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TEN CENTS

Hear AT&T Offer
4-Pt. Objection
To WU Plan

IWashington Bureau of RADIO DAILY
Washington — Representa-
-ives of .the four major tele-
yision networks were cross-
sxamined last week as the
TCC hearings on interconnec-
;ion of the intercity TV net-
work of the Bell System and
Western Union facilities drew
‘0 a close. The broadcasters
igreed that their network
{Continz2d on Page 7)

(ommercial Radio
Introduced In Ausiria

Adoption of commercial radie in
Austria is a slow process and the
1se of singing commercials and
jingles at this stage would have a
Irightening effect on the listeners,
Bugen Leissing, director of Radio
Vorarlberg, 20 kilowatt station in
Dornbirn, Austria, declared in New
York Friday. Leissing who is here
15 guest of the United States Gov-
(Continued on Page 4)

:Signs Allen Young Show
n 18 Midwest TV Markets

Sponsorship of CBS-TV's “Alan
Young Show” in 18 midwest and
iouthern television markets has
jseen negotiated by the Xroger
Zompany, food store chain, becom-
(Continued on Page 6)

On The Beam

Several U. 5. Rir Torece pilots
who have just relurned from
Japan where they look part in
the Air Forces’ Korean operalion,
will be interviewed by Tex and
Jinx McCrary on their early
morming WNBC show. tomorrow,
July 4th, at 8:30 a.m. The pro.
gram will be aired from the stu-

dios of NBC's Washington stafion,

WRC.

SEES INDUSTRY ALERT 70 COMMUR

Report Sinatra Signs With CBS Radio-TV

Frank Sinatrg has signed a longterm contract for exclusive radio
and TV services with CBS. it was reported on good authority in radic
circles Friday. Sinatra’s first assignment, it is believed, will be a full-
hour TV show on CBS to start in October. He will also be offered for
sponsorship on a half-hour radic show, At present the singer is in
Londen for a iwo-week appearance at the London Palladium.

Chas. Hammond Dies;
Was NB( Vice-Pres.

Charles P. Hammond, vice-presi-
dent of NBC in charge of advertis-
ing and promotion for radio. was
found dead Friday afternoon in his
automobile close to his home in
Chappaqua, N. Y. He was 47. He is
survived by his wife, Rosemary Sis-
trom Hammond, and two daughters,
Mary Louise, 8, and Deborah, 5.

Hammond joined NBC in 1943,
and the next year was made direc-

(Continued on Page 3)

Sterling Drug Renews
Two Programs On CBS

Sterling Drug, Inc, New York,
has renewed its sponsorship of two
CBS dramatie shows, “Mystery
Theater” and “Mr. Chameleon” for
another 52 weeks effective with the
broadcasts of August 1 and 2 respec-
tively. “Mystery Theater” is pre-
sented Tuesdays on CBS radio, 8:00-
8:30 p.m., and air time for “Mr.
Chameleon” is Wednesdays, 8:00-
2:30 p.m. Agency for Sterling Drug
is Dancer-Fitzgerald-Sample, Inc.

Authority 0f FCC
Challenged By Burns

Ifcst Coast Bureau of RADIO DAILY

Hollywood — Charging that “a
grand jurv investigation is being
held under the guise of an FCC
hearing,” Joseph W. Burns, counsel
for G. A. Richards, took the Com-
mission to task during the hearing
on the license renewal of KMPC,
Los Angeles; WJR, Detroit, and
WGAR, Cleveland, here last Friday.

“The Commission counsel,” Burns
declared, “has finally admitted that
he is so anxious to get something

(Continued on Page 3)

WOIC Price $1.400,000:
Record For Station Sale

Washington Burca of RADIO DAILY

Washington—Filing of the formal
application for sale of WOIC, Wash-
ington TV station, to WTOP, Inc.,
revealed that the price for the sta-
tion is a record-breaking $1,400,000.
Announcement of the sale to WTOP,
55 per cent owned by the Washing-
ton Post and 45 per cent by CBS,
was made last week.

Children’s Programs Chosen
By National PTA Group

Chicago — Including the aptly
named ABC radio show “No School
Today,” the National Congress of
Parents and Teachers recommend-
ed a list of radio and television pro-
grams which it considers suitable
for children.

Selections were made by a jury
of twelve headed by Thomas D.
Riskworth of Austin, Tex., radio
and television chairman of the
NCPT and director of Radio House

AW

at the University of Texas. Selec-
tions were published in the current
issue of “National Parent-Teacher.”
This is the first time that selections
have been made and it is expected
the list will be expanded later.

Basis for selections, Mr. Riskworth |

said, were “Radio’s own—the code
of the National Association of
Broadcasters.
Following is the list of recom-
(Continued on Page 7) “
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Four Major Networks Give ‘Relay’ Testimony

Fail To Infiltrate
The Radio Field,
Says Trammell

Washington Burcaw of RADIO DAILY

Washington — Speaking at
the graduation exercises of
the National Academy of the
Federal Bureau of Investiga-
tion, at the invitation of J.
Edgar Hoover here yesterday,
Niles Trammell, Chairman of
the Board of NBC, told the
new FBI graduates that Com-
munists in the United States

(Continucd on Page 3!

NB( Confirms Deal
To"Angel’ Show

A new elationship between radio
and TV and tne theater has been
opened=tirzough- the announcement
by Josept::H. M¢Connell, president
of NBC,-that RTA and NBC will
back the forthcuming Irving Berlin
musical “Call Me Madam.” to be
presented this "Fell. It is rumored
that NBZ and ine parent company
have sunk_at least $200,000 in the

_ff.?nrinued on Page 3)

New Glign%s} Renewals
Signed By MGM Library

Eight new statlons have signed te
air the recorded wrograms produced
by M-G-M Radio Attractions and
seven stativns have renewed the
programs for an additional 26-

{Continued on Page 2)

111,925,000

‘Washington—The Radiec Man-
ufacturers Association said Fri-
day that sale of TV receivers to
dealers during April was esti-
mated at 369,000, bringing the
total for the first four months of
the year to 111,925.600. A major
i portion of the shipments went to
' New York, Chicago, Philadelphia. |
Los Angeles and Delroit, the re- i
port pointed out. '

.
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FINANCIAL

(June 30}
NEW YORK STOCK EXCHANGE

Net
Hign cow Close Chg.
ABC L 1155 1Y 1Y + Y
Admirgl Corp. ... 303 2933 3014 + V5
Am. Tel. & Tel. .‘1521/, 150 ¥52  + 2
CBS A ... ... .. 293, 28V, 28% + 54
CBS B ....... L2y 28V, 29 41
Philca ... ... ... 4 a2l 4:1/2 42
RCA Common .... 19 ‘1814 4 + 34
RCA First Pid. .. 75 -74'/4,,14_% — 3z
Stewart-Warner .. 1535+ 4% 1515 + 5%
Westinghouse . 33{ *.31 /":3’2% + 21
Zenith Radia . .. 51’2..54'/9'.-56’/2 + 3
NEW YORK CURE EXCHANGE
Hazeltine Corp. . . 10!/;..]9'/' l'9w, A
Nat, Union Radio . 4 Il -
OVER THE. céunnk
Asked
Du Mont Lab. ... .. ... ..., :h 2114
Stromberg-Carlson ... ... 1214 14

Rash Is Kiernan Sub
Vacation replacement tor Walter
Kicrnan on  AEBC's “Onc¢ Man's
Opinion™ (3:25 pan.. EDT) will be
Brysun Rash, who has just been
signed by Philie Morris.

No Paper Tomorrow

Tomorrovr, Indepondence Day.

is @ legal holiday throughout

1 the natlon. In observance RADIO
i DAILY will not be published.

WEAYV

PLATTSBURG, N. Y,
AMERICAN BROADCASTING CO.

CONSISTENTLY BELLING THE NORTH
COUNTRY'S RICHEST MARKET
JOSEPH HERSHEY McGILLVRA, Mat. Rep.
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| % COMING AND GOING =

GORDON GRAY, vice-president and diree-
tor of sales at WIP, Philadelphia, was in
New York last week on station business.

DON MANN, general manager of WKNK,
Muskegon, an affiliate of the Mutual net-
wark, i5s in New York on business.

CARLETON WARREN, staff announcer at

WOR, tomorrow will read the Declaration
of Independence at the annual ceremonies
on the town green of Fairfield, Conn. It is
the second consecutive veci he has been
picked for the assignment.

JAMES W. COAN, president of WTOB,
Winston-Salem, N. C., and JOHN G. JOHN-

SON, general munuger of the station, were
in conference last Friday with officials of
the Mutual web.

MARIE PLOMIN, of CBS Radio Sales in
Chicago, left over the week-end for a vaca-
tion in Colorade Springs, Colo.

WILLIAM P. ENGLAND, vice-president of
KFPW, Mutual network outlet in Fort Smith,
Ark., was welcomed last Friday at the Ncw
York hecadquarters of the web.

ROBERT Q. LEWIS returned to New York
Saturday following a four-day trip to Holly-
wood, during which he maode  disk-jockey
appedgrances and visited the studios.

L. HERSCHEL GRAVES, general manager
of WTAL, Tallahassee, Fla., a coller Friday
at the offices of MBS, with which the
station is affiliated.

HOWARD LINDSEY, playwright, producer
and actor, has sailed for England  aboard
the Caronio. He is accompanied by his wife,
DOROTHY STICKNEY.

PEGGY LEE and DAVE BARBOUR, her
husband end musical director, have arrived
by plane in New York. On Wednesday, Peggy
starts an engagement at the Paromount.

New Clients, Renewals
Reported By MGM Library

(Continued from Page 1)
weeks, it was announced by WMGM,
the Loew, Inc., subsidiary

Featuring many of the movie
company’s high-priced talent,
M-G-M Radio Attractions produces
eight weekly programs including:
the hour-long “M-G-M Theater of
the Air,” “At Home With Lionel
Barrymore,” “Crime Does Not Pay,”
“The Story of Dr. Kildare,” “The
Adventures of Maisie,” “The Hardy
Family,” *“Hollywood U.S.A” and
“Good News from Hollywocd.”

The new stations who have con-
tracted to broadeast from one to all
eight of the M-G-M packages on a
26-week basis, are WDLP, Panama
City, Fla., WCOH, Newman, Ga.,;
KQV, Pittsburgh; WRGA, Rome,
Ga,; WDMG, Douglas, Ga., and
KXJK, Forrest City, Ark.

Stations renewing for an addition-
al 26 weeks include KICA, Clovis,
N. M.; KFI, Los Angeles, and Utah’s
Intermountain network of KALL,
Salt Lake City; KLO, Ogden;
KOVO, Provo; KVNU, Logan and
KOAL, Price,

Music critic Deems Taylor will be
heard in a new half-hour mausical
series over WQXR, New York, Mon-
day-through-Friday, at 4:30 p.m.,
beginning on July 10th.

The transcribed series will offer
a combination of classical music

selections  with  intgod; and
comments by T'1yloxa g
Deserting Radio And TV

Detroitl—After nine ycars in the
ficlds of radio and, more recenlly,
television |, dise  jockey Malecolm
Richards is entering the automotive
business, Heard in reeent months as
i morning personality on WJIBK,
Detroit, Richards has chosen retail
sales and advertising as his branch
for specialization in the auto indus-
try. Richards will move his Tamily
1o Cincinnaoti, where he will assume

his new position with one of thal
city's major aulo dealers,
Resigns CBS Post
Howard 1. Tauwsinan, vice-proesi-

dent in ehimge of personnel relations
al CBS, resigned on I'viday.

Observe Anniversary
Of Discrimination Law

Albany — Statewide cooperation
by New York radio and television
marked the fifth anniversary of
the Empire State’'s Law against
Discrimination this week. Stations
are helping to make the occasion a
week-long educational campaign
by broadcasting at least one of the
series of two 15-minute dramas
titled “Opportunity, Unlimited,” in
many cases following the transcrip-
tion with a live panel discussion
or interview.

Six Broadcasts Saturday

On July I1—the actual date on
which the Law went into effect in
1945—New York 'City had six
AM broadcasts and one TV film on
the work of the State Commission
Against Discrimination. These in-
cluded a showing by WCBS-TV of
the Commission’s film, “An Equal
Chance.” WULIB broadcast the
‘iCase of Johnny Wilson” in the
“Opportunity, Unlimited” series fol-
lowed by an interview with Dis-
crimination Commissioner Elmer A.
Carter, and WFDR broadcast
the “Case of Frieda Goldstein™ pro-
gram followed by an interview with
Commissioner Caroline K. Simon.
WHOM broadcast the dramatic pro-
grams 4 times that day, each time
translated inte a different foreign
language (Polish, Italian, German
and Spanish) and each followed by
a panel discussion. They broadcast
the Jewish translation on July 3.

Also on July 1, the Mayor of
Syracuse, Thomas Corcoran, took
part in a panel discussion on WFBL,
Syracuse, immediately following the
dramatic broadcast, On that samec
date, WXRA, Kenmore, featured a
talk about the Commission.

Among the stations that will
broadeast onc or more of the dra-
matic programs at other times dur-
ing this week will be WNYIC AM
and FM, New York City; WFAS,
While DPlaing; WXKW, Albany;
WICSS, Amsterdam; WIKRT AM and
M, Corlland; WKNY, Kingston,
WIBX, Utica.

The dramatie series, *Opportu-
nity, Unlimited,” was produced by
the New York State Radio Bureau,
writlen by Lillian Schoen, and di-
recled by Martin Andrews,

"l;? haveameelmg
of Ihe Plans Board"

Just a mmute till I get through
gazing into my crystal ball and I'll
be all set for a big conference,
We want to discuss the radio situ-
ation in Baltimore.”

O.K., buddy! Mind if we sit in
to give you a few fast facts about
W-I-T-H, the BIG independent in
this rich market with the BIG
audience.

W-I-T-H delivers more listen-
ers-per-dollar than any other sta-
tion in town. That means Iow-cost
results, that small
appropriations accomplish big re-
sults on W-I-T-H.

That means

For the whole W-I-T-H story
call your Headley-Reed man today, |

Baltimore 3, Maryland

TOM TINSLEY, President
Rapretanted by Haadlav-Resd |
|
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‘Authorify Of FCC
J(hallenged By Burns

it (Continued “from Page 1)

on Mr. Richards that he is going
outside the field of FCC regula-
tions.”

The Burns charges were voiced
against Benedict Cottone, general
counsel for the Commission, as Cot-
tone questioned Robert G. Reynolds,
manager of KMPC, concerning pay
ment to Rupert Hughes for a series
-of anti-New Deal broadcasts.

Washington — FPCC  Chairman
Wayne Coy wrote three members of
Congress last week that the Com-

or repudiate the testimony of News-
caster Clete Roberts concerning
G. A. Richards and the management

testimony comes to the Commission.
Only the transcript of the present
hearing is available to the Com-
mission now, he said, and the order-
ly procedures have left no occasion
as yet for evaluation of Roberts’
testimony.

On the other hand, he said, par-
ties to the hearing “will have ade-
quate opportunity to argue the
credibility of Reberts.” Coy’s letter
went to Reps. Anthony Tauriello
of New York, Peter Rodino and
Hugh Addonizic of New Jersey.
They had written the Commission
asking that it repudiate and apolo-
gize for alleged testimony by Rob-
erts reflecting upon inhabitants of
South Italy. Although spoken of as
testimony in this proceeding the
remark about southern Italians was
part of a letter written from there
by Roberts just as World War II
drew to a close.

The Congressmen, each of whom
attacked Roberts and the FCC on
the floor of the House earlier, wrote
that “telephone inquiries elicit no
information as to whether or not
you intend to support” Roberts.
Coy wrote that neither his office nor
that of any other Commissioner had
any record of a call from any of
the three. “I would have been very
-glad to give you the information
which I am now giving you in this
letter had you phoned me,” he said.

Named Sales Manager

Cincinnati, O.—Don L. Chapin,
veteran television time salesman,
has been appointed local sales man-
ager of WKRC-TV, U. A. “Jake”
Latham, general sales manager of
the station, has announced. Chap-
in, who spent nearly two years as
sales executive with WLW-T, was
formerly sales manager of WIMA,
Lima, O.; and WMOH, Hamilton, O.

NEW JERSEY'S SPORT STATION

WFPG

ATLANTIC CITY
SERVING 133,000 PERMANENT
RESIDENTS AND 13,190,000

ANNUAL VISITORS

P T s e i
mission is in no position to support| j

of KMPC, Los Angeles, until the|}
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Trammell Tells FBI Grads
Radio Can Cope With Reds

(Continued from Page 1)

will fail in their campaign to infil-
trate the broadcasting industry.

Trammell revealed that Commu-
nists were ordered, several years
ago, to infiltrate the press, broad-
casting and mo-
vie industries to
propagandize the
international
Communist
movement. They
were especially
interested in
broadcasting be-
cause of its great
influence on
American life.

However,

American broad-
casters are alert
to the danger,
Trammell said,
and with the help of authorized in-
vestigations and enforcement agen-
cies will thwart the attempted in-
filtration.

Radio and television broadcasting
are contributing to the nation's
peace and security and by explain-
ing the meaning and value of Amer-
ican democracy, Trammell said, are
mobilizing the moral forces of the
nation and awakening the citizens to
the dangers which currently threat-

TRAMMELL

en them in the present crisis in
world affairs.

Mystery programs and programs
of crime news are great educational
forces against crime and delinquen-
¢y, Trammell pointed out. By drama
and by example, radio and televi-
sion reveal the criminal in all his
ugliness and futility. Without seem-
ing to read a lesson the broadcast-
ers impress upon millions of young
Americans that crime is not glamor-
ous and that the relentless process
of the law puts the criminal where
he belongs, he said.

But America, Trammell declared,
today faces a menace greater than
crime—the menace to its internal
security and the threat of war by
the expansion of Communist power.
We won the shooting war, he said.
but Communist power has risen to
offer a new threat.

Trammell declared further that
broadcasters are fully alert to the
danger of Communist infiltration
and assured the FBI graduates that
the industry does not intend to let
them succeed. He said the industry
welcomes the assistance of the
authorized agencies of investigation
and enforcement in helping to keep
broadcasting a vital force in the ser-
vice of the American nation.

NB( Confirms Deal
To "Angel’ New Show

(Continued from Page 1)
venture. This is the first time a ra-
dio network has provided financial
backing for a stage play.

Through the terms of the contract
NBC acquires full rights to radio,
TV and cast album recording rights
to the show. In his announcement
McConnell stated “this is an his-
toric marriage between radio and
the theater and by this move NBC
will go forward with show busi-
ness.”

“Call Me Madam” with music and
lyrics by Irving Berlin will try-out
in New Haven Sept. 11 and be pre-
sented on Broadway in the Fall
The book will be written by
Howard Lindsay and Russell Crouse,
with George Abbott. directing. It
will feature Ethel Merman and be
presented by Leland Hayward. Paul
Lukas, veteran actor will be fea-
tured,

Package Deal At WOV

Packaging three nighttime shows
as the “Daily Triple,” WOV, New
York, on Friday offered a combina-
tion time deal on “1280 Club, Prairie
Stars and A Ramble in Erin.” The
package is being offered on the basis
of “three different audiences, three
different markets as one unit pur-
chase.”

Chas. Hammond Dies;
Was NBC Vice-Pres.

(Continued from Page 1)

tor of advertising and promotion.
He was elected a vice-president in
1947. Prior to his association with
the network, he was promotion di-
rector of the bureau of advertising.
American Network Publishers Assn.

Hammond was born in New York
May 13, 1909, and graduated from
Cornell with the class of '31. Fol-
lowing graduation he did reportor-
ial work for the N. Y. Herald and
the N. Y. Post, and later was an edi-
torial associate on the Literary Di-
gest. He was a member of the Zeta
Psi fraternity, the Players Club and
the Advertising Club of New York.

{Hillbilly Program Set

For Premiere On WBAL

Baltimore—In line with upsurge
of square dance and hillbilly tunes
on popularity polls WBAL to air
Monday through Friday top hill-
billy disc jockey, 7:30-8 p.m., effec-
tive July 3rd. Star is Tommy “But-
terball” Paige, of Gran Ole Opry
fame. Show is titled *“Butterball
Barn Dance.” Paige started hillbilly
music career in Raleigh, North Car-
olina, back in 1938. Since, he’s been
featured on WSM's Grand Ole Opry
with Ernest Tubb and Texas Trou-
podoors and Eddie Arnold’s Tennes-
see Plowboys. Has also appeared in
movie, “Jamboree” and disked
many rural items.

FINISHED

WANTED

FOR

LATIN AMERICAN TELEVISION

MOTION PICTURE SHORTS AND FEATURES—TELEVISION
SHORTS—KINESCOPES

PRODUCT

PSYCHOLOGY

COMPLETED SERIES ESPECIALLY REQUIRED!
FOR
MEXICO—CUBA—BRAZIL
ALL LATIN & SOUTH AMERICAN COUNTRIES

SUBJECTS SUITED TO LATIN TEMPERAMENT &

CONSIDERED

ENGLISH LANGUAGE NO BARRIER

CALL, WRITE or WIRE

127 S. Broadway

WILL ADVANCE DUBRING (COSTS

SUBJECTS TO BE DUBBED
INTO SPANISH AND PORTUGUESE
AT
R.K.0. CHURUBUSCO STUDIO, MEXICO CITY

PAN AMERICAN

TELEVISION CORPORATION

Tel. MADISON 6-1025

F. L. FOUCKE

Los Angeles 12, Calif.

——<A
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Language Ouftlef Row
Ended BLF_((’S Edict

Washington—Aflirming its faith
in the wvalue of foreign language
broadeast in major cities, the FCC
Friday nevertheless announced a
grant to Pilgrim Broadcast Com-
pany of the one-time WORL as-
signment 'in Boston Mass. WORL
was vanked from the air for mis-
representation of ownership, and
the Commission has assigned its
950 kc spot to Pilgrim, for daytime
broadcast with five kilowatts.
Turned down were Beacon Broad-
casting Company and Joseph Soli-
mene,

Solimene had planned io devote
more than 25 per cent of his broad-
cast time to foreign-language pro-
gramming—with the emphasis upon
Italian. Hearing examiner Hugh
Hutchinson, in an initial decision
had attacked foreign-language pro-
gramming, and ran into a storm of
protests from WHOM, New York,
the American Civil Liberties Union
and the FCIC general counsel. Ex-
ceptions by the general counsel to
the examiner’s decision were specif-
ically granted by the Commission.

The Commission held that in the
case of Boston, the balanced over-
all program policies of Pilgrim and

Beacon appeared to be more in need |

than the concentration on foreign-
language programming promised by
Solimene. In addition, the Com-
mission mentioned the heavy use of
commercials by Solimene in time-
broker programs in Italian he has
run in the past over WCOP and
WMEX, Boston.

Preference for Pilgrim over Bea-
con was on the strength of more
complete identification with Bos-
ton by the numerous stockholders
of Pilgrim.

The Commission found that Soli-
mene had not clearly demonstrated
the need for an additional foreign-
language outlet in Boston. But, the
Commission added, “it should be
specifically noted that the prefer-
ence of the Beacon and Pilgrim
proposals flows from the failure of
the record to establish a need in
the area for additional foreign-
language programs. Therefore, upon
a different record and with an ade-
quate showing of need, a program
proposal embodying foreign lan-
guage programs may well be favor-
ably considered in comparative
proceedings.” ’

20th Anniversary
George V. Denny, Jr,, president
of Town Hall and founder of “Amer-
ica’s Town Meeting,” celebrated his
20th anniversary at the concert-lee-
ture hall on July 1.

Thé lantimtll Irhéwlgfee

Dramas of American Opportunity
This week: John Hayes Hammond

It's a Donald Peterson Praduction for
The Harding College National Propram

RADIO DAILY:

By SID WHITE

Man About Manhatian., . .!

@ ® @ ONCE OVER LIGHTLY: Studio audience reactionn still
obfuscates (that means ‘confuses,” printer; we looked it up ourself) us.
A pro comic’s heart splinters when his most conttived punchline lays
an omlet—but Godirey has only to shake his head like @ wet New-
foundland dog and mutter in his whiskers: “I dunno, I dunno,” to send
the gathering into paroxysms of laffter. . . . What a contrast in the styles
of Jack Benny and Bob Hope. Jack works calm and unhurried. After «
Hope gag, you can practically see the perspiration coze thru the loud-
speaker. Yet their disparale modes dare equally effective. . . . The selup
at Motion Picture Stages. Inc., the TV sludio at 5th and 57th St., typifies
New York's emswer to H'wood on TV preduction. . . . Keenly disappointed
that Bill Tabbert quit “Mgain St. Music Hell.” Bill, juve lead of “So.
Pacilic.” is merely wonderful and a welcome relief from those anemic.
voiced male thrushes. . . . Jean Arthur, who refused to play the girl
who is eager to grow up in “Born Yesterday,” is now playing Peter
Pan., who never wanted to grow up. . . . A Los Angeles bus company
has whipped up a clever gimmick to stimulale bus travel. It's installed
TV sels in back of the drivers. But the company had beiter lfigure out
a gimmick now to keep the customers from scrapping over which pro-
gram they're gonna view.

e AS * g

® ® o New Yorkers are the most cynical people. They
wouldn’t buy Manhattan Island back from the Indians for $23.99
(even if they threw in the Dodgers), flguring there must be a
catch in it somewhere. All ©of which leads up to this: At the
Pimms Cup party at the Chatham Walk, a make-believe mint
tree was erected. On it was scotch-taped $250 in ones, five and
ten dollar bills. The hundreds of people who attended the party
all gazed at the tree, many fingered the money, but no one took
any. They all figuregd it was a fake,

bs g Al *
® ® o MAN STREET SEEN.ery: On Fifth Ave., Carol Channing,
who sings “Diamonds Are A Girl's Best Friends” in “Gentlemen Prefer
Blondes,” looking over a host of ‘iriends’ in a jewelry shop window.
« « « Thrush Toni Arden being followed by a bunch of youthiul Arden-t
followers outside of Lindy’s. . . . Bernard Baruch kibitzing a checker
game near his office-bench in Central Park. . . . Robert Q. Lewis sharing
a soda with charmpion Faye Emerson in a 57th St. sweetery. . . . Out-
side the 45th St. CBStudio, Alan Dale’s bobby-soxers indulging in some
idol-chatter with the croomer, . , , Gorjus Geene Courtney. the eyeful.
chatting with @ ham outside of Sardi’s and gefting a lotta “I" full,

hAd ¥ e w
® ® o The story line of Roscoe Karns' “Inside Detective”
telecast Sat. about a hit-and-run killer was prompted by an irate
patrelman. Scripter Larry Menken and Karns were driving in
Liong Island City when they were halted by a Patrolman Hackett
for passing a red light. When they explained they were busy
discussing plots for their “Inside Detective” stanza, he lambasted
them for their negligent driving and snorted: “A plot? How
about writing one about hit-and-run drivers?” So they did. P. S.:
They still got the ticket,

e g AY W
® @ o On the "Dorothy & Dick” sesslon, Danny Thomas revealed
that ho usod to do sorlous stuff on radie In Dotroit. One day a lady
sent In « note about him asking: “Is that really your nose or are you
caling a banana?” The lelter was read on the air and created such a
mall response that Danny soon switched 1o comedy. If that letter-writer
hadn’t boen so corny, Danny might stlll be making a dramatic salary.

3|

Commerdial Radio
Inlroduce_d_ln Ausiria|

1]
(Continued from Page 1) !
ernment and the NAB for a four- |
week tour of American radio, is
seeking to improve programming
and commercial techniques of radio
in Austria.

“Singing commercials and jingles
are alright for America but they
would frighten an Austrian listener
today,” Leissing said. “I am impres-
sed with the commercial impact of
these commercials but find in some
instances too many of them are
used.”

Leissing is seeking an increased
exchange of music between the
United States and Austrian radio in
the allied zone. He thinks the Eco-
nomic Cooperation Administration
plan to furnish recordings of Euro-
pean symphonies to American radio
stations to be a step in the right di-
rection. He would like this plan
furthered so that some of the great
symphony orchestras of America
could be heard on European sta-
tions.

“In furtherance of the musical ex-
change we will produce some spe-
cial orchestral programs in Austria
ind forward them to the Austrian
legation in Washington,” he said.
“The legation in turn will make
them available to American radio.”

About 20 per cent of the program-
ming on the Vorarlberg station is
commercial, Leissing said, He ex-
plained that the use of commercial
announcements is a post-war devel-
opment for government-owned ra-;
dio was non-commercial in pre-war
days,

Discussing the Voice of America,
Leissing said the quality of pro-
gramming has so improved that the
Voice has many listeners in Europe.
He recommends that programs of a
documentary nature on a human in-
terest level be used to portray the
American way of life rather than
facts and figures proncuncements.

Jelfferson

AMERICAN PLAN
¢ PLANTATION ROOM o
Cocktail Lounge & Grille
NEW AUDITORIUM

COFFEE SHOP + SODA BAR
MONTICELLO

AMERICAN AND EURGPEAN PLANS |
Coach-and-Four
Cocktail Lounge

BOSCOBEL

EUROPEAN PLAN
ATLANTIC CITY’'S POPULAR
FRICE FAMILY HOTEL

WENTUCHY ayE_ Ny peach
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peacetime “gun”
shoots electrons

How o pencil-thin electron stream
Yipaints’ television pictures on TV screens

No. 7 in a series outlining high
points in television history

Photos from the historical collection of RCA

® Though television now is familiar to millions, few
know what makes pictures on the screens of home re-
ceivers. And little wonder! This, to most laymen, is a
highly complex operation,

Many factors are involved, but in home receivers
the kinescope tube—developed by Dr. V. K. Zworykin
of RCA Laboratories—is undoubtedly most important.
The face of this tube is the receiver’s “sereen.” On it,
an amazing electron gun paints pictures in motion.

Inserted inside the kinescope—in a vacuum 10 times
more perfect than you'll find in any standard radio tube
—this electron gun is machined and assembled with
watchmaker precision . . . to 1/1000th of an inch. Such
care is necessary to assure that the electron stream,
emitted by an electrically heated surface, is under per-
fect control—compressed into a tiny beam, in perfect

Electron gun which generates the pencil-like beam or “brush,”
of ellectrons that paints the television picture on the kinescope’s
luminescent face.

LR, L e
After this white-hot block of luminescent material is taken from
the furnace, it will be spread on the face of a kinescope to form

the screen for television pictures.

synchronization with the electron beam in a distant
television camera.

In ebedience to a signal originating in the camera
controls—then telecast and received in your home —this
electron beam moves back and forth across the lumi-
nescent screen of the kinescope . . . to paint areas of light
and shade. In turn, your eye automatically “combines”
these areas, and sees a picture‘.

One of the miracles of all this is that, although the
electron beam moves across the face of the kinescope
595 times in a thirticth of a second—nota single mechani-
cal moving part is involved! Thus there is no chance, in
a kinescope, of any mechanical failure.

Radio Corporation of America
WORLD LEADER IN RADIO —FIRST IN TELEVISION
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WWDC Audience Survey

Washington. D. C.—A special sup-
plement to the American Research
Bureau for April-May, 1950, points
out that WWDC draws 26.1 per cent
of all evening radio listening in
television homes in this area. The
ARB survey covered the 6 pun. to
midnite time segment, when TV sta-
tions are going @t their peak. Com-
menting on the survey, Ben Strouse,
veepee and general manager of
WWDC, said, “The ARB study in-
dicates forecefully that television
owners do not forsake their radio
sets. They merely do a different
kind of listening when they turn
their radios on. WWDC’s 26.1 per
cent bonus audience of televiewers
is proof positive that when the TV
audience switches to radio they turn
to independent stations, especially
to the station which accents news,
sports and music.”

WTVYJ Signs University Students

Miami, Fla.—Personnel addition
at WTVJ include two of the 10
students mwho recently received
Bachelor of Arts degrees in radio
from the University of Miami. Five
other radio graduates were added
to the station staff in part-time po-
sitions. WTVJ has co-operated with
the University during the past year
by lending station personnel for
instructional purposes.

Zaiman Judges Beauties

Hartford, Conn. — Jack Zaiman,
president of the “Needle Club” pro-
gram heard nightly over WDRC,
was one of the judges for the “Miss
Hartford” beauty contest held at
the Loew’s Poli Theater. The win-
ner of the contest will compete in
the "Miss Connecticut” finals slated
for Bridgeport on July 4th.

WING Exec. On C. Of C.

Dayton, O.—John Pattison Wil-
liams, executive vice-president of
WING of this eity and WIZE in
Springfield, has been selected 4o
serve as the National Councilor for
the local Chamber of Commerce.
The National Councilor is the per-
son who represents the local Cham-
ber on all referendum votes or votes
for Board members of the United
States Chamber.

Joins KCMO Staff

Kansas City, Mo.—Hugh Bowen
has joined the KCOM stafl in the
announcing department. Hugh was
formerly associated with KWDM,
Des Moines, Iowa. He has been in
radio over seven years including
duties at KFOR, Lincoln, Nehraska.

Thought for ']‘mluy

THAT WRITER does the most,
who gives his reader the most

knowledge, and takes from him the

—C. C. COLTON.

least time.
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THE WEEK IN REVIEW

.+ » Radio-TV News Highlights

MMHE big news of the week was

the excellent coverage job done
by networks, indies and TV on the
current crisis in the Far East. With
regular program schedules inter-
rupted, stations and networks, gen-
erally, kept the public informed as
to happenings as they occurred.
Radio listening reached a high level
and sfations reported a deluge of
telephone calls, requesting infor-
mation on the scheduling of special
round-ups of the news and commen-
taries, Networks “alerted” staffs and
instituted leeways.

Early separation of BAB {rom
NAB was assured as the NAB board
agreed on appointment of a five-
man committee to hasten the action,
Five AM licenses for CP’s were ap-
proved. Sponsor increase was re-
ported by Transit Radio.

Color TV briefs were filed with
the FCC by RICA, GBS and CTI
Purchase of TV receivers was re-
ported leveling woff, according to a
survey released by Cunningham &
Walsh, Inc. Johnson Wax announced
changes in top personnel. Adver-
tising expenditures reached a new
high in 1949 according to TFred
Giamble, pres. of 4A’s, but were low-
er in percentage of national income
as compared to 1947, Leading TV
manufacturers, showing new lines
announced drastic price cuts.

TV will adopt Better Business
Bureau Code for TV receiver adver-
tising and servicing of sets. WiGN-
TV gets exclusive rights for Chi-
cago Fair for the next five years.
Networks continue to give full and
complete coverage of the Korean
affair. Westinghouse reports that
more TV sets have been shipped in
first six months, 1950, than in entire
year, 1949, NBC will report briefly
of correspondents from the Penta-
gon. Pet Milk to sponsor Fibber
McGee & Molly for coming season,
Two TV stations planned for Cuba,
Jan. 1st.

By BILL NOBLE

Eight college football telecasts
will be sponsored next Fall over
CBS-TV by Esso. Parents-Teachers
Association recommends first list
of approved radio and TV shows
for children.

TV, in Mexico City, expected to
debut before end of the year. Old
Gold Cigarettes add 24 stations on
ABC for the Original Amateur
Show. FM, despite closing of some
stations this year, definitely reviv-
ing, according to Henry Bonfig, v-p,
Zenith Radio Corporation. WAB
takes strong stand on ASCAP-TV
pact.

New AM station approved by FCC
for New Rochelle, N. Y, Reorganiza-
tion of RMA under way. Town
Meeting now being sponsored in
New 7York and Washington by
Amalgamated ‘Clothing Workers of
America. David Halpern, v-p, Owen
& Chappell, re-elected president of
American Television Society. Penn.
Assoe, of Broadcasters protest ex-
cessive fees charged for radio cov-
erage of school sports.

Survey by TBA seeks specific in-
formation regarding technical and
programming requirements from
all TV stations. Optometric okay
given TV by Dr. Carl F. Shepard,
Chicago optometrist. FCC allows
sale or transfer of 8 stations. Lib-
erty Network eyes Washington for
additional outlet. General Foods
renews Gangbusters on CBS. Red
Channels, anti-communist weekly,
lists names of persons in radio and
television said to have been under
the influence of onganizations sym-
pathetic to the Red Cause.

Radio and TV rights for the All-
Star Game, to be played at Com-
miskey Park, Chicago, July 1%, pur-
chased by Gillette Safety Razor
Co. Radio via MBS and TV over
NBC, plus four Mutual TV stations.
New Coax cable between Omaha
and Des Moines to be ready in
October,

Signs Allen Young Show
In 18 Midwest TV Markets

(Continued from Page 1)

ing eflective with the program of
Sept. 14, it was announced by J, L.
Van Volkenberg, CBS v-p in charge
of web sales, Agency for Kroger is
Ralph H. Jones Co., Cincinnati.

Eastern network telecasts are
sponsored by Esso Standard Qil Co.,
who will continue their backing
after the show takes a summer vaca-
tion from July 13 until Sept. 14.
Starring charaeter-comedian  Alan
Young, the program made its CBS-
tele debut in April this year and is
now scen on Thursdays, 9-9:30 p.m.

Chicago Distribution
Appoiniment of Remco, Inc., of
Chicago, IlNinois, as distributors of
Sylvania radio and {eclevision sels
for the Chicago area has been an-
nounced,

Will Open Exhibit
During Nat. Radio Week

Pittsburgh—To mark the 30th
year of radio broadcasting, a “His-
tory of Radio Room” will be opened
to the public on October 30th, as
part of the Steel City’s observance
of National Radio Week.

The exhibit is being established
by the Pittsburgh Radio & Televi-
sion Club in cooperation with the
Carncgie Museum and the Electric
League of Pittsburgh., Efforts are
now being made to sccure historical
equipment, pictures and documents
for display in the museum.

Persons willing to loan such ma-
terial or donate it as a permanent
part of the “History of Radio Room”
arc asked 1o write to Joseph E.
Baudino, station KDKA, Pittsburgh
19, Pa.

Baudino is the vice-chairman of
commiltcee,

 AGENCIES

1

HARLES L. HUTCHINGS added
to French & Preston, Inc., aj
copy director. Previously, he wag
with Erwin, Wasey, Inc.; Brisacher]
Wheeler & Staff; and Cockfield:
Brown, Ltd.

LEWIS, B. WALL, former presis
dent of Pre-Mix, Division of Pillsd
bury Mills, Ine., has joined the Bor-
ies Organization, radio and televid
sion program producers, as vices
president and general manager]
Wall will supervise all sales mer-
chandising policies as a member off;
the plan board of the package or-
ganization.

KEMCAL, INC., San Francisco, 10
Roy S. Durstine, Inc.

WILLIAM J. WATT, formerly g
chain store sales manager for the)
A. D, McKelvey Co., and William
M. DNagler, Jr., previously with]
Audience Research, Inc.,, and Procd}
ter & Gamble Distributing, have
joined the plans-merchandising stafi}
of N. W. Ayer & Son, Inc.

LOUIS SEGAL, president of Sej|
gal Lock and Hardware Compan
Inc., of New York, manufacturer o
jJimmy-proof locks and builders;
hardware, has announced the ap
pointment of Marlen E. Pew, Jr., ad
public relations counsel for his firnj
and its divisions, the Norwalk Lock
Company, South Norwalk, Conn.if
Segalock Fasteners, Inc.,, and th
Segal Safety Razor Corp., of New
York. k

WIIT Has Golf Champ

Montgomery, Ala. — Ed Brownl
WJJJ annocuncer, is the new citif
golf champion. Brown made a tri
umphal march through the first an

NT-119 W. 45 Si},

HENRY GREENFIELD, Mg, Directo:  N.V.19

|
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{
i
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| TeLe TOPICS |

UMORS in New York the past week |
had NBC buying about every movie'
in Hollywood (except Paramount!
. the facts are that while NBC is
pping for additional studio space no|
1 has been consummated with any
: ';-slie company. . . . Hal Roach is re-|
~oited to have offered his studies to the;
“.dp and net executives have also in-!
slcted the old Warner studios on Sunset
~41. and the RKO studios just
widen and where NBC will spread out isi

il undecided in the meantime!
My are open to proposals.

N ®

|

’PENING the Chicagoe Fair Saturday |
night, WGN-TV telecast an hour-;
.. Xz variety show presenting stars from
.. various shows now being staged at|
.Ml Fair; emcee was Crosby M. Kelly.
: _} . WFIL and WFIL-TV encouraging
..distments in the National Guard. . . .
.. dh Chase emulating TV heroines with
.vpnging necklines—hilarious. . . . Title
the vehicle starring Lynn Bari as a
__tining eyeful is still being disputed by
0S-TV, but the packagers call it “The
asalt} l'}:te:five‘s Wite"—giving away the for-
E\ . .. "“They Live in Brooklyn” switch-

_ .4 from Tuesdays to Thursdays as of July
_'uﬂt 8:30 (WPIX). . . . Columbia Records
" put Paul Tripp's “Mr. I. Magina-
« <th" shows on wax. . . . Starrett Tele
-.Gp. closing down for ten days vacation
érently . . the Brooklyn Dodgers’
/!"rmanski, Campanella, and Podbiclan
Dearing on WOR-TV's “Happy Felton’s
t Hole Gang” on July 5, 6 and 7
pectively. . . . Watch for an August
) of WOR-TV's Warren Hull written
his father, Paul Hull.
[ ]

IGHTS OUT" recreating four of its
= past shows for televiewing on NBC-
¥l during the next four weeks (Mondays,
470 p.m., EDT); Gordon Duft is pro-
Ling during Herbert Swope's absence.
I. “Sports Clinic’"' on WFIL-TV moves
the seashore resort of Wildwood, N. J.,

originate for five weeks from the
zent Theater, as of July 8 -
rideth Rollins, small daughter of Mary
R lins, editor of all women's mags of
Alman Periodicals, appecared on Du-
int's “Magic Cottage” over the week-
. . Menasha “the Magnificent”

returns to NBC-TV  tonight
30 p.m., EDT) in the slot vacated
i Chevrolet Tele Theater. “The

/b debuts on CBS-TV tomorrow night

10-10:00 p.m., EDT. . WABD's
{anhattan Spotlight™ to carry the “Block
“sthnd Races” from Long Island Sound
CH July 6, 7:30-7:45 pm. . . . Charlton
ston, discovered by virtue of televiston,
gt been signed by Hal Wallis for a film
reer. . . . Headlining Paul Whiteman's

zit show for the summer last night was
i‘lighﬂul Lisa Kirk.
|

As Reported by Pulse, Inc. for the week of June 1 to 7.

CINCINNATI N
Texaco Star Theater...... 45.0 |
Godirey & His Friends.... 389 :
Reds vs New York... .. .. 38.4 !
TV Teen Club........... 358
Reds vs New York........ 38.1
Toast of the Town..... ... 34.1
Cavalcade of Stars...... 33.4
Reds vs Bosten.......... 32.5 ;
Dugout Doepe............. 1.5
Know Your Fams........ 31.5

|

; Top Ten TV Shows

) BOSTON

! Texaco Star Theater...... 57.8

! Godfrey & His Friends.... 52.8
Saturday Night Revue.... 47.9

. Toas! of the Town........ 44.0

! Stop The Music.......... 41.8

: Red Sox vs Chicago...... 40.9

! Super Circus............. 38.5
Red Sox vs Chicago...... 36.4
Red Sox vs Cleveland. ... 354
Suspense .............. 4.5

Radio-TV Programs
Listed By PTA

{Continued from Page 1)
mended programs: ABC—'Mr.
President,” “Breakfast Club,” “Car-
negie Hall.,” *No School Today.”
“Junior Junction,” and “American
Farmer.”

CBS »Hallmark Playhouse.”
“You Are There,” “The Goldbergs,”
“Let's Pretend.” and “Junior Miss.”

NBC—"Quiz Kids.” *“Harvest
the Stars,” “Voice of Firestone”
“Fred Waring Show,” “Stamp Club.”
“Archie Andrews” and “Smiling
Ed McConnell.”

MBS—"Choral Series,” “Juvenile
Jury,” “Don Wright Chorus,” and
“Symphonies for Youth.”

Recommended TV programs were
as follows: ABC—'Irene Wicker,
the Singing Lady,” “America’s Town
Meeting of the Air” “Twenty Ques-
tions,” and “Paul Whiteman Club.”

CBS — "Candid Camera,”

Ford Theater.”
NBC—"Howdy

~

Doody.” “Kukla,

of !

Two Theafers Leased

By (BS-TVInN. Y.

Expansion of CBS-TV studio ac-
commodations for fall programming
was consummated on Friday by the
leasing of New York's Town Thea-
ter 155th Street and 9th Ave.) and
The Peace House (109th Street and
5th Ave.). According to present
plans. both houses will be complete-
Iy remodeled to meet video re-
quirements. When completed, in
mid-September, they will be the
largest operating stage areas under
the network's control.

The Town, seating 1.568, is the
first chain-operated movie theater
in the midtown Manhattan area to
be taken over by TV interests for
studio use. Originally built in 1922,
this theater is now operated by the
Brandt Circuit. After conversion,
the orchestra section will be turned

“The

Goldbergs.” “Lucky Pup” and “Thei N
the

into a 71 by 75 foot studio.

Fran and Ollie,” “Quiz Kids,~ “We
People,” “Voice of Fivestone”
and “Aldrich Fumily.”

Hewdlive in n
Arrive sn Fuall” It also said for {.
Verell, if it did wrrit
who wonld fike to see TV
Televiewers, it wounld be very
“oray” s a rioht smart retresn
Reports from i
frosting sprayed on d little
When nry father bad Dbackac
chapped down a tree ord
used to say.
Seems like I'm

square

help a mite if sonte of those
to firm np their back muscles by

ihe picture.

Doc Kilowatt Says:

crespaber last week screamed “Color

e, it would be o full ‘
drop dead. 1t 1t did wrrive this Fall for U203
wet hebind its clectronic ears.
bment in idiom. The wards
Washington like cake

wo—"Just lo firm up my

wlways reading some
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doing great thing .
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#MAJOR WEBS AT ‘RELAY’ HEARING

CBS, NBC, ABC,
DuMont Execs.
OnThe Stand

(Continued from Page 1)
needs are now being met by the
Bell System channels and that the
facilities which Western Union ten-
tatively plans to build would gen-
I'erally duplicate the routes now in
* existence.

No Plans Regarding W. V.

None of the broadcasters, all of
whom use Bell System facilities,
had any present plans for taking
Western Union's offering, they said
during questioning in which the net
executives were asked the factors
which would govern their choice of
a network and whether they would
rather secure service from one or
‘ two organizations.

Heard by the Commission were
Adrian Murphy, CBS: Rodney K.
Chipp. DuMont Television Network:
Ernest Lee Jahneke, ABC. and Wil-
liam S Hedges, NBC.

AT&T Has 5 Reps

Five representatives of the AT&T
long lines department have pre-
sented the Bell System argument
against the proposal to inter-con-
nect the intercity TV network of
the common carriers. The Bell Svs-
tem testimony boils down to the
following:

(1. Interconnection would in-
crease the cost of furnishing service
and serve no demand which is not
already being met.

12y, Providing intercity TV chan-
nels is unigue among communica-
tions offerings in the business risks
involved. Because of this, costly
facilities must be planned carefully
s0 as to have few idle channels. As
there would be no way of knowing
in advance where and when inter-
conneetion may be required. such
circumstances would sTow TV net-
work developmentl.

Warn ol Disruplion

(31, To permit Western Union to
inter-connect between New  York
and Philadelphia with Bell System
channels bevond these citics would
| disrupt the balinee alreads  pro-
| vided in telephone company facili-
U ties and render wdle Bell cieewts on

‘ that route. Western Unfon would
I thus extend its coverage al the ex-
Cpense of the Bell System and the

Facili-
the

Cinereased cost ol duphivating
ties would ultnmately tali vt
TV industey
4 Wath
quality  f
Cimipaioed,
| the
‘(lll]‘n-ulf, and
Ceflective nuetwork
I planning would be presented.
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Waite Up, America!

J. Edgar Hoover, director of the Federal Bureaun of Investigation,
spoke out on the menace of Communism, and the treason perpe-
trated by the Communists in our midst, at a dinner in this city on
May 2. The timeliness of bis advice and his warning has been
enhanced by subsequent events in Korvea, and it is proper indeed -
that Hoover's words be presented anew on this, the eve of Amer-
tcan Independence Day. Read them carefully; the hour is late:

"“The times demand candid and forthright words. Communists have been and
arc today at work within the very gates of America. There are few walks in
American life which they do not traverse. Their allegiance is to Moscow; their
hopes are spurred by the writings of Marx and Lenin, not Jefferson, Madison
and Lincoln; their enthusiasm is whetted by expediency and deceit, not toler-
ance and brotherhood. Atheistic materialism is their idol; the destruction of
the God of our fathers their goal.

i

“Wherever they may be, they have in common one diabolic ambition: to weaken
and to eventually destroy American democracy by stealth and cunning. Theirs
is an organization built and supported by dishonor, deceit and tyranny and a
deliberate policy of falsehood. They know that as long as the ideals of common
endeavor, mutual respect and tolerance remain alive they can never bring to
fruition the Communist World revolution.

W

“That is why Communists consider America their Number One Enemy. A
strong America, materially and spiritually, is a constant beacon of light, buoy-
ing the hopes and aspirations of millions of men, women, and children crushed
under the yoke of Communist tyranny which today controls the destinies of one-
third of the peoples of the world.”

i

““The thought of a Soviet United States is at once revolting to every right think-
ing American. We have seen the Communists at work and have observed the

- application of their principles sufficiently to know what would happen here if

they succeeded in the attainment of their objectives. If every American faced
the reality of what the fulfillment of the Communist objective would mean
to him—be would be inspired to work harder to protect and preserve the indi-
dual liberty and freedom which is part and parcel of our American way of life.”

v

“The struggle for the preservation of our freedoms places a duty on every man,
woman, and child in the Nation to do his bit in order that this Government of
the people, for the people, and by the people shall continue to flourish. If each
of us does his duty, the outcome is certain. Almighty God, The Supreme Archi-
tect, will give us the strength, wisdom and guidance to trinmph against the
onrush of Red Fascism and Atheistic Communism.”
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Give TV Authority
Jurisdiction On
Players

West Coast Bureau of RADIO DAILY

Hollywood — Challenging
['elevision Authority to pro-
reed immediately with con-
lract negotiations for per-
cormers in ‘live” telecasts,
Lhe Screen Actors Guild yes-
-erday waived “any rights or
ézlaims it might have in pend-
ng National Labor Relations
$Board proceedings regarding

e o ey = =
-

{Continued on Page 6)

KOA Reorganization
| (omplelgﬂn Denver

Denver—Major reorganization of
Apersonnel duties and assignments of
IKOA has just been announced by
[general manager Lloyd E. Yoder.
The new adjustment, effective im-
Lmediately, brings the station into
r

1
1

ot i oy

complete conformity with opera-

tional changes effected recently by

NBC affiliates in N. Y., Chicago and

the West Coast.

Under the new set-up, KOA will
(Continued on Page 4)

Y FCC Forms New Bureau
For Non-Broadcast Div.

Washington Burean of RADIO DAILY
Washington—The FCC has an-
nounced the establishment of a new
safety and special services bureau,
effective the end of this month, to
(Continued on Page 2)
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Awards

Hollywood — The two PTA
awards which have been given
to KTLA for “outstanding”. fele-
vision programs, will be present.
ed general manager Klaus Lands-
~ berg on two reqular KTLA shows.
. **Time For Beany” and “Maga-
zine of the Week” on July 7th
and 9th respectively. Bob Clam-
pett, producer of “Time For

Bgany.” also will be honored.

e S, T T T o S S

-

SENATE TO CONSIDER WORLD-WIDE WEB

=

a credilable job of substituting for

Bill and Marion Slater’'s premiere as “Mr. and Mrs,” on WOR would
have been more aguspicious Monday morning if one of the station’s
engineers had made the broadcast at the Larchmont Shore Club on
time. It seems that the engineer arrived 20 minutes late and his mega-
cycle mumbling revealed that he drove to New Rochelle and got lost
in a maze of country clubs. The Slaters finally were airborne and

Case Of Missing AM Engincer ’
|
|

-

_

Dorothy and Dick.

$650,000 Advance
Provided For (BC

Montreal—The Canadian House of
Commons approved a $650.000 ad-
vance to cover the 1950-51 estimated
cash deficit of the CBC after mem-
bers alternately approved and criti-
cized the findings of the House
Committee on Radio Broadcasting.

Dr. J. J. McCann, Minister of
Revenue, said that on paper the
CBC would have a deficit of about
$962,000 this fiscal year. However,
the actual cash deficit would be

(Continued on Page 5)

Derby Foods Sponsors
MBS ‘Sky King’ Show

Sale of “Sky King,” Children’s ad-
venture program, to Swift and
Company’s wholly owned subsidi-
ary, Derby Foods, Inc., twice week-
ly on the full Mutual network be-
ginning September 12. was announ-
ced Monday by Ade Hult, vice-
\president in charge of sales at MBS;
{Continued on Page 2}

Chicago—This city is rapidly be-
coming a place of stay-at-homes,
due to the influence of TV, accord-
ing to a study released by MacFar-
land, Aveyard & Company, adver-
tising agency.

When the TV set is installed,
adults go to the movies just one-
fourth as often as they went before.
Children in the TV family miss
more than half of their previous
movie shows. All this is costing the
| movie houses $41.20 per family per

P i on Page | (Cowimedon Pase 2
Chi. Agericy Survey Reveals
Effect Of TV In Homes

Radio Stations Cifed
For Armed Forces Aid

Sixteen radio stations in the New
York Metropolitan area were hon-|
ored last Friday by the U. S. Army
and U. S. Air Force Recruiting Ser-
vice of the Southern New York-
New Jersey District. at a luncheon
held in the New York Athletic Club.

Representatives from each station
were presented with certificates of
merit for donating time in the in-
terests of public service to the
broadcasting of the transcribed

(Continued on Page 5)

Series On World Peace ‘
Set By Chi. Round Table,

With world attention focused on
the crisis in the Far Bast, NBC's
“University of Chicago Round
Table™ program will present a ser-
ies of five broadeasts. exploring the |
possibility of eventual peace and
proposals for effecting it.

Entitled “'Proposals for Peace” the

(Continued on Page 2

yvear in lost admissions. The survey
covered 600 average Chicago homes.
The survey further reveals that
adults watch TV nearly every even-
ing, (6.3 nights a week), and anj
average of nearly four hours per’
night. This leaves onlv 36 nights.
per year, for outside activities.
Assuming two adults and two
children in the average TV family.
the survey shows that each addi—i
tional TV set sold means the loss of‘
(Continued on Page 7)

ISAG Waives Rights On Live TV Jurisdiction

Hearings To Start
Today On Plan
Of Benton

I ashington Bureau of RADIO DAILY

Washington—Hearings will
be held this week on a Senate
resolution calling for the es-
tablishment of a world-wide
“broadcasting networkcapable
of broadcasting on long-wave,
short wave or medium wave,
with an ultimate goal of reach-
ing virtually every set in the
world.” Suech a net would be

(Continued on Page 4)

Freimann Forecasis
Shortage Of TV Sefs

Fort Wayne, Ind.—A shortage of
quality television receivers and a
rise in consumer demand for con-
soles and TV - radio - phonograph
combinations are predicted for the
Fall and Winter markets by Frank
Freimann, executive vice-president
of The Magnavox Company.

Although the industry has ex-
panded its production capacity. Frei-
mann believes that all major brands

{Continued on Page 7)

Lee Hart Resumes Post
With BAB In New York

Lee Hart has resumed her activi-
ties as an assistant director of the
Broadcast Advertising Bureau, fol-
lowing a tour-month leave of ab-

{Continued on Page 2

T —
“Fai Man" Sold
Beginning Oct. 6, “The Fat
Man” will be sponsored Over
ABC by the R. I. Reynolds Tobac-
" co Co. on Friday nights. The
! ¢how will be heard from 8-8:30
The Reymolds Company

p.m.

beought the radio rights to the
program, through the William
Esty Co. Inc., and retains  dn

option on TV rights. Zenfre™

TR

! will run ter 32
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NEW YORK STOCK EXCHANGE Net

e

High Low Close Chg.
ABC ... ... Mg 1075 11 — "
Admiral Corp, ... 3014 2935 30 — 14
Am. Tel. & Tel. ..15214 157 152 ... . "
CBS A ... .. ... ... 87 28 281, — 1
CBSB ........... 28V 27V 2735 — 1
Phileo .. ... .. .. 4214 4205 423 — 14
RCA Common .... 1815 18 181, — 1
RCA First Pfd. Taly 74y 74V, .
Stewart-Warner . 1473 145 1415 — 1y

Westinghouse 3135 30% 3y —
Zenith Rodio ... 5514 54 547 — 154

NEW YORK CURB EXCHANGE
Hazeltine Corp, . 1915 183 191 — 14
Nat. Unien Radio 37 334 33 — ih
OVER THE COUNTER

Bid Asked
Du Mont Lab. . 20 2114
Stromberg-Carlson .., .~ 12, 1334

WABF Sells Music Tours

More than $25,000 in midsummer
music festival tours to Europe have
been sold through station WABF,
Ira A. Hirschmann, president of the
FM concert music station, announ-
ced. WABF was the sole advertising
medium for the $1.085 {ours. Thoe
large-item sales have been made,
Hirschmunn pointed out, through
the brief. low-decibel kind of com-
mercials that the station demunds
of its announcers,

Music-lovers throughout the na-
tion who have subscribed to the 51-
day tours, sponsored jointly by
WABF and Thomas Cook & Sons,
will follow an itinerary that will
take them to music festivals in Sals-
hurg, Kdinburgh, and Luecrne: 1o
the drama at the Shukespeare Thea-
ter b Stratford-on-Avon; and 1o
aperacin London, Paris, and Amstenr-
i

:

DAILY

BILL COSTELLO and BILL DOWNS, Co-
lumbia  nctwork carrespondents, hdve  been
re-assigned to the Far Fast, They will leave
for Tokye at once os the advance guard
of a group which CBS will send out there
to caver the Korcon crisis.

FRANK ZUZULO, assistant director of pub-
licity for the Mutua!l network, is expected
back today from his vacation,

WALLY McGOUGH
Friday from WJAC-TV,

GEQFFREY BENNETT, Chicago sales rep-
resentative for the Custon Record Sales Di-
vision of RCA Victor, lcft Monday on a
field trin through Indiocna and Tennessee.

FLORENCE EIMER, office manager  and
general foctotum of the O. L. Taylor Co.,
national station rcpresentatives, is complet-
ing preparations for her vaeation, which
starts Friday and which she will spend at
Pocono Crest, Pa.

in town Thursday and
Johnstown, Pa.

% COMING AND GOING =

STERLING W. FISHER, manager of the
public affairs ond education department dat
NBC, in St. Louis to attend the convention
of the National Education Assn.

R. SANDFORD GUYER, general manoger
of WBTM, Danville, Va., will spend  next
Monday, Tuesday and Wedncsda!y in  New
York conferring with his nationa! reps.

LOWELL THOMAS, Columbia network com-
mentatar, has returned from Philadelphie,
where he received the Silver Buffalo Medal
awdrded him by the National Council of
the Boy Scouts of America.

WILLIAM M. DAWSON, commercial man-
ager and sdles promotion director of WARM,
Scranton, Pa., is back at the station follow-
ing o tip to New York for conferences
with station-rep. executives.

HUBBELL ROBINSON, JR., vice-president of
CBS in charge of network programs, is
spending fout ‘weeks in Bermuda.

FCC Forms New Bureau
For Non-Broadcast Div.

(Continued from Page 1)

“unify the regulation of practically
all the non-broadcast and certain
non-exclusive common carrier radio
services to the inclusion of aeronau-
tical, ship and public coastal, pub-
lic safety, amateur, land transport-
ation, industrial and citizens radio
service.”

Chief of the new bureau will be
Edwin L. White, whose career in
radio began as an amateur in 1912
and as a professional in 1922 with
the naval research laboratory. He
joined the Federal Radio Commis-
sion in 1930 and has been with it
and the FCC, its successor, since,
except for service with the Signal
Corps and Air Corps in the war.

Series On World Peace
Set By Chi. Round Table

(Continued from Page 1)

series will start Sunday, July 9 over
the network at 1:30 p.m. EDT.
Speakers for the series inciude
Mme. Vijaya Lakshmir Pandit, Hen-
ri Bonnet, Robert Hutching and
other internationally prominent fig-
ures.

The first program will be “Views
on a Divided World.” Mme. Pandit,
Charles Malik, Lebanon delegate to
the UN, and Hutchins will be the
ijeakers,

Derby Foods Sponsors
MBS ‘Sky King’ Show

{Continued from Paze 1)
program will be heard Tuesdays
and Thursdays from 5:30 lo 5:55
pm.. and willi advertise Peter Pan
Peanut Butter, The ageney is Need-
ham, Louis and Brorby, Ine., Chj-
cago.

Mrs, Caroline A. Kasper

Mrs. Caroline A, Kasper, mother

of Edwin H. Kasper of Kasper-
Gordon, Inec., Boston, died at her
summer  home  at Houghs Neck,

Quincy. Mass., June 30. Funeral ser-
vices were held Monday at Holy
Trinity Church, Boston,

Lee Hart Resumes Post
With BAB In New York

(Continued from Page 1)
sence. She returned to her desk at
BAB headquarters in New York
Thursday,

With Miss Hart's return, BAB will
now have two specialists on its
staff. Meg Vahrt recently joined the
industry’s sales development organi-
zation in a similar capacity, coming
from Polsky’s of Akron,

During her leave, which was
spent in her home town at Washing-
BAB's just pub-

lished TV ad-
vertising bro-
chure based on
experiences of
The Hecht Co. of
Washington. In

her renewed ac-
ton, D. C., Miss
Hart worked on
tivities, Miss
Hart will devote
2 major portion
of her efforts to similar projects in
the field of TV,

Miss Hart has been with the BAR
since its inception, having served
for several years previously in the
former broadcast advertising de-
partment of NAB, She began her
work with NAB by conducting the
year-long study of retail radio ad-
vertising at Joske’s of Texas in San
Antonio several years ago.

HART

Hammond Funeral Held

Private funeral services were
held for Charles P. Hammond, 47,
viee-president of NBC in charge of
radio advertising and promotion, at
Beecher Funeral Parlors at Pleas-
antville, N. Y., on Monday morning,
The body was cremated.

Hammond was found dead last
Friday in his automobile near his
home on Old Farm Road, Chappa-
qua, N, Y.

Sterling Buys News Series

Sterling  Products Division of
Sterling Drug, Inc, has signed to
sponsor WNBC's 6:30 am. “News
wilh Clyde Kittell” program under
a H2-week contract. Dancer-Fitzger-

ald-Sample, Inc, is the agency,

Wednesday, July 5, 1950l

"Who wrofe this
lousy commercialt”

Sometimes the agency head looks

just like this when he’s unhappy

about his client’s commercial.

But one thing will never make
him snarl. When his account ex- :
W-I-T-H on the
schedule, he’s as tame as a pussy

ecutives put

cat.

There’s a darn good reason why.
W-I-T-H is the BIG independent
in Baltimore that delivers more
listeners-per-dollar than any other
station in town. And that means
low-cost results. And that makes
the hoss happy!

Call in your Headley-Reed man
today and get the full facts about
W-I-T-H.

A28

M AM

I

i

Baltimore 3, Maryland

TOM TINSLEY, President
Reprasented by Hoadloy-Reed
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California Commentary

By IRV HAMLIN

S

® ® ® Gene Lester, now in N. Y. with a pilot film for his latest
TV series, "Hollywood Scrapbook,” shouldn’'t have too much trouble
with this one. The local TV announcer holds a still pic up to the
camera. Suddenly the picture (that of a filmland
HOllYWOOd celeb) comes to lile and the show is on. . .. And
how come nobody knew about Martha Raye's forn
) nose cartilege which prevents her from appearing on the Berle finale?
. « « Talking about Milton, wouldn’t it be just dandy te have him and
: bosom buddy. Fred Allen, appear on the same show now that Allen has
)F succumbed to videoa? . . . Somebody would get hurt.
bAd x A d hAd
_b ® @ @ Bob Garred’s pact with ABC calling anywhere from
“? $20,000 to $40,000 yearly for seven years shows what happens tc
" announcers who study and work hard. The signing marked the
ikl first time that a Western network had gone this far in holding on
&::i to an announcing personality, so don’t give up hope, boys. . . .
The newsrooms up and down the West Coast sprang to life on
1 first receipt of the Korean clash and commentators, newsroom
h|s heads, and writers went to work with vim and vigor.
o 7 * %k k
’all ® & ©® XTIV went right ghead with its movie plans and bought
| *Sho Shine” for video. . . . Mutual Don.Lee’s “Hawaii Calls,”” one of
the oldest airers of all, celebrates its 15th anniversary Saturday, July
ks gth. The languid shows have been giring weekly from the islands since
1935. except for a brief hiatus after Pearl Harbor, . . . Tele-Que survey
claims that Video is creating more Pacific Coast League fans, and that
- more are aliending games than non-viewing neighbors!
O S
e @ o Crane Wilbur and Monroe Goldstein have formed a
e company to package a TV series entitled, “Marks, The Lawyer.”
- e . . . Mitch Hamilburg will handle all by-products of Dusmet
Moore's “Ding Howe and The Flying Tigers” series. . . . Amateur
song writers are getting another chance. Peter Potter has worked
a deal with Capitol whereby one out of 100 simon pure scngs
" heard on his TV show will be recorded by the diskery.

]

< SBS Stars To Headline WBBM Produces Show Man builds pipEIiﬂe
o a

Aquatennial Show| For Midwest Fishermen
hetween buyers and sellers

Minneapolis—CBS stais Janette| Chicago—With vacationists exiting
Here’s a man who can build you a pipe line between

ARSI

A\

9
4.

- T
it

2 Pavis, Garry Moore and Cedric| from the cities, WBBM., in coopera-
dams will headline the 1950 tion with the Illinois Department of
CCO aquatennial show with Ed-| Conservation, has just inaugurated

ie Cantor at the famous Twin Cities
astival, it was announced by Gene
;00 Wilkey, general manager of the
’ BS-owned Minneapolis-St. Paul
2= Ktation,
j‘ The two-hour WCCO broadcast
hnd stage show is a highlight of an-
ual ten-day civic celebration which
ttracts thousands of visitors to
Tinneapolis each summer. CBS’s
,AM hrthur Godfrey, Alben Barkley and

ob Hope have been guest stars on
1VCCO's Aguatennial presentation
n past years.

From Minneapolis Auditorium
The WCCO broadcast and stage
how will be presented from Min-
lleapolis auditorium (seating capa-
A Hity, 11,0000 Saturday, July 22. Fin-
1s in the *“Aquatennial Popular
jinging Contest,” a series "of six
hroadcasts sponsored by the Ford
Dealers Association, will be half-
tour portion of the WCCO Aquaten-
lglial program.
laﬂ" The CBS outlet in the twin cities

vill also cover the canoe derby, col-

a new radio series devoted to the
interests of fishermen. The program
will be heard Fridays, 10:30-10:50
p.m., CDST.

The program will include reports
by State field conservation officers
giving fishing pointers and angling
outlook. Also included will be up-
Po-the-minute forecasts of fishing
conditions throughout Illinois. The
series will be aired for the next
eight weeks.

Joining Petry Office
William Maillefert will join the
New York office of Edward Petry &
Co. as account executive, it was an-
nounced Monday. He was formerly
with the Compton Agency and lat-
ter general manager of WVET.
Rochester.

parade coronation of new Queen of
the Lakes and other features of the
Minneapolis Aquatennial in a series
of broadcasts from July 21st through

yrful day parade, brilliant night

July 31st.

sellers and buyers. This versatile “plumber” accom-
plishes results with his carefully followed commentary
on the national scene.

As Mr. Maurice A. Hill of the Warren County Hardware

Co. wrote to Station WLBJ, both of Bowling Green,

Kentucky:
“Mr. Lewis’ news hroadcast continues. as it has in past
years, to do a very gratifving sales job forus.
“The program is of great value to the firm as a direct
sales medium and for the good will and ad(‘lr"d prestize
it gives us . . . In our opinion Mr. I?e\us straight-
forward and informal manner makes his program the
best newscast on the air.”

The Fulton Lewis, Jr. program. currently sponsored on

more than 300 stations. offers local advertisers a ready-
made audience at local time cost. with pm-rghwl talent
cost. Since there are more than 500 \.[Rh' stalions. there
may be an opening in your locality. Cheek vour
Mutual outlet—or the Co-operative Program Deparimet.
Mutval Broadcasting System, 1110 Browdua. MY
18 (or Tribune Tower, Chicago 11).



www.americanradiohistory.com

Wednesday, July 5. 19504

Senate Will Consider
World-Wide Network

(Continued from Page 1)
part of an expanded propaganda
counter - attack by this country
against Communist propaganda
methods.

The resolution was introduced in
March by Sen. William Benton of
Connecticut, former Assistant Sec-
retary of State in charge of the
“Voice of America” and founder of
Benton & Bowles Agency.

Co-Sponsors Listed

Along with him as co-sponsors
were Senators Douglas of Illinois,
Flanders of Vermont, Fulbright of
Arkansas, Graham of North Caro-
lina, Hendrickson of New Jersey,
Lehman of New York, McMahon of
Connecticut, Morse of Oregon,
Mundt of South Dakota, Smith of
Maine, Sparkman of Alabama and
Tobey of New Hampshire.

Hearing the witnesses Wednesday
through Friday will be Senators El-
bert Thomas of Utah, McMahon,
Fulbright, H. Alexander Smith of
New Jersey and Henry Cabot Lodge
of Massachusetts as a foreign rela-
tions sub-committee.

Names of the witnesses will be
announced this week.

"Hams"” Conduct Tests

Montreal—When members of the
Montreal Amateur Radio Club pull-
ed down their tents and packed up
equipment on Westmount Mountain
last week they had made contact
with approximately 300 other “ham”
stations in various parts of the
world, and again tested under simu-
lated emergency conditions the abil-
ity of amateur radio operators to
maintain communications when
normal channels are disrupted.

Unlike last year, when the local
club endeavored to make this “field
day” more of a demonstration for
the public, the 24-hour test this year
was concentrated on making as
many contacts as possible to show
the value of the amateur stations,
and also to gain as high standing as
possible in the competition of the
American Radio Rclay League eon-
ducted for stations all over North
America.

Hermann L. Eberts, of Westmount,
president of the local club, said re-
sults of the competition will not be
known for a few months.

® THE VOICES OF ADAM HATS 8 YRS.

JINGLES

that dow’t

JENGLE!

AM.GTV’s MOST COMPLETE
EFFECTIVE JINGLE SERVICE

An_Original (Safes-Packed) Jingle
Tailor-made for Your Product
Written, Sung & Produced by

‘Lanny & Ginger’ GREY
1300 Madisen Ave., New York 28
AT. 9-4020

SATTLER'S DEPT. STORE 7 YRS.
SYA B SIAVIE NITHVW

. YOMKERS RACEWAY *

RADIO DAILY

By SID WHITE

Man About Manhattan. . .?

® & & BIGTOWN SMALL TALK: George Raft is the latest H'wood
actor to be bitten by the TV bug. Raft wants to do a variety show which
would permit him to mix emceeing with dancing. . . . Dennis James
up for two more films after his click in “Mr, Universe.” . . . Lud Gluskin
heading for a big CBS post. . . . Jimmy Saphier has NBC interested in
a TV cartoon series. . . . Opposition webs planning to give Berle a run
for his money next fall. . . . Margaret O'Brien makes her first N. Y.
appearance when she headlines the Strand bill starting on the 7th.
«» .« Lewis B. Wall, former pres. of Pre-Mix (division of Pillsbury Mills,
Inc) is the new veep and gen’l manager of the Bories Orgemization.
+ « » Buasil Rathbone set for another of Bob Monroe's “High Adventure”
It'll be an Aug. 5th blending for Stuart Rosenberg and
Margot Pohoryles. (He's assistant film ed of "Big Story” and she's the
noted art historian).

mellers, . . .

Ae pid bie w

® @ & John Reed King flies to So. Bend, Indiana, July 17th
to give his new sponsor, the Bendix Corp., a dive’ performance of
his “Chance of a Lifetime” stanza. Bendix will present it on TV
early in Sept. via ABC-TV. . . . Ed Gardner plotting TV movies
in Puerto Rico. . .. Igor Cassini (Cholly Knickerbocker) has been
signed to an exclusive radio and TV contract with Robert Maxwell
Associates. He'll telecast from the famous table 100 at the El
Moroceo. . . . Jack Gregson signed with Wm. Morris. . . . Nan
Wynne undergoing serious operation at Memorial Hosp. . . . A
famed TV star has been repeatedly warned that he’s killing his
show by penny-pinching his scripters. . . . Charlie Barnet set
with his small band. Won’t add more men even if it costs him
playing dates. . . . U. S. Steel planning an hour-long TV prestige
stanza.

