

RALPH TYLER
Staff Writer

BETTY MILLER DOROTHY THOMAS
Advertising Staff

DAVID DUNHAM
Editorial Staff Assistant Circulafian Mgr.

CARLOTTA RADKE
Advertising Staff

ELIZABETH RAE McKEAN

Business Dept. Bookkeeping

Publishers of
RADIO-TELEVISION DAILY
RADIO ANNUAL-TELEVISION YEAR BOOK

WEST COAST OFFICE WASHINGTON BUREAU
Harry Lando
Lawrence B. Krasner Office: 1126 National Press Building
Vice-Pres. & Gen. Mor. Telephone: EXecutive 3-4808

6425 Hollywood Blvd.
Phone: HOMywood 9-3951 CANADIAN BUREAU
Jules Larochetle
Room 314, Belmont St., Montreal

CHICAGO BUREAU
LONDON BUREAU

Hal Tate Peter C. D 1
eter C. Davalle
192 N. Clarke St. 6 Romany Gardens

Phone: ANdover 3-6520 Sutton, Surrey, England

MEXICO CITY OFFICE: Pedro Mario Amaro. Apartado 56. Taxco. Gro.. Mexico. ROME OFFICE: John Perdicari, Via Monte
delle Gioie 9. PUERTO RICAN BUREAU: Antonio Alfonso, Edifielo Ochoa. San Juan, P. R.; P. 0. Box 3485, Tetephone:
3-2750. FAR EAST BUREAU: Glenn F. Ireton, Manager. Office: 58 Kamiyama-Cho. Shibuya-Ku, Tokyo, Telephone: 46-4324,

MADRID OFFICE: Bobby Deglane. Edificio Espana, Grupo 4. Planta 14.
1)
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i Statistical Highlights of 1961 i
b1 it
3% 2 s
i Important Industry Facts & Figures :
i #
o ata
L L L s B L L S L L L L S L e T 00 S T s s s e
FCC BROADCAST ROUNDUP
(At close of Fiscal Year 1961)
Total commercial AM broadcast authorizations 3,157
Commercial AM stations operating 3,602
Commercial AM stations under construction 155
Total commercial TV broadcast authorizations 650
Commercial TV stations on the air 543
VHF stations on the air 456
UHF stations on the air 76
TV translator stations on the air 279
Educational TV stations on the air 54
Commercial FM stations on the air 889
Educational FM stations on the air 186
Number of TV sets in use in the United States at end of 1961........ 54,750,000
Number of radio sets in use in the United States at end of 1961..... 179,890,000
Number of color TV sets in use, approximately.................... 1,000,000
Total Radio-TV industry revenue, 1960. . ...... ... ... .......... $1,866.3 million
Combined Radio-TV income (before tax) (9.6% above '59)......... $290.0 million
Total TV revenue, 1960 (9% above 59)....... .. .. .. ... ... .. ..... $1,268.6 million
Total TV time sales (before commission to agency reps). ... ....... $951.9 million
Derived from sale of network time.. ... ... ... ... ............ $372.9 million
Derived from non-network timesales........................ . $579.0 million
Total 1960 TV broadcast expense (8.86% above 59)................. $1,024.5 million
Total TV broadcast income (before tax) (9.8% above '59)........... $241.1 million
Derived from three Networks and 15 O & O stations.. ........ $95.2 million
Derived from 515 other TV stations......... ... ... .. .. ....... $148.9 million
Revenues of three TV Networks and 15 O & O stations............. $640.7 million
Median profit (before tax) of 99 pre-freeze TV stations, 1960....... $1.082 million
Median profit (before tax) of 254 post-freeze TV stations........... $117.0 thousand
Median profit (before tax) of 389 TV stations, 1960................ $166.0 thousand
Median loss, 118 TV stations, 1960........... ... ... ... ciiuiin. $44.0 thousand

{Continued on Page 35)
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(Continued from Page 33)

NUMBER OF NETWORK AFFILIATES AND O & O STATIONS
Number of Number of
Affiliates 0 & O Stations
Radio TV AM FM TV

ABC ............... 386 267 6 5 5

CBS ............... 211 250 7 7

KBS ............... 1125 — — —_ —_

MBS ... 441 — — — —

NBC ............... 191 182 6 6 5
Number of radio stationsin Canada ......... ... ... ... .. .. ....... 213
Number of radio stations in MexXico . .......... ... ... ... ... 399
Number of member stations, Radio Cadena Nacional, S.A.......... . 54
Number of radio stations in Haiti.......... ... ... ... ... ........ 6
Number of radio stations in Dominican Republic ......... ... .. ... .. 37
Number of radio stations in the Bahamas .......................... 1
Number of radio stations in Jamaica ......... ... ... ... ... ... .. ... 8
Number of radio stations in Guam...................... e 1
Number of radio stations in PuertoRico ............... ... ... .. ... 30
Number of radio stations in the Virgin Islands ..................... 2
Number of TV stationsin Canada .. .......... ... ... ... .. ....... 75
Number of TV stationsin MexXico .. ... ...t 25

Number of TV stations in Haiti.......... ... ... . ... .. .. ... ... 1
Number of TV stations in the Dominican Republic ................. 3
Number of TV stations in Guam......... ... .. .. ... .. ... ...... 1
Number of TV stations in PuertoRico ... .. .. ... ... ... .. .. 6
Number of TV stations in the Virgin Islands................... ... 1
Numbker of subscribers to the NAB RadioCode . ................... 1,050
Number of subscribers to the NAB Television Code . ............. .. 416
Canadian Association of Broadcasters, Radio members ........... .. 159
Canadian Association of Broadcasters, TV members ................ 51
Active members of the NAEB (TV, AM & FM stations)......... ... 226
Worldwide total of radio receivers, excluding U. S,, its territories, and

Canada oot e e e e 188,000,000
Worldwide total of wired speakers, excluding U. S,, its territories, and

L0 o= T - PO 40,000,000
Comparative spot radio time sales figures, 4th quarter 1961 ésti—

mated at ... e e e $55,000,000
Fourth quarter 1961 spot TV time sales figures estimated at........ $177,753,000

(Continued on Page 37)
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THE DANNY THOMAS SHOW

TENTH SEASON COMING UP

S - CBS-TV
ponsored by Produced By
GENERf;I; FOODS MARTERTO ENTERPRISES, INC.
BENTON lSTZLLBOWLES Euxclusive Management

WILLIAM MORRIS AGENCY

www americanradiohistorv com


www.americanradiohistory.com

nunnnnnussanennannnesasnsssasssese STATISTICAL HIGHLIGHTS OF 1961

(Continued from Page 35)

Average broadcasting expense of 503 TV stations, 1960............. $1.117 million
Radio revenues for 1960 (6.7% above 1959)......... ... ... ......... $597.7 million
Radio profits, 1960 (8.3% above 1959).. ... ... ... ... ... ............ $45.9 million
Total revenues of 4 nationwide Radio Networks, including 19 O & O

stations (4.3% above 1959). . ... ... .. . .. ... $63.0 million
Combined revenues of 3,451 AM, AM-FM, and 218 independent FM

stations, 1960 .................... e $534.7 million
Profits of the above group before federal income tax (8.3% above

1959) o B $48.9 million
Time sales for four Networks and 3,470 AM stations (6.8% above

1959) ot e $555.59 million
Median profit of 2,303 AM stations, 1960......... ................ $10.8 thousand
Median loss of 1,078 AM stations, 1960............................ $ 8.5 thousand
FM station revenue of 218 independent stations, 1960............... $5.3 million
Expenses for the above stations totalled 8.2 million, a loss of....... $5.9 million
Revenue from 234 FM stations operated by AM licensees, 1960...... $3.6 million

Food and grocery products led expenditures of national & regional
spot TV advertisers by product classification, 3rd quarter 1961,

with outlays of .. ... .. . . e $29,163,000
Spot TV expenditures by national & regional advertisers for 3rd

quarter 1961 Were. ... e $127,644,000
Top TV spot advertiser, 3rd quarter 1961 was Procter & Gamble

with expenditures of. ... ... .. . . . .. ... .. $13,687,700
Number of radio sets sold in 1961 (8% above 1960).............. ... 22,000,000
Car radio listening averaged 56 minutes per day in 1961 for a weekly

total of ... 6 hrs., 34 min.
TV homes delivered by average network programs daytime, Mon.-

Fri., in December 1961 were....... ... .. ... ... . .. . .. 2,814,000
TV homes delivered by average network programs nighttime, Mon.-

Sun., in December 1961 were. .. ... ... ... ... ... . . 8,114,000
Average hours of radio usage per home per day in 1961 was...... 1 hr., 44 min.

Total full-time employment for three TV Networks and 530 sta-

tions, 1061 .. .. e 35,721
Total part-time employment for the above group.................. 4,891
Total employment, all TV Networks and stations. ................. 40,612
At close of fiscal 1961, outstanding broadcast authorizations of all
classes totalled 13,845, representing a net gain for the year of..... 2,666
B e S L A D L L S L S L Lo T L A B sa s b oy
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JIM LUCAS

Concentration — NBC-TV
Jim Lucas Show — WNBC
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(Fiscal Year 1961)

Time Sales

National,
No. of Regional
Stations advertisers

Rank Market Reporting and sponsors™
1. New York, N. Y. ... .. 30 $26,612,905
2. Chicago, Il ... . 26 12,374,150
3. Los Angeles, Calif....... ... .. .. . ... ... .. .. .. .... 30 9,241,312
4. Philadelphia, Pa. ....... ... ... ... ... L 21 6,923,580
5. Detroit, Mich. ... . . .. 11 6,770,324
6. Boston, Mass. ......... ... 17 5,214,804
7. San Francisco-Oakland, Calif............ .. ... . ... 18 5,113,143
8. St. Louis, Mo. ....... ... .. . e 14 3,744,028
9. Cleveland, O. ... ... ... . . . . . ... . 9 3,437,987
10. Washington, D. C....... ... ... ... ... ... . o 17 3,420,143
11. Cincinnati, O. ....... ... .. ... ... .. .. 8 3,081,333
12, Pittsburgh, Pa. ... ... .. ... ... 20 3,037,523
13. Buffalo, N. Y.. . ... .. e 11 2,505,245
14. Minneapolis-St. Paul, Minn............... ... ... .... 12 2,491,049
15. Baltimore, Md. ......... ... ... ... .. . . ... ... .. 15 2,308,365
16. Kansas City, Mo. ..... .. ..ot 9 2,090,350
17. Hartford, Conn. . ....... ... ... ... 5 1,986,447
18. Houston, Tex. ... ... 11 1,947,639
19. Atlanta, Ga. ... ... . . 18 1,873,491
20. Dallas, Tex. ... .. 12 1,871,600
21. Miami, Fla. ... ... . 18 1,817,432
22. Seattle, Wash. . ........ ... ... ... ... ... L 18 1,741,714
23. Milwaukee, Wisc. ... .. i 8 1,659,062
24. Columbus, O. ... ... .. 6 1,649,471
25. Portland, Ore. ........ ... . ... 16 1,598,354
26. Indianapolis, Ind. ... ... ... ... ... ... L 6 1,576,674
27. Louisville, Ky. ... ... .. 9 1,537,961
28. Des Moines, fa. ... ... . ... .. . 6 1,493,004
29. Albany-Schenectady-Troy, N. Y...... ... ... ... ..... 9 1,396,142
30. Providence-Pawtucket, R. I.-Mass. - ................. 12 1,323,933
31. Denver, Colo. ... ... i 18 1,322,334
32. Rochester, N. Y.. ... ... .. .. . 6 1,285,876
33. New Orleans, La. . ...... ... .. ... ... ... ... .. ... 10 1,256,081
34. Memphis, Tenn. . ... . ... ... .. . 10 1,217,779
35. San Antonio, Tex. .. .. ... .. i 10 1,213,095
36. San Diego, Calif. ... .. ... ... ... ... ... ... ... ... 9 1,188,360
37. Sacramento, Calif. ...... ... ... ... ... ... ... . ... 6 1,122,124
38. Omaha, Neb. . ... ... ... .. . .. 7 1,011,525
39. Syracuse, N. Y... ... ... .. ... 9 984,011
40. Nashville, Tenn. ... ... . ... i 8 947,313
41. Dayton, O. ... .. 5 941,014
42. Tampa-St. Petersburg, Fla.......... ... .. ... .. ... 15 926,760
43. Richmond, Va. ... . ... ... .. ... .. Lo L 8 874,938
44. Cedar Rapids, Ta. ....... .. ... ... ... ... ... ... .. 3 874,411
45, Birmingham, Ala. ... ... ... . ... . . 12 859,598
46. Charlotte, N. C. ... ... .. . . it 7 852,711
47. Fort Worth, Tex. . ... ... . ... 7 843,261
48. Jacksonville, Fla. ... ... . . . . . . . 11 811,209
49. Oklahoma City, OKkla. ...... ... ... ... ... ... ...... 8 798,149
50. Fresno, Calif. . ... ... ... .. . .. . ... . . ... ... 9 724,629

{*£) Before commissions to agencies, representatives and olhers,
Sonree: WO
Bt A ROt DO Ot DAt O R E e e e DR TR O D O RSO R A R DR 0020 R 0103 02 D03 0008 00 1
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AN MURRAY

“CHARGE ACCOUNT” — NBC-TV
Monday to Friday — 2:00 P.M. to 2:30 PM EST

Management
WILLIAM MORRIS AGENCY

40

www americanradiohistorv com


www.americanradiohistory.com

B e e R Tl e s e et s e s e A e Y
2 5

PHOE N0, S 2 LA OL LRSI R T AP A L NI AD RS BD RS,
e e T o4 s e e “‘

50 Leading National Spot Television Markets i
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(Fiscal Year 1961)

Time Sales

National,
No. of Regional,
Stations advertisers

Rank Market Reporting and sponsors*
1. New York, N. Y...... ... . ... ... ... ... ... 7 $59,628,711
2. Los Angeles, Calif......... ... ... ... ... .......... 7 28,012,507
3. Chicago, Ill. ... ..o 4 27,932,679
4. Philadelphia, Pa. ......... . ... ... ... ... ... .. 3 18,519,832
5, Boston, Mass., .............. . ... i 3 13,869,110
6. Detroit, Mich. ............. ... ... ... ... .. ... ... 3 10,798,087
7. Pittsburgh, Pa. ... ... ... ... . ... ... 3 10,726,979
8. Cleveland, O. .......... .. ... ... .. . . .. 3 10,391,390
9. -San Francisco-Oakland, Calif.. ..................... 4 9,791,446
10, St. Louis, Mo.................. 4 8,136,610
11. Washington, D. C.......... . ... . ... . ... 4 7,579,298
12. Hartford-New Haven-New Britain, Conn............ 5 7,016,968
13. Buffalo-Niagara Falls, N. Y....................... 3 6,908,883
14. Baltimore, Md. ......... ... ... ... ... .. oL 3 6,204,613
15. Milwaukee, Wisc. .......... ... .. .. . ... 4 5,877,647
16. Cincinnati, O. ....... ... .. ... ... .. .. ... .. 3 5,656,103
17. Kansas City, Mo......... ... .. . .. 3 5,606,106
18. Seattle-Tacoma, Wash. ......... ... ... ... ...... 5 5,488,100
19. Minneapolis-St. Paul, Minn. ....................... 4 5,413,561
20. Indianapolis-Bloomington, Ind...................... 4 5,406,294
21. Houston-Galveston, Tex. .......................... 3 5,287,955
22. Dallas-Fort Worth, Tex. ............. ... .......... 4 5,234,258
23. Miami, Fla. ..... ... .. .0 3 4,950,197
24. Columbus, O. ... ... .. . ... .. 3 4,597,430
25. Portland, Ore. ... ... ... .. .. .. . 3 4,654,490
26. Atlanta, Ga. ........ .. ... 3 4,398,754
27. Denver, Colo. ...... ... ... . . . 4 3,634,025
28. Sacramento-Stockton, Calif. ... ... ... ... ... ... 3 3,545,146
29. Albany-Schenectady-Troy, N. Y.................... 3 3,504,257
30. New Orleans, La.................................. 3 3,471,747
31. Memphis, Tenn. .........cc.iiiiiiiieniiinen.. 3 3,138,831
32. Tampa-St. Petersburg, Fla........... .. ... ... ... 3 2,983,439
33. Oklahoma City-Enid, Okla......................... 3 2,833,120
34. Harrisburg-Lancaster-York-Lebanon, Pa............ 5 2,791,432
35. Rochester, N. Y....... ... ... ... . ... . 3 2,591,360
36. Des Moines, Ta.............. ... ... ... 3 2,387,922
37. Omaha, Neb. ....... ... ... . .. ... ... ... ...... 3 2,360,536
38. San Antonio, Tex............. ... ... .. L. 4 2,304,452
39. Johnstown-Altoona, Pa. ......... ... ... ... .. ... ... 3 2,193,441
40. Norfolk-Portsmouth-Newport News-Hampton, Va.... 3 2,156,036
41. Tulsa, Okla. ....... .. o 3 2,095,105
42, Spokane, Wash. .......... ... ... ... ool 3 2,066,579
43. Nashville, Tenn. ....... ... . i i, 3 1,939,130
44. Charleston-Oak Hill-Huntington, W. Va.-Ashland, Ky. 4 1,895,817
45. Wichita-Hutchinson, Kan. ......................... 3 1,736,103
46. Phoenix-Mesa, ATiz. ... ..o i 4 1,704,756
47. Portland-Poland Springs, Me....................... 3 1,658,969
48. Fresno, Calif. ...... ... ... ... ... ... .. ... . 3 1,658,056
49. Springfield-Decatur-Danville-Urbana, II....... ... .. 5 1,639,384
50. Flint-Saginaw-Bay City, Mich...................... 3 1,579,783

