son-Cox, BA, Phi Beta Kappa. 3iyrs US Army
Medical Corps, South-west Paclfic areas. Mar-
ried (two daughters), resident Melbourne,
Victoria.

GLEESON, Edward Valentine. Director Val
Morgan & Sons Pty Ltd. Born Melbourne 1926.
Jolned Val Morgan & Sons 1947. dir since 1956.
Also dir Val Morgan & Co. (SA) Pty Litd. Vval
Morgan & Co. (Tas.) Pty Ltd. Assoc. dir 3KZ
Broadcasting Co. Pty Ltd. War service: Royal
Australian Naval Reserve (Pacific area) 1943-
46. Marrled (3 children), resident Malvern,
Victoria.

GLEESON, John Fredolin. Radio station chair-
man and mng dir. TV station mng dir. Born

Warwick, Qld July 12, 1922. Tralned In ac-
countancy. Holds first-class PMG Radlo Ops.
Cert. Merchant Navy radio operator. Nine
years tech., anncr, salesman 4CA, 4TO. Ac-

quired 4AY 1950. Mng dir Telecasters North
Queensland since incorporation 1959. Director
4KZ. Married, 1 son, 4 daughters, resident Bel-
gian Garden,K Townsville.

GOODMAN, Barry dJohn.
mngr- Born Wellington,
Ed. Wellington College, NZ. Anncr-copywriter
3MA 1960-63, 3CS, 2XL 1963, 2VM 1963. Appt
sales mngr 1964. Single, resident Moree, NSW.

Radio station sales
NZ, March 22, 1938.

GOODSALL, Harley Millington. Executive sec-
retary, FACB. Born Manly, NSW, Aug. 24,
1908. Entered commercial radio 2CH in 1936
as studio mngr. Joined 2UE as copy mngr,
1938; traffic mngr, 1951; station exec., 1965.
Seconded to FACB as acting Federal dir, 1964.
Appt. exec. secy, 1964. Capt. RAA AIF 1940-45.
Married, 2 sons: resident Lindfleld, NSW,

GOODWIN, Darryl William George. Program
manager of radio religious program prod. unit.
Born July 27, 1939. Joined 5DN 1957, chief
raecord librarian 1963-65. Joined Christian
Broadcasting Association 1966. Married, one
child. Resident Five Dock, Sydney.

GORDON, Bruce. Television distribution com-
pauny chief executive. Born Sydney, Feb. 4,
1929, Joined Ttvoll Circuit Aust. Pty Ltd In
1951 as advertising and publiclty mngr. 19G6
appointed bus. mngr. Now In charge of Desilu
Sales for Australia, New Zealand and Far
East. Resident Elizabeth Bay, Sydney.

GORDON Peter T. Agency senior management
officer. Born April 26, 1928. Formerly Aust.
Consol. Press, TV Advertising Ltd (London),
Du Pont of Canada (group adv. mngr 1957-
60). Joined HR-McCE 1960 as accnt-exec.,
group head 1963, accnt dir 1965. Senior man-
agement officer 1967. Hons grad. Advanced Ad-
vertising, University of Montreal. Married (3
children), resldent Mosman, Sydney.

GORDON, Ronald George. Agency director.
Born Adelaide, SA. Five yrs advtg dept
Farmer's Sydney; three yrs Masters Ltd,
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Singapore; 33yrs. A Smyth & Sons, Sydney: now
dir, O’Brien Publicity, Sydney. Marrled, resident
Cremorne Point, Sydney.

GORMAN, Ita (Miss).
account executive. Assoc. dept store advtg &
agencles for 25yrs. With Goldberg, Price-
Berry & L. J. Mooney agencies, Myer Empor-

Agency dlrector and

jum. Now dir Mooney-Webb Advtg, Webb
l‘ublicity, Mooney-Wehb TV & Radlo Unit.
I"TA. Single, resident North IKKew, Melbourne.

GOULSTONE, James Price. Agency director.
Born Melbourne, Apr. 23, 1916. Dir USP-Benson
Pty Ltd and asscc. cos. FIA., Married; resident
Brighton, Vic.

GRAHAM, Keith. Radio station assistant man-

ager. Born Narrabri, NSW, Oct. 19, 1931.
Anner 2MO, 1849, 2WG: apptd chief anncr
7HO, 1955, also i/c prod. Now admin. exec.

Married (2 sons), resident Howrah, Tas.

GRAHAM, Nigel Boyd. Agency director. Born
Melb. May 25, 1926. Formerly MBS network
sales manager 3yrs; mktg mngr eng. industry
10 yrs. Now dir L. F. Klemke Advtg. Resident
Eltham, Victoria.

GRANT, Mrs C. Radio station managing dfrec-
tor. Born Glasgow, Scotland. Apptd managing
director 2DU, 1961, having been associated with
the company since 1943, when she, and her
husband, the late Walter Grant, came to Dubbo.

GRANT, K. David. Agency director and man-
ager, 1956-58, Jackson Wain Syd. (media
exec.); 1959-60 NAS-Duthie Bris. (mngr); 1961-
64 Graphic Advtg Bris. (gen. mngr & acent
dir). Joined Hayes Publ. Melb. 1965. Now dir
and mngr, Hayes Publ, Syd. AASA, MAI,
AISM. Married, resident Maroubra, NSW.

GREEN, Jean Mary DBeswicl. Agency dlrector.
Born Sydney, NSW, Aug. 13, 1%07. Began Fer-
guson Advty as secretary to a director, then
mng:r checking dept; joined Gordon & Gotch
as media mnygr & copywriter; Hartford Advtyg
a< media mngr, secretary then mngr. Director
NAS (Sydney) Pty Ltd since 1940. Single, resi-
dent Potts Point, Sydney.

GREEN, Hector George. Radio and televisiorn
station chief engineer. Born DBris.,, Nov., 13,
1917. With 4BI tech. dept, then asst operator;
4AIL 2yvrs, then chielf eng. 4BU 2yrs. Now chlef
e, 2LLM since 1941 and RTNS8. De=igned and
installed tech. sections RTNS8, 2LM studios.
Ifoundation member Quarter Century Club:
holds B’cast Ops. Cert, TV Ops. Cert. Married
(2 sons), resident Goonellahah, Lismore, NSW.

GREENHALGH, Kenneth Neal. IRadio station
chief engineer. Born Parkes, NSW, Feb. 27,
1909. Holds B'cast Ops. Cert. flrst class comm.
cert. and TV tech. cert. Joined 2KO six months
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after opening as chlef eng. Chlef eng. NBN
during planning and est. 1960-63, rejoined 2KO
as tech. dir until early 1965. Now chlef eng.
2UE. Married, resident Adamstown, NSW.

GRIFFITHS, William Royston. Chairman Footes,
Cone & Belding Pty Ltd, Adelaide. Born Mary-
borough (Vic), Feb. 3, 1912. Paton Advtg, 1926;
assist to m-d Rhodes Motor Co. Melb. 1935-39;
nat. ad-mngr Ford Motor Co. of Aust. 1939-51.
Appt mng dir. Webb Roberts McClelland Advtg
(now FC&B) 1952. Chairman SA div and mem-
ber of Fed. exec., 4As for two years. Married,
resident Adelaide.

GRIMSDALE, Gordon. Film production com-
pany managing director. Born Dunedin, NZ.
John McGlashan College, Otago Univ. Pllot
158(F) Sgdn RNZAF. J. Inglis Wright Advtg.
2yrs USA, Bachelor of Theatre Arts, Pasadena
Playhouse, Calif, Director-mngr Pasadena
Players. Freelance writer and producer Sydney
radlo. 8yrs executive producer ARC. Dir Grims-
dale Bushelle & Assoc. Now mng dir.,, Grims-
dale & Associates Pty Ltd. Married, resident
Wollstonecraft, NSW,

GRUNDY, Reg. Production company prinecipal
and executive producer. Born Sydney, 1923,
Described World Title boxing match Car-
ruthers-Toweel, Sth Africa, 1952, Gen. sports-
caster before forming Reg Grundy Enterprises.
Resident Sydney.

GUYOT, Ron. Television station Sydney man-
ager. Born Syd. Qct. 13, 1921. FFormerly with
Macquarie Network. Now Syd. mngr, Swan
Television (STW). Married, one son, resident
Willoughby.

GYNGELL, Bruce. TV station chief executive.
Born Melb., Vie, July 8§, 1929, Grad. Syd. Uni.
Joined ABC 1950. Advtg dept Aust., Women’s
Weelkly, AM, 1954, then advtg mngr Weekend.
New York, 1955, Honolulu, 1956, returned Aust.
1956. Program dir, TCN. Now TCN chief exeac.
First person to appear Aust TV. Grad. Barnard-
NBC school of TV, Columbia Uni., New York.

F/O 22 sqdn Citizen Air Force. Married, resi-
dent Woollahra, Sydney.
HAIG-MUIR, Ronald Francis, Radio station

managing director and media representative.
Born Perth, WA. Dir Haig-Muir Pty
Ltd; managing dir Haig-Muir Investments Pty
Ltd; managing dir Haig-Muir Broadcasting
Pty Ltd (2QN). LIA (Aust.); member TV Soc.
(Aust.): BOCP, RAATF, Pacific theatre, Married,
resident Kew, Melb.

HAILL, David Maxwell Lyndsay. TV station
general manager. Born Syd., June 21, 1924,
Joined MGM Publ. 1940. Asst publ. dir MGWM,
1949. Sales mngr, asst mngr and mngr Artran-
sa Park Television Pty ©Ltd, 1956-63. Jolned
Sth Aust, Telecasters Ltd, 1963. Apptd gen.

mngr SAS Channel 10, on granting of licence
Feb.,, 1964. RAATF pllot, IF/Lt, SW Paclfic.
Married, 2 sons; resldent Burnside, Adelaide.

HALSE, Petcr. Advertigsing representative, 2SM
sales exec. 1938-50 (5yrs RAAF). Rep. for
radio, press, films 1950-1960. Dir Peter Halse
Associates since 1960. Married, resident Pymble,
Sydney-

HAMILTON, Walter Stuart.
vision executive. Born Henty, NSW, April b,
1906. Former sporting editor, chief sub-editor
Sydney Sun; controller ABC News Service, now
asst gen. mngr. BA (Sydney). Married, resl-
dent Rose Bay, Sydney.

Radie and tele-

HANDBURY, Alan John. Agency managing
director. Tounded Handbury Advertising Pty
Ltd, 1958. Resident East Malvern, Vie.

HANNAM, Ronald Walter. TV production
company assistant manager. Born Syd., Nov.
25, 1932. Asst acc. 2GB Macquarie-Artransa,
1949-56; studio ace. Artransa Park Film Studios

1956; prod. acc. Whiplash TV series 195%-60;
Accnt-exec., then asst sales mngr Artransa
1961-63. Joined Waratah Ifilm Productions as

unit mngr 1963; re-appt. Artransa 1965 as asst
mnugr. Married, resident Beacon Hill, Sydney.

HARBU'T'F, Williamm George. Television statfon
business manager. Born Sydney, Sept. 13, 1922,
Accent THO 1954-60, TVT 1960-61. Now business
mngr TVT; mogr TVT & THO (Propertles) Pty
Ltd. 2nd ATI® (5yrs New Guinea). Married (four
children), resident New Town, Hobart.

HARPER, Francls James. Radlo station mana-
ger. Born Sydney, NSW. 10 yrs musical comedy
exp. JCW, and operatic companles; toured
Australasia as tenor vocallst. Now station mngr
2LT. JP. Married, resident Lithgow, NSW.

HARRIS, DBruce, Agency creatlve director.
Born Perth, WA, April 12, 1924, Joined Lintas,
Sydney, 1946 as copywriter, lyr Lintas, T.on-
don, 1953, Acct-exec. Geo. Patterson, Sydnéy.
1955-58. Rejoined Lintas 1958 ax copy director.
Resident Woolwich, NSW.

HARRIS, John Maxywell. Radio station assistant
sales manager. Born Pomona, Qld, August 16,
1932. 4BC sales rep. Jan., 1963. Apptd assist
sales mngr April, 1966. Active Jaycee, national
office bearer. Married (2 children), resident
Wynnum, Brisbane.

HARRIN, Lyle James. Radio station manager.
Born Kalgoorlie, WA, March 20, 1931. Joined
Whirford Network at 6KG, 1949; appt asst
mngr, 1953, Transferred to and appt mngr
6GE 1955, prod. mngr 6PM, 1967. Formerly
Goldfields jun. champion swimmer and life-
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saver. Foundation member Apex Club, Gerald-
ton; pres. 1960-61. Married, resident Perth,
WA.

HARRIS, Mervin. Radio station assistant man-
ager. Born Melbourne, Vic., 1909. Ed. Melbourne
Grammar. Joined Melb. Herald advtg dept
1925; transferred 3DB-LK sales dept 1937, then
sales mngr. Now asst mngr. war service AIIF.
Married, resident Black Rock, Melb.

HARRIS, Phillip Ivan. Agency media group
supervisor. Born Syd., July 9, 1932. Advtg depts
Sun and Sydney Morn., XHerald newspapers.
Dir and gen. mngr Amalg. Advtg. Apptd radlo
media mngr HR-McCE Dec., 1963. Media group
supervisor, 1966. Married resident North Manly,
NSW.

HARRIS, Robert Keith. Radio network super-
Intendent manager. Born Sydney, NSW, Jan.
20, 1911. Joined AWA 1927, graduated through
various depts to superintendent mngr, AWA
country broadcasting services. Qualified accnt.
Capt. Aust. Corps Signals AIEF 1940-45. Mar-
ried, resident Ryde, NSW.

HARTE, Lewis Bernard. General manager 2KA-
2KM. Born Bundaberg, Qld, Sept. 10, 1918.
Tech. 4BH 1935-37, tech., anner 48B 1937-40,
engnr, mngr 2KM 1950-66. Appt. gen mner
2KA-KM Sept., 1966. 53yrs RAATF alrcrew and
staff officer. MIRE, APRA. Chrmn Macleay
Tourist Authority, Quarter Century Club. Mar-
ried (3 children).

HARVEY, John Vaughan. Radio station pro-
gram manager. Born Broken HIll, Sept. 30,
19832, Joined 5KA-AU-RM as panel operator
1951, and joined anncing staff 1952, 2yrs USA,
Canada, UK, Rejolned BKA 1969, apptd prog.
mngr April, 1963. Married, son and daughter.
Resident Lockley, Adelalde.

HARWOOD, Roy Wallace. Radio station sales

and studio manager. Born Glenelg, SA, Jan.
26, 1928. Joined 3MA Apr. 1956; appt sales
and studio mngr, 1965. Married, 3 children,

regident Miidura. SA.

HAWTHORN, Ross Mervyn. Film company pro-
duction manager. Born Sydney October 24, 1927.
Began film prod. with Movietone News 1944.
Joined Pagewood Studios for feature film prod.
of Smiley, Smiley Gets a Gun, Robbery Under
Arms. Joined Goldberg Advtg 1957 as TV mngr.
1959 became exec. prod. Visatone Studios. 1964
seconded to 20th Century Fox Films (UK) as

Aust. associate for feature film prod. Appt
prod. mngr Grimsdale & Assocs (now Tele-
marlk), April, 1966. Married (1 daughter),

resident Maroubra, NSW.

HAY, Lcslie dames. Radio station sales man-
aver. DBorn Melbourne July 17, 1917. 20yr
Newspaper advertising Truth and Daily Mirror
9yrs 2UW =sales. Apptd 28SM sm, Nov. 196f
Married, resident Lindfield, Sydney.
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HAYCROFT, Vernon Ian. Radio station man-
ager. Born Henty, NSW, Aug. 19, 1915. Joined
3YB, 1937: transferred to 3SR, and attached
3UL after war as studio mngr, later sales
manager. Now manager 3CS. Official commen-
tator during Royal visit. Six vrs 2nd AT
Rank, Sergeant. Married, 3 children, resident
Warragul, Vic.

HAYES, Evelyn (Evie), Partner and director

Mahonoy-Hayes Enterprises Pty Ltd. Born
Seattle, Washington, USA. Partner and co-
director Cremeorne Theatre, Brisbane, 1940-49.

TV cabaret and radio, 1950-54. Starring roles,
Annie Get Your Gun, 1947-50; Call Me Madam,
1954-56; Annie, Kiss Me Kate and Oklahoma;
Wonderful Town, The Boy Friend. Under con-
tract to GTV-9, 1958. Freelance speciallst in
TV-radio commercials since 1960, Married; resi-
dent Sth Yarra, Melbourne,

HAYES, Geoffrey. Agency managing director.
Initially with USP-Benson. Joined Hayes Publ.

Service 1854. Appointed dir and gen. mngr
1962. mng dir June 1965. Member C’'wealth
Ad. Council. Married, resident Vermont, Vic.
HAWKINS, Eric Rowland Geoffrey. Agency

managing director. Mng dir Hawkins Adver-
tising Pty Ltd (Sydney) and Hawkins Adver-
tising (Qld) Pty Ltd. JP, FOA FAIM. 2/110

AGT Co., 2nd AIF. Married, 4 sons, resident
Beauty Point, Sydney.
HAYSOM, Williaim dJohm. Agency governing

director. Born Melbourne, Vic, April 16, 1807.
Founded W. John Haysom Advertising 1937.
TTOA. I. Inst. D. Married, resident Mt Eliza,
Vie.

HEADING, Rex Gerald., TV statlon program
manager. Born Adelaide SA, Aug. 17, 1929. 11
years with 5KA. Now prog. mngr NWS. Resi-
dent Banksia Park, SA.

HIEALY, Geoffrey E. TV station production
manager. Born Syd., Feb. 20, 1932, TFormerly
tech. offcr AWA TV Receiver Dev. Lab., joined
ATN as TV eng. 1955 & trained at Marconi's
Wireless Telegraph Works, Chelmsford, Essex.
and at CBC, Canada. Apptd tech. rep. Ampex
Corp. 1969, trained in tech. & prod. techniques
Ampex, California and TV centres in Los
Angeles. Now prod. mngr ATN. Introduced
and installed videotape recorders at seven
cenitres {n Aust. & NZ. BE (Hons.), AMIE
(Aust.), actlve member SMPTE. Marrled, resi-
dent, fRydney.

HENRY, Oscar Vivian. Radio station sales
manager, Born Warrnambool, Vin, Nov. 9,
1911. 23yrs sales rep. 3YB., Married (1 son,

1 daughter), resident Warrnambool, Vic.

HEPWORTH, Reg C. Production company
manager. Manager Hepworth Productions. Resi.
dent Killlara, NSW.
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HERYZ, Morris. Agency creative director. Born
Perth, WA, Aug. 30, 1927. 1951-54 art dir Rider
Advtg, Auckland. 1955 senior artist Smith &
Julius, Svdney. 1956 art dir Fullarton Artists,
Sydney. 1957-62 art dir Bartlett, Murphy &
McKenzie, then USP-Benson (NSW). 1962-63
Sabbatical incl. Gmnths study at School of
Visual Arts, New York, and AIGA Typographic
Workshop, New York. Appt dir USP-Benson
(NSW) then creative dir in 1966. Married, resl-
dent Paddington, Sydney.

HERTZ, Rich. Agency managing director. Born
Perth, IFeb. 27, 1919. 7 yrs bread, biscuit, cake
mnfr; 3 yrs Nestle Ltd product mngr; 3 yrs
Grace Bros, Sydney, food controller, then mar-
iweting dir O'Brien Publ.,, Sydney. Apptd mng
dir Marketing & Advtg Pty Ltd, Jan. 1962.
Married, resident St Ives Sydney.

NHEYDON, lan Mackenzie. Agency director.
Born Syd., Oct. 18, 1924, Joined Arthur Smyth
1947, now a dir. RAAF. Married (two chlldren):
resfdent Pymble, NSW.

HEYES, Sir Tasman Hudson Eastwood, Kt,
CBE. Part-time member Broadcasting Control
Board. Born Adel, Nov. 6, 1896. Ed. Melb.
Secy Dept of Immigration 1946-61 (retd).
Chmn of dirs, C'wealth Hostels Ltd; member,
C'wealth Immigration Planning Councll; mem-

ber Board of Trustees Aust. War Memor{al.
Married, 1 son, 1 daughter; resident Toorak,
Vie.

HIGGINS, Rex Anthony. Agency secretary
accountant. Born Junee, NSW, Dec. 2, 1926.
Retail store and Ffactory accounting; thence

acent NAS (Sydney) Pty Ltd. 2yrs RAAF. Mar-
ried (3 children), resident Clovelly, Sydney.

HIGHFIELD, Robert Williamn. Advertlaing rep-
resentative. Born Sydney, NSW, Dec. 10, 1910,
Gov. dir R. W. Highfield Pty Ltd: ijnt mng dlr
Metrep Services Pty Ltd (TV reps), Sydney &
Melb. Past pres. Sydney Time Club. 5iyrs AIF,
RAAF. Married (two sons); resldent Balgow-
tah, Sydney.

HILL, Leon Trevor. TV station Victorian sales
manager. Born Adel. Ed. Adel. and Royal Melb.
Inst. of Tech. (Bus Admin.). Appt Vic. sales
mngr  September, 1967. Married, 2 children,
resident Nth Balwyn, Victoria.

HILY, Mervyn James, Radio station promotions
dlrector. Born Warrnambool, Vic.,, May 10,
1923. Lab. tech. 1937-42. AIF 1942-46. 5DN
1946. Apptd chief copywriter same year. Wrote
record 1700 comedy routines. Written for Joe
13. Brown, Spike Jones, Stan Ireberg. Broad-
casts  weekly ad  lib  programs. Toured TUS
studying radio and lecturing on Australlana
Sept.-Oct., 1964. Married, 2 sons, resident Golf-
iands, Adelaide.

HILL, Noel Stanley. TV station engineer., Born
Mosman, NSW. 8yrs OIC Comm. Dept Interior,

6yrs snr eng. transmissions TCN. Now chlet
eng, DDQ. Served 3yrs ATI" overseas signals,
RAAT alr crew World War TI. Marrled, resl-
dent Toowoomba, Qld.

HIPWELL, Victor George. Radio station sales
manager. Born London. Joined 2DU, 1960. Asst
sales mngr; appt. sales mngr 1966; former radio

elec. retail mngr. Ex-British Army Sergeant.
varried, 1 son, 1 daughter, resident Dubbo,
NSW.

HOGG, Ralph D. Film and TV production com-
pany executive. Born Surrey, Eng. October,
1915. Asst dir. Gaumont-Brit.,, MGM and Eal-
ing 1934-39. Prod. mngr Ealing, 1946-54. Dir.

Aust. C'wealth TFilm Dlv., 1856. Prod. mngr
T'he Shiralee, Deputy dir Olymplc Games film
unit. Prod. mngr, Supreme Sound Studlos,
1958-62; now executive director, David Koffel

Film & TV Prod. Mernber Brit, F{lm Academy,

Brit. Kinematograph Soc. Marrled, resident
Double Bay, Sydney.
HOL'T, Bernard. Jederal director Australian

Association of Advertising Agencles. Born June,
1924. Began advtg career John Fairfax & Sons
Pty Ltd, 1948; SMH classified and display
depts; advtg repr. Sunday Herald, Sun-Herald,
Sun; editorial liaison and advtg admin. Appt
secty ANC and ANC Advtg Control Board 1955;
appt joint secty of reconstituted ANC and secty
ANC advtg Dboard 1958. TFellow and Federal
Counsellor The Advertising Institute of Aus-
tralia; member Executive Committee Inter-
national Chamber of Commerce; Fellow Aust.
Institute of Management; member Market Re-
search Society of Aust. (NSW Div). Served
RAN 1942-45. Married (5 daughters), resident
North Ryde, Sydney.

HOOD, George BM. Radio station maunayger,
Graduated Marconi School of Wireless 1940;
AWA marine operator 1940-45: bcast tech. 1946-
52; advty salesman 2GTT and 2RIE. Jolned 2KO
sales staff Mar., 1957; appt advtg mngr Nov,,

1957: apptd mngr May 1961, Marrted, restdent
Merewether, Newcastle.
100D, lLeslie Rayvmond. Radio station man-

ager. Asst mngr 2UE, 1940-49: with 2KY since
1949. Now mngr. Married: reaident Northbridge,
Sydney.

HOOKE Sir Lionel George Alfred. Chairman
and managing director, AWA. Born Brighton,

Vie. Dec. 31, 1895. Ed. Brighton Grammar
School. Shackelton Polar Expedition 1913-14.
Chrmn Amalgamated Wireless Valve Co. Pty

Ltd; Telcon Australia Pty Ltd; Dir Aust. Radio

Tech. Services & Patents Co. Ltd: Australian
& Kandos Cement Co.; Email Ltd; Aust. Gas
Light Co.; Royal Xxchange Ass. of London.

¢hmn. Klectronics and Telecommunications In-
dustry Advisory Committee. SMIRE (USA),
FIRELE (Aust.). RN anti-submarine chasers and
pilot RN Air Service, World War 1. Knighted
1957 New Years honors list. Clubs: Australian,
Union, Naval & Military, Melbourne, RACA and
Antarctic. Married, 1 son, resident Killara,
Sydney-

HOOPER, Kdgar Maxwell, RRadio station chief
engineer. Born Pyramid i1, Vie.,, March 19,
1905. Two yrs marine radio; two yrs 7TZL; 35
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yrs 3DB. FIREE (Aust); MIEEE, MTBSA.
Instructor Central Signal School during war.
Planned, supervised Herald & Weekly Times’
broadcasting & communications activities. Mar-
ried, resident Blackburn, Melb.

HOPKINS, David Jerome. Agency regional
manager. Born New York City, USA, Oct. 11,
1914. Dir of sales of CBS Columbia and dir of
sales and advtg Emerson Radio and Phono-
graph Corp. 1948-54. Accnt dir McCann-Erick-

son Inc., 1954-56. Vice-pres. McCann-Erickson
Inc., 1956-62. Now senior vice-pres.,, McCann-
Irickson International and regional manager

for India, South-east Asia and Australia. Edu-
cated Uni. of Chicago. US Navy, Lieut. Com-
mander 1942-46. Resident Warrawee, Sydney.

HOUNSLOW, Keith Norman. Producer-director.
Born Perth, WA, Sept, 19, 1928. byrs TV prod.
JWT (Melb.), then 2yrs TV mngr/producer
Robt Hughes Advtg. Now dir Senlor Film
Productions Pty Ltd, Melbourne.

HOUSLEY, Trevor Alfred. CBE. Director-
general Posts & Telegraphs. Born Gympie, Qld,
Oct., 1910. PMG Dept 1926-46; DCA 1946-51;
OTC (A) 1951-65; apptd gen. mngr 1956
Engaged in postwar development of aviation
facils and later the International telecommuni-
cations services. Member of Aust. delegation
and attended numerous o’seas conferences on
aviation and later telecommunications matters.
Led Aust. delegation at 1959 Pacific Cable Con-
ference and convenor of C'wealth Cable Man-
agement Committee (COMPAC and SEACOM)
and attended various international conferences
for the development of telecommunications.
First Aust. member of Interim Committee of
the International Satellite Communication Con-
sortium (INTELSAT). Took part in negotia-
tions leading to Satellite Communication Agree-
ments and the Consortium. BSc, MIE (Aust.).
Appt. D-G of Posts & Telegraphs 1965. Married,
resident Kew, Vic.

HOWARD, John Malcolm. Radio station sales
manager. Born Auckland, NZ, Sept. 6, 1924. Ed.
Auckland Grammar. NZ commercial broadcast-
ing 1949. Prog. prod. and scriptwriting exp-
Apptd senior prog. officer IZB Auckland. Mem-
ber Auckland District Broadcasting Audition
Committee. Mngr Auckland Radio Orchestra.
Apptd 3DB Melb. April, 1960. Married (4 chil-
dren), resident Nth Balwyn, Melbourne.

HOWARD, Kenneth. Radio-1V racing & sports

commentator. Born Waverley, NSW, Dec. 2,
1913. 32 yrs b’casting & sporting exp.; 11 yrs
TV experience. Comperes own TV sporting
shows; tormer Major Network race commen-
tator, Now with 2GB, Macquarie. Married,
resident Iensington, Sydney.

HOWARD, Milton. Agency director, Born Adel-
aide, SA, December 22, 1922, Jolned Waebb
Roberts MeceClelland 1940. 4yrs RAATF, UK,
Tourope. I'reelance writer §yrs, rejolned agency
Now director Foote, Cone & Belding Pty Ltd,
Adelaide. Married, 4 children; resident Marion,
SA.
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HOWDEN, Hubert Arthur, Agency director,
Born Melh.,, Vic.,, Nov. 30, 1906. Pre-war, advtg
mngr Londoun Stores Ltd; snr accent-exec Claude

Mooney Advtg 1945-53; then Jjoined Rlckards
Advtg; now director. I'1A (Aust). Ilve yrs
commissioned RAY, RAAYF, Middle East &
ftaly. DMarried, 2 chlldren, resident Glen

Waverley, Melh.

HOWLELIL, Jonn Vincent, Radio station general

manager. Born Orange, NSW, June 28, 1911.
AWA Research Lab., 1935; sound engineer
Philips Lamps 1937. Capt. Corp Signals AIT,

1940. H. C. Sleigh (Tas.) 1948. Sales mngr
THT 1958. Gen. mngr 1961. AMIRE, JP, trustee
Hobart Botanical Gardens, vice-chrmn Tas.
Tourist Council. Pres. Tas. Amateur Boxing
Assoc. Married (3 children), resident Bellerjve,
Hobart.

HOWSON, Denzil Edward. TV station program
manager/production executive., Born Sept. 3,
1925. Formerly with Argus B’casting Services,
Paton Advertising, freelance actor and writer,
Melb. mngr Aust. Radio & TV Productions,
producer GTVY. prog. mngr/prod. exec., Albury-
Upper Murray TV Ltd (AMV). Now with STW.
Married (son and daughter), resident Perth,
WA.

HUGALL, John William. Radio station mana-
ger. Born Fremantle, WA, Aug. 9, 1912. Joined
6KY 1949. Now mngr. Member WA King’s Cup
crew, 1934. TFour yrs AIF, NG and Balikpapan.
Married, resident South Perth.

HUGHES, Henry Maxwell. ATN Sydney sales
mgnager. Born Melb.,, May 15, 1929. Advtg
sales rep. Larry Cleland Pty Ltd. mag. pub-

lishers, then Adelaide News, Southdown Press
as rep. in Melb. Joined ATN June, 1957, as
Melb. rep., then sales manager, Melb. New

York rep. ATN & Channel 7 Net. sales mngr,
Sydney. Single; resident Sydney.

HUNN, John 7Talbot. Radio network manager.
Born Perth, WA, Sept. 1, 1922, Ed. Gulldford
Grammar and Melb. Grammar Schools. Jolned
Nicholsons Ltd 1946, Nicholsons Broadcasting
Service 6PR-TZ-CI 1952-56 accnt/asst mngr.
Joined WA Broadcasters Pty Ltd, 6IX-WB-MD-
BY 1955, personal asst to mngr 1855-57, dep.
mngr 1957-63, mngr 18%63. WA chmn FACB
chrmn WA State exec. Boy Scout Assoc. Served
AIT World War II. Married (2 daughters, 1
son), resident Peppermint Grove, WA.

ILUNT, Donal de Vere. Agency managing direc-
tor. Tducated Newlington College, Syd.,
economics Syd. Uni. Former accut-exec. Lintas;
product mngr J. Kltchen & Sons, Now mng
dir Jackson Wain & Hunt P/L. Resident Perth,
WA.

HUNYT, Victor Nelson. Agency director. Form-
erly GG Manning Display Co., Matear Organi-
sation, Tait Publ. Co. Comm, officer AIF. Now
dir Aust. Marketing Development Pty Ltd and
Commando Sales, members of Marketing Ad-
vertising Public Relations Pty Ltd, including
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Nichols-Cumming Advertising Dty Ltd. Married,
resident Beaumaris, Vic.

HUNTER, Brian Kenneth. TV station chief
technical officer. Born Murray Bridge, SA,
July 12, 1940. Foundation staff member NWS

1959-83. Senicr cameraman Studio 32 ABV Mel-
bourne 1963-64 now chief of tech. staff WBQ
Wide Bay. Married, resident Maryborough Qld.

HUNTLEY, Hamilton Reynolds. Radio station
manager. Born Sydney, NSW, July 25, 1912.
Educated Sydney Grammar School & Sydney
Tech, College. IFormer cadet engr, AWA radio
electrical works, 1932-33; tech.-anncr-salesman
2AY, 3BO 1933-34; acting mngr 2GF 1935;
asst mngr 4TO 1935-36, engr-anncr, secty &
dir T1ji Broadcasting Co., ZJV Suva, VDP-2
Suva, 1936-52; asst mngr 3BO 1852-54; mngr
1954; appt 2CH station mngr 1957, Member
of Institution of Radio Engineers (Aust.). Mar-
ried, 4 sons, recident Lindfield, Sydney.

HUNTLEY, Geoffrey Herbert. Agency manager.

Born England, Sept. 8, 1916. Won 3yr
scholarship Royal College of Art (London),
Visualiser, Erwoods Ltda, S. T. Garland
ang Greenly's (London agencies). 5yrs
art dir. Alan A, Martin (SA). Joint ming dir.,
Monahan Huutley & Co. since 1955, Lieut.

Royal Artillery. Pilot & test pilot, RAT. Cap-
taln Twickenham A Rugby Club (England).
Now mngr HR-McCE Adelaide. Married, resi-
dent Brighton, SA.

HURST, Ronald Gordon. Radio station prog.
manager. Sporting commentator, Test cricket
and international football. Major Net. commen-
tator at America’s Cup, 1962. Covered Prime
Minister’'s Vietnam tour 1966. Numerous special
event broadcasts. Dir special events 2ULE 1961~
62, operations mngr 2KO Newcastle 1963-64.
Now prog. mngr ZUE Sydney. Married (4 chil-
dren), resident Dee Why, Sydney.

HUTCHISON, Francis Ashton, Agency pron-
prietor. Born London. Eng. July 27 1899. 52
yrs exec, exp. in advtg; 13 yrs advtg mngr two
major Brit. nat. advertisers; four yrs dep. asst
dir, of pub. Ministry of Supply, London; seven
yrs accnt-exec. Alfred Bates & Sons, London.
T"ounder llutchison Advtg, Ilobart tn 1952
Resident HMobart, Tas.

HUTCHISON, Neil. MA{(Oxon.). Controller or
programs Australian Broadcasting Commission
since 1965, seconded to Elizabethan Theatre
Trust as exec. dir 1961; returned to ABC 1962.
Married, resident Turramurra, NSW,

HYLE, Leslie John. Radio station general man-
ager- Born Mselbourne. IEd. Brighton Grammar
(Vic.). 5 years anncr-copywriter 3SR. 2 years
anncr-copywriter 3BA. Joined 3UZ 1958 as
anncr-newsreader, the studio super., then as-
sist. to gen. mngr. Represented TACB on Ad-
vertigsing Club of Vle. hoard of management
for 5 years. Pres. ACV 1963-65. Now gen. mngr
3KZ. Married, resident Hawthorn East, Vic.

HYNES, Lincoln Carruthers. OBE. Radio net-
work general manager. Born Balmain, NSW,
April 14 1912. TFormer sports exec. MBS, 1946;
sales mngrv, 1949; gen. mngr 4BC, 1951; gen.
mngr 4BC and Q!d network (4GR-MB-RO),
1952; gen. mngr 2UW & Qld network, 1956; dir
tidelity Radio, 1956; alt. dir BTQ, 1959%. Dir
Darling Downs TV Ltd, member management
committees [FACB 1956-62; sen. vice-pres.
1957-58; nres. 1958-59; member Federal council

1963-65. Represented NSW in Sheffield Shield
Uricket, 1934-39. Past pres. & life member
Contact Club. C'missioned officer RAAT, NG

& Aust., 1942-46. Dir Royal North Shore Hosp.,
1960, Married, 3 daughters; resident Xillara,
Syduey.

IRVING, Wilson, TV station program manager.
Born Kurrajong, NSW, May 2, 1912. Aust. and

overseas theatre exper. Entered radlo as
compere-anncr 1938, later MBS productions
incl. Gladys DMoncrieff Show, Quiz Xids and

Pied Piper. Snr station supervisor, ATN7 (Syd-
ney), thence to BTQ7 (Brisbane) as program
mngr. Served as officer with AIF in SW Pacific
arew, Married, L daughter; resident Brookfleld,
Itrishnne,

JACKSON, DBruce ¥rancis. TV station general
manager. Bnorn Melhourne. 15 years public
acent and tax consultant. Joined Woodrow
Corp {(motion picture exhibitor) as sec.-assist-
ant to mngr dir. Completed course at Aust.
Administrative Staff College. Now gen. mngr,
assoc. dir and secy BTV. AASA, JP. Married,
resident Ballarat, Vic.

JACKSON, Norman Bambling. Radio station
manager. Born 1923. Joined 4MK ag advtg
exec. 1962; appt. mngr Sep. 1967. Exec. member
Mackay hbranch AIM; past secy and treas. Mac-
kay Rotary Club; member ABC subscribers
c'tee; chrmn North Mackay State High School

P&C Assn and North Mackay Scout Group
c'tee  and other community service c’tees.
RAAF, air crew 1941-45. Elec. retail exp.

Married, 1 son, 3 daughters, resident Mackay,
Qld.

JACOBS, Douglas FEdward. Agency director
ol flnance and administration. Born Wa, 1921.
Ed. in Perth. Senior assoc. Aust. Society
of Accnts. Experience in oit industry, auto-
motive and earth-moving machinery in WA.
Joined Hansen Rubensohn-McCann Erickson in
1960. Advanced training McCann-Erickson USA
and Europe 1964. Made dir of IR-McCE 1964.
Resident St Tves, NSW.

JAMES, Reg. Radio-TV production company
=ales manager. Born Syd. 1929. Joined Grace
Gibson Radio-TV Prod. 1946. Also mngr Grace
Gibson Distributors Pty Ltd. Married, resident
Artarmon, Sydney.
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JEFFCOA'Y, Irancis MRobert. Radio station
manager. Born Sept. 18, 1922, Cadet anncr,
4BH, 1939, then evening anncr, sporting editor,

specialty anncr. Appt mngr 4VL 1951; sales
promotion exec. 2UW, 1957; asst sales mngr
20W, 1958; sales mngr 1959: chief admin.

exec. 1962. Now mngr. Four yrs AIF — demob
rank WOI1l (Ord.). President Time Club, Syd.
Married, 1 son, resident Forestville, Sydney.

JEFFREY, Xdward Leslie. Media representa-
tive. Born Blackall, Qld, June 17, 19065. 33 yrs
beasting. Salesman 4BC, 1936; transferred
4B, 1937: mngr 2CK (now 2NX) 1938, opened
Melb. branch Oswald P. Sellers, selling agents
for Columbia-George Edwards Radio Prod.,
1941. Sales mngr 3AW, 1945.47. TFoundation
momber past pres., Melb, Time Club, Member
Advtg Club of Vic, FACB Quarter Century
Club. Now prop. E. L. Jeffrey radio station
repr. Resident Brighton, Melbourne.

JENNINGS, Douglas Thomas. Radio station
studlo manager. Born Geelong, July 17, 1930.
3yrs Trans. Dept and jnr anncr 3GL from
1949, Apptd ancr 2RG 1952; anncr/sports editor

3NE 1954; anncr/sports edltor 3YB 1967. Then

sports editor 3CS 1962. Apptd studio mnsgr
3CS., 1964. Married, 1 child: resident Colac,
Vie.

JENNINGS, Gordon Scott. Radlo Network com-
pany secretary. Born May 7, 1929, Joined 2GB-
Macquarie 1945. Apptd accnt 2GB 1952, then
chief acent 2GB-Macquarie 1968, Now company
secy ang finance officer Macqguarie Broadcasting
Holdings Ltd. Married (2 sons, 2 daughters),
resident Sydney NSW.

JOEL, Joe. TV film distribution company vice-
president. Former dir advtg and pub. Columbia
Films and RKO. Studied advtg agency ops US,
1948. Gen. mogr, Asher Joel advtg 1955-56.
Special rep. Cecil B. De Mille, Paramount Pic-
tures, Far Hast and A’asia, 1957-58. Now vice~
pres. in charge A/Asian and Far Eastern oper.
Screen Gems Int. and man. dir Screen Gems
(Aust.). Married, 2 sons, resident Killara, Syd-
ney.

JOHNS, Xenneth. Radio network recording
manager. Born Sydney, NSW, Jan. 23, 1917,
Beam messenger AWA, 1932; exp. Marconi
School of Wireless, publiclty & sales depts:
transferred recording dept, AWA, 1937: now
crecording mngr. RAN 1941-46, Secty Time
Club, Syd. Married, resident Hornsby, Sydney.

JOHNSON, Kenneth Charles. Agency manag-
ing director. Born Bondi, NSW, April 15, 1930.
B.Ec. (Sydney Uni.). 5 vears financial journal-
ist Sydney Morning Herald, Financial Review
Adelaide Advertiser. Advertising and PR mngr
BHP, Aust. Dalry Produce Board. Now mng
dir General Advertising Company of Australia
Pty Ltd. Resldent Burwood, Melb.

JONES, David Morgan. Managing director Aus-
tralian Sales Research Bureau, NSW. Born Tor-
onto, Canada, May 23, 1930. Married, two chil-
dren.
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JONES, Ian. TV production unjt director In
charge of special projects. Born Newcastle,
NSW. TV prod.-dir.,, HSV, Melb.: later asst.
prog. mngr. Joined Crawford Productions, 1962,
as exec, in charge of special projects. Married
(2 sons), resident Camberwell, Vic.

JOSE, Denis Adrian Arthur. Director program
services, Aust. Broadcasting Control Board.
Born Sydney, NSW, May 3, 1908. Anncr, pro-
gram dir., acting mnegr, Qld ABC, 1931-46; ABC
Tederal program co-ordinator, head office,
1946-49; dir. program services div., ABCB, since
1949, Married, 1 son, 2 daughters, resident Box

I, Melb.
JOYCE, Donovan Maxwell. Radio-TV produc-

tion company managing director. Born Melb.,
Vic. 12yrs anncr, copy chief 3KZ, 3AW; 12yrs
writing & directing radio drama; founded own
unit 1945; now prod. radio-TV material. Won
Federation Oscar, two sgecftions, 1946, with
Passing Parade. Marrfed, 1 son, resident Toor-
alk, Melbourne.

JUDD, Noel. Radio sales promotions executive.
Born Melb.,, Vie. 1916. 35yrs advtg, radio, stage.
1932 Paton Advertising, Melb. 1935 anncr copy-
writer 2GB, 2WL, 2CA, 2HR, TLA. During War
Tas. AIF entertainment unit, forward areas,
Post-war, copy mngr, prog. mngr 2GB, prod.
Macquarie Broadcasting, TV host, ATN narra-
tor, documentary films. Now sales promotions
exec., prod. MBS, Member APRA, Aust. Photo-
graphic Soclely. Married (3 children), resident
Balgowlah.

JUDGE, Ainslie Robert. Radio station chief
engineer. Born NZ, Jan. 12, 1913, l4yrs 4BH,
now chief eneineer. Three yrs DCA. Assoc.
member TIREE. Married, resident Ashgrove,
Brisbane.

KAIN, Malcolm Ronald. Agency managing

director.
Acent/exec.

Born Sydney, NSW, Sep. 21,
Hugh Berry Advtg;
mngr Warwick-Paton Advtg; asst acent &
nroduction exec., accent/exec., McClelland
Advtg. Now mng dir Steele, Kelly, Kain, Paton.
L AT Aust. Married, resident Coogee, NSW.

1931
production

KELLY, Alan Richard., Agency director. Barn
Bondi, NSW, Aug. 9, 1926. Prod. mingr, O'Brien
Tublicity (Syd) 1946-47; acc. exec. 1948-50.
Fris. repr. O’Brien Pub., 1951-52, Qld mngr,
1953-55. Apptd dir, 19566, Now exec. dir, Vic.
TTAI. Pres. AIA (Qld div.) 1962-3. chmn 4As
(Qld) 1962-64, member 4As Fed, Exec, 1962-4.
Treas. Qld Motor Sporting Club, 1954: member
Rotary., RAN and 1st Aust. Naval Beach Com-
mando Unit (New Guinea, Moluccas, Borneo,
China areas) 1943-46. Married (two sons, two
daughters), resident Melbourne.
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KIEMP, Sidney dJoseph Albert. Radio network
managing director. Born Bexhill-ou-8Sea, Eng.,
Nov. 6, 1900. Advtyg dept, Argus, 1926; =sales

promotioun mngr, 1934; mngr 3SR, 1936: super-
intendent mngr 3SR-YB-UL, 1939. Appt. dir. &
gen. mngr, Assoc. B'casting Services, 1957.
Now mng dir & deputy chrmn. Appt mngr dir
Goulburn Murray TV Ltd (GMV) 1960. Served

RNVR 1917-19, wireless officer, Merc. Marine,
1920-26. Air Training Corp., Vie. p/o, 1942-44.
Country vice-pres. AFCBS, 1943-44. Married,

resident Caulfield, Melbourne.

IKENNA, Vernon Francis. Controller of techni-
cal =ervices, ABC. Bora June 6§, 1908, Bris.
Dlv. eng. PMG’s Dept, Bris.,, until 1954. Section
eng. TV, PM@G’s Dept, Central Office, 1954-61.
Controller tech. services, ABC, from 1961. Prof.
eng. by public services exam. Married, resident
Middle Cove, Sydney,

KENNEDY, Eric Thomson, Agency chalrman.
Born Albury, NSW_  March 1, 1897. Chief exec.
officer, Assoc. Newspapers and dilr. Aust. Assoc.
Press, 1942-53; pres. ANPA, 1947-49; chairman
Audit Bureau of Clrec., 1942-46; vp Aust.-
American Assoc. since 1944; now chairman
NAS (Sydney) Pty Ltd. Member Wartime Cen-
sorship Advisory Committee. Chairman, Fed.
Pub. Committee, C’wealth Jubilee Celebs, 1951;
present chairman Tutus Investment; dir Petrol
& Chemical Corp. (Aust.), & St Luke’s Hosp.
5th Aust. IFjeld Arty Brig.,, 1915-19. Awarded
MSM, MID. Married, resident Woollahra, Syd-
ney.

IKERIN, Rounald James. Agency director. Born
Melbourne 19826. 3AW 1942-44, AIF 1944-46.
UsP-Benson 1947-63, USP-Benson Qld 1964-66.
Rejoined USP-Benson Melb. 1966. Married, re-
sident Melbourne, Vic.

KERR, John Albert. Radio statjon governing
director. Owned radio 2BE from 1941-1960.
Gov. dir since 1960. Resident Bega, NSW.

KIDD, Arthur Ray. Television station general
manager. Born Sydney, NSW, Oct. 26, 1914.
With AWA, head office, 1928-38; then salesman-
anncr 4TO; mngr 2GN, later 3BO. Mngr 2AY
1946-62. Now gen. mngr AMV Channel 4, Albury.
Country vp AFCBS 1952-53. RAAF, SW Pacific

area hq. Awarded Queen’s Coronation Medal
(Civil). Past pres. Albury Rotary; past vp
Albury Chamber of Commerce. Married; resi-

dent Albury.

KILGOUR, John Raymond. Group advertising
manager Nicholas Pty Ltd. Born Sydney, Aug-
ust 19, 1920. Commercial artist with Consoli-
dated Advtg 1935-36, asst pub. mngr Western
Suburbs Cinemas, ad mngr Foyts City Theatres,
Melb., and Western Suburbs Cinemas. A’asian
ad mngr Castrol, ad mngr Vincent Chemical Co.
fromm 1955. Now greup ad. mngr Nicholas
Pty Ltd. FATIA past pres. NSW branch ATA
and member IPederal and education commit-
tees. Member, State exec.,, AANA. Sergeant
21st FOD 1939-43. Married, one son, one daugh-
ter, resident West Ryde, Sydney.

KINANI, William Ower. Radio station mana-
ger. Born Lilydale, Vic, With Goodyear Tyre
and Rubber Co., Melb. (1932-36), then with

ATWA’s accnts, marine & b’casting depts. Now

mngr 4WK, Holds 1st class comm. ops cert.
ot proficiency. Radio officer, Merchant Navy.
Member Legacy and golf clubs., Married, 1
rhild, resident Warwick, Qld.

KING, Geofflrey Laurence. Tilm processing
laboratory managing dlrector. Born Sydney,
NSW. Former refrig. sales mngr Aust. Gen.
Elec. 7Pilot, flying instructor. TFilms consul-
tant TCN. TIounder & designing engineer,

Kinelab Pty Ltd. Member Soc. Motlon Plcture
TV Engineers. IREE Brit. Kinematograph Soc.
Married, resident Vaucluse, Sydney.

KING, Richard Stephen. Cine and TV equip-
ment division manager Swift & Bleakley. For-
merly motion picture and sound recording eng.
25 years with Westrex lnternational.

Wilfrld. Film pro-
duction unit co-managing director & producer.
Born Toowoomba, Qld, May 7, 1911, With Filn-
craft Labs, 1930; Cinesound 1932-39. Formed
Kingeroft Productions, 1946. Managing dir.
Held Aust. light plane altitude record, 1938-53.
Two awards at film prod. Cwealth Jubilee
Film comp., 1951, 3 o’seas awards. Six yrs
RAAT, active service SW Paclflc. Discharged
Wing/Commdr. Married, 3 sons, 1 daughter,
resident Lindfield, Sydney.

KINLEY, Raymond. Radio station chief en-
gineer. Born Adel, 1815. With 3AW tech.
dept. since 1941. Resldent Pascoe Vale, Vic.

KINNEAR, Arthur Bryce. Agency managing
director. Born Adelaide April 11, 1929. Ed. St.
Peter's College, Adel.; Muirden Business Col-
lege, SA School of Arts. Editorial staff Adel.
Advertiser 1946-49; edit. staff Melb. Herald
1949-54. US State Dept. Smith-Mundt fellowship
in journalism 1954. George Patterson Advtg
1955-63. Now mng dir Martin Kinnear Clemen-
ger Pty Ltd, Adel. FAL (Aust.). Chrmn SA div.
4A5. Married (3 children), resldent Glenunga,
Adelaide.

KINNEAR, Rodney Scott. Television station
director of programs. Born Adel.,, SA. Press
photog. Adel. News 5 years and Melb. Herald
2 years; 18 months BBC TV Bngland; joined
GTV 1956. Prog. mngr GTV 1960, dir of progs
1965. Married (3 children), resident Canterbury,
Vie.

KINSEY, Donald William. Radio station pro-
gram manager. Born Melb. May 2, 1931. Ed.
Swinburne Tech. College; RMIT qualified mech-

anical eng. Mngr, industrial div. Flexible
Drives Pty Ltd. Joined 3DB as anncr 1959.
Now 3DB-L'K prog. mngr. Married, resident

Gardiner, Vic.
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KISCHIKOWSKI, George. Film production com-
pany manager. Born Poland March 16, 1927.
2yrs Uni. courses in Germany, Supervision cer-
tificate Melbourne. 3yrs studio & office mnegr
Cambridge Film & TV Prod. 6yrs KXodak
(A’sia) Pty Ltd. Currently mngr Senior Film
Prods Pty Ltd, Melb.

KLEIN, Francis Bruce. Radio station assistant
manager. Born Sydney, Aug. 15, 1926. Tech-
nician PMG, NSW, 1842, then snr tech. 1850.
Apptd chief eng. THT 1953. Now asst mngr.
Assoc. IREE 1958. Married (flve daughters),
resident Rosetta, Hobart.

KLEMKE, Leslie Frederick. Agency director.
Born Williamstown, Melb.,, Nov. 22, 1920. Radlo

and newspaper rep., 1939-40; cub Journalist
1937-1939; copy-wr. Govt prolects; snr-acct
exec, dir Thompson Ansell Blunden. Lecturer

in advtg and copywriting. Now director L. F.
Klemke Advertising Pty Ltd. AIF' 3%yrs. Mar-
ried (one daughter), resident Sth Yarra, Mel-
hourne.

KLEMM, Bertram William. Radio station sales
manager. Born Brisbane, Qld March 24, 1917.
With Courier-Mail, later advtg dept Chandlers.
IEntered radio as scriptwriter; later 43yrs radio
mngr Noble-Bartlett Advtg; joined 4BK-AK,
1952; appt sales mngr, 1953. Five yrs RAAF
air crew (32 in Eng.) fit/lieut. Pres. Brisbane
Time Club, 1961-62, 1962-63. Married, 2 daugh-
ters, resident Wavell Heights, Brisbane.

IKNAPP, Robert. Iilm director. Started with
the Hungarian Army film unit making educa-
tion documentary films. Went to Czechoslovakia
to work with puppeteer Jiri Trnka, speciallsing
in stop-motion and puppetry. Came to Aust.
1956. Prod. film series Wambidgee for ABC.
Series won children’s section of Aust. Film In-
stitute’'s 1961 competition. Since 1962 has been
working for Eric Porter Productions produc-
ing and directing TV commercials. Married, rc-
sident Lane Cove, Sydney.

KNOX, John Robert. Radio station operations
manager. Born Syd., July 31, 1938. Grad. Vin-
cent School of B'casting. Began b’casting 2RG,
gaining wide exp. during ensuing 3yrs. Then
to 4BH a’'noon women’s feature anncr 18mnths,
Also newscaster. Now ops manager 4IP
Married, resident Ipswich, Qld.

KOFFEL, David. Film and TV production com-
pany governing director. Born London, 1814.
Journalist, scenario writer, advtg exeec, film
prod. Founder and gov. dir David Koffel (Enter-
prises) Pty Ltd, Featured Theatre Ads, Theatre
Screen Contractors (Aust.), Filmakers Pty Ltd.
Also operating I'ilmads Pty Litd and the Reilly
Advertising Co. Pty Ltd (Victoria). Residen!
Loungueville, NSW.

KOFFEL, Martin Morris. Agency general man-
ager. Born Sydney, April 4, 1939. McCann

Kischkowski—Lapthorne 409

Erickson, Melb. before joining TUTSP-Benson.
RAAF active reserve. Single, resident Toorak,
Victoria.

LAKE, Dawn. Comedienne, actress. Born Syd-
ney, NSW, Jan. 20, 1929. Aust. & Eng. radio,
TV, stage & cabaret exp.; appeared Say It With
Stars, Tivoll Theatie, Melb. Chosen for top
vocal spot with London BBC show band. Co-
star of ‘‘Mobil Limb” show. Own national TV
show. Married resident Turramurra, Sydney.

LAKE,
duction

Peter Alan, Film director and pro-
executive. Born Northbridge, NSW,
Jan. 28, 1930. Designer and {llustrator until
19565, then entered film industry with Rank
Screen Services London as storyboard artist,
then film dir until 1959. Now prod. exec, with
Grimsdale & Assocs. Married, 1 daughter, 2
sonsg; resident Annandale, Sydney.

LAMB, Stewart Peter Paulsen. Radlo station
chairman and managing director and cempany
director. Born Newcastle, N3W, Mar. 6, 1917.
Chmn, mng dir United B’casting Co., Radio
2UE Sydney, Radio 2KO Newcastle, Married,
resident Warrawee, Sydney.

LANDELL-JONES, Charles IKenneth, Agency
managing director. Ed. Cranbrook, Sydney;
pre-war Jnr exec. Atlantic Union Qil, post-war
rounded TFortune Advig. Now mng dir. Served
2nd AIT. Resident Bellevue Hill, Sydney.

LANE, Richard Hamilton. Radio and television
writer. Born Sydney, NSW, Jan. 18, 1918.
Began radio writing, 1837 with MBS, 1842-51;
freelance since 1951. Wrote first comm. TV
serial, Autumn Affair, for ATN, 1958; first lhr
TV play, Johnny Belinda. Recent radio scripts:
Robbery Under Arms (ABC), TV; Australian
Playhouse. Vice-pres. Australian Radio Tele-
vision and Screenwriters Guild 1962-63, presld-

ent 1964-67. Married, resident Wollstonecraft,
NSW.
ILAPPAN, Allan. Radio station disc Jockey.

Rorn Wollongong, Nov. 1930. Worked at 2UW,
2TM, and 2DU as breakfast anncr; 4TQ chief
anncr; 2GZ bfast anncr and sporting edft. DJ
4BK, 28M, 2KO. Now with 3UZ. Married,
regident Beaumaris, Melbourne.

LAPTHORNE, Robert L. Managing director

I'remantle Aust. Pty Ltd (TV Film dis-
tributors). Born Sydney. Joined 2UE, writing
and prod’n, sales exec. Overseas: Breakfast

show compere, selling and prod. Radio Jamalca;

ales exec. CKOC Hamilton, Ont.; CKCO-TV
Kitchener, Ont., Canada; Ontario & Maritime
rrovinces sales exec. Screen Gems (Canada);
apptd Aust’asian sales mngr Fremantle Aust.
Pty Ltd, Sydney, April, 1960, now mng dir.
Marrled (1 son, 1 daughter), resldent Whale
Beach, Sydney.
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LLARKILN, Joseph Stanley. Radlo station general
manager. Born Melb,, Vie.,, Ifeb. 12, 19%03.
Journalist Melb., Ierald, 1918; Sun-Plctorial,
Evening Sun, 1923-25; editor Colac Herald,
1925-27, Bathurst Times, 1927-29; mngr 3UZ,
1930-39. Studied radio USA, 1937; asst mngr
DN, 1939-43. Journalist, political wrlter Melb.
Argus; returning 5DN as gen, mngr, 1946. Pres.
FACRE 19533-54 and 1966-67, member Federal
council 1953-64. Visited Ceylon, India, Pakistan,
SE Asia for MBS In 1950. Advised Ceylonese
Govt on setting up radio SEAC. Married, resi-
dent Somerton Park, Adelaide.

LLEACH, Raymond Leslie. TV production com-
pany animation fllm producer and managing
director. Born Sydney, 1936. With Eric Porter
Studios, Greenhalgh-Leach Productions and
Rowl Greenhalgh Productions. Now mng dir
Graphik Animation Pty Ltd. WMarrled.

LIAILY, Leo Warren. Television station Syd-
ney sales manager. Born Jamestown, SA, Aug.
11, 1922, Ed. CBC, Adel. Apptd country sales
rep. Colgate-Palmolive, 1946-52, then sales rep.
Advertiser Newspapers Ltd, 1952-59. Now S8yd.
sales mngr ADS, Adelaide. I'/I1t RAATF 1943-46.
Married (5 children); resident Artarmon, Syd.

LITIAN, Wilton. TV station general manager,
Born Sydney, NSW, Jan. §, 1917. Rydge’s Busi-
ness Journal 1933-42, prod. mngr 1940; editor
RSL journal Reveille 1945-47; editor Shop-
kecpers’ Digest 1947-49; Mirror Newspapers
Ltd 1949-63, chief sub-editor, news editor,
editor Daily Mirror 1955-63; editor Sunday Mir-
ror 1961. Now gen. mngr. Television Wollongong
Transmissions Ltd (WIN). Lieut. ATF. Marrled
(3 daughters, 1 son), resident Campbelltown,
NSW.

LE BRUN, Peter Greve. Radio station manager.
Born Arncliffe, Syd. 3yrs 4BH 1935-38; 33yrs
station mngr 4SB 1938-41. Joined 2LM 1942;
apptd station mngr 1962. Widower, 1 son, 3
daughters; resident Girards HIill, Lismore.

LEE, Douglas Herbert., TV production unit
managing director. Born Ryde, NSW, Dec, ¢
1924, Ed. Malvern and Melb. Grammar Schoola,
Movietone News as asst cameraman and sound
eng. Joined Aust. Religious Film Society as
cameraman; then own =still photography busli-
ness. Army PR as corres. and PR newsreel
cameraman in Japan and Korea. War Office
commendation for documentaries filmed at the
front on Briftish flghting units. Started Central
Video Film Service Oct.,, 1956-Dec., 1961,
Started Consolidated Film Producers Dec.,
1961. Married (1 daughter), resident Hawthorn
Melbourne.

LEE, Jack. Production company chairman and
managing director. Born Stroud, Glos., Eng-
land. Learned film-making with Crown Film
Unit in London as dir., writer, prod. dir and
writer of documentaries. Formed Augustafilms

London and Trojan Films Sydney. With Crown
TFilm Unit throughout war filming with Royal
Navy, Army and RAF in Iceland, Atlantic,
West Africa, North Africa and Invasion of
France. Directed Close Quarters, Children on
Trial, The Woman in the Hall, Once a Jolly
Swagman, The Wooden Horse, South of Alglers,
Turn the Key Softly, A Town Like Alice
Robbery Under Arms, Captain’s Table, and
Circle of Deception. Resident Woollahra, Syd-
ney.

