April 4, 2000

Volume 17, Issue 14

Ty

wilyg n g * -
e y AT s -‘-n._l.

Leaders LOOK 10

at NAB2OOC

AudioVAULT®

VAULTXPRESS®

WebVAULT®

eSTREAM®

Innovative Transmitters

E 0fF THE Raoiro Broaocastineg InNDusTRY®

House panel action: LPFM lives, but with restrictions .................cooieiiiennn. 2
The most important restriction is the restoration of 3rd-adjacent channel
protection, which the FCC would do away with to shoehorn in these statioins.

Spring fever: April, May presold inventory nears two-thirds ........................... 2
Rev. Jackson lands firmly on both sides of LPFM controversy......................... 2
FCC blasts NAB LPFM interference demo ............cccceviiieieiiininiiicieeeeneennns. 4
Climb every mountain, afford every streaming fee? ............cccocevvvviiinennene. 4
Hillsters want to bar women from tax certificate program ...................coeeeeeen. 4
Gore campaign reform proposal includes free airtime .............cccoceevieennnen.. 6
Stern warning knocks Infinity programming off the web ....................cooiinatn. 6
BMI turns to Internet for new reporting system ... 6
Ultrawideband technology looking for spectrum ...........ccooieiriiiiiiiiiiiiiieinens 6
CCC/AMFM spin-off festival: Let the chips fall where they fell................ AB-1-13
CCC/AMFM sell-off checklist............ccoenvniiiiiiiiiiiccer e AB-13
Hot topics fuel News-Talk to top of formatheap...................ooceieinninnnin. AB-14
Group of groups: The post CCC/AMFMtop 50 ............cccoveiiiiiiiiiinininnne. AB-14
Smulyan’s group makes fine radio Emmis-sary to Wall Street ........................ 7

Dealmakers cannot dodge DOJ ban on seller paper .............ccoevveieiiiiiiiinenenn. 8
Jesse Jackson is trying to spur a change of heart from the DOJ regarding seller
financing of deals with minorities—competition has not suffered in the past

CEF is amazed by Mays: Group head gets warm reception ...................ccoeuenies 8
Nassau dines on Franks for $185M ..o 8
Mel pitches a $90M tent in Lowry’s backyard ...............coooiviiiiiiiinininienne. 9
A-list: Rodriguez scores in Austin, Amarillo ................ccooeiiiiiiiiiiiiinn, 9
Vox Falls for Starview insmalltown NY ... 9
KAUS and effect? Three Eagles swoops down on Nolan group ........................ 9
Dick puts three out of four markets on the block .................coieiiiiinnin, 9
Commonweatlh expands in its old Kentucky home ...............ccooiiiiiiiinininn, 9
Gentner moves into Nasdaq's big leagues ............ccoeveeiiiiiiiiiiiiiiiiiiiinnens 9

repeat after me...no work, just checks...

see page 12




®

x > i -
vivgiiim A 1ANLA
lal"JA'H B LR IA®

Jim Carnegie ......c.oovvmvirirccririniniriiirnierenies e Publisher Ken Lee .....ccocvrivivinninnicneae
Jack Messmer Executive Editor Cathy Carnegie

Dave Seyler Senior Editor Ronald Greene

Carl Marcucci Senior Editor John Neff

Tiffany Stevens Associate Editor Sean Drasher

Karen Maxcy Associate Editor Susanna Pritchett

Mona Wargo FCC Research Consultant April Olson

............ VP/GM Associate Publisher

VP Administration

Executive Director of Production
General Sales Manager

Account Executive

Account Executive

Admin. Assistant

House panel gives LPFM a restricted OK
The House Commerce Committee opted Thursday (3/29) to put the brakes on
low-power FM radio rather than kill it fully.

Committee members approved an amendment to Rep. Mike Oxley's (R-OH)
Radio Broadcasting Preservation Act (H.R. 3439) to scale back the number of
low-power stations permissible on the already congested band. The original
Oxley bill called for an all-out elimination of the new radio service.

“Allof us want to see lots of voices on the airwaves. At the same time, we want
tomake sure we're listening to what we want to listen to without interference.”
said Rep. Heather Wilson (R-NM). explaining why she and Rep. John Dingell
(D-M]) introduced their amendment.

The bipartisan compromise would allow LPFM stations to take to the airwaves
only if they are in compliance with existing standards, i.e. they cannot be
shoehorned in by relaxing 3rd-adjacent channel protections. The FCC adopted
rules earlier this year that would relax the protections for LPFM stations only.

The Wilson-Dingell amendment also calls for a pilot program to be con-
ducted in nine markets and completed by February 2001 to study the
interference created by LPFM stations if channel protections are relaxed. The
FCC would not be permitted to conduct the test. but an independent party
should be selected as “there’s little reason to trust the FCC.” explained Dingell.

House members also made clear last week that they do not want former
pirate broadcasters to be able to obtain an LPFM license. FCC rules would
allow a pirate to operate a low-power station if they stopped their former
broadcasts when notified of their violation by FCC officials.

Now that H.R. 3439 has moved out of the subcommittee and committee
levels. the full House is expected to consider it soon. At RBR's deadline. no date
was set.—TS

What does he really think?

In a Washington news conference 3/27, surrounded by
minority station owners. Rev. Jesse Jackson voiced
doubts about LPFM. echoing concerns about interfer-
ence, voiced by African-American and Hispanic station
owners, and worrying that LPFM might divert attention
from increasing minority ownership of larger stations.
“We want to play in the major leagues,” Jackson noted.

A few hours later it was a different story. Jackson's
Citizenship Education Fund faxed out a news release

Revving up revenues: Spring fe-
ver takes hold

Advance sales of radio time are proceed-
ing at a phenomenal pace. Almost two
thirds of Apritinventory is spoken for, and
astoundingly, the month of May is a mere
whisker behind April. Miller Kaplan's
George Nadel-Rivin said thatthis sup-
ports the theory that the stellar revenue
results recorded in January and February
were not an aberration.—DS
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Market sell-out
percentage report

2000 1999

Mar. 15 82.9% 79.8%

Apr.

66.3% 55.8%

63.8% 48.6%

supporting LPFM. “The Citizenship Education Fund
supports the Federal Communications Commission’s
adoption of a Low-Power FM service. We urge members
of Congress to give the service a chance to succeed,” it
quoted Jackson as saying.

RBR observation: Someone obviously didn’t like
what Jackson said in the news conference and quickly
brought pressure to bear to get him back in line with
the civil rights groups (including his own) which had
supported LPFM at the FCC.—JM
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DOMINANCE

$500 million in station revenue this year. That’s powerful stuff.

Radio and TV stations across the country are feeling the power of BuyMedia.com. Squarely on the bottom line,
that is. Buyers in 900 cities use BuyMedia.com to learn about your station and place new orders. Big orders. In
fact, only the sales commission is small. Just 3% on all orders placed outside your local

DMA. See the tools that add value to your station by visiting www.BuyMedia.com. ‘ -
Or call 1-800-788-9245. BuyMedia.com. We're big, and we'’re on your side. BuyMedia ecom



RBR News Briefs
RHOF looking for inductees

The Radio Hall of Fame Steering Com-
mittee is looking for a few good men (or
women). The committee is inviting sug-
gestions for nomination to the RHOF.
Nominees need at least 20 years of dedi-
cation to the radio industry, specificallyin
the field of network or local business.
Letters of nomination can be sent to:
Bruce DuMont, President, The Radio
Hall of Fame, 78 East Washington Street,
Chicago, IL 60202. The committee meets
Monday 4/17 to evaluate all entries. The
2000 Radio Hall of Fame induction cer-
emony is on Saturday, 11/18. Casey
Kasem will host the event.—KM

Jason Jarvis continues the legacy

| Jason Jarvis, son and co-host of the
Judy Jarvis Showis continuing the legacy
his mother created alone. As you may
know, Judy passed away (RBR 3/13,p.4)
from cancer recently. “The Jason Jarvis
Show" launched yesterday in the same
time slot, Noon-3P ET.—CM

Tyll on aroll

No sooner did we mention Fisher
Entertainment’s Hot Talk impresario Ed
Tyll had cleared Miami and Sait Lake City
(RBR 3/6, p.6), he also scored (3/20)
Entercom’s (N:ETM) KQBZ-FM Seattle,
known as “the Buzz," and today (4/3) will
start live on KYNG-FM Dalias 11A-2P
CT, as partof the station’s Young Country
format switch to FM Talk. This brings
TylI’s affiliate count to 22.