¥ % %

® & @ Ole Olsen. who broke his leg in an auto accident on the
coast, Is recuping in Santa Monica with his leg in a brace. Tells pals
he won’t sue on the broken leg as he slill has a leg to stand on. . . .
H'wood buzzing about Budd Schulberg’s new tome, “The Disenchanted”
—characters are said to be prototypes of the late F. Scett Fitzgerald
and Walter Wanger. . . . That heavy budget {20 G's per} on the Lux
Radlo Theater said to be bothering Lever Bros. . . . Phono.vision getting
a rival known as Suseriber-vision, . ., . One for the musical book:
Louis Prima. whose playing is real low-down, has a potential opera
star in his daughter, Joyce, who is studying ot the Essex Conservatery
of Music and Drama. . . . Herb Sussan, director of the Ken Murray
show, has written « play based on his movie-making journey thru
Japan which is being optioned for B'way production this fall,
7 w ve hAY

¢ e o Buddy Rich being set for TV buildup via DuMont.
-« . Alec Templeton writing the score for a musical version of
Booth Tarkington's “Seventeen.” his production goes into the
Broadhurst Theater on Sept. 21st with Sammy Liambert as the
producer and Hassard Short handling the direction. . . . Frank
and Grace Albertson, formerly on WPIX's Nite Owl theater, on
tap for a Mutual half-hour radio series. . . . Horace Heidt getting
TV-minded. Next fall, he plans to add a mobile unit {0 his eara-
van so that he can film video versions of his cross-country talent
hunt. . . . Compton's John Deal playing the father in Kurt
Weill’s “Down in the Valley” at Lewisohn Stadium on the 10th.
... Add Manhaltan Scen-ery: Milton Borle reading Shakespeare
at Toots Shor’s.

KOA Reorganizafion
Complefed In Denver

(Continued from Page 1)

have five major departments, with
the managers of each serving under
Yoder as the management staff. The
five new departments will be desig-
nated—controller, engineering andj}
integrated services, sales, programl|f
and news-press-publie affairs andjf
special events. ,

Heading the newly set up depart-
ments will be Dale Newbold-—con-{f
troller’s dept., Robert Owen—engi-if
neering and intergrated services,f
Berry Long—sales, Earle Fergusonif
—program dept., and William Day
for news-press-public affairs and
special events.

Special Vacation Service|
To Be Offered On WMCA]f

Announced as radio’s first “phone- f
in-service” for vacationers, a newlf
program, “Radio Vacation Guide,"m
will be inaugurated over WMCA,[f
New York, Monday-through-Friday, I
from 7:15 to 7:30 p.m., beginninglf
today. !

Emceed by Larry Curtis, thelf
WMCA show will answer telephone|p
queries from listeners regarding in-|§
formation on resort hotels, accom-IJ
modations, travel directions, ete.|p
Reservations for resort hotels willi}t
be accepted during the broadecast.
Curtis also will provide listeners|f
with tips on picnic and bathingi
spots, out-door carnivals and otherifl
summer activities. ia

Gamblin To Be Honored |},
Completing twenty-five years of [y
service with WOR, “Si" Gamblin, |f}
veteran transmitter engineer of |l

Breton Woods, N. J. will be pre- |
sented with a gold watch in appre- ||,
ciation of his work on Thursday, {f
July 8, by J. R. Poppele, vice- 4
president in chargée of engineering, |
for the station.

CONNECT IN
GONNECTICUT

Morning, afternoor.\, eve-
ning . - - WDRC is your‘

best buy in Hartford!

See facts, figures and

Hooper's in new Market
Study. Write Wm. Malo,
Commercial ~ Manager,
WDRC, 750 Main St.,
Hartford, Conn.

i
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950,000 Advance
4 Provided For (B(

{Continued from Page 1}
ut $650,000. He did not disclose
conditions under which the ad-
mce was being made.
#onald Fleming, P. C., Toronto
offlinton, noted that the Radio Com-
reftee had stressed the need of the
2 %C for additional revenues. He
that the committee should not
wrafe dealt with the question of
fince in its report, because the
sy3val Commission on Arts and Sci-
webe is due to report to the Govern-
?R;Ext this Fall on that problem.

iR

.- by Asks S1 Per Capita
' athlistair Stewart, C. C. F. Winni-
)'1( North, said he personally felt
X CBC should be paid out of gen-
'Vifégl revenues the equivalent of $1
1 capita of population. This would
V{Cﬁ:-vide the CBC with more than
31,000,000 and would permit aboli-
; E.‘ 1 of the annual $2.50 annual li-
se.
. L. Smith, P. C, Calgary West,
NCA-,d he thought the work of the
;;Enmittee this vear was “useless”
wedrause it simply duplicated what
¥s being done by the Royal Com-
ssion.
br, McCann said he believed it
721 been made clear before the
tamittee that if the CBC was to
itinue existing services it needed
‘re revenue, Parliament was be-
& asked to vote it an advance.
fe was sometimes surprised that
CBC was able to do as well as it
‘1. The license fee on receiving
fes had not been increased since

il Calls Report Too Sweeping
160 41r. Fleming said he felt the tone
%¥the committee’s report was alto-
mhher too sweeping as only officials
he CBC had been heard. Repre-
tatives of the Canadian Associa-

of Broadcasters, which repre-
itts most privately-owned radio
wiltions, did not testify.
-4he question of CBC finances was
ething that had to be faced, but
would have preferred to have
problem tackled after the report
#lthe Royal Commission had been

eived.
"vIr. Fleming said he regarded the
sent fee of $2.50 as nothing more
n a nuisance tax. It cost about
0,000 a year out of general rev-
hes to collect.

Stork News

JSleveland, O.—After months of
Blirning to be “Uncle Ed” to his
#dldren listeners on WERE's “Tod-
r Time,” Ed Stevens will now
’e to learn to be a good “Papa.”
b£'s wife, Joan, gave birth to their
it child, William James, born
pAbdnesday, June 21.

5t. Louis, Mo.—John White, who
s charge of KXOK-FM (Transit
didio) sales, has recently become
tather for the second time. The
bhond child, a boy, weighed seven

DAILY

WWOD Information Sheets
Lynchburg, Va—~WWOD’s latest
promotion stunt in connection with
its broadcast of all Piedmont League
baseball games, is the distribution
of mimeographed sport information
sheets, given out at the ball park at
each game. The information on the
sheet includes batting and pitching
averages of each player, and gener-
al information on past team stand-
ings. In addition information is also
given on *“Mutual's Game of the
Day.”

To Head Market Group

Hartford, Conn.—Walter Haase,
station manager of WDRC, has been
elected chairman of the New Eng-
land Major Markets Group, a net-
work of New England radio stations.
Haase succeeds E. E. Hill, executive
vice-president of WTAG, Worcester.
In addition to WDRC and WTAG,
stations in the group include
WGUY, Bangor; WGAN, Portland;
WLAW, Lawrence; and WPRO,
Providence.

Fla. Pioneer Firm Goes Radio

West Palm Beach, Fla—For the
first time in its many years of ad-
vertising experience, the Palm
Beach Mercantile Company will use
radio. This firm, which has been
conducting a hard consumer goods
and general department store busi-
ness for nearly 50 years in this area,
has recently signed a long-term con-
tract with WIRK, and has earmark-
ed the major portion of this year's
advertising budget for broadcast
purposes,

“Hourglass” Commercializes Thrift

Worcester, Mass.—Marg Cox’s fea-
ture story of the day on one of her
recent ‘“Yankee Hourglass” shows
began in 1842, with a ten dollar sav-
ings account. The money was de-
posited by the grandfather of Mrs.
Mabel Oliver Ross at the Worcester
County Institution for Savings
(“Marg's Hourglass” sponsor). In
over a century, nobody has touched
that original ten dollars. Today, it
has grown to almost a thousand.
Mrxs. Oliver is now over 81 years
old and will withdraw the money
when it reaches an even thousand.

Richfield Reporter Returns Home

Los Angeles, Calif.—The Richfield
Reporter, which started on KFI 20
years ago, and spent 18 years there,
has now moved back to this station
for Sunday through Friday broad-
casts. Wayne Miller, editor, begins
his work for the program about two
o'clock in the afternoon for the
10: 00 p.m. broadcast and works right
up until airtime. He has never fail-
ed to get the Reporter on the air in
time, but often John Walk, the
newscaster, has gotten to the top
of his last page when Miller has

i
x{unds, three ounces, and has been

/bl:‘.!med Johrs Jr84 ‘3 4 8

|

rushed in with the rest of the copy.

COAST-TO-COAST

WPFB ""Tent’” Attraction

Middletown, O. — Merle Travis,
movie star, radio artist, composer,
singer and musician, played two
shows in the WPFB “Tent,” on June
17th, Travis, who appeared at the
Tent, with his horse “Killer,” was
formerly a featured artist on Cin-
cinnati’'s WLW station and was fea-
tured over the airwaves with such
stars as Red Skelton, Fats Waller
and Tommy Riggs and Betty Lou.
Travis wrote the hit “Smoke,
Smoke, That Cigarette,” which Phil
Harris made famous. Other hits for
the composer-artist have been “No
Vacancy,” *“Cincinnati Lou” and “So
Round, So¢ Firm, So Fully Packed.”

Joins WFMY-TV As Program Dir,

Greensboro, N, C.—Gaines Kelley,
general manager of the local Daily
News and Record video, announces
that Gomar R. Lesch, has been ap-
pointed program director of WFMY -
TV replacing Ted Austin who re-
signed to return to New York to en-
ter part-ownership for a radio sta-
tion. Lesch comes to WFMY-TV
from Erie, Pa., where he was pro-
duction director of TV for WICU.
Previous to that position, he was as-
sociated with WEBR in Buflalo, N.
Y. as special events man and an-
nouncer.

Radio Stations Cited
For Armed Forces Aid

(Continued from Page 1)
“Voice of the Army” series for a
period of more than three years,

Stations receiving the awards
were WEVD, WMGM, WOR, WNYC,
WHOM, WFDR, WGHF, WWRL,
WQV, and WGYN in Manhattan.
Also, WGBB, Freeport, L. I.; WKBS,
Qyster Bay, L. I.; WLNA, Peekskill,
N. Y.; WGNR, New Rochelle, N. Y.;
WBNX, Bronx County and the uni-
versity station, WNYU.

The citations were presented by
Lt. Col. William A. Haviland, Com-
manding Officer, Headquarters.
Southern New York-New Jersey
Recruiting District.

Anni, For "Hawaii Calls”

Mutual’'s “Hawaii Calls” program.
aired every Saturday (7 to T:30
p.m., EDT), will celebrate its fif-
teenth anniversary as a network
feature with its broadcast Saturday,
July 8. The program originates from
the Moana Hotel, Honolulu, and is
produced, directed and emceed by
Webley Edwards. The only inter-
ruptions in its broadcast skein from
the Islands to the Mainland occur-
red in the period immediately fol-
lowing Pearl Harbor Day, Dec. T,
1941, when rigid censorship made
live broadcast originations from
Hawail impossible.

Free & Peters.

FORT WAYNE

—————————————

ABC
AFFILIATE

Chickenfeed

1f you were a poultry raiser, you'd know
Murphy Products and Oyster Shell Products
as two leading brands of feed. We raise no
chickens, but we know Murphy and Oyster
Shell mighty well, because they’ve both been
on WOWO for more than eight years. And
on a single day last month, they both renewed
for another vear! For results worth crowing
about.. in a Midwest market-area of almost
300,000 radio families.. check WOWO or

WOWo

WESTINGHOUSE RADIO STATIONS Inc

KYW = KDKA ¢ KEX + WBZ « WBZA ¢+ WOWO » WBZ-TV

National Representatives, Free & Peters, except for WBZ-TV
for WBZ-TVY. NBC Spot Sales
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Annual KDKA Barbecue

Almost 808 pounds of steer were
cooked for the 3060-odd KDKA
clients and their advertising repre-
sentatives who were wined and
dined at the Pittsburg Westinghouse
Station’s third annual advertisers
barbecue in suburban North Park.
Hosts for the occasion were officials
of Westinghouse Radio Stations, Inc.,
and Joseph E. Baudino, general
manager of the station. KDKA's de-
partment heads and staffers were on
hand to help out on the various
committees.

Ancient And Modern History

WMFJ, Daytona Beach, Fla., out-
let for ABC, has issued a new pro-
motion piece entitled ‘“Then and
Now. . .” It. is a single 8%’ x 11’
sheet with photographs of the
WFMJ transmitter room in 1640 and
in 1950. Topping these is a virtual
collectors’ item—a photograph taken
in 1910 of the first “wireless station”
owned and operated by W, Wright
Esch, who built WMFJ in 1935. On
the reverse side is a photograph of
the modern WHFJ building and re-
production of the Daytime and
Nighttime 1949 BMB maps depicting
the station’s circulation.

Gets RCA Promotion

Carden—Thomas J. Bernard has
been appointed assistant director of
public relations of the RCA Victor
Division, Radio Corporation of
America. The appointment was an-
nounced by John K. West, vice-
president and director of public re-
lations, and becomes effective im-
mediately.

Bernard will assist West in sup-
ervising the company’s broad public
relations program, including publi-
city, community relations, and in-
stitutional promotion. Prior to his
appointment to his present post,
Bernard was manager of institution-
al promotion in RCA Victor's public
relations department, )

Press Salutes Radio

Alexander City, Ala—The third
anniversary of WRFS was marked
with a salute from the editor of the
Alexander City Outlook and a tri-
bute to Lem Coley, manager. The
cditor wrote: “This station has done
4 big part in the development of our
city and I believe Lem Coley is one
of the best radio exccutives in the
state. We are proud of WRFS's con-
tribution to our community and
congratulate the station on its birth-
day.”

Benson Guest At Gag Luncheon

Red Benson, WOR-TV fun-emcee,
will pun-parry queries from com-
cdy writers as he serves as “jest of
honor™ of the regular Thursday
Gagwriters Luncheon 1o be held by
the National Laugh Foundation at
Truder Tom’s House, tomorrow at
1 pan.

RADIO
SAG Bows To

On Representation Of Talent

{Continued from Page 1)

actors in live television.” In a state-
ment issued jointly to video net-
works and TvA, the Guild said it
would waive these claims provided
that negotiations between TvA and
the tele networks commence at
once. Further, the Guild stated that
“such negotiations shall be without
prejudice to the rights of any party
to enlarge the scope of negotiations
after the pending NLRB proceed-
ings are concluded.”

A reciprocal offer to the Guild for
it to commence negotiations in the
field of televised motion pictures is,
of course, desired, the Guild stated,
but it was not made a condition of
this proposal.

Asked for a reply to the SAG pro-
posal, George ‘Heller, national ex-
ecutive secretary of TvA, said the
posal, George Heller, national ex-
impressions are that the proposal

Three New Programs
Join Nielsen Top Ten

A breakdown of the National
Nielsen Ratings for the week of
May 28 to June 3rd reveals three
new pregrams to have placed in the
select top ten circle.

They include Mr. Chameleon in
5th place, Dr. Christian, 6th and
Judy Canova, 10th. The Lux Radio
Theater again leads the parade in
the number one spot, followed by
My Friend Irma, 2nd, You Bet Your
Life, 3rd, Jack Benny 4th, Walter
Winchell, 7th, Big Story 8th and
Day in the Life of Dennis Day, Sth.

Dulles To Be Heard

John Foster Dulles, advisor to the
Secretary of State, will appear on
the first of WNYC's scheduled
broadcasts from the second annual
Colgate Conference on Foreign
Policy, Friday, July 7, from 10 to 11
p.m, The topic of discussion will be
“American Foreign Policy: An
Overview,” and other participants
include Marquis Childs, author and
international expert, and Everett
Case, president of Colgate Univer-
sity.

Named WOR Program Dir.

Blaney Harris has been appointed
program manager for WOR, New
York, it was announced Monday
by Julius F. Seebach, Jr., vice-presi-
dent in charge of programs,

Harris will head up the creative
program activities and supervise
the program structure of the sta-
tion, Scebach said. Harris was for-
merly  with Doherty, Clifford &
Shenficld as supervisor of radio and
TV programs.

Named Hooper V.-P's

The board of directors of C, E,
Hooper, Inc. have cleeled Dorothy
M. Behrens and Edythe F. Buli vice-
presidents of the survey organiza-
tion,

DAILY

TV Authority

has very little, if any, consequence
in view of the Guild's interference
when TvA attempted to negotiate
contracts once before. That was the

-rasion, said Heller, when SAG
protested to the NLRB, and to-date
the NLRB has made no decision as
to which union shall have the
authority to negotiate contracts for
televised motion pictures,

Seeks Also Film Control

While the Guild states it has de-
layed negotiating with the networks
for performers in live shows be-
cause it seeks control also over ac-
tors in televised motion pictures,
TvA has apparently never doubted
chat it would certainly have con-
rol over contracts for “live” shows
and is also seeking control over
negotiations for actors in video
films, “The Guild has sought to split
TvA,” said Heller, indicating that no
compromise would likely be con-
sidered.

Last reported action by the two
unions was SAG’s minimum wage
proposal for performers in film tele
which undercut by almost half the
minimum wage proposed by TvA,
according to Heller, Specifically, the
SAG proposal called for a minimum
wage of $110 for the two days of
work involved in a half-hour pro-
duction; while the TvA proposal

| Inc., New York, signed for one-mi

WBAL, Baltimore: Standar
Brands, Ine, (Tenderleaf Regula
Tea), through Compton Advertisinjt’
Ine., signed for Wednesday and F
day ayem schedule of one-minuf
spots to run through Decembe
1950, White Rice Inn, running on
minute spot schedule in the “Chu
Richards Show,” 11:30 to 12:00 Mi
night, each Wednesday for 13 wee
Colgate-Palmolive-Peet Co. (Fab
through William Esty Compan

ute spot announcements, Tuesda,
and Thursdays, for 29 weeks. Lev
Brothers (Lipton Tea), contract
for six-week series of one-minufjy
announcements, Monday througjy.
Friday, in the “Al Ross Show| i
Business placed through Young [[y,
Rubicam, Inec, New York. Armoy),
& Company (Chiffon Flakes), ru
ning one-minute spot
Monday, Tuesday and Wednesda:
in the “Al Ross Show” for a peri
of six weeks. Business place
through Foote, Cone & Belding, Ch
cago. Consolidated Gas, Electr
Light & Power Co., renewed fd
five-week spot campaign in mornixi
period, Monday through Saturdajy
Eddie's Clothing & Furniture Stor
Baltimore, signed for 13-week seri
of one-minute spots: in “Chug
Richards Show,” 11:30 --12:00 Mi¢
night. Armour & Company ®Dii
Soap), through Foote, Cone

i

IRTE
it
1l

asked for a total of $181.00.

Belding, Chicago, one-minute spo A

{8

| To

TELEVISION
AND

NETWORK MANAGEMEN

On May 5 last, Screen Actors Guild urged you te speed i
contract negotiations for performers in live television shows. |}

in live television, we again urge

If TVA fears this might set
ings, we hereby publicly waive

We again urge you to start
the field of live television,

{signed)

Because of the existing deplorable conditions for performers

for such performers without further delay.

We stipulate such negotiations shall be without prejudice | S
to the rights of any party to enlarge the scope of negotiations
after the pending NLRB proceedings are concluded.

If the networks fear this would be an unfair labor practice,
we hereby publicly waive any right to bring such charge.

There are no strings to this offer. We would appreciate a
reciprocal offer by TVA for the Screen Guilds to go ahead
with negotiations in the field of televised motion pictures, but
our proposal is not contingent upon such offer by TVA.

SCREEN ACTORS GUILD

ehi

i

38

AUTHORITY

you to negotiate improvements |

a precedent in NLRB proceed-
that precedent,

negotiations for performers in

T e
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V‘TER BUSINESS BUREAU in Phila-
idelphia and Chicago are reported to
{following suit on the standards of
tising, selling, and servicing of TV
4 that were set up by the N. Y.
r Business Bureau last week. Ap-
tly, abuses in this field which were
fsed some time ago in New York are
1 duplicated generally in other major
. In Philadelphia, television audiences
been told what they can expect of
TV sets and TV service men by
s of two special panel discussions on
U-TV. Material on the program
nted in New York is being made
ble through the Association of Bet-
usiness Bureaus.
[ ]

it WIRTEEN stations have been added to
- Ataft Tele Theater's NBC-TV station
ttr, effective with the July 12th tele-
z15of Agatha Christie’s “Murder On The
starring Guy Spaull and Patricia
—=t:l. . . . The all-Kurt Weill program

bwisohn Stadium (performed by the

rmonic-Symphony}  will be carried
BC-TV on July 10, 9:30 p.m., EDT.
program should pull a high rating
night since the program includes
ast works composed by the late
| maestro. The World Golf
|N pionship from Tam O'Shanter Coun-
lub is predicted to be one of ABC-
highest rate pullers of the year
-6:30 p.m. EDT). . .. The recreation
ay night by NBC-TV of one of
plsest “Lights Out” telecasts of the
1 starred Bob McQueeney in a mem-
performance. . . . New opening
for CBS-TV's “The Stork Club”
en set for Friday (7:45-8:00 p.m.).
delis. L. Adler, formerly with WCPO-
fmsow on the sales staff of WLW-TV,
Flying saucers, if there are such,
heir premier showing on WHAS-
ast week when Al Hixenbaugh's
Lt film showing a saucer flying near
-3 airliner was presented on the
's news show. Authorities are now
itning the film,

did
pialh

il

)CEEd'
©

¢ HALEY’s first weekly Ford “Star
vue” tomorrow night has enticing
Paige as the premiere guest. . . .
Tillstrom doing a heavy stint of
al appearances en route to his
. fn site on Nantucket Island where

pend the Summer creating puppets
training puppeteers for his ‘‘Land
= show in the Fall (NBC-TV).
merican Natl. Theater and Acad-
vill have 4 half-hour variety show
h Fall on ABC-TV, sponsored by
. . .. Bill Stern's alibi to a motor-
cop when caught speeding (ac-
g to the Herald Trib) was: on
?cme to get his toupee before the
ow,

k!
;h?id
o b

All The Things You Are

I Only Have Eyes For You.........
Perdido

SONGS WITH THE LARGEST TV AUDIENCES
Survey Week Of Jume 23-29, 1950
THE TOP 5 SONGS OF THE WEEK

......................... Chappell

...................... Hill & Range
THE 5 FAVORITE STANDARDS OF THE WEEK

I Can't Give You Anything But Love, Baby

=
o
)
o
o

Supreme

............ Chappell ;

Chappell
...................... Mills

Freimann Forecasls
Shorlage_ol TV Sels

(Continued from Page 1)

of TV receivers will be in shorter
supply than last year. The greater
set production in relation to the
much larger market will be limited
by shortages of ecritical tubes, re-
sisters, condensers and other com-
penents, Freimann added.

The Magnavox executive predic-
ted that the greatest demand in the
coming months would be for the 16-
inch tube receivers. “Trends indi-
cate that at least 75 per cent of sales
will be in these sets in both the rec-
tangular and round types,” Frei-
mann said. “The rectangular 19-inch
tube is still only a gleam in the tube
manufacturer's eye.” he continued.
“*Samples and production are far be-
hind schedule.”

New Production Firm
Formed In New York

The formation of a new company
in the television production and dis-
tribution field, Atlantic Television
Corporation. was announced in New
York over the week-end.

Jacques Kopfstein, executive vice-
president of Astor Pictures Corp.,
was appointed executive vice-presi-
dent of the new production organi-
zation. .

Fred Bellin was named secretary-
treasurer.

Atlantic announced it has an
agreement with various film com-
panies for the television rights to
their pictures and the catalog in-
cludes over 100 features and 200
short subjects, ranging from three
and a half minutes to a half-hour
in length.

Chi. Agency Survey Reveals
| Effect Of TV In Homes,

~

(Continued from Page 1)

an additional 54 adult admissions
and 44 children’s tickets per year.
Based on the average admission
price for Chicago movie houses this
comes to $41.20 per year.

Significant, however, for both
movie producers and theater own-
ers, is the section of the survey,
showing that people still like and
want movies and still will pay for
them, but prefer to have them at
home. 64 per cent of those inter-
viewed said they would pay for
movies brought to their homes on a
“box office” basis,

Reported viewing habits also in-
dicate slight indication that the
novelty of TV causes a lessening of
viewing. 50 per cent of all TV own-
ers said they watched TV more now
than when their sets were new. This

is attributed to the steady improve-
ment in programs. Among those
owning sets more than a year 3.1
persons reported increased viewing|
for each person reporting a de-
crease. I

The impact of TV is alse shown
to be less on other forms of enter-|
tainment than on movie attendance.’
Jf those giving a definite answer.
52.6 per cent said they attend sports;
more often since owning a televi-
sion set.

An additional 9.7 per cent =said
sports attendance was about _the
same. In reference to radio listening.
adults reported a reduction of 53
per cent in the time their radio scts;
were turned on, compared with the |
75 per cent reduction in movie at-
tendance.

il

Use American TV
As Pattern For
Planning

Mor}troak—CBC is profiting from
experimental work on television in
the United States.

Dr. J. J MeCann, minister of
national revenue, who reports to the
Canadian House of Commons for
the publicly-owned radio system,
said that he had advised the CBC
two years ago to delay work until
the result of experiments in the
U. 8. was known. During that time
the United States had spent about
$50.000,000 on television.

Canada now was moving into the
field. he said. The spadework had
been done and Canada would
profit,

Replying to opposition member's
question, he said private interests
were not anxious to proceed with
television development. Some want-
ed a license for use at a later date.
The government did not favor grant-
ing licenses which would be held
without any work being done.

The CBC hopes to open television
stations in Montreal and Toronto
in 1951.

Donald Fleming, P. C.. Toronto
Eglinton, said Canada would have
had television much earlier {f those
responsible for granting licenses
had been prepared to allow private
interests to go ahead with the de-
velopment.

The government had adopted a
paternalistic attitude and had stated
that no private stations would be
granted television licenses until
they banded together and appor-
tioned the cost of operating stations.
He expressed the hope that there
would be no more delay in grant-
ing of television licenses to private
stations.

A L. Smith. P. C.. Calgary West.
=aid that if somebody wanted to
lose $300.000 on a television station
he did not see why the government
would not let him go ahead and do
it. He wandered why private inter-
ests should be stopped from devel-
oping television In centers other
than Montreal and Toronio where

the CBC admittedly was doing
nothing. .

There wis no reply from Dr
McCann.

Vitrex Spots On WJZ-TV
Spot conuncicial contens e 338
woeeks have bos ol Lo
vitamin reducig obe Y '
“Market  Melodie LIEER
12:30-2: 000 pov et Lo
Show., WPINX. Fridvs e o :
William Jackszon & Delanes 1< the

A%

Cagency
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'+ RECORDS ON PARADE -+

| AGENCIES

TED PERSONS

SAN FRANCISCO }I

By NOEL CORBEIT

ICK TEMPLETON, KFRC pro-

ducer and one-time Stanford
track coach, is now coaching the
Olympie Club track team.

Floyd Wright, KCBS organist,
doesn’'t share the average San
Franciscan's love for cable cars.
Wright got his foot stuck in a cable
car slot and broke his great toe.

Paul Scheiner has joined the
KGO sales staff. He was formerly
with KLX, QOakland, and WNEW,
New York,

Ed Hewitt has joined the KGO-
TV sales staff. He has been with
KGO since the first of the year and
has now moved to the TV side.

The D. E. Sanford Company has
taken over sponsorship of Slim
Gaillard on KPIX. TV show is on
Thursday nights and features musi-
cal-comedy entertainment.

As of June 1 the Bay Area had
60,289 TV scts, according to the San
Francisco Television Stations Com-
mittee. The figure represents an in-
crease of 11 per cent over May 1.

Bok Reitzel has joined the KCBS
sales staff. He was formerly with
KSMO in San Mateo.

Paul Speegle, KNBC program
manager, is starred as “Herkimer
Hamstrung” in a series of one-min-
ute films sponsored on KGO-TV by
Rainier Beer.

“Tips, Quips and Tunes,” origina-
ting from the KGO studios, is now
going to the full ABC network.
Features Phil Boverc’s music and
emcee Jim Moore. Show is heard
Monday through Friday at 12:30
p.m. The new series is written and
produced by Hap Kaufman and
Ralph DeSalle. Nadia Cannon is
featured singer.

Artvogue of California, Inc.,
through the San Francisco Adver-
tising Agency, Bernard Schnitzer,
Inc,, has renewed sponsorship of the
Damon Runyon Theater on KGO,
Sundays 10:15 to 10:45 p.m. Milton
Scropan is KGO rep.

“San Francisco Theater” has been
renewed on KGO-TV, Mondays at
4:00 pm. under the sponsorship of
the San Francisco Federal Savings
and Loan Association, Contract ne-
g#otiations on the account were con-
ducted by Carl Wakefield of the
San Francisco advertising agency
and Julian Kaufman of KGO-TV.

Lowell Thomas Honored
Veteran  radio reporter  Lowell
Thomus bhas been voted “Tavorite
national newscaster” inoa poll of
550 delegates to the 34th  annual
convention of the Delta Gamma,
women's fraternity, ot Banil, Can-
auda, Chapters in colleges through-
out the United States and in Can-
ade are represented at the con-
vention, The poll was conducted 1o
get an idea of newscasting prefer-
cnees of collepge girls and alumnae
from widely scattered  peographic
areas, bul of similar  ceducational

backprounds.

RADIO DAILY’S “Jockey Jury” scans the new record relegses
and picks those most likely to succeed:

MARTIN BLOCK. WNEW, New York, N. Y.
~] Cross My Fingers,” Perry Como (RCA Victor)
“Tzena, Tzena, Tzena,” The Weavers, Gordon Jenkins {Decca)
*La Vie En Rose,” Tony Martin (RCA Victor)
“Pigalle,” Johnny Desmond {M-G-M)
“Happy Feet,” Roy Ross {Coral)
“Cotton Candy.”” Dinah Shore {Columbia)
“Where Are You Gonna Be When The Moon Shines?” Guy Lombardo (Decca)
*My Destiny,” Hugo Winterhalter (RCA Victor)
"I Love The Girl,” Vic Damone (Mercury)
“Qur Very Own,” Victor Young (Decca)

ART FORD, WNEW, New York, N, Y.

“Gone Fishin’,” Arthur Godirey {Columbia)
“All My Love,” Patli Page (Mercury)

“Sam’s Seng,” Bing and Gary Crosby {Decca)
“Wagon Wheels,” Sy Oliver (Decca)

“Good Night, Irene,” Frank Sinatra (Columbia)
“QOut Of This World,” Peggy Lee {Capilol)
“Just Say 1 Love Her,” Don Cherry (Decca)

EDDIE GALLAHER, WTOP, Washington, D. C.
“Sam’s Song.” Bing and Gary Crosby (Decca) and the flip.over
“Simple Melody”
“I've Forgotten You.” Doris Day (Columbia) and the flip-over
“Darn That Dream”
"1 Cross My Fingers,” Perry Como (RCA Victor)
“Our Litlle Ranch House,” Guy Lombarde (Decca)
"The Obect Of My Affections,” Sammy Kaye (RCA Victor)
“Good Night, Irene,” Frank Sinatra {Columbic)
“lazz Pizzicato,” Freddy Martin (RCA Victor)
"Say When,"” Evelyn Knight-Dick Haymes (Decca)

JACK LACEY, WINS, New York, N. Y.
“Gone Fishin’,” The Three Suns-Texas Jim Roberison (RCA Victor)
"Simple Melody.” Bing and Gary Crosby (Decca)
“Good Night, Irene.,” Frank Sinatra {Columbia}
"I Crozs My Fingers.,” Perry Como (RCAR Victor)
“La Vie En Rose,” Bing Crosby (Pecca)
“Fool's Paradise,” Margaret Whiling-Jimmy Wakely (Capitol}
"Here Pretly Kitty,” Guy Lombardo (Decca)
“The Phantem Stage Coach.,” Vaughn Monroe (RCA Viclor)
“Darn Tha! Dream,” Doris Day (Columbia)
“May I Take Two Giani Steps?”’ Bellty Chappell (Mercury)

ERNIE SIMON, WJID, Chicagoe, Ill,
“Happy Feel,” Dean Marlin (Capitol}
“A-Razz-A-Ma-Tazz.” Jimmy Durante (M-G-M)
“Would You Like To Take A Walk?” Lou Busch {Caritol)
"Tzena, Tzena, Tzena,” The Weavers-Gordon Jenkins {Decca)
“Mona Lisa,” Nat “King"* Cole {Capilol}
“Pigalle,” Johnny Desmond (M-G-M)
“Vagabond Shoes,” Vie Damone (Mercury)
“I Didn’t Know What Time It Was,” Dinah Shore (Columbia)
“Let's Have A Party,” Benny Strong (Capilol)
“Sometime.” Jo Stafford {Capitol)

PRESSING BUSINESS: 'King” Cole's "Monag Lisa” will be one of the
biggest records he's ever made. Right now it bids fair to outsell "Nature
Boy.” . . . Capilol Records reports that, considering past Junes, June this
yeur has been goed indeed, . . . The Joe “Fingers” Carr opus, "Snockie
Ookums,” is receiving a fervent reception emd has Irving Berlin Music
aleried for a summer hit, . . . Henri Rene's first assignment as RCA chief
of A. end R. on the Coast was to supervise recording the album, “The
Toust of New Orleans,” with Mario Lanza (who is backed by a 60-piece
otk and 30-voice chorus led by Ray Sinatra). . . . The session ot which
Eddie Fisher cut "Just Say 1 Love Her” and "Give A Broken Heart A
Chanee To Cry” wus one of those last-minute deals for which he is be-
roming {famous (ho rushed 1o the rescue when Fran Warren: had to miss
her dete at the Riviera). He filled in at the last moment, on the date that
Prrry Como hed o vacate beeause of illness recently and covered him-
soll with glory, . . .Last Wodnesday, Eddle Gallaher was a guest on
"“The ABC's of Music.” An unlooked for result has been that Chesterfield
boughlt Hme on Eddle’s own WTOP show, “Eddie Gallaher's Sundial,”
six mornings o wook for 13 weeks. . . . Decca’s Gordon Jenkins dlac is
proving o double-barrellod click, "Tzona” wowling the metropolitan centers
arnrl "Good Night, Irone” the rost of the country. . . . Louis Armstrong,
in a Fronch mood, tuned oul a roully great record with “La Vie En
Hese™ on onn sido and "C'ost Si Bon”” on the othor.

ARNEY BALABAN, presiden’ti X

Paramount Pictures Corp. ag
A. W. Schwalberg, president
Paramount Film Distributing Corj
announces that Max E. Youngste
national director of advertisi
publicity and exploitation, has bet
elected a member of the board
directors and vice-president of Paé
amount Film Distributing Corpo
tion.

BONWIT TELLER & CO., Phil;
delphia, to Leonard F. Fellman f¢
special fall promotion locally ap
nationally.

MAGDALENA FOODS CO., INj
to C. V. Parkinson Associates, In “
Manhasset, L. I, newspaper and 1
dio for Tiara Coffee,

LOUISA M. ROECK has join
Michener & Holland Advertisin
Philadelphia, as production mat
ager. ;

JAMES J. MULLEN appoini
executive v-p of Lawrence Studi
Inc.

dent of Pre-Mix division of Pi
bury Mills, Inc., has joined

Bories Organization, radio and
program producers, as v-p and g
eral sales manager. 4

l

LEWIS B. WALL, former pre F!Ch

MAURICE LIPSICH promotedf
Dormeyer Corp., Chicago, appli
concern, from promotion work}
advertising manager. ;

ROBERT M. PRENTICE appoit
ed associate sales and advertisi
manager of the Calumet Division
General Foods Corp.; previously, }|?
had been sales and advertising dj®
sistant in the Maxwell House Dijf
S101. 0

X

AVCO MFG. CORP. has appoigf*¥
ed F. L, Meacham as general wor|
manager of the Crosley and Am
can Central Divisions, and appoi
ed controller for the same divisi
was Lisle W. Adkins. Both .8
pointments were announced °;
John W. Craig, Avco v-p and g¢
eral manager of Crosley and Am
ican Central. | e )

BENSON & BENSON, IN[&
Princeton, N. J., announces an !
dition to its Brand Names Auj[™:
which will be a new service call{
“Check on the Penetration of Y¢
Brand Name in TV versus non-
Homes.”

Thought for 'fodayjr?

OTHING can come out of lhef
artist that is not in' the man/

—H. L. MENCKEN. |
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M-TV And Press
dopt News Plan
Proposal

- ~MIWashington Burcau of RADIO DAILY
ashington—Adoption of a
Mluntary war news code by
j;x‘dio, TV and the press has
*ulted from a suggestion by
ﬁ:neral Douglas MacArthur
_Shich has been approved by
{Heretary of Defense Louis
]hnson. The code, applicable
war news from Xorean
“dea, went into effect the past
(Continued on Page 3)

'f.ﬁz adio-TV Dealers
1Support (linic Plans

hiladelphia — The Radio-Televi-
‘Bn  Manufacturers Association’s
n to educate the local TV retail-
in up-to-date business practices
sponsoring Town Meetings of
levision Dealers in 60 cities is vir-
11y assured of success, according
‘A out-of-town reports being re-

ived by Harry A. Ehle, chairman

(Continued on Page 7)

‘D, Y. Ceniral Buys Time
-tn WNBC Morning Show

[The New York Central Railroad,
the interest of passenger service.
tered radio yesterday with the
.« hirchase of three 10-minute seg-
rhants weekly on the Skitch Hen-

(Continued on Page 4)

SR

TEACH CHILDREN RADIO, WALKER URGES

War News Code Goesilnto Effect

Washington—A TV adaptation of
by newspapers and photagrapher

TV Station Gets Bahy-Minded

landed in the category of “new programs’” on WMAL-TV. Parents are
invited to submit photos of babies under 4 years of age for consideration
of judges at the staticns. Babies selected will be intreduced on television
by Jackson Weaver each Friday at 7:30 p.m. A registered nurse will be
in attendemnce to present the babies and watch over the mothers.

the beautiul buby contest staged
s these many years has finally

Swift & Co. Buy?
Gridiron Schedule

Swift & Company for their table-
ready meat division have signed
contracts to sponsor the University
of Minnesota football games over
KSTP, St. Paul, and the Northwest |
network, and are also eyeing other
collegiate football skeds.

Contract for the Minnesota games
on KSTP was negotiated through
the J. Walter Thompson Agency.
Jack Horner, the station’s director

(Continued on Page 6}

Universities Bankroll
New ABC Music Series

Hiest Coast Burcau of RADIO DAILY

Hollywood — “Music of Today
Festival,” a series of 13 Sunday
afterncon contemporary chamber
music concerts, begins its summer
season schedule over ABC. Sunday.
July 9, 12:00 to 12:30 p.m. EDT.
WJZ, New York, will not carry the
program.

Sponsors Seeking
More Web Support

publicity and promotion depart-
ments by agencies and sponsors for
exploitation of radic and TV shows
have created a problem which is
taxing the resourcefulness of the
web publicists. Rap1o DaILy learned
yesterday.

merchandising aspects of campaigns
and asking co-operation both on the

{Continued on Page 8)

Assignment To Desmond
To Handle CBS Football

Connie Desmond. perennial favor-
ite baseball broadcaster for the
Brooklyn Dodgers. has been signed
by CBS to serve as commentator on
the network's multiple method of
radio football coverage next Fall

Red Barber, CBS director of
sports, who originated the “Football
Roundup” in 1948. will devote his

The opening program will feature
(Continued on Page 6!

(Continued on Page 6

Web Newsmen

Distance Reeeption
June was a great month for

/ TV set owners to lay claims: to
distant recepfion, on the basis of
rodﬂ,t reports received by WKY-TV.

Oklahoma City. Ernie Kohler re-
ported his set picked up WKY-
1 TV in Port Angeles., Wash,, about
1,600 airline miles distant. The
same day Mrs, David W. Lawson
picked up WKY-TV in James-
town, N. Y.. 1,145 miles away-

Reflecting the increasing aware-
ness of the tense situation in the
Far East, CBS yesterday disclosed
that Edward R. Murrow, ace com-
mentator for the network, will
Jeave on Saturday, July 15th, for the
Coast. Three days later he will
Jeave from Seattle for Tokyo and
thence on to Korea. At the same
time CBS announced that corres-
pondent Bill Downs, former net-

work reporter in Europe, is leaving

On War Basis

As Korea Situation Darkens

to join Bill Costello in the Far East.
With this set-up CBS expects to
have complete coverage in the Far
East.

Meanwhile, NBC has set up op-
erations in the network’s news
rooms virtually on a wartime basis.
One of the first steps taken was the
reactivation of the “listening post”
for monitoring of broadcasts from

(Continued on Page 3!

Increasing demands on network|

Agency executives are stressing i

time to describing the CBS-TV cov-:

transmitters in the Pacific. Russia,

They Should Knotw
Good From Bad,
He Tells MISA

Boston—Children must be
taught by their schools to
se{ect good TV programs and
reject the bad, Commissioner
Paul A. Walker of the FCC
told the Massachusetts School
of Art here vesterday. The
Senior member of the FCC
made a strong pitch for in-
creased use of FM and TV hy

{Continued on Page 2)

Korean Reds’ Radio
Hurts U. S.—Benton

1 ushington Bureaw of K AD DALY

Washington All Korea was
blanketed with Soviet propaganda
by a 50-kilowatt station in Pyong-
yang, Sen. William Benton of Con-
necticut told the Senate Foreign Af-
fairs Committee yesterday. Testify-
ing in behalf of his resolution for
manifold expansion of the Voice of
America and other propaganda ac-
tivities by the Federal government,

(Continued on Page 4)

New Business Signed
By ABC-TV Network

institutional
ABC-TV this

New business of an
nature was signed by
week.

Beginning Aug. 30, the Cigar En-
jovment Parade will sponsor a 5-

{Continued on Page &)

! Award For Harris
' Alexander Harris, president of
the Ronson Art Metal Works,
sponsors ol the “Twenty Ques-
tions”” program over the Mutual
Broadcasting System. will receive
the Horatio Alger Award al a
luncheon to be given gt thy Wzl
dorf-Astoria, today. Th: presentc-
tion will be mad- ta i,
executive on behia . o°
Aszoe

and Colleges
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“WBCO Goes On Air

Bessemer, Ala—A new station,
WBCO, went on the air with a for-
mal program featuring city officials
and prominent local people. The
owners and stafll held open house
between 2 and 5 p.m.

Owners are: J. E. Lanicr, W. G.
Pettey, Jr., Crawford Bass and Jack
Waurden, Lewis Kendrick is pro-
gram chairman and Jack Waurden is
chief engineer,

\ RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
Une of the leading and oldest schoola
of Radie Technology in America, of.
fers its trained Radio and Television
teshnlcians to the Broadcssting In.
duatry,
Our graduaies Aave
st Clase Telophone Licenss.
Address Inquiries to
Plaeement Dlrector
RCA INSTITUTES, Ine.,
380 W. 4th 81, Noew Yerk 14, N, Y.
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Children Should Be Taught
Program Judgment—W alker

{Continued from Page 1)

educators, then added a warning of
the harmful effect of some wvideo
programming on youngsters.

“To place our children under the
guidance of the schools a certain
number of hours a day as a prep-
aration for adulthood and citizen-
ship :and then permit them to be ex-
posed without guidance to whatever
flashes over the radio or on the
television screen an equal length
of time—or perhaps even longer—
is certainly inconsistent,” said
Wialker. Radio and TV, he said, are
as important or more important
than some of the standard academic
subjects on school curricula so far
as the educational impact is con-
cerned.

Ask More Educational Activity

In renewing the call for educa-
tional activity in radio and TV,
Walker struck at those who are
waiting for further progress and de-
velopment in the two fields. So far
as FIM is concerned, he said educa-
tors are wrong to wait for more sets
to be on the mrvarket. “I think they
should do their part to put programs
on the air and give people an in-
centive to purchase FM sets.”

Although more sets would make
it easier for FM broadcasters, he
observed that the public now has
5,500,000 FM receivers, with better
and cheaper omes coming to the
market.

As for TV, he said, the next few
months will be crucial for educators.
With the freeze period drawing to
a close, he said, the ‘Comunission
will have to map out its frequency
allocations on the basis of the show-
ings made by the various claimants
for treatment.

Walker peointed out that there are
35 educational non-commercial AM
operations on the air now, compared
with 38 M and nine more under
construction. In addition, there are
21 low-power non-commercial edu-
cational FIM operations on the air
and 14 more under construction.

Walker called for a great expan-
sion of educational broadeasting,
urging state and regional educa-
tional nets, and even national nets
devoted to child and adult educa-
lion to “pool the finest educational

Baruch Joins WNBC
In Brokenshire Spot

Replacing Norman Brokenshire on
WNBC five mornings weekly (9:30-
10:00 a.m.), Andre Baruch will em-
cee a new platter program featur-
ing records of Bing Crosby. Broken-
shire, who has switehed to WJZ and
signed a long-term contract, will be
sponsored at that station Sunday for
a onc-shot radio trial (11:15-11:30
p.m.) by Accusticon Hearing Alds.
Success of the quarter-hour show
will determine its nelwork possibili-
ties, according 1o the Maxwell-
Sackheim Agency who handle the
Accusticon account.

resources of our time for the bene-
fit of all the nation.” He said such
networking can be done via FM at
a cost within the reach of educators.

As for TV costs, Walker said:

“While I realize that this is an.
expensive business, this new me-
dium has such important implica-
tions for education that a matter of
expense should not be permitted to
stand in the way of active partici-
pation on the part of education.
Schools spend tremendous amounts
of money for athletic stadiums and
buildings to provide recreation to
students and parents. Within recent
years, enormous sums of money
have been spent to provide new
housing and laboratory facilities of
all sorts. Where the need has been
realized, the money has been ob-
tained.

“For example T know of one state
university that has spent more than
13 million dollars since the end of
the war for new buildings on its
campus. I know of another universi-
ty that has spent more than two
million for new laboratory and re-
search facilities. In view of these
facts, would it be too much for a
university to spend $250,000 to pro-
vide a television station? Think
what such a station would mean in
terms of adult education”

5

“COMING and GOING

=

PAUL A. JENKINS, president and owner
KXO, Mutuol network affiliate in El Centri
Cal., is in town for conferences gt the head.
quarters of the network, ]

ART DONEGAN, assistant publicity direch
of the Americen network, is back af his de:
following a 10-day illness.

ERNEST A. MARX, general manager of ¢
receiver sales division of Allen B. DuMaiﬂ;

Laboratories, Inc., will attend the Musk|
Merchants Show in Chicoge next Mondg |
through Thursday. With him will be WALTE}t
L. STICKEL, national sales manager; HEN ¥
R. GEYELIN, ad manager, and CALVIN A
FLECK, sales promotion manager. i
i

HENRY P, BRISTOL, chairman of Bristol
Myers, and MRS, BRISTOL, will arrive frog|"
Europe today aboard the Queen Mary.

ELAINE BEVERLY, featured singer on “’Brun d:t;
and Memory Time™ over KDKA, Pittsburgy]™
and her husband, JOE MANN, announcd
and entfertainer, today will fly to Miom]
where they’ll fill an engagement at th
Martinique. They plan to be back in Pitts
burgh July 17,

JACK PERLIS, radic and TV public rel

tions consultant, has returned from a busine!
trip to Detroit, h

Guest Speakers At N

Chicago—Maggy Fisher, produce{s

ABC announcer, Milton Cross, a
scheduled to be guest speakers

Association of Music Merchants
be held at the Palmer House o’
July 10th.

“Tell me that radio-results
story again!”

The story is just this: for low-cost results from advertising,
And in Baltimore, vou buy W-I.T-H.

No other station in Baltimore provides so many listeners at
That means that a Jstle bit of money spent

you buy radio.

such low cost.
on W-I-T-H brings big results,

If you'd like fo hear the remarkable success stories about
W-I-T-H, call in your Headley-Reed man today.

L
TOM TINSLEY, President! * Represented by HEADLEY-REEVJ“\“
.’g

A

BALTIMORE, MARYLAND
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eh Korea Newsmen
llaced On War Basis

(Continued from Page 1)

+if from behind “Iron Curtain”

entries.

ieorge Thomas Felster, NBC cor-

pondent in Tokyo, has been sup-

ing news from the heart of the

ion on a 24-hour basis. Network
respondents in other foreign

%ritals and news staffs in New
Ik, Washington and San Francis-
h

_
wtgdv—-—

ave been supplementing the re-
s from the Far East. Authoriza-
xtn as war correspondents has been
fiuested by NBC for Leon Pearson
4 W. W. Chaplin. The latter saw
#ensive action in the last war.
iMutual has had a man and wife
m, Walter and Edith Simmons
d the scene from the start. Walter
mons is operating from Korea
3] Edith Simmons from Tokyo.
5Ye network has increased the num-
of its newscasts and expects to
tinue for the duration of the

vl
'sis.

BMBC, also, has put on extra news
—tbadeasts and will continue
%"h bulletins and special broad-
*'=ts. The network has been fully

#bered in the Far East since the
ting began.

gnith Honors Distributors
Chicago—Zenith Radio Corpora-
In has honored 23 wholesale dis-
‘butors who have handled its
hducts for periods ranging from
to 26 years. The dealers were
ffarded appropriate plaques and
1d pins by Hugh Robertson, ex-

to|

RADIO

DAILY

“PTPOSTER AND ORGANIZA -

TION™ issue of 1950, published
by American Assn. of Adv. Agen-
cies has now been issued. The new
Roster lists 246 A.A.AA. member
agencies as of May 30, an increase
of 7 over the 1949 listing. (Since
May 30. membership has risen to
247, largest in the association's his-
tory.) The 246 member agencies
listed operate 398 offices in 61 U, 8.
cities, and 53 offices in 26 foreign
cities. New York City has most of-
fices with 91; next in order are Chi-
cago with 35. Los Angeles with 33
and San Francisco with 27,

BERT M. SARAZAN has been
elected to the post of vice-president
of Robert J. Enders Advertising
Inc., of Washington, D. C. He will
assume direction of publicity and
sales promotion programs for the
agency's clients.

DURENEASSOCIATIONOF
AMERICA has appointed McCann-
Erickson, Inc.. as advertising agen-
cy. The association is an organiza-
tion carrying on quality control and
promotional work for nine member
manufacturers of Durene mercer-
ized cotton yarn.

HUGH W. HITCHCOCK, director
of advertising and public relations
of Packard Motor Car Co., has been
elected a director of Advertising
Research Foundation.

AGENCY NEWSCAST

. « « personnel, sponsors and notes

1tive vice-president and treasurer
1] Zenith, at a banquet held in the
! <Bake Hotel last week.

odman To Be Featured
fiBenny Goodman will be featured
sHoist on the Sunday, July 0th,
adcast of the NBC Sympheny
(chestra at 8:30 p.m. United States

el Corporation sponsors the or-
tra as a summer replacement
its Theater Guild show.

BICCEST RADIO BARCAIN
IN THE US. TODAY!

| -MINUTE SPOTS ON._ .
50,000 WATTS

NOE- NEW ORLEANS
ONLY |3°'° v"’.f.‘é)
] — EACH \RATE
\ Voilable Baft Mow: Spors betwesn High-Rated
) | National Shows!.. Spots on or betwesn long-
| established Local Shows!.. News Programs !
Sports! Mutual Co-ops! (1040 ON YOUR DIAL)
25 YEARS OF SUCCESSTUL SERVKE TO ACVERTISERS!

NATIONAL REPRESENTATIVES
., RA ~TEL
A_ 420 LEXINGTON AVE., N.Y.C.

¥ 40000 WATTS BAYTIME — 5,000 WaTT1 NIGHTRIME

Yy

G N. BEECHER, JR. and
GEORGE HUMBERT have been
elected vice-presidents of Kenyon &
Eckhardt, Inc. Beecher joined K&E
as an account executive in June,
1949. Humbert has been with the
agency since November, 1943.

THE ADVERTISING COUNCIL
soon will launch a nation-wide pub-
lic information campaign to help
reduce the loss of life and destruc-
tion of homes by fire. The request
for advertising support came from
the National Fire Protection Asso-
ciation, a non-profit engineering
and educational society devoted
solely to the fire problem. The cam-
paign has been approved by both
the Council's board of directors and
its public policy committee. Erwin,
Wasey & Co., Inc. has volunteered to
contribute the time and talents of
its staff to prepare the advertising
materials for the Home Fire Pre-
vention campaign. D. W. Stewart,
manager of advertising division, The
Texas Co., has agreed to serve as
volunteer campaign coordinator.

WARD V. EVANS, JR. has joined
the staff of C. J. LaRoche and Com-
pany as a member of the merchan-
dising department. He has been as-
sociated with Bauer & Black in Chi-
cago for the past 21z years, and
prior to that was with Montgomery
Ward.

Code On War News
Adopted By Indusry

THOMAS J. BERNARD appoint-
gd assistant director of public rela-
t10n§ of the RCA Victor division of
Radio Corp. of America. Previously,
Bernard was manager of institu-
tional promotion.

_HENRY A MATTOON, formerly
vice-president of Compton Adver-
tising, Inc., has joined Ruthrauff &
Ryan, Inc., as vice-president and
head of a copy group.

S. BEARDSLEY DOBBS, WAL-
LACE W. ELTON, CHARLES A.
RHEINSTROM and WINFIELD
TAYLOR have been named vice-
presidents of the J Walter Thomp-
son Company.

PHOENIX BROADCASTING,
INC., announced Edward Petry &
Company as new national represen-
tatives for KPHO. Petry also rep-
resents KPHQO-TV.

JUNE HELMSTADTER, continu-
ity director of WING. was elected
secretary of the Dayton Advertising
Club for the 1950-51 year. Ruth R.
Krouse, merchandising consultant at
WING, was elected to the DAC
board of directors.

{Continued from Page 1)
weekend. In defining the new Code,
the Department of Defense issued a
Far East Commanr statement. This
statement follows:

“General MacArthur does not de-
sire to invoke censorship. He pre-
fers that the press establish a volun-
tary code that will insure the se-
curity of operations and the safety
of personnel. This will prevent
detrimental information being
made available to hostile forces. A
true democratic press, it is believed,
will accept the challenge.

“Reports naming cpecific units,
sizes, titles, places of landings, loca-
tions and troop movements should
not be disclosed. Subordinate hezad-
quarters, units committed lower
than the Eighth Army. Fifth Air
Force. Twentieth Air Force and
Seventh Fleet on any field locations
are not mentioned,

“Your co-operation is requested.”

Named Station Manager

St. Petersburg, Fla.—Herbert T.
Anderson has just been named sta-
tion manager of WCLE. He has been
active in Florida broadcasting since
1932 and was formerly v-p of
WTSP.

The stars of
today and
tomorrow

are

... with the new era in

The new Thesaurus brings you bigger
and better programming packages with
top sponsor-appeal...top name artists!
You get comprehensive programming,
promotion, publicity . .. a steady flow
of current tunes and material . . . net-
work-quality production. Wire or write
today for full details!

recorded

program

- Services

Radio Corporation of America

RCA Vietor Division

1200 Fst 23rd St
New Yorn HL N Y
Chivass » TH B
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Korean Reds’ Radio
Huris U. S.—Bentfon

{Continued from Page 1)
Benton was joined by Generals
George C. Marshall and Dwight
Eisenhower, Secretary of State
Dean Acheson and several others.
To be heard today is Brig. Gen.
David Sarnoff, RCA chairman.

Benten termed the Voice of
America a horse whisper” com-
pared to the north Korean radio,
and indicated that our failure to
counter Soviet propaganda effec-
tively is a prime factor in bringing
about the present Korean situation.
He said, for instance, that the
south Korean broadcasting station
could not generate more than three
or four kilowatts and was no match
for the north Korean.

Wants “Voice” Expanded

A five-fold expansion of the VOA
is called for, Benton said. Thus far
“we've sold the world everything
from soap to Senator Byrd’s apples.
We've sold them cur machines and
our technology. We've sold them
our movies, our music and our den-
tistry. We have sold them every-
thing but the most important item
of all—our spiritual heritage of
freedom and our intense belief in
it.”

Now that the VOA has made at
least a start, Benton said, “The So-
viet decision to throw 200 to 250
transmitters into the task of jam-
ming the Russian-language broad-
casts of the VOA and the BBC is
a backhanded tribute to their effec-
tiveness.” .

«

N. Y. Central Buys Time
On WNBC Morning Show

(Continued from Page 1)
derson early morning program on
WNBC, New York. Harry Frier of
Foote, Cone & Belding represented
the railroad and Richard Close of
spot sales closed the deal for the sta-
tion.

Will Air Hoover Address

An address by Herbert Hoover at
the dedication cercmonies of the
William Allen White Memorial in
Emporia, Kan, will be aired over
the ABC network, Tuesday, July
11th, at 160 p.m.

PRIZES

FOR YOUR

QUIZ SHOWS
Available for Immediate Shipment,
F.0.B. New York
Seleclion Possible from Catalogue
From
RICHARD S. ROBBINS CO.

551 FIFTH AVENUE
Hew York 17, N. Y. MU. 7-0384

By SID WHITE

Man About Manhatian. .. !

® @ @ Jack Barry and Dan Enright would be mighly pleased if
they could’ve overheard seme of the Lambs Club citizens raving about
their newest NBC Friday nite stanza, “Stars and Storters.” Tribute from
these hardened velerans of the fooflights, radic and screen is praise
indeed. This dep’t continues to be astonished al the professional polish of
the trio of teen-agers (and younger ones, too) that Barry digs up each
week. And as long as the compliments are flying, Barry can take a nice
bow, too, on the neat way he handles these juvenile Jack Bennys and
kiddie Kate Smiths on the show—an aptitude he demonstrated so effi-
ciently on his “Juvenile Jury” show, siill one of the top stanzas around,

iy w Y Ad

® ® o The director of the “Big Story” show and actress
Peggy Nelson were mot getting anywhere at the final dress. Peg
just couldn’t get herself to cry for the scene. The tears wouldn't
come. -‘And her weeping was the key scene in the plot. An urgent
telephone message for her interrupted the proceedings. Peg ex-
cused herself, made a call, listened for a moment and then burst
into a flood of happy tears. She had been tapped by the Theater
Guild as the replacement for Joan Lorring in “Come Back, Little
Sheba.” P. S. The rehearsal was a tremendous success.

¥ * b g bAd
® ® @ AROUND TOWN: Is Gulf Oil dropping the radio portion
of “We the People?” . .. Lester Lewis Associates had a rush of business
last week when they sold “H'wood Screen Test” to the Ironite Corp..
and the Betty Furness show to Best Foods on TV—plus selling a radio
deal for Don Cherry to appear on NBC three nites weekly starting this
Sat. . . . Bill Bratter, one of the bestliked guys up at CBS, is leaving
the business and Legal Dep't there lo open his own law office, which,
will be known as Marshall, Bratter and Klein. Good luck, Wm. . . .
Add versatile lads: Harry Sosnick, who directs the Columbic Symphony
ork plus batoning the Robert Alda TV'er. .. . Nancy Osgood, Washing-
ton’s top femme gabber, will be in town the week of July 10th, This
will be the New York Dress Institule’s 15th Annual Press Week and
Nancy has lined up some of the world’s [eading fashion designers for
her stanza. . . . Merten Downey‘s protege, Andy Roberts, is now being
heard as the vocal star on “B'way Open House” over WNBT Monday
and Wednesday nites ai 1l. Wouldn't surprise us nene if the films
grabbed up the handsome baritone, . . . It's a girl for the Bob Sloanes.
(Pop is narrator on “Big Story”). . . . TV rights to “Sherlock Holmes”
have been acquired by Dryer & Weenolsen Prod., Inc.
s pig e W

@ ® o BROADWAY STRERT-SEEN: Albert Dekker buck-
ing a sudden gust of wind at Dufty Sq., looking like a member of
the Foreign Legion suddenly caught in a sand storm. . . . The
Pimms Cup set at the Hotel Edison Arena, making Basil Rath-
bone, appearing there in “Julius Cacsar,” nostalgic for Picadilly
Circus. . . . Mary Martin bowing gracefully to the throngs who
nitely wait for her exit from the ‘Majestic Theater stage door, a
ritual she never misses. . . . Kenny Delmar confounding a Lindy
waiter by ordering Texas blintzes and finally settling for some
pood, old-fashioned herring. . . . Ralph Bellamy looking on with
proflessional interest as he observes a detective arrest a pick-
pucket in front of the Criterion Theater, | . . The depressing
silenee which swept over the Sardi alter-theater diners when
word was reeeived that Jane Cowl had just died on the coast.

. Berl Parks, the Telephone's Best Friend, ironically unable
Lo find an empty phone booth in practically all of Radio City.

% K N

how so there will be no loss.

!

Expect No Repetifio i
Of Call For TV Tay

Washington Burcaw of RADIO DAILY 1{}

Washington — Renewal of thi
Treasury’s call for a 10 per cen
manufacturers’ tax on TV receiven
was not thought likely here afte}
Secretary of the Treasury Snyde]
told the Senate Finance ‘Committe]!
yesterday the administration stil
liked its proposals of last winteff
for execise tax revision. The bil}
passed by the House last week do
not include a tax on TV receiverg)
although the tax on radios is n
touched.

The House committee showed ni
disposition at any time to extengj
the levy to TV, and it is not though}
likely that the Administration will
put heavy pressure on the Senatiff
body for the tax—which it is esti
mated would yield about $40 millioj
annually. Reasoning here is thal
Congress could not be expected tj
add a new tax if there is no war,
but that if there is a war TV s
production will come to an end any:

Shifting Sponsorship ;!
Norwich Pharmacal Compan;
will shift its radio sponsorship fromf
the “Fat Man” to “Modern Romar |
ces,” also an ABC program, it wa
announced. Norwich sponsorship &
the “Fat Man” will end with th
broadcast of August 4, and will bé
gin August 8 on “Modern Roman:j§
ces.” Products are Pepto-Bismal
Unguentine and Zemacol. :

Will Produce New Series

Abe Lyman, producer of Jewi1
programs on WBNX, has beel
signed to produce 10 fifteen-min
ute programs per week for 52 weelg
by the Mount Clemens Spa King
Mineral Water. Programs are audi
ence participation and will be tape§
by Lyman and associates in grocery
stores through the Metropolital
area of New York. %

.

WEVD

HENRY GREENFIELD, Mgr, Directa:  N.Y.19

IS

HI-NIW. 46§

3!1
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Edition 1950-51

i OFF THE PRESSES

FRIDAY, AUGUST 18th

Program Buyers Guide
of over
1006 Radio and TV Shows alphabetically classified

|

3 It’s must reference reading for the whele
radic and TV industry. A complete catalogue

of neiw ideas in radio and TV programming.
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Swift & Co. Buys
Foothall Schedule

{Continued from Page 1)

of sports. will handle play-by-play
and the first game to be broadcast
will be Minnesota vs. Washington,
which will be played at Scattle.

Swift is reported to be among
scveral sponsors bidding for college
football games in the middle wesl.
It is expected that the demand for
commercial radio sponsorship of
football games will be greater this
year because the Big Ten has placed
a ban on day-and-date television
coverage of their games.

New Business Signed
By ABC-TV Network

(Continued from Page 1)
minute “Wrestling Interviews from
Ringside” show over 15 stations of
the ABC-TV network. The pro-
gram will be aired at the conclu-
sion of the Wednesday night wrest-
ling bouts from Chicago’s Rainbo
Arena. The contract, for 13 weeks,
was placed through Wesley Associ-
ates of New York.

The Alleghaney Ludlum Corpora-
tion of Pittsburgh has bought the
Sunday, July 9th, 7 to 7:30 p.m.,,
period over the full ABC-TV net-
work to present a special film, “The
Fifth Freedom,” depicting the
growth of the steel industry. The
agency is Walker & Downing of
Pittsburgh.

Lux Radio Theater
Leads In Cincinnati

Lux Radio Theater and Arthur
Godfrey's Talent Scouts continue to
hold 1st and 2nd place, respectively,
in The Pulse's evening top ten pro-
gram ratings for Cincinnati, the
weeks of May 1-7 and June 1-7.

Baseball appeared in the top ten
lists for the first time this season
recording 7th place among evening
shows and 1st among week-end
broadcasts.

Cincinnati’s top ten evening pro-
grams as surveyed by The Pulse in-
cludes Bob Hope in 3rd place, Mr.
District Attorney, 4th, Great Gilder-
sleeve, 5th, My Friend Irma, 6th,
Break the Bank, 8th, The Fat Man,
9th and Mr. Keen, 10th,

Arthur Godfrey's morning show
led the Daytime, multi-weekly pro-
grams, followed by News (McCar-
thy, 11 am.), Judy & Jane, Young
Widder Brown, Lorenzo Jones,
Grand Slam, Road of Life, When a
Girl Marries, Breakfast Club, Pep-
per Young's Family and My True
Story.

WANTED

Studio Technical Director, presently
employed by major network station, on

consultant basis with private trade
school. Send complete background
details, #irst letter.

Box No. 147, RADIO DAILY
1501 Broadway, New Yeork 18, N, Y.

Thursday, July 6, 1958
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Three More Join WAVZI Staff

New Haven, Conn.—Recent addi-
tions to the staff of WAVZ include
Richard P. Petty, announcer previ-
ously with WLBR in Lebannon, Pa.
and WFRQO, Fremont, Ohio; Robert
W. Resnick, salesman, formerly with
the Shaw-Shon Advertising Agency
and Parcnis’ Magazine, and Nich-
olas Rabiecki, Jr., salesman, recent
graduate of Yale.

Cerebral Palsy Broadcost

Mobile, Ala.—A recent morning
benefit show at the Sacnger Theater
for the Cerebral Palsy Fund Drive,
featuring radio and screen person-
alities, quizzes, prizes, surprises, and
a big jamboree directed by Chair-
man John McKenna, was broadcast
by WEKAB, Over-all tax free ad-
mission to the show was 25 cents
and all proceeds went to the drive.
Show began at 9:30 a.m. and lasted
two hours.

Joins WXG! Continuity Dept.

Richmond, Va. — Carl Barefoot,
graduate of the University of Rich-
mond, has joined the WXGI Con-
tinuity Department. In his new ca-
pacity, Carl works with continuity
director Joe Guidi.

To Sponsor “Happy Days’

Eau Claire, Wis.—Bob Froem-
ming, program director, is now
doing a daily half-hour show on
WRFW called “Happy Days” spon-
sored by the LaCrosse Breweries,
Inc. La Crosse is the brewer of
“Peerlees (Beer.”

Lyda Flanders To Address AHEA

Worcester, Mass.—Lyda Flanders,
director of WTAG (and FIM)'s five~
a-week ‘“Modern Kitchen” airer,
will address the American Home
Economics Association in Boston,
July 10th. The occasion will be a
pre-convention meeting of the home
economics and business group of
the National AHEA. During Lyda’s
absence, WTAG’s Sally Pratt will
substitute on the “Modern Kitchen”
program. Sally will slant the pro-
gram to new homemakers, with the
idea of getting them for new and
permanent listeners,

Little League Gets Sponsor

Houston, Tex. — The Continental
Qil Company began sponsorship of
the play-by-play broadcasts of Lit-
tle League Baseball on KCOH. Be-
lieved to be the first time that Lit-
tle League games have been broad-
cast play-by-play on a daily basis,
this series has won commendation
from educators, social welfare agen-
cies, and public officials as one of
the finest steps yet taken towards
the prevention of juvenile delin-
quency. The Little League was or-
ganized and is underwritten by lo-
cal businesses as a method of com-
batting juvenile delinquency,

COAST-TO-COAST

Ncew Project For Kids Fund

Washington, D. C.—WWDC and dian Corporation has installed Para!

WTTG sportscaster Bob Wolff has
authored a new publication called
the *“Bob Wolfl Official Scorebook™
and is donating all royalties to the
Boys Clubs and the Junior Police
and Citizens Corps of this city. The
book, launched after the baseball
season started, was delayed twice
because Washington Senators trade
deals caused changes in the Nats'
squad roster and the pictures of
the players. The publication now
includes statistical information on
all but the latest additions to the
Nats. In addition to scoring forms,
pictures and numbers of the play-
ers, the book includes the scoring
rules and an explanation by Wolfl
of the fundamentals of keeping
score.

WEE] Engineer Turns Laundryman
Boston, Mass.—Kilburn E., Culley,
WEEI studio engineer has found
Lakeport, New Hampshire, such a
pleasant summer place that he has
opened a half-hour laundry there.
He operates the laundry on week-
ends.

To Air Safety Series

Stamford, Conn. — *“Lets Live,”
WSTC and WSTC-FM prize win-
ning safety series, will bhe broadcast
Monday through Friday at 4:05 p.m.
during the months of July and Aug-
ust. The series will feature city and
state officials and prominent person-
alities in talks on safety. “Let's
Live” received an award from the
National Safety Council for pro-
grams last summer. In conjunction
with these series, WSTC will in-
augurate a campaign against jay-
walking, with the cooperation of
city officials and boy and girl scout
organizations. The scouts will take
up posts at busy intersections to
warn residents not to cross against
signals,

Theater-TV Installed

In Big Canada House

¢
N
Montreal—Famous Players Canal

mount Theater kino television
equipment in Canada's largest cins
ema, the Imperial, Toronto, John
J. Fitzgibbon, president and mand
aging director, has disclossed.

"“This equipment is now ready for
operation in the presentation of
full-screen telecasts of special
events” Fitzgibbons said, and nd!
ded: "In addition, Famous Players
has in operation one of the few comd
plete mobile television units on the
continent and the only one of ii§j
kind in Canada. We have a group|
of technicians being trained in tha
handling of this equipment.” E

He also announced that Famoug
Players has an application for 4
television station license before
CBC.

Universities Sponsor ;
New ABC Music Series
(Continued from Page 1) %

a talk on modern music by Virgi[
Thompson, speaking from ABC's

program will be Roger Wagner
Cherale’s rendition of Aaron Copes
land’s “In The Beginning”
Janice Moudry as soloist. The pro<
gram is produced by Columbia Uni-
versity, Pepperdine College of L
Angeles and the University of Cali<
fornia.

Assignment To Desmond

(Continued from Page 1)
games during the 1950 season.
will handle upwards of 20 major.

football games via direct pickup or,
by special telephoned news and spe-

from CBS headquarters

in Nt’-:\xir

York. ]

cinescope studio organization,
preparedto give you—the advertising agency
and the tv package producer—a half-hour produc-
tion video recording: complete with studios, cameras
and all necessary equipment, experienced, profes-
sional engineers, scenery, lights, even a director . . .
and three hours camera rehearsal time—all that you
need to get a 16mm sof print of your show. The
price? . .. $400 COMPLETE!

announcing
the opening of a new

Clay Yurdin

Len Beckman

Robert Musil

Cines Co. Inc.

95-26 Sutphin Blvd., Queens, N. Y.

OL 8-8800

New York studios. Featured on the [

with'{ %

To Handle CBS Football }:

erage of Army, Navy and Columbia |.

Desmond, on “Football Roundup’ ;

cial wire reports. He will operate {.
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+{meron Swayze on NBC's “Watch the
tma" Sunday night . . . Goddard com-
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TH the third time over NBC-TV on July

=

0L . The “Susan Adams’ Kitchen” show
hidtuMont, 1:30 p.m.) begins its Summer
nt for Shew Crop today. . . . Male TV

~iitnsiderable influence on future men’s
hions now that the web has established
ii1“Clothes Bank™ for all TV shows. . . .
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Topics |

)
i@ ON GODDARD proved to be am ex-
cellent vacation replacement for John

".ed the authoritativeness of a veteran
fwspaper with expression and poise
iich gave dramatic quality to the film
tws shots on the Korean war and other
rld eventz,

L]
iALLET THEATER will be presented for

(9-10 p.m., EDT). . . . Perry Como
ch-hitting for Ed Sullivan Sunday night
emcee of CBS-TV's “Toast of the
wn.” . .. WOAI-TV, San Antonio, has
sfued rate card No. 3, an increase of
per cent in all time classes. . . . July
ifigures on TV sets in operation in the
IBTV coverage area of Charlotte, N. C.,
aeal 17,331 sets in use, an increase of
08 in the past month. . . . Ohio State

e{fund for the study of TV's impact on
‘les and family life. Dr. Kenneth Dameron,
d: yfessor, will conduct the prolonged study.

irformers at NBC are predicted to have

Mont's “The Plainclothesman” is follow-
the web’s new policy of “timeliness”
ight by having a story built zround a
rder in a ball park, similar to the July
real-life incident at the Polo Grounds.

[}

HE TAB FOR A half-hour tele vehicle
starring Art Linkletter has been picked
at ABC-TV by the Green Giant Co.
anned foods) to commence Oct. 6 in the
B0-8:30 p.m. slot: a 52-week contract.
. An animated cartoon titled “Crusader
bbit” will be televised three-times
ekly (6:00 p.m.) by KNBH, Los Angeles,
of July 15. Bankroller for the package
Friskies Dog Food. Effective Aug. 15th,
o show will be extended to five times
hekly, . . . Several new CBS-TV shows
be filmed or kinescoped in the next
w weeks. One will star John Litel in a
agram titled ““State’s Attorney—another
fled “Let's Talk Hollywood” features a
nel of movie celebs. CBS-TV is also
orted to have a deal with Pine &
homas to collab in shocting an adventure
alodrama series. . . . U. S. Brewing Co.
s picked up a heavy tab at WENR-TV,
hicago, for two shows: a sports quiz show
Tuesdays (8-8:15 p.m.) and “Stranger
lan  Fiction” on Saturdays  8:45-
?100 p.m., CDT)—both run for 13 weeks,
e former starts July 18, the latter July
J-. .. Bunnion Hudson Motors will back
tiquarler-hour musical variety, as yet un-

e T

T
O =

o sssmemr gy €0

Two

Two Trade Showings Today
important TV trade showings fall day-ond-date today when
RCA Victor and the Allen B. DuMont Labs unveil their new television
receivers to the press and trade. RCA’s line will be on display at the
Barbizon-Plaza at 2 p.m. and DuMont will open their showing at the Hotel
Pierre Rool Garden at 1 p.m. Top brass from beth companies are ‘
slated to be on hand to help launch the new lines. k

Radio-TV Dealers
Support Clinic Plans

(Continued from Page 1)
of the R-TMA's Town Meetings
committee.

Organization meetings, prelimin-
ary to the Town Meetings, current-
ly are being held in all 60 cities. Re-
ports from 11 cities, where meetings
with distributors have already been
held, indicate an almost universal
acceptance of program, Ehle said.