{*) Before comniissions to agencies, representialives and others, Souree: PO
e L L L S S L TS S A S S S DAL S L I 0808080
41

www americanradiohistorv com


www.americanradiohistory.com

“LES PAUL & MARY FORD"

P

Columbia Kecords Gibson Guitars
Personal Management
GRAY J. GORDON 37 WEST 57th STREET
TEmpleton 8-2746 NEW YORK 19, N. Y.
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“The Adventures of Ozzie and Harriet”

11th SEASON ON TELEVISION
TELEVISED OVER ABC-TV EVERY WEEK
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FCC Report of the Number of Authorlzed i
S %
33 §
’-‘ d O Broad S :
¢ Licensed and Operating Broadcast Stations i
b4 i
o L
RSN HMRNNENRE NS SR SN NERERHEREE AN ERNERENE FHHBHENENEEERESRRNEREG
Pending cr’s Total CP’s not Total
Year Grants Deletions applications Licensed on air on air on air  authorized
COMMERCIAL AM
1956 . .......... i61 18 301 2,719 13 2,732 108 2,840
19566 . .......... 195 18 389 2,871 25 2,896 124 3,020
1937 ... ... 232 1L 431 3,011 35 3,079 159 3,238
1958 ........... 132 v H36 3,218 35 3,253 100 3,363
10389 ........... 159 12 6Ty 3,328 49 3,377 123 3,500
1860 ........... 02 11 822 3,442 ER Y 3,183 98 3,681
1961 ........... 178 2 02 3,545 b7 3,602 155 3,707
COMMERCIAL FM
1954 ........... 27 hl b3 529 24 553 16 569
19656 ........... 27 41 G 525 15 540 12 5562
1956 ........... 31 37 10 519 11 530 16 546
1957 ... ... 10 26 21 519 11 530 31 560
1958 ... .. ...... 98 24 57 5R6 22 H18 86 634
1969 ........... 153 18 7L 578 EES 622 147 769
1960 ........... 1656 22 114 700 AL TaL 171 912
1961 ........... 200 20 97 829 (1)) 889 203 1,092
EDUCATIONAL FM
1954 ... ... 9 2 1 7 0 117 6 123
1955 ......... .. v 3 1 121 3 121 3 127
1956 ........... 13 + 5 126 0 126 10 136
1957 ... ... .. 17 5 3 135 0 135 13 148
1988 <o . @8- 11 3 6 141 3 147 10 157
1859 ........... 16 8 2 150 4 134 11 165
1960 . .......... 20 4 11 161L 4 165 16 181
961 ... ... .. 21 3 4 L76 10 186 13 199
COMMERCIAL TV
19335 ........... 67 it 127 137 321 158 121 582
1986 . .......... 60 25 128 186 310 496 113 €09
1957 ... 53 13 129 314 178 519 132 6561
1958 ........... 35 21 123 a7 129 536 109 665
1969 ... ...... 21 22 111 475 91 566 101 667
1960 . .......... 22 36 106 181, 98 379 T4 653
IO . c s ekl 33 36 80 497 56 513 97 650
TV TRANSLATOR
1958 ........... 88 6 31 92 0 92 G1 156
1959 ... . ... .. 096G T 2% 158 0 158 87 245
1960 ........... 50 3 19 233 0 233 6Y 302
1961 ........... 120 19 [$3.253 279 0 279 124 703
EDUCATIONAL 1V
987 ... 8 [} 8 14 12 26 23 49
1938 ... ........ 1 [ 9 29 3 32 21 53
1959 .. ... ... ... G (1 7 37 6 43 16 59
1960 ........... 6 | 7 40 7 47 17 64
1961 ........... 4 1 9 43 1t 54 13 67

Any seeming discrepancy in the relation of granis and deletions dnring the year to total authorizations
at the close of the year is due to reinstatoment of some deleted authorizations and other conslderations
Impossible to detall in this general table. Figures shown are for close of each fiscal year.

BOMSEALAAMIATALIMIAEILSLIES I NS,
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KLAVAN and FINCH
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B L s S L L M S L S L L L S e S Lt b s s s st
: Current Authorizations of Broadcast %
. Services By Classes, Fiscal Year 1961 &

bod
SIS IO IR OSSO r s s 0RO IR DA DR A DER AR ORS00 E e 2100010000000 et D el R s Dt ot ada e 0 a e

June 30, June 30, Increase or

Class 1960 1961 (Decrease)
Commercial AM ... ... ... ... .. ... ... . ... 3,681 3,757 176
Commercial TV ... .. ... ... ... . ... ... ......... 653 650 (3)
TV Translators® .............. ... ............ 302 703 401
TV Repeaters™ .. ... ... .. ... ... ... ... ... .... 0 1,044 1,044
TV Boosters™ ....... ... ... ... .. . i 0 1 1
Educational TV ... ... ... ... ... ... .. ..., 64 67 3
Auxitiary TV ..o 1,093 1,254 161
Experimental TV ... . ... ... ... .......... 24 27 3
Commercial FM ....... ... ... .. ............. 912 1,092 180
Educational FM ....... ... ... ... ............ 181 199 18
International . ... ... .. ... .. ... ... . ... . ... 5 4 (1)
Remote Pickup ........ ... ... ... .. .. ... ... .. 4,279 4,943 664
Studio-Transmitter-Link . ..................... 65 69 4
Developmental .................. ... ... ....... 4 4 0
Low Power Auxiliary (Cueing)................ 16 31 15
Total ... e 11,179 13,845 42,666

o et Cinel. Ampliied i beianeiited o« amminitioe where oiher et recention e

nnsikisfactory.

4440, S0, o 5958,
FEENH NN E N NN H R NN N ERSHEEE N RN RER NN RN R RN AR RnNNE

% Status of Broadcast Authorizations i"g

2
ve, v, BIREEOREAIAIIEBONIIDIINI I EAB BRI TR N RD G BB IR ERIRIRIRDSOIO P HOBD AN OIIHEHIND,
:-&-.‘:'2}‘.%33'“’3 L S L L N A I B I I S R S I S S S S L L 0SS I I A 0 L

Operating Construction

Class authorizations permits
Commercial AM ... ... ... L D 3,602 155
Commercial TV ... ... .. . .. 553 97
TV Translators ... ... .. .. . . 637 66
TV Repeaters ... ... . . i 1,044 0
TV Boosters . ... . e 0 1
Educational TV ... .. . . e 54 13
Commercial FM ... ... ... . e 889 203
Educational FM ... ... . .. ... .. . 186 13

O 6,065 548

Source: FCC

5. -,
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& Comparison of Closing Prices i
: For Industry Stocks, 1960 to 1961 i

& :
B T T S S S S M R T S I R S 03 2 02 20 8
NEW YORK STOCK EXCHANGE

Closing Price Net Change for Year
Dec. 31 Dec. 3
Company 1960 1961 Plus Minus
Admiral Corp. ..................... 11% 173% 534
AB-PT ... 45% 45 — —
AT & T . 104% 136% 31%
CBS 357% 39% 4
Columbia Pictures .................. 22% 28% 5%
Crowell-Collier ..................... 39 39 — —
Decea ..o 38 40% 2%
Disney ...... ... i 2T% 37 9%
Eastman Kodak .................... 113 1113% 1%
General Precision .................. 55 581% 3V
General Telephone .................. 271 29 1%
Hazeltine Corp. ........ .. ... ... ... 261 32 53%
Loew’s Theatres .................... 16% 4334 27%
Magnavox ...... ... 473 42 3% 5%
MCA .. 37 79 42
NAFT .. 30% 33% 27%
National Theatres .................. 5% G Y% %
Plough ... ... .. ... .. ... ... ... 70 86 16
RCA .. . 51 531, 214
Storer ... 283, 281% %
20th Century-Fox .................. 41% 353% 614
United Artists ..................... 31% 31% 72
Warner Bros. ................ ... ... 527% 8234 29%
Westinghouse ...................... 4914 38% 10%2
Zenith* ... ... ... ... ... L 34 73 39
230% 24
Net change: + 2065
* Adjusted for 3 for 1 split.
(Continued on Page b1)
49

www americanradiohistorv com


www.americanradiohistory.com

SERVICES AVAILABLE

SPORTS
NETWORK
INCORPORATED

Regional networks arranged and maintained with part or complete
responsibility accepted for special events and sports — live or tape.
Live or video tape remote pickups anywhere in the United States.

Telephone No. MUrray Hill 2-0117

NATIONAL
VIDEO TAPE
PRODUCTIONS, INC.

TOTAL TAPE Services for recording, editing, playback — studio
or remote anywhere in the United States.

Telephone No. MUrray Hill 2-3627

SPORTS NETWORK INC.

NATIONAL VIDEO TAPE PRODUCTIONS INC.
36 West 44th Street New York 36, N. Y.
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sunsnnnnnnneessssnssanesnnss: (OMPARISON OF CLOSING STOCK PRICES

(Continied from Page 49)

AMERICAN STOCK EXCHANGE

Closing Price Net Change for Year
Dee. 31 Dec. 31

Company 7960 1961 Plus Minus
Capital Cities ...................... 10V, 2012 10
Desilu ... 10% 8% 2
Esquire ....... ... ... 19 1512 3%
MPO ... 9% 12% 3%
Reeves ... ... ... .. . .. 6% 6%, Y
Technicolor ....... ... ... ... ... ..... 13 26% 13%
TelePrompTer ..................... 10 151% 5%
Trans-Lux .......... ... ... ... ... 14% 16% 2%
TV Industries ............ ... ....... 294 29 — -

3b% 5%

Net change: 4+ 29%

OVER THE COUNTER*

Closing Price Net Change for Year
Dec. 3 Dee. 31

Company 1960 1961 Plus Minus
Bartell ........... . ... ........ ... 3% 314 Y%

Jervold ... . ... oL 7 7% %

Meredith .......... . .. ... .. oL 41 % 35%% 6%
Metromedia ............. ... ........ 19 1614 2%
Official Films ...................... 2% 2% Y%

Scranton ....... ... ... ... 2% 7% 5

Sterling TV . ... ... .. ........ 1% 3% 1%,

Taft ... .. 12% 1775 5%

Wometco ... 12 % 26% 14

26% 9

Net change: + 17%

* Bid Quotations

ABSEALSALLS00808 00 084, 0 e Gty & St et - 80,58,
:’»u‘oo‘unﬁowuto-uot HHHH OO (PR O R O B R L R AR RO L L R R L S c.’u‘n.o‘u-“-"-".:..‘
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SYMPHONIC

Walter Piston—Pulitzer Prize—"Symphony No. 7"

CHAMBER

Elliott Carter—First Prize, International Rostrum of

Composers. UNESCO-"Second String Quartet”

OPERA

Alban Berg—"Wozzeck"—Featured at the New York

Metropolitan Opera

BALLET

Gunther Schuller—"Variants"—Performed by the
New York City Center Ballet Co.

POP

“The Twist"—originally written and first recorded by
Hank Baliard—published by Lois Music Publish-
ing Co.

DIMENSIONS

Composers, writers and publishers bring to BMI music which
encompasses all forms, all styles, all dimensions.

The BMI repertory is complete in every musical category—
from the Pulitzer Prize-winning Symphony of Walter Piston .
to the current popularity of “The Twist.”

The BMI catalog is kept constantly up-to-date...and at
the top in every category. Among the honors and achievements

in music during 1961 are these from the BMI repertoire...

JAZZ

George Russell—chosen Top “New Star” arranger-
composer by Down Beat's 9th Annual International

Jazz Critics Poll

COUNTRY & WESTERN

Harlan Howard—voted “favorite song writer” in the

Biliboard 14th Annual Disc Jockey Poll

MUSICAL COMEDY

Jerry Herman-current Broadway smash hit—"Milk

& Honey”

MOTION PICTURES

Academy Award Winner—"Never On Sunday”

In other categories, too, such as Latin American, sacred and
gospel, rhythm and blues, including rock and roll, and
popular ballads, both American and European, BMI-affil-
ialed composers, writers and publishers are prominently

represented.

Serving Music Since 1940

BROADCAST MUSIC, INC. ¢ 589 Fifth Avenue, New York 17, N. Y.
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1961 Television Homes Delivered i
i i
By Average Network Programs :
o b2
;:?:?3:%3%:%5%:%?3?3%:?3%3?3?:?:!¢:§$:3¢:§34:ﬁ:ﬁ:{25:%1%2%1@?:?3?:#3:%16!%?353?:&3%%%:!%3%:%:ﬁ:%5:?::4%%&3%:&2%:&:?2535;
{Comparative Figures For 1958 to 1961.
Average Audience Basis)
(Monday-Friday)
Homes Delivered
( Thousands)
1961 1960 1959 1958
January . ... 3,330 3,308 3,018 3,672

February ........ . .. ... 3,142 3,212 3,019 3,019
March ... ... .. ... .. . 2,908 3,268 2,842 3,550
April ... 2,908 2,586 2,461 3,037
May .. 2,533 2,511 2,328 2,217
JUNE ..o 2,673 2,597 2,322 2,593
July ..o 2,814 2,631 2,555 2,298
August ... . 2,814 2,531 2,624 2,368
September ...l 2,439 2,260 2,446 2,370
October ...........ccoiiiiiii.. 2,392 2,350 2,520 2,124
November .......................... 2,626 2,712 2,808 2,343
December ............. ... ... .. .... 2,814 2,848 2,761 2,470

NIGHTTIME TV HOMES
(Monday-Sunday)

Homes Delivered
(Thousands)
1961 1960 1959 1958

January .. ... 9,052 8,806 9,114 8,861
FebrUATY o ovoven e 8,911 8,571 8,993 8,993
MArCh o oveee e 8,723 8,270 8,629 8,598
April ... o 8,583 7,690 8,322 8,043
MAY oo 7,316 7,043 7,367 7,122
June ... 6,519 6,454 6,405 6,615
July oo 5,863 5,288 6,083 6,000
August ......... ... i 6,191 6,102 6,130 6,199
September . ....... ... .. L. 7,035 6,870 7,375 7,288
October ........coiinii i 7,223 7,684 7,781 7,914
November ...... ... . ... .. ... ...... 8,114 7,413 7,976 8,482
December ............ ... ... ... ... .. 8,114 8,272 7,787 8,503

Source: A. C. Nielsen.

........................
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BOB CLAYTON

Represented by ASHLEY-STEINER — MU 8-8330
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Table- Phono-
Year Portable Console Combt. Total

1963 ... 2,904,135 3,225,191 211,245 6,370,571
1954 ...l 4,007,040 3,183,584 126,410 7,317,034
1955 .. ...l 4,217,653 3,090,828 112,603 7,421,084
1956 . ... ..l 4,754,787 2,556,845 75,397 7,387,029
1957 .o 3,976,961 2,486,412 96,847 6,560,220
1958 ... ...l 2,936,321 2,080,999 122,762 5,140,082
1959 ... ..l 3,361,406 2,224,762 162,508 5,748,676
1960 ... ... 3,235,506 2,489,849 219,690 5,945,045

Note: Figures discontinued in 1961.
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i Portable-Console-Combination i

3 . . . . i

i Television Set Production Figures i
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Table & Phono- $ Value

Year Portable Console Comb1. Total (000 Omitted)

1947 ..., 116,315 37,039 25,217 178,571 50,000
1948 ... .. 646,509 179,181 149,310 975,000 230,000
1949 ... .. 1,792,691 989,220 218,089 3,000,000 580,000
1950 ........ 2,941,560 3,820,060 702,180 7,463,800 1,350,000
1951 ........ 2,275,901 2,774,859 334,038 5,384,798 956,986
1952 ........ 2,837,607 3,038,895 219,878 6,096,280 1,049,000
1953 ........ 3,224,724 3,755,340 235,763 7,215,827 1,230,298
1954 ........ 4,249,339 3,011,536 85,840 7,346,715 1,028,540
19556 ........ 4,439,676 3,199,796 117,049 7,756,521 1,071,020
1956 ........ 4,753,787 2,556,845 75,397 7,387,029 938,696
1957 ... .. 3,845,807 2,433,449 120,089 6,399,345 832,747
1958 ... ... 2,716,876 2,068,627 134,925 4,920,428 667,899
1959 ........ 3,612,638 2,666,950 169,792 6,349,380 896,405
1960 ........ 3,274,347 2,211,239 222,760 5,708,346 825,501
1961 ........ 3,812,160 2,135,361 230,276 6,177,797 825,308

Source: ETA.
D e e e T g e Lt et Ly B O B LI L e O L R O TS O e e o Lottty
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1961 AND THE FCC

Commission Activities Set Tone for 1962

By NEWTON N. MINOW. Chairman
Federal Communications Commission

URING the past year, the
Commission was again
active in the field of broad-
cast programming. It pro-
posed extensive revisions in
the nature of the program-
ming information which it re-
quires applicants for broad-
casting licenses to submit.
After full hearing. it denied a
permit for an FM station to
an applicant who had no knowledge
of, and had made no effort to ascer-
tain, the programming needs of his
community. And it put all broadcast-
ing licensees on notice that they are
expected substantially to ccrry out
the program proposals on the basis of
which their licenses are granted. or
present adequate justification for de-
parture from those proposals.