SiteShell hires Buckman

SiteShell Corp. (RBR 11/29/99, p.8),
which licenses and manages turnkey web
sites to radio stations, has hired 20-year
radio and TV reporter/anchor Dennis.
Buckman to be the company’s Commu-
nications Manager. Susan Dingethal,
formerly with Pacific Research & Engi-
neering, also works with SiteSheli as VP,
Marketing and Affiliate Relations.
SiteShell.com is part of the BlueDot
WebSite Network.—CM

Hirsch donates $500K to alma mater
radio station

NextMedia Chairman Carl Hirsch remem-
bers who gave him his “first start” in radio.
The former WKSU-FM Kent State Univer-
sity, Ohio student salesperson and DJ
donated (3/27) $500K to the school to
establish the “Carl E. Hirsch Media Con-
vergence Classroom™ within the School
of Journalism and Mass Communica-
tion.—CM

FCC boss calls NAB’s interference results “fraudulent”

“Clearly [this is] an industry that does not want new voices on the airwaves,” FCC Chairman
Bill Kennard said last week at anews conference asthe FCC beganthe process of selecting
the order in which low-power licenses will be awarded.

He accused the NAB of giving Congress misleading information to persuade members to
kill the new radio service. The NAB has been circulating a demo CD that implies LPFM stations
would cause interference to existing full-power stations.

“Itis a misrepresentation of the engineering facts,” Kennard stated, referring to the CD. “Our
plea here is for Congress to rely on the expert agency—the FCC."” He has said repeatedly that
he stands behind FCC results that LPFM will cause little or no interference problems.

FCC engineers played their own interference CD during last week's press conference to
show that even with a radio signal stronger than what they are permitting (100 watts), listeners
would not hear significant interference.

“These predictable, self-serving, protectionist arguments we've heard for decades here at
the FCC should not be allowed to override the wonderful public interest benefits that these new
smaller voices bring,” Kennard told reporters.

But the NAB is standing by its technical studies: “The undeniable fact is that hundreds of
thousands of radio listeners will experience additional interference as a result of low-power
FM," said NAB spokesperson Dennis Wharton.

According to Lynn Claudy, NAB Sr. VP of Science and Technology, interference would
not necessarily come in the form of crosstalk, but may be considered as noise or hissing. The
FCC's interference demonstration did not contain any crosstalk.

First set of licenses to be filed in May

Despite protests from the NAB and commercial broadcasters, the FCC has announced the
order in which applicants may file for LPFM licenses over the next 13 months. Licenses will be

awarded in the following sequence:

* Group 1: AK, CA, DC, GA, IN, LA, ME, Mariana Islands, MD, OK, Rl and UT (Applications
will be accepted during a five-day filing window in late May)

* Group 2: CT, IL, KS, MI, MN, MS, NV, NH, Puerto Rico, VA, WY (Applications will be accepted

in late August.)

* Group 3: American Samoa, CO, DE, HI, 1D, MO, NY, OH, SC, SD, WI (Applications in October)
* Group 4: AZ, FL, 1A, NJ,ND, OR, TN, TX, US Virgin Islands, VT, WV (Applications in January

2001)

* Group 5: AL, AR, Guam, KY, MA, MT, NE, NM, NC, PA, WA (Applications in May 2001)—TS

NAB fights additional
streaming fees

The NAB filed a lawsuit against the
Recording Industry Association of
America (RIAA) in New York federal
court last Monday (3/27). demanding
that radio stations which stream their
signals over the Internet be exempt
from making royalty payments to the
recording industry.

The association claims its members
should not have to pay additional fees
under the 1998 Digital Millennium
Copyright Act (DMCA) because Con-
gress left intact. when formulating this
new bill. provisions from an earlier
decision that said Internet streaming
by radio broadcasters is exempt from
such fees.

RIAA recently filed a Petition for
Rulemaking with the US Copyright
Office. asking it to adopt arule to clarify
that a broadcaster streaming its con-
tent over the Internet is not exempt
from the new copyright law.—TS

Panel questions women’s
role in tax program

Rep. Charles Rangel (D-NY) an-
nounced last week that he is working
with Sen. John McCain (R-AZ) to
bring back tax certificate legislation.
but advocates of the program have
voiced concerns that the bills would
go too far.

Rangel and McCain's individual
bills would give tax incentives to me-
dia owners who sell to minorities,
women or small businesses. Women
and small businesses were not a part
of the original tax program that Con-
gress struck down in 1995 to combat
fears that participants were abusing
the program.

“We (the Democrats) are coming
back and we're going to have this bill
again.” Rangel promised during a
minority media conference in DC.

While panelists at the conference
acknowledged a need for such a pro-
gram to promote minority broadcast

4/3/00 RBR
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"Wild thing, you make my heart sing.’

“Will you still love me tomorrow’

And no one can save you more time and money
clearing rights to music than we can.

BMI operates as a non-profit-making organization of songwriters, composers
and music publishers that licenses songs for public performance.

“Wild Thing® by Chip Taylor ©1965 Renewed 1993 EMI Blackwood Musc Inc. "Will You Love Me Tomarrow™ by Gerry Goffin and Carole King ©1961 Renewed 1989 Screen Gems-EM) Music Inc. All rights reserved Intemational copyright secured. Used by permission




ownership, they worried including
women in the plan would harm it.
“Adding them negates minorities, di-
lutes the program and takes away
the strengths and benefits.,” said
panelist Erwin Krasnow. a commu-
nications attorney. Added Chris
Brewster, also a communications
attorney: “We have to ask what the
interest is that we want to protect...By
including women, we're looking at
deals that do nothing for minority
audiences.”

Rangel has not yet introduced his
tax incentive legislation. McCain's
Telecommunications Diversification
Act of 1999 (S. 1711) has been circu-
lating since October (RBR 10/18/
1999. p. 2), but no hearings have
been scheduled to discuss it.—TS

Illegal Stern streaming
site shut down

We reported on rbr.com 3/27 that
“Joe Delaney’'s Website” was stream-
ing Howard Stern every day on the
net. Delaney streams Stern by re-
broadcasting flagship affiliate WXRK-
FM NY. Aside from Westwood autho-
rizing WebRadio.com to stream its
24 /7 music format affiliates (RBR 3/
27. p.3), streaming Infinity (N:INF)
stations or Westwood personalities
is strictly verboten.