LEONARD, Francis Patrick. Agency director.
Born Longuaville, Syd. Six yrs with N. 8. H.
Catts & Co., & Catts-Patterson Co Ltd; founded
1. P. Leonard Advtg Pty Ltd, 1926. Diploma
Economlcs & Commerce, Syd. Uni. 1iyrs Heavy
Arty Brig., AIF. Marrled, resident Balgowlah,
Sydney.

LESTER, Rodney Arthur. TV station sales
manager. Born Sydney, May 26, 1937. Pre-
viously asst to asst mngr 2GB; admin.

officer Monitor: market research, publlcity and
sales prom. MBS; radlo prog. sales, Artransa,
Telefllm Sales, Artransa Park TV: sales prom.
otficer, Television Associates Pty Ltd. Now
sm WIN. Studied to A. Mus. A standard Con-
servatorium of Music, Sydney. Married, resident
Manly, NSW.

LLEWIS, Gordon Charles. Radio Network general
manager. Born Melb., Vic. Copywriter, Goldberg
Advtg, Melb.,, 1936; chief anncr-copywriter
3UL, 1938-39: night anncr, program dept 3SR,
1939; chief annecr-studio mngr-salesman THO,
1939-41; studio mngr 3TR, 1941; mngr 3SH,
1946; part-time anner 4BH & freelance ABC,
Bris., 1944; mngr 3ITR 1952-60. Gen. mngr
GLV10, 1960-63. Dir Aust. TV Facilities Pty
Ltd, 1961-63. Gen. mngr 6PR-TZ-CI 1963. FACB
Icred. Council 1966-67. Five yrs AIF, World War
II. Fellow Royal C'wealth Society. Married (3

sons, 1 daughter), resident Peppermint Grove,
WA.

LEAWIN, DLeslie Markham. Agency director.
Born Sept. 30, 1913, Melb. Accent exec. Geo.
Patterson, 1937-40, 1946-47; Chapman Hendrle,
1947-48; pub. mngr, British Cwealth Pacific

Airlines, 1948-55; ad-mngr Qantas, 1955-56; co-
founder Russell Lewis & Assoc.,, 1956. AIT,
1940-45 (Lieut.). Placed advtg In 17 coun-
tries. Now dir Russell Lewis White & Assoc.,
Amalgamated PR, Pharmaceutical & Medical
Advtg Service. Diploma of Advtg. Marrled (2
children), resident Castlecrag, Sydney.

LIMDB, Bobby. Comedian-band leader-TV com-
pere. Born Adelaide, SA, Nov 10, 1926, Radio,
stage, TV, cabaret exp. Appeared London
BBC, TV, stage, cabaret, London Palladium,
Albert Hall. Longest appearance, Club Plgalle,
Piccadilly London. Own national TV show last
9 years. Married, resident Turramurra, Sydney.

LINDSAY, Colin Strathearn. Agency director.
Served RAN. Agency exp. acent/media mngr,
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AE. Jolned Fortune 1957 as mngr Fortune New
Zealand, then mngr Fortuns, Melb, Now nat.
acents dir based Syd. Marrled, resident Clovelly.

LITCHFIELD, Ainslie Roland. Film producer,
dlrector, and manager, documentary develop-
ment at Artransa, consultant. Born Cooma,
NSW. Educated SCEGS, North Sydney, leaving
cert. Began film prod. as Litchfield Film Advtg,
1945; later formed Litchfleld Film Productions
Pty Ltd; Litchfield TV Pty, 1948. Appt. Art-
ransa mngr of documentary development in
Jan. 1961, Holds amateur op's radio transmitting
licence. C’'missioned Aust. Spec. Wireless Group,
then Adj. NG Alr Warning Wireless Co. AIF;
attached NG & US Fifth Army Air Force four
yrs, Scth Pacific. Married, resident Avalon Beach,
Sydney.

LITHGOW, Henry Nevill. Radio station mana-
ger. Born Hamley Bridge, SA, Sep. 30, 1913.
TF'reelance radio work Adelailde; then 3MA;
anncr, later appt mngr 3SH. Handles 3SH
sport b'casts. Marrfed, 1 son, 1 daughter, resi-
dent Swan Hill, Vie.

LITTLETON, Kdgar George. Agency radio
dlrector. Born Berkshire, Eng. Journalist two
yrs, then six yrs continuity chlef, editor 4BC:
six yrs radio mngr Noble-Bartlett Advtg. Dir.
own agency, Littleton-Harvey Advtg, since
1948. Awarded second prize Aust.-NZ short
story contest, Authors & Artists” Assoc. Written
100 radio plays. Vp Bris. Esperanto Soc.; hon,

dip., Esperanto, Aust. Esperanto Assoc. Twao
yrs war service. Married, resident Holland
Park, Brisbane.

LLEWELYN, Norman Wilson. Radio station

general manager. Born Brisbane, Qld, May 2,
1930. 23 yrs with 4BH. Studied radio-TV prod.
BBC staff training centre, 1954; comm. TV
London; radio-TV Canada, USA. 4BH mgr
1962-67, apptd 4IP gm 1967. Married, 3 child-
ren; resident Stafford Heights, Brisbane.

LLOYD, John Reginald. Radio station sales
manager. Born Melb.,, May 29, 1925. 8 years
ad mngr & asst to mng dir. International
Tobacco of Aust. 8 years advtg agencles,
including dir Handbury Advertislng, accnt
mngr USP-Benson and Paton Advertising Ser-
vice. Appointed sales mngr 3KZ June, 19866.
RANR South West Pacific 1944-46. Married,
resident Hawthorn, Viec.

LLOYD, Kenneth Percival Garrick. Radio net-
work Syduey representative, Born Aug, 13,
1917, Leongatha, Vic. ABS Gippsland unit 3UL
1938 as anncr, sport comm’tor, salesman; re-
Joined coy as Melb. rep. Appt mngr 3YB 1948,
Sydney rep. ABS since 1958. Sqdn-Ldr RAAF.

Married, 2 children, resident Northbridge,
Sydney.
LOCKLEY, William Arthur. Advertising

agency managing director. Born October 2,
1919, Sydney. Post-war with Hansen Ruben-
sohn until 1952; senior accnt-exec., Fortune;
reJoined H&R, assoc. dir & mngr 1954. Harvard
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Business School AMP, 1962. Dir and gen.
mngr Hangen Rubensohn-McCann Erickson
Advtg. Now man. dir Insight Advtg. Married:
resident Epping, Sydney. .

LORD, Robert Thuell. TV station manager.
Born Tamworth, NSW, Aug. 12, 1920. Prod.
dept, MBS, 1944, network service officer, 1945;
personal asst to gen. mngr 2GB & MBS 19486;
asst mngr Artransa, 1947; mngr Artransa &
World B’castlng System of Aust., 1950, Advisor
SABC in estab. Springbok Radio, 1949-50. Mngr
Artransa. Park Television P/L, then gen. mngr
Televislom Wollongong Transmissions Ltd. Now
station mngr TEN. Capt. AIF. Married, 1
son, 1 daughter; resident Sydney, NSW.

LOVEJQY, George B. Radio station sales
manager. Born Bundaberg, Qld, December,
1923, Anncr, copywriter, 4BU 1946-48; in charge
advtg 4BU 1948-49; joined 4BH in charge
continuity, 1949; appolnted asst sales mngr
1953; now sales mngr; also broadcasts foot-
ball, sport. Married, resident Camp HIill, Bris.

LOW, Maitland Esmond. TV station managing
director. Born 1915. Over 25 years radio and
allied ind.; RAAF,; 4 yrs post-war eng. and
managerial posts in Syd.; 7 years mngr Flelds
Pty Ltd, radio and elect. appliance retailer
Mackay, Qld; joined 4MK 1957 as gen. mngr;
appt mng dir Mackay Television Ltd, Ausg.,

1967; Snr member IREE, Assoc. Fellow AIM,
Country vice-pres. and member Fed. council
FACB, 1960-61; past secy, past pres. Rotary

Club Mackay; Rotary Dist Gov. Dist 255, 1964-
65; chrmn Mackay Branch AIM,; Mackay Dist
Recruiting Cttee CMF; Mackay branch ABC
Subscribers C’ttee; member Red Cross, Anti
Cancer Campalgn. Emergency Medical Services

C'ttee. Married, 1 daughter, resident Mackay,
Qld.

LUKE, John. Radio station studio manager,
feature announcer and compere (audience
partlcipation show). Born Midland@ Junct.,
WA, Oct., 1915, Whitford Network; won drama
award 1951. Marrled, resident Dalkeith, Perth.

LUSK, Graham Edward. TV station secretary
and accountant. Born Bris., Dec. 9, 1932. AASA.
5 years QTQ. Now secy & accnt TVQ. Resident
Ascot, Brisbane.

LYNCH, Bernard Stephen Michael. Agency crea-
tive director. Born Sydney. 5 yrs radio anncr
and script writer, 2CH, 2SM in Sydney and
Lorenco Marques radio, Sth Africa. 8 years
radio-TV copywriter, copy group head Lintas.
2 years chief copywriter Goldberg Advtg. Now
creative dir, O’Brien Publ. Sydney. Resident
Sydney,

LYNCH, Bernard Vincent. Radio station sales
manager. Born Melb., Vic., July 21, 1938. 2QN
anncr-continuity mngr 1960; joined 3SR 1961,
studio mngr 1964; sales staff 1966. Married, 3
children, resident Shepparton, Vic.
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LYON, Hubert E. Alexander. Television net-
work sales manager. Born Melb., Dec. 18, 1921.
4 years Melb., Age. 3 years Bayne Mackay
Advtg. 12 years dir. Lyon Holl Piy Ltd. Now
sales mngr (TV) with VBN Ltd. 5 years RAATL
aircrew, 3yrs UK, ME, SEAC. PP Air Force
Assoc. (Vic.,). AISM, LAI (Aust.). Founder TV
Club of Vic. Married (1 son, 1 daughter), resid-
ent Hampton, Moelb.

M

MACASKILL, Alexander Henry. Radlo statlon
talks production manager. Born Auburn, NSW,
Teb. 3, 1921. Educated Perth Modern School.
Joined G6PM 1938, then to 5AD as anncr, 1946.
Apptd program mngr, 1962; talks production
mngr, 1967. Served AIF 1940-42 Married: resi-
dent Brooklyn Park, Adelaide.

MACDONALD, Keith Alexander. TV  statiou
manager. Born Melbourne, Jan. 20, 1910. Educ-
ated St. Peters College, Adel., St. Marks Col-
lege Adel. Uni., grad. LLB, 1932, admitted to
Bar, 1933. Anper 5AD 1937 then pro. mngr,
advtg mngr, acting mngr. Appt. mngr, 1945.
Later appt mngr Advertiser Network. Now sta-
tion manager ADS. Pres. FACB, 1950; chair-
man SA Carols by Candlelight committee,
1945-58; Rotary Club. Resident Adelaide.

MACKENZIE, Robert Maton. Agency deputy
chairman. Born Melbhourne, Sept. 19, 1920. Ed.
Melbourne Grammar School. Served RAAT
Burope 1940-45. Bartlett, Murphy & MacKenzie
Pty Ltd acent-exec. 1945, appt. director and in
1948 mng dir. Now deputy chrmn of UsSP-Ben-
son (NSW) Pty Ltd. Married, resident North
Sydney, NSW.

MACNAMARA, Lindsay John. Agency gowvern-
ing director. Irfoeunded L. J. Macnamara
Advertising Service Pty Ltd, now NAS Mac-
namara (Adel.) Pty Ltd, dir NAS (Aust.) Pty
Ltd. FAI (Aust.), senator and life member,
Jnr Chamber of Commerce Int’l; Federal pres.,

4As 1959-60, 1960-61. Chmn Market Research
Society (SA div.), 1961-64. Married, resldent
Hazelwood Park, SA.

MACONACIILK, Robert William Keith. Radio

network company secretary. Boru Jan 11, 1816,
Joined WA Bcasters Pty Ltd (61X-WB-MD-BY)
1938, now company secretary. War service 1941-
45, AASA. Married, resident Innaloo, Perth.

MADGWICK, Sir Robert Bowden. OBE, M.Ec
(8yd.), D. Phil. (Oxon), Hon. D. Litt. (Syd. and

Newe.), Hon. LL.D. (Qld), chairman, Aus-
tralian Broadcasting Commission since July,
1967. Vice-chancellor Uni. of New England,

NSW. 1954-66, son of late R. C. Madgwick, Nth
Sydney; b. May 10, 1905, Nth Sydney; ed. Nth
Sydney Boys High, Uni. Syd. and Ballliol Coll.

Oxford; Rockefeller Research Tellow 1933-35,
Harbison-Higinbotham Scholar Univ. Melb.
1936; snr lectr economic history 1936, secty

extension bd. Uni. of Syd. 1937; dir Aust. Army
ed. service 1841-46, Lt-col. 1941, col. 1944, R.

of O. 1946: retired Iist 1861, Col. Commdt RAA
Educ. Corps 1962; Warden New England Uni.
Coll. 1947-54; Publications, Immigration Into
Eastern Awustralia 1788-1851, Outline of Aus-
tralian Economics (with E. nr. Waller).
Married, resident Canberra, ACT.

Richard David. Radio station
studio manager. Born Charters Towers, Qld,
June 13, 1917. Anncr ABC, 2CH, then seven
yrs freelance actor, Syd. & Melh, Joined 4BK,
1953, now studio mngr. RAAF. Married, resi-
dent Windsor, Brisbane.

MAGOLKFIN,

MAHER, Patrick Michael. Radio station man-
ager. Born Melb. July 12, 1935. Clerk B'casting
Control Board, then anncr-sales rep. 4AY;
sales mngr 4AY 1961; manager 4NA June, 1967.
Married, resident Nambour, Qld.

MAHON, John Raymond. Air personality. Born
Mudgee, NSW, TFeb. 19, 1935. Began radio
career with 2MG, then 2CA, 2PK and 2SM
ladies show for 8 years. Appointed studio man-
ager 3XY May, 1965, 2SM 1966-67, TEN 1968.
Resident NSW.

MANION, Geoffrey Irancis. Radio statlon
announcer. Born Hobart, Sept. 30, 1920. Jolned

3DB 1936 in transcription dept. Breakfast
auncr, copywriter & programmer, 7EX, 6PM,
1938 as feature announcer — compere. RAAF

1940-45. With 6PM till 1947 thence 6PR, 6KY.
Joined 3AW 1956 b'fast announcer and music
program compere. IRlesident Sandringham, Viec.

NMANN, Eugene C. (Gene). Radio network sales
director. Born Perth, Oct. 9, 1921. FISM.
rormerly New Guinea resident, with Dept, Ctvil
Aviation; joined 3AW as sales rep. 1955, trans-
ferred to MBS 1958; apptd MBS Viec, sm, IYeh.
1961. Network sm (Sydney), 1963, Former pres.
and hon. secy Melb. Time Club, 19569-63. Mar-
ried (two children), resident NSW.

MANNERS, Norman G. TV station production
manager. Joined STW, May, 1966 as public re-
lations, ad. manager. Apptd prod. mngr, Oct.,
1967.

MARSDEN, Willinin Y. Televislon station
manager. Boru Sydney, NSW, Aug. 12, 1924.
Mug dirv, furniture mfg & retail business, 1846-
50, Cudgepong Motors, Mudgee, 1950-52; asst
mngr 2MG, 1952-53, mngr 1953-5G. Mngr 2L¥
1956-62. DIir ATEF and TVA. Now manager,
Riverina Television Ltd. Engineer, RAAF, 1942-
46. Fellow ATA. Married (2 daughters), resident
Wagga, NSW.

MARSHAIL, Henry lan. Radio station general
manager. Born Melbourne Dec. 12, 1915. Journal-
ist Melb. Herald 19835, London 1954-60, bus.
mngr Bris. Telegraph 1960-64, dir. 1965.
Appointed gen. mngr Bris. Broadcasting Pty
(4BK-AK) 19865. AIF (9th Div.). Married (1
daughter, 1 son), resident Clayfield, Qld.
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ATARSHALL, Ronald Allan, TV film buyer and
distributor. Born Sydney, October 11, 1924,
educated Tlurlstone Agricultural High; with
Unlversal Tles. 1939-42, AMI® and AIF 1942-46.
Joined Cnlumbia Pictures 1948 as advtg sales
mngr, then transferred Vie. 1951 as country
rep. Ileturned Syduvev 1957 as asst to NSW
mngr, then joined Screen Gems as asst to
manag dir 1959-61. Now gen. mngr Austra-
llan Television lcacilities. Dir. Parramatta
Dist. Hosp., JP. Married (4 children), resident
Dundas, NSW.

MATHEWS, George. Itadio station chief engin-
eer. Born Mareh 11, 1910, Educt. Adel. tech.
12yrs in charge service dept Philips Lamps,
Adelatde 5yvrs, 5AU 10vrs, 5KA recd. dent as
21IC. Now chief enyg. §KA. Assoc. member IREE.

McBRIEN, Gordon Alwyn. Radio station man-
ager. Born Stanford Merthyr, Northern Coal-
flelds, July 31, 1931. Anncr 2HR 1949 to 1954
2NX-NM 1954-60; joined 2KM 1960 as studio
mngr, appt station mngr 2XM September §,
1966. Married (3 children), resident Kempsey,
NSW.

McCLELLAND, Allan Edward. Radio station
director and gm. Born Melbourne, Sept. 17, 1921.
Apptd mngr of TEX 1960. Asst mngr (admin)
3UZ, 1965, dir and gm 7EX 1967. Member Lions
Club, RAAT 4 years Instructor. Married, 2
children, resident Melbourne, Vic.

McCLENAUGHAN, Brian Darcy. Radlo station
manager. Born Sydney, NSW, Oct. 16, 1921,
Sports commentator ABC, 1949, Now station
manager 2UE. Served Pathfinder Iforce, RAT,

IEng. TIt/Lt, DFC & Bar. Married, resident
Woolooware, NSW.
McCOMAS, Geoffrey Charles. Radio station

sales promotion manager. Born Melbourne 1923.
£d. Northcote High, Melb. Uni. Anncr 3BA
(1945-47), 3DB (1947-59); apptd studio mngr
1959, sales promotion mngr 1963. Married (2
sons). resident Camberwell, Melbourne.

McCORMICK, John Lawrence. Representation
co. man. dir. Born Fremantle, WA. With 6PR
as anncr, copywriter, then sales rep. 4% yrs,
6GE 2 yrs, then 6KY as copywriter, anncr 1 yr
sales rep. 2 yrs, sales mngr 1 yr. Gen. mngs
2WG 4 yrs. Participant in new station rep. co
1967. Married (3 children), resident Melbourne

McCRINDLE, Hugh Calmar McColl. Radio sta
tion manager. Born Sydney, Aug. 4, 1928
Began comm. b'casting 1945, 3yrs anncr 2KA
2KM 2yrs, 2TM 8yrs, 2AD 8yrs (asst mngr fo
5 yrs). Now 2RE station mngr. Commen
tator AFCBS Melb. Olympic Games, 1956, rep
NSW hockey, NZ, 1956, NSW Hockey umpire
& selector, life member Tamworth Men's Hoc-
key Assoc. Married, 1 daughter, resident Taree,
NSW.

McDONALD, Donald. Member,
Control Board. Born Creswick, Vie.,

Broadcasting
June 23,
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1908. PMG’s Dept 1924-50; rep. Aust. ITU con-
ferences, 1947; joined Australian Broadcasting
Control Board 1950, dir. tech. services diviajon
1952-1965. B. Sc. Melb. Uni. Radar development
during war. Married, resident Elwood, Vliec.

McFARILANE, William John. Radio station
studio manager. Born Marrickville, NSW, June
13, 1938. Joined 4CA as ancr-copywriter 1959.
Then 2GF 1961. Now studio mngr 2WG.
Married, 1 child, resident Wagga, NSW.

McFERRAN, Athol Robert. Representative
Studios Pty Litd, St Kilda Signg & Vega Dis-
plays. Born Melb.,, Oct.,, 1916; appren. com-
positor Melb. printing house from 1931. Joined
McFerran Advtg (established by his father, W.
R. McFerran) in 1938, apptd dir. AII" service
1940-46. Married, resident Nth Balwyn, Vic.

McFERRAN, William Robert, MBE. Agency
director. Director Claude Mooney Advertising
Pty Ltd, Melb. Previously mng dir. McFerran
Advertising, founded 1923. Past pres. AIA. Past
pres. Ad. Club of Vic. Chalrman 4As natlonal
Auxt. Day committee. Past chairman 4As Vic.

div. rep. Aust. Ad. Council. Resident Kew,
Melb.
McGERE, David. Radio station administration

executive. Joined 3TR in 1948 after spending
year as teacher. Early 1952 appt to Hobart sta-
tion 7THO. Appt. chief anncr 1953. Produced and
compered Hobart Carols by Candlelight Festival

1953-54. Member of Tasmanian Royal Tour
1Bcasting team in 1953. Transferred to 3AW
1955. Senior anncr, 1956. Now admin. exec.

Resident East Bentleigh, Melb.

McGOWEN, Ernest Edwin, TV station repre-
sentative. Born Brighton-IL.e-Sands, NSW, Mar.
13, 1914. 16yrs Roffs Poster Advtg, lyr Truth
& Sportsman Ltd, 1yr with 2SM, 9yrs 2UW,
Now Syd. rep. BTQ. Served 4yrs AIF. Married
(2 children), resident Artarmon, Sydney.

McGREGOR, Ian Douglas. Radio station rep-
resentative. Born Jan. 1935. Melb. byrs with
Argus Broadcasting Network; 4yrs with AWA
on broadcasting and recording sales; prod-
exp.; 1955-57 Radio and TV program ser-
vice sales rep.; 1956-58 in Melbourne, 1858-59 In
Sydney. Then to VBN. Joined 2UW 1960, now
manager Gilder McGregor and Assoc. Pty Ltd.
Past Melb. Time Club secty, past Time Club
pres. Married, resident Ringwood, Vic.

McGREGOR, Thomnas Callender. Radlo station
program manager. Born Falkirk, Scotland, 1902,
With ABC, 1930-34; 4BC, 1935: acting, anncing,
writing, prod. exp. On officlal panels, Gloucester
visit, 1934, Royal visit 1954, Olympic Qames.
1956, 1960 and 1964, C'wlth Games 1962. Now
program mngr 4BC. Four yrs RAATF, FIt/Lt
World War II. Married, resident Brisbane, Qld.

McINTYRE, Alan Lachlan, Agency director,
account executive, Born Penrith, NSW, May
29, 1914. Research dept, J. Walter Thompson,
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1945-47, media, W, E. Smith Advtg, 1947-49;
sales & research MBS, 1950-53; mngr Rodgers

& Asgsoc.,, 1953-54; accnt/exec. Murray Evans
Advtg since 1954, BA. Dip Com. ACIS. AIF,
1940-45. DMarried; resident Elanora, Sydney.

McIKAY, James William. TV station general
manager. Born Goulburn, NSW, March 25, 1918,
25yrs with 2UW. b5yrs program dept, 4yrs

anner & assoc. sporting dept, two yrs mugr
I"ldelity Radio Pty Ltd, three yrs service mngr,
six yrs sales mngr 2UW. Now gen., mngr QTQ.
53yrs RAAT aircrew, served 4yrs RAAF sqdns
612 and 58. Awarded DTFC 1943. Married, 2
children, resident Indooroopilly, Brisbane.

McKEAN, Doug. Company director. Born
Orange, NSW, May 6, 1933. 2yrs tech. officer
E.C. NSW. Now mng dir Permafilm Australla
Pty Ltd. Married, resldent Eastwood, Sydney.

McKENZIE, Alexander John. Broadcasting Con-

trol Board, dir technical services division,
Born Smeaton Vie.,, October 12, 1905. Eng.
Branch PMG’'s Dept 1927-1949; joined Tech.

Services div. Australian Broadcasting Control
Board 1949. Dir since March, 1966; rep.
Aust. ITU conferences 1949, 1952, 1959. Radar
development during war. MEE Melb. Uni.
Married, resident Mont Albert, Vie.

McLAREN, Alexander Arthur. Radlo station
sales executive. Born May 24, 1920, Rockdale,
NSW. Original staff member Country Bcasting
Services Ltd, joining 1935 as clerk. G6yrs AII"
then to CBS's sales div. Now sales exec. Con-
tact Club life member. Single, resident Sydney.

McLAUGHLIN, Charles. Radio station publicity
manager. Born Perth, WA, Oct. 26, 1936. In
radio and TV since 1954. Joined 2GB 1962.
Launched and directs 870 Club (membership
110,000 Sept., 1947). Married, 2 sons, resident
Lewisham, Sydney.

McLEAN, Rex Burgess. Radio station techni-
cian-in-charge. Born Devonport, Tas., July 86,
1921, 25yrs T7LA, now tech. i/c. Holds B’cast
operator’s cert. of prof., AMIRE, member WIA.
Holds Amateur Call VK7RB. Tech. consultant
to 7QT since 1960. Design construction and
installation of complete sound reinforcement
systems for three Launceston churches.
Married, resident Prospect, Launceston, Tas.

McLEAN, Sidney Gordon. Television station
chief engineer, Born Dec. 15, 1919, Gawler,
SA. 1946-56 5KA, eng.-in-charge. 1956-58 TCN
i/c transmitters. 1958 ADS asst eng. responslble
for technical and building layout. Now chief
eng., transmitter services. 5% years RAAT, sig-
nals officer. AMIREE (Aust.) committee mem-

ber, and sec. Adelaide div. Married (2 chil-
dren), resident Clovelly Park, SA.
McLEOD, Roderick Harding. Radio station

news-sporting editor. Born Red Cliffs, Vie. Nov.
17, 1929. Sound eng. for 7 years. Anncr 2QN

1953. Anncr and sales rep with Assoc. Broad-
casting Servvices, joined 3KZ as news reporter
in 1959. Football commentator. Married, resid-
ent KEssendon, Vic.

McMAHON, John Kennedy. Radio station pro-
gram director. Born Hamtlton Vie., June 28,
1913. Entered radio as actor-singer; since worked
on all Melh. stations. Wormer breakfast anncr,
now program dir. 3UZ. Member gov. board,
Green Room Club, VRC, VATC. Dir Willard
King Organisation Pty Ltd. Married (3 child-
ren), resident Toorak, Melb.

McMANUS, Francis Alexander. TV station gen-
eral manager. Born Neutral Bay, NSW, Aug.
27, 1918, With AWA's works Ashfield; then
salesman 2AY, 3BO, 1946-48, mngr 3BO, 1948-
54. Sales mngr AWA country stations thence
mngr 3BO. Now gen. mngr Bendigo & Central
Vie. Telecasters, Member IREE Aust., PMG
bcast engineers cert. Army Aust, NG, com-
munications instructor LHQ officers school,
officer commanding heavy wireless & crystal
grinding sects. Associate Tellow AIM. Member
Bendlgo Bowling, Jockey, Sandhurst and
Rotary Clubs. Married, resident Bendigo, Vic-
toria.

McNAIR, Ian Wallace, Market research com-
pany managing director. Born Sydney, NSW.
Educated North Sydney Boys' High School.
Joined McNair Survey Pty Ltd 1952. Gained
exp. New York, Internat. Research Assoc. 1lnc.
& Pulse Inc. Studied marketing & media re-

search Canada, USA, UK & Europe; B.Ec.
Syd. Uni. (hons in statistics): M.Sc. Columbia
Uni., New York. Married, resident Castlecrag,

Sydney.

McNAMARA, Joseph Arthur. Secretary Broad-
casting Control Board. Born Bendigo, Vlic.,
July 19, 1921, With PMG’s Dept 1935-49 then
B’casting Control Board since 1949. BA, B.Com.
Melb., University. Married, 1 son, 3 daughters;
resident Kew, Victoria.

McPHEE, Henry John. TV station chief engl-
neer, Born Cessnock, Jan. 10, 1930. Tech, 2KO
1948-1960. Joined NBN Jan., 1960 as asst chlef
eng. Apptd chief eng. NBN Sept.,, 1963. Mar-
ried, resident Charlestown, Newcastle.

McRAE, Ervic George. Television station man-
aging director. Born Mar. 30, 1913. Sales rep.
3SR, 1937; sales mngr 7THO, 1940; mngr 7HO,
1947-59. Now mng dir TVT; dir THO; dir TVT;
& THO (Properties) Pty Ltd; dir MBS, dir
Macquarie Broadcasting Holdings Ltd; dir AW
Broadcasting Company Pty Ltd, Broadcasting
Associates Pty Ltd, Artransa Pty Ltd, Can-
berra Broadcasters Ltd, Broadcasting Station
2GB Pty Ltd, World Broadcasting System of
Australasia Pty Ltd, active service AIF. Com-
missioned RAA, 1942. Married, resident Sandy
Bay, Hobart.

McSPELRIN, DMeg. Radio station womnen’s
league organiser, Born Yarrawonga, Viec., Jan,
25, 1906. 26 yrs anncr and organiser 2CH Wo-
meu’s League, Married, resident Narrabeen, Syd.
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MENDELSON, Henry David. Agency director.
Advtg exp. London Toronto and Sydney.
Account-exec. Ruthrauff & Ryan Inc., TUSA.
Commercial Advtg, N. V. Nixon Advtg, Sydney.
Managing dir Partner Advtg. Now dir. Thom-
son, Porritt Partner Advtg. BA (subsid.) Lon-
don Uni. TV radio prod. dip., Cal. Uni. USA,
LIA dip.,, ATA, AISM. Married, resident Wah-
roonga, Sydney.

MERCER, Robert John. TV statlon general
manager, Born Perth, WA, Nov. 20, 1919, Mngr
6KY-NA since 1954. Gen. mngr & dir of com-
pany, 1958. Now gen. mngr Swan Televislon,
Perth. Fighter pilot, RAAF, 1940-46. Marrled,
1 son, 2 daughters; resldent Floreat Park,
Perth.

MICHAELS, Ronald Guy. Managing director,
United Artists A’asia (film distributors). Born
Welb.,, May 8, 1916. Joined TUnited Artists
1931 as office boy, graduated through all depts
to branch manager, SA; then asst to managing

director, then general sales mngr and finally
mng dir. RAAF service 3%yrs. Married 3
daughters; resident Balgowlah, Sydney.

MILLAR, Ian. Agency managing director. BA
Sydney TUniversity. Journalist Syd. Morning
Herald, Syd. Sun, Daily Telegraph, Reuters
London. Joined Hansen Rubensohn-McCann
Erickson as copywriter. Later accnt exec.
accnt group head and asst to gen. mngr,
1961 mngr Melb. office. 1962 appt dir, 1965 gen.
mngr, Sydney office, 1967 mng dir for Aust.
Served 2nd AIF, RAAF 1942-46.

MILLER, Adrian Howard., TV statlon chlef
accountant., Born Melb.,, Dec. 2, 1916, Jolned
accnts staff Sun News-Pictorial 1932, acc’t 3DB
B’estg 1947, acc't HSV 1956. AASA, ACIS;
5yrs RAAF (radar). Married (2 children) resid-
ent Glen Waverley, Vic.

MILLER, John J. Agency media group super-
visor. Joined Hangen Rubensohn-McCann Erick-
son 1952, with John Clemenger 1963-66, re-
joined HR-McCE as accnt exec. 1965, trans-
ferred to media 1966.

MILLER, John William. Agency director and
TV-radio director. Geo. Patterson-Noble Bart-
lett Advtz. Born Rockhampton, Qld. Four yrs
RAAT. Married, 4 children; resident Coorparoo,
Bris.

MILLINS, James Glen. Radio station officer i/c
sales co-ordination 3XY. Licentiate AlA, LAT.
Married, resident East Brighton, Melbourne.

MILNE, Murray Raymond. TV station sales
executive. Sales exec. with Qld Television Ltd
for 23yrs. 8yrs Mobil Oil Aust. Sales exec. Tele-
vislon Assoc. (Vic.) Pty Ltd, Melb. Now Mel-
bourne rep. ADS7. Married, 3 children.

MITCHELL, David. Publle relations company
manager, Consolidated Public Relations. For-
merly journalist and sub-editor Age, Melb.;
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Daily Telegraph, Sydney; Agence France Presse
newsagency, Paris. Radio intervlewer BBC
London. Married (1 child), resident Elwood,
Vie.

MOFXFATT, Thomas. Agency principal. Born
Herts, Eng., May, 1919. Myer Advtg 1934; Jinr
copywriter Richardson Advtg 1935-37: jnr
accnt-exec. W. John Haysom Advtg 1937-39;
accnt-exec. George Patt. 1939-40; O’Brien
Publ. 1941; captain AASC 1941-45; advtg mngr
Kelly & Lewis Ltd 1946-48: accnt-exec. Gold-
berg Advtg 1949; dir and accnt-exec. Rickards

Advtg 1949-57; estab. own agency Moffatt
Advtg Pty Ltd 1967, now principal. FAT
Married (4 children), resident Nth Caulfleld,
Victoria.

MONTGOMERY, John. Radio station studio
manager. Born Sydney, 1lst February, 1936.
Started career at 2UE 1951. Anncr, copy-

writing, sales, prod. with 2MG, 2RE, 2BS, 3BO.
Joited 2QN March 1965. Appt Studio mngr,
Nov., 1966. Married, 2 children, resident Denili-
quin, NSW.

MOORE, Leon Gordon Inglis. Agency director.
Born April 19, 1919, Agency copywriting and
acct-exec. exp., Melb. and London. Apptd re-
tail advtg mngr Snows Men’'s Wear, 1847-58.
Now dir USP-Benson (Vic.) Pty Ltd. Served
RAN World War II. Marrled (4 children),
resident Blackburn, Viec.

MOORE, Raymond John. Radio station assist-
ant manager.- Born in Sydney Aug. 10, 1930.
With 2UW as control operator; then 2DU as
anncr, sales rep. and feature anncr, sales
mngr (1959). Appt asst mngr AU 1966. Educ-
ated at Homebush Boys' High. Marrled (3
daughters, 1 son), resident Whyalla, SA.

MOORE, Richard. Radio network assistant
manager. Born Sth Melb.,, Vic., Apr. 13, 1918.
Ed. Cnristian Bros. College, Adel. Salesman-
anncr. 5SE 1940; 5AD 1941; chief anncr 1945;
studio mngr 1955; compere 5AD live artist
shows. Dir 5AD Kangaroo Club. Member press-
radio party NZ, tour 1955. Royal tour cmmtr.
1954 and 1963. Chairman SA Carols by Candle-
light C'ttee, & board of management Somerton
Crippled Children’s Home; member Crippled
Children’s Assoc. Council; Asthma Found. of
SA, Council. Apptd asst mngr Advertiser Net.
(5AD-PI-MU-SE), 1966. Married, 1 child, resi-
dence Netherby, Adelaide.

MOORE, William Stewart Melville. Radio sta-
tion technician-in-charge. Born Bowral, NSW,
Mar., 28, 1915. Joined AWA 1936 at 3BO, trans.
4CA 1939, With 6TZ 1941, 2AY and 2GN 1942-43,
Reapptd 3BO 1943, now tech. i/c. Assoc. Mem,
IREE. Member Quarter Century Club. Married,
resident Bendigo, Vlic.

MORGAN, Arthur Byers. Radlo station assist-

ant manager. Born Hobart, Dec. 10, 1913.
Apptd acent 7HT 1942, Served with AIF
1939-42. Now asst mngr 7HT. Married (four

sons), resident Dynnyrne, Hobart,
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MORGAN, Harold David. Radio station man-
ager. Born Sydney Sept. 25, 1934. Educated
Sydney Grammar School; anncr 2GF 1956: news
editor-anncr 2LF, 1957; sales exec. 2UE 1959;

sales mngr 2NX-2NM 1961. Appt mngr 2BH
1966. Married (3 children), resident Broken
Hill, NSW.

MORGAN, Valentine Charles. Managing direc-
tor Val Morgan & Sons Pty Ltd, and assoclated
companies. Born Melb.,, Vic.,, 19826. Also dir
3KZ Advertising Service Pty Ltd, 3KZ Broad-
casting Co. Pty Ltd. B. Com. Melb. Uni., RANR
1945-6. Married 2 daughters, resident Toorak,
Melbourne.

MORGAN, William1 Valentine. AASA Director,
Val Morgan & Sons Pty Ltd, 3KZ B'casting Co.,
Val Morgan and Co. (SA) Pty Ltd, Val Morgan
& Co. (Tas.) Pty Ltd. Born Melbourne, Vic.
Married, resident Caulfield Nth, Melbourne.

MORRISBY, Rex. Radio station manager.
Entered radio 1940 with country stations, man-

ager 2PK, 2iyrs mngr 2KM. Ten years sales
exec. and feature announcer 2CA. Appt. mngr
2VM, May, 1959. Alderman, Moree Municipal
Council. Married (2 sons), resident Moree,
NSW.

MORRR N, William Shorey. TV station chief
engineer. Born Hobart, Tas., Sept.,, 1920. Con-

trol op. THO 1937, tech. 1938, chief eng. THO

1951, chief eng. TVT6 1959. Installed forces
broadcasting stn.. Jaquinot Bay, New DBrit,,
1946, supplied eng. information for TVT llc-

ence application 1958, toured overseas on be-
half of TVT and 7HO, March-May, 1959. Mar-
ried, resident Hobart, Tas,

MORT Les. Agency managing director (Nichols
Cumming Advtg (NSW) Pty Ltd). Married, re-
sident Oatley, NSW.

MOSES, Sir Charles Joseph Alfred. Secretary-
General, Asian Broadcasting Union. Born Lan-
cashire, Eng., Jan. 21, 1900. Educ. Oswestry
Grammar School, RMC, Sandhurst. Fruitgrower,

Bendigo, 1923-24; salesman-sales mngr motor
business, Melb., 1924-30; anncr ABC 1930-32,
NSW sporting editor, talks editor 1933-34,

TTederal talks controller 1934-35, general mana-
ger 1935-1965. Apptd secy-gen. Aslan B’casting
Union, Jan.,, 1965. AIF 1940-43, CBE 1954.
Knighted 1961. Married, 1 son, 1 daughter,
resident Double Bay, Sydney.

MOSS, Frank Archer Cecil. TV station sec-
retary. Boru Perth, WA, June, 1920, RAAF
6 yrs. FASA, appt secty, TVW Ltd, Jan., 1959.

MUHLING, Clifford Hermann, Radio station
chief engineer. Born Claremont, WA, July 14,
1919. Anncr-copywiter 6PM-AM, 1938-40; Jjnr
observer, Carnegle Inst., Washington, Watheros
Observatory, 1940-41; tech. 6MIL 1941-42, 6IX
1943, asst chlef engineer 6IX 1949-1964. Chief

IREE
resi-

Assoc. member
Married, 2 sons,

eng. from July, 1964.
Aust. Lt, AIF 1944-46,
dent Nedlands, WA.

MUIR, David Elliott. General manager Whit.
fords Broadcasting Network. Born Kalgoorlle,
WA, 1904. Widower, resident City Beach, Perth.

MUIR, Ian. Market research company director.
Research exp. Philips Electrical Industries,
John Fairfax Ltd, and Market IForecasters. 2yrs
indust. counsellor in London for Victorian pro-
motion Commitee. Joined McNair Survey 1965.
B.Ec., Sydney. Married, resident KXillarney
Heights, Sydney.

MUIR, Roderick Leonard Errol. Radjo station
program manager. Born in Lower Hutt, NZ,
Oct. 12, 1941. 9 yrs radio—7BU, 7HT, 7HO,
7EX, WIFE Indiannapolls, KISN Portland Ore-
gan, 28M Sydney. Married, resident Sydney.

MURPHY, Keith. 7TV station sales man-
ager. Born Melb.,, Oct. 30, 1916. Educated
Xavier College, Melb., With Truth & Sportsman
Ltd, 1934-56; advtg mugr Vic.,, SA & Tas. edi-
tions of Truth 1949-56:; asst to advtg mngr
HSV, 1957-59; new sales mngr ADS. Married
(3 chillren), resident Beaumont, Adelaide.

MURPHY, Mervyn Ross. Propristor TV pro-
ducti'n unit. Prop. Supreme Sound Studios
since 1935. Resident Elizabeth Bay, Sydney.

MURPHY, Raymond James. Agency manag-
ing director. With Hansen-Rubensohn, 1932-
36; Harry Julius Advtg, 1936-38; sales prom.
mmngr, Wormald Bros, 1938-40. Joined O'Brien
Tuhblicity 1945, now managing director. TFAT.
SQeadrn  leader, pilof, 230 sqdrn RAT, RAAF
1940-45, Married, 2 daughters; resident Wah-
roonga, Svdney.

MURANE, Kenneth James. Associate creative
director, Hansen Rubensohn-McCann Erickson,
New Zealand. 8 yrs ad. mmgr James Smith Ltd
(NZ); 1957 creative dir. Carlton Carruthers de
Chateau Ltd (Wellington, NZ); 1959 appt. art
dir. David Jones Ltd, Sydney; 1960 accnt-exec.
Jackson Wain; May, 1966 joined HR-McCE as
acent service group head; appt assoc. creative
dir. early 1967. Married.

MYERS, Paul Michael. Agency director. Born
London, May 9, 1930. Creative and research exp.
with Masius Wynne-Williams, Ogilvy Mather,
Spottiswoode Advertising, London. Married, 3
children, resident Sandringham. Vic.

N

NASH, Colin Henry. TV station secretary.
Bern Maitland, NSW, June 3, 1918, Qual. as
secty (ACIS) and acc’t (AASA). Fed. secty
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AFCBS 1948-53; acc't-cont., Masonite Corp. to
Dec.,, 1960, Apptd NBN Jan, 1861, Married.
resident Newcastle.

NASH, Peter Hugh. Administration officer radio
station 6PR. Born Melbourne, Victoria, June 24,
1924. 1941 anncr 6KY. Studio mngr, chief
anner 3SR 1947-49; anncr studlo mngr 6KY
1950-55: salesman 6PR 1959-62. Apptd mngr
6TZ-CI March, 1962. 4yrs RAAF World War
I1I. Married (2 daughters), resident TI'loreat
Park, WA.

NEAL, Bruce Harley. Media representative.
Born Melb.,, Apr. 23, 1925. Joined AWA 1941,
consumer-prod. sales; paymaster Vic.; 3BO;
Melh. rep. AWA radio network since 1954. Hon.
secty-treas. Melb. Time Club 1959-60, pres. 1967.
RAATR Alircrew, Pacific Theatre 1943-46.
Married, 3 children, resident Mt Waverley, Mel-
bourne.

NEATE, Jack. Agency director, Hayes Publicity
Service Pty Ltd. Previously foundation dir Mar-
tin Kinnear Neate Pty Litd, Adel. Married, resi-
dent Croydon, Victoria,

NEWARK, Christopher. TV production comp-
any production manager. 13 yrs TV and film
ind. Started London Crown Preview Theatre,
then managed theatre for Nigerian Film TUnit.
To Aust. 1963, and Artransa’s sound dept.; then
prod. dept. as asst to prod. mngr. Joined Eric
Porter Prod. 1966 as prod mngr. Married, vesi-
dent Dee Why.

NEWS, David William. Radio station sales
manager. Born Syd. Feb. 20, 1932. Joined 2UE
1949, prod. and panel operator, sport. anncr;
sales exec. 2UE; 1956 appt asst mngr 2KO 1960,
Syd. rep. NBN 1963. Now Syd. sales mngr 2KO.
Married, 2 children, resident Dolls Point, Syd-
ney.

NICHOLSON, Victor John Adey. Marketing
projects manager, Jackson Wain. Born Adel-
aide, SA, April 9, 1933. Trainee News Limited,
1950. Martin Advtg (SA) 1951-1956, copywriter
to copy chief to senior acct-exec. 1956, studied
TV KPIX, San Francisco. 1957 Lovick, Canada,
snr copy/visualiser. 1957-68 MacLaren, Canada,
as creative group head, 1958-60 Vickers & Ben-
son, Canada as copy dir. Apptd HR-McCE 1960
as exec. copy dir. Mngr Third View Ltd 1965-67.
Married (1 daughter, 1 son), resident Bellevue
Hill, Sydney.

NIERK, John H. Television station representa-
tive. Born Oct. 23, 1931. Educated Melb. High
School. With C'wealth Bank 7 years. Joined
MBS 1955, appointed sales rep. Joined 3AW
1958, as salcs secy. Joined Television Associates
i"eb. 1962 as sales rep. Joined ATV-0 as senior
sales rep. April, 1964. Rejoined TV Associates
Sept., 1965 as Melb., sales mngr. Married, 2
children resident Dingley, Vic.

NILSEN, Oliver John, Electronics organisation
executive chairman. Born Fitzroy, Vic.,, Aug.
17, 1884, Chairman Oliver J. Nilsen (Aust.)
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Ltd, and subsidiaries all
Nilsen’s Broadcasting Service P/L (3U02).
First commercial broadcasting licence Viec.
Founder Neon Electric Signs Ltd. TFoundation
dir of GTVY. Melb. Rotary since 1932. Melb.
city councillor 1934-1964. Lord Mayor 1951-52.
Commissioner Melb. and Metro. Board of
Works 1939-1964. Civic Committee Royal Tour
1954. Organising Committee Olympic Games
1956. AFCBS Award 1944. CBE 1956. Clubs:
West Brighton, Danish, Royal Caledonian,
RACV, VRC, VATC, MVRC, MCC, RACA.
Widower, resident Elsternwick, Melbourne.

States, including

NIXON, Noel Vandervord. Agency chairman.
Born Melb.,, Apr. 23, 1908. Patons & Griffin
Shave, Melb.; Maynards Advtg, Bris.; Gold-
bergs, Melb. & Catts Patterson, Syd. Est. own
agency 1935, merged with Compton Advtg Inc.,
NY, 1962. Now chmn Nixon-Compton Advtg.
lPast pres. 4As. Married (2 sons), resident Kew,
Melbourne,

NORRIS, Muarray Alison, TV station sales man-
ager. Born Syd., Jan. 13, 1915, Agency exp.
commercial radio, then sales rep. Melb. Argus.
mngment Vic. country radio stations: sales
exec. GTV. Now sales mngr BTQ. Served Siyrs
RAAT incl. 43yrs o'seas. Married (3 children),
resident Clayfield, Brisbane,

NORWOOD, Herbert William. Agency manager
Born Camberwell, Vic, March 11, 1909. With
Griffith Shave Advtg 1923; advtg staff Toy &
Gibson, Perth 1928; advtg mngr Ahern's Ltd,
dept. store, 1931-42; estab. own agency, H. W.
Norwood Advtg, 1945 now manager. FATA.
Served AA Arty 1942-45. Married, resident
Mahogany Creek, Perth.

NUNN, Clifford Walter. Radio station manager.
Born London, Mar. 15, 1928. Educated Kings
School, Ottery St Mary's, Devonshire.
Advtg mngr Touring Repertory Co., England,
migrated to Aust. 1949, joined TBU as sales
rep., 1956, now station mngr. Served 3yrs RAF.
Married (2 sons, 3 daughters), resident Burnie,
Tas.

o

O'DONOHUL, Kevin Brian
station manager. Born Sydney, NSW, Oct.
1. 1934, Anncr-newsreader 2AD; 4yrs fea-
ture anncr 2DU;: publ. mbpgr 203-DU; com-
piled Monitor material western NSW. Joined
28M 1957 as publ. mugr; apptd exec. officer
1958: statfon mngr., 1962, Lieut. 8yrs CMF (hq
8 Inf. Bde, Syd.), LAI (Aust.). Member Tatter-
salls, Royal Automobile clubs. Publ. officer
Time Club, 1966-67 NSW FACB chmn. Single,
resident Mosman, Sydney.

Patrick. Radio

O’'DONOHUE, Thomas John. Television station
chief engineer. Eng. Civil Aviation dept. 1954-
56. Joined GTV 1956, asst chief eng. 1958, chief
eng. 1965. AMIREE, FRMIT (communications
eng). Married (4 children), resident North Bal-
wyn, Victoria.
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O'DWYER, Brendan Patrick. Manager radio
stations 6TZ-CI. Born Hertford, Eng. New

Zealand citizen. Joined NZBS 1950, with 2ZB,
3ZB ag sales and copy exec. commercial mngr
3XC. Joined 6KY 1962 as prod. and PR officer.
Joined 6PR sales dept. 1964, appt. mngr 6TZ-
OI Aug. 1966. Married (2 daughters), resident
Bunbury, WA.

O’'GORMAN, Kevin Bride. Radlo station sales
promotion manager. Born Melb.,, Vic.,, Nov. 13,
1923. Entered radlo as ventriloqulst, then
breakfast, day & evening anncr, 3KZ. Pro-
gram supervisor, now sales prom. mngr 3KZ.
Married, resident Clayton, Melbourne.

O'REILLY, Dennis Hudson. Radlo station
manager. Born Bega, NSW, Oct. 20, 1920. Holds
higher elec. trades cert Syd. Tech. College.
Served apprenticeship AWA., AWA Db’cast
transmitting test room, then service dept &
pub. address sales; asst mngr 4CA; mngr 2GN
from 1954, past pres. Rotary Club. Married (2
sons, 1 daughter), resident Goulburn, NSW.

O'SHEA, Stephen Thomas. Radio station man-
ager. Born Feb. 7, 1929. 3mths engineer 3UL,
3mths engineer 3HA, 2%yrs englneer-anncr-
news editor 2WG, 18mths sales mngr 3NE, 4yrs
sales mngr 2GF. Now mngr 2NM. Broadcast
Operator’'s Cert. Married (thres children);
resident Muswellbrook, NSW.

OSWIN, James Henry Martin, TV station
general manager. Born Lismore, NSW, Aug. b,
1923, Sales promotion dept Assoc. Newspapers,
1940-49; pub. mngr, 2GB, 1949-51; sales mngr
Artransa, 1961-63; gen. mngr 3AW, 1953-56;
joined ATN, 1955, now general mngr ATN and
Artransa Park TV. Flt/Lt., pilot RAAF, Aust.,
USA, Cenada, UK. Married, resident Killara,
Sydney.

PAGE, James Reymond. Network sales execu-
tive, MBS. Born QOct. 17, 1917. Sales rep. Truth,

Melb., 1936-49; sales exec. 3AW-Macquarle,
1949-53. RAAF, 1940-45, Milne Bay, Nabzab,
Blak, Noemfoor Is., appt RAAF staff Aust,

Joint Staff Mission, Washington, 1945. Marrled,
2 sons, resident Caulfteld, Victorla.

PALMER, Arthur Rex., Radio station sales
manager. Born Adel.,, 23rd Dec., 1930, Ed.
Queens College. Presentation duties 5DN, 1947-
49; 5KA 1949-60. Anncr 2BH, 1962-53. Sales
mngr 1953-60. Joined sales staff 5DN 1960.
Apptd sales mngr April 1964. Pres. Broken Hill
Apex 1955, 1960. Pres. Prospect Apex 1961.
Married, 3 children. Resident Greenacres, SA.

PALMER, Geoffrey Allen, Radlo station adver-
tising manager. Born St. Kllda, Vic., June 28,
1912. Xducated Wesley College, Melb.,, 1918-29.

Journalist Richmond Guardian. Jolned 3DB,
1931. Advtg mngr since 1946. Member Soc. Aust.
Authors, RAN. Married, 1 son, 1 daughter, re-
sldent Eaglemont, Vic.

PARHAM, K. Ross. Radio station general man-
ager, Born Gawler, Aug. 23, 1919. Accnt for
Ozone and Hoyts Theatres Ltd (20yrs). Served
202 RAT Sqdn in UK and Mediterranean. 1959
apptd gen. mngr 5KA-BAU-S5RM. Marrled, two
sons, one daughter. Resldent St. Georges, Adel-
alde.

PARISH, Hugh Radcliffe. Radio statlon assist-
ant manager. Born Beaconsfleld, Tas., Nov, 6,
1914. Chlef anncr. engineer 7BU, 1935-37;
mngr 7DY, 1938-50; studlo mngr 7LA, 1951-56.
Now 7TLA asst mngr. Married, resident Treval-
lyn, Launceston.

PARKER, George Henry. Radio station man-
ager and sales manager. Born Charters Towers,
Jan, 14, 1906. Jolned Toowoomba Foundry Oo.
Ltd, 1922; Townsville mngr for 11 yrs. Joined
Chandlers Pty Ltd, Bris., 1938; apptd man-
ager 45B, 1942, Chief Interests, fishing and golf.
Past pres. Kingaroy Golf Club; member Kinga-
roy Rotary Club. Marrled, 3 daughters: resl-
dent Kingaroy, Qld.

PARKER, Kenneth John. Radio station mana-
ger. Born Burnley, Vie.,, June 7, 1817. Seven
yrs. tech-anner 3MA; 23yrs 3CV, now mngr.
Folds bcast stations vps, amateur radio ops,

certs., Life gov. Maryborough, Daylesford,
Maldon, Dunolly Hosps. Creswick, Married, 3
sons, 1 daughter, resident Carisbrook, Vic.

PARXMER, Richard Roy. Media representation
company managing director. Born Mosman,
NSW, Nov. 28, 1930. Eight years MBS to net-
work service mngr, sales exec. Began Country
Radio & Television Pty Ltd representation
operations 1955. Also mng dir, Parker Associ-
ated Representations Pty Ltd. Chrmn mng dir
Representation Services Australia Pty Ltd,
Melb. Committee member Time Club. Married
(2 daughters, 1 son), resident Pymble, NSW.

PARKINSON, John A, Advertising director,
Sterling Pharmaceuticals Pty Ltd. Born Ather-
ton, Nth QId, Oct. 26, 1815. 3%¥yrs advtg dept
of Philips Lamps A/sia Ltd; 33 yrs Sterling
Pharmaceuticals as asst advtg mngr 1936-45,
marketing mngr 1945-50, advtg mngr 1850-67,
apptd advtg dir 1957. Fellow Advertising Insti-
tute of Aust.; 53vrs 2nd AIF (Lieut. Feb., 42-
Nov. 45). Married, resident Warrawee, Sydney.

PASCOE, Roubert. TV production unit manager.
Born Elwood, Viec. Wide experience as mngr
commercial organisations. From 1961, sales
mngr, Crawford Productions. Apptd mngr 1964.
Member AIM, RACV, AIF. Married (1 daugh-
ter, 1 son), resident Glen Waverley, Vic.
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PATON, Gregory Moir. Agency director. Born

Sydney, NSW, Dec. 28 1937. Senior account
service experience with Jackson Wain, J.
Walter Thompson, McCann Erickson (NSW),

Victorian Executive 4As. Single, resident Too-

rak, Victoria.

PATTISON, Eric Joseph, Radio station mana-
ger. Born Warrnambool, Vie., Aug. 23, 1827.
Joined B’casting Dept AWA 1944, prod. radio
features 1946-51. Anncr/salesman 3BO 1951-64,
Asst mngr 3BO 1954-62, Apptd mngr 2AY 1962.
Married (3 daughters), resident Albury, NSW,

IEARCE, Frederick Reginald. Queensland rep-
resentative radio stations 4TO, 4CA, 4WK,
2GF, 2GN, 2AY, 2CH, 3BO. Born Petersham,
NSW, Oct. 14, 1906, Grad. Marconl School of
Wireless. Joined Amalgamated Wireless (A/sla)
Ltd Jan., 1921. Service Broadcasting Dept AWA

Tech. 2FC, 2BL; eng. i/c 2AY 1932. Acting
mngr 2GF, 3BO; eng. mngr 2GN, 1934. 4CA,
1936; 2GN, 1946; mngr 2GF 1964-69; mngr

4TO, 1959, Member 1REE (Aust.). Slgnals unit
2/6 Aust. Armoured Regt 1941-46. Married (1
son), resident Bardon, Qld.

PEARCE, Jack Kingston (John). Radlo station
executive producer. Born Sydney, Jan. 3, 1926.
Anncr 2KM 2CA, 2QN, 3SH, 7HO, 2GB. Chief
anner—studio mngr 7HO, 1951. Prod. Hobart
Carols by Candlelight. Exec. prod. 2GB Monltor
1956-58 and 1964-66. Xxec. prod. speech pro-
grams 2GB, 1965. Pilot RAAF. Marrted, 3 sons,
1 daughter. Resident Artarmon, NSW.

PEDDER, Royce Sinclair. TV station secretary.

Born Sydney, NSW, Sept. 26, 1915. NRMA
1933 accnt 1951; chief acent ATN, 1856-58;
business mngr, now Secretary. AASA, ACIS,

ATAIM, JP. Five yrs pllot RAAF (Flt/Lt) Nth
Aust., Pacific Islands. Marrjed, resident Mos-
man, Sydney.

PELLITT, Neville Albert. TV station sales
manager. Born Parramatta, NSW, June 15,
1927. Beak wireless and AWA 1942-44, 2MO.
Gunnedah 1944-45, 2TM 1945, 2LT 1946, 4BU
1947-50, 2GZ prog mngr 1950-56, 3SR chief
anner 1956, 3SR studio mngr 1960. GMV sales
rep. 1964, GMV sales mngr 1966. Married (2
children), resident Shepparton, Vic.

IPENGILLY, Geoffrey James. TV station sales
manager. Born Melb.,, Oct. 16, .1924, Jolned
Women’s Weekly as Vie. rep,, 1948, then asst
advtg mngr Sydney 1957. Apptd asst sales
mngr HSV-7, 1959, then Syd. mngr 1962. Apptd
gales mngr ATV-0O, 1963, Married, resident East
Malvern, Melbourne.

PENGLIS, John Nicholas. Media representative.
Born Bris.,, Qld., Nov. 11, 1933, Was variously
advtg mngr Tom Whitworth Pty Ltd, asst secy
Red Comb Co-Op. Housing Socleties Ltd, publ.
offcr QTQ. Now station rep. located Brls. LAI
(Aust.). Member PR Institute of Aust.
Married (1 daughter), resident Brisbane, Qld.

PENNELL, Robert Clive. TV station operations
manager. Born Sydney. 4 years AII. Pro-
fessional photog. with newspapers & freelance.
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3% years film mngr TVW, 3 years prog. mngr
CTC. Now operations mngr TVQ. Visited Eng-
land 1964 as guest of British Government to

study TV. Married, 1 son, resident Kenmore,
Bris.

rPELT, Alfred Vernon Marchant. Agenoy
owner-manager. Born Armadale, Vic.,, Teb.
28, 1899. Tive yrs anncr 3AW; co-compere

quizzes, later sales rep. Now mngr own agency,
Vernon Pett Advtg., Educated Melb, Grammar
School. Played football, cricket, pennant
squash, golf. Aust. I'lying Corps, 1918. RANVR,

vomb disposal, 1942-45. Married, 1 son, 1
daughter, resident Tooralk, Melhourne.

IPETTENGELL, Ienneth Vivian, Agency
account executive. Born India, 1929. With

Reckitt & Colman (Aust.) P/L, and Qantas,
Now dir I. P, Leonard Advtg Pty Ltd. Single,
resldent Riverwood, Sydney,

PILZ, Ian Geoffrey. Market research company
dijrector. Born Syd., NSW. Uni. study In stat-
istics, economics, psychology and management.
Several yrs retall admin; then to MeNair in
1960. Now dir. Exp. in media, consumer and
industrial research incl. specialised training
electronic computers. Married, resident Bal-
gowlah.

PHILLIPS, Rodney dJohn. Agency manager,
acct. exec. Vickers & Benson Ltd, Canada (2
vears) now mngr The Sellers Company, Syd-
ney. Treas. Contact Club Ltd, Fellow of AIM.
Resident Double Bay, Sydney.

PHILLIS, Roy Frederick, TV station businese
manager, Boarn Temorda, NSW, I'eb, 8, 1806. 20
yrs accnt Australian Consolidated Press Ltd.
Now business mngr TCN. Member Ins, Char-
tered Accnts, Aust, Vice-pres. NSWLTA. Mar-
ried, resident Waltara., Sydney.

POND, David. Radio station sales manager.
Born Bedfordshire, England, Oct. 6, 1940.
Joined 3MA 1969:; 3BO 1961, anncing, copy-

writing: 2QN salesman 1964; 2QN sales mngr
1967. Married, 1 daughter, resident Deniliquin,
NSW.

PORTER, Eric Ernest. TV production unit prin-
cipal. Prod. animated films, documentary car-
toons, feature films, advtg films. TV material.
Now principal Eric Porter Prod. Married, resi-
dent Castlecrag, Sydney.