A total of 20 shortterm licenses
were issued in 1961 where the Com-
mission was unable to find that the
past operation of the station merited
a full three-year license. Additional-
ly. an Examiner’s Initial Decision rec-
ommending that a radio station li-
cense not be renewed on the ground
that the licensee was “woefully in-
adequate” in discharging his broad-
cast responsibilities regarding “inde-
cent and obscene” programming,
abuses with respect to the total
amount of time devoted to advertis-
ing continuity as well as the fre-
quency of regular program interrup-
tions for advertising messages, was
pending review by the full Commis-
sion at the end of the year.

Under recent Congressional auth-
ority, the Commission now requires
applicants for new stations, renew-
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als, sale and major changes
(also when set for hearing) to
locally advertise that fact.
Congress also enabled the
Commission to fine stations
for violations not warranting
revocation proceedings.

In television, the Commis-
sion has taken actions to pro-
mote the use of UHF to ex-
tend and augment competi-
tive TV service not possible with the
limited number of VHF channels.
These include proposals to relax cer-
tain UHF technical requirements.
make certain areas either UHF or
VHF, test UHF for large metropolitan
area coverage, and has recom-
mended legislation to require TV sets
to also receive UHF broadcast.

The continued squeezing in of new
AM facilities is accompanied by
mounting competition and added in-
terference which demonstrate the
acute congestion in that band.

The long-pending clear channel
proceeding was concluded when the
Commission opened the way for as-
signing one additional secondary
station on each of 13 of the 25 clear
channels to benefit certain unserved
or underserved areas.

Mounting interest in and competi-
tion for FM broadcast facilities made
it necessary for the Commission to
undertake revamping the rules for
that service and. meanwhile, adopt
an interim procedure for processing
FM applications. All FM stations
have the green light to engage in
stereophonic broadcasting if they so
desire.

These represent only some of the
activities in which the FCC will con-
tinue to be active during 1962.
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BActress + Spokeswoman

Exclusive Representation: KAY KORWIN, INC.
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TEST OF BROADCASTING

How It Conducts Itself Despite Criticism

By LE ROY COLLINS, President
National Association of Broadcasters

HE past year has been
one involving much criti-
cism of broadcasting. The test
of the industry in the coming
yvear will be not in how it re-
acts to such criticism, but how
it conducts itself despite criti-
cism. By and large the indus-
try has taken its lumps in
stride with a high degree of
maturity and dedication.

The progress of broadcasting has
been phenomenal. The quality of
American broadcasting is not even
approached elsewhere, but all good
broadcasters know they must always
be a part of a strong., continuing
struggle to develop a better broad-
cast product.

There is no limit to the heights
broadcasting can reach. There never
will be a plateau we can gain, and
then rest satisfied. This is true be-
cause of the breadth and depth of the
impact of brouadcasting and its im-
portance to the advance of our cul-
ture and free society.

We should. therefore, not only ex-
pect but welcome critics. We should
accept the fact that in a free America,
because of broadcasting’s inherent
greatness, it will never know tran-
quility.

In a climate where criticism is
noisy and frequent, there is a natural
inclination on the part of some to
develop almost a fear-complex. There
are those who fear the basic freedom
to broadcast, which is secured by the
First Amendment, is now in jeopardy
because of federal government poli-
cies.

I do not treat the matter of im-
proper governmental requlation light-
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ly. At the same time. I do not
believe the facts justify the
extreme fear which has been
expressed by some.

While the Federal Commu-
nications Commission is an-
xious to see program im-
provement, I am convinced
it wants to see this achieved
not through governmental
coercion but through a great-
er awareness of need and exercise of
responsibility by broadcasters, and
in ways broadcasters devise.

The FCC cannot legally coerce
broadcasters to put specific programs
or categories of programs on or off
the air because it may approve or
disapprove of them. If the day ever
comes when it should try this, we at
the National Association of Broad-
casters will employ every resource
at our command in striking down the
efforts of any who would trample on
the rights of broadcasters to be free.

Every licensed broadcaster in
America who is responsible and
seeks in good {aith to serve the pub-
lic interest of his community has the
sole right and responsibility to deter-
mine and control what he programs.
So. instead of wasting time and
energy crying about the possibility
of a governmental censorship which
in fact does not exist. we in broad-
casting should be devoting ourselves
to the responsibile exercise of the
freedoms we have.

This is the approach we are taking
at NAB—and it is the way of life for
the great majority of our American
broadcasters. The critics we should
be most concerned about are our own
consciences.
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SYNNOTT TRAVEL BUREAU

WELCOMES
TO
DUBLIN-IRELAND

MEMBERS
OF
VARIETIES INTERNATIONAL
MAY 1962.
| COMPLIMENTS

MICHAEL SYNNOTT

President

Office: 141 EAST 44th ST., NEW YORK 17, N. Y.
Telephone: MUrray Hill 7-3783

All Travel Facilities by Air, Ship and Land in Ireland
ltaly, France, England, Scotland, Wales, Germany and World-Wide

Hotel Bookings and Transportation Arranged for Clients

.
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(000,000 Omitted)

Tubes
Year Resistors Capacitors Transformers Semi-Cond. Others Total

1952 . ........ 100 200 150 604 676 1,730
1954 ..., .. 130 200 103 708 867 2,008
1955 . ........ 150 215 96 800 939 2,200
1956 ......... 175 224 98 853 938 2,280
1957 ......... 171 225 110 925 1,004 2,435
1958 ......... 158 218 102 914 933 2,325
1959 ......... 194 267 129 1,152 1,091 2,833
1960 ......... 272 295 136 1,289 1,107 3,099
1961 (9 mos.).. 201 252 114 933 503 2,003
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(000 Omitted)
Year Initial Revewal Export Gov't* Total & Value

1950 ........ 301,483 69,325 10,768 1,385 382,961 250,000
1951 ........ 247,855 94,597 24,438 8,754 375,644 261,000
1952 ... ... 241,406 83,843 13,935 29,335 368,519 259,116
1953 ........ 293,601 11278 20,614 10,091 437,091 303,675
1954 ... ... 246,729 115,358 15,922 7,080 385,089 275,999
1955 . ..., .. 288,810 150,718 24,442 15,832 479,802 358,110
1956 . ....... 262,989 166,558 25,397 9,333 464,186 374,186
1957 ... .. 240,708 184,493 23,378 7,845 456,424 384,402
1958 ........ 191,805 167,805 24,697 13,132 397,366 341,929
1959 ... ... 227,669 170,729 19,969 14,569 432,936 368,372
1960 ........ 200,362 161,092 21,375 10,226 393,065 331,742
1961 ........ 188,176 150,249 22,245 14,336 375,006 311,098

(*) Inclndes only «irceet sules aftor 1951,
Source: EIA.
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BETTER BROADCAST BUREAU, INC.

COUNSELORS IN BETTER MARKETING THROUGH RADIO

BBB BRINGS TOGETHER THE SILVER TRIANGLE
OF EFFECTIVE SELLING

MEDIA ...

RADIO PLANNING

/ \

MESSAGE. .. MARKETING. ..

CREATIVE COMMERCIALS AT THE LOCAL LEVEL

ADVERTISERS
AGENCIES
REPRESENTATIVES
STATIONS

A SERVICE TO...

CLIFFORD 1. BARBORKA JR., PRESIDENT
16 E. 42ND STREET, N&W YORK 17, N. Y. YUKON 6-9680
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HERBERT B. LEONARD

EXECUTIVE PRODUCER

“"Naked City"—ABC-TV

“Route 66'"'—CBS-TV
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For Top 25 Network Brand Adveri’isers i
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1961

FOURTH QUARTER 1961

Anaein Tablets $3,080,794 11, Crest Toothpaste 1,388,125
. Camel Cigarettes 2,381,310 15. Campbell Soups 1,373,518
3. Chevrolet Cars 2,319,945 16. Colgate Dental Cream 1,342,214
Bufferin . ..................... 2,236,626 17. Swan Liquid Detergent. . 1,313,854
Winston Cigavettes . . 2,196,002 I.&M Filler Tip Cigarett . 1,283,299
. Qle{crr.v & Comet Carx ]’;811‘1)37’ 9. Chesterfield Cigaretts ........... 1,248,584
. Mobilgas ... ..o s . Alka-Seltzer 1,231,430
o s L o . Pall Mall Cigarettes ... .. 1,221,488
" Dristan Tablet - Geritol 1,216,466
. Kent Cigarettes .. ... k UL o 1 S cifite -« - b o - e 1,210,769
Yiceroy Cigarettes .. Y I S LT . Johuson 1,201,304
3. Polaroid Tand Cameras.......... 1,100,860 Metreeal .o oo L 1,185,409
TIHIRD QUARTER 1961
I. Crest Tooth Paste § 14. Johnson’s Klear Wax............ 1,121,178
2. Anacin Tablets ... .......... .. 2,579,052 15. Colgate Dental Cream. ... ... ..... 1,104,839
3. Camel Cigarettes . ... . .......... :2,10:2,900 16. { &L\lﬁ};llte(l: Tip Cigarettes. ... .. 1,823,612
4. Winston Cigarettes 2,210,851 17. Chesterfield Cigarettes . ........ .. 1,083,7
5. Keut Cigarettes .......... 2,008,503 i8. Spring Cigarettes 1,078,367
6. Tide ....... .0 . i, 1,849,611 19. Nabisco Cookies 5
7. Swan Liguid Detergent 1,570,008 20, One-A-Day Vitamin Tablets . . 1,050,346
8. Salem Cigarettes 1,482,528 21. Bayer Aspirin Tablets 1,046,445
9. Viceroy Cigarettes .. 1,171,611 . Phillips Milk of Magn i
10. Chievrolet Passenger Cars. .. 1,109,003 Prudential Insurance (‘0. of America 1,028,106
11, Pall Mall Cigarettes. ... ... 1,391,466 . Goodvear Car Tires. .. ... ....... 1,009,269
12. Alka Seltzer ............. 1,336,762 3. General Electric Company, General
13. Metreeal ...................... 1,178,917 Promotion ....... W G e B o 984,157
SECOND QUARTER 1961
1. Apacin Tablets ................. %$:2.608,938 14. Viceroy Cigarettes .............. 1,285,648
2. Crest Tooth Paste .. 2,164,038 15. Beech Nut Gum . By 1,268,233
3. Winston Cigarettes .. .. ’ L1137, "b!) 16. Listerine Ornl_ Antiseptic. . .. .. 25
1. Metreeal ............ 17. L&M Filter Tip Cigarettes. . ... ...
5. Swan Liquid Detergent. 18, Buffevin . ................ 1,231,091
6. Sglcm ?ignr(‘“es B 19. Colgute Pental Cream. ... ... ... .. 1,177,544
7. Kent Cigarettes oo 1S yu 20. Gillette Razors & Blades. .. ... ... 1,104,700
2' %)he})ml?t;?:nQ'E?r}lo‘.‘):;' o g 21. Chesterfield Cigarettes .......... 1,039,318
10 0:1‘9 '{)Ill)-lvﬂ\l'it;min Tablets . . . ... 22, Prudential Insurance Co. of America 1,025,418
]]- Tide - ) o 1,378,752 23, Nubiseo Cookies ..., ... . ... ... 1,025,361
12. Baver A\eplrm Tablets. R L. 1,312,145 2k, Dristn:: Tablets ................ 1.021,214
13. Pall Mall Cigarettes. . ......... .. 1,302,161 25, Alka Seltzer ... .. ... .. .. ...... 985,107
FIRST QUARTER 1961
1. Anacin Tablets . ................ %$2,869,167 . Bufferin ... ... .. L. 1,201,511
2. Winston Cigarettes ... ... .. 2,017,209 15. Pall Mall Clgdrpttﬂ 1,142,109
3. L & M Filter Tip Cigarettes. . I,3:50,3’75 16. Alka-Seltzer . ... 1,130,757
4, Kent Cigarettes 1,628,203 17, Sehlitz Beer ., ... 1,121,074
5. Texaco, In¢., General Promotion 1,6:22,2068 18. Ford Passenger Car 1,099,022
6. Dristan Tablets 1,-?1:1.’”2 19. Marlboro Cigarettes . 1,070,134
7. Ealem lC\t:'-;)reﬂes , }g}‘;’g:a 20. Listerine Antiseptic—Oral .. ... .. 1,058,926
8. Chevrole assenger Cars. ... L. 3066,¢ 21, Camel Cigarettes 35.564
§ aste 318,32 s - g
2. C':iqt Tooth Paste ;,;(l)f;,':”ﬁ . Prudential Insurance .. .......... 1,015,509
10, Tide L oweovnincs e YR 136G Duncan Mines Cake Mixes. .. .. ... 1,006,833
1. Bayer ,—hplrln l'lhleh 1,278,136
12, Beech-Nut Gam ... .. ........... 1,231,092 21. Allstate Insurance 997,200
].:3. Colgate Dental Crenm . . ... ... ... 1,202,617 25, Ovne-A-Day Vitamin Tablets. ... ... 995,262

LNA-BAR: Gross Time Cosis Only
Released by: TVB
Compiled by: LNA-BAR
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Program Producers and Music Directors

Will Find The Widest Choice of Music

For Featured Themes and Background Use
In The Diversified Catalogs Of:

ROBBINS MUSIC CORPORATION
LEO FEIST, INC.
MILLER MUSIC CORPORATION

Write or Phone Today for
BIG 3 CHRONOLOGICAL and CLASSIFIED CATALOGS!

THE BIG 3 MUSIC CORPORATION | ,.one. judson 2-2000

1540 BROADWAY, NEW YORK 36, N. Y.
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e . - - -
£ 3 Nationa! Television Networks and 530 #
33 i
it v : e 1 13
i TV Stations Broadcast Financial Data 3
2:5:'22-::-32-3:-:2- -::-:*.-..-.:-::-::‘::'::-::-::-::-;:-::-::-::-::-:.-::-::-::—x-::-::-::‘::-::-z-::-z-::-::-::-::-::-::-::-::-::-::-::-::‘::-::;::-::-::—::-:t—x-::-::—ti:i

— 1960 —

15 Networks Total 3
Owued and 515 Networks

3 Operated - Other TV and 530

Networks TV Stations Stations Stations

(¢ Millions)

A. Revenues from the sale of time:
1. Network time sales:
Total network time sales.......... $468.8 —_ _— —

2. Total retentions from sale of
network time after deductions
from network’s revenue from

sale of time to advertisers............ $306.9 $29.9 $134.8% $471.6
3. Non-network time sales:
a. National and regional advertisers.... —— 100.3 358.9 459.2
b. Local advertisers .................. — 30.8 185.0 215.8
Total non-network time sales........ - 131.1 543.9 675.0
4. Total time sales................. 306.9 161.0 678.7 1,146.6
5. Deduct—Commissions to agencies,
representatives, ete. ....... ... ... L. 70.4 24.06 99.7 194.7
6. Net time sales................... $236.5 $136.4 $579.0 $951.9

B. Revenues from incidental broadcast
activities:

a.Talent ........ ... . i 220.1 3.6 10.6 234.3

b. Sundry broadcast revenues............. 38.2 5.9 38.3 82.4
Total incidental broadcast activities..... 258.3 9.5 48.9 316.7

Total broadcast revenues............... 494.8 145.9 6279 1,268.6

C. Total broadcast expenses................. 461.2 84.3 479.0 1,024.5

D. Broadcast income (before Federal

income tax) ...... ... $ 33.6 $ 61.6 $148.9 $244.1
(*) Total retentions from sale ol network time of $134.8 million by 516 other TV stations includes reve-
nues received {rom miscellaneous TV notworks in addition to receipts from the 3 national TV networks.
Source: FCC
D e O s et T T e R T et L
R3O B O O D1t R O A R O R R e R RO IO DR RO SOt DR 00 0e s 0 De 0r b o
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::ocb e e e e R R G O e T e g
i‘i é
b4 -e
£ Broadcast Expenses of 3,451 AM Stations i
o' . . s
# And 4 AM Network Their O i
-