The site was shut down by CBS 3/
29. Said Delaney: "Bad news. Today
CBS phoned us and said that tomor-
row (3/30) the show was not to be
broadcast anymore. This was a ma-
jor blow because today we hit #1 on
most listened to server [Live365.com].
This page will still be-up. but no more
Howard Stern Live broadcasts. Don't
worry. there will be an army of people
broadcasting Stern live, they can't
shut down everybody!"—CM

BMI to launch Internet-based
reporting system

Beginning this month, BMI is rolling
out it new Electronic Music Report-
ing (EMR) system. which allows re-
porting stations to use their existing
digital automation systems’ playlist
management software to upload re-
ports directly to BMI over the net.
Stations have long complained about
the time and effort of generating,
checking and mailing the logs on
paper. EMR will be made available to
all BMI reporting stations by Q2.

6

“"We're doing this with RCS’s Selec-
tor. A-Ware and others. This is really
aback office project that should make
it easier for our radio station cus-
tomers and allows us to pay our
songwriters and publishers more ef-
ficiently, "said John Shaker, SVP
Media Licensing, BMI.

FCC NOI for UWB could bring
new wireless revolution

A real possibility for high quality
Internet streaming in your car oron a
cell phone in your future? In order to
help speed the delivery of new tech-
nologies into the hands of consum-
ers. the FCCis looking at a controver-
sial new technology that could facili-
tate the next generation of wireless
delivery—"Ultra Wideband” (UWB).
Using the UWB transmission scheme,
streaming audio/video/Internet,
high-speed wireless networks and
data transmission functionality could
well surpass that of wireless services
out there today with multiple hun-
dreds of megabits streaming per sec-
ond. Multispectral Solutions has been
working on developing applications
for UWB for 15 years. "Along with
facilitating the third and fourth gen-
eration of wireless, UWB signals can
be used for collision-avoidance sen-
sors, intelligent highway transporta-
tion applications and locating a per-

son or object within a building where
GPS doesn’t work.” Dr. Bob Fontana,
Multispectral President, tells RBR.
The FCC's NOI, Docket 98-153
should move to NPRM soon. “Our
office believes that Ultra-Wideband is
a promising new technology and the
Commission would be remiss if it
weren't to at least conduct a NPRM
and some testing to figure out if the
American people can enjoy the ben-
efits [it],” Bryan Tramont, Legal As-
sistant to Commissioner Harold
Furchtgott-Roth tells RBR.
Tramont specifies the interference
aspect because widespread UWB
transmissions could harm GPS ifused
in its spectrum. “The difficulty is some
of the proponents of UWB have stated
that they must use GPS frequencies.
that there's no way that they can build
their technology.” Fontana explains.
“Our approach is radically different,
as well as the approach of several
other companies. We do not need, nor
intend to operate in GPS frequencies.”
What about the FCC's desire to
open up UHF spectrum (RBR 3/6,
p.6) for MMDS-type wireless applica-
tions? Is UWB better for. say. taking
the net mobile? You can get much
more kilobits per second throughi it in
the presence of severe multipath. and
that lends itself to better audio and
video streaming in a mobile environ-
ment.” explains Fontana.—CM

Gore wants free airtime

Vice President Al Gore (D) has free airtime as a central theme of his campaign finance
revision proposals. Gore wants every candidate for federal office to get five minutes of
free airtime on every station for 30 days before a general election. If a station chooses to
run independent issue ads, it would be required to give equal time, for free, to both of the
candidates for the office in question. Gore vows to have the latter initiated by the FCC,
rather than Congress, and says he'll nominate FCC commissioners who “believe the
public interest must be protected in new ways, in light of new threats facing it.”

Gore also called for creation of The Democracy Endowment, with the goal of raising
$7B over seven years and then using the interest to fund all Senate and House races. The
$7B is supposed to be donated by corporations, unions, foundations, wealthy individuals
and ordinary citizens. “If the endowment is not filled within seven years, the difference will
be made up by free TV time, required of broadcasters as a condition for their licenses,
Gore said in a Milwaukee speech 3/27.

On the same day, The Alliance for Better Campaigns and 20 other liberal activist groups
filed comments in the FCC’s rulemaking proceeding on what public interest obligations to
apply to digital TV (Docket 99-390). The groups called on the FCC to require TV stations
(both analog and digital) to provide “a reasonable amount” of free airtime for political
candidates. “We file this comment primarily to demonstrate that a free time requirement is
clearly within the Commission’s authority, and to show that free time is not only permitted
by the Constitution but also furthers important First Amendment values,” the groups wrote.

As it happened, CBS (N:CBS) also filed its comments 3/27. It argued that free airtime
couldn’t be justified and would violate broadcasters' First Amendment rights. “By singling
out broadcasters to bear the cost of a reform purportedly for the benefit of society as a
whole, such requirements would also represent an unconstitutional taking in violation of
the Fifth Amendment,” CBS told the Commission.—JM

4/3/00 RBR
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month of May is @ mere whisker behind April.
Miller Kaplan's George Nadel-Rivin sid
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It’s the biggest reshuftling in radio history. In order to make its $23.5B acquisition
of AMFM (N:AMF) pass muster with the FCC and DQOJ, Clear Channel Communica-
tions (N:CCU) conducted a gigantic garage sale to auction off $4.3B in radio stations.
In all, 110 stations in 37 markets were sold (RBR 3/13, 3/20).

The big winners were Infinity and Radio One, both of which added a significant
amount of beachfront property to their portfolios. Infinity picked up 18 stations in
seven markets, while Radio One bagged 12 stations in seven markets, including the
crown jewel of the spin-off, KKBT-FM Los Angeles (see chart, p. AB13 for a complete

listing of purchasers).

Here is how things will shake out in the affected markets. Market size is in

parentheses.

Albany NY (59): Regent gets a mix-and-match
selection of CCC and AMFM stations which
should put it in contention for 2nd or 3rd place
in 12+ ratings. Instantly becomes Regent’s
largest market.

Allentown (67): Nassau is able to add a
market in its home territory, adding CCC's AM-
FM combo which is good for 3rd place 12+.
Had Clear Channel been allowed to keep the
combo, it would have had a three AM-three FM
superduop. Proximity to AMFM's Philadelphia
stations (many of which receive listening here)
was more than likely the reason these were
sold.

Austin (49): Two siations spun, with HBC
getting an FM and Pecan getting an AM. Both
are expected to convert to Hispanic program-
ming.

Baltimore (20): Minority-owned Chase Radio
Partners scores a standalone FM. Clear Chan-
nel is left with a mere AM-FM combo. We can
only figure that the proximity to AMFM's big
superduopoly down the Parkway in Washing-
ton forced WPOC onto the block.

Biloxi (130): Chase walks away with a mus-
cular pair of FMs, good for 1st place in 12+
ratings. New Orleans and Mobile, both CCC
AMFM markets, draw significant listeners in
Biloxi, which is probably reason these pups
went into the spin-off kennel.

Cedar Rapids (201): This market, on the
wrong side of 200 in the rankings, was one of
the more surprising cases of group overlap.
CCC and AMFM were #1 and #2. Now Cumulus
will be #2, getting the AMFM three FM cluster
intact.

Cincinnati (26): You can bet your next 52
paychecks that Clear Channel is and will
remain king in Randy Michaels’ home mar-
ket. Infinity was sirengthened significantly
however, adding a very powerful FM (WUBE-

FM, its 4th in the market). Meanwhile, Blue
Chip goes 10 combo status with WUBE-AM,
while Religious specialist Salem upgrades to a
two AM-one FM duop.

Cleveland (24): Clear Channel, in spin cycle
last year due to the Jacor merger, sold an
AMFM combo to Radio One and an FM 10
Infinity (RBR 2/15/99, p. 12). At the time, we
wondered if they were stocking the pond with
future customers in the event of a merger with
AMFM. Well guess what—Radio One and
Infinity are now consolidated in the market
thanks to spin-offs this time around. Radio
One has a two AM-two FM full-bore duopoly,
while Infinity gets a four FM superduop. Salem
also got two AMs, bringing its total in the
market 1o four.