POWER, Phyllis M, Agency media director and
company sSecretary. Born Malb. Joined Catts-
Patterson 1932: Hayes Publ. Service on foun-
dation 1944, apptd media dir & co. secy Hayes
Publ., 1962.

POWERS, William Joseph. TV station sales
manager. Born Philadelphia, Penn., USA, July
23, 1917. Retall, classified rep. US newspaper;
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jolned Melb, Herald, 1947, retail, nat. rep. Apptd
gpec. sections advtg mngr, 1954; Melb. rep.
HSV, 1956; Syd. mngr, 1957. Now sales mngr
HSV, US Army, Sth West Pacific area, 1942-45.
Married (2 daughters), resident North Balwyn,
Vie.

PRAGER, Peter. Agency executive TV pro-
ducer. Born August 26, 1926, Danzig, Germany.
Graduate Uni. of Munich. Came to Aust.
1952. Cameraman and reporter for German and
French weekly magazine. Jolned HR-McCE
1958 as TV prod. Later senlor prod. then exec.
prod. 1964. Advanced prof. training New York
1965. Married, resident Schofleld, NSW.

PRESTON, Leslie John. Agency director. Born
Mornington, Vic.,, May 26, 1927. Dir and secy
USP-Benson. Married resident Pearcedale, Vic.

PRIDE, George Harold William. APRA sec-
retary. Born Balmain, NSW, July 20, 1912.
Chief clerk Assoc. Newspapers 1952; secy 2UE
1952-57. Now secy Aust. Performing Right
Assoc. Ltd. AASA. 4 yrs 2nd AIF. Married, 2
children, resident Gladeswville, Sydney.

Q

QUICKE, John Richard. TV station chief en-
gineer. Born Perth, March 1, 1939. Assoclate,
Communication Engineering (Perth Tech.
College) 1961. AMIE (Aust.). Apptd chief eng.
TVW May, 1964.

QUINN, Robert. Radio station operations man-
ager. Born Melb., Vie., March 16, 19%19. Joined
3AW, 1934. Librarian, prog. exec., 4yrs AIF —
armoured div. signals. Married (3 children),
resident Nth Balwyn, Melbourne.

RADFORD, Dr. William Cropley. Part-tlme
member Broadcasting Control Board. Born
Vie.,, May 20, 1913. Educated Vic. High Schools,
Universities of Melb. and London. Teacher, res.
officer Vie. Education Dept, 1936-39; asst dir,
1946-54 and dir. since 1955, of Aust. Counecil

for Educational Research. Apptd Control
Board, 1961, Served World War II, 1840-46.
MBE, MA, M.Ed.,, Ph.D. (London), FACE.

Married (1 son, 2 daughters), resident Balwyn,
Vie,

RAE, John Arthur. Radio network sales man-
ager, stations 2NX and 2NM. Born Cobar, NSW.
Served AIF, 1940-45. Previously agency mngr.
Married, resident Newcastle.

RAMSDEN, Michael. TV station news director.
Born Auckland, NZ. With Daily Telegraph:
reported from Washington, New York. 1951-52

war corres. in Korea. 1955 to TV. Trained,
Columbia Uni., NBC Network (USA) & in
Eng. Now news dir., TCN. Prod. 1lst TV prog.
in Australia. Married, resident Darling Point,
Sydney.

RATCLIFFE, Gordon James. Radio station
manager. Born Lithgow, NSW, Aprll 3.
1916. One yr agency exp., J. Walter Thomp-
son & Country Press., Copywriter 2GZ, 1935,
then anncr, control op., saleaman, Now statlon

mngr. LIA, Captain, AIF, NG, Borneo. Mar-
ried, 1 daughter; resident Orange, NSW.

RAYNER, William George, TV station sales
manager. Born Kuala Lumpur, April 4, 1932.
Program mngr, 2RE: asst mngr, 2MQO; asst
mngr, 8DN. Now sales mngr CTC. Holds

Broadcast Operators Certificate of Proficiency
and Television Operators Certificate of Pro-
flclency. Married, resident Canberra, ACT.

REID, Edith May. Radio station assistant man-
ager. Born Belfast, Nth Ireland, June 12, 1921,
Served WAAYLF 1940-45. Arrived Aust. March
1952. Entered radio 1958. Apptd asst mngr 2VM -
March 1$64. Dir Moree District Hosp. Member
Hosp. Ladles’ Auxiliary. Dir. Moree Quota
Club. Vice-pres., Moree RSL Ladies’ Auxillary.
Married, resident Moree, NSW.

RE1D, Ronald George. Agency Sydney director.
Born Syd., May 29, 1933. Exp. in sales manage-
ment and industrial design. Accnt-exec. J. Wal-
ter Thompson 1964-66, acent-mngr USP-Benson
1966, appt dir 1967. Married, resident French’'s
Forest, NSW.

RENTON Ian Willinm. Radio station sales
manager, Born Gladstone, July 28, 1936. 5 yrs

commercial radio anncing and sales. Married,
2 children, resident North Rockhampton,
Queensland.

RHEUBEN, Ernest Joseph. Radlo station
manager. Born Bris.,, Oct. 30, 1901. 35 yrs in

b’casting; 33 yrs as mngr 4RO. At present dir
Rockhampton Television Limited; also dlr
Chandlers Aust. Limited, Bris. Local dir. York-
shire Insurance Co. Married, resident North
Rockhampton, QIld.

RICHARDSON, Clifford Eric. Agency managing
director. Born Melbourne May 2 1923. Man-
aging director USP-Benson Pty Ltd. Married,
resident Canterbury, Vic.

RIELLY, Athol, Agency radlo manager. Radio
mngr George Patterson Pty Ltd, Melbourne.

RICHARDS, Williatn Oliver. Agency chairman.
Born Nov. 11, 1874. Weston Advertising Pty
Ltd. Widower, resident Randwick, Sydney.
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Norman Alan. Agency deputy
Born ¥eb. 23, 18%10. 30yrs
Agency experience (Samson Clark, Goldberg,
Hansen-Rubensohn, George Patterson). Now
dir and deputy managing director, Goldberg
Advtg. AIF 1940-45. Married, 2 daughters, re-
sident Castlecrag, NSW.

RICHARDSON,
managing director.

RIDLEY, Alan. Radlo and TV station general
manager. Born Gulargambone, NSW, July 18,
1910. Country rep. 2GZ, 1935, then sales mngr,
asst mngr. Gen mngr 2GZ-2NZ since 1952, gm
CBNS§ since 1961, Mayor of Orange, 1956-57-60;
deputy mayor, 1964-66; ald., 1954-61; past pres.
Orange Golf, Legacy Clubs. Ex-internat. Rugby
footballer, 1929-38, toured Eng. 1929-33, NZ
1934, Holds b’cast ops cert, Marrled, 2
children; resident Orange, NSW,

RING, Eric Desmond. Agency managing direc-
tor. Born Adel. SA, 1917. Mercantile, selling,
retail advtg exp. Now mng dir, Eric Ring,
Jackson, Wain Pty ©Ltd, FAI (Aust.). AIF.
Married, resident Brighton, SA.

ROANTREE, Clive. Agency executive director.
Born Broken HIll, N8W, Jan. 14, 1921. FIA
(Aust.). Pre-war advertising dept. department-
al gtore. 1941-46 RAAF. Pilot, F/Lt DFC.
1946-49 In UK advertising. Joined Clem Taylor
O’Brien Pty Litd 1952. Co-ordinator and lecturer,
advertising course, SA Institute of Technology.
HQ Commission for publiclty, SA Branch, Boy
Scouts' Association. Married, 2 sons, resident
Westbourne Park Adelaide.

ROBERTS, William Keith, TV station chief
engineer. Born Lindfield, NSW, Oect. 10, 1927.
16yrs STC, 3yrs ATN videotape ops. Joined
WIN4, Feb., 1961, Installed and planned equip-
ment. Now chlef engineer. IHolds dip. radio eng.
Married (2 children), resldent Lake 1lllawarra

South, NSW.

ROBERTSON, Albert Nathan. Radlo station
promotion executive, women’s announcer. Born
Melb., April 18, 1929, Tech. 3KZ (1946), anncr
4BK (1951), anncr-sales 2MW (1962). Joined
4BC (1953). Resident Aspley, Brisbane.

ROBERTSON,
manager. Born Motherwell,
1912, educated Toowoomba; 4GR 1935, 4ZR
1937, 1945 Radlo Maccassar, 4MB 1946. 43yrs
war service; now manager 4MB. Married, resid-
ent Maryborough, Qld.

George Wilfred. Radio station
Scotland, March,

ROBERTSON, Henry Clifford Boyd. Agency
director. Born Warburton, Vie., July 5, 1917.
Media dir. USP-Benson. Marrled, resident Mel-
bourne.

ROBINSON, John. Agency associate director.
Born Merseyside, Nth West England. Joined
USP-Benson (Qld) in 1963 as art dir. Married,
2 children, resident Chappel HIll.

Richardson—Roy 421

ROBINSON, Kenneth Caswell. Director and
general manager radio stations 2NX and 2NM.
Born Singleton, NSW, 1908. Served AIF 1942-
1946. Married, resident Newcastle, NSW.

ROGERS, Robert Barton (Bob). Radio station
personality. Born Donald, Vic.,, Dec. 12, 1926.
3XY, 1942-44; 3MA, 1944-45; 2TM, 1945-46;
IXY, 1946; 2GZ, 1948; 2UW, 1948; 7HO, 1949-
50; 4BH, 1950-68; 2UIL, 1958-62; 2SM, 1962-3;
2UE, 1964. Married (4 daughters), resident
Seaforth, Sydney.

ROGERSON, Bruce. Radlo station sales man-

ager. Born Sydney, Jan 29, 1831. Joined
2NZ as anncr, 1949; sm John Cralg Radio Pro-
ductions, 1951; sales exec. 2BS 1962; 2KO

1953; Joined 2UR 1957, now sales mngr. Married
(two children), resident Sans Soucl, Sydney.

ROLLE, Ian Richard. Trade magazine director.
Born Sydney, March 18, 1932, Director Greater
Publications Pty Ltd (B&T), and Derwent
Bnterprises Pty Ltd. Married (three children),
resident Warruwee, Sydney.

ROSEBERY, Arthur Llonel. Agency prinelpal.
Born Bdinburgh, Scotland, May 29, 1915. Advtg
exp. since 1934, Snr exec., Goldberg Advtg
1938-40; AIF, 1940-45. Estab. own agency,
Arthur Rosebery Advtg, 1945. FAI Aust. Past
pres. NSW div. of Advtg Inst. Married, resid-
ent Roseville, NSW.

ROSS, Darcy Nicholas Danvers. Agency man-
aging director. Born Bris., June 21, 1%21. Join-
ed Johnston Jones Advertising 1937, partner
1952. Dir Johnston Jones, Jackson Walin Pty
Ltda 1959, mng dir 1964 Jackson Waln (Qld)
Pty Ltd. Past chmn 4As; Fellow Advtg Inst.;
Assoc. TFellow Aust. Inst. of Management;
Assoc. Market Research Soclety of Aust. 2nd
ATE 1943-46. Married (2 daughters), resident
Alderley ¥eights, Brisbane.

ROWAN, David Phllip. Network promotion
manager. Born Oct. 22, 1936; Jolned 2QN 1960
as BEchuca studio mngr; apptd sm 1961, Joined
VBN Feb.,, 1963, as sales exec.; apptd actlng
sm Feb., 1964. Apptd net. prom. mngr Oct.,
1964. Married, resident Melbourne, Vic.

ROWLEY, John Gerald Frederick. Radlo station
snr sales executive. Born Ballarat Dec. 13, 1912,
Sales rep. AWA Syd, & Melb. Mngr 3CS. Sales
mngr 3XY to 1964; then apptd snr sales exec.
Married, 1 son, 1 daughter, resident Caulfleld,
Melbourne.

ROY, John., Agency director, Born Perth, WA,

June 11, 1917. Charles Halnes Advtg 1934;
AGE, 1936-39; Apptd mngr Fortune (Auat.)
Pty Ltd, 1946; then sales dir Herco Pty Ltd,

1949-53. Dir Coudrey-Campbell-Ewald Pty Ltd
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since 1953. Hon. secy 4As NSW div. Served
6th div. AIF, aircrew, RAAF. Married, resident
Denistone, Sydney.

RUSSELL, Frederick William. Radio and TV
representative. Born Auckland, NZ. Active in
commercial radio since 1931. Assoc, with 3KZ
& 3AW. 1951 opened Sydney office VBN. Now
with Dargaville Associates. Married, resident
Edgecliff, Sydney.

RUSSELL, Robert Blackwood. Agency director.
Born Victorlia, June 28, 1913, Sales & advig
mngr Rocke Tompsitt (Melb.); factory mngr
Warner Lambert (Syd.); gen, mngr Aust. &
NZ Tassett & Johnson (Syd.). Now dir. Russell
Lewis White Advtg. Pharmaceutlcal chemist
MPB, Fcllow 18M, Tellow IM. Married (2
children), resident Mosman, Sydney.

RUSSELL, Roy McCowan. Agency associate dir-
ector, copy director. Born Coburg, Vic. Exec.
Samson Clark, Price Berry 1924-30; asst mngr
3DB-3LK 1930-1953; mngr 3DB transcriptions
1963-66; mngr 6PR-TZ-CI 1957-62; assoc. dir
O’'Brien Publ. (Vie.); 1st and 2nd AIF, rank
Major. Married, 1 daughter, resident Melhourne.

RUTTLE, George P. Film and TV production
company Victorian manager. Born Kalgoorlie,
June 1919. RKO-Radio Pictures from 1834-58,
in charge of advtg and publicity, Vie. branch
sales rep. Vlc.,, Tas. and $th Riverina 1950-58,
Served AIF 1941-46. Now Vlie. mngr Featured
Theatre Ads, David Koffel I'ilms & TV Prods.
and Rellly Advertising Co. Pty Ltd. Married
(1 daughter), resident East Ivanhoe, Vliec.

RYAN, Peter Pearson. Agency proprletor, Born
Brisbane, Qld, Ieb. 1, 1933. With G. J. Coles
{(merch.); Anthony Horderns & Sons {(advtg);
W. B. Lawrence Advtg; Chessell & McCredle;
Jackson Walin; J. Clifford McKay Advtg. Now
proprietor Peter Ryan Advertising, Sydney,
& WMelbourns. Member Sydney Club & RAC.
Marrled (3 chlldren), resident Xillarney Hts,
Sydney.

SAMUELS, Lewis. Agency managing director.
Born Sydney, NSW, Dec. 31, 1911. Media mngr
George Patterson Advtg, 13yrs: nine yrs medta
mngr, asst mngr dir Goldbergs, Melb.; 17yrs
mngr dir Rickards Advtg. FIA Aust. 43yrs
RAAYT, NG, Morotal, Borneo. Married, 3 child-
ren, resldent East Malvern, Melb.

SARGEANT, Anthony Geoffrey. Radlo station

representative. Apptd sales mngr Gilder Mec-
Gregor and Assoc. Pty Ltd, Jan. 1966. Born
Terang, Vic., 1932. Married, resident Canter-
bury, Vic.

SANDOW, D. ¥. AT Agency manager. Apptd.
manager Jan. 1960, Rickards Advertlising,
Adelaide.

SAUNDERS Billy Dascombe. TV station gen-
eral manager. Born Rockhampton, Nov. 4, 1926.
Qualifled accnt. Joined RTQ as secy 1963.
Appointed mngr 1964. Married, 3 children, re-
sfdent Rockhampton, QId.

SAWYER, Norman. Television station chlef
engineer., Born Aug. 17, 1932, Diploma, radio
eng., Uni. of NSW, 1956 ASTC credit, MIREL
C'tee member IREE Adel. branch, chrmn SA
div. 1964-66, Cadet eng. 2UE 1949-56. Ops eng.
ATN 2 yrs. Eng.-in charge Jacoby Mitchell &
Co., Sydney, 1958. Joined ADS 1959. Spent §
months o’'seas, Continent, England & TUSA.
Appt. asst eng., 1959. Apptd chief eng., studio
services ADS, 1961. Married (4 children), resi-
dent Myrtle Bank, SA.

SCETRINLE, Bert. Radlo station manager and
chlef engineer, Born Zeehan (Tas.). Ed, Burnie
Fligh School; Marconl School, Sydney; I/c test

room, Zenith Radio, Sydney (1936), 2CA
announcer-engineer (1937); 1937-64, engineer,
later senior tech. 3BA. Appolnted manager

78D May, 1954.
Scottsdale, Tas.

Married (3 children), resident

SCHAUMLOFFIIL.,
networlc chief engineer,
Adelalde. Educ. Unley High
tech., 5AD 1837; echief eng.
malntenancoe eng. 5AD 1948,
chief eng. Advertiser Net. (5AD-PI-MU-SH)
1958. SATREE Radio consultant, Royal Auto
Assoc. of SA. Member SA Carols by Candlelight
commlittee. Married, one child resident Panor-
ama, Adelalde. :

Ludwig. Radito
June 29, 1918,
School, SA. Jun.
2BYL  1942-47
assist eng. 1956,

Johann
Born

SCHEPISY, Frederic A. Productlon company
Victorian manager. Born Melb. Ed. Assumption
College. Began film career Carden Advtg TV
dept. Then Vic. mngr Cinesound prods. Marrled
resident Hawthorn, Vic.

SCHMID, Graham Thomas. Radlio station gen-
eral manager. Born Townsville Oct. 8, 1928.
Mechanical eng. until 1952, entered radio In
tech. field, then sales, announcing, efec. Mngr
4AY 1958, gen. mngr since 1963. Mng dir
4KZ Innisfail-Tully. Married, 2 daughters, one
son, regsident North Ward, Townaville.

SCHULYZ, Leonard Nelson. Radio station
technical director. Joined 2GB, 1927, chlef en-
gineer 1928. Designed 2GB transmltters, studlos:
designed, Installed transmitters 2CA, 4¢BH,
2MG, 5DN. Asasoc. wilth design of fllm studios,
radio and TV statlons. Studied broadcasting
overseas. Now tech. dir 2GB-Macquarie, con-
sultant CTC, dir Planned Music and dir Tech.
Services B'casting Assoc. Past pres. Royal Fly-
ing Doctor Service; past pres. IREE; 20yrs
flying instructor Royal Aero Club. Holds Aust.
gliding record. Married (1 son), resident Clif-
ton Gardens, Sydney.

SCOTT, Geoffrey Allan, Agency Victorian mana-
ger. Born Yea, Vie. Ed. Trinity Grammar.
Kew., Tyrs Bank of A’'sia; 6yrs 2nd AIF; 6yrs
real estate agent and freelance writer; 7yrs
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copywriter and radio mngr, John Clemenger
Advertising. Now Victorian mngr The Sellers
Co. Married, resident Frankston, Victoria.

SCOTY, Robert Barrington. Film producer.
Mng dir R. Barrington Scott Pty Litd and
Southern Films. Born Melb. Ed. Wesley College,
Melb. Uni. Arts and Law; journalist Daily
Mirror; then with J. Walter Thompson, Melb,,
Syd., New York, Montreal offices. Began
Southern Films 1948; asst Trade Commissioner
New York 1951-54; graduate New York Insti-
tute of photography. Documentary film The
Broken Hill won Blue Ribbon 1966, American
Film Festival; Diploma of Special Merit 1966
Antwerp Festival; Silver Award 1966 Aust.
Filin Institute Awards. Married, resident Toor-
ak, Melbourne.

SCOTT, Ronald Joseph Hallett, Television sta-
tion general sales manager. Born Southampton,

England, Oct. 4, 1911. 2GZ and 2NZ 1925-48.
16yrs retail sramophone records. Joined DDQ
May 13, 1963. Married, resident Toowoomba,
Qld.

SCOWN, Albert. Radio station manager. Born
Melbourne, Sept. 24, 1921. Joined AWA Nov.,
1947, at 3BO as salesman/anncr. Transferred
Melb. office Dec.,, 1951, as Network rep. Re-
turned 3BO, 1953, apptd asst mngr Sept.,
1962. Apptd mngr July, 1964. Ex AIF. Married
(2 children).

SEMMLER, Clement William. Deputy gener~!
manager, ABC. Born Iastern Well, SA, Dacr
23, 1914. Ed. supervisor ABC Adel. 1942-486.
assist dir of Variety 1947-48, assist controller
of progs 1948-60, assist gen. mngr (progs)
1960-64. MA (English language and literatura),
Adel. member Commonwealth Immigraticrn
Publ. Council, Canberra Theatre Trust. Chrmn
Literary Committee, Britannica Australfen
Awards. Author, For the Uncanny Man (1963),
Barcroft Boake—Poet of the Stockwhip (1965),
A. B. ‘Banjo’ Paterson (1965), Kenneth Slessor
(1966), The Banjo of the Bush (1966), editor
Tales of the Riverina (1966), Literary Australia

(1966), Coast to Coast 1965-66. The World of
Banjo Paterson (1967), Twentieth Century
Australian Literary Criticism (1967). Married

(1 son, 1 daughter), resident Liongueville, Syd-
ney.

SHAW, Corbett Henry, Radio station news edlt-
or, formerly state political correspondent, asst/
chief of reporting staff and sub-editor of The
Sydney Morning Herald; Aust. corresp. Time
News Magazine, Life International, 3AW news
2(itor since 1959.

SHEPHERD, David John. Agency director.
Born UK, May 183, 1936. Arrived Aust. 19854,
Accnt-exec. J. Walter Thompson 1955-56, accnt~
exec./TV mngr Aldwych Advtg 1956-58. USP-
Benson accnt-exec. 1958-64. Transferred to Syd.
office 1965 as accnt mngr. Apptd dir. 1967.
Married, resident Lindfield.

SIEVERS, Kenneth Roy. Media & market re-
search company managing director. Born
Pahiatua, NZ, Sept. 23, 1925. Accnt (NZ) Asst.
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Secy National Cash Registar Co. later account-
ing machine div. sales. Now mngr dir Anderson
Analysis Pty Ltd. Dir. Mecar Pty Ltd. Fellow
Aust. Institute of Mngment. Associate, Institute
of Sales Mngment. Accntcy and secretarial
exams, NZ. Married, resident Klrribilli, Sydnev.

SIMPSON Anthony Bertram. TV station asso-
ciation research officer. Born Scone, NSW,
April 28, 1932. Ed. Canberra Grammar School.
1949 Lintas, 1951 Reacon Research Co, 1956
statistician Truth & Sportman Ltd, 1960 panel
manager Product Investigation Pty Ltd (Geo.
Patt.), 1964 research officer FACTS. Member
Market Research Society of Australia. Resident
Gordon, NSW.

SIMPSON James Quinton. Agency director.
Born Sydney, NSW, July 15, 1928. Media Dept,
Lintas, 1947; media mngr L. V. Barlett, 1949
O’'Brien Pub., 1950; advtg sales rep. Truth &
Sportsman, 1951-52; media mngr J. Clemenger
Pty Ltd, 1952-56. Media dir E. C. Slatter &
Poulter Pty Ltd, 1957. Married resident
Killarhey Heights, Sydney.

SIMPSON, John Keith., TV station secretary
and business manager. Born April 9, 1922.
Melb. Assoc. Aust. Soclety of Accnts (Senior),
Assoc. Chartered Institute of Secretaries; for-
mer chief accnt Ansett ANA; appt ATV-0 Aug.
1967. War Service AIF 1941-45. Married, 3
children, resident North Balwyn, Victoria.

SLATTER, Eric Charles. Agency wmanaging
director. Born Sydney, NSW, Sep. 26, 1910.
Gen. sales mngr, bldg materials div.,, CSR,

1950-53, George Hudson, 1953; assoc, dir., prom.,
Wormald Bros., 1954-66. Managing dir.,, E. C.
Slatter & Poulter Advig, since 1957. RAAF,
Navigator-B 459 Sqdrn. Married, resident Green-
wich, Sydney.

SMAR'T, Gerald Richard George. Manager, tele-
vision division, Pyrox Ltd. Born Caulfield, Vic.,
Oct. 27, 1925. Unlv, of Melb. 1948-50, RMIT
radio eng. diploma. Pye Ltd, Cambridge, UK
1953-56 inc. installation Baghdad TV; 1950-57
Television Engineering Pty Litd 1958—Pyrox
Ltd, television systems and studio project
engineer. Tech. adviser to TV station appli-
cants 1959-63. RAAT" 1943-46, aircrew and radio
(HF/DT). Grad. I. E. (Aust.). Assoc. member
Inst. Radio & Electronic Eng. (Aust.). Married,
resident Heathmont, Victoria.

SMITH, Donald William. Television station
general manager. Born 1930. Ed. at Geelong
Grammar School and the Management School
of Geelong Tech. College. Sales and advtg exp.
Ford Motor Comipany, The Blue Star Line and
Macquarie Broadcasting Service. Asst sales
mngr, GTV. Apptd station mngr GLV 1963.
Past pres. TV Club of Vic. Married, 4 sons.

SMITIH, Lyndon Betleridge. 1Radio station con-
tinuity manager. Born Adelalde, SA, March
29, 1914. Theatrical prod. & advtg; cinema
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management & advtg. Radlo writing. Now con-
tinuity mngr, 5KA. LAI. RAAF. Marrled, 3
children, restdent Wattle Park, SA.

SMITH, Robhert Edward. Radio station chalr-
man of directors, Born Croydon, Qld, 1898.
Former WMayor of Cessnock, ald. for many
vears. Fres. Cessnock District Tech. Advisory
Committee, 30 years. Member Newcastle Racing
Registration Board. Snr vice-pres. Aust. Hotel
Assoc. and YFederal treas. Chairman, Hunter
Broadcasters Pty Ltd. Married (56 chlildren),
resldent Cessnock, NSW.

SMITH, Robert Thomas. Agency principal.
Born July 14, 1922. Principal, Comm. & Indus-
trial Advtg Pty Ltd, Brisbane. FAI (Aust.).
RSA London. Six yrs RAAY, Europe. Married, 2
daughters, resident Holland Park, Brisbane.

SMITH, Walter Ranfurly, Radio station sales
executive. Born Maitland, NSW, Ieb. 20, 1904.
Kducated Syd. High School. Five yrs acecntcy;
clerk, travelling inspector Atlantic, field super.,
Ampol. Joined Country Beasting Services Ltd,
1842. Now sales exec., Four yrs RAAF. Capt.
Long Reef Golf Club, 1950-56, pres. 1960-64;
represented NSW (golf) 1928-29. Married, resi-
dent Manly, Sydney.

SNASHALL, Norbert Myles. Agency medla
director. Born Syd. Feb. 7, 1928, Advtg mngr
Lever Bros. 1956-1960. Now medla dir Lintas
Agency, BA (Syd.). Married, resident Pymble,
NSW.

SOLOMON, Eric Saxby. Trade paper managing
director. Born Cootamundra, NSW, June 21,
1907. Managing dir. Greater Publications Pty
Ltd. (B&T), & Derwent Enferprises Pty Ltd.
Life gov. Dalwood Health Homes, Food for
Babies Fund; MLA for Petersham, NSW,
1932-41; Ald. Ku-ring-gai Municipal Council,
1948-53, Mayor 1951-52. Married, 2 daughters;
resident Stokes Point, Avalon, NSW.

SOMMERLAD, Ernest Lloyd. BA, BEc. TACB
Federal director. Born ’Tenterfield, NS8W, 1919.
Secy NSW Country Press Assoc. 1945-1961, Aust.
Provincial Press Assoc 1955-61, gen. mngr
Country Press Pty Ltd, 1950-61, chairman
Newspaper House Pty Ltd, 1957-61. Former dir.
2NZ and NEN. Dir. Northern Newspapers Pty

Ltd. Staff member mass communicatilon de-
partment UNESCO (Paris) 1961-1965. AIF
1941-45. Member Legislative Council 1955-67.

Married, resident Clifton Gardens.

SOUTHEY, Reginald Vincent. Recording dlvi-
sion director. Born London, Eng., Aug. 4, 1303.
With Gen. Eleec, Co., Eng.; Columbia England
(1922); recording work, Europe; Aust., 1926.
I/c radio set prod., Columbia, 1934. Recording
mngr 1947, Now dir., recording div., EMI. In-
stalled 1st elec. recording equip., Egypt, Italy,
Aust. FIRE. Member Audio Engineerlng Soci-
ety (USA) and TV Socy (Aust.). President
ARPA, member Time Club, member BREIF
Club, Contact Club, Killara Golf Club, RACA.
Married, 2 children, resident Killara, Sydney.

SPENCER, Norman, Television station asslstant
manager. Born Melbourne, Jan. 21, 1923. Joined
HSV7, August, 1960, 2nd 24th Battalion 1940-46.
Served Middle Tast and South West Paciflc.
Married, 1 son, 1 daughter, resident Sandring-
ham, Melbourne.

SPICER, Frank Williain. Radlo station chalr-
man, managing director. Born Parkes, NSW,.
Chairman & managing dir 2PK. MLC, NSW,
since 1925. Married, resident Parkes, NSW.

SPICER, Norman ‘I'homas West. Radio station
manager. Born Parkes, NSW, May 30, 1925.
Seven yrs Rural Bank, NSW. Mngr 2PK, since
1948. WO, RAAT aircrew. Married, resident
Parkes, NSW.

SPINNER, Leslie Austin, Radlo station chief
engineer. Born Syd. 30yrs b'casting, now
chief eng. 2KY. 5yrs offer RAEME Corps,
radar installation and workshops, then inspec-
tion and design unit Army, 1944. Married.
resident Seaforth, Sydney.

SPITZKOWSKY, Maxwell. Radio station chief
engineer. Amateur Op. Licence 1926. Jolned
2KO April 1933; B’cast Op. Certif. same yr:
assoc. member IREE (Aust.), foundatlon mem-
ber Quarter Century Club. Now 2XO chief eng.

SPRING, George Robert. Media repressntation
company radio supervisor. PRarn Syd. With
Hardle Rubber Co. Ltd, then Dunlop Rubber
(Aust.) Ltd as sales rep. then market-
ing & merchandising. Joined Country Radio
& Television Pty Ltd as sales rep. 1960, then
apptd sales exec. 1961. Now radio gupervisor
Parlker Assoclated Representations and Country
Radio & Television. Served RAAF 1944-45.
Married (2 daughters), resident Rose Bay,
Sydney.

STANGER, Donald. Technical director, Erlc
Porter Productions, Started with Comm. Film

Studios (Jater Avondale); supervised sound
recordings for Aust. Instruct. Films; won
Savage Club’s Lubra Film Award for best

sound recording 1960; organised sound dept for
Eric Porter Pdctns., Married, resident Longue-
ville, Sydney.

STAPP, John Langston. TV station production

manager. Born Manly, NSW 2yrs HR-McCE;
2yrs NWS. Joined BTV Sept., 1961, as prod.
mngr, nhow asst mngr. Married, resident
Ballarat, Vic.

STEELE, Richard. Agency governing director.
Born London, Eng. Feb. 3, 1911, With T. B.
Browne Ltd, London; copywriter, Catts Patter-
son, Syd; prod. mngr, Patons, Melb.; copywrlter,
George Patterson, Melb.; jolned Noble Bart-
lett Advtg, Brisbane, 1938. Became partner
1947. Opened Sydney bhranch 1954. Bought out
Sydney business 1968, establishlng Steele Kelly
& Company (now Steele Kelly Kain & Paton
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Advtg). FAIL Capt. 7th, 9th Div. AIF, Middle
East, NG, Borneo, Celebes, Married, 3 children,
resldent Seaforth, Sydney.

STEELE, Robert. Born Fremantle, WA, May
29, 1Y9v®* Managing director and producer of
film production co. since 1930; has made num-
erous travel-promotion films of Tahiti and Paci-
fic. Operates from Tahiti to Hong Kong. Now
proprietor of Steele-Telefilin. Single; resldent
Auckland, NZ.

STEPHENSON, Willlam
station general manager.
April 24, 1909. Nine yrs office mngr, 2URE, four
yrs sales exec. Now general mngr 2SM. Snr
vice-pres. FACB. Married, resident Balgowlah,
Sydney.

Humphrey. Radlo
Born Sydney, NSW,

Radio station senfor
NZ, Aug. 1,
2LF, 1946-50:

STEVENS, Edward John.
sales executive, Born Dunedln,
1917, Joined 2CA, 1938; mngr
<ervice mngr MBS, 1951; dir, Comm. Service
Radio Ceylon 1952-53; sales mngr 4BC, 1964-
56. Joined 2UE, 1956, now senior sales exec.
Married, 2 sons, resident Miranda, Sydney.

Mac-
NSW,

STEVENS, Keith Courtney. Executive,
quarie B’'casting Service. Born Sydney,
Feb., 23, 1917. Accnts dept, 2GB, 1933, tran-
scriptions dept, 1940, sales rep., 1946; sales
mngr 3AW, 1949; Vic, mngr MBS, 1952. Assted
tormation Sellers, Lane, Stevens Pty Ltd, 1953
joined EMI Aust., Jan. 1968, as mngr, radio
program and commcl recdg dept. Rejoined
MBS July, 1960. Five yrs 2/12 Fld Coy, RAE,
8th Div. AIF. 3% yrs Jap. POW. Resident Cre-
morne, Sydney.

STEVENS, Williamm Hender. Agency radio-TV
director. Born June, 1920. Sales staff Shell Oil
Co., SA and Vie. 1937-1953. Mngr Pine Ridge
Export Co. SA 1954, advtg and promotion mngr
Electricity Trust of SA 1955-1958, dir Curtis-
Stevens Advtg SA, 1959-61, mngr Berry Currie
Advtg SA 1961-63, TV writer-prod. Now share-
holder and assoc. dir Martin Kinnear Clemen-
ger. War service 1939-45 RAAT pilot.

STEVENS, Williamn Rounald. Radio representa-
tion divislon manager (rep. Interstate cap. clty
and QId. ecntry stations). Born Sydney, May
2, 1916. Anncr 4SB (1%47), 4BH (1949), 4BC
(1960). 43yrs RAAF, Married (three chlldren),
resident I{edron, Brisbane.

STEVENSON, John Charles. TV station chief
engineer, Born Melb., May 10, 1937. Ed. Box
Hill High, Royal Melh. Tech. College. Obtalned
Fellow, Dip. Communic. Eng., 1958, 2yrs spec.
Investig. eng., HSV; 2iyrs chief eng. GLV,
Now chief eng. TVQ. Assoc. member Inst, of
Radio and Electronic Eng. (Aust.). Married,
2 sons; resident Kenmore, Brisbane.

STEVENSON, Murray H. TV station manager
engincering services. Born Sydney, NSW, April
17, 1905, Chief engineer 2UE, 1931, appt bd
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dirs, 1947. Chief Engineer, ATN Channel 17
1955, FIRE; snr member IREE; member
Soc. Motion Pilcture & TV Engineers. Married,

resident Turramurra, Sydney.

STEVENSON, Robert John. Radio station man-
ager. Born Toowoomba, Jan. 26, 1922. Joined
4GR as anncr 1953, appointed mngr 1964.
Director 4ZR 1964. Former professional singer
and actor. Appeared with 1949 Italian Opera
Tour. Gained A. Mus. A. 1948. During World
War II patrol officer and commissioned officer
AT New Guinea. Married, resident Toowoomba.

STEWARYT, Valentine D. Film and TV produc-
tion unit sales manager. Born Geelong, Vliec.,
Dec. 14, 1921. 3yrs film consultant, now sm
Crawford Prod. Pty Ltd. Singer—Opera for the
People, Music for the People, Holiday for Song.
JP, ex AIF. Married, 3 daughters.

STILL, Frederick William. Advertising agency
joint managing director. Born Sydney October
16, 1916. Joined Weston Advtg 1934, served all
depts. Served 18months 1st AA regiment, byrs
RANR. Married, resident Balgowlah, Sydney.

STONE, Graham Richard. Agency accounts dir-
ector, Hayes Publicity Service Pty Ltd. Pre-
viously mngr, Commercial Advertising Services
Pty Ltd. Married, resident Lindfield, NSW.

STONE, Kenneth Walter. TV station general
manager. Born Hong Xong, June 22, 1926.
Anncr 2CH 1942-44; radio engineer, Hong Kong
Govt. 1945-46; anncr, 2GZ, 1947-50; 2UE, 1960-
57. Program mngr 2UE, 1957-1960. Joined NBN
June, 1961. Now general manager. Merchant
Navy, 1944-45. Married, 2 daughters; resident
Bar Beach, Newcastle.

STORY, Oliver James. Radio station general
manager. Born Eng., June 1908. Freelance radio
player, 1933; Joined 2WG, 1934; estab.,, 2BS,
1936; studio mngr 4MB, 1939. Appt mngr Alr-
sales B’casting Co., 1944, opened 2HD, 1946.
Gen. mngr 2HD. AIF Gunner, Heavy Arty.
RAATF, AC2, aircrew training. Marriod, resident
Bolwarra, NSW.

STORY, Twink (Mrs). Radio station program
director. Born Newcastle NSW. Music teacher.
Broadcast as vocalist from ABC and commer-
cial stations. Joined 2HD 1946. Children's ses-
sions and productions. Prod. dir. since 1955.
Married, resident Bolwarra, NSW.

STUART, James Gray. Radio station sales man-
ager. Born Melb., Nov. 2, 1927. Formerly sales
dir. Halg-Muir Pty Ltd, now sales mngr 3XY.

STURMAN John Lindsay. APRA general man-
ager. Born Sydney, June 14, 19$26. BA Sydney
University. Executive EMI (Aust.) 1948-1966.
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Appointed gen. mngt APRA July 1965.
Married, 4 children, resident Epping, NSW.
STURZAKER, John Hector. FACB research
and promotion officer. Born Sydney, Feb. 8§,

1933. Lieut. RAI, 3 years. Schute, Bell Badgery
Lumby, 1 year. AGC field rep 2 years. Cullen
Morton management consultant, 3 years. Pen-
folds Wines advertising mngr, 1 year. Joined
FACB September, 1965, controlling ARAB
activities. AISM, AFAIM, JP. Married 2 sons
resident Newport, Sydney.

STYLES, J. Melbourne sales mngr NWS, pre-
viously assoc. NWS sales exec. in Adel. Exp.
incl. television and radio prod. in agency and
client positions. Married (2 children), resident
East Melbourne.

SURRLEY. Peter. Radio statlon productlon
manager. Born London, Ing. June 2, 1928.
Scriptwriter  anncr 3XY, 3DB, 3TR, 3CV, 3AK;
radio media mrngr, Paton Advtg. Apptd 3DB
prod. mngr, 1956. Married, 2 sons, resident
Blackburn, Melbourne.

SUILTON, Leslie James. Radio network man-
ager. Born Melb.,, Dec. 1, 1924. AWA advtg &
sales prom. Advtg mngr and later NSW mngr
N.V. Appleton Pty Ltd, gen. sales mugr Aust.
Record Co. Ltd. Now mngr Advertiser Net-
work (SAD-PI-MU-SE). Member SA Carols by
Candlelight c'tee, Crippled Children’s Assoc.
Children’s Home. Married. Resident Coroman-
del Valley, SA.

SWIFTP, Richard. Radio station sales manager.

Iintered commercial radio as sales rep. 4BH.
Joined 4KQ July, 1964. Resident The Gap,
Brisbane.

SYME, David Farnell. Radio network chairman.
Born Melb., Vic.,, 1905. Asst works mngr, The
Age, then into b’casting. Pastoralist. Now
chairman, Victorian Broadcasting Network Ltd.
Married, resident Pakenham, Vic.

SYMONS, lan
Advertising.
Melbhourne.

Ross, Media manager Aldwych
Married, resident Bonbeach,

TAYLOR, Cecil Randel, Radio station manager.

Born Gympie, Qld, March 24, 1927. Matric.
1945. Qld Uni.,, Faculty of Engineering, 1946-
47. With 4GR, 1947-48. Received BOCP, 1948

Tech., 4ZR, 1948. Chief engineer 1950-58; now
mngr and dir. Single, resident Roma, Qld.

TAYLOR, Ernest James., Radio station manag-

ing director. Born Cambridge, Eng. Estab.
2LT. Now mng dir 2LT and dir MBS. Active
interest in Lithgow civie activities. Chalr-
man Western Newspapers Ltd. MBE, [STC

Married, resident Earlwood, NSW.

‘TAYLOR, Henry Arthur, Radio network chiet
engineer. Born Caterham, Eng., March 23,
1907, Early licenced amateur op. tefegraphy
and telephony. Mngr 6KG, '941. Chief engineer,
Whitfords Bceasting Network, since 1947, Estab.
radio service, Iast Goldfields, Royal TFlying
Doctor Service, 1937, tech. advisor, 1937-47.
Ifounded Goldfields Radio Soc., 1935. Designed
four WA bcast transmitters. Trade cert. com-
petency, WA, 1927; AMIRE, 1935; radio op.
air survey, WMarried, resident Nedlands, Perth.

TAYLOR, Kenneth Thomas. Radio statlon
maunager. Born Grafton, NSW, May 29, 1921,
S5yrs dept. mngr and buyer McDowells, radio

freelance anncr. Apptd gen.
artists and repertoire mngr

sales mngr and
and dir Festiva:r

Records Pty Ltd 1953-61. Now 2GB station
mngr. Married (1 child), resident Concord.
NSW.

TAYLOR, Lynton Gordon. TV station program

manager. Boru Hobart, Tas., March 2, 1938.
Ed. Melb. Iigh School. 3DB Broadcasters
1956-59. ADS asst prog. mngr 1860-64. BBC
1964-65. Now prog. mngr ADS. Married, resi-
dent Seacombe Heights, SA.

TAYLOR, John. Agency TV controlier. Born

Coffs Harbour. 14 yrs radio anncr 2BE, 2UE,
2HR, 4TO, 4CA, 3BO, 3HA, 6KY, 6PR. 10 yrs
agency radio/TV copywriter-prod. Nixon’s,
O'Brien’s, Jacksen Wain, Insight. Now radio/
I'V controller O'Brien Publ. Syd. Resident Tur-
ramutra.

TAYLOR Ralph John. Radio station manager.
Born Bris., Oct. 26, 1928. Studied accountancy.
Anncr 4AY, then 4BU and 4BH sales. Agency
(Duthie) — sales mngr chemical dist. b years
mngr publishing, advertising, flnance & real
estate group. Opened 4NA Oct. 1964 as mngr.
Opened 4GG-Gold Coast, Sept., 1967. Resident
Surfers Paradise, Qld.

TAYLOR, Willimin Rickwood. Agency managing
director. Born Melb., Vic.,, June 27, 1927.
Jdducated Prince Alfred College, studied eco-
nomics, stat. Adel. Unl, Now managing dlrector,
Clem Taylor O’'Brien, Adelaide. Chrmn, SA Div.,
4As 1963-65. Member Rotary CIub, Adel. 1968
pres. Adelaide Contact Club FAI (Aust.).
Married, 2 children, resident Kensington, Adel-
aide.

THOM, John David. Radio station representa-
tive, Born Sydney, Sept. 10, 1906. Sun-News
Pictorial advtg dept; Ben Jordan (Melb.) sales;
George Patterson Adv. (Melb.), prod mngr.
Cptn, infantry & RAAQC, served Pacific Area.
Now Melb. media rep., Married, § children,
resident IKew, Melbourne,
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THOMAS, Mervyn Albert, Radio station pro-
gram director., Born Adelaide, SA, Aug. 16,
1922, OtHce duties, 5DN, 1937-41, prod., trans-

cription depts, 1945-49; asst program dir.,, 1949,
Program dir, since 1951. Torpedo Op., RAN,
1941-45. Pres. Woodville RSL, 1957. Current
State v-p of Naval Assoc. Married. 2 children,
resident Woodville West, SA.

THOMPSON, Allan Walton. Television station
manager. Born Bondi, NSW, April 8, 1927. An-
ncr, prog. arranger 2GB, then anncr, copy-
writer, techn. country stations. 2yrs asst mngar
2LT. 9 yrs manager 2RE. Now station mngr
ECN. Holds PMG 1st class COP. Married, resid-
ent Taree, NSW.

THOMPSON, Geoffrey George,
tlon company director & producer. Born Melh.,,
Vie.,, TFeb. 25, 1911, Journalist, then sound
recording englineer Aust. Sound TFilm Co., 19831;
motion picture cameraman. Melb. mngr Cine-
sound, 1940-53. Estab. IFilms Advisory Bureau
& TV Prod. 1953. Also prod. supervisor, dir,

TV film produe-

(Ine Service Pty Ltd. War correspondent.
Tllmed air combat, Korea, 1950. WMarried, 3

children, resident Hawthorn, Melbourne.

TREASURE, Brian Sydney. TV statlion director
and general manager. Born Moora, WA, Dec.
7, 1927. Two yrs RAN; WA Newspapers Ltd,
1949; appt asst, advtg mngr 1954; sales mngr
TVW Ltd, 1958; sales and prog. mngr TVW
Ltd, 1960. Now dir and gen. mngr.

TREGONNING, James Edward. Radlo station
feature announcer. Born Melbourne, Vic., Jan,
29, 1928. 3BA 1947-49; ABC and Radio Aust.
anncr, commentator, newsreader, 1949-50. 3A'W
chicf annecr, 1960-55; Ron. R. Beck, 1956-59.
Joined 2KY, June, 1959. Married (4 children),
resident TFrench’s Forest, Sydney.

TRETHEWEY, Clifford Henry. Manager Tas-
manian Broadcasting Network. Born Burnie,
Tas. Educated Burnle High School. With
7BU, 1936, designed, constructed, studio &
transmitting equip. Asst mngr, chlef engineer,
IBU 1952-1967. 3% yrs pilot, RAAF, Darwin,
NG. O/c Burnie Flight, ATC. Married, 2 sons,
2 daughters, resident Burnie, Tasmania.

TUOHEY, William Patrick. Radio station man-
ager. Born Cootamundra, NSW. Own business
1948-54. Staff super. Nock & Kirby 2yrs.
Anncr/salesman 2LT 2yrs. Anncr/copy chief
2TM 2yrs. Joined 2BS 1961 as sm. Now station
mngr. Married, 4 children; resldent Bathurst,
NSW.

TURNER, Geoffrey Colin. Agency director. Born
Melb. 1928. Joined 3XY 1945, 3UZ 1951, appt
personal asst to gen. mngr. Moved Bris. 1965.
TV-radio mngr T. Hilken Waite. Joined O’Brien
Publ.,, Bris., 1957; assist mngr 1960. Mngr 1963.
Now Qld dir. Married@ (2 children), resident
Wooloowin, Brisbane.
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TURNER, Rev. Vernon KKenneth. Radio-TV re-
ligious program production unit managing
director. Born Oct, 2, 1917, Minister Presby-
terian Church of Aust. 25yrs exper. religious

beasting. 1953 founded Christian Bcasting
Assoc., manag. dir.; 1956 founded Christian
TV Assoc. (hon. secy). Married, 5 children,

resident Flve Dock, Sydney.

TWOMEY, Peter Lewis. Television station gen-
eral manager. Born Christchurch, NZ, Dec. 4,
1927. NZ broadcasting 1945-50. DSIR ionospheric
research 1951. UK TV 1953-55, HSV 1956-1961.
Chief eng. GMV 1961-65. Asst mngr 1962, mngr
1965. Now gen. mngr. Married (2 daughters),
resident Shepparton, Vic.

v

VASTCHENKO, Nicholas., Technical director
TV production company. Diploma of Eng. 13yrs
exp. in tech. & Industrial photography.
France & Germany. I/c processing and stlll
photography depts, Cambridge Film & TV
Productions Pty Ltd, 1956-60. Now tech, dir
& co. dir, Senior Film Productions Pty Ltd,
Melb. Served World War II, Air Force photo-
grapher.

VIEVERS, Thomas Robert. Radio station assis-
tant sales manager. Born Beenleigh, Qld, April
6, 1937. 4BC sales rep. since April, 1961. App.
asst sales mngr Oct.,, 1967. Rep. Qld and Aust.
at cricket 1958-67. Toured Eng., India and Pak-
fstan 1964: Sth Africa 1966-67. Married, 2 chil-
dren, resident Oxley, Brisbane.

VERTIGAN, Rich. Mills. TV station manager.
Born Kindred, Tas., Aug. 24, 1910. Writer-
publicist, 3AW, 1935; mngr 7QT, 1937; sales-
anner THT, 1928, then chief anner & studio
mngr, sales dept, prod. scripting. 8yrs copy
chlef. Mngr, 7THT, 1953-61. Now TVT station
mngr. Married (2 sons, 1 daughter), resident
Fern Tree, Mt Wellington, Hobart.

VINNICOMBE, Harold. Agency managing dir-
ector. Born Brisbane, QIld, 1926. Joined Vinni-
combe Advtg 1949, then mng dir till 1962.
Joined Fortune (Aust.) Pty Ltd as dir and gen.
mngr in 1963. Now mng dir Harold Vinnicombe
& Assoc. Bris. Fellow of the AIA. RAATF 1944-
45. Married, resldent Brisbane

VIRGONA, Vincent. Radlo station chief engi-
neer. Born Fitzroy, Viec.,, Oct. 2, 1911. 36yrs
with 3UZ. Married, resident Eltham, Melbourne.

w

WADE, Graham Randell. TV production unit
art director. Born Junee, NSW, Storyboard
design specialist and film planner., Formerly
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dir, Fullarton Artists Pty Ltd; now dir Pilgrim
Productions Ltd. Married, resident Norman-
hurst, NSW.

WAGSTATY, Vernon Irederick. TV production
company managing director. Born Golden
Square, Vic.,, Oct. 23, 1909, 10yrs engineering
Designed, built, installed prod. unit, Vie. Dept
Agriculture, Estab. Cine Service Pty Ltd,
1947, now mng dlr, also a principal, Film
Records Pty Ltd. Married, 4 childraen, resident
Brighton, Melbourne.

WAITE, Thomas Hilken, Chalrman and man-
aging director T. Hilken Waite Pty Ltd. Man-
aging director, Thomas Waite (Holdings) Pty
Ltd, and Thomas Walite Pty Ltd. Born England.
Snr rep. Bris. Truth, 1932-38; advtg mngr
1938-41 and 1946-50, snr partner and mngr of
Cossey Walite Advtg 1951-61. Diploma ICS
Advtg Course, ISM, FIA. Lt RANVR, British
and US fleets 1941-46, holds Philippines’
Liberation Medal. Cr French Chamber of Com-
merce, Cr Home Improvement Counsel. Married,
resident Hamlilton, Brisbana.

WAKELING, Austin Harrison. Radio station
secretary. Born Melb., Vic.,, Ieb. 22, 1934.
Matric. Univ. High. AASA. Chartered accnts
4 yrs; joined 3AW as asst accnt 1955-63, acent
1963. Now secretary. Married, 4 children, resi-
dent Mt Waverley, Vic.

WALCH, Garnet Max Iletcher. Radlo-TV com-
mercials monitoring service proprietor. Born
Malvern, Vie., Dec, 13, 1912, 1byrs Melb. agency
exp. Asst sales mngr MBS, assist mngr 2GB.
cen. sales mngr, Artransa, Now operates his
own radlo-TV commercials monitoring service.

Flve yrs RAAT. Married, resident Claraeville,
Syduey.
WALKER, Murray Maek. Agency deputy

chairman. Born Sydney, NSW, Nov. 10, 1930.
Accnt-exec. George Patterson; sales exec. Gran-
ada TV Limited, UK: accnt-exec. and company
dir Alfred Pemberton Ltd (Advertising Agents),
London; dep. chrmn Koote Cone & Belding,
NSW. Resident Vaucluse, Sydney.

WALKER, Robert John. Radio statlon assistant
to the general manager, Born Northcote,
Melb., Oct. 11 1933. Joined 3AW as office jnr
1947: control op. librarian, programmer, cadet
anncr. 3AW sponsored ed. Melb. Univ. (Arts).
Joined 2CA 1952 as anncr-copywriter; 1954
Monitor reporter; 1955 copychief; 1956 sales-
man; 19569 sm. Joined 5DN March, 1964 as asst-
to-the-gen. mngr. Active Jaycee. National
office-bearer. Married, 2 children; resident Vale
Park, SA.

Thomas Bevan. Agency managing
director. Born Sydney, April 1, 1916. 1931-45
Lever DBros salesman, asst sales mngr. 1946
Lintas NZ, mngr. 1950 Lever Bros NZ ad.
mngr. 1952 attended Admin. Staff College, Hen-
ley, UK. 1955 acent dir Lintas now mng dir.
ATF Middle East, RAAF Italy. Dep. v-p 4As
(Nthn zone), 1964-65. Married, 4 children, re-
sident Mosman, Sydney.

WALLACE

WALPOLE, James Brian. Agency director.
Smith & Julius Pty Ltd: 7 yrs comm. art;
appt art dir 1952, mng dir 1967. Appt dir Mar-
keting & Advertising Pty Ltd Aug. 3, 1966.
Married, resident Cremorne, Sydney.

WARD, Peter Robert. Radio station sales pro-
motion manager. Born Adel.,, SA, Feb. 2, 1938.
Journalism, radio writing, retail sales prom.
appt 5KA sales prom. mngr August 1966. Sin-
gle, resident North Adelaide.

WARD, Ronald Egbert. Radio statlon manager
and director. Born Adel.,, SA, 1905. Mngr 7QT
1938, 7AD 1939, asst mngr 7LA 1946, mngr
since 1851, Alternate dir 7LA, supervising dir

7QT. I'/Lt. RAAF, awarded US Bronze Star.
Married (2 daughters), resident Kings
Meadows, Launceston, Tas.

WARD, Siratford A. Radio station manager.
Born Sydney, July, 1932. Anncr 2XL, 2LM,
1954-57. Joined 2LF 1957. 5 yrs Cowra studio
mngr; 5 yrs service mngr at Young. Appt
mng)‘; 2NZ Oct. 1967. Married, resident Inverell,
NSW.

WARNER, Stafford. TV station representatlve.
Born Syd., Aug. 9, 1923, Joined 2UW as sales
rep. 1939-1950 (except war years), then 2CH
sales rep. 1953, 28M sales rep. to 1957. Jolned
ATN 1957, transferred QTQ as Syd. sales
mngr, 1960, Served 5yrs AIF. Dip. sales, pschol-
ogy & merch.,, MBC, Married (1 son, 1 daugh-
ter), resident Longuevllle, Sydney.

WARRICK, Leslie Thomas. Radlo and TV sta-
tion managing director. Born Kalgoorlle, WA,
March 2, 1907. North Qld Newspaper Co. Ltd,
Townsville, 1924; mngr, Charters Towers office,
1933. Gen. mngr Northern Star Ltd and Rich-
mond Rlver Bceters (2LM) since 1948. Manag-
ing director RTN-TV, Northern Star newspaper
and 2LM. RAAT 1944-46. AASA, ACIS. Mar-
ried, 3 children, resident Lismore, NSW.

WATERS, Clive Sylvester. Radio station news
editor. Born Richmond, Vic.,, Oct. 1, 1913.
Mngr comm. printing org.; chief anncr, 3XY,
Now news editor 3UZ. AI'CBS Dir. ops, Olymplc
Games, Melb. 1956, Rome 1960, AII", O.C. Radio
St'n 9AB, Lae. Staff officer, Aust. Coastguard
Auxiliary. Married, 4 sons, resident Mentonae,
Melbourne,

WATSON, Thomas David. Governing director,
Cineoptics. Born Londonn, Eng., Nov. 5, 1810.
37 yrs motion picture exp. Gen. sales mngr,
Gaumont Brit. Equip., London. Now gov. dir
Cineoptics. "Snr exec. Ministry Afrcraft Prod.,
during war, Marrled, 2 children, resident Bal-
gowlah, NSW,

WEBB, Edward James. Agency managing
executive., Born Melbourne, Aug. 21, 1912,
1929, Price Berry Adv. 1930-31, asst. ad-mngr
Ackmans, 1931 formed Mooney-Webb Pty Ltd,
1956, Webb Publicity, 1957 Mooney-Webb TV.
FAL
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WEEKES Brian. Agency packaging & produc-
tion director. Born Sydney, NSW, April 6,
1906. Joined Lintas, London, 1934, transferred
Syd. 1937. Packaging & production dir, Lintas
Advtg, since 1947. Armed forces, 1942-45. Mar-
ried. Resident Balmoral, Sydney.

WELCH, Rouger. Agency principal. Born Palm-
erston Nth, NZ. Copywriter. Kstab, Roger
Welch Advtg, 1942, FAIA. Resident Greenwich,
NSW.

WETZEL, Hans Edmund Richard. Proprietor
H. W. Productions. Born Mannheim, June 23.
1913. Research chief G. B. Kalee, England
1942-46; tech, dlr G.B.I. 1946-48; Ealing Studios
Pagewood 1948-52; tech. dir Pagewood 1952-67.

Dir Visatone Television. Married, resident
Woollahra, Sydney.

WHITE, Aubrey Raymond. Radio Network
sales manager. Born Perth, WA, 16th Nov,,

1916. Formerly salesman 1949-63 with 6IX. War
service, RAN 1942-46, Pacific area. Married, 2
children; resident Kensington, Perth,

WHITFORD, John Ewen. Radio station sules
manager. Born Wagga, NSW, Mareh 26, 1933.
Joined 2WG as copywriter-announcer 1851, Sales
rep. from 1954, Married, 1 child, resident
Wagga, NSW.

WHYKES, Ernest John \Wasley. Radio station
general manager. Born Ballarat, Vic. Secretary,
3RA, 1930, mngr 1955; gen. mngr & assoc.
dir 1965, dir 1966. Country v-p FACB, 1964-65.
Married (3 sons, 1 daughter), resident Ballarat,
Vic.

WIELAND, Maxwell H. Radio station chief
engineer. Born Dubbo, Jan. 16, 1927. 23 yrs ex-
perience with Western Broadcasters P/L; edu-
cated Dubbo High. Chief engineer 2DU. Inter-
ests, photography, fishing, golf. Single, resident
Dubbo.

WIGGS, Jonathan Spencer. Agency account
executive, Born New Zealand, 1937. With
Colonlal Sugar Refining Co. Ltd and Wunder-
lich Ltd. Now accnt-exec. F. P. Leonard Advtg
P/L. Married, resident Mosman, Sydney.

WILLIAMS, Edinnnd Netterville, Radio station
managing director. Born Perth, WA. Hngln-

eer; spent several Yyears connected with
theatrical enterprises, With 2LT, later 2BS,
2DU. Now mng dir 2BS. Helped estab. speed-
way, motor racing, Bathurst. Dir Bathurst
newspaper; also dir 2DU. Ald., Bathurst City
Council, nine yrs. Married, 1 son, resident
Bathurst, NSW.
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WILLIAMSON, Michael TFrancis. TV station
sports editor. Born Melbourne, June, 1928. 8yrs
Herald & Weekly Times: feature anncr 3AK
(1951-52), 3AW (1953). With 3AW Radlo News-
reel and as compere 1954-60. I"lance actor. First

radio reporter to bcast from altitude over
40,000ft. AFCBS repr Olymple Games 1956
(athletics). HISV7 sports editor 1960. Married,
3 children, resident East Bentleigh, Vie.

WILSON, Harper Robert. Agency chalrman.
Born Melb.,, Vie, Dec. 31, 1912, 3UZ anncr,
prod. writer, prog. dir, 1933-40, Now chmn

USP-Benson. AIF, New Guinea. Pres. 4A’s
1964-65, 1965-66. Married, resident South Yarra,
Vic.

WOOD, Eric Albert. Radio representative and
PR officer. Born London, Oct. 4, 1902. 1930-a4
radio station mngr. 1944 joined 3UZ, 1946 appt.

Syd, mngr. 1952 opened Bris. repr. business.
Married, 2 children, resident Indooroopilly,
Brisbane.

WOODHOUSE, Anthony Younger. Media man-
ager, T. Hilken Waite Pty Ltd, Brisbane. Born
Newark, Eng. 1942. Ed. St Clement Danes
Grammar, XLondon.

WOODLAND, Cecil Alfred. Radio station sales

manager, Born Toowoomba, Qld, June 12,
1933. 5yrs Noble-Bartlett Advt, Bris; 2yrs
anncr/copy 4VL; 9yrs 3CS, as anncr/copy,

subsequently sales mngr, studio mngr and asst
mngr, Apptd 2MW sm 1964, Married, 3 chlil-
dren; resident Murwillumbah, NSW.