The Town Meetings of Television
Dealers, financed and sponsored by
17 leading TV manufacturers and the
R-TMA. will be held during the
months of August, September and
October. At the meetings, dealers
will be shown slide-films designed
to help them re-examine their sales,
merchandise, business-management
and service practices.

In addition to distributors cooper-
ating at local levels, Ehle declared
that committee representatives are
finding TV networks, stations, elec-
trical associations and public utili-
ties to be extremely cooperative.

New TV Series

A new Charles Irving production,
“The Detective's Wife,” a comedy-
mystery by Milton Lewis starring
Lynn Bari and Donald Curtis, will
make its first appearance on CBS-
TV at 8:30 p.m. Friday, July Tth,
replacing “Man Against Crime.” The
program is a package owned by
Television Production Associates.

New Haven Viewers
Get Extra "Coverage’

New Haven--Local TV viewers,
over WNHC-TV, were treated to a
lot of extra dialogue that was not
part of the original script and did
not even originate in the studio on
July 4.

Between 4:30 and 9:00 p.m. pri-
vate telephone conversations. due to
a short circuit caused by a lightning
storm, were heard in the back-
ground on TV programs. However,
unlike the celebrated case of cros-
sed wires a couple of years back
during the broadcast of the Yankee
ball game, the TV audience did not
hear anything very violent. An oc-
casional “damn” was about the ex-
tent of the profanity.

Miami Area Has 29,200

Miami, Fla—The estimated num-
ber of television sets installed in
WTVJI's coverage area as of July 1.
1950, is 29,200. Of this total, 3,810
are located in public places. These
figures are based on continuing dis-
tributor and dealer surveys in
Miami and other communities which
lie within our coverage area.

Named To WCBS-TV Post

Morton A. Barrett has been
named service manager for WCBS-
TV, it was announced by G. Richard
Swift, general manager. Previously,
Barrett served in CBS network op-
erations.

Press-Time

and television.

enter the free lance field as const
grams, Formerly with Paramonnt,
for the past year.

itled, on WENR-TV late Sat. afternoons,
‘mmencing July 7, for 52 weeks.

Ont,” "The Clock,”

Paragraphs

White Gets CBS Promotion
Henry S. White, former associate director of CBS-TV programs, yes-
terday was named business manager,
W hite's appointnrent
network organization and is in line with the neti b
James M. Seward, vice-president in charge of business affairs,
Maeve Southgate Leaves NBC

b story editor for NBC-TV is lea
M S once 4 fltaut to sponsors of dramatic TV pro-
Miss Southgate bas been with ;'\'B(_
During that time she bas selected scripts for "Lng:h
nChevrolet Tele-Theater,” and "Cameo Theater.

network programs for CBS radio
creates « new bost in the web's
vork’s expansion plans,
said.

ving the network to

SUGGESTED ANTENNA RULES HIT

:

Industry Interests
Seek To Meet
With FCC

Washington Bureaw of RADIG DAILY

Washington — Because the FCC
proposed new rules regarding the
construction. marking and lighting
of antenna towers “‘are at best dis-
concerting” to the TV industry,
TBA yesterday asked the Commis-
sion for an informal conference to
go over them. In addition. it sug-
gested several specific technical
changes, as did a number of other
interested parties.

Danger of the new proposals is
that they might become standards
which must be met in each instance.
rather than mere criteria from
| which individual variation can be
permitted, the Commission was told.
This might mean that TV stations
will be &n restricted in their antenna
construction that they cannot pro-
vide the minimum coverage the
Commission requires, according to
WCSH, Portland. Me., and WLWL.
New Orleans.

Exceed Law, Is Claim

They charged that the proposals
go beyond the :Communications Act
in that they refer to considerations
of an aeronautical nature not in-
cluded in the Communications Act
and in that there is contemplated a
reliance upon the judgment of peo-
ple not in the FCC by FCC engi-
neers in seeking to rule upon engi-
neering matters.

The FCC Bar Association was
puzzled about the weight the new
proposal would have, and wants
more information, while NAB is
concerned that it not be clearly un-
derstood the proposals are not bind-
ing in all circumstances. RCA Com-
munications had the same idea.

Western Union and the U. S
independent telephone assuciation
found the proposas tow restrctive
especially when applied to small
airfields and the Air Transport As-
sociation found them not restrictive
enough.

CBS offered technical improve-
ments.

TV Statisties

Total number of TV stations in |
the Uniled States as of June 1st.
1950 was 105, according to NBC.
The nelworlk reledses TV rogors

i on a menthly basis.

I As of lhe samc dair [iBT re
ports that duice i P23 RO

| sets in operchen, o e

‘ new high.

| ——
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Basehall Broadcasts
Hypo Indie Listening

Network stations suffered their
usual pre-summer decline in May-
June, while the indies,. particularly
the baseball stations gained in total
audience in Boston, accerding to
ratings released by The Pulse, Inc.,
late last week.

Godfrey's Talent Scouts supplant-
ed the vacationing Jack Benny in
the No. 1 spot among evening pro-
grams. Baseball headed the week-
end list with Sunday games No, 1
and Saturday games No. 2.

In Philadelphia, The Pulse, re-
porting for the same DMay-June
period, shows that the average
quarter sets-in-use figure continued
to climb despite normal losses ex-
pected. Four of the leading evening
shows for March-April departed
and were replaced in the First Ten
by Suspense, Mr. Keen, FBI in
Peace and War and Hollywood
Playhouse. Weekend baseball games
took 1st, 2nd, 4th and 5th places
among leading week-end daytime
Programs,

Richmond, Va. Pulse rating show
Godfrey’s Talent Scouts in 1lst place
followed by Hollywood Playhouse
and Lux Radio Theater. Daytime
list was headed by Helen Trent in
the May-June period, with Ma
Perkins and Our Gal Sunday follow-
ing in that order.

New Business At ZIV

John L. Sinn, president of Ziv
Television Programs, Ine., has an-
nounced the following sales of Ziv
programs;

“Yesterday's Newsreel’™: to WOC-
TV, Davenport, Towa; to Whalley
Motors, Inc, De Scta dealers, for
WNHC-TV, New Haven, Conn.; to
Brondes Motor Sales, Studebaker
dealers, for WSPD-TV, Toledo,
Ohio; to Kingbury Breweries, for
WTMJ-TV, Milwaukee, Wisc.; to
Pancake Realty, for WSAZ-TV,
Huntington, W. Va.; to WABD, New
York. “Sports Album™ to Samuel
Taubman & Co., for WCAU-TV,
Philadelphia, Pa.; to Harold Forman
Clothing Co., for WHAM-TV, Roch-
ester, N, Y., to Cities Service, for
WNHC-TV, New Haven, Conn.

Western Films: to WLW-T, Cin-
cinnati, Ohio; to WLW-D, Dayton,
Ohin; to WLW-C, Columbus, Ohio;
to WNBW-TV, Washington, D, C.,

to  WMCT, Memphis, Tenn.; to
WABD, New York,

Feature Films: o WABD, New
York; to WBRC-TV, Blrmm;,hdm

Ala; to WGN-TV, Chicago, I11; to
KFI-TV, Lous Angeles, Cal; to
WATV, Newark, N. J.; to WNBW,
Waushington, D, C.

Special Guests

Rudio, slage and scereen personal-
itics who are .mpf aring al summer
theaters on the S}mw ITat Cireuit
an Long Island will be featured in
a special weekly, 15-minute inter-
view over WHLI and WILI-I*M,
Hempstead, L, L, beginning on July
Gth, ut 2:45 pan,

. PMA e,

NETWORIK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks., Published
by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of June 23-29, 1950

TITLE PUBLISHER
Are You Lonesome Tonight..............ccovviiiinineniieann, Bourne
Ask Me No Questions............vi'iiivriernennnienannnn Witmark
Bewitched ...ttt it i i e e e e e e, Chappell
Lo - R - Leeds
Count Every Star................c.ciivivvnn.. P Paxton
L o T o) R Advanced
Darn It Baby That's Love.......oovvineenneninniniinnnnns Chappell
0T 7 Leurel
Down The Lane. ... ..c.iiituiiiiininiiiiinniinnnn. Broadcast Music
Drifting Down The Dreamy Old Ohio...........ccvnvuvnnnn E. H. Morris
Gone Fishin . ..o i it e e Feist
Home Cookin' . .. ... .ioitiiiiiiaii it it craaananns Famous
Hoop-Dee D00, . ...\ iit it ies s eeerieenanraens E. H. Morris
I Didn’t Know What Time It Was. .. ....covunrrnnnnaneennnns Chappell
I Didn’t Slip I Wasn't Pushed I Fell....... Cereieienas erseean Remick
I Don't Care If The Sun Don't Shine.........c0viuvniinenennn. Famous
ISl Get B Thrill.... ..ottt rernereneennn Words & Music
I Wanna Be Loved......c.iiiiiiiiiiniiinniienneiannenrnns Supreme
It 1 Knew You Were Coming....vvunrienrienennrnenrnernnnenens Robert
Tt You Were Only MINE......oiivueenuinninrrnreranineenean Robbins
I'm Gonnea Paper All My Walls With Your Love Lelters........ Goday
La Vie En Bose.......iiiiiieinerereeesineecnnnenreaseeenss Harms
Mambo Jambo. ...ttt i it it e aaeas Peer
Mona LIS, ... ....i.eiiiii i iiiierenerrainiane ey Paramount
My Foolish Heart. .. ... . i iiiiiiiinnireanrrnnnns Somtly-Joy
Old Picmo Roll Blues. ... ...viiiiiiiiii i eiiineanannns Leeds
Play A Simple Melody. ... vuoveinrerinnnrnnrrnanrrnnneennnnns Berlin
L T Sam Weiss
Sentimental Me......covvvneinnniiiiiienie e, Knickerbocker
Somelime ... e e e, ‘Wiilmark
Stay With The Happy People...........ccuvrevennvrnnnn.. E. H. Morris
Third Man Theme. ... ....coouiiiiie it it ianrernnns Chappell

Second Group

TITLE ' PUBLISHER
A Little Bit Independent..............c..0vuvnnnn. Bregman-Vocco-Conn
ARazz-A-Ma-Tazz......ooovvuvnninniininninnn.... J. J. Robbins & Sons
Buffalo Billy.................. s e [N Laurel
Daddys Little Girl.......oiiiiiiiii et inneneaneennvns Beacon
Don't Say GoodbYe......euinervinreerere e e e, Meltin
Enjoy Yoursell. ... . ..ottt i E. H. Morris
I Do Better Up In The Mountains. «.uvevrneenyrnnrenrnnnns Broadway
It 1 Had A Magic €Carpel, .. ..o.vuinieieenernannnnsns Shapiro-Bernstein
m Bashful.. ..o ie i e e, Samily-Joy
In The Valley Of Golden Dreams........oovenevnnrnrnnnnnn.. Beacon
Little Liza Lou......v.iei ittt e e te e ienanens s Jewel
Lonesomest Whislle. ... .. oiiiiiiineee s ine i, Dorsey
No Other Love. ... it eainannns Walt Disney
On An Ordinary Moming..............c.0oiiiiiinnnnnnnnn.. Remick
Pienic Song,......., ... S, Chappell
Rain ................ e Miller
Roses. . e Hill & Range
Stars Aro The Windows Of Heavon, .. .............covunen.. Pickwick
Tonderly. ... .o e E. H. Morris
Thanks Mr. Florist. .. ... . i iiiee e Mills
Tonlght . . e Miller
Whero Arc You Gonna Bo When Tho Moon Shines. ........... Lombardo
Whoré In The World..........ovini i ininnnnnn, Oxford
Wilhelmlna ... Folst

Copyright 1950, by Office of Research, Inc.

mumc.« »g-:a e s

Public Service Serl
Sef For WBBM, (hl

Chicago—An innovation in public
service programming will by
launched on WBBM, Chicago outle}
for CBS, next Sunday, when “Eyx
tension 319,” a program designed ¢
answer the listeners questions op
radio and television will be prel
sented.

The 15-minute program will b
based on telephone inquiries rel
ceived by the WBBM public rela

The answers will cover the develop!
ment of radio from the time of ear:
phones and crystal sets to presen

tions department from day to dayL,T

day network operation. They willlﬁ

also include explanations about th
present status of TV and the pros
pects of color.

Dave Moore, WBBM director of
public relations, will be heard on
“Extension 319.” Other members o
the station staff will participat
from time to time.

Sponsors Are Seeking
More Network Suppor

(Continued from Page 1}
local station level for more exten:
sive tieups. They are also endeavor.
ing to get more free station break|
announcements that will either fof
cus attention on the sponsor o
product.

The demands are said to be worki Ma

ing a hardship on the press and pro
motion departments of the webs be
cause of limited staffs and opera5
tional budgets coupled with the vaf
cation-time drop off in personnel. ]

WONS, Hartford, Conn., wa

among seven Central Connectlcul 0

radio stations to receive army

awards from the recruiting service [#1
at John Cooke’s Restaurant, Plain [
ville, Conn,, this week, The awards h
were for tlme donated in broadcast- d

ing and recruiting service program
“Voice of the Army.” WONS news
and special events director Milt
Berkowitz accepted the cerhﬁcate
for his station.

Discuss L. I. Defense
Hempstead—Assurance that Lon
Islanders have ‘“the best type of de:
fense that we can provide,” wat

given by Major Charles P. Christie, ’ﬂaelw

of the First Air Force during ¢
broadcast over WHLI and WHLI-

Gets Army Award fcnx

Y NS Y T
E
-

0

e

o

FM when the Korean situation ﬁrs‘! B

broke. Major Christie was given an“
time to refute a widespread rumot
that Long Island’'s defenses werd

open and vulnerable to air attack. 5

Thought for Today

ROOM without books is as a
body without a soul.

—CICERO, |
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iBigger Pictures,
‘I Less Parts In
New TV Sets

Two major manufacturers
f television receivers gave
dvance showings of their
tew models in New York yes-
ferday with emphasis on lower
rices and larger sized direct
rjew picture tubes.

The Allen B. DuMont Lab-
.ratories displaying their new
ine on the roof garden of the
(Continued on Page 7)

iMayor's TV Week
*| Linked With Trade

It was revealed yesterday at
i MCA’s trade showing of their new
9lne of TV receivers that Mayor
‘D Dwyer's *“Television Week” sched-
1led for July 16 to 23 falls day-and-
ate with the week’s public show-
heg of the new line of TV receivers.
Jn making the announcement,
% O. Kaye, vice-president in charge

(Continued en Page 7)

IICA Completes Plans
3 For Financing Sales

s

! Camden, N. J.—A deal to finance
ales of RCA Victor products from
wd|istributors to dealers and to un-
‘nitlerwrite time payment sales by
Healers to consumers has been ar-
anged by ROA Victor Division of
(Centinued on Page 6)

Remote Control

Louisville—In order {o maintain
constem! surveillance over her
newly adopted 9-week-old deaugh-
ter, Wendy Jun, Ann Hubert, pilot
of WAVE's "A Woman's Way.”
has a special inter-communica-
" tions systemn installed in her home
by WAVE engineer Art Stevens.
The Hubert network is between
baby Wendy’s bedroom and

other rooms in the apartment. ll

$200 MILLION GOV'T QUTLAY PROPOSED

Walking Bulletins On Korcan War

Akron. Ohio—WCUE, local independent station, employed the walking
bulletin board technique to give downiown shoppers in Akren the latest
bulletins on the Korean war yesterday. Station representatives bearing
one-sheet sandwich type signs walked through the business district and
stopped whenever shoppers gathered to read the news. The bulletins
bore credit signs which read: “Courtesy of WCUE News Room and
United Press.” The service will be continued throughoul the emergency.

NAB Lists Regionals
For Summer, Fall

i ashingtorn Bureau of RAD/O DAILY

Washington—-With the first ses-
sion slated for Seattle August 14,
NAB yesterday announced its sched-
ule of district meetings for the
Summer and Fall. They end in
Williamsburg, Va., Nov. 2 and 3.

Plans for sessions in only one dis-
trict—the 16th—have not been com-
pleted. Discussions are in progress
looking toward combining this dis-
trict, comprising Southern Califor-
nia, Arizona, and four Nevada

(Continued on Page 4)

Philip Morris Buys Spots
On ABC-Owned Stations

Philip Morris and Company, Ltd.,
has just launched a comprehensive
and intensive spot campaign over
ABC's owned and operated stations,
according to an announcement made
vesterday by Murray Grabhorn, v.p.
in charge of the network’s o and ¢'s.

The campaign, on behalf of

(Continued on Page 4)

Elect Father Murphy
Chairman Of The (BA

St. Louis—The Rev. Eugene P.
Murphy, S.J., director of the Sacred
Heart program, was elected chair-
man of the Catholic Broadcasiers
Association at the closing session of
the three-day convention at St
Louis University. Father Murphy
succeeds the Rev. Patrick J. Peyton,
CSC, producer of the Family Thea-
ter, who has been named a board
member and director at large.

Other officers named by the board
inelude: vice chairman, Rev. Ter-

(Continued on Page 3)

“T, Or C.” Overseas Show
Cancelled By War Scare

Ralph Edwards' “Truth or Conse-
quences” show, scheduled to leave
today by air for a tour of Army
bases in Germany, was abruptly
cancelled yesterday. it was announ-
ced by CBS. The 14 members of the
troupe who had flown in from Cali-
fornia yesterday afternoon were

{Continued on Page 2)

Radio’s Relation To TV
Subject Of New Survey

Philadelphia—“Facts and Focus.”
qualitative study of radio and TV
listening in Philadelphia has just
been released by Singlinger & Com-
pany, Inc. The continuing study
covers the period from September,
1948, to February, 1950, and analyzes
the impact of radio and TV listen-
ing in the Philadelphia area.

Highlighting the report, and con-
trary to the published findings of
many other research organizations,

is the fact that the Singlinger study
shows that TV is not killing off ra-
dio. While TV set ownership in-
creased from 85,000 homes in April.
1849, to 160,000 in February. 1950.

and the number of viewing minutes |

increased 123 per cent, the total
number of minutes devoted to radio
in the same period decreased only
19 per cent in Philadelphia.

Using the Radox method, an clec- |

{Continued on Page 4)

ﬂ!'radi Previews New Lines Of TV Receivers

Gen. Sarnoff Asks
Expansion For
‘Voice’ Radio

{ashington Burcan of RADIQ DALY

Washington — A $200 mil-
lion outlay with running ex-
penses of about $50 million
per year to sell America,
American ideals and Ameri-
ca's purpose in world affairs
was urged upon the Senate
Foreign Relations Committee
vesterday by Brig. General
David Sarnoff, RCA board

(Continued on Page 3)

(BS Signs Confracl
With IBEW Group

A one-year contract agreement
was signed late last Friday (June
30) between the Columbia Broad-
casting System and the Inferna-
tional Brotherhood of Electrical
Workers, which staged a 3-day
strike against the radio and TV
network last month.

The new pact settled various dif-
ferences between the union and

(Continued on Page 2}

West Coast Developer
Buys 607 TV Receivers

Oakland, Calif—In a single sale,
607 Westinghouse TV recelvers were
bought by the T. R. Bechtel Co.
real estate developers, yvesterday.
The sets will be installed in homes

{Continued on Page 2)

T
Radio Still Tops !

Nationally. among some 40.- !
700.000 homes., radic accounts
for gbout 88 per cent of total ‘}
hours of listening and viewing }
during the entire day. During
April, 1950, combined hours of
radio and TV usage in U. S, sadio
homes, totaled 4 hour: and 47
minutes per day, ucc.rding 1o
a recent statement by th= A7
Nielser Company
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FINANCIAL |

— (July 6)
NEW YORK STCCK EXCHANGE

Net

High Low Close Chg.
ABC ... ..., M 1N L} E
Admirol Corp. ... 29343 2914 29V — 3%
Am. Tel. & Tel. . 15215 15104 1510, — 14
CBS A ..., 283 283 28l — 34
CBS B ...... . . 28V, 28 28 — 3
Philco . 4234 42 42l . )

Philco Ptd. ... ... 90 90 90 —2
RCA Common .... 1835 1814 183% - 1
RCA First Pfd. . 76 76 76 + 1
Stewart Warner 15V 14% 1515 4 3%
Zenith Radio ... .. 55l 5414 5475 ... ..

NEW YORK CURB EXCHANGE
Nat. Union Radio . 3% 3% 33 — 14
OVER THE COUNTER

Bid Asked
Du Mont lab. . . .. 1934 2034

Stromberg-Caslson ... | 12V, 14

CBS Signs Contract
With IBEW Group

(Continued trom Page 1)
neltwork  over working  conditions
and called for a general weekly
witge inercase of $6.75, it was re-
ported by J. R, Mandcekbaum of the
Federal Mediation and Coneiliation

Serviee The contract will expire
May 26, 1951,
% n"":"» 1K]
wrs, y
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JOSEPH H. McCONNELL, president of NBC,
and SYDNEY H. EIGES, vice-president of the
web in charge of press, are ot Myrtle Beach,
S. C., where today McConnell will address
the members of the South Caorolina Broad-
casters Association.

KEITH BYERLY, general sules manager of
WBT, Charlotte, N. C., is back at the station
following a week spent in New York on
business.

HARPER CARRAINE, assistant director of
rescarch at CBS, has feft town in search of
vacational tranquility. He’ll ke away for two
weeks.

GEORGE HARTEORD, sales manager of
WTOP, Washington, D. C., who was in New
York early this week on business, has returned
to the station.

EDMUND CHESTER, Columbia network’s di-
rector of news, is back at his desk after
having spent two weeks on his orange grove
at Mt. Dora, Fla.

DON MILLER, sales manager of WCBS, who
has been sojourning for the past three weeks
at West Port., Conn,, is expected back in
town on Monday.

EARL WRIGHTSON, baritene on the Paul
Whiteman show over ABC, on the 18th of
this month will go to Milwaukee for a spell
of summer theater work, after which he’ll
go on to Hellywood, where he’ll spend the
remainder of the vacation scason.

HOWARD KLARMAN, publicity and promo-
tion director for WMCA, on Seturday will
leave for a threc-week vacation in Hollywood.

kL i

s

Friday, July 7, 1950

DAILY:

NG AND GOING

HAROLD STEIN, radio and TV photographer
extraordingire, will spend next week at Lake
Tarleton, N. H., where ot the “7 Arts Fes-
tival” he’ll discuss “The Camera Angle on
TV.” Accompanicd by MRS. STEIN, he’ll also
do some angling in the water of the lake,
While at the resort, they’ll say hello to
BOB COLEMAN, dramatic critic of the N. Y.
Daily Mirror.

RICHARD H. ROFFMAN, whose “Adventure
in Jobs"” has been hcard in the past on
WNEW, has left for the West Coast to
confer on radio plans for the introduction of
a rew powdcred lemon concentrate.

HERMAN JAFFE, printer and civic leader,
is in Boston for radio appedrances to further
his two pet projects—the proposed Ben
Franklin World's Fair for 1956 and the Com-
mitte]e for a Statue of Liberty in Haifa Harbor,
Israel.

JANE TIFFANY WAGNER, supervisor of
education at NBC, off to Boston to dddress
the members of the American Home Economics
Association on *'The Future of Home Eco-
nomics in Television, As | See !t.” The meet-
ing will be held at the Copley Plaza from
July 8 to 13. Miss Weaner is nationa! public
relations vice-chairman of AHEA,

IREENE WICKER, the "'Singing Lady” on
ABC-TV, sponsored by the Keliogg Co. of
Battle Creck, Mich., will leave next menth for
d vacation in ltaly, where she’ll get some
travel films for use on her juvenile TV
pragram.

MILTON BURGH, director of news for the
Mutual network, is back on the job follow-
ing three weeks in Colorado.

"T. Or C.” Overseas Show
Cancelled By War Scare

(Continued from Page 1)
told of the change in plans upon ar-
rival in New York.
Reason for the cancellation was
given as the lack of Military Air
Transport from here to Germany,

Heads Chicago Office

Miss Ginny Evans, widely known
in Chicago as a radio and TV writer
succeeds Herb Kraus as manager of
the Chicago office of Rapio DaILy.
Miss Evans will office in suite 419,
333 North Michigan Avenue. The
telephone number is Franklin
2-8630-1.

West Coast Developer
Buys 607 TV Receivers

(Continued from Page 1)

in “Tareyton Village,” their newest
local residential development. Units
of the new 121%” gets will be de-
livered in August.

The sale was made by W. E. Wick-
liffe, head of 'Wick’s Electrical Liv-
ing Shop, Berkeley, iCalif,

WMGM To Honor Daley

Arthur Daley, sports columnist for
the New York Times, will receive

outstanding sports journalism dur-
ing the Saturday, July 8th, broad-

cast, from 1 to 1:30 p.m,

-

in the middle’
of the dial .
l 800' ;

Now Covering 17,000,000
Population Area in 5 States!

—N

« MUTUAL »

The DETROIT AREA’S Better Than Ever Buy!

Adam J. Young Jr., Inc,
National
Ropresentative

J. E. Campeau, Prosident

Guardian Building
Detroit 26
Michigan

*

the WMGM press box award for|

i1
;

"Our adverfising
costs foo much!”.

Does your treasurer ever look

like this? Does your treasurer ever !

say things like this? He’s the man
1o tell you how well your adver-
tising dollar is being spent.

If your advertising isn't pro-"
ducing low-cost results, then it
does cost too much! What to do |
about it? In Baltimore, you buy
W-I-T-H, the BIG independent
with the BIG audience,

W-I-T-H regularly delivers more
listeners-per-dollar than any other :
station in town., That means that
a LITTLE money does BIG things
on W-I-T-H. Call your Headley- :
Reed man today for the whole |
story.

2=

e
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M
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Baltimore 3, Maryland |}

TOM TINSLEY, Presidont i
Representod by Headley-Reed -

]}
|
)
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(Continued from Page 1)
hairman. Recalling that he has
Ben advocating such international
-oadcasts for 12 years, since he
st brought the idea to the late
resident Roosevelt, Sarnoff said
e Voice of America would be es-
ntial even were there no problem
' Russian opposition.
He tabled TV as an important
ctor in international information
- this time, although holding that
rentually it is likely the sight-
yund combination will prove many
z|lmes more effective in internation-
1{¥ relations than any possible impact
' sound broadcast alone. He said
V programming will be three to
ve times as expensive as sound
rogramming.
New Plan Considered
I In the meantime, Assistant Secre-
rry of State Edward Barrett re-
aled that a detailed plan for the
Wanifold expansion of government
unter-propaganda activity is now
a the desk of President Truman.
te cannot discuss it until it has
«iteen cleared by the White House
‘ad the Budget Bureau, he said, but
is reliably reported that it calls
|br vast increases in government
:Luying of broadcast equipment and
wigill
i{ Sarnoff assured the committee
vlso it need have no fear that the
‘ngé'roadcast industry will object if the
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July 7
Arlene Harris David Boss
Hul Schenker Verne Smith

Everett West

July 8
John Brewster
‘ Bill Thompsen
Lou Fulton

Sydel Forbes
Gertrude Niesen
Ann Thomas
Steve White
Tuly 9
Marthe Boswell Byron Field
Ted Lloyd Ted Steele
H. V. Kallenborn
July 10
Arthur M. Holland
Randall Jessie
Helen Fickens
July 11
Harry Von Zell Jack O’Brian
David Montgomery Merle Jones
T. H. Anderson, Jr.
! July 12
Thes. F. Harrington Roy Winters
Gracie Barrie Jimmy McClain
Milton Berle William Meeder
Oscar Hammerstein, 11
July 13
Phillips H. Lord Frank Dane
Carolyn Gilbert  Harry Sosnik
Carolyn Montgomery

Lee Wood
Joan Marsh
Don Herbert

I

pe
.
-
-
-
-
-
-
]
-
.
m
o
-
o
o
-
-
.
-
o]
o
-
-
-
b
o
o
-
o
a
o
-
I
]
o
-
o
-
-
-
-
-
-
-
-
o
b
po
-
.
l
=
he
e
l
]
-
-
-
2]
.
-
-
m
7]
=
hn
M
.
o
b
o
o

¥, S szaasaaaatatizra iR LER L o)

RADIO

DAILY

yen. Sarnoff Calls For Gov’t Fund
To “Sell’ American Ideals To World

government does proceed with the
stepped up international program
he advocates. Certainly his com-
pany will support such a program,
he said—and he believes the rest of
the industry will.

U. S. Programming Lags

Sarnoft reported that the United
States now lags far behind Russia,
Britain and France in the volume
and coverage of its international
broadeasting. Russia holds first
place, he said, with 832 program
hours weekly by Russian or satel-
lite stations, Britain beams 635
hours, France about 200 and the
United States 192.

He reported that “at present, the
Voice of America is transmitted
daily in twenty-five languages and
dialects. It operates twenty short-
wave 50 kw transmitters on the east
coast of the United States; seven
short-wave 50 kw and one short-
wave 200 kw transmitter in the mid-
dle west; and eight short-wave 50
kw and two 200 kw short-wave
transmitters on the west coast. In
addition, there are two short-wave
100 kw transmitters in Hawaii; two
short-wave 50 kw transmitters at
Tangiers, five short-wave 50 kw
transmitters at London; and four
short-wave transmitters at Munich.
We also have two short-wave 50 kw
and one 50 kw medium-wave trans-
mitter at Manila.

“When these stations are laid out
on the map of the world, it will be
seen that we are short of stations
between Tangiers and the Philip-
pines, through the Mediterranean,
in Arabia and India, effectively to
ring the Iron Curtain countries,

“It is highly desirable also to place
both medium-wave and short-wave
stations, with high power, at suit-
able sites in the following countries:
Greece, Arabia, Iran, India, Pakis-
tan, the Philippines and Japan, and
possibly Okinawa. It is also desir-
able to place short-wave, high
power stations in the territory of
Alaska, to beam into Siberia.”

“Hing Iron Curtain Countries”

General Sarnoff said “our im-
mediate objective should be to ring
the Iron Curtain countries with ra-
dio broadcasting. To do this, strate-
gic sites must be obtained on Amer-
ican and other free territory upon
which both short-wave and medium-
wave stations can be installed and
operated.”

He proposed stations “wherever
there is a free democratic govern-
ment that will permit us to do so,
and that each of these stations be
equipped with several high power,
short - wave and medium - wave
transmitters, and a proper selection
of freguencies.

«Further, I would suggest that the
major portion of program material
be originated in the United States.
These programs should be transmit-
ted to the proposed stations on f_or-
eign soil, where modern receiving
facilities can be provided to enable

1_;hese stations to receive despite
jamming. The additional coverage
we would gain through short-wave
receivers tuned directly to our Unit-
ed States originating stations, would
be so much to the good. This pro-
gram service could be further sup-
plemented by transcriptions from
the United States.

“The most practical extension of
our service to the listening publie in
foreign lands, would be through
high-power stations operated by the
United States in those countries.
This we can do today in Germany,
Tangiers, Japan and the Philippines.

Urges More Funds

“The State Department should be
granted the necessary funds and
authority to erect additional sta-
tions in territories now under our
control, and to add stations where-
ever they can reach high concen-
trations of population, Also, the de-
partment should be authorized to
negotiate for transmitter sites with
nations whose territories fringe
upon the Iron Curtain satellites,

“The State Department, if it has
not done so, might also consider the
possibility of purchasing time for
programs of the Voice of America
on local stations in foreign coun-

Elect Father Murphy
Chairman Of The (BA

(Continued from Page 1)

ence Cummings, SA, of Greymoor,
Garrison, N. Y., director of Ave
Maria Hour; secretary - treasurer,
Mary O'Hara of Wilmington, Del.,
member of the Catholic Forum of
the Air, all-lay charter CBA group;
assistant secretary-treasurer, Rev,
Hugh Noonan, OFM, director of the
8St. Francis Hour from California.

Elected to the board by their
various representative groups are:
national radio, Father Cummings;
schools, Sister Mary Lorenz, Cedar
Rapids, Ja. 1 local clergy, Rev.
David Coffey, diocesan director of
radioc for Providence, R. I.; local
laity, Miss O’Hara, Wilmington. Del.

Among the convention speakers
was Thomas Noone, director of tele-
vision activities for the Department
of Agriculture.

tries. These stations could transmit
or relay American programs into
many vital territories. Friendly and
democratic nations, particularly
those to whom we are furnishing
economic and military aid, should
be urged to cooperate with us in
the proposed expanded service.
These nations face a common prob-
lem with us in fighting Communism
and preventing the ‘cold war’ from
being converted into a ‘hot one'.”

2

- CARROLL
~ ALCOTT

NOTED AUTHORITY
ON FAR EASTERN AFFAIRS

Editor,

Correspondent and

Newscaster for 17 Years in
East Asia — Including China

and Korea.

TWO OF FOUR NEWS STRIPS
CURRENTLY AVAILABLE

12:.00 NOON & 10:30 P.M.

CALL BRYANT 9-6000

WINS

50KW NEW YORK

IMMEDIATELY
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Radio Relafion To TV
Subject Of New Study

(Continued from Page 1)

troniec radio and television audience
measurement system, the Singlinger
report is based on both telephone
and non-telephone homes in a care-
fully prepared cross-section of
homes in the Philadelphia area. The
Radox method, in addition to re-
porting all TV viewing, also reports
on all radios within the home.

Basis for the measurement is the
base of time-twenty-four hours a
day. With this concept, the Singlin-
ger report stresses the fact that it
does not report Radio vs. TV; but
rather reports on all media compet-
ing for time within the home. Thus,
while the report shows that TV
viewing gained 37 minutes a day
during the past year, only 11 min-
utes were subtracted from previous
radio listening time.. During the
same time period, the number of
minutes used by both radio and TV
increased 33 per cent.

The Singlinger report, voluminous
in detail and with charts and graphs,
is the first published report on the
competition of media, including. TV,
which has come out since TV came
of age.

Philip Morris Buys Spots
On ABC-Owned Stations

{Continued from Page 1)
“Spuds” cigarettes, calls for 155
spot announcements per week on
the following stations—WJZ, New
York, WXYZ, Detroit, WENR, Chi-
cago, KECA, Los Angeles and KGO,
San Francisco.

‘The new Philip Morris’ campaign
is in line with the recent upward
trend in spot sales reported by

Grabhorn on ABC's owned and op- |

erated stations. Business was placed
through The Biow, Co. Ine.

Electronics Reservists
Sought By U. S. Air Force

The U. S, Air Force has issued a
call for reservists with training in
electronics and radar to volunteer
for active duty.

Air Force reserve officers who
volunteer for electronic specialties
will be recalled for periods of six
months to three years, and enlisted
men for six to 21 months,

Applications from New York,
New Jersey and the New England
states will be handled by the Con-
tinental Air Command at Mitchell
Ficld, Long Island. There are six
Continental Air Commands through-
out the country,

NEW JERSEY’S SPORT STATION

WFPG

ATLANTIC CITY

BROADCASTING EXCLUSIVE
Monmeuth Race Track

Feature Race

By SID WHITE

Man About Manhattan. .. !

® ® @ TRIDAY-DREAMING: Pres. Truman being urged to take o
the airwaves to personally explain the Korean situation to the American
public. He’ll decide on this action over the weekend. . . . Marlene
Dietrich being offered for TV—and that's the best offer we've heard gbout
in a long while. . . . Mary Margaret McBride has tagged her summer
apariment—The McBridal Suite, . . . Lovely Mimi Benzell set for Fire.
stone sianza July 24th. . . . Glamour girl-commentator Dorothy Daye.
who has been fashion reporter, celebrity interviewer and radic enter-
tainer as well as wife and mother. starts a sixth career as producer of
the new Jack Lait series, “Confidentially Yours,” which preems lonite
on NBC. . . . Bobby Colt lest out on the “Hit Parade” by inches, but
he now has Pall Mall interested in him. . . . Recommended: Ralph
Paul’s salespieling on Ted Mack's Amateur Hour last Thurs, This versatile
gent also emcees “2nd Honeymoon.” . .. Kids have been trying to phone
Hopaleng Cassidy ot his hotel but he's had his calls picked up by
his manager. Finally, one kid in desperation who had tried to geot
threugh to him three times, yelled: “Tell him this is Tom Mix calling.”

¥ % K

® ® o Geonge Jessel had a blind date recently and not
knowing how tall she might be, took no chances. He arrived in
a specially fluffy toupee and wearing extra-high elevator shoes.
When he spotted his date, he was horrified. She wore platform
shoes, an upsweep hair-do—all in addition to her natural six-foot
showgirl height. George angrily tore off his built-up shoes and
threw his toupee in the corner. ‘‘Okay,” he roared, “you win.
Now let’s start from scrateh!”

- S S+ SR 54

® ® @& Eale Ferris, just back krom a 6-week tour of the South
and Southwest on behalf of his Radio Feature Service and Hope Asso-
clates, reports that local TV personalities and “Musical Bingo”* are
dominant topics of conversation wherever radie men meel. “You see the
pattern of Chas. W. Hamp, with his 30 minutes of Sunshine, Smilin’ Ed
McConnell, Brooks and Ross, Al and Pete and the late Singin’ Sam
being repeated in television down there,” reports Earle. “One young
TV local celebrity has « couple of dozen 10-minute programs and more
than 200 sponsors waiting to latch onto his show. The home town lads,
except for a program like the Camel News Catavan, are away out in
front over many of the network shows. Out there, they are building
home town faverites faster than they did with Gene and Glenn in the
old radio days. “Musical Bingo is hailed everywhere by the smaller
station operators,” maintains Ferris. “Many station managers I talked
fo are casting eyes at features like this which will bring them money.”
Ferris also reported that Dallas, Texas, has solved the baseball-television
problem. Games start at 8 p.m.. but Bobby Golf, the Dallas club’s gen'l
manager. won't allow the TV camera turned on until 9:30. In other
words, the fans see the last few innings—and if they want more. well,
there's always the box office at the park.

Y ¥r ¥ Ve

® ® e APPLAUSE DEP'T: Albert McCleery’s highly im-
aginative handling of the “‘Cameo Theater,” . . . Joey Adams'
quizmastering on his new series, “Rate Your Mate.” . . . Joan
Edwards’ thrushing on her new DuMont stanza. . . . Mary Patton's
superformance on CBS' “Sure As Fate” Tues. pm. . . . Georgia
Gibbs' Coral eclick, “A-Razz-A - Ma-Tazz." Don Hillman's
directing of the Monday nite concerts at Lewisohn,

¥ 7 ¥ Ye

NAB Lists Regionals
For Summer, Fall

(Continued from Page 1)
counties, with District 15 (Northern:
California, Northern Nevada and
Hawail) at a meeting scheduled for.
Monterey, Calif, Aug. 21 and 22,
said NAB secretary-treasurer C, E.i;

The schedule of meetings, and the
directors in each of the 17 districts,
follows: J

District 17, Aug. 14-15, Benjamin
Franklin Hotel, Seattle, Harry R.
Spence, KXRO, Aberdeen, Wash.

District 15, Aug. 21-22, San Carlos
Hotel, Monterey, Calif., Glenn Shaw,
KLX, Oakland, Calif. ;

District 13, Sept. 7-8, Plaza Hotel,
San Antonio, Tex., Clyde W. Rem-§
bert, KRLD, Dallas, Tex. B

District 14, Sept. 11-12, Colorado
Hotel, Glenwood Springs, Colo,,

ne, Wyo.

District 8, Sept. 14-15, Lincoln
Hotel, Indianapolis, Georges J. Hig-
gins, WISH, Indianapolis.

District 7, Sept. 18-19, Terrace

N. Nunn, WLAP, Lexington, Ky.
District 9, Sept. 21-22, Northern-:

Hotel, Boston, Paul W. Morency,
WTIC, Hartford, Conn.

District 2, Oct, 12-13, Ten Eyck:
Hotel, Albany, N. Y. William A.
Fay, WHAM, Rochester, N, Y, i

District 6, Oct. 26-27, Roosevelt
Hotel, New Orleans, Harold Wheel-
ahan, WSMB, New Orleans. s

District 5, Oct. 30-31, Ansley Hotel, &
Atlanta, Ga., Allen M. Woodall, p
WDAK, Columbus, Ga. 7

District 4, Nov. 2-3, hotel not de-;
finite, Williamsburg, Va.,
Essex, WSJS, Winston Salem, N. C.".

Engineer Joins WASH
Washington, D. C.—Wesley Pike:!
has been added to the staff. of’
WASH as an engineer. Pike gradua->
ted from the Capital Radio Engi-
neering Institute of this eity. \"

£

i

Why buy 2 or more...
do 1 big sales job

2
on “RADIO BALTIMORE™"

Contoct
EDWARD
PETRY CO.

WAL

A

Arney, Jr. | )

William €. Grove, KFBC, Cheyen-i|;

Plaza Hotel, Cincinnati, Q., Gilmores |

Harold h"l!l

aire Hotel, Three Lakes, Wisc,, -enﬁ
Charles C. Caley, WMBD, Peoria, .
I1l. .
District 11, Sept. 25-26, hotel not ?m‘
definite, St. Paul, Minn.,, John F.; -
Meagher, KYSM, Mankato, Minn, ‘H‘S“
District 10, Sept. 28-29, Chase ol
Hotel, St, Louis, William B. Quar-j[™
ton, WMT, Cedar Rapids, Ia. s
District 12, Oct, 2-3, Tulsa Hotel, :t;“
Tulsa, Okla, Jack Todd, KAKE,] E:]j,l
Wichita, Kans. e
District 37, Oct. 6-7, Bedford]f
Springs Hotel, Bedford, Pa., George. IPI';
D. Coleman, WGBI, Scranton, Pa. [
Distriet 1, Oct. 9-10, Somerset =N

A
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"aith TV Sefs Shown
:1Af Chi. Convention

e largest and most complete
of television receivers in its
ipry, was previewed last week
Zenith Radio 'Corporation at
€ 1950 annual convention in
hago.

mith took the wraps off 23 new
1s for their distributors, with
. Bonfig, vice-president of the
saying that the line had more
anding quality and perform-
features than any radio or TV
ol he had ever introduced in his
bars in the radio and TV indus-

le new receivers range from
95 for a table model through
consoles to an all-in-one com-
idtion which retails at a sug-
d price of $695.
feature of the new line is
th's 2-in-1 “Selectoscreen” and
ex picture control, which means
set-owners now have their
ce of either the “Giant Circle”
ien or a comparable rectangular
‘.‘fen. The flip of a switch is all
# is required to change the pic-
il from the circular sereen to a
2aangular screen.
{1 models contain Zenith's
“iXre-Ban” Blaxide “Black” tube,
‘*“4ature pioneered by Zenith and
iHduced about a year ago.
slitial  dealer showings will be-
“fJuly 10th at Mayfair, N. J. and
g York City dealers will get
& preview of the new line at
ark Sheraton on July 12-13.

ENGINEERS —
CONSULTANTS

1
!

!

. McNARY & WRATHALL
RADIO ENGINEERS
% 95 Natl. Press Bldg. 1407 Pacific Ave.

o Lhlshingmn 4,D.C. Santa Cruz, Cal.
i Member AFCCE

iy

The world’s largest TV picture tube, a 30-inch direct-view model,
was featured in a mew receiver displayed by DuMont Labs at the
Hotel Pierre Toof in New York yesterday. Left to right in the picture
are Leonard Cramer, vice-president and general manager of the
Allen B. DuMont Laboratories, Inc.; Commander Mortimer W. Loewi,
director of the DuMont TV network, and Dr. Allen B. DuMont, presi-
dent of the laboratories and network. The new set displayed 536
square inches of picture, It will be displayed at the Chicago conven-
tion of NAMM at the Palmer House next week.

Reeves Plant Producing
Rectangular TV Tubes

Reeves Soundcraft Corp. Long
Island City, N. Y. has announced
that production is now underway on
three types of rectangular TV pic-
ture tubes at their Springdale,
Conn. plant, recently acquired from
Remington-Rand.

The new plant is concentrating
production on the 16K P4, 16TP4, and
16RP4 types of rectangular tubes,
which feature extra rugged and pre-
cise electron guns of Soundcraft
manufacture to be used with an ex-
ternal ion-trap magnet for preven-
tion of ion-spot blemishes.

The company also expects to be
in production on the 17 and 19-inch

G.E.'s Fall Radio Line
Has 20 New Models

General FElectric vesterday an-
nounced their new fall line of radio
receivers which includes a total of
twenty models in a wide choice of
colors, features and prices.

The new line features eight clock-
radios, seven AM table receivers, a
super-sensitive AM-FM table model.
and four radio-phonograph consoles.

Prices range from $19.95 to $49.95
for the table receivers, with the
combinations listed from $169.95 to
$279.95, according to George O.
Crossland, assistant radio sales man-
ager for the G. E. receiver division.

;;tangular picture tubes next
month.

A. R. BITTER

i 4125 MONROE STREET
: TOLERO 6, OHIO

Tel.: Kinmowood 75631

. W. ANDREWS, INC.
1RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, IOWA

PRODUCTION PRRADE

DuMont Lab Appointee

The recent appointment of Robert
G. Scott, senior engineer, as new
head of the commercial engineering
department has been announced by
I. G. Rosenberg. manager, cathode-
ray tube division. Allen B. DuMont
Laboratories, Inc. Scott joined the
DuMont tube division engineering
staff in 1948 as a senior engineer in
design and development of TV type
cathode-ray tubes, and later trans-
ferred to manufacturing engineer-

Phone 2-7824

ing.

Regional Mgr. For Capehart

E. J. McGrannahan has been ap-
pointed manager of the Capehart-
Farnsworth Corporation’s newly-
created Kansas City region. E. Pat-
rick Toal, general sales manager.
nas announced. The Capehart-Farns-
worth Corp. is a subsidiary of
1.T.&T. McGrannahan's territory,

which has its headquarters in Kan-
sas City. Mo., includes Capehart
distributors in the St. Louis, Kansas'
City. Des Moines and Omaha terri-.
tories.

Myers New President
0f Whse. Supply

The Westinghouse Electric Sup-
ply Company's board of directors
has elected John F, Myers as presi-
dent, succeeding David M. Salis-
b_ury, who had requested he be re-
lieved of his position so that he
could return to the West Coast for
the sake of his family's health.

The change, which took effect
ngy 1, allows Salisbury to become
vice-president in charge wof Texas
and Pacific Coast operations of the
Supply Company with headquarters
in San Francisco.

The Westinghouse Electric Sup-
ply Company is a wholly owned

subsidiary of the Westinghouse
Electric Corporation. The Supply
Company operates through 109

branches in 42 states as a wholesale
distributing organization [or the
products of Westinghouse and other
electrical manufacturers.

Myers brings to his new position
30 years of experience in the mar-
keting of both consumer and indus-
trial products manufactured by the
electrical industry.

Salisbury has been associated
with the Supply Company for the
past 15 years, having worked in the
West as manager of various district
offices.

Another Pick-A-Shaft
Offered By Clarostat

Still another Pick-A-Shaft rounds
out the already wide choice of at-
tachable shafts offered by Clarostat
Mifg. Co.. Inc.,, Dover, N. H. It is the
Type FKS-14" or finger-tip knurled
and screwdriver-slot Pick-A-Shaft
that snaps on to any type AM or AT
control. This type shaft is especially
popular with those controls found
at the rear of many TV sets and
controlling such functions as hori-
zontal linearity, horizontal and vert-
ical size, horizontal and vertical
position. and vertical hold.

RADIO
ELECTRONICS
SCHOOL OF NEW YORK

COMPLETE, PRACTICAL
TRAINING IN ALL
PHASES OF RADIO,

FM AND TV

LICENSED OPERATORS,
TECHNICIANS AVAILABLE

ADDRESS INQUIRIES TO:
REGISTRAR
RADIO ELECTRONMICS
SCHOOL OF NEW YORK
52 B'WAY ® 8D 9-1120
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AGENCIES.

AURICE B. MITCHELL, direc-

tor of BAB, will address the
Washington Advertising Club Tues-
day, July 11, on the value of televi-
sion as the “Twentieth Century Tool
For Advertisers.” Mitchell was for-
merly manager of WTOP, CBS's
Washington outlet.

CODY PFANSTIEHL, publicity
chief of WTOP, has been named
publicity chairman of the Washing-
ton Advertising Club.

PAUL A. CAREY has joined the
copy department at Geyer, Newell
& Ganger, Inc. He was formerly
with Fletcher D. Richards, Inc,

VICTOR E. (BUCK) FORKER
has been appointed advertising man-
ager of WPIX, New York. He was
previously in charge of program
promotion at the TV station.

RICHARD LAWRENCE was
named sales representative for
‘World Broadcasting System, Inc,
radio program library firm. He was
formerly account executive with
WVNJ, Newark, N. J,

NEW member of public relations
staff at Community Chests of Amer-
ica is Ira H. Knaster, who will be
television assistant to Eloise Walton
Peterson, audio-visual director for
the nation’s Red Feather campaigns.
Knaster has fifteen years of experi-
ence as a writer for theater, radio,
films and magazines.

SEVERAL new advertisers have
made radio debuts via commer-
cial jingles produced by the World
Broadcasting System: Golden Crust
Bakeries with a 26-week contract
for two spots a week over KCRA,
Sacramento; De Francis Motors and
Lock Guard Furs spotting commer-
cial jingles over WMMW, Meridan,
Conn., and plugs by Werner’s Clean-
ers over WCAE, Pittsburgh,

GEORGE W. DIEFENDERFER,
JR., has joined the sales staff of the
Chicago office of Adam J. Young,
Jr., Inc,, station representatives.

HERBERT M. STEIN appointed
assistant advertising director for
Ronson Art Metal Works, Inc,
Newark, N. J. Stein was formerly
associated with McKesson & Rob-
bins, Inc, and Sylvania Electric
Corporation,

MARX S. KAUFMAN and SAM-
UEL S. STRAUSE have formed the
Kaufman-Sirause Advertising Agen-
cy. The company will occupy offices
in the Court Square Building, Bal-
timare.

GERARD E. NISTALL has been
named advertising and gales promo-
tion manager for Radio-Marine Cor-
poration of America,

California Commentary

By IRV HAMLIN

® @ @ The four months of intensive study and work Fred Friendly
and wife Dorothy poured inlo NBC's “The Quick und the Dead” atom and
hydrogen bomb public service program commoencing this week should

result in one of the finest P. S. stanzas ever 1o hit
HO].].YWOOd the air. Friendly has taped 135 voices, not more

then two of which were in the studio at any one
fime: has had three engineers working day and night en close to 900
hours of taped material; studied at Columbix for three months dor
better understanding of nuclear problems; and combined such people
as N. Y. Times’ William Laurence and Bob Hope. along with Helen
Hayes, Paul Lukas and other famed personalities, including Bernard
Baruch. This is a stupendous Public Service which will, for the first
time, tell the U. S. public why the “atom is the people’s business.” . . .
And while Friendly was taping Hope on the West Coast, he explained
how the plutonium pile at Hanford was being constantly picked up by
two TV cameras and watched on a picture by a guard. “Why?" asked
the Great Lover, “to see if it's still on OUR side?”

* * Ad g

e ® o TFrank Samuels will accept the PTA award praising
KECA-TV for its football coverage, as well as other sports, while
Charlie Ruggles nabs the commendation from PTA for recogni-
tion for “The Ruggles” as outstanding family entertainment on the
video lanes. . . . KECA-TV took two out of the five awards
offered to the seven TV outlets in L. A. ... Dusmet-Moore’s TV
series, “Ding Howe and The Flying Tigers” became the hottest
thing in town with outbreak of hostilities in Korea. . . . Gene
and Dick Wesson finally team up again after picture commitments
are completed. . . . Frank DeVol and ork to transcribe a new
Navy Reserve recruiting show this summer for release to over
2000 radioc outlets. . . . Clark Dennis shaping up his own TV
stanza, with IOBS a possibility. . . . KTTV scored a beat by filming
John Foster Dulles for TV news presentation when Dulles stopped
over at L. A. for a few minutes. . . . Expenses apparently mean
nothing to ABC in regards to Vitapixing the ‘“Bride and Groom”
show. Two elaborate wedding chappels are now under construc-
tion at the ABC TWV center, costing over $1000. . . . Show will
be aired and Vitapixed simultaneously. , . . Marvin Miller and
‘Gloria Saunders of ‘IMysteries in 'Chinatown” receiving awards
from local TV fan mag.

SR * S+ S A

® ® ® Thomas C. McCray assumes new duties in Hollywood as
director of NBC network operations on July 17th, McCray will expand
Hollywood program activities and will also be responsible for network
sales on the coast. . . . Burl Ives has finally gone the way of all flesh
and will offer a disc jock show featuring folk novelty and Dixieland
platters, . . . Jimmy Wakely up to San Francisce to guest with Hope
at the Paramount. . . . Freeman Keyes, head of Russell M, Seeds Agency
and his TV man, Jack Simpson, back to Chicago after four days here
arranging for summer replacement for “People Are Funny.” .. , Has
anybody ever taken o full count on the whodunits coming out of Don-Lee?
.+ « Spade Cooley took his entire KTLA show out for a Musicians Union
Picnic, if you please, ond entertained the boys with a relaxing dose of
their own medicine. . . . and KTLA is giving “Fantastick Studios, Ink.”
a great big buildup as the kid show now that “Sandy Dreams” is gone.

. Bill Gargan vacations here during 8-weck rest from Martin Kane.

WGIG Joining ABC

Effective August 1, WGIG, Bruns-
wick, Ga.,, will become affiliated
with the American Broadeasting
Company as a member of its south-
castern group. WGIG is owned and
operated by the Brunswick Broad-
casting Corporation on a {requency
of 1440 kilocycles with 1,000 waits
power,

Will Cover Conference

Robert F, Wagner, Jr., Manhattan
Borough president, will be chair-
man of the Colgate University Con-
ference on American Foreign Policy
session devoted to “Labor’s Stake in
Foreign Policy,” to be broadcast
over WNYC and WNYC-FM, New

‘York, Tuesday, July 11th, from 2 to

3 p.m.

'PROMOTION.

Production Pointers
BAB's new publication, “Produy
tion - Pointers for More Eflectiy
Commercials,” has just been re
leased and is now being delivered
member stations throughout
country. Copies have also been s
to agencies, advertisers, schools a
colleges. 4
Specific information for adw
tisers in twenty-two different caty
gories are included in the rele
“Production Pointers” constitu
Part I of a larger work to be kno
as “BAB's Handbook on Te]evxsm
Advertising.”

RCA Completes Plans
For Financing Sala

{Continued from Page 1)
the Radio Corporation of Amerig
with the Commercia! Credit Com
pany, a national finance organizg
tion. Radic and TV distributors af
dealers are expected to be the (pm
cipal participants of the new ar
rangement, although the pact ap
plies to the company’s cosmple’c
line of products.

The wholesale finance plan prn
vides that a dealer ordering RC}
Victor merchandise from a dls’trmbu
tor may pay down as little as 10 ape
cent of the invoice price,
freight charges. The Commercii

Credit Company will finance the rt ],

maining 90 per ceni for vary

periods up a maximum of si

months, ;
Under the provisions of the

tail time payment sales plan, cof |

ering sales by the retailer to
customers, the credit company wil
supply the capital to cover long

term sales and will handle the de ;

tails of credit and «collection activi
ties at no cost to the dealer. ]

The Commercial ICredit ‘Compaxn
will carry insurance against prog
erty damage,

wholesale or retail financing plall
under a blanket mpolicy. In
cases the CCC will also provide I
insurance on all purchasers for th
full amount of their obligations.

4
New Western Program _f

To Feature Bradle g

“The Singing Marshall,” a né
Western adventure program, cu
rently being showcased in the 61
6:30 p.m., Sunday period over MB
will become a regular Sunday fe
ture of the Mutual network on At
6, when it moves to a new time,

|

plif

covering merchal)
dise purchased through either ﬁh‘

k 1Y

41

i
i
1|

to 8:30 p.m. il
The Western series is current]s,

in the time spot occupied by il

Roy Rogers Show, which .is off I}
air during the month of July.

The Singing Marshall is portray:}i,

by Joseph “Curley” Bradley, w.
has performed the lead role

MBS's Tom Mix show the past nur ‘44|:|
ber of years. The show orlgmat i,
N

from Chicago.
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TOPICS |

‘inux TV OBSERVER, who has been

Yiewing his movies on the 12-inch
ien of a conventional table model TV
ﬂthese many months, was pleasantly
t led by the bigness and quality of
wiie theater projection the other night.
IHappened at the Sutton Theater where
A Eagle-Lion production, “The Winslow
th' is being shown. Here is motion
Jure projection at its best and the
ed house is proof that the movie
office is secure with quality pro-
Tgvlnming. It emphasized too that the TV
L,u'ndcasters have a long way to go before
H can match the presentations of movie
eses in both programming and projection.

|E MODERNAIRES will make their
15 debuts on East coast tele when they
“fish their present Starlight Roof engage-
- wt as of July 26. . . . Lanny Ross re-
‘-ing Hazel Scott at DuMont for next
vek only, Mon., Wed., Fri., (7:45-8:00
1), . . . Bill Demarest new tele di-
or at WATV. . . . “Life Begins at
switching from Saturdays at 7:30
11" (NBC-TV) to Fridays (9-9:30
L41) for eight weeks commencing to-
. . . . Maeve Southgate, story editor
NBC-television, leaving the web to
“her own office as consultant to ad
ticies and show sponsors. . . . Creators
Y writers of new TV packages have
Mew boon to aid their struggles—a
Tilkly bulletin with capsule listings of
s and all their basic ingredients is
g launched by publicist Mitchell
J{ges and titled “TV-Radio New Pro-
1 Service.” . Philco Playhouse is
enting Dana Lyen's “The Tentacles,”
ing_John Seymour, Warren Stevens,
Alfreda Wallace, Sunday over NBC-
g3 {9-10 p.m.). George Heller,
: utive sec’y of Television Authority,
é| yesterday for Hollywood, where he
fas .to have chats with some tele per-
ohers involved in the SAG-TVA hassle
rights to negotiate wages for tele
performers,

i

H .
;er}BIDDY ROGERS, back from a Holly-
zdii‘ wood visit, says West Coast video's
:ﬂ’(\if advantage over New York is the
o

ibre money,” says PRB partner, “must
«"époured into Hollywood TV, however,

"3re it will take its proper place in the
¥onal TV scene . . . Theodore B.
3, director-writer in the movie colony in

\nt years, has signed with ABC’s tele
ifuction  statf. Arthur  Murray
cers to give a four-week course via
#dvision_on CBS-TV's “Doubleday Pro-
A8 (Mondays, 10:00-10:15 p.m., EDT)
thmencing July 17. Mrs, Murray is slated
¢ variations on a few Latin American

o)
==

t amount of available studic space.|

Hotel Pierre revealed that the 17-
inch tube will be the minimum size
produced this year and that the lar-
gest picture tube set will be a 30-
inch direct view club model.

In dropping the 12%-inch and 14-
inch tube models from their line,
Dr, Allen B. DuMont said it had
long been his contention that the
public wants only big screen TV.
He added that production costs of
the larger sized tubes are not much
greater than the smaller ones and
the picture results are far more sat-
isfactory,

While the DuMont executives
were playing host to the press and
trade at the Hotel Pierre, RCA also
had an elaberate trade showing un-
derway at the Barbizon Plaza Hotel
a few blocks away.

RCA Line Aftractive

The RCA line included 18 new
models ranging from a 12%-inch
table model prices at $159.95 f{c a
16-inch table model at $199.95, and a
19-inch console combination which
offered TV, AM and FM radio and
three-speed record playing facilities
at a suggested retail price of $695.00.

Like DuMont, G. O. Kaye, vice-
president in charge of sales for
Bruno, New York RCA distributors,
declared that the trend is definitely
toward larger picture sizes and pre-
dicted that the 16-inch receiver will
succeed the 12%-inch in popularity
this year, just as the 12%-inch suc-
ceeded the 10-inch set.

The 30-inch tube displayed Dby
DuMont at the Pierre Hotel was an
attention getter for both the press
and the distributors and dealers.
Designed for use in public places,
such as schools, clubs, hotels and
hogpitals, the faciory model pro-
duced an excellent picture, While
no price has been established the
“Club 30” model is expected to sell
for around $1,000.

(Continued from Page 1)

Discussing the new line before
the convention of DuMont distribu-
tors at the Hotel Pierre yesterday.
Leonard Cramer, executive vice-
president of the DuMont Labs. said
the company is introducing 17 new
receiver models including 10 with
the new 17-inch glass rectangular
tube. Deliveries, he added, will be-
gin in August.

Dr. DuMont declared the com-
pany expects to double its sales
volume for 1950. He added that total
sales should reach between $75.000.-
000 and $80,000.000.

Prices on the DuMont line range
from $249.95 for Sumter, 17-inch
table model, to a tentative price of
$1,500 for the new Westminister, 19-
inch deluxe console with TV, AM,
FM, three-speed changer and auto-
matic tape recorder.

RCA Show Attracts Many

The DuMont enthusiasm for their
new line was matched by RCA who
used the theater of the Barbizon
Plaza Hotel to give approximately
1,000 New York dealers a two-hour
preview of their impressive array of
new models. In displaying the new
models it was emphasized that lower
prices were made possible by newly
designed electronie circuits and sub-
assemblies with greatly simplified
chassis construction, The new sets
have about 30 per cent fewer parts
and almost 20 per cent fewer con-
nections than previous models.

RCA’s new line will be launched
by the greatest advertising and pro-
motion campaign in the company’s
history, James M. Toney. advertis-
ing manager of the RCA Victor
home instrument division revealed.
Forty newspapers in as many TV
market areas will be used and the
publication date in most sections
will be July 16. In several markets
special TV sections will be carried
by daily newspapers.

of sales for Bruno, Inc, RCJAldis'-
tributor, said “the happy coinci-
dence of Television Week starting
on the same day as the public un-
veiling of RCA’s Victor TV sets, is
certain to add to general interest.”

RCA plans to carry a series of
ads in seven New York dailies and

‘ces,

i

H

nine Westchester and three Long

Mayor’s «Television Week’

Linked With RCA Promotion

(Continued from Page 1)

Istand dailies from July 6 to July
16th emphasizing “‘wait for MP
Day" (Mayor’s Proclamation Day?)
In addition the company is buying
about 100 spots a day on three sta-
tions, WINBC, WQXR and WNEW
and has set a special section in the
New York Times scheduled for
July 16th.

IARGER PICTURE TUBES FEATURED

DuMont Laboratories And RCA Exhibit New Lines;
Former Shows Thirty-Inch Model In Operation:
Letier's Line Comprises 18 New Receivers

TV Relay Planned
For All-Star Game

Louisville—TV set owners will be
able to watch the American and Na-
tional League All Stars in their an-
nual baseball contest for the first
time by television Tuesday, July
11th, according to Jack Boyle
WAVE-TV director of television.

Boyle states the WAVE-TV engi-
neering staff will use the same relay
process which worked suecessfully
in bringing the World Series, the
Army-Navy football game. the Ken-
tucky-Xavier football game. and
the recent running of the Belmont
Stakes to this area by direct relay
from Cincinnati.

KTTV May Telecast
Coast Football Sked

Los Angeles — The Pacific Coast
Conference is expected to author-
ize the commercial TV broadecast
of all major college football games
in Southern California over KTTV
this fall if the recommendations of
the athletic directors of the con-
ference are accepted.

KTTV has asked the conference
to approve an offer of the Hoffman
Radio Corp., to buy the commercial
TV rights for the college football
games. Conference athletic direc-
tors meeting in San Francisco on
Monday okayed the proposal of the
athletic directors.

Commercial Operation
Sought For KM2XBD

Washington Bureaw of RADTG DALY

Washington—Don Lee asked the
FCC yesterday to permit its experi-
mental TV station in Hollywood.
now known as KM2XBD. to go into
commercial operation at once. The
' station has been on experimental
i license for 25 months. )
| In its petition it was explained
that Don Lee had a commercial per-
i mit in August, 1941, and that con-
!struction was delayed by the war.
After many extensions. the experi-
mental nature of the grunt was dic-
tated by the shadow over Don Lee
because of charges that it was vio-
lating the network rules. This case
has now been resolved in Don Lee's
favor, and the net thinks i »h-mlq
now be permitied to opevate - Y
station on the sanie fi-e comnercial
pasis as competitive Sloions i [ju.\
‘jAngeles——espwm;nll}' Those ABC
. and NBC, which face similar alle i~
i tions of network rules violation

(A
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GONE FISHIN'

recorded by

JIMMY ATKINS ..
BILL DARNEL ................. Coral
ARTHUR GODFREY
JOHNNY GUARNIERI ... Admiral
THREE SUNS .. ... RCA Victor

. ..Rainbow

...Columbia

others to follow

LEO FEIST, INC.

Now Breaking for a Smash!

SAY WHEN

Dick Haymes & Evelyn Kright
{Decca)

Owen Bradley (coran

Zee & Jim (Royalty)

Richard Hayes (Mercury)
Others to follow . . .

Duchess Music (BM:)

| WISH | KNEW

ASK MY HEART

RCA-Victor Records by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.
216 S. Wabash Ave. Chicago 4, IlI,

Nothing Can Stop This!

"FOREVER WITH YOU™

by the writer of ““My Happiness’”

FORSTER MUSIC PUB,, INC.
1619 Broadway, MNew York 19, N. Y.
216 5. Wobash' Avenue, Chicago 4, 1II.

JUBILEE RECORD #4001

HOT DOGS AND ROSES

by Al Victor with Dob Logan's
Mclody Lane Ranchers
Nedson Music Pub., Inc.
1585 Broadway New York City

Top Program Bet!

TZENA TIENA TZENA

Cromwell Music, Inc.
119 W. 57th St New York City

e PLUG TUNES e

e

By TED PERSONS

® ® @ GAZEITE: Sigmund Romberg will preside at the SPA
dinner, the first in many years to be given on the Coast, for the reqular
members. The New York contingent at the affair will include Abel Baer,
treasurer of SPA. John Schulman, counsel, and Miriam Stern, executive
secrelary. What may have induced the festive mood is the iact that
the songwriters’ organization has reached an alltime high in member-
ship—1750—which represents 200 more than last year. . . . While on the
Coast, Barbara Belle, Fran Warren’s manager, had her windshield wiped
the other day and thereby discovered a new singing talent, The car lot
attendant, no doubt stimulated by the rhythm of his stroke, gave voice
to a song {something Esso-teric we understand) and Barbara had her
fountain pen out in no time. A number of recording companies share her
enthusiasm. . . . Mike Connor, Decca’s promotion chief, is spending his
two weeks in his home town, Minneapolis, , , . Tony Bennett will be a
guest on “The ABC’s Music” July 19th. . . . It looks like Snocky Lanscn
will get the permanent berth on “Your Hit Parade.” Everybody bought
his sample last Salurday night; he will be on again this Saturday
night, and he will help tee-off Lucky Strikes’ first visual presentation of
the Hit Parade Monday. July 10th. This, by the way. will be the first
of four telecasts scheduled for this summer with a view to a possible
Fall series,

pid e g %

® & o Jason Matthews, who breeds sconpions for a hobby,
sublimates further along the same line by writing popular songs
—'By Lo Bye Lullaby,” “Birmingham Bus,” “Give Me The Moon
Over Brooklyn,” and ‘Maria,” to name a few. Just one of those
things—a bizarre twist, considering the man’s fantastic career
which includes pioneering in aviation, soldiering (under nine
foreign flags at one time or another), three expeditions up the
Amazon River in sundry explorations, and writing fiction. Mat-
thews, a one-man ASCAP, says he feels equally at home in
popular, hill-billy, semi-classical and classical music. Be that as
it may, his latest tune, “The Ukulele Song,” written in collabora-
tion with Terry Shand, has been published by Pickwick Music
and recorded by Arthur Godfrey. . .. Bert Mann, who has written
quite a few funes in his time, feels that “I Fell And Broke My
Heart,” which he penned with Jesse Greer, is his best to date,
Adrienne Music publishes,

b d pid %
® ® @ Don Cherry's baritone will he heard Tuesdays, Thursdays
and Saturdays. starting July 6th, 11:15 p.n. over the NBC net. Don Don
records for Deccat. . . . On his July 9th “Pause That Refreshes” Percy
Faith will play a composition of his own, “Brazilian Sleighbells.” . . .
The late Kurt Weill will be honored by an hour-long telecast of his works
performed by the N. Y. Philharmonic-Symphony at Lewisohn Stadium
Monday night starting at 9:30. The program will feature his folk opera.
“Down in the Valley,” sung by Elaine Malbin, soprano; Victor Clarke,
tenor, and Norman Atkins and Randolph Symonelte, barifones. Maurice
Levine will conduct. The last portion of the program will be devotled to
songs by Weill sung by Tedd Duncan and Virginia Paris. . . . The
Mindy Carson Show on NBC will be sponsored for 12 broadcasts by the
Reserve Officers Training Corpg starting Rugust 17th, Mindy has also
been set to cut 39 transcriplions for the National Guard. . . , Francois
Grimard wili have played his 163rd role in TV this week., A record?
« « « Prof. Henry (Hol Lips Levine) gives the downbeatl on “Chamber
Music Society of Lower Basin Street” on July 8th. Gene Hamilton will do
the spieling, Jane Pickens the thrushing: and HArthur Fiedlor will be
guest number one.
Ad r W i

® ® e If Paul Weston makes the jump to another record
company won't he still retain ownership of his stock in Capitol?

. In two weecks RCA. Victor will release “Vaughn Monroe
Sings New Songs of the Qld West,” an album available in both
78 and 45 npm.

{USIC « PLUG TONES »

IT ISN'T FAIR
I STILL GET A THRILL
DREAM A LITTLE DREAM OF

THE NIGHT IS YOUNG
{And You're So Beautiful)

WORDS & MUSIC, Inc.

Published by Peer

Reco[ded by p
onny Burke (Dec! .

pave Barbouf cap) S

i rado Vit
freddy Martin wicy  Pperez? §
Licensed exclusively by 5 "

NG
BROADCAST MusiC, N2

Clear All Tracks for
I THOUGHT SHE WAS :
A LOCAL i

(But She Was A Fast Express)
engineered by

Sammy Kaye on RCA Victor

World Music, Ine,
607 Fifth Ave. New York, N. Y“

An American ‘Folk San{,f'{ié ¥
CANE BOTTOM (HARR{

ST. NICHOLAS MUSIC, INC: |1
1619 Broadway New York, N. Y.:‘;: o
o
s,

Smash Revival Hit!

WHY DO THEY 1|
ALWAYS SAY "Non,g‘; =N

STASNY MUSIC co. I|IR
1619 Broadway N. Y. C.- |
diE

i

Stepping Out!’ E:
VAGABOND SHOES ||
Jefferson Music Co, | E;

1619 Broadway

New York cmj b,

i

!
|
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TEN CENTS

;2

ajor Companies
Participate In
Trade Show

Chicago—The radio and tel-

rision display at the 49th an-
al Music Industry Trade
ow and-Convention, opening
day at the Chicago Palmer
ouse, is expected to be the
Niggest showing of the year,
rcording to William Gard,
cecutive secretary of the Na-
fonal Association of Music
} (Continued on Page 6)

|V Dealers Group
Has "Clean Up' Plans

M Washington Burcau of RADIO DAILY

1 Washington — Competition among
hanufacturers to turn out the best
N sets rather than the cheapest,

FFECTIVENESS OF RAD

R_idio-T V Manufacturers

-

threat of Communism. He said:

experienced in its entire history.

neutralize their damage by having
affirmatively support and
cannot carry this mission
harbors traitors within its house.
1o the very best of our ability.”

MceConnell Comments On Communism

Joseph McConnell, president of NBC. in his address belore the South
Carolina Broadcasters Association, Fridey, spoke out strongly on the

"The greatest prcblem facing America today is the threat to our
institutions and freedoms by the growing pressure of Communism against ‘
every free country in the world, and radio, as a mass medium, must deal
with this problem. The threat of Communism is not naked aggression as
in the case of Korea. It is not gs far away as Eastern Germany, which
has been converted into an armed camp to do the Soviet's bidding. It
is not limited to lifth column scbotage in Western Eurcpe or border
demonstrations in Iran, It is right here in the United States, where the
volume of subversive activities now exceeds cmything America has

“We cannot let these agents infiltrate our industry,

material. Broadcasting must do more than
advance the ideals of our democracy. and it
forward with confidence or elfectiveness if it
We propose lo keep our house clean

hoping we can |
our scripts checked for subversive
play sale. lts message must

AM Stations In N. Y.
To Fight TV Inroads

nd an end to constant shifting of
Lodels were among ihe cardinal
oints in a broad plan to rebuild
dublic confidence in TV service and
tnles advanced here last week by
e National Television Dealers As-
(Continued on Page 6)

Radio And TV Banned
From Fight Coverage

Radio and Television will definite-
be banned from carrying the
{rorld’s middleweight championship
vout between title holder, Jake La
Miotta, and Tiberio Mitri, Italian
‘hallenger, at Madison Square Gar-
{(Continued on Page 2)

Radie Tube Sales Up

RMA reported Friday that the
sale of radio receiving tubes in
May was more than double the
May. 1949, lolal and well above
the April figure. Tally was 29.-
706,500, compared with 13.488.-
122 a year earlier, and an Bpril.
1950, total of 27,387.689. For the
first five months of the year the
fotal sale recorded was 137,895~
253 units.

A special meeting of general man-
agers of New York City radio sta-
tions to discuss the promotion of
radio will be held Thursday, July
13. at 2 p.m., in the offices of WOR.