Columbia SC (89): Clear Channel is keeping
the AMFM stations and selling its own here.
Inner City, which has spent almost all of the
consolidation era on sidelines, gets a strong
one AM-three FM superduop intact. It's good
for 2nd in 12+ ratings.

Dallas (6): Salem, which bought KSKY-AM
from AMFM in a deal which was in the works
prior to the CCC/AMFM merger, will also get
an FM, its second, taking it up to duop status.
Radio One enters the market with a standalone
FM.

Daytona Beach (93): Hispanic broadcaster
Mega Media expands its East Coast group with
a standalone FM. Proximity to a big
superduopoly cluster in Orlando, not 1o men-
tion stations down the coast in Melbourne,
probably forced the sale of this station.

Denver (23): CCC (Jacor at the time) has been
building and fine-tuning a dominant full-bore
superduop since 1993, so the AMFM stations
are the ones being sold. Infinity enters the
market with three FMs, HBC enters with one
FM, Salem adds an FM to its existing three AMs,
and Rodriguez gets a rare Classical AM which

AB2
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Source: RADAR 63/64, Average Audiences to All Commercials, All Broadcasts Except 12 Midnight-6AM. Quaiifications Available Upon Request.
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continued from AB 2

is not destined to remain Classical for long.

Des Moines (92): Clear Channel assembled a
superduopoly here last summer (RBR 7/12/99,
p. 6) prior 10 merging with AMFM. If only they
had known. The big winner is Barnstable
which joins Clear Channel and Saga as a four
FM owner in what promises to be a great three-
owner horserace for years to come.

Grand Rapids (66): Clear Channel goes to a
full-bore superduopoly here, but that still
leaves three FMs, which are going to Regent in
what will become its second largest market
behind only Albany NY (also coming in this
spin-off derby).

Greensboro (42): This pretty much tops the
list of strange doings in the CCC/AMFM spin-
off derby. Infinity is entering the market with
a three AM superduopoly, with nary an FM in
sight to combine them with. Does Mel
Karmazin have something up his sleeve? If so,
it would have to involve Entercom, Dick or
perhaps Bahakel.

Greenville SC (58): Barnstable and Radio
One each enter the market, Barnstable with a
pair of FMs, Radio One with one.

Harrisburg (77): Cumulus adds to the large
end of its market universe, getting a one AM,
three FM cluster

Houston (10): Due to non-overlapping sig-
nals in this sprawling market, CCC/AMFM has
6 AMs and 12 FMs between them. As a resulr,
three different owners are doing quite well
here. Cox enters the market with a three FM
superduop, Radio One enters with an even
stonger pair of FMs, and Hispanic broadcaster
El Dorado goes from three 0 eight stations.

Jackson MS (118): Inner City, another one of
the minority buyers, will be able to challenge
seller Clear Channel for the top of the ratings
heap with its new two AM-three FM superduop.

Los Angeles (2): As mentioned earlier, Radio
One comes away with the prize here, copping
KKBT-FM. Well, sorta. It is actually getting the
intellectual property of KKBT (calls, format,
bumper stickers) with the facitities of KCMG-
FM (100.3 mHz). CCC will keep the old KKBT
frequency of 92.3 mHz and its 37.7 extra
kilowatts of power. EXCL, which is merging
with Entravision, gets co-channel simulcast
KACD-FM/KBCD-FM, and will presumably

bring an end to the seemingly perpetual Anglo
format experiments on the pair to perhaps
indulge in some Hispanic format experiments.
Salem will add to its presence in the area with
a pair of stations which primarily serve the
southern areas of the market.

Melbourne FL (95): Cumulus enters the mar-
ket with a standalone FM; CCC is left with a
full-bore two AM-two FM duopoly. CCC is
selling its station in Daytona Beach to the
north, so it must be its other cluster to the south
in Ft. Pierce that forced the sale of one of the
Melbourne stations.

Miami (12): The lonely little Ethnic-formatted
AM which is going to Radio One can only be
called a throw-in at this point. We suspect the
Urban specialist will have a very difficult time
trying 1o shake loose an FM in the market to go
with it, much less build a cluster around it.

Orlando (39): The merger allows Clear Chan-
nel to achieve ratings parity with Cox, which
had enjoyed a fairly sizable lead. Meanwhile,
Infinity gets to enter Mickeyland-East with a
three FM superduopoly which is fairly stong in
its own right.

Pensacola (121): URBan Radio will have a
pair of FMs which garner significantly more
ratings than the three CCC is keeping com-
bined. 1t doesn’t make any sense uniil you
consider the seven stations CCC is operating in
nearby Mobile. CCC is more than likely keep-
ing weaker signals to avoid overlap problems.

Phoenix (16): Infinity enters the market in a
big way, with a three FM cluster good for 2nd
place in the ratings. HBC gets an FM to go with
its existing pair. The upside for HBC is sub-
stantial. The market has a vast, and until very
recently, almost completely ignored Hispanic
population.

Raleigh (48): Radio One gets a four FM
superduopoly which is in a tightly-packed
threesome of owners competing for ratings
bragging rights.

Richmond (57): Cox will enter the market
with the 3rd-ranked cluster, consisting of an
AM and three FMs.

Riverside (28): Clear Channel will wind up
with three AMs here while Chase gets a
standalone FM. This looks to be another situ-
ation where a sirong presence in a larger
neighboring market, in this case Los Angeles,
forced a station 10 go on the block.

continued on AB 13
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continued from AB 4

San Diego (15): CCC is legally over the limit
here, enjoying time-brokerage arrangements
with stations south of the US border in Tijuana.
Chase will come away with an AM, and Infinity
gets closer to a 100% presence in the top 20
markets with AMFM’s two FM duop.

San Francisco (4): The AMFM cluster is being
left intact, primarily because CCC’s three FMs
combine for almost no ratings. Two of them
are going to Chase, with the other earmarked
for Marcos Rodriguez, a Dallas-based Hispanic
broadcaster who has of late been building a
group with quite a few deals in addition to its
presence in this spin-off derby.

San Jose (27): Clear Channel’s two FMs go 10
Chase. Proximity to San Francisco cluster was
probably the factor that forced this sale.

Shreveport (130): CCC was already bumping
the maximum-signal ceiling before the AMFM
deal came along. Cumulus will be more than
happy to expand its southern operations into
Shreveport with AMFM's one AM-two FM duop.

Springfield MA (80): Visit Springfield and
you'd never know Telecom passed. Hell, you'd
have been hard-pressed to find a simple
duopoly. On the face of it, the three AM-three
FM superduop which would have been formed
by the merger seems perfectly legal. We sus-
pect overlap problems with stations in Hart-
ford and/or Boston. Regardless of the reason,
Saga is taking advantage of the situation (o
double its existing combo into a full-bore two
AM-two FM duop.