# n eTWOrks an elr artions i
H i
H b .. R O T O D e b e e L e e e
' * uu...uuunuos!onn“‘anunnnn'nu'n'n-uou‘u’u’n‘oo‘c&

— 1960 —
(8 Thousands)
19 Network
Owned and 3,451
4 Nationwide Operated Other AM
Type of Expense Networks Stations Stations Total
Technical ................... $ 3,616 $ 5,188 $ 62,409 $ 71,113
Program ................... 22,978 12,544 142,393 177,915
Selling ...... ... ... 5,124 4,717 90,904 100,745
General and Administrative. .. 6,826 5,112 181,847 193,785
$27,661 $477,653 $543,5658
HO 0202040400 E RO "’-:3'33-32‘3"13'32'2’:2:':!'3:'3:'?1'3:'2’«‘&3'3'3&::5

& Radio Networks and Station :

$ i3
3 i
£ Broadcast Revenues, Expenses and Income i
P b2
:‘:o_upo_w_o T e e e L I e S Ty e O et Ot Ot e e e et Y
S R T T T e S 2 DR RO T R S N O G O S S
Percent
1959 60 Increase
($ wallions) or (decrease)
1960 1959 1960

Total Broadcast Revenues
4 Nationwide networks (including owned and

operated stations®) ............. ... .. ... $ 63.0 $ 60.4 4.3
Other radio stations®*..................... 534.7 499.6 7.0
Total ... $597.7 $560.0 +6.7

Total Broadeast Expenses
4 Nationwide networks (including owned and

operated stations®) .............. ... .. ... $ 66.0 $ 64.9 1.7
Other radio stations**..................... 485.8 452.7 7.3
Total ...ttt e $551.8 $517.6 +6.6

Broadcast Income (before Federal Income Tax)
4 Nationwide networks (including owned and

operated stations®) ................ ... .. ($ 3.0) ($ 4.5) —
Other radio stations™*..................... 48.9 46.9 4.3
Total ..o e $ 45.9 $ 42.4 +8.3

(*) 1959 and 1960 data cover the operations of the four nationwide networks and their 19 owned and
operated stations.
(**) Includes 3.361 AM. AM-FM and 148 independent FM stations in 1959 and 3,451 AM, AM-FM and
218 independent ¥M stations in 1060,
{ ) Toss.
Source: FCC
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the “watchword” for reliable service

America’s

largest selection

PRECISION TIMING INSTRUMENTS

FOR RADIO
TV * FILMS

Official Timers
CBS — NBC — ABC
Networks

Electronically tested

Scientifically proven
accurate

Exclusive, Non-breakable, "“Coil
Spring”” Mechanism for Economy,
Dependability, Unexcelled Accu-
racy. The result of 20 years of engin-
eering research, Minerva “coil’’ con-
struction assures endless timing pre-
cision with less wear or friction . . .
without need of costly adjustments or
repairs . . . under rugged continuous
usage.

Litetime Guaranfee. Coils employcd
in Minerva Mechanisms are uncondi-
tionally guaranteed for the life-span
of the timer against breakage or
wear, In addition, should any Minerva
timer fail to give satisfaction within
one year because of defective mate-
rial or workmanship, the timer will
be completely repaired or replaced
without charge.

10-Days Free Trial. Selcct
any Minerva timing instru-
ment and try it under your
own working conditions
for a full ten days. 1f
it does not serve your
purposes as well or bet-
ter than any other in-
strument, simply return
it. There will be no
charge, no obligation.

We are
headquarters
for stop watch
repairs &
servicing —
all makes —
prompt service

Models T05PN—107N

Full minute span with more
definition on the minutes!
Single dial reference for both

minutes and scconds retains

the mechanics familiar
to Radio and TV but
this Minerva timer is
much easier to read
and use. For spot tim-
ing, timing program seq-
ments, etc. Two models

A with alternate methods

i of Start-Stop-Start . . .

flyback to zero.

&

Model 222
For "On the Air"”! Red
dial gives “time left to
go'’ without written or
mental calculations—
sweep hand in seconds,
small hand in min-
utes, Easily set for
any time period
up to one hour.
Black dial for con-
ventional stop-
watch use with

time out featurc.

Models 106F—106

For Film-making, Filmmeter and Fifth-
Second Timer! This specially designed
timer has regular fifth-second scale, plus
90-ft and 36-ft pcr min. scales to register
footage for 35mm. and 16 mm. film. Long
hand completes one revolution in 60
seconds, small hand registers up to 30
minutes. Time out featurc. Perfect fly-
back guaranteed for life. Model 106 has
fifth-second scale only. Both available in
regular or large size.

Write, Dept. RAY, RIGHT NOW for complete catalog.

M. DUCOMMUN COMPANY

Specialists in Timing Instruments Since 1858
580 Fifth Avenue, New York 36 ® Plaza 7-2540

OVER 100 YEARS OF PRECISION TIMING SERVICE
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Year Home Clock Portable Total
1951 ........... se....... 5358 12T 1,200 ]
1952 ... 4,394 1,666 1,528 7,688
1963 ... 3,309 1,714 1,503 6,526
1954 ... ... 2,701 1,897 1,449 6,047
1965 ... 2,659 2,035 1,879 6,573
1956 . ... ... 3,007 2,223 2,683 7,913
1957 ... 3,193 2,439 3,205 8,837
1958 ... 2,669 2,205 3,115 7,989
1959 ... ... 2,729 2,481 3,687 8,897
1960 ... 3,332 2,767 4,606 10,705

Note: Radio set retail sules tabulations disconfinued in 1961 by 1S1A

Bl R O O T L R LI O T OO T B L O L i O R e L L L Cr et P AL R S O b e g
L L T e “‘QQQ”OQ..O.‘Q"’O'f......’”‘."0‘0.40'.00‘0”“'0’090".0.“OQMO‘“NOQOOOO”OOOQM“‘.“ﬂ‘..;;
*h
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3 Home-Clock-Portable-Auto %
b1 . 3 . ’ 3
# Radio Set Production Figures ;
:§ ; (WA ] b4
3
B n Ot O gl g g B O D Ty T L ACr s R A eI O Bt e e Tt p e R s BB 00 b 04, 1
POT OO O OHIA OO0 CDSIE O ORAOH R IAITOLOIOR A LROT ORI IO OO DROIOA DDA IHOL IO O L2 00001

(000 Omitted)
Year Home Clock Portable Aunto Total $ Valie
1951 ......... 5275 777 1,333 4,543 11,928 298439
1952 ... .. 3,639 1,929 1,720 3,243 10,431 238,348
1953 ....... .. 3,886 2,041 1,742 5,183 12,852 286,471
1954 . ........ 2,696 1,875 1,333 4,124 10,028 220,616
1955 ......... 2,998 2,244 2,027 6,364 14,133 283,225
1956 . ........ 3,037 2,311 3,113 5,057 13,518 288,474
1957 ......... 3,228 2,516 3,265 5,496 14,505 351,601
1958 ......... 2,621 2,038 3,373 3,715 11,747 314,585
1959 ....... .. 3,145 2,794 4,128 5,555 15,622 330,374
1960 ......... 3,440 2,720 4,635 6,432 17,127 340,484
1961 ........ 3,041 3,017 5,747 5,568 17,373 323,276

et SIENLBLNEIILRENESESELEIINOLOBIRISLILAARIRSRIRINEIOGEAOAOREBINONSAPAPAI N

* & R0 00, Ot OB OB LH L3R
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NEW YORK
HAS ANEW
[ELEVISION
NETWORK!............
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Quarterly Spot Television Time
Sales Figures for 1960-1961

EAEAIABNI N D0
Vi VeV v ey YR e

-

— 1960 ——
$167,980,640
160,648,000
125,012,040
163,060,000

$616,700,680

: 1961 ——
First Quarter ............... ... .... $151,327,820
Second Quarter .................... 160,598,780
Third Quarter ..................... 127,643,670
Fourth Quarter .................. .. 177,735,000*

Total oo ' $617,305,270*

Source: TyB-Rorabaugh.
(*) Estimated.

..........

o .
& . . 3 " 3
' a's
omparative >pot Radio 1ime dales 5
i igures i
r3d %
v
L b4
b4
L L T Lt L L T Y
Vevessdans PP RE PRI MMM OO PO DR OO ORI S OO SRR RO P OGP S OB O IR B SO S R O 1Y

— 1960
$ 47,115,000
52,827,000
48,827,000
53,333,000

$202,102,000

— 1961 ——
First Quarter ........ ... ... ... ... $ 43,194,000
Second Quarter .................... 51,870,000
Third Quarter ..................... 52,531,000
Fourth Quarter .................... 55,000,000

Total .\ oo $202,595,000%

Source: Official FCC figures.
{*) Estimated SRA figures.

1961 Average Hours of Radio i

123
v

b

v

b1 i
4 4 v
L a2 ”
3 r 2
s s o
e ve
p2s 12
3 13
L s e OO I D IO T O RO D DA D DI e D]
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1961

1 hr. 49 mins.
1 hr. 57 mins.
1 hr. 46 mins.

January ......
February .....

1960

1 hr. 52 mins.
1 hr. 49 mins.
1 hr. 59 mins.

1959

1 hr. 55 mins.
1 hr. 51 mins.
1 hr. 55 mins.

1 hr.49 mins.
. 57 mins.
. 52 mins.
. 40 mins.
. 40 mins.
. 52 mins.
. 53 mins.
. 56 mins.
. 50 mins.

1 hr. 40 mins. 1 hr. 52 mins.
1 hr. 44 mins. 1 hr. 55 mins.
1 hr. 43 mins. 1 hr. 50 mins.
1 hr. 35 mins. 1 hr. 41 mins.

1

1

1

mRRR

1 hr. 47 mins. r. 48 mins.
1 hr. 48 mins. r. 40 mins.
1 hr. 41 mins. 1 hr. 49 mins.
1 hr. 40 mins. 1 hr. 39 mins.

September . .. ..
October .......
November ... ..
December .....

h
h
h
1 hr. 33 mins. hr. 35 mins,
h
h

=

S e e
oSS
=~ o]

o

Annual
Average

Source: A. C. Nielsen.

1 hr. 44 mins. 1 hr. 47 mins. 1 ‘hr. 51 mins.

B R el e I L T T Py Oy ey
B T L S O T R P T R G R O O R RO A S I P O OO OO OO S RO i
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What is a TV station?

it is a theatre...newspaper...political forum
...concert-hall...field of sport...school...church...
shopping-center...all in one!

What a TV station is, and what
it does in America, is shaped by
something Benjamin Franklin
pointed out, in the infancy of our
country: “The opinions of Men are
almost as various as their faces.”

We remain a nation of great dif-
ferences, as well as of great free-
doms—a people who, more than
any other, feel free to criticize
what we wish, whatever the man
next door may like!

This is where a TV station’s
biggest challenge begins; for a
leading station serves more fami-
lies in its area, more often, by their
own election, than any other com-
munity institution.

How, then, can it best serve so
many people, with their extraor-
dinary combination of different
backgrounds and tastes, occupa-
tions, education and cultures—
within the framework of our free-
doms and our needs? This is the
constant challenge.

To meet this challenge, the TV
station combines within itself all
of men’s powers to speak, to show,
to teach, to entertain. It moves
words and pictures...ideas and
goods...persons and events. .. al-
most instantaneously, out to the
widest boundaries of the commu-
nity it serves,

For television is life itself trans-
formed into light.

The TV station must resolve
this glow into what’s important to
its viewers, so they can measure,
for themselves, the nation’s leaders
...can follow the day’s history...
study, worship, shop...find their
favorite laughter and sports...in
one place!

Small wonder, the American
TV station has become today’s
prime mover—bringing its audi-
ences face-to-face with their com-
munity and the far-off world, all
within the home.

From such great powers to com-
municate follow great obligations.

We know a TV station can
never be measured by any one part
of its service, but only by the bal-
ance and breadth of its schedule,
as it fulfills its community’s needs.

And we also know that we can-
not hope to reach our highest ca-
pabilities unless we help our
viewing audiences to reach theirs.

©9®

WESTINGHOUSE BROADCASTING COMPANY, INC.

WBZ + WBZA, WBZ-TV, Boston; KDKA, KDKA-
TV, Pittsburgh; WJZ-TV, Baltimore; KYW, KYW-
TV, Cleveland; WOWO, Fort Wayne; WIND,
Chicago; KEX, Portland; KPIX, San Francisco.
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There is nothing so powerful as truth ... and often nothing so strange.

Completed: In Production:
THE ADDICT THE COWBOY
THE 1D0L THE REFUGEE
THE CLOWN

THE DEAF MUTE
THE BLIND MAN

— Danzel Webster

Leading West Coast Producers of Documentaries

In Preparation:

PROJECT 100

9 Hour-Long
Television
Documentaries

Irwin-0'Donnell Produclions

1000 No. Cahuenga Blvd.

I

Hollywood 38, Calif.

—_—
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Associated Press

50 Rockefeller Plaza, New York
Phone: PlLaza 7-1111
General Manager Frank J. Starzel
Asst. Gen. Mgr. for Radio-TV
Oliver Gramling
Secretary Harry Montgomery
Radio-TV News Editor.John A. Aspinwall

Broadcast Editorial
Reporits, Ine.
54 West 40th St., New York 18, N. Y.
Phone: MUrray Hill 9-3450
President A. Maxwel] Hage

Hearst Metrotone News, Ine.

450 West 56th Street, New York 19
Phone: PLaza 7-4120
Vice-Pres. & Gen. Mgr., Caleb B. Stratton
Production Director.... .. John E. Michon
News Editor Marshall B. Davidson

Branches
Washington, D. C.

1905 Fairview Ave. N.E.-2
Phone: LA 2-5607
Hollywood—6087 Sunset Blvd.
Phone: HOllywood 4-0650
Chicago—161 E. Grand Ave.
Phone: WH 4-2522
San Francisco—862 Howard St.
Phone: DO 2-4319
Dallas—218 Leda Drive
Phone: DI 8-3766

Press Association, Inec.
(Associated Press)

50 Rockefeller Plaza, New York
Phone: PLaza 7-1111
President.............. Frank J. Starzel
Vice-President ......... Oliver Gramling
Radio-TV News Editor.John A. Aspinwall

Radio Press
International Inc.

({ndependent Voice New Scrvice with Established
National and Ovcrseas News Bureaus)

18 East 50th St., New York 22
Phone: PLaza 2-0650
President .............. R. Peter Straus
General Mgr........... Michael Minahan
Asst. to Gen. Mgr.. . Michael P. Mallardi
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Branch Office

London—40 Piccadilly, W.1.
................ .. Noel Bernard

Washington—20 “E” St., N.W.

Radio Pulsebheat News
(Div. of Pulsebeat News, Inc.)

(Independent Awdio News service focusing on
actuality accounts from the nation and world.)

153-27 Hillside Ave., Jamaica 32, N. Y.
Phone: AX 1-4320

Pres., Dir. of News Opera Jay Levy
Vice President..... -.Joseph P. Sinacore
V.P., Wash. News Bureau Chief

Roy Thompson
....... Ralph Edwards
Grace L. Barnes
Steven Elliot

Business Manager
Promotion Director
Production Director

Reuters

229 West 43rd Street, Times Bldg., N. Y.
Phone: BRyant 9-8558

North American Mgr..D. Kimpton Rogers

News Editor................. J. S. Bates

Ch. Wash. D. C. Corres...J. W, Heffernan

Telenews
235 East 45th Street, New York
Phone: MUrray Hill 2-5600
Natijonal TV Sales. . Saul Reiss

United Press International

220 East 42nd St., New York 17, N. Y.
Phone: MUrray Hill 2-0400

President........ Frank H. Bartholomew
1st V.P. & Gen. Bus. Mgr.