The purpose of the station man-
agers meeting is to discuss ideas
and methods for promoting the ad-
vantages of radio advertising in the
face of TV competition. It is anti-
cipated that the conference will
produce a tentative plan for a uni-
fied promotion campaign on the

part of the Metropolitan radio sta-
{Continued on Page 3)

National Advertising
Expendifures Shown

Total national advertising expen-
ditures for 1949 show that radio,
network and spot combined, ac-
counted for 30.1 per cent of all na-
tional advertising, according to fig-
ures released by the Bureau of
aAdvertising. In a breakdown of
these figures, the Burcau noted that
network advertising suffered a slight
decline from the previous yeal
while spot showed a slight gain.

For the year 1949, as contrasted
to 1948, national network advertis-

ing accounted for 14.4 cen’s of every

{Continued on Page 3)

“My Foolish Heart” a tune from
the motion picture by the same
name which was regarded as a
‘sleeper’ in Tin Pan Alley circles,
was picked as the number one pop-
ular tune of the past year in the
annual ACL song survey .conducted
by ‘Office of Research, Inc., and re-
Jeased on Friday. The number, pub-
lished by Santly-Joy, ranked first

among 35 popular songs chosen in

Leading Song Hits Of Year
Revealed In ACI Survey

e survey as having the largest

th
radio audience during the year end-

ing July 1.

10 STRESSED

At NAMM Meet

NBC Prexy Gives
Views On Radio
As Medium

Myrtle Beach, S. C.—James
MecConnell, president of NBC,
took the stump for radio at
the convention of the South
Carolina Breadcasters Associ-
ation here Friday and among
other things predicted that
radio broadcasting *“will con-
tinue as an effective and vital
force in American economy

(Continued on Page 3)

{oy Says Budgel Culs
Would Be Disasfrous

Hashington Burcaw of RADIO DAILY

Washington — If cuts in public
spending voted by the House are
enforced, the effect upon the FCC
and its regulatory and licensing ac-
tivities would be “disastrous,”
Chairman Wayne Coy told the Sen-
ate Appropriations Committee In a
letter made public Friday. The
committee has recommended an

(Continued on Page 8)

Buck Gets RCA Promotion;
Named V.-P. Of Victor Div.

Walter Albert Buck has been
clected vice-president and general
manager of the RCA Victor division,
Radio Corporation of Amcrica. it
was announced following a meeting
of the board of directors on Friday;

{Continued on Page 5}

r—z—’—’/’ [
Pursuit Of Peace’ !

A special documentary broad
cast on the Korean war will be
presented as the fourth in the
series “The Pursuit of Peace”
over WOR-Mutual in co-operation

Ranking second in the "pop” cate- | 1 i, the UN Radio. Sunday. July
gory was “Dear Hearts and Gentle: ' "0 1 9.009:45 pm. The
cerpls

People,” published by E. H, Morris,
while “I Can

lished by Chappell received third
leaders

Com-

rating. Among the other
were “If T Knew You Wera

{Continued on Page 8}

Dream Can't 1, pub-

broadcast will include ex
of the UN Security Couecii’s
meetings held immediatel
the South Korean savasn
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DAILY

CARL BURKLAND, gencral manager of CBS
Radio Sales, is expected back today from
Chicago, where he had a series of confer-
ences with Gene Autry.

JACK BANMER, of Banner & Greif,. pub-
licists, will return toduy from Baltimore,
where he handled public relations for the
Friendship International Airport. Alse today,
ED GREIF, the Pythias of the partrership,
will arrive home “from vocation, which he
spent at ML Desert Island, Me.

GUY CUNNINGHAM, national soles execu-
tive for WEE), Boston, will arrive in New
York today for huddles with officials of the
Columbia network. ¢

MORRIS NOVIK, radio consultant for the
AFL, off for the West Coast. Following stops
at Los Angeles and San Francisco he will
ge to Hawaii, where he will seek an additional
station to foin the Mutual hookup airing the
AFL-sponsored news commentaries of Frank
Edwards.

BEE KALMUS, disc jockey at WMGM, is
originating her Sunday night program from
Grossinger’s in Ferndale.

NORMAN LIVINGSTON, commercial pro-
gram operations manoger at WOR, today
will leave for three weeks at Shawnee-on-the-
Delaware, Fred Waring’s rendezvous.

2 COMING AND GOING & }l

KEN SPARNON, field representative for
BMI, left on Friday fer a two-week business
trip, during which hell visit affiliates of
central New York State.

BETTY McKEAN, chief phone operator at
RADIG DAILY, is sojourning at one of the
many river resorts in Jersey. Meanwhile,
taking over at the board are her protegees,
Rose Greco, Harriet Margulies and Ruth
Zeger,

THOMAS J. VALENTINO, president of the
transcription company bearing his nome, left
yesterday for Chicago to atfend the conven-
tion of the National Association of Music
Merchants, .

SIR PATRICK HENMNESSY, chairman of the
Ford Motor Co., Ltd., sailed Saturday for
England aboard the Queen Mary.

J. B, BLAYTON, JR., mangger of WERD,
Atlanta, Ga., drrived in New York last Friday
for conferences with agencies and national
representatives.

TOM FITZSIMMONS, yacgtioning night edi-
tor of RADIO DAILY, is in Saratega, where
he is taking the waters. He will follow this
with a few days at the Berkshire Music
Festival and will end his_holiday at Pemaquit,
Me. His nocturncl duties are now in  the
hands of the versatile Ernie Stern.

Radio And TV Banned
From Fight Coverage

(Continued from Page 1)
den Wednesday night, July 12, ac-
cording to a report from the Inter-
national Boxing Club.

The promoters of the fight said,
however, that the Voice of Ameri-
ca would be permitted to short-
wave the bout to Italy.

Cosby Candle Creations

Los Angeles—Clarence G. Cosby,
widely known in radio management
circles, and his “Candles by Cosby”
business was the subject of a fea-
ture article in the Long Beach,
Calif, Press-Telegram the past
week. Cosby, who moved to Long
Beach a year ago from New York
City, specializes in the creaticn of
handmade and decorated candles for
all occasions. The Cosby line of
candles will be featured at the New
York Gift Show in August, the arti-
cle reveals.

Joins WERC StaH
Cincinnati—Cliff Ferdon has join-
ed the public relations staff of Ra-
dio Cincinnati, Inc. He will handle
publicity and program promotion
for WKRC, WKRC-TV and WCTS.

LIBEL

Invaslon of Privacy
Plaglarism e Plracy e
Copyright

INSURANCE

For the Wise Publisher

OUR UNIQUE EXCESS poLICY
provides adequate protection
Surprisingly Inexpensive,
CARRIED NATIONWIDE

For details and quotations sorite
Employers Reinsurance
Corporation

Insurance Exchaenge Bidg,
Kansas City, Mlissour)

Leases Island Acres
For New Radio Station

Montreal—Foster Hewitt, Toronto
hockey announcer and sports broad-
caster, has leased seven acres on an
island opposite Toronto on which
he will, with the approval of Toron-
to Board of Control, erect a radio
station which he proposes to eall
CKFH. He offered to allow the land
to be used as a children’s play-
ground at any time and said the
towers of the station will be the
lowest radio towers in Canada and
will not interfere with air traffic to
the island airport.

Owens Joins DuMont Web

Jim Owens, formerly of Televi-
sion Magazine, has joined the Du-
Mont Television network as an as-
sistant to Tom Gallery, sales direc-
tor for the network. Owens' function
will be liaison between sales and
programming,

First 15 Hooperatings,

RADIO
Sponsored Network Programs
“Random” Home Base

Rating
Jack Benny....,..... even.. 109
Walter Winchell........... 10.9
Radio Theater........,,.... 0.8
Bing Crosby............... 9.3
Arthur Godfrey’s Talent
Scouts ,....... ..., BA
Groucho Marx.. ...., veras. 85
Louella Parsons............ 8.1
Hollywoed Star Playhouse.. 8.0
Mr. Keon............vv0.. 70
The Goldbergs............ 6.8
Gangbusters .., ,,......... 6.3
Take It Or Leave It........ 6.2
Ozzlo & Harrlet......,..... 6.1
Big Story.........v..uuus,, 6.1
Mr. District Altorney....... 6.1

New York—May-June —,
v
Sponsored Network Progroms
“TV” Home Base
Rating
Texaco-Milion Berle........ 62.6
Arthur Godirey’s Talent
Scouts .............. 46.2
Toast of the Town......... 40.8
Lights Qut.............. .. 349
Arthur Godfrey & His
Frlends ............. 3L5§
Phileo TV Playhouse,,..... 29.2
Fireside Theater......,.... 28.7
Ford Theater............., 27.0
Break The Bank........... 26.6
Suspense ................ 248
Studlo One................ 23§
The Goldbergs..........,.. 22.9
Alan Young...,,........., 22.8
Saturday Night Revue...... 22,5
Robert Montgomery. . ..,... 214

Pt

"It seems that the new

sales manager has a

brother with another
agency”

Well, don’t take it so hard, old "
man, Clients change agencies for |
all kinds of reasons.

And here’s a helpful hint about
how to keep your clients happy
in Baltimore—you buy W-I1-T-H,
the BIG independent with rthe .
BIG audience.

Then you're sure of getting
more listeners - per - dollar than
from any other station in town.
You're sure of low-cost results.

If you'd like to konow all
about W.I-T-H, just call in your
Headley-Reed maa today. He'll
give you the whole story,

SR
M

2

— -

P -

M.

Baltimore 3, Maryland

TOM TINSLEY, President
Represented by Headlcy-Reed
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lafional Adverfising
iExpendilures Shown

{Continued from Page 1)
ilational advertising dollar spent.
x!‘hris compared to 15.7 cents in the
<revious year. Meanwhile, national
bot rose from 112 cents per dollar
fivested in 1948 to 122 cents in
949, No figure was available on lo-
'al spot business.
H In the survey, the Bureau of Ad-
tertising, listed the top 100 national
‘dvertisers in daily newspapers for
t year. These ranged from Gen-
iral Motors, spending $24,869,072—
e top figure—down to the Jacob
uppert Brewery in 100th place
7ith an expenditure of $606,531, Of
he top 100 national advertisers,
nly 12 used less space in daily
ewspapers than in 1948,
! By categories, groceries led the
(st in nationally advertised prod-
ots with spending of $112,465,000.
h'he automotive industry ran second
rith an expenditure of $85,856,000
‘v daily papers, followed by alco-
‘olic beverages with $42,375,000.
l'oilet requisites were fourth with
130,549,000. and transportation was
[Hith with $20,048,000.
q“Other expenditures in daily news-
rapers were as follows: tobacco—
119,970,000; housing eqguipment and
upplies—$19,928,006; medical—$19,-
13,000; publications — $15,984,000;
adio and television — $12,756,000;
lndustrial — $10,507,000; hotels and
esorts—$8,599,000; public utilities—
] ;7,553,000 wearing apparel—$6,372,-
00; agriculture—$5,931,000; insur-
‘nee — $3,726,000; confections — $3,-
150,000; sporting goods—3$1,822,000;
tfewelry goods — $1,288,000; educa-
v Fional — $1,070,000; amusements—
 1'878,000; professional and service—
' 3367,000; and miscellaneous — $14,-
108,000.
Of the top 100 national advertisers
¢ fn daily newspapers, the survey
» BEhows that five-General Electric,
Westinghouse, RCA, Philco and Ad-
niral Corp. were in the first “52.”
rhe group spent a total of $11,357,-
00 in newspapers last year.

0
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BICCEST RAD/IO BARCAIN
IN THE U.S. T00RY!

I-MINUTE SPOTS ON
50,000 WATTS

WNOE- NEW ORLEANS
onLY $|320 ;%

EACH \RATE

Availoble Bght Now: Spots berwaen High-Rated
National Shows).. Spots on or between long-
established Local Shows!.. News Programs !
Sports! Mutual Co-ops! (1060 ONYOUR DIAL)

23 YEARS OF SUCCESSFUL SERVICE 7O ADYERPISERS!

NATIONAL REPRESENTATIVES
RA -TEL
420 1EXINGTON AVE., N.Y.C.

"E] 15400 WATFS BAYTIME — 5008 WATYS MIGHTTIME
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and society for as far ahead as any-
one can currently foresee.”

At one point in his speech Mec-
Connell hinted that some rate ad-
justments might be in the offing.
Apparently referring to possible ad-
justment of nighttime rates, the
NBC president said:

“Although radio is providing great
advertising values, the time will in-
evitably come, when radio rates
must be reappraised and adjusted
in order that the industry can con-
tinue in good economic health. The
single objective of such a rate ad-
justment will be to keep the cost of
advertising by radio in proper re-
lation to its value so that no other
medium can
match radio’s ef- §
fectiveness at its
cost. For as long
as sound broad- !
casting retains
this advantage
it will live and
grow with ad-

vertising sup-
port.”
Taking into

account the full
effect of televi-
sion, McConnell
said, national ra- McCONNELL
dio during the coming season will
deliver a larger audience than it
delivered in any year between 1940
and 1947. He also pointed out that
unlike other media, radio has never
raised its rates in recent years to
reflect its increased cost of opera-
tion and that while the advertiser
pays more for every service and
commodity he uses and charges
more for his own product, he is
still buying radie at a 1940 rate and
obtaining more for his money than
in 1940,

Says TV Effect Exaggerated

“Television's effect on radio lis-
tening is nowhere near as drastic as
popular belief would indicate,” Mc-
Connell declared. “Putting the worst
complexion on present trends and
statistics would mean a decrease of
only 6.7 per cent in the number of
American evening radio homes in
th® 1950-51 season as compared with
1948. This percentage is obtained by
applying the current Nielsen re-
search figure of a 72 per cent drop
in evening listening in a radio home

Radio Influence To Stay,
McConnell Tells S.C.B. A.

(Continued from Page l)-

DAILY

when a television set is installed to
the average 1950-51 figure of 42,300.-
000 radio families and 10,000,000
television families. In 1950-51, the
average number of evening radio
homes, discounted for the effect of
television, will be the same as in
January, 1947, when there was no
doubt as to the efficiency of the
sound broadcasting medium.”
McConnell said that in presenting
these figures they do not take into
account indications of a trend to-
ward more radio listening in televi-
sion homes. He added that with
multiple sets in the home, some
members of the family listen to
their personal radios while the tele-
vision set is on in the living room.

Cites Audience Figures

“Radio today is the most massive
and comprehensive medium of com-
munication the world has ever
known,” McConnell declared. In the
United States it reaches virtually
everybody, hour after hour, day
after day, week after week. Over
40,000,000 American fariiiles in this
country have radio sets in their
homes and they comprise 95 per cent
of the population, thus making ra-
dio bigger than all newspapers
combined and seven times as big as
television. People listen in fabu-
lous numbers, he continued. with
an average evening audience of
35,000,000, and spend more time
with radio than with any other
recreation.”

Cites Four Major Tasks

McConnell said that four major
tasks face American broadcasters
today. They must create properly
priced programs that attract and
build audiences and have outstand-
ing sales appeal; they must uncover
and tell the real story of radio’s
effectiveness as a sales medium and
they must capitalize on radio’s)
strength through cooperation in!
merchandising campaigns for
clients.

“With an expanding econcmy,
with radio retaining its basic values,
with opportunities for even greater
development of its present resources
—I do not think we have to fear
for the outlock of sound broadeast-
ing,’ McConnell said. “It is favor-
able in the extreme and some of
the greatest chapters in it shistory
are yet to be written.”

Brewers Expond ‘Blackie’

The Terre Haute Brewing Com-
pany, through the Pollyea Advertis-
ing Agency, Terre Haute, Ind., which
earlier this year bought the tran-
scribed-syndicated “Boston Blackic”
series for 52 weeks in 53 markets,
has now purchased it from its pro-
ducer, the Frederic W. Ziv Com-
pany, for an additional two markets,
upping the total to 85, The new
markets are Saginaw, Mich, and
Dyersburg, Tenn.

The sponsor has signed for fifty-
two weeks in both new markets, it
was announced Friday.

Moore Vacationing

Hollywood — Richard A. Moore,
assistant gemeral manager and di-
rector of television operations for
ABC Western Division, left by train
Wednesday on a three-week com-
bination business and vacation trip
to Vermont and New York. Mrs.
Moore accompanied Mr. Moore on
the trip. He will return to his of-
fice at ABIC Television Center about
August 1st. In his absence Network
Television matters will be super-
vised by Bud Edwards while local
KEQA-TV matters will be handled

AM Stafions In N. Y.
To Fight TV Inroads

(Continued from Page 1)
tions, a WOR spokesman declared.

Among those expected to attend
the meeting are: Murray B. Grab-
horn of WIJZ; Dick Swift, WCBS;
Ted Cott. WNBC; Bernice Judis,
WNEW; Norman Boggs., WMCA,;
Bertram Lebhar, Jr.,, WMGM,; Ralph
Weil, WOV, Robert Dunville, WINS,
and Eleanor Sanger, WQXR.

The idea for the managers’ con-
ference originated at WOR, which
will be represented at the meeting
by R. C. Maddux, vice-president in
charge of sales. and J. R. Poppele,
vice-president in charge of engi-
neering.

more delicious than
on any other airline!

T

—fly—<

UNITED

PBC-6 Mainliner 300s,
11 hrs. onestop to

LOS
ANGELES

Scenic daylight flight, Leave

by E. Carlton Winckler.

11 am (E.S.T.) Arrives 6:55 pm
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AGENCIES.

VERARD W. MEADE, vice-presi-

dent in charge of radio and tele-
vision for Young & Rubicam, Inc,
has announced that John Freese has
been appointed technical director of
all television commercials for the
agency. He will continue as head of
motion pieture production. Freese
joined Young & Rubicam in 1948 as
a supervisor in the television de-
partment.

PETER E. POPP, formerly assist-
ant account executive of Compton
Advertising, Inc,, has joined the ad-
vertising department of TUnited
States Tobacco Co.

ALBERT PLAUT, promotion
manager of Dorothy Gray, Ltd., will
handle additional duties of adver-
tising manager,

SIMON A. HALPERN has resign-
ed as director of copy at William IH.
Weintraub & Co., Inc., to become
president of Pres-A-Lite Corp. How-
ever, he will continue to serve on
the agency’s plans board.

ROBERT F. BASCHE, formerly
merchandising manager of Pabst
Sales Co., has been appointed as-
sistant ad manager.

RAYMOND S. AUGUST has been
named general manager of Trans-
cast Corporation, a bus radio broad-
casting outfit in Boston.

JAMES R. CUNNISON has been
appointed sales representative for
RCA. Victor Custom Record Sales
Division, it has been announced by
James P. Davis, manager of the
division. Before joining RCA, Cun-
nison was sales manager of Selec-
tive Radio Advertising, Inc.

ANNOUNCEMENT was made in
Philadelphia Friday of the appoint-
ment of Sydney J. Mass to the post
of advertising and sales promotion
director of the Jerrold Electronics
Corporation, by Milton J. Shapp,
president. The new advertising chief
was formerly advertising director
of the National Pressure Cooker
Company and its subsidiaries; Con-
tinental Distilling Corporation; and
has served in executive positions in
the advertising agency field.

ARTHUR E. PICKENS, JR. has
been named program director of
Radio Features, Inc., Chicago, Illin-
ois. He will join the company today,
and will handle all rudio aund tele-
vision programming, He was for-
merly tclevision director of 1ihe
Malcolm-Howurd Advertising Agen-
cy, same city.

The Land of the Fre
Dramas of Ametican Dpportunity

This week: Fdwin Booth

IU's a Donald Peterson Production for
The Harding College National Program

By SID WHITE

Man About Manhattan. ..!

@ © @ AM ACHIEVEMENTS: Radio gained new laurels Thursday
night with NBC’s presentation of the first of o documentary series titled,
“The Quick and the Dead,” designed to dramatize the history of and
the future of the atomic und hydrogen bombs, This was a forceful edu.
cational preachment which featured the talents of Bob Hope, acling in
the role of an average citizen: William L. Laurence, science editor of
the New York Times. and Fred Friendly, recording expert and producer,
who knows the art of using sounds and of blending voices into human
interest documentaries, It was radio programming with its best foot
forward and if' the succeeding three installments on Thursday nights
measure up to the first program NBC will have made new radio history
in this year of 1050.
w * 4 Yo

® o & Herb Landon, the exploiter, has a new show running
for him on WINEW (Sundays at 5 p.n.) in *The Newspaper
Game,” based on the five W’s of journalism—who, what, where,
why and when. Basil Rathbone is this week’s guest panelist. . . .
Associated Program Service celebrates its 15th ann’y next month.
. . . Hank Sylvern struck oil on his Nevada property. . . , Fran
Warren returning from the coast this week. . . . Adelaide Hawley
and Laurence |Cummings married April 8th secretly. . . . Bill
Grey, dformerly of the Jack Kirkwood show in H'wood, back
in N. Y. permanently for TV. . .. Honor Legion of the Police
Dept. of the ICity of N, Y., an exciting TV show taken from official
files, now making the agency rounds. . . . Kay Roberts set to
produce new show for Conrad Thibault sponsored by candy
company for simulcast.

A w bAe g

® ©® @ ] Arthur Rank offering Harvey Stome the iead in a British
film about GI's. . . . Winnie Gerett sez that color TV may not be near
at hand, but after listening to certain video comics, she is convinced
that off-color TV is already here, , , . Jerry Colonna making ambitious
plans for TV come the fall. . . . Reporls from abroad reveal that the
British are said to have succeeded in coming up with a three-dimensional
TV receiver. . , . Add grand mike believe: Tues. nite CBS mystory
seties. “Satan’s Waitin’.”" , . , Seaman Jacobs in town to join his missus,
Margie Hart. . , . Also in town for a few weeks is Ben Schneider, former
World-Telly staffer and NBC newsroom aide. who's now public relations
and adverlising director of the Hollywood (Flee) Beach Hotel, . . . Mar-
garet Webster's production of “Taming of the Shrew” is being adver-
tised as “The Original ‘Kiss Me Kate’.” . .. On “We Take Your Word,"
Abe Burrows was asked where the word ‘Bizarre’ came from, “Prob’ly
from Harper's Bazaar,” cracked the Bldyn quiz kid.

hike o o g
® ©® o Be-speelacled Robort Q. Lewis is a candidate for the
Harcld Lloyd roles in the remake of the comic’s films, . . . This
week marks Ronson’s 5th vear of banknolling the popular quizzer,
20 Questions” on Mutual. | . Joey Adams shelving all his nite-
club and theater dates to coneenirate on his lively new seTies,
“Rate Your Mate.” . . . «Cold war between Pimms Cup and Moscow
Mule people getting hotter. Former now has flying squads of {he
fown’s pretticst lassies making nitely raids on swank bistros and
ordering Pimms Cup like mad. .« . Harry Hewshfleld Was con-
gratulating a pal about the ‘wonderful tan he got from his vaca-
tion. “Yoah," agreed the pal, “bul underneath I still leel very

pale.”
* bt Y ¥

———

1

COAST-TO-COAST

WSFA Program Salutes Brides i
Montgomery, Ala.—A new addi-\]‘
tion to the WSFA schedule is “Here
Comes The Bride,” a program fea:".‘u(
turing interviews with local brides:p
to-be of the social aworld. Alvap
Craig Wiolf, interviewer, entertaing}s
the brides-elect at a luncheon at anjd
exclusive eating spot from whichh:
the running conversation and com:-}!

ment is broadecast. o
T
Smith Airing New Program  |{u

Hartford, Conn,—Broadcasting di:f.
rect from his home in Manchester
sportscaster Jack Smith of WDRCY.
has started a new program over thep
station entitled, “The Yawn Patrol.’{i
The new show goes on at 6:30 a.mj s
daily and extends for half an hour, b
Smith also does a daily sports showjr
at 6:10. His morning show has nf}n
connection with sports, but COnI: e
cerns itself with problems of every:fl
day living in a young mmarriet
household. : by

R
Joins KIMA Staff i

Yakima, Wash.—Lee Black, KIMA 1l
manager, announces that Heler|”
Traub has joined the station staff a "
secretary-receptionist. . er]

i
Joins WSVYS Department L.iaf

Crewe, Va—Peggy Lee Covingf®
ton has been added to the traffic de{®
partment of WSVS and WSVS-FN{*
Peggy attended Longwood Colleg
in Farmville. :

!
[

WCSS Re-aligns Staff Duties |
Amsterdam, N. ¥Y.—Cecil Woodj«
land, president and general mani{™
ager of WCSS, announces re-aligni™
ment of staff duties. Senior announ/*
cer Jack Griswold joins assistan|®
manager Ray Cheney on sportf,"
play-by-play. Lou Tinney, forme B
night announcer, moves into th Nm
early morning slot and also take
over chores on noontime “Off th
Record” spot. Replacing Tinney a .
night will be new announcer Dicl N
Ryall. foes

Williamson Joins TV Station X
Dayton, O.—H, Peter Lasker, gen 1“3”
eral manager, has announced th :}“
appointment of William J, William{™u
son as sales manager of WLW-I{
local Crosley television station. Fe
the past 11 years Williamson was & 0
account executive with the Ralp 3
H. Jones Co., ad-agency in Cincin} "
nati. Previously he was Chicag N
manager of radio sales for CBS be},
fore being transferred to WEKR({,
Cincinnati, as commercial manage,.*
when CBS still owned that station i

Why buy 2 or more...
do 1 big sales job
on “RADIO BALTIMORE"

WbAL#

Contact

EDWARD
PETRY CO.
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[bILES TRAMMELL, chairman of
the board of NBC told the
sraduating class of the FBI that the
ibdio and TV industry is alert to
Ye threat of Communist infiltration
.%d will take steps to meet the

{roblem., National PTA Group, for
e first time, recommended both
1M and TV shows. Charles Ham-
stond, NBC v-p dies suddenly.
ommercial radio introduced in
ustria. CBS leases two theaters in
[, Y. for conversion to TV.
| CBC, profiting from observance of
37, S. techniques in TV, will pattern
jrograms based on U. S. methods.
Jhicago agency reveals results of
sffect of TV in Chicago homes.
hortage of quality TV receivers
‘gPr the Fall and Winter, forecast by

Yrank Freimann, executive vice-
Hresident, The Magnavox Company.
'COA reorganization completed in
kdenver. Senate will consider a
brorld-wide web to reach virtually
very receiver in the world. Screen
f\etors Guild waives right on live
RV jurisdiction.
9 Pulse, Inc, reports baseball broad-
Hasts increase share of audience for
“ndependent stations, Total number
f TV stations in U. §. now has
jeached 105, NBC survey reveals.
$Jetworks and independents con-
biinue full coverage of the crisis in
lihe Far East. Networks dispatching
kipecial correspondents to cover the
‘E'.ituation across the Pacific.
I Commissioner Walker of the FCC
ﬁays children should be taught by
kheir schools to differentiate be-
‘3Lween good and bad radio and TV
vhrograms. Voluntary War News
9Code goes into effect for all net-
ravorks and independent stations.

3

THE WEEK IN REVIEW |

.. . Rudio-TV News Highlights ‘
By BILL NOBLE

Swift & Co. buys schedule to spon-
sor U. of Minn. football games for
the Fall. NYC buys time on NBC
morning show. WBCO, Bessemer,
Ala.,, new AM, goes on the air.

Gen. Sarnoff proposes Govern-
ment spend $200,000,000 to set up
global network to sell Armerican
ideas throughout the world. Annual
expenses for the effort would come
to $50,000,000. DuMont and RCA
showed new lines of TV receivers.
Following the trend, both com-
panies show larger screens.

Philip Morris buys a new com-
prehensive spot campaign on ABC,
owned and cperated stations. CBS
signs new contract with IBEW
group. West Coast real estate devel-
oper buys 607 TV receivers for
newly constructed homes.

Reflecting the seriousness of the:
war situation, Ralph Edwards,
“Truth or Consequences” show was,
grounded in New York. Show was
scheduled to leave for a tour of
Army Camps in Germany.

John F. Myers, elected president
of The Westinghouse Electric Sup-
ply Company, succeeding David M.
Salisbury. G. E. new Fall line of
radios, includes 20 new models.
Zenith shows new TV sets at their
annual convention in Chicago. Elec-
tric Reservists sought by U. S. Air
Force.

Due to crossed wires, TV viewers
in New Haven, heard local tele-
phone conversations as background
on WNHC-TV. Estimates show that
the Miami area now has 29,200 TV
sets. In Cincinnati, Lux Radio Thea-
ter continues to hold first place, fol-
lowed by Arthur Godfrey’s Talent
Scouts, according to The Pulse, Inc.

1Buck Gets RCA Promotion;
3Ncmed V.-P. Of Victor Div.

it
4

3

{Continued from Page 1)
Buck served as

‘marine Corporation

‘T miral of the United States Navy.

JKOMO Gets Adv., Award
J Hollywood—KOMO, Seattle, NBC
#laffiliate, has been awarded the Van-
dcouver Advertising and Sales Bu-
:t4reau cup for best in Western Radio
;d commercials at the 47th annual con-
+vention of the Advertising Associa-
©ition of the West at the Ambassador
Hotel. The live talent show “Scan-
dia Barn Dance” won both the over-
all No. 1 trophy for the station as
§ 1well as the category award for best
deommercial program in cities over
100,000, MceCann-Erickson, of Pori-
land, Oregon, took the award for
best spot announcements in cities
AJover 100,000, and KEEN, San Jose,
JCalifornia, for best in cities under

=

-

:{ that number.

A

operating vice-
bresident of the RCA Victor divi-
J:sion since January 7, 1949. He had
‘previously been president of Radio-
! of America,
Ef;which he joined upon his retire-
,fxment, March 15, 1948, as a rear ad-

Band Of America Tour
Will Include Chicago

Impressed by the successful turn-
out for NBC's “Band of America”
during its recent personal appear-
ances in Buffalo, N, Y., and Bridge-
port, Conn,, the sponsor, Cities Ser-
vice, has announced its intention to
send the entire band to Chicago for
the program's first out-of-town
broadcast on Monday, July 17, at
9:30 p.m.

The band led by Paul Lavalle will
celebrate Cities Service Day at the
Chicagoe Fair of 1950 during the spe-
cial broadcast which will be pre-
sented in conjunction with the Chi- |
cago “Frontiers of Freedom” show.
The NBC broadcast will originate
from the 6,000-seat amphitheater at
the Fair, One thousand seats are be-
ing reserved for Cities Service em-
ployees, distributors and guests.

Wedding Bells

Charlotte, N. C.—Bill Quinn of
the WBTV production staff, has re-
turned to his post at the TV station
following his honeymoon with the
former Emma Reese, at one time
secretary to Ken Spicer, business
manager for WBT and WBTV.

GET THE STORY...

How just one
announcement

‘brought . .

Holsum Bakery reports "*Cisco Kid"
is a terrific bread salesman! A
single offer of "'Cisco Kid"" masks
stampeded the kids. Although
these masks were to be distributed
by dealers, the following day, im-
patient youngsters stopped Holsum
trucks that same evening—de-
manding masks! Next day, the
entire supply of 10,000 masks was
distributed! The station reports:
“Could have used 40,000!"

All over the country, the "Cisco
Kid"' is breaking sales records for
many different products and serv-
ices. Write, wire, or phone for
details.

SENSATIONAL PROMO-.
TION CAMPAIGN — from
buttons lo guns—is breake
ing traffic records]

This
12-hour Western adventyre

omozingly successful

program is available: 1-2-3
times per week. Transcribed
for local and regional spéne
sorship.

1529 Wadison aoap . ¢
Mo oo WNNATY 4

ORI .
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TV Dealers Group
Has "Clean Up’ Plans

(Continued from Page 1)
sociation. The association held that
thus far “no one is willing to share
the responsibility for (A) disgrace-
ful situation wherein a legitimate
business is made to appear to be a
racket.” Reference was to the con-
stant complaints about TV service—
and the need for “definite action.”

Edwin Dempsey, NTDA secretary,
reported that Better Business Bur-
eaus tell his office “television is our
worst headache today.” Dempsey
said most of the poor-service com-
plaints come from buyers who have
shopped for below-list prices on
their sets and not bought from repu-
table dealers. Frequently such pur-
chases have been from “shoddy
wholesalers,” and without service
contracts,

Plan Described

NTDA gutlined a plan toc clean the
industry skirts, calling upon all
branches of the TV receiver indus-
try to cooperate. Here are excerpts
from the plan:

“Manufacturers must stop in their down-
ward race to see how cheaply television
can be made, and start in a climb to see
how well they can be buill.

“Manufacturers must give a guarantee
that is clear and comprehensive.

“Manufacturers should appoint distribu-
tora of known integrity and ability.

“Manufacturers should not continuocusly
pound on their distributors for an ever
increasing number of outlets, rcgardless of
the service facilities or tie-ins these out-
lets ean provide.

“Manufacturers must stop changing
models s0 fast that service and paris are
no longer just a problem, but rather a
nightmare.

“Manufacturers should not advertise
cheap sets to out perform ‘all others’ when,
in realily, a genius could not make them
give satisfaction any place other than in
the very shadow of the broadcasting sta-
tion,

““Wholesulers should channel all of their
merchandise, not just part of it, through
reputable retailers who huve a full sense
of their responsibility to the rublic, and
who do business gencrally with an eye to
the future.

“Wholesalers  must  realize  that  the
dealer should have all help Dossible in the
way of tools, parts, mformation and

prompt refunds for return to defective
merchandige.
“The retailer whould keen  down  the

nomber of miakes that he handles to a
Doint where he is thoroughly familiar with
each get and the poliey hehind it,

A good retailer will realize that he
must not allow himself to e roilroaded
or talked into buying sets that are noorly
made or in any other way are likely to
create service difficully.

“The retailer should huve his own HEry o
whenever prasticable, aud build i up 1o
the highest level of eourtesdy and elficiency
Whenever this cannot he dorne, he ghoulit
sc_'rulmlnlmly investicate  any  outwide  pep-
viee orginization thiat he scteels 1o hanille

Lig perviee®

Increased Sales Noted

Montreal--Sales of clectric stor-
age batteries and radio parts by
principal Canadian producers were
valued at $1,156,100 in May, showing
an increase of 20 per cont over last
year’s May figure of $960,500, the
Dominion Bureau of Statistics re-
ports. Despite the rise in the month,
cumulative total sales for the first
five months of this year declined
eight per cent, amounting to $5,044,-
800 as against $6,131,200 in the simi-
lar perlod of 1949,

|
|
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Radio-TV Display Features

Music Merchants Exposition

{Continued from Page 1)

Merchants, sponsor of both show
and convention.

New models and advance show-
ings of 1951 sets will be featured by
many of the big manufacturers.
Complete lines of models will be
shown by most of the firms, Dealer
and distributor meetings are sched-
uled by a few manufacturers in
conjunction with the show.

Twenty-two firms will display
both radio and television sets.
Seven will show television alone,
and six firms will exhibit only ra-
dios. In addition, five recordng
egquipment firms will have displays.

The list of manufacturers showing
both Radio and Television:

Admiral Corp., Chicago; Ansley
Radio and Television, Inc., New
York; Belmont Radio Corp., Chi-
cago; Brunswick, New York; Al-
len B. DuMont Laboratories, Inc.,
East Paterson, N, J.; Fisher Radio
Corp.,, New York: Freed Radio
Corp., New York; General Electric,
Syracuse, New York: Jackson In-
dustries, Inec., Chicago; Magnavox
Co., Ft. Wayne, Ind.; Majestic Radio
and Television, Inc., Brooklyn; Mo-
torola, Inc., Chicago; Philco Corpor-
ation, Philadelphia; RCA Victor,
division of RCA, Camden, N. J;
Scott Radio Laboratories, Inc., Chi-

Egg-Products Firm Buys
52 Weeks On WOR

Under a 52-week contract begun
last week, Prot-Egg Products, Inec.,
of Elmhurst, N, Y. is sponsoring
daily participation announcements
on WOR'’s “Rambling with Gamb-
ling” show, Monday-through-Satur-
day, from 6 to 7 a.m.

Stanton B. Fisher of New York
City is the agency. The product ad-
vertised is Life Prot-Egg Shampoo.

" Named Mgr. Of WRLD

Lanett, Ala—Jay Lamb was pro-
moted to manager of WRLD and
WRLD-FM, J, C. Henderson, presi-
dent of Valley Broadcasting Com-
bany, announced. Lamb fills a vac-
ancy left by the resignation of
Capers Lifsey. He came to WRLD
in 1945 after working with WDLP
in Panama City, Fla,

Henderson  also announced ap-
pointment of LaVerne Foster us an-
nouncer and engineer. He formerly
worked in Huntsville, '

_—

Six-A-Week Show From APS

A new half-hour show titled
“Melody Magic'—six days a week—
will e released by Associated Pro-
gram Service to its subseribing ra-
dio stations on July 13th. The show
will feature the orchestrag of Ted
Dale, Jerry Scars, Al Goodman
Glen Osser and Dave Dennis wilh'
the pianoistics  of Buddy Weed
Frank TFrochba and Errol Gnrncr:
One minute spots have been  ar-
ranged for this program of favorite
songs,

cago; Spartan Radio and TV, Jack-
son, Mich,; Starrett Television Corp,,
New York; Stromberg-Carlson Co.,
Rochester, N. Y.; Sylvania Electric
Products, Inc., Colonial Radio and
Television Division, Buffalo, N. Y
Tele-King TV Corp., New York;
Westinghouse Electrie, TV and Ra-
dio Division, Sunbury, Pa.; Zenith
Radio Corp., Chicago.

Firms displaying only television
will be:

Atwater TV, division of Zenith
Home Appliance, Brooklyn; J. F.
Bard, Inc., Chicago; Mercury Corp.,
livision of Mercury Records, Chi-
cago; Pathe TV Corp., New York;
Trad TV Corp., Asbury Park, N. J.;
Trans-Vue Corp., Chicago; Video
Corporation of America, New York,

Manufacturers displaying radios
will be:

Covrall Industries, Inc., Brooklyn;
Hedco Manufacturing Co., Chicago;
Jewel Radio Corp., Long Island
City, N. Y.; Magna-Electronics Co.,
Los Angeles; Ristaucrat, Inc., Apple-
ton, Wis.,; Symphonic Radio and
Electronies Corp., Cambridge, Mass.

The five recording equipment
firms in the show are:

DuMont Officials To Attend

Ampro Corp., Chicago; Magna-
Electronics Corp., Los Angeles; Re-
coton Corp., New York; Revere
Camera Co.,, Chicago; Webster-Chi-
cago, Chicago.

Top executives from DuMont Lab-
oratories at East Paterson, N. J.
who will be at the show are Earnest
A, Marx, general manager, receiver
sales division; Walter L. Stickel, na-
tional sales manager; Henry R.
Geyelin, national advertising man-
ager; E, W, Merriam, manager, Tele-
set Service control department; Carl
Quirk, service section.

Don G. Mitchell, president of Syl-
vania Electric Products, Inc., will
head a big delegation from his firm,
and will maintain headquarters at
the Bismarck Hotel,

-

o

Broadcaster To Aid L
UN Radio Planning;

Minnesota broadcasters havé
banded together for an all-out cam{'
paign to promote United Nationg,
broadcasts, it was announced by,
Melvin Drake, manager of WDG—Y,§
Minneapolis, and president of the
Minnesota Broadcasters Association.} |

The MBA, together with the Min-;
nesota Radio Council and the Min.
nesota Association for the United!
Nations, are behind the UN project._f
Included in the plans is a state-wide’ i
publicity-promotion campaign to in-
form listeners where and whenl]
they may hear UN programs. ] .

United Nations Radio has made |,
its full services available to the}l,
Minnesota broadcasters and has is- “,,
sued copies of its new code of com-~
mercial sponsorship of UN pro-f:
grams. i

Stations in all parts of the state|’
have responded, Drake said, and’
many stations are already carrying’
UN programs on a regular basis. A

The UN project has received the|¥
public support of Minnesota’s Gov-!
ernor Luther Youngdahl. !

Sweeping Contests |l
Radic will literally be swept elean; pi
this summer when the National:
Broom Manufacturers and Allied
Industries Association sponsors a
series of sweeping contests over|'!
various radio stations throughout [
the country. Contestants will be §
asked to list the unusual ways ind
which they use a cornbroom in'
housecleaning. 4
Regional winners will appear ati:
the Mrs. America Contest in Asbury
Park, N. J, in September and dem-
onstrate how they use a broom. The’
final winner will receive a trophy f!y
from the Association. N
The nation-wide radio sweeping’
contest is part of a long-range pro-|
gram begun by the National Broom
Manufacturers to stimulate sales of i
cornbrooms. The campaign is beingi}
handled by Kenyon & Eckhardt, 1y
Inc. i (R

cinescope studio organization,

preparedto give you—the advertising agency

and the tv package producer—u half-hour produc-

tion video recording: complete with studios, cameras

and all necessary equipment, experienced, profes-

sional engineers, scenery, lights, even a director . . .

ond three hours camera rehearsal time—all that you

need fo get a 16mm sof print of your show. The
price? . . . $400 COMPLETE!

announcing
the opening of a new i

Clay Yurdin

Len Beckman

Robert Musil

Cines Co. I;c

95-26 Sutphin Blvd., Queens, N. Y,

OL 8-8800

T I—
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TELE TOPICS |

:’ACK HALEY as a Summer replace-
q ment for Kay Kyser on NBC.TV
pved that years in vaudeville, musical
gnedy and movies is good training
gund for the new sight and sound
sidium, Haley displayed a careless style
d clowning and adlibbing during the
paress of the half-hour review which
dinitely stamped him as an up-and-
tning TV star and one whe'll probably
seen and heard throughout the Fall
a' Winter season, The Jack Haley
sponsored by Ford Motors at
gpm Thursdays, is a hodge podge of
15:::, song and dance with Haley wander-
it in and out of the ramnge of the
xfneras. Included in the supporting cast
3 The Continentals, a vocal group, and
this Paige, an eye compelling miss from
lw1eland

ﬂ V], MIAMI, offers another solu-
I1Y tion to the problem of TV versus
sirts box office slumps—a half-hour
niety show each Sunday (8-8:30 p.m.)
fra now till football season to boost
#] sale of season tickets for the foot-
bl games of the Univ. of Miami “Hurri-

Ireene Wicker, “The Sing-
N marked her 2nd. tele anniver-
5y yesterday with a repeat performance
her first video show (ABC-TV, 6-6:30
.} which was titled *“Rumplestitskin.”
HE Mary Sinclair and John McQuade
.ry the starring roles tonight on CBS-
s “Starlight Theater” (8-8:30 p.m.}
performance of F. Scott Fitzgerald's

i"qe Kiss.” . A literary agency ex-
!:leely for tele writers, called “Writers

Television” has been formed by Bar-
b Stanger, formerly of Compton Ad-
btising. . . . Randy Hall, formerly with
Bhdard Radio on the West Coast, has

ed World Video sales dept. . . . Sun
its are being credited again as the
tise of freakish long distance tele recep-
gh——WDTV Plﬂsburgh claims fan mail
fn a TViewer in Beeville, Texas, 1350
b miles distant.
l .
ARTOON SHORTS (Bugs Bunny,
Y Mickey Mouse, and such} are loom-
' on the horizon as the next big deal
ween tele webs and movie companies.
ers as high as $5 million for tele
nts to all the back shows of a single
racter are reported to have been nixed
lnow but are expected to go through
. . . Robert Rippen, director of
1wdy Doody” chalks up his 500th tele-
+ this week. . Videodex ratings in
isburgh place ‘DuvMOnts “Cavalcade of
Irs" first, NBC's “Texaco Star Theater”
‘ “Fhllco Playhouse” in second and
o places respechvely, and CBS-TV's
t‘udio One” and * ‘Toast of the Town”
! *Fourtl\ and fifth places

of $64,042.781.

Cathode Tube Sales Up

Washington—Cathode ray tube sales were up 20 per cent in may
over April, according to TOMA, with nearly 65 per cent of all tubes
sold to manufacturers 14 inches or bigger. A total of 599,667 picture-
tubes were scld manufacturers in May. at a cost of $14.260,114, compared
with April totals of 498.624 valued at $12.054.207. For the first five
months of the year. a total of 2,604,718 units huve been sold at a cost

ABC, DuMont Sign
Additional Affiliates

Network affiliations signed re-
cently by ABC-TV and DuMont net-
works included: WEKY-TV, Okla-
homa City, signed with ABC; and
WEKZO-TV, Kalamazoo, signed with
DuMont. The latter, which became
effective July 1, brought the total
of DuMont affiliations to 60. WKY-
TV has affiliations also with CBS,
NBC, and DuMont.

"Your Witness” On ABC
Sponsored On KECA-TV

Hollywood--Les White, automo-
tive dealer has purchased ABC tele-
vision show “Your Witness,” which
stars Edmund Lowe, on KECA-TV,
Hollywood, for 8 weeks, starting
July 12th, 8:30 to 9:00 p.an, The or-
der was secured by Marvin Briggs,
KEICA-TV account executive
through Walter McCreery Agency,
Beverly Hills, Calif.

Heavy Sales Orders
Reporied By DuMont

Orders totaling $51,700,000 have
been placed by DuMont distributors
at the first annual convention held
by the receiver sales division, Al-
len B. DuMont Laboratories, Inc.,
Walter I.. Stickel, national sales
manager said Friday after the two-
day meeting.

Orders were for the new line of
DuMont TV receivers, incorporating
the 17 and 19-inch tubes, shown to
distributors for the first time at
their dinner, Thursday night, July 6
at the Hotel Pierre,

P & G Buys ‘Beulah’

The tab for the half-hour weekly
video version of the “Beulah” show
over ABC-TV has been picked up
by Procter & Gamble on behalf of
Dreft & Oxydol. Filming on the
show will begin immediately,
though actual telecasts don't start
until mid-October.

Doc Kilowatt Says:

George came to dinner Sunday last. George, a postman by trade, is
my quiet little studions brother-in-law whose special delivery is some-
thing to write home about. George finished bigh school and, having
never gotien a degree, he never stopped thinking. We were watching
a baseball game on television when Gearge ever so quictly delivered

bimself of the following tid-bit,

“Got « couple of advertising magazines from an advertising agency
where I deliver mail. Read some of the speeches by advertising men
at their conventions., These fellows weren’t radio or television people
either, but seems like all they could talk abont was television. ‘Nothing
to be afraid of, said one. ‘Gets commonplace once the novelty wears
off) said another! Commongplace thinking, I thought.”

I sat there quiet like, because George always ties it np with twine,

“I figure,”

be continued, “there’s two times in life when you're liable

to lose your block; once is when they gang up to knock it off because
you're going some place fast, the other is when it sort of falls off be-
carse you got there too soon. TV is so intimate that it can't stand too

mch intimacy.”

“George,” 1 said, *yoi're killing me. 1 only went to college four
years” “Well" George delivered again, "what I mean is, television, as
I see it, deesn’t know its own strength—which could be its greatest

weakness.”

Doc Kilowart

MOVIE MEN ADMIT TV POPULARITY

Ask Senate Repeal
Admissions Tax
To Boost B-O

Washiugton Buvearn of RADIO DALILY

Washington — Importance of TV
competition was stressed Friday as
spokesmen for the motion picture
industry pleaded before the Senate
Finance Committee for the repeal
of the Federal admissions tax. A
cut in the levy from 20 to 10 per
cent has been voted by the House.

Representing the overall film in-
dustry conference of motion pic-
ture organizations, A. F. Myers and
Gael Sullivan agreed that video has
been cutting sharply into film at-
tendance figures, Although in Feb-
ruary they told the House Ways
and Means Committee average
weekly attendance was down from
a wartime peak of 100 million to a
mere 70 million, they said they can
no longer claim even the 70 million.

“The bottom has fallen out of the
motion picture business since then,”
Myers said.

Taft Questions B-O Decline
Myers and Sullivan presented
figures showing the sharp decline in
film attendance in Ohio since Fall,
and Senator Taft of Ohio observed
that this decline coincides with the
completion of the coaxial cable
through his state, He was wonder-
ing, he said, whether the box office
decline was temporary or permanent
—and it was obvious that he was
thinking pix may never fully re-

cover from the impact of TV,

Boston TV-Sets Up 134%:;
WBZ Increases Its Rates

Boston—Increased rates for tele-
vision time and facilities will go into
effect at WBZ-TV, the Westing-
house station, Boston, on July 186, it
has been announced by station man-
ager, W. C. Swartley. Based on an
increase of 134 per cent more TV
sets in the station’s coverage area,
the new rates will range from $175
for a five-minute segment to $700
for a full-hour in the “live” Class A
category. Film telecasts will be $150
for a five-minute period and $600
for an hour. Twenty-second and
one-minute slide or film announce-
ment charges are now $125 in Class
A, and $100 in Class B—comparing
with previous charges of $75 for
Class A and $60 for Class B, Studio
rehearsal charges are to be upped
from $25 to 350 per half-hour.
Present clients are entitled to cur-
rent rates until January 15, 195},
provided no lapse in the schedule

OCCurs.
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sONDON REPORTS YEAR’S COLOR STUDY

!BC'A and CBS File Final Briefs on Color TV

lommission Closes
TV Filings On
Color Issue

{V ashington Burean of RADIO DAILY
|Washington—RCA and CBS
o have both orally and by
tritten riefs presented the
dse of their respective sys-
4ms of color television to the
J)C since the hearing got
widerway last September, yes-
rday contributed the final
napter to the formal hearing
i filing rebuttal briefs. The
(Continued on Page 7)

|
flusic Trades Credit
TV For Sales Upturn

f{Chicago—An upsurge in instru-
jient buying from 5 per cent to 20

r cent over 1949 sales is primarily
e to television, industry leaders
d the 49th annual Music Industry
Hade Show and Convention yester-

thy.
HThe most spectacular rise in sales
{Continued on Page 3)

Sets New High
In Washington. D. C.

Increased public interest in FM in
ashington, D. C. is revealed in the
2ltest FM set survey, just announ-
ibd by Jim Seiler, director of
‘Hmerican Research Bureau.
Results of the May, 1950, survey

(Continued on Page 4)

Deecca Joins Ranks

Decca yesterday joined the
78 ronks of recording companies
pressing 45 RPM vinylite records
# when Milton R. Rackmil, presi-
dent, announced that the parent
# company ond ils two subsidia-
Al ries, Coral and Brunswick would
add them to their present line
of 33 1/3 and 78 RPM records.
First of the new recordings will
be available August 15k,

Washington—Paramount told the

Better Color System In Offing, Says Para.
Washington Burean of RADIO DAILY

three color TV systems now before the Commission is
with television’s long-term future.”” In reply to proposed findings sub-
mitted last month by the three proponents, CBS. RCA & CTI, former FCC
Chairman Paul A. Porter, for Paramount and Chromalic Television
Laboratories, Ine., said that if the Commission will only be patient for
a short time longer “permanent and better solutions” are to be expected,
Porter wrote that thetre is in the process of development a direct-view
tube of less complex and costly design which gives promise of satis-
Llcxctory performance from a brighiness standpeint.”

FCC yesterday that none of the
“truly compatible

Seven Stafions Form
Jersey AM Regional

Trenton, N. J—The formation of
a New Jersey network of seven ra-
dio stations, to be known as “The
Garden State Network,” was an-
nounced over the weekend by Fred
L. Bernstein, assistant general man-
ager of WITM, Trenton.

The network line-up comprises
WCTC, New Brunswick; WFPG,

(Continued on Page 4)

Appointments At NBC:
Wallace Takes Adv. Post

Appointment of George Wallace
as manager of advertising and pro-
motion for NBC was announced
yesterday by Harry C. Kopf, vice-
president in charge of sales for
sound broadcasting for the network.
He succeeds the late Charles Ham-
mond.

At the same time Kopf announced

Philco Head Sees
Radio Sales Boom

Orders for the new Philco radio
and radio-phonographs just intro-
duced at the company’s convention
from June
than
double the volume in the compar-
able period—1949, according to Al-
bert J. Rosebraugh, radio sales man-

point toward sales

through September more

ager for Philco.

Orders received so far represent

(Continued on Page 4)

Pulse Shows Decline

In Sets-In-Use Figure

Radio sets-in-use in the combined

10-city area, reported by The Pulse

Inc., dropped slightly below the
March-April level, during the May-
June period. This is regarded as a
normal Summer development. While

the 10-city total showed a decrease

the Chicago figure remained un-

(Continued on Page 4)

(Continued on Page 3!

Sets Standards
For FCC To Use
In Deciding

I ashington Bureaw of RADIO DAILY

Washington — A Govern-
ment - industry committee of
experts reported yesterday
that the time is ripe for com-
mercial exploitation of color
TV. Carefully avoiding speci-
fic recommendation of one sys-
tem over another, the special
Color TV Advisory Commit-
tee of the Bureau of Standards,

(Ceontinued con Page 6}

Radio Receiver Sales
Increase In Canada

Montreal—Sales of radio receiving
sets in Canada were 14 per cent
higher in April than in the corres-
ponding month of last year. while
in the first four months of the year,
sales rose four per cent, the Domin-
ion Bureau of Statistics reports.
April sales numbered 57307 valued
at $4.852,620 as compared with 50,-

(Continued on Page 3)

.| Rash To Substitute
On ABC For Kiernan

Hachington Bureaw of RADIO DALY

Washington—Bryson Rash, ABC
, | representative at the White House,
and director of special events for
WMAL, will substitute for the va-
cationing Walter Kiernan for two

Dynamiting the current belief that
TV has taken over radio, and that
the latter is in a moribund state, is
refuted by an examination of
WCBS® brochure, “What Television
Didn’t Do to Radio in New York.”
The brochure was issued yesterday.

Covering the first four months of
1950, the booklet, based on findings
of The Pulse, Inc. definitely shows

that while TV viewing increased

Brochure Blasts Belief
TV Is Taking Over Radio | weteeast peparture

during the period, the same was
true for radio listening. The Pulse
survey covered the five counties of
New York as well as Westchester

and Nassau Counties and Bergen

Essex and Hudson Counties in New

Jersey.

The survey shows that TV sets-
in-use climbed steadily during the
first four months of the year. From

" (Continued on Page 8)

(Continued on Page 4)

Hollywood—Over the weekend
KTLA in cooperation with KFMB-
TV, San Diego, telecast the de-
parture of the U. S. Marines for
Korea. KFMB-TV picked up the
telecast and beamed it to KTLA |
* who in turn transmitted the im- !
age to the Los Angeles area. .
Klaus Landsberg. v.-p. of KTLA
and Jack Gross, president of
KFMB.TV,. made the arrangements.
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WEST COAST OFFICES
Ethel Aasen, Offlca
Ity Hamhin, He
6413 Mallywood Divd : Gladitens 8436
WASHINGTON DUREAU
Qlaee. Chiet 6417 Dahlonege Rd
Phone: Wliconsin 3271
CHICAGDO BURLAU
Ginny Evans, Manager
Suite 49, 333 No. Michigan Avenue
Phone  Fraphitn 2-3218
SOUTHWEST BUREAU
Paul Girard. Manager
Suile 34, Thomas Bldg.
Dallas, Texas
Phons: Rivertide 3491
ROME BUREAU
John Perdhear|
Ludovls]l 16

Entered av second ¢lass matter, April
1937, at the pustotice at New Yark, N

Andrew H

5.
Y.

vonder the act of March 3, 1879,
_ [RATIISE 1)) —

NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC 103 91y 91, — 7,
Admtrol Corp I8y 231, 241y — 1y
Am Tl & Tel 1504 15074 15015 — 3,
CBS A 263, 283, 263, — 1,
CBS 8 261, 257; 26 — 15,
Philco 40 N, 377y — 2y
RCA Common 1733 1§ 161, — g

RCA First Pid 75 75 B -
Stewart-Warner T4Y; 14 14—
Zenith Radio 501 48'; 41, — 47,4

1 NNECTICUT'S PIONEER BROADCASTE|

CONNECT IN
CONNECTICUT

Morning. afternoon, eve-
ning . . . WDRC is your

best buy Harttord!
See facts, figures and
Hooper's in new Market
Study. Write Wm. Malo,
W Commercial Manager,
WDRC. 750 Main St
Hartford, Conn,

n

Construction Begins
On New Okla. Quariers

[ETET et Lon

Teil Ca LEVTS SEFINEOUS BT T
TR | cados tat s WRY
tate s WRY TV klah

EPEE

It a0 v
Bhoedme o b0 g s et et
Ao WEY Rl oo
T Y A I S L PP X .
i et ol ra et UOdahirio
oty iangpletor oo st by Ao b
[RUEH

Toe ook core ot and st rd
Boaiitong it Beadse complete AM
Ak TV Stanbio oGt and cantrad
s ot for persnngoe] ot both
tations ol warares for the AN

and TV mobde amts WRY STV wt
arnitiate telecasts in the new stadios
as owell s Trom the present studaoos
i the Lattle Theater of the Munger-
pal Auditoriung on which the ~ta-
tian has a long term lease

A Suge manager of WKY and
WEKY-TV. surd the stations had out-
graown both space and facihties due
crexpansion of radio and television
WKY has oecupied its present quar-
teis o the Skirvin Tuwer Hotel
stnee April, 1936 WKY-TV went on
the wir June 6, 1949,

Remaining With NAB

Washington - Don Petty. whose
resignation as NAB general counsel
was to take effect last week, has
agreed to stay on the job for the
rest of this year, it was learned ves-
terday. Petty's Los Angeles law
practice has been putting pressures
on him. which have made him de-
termined to leave NAB. but he
yiclded once again to the request
that he remain.

New Philco Auto Radios

Three new 19351 model auto ra-
dios have been introduced by the
Philco Corporation, according to
Jack Cherry, general manager of
the accessory division,

Designed for installation in any

make or model of automobile. all|

three radios include 5 miniature
tubes plus rectifier.

Alfred ]. Goulet

Montreal—Alfred J. Goulet. pro-
ducer for CKVL, Verdun. since its

- start several vears ago, died Satur-

of war service overseas with RCAF.’

day. aged 34. He was also manager
for Villeray and Cremazie Theaters '

of Odeon Chain and had three vears

Wedding Bells

Announcement has been made of
the marriage of Richard S. Testut,
Vice-president of Muzak Corp., and
general manager of Associated Pro-
gram Service, and Irene Bennett.
assistant to field director. Commit-
tee for Ezonomic Development,

Stork News

Jack Farren. WOR announcer. is.

the father of a 35 pound.
baby girl. born July 7
actress wife,

14 ounce

name is Jil],

] 7 to his radio:
‘ S Vivian Fox at Doctors -
i Hospital. New York City. Daughter's :

DAILY

Plan Broadcasters Meet
To Map Civilian Defense

o
! et
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bt e owthom litary otherala

NETTY RCIPECINTT VR PINTYSS PO PL NS ST DRI IRESS o

ol Larsen
Mo Immediate Plans

There aas Iio bahocks  pressure
in the meeling one partic.pant told
Ravro Dary. and no indication of
plats L0 puttn any overall el
defoense progrem nta etfeet noow
Adnimitration of el defense wall
he by states Was reported, wiath
the  Federal Government merely
leyving dinwvn an overall blueprint

Aax long 48 o year might be re-
quired o work out all details. ot
wis andicated, unless an immediate
CMEergency Grises.

Larsen spoke of government con-
cern over the concentration of com-
municat:ons facihities in central soc-
tions of large cities. They will be
carly bomb targets if there is to be
bombing, he said.

It was learned that therc is al-
ready in existence an overall plan
for the industry
attack upon this country.

i been appointed director of progran
in the event of .

f

COMING and GOI

_

GIOEGE ™ EBUBPACH, gemeral mone:
ct ¥3D end KSD.TV, 3t Loun, oed M
PUREACH, dcparted 101t cboard the Q

"

Mary fct @ summer vacatizn in $ogt
Fronee, Spoim @nd Perfugat .
MAFTIN BLOCY, WHEW'y due jochey, bog

trom  1he Caniblt where he
days wiutirg hig

et tummer camp

pent sevem

JACK MULHALL, of the ¥en Myurrgy T
shaw  hai returaed from Atlantic Coty

WALTER BRIOGES, HARRY MYITT oy
RALPH O'COMMOR, of the Artpwhetd Mol
work gre 1pending this week o New York
viating Ro-Tel Representatives, Ing

JOHH  MITCHELL, genera! momager ¢
WEKE CBS TV otfihate
town on butiness

JOSEPH LOWE, former Hew York cdwuuj'
resident of Arcody Country Clyf:

ond now
on Loke G2orge, tpent tait weed in Albar
for Quest oppcarances on several redio pre
groms :

PAULA CARR, of Roberts & Corr Produc
tons, 11 visibing stations in Cleveland, Cie
cnngt), Columbus end Pittsburgh arrangin
local nghts for an R & C television file
scries

BOB QCONNOR, sports director for WOR
TV, s spending his wocotion thig
New Hampshire,

Takes Program Post

Columbus, O.—Ann Evans,
merly with WPAY, Portsmouth. ha

promotion for WBNS and WELD
FM.

en, Martie, Jr, whz .-

m Chicogo o |}

year h

for|’

"You say radio is the best byy?”

Yes, sir, we do!

You can reach more people at lower cost
through radio than any other advertising medium.

And in Baltimore, the way to get the absolute maximum
from your advertising dollar is to buy W-I-T-H. No other
station delivers so many listeners at such lotw cost.

That means low-cost results.
appropriations on W-I1-T-H do big things.

That means that small
Call in your

Headley-Reed man for the whole story today.

TOM TINSLEY, President e

BAITIMORE, MARYLAND

Represented by HEADLEY-REED
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usic Trades Credif
TV For Sales Upfurn

(Continued from Page 1)

s in ukeleles, where the figure is
irly five times higher than last
4r's sales. Speaking for the mu-
ht merchandise manufacturers. C.
hderick Martin said, “Television
: been a wonderful thing for us.
% visual medium has boosted sales
‘musical instruments tremendous-
{ When the viewer sees the in-
fiment as well as hears it, it
kes him more anxious to learn
v to play.

x‘fartin cited Arthur Godfrey as

person most responsible for the

ularity of the ukelele and an-
finced Godfrey has been named

“world’s best promoter of music
¢ fun with the ukelele”

vincent Bach, president of the
qtional Association of Band In-
diment Manufacturers, also cred-
1 television with a 20 per cent
trease in ‘band instrument sales.
*7 is the key,” he said, “More in-
timental programs have resulted
rincreased interest in band instru-
futs.” This is specially true of
“ing people. Bach also mentioned
race Heidt’s youth opportunity
vgram and similar programs as
ouraging youngsters to take up
1C.
)pening day registration was
D0, with a total of 9,000 expected
yore the close of the convention
ai July 13th.
Attracting much attention was the
linch television screen introduced
DuMont. The world’s largest di-
r{t-view TV set, the “Club” model
es a 536 square inch picture. De-
smed principally for taverns and
ate clubs, this set will go into
ppduction in the fall,

dio Receiver Sales
Increase In Canada

{Continued from Page 1}

4] units at $3,777,489 a year earlier,
il in four months sales totalled
14,233 units valued at $16,679,785 as
Hhinst 190,783 at $14,464,902 in 1949.
I3ales in April were as follows,
thls for the same month last year
Ing in brackets: Ontario 34,242
,061) units; Quebec, 9,834 (8,300);
\ritimes 3,171 (3,123); British Col-
ibia 2,979 (2,928); Alberta 2,695
919) ; Manitoba 2,589 (2,269); Sas-
‘chewan 1,423 (1,748); Newfound-
h\d 374 (—).

Fire Fighting V.-P.
A small fire broke out yester-
!day in an elevator shait of the
'building housing the offices and’
Istudies of WOR. The blaze,
| ' which filled many offices with
i smoke, was quickly extinguished
% by the local fire-fighters, assisted
g by Jack R. Poppele, WOR vice-
president in charge of engineer-
ing (and fires).

Three TV Mirs. Show
New 1951 Models

Price lists of the 1851 models of
three major TV companies were an-
nounced yesterday simultaneously
with the companies’ exhibitions of
new lines at the Natl. Association
of Music Merchants confab in Chi-
cago.

Ranging from $139.95 for a twelve
and a half-inch model to $369.95 for
a 19-inch console model, Tele-King
Corporation's new line included
nine models. Harvey L. Pokrass,
president of Tele-King, announced
that the company will maintain its
policy of furniture fashion in all
future lines rather than attempt
price reductions on the basis of
lower-quality cabinets. Other mod-
els included: a fourteen-inch table
model at $169.95; a 16-inch rectangu-
lar-tube console for $229.95; a 16-
inch table model at $199.95; a 16-
inch scereen combination with AM-
FM radio and three-speed record
changer at $299.95; another 16-inch
console at $289.95; a 20-inch table
model at $279.95; a 20-inch console
at $299.95; and a 1%-inch model con-
sole for $369.95.

Tele-Tone Radio Corp.’s new line
was announced as being $40-$100
below previous comparable prices.
Leading the new line, as revealed
by Morton M. Schwartz, general
sales manager, a l4-inch rectangu-
lar-tube table model for $139.95; a
16-inch model will sell for $179.95;
and a 19-inch conscle is priced at
$280.95. Altogether, Tele-Tone ex-
hibited twenty different models, in-
cluding the new “Imperial” line
which marks the company's entry
into the higher priced field.

The new line featured by Sylvania
Electric Products, Inc., was com-
prised of twenty-one models. en-
compasing all categories. Prices
ranged from $189.95 for the 14-inch
model to $645.00 for a 19-inch model
in the higher-priced field,

Pulse Shows Decline
In Sets-In-Use Figure

(Continued from Page 1)
changed and a slight gain was re-
ported by Philadelphia.

Also true in most cities was the
increased audience enjoyed by in-
dependent stations and loss to net-
works. Baseball - carrying - stations
were particularly responsible.

Cities covered by The Pulse in-
clude, Boston, Chicago, Cincinnati,
Los Angeles, New York, Philadel-
phia, Richmond, San Francisco, St.
Louis and Washington. The com-
bined average for radio sets-in-use
in the report shows a drop from
247 per cent in March-April to 235
per cent for May-June.

WTOB Joining CBS

Station WTOB, Winston-Salem,
N. C., becomes a radio affiliate of
CBS on or about September 1 as
part of the network’'s southeastern
group, it was announced by Herbert
V. Akerberg, CBS vice-president in
charge of station relations, Addition
of WTOB brings the total number

of CBS radio affiliates to 189.

Man builds pipeline
hetween buyers and sellers

Here’s a man who can build you a pipe line between

sellers and buyers. This versatile “plumber” accom-
plishes results with his carefully followed commentary
on the national scene.

As Mr. Maurice A. Hill of the Warren County Hardware
Co. wrote to Station WLBJ, both of Bowling Green,
Kentucky:
“Mr. Lewis’ news broadrast continues, as it has in past
years, to do a very gratifying sales job for us.
“The program is of great value to the firm as a direct
sales medium and for the good will and added prestige
it gives us . . . In our opinion Mr. Lewis™ straight-
forward and informal manner makes his program the
best newscast on the air.”

The Fulton Lewis, Jr. program, currently sponsored on
more than 300 stations. offers local advertisers a ready-
made audience at local time cost. with pro-rated talent
cost. Since there are more than 500 MBS stations. there
may be an opening in your locality. Check your
Mutual outlet—or the Co-operative Program Department.
Mutual Broadcasting System, 1410 Broadway, NYC
18 (or Tribune Tower, Chicago 11).
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Hit Tunes Of Year
Named In Survey

(Continued from Page 1)
ing,” “A Dreamer’s Holiday,” *It
Isn't Fair,” “Music, Music, Musie,”
“Don’t (Cry Joe’ and “Chattancoga
Shoe Shine Boy.”

In listing the favorite standards
for the past year Irving Berlin's
“White Christmas” won top honors.
Second place went to the Harm’'s
tune, “Tea For Two” and TFeist's
“Santa Claus is Coming to Town”
placed third. Other leaders included
“Begin the Beguine,” “Blue Skies,”
“Somebody Loves Me” and “Easter
Parade.”

Suspension Of Pecul
Is Lifted By Petrillo

Hollywood—Edward Paul, musi-
cal director of Jerry Fairbanks
Productions, who was suspended
from membership in the American
Federation of Musicians and fined
%$1,000 for alleged violation of the
union’s television regulations last
February, Friday was advised that
his suspension has been lifted.

The veteran conductor and mem-
ber of the AFM since 1915 was
notified in a letter from Leo Clues-
mann, national secretary of the
union’s executive board, that the
international executive board at its
meeting held in Houston, Texas, on
June 1, had voted to lift the sus-
pension and hold the $1,000.00 fine
in abeyance.

The Fairbanks Company and Paul
had petitioned James C. Petrillo,
AFM president, to reopen the case,
maintaining that charges brought
against the conductor were un-
founded. The June 1 rchearing fol-
lowed.

At the time Paul was suspended,
the AFM permitted members to
play for “live” and ‘“kinescoped”
video shows but banned the record-
ing of any type of music for filmed
television programs. Recently, how-
ever, the AFM notified video film
producers that recording of shows
would be permitted if producers pay
the regular theatrical motion pic-
ture scale o musicians and stations
and sponsoring agencics pay a roy-
alty of five per cent of station time
charges for cach showing to the
union,

Sponsoring Symphony

Detroit — The Pfeiffer Brewing
Company  will sponzor the ontire
two hours of the cight Saturday
night summer concerts of the I
troit Symphony Orchestry on WW.J-
TV. Maxon, Incorporated is the
ageney for Ploiffer.

The Symphony s piving  cight
weeks of free eonecrty at the Michi-
fan State Fair Grounds on Tuesday,
Friday, and Saturday cvenings un-
der the co-sponzorship of the Music
Performanee Trust Fuand and  the
Pleiffer  Brewing Company.  The
Michigan State Board of Apricul-
ture donates the shell and seating
capucity for 10,000,

SONG HITS OF 1949-50

The 35 song hits with the largest radio audiences are listed in
the order of the total ACI points received in the ACI surveys of
the year conducted by Peatman’s Office of Research, Inc. Songs
currently active are marked with an asterisk. Songs whose activity
began prior to July 1, 1949, are noted by the date, The survey

IWEEKS IN
ACI SURVEY

follows:
TOTAL
SONG TITLE AND PUBLISHER ACI POINTS

“My Foalish Heart (Santly-Joy)............. . 25339
Dear Hearts And Gentle People (E. H. Morris) .. 23731
1 Can Dream Can’t I (Chappell} .. .......... 21374
=1f 1 Knew You Were Coming (Rebert)........ 19919
A Dreamer's Holidoy (Shapiro-Bernstein).... 19851
1t Isn’t Foir (Words & Music) ....... weeer.. 18242
FMusic Music Music (Cromwell) . .. .. PP 16620
“Dearie (haurel) .. ... .. v 15694
Don’t Cry Joe (Harms).............. ve.... 15684
Chattancoga Shoe Shine Boy {Acuff & Rose).., 15590
“#Enjoy Yourself (E. H. Morris}.............. 14910

A Dream Is A Wish
Your Hcart Mokes {Walt Disney)........ 14778
Ofd Master Painter (Rabbins).............. 14762
That Lucky Old Sun (Robbins)............. . 14672
Some Enchanted Evening (1949) (Chappell).. 14190
*Third Mon Theme (Cheppelll............. . 14025
Toot Toot Tootsic Geodbye (Feist)........ .. 13851
*Daddy’s Little Girl (Beacon)................ 13635
“Hoop-Dee-Doo (E. H. Morris) ., ........... .. 13607
Bye Bye Baby (J. J. Robbins)............ .. 13549
You're Breaking My Heoart (Robert) ... ....... 13519
“Bewitched (Chappell} . ... ... it v.... 13287
Younger Than Springtime (1949} (Chappell} .. 13237
There's No Tomorrow t(Paxton)............. 13130
Room Full Of Roses {((Hill & Range)....... . 13075
Bibbidi Bobbidi Beo (Walt Disncy)....... ... 12817

#1 Don’t Care If The Sun Don't Shine (Famous). 12406
Let’s Take An Old Fashioned Walk (Berlin} ..., 11937
Semc Day You'll Went Me

To Want You (1949) (Duchess)........ 11624

*Candy And Ceke (Oxford) . ........covuiinnn. 11480

Maybe 1t's Because
(1949) (Bregmon-Yocco-Connl) . ...... .. 11479

Just One Way To Say

Love You (1949) ({Berlin)...., .... 11370

There's Yes Yes

In Your Eyes (1949) {(Witmark......... . 1Mms

“Sentimental Me (Knickerbocker),,...,..... . 11076
#Old Piano Roll Blues {Lecds)

........ vev... 10663

20
15
11

FAVORITE STANDARDS 1949-50

White Christmas (Berlin}. .. ..., ........... 5837 9
Tea For Two (Harms) ., ... ....ovivnnn... 5512 24
Santa Claus Is Comin® To Town ({Feist).. ..., 4844 7
Begin The Beguine (Harms) ... ............... 4015 1%
Blue Skics (Berlin)...................... 3274 13
Somcbody Loves Me (Harms)..........,.... 3212 15
Easter Parade (Berlin}.................... 3024 4
All The Things You Are (Chappell) . ... ..... 3020 15
It's Wonderful (Harms) . .................. 2965 n
I Only Have Eyes For You (Remick) ,......... 2664 12
Winter Wonderland (Bregman-Voeco-Conn) . . | 2594 6
Night And Day (Horms)............ . ..... 2461 13
What Is This Thing Ceolled Love (Harms) .., .. 2376 9
Blue Moon {Rebbins)y ... ... ....... .. ... .... . 2324 9
Just Onc Of Thosc Things (Harms), ... ... . ., 2292 12
Dancing In The Dark {(Harms) ... .. ......... 2285 13
Here Comes Santa Claus (Westorn) ... ... ..., 2252 4
Toke Me Qut To The Ballgame (Broadway) . ..., 2245 4
Star Dust (Milts) ..., ... L 2097 n
September Song (Crawford............. oo 2044 7
Embraceable Yeu {(Hormsh. .. ... ......... .. 2037 10
Lover (Famous) ... ... .., .............. e 1948 8
Twelfth Strect Rag  (Shaplro-Ternsteln) ., , . ... 1924 9
Christmes Seng (Durke & Van Housgn) . .. .. 1860 4
Tico Tico (Chos K. Horis) ... ..., ... .. ... 1791 7
Always  (Derling L 1667 8
This Can’t Bo love (Chappell) .. ... .. .. ... .. 1640 8
Don’t Blame Mo (Robbins) .. ............ ., 1598 4
5t. Louis Dlugs tHandy) ... .. ..., .. .. ... . 1577 7
Aloxander’s Regtime Band (Berlin} P 1550 8
April Showors (Harms) ... .. .. 1431 3
April In Paris (Horms) . 1423 5
Man | Love (Harms)...... .. ............. 1412 8
Juna Is Bustin® Out Al Over (T. B. Horma) . . 1389 2
! Con't Give You Anything But Love,

Baby (MY .o 1357 5

Copyright 1950, Office of Rescarch, Ine.
e |

(Continued from Page 1) :
appropriation of $6,625,000 — t}
amount in the House bill before arly,
over-all cut is imposed, but $287
000 below what was asked for 1}
FCC by the Budget Bureau. B

Coy said that if forced to cut th
amount by 10 per cent, as is coi
templated by the House amendmer
“it would be a plain impossibilit
for the small remaining staff to
the work which the public intere
requires the Commission to do.”,
10 per cent cut in funds, he sai
would mean an 18.8 per cent cut’
personnel.