Waco (193): Waco suffers a significant inva-
sion by stations from Dallas. Many of these
stations belong to CCC/AMFM. We suspect
that is why KBRQ-FM is being sold. Chase will
get it

Market
Albany NY
Allgntown
Austin
Austin
Baltimore
Biloxi

Cedar Rapids
Cincinnati
Cincinnati
Cincinnati
Cleveland
Cleveland
Cleveland
Columbia SC
Dallas

Dallas
Daytoria Bch
Denver
Denver
Denver
Denver

Des Moines
Grand Rapids
Greensboro
Greenville SC
Greenville SC
Harrisburg
Houston
Houston
Houston
Jackson MS
Los Angeles
Los Angeles
Los Angeles
Melbourne
Miami
Orlando
Pensacola
Phoenix
Phoenix
Raleigh
Reading
Richmond
Riverside
San Diego
San Diego
San Francisco
San Francisco
San Jose
Shreveport
Springfield MA
Waco

Owner
Regent
Nassau
HBC
Pecan
Chase
Chase
Cumulus
Blue Chip
Infinity
Salem
Infinity
Salem
Radio One
Inner City
Salem
Radio One
Mega
HBC
Infinity
Salem
Rodriguez
Barnstable
Regent
Infinity
Barnstable
Radio One
Cumulus
Cox

El Dorado
Radio One
Inner City
Entravision
Salem
Radio One
Cumulus
Radio One
Infinity
URBan Radio
HBC
Infinity
Radio One
Chase
Cox
Chase
Chase
Infinity
Chase
Rodriguez
Chase
Cumulus
Saga
Chase

Buying

WABT-FM/WGNA AF/WQBK-FM/WQBJ-FM/WTMM
WEEX/WODE-FM

KEYI-FM

KFON

WPOC-FM

WKNN-FM/WMJY-FM
KDAT-FM/KHAK-FM/KRNA-FM
WUBE

WUBE-FM

WYGY-FM/WBOB
WDOK-FM/WQAL-FM/WZJM-FM
WKNR/WRMR

WJIMO/WZAK-FM
WARQ-FM/WMFX-FM/WOIC/WWDM-FM
KDGE-FM

KBFB-FM

WGNE-FM

KXPK-FM
KDJM-FM/KIMN-FM/KXKL-FM
KALC-FM

KvVOD

KGGO-FM/KHKI-FM
WGRD-FM/WLHT-FM/WTRV-FM
WMFR/WSJS/WSML
WROQ-FM/WTPT-FM

WJIMZ-FM
WNCE-FM/WNNK-FM/WTCY/WTPA-FM
KKBQ-FM/KKTL-FM/KLDE-FM

KJOJ AM-FM/KQYE/KSEV/KTIM-FM
KBXX-FM/KMJQ-FM

WJIMI-FM/WKXI AF/WOAD/WYJS-FM
KACD-FM/KBCD-FM

KEZY/KXMX-FM

KKBT-FM

WHKR-FM

WVCG
WJHM-FM/WOCL-FM/WOMX-FM
WMEZ-FM/WXBM-FM

KKFR-FM
KMLE-FM/KOOL-FM/KZON-FM
WEXC-FM/WFXK-FM/WNNL-FM/WQQK-FM
WRFY-FM
WKHK-FM/WKLR-FM/WMXB-FM/WTVR
KGGI-FM

KSDO

KPLN-FM/KYXY-FM
KFJO-FM/KCNL-FM

KXJO-FM

KSJO-FM/KUFX-FM

KMJJ-FM/KRMD AM-FM

WHMP AM-FM

KBRQ-FM

AM
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Talk radio fueled
by action-filled year

No surprise that Interep Research found that
the top format of 1999 is News/Talk. After all,
many of the top billers reported by BIA were
of that format. Laurie Camuso, VP/Research
Operations, Interep, says, “As we have seen
this year (1999), covering stories like Colum-
bine or JFK’s (Jr.) death is what News/Talk
radio does best. These are not stories that can
be told by the facts alone. These are emo-
tional stories. People look to the in-depth
coverage and personal commentary offered
by the News/Talk format is a way of working
through their own emotions as they react to
these shocking events.

The report found that News/Talk pulled in
13.5% of adults in Arbitron’s 93 continuously
measured metros and a 14.4% share in the top
25 metros. Additionally, format listeners tend
to be educated, affluent adults employed in
high profile occupations. Over half of them
are concentrated in the 25 largest markets in
the US; total audience is estimated at 24M and
that constitutes about 30% of all adults 18+ in
the top 25 markets.—KM

News/Talk Audience Share
o

|

[~~~ ud
Urban | H.1%

AC/Soft R 10,45

AC/Hot AC l

Hisparic — 10%

!
AOR/CI. | 9.4

Rock
Country | 2:%
cve T 5 6%

Oldies h R

|
3%
Jazz/NAC - i

Adult
Standards

Classical r 2%

Source: Interep; Persons 12+ Arbitron
Sp '99, Mon-Sun 6AM-Mid, Top 25
Metros (excluding embedded metros)

2.4%

Top 50 Radio Groups

after Clear Channel spin-offs
Ranked by BIA’s 1998 estimated revenues

as of March 15, 2000

Parent Parent Parent

Parent Revenues # #
| Rev. Rnk Parent Name (in $000s) Stations Markets
1 Clear Channel Communications 2,624,191 876 149
2 CBS Radio/Infinity 1,803,100 182 39
3 ABC Radio Inc. (Disney) 356,400 45 19
4 Cox Radio Inc. 340,775 81 17
5 Entercom 317,945 96 17
6 Citadel Communications Corp. 273,435 198 38
7 Cumulus Media Inc. 254,935 320 63
8 Radio One Inc. 217,050 47 19
9 Hispanic Broadcasting Corp. 211,625 49 15
10 Emmis Communications 184,500 21 6
11 Susquehanna Radio Corp. 162,600 26 8
12 Bonneville International Corp. 127,200 15 6
13 Spanish Broadcasting Sys. 113,250 19 6
14 Jefferson-Pilot Communications 112,050 17 5
15 Greater Media 109,050 14 4
16 Beasley Broadcast Group 88,700 36 9
17 Saga Communications Inc. 82,925 47 10
18 Journal Broadcast Group Inc. 66,100 36 8
19 Tribune Broadcasting Co. 53,650 4 2
20 Barnstable Broadcasting Inc. 50,210 25 6
21 Regent Communications 49,125 43 10
22 Inner City Broadcasting Corp. 48,700 16 7
23 Sandusky Radio 46,850 10 2
24 Chase Radio Partners, Inc. 46,175 11 8
25 Hearst-Argyle 44 475 7 4
26 Dick Broadcasting Co. Inc. 43,580 14 4
27 Buckley Broadcasting Corp. 39,750 17 9
28 Fisher Broadcasting 37,890 26 4
29 Marathon Media LLC 37,200 87 10
30 Salem Communications Corp. 35,950 71 31
31 NextMedia Group 31,325 42 8
32 Renda Broadcasting Corp. 30,225 18 6
33 Nassau Broadcasting Partners LP 30,025 22 6
34 Entravision Communications Co. 29,475 25 13
35 Lotus Communications Corp. 28,900 22 7
36 Sunburst Media LP 26,675 24 6
37 Blue Chip Broadcasting Ltd. 25,150 18 5
38 Simmons Media Group Inc. 22,920 19 3
39 South Central Communications 22,775 13 3
40 Big City Radio 22,200 16 9
41 Aurora Communications 21,425 9 3
42 Midwest TV Inc. 21,100 2 1
43 Mid-West Family Broadcast Group 21,050 24 3
44 Ackerley Group 20,700 4 1
45 WEAZ-FM Radio Inc. 20,000 1 1
46 Z-Spanish Media Corp. 19,650 32 13
47 Curtis Media Group 19,450 14 2
48 Brill Media Co. 19,050 14 7
49 Service Broadcasting Corp. 18,900 3 1
50 Hubbard Broadcasting Inc. 18,800 2 1

Source: BIA Media Access Pro
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The Next Generation

In Web Advertising _ «
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HAS ARRIVED

BroadcastAmerica.com introduces a coordinated campaign of banner ads, rich media, motion
video with traditional radio and television advertising to create a multi-advantag=ous

CHANNEL LEASING SYSTEM.