Mims Thomason
V.P. & Editor.......... Earl J. Johnson

V.P., Int’l. Opera........ Joseph L. Jones
V.P. & Gen. Sales Mgr...... LeRoy Keller
V.P. & Newspicture Mgr....F, Tremaine
Managing Editor Roger Tatarian
Mgr, UP Movietone News

W. R. Higginbotham

Chicago
400 W. Madison St., Riverside Plaza,
Phone: FRanklin 2-9000
National Radio News Mgr.. Dean C. Miller

World Wide Information
Services, Ine.
660 First Avenue, New York

Secretary ................ Donald Hirst . Phone: ORegon 9-7240
o Geoffrey M. Kilpatrick President ... ....... Richard W. Hubbell
. Bill Scott V.Pres. .. ..., Jeff Murray
I S R I R S 2 SR 030 2200
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—Man of the Year—
Bing Crosby

—Waoman of the ¥Year—
Carol Burnett

—framiaiic Show—
Suspense

—L omedy Show—

Carol Burnett—Richard Hayes
Show

—usical Shoiw—
Christmas Sing With Bing

— ‘ormmeni alor—
Paul Harvey

~Dracumeniary—
Death of Dag Hammarskjold

—ftest New Program ldea—

Dimension

—Speriscasfor—

Lindsey Nelson

—Public Servies
Programming—

The Big Lie
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L e

i
b33
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Radio-Television Daily’s 1961
20th Annual Critics Poll
All-American Radio Favorites

& 5 S RINS,
St H OIS HIH OISO OI A0 044

—roducer—
Norman Baer

—Director—
Norman Baer

—Wrtler—
Norman Liebman

—Male Vocalisi—
Bing Crosby

—Female Vocalisi—
Rosemary Clooney

Best Orchestro—
Buddy Cole

~—Most Proemising Male—
Richard Hayes

—wuost Promising Female—

Phyllis Diller

—Nong Hil—
Love Makes the World Go Round

e et b o8,
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g Radio-Television Daily’s 1961 %
§g§ 20th Annual Critics Poll %
‘: All-American Television Favorites i
R R R R R R R R R

—Man of the Year— —Western Show—
Mitch Miller Bonanza

—Waoman of the ¥Year—

—Mysiery Shouw—
Dinah Shore

Perry Mason

—framalic Show— » i i
Bower sl the EIory —Public Service—
CBS Reports

— omedy Show—
Bob Newhart Show —Hroducer—
David Susskind

— WM usical Nhow—

Sing Along With Mitch o Direeiei—

) Mare Daniels
—('ommentator-

David Brinkley
—Wrifer—
—Daocuimentary— Rod Serling
Eisenhower On The Presidency
—MHaie | veafisi—
—Audience-Panel Show— Perry Como
To Tell The Truth

—Female Vocalist—

—fest New Pragram {dea— Leslie Tzgams

David Brinkley’s Journal

—Spartscasfer— —Mest rchestra—

Lindsey Nelson Mitch Miller

—"oloyr Program— —Host Promiging Male—

Walt Disney’s Wonderful World Bob Newhart
Color

B —Muost Promising Female—
—ftest Filmied Series—

Dick Powell Show Cynthia Pepper
—hildren's Show— —ong Hii—
Young People’s Concerts Never On Sunday

BN HREEHNENERNERNHENSEREERNENRENHERERERENENRNRENRNNRRNsss
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When You Can Have
The Best,
Why Be Satisfied
With Less?

THE ASSOCIATED PRESS
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Following are the events selected by the major networks as the top 10 mews
stories of 1961.

—ABC— —MBS—

1—The Space Race—U.S5.5.R. orbits two

. R 1—Man-in-space flights.
men and our sub-orbital flights.

2—The ill-fated Cuban invasion. 2—Berlin crisis.

3—The Berlin Crisis—building the wall 3—Resumption of nuclear tests.
and the tension arising from it. 4—Decath of Dag Hammarskjold.

4—Death of Dag Hammarskjold and the i .
. R 5—Cuban invasion.
resulting UN tension.

5—Trial and conviction of Eichmann, 6—Congo crisis.

6—Soviet Union resuming atmospheric 7—XKennedy’s administration (including
atom bomb testing. his meeting with Khrushchev.)
7—Communist party Congress, the de- 8—Eichmann trial.

Stalinization campaign and the Russian

split with Albania. 9—Roger Maris’ home-run record.

8—War in the Congo. 10—Khrushchev’'s anti-Stalin drive.

9—Freedom Riders in the South.

10—Roger Maris and his 61 home runs,

—NBC—
—CBS— 1—The Berlin crisis.
1—The Berlin wall. 2—Manned space flights of the U. S. and

. . Soviet Union.
2—The Vienna summit meeting.

3—Cuban invasion ottempt ond the pris-

3—The Russian-American space race. P
oner exchange negotiations.

4—The Congo crisis.

. tinui trife.
5—The death of Dag Hammarskjold. 4—The continuing Congo strife

6—The resumption of nuclear testing by 3—Death of Dag Hammarskjold.
the Soviet Union. 6—The Freedom Riders.

7-—The.|mpact of the N.ew Fronfler, (.md 7—The trial of Adolph Eichmann.
President Kennedy’s first year in office.
8—The Cuban invasion fiasco. 8—The Soviet Union‘s resumption of .nuc-
lear testing and world reaction to it.
9—The rise of the extremist right-wing in

this country. 9—Revolution in the Dominican Republic.

10—The continuing crises at the U. N_, in- 10-—The continuing story of the Kennedy
cluding the visit by Premier Khrush- administration, its style and tech-
chev. niques.

D e i e L L At e A AT

................... B O e e e S O e L S L T T TP e PPy
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WHEN DO YOU

The answer is simple — never!

" A FORMAT

At least, in 35 years, no Storer Station has been able to manage it.

Public preference changes too fast and so do each community’s needs. That is

why every Storer Station is locally oriented to the particular community it serves.

Only by knowing community problems from day to day have we been
able to help solve them. Only through constant check on listener and viewer

preferences have we been able to build loyal, responsive audiences

Keeping the public informed and entertained, and working for a better

community is a day-to-day, often an hour-to-hour, even minute-to-minute job.

We've never found a way to format community service. It's too big...

too fluid...too much of a responsibility to be frozen — even for one day.

Radio
CLEVELAND—W.IW
TOLEDG—-WSPD

NEW YORK—WHN
MIAMI—-WGBS

LOS ANGELES—KGBS
DETROIT—WIBK
PHILADELPHIA—WIBG

Television

DETROIT-WIBK-TV
CLEVELAND-—-WIW.TV
MILWAUKEE—-WITI-TV
ATLANTA—-WAGA-TV
TOLEDO-WSPD-TV
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‘Che Tollowmy
alec stations ol the ABC,
betically according to call letters.

1050 stations uve

KCEE—Tueson, Ariz.
K GCHA—Charles City.
K¢ 1D—Catdwell, 1daho
KCIM—Carroll, lowa
KCLE—Cleburne, Tex.
KCLN—Clintan, lawa
KCLO—Leavenworth,
Kans.

K CLS—Falstaf{, Ariz,
KCLX—CGolfax, Wash.
KCM C-—Texarkana, Tex.

K l(\:BC——Los Angeles,
KABQ—Albuquerque,

N.
KAGI—The Dalles, Ore.
KADO—Marshall, Tex.
K A G H-—Crossett, Ark.
KAGI—Grants Pass, Ore.
KAKGC—Tulsa, Okla.
KAKE—Wichita, Kans.
KALE—Richland, Wash.
KALL—Salt Lake City,
Utah
K AMO—Rogers. Ark
KANA—AnRaconda, Mont.
AN D—Carsicana, Tex.
ICAP{—Pueblo, Cola.
KARE—Atchison, Kans.
KARI—BIlains, Wash.
K ASL—Newcastle, Wyo.

fa.

KCOB—Newton, lowa
KCOK—Tulare, Calif.

KCOW—Alliance, Neb.
KCPX—S8alt Lake Cily,

Utah
KCOY—Santa Maria.
Calif,

KAST—Astoria, Ore. alif.
KATL—Miles City. Monl. | KCRA—Sacramento.
KAV I—Rocky Ford, Colo. Calif

L
KCRC—Enid, Okla.
KCRG—Cedar Rapids.
i{CRS—Midland Tex.
KCRT—Trinidad. Colo,
KCSJ—Pusblo, Colo.
]KCRS—Chadmn Neb.

K AVL—Lancaster, Colo.

KAVR—Apple Valley,
calif.

KAYS—Hays. Kans.

KAYT—Rupert, fda.

KBBB—Borger, Tex.
KBBS—Buffalo, Wyo.
KBCH-—Oceanlake, Ore.
KBEA—Mission, Kans.
KBHS—Hect Springs, Ark.
KBiG—Avalon, Cah(
KBIM— Roswell,

K B K R—Baker. Ore

K BLA—Burbank, Calif.
KBMN—Bozeman, Mont.
KBMO—Benson, Minn.
KBMY—Billings, Monl. K
KBOE—Oskaloosa. lowa
KBOI—Boise, Idaho
KBOK—Malvern. Ark.
BOL—Boulder, Colo.
KBOM—Bismarck, N. D.
KBOX—Dallas, Tex.
KBRI1—Brinkley, Ark.
KBRK—Brookings, S. D.
KBRN—Brighton, Colo,
KBRX—0’Neill. Neb.
KBTA-—Batesville, Ark.
KBUN—Bemidji. Minn.
WBUE—Brriington. fowa
KBZY—Salem, Ore.

KDAL—Duluth, Minn.
KDBS—Alexandria, La.
(DEF—AIbuquerque.
KD F_N Denver, Colo.
KD KA—Pittshurgh. Pa.
KDLA—De.Ridder. La.
KDLM—Detroit Lakes,
Minn.

DNT—Denton, Tex.
KDOK—Tyler, Tex.
KDON—Salinas, Cal'f.
K DRS—Paragould, Ark,
KDTH—Dubugue, lowa
K DUB—Lubhock, Tex.
KDWB-—Minneapalis-
St.

)

Paul, Minn,

KEAP—Fresne, Calif.
KEED—Springfield, Ore.
KEEN—San Jose, Calif.
KEEP—Twin Falls, lda.
KELD—E] Dorade. Ark,
KELO—Sioux Falls, S.D.
KENN—Farmington,
KCAP—Helena, Mont.
KCAR—Clarkesville. Tex.
KCBQ—San Diego, Calif.
KCBS—San Frantisco,

N.M,
KEPR—Kennewick,

Wash.
KERG—Engens, Ore.
‘ KFRN—Bakersfieid,

Calif.
KCCO—Lawton, Okla. calif.

KCMO—Kansas City, Mo.
KCNI—Broken Bow, Neb.

KCOL—Fort Collins, Colo.

la.

n
DLR—Devils Lake, §.D.

Good S actiirs

@

stthzeribers 1o the NARB Radio Code of
CBS, MBS and NBC

KEWB—O0akland, Calif,
KEX—Portiand. Ore. I
IKEXO—Grana lunction,
Colo.

KEYE~—Perrytewn. Tex.
KEYZ—Williston, N.D.
KEZU-—Rapid City, §.D.
KEZY—Anaheim, Calif.

KFAB—Omaha. Neh.
KFAC—Los Angeles,
Calif.
KFBC—Cheyenne. Wyo.
KF BK-—Sacramento,
Calif.
KFDM-—Beaumont, Tex.
KFl—Los Angeles, Calif. |
IKFFA—Helena. Ark. |
KFI1Z—Fond du Lac,
I F JB—Marshalltown,
FIKA—Greeley. Colo.
FLD—F loydada, Tex.
FLW-——Klamath Falls,
Ore.
FMB—San Diego, Calif.
FML—Denver, Cola.
FOR—Lincoln. Neb.
FRD—Rosenberg, Tex.
K F RE—Fresno, Calif.
KFRU~—Columbia. Mo,
KFSA—Fort Smith, Ark.
KFTM—Fort Morgan,
Colo.
IKFUN~—Las Vegas, N.M.
KFWB—Los Angeles.
Calif.
KFXD-—Namupa. ldahe
KFYN—Bonham, Tex.
KF Y0O—Lubbock, Tex.
KFYR—Bismarek, N.D.

Wis.
la.

K
K
K
K

K
K
<

KGAF—Gainesville, Tex.
KGAK—Galiup, N.M.
KGB—San Diego, Calif.
K GBC—Galveston, Tex.
K[‘BX——Sprmgf!eld Mo.
K GEK—Sterting, Colo.
KGEM—Boise, Idaho

K %EB——Lung Beach.

alif.
KGEX—Kallispell, Mont.
KGFF—Shawnee, Okla.

K GGF—Coffeyville, Kans,
K GHF—Pueblo, Colo.
KGLC—Miami, Dkla.
KGLN—Glenwood Spgs..

Colo.
K ('\SﬂM 0—~Cape Girardeau,

0.
KGNC—Amarillo, Tex.
K GNO—Dodge City.

rindio networks ave cotle subserihe

Kans.
89

tiood Prictices,

K GO—San Francisco,
Calif.

K GON—0Oregon City, Ore.

K GST—Fresnog, Calif.
KGVO—Missoula. Mont.
K GW—Portland. Ore.
KGWG—Enid, Okla.
KGYN—Guymon, Okla.

KHAS—Hastings. Neb.
KHEY—E!I Paso, Tex.
KKHOB-—Hobhs, N.M.
KHQ—Spokane, Wash,
KHSL—Chice, Calif.
IKHUB~—Fremont. Neh.
KHVH—Honolulu, Hawaii

KICD—Spencer. [owa
KID~—Idaho Falls, ldaho
1D0—Boise, ldaho
KIEM—Eureka, Caiif,
KIF N—Phoenix, Ariz.
KiHR—Hood River, Ore.
KiL %—-Grand Forks,
KIMA—Yakima, Wach.
KIML—Gillette, Wyo.
IMN-—Denver, Golo.
IMP—nt. Pleasant,
Tex.

KING—Seattle, Wash.

| KINS—Eureka, Calif,

K 10A—Des Moines,
KIRL—Wichita, Kans.
KIRO—Seattle, Wash.
KIRT—Mission, Tex.
KISD—Sioux Fatls, S.D.
KITE—San Antonio, Tex.
K1T1—Centralia-Chehalis,
Wash,
IKITN—Olympia, Wash.
KIlUL—Garden City,
Kans,
K1UP—Durango, Colo.
KIXZ—Amarillo, Tex.

towa

KIAM—Madison, S.D.
KJAN-—Atlantic, lowa
KICK—Junction City,
Kans.
K10Y—Stockton, Calif.
KJRG—Newton, Kans.
KISK—Columbia, Neb.

KKAN—Phillipsburg.
ans,
K K1S—Pittsburg, Calif.

KLAN—Lemoore, Calif,
KLBM—La Grande. Ore.

www americanradiohistorv com

All owned and oper-
CStalions arc listed alplia-

i LCO—Poleau, Okla.
KLEO—Wichita, Kans.
KLGN—Logan, Utah
KLIF—Dallas, Tex.
IKL1N—Denver, Colo.
K LIR-—Denver, Colo.
KL1Z—Brainerd, Minn,
KLMR—Lamar, Cole.
KLMX—Clayton, N.M.
KLO—O0gden, Utah
KLOE—Goodiand, Kans.
KKLOO—Caorvallis, Qre,
KLPW—Union, Mo.
KLT2-—Glasgow, Mont.
KLUE—Longview, Tex.
KLWN-—Lawrence, Kans.
KLY D-—Bakersfield,
Calif.
KLYR—Clarksville, Ark.
KLZ~—Denver, Calo.

KMA—Shenandoah. lowa
KMAQ—Magueketa, lowa
KMED—Medford, Ore.

KM J—Fresno, Calif.

K %MhJ—Grand Island,

eb.
KMMO~—Marshall, Mo,
KMNS—Sioux City, lowa
Kn&ON——-Greal Falls,

t

ont.

KMOX—St. Louis, Mo,

KMPC—Los Angeles,
Calif,

KMUR—Murray, Utah

KMVI—Wailuku, Hawaii

KNBC—San Francisco,

alif,
IKKNCM—Maoberly, Mo.
KNEA—Joneshoro, Ark.
KN EB—Scottsbluff, Neb.
KNEM-—Nevada, Mo.
K NGS—Hanford. Calif.
KNOE—Monroe, La.
KNOK-—Fort Worth, Tex.
KNQW-—Austin, Tex.
KNOX—Grand Forks,

N.D.
KNPT—Newport, Ore.
KNUZ—Houston, Tex.
KN X—Los Angeles, Calif.

KOA—Denver. Colo.
KOAM—Pittshurg, Kans.
l(%B[;l—Hot Springs,

(Continued on Next Page)
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NAB RADIO CODE SUBSCRIBERS

KOCY~—OQklahoma City,

Okla,
KODY—No. Platte, Neb.
KOEL—Qelwein, lowa
KOF0—0Qttawa, Kans.
KO0GA—Ogallala, Neh.
0—San Diego, Calif.
H—Reno, Nev.
HU—Hermiston, Ore.
IN—Portland, QOre,
KX—Keokuk, fowa
L—Seattle, Wash.
LE—Port Arthur, Tex.
LT—Scottsbluft, Neh.
MA—Oklahoma City,

kia,
MO0 —Seattle, Wash.
MW-—0mak, Wash.
NO—San Antonio, Tex.
00D—Honalulu, Hawaii
KODL-—Phoenix, Ariz.
K 0 PR—Butte, Mont.
KORD—Pasco, Wash.
KOSA—Odessa, Tex.
KOSI-—Aurora, Cole.
KOTA—Rapid City, S.0.
KOTN-—Plne Bluff, Ark.
K O0VE—Lander, Wyo.
KQVO0—Provo, Utah
K O0Y-—Phoenix, Ariz.
KOYL—0dessa. Tex.
KOYN—Billings, Mont.
K0 ?Y—Grand Rapids,
Minn.

RAEXX ARRRARRARRAX
C0O0QP0O00000n
d’

PAN—Hereford, Tex.
PAY—Chico, Calif.
PBM—Carlsbad, N.M.
PEL—Lafayette, La.
PET—Lamesa, Tex
PHO—Phoenix. Ariz.
P1G—Cedar Rapids, la.
PIN—Casa Grande.
Ariz.
PLK—Dallas, Ore.
PNG—Port Neches, Tex.
KPOC—Pocahontas, Ariz.
KPOF—Denver, Colo.
K PQJj—Portland, Ore.
KPOL—Los Angeles.
Calif.
KPOW—Powell, Wyo.
KPRC—Houston, Tex.
KPRK—Livingsten, Mont.
K PSO—Falfurrias, Tex.
KPTL—Carson City. Nev.