WOODS, Raymond Willlaim. Radio station pro-
gram director. Born Melb., Vic.,, Sept. 9, 1919.
Control op. 3XY, 1935-37, program arranger,
1937-41, program mngr, 1946, then studio mugr.
Now program dir. 3XY. Five yrs, 14/32nd Bn
ATI°, NG, Marrled, resident Carnegie, Vic.

WOODWARD, John M. Radio~TV production
company manager. Born Sydney. Recording,
AWA, nine yrs; six yrs studio engineer,
snr control op., ARC. Mngr, chief engineer, Brit.
Aust. Programs Pty Ltd, since 1951. Manager
Grace Gibson Radio-TV  Productions 1963.
MIREE (Aust.). Radio office Merch. Navy, 1941-
43. Married (two children); resident Blake-
hurst, Sydney.

WOODYATT, Brian Prust. Victorian sales man-
ager, Macquarie Broadcasting Service. Born
Bristol, Eng., Aug. 8, 1927. Formerly senior
accent exec., Assoc. Television, Eng. Joined Mac-
quarie Syd. Feb. 1965 as a sales exec. Appt
Vic. sales mngr May, 1966. Married (1 chlld),
resident Melbourne.

WOOLF, Harry, Agency managing director.
Born Perth, WA, May 14, 1917, Joined Gold-
berg Advtg, rose copy dept. to acent-exec.;
appt. to board, 1947; chief exec, until 1961.
Appt. dir,, Goldberg Advtg, 1951, Estab.
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FFrank Goldberg Advtg. Melb. 1967. Marrled
2 sons, 2 daughters, resident Bellevue Hill,
NSW,

WRIGHT, Myles Xortunatus Evelyn. Chairman,
Broadcasting Control Board. Born Christchurch,
NZ, July 9, 1915. Educated Woellington College.
NZ., Cadet reporter, The Dominion; journalist,

Nat. Magazines Ltd; assoc, editor NZ Radlo
Record. Writer-actor-prod. Radio Teatures,
1938, Prod. NZ stage, radio plays. Toured

Aust, JCW, 1945. Prod. 3AW, 1947. Prod. mngr
3AW, 1950, asst mngr, 1954, acting mngr, 1955.
gen. mngr 1957-1966. Senior v-p FACEB 1960-62,

pres. 1962-63. Chrmn B’casting Control Board
since March, 1966. Married, resident Nth Bal-
wyn, Vic.

WYNNE, Donald. Film producer-director. Born
UK, March 19, 1918. Served Indian Army. Feat-
ure films and TV series producer. Senior prod.-
dir Rank Org. (Pinewood Studios). Advtg &
shorts div. Has made commercials in 10 coun-
tries. Directed first commercial shown on UK
TV Dy Young & Rubicam. Dir Wynne Film

Trod., L.ondon; MJP Prod.,
Prod., Sydney. Married
Resident 'Woollahra,

Manila;
(1 son,
NSW.

Wynne
1 daughter).

Y

YATES, Frederick Tresise. TV station general
manager. Born Maelb.,, Aug. 31, 1926. Journalist
radio-TV writer; asst editor Woman’s Day;
assoc. editor Home Beautiful; assoc. dir and
TV mngr George Patterson P/L. General mngr
WBQ. RAAF. Married, 4 chlldren; resident
Maryborough, Qld.

YOUNG, David. Agency joint managing direc-
tor. Born Sydney, April 22, 1918. Lewis Berger
& Sons, 1935-50; apptd publ. mngr Noyes Bros
(Syd.) Ltd 1950-53. Joined Weston Adytg Pty
Ltd 1953. Served 5yrs AIF. Married, resident
Strathfield, Sydney.
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Legislation, regulations
and standards

Main provisions, Broadcasting and Television Act 1942-1962
— Pages 432-435

FACB Standards of Broadcasting Practice, including
Advertising and wordage — Pages 436-442

TAB TV advertising regulations — Pages 443-448
FACTS cigarette advertising standards — Page 449

Broadcasting Control Board’s TV program and advertising
time standards — Pages 450-457

Broadcasting Control Board’s broadcasting program and
advertising time standards — pages 458-466

Notes on medical advertising — Pages 467-469
Voluntary medical advertising code — Page 470
FACB rules of accreditation — Pages 471-473

Television Advertising Board’s rules of accreditation —
Pages 474-478

S O R
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BROADCASTING AND TELEVISION ACT, 1942-1967

THE following represents an extract of the Commonwealth Act, as many sections of a
general character or related to the Australian Broadcasting Commission have been
omitted.
It is printed with permission of the Commonwealth Attorney-General’s Department.

AUSTRALIAN BROADCASTING CONTROL BOARD

CONSTITUTION (SECTIONS 7 AND 8)
The Board consists of three full-time and two part-time members.

FUNCTIONS (SECTION 16}

1: (a) To ensure the provision of services by broadcasting stations and television stations
in accordance with plans from time to time prepared by the Board and approved by the
Minister;

(b) to ensure that the technical equipment and operation of such stations are in accord-
ance with such standards and practices as the Board considers to be appropriate;

(c) to ensure that adequate and comprehensive programs are provided by commercial
broadcasting stations and commercial television stations to serve the best interests of the
general public;

(d) to detect sources of interference, and to furnish advice and assistance in connection
with the prevention of interference, with the transmission or reception of the programs of
broadcasting stations and television stations;

2: The Board may make recommendations to the Minister as to the exercise by the
Minister of any power under Part IV of the Act.

POWERS (SECTION 16)

3: (a) Subject to any direction of the Minister, to determine the situation and operating
power of a broadcasting station or television station;

(b) subject to any direction of the Minister, to determine the frequency of a broadcasting
station and the frequencies of a television station, within bands of frequencies notified to the
Board by the Postmaster-General as being available;

(¢) to determine the hours during which programs may be broadcast or televised;

(d) to determine the conditions subject to which advertisements may be broadcast or
televised by licensees; and

(e) to conduct examinations as to the competency of persons to operate the technical
equipment of broadcasting stations and television stations and to charge fees in respect of
those examinations.

4: In exercising its functions and powers under this section in relation to commercial
broadcasting stations and commercial television stations, the Board shall consult representa-
tives of those stations.

5: The Board shall have power, subject to the approval of the Minister and of the
Treasurer, to provide financial assistance and other assistance to commercial broadcasting
stations, for the purpose of ensuring that programs of adequate extent, standard and variety
are provided in the areas served by those stations.

INQUIRIES BY BOARD (SECTIONS 18-25)

The Board may conduct inquiries in relation to matters covered by the Act if it thinks
fit, and is obliged to conduct inquiries if so directed by the Minister or where the Act sv
provides.

STATION LICENCES (SECTIONS 80-89)

The Minister has power to grant licences for commercial broadcasting or commercial
television stations. Before granting a licence the Minister must invite applications and refer
the applications received to the Board for its recommendation, Before making a recommenda
tion, the Board must hold a public inquiry.
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When a licence is granted it continues in force tor a period of five years, and thereafter
is renewed on an annual basis.

If the Minister thinks there may be grounds for refusing to renew a licence, he must
direct the Board to hold an inquiry, specifying the grounds in the direction.

The Minister has power to suspend or revoke a licence under certain conditions; but,
with the exception of a station which fails to pay its licence fee, a licence cannot be revoked
unless an inquiry has first been held by the Board.

Where a station licence is revoked, the licensee has the right of appeal to the Common.
wealth Industrial Court.

Licences may not be transferred nor may the ownership or control of a licence be
changed without the consent in writing of the Minister.

LIMITATION ON RADIO STATION OWNERSHIP OR CONTROL (SECTION 90)

A person shall not own, or be in a position to exercise control, either directly or indi-
rectly of more than:—

(a) One metropolitan station in any State.

(b) Four metropolitan stations in Australia.

(¢) Four stations in any one State; or

(d) Eight stations in Australia.

For this punpose the Australian Capital Territory is deemed to form part of the State
of New South Wales. A metropolitan station is one situated within a radius of thirty miles
from the General Post Office in the capital city of a State.

LIMITATION OF OWNERSHIP OR CONTROL OF COMMERCIAL TELEVISION STATIONS
(SECTIONS 91-92):

Section 92 provides that a person shall not have a

(i) each of three or more licences;

(i1) each of two or more licences for stations in a Territory; or

(iii) each of two or more licences for stations in a State and within a radius of thirty

miles of the General Post Office in the capital city of the State.

Interests held prior to December 17, 1964, are not invalidated.

The meaning of “prescribed interest” is defined in Section 91, whilst “control” is
defined in Section 91, 92A and 92B. Section 92C restricts directorships.

A television station licence is subject to a condition that not less than 80pc of the
shares in the licensee company must be held by Australian residents and not more than 15pc
of the shares may be held by a non-resident.

TECHNICAL CONDITIONS (SECTIONS 93-98)

The technical equipment of a broadcasting or television station nust comply with
standards laid down by the Board, and the Board has power to fix the location, power,
frequency and hours of operation of all stations.

‘

‘prescribed interest” in:

PROGRAMS (SECTIONS 99-105)
The Board has power to fix standards for programs and advertising, to censor matter

which it has reason to believe is of an objectionable nature and to determine the periods
during which religious broadcasts shall be made.

A licensee must publish particulars of his advertising charges and must not, without
reasonable cause, discriminate against any person applying for the use of his advertising
service.

Advertisements relating to medicines must be approved by the Director-General of
Health before they can be broadcast.

Copyright works must not be broadcast or televised without the consent of the
owners of the copyright and news obtained from newspapers must not be broadcast or
televised except in accordance with the terms of an agreement between the licensee and
the newspaper, news agency, newspaper association or news service.

The Minister may require a licensee to broadcast or ftelevise without charge items
of national interest but such items are limited to a period of 30 minutes in any period of
24 consecutive hours.

A licensee is required to make program details available on equal terms to the
publishers (including the ABC) of any newspaper, magazine or journal published in
Australia.

TELEVISION TRANSLATOR STATIONS (DIVISION 5A, SECTIONS 105B.-105F.):

This Division provides for the grant of licences for television translator stations by the
Minister, on the recommendation of the Board. A translator station is a relatively low-
powered device which relies for its operation on the reception of signals from a high-
powered parent station or another translator station and re-transmits these signals on a
different frequency channel.
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The grant of a licence is not subject to a public inquiry by the Board, nor do the
provisions of Division § of Part 1V of the Act relating to the ownership and control of
commercial television stations apply to translator licences. A licence is granted initially for
a period not exceeding 5 years and is thereafter renewable annually. A licence may not be
transferred without the approval of the Minister.

ENCOURAGEMENT OF AUSTRALIAN TALENT (SECTION 114)

The services of Australians are to be used as inuch as possible in the production
and presentation of radio and television programs.

Not less than 5pc of the time occupied in the broadcasting of music by broadcasting
stations is to be devoted to the works of Austalian composers.

TELEVISING OF SPORT AND ENTERTAINMENT (SECTION 115)
Television stations are not permitted to televise sporting events or other entertaim
ment held in a place to wbich a charge is made for admission, from outside that place.

POLITICAL OR CONTROVERSIAL MATTER (SECTION 116)

Neither broadcasting nor television stations are permitted to broadcast or televise
a dramatisation of any political matter which is current or was current during the last
five preceding years.

1f during ar election period, election matter is broadcast or televised all political
parties represented in Parliament at its last sitting must be given reasonable opportunities
of expressing ‘heir views.

No election matter can be broadcast between midnight on the Wednesday preceding
the poll and the close of the poll.

NAMES OF SPEAKERS TO BE GIVEN (SECTION 117)
Where an address or statement relating to a political subject or current affairs is
broadcast or televised the name of the speaker and the name of the author must be announced.
Section 117A. Where matter relating to a political subject or current affairs is broadcast
or televised, the licensee shall retain a record of the matter broadcast or telcvised for a
period of six weeks or in certain cases for such longer periods as is indicated in the Act.

OBJECTIONABLE ITEMS (SECTION 118)
No matter shall be broadcast or televised which is blasphemous, indecent or obscene.

PUBLICATION OF BROADCAST MATTER (SECTION 120)
The text of an item broadcast or televised is not to be published without the consent
of the owner or licensee of the station and the approval of the Board.

BROADCASTING PROGRAMS OF OTHER STATIONS PROHIBITED (SECTION 121)

A broadcasting station may not broadcast another station’s program without the consent
of the owner or licensee of that station, and in the case of a re-broadcast, without the
permission of the Board.

MEDICAL TALKS (SECTION 122)
A talk on a medical subject must not be broadcast or televised without the approval
of the Director-General of Health.

CODES FORBIDDEN (SECTION 123)
The text of any matter broadcast or televised shall not, without the permission of the
Board or an authorized officer, be in code.

DEFAMATORY BROADCASTS (SECTION 124)

For the purposes of the law of defamation, the transmission of words or other matter
by a broadcasting station or a television station shall be deemed to be publication in
permanent form.

RADIO-TV RECEIVER LICENCES (SECTIONS 125-128)

The annual fee for a broadcast listeners’ licence is $5.50 if ‘the listener is within
a radius of 250 miles of a broadcasting station specified by the Board, and $2.80 otherwisc.

The annual fee for a television viewer’s licence is $12,

The annual fee for a combined receiving licence is $17.

Certain classes of pensioners pay reduced fees and combined licences are granted free
of charge to blind persons and schools.

CONDITIONS GOVERNING COMMUNITY TELEVISION (SECTION 130A)

Contains the conditions under which the Postmaster-General may authorise community
television aerial systems.
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CONTROL IN EMERGENCY (SECTION 131)

The Governor-General may, whenever, in his opinion, any emergency has arsen,
which renders it desirable in the public interest so to do, authorise the Minister to
exercise, during the emergency, complete control over the matter to be broadcast from
hroadcasting stations or televised from television stations.

REGULATIONS (SECTION 134):

The Governor-General is empowered to make regulations, for the purposes of the
Broadcasting and Television Act, concerning agreements or arrangements for the provision
of programs for both broadcasting and television stations and the prevention of interference
to the transmission or reception of programs of such stations.

The regulations may empower the Minister, upon the recommendation of the Board,
to direct a person (including the licensee of a commercial television station) to grant rights
to the use of television programs to the licensee of a commercial television station in
accordance with the direction and on terms specified in the direction,

The regulations empowering the giving of such a direction shall give every person
affected by such a direction the right to have the direction reviewed by the Commonwealth
Industrial Court and shall empower vhe Court, upon such a review, to quash or vary the
direction.
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Following are revised Standards of Broadcasting Practice, drawn up by
approved by the 1958 FACB convention at DMildura,

FEDERATION OF AUSTRALIAN COMMERCIAL
BROADCASTERS — STANDARDS OF BROADCASTING
PRACTICE

revised in October, 1965.
Standards are listed under the 17 general headings set out below.

TABLE OF CONTENTS

CLAUSE

1. DEFINITIONS,

2. GENERAL PRINCIPLES RE-
GARDING ACCEPTABILITY OF
BROADCASTING MATERIAL,

3. STATUTORY APPROVAL RE-
SPONSIBILITY OF ADVERTISER,

4. ADVERTISING MATERIAL UN-

4A.

10.

11.

12

13.

15.

16.

17.

SUITABLE
ING,

COMPOSITE ADVERTISING

ADVERTISING OF CONTROVER-
SIAL MATTER,

SUPPLY OF SCRIPTS, DISCS,

FOR BROADCAST-

ETC.., TO BROADCASTING
STATIONS,
PROCEDURE IN RESPECT OF

RECORDED COMMERCIALS,

TECHNICAL STANDARDS FOR
DISC RECORDING OF COM-
MERCIALS.

TECHNICAL STANDARDS FOR
TAPE RECORDING OF COM-
MERCIALS (Other Than Cart-
ridge Tape Recordings)},

TECHNICAL STANDARDS FOR
TAPE RECORDING OF COM-
MERCIALS ON CARTRIDGE
TAPE RECORDING AND RE-
PRODUCING EQUIPMENT,

TECHNICAL STANDARDS FOR
TAPE RECORDING OF ENTER-
TAINMENT PROGRAMS AND
FEATURES,

COMMERCIAL ANNOUNCE-
MENTS INCORPORATED IN
ENTERTAINMENT PROGRAMS
AND FEATURES RECORDED ON
DISC OR TAPE,

ACCURATE INDICATION OF
PLAYING TIME OF TRAN-
SCRIBED PROGRAMS,

MEDICAL ADVERTISEMENTS
AND TALKS FOR LIVE PRE-
SENTATION,

DURATION AND WORDAGE OF
COMMERCIALS,

PRESENTATION OF ADVERTIS-
ING COPY,

STANDARD SCHEDULE FORM.

amended in 1959,

1. DEFINITIONS

The Collowing definitions are
terms used in these standards:—

provided of

Tederation: Means the Federation of Austra-
linn Commercial Broadcasters.

Agency: Is any advertising agency accredited
by the Federation of Australian Commercial
Broadcasters,

Advertiser: Means an individual or company
which advertises goods or services.

Station: Means any Australian
broadcasting station.

commercial

Control Board: Means the Australian Broad-
casting Control Board under the Broadcasting
Act, 1942-67, and where appropriate includes
any officer authorised by the Board under the
Act.

Advertising matter: Is defined by the Aus-
tralian Broadcasting Control Board as includ-
ing all words relating to goods and services,
wliether in the form of a direct announcement,
a slogan, a description, or any other identi-
fiable reference in the course of the program
to any goods or services included in the pro-
gram whether of the advertiser or not; and all
music and sound effects associated with such
advertisements,

2, GENERAL PRINCIPLES REGARDING
ACCEPTABILITY OF BROADCAST
MATERIAL

Commercial broadcasting stations are bound
not to accept any script, continuity or program
matter for broadcasting, recorded or otherwise,
which introduces or incorporates—

(a) Matter which is contrary to the Broad-
casting Program Standards determined by
the Australian Broadceasting Control
Board in pursuance of the Broadcasting
and Television Act of 1942-1967.

(L) Any statement that comnients
ridicules or incorporates the name
member of any Royal family, or any
Australian or overseas personality in a
derogatory manner, or in relation to adver-
tising, other than advertising placed on

upon,
of &
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pehalf of a publisher of a periodical con-

cerning any article published or to be
published in such periodical.
{(c¢) Matter of such nature as would destroy or

tend to destroy public confidence or create
any feeling of insecurity in the community.

(d) Medical advertisements or talks on medical
subjects which have not been approved by
the Director-General of Health pursuant to
Sections 100 and 122 of the Broadcasting
and Television Act,

In addition to the words and phrases pro-
hibited by the Director-General of Health in
his Notes on Censorship Matters of a Medical
Nature, the use of the word *‘consfipation”
will not be permitted.

3. STATUTORY APPROVAL RESPON-
SIBILITY OF ADVERTISER

(a) Medical advertising

When approval is required of an advertise-
ment relating to any medicine or of a talk on
a medical subject as required under the Broad-
casting & Television Act, or of any advertise-
ment or talk under any legislation or authority,
the obtaining of such approval shall be the
responsibility of the advertiser or the adver-
tising agency,

(b) Financial advertisements

No advertisement whether live copy or
recorded will be accepted for broadcast unless
it complies with Section 40 of the various
Companies Acts.

(1) Where live copy is supplied, each station
js to be furnished, before broadcast, with
a certificate signed by at least two direc-
tors of the corporation concerned, stating
that the proposed advertisement is ar
advertisement that will not be deemed to
be a prospectus by virtue of sub-section
(1) of Section 40 of the Companies Act.

(1) Where the advertisement is recorded by
any method the script of the advertise-
ment in duplicate, together with a certifi-
cate as set ouf in sub-paragraph (i)
above must be supplied to the IFederation
office, Such certificate must include a
complete list of the call-signs of the
stations over which the advertisement
will be broadcast. Approval by the Federa-
tion of such recording for broadcast will
be limited strictly to the stations listed
in the certificate. An additional certificate
will be required for any stations added
subsequently to the original list.

(iii) Form of Certificate required under Section
40 of the Companies Act:

TO....... e ey
(Name of radio station)
WE:
being
(Name)

FACB Broadcasting Standards 437
O e
(Address)
and.
{Name)
O e
(Addrers)

DO HEREBY CERTIFY:
(a) That each one of us is a Director of.........

ame of company
and

(b) That the advertisement proposed to be
placed by the Company on the radio sta-
tion named above (a copy of the script
of whlch advertisement ig hereunto an-
nexed, identified by the key number...............
is an advertisement that will not be
deemed to be a Prospectus by virtue of
Section 40 sub-section (1) of the Companies
Act 1961,

Dated this................... day of ...l 19....
SIGNED by the said............cccoiiiiiiiiienn,

and in the presence of

4, ADVERTISING MATERIAL UNSUITABLE
FOR BROADCASTING

1n addition to complying with the conditions
set out in Clause 3 above, advertising copy
must not incorporate—

(a) Disturbing or annoying material such as
hlatant sound effects, persistent repetition,
and words and phrases implying emergency.

Stations must not be requested to ‘‘fade
out” any undesirable sound effects In re-
cordings owing to the margin for error.

Undesirable sound effects present in re-
cordings must be eliminated beforehand by
practical methods by fhe advertiser or
advertising agency to obviate any possi-
bility of broadcasting.

(b) “Dramatised testimonials’. IFor example,
it should not be jnferred that the testi-
monial being read is being broadcast by

the person who wrote it, and in order that
this should be made clear in copy it will
be necessary to indicate that the testi-
monial is a written one from the person
concerned, and it shall be broadcast in the
normal voice of the announcer.

The simulated voice of a real persen unless
bona fide evidence is available that such a
person has given permission for th2 simu-
lation of his or her voice and if is clearly
understood that stations broadcasting such
simulated voice are indemnified by the
advertiser or advertising agency against
any possible legal action.

~

(c

reflect the
of a com-

(d) Testimonials which do not
genuine experience or opinjon
petent witness.
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Testimonials shall be produced where re-
quired to the Executive Secretary of the Ted-
eration for verification. Anonymous agdvertising
testimonials shall not be permitted.

Any advertisement incorporating a testi-
monial shall contain the name and address of
the author of the testimonial.

4A. COMPOSITE ADVERTISING

Il a commercial contains references to prod-
ucts or services belonging to two different ad-
vertisers, it wili be charged for at a rate
equivalent to that for two announcements, each
half the amount of time of the commercial; if
no contract exists the charge will be at the
casual rate. If half of the time booked is not

a standard category the advertising will be
charged at the appropriate rate for the next
highest time category.
5. ADVERTISING OF CONTROVERSIAL
MATTER
Announcements of a controversial nature
shall be clearly identified as an advertisement.

Its source and authorisation shall be indicated.
In the case of announcements or talks of more
than one minute duration, the spealker’s name
must be included before or after the announce-
ment of the talks.

SUPPLY OF SCRIPTS, DISCS, ETC., TO
BROADCASTING STATIONS

(a) All scripts, continuities,
recorded commercials,
entertainment discs
broadcasting, must be supplied to com-
mercial stations in accordance with the
following schedule — .

advertising copy,
talks and addresses,
etc., intended for

(1) By noon on the day prior to the time
of broadcast if such broadcast is to
take place on any day from Tuesday
to Saturday, both inclusive.

(ii) By twelve (12) noon on the previous
Friday in respect of broadcasts in-
tended during the following Sunday or
Monday.

(b) A clearance from the Federation which
will be acceptcd by commercial stations in
any State may be obtained for com-
mercials on disc, tape and cartridge tape
which arc recorded in acordance with
the Technical Standards set out in sub-
sequent clauses herein,

Advertisers and agencies nre warned that
problems can arise in the use of tape and
cartridge tape for recorded commercials.
Therefore advertisers and agencies are urged

to check with all stations to ensure that these

types of recordings are suitable to their method

of

operation before either tape or cartridge

tape is used for recording.

(a)

()

(d)

(e

~

PROCEDURE IN RESPECT OF
RECORDED COMMERCIALS

Prior to recording on disc o1 tape, two
copies of the script shall be submitted to
the office of the Federation. The script
shall indicate the name of the advertiser
and advertising agency, the name of the
product advertised, sound effects to be
used, the category of the announcement
and the track or Lkey number of each
announcement. If the script is in order,
one copy, duly stamped, will be returned
and the other retained in the TFederatlon
office. The approval stamp will show a re-
ference number, under which all details of
the record’ng are filed at the Federation
office. This number must be qucted in all
subsequent dealings with the particular
recording.

A copy of the finished recording shall be
submitted to the Iederation otlice for
approval, with the total number of copies
it is intended to have approved. The label
of the recording must show clearly the
product name and the track numbers. Such
track numbers must be c¢learly linked to
the correct product if more than one pro-
duct js included in the recording.

All recorded commercials containing music
should, when submitted for TIederation
approval:

(i) Bear a mechanical
or facsimile of a stamp
Tull details of Title, Composer and
Publisher are to accompany record-
ing when submitted for approval, or

copyright stamp
on the label.

(ii) if the muslc is an original composition
owned by a non-member of the Copy-
right Owners Reproduction Society be
accompanied by a written notification
to that effect from the agency ad-
vising the name of the copyright
owner and the fact that approval for
recording had been granted, or

(iii) if the number is
being in the public domain, fto bhe
accompanied by a letter from the
agency to that effect and naming the
number.

non-copyright by

instructions to the con-
trary are issued by the agency or adver-
tiser, stations will be at liberty to destroy
commercial discs, or erase and return tape
recording at the end of a period of 6
months from the last day of broadcast.

Unless written

Recordings which contravene the pro-
visions of the Control Board's Standards or
the provisions contained herein  shall
neither be approved by the Federation nor
accepted by stations and the responsibility
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ror the production cost of wunacceptable
recordings shall rest solely with the ad-
vertiser or advertising agency.

commercials wIlll not he
contain tracks some of

(f) Recordings of
approved which

which are for radlo use and others for
some other purpose or use on another
medium.

8. TECHNICAL STANDARDS FOR DISC
RECORDING OF COMMERCIALS

Recorded commercial announcements shall
e rccorded on 45 rpm discs 7 inches in dia-
meter and shall conform to the following
technical standards —

(a) the number of tracks on any side must not
exceed:
15 secs. or less
20 secs. or less
25 secs. or less
secs. or less
45 gecs. or less
60 secs. or less

CWR TG
AUHEMAR
w
=3

(b) the space between tracks must be not less
than 3inch,

(¢) Each track must include two grooves be-
fore commencement of modulation and one
groove at the conclusion of modulation,
plus a locked concentric groove.

(d) The minimum groove width shall be not

less than .0025inch.

(e) The outermost groove diameter shall be
not more than 63inch and the jinnermost
modulated groove diameter shall be not
less than 4sinch,

(f) The label diameter shall bs 33inch.

(g) The recording of each track shall be re-
corded monophonically and shall comply
with the technical standards required by
the Australian Broadcasting Control Board
in respect to noise level and frequency
response, distortion, wow and fiutter.

9. TECHNICAL STANDARDS FOR TAPE
RECORDING OF COMMERCIALS
(Other than Cartridge Tape
Recordings)

Becanse of the difficulty of incorporating
commercials recorded on conventional tape into
the presentation of station programs, suppliers
of comunercial material must ensure that it is
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the policy of stations concerned to accept this
form of recording.

Commercial announcements recorded on
meagnetic recording tape (other than cartridge
tape recordings) shall be submitted to the
I'ederation for approval under the provisions
of Clause 57 and shall conform to the follow-
ing technical standards:

(a) The tape recording shall be confined to a
full track recorded on professional quality
tape having cross sectional dimensions of
1.5 mils and 0.246 = 0.002inch and at a
nominal llneal velocity of 15 or 7.5inches
per second. The full track magnetic tape
recording is defined as one having a mag-
netic track width of 0.0238inch, plus 0.010
inch or minus 0.004inch, equidisposed with
respect to the physical centre-line of the
tape.

(b

~

The tape spool size shall be not less than
5inches diameter.

(¢) The tape recording shall comply with the
technical standards required by the Aus-
tralian Broadcasting Control Board in re-
spect to noise level and frequency response,
distortion, wow and flutter,

(d) The tape recording shall he recorded on
equipment aligned by means of a standard
azimuth tape.

(e) The tape recording shall contain spoken
identification announcements as follows:

(i) An initial identification containing de-
tafls of the name of the advertiser,
the category of the announcements
and the number of commercial an-
nouncements contained on the spool,
the name of the product or products,
followed immedijately by a secondary
identification indicating the code
letters and/or numbers by which the

commercial announcement may be
identified.
(ii) Where more than one commercial

announcement is contained on the one
tape spool, each announcement shall
be separately identified by its code
letters and/or numbers immediately
preceding the announcement.

(f) On each tape spool:

(i) Standard lea.i~ ). mmagnetic tape
leader must be 75ins. in length (10
seconds duration) before the first
modulation if recorded at T7iips or
double the length if recorded at 15ips,

(1i) The space between each identification

and each commercial announcement
shall be 37&ins in length (5 seconds
duration) if recorded at Tiips or
76ins. in length (5 seconds duration)
if recorded at 15ips.
IFollowing the final commercial an-
nouncement a run-off of not less than
150ins, in length (20 seconds duration)
shall be provided if recorded at Tiips,
or 300ins. in lJength I{f recorded at
15ips.

{8) No tape spoo]l shall be loaded in such a
manner that the magnetic tape or leader
tape appears closer than 2/10ths of linch
to the outermost edge of the tape spool.

(h) A label in the following form shall be
attached to the box containing the tape re-
cording and the identification number
shown in the top left-hand corner of the
form shall also be placed on the tape spool.

Tape NO...............occnnn. OWNer. . ........coeeiiiieas

Clent:......ooooov e s e
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Product:....... ...
TFACK NOS..
Date Recorded.......... at (Recording House)........
A OTICY I e e

10. TECHNICAL STANDARDS FOR TAPE
RECORDING OF COMMERCIALS ON
CARTRIDGE TAPE RECORDING AND
REPRODUCING EQUIPMENT

Suppliers of commercial material must en-
sure that it is the policy of stations concerned
to accept this form of recording.

A cartridge is defined as a plastic enclosure
containing an endless loop of lubricated mag-
netic tape, wound on a rotatable hub in such
a fashion as to allow continuous tape motion.

Commercial announcements recorded on a
cartridge shall be submitted to the Federation
for approval under the provisions of Clause 7
and shall conform to the following technical
standards.
recorded at

(a) The tape recording shall be

a speed of 73ips.

(b) ANl cartridge recording and play-back
machines shall meet the technical stan-
ards required by the Awustralian Broadcast-

ing Control Board, and shall be mono-

phonic,

(c) Mechanical specifications for head and
track configuration shall comply with the
NAB. Magnetic Tape Cartridge System
Recording and Reproducing Standards
(October, 1964) (see Chart B) with respect
to:

(i) It shall be standard that the system
shall be a two track system consisting
of one program track and one cue
track.

({i) 1t shall be standard that the upper
track recorded by head B shall be
the program channel, the lower track
recorded by head B shall be the cue
channel, the upper section of head A
shall Dbe the program reproducing
channel, the lower section of head A
shall be the cue reproducing channel.

(iif) It shall be standard that the standard
tape track dimensions shall conform
to Chart A attached to these Stan-
dards.

(d) the cartridge size shall be similar to
Iidelpac Series 300 as manufactured by

Conley Electronies Corporation.
(e) Only one commercial announcement shall
be recorded on any one cartridge, unless
it is proposed to schedule a number of
commercials on a strictly rotatlonal basis.
In this case, the commercials shall be re-
corded in the order of scheduled rotation.

(r

~

Cartridges shall contain a minimum of 25
teet (40 seconds duration) and a maximum

(h)

(i)

(6D

Track

Date Recorded. .

of 319 feet (8%
netic tape.

minutes duration) of mag-

A cartridge shall contain a continuous
loop of commercial announcements with a
minimum space of 15inches (2 seconds
duration) and a maximum space of 37%
inches (5 seconds duration) between con-
secutive announcements, A single com-
mercial or group of commercial announce-
ments for rotational scheduling may Dbe
repeated any number of times on the cart-
ridge to fulfil these conditions.

No identification or other modulation ex-
cept the commercial announcements and
cue pulses shall be recorded.

Because of the difficulty of identification,
scripts of all recorded announcements shall
he provided to each station concerned.

A lavel in the following form shall be
attached to the face of each cartridge:

P ¥= 1 1 ¥ O PSSP OTR PPN
The label of a cartridge shall not exceed
3in. x 3in,

11, TECHNICAL STANDARDS FOR TAPE

Any

RECORDING OF ENTERTAINMENT
PROGRAMS AND FEATURES

tape recordings of program material

supplied to a broadcasting station must con-

form

(a)

(c)

@

to the following standards:

The
respect the provisions stated
(a) and 9 (b).

tape recording must meet in every
in clauses 9

The tape recording shall comply with the
technical standards prescribed by the Aus-
tralian Broadcasting Control Board in
respect to mnoise level and frequency re-
sponse distortion, wow and flutter,

The tape recording shall be recorded on
equipment aligned by means of a standard
azimuth tape.

The tape recording shall contain a spoken
identiflcation containing details of the pro-
gram title and any other relevant infor-
mation and must agree with the informa-
tion shown on the label referred to in
sub-clause (h) below.

On each tape spool:

(i) Standard leader, or magnetic tape
leader must be of 10 seconds duration
before the first modulation.

(i1) The space between the identification
and the program shall be of 5 seconds
duration.
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(iii) I'ollowing the final modulation, a
run-off of not less than 20 seconds
duration shall he provided.

(f) No tape spool shall be loaded in such a
manner that the magnetic tape or leader
tape appears closer than 2/10ths of an

inch to the outermost edge of the tape
spool,
(g) BEntertainment and feature programs re-

recording and
will not be

corded on
reproducing
accepted.

cartridge tape
equipment

122 COMMERCIAL ANNOUNCEMENTS
INCORPORATED IN ENTERTAINMENT
PROGRAMS AND FEATURES
RECORDED ON DISC OR TAPE

When an entertainment program or feature
is recorded on tape, the provisions contained in
Clause 7 shall also apply to commercial an-
nouncements incorporated in that program or
feature, However, In this case where large
numbers of recorded entertainment programs
are involved, this ruling will be met if the ad-
vertiser or advertising agency prior to record-
ing submits to the Federation two copies of the
text of commercials including sound effects
that will be Incorporated in such recordings.

If the text of such commercials is approved
by the TFederation one copy will be returned
duly stamped Lo that effect, together with the
required number of stamps for the discs or
tapes Involved, which the advertiser or adver-
tising agency must ensure are properly fixed to
each recording hefore dispatch subject to the
condition that an undertaking is given that
the recorded commercial will be identical with
the approved text.

Thess special

amended at any
necessary.

provisions, however, may be
time should it be deemed

13. ACCURATE INDICATION OF PLAY-
ING TIME OF TRANSCRIBED
PROGRAMS

In the case of transcribed programs an
accurate indjcation of the playing time of the
program shall be included on the label, and
where the program contains commercials the
exact timing of the advertising matter shall
also be included.
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14, MEDICAL ADVERTISEMENTS AND
TALKS FOR LIVE PRESENTATION

Where it js desired to issue stations copy for
presentation of medical advertisements or
tallcs, the original script stamped by the
Director-General of Health should be sub-
mitted to the ITederation office, together with
the required number ot station copies,

After verifylng that the copy has been
approved by the Director-General, the Federa-
tion office will stamp each station copy to
serve as an indication to stations that the
necessary legal requirements have been
observed.

following form shall be
attached to the box containing the tape
recording and the identification number
shown in the top left-hand corner of the

(a) A label in the

form shall also bhe placed on the tape
spool.

Tape No.o...... OWINEL ..o

Speed.. .

Prog. Ep. No. Playing Commence Ends Advig

Time Time

Remarks

15. DURATION AND WORDAGE OF
COMMERCIALS

The following table sets out the maximum
permissible wordage and/or duration of each
category of advertising announcement:

(n) Spot Announccments

Max Number of
Words for Live

Max Duration
for Recorded

Commercials Copy
10 secs 15
15 secs 25
20 secs 35
25 secs 50
30 secs 65
45 secs 100
60 secs 140

(b) Sponsored Sessions
Sundays 6am to
noon, Christmas
Day & Good Friday
Max.

Duration of
Commercials
incl. music

Length Max. No. &/or effects
Mins of Words minutes

3 75 3

73 110 g

10 150 1

15 225 13

30 450 3

45 675 43

60 900 6
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Sundays
before Gam &
from noon to midnight

Max. Max. Duration
No. of Commiercials
of incl. music

Words &/or effects minutes
150 1
25 13
300 2
450 3
900 6
1350 9
1800 12
Weck Days
Max, Max, Duration
No. of Commercials
of incl. music

‘Words &/or effects minutes
150 1
225 13
300 2
375 P2
600 1
900 G
1200 8

(¢) Counting of Words:

(i) A telephone number
word, e.g.
29 3121
Epping 789

counts as one
} hoth equal one word,

(ii) Place names count as one word, e.g.
Double Bay
South Australia
New South Wales

all equal one
word.

(ili) Figures when relating to addresses or
quantities count as one word, e.g.
11 George Street-—equals three words.
150 yards—equals two words.

(iv) Prices count as two words, e.g.

gg‘so both egual two words.

(d) Excess Wordage-—Any excess of the pre-
scribed limits of wordage or time wlll be
charged for at the next highest rate.

(e) Live Tags—Any recorded announcement
that requires the addition of live copy
spoken Dby station personnel will be charged
in accordance with the above, unless the
wordage in the recorded announcement is

reduced to permit of the addition of the
spoken tag line, without exceeding the
total wordage and/or time ordered, i.e.,

a 20 second announcement requiring the
addition of a tag line of 5 words must be
limited to 16 seconds in the recorded
portion of the announcement nor must the
complete advertising exceed 20 seconds.

16. PRESENTATION OF ADVERTISING
COPY

Advertising copy submitted to stations should
show the following information at the top of
cach page:

Client: Key:
Product: Category:
sStation: Actual Count:

Kach page should contain one announcenient
only.

17. STANDARD SCHEDULE FORM

A Schedule Iorm similar to the example
bLelow is recommended for instructing statfons
of broadcasts required.

The form is made out in triplicate, the
original and duplicate being sent to the station
and the triplicate retained by the agency.

The original serves as the Instruction Order
to the Station.

The duplicate is completed by the station and
returned to the agency, thus serving as a
Broadcast Advisory Report.

RECOMMENDED SCHEDULE FORM
(Three copies)
ADAM SMITH ADVERTISING AGENCY
rry. LTD
(reorge St., Sydney
STATION .PLEASE BROADCAST

on behalf of Client................o.

in respect of Product

Day & Date T.ength Traclk Seript
or
Sessions &
Time Desired
Time
Broadcast
Episode No.
I hereby certify
that each of the
above was
broadcast on the
date and time
stated

Material

This is our Charging
Voucher. Station please
certify and return,
Authorised by:

For and on behalf of
ADAM SMITH
ADVERTISING AGENCY
PTY. LTD.
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ADVERTISING REGULATIONS
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[Revised Advertising Regulation | con-

cerning acceptance of back-to-back

and multiple product commercials of an
advertiser.]

(a) MULTIPLE PRODUCT COMMERCIAL
OF THE ADVERTISER

A multiple product commercial referred to
in this regulation, is one in which two or more
products or services of one advertiser, are pre-
sented within the framework of a single ad-
vertisement and in which:—

(1) The products or services are so treated
in audio and video throughout the
announcement as to appear to the
viewer as a single announcement; and

(I11) The commercial is so constructed that
it cannot be divided into two or more

separate announcements; and

(111) The commercial is intended as of one
minute duration, and not of a lesser
time.

(b) INDUSTRY APPROVAL OF MULTIPLE
PRODUCT COMMERCIALS

Unless prior industry approval is obtained for
any multiple product advertising film featuring
two or more products or services of the one
advertiser to be treated as a single advertise-
ment, it shall be counted as two or more adver-
tisements (according to the number of products
or services) and charged for as such, unless
accepted as a ‘“back to back’” announcement by
any station which has published a ‘‘back to
back’” announcement rate.

For industry approval to be granted, a mul-
tiple product commercial must comply with the
requirements set out in paragraph (a) above.
Application for a preposed multiple product
commercial to hbe treated as a single adver-
tisement should he addressed to: The General
Manager, Federation of Australian Commercial
Television Staftions, Suite 404, Caltex House,
Kent Street, Sydney, accompanied by copy of
the storyboard and two copies of the script.

(c) SPONSORED SESSIONS

In sponsored sessions an advertiser is per-
mitted, if so desired, to run two separate com-
mercials back to back, in each commercial
nminute break to which he is entitled, but not

morte than this number is allowed. Each separ-
ate commercial is to advertise one product only,
but a4 specially designed multiple product com-
mercial in which the video and audio have been
integrated to allow the display of two or more
of the sponsor’'s products may be scheduled in
lieu of two separate commercials, where it has
heen approved as a single announcement pur-
suant to paragraph (b).

Where the commercial hreak is of at least 13}
minutes and more than two separate commer-
cials back to back are required, prior psrmis-
sion of the station is to be obtained, but the
combined total of all commercials for full or
part time sponsors in each commercial brealk,
shall not exceed the rate of one per half min-
ute of such break.

(d) PARTICIPATION PROGRAMS AND
STATION BREAKS

A film incorporating two separate commer-
cials back to back of the one advertiser and
totalling one minute (and not being a single
advertisement multi product commercial as de-
fined in this regulation) may only be scheduled
il arrangements have bheen made beforehand
with the station concerned.

If such arrangement is made, each of these
commercials will be regarded as a completely
separate unit and be charged for as such, un-
less accepted as a “back to back” announce-
ment by any station which has published a
“back to back’ announcement rate.

Each commerclial, used this way, is to adver-
tise one product only of the advertiser, and be
of a length that conforms to the length of
commercials listed for sale on the published
rate card of the station on which the commer-
cial is placed, with the two combhined totalling
one minute and not a lesser time.

2, BILLBOARDS: (Sponsored Sessions)

The Television Program Standards prescribed
by the Australian Broadcasting Control Board
allow the brief announcement or visual pre-
sentation of a sponsor’'s name and business at
the beginning or end of a program which s
not considered as advertising content.

TAB Rules governing the use of such bill-
boards are:—

OPENERS

(a) To be of 10seconds duration.

(b) The opening billboard can take the form
of a slide or film, and in addition to the spon-
sor's name may mention and illustrate mot
more than three of his products.
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(¢c) The name of the product to be men-
tloned without qualification or the use of adjec-
tives.

(d) Products mentloned to relate to those
nominated for product protection, unless other-
wise approved beforehand by the station con-
cerned.

(e) In the case of shared sponsorships, the
major sponsor will be entitled to the opening
billboard.

CLOSERS

(a) To be of l0seconds duration, visual and
with voice over.

(b) To be presented as a billboard slide, at
least one-third of the area of which will be
devoted to the title of the program. The bal-
ance may contain the sponsor’'s name and
mention of three of his products without quali-
fying words or use of adjectives.

(¢c) The billboard to immediately follow the
end title of the program.

(d) In the case of shared sponsorships, the
minor sponsor will be entitled to the closing
billboard and to take credit for the program
being brought to viewers on the following

weel.
(Note: Any agency desiring to submit a
sound on film closing billboard Iin lleu of

a slide wlith voice over may do so provided
the above conditions are complied with Includ-
ing that the billboard does not exceed
10seconds duration, one-third of which Is de-
voted to the program title.}

INDUSTRY APPROVAL

All statlons reserve the right io rejuct open-
ing or closing billboards which do not comply
with these Rules and suggest that scripts and
storyboards be submitted beforehand to FACTS

3. CHILDREN AND CONTRIBUTIONS TO
SAFETY

Any situations !n whjich children are to be

seen in television advertisements should be
carefully considered from the point of wview
of safety.

In particular:

(i) Children should not appear to be un-
attended in street scenes unless they are
obviously old enough to be responsible for their
own safety: should not be shown playing in the
road, unless it is clearly shown to be a play-
street or other safe area; should not be shown
stepplng carelessly off the pavement or cross-
Ing the road without due care; in busy street
scenes should be seen to use the zebra cross-
ings in crossing the road; and should other-
wise be seen in general, as pedestrians or
cyclists, to behave in accordance with the
Highway Code.

(ii) Children should not be seen leaning
dangerously out of windows or over bridges,
or climbing dangerous cliffs.

(iii) Small children should not be shown
climbing up to high shelves or reaching up
to take things from a table above their heads.

(lv) Medicines, disinfectants, antiseptics and
caustic substances must not be shown within
reach of children without close parental super-
vision, nor should children be shown using
these products in any way.

(v) Children must not be shown using
matches or any gas, paraffin, petrol, mechani-
cal or mains-powered appliance which could
lead to their suffering burns, electrical shock
or other injury.

(vi) Children must not be shown driving or
riding in ‘agricultural machines (including
tractor-drawn carts or implements.)

(vii) An open fire in a domestic scene in an
adyertisement must always have a fireguard
clearly visible if a child is included in the
scene.

4. COMPOSITE ADVERTISING:

(1) In all cases where an advertlsement used
in a sponsored or participation program or
station brealk contains a reference to any pro-
duct or service other than that of the adver-
tiser on whose behalf the advertisement Is
placed, casual rates shall apply to that adver-
tisement unless:—

(a) A declaration made by the advertiser on
whose behalf the announcement is placed
has been lodged beforehand with the
general manager of the Federation of
Australian Commercial Television Sta-
tions (Room 404, Caltex House, 167 Kent-
st. Sydney) for determination of a basis
of charging, and showing:—

(1) that no part of the cost of the
advertisement is directly or {indirect-
ly contributed to by any person, part-
nership or company other than the
advertiser, or

(ii) the basis of any direct or Indirect
contributfon to the cost of the adver-
tisement made by any person, part-
nership or company other than the
advertiser,

(b) such declaration is accompanied by the
script of the advertisement (and story-
board where avallable).

(2) The Televislon Advertising Board shall
have full and free right at any time and from
time to time, to decide the basis for charging
under the provisions of this regulation but
without affecting the generality of the fore-
going (and the right of any individual mem-
ber station to refrain from accepting the
advertisement for any reason including com-
petitive or adjacency problems), shall base
the charges on the following:—

(a) If the copy is acceptable to the Tele-
vision Advertising Board and the de-
claration shows that no part of the cost
of the advertisement is directly or in-
directly contributed by any person or

persons other than the advertiser — at
the rate of the advertiser authorising the
telecast;
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(b) 1f the declaration shows that two or
more advertisers are sharing the cost of
an advertisement directly or Indirectly,
a 124 per cent loading will be charged
to the advertiser or agency authorising
the telecast. In composite advertise-
ments used in sponsored programs, the
loading will be applied to the actual
cost of the composite commercial or com-
mercials within that program.

(c) In the case of stations employing the
monetary discount system the total load-
ing is not taken into account In assessing
gross expenditure but Is subject to normal
rebate and surcharge conditions.

5. FILM CREDITS:

Stations will not accept film commercials
containing symbols or credits of any film pro-
duction company.

6. FILM TRAILERS

Film trailers placed as advertisements for
cinema companies adverlising forthcoming
cinema attractions must be endorsed with the
approval of the Commonwealth Film Censor
befora being placed with stations for telecast.

7. FINANCIAL ADVERTISING:
(APPLICABLE TO STATES IN WHICH
THE NEW COMPANIES ACT 1961

APPLIES)

(a) All financial advertisements within the
meaning nt Section 40 of the Companies
Act 1961 offering or calling attention to
any offer or intended offer of shares in
or debentures of a corporation or pro-
posed corporation to the public for
subscription or purchase shall be accom-
panied by a certificate signed by two
directors of the corporation on whose
behalf the advertisement is to be inserted,
certifying that the properties will not be
deemed to be a prospectus.

(b) The certificate is to be attached to omne
copy of the script by gumming to the
first page thereof. As this script copy
is for record purposes it will be addi-
tional to the number of copies normally

required,

(c) The certificate shall be in the following
form:
To (name of television station)
We being ........... (name) ..o of ..... e
(address)

Do hereby certify
(a) that each one of us is a director
(03 OO (name of company)

(b) that the advertisement proposed to
be placed by the company on the
{elevision station named above (a

(d

~

By
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copy of the script of which adver-
fisement is hereunto annexed by the
Key Number ..o {s an
advertisement that will not be
deemed to be a prospectus by virtue
of Section 40 Subsection (1) of the
Companies Act 1961).

Dated this .............. day of

Signed by the said . .

In the presence of

Supplies of certificates are available
from any member station or from
FACTS.

IMPORTED FILM COMMERCIALS:

direction of the Postmaster-General, no

imported television advertisement may be
transmitted by any television station. The
Australian Broadcasting Control Board has

ruled
(1)

(2)

(3)

(a

-~

(b)

in this respect that:—

An imported advertisement iz one which
has been produced in any country other
than Australia. No part of the pictorial
matter or sound of such advertisement
may be televised by Australian commer-
cial television stations.

An advertisement which is produced in
Australia may include:—

(a) A proportion of pictorial matter (ex-
cluding animation) obtained outsfde
Australia only if it portrays persons,
places, or events which cannot be
photographed in Australia; and

(b) A proportion of sound recorded out-
side Australia only if it consists of
the voices of personalities, or the
sounds associated with places or
events which cannot be recorded or
otherwise created in Australia; pro-
vided that in each case not more
than 20pc of the stated duration of
the advertisement Is occupied by the
matter obtalned outside Australla,
and that the production of the adver-
tisement in the form in which It Is
televised has been undertaken Ib
Austraila.

The Board's rules are not intended to
prevent the wuse in advertisements of
films of overseas scenes produced by and
obtained from Australian film producers.

9. MASTER ORDERS:

Application for the Issuing of a Com-
missionable Master Order shall be made
to the Television Advertising Board,
Suite 404, Caltex House, Sydney by certi-
ficate signed by a director or public
officer of the company seeking the Master
Order,

For the purpose of these Regulations a
Commissionable Master Order shall be
deemed to be one in respect of which—

(1) The advertising principal is the
registered proprietor of two or more
brands being advertised; or

(2) The advertising principal whilst
not the registered proprietor sup-
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plies satisfactory evidence that tha
products or brands being advertised
have a common ownership: or

(3) The advertising principal certified
in writing that he holds directly
or indirectly shares to which are
attached more than half the voting
power in the company or holds
directly or indirectly a controlling
interest in firms owning the brands

for which advertising is being
placed; or
(4) The advertising principal ix the

registered proprietor of Australian
rights to the brands to be advertlsed
and is able to furnish satisfactory
evidence that:—

(i) All the component parts of the
product or products the subject
of the brand are wholly manu-
factured and the product is or
the products are assembled by
the advertiser within the Com-
monwealth of Australia; and

(ii) He is defraying entirely the cost
of the advertising; or

(ifi) The advertising is being carried
out on behalf of a department
of the Government of the Com-
monwealth of Australia or a
statutory or other body, com-
pany, governmental agency, or-
ganisation or bureau, the ad-
vertising for which 1is at the
time of placing the advertising,
ordered by or through the Com-
monwealth advertising division
and/or is advertising on behalf
of such departments, bodles,
agencies, companies, organi-
sations or bureaux as the Tele-
vision Advertising Board may

from time to time determine,
should be considered to be
Commonwealth of Australia

Government advertising: and

(Iv) The agent giving the order for
advertising discloses the prin-
cipal for whom the advertising

is belng carried out and the
names of the other agents
carrying out such advertising

at the same time specifying the
products or brands for which
each agent Is carrying out the
advertising; and

{v) The television station accepting
the order for advertising accepts
the same as a “Commissionable
Master Order”.

(c) A Commissionable Master Order may be
operated on by more than one agent
subject to the provisions of sub-para-
graph (b) (iv) above being carried out.

{d) (i) The agent signing the Master Order
shall be responsible to the tele-
vision station which accepts the
Master Order only for the adver-
tisement in respect of the products
or brands for which he is shown
on the Master Order as the adver-
tising agent.

(11} Each other accredited agent
named in the Master Order shall
be responsible to the television sta-
tion which accepts the Master Order
for all advertising in respect of the
product or brands for which he is
shown on the Order ag the adver-
tising agent, although he has not
signed the Master Order, and for
that purpose such agent shall be
deemed to have appointed the agent
signing the Master Order as his
agent before so doing.

(ili) The agent signing the Master
Order shall be responsible to the
television station for all rate ad-
justments payable in respect of the
whole or any part of the Master
Order under the advertising con-
tract with the television station.

(iv) Subject to the last preceding sub-
clause it shall not be a term or
condition of the Master Order that
the agent signing the same shall
be liable for the payment of any
advertising in respect of which any
other agent liable under the Mas-
ter Order shall hereunder be pri-
marily responsible.

10. MEDICAL ADVERTISING:

Section 100 of the IBroadcasting and Tele-
vision Act prescribes that a licensee shall not
broadcast an advertisement relating to a
medicine unless the text of the proposed ad-
vertisement has been approved by the Director
General of Health.

Notes for those who prepare medical adver-
tisements have been prepared by the Director
General of Health and are incorporated in the
Book of Television Program Standards issued
by the Australian Broadcasting Control Board.

Tt is essential for the acceptance of any
medical commercial for television that the
television station be provided with a statement
indicating that the approval of the Director
General of Health has been obtained and the
date of approval. It will be sufficient if thls
information Is endorsed on the accompanying
script.

11. NOMINATION OF PRODUCTS:
(Sponsored Sessions)

See protection against adjacent competltive
advertising. :

12. PERSONAL PRODUCT ADVERTISING:

(a) The Program Standards issued by the
Australian Broadcasting Control Board
prescribe that great discretion and care
should be applied in the acceptance
and presentation of personal products,
some of which may be considered un-
suitable for inclusion in programs which
may be viewed In the family circle,

(b) The Standards malce special reference
to advertising on Sundays when advertise-
ments relating to medicines and medical
or {oilet preparations should be kept
strictly within the bounds of good taste,
and demeonstrations of goods and ser-
vices relating to personal hygiene, under-
clothing and the like should be avoided

The Control Board has queried film
commercials for brassieres basing objec-
tions not only on ‘“the occasional stark
realism of the video content but also on
the uninhibited nature of the audio con-
tent’”’. Stations believe that advertising
of this npature complained of by the
Board would mnot be objected to if it
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was only scheduled in adult

periods.

program

(c) Stations collectively do not lightly talke
action to modify commercials after they
have been prepared, because of the addi-
tional expense Involved on the agency
and advertiser. It {s suggested there-
fore that scripts and storyboards of any
intended advertising for a personal pro-
duct as defined hereunder, be cleared
with TTACTS before proceeding to finality.
This suggestion is made in order to pro-
vide a safeguard to an agency in the
avoidance of expense in the future.

1d) The following incorporates comments
prepared by the Natjonal Assoclation of
Broadcasters in the TUSA described as
‘‘common sense guideposts’” to the making
of personal product commercials have been
adopted by the TAB viz:—

PERSONAL PRODUCT ADVERTISING

The NAB Code Review Board of USA, In f{ts
report on personal product commercials, offers
a serles of ‘‘common sense guldeposts, each
formulated In unanimous agreement’’.

It also notes: ‘Of course, they cannot cover
every commercial technique. The committee
recognises the need for flexibility in {ts analyses
and recommendations.” Product-by-product,
they are:

LAXATIVES

Avoid: Techniques which over-dramatise the
discomfort of omne requirlng a laxative; which
emphasise the speed or efliclency of the laxa-
tive; which duplicate the mechanics of elim-
inatfon by charts or props.

Seek: Techniques which demonstrate the
pleasant after eoffects of the product, and
dramatic settings connected with places other
than the family bathroom.

DEODORANTS

Avoid: Graphic words like ‘sweat” and
“odor’’; camera shots which show the armpit
or the actual application of the deodorant;
those which demonstrate the deleterious effects
of perspiration on clothing settings connected
with unpleasant odors.

Seek: Clinlcal words like ‘‘perspiration’;
visual devices like the ‘silhouette’” technique
which lends an impersonal air; technigues
which imply cleanliness and good grooming

after use of the product.
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DEPILATORIES

(ncluding body lotions, women's
tric shavers).

Avoid: Wording or camera shots which de-
pict axillary or body halr as ‘'unsightly or
bristly’’; camera emphasis on the armpit area;
scenes which show the actual process of halr
removal from legs or face; settings or costum-
ing over-emphasising sexual attraction.

Seek: Situations, settings and descriptions
which dwell on high fashion or good grooming;
which are assoclated with the purchase or after
effects of the product.

razors, elec-

TOILET TISSUE

This category seems the most “sensitive”’ of
the six product categories In the study. With
rare exceptlon most television advertising for
toilet tissue was found to be in excellent taste
undoubtedly because of the need of special
decorum and delicacy in treatlng the product.

Avoid: More blunt
such as ‘'toilet paper”.

Direct descriptions and demonstrations of its
softness, strength or tearing qualities; settings
associated with its actual use.

Seek: Techniques which have a fantasy or
flctional air; settings assoclated with the pur-
chase or storage of the product; devices which
describe or compare the tissue indirectly.

terms for the product

CORN AND CALLOUS REMEDIES

(Including athlete's foot preparations and foot
powders).

Avoid: Words like “itching’” and “burning”;
visual dramatisations of foot discomfort; pre-
sentations of product in use,

Seelc: Means of demonstration by comparison
and techniques which show the product as an
adjunct to good grooming or well-being,

FOUNDATION GARMENTS

Problems of taste in the five preceding cate-
gories have centred on techniques which might
tend to disgust or repel the viewer. Com-
mercials for foundation garments, bras and
girdles, because of their real or implied asso-
ciation with sex, can create problems of offence
to propriety or decency., The committee em-
phasises the need for special care on the part
of the advertiser in creating the commercial,
and great caution on the part of the broad-
caster in scheduling it.

Avoid: The use of “live’” models unless fully
clothed; copy appeals or camera shots emphas-
ising sexual allurement, copy appeals to teen-
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agers; demonstration with the human hand;

overuse of close-ups.

Seek: Copy appeals of style and fashion, the
use of ‘‘dummies” or visual devices like the
‘‘ectoplasm” technigue which demonstrate the
garment rather than the body.

13. PLACEMENT OF COMMERCIALS:

Commercial announcements telecast In the
specified session for the sponsor will be placed
within the opening and closing announcements
of the program, and the station Is the sole
arbiter of the placing of commercial announce-
ments.

14. POLITICAL ANNOUNCEMENTS:

Section 117 of the Broadcasting and Tele-
vision Act prescribes that the television licensee
shall cause to be announced the true name of
every speaker who delivers an address or state-
ment relating to a political subject or current
affairs,

If the speaker is not the author of the
address or statement, the name of the author
shall be included in the announcement.

1f the address is delivered or the statement
is made on behalf of a political party, the
name of the party shall be included In the
announcement,

The announcement shall be made after the
address or statement if it contains 100 words
or less, or before and after the address or
atatement if it contalns more than 100 words.

The Television Advertising Board has pre-
scribed as an advertising Regulation that the
time taken by any such statutory announce-
ment is to be counted as part of any booked
announcement or statement and that the total
time taken Is liable to be pald for by the
placing person or agency.

15. PROTECTION AGAINST ADJACENT

COMPETITIVE ADVERTISING: (Spon-
sored Sessions)
(a) Aproximately 15minutes’ protectlon

against competitive advertising will extend only
to any product advertised within a sponsored
program which has been Included in the lat
of products nominated in writing to the station
concerned and accepted by the station, viz.:—

(1) Three products for & sponsorship or share
amounting to a quarter hour or 20min-
utes;

(ii) five products for a half-hour;
(iii) eight producis for an hour.

(b) An advertiser will not be precluded from
advertising products in the sponsored session
other than those nominated, provided the per-
mlission of the station is first obtained. This
would be granted provided competitive pro-
ducts had not been nominated either side

preventing application of the approximate
15minutes’ separation. (“Approximate’ is men-
tioned because the positioning of commercials
is subject to the breaks in the imported fllms
for this purpose.)

(¢) An advertiser who wishes to change the
designation of protected products will be re-
quired to give three weeks' written notlce to
the station, and this change is subject to accept-
ance by the station.