Our Coordinated Campaigns Include:

Rich Media - Streaming Audio - Streaming Video

That Build Brand Awareness, Generate Traffic and Acquire Customers!

Experience the Success of BroadcastAmerica.com
Visit us during the NAB at the Sands: Booth #M9737

Broadcastnmmlcn.com
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Advertising Sales Contact: Harold Caswell
Phone: 207-321-5100 - Email: Advertise@BroadcastAmerica.com
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A Bright Idea For Advertising:
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Exclusive Reach Top Stations Top Demo Targets

AMFM's strong FM affiliate base delivers many AMFM's affiliates include major market AMFM's advertising networks are #1 ir many key
stations unaffiliatzd with any other network — metro stations that generally lead their denograptic groups including females and young
over 38% exclusive audience. market in ratings and tormats. adults — providing minimum out-of-dema waste.
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March 29—RBR Stock Index 2000

3/22/00 3/29/00 Net Pct 3/29/00 3/22/00 3/29/00 Net Pct 3/29/00
Company Mkt:Symbol Close Close Chg Chg Vol Company Mkt:Symbol Close Close Chg Chg Vol
e s OmD0  oar oms Do i B0 Meastamyle NIV 23313 22750 0563 -241% 18000
Am Comm Ent. OACEN 2125 1938 -0188 -882% 10000 | MispanicBeg.  O:HBCCA 109.375  96.563 -12.813-11.71% 288300
Am. Tower. ' N:AMT 53'000 49'875 _3'125 _5'90% 1094400 Infinity N:INF 37.563 33.000 -4.563-12.15% 2513100
r , ] ’ J ? Interep 0:IREP 8.000 7.313  -0.688 -8.59% 33000
AMFM Inc. NAFM  67.813 63500 -4313 -6.36% 1612700 | TR My B yro I Ceh S R P
e MBI ey | LanchMedia  OLAUN 17875 15301 -2484-1390% 71800
Blg Clty Radlo AYFM 6000 5563 -0438 _7'29% 8000 NBG Radio Nets  Q:NSBD 1.625 1.969 0.344 21.15% 57200
CBS COTD NCBS 64063 59125 -4938 _771% 3175600 New York Times  N:NYT 44.438 43.188 -1.251 -2.81% 701700
Ceridian ) NCEN 18938 18000 '0938 _495% 604500 Pinnacle Hidgs.  0:BIGT 63.375 63.063 -0.313 -0.49% 333600
; ; : ’ 1 970 PopMail.com 0:POPM 4,469 4125 -0.344 -7.70% 307400
Cir.Rsch.Labs 0:CRLI 4.938 15.000 10.062203.77% 2900 Radio One O-ROIA 68.188 63188  -5001 -733% 239000
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; . i y ) i RealNetworks 0:RNWK 67.500 61.938  -5.563 -8.24% 3268600
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Do e e sy | SirusSalRadio O:SRI 57938 47000 -10.938-1888% 409000
Emmis OEMMS 43500 45063 1563 359% 1003600 Spanish Beg. 0:SBSA 25.063 22.875 -2.188 -8.73% 579500
Entercom NETM 49875 46938 -2938 589% 113100 | SPectraSite  O:SITE 25563 22313 -3.251-12.72% 403300
; ; . | t i 0 98¢ SportsLine USA  0:SPLN 38.375 32.375  -6.000-15.64% 304400
FirstEntertain.  O:FTET 1.020 1010  -0.010 -0.98% 108300 T™ Century 0-TMC 0.781 0.781 0000 003% 0
Either) | i0ESOL - m@cdpee s aadln - UM D - | s 0GAAY 0060 0045 -0.015-25.00% 1093600
FTM Media 0:FTMM 10.625 10.250 -0.375 -3.53% 10800 Tribune N-TRB 38,500 36,625 -1875 -487% 1640600
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Emmis beats The Street ( A
Emmis Communications (O:EMMS)
beat Wall Street estimates in reporting
[{ o S 12
(3/30) results for its fiscal Q4 which The force bebind media brokerage
ended 2/29. Emmis is viewed as a
bellwether for the radio industry, since
its fiscal quarters end a month before
most other companies. Th o H l
For Q4, net revenues grew 36.5% to e erage Ote
$80.1M and cash flow shot up 43.2%to 7
$25.6M. On a same-station basis, rev- L N AB O O
enues gained 15.4% and cash flow as Vegas 2 O
31.4%. After-tax cash flow gained 20%
to 30 cents per share.
“Interestingly enough, the quarter got
better as it went along,” CEO Jeff Brokerage o Sales ® Appralsals
Smulyan noted in a conference call with
analysts. "I think this sector is on fire.”
For its full fiscal year, Emmis saw
net revenues grow 39.7% to $325.3M
and cash flow gained 40.2%t0 $125.4M.
On a same-station basis, revenues rose
s o, JOHN PIERCE & COMPANY
A D1vISION OF JOHN L. PIERCE ASSOCIATES, LLC.
RBR the fast read 606-647-0101 OR JOHNPIERCECO@AOL.COM
for the fast track
e

4/3/00 RBR




m |
. (W
paitrim L 1
Ll 419 1 1§

L 1
FIl. {1 S AAYW. B

LA
i 1111V A
|~

DOJ unbending on seller financing

One panel at last week's Minority
Media Advocacy conference by Rev.
Jesse Jackson’s Citizenship Educa-
tion Fund was supposed to propose
new rules which would overcome DOJ
objections to seller financing in radio
spin-off deals. but the day's first
speaker threw cold water on the ef-
fort.

“When it comes to divestiture, we
don’t want seller financing,” said Joel
Klein, the head of DOJ's Antitrust
Division. Although Klein said hedidn't
want to be seen as an impediment to
minority buyers acquiring more radio
stations, he warned that a seller-
financed buyer might be afraid to
compete aggressively. In a Q & A
period, Klein clarified that DOJ's ob-
jection was limited to financing by an
in-market competitor.

NAB

Larry Patrick

President

Susan Patrick
Executive Vice President

—/////4
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Klein, who was in the midst of
antitrust settlement talks with
Microsoft (O:MSFT), made a quick
exit, so he didn’'t hear any of the
criticism which followed.

“It's a growing problem with amaz-
ingmomentum,” said Karen Edwards
Onyeije. an attorney from the FCC
General Counsel's office. She said the
FCC has been getting more and more
calls about the DOJ's ban on in-
market seller financing, but noted
that the Commission can't do any-
thing about it.

Fellow panelist Anthony Chase,
whose Chase Radio Partners is buy-
ing several Clear Channel (N:CCU)
spin-offs (RBR3/13, p. 6). noted that
he had previously purchased a Hous-
ton station from Clear Channel with
seller financing (not the case this

www.patcomm.com

2000
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SUITE 28110

Call Today to Discuss Your Station’s Brokerage
and Financing Needs

Terry Greenwood
Viee President

Greg Guy

Vice President

§ COMMUNICATIONS

(410) 740-0250

by Jack Messmer

time) and then competed head-to-
head. He and others ridiculed the
idea that a broadcaster would be less
aggressive just because one of his
competitors also happened to hold
his note.

El Dorado Communications CEO
Tom Castro also took DOJ to task for
its “micromanaging” of radio divesti-
tures, down to picking formats and
which potential buyer is likely to be
the strongest competitor to the seller—
actions which tend to work to the
disadvantage of potential minority
buyers. Even broadcasters don't know
what format is going to take off and
which “little guy” is going to be the
next Lowry Mays or Mel Karmazin,
both of whom were little guys just a
couple of decades ago. he noted. "It's
presumptuous of [DOJ] to think they
understand it,” Castro complained.