Coy reported that the Budget Bt (]
reau request has envisaged a stz T
of 1342, but that as of June 14 th:
figure was down to 1289. If ti
House amendment prevails, the t
tal will go down to 1120 by mic]y,
October and to only 1080 by the er|T:
of the fiscal year. o

Cites Mounling Workload - [
Pointing to the mounting worl
load, Coy said the Coommissio
through its duties in the broadea I
field, “can and does have conside
able facilitating or retarding effe Fde;

on these areas of the nation’s ec
nomic and social life.” This is ¢
out-and-out warning that furth
delay in the commercial develo Fﬁ]
ment of TV is to be expected if t'
Commission is cut too shamly in
funds. Lifting of the freeze on T
he said, with the accumulated bac, ||
log now on hand, “would ove
whelm the small staff we wou n
have” if the House prevails.

In addition to slowing the licen
ing and regulatory work on han &
“would overwhelm the small stiL i
we would have” if the House pr |
vails,

In addition to slowing the lice
sing and regulatory work on nad
and TV, ICoy avrote, the reducti
“would result in shanply increas
interference to users of radio a:
Tv.h

Jo Dine In OPC Group [M!
To Choose Club Hom].

Josef Dine, director of NBC|lbw
press department, Spyros P, Skofliy
ras, president of 20th Century-Fejs)
and Jock Lawrence, vice-preside ;1 ‘
of Goldwyn Pictures, have be
appointed to a specinl committee
the Overseas Press Club to find
permanent home for the organiz
tion, it was announced by Lo N
Lochner, president of the eciub, -

Era

—_ b
Silvers Resigns Post | &
Hollywood — It was pnnounc] ™

Friday by Cornwell Jackson, vitf M
president and manager of the
Waller Thompson Hollywood ofli
that Louis Silvers, for the past 1f "
leen years musleal director of 1E™
Lux Rndio Theater program, has f 4
sifned his position with the fank !
dramalic program. ’
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TEN CENTS

sONDON REPORTS YEAR’S COLOR STUDY

I
2CA and CBS File

ommission Closes
TV Filings On
Color Issue

P ashington Burcaw of RADIO DA ILY
{Washington—RCA and CBS3
tho have both orally and by
{ritten briefs presented the
dse of their respective sys-
{ms of color television to the
1C since the hearing got
derway last September, yes-
rday contributed the final
\apter to the formal hearing
; filing rebuttal briefs. The
(Continued on Page 7)

llusic Trades Credit
{ TV For Sales Upturn

dChicago—An upsurge in instru-
tfent buying from 5 per cent to 20
sbr cent over 1849 sales is primarily
le to television, industry leaders
1d the 49th annual Music Industry
Hrade Show and Convention yester-

hy.
HThe most spectacular rise in sales
(Continued on Page 3)

'M Sets New High
In Washington, D. C.

Increased public interest in FM in
#rashington, D. C. is revealed in the
titest M set survey, just announ-
|bd by Jim Seiler, director of
merican Research Bureau.

1 Results of the May, 1950, survey

(Continued on Page 4)

Decca Joins Ranks

Decca yesterday joined the
| ranks of recording companies
{i pressing 45 RPM vinylite records
4| when Miltlon R. Rackmil, presi-
M dent, announced that the parent
company and its two subsidia-
ries, Coral and Brunswick would
f add them to their presemt line
4! of 33 1/3 and 78 RPM records.
4, First of the new recordings will
! be available August 15th.

Washington—Paramount told ihe

Better Color System In Offing, Says Para.
Washington Burean of RADIO DAILY

three color TV systems now before the Commission is “truly compatible
with television’s long-term {uture.” In reply to proposed findings sub-
mitted last month by the three proponents, CBS. RCA & CTI, former FCC
Chairman Paul A. Porter, for Paramount and Chromatic Television
Laboratories, Inc., said that if the Commission will only be patient for
a short time longer “permanent and better solutions” are to be expected.
Porter wrole that there is in the process of development a direct-view
tube of less complex and cosily design which gives promise of salis-
factory performance from a brightness standpoint,”

FCC yesterday that none of the

Seven Stafions Form
Jersey AM Regional

Trenton, N. J—The formation of
a New Jersey network of seven ra-
dio stations, to be known as “The
Garden State Network,” was an-
nounced over the weekend by Fred
L. Bernstein, assistant general man-
ager of WTTM, Trenton.

The network line-up comprises
WCTC, New Brunswick; WFPG,

(Continued on Page 4}

Appointments At NBC:
Wallace Takes Adv. Post

Appointment of George Wallace
as manager of advertising and pro-
motion for NBC was announced
yesterday by Harry C. Kopf, vice-
president in charge of sales for
sound broadcasting for the network.
He succeeds the late Charles Ham-
mond.

At the same time Kopf announced

(Continued on Page 4)

Philco Head Sees
Radio Sales Boom

Orders for the new Philco radio
and radio-phonographs just intro-
duced at the company’'s convention
point toward sales from June
through September more than
double the volume in the compar-
able period—1949, according to Al-
bert J. Rosebraugh, radio sales man-
ager for Philco,

Orders received so far represent

(Continued on Page 4)

Pulse Shows Decline
In Sets-In-Use Figure

Radio sets-in-use in the combined
10-city area, reported by The Pulse,
Inc., dropped slightly below the
March-April level, during the May-
June period. This is regarded as a
normal Summer development. While
the 10-city total showed a decrease,
the Chicago figure remained un-

(Continued on Page 3)

Brochure Blasts Belief
TV Is Taking Over Radio

Dynamiting the current belief that
TV has taken over radio, and that
the latter is in a moribund state, is
refuted by an examination of
WCBS' brochure, “What Television
Didn’t Do to Radio in New York.”
The brochure was issued yesterday.

Covering the first four months of
1950, the booklet, based on findings
of The Pulse, Inc, definitely shows
that while TV viewing increased

during the period, the same was
true for radio listening. The Pulse
survey covered the five counties of
New York as well as Westchester
and Nassau Counties and Bergen,
Essex and Hudson Counties in New
Jersey.

The survey shows that TV sets-
in-use climbed steadily during the
first four months of the year. From

"~ {Continued on Page 8}

Final Briefs on Color TV

Sets Standards
For FCC To Use
In Deciding

Washington Bureaw of RADIO DAILY

Washington — A  Govern-
ment - industry committee of
experts reported yesterday
that the time is ripe for com-
mercial exploitation of color
TV. Carefully avoiding speci-
fic recommendation of one sys-
tem over another, the special
Color TV Advisory Commit-
tee of the Bureau of Standards,

(Continued on Page 6)

Radio Receiver Sales
Increase In (anada

Montreal—Sales of radio receiving
sets in Canada were 14 per cent
higher in April than in the corres-
ponding month of last year, while
in the first four months of the year,
sales rose four per cent, the Domin-
jon Bureau of Statistics reports.
April sales numbered 57307 valued
at $1.852,620 as compared with 50.-

(Continued on Page 3)

Rash To Substitute
On ABC For Kiernan

Washington Brreae of RADIO DAILY
Washington—Bryson Rash, ABC
representative at the White House,
and director of special evenis for
WAL, will substitute for the va-
cationing Walter Kiernan for two
1Continued on Page 4)

Teleeast Departure

Hollywood—Over the weekend
KTLA in cooperation with KFMB- |
TV, San Diego. telecast the de- |}
parture of the U. S. Marines for |
Korea. KFMB.TV picked up the |
telecast and beamed it to KTLA
who in turn {ransmitted the im-
age to the Los Angeles area. .
Klaus Landsberg, v.p. of KTLA
and Jack Gross, president of
KFMB-TV, made the arrangements,
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Philco Head Sees
Radio Sales Boom

{Continued from Page 1)
an increase of 109 per cent in units
and a dollar volume 175 per cent
ahead of last year. The new line in-
cludes 27 radio and combination ra-
dio-phonograph sets.

Rosebraugh said that because of
the increased demand for television,
there has been a temptation among
some manufacturers to neglect ra-
dio. Philco, he declared, is planning
to build and sell as many radio sets
this Fall as during the entire year
of 1949. The new 1951 line of Philco
radios range from a small table
model at $17.95 to a de-luxe console
radio phonograph at $325.95.

FM Sets New High
In Washington. D. C.

(Continued from Page 1)
disclose that the number of F'M sets

has increased to 78,000 sets in the |-

nation’s capital. This means that
one out of every five homes is now
equipped to receive FNL

The survey also shows that the
new high figure of FM sets repre-
sents about a 50 per cent increase
over the number of sets reported
for October, 1949. The survey is
based upon a diary sampling sys-
tem of 1,000 homes in the Washing-
ien area.

Appcintments At NBC:
Wallace Takes Adv. Post

(Continued from Page 1)
that George MacGovern has been
made manager of the Radio Sales
Planning and Research Department.
Both appointments are effective im-
mediately.

Wallace joined NBC as a member
of the network's guest relations
department in 1940. Following ser-
vice in the war, he returned to NBC
as a copywriter in the advertising
and promotion department. In 1948
he was made sales promotion man-
ager for radio and TV.

MacGovern first joined NBC in
1928, From 1938 10 1940 he was di-
rector of marketing for Campbell-
Ewald Advertising Agency and later
with Look., Inc. as sales director.
;{e .re-joined NBC as a rate special-
15t in 1949,

PRIZES

FOR YOUR

QUIZ SHOWS
Available for Immediate Shipment
f.0.B. New York
Selection Possihle From Catalogue
From
RICHARD S. ROBBINS C9.

551 FIFTH AVENUE
Hew York 17, N. Y. MU, 70384

Man About Manhatian. ..!

® ® ® ONCE OVER LIGHTLY: Quent Reynolds’ biog on Judge
Sam’l Leibowitz will become a TV series starring Edw. G. Robinson.
who’s anxiouz to do it. . . . Wanna bet Jack Miller and his ork get
the assignment to back Kale Smith when she sings ‘live” at leng last
on herl new NBC-TV series with Ted Collins which tees off in Oct? . ..
Funny Brice, who's been reporied to be considering her own TV series,
confides to pals that she’ll ‘lend’ her voice to TV—but will never appear
on a show herself, She'd like to do a puppet show. . . . Emerson Radic
earmarking plenty for advertising their TV and radio oproducts next
year, we hear, . . , Madman Muniz busily denying rumors that he's
sold out his interest in his videc set manufacturing organization, . .
Jean Hersholt getting set to give the tele-camera treatment to his‘ “Dr.
Christian” series. , . . "My Mother’s Husbend,” the Wm. Powell stanza
that’s just preemed over NBC as a sustainer, alreadv has a bankroller
interested, , . . Sarah Vaughan's Col. platter of “Tust Friends” is winning
plaudits from the critics. but the thing that intrigues us is the fact that
she makes all her recordings in her slocking’d feet. Don’t ask us why.
But then. didnt the famous Jose! Hoffman stuff cotton in his ears
when playing the piano to help him concentrate?

Yo A¢ bid s
® & e Ken Murrays favorite movie yarn deals with the
producer who assembled his aides and tcld them: “I hate yes-
men. If you don’t feel the way I do about a thing, don’t come
out with an immediate lie and pretend you agree with me. Think
it over a few minutes—and don’t give your opinion until you do
agree with me.”

g w5 hid g
® ® o AROUND TOWN: The Modernaires signed for a guest shot
on Chesterfield's ABC’s of Music on CBS Aug, 2nd. . .. Marjorie Leonard,
of Complon’s casting dept, and John Olsen, of Gen’l Foods. became
Mr. & Mrs. over the week-end. . . Another Compton staifer, joe
Field, leaves next week for the coast lo work on the fall campaign for
P & G's “Fireside Theatre.” . . . Our boy, Hank Leeds, the Popsicle
youth award exploiter, is now out in Omaha hobnebbing with Harry
Burke, KFAB stalion manager. . . . Ezra Stone off for Paris to confer
With Milton Shubert about a new musical. . . . Drew Pearson definitely
going inte TV . . , . ABC and Sid Skolsky mulling « radie chatter
series for the diminutive scribe, . . Quaker Oats buying time on
NBC.TV for a Sunday p. m. 30-minute session. . , . Don't be surprised
it "We the People” swings back to CBS. . . . Speaking of “We the
People.” its scripter, Gene Hurley, is bedded with ptomaine poisoning,
Thelma Bradshaw, researcher for the show, is now Mrs. John S. Rost.

w e e Yo
® o o THE MORNING MAIL: “Dear Sid," writes our old
pal, Alan ‘Couriney, from Miami Beach way. "Seems that your
col'm of Junc 28th in which you menlion the return of the
Ransom Sherman-Garry Moore shows as proof that they were
dropped (oo soon, brought many reactions from show-wisc folks
here {rom N. ¥. who asked me when 1 was going to return 1o
the big town 1u pilch the old ‘Gloomchasers’ and ‘Joymakers'
shows ‘lh.zlt Cil]’)i«lfl‘(!d the biggest chunk of radio loyalty in {hose
A R o
for TV. Every {ime I thin‘k of :’};’me ion g be nfltuml

) > million-card membership we

built up on that show, T wonder h

uilt owcum the majordomos don't
realize 'what a ready-made Tollowing means to a show. Anyway
. f

I'm still hoping that some smart operator why knows the score

will bend a little so 'we can prove what most folks scem 1o know
already.”

!

Jersey AM Regiona

(Continued from Page 1) *

Planned primarily as a sales nej

tical broadcasts for the forthcomin

numerous and varied industries L,
cated within New Jersey,” Bert

stein said. i
as a solid package. An advertist
must buy all seven stations of tt
network. “By using this network|
Bernstein added, “A buyer cou!
Jersey, plus bonus areas in Ne

Plans for the formation of 4
pleted on June 27th, at a meeting|
City. A complete market brochu

available in the near future. e

(Continzed from Page 1)
The latter will be absent from b

five-minute program,
Opinion”

aired over the statitw
‘Rash,

sentative for

) N-N9 W. 46
HENRY GREENFIELD, Mgr. Siractor

Seven Stafions Form|

Atlantic City; WJLK, Asbury Pari{?
WKDN, Camden; WNJR, Newar}h
WSNJ, Bridgeton, and WTTM. B

0
i
|
work, the stations are shooting fc]d
Fall business with an eye to poll?

I

state elections, The network ‘“wily
act as an ideal public relations anfy
sales vehicle for many of the largfs
State associations as well as th b

The state network will be offere n;

effectively cover 95 per cent of Ne|”
York and Philadelphia.” e

Garden State Network were conlb

promoting the new network will |

weeks, beginning Monday July, |t

Monday through Friday—3:25 p. n{k
EDT. i
veteran Washington ai{iy
caster, has often beem heard oviu:
ABC and is the official ABC repr|*
country-wide frif| i

when the President leaves Wasl] i
ington. The five-minute program [
sponsored by Philip Morris throuy}s
Cecil & Presbrey, Inc. e

N.Y.19 k

the seven breadcasters in Atlant{%

Ho
Rash To Substitute | g
On ABC For Kierncly

1
EL
s

P

“One Maniu
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BEHIND THE MIKE

!
]
|
and specialist in improvisation,
[lvill play a half-hour program on
4he Keyboard Masters Series Sun-
day via WNYC.
ai Billy Williams Quartet being
talked up for their own TV show.
wr"fl'hey‘re a natural.
1 Ernie Adler, famed hair-stylist of
sthe Roxy Theater, has devised a
ihair-do for Cathy Mastice tagged

'Suicide,” because that's what the
£is ther gals want to do when they see

California Commentary

‘ EDRIC VONN, composer-pianist )

it.

3] Sheriff Bob Dixon is a real sherift
«mow. He was made a Deputy Sherift
f Fairfield County, Conn. last
eek.

Sy

1l Enzo deMola, who was dubbed
wworld’s greatest voice” by King
yiVictor Emmanuel, is slated for RKO
screen test in Sept. and is now nego-
ftiating a radio series.

Bill Callahan a click on the Jack
Haley show.

1
4
I
[
2| So many dog acts on video, Bill
aTabbert calls it tailivision.
/I Which reminds us that ‘Morgan,’
y{World Video's Basset Hound TV
¢lstar, who is a regular fixture on “A
t/Couple of Joes” and has guested on
1{Arthur Godfrey’s show and “Celeb-
airity Time,” will appear on Garry
y'Moore’s show next week where
tiHoward Smith will play a special
arrangement of "“Your Blase” for
him.
! Ruth Roman, Warner Bros. star
fcurrently in town to exploit her
«“{new picture, “Three Secrets,” will
'« be present at Monmouth Park Race
: Track in Oceanport, N. J., next Fri-
7| day to award a special trophy to the
i{winning owner and jockey of the
“Sereen Guide Handicap” race be-
ing run that day.
: Eydie Gorme, featured vocalist
{{ with Tommy Tucker, has signed a
| personal management contract with
Ken Greengrass.
) The “Art Ford Story,” a hard-
hitting promotion piece describing
the amazing record of the talented
TV salesman, causing a lot of favor-
il able comment in agency circles.
The Modernaires turning down a
flock of theater and video dates in
order to get back to the coast and
resume on “Club 15" following their
Waldorf stay here.
Mimi Benzell does a one-niter at
4 Andron’s Loon Lake Hotel Aug. 12.
A new local production called
“Songo” starts on KFAB Aug. Tth
i Mondays, Wednesdays and Fridays.

will be produced by him.

Thought for Today

HE PRODUCER who tries to re-
peat the success of his last
picture by making another like it
is in a position similar to the boy
trying to stay on the greased pele.

]

f
I l —SAMUEL GOLDWYN
J

By IRV HAMLIN

® @ @ Harry Maizlish back at his KFWB desk after a long scjourn
back east to tie loose ends on his purchase of the station. If and when
FCC approval comes thru, look for one of the greatest single station

promotions ever instituted. . . . Tommy Freebairn
Smith’s brood moving east to Philadelphia, where
the pleasant Tommy is busy carving a new niche
as operations manager for WCAU. . .. And if you don’t think it pays
to memorize oalers, gander this—Jimmy Wakely is selling his Toluca
Lake home and moving back to his North Hollywood Ramnch, where he
will build @ swimming pool, . . . Clete Roberts has slammed home his
KLAC-TV newscasts with an impact that should make him one of the
top notch TV persondlities on the West Coast.

pAd Ay s kA4

e o o Dick Haymes, not content with his singing and newly
found dramatic career, has embarked on a TV production angle.
Haymes has optioned Mal Wald's “Hollywood Career” stories for
a series of TV films, to ‘e produced in association with attorney
N. Joseph Ross in serial form, a la soap operas. . . . Clark Dennis
is the proud possessor of Al Jolson's aged Packard 12 convertible,
having bought the $9500 beauty for a piddling 400 plasters. But,
oh, that gas and oil bill! . . . The Velvet Fog opens at Mocambo
July 11th, and Torme should pack them in. . . . Broadcast an-
nouncements asking for jobs for workers over 40 have been
responsible for 60% of the jobs obtained for members of the
40 Plus Association of Southern California. . .. Bill Anson’s Help-
ing Hand on his late evening show has also been responsible for
jobs, money, and opportunities for many.

¥ * ¥ *

® ® & Splint Dept: Evidently the commercial radic men here-
abouts can really be classified as grade A hustlers, judging by the
broken legs. elc.; received by some of our heroes. First, Amos Baron,

Hollywood

commercial manager of KECA. broke a leg early last year and has
recently returned to work: last week James Strain, commercial manager
of KGF], broke « bone in his foot after stumbling down a staircase; and
last week-end, Tom Frandsen, KMPC commercial manager, did exactly
the same thing. While we're on the subject. remind us to tell you how
a radio columnist in town broke his leg falling off an actress’ porch,

A Y w ¥

e e o Only KLAC-TV and KTLA can claim to be operating
in the black at present, but the five other channels are striving
mightily, and the whole picture looks good, very giod. . .. TV
is getting a great boost on the coast with various Chambers of
Commerce getting behind the industry in a tremendous promo-
tion. . . . POC is going along with TV for another football season
to see if the ledgers will read OK at the end of the year; Bascball
on KLAC-TV was vindicated to a great degree during the recent
Hollywood-Oakland series.

SMALL TALK: Tex Williams, a performer who gets along
without using his polio-marked leg for an excuse, has for many
years been quietly touring hospitals to encourage unfortunates,
and it was secret. Incidentally, Tex's Hudson sponsors on his
“Western Caravan,” have sent KNBH one of the finest testi-
monials ever received by a radio or TV station, praising the
selling power of TV. . . . George W. Allen. Western Program
Director for CBS, starts his 25th year in radio. . . . KTTV con-
tinues to promote, this time with a Mrs. Southern California
contest, the winner to be sent to Asbury Park for the finals. . . .
Jack Bailey’s kinnie, “Comedy of Errors,” being bid for briskly.

. UP’s Harold Swisher wants to stay on his radio beat, he
says, rather than take over the UP LA bureau. . . . And there’s
the guy who wrote Jim Hawthorne to tell him about his TV
set. “Jim,” he wrote, “my set is so small T still receive radio
N. Joseph Ross in serial Form, a la soap operas. . . . Clark Dennis
programs on it!”

NEWBUSINGSS |

KTLA, Hollywood: KTLA an-
nounces the following business:
Bolye-Midway product, Autobrite
Silicone Process, to sponsor 15-
minute segments of the Jalopy Der-
by for 13 weeks; Cross-Pacifie, for
Black Beauty Charcoal and Barbe-
que Equipment, renewed one-min-
ute participations on “Handy Hints”;
Tomat-0-Pep started on “Handy
Hints” for 13 weeks; Tate-O-Nut
Do - Nut Shops, one-minute on
“Handy Hints,” for 13 weeks, and
Golden State Milk, one-minute on
“Handy Hints™” for 13 weeks; Mur-
nat Motors, new and used Kaiser-
Frazier dealers. will sponsor the

KTLA Sunday feature film for next
26 weeks.

WCBS Sponsor Renews

Minute Maid Corp., Boston, for
Minute Maid orange juice, has re-
newed its sponsorship of the WCBS,
New York, Monday thru Friday
transcribed series, “This Is Bing
Crosby,” for another 29 weeks
through November 17, it was an-
nounced by Don Miller, WCBS
sales manager. Series is aired across-
the-board, 10:00-10:15 am. EDT,
and beginning October 2 will be
heard 9:45-10:00 a.m. Agency for
the sponsor is Ted Bates & Co.

Presentin g

- _ -

Walter Winchell says, “‘Better Than Gigli."

N. Y. Times says. “Mr. Horne excelled in
the smoothness and sustaining quality of
his beautiful voice.”

Currently Guestenoring
Cincinnati Summer Opera

Available Radio & TV
Commencing August

Exclusive Management
MILTON H. BERGER
224 East 38th Street
MU T7-4210
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Gols Sales Award

Rudhises, Ine . 1Moot Albans
distribator. woes annouanced - the
winner of the fir-t I Atlenn B Du-
Mont destrabutor achievement awand
at the banguet of the receiver -ales
division™ first anmoal ditiehotor
sales  convention 1 New o Yok

Thursday mphd, Jaly 6

The soward, o bronze plagque, was

presented to Charles Russol presi-:
dent of Rudisco, Ine . by Leonand FL
Cramer, DuMont  exccative \‘J('('»j
president,  for  outstanding  sales

achicvement in the pertod of Janu-
ary-June 300 19500 In making the:
award, Cramer pointed  out  that
Rudisco, Inc. had been 148 per cent!d
over their normal sales gquota for!
the zix months period ;
At the same time, Cramer stated
that the presentation of the n\\'zn'd:
would be an annual feature of Du-|
Mont’'s national  conventions. Dis- |
tributors will be awarded plaquesi
on the basis of thewr sales records:
for the year and have their firm!
names engraved on o master plague,
The distributor winning the award
three times, will have permanent
possession of the master plaque.

Red Feather Kit ‘

Several new and  practical fca—‘
tures have been added to the 19500
Audio-Visual Radio Kit prepared
for use of the local Red Feather
campaigns this Fall, it was announ- |
ced by the Community Chests and |
Councils of America, Inc.

The kit, scheduled for mailing |
July 15th, includes two new one-,
minute spots, “Minute Dramas™ and |
“Minute Interviews.” Designed for!
tape recording in local stations by
local dramatic groups, “Minute}
Dramas” tell the Red Feather story!
of service. "Minute Interviews” pre-:
sent local personalities with their!
views on the Community Chestl
campaign. |

Featured also are new integra- |
tions for station programming with:
Community Chest spots keyed to|
everything from weather reports to!
news, sports. disc jockey shows and
sponsored plugs. Over 180 spot an-|
nouncements of 15 and 30 seconds
duration are included in the kit |
The local Red Feather offices will!
also receive a serviceable listing of‘
some 500 motion pictures and Alm
strips for schools, forum or TV use..

A TV supplement to the Audio-;
Visual Radio Kit is now being pre- |
pared for Community Chest cities:
having TV reception. the council
reports.

SALES MANAGER

with following

wanted by Mot. Pic. and TV Co.
producing  Industrial; Business; Tv-
tilms; Commercials, ecte.

Box No. 149, RADIO DAILY
1501 Broodway, New York 18, N. Y.

Condon TV Color Study Filed;|
May Strongly Influence FCC

|Contenued from Page 1)

freddded by Chof BEdward U Con- achoeved sn the dot- nterbaced ver-
don fled the sesulte of o Nears Lon of the system Or s the ek
Atudy vesterday wch the Senate In- braghiness perfomaner capable of
terstute Commicoce Comnntiee It

substantial inprovement, except by

foand CBS syvstem further develop-
mothods cqually available o other

cd than the (T HCA systems,
DUl that the ROA systenm has fower
bovarations for the future

The Commizitee report has no dis
vect bearing on the FCC proceed-
inga having been propared for the
Senate bedy, and may not bhecome
a formal part of the record On the
other hand, of one of the part.es to
the record proposes that it be added
to the record, it was thought n
some  quarters  that this may  be
done. In any cvent, the report was
expected to have an important bear-
ing on FCC thinking,

In addition to Condon, the Com-
mittee included Stuart L. Bailey,
Willhlam L. Everitt. Donald G. Fink
and Newbern Smith. Bailey is pres-

[N

systems, the rate

eatublished at 24 color pictures per
second.

l? “The CTI system. being less fully
id\'\‘('lnpt'd, has somewhat  preater
"possibility of future improvemcent.
Cparticularly with respeet to corree-
tron of faulty registration and small
atea color distortions but
other respects the CTI system can-
not reasunubly be expected to over-
rcome certain inherent limitations
limposed by the choice of scanning
method. . .

onee cture

i siderable opportunity for improve-
| ment within the confines of the
scanning standards proposed

ident of IRE, Everitt, engineering ‘ this system. The registration of the
head of the University of Ilinois:: ¢olor images, and the balance of the
Fink. editor of electronics. and ' color values in both large and small

Smith, radio expert for the Bureau
of Standards.

Declaring  strongly against any
decision to set multiple standards,
the Committee set up a series of
criteria upon which the Commission
should base itz eventual decision. !
The technical knowledge nceded is
at hand, it said. with social and
economic factors also to be weighed
by the Commission.

jareas can be expected to improve
‘substantially with advances in cam-
.era design. Convertible circuits

components, can be developed.”

"viewed a technique known as “‘con-
stant-luminance sampling,” shown
by Hazeltine. It found a substantial
reduction of the visible effect of

CBS was found clearly best in'ngise and interference in a dot-
terms of color fidelity, convertibi- ! sequential image and concluded that
lity. horizontal resolution and in

registration. RCA was clearly best
on the matter of compatibility. ef- | The svstem is “an important contri-
fectiveness of channe! utilization.’bmjo{l to the dot-sequential sys-
and vertical resolution. The two | tem,” the Committee found, offering

were on a par so far as continuity
of motion was concerned, as well

as flicker-brightness relationship
involving small areas and interline
flicker.

RCA shared superiority with CTI:

on adaptability.
relationship involv
overall geometric resolution, color
breakup and color fringing. CTI
and CBS shared superiority on the
matter of interdot flicker.

The Condon Committee said there

flicker-brightness
'ing large areas,

1s no question that there will con- |

tinue to be improvement in all
three syvstems so long as each has
a chance for adoption. But it held
that "the net long-term good 1o the
public is sreatest in that system
\\thich can be expected to reach the
l_ughest pitch of performance dur-
ing the next few Years .,

"It is the opinisn f the Com-

‘mittee that the CBS§ system has

brogressed furthest toward full
re;ah;ation of the potentialities,
within the confines of the field-
sequential system. It is not likely,
for example. that the t
will improve bevond the highly
satisfactory rate now achieved,
l;quall_v. the CBS svstem is not
likely to improve substantially its
channel utilization beyond that

color fidelity :

‘ona four-megacycle channel quality
ias good as was observed on a
‘twelve-megacycle transmission of
simultaneous color.

On the matter of possible multiple
.standards, the Committee pointed
‘out that universally good perform-
;ance could not be expected from a
i receiver designed to accommodate
i all three systems. and that the pub-
!lic would stand to lose money. The
- decision, it said, “can be made, and
:should be made, on the basis of the
ranalyses and tests econducted prior
:to the inauguration of the public
| service. Moreover, these analyses
“and tests are well under way. and
the final decision can be made with-
i out unwarranted delay.

“But any autherization of color
, television transmission on a mul-
'tiple standards basis is a guaraentee
-of confusion that may well impose
a much greater delay in the devel-
opment of the color television ser-
i vice.”

Bert Lambert 20-Year-er

i Bert Lambert. account executive
1 with WNEW, New York, celebrates
i his 10th anniversary with the radio
station today. He has been in radio
20 years.

R oo icanradiohisic

in;:

*“The RCA system also has con- .

for .

| - C - 100 5q
i convert existing sets to color. using ' ¢
the tri-color tube and auxiliary |y
The Committee said it had also |
I'so

1

'

l
JHILIP A BROWN has been ap-

pointed advertising and  sales
promotion manager of Harry Fere

puson, Inc, Detroit farm machinery

company.

HENRIETTE K.

HARRISON, ra-

s

dio and TV consultant and producer, -

has been appointed to handle radio
and television for the fund rusing
campagn for the new Manhattan
ASPCA hospital and shelter.

WALLACE H.
been appointed a vice-president of
William Esty Agency.

EASTERN SEWING MACHINE

CO.. Phitadelphia, to Yates, Wer- *

theim & Babcock, Inc.

BRANCH MOTOR EXPRESS CO,
1o the Harry J. Patz Co., Baltimore.

GEORGE A. FLANAGAN has
been appointed copy chief on all
general business for Cunningham &
Walsh, Inc. Formerly, he had been

associated with Newell-Emmett Co. .

"since 1929,

WULFECK has:

JOHN P. BERESFORD, formerly °

orp., has joined Ceril & Presbrey,
n¢., as an account exec.

LEON MEADOW, copy supervi-
r at Hanly, Hicks & Montgomery,
has joined the copy staff of Ted
Bates & Co.

FRANK COCO, new addition to

“the Hazeltine offering proves the lt\?e c;){py staf(l': of E. J. Lush. Inc,
rvalue of the mixed-highs technique. ! ew Haven, Conn.

HERBERT M. STEIN has been
appointed assistant ad director of
Ronson Art Metal Works, Inc,
Newark, N. J.

RICHMOND CHASE CO. will
launch a campaign to advertise
Heart's Delight prune juice in radio,
newspapers, and national mags. as
of July 31. Brisacher, Wheeler &
Staff will handle the campaign.

JESSE LIDE, formerly an ac-
count exec in the N. Y. office of
McCann-Erickson, has rejoined the

les manager of the Taylor-Rieed :

organization to serve in an execu- °

tive capacity in the Chicago office.

—

A TY NATURAL

A literote showman who haos worked
“back and front” in legit, movie and
radio fields (writing, managing and
praducing) . . . who, thru 20 years of
application and study, has acquired
and developed a rotionally intimate
and oppreciative understanding of drg-
matic and amusement values.

Avagilable from August Ist . . .
Write Box 148, Radio Daily, N. Y. C

A

¥

o SoF M



www.americanradiohistory.com

lection of RADIO DAILY, Tuesday, July 11, 1850 — TELEVISION DAILY is fully protected by register and copyright

t3

TELE TOPICS |

bONGS FOR SALE" currently pre-
sented on CBS-TV, is the best pro-
iram for the encouragement of amateur
mg writers yet produced and is also
rghly entertaining. Half hour of musical
dvertisement is presented Fridays at

p.m., with Jan Murray, a glib and
*ersonable emcee, paying the presentation
1f new composers and new tunes. High-
‘1ght of last Friday's show was the ap-
vearance of Joan Edwards and Johnny
sohnstone, both as guest artists and
idges. Alse on the judges panel was
in Pan Alley’s distinguished music man,
lack Robbins, who said nice things about
ae opportunity given the writers and
~|e quality of their tunes.

] UCKY PUP” will be renewed on
: CBS-TV by Sundial Shoes on August
'Bth, after a brief four-week hiatus;
23ason for its early start ahead of other
siree-season shows is Sundial’s back-to-
~zhool campaign. Ireene Wicker,
3BC-TV's “Singing Lady,” inaugurates a
:'Pinocchio” series on her show July 16,
(‘uppe'{s by Suzari Marionettes. This series
Llus Hal Cooper’s recent “Pinocchio” stint
'n DuMont's “Magic Cottage” probably
;'lakes the classic story the number one
it for small fry. . Danny O’Neill
-.'owed in yesterday in a five-a-week
‘Zusical revue on WGN-TV (6:30-45 p.m.,
IDST). Two days of this week the show
ixiginates from the new WGN tele center
H the Chicago Fair. . . . TV sets in the
WNBK, Cleveland, coverage area barely
sliss the quarter-million mark as of July
1); percentage increase for June was 9.6
er cent. . . WEWS, Cleveland, to
i‘andle the “Mrs. America” preliminaries
Sr that city,
®

RED" GRANGE and Joe Hase! have
been picked by Sun Qil Co. to
b]and!e the mikes during the ABC-TV
D'ul’umn coverage of Nat'l Football League
'Tames‘ commencing Sept. 16. WOR-
iV to present an interview round- -up of
! 1e current baseball picture at 1:55 p.m.
chday before its telecast of the All-Star
liame at 2:30, pre-game ceremonies gets
inder way at 2:15. . . . Applause for
varveth Wells, Far Eastern affairs expert,
‘“ho’s giving a daily analysis of the
$rorean war on WPIX (6:40 pm.}. . . .
s’atesf figures on TV sets in the coverage
‘rea of WTMJ-TV, Milwauvkee, are estab-
ished at 119,044, . Robert Merrill,
ilhairman of a committee of music notables
lcludmg Gladys Swarthout, Dr. Frank
“lack, Sigmund Spaeth, and Leonard Bern-
‘tein, who has conducted a two-year
:ontest for one-act operas, will announce
he $1,000 prize-winner Friday night on
We the People” (NBC simulcast, 8:30

Gone Fishin’

SONGS WITH THIE LARGEST TV AUDMENCES
Survey Week Of June 30-July 6, 1959
THE TOP 5 SONGS OF THE WEEK !

I Don’t Care ]l .'l.'}:u-e.Sun -Don't Shine

Stars And Stripes Forever.................. J. Church Co.-Hill & Range ‘

Thete's NO TOMOIIOW . . . oot i et a s ian sy Paxton |
Third Man Theme. .. ... ... iiirninrinrnrin o rieenans Chappell ‘
THE 5 FAVORITE STANDARDS OF THE WEEK
Bye Bye Blues. . ... ... .. .. e Bourne
Donkey Serenade...........c.coiveiriiiiaaiiiii Schirmer |
I Can’t Give You Anything But Love, Baby...................... Mills
I'm BAn Old Cowhand. . ... ... ... .. ... ... ... . ..o, Feist
Yankee Doodle BOy. .. ....couiiiiiiiiint iy Vogel |

Copyright 1950, by Office of Research, Inc.

Midwest Extension
SetFor Sepl. 30th

AT&T has advised the following
midwestern stations that network
television via AT&T's coax and
micro-wave relay system will com-
mence operation on Sept. 30—
KMTV, Omaha, Neb.; WOC-TV,
Davenport, lowa; WHBS-TV, Rock
Island, Ill.; WOI-TV, Ames, Iowa;
WDAF-TV, Kansas City: and both
KSTP-TV and WTCN-TV in Min-
neapolis and St. Paul. Allocations of
gpecific times to networks and their
affiliated stations will be negotiated
at meetings in New York on Aug-
ust 7, AT&T states.

A second channel will be made
available on the AT&T system in
October, which will double the
number of network shows available
to these stations. Specifically, web
programming will be beamed by
micro-wave relay from Chicago to
Omaha, Rock Island, Ames, and
Davenport. The coax will carry pro-
grams from Omaha to Kansas City.

Garden TV Rights
On Sat. Go To DuM

Tele rights for all Madison Square
Garden events on the 26 Saturday
nights between October 7 and
March 31 have been purchased from
CBS by the DuMont network, ac-
cording to a statemcent late yester-
day by Commander Mortimer W.
Loewi, web director. While the
negotiation was made by Les G. Ar-
ries, DuMont's director of sports,
with Ned Irish, representing the
Garden, it amounted to a purchase
from CBS who obtained the rights
some months ago and found the
events impossible to fit into the Sat-
urday night schedule.

The program, titled ‘“Saturday
Night at the Garden,” will begin
sometime between 8:30 and 8:50
p.m. on DuMont, the time varying
with each event. Drug Store Televi-
sion will move its hour-long “Caval-
cade of Stars” show to Friday
nights in the 10-11 p.m. slot to make
way for the Garden telecasts.

Press-Time

than once a month.

m.),

to be preferred.

Paragraphs

Wynn Signed By NEBC

Snared by NBC-TV late yesterday, Ed Wynn bas sigued a coutract
stipnlating eleven tele appearances during the coming year. While the
exdct time has not yet been set, it appears that Wynn will be seen on
either the Sunday 8-9 p.m. show (rotating with Eddie Cantor and Fred
Allen) or the Wednesday 8-9 p.m. show, and will appear no more often

Gets Sherlocek Video Rights

Video riehts to all the Sherlock Holmes stories are reported to bave
been purchased yesterduy by Dryer & Weenolsen Productions from the
A, Conan Doyle estate, The series will be filmed in England, coming up
this fall for sponsorship on a national spot basis only. Negotiations for
the leading role are not yet concluded, but Basil Rathbone is rumored

COLOR HEARING GETS FINAL BRIEFS

Rebuttal Claims
Filed Via Briefs
To FCC

{Continued from Page 1)
briefs, marking the close of the
hearing on the color issue, now
places the decision squarely up to
the FCC and it is expected that the
Commission's c¢olor decision will be
handed down by January 1. RCA
stresses the compatibility of its all-
electronic system, while CBS claims
its mechanical scanning system is
ready now for commercial usage.

At one point in their brief, RCA
states:

“It is extremely significant that
in its entire treatment of compati-
bility CBS never discusses that sub-
ject from the standpoint of its rela-
tionship to the public interest in
promoting color now. While there
is some discussion of the desirability
of compatibility from the point of
view of keeping faith with owners
of black and white receivers . . .
CBS is unable to point to a solu-
tion of this problem for its own
system.

“The CBS findings nowhere deal
with the difficult economic problem
a broadcaster would face if he had
to start all over again in color with-
out an audience, although the re-
cord itself shows that Dr. Stanton
was frank enough to admit that he
could not afford to put non-com-
patible color in choice time because
of the loss of circulation which
would be involved.”

In presenting “final conclusions’
CBS noted: “RMA, Du Mont and
Philco—and indeed, until General
Sarnoff’s testimony, RCA itself—
have made it clear that their inter-
est is in delaying color for as long
as possible., They have consistently
bent their effort to that destructive
end. The first question the Com-
mission must answer in this case is
whether the public is to have color
now, or whether a portion of the
industry shall be allowed to deprive
the public indefinitely of this great
advance in the television art. The
record, and the responses of the
parties to the Comrmission's Notice
of May 10th—or their failure to
respond—compel the conclusion that
color standards should, in the pub-
lic interest, be adopted now.”

The brief makes the point hat
the CBS system is ready for imme-
diate introduction and that it is the
only system which can utilize all
types of apparatus. It states:

“There is but one satisfactory, ’
practical, economical and fully test-
ed color television system for home
use for both local and network
operation-—the CBS field sequential
system.”
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Survey Emphasizes
Strength Of Radio

(Continued from Page 1)

an average of 10.3 per cent in Janu-
ary, TV viewers reached a high of
157 per cent in April, during the
average quarter-hour, 4 pm.-11
p.m. At the same time, radio sets-
in-use increased from an average of
27.1 per cent in January to 31.3 per
cent in April, In a preface to the
April report, The Pulse reported
that despite  television, ‘“averagce
quarter-hour radio sets-in-use for
April is higher than for any April
studied by Pulse since these sur-
veys began in 1941

The survey, covering the period
from noon to midnight, shows that
TV made its greatest gain during
the hours 8:00 p.m.-9:00 p.m. for
April increases over January. At the
same time, radio scored its greatest
increase from 6:00 p.m.-7:00 p.m.
For TV the increase amounted to
8.2 per cent and for radio the extra
share was 6.4 per cent. Both of these
were based on sets-in-use.

Smallest gains for TV were from
noon to 1 p.m., amounting to 1 per
cent and for radio from 1:00 p.m.-
2:00 p.m. for a gain of 1.4 per cent.
While both radio and TV gained in
audience for all hourly periods,
noon to midnight, actually radio
gained more homes than TV for all
hours except 1: 00 p.m.-2: 00 p.m. and
7:00 p.m.-11: 00 p.m. In other words,
while TV gained more during five
hours of the cycle, radio gained
more during seven hours,

Further significance, pointing to
increased radio listening, is shown
by the fact that while radio long
ago reached the saturation point in
the New York area, TV, on the
other hand witnessed a 16 per cent
increase in base homes during the
four months covered by the study.
Radio homes in the New York area
are considered to be better than 97
per cent of all homes.

A further breakdown, concerning
only those homes which own both
radio and TV sets shows, that dur-
ing the hours 4:00-11:00 p.m., fam-
ilies devoted 20.8 per cent of their
time listening to radio and 79.2 per
cent to TV. This, according to
WCBS, tends to substantiate further
the reports of other research organ-
izations that the longer a family
owns TV, the more it listens to ra-
dio.

Will Sponsor Murrow
On CBS Coast Network

West Coast Bureau of RADIO DAILY
Hollywood—Peter Paul, Inc. and

the Quaker State Oil Refining Corp.
have signed to sponsor the Monday
thru Friday broadcasts of Ed Mur-
row over the Columbia Pacific net,
it has been announced by Wayne
Steffner, net sales manager. The
Murrow show will be heard at 5:00
p.m., PDT, enabling the ten-minute
Frank Goss News and the five min-
ute Fuller Paint news sirips to re-
turn to the 5:45 p.m., PDT slot.
Henry Flynn, Radio Sales, was the
account exec.

Tuesday, July 11, 198(¢

DAILY

COAST-TO-COAST

Covington Prexy Of Ad Club

Charloite, N. C.—Bob Covington,
promotion director for WBT, WBT-
FM, and WBTV, has been elected
president of the local Advertising
Club for the year 1950-51. Covington
succeeds Ben MceKinnen, former
public relations director for the
Motor Club, who recently became
personal manager for the WBT mu-
sical group and MGM recording ar-
tists. Arthur Smith and His Cracker
jacks, Other officers elected to the
Advertising Club are: Dick Boetti-
ger, president of Boettiger and Sum-
mers, advertising agency, vice-presi-
dent; Tom Lynch, publicity director
of the local Chamber of Commerce,
secretary, and Law Epps, Jr., sales
manager for WGIV, treasurer.

WBEC "Festival Symphony”’

Pittsfield, Mass.—As the 14th sca-
son of the Berkshire Festival at
Tanglewood in Lenox featuring the
Boston Symphony Orchestra under
the direction of Dr. Serge Kousse-
vitsky, enters into another season,
WBEC presents the *“‘Festival Sym-
phony” program featuring the sym-
phonic music plus interviews with
famed Tanglewood personalities.
The program is aired each Monday
night at 9:00 to 10:30 p.m. during
the Festival season, under the spon-
sorship of Peter Francese & Son,
Ine., general contractors.

Jack Huston WCCO Announcer

Minneapolis, Minn.—Jack Huston,
formerly of WLW, where he em-
ceed “Family Party,” and “Western
Roundup,” has joined the announc-
ing staff of W(CCO, CBS outlet here.
In his WiCCO post, Huston will em-
cee “Say It With Music,” at 9:00-
9:15 am. Monday through Saturday,
and will announce “Acquatennial
Popular Singing Contest,” Friday
7:00-7:30 p.m. He will also handle
the “DeKalb News” in addition to
regular announcing duties,

Radio Religion For Yacationists

Crewe, Va.—With the idea in mind
of providing early Sunday morning
religious services for listeners plan-
ning to devote several summer Sun-
days to all-day pleasure trips, WSVS
and WSVS-FM have scheduled the
“Baptist Hour” in the 7 am, sign-on
spot. Announcements of the sum-
mertime listening hour are being
made in all Baptist Churches in 20
communities ‘within the WSVS and
WSVS-FM listening area. The pro-
gram s normally scheduled at an
afternoon listening hour.

Billie Gaxton Visits WSTC

Stamford, Conn.—William Gaxton,
musical comedy star and former
partner of comedian Vietor Moore,
appeared on the “Merry and Bill”
show on Monday, July 3rd. Gaxton,
noted for his role in Gershwin’s “Of
Thee I Sing,” is a local resident,
and has been making annual ap-
pearances on WSTC and WSTC-FIM.

New Time For Donald Bruce News

Indianapolis. Ind.—"Donald Bruce
and the News," formerly heard at
11:45 a.m., is now heard al a new
time, 12:00 noon, Monday through
Saturday. The program, broadcast
from the Monument Circle office
building window, has attracted
much attention in the past year and
should attract more attention at the
new time, due to the fact that more
people are on the streets in the
downtown area at nooh.

WDSU To Premicre Quiz

New Orleans, La. — WDSU an-
nounces that Hill Stores, local chain
grocery firm, will sponsor “Tune-o0,”
musical quiz game, when the pro-
gram makes its July 10th debut. For
its premiere broadcast, “Tune-o”
will offer its listeners a special $10,-
000 jackpot, in addition to the reg-
ular daily Tune-o prizes. Roger
Wolfe will spin the records and
make the phone calls.

WTIC Program At Radio City

Hartford, Conn. — WTIC’s daily
program for women, the *“Radio
Bazaar,” will originate in NBC's

Studio 8-B on July 11th and 12th.
The broadcasts will be conducted as
usual by Jean Colbert, director of
women’s activities, who will be in
New York attending meetings in
connection with the New York Dress
Institute’s annual Fall Fashion Press
Week. Guests on the July 1ith
broadcast will be Mary Kelly, di-
rector of the Millinery Fashion
Bureau; Eleanor Lambert, press di-
rector of the New York Dress In-
stitute, and Ann Silver, specialist on
women's accessories,

UN Executives On WSTC

Stamford, Conn.—Carlos Garcia-
Palacios of Chile, deputy director of
the radio division of the United Na-
tions, and Emery Kelen, television
officer of the division, were guest
speakers on “Visit From the United
Nations” broadcast over WSTC and
WSTC-FM on Friday, June 16. The
broadcast, which marked the end of
the second year of “Visit from the
United Nations” programs, featured
the executives deseribing how the
United Nations story is told to the
world.

WTAG Summer Listening Campaign

Worcester, Mass, — WTAG (and
FM) has launched a promotion cam-
paign to keep its regular listeners
during the summer months. The
station is educating its listeners not
to groan, “summer replacement”
every time they hear of a new show.
All station promotions now refer to
the hot month featuras as tryouts
or new features in the “Summer
Showcase.” Promotion for each new
program emphasizes the idea that
these shows are being presented for
the listeners’ approval and that
many favorite programs were first
presented this way, referring to
“My Favorite Husband” and “Our
Miss Brooks.”

Urges Parental Aid |

On TV Programming|

Il.—Children's exces.

Evanston, :
in television can b

sive interest

controlled by intelligent parents ancy
used to speed educational achieve-{
ment, according to a Northwesterr:{.

University professor of education.

Prof. Paul A. Witty, reporting the!]
results of a survey of more thar
2,100 Evanston, 1L, parents, teachery
and children, said that “television i:
a real problem or liability chiefly
in homes where it is permitted by
the parents to become one."

Dr. Witty Speaks

Dr. Witty spoke at a conference
on Developmental Reading in Ele-
mentary and Secondary Schools
sponsored by Northwestern’s Schoo®
of Education and held last Thursday';
and Friday on the University’s
Evanston campus, :

The professor reported that :
surprising number of persons whe
do not own TV sets look upon tele-
vision “with something very close
to terror.” “There seems to be
among this group of parents a curi-
ous mistrust of their own ability t

deal with the problems created by’

television,” the faculty member de-:
clared. “However, the facts indicat«
clearly that TV is a force whicl
can be controlled and in many case:'
used as a motivating agent to speec*

the accomplishment of studies anc!}’

home duties.”
Resulis of Survey i

The results of Prof, Witty's sur’
vey disclosed that parents anc
teachers of Evanston school chili
dren from kindergarten through the
eighth grade are sharply divided as
to the merits of television,

Forty-eight per cent of the teach
ers polled expressed dissatisfactior
with TV, mentioning as limitations
the “low standard of educational of-:
fering and the poor quality of the
entertainment.” Twenty-seven pel
cent of the teachers recognize some
serious limitations at present bu’
acknowledge its promise and poten<
tiality as an educational medium’
the investigation revealed. The other
25 per cent were indifferent to tele.
vision.

On the other hand, 55 per cent o:
the parents who own TV sets ap-
prove children’s programs. Another
25 per cent approve certain pro!
grams only. Thirteen per cent d¢
not approve of children’s TV shows!
Of the parents who do not owxs'
video receivers, only 16 per cent ap-
prove of children‘s Programs. i

i

The investigation also revealet
that 43 per cent of Evanston schon
children have TV sets in thei’
homes, and spend about two and :
half hours viewing them.

The Northwestern professor fount:
many TV shows to be inferior anc

only a few which promoted and de; !

veloped worthy interests or offerer’
educational stimulation. As a possi]
ble solution, Dr. Witty stated tha’
“parents, teachers and commercn.!
agencies should cooperate to deve].i
op a series of more worthwhile pro
grams.

v

|

//
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TEN CENTS

Forty NBC

'Radio - TV Confab

On Programming
And Sales Set

broadcasters repre-

Forty

|.senting affiliates of NBC will
| gather at the Stevens Hotel
4 in Chicago on Thursday, July
§{ 20, for a one day conference
1 at which time plans for the

promotion of AM radio and

1 television for the fall and win-

ter season will be discussed.

; Top executives of NBC will

{Continued en Page 8)

i Foreign Time Buying

UrgeiB_y Senator

Washington Burean of RADIO DAILY

Washington—A vast program of
time-buying by the United States
Government was urged in the Sen-
ate yesterday—with the time to be
bought on foreign broadcast sta-
tions and used to tell the world the
U. 8. version of what is going on in
the world today. Senator William

(Continued on Page 8)

Larger TV Screens Shown;
Prices On Sets Reduced

Chicago—Larger television screens
at lower prices are highlighting TV
exhibits at the 49th annual music
industry trade show and convention
in Chicago this week.

Prices for television receivers
throughout the industry are down

(Continued on Page 6)

ECA Series Ready

Washington—The Economic Co-
operation Administralion yester-
day announced the inauguration
of a new 15-week radio series,
“Orchesitas of the World,” “Or-

. chestras,” which was produced

. by an ECA crew headed by
Edward Gruskin and Muargaret
O'Neill, will he heard beginning
this week over 250 independent
stations. .

Affiliates

fo Gather

tigation and concluded by saying:

Rudy Vallee Compliments TV Crusade

Rudy Vallee yesterday look occassion to compliment RADIO DAILY
on the expose’ of unscrupulous TV servicemen on his transcribed
program heard on WOR, New York, and syndicated to 40 stations through-
out the country. Vallee read from issues carrying stories on the inves-

service, do something about it. Stand up on your hind legs and really
vell. ‘cause if you don't they will continue to take advantage of you.”

"I you find you are gelling bad

Station Claims Rights
To TV Rebroadcasts

M ashingten Burcau of RADIO DAILY

Washington—WJIM-TV, Lansing,
Mich., told the FCC yesterday it is
within its rights in picking up for
rebroadcast network shows carried
by WWJ-TV, Detroit, even though
WWJI-TV objects. WIIM-TV. which
is about 70 miles from Detroeit, holds
that all the Commission rules re-
quire is “authorization by the sta-
tion from which the program ori-
ginates.”

The controversy is one of several
months duration. There is no coax-
ial cable to Lansing, but the sta-
tion has erected a micro-wave relay

{Continued on Page 7)

Fair Trade Law Upheld
In Westinghouse Accord

In stipulations filed yesterday in
New York County Supreme Court,
three dealers recently charged by
the Westinghouse Electric Corp. with
vioclating the New York State Fair
Trade Law, admitted the charges

{Continued on Page 2)

Threatens To Block
(BC TV Expansion

Montreal—Premier Maurice Dup-
lessis stated that the Quebec Gov-
ernment will block CBC plans for
a television transmitter c¢n Mont-
real's Mount Royal until Federal
broadecasting regulations permit a
provincial broadcasting service. Mr.
Duplessis’s National Union Govern-
ment in 1945 enacted legislation for
a $5,000,000 Quebec radio service.
but the Federal government has not
given its sanction.

At his press conference Mr, Dup-
lessis said the CBC is a “voice trust”

(Continued on Page 6}

Sponsor Switches From
Night To Day On ABC

Switching from nighttime to day-
time radio, the Norwich Pharma-
ceutical Company will sponsor two
broadeasts a week of “Modern Ro-
mances” over the ABC network
starting on August 8. Program will
be heard Tuesdays and Thursdays
from 11:15 to 11:30 am., EDT.
Benton & Bowles is the agency.

Announced By

The RCA Service Company an-
nounced reductions in its factory-
service television contract prices
yvesterday, resulting largely from
the development of a new stream-
lined and improved RCA Victor TV
receiver chassis. The new chassis is
expected to reduce installation and
normal servicing costs.

Improved serviee is expected
with the new chassis containing 30

Reductions In TV Coniracts

RCA Svce. Co.

per cent fewer parts and 20 per cent
fewer connections. The new chassis
model will be introduced to the
public on July 17th.

In making the announcement, C.
M. Odorizzi, vice-president in
charge of RCA Victor Service,
voiced a warning that the television
industry is facing a critical shortage
of trained service technicians. He

{Continued on Page 7)

PARTS SHORTAGE LOOMS IN RADIO-TV

in Chicago

Mfrs. Building
Stock Piles Of
Components

Shortages in components
used in the manufacture of
radio and television receivers
looms as the leading manu-
facturers build stock piles
of parts as protection against
any military emergency in
which they may be asked to
convert electronic production
to fill Department of Defense

(Continued on Page 5)

WINS Gross Up 20%
For First 6 Months

An influx of new national and lo-
cal advertisers at WINS has been
responsible for a 20 per cent in-
crease in gross business for the first
six months of this year over a sim-
ilar period in 1849, it was announced
by K. T. Murphy and Bill Losee, co-
managers of the New York outlet

(Continued on Page 8)

Documentary Shows
Extent Of Gambling

With the apt title. "Hello Sucker,”
NBC's “Living—1850," documentary
series will present a behind-the-
scenes report on gambling over the
network. Saturday, July 15 at 6:30
p.m. The program will not be heard
over WNBC.

Leading off with the fact

(Continued on Page 4)

that

Considerate

Buffalo—Through its daily ad
in The Bulfalo Evening News.
WBEN each Summer advises
listeners to think of the neigh- |
bors and turn down radio seis |
at night. WBEN promotion depart- !
ment has been pushing the cam-
paign with this slogan: “Tune
softly aiter dark—it's louder than
you think.,” Results are reported
as “quiet” satisfactory.
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FINANCIAL |
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NEW YORK STOCK EXCHANGE ;

e

High Low Close Chg.
ABC ... .. ... 9, Bl Bl — 53
Admiral Corp. . 23% 2Vg 2234 — 133

Am. Tel, & Tel... 15014 14775 1481, — 2
CBS A . . . 267 12535 255 — 114
CBS 8 . 2615 2534 253 — 1
Philco .. .. .. 383 35 351, — 234
RCA Common .. 1614 1515 1555 — 73
Stewart-Warner ... 1415 131/ 13t — 1p
Zenith Radio S 463 4335 4435 — 275

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 1854 1855 1855 ..., ..
Nat. Union Radio 333 3l 31 - 35
OVER THE COUNTER

Bid  Asked

DuMont Lab. ... .. ... . .. 17 8
Stromberg-Carlson 12 13,

Devney Forms New Firm

Formation of a new rudio repre-
sentutive firm, to be known as Deve
ney & Company, was announeed NOEES
terday by FEdward J, Devney, The
firm will have offices at 347 Malison
Avennge,

The new Company will dovote ils
effory: 1o serving radio stations sur-
rently  withoul  representation  jn
New York, Deviey  was formerly
castern moiger for the Howard 11
Wilzon Company uned vice-prosident

M. C. Replacement

Jitmmy (ol b replaced Will-
i (Suuth Paciliey Tabberl as the
singang e on UMain Street Musie
Hall”  fTeetive smarneelinbely oy
CBS. Shaw will move to G OB-6: 30
pan, Sunday:, replacing U earn

Your Vaealion,”
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WILLIAM HAROLD MOON, assistant general
manager of BMI Canada, Toronto, is flying to
Hollywood for a week’s stay to confer with
BMI_officials and to necgotiate deals and
U. 5. publication of BMI Canada’s music.
Moon will confer with BMI officials in New
York tomarrow cn route to the Coast.

ROBERT SAUDEK, ABC vice-presidgnt in
charge of public affairs, retyrned o his desk
yesterday after @ vacation in Maine.

BENEDICT GIMBEL, JR., president and
general manager of WIP, Philadelphia, has
returned to his desk after having attended
a Pennsylvania Ambassador Committee meet-
ing in Harrisburgh on Menday.

" COMING AND GOING * |

PETE KETTLER, managing director of
WGBS, Miami, Fla., is in New York this
week, visiting Tom Horker, vice-president and
national sales drector at the Gothum head-
quarters of The Fort Industry Company.

KEN MURRAY, now on the Coast, has
chartered o boat and will take a party of
friends to Alaska, leaving from San Pedro
harbor dround July 22

CORA and BIL BAIRD, creators of *Snarky
Pdarker,” a CBS-TVY puppet show, are cur-
rently enjoying their first vacation in two
years at Martha's Vineyard. They will re-
turn next Tuesday.

UN Radio Schedule
To Korea Increased

The United Nations Radio has in-
creased its operating week by more
than 20 hours since the outbreak of
hostilities in Korea, it was reported
yesterday,

The stepped-up schedule includes
the addition of two Koreans to the
radio staff, one for translating pur-
poses and the other to broadcast.
Since the invasion of southern
Korea, UN Radio has been trans-
mitting daily shortwave broadeasts
to the troubled area.

The war served also to transform
UN Radio’s transcription service in-
to an up-to-the minute news service
beamed by shortwave and special
circuit to English speaking areas
throughout the world. Special tran-
scribed programs were formerly
airmailed to these countries,

When news of the invasion first
reached UN headquarters on Sun-
day, June 25th, a special broadcast
of the emergency proceedings of the
Security Council was quickly set up
by UN Radio. Within a few hours
special programs reporting the UN's
reaction were in preparation for
broadcast in 26 languages to all
parts of the world.

At the same time, UN Radio en-
listed the aid of Voice of America,
the BBC, Radio Australia, and All
India Radio to carry the Security
Council’s cease-firc order 1o the
people of Korea. Following the
Tuesday, June 27th, meeting of the
Security Council sanctioning all-out
aid to the Republic of Korca, UN
Radio began daily broadeasts in
Korcan,

UN Radio also has produced for
the  Mutual Broadeasting  System
two special versions of it Newsreel
program,

WMID Reunites Mother And Son

Atlantie City, N, J—When Paula
Lichel arrived from Goermany over
the holiday to surprise and join her
son, John, war veleran from Gore
many, she learned 1that her son had
'Itothe eity leaving na forwarding
address, When inquiries by the des-
perate mother revealed that her son
may be in Atlantic City, the Red
Crass notitted WMID and hulteting
were aired by the station advising
the plight o the mother, The son
henrd ane of the carly bulleting and
responded in time to be reunited
wilth bis mother for o fourth of July
| eelebration, '

Ad Council Aid Asked
In Enlistment Drive

The Advertising Council has been
requested by the Department of De-
fense to aid the armed forces in its
campaign to increase the number of
voluntary enlistments, it has been
revealed by Theodore S. Repplier,
council president. While the techni-
ques to be used in slanting this
campaign have not yet been deter-
mined, a further announcement of
what has been requested is expect-
ed to come out of the Thursday
meeting of the Ad Council’s board
of directors. In the light of the
present Korean crisis, there is no
doubt, according to an Ad Council
spokesman, that the Council will
give whole-hearted support to the
campaign.

Fair Trade Law Upheld
In Westinghouse Accord

(Continued from Page 1)

and agreed to discontinue retail
sales at below fair trade prices.

The actions were filed on May 22,
last, and charged each of the deal-
ers with selling electrical house-
wares at prices below those estab-
lished by Westinghouse as the re-
tail price under the New York State
law. The dealers, all in downtown
Manhattan are: Marks Appliance
Co., Disco New York, Inc. and Ben-
co Sales Co,

Technicians Take Stand
On Set Sales Practice

Members of the Empire State
Federation of Electronic Technicians
have adopted a resolution criticiz-
ing the policy of radio jobbers or
distributors who sell to retail cus-
tomers at wholesale prices, Wayne
Shaw, sceretary, announced yester-
day. The resolution contends that
this practice deprives fechniciang of
their contaet with a potential cus-
tomer and the resultant loss in logi-
timide income.

New S.C Distributor

The Kaulmann-Washington Com-
puny has been appointed Stromboerg-
Carlson TV and radio distributor in
the Washington trading  area, ne-
cording lo an nnnouneement by C,
Jo Hund, general sales manpger of
the  Stromberg-Carlson radio-TV
tivision,

"1 DON'T HAVE THAT KIND.
OF MONEY FOR RADIO!"

Thar’s nothing to cry about.

You can get a whole lo¢ of radio
for just a liztle money if you put

it where it will work for you.

And if you put your money-
on W.I-T-H in Baltimore, you’lI:
start pulling in those results—
those low-cost results! That's be-
cause W-I-T-H delivers more lis-
teners-per-dollar than any other
station in town. And that holds

for any budget.

For the complete story call in

your Headley-Reed man.

)

A

M

’

Baltimore 3, Maryland

TOM TINSLEY, President
Ropresonted by Hoadloy-Rocd

Ri“ii'

I
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TOUCHDOWN TIPS has been sold
by more than 800 local stations during 8
thrill-packed seasons.

Again in 1950... millions of foothall fans will
tune in Sam Hayes” TOUCHDOWN TIPS for up-
to-the-minute, factual gridiron information . . . just
as they have [or the past 8 years!

What is TOUCHDOWN TIPS? An ac-
tion-packed. weekly quarter-hour of foot-
ball dope, stories, predictions by ace
sportscaster Sam Hayes.

How good are the show’s PREDICTIONS? Un-
canny! Record of accuracy over the years: picking
trends, 93% ... predicting winners, 82% . .. fore-
casting scores within one touchdown, 639¢! Predic-
tions are hased on the All-American Gridiron

Index, an amazing, preeise system of analysis,
How wide is TOUCHDOWN TIPS cover-
age? 30 to 40 major college and pro games

) weekly., Sam Hayes records the show in

2\ Hollywood every Saturday. Recordings

are rushed to station subsceribers for broad.

cast hefore the following week's games.
Any “special™ angles? You bet! A live tag: pre-

1 g e
dictions for up to 6 schools in your area. Salute to
a “Team of the Week™ on every program. Two big
bhonus programs. One complete emergeney program.
An eflective merchandising and promotion kit!

S‘AI‘I HAYES . ] Yes! TOUCHDOWN TIPS is another big RCA
has attained one of the highest ratings Syndicated Program . .. designed to win and hold

of any news commentator on the West
Coast! TOUCHDOWN TIPS kicks off
Sept. 15! So hurry! Wire, phone, or
write for audition today !

| | recorded
An RCA Syndicated Program (€28 program

ki ‘r‘
Radio COI'I). of America RCA Victor Division ¢ 120 East 23 St., New York 10, N. Y. ® Chicago ¢ Hollywood Sel i ICGS

sponsors and listeners alike,
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 SOUTHWEST

BAP, Ft. Worth, is producing a

coverage of the current Korean
situation that has caused a rocket-
ing of the Magnolia News audience
at 12:00 Noon across the board.
Newscaster Bob Bassindale uses
direct reports and off the air re-
cording of Radio Moscow and con-
sistently scoops the wire news re-
ports by several hours. Additional
interest comes from the American
type English that is used by Rus-
sia’s radio mouthpieces,

Idea was suggested by newscaster
Bassindale to editor James A. Byron
and the engineering department in-
stalled a high-powered short wave
receiving set in the WBAP news
room. The station’s TV tower, 502
feet high, was partially utilized in
erecting a super airial to assure
good reception, Bassindale is thus
equipped to monitor and record
daily excerpts and point discrepan-
cies.

Since WBAP-TV went on the air
it September of 1948 as the pioneer
television station in the Southwest,
a constant check of receivers has
been maintained. According to
Harold Hough, director, WBAP-AM-
TV and FM operations, the Ft.
‘Worth-Dallas area had 59,385 tele-
vision sets in operation as of July
Ist. The count, made from requests
from viewers for the TV program
schedule and checked by the re-
search department figures on sales
by distributors and dealers, indica-
ted 26,723 sets in the Ft. Worth area
and 32,662 in the area of Dallas.

Martin Campbell, general man-
ager of WFAA-AM-FM-TV, Dallas,
has announced the appointment of
two new members to the sales staff.
Bill McKenie, former staff producer
of Western programs and recently
Dallas manager of Ross Federal, re-
turns to WFAA as an AM account
executive, and Bob Ferrier, new to
the industry and a recent graduate
of SMU, goes in as assistant to Alex
Keese, regional sales manager for
the Dallas NBC outlet.

Fred Nahas, exec veep of KXYZ,
has named Howard C. (Bud) Evans
commercial manager of the Houston
ABC affiliate. Evans comes from a
similiar position at KPRC, Houston,
and was formerly station manager
of WWOK, Flint, Michigan, and
sules exceutive of WLW-T, Cincin-
nati.

& THE VOICES OF ADAM HATS 8 YRS, e

JINGLES

that don't

JANGLE!

AM.GTV's MOST COMPLETE
EFFECTIVE " JINGLE SERVICE
An_ Original (Salcs-Packed) Jingle

Taitor-made for Your Product
Written, Sung & Produced by

‘Lanny & Ginger’ GREY
1300 Madison Ave, MNew York 28
T. 9-4020

SATTLER’S DEPT. STORE 7 YRS.
‘SHA 8 SIAVIA NITdVYW

° YOMKERS RACEWAY .

By SID WHITE

Man About Manhattan. ..!

® ©® © ONCE OVER LIGHTLY: CBS locking for a big-name B'way
producer to handle the Sinatra show in the fall. . . . Long-range predic.
tion (based on privaie observations by Dr. Allen DuMont): By 1953,

there will be 500 tv stations in the country. . . . Vic Mcleod. who
originally directed "B'way Open House,” returned to N. Y. the other
day and marvelled at the irony that two personalities quditioned on
the air as emcees for the show were picked up. not by NBC, but by
CBS—]Jan Murray and Bob Alda. ... The Ritz Brethren are at the pacting
stage for a chewing gum sponsor. Only hitch is they want to do shows
extemporaneously, which could be a king-size headache for the web. .,
.« Fall possibility is o 13.week series over CBS-v fealuring America’s
top pop composers who would play tunes which won them fame, ., . .
Maxine Keith out of Polyclinic and recuperating at home. . . . Jesse
White, bere to dispose of his apartment, hurries back to H'wood to
start on his 7-year comtract with Universal. . . . Mary Pickiord has
placed herself at the disposal of the government to perform whalever
propaganda functions within her power. . . . Webs cuiting costs this
summer by using conned mood and cue music on sustainers. . . . A
Bklyn tv store is now handing out a 7-day Bermuda cruise with every
purchase of a set.
g * Yr e

® ® o Burt Champion, of Paramount Pix, finds that he’s
got something hotter than a stolen car in glamorous Gloria Swan-
son, whom he’s readying for radio and television. With her
sensationalal return to the sereen in “Sunset Blvd,” pages of
invaluable publicity has broken in all major mags, plus a current
$50,000 three-month publicity junket in 40 cities which is putting
her on the front page again. No wonder the nets and agencies are
courting La Swanson for their fall lineups.

- S < S

® @ @ The first unalloyed original idea in amateur contests is the
Freddy Martin show, newest of the West Coast favorites. Modus operandi
is this: Six contestants, vocalists or instrumentalisis, compete before a
panel of qualified musical judges (such as Rudy Vallee, Ray Noble,
Meredith Willson, Dave Rose, elc.) Two winners are selected each week
to fit in this embryo band that is being built right before the audience.
The idea has built up such terrific reaction on the coast that the Palladium
called to book the band as soon as it's ready—Vieclor Records will do a
few slides with it—and Universal intends to make a shor{ with the
ork. Basic idea is o build a band in various sections of the couniry with
lingls to be run off so that one band can be chosen from the whole
couniry. so to speak. The impact and penetration that a sponsor could
derive from this would be tremendous because each band in each terri-
tory would serve as a roving ambassader. Here is the first sparkling

variation on a familiar theme since Faye's gay foray—and we do mean
Faye Emerson.

pie 4 g bAe

® o e IN ONE EAR: Larry Roemer now directing the tv
version of “We the People” while Jim Sheldon is on his 2nd
honceymoon, (He broke his leg on the first a couple of months
backy. .. . Some of the classiest wriling on tv these days is being
lurncd out by Tthel Frank, NBC staffer, who adapts all the
plays on the great “Cameo Thealer™” series. (Ethel did the zingy
commenliry preceding the Saroyan play the other week plus
those cerie introductions on “Lights Oul,” perpetrated on an un-
wary public by Prank (Boris) Gallop. . . . Ezio Pinza, we hear,
has gone from Hammerstein & Rodgers to Roy Rogers, His newest
pash is ¢cowboy c¢lothes,

PROMOTION |

Record-A-Month Plan
RCA Victor has announced :
novel plan designed to accelerate
sales of the company’s 45-rpm rec-j§
ord-player attachment and encour-
age periodic visits by consumers tc
dealer stores. The promotion, effec-
tive July 17, will enable the pur-i
chaser of a Model 45-J instrumen’
to select each month for the nex:
six months, at no additional charge!
any RCA Victor 45-rpm record
either classical or popular, in the
current monthly release. In addi"E
tion, the purchaser will receive i
subscription to the company'i
monthly consumer record public
tion, “The Picture Record Review,"-‘t

which contains news and feature:i
material of interest to record buy;!
ers and also lists the latest monthly
record releases, from which the sel:
ection of bonus dises will be made

Documentary Shows
Extent Of Gambling |,

(Continued from Page 1)
profits from gambling exceed those o
the nation’s 100 largest corporations
the script will explore gambling a |
an industry that plays for hig:
stakes, exceeding $15,000,600,000 anié
nually.

In addition to slot machine:
whose annual take is estimated & 1.
over $540,000,000, the program w1l
examine such other lures as pinbal!
machines, wheels of fortune, horse:!
race betting, roulette, dice, number /}
and bingo. The program will alsi|
look into reasons why people gam!]
ble and will examine the relation’k
ship between gambling and politic |
and the police. - j
The script is based in part o'l
material from The Annals of th!
American Academy of Political ant
Social Science. }

CBS Replacement

“You Rate Your Mate,” Joe
Adams quiz show, will replace th
radio version of “We Take You
Word,” Sunday, July 16th, ove!
CBS. The Adams show was former;j
ly heard Saturdays, 7:00-7:30 p.rr }
The TV version of “We Take You'|u
Word” will continue to be presente!}:
Fridays, 8:00-8:30 p.m.