(d) The opening and closing billboards may
mention up to three of the products nomlnated
by the sponsor for the program covered by the
billhoard,

(e) The approximate 15 minutes protection
is not guaranteed to apply for or against ad-
vertising in adjacent periods occupied by day-
time strip programs (where there is no regular
sponsorship on a continuing daily basis); retalil
sponsored programs (because of the varying
items advertised from program to program);
programs of indeterminate length and to non

regularly recurring sports, specials, special
events and newstype programs,
A non regularly recurring program is that

which is not scheduled

weekly basis

on a weekly or bi

16. STATUTORY TAGS:

‘Where any legislation prescribes for words
to be incorporated in any announcement, the
total time involved by the announcement and
any such statutory ‘tag’ is to be counted and

charged for. (See 14 — Political Announce-
ments).
17. THERAPEUTIC CLAIMS IN ADVER-

TISING RELATIVE TO ANIMAL AND
VEGETABLE FATS:

As advised by circular dated 4th August,
1964, scripts, storyboard or film of any pro-
posed advertising In whlch a therapeutic bene-
fit is claimed for animal and vegetable fats
(eg: vegetable oils, margarine, dairy products)
should be forwarded to this office for clearance

before being scheduled on any television
station.

Nothing in this regulation is intended to
alter the statutory requirements for adver-

tisements relating to medicine to be approved
beforehand by the Director-General of Health,
and if any of the substances referred to con-
stitutes a medicine, such approval is necessary,
and no clearance is required by FACTS.

(In such instances, it
acceptance of any medical commercial for
television, that the television station be pro-
vided with a statement indicating that the
approval of the Director-General of Health
has been obtained and the date of approval.
It will be sufficlent if this information fs
endorsed on the accompanying script.)

is essentlal for the

Where however the advertisement relates to
animal and vegetable fats used as foodstuffs,
and a therapeutic benefit (or such words used
as poly-saturated, cholesterol, heart disease,
artery disease, or clalming medical backing)
is clalmed, clearance beforehand through this
office is required.
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FACTS CIGARETTE ADVERTISING STANDARDS

Following is a voluntary nine-point code of cigarette advertising standards, drawn
up by the Federation of Australian Commercial Television Stations and effective from
January 1, 1966.

Cigarette advertising must not be aimed
at any non-smoker but must be intended to
effect a change of brand among smolkers.

Principal characters shown smoking cigar-
ettes in any advertisement should not bhe
under 25 years of age.

No clgarette advertising may be placed on
television in children's programs or immedi-
ately before or after such programs.

No family scenes of father and/or mother
smoking cigarettes in front of children may
be shown,

No advertising for cigarettes may appear
contalning testimonials from persons who
have special appeal to young people.

No advertising may claim special health
properties for or reduction of any Ingredi-

ent from smoke of any cigarette unless
backed by scientific authority.

Cigarette advertising may use attractive,
healthy looking models, or illustrations or
drawings of persons who appear to be
attractive and healthy, provided that there
{s no suggestion that their attractive
appearance or good health is due to cigar-
ette smoking.

Advertisements shall not show well-known
past or present athletes or sportsmen smok-
ing cigarettes, nor anyone who has just
participated in physical activity requiring
stamina or athletic conditioning beyond that
of normal recreation.

Cigarette advertising must not show or
imply habitual or excessive smoking.
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TELEVISION PROGRAM STANDARDS

Drawn up by the Broadcasting Control Board and in force as from July 1, 1956,

[Including revised advertising and adver-
tising time standards, effective January
29, 1967. New provisions and regulations
cover paras 34-47 inclusive.l

INTRODUCTORY

1. The primary obligation of licensees of com-
mercial television stations, In accordance wlith
the general conditions of licences conveyed to
them by the Postmaster-General on behalf of
the Government, and accepted by them, Is to
provide programs, and to supervise the tele-
vising of programs from their stations so as
to comply in all respects with such standards
as the Australian Broadcasting Control Board
determines. This document has therefore been
prepared, after consultation with licensees and
other interested bodies, for the purpose of
setting out In a convenient form a statement
of general program standards to be observed
by licensees. In Its preparation the Board has
been greatly assisted by similar statements or
standards or ‘‘Codes’” prepared in other coun-
tries, particularly the United Kingdom and
the United States of America.

2, Wherever televislon has been established
it has exerted a very powerful influence on the
community, adults and children alike. As a
medium for entertainment, information and
education it reaches a great number of persons
of all ages, of all educational backgrounds,
and of many religious faiths, in the privacy
of their homes. Responsibility for the select{on
of programs to be seen and heard in each
home must to some extent lle with the viewer;
but it is reasonable for the viewer to assume
that the programs offered will reach standards
which have been determined having regard
both to the nature of the medium and the
obligation to use it In the Dbest interests of the
Australian community. It s therefore the
responsibility of licensees to ensure that pro-
grams which fail to reach those standards
are not broadcast,

3. Much of what follows is necessarily of a
negative nature and may indeed he regarded
as almost a self-evident application of the
over-riding obligation of licensees to avolid
those errors of taste which can cause offence
to sections of the public or be harmful to the
young people who will make up a large part
of the television audience; but the need for
a clear statement of program standards has
been demonstrated by the experjence of other
countries, Compliance with these standards is
the least that licensees can do in the fulfilment
of thelir respongibilities. Television can be an
instrument of really significant importance in
the life of the nation. Negative regulations
may eliminate abuses; only the goodwill and
high purpose of those who actually operate
the stations and plan the programs can ensure
that televigsion will be used constructively for
the welfare of the community. This respon-
sibllity will be discharged only by constant
vigilance and effort, in order both to avoid
possibilities of abuse of the great medium, and
what is more important, to secure and main-
tain the positive standards of value in television
programs to which the Royal Commission on
Television referred. In this way the great
opportunities which television presents will be
achieved. This applies particularly to programs
for young people. It is therefore not sufficient
that these standards should be regarded as a
formal set of rules to be complied with to
the letter: they must also be regarded as a
practical guide to licensees and be applied in
the spirlt which this paragraph has endeav-
oured to Indicate.

4. It should be appreciated that the Board
will be anxious to provide opportunities to
licensees and other interested bodies for con-
sultation and discussion with a view to ensuring
constant review of these Standards In the
light of developments, with the object of
securing what the Broadcasting Act describes
as adequate and comprehensive programs to
serve the best interests of the general public.
tn these discussions the Board expects to have
the benefit also of the assistance and advice
of its Advisory Committees on certain aspects
of programs. .

5. It should also be understood that these
Standards are not intended to prevent the
televising in good faith, at appropriate times,
and in appropriate circumstances of -~

(a) genuine works of artistic or
merit; or

(b) serious presentation of moral and social
issues.

Such programs are , indeed, to be encouraged,
so long as due warning of the mature of the
program is given, where necessary, both in
advance publicity and at its commencement

literary

GENERAL PROGRAM STANDARDS

6, Fundamentally thcse Standards requlre the
ohservance in television programs of —

Ordinary pgood taste and common sense;
respect for the individual opinlons of the pub-
ltc; proper regard for tlie special needs of
children; and respect for the law and social
jnstitutions.

7. In the presentation of television programs,
certain Dbasic requirements must always be
ohserved. They are —

No program may contain any matter which
is—blasphemous, Indecent, obscene, vulgar cor
suggestive or of doubtful propriety; or llkely
to encourage crime or public disorder,

Likely to be injurious to community well-
helng or morality; or contrary to law.

Or undesirable In the public interest hecause
it includes matter of the same general nature
as that referred (o fu the preceding para-
sraphs.

To preserve decency and decorum. In produc-
tion, and so avoid embarrassment or offence
to viewers at home; the presentation of all
performers must he within the bounds of pro-
priety.

Special care must bhe taken as regards cos-
tuming, movements of dancers and others, and
selection of camera angles.

Programs which contain matter that is not
generally suitable for viewing by children must
1ot be broadcast at times when large numbers
of children are Ilikely to have access to tele-
vision recelvers (see paragraphs 10 to 16},

8. Thie following particular applications of
the preceding standards refer to a number of
aspects of programs on which great care is
needed in production:

(a) No program should contain matter which,
it imitated, ~ould be harmtful to the well-being
of individuals or of the community; this in-
cludes such sequences as those which —

Demonstrate any techniques of crime In
such a way as to invite imitation: are likely to
incite any person to crime, violence, or anti-
social behavlour; deride or otherwise discredit
the law and its enforcement, or gignificant
social institutions; or display in detail any
form of violence or brutality.

(b) Dramatic productions should not simulate
the presentation of news or special events In
such a way as to mislead or alarm viewers.

(c) While the serious presentation of rellgious
issues is to be encouraged, attacks on any
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established religious faiths or bheliefs should
not be permitted.

(d) Any program which includes a portrayal
ot religious rites should ensure the accurate pre-
sentation of those rites and correct and digni-
fied treatment of the religious dignitaries and
officers in their various callings.

(e) Respect should be maintained for the
sanctity of marriage and the importance of the
home. Divorce should mnot he treated casually
or as a convenlent solution to marital problems.

(f) The use of intoxicating liquor should not
be displayed prominently in programs, and
should generally be avoided except when ne-
cessary for the development of plot or charac-
terization.

(g) The portrayal of, or reference to, drunken.
ness and addiction to drugs or narcotics should
he limited to the needs of the plot or charac-
terlzation and not presented as desirable.

(h) Reference to mental or physical afflic-
tions should be treated with great care, to
avoid offence to sufferers of similar ailments.

(I) While certain forms of gambling may form
an accepted part ot the social structure, it is
undesirable to transmit scenes or sequences
which unduly emphasize betting or might tend
directly to promote interest In gambling.

[&B) The presentation of superstitious or
pseudo-scientific bellefs assoclated with the
foretelling of the future is not desirable, except
as required for development of plot, when it
must be treated with discretion.

(k) Reference to sex relatlons should be
treated with discretion; reference to illicit sex
relations should bae avoided where possible, and
should on no account be presented as commend-
able.

(1) The presentation of cruelty, greed, selfish-
ness, unfair exploitation of others, and similar
unworthy motivations should mot he made in a
rfavorable light.

(m) The condoning of crime and the treat-
ment of the commission of crime In a frivolous,
cynical, or callous manner should not be per-
mitted.

{(n) The dellberate use of horror for its own
sake, and sound or visual effects likely to cause
unnecessary alarm should not bhe permitted.

9. The use of correct English in all programs
Is important; but appropriate Idiom and col-
loqulalism may be employed sparingly when
necessary for speclal characterlzation.

Care should be taken to avoid the use of
objectional words or words which though
originally acceptable have acquired undesir-
able or offensive implications,

SPECIAL PROVISIONS FOR FAMILY
AND CHILDREN'S PROGRAMS

10. At certain times of day, particularly in
the late afternoon and early evening, and dur-
ing week-ends and holidays, the television
audlence is likely to contain large numbers of
children and young people.

Programs to be televised at these times
should therefore be wholly suitable for view-
ing by children though not necessarily directed
exclusively to them. There are special problems
to be faced and special responsibllities to be
discharged in the production and presentation
of programs during these periods,

These arise mainly from the overriding con-
sideration that children are very vulnerable
to the impact of television. The child's edu-
cation and training receive very close super-
vision, both by his parents and by the State, so
that by the time he reaches maturity he may
be able to fit into the complex adult world
with a minfmum of difficulty. To achleve this
goal, the child must gradually acquire a sound
standard of values, self-discipline, and an
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appreciation of adult responsibilities. In the
course of his development he is brought into
gradual contact with the good and not-so-good
aspects of life, so that the training he has
received will enable him to cope with the
various experiences he will encounter. Just as
a good parent would not expose his child to an
aspect of life for which the child is not
equipped, so the television broadcaster must
allow for the likely composition of his audience
at these times of day. At the same time it
must be remembered that during these periods
there are great opportunities for good In
television, in enlarging the horizons of children
and in cementing family ties and assoclations.
1t {s earnestly hoped that television stations
will make the most of these opportunitles.

11. It is therefore necessary to make speclal
provisions in these Standards In respect of
programs to he televised between 4.30-7.30pm
weelt days, and at any time before 7.30pm on
Saturday and Sunday. Programs to be televlsed
during these times must be of one or other of
the following classes and must comply in all
respects with the relevant standards applicable
to these classes:

(a) Family programs, which are suitable for

viewing by persons of all ages, and which

will not prrduce any undesirable effects on
children:

(b) Children's programs, which are speclially

deslgned for children in various age groups.

As large numbers of young persons are likely
to be vlewing television programs on public
holidays and during other holiday periods it is
important that care be exercised in the selec-
tion of programs for transmission at any time
before 7.30pm on all such days.

12, I'amlly Programs.—These must be selected
and presented wlth great care.

Tt {s imperative that parents feel secure in
allowing children to see these programa without
supervision, and that family groups of all ages
may view them with complete confidence. To
ensure that this objective Is achieved, it is
necegsary for the foregoing general standards
to be scrupulously observed, and in addition for
the following special provisions to be complied
with:

(a) The selection of subject-matter and treat-
ment of themes should be wholesome and fresh
in outloolk. On no account should the more
sordid aspects of life be presented In such a
way that they appear to play a greater part
fn life than they actually do.

(b) The followlng in particular should be
avoided:

Torture or suggestion of torture; horror
or undue suspense; the use of the super-
natural or superstition so as to arouse anxiety
or fear; or other matter likely to lead to
undesirable emotional disturbances in chil-
dren (e.g., hysterla and nightmares).

(c) Dramatic action should not be over-accen-
tuated, particularly by suggestions of excessive
violence, Morbid sound effects intended to
anticipate or simulate death or injury should
tiot be used.

(d) Particular attention should be pald to the
treatment of child or animal characters, as
children’'s imaginations can be readily over-
stimulated by suggestions of ill-treatment of
such characters.

(e) Chlldren readily imitate speech and pro-
nunciations heard In sound broadcasting and
television programs. They should be encouraged
in the art of correct speech and pronunciations,
and slang and incorrect English should be
avolded, except when necessary for character-
fzation, when a minimum amount of appro-
priate vernacular may be employed.

The provisions of this paragruph do not

prevent the presentation of normal sporting
fixtures or news bulletins.
13. Children’s programs should be super-

vised by a person who is specially qualified for
this type of work and who would be directly
responsgible for the meticulous supervision neces-
sary in the preparation and presentation of all
such programs.
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14. Programs specially directed to children
must comply not only wlith the general
standards and the standards for family
programs, but also with the following speclal
standards:—

(a) All scripts must be carefully written,
having in mind the needs of the particular age
groups for which the programs are intended:

(b) AIll storles must reflect respect for law
and order, adult authority, good morals and
clean living. The theme must stress the import-
ance of mutual respect of one man for
another, and should emphasize the desirabllity
of fair play and houorable behavior, Coward-
ice, malice, deceit, selfishness angd dlsrespect
tor law must be avoided in the dellneation
of any character presented in the light of
a hero.

(c) In programs in which children appear as
artists, particular atfentfon should be directed
to avoiding the possibility of encouraging pre-
coelty in such children, who may be tempted
to ‘“show off’” in front of the studio or home
audlence.

(d) Contests and offers which encourage
chlldren to enter strange places and to conversa
with strangers for any purpose present a
deflnite element of danger to children and
should be avoided.

15. It is recommended that there be
lar sessions feor children designed—

(a) To impart a broader knowledge of the
history and potentialities of our country and
of «current affalrs;

(b) To foster an appreciation of such cultural
pursuits as music, painting, ballet, the theatre
and literature.

(c) To encourage interest and active partlei-
pation in simple scientific Investigations such
as hotanical, geological and other pursults;
and

(d) By the use of the great examples from
the Bible, and from history, blography and lit-
erature, to impart a real appreciation of the
spiritual values and of the qualities of cour-
age, honour and integrity which are essential

regu-

to the full development of the individual,
and of national greatness.
1t is further recommended that programs

be designed to cater for children's propen-
sities for sport and for hobbies such as
handicrafts and the care of animals.

16. Programs Unsuitable for Adolescents.
Certain types of programs, either Dbecause
of their themes or the method of treatment
of the themes, may tend to produce in adoles-
cents a false or distorted view of life.

These programs, because they deal with
certain types of social and domestic problems,
some aspects of ecrime, or other themes which
are suitable only for persons of more mature
judgment, should not be televised before 8.30
p.m.

FILMS USED IN TELEVISION

17. 1t is the respousibility ot the Common-
wealth IFilm Ceungorship Board to examine all
films jmported into Australia.

In consequence of arrangements made with
the Chief Film Censor, all imported films (and
such other films and types of films as may be
mpecified from time to time) will be classifiea
for use in televigion in accordance with the
relevant provisions of these Standarda.

The classifications to be applied will be
as follows:—

(a) Unrestricted for  television. (Symbol
‘G') s

(b) Not suitable for children, (Symbol
‘A');

(c) Suitable only for adults®. (Symbol ‘AO");

td) Not suitahble ftor television.

Programs classified as ‘‘Not suitable for
children’” (‘A’) are those which do not comply
with the special standards for family and
children’s programs, and must not be tele-
vised during periods to which those standaras
apply. Programs classified as Suitable only for
adults (‘AO’) are those to which reference is
made in paragraph 16.

*These films may be televised only after
£.30pm, and between lpm-3pm on school days.

TELEVISING OF RELIGIOUS MATTER

18, Kection 103 of the Rroadcasting and
Television Act 1942-1967 provides that—

A licensee shall televise from his
station divine worship or other matter of a
religious nature during such periods as the
Board determines and, if the Board so directs,
shall do so without charge.

19. The following principles should be applied
In the allocating of time for the televising
of religlous matter (other than sponsored
religious matter) —

(a) Time should be allocated for the tele-
vising of matter of a religious nature to the
extent of at least one per cent, of the normal
weekly hours of service, with a minimum of 30
minutes each week, to be scheduled either as
a complete unit occupying the whole time
allocated; or as a series of programs on onhe
or more days of the week, with a minimum of
5 minutes “nr each program;

(b) Station time as allocated shall be pro-
vided, free of charge, to the Church or rellgious
body concerned, but reasonable charges may
e made to cover costs other than those of
a program presented in, and using the normal
facilittes of, a studio under the control of
the liecensee,

(c) Time should be allocated among the
various Churches and denominations as far as
practicable in proportion to the number of ad-
herents to each denomlaation in the area
served by the station as shown in the latest
Censgus; such arrangements should be made
by mutual agreement between the licensees
and representatives of the Churches and
denominations and should have regard to the
sultability for televising of the services or
other religious matter proposed to be televised.

(d) Rellgious programs should be presented
only by responsible persons or bodies, and
should not contaln statements ridiculing any
form of religlous belief.

TELEVISING OF POLITICAL MATTER

20. Secttons 116 and 117 of the Broadcast-
ing and Television Aect 1942-1967 provide
.1 relation to comimercial television stations,
that:—

116.—(2) . . . a licensee shall not . . .
televise a dramatisation of any political matter
which js then current or was current at any
time during the last five preceding years.

(3) If, during an election period, a Ilicensee

. televises election matter, he shall afford
reasonable opportunities for the . . . televising
of election matter to all political partles
contesting the election, being parties which
were represented in either House of the
Parllament for which the election is being
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held at the time of its last meeting before
the election period.

(4) . . . a licensee shall not, at any time
between the end of an electlon period and
the close of the poil en the day on which

the election is held teloevise election
matter,

(5) Nothing in this section requires a
licensee to . . . televise any matter free cf
charge

(6) In this sectlon—"oelection’”” means an
election of a member or members of either
Housa of the Parliament of the Commonwealth
or of a State; ‘‘election matter’” means matter
of any of the following kinds, namely:—

(a) Matter commenting on, or soliciting votes
for a candidate at an election:

(b) Matter commenting on, or
support of, a political party to
candldate at an election belongs;

(¢c) Matter commenting on, stating or in-
dicating any of the issues being submitted to
the electors at an election or any part of
the pollcy of a candidate at an election or of
the political party to which such a candlidate
helongs: and

(d) Matter referring to meetings held or to
be held in connection with an electlon.

‘“Election period’”” means the period com-
mencing on the day of the issue of the writ
or writs for an election and ending at mid-

advocating
which a

night on the Wednesday next preceding the
day of the poll,
117.—(1) . . . the licensee concerned .

shall cause to be announced the true name
of every speaker who, either in person or
by means of a sound recording device, delivers
an address or makes a statement relatlng to
a political subject or current affairs for .
televising.

(2) If the speaker is not the author of the
address or statement, the name of the author
shall be included in the announcement.

(3) It the address is delivered or the state-
ment is made on behalf of a political party,
the name of the party shall be included in
the announcement.

(4) The announcement shall be made after
thie address or statement if it contains one
lhhundred words or less or before and after
thie address or statement if it contains more
than one hundred words,

(8). . . the licensee shall keep a
record of the name, address and occupation
of the author of each such address or state-
ment and shall furnish te the Board any
particulars of the record which the Board by
notice in writilng requires.

20A. After consultation with the Attorney-
General’s Department, the Board has prepared
the following explanation of the expression
‘“‘dramatisation of polltical matter” for the
guidance of licensees of bothh bhroadcasting and
television stations:—

The expression “Dramatisation of political
matter”’ includes any method of presentatlon or
production of broadcast or television material
dealing with a subject of a political nature
which involves or includes:

(a) a representation by means of characters
(whether named or not, and whether presented
visually, by still or animated cartoon or plcture
or otherwise, or aurally, or visually and aurally)
of a past or imaginary event, speech or conver-
sation, whether the characters portrayed are
real or imaginary people;

(b) any statement, address, or dlalogue con-
taining simulated volces.

The expression does not, however, include any
visual or aural presentation of dialogue or
discussion between actual persons mnot pur-
porting to represent other persons, or the use
of quotations or of factual pictures.

The Board, in providing this explanation,
does not purport to glve an authoritative ruling
on the interpretation of the Act; such a
rullng could only be given by a Court in the
light of the actual facts of a particular pre-
sentation.
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PROGRAMS CONTAINING MATTERS
OF A MEDICAL NATURE

21. Sectlon 122 of the Broadcasting and
Television Act 1942-1967 provides that a
licensee shall not televise a talk on a medlcal
subject wunless the text of the matter has
been approved in writing by the Director-
General of Health, or by a medical offlcer in
a State to whom the Director-General has
delegated this power, or, on appeal to the
Postmaster-General as provided In the Act, by
the Postmaster-General. The Director-General
of Health has issued notes for the guidance
of persons concerned with the preparatlon of
such matter for television purposes.

NEWS AND NEWSREEL PROGRAMS

22. A station which undertakes to provide
a news or newsreel service should observe the
following principles:—

(a) News should be presented accurately and
impartially.

(b) Each news session should be well-balanced
aud- reasonably comprehensive;

(¢) Commentary and analysis
clearly distinguished from news;

(d) Good taste should guide the selection and
presentation of news. Morbid, sensational, or
alarming details not essential to factual re-
porting, especially in connection with stories
of crime or sex, should be avoided. News
should be televised in such a manner as to
avoid panic and wunnecessary alarm:

(e) Pictorial representation of news should be
carefully selected to ensure falrness, and should
not be misleading or sensational;

(f) No advertising matter should be offered
as news, or included in the contents of a
news program or newsreel

should be

This does not prevent the televiging of
short advertisements during mnatural breaks
between recognised sections of a news Dpro-

gram;: but no adwvertisement in the form of a
“story’’, or which could be mistaken by viewers
for a news item, should be accepted.

TELEVISING OF SPORTING EVENTS

23. Section 115 of the Broadcasting and
Television Act 1942-1967 provides that:—

The holder of a llcence for a commercial
television station shall not televise, elither
dlrectly or by means of any recordlng, fllm
or other material or device or otherwise,
the whole or a part of a sportlng event or
other entertailnment held in Australia, after
the commencement of this section, in a place
to which a charge is made for admission, if
the images of the sporting event or other
entertainmeiit originate from the use of equip-
ment outside that place.

The following rules should also be observed
[n relation to the televising of sporting
evente:—

(a) All State or local laws concerning des-
criptions of, or the publication of information
relating to, sporting events should also be
ob=erved;

(b) Information concerning betting or betting
odds, including totalisator dividends, in respect
of any race meeting (including a trotting
meeting) should not be televised at any time

WA americanradiohistory com


www.americanradiohistory.com

454 Television Program Standards

prior to the conclusion of the last event on the
program of that meeting, unless the televising
of such information at an earller time is ex-
pressly permitted by the law of the State in
which the television station is situated, and
then only the type of betting information
specified by the State Law may be televised;
(c) Advertisements soliciting business con-
cerning forecasts of results of sporting events
should not be televised. This rule does not
prevent the televising of programs containing
forecasts and summaries of sporting evernts.

TRANSMISSION OF TELEPHONE
CONVERSATIONS

24. ''he privacy ol telephone conversations
is protected by the telephone regulations
made under the l’ost and Telegraph Act 1901-
1966, and such conversations, whether on
wire or radio circults or both, may not be
fnciuded {n any television program unless,
In special circumstances, permission has been
grauted by the Board Iin consultation with
the Postmaster-General's Department and the
concurrence of all parties to the conversation
has been obtalned.

TRANSMISSION OF PERSONAL
MESSAGES

25. Messages Intended primarily for in-
dfvidual listeners should not normally be In-
cluded In television programs (see section
112 of the Broadcasting and Television Act
1942-1967). It is, however, permissible to
transmit certain messages, under certain condi-
tions, without contravention of the relevant
statutes. The Board, in conjunction with the
Postmaster-General’s Department, has determ-
ined those condltions to be as follows:—

(a) Urgent messages to persons whose present
whereabouts are unknown, or who &are tem-
porarily lsolated owing to breakdown of normal
communlication channels, may be transmitted;
provided that such messages are verified and

approved by a senior officer of the DPolice
Force, or his deputy;
(b) In extreme emergency, and in the ab-

aence of any sultable or approved authorising

officer, a station manager may assume res-
ponsibility for accepting and transmitting
messages of an urgent and essential nature

which he considers to be in the public Interest.
A record of such messages should be retalned
by the statlon for at least six months after
the date of transmisslon;

(c) Birthday and cheerlo calls may be trans-

mitted only during periody selected by the
station for the purpose.

No person, whether employed by a tele-
vision station c¢c not, should transmit any
message containing Information of a personal
nature relating either to himself or to an

fndividunl listener, except within the provislons
of paragraphs a, b and c above.

26. Programs which are based on the ex-
change of letters, or include answers to corres-
pondents do not necessarily conflict with the
conditions stated above, but such letters or
answers as are transmitted should be of general
futerest, and not limited in their application
to any one listener.

USE OF FOREIGN LANGUAGES

27. The use of foreign languages in pro-
grams should be kept to a minimum, and
should be avoided in the presentation of ad-
vertisements. If a language other than Engligh
Is used in a program the matter conveyed in a
foreign language should he preceded or followed
by an adequate translation into English, except
in the following instances:—

(a) programs designed for use in schools, or
for other educational purposes;

(b) brief incidental dialogue in dramatised or
similar programs where the development of the
program requires the use of a language other
than English;

(c) programs of a natlonal nature which are
broadcast on special occaslons;

(d) periods of local emergency during which
it may Dbe heneflcial to convey warnings or in.
~truction on safety measures in one or more
foreign languages as well as in English.

These rules do wot apply to the performance
of musical {tems; or to the broadcasting of
religlous servlces.

CONTESTS
28. Any contest included in a program or in
an advertisement must offer the opportunity
for all contestants to win on the basis of

ability and skill, and not merely on chance.

29. All rules and conditions of contests, in-
cluding commencing and closing dates, should
be clearly and fully announced at the beginning
of the contest, and thereafter adequately sum-
marized on each oceasion. The names of win-
ners should be released as soon as possible
arter the close of the contest. The conditions
of all contests must meet the requirements of
[Ffederal and State laws,

30. Al]l spoken or visual references
tests, or prizes or gifts offered in connection
with contests, which constltute substantial
advertisements either for the sponsor of the
program containing the contest or for other
nersons or organisations, should be regarded
as part of, and included in, the total time allow-
ances for advertising as set out in paragraphs
37-46 of these Standards.

31. Where a contest i{s included in a nrogram

to con-

which s recorded in advance of the date of
transmission, the closing date for the contest
must be filxed so as to provide reasonable

opportunity for any person viewing the pro-
gram to send in an entry to the contest before

that date.
In the case of a continuing contest which
closes Immediately on receipt of a correct

answer, the licensee must ensure the immediate
notiflcation of the fact to avold useless expendi-
ture of time and money by viewers in the
suhmission of entrles which no longer have
any chance of winning.

32, All programs should he designed to attract
audiences on their merits, Any program planned
to draw audience solely in the hope of in-
dividual gain or reward is undesirable.

ADVERTISING

33. Section 100 of the Broadcasting and
Television Act 1942-1967 provides that:—

(i) Subject to this Act, a licensee may televlse
ndvertivements.

(1i) A licensec intending to televise advertise-
ments shall publish particulars of his adver-
tising charges.
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(ii1) A licensee shall not, without reasonable
cause, discriminate against any person applying
for the use of hils advertising service.

(Iv)A llcensee shall comply with such stand-
ards as the Board determines in relation to the
televising of advertisements.

(v} A llcensee shall not televise advertisements
on a Sunday except in such manner and In
accordance with such conditions as the Board
determines.

As television will reach persons with widely
varying interests and opinions in the privacy
of their homes, it i{s most important that, in
addition to belng honest and truthful, ail
advertising matter which Is televised should
comply with the general program standards
set out in preceding paragraphs and be gener-
ally acceptable for viewing in the home.

Methods suitable for other media may be
¢uite unsuitable for television, and particular
attention is invited to the necessity for exam-
ining all advertising techniques to ensure that
the spirit and purpose of these Standards are
fulfllled. The attainment of quality in present-
ation applles no less to advertising than to all
other parts of the program.

34. 1t is therefore the responsibility of
licensees to ensure that the following practices
are observed in the preparation and televising
of all advertising matter:—

{(a) The content, presentation and placement
of all advertising matter must comply with the
general program standards. Very great care
and judgment should be exercised in respect
of advertisements to be televised during times
when large numbers of children or adolescents
may be llkely to be viewing.

All advertisements televised during such
periods must conform to the principles stated
in paragraphs 10, 11, 12, 14 and 16, and must
especially avoid taking advantage of the
natural credulity and sense of loyalty of
children:

(b) Advertising matter should be presented
with courtesy and good taste, disturbing or
annoying material such as blatant sound effects,
persistent repetition, and words and phrases
implying emergency should be avoided; every
effort should be made to lkeep the advertise-
ment in harmony with the content and general
tone of program In which it appears;

(¢c) Advertising matter should contain no
claims intended to disparage competitors, com-
peting products, or other industries, professions
or institutions;

(d) Advertisements on Sundays must comply
with the foregoing standards and are also
subject to special conditlons set out in para-
graphs 45 and 46 of these Standards.

{e) Advertisements containing political matter
are subject to the provisions of gections 116 and
117 of the Broadcasting and Television Act
1942-1967 (see paragraph 20).

(f) Advertising matter must be clearly dis-
tinguishable from program matter, and adver-
tisements which occur during natural breaks in
programs must be separated from the program
by means or devices approved by the Board.

ACCEPTABILITY OF ADVERTISING
MATTER

35. In the application of section 100 of
the Act licencees should observe the following
standards for the acceptability of advertising
matter and the sponsoring of programs:—

(a) All adwvertising matter must comply with
the laws of the Commonwealth and the States
relating thereto;

(b) A licensee should refuse the facilities of
his station where he has good reason to doubt
the integrity of the advertiser, the truth of
the advertising representations, or the com-
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pliance of the advertiser with the splrit and
purpose of all legal reguirements that apply
to the advertiser;

(c) A licensee may refuse to permit the use of
advertising matter, or the advertising of
products and services, which he has good
reason to believe would be objectionable to a
substantial and responsible section of the com-
munity.

(d) The advertising of alcoholle liquor calls
for particular care. It should be directed only
to the adult audience, and no children or adol-
escents should be allowed to participate In
the presentation of these advertisements,
Liguor should not be advertised in proximity
to children’s sessions, or at other times when
the television audience may be expected to
include a large proportion of young people.

Such advertisements should not be televised
between 4.30pm and 7.30pm, Monday to Saturday
inclusive, nor at any time on Sunday. Licensees
should ensure that all liquor advertising, and
especially that assoctated with sporting events
(when large numbers of adolescents may be
viewing) is presented in good taste and with
restraint;

(e) Because some products (especially those
of a personal nature) are considered unsuitable
as topics for conversation in the family circle,
licensees should exercise discretion in accepting
advertisements for them; if such advertise-
ments are accepted great care should be taken
in selecting times appropriate for their trans-
mission. Products of a particular intimate nat-
ure which are not freely mentioned or ais-
cusssed in the home should not be advertised
through television.

(f) Advertisements relating to betting or
gambling are subject to the provisions of the
laws of the State In which the advertisement Is
to be televised, Such advertisements should
not be televised in proximlty to children’s
sessions, at times when the audience may be
expected to include a large proportion of young
people between 4.30pm and 7.30pm, Monday to
Saturday, or at any time on Sunday: and when
transmitted at other times should be presented
in good taste and willl restraint,

Advertlsements sollciting business concern-
ing forecasts of results of sporting events
should not be televised:

(g) Advertisements for fortune-telling or
similar superstitious or pseudo-sclentific prac-
tices should not be accepted;

(h) The advertising of firearms and assoclated
equipment should bhe treated with discretion
and all such advertisement should make raf-
erence to the legal conditions under which
firearms may be acquired or owned;

(i) Advertlsing by institutions or enterprises
which, in offering courses of instruetion, make
exapgperated claims for the opportunities awalt-
ing those who enrol for their courses should
be avoided:

(3) Advertisements for moneylenders should
be avoided; and advertisements for any form of
speculative finance should he closely examined
hefore acceptance to ensure the bona fides of
the advertizer and that his advertisement and
wiginess eomply in all particulars with the law.

ADVERTISING TIME STANDARDS

36. The calculation of time occupied by ad-
vertising matter shall be based on a clock hour,
being the period of sixty minutes commencing
on the hour and terminating immedately prior
to the hour next following. I'or the purpose of
these time standards the expression ‘‘adver-
tising matter” includes —

(a) all advertisements for goods and services
whether by means of words or of visual pre-
sentation or both, and whether in the form of

VWWW americanradiohistorv com


www.americanradiohistory.com

456 Television Program Standards

direct announcements, slogans, descriptions or
otherwise, as well as any identiflable reference
in the course of the program to any goods or
services, whether of the advertiser or not; and

(b) all visual and sound effects (including
music) associated with such advertisements.

The expression ‘advertising matter’” does not
include —

(c) the brief announcement of a sponsor's
name and business (billboard) at the beginning
and end of a program which is scheduled for
a duration of not Iess than 15 minutes, except

under the conditions stated in paragraph 45
(a);
(d) announcements which constitute a public

or charitable service; and announcements
which refer to forthcoming television programs
{program or station promotion) provided they
do not contain direct advertising matter, except
under the conditions stated in paragraph 42.

WEEK-DAY ADVERTISING

37. The following time standards apply to
the televising of advertising matter by a com-
mercial television station on any day except
Sunday, Christmas Day and Good Friday.

38. The period between 7pm and 10pm each
day shall be designated as prime time for ad-
vertising purposes. All other time shall be re-
garded as non-prime time.

39. (a) In prime time, advertising matter
shall not occupy more than 11 minutes in each
clock hour; but advertising matter aggregating
not more than 12 minutes may be televised
during one clock hour if during the clock hour
immedately preceding or following, the amount
of advertising matter is reduced so that the
aggregate for two hours, being within the
period specified as prime time, does not exceed
22 minutes, and the aggregate for the three
hours of prime time does not exceed 33 minutes;

{(b) In mnon-prime time, advertising matter
shall not occupy more than 13 minutes in each
clock hour.

40. Advertising matter shall not be televised
except preceding or following a program or in
natural breaks during a program.

41. Not more than four advertisements shall
be televised consecutively in any natural break
in a program. This does not apply to advertise-
ments televised immediately preceding or fol-
lowing a program and its billboards, if used,
provided that the total time occupied by ad-
vertising matter during and between programs
does not exceed the amount specified as appro-
priate to the time of transmission.

42. The transmission of feature films shall
not be interrupted on more than four occasions
in each hour for the presentation of adver-
tisements. During each Interruption to such
programs not more than four announcements
of any kind whatsoever shall be televised con-
secutively, and each such announcement shall
be counted as advertising matter for the pur-
poses of calculating the amount of time so
occupied.

43. Except between 7pm and 1l0pm on any
day programs may take the form of shopping
guides, market information, or other material
which provides a special service to viewers
and in which advertisements provide an infor-
mative and integral part. The televising of a
group of separate advertisements does not con-
stitute a shopping guide. For such programs

the following special conditions shall be ob-
served:—
{(a) the time and presentation standards

specified in paragraphs 39 and 41 will not ap-
ply;
(b) the time occupied by any such program
should not exceed 30 minutes at any one time;
{c)the time occupied by an advertisement for
any article should not exceed two minutes;

(d) an interval of at least one hour should
separate each such program;

(e) not more than three hours should be
occupied by such programs in any Dperiod of
seven days.

44. Backgrounds, scenery, or properties which
show the sponsor’'s name, or his product, or
the name of his product, or his trade mark or
slogan, should be used only incidentally. They
should not obtrude on program interest or
entertainment. ‘““On camera’” shots of this nat-
ure should be brief and not too frequent, hav-
ing regard to the need for maintaining a proper
program balance.

SUNDAY ADVERTISING

45. In addition to the general provisions of
paragraphs 33 to 36 inclusive and paragraphs
43 and 44 of these Standards, the following
special provisions shall apply to the televising
of advertising matter on Sunday:—

(a) between 6am and 12 noon, for programs
which have been approved by the Board for
transmisslon during this period,

{1) advertising matter shall not occupy more
than 6 minutes in each clock hour;

(ii) not more than four groups of advertise-
ments shall be televised in any clock hour;

(ii{) not more than three advertisements
shall be televised in any such group:

(iv) billboards, if used, will be counted as
advertising matter;

{b) at all other times advertising matter
shall not occupy more than 9 minutes in each
clock hour, and the provisions of paragraphs
40, 41 and 42 shall apply;

{c) no advertisements relating
ligquor shall be televised.

46. Advertlsements which are televised on
Sunday should be presented in good taste and
with discretion. Repetition and sensational pre-
sentation should be avoided, especially in state-
ments relating to prices. Advertisements which
may be appropriate for presentation on week-
days are not necessarily suitable for Sunday
transmission. Advertising matter relating to
medjcal and toilet preparations should be kept
strictly within the bounds of good taste.

to alcoholic

ADVERTISING ON CHRISTMAS
DAY AND GOOD FRIDAY

47. 1f advertisements are televised on Christ-
mas Day or Good TFriday they should be sel-
ected and presented with discretion. No adver-
tising matter shall be televised before 6pm on
either day, and thereafter the standards for
advertising on Sunday, specified in paragraph
45, shall apply-

MEDICINE ADVERTISEMENTS

48. Section 100 of the Broadcasting and Tele-
vision Act 1942-1967 provides that a licensee
shall not televise an advertisement relating
to medicine unless the text of the proposed
advertisemment has heen approved by the
Director-General of llealth or hy a medieal
officer in a State to whom the Director-
General has delegated this power. Any person
may appeal to the Postmaster-General from
any decision of the Director-General of Health
or of his duly authorized delegates.

49. The Director-General of Health has
issued notes for the guidance of licensees and
arvertisers on this suhject.

WwwWw americanradiohistorvy com


www.americanradiohistory.com

Television Program Standards 457

AUSTRALIAN PROGRAM CONTENT REQUIREMENTS

Section 114(1.) of the Broadcasting and
Television Act 1942-1967 requires licensees of
commercial television stations to use, as far
as possible, the services of Australians in the
production and presentation of programs. Since
1960, metropolitan stations have been expected
to give effect to this section of the Act by
televising Australian programs for a specified
proportion of their transmission time. This
proportion was originally 40pc; it was increased
to 45pc in 1964 and to 50pc in 1965. As part
of the overall proportion, licensees have been
required to televise between 7.30pm and 9.30
pm an aggregate of not less than two hours
each week of programs which are distinctively
Australian. This requirement commenced in
1964.

In August, 1966, the Australian Broadcasting
Control Board decided on new requirements for
the Australian content of television programs
wlith full effect from July 3, 1967. The revised
requirements are as follows:—

1. The programs of each commercial tele-
vision station shall, for not less than B60pc of

total transmission time, consist of programs
which are credited as being Australlan in
origin.

2. Calculation of the percentage of programs
credited as being of Australian origin will be
based on the folloving special counditions:

(i) Indigenous rama productions, that Iis
plays written in .iustralian or by Australians
as defined in section 114(3.) of the Broadcasting
and Television Act 1942-1967, and performed
by Australians, will receive credit for twice
their actual duration;

(ii) other Australian drama productions will
receive credit for one and one-half times their
actual duration;

(iii) programs for children which are de-
signed and produced in Awustralian in accord-
ance with the provisions of paragraph 15 of
the Television Program Standards will receive
credit for twice their actual duration;

(iv) programs produced in British Common-
wealth countries will receive credit as if they
were Australian programs for half their actual
duration, with a maximum credit of 5pc in
any 28-day period.

3. Programs of Australian origin shall be
televised between the hours of 7pm and 9.30
pm for not less than 12 hours in each 28-day
statistical period subject to the following
special requirements:

(a) An aggregate of not less than two hours
shall consist of Australian productions in the
form of drama, and

(b) an aggregate of not less than two hours
of Australian programs shall be televised each
week between the hours of 7Tpm and 9pm.
Any Australian program scheduled to com-
mence not later than 9pm will receive credit
for its full duration.

4. ¥or the purpose of these requirements the
Board will have regard to such station records
as are agreed upon, and will base its calcu-
lations on periods of twenty-eight days com-
mencing each year on the first Monday after
June 30.

In order that the figures shall not be dis-
torted by the suspension of program production
which occurs during the holiday season, the
Board, in assessing each station’s annual per-
formance, will use figures based on forty-eight
weeks.

5. These requirements and conditions shall
apply to all metropolitan commercial television
stations which are in operation at the date of
this advice. These requirements and conditions
shall also apply to all country commercial tele-
vision stations which have completed three

years of regular program transmission at the
date of this advice, and to each other country
commercial televigion station as from the date
on which it completes three years of regular
program transmission.

6. The Board may vary any of the require-
ments set out in paragraphs 1, 3 and § if
circumstances arise which would prevent a
station’s adequate compliance with them under
reasonable conditions.

7. Subject to paragraph 5, licensees of com-
mercial television stations will be expected to
implement the requirements of paragraphs 1
and 3 without delay, and to comply fully with

them as from the 28-day statistical period
commencing on July 3, 1967. Until full com-
pliance with the revised requirements is
achieved each licensee must provide the

amount of Australian programs
the requirements which have
since January, 1965.

specified in
been in force

_8. The foregoing requirements and conditions
will be subject to review twelve months after
they have come into full operation.

ELIGIBILITY OF PROGRAMS
FOR CREDIT LOADINGS

Part 3.1 Credit loadings are applicable to
certain types of Australian programs as follows:

(i) Indigenous drama productions, that is
plays written in Australia or by Australians as
defined in section 114(3) of the Broadcasting
and Television Act 1942-1967, and performed
by Australians, will receive credit for twice
their actual duration;

(ii) other Australian drama productions will
receive credit for one and a half times their
actual duration;

(ili) programs for children which are de-
signed and produced in accordance with para-
graph 15 of the Television Program Standards

will receive credit for twice their actual
duration;
In the application of the above loadings

the certain limitations as set out in paragraphs
3.2 to 3.5 should be observed.

3.2. Credit loadings will not be allowed for
short dramatised segments or sketches which
form part of a longer program which itself
is not basically in drama form,; for example,
brief dramatic vignettes which form the basis
of subsequent discussion, or sketches in variety
programs.

3.3. Some Australian religious programs
include segments in drama form. A credit
loading will be allowed for the amount of time
actually occupied by a substantial and complete
item of Australian drama (as defined in para-
graph 3.1 above). Such a program should be
shown itemised on the Daily Running Sheet in
the manner indlcated in the attached sample.

3.4. Feature films not intended originally for
television will not be allowed credit loadings.

3.5. Credit loadings will be allowed only for
those parts of a children’s program which
are produced strictly in accordance with the
provisions of paragraph 15 of the Television
Program Standards. Programs which are re-
lated to educational courses or directed to a
wider audience, and items which are purely
entertaining or diversionary in nature, even
though scripted and produced by Australians,
will not receive credit loadings.

3.6. Programs produced in British Common-
wealth countries will be allowed credit as if
they were Australian programs for half their
actual duration. The extent of this credit will
be limited to a maximum of 6pc in each
28-day period.
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BROADCASTING PROGRAM STANDARDS

Drawn up by the Broadcasting Control Board and in force as from October 6, 1958

PART 1.—PROGRAM STANDARDS AND PROCEDURES

ECTION 16 of the Broadcasting and Tele-

vision Act 1942-1967 provides that the func-
Ltions of the Board are inter alia:

to ensure that adequate and comprehensive
programs are provided by commercial broad-
casting stations . . . to serve the best interests
of the general public.

The Act further provides, in sub-sections (1)
and (2) of section 99, that:

(1) A licensee shall provide programs and
shall supervise the broadcasting of pro-
grams from his station in such manner as to
ensure, as far asg practicable, that the programs
are in accordance with standards determined
by the Board.

(2) If the programs broadcast from a com-
mercial broadcasting station . . are not, in
whole or in part, in accordance with the stan-
dards determined by the Board, the licensee
shall, if so directed by the Board, vary the pro-
grams so that they shall conform with those
standards.

This document has therefore been prepared,
after consultation with the Federal Council of
the Federation of Australian Commercial
Broadcasters and other interested bodies, for
the purpose of setting out in a convenient form
a statement of general program standards to
be observed by licensees of commercial broad-
casting stations. In its preparation the Board
has bheen greatly assisted by statements of
standards or ‘Codes’ prepared in Australia and
other countries.

2. Broadcasting is an accepted part of the
life of the Australian community reaching as
it does a great number of persons with widely
varying interests and opinions in the privacy of
their homes. Its capacity to provide entertain-
ment is no less than its power to exert a strong
influence on the lives of individuals, particu-
larly the young and impressionable. Broadcast-
ing services are available to practically every
person in Australia and, while the selection of
programs rests with the listener it is reason-
able to expect that all programs broadcast will
he of an acceptable standard and that consis-
tent with the principle stated in the Act, they
should be in the best interests of the Aus-
tralian community. It is the responsibility of
the licensee of each commercial broadcasting
station to satisfy himself as to the suitability
of all program matter to be broadcast from his
station whether it is originated in the studios
of that station or produced by some organisa-
tion which is not under his direct control.

3. Much of what follows is necessarily of a
negative nature and represents the overriding
obligation of licensees to avold those errors of
taste which can give offence to sections of the
public or can be harmful to the young people
who make up a large part of the audience. The
levelopment of program material and the
search for new program forms will always
make great demands on the ingenuity and in-
itiative of licensees, but it is important that
the principles and requirements of these Stan-
dards should be fully complied with in order to
ensure a satisfactory degree of quality and
acceptability in Australian broadcast programs.
Care should always be taken to avoid the pres-
entation of matter which, by accepted social
standards is unsuitable for this medium of
mass communication.

4. It should be understood that these Stan-
dards are not intended to prevent the broad-
casting in good faith, at appropriate times, and
in appropriate circumstances, of:

(a) genuine works of artistic or
merit; or

literary

(b) the serious of moral and
social issues.

Such programs are, indeed, to be encouraged,
provided that due warning ot the nature of the
program is given, where necessary, both in
advance publicity and at its commencement.

5. These Standards should not be regarded
merely as a formal set of rules to be complied
with to the letter; they must also be regarded
as a practical guide to licensees to be applied
in the spirit which the preceding paragraphs
have endeavoured to indicate,

presentation

GENERAL PROGRAM STANDARDS

6. Fundamentally these Standards
the observance in programs of:

{(a) ordinary good taste and common sense;

(b) respect for the individual opinions of the
public;

(c) proper regard for
children; and

(d) respect for the law and social institu-
tions.

7. In the presentation
basic requirements must
These are:

require

the special needs of

of programs, certain
always be observed.

(a) No program may contain any matter
which is—

(i) blasphemous, indecent, obscene, vul-
gar, suggestive or of doubtful pro-
priety;

(ii) likely to encourage crime or pubic
disorder;

(iii) likely to be injurious to
well-being or tnorality;

(iv) contrary to law;

(v} of the nature of sex instruction;

(vi) undesirable in the public interest be-
cause it includes matter of the same
general nature as that referred to in
sub-paragraphs (i) to (v).

(b) Programs which contain matter that is
not generally suitable for children must not be
broadcast at times when large numbers of chil-
dren are likely to have access to receivers (sece
paragraphs 10 to 15).

(c) If programs are broadcast which deal
with sex matters they must be presented in
good taste, with common scnse, at appropriate
times, and in accordance with the provisions
stated in paragraph 4 of these Standards.

8. In the application of the provisions of the
prcceding paragraphs certain aspects of pro-

community

grams rcquire particular care:
(a) No program should contain matter
which, if imitated, could be harmful to the

well-being of individuals or of the community;
this includes such sequences as those which—

(i) explain any techniques of crime in
such a way as to invite imitation;

(ii) describe In detail any torm of violence
or brutality;

(iii) are likely to incite any person to
violence or anti-social behaviour;

(iv) deride or otherwise discredit the law
and its enforcement, or significant
social institutions.

(b) Dramatic productions should not slmu-
late the presentation of news or events in such
a way as to mislead or alarm listeners.

(¢) While the serious presentation of re-
ligious issues is to be encouraged, attacks on
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any established religious faiths or beliefs
should not be permitted.

(d) The inclusion of religious rites in other
than religious programs shall be conditional on

the accurate presentation of the rites, and on

the treatment of religious dignitaries and
officers in an appropriate manner.
(e) Respect should be malintained for the

sanctity of marriage and the importance of the
home. Divorce should not be treated casually
nor as a convenlent solution of marital prob-
lems.

(f) Reference to the use of intoxicating
liquor, drunkenness and addiction to drugs or
narcotics should be lmited to the needs of the
story and characterisation, and should not be
presented as desirable.

(8) Reference to mental or physical affiic-
tions should be treated with caution, to avoid
offence fto sufferers of similar ailments.

(h) While certain forms of gambling may
form an accepted part of the social structure,
it is undesirable to broadcast dialogue, narra-
tive or descriptive matter which unduly em-
phasises betting or might tend directly to pro-
mote interest in gambling.

(i) The presentation of superstitious or
pseudo-scientific beliefs associated with the
foretelling of the future is not desirable, except
as required for the development of a story,
when it must be treated with discretion.

{3) References to sex relations should be
treated with discretion; reference to illicit sex
relationa should be avoided where possible, and
should on no account be presented as commend-
able.

(k) The presentation of cruelty, greed, self-
ishness, unfalr exploitation of others and simi-
lar unworthy motivations should not be made
in a favourable light.

(1) The condoning of crime and the treat-
ment of the commission of crime in a frivolous,
cvnical or callous manner should not be per-
mitted.

(m) The deliberate use of horror for its own
sake, and sound effects likely to cause unneces-
sary alarm, should not be permitted.

9. The correct use of English in all
grams is important, and the use of slang,
wrong pronunciation and bad grammar in
routine announcements, advertisements and en-
tertainment programs should be avoided. When
special characterisation is necessary the appro-
priate idiom and colloquialism may be em-
ployed sparingly, but intentlonal errors of
Zrammar or syntax should be so treated that
their nature is clearly indicated by the context.
Care should be taken to avoid the use of objec-
tionable words, or words which though origin-
ally acceptable have acquired undesirable or
offensive implications.

pro-

FAMILY AND CHILDREN'S PROGRAMS

10. At times of day when the audience is
likely to contain large numbers of children and
young people, programs should be wholly sult-
able for children though not necessarily direc-
ted exclusively to them. The child’s education
and training recelye very close supervision, both
by his parents and by the State, so that by
the time he reaches maturity he may be able
to fit into the complex adult world with a mini-
mum of difficulty. To achleve this goal, the
child must gradually acquire a sound standard
of values, self discipline and an appreciation of
adult responsibilities. In the course of his de-
velopment he is brought into gradual contact
with different aspects of life, so that the train-
ing he has recelved will enable him to cope
with the various experiences he will encounter.
Just as a good parent would not expose his
child to an aspect of life for which the child
is not equipped, so the broadcaster should de-
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sign his programs having in mind the likely
composition of the audience at these times of
day. Broadcasting can be a considerable force
for stimulating the interest and imagination. It
is therefore important that, in respect of both
programs directed to them and programs which
they may reasonably bhe expected to hear, chil-
dren should galn impressions of a type which
would he beneficial to their balanced develop-
ment.

11. Special provisions have therefore been
made in these Standards in respect of programs
to he broadcast during periods when large
numhers of children and young persons are
likely to be listening. Such programs must be
of one or other of the following classes and
must comply 1n all respects with the relevant
standards avplicable to these classes:

(a) Family Programs, which are suitable for
persons of all ages, and which will not produce
any undesirable effects in children;

(h) Children’s Programs, which are specially
deslgned for children in various age groups.

The provisions of this paragraph do not pre-
vent the presentation of normal sporting fix-
tures or news bulletins during the periods to
wlhich they apply.

12. Family Programs—These must be selected
and presented with great care so that parents
may feel secure in allowing children to hear
these programs without supervision, and that
family groups of all ages may listen with com-
plete confidence. To ensure that this objective
is achieved, it is necessury for the foregoing
General Program Standards to be scrupulously
observed, and in addition for the following
special provisions to be complied with:

(a) The selection of subject matter and
treatment of themes should be wholesome and
fresh in outlook. On no account should the more
sordid aspects of life be presented in such a
way that they appear to play a greater part
in-life than they actually do.

(b) The following in particular
avoided—

(i) torture or suggestion of torture;

(ii) horror or undue suspense;

(iii) the use of the supernatural or super-
stition so as to arouse anxiety or fear:

(iv) other matter likely to lead to undesir-

should be

able emotional disturbances in chil-
dren.
(¢) Dramatic action should not be over-

accentuated, particularly by suggestions of ex-
cessive violence. Morbid sound effects intended
to anticipate or simulate death or injury should
not be used.

(d) Particular attention should be paid to
the treatment of child or animal characters, as
¢hildren’s {maginations can hbe readily over-
stimulated by suggestions of ill-treatment of
such characters.

(e) Children readily imitate speech and pro-
nunciations heard in broadcast programs. They
should be encouraged in the art of correct
speech and pronunciation, and slang and incor-
rect Inglish should be avoided, except when
necessary for characterisation, when a mini-
mum amount of appropriate vernacular may be
employed.

13. Children’s Programms—Programs specially
directed to children must comply not only with
the General Program Standards and the stan-
dards for Famlily Programs, but also with the
following special standards:

(a) AIll scripts must be carefully written,
having in mind the needs of the particular age
groups for which the programs are intended;
adventure stories in serial form should be so
concluded that no episode ends with an In-
cident which would give rise to undesirable
emotlonal disturbance.

{b) All stories must reflect respect for law
and eorder, adult authority, good morals and
clean living. The theme must stress the im-
portance of mutual respect of one man for an-
other, and should emphasise the desirability of
fair play and honorable behaviour. Cowardice,
malice, deceit, selfishness and disrespect for law
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must be avoided in the delineation of any char-
acter presented in the light of a hero.

(c) In programs in which children appear as
artists, particular attention should be directed
to avoiding the possibility of encouraging pre-
cocity in such children, who may be tempted
to ‘show off’.

(d) Contests and offers which encourage
children to enter strange places and to con-
verse with strangers for any purpose present a
definite element of danger to children and
should be avoided.

14. It is recommended that there be regular
programs for children designed:

(a) to impart a broader knowledge of the
history and potentialities of our country, and
of current affairs:

(b) to encourage the habit of reading, and
illustrate the pleasure and profit which can be
obtained from it;

(c) to encourage active participation in sport,
and an interest in hobbies: and

(d) by the use of the great examples from
the Bible, and from history, biography and lit-
erature, to impart a real appreciation of the
spiritual values and of the gualities of courage,
honor and integrity which are essential to the
full development of the individual and of

national greatness.
It is further recommended that music in-
cluded in children’s programs should be such

as to encourage in children an appreciation of
quality in its composition and performance.

15. Programs Unsuitable for Adolescents—
Certain types of programs, either because of
their themes or the method of treatment of the
themes, may tend to produce in older children
and adolescents a false or distorted view of
life. These programs are broadly those which
deal with certain types of social and domestic
problems, some aspects of crime, or other
themes which are suitable only for persons of
more mature judgment. Special care should be
exercised in selecting the times for broadcast-
ing programs of this type.

RELIGIOUS MATTER

16. Section 103 of the Broadcasting and Tele-
vision Act 1942-1967 provides that:

A licensee shall broadcast from his
station Divine Worship or other matter of a
religious nature during such periods as the
Board determines and, if the Board so dir-
ects, shall do so without charge.

The following principles should be applied in
the alloeating of time for the broadeasting of
religious matter (other than sponsored religious
matter):

(a) Time should be allocated for the broad-
casting of matter of a religious nature to the
extent of at least one hour per week, to be
scheduled either as a complete unit occupying
the whole time allocated, or as a series of pro-
grams on one or more days of the week.

(b) Station time as allocated shall be pro-
vided, free of charge, to the Church or re-
ligious body concerned, but reasonable charges
may be made to cover costs other than those
of a program presented in, and using the nor-
mal facilities of, a studio under the control of
the licensee.

(¢) Time should be allocated among the
various Churches and denominations as far as
practicable in proportion to the number of
adherents to each denomination in the area
served by the station as shown in the latest
Census; such arrangements should be made by
mutual agreement between the licensees and
representatives of the Churches and denomina-
tions and should have regard to the suitability
for broadcasting of the religious matter pro-
posed to he hroadcast.

(d) Religious matter broadcast in free sta-
tion time should be given preference over spon-
sored religious programs in the selection of
suitable times for broadcasting.

Religious programs, including sponsored re-
ligious programs, should be presented only by
responsible persons or bodies, and should not
contain statements ridiculing any form of re-
ligious belief. Special provisions relating to the
association of advertising with religious pro-
erams are set out in paragraphs 33(m) and
33(n) of these Standards.

17. The following requirements apply to re-
ligious programs broadcast in accordance with
the provisions of the preceding paragraph:

(a) Some (but not necessarily all) of the fol-
lowing types of program shall be broadcast by
cach station—

(i) Divine Worship, preferably in a form
designed specially for broadcasting,
with a duration of from 30 to 45 min-
utes; this should be transmitted on
Sunday, and if pre-recorded it should,
on the day of the broadcast, be con-
g¢istent with the Church calendar;

(ii) a weekday devotional service of up to

15 minutes duration, broadcast on
several days each week at a filxed
time;

(iil) a talk or discussion on such subjects
as the teaching, work and affairs of
the Church; the subject matter should
be authoritatively based and should
be appropriate to the time of day and
likely audience for these programs;

(iv) scatter announcements, consisting of
short religious items, from 10 seconds
upwards, to be broadcast at any time
of day. Such items will be acceptable
for broadcasting in free station time
only if they are prepared and pro-
duced hy persong who are competent
in the field of religion, if they are
morally or theologically based, and if
they are no more than supplementary

to other recommended types of re-
ligious program broacdcast by the sta-
tion.

(b) In areas where more than one commer-
cial broadcasting station is operating, licensees
should attempt to reachh agreement among
themselves and with the various Churches and
denominations or their authorised agents as to
the types of religious program to be broadcast
by each station in free station time, so that all
forms of program mentioned in sub-paragraph
{a) will be available to listeners in such areas.
The broadcasting of Divine Worship should be
undertaken periodically by at least one com-
mercial broadeasting station in each such area.

(c¢) 1n areas served by a single commercial
broadcasting station the licensee should confer
with the Churches and denominations or their
authorized agents and endeavour to reach
mutually satisfactory agreement as to the
effective use of free station time, and should
have regard to the types of religious program
which can be adequately presented within the
capacity of the station and of the Church con-
cerned.

(d) Arrangements for the broadcasting of
religious matter which have bheen made by
mutual agreement between a licensee and repre-
sentatives of Churches and denominations or
their agents must not be varied by the licensee
without prior consultation with the appropriate
Church authority.

POLITICAL MATTER

18. Sections 116 and 117 of the Broadcasting
aud Television Act 1942-1967 provide, in re-
lation to commercial broadcasting stations, as
follows:

116—(2) . . . a licensee shall not broadcast
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. . » a dramatization of any political matter
which is then current or was current at any
time during the last five preceding years.

(3) If, during an election period, a licensee
broadcasts . . election matter, he shall afford
reasonahble opportunities for the broadcasting

of election matter to all political parties
contesting the election, being parties which
were represented in either Fouse of the Par-
liament for which the election is to he held

at the time of its last meeting before the
election period.
(4) . . . 2 licensee shall not, at any time

between the end of an election period and the
close of the poll on the day on which the
election is held, broadcast . . . election matter.