Given Klein's intransigence on the
seller financing issue, RBRasked Rev.
Jackson whether he would have to
take the fight to Capitol Hill. I don't
know,” he replied.

Warm welcome for Mays

Having just announced 46 radio sta-
tion divestitures to minority compa-
nies—single-handedly increasing mi-
nority ownership in radio from 2.9%
to 3.3%—Clear Channel CEO Lowry
Mays was received with open arms at
the CEF conference. In turn, Mays
thanked Rev. Jackson and attorney/
activist David Honig for their roles in
bringing Clear Channel together with
some 60 would-be minority buyers.
Mays noted that his spin-offs had
eclipsed the 30 or so stations placed
with minority firms in 23 years of the
FCC's distress sale policy. Even so,
he said more is needed: “We need to
increase the deal flow to minority
broadcasters.” Mays said the indus-
try needs to make sure that minority
broadcasters are made aware of all
potential deals.

Aurora to Nassau for $185M

The two Franks—Osborn and Wash-
ington—are selling all of the stock of
Aurora Communications to Lou

4/3/00 RBR



Mercatanti's Nassau Broadcasting
Partners for $185M. Aurora launched
less than a year ago (RBR5/3/99, p.
12) and acquired its nine stations for
a total of $97.5M. Bank of America
Capital Investors, one of Aurora’s fi-
nancial backers, will now make a
“significant investment” in Nassau.
The deal will take Nassau to 32 sta-
tions with $60M in revenues.

Mel in Lowry’s backyard

CBS (N:CBS) CEO Mel Karmazin is
taking Infinity Broadcasting (N:INF)
into Clear Channel's (N:CCU) home-
town with a deal to buy KTSA-AM &
KTFM-FM San Antonio. The seller,
long-time owner Bernard Waterman,
will get $90M in Infinity stock for the
combo. According to BIA, CHR KTFM
is the market's second-highest-bill-
ing FM, behind Hispanic
Broadcasting’s (O:HBCCA) Tejano
KXTN-FM and News/Talk KTSA is
the second-highest-billing AM, behind
Clear Channel's News/Talk WOAI-
AM.

Rodriguez buys in Texas

Marcos Rodriguez’s Rodriguez Com-
munications is continuing its recent
buying spree with two more acquisi-
tions in Texas. Rodriguez will pay
$7.65M for Munbilla Broadcasting's
KBAE-FM Austin and $1M for
Equicom’s KGRW-FM & KQFX-FM
Amarillo. Broker: Bill Whitley, Media
Services Group

VOX snares New York six-pack

Bruce Danziger and Jeff Shapiro
are adding six more stations to their
Northeast regional company, VOX
Radio Group LP. In the latest deal,
VOX is paying $3.65 for the following
stations in the Glens Falls-Hudson
Falls, NY area: WBZA-AM, WMML-

AM, WENU-FM, WHTR-FM, WNYQ-
FM & WZZM-FM. The sellers are
Bradmark Communications and
Starview Media, both owned by Doug
& Kim George and Don & Jean
Heckman. Broker: Bob Maccini &
Stephan Sloan, Media Services Group

Nolan to Three Eagles

Rolland Johnson's Three Eagles group
is paying $10M for the Nolan Broad-
cast Group, headed by Mike Nolan.
The stations are KAUS-AM & FM Aus-
tin-Rochester, MN and KEEZ-FM
Mankato, MN. Broker: Donald Clark

Dick on the block, mostly

Citing “tremendous interest” resulting
from recently published rumors that his
company was in play, Allen Dick has
put most of Dick Broadcasting up for
sale. Dick is taking offers for its four
stations in Knoxville, five in Birming-
ham and two in Nashville. Not included
in the auction, though, are the two FMs
in Greensboro/Winston-Salem. “I've
lived in Greensboro since 1985,” Allen
Dick told RBR, “and I didn't want to get
out of radio completely.”

Commonwealth on the grow

Steve Newberry's Commonwealth
Broadcasting Corp. is growing again.
This time CBC is paying $1.8M for
WEIL-AM, WRZI-FM & WKMO-FM
Elizabethtown-Vine Grove-Hodgenville,
KY. The seller is Basix Communica-
tions LLC. Broker: Mitt Younts, Media
Services Group.

Gentner moves up

Gentner Communications Corp.
(O:GTNR) begin trading on the Nasdaq
National Market last Friday (3/31).
The stock had been trading on Nasdaq
Small Cap Market. Gentner is an
equipment maker and supplier of com-
munications services.

Index™ 19
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SOLD!

KKBQ-FM, KKTL-FM
and
KLDE-FM
serving the
Houston, Texas market
WKHK-FM, WMXB-FM,
WKLR-FM
and
WTVR-AM
serving the
Richmond, Virginia market
from

Clear Channel

Communications, Inc.

to
Cox Radio, Inc.
for
$380,000,000

Charles E. Giddens
represented
Cox in the negotiations.

BRIAN E. COBB
202-478-3737

CHARLES E. GIDDENS
941-514-3375

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION
BROKERAGE « APPRAISALS

'V
A

MEDIA VENTURE
PARTNERS

*Subject to F.C.C. approval

Appointments requested during NAB.
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Bringing
Buyers & Sellers
Together Nationwide

Jorgenson
Broadcast @ Brokerage

Peter Mieuli
(408) 996-0496
San Jose

Mark Jorgenson
(813) 926-9260
Tampa

HAMMETT & EDISON, INC.

CONSULTING ENGINEERS
RADIO AND TELEVISION

Serving the broadcast industry since 1952...

Box 280068 ¢ San Francisco * 94128

H E 707/996-5200
()

202/396-5200
engr@h-e.com
www.h-e.com

W. John Grandy
Broadcasting Broker
805-541-1900
Fax 805-541-1906

rbr.com
rbr.com
rbr.com
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The deals listed below were taken
fromrecent FCC filings. RBR’s Trans-
action Digest reports on all deals that
involve assignment of a station li-
cense (FCC Form 314) and substan-
tial transfers of control of a licensee
via a stock sale (FCC Form 315), but
not internal corporate restructurings
(FCC Form 316). All deals are listed in
descending order of sales price.

$75,000,000 20 stations in four mar-
kets (see ABR 2/21, p. 12) from various
subsidiaries of Pinnacle Broadcasting
(Philip Marella) to NextMedia Group LLC
(Steve Dinetz, Carl Hirsch, Skip Weller
and others). $75M cash. Existing
superduopolies. NextMedia subse-
quently announced a deal to buy addi-
tional stations in the Myrtle Beach market
and has told the FCC it will sell or place
in trust sufficient stations to comply with
the Commission’s ownership rules. LMA
since 3/1. Broker: Star Media Group

$12,000,000 WATB-AM Atianta
(Decatur GA), KLIB-AM Sacramento
(Roseville CA), KFNI-AM San Antonio TX,
KDFT-AM Dallas-Ft. Worth (Ferris TX) and
WUNA-AM Orlando (Ocoee FL) from vari-
ous subsidiaries of The Freedom Network
(Otto Miller, George & Adam Lindemann)
to Multicultural Radio Broadcasting Inc.
(Arthur & Yvonne Liu). $600K escrow, bal-
ance in cash at closing.

$1,700,000 KLBM-AM & KUBQ-FM
La Grande OR and KBKR-AM & KKBC-
FM Baker City OR from Grande Radio Inc.
(Bryan Christle) to Horizon Broadcasting
Group LLC (William Ackerley, Keith
Shipman, Dan Walker, Base Capital LLC).
$80K escrow, balance in cash at closing.
Broker: The Exline Co.