HERBERT LEROY RICE |
AGENCY -

RCA Building — Suite 1017 -
30 Rockefeller Plaza

Leading insurors in the Radio and 1:
Advertising field for over 20 years

ALL

INSURANCE

KINDS

Telephone: Ci. 7-1456
Weo Don’t “Scttle” Clalms— !

We Pay Them
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BEHIND THE MIKE

EGENT CIGARETTES likes
b Martha Rountree’s “Leave It To
Me Girls” NBC-TV stanza so much
Ley're currently trying to get a
stwork coverage for it and at the
dme time slot they're now on.

i Robert Q. Lewis was named ra-
ibo’s new favorite personality in a
4511 conducted by Radio Best mag.
4 Anne Jeffreys, star of “Kiss Me
date,” will be Barbara Wells’ guest
rh July 18th.

4 Gregg Sherwood, the platinum
tkieen, will have her own program
'¥1 WPIX starting July 20th.

Jane Dulo, who has been on
~andid Camera” recently, has been
Lopping the show nitely at Julius
Hlonk’s Atlantic House Cabaret
‘l.oom in Provincetown, Mass.

Milt Caniff and Bob Merrill
uesting with Sydney Smith on her
‘'elevision Shopper stanza July 18th.
Lorenze Fuller, the *Too Darn
lot” singer in “Kiss Me Kate,” has
mritten a musical, “Macushla,” an
IHt'is,h fantasy which MGM has audi-
ioned.

Crooner Alan Dale and the rest
f the “Sing It Again” radio cast
7ill also face the TV cameras next
i4a]]1 when the musical quiz becomes
weekly video feature.
& Richard Hayes, the 19-year-old
inging wonder, moves into Frank
i'alumbo’s Click in Philly prior to
i{oming to the Paramount Theater
Hiere.

Dick Gordon, the socially-regis-
ered pres, of World Video, has been
wddling with Owen Brennan, New
Jrleans’ fabulous restaurateur,
bout a projected video series, “The
131d Absinthe House,” a series of
“huthentic blood-and-thunder pirate
iramas of Jean Lafitte and his crew.
& Mindy Carson’s 39 weekly radio
srograms that she will transcribe for
National Guard recruiting drive,
will be aired en 1,400 stations,
| Little Butch Cavell guested on
Eloise Salutes The Stars the other
Jpm. and received the “Dottie Doe”
“award for being “the busiest actor
‘“in television.” Not bad for an 11-
‘year-old.

Jack Perlis reports that those new
Y programs offering big money for
?v’.lclues helping to locate wanted crim-
als are open to any listeners ex-
;cept employes of the webs, their
irelatives and Walter Winchell.

-~

;

it
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In Eighth Year
“Crime Photographer,” CBS mys-
tery series, starring Staats Cots-
worth, will begin its eighth year of
broadcasting, effective today. Aired
at 9:30-10: 00 p.m. the show is spon-
sored by Philip Morris & Co.

it

Thought for Today

F A BOOK is worth reading, it
is worth buying.

—JOHN RUSKIN.

needs, Ranio DAILY learned yester-
day in a survey of industry opera-
tions.

While government agencies have
made no demands on the industry
to date the major companies such
as ROA, Philco, Admiral, General
Electric, Westinghouse, Du Mont
and Zenith have acquired stores of
components needed to fill the de-
mand for receivers this year. It is
estimated that approximately 6,000,-
000 television sets will be manufac-
tured and that upwards of 5,000,000
radio receivers will be produced be-
tween now and January 1.
Sources in Washington reveal that
radio and TV manufacturers are
keeping in constant touch with mili-
tary procurement officers, but as yet
there has been no alert. While a
prolonged Korean engagement is
thought virtually certain to bring
increased military orders—with a
corresponding cutdown on the turn-
out of radio and TV receivers—the
extent of the additional buying will
not be known until top pelicy deci-
sions yet to be made at the White
House are translated into concrete
military terms.

It was agreed in Washington cir-
cles that the military procurement
picture for electronic components
looks far brighter now than if did
a decade ago as we began to pre-
pare for World War II. The fact that
TV has kept the industry working
at top capacity, with ever expand-
ing production of necessary com-
ponents, will prove extremely im-
portant if an all-ouf amms program
is ordered. Component plants have
been stretched to additional capac-
ity, with workers skilled in their
jobs, in order to supply the insis-
tent demand of the set makers. Even
so, set production has been limited
by the availability of components.

As yet no manufacturers have suf-
fered any serious shortage of raw
materials, but allocation of nickel.
tin and steel by suppliers is expected
any day, according to Washington
sources. There is already a tighten-
ing of supply.

The shortages developing as a
result of manufacturers building
component stock piles include re-
ceiver tubes and resistors. These
parts, according to reports. would
be among the first required by gov-
erpment if military production of
electronic equipment gets underway.

Du Mont Spokesman Comments

In Chicago, industry leaders at-
tending the convention of the Na-
tional Association of Music Mer-
chants were questioned by Rabio
DamLy on the shortages of parts and
the building of stock piles.

“We are making no preparations
for building stock piles of compon-
ent parts,” Ernest A, Marx, general
manager of Du Mont's receiver
sales division, announced. “If the
international situation warrants it
all hardgoods manufacturers, in-

RADIO DAILY

cluding Du Mont, will produce for

|

Survey Of Industry Reveals
Demand For Radio-TV Parts

(Continued from Page 1)

military needs. In the meantime, we
are concentrating on filling current
orders as fast as possible.”

Dr. W. R. G. Baker, vice-president
of General Electric and general
manager of General Electric's elec-
tronic division said, “we are prepar-
ing for this year's television pro-
duction, no more. I hope we won't
have to.” Dr. Baker also predicted
a tremendous shortage of television
receivers and an ensuing black mar-
ket in sets if the industry is forced
to convert to military production,

Admiral Builds Reserve
Paul R. Dye, manager of distribu-
tion of the Admiral ‘Corporation
revealed Admiral has purchased
needed component parts to fill their
needs until January of 1951, “We
can’t make sets fast enough to fill
the demand,” he said, and are devot-
ing all our efforts to supplying our
dealers with sets as they order
them.”
Philco Reported Ready
“Philco is eguipped for what has
to be done in an emergency,” John
J. Moran, TV sales execufive an-
nounced. “We still have our gov-
ernmental division established dur-
ing the last war and we will work
in cooperation with the U. 5. Gov't.

ABENCIES

ADVERTISING techniques most
recently developed are to be studied
by nearly 100 representatives of
agencies from across the nation at
a special outdoor ad school current-
ly underway at the University of
Notre Dame, South.Bend, Ind.

KPHO, Phoenix, Ariz., to the Ed-
ward Petry Co. for both radio and
TV handling.

THE FRIEND AD AGENCY is
now the Friend-Krieger Ad Agency,
Inc., effective with its move tomor-
row to 50 East 42nd Street.

JOSEPH FIELD, publicity direc-
tor of Compton Advertising, Inc., is
in Hollywood until August 1st to
work on the autumn publicity and
promotion campaign for Procter &
Gamble's “Fireside Theater” tele
shows, which are now being filmed.

MARION LAW, JR. appointed
public directions director of Hewitt,
Ogilvy, Benson, & Mather Advertis-
ing. Formerly, he was with the
Budd Co.

SWIFT BUSINESS MACHINES
CORP., Great Barrington, Mass., to
the Alfred Paul Berger Co. Inc,
N. Y. Sidney Rosendorf is account
exec.

| ~ Puay gait!

" PHILLIES

" and

.. ATHLETICS
games on

WDEL-TV WGAL-TV
‘ Channel 4
Lancaster, Penna.

Channel .7
Wilmington, Del.

All Saturday home games of these two feams are

.« telecast over these two stations. This baseball feature’

“+:js “important because’ of its. strong oppeal in these .
T mquefs.v Because it js only oné of many popular fea-

_ tures, the result of effective long:range programming. -
These stafions are keeping their audiences growing, - %

loyal and responsive. They offer TV advertisers a fine
opportunity for markef tesfing - for profitable:business.

. WDEL-TV, Wilmington, Del.
QOnly television station In Delawacre.
\Bring{s vlewers « clear plcture, cll
top NBG ‘Network shows.

WGAI.—-'N}, Lancaster, Penna.,

'O,nly TV statien in this rich Pennsyl-
vanla section.: Presents 1op- shows
ef NBC, CBS, ARC, DuMent.

$toiﬂmu-n Statfons — Clair R. McColtough, General Manager

Represented by :

ROBERT MEEKER Associates:
CHICAGO + $AN FRANCISCO - NEW YORK -

NBC

'LOS ANGELES TV - Afiliates
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Threatens To Block
(B( T_V_Expansion

(Continued from Page 1)
and he doesn't see why it should be-
come a “vision trust.”

He said he has expressed his views
recently to Dr. Augustin Frigon,
CBC general manager, in a confer-
ence on television plans.

Premier Duplessis noted that part
of Montreal’s mountain is a reserve
from which automobiles are banned
and to which special municipal
building restrictions apply. .

Any decision by Montreal City
authorities regarding a television
transmitter on Mount Royal will re-
quire provincial confirmation.

The Premier revealed that Mont-
real authorities came before thg
Legislature two years ago with pri-
vate legislation, one provision of
which was to authorize the city to
make property available to the CBC
for a television transmitter.

Premier Duplessis said provincial
authorities granted the city permis-
sion to turn over a Mount Royal
site to the CBC but because erec-
tion of the transmitter would con-
flict with regulations governing the
mountain.

Charges CBC Monopoly

The premier said the CBC now
has an “extraordinary monopoly”
over broadcasting to which there is
nothing similar in the United States.
“"In the United States several cor-
porations have their own radio sta-
tions,” said Mr. Duplessis. “Here,
unfortunately, the CBC denies the
province broadcasting rights ex-
tended in the U. S. to simply muni-
cipalities. It seems to me that it
would be elementary justice to give
the province rights to have a radio
station permitting Quebec to ex-
press itself, make itself better
known, and benefit from publicity
to the advantage of Quebec and to
which Quebec has a right.,”

“Why should the CBC have a ra-
dio {rust?” Premier Duplessis said.
“If it has a voice trust, I don’t see
why it should have a vision trust,
considering that television might be
excessively dangerous from an edu-
cational and moral point of view. If
the CBC authorities agree to give
justice to Quebee and respect ex-
clusive provincial rights over edu-
cation, there may be occasion 1o
study the possibility of granting the
~quest of the CBC. I made these
ohservations to Dr. Frigon when 1
saw him. T consider Quebece's utti-
tude is just, opportunc and appro-
priatc for the reasons mentioned
and for others that would tuke too
long to claborate,” said Premicr
Duplessis.

WANTED

Account Exccutive on part-time
basis for recording studio in N.Y.C.
Send reference ¢/o RADIO DAILY,
Box 145, 1501 Broadway, New York

44 RECORDS ON PARADE -

TED PERSONS

RADIO DAILY’S “Jockey Jury” scans the new record veleases
and picks those most likely to succeed:

MARTIN BLOCK, WNEW, New York. N. Y.
“Sam’s Seng,” Bing and Gary Crosby (Decca)
“Goodnight. Irene,” Frank Sinatra (Columbia)
“"Me And Imagination,” Deorothy Collins (M-G-M)
“Can Anyone Explain.” Ames Brothers (Ceral)
“Pink Champagne,” Ralph Flanagan (RCA Vicior)
“Darn That Dream,” Doris Day {(Columbia)
“I'll Always Love You,” Dinah Shore (Columbia)
“It's A Long Way to Tipperary.” Jimmy Dorsey (Columbia)
“Happy Music,” Peggy Lee (Capitol)

AL JARVIS, KLAC, Hollywood, Calif.
“Bewitched,” Gordon Jen'ins (Dec~a)
“l Wanna Be Loved.” And-ew Eizles (Decca)
"Sentimenial Me,” Ames Brothers /Cozal)
"My Destiny.” Billy Eckstein (M-G-M)
“Laugh, Clown, Laugh,” Artie Wayne (Columbia)
“I Hadn't Anyone Till You,” Tony Martin (RCA Victor)
“Cloudy Morning,” Fran Warren {RCA Victor)
“El Mambo.” Dave Barbour (Capitol)
“Mississippi.” Kay Starr (Capitol)
“Thanks., Mr. Florist,” Vaughn Monroe (RCA Victor)

JACK LACEY, WINS, New York, N. Y.
“Can Anyone Explain,” Ames Brothers (Coral)
“Tust Say I Love Her,” Johnny Desmond (M-G-M}
“All Dressed Up To Smile,” Evelyn Knight (Decca)
“I Had A Talk With The Wind And The Rain,” Dinah Shore {Columbia)
“Miles Standish.” Tony Pastor (Columbia)
“l Got Tookin,” Kitty Kallen (Mercury)
“The Tunnel Of Love,” Mills Brothers (Decca)
“A Foggy Day.” Les Brown (Columbia)
“I'm Bashful,” Arthur Godfrey-Janette Davis {Columbia)
“C'est Si Bon,” Louis Armstrong (Decca)

GIL NEWSOME., KWK, St. Louis. Me.
“Tzena, Tzena, Tzena,” The Weavers—Gordon Jenkins (Decca)
“I Thought She Was A Local” Sammy Kaye (RCA Victor)
"At Sundown." Frank Petty Tric (M-G-M)
“Just Say I Love Her,” Eddie Fisher (RCA Victor)
"Qur Little Ranch House.” Guy Lombardo (Decca)
"Phantom Stage Coach,” Vaughn Monrée (RCA Victor)
“I Cross My Fingers,” Bing Crosby (Decca)
“The Tunnel Of Love,” Mills Brothers (Decca)
“Let's Have A Party,” Carmen Ceavallaro (Decca)
“Darn That Dream,” Doris Day (Columbia)

ERNIE SIMON. WJID, Chicago, 111,
“Gone Fishin'." Arthur Godirey {Columbia)
“Cotten Candy,” Dinah Shore {Columbia)
“La Vie En Rose,” Tony Marlin (RCA Victor)
“At Sundown,” Frank Petty Trie (M-G-M)
“I Didn"t Know What Time It Was,” Margaret Whiling (Capitol}
“Pigalle,” Johnny Desmond (M-G-M)
“Sam’s Song,” Bing and Gary Crosby (Decca)
“Ukulele Lady.” Harry Babbitt (Coral)
“Say When,” Dick Haymes-Evelyn Knight {(Decca)
“Ashes Of Roses,” Connie Russel-Jack Haskel {Decca)

JERRY STRONG, WINX, Washington, D. C.
“All Dressed Up To Smile.” Evelyn Knight (Decca)
“I Cross My Fingers,” Perry Como {RCA Victor)
“Darn That Droam,” Doris Day (Columbia)
“Gone Fishin".” Three Suns (RCA Victor)
“La Vie En Rose,” Bing Crosby (Decca)
“8moking My Last Cigarette,” Vaughn Monroe (RCA Victor}
“Goodnight, Irene,” Frank Sinatra (Columbia)
“Simple Melody.” Jo Stafford (Capitol)
“Close Your Pretly Eyes.” Margaret WhitingJimmy Wakely (Capitol)
“I Do Better Up In Tho Mouniains,” Eddy Howard (Mercury)

PRESSING BUSINESS: Dorothy Collins has

with tho unsual deled, the company roparls.,

made her début on M-G-M
"I'm Playing With Fire” and

18, N. Y.

My Tiesginetion” aro showing tho Raymond Scoly find off 1o excellont
advemiange, 0 Love the litle ol Pogqy Leo's latost, “Show Mo The Way
Teo Gt Oul of This World ("Causo That's Whoro Evorylhing Is)“. . . . Colum-
bicr b isndng g Tod Lewis colloction in album and Lp form, "Classic
ferze” Acerturindg the works of such greals as Fats Waller, Benny Good-
wen, Jiinmy Dorsey, Goorga Brunis, Mugqgsy Spanler and Frank Toscho-

mexehor,

INP Musical Films
Available To TV Soo}

A new service featuring musicj
films for TV in both color at
black and white has been unde l
taken by International News Phot
and the All Nations Producing Cor
According to a joint statement r
leased yesterday, the service w.|
specialize in filmed and record¢
symphony music which is being pr
pared under the direction of Ja
ques Rachmilovich, founder of ti
Santa Monica Symphony Orchestr

Selection, recording, and filmirg
of the symphonic programs hifl
been in progress for the past
months in Europe. The first serief.
which comprises 39 completed pr§
grams, is slated for its TV debut j :
the near future. This series will fe; .
ture the Santa Cecilia Symphony « |
Rome under the direction of Racly,
milovich. |

Under the long-term agreemeny-
made by INP and All Nations Cory§:
All Nation will produce the flm§:
while INS-INP's TV departmer
wil serve as exclusive syndicatig
sales agent and distributor of th§
musical films. Robert H. Reid an
Saul Flemm will direct the INSY.
INP TV departments; Samuel Bron j,
ston, formerly associated with CoJf;
umbia Pictures and United Artisi§.
is executive v-p in charge of pre
duction for the All Nations organ:
zation.

Larger TV Screens Shown
Prices On Sets Reduceo_*

(Continued from Page 1)
10 per cent fo 12 per cent generall
and some companies have announ!
ced reductions of as much as 20 pe!
cent to 50 per cent on certain sets:
Top sized screen is DuMont’s 30,
inch screen, which is the largest di’
rect-view receiver ever shown b’
a television manufacturer. DuMor |2
also announced it wiil concentrat?’ it
on manufacturing 17 and 19-ine:}¢
sets, and has discontinued sets unif'
der 17 inches entirely.
Other large screen sets shown imr
clude 24-inch screens shown b
Stromberg - Carlson and Generz,
Electric, Screen under 12%-inche'
have virtually disappeared from al |
lines.
Television manufacturers are con
centrating on increasing curren!
production to meet increased dc
mands from buyers and are not an’
ticipating a cut in production.

P b i3

s

—

AIR CONDITIONED ’* :
RUBY it b

8 Complete Film Editorial Rooms For |
Motion Plctures & Television |

RENTALS BY DAY, WEEK OR MONTH
ALL NEW MOVIOLA EQUIPMENY

Also Off the Premise Rentais 1

Tel.: Clrele 5-5640
729 — 7th Avo.

N. Y. 19, N Y. [}
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RADE SHOWINGS of new lines of
TV receivers reveal the passing of the
Y-inch picture and the trend to larger
bctures ranging from 16 to 19 inches.
Hong with this trend comes an announce-
Tent by Dr. Allen B. DuMont that his
Jew Jersey labs. are experimenting with
lidirect image picture tube 10 by 12 feet,
hich can be used for theater TV presen-
(tion. The new tube, still in the experi-
liental stage, will be patterned after the
1-inch tube recently developed by Du-
lont.

'AMMY KAYE'S $400,000 damage suit
"%' against CBS, Liggett & Myers To-
Yicco and the Cunningham & Walsh
‘bgency (for allegedly appropriating one
%¢ his radio-TV show ideas) will be worth
Fatching—it's taking place in the N. Y.
aderal Court. . . . Thelma Bradshaw, sea-
%med veteran on the “We the People”
ow, back from quick flight to Texas
here she married John Roft, community
1est head in Morristown, N. J. . . .
BC’s OG0 TV stations have subscribed
s Official Televisicn Inc.’s tele film [i-
rary; including: WNBW, Washington;
INBK, Cleveland, and WNBQ, Chicago;
14,040 films comprise the library. . . .
AThe Marshall Plan in Action” switches
Jme slots on ABC-TV from Sat. at 9
4.m. to Sun. at 7:30 p.m., effective July
#3, at which time it will also be seen on
AVIZ-TV. Previously, the half-hour docu-
thentary Film was on the entire web ex-
ept the key station. . . . WOR-TV’s
ord Movie Night on Monday, the 17th,
ill screen one of the all-time greats,
Pygmalion,” starring Dendy Hiller and
feslie Howard.

MMHICO MARX'S auvtumn tele show on
w ABC-TV, which is to be bankrolled
y American Safety Razor and Pharma-
“raft Corp, jointly, has been re-slotted
tar Mondays  (9-9:30 p.m.) instead of
*'hursdays, becoming effective Oct. 2.
i, . A cave in Kentucky, a fish hatchery
‘?31 Michigan, and street scenes of Halifax,
#lova Scotia, are being conglomerated into
ne program Sunday, NBC-TV’s “Watch
~he World” (7:30 p.m.}. . . . Diane Wer-
“el has been appointed production super-

isor of “Roscoe Karns, Inside Detective”
1 DuMont, Sat., 8:30 p.m.} by the Stark-
3 .ayton Agency. . . . July 1 figures on
[V sets in the ares covered by KSD-TV,
it. Louis, state 140,500 sets now in oper-
ition, of which 136,500 are residential.

. . Kraft Tele Theater's program for
Wed., 19th, will have Melville Ruick and
Marilyn Erskine in Samson Raphaelson’s
tomedy '“‘Accent On Youth™ (9-10 p.m,,
{EDT). . . . Bob Carrington Radel (for-
merly Mark Roberts) joins the announcing

T2

_=

=

sold this year is 14,830, of which

Sets Across The Border ‘

Montreal—Windsor, Ontaric maintained its dominion lead in television |
sales during May. with 49 per cent of the 1.312 sets sold in Canada |
going to that city. The sales pattern of TV receivers follows the radia-
tion of U. S. stations, with May sales in Windsor tetalling 637: Toronto-
Hamilton. 318, and the Niagara Peninsula, 240. Only 117 sets went to |
the rest of Canada. Value of sets sold in May was $546,706. bringing
the total for the first five months of 1850 to $6.131.231. Number of sets ‘

in Toronto-Hamilton, and 2,357 in the Niagara Peninsula. ‘

6.359 were sold in Windsor, 5,339

Movie, TV Direclors
Sef Sept. Joint Forum

Mutual interests of the Screen
Directors Guild in the East and the
Radio Television Directors Guild
will be aired by the two groups in
a joint forum here sometime in
September, it was announced yes-
terday by Lester O'Keefe, nat’l
prexy of RTDG, and Jack Glenn,
prexy of SDG. Main objects of the
forum, said the spokesmen, are a
salute to N. Y. as America’s video
production center and to acquaint
the public with production techni-
ques of both mediums.

Both economic and creative prob-
Jems will be broached by the two
groups during the forum, the state-
ment said, in an attempt to untangle
the confusion created by TV's rapid
growth. Henceforth the meeting will
be an annual affair, it is hoped.

Vim Signs With WPIX

Vim Stores have signed a 52-
week contract with WPIX, New
York, covering sponsorship of the
11 p.m. telecasts of “News on the
Hour,” six nights a week. William
Warren, Jackson & Delaney is the
agency.

Special TV Wk. Show
Planned By NBC-TV

Highlighting New York City’s
“TV Week” of July 16th to the 23rd,
NBC-TV will stage a special half-
hour program on Tuesday the 18th,
headlined by Mayor O'Dwyer, Gen-
eral David Sarnoff, and Bob Hope.
All N. Y. TV stations will be per-
mitted to carry the show, the net-
work states, which will originate
from the Grand Ballroom of the
Waldorf-Astoria, 9-9:30 p.m.

Co-emcees of the show are Tex
and Jinx McCrary. Others viewing
television’s future, both humorously
and sericusly, will be: Sid Caeser,
Drew Pearson, Mrs. India Edwards
(v-p of the executive committee of
the Nationai Democratic Party),
Bertha Atkins, director of the wo-
men's division of the Republican
Party, Jack Strauss, pres. of Macy's,
and Bernard Gimbel.

Maxwell House Renews

Sponsorship of CBS-TV's “Mama"
series has been renewed gor an-
other 52 weeks, effective August 4,
by General Foods Corp. for Max-
well House Coffee. Starring Peggy
Wood, the show will return from its
summer hiatus on that date «8-8:30
p.m., EDT).

station at Milford, Mich., in order
to bring in network shows from
Detroit. AT&T has not yet consented
to provide an interconnection in De-
troit, ABC, NBC and CBS, however,
have all consented to the relay of
their video shows originating on

network - owned stations for re-
broadcast over the facilities of
WJIM-TV.

‘\\—‘

staff at DuMont,

Although feeling it unnecessaty,

TV Station Claims Rights
To Rebroadcast Web Shows

(Continued from Page 1)

WJIM-TV also requested consent
from Detroit stations. Only WWJ-
TV, an NBC affiliate. objected.
WJIM-TV is now picking up the
visual portion of NBC originated
programs broadcast by WWwWJI-TV,
relaying them to Lansing and re-
broadcasting. WWJ-TV has objected
to the FCC, and both stations have
asked the FCC to rule on the prob-
lem.

SHORTAGE OF TECHNICIANS SEEN

RCA Service Exec.
Comments On
Situation

{Continued from Page 1)

said the industry expects that be-
tween five and six million receivers
will be sold this year. Of these be-
tween three and four million will be
sold between now and Christmas.
This means that TV technicians
must be prepared to install and ser-
vice approximately as many sets,
within the next five months, as dur-
ing the first four years of post-war
television.

Lower prices on RCA Factory-
Service Contracts result largely
from RCA Victor and RCA Service
Company research, engineering and
experimentation, Odorizzi, declared.
He said that the lower prices would
apply on two basic factory service
contracts.

Under Plan I, a year’s guarantee
on parts and picture tube, plus in-
stallation, would be provided plus
unlimited service for 90 days. Ser-
vice, as needed thereafter, would be
provided at a flat rate of $5.75 per
call in the customer’s home and at
$3.95 per call if the receiver is
brought to the Service Branch.
Yearly price for this type of con-
tract starts at $19.95.

Plan II, the standard contract,
covers installation, one year's un-
limited service with parts and tube
protection, including the picture
tube, at a “package” price, starting
at $39.95.

Typical of the reductions, these
new prices covering the 12%-inch
RCA Victor receivers under the
full-year service and parts protec-
tion plan are $39.95 with built-in
antenna and $59.95 with standard
outdoor antenna. Previous prices
were $50.00 and $70.00 respectively.

Odorizzi stated that three factors,
which combined to produce the new
chassis, are responsible for the new
low service contract prices. Full
credit. he said, must go to produc-
tion experience, field surveys by
company technicians and to initia-
tive, imagination and knowledge of
design contributed by RCA’s engi-
neers.

Bond Stores On DuM
Bond Clothing Stores will take
over the sponsorship of DuMont’s
“Hands of Destiny” (Friday, 9-9:30
p.m.) for the 52-week period com-
mencing September, the web an-
nounced late yesterday. Grey Agen- .
cy negotiated the Bond purchase.
At the same time, it was revealed
that Abraham & Straus Dept, Store
of Brooklyn is “near signature” for
the 11:30-12:00 noon slot on WABD.
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Foreign Time Buying
Urged By Senafor

(Continued from Page 1)
Benton, under whom the peacetime
Voice of America program was
launched while he was an Assistant
Secretary of State in the immediate
postwar days, called for the Senate
to appropriate substantial funds for
the purchase of time on domestic

_standard band stations through the
world in order to back up and do
an even more effective job than the
VOA.

In a major speech on the Senate
fioor, Benton proposed also that the
major world-wide effort in the
propaganda field be converted into
a UN campaign, with our Govern-
ment providing the bulk of the
needed funds.

Calls For “Integration”

His speech came during discus-
sion of the General Appropriation
Bill, in which the Senate Finance
Committee has recommended a cut
from the House figure of $34 million
for the State Department Informa-
tion Program to only $32,700,000.
This figure is about three million
below what the White House had
asked for the program,

Benton called for “Integration” of
the VOA with the Defense Depart-
ment and General MacArthur’s for-
ces, as well as with the efforts of
other nations to tell the story to the
people of the world. He did not re-
veal just what he meant, in terms
of broadcasting or other means of
getting to the world populations, al-
though he lauded last week’s testi-
mony before the Senate Foreign Re-
lations Committee by Gen. David
Sarnoff, RCA board chairman.

WINS Gross Up 20%
For First 6 Months

(Continued from Page 1)
of the Crosley Broadcasting Corp.

Much of the station’s new busi-
ness activity occurred during the
past twe months with a 28 per cent
increase reported for June and July.

National advertisers using WINS
facilities for the first time are
Philip Morris, Bayer Asprin, Lipton
Tea, Griffin Shoe Polish and Hudson
Motors, among others. New local
advertisers include Finlay Straus
Jewelry Co., and Sofic Brothers,
moving and storage company,

The station’s program ratings
have also increased, the officials ro-
ported. WINS' totlal daily listening
audicnce for the first six months of
this year has jumped about 50 per
cent over the same period in 1949,

Sylvania Promotes McCarthy

Justin J. McCurthy, formerly New
York district manager for the light-
ing division of Sylvania Eleetric
Products Inc., has heen promoted to
special sales representulive to pro-
mote the sale of TV picture tubes
in the New York-Philadcelphia arca,
according to IL H. Rainier, distribu-
tor sules manager,
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WLOW Airs Golf Tourney

Norfolk, Va. — Mark Scott,
WLOW’s sports director, arranged
with the United Press to furnish
him stroke-by-stroke details of the
PGA Golf Tournament which ori-
ginated in Columbus, Ohio, From
the UP reports, Scott reconstructed
a complete six-hour broadcast of
the entire 36-hole PGA match.
WLOW believes that this may be
the first time an independent sta-
tion has ever broadcast a complete
stroke-by-stroke report of a PGA
tournament,

Covering State Convention

New Haven, Conn—WAVZ is
making elaborate preparations for
coverage of the State Democratic
Convention which will be held in
Hartford, on Friday and Saturday,
July 28 and 29, The station will
have a direct wire to the convention
floor and will interrupt all pro-
grams whenever necessary, with
live material and special reports.
The news coverage in Hartford will
be under the direction of Tom Bent-
ley, city editor, and Bob Gillespie,
program director,

Steve Evans On CBS Show

Corvallis, Ore.—Steve Evans, em-
cee on KRUL's after-hours pro-
gram, appeared as a guest disc
jockey on CBS’s program, “ABC's
of Music,” on June 21st. The “ABC’s
of Music” is Chesterfield’s summer
replacement program for the Bing
Crosby Show and features three
disc jockeys, selected from different
parts of the nation, who appear and
submit their musical reports. Steve,
who has been a radio disc jockey
just a little less than one year, is
also chief engineer for KRUL. On
his after-hours program, which is

aired seven nights a week from 107

c’clock to midnight, Steve presents
data on his favorite entertainers,
plus his collection of records.

Report On Flying Disc

Rochester, N. Y.—On a recent
morning broadeast on WHAM, Mort
Nusbaum commented on the epi-
demic of flying saucers. In the midst
of his discussion, he received a call
from a listener (calls are taken on
mike during the show) who had
seen a flying disce just the night be-
fore. First she, then three other wit-
nesses gave detailed accounts of
their  expericnee  in seeing  the
“;aucers" and the entire conversa-
tion was relayed to the listening
audicnee,

Joins WHEB Staft
‘Portsmouth, N. H.—Latest addi-
tion 1o the announcing staff of
WIHEB is Merrill G. Smith, Merrill
was formerly with WIDE in Bidde-
ford, Me., and WKOX in Framing-
hzlm, Mass, In his WHEB post, he is
doing regular staff announcing plus
“The 750 Club.”

KGW Maon In Europe

Portland, Ore—Wallace Kadder-
ly, KGW's absent-on-leave farm
service director, now ECA agricul-
tural information specialist in Eu-
rope, was heard on NBC’s “National
Farm and Home Hour” program on
June 24th, in a special transeribed
interview with four U, 8. farm of-
ficials, who are currently touring
Europe. Recorded in Paris on June
19, the report answered the vital
question, “Has American economic
aid helped European argricultural
recovery?” Kadderly’s work as ad-
visor and consultant on information
to the ministers of agriculture of
Marshall Plan nations may last for
the duration of the plan, during
which time he will be on leave
from KGW.

To Record At WIRE

Indianapolis, Ind.—Jinx Falken-
burg and Tex McCrary will visit
the WIRE studics to transcribe in-
terviews with Wilbur Shaw, Eli
Lilly, Colonel A. H. Herrington, and
Dr. Alfred C. Kinsey and other lo-
cal personalities, Tex and Jinx are
touring nine key cities in the U. S.
and are recording interviews in each
city for their New York program on
WNBC.

40 NBC Affiliates
To Meet On July

(Continued from Page 1)
participate in the conferen
Among those scheduled to spe
are Joseph McConnell, president

NBC; Niles Trammell, vice cha}’

man of the board; Charles Den:
executive vice-president and Char

“Bud” Barry, vice-president
charge of programs.

Good Sales Qutlock

It is believed that NBC executiy
will report a healthy picture
both radio and television sales wi
TV sales being practically a se
out for the fall and winter seast
In addition the web is expected:

advise the affiliates of commercu{l

sponsors interested in buying the
to 2 p.m. time period on the ny
work. This time at present is si
tion time and programmed on t
local level.

The recent speech of preside}
McCoennell before the South Car}!
lina Broadcasters Association is 1f:
ported to be a tip off on the n¢ b
AM radio thinking. T}

work’s
NBC prexy told the broadcaste

that AM radio was still a very (f
tent sales force and would contin §,
tc be so despite the inpact of te! ¥

vision.

Free & Peters.

FORT WAYNE

ABC
AFFILIATE

Birthday

For years, Kerr Glass Company has bought
radio time on just one policy: sales returns or
else! And this month marked the start of
Kerr's seventh consecutive year on WOWO.,
With three participations weekly on the
“Modern Home Forum,” WOWO is produc-
ing inquiries at an outstanding pace. Here’s
another example of Westinghouse PRARLOC*
at work! For full information on the WOWOQO
“Modern Home Forum,” check WOWO or

*Proved Returns At Rates Listed On Card

WOWO0 |

WESTINGHOUSE RADIO STATIONS Ind'
4 KYW « KDKA + KEX ¢ WBZ ¢« WBZA » WOWO » WBZ.TV
National Representatives, Free & Petors, except for WBZ-TV;
for WBZ-TV, NBC Spot Sales
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arnoff Addresses
Signal Corps’
Assembly

! Fort Monmouth, N. J. —
btressing the importance of
torld wide communications in
fiaintaining the peace and
Ihilding America’s national
tefense, Brig. General David
4. Sarnoff, chairman of the
thard of Radio Corporation of
imerica, addressed the U. S.
trmy Signal Corps ROTC
i (Continued on Page 2)

lestrict Troop News,

[ongress_&ks Radio

Washington Burcau of RADIO DAILY
Washington Amid mounting
ongressional concern about dis-
osure of troop movements, the
iilitary took steps yesterday to veil
ransport sailings and other news
‘hich could result in enemy prep-
t-ation to intercept American sup-
lies and men en route to Korea.
enator H, Styles Bridges of New
(Continued on Page 6)

i
|
|
)

'otany Mills To Sponsor
Simms In New Show

West Coast Bureau of RADIO DAILY
Hollywood—A new ABC musical
10w, “The Botany Song Shop Star-
ng Ginny Simms” will be heard
ver the network from 10:15-10:30

{Continued on Page 6)

TV Regulation

Wooster, O.—City ordinance
providing for an installation and
inspection fee for all television
sets in this city has been passed,

. at the request of Fire Chief Lloyd
Eberhart. Chie! Eberhart said
damage has resulted to homes
in the cily when lghtning struck
rooftop antennas that were im-
properly grounded in a num-
ber of Instamces.

m., EDT, beginning Sept. 17. Pro-‘

program.

to hear from them. Any mementces

'

WWJ Plans 30th Anniversary Party

On August 20th WW], pioneer Detroit radio station will celebrate ils
30th anniversary on the air. WW] claims to be the first commercial sta-
fion in the year o reach that milestone. The event will be celebrated
with special programs and plans are being made to have people who |
heard WWTJ's early broadcasts, or contributed to them, as a part of the !

i
1
I

While many listeners of 30 years ago have moved away from the
city and are no longer in touch with station, WW] still would be happy

of exrly WWI stars, or letters received from the station. will be ap-
preciated if sent in and will be discussed on the anniversary program.

of the early days. such as pictures

BXM Plans Meefing
For Mid-Senfember

The newly constituted Broadcast
Audience Measurement will hold
its first meeting sometime, mid-
September, it was learned yester-
day. Formal announcement of the
exact date of meeting is expected
to be announced when the Board of
Directors is filled. To date, it has
been learned that all new directors
have accepted with the excepfion of
one.

With the final BMB network re-

{Continued on Page 2)

Sales Of ABC Stock

Two directors of the American
Broadcasting Company sold 4.100
shares of the company’s common
stock during the month of June, ac-
cording to a report filed with the
Securities and Exchange Commis-
sion.

Robert E. Kintner, president and
\ (Continued on Page 8)

Noted In SEC Report‘

ONGRESSMAN SCORES FCC PROCEDURE

tresses Importance Of All Com

municatlions

Urges Commission
To Repudiate
Testimony

HWaslinaton Burecie of RADIO DAILY

Washington — Another
slashing attack upon the FCC
for allegedly trying to estab-
lish “thought control” over
radio was voiced on the House
floor vesterday by Rep. George
Dondero, Michigan Republie-

Philip Morris Sales

sistent users of radio and television
in the sale of cigarettes. reports
sales for the three months ended
June 30 were $75,859,000. an increase
of $12,448,000 or 19 per cent over
the corresponding quarter of 1949,
The earnings for the last guarter
were estimated at $1.85 a share on
the 2,331,544 common shares out-
standing. This compares with $1.75 a
share on the 1,998,467 shuves of the’
same quarter a year ago.
Breakdown of sales of the last{
{Continued on Page 8) i

Barrere Resigns Post In |
Foreign Lenguage Group,

Having accomplished the task of
organizing the Foreign Language
Quality Network and establishing
its promotion and sales pattern,
Claude Barrere, will leave the net-
work, according to a Jjoint an-|
‘ (Continued on Page 8} |

John Geloso, chief engineer in the
Pilot Radio labs back in 1929 when
Pilot conducted the first television
transmission experiments, came
back to New York yesterday aiter
an absence of many years. Geloso
today is head of his own radio man-
ufacturing company at Milan, Italy,
employing 1,200 and manufacturing

Pioneer TV Engineer Returns

-From Italy For Visit Here

parts marketed in all parts of the
world.

Geloso's first impression on tcle-
vision today in the United States
was the maze of TV antennas he
saw on roofs of apartment buildings
on Long Island. He said it was
reminiscent of the early days of ra-

(Continued on Page 7)

Show Jump 0f 19%
Philip Morris & Co.. Ltd. confMid-(eIIIUI’y SerieS

- special features division has

'an. Dondero is the fourth rep-

i resentative of Italian ancestry
| to score the Commission for
{Continued on Page 6)

Sef For Mutual Web

The Mutual

&
pre-
pared a special series of three pro-
grams designed to cover the politi-
cal and economic outlook in key
areas of the world for the last half
of the 20th century. The series,
titled, “The World at Mid-Century,”
will be aired over WOR and MBS

(Continued on Page 6!

network's news

Sparton Radio To Sponsor
Program On WINS

Sparton Radio and TV will enter
N. Y. radio advertising Monday,
July 17, with a 26-week sponsorship
of "Big Joe's Happiness Exchange”
over WINS Mondays through Sat-

(Continued on Page 8)

Korcan Coverage

George Thomas Folster. NBC
staft news correspondent who
has been covering the Korean
war from MacArthur's headquart-
ers in Tokyo. has left Japan for
the front lines in Korea—armed
with a tape recorder. Folster's
recorded eye-witness reports will
be relayed to San Francisco by
short wave radio for use on net- !
work news programs. ;
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FINANCIAL

(July 12)

NEW YORK STOCK EXCHANGE

Net

High Low <Close Chg.
ABC ... ... 9 83 8% — W

Admiral Corp. ... 2234 2033 2034 — 2
Am. Tel. & Tel.. 14835 147V, 1471 — 34
CBS A . . .. . I6l4 25%; 26 o+ 3
cBS B ... ... 257 25 25— 3,
Philco ..., .. . .35 2% 33y — 1%
RCA Common .. .. 1574 145 1475 — 34
RCA 1st pfd. ... 75 74% 14p — 15
Srcvyurt-Wamer Lo 13% 13 13 — 14
Zenith Radio ..... 441} 4035 4155 — 2V,

_ NEW YORK CURB EXCHANGE
Hazeltine Corp. 181y, 18 1814 — 3
Nat. Union Radio.. 3lp 3 I —
CVER THE COUNTER

Bid  Ask
DuMent Lab. .. . ., 157 163/:

Stromberg-Carlsgn .. 1V, 13

Lewis To Sub For Godfrey

Robert Q. Lewis, for the fourth
consecutive year, will take over for
Arthur Godfrey, five mornings a
week, heginning Monday, July 31,
on CBS. Program is hoard 10:15-
11:30 a.m., EDT.

\ RCA INSTITUTES, INC.

. A Service of
Radia Corporation of Amevica
One of the leading and oldest schooly
of Nudle Fechnology in Amoritu, of.
fers ita trulned Nadio ond Televivlen
toahnlclans to the Hrondeusting In-
dastry,

Our graduates hnva
Tat Clas Telepliono Licansa,
Address Inquiries 10
Placement IDirector
ICA INSTITUTES, Ine.
450 W. 4th 81, New York 14, N. ¥,

B
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DAILY

Importance Of Radio-TV
Stressed By Gen. Sarnoff

{Continued from Page 1)

Summer Camp yesterday. Gen.
Sarnoff was presented by Chief
Signal Officer, Major General S. B.
Akin,

“We live in an unstable world
that faces sudden changes and un-
predictable crises that call for
swift action,” declared General
Sarnoff, “Therefore, communication
facilities must be rapid, reliable and
adequate. They can be used effec-
tively to advance our purpcses on
the educational, commercial, politi-
cal and military fronts.”

The “Voice of America” is still a
whisper, he said, and it reaches a
trifling percentage of the world’s
populaticn, He pointed out that an
effective and world-wide network
system of broadeasting is vitally
needed,

“Should war ever come again,
television will be a vital factor in
communications on land, sea and in
the air,” he said. No matter where
a battle is waged, it will be under
the eyes of television and will be
viewed by the military strategists
even across the seas. In fact, it is
within the range of possibility that
the general public itself may be
able to see the action on a battle
line while sitting in their homes in
front of their television sets.

“Television must be extended be-
yond our borders and it is none too
soon to begin in earnest the davel-
opment of a system of international
television. It can be done. If we add
television and strengthen sound
broadcasting in the international
field, we shall be able to extend the
Voice and Vision of America to
many parts of the world. Our way
of life and democracy in action
could be seen as well as heard by
people struggling for freedom from
Communism.

“The nced for direct and instant
communication with all parts of the
world calls for more channels than
are now available for use in the ra-
dio spectrum. To meet this chal-
lenge we must develop additional
channels in other parts of the spec-
trum. Also, we should increase ihe

BAM Plans Meeting
For Mid-September

{Continued from Page 1)

turns issued, BMB has completed
the issuance of station and nelwork
reports. Returns were based on the
results of ballots sent out in the
carly Spring, 1949, and are being
{J'scd for Jatest coverage informa-
ion,

Boyd To West Coast

Mal Boyd, producer of WOR's
Buddy Rogers show, leaves Friday
for Hollywood, where he will scl
up a0 West Coast syndiealion to sell
the shuw as o transeribed package
1Ln stations in thatl part of the coun-
ry.

speed of communications by passing
more information over the frequen-
cies that are available. Ultrafax, a
system of communication capable of
transmitting a million words a min-
ute, is beyond the laboratory stage.
It is ready for military and com-
mercial development,

“International telephony, too, is
limited in its present speed and
scope. There is need for wider ser-
vices and greater flexibility. It
should be made possible, especially
for government and military lead-
ers, to secure quick and reliable
communication by voice with their
superiors or subordinates, anywhere
in the world.

“These and other services made
possible by the latest developments
in electronics and communications,
demand the establishment of an
automatic radio relay system cap-
able of carrying the highest usable
frequencies across the oceans to
link the continents. We need a ra-
dio air-lift to meet present and
future requirements for world-
wide communications.”

Since the beginning of World War
II, new developments have greatly
extended the effectiveness of com-
munications, especially in radar and
television, General Sarnoff pointed

out.

Col. Ed Kirby Recalled T{
Active Service In Wczsl’

Col. Edward M. Kirby, chief .I’
radio at the Pentagon during Wor]j,
War II and former NAB public
lations directe
has been recal§
ed to activj
duty in the o
fice of Maj. Gel;
F. L. Park
chief of info
mation of il
Military Estalf,
lishment. s

Col, Kirb}
will head up p

q

new unit of mi
A2 itary public
lations where {r

COL. KIRBY reservists wiif:
be indoctrinated to establish a pods
of trained public relations officeijr
in event of an emergency. The fir. {3
group will be organized and traine kd
in the Washington area. T
During World War II, Col. Kirti
was attached to SHAEF in Englan:
and headed the information servicy
at the Pentagon. He was placed ¢z
inactive status in November, 194}
following the termination of ti|f
war and was recalled in 1947 fifn
temporary duty. !

Coffin On For Pearson |
Washington — ABC’s Washingt(
correspondent Tris Coffin will su’:|x
stitute for Drew Pearson during t/fa
latter’s six-week vacation, begi
ning Sunday, July 16, at 6 p.m.

"WHAT I NEED IS A LONG VACATION"

YOU don't need a change of
is a change of media!

The switch that's going to give you results is to W-I-T-H!

In Baltimore, your best bet is WITH — the station thar gives
you a whole lot of radio for just a little money. That delivers
more listeners-per-dollar than any other in town.

Want the complete story? Then call in your Headley-Reed

WITHS

BALTIMORE,

man today,

TOM TINSLEY, Prosident o

Roprosented by HEADLEY-REE

E

strategy, pal-—what you need

MARYLAND
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jAdvertising Agency New

s And Notes ];‘rom Here And There

cooperation with the University
} of Denver the Broadcast Adver-
iping Bureau will hold a three-
‘eek Summer Seminar from July
{]-August 11. The session is open to
broadcasters at a nominal regis-
tation fee,
#iCourses will be given as follows:
thiail Radio Advertising. Lee Hart,
. sistant director of BAB, instruc-
‘ 11'. This course will be a compact
‘view of the principles of effective
Htail use of radio; copy; and co-or-
-.{lation with other media.

ZH%elling Tools and Technigues in
§tadio, Maurice B. Mitchell, BAB in-
dructor. The course will cover the
:findamentals of radio selling, re-
dtarch as a selling tool, other media,
lj;esentation techniques, salesman-
{pip and merchandising and pro-
rotion.

b Television, Charles A. Batson.
HAR TV, director, instructor. The
purse will study TV as it stands to-
1ay as a communications, advertis-
:}1g, entertainment and propaganda
hedium.

ki Each course will run five days.
‘Hroadeasters may register for any

ilete details concerning the sem-
Yar are available from R. Russell
‘orter, special associate, Social Sci-
nce Foundation, University of Den-

:fler. Denver. Colo.

ELY A. LANDAU has been
named head of the TV department
of the Emil Mogul Co., Inc. Former-
ly, he was associated with Moss As-
sociates.

FRED R. JONES, former copy
chief and account exec with the Ab-
bott Kimball Co.'s Los Angeles of-
fice, has been named creative di-

rector of Platt-Forbes, Inc. San
Francisco.
BUCHANAN & CO. INC.. an-

nounces additions in personnel and

ment by John Hertz. Jr.
chairman, the new additions

ner Advertising Co.. elected direc-
tor and executive vice-president;
Jerome Grodsky, who is merging
the Gerome Advertising, Inc,

‘ae or for all three courses. Com-

Louis.

| charge of midwest cperations; Ken-
. neth Buchanan, formerly public re-

four new directors added to the
board. According to an announce-:
board
are: ;
Mark Martin, formerly with Gard-|

St..
with Buchanan and becom-,
‘ing director and executive v-p in:

lations head of Elgin Watch Case;

Co.. director and vice-chairman:
and Ernest Klein. also nemed direc-

| tor. Paul Gavnor. previously asso-’
ciated with J. M. Hickerson. Inc.’

{ has been named a v-p. Robert Mont-
' gelas will continue as president of
i the expanded organization,

i
B
i
i
i

DON FRANCISCO, a vice-presi-
dent in the New York office of J.
Walter Thompson & Co., has been
named general chairman of the
managing committee for the Nation-
3] Essay Contest for High School
students. sponsored by Graham Pat-
terson, board chairman of the Ad-
vertising Federation of America
Serving with him are: Donald Ho-
bart, director of research of Curtis
Publishing Co.; Justice Charles E.
Murphy, of the Supreme Court of
N. Y. State; and Dr. John W. Stude-
baker, veepee of Scholastic Maga-
zine and former U. S, Commissioner

of Education. Representatives from:
eleven member clubs of the AFA..

highly '
the !
committee. They are: Arthur Gos-!

who's 1950 contests
successful

were
will also serve on
ling, Akron; Frank Ewing. Chicago:
Harold Kiley, Denver; Leon Wein-

garden, Flint; Allice Bruce Curl'm.{
Houston: Marshall Smith, Memphis:,

Q. M. Hoyt. Racine: Constanze
Weidman, St. Louis; R. Robert Ed-
man, St. Paul; Jack N. Pitluk, Jr.
San Antonio; and Bart E. Bryvan,
St, Petersburg.

GEORGE F. BART. previously
with Gross Distributors, Inc. has
been  appointed  advertising man-
ager of Olympic Radio & Television,
Inc.

of any station in America.

Frankly, how can you not buy
WOR to sell what you want to sell?

P.S. We can qualify and improve on these statements in a very
colorful and quite engaging folder which you may have by merely
dropping a postcard to WOR at 1440 Broadway, in New York;

or calling LOngacre 4-8000.

RUTHRAUFF & RYAN'S radie
and TV offices are reported moved
from the 55th floor to the 62nd floor
of the Chrysler Building for reasons
of expansion and convenience.

CORNELL FILM CO., distribu-
tors of TV, home. and educational
movies, Shappe - Wilkes, Inc.
Lawrence R. Tiernan account
exec,

to

is

RICHARD S. TESTUT. vice-presi-
dent and general manager of Asso-
ciated Program Service, which ser-
vices TV and radio music libraries,
annotnces that William H. Hough-
ton has been promoted to the posi-
tion of service manager and will
have full responsibility for the sup-
ervision of Associated’s service de-
partment. John J. O'Connell has
been assigned full responsibility for
sales and customer relations cover-
ing the following mid - western
states: Il Ind.; Ky.: Mich; Minn,
N. Dak.: O.; S. Dak.. and Wis

SION hus voted continuance of its
accounts with N. Y. ugencies, Ben-
won & Bowles. Inc. as general agen-
¢y, and Noyes & Sproul. Inc., for the
cthizal campaigns in medical and
other journals,

WOR has the largest audience during the day
and during the night—from Maine to North Carolina —

during the day and during the night, WOR
brings its advertisers into the homes of more families
at a lower cost-per-thousand than any other

station heard in Metropolitan New York.
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" IRONRITE

{8ROOKE, SMITH, FRENCH & HORRANCE)}

Hotlipiomred SursonToit |

7:30-8:00 Mon, /

e s

@eu WATCH O, |

{STOCKTON-WEST-BURKHART)

. Blind Dote

\ 9:30-10:00 Thurs.

&_ ‘

Business is booming at ABC Television...17 brand!

new sponsors, 17 exciting new shows, in less than|

94

two weeks! Look at this list!

s CHRYSLER
5SALES PIVISION OF THE
CHRYSLER CORPORATION

[MtCANN-ERICKSON}

| Tncasuny Mo s deire, |

Q’-B:SO Mon.

ARTHUR MURRAY
DANCE STUPIOS

(HUBER HOGE & SONS).

Pty Fime «Z‘
ﬂn}‘fz Mwmdy4
9:00-9:30 Thors.

azeeu GIANT CO.

7:30-8:00 Fri

Phama-Craft .Corp‘;d

(RUTHRAUFF & nv.ml i

| 9:00-9:30° Mou'* X

'allemule w"k

PRSI I

‘American SafetquwrCc '
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SUN OIL €0,

EMSON £ MATHER)

*8:30-9:00 Fri.

AMERICAN
DAIRY ASS'N

{CAMPBELL-MITHUN]
TV Teen Club

8:00-8:30 Sat?

10 BE ANNOUNGED

A lively oudience-particlpation

7:30-8:00 Wed.

»

1/ fe wv
| ey »
jMABC,rV
ow

General Mills
{Dancer-Fitzgerald-Sample}
The Lone Ranger...
Thursdoy 7:30 - 8:00

The Goodyear Tire
and Rubber Company
[Young & Rublcam)
Poul Whiteman Revve ...
Sunday 7.00.7:30

PRO FOOTBALL GAME HIGHLIGHTS

show, a home-appliance spansor

Canada Bry
{). M. Mothes)

M & M Candles
{Williom Esty Co}
Peters Shoe Co.
{Henri, Hurst & McDonald}

Super Cireus. ..
Sunday 5:00 - 6:00

PROCTER & GAMBLE

10 BE ANNOUNCED

[BANCER.FITIGERALD-SAMPLE)

BEULAH

7:30-8:00 Tues,

BEST F00DS, INC.

{EARLE LUDGIN & CO.}

the Betty Furnmess Show
10:60-10:30 Fri.

TO BE ANNOUNCED

A big Sunday-night show—with

a blg automotive sponsor

7:30-8:00 Sun.

Watch for the announcement

of this full-hour Friday night

dramatic show—coming soon
{sponsored) on ABC-TV

9:00-10:00 Fri.

Admiral Corp.
(Kudner Agency, tnc.)

P. Lorlllard-&-Co.
[Lennen & Mitchell)

Stop the Music. .,

wue GENERAL SHOE CORP,

[RUTHRAUFF & RYAN)

Aerobat Ramch

11:30-12:00 Noon Sat.

TO BE ANNOQUNCED

A moter-car manufacturer teams

up with a famous columnist

2:00-9:30 Tues.

/ YO BE ANNOUNCED

{.

[ A famous full hour In radlo—
| soan on TV, with a half hour
\ already sold!

9:00-10:00 Wed.

ABC

TELEVISION

Thursday 8:00 - 900

Ronson Art Metal Works
{Grey Advertising)
20 Questions. ..
Friday 8:00 - 8,30

Kellogg Company
{Kenyon & Eckhardl)
MNew Program
Sunday 6:00 - 6:30

Blatz Brewling Co.
{Kastor, Farrell, Chesley &
Clifford)
Roller Derby ...
Thursday 10:30 -11:00

Packard Motor Car Co.
(Young & Rubicam)
Holiday Hatel ...
Thursday 9:60 - 9:30
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Restrict Troop News,
(ongresié_s_ks Radio

{Continued from Page 1}
Hampshire said yesterday he is con-
cerned about the large Russian
fleet, and other members of Con-
gress agreed that there had been
entirely too much publicity on press
and radio about troop sailings from
San Francisco.

He and other members of Con-
gress called upon the press and ra-
dio to exercise voluntary discretion
even if the Defense Department
does release such information.

“Defense Department publicity
regarding troop and material move-
ment is justified on the grounds that
we are obligated to advise the Unit-
ed Nations of our actions,” said
Bridges. “I fear this would be small
solace to the parents of American
boys who might die if a “North
Korean submarine” attacked an
American convoy.

“While T abhor censorship, as a
measure of elementary security, I
urge the Defense Department to put
an end to public disclosures of thz
intention to move troops and mater-
ial. I likewise urge the American
press and radio to exercise such vol-
untary restraint as may b2 neces-
sary to insure adequate security.

“Since Russia is supplying the
Korean communists it appears to
be utterly useless to advertise the
departure of exact numbers of men
and supplies from our west coast.”

Mid-Century Series
Set For Mutual Web

(Continued from Page 1)

on three successive Sundays from
8 to 8:30 p.m., beginning July 16.

‘The program will feature the re-
ports of Mutual's staff of foreign
correspondents from all parts of the
world. The first broadcast will high-
light conditions in FEurope with
Arthur Mann reporting from Lon-
don, William Stearman from Vienna
and Michael Horton from Paris.

The second broadcast, July 23rd,
will present a mid-century report
on Asia and the Far East by Robert
Stewart in Manila, Webley Edwards
at Honolulu and Walt Simmons from
Tokyo. The final program, July 30th,
will concern conditions in the
Americas and will air the reports
of Gerald Dougherty.

§ "'FOR THE DAYS T0 COME”
A SUMMER Conditioning Program
@ Efficient ® Time-Saving & Inexpensive

A goed figure and plenty of PEP and
ENERGY can be yours by investing a
few hours a week

at the

REILLY HEALTH SERVICE
in Rockefeller Centor

RCA Bldg., 49th to 50th Sts, (8th floor)

W 1250 Sixth Avenuoc  COlumbus 5-8481

Send for interesting booklot
“The Lifc of Reilly”’

By SID WHITE

Man About Manhatian. . .!

® © @ AROUND TOWN: CBS stands to drop around 4 million
bux invested in color TV development if the network gets an unfavorable
decision from the FCC, according to Washington sources., The FCC,
by the way. is repocicrd coanceling vacations until a decision on color
TV is reached and it is exzected that the video verdict will be handed
down in Sept. . . . With TV network adverlising time practically sold
out for the {fall and winter, the web scles forces are concentraling on
filling the open time on the AM networks. . . . Edw. R. Murrow leaves
for Korea this week-end and when he returns to the air for CBS he’ll
have news from the fighting front, . . . Gracie Fields prefers her Capri
home to a TV career, which will be a blow to that tire manufacturer
who had planned to build @ show around her, , . . Bing Crosby turnsd
down every radio and tv offer for his son, Gary. who is personally
being groomed by the Groaner to follow in his vocul footsteps. . . .
One of the most wanted H'wood stars for network video is Ginger
Rogers, who has several cosmetic sponsors waiting for her to sign on the
dotted line. But Ginger has film commiiments which will temporarily
Oscar Levant skedded to join disc jockey
ranks on completion of his chore in M-G-M’'s “An American in Paris,”
. . Jimmy Durante’s fans
cleaned up when "Mrs. Calobash™ won at Narragansett, paying $18.80,

* oW W %

® © e There's a sudden buzz around the trade that Jack
Barry and Dan Enright’s delightful NBC Friday nite stanza, “Stars
& Starters,” is to go tv—and if it does, we're willing to bet last
year’s hat that it was because of the great show they put on
Friday when 6-year-old Arthur Roberts Nitzbung, of the Bronx, ad
libbed hilariously with Jackie Miles for several minutes. The inside
is that the studio audience got so hysterical over the exchange
that the word was flashed back to the brains dep’t upstairs. And
a little child shall lead them.

A S~ S < R 4

® @ © PERSONAL POSTCARDS: BEN GROSS: On July 18th, the
NBC Press Dep't is plotling a little surprise party for you at 21 in hener
of your 25th ann'y as radic editor of the News. Mary Margaret McBride
will broadeast her program from the luncheon and it will be devoted
to you and all the people you've helped in the past quarter of a century.
(Ben, if all the bread you‘ve cast on the waters during that time cameo
home to roost. you'd put Wards out of business overnite). . . . SID
CAESAR: After catching kinescopes of some of your shows, Terry Wald,
rew production head of RKO Pictures, has told Howard Hughes that
he’d like to star you in his initial production, “Two Tickets To B'way.’
. . . NICK KENNY: Your favorite cartoonist, loe Calcagno, is nursing «
sliced mitt. Came oul second best in a bout with a buzz saw. .., JOE
WHITE: We've had masked tenors, masked marvels and masked
wrestlers—now it's gonna be masked disc jockeys. It's all the brain
child of Frank Bonacchini, host of Le Cogq Rouge, who's planning a disc
jockey show from his spot. A different deejay will be featured each
month and the trick will be 1o find out who he or she is. . . . FRANK
GALLOP: Boris Karloff is gelling sore at our continued reference to
your resemblance to him and threatens lo sue. And how've you been?
* * iy w

¢ ® e I[MPressions: Al Helfor: Sporis WORacle. .
Show:” Fine censor humor. . .
Fal Tunis: Hal of Fame. .
Teddy Powell: Composir.

shelve her tv plans. . . .

but he'll be playing strictly piano waxings., .

. . “Peep
. Fanny Brice: Funny Fanny, . . .
- . Dennis James: Mom's the word, .

FCC Crificized By Re
On House Floo;

(Continued from Page 1)
testimony by newscaster Clete Rot
erts in the KMPC hearings.

(Although all four have calle{

upon the Commission to “repudiate
Roberts’ comment about south Ita)
ians in a letter written sever:
years ago from Italy and introduce
into the testimony by KMPC Cour
¢il Hugh Fulten, FCC Chairma

Wayne Coy has maintained that thf

Commission can neither repudiaf
nor sponsor the testimony. It has nc
even come to the Commission i
transcript yet, and certainly nott
ing can be done until the case come
to the Commission, he wrote th

other three Italo-American Conyj,

gressmen.
Dondero pointed out that as
Michigander he has *“a great inter
est in station WJR, in Detroit.” H
spoke particularly of its public ser
vice, and lauded the Americanisr
of G. A. Richards, owner of WJI;
WGAR, Cleveland, and KMPC.

Botany Mills To Sponsor
Simms In New Shov

(Continued from Page 1)
gram -will be sponsored by Th
Botony Mills.

Contract for the 52-week prograi |y

was placed by Alfred J. Silbersteis
Bert Goldsmith, Inc. N. Y. The fi
teen-minute show marks Botany:
initial venture into nighttime rad:

and the company's refurn to ne‘:i
work advertising. Originating froi |

Hollywood, the show will includ
songs by Ginny Simms and th

Buddy Cole Trio, along with weekl o

celebrity guests.

Bach Commemoration Prograr

Commemorating the death of th
famous composer 200 years agt
“Your Invitation to Music” will pre
sent a Bach Bicentennial prograt
over CBS, Sunday, July 23, at 3:(
p.m., EDT,

BICCEST RADIO BARCAIN
IN THE US. T00AY?

I-MINUTE SPOTS ON
50,000 WATTS
WNOE- NEW ORLEANS

AVOI'/OJIGW Now: $Spots be

National Shows!.. Spats on or
astablished Local Shows!.. New:
Sports! Mutual Co-opsl (1040

25 YEARS OF SUCCESSFUL SEAVICE TO ADVERTISENS!

WNOE ¢

NATIONAL REPRESENTATIVES
RA-TEL :

é 420 LEXINGTON AVE., N.Y.C,
wi SORG0 WATIL BAYIIME = £300 WATFY HIQHTTIME

|
i
i

ALY $1322GE) IR

[

|
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af
il; well as sings, has come a long ways
" Bnee her early Whiteman days. She is at

(i

ke

- 1h

5§)ecorate.” every Tuesday at 6:45-7:00
hmo ...

+'zus” Sunday (5-6 p.m.); according to all
h1greports, ““Super Circus” is still pulling the

A

r

W

e

'0; gained fame as a singer with the old

Mow and later rose to stardom on the
-fhucky Strike Hit Parade, is now a sophis-

iftays, 7:45 to 8:00 p.m., EDT.

l TV debut will take place on CBS-

“I'nd Art Ford, .

‘hias been named a member of the board

i ‘Rendezvons With Music,”
MTEDT), ., . WNBK, Cleveland, has insti-

g"!\mund the House” which is being seen

i "1

TELE Topl_c_sl\

1
\(OAN EDWARDS, the girl who first

‘fhiteman troupe on the Chesterfield

tcated lady of poise and good voice on
"sr own TV show on WABD and the
huMont network. Joan, who plays piano

jer best singing_some of the tried and
“ue oldies of Tin Pan Alley and her
isminiscing on these tunes is interesting.
liss Edwards’ TV personality might be
zalled a combination of Ramona and Dinah
‘hore. Her physical grooming is decidedly
the Shore manner. The program is
feard on WABD on Tuesdays and Thurs-

ARCARET TRUMAN’'S commercial
2'V's “Toast of the Town” on Oct. 79,
2.9 pm. . . . WPIX has racked up 104
fontracts in new and renewed business
Huring the month of June—two top rea-
ions for the high figure are Ted Steele
. . Senator Brian Mc-
FAahon will face the panel of inquisitive
geporters Sunday on NBC-TV's “Meet the
p'ress” (5:00 p.m.). .S L (Pat)
Neaver, NBC's veep in charge of tele,

bif. directors and also the executive com-
inittee of the American Heart Association.

. . WHNC-TV launching a new show
‘or imaginative housewives called “Let’s

WENR-TV is outdoing itself
n great hordes of clowns on “Super Cir-

3

‘;<arges| studio audience of any weekly TV

V{;how. since it holds forth in Chicago's
Civic Opera Bldg.

[

OBERT F. JAMIESCON, former traffic

li mgr. at DuMont, has been upped to

imgr. of station relations. . . . “The Straw

tHat Revue” has changed its name to

being seen

next on NBC-TV on July 25 (9:00 p.m,,

tuted a new how-to-do-it show titled
five-times-weekly at 6:50 p.m. and star-
ting Jim Chapman. . . . Franklin Pulaski,
who's emcee an WFIL-TV's “Telephone
Game,"” has added another radio stint to
his busy schedule, “They Truly Live,”
sponsored by Acusticon....Jerome Hines
-of the Met is slated to sing on NBC’s
,ljsimulcast of the “Voice of Firestone”
“'Menday night (8:30). . . . Dress patterns
Fare making use of both TV and news-
paper advantages for a unique promotion
i stunt—dresses are modeled on WPIX,

of the TV market and another five

turers. These figures were obtained,

Emerson.

Top Tele Manufacturers Rated
Five television manulacturers have sold approximately €0 per cent

to a statement by Daniel Starch, Thus the leading ten manufacturers
have grabbed three quarters of all sets in use in the four leading mur-
kets: New York, Chicago, Philadelphia. and Boston. The remaining 25
per cent has been distributed fractionally among 60 other set manuiac-

2,000 personal interviews in TV homes. over several months, Specifically,
the lop five manufacturers are: RCA, Admiral, Philco, DuMent, and |

add over 15 per cenl, according

says Starch, as the result of over \

Pioneer TV Engineer
Visilingﬂom lialy

(Continued from Page 1)

dio when everyone thought the long-
est and highest antenna would get
the best reception.
“Television in Italy is coming
along,” Geloso said at the Long Is-
land offices of his host, Isadore
Goldberg, president of Pilot. “They
are now conducting test transmis-
sions on 625 lines at Torino and
plans call for the linking of three
stations in Milan, Torino and Rome
early in 1851. It will be commercial
television too with RAI organiza-
tion, a private society which is
working with government sponsor-
ing the commercial development of
video.”

Geloso and his family leave by
ship for Uruguay and the Argentine

this weekend.

P&G Fall Program
To Fill NBC-TV Slof

Negotiations between Procter &
Gamble and NBC-TV on the selec-
tion of a show to fill P&G's previ-
ously-purchased Monday evening
time-slot in the fall are reported to
be very near completion—the show
being Bernard Schubert's program
of TV-adaptations of past Broadway
musicals. If and when the deal is
signed and officially released. the
show will begin Oct. 2, 9:30 p.m.,
and will be directed by Charles
Friedman. Production costs have
been estimated unofficially at $31,-
000, which remains f{lexible since
some changes are yet to be effected.
The network has not yet approved
the line-up of programs, but some
of the programs will be built on
musicals by Cole Porter, Arthur
Schwartz and Howard Dietz.

Electronics To

Chicago—The science of electron-
ics is leading the way for develop-
ment of an entirely new concept of
TV programming that will make
TV the most versatile and effective

medium of com-

munications ever
conceived, Dr

W. R. G. Baker,

vice - president

and general
manager of the
. General Electric
electronies de-
partment said
yesterday.

Dr. Baker said
that imagina-
tion and engi-
neering together
will bring forth
a new art so

BAKER

t then patterns follow in the Daily News.

hard-hitting and so spell-binding

Lead Way

To New Concept Of Video

that TV truly will create a “captive”
audience.
He said further that TV, in a few

short years, has made rapid strides,:

but that there has been and is to-
day. criticism of TV programming.
since it is composed of stage, radio
and motion picture techniques. Dr.
Baker said much of this criticism is
justified since many TV directors
have entered the new profession

mainly from one of the three other!
after the government lifts the cur-

media and are still interpreting for
TV in the light of their past experi-
ences.

“Television.” Dr. Baker said. “calls

for an entirely new concept. an en-;|

tirely new art, and not bits and
pieces stolen from other entertain-
ment media. That this new art will
be developed, I have not the slight-
est doubt, since its development is
being hastened today through the
ingenuity of electronics engineers.”

POPPELE HEADS TV WK. COMMITTEE

O’D Names Group
For Observance
Next Week

Mayor William O’'Dwyer, who has
proclaimed the week of July 16-23,
as "Television Week” in New York
City. announced yesterday the ap-
pointment of the Mayor's Commit-

tee for TV

~ Week. J. R, Pop-

pele, president

of the Televi-

sion Broadcast-

ers Association

will be chair-
man.

Serving on
the committee
will be Ted Cott,
general man-
ager of WNBT,
W NDBC and
WNBC-FM;
Bennett Larson,
general manager
of WPIX; Theodore C. Streibert,
president of WOR and WOR-TV;
Chris Witting, general manager of
WABD and the DuMont TV Net-
work; Murray Grabhorn, vice-presi-
dent in charge of WJZ-TV and ABC
owned and operated stations; and
G. Richard Swift, general manager
of WCBS and WCBS-TV.

Following his appointment as
chairman, Poppele set about to de-
velop a program of activity that will
attraet nation-wide attention to
New York City. Special ceremonies
will take place on the steps of City
Hall, Tuesday, July 18.

POPPELE

Business Increase
Forecast By DuMont

Forecasting an increase of 10 to 15
per cent in the nation’s overall
business as a direct result of televi-
sion, Dr. Allen B. DuMont, presi-
dent of the Allen B, DuMont Labs,
yesterday addressed the Radio and
Television Institute of the Pennsyl-
vania State College at State College,
Pa.

Three out of four American fam-
ilies, Dr. DuMont said, will own
television sets within three yecars

rent “freeze” on the construction of
new television stations. He added
that “every major American city
and the surrounding area will have
a choice of programs from at least
four different transmitting stations
if a sound allocation plan is adop-
ted” and that “each of the major
television networks will be able to
offer its advertisers and sponsors a

"

complete national network . ..
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Airing Casino Dance Music

Lawrence, Mass.—Executive di-
rector John Dineen of the Hampton
Beach Casino has signed a contract
with WLAW to broadcast two week-
ly half-hour portions of the dance
music of Ted Herbert's band from
the dance pavilion of the Casino on
the shores of the Atlantic in New
Hampshire. The series of programs.
which started July 4, are heard
every Tuesday and Thursday even-
ings from 10:30 to 11 o¢’clock with
Fred Laffey as master of ceremon-
ies,

Newscaster Get Listener’s Aid

Cincinnati, O, — When WKRC’s
newscaster Tom McCarthy mention-
ed on one of his 11:00 am. news-
east that he was suffering from a
poison ivy itch, he received more
than 300 phone calls offering reme-
dies ranging from gunpowder to hot
milk applications, with a strong
brown soap getting top billing. By
noon that day, Tom had to appeal
for the calls to cease because the
calls were swamping the switch
boards.

Sales Of ABC Stock
Noted In SEC Report

{Continued from Page 1)
director of the network, disposed of
3,600 shares of common stock, re-
ducing his holdings to 7,000. At one
time, the ABC president owned
36,000 shares.

Earl Anderson, vice-president and
director of ABC, sold 500 shares of
common stock last month, and now
holds 8,500 shares, the report dis-
closed. Anderson originally pos-
sessed 15,000 shares of ABC ecom-
mon stock.

Barrere Resigns Post In
Foreign Lanquage Group

(Continued from Page 1)
nouncement made yesterday by
Barrere and Ralph N. Wreil, presi-
dent of FLQN.

The network now consists of fif-
teen stations. Complete sales data
has been assembed and promotional

material created. Tt s expectod
that the nctwork  wil) engage a
natisnal representative  to handle
sales  shortly.  Barrere  will con-

tinue to be available 10 the netwaorlk
on a consultant hasis,

Named College Trustee
Rubert R, Tincher, gencral man-
ager of radio station WNAX, Yunk-
ton-Sioux Cily, was cleeted to the
board of trustocs of Yuankton Col-
lege at the commencernent hoard
meeting. Tineher, who  has been
a member of the Caollege Corporate
Board for scveral yrars, will serve
a threc-year term

NETWORK SONG FAVCGRITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Awudience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of June 30-July 6, 1950

TITLE PUBLISHER
An American Beauty Rose...............0c00iviioioa... Jeiferson
Bewitched ... ..ottt e e Chappell
Count Every SIar.......... ... . it i i Paxton
Darn It Baby That's Love..........coviiiiinininnn... Chappell
Down The Lane...... ... ... .. cuiiiiiiiininnannnn.. Broadcast Music
Home Cookin'....... ... ... .. it i Famous
Hoop-Dee-Doo . ....iutiiaiiii e e e E. H. Morris
I Didn't Know What Time It Was...............c0vvurnn.. Chappell
I Didn’t Slip T Wasnt Pushed I Fell......................... Remick
I Don’t Care If The Sun Don"t Shine.......................... Famous
ISl Get A Thll......... ... .. ... .. ..ccicivun... Words & Music
I'Wanna Be Loved. ...t Supreme
If 1 Had A Magic Carpet. . ....cooieieeiennnnanns Shapiro-Bernstein
If You Were Only Mine. . ....... ... ... . ... 0 ciiuuuiunn.. Robbins
I'll Always Love You..........ccoiiuuiivnneennn i, Famous
'm Bashtul. ... ... Santly-Joy
La Vie En Rose. ... oot e, Harms
Mona Lisa. . ... ... .iiiii e Paramount
My Destiny. ...o.oin i Walt Disney
My Foolish Heart................... ... e, Santly-Joy
Old Piano Roll Blues................coooueooa i, Leeds
Pienic Somg..........o i Chappell
Play A Simple Melody................ ... ..o iiiiii . Berlin
Sam's Song........... e Sam Weiss
Senfimental Me............... i Knickerbocker
Sometime ......... ... cii.ieeeei Witmark
Stars And Stripes Forever................ .. J. Church Co.-Hill & Range
Stars Are The Windows Of Heaven..................... ... Pickwick
They Say It's Wonderful................................ ... ... Berlin
Third Man Theme.................. .00 inno Chappell
Tomight ..o Miller

Second Group

TITLE PUBLISHER
A Little Bit Independent........ ... ... ... .. . Bregman-Vocco-Conn
Are You Lonesome Tomight............... ... oL Bourne
But Me I Love You......................... ... ... Campbell
Bye Bye Baby.................... J. 1. Robbins
Clest St Bon........ooooooi Leeds
Cry Cry Cry.ooooi Advanced
Daddy's Little Girl. ... ..., ... . . . Beacon
Gome Fishin'.................................... " Feist
P Cross My Fingers................. ... . . " United
I'Hadnt Anyone Till You............... ... . . " ABC
If I Knew You Wore Coming............................... Robert
I'm Gonna Papor All My Walls Wtih Your Love Lefters. .., ... .. Geoday
In The Valley Of Golden Droams........... . . .. . """ Beacon
Wlsa Fair.. ..o Words & Music
Lot's Choo Choo Choo To Idako............... . . . Robbins
Mambe Jambo.... ... Peer
l:{C)n An Ordinary Morning. ... ... 7 Remick

GROS L

Stay With The Happy People.... ........... . ... .. IETHH&. ‘:;;':3:
Sunshine Cake............ . . . . Burko.Van Houson Assoc.
Swootost Words I Know................ ... . . Lile Muslc
Tendorly ... E. H, Morrls
Witholmina ... ., . .Folsat

Copyright 1950, Office of Researeh, Inc.