(5) Nothing in this section requires a licenses
to broadcast . . any matter free of charge.

(6) In this section—

‘election’ means an election of a member or
membhers of either House of the Parliament of
the Commonwealth or of & State;

‘election matter’ means matter of any of the
following kinds, namely:—

(a) matter commenting on, or soliciting votes
for, a candidate at an election;

(b) matter commenting on, or advocating
support of, a political party to which a can-
didate at an election belongs;

(c) matter commenting on, stating or indi-
cating any of the issues being submitted to the
electors at an election or any part of the policy
of a candidate at an election or of the political
party to which such a candidate belongs; and

{(d) matter referring to meetings held or to
be held in connection with an election;

‘election period’ means the perfod commen-
cing on the day of the Issue of the writ or
writs for an election and ending at midnight
on the Wednesday next preceding the day of
the poll.

117—(1) . . . the licensee concerned . . .
shall cause to be announced the true name of
every speaker who, either in person or by
means of a sound recording device, delivers an
address or makes a statement relating to a
political subject or current affairs for broad-
casting ..

(2) If the speaker is not the author of the
address or statement, the name of the author
shall be included in the announcement.

(3) If the address is delivered or the state-
ment is made on behalf of a political party, the
name of the party shall bhe included in the
announcement.

(4) The announcement shall he made after
the address or statement if it contains one
hundred words or less or before and after the
address or statement if it contains more than
one hundred words.

(6) . . . the licensee . shall keep a record
of the name, address and occupition of the
author of each such address or statement and
shall furnish to the Board any particulars of

the record which the Board by notice in
writing requires.
19. After consultation with the Attorney-

General’s Department, the Board has prepared
the following explanation of the expression
‘dramatisation of political matter’ for the guid-
ance of licensees of both broadcasting and tele-
vision stations:

The expression ‘Dramatisation of political
matter’ includes any method of presentation
or production of broadcast or television
material dealing with a subject of a political
nature which involves or includes—

(a) a representatfon by means of charac-
ters (whether named or not, and whether
presented visually, by still or animated car-
toon or picture or otherwise, or aurally, or
visually and aurally) of a past or imaginary
event, speech or conversation, whether the
characters portrayed are real or imaginary
people;

(b) any statement, address or
containing simulated voices.

The expression does not, however, include any
visual or aural presentation of dialogue or
discussion between actual persons not purport-

dialogue
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ing to represent other persons, or the use of
quotations or of factual pictures.

The Board, in providing this explanation,
does not purport to give an authoritative ruling
on the interpretation of the Act; such a ruling
could only be given by a Court in the light of
the actual facts of a particular presentation.

ENCOURAGEMENT OF AUSTRALIAN
ARTISTS

20. Section 114 of the Broadcasting and Tele-
vision Act 1942-1967 provides that:

(1) . . . licensees shall, as far as possible,
use the services of Australians in the produc-
tion and presentation of broadecasting . . . pro-
grams.

(2) . . . not less than five per centum of
the time occupied by the programs of a com-
mercial hroadcasting station in the broadcast-
ing of music shall he devoted to the broadcast-
ing of works of composers who are Australians.

(3) In this section, ‘Australian’ means a per-
son who was born or Is ordinarily resident in
Australia.

The provision of sub-section (1) may be met
either by the broadcasting of live programs or
by the broadcasting of transcribed programs in
which those taking part are Australlans. Each
station should, to the best of its ability, also
use the services of Australians who may be
competent to contribute to its program.

The provision of sub-section (2) may be met
by the broadcasting of either live or recorded
performances of music composed hy Aus-
tralians. It is not necessary for the performers
also to be Australians. For the purpose of cal-
culating the flve per centum of time specified
in the Act the following should not bhe taken
into account as the broadcasting of music:

(a) music used as a regular theme;

{b) music used for bridging purposes in
dramatised and similar presentations;

(c) music used In the form of a ‘singing
commercial’ or similar musical advertisement.

MATTERS OF MEDICAL NATURE

21. Section 122 of the Broadcasting and Tele-
vision Act 1942-1967 provides that a licensee
shall not broadcast a talk on a medical subject
unless the text of the matter has been approved
in writing by the Director-General of Health,
or by a medical officer in a State to whom the
Director-General has delegated this power, or,
on appeal to the Postmaster-General as pro-
vided in the Act, by the Postmaster-General.

The Director-General of Health has issued
notes for the guidance of persons concerned
with the preparation of such matter for broad-
casting purposes (see Appendix A). See also
paragraph 52—‘Advertising of Medicines’.

NEWS PROGRAMS

should observe the following
the presentation of programs of

22. Stations
principles in
news:

(a) News should be presented accurately and
impartially.
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(b) Commentary and analysis should be
clearly distinguished from news.

(c) Good taste should guide the selection and
presentation of news. Morbid, sensational or
alarming details not essential to factual rc-
porting, especially in connection with stories of
crime or sex, should e avoided. News should
e broadcast in such a mauner as to avoid
panic, unnecessary alarm, or distress to indi-
viduals. The provisions of this sub-paragraph
apply particularly to news-flashes.

(d) News or newsreel type programs which
include actual or rccorded descriptions of
events, or interviews, require particular care in
preparation and presentation to avoid such
undesirable forms of presentation as unneces-
sary sensationalism.

(e) No advertising matter should bLe offered
as news, or included in the contents of a news
broadcast. This does not prevent the hroadcast-
ing of short advertisements during natural
brealts between recognized scctions of a news
program; but no advertisement in the form of
a ‘story’, or which could be mistaken by lis-
teners for a news item, should be broadcast.

SPORTING EVENTS

23. The following rules should be observed in
relation to the broadceasting of sporting events:

(a) All Rtate or local laws concerning de-
seriptions of, or the publication of information
relating to, sporting events should he observed.

(b) Information concerning betting or betting
odds, including totalisator dividends, in respect
of any race meeting (including a trotting meet-
ing) should not be broadcast at any time prior
to the conclusion of the last event on the pro-
gram of that meeting, unless the broadcasting
of such information at an earlier time is ex-
pressly permitted by the law of the State in
which the hroadcasting station is situated, and
then only the type of betting information speci-
fied Ly the State Law may be broadcast.

(c) Advertisernents soliciting business con-
cerning forecasts of results of sporting events
should not he broadcast. This rule does not
prevent the broadcasting ot programs contain-
ing forcecasts and summaries of sporting events.

FOREIGN LANGUAGES

24. TPoreign languages may be used in pro-
prams subject to the following conditions:

(a) Not more than 23 per centum of the
station's weelkly hours of transmission, as deter-
mined by the Board, shall be occupied by pro-
grams in which foreign languages are used,
provided that the Board may increase this
proportion in respect of a station, being one of
several stations serving the same area, which
in the Board’s view would serve a useful pur-
pose by employing foreign languages in a
greater proportion of programs.

(b) In such programs the words spaken in a
foreign language, including the words in an
advertisement, shall be immediately preceded
or followed by an adequate transltation into
English, and the time occupied by such trans-
lation shall not be less than 25 per centum of
the total time occupied by the words spoken in
a foreign language.

(c) Advertisements in a foreign language
may be broadcast only during a program which
itself is presented In a foreign language; each
such advertisement shall contain not more than
100 words, including the matter spoken In a
foreign language and the translation into Eng-
lish.

(d) Each station whlich broadcasts programs

or advertisements in a foreign language shall
obtain in advance, and retain for three months
alter the date of broadcasting, a script of all
spolken matter, containing the words in the
foreign language and in the Inglish trans-
lation, together with a dcclaration by a re-
sponsible person that the English words are an
adequate translation of the foreign words.

{e) In addition to the foregoing conditions,
all programs and advertiscments in a foreign
language shall comply in all respects with the
provisions of these Standards except that a
program which talkes the form of a shopping
guide, as described in paragraph 49, shall not
he broadcast in a foreign language.

The application of these conditions is not in-
tended to prevent the use of words and phrases
in a foreign languagze as part of an advertise-
ment, provided that the words in the foreign
language are incidental to the main purpose of
the advertisement and that the sense of the
words in the foreign language is made clearly
understandable to the English-speaking audi-
ence Dby means of an adequate, though not
necessarily literal, translation. The proportion
of foreign words in such advertisements
should mot exceed 10 per ceuntum of the total
duration of the advertisement. The use of such
advertisements is not restricted to programs
which are conducted in a foreign language.

25. Paragraph 24 does not apply to the per-
formance of musical items, the broadcasting of
religious services, or to the following:

(a) programs designed fcr use in schools, or
for other educational purposes;

(b) brief incidental dialogue in dramatised
or similar programs where the development of
the program requires the use of a language
other than English;

(c) programs of a national nature which are
broadcast on special occasions.

(d) periods of local emergency during which
it may be beneficial to couvey warnings or in-
structions on safety measures in one or more
foreign languages as well as in English.

CONTESTS

26. All  programs should be designed to
attract audiences on their merits. Any program
planned to draw audience solely in the hope
of individual gain or reward is undesirable.

27. Any contest included in a program or in
an advertisement must comply in all respects
with the requirements of the laws applying in
the State in which the broadcasting station is
situated.

28. All rules and conditions of contests in-
cluding commencing and closing dates, should
be clearly and fully announced at the beginning
of the contest, and thereafter adequately sum-
marised on the occasion of each aunouncement.
The names of winners should hc released as
soon as possible after the close of the contest.
Where a contest is included in a program
which is recorded {n advance of Lhe date of
transmission, the closing date for the contest
must be fixed so as to provide reasonable
opportunity for any person hearing the pro-
gram to send in an entry to the contest before
that date. In the case of a continuing contest
which closes immediately on receipt of a cor-
rect answer, the licensee must ensure the im-
mediate notification of the fact to avoid useless
expenditure of time and money by listcners in
the submission of entries which no longer have
any chance of winning.

29. All references to contests, or prizes or
gifts offered in connection with contests, which
constitute substantial advertisements either for
the sponsor of the program containing the con-
test or for other persons or organizations,
should be regarded as part of, and included in,
the total time allowed for advertising as set
out in Part 2 of these Standards.
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CASUAL INTERVIEWS AND TELEPHONE
CONVERSATIONS

30. Persons who are interviewed or engaged
in conversation with the object of simultan-
eously or subsequently broadcasting their views
should be informed of the purpose of the inter-
view or conversation. It is especially important
that this should he done if a cordless micro-
phone, miniature recording device or other
technical eguipment which is not readily dis-
cernible is to e used. The privacy of telephone
conversations is protected by the Telephone
Regulations made under the Post and Tele-
graph Act 1901-1966, hut such conversations,
whether on wire or radio circuits or both may
be included in a broadcast program provided
that the recuirements of thc Australian Post
Office are met (see Appendix B), and the fol-
lowing conditions are observed:

(a) Each program should be under the con-
trol of a compere who is competent, either by
himself or with the support of experts in the
studio, to deal with the subjects discussed, and
who is capable of interpreting the requirements

463

of the Board's Standards in of such
subhjects.

(h) Each program item should be subjected
to checking and selection hefore being broad-
cast, either hy means of—

(i) the complete recording and considera-
tion of each telephone conversation he-
fore it is broadcast; or

(ii) a system of interception and selection
of incoming telephone calls intended
for broadcasting, incorporating a tape
delay before reproduction sufficient to
allow the compere to excise undesir-
able matter or to terminate the con-
versation, if necessary.

(¢) Each telephone speaker who contributes
o an open line program should be made aware
that his remarks may be broadcast, and should
be required to give his consent.

(d) Any telephoned item which is not clearly
intelligible or which is affected by noisy line
conditions should not be broadcast.

Programs of this type must, like all other
programs, comply in all respects with the re-
quirements of the Broadcasting Program Stan-
dards, and the equipment used must comply
with the Standards for the Technical Equip-
ment and Operation of Medium Frequency
Broadcasting Stations.

reaspect

PART 2.—ADVERTISING STANDARDS

GENERAL ADVERTISING STANDARDS

31. Section 100 of the Broadcasting and Tele-
vision Act 1942-1967 provides that:

(1) Subject to this Act, a licensee may broad-
cast . . . advertisements.

(2) A licensee intending to broadcast . . .
advertisements shall publish particulars of his
advertising charges.

(3) A licensee shall not, without reasonable
cause, discriminate against any person applying
for the use of his advertising service.

(4) A licensee shall comply with such stan-
dards as the Board determines in relation to
the hroadcasting . . . of advertisements.

(5) A licensee shall not broadcast . . . ad-
vertisements on a Sunday except in such man-
ner and in accordance with such conditions as
the Board determines.

As was pointed out in paragraph 2 of these
Program Standards, broadcast programs will
reach persons with widely varying interests and
opinions in the privacy of their homes. It is
therefore most important that in addition to
being honest and strictly truthful, all adver-
tising matter which is broadcast should comply
with the standards set out in preceding para-
graphs and be generally acceptable for recep-
tion in the home. Methods suitable for other
media may be unsatisfactory for broadcasting,
and particular attention is invited to the neces-
sity for examining all advertising techniques
to ensure that the spirit and purpose of these
Standards are fulfilled. The attainment of qual-
ity in presentation applies no less to adver-
tising than to all other parts of the program.

32. Tt is the respomnsibility of licensees to en-
sure that the following standards are observed
in the preparation and broadcasting of all ad-
vertising matter:

(a) The content, presentation and placement
of all advertising matter must comply with the
Program Standards. Great care should be exer-
cised in respect of advertisements to be broad-
cast during times when large numbers of chil-
dren or adolescents may be likely to be listen-
ing. AIll advertlsements broadcast during such
periods must conform to the principles stated
in paragraphs 10, 11, 12, 13 and 15, and must
especially avoid taking advantages of the nat-
ural credulity and sense of loyalty of children,
or arousing false hopes in their minds.

{b) Advertising matter should be presented
with courtesy and good taste. Disturbing or

annoying material such as blatant sound
effects, persistent repetition, and words and
phrases implying urgency should be avoided.

Every effort should be made to keep the adver-
tisemient in harmony with the content and
general tone of the program in which it occurs.

(c) Advertising matter should contain no
claims intended to disparage competitors, com-
peting products, or other industries, professions
or institutions.

(d) Advertisements on Sunday, Christmas
Day and Good Iriday must comply with the
foregoing standards and are also subject to
special provisions set out in paragraphs 34 to
38 of these Standards.

(e) Advertisements containing political mat-
ter are subject to the provisions of sections 116
and 117 of Lthe Broadcasting and Television Act
1942-19G7 (see paragraphs 18 and 19).

(f) The voices of real persons niust not be
simulated unless permission has heen obtained
from the person whose voice it is proposed to
simulate.

() Advertising matter must be clearly dis-
tinguishable from program matter.

ACCEPTABILITY OF ADVERTISING
MATTER

33. In the application of section 100 of the
Broadcasting and Television Act 1942-1967
licensees should observe the following stan-
dards for the acceptability of advertising mat-
ter and the spongoring of programs:

{a) AIll advertising matter must comply with
the laws of the Commonwealth and the States
relating thereto.

(b) A licensee should refuse the facilities of
his station where he has good reason to doubt
the integrity of the advertiser, the truth of the
advertising representations, or the compliance
of the advertiser with the spirit and purpose of
all legal requirements that apply to the adver-
tiser.

(c) A licensee may refuse to permit the
broadcasting of advertising matter, or the ad-
vertising of products and services, which he
has good reason to believe would be objection-
able to a substantial and responsible section of
the community.

{(d) The advertising of alcoholic liquor calls
for particular care. 1t should Dbe directed only
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to the adult audience, and no children or adol-
escents should be allowed to participate in the
presentation of these advertisements. Liguor
should not be advertised in proximity to chil-
dren’s sessions, or at other times when the
audience may be expected to include a large
proportion of children and young people. Such
advertisements should not be broadcast on Sun-
day, Christmas Day or Good Friday. Licensees
should ensure that all liquor advertising, and
especially that associated with sporting events
(when large numbers of adolescents may be
listening), is presented in good taste and with
restraint.

(e) Because some products (especially those
of a personal nature) are considered unsuitable
as topics for conversation in the family circle,
licensees should exercise discretion in accepting
advertisements for them; if such adver-
tisements are accepted great care should be
taken in selecting times appropriate for their
transmission. Products of a partially intimate
nature which are not freely mentioned or dis-
cussed in the home should not be advertised.

(£) Advertisements relating to betting or
gambling are subject to the provisions of the
laws of the State in which the advertisement is
to be broadecast. Such advertisements should not
be broadcast in proximity to children’s sessions,
at times when the audience may be expected to
include a large proportion of children and
young people, or at any time on Sunday,
Christmas Day or Good Friday; and should be
presented in good taste and with restraint. Ad-
vertisements soliciting business concerning fore-
casts of results of sporting events should not be
broadcast.

(8) Advertisements for fortune-telling or sim-
ilar superstitious or pseudo-scientific practices
should not be accepted.

(h) The advertising of firearms and associa-
ted equipment should be treated with discre-
tion.

(i) Advertising by institutions or enterprises
which, in offering courses of instruction, make
exaggerated claims for the opportunities await-
ing those who enrol for their courses, should
be avolded.

(J) Advertisements for money-lenders should
be avolded. Advertisements for any form of
speculative finance should be closely examined
before acceptance to ensure the bona fides of
the advertiser and that his advertisement and
business comply in all particulars with the law.

(k) Direct or indirect advertisements relating
to lotteries, or any information concerning
them, may be broadcast only if it is permis-
sible to publish such an advertissment under
the law of the State in which the station
broadcasting the advertisement is situated.

(1) No advertising matter should be associa-
ted with any actuality program in which the
principal interest centres around a public
appearance of any member of the Royal Family.

(m) Advertisements (other than opening and
closing announcements) shall not be broadcast
during any part of a sponsored program which
is devoted to the broadcasting of Divine Wor-
ship or other matter of a religious nature.
Opening and closing announcements in re-
spect of such a program shall not contain any
reference to the price of any goods or services.

(n) Spot advertisements shall not be broad-
cast during a program which is devoted to the
broadcasting of Divine Worship or other matter
of a religious nature.

SPECIAL PROVISIONS RELATING TO
ADVERTISING ON SUNDAY, CHRISTMAS
DAY AND GOOD FRIDAY

34. The following special provisions shall
apply to advertisements broadcast on Sunday,
Christmas Day and Good Friday.

35. Advertisements which may be appropriate
for broadcasting on weekdays are mnot neces-

sarily suitable for Sunday,
Good Friday. Special care should be taken to
ensure that all advertisements, particularly
those relating to medical and toilet prepara-
tions, are presented with good taste and dis-
cretion. Repetition and sensational presentation
should be avoided.

36. The price of any article or service shall
not be mentioned more than once in each ad-
vertisement relating to that article or service.

37. No advertisements relating to alcoholic
liquor, betting or gambling shall be broadcast.

38. A program in the form of a shopping
guide shall not be broadcast on Christmas Day
or Good Friday or at certain times on Sunday
(see paragraph 49 (d)).

Christmas Day and

ADVERTISING TIME STANDARDS

39. General Provisions—Ior the purpose of
calculating the amount of time occupied by
advertising matter this expression includes:—

(a) all words relating to goods and services,
whether in the form of a direct advertisement,
a slogan, a description or any other identiflable
reference in the course of the program to
any goods or services included in the program
whether of the advertiser or not; and

(b) all music and sound effects associaled
with such advertisements.
In programs containing jnformation which

purports to have general application but which
in practice refers only to the goods or services
of the advertiser whose name is associated
with that part of the program, the time occu-
pied by the broadcasting of such information
shall be regarded as time occupied by adver-
tising matter.

40. Spot advertisements may be included in
any program period set aside for the purpose
of broadcasting such advertisements, but should
be distributed at reasonable intervals through-
out the program, having regard to the enter-
tainment or service to be provided during the
period.

41. Programs shall
more than four
tively.

42. Subject to the preceding paragraph, spot
advertisements may be broadcast in groups, if
each advertisement complies with these stan-
dards, and if no group exceeds 1% minutes in
duration. Each group of advertisements shall be
separated from adjacent groups by a substan-
tial item of service or entertainment. In this
context an announcement of time, or station
identification, or both together, will not be re-
garded as a substantial item.

43. Advertising on Weekdays—In addition to
the foregoing general provisions the following
standards shall apply to the broadcasting of
advertisements on any day except Sunday,
Christmas Day and Good Friday.

44. In programs which are sponsored by one
or more advertisers, not more than 20 per cen-
tum of the program period shall be occupied by
advertising matter.

45. Except as expressly provided in para-
graph 49, in any program period during which
spot advertisments are broadcast, not more
than 30 per centum of the program period shall
be occupied by advertising matter; and not
more than 18 minutes shall be so occupied in
any period of 60 minutes.

46. Advertising on Sunday, Christmas Day
and Good Iriday—In addition to the provisions
of paragraphs 39 to 42 the following standards
shall apply to the broadcasting of adver-
tisements on Sunday and, if advertisements are
broadcast on Christmas Day and Good Friday,
on these days also.

47. In respect of the whole of Christmas Day
and Good Friday and the period between 6.00
am and 12.00 noon on Sunday.

(a) In programs which are sponsored by one
or more advertisers, not more than 10 per ceu-

be so arranged that no
advertisements occur consecu-
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tum of the program period shall be occupied by
advertising matter, and the number of adver-
tisements shall not exceed two in any period
of 15 minutes.

(b) In any program period during which spot
advertisements are broadcast, not more than 10
per centum of the program period shall be
occupied by advertising matter, not more than
six minutes shall he so occupied in any period
of 60 minutes, and the number of groups of

advertisements shall not exceed two in any
period of 15 minutes.
48. Except as expressly provided in para-

graph 49, in any period before 6.00 am and
between 12.00 noon and 12.00 midnight on Sun-
day, not more than 20 per centum of the pro-
gram period shall be occupied by any form of
advertising matter, and not more than 12
minutes shall be so occupied in any period of
60 minutes.

SHOPPING GUIDES

49. A program which takes the form of a
shopping guide, market information or similar
matter, and so provides a special service to
listeners in which advertisements constitute an
integral and informative part of the program,
may be broadcast. Paragraphs 41, 42, 44, 45
and 48 of the advertising time standards do not
apply to such programs provided they comply
with the following conditions:

(a) The time occupied by a single adver-
tising announcement shall not exceed one min-~
ute.

(b) Not more than nine hours in any period
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of seven days shall be occupied by such pro-
grams.

(c¢) Such programs shall not be broadcast in
a foreign language.

(d) Such programs shall not be broadcast on
a Sunday except in the period between 13.00
noon and 6.00 pm, when the following special
conditions shall apply:

(i) not more than one such program shall
be broadcast in the period; and

(ii) the time occupied by such a program
shall not exceed 15 minutes.

50. A program in the form of a shopping
guide shall not be broadcast on Christmas Day
or Good Friday.

51. The broadcasting of a group of separate
advertisements does not constitute a shopping
guide.

ADVERTISING OF MEDICINES

52. Section 100 of the Broadcasting and Tele-
vision Act 1942-1967 provides inter alla that a
licensee shall not broadcast an advertisement
relating to a medicine unless the text of the
proposed advertisement has been approved by
the Director-General of Health or by a medical
officer of a State to whom the Director-General
has delegated this power. Any person may
appeal to the Postmaster-General from any
decision of the Director-General of Health or
of his duly authorized delegates. The Director-
General of Health has issued notes on this
subject for the guidance of licensees and ad-
vertisers. These are set out in Appendix A.

PART 3.—MISCELLANEOUS

TIME SIGNALS AND TIME
ANNOUNCEMENTS

53. Periodical announcements of the correct
local time should be made. The following rules
sliould be observed:

(a) The correct time should be announced
not less frequently than once in each 30 minute
period, but a program exceeding 30 minutes in
duration may be completed without such in-
terruption.

(b) The correct time should be announced
at the opening and closing of each transmis-
sion, and preceding each regular service pro-
gram such as a news broadcast. Observatory
time signals and public clock chimes may be
broadcast at the discretion of a station, pro-
vided that such time signals should not be
broadcast except on the hour, Eastern Aus-
tralian Standard Time or Western Australian
Time. Stations situated in territory in which
Central Standard Time is observed should
broadcast observatory time signals only at the
equivalent of the hour, EAST, namely 30 min-
utes past the hour, CST.

(c) Frequent announcements of the time
should be made during early morning sessions.

(d) No station should broadcast any signals
which might be mistaken for standard time
signals of the type originated by observatories
throughout the Commonwealth.

(e) If, at the time of broadcasting, a pro-
gram is recorded for subsequent repetition, care
should be taken to avoid recording time signals
or announcements which would be inaccurate
during the rebroadcasts.

STATION IDENTIFICATION

54. All broadcasting stations should identify
themselves periodically and the following prac-
tice, which will meet the reuirements of avia-
tion and other authorities, should be observed:

(a) The call-sign and location of each broad-
casting station, as named in the licence, should
be announced not less than once in each 30
minutes (on the hour and half-hour where pos-
sible) provided that a program unit exceeding
30 minutes in duration may be completed with-
out such interruption.

(b) At the conclusion of a relayed program
in which another station’s call-sign has been
announced, each station participating in the
relay should identify itself by the announce-
ment of its own call-sign and location.

PERSONAL MESSAGES

55. Messages intended primarily for indi-
vidual listeners should not normally be included
in broadcast programs (see section 112 of the
Broadcasting and Televislon Act 1942-1967). It
is, however, permissible to transmit certain
messages under certain conditions, without
contravention of the relevant statutes. The
Board, in conjunction with the Postmaster-
General’s Department, has determined those
conditions to be as follows:

(a) Urgent messages to persons whose pres-
ent whereabouts are unknown, or who are
temporarily isolated owing to breakdown of
normal communication channels, may be trans-
mitted, if such messages are verified and
approved by a senior officer of the Police Force,
or his deputy.

{b) In extreme emergency, and in the ab-
sence of any suitable or approved authorizing
officer, a station manager may assume l'espon-
sibility for accepting and transmitting mes-
sages of an urgent and essential nature which
he considers to be in the public interest. A
record of such messages should be retained by
the station for at least six months after the
date of transmission.

(c) Birthday and cheerio calls may be trans-
mitted only during periods selected by the sta-
tion for the purpose.

No person, whether employed by a broadcast-
ing station or not, should transmit any mes-
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sage containing information of a personal
nature relating either to himself or to an in-
dividual listener, except within the provisions of
paragraphs (a), (b) and (c) above.

56. Programs which are based on the ex-
change of letters, or include answers to corres-
pondents, do not necessarily conflict with the
conditions stated above, but such letters or
answers as are transmitted should be of gen-
eral interest, and not limited in their applica-
tion fo any one listener.

HOURS OF SERVICE

57. Paragraph (c) of sub-section (3) of sec-
tion 16 of the Broadcasting and Television Act
1942-1967 provides that the Board shall have
power to determine the hours during which
programs may be broadcast. The following pro-
cedure should be observed by licensees in con-
nection with the variation of hours of service:

(a) In the case of a proposal to vary the
hours of service permanently, an application
for permission to do so should be addressed to
the Secretary of the Board at the Board's Head
Office. A copy of each application should be
sent to the Board's representative in the capi-
tal city of the State in which the station is
located. The application should be submitted
well in advance of the proposed commencing
date and should contain a complete schedule of
existing and proposed hours of service together
with an outline of the type of program matter
to be broadcast initially during the altered
hours of service; it should also specify the datc
on which the station desires to commence the
new schedule.

Recording of Telephone Conversations

(b) In the case of a proposal to vary the
hours of service temporarily, where the need
for such a variation is known well in advance
of the date concerned, application should bhe
made to the Board's representative in the
capital city of the State in which the station
is located. The application should include de-
tails of the proposed altered hours of operation
and the date or dates affected, as well as the
reason for the proposed variation.

{¢) 1n the event of a local or district emer-
gency, when it becomes desirable for special
matter to be broadcast at short notice, notifi-
cation of proposed temporary alterations of
hours of service should be given to the Board’s
representative in advance, or if this is not pos-
sihle, such notification should be given with the
minimum of delay after the event. ln all cases
of such emergency variations, the Board's rep-
resentative should be subseguently informed of
the actual hours of service observed during the
period of emergency.

58. Paragraph (c) of sub-section (1) of sec-
tion 16 of the Broadcasting and Television Act
1942-1967 requires the Board to ensure that
adequate and comprehensive programs are pro-
vided by commercial broadcasting stations to
serve the best interests of the general public.
The Board accepts the schedule of programs
which is in operation at the time of a formal
visit to a station for program inspection as the
standard pattern of broadcasting by that sta-
tion. Notification of minor variations in pro-
gramming is unnecessary, but each station
should supply written advice of any major
alteration in program policy or planning to the
Secretary of the Board at the Board's Head
QOffice. A copy should be sent to the Board's
representative in the capital city of the State
in which the station is located.

RECORDING OF TELEPHONE CONVERSATIONS

Requirements of the Australian Post Office

TELEPHONE conversations which form part

of a broadecast program may be recorded
subject to the strict observance of the follow-
ing vequirements of the Australian Post Office:

1. The basis of relaxation of the former pro-
hibjtion on the recording of a telephone conver-
satlon is that both parties must know that it
is being recorded. The recording of telephone
conversations by means of recording equipment
not connected fo the telephone service via a
Recorder-Connector Type 1, which will provide
a suitable warning signal to both parties, will
continue to be illegal.

2. The general conditions that will apply in
respect of the recording of telephone conver-
sations are:

(a) The Post Office will supply, install and
maintain a Recorder-Connector Type 1 on Post
Office telephone services, for the prescribed
charges, to permit connection of approved de-
vices to record telephone conversations. The
Recorder-Connector will inject a warning tone
of 200 milli-second Dursts of 1400 cycles per
second at 15 secoud intervals to line during
recording and will prevent recording if not
energised. .

{b) The subscriber concerned shall be respon-
sible for the supply, installation and mainten-
ance of the recording device, its connecting
lead and plug and the power supply which
shall comply in all respects with APO Speci-
fication No. 1052. The equipment must be
available at the time of installation of the
Recorder-Connector Type 1.

(c) The subseriber shall defray the cost of
any expenses incurred by the Post Offlce in
repairing or replacing Post Office plant dam-
aged by the recording equipment.

(d) The subscriber shall indemnify the Post
Office and its officers from all actions, costs,
proceedings, claims and demands whatsoever
arislng from any damage, loss or injury attribu-
table to recording equipment.

(e) The Post Office reserves the right to vary
the conditions under which approval to record
telephone conversatiovns is given should changed
circumstances warrant such action.

(f) Applications for provision of Recorder-
Connectors shall be lodged with the Director,
Posts and Telegraphs, in the State concerned.

3. Where a Recorder-Connector is used to
record conversations for use in broadcast pro-
grams, the Post Office will impose the follow-
ing additional conditious:

(i) 1f a tape delay feature is required to
excise undesirable matter before repro-
duction, this is to be arranged by the
station concerned.

(ii) If additional filtering 1is required to
erase the warning tone completely
from the recorded conversation before
reproduction, the station concerned is
to arrange this. If the filter is located
between the Recorder-Connector and
the recording equipment, it must pre-
sent the same input conditions as the
recording equipment.

(iii) Where it is desired to use the studio
equipment instead of a standard tele-
phone on conversations heing recor-
ded, the station concerned is to sub-
mit full details, including a complete
circuit, of the method proposed for
associating the studio equipment with
the telephone line, to the Director-
General, Posts and Telegraphs, Mel-
bourne, for approval. The relevant
technical conditions described in APO
Specification TEQ.9000 (shortly to be
replaced by APQO Specification 1050
and associated Specifications) must be
complied with in this regard.

4. Copies of APO Speclfications may be
obtained from the First Assistant Director-
General (Telecommunications), Postmaster-

General's Department, Melbourne.
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!
MEDICAL ADVERTISING

Notes issued by the Commonwealth Director-General of Health for guidance on

the preparation of medical advertisements or talks on medical subjects for broad-

casting and television purposes.

HI: control of advertising matters and talks

on medical subjects is provided for in the

following sections of the Broadeasting and
Television Act 194R-1967:—

Section 100.—(1) Subject to this Act, a
licensee may broadcast or televise advertise-
ments.

(6) A licensee shall not broadcast or televise
an advertisement relating to a medicine unless
the text orf the proposed advertisement has
been approved by the Director-General of
Health, or, on appeal to the Minister under this
section, by the Minister.

(7) The Director-General of Health may
delegate to a medical officer of a State his
power under this section to approve the text
of an advertisement.

(8) Any such delegation is revocable in writ-
ing at will and does not prevent the exercise
of a power by the Director-General of Health.

(9) A person may appeal to the Minlster
from any decision of the Director-General of
Ifealth or of a delegate of the Director-General
of Health under this section.

Section 122,-—(1) Except as prescribed, a
person shall not broadcast or televise a talk
on a medical subject unlexs the text thereof
has been approved by the Director-General
of Health, or, on appeal to the Minister under
this section, by the Minister.

(4) Any person may appeal to the MiInister
from any refusal of the Director-General ol
Health or a delegate of the Director-Geneval
of Health to approve of the text of a tallt on
a medical subject.

Tt should he mnoted that the Act does not
indicate any standards upon which the Director-
General of Health is to give or withhold
his approval. The Act leaves the decision to
the absolute discretion of the Director-General.

Experience has shown that considerable
difficulties will be avoided hy the publication of
a guide to standards which will help In the
preparation of advertisements and talks on
medical subjects. These standards are offered
for the guldance of those interested and do
not limit the absolute discretion vested by
the Broadcasting and Television Act Iin the
Director-General.

It is also to be noted that the approval
of the MDirector-General aof Tlealth does nnt
remove the requirement that the Broadcasting
Program Standards laid down by the Australian
Broadeasting Control Iioard must be ohserverl,

CENSORSHIP OF ADVERTISEMENTS BY
DIRECTOR-GENERAL OF HEALTH

@® Ceusorship is required for —
Mixtures, powders, tablets. lozenges or any

product to be taken by mouth for therapeutic

use.
Drops or paints, such ear or nose
drops, throat paint, etc.

as eye,

Ointment, cream, pastes or powders for thera-
peutic use externally.

Liniments or any product to be rubbed omn.

Injections.

Tooth paste or any type of dentifrices claim-
ing cure of decay or mouth conditions,

Hair restorers.

Antiseptic or disinfecting tablets, lotions,
gargles or dressings — as applied to the human
patient,

Slimming or weight reducing measures.

Toods which clalm to assist “regularity” or
olher health problems.

@® DBut is not required for —

Beauty creams.
Depllatories.
3aby powders or talc powders.
Sterilizing agents for false teeth.
Antiseptics or disinfectants, as applled to
Noors, walls, etc.

Deodorants.

I'oods which claim only to provide a bal-
anced diet or to glve calorific value.

GUIDE TO STANDARDS
(A) TRUTH GENERALLY

J. No uatter shall e included which in any
way departs from truth as to the composition,
character, or action of a product or method
ol treatnrent or jts smitalility tor the purposes
for which it is recommended, No untruthful im-
plications should be imported into any adver-
tising matter.

2. When any testimoniwl is used, it must have
heen honestly obtained and must be limited to
the actual views of the user. No testimonial
<hould be used which has heen paid for.

No testimonial given by a foreign doctor
should be In any way used so as to imply that
the doctor is a British doctor.

No te~timonial given hy a person holding the

title of ‘‘doctor’”’, who is mnot a doctor In
medicine should be used wlithout a definite
statement of the profession or cult In which

this person holds the title,

the case of any Llestilnontal, the person
it may Dbe called upon to furnish the
original.
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3. Any statement or testimoninl given by a
doctor in medicine should be accompanied in
the advertising matter by the reference to the
original publication in which the statement
appeared.

4. Where any reference to a published state-
ment is used the person using it may be
called upon to furnish the original reference.

Any reference to a published statement will
be disallowed if the passage has been removed
from Its context so that Iits original sense Is
distorted, or so that it Is applied to support
the advertiser's interests in a manner not
contemplated by the original author.

5. Any implication that a product or method
of treatment is used or recommended gener-
ally by doctors, dentists or hospitals wlll not
be allowed.

6. No manufacturer or distributor of pro-
prietary medicines should without authority use
any title, description or address which may
lead persons to believe that the product recom-
mended emanates from any hospital or official
source, or is otherwise than a proprietary medi-
cine advertised by a particular manufacturer
for the purpose specifled.

(B) DECENCY AND ETHICS

7. No spoken or pictorial representation may
be used which dramatizes distress or morbid
situations involving ailments or slckness or
which conveys the suggestion that harmful
consequences may result from the medicine
not being used. No spoken or pictorial repre-
sentation of vivisection will e allowed.

8. No advertisement should contaln any
matter which would lead persons to believe
from the symptoms described that they are
suffering from any serfous ailment.

9. No description of any proprietary medicine
should be used which describes graphlcally or
repellently any bodily functions or matters
which are generally not considered acceptable
topics of conversation in mixed social groups.

For example, and without limiting the scope,
the use of the following words or expressions
will not be permitted:

Bad breath, bladder disorders, bowels,
diarrhoea, excreta, flushing the kidneys, festers,
scabs, intestines, plles, urine, body odour, sour
stomach.

Advertisements relating to contraceptives
will not be permitted.
10. No adverctisement should contain any

intima.lon that—

(a) The person advertising is prepared to
diagnose by correspondence dlseased conditions
or any particular diseased condition in a human
being;

{(b) The person advertlsing is prepared to
receive from any person a statement of his or
any other person's ill health with a view {o
advising as to, or providing for, the treatment
of such ill health by correspondence.

11. No person should issue any advertisement
claiming to cure chronic or incurable ailments
or for use in conditlons in which self-medica-
tion presents a risk.

12, No person should advertise any prepara-

tion which contains drugs In dangerous quan-
tities, or which contains any drug which by
the law of any State in Australla is obtainable
only on a doctor’s prescription,

13. An advertisement should not contain any
suarantee of ‘‘money back’.

14. No advertisement should contain any
matter which could be regarded as claiming
that any course of treatment or proprietary
medicine is efficacious for the prevention or
cure of a serious disease which properly should
be under the care of a registered medical prac-
titioner, and in particular, no person should
advertise or offer for sale to the public any
course of treatment of proprietary medicine
which is directly or by implication held out as
being effective:

(a) For the treatment of: amenorrhoea,
anaemia, any structural or organic ailment of
the auditory system, arthritis, barber’s rash,
blindness, cancer, cardiovascular disease (in-
cluding high or low blood pressure), consump-
tion and allied conditions, convulsions of any
origin, croup, diabetes, diseases of the kidneys,
diseases of the central nervous system, en-
larged glands, epilepsy, erysipelas, gallstones,
glandular ailments ot any kind, goitre, haemor-
rhoids hernia or rupture, hormonal diseases,
lupus, menopausal conditions, menstrual irregu-
larities, peptic ulcer, phlebitis, psoriasis, pur-
pura, pyorrhoea, ringworm, scabies, thrombosis,
tuberculosis, ulcers in the mouth, varicose
ulcers, venereal disease, whooping cough.

(b) For developing the bust or raising the
height.

(c) For removing sexual weakness or im-
potence or increasing virility or reproductive
power.

(d) ¥or procuring miscarriages or abortion.

(e) For the treatment of conditions or habits
associated with sexual excess or indulgence or
of any ailment associated with those habits.

15, In the case of any preparation stated to
contain vitamins, the advertiser may be re-
quested to furnish Information as to the name
of each vitamin present in the preparation and
the quantity (expressed in international units or
milligrammes) of each vitamin in a stated
quantity of the preparatlion.

16. Reference to alcohol as a medicine will
not bLe permitted either by dlrect advertise-
ment or by impllcation.

17. No derogatory reference whether spolken
or visual wlill be allowed for advertlsing pur-
poses to any physical or mental affliction or
deformity. Any reference to such infirmities
must avoid bringing ridicule or offence to the
sufferers or their families.

18. Advertising materlal should contain no
clalms intended to disparage competitors, com-
peting products or other Industries, professionsg
or institutions.

19. Actual methods of treatment shall not
be depicted as part of an advertisement relating

to any course of treatment or proprisetary
medicine,
20. The appearance of a patient receiving

treatment, or under the influence of a drug or
hypnotism will not be approved for advertising
purposes.

21. The appearance of a patient implying or
testifying to the cure of any condition will not
be approved.

(C) TRUTH IN RELATION TO
MEDICAL ADVERTISING

22, The word ‘'cure’’ or any visual implica-
Lion that the ©proprietary medicine will
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qefinitely cure the condition described, will very
raroly be justified. The use of this word and
such pictorial matter will be critically exam-
ined.

23. Advertisements should not contain—

(a) General statements not proverly qualified;

(b) Statements directly stating or implying
that ““all” of a certain group of diseases will
ve cured by the preparation;

(c) Statements directly stating or
that “all” diseases are due to
cause.

Tor example—

(I) “All skin rashes and blotches, not over-
looking rheumatism, neuritis and other simllar
functional disorders. All these complalints are
the direct result of improper eating of foods
and the improper combination of foods”.

(ITI) “If your body has the right food, and
digests that food properly, then you will be
perfectly healthy’.

24. Statements should not be used In respect
of any preparation that f{s “the best”, ‘‘the
most successful'’, ‘“safest”, "‘qulckest’”, or con-
taining any similar use of superlative adjectives
involving comparison with other remedies, or
departures from strict truth.

implying
a particular

Examples of expressions which should not
be used are—

‘““The only preparation’” which will achiove
a certain result; *“A certain” or ‘“unfailing’
remedy for any particular purpose; ‘Nature's
own remedy'”; ‘“Australia’'s national remedy’:
“One dose will immediately . . . "; “Never
fails”; ‘““You ecan always depend on . . . ':

Medical Advertising 469

“Used by more persons than any other pre-
paration of its kind”; “There's nothing bef.ter
than . . ', *“'There's nothing like . . . 5
“The 1dea.l remedy’’. One particular form of
advertising should noL be wused. This form
attempts to convey the impression that the
preparation is a secret held by the manufac-
turers as a result of years of devoted and
persistent research on the part of eminent
scientists who are at last able to present the
nation with wonderful results.

An alternative method of conveying the same
ideas and equally to be avoided is that the
formula is one that is ‘‘centuries old”, ‘‘was
known to the ancients”’—and it is occasionally
suggested that it has been lost for centuries
and only just now rediscovered.

Varla.nts of this kind of advertising are—
. . is a new scientific preparation per-
x'ecled by over ©50 years scientific research';
. . men of science have for years searched
f0r . . . At last they have found it”-
. unique formula adopted after years
of research by highly skilled chemists’;
“. . . originated in a centurfes-old orfental
formula’.
25. Certain words, such as “‘vitality’”, which
are capable of an Interpretation possibly not
intended by the advertiser should not be uased.
26. There shall be no implication that the
announcer i{s a doctor or dentist nor shall the
background or set imply in any way that the
announcement is being made from the profes-
sional rooms of a docter or dentist or from a
hospitat.

MEDICAL ADVERTISING

ADMINISTRATIVE ARRANGEMENTS FOR GUIDANCE OF
ADVERTISERS AND BROADCASTERS

A: BROADCASTING

(i) All approvals for broadcasting scripts wlll
be for a definite period only, The period will
be indicated by the Director-General in his
approval.

(1) Broadcasting scripts should reach the
Director-General at least ten days before the
projected date of broadtasting.

(iii) Broadcasting script must be sent In
duplicate so that an approved copy may be
returned to the sponsor while the original Is
neld by the Director-General.

(iv) Extra copies should not be sent,

(v) Space should be left at the bottom of each
page of script in order that any written
approval or stamp by the Director-General may
he inserted without covering the actual script.

B: TELEVISION

All material proposed for medical advertis-
. ing by television will require to be submitted
in a form that allows the relationship of
the visual and sound contents one to the other

to be clearly understood.

A large proportion of televiston advertistng
will be by ‘'‘stills” or hy (ilms.

Tor “stills’’, approval may be sought when
the preliminary sketches have been drawn or
when the slides or art work are complete.

For filmsg being manufactured in Australia,
in view of the preparation necessary and the
cost involved, it Is suggested that the adver-
tisers might consult the Director-General at
the commencement, when little expenditure
has been incurred but when the treatment
has been decided on and at one or both of
the following intermediate stages in the prepa-
ration of material if required:—

(i) When the screen play, shooting script or
story board has been finalised.

(i) When the film has been completed but
before the sound track has been added.

Films which have been imported Into
Australia in completed form will of necessity
require to be submitted to the Director-
General in thabt form. These films will have
been subject to censorship by the Common-
wealth I’ilm Censorship Board on importation,

The approval by that Board fer the use on
television of films which deal with matters of
a medical nature, whether for advertising or
other purposes, will be given subject to tlie
subsequent approval of the Director-General of
Health {n the terms of his authority under the
Act.
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YOLUNTARY GUIDE FOR MANUFACTURERS AND
ADVERTISERS

RULES RELATING TO THE ADVYERTISING OF
PROPRIETARY MEDICINES

Agreed to by the Federal Government health authorities, advertisers, agencies and media

and issuecd in November, 1961.

PRETFFACE: Advertising is an important
commercial procedure in marketing products
and no group of commoditles receives more at-
tention in this respect than proprietary medi-
cines,

In the public interest and in the interest of
reputable advertisers of these commodities a
code of rules is necessary as a gulde in the
preparation of advertisements.

Labelling and packaging must comply with
State requirements and, before a commercial
script is submitted to the censor, care should

be taken to ensure that State legislation con-

trolling advertising is not contravened.
While the advertising and displaying of

goods in an attractive manner is essential to

the vendor in this competitive world, it is also
helpful to the consumer if fairly and honestly
done. On the other hand, it may he abused in
such a way as to deceive the consumer through
the employment of unfair and dishonest prac-

tices. Such objectionable methods are a dis-
advantage to ethical competitors and detri-
mental to trade as a whole.

PRINCIPLES: The following principles

should e observed:—

(1) Tell the truth about what is offered in suchn
a manner that its significance will be
understood by the trusting as well as the
analytical consumer.

(2) e sure that the normal use of merchandise
or services offered will not he hazardous to
public health or life.

SCOPE: This Code applies to
medicines for which a
claimed,

Therapeutic use means use for the purposes
of :—

(1) Preventing,
viating a
injury.

(2) Influencing, Inhibiting or
physiological process.

PROHIBITED: No advertisement may con-
tain any reference to the following:—

Anaemia (all forms), Arthritis (all forms),
Barber's Rash, Cancer, Cardiovascular disease,
including low or high blood pressure, diseases
of the central nervous system, consumption,
croup, development of the Dbust, enlarged
glands, epilepsy. erysipelas.

Also gallstones, glandular allments of any
kind, goitre, hormones, fmpotence or virility,
diseases of the kidneys, lupus, menopausal
conditions, menstrual irregularities (claims for

proprietary
therapeutic use Is

diagnosing,
condilion,

curing or alle.
ailment, defect or

modifying a

relief of pain are permissible), phlebitis,
psoriasis, purpura, pyorrhoea, ralsing the
height, ringworm, scabies, sexual wealkness,
thrombosis, tuberculosis, ulcers in the mouth,
varicose ulcers, venereal disease, whooping
cough,

and any others which may be determined by
the agreement of all parties.

ACCEPTED WITH LIMITATION: Only
claims to relieve the sufferer, or to alleviate the
condition, are permissible in the following:—

Asthma attacks, haldners, bladder conditions
(advertising prohibited in certain States),
bronchitis, catarrh, colds and coughs, deafness,

Adluodenal ulcer, eczema,
cept ringworm, gastric

Also haemorrhoids, headaches, indigestion
impetigo, influenza, overweight, rheumatism,
rupture, sinus infection, varicose veins, vitamin
deficiency,

and any others whichh may
by the agreement of all parties.

ADVERTISED LITERATURE: When adver-

fungus infections, ex-

ulcer.

be determined

tising from any source offers in its copy @a
booklet — paid or unpaid — the advertiser
must submit such booklet or book to the
censor together with lis proposed advertise-
ment. If the booklet does not conform with
these censorship regulations, the advertising
copy will not be accepted,

1t should not be assumed that new copy
prepared is in conformity with rulings on

previous copy. It §s necessary to submit ALL
tew copy.

RReference to a published statement will be
disallowed if the passage has been removed
from its context leading to distortion of the
original sense.

UNACCEPTABLE WORDS: Words such as
piles, constipation, flushing the kidneys, scabs,
excreta, etc., are not acceptable in headings
or display lines.

Offensive words are not permlitted in any
advertising copy.
TILLUSTRATION: Illustrations or diagrams

of the human body shall not include the area
pbctween the shoulders and the knees, except
when approval s specifically obtained. An
illustration will be barred if it depicts exces-

sive pain or suffering, or is Ffor any other
reason unsuitable for publication.

OVERSTATEMENTS: Talse and misleading
statements are specifically prohibited. State-
ments such as the following are geperally
regarded as false and misleading:

“Vanishes like magic”, ‘‘lisappears over-
night’, “never fails””, ‘“‘infallible’’, *“the ldeal

remedy’’, etc.

The usc of superlatives will not be approved,
nor should disparaging references to other
preparations be made, overtly or by inference.

SCIENTIFIC CLAIMS: Where a scientific
claim, such as ‘‘Laboratory tested'”, ‘‘Science
has proved”, etc., is made, concerning which
the Censor has any doubt, he should consult an
appropriate scientific authority.

DIAGNOSIS OR TREATMENT BY CORRES-
PONDENCE: No advertisement should contain
any intimation that the person advertising is
prepaved to diagnose or treat by correspon-
dence, diseases, conditions or symptoms of
ill-health in a human being.

MONEY BACK GUARANTEE: Money back
suarantees are prohibited.

ADDITIONAL ITEMS, not involving the use
of proprietary medicines:—

No advertisement may contain any reference
to therapy by hypnosis or to restoration of
more effective eyesight by eye exercises.

AMENDMENT TO RULENS: This code is to
be revised every five vears or as required, by
the agreement of all parties.

This Is a voluntary code and
lative implications.

has no legis-
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FEDERATION OF AUSTRALIAN COMMERCIAL
BROADCASTERS

Rules for Accreditation of Advertising Service Agencies.
[Amended October, 1959)

'I For the purpose of these rules—
.

(a) “Federation” means Federation of
Australian Commercial Broadcasters.

(b) “Federal Council” means the Federal
Council of the Federation of Australian
Commercial Broadcasters.

(c) “Secretary” means the secretary of the
Australian Federation of Commercial Broad-
casters.

(d) An “agency” is for the purpose of these
rules an advertising service agency which has
applied for or has obtained accreditation
from the Federal council.

(e) A “member” of the Australian Asso-
ciation of Advertising Agencies means a mem-
ber of any of the bodies affiliated with that
Association,

(f) “Station” means a commercial broad-
casting station.

2. For the purpose of these rules full
powers on behalf of the Federation to issue,
withhold and cancel accreditation certificates
are vested in the Federal council.

3. All applications for accreditation or
renewal of accreditation shall be made to the
secretary on the form prescribed in the
schedule hereto accompanied by a fee of
$10.50, and agencies seeking renewal shall
make application not later than the 3lst
October of each year. Such applications shall
be supported by whatever evidence may be
required by the Federal council that
the applicant maintains a properly equi%ped
office, has the necessary financial standing
and ability to carry out the undertakings
involved in the granting of accreditation
under these rules and In respect of an
agency established after the 1st January, 1938,
is independent of any financial control by or
arrangement with any advertiser or station
whereby the latter obtains any interest in
the commissions paid to the applicant.

4. Applications for accreditations shall be
made individually by agencies whether trad-
ing as individuals, partners or incorporated
companies. In the case of partnerships the
application must be signed by all of the
partners, and in the case of corporations the
application must be signed in conformity
with the company’s articles of association.

5. (a) The period of accreditation shall be

as determined by the management subject (o
no accreditations exceeding 12 months from
the first day of January in each year.

(b) All accreditations in force on the 3lst
December of each year shall terminate on
that date.

6. A certificate shall be issued by the sec-
retary to the agency accredited.

7. The Federal council shall consult with
the Australian Association of Advertising
Agencies upon all matters affecting the
interest of their members under these rules,

8. Before dis-accreditation, any agency, in
the event of a direct infringement of these
rules, has the right to state its case to the
Federal council.

9. Accreditation may be withdrawn or
withheld by the Federal council in the ¢ase
of an agency:—

(a) any principal of which is a salaried
employee of an advertiser or

(b) which was created for and Is depen-
dent on the advertising and publicity activi-
ties of any particular firm or individual.

10. Every accredited agency shall keep the
usual books of account, and punctually post
up the same so as to be a complete record
of all his transactions and affairs, and of all
mmonijes paid and received in the course ol
his business, and shall keep the said books
on the premises and permit at all times the
Federation, its auditors, servants or agents
authorised thereto in writing to examine and
report on the said books, and to inspect all
contracts and other documents of the ac-
credited agent, and the accredited agency
shall at all times furnish all such informa-
tion as the Federation or the said auditors,
servants or agents may require for the pur-
pose of verifying the same or otherwise.

11. No agency shall offer to any advertiser
or seck from any station an advantage or
concession in its rates, station time or other
advantage not included in the station’s
schedule of rates and conditions upon which
advertising agencies are authorised to quote.

12. Stations shall pay accredited agencies
commission on air time and features at the
ruling rates fixed from time to time by the
Federation. Not less than two months not-
ice shall be given to the accredited agencies
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of any variation in the rate of commission.
In the event of any variation of commission
rates or any variation in advertising rates,
such variation shall not apply to existing
orders or to bona fide quotations already
made by an agency to an overseas client;
this arrangement to be subject to the pro-
duction of evidence satisfactory to the station
concerned.

13. Only such agencies as are accredited in
accordance with these Rules shall be eligible
or entitled to receive commission.

14, Full commission allowed by the sta-
tions shall be retained by the agency and
shall not be shared with or rebated to any
person, firm or company directly or indirectly
and shall be apart from any service fees that
may be charged by the agency to the client.

15. The agency shall accept full respon-
sibility for the payment of its clients’
accounts in respect of all orders placed by
the agency, or on which commission is paid
or payable in accordance with the standard
terms and conditions of the form of advert-
ising contract issued by the Federation and
in addition will be liable jointly and sev-
crally with the advertiser in respect of all
other monies that may become payable by
the advertiser to the station in accordance
with the said standard terms and conditions.

16. No commission shall bc payable to or
deducted by an agency unless payment of
accounts is received by the station within
forty-five (45) days of the end of the month
following broadcast.

17. In the case of a transfer of an adver-
tising account from one agency to another
during the currency of an order, both agen-
cies shall inform the station or stations in
writing of the transfer, and the fulfilment of
all obligations of the order shall rest with
the agency to whom the contract has been
transferred, and all monies payable under
the order for which the transferring agency
is or could thereafter become liable to the
station or stations shall be payable by the
agency to whom the contract has been trans-
ferred without, however, releasing the trans-
ferring agency from its liability to the
station or stations under the terms of the
contract.

18. No commission shall be payable on
landlines and other out-of-pocket expenses.

19. An agency shall not sub-let station
time of its principal in any form nor shall
time be made the subject of a rebate of
goods, indirectly or otherwise.

20. (a) Application for the issuing of a
commissionable master order shall be made
to the secretary.

(b) For the purpose of these rules a com-

missionable master order shall be deemed to
be one in respect of which:—

(i) The advertising principal is the reg-
istered proprietor of two or more brands
being advertised; or

(ii) The advertising principal whilst not
the registered proprietor supplies satis-
factory evidence that the products or
brands being advertised have a common
ownership; or

(iii) The advertising principal certifies
in writing that he holds directly or in-
directly shares to which are attached
more than half the voting power in the
company or holds directly or indirectly
a controlling interest in firms owning
the brands of which advertising is being
placed; or

(iv) The advertising principal is the reg-
istered proprietor of Australian rights
to the brands to be advertised, and con-
trols the manufacture within the Com-
monwealth of Australia and is able to
furnish satisfactory evidence that he is
defraying entirely the cost of the adver-
tising; and

(v) The agent giving the order for ad-
vertising discloses the principal for
whom the advertising is being carried
out and the names of the other agents
carrying out such advertising at the same
time specifying the products or brands
for which each agent is carrying out
the advertising.

(c) Several agencies may operate under a
master order but the master order must be
signed by one agency which shall be re-
sponsible for all rate adjustments. Authority
for any other agent to operate under a
master order must be issued in writing by
the agent signing such order but such other
agent shall be’ responsible for any payment
in respect to orders placed by his agency
pursuant to such authority.

(d) Authority to operate under a master
order may be issued by an accredited agent
only to another accredited agent and notifi-
cation of the appointment or revocation of
such appointment must be promptly made
to the secretary.

(e) The granting, withholding or cancell-
ing of a master order is vested in the
Federal council. :

21. The agency shall conform strictly to
the Federation’s Standards of Broadcasting
Practice and to the standards laid down
from time to time by the Australian Broad-
casting Control Board, and the individual
station’s conditions respecting:
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(a) Pregram standards
(b) Policy

(c) Receipt of copy

(d) Amount of wordage

and shall ensure that all advertising sub-
mitted is clean, honest and truthful adver-
tising.

22. Should an agency retire from business
as an agency, its right of accreditation shall
forthwith lapse but it shall be responsible
for all obligations under current contracts
with stations.

23. In the event of an agency reconstruct-
ing its business or effecting any changes in
its proprietary, the secretary shall immedi-
ately be advised and its accreditation shall
be subject to review by the Federal council
in the light of the information tendered,
and unless continuance be approved, shall
lapse and a fresh application for accredita-
tion shall be necessary.

24, The Federal council shall be the
sole arbiter upon the interpretation of
these rules and regulations, and any ques-
tion or questions arising from or not covered
by them, and its decisions shall be final, but
neither the Federal council nor any member
thereof shall be liable to be sued by reason
or in respect thereof,

25. All orders shall be deemed to include
the terms and conditions prescribed by the
Federation, providing any variation thereof
may, at the option of either party, be sub-
ject to the approval of the Federation prior
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to acceptance of the order. Such conditions
shall operate irrespective of whether or not
an order is issued on the official order form
of the agency, and such conditions shall
supersede anything to the contrary which
may appear on the order issued by the
agency.

26. An agency may require from any sta-
tion a declaration certifying that announce-
ments scheduled have been duly made in
terms of the order on the Standard Broad-
cast Advisory Reports.

27. An agency shall not undertake to rep-
resent exclusively any station or group of
stations,

28. Nothing in these rules shall impair
the right of a station of direct access to the
advertiser on all questions affecting the
latter’s business with the station.

29. Subject to observance in all respects of
the foregoing rules, the rate of commission
to be paid by stations to agencies shall be:

(i) 74pc of the amount of station time
involved if the agency negotiates and signs
the contract but does not prepare the copy
and service the account.

(ii) 124pc of the amount of station time
involved if the agency negotiates and signs
the contract, prepares the copy and services
the account.

(iiiy 124pc of the value of the features
purchased from a station on behalf of a
client but which excludes landlines, prize
money, or other out of pocket expenses.
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TELEVISION ADVERTISING BOARD

Rules for Accreditation of Advertising Service Agencies

DEFINITIONS

For the purpose of these Rules:—

(a) “Accredited agent” means an adver-

tising agent which has been granted

current accreditation by the Tele-
vision Advertising Board pursuant
to these Rules.

“General manager” means the gen-

eral manager of the Federation of

Australian Commercial Television

Stations and its Television Advertis-

ing Board division.

(c) “Rules” means these Rules of
Accreditation of advertising agents.

(d) “Station” means a commercial tele-

vision station which is a member of

the Federation of Australian Com-
mercial Television Stations.

(e) “Television  Advertising  Board”
means the Television Advertising
Board division of the Federation of
Australian  Commercial Television
Stations.

(b)

RULES

These Rules may be altered at any
time and from time to time by resolu-
tion of the Television Advertising
Board, and a statement signed by the
general manager shall be prima facie
evidence of the rules for the time being
in force.

APPLICATION FOR
ACCREDITATION

An advertising agent whether it be an
individual, parmership, or company
seeking accreditation pursuant to these
Rules shall make written application in
the form or forms prescribed by the
Television Advertising Board, and shall
contain an undertaking of agreement to
abide and be bound by the rules issued
from time to time by the Television
Advertising Board.

4.

(€13

Application shall be supported by evi-
dence to the satisfaction of the Tele-
vision Advertising Board:—

(a) In the case of an individual or part-
nership that the applicant has the
ability, experience and financial
standing necessary to carry out the
obligations accepted by and imposed
upon accredited agents under these
Rules.