AR ARARRIRR

KQEO—Albuquergue,
N.M.
KQV—Pittsburgh, Pa.

AL~—Rawlins, Wyo.
BC—Abilene, Tex,
Bi—St. Peter, Minn.
DO~—Colorado Springs,
0.

T

o
EH-—Oakdale, La.
EM-—Spokane, Wash.
EX-—Grand Junction,
olo.

FS—Superior, Neh,
GI—Grand (sland,

eb.

GV-—Weslaco, Tex.

H D-—Duncan, Okla,
KRIZ—Phoenix, Ariz.
KRLD—Dallas, Tex.
KRBLN—Canon City, Colo.
KRLW-—Walnut Ridge,

Ark.
KRMD—Shreveport, La.
RMG—Tulsa, Okla,
RML—Carmel, Calif.
RMS—0sage Beach, Mo.
RNT—Des Moines, lowa
R
R

G
R
R
R
C.
R
R
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NY-—Kearney, Neb.

0C—Rochester, Minn,
ROD—Ef Paso, Tex.
KROF-—Abbeville, La.
KROX—Craokston, Minn.
KRRV—Sherman, Tex.

RRARKEARR

N.M,
KRUX—Phoaenix, Ariz.
KRX K—Rexburg, tdaho

KSAL—Salina, Kans,
KSBW—Salinas, Gaiif.
KSCB—Liberal, Kauns.

KSCO0-—Santa Cruz. Calif.

KSD~—St. Louis, Mo,
KSEI—Pocatello, [daho
KSEK—Pittsburg, Kans.
KSEN—Shelby, Mont.
KSET—EI Paso. Tex.
KSEW—Sitka. Alaska
KSFO0—S8an Francisco.
Calif.
KS1B—Creston. lowa
KSID—Sidney. Neb.
KSiS—Sedatia. Ma.
KSLM—Salem. Ore.
KS8LO—Ounelousas, La.
KSMA—Santa Maria.
Calif.
KSNY—Snyder, Tex.
KS0 K—Arkansas City,
Kans.
KS00—Sioux Falls, 8.0.
KS‘)()lPITSall Lake City.

a
KSP|—Stillwater, Okla.
KSPL—0Oiboll, Tex.
KSRA—Salmon, |dahe
KSRV—Ontario. Ore,
K88S8—Colorado Springs,

Colo.
KST R~Grand Junction,

KST V—Sleuhenwlle Tex.

KSUM~—Fairmont, Minn,
KSWO0—Lawton, Okla.
KSYL—Alexandria. La.

KTAC—Tacoma, Wash.
KTAE—Taylor, Tex.
KTAT—Frederick. Okla.
KTBB—Tyler, Tex.
KTBC—Austin, Tex,
KTCB—Malden, Mo.
KTHS—~—Little Rock, Ark.
KTHT—Houston, Tex.
KTLN—Denver, Colo.
K'I;L'I‘—Mauntain Home.

rk.

KTMC—McAlester. Okla.
KTNT—Tacoma, Wash.
KTOD~—Sinton, Tex.
KTOK-—0klahoma City,

Okla.
KTOP—Topeka. Kans.
KTRE~—Lufkin. Tex.
KTRH-—Houston, Tex.
KTRM-—Beaumont, Tex.

KTSA—San Antonio, Tex.

KTSM-—EI Paso. Tex.
KTTS—Springfield. Mo.
KTUE—Tulia, Tex.
KTUX—Puehlo, Colo.

K
KL'J“DI—-Greal Falls,
KU GN—Eugene. Ore.
KUMA—Pendleton. Ore.
KUQA—Siloam Springs,
Ark.
KUPD—Phoenix, Ariz.
KURA—Moab, Utah
KURV—Edlnhurg Tex.
KVCV—Redding, Caljf.
KVEC—San Luis Obispa,
Calif.
VET—Austin, Tex.
VEC—Cortez, Colo.
VGB—Greal Bend,
Kans.
Vi—Seattie, Wash.
VKM—Monahans, Tex.
VLF—Ailpine. Tex.
VMA—Magnolia, Ark.
VNU—Logan, Utah
VOE—Emporia, Kans.
VOL—Lafayette, La.
VOM—Morriiton. Ark.
V00—Tulsa, Okla.
VOP—Plainview, Tex.
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KVOR—Colarado Springs.

Colo,
KVOU-—Uvalde. Tex.
KVOW—Riverton. Wyo,
KVOQZ—Laredo, Tex,
KVP|—Ville Platte, La.
KVRS—Rock Springs.

Wya.
KVSH—Valentine, Neb.
KVWO0—Cheyenne, Wyo,

UBA—Yuba City, Calif.

KWAK—Stuitgart, Ark,
KWBB—Wichita, Kans.
K WBE—Beatrics, Neh.

KWBG—Bcoone, lowa
KWBW-—Hutchinson,
i<ans,

KWCO—Chickasha, Okla.
KWED—Seguin, Tex.
KWEL—Midland, Tex.
KWHK—Hutchinsoen,

Kans.
KW IC—S8alt Lake City,
h

a
K WIL—Albany, Ore.
K W1P-—Merced. Calif.
KWIlQ—Moses Lake.

Wash.
KW iZ—Santa Ana, Calif.
KWK—St. Louis, Mo.
KWK H—Shreveport, La.
KWMT—Fort Dodgo. ia.
KWNA—Winnemucca,
Nev.
KWNO—Winana, Minn.
KWPGC—Muscatine, lowa
KWRF—Warren, Ark.
K wTC—Barstow, Calif.
KWV R—Enterprise. Ore,
KWYO—Sheridan. Wyo.

KX EQO—Mexico, Mo,
KX GO—Fargo, N.D.
KXIC-—1lowa City, lowa
KX IT—Dalhart, Tex.
KX1V—Phaenix, Ariz.
KX KW—Lafayette, La.
K XL—Portland. Ore.
KXLE—Eflensburg,
Wast.
KX0K—8t. Louis, Mg.
KXOL—Fort Worth, Tex.
K XRA—Alexandria,
Minn.
K X X X—Cnlhy, Kans.
KXYZ—Houston, Tex.

K YA—San Francisco,
Calif.
KYJC—Medford, Ore.
KYNO—Fresno, Calif.
KYNT—Yankton. $.0.
KYOQOU—Greeley, Cale.
KYSM—Mankato, Minn.
K. YSN—Colorado Springs
Colo.
KYUM-—Yuma, Ariz.
KYVA—Galiup. N.M._
KYW-—Cleveland, 0.

KZIN—Coeur d’Afcne,

ida.
KZ)X—Fort Collins. Colo,

WAAP—Peoria, V1.
WABA—Aqguadilia, P.R.
WABC—New York, N.Y,
W ABI1—Bangor, Me.
WABI|—Adrian, Mich.
WACO—Waco, Tex.
WADA—Shelby, N.C.
WAOO—New York, N.Y.
WADP—Kane, Pa.
WADS—Ansonia, Coni.
WAGF—Dathan, Ala.
WAGM—Presque Isle,

Me.
WAGY~—Fcrest City. N.C.

WAL K—Galesburg, 115,
WAJF—Decatur. Ala.
WAIR—Morgantown., W.

Va.
WALK~—Patchogue. N.Y.
WAMI—O0pp, Ala.
WANE-—Fort Wayne,
WANN-—Annapofis, Md.
WAQV—Vincennes, Ind.
WAPA-—San Juan, P.R.
WAPL—Appleton, Wisc.
WAQE~—Towson, Md.
WARA-—Atlebore, Mass.
WARD-—Johnstown. Pa.
WARF—Jasper, Ala.
WARM—Scranton, Pa.
WARU-—Peru, Ind.
WASdA—Havru de Grace,

Md.
WASK~—Lafayette, ind.
WATC—QGaylord, Mich,
WATE—Knoxville, Tenn.
WATP—Marlon 8.C.

! WATT-—Cadillac, Mich,

%0

ind.

 WATZ—Alpena. Mich.

P WAUX—Waukesha, Wisc.

WAVE—Louisville, Ky.
' WAVI—Dayton, 0.
WAVY—Portsmouth. Va.
WAVZ—New Haven,

Conn.
WAWK—Kendallville,

Ind,
WAYB—Waynesboro, Va.
WAYZ—Waynesboro. Pa.
WAZL—Hazleton, Pa.
WAZY—Lafayette, ind.

BAG—Burlington,

T—Marion, nd.
AW—Barnwell. S.C.

| WBBI—Ahingdon, Va.
| WBBM—Chicago, 1({,

WBBO—Forest City, N.C.

| WBBW-—Youngstown, 0.

] WBBZ—Ponca City, Okla.

WBCA—Bay Minette,
Ala,

| WBCU—Union, S.C.
WBEC—Piltsficld, Mass.
| WBET—Brockton, Mass,
WBEU—Beaufart, 8.C.
BEX—Chillienthe, 0.
BiG—Greenshoro, N.C.
BIR—Knoxville, Tenn.
Biw-—Bedford, tnd.
BLT—Bedford, Va.
BL
B
T

Y—Sprinafield. 0.
MC—McMinnvilte.

BNL—Boonville. nd.
BNS—Columhus, 0.
BNT—Oneida, Tenn.
BOC—Salishury, Md,
BRY—Waterbury,
Conn,

BT—Charlotte, N.C.
BTM-—Danvitle, Va.
BBTN——Benningmn. Vit.
B
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YS-—Canton, 111,
BZ-WBZA—Boston,
Mass.

WCAQO—Baltimore, Md.
WCAP—Lowell, fass.

| WCBL—Benton, Ky,
WCBM—Baltimore, Md.

| WCCC—Hartford., Conn.

| WCCN~—Neillsville. Wisc.
WLDT—WlncNester

Te
\WCEM —Cambridge, Md.
WCER—Charlotte. Mich.
WCF R—Springfield, Vt.
WCGO-—Chicago Heights,

(1IN
WCHA—Chambershurg,
Pa
wcu L—Chapel Hill.

WCHN Norwich. N.Y.
WCKRB—Miani, Fla.
WCKY—Cincinnati, 0,
WCLO—Janesville, Wisc.
WCLT-—Newark, 0.
WCMC—Wildwood. N.J.
WCNH—Quiney. Fla.
WCNU—Crestview. Fla.
WCQl—Coatesville. Pa.
WCOL-—Columbus, 0.
WCOP-—Bosion, Mass.
WCOU—Lewiston, Me.

I WCOY—Columbia, Pa.
WCRL—Oneonta. Ala.
WCRW-—Chicago. {i{.

| wesc—charleston. S.C.
WCS)—Columhus. ind.
WCTA—Andalusia. Ala.
WCVI—Connellsvifle, Pa.
wWCYB—Bristal. Va.
WCYN—Cynthiana,

Ky.

WOAY—Fargo, N.D.

W DBJ—Ronanoke, Va.

W DBL—Springfield,
Tenn.

W BO—0rlando. Fla.

i WDBQ—Duhugue. {owa

'WDEC—Amerlcus Ga.

| WO EF—Chaftanooga,

I Tonn,
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N.C.
P—Fort Worth, Tex,

VP-—Beaver Falls, Pa.

WCAU-—Philadelphia. Pa.

WCOV—Mantgomery, Ala.

WDAF—IKansas City, Mo.
W D AS—Philadelphia. Pa. |

EL—Wilmingten. Del.
IX—Drangeburg. S.C.
KN-—Dickson, Tenn.
LA—Walton, N.Y.
LB--Marshfield.
Isc.
LC—Port Jervis, N.Y.
NC—Durham. N.C.
NG-—Anniston, Ala,
0S—Oneonta. N.Y.
SM-—Superior, Wisc.
SU-—New Orleans. La.
UN-—Gainesville, Ga.
DVA-—Danville, Va.
IWDwW S—-Champalgn .
wDXB—(‘haltannoga
Tenn.
:: WDZ—Decatur, 111

£0000g
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WBAY—Green Bay. Wise. |

WEAN-—Providence. R. 1.
WEAY\'—PIaltsburgh.

|
i
i L8
| WEBB-—Batlimore, Md.
| WEBC--Duluth, Minn.
| WEBJ—Brewton. Ala.
WEBQ—Harnsbhrg N.Y.
WEEB-—Southern Pines,

-C.
w EECD-Rocky Mount.

WEE)—Boston, Mass.
WEJL—Scranton, Pa.
WEKR—-FayelteviIle.
Tenn,
WEKZ—Monrae, Wise.
WELC~—Welch, W. va.
WELD—Fisher, W. Va.
WELM—Eimira. N.Y.
WELP—Easely, S.C.
WEMP—Milwaukee,
Wise,
WENE—Endicott, N.Y,
WENY—Elmira. N,Y.
WEPMv Martinshurg,
w

ERT—Van Wert. 0.
WESB—Bradford, Pa.
WESC—Greenville, S.C.
WESO—Southbridge,

Mass.

W ESR—Tasley. Va.
WEST—Easton, Pa.
TU—Wetumpka, Ala,
B—Birmingham,
a.

ZE—Boston, Mass,
%L—Richmond, Va.
a

a~N

N—Elizabethtown,

WFBG—AIlloona, Pa.
BL—Syracuse, N.Y.
BM—{Indianapolis,

BR—Baltimore, Md.
EB—Sylacanga, Ala,
HG—Pell City. Ala.
HR—Wisconsin
apids, Wisc.
1G—Sumter, 8.C.
1WF|L—Ph|Iadelnh|a Pa.
i WFIN—Findlay. 0
WFIW—Terre Haute. Ind.
| WFKY—Frankfort, Ky.

‘ WFLA—~Tampa, Fla.

£ FEEF £%
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WFLO—Farmviile. Va.
WFMI—Youngstown. 0.
WFMW-—Madisonville.
Ky.
WFRA—Franklin, Pa.
WFRC—Reidsville, N.C.
WFRO—Fremont, 0.
WFST—Caribou. Me,
WFTL—Ft. Lauderdale,
Fla,
WFTR—Front Royal. Va.
] WFVA—Fredericksburg,
I Va.
I

WGAC—Augusta. Ga.
WGAL—Lancaster, Pa.
WGAP—Maryviile. Tenn.
W GAR—Cleveland, 0.
WGAU~—Athens, Ga.

| WGAW-—Gardner, Mass.
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BB—Freeport, N. Y.
BF~—Evansviife, Ind,
B81—Scranton, Pa.

BS—Miami, Fla.
CD—Chester, S.C.
GEM~—Quincy, LI,
GES—Chicago, M.
GGA—Gainesviile,

oOOOO0

Ga.

GL~—Fort Wayne, Ind.
GN—Chicago, IW.
GNY-—Newburgh, N.Y.
GPC—Albany, Ga.
GR—Buffalo, N.Y.
GRO—Lake City, Fla,
GRP—Greenville, Pa.

GRY—Gary, Ind.
GSM—Huntington,

Y.
GWR—Asheboro, N.C.

iiziiiiiiiiiiiiiiiiiii

WHAY—New Britain,
Gonn.

WHB—Kansas City. Mo.

WHBC—Selma, Ala.

BF—Rock Island, 11l

U—Anderson, Ind,
U—Ithaca, N.Y.
H—Boston, Mass.

C—Rochester, N.Y,
N—Syracuse, N.Y.
—Foley, Ala.

FB—Benton Harbor,

mmMooomm

H—Warren, 0.
M—Memphis, Tenn.
IN—Gallatin, Tenn.
10—Dayton, 0.
1

:Igﬂm
=

1Z—Zanesville, 0.
KP—Hendersonville,

G.

LM—Bloomsburg, Pa.
LO—Akron, 0
HLS—Port Huran,
Mich.

HO-—0es Moines, lowa
OP—Hopkinsville,

Y.

0T—Campbell, 0.

P—Harrisburg, Pa.
UM—Reading. Pa.

Y E—Roanoke, Va.

YL—Carlisle, Pa.

A—Madison, Wisc.
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G—Philadelphia, Pa.
R—Baton Rouge, La.
W—Topeka, Kans.

X—Utica, N.Y
E—Providence, R.1.
0—Salisbury, Md.
E—Newport, Vt.
Y—Evansville, [nd.
—S8t. Louis. Mo.
K—Wilkes-Barre,

";;ESEEEE"

BEc

A—Lim
S——Mlchlnan Gity.

A——charlonesvnle.
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C—Wmchester Va.
D—Chicago, it}

G—Dayton, 0.
K—Fort Myers, Fla.
S—New York, Y.
A—Fort Pierce, Fla.
BC—Hickory, N.C.

:ﬂZZzZZZ z 222
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\SH—1Indianapefis. Ind.
WISM—Madison. Wisc.

WI1VK—KnoxviHe, Tenn.
WI1ZE—Springfield, 0.

WIAC—Johnstown. Pa,
WIAR—Providence, R.I.
W JAS—Swainshoro. Ga.
WJAX-—Jacksonvilie, Fla.
WIBB-—Haleyville, Ala.
WJ1BC~—Bloomington, [l
WIBK—Detroit, Mich,

SATRENE DO PO,
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GH—Newport News, Va.