“QIUSAN’S KITCHEN" (Susan
Adams) on DulMont has snag-f
ged a bankroller in Snow Crop. It's

on “Club 15, have been booked

starting August 2nd for two weeks’
They're also skedded for radio and
TV appearances during their G-j
week stint in Manhattan. g

WPIX has an answer to Faye
Emerson in glamorous Lola Montez;
who acts, interviews and thrills on
teevee and right now is showing
even more versatility by telecasting
the Ridgewood Grove wrestling,
matches every Thursday nite. La
Montez is set for two more shows
of her own this fall via WPIX. !

Spencer Hare has an idea for a.
quiz show that will prob’ly revolu-
tionize the radic and TV industry.
No cash prizes— just the thrill of
answering the question! !

Philip Morris Sales
Show Jump Of 19%:;

(Continued from Page 1) |
quarter show $74,395,000 of domestic
business and $1,464,000 of export
business. Comparison of figures with;
a year ago indicates that the in-!
crease was entirely in the domestic:
field.

Sparten Radio To Sponsé;:
Program On WINS:

(Continved from Page 1)
urdays, 12:00-2:00 a. m. Effecting a
WHOM to WINS, the contract speci-'
fies that the “Happiness Exchange”,
format remain the same. Prior tof
its current stint on WHOM, the

WOR.

| BEHIND THE MIKE | "

a TV Program, Inc., package. Q;
The Modernaires, star songsters

into the Paramount Theater here §

switch for the “Big Joe” show fromi|#

“Big Joe” program was aired by

I

—

1N7-119 W. 46 $1.°

HENRY GREENFIELD, Mgs, Diractor  N.Y.19 E
s
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yTele Broudcasters
| Pledge Support
1  Of New Plan

| Adoption of a plan for the
§ljallocat10n of public service
mnnouncements on television
biwas voted by the Advertising
iiCouncil's board of directors
".resterday at a meeting held
in the Teakwood Room of the
h—Iotel Pierre. Howard J. Mor-
‘rens, head of the Council’s
'adlo-telewsmn committee and
{Continued on Page 7)

lReporlers Roundup,
Tifle Of MBS Series

A Radio listeners will be invited to
participate in a weekly radio press
Lonference conducted by the na-
fion’s outstanding newsmen, when
K 1‘Reporters Roundup” debuts over
the Mutual network on Thursday,
‘Aug, 10, at 9:30 to 10 p.m,
Under the guidance of the MBS's
(Continued on Page 4)

it
!
1

Death Of Huffington
‘ Sudden On NAB Trip

l Washington Bureaw of RADIO DAILY

! Washington — Walter Huffington.
newly appointed NAB director of
fstation relations, died suddenly yes-
sterday outside of Winston-Salem,
N. C,

ﬁ,( Hufﬁngton, accompanied by his
(Continued on Page 3)

Sign O0f Times

Los Angles—Results of a Uni-
versity of Southern California
survey reveals that conversation
is offt 50 per cent and reading
far from what it was in pre.IV
days, Edward C. McDonagh.
-sociologist, announced, Ninely
per - cent are listening to less
radio and three fourths going
. to fewer movies than they did
£ before the advent of TV.

[TRUMAN ASKS 539 MILLION FOR ‘VO

Hollywood—""Tungle Princess”

Wanger Signs With ABC-TV?

under banner of Walter Wanger is |
scheduled for ABC, according to negotiations now underway between
Wanger and Wynn Rocamora, Lamour's representative. Wanger has
signed contract with ABC for two sets of Video films, and wants Lamour
sarong serial, scripted by Martha Wilkerson, for first. This would make
Lamour first major femme star to TV drama on big scale.

AVCO Earnings Up;
To Increase TV Quiput

Avco Manufacturing Corp. reports
net income of $4.804,685, or 67 cents
a common share for the six months
ended May 31. This compares with
a net of $2,566,640 or 35 cents per
share for the same period last year,

Vietor Emanuel, president, in
issuing the report, said during the
first half of this year the company
greatly increased its sales of re-
frigerators, ranges, freezers and
other appliances. Although televi-
sion did not contribute substantially
to company earnings, dufing the six

(Cantinued on Page 4)

Miami Station Services
Other Outlets On Hearing

Miami—To handle extensive cov-
~rage of the three-day crime inves-
tigation now being conducted in
Miami by Senators Estes Kefauver.
Tennessee. and Lester C. Hunt,
Wyoming, station WQAM installed
broadcast facilities for all the sla-
tions in the area, as well as the pub-

(Continued on Page 6)

N. Y. Broadcaslers
Mull AM Promotion

Fourteen AM broadcasters of the
Greater New York area met in a
closed meeting at the offices of
WOR yesterday to consider ways
and means of promoting radio in
the face of increasing competition
from the TV medium,

Some station spokesmen felt that
efforts should be intensified to 1m-
press upon agency time buyers that
radio is not a declining medium and
is still the best advertising buy in
the New York market. Others
thought something should be done

(Continued on Page 6)

Liquor Regulations

Cover Radio And TV:

0.—Ohio Liquor Dec-|

Columbus,
partment has announced new rules
affecting liquor advertising, taking
cognizance of television for the first
time. Under the new rcgulations,
television and radic are lumped to-
gether as media, with advertising

of spirits via both banned befores

(Continued on Page 6!

Eleven Sponsored TV Shows
Set By ABC Network For Fall

With the sponsorship of “Blind
Date” by ihe Gruen Watch Com-
pany; ABC reports that the total of
new sponsored television shows for
Fall is eleven and five more TV pro-
ductions and sponsors will be an-
nounced shortly.

The roll call of new TV shows
which will come to ABC this fall
are: “Treasury Men in Action,”
Chrysler Corp.; National Football

i | a—= —

League Championship Games, Sun

0il Company; Beulah, Procter &
Gamble; The Betty Furness Show,
Best Foods, Inc.; TV Teen Club,
American Dairy Association; Acro-
bat Ranch, General Shoe Company;
Hollywood Screen Test, Ironrite
Corp.; The Art Linkletter Show,
Green Giant Company; The Sugar
Bowl, Pharma-Craft Corp., and
American Safety Razor Corp.; Party
Time at Arthur Murray's, Arthur

ICE’

iAdv. Council TV Allocation Plan Adopted

“Full Scale Effort”
In Critical Areas
Urged By Pres.

Washington Burcawx of RADIO DAILY

Washington — President
Truman asked Congress yes-
terday for 89 million dollars
more for the Voice of Amer-
ica and other information
activities during the current
fiscal year. Shortly after his
request was made, the Senate
rejected by a 53-25 vote an
amendment which would have

(Continued on Page 3)

ET Producer Declares
Business ﬂ Upgrade

Declaring that the market for
transcribed programs is good and
that selling on the local level has
shown a sharp increase the past six
months, Richard H. Ullmun, ET
package producer of Buftalo, yvester-
day announced plans to market the
new Beatrice Kay. quarter-hour
series of 156 shows this fall.

Ullman. whose company produced
and sold Jingle Library and Tunce-

(Continued on Page 3!

CEBS Adds To News Staff
With Two Exitra Men

Two newsmen. with wide experi-
cnce in the foreign ficld, have just
been added to the news stafl of CBS.
according to an announcement made
vesterday by Edmund Chester, CBS

{Continued on Page 3!

Medical Series

The New York Academy of
Medicine will inauqurate, on |
Thursday, July 27, 9:00 p. m. the |
first of its series of programs |
designed to increase medical |
knowledge. The series of eight |
programs will be heard weekly
over WNYC.FM. The Academy
will make available to the medi-
cal professien the best of num-
erous lectures delivered. !

{Continued on Page 6)



www.americanradiohistory.com

RADIO

Estublished Feb. 9, 1937
= I

\_f(—ﬂ- 52, No. 9 Fri., Jufy 14, 1950 10 Cts

JOHN W. ALICOATEL Publisher

;RI\NK BURKE
MARVIN KIRSCH

Editor
Business Manager

ublished Jdaily except Saturdays, Sun:lma
and Holidays at 1501 Bro.dway, New York

(18). N. Y.. hy Ralie Daily Corp,, J. W
Alicoate, President and Publisher; Donald M
Mersereau, Treasurer and General Manager:
Marvin Kirsch, Vice-President; Chester I
Bahn, Vice-President; Charles A. Alicocte,
Secretary. Terms (Postage free)  United
States (other than California) §10.00 one
year; California, $15.00. Voreign, $13.n0
Address all communications to Radio Daily.
1501 Droadwny., New York (18), N. O
Thone Wlsconsin 7-6336, 7-6337. 7-6118
Cuble aklress: Radaily, New York.

WEST COAST OFFICES
Ethel Rosen, Offlte Manager
Irv Hamlin, Represantative
6425 Hollywood Blvd. Phone: Gladstone 8436

WASHINGTON BUREAU
Andrew H. Older. Chlef 6417 Dahlonega Rd.
Phone: Wisconsln 3271
CHICAGO BUREAU
Ginny Evans, Manager
Suite 419, 333 No. Michipan Avenue
Phona: Franklin 2-3238
SOUTHWEST BUREAU
Paul Girard, Manager
Sulte 314, Thoemas Bldg.
Dallas, Texas
Phone: Riverside 5491

ROME BUREAU
John  Perdicari
Ludovisl 16

Entered as second class matter, April 3.
1937, at the postoffice at New York, N. V..
under the act of March 3, 1879.

Friday, July 14, 1950"‘?

DAILY

FRANK STANTON, president of CBS, 1s back
home atter @ month’s motar trip through the !
Naorthwest,

1M ond MARIAN JORDAN (NBC's Fibber
MeGee and Molly) have soiled tor Honolulu
on the S. S. Lurline for o two-week voca- |
tion in the Islonds.

HARVEY MARLOWE,

producer-dircctor  of

I WOR-TV's “Mr. and Mrs. Mystery,”” off cn ai

vocotion to Lake George for two weeks.

HELEN SULLIVAN, of Columbia Transcrip-
tions, is vacationing in Antioch, 1!, and New .
York City. Kay Cardiff is replacing Miss:
Sullivan for the twa-weck period. i

MARY BIDDLE, dircctor of women's pro-
grams for WIP, Philadchhin, in New York
for the opening Fall Fashion Showings of the
N. Y. Dress [nstitute’s 15th National Press
Week.

GEQRGE F. SHEPARD, nrogram director of
WALL, Middletawn, N. Y., hos returned from
the Mationa!l Boy Scout Jomboree at Valley
Ferge, wherc he was public relations officer
for Southern N. Y. and Northern N. J.

IYVOR KENWAY, ABC vice-president in
charge of new business, leaves for a two-
week vacation at Cape Ced. |

CHUCK WILEY, JOHN HARRINGTQN and
BiLL DESPARD, all WBBM staffers, Chicago,
IN., are vacation bound.

BILL LEONARD, of WCBS' “This Is New
York,” off for @ three-week vacation to Loke
Plocid and Saratoga.

BERT ANDREWS, ABC commentator and
chief of the Herald Tribune's Washington
Bureau, departed by planc yesterday for Rome.
He will spend three wecks obroad visiting
Athens, Vienna, Paris, Berlin and London. His
regular Sunday evening programs will not be
interrupted during his obsence but will be
broodcast via transcription. The first from
Rome on July 1

. tor,

| g speech before the RCA Exhibition Hall staff.

| % cominG AND GOING = |

GEORGE WALLACE, manager cof advertising
and promotion MIKE DANMN, trode news cdi-
and PAT STEEL, who handles on the
gir promotion, all of NBC, off to St Louis
for a mectina with the Pet Milk people and
Gordner Advertising.

N. J. RAHALL, president of WWNR, MBS‘
atfiliate in Beckley, W. Va., is in New York .
visiting network hcadguarters, E

BOB WILSON, exploitation manager, Mu-
tual’s press department, is off on o threc-week |
fishing trip to Rousc’s Point, Cunada. I

SAM KAUFMAN, of the NBC press depart-
ment, bock from Comden, where he delivered

HERMIND TRAVIESAS, CBS-TV sales and
service manaaer, off on a two-week Conadian
vacation.

ROBERT MONTGOMERY, ABC commentator,
returned last night from Berlin, where he
attended an anti-communist conference. He
will be back on the air on Thursday, Aug. 24

GORDON FRASER will sub for DON GAR-
DINER, ABC ncwscaster, for four weeks be-
ginning Monday, July 17, while Gardiner vaca-
tions in Maine.

HARRY MARBLE, announcer on WCBS’
Margaret Arlen program, leaves today for o
month’s vacation at East Sumner, Me.

JANE BARTON, program director of New
Yerk State Radis Bureau, off to St. Albans,
L. I, for 21 doys’ military dutv as training
officer of WAVE Recruit Schaol,

EDNA MAY WEHNER, WCBS' sales-service
manager, leaves on vacation todov for two
weeks at Fire Island.

GUY CUNNINGHAM, national sales execu-
tive, WEEI, CBS-owned Boston station, will
be in New York Monday on @ week’s business
trip.

_ FINANCIAL

(July 13)

—

NEW YORK STOCK EXCHANGE N

et

High Low Close Chg.
ABC ... ... 9 815 8% 4 la
Admiral Corp. .... 22 2035 N7 + Vg
Am. Tel. & Tel... 14914 14634 14734 4 14
CBS A ... 27 2615 2612 + U

CBS B ....... .. 2004 25% 26 1

Phileca ... ... L3433 33 341, 4 %
Philco pfd, ... ... 8815 88ly B8lh — 11
RCA Commaon 1555 1475 155 - 34
RCA 1st ofd. . .. T4V, 743 743; — 14
Stewart-Warner .., 131, 1234 1215 — 34
Zenith Radio ... 427§ 4034 4235 - 14

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 1814 18 18 —
Nat. Union Radio. 3l 273 3 ......
OVER THE COUNTER

Bid  Asked
DuMont Llab. ..., ... .. . .. . 15% Ist‘,(‘:'!/B

Stromberg-Carlson ..., .. 1My 13

Wedding Bells
The wedding of Ernest de la Ossa.
NBC’s director of personnel, and
Mrs. Bonnie Slattery Walt will take
place at the Community Church in
Greenwich, Conn., on Saturday, July
15, at 4 pan. Following the wed-
ding. a recception will be held at the
home of Mr. and Mrs. Joseph Ho-

gan of Pelham Manor, N. Y.

NEW JERSEY'S SPORT STATION

WFPG
ATLANTIC CITY

SERVING 133,000 PERMANENT
RESIDENTS AND 13,190,000
ANNUAL VISITORS

New Station Opens
In North Carolina

Brevard, N. C—WPNF began op-
erating as a 250 watt, full-time sta-
tion last Sunday, July 8.

Owned and operated by the Pis-
gah Broadcasting Company, the
station transmits on 1240 kilocycles.
Officers of the company include Ed-
ward M. Anderson, president; John
Eversman, vice-president and John
Anderson, secretary-treasurer. M. L.
Hammette is station and commer-
cial manager of WPNF and Robert
E. Liverance, chief engineer and
ovrogram director. The station is af-
filiated with MBS.

Edward Anderson is also presi-
dent of radio stations WBBO and
WBBO-FM, Forest City, and part
owner of WBRM, Marion. He is
publisher of five weekly newspapers
in Western North Carolina,

European Series Planned

Dorothy Kilgallen and her hus-
band Dick Kollmar, currently wva-
t:ationing in Europe, will be heard
in a series of eight, 15-minute tran-
scribed broadcasts over WOR. be-
ginning Sunday, July 16, at 11:15
a m. and continuing through the
week at 815 a. m.

The station's breakfast couple
will report on their observations of
Europe. The programs will be re-
corded in Milan, Italy and flown
tol New York. Bill Slater and his
wife Marion, are substituting for
Dorothy and Dick during their
absence.

BBB's Radio-TV Code
In Effect Today

The sweeping provisions of the
Better Business Bureau voluntary

fair practices code to protect the
public against deception in the ad-
vertising, selling and servicing of
radio and. television sets and appli-
ances, went into effect today, it was
announced by Hugh R. Jackson,
president of the BBB in New York
City.

The code has been adopted by
leading manufacturers, distributors,
dealers and service companies in
the metropolitan area, Jackson said.

During the past week the Bureau
has alerted advertising media and
individual advertisers regarding
certain current practices which will
be in wviolation of the new code.
These include misleading or incom-
plete statements pertaining to such
matters as free trials, home demon-
strations, “exaggerated” savings,
trade - in - allowances, performance
claims, guarantees and the number
of tubes. i

Weaver Named By Heart Assoc.
Sylvester L. (Pat) Weaver. Jr.,
vice-president in charge of telvi-
sion for NBC, has been elected a
member of the Board of Directors
and also the Executive Committee
of the American Heart Association.
The clection was announced by
Rome A, Betts, executive director

after the annual meeting of the
Association,

"And then there's the :
liltle mafter of our |
15% commission”

Agency people know that the
way they earn their 15% com-
mission is to produce results for
And

smart agency people know that

their clients —at low cost.

the medium with the biggest au-

dience at the lowest cost is radio.

In Baltimore, W-I-T-H is the
station that gets you results —low-
cost results! Because W.I-T-H de-
livers more listeners- per-dollar
than any other station in town.

Makes even a small budget do a

big job.

Want the complete story? Then

call in your Headley-Reed man

today!

Baltimore 3, Murylahd

TOM TINSLEY, President
Represented by Headley-Reed

s
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Objections Raised
Against Stafions

Montreal — Newfoundland’s only
ommercial broadcasting station—
OCM—has submitted a brief to
dhe Massey Commission, charging
hat operation of U. 8. broadcasting
Htations in the province “are not in
he best interests of all concerned,”
urther charging that U. S. stations
re being used for propaganda pur-
oses.

The brief states that “under the
tress of war conditions, U. S. au-
horities were permitted to estab-
ish broadcasting stations in New-
ffoundland. However, some three
grears ago, similar units in other
y:ountries were closed, but three
tiransmitters are still in operation in
reJewfoundland.”

1 The brief further states, “that
‘17, S. station personnel is keenly
rmlive to the propaganda value of
yheir broadcasts in this area, as evi-
adenced by the nature of local pro-
gzramming.”

i!C‘,BS Bdds To News Statf
With Two Extra Men

i {Continued from Page 1)
viiirector of news. They are Alexan-
1der Kendrick and Walter CronkKite.
}'Both have been assigned to the CBS
gWashington staff, but will be avail-
1able for reassignment to any part of
«the world.

% Kendrick, former CBS correspon-
7dent in the Middle East, is a veteran
) bf twenty years experience in cov-
bring news throughout the world.
‘From 1939 to 1940 he was a Nieman
Fellow at Harvard. He devoted his
‘;scholarship year to European his-
ftory and the Russian language.

¥ Walter Cronkite spent 11 years
fiwith the United Press domestic
ftbureaus. During 1942 he was with
sithe Atlantic Fleet and later, covered
1qvarious phases of the war in North
J{FAfrica. Subsequently he landed in
v'Holland with an airborne division,

{‘dcovered the Battle of the Bulge and

lother actions up to the German
rsurrender.

- WQXR Airs New Opera

j The first American performance
lof a new Brilish opera, ‘The Olym-
sipians,” will be aired over WQXR,
nNew York, on Sunday, July 16, dur-
ing the Opera House program from
3:05 to 5 p. m. Music for the opera
twas written by Arthur Bliss with
iithe libretto by J. B. Priestley. Spe-
icial permission from the BBC was
'!igranwted to WQXR for the broadcast.

THE ONLY STATION
TRAT RCTUALLY DECIVIRS
COMPREHENSIVE
COVERREGE
™

or
WATION'S FAITTIE- FROWING MARLIT

PORTLAND
OREGON

AFFILIATED WITH NBC
REPRUSINTID MATIONALLY BT IDWARD PITRY & CO.

RADIO DAILY

Truman Asks For $89 Million
To Expand Voice Of America

restored $3,945,000 to the Voice ap-
propriation recommended by the
Senate Appropriations Committee—
bringing it up to the figure the
White House and the State Depart-
ment had originally asked, $36,645,-
000. The House voted $34,000,000 and
the Senate Committee $32,700,000.
The Senate vote was not believed
to be of great significance, however.
It is customary for the Senate to
stick by its Appropriations Commit-
tee in most instances, but in this
case it was already known that a
supplemental request was to come
from the White House, with the is-
sue of spending for the VOA to be
thrashed out shortly.

Of the $89 million additional
recommended yesterday by the
White House, $41,288,000 is marked
“for purchase, rent, construction
and improvement of facilities for
radio transmission and reception,
purchase and installation of neces-
sary equipment for radio transmis-
sion and reception.”

Another seven million is "to pro-
vide space for expanding informa-
tion program activities of the De-
partment of State operating in New
York City and also to permit their
consolidation. At present, these acti-
vities are widely dispersed and
housed in inadequate guarters.”

These were the only details given
as President Truman called for
“full-scale effort” on an emergency
basis concentrated in “the most

Guest Stars To Fill In
For Vacationing Winchell

Taking his annual vacation from
the ABC network, Walter Winchell.
will leave the air for seven weeks
from July 30th to Sept. 10. Guest
stars will fill in for the newscaster.

Schedule for his replacements has
not been set up as yet. However, it
was learned yesterday that the fol-
lowing will appear on the popular
9:00-9:30 p.m. Sunday night pro-
gram: Frank Sinatra, Bob Hope, Al
Jolson, Dinah Shore, Tony Martin.
Vie Damone and Kay Thompson.

The program is sponsored by the
Richard Hudnut Company.

Subbing On News Shows

The NBC news shows handled by
George Hicks and Lockwood Doty
will be aired by Earl Godwin, Leon
Pearson and Robert Warren while
Hicks and Doty are on vacation.

Pearson and Warren will take
Doty's assignment on NBC's “World
News Roundup,” July 30-Aug. 12.
Pearson will be heard on the Mon-
day-through-Friday portions of the
show and Warren will report on the
Saturday and Sunday segments.
Program originates in New York.
Godwin, of the NBC Washington
news staff, will fill in for Hicks in
his news spot Mondays through
Fridays during Hicks' vacation.

(Continued from Page 1)

critical areas of the world.” He said
he is not proposing "a general
world-wide expansion of our infor-
mation and educational exchange
efforts.”

Truman's message was received
at the Capitol shortly after a letter
from former Secretary of State,
Cordell Hull, called for “an annual
outlay of $100 million for VOA. Hull
wrote that “information is an indis-
pensable arm of our foreign policy,
for a fully informed. wide-awake

world public opinion is the best|
guarantee of peace. Hence, the ex-!
isting media of public relations|
urgently require amplification. and
new media must be vigorously de-
veloped and swiftly adopted.

“Just as we have backed the Unit-
ed Nations by the force of arms, so
must we also back it by the force of
public opinion. Actions of our mili-
tary must be accompanied by ac-
tions of our information services. In
order to solidify the peace, the
United Nations has need of a pow-
erful public opinion behind it, and
in order to achieve this end a strong
information program is necessary
on our part as well as on the part
of all the other member nations be-

lieving in peace.”

ET Producer Declares
Business On Upgrade

(Continued from Page 1)

O, said that a survey of the indies
throughout the country indicates
that intensive selling in local mar-
kets is bringing new advertisers tp
radio and producing vesults. He
cited public utilities, banks. automo-
tive deals, laundries and bakeries
among companies who are buying
more radio time.

The new Beatrice Kay series are
under production in the Buffalo
studios of the company. Miss Kay
is supported by Artie Malvin. for-
mer Glenn Miller and Claude
Thornhill band wvocalist: a male
cherus and a Dixieland band called
the “Kay-Jammers.~ Quarter-hour
programs will be open end tran-
scriptions for local sponsorship.

Death Of Huffington
Sudden On NAB Trip

(Continued from Page 1)
family, was on his first field trip in
his new job, The 41-year-old mem-
bership director had made calls in
three towns and was on his way to
Goldsboro, N. C., when he suffered
a heart attack. He was most receht-
ly associated with WSAP. Ports-
mouth, Va.

~ CARROLL
-~ ALCOTT

NOTED AUTHORITY
ON FAR EASTERN AFFAIRS

Editor, Correspondent and
Newscaster for 17 Years in
East Asia — Including China

and Korea.

TWO OF FOUR
CURRENTLY

12:00 NOON

CALL BRYANT 9-6000

WINS

S0KW NEwIEFOR K

NEWS STRIPS
AVAILABLE

& 10:30 P.M.
IMMEDIATELY
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ROBERT H. CHASE, formerly of
the public relations division of
Western Electric Company, N. Y,
has been appointed assistant to the
president of Murphy-Lillis, Inc.,
producers of motion pictures and
TV films.

NATIONAL “CIGAR ENJOY-
MENT PARADE™ campaign, spon-
sored by manufacturers and distrib-
utors, will begin in August with two
months of heavy use of radio and
television spots in 42 major markets.

WILLIAM P. SEDGWICK, has
joined the ABC spot sales depart-
ment as assistant to Ralph E. Den-
nis, in charge of spot sales develop-
ment. Sedgwick was previously TV
sales promotion manager for the
Edward Petry Company.

WILLIAM H. LEWIS, JR., for-
merly an account executive with
Compton Advertising, Inc, and
Dancer-Fitzgerald-Sample, Inc., has
joined Harry B. Cchen Advertising
Company, Inc,, as account execu-
tive and member of the plans board.

MEIL. KAMPE, promotion man-
ager of WIL, St. Louis, has been
named production manager of Lin-
dell Advertising Agency. Ine., St.
Louis.

. ROBERTS & CARR PRODUC-
TIONS, reportedly, are closing a
deal with Shoeshine Girls, Inc., to
build a TV dramatic series around
the experiences of the actresses and
models who polish shoes while
waiting for their big chance.

BEN A. POLLET has jeined Will-
iam von Zehle & Co., as account ex-
ecutive. He was formerly advertis-
ing and promotion manager of Pio-
neer Scientific Corp.

Reporters Roundup,
Title Of MBS Series

{Continued from Page 1)

news & special features division,
the press conference will originate
cach week from the locale where
the headline news predominates, in-
cluding key arcas overseas. A lead-
ing personality directly involved or
connected with the news break will
be intervicwed by the reporters.
The program will be moderated by
Evercit Holles, veteran news cor-
respondent and commentator.

Listeners will be notified a week
in advance of the famous figure to
be interviewed and will be invited
to mail in qucstions they may wish
lo ask. Each weck, three winners
will be chosen and their queries
used on the program. The winners
will be awarded $25 savings bonds.

Mutuul is offering the show 1o ils
stations on a cooperative sponsor-
ship busis,

By SID WHITE

Man About Manhattan. . . !

® ® @ FRIDAY DREAMING: Eddie Cantor seriously thinking of
devoting 1951 to making radio and iv appearances in Israel. England
and France plugging the Marshall Plan. . . . Jimmy Coagney due in
town to talk over a radio deal. He'd like to do an dirlane life of Jimmy
Broderick, the famous B'way detective, as «a hiatus from films. . . .
One of the tv networks would give a coaxial cable to get a television
Valegino. Feels the time is ripe for such a male to swoop down on
the everincreasing number of femmes gazing soulfully at the iv sets.
They're considering such profiles as Mature, Taylor and Power, but
would feel happier if they could come up with their own discovery. . . .
Jimmy Atkins, whose current record of “Goin’ Fishin’,”
fast. will start a three-limes-weekly series on NBC on the 20th. . . .
Talk clong Radio Row is that Marlo Lewis, CBS staffer, and not an
“big-name B'way producer,” as reported, will handle the
Sinatra show. ... Suggested name for an ABC-filmed show: Kintnerscope.
NBC aquditioned Skitch Henderson and Janis Paige for their own tv
+« “Stork Club” going daily on CBS-TV in the noonlime slot. .
.+ Latest Joe Frisco story has Joe telling a pal: “H-h-had a g-great
d-d-day at the t-tirack. Got « rrride home.”
e Ad T o

® o e VIEWS & REVIEWS: Ranking with the swiftest of
the ad libbers, in our book, is Joey Adams, who Xeeps his CBS
quizzer, “Rate Your Mate,” going at a sizzling pace. . . . Welcome
addition to the local scene is the return of the old favorite,
“Chamber Music Society of Lower Basin §t.,” on NBC, starring
Jane Pickens with Dr. Henry “Hot Lips” Levine and his wonderful
Dixieland Octet plus the classy narration of Gene Hamilton. Moe
Gale rates a low bow for assembling a top-notch crew in the
highest tradition of this solid sender. . . . Don Ameche’s return to
the air on “Blue Ribbon Sport .of Kings” Sat. via NBC' (sponsored
by Pabst) makes the dialer feel that he's right there at the
finish line at these famous horse races.

by PAS * e

® ® ® The Judy Garland headlines reminded seme of us of the
H'wood ‘rig’ that was responsible for discovering the greal young
singer. Back in 1937, H'wood agent Johnny De Silva was beoking
Sunday guest nites at the Trocadero. One nite his name guest cancelled

out suddenly and Johnny frantically recalled a sister act that was
playing downtown Los Angeles,

is moving dlong
outside

series. .

one of whom was great. However, the
younger sister (whom he wanted) wouldn't appear without her partner,
In a bad spot, Johnny raced them both back to make the show. At
this point. a drunken pal of Johnny's took matlers into his own hands.
He locked the sister team in their dressing room and when the orchestra

_played the run-on music, only the younger sister showed up. She hadn’t

been locked in because she'd been sunning herself in the powder
room, By the time her older sister (who turned out later to be her mother)
got out of the dressing room. the applause of the surprised crowd had
created another star—Judy Garland.
e At w w

., ® & LUV 'nK: Art Ford's showmanship and salesmanship
via his WIPIX sessions. -+ . “Meet the Press,” an outstanding
cexample of democracy in action, -« . Jerry Danzig's high-grade
production on CBS' thriller, “Sure As Fate.” . . . Don Cornell's
harituneful singing at the Versailles, . . . T. Dorsey’s rhythms at
the Astor Roof. . . | Merill E. Jocls' flawless performance on

“Believe-il-or-Not™" last week, (When you need a Trench char-
acter, just call in Jocls),

RADIO DAILY —

SAN FRANCISCO

By NOEL CORBETT

RTHUR HULL HAYES, CBS
veepee here, has been named.
chairman of the radio committee for,
the Community Chest 1950 Fund
Drive. '
KNBC's Jimmy Lyons has been:
named disc jockey of the year by/
Metronome Magazine. Lyons is

10:30 p.m., sponsored by the Em-.
porium department store. !

Al Isberg, KRON-TV’s chief en-’
gineer, has been elected chairman
of the local Chapter of the Institute

year 1950-51. Isberg, a senior mem--

Chronicle in 1946,
studios and engineering facilities for-
both KRON-FM and KRON-TV,;
stations owned and operated by the-
newspaper. :

now sponsoring Tim Grifin’s’
Eleventh Hour News Monday-

Daly and Sherman is the advertis--

KGO-TV manager of news and'
special events, prepares and edits
the program. Paul Scheiner is the
KGO sales rep.

KCBS staff as promotion writer. He

California, WVET, Rochester, New
York, and with CBS in New York.

The Vacuum Cleaner Company.
of America, through the Bill Vernor
Ad Agency has signed to sponsor:
“Cowboyarns,” Thursdays at 7:15 on:
KGO-TV, Negotiations for the spon-
sorship of this movie series featur-
ing stars like Buster Crabbe and.
Bob Steel were made by Harry
Morris of the Bill Vernor agency
and Ed Hewitt of KGO-TV.

AVCO Earnings Up;
To Increase TV Qutput!

(Continued from Page 1)
month period, Emanuel said Avco
plans to give greater emphasis to

the year. Productive capacity of the.
Crosley plant in Cincinnati will be.
increased, he said.

New Variety Show
A half-hour variety program,
“Gai Paris Music -Hall," featuring.
leading Parisian -radio and night--
club performers will be aired over
WNBC, New York, beginning Thurs-
day, July 20, at 7:30 p.m. -Tha show,
scheduled for a 13-week run, will
be recorded at the studigs of Radio
Diflusion Francaise “in -Paris. '

heard Monday through Saturday at '}

of Radio Engineers for the fiscal }

ber and former vice-chairman to i}
the IRE, joined the San Franeisco
He designed If

The Griffin Furniture Company is |

through Saturday at 11 p.m. Elliott, ¥

ing agency. Vic Reed, KGO and i}

T
Henry S. Basayne has joined the kf’\_‘

was formerly with KSJO, San Jose, =

o

N e

television during the remainder of:}.

Lee Zimmer, an Arﬁergan who is
currently performing in Paris night-

Chiboust's orchestra. The show will
| feature top Frenth stars and vari-
e;y acts, . .

clubs, will emcee the broadcastsand §i
the music will be supplied by Noell
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hse. May Double
TV Prod. This Year

if plans work out as predicted,
stinghouse Electric Corp. will
wre produced twice as many TV
s by the end of this year as they
in 1949.
;. 8. McLeod, central district
ager of the Westinghouse tele-
gion-radio division, said he based
ths prediction on the fact that in
first six months of this year the
cnpany shipped more TV sets
fim their plant at Sunbury, Pa,
tin it sent out in all of last year.
siccording toc McLeod, Govern-
nt war orders that Westinghouse
tizht receive, would not hamper
tgr television and radio produc-

e

in schedules this year. He also
¢d that the TV industry plans call
fi the production of about six mil-
In receivers this year and that the
flustry would enter ‘“the biggest
si;ling season in its history” within
Ak next few weeks.

IMcLeod’s remarks were made at a
dtributors preview of Westing-
Huse’s new fall line of TV and ra-
) receivers in Pittsburgh on Wed-
nxday.

1

| ENGINEERS —
| CONSULTANTS

|| McNARY & WRATHALL
g RADIO ENGINEERS

1 {06 Natl. Press Bldg. 1407 Pacific Ave.
W& ashington4,D.C. Santa Cruz, Cal.
Member AFCCE

A R BITTER

q Consulting Radio Engineers

1 4125 MONRQE STREET
o TOLEDO §, OHIO
-"'a Tel.: Kingswood 7531

L. W. ANDREWS, INC.
RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, 10WA
Phone 2-7824

" GEORGE P. ADAIR

3| Radio Engineering Consuliaats
EXecutive 1230
EXecutive 5851

1833 M STREET, N.W.

1. WASKINGTON 6, D. C.

Fair. The entire 5th and 6th floors

N. Y. To Be Scene 0f Second Audio Fair

Dates for the nation’s second Audio Fair have been set for October
26 through the 28th, to be held at the Hotel New Yorker in New York
City, according to an announcement made last week by Theodore Lin.
denberq, president of the Audie Engineering Sociely, sponsor of the |

exhibitors, which will include leading memufacturers of audio, recording
and reproducing tape equipment, disc and film equipment, as well as
radio and TV equipment for home and theater use.

of the hotel will be set aside for |

Rectangulars Featured
In New Bendix TV Sets

Six mew TV receivers in the 14
and 16-inch screen size are included
in the 1951 line now being offered
by the radio division of Bendix
Aviation Corp. Rectangular picture
tubes are the main features of all
models, along with phonojacks for
the installation of record players.
Prices on the new sets will begin
at $169.95 for a 14-inch table model
and range upward to a console com-
bination with ‘AM-FM radio, a three-
speed record changer, and a 16-inch
sereen for $399.95. Later in the sea-
son, Bendix mpromises a 19-inch
model.

Andrea Appointee

Charles F. Watts has been named
assistant purchasing agent of An-
drea Television in charge of all
television cabinet procurement, ac-
cording to an announcement by
Frank D. Andrea, pres. of the cor-
poration. In previous years, Watts
has been engaged in similar pro-
curement work with Knoll Associ-

ates, Inc., furniture manufacturers.

Cuba's First TV Antenna
To Be Erected Soon

The antenna tower for Cuba’s first
TV station will be erected in the
near future by Blaw-Knox to sup-
port an RCA video antenna. Spe-
cifically, the order placed by CMQ,
Havana, calls for a 200-foot tower
to support the RCA antenna on the
roof of a five-story building. The
station is expected to have a poten-
tial audience of 1,400,000 people and
may lead to a network of Caribbean
video facilities.

Because Cuba is in the hurricane
belt, the tower is being designed to
handle what is believed to be as
heavy a load as any radio tower of
similar height.

Cheap TV Set Promised

Chicago—Plans to introduce

a

|

television receiver with a 10-inch;

picture to retail under $100 are now
being considered by a midwest man-
ufacturer, it was revealed yesterday.
The sets are expected to be ready
for sale sometime during the
Christmas holiday season, according
to reports.

| pRobucTiON PARADE

Keller Aptd. To RTMA

The appointment of Ernest J.
Keller to head the new TV Booster
Committee of the Radio and Televi-
sion Manufacturers Association was
effected at the recent annual meet-
ing of the amplifier and sound
equipment division of the RTMA.
Keller, v-p and sales mgr. of An-
chor Radio Corp., manufacturers of
TV boosters said he believes that
with the aid of a good working
committee under the guidance of
RTMA, TV accessories such as a
booster, aside from being profitable
in itself, will play a vital part in ex-
tending TV sales to untapped mar-
kets.

New Peerless Distributor

Sun Radio & Electronics Co.,, N. Y,
distributors of electronic compon-
ents, has been appointed exclusive
distributors of Peerless Transform-
ers for the N. Y. metropolitan area.
The distributorship will handle a
complete stock of the new “20-20”
Peerless audio transformers, pro-
duced in a division of Altec Lansing

Corp.

RCA Senior YoltOhmyst
A radically new RCA Senior Volt-
Ohmyst, first electronic service-
type voltmeter providing direct
peak-to-peak measurement of com-
plex wave shapes up to 1400 volts.
has been announced by the test and

measuring equipment section of the ||

RCA tube department. Especially
designed for TV signal tracing and
industrial servicing, the new RCA
Senior VoltOhmyst, WV-97A, con-
tains a full-wave, high-impedance,
high-frequency signal-rectifier cir-
cuit featuring wide frequency re-
sponse and high voltage ratings.

Technical Appliance Expanding

Expansion of the manufacturing
facilities of the Technical Appliance
Corporation (Taco) at Sherburne,
N. Y., will take the form of an ad-
ditional building on the same prop-
erty which will provide an extra
20,000 sq. ft. of working space. Pur-
pose of the building is to house all
plating operations for Taco anten-
nas and accessories.

Credit New GE Tube
With Clearer TV Pix

Development of a repeating flash-
tube, designed to produce clearer
televised motion pictures at lower
operating costs than were formerly
possible disclosed by General
Electric.

Designated as GE Flashtube No.
©231," the new light source, a glass
tube approximately six inches long
and one-and-one-fourth inches in
diameter, tapers off at each end to
a single-post metal base. The tube
is similar in principle to the photo-
graphic flashtubes developed by GE
during the war and since. It is de-
signed for certain types of equip-
ment used in synchronizing the
tube’s 60 flashes per second with mo-
tion picture's 24 film frames per
second and TV's 30 frames per
second.

Among the improvements cited
are a steadier arc, resulting In re-
duced picture flicker; marked reduc-
tion in bulb blackening with a cor-
responding improvement in main-
tenance of light output; greatly
increased lamp life; and simpli-
fication in adjusting the tiransmitter
for best picture quality.

E. B. Noel, GE engineer who di-
rected the development, explains
that the new repeating flashtubes,
when compared to the filament
lamps used for TV motion picture
projection, produces a surprisingly
small amount of heat. This feature

is

| permits the operator to stop the
imovie film at the first frame for

focusing and adjusting without
danger of scorching the film, he
says. He points out that after this
adjustment is made, the film is
ready for projection and so requires
no rewinding or rethreading as is
necessary in the case of the fila-
ment projection system. Nor is
there a need, he asserts, for a mech-
anical shutter to block off the light
as the motion picture film is moved
from frame to frame.

RADIO
ELECTRONICS
SCHOOL OF NEW YORK

COMPLETE, PRACTICAL
TRAINING IN ALL
PHASES OF RADIO,

FM AND TV '

LICENSED OPERATORS,
TECHNICIANS AVAILABLE

ADDRESS INQUIRIES TO:
REGISTRAR
RADIO ELECTRONICS
SCHOOL OF NEW YORK
52 B'WAY . 80 9-1120
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N. Y. Broadcasters
Mull AM Promofion

(Continued from Page 1)
to combat agency thinking that
calls for a reduction in nighttime
radio rates because of the growing
television audience. .

‘The opinions were somewhat divi-
ded as to procedure, 1t was gener-
ally agreced that stations should
carry institutional lines on radio in
their trade paper advertising and in
mailing pieces. The technique to be
employed, as one attending broad-
caster put it, was to use a sort of a
gloved hand approach in dealing
with TV competition.

Privately, some of the broadcasters
did not’ share the apprehension of
network' station representatives
abput the inroads of television. It
was the concensus of indie thinking
that business was pretty good and
that they should not be obliged to
take up the cudgels for the net-
work stations.

‘No definite plan of operation was
formulated at yesterday’s meeting.
It was announced, however, that
another meeting will be held at a
later date at which the problem of
radio-TV competition and the agen-
¢y 'attitude will be given further
consideration. It was also evident
yesterday that the indies might get
together for a meeting of their own
1o discuss mutual problems.

Among those attending yester-
day’s meeting were: Norman Boggs,
executive vice-president and gener-
al manager of WMCA; Ted Cott,
manager of WNBC; Murray B.
Grabhorn, ABC vice-president and
general manager of WJZ; Bernice
Judis, executive vice-president and
general manager of WNEW; R. C.
Maddux, vice-president in charge of
sales for WOR; Kieran T. Murphy,
co-manager of WINS; J. R. Poppele,
vice-president in charge of engi-
neerinng at WOR; Hartley A. Sam-
uels, sales director of WFDR (FM);
G. Richard Swift, general manager
of WCBS, and Ralph N. Weil, gen-
cral manager of WOV, Also present
were Joseph Creamer, sales promo-
tion manager, and Walter Bennett,
trade news cditor of WOR.

Liquor Requlations
Cover Radio And TV

(Continued from Page 1)
10 pm. (EST). This ban docs not
extend to beer and wine, however.,
The regulations specifically  ban
BexX a8 o primary appeal in liguor
advertisemoents, and say, “Television
broadcasting or Serecning shall be
prohibited if the advertising  por-
trays pictures of sex women in an

immodest or vulgar manner.”
~Another section of the new regu-
Iations prohibit “any alcoholic boev-
erage advertising program by radio,
itelevigion, newspaper, mail or other-.
‘wise offering o prize upon comple-
tion of any contest of whatever
Jature” Fhis was expected 1o un-
equivecally  bun any plveaways
‘gponsored by liquor manufacturers.

¢
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WCFM Debutes New Show

Washington, D. C—WCFM aired
a new weekly program on July 11th
entitled “Inside Pfanstiehl” and fea-
turing Cody Pfanstiehl, amateur
musician, speleologist (cave explor-
er), father of twinsg, and director of
press information and promotion
for WTOP of this city. The program
is a counterbalance for WCFM's
usual fare of classical music and
“gerious” commentators,

Jersey’s Stations Lir Forum

New Brunswick, N. J—Problems
in combatting racial and r:l ¢'ous
strife were discussed by Max 3'rn-
baum, co-director of the Rutgoars
Workshop on Human Relations on
the Rutgers University Forum on
July 11th over WAAT, Newark, and
WCTC of this city. The program was
rebroadcast the following week
over WDHN-FM, of this city;
WTTM, Trenton; WAWZ, Zare-
phath; WMTR, Morristown; WSNJ,
Bridgeton; WJLK, Asbury Park;
and WTNJ, Trenton.

Appointed To WEOL Post

Elyria, Maurice Condoen,
WEOL manager, announced recent-
ly that Greichen Thomas has been
appointed director of women’s acti-
vities at the station. Miss Thomas
varied experiences include acting
on stage, screen and radio. She has
worked at WTIC in Hartford and
WTAG in Worcester. In her new
capacity, Gretchen plans to enlarge
the women’s department with new
features.

Urges More Water Use

Stamford, Conn. WSTC and
WSTC-FM are now airing spon-
sored weather forecasts designed to
get people to use more water. The
forecasts, aired daily, are sponsored
by the loecal Water Company. The
company, which has full reservoirs
and is suffering from no water
shortage, wants water-conscious lo-
cal residents to forget the New York
City water situation and take ad-
vantage of their own bountiful sup-
plies, The broadcasts include eom-
plete local weather information to-
gether with reports from outlying
areas.

Adds Sports Features To Sked

Kansas City, Mo.—KMBC added
lwo new sports features to its Mon-
day through Salurday schedule,
Sam Molen, KMBC sports director,
will be heard in a five-minute
“Morning Sports Page of the Air”
program at 8:20 .. cach wecekday,
The  program  includes compleie
baschall results, stundings, batteries
and schedules of the day, plus other
sporls  coverage, The olher new
sports stanza will be g five-minute
sports final at 10:40 p.m., which will
allow Molen to give a complele re-
cap on all night baseball, and other
leading loeal, regional and national
sports events taking place during
evening hours.

COAST-TO-COAST |

To Visit Jack Berch

Baltimore, Md—Al Ross, WBAL
disc jockey, will be in New York
on July 17 to visit Jack Berch at
the NBC studios. Conferences be-
tween Berch and Ross will be taped
and aired later in the week. Al
broadecasts for WBIAL daily from
5:45 to 10 a. m. and from 1 to 1:45
p. m., plus emceeing the *Songs
For Summer” show each Wednes-
day, and he handles “Candy Corn-
er,” 20-minute segment, on WBAL-
TV.

Hold Broadcasters Meet

Indiana, Tnd.—The Indiana Broad-
cacters Association’s 1950 summer
meeting was ‘held July 7th at the
Columbia Club in this city. The day-
long meeting was presided over by
Daniel C. Park, new association
president who was elected in March.
At the evening, the broadcasters
agreed to give their full cooperation
to several coming affairs of state
wide interest such as the State Fair,
International Dairy Exposition and
the Governor's 1Safety Conference
Meeting. Roger Walcott, in charge
of mpublic relations, and Albert
Bloemker, promotion and publicity,
attended” the meeting to help in
coordinating the radio activities at
the State Fair in 1950,

Wildcats On Yacation

Pit{sburgh, Pa.—Slim Bryant and
the Wildeats, KDKA folk-song
group, are on their annual vacation
Jaunts. The group’s NBC Thesaurus
transcriptions will be used on the
KDKA Farm Hour and the 9:45
a. m. Monday-through-Friday shows
as ‘well as the 6:30 p. m. Thursday
program. The NBC network show
at 4:30 p.m. Saturdays which the
Wildcats fee dfrom KDKA, will not
be heard for two weeks.

To Sponsor Farm Program

Denver, iColo.—-Starting August
7, Don Peach, KQOA's Mile High
Farmer will be known as “The CF &
I Mile-High Farmer,” according to
an announcement made by the sta-
tion's General Manager, Lloyd E.
Yoder. The (Colorado Fuel and Iron
Company has just signed a 52-week
coniract to sponsor the farm pro-
gram which is heard six days a
week, Monday through Saturday,
on KOA at 6 o 6:30 2. m.

Lucky Numbers Show On Air

‘Mil‘waukee, ‘Wisc.—The Social Se-
curity ‘Numbers program broadeast
over WINLAIW is now back on the air
with a new format. The Program was
declared to be a lottery and illegal
beeause contestants were chosen by
chance on the basis of social sceurity
numbers, bul by the new method,
participanis are now determined by
the use of {elophone numbers ¢hosen
2 random from the directory. The
Lucky INumbers Program s spon-
sored by Rolh Appliance Distribu-
lors, Inc, Monday through Saturday.
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Eleven New Shows
Sef By -IV Wep

gt
{Continued from Page 1) B
Murray Dance Studios and Blir
Date. )
Other programs in prospect ff
sponsorship this Fall were outlini
as follows: a program featuring t]
works of a famous columnist, spo:
sored by a motor car manufacture
an audience participation sho
sponsored by a home appliance cop
pany; a Sunday night revue spo;
sored by an automobile manufa
turer; a full-hour in radio to l.ng
simulcast, with a half-hour alreac|,
sold and a full-hour Friday dram |
tic show with sponsor to be a "
aounced, o

N v

Miami Station Services |/
Other Outlets On Hearip

{Continued from Page 1) gt
lic address system for the hearirf!
room. X

WQAM's chief engineer Ger
Rider is feeding the complete pr ik
ceedings 1o a battery of tape rljw
corders set up just outside the hea s
ing room by various other Miar
stations. Tapes are rushed to f
respective stations, edited, arlu
broadcast, throughout the day ailf
evening.

WQAM news editor John T. Bi
is preparing three special sho \li!
daily for the Miami Herald static
going on the air at 1:15, 5:00, at fn
10: 30 p.m. daily while the hearin*n;xng
continue. On-the-spot recordings a}},
also being used on local newscas jj

NALEEENNEN ISR EFEARENNERENRREAR .k

SenJ /.?t'rtf/u,z/a.y
g)reefingd jo-——

July 14

F’H [l

Frank Chizzini Harry Hoff | b
Carmen Lombardo Ken Murray 'Jlr.ﬂi
George C. Putnam Gene Rouse i
Sam Elber Bill Losee ky

July 15 il
Nancy Martin  Aibert G. Ashcroft (jhy;
James V. Cosman Len Sterling -
H. J. Kleinfeld Joseph Besch |
July 18
Phillip S. Barrison Evelyn Lynne:
Charles Elgeston Frank Singiser y
Murray Grabhorn '
July 17 Y
George Barnes Carl Burkland ! ’fu'
Walter P, Bura Charles Howard ')
Ed Sims John B. Hughes '
Art Linkletter
July 18 ] n
Harriet Hilliard Marvin Mueller’
Adele Ronson Red. Skelton |b.
Hal Styles Howard Jones :
July 18 1
Irene Hubbard Frank Hodek
Merlin H. Aylesworth
July 20
Honry W. Lange
Don Stevens ‘
At L e — Y

8 R

Irving Flelds
Murray Forbos

i
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TELE TOPICS |

LOULD IT BE that television is losing

its grip on the fight game? Two
imor bouts—the La Motta-Mitri cham-
Hnship affair at Madison Square Garden
il the Costner-Williams match at Phila-
fiphia on Wednesday night went on
Mhout benefit of network TV cameras.
#New York the promoters banned both
io and TV in the interest of the box
ce and in Philadelphia the same situ-
n existed insofar as the sight-and-
g{nd medium was concerned. Just what
~l be the outcome of TV’s negotiations
l: the Garden bouts remains uncertain.
‘Iseems that the promoters and the man-
'.;f*rs' guild can’t get together on the split
mithe money obtained from TV rights.
W the meantime prospective network
ansors of major fights are growing in-
i’ferent as the indoor season approaches.

J RENA - TYPE STAGING is spreading
A\ like wild-fire—DuMont's “Hands of
l’stiny" tonight (8:00) will employ said
{dging method in a drama called “The
de Bug™ which stars Hal Cooper, hubby
3¢ Pat Meikle of “Magic Cottage™ fame.
3. Ray Malone, NBC dancing star, has
len added to the roster on the web’s
tice-weekly “Broadway Open House.”
! . Annual talent winner of Ted Mack’s
riginal Amateur Hour” will be an-

=

‘iunced on Tuesday, July 18, when the
fults of the June 20 finals are revealed
“fr NBC-TV (10:00 p.m.). . . . Sets in
& coverage area of WRGB, Schenectady,
tmbered 87,000 as of July 1, while sets
29 Des Moines now number 11,453, ac-

-
1

rding to the latest figure obtained by
<~0I-TV. . . . Paul Monroe holding down
Jeheavy schedule since he recently took

wer as producer-director of Anchor-
Aiscking’s “Broadway Open House” while
Il holding down his stint as producer of
Jimmy Kaye's “So You Want to Lead a
”Fnd"-—both are NBC-TV.

- o

""HE TAB for a seven-bout card of ama-
Bt teur fights from the studios of
JAAM, Baltimore, on Monday night has
‘en picked up by Globe Brewing (Arrow
fer)—sanctioned by the South Atlantic
AU, . . . Dream sequence illusions on
"iMont’s “Starlit Time” Sunday night
-8 p.m.) will be heightened by the
e of unique lighting techniques and
wJniature sets, originated by producer Bob
“diewi in a general revision of the show’s
“yoduction methods. . . . Contest for the
‘Pt telegenic baby has been launched by
% Murphy and Kay Wostfall on their
iily WENR-TV show. . . . Merrill, Lynch,
'erce, Fenner & Beane (brokers) will
#»me out in the fall with a 48-page book-
it surveying the radie-TV industry, ad-
ising and counseling their customers on

=

First Demonsiration
In Nash_viﬂe Staged

Nashville — RCA Victor in con-
junction with its local dealer, Keith-
Simmons Company, conducted a
television demonstration yesterday
for 400 civic officials, dealers and
salespeople in the ballroom of the
Maxwell House Hotel. The city's
first TV station, WSM-TV, is sched-
uled to go on the air about Septem-
ber 20.

A live program featuring lozal
talent was originated from a speci-
ally constructed studio in the hotel
and fed by direct wire to an array
of RCA Victor TV sets in the ho-
tel's ballroom.

RCA Officials Present

Among the RCA Victor officials
participating in the demonstration
were: Allan B. Mills, general sales
manager; Dan D. Halpin, television
receiver sales manager; and R. P.
Watkins, southern regional field rep-
resentative, all of the RCA Victor
home instrument department; Elmer
D. Eades, RCA Victor regional man-
ager, and Joseph B, Ogden, con-
tract sales manager of the RCA
service company.

Keith-Simmons executives who
took part in the session included:
A. L. Carr, president, Henry Brack-
man, vice-president, Horman Hood,
general sales manager, and L. M.
Rowe, radio and television sales
manager.

Renews On ABC

Blatz Brewing Co. has renewed
sponsorship of the ABC-TV “Roller
Derby” telecasts for 32 weeks, ef-
fective Sept. 28. Viewed from 10:30
p.m. to conclusion (Thursdays) the
show has been contracted for a
fourteen-city hookup. Kastor, Far-
rell, Chesley and Clifford Inc. is the
agency.

Sales Soaring

Newark—RCA-Victor TV and
radio sales were exceeded for
the third consecutive season,
during the special showing held
for dealers by Krich-Radisco, Inc.,
distributors for the Norihern New |
Jersey area. Three-quarter orders
placed by dealers nearly reached
$7,000.000, according to William !
W. Cone, v. p.. and are run-
ning approximately 700 per cent
greater than the last August 1 |

. total.
1

Webster (igars Buys
Part Of Garden Sked

Co-sponsorship of 60 sports events
in Madison Square Garden—one-
half of the schedule to be carried by
WPIX, will be taken up by Webster
Cigars. Contract has just been
placed through N. W. Ayer & Sons,
Inc.

Previously, announcement was
made that the Local Chevrolet
Dealers Association Inc. had con-
tracted to fully sponsor the other
60 sports attractions, through Camp-

bell-Ewald Co., Inc. Announcement!

of the sale of the 25 per cent re-
mainder of the schedule is expected
to be made shortly.

The Garden schedule will com-
mence on Sunday, Oct. 16, with
WPIX cameras covering the New
York Rangers, New York Rovers,
professional and college basketball,
the horse show, rodeo, dog show and
track meets.

Highlighting the coverage will be
nearly 30 college basketball games.
WPIX will also cover the Golden
Gloves finals and the Silver Skates,
but are not a part of the new pack-
age,

Press-Time

od stock buys ,in the industry.

Paragraphs {

Will Stage Own Fights

WAAM, Baltimore, bas obtained A.AU. sauction to stage amuatenr
boxing bouts in the statiow’s TV studios as @ Monday night feature.
The boxing show, featuring seven bouts, will be sponsored by the
Globe Brewing Company through the Joseph Katz Agency.

Educational TV Series Planned

Baltimore—WBAL through Dr. David E, Weglein, the station’s pub-
lic service connselor and Lynn Poole, public relations director of Jobus
Hopkins University, has made arrangements to televise three progranrs
to the students attending summer school at Jobns Hopkins University
starting July 19. WBAL-TV will furuish television sets to be installed
in an anditorinm at Levering Hall.

D COUNCIL’S TV PLAN ADOPTED

Stations And Webs
Will Cooperate
On Schedules

(Continued from Page 1)
v-p of Procter & Gamble in charge
of advertising, announced that tele-
vision advertisers, ad agencies, and
networks will be asked by the
Council to cooperate in the plan
when it commences this fall.

One public service message every
sixth week will be asked of weekly
video programs, while one every
three weeks will be requested of
programs which are televised three
to five times weekly. This will ap-
ply. said Morgens, only to “live” TV
programs, which constitute 85 per
~nt of present TV programming.
All sustaining *live” shows will
also be asked to participate in this
plan. "Preliminary research,” he
said. "has shown clearly that filmed
programs find it too difficult, at pre-
sent, to incorporate the materials of-
fered by the Council.

As an experiment, the Ad Council
issued two video bulletins early in
the spring offering slides, films,
posters. and props. The response
from these buletins has encouraged
the Council to establish the cam-
paign on a regular basis, Morgens
continued.

Whole - hearted endorsement of
the allocation plan was expressed at
a press conference following the
board meeting by network officials
and manufacturers including the
following: Thomas D. Brophy,
chairman of Kenyon & Eckhardt,
Inc.; Mark Woods, vice-chairman of
ABC. who spoke also for Frank
Stanton., pres. of CBS, and Niles
Trammell, chairman of the board of
NBC. who were not present; Samuel
C. Gale. v-p of General Mills;
Charles G. Mortimer, Jr., v-p of
General Foods; Stuart Peabody,
ass’t. v-p of the Borden Co.

Announcement of the TV *“allo-
cation plan” has been withheld,
Morgens added, until such time as
the Council could perfect a plan
that would be acceptable to all fac-
tors. The actual mechanics now are
relatively simple, he revealed, in
that the Council staff will maintain
the list of participants, sending out
a letter three or four weeks in ad-
vance of the telecast suggesting the
date and topic on which a public
service spot is desired. Enclosed
will be a Fact Sheet giving cssen-
tial information on the subject and
listing props that are available to
make the spot announcement more
efTective, such as posters, booklets,
or items such as CARE packages.
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Now Breaking for a Smash!

SAY WHEN

Dick Haymes & Evelyn Knight

(Decca}
Owen Bradley (Coral)
Zee & Jim (Royalty)
Richard Huyes (Mercury)
Others to follow . . .

Duchess Music (BMI)

r

| WISH | KNEW
ASK MY HEART

RCA-Victor Records by DOLPH HEWITT

ADAMS, VEE & ABBOTT, inc.
216 S. Wobash Ave. Chicage 4, 1.

Nathing Can Stop This!

"FOREVER WITH YOU"

by the writer of *My Happiness”

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N, Y.
216 S. Wabash Avenue, Chicago 4, I

An American Folk Song

CANE BOTTOM (CHAIR

ST. NICHOLAS MUSIC, INC.
1619 Broadway New York, N, Y.

Stepping Out!
VAGABOND SHOES

Jefferson Music Co,
1619 Broadway New York City

@ ® © GAZETTE: The Andrew Sisters with Vic Schoen will head.
line the Roxy show starting July 21st. . . . Mary Small. Mrs, Vic
Mizzy, gave birth to a baby girl at the Lenox Hill Hospital on July 11th,
Opus 2 has been named Lynne. . . . Peggy Marshall and the Holidays
will be guests on the Van Camp Little Show. WNBT, July 18th and
20th at 7:30 p. m. . . . Charles Kullmem with the Men of Song (Charles
Touchette, arranger and accompanist). have been booked for a series
of 31 concerts by Columbia Artisis Management extending to March 16,
1951. Thereafter the Men of Song will continue alone for an additional
31 concerts thru May 6th while Kullman fulfills other commitments. . . .
The Sociely of American Florists extended thanks to Vaughn Monroe
for the biggest iree promotion they’ve ever had via his “Thanks, Mr.
Florist.” . . . Composer Jim Morehead (“Sentimental Me”} enters S5i.
Clair's Hospital today to undergo major surgery. . . . Trumpeter Billy
Butterfield and trombonist Will Bradley are the latest recruits lo the All-
America Band of Bernie Mann now rehearsing at Bernie’s own Riviera
Restaurant, Port Washington, L. 1.

pA % pid ¢
® e e Al Hoffman may have broken all records by having
the following tunes on the best-seller lists at the same time:
“If I Knew You Were Coming,” “There’s No Tomorrow,” “Bibbidy
Bobbidy Boo,” and “A Dream Is A Wish Your Heart Makes.” . . .
The Ames Brothers are doing their usual outstanding job of
breaking irail for ‘“‘Can Anyone Explain,” The Bennie Benjamin-
George Weiss tune published by Valando Music. But crowding
close on their heels are Ray Anthony, Dick Haymes and Savannah
Churchill, . . . “Goin’ Back to Memphis” has been placed with
Feist by Walter Bishop, who had the collaboration of Gene
Gifford and Sam Marks on the tune. . . . BMI [Canada, in an all-
out attempt to gain international recognition for Canadian music,
has swung several deals with U, S. pubberies. One, with Porgie
Musie, involves “It’s A Boy, It's A Boy, It's A Boy,” penned. by
Lyle Kohler and recorded for London by Ozzie Williams. Another,
with Mellin Music, assigns U. S. rights to “You Hold The Reins
(While I Kiss You)” by Raleign Keith and “Valley of the Saints”
by Jackie Rae-Lou Snider. Both are sung by Phil Brito in the
Monogram picture, “Square Dance Katy;” and the former was
recorded by him for M-G-M. “(If You) Smile, Smile, Smile,” by
Bob Wilson, went to Spitzer Songs with a London record due
for September release. ... Miriam Spier, singing teacher and voice
coach, who had a share in the formation of such personalities as
Peggy Lee, Lisa Kirk, Stuart Foster, Tony Bennet, Helen O'Con-
nell, Anita :O’Day, et. al., has incorporated her methods in a
book, “The Why and How of Popular Singing,” which will be the

first non-musical work to be published by Edw. B. Marks Music
Corp,

L S 1

® & © The success of the Gordon MacRae-Joe Stafford waxing
of “The Resary” is turning the thought of Capitol toward teaming the
pair for a series of religious records. . . . The Peggy Lee-Dave Barbour
cocklail party at the Cotiage Room of the Hampshire House last week
drew moro than 300 deejays, newsmen and magazine editors. . . . Jerry
Shard has been named musical director of the pop division of Abbey
Records. Jerry is arranger. conductor and co-emcee with Joe O'Brien on
WMCA’s “Opon House.” . . . Has Columbic already bequn pressing
45 rpm discs as rumor hath §t? .+ . Eddio Gallaher, In asseciation with
tho juke operators of Washington, hag picked tho Evelyn Knight.
Dick Haymes version of “S8ay When' as the Song of the Week (July
17th 1o 24th). On the othor hand, Winchell llkes the Richard Hayos
version. Such a differenco of opinlon should happen to you. . .. RCA
Viclor, as a result of the success of thelr sorlos of dance albums, is
issulng anothor, “Hugo Wintorhalier Plays Isham Jonos,” In mld-August

tho firm plans to roleaso an album, “Treasuro Island.” from the Walt
Disnoy film, etartlng Bobby Diiscoll.

T el e T

—

A-RAZZ-A-MA-TAZZ
BLUE SAILS
LEICESTER SQUARE RA

A\

ATy

BE HONEST WITH ME

%J. J. ROBBINS & SONS, In

1619 Broadway, New York 19, N.’

S

—

TONI ARDEN
with Percy Faith Orch. & Chor.
Columbia

RUSS CASE ORCHESTRA

with Ray Charles Vocol
M-G-M

TONY MARTIN

with Henri Rene Orchestra
RCA Victor
and more coming

| THOUGHT SHE WAS.
A LOCAL

(But She Was A Fast Express)
Sammy Kaye on RCA Victor
World Music, Inc.

607 Fifth Ave.

New York, N, §*

JUBILEE RECORD #4001

by Al Victor with Bob Logan's:

Melody Lane Ranchers _
Nedson Music Pub., Inc.

1585 Broadway

Smash Revival Hit!

WHY DO THEY

HOT DOGS AND ROSES

New York Cit}s,

ALWAYS SAY “NO“IN
STASNY MUSIC CoO.
1819 Brnwuv _ A Y. € “
Y
Top Program Bet! :il
HAPPY FEET |-
Cromwell Music, Inc. é‘
119 W.57th St New York Cij N
AN
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“' From Radio For War

iper cent of the capacity of the

J'sule news summaries to its weekly
—dschedule of news broadcasts.

! The news summaries, ranging in
' (Continued on Page 8)

0 )

okl New NAP’er

'Y Washington — John F. Har-

AN ey

uide Released
For Radio-TV
And Press

Security guidance for dis-
emination of news concern-
ng the military services have
just been released in a mem-
prandum by the Secretary of
Defense, Louis Johnson. To
afeguard the national secur-
ty in connection with opera-
ions in the Far East Com-
‘mand, the following limita-
(Continued on Page 5)

Small Cuthack Needs

iG

IWashington Burcan of RADIO DALY
Washington—Noi more than 20

radio manufacturing industry — if
that much—will have to be con-
‘verted to military purposes so long
as the war is confined to Korea,
{RIMA president, Robert Sprague, re-
iported Friday, following discussions
! (Continued on Page 5)

?WOR Acﬁs 56 Newscasts
: To Weekly Schedule

3 To keep pace with the ever-grow-
1ing Korean crisis, WOR, New York,
tannounced that it will add 56 cap-

desty. director of special events
and advertising for WOIC, Wash-
ingten, leaves that positien July
29 to become assistant public
affairs director of NAB, it was
announced Friday by Wiliam
B, Ryan, NAB general manager.
He succeeds James Dawson, who
i reslgned early this month. Hard-
esty jolned WOIC in 1948.

entertainment features scheduled
observance.

TV Opening Attracts Large Crowd

Approximately 12.000 persons passed through the doors of the RCA
Exhibit Hall in Rockefeller Center yesterday as the “Television Week” !
showing of the new RCA-Victor line of receivers got underway. The |
public will be invited to view the RCA line all this week with special

in connection with the TV Week
i

Radio Game Banned
In New Hampshire

Portsmouth, N. H—City Solicitor
Arthur J. Reinhart has banned the
game “Radio,” a listerier-participa-
tion program heard over WHEB.
Reinhart said there is “no ques-
tion” in his mind that “Radio” was
just “beano” under another name.
The game “beano” has been banned
in Portsmouth.

The game “Radio,” sponsored on
the air by the Pic-N-Pay super-
market, was played on a form
which was given to any listener
wishing to participate,

The listener filled out squares un-

(Continued on Page 8}

Weston Named By Col.
To West Coast Post

Paul Weston has been appointed
West Coast director of Artists and
Repertoire and West Coast musical
director of Columbia Records’ Pop-
ular MRecord Division, it was
announced today be Goddard Lieb-

(Continued on Page 4)

Meet The Press Drops
MBS Radio Schedule

“Meet The Press” bows out as a
radio feature on Mutual on Friday,
August 4, IMMartha Rountree and
Lawrence E. Spivak, originators and
co-owners, announced Friday. In
commenting on the departure, Spi-
vak said that Mutuals lack of net-
work television facilities made si-
multaneous radio and television
broadcasts impossible for sometime
to come.

The program is now telecast on
NBC-TV Sundavs at 5 p.m. Upon
completion of their August 4th
broadcast on Mutual it is expected

{Continued on Page 8)

Importance Of News
Stressed On Program

Above all other factors to mini-
mize the disaster in case of atomic
bombing, the most important is to
keep the reliable sources of news
functioning, Watson Davis, .director
of Science Service, declared on Sat-

(Continued on Page 5)

Maurice B. Mitchell, director of
Broadcast Advertising Bureau for
NAB, resigned last Friday to accept
a radio sales executive post with
NBC, Harry C. Kopf, vice-president
in charge of radio sales for the net-
work announced.

Mitchell, who will leave BAB on
August 15th for his network assign-
ment, will work closely with Kopf
in developing ways and means for

advertisers who have not hereto-

Mitchell Resigns BAB Post;
Will Become NBC Sales Exec.

fore used radio as an advertis-
ing medium. In trade circles the
acquisition of Mitchell as a sales
executive is another step in NBC's
plan to strengthen radio sales for
the fall and winter season.

The decision of Mitchell to relin-
quish his post with BAB came in
Washington the past week. He dis-
cussed the move with William Ryan,
general manager of the association,

(Continued on Page 8)

V CENTER PLANNED FOR MANHATTAN

ecretary Of Defense Defines Securily _.l!reeds

NBC Negotiations
Near Completion
In New York

Plans for acquisition of the
Center Theater property and
adjoining buildings by NBC
for the erection of a Televi-
sion Center has reached the
form of a deal with the Rock-
efeller interests and it is ex-
pected that the transaction
will be closed within the next
few weeks, RADIO DAILY learn-

{Continued on Page 5)

Adds 14 Newsmen
For Foreign Coverage

In a move to bring the listening
public the most up-to-date. complete
and authoritative news if trouble
should break out anvwhere in the
world, William F. Brooks. NBC
vice-president in charge of news
and international relations. has ar-
ranged for the accreditation as war
correspondents of 14 NBC news re-

(Continued on Page 4)

All-Star Footbadll
To Be Aired By MBS

The seventeenth “All-Star Foot-
ball Game” to be played at Soldiers
Field, Chicago. Friday evening,
August 11, will be broadcast exclu-
sively over the DMutual network

(Continued on Page 8)

Joins ABC Web

Joseph L. Merkle has joined
the ABC network's station rela-
tions department as regional
manager of television operations,
it was announced by Ernest Lee |
Jahncke. vice-president in charge
of stations. Merkle comes to ABC
from the DuMont Television Net-
work where he served as di-
rector of station relations since
April of 1949,
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FINANCIAL

(July 14)

FINN—JULY 14, 1950— .. .. .. ........
NEW YORK STOCK EXCHANGE

Net

High Low Clese Chg.
ABC .. ..., 9%, 9 9 -+ 34
Admiral Corp. .... 2333 23 2333 + 114
Am. Tel. & Tel.. 14935 14835 149 - 11}
+3 271/ % 265 +
i i
Philco pfd. ... .. 87 87 87 £ U//:
RCA Common ... 163 16 1614 + 54
RCA st pfd. ... 7415 74% 7415 1 1
Stewart-Warner ... 14 133 1334 4+ %
Zenith Radio . 45 431 4dly 4 134

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 1815 181 18%, 1
Nat. Union Radio. . 3‘}: 3/8 3'2 i 1;:
OVER THE COUNTER
Bid
DuMont Lab, . ... ... . 161'/4 AISIT(%
Steomberg-Carison ... ... ... 114 13
Stork News

Completing the half - dozen, a

seven and a half pound son was
born to the Michacl (CBS) Boscias
at  Westchester Square Hospital,
Bronx, Friday, July 14, Boscia, ex-
ecutive assistant to George Crandall,
CBS director of press information, is
already the father of five other
children.

NBC Replacement

The mystery - adventure series,
“Dangerous  Assipnment,” starring
Brian Donlevy, returns to NBC in
a new time spot, Wednesdays, 8:00-
8:30 pm., EDT, starting July 19. The
program will replace “The Halls of
Tvy,” returning to the network
cight weeks henee,

i i

Ed
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i
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> COMING AND GOING ** |

EDWARD R. MURROW, CBS ncws commen-
tator, departed over the week-end  for f_he
West Coast, cn route to Korea, to turnish
first-hand reports on the war.

J. C. KELLAM, gencral manager of KTBC,
CBS affiliote in Austin, Tex., is in New York
visiting the station’s representative, the Tay-
lor Co.

GUY LEBOW, WPIX sportscaster, is voca-
tioning at Capc Cod, Mass, for two weeks.
He has been flying back and forth to cover
his sparts shows.

ANDREW JAREMA, general mandager of
WKOP, MBS affiliate in Binghamton, N. Y.,
is in New York visiting nctwerk headquarters.
quarters.