In the case of a company that the
directors of the company have the
ability and experience and that the
company has the financial standing
necessary to carry out the obliga-
tions accepted by and imposed upon
accredited agents under these Rules.
(¢) That the applicant maintains a
properly equipped office to the
standard required by the Television
Advertising Board.

That the applicant services and
places a volume of advertising sat-
isfactory to the Television Advertis-
ing Board.

(d)

GRANT OF ACCREDITATION

(a) For the purposes of these Rules full
powers to grant, refuse and cancel
accreditation is vested in the Tele-
vision Advertising Board which is
not required and compelled to
assign or give any reason for its
refusal or cancellation.

A grant of accreditation may be
made either on a Federal basis or on
a State basis which has limited
operation within a particular State
or States.

(¢) A Certificate of Accreditation shall
be issued by the general manager to
the agency accredited under these
Rules, but such certificate will at all
times remain the property of the
Federation of Australian Commer-
cial Television Stations and is to be
returned on demand by the general
manager.

A statement signed by the general
manager as to whether or not an
advertising agent is an accredited

(b)

(d)
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agent pursuant to these Rules shall
be conclusive evidence as to whether
or not such agent is accredited or
not on the date mentioned.

PERIOD OF ACCREDITATION

6. (a)

(b)

The grant of accreditation shall be
for the period determined by the
Television Advertising Board sub-
ject to no accreditation exceeding
twelve months from the first day of
January in each year.

All accreditations in force on the
31st December of each year shall
terminate on that date. Application
for renewal of accreditation may be
made by any agent in the manner
provided for application for accredi-
tation under those Rules.

CHANGES IN PROPRIETARY OR
EXECUTIVE CONTROL OR IN

7. (a)

SHAREHOLDING

(i) An accredited agent who ceases
to carry on business as an
advertising agent or who re-
tires from a firm or partnership
consisting of accredited agents,
must give notice to the Tele-
vision Advertising Board with-
in scven days after the cessa-
tion of his business or of his
retirement.

(ii) Within seven days after the
admission of any additional
member to partnership in a
firm or partnership of accred-
ited advertising agents or of
the conversion of any existing
partnership consisting of ac-
credited agents notice of any
such admission or conversion
to a company must be given
in writing to the Television
Advertising Board;

(iii) In the case of any company
granted and holding accredita-
tion under these rules notice
must be given by the company
to the Television Advertising
Board within seven days of—
(i) Any change made in the
constitution, memoran-
dum or articles of associa-
tion of the accredited
company;

(il) Any reconstruction of the
accredited company or
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amalgamation  of  the
accredited company with
any other company;

(iif)y Any transfer of any share
or shares in the company
registered by the directors
of the accredited com-
pany;

(iv) Any change in the bene
ficial ownership of any
share or shares in the
company known to the
directors of the accredited
company;

(v) Any allotment or issue of
any new shares in the
accredited company;

(viy Any change made in the
personnel of the directors
of the accredited com-
pany;

(vii) Any substantial alteration
made in the capital in-
vested in or lent to the
accredited company;

(viii) Any other change or
changes made in the con-
stitution membership or
control of the accredited
company.

(b) An accredited agent shall forthwith

give to the Television Advertising
Board in writing all relative infor-
mation, facts, data, particulars and
material as the Television Advertis-
ing Board may at any time or from
time to time require in respect of
any changes in the constitution of
a partnership or firm of which the
agent is a member; of the formation
of any incorporated company to
carry on business of an advertising
agent and of which the agent has
become a member; of any changes
in the constitution or memorandum
or articles of association or of the
reconstruction or amalgamation or
of the transfer, change in beneficial
ownership or allotment or issue of
any shares in or of any changes in
the directorate of capital invested or
lent to or changes in the constitu-
tion membership or control of any
accredited company. If so re-
quested by the Television Advertis-
ing Board such information, facts,
data, particulars and material must
be verified by statutory declaration
or affidavit.

(c) Unless the Television Advertising

Board approves the continuance of
accreditation, it shall forthwith Japse
but the agency will be held respon-
sible for all obligations under cur:
rent contracts with stations.
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8.

9.
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CANCELLATION OF
ACCREDITATION

(a) Accreditation may be cancelled at
any time by the Television Adver-
tising Board:—
(i) in the event of any misstate-
ment or nondisclosure to the
Television Advertising Board,
in the event of the accredited
agent being unable to pay its
debts as they become due,
in the event of the accredited
agent not paying its account
to any station within its due
date or
for any breach, non-perform-
ance or non-observance of these
Rules for the time being in
force, or
(v) if the Television Advertising
Board in its absolute discretion
shall so determine.
Accreditation may be cancelled by
resolution of the Television Adver-
tising Board. Before passing any
such resolution the Television Ad-
vertising Board may call upon the
accredited agent whose accreditation
it is proposed to cancel, to make
such application, either orally or in
writing, as it may require, but the
Television Advertising Board shall
not be bound to do so.
Immediately a resolution of cancel-
lation of accreditation is passed by
the Television Advertising Board,
the accreditation shall forthwith be
determined and the advertising
agent shall be so informed in writ-
ing of such termination and is re-
quired to return to the general
manager the Certificate of Accredita-
tion.

(i)

(iii)

(iv)

(b)

COMMISSION

Only accredited agents shall be eligible
to receive commission from a station,
and commission shall be payable only to
the agent preparing and lodging copy,
and then only as time and/or pro-
grams are paid for in accordance with

Rule 13.

Ten per cent (10pc) commission is pay-

able on all advertising handled and

placed by accredited agents with the ex-
ception ofi—

(a) Advertising which has
accepted and/or telecast for any
reason whatsoever by the station
with whom the advertising is placed
or sought to be placed.

(b) Advertising placed by agents which

not beern

are in breach of the rules of the
Television Advertising Board and
telecast after such breach.
Advertising placed by an accredited
agent whose accreditation has been
cancelled prior to the telecast of the
advertising in respect of which com-
mission would otherwise be payable.
Advertising in respect of which an
accredited agent gives, credits or
promises to an advertiser any bene-
fit in the nature of rebate or com:
mission.

Advertising in respect of which an
accredited agent commits a breach
of Rule I5.

Advertising in respect of which a
resolution is passed by the Tele
vision Advertising Board that or to
the effect that no commission shall
be payable.

(g) Advertising not paid in accordance
with the provisions of Rule 13.
No commission shall be payable on the
cost of PMG microwave or coaxial re-
lays; prize money; sporting rights or

other out of pocket expenses.

No accredited agent shall accept from
any member station any higher com-
mission than the ten per cent prescribed
by Rule 10.

Except where stipulated by stations, all
commissionable  advertising  received
through an advertising agent will be
charged to the advertising agent, and the
account will be due and payable within
30 days of the date of the invoice. In
cases where advertising agents’ accounts
are not paid within 45 days from the
end of the month in which the account
is incurred, such non-payment shall be
reported to the Television Advertising
Board by the member station concerned
and no commission shall be paid on
such accounts,

In the event of any agency being granted
an extension of time for payment of an
account, the advertiser shall be informed
by the Television Advertising Board. If
an extension is granted commission shall
not be paid.

(d)

(6

REBATING OF COMMISSION

15. (a) The full commission allowed by the

station shall be retained by the
accredited agents, and subject to the
provisions contained in this clause,
shall not be shared with or rebated:
to, any other person, firm or com-
pany, directly or indirectly. This
provision shall not be held to pro-
hibit an accredited agent sharing
any part of the commission with any
accredited agent or from paying to
any bona fide canvasser or repre
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18.

sentative employed by the agent to
secure advertising accounts, a share
of the commission payable by the
station.

Agencies break this rule if they
supply free or partly free any mater-
ial or if they defray in whole or in
part the salary of any employee or
an advertiser, or make any allow-
ance or do anything which in effect
is equivalent to rebating any part
of the commission.

(b)

TRANSFER OF ACCOUNTS

In the case of the transfer of an adver-
tising account from one agency to
another during the currency of any
order, both agencies shall inform the
station or stations in writing of the
transfer, and the fulfilment of all obliga-
tions of the order shall rest with the
agency to whom the contract has been
transferred.

LIABILITY

The advertising agent shall accept full
responsibility for the payment of his
client’s accounts in respect of all orders
received from or through the agent on
which commission is payable.

Signature to the order shall be by the
accredited agent; signature “for and on
behalf of” his client will not be accepted.

In the case of a transfer of an adver-
tising account from one accredited agent
to another accredited agent, both agents
shall inform the station or stations in
writing of the transfer.

The current advertising order may be
cancelled by the agent relinquishing the
account in which case debits or credits
due at the time of cancellation will be
passed to him; or the agent taking over
the account may signify in writing that
he accepts responsibility for the original
order in which case he will be responsi-
ble for any adjustment of charges that
may be made at the end of the period.

RIGHT OF INVESTIGATION

Every accredited agent shall keep the
usual books of account and punctually
post up the same so as to be a complete
record of all his transactions and affairs,
and of all monies paid and received in
the course of his business, and shall keep
the set of books on the premises and

20.
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permit at all times the Television Adver-
tising Board, its auditors, servants or
agents authorised thereto in writing, to
examine and report on the said books
and to inspect all contracts and other
documents of the accredited agent, and
the accredited agent shall at all times
furnish all such information as the Tele-
vision Advertising Board or the said
auditors, servants or agents may require
for the purpose of verifying same or
otherwise,

RIGHTS OF ACCESS

Nothing in these rules shall impair the
right of the station to direct access to
any advertiser on all matters relating to
advertising.

ADVERTISING STANDARDS

The Agency shall conform strictly to the
Broadcasting Control Board Standards on
Television Broadcasting Practice, the
Television Advertising Board’s Advertis-
ing Regulations as issued from time to
time, and the individual station’s condi-
tions respecting:

(a) Program Standards

(b) Policy

(c) Receipt of advertising matter

(d) Commercial time limitations

and shall ensure that all advertising sub-

mitted is clean, honest and truthful
advertising.

NOTICES
(a) Notifications to the Television

Advertising Board pursuant to these
Rules are required to be made to:
The General Manager,
Television Advertising Board,
Suite 404, Caltex House,
167 Kent Street,
Sydney.
Any notice sent by post by the
Television Advertising Board shall
be deemed to have been served on
the day following that on which the
envelope or wrapper containing the
same is posted, and in proving such
service, it shall be sufficient to prove
that the envelope or wrapper con-
taining the notice was properly
addressed and put into a post office
or receptacle provided for the post-
ing of letters.
A certificate in writing signed by
the general manager that the

(b)
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22.

(a)
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envelope or wrapper containing the
notice was so addressed and posted
shall be conclusive evidence thereof.

ACCREDITING BODY

Accreditation by the Television
Advertising Board will be accepted
by member stations of the Federa-
tion of Australian Commercial Tele-
vision Stations.

Any additions or alterations in such
membership will be advised from
time to time to accredited agents
but as at September 30, 1967, mem-
bership consisted of:—

A.C.T. AND NEW SOUTH WALES

Amalgamated Television Services
Ltd (ATN-7) Sydney

Television Corporation Ltd (TCN-9)

Sydney

United Telecasters Sydney Ltd
(TEN-10)

Country Television Services Ltd
(CBN-8) Orange (also CWN

Dubbo, on relay from CBN).
Canberra Television Ltd (CTC-7)
Canberra
East Coast Television Ltd (ECN-8).
Murrumbidgee Tclevision Ltd
(MTN-9) Griffith.
Newcastle Broadcasting and Tele-

vision  Corporation  (NBN-3)
Newcastle

Northern Rivers Television Ltd
(NRN-11)

Richmond Tweed TV Ltd (RTN-8)
Lismore

Riverina Television Ltd
Wagga Wagga

Television New  England  Ltd
(NEN-9) Tamworth.

Television Wollongong Transmis-
sions Ltd (WIN-4) Wollongong

(RVN-2)

VICTORIA

Austarama  Television Pty Ltd
(ATV-0) Melbourne

General Television Corpn Pty Ltd
(GTV-9) Melbourne

Herald-Sun  Television Pty Lta
(HSV-7) Melbourne

Albury Upper Murray TV Ltd,
(AMV-4)

Bendigo & Central Vic. Telecasters
Ltd (BCV-8) Bendigo

Ballarat & Western Victoria TV Ltd
(BTV-6) Ballarat

Gippsland-Latrobe Valley Telecasters
Ltd (GLV-10) Traralgon

Goulburn-Murray Television Ltd
(GMV-6) Shepparton

Sunraysia Television Litd
Mildura.

(STV-8)

QUEENSLAND

Brisbane Television Ltd
Brisbane

Queensland Television Ltd (QTQ-9)
Brisbane

Universal Telecasters Ltd (TVQ-0)
Brisbane

Darling Downs TV Ltd (DDQ-10)
Toowoomba (also SDQ, South
Downs, on relay from DDQ).

IFar ~ Northern  Television  Ltd
(FNQ-10) Cairns.

Rockhampton Television Ltd (RTQ-

7) Rockhampton.

T'elecasters North Queensland Ltd
(TNQ-7) Townsville

Wide-Bay Burnett Television Ltd
(WBQ-8) Maryborough

(BTQT)

ADELAIDE

Television Broadcasters Ltd (ADS-7)
Adelaide

Southern Television Corporation

Lid (NWS-9) Adelaide
South East Telecasters Ltd (SES-8)
Mt Gambicr. )

WESTERN AUSTRALIA

TVW Limited (TVW-7) Perth

Swan Television Ltd (STW-9) Perth

South  Western  Telecasters Ltd
(BTW-3, GSW-9) Bunbury.

TASMANIA
Tasmanian Television
(TVT-6) Hobart
Northern Television Ltd (TNT-9

Launceston

Limited
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New Zealand Section

® New Zealand Broadcasting Corporation (pages 480-482)
® Advertising agencies (pages 483-487)

® Public relations consultants (page 487 )

® Leading advertisers (pages 487-494)

® Television production companies (page 494 )

(TAB HERE)
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NEW ZEALAND BROADCASTING
CORPORATION

BROADCASTING began in New Zealand

with the endeavours of numerous small
radio stations which provided some form of
service and entertainment to their local
communities.

The first of these stations to be licensed
was 1YA Auckland (1923).

Systematised broadcasting was not in-
itiated until 1925 when the Government
granted the Radio Broadcasting Company of
New Zealand a five-year licence to establish
and operate a national, non-advertising
broadcasting service.

When the licence expired on December
31, 1931, control of broadcasting services
passed to the Ncw Zealand Broadcasting
Board, a statutory public body.

The Broadcasting Act, 1936, abolished the
Board and placed broadcasting control in
the hands of a government department —
the National Broadcasting Service.

The following vyear, a Broadcasting
Amendment Act created the National Com-
mercial Broadcasting Service, and until 1943
the two organisations existed side by side.

A Statutes Amendment Act in 1943 abo-
lished the commercial service as a separate
entity and made it part of the National
Broadcasting Service.

In 1946, the name was changed to the
New Zealand Broadcasting Service, and in
1961 the Broadcasting Corporation Act re-
pealed all previous legislation and esta-
blished the Broadcasting Corporation, a
statutory public body which came into exist-
ence on April 1, 1962

Head Office: Bowen State Building, Bowen
Street, Wellington NZ., PO Box 98. Phone
48-200.

RADIO STATIONS

In the following list of medium-wave
broadcasting stations of the NZBC, those
marked * are advertising stations.

Whangarei: 1XN*, PO Box 845 (970kcs,
2kw); IYX Whangarej (830kcs, 2kw). PO Box
845; repeater transmitters, IXA* Kaitaia
(1440kcs, 2kw); IXE* Kaikohe (1220kecs,
2kw).

Auckland: IYA, PO Box 2209 (760kcs,
20kw); IYC, PO Box 2209 (880kcs, 10kw):
'ZB*, PO Box 2209 (1070kcs, 10kw); IYD*,
2O Box 2209 (1250kcs, 2kw).

Tauranga: 1ZD*, PO Box 205 (1000 ks,
10kw).

Hamilton: IXH*, PO Box 489 (1310kcs,
2kw); 1YW, PO Box 489 (1140kcs, 2kw).

Tokoroa: 1Z0*, PO Box 272
2kw).
Rotorua: 1YZ, PO Box 498 (860kcs, 10kw);

I7C*, PO Box 498 (1350kcs, 2kw).
Taupo: 1ZA*, PO Box 247 (1500kcs, 2kw).

Taumarunui: 12U*, PO Box 340 (1520kcs,
lkw). .

Gisborne: 22G*, PO Box 365 (1060kcs,
2kw); 2YW, PO Box 365 (1180kcs, 2kw).

New Plymouth: 2XP#*, PO Box 141 (1370
kes, 2kw); repeater transmitter, 2ZH?*,
Hawera (1560kcs, ikw), PO Box 341,

Napier: 2YZ, PO Box 161 (630kcs, 20kw);
22C* PO Box 161 (1280kes, 2kw).

Wanganui: 2XA* PO Box 419 (1200kcs,
2kw).

Palmerston North: 2ZA*
(940kes, 2kw).

Masterton: 2XB,* PO Box 220 (840kcs,
2kw).

Wellington: 2YA, PO Box 2396 (570kcs,
100kw); 2YC, PO Box 2396 (660kcs, 60kw);
2YB, PO Box 2396 (800kcs, 20kw); 2ZB.* PO
Box 2396 (980kcs, 20kw); 2YD,* PO Box
2396 (1130kes, 2kw).

Blenheim: 2ZE* PO Box 225 (1540kcs,
lkw).

Nelson: 2XN,* PO Box 113 (1340kcs, 2kw).

Greymouth: 3ZY, PO Box 378 (920kcs,
10kw); 3YW, PO Box 378 (1460kcs, 2kw);
3ZA* PO Box 378 (750kcs, 2kw).

Christchurch: 3YA, PO Box 1484 (690kcs,
20kw); 3YC, PO Box 1484 (960kcs, 10kw);
34B,* PO Box 1484 (1100kcs, 10kw); 3YD*
PO Box 1484 (1400kcs, 2kw).

Timaru: 3XC,* PO Box 275 (1160kcs, 2kw).

Dunedin: 4YA, PO Box 888 (780kcs, 20kw);
repeater station 4YX, Alexandra (640kcs,
2kw); 4YC, PO Box 888 (900kcs, 10kw);
47B,* PO Box 888 (1040kcs, 10kw).

Invercargill: 4YZ, PO Box 802 (720kcs,
20kw); 4ZA* PO Box 802 (802kcs, 10kw).

(1420kecs,

PO Box 617

SHORT WAVE SERYICE

Radio New Zealand, PO Box 2396, Well-
ington (7.5kw), operating simultaneously on
two frequencies which are varied as required
for best results.
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New Zealand Broadcasting Corporation

TELEVISION

AKTV-2, Auckland—Opened June 1, 1960.
Transmitter: Waitakere Ranges. Studios:
Shortland Street. Operating Hours: Mon-
Thurs.,, 2pm-1lpm; Tri, & Sat,, 2pm-mid-
night; Sun., 2pm-11pm. Technical facilities:
Ch. 2 (54-61mcs, vision 55.25, sound 60-75),
100kw ERP visual, 20kw ERP sound. PO
Box 2209, Auckland.

WNTV-1, Wellington: Opened: July 1,
1961. Transmitter: Mount Kaukau. Studios:
Waring Taylor St. Operating hours: Mon.-
Thurs., 2pm-1lpm; Fri. & Sat., 2pm-mid-
night; Sun., 2pm-11pm. Technical facilities:
Ch. 1 (44-51mcs, vision 45-25, sound 50.75),
100kw ERP visual, 20kw ERP sound. PO
Box 6, Wellington.

CHTYV-3 Christchurch: Opened: June 1,
1961. Transmitter: Sugar Loaf Peak. Studios:
Gloucester-st. Operating Hours: Mon.-Thurs,,
2pm-1lpm; Fri. & Sat.,, 2pm-midnight; Sun,
2pm-11pm. Technical facilities: Ch. 3 (61-68
mcs, vision 62.25, sound 67-75), 100kw ERP
visual, 20kw ERP sound. PO Box 1484,
Christchurch.

DNTV-2, Dunedin: Opened: July 31, 1962.
Transmitter: Highcliff. Studios: Dowling St.
Operating hours: Mon.-Thurs., 2pm-11pm;
Fri. & Sat., 2pm-midnight; Sun., 2pm-11pm.
Technical f{acilities: Ch. 2 (54-6lmcs, vision

481

55.25, sound 60.75), 10kw ERP visual, 2kw
ERP sound. PO Box 888, Dunedin.

NZBC TV RELAY STATIONS

Ch. 3 Hikurangi Peak, Northland, 6168
mcs, 1kw, relays AKTV-2's programs.

Ch. 5 Horokaka Peak, Northland, 181-188
mcs, lkw, relays AKTV-2’s programs.

Ch. 7 Mt Parahaki, Whangarei, 195-202
mcs, .0bkw, relays AKTV-2’s programs.

Ch. 1 Mt Te Archa, Waikato, 44-51mcs,
100kw ERP, relays AKTV-2’s programs,

Ch. 6 Mt Erin, Hawkes Bay, 188-195mucs,
5kw, relays WNTV-1's programs.

Ch. 6 Mt Egmont, Taranaki, 188-195mcs,
2kw, relays WNTV-1's programs.

Ch. 2. Wharite Peak, South Ruahines, 54-
6lmes, 100kw ERP, relays WNTV-1's pro-
grams.

Ch, 7 Masterton, 195-202mcs, 0.1kw, relays
WNTV-I's programs.

Ch. 4 Mt Studholme, South Canterbury,
174-181mcs, 2kw, relays CHTV-3's programs.

Ch. 5 Kuriwao, South Otago, 181-188mucs,
0.2kw, relays DNTV-2’s programs.

Ch. 1 Mt Hedgehope, Southland, 44-51mcs,
3kw, relays DNTV-2's programs.

Who has won the new national account?

4As?

What new agency moves are planned?

What top advertising and marketing
executives have moved?

How do media leaders see the new trends
in advertising?

What is the view of the AANA, or the

YOU'LL FIND ALL THESE SUBJECTS

AND MORE, COVERED EACH WEEK IN

L,

ing, Marketing and Media Weekly

To be up-to-date, have a copy mailed direct to you each week.
Subscription rates, including postage Aust. $11.50, Empire Countries $12.50. Elsewhere

$13.50, payable in advance.

Greater Publications Pty. Ltd., Box 2608, G.P.O., Sydney, N.S.W. 2001.
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EXECUTIVES Director of Sound Broadcasting: L. F
Sceats.
Director of Engineering: J. N. M. Norman.
Director of Television: N. R. Palmer.
NZBC chairman: C. A. McFarlane, CBE. Controller of Administration: F. W. Daw-
Director-General: G. H. Stringer. son.
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ADVERTISING AGENCIES

JRE T R S P R R T D
ABBREVIATIONS: NPANZ — Newspaper Proprietors’ Association of New Zealand.

NZBC — New Zealand Broadcasting Corporation (radio and television).

NOTE: All agencies listed are members of the Association of New Zealand Advertising

Agencies.

R R R R A O TR R

ABEL ADVERTISING LIMITED, 102
Albert-st. Auckland. CI. PO Box 1401. Phone
43-661.

Directors: R. W. Abel, L. 1. Abel.

O’seas repr.: Worldwide offices.

Accreditations: NPANZ, NZBC.

Main clients: Coats Patons (NZ) Ltd, Dis-
posax Industries Ltd, Fram (NZ) Ltd, Har-
nish & Jordan Ltd, Leisure Arts (NZ) Ltd,
T. A. MacAlister Ltd, Mitchbilt Limited, NZ
Ringamops Ltd.

BARRON SHARP ADVERTISING LIMI-
TED, CTA Bldg, 107-109 Customhouse
Quay, Wellington, Cl. PO Box 2055. Phone
71-969.

Directors: R. Kenneth Barron (mng dir),
John Sharp.

Executives: R. Kenneth Barron (mng dir),
John Sharp (production mngr), Laura E.
Barron (secy & accnt).

Repr.: Cassrels Advertising Ltd, Auckland;
L. B. Rennic and Partners, Sydney; Wills-
more & Tibbenham Ltd, Norwich, England.

Accreditations: NZNPA, NZBC.

BOOKMAN-COMPTON GOLDBERG AD-
VERTISING LIMITED, 43 Lower Taranaki
St. PO Box 6308, Wellington, C3. Phone
80-106. Telegrams & cables Goldberg, Wel-
lington.

Directors: Bernard Bookman (chrmn),
Neville J. Compton, James Pye-Smith, G. M.
Compton.

Associate companies: Goldberg Advertising
(Auckland) Limited. Trends and Surveys
Ltd, Auckland.

Clients: Allied Freightways Ltd, W. M.
Bamford Ltd, Clyde Engineering Co. Ltd,
Nelson Crisp Ltd, Dawn Atkinson Hair
Stylists Ltd, Dishmaster Appliances Ltd, W.
R. Grace (NZ) 1Lid, L. J. W. Hall, Lawnmower
Accessories Ltd, F. Levenbach Catering Ltd,
Marvin (NZ) Ltd, Meatpackers (NZ) Ltd, K.
Mikimoto Ltd, NZ Fence & Gate Works, NZ
Data Centre Bureau Ltd, Pfizer Laboratories
Ltd, Professional Uniforms, Protectus Equip-
ment Ltd, Ralta Ltd, Shirtmaster, H. F.
Stevens (Wgtn) Ltd, Tiffany Merchant Jew-
ellers, Triefus (NZ) Ltd, The Uniform Cen-
tre, Wellington Regional Planning Author-

ity, R. Welsh, Young Bros Builders Ltd,
Conynghams (Wgtn) Ltd.

CARLTON CARRUTHERS du CHAT-
EAU LTD, 101 Molesworth St, Wellington,
N1. Phone 70-729. Telegrams Carltonad. PO
Box 669.

Directors: L. L. du Chateau (chrmn), D.
F. Donovan, R. C. George, R. H. Harrison,
R. W. Moffat, R. E. Nicholls, E. R. Parker,
N. A. Rugg.

Managing director: L. L. du Chateau.

General manager: R. C. George.

Secretary: Mrs G. E. Leigh-Martin.

Branches: Auckland: N. A. Rugg (mngr),
Box 3346, 195 Parnell Rd (23-299); Christ-
church: D. V. McNicol (mngr), Box 1267,
Mercantile Gazette Bldg, Madras St (30-352).

Accreditations: NZNPA, NZBC.

Clients: Berlei (NZ) Ltd, Cadbury Fry
Hudson Ltd, Cerebos Foods Ltd, Dept of
Health, EMI World Record Club, Giant
Paints Ltd, Group Rentals (NZ) Ltd, His
Master’s Voice (NZ) Ltd, India Tyre Dis-
tributors Ltd, Lane Walker Rudkin Ltd,
MacEwans Machinery Ltd, D. & J. McCallum
Ltd, New Zealand Post Office, New Zealand
Wool Board, NIMU Insurance Co., S. W.
Peterson & Co. Ltd, Plessey (NZ) Ltd, Pons-
ford, Newman & 'Benson (1948) Ltd, Pres-
tige (NZ) Ltd, Prudential Assurance Co. Ltd,
Sanitarium Health Food Co., Scripto Pens
(NZ) Ltd, Steelcase Engineering Ltd, Su-
preme Industries Ltd, Tasman Vaccine
Laboratory Ltd, Time-Life International
(NZ) Ltd, Zip Industries Ltd.

CASSRELS ADVERTISING LTD, 151
Greys Ave, Auckland. PO Box 2941. Phone
40-860. Telegrams Casad Auckland.

Directors: G. A. Cassrels (mng dir), T. A.
McCloy, R. A. Boyd.

Executives: G. A. Cassrels (mng dir), T.
A. McCloy, J. D. Henderson, J. E. Lambert,
I. J. MacRae (accnt-execs), R. A. Boyd (art
dir).

I%epr.: In Wellington, Sydney, New York,
San Francisco, London, Paris, Brussels.

Accreditations: NPANZ, NZBC.

CATTS-PATTERSON COMPANY (NZ)
LIMITED, Normandie Bldg, 116 Cuba St,
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Wellington. PO Box 6084, Te Aro. Phone
54-617. Telegrams Catpatson, Wellington.
Auckland office: Guthrie Bowron Bldg, Al-
bert S§t. PO Box 2120. Phone 24-979. Christ-
church office: 82a Cashel St. PO Box 1359.
Phone 60-337.

Directors: George S. Richards, Arthur S.
King, Arthur Cheesman, lan R. Donald.

Executives: W. H. Neville, E. G. Wright,
Peter J. ¥rude, Reg Cole, David Lee {accnt-
execs), Kevin Woodill (radio-TV exec.).

O’seas repr.: Charles Barker & Sons Ltd,
20 Cannon St, London, EC4; worldwide as-
sociate houses.

Accreditations: NPANZ, NZBC (radio-TV).

Clients: Automotive Products Co. (NZ)
Ltd, Caltex Oil (N7) Lid, Charles Tanqueray
& Co. Ltd, CML Assurance, Dalgety-Loan Ltd,
R. B. Davies (NZ) Ltd, John Dewar & Sons
Ltd, Dominion Motors Limited (BMC), Do-
minion Motors Tractor and Industrial
Equipment Ltd, Ellis & Burnand Limited,
Fler Broadhead Limited, Guardian Trust &
Executors Co. Ltd, D. Henry & Co. Lud,
J. C. Hutton (NZ) Lid, Johnson & John-
son (NZ) Ltd, John Lysaght New Zealand
Ltd, McWilliams Wines (NZ) Ltd, Middows
Bros & Taylor Ltd, Mutual Rental Cars
Ltd, National Bank, Northern Steamship
Co. Ltd, C. B. Norwood Ltd (Massey Fer-
guson), NZ Army, NZ Building Society, N7
Government Tourist Bureau, NZ Jewellers’
Association, N7 Police, E. W. Pidgeon &
Co. Ltd, Ramset Fasteners Ltd, Siddons In-
dustries (NZ) Ltd, Stero Safety Co. (NZ)
Ltd, Taubmans Products Ltd, Wormald Bros
(N7) Ltd, Insurance Council of New Zealand.

DOBBS - WIGGINS McCANN -ERICKSON
LTD, Anvil Hse, Wakefield St, Wellington.
Phone 43-497. Telegrams Dobbsad, Also
Leviens Bldg, St Pauls St, Auckland (24-457),
and 271 Madras St, Christchurch (62-980).

Directors: F. G. F. Dobbs, D. E. Wiggins,
E. T. Hogg.

Executives: B. D. Armstrong (Auckland),
D. Wasley (Christchurch), L. J. Underwood,
K. J. Ferguson (Wellinglon).

Accreditations;: NPANZ, NZBC.

DORMER-BECK LIMITED, 54 Ponsonby
Rd, Auckland. PO Box 801. Phone 76-2099.
Telegrams Dorbeck, Auckland.

Directors: L. M. Beck (chmn), A. G. Rob-
son (mng dir), S. J. Duff, R. C. Dormer, R.
Trenchard Smith, B. Ginders, W. F. Shortt.

Executives: L. M. Beck (chmn), A. G.
Robson (mng dir), S. J. Duft (dir, Welling-
ton), W. F. Shortt (secy), B. Ginders (crea-
tive dir).

Repr.: Dormer-Beck Limited, Wellington
& Dunedin. O’seas: J. Walter Thompson In-
ternational Ltd.

Accreditations: NPANZ, NZBC.

GOLDBERG ADVERTISING (AUCK-
LAND) LIMITED, RSA Bldg, 35 High St
PO Box 1759, Auckland, 1. Phone 388%-199.
Telegrams & cables Goldberg, Auckland.
Office at Wellington.

Directors: Bernard Bookman (mng dir),
Lewis N. Ross (finance dir), H. J. W. Pye-
Smith (also gm).

Associate directors: B. Blake (art dir), D,
R. R. Herridge (radio-TV dir), N. M. Nash
(group head).

Executives: J. C. Mount (group head), D.
M. Fearnley, ]J. G. Peach, P. G. Golder (snr
accnt-execs), A. A. M. Ducat (copy chief),
P.T. Sproule (mechanical prod. mngr), I. J.
Sanders (media mngr), Rita Bookman (secy),
Bernice J. O’Hara (acent), G. L. Morris
(management exec.).

Associate companies: Bookman Compton
Goldberg Advertising Limited, Wellington;
Trends and Surveys Ltd, Wellington,

O’seas repr.: Associate houses throughout
the world. Sole NZ member of Afhliated
Advertising Agencies International network
with members in USA, Australia, Belgium,
Canada, Columbia, UK, France, Germany,
Hawaii, Italy, Lebanon, Mexico, South Africa,
Spain & Switzerland.

Accreditations: NPAN7Z, NZBC.

Clients: Abels Limited, Alitalia Airlines,
Aluminium Company of NZ Ltd, Auckland
Waolbrokers' Association, Australian Cotton
Textile Industries Limited, Auto Machine
Manufacturing Co. Ltd, Henry Berry Lim-
ited, Beverley Audair Lid, Black & Decker
(NZ) Ltd, R. L. Bowden Ltd, H. E. Burton
& Co. Lid, C. D. Calendar Indicator Co.,
Chemists’ Radio Committee, Chemists’ Ser-
vice Guild of NZ (Inc), Auckland Branch,
R. O. Chesterfield Ltd, Collins Bros Ltd,
Continental Cigar Co. Ltd, Contracts Service
Co. Ltd, Electronic Navigation Ltd, TFood-
stuffs (Auckland) Limited, James Gilmour
& Co. Ltd, Harrisons & Crosfield (ANZ) Ltd,
L. T. Hayman Ltd, Home Products (NZ)
Lid, Klissers Farmhouse Bakeries Lid, Lam-
son Engineering Co. NZ Ltd, Lamson Para-
gon (NZ7) Ltd, R. Lyne Ltd, Melody School
of Music Pty Ltd, Nameplates & Signs (NZ)
Ltd, Neill Cropper & Co. Ltd, The Nestle
Company (New Zealand) Limited, Park
Avenue Motels Limited, Plastic Products
Ltd, Potter Industries Ltd, Prestressed Con-
crete N7 Ltd, Public Trust Office, Pye Lim-
ited, Reckitt & Colman (NZ) Lid, Regional
Centres Limited, Revertex Industries (NZ)
Ltd, E. L. Riley Ltd, Ripple-Lite Signs
(Overseas) Limited, E. S. & 4. Robinson
(NZ) Ltd, Shulton Il.aboratories (NZ) Ltd,
E. R. Squibb & Sons (New Zealand) Limited,
Standard Triumph (NZ) Ltd, James Stedman
Henderson’s Sweets Limited, W. A. Thomp-
son Ltd, W. F. Tucker & Co. Ltd, Veteo
Products Ltd, Veterinary Ethicals Ltd, Vick-
ers-Detroit Hydraulics Pty Ltd, H. R. Wooten
& Co. Ltd.
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GRAY/SCOTT/INCH & ASSOCIATES
LTD, Penthouse, Levein’s Bldg, cnr St Paul
& Airedale Sts, Auckland, C1. Phone 20-796
(2 lines).

Directors: M. L. -B. Inch (mng dir), C. H.
Scott, D. W. Lever.

Executives: M. L. B. Inch (senior accnt-
exec.), C. H. Scott, D. W. Lever (art dirs),
R. Hansen (copy).

Accreditations: NPANZ, NZBC.

Sole New Zealand agents, Advertising Mar-
keting International Network, associated
agencies in 70 international centres.

CHARLES HAINES LIMITED, Head
office, Dominion Bldg, Wellington, PO Box
1490. Phone 70-079. Telegrams Haines Ad-
vertising.

Directors: A. O. Aitken (chrmn), R. A.
Dalton, N. R. Knight, T. H. M. McCormick,
J. M. Gimson.

Branches: MLC Bldg, Queen-st, Auckland,
PO Box 1432 (phone 78-249); Manchester
Unity Bldg, Worcester St, Christichurch, PO
Box 65 (phone 65-334); 6th floor, Barraud
& Abraham Bldg, Rangitikei St, Palmerston
North, PO Box 659 (phone 87-287); T. & G.
Bldg, Princes St, Dunedin, PO Box 12 (phone
77-648). Telegrams Haines Advertising (all

branches).

Accreditations: NZNPA, NZBC (radio,
TV).

HAYTHORN-THWAITE, W. ADVER-
TISING LTD, 41 Gillies-ave, Auckland.

Phone 24-579. Telegrams Adeptads, Auck-
land.
Accreditations: NPANZ, NZBC.

N. HILL-SKINNER ADVERTISING
AGENCY LTD, THE, 154-156 Hereford-st,
Christchurch (PO Box 819). Phone 65-459.
Telegrams Hillskinner & Nasagency.

Director: J. H. Skinner, MBE, FIA.

Executives: R. M. Conly (prod. mngr), R,
A. Robertson (secy-accnt),

Repr.: NAS Auckland and Wellington.
O’seas repr.. NAS Sydney, Melbourne, Bris-
bane, Perth, Adelaide, London, New York.

Accreditations: NZNPA, NZBC, ANC,
ANPA, ABC, NZABC.

HURLEY, DENIS ADVERTISING LIMI-
TED, McKenzies Bldg, 111 The Terrace,
Wellington. PO Box 2626. Phone 43-915.
Telegrams Hurleyad, Wellington.

Directors: G. T. Wiggs, W. B, Griffiths,
L. M. Enting, Denis Hurley.

Accreditations: NPANZ, NZBC.

ILOTT, J. LIMITED, Cnr Jervois Quay
& Harris-st, Wellington. Phone 70-539. Tele-
grams Ilottads, Wellington.

Directors: Sir John Ilott (chmn), H. L
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Austad, MBE (mng dir), J. V. Ilott, H. G.
Markham, G. R. Allen, P. A. Smith.
Executives: P. F. Berg (secy), A. Nelson
(media mngr), B. Russ (TV exec), L
McMinn (radio exec.)), M. Dayman (studio
mngr).
Associated Research Company: Market
Research NZ Limited. F. M. Reid (mngr).
Branches: Commercial Union Bldgs, Chan-
cery-st, Auckland. PO Box 991 (phone 23-549).
P. A. Smith (mngr); Publicity Hse, 58
Gloucester-st, Christchurch, PO Box 362
(phone 60-383)., R. S. Scott (mngr); H. B.
Bldg, Princesst Dunedin, PO Box 188
(phone 78-641). §. A. Crombie (mngr).
O’Seas Repr.: London office, 33 Regent-st,
Piccadilly Hse, London, N, H. Matthews
(mngr).

Accreditations: NPANZ, NZBC.

INGLIS WRIGHT, J.,, LTD, AMP Bldg,
Customhouse Quay, Wellington, PO Box
1462. Phone 71-039. Telegrams Writeads,
Wellington.

Directors: G. T. Wiggs (mng dir), W. B.
Griffiths, L. M. Enting, Robert Foulkes
(Wellington office), H. J. Russell, B. J. Stew-
art (Auckland), J. Belich (Christchurch), H.
W. Thoms (Dunedin).

Associate directors: A. J. O’Dea (Welling-
on).

E)xecutive directors: H. M. Cox, R. P.
Boon, J. C. Allison, T. E. Christie (Welling-
ton), B. R. Couldrey (Auckland), K. C.
Shacklock (Christchurch).

Executives: E. A. Taylor (secy), H. M. Cox
(Wellington mngr), T. W. Sexton (Auckland
mngr), K. R. Holmes (Christchurch mngr),
A. L. Winchester (Dunedin mngr).

Research subsidiary: NZ Data Ltd, 1. M.
Brown (gen mngr), K. C. Martin (asst mngr).

Public relations subsidiary: JIW Public
Relations Ltd.

Repr.: J. Inglis Wright Ltd, PO Box 2188,
Auckland (24-299); PO Box 805, Christchurch
(30-905); PO Box 90, Dunedin (76-026).
O’seas: Worldwide associates.

Accreditations: NPANZ, NBZC.

Clients: AMP Society, ANZ Bank, Assoc.
Beauty Aids, Beecham (Aust) Pty Ltd,
BOAC, BP (NZ) Ltd, Bushells, A. A. Corban
& Sons Ltd, NZ Co-op, Rennett Co. Ltd,
NZ Egg Marketing Authority, Electrolux
(NZ) Ltd, English-Electric, Leo Marconi, Felt
& Textiles, The Fletcher Industries of NZ
Ltd, Ford Motors, Hallenstein Bros, Ham-
mond & Hanes Underwear, Hansells (NZ)
Lid, Johnson's Wax of NZ Ltd, Kayser Lin-
gerie, Lanes Hosiery Ltd, Mennen NZ Ltd,
J. Mercer & Sons Ltd, McArthur (Golden
Kiwi Lotteries), Mosgiel Woollen Factory Co.
Ltd, National Distributors, NZ Milk Pub-
licity Council, Philips Electrical, PolyHor
(NZ) Ltd, NZ Savings Committee, Schweppes
(NZ) Ltd, Singer Sewing Machine Co., Smith
& Nephew 1Itd, Tanqueray Gordon NZ
Ltd, Wilkinson Sword NZ Ltd, W. D. &
H. O. Wills Ltd.
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KENYON BRAND & RIGGS LIMITED,
KBR Hse, 159-161 Vivianst, Wellington.
Phone 55-700. Telegrams Kenads, Welling-
ton,

Directors: G. Brand (mng dir), Miss M. E.
Shrimpton, V. F. Meachen, G. J. Martin,
P. G. Leitch.

Executives: G. Brand (mng dir), Miss M.
E. Shrimpton (secy), V. F. Meachen (prod.
dir), G. J. Martin (art dir), P. G. Leitch
(contact dir).

I/state & O’seas
Asia,

Accreditations; NPANZ, NZBC.

Repr.: Member NAS

LINTAS PROPRIETARY LIMITED, CPD
Bldg, 108/110 The Terrace, Wellington, PO
Box 10041. Telegrams Lintas, Wellington.

Directors (Aust. Directorate): T. B. Wal-
lace (mng dir), A. D. Brett, B. Harris, H.
S. Weekes.

Executives: M. T. Lockwood (gen. mngr),
R. F. Graham (admin. mngr), I. S. Colthart
(creative mngr), D. Butler (research mngr),
J. O. Rimmer (accnt mngr), A. E. Merritt
(accnt mngr).

Accreditations: NPA, NZBC.

MACKAY, KING ADVERTISING LTD,
PO Box 6311, Wellington. Phone 51-165.
Telegrams Mackinad, Wellington. Also PO
Box 8818, Auckland. Phonc 44-587. Tele-
grams Mackinad Auckland. Manager E. H.
Dawe.

Directors: L. King, A. C. W. Mantell-
Harding, A. S. Macleod, J. E. Blennerhassett,
M. ]J. Burdan.

Accreditations: NPAN7, NZBC,

NEWSON LODGE & ASSOCIATES LIM-
ITED, 280 Parnell Rd, Auckland, C4. PO
Box 590. Phone 23-109. Telegrams Newsad,
Auckland.

Directors: W. F. Newson, R. G. Lodge,
R. V. Carley.

O’seas repr.. Lonsdale Crowther London
& International.

Accreditations: NPANZ, NZBC.

JACK PENNY ADVERTISING LTD, PO
Box 1718, Christchurch, New Zealand.
Phone 67-356 (2 lines). Telegrams & cables
Penads.

Directors: Jack Penny, M. Penny, J. B.
Penny.

Executives: Jack Penny (gov. dir), J. B.
Penny (prod. dir), john Wright (branch
mngr).

Branch: Cnr Tay and Deests, Invercar-
gill, PO Box 320 (phone 3418)., Telegrams
Penads.

O’seas repr.: Sydney, Insight Pty Ltd.

Accreditations: NZNPA, NZBC, 4As NZ;
Aust.: ABC. ANC.

Clients: Alliance Freezing Co. Ltd, Bechtel

Pacific Corp. Ltd, Bradford Dyeworks Ltd,
Christchurch City Council, Elbar Industries
Ltd, Fiordland Tourist Co. Ltd, General
Mecdical  Supplies, Golden Breadcrumbs
(1956) Ltd, Integrity Feeds Ltd, Invercargill
Licensing Trust, Linwood Bakery Ltd, Mana-
pouri & Doubtful Sound Tourist Co.,
O'Rourke Enterprises (Reg.), Ross Bullock
& Co. Ltd, Southland Savings Bank, Timaru
City Council, Tip Top Fruit Squash, Trans
Tours NZ Ltd, Unipak (NZ) Ltd, W. J.
Wesney & Sons Ltd.

JAMES SANDERS ADVERTISING LIMI-
TED, Harvey’s Bldgs, 5 Albert St, Auckland.
Phone 23-519. Telegrams Sanderad.

Directors: J. E. Sanders (mng dir), D. 1.
Sanders, D. L. Ellerm (creative dir), L. S.
Milne (administration dir).

Branches: Associate NAS members Welling-
ton and Christchurch.

O’seas Repr.: NAS (Sydney), NAS (Mel-
bourne), NAS (Adelaide), NAS (Brisbane),
NAS (Perth). Also NAS London and New
York.

STUART WEARN ADVERTISING LTD,
914 Colombo St, Christchurch. Phone 60-293.
Cables Wearnad, Christchurch.

Directors: S. J. Wearn (mng dir), J. S.
Wearn.

Executives: S. J. Wearn (mng dir), J. S.
Wearn (dir & mktg mngr), T. G. Leighs
(mngr), A. A. G. Mooar (radio-TV prod.),
B. Trevean (art dir), R. D. Scott (media
mngr), J. T. Ward (secy).

Auckland branch: 4th floor, Gane Bldg,
Anzac Avenue, Auckland (32-437). K. W.
Cameron (dir), D. L. Murdoch (mngr).

Repr.: Wellington. O?seas: Sydney, Lon-
don, New York.

Accreditations: NPAN7Z, NZBC.

THOMPSON, WALTER J., ADVERTIS-
ING LIMITED, Armishaws Bldg, 102 Albert
St, Auckland, Ci1. PO Box 333. Phone 23-479
(phone 33479 from March 31, 1968).

Directors: Walter J. Thompson (chrmn),
Graham J. Thompson (mng dir), D. D.
Clarke.

Executives: Dennis J. Thompson (produc-
tion mngr), R. R. Ferri (accnt exec.), D. D.
Clarke (arc dir), A. Curzon (media mngr).

Accreditations: NPANZ, NZBC.

Clients: Fashion houses, automotives,
liquor industry, building and hardware, foot-
wear, tubular furniture, outboard motors,
paint industry, cosmetics, internal heating,
timber industry, packaging industry, approxi-
mately 60 accounts.

O’seas Repr.. Maurice Kay Advertising
Pty Ltd, Sydney, Aust. (Whakatane Timber
Mills); W. B. Lawrence Advertising Service
Pty Ltd (Hickory Foundation Wear).
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WARDLAW ADVERTISING AGENCY
LTD, Caltex Hse, PO Box 723 Auckland.
Phone 24-576.

Directors: Robert J. Wardlaw, Reginald
W. Wardlaw.

Executives: F. C, Rickman, R. W. Muir
(snr accnt-execs), B. L. Bryant (art dir), P.
Heylen (research dir).

O’seas repr.. Murray Evans Advertising
Pty Ltd, Berwen Pain Advertising Ltd, Aus-
tralia; Publivinco (Europe), SA.

Accreditations: NPANZ, NZBC.

Clients: Amalgamated Dairies Ltd, H. ]J.
Asmuss Ltd, Blinds & Screens Ltd, Building
Display Centre, Citrus Products Ltd, Coffee
Specialists Ltd, CRO Sales (NZ) Ltd, Dom-
inion Radio & Electrical Corp,. Edmiston
Ward Ltd, Electropar Ltd, Elwood Ltd,
Folding Door Industries, Gerrand Homes Ltd,
R. & W. Hellaby, Hillard McMullen & Co.
Ltd, Holeproof (NZ) Ltd, Hopwood Adhes-
ives Ltd, Hunter Douglas Ltd, Hutt Timber
& Hardware Co. Ltd, Mission to Lepers, NZ,
Myttons Grosvenor Ltd, National Dairy
Asscn, Neill Cropper Holdings Ltd, NZ Co-
op. Dairy Co. Ltd, N7 Tanners Federation,
Paterson Candy (NZ) Lid, Rodd (NZ) Ltd,
W. Z. Rodwell Ltd, Silver Check (NZ) Ltud,
Slimform Girdle Co. Ltd, S. & S. Agencies
Ltd, N. W, Stevens Ltd, Venlite Industries,
Whitley & Co. Ltd, G. E. Winson Ltd, J.
Wiseman Ltd, ]J. Yock & Co. Limited.

WOOD & MITCHELL ADVERTISING
LTD, 204 Upper Willis St, Wellington. Phone
534-125. Telegrams Mitchwood, all branches.
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Directors: Felix Wood (mng dir), P. R.
Wood, H. D. Clements, K. Parry.

Executives: P. R. Wood (dir Auckland
branch), C. Gestro (mngr Palmerston North
branch), M. R. Cochrane (asst dir Christ-
church branch).

Branches: 65 Upper Queen St, Auckland;
134 Broadway, Palmerston North; 196
Gloucester St, Christchurch,

O’seas Repr.: Sole NZ member, Inter-
national Markets Advertising. Representa-
tives in 42 countries.

Member: American Trade Asscn, Audit
Bureau of Circulations.

Accreditations: NPANZ, NZBC.

WOODWARD  ADVERTISING LTD,

111 The Terrace, Wellington. Phone 56-200.
Telegrams Woodadvert, Wellington.

Directors: Alan Woodward, John Brad-
dock, Warwick Woodward,

I/state Repr.: Auckland. O’seas: Sydney,
Melbourne, London, New York.

Accreditations: NPANZ, NZBC.

Clients: Australian Guarantee Corporation
(NZ)y Ltd, Coopers Seeds Ltd, Dalhoff & King
(NZ) Ltd, Merck Sharp & Dohme (NZ) Ltd,
Metters (NZ) Ltd, NZ Dairy Board, Schick
razor blades.

PUBLIC RELATIONS

CREATIVE PUBLIC RELATIONS LTD,
41 Gillies-ave, Auckland, NZ.
Managing Director: W. Haythorn-Thwaite.

LEADING ADVERTISERS

ATLANTIC UNION OIL COMPANY
(NZ) LIMITED, PG Box 2592, Wellington.
Phone 43-500. Cables Atlantic.

Executives: R. F. Blackmore (NZ sales
mngr), P. G. Wilkinson (advtg mngr).

Products: Petrols, oils and lubricants.

Agency: Kenyon Brand Riggs Ltd, Wel-
lington.

Repr.: Throughout NZ.

BALM PAINTS (NZ) LTD, ICI Hse.
Molesworth-st, Wellington. GPO Box 3646.
Phone 70-609. Telegraph — Pigments, Wel-
lington.

Executives: J. M. Robertson (gen mngr),
R. K. Lambert (secy), J. Nicholson (advtg
mngr), E. C. Robinson (comm. mngr), D. J.
Cauldwell (supply mngr), D. B. Adams
(techn. mngr), F. J. Williams (personnel
mngr).

Products: Paint, lacquer and varnish —
Duco, Dulux, Dulon.

Agency: J. Ilott Ltd.

BANK OF NEW SOUTH WALES, PO
Box 691, Wellington. Phone 71-859. Tele-

grams Bankwales.

Executivess D. M. Arnold (chief mngr),
J. A. Baird (asst chief mngr), ]J. A. Hinch-
cliff (asst chief mngr).

Company’s Operations: Banking.

Agency: Charles Haines Limited.

O’seas Repr.: Australia, New Guinea, Fiji
and London.

BEECHAM
ITED, 950 Great
Auckland  SE6.
Beechanz.

Executive: B. B. Walker (mktg mngr).

Company’s  operations:  Manufacturing
chemists. .Macleans Toothpaste, Brylcreem,
Silvikrin, Eno Fruit Salt, Dinnefords Mag-
nesia, Ribena.

Agency: ]. Inglis Wright.

Sales agents: Butland Industries.

(AUSTRALIA) PTY LIM-
South Road, Penrose,
Phone 598-192. Cables

BERLEI (NZ) LTD, PO Box 1134, Auck-
land. Phone 32-680. Cables & telegrams
Berlei.

Directors: Robert King (chrmn), John L.
Gentles, Percy Harrison, L. N. Ross, C. I.
Stichbury.
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Executives: Colin I. Stichbury (gen mngr),
William M. OQuttrim (prod. mngr), A. Ross
Johnstone (marketing mngr), P. R. Dabo-
vich (sales mngr), M. S, Simpson (secy), Peter
G. Morris (merchandise mngr), Dawn Forbes
(prom. & advtg mngr), I. H. Ralph (market
research mngr).

Products: Berlei, Sarong, Hollywood Vas-
sarette, Warner’s USA, Maidenform, Poirette
of New York, Gothic, Camp Foundation
Garments.

Agencies: Carlton-Carruthers Du Chateau
Ltd; J. Tlott Ltd.

Repr.: Berlei sales representatives through-
out New Zealand.

BIRO SWAN & GOLLIN (NZ) LIMITED,
PO Box 8616, Auckland. Phone 605-972.
Telegrams & Cables: Biroswan.

Directors: E. R. Wilmoth, K. H. Macdon-
ald, S. B. Hale (mng dir).

Executives: S. B. Hale (gen mngr), D. W.
Crowe (asst gen. mngr).

Products: Biro and Bic pens.

Agency: A. N. White Ltd.

BP (NEW ZEALAND) LIMIYTED, AMP
Chambers, 189 Featherston-st, Wellington.
PO Box 892. Phone 40-070 (14 lines). Tele-
grams Beepee.

Directors: Sir Bernard Ashwin, KBE, CMG
(chrmn), H. J. Russell, J. M. C. Fletcher,
T. S. Marchington, L. G. Hucks, L. C. Nisbet,
J. C. Fair, A. H. Barran (mng dir).

Executives: J. C. Fair (gen. mngr), F. R.
Shelton (secy), C. F. Omerod (sales mngr),
G. A. P. Lightband (operations mngr), N.
J. Sherwood (chief accnt).

Company’s Operations: Suppliers of pet-
roleum products for all forms of industry
and all automotive uses. BP Super petro],
BP Super Viscostatic motor oil.

Agencies: J. Inglis Wright Ltd, Woodward
Advertising Ltd.

BRISTOL-MYERS CO. PTY LIMITED,
PO Box 9175, Newmarket, Auckland, SEI.
Phone 20-985. Telegrams Mytoldo.

Executive: M. B. MacNaughton (N7
mngr).

Company’s  Operations:  Manufacturerr
and marketers of Ipana toothpaste, Murmr
and Trig deodorants, Theraderm shampos
and anti-dandruff formula, Ingram shavins
cream and toothpowder, Score Hair Groom
and Clairol products.

Agencies: Charles Haines Advertising,
Dobbs Wiggins McCann Lrickson.

D. H. BROWN & SON LTD, head offics
Christchurch. Phone 62-141. Cables & tel
grams Peerless.

Executives: J. K. Ireland (mng dir), ¥
Falloon (finance mngr), S. L. Meares (sup-
plies mngr).

Christchurch branch, Moorhouse Avenuc
Phone 62-149. Cables & telegrams Peerles:
C. E. Rollinson (mngr).

Taranaki branch, Private Bag, Inglewoor
Phone 88! Tariki. Cables & telegrams Peer-
less. ' W. K. Saggers (branch mngr).

Products: Flour millers, marketers of
grocery products, specialty flours and stod)
feeds.

Agency: Claude & Associates.

CADBURY FRY HUDSON LIMITED,
Castle St, Dunedin. PO Box 890. Phone
79-320. Telegrams Cocoa.

Directors: E. E. Barringer (chrmnj), R. R.
Hudson, E. W. Griffiths, D. J. Graham.

Executives: L. W. Logan (secy), H. W.
McElroy (sales mngr), G. K. Holmes (adver-
tising mngr), P. J. Kenna (display mngr), D.
R. Brickell (factory mngr), G. Mason (chief
eng.), W. M. Smith (personnel officer), D.
Robertson (buying officer).

Company’s Operations: Manufacturers of

chocolates, cocoa, confectionery, biscuits,
food drinks and allied products.

Agency: Carlton-Carruthers du Chateau
Ltd.

CALDER MACKAY COMPANY LIM-
ITED, 115 Worcester-st, Christchurch. Phone
65-599. Telegrams Camac.

Directors:  W. Calder Mackay, OBE
(chrmn), Wm G. V. Fernie, CBE, Robert A.
Laidlaw, CBE, A. L. Laidlaw.

Executives: C. A. Ballantyne (gen. mngr),
D. J. Roberts (secy).

Company’s Operations: Furniture and fur-
nishings retailers, furniture manufacturers,
radio-TV dealers.

Branches: Christchurch, Sydenham, Dune-
din, Invercargill, Greymouth, Timaru.

O’seas Repr.: Buying house: F. J. Tyther-
leigh & Co. Ltd, London.

CALTEX OIL (NZ) LIMITED, DIC
Buildings, Wellington. PO Box 2297. Phone
46-020. Telegrams Caltex.

Managing director: J. L. Sullivan.

Executives: N. L. Purdie (asst gen. mngr),
J. R. Soper (finance & accts mngr), D. Bryce
(secy), H. F. Skinner (ops mngr), I. D. Eng-
land (sales mngr), P. J. Travers (tech. mngr),
O. L. Gwilliam (advtg & sales prom. mngr).

Company’s operations: Manufacture of
Caltex Quality petroleum products; petrol,
motor oils, lighting power kerosene, diesel
fuel, diesel Ilubricants, fuel oil, greases,
petrolatum, mineral turpentine & dry clean-
ers, paint thinners, medical & technical oils,
bitumen and [full range of other petroleum
products.

Agency: Calts-Patterson Co. (NZ) Lud,
PO Box 6084, Te Aro, Wellington.

Branches: Auckland, Wellington, Christ-
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church, Dunedin, main provincial centres.
O’seas Repr.: Caliex.

CLARKE, H. W. (NZ) LIMITED, 42-46
Cable-st, Wellington. Phone 54-655 (5 lines).
Telegrams Gultouch. PO Box 1693.

Directors: G. A. Parsons (chrmn), P. D.
Edwards, W. B. Clarke, X. W. Stephen.

Exccutives: K. W. Stephen (gen. mngr),
J. H. Herbert (secy), M. Johnson (accnt/
asst secy).

Company’s operations: [mporters, manu-
facturers, wholesale distributors.

Advertising agencies: Dobbs-Wiggins Mc-
Cann-Erickson Ltd, J. Inglis Wright Ltd.

Branches: Auckland, Hastings, Nelson,
Christchurch, Oamaru, Dunedin, Invercar-
gill.

O’seas Repr.: Great Britain, Germany,

Denmark, Japan, Australia, USA, Canada.

THE COCA-COLA EXPORT CORPORA-
TION (INC. IN USA LIABILITY LIM-
ITED), PO Box 23-239, Auckland, New Zea-
land. Phone POP. 48179. Telegrams Coca-
cola Auckland.

Executives: William M. Chapman (NZ
district mngr), Keith H. Sutton (advtg and
sales prom. mngr), Robert H. Barber (field
mngr), Peter C. Lyon (NZ accnt).

Products: Manufactures and distributes
syrups and concentrates for soft drink bev-
erages; controls marketing of all products
of Coca-Cola Company.

Agency: Dormer Beck Advertising Limited,
Auckland.

O’seas repr.. The Coca-Cola Export Corp.,
515 Madison Ave, New York 22, NY, USA.

COLGATE-PALMOLIVE LIMITED, Pet-
one, NZ. PO Box 30877. Telegrams Palm-
olive, Pctone.

Executives: P. E. Bowen (mng dir.}, R. G.
Lynch (secy), E. ]J. Tate (marketing mngr),
J. A. Burrows (factory superintendent).

Products: Toilet soap, toothpaste, toiletries
and household cleansers.

Agency: J. Ilott, Wellington.

Branches: Branch warehouses in Auckland,
Christchurch.

T. J. EDMONDS LIMITED (Edmonds-
White Wings Ltd, Instant Foods (NZ) Ltd,
G. E. Winson Ltd). PO Box 472, Christ-
church. Phone 65-789. Telegrams Suretorise.

Directors: C. W. Evans (chrmn), D. L.
Cropp, K. W. Edmonds, G. Gibson, A. R.
Guthrie, J. L. Pearson.

Executives: H. W. Revell (gen. mngr), B.
S. Smijth (secy), M. J. Thompson (marketing
mngr), C. G. Cox (factory mngr), P. Mac-
Farlane (sales mngr).