GRV—Greenville, Tenn.

GY-—Schenectady, N. Y.

L—Shehoygan, Wisc.

M—McKenzie, Tenn.

S—Biuefield, W. Va.

C—lndianapolis, Ind.

F-—Manchester. Conn.

saERsAeA LML L N
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IBL—Halland, Mich.
JB0O—Baton Rouge, La.
JDY-—Salisbury, Md.
:WEF-—Grand Rapids,
EH—Gallipotis, 0.
EJ—Hagerstown, Md.
ET—Erie, Pa.
1D—Chicage, LIl
MS—Ironwood, Mich.

iifffff TEx%

JOL—Joliet, 11,
WJ0oY-—Burlington, Vt.
WIPF—Herrin, 1.
WJPS—Evansville,
WIR—Detroit, Mich.
WIRD—Tuscaloosa, Ala,
WISB—Crestview, Fla.
W )80-—Joneshoro, Tenn.
WITN—Jamestown, N.Y.
WIW-—Cleveland. 0.

WiZM—Clarksvilte, Tenn.

W KA]—Macomb, 1]},
W KAM-—Goshen, (nd,
WKAP—Allentown, Pa,
WIAY—Glasgow, Ky.
WKA%/-—-Charleston.

W. Va.
WK BH—LaCrosse, Wisc.
KBN—Youngstown, 0.
BO—Harrisburg, Pa.
BV—Richmond, Ind.
BW-—Buffalo, N.Y.
BZ—Muskegon, Mich.
CT—Bowling Green,

ARARARRRR

D K—Newberry, S.C.

Y-—Covington, Va.
D—Urbana. I,
P-—Poughkeepsie,

_(.._

J6—Fort Wayne, Ind.

-

—Louisville, Ky.
—Binghamton,

0S—0cala, Fla.
X—Framington,

G—Mobile, Ala,

OO_<OI_

oJL
o

S—Waukegan, 111,
X—Atlantic Beach.

L—Cullman, Ala
L—Concord, N.H
—Oklahoma City,

B——Paducah. Ky.
R—Keyser, W. Va.
?—Kalamazoo,

ich
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WLAC—Nashville, Tenn.
WLAG—La Grange, Ga.
W LAK—Lakeland, Fla.
WLAM—Lewiston, Me.
WLAR—Athens, Tenn.
WLAT—Conway, $.C.
WIAA'\Y—-Musc(e Sheals,

WL BC—Muncie. ind.
WLBG—Laurens, S.C.
WLBH—-Maﬂoon. HI.
WLBK-—DeKaib, 11,
WLBR—Lebanon, Pa.

‘W LCS—Baten Rouge, La.

WIF?Y—SI Petershurg,
a
W LDS—Jacksenvilte, 1.
WLEE—Richmond, Va.
WLEW-—Bad Axe, Mich.
WLIB—New York, N.Y.
WLIQ—Mobile, Ala.
WLKW—Providence, R.I.
WLLH—Lowell, Mass.
WLNA—Peeksville. N.Y.
WLNH—Laconia, N.H.
WLOE—Leaksville, N.C.
WLOL—Minneapolis-

8t. Paul, Minn.
WLOS—Asheville, N.C.
WLOX—Biloxi, Miss,
WLPO—LaSaile, LI,
W LS—Chicago, [l
WLSV—Wellsville. N.Y.

PR

NC-—Jacksonville, N.C.

y.
D A—Nashvitle, Tenn.
DL—Clarksdale, Miss.
E

A—Ludington, Mich.

M—Columbia, Tenn.
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w Ly A—Lynchburn, Va.
WLW~—Cincinnati, 0,
WLYC—-W:IIlamsuorl,

Pa.
WLYN—Lynn, Mass.

WMAL—Washington,

WMAQ—Chicaga, M.
WMAS—Springfield,

Mass.
WMAX-—Grand Rapids.
ich

ich,
WMAY—Springfield, 11,
WMAZ—Macon, Ga.
WMBG—Richmond, Va.
BN—Petosky, Mich.
BR-—Jacksonville,

pE=

a.

C—Memphis, Tenn.
D D—Fajardo, P.R.
DN—Midland, Mich.
EV—Marion, Va.
FG—Hibbing, Minn.
GR—Bainhridge, Ga.
MN—Fairmont,
N
a

. Va.
B—No. Adams,

@
@

OH—Hamilton, O,
0K—Metropolis, 11,
P

P

—Rlemphis, Tenn.
RN—Marion. 0.
WMSA—Massena, N.Y.
W MT—Cedar Rapids. la.
WMTN—Morristown,

Tenn.
WMVG—Miliedgeville,
Ga.
WMVO—Mt. Vernon, Q.

ELEEE ¥ EXTETELE XX
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AE—Warren, Pa,
AM—Neenah, Wisc.
AR—Norristown, Pa,
AX—Yankton, $.D.
BC—New York, N.Y.
BF—Binghamton,

LY.
B H New Bedford,

ZZzZ

BZ——Sarana.l: Lake,

D U—South Bend.
EB-—Woreester, Mass.
HC—New Haven,

onn,

IL—Niles. Mich.
L K—Norwalk, Conn,
0G—Napies, Fla.
OP—Newport, Ky.

0 X—Knoxville, Tenn,
SL—Laurel, Miss,
VA—Norton, Va.

£EEXELE £EX £ £ EXXExXL
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WOAI—San Antonio, Tex.

WO0C—Davenport, lowa
WOHO—Tcledo, 0.
WOAI—Saline, Mich.
WO K E—Charleston, S.C.
WO KK-—Meridian. Miss.
WOKY—Milwaukee,
Wisc,
WOMI—Owenshoro, Ky.
WOMT—Manitowec.

Wisc.
WQND—Pleasantville,

WONN—Lakeland, Fla.
wWO00D—Grand Rapids,
Mich.
WOPI—Bristol, Tenn.
WORK-—York, Pa.
WOW—0maha, Neb.
WwWOWL—Flgrence, Ala.
\VO“GO——Fart Wayne,
tnd.

—

WPAB—Ponce. P.R.

WPAG—Ann Arber,
Mich,

W PDR—Portage. Wisc.

WPDQ-—Jacksonvilla, Fla,

WPEP—Taunton. Mass.

WPLB—Greenville, Mich.

WPLO—Atlanta, Ga.
WPOR—Portland. Me.

rerssens
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2N

M—Smithfield. N.C.

Ind.

W PRN-—Butier, Ata.
WPRO—Providence, R.I.
WPTF—Raleigh, N.C.
WPTW—Pigua. 0.

W PVL—Painesville, 0.

WQAM—Miami, Fla.
WQM R— Wa.shlngton.

D.C.
WQUA—Moline, IlI.

WRAC~—Racine, Wisc.
WRAK—Williamsport,

Pa.
WRAL—Raleigh, N.C.
WRBL—Columbus, Ga.
WRC—Washington, D.C.
WRCO—Richland Center,

Wise,
WECV—-Philadelphia.

a.
WREB—Hclyoke, Mass.
WREC—Memphis, Tenn.
REL—Lexington, Va,
REN—Topeka, Kans.
RFC—Athens, Ga,
RFS—Alexander City,

L3333

IV—Riverhead, N.Y
JN—Racine, Wisc.
JW—Picayune, Miss.
K D—Rockland, Me.
MS—Beardstown, (1.
0 K—Rockford, 1.
OM—Rgine, Ga.
ON—Ronceverte,

. Va,
OW—Ailbany, N.Y.
B—Warner Robins,

P
a,

R—Dallas, Tex.
RR—Rockford, 111
UF-—Gainesville, Fla.
UN—Utica, N.Y.
US—Russellville,
VA—Richmond. Va.
VK—Renfro Valley.

V.
W J—Setma. Ala.
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WSAL—Logansport, Ind.
waAZ—Hunﬁnnton.

. Va.

WSB—Atlanta, Ga.
weraA—Yark, Pa.
WSBT—South Bend. Ind.

WSEV—Sevierville, Tenn.

WSFC—Somerset. Ky.
WSGN Birmingham.

wsIG Mount Jackson.

WQIX Nashville. Tenn.
wSIS—Winston-Salem,

N.C.
WSLS—Roannke. Va.
WSM_—Nachville, Tenn,
waMg_GSanford. Me
weM|—Litchfield. Il
WSNJ—Bridgeton, N.1.
WSNT—Sandersville. Ga.
WSNY-—Schenectady.

N.Y.

WS0C—Charlotte, N.C.
WSON—Hendeson, Ky.
WSO0Y-—Decatur, HI.

WSP A—Snpartanburg, $.C.

WSPD—Toledo, 0.
WSETC—Stamford. Conn.
WSTL—Eminence, Ky.
wSTP~—Salishury. N.C.
WSTS—Massena. N. Y.
WSUH—O0xford, Miss,
WSV L—Shelbyville, tnd,
WSYD~—Mt. Airy. N.C.

WTAC—Flint. Mich.
WTAD-—Quincy. MI.
WTAG—Worcester, Mass.
WTAQ—La Grange, Il
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RIT—Milwalikee, Wisc.
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NAB RADIO CODE SUBSCRIBERS

WTAR-—Norfolk, Va.
WTAW-—Bryan, Tex.
WTAX—S8pringfield, fil.
WTBC~—Tuscaloosa, Ala.
WTBF—Troy, Ala.
WTCB—Flomaton, Ala.

WTCM—Traverse City,
Mich.

WTCN—Minneapolis-
St. Paul, Minn,

WTH)—Terre Haute, Ind.
WTIC—Hartford, Conn.
WTiL—Mayaguez, P.R.
WTIP-—Charleston,

W. va.

WTIV—Titusville, Pa.
WTIX-—New Orieans, La.
W T1S—Jackson, Tenn.
WTMJ—Milwaukee, Wise.
WLOCB—Winston-Salem.

WTOL—Toledo, 0.
WTON—Staunton, Va.

W T0P—Washington, D.C.
WTRC—E(khart, Ind.
WTRL—Brandenton, Fla.
WTRO—Dyersburg, Tenn,
WTRY-—Troy, N.Y,
WTSB—Lumberton, N.C.
WTTB—Vero Beach, Fla.
WTTC—Towanda, Pa,
WTTM—Trenton, N.J.
WTTR—Westminster, Md,
WTVL—Waterville, Me.
wz:VN-—St. Johnsbury,

WTYC—Rock Hill, 8. C.
WTYN—Tryon, N.G.

WUSJ—Lockport, N.Y.

WVCG—Coral Gables,
Fla.

WVET—Rochester, N.Y.
WVLN—Olney, MI.
WVOS—Liberty, N.Y.

W VPO—Stroudshurk, Pa.
WVSC—Somerset, Pa,

WWCC—Brennan, Ga,
W WDC—Washington,
D.C.

W W G P—Sanford, N.C.
WWIL—F1. Lauderdale,
Fla.

W W IN—Baltimore, Md.

W WIZ—Lorain, 0.

W W J—Detroit, Mich.

W WL—New Orleans, La.

WWNR—Beckley, W.Va.

WWNY-—Watertawn, N.Y.

WWPA—Williamsport,
Pa.

WWRI—West Warwick,
R.1.

WWRL—Woodside, N.Y.
WWSW—Pittsburgh, Pa.
WWVA—Wheeling,

W. Va,

WXYZ—Detroit. Mich.

WYCL—York, S.C.
WYRE—Pittsburgh, Pa,
| WYVE—wytheville, Va.

XTRA—San Diego, Calif.
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G.A.C.
1S In
television
with
both
feet!

...from top
talent

to
completely
packaged
shows!

The great performing and creative talents who
are responsible for so many of television’s past
and present top rated successes can be found, in
depth, at G.A.C. Performers, writers, producers,
directors, musicians, composers, conductors,
arrangers . . . all are available to you through
G.A.C. to fill your every television requirement.

For a detailed run-down of the many-faceted
television services of G.A.C., and how we can
serve you best, we suggest you call.

Don W. SHARPE HerMaN RusH
President, GAC-TV Vice-President, Sales

GENERAL ARTISTS CORPORATION
A Subsidiary of Baldwin-Montrose Chemical Company, Inc.
640 Fifth Avenue « New York 19, N.Y. ¢ Clrcle 7-7543
New York » Chicago « Beverly Hills « London ¢ Rome
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Good News

f(zr Z/m Jmportant Cravelers

in the RADIO, TV and ENTERTAINMENT FIELDS

Now you can relax as you travel by air, boat or
car without being disturbed by motion sickness.

Doctors are recommending this unique tablet that melts
in your mouth, requires no water, protects you up to 24 hours.

Once you experience the relaxing com-
fort of traveling without the annoyance
of motion sickness, you’ll never be with-
out Bonadettes again.

For now all you have to do to enjoy any
trip is just take a Bonadette an hour
before you start out.

Bonadettes are the wonderful little tab-
lets that leading air and steamship lines
give to passengers. The only tablet that
tastes like candy, melts in your mouth,

requires no water...
up to 24 hours.
Bonadettes rated tops in extensive tests
conducted by the Army, Navy and Air
Force. That’s why doctors recommend
them.

Get a package at any drugstore and al-
ways carry them with you, ready to use
anytime, anyplace. You'll say “Business
or pleasure, Bonadettes make traveling
fun again!”’...and start telling your
friends about them.

and protects you

B
{

=k

5”:"“"3 3 T 8 TARLETS 28 mx, cach m
B BONADETTES® é

MOTION SICKNESS PREVENTIVE § f

Prevent Air, Sea and Car Sickness
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Total Broadcast Revenues, Expenses
{And Income for Networks, Radio & TV Stations
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The radio (AM and FM) and tcievision broadeasting industry for Lhe calendar year 1960 reporled folal
revenues of $1.866.3 million or &3 per cenl above 1959, The 1960 television revenues were $1.268.8
million or 9.0 pev cent above 1959, while radio revenues rose 6.7 per cent to $597.7 million. Combined
radio and television profitg for 1960 were reported at $290.0 millon, or 9.6 per cent above 1959. The 1960
television profits wore %2441 million., an increase of 9.8 per cent above 1959 while 1960 radio profits
increased 8.3 per eentl to $45.9 million.

1959-1960

Per Cent of
Increase or

1960 1959 decrease
Item ($ millions) ($ millions) in 1960
Total Broadcast Revenues
Radio ... ... ... . i i $ B97.7 $ 560.0 6.7
Television . ..... it iininnnnnn.. 1,268.6 1,163.9 9.0
Industry Total ..................... $1,866.3 $1,723.9 +8.3

Total Broadcast Expenses

Radio vt % 551.8 $ 517.6 6.6
Television ... it 1,024.5 941.6 8.8
Industry Total ..................... $1,576.3 $1,459.2 +8.0

Broadcast Income (Before Federal Income Tax)

RAAIO « v e e e $ 459 $ 424 8.3
Television .. ... e 244.1 222.3 9.8
Industry Total «oovvreeoenene $ 290.0 $ 264.7 +9.6

Note: 1960 radio daln cover the operations of 4 nationwide networks. 3,470 AM and AM-FTM and 218
independent FM stations. Excluded are 40 AM and AM-FM stations and 3 independent FM stalions
whose reports were filed too jaie for tabulalion. 1959 data are for 4 nationwide networks, 3,380
AM and AM-FM and [48 independent FM stations. 1960 TV data cover the operations of 3 networks
and 530 stations. 1959 TV dula cover the operations ol 3 networks and 519 stations.

Sauree: FCC

sarresenens,

%
Wedeveasilee’s
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PULSE [S-

For many years professional and
scientific boards of review have pointed to personal coincidental
interviewing as the optimum (though costliest) technology.
Now Pulse has developed the technology that makes it possible.
For the first time in a continuing broadcast audience survey
operation, Pulse is conducting personal, house-to-house coincidental
interviewing. At the moment, 9¢, of our sample is so studied.
Now we are entering a second phase of this program — ' paired
coincidental’” which will double the effectiveness of our personal
coincidental. For you who wish to read more about the technology
involved, let us send you our Technological Bulletin No. 2.

For full information, write, wire or -7
phone for a Pulse representative.

THE PULSE, INC.

730 Fifth Avenue, New York 19, N. Y.
Phone: JUdson 6-3316
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(Div. of C-E-I-R,, Inc.)
4320 Amendale Rd., Beltsville, Md.
Phone: WEBster 5-2600

Director...c.ooevvveraeenne. James W, Seiler

General Mgr................. John Landreth

Dir. of Research................. E. H. Clay
Branches

New York—1 Rockefeller Plaza...JU 6-7733
Montebello, Calif.—2640 Whittier Blvd.

RA 3-8536
Chicago—2105 Tribune Tower...... 467-5750
GUY BOLAM ASSOCIATES, INC.

Bedford, N. Y.
Phone: BE 4-7280
President .........ccovviiii... Guy Bolam
V.P., Treasurer................ I. M. Bolam
Branch Office
122 E. 42nd St., New York 17, N. Y.
Phone: MU 2-4500

President Guy Bolam

BROADCAST ADVERTISERS
REPORTS, INC.