$875,000 WCAT AM-FM Orange/Athol
MA from CAT Communications Corp. (Jef-
frey D. Shapiro) to Citadel Broadcasting
Co. (O:CITC) (Larry Wilson, chmn/CEQ).
$75K letter of credit, balance in cash at
closing. Duopoly with WXLO-FMFitchburg
MA. Will end LMA with Border Broadcast-

ing.

$850,000 KCRZ-FM Visalia-Tulare-
Hanford (Tipton CA) from Lemoore Wire-
less Co. Inc. (Roger Riddell) to Westcoast

by Jack Messmer & Dave Seyler

Broadcasting Inc. (Larry W. Woods). Mini-
mum $85K plus cash at buyers discretion
at closing, note for remainder. Duopoly
with KJUG AM-FM. LMA since 11/96. Bro-
ker: William A. Exline Co. Inc. (seller)

$775,000 WINQ-FM Winchendon MA
from Central Broadcasting Corp. (William
J. Macek) to Aritaur Communications Inc.
(Joseph V. Gallagher, William P. Collatos,
Robert J. Maccini). $25K escrow, balance
in cash at closing.

$750,000 KYFA-FM Amarillo & KYFT-
FM Lubbock from Bible Broadcasting Net-
work Inc. (Lowell L. Davey) to Educational
Media Foundation (Jeff Cooke, chmn).
$37.5K escrow, balance in cash at closing.
Noncommercial stations. Broker: John
Pierce & Co. (buyer & seller)

$715,000 KRLN-AM & KSTY-FM
Pueblo CO (Canon City CO) from KRLN
Inc., a subsidiary of JC Acquisition LLC
(James Haber) to Royal Gorge Broadcast-
ing LLC (Lisa M. Warner, Norton Warner
Jr., Sidney Warner Hubbard). $5K escrow,
balance in cash at closing. Broker: Patrick
Communications Corp. (seller)

$650,000 WAMT-AM Melbourne-
Titusville FL (Titusville) from Radio Brevard
Inc. (Eugene Sego) to Genesis Communi-
cations | Inc., a subsidiary of Starter Enter-
prises (Bruce C. Maduri, J. Donald
Childress, Theodore E. Day Jr.). $20K es-
crow, $330K cash at closing, $300K note
(note may be paid in cash at closing at
buyer's discretion). Buyer has option to
LMA station prior to closing.

$575,000 KISA-AM Honolulu from S&G
Inc. (James B. Swinerton) to JMK Commu-
nications Inc. (Hyunjoo Chang & family).
$45K escrow, balance in cash at closing.

$500,000 WLSL-FM Three Lakes WI
from Marathon Media of Wisconsin LP
(Aaron Shainis et al) to Results Broadcast-
ing of Rhinelander Inc. (Bruce D.
Grassman). $50K escrow, balance in cash
at closing.

$400,000 WSFW-AM & FM Seneca
Falls NY from Souhan Radio LLC (George
Souhan) to Family Life Ministries Inc. (Mike
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Stuart, Kurt Cornfield, et al). $100K escrow
to transfer at closing, two notes totaling
$300K. LMA since 2/22.

$350,000 KTIB-AM ThibodauxLA. 100%
of the stock of La Terr Broadcasting Corp.
from Raymond A. Saadi & James J. Buquet
to Delta Starr Broadcasting LLC (Michael
F. Starr, Vincent J. Bruno, Michael F. Starr
Jr.). $30K escrow, balance in cash at clos-

Ing.

$300,000 KDDQ-FM Lawion OK
(Comanche OK) from Harold E. Cochranto
Friends Communications of Comanche LLC
(Bob Elliot). $15K escrow, $15K cash at
closing, $270K note. Duopoly with KXCD-
AM, KXCA-AM, KKEN-FM. Does not over-
lap KRPT-FM. Broker: American Media
Services (seller)

$300,000 KVVS-AM Fort Collins-Greeley
CO (Windsor) from Sanchez-Velasco
Broadcasting Corp. (Veronica S. Velasco)
to Rodriguez-Gallegos Broadcasting Corp.
(Jesse Rodriguez-Gallego, Maria J., David
& Daniel Casas). Cash at closing less LMA
fees. LMA since 5/26/98. Broker: Satterfield
& Perry (seller)

$300,000 WBAQ-FM Greenville MS from
Paul C. Artman to The River Broadcasting
Co. Inc. (George Pinellll, James P. Karr Jr.).
$10K escrow, balance in cash at closing.
Duopoly with WIQO-FM, WNIX-AM.

$295,000 KOOU-FM Hardy AR from
TIGRE of Sharp County Ltd. (Greg Meador)
to Ramblin Enterprises Inc. (Robert & Donna
Ernest). $12K escrow, balance in cash at
closing. Broker: MGMT Services Inc. (seller)

$266,727.43 WKTJ-FM Farmington ME.
100% of the stock of Franklin Broadcasting
Corp. from Alfredo E. & Nancy T. Ibarguen to
Marc D. Fisher & Nelson B. Doak. $35K
cash, no more than $139,442.81 debt as-
sumption, $3.6K advertising services to
benefit seller, two notes totalling $88,684.62.
Alsoincludes seller's use and eventual own-
ership of pickup truck, an employment con-
tract with Mr. Ibarguen and additional cash
if certain stations revenue goals are met.

$240,000 WTKB-FM Atwood TN from
Big Tenn Communications Inc. (Charles H.
Graves Jr.) to Milan Broadcasting Inc., a
subsidiary of Thunderbolt Broadcasting Co.
(Paul F. Tinkle, Jimmy C. Smith, Michael F.
Jinkins, James Belew Webb et al). $5K
escrow, balance in cash at closing. Tan-
gential to WCDZ-FM Dresden TN
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COM"E%TJ‘_IC&T_'OE The Future of Broadcast Tower Ownership
ASSOCIATES Moderated by Tony Malara
at the
NAB Radio Show
Las Vegas, Nevada

O

SpectraSite

CEA and SpectraSite Broadcast Group

invite you to an

INFOSESSION

Special Guest Speakers:

Bishop Cheen, First Union Capital Markets
Steve Clark, SpectraSite Broadcast Group
James Yager, Benedek Broadcasting Corporation

Tuesday, April 11,2000
4:00 p.m. - 5:00 p.m.
Immediately followed by cocktails and hors d' ceuvres
Las Vegas Convention Center Room N231/233

CEA is a member of the National Association of Securities Dealers, Inc. and its professional associates
are registered with the NASD. Member SIPC.

-

Nassau Broadcasting Partners, L.P.

Clear Channel Communications, Inc.

~
FILED

March 2000

Louis F. Mercatanti, Jr., President

has agreed to acquire
WEEX & WODE-FM

Allentown, Pennsylvania

Sfrom

L. Lowry Mays, Chairman & CEO

We represented the buyer in this transaction.

SERAFIN BROS.

Broadcast Brokerage & Finance
P.O. Box 262888, Tampa, FL 33685
PHONE (813) 885-6060 « FAX (813) 885-6857
E-MAIL: 72563.100@compuserve.com
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money for nothin’ and the clicks are free. Imagine getting a website complete with e-commerce system
and content that targets your precise audience and format—like country, hot AC, oldies or classic rock—without

putting up a dime. That's the idea behind the BlueDot WebSite NetWork™ Get your audio streaming onto the web with
no maintenance hassles or monthly update fees. Tap into a new revenue stream—no work, just checks. We'll keep your

site content fresh so your listeners keep coming back. And your site is station “branded” with graphic design that is
targeted to your audience and local-market exclusive to your station. For

more details, visit www.siteshell.com or call us toll-free at 877-929-9101. SIte © ‘Com

BlueDot