Company’s Operations:
turers.

Food manufac-
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Agency: J. Ilott Limited.
Branches: ¥rost Rd, Auckland; Agliomby
St, Lower Hutt.

ARTHUR ELLIS & CO. LTD, Private
Bag, Dunedin. Phone 60-490. Telegrams
Flokapok.

Directors: N. M. Ellis, C. M. Ellis, M. R.
Ellis, J. L. Ellis, G. N. Ellis, O. M. Ellis,

Executives: M. R. Ellis (gen. mngr), J. L.
Ellis (sales mngr), G. N. Ellis (prod. mngr),
O. M. Ellis (engineer), A. R. Craigie (secy).

Products: Bedding, quilts, sleeping bags
and felt.

Agency: llotts Advertising Ltd, Dunedin.

Branches: Offices at Christchurch, Auck-
land, Wellington, Invercargill, Palmerston
North.

O’seas Repr.: Branch office in London.

FELT AND TEXTILES OF NEW ZEA-
LAND LIMITED, 85 Customhouse Quay,
Wellington. Phone 49-980. Cables and tele-
grams Feltex.

Directors: 1. D. Reid, H. W. Whyte, K. A.
Wills, The Hon. J. T. Watts, H. W. Row-
den, L. A. Lochrin, A. L. McLean.

Executive: G. E. Pearce (gen. mngr).

Products: Riccarton carpets, Nafco floor
tiles, Knight footwear, Vono bedding, Don
furniture, Tattersfield carpets.

Agencies: J. Inglis Wright Limited, Jacka
Brown Lid.

O’seas Repr.: Felt and Textiles of Austra-
lia Limited.

FLETCHER HOLDINGS LIMITED, Pen-
rose, Auckland. Phone 599-979. Telegrams
Flebros Auckland.

Directors: Sir James Fletcher (chrmn), L.
J. Stevens (deputy chrmn), J. C. Fletcher
(mng dir), K. O. Brown, J. S. Fletcher, R.
G. Stark, Sir James Vernon.

Secretary: H. F. Molony.

Company’s Operations: Holding company
for the Fletcher organisation engaged in
construction, timber milling, merchandising
of builders’ supplies and steel, manufactur-
ing and land development,

Agencies: J. Inglis Wright Ltd, Walter J.
Thompson Ltd, Spanjer Murdock & Co.
Ltd, Jackson Wain (NZ) Ltd, McKnight
Oliver and Bryce Ltd.

FLETCHER, HUMPHREYS & CO. LTD,
904908 Colombo-st, Christchurch 1. PO Box
946. Phone 60085 (5 lines). Cables Chancery
Christchurch.

Directors: L. D. Cotterill (chrmn), R. G.
F. Kingscote (mng dir), A. M. Duffield, B.
H. Ballin, N. W. Millner.

Executives: R. G. F. Kingscote (mng dir.),
A. M. Duffield (mngr), I. G. M. Smith
(secty/acent).

Products: Wine and spirit merchants, gen-
eral merchants and importers.

Brands: Haig, Grouse Whisky, Bacardi
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rum, French, German, Continental, South
African and Australian wines.
Agency: N. Hill-Skinner Advertising Agency

Ltd.

GEC (NEW ZEALAND) LIMITED, 3]
Taranaki-st, Wellington. Phone 54-885. Tele-
grams Britgen, Gecwell.

Branches: Auckland, Hamilton, Rotorua,
Gisborne, Palmerston North, Napier, Christ-
church, Dunedin, Invercargill.

Company’s Operations: Electri.al manu-
facturers, distributors, wholesalers, etc.

Agency: Kenyon Brand & Riggs Ltd.

I/state Repr.: National Advertising Ser-
vices (Auckland and Christchurch).

O’seas Repr.: National Advertising Services
(Sydney, Melbourne, Adelaide, Brisbane and
Perth).

GILLETTE (NEW ZEALAND) LIMITED,
148 Tory-st, Wellington. Phone 55-152. PO
Box 2294. Telegrams Gilrazor.

Director: N. Stewart.

Executives: N. Stewart (mng dir.), F. J. R.
Hadwin (secy).

Products: Gillette razors and razor
blades, shaving cream, shaving brushes,
surgical blades and handles, Toni home

perms and spin curlers, Prom home perms.
Agency: J. Tlott Ltd.

GLAXO LABORATORIES (NEW ZEA-
LAND) LIMITED, PO Box 624, Palmer-
ston North. Phone 83-129. Telegrams Vita-
mins. Telex PN3295.

Directors: T. M. Pacey (chrmn), H. W,
Palmer, W. J. Hurran, R. Stag, N. A. Hunt,
C. B. Radcliffe, G. H. L. Davies.

Executives: R. Stagg (mng dir), N. A. Hunt
(finance dir), C. B. Radcliffe (tech. dir), K.
D. Huse (secy), B. D. Taylor (marketing
mngr), D. J. Jull (tech. services mngr), P.
P. O’Brien (prod. mngr), W. B. Henderson
(factory mngr, pharmaceutical), R. B. French
(factory mngr, biologicals), A. D. Mackie
(factory mngr, dried milk), E. Jessop (chief
chemist), L. T. Maden (purchasmg officer),
J. A. Copping (advtg mngr & public rela-
tions).

Company’s operations: Manufacturer of
foods, pharmaceutical and veterinary pro-
ducts.

Agency: J. Ilott Ltd.

O’seas repr.: Glaxo Group Limited, Lon-
don, Glaxo-Allenburys (Aust) Melbourne.

GREGG’s LTD, 51 Forth St, Dunedin, New
Zealand, PO Box 956. Phone 79-191. Tele-
grams Redgee.

Advertising manager: C. F. Hebenstreit.

Branches: Auckland, Wellington, Christ-
church.

Operations: Manufacturers of coffee (incl.
Gregg’s Instant Coffee), spices, extracts, es-
sences, desserts.

Subsidiary companies: Island Foods Ltd,
Rarotonga, Cook Islands (manufacturers of
Raro brand fruit products), Central Otago
Fruit Co., Roxburgh, Otago (manufacturers
of Roxdale brand products).

JAMES HARDIE & COY PTY LTD,
O'Rourke Rd, Penrose, Auckland 6, Phone
599-919. Telegrams Fibrolite.

Products: Asbestos cement building materi-
als and pipes.

Agency: Spanjer Murdoch Ltd, Auckland.

J. ¥. HARGRAVE LIMITED, 92.94 Jer-
vois Quay, Wellington, Cl. PO Box 493.
Phone 42-460. Telegrams Harco.

Directors: J. F. Hargrave (chrmn), W. B.
Brown, A. L. Hargrave, R. F. Hargrave, V.
J. Harris, R. L. Hutton (mng dir).

Executives: V. J. Harris (secy), O. C. Joyce
(indent dept mngr), E. H. Pratt (chief pur-
chasing officer).

Company’s Operations:
machinery importers.

Agency: J. Ilott Ltd.

O’seas  Repr.:. London
Arthur F. Parris Ltd.

Engineers and

buying housc,

HENRY, D., & CO., LIMITED, 12-14 Nel-
son-st, Auckland, PO Box 1412. Phone 30135.
Cables and telegrams Glandless. Branches
at Takapuna, Whangarei, Rotorua, Welling-
ton. Factory at 447-449 Rosebank Rd, Avon-
dale, Auckland, PO Box 19-115.

Directors: R. H. Smythe (chrmn), D. O.
Walker, T. G. Mason, R. J. Speight, T. W.
Lile, W. J. Sandman, Mrs E. F. McCulloch.

Executives: T. G. Mason (gen. mngr), J.
Merkens (secty), A. V. McClelland (sales
mngr), T. W. Lile (works mngr).

Operations:  Plumbers merchants and
manufacturers of plumbing materials, sheet-
metal workers, brass founders and finishers,
coppersmiths  and  electroplaters, brand
name Starkie.

Agency: Catts Patterson Co. of NZ Ltd.

Repr.: McGibbon Dunne & Company, PO
Box 2353, Christchurch; H. Chisholm Ltd,
Box 686 PO, Dunedin,

HOME PRODUCTS (NZ) LIMITED, 911
Dominion Rd, Mt Roskill, Auckland, $4.
Phone 699-089. Telegrams Faxin.

Directors: J. E. Roberts (chrmn),
kinson, L. M. Browning.

Executives: J. E. Roberts (gen. mngr), L.
M. Browning (secy), J. G. Sinclair (plant
mngr).

Company’s Operations:
and chemical preparations.

Agencies: Goldberg Advertising
land), Dormer-Beck Advertising.

E. Wil

Kitchen cleaners

(Auck-

HUDNUT, RICHARD, LIMITED, 2]
Federal-st, Auckiand, C1. PO Box 430. Phone
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20089. Cables Quickpill, Auckland. .

Directors: Robert H. O’Rourke, Laurence
H. Southwick.

Executives: R. H. Gill (sales mngr), F. A.
McCarthy (advtg mngr), D. H. Hood (secty
& office mngr).

Products: Cosmetics, toiletries, hair pre-
parations. Brands, Three Flowers, Style &
Quick Home Permanents, Richard Hudnut
Egg Shampoo, Polycolor Shampoo Tint.

Agencies: Charles Haines Advertising Ltd,
Cassrels Advertising Ltd.

O’seas Repr.: Head office, Warner-Lambert
Pharmaceutical Co. Ltd, 201 Tabor-rd,
Morris Plains, New Jersey, USA.

INDUSTRIAL CHEMICALS (NZ) LTD,
PO Box 14-147, Panmure, Auckland. Tele-
grams & cables Caska. Phone 577-029.

Directors: Arthur G. Brown (chrmn), A.
Lewis, W. A. Mason, Frank K. Brown,

Executives: A. G. Brown (mng dir), F. K.
RBrown (gen. mngr), C. M. O’Loughlin
[secty).

Operations:
USA;

Chesebrough Ponds’,
and distributors of
Vaseline, Pond’s, Cutex and Odo-Ro-No
products, also general cosmetics. Caskade
cleaners, floor polishes, disinfectants and ad-
hesives, Desford brand adhesives, Epoxy
bonding resins, Jenolite metal treatment
compounds, surgical dressings, and Sherpa
ferrules.

Agencies:
1llot Ltd.

Repr.
manufacturers

Dormer Beck Advertising, .

INTERNATIONAL COMPUTERS AND
TABULATORS (NEW ZEALAND) LIMIT-
ED, CPD Hse, The Terrace, Wellington.
PO Box 1921. Phone 70-463. Telegrams
‘Tabulorial.

Directors: B. R. Law (chrmn), C. B. Old-
ham, G. A. Redhouse, W. H. Nankervis, W.
D. Barclay, T. W. Perry, V. Hindmarsh, T.
‘W. Hartrick.

Executives: T. W. Hartrick (gen. mngr),
V. Hindmarsh (commercial mngr).

Products: ICT computers and punched
card equipment.

Agency: McKay King Advtg Ltd.

Branches: Auckland, Wellington,
church, Dunedin,

Christ-

IVON WATKINS-DOW LIMITED, Box
144, New Plymouth. Phone 88-049. Cables
Fruitful. Telex 3215.

Directors: W. G. Watts (chrmn), D. A.
Watkins, G. L. Ewart, J. H. Fisher, C. D.
Goodchild, R. W. Lundeen, R. E. Peterson,
G. W. Salmond, Macauley Writing, J. O. J.
Shellenberger.

Executives: D. A, Watkins (mng dir), J. N.
Titzgerald (asst gen. mngr), J. C. Andrews
(works dir), D. G. Brash (secy), B. D. Gun-
desen (mngr, United Chemicals), J. L.
Fairey (accnt & asst secy), G. W. Mason
(chemical research officer).
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Company’s operations: Agricultural chem-
icals and application equipment.
Agency: J. Inglis Wright Ltd.,

KNIGHTS NEW ZEALAND LIMITED,
Jackson-st, Petone, NZ. Postal, Private Bag
Petone. Phone 65-199. Telegrams Knights
Petone.

Directors: C. R. Borland (chrmn), H. ]J.
Barr (tech. dir), H. Betteridge (marketing
dir).

lzroducts: Knights Castile, Lifebuoy, Re-
ward, Dawn, Rexona, Pepsodent, Signal.
Gibbs, Sunsilk, Clinic.

KODAK NEW ZEALAND LIMITED, 18
Victoria-st, Wellington. Phone 70-939. Tele-
grams Kodak Wellington.

Directors: G. J. Stansfield, R. F. Riggs,
G. T. Reynolds.

Executives: G. J. Stansfield (mng dir), R.
F. Riggs (gen. mngr, sales and ops), G. T.
Reynolds (secty).

Products: Suppliers of amateur, profes-
sional and medical photographic goods and
services.

Agency: Charles Haines Limited, Welling-
ton.

Branches:
church.

O’seas repr.: Agents throughout the world.

Auckland, Wellington, Christ-

LEVERS NEW ZEALAND LIMITED,
Jackson-st, Petone, NZ. Postal address: Pri-
vate Bag, Petone. Phone 65-199. Telegrams
Lever Petone.

Directors: C. R. Borland (chrmn), H. ]J.
}ggr; (tech. dir), H. Betteridge (marketing

1r.

Products: Sunlight, Rinso, Persil, Surf,
Lux Liquid, Lux Flakes, Handy Andy, Vim,
Solvol, Lux Toilet Soap, Dual.

LICHFIELD (NEW ZEALAND) LTD, 179
Tuam-st, Christchurch. Phone 69-479. Cables
& telegrams Lichfeld.

Directors: R. H. Aston, J. G. Aston, L. H.
Govan,

Executives: A. H. Hazard (sales mngr), A.
A. Whittaker (asst sales mngr).

Products: Lichfield shirts and setterjamas,
Lady Lichfield blouses and pyjamas.

Agency: Shirwin Advertising Ltd, Christ-
church.

O’seas repr.: H. Butt & Son, London; A. L.
Shelton, Inc.,, Hong Kong.

McKENZIES (NZ) LTD, PO Box 692,
Wellington. Phone 50-321. Telegrams Fancy
Wellington.

Directors: W. R. Day (chrmn), A. W. Dun-
can, H. A. Carter, R. A. McKenzie, K. C.
Campbell, C. P. Edwards, K. H. Allen.

Executives: H. A. Carter (gen. mngr), R.
A. McKenzie (exec. dir), E. A. Clarke (buy-
ing controller), J. S. Clarke (branch con-
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troller), B. L. Lyons (advtg mngr), C. J.
Brydon (secty), D. A. Campbell (accnt).

Operations: Chain Variety Stores, brand
name Roydon.

Agencies: . Ilott Ltd; Kenyon, Brand, and
Riggs Ltd.

Branches: 53 branches thronghout New
Zealand.

O’seas repr.. London, New York, Hong
Kong, Japan (Tokyo, Kobe and Osaka).

MINNESOTA MINING AND MANUFAC-
TURING (NZ) PTY LTD, Archersrd, Taka-
puna, Auckland. Phone 295-109.

Executives: F. Leary (mngr), L. A. Gregg
(sales & marketing mngr, Graphics), M. P.
Boland (sales & marketing mngr, tapes).

Operations: Manufacturers and distribu-
tors of abrasives, floor maintenance products,
adhesives, tapes, clectrical products, mag-
netic sound recording tapes, videotapes,
Scotchlite reflective sheeting, graphic arts
products, copying and systems products,
chemicals, ribbons, microfilm reader-printers
and overhead projectors.

Agency: Dobbs-Wiggins-Goldberg Ltd.

MOBIL OIL NEW ZEALAND LIMITED,
MLC Building, Lambton Quay, Wellington.
Phone 47-030. PO Box 2497. Telegrams
Mobiloil.

Directors: P. W. Wilson (mng dir), N. L.
Uniacke, G. Stuart, K. H. Day.

Executives: V. M. Dick (NZ sales mngr), M.
J. Loader (advertising and sales promotion
mngr).

Company’s operations: Marketing qualiry
petroleum products.

Advertising agency: Charles Haines Lim-
ited, Wellington.

MOTOR SPECIALTIES LTD, 8086 An-
zac-ave, Auckland. PO Box 38201. Phone
32900. Cables Motospecs.

Directors: J. F. Johnston {chrmn), T. A.
Gibbs, H. W. Vercoe, W. D, Barclay, Dr D.
Tomlinson, H. Paykel.

Executives: J. F. Johnston (mng dir), T.
A, Gibbs (gen. mngr), F. J. Dowd (asst gen.
mngr), W. C. G. Landman (secty).

Products: Automotive parts and accessories,
industrial engines and equipment,

Agency: J. ITlott Ltd, Auckland.

Branches: 33 Motor Specialties
branches throughout New Zealand.

Subsidiary companies: India Tyre Distribu-
tors Pty, Highway Industries (1964) Litd,
Paykel Bros Litd, Watson, Steel & Ganley
Ltd, Engine Rebores Ltd.

Ltd,

NATIONAL MUTUAL LIFE ASSOCIA-
TION OF AUSTRALASIA LIMITED, THE,
National Mutual Centre, 153-161 Featherston-
st, Wellington. PO Box 1692. Phone 71-668.
Cables Enemelay.

Local directors: G. D. Stewart (chrmn),
W. Guy Smith, J. G. Souness, G. A. Parsons.

Executives: S. R. Ellis (mngr for New

Zealand). G. A. Hoffmeister (secty, NZ
branch), D. S. Wilson (prod. mngr for NZ).

Services: All forms of life assurance (not
industrial), superannuation plans, group
assurance, mortgage repayment assurance
and income assurance.

Agency: J. Ilott Ltd.

Branches: Branches throughout Australia
and New Zealand,

O’Seas Repr: Head office: 447 Collinsst,
Melbourne, Aust., Great Britain, Northern
Ireland, Eire, South Africa, Ceylon.

NATIONAL MUTUAL FIRE INSUR-
ANCE COMPANY LIMITED, National
Mutual Centre, 153-161 Featherston-st, Wel-
lington. PO Box 1692. Phone 71-668. Cables
Enemelay.

Executive: C. B. Hoadley, FAII, FIINZ (NZ
branch mngr).

Service: Fire, accident and general insur-
ance.

NATIONAL MUTUAL CASUALTY IN-
SURANCES LTD, National Mutual Centre,
153-161 Featherstone-st, Wellington. PO Box
1692. Phone 71-668. Cables Enemelay.

Exerutives: S. R. Ellis (NZ branch mngr),
P. R. Shipman (secty, NZ branch).

Service: Personal accident and sickness in-
surances.

NESTLE COMPANY (NEW ZEALAND,
LIMITED, THE, 1 Cleveland Rd, Parnell,
Auckland, C4. PO Box 1784, Auckland.
Phone 20509. Telegrams Nestfood Auckland.

Executive: H. W. Marchant (gen. mngr).

Products: Highlander sweetened condensed
milk, Ideal Milk, Nestle’s Reduced Cream,
Coffee and Milk, Milo, Nescafe, Maggi soups,
Maggi sauces, Maggi stocks, Nestle’s choco-
lates.

Agency: Goldberg Advertising (Auckland)
Limited.

Branches: Auckland,
church, Dunedin.

Wellington, Christ-

NEW ZEALAND NATIONAL AIRWAYS
CORPORATION, PO Box 96, Wellington,
C1. Phone 43-440. Telegrams Headnac.

Directors: A. F. Gilkison (chrmn), E. T.
Beaven (dep. chrmn), G. N. Roberts, W. S.
Armitage, J. N. Laurenson.

Executives: D. A. Patterson, MBE,
ARAeS (gen. mngr), L. L. Ford, ARANZ,
ACIS (dep. gen. mngr) G. K. Grocott (asst
gen. mngr).

Operation: Domestic airline.

Agency: J. Ilott Limited.

O’seas repr.: Trans-Australia Airlines, Aus-
tralia.

NICHOLAS PRODUCTS LIMITED, 956
Great South Rd, Penrose, Auckland, NZ.
Est. 1919. PO Box 12-061, Penrose. Cables
‘ASPRO’. Phone 597-179 (5 lines).

Products: Pharmaceuticals, cosmetics, toil-
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etries, aerosols, household products and vet-
erinary chemicals.

Principal agencies: American Cyanamid
Co., USA — Breck Hair Care Preparations;
Gray Laboratories International Cosmetics,
USA; J. G. Mouson & Co., Germany, Toilet-
ries; Nicholas Overseas Ltd, UK, Toiletries.

Directors: R. T. Garlick (chrmn), W. P.
Palmer (mgr), C. E. Kerville, V. H. du
Chateau (secy).

Accountant: R. I. Francis. Auditors: Wil-
kinson Christmas Steen and Company.

Agency: J. Ilott Ltd.

PHILIPS ELECTRICAL INDUSTRIES
OF NEW ZEALAND LIMITED, GPO Box
2097, Wellington. Phone 57-250. Telegrams
Argenta,

Directors: G. P. Proctor (chrmn), D. Hudig
(mng dir), A. M. Borren (tech. dir), J. M.
Riethoff (finance dir), W. G. Smith, B. D.
Garden.

Executives: M. H. Harding (marketing
mngr), B. D. Garden (commercial mngr),
A. C. Crawford (secy).

Products: Radio, television, Philishave,
domestic appliances, sound, X-ray and elec-
tronic equipment.

Branches: Auckland and Christchurch.

Agency: J. Inglis Wright Ltd.

PLESSEY (NZ) LTD, 6985 Airedale St,
Auckland, 1, NZ. Phone 21-519. PO Box
6040, Auckland.

Directors: C. J. Lovegrove (chrmn), G. F.
Perry (mng dir), E. H. Halstead, F. L. Parkin,
E. D. Wilkinson.

Execatives: R. A. Harris (admin mngr),
L. G. Annan (secy), D. A. Charlesworth
(eng.), H. M. Brown (components div. mngr),
M. K. Nasmith (mngr systems div.), F. P.
Walker (mngr rental div.).

Company’s operations: Communications
and light current equipment engineers.

Agency: Carlton Carruthers Du Chateau
Led.

Branches: Auckland, Hamilton, Wellington,
Christchurch, Dunedin.

REID NEW ZEALAND RUBBER MILLS
LIMITED, Private Bag, Auckland. Phone
599-949. Telegrams and cables Reidrubber.

Directors: F. W. L. Milne (chrmn), D.
Laugesen, G. D. Bryson, J. G. Barcham,
J. P. Hooper, Sir Bernard Ashwin,

Executives: J. G. Barcham (gen. mngr),
W. H. K. Mollard (secty), W. W. Wallace
(gen. sales and export mngr).

Products: Motor tyres and tubes, general
rubber products, plastic foam.

Agency: Dormer-Beck Advertising Limited,
Auckland.

O’seas repr.:. B. F. Goodrich Company,
Akron, Ohio, USA; Avon Rubber Company,
London, England.

New Zealand Advertisers 493

SALMOND & SPRAGGON LIMITED,
Hope Gibbons Bldg, Taranaki-st, Wellington,
E3. Phone 57-920. Telegrams Spragsam.

Directors: 1. R. Salmond (chrmn), G. W.
Salmond (mng dir), J. R. Maxted, J. 1.
Cooke, P. F. Simm, J. B. Steel, H. H.
Morrison.

Executives: J. 1. Cooke (secy), P. F. Simm
(gen. mngr), N. C. Ogilvie (marketing mngr),
H. H. Morrison (mngr, Max Factor div.).

Products: Goddard’s polishes, Max Factor
cosmetics, Ovaltine, Vick cold and cough
preparations, Alberto-Culver, Schick razor
blades.

Agencies: Dobbs Wiggins Goldberg Ltd;
J. Hott Ltd; Mackay King Advertising
Limited; Wood & Mitchell Advertising Ltd.

JAMES SMITH LIMITED, PO Box 2094,
Wellington. Phone 45-845. Telegrams Jas-
mithco.

Directors: D. A. Smith (mng dir), B. K.
Smith, W. A, Gordon, R. A. Smith, H. W.
Smith, Sir Clifford Plimmer, KBE, R. W.

A. M. Fergus

Baird.

Executives: (secy), B. J.
Krause (merchandise mngr).

Company’s operations: Department stores
in Wellington and Porirua.

O’seas buying offices: Great Britain,
France, Japan, America, Hong Kong.

STEELCASE ENGINEERING LIMITED,
Lane §t, Upper Hutt, NZ. Phone 85932, Tele-
grams Steelcase.

Executives: L. Rixon (sales mngr).

Operations: Office furniture, demountable
partitions, steel shelving.

Agency: Carlton, Carruthers & Du Chateau
Limited.

J. STEELE LTD, 4448 Rosebank-rd,
Avondale, Auckland. Phone 889-146.

Directors: H. C. Steele, R. R. Stecle, K. B.
Steele, C. M. Bishopric, J. Kiff.

Executives: R. R. Steele (mng dir), H. C.
Steele (chrmn).

Products: Steeles Form Fitting Founda-
tions; Gossard; Youthcraft, USA; Elaine of
Hollywood; Oblique, USA; Charmfit of
Hollywood foundation garments.

Agency: Cassrells Advertising, Auckland.

O’secas repr.: F. J. Hawkes, London.

STERLING PHARMACEUTICALS (NZ)
LIMITED, 2 Sterling Ave, Manurewa. PO
Box 248, Manurewa. Phone POP 83-123.
Telegrams Sterlab.,

Directors: N. F. Leggatt, J. A. Gane, K. D.
Given, C. F. McDonald, J. A. Oswin.

Executives: J. A, Gane (gen. mngr), K. D.
Given (tech. dir), C. F. McDonald (finance
dir), J. A. Oswin (sales & marketing dir),
D. R. Sutton (plant mngr), P. F. Thomas
(purchasing officer), J. E. Glanfield (sales
mngr), E. P. Rudge (advtg mngr).
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Company’s  Operations:  Manufacturing
chemist. Winthrop Ethicals, Nyal & Glen-
brook Medicines,

Agency: W. Haythorn-Thwaite
tising Ltd.

O’seas Repr.: Parent company New York
and international subsidiaries.

Adver-

TOURIST HOTEL CORPORATION OF
NEW ZEALAND, PO Box 2840, Wellington.
Telegrams Welcome. Telex NZ3488.

Directors: D. S. Cox (chrmn), H. Coxhead
L. J. Fisher, A. H. Hamilton, S. L. Moses,
R. S. Odell.

Executives: Eric C. Colbeck (gen. mngr),
L. S. Dennis (dep. gen. mngr), J. E. Hop-
kirk (secy), Eric Honey (sales mngr).

Company’s Operations: Administration of
13 resort hotels and related sightseeing ser-
vices.

Agency: Charles Haines Advertising.

O’seas Repr.: Howlett Keeling & Associ-
ates, Sydney.

ULTIMATE EKCO (NZ) CO. LTD, 6-14
Quay-st, Auckland. PO Box 1166, Phone
22-009. Telegrams and cables Broadcast.
(Member of the Pye group of companies.)

Directors: D. T. Clifton-Lewis, G. A.

New Zealand Advertisers — TV Production Companies

Wooller, T. J. F. Spencer, A. M. Cooper.
Products: TV, radio and household elec-
trical appliances — Ultimate and Ekco.
Agency: Chas, Haines Advertising Ltd,
Auckland.

WELLINGTON GAS COMPANY LIM-
ITED, 64 Courtenay Place, Wellington.
Phone 55-100. Telegrams Wellgas.

Directors: C. H. Benney (chrmn), A. T.
Young, E. R. Norman, A. F. Downer, 1. D.
Reid.

Executives: M. Kennedy (gen. mngr &
secy), C. H. Edwards (chief eng), R. M.

Beasley (acent), C. T. Mawhinney (sales
supervisor).
Company’s Opcrations: Coal gas by-

products, gas manufacture and supply, gas
appliance sales and installation.

O’seas Repr.: William Coward & Co. Ltd,
St. James Square, London.

WRIGLEY COMPANY (NZ) LIMITED,
THE, PO Box 14140, Auckland. Phone
594-099. Cables and telegrams Spearmint.

Executive: C. D. Irwin (mng dir.).

Agency: Dormer-Beck Advertising Agency
Ltd.

TELEVISION PRODUCTION COMPANIES

ADVERTISING PHOTOGRAPHY LTD,
Caltex Hse, Fanshawe-st, Auckland, Cl1., PO
Box 723, Auckland. Phone 44011.

Directors: Robert ]J. Wardlaw, Reginald
W. Wardlaw, H. M. Ferguson.

Executive: H. M. Yerguson (mng dir).

Service: Television, commercial and docu-
mentary film making. Complete services from
origination to finished release prints, in-
cluding optical and magnetic sound. Color
and black and white photography. Mural
phota-printing.

HAYWARD FILM PRODUCTIONS,
Studio 55 Esplanade-rd, Mt. Eden, Auckland.
N.Z. Phone 6-1144. Cables Newsfilm Auck-
land.

Directors:..
Hayward.

Executives: Rudall Hayward (dir/camera-
man), Ramai Hayward (scriptwriter).

Producers of children’s educational films.

Rudall C. Hayward, Ramai

PEACH WEMYSS LTD, 31-33 Nugent St.
PO Box 8784, Symonds St, Auckland. Phone
34-764. Vogue Buildings, Wellington. Phone
83-14].

Directors: N. K. Peach, S. J. Wemyss, A.
H. Churton.

Executives: N. K. Peach (exec. dir), §. J.
Wemyss (prod.), G. R. Brabant (secty).

Producers of TV and documentary films.

REYNOLDS TELEVISION LIMITED, 47
Wakefield-st, Auckland, Cl. NZ. Phone 45-
664, 41-649. Telegrams & Cables Telefilm,
Auckland.

Directors: A. H. Reynolds (mng dir), D.
B. Whyte (secy).

Equipment and Facilities: Complete light-
ing & sound, 35mm Arriflex, standard and
zoom Jenses, 16mm Auricon, 4 bolex, 3
Kodak cameras.

Company specialises in documentaries and
film for industry, TV commercials, and
TV program serics. 16mm black & white
reversal processing.

Auckland provincial agents for Yashica
International Corporation, Japan.

Associate companies: Photo Mechanics Ltd
— photographic repair technicians, ser-
vicing agents and equipment manufacturers.

Also Photo Associates Limited — indus-
trial and commercial still photography and
production of television slides.

Also Reynolds Photographic Ltd — photo-
graphic film and equipment retail sales.

STEELETELEFILM LTD, 213 Great
South Rd, Green Lane, Auckland, New Zea-
land, Phone 542-870, 540-740. PO Box 17018,
Green Lane, Auckland, NZ.

Principal: Robert Steele,

Produces all types of TV and cinema com-
mercials, documentaries and films.

Member NZ Film Producers’ Federation.
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496 Japanese Radio and Television

RADIO broadcasting in Japan began in

1925 and until the end of World War 1I,
was monopolised by the Japan Broadcasting
Corporation, a Government-controlled  or-
ganisation.

But a public desire for a more liberal and
informal form of broadcasting brought about
the enactment of three Government laws,
the Radio Law, Broadcast Law, and Radio
Regulatory Commission Establishment Law
which were passed on June 1, 1950.

With the legal basis laid for the liberation
of broadcasting from Government monopoly,
more than 70 applications for broadcasting
licences were submitted.

Sixteen of these radio applicants were
granted provisional licences in April, 1951.
Commercial television started in 1953.

Confronted with numerous problems aris-
ing from the commencement of the new sta-
tions, the 16 companies formed an organisa-
tion called the National Association of Com-
mercial Broadcasters, or NAB.

At June, 1967, Japan had 46 commercial
radio companies which operate 143 stations
throughout the country. All are NAB mem-
bers, two radio and TV companies in Okin-
awa associate members.,

There were 21,647,373 registered radio sets
in Japan at the end of March, 1967, and
19,246,542 television receivers plus an un-
calculated number of each unregistered.

Program content of Japanese radio is fairly
evenly distributed. 1967 figures (average
broadcast time of January, February and
March), showed music programs comprised
52.0pc of total content, literature and en-
tertainment (7.8pc), cultural and educational
(22.5pc), news (14.9pc), advertising (1.6), and
sport (0.8pc).

Japan Broadcasting Corporation, a gov-
ernment body, began telecasts in 1963. A
few months later a private commercial com-
pany, Nippon Television Network Corpora-
tion, went on the air.

Since then the number ol television com-
panies has risen to 46, which operate 475
TV stations throughout Japan.

COLOR TELECASTING

Color telecasts were started by the Nippon
Television Network and the Radio Tokyo
Company early in 1959. Both stations used
the American NTSC color TV system.

The number of television receivers has
almost doubled every year since 1954.

Latest figures show literature and enter-
tainment comprised the biggest proportion
of television program content with 51.0pc,
cultural and educational features were next
with 34.8pc, and other figures including
news (10.4pc), sport (1.5pc), advertisements
(1.1pc).

Japanese advertisers spent an aggregate
37.0pc of their budgets in 1966 on radia
and television. This was raised by 17.3pc
on the 1965 figures and everything pointed
to a greater percentage of advertising funds
being spent on the media.

The largest percentages of radio advertis-
ing in Japan for 1966 were placed by the
sponsors of drugs and medical supplies
(6.21pc), foods and beverages (11.13pc),
machinery and appliances (20.30pc). Tele-
vision advertising: drugs (12.49pc), food
(18.45pc), toiletries (15.80pc).

Administration of all commercial broad-
casting in Japan is controlled by the board
of directors of the NAB.

The board has 20 members who are all
presidents or directors of commercial broad-
casting companies. President of the board is
Tadashi Adachi, executive director Saburo
Sakai, and secretary-general Yukio Isomura.
Head office. Bungei Shunju Bldg, 3, Kioi-cho,
Chiyoda-ku, Tokyo.

ADVERTISING EXPENDITURE IN JAPAN

Ad. Volume Percentages to
yen National Income

344,000 million
383,100 million

1.40
1.33

ADVERTISING EXPENDITURES IN JAPANESE MEDIA IN 1965, 1966

Newspaper
Magazine
Radio

Total

1965 1966
(mlllion yen)

123,000 133,700
92,000 21,100
16,100 16,900

111,000 124,700
53,900 60,200

8,900 9,700

344,000 383,100

Australian dollar — 403.42 yew
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498 Radio Singapore

BROADCASTING began in Singapore be-

fore World War 1I, with the BMBC and
later the MBC paving the way for the Pan-
Malayan Department of Broadcasting which
was born on September 3, 1945, immediately
after liberation from the Japanese.

Early in 1946, the civil Government took
over from the British military administration
and inaugurated a medium and short wave
service for the whole peninsula known as
Radio Malaya.

Until the end of 1958 Singapore was the
headquarters of the Pan-Malayan Depart-
ment of Broadcasting, otherwise known as
Radio Malaya.

However, when the Federation of Malaya
achieved independence it decided to set up
its own radio organisation.

The Singapore Government then took
control of the ex-Radio Malaya station in
the Republic and on January 4, 1959, the
first broadcast from Radio Singapore went
on air.

Its identity was again changed after the
formation of Malaysia. From September,
1963, to 1965, it was the Singapore station
of Radio Malaysia.

However, although its overall policy was
determined by the Central Government in
Kuala Lumpur, for the day-to-day adminis-
tration and programming the Singapore Sta-
tion remained as the Broadcasting Depart-
ment of the Ministry of Culture, Singapore
and reverted to the Republic following
Singapore’s separation from Malaysia on
August 9, 1965.

Radio Singapore broadcasts four separate
channels on both the AM frequencies
(medium and short wave) and FM frequen-
cies as detailed below:—

Service Channel FM frequencies
English 1 92.4mcs
Malay 2 94.2mcs
Chinese 3 95.8mcs
Indian & Chinese 4 96.8mcs

Each channel is on the air for about 14}
hours to 18 hours daily from 6am to 12
midnight.

The first channel carries English language
programs, the second channel Malay lan-

guage programs, the third channel Chinese
language programs (in Mandarin and six
dialects) and the fourth channel in Tamil
and Chinese language programs.

The Chinese dialects -are; Hokkien, Can-
tonese, Teochew, Hakka, Foochew and
Hainanese.

Although there are four separate language
channels, there is an overall cultural direc-
tion common to all transmissions.

Radio Singapore provides a daily domestic
broadcasting service to a regular audience
of nearly 2 million people. In addition its
shortwave transmitters carry the domestic
service programs to many more millions out-
side the Republic. Among the shortwave
transmitters are three high-powered 50kw
transmitters.

Since February, 1968, the Broadcasting
Department has also been responsible for
the Republic's television service. TV pro-
grams are now broadcast over two chan-
nels. Channel 5 provides a six-hour service
(Monday to Friday) and 10}-hour service
(Saturday, Sunday and Public Holiday) and
Channel 8, three and a half hours daily.

The programs are allotted as follows:—

English language 35pc
Chinese language 35pc
Malay language . 20pc
Tamil language .. 10pc

Nearly 40pc of the to ision output
is locally originated.

The News Division provides 35 bulletins
daily in the four main languages and six
Chinese dialects and four TV news bulletins
(two of which are followed by newsreels)
a day.

Both radio and television programs cover
a wide range of aspects of community ser-
vice and entertainment and carry commer-
cial advertising. Since January, 1967, Chan-
nel 8 provides a four-hour educational TV
Service (Monday to Friday).

The standards of transmission of its tele-
vision service is the CCIR 625 line 50 c/s
system. Each television transmitter has an
ERP of 80kw.

Postal address of the Broadcasting Depart-
ment is PO Box 3002, Singapore. Telephone:
50401. Telegrams and cables: Broadcast,
Singapore.
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ROADCASTING was introduced to Malaya

on a limited scale in the 1930s by a group
of enthusiastic amateurs, and although
broadcasting facilities were set up during
the war, it wasn’t until 1946 that the perma-
nent service Radio Malaya came into being.

At this time the service came under a Pan-
Malayan department administered from
Singapore. The staff was small and equip-
ment, most of it ex-service surplus, limited.

Outbreak of militant communist terrorism
in 1948 made it necessary to expand Radio
Malaya, and expansion and improvement
were continued in subsequent years.

When Malaya achieved Merdeka (inde-
pendence) in August, 1957, and became a
sovereign independent Federation of Malaya,
the Pan-Malayan radio service was an
anachronism. On January 1, 1959, the new
Radio Malaya was inaugurated in Kuala
Lumpur, designed specifically to serve the
needs of the Federation.

With the formation of Malaysia in Sep-
tember 16, 1963, the call sign Radio Malaya
was changed to Radio Malaysia.

The domestic service of Radio Malaysia
broadcasts for 3744 hours a week in four
languages — Malay (national language),
English, Indian (Tamil) and Chinese (Man-
darin, Amoy, Hakka and Cantonese). This
figure excludes schools broadcasts.

Radio Malaysia’s overseas service — Suara
Malaysia (Voice of Malaysia) was introduced
in February 15, 1963, and broadcasts a total
of 74 hours a week in Indonesian, English
and Mandarin.

Programs in the domestic service comprise
entertainment (67.9pc), information (1lpc),
news (10pc), education (7pc), others (3pc),
and are carried simultaneously on three net-
works over seven stations employing 14
shortwave and 19 medium wave transmitters
up to 100 kilowatt strength linked by VHF
and microwave systems.

A commercial service, integrated with the
national service was introduced in January,
1962, and offers pan-Malayan coverage to
advertisers in the four languages, 60pc of
air time has been allocated to the commer-
cial service for spot and sponsored program
sale.

Overall revenuc is derived from the com-
mercial service and receiver licence fees.

Senior officials of the broadcasting service
are Dol Ramli (director), Murtadza Za’ba
(deputy director), Hashim Hassan (controller
of programs), Sen Gupta (chief engineer),
Nordin Zainudin (head of news service), and
Hugh Boudwyn (commercial manager).

Frequencies, wavelengths and operating
hours GMT (of which Malaya is 7} hours
ahead) of thc various language services are:

Malay Service: Shortwave: 9515kc/s 31.5m,
7280kc/s 41.2m, 4790kc/s 62.6m, Medium
Wave: 590kc/s 508m, 660kc/s 455m, 700kc/s
429m, 960kc/s 312m, 810kc/s 370m, 570kc/s
526m, 1005kc/s 299m, 550kc/s 546m. Hours:

Malaysian Radio and Television Services

Mon. & Wed. 22.30-06.30, 09.00-16.30. Tues.
& Thurs. 22.30-06.30, 07.30.16.30 Fri. to Sun.
22.30-16.30. News 00.00, 01.00, 03.30, 06.60,
09.30, 12.30, 14.30, 16.00. Commercial pro-
grams: Mon. to Thurs. 22.30-01.30, 04.30-
06.30, 09.30-11.00, 11.45-18.00. Fri. 22.30-01.80,
06.30, 0v.30-11.00, 11.45-13.00. Fri. 22.30-01.80,
06.00-08.00, 09.30-11.00, 11.45-13.00. Sat &
Sun. 22.30-11.00, 11.45-13.00

English Service: Shortwave: 7305kc/s 41m,
4985kc/s  60.2m, Medium Wave: 880kc/s
341m, 860kc/s 349m, 1160kc/s 259m, 840kc/s
357m, 940kc/s 319m, 740kc/s 405m. Hours:
Mon. to Fri. 22.30-01.30, 05.30-06.80, 09.30-
16.30. Saturday: 22.30-01.30, 05.30-16.30. Sun-
day: 22.30-16.30. News: 23.30, 00.30, 06.00,
09.30, 11.00, 14.00. Schools broadcast: Mon.-
‘Wed. 01.30-02.30, 06.30-07.80. Commercial
programs: Mon. to Fri. 2230-01.30, 05.30-
06.30, 09.30-10.30, 12.30-14.90. Sat. 22.30-01.30,

05.30-06.30, 08.30-10.30, 12.30-14.30. Sun.
22.30-03.30, 04.30-06.30, 08.30-10.30, 12.30-
14.30.

Chinese Service: Shortwave: 6025kc/s 49.8m.
Medium Wave: 1070kc/s 280m, 1040kc/s
288m, 1280kc/s 234m, 1260kc/s 238m, 1220-
kec/s 246m. Hours: Mon. to Fri. 22.55-01.80,
04.30-05.45, 08.30-16.30.Sat. & Sun.22.55-16.30.
News 23.00, 23.30, 16.00, 24.00, 00.30, 05.20,
05.35, 09.30, 12.30, 13.30, 14.30, 15.20. Schools
broadcast: Mon.-Wed. 01.30-02.30, 06.30-07.30.
Commercial programs: Mon. to Fri. 22.55-
01.30, 04.30-05.45, 08.30-10.30, 12.30-14.30. Sat.
& Sun. 2255-01.30, 04.30-05.45, 08.00-10.30,
12.30-14.30.

Indian Service: Shortwave: 6135kc/s 48.9n1.
Medium Wave: 1070kc/s 280m, 1040kc/s
288m, 1280kc/s 234m, 1260kc/s 238m, 1220-
ke/s 246m. Hours: Mon. to Fri. 22.00-00.30,
05.45-07.30, 09.00-15.30. Sat. 22.00-03.30, 05.45-
15.30. Sun. 22.00-15.30. News 2245, 24.15,
16.00, 06.00, 09.30, 11.30, 14.00. Schools
broadcast: Mon.-Wed. 01.30-02.30, 06.30-07.30.
Commercial programs: Mon. to Fri. 22.00-
2255, 05.45-07.30, 10.30-11.00, 13.30-14.30.
Sat. & Sun. 22.00-22.55, 01.30-03.30, 05.45-
08.00, 10.30-11.00, 13.30-14.30.

Overseas service of Radio Malaysia oper-
ates on shortwave: 11900kc/s 25m, 7110kc/s
42m, 6175kc/s 49m, 9750kc/s 31m, G6100kc/s
49m. Hours: (GMT) English Service: 22.45-
23.15, 11.15-12.15. News 23.00, 11.30.

Mandarin Service: 00130-01.00, 10.00-11.00.
News: 00.31, 10.15. Indonesian Service: 23.15-
00.15, 09.00-11.00, 12.30-16.30. News: 23.30,
09.01, 10.45, 1245, 1400, 15.45. Sundays
only: 01.00-02.00. News 01.30.

Head office address of Radio Malaysia is:
Department of Radio, Fcderal House, PO
Box 1074, Kuala Lumpur.

Cables: Broadcasts, Kuala Lumpur.

At the last count to December 31, 1961,
the population of the then Federation of
Malaysia was 7,250,000.
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502 Fiji Broadcasting Commission

OW identified on 2ir as Radio Fiji, the

Fiji Broadcasting Commission followed
AWA (A’sia) who introduced broadcasting
to the Colony in 1935, operating on a 400
watt transmitter.

Devclopment has resulted from the estab-
lishment by Government, in 1953, of an
Independent Statutory Body, which was the
first of its kind in British Colonial Terri-
tories.

The original chairman was R. L. Munro,
a Suva solicitor; the first manager being K.
G. Collins.

Europeans, part Europeans, Fijians, In-
dians, Rotumans and Chinese form the pres-
ent staff of 102,

The original Broadcasting House was built
at a cost of £70,000; but two major additions
have brought the total to £10Z,000.

The 10b-acre transmitting site at Naulu,
eight miles from Suva, comprises a substan-
tial transmitter block and residential ac-
commodation.

In addition, a remotely-operated receiving
site at Nabua (four miles from the city)
was established in 1964 to provide 17 pre-
selected channels through which news
broadcasts are received:

RADIO FiJi

A commercial network of

12 TRANSMISSIONS
Serving a population of almost
500,000. Broadcasting in English,

Fijian and Hindustani

%
RADIO FlJI

Is your soundest advertising medium
for the Colony

For Rate Card and Advice
ADDRESS:

The Manager,

Fiji Broadcasting Commission,
P.O. Box 334,

SUVA ... FlJI

CABLES: "BROADCOM" Suva.

FBC stations operating are:

Medium wave: 560kcs (English) 5kw Suva
710kc (Vernacular) Skw Suva.

840kc (Eng. Sunday) lkw Suva.

890kc (vernacular) 2jkw Lautoka.
1320kc (English) 2kw Lautoka.

Short wave: 6005kc (vernacular) 49m 350w
Suva.

5955ke (English) 49m 500w Suva.

4756kc (English) 60m 10w Suva.

3284kc (vernacular) 90m 10w Suva.
3230kc (English) 90m I0w Suva.

Technical plans are to increase the medium
wave coverage with transmitters in Sigatoka,
Rakiraki and Labasa.

The Commission has installed a second
transmitter in Lautoka, to carry English
programs.

Principal objects of Radio Fiji are to
cducate, enlighten and entertain.

Commercial activities — spots, documen-
taries, outside broadcasts, women's sessions,
feature stories and musical programs — are

sponsored, to attract a considerable annual
advertising revenue.

Broadcasts (commercial and non-commer-
cial) are made in English, Fijian and in
Hindustani.

News is an important function of the Com.
mission: BBC, NZBC, and ABC bulletins be-
ing broadcast daily.

These arc eagerly awaited by the peoples
of Fiji's islands; as broadcasting, for many
of the population, is their only medium
of mass communication.

Local news in all languages is sponsored.

ADMINISTRATION

Present Commissioners are:

Chairman: D. M. N. McFarlane, CBE,
LL.B (Melb.), JP; Hon, J. G. Rodger, CBE,
MA (Cantab), Dip.Ed. (Lond.), MLC; Livai
Volavola, AIE (Lond.); Narain Niranjan;
Dr A. A. Asgar, OD; A. E. Muir; Miss L.
Derrick; Mrs Viti Cokanasiga.

Executive staff: G. Matheson Cullen
(mngr), Gordon H. King (deputy mngr), P.
B. Sloan (program organiser), T. C. Agar
(cngineer), J. C. Crago (chief announcer),
Mrs 1. Williams (accountant), Uraia Koroi
(Fijian scction leader), B. Mishra (Indian
section leader). Advertising manager: S. Yee

Joy.

The Fiji Broadcasting Commission studios
are located at 69 Gladstone Road, Suva, PO
Box 334. Cables: Broadcom, Suva.
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504 Radio Hong Kong

THERE are two radio broadcasting or-

ganisations and one television organisation
in Hong Kong, the principal radio service
being provided by Radio Hong Kong, the
other by Hong Kong Commercial Broadcast-
ing Co.

The TV service is becamed by HK-TVB—
Television Broadcasts Limited.

All services cover an estimated population
of 3,834,000 and operate bi-lingual services
in English and Chinesc.

RADIO HONG KONG

Head office is Prince’s Bldg, PO Box 200,
Hong Kong. Cables Broadcasts, Hong Kong.
Principal executives are:

Director of broadcasting: D. E. Brooks.

Deputy director of broadcasting: I. D.
Kingsley.

Secretary: E. A. Fisher, ED.

Controller of English programs: T. A.
Birch.

Controller of Chinese programs: N. Y.
Chow. :

Chiel engineer: R. A. Winyard.

English service: 860kcs, 348.8m, 2kw.

Chinese service: 640kcs, 468.7m, 2kw.

Chinese service shortwave: 3940kcs, 76.14m,
2.5kw.

FM: 9Imc, 94mc, 50kw.

Home service, English: 23.00-16.00. N:
00.00, 05.15, 15.00 (BBC newsreel), 12.00.
Wrp.: 23.58, 1058, 13.13, 14.58. Chinese:

23.00-16.00. N: 00.00, 05.30, 10.00, 12.00, 12.30.
Wrp.: 23.58, 0528, 11.58, 15.30. Rel. Far
Eastern St. from London.

Languages used: Cantonese, Kuoyu, Chiu-
chow, Hakka.

HONG KONG COMMERCIAL
BROADCASTING CO.

Head office, D’aguilar Place, D’aguilar St,
Hong Kong. Cables, Radioads.

Managing director: G. Ho.

Head of English programs: Nick Demuth.

Head of Chinese programs: T. P. Kwong.

English service operates on lkw, 1530kcs,
196m.

Chinese service operates on lkw, 1050kcs,
286m (lst), lkw, 1170kcs, 256m (2nd).

TELEVISION BROADCASTS
LIMITED

HK-TVB, Television Broadcasts Limited,
Prince’s Bldg, 25th floor, Hong Kong. Cable
address: Television Hong Kong.

Directors: Harold Lee, Colonel ]J. D.
Clague, R. R. Shaw, Andrew Eu, J. S. Lee,
F. J. Knightly, M. §. Cumming, P. Y. Tang,
Col. D. A. Surling.

Executives: C. B. Bednall, OBE (gen. mngr),
Kevin Lo (project engincer), Steve Huang

(exec. assistant), K. F. Chung (program
mngr), Robert Chua (assistant program
mngr), K. H. Hung (chief accountant),

Stephen Li (sales mngr), C. P. Ho (public

affairs chief), Timothy Chau (publicity
officer).
HK-TVB began transmission in Hong

Kong in November, 1967, utilising an ad-
vanced UHF 625 line and PAL color system.

Main transmitters are located on top of
Temple Hill, and are being used initially
for two networks, the Jade Network (Chin-
ese), and Pearl Network (bi-lingual).

Programming is a composite of live and
film shows, with the Pearl Network trans-
mitting 80pc of programs in color.
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ON January 5, 1967, the Ceylon Broadcast-
ing Corporation (Ce.B.C.) was constituted

by Act of Parliament and superseded the

former Department of Broadcasting

The Ce.B.C. consists of five members, one
of whom is chairman. The chief execcutive
officer of the Corporation is the Director-
General. The chairman of the Corporation
also functions as Director-General.

Seven heads of divisions work to the
Director-General at the level of director.

These divisions are administration, finance,
technical service, and national service, the
commercial service, the news and publication
and the secretariat.

The Ce.B.C. is charged with the responsi-
bility of carrying on a public service of
broadcasting as a means of information, edu-
cation and entertainment. The main em-
phasis in broadcasting today is development
and programs aimed at national development
and reconstruction have bheen given the
highest priority.

NATIONAL SERVICE

The National Service, as its name implies,
is a nation building service and is intended
to use the medium of broadcasting to en-
hance and activate development at all levels
and in every field of activity.

The director, National Service, is the head
of the service and working to him are the
heads of the Sinhala, Tamil, English and
school services as well as the external service.

Each of these units works, more or less as
a self-contained unit, using separate trans-
mitters and wave-lengths.

The National Service broadcasts programs
for home listeners for over 200 hours a
week in three languages: Sinhalese: 92 hrs,,
Tamil 63} hrs., and English 45 hrs.

Programs for schools are also broadcast
during school sessions in all three languages
for nearly 21 hours a week.

Two external services each broadcasting
8% hrs. a week, one beamed to South East
Asia on 17830 K/cs. per sec. (16.83m.) and
the other to Europe and the middle East on
15333 K/cs. per sec. (19.0 m.) were inaugu-
rated recently to help listeners in these re-
gions to know the Sinhalese culture, herit-
age, religion and music or simply its way of
life.

Reception reports received so far ‘have
indicated that these programs are daily be-
coming popular among the listeners in Japan,
Burma, Indonesia, Pakistan, several States
in India, England, Switzerland, Germany,
Sweden, Denmark, Finland and many other
countries in central Europe and the middle
East.

The Sandhaya Sevaya which broadcasts
programs between 18.30 and 21.30 (C.S.T.)
daily serves as a dual service in Sinhalese to

a majority of the listeners in this country
who had no choice but to listen to the single
scrvice provided by the National Sinhalese
service.

Planning of programs in order to cater
to the whole audience of listeners becomes
daily an important feature with the increase
in the output of the department.

Great efforts are taken by all concerned in
these lines and to bring very friendly re-
lationships between the listeners and the
Department.

The Sinhalese service is the most popular
and has by far the largest number of listeners.

It surpasses the total number of listeners
to the Tamil and English services.

Ce.B.C. is the main source of entertain-
ment of the Sinhalese listeners and as there
is no other broadcasting station in the world
broadcasting in Sinhalese, except the special
services of the BBC, a great responsibility
is cast on the Sinhalese service.

Unlike in English and Tamil services, the
program staff has to depend almost entirely
on the programs produced by the station.

There are no Sinhalese broadcasts or tran-
scriptions from other broadcasting organi-
sations, except the popular BBC weekly pro-
gram ‘Sandesaya’ which is relayed on the
Sinhalese service and occasional exchange of
programs broadcast from other stations on
days of special national significance.

The Sinhalese listener looks to Ce.B.C.
as a major sourcc of intellectual and cultural
interests.

COMMERCIAL SERVICE

The Commercial Service or commercial
broadcasting was started on an experimental
basis in September 1950. Soon it proved to
be a successful revenue earner for the Govern-
ment,

Surveys conducted by various organisations
have established that it has by far a greater
number of listeners than any commercial
broadcasting station in south East Asia.

This service broadcasts for home listeners
in all three languages for over I61 hours a
week; Sinhalese 61 hrs., Tamil 26 hrs., and
English 74 hrs,

In addition to home broadcasts the com-
mercial service broadcasts to overseas listeners
mainly in the Asia region in English, Hindi
and Tamil for nearly 115 hours a week.

Reception reports received have indicated
that the English broadcasts are well received
by listeners even in Central Europe, Nor-
way, Denmark, Finland, Sweden, Germany,
Switzerland, Great Britain, South Africa,
USA, Australia and New Zealand.

A. English programs are broadcast daily
from 01.830 to 03.30 (Sun. to 04.30), GMT on
15205kes (19m.b.) and 9667kes (31m.b.) and
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from 12.30 to 1645 GMT on 9667kcs (31-
m.b.).

Announcement. This is
Service of the Ce.B.C.

B. Hindi and Tamil programs are broad-
cast daily from 01.30 to 04.30 (Sun. to 07.30),
GMT on 7190kcs (41m.b.), 9720kcs (81m.b.)
and 11800kcs (25m.b.) and from 11.00 to
17.30 (Sat-Sun from 10.30), GMT on 6075kcs
(49m.b)), 9720kcs (31m.b.) and 11800kcs (25
m.b.).

Announcement: “Yeh Ce.B.C. ka vyapaar
vibhag hai.”

the Commercial

Radio licences and Publications: The issue
of radio licences is under the authority of
the Postmaster-General.

The annual licence fee is Rs. 15/= and the
licences are issued by the principal Post
Offices of the areas in which the radio sets
are installed. Under this scheme a family can
install more than one radio set but ex-
clusively for their purpose without an ad-
ditional fee.

Portions of the premises which are sublet
are however, not covered by such licences.

Similarly a wireless apparatus installed by
a resident guest, lodger or boarder in either
a private or a common room Trequires a
separate licence. Rediffusion has also been
fairly successful in many parts and the lic-
ence fee is Rs. 1.25 per month. Portable and
car radio sets are each licensed irrespective
of the household licence at Rs.15/= per year.

By the middle of 1965, the total number
of radio and rediffusion sets-in-force was
over 400,000. The population on this date
according to the latest census was 10 million.

Broadcasting is becoming so popular that
over 20pc of the entire population can listen
to Ce.B.C.

The increase in scts was pcrhaps largely
due to the setting up of the experimental
rclay station at Senkadagala and the general
improvement effected in the broadcasting
service.

Radio Times, a fortnightly publication
contains details of the program output of
both services. The price of each copy in
Ceylon is 25 cents or Rs. 7.50 per vyear
and is available at all leading bookstalls.

Listener research: Through the listener
research organisation, Ce.B.C. kecps itself
informed of the listening habits, and the
listener preferences of its audicnce.

The broadcasting station endeavours to
know a great deal about its listeners for the
efficient planning of its programs. For in-
stance, the station must know when its
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listeners are at leisure, when at work, what
sort of things they look upon broadcasting
to provide, what they choose to listen to,
and their opinion of the programs they
select.

It is the function of listener research to
collect this information, sift it, interpret it,
and pass these findings to the program
planners.

The listener research section adopts several
methods for this purpose. It has regular
listening panels which provide answers to
questionnaires sent by the listener research
office.

Appreciation indices of programs and esti-
mates of the size and composition of audi-
ence at prescribed hours are of considerable
value to program organisers and are made
available to them by listener research. Com-
mercial advertisers are particularly interested
in such data.

The engineering division: The engineering
division of Ce.B.C. scrves both the national
and commercial services.

Programs are originated from a single
studio centre at Torrington Square and fed
by land lines and VHF links to medium
and short wave transmitting stations in
Welikada, Diyagama and Ekala.

Primary coverage on the medium wave is
confined to a region within a radius of 25
miles from the city.

A relay station has been functioning in
the hill-capital Senkadagala from about 1960.
Future plans in engineering are to install
high powered medium wave transmitters and
several more relay stations with studio
facilities to cover the entire island.

Foreign relations: Ce.B.C. maintains very
cordial relationships with many sister or-
ganisations in the world. Ceylon is an As-
sociate member of the European Broadcast-
ing Union. The station also participates in
the Commonwealth Broadcasting Conference,
Asian Broadcasters’ Conference and many
technical conferences.

On days of national significance for other
countries Ce.B.C. broadcasts special feature
programs of the countries concerned.

A wealth of program material is made
available at Ce.B.C. by foreign broadcasting
organisations and local diplomatic repre-
sentatives of foreign and Commonwealth
countries.

Ceylon has entered into cultural exchange
agreements with many countries and does
its best to supply them in return a variety
of indigenous programs.
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Late listings

RADIO COMMERCIALS AND
PROMOTIONS SERVICE

SOUND IDEAS (Bruce Rogerson), 12 Foun-
tainbleau St, Sans Souci, NSW, 2219. Phonc
529-6036.

Providing salcs, premotion and program
aids to the broadcasting industry, also offer-
ing original radio commercials and product
promotions for advertiscrs and agencies.

ADVERTISING AGENCIES

E. G. Littleton and J. M. Littleton, part-
ners in Littleton-Harvey  Advertising, DBris-
banc (see page 314), retired at January 31
and the agency ceased opcrations from that
date.

Major portion of the accounts transferred
to Edmonds Advertising, Brisbane.

Announced at Year Book press time:
Mecrging of interests by James Green & Asso-
ciates, Maurice Kay Advertising and Russell-
Morris Advertising, Sydney, to become Kay
Green & Clarke Advertising Pty Ltd, 167
Kent St, Sydney, 2000. Phone 27-8241.

Joint directors: Maurice C. A. Kay, H.
James Green, H. P. Clarke.

Branch office: 83 King St, Ncwcastle, NSW
(phone 2-3682).

TELEVISION PRODUCTION,
STILL PHOTOGRAPHY

HILLINDEN PICTURES PTY LTD, 24
Elizabeth St, Paddington, NSW, 2021. Phone
31-3832.

Directors: Adrian Linden (mng dir), Daryl
Hill (creative dir).

TV film production scrvice including docu-
mentaries and advertising films; also still
photography for advertising, fashion and in-
dustrial clients.

Fully equipped production studios and
transportable equiprment for documentaries
and location shooting.
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