750 Third Ave., New York 17, N. Y.
Phone: YUkon 6-8410

Pub. Ch.of Bd................ Phil Edwards
President................. Robert W. Morris
V.P, Sales............ Muaurice E. McMurray
V.P. Research........... Josef B. Rosenberg

R. H. BRUSKIN ASSOCIATES
Creative Market Research
96 Bayard St., New Brunswick, N. J.
Phone: CHarter 9-1800
New York Phone: WHitehall 4-7023

President...............c.... R. H. Bruskin
Vice President.............. Dr. A. M. Gold
Proj. Dirs................. Walter H. Meyer,

Gerald Reiner, Michael H. Sandler

BUREAU OF BROADCAST

MEASUREMENT

75 Eglinton Ave. W, Toronto, Ont.
Phone: HUdson 5-9464

President................ George S. Bertram

Vice Pres................ Ross A. McCreath,
John F. Glasier

Exee. VP ..o ool Duncan Grant

Dir. of Research......... Wilfred L. Hudson

CROSSLEY, S-D SURVEYS, INC.
405 Park Ave., New York 22, N. Y.
Phone: PLaza 5-1606

Ch.of Bd................ Arthur B. Dougall
President............ Carl H. Henrikson, Jr.
Vice Pres........... ... Franklin B. Leonard
Treasurer............ Robert C. Montgomery
Secretary ............... Carol Caruikshank
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C. E. HOOPER, INC.
375 Park Ave., New York 22, N. Y.
Phone: MUrray Hill 8-2290

Chiof Bd..........ooolt. Emily R. Hooper
President.............. Frank G. Stisser, Jr.
Exec. V.Po............L.. W. Bruce McEwen
Vice Presidents............. A. W, Harding, -
Dorothy Behrens, Lucille Woodworth
Branch

Wilton, Conn.—84 Danbury Rd.
Phone: POrter 2-5514

INSTITUTE FOR MOTIVATIONAL
RESEARCH INC.
Croton-on-Hudson, N. Y.

Phone: CRoton 14721
President .........ocovviannn Ernest Dichter
Vice Pres.....Irving Gilman, Alex Gochfeld,

Janet Sillen
Branches
Zurich, Switzerland; London, Eng.; Cara-
cas, Venz.; Rio de Janeiro, Brazil; Victoria,
Aust.; Toronto, Can.; Barcelona, Spain.

MARKET RESEARCH CORP.
OF AMERICA
122 East 42nd St., New York 17, N. Y.
Phone: OXford 7-3540

MARKETING STRATEGY, INC.

35 West 53rd St., New York, N. Y,
Plione: CO 5.3676
Director. ...ooviviiannn.. Eugene L. Reilly
Braunch Office
824 Fisher Bldg., Detroit, Mich.
Phone: TR 1-0115
President................ Robert W, Bledsoe

MOTIVATIONAL PROGRAMMERS,
INC.

Hotel Plaza, New York 19, N. Y.
Phone: PLaza 9-2495

President .................. Eananuel Denby
Vice President................... Alan Roth
SECIeLArY ..vvrieeenennann .. Betty Jeffries
Treasurer ................ Thomas W. Evans

A. C. NIELSEN COMPANY
2101 Howard St., Chicago 45, Ili.
Phone: HOllycourt 5-4400

Ch.of Bd................. Arthur C. Nielsen
President............. Arthur C. Nielsen, Jr.
Exec. V.P., Best. Div....... Henry A. Rahmel

Exec. V.P., Nat’l Sales/Service....C. G, Shaw
V.P., Local Sales/Service..John K. Churchill
Branches
New York-—575 Lexington Ave....MU 8-1020
San Francisco—70 Willow Rd., Menlo Park,

DA 5-0021
Chicago—360 N. Michigan Ave....FR 2-3810
Hollywood—1680 North Vine..... HO 6-4391

(Continued on Page 99)
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THE NAKED EYE

In most instances is not sufficient to observe printing

quality. Our foremen are trained in the use of magnifiers to

detect flaws in printing that are not visible to the naked eye.

This procedure has been introduced in our plant as part of a
continving process of quality control in order to achieve a

printing product of which you can be justly proud.

This is just one of the extra ingredients that Barnes offers

without regard for additional economic consideration.

_—
BARNES PRINTING COMPANY
I N ¢ o R P O R A T E D
229 West 28th Street New York 1, N. Y.

Telephones: PEnnsylvania 6-8700-8705

98

www americanradiohistorv com



www.americanradiohistory.com

BT A OB SO
B 040 A O S L

FREDERICK PITTERA
ASSOCIATES
S00 Iifth Ave., New York 36, N. Y.
Phone: COlumbus 5-5400
President ................. Frederick Pittera
Vice President Donald R. Jalfe
Reseaveh Stalf........ .. ... Maria MaArop,
John I'. Smumerville, Albert T'edaldi

ALFRED POLITZ MEDIA STUDIES
527 Madison Ave,, New York 23, N. Y.
Phone: PLaza 9-5200

Dircclor Jerome Greene
Asst. Direooooooo o iion .. Paul H. Chook

THE PULSE, INC.

730 I'ifth Ave., New York 19, N. Y.
Phone: JUdson 6-3316

Director .....oooiiiiaa.... Svdney Roslow
Assoe, Diveooooooo o o Laurence Roslow
Service Director............ Richard Roslow
Director of Sales.......... George Sternberg

Branches
Los Angeles—6399 Wilshire Blvd..OL 3-7733

Chicago—435 N. Mich. Ave........ SU 7-5109
QUEEN APPLIED PSYCHOLOGY
co.

300 Fifth Ave., New York 36, N. Y.
Phone: CH 4-4633
President................. Dr. Harvey Quecen

RADIO BROADCAST/MANAGE-
MENT CONSULTANTS
{Wilt Gunzendorler & Associates)
86 S. Robertson Blvd., Los Angeles 35, Calil.

Phone: OLympia 2-8800
Owner, Manager Wilt Gunzendorler

RADIO-TV REPORTS., INC.
16 West 46th St., New York, N. Y.
Phone: CO 5-7650
...................... David Iins

RESEARCH CONSULTANTS, INC.

64 Wall St., Norwalk, Conn.
Phone: VOlunteer 6-8224
President John G. Peatman
Vice President...........,.M. M. Pcatman

ELMO ROPER & ASSOCIATES
111 West 50th St., New York 20, N. Y.
Phone: PLaza 7-4900
Partners......Elmo Roper, Burns W. Roper,
Carolyn W. Crusins, Gerhart D. Wiebe,

Joel 1. Brooke

N. C. RORABAUGH CO., INC.
347 Madison Ave., New York 17, N. Y.
Phone: MUrray Hill 6-2193-4

President

President................. N. C. Rorabaugh
Editor «..oooiiiii s Joan Thompson
L e
B O e T e
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..............

RESEARCH ORGANIZATIONS

ROSS FEDERAL RESEARCH CORP.

5 E. 35th St., New York 16, N. Y.
Phone: MUrray Hill 4-2068

SCHWERIN RESEARCH CORP.

270 Madison Ave., New York 16, N. Y,
Phone: OR 9-5858
President Horace S. Schwerin
Exec. Vice Pres Leonard Kudijseh
Senior Vice Presidents....Henry H. Newell,
Raymond XK. Maneval, Donald H. Mec-

Collum
Vice Presidents........ Harold M. Spielan,
John V. Roberts, Benjamin C. Potter
Branches

Torouto—19 Wellington St., W.
Phone: EMpire 4-0373
Montreal—1390 Sherbrooke St.—Plateau 1734
London—10 Stratton St., W. 1.

Phone: Grosvenor 4738

SINDLINGER & CO.

20 E. Winona Ave., Norwood, Pa.
Phone: LU 6-5100
PPresident A. E. Sindlinger
DANIEL STARCH AND STAFF
Boston Post Rd. & Beacli Ave.
Mamaroneck, N. Y.
Phone: OWens 8-0800

Chairman................ Dr. Daniel Starch

President................. Howard A. Stone

Vice President.......... Dr. D. Morgan Neun
TRENDEX, INC.

5335 Tifth Ave., New York 17, N. Y.
Phone: MU 2-1182

President.............. Edward G. Hynes, Jr.
Exec. Vice President...... Robert B. Rogers
Treasurer ....oeeeeeeeeeeennnnnns John List

TvQ QUALITATIVE TV
PROGRAM SERVICE
(Div. of Home Testing Inst.)
50 Maple Place, Manhasset, N. Y.
Phone: MA 7.7510

Henry Brenner
Herlh Altman

President
Client Supervisor

VIDEODEX, INC.

342 Madison Ave., New York 17, N. Y.
Phone: MUrray Hill 7-8837

WORLD WIDE INFORMATION
SERVICES, INC.

660 First Ave., New York 16, N. Y.
Phone: ORegon 9-7240

President.............. Richard W. Hubbell
Vice Presc.o.oovevenin Gerald G. Murray
SR R T )
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3 y 3 Forjoe TV, Inc......... ... . .. ....... ORegon 9-6820
AM Radio Stations Gill Perna Inc....... ... ...l Templeton 8-4740
SUsquehanna 7-5000 H-R Representatives, Inc............... Plaza 9-6800

. .MUrray Hill 8-1280 Arthur Hagg ...... .. ....... MUrray Hill 4-4250

I Ircle 5-1441 George P. Hollmgbery Couriiiiiiiii. OXford 5-5360
I blaza 12345 The Katz Agency, Inc..... " JUdson 2-9200
________________________ Plaza 7-0880 Keystone Bestg. System, Inc... . _.ELdorado 5-3720
_________________ OWens 3-2400 Daren F. McGavren Co.................PLaza 1-4650
______________________ Ploneer 2-1520 The Meeker Co., Inc............. MUrray Hlll 2-2170
........................... MAyfair 3-1240 Nat‘l Safes Div., RKO Gen.. ... ........ LO 4-8000
................................ OLympia 8-1100 NBC Spot Soles..................... .Clrc_le 7-8300
R MUrray Hill 8-1000 Pan American Bestg. Co.......... MUrray Hill 2-4500
____________________________ Clrcle 6-3900 John E. Pearson Co.................. .wPLuza 1-3366
____________________________ JUdson 2-7000 Peters, Griffin, Woodward................YU 6-7900
_________ MOnument 6-1800 Edward Petry & Co., Inc..........MUrray HIII 3-0200
_MUrray Hill 8-5700 Prestige Rep. Orgunlzuhon (PRO).......... Cl 6-7230
~Clrcle 7-8300 Radio-TY Representotives........ MUrray Hill 8-4340
............................. YUkon 6-7000 Paul H. Raymer Co., Inc 9-5570
R WH 4-7641 Select Sta. Reps...................... 8-1850
,,,,,,,,,,,,,,,,,,,,,,,,,,,, LOngacre 4-8000 Storer Television Sales Inc.............PlLaza 2-7600
........................ MUrray Hill 6-6488 E. S. Sumner Corp.......................CO 5-3636
....LAckawanna 4-1100 Tele-Radio & TV Soles, Inc............... MU 7-8436
WYOX ... NEw Rochelle 6-0800 Venard, Rintoul & McGonnell. .. .. MUrray Hill 8-1088
WWRL ..o DEfender 5-1600 Walker_Rawalt Co., Inc.. . ...MUrray Hill 3-5830
Weed Radio & TV Corp ................ PLaza 9-4700
Adam Young, Inc......... ... .. ... ... PlLaza 1-4848
FM Radio Stations
WABC-FM . . . SUsquehanna 7-5000 Advertising Agencies
WEBEM o (Eord 2o N. W. Ayer & Som, Inc..... . ............. PL 7-5700
wcas_FM """""""""""""""" Plaza 1-234% Ted Botes & Co................. .JUdson 6-0600
WFAS-FM .. T " OWens 3-2400 Batten, Barton, Durstine & Osborn. . . ELdorado 5-5800
WHLI-FM e OLympia 8-1100 Benton & Bowles, Inc....... ... ........... JU 2-6200
WNBC-FM o " Clrele 7-8300 Leo Burnett Co., Inc.............. .PLaza 9-5959
WOR-FM o LOngacre 4-8000 Campbell-Ewald Co., Inc......... MUrrcy Hill 8-3400
WQXR-FM o oo ﬂckuwannu 4-1100 Compton Adverhsmg, Inc................. PL 4-1100
WRVR-FM ... o Rl 9-5400 Cunningham & Walsh, Inc... ... MUrray Hitl 3-4900
WRYRFEM o Rl 9-2400 Bancer-Fitzgerald-Sample ... . ... ORegon 9-0600
"""""""""""" o D‘Arcy Advertising Co.................PlLaza 8-2600
gohe:]ty, gligord,lSteers & Shenfield. . ..YUkon 6-]6388
e = . onaghue oe, Inc........ ... .. ...... 5-
Television Stations Doremus & Co............... 00000 4-0700
Doyle Dane Bernbach, Inc..... .. 4-1234
wégsc';vv e e .SUsquc:ﬂ;mu 17'1510402 Erwin Wasey, Rufhruuff & Ryan ..., 0X 7-4500
TRy T za 1- William Esfy & Co............. . 7-1600
WNBC-TV . .. ... ... .. . Clrcle 7-8300 Foote, Cone & Beldln 6-8000
WNEW-TV .LEhigh 5-1000 ; o o :
WOR-TY Lo 4-8000 Albert Frank-Guenther Law..... . ... 7-5060
WPDE --------------------- MU "9‘::"'? 2.6500 Frederick-Clinton Co., Inc. .............. 2-7433
""""""""""""" fray - Fuller & Smith & Ross, Inc................lU 2-9000
Eletgher L{lchards,NCaYlkins & Holden. JUdEoon g-gégg
. ardner Adv. of N. Y., ... .. ... ... ... -
National Networks geyer Néorey, Madden & Ballard, Inc...Plaze 1-3300
Advertising .......... ... ... ..., OX 7-5800
Amarican Broadcasting Co....... SUsquehonna 7-5000 rant 9 : . y
Columbia Broadcasting Syxtem ........ Plaza 1-2345 lGnrteeYr A?J‘lll A?enq, Inc......oveinn, }‘:ﬁgg
Keystone Broadcasting System.. .ELdorado 5-3720 X 'Dru Hgl,t "C'ch”sl'e'"t:l"f‘f”d'& -
Mutual Broadcasting System. . ... . BRyant 9-7600 u;t?w'rto; on, esley, Llittor 1-1400
National Broadcasting Co. ... ...... Clrcle 7-8300 Kenyon & Eckhardt, Inc.. . . 6-9000
Ketchum, Mcleod & Grove. .............. 7-5640

Station Representatives Kudner Agency, Inc....... """

MUrray HI“ 8-6700

Al Paul Lefton Co., Inc........... MUrray Hill 9-7470
ABC-TV Nat‘t Station Sales ....... ....SU 7-5000 Lennen & Newell, Inc............ MUrray Hill 2-5400
Advertising Time Sales.. ... ... ... ... ... MU 7-5040 MacManus, John ‘& Adams. T Plaza 9-5600
Avery-Knodel, Inc. ... ... .......... .. PLaza 7-1800 J. M. Mathes, Inc............... LExington 2-7450
Charles Bernard ... ... . TN 7-2600 Maxon, Inc............ ... .. ... ... Plara 9-7676
John Blair & Co......c.o i PlLaza 2-0400 McCann-Erickson, Inc. ........ ....... OXford 7-6000
Blair TV ASSOC.. ..o, Plaza 2-0400 McCann-Marschalk Co. ........... ... OXford 7-4250
Bogner & Martin. ............ .. .MUrray Hill 9-2586 Metlis & Lebow Corp..... ... .. ... .. .. JU 2-3474
Guy Bolam ... ...MUrray Hill 2-4500 Mogul, Williams & Saylor. ... ... ... TEmpleton 8-7100
The Bolling Co., Inc.................. YUkon 6-4545 Needhom, Louis & Brorby.............. PlLaza 7-0333
Burn-Smith Co., Inc MUrray Hill 2-3124 Norman Craig & Kummel.............. Plaza 1-0900
CBS Radio Spot Sales Ploze 1-2345 Product Services.......... ... .... ray Hill 7-0204
CBS TV Stations Nat'l Sales. . ... .. .. PLaza 1-2345 Sullivan, Stautfer, Colwell & Bayles. MUrrcv Hill 8-1600
Henry 1. Christal................ MUrray Hill 8-4414 Tatham-Laird . ...oooooonn PLaza 2-1110
Thomas F. Clark Co, Inc....... ... ... ORegon 9-5866 J. Walter Thompsen Co........... MUrray Hill 6-7000
Continental Radio Sales.......... MUrray Hill 7-6865 Wade Adv., Inc.. e Clrcle 5-1990
Donald Cooke, Inc.................... Udson 2-2727 Warwick & Le for, Inc.... 111110 Ploxa 1-4700
Devney Organization, Inc., The....... .. YUkon 6-4390 Welss & Geller, Inc................. PLaza 3-4070
Robert Eastman .................c...o. .. LT 1-0800 Young & Rubleam, Inc.... ... ... MUrray HItHl 9-35000
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