CHARLIE BASCH and FRANCES SCOTT,
producers of “'Bonny Maid Versatile Varicties,”
are off to Capoda, Newfoundland and Novo
Scotia for a two-weck vacotion jaunt. Show
will return to the air on Sept. 1.

W. C. BRIDGES, genera!l manager of WISC,
MBS affiliate in Madison, Wis., in town visit-
ing the Mutual network on station business.

EDMUND O'BRIEN, star of CBS* ““Yours
Truly, Johnny Dollar’” radic show, arrives in
town tomorrow for a brief stay.

GEORGE BRYAN, WCBS’ 11:00 p.m. news
reporter, is spending his free time on his
yacht, “Driftwood,” off Stamford, Conn.

JACK YOUNTS, gereral manager of WEEB,

Mutual offiliate in Southern Pines, N. C.,
visiting the station’s netwerk headquarter
in New York.

JOHN REED KING departing for Chicago
today to be guest of homor at the Chicago
Worlds Fair. He will also go on to South Bend
where he will preview o dry run of his
“Chance of a Lifctime” program with the
Bendix people.

CATHY MASTICE, songstress, vacationing
for @ few days at Raritan, N. ).

IRVING LYKE, gencral maonager of MB}’:
Rochester, N. Y., affiliate, WVET, huddling
with netwark officials in N. Y.

RUTH ZEGER, RADIO DAILY's “Facts ond
Figures”’ girl, forgetting facts, but not her
figure, ot the Laurel Country Club in the
Catskills, for a two-week vacation.

HERB SUSSAN, dircctor of CBS'-TV * Y
Popular Demand’ and “We Take Your Word,”
left over the weck-end for a two-week voco-
tion ot Provincetown, Mass.

ROBERT McGREEDY,- sales manager of
WCAU, CBS offiliate in Philadelphia, arrives
in tewn today on a brief business visit,

DCRIS BROWN, narrator on CB5'-TV “‘Lucky
Pup’’ show, left for Scotland on Saturday to

“yisit her family.

HARRIET MARGULIES, Gal Friday to RADIO
DAILY's v.p., left Friddy te become the ddded
attraction ot America’s Playground—Atlentic
City, for one week.

MARTIN AGRONSKY, ABC commentator,
left over the week-cnd on a three-week vaca-
tion. During his absence, his program will be
handled by John Daly for the first two weeks
and Leland Stowe during last week.

Communists Watching
Americans In Korea

Communists in Latin America are
watching closely the military for-
tunes of American troops in Korea,
for a propaganda clue, according to
Ned Calmer, veteran CBS news re-
porter in his Friday night broadcast
on CBS' “World News Roundup,”
8:00-8:15 p.m., EDT,

Calmer said that in Latin Amer-
ica, as elsewhere in the world, a
decisive defeat for American arms
‘n Korea would give an enormous
lift to the Communist parties in
every couniry. News of our rever-
ses, he said, is being used to boost
Communist strength among the il-
literate masses.

In some countries, Calmer added,
such as Argentina, under a ruthless
dictatorship, where strong police
and military forces are in control,
such a campaign is not making
much headway. In others, such as
Peru or Chile, where police control
is weaker, the Communists can and
already .are doing considerable dam-
age to vital production areas, such
as the copper mines. In all parts of
the world, Calmer said, the Com-
munist pattern is clear—strikes,
slow-downs and infiltration of gov-
crnment posts,

Moscow's over-all plun for South
A.mcrica has already been commu-
nicated to the Communist party in
each country, Calmer declared, and
the coordinated effort will gradual-
ly become evident.

Joins WASH-FM Staif
Marshall Pack, formerly avith
W’SPA (Spartanburg, South Caro-
lina) and WNOX (Knoxville, Ten-
nessee) has joined the announcing
stafl of WASH-FM (Continental
FM network) Washington, D, .

New NAB-FM Comm.;
Strouse Is Chairman

Washington Burcan of RADIO DAILY

Washington — ®Membership of
NAB's 1950-1951 FM Committee was
announced Friday by Willlam B.
Ryan, association general manager.
Make up of the new AM and TV
bodies is yet to be announced.

Chairman of the five-mnan com-
mittee is Ben Strouse, WWDC-FM,
Washington, D. C. other members
are: Frank TU. Fletcher, WARIL-
FM, Arlington, Va., Everett L. Dil-
lard, WASH, Washington; Josh L.
Horne, WEMA, Rocky Mount, N. 'C.,
and H. W. Slavick, WMCF, Mem-
phis, Tenn, All but Slavick and
Horne also are members of the as-
sociation board,

Alternate committee members
are: Edward A. Wheeler, WEAW,
Evanston, Il; Victor €. Diehm,
WIAZL-FM, Hazelton, Pa., and Mat-
thew H. Bonebrake, KOCY-FM,
Oklahoma City, OQkla.

The committee’s first meeting will
be held in 'Washington Aug 7-8, with
the first day'’s session open to all
FM broadcasters who wish to attend
to discuss special industry problems,
Strouse announced.

To Race For Gold Cup

Guy Lombardo, bandmaster and
specd-boat enthusiast, will try his
luck again on Saturday July 22, in
the Gold Cup Regatta at Detroit.
Alrcndy winner of the coveted cup
in 1946, he will pilot his famous
“Tempo VI” in attempting to win
the classic a second time, Following
the race he will return to New York
for his weekly CBS radic program
"Guy Lombardo Time,” heard on
Sundays 7:00-7:30 p.m., ED'T.
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IN BALTIMORE

CALL [N YOUR HEADLEY-REED MAN
FOR THE WHOLE STORY
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FROM NOW ON, WWJ-TV’s
advertisers can take audience
for granted. With the number
of sets now well beyond the
quarter-million mark, television
in the booming Detroit market
hasemerged completely from the
experimental stage and reached

the age of full productivity.

bilized!

WWJ-TV supports its belief

h\Y

in the stability of television in
Detroit with its new rate card

(#8) which is guaranteed to

advertisers for one full year!

FIRST IN MICHIGAN Owned and Operated by THE DETROIT NEWS wJ GW
National Representatives; THE GEORGE P. HOLLINGBERY COMPANY

' ASSOCIATE AM-FM STATION WWJ NBC Television Network
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Rockwell Series

A series of four-color magazine
ads illustrated by Norman Rock-
well will spearhead the accelerated
advertising and sales promotion
program of the receiver sales di_vi-
sion, Allen B. DuMont Laboratories,
Inc., Henry R. Geyelin, advertising
manager, announced at the DuMont
national distributor sales conven-
tion in New York, July 6-7.

Geyelin revealed that the famed
illustrator had been commissioned
to do four typical American family
portraits to illustrate a special Du-
Mont institutional series.

At the convention, Geyelin dis-
closed that the expanded advertis-
ing plans were the most extensive
in the company’s history. They in-
clude both four-color and black-
and-white full page insertions in
nine of the nation's leading consu-
mer magazines including Life, Look.
Colliers and the Saturday Evening
Post. Through its ad agency, Camp-
bell-Ewald Company, Inc. DuMont
plans to run a full page on its new
receiver line, at least once each
month,

Weston Named By Col.
To West Coast Post

(Centinued from Page 1)
erson. executive vice-president of
the company.

Weston. whose appointment be-
comes eflective August 15, will be
In charge of selecting and record-
ing material prepared in Columbia’s
Hollywood studios, reporting to
Mitch Miller, director of the Popular
Division.

Weston romes to Columbia from
Capitol Records, Ine., where he was
musical director. As composer, ar-
ranger and conductor, Weston has
achicved an  impressive musical
background. He wrote musical ar-
rangemoents for such motion pic-
turcs as Holiday Inn and Road 1o
Morocen. Composer of hil tunes such
as “Day by Day” and “I Should
Care” he has also conducted his own
orchestriol  arrunpements  for  net-
work radio shows including Dully’s
Tavern, Johnny Mercer and the
Joan Davis show.

Maguire Upped By CBS

Effcetive  July 31, Thomas 1o
Muginre il fecone ol HOTVICe |
manigpey Loy RS, arearding Lol
announcecioend by Jo 0L Van Volken- |
burg, viee-president i charpe of
netvarks cale Mapuire hus been
agut. e POy e [9A4Y

The Land of the Free

Cramas of American Onportunity
This week: Paul Shoup

I's a Donald Peterson Production for
The Harding College National Program

By SID WHITE
Man About Manhattan. . . !

® & e WEEK-END CUFF NOTES: What tv has done for Milton
Berle: For his vaude dates, you can now have him for $30.000 o week,
plus percentage—ior nite club appearances, $15.000 a week. . . . Top
soft drink sponsors will splurge but big on tv advertising this year. It's
all because of a poll {on Pepsi Cola) which revealed terrific sales
stimulus from spot ads. . . . Groucho Marx has been insured for a
million clams by NBC. ... WMGM staif director, Milton B. XKaye, takes
a 2-week leave of absence next month to serve as civilian adviser for
radio and tv production for the U. S. Marine Corp air reserves at Santa
Ana, Calil. . . . The slump in showbiz has set off dozens of mergers among
the small music publishing firms and several of the publicity flactories.
. Jack Carter flew to London Wed.
to make several BBC-TV appearances. bounce around the continent

teo, are planning to join forces, . .

and sketch Europe from a comic’s point of view for a nat'l mag, .« . .
That was quite a yarn Joe McCarthy did on our boy Jack Eigen, in
the current Cosmopolitan. . . ., TV version of “Codiss Archer” to be
filmed on the coast. ... Deal in the works for Evelyn Keyes to headline
radio series as a femme private-eye. . . . “Just took a trip thru New
England.” postcards Alan Sands, “and the tourist version of that
poem should be—Under the spreading chestnut tree. the village hot-
dog stands.” . . . Bill Slater’s “Dinner At Sardi's” will be bank-rolled
by Hickok Belt Co. starting August 16 on WOR-TV for 13 weeks and may
go network later on ABC.-TV. . ., Ethel Thorsen resumes her weekly
TV Fashion Show on DuMont next month.
AS iy pid FAY

® @ e Geo. Hamid, owner of Atlantic City's Steel Pier,
revealed to Rob't Q. Lewis that the public goes in for the thrill
acts that have an element of danger. “In other words,” said Lewis,
“you wouldn't hire a comedian who just comes out in front of
an audience and tells jokes.” “Well,” reasoned Hamid, “that
could be dangerous, too.”
i w e
® ® o These are the now sparks lighting up Times Sq.:

THAT—Bing Crosby would like to tako a B'way {ling in Oscar Straus’
operetta, “Her First Wallz,” which Brother Everott just bought,

THAT—Jouan Crawford, allegedly a secret bride, would liko just once
mere, lo dance at tho Winter Garden, her good-luck charm,

THAT—A run of war films will be concontrated in 42nd St. movie
houses. For psychological reasons?

THAT-—Tho trend of wax-spinnora In Whito Way rosiaurants will be
to nite club oditors, most of whom have alroady beon appreached.

THAT—Harry Richman will open a ranch-type of nite club with entor-
tainment strictly of tho oai-oater varloty. Slto 47th & B'way.

THAT--Goorge Raft will bocomo & N. Y. indopondent film producor
on his roturn from London, Georglo has a raft of good Manhattan yarns,

THAT- Bornard Prockotor, producor of “Big Story.”

miniglure H'wood Just 15 minuios from Tlmos Sq.
that show.

ey
2

is planning a
In connocilon with

THAT Tho Plmms Cup people will launch, prob’ly from *'21"
wldo mevement to rostore tho lost arl of convoragtion,
THAT A1t tho boginning of ovory show, audloncos will be lavlled to
rochle Franely Ballamy‘s Plodgo of Allaglance 1o tho Flug of the U, S,
s s e s
e o o QUOTADBLE QUOTES: Weve
ow; whitl we necd iy know-why. Bric

a natlon-

ol plenly of know-
Johnston. .., One ol the
preatedt libor-saving inventions of todny is lomorrow. . Vineent
T Rosie oI you don't think movies fodny are hetler than ever,
lonk at whal's Dbeing pluyed on lelevision, 141 Thomus.

Formerly, Hutton has been in ad-

tor of WCCO, Minneapolis; promo-

OWIL

appointed office manager and as-
sistant controller of Cunningham &
Walsh, Inc. He has been with the
agency and its predecessor, the
Newell - Emmett Company, since
1941.

WILLARD B. GOLOVIN CORP,

membership in the 4A’s,

an account exec with J, Walter

vy, Benson & Mather, Inc.

C. E. MIDGLEY, formerly CBS
sales service manager, has joined
Ted Bates, Inc., as manager of the
agency's radio and TV media de-
partment,

NBC Adds 14 Newsmen
For Foreign Coverage

(Continued from Page 1)
porters and commentators, Most of
these are seasoned World War IT
battle reporters.

Accredited to go overseas are
Brooks, himself, H. V. Kaltenborn,
Leon Pearson, W. W. Chaplin, Rob-
ert Trout, Lockwood R. Doty, Henry
C. Cassidy, Edwin Haaker, Merrill
Mueller, Morgan Beatty, Edwin
Newman, James Fleming, Frank
Burgholtzer and Jack Begon. The
above are in addition to NBC’s
corps ol accreditated correspondents
in Korea, headed by George Thomas
Folster.

"FOR THE DAYS TO COME"
A SUMMER Conditioning Program
Efficient ® Time-Saving & Inexpensive

A good figure and plenty of PEP and
ENERGY can be yours by Investing a
fow hours a week

at the

REILLY HEALTH SERVICE

In Rockefoller Conter
RCA Bldg., 49th to 50th Sts, (Bth ftaor)
1250 Sixth Avonuc  COlumbus 5-8481

B N

Sond for interesting booklot
“Tho Life of Rellly"

AGENCIES |

BBD&O. In years before that, he!
was publicity and promotion direc- |

& Platte, Inc. for promotion of
Edgewood Shoe Co. Television,
newspapers, and magazines to be
used. :

|
|
H

4

PPOBERT L. HUTTON, JR. ap-:
pointed manager of television ;
promotion for the Edward Petry Co.

vertising with the Woman's Home;
Companion and previously with |

1]

tion manager of WEAF, and promo- !
tion manager of WJZ. During the |
war, Hutton served with OSS and '

GEORGE A. McMORAN has been |

New York City, has been elected to !

ROBERT S. SIMPERS, formerly -

Thompson, has joined Howitt, Ogil- .[.

GENERAL SHOE CORP. to Davis . |

1=
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leds For Security
Defined By Gov't

: (Continued from Page 1)
\aa are imposed on the release of
Mation by the military services:
1| Preparations for military oper-
or movements within the
otinental United States are sub-
to the following restrictions:

t1) TUltimate destination of unit
[ted: Refer to theater only, ie,
pFar East Command.

¥ Designation of unit: Release
erical designation only when
is of division size or larger.
erical designation of units be-
Division level will not be re-
d. Air Force Group designa-
will not be released. Non-divi-
1 units will be referred to in
ral as a combat unit, a support-
unit, etc.,, of the Continental
Iny concerned, which have been
ted for movement,

)

I Status of equipment: Not re-
ble.

11 Strength: Not releasable.

) Date of movement from

Hent location: Not releasable.

Sailing time of transports
it Port of Embarkation: Not re-
inble.

JMovements of naval vessels and
Hsport or cargo ships frem the
t ‘Coast may be mentioned after
irture but no mention may be
1de of movements west of Pearl
.mor. Photographs of loadings.
«ings and reactivation operations
wiaval vessels may be used with-
ormal security limits imposed
Mhe local commander.

Within the Far East Command
lifollowing restrictions have been
fosed by CINCFE:

) Reports naming specific
s, sizes, places of landing, loca-
s and troop movements may not
[-‘A‘Eisclosed until officially announ-

+{¥) Subordinate headquarters,
nitements, units committed (ex-
st Eighth Army, Fifth Air Force,
sfntieth Air Force, Seventh Fleet
», or any field locations may
zpbe mentioned until officially an-
J91ced,

iMilitary forces of the United
fons acting in cooperation with
fed States forces should be safe-
s#ded in accordance with the
bgoing,

s case of doubt as to actual mili-
i security within the Continental
ted States, the Security Review
fich of the Department of De-
aﬂ‘te, Room 2 C 766, The Pentagon,

o

s

—_\

it|f:nsion 71182, is available for ad-

' TIME BUYER'S
ASSISTANT

ol

Busy radio and TV time buyer
ol leeds Girl Friday. Crackerjack job
difar thoroughly experienced secre-
arial right hand. Box No. 150,
ADIO DAILY, 1501 Broadway,
lew York 18, N. Y.

" —

NBC Negotiates TV Site
With Rockefeller Firm

{Continued from Page 1)

ed Friday. NBC for the past few
months has been negotiating with
the Rockefeller interests and has
been conducting engineering and
architectural surveys in connection
with the property. In addition NBC
is reported to have tentative plans
for the new building which would
house studios, offices, and allied
activities of their expanding televi-
sion interests.

The desire of acqguiring the Center
Theater property results of NBC's
need for more and larger studio
space. The network, according to
reports, is convineed that large
studios capable of staging full scale
musical and dramatic productions
are needed in their production plan-
ning. These studios must also have
the benefit of the Iatest in mechani-
cal and electrical equipment rc-
quired in TV production.

It is known that NBC's present
lease with Rockefeller Center for
offices and studios in the¢ main RCA
building expires in 195. While it is
probable that the lease will be re-
newed for most of the radio and of-
fice space, the network will look to
other quarters for their television
operations.

The Center Theater is one of the
most modern-equipped theaters in
the country. Possessed of an ex-
tremely large stage with a revolv-
ing platform and seating 3,400 per-

Importance Of News
Stressed On Program

(Continued from Page 1)
urday. The program on CBS' “Ad-
ventures in Science,” was aired
from WTOP, Washington.

Davis declared that there is no
unanimity of opinion on how effec-
tive protection against an A-bomb
might be or whether it would be
worth while, since all big industries
would have to go underground and
large cities abandoned. He said it
might be preferable to take a cal-
culated risk that an A-bomb might
never be dropped.

People will turn to the sources of
news that they have learned to rely
on in the past, Davis said, in time
of atomic disaster. These news sour-
ces should continue to function, no
matter what befalls a city or area
and it is most important that there
be a continuous flow of reliable in-
formation to prevent the spread of
fear-inspired rumor.

Air Recruiting Situation

Newscaster George Hamilton
Coombs will interview Lt. ICol. Wil-
liam ‘A. Haviland, commanding of-
ficer of the Southern New Jersey-
New York Recruiting District, in an
attempt to clarify the local military
recruiting situation, during his
broadcast over WMGM, New York,
Monday, July 17, at 12:15 p. m.

DAILY

sons, it holds three balconies. The
theater building is a block wide, ex-
tending from 49th to 48th streets.
It is approximately 6 stories high
with two underground levels. The
entrance is on the corner of 4%th
and 6th Ave, and the theater ex-
tends from behind the U. S. Rubber
Co. building on 6th Ave., to the gar-
age located in the middle of the
block.

The garage is also a block wide
(49th to 48th) and is composed of
five levels; two underground and:
three above ground. An approxi-
mate estimate of the garage in
width and length is 200 ft. by 200 ft.

The exhibition hall extends along
49th St. from the garage to the
plaza street. It is approximately 150
ft. long and a gquarter of a block
wide. The exhibition hall is about
two stories in height with two levelst
soneath the ground.

WGNR On The Air In Sept.

WGNR, new AM station in New!
Rochelle, will go on the air some-!
time early in September. according
to a station announcement. Opera-
ting on 500 watts, with a frequency
of 1460, the station will cover West-
~hester County and nearby Connec-

ticut.

Small Cuthack Needs
From Radio For War

(Continued from Page 1)
with military officials. He went
over preliminary plans for volun-
tary speed-up of the Military Pro-

curement Program by radio-TV
manufacturers.
Immediate military needs for

electronic equipment and compon-
ents have not yet been discussed, if
actually drawn up. but informal
estimates indicate that requirements
for the Korean situation can be met
by the industry without serious cui-
backs in radio-television civilian
production, ‘Sprague said. Over-all
requirements for Korea are not ex-
pected to exceed 20 per cent of the
industry's output and may be only
10 to 15 per cent, RTMA was told.

However, he warned that the situ-
ation can become aggravated quick-
ly and that in event of an all-out
mobilization the entire resources of
the industry will be required for
military purposes.

Sprague also called attention to
the expansion of the radio-TV in-
dustry, particularly in the compon-
ent field. due to the rapid rise in
television sales since World War
II. He said that the industry is far
better prepared for an all-out emer-
gency today than it was at the out-
break of the last war.
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Join WDSU Staff

New Orleans, La—Robert Seg-
leau, former CBS free lance writer,
has joined the staff of WDSU as
continuity writer. The station also
announces the appointment of Jack
(Clark) Alexander as staff announ-
cer, Alexander previcusly was with
Air Features and CBS.

Announced All-Star Game
Lynchburg, Va.—Norman Simp-
son, sports director of WWOD of
this city, announced the Piedmont
League game in Richmond on July
13th. Others announcing the All-
Star game were Mark Scott of
WLOW in Portsmouth and Joe Ma-
son of WLEE in Richmond. The
feature was aired by the GState
Network and sponsored by the

Chevrolet Dealers of Vinginia.

Re-elected CC President
Hartford, Conn. — Paul W. Mor-
ency, vice-president and director of
the 'Travelers Broadcasting Service
Corporation and general manager
of WTIC, has been re-elected presi-
dent of the local Chamber of Com-
merce. Morency is the only rep-
resentative of this radio industry

to head the local organization.

Join KFAB Staff

Omaha, Neb—Carroll J. Loos and
Ernie Spealman have joined XFAB
of this city. Loos will take over
duties as salesman. He was formerly
advertising representative for Wal-
lace’s Farmer and Jowa Homestead.
Spealman, veteran radic newsman,
has spent the past six years at
KOWH. He will cover the city news
for KFARB.

Appointed WMGW Manager

Meadville, Pa.—Dr. H. C. Winslow,
President of the Meadville Broad-
casting Service, Inc. recently an-
nounced the appointment of Robert
E. Trace as manager of WMGW.
Trace will succeed Dave Davies
who joined the Weimer Associates
of Columbus, Ohio, in the public
relations and publicity departments.
Trace joined the WMGW stafl in
Decermber, 1947, During the past
three years he has been doing sales
work along with handling all sporls
activity over the station.

WKRG Airing New Program

Mobile, Als. WKRG is presenting
a new weekly program  featuring
angwoers to Social Sceurity problems.
Emeee Martin Johnson, head of the
local Social Security office, reads
an the air, an outslanding letier
reaching his mailbag. The letler is
picked from an average of G50 let-
ters receivid weekly by the office
rom people wanting to Ynow how
the ‘Board operates, if they are on-
titled 1o social securily relirement
and death henelits, and if they ean
pet Socvial Secarily cards. Johnaon
hopes throuph  hig broadeast, 1o
eliminate wnany  duplicate lollers,

California Commentary

By IRV HAMLIN

® @ @ lLocal TV outleis are beginning to clamp down on undesir-
able pitches, and are now coming around to the point where they will
soon be able to throw out ALL advertisers who are overstepping bounds

of good taste and ethics. Some of those spiels have
HO].].YWOOd been timed at six and o¢ne half minutes! . . . The

private war between KMPC and the Radio News
Club continues without letup and the maximum of personal recrimina-
tions. . . . Now that the motion picture producers are slowly but surely
trickling into TV production, trade reporters in L. A, are running them-
selves ragged, as witness the Waller Wanger story. First reporis
said Walter was headed for NBC. A frade story said definitely ABC.
And Wanger denied «all. . . . Promotionwise, they are still talking about
Cliff Gill's Pacific

business acumen and just a touch of good old carnival showmanship.

Regional Network gimmick, combining shrewd

Smart,

o pAY e W

® ® o KECA-TV engineers made a big stride forward with
their correction of “blind” area TV transmitter coverage . . . and
the KTTV move in sending to Korea, cameraman Charley deSoria,
has the newsreel execs muttering into their beer. Soria is to
be the only exclusive TV rep in the Far East, the product serviecing
several TV outlets. . . . Simmel-Meservey’s Century TV product,
a pilot film for their “Wild Bill” Elliott series, received recogni-
tion by the National Audio-Visual Educational Dealers Association,
which has selected the film for national previewing at its August
1 Chicago confab. . . . KMPC received the “Award of Merit” from
the Cal. Dept. of the Military Order of the Purple Heart for
meritorious service to wounded vets. . . Ernest L. Spencer,
president and gen. mgr of KVOE, Santa Ana, has been named
vice-president of the SCBA, filling post left vacant by death of
Clyde Scott. ., .Everett Crosby and Courneya Productions huddled
over production plans for 52 tv film series starring two chimps,
no less!

A ¥ w %

® © @ DMasterson, Reddy and Nelson are rubbing their hands
over the Vitapix Kinescope of “Bride and Groom,” and are now readying
the same deal for "Live Like a Millionaire.” . .+ Maury Foladare is
gelling fo speak with all sorts of accents after his trip back and
forth from Puerto Rice, whoere he talks with Ed Gardner praclically
every other week! . . ., Mel Bally, who directs Carlton Morse’s “I
Love @ Mystory.” takes over directorlal chores on Mutual’s Louis Prima
Show. also the Vincont Lopez stanza. , ., KNX's Paul Masterson, whose
bright show “International Disc Jockey” is a goed example of careful
production work, Is the proud father of a girl, Deborah. , . . Walter
Gross sot as planlst for Clark Donnls’s now video serles for the fall.

+ + « Bob Hope’s Irono Ryan signed by 20th Contury for a featured role,

Dairy Assn. To Sponsor

The American Dairvy  Association
hay signed with ABC-TV o sponsor
the first half-hour of the “Paul
Whiteman TV Teen Club,” hegin-
ning Saturday, Aug. 26, from 8 Lo 9
p.m.

The TV purchase by the dairy js-
sociation i reportedly  the  indtial
move inoan expanded  sales cam-
paign for Huld milk and cream, and
marks the debul of the diary Indus-
lry into television.

The Association |y sponsoring the

" -

War Review” Program

A new 15-minute Sunday scrics
devoled to analysis of the military
pieture in Koren together with the
internatlionn) strategie  issues  in-
volved, will begin over WOR, Sun-
day, July 23, from 10:45 to 11 p.m.
Major George Ficlding Eliot will Le
the commentator of this new pro-
pram Litled *War Review.”

program over 11 stations including
W‘.I/.-'I‘V. New  York, Campbell
Mithun, Inc. is the ngoeney,

DR aericanradichistory ¢

 BEHIND THE mm{

ASTERWORKS THEATER fi
presenting a series of plays ¢
world famous playwrights. Fi
will be “Hedda Gabler,” by Hen}
Ibsen, with an all-star cast incl
ing Jessica Tandy and Walter Al
Four plays will be produced |
Curtis Canfield, and directed |
Wm. Corrigan. |
Hank Corley now sales mana,l
on TV for Gray-O’Reilly studio,
Elaine Ellis will appear in *
True Story” on WJZ-TV. 8!
. i L]
Biggest surprise of the year ol
NBC’s sudden dropping of its t .ﬁ
against records being played on n
work. Wayne Howell was hand'
the first plum of an NBC netw’
disc jockey slot and he's doing a !
notch job.

The Roosevelt Raceway televisj,
quiz show has the B’way mob bt
ing up on the sulky sport.

Dick Charles is bursting w}
pride at the way his discovefy
Martha Lou Harp, is zooming up iy
stairway to stardom. The young Iz
now has a Monday and Saturg
stanza on ABC.

v

Coney Island’s “Alan Dale Ds
in honor of the popular radio i}y
TV star, has been re-scheduled :}
July 19th, The Bklyn-born crool;|
will be added to the “Living Halily
‘ame” there, 1
The big hit in Italy is Toni s
den’s version of “You're Break
My Heart.” . thE
Barry Wood signed with NBC-}'
as producer on the Kate Smfu
daily hour TV show. B
Plugs for Columbia’s sensatioft:
expose of the wire-service gambl]
racket, “711 Ocean Drive,” on Chix
cago’s “Welcome Traveler” shd:
carried by 26 NBC outlets across
country. The flicker, benefithy
from a top-notch TV and air caly
paign, has its N. Y. preem at
Paramount on the 19th, &
Eydie Gorme set for the “Cavlii
cade of Bands” show with Tom
Tucker on Aug. 1st. She also !
some sides for MGM Recol,
which will be released next weel O
Peggy Lee and Dave Barbdiy,
open at the Chicago Theater for th
weeks on the 28th. h,
Nat “King" Cole’s Trio has a d}y,
at the Palladium in London 1.,
this fall. L
Mel Torme gave the Mocambck
H'wood one of iis biggest openifiiy
last weck. 20}

A\ Y

pha

Any Radios?

A rocont visit to the nowf¥,
Franklin Delane Roosevelt Hor Fi,
pHal In Montrose, N. Y. by Di}
N. Howard Hyman, Chmn., Sun
shine Fund, Motropolitan Post No §t;
164, Jowish War Voterans of thef
U. S.. roveals tho urgont need
for 350 small table or bedsldé
radlos for velorans of World Wan
I and IL now haspltalized thore.
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I TATIONS OBSERVING TV WEEK

'I'ELE TOPI(S

TROUCHO MARX, who makes his TV
W debut in a smallish fashion on CBS-
“Popsicle Parade of Stars” tonight
¥ quarter-hour (7:45), has prompted
@ speculation recently as to the type
ihow he'll do for NBC-TV this fall.
1—it is considered that he is infin-
o funnier on his radio show than he
sever been in movies, especially the
bt one with the other brothers, “Love
aiy Hollywood script writers can
br match Groucho's own natural hu-
Item 2—Kyle Crichton's recent book,
Marx Brothers,” points up the color-
indmduallty of each of the brothers
ich a way that it seems a crime to
dp Groucho's style, his hilarious im-
tdptu repartee, with a written script.
mlusion of most speculators on this
ict, then, is: 1—Give Groucho a free
{ a flexible format; and 2—Don’t spoil
zomic’s show with slapstick merely to
ir use of TV's visual advantage.
]
1 ®
LYE EMERSON will be bankrolled by
Yoepsi Cola this autumn in a CBS-TV
:'t:; on Tues., Thurs.,, and Sat., 7:45-
6 p.m.—though Pepsi Cola’s reasons
Jehe selection aren’t official, it is re-
bered that the pop :nmpanys slogan
:EMore bounce to the ounce.’

pig - otx |

the People” had separate radio and
iWperations Friday night—the AM seg-
L' being tape-recorded. Purpose of
isphr operation was to determine the
hp for next year. . .. Don Rosenquesl’

itor of DuMont's ¢ Dinner Date™ Sat.
( show almost missed the show the
M night—reason: hiccoughs (hiceups)
'i20 hours. "Crash Corrigan’s
Hh” a2 new variety Western featuring
15 and dances, bowed in at ABC.TV
16:00-6:30 p.m., CDT, fer a summer
. The Radio Corp. intreducing a
type of indoor antenna—dlsgulsed as
rge folding picture frame in black

“RNG IT AGAIN" will be a simulcast
ton CBS [ate in September in the 10-
.m. slot on Saturdays. . . . WOR.TV
Aring a six-a-week schedule of eve-
' news for the first time; occupying
‘e-minute slot, the news will go on
'before sports events on Tues. through
{ which begin at varying times be-
“n 8 and 9 p.m., and precedes Ford’s
Phvie Night' on Mondays. . . . TV sets
¥jiansas City on July 1 fotaled 37,600,
i*Blzsenting an increase of 1,807 since

: 1, according to figures obtained by
d AF-TV. . .. WNHC-TV, New Haven,
1l air the Dodgers vs, Cubs game from
bts Field on July 29, 1:25 p.m. . . .
4 iagc: disc jeckey Howard Miller doing
Aw TV stint on WNBQ Mon., Wed.,

Television Week. . . .

last but not least.

in this year of 1950.

Salute To TV Week

New York's bid to retain the litle of television capital of the world gets
underway this week with Mayor O'Dwyer having it proclaimed as
Celebration will include special pregrams on the
New York stations and a shindig at the Waldorf Astoria called “Predic-
tion Party” at which Tex McCrary and Jinx Falkenberg will introduce
as host of TV stars. Coincidently RCA-Victor is celberating TV Week
too with the shewing of their new line of receivers at the Exhibition
Hall and special press. radioc and TV promotion.

The Television Week promotion is good for the trade . . .
because it comes during the slack buying season and will probably do
much to make many people TV receiver conscious . .
if it sets to rest rumors that the motion picture industry is about to
gobble up TV and move all production activities to Hollywood . .
its good because it focuses attention on a dynamic
industry which holds promise of prosperilty and employment for many

it'’s good
. it's good too

. and,

Boston TV Viewers Grow,
Now Over 400,000 Sets

Boston—The sale of television sets
in the Boston coverage area has
passed the 400,000 mark, according
to figures released today in a joint
survey conducted by WNAC-TV
and WBZ-TV.

Television set circulation in this
area now lists 400,153 sets installed
in homes, with 4,915 sets in public
places. These figures show an in-
crease of 14,000 sets sold during the
month of June, with the total set
circulation as of the first of July
placed at 405,068.

Best estimate of the Providence
area, according to the WNAC-TV
and WBZ-TV joint survey, shows
65,270 television sets installed in the
area.

New ABC TV Studio
To Be Erected Soon

In order to provide the biggest
and best-equipped TV studios in the
eastern U. S., ABC will expand their
studios at 7 West 66th St., according
to an announcement made by Frank
Marx, ABC vice-president in charge
of engineering. Plans call for an ex-
tra 20,000 sq. ft. of studio floor space
to be provided by a new basement
studio.

Necessity for extra space is caused
by a constant increase in the net-
work's commercial business and the
resultant need for studio space. Ex-
cavation will be started at the Cen-
ter’'s basement level to obtain
proper ceiling height., When com-
pleted, “TV8"” will measure 35 feet
by 40 feet.

you know .

cutters know.

“It’s the Hiatus.” I said.

term ..

‘F“, 5:50 p.m.

i
i

t

l—_ Doc Kilowatt Says:

We were cuttmg grass together—on two sides of our respective
hedges that is. My neighbor, Harcld H.—English, tall, academic in
appearance—is ¢ real “Doc,” OQxford Don and all that sort of thing,
. teaches English lit at Columbia. We both stopped and
looked at each other in the inimitable way that only suburban grass

“By the way, old boy,” said Harold, “why in thunderation have so
many of my favorite television shows gone off the air?”

“Hiatus, old boy?” Harold replied with question mark emphasts.

“Yes,” I said. “Just like radio, you know, the top shows go off for
o Hiatus during the summer months.”

“But, by gadfry, why?” Harold asked.
. means a slight pause between two vowels each of which is
to be distinctly pronounced, as in co-operate. Dashed if I think it's
cooperative to let all of us but a miserly ten per cent go chucker be-
cause it’s summer, you know! Of course,”
mouth remained unhinged, “you could also properly describe Hiatus
as ¢ gap, a break, you know, with a part missing. But, bless my soul,
sir, the only real thing missing is the judgment of the fellows who
count us out; it’s confounding, isn't it?”

I was halfway up the next cut by this time because by thunderation
and bless my soul I couldn’t think of o dashed thing to say.

“Hiagtus as a descriptive

Harold continued, as my

Specutl Programs
Planned For
This Week

Complete plans for New York
City's “TV Week,” which began
yesterday and will extend through
the 23rd., will be highlighted to-
morrow by ceremonies at City Hall
involving city officials and fop in-
dustry executives. Special programs
and spot announcements boosting
New York as a TV city are also
being aired by most of the stations
at numerous intervals throughout
the week., Announcement of the
plans was made by J. R. Poppele,
v-p of WOR in charge of engineer-
ing and president of TV Broadcast-
ers Assn., who is heading the
Mayor's committee for “TV Week.”

Television manufacturers will
seize the opportunity tomorrow at
City Hall (12:30) to present Mayor
ODwyer with 17 felevision sets for
use in ‘City hospitals. Representing
the manufacturers are Rowland
Guilford, of DuMont, and Gerald
0. Kaye. of Bruno.

Personalities from each of the
video stations will join in the cele-
bration at City Hall, including:
Kathi Norris of WNBT, Barbara
Gay of WOR-TV, Gail Meredith of
WPIX, Pat Meikle of WABD, and
Anne Russell of WJZ-TV., Emcee of
the gala event will be James E.
Sauter, assistant-director of the
City's Department of Commerce.
Other City department heads will
also take part in the ceremonies.

Headlining the special programs
during the week, “T'V Prediction
Party,” a special half-hour show
originated by NBC-TV (as pre-
viously announced) will be also
carried by WOR-TV tomorrow night
(9-9:30r. Mayor O'Dwyer, General
Sarnoff, and Bob Hope will lead
the list of celebrities who will be
introduced by Tex and Jinx Mec-
Crary.

Uniquely supporting “TV Week,”
WJZ-TV in association with (Capital
Television. large service organiza-
tion, will have 25 television service
men, who, on a call from a WJZ-
TV viewer, will visit homes through-
out the metropolitan area to tune
up television sets whose owners re-
quest the free service. Trucks and

.service vehicles of Capital Televi-
' sion

are displaying posters an-
nouncing the .cooperative service,
M. B. Grabhorn, v-p in charge of
all ABC owned and operated sta-
tions and gen. mgr. of WJZ-TV,
said WJZ-TV will also salufe “TV
Week"” by arranging the appearance
of special guests to air their tributes

to the city’s video week.
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Mifchell Leaves BAB;.
Will Join NBC

(Continued from Page 1
andd formerly tendered his resipna-
tion inoa letter on Friday

In broadeastipy circles the resig-
nation of Mitchell s regarded as a
body blow to the propriss of BAB
which was
Iaunched in 1940
and became the
most  talked  of
activitly  of  the
NAB organiza-
tion “Mitch's
Pitch” was fea-
tured ot all dis-
trict mectings
with clectrify-
ing success and
subscriber mem-
bers of the as-
sociation were
unanimous in
approval of the
new radio sales plan,

After a year's orderly expansion,
BAB found their budget slashed
from $250,000 to $168.000 with re-
subltant curtailment  in  activities.
This situation may have influen-ed
Mitchell in his decision to join NBC
as a radio sales executive.

Before joining NAB Mitchell was
with WTOP, Washington, for three
years, where he started as director
of press information and sales pro-
motion, becoming generil manager
in 1948, During World War 11
Mitchell served with the Armed
Command of the U. 8. Army Ground
Forces and for six years prior to his
Army service he was advertising
manager for some of the publica-
tions of the Gannett newspaper
chain.

Rumors in Washington are that
Eugene Thomas, manager of TV sta-
tion WOIC. may succeed Mitchell
as director of BAB. Thomas, former
sales manager of WOR, New York,
is widely known as a radio TV sales
executive and was formerly presi-
dent of the Advertising Club of
New York.

MITCHELL

BICCEST RADIO BARCAIN
INTRE US, moffzf

I-MINUTE SPOTS ON

50,000 WATTS
WNOE- NEW ORLEANS

Monday, July 17, I
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|| THE WEEK

I)H!-}'.II)ENT THUMAN asked
Congress  for S86.000.000 more-
for the Voice of Ameniea and other
information  activities during the
current  fiseal vear  Adverusing
Council adopted plan for the allo-

-cation of public serviee annouhce-
menits of TV New York brosdeast-

pees mull AM promotion to offset in-y
creasing TV competition

Hep. Dondero, Mich, Naved FCC!
for allegedly tryving to vstnbhshX

“thought contrel” over radio. Gen

CSarnofl addressed the Army Siﬁ!niili

' Corps at Fort Monmouth and stres-'

| ses the importance of all communi-!

ications, He predicted that in thel

I next war, television will play a vital

;part and that it is possible actual!
| battle scenes will be viewed on TV
cscereens. BAM plans first meeting in|
mid-September. Philip Morris sales|
jumped 19 per cent for past three’
Imonths. University of Southern|
California survey revealed that con-;
(versation is off 50 per cent, due to,
I TV.

| J. R. Poppele, president of TBA,
appointed head of Mayor O'Dwyer's
TV week committee, TV business
increase forecast by DuMont. Bot-
any Mills. sponsoring Ginny Simms,
tries nighttime radio for the first
time. WWJ, Detroit, plans 30th An-
niversary Party, August 20. WINS
reported gross business up 20 per
cent for first six months. Figure is
for both national and local business,

Parts shortages loomed for radio
and TV manufacturers, because of
military emergency. RCA Service
Company announced reductions in
service contracts, made possible
largely through the development of
a new streamlined chasis. Claude
Barrere resigned from Foreign Lan-
guage Quality Network. Promotion
of AM and TV will be discussed in
Chicago on July 20 by 40 NBC af-
filiates.

RCA and CBS filed final briefs on
' cotor TV. Decision is now squarely
fup to the FCC. Music Industry
Trade Show in Chicago, told up-
surge in public buying of musical!
instruments due to TV. George Wal-
lace appointed manager of adver-
tising and promotion at NBC. Seven
stations form New Jersey AM re-
gional to be called The Garden State
' Network. Philco reported that radio
and radio-phonograph sales will
double last year's figures—June to
September.

"My Foolish Heart" was picked as
the No. 1 popular tune for last year
by the annual ACI song survey. Na-
tional advertising expenditures, as

QALY $13030G%)

. "
Avarlable Bght Now: Spats berwsen High-Rated
! Shows),, Spots 6n or batwesn long-
ed Local Shews!., News Programs !
Mutval Co-ops! (1080 OR YOUR DIAL)
25 YEANS OF SUCCESSTIL SERVICE TO. ADVERTSERSS

WNOE©

NATIONAL REPRESENTATIVES
2}

RA-TEL
TS, 44440 WATH Batrint = vane watrg WiCHtrINg

.
<

420 LEXINGTON AVE., N.Y.C.

! tween LaMotta and Mitri,

r_eported by the Bureau of Adver-
tising shows that radio gets 30.1 per
cent of every advertising dollar,
Walter Albert Buck elected vice-
president and general manager of
the RCA Victor division. Radio and
TV, due to fight between Madison
Sq_uare Garden and fight manager
guild, banned from carrying mid-
dleweight championship fight be-

Joseph McConnell, president of

! ... Radio-TV News Highlights
N By BILL NOBLE

IN REVIEW

|

told South Carolina Broad-
casters  Association, that radio
broadeasting  will continue as an
cffective and vital force sn Ameri-
can economy. Admiting TV popu-
larity. spokesmen for the movie in-
dustry pleaded before the
Finance Committee for repent of the
Federal admassions lax.

ABC-TV signed WKY-TV, Okla-
homa City. as affiliate. DulMont sign-
ed WKZO-TV, Kalamazoo. P & G
bought the vidceo version of “Beu-
lah,” to be presented in the fall In-
crease of 134 per cent in Boston
area TV sets causes new rate struc-
ture for WBZ-TV. KOMO, Secattle,
awarded Vancouver Advertising and
Sales Bureau cup for best in West-
ern radio commercials,

Radio tube sales in May more
than double figure for May, 1949,
according to RMA. Networks and
independent stations continued to
give full coverage to Far Eastern
news, with many special shows
added. Peter Paul Inc. and Quaker
State Oil Refining Corp. signed to
sponsor Ed Murrow over the Col-
umbia Pacific net.

Commencing Sept. 30, AT&T will
extend the coax and microwave re-
lay to KMTV, Omaha; WOV-TV,
Davenport; WHBS-TV, Rock Island;
WOI-TV, Ames; WDAF-TV, Kansas
City and to KSTP-TV and WTCN-
TV, Minneapolis and St. Paul. Sat-
urday night rights to events from
Madison Square Garden, purchased
from CBS by DuMont. Ed Wynn
signed with NBC-TV for eleven ap-
pearances during the coming year.

WOR Adds 56 Newscasts
To Weekly Schedule

(Continued from Page 1}
length from one to five minutes,
will be aired during the hours be-
tween 5 am. and 1:55 a.m., the next
merning. Combined with its regular
news broadcasts, WOR will present
listeners with a complete news
summary every hour of the day and
night during those periods.

WOR is currently airing 110 news
shows weekly which, with few ex-
ceptions, are 15-minute broadcasts.
The addition of the 56 capsule sum-
maries brings WOR's total news
broadcasts up to 166 a week.

NBC.

Meet The Press Drops
MBS Radio Schedule

{Continued from Page 1)
that arrangements will be worked
ogt with NBC whereby the network
will carry both the radio and TV
presentation of the program.
Coincident with the announce-
ment of “Meet The Press” leaving
Mutual, it was announced Thursday
by MBS that the network would
launch a new radio program titled,
“Reporters Roundup” on Thursday,
August 10, 9:30 to 10 p.m.

R o s dinhisan

Senate;

\Radio Game Bann
" In New Hampshi

(Continued from Page 1)

der the letters "R-A-D-1.0." A di
licate was filled out and sent to
station Once a day, numbers wy
read off the air. and when some}-
, had achieved a straight line of sh
Jar numbers on his form, he ¢
" phoned the station and said “Radi
. Winners were awarded prizes
the supermarket.

- All-Star Football
To Be Aired By M

{Continued from Page 1)
under the joint spensorship of ¢
*Wilson Sporting Goods Cemp:
and General Mills, Ine. Announ
ment was made by Adolf N. H
i MBS vice-president in charge
sales.

Each sponsor will present of .
i half of the mid-summer classic. F.{-
tured this year will be the Collkf
"All-Stars against the Philadelpt
Eagles, professional chample
Broadcast time for the game
scheduled for 9:30 p.m., EDT. Ha -
Wismer will handle the play-'}
play description while Harold *R
Grange will do analysis and g
color descriptions of the game. *
game will be short-wavea arorf’
the world.

R

b R

Presentin g

-
- e

WILLIAM HORNE, Tenor

WALTER WINCHELL says, “Better 1f:°
Gigh.”
N. Y. TIMES says, “Mr. Horne excelle§
the smoothness and sustaining qualit
his beautiful voice.”

~

Currently Guestenoring
Cincinnati Summer Opera }'
Available Radio & TV §
Commencing August "

Exciusive Monogement

MILTON H. BERGER |
224 East 38th Street :

New York 16, N. Y. o

=

MU 7-44
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TEN CENTS

Hanagers
With 1.B.C. For
Garden

Settle

R AL s

Lifting of the ban on radio
nd TV - coverage of boxing
C fhatches held at Madison
tquare Garden and St. Nich-
las Arena in New York was
Hinnounced yesterday follow-
ithe the settlement of differ-
‘tinces between the Interna-
ional Boxing Club and the
aew York Boxing Managers’
(Continued on Page 7)

Nire Services Report
More News Interest

X Wire services, serving radio and
'V, report a great increase in news
‘Bnterest since the Korean crisis be-
fame a shooting war. Quickly alert
;%o the news possibilities, the major
‘ervices have gone all out in their
o:fforts to give as complete coverage

Radio-TV To Carry Truman’s Specch

All four major networks and independents will carry President Truman’s
speech, scheduled for tomorrow night. 10:30-11:00 p. m. EDT. The Presi-
dent is expected to discuss the Korean war situation and to analyze
conditions as they face the American people today. In addition to the
radio broadcast lecal TV stations will also carry the message. The
speech, in elfect a report to the people. follows the President’s message
to Congress, which is delivered to the Hill and not made personally
by the President. While there will be no network broadeasts of the mes-
sage to Congress. newscasters, will of course. give the contents of the
message on reguarly scheduled newscasts. ‘

TV Week Stimulates
- Sales Of Receivers

Sales results of the first two days
of New York's observance of Tele-
vision Week have far exceeded the
expectations of RCA-Victor execu-
tives, according to G. O. Kaye, vice-
president in charge of sales for
Bruno-N. Y., Inc, Kaye said that
sales were 300 per cent greater than
the original allocations of receivers
by RCA for New York and the im-
petus of the- observance has ad-

(Centinued on Page 6)

s possible, not only at the actual
(Continued on Page 8)

;i[-ong Leaving KOA
” i For N, Y. Sales Post

I Denver — KOA’s sales manager,
Berry Long, will leave Denver this
‘week for New York to assume a
like post at NBC’s Gotham station
IWINRBC, according to Lloyd E. Yoder,
KO general manager. Succeeding

(Continued on Page 8}

Wrong Number

Takeside, O.—Because wrong
telephone connections were made,
a Toledo long-distance operator
was the only person o hear
a broadcast of a concert by the
‘Il Gypsies from Hoover Auditorium
 J'|| at Lakeside recently. The broad-
] cast was intended for Station
WLEC, Sandusky, O., but was
routed by an unfortunate error

to an operator in Toledo.

Prof. Football Games
On 60-Station Network

Philadlephia—The football games
of the world's champion Philadel-
phia Eagles will be broadcast by
WPEN and a Sports Network of 60
stations during the 1950 season, ac-

Harrj Wismer Slated
To Hgad Stations

1 est Coast Burcaw of RADIO DAILY

Los Angeles—Harry Wismer, as-
sistant to the president, G. A. Rich-
ards, and general manager of WJR,
Detroit, is expected to be named
the next president of the Good Wil
stations which include Richards’
outlets in Cleveland, Los Angeles

and Detroit. Rapio Damwy learned
yesterday.,
Wismer, nationally known as a

(Continued on Page 8}

We The People Simulcast
To Be Cut In Experiment

“We, The People,” for the past
two years presented as a simulcast,
is experimenting with separating its
AM and TV operations, although
both will continue to be presented

cording to a joint announcement by
(Continued on Page 6)

at the regular 8:30 p.m.. EDT time
(Continued on Page 6)

No Production Cutback Yet
In Radio, TV, Says Sprague

Washington Bureasw of RADIO DALY

Washington—Talk of a cutback in
production of radio and TV receiv-
ers i5 no more than talk yet, ac-
cording to high officials of the gov-
ernment. It is generally assumed
that cutbacks will be asked official-
ly, with the industry almost certain
to be hit by even rudimentary allo-
cation controls, but the extent and
form of the controls is still a mat-
ter for speculation.

Just how much the President's

message tomorrow will clarify the
situation so far as specific industries
are concerned is also uncertain, It
was thought he will give a general
outline of the sort of controls he
now needs, but specific legislative
proposals to follow at a later date.

It is generally assumed that the
Korean campaign requirements will
mean allocation of steel, nickel,
molybdenum, tungsten and other
metals—probably the first move di-

{Continued on Page 8}

HEARING GRANTED ON FCC DECISION

adingV Rights For Garden Fighis .S_'gttled

Court Gf Appeals
Grants Hearing
In WOW Case

Hashington Bureaw of RADIO DAILY

Washington—In a decision
of great importance to the
radio-TV industry, the U. 8.
Court of Appeals yesterday
ordered the FCC to grant
WOW, Omaha, its petition for
a hearing on the license re-
newal of KCSJ, Pueblo, Colo.
Both stations are on the 590
band, the former with 5,000

(Continued on Page 2)

'Truth’ Offensive
Urged_@ Truman

Washioaton Burearw of RAD0r [VTHLY

Washington—Attainment of our
foreign policy objectives requires a
“psychological offensive based on
truth” President Truman was told
over the week-end by a special ad-
visory commission on information
created nearly two years ago. Chair-

(Continued on Page 6}

19 District Managers
Announced By G. E.

Syracuse, N. Y.—Nineteen district
managers have been announced by
General Electric's receiver division
as part of expanding commercial op-
erations in the radio and television
receiver fields.

All are new positions in the divi-

{Centinued on Page 3!

Replacement

Hollywood—The mystery ad-
venture-series, ~‘Dangerous As-
signment,” starring film star Brian
Donlevy, returns to NBC in a new
time spot on Wednesday at 6:00 !
p. m., PDT, starting July 19. The
program will be heard for eight
weeks in the time spot of “The
Halls of Ivy.” which will return
to NBC Sept. 13, after a sum-
mer vacation. '
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NEW YORK STOCK EXCHANGE
et
High Low Close Chg.
ABC . 9 8% 9
Admirol Corp. ... 2315 2214 2234 — 354
Am. Tel. & Tel... 14914 148% 14974 4 i
CBS A .. ... .. 634 26V 2634 J 13
CBS B .. 2614 26Va 26V — Vi
Philco .. ... .. . 3435 3315 333; — 13
RCA Common ... 153 1514 1504 _ 3
RCA st pfd. ... . 74 74 47— 14
Stewart-Warner ... 1314 13 131 — 5%
Zenith Radio . . 42% 41Y, 421 — 24;
NEW YORK CURB EXCHANGE
Naet, Union Radio. 3 3 3% ...
OVER THE COUNTER
Bid
DuMont Lab. . . 16:/4 Af;s}:
Stromberg-Carlson .. |1 RA 1234

Stork News

Samuel Kaufman, supervisor of
radio publicity in the NBC press de-
partment, and Mrs, Kaufman are
the parents of 4 son, Neil Leroy,
b(;rrJ in Doctors Hospital Sunday
might, July 14, The Kuufmans also
have twe daughters. Mrs. Kaufman,
as Dorathy Darling, is o well-known
radio and stupe actress.

Plan ‘Frisco Appearance

Tod Mack aned the “Original Amgy-
leur Hour” which staged o suceoss
ful show from Mudizon Souire (-
den for the benefit of the New York
Foundling {Tospital, will stage Their
nezl big out of town show frarm San
Francinea's Cow Dilaes on Aupst
13 The Dizablod Amcriean Vilerang
wil pet the proveeds,

’
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U.S. Court Of Appeals Rules
Against FCC On WOW Matter

(Continued from Page 1)

watts and the latter with 1,000, and
interference difficulties which did
not appear when the Colorado li-
cense was granted in 1946 have
since shown up.

WOW did not oppose the original
grant because the FCC's ground
conductivity data appeared to rule
out the possibility of interference
between the two stations, which are
about 503 miles distant, Actual oper-
ation of KCSJ, however, proved the
Commission standards to be in error,
since there was more ground con-
ductivity than expected and objec-
ticnable interference to the WOW
signal developed. When the KCSJ
license came up for renewal last
year, WOW objected but the FCC
granted the license without a hear-
ing.

The court held yesterday that it
had no authority to rule in WOW’s
appeal from the denial of its peti-
tion for a rule fo show cause why
the KCSJ license should not be
modified. On the other hand, it as-
serted authority and ruled for WOW
in its appeal from the FCC refusal
to order a hearing on the KCSJ re-
newal. The court found that WOW
clearly was “a person whose inter-
ests would be adversely affected”
by renewal of the KCSJ license
without modification.

In explaining its refusal to enter-
tain the first appeal, the court, in a
decision by Justice E, Barrett Pret-
fyman, warned that if it assumed
authority to review the Commis-
sion’s actual decision to renew the
KCSJ license “the situation would
be perfectly chaotic, any person be-
ing able to apply for modification
for any existing license and hearing
and review being required.” Only
ground for WOW to appeal on was
that the KCSJ operation “was
causing impingement upon the
property rights of WOW.”

So far as the Commission con-
ductivity findings are concerned, the
court said all parties were acting
properly and in good faith in ac-
cg’pting them as correct in the ori-
ginal proceeding. “But in so doing
they aceepted the rigk ... that those
computations might be in crror, The
acceptance of that risk would be
final except for the statutory provi-
slons as to renewal. Congress nro-
vided that no license should be for
A 1erm longer than three years and
that upon the cxpiration of s term
the ]iL'('psu must be rencwed upon
application, and that etion of the
Commission  with reference to 1he
pgranting of such applicidion for re-

newal of a license should e limited
Lo and poverned by the same con-
Air Minded

Compelitors for 3 seal jn ihe
Soidh Carolina Tegislature  from
ll.:mr:mh-r County, W, Ihruce Will-
futns and T Coke Bridpes, are buy-
ing time on WRT, Charlolle, N, C

to cop the loenl oflice,

siderations and practice which affect
the granting of original applica-
tions.’

“QObviously the provisions for re-
newal contemplate the possibility of
changes in conditions after the ori-
ginal grant and also of errors in the
original grant. It seems to us that
typical of such an error would be
the acceptance in good faith by all
parties of responsible engineering
data which in operation proved to
be erroneous. Otherwise every exist-
ing licensee would be required to
protect itself, by the expenditure of
whatever time and money might be
necessary, against every conceiv-
able error in engineering computa-
ticns by either an applicant for a
new license or by the Commission.”

Observing that the statute re-
quires the Commission to consider
when renewing the same factors
which would affect it in passing
upon a new application, the court
said “certainly actual interference
with an existing station within its
protected area is a consideration af-
fecting the grant of an application.
An error in good faith as to a pro-
posed operation seems to us to leave
that particular matter open for de-
termination upon application for re-
newal.”

" COMING and GOING

=

1l

e ——

CARLETON E. MORSE arriving Tuesday,
July 18, from Los Angeles to supervise tce-
off of his “"One Man’s Family” television
show under sponsorship to Sweetheart Soap
on NBC July 29,

IDA KOHLHAAS, of KDKA’s accounting de-
partment, is vacdationing in Nova Scotia.

JOHN HARVEY arrived over the weck-end
from Puerto Rico where he starred in the
Ed Gardner production, “The Man With My
Face,” currently being completed.

TOM O'CONNOR, of the KDKA sales de-
pcurtment, is spending two weeks at Atlantic
ity.

IDA BAILEY ALLEN, home cconomist, and
CHARLES PREMMAC, known as the interna-
tional sin?(ing- chef, are otf to Austroiig for
eight weeks of broadcasts and personal ap--
pedrances in Sydney, Melbourne, Brisbane,
and Adelaide under ‘the sponsorship of the:
Australian Consolidated Press Limited. Re-
turning to New York Citv for their engoge-
ments in the Fall.

WALTER E. DURBAHN, star of WNBQ's:
“Walt's Workshep,” vacationing until July 28,

WERNER MICHEL, chief of CBS documen- P
tary unit, hos left on @ two-week New Hamp-.
shire vacation. :

JUDSON BAILEY, sports staffer at CBS,.
back after a week in West Virginia.

MYRTLE LAYTON, merchandising director
of the Kathi Morris Show, has just returned:
fram Atlantic City where she previewed mer-
chandise at the National Housewares Show:
for Kathi’s program. i

|
fi
BABS DONIGER, co-ordinator of the Kathii|Z
Norris show, [Ras just returned from a vaco- }If
tion at Fire tsland.

roTIm O R ——y R x -

a——

"WHAT WAS

ONE on the
more  listeners-per-dollar

¢ than
Baltimore,

That means low-cost resulrs.

Why not get the
man today!

TOM TINSLEY, Prosidont

I TR -

WRONG WITH THAT
SINGING COMMERCIALY"

Nothing! But not enough people heard it.

Now had you put it on W-I-T-H it could have been number
“Dollar Parade.”

) c _ 5. And thac means a small budget
will do big things for you in this rich market.

whole story? Call in your Headley-Reed

BALTIMORE,

Represonted hy HEADLEY-REED I

el =2+ 4

Because W-I-T-H gives you
any other radio staton in

WITH 3

MARYLAND
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TOCKTON WEST BURKHART,
INC., of Cincinnati, has opened
a New York office at 501 Madison
Ave. Activities of the new branch
will be limited, at present, to radio-
television time buying and general

Jeontact. Plans also are under way
fito expand the home offices and per-

sonnel in Cincinnati, according to

AWilliam Z. Burkhart, president. Sev-

eral new accounts, including the
Gruen Watch Company and the
Hurdepohl Brewing Company, plus
the increased activity of the agen-
cy’s regular clients, are responsible
for the major expansion.

MONROE H. LONG, JR., joins the

iradio-TV department of the Bran-
gham Co.'s N. Y. office.

RICHARD A. RUSSELL has been
appointed vice-president and ac-

Heount executive in the New York

office of Dancer-Fitzgerald-Sample.

1 Prior to' this appointment, Russell

was an account exec of Foote, Cone
& Belding, Chicago and San Fran-
cisco.

THOMAS H. DAWSON has re-

isigned as eastern sales manager of

Radio Sales, Radio-Television Sta-
tions Representatives for CBS, to

litake an executive position with the
#BEdward Petry Co.

. BEN A. POLLET, formerly with
Pioneer Scientific Co., has become

dan account exec with William von
1Zehle & Co.

WILLIAM H. LEWIS, JR., former-

;ly with Compton, joined Harry B.
1% Cohen Ad Co. as account exec and

member of the plans board.

NORMAN D. BROWN, former ac-
count exec with National Broadcast
Sales, is president and manager of

.a new radio station representative

éagency, Radio Timeg Sales (Ontar-

{i0) Ltd. New offices are located at
147 University Ave., Toronto.

.

AGENCY NEWSCAST

. . . personnel, sponsors and notes

L. T. STEELE, for the last two
years vice-president in charge of
west coast operations of Benton &
Bowles, Inc., has returned to the
agency's New York office as account
supervisor.

THEODORE F. SHAKER has
been appointed to the Chicago tele-
vision sales staff of The Katz Agen-
cy. Inc., radio and TV station repre-
sentatives.

EDWARD B. HARVEY, director
of radio and television for Geare-
Marston, Inc., has been elected
vice-president of the Junior Cham-
ber of Commerce in Philadelphia,

MORTON KRIEGER has been ap-
pointed president of the Friend Ad-
vertising Agency, whecih has
changed its name to Friend-Krieger
Advertising Agency, Inc.

CECIL & PRESBREY, INC. an-
nounces three new appointments to
its television production staff: Phil
Thompson, formerly copy and radio
director at Joseph Katz Company;
John A. Donnelly, previously with
Cunningham & Walsh, Inc, and
John J. Seery.

CLYDE D. VORTMAN, previous-
ly with Brooke, Smith, French &
Dorrance, Detroit, has been named
head of the media department of
Zimmer-Keller, Inc., of Detroit.

DON LAIFFER, formerly with
Terminal Broadcasting, has joined
the radio and television department
of Ruthrauff and Ryan, Inc., as radio

copywriter.

BERNARD ZERBE
editor of American Druggist on
August 1, to become vice-president
of Murray Breese Associates, Inc.

will resign as

WILLARD B. GOLVIN CORP. has
been elected to membership in the
American Association of Advertis-
ing Agencies.

.19 District Managers

{Continued from Page 1)
sion’s field sales organization, ac-
cording to Arthur A, Brandt, gener-
al sales manager,

The appointments include: F, S.
Anderson, Washington; R. M. Bruce,
Syracuse; R. V. Buivid, Minneapo-
lis; H. A. Crossland, Philadelphia;
J. F. Effinger, Cincinnati; T. C. Gil-
liland, San Francisco; R. L. Hanks,
Hartford; J. A, Kerr, New York and
Newark; John Klenke, Birmingham;
P. H. Leslie, Detroit; F. W. McDon-
ald, St. Louis; T. A. McDonald, Bos-
ton; R. J. Meigs, Kansas City; G. S.
Peterson, Chicago; H. G. Randolph,
Los Angeles; C. L. Schmidt, Dallas;
R. P. Van Zile, Cleveland; B. S.
Wells, Seattle; and T. B. Willard,

4 Atlanta.

Announced By G. E.

BBC Plans To Restore

Program Service To U. S.

In response to requests made by
correspondents from the United
States, the BBC is replanning that
part of its service, heard in this
country. More time, under the new
set-up will be given to the more
serious side of broadcasting.

Under the new schedule, pro-
grams such as “The Idea of a Uni-
versity,” describing British views on
the nature and function of a univer-
sity, will be aired. Other programs
will include “Let's Make an Opera™;
“Hear it Again,” consisting of the
best short spoken programs broad-
cast by BBC, and including pieces
by Winston Churchill, George Ber-
nard Shaw, Max Beerbohm and
others, as well as “English Elo-
quence” and “Ring Up the Curtain.”

IN THE U. S. HEMPSTEAD IS

Net INCOME PER FAMILY
Net INCOME PER CAPITA

$8,799
$2,512

[ JATY TOTALNETINCOME. ... $884,271,000

25+
38+

__LATEST CONLAN SHARE OF AUDIENCE__

FOOD STORE SALES. . .......

$1145 per family

$115,158,000

RETAIL SALES

$3784 per Family

$380,311,000

“A" NETWORK — 50 KW o 27.0
WHLI 26.2
“B” Network — 50 KW ’ 14.3
“C" Network — 50 KW n 121
“D" Network — 50 KW 9.0
All Other Independents Combined 11.4

DATA SOURCES:
Sales Management—1950.

Conlan—Feb. 1950. Hempstead, N. Y., Sunday threugh Seturday.
8:00 A.M. to 5:30 P.M.
*

BMB Study #2

63% B M B IN HEMPSTEAD

on Y°“r dial
- 98.3 MC
N.Y.

1100

WHLI-FM
LONG ISLAND,

Preslden*
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| BEHIND THE MIKE |

NOTHER busy weck for Ron
"X Dawson, including playing the
father in “The Winslow Boy'—the
menace on “Murder By Experts’—
plus going into rehearsal for “The
Clock™ for the July 28th stanza,

| CHICAGD |

By GINNY EVANS

HE broadcast of NBC's Band of
America, conducted by Paul La-
valle, highlighted City Service Day
al the Chicago Fair Monday. Hal

James of City Service and Fred By SID WHITE “Ml;s Wyoming of 1950" will stop
Coll of Coll and Freedman have over in N Y. ncx! montp to pre-
been in town during the past week Man About Manhattan. . . ! sent Sheriff Bob Dixon with a ten-
confering with Fair officials. aal!or} hat and make him an honor-
Dee Carlstrom, pretty blonde disk ® © @ ONCE OVER LIGHTLY: The FCC is expected to extend the ary citizen of 'VVyom!ng, )
jockey on WJJID's “Monecy for Ireeze on tv siation consiruction if the Koreem war develops into a long Cathy. Mastice fbemg glamorized
Memories™ s teaching  television campalgn and demands are made on the video indusiry for conversion bgo‘ft;r;:]itiﬁdlg}; Og{ her own TV
and radio .techmquc at the Betty fo military electronics, Such a move, one tv leader points out, would 8 Enzo DcM(gwla's oﬂe'r of $500 to the
B(gtuzg?rflgzﬁr?fenw?&]) accountant, take the commission off the hook, at least for some time on the color Damon Runyon Cancer Fund to any
is the proud father of Quentin decision and establishing of additional channels in VHF and UHF. . , . mazle singing star who can sing as
Charles Sturm, Jr., who arrived Don't be surprised il Byron Price, of the United Nations, is called back to well or better than he can, has not

been taken up yet. .

21st. Quentin, Jr. weighed in '
ph i ok ¢ Bud Collyer blocking traflic near:

Washingtlon to head up government censorship if the President decides
al 7 pounds, 13 ounces.

Herb Kraus, our predecessor on to invoke censorship of war news, Price, former AP exec. headed the Radio City the other p.m. giving the:
Rapio DALy, is now midwest editor censhorship bureau during World War IL . . . Sounds rather ambiguous famous Philip Morris unrehearsed
Tor Candy Industry and Bottling In- to hear Skitch Henderson on WNBC say “Swilch to Skitch” on his own nolfle test. ) b N
dustry. program when everything possible has been done to promote the Hank Sylvern has pac a%ed 4 ra-

Eddie Connors, creator and de- . dvertisi Talking about Skitch dio-TV program .called. Odds‘ &
signer of the Arthur Godfrey bari- switch through spots and newspaper advertising. Talking about Skitch, Ends” featuring interviews with
tone ukelele, was in town four we liked the way he blended the two Vaughn Monroe platters the celebs.
days showing the new uke to the other ayem and showed that the successor to “Riders in the Sky” might In connection with TV Week,
Music Merchants convention. Eddie have been inspired by that tune. . . . Other early ayem listening that Liberty Music Shops, 50th & Madi-

and Godfrey will demonstrate the
new instrument on the Chesterfield

son, salute that industry with a pie-.

continues to wear well on the ears is Jack Sterling on WCBS. Sterling ture display of the top TV shows, in-

Show, Wednesday, July 19th. talks a lot to the housewives and right interestingly too. Sometimes we clvding “Big Story,” natch.
Congratulations to Rick Ellis, wonder why he doesn’t address more of his remarks to men. “Treasury of Baseball Humor,”
promotion and ecirculation supervi- ¥ g ¥ < compile;l by Stan Lomax and Dave
sor for Radio and Television Mirror ® & o An agency exec rated a few of the network brass the Stanley, has sold over 30,000 copies:
in Chicago, and Betty Vise who be- ‘ . . . in 3 weeks.
came Mr. and Mrs, last week. other day, as follows: Niles Trammell is still the best salesman, Bobby Colt, who fought at Guad-
Fritz Siegal, WBBM staff violinist, but he's being crowded a bit by one Bob Kitner. Frank Stanton is aleanal, is making a series of comedy:
is serving as concert-master for the convineing, too, and has made an excellent case for CBS’ color +v, song records to be played over the
Grant Park Symphony Orchestra Frank White is the quiet type who knows his radio and can sell Armed Forces Radio in Japan.
during the summer outdoor concert it too
sertes. ! .
Joan Barton has replaced Nancey e W e e New Feature On. WATV ,
Wright on Cartoon-O on WGN.TV. ® ® @ VIEWS & REVIEWS: Joey Adams is CBS' amswer to v yesterday [hstituted  a:
Al Morgan, whose records “Jealous - v . K - new leature with complete coverage
Heart” and “Half a Heart” ween top Groucho Moerrx., f-hs Rul? You_r Ma}e Slanza is a cute twist on quizzers of the Korean War, Starting at
sellers. has been signed to a two- with Joey mochine-qunning his quips. The other p, m.. he crossed fire 2 p. m. the TV station will carry a:
year contract by WGN-TV, with a merchant marine capiagin who was telling Joey that he hed hit full coverage of bulletins and events:

Alica last year. then he’d hit London and then he’d hit France, ete. of the war, every h'our on the hour.
Cleveland TV Audience “Howcum you hit all those places.” interrupted Joey. “Wasn't anybody ﬁggifyu]ffoﬁ?%ow;uz:e BTN gd
NOW TOtCIIS 244.788 steering?”” A banker who followed was asked by Joey if it were 3 ’ T ’

possible for anyone in this country {o obtain a loan. The banker explained

ICIeveland—lTe]evision sets in the that all you had te do o get a loan was io have a good job, sufficient
Cleveland viewing area now total

214788 In  additon e Clovelns ;::e}.lute:ul and ’u high credit m_iing. “In other words.” philosophized
this includes sets in Akron, Canton, Y. "you can’t ge! a loan until you can prove you don't need it."”
Youngstown and adjacent territor. ++ » Jack Lait's new NBC series, “Condidentially Yours,” is as hard-hitting
ies, according to WNBEK. as a Dempsey left hook and as authentic as a Milton Berle check. It's

Increase for the month of June
numbered 9.992 sets. The total in-
crease of television sets in homes

all right out of the front Page eye-wilnessed by one of the greatest
crime reporters of them all.

alone was 9,558, bringing the home * w w w

total to 233982 For June, 43 new ® e e IN ONE EAR: Ed Gardner, who is producing “The
sets were added in commercial es- Man With My Face” in Puerto Rico, has established movie produc-
ta%}lis’}:m?ennti.\\vrrlsll‘\jll:gsaaéé\ggﬁ tt}c:z.?a‘]. tion headquarters at the beautiful new Caribe Hilton Hotel in San
are 56 sct brands i ae in t}‘)‘; Juan. . .. Jack Perlis handling publicity for “Meet the Press” and
WNBK viewing arca. “Leave It To The Girls.” . . . Buddy DeSylva is gone, but his

music will never be forgotten. :As Herb Stein put it, DeSylva was
everyone's Buddy.

NBC and '(OBS maestri are already planning
Why buy 2 or more\ . memorial salutes. . . . Mr. and (Mrs. Roberto Rossellini return to

do ] b. I .;b the U. 8. early in 1951. Mrs, R. would like to embark on a new
Ig sa e§«g|° career as a tv artist—and the big question in everybody’s mind
on “RADIO BALTleRE" is what tihe reayction of the public would be. A hand cream manu-
Contact f?fCturer Is anxious to sponsor her over CBS, but is afraid to risk
EDWARD his product's good will until he has at least a fair answer to the
PETRY CO. ] . aforementioneq question. . . . The Strand theater is mulling over 117-119 W. 45 St :

installing the top tv shows to replace stage presentations. MEMRY NEENFIELD Mg Jirector  N.Y.19 i
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For the Accepted
WHO’S WHO

of legitimate

Radio and TV Producers

Wateh for the
Informative Listings and Advertisements

11th Annual

“SHOWS"

Edition 1950-51

OFF THE PRESSES

FRIDAY, AUGUST 18th

Program Buyers Guide
of over
1000 Radio and TV Shows alphabetically classified

It’s must reference reading for the whele
radio and TV industry. A complete catalogue
of new ideas in radio and TV programniiig.

FADVERTISING FORMS CLOSE AUGUST 10th
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TV Week Stimulates
Sales Of Receivers

(Continued from Page 1)
vanced the fall selling season from
four to six wecks.

Kaye's enthusiasm was shared at
the RCA Exhibition Hall at Radio
City where it is estimated that 35,000
persons viewed the new line on
Sunday and Monday. As the week
progresses it is expected that the
attendance will increase and that
upwards of 150,000 will have viewed
the line before the end of the week.

Dealers throughout the Greater
New York area also reported step-
ped up sales. They satd the sales
were not in RCA Victor sets alone
but other standard lines were also
moving. Some dealers reported that
the TV sales promotion had also
helped the sale of refrigerators and
other home appliances.

Tonight TV stars and city officials
will gather at a TV Prediction Party
at the Waldorf-Astoria. On Thurs-
day the actual construction of the
217-foot, super-television tower atop
the Empire State Building will get
underway with Mayor William
O’Dwyer driving a gold plated rivet
into the framework.

We The People Simulcast
To Be Cut In Experiment

(Continued from Page 1)
on Fridays over NBC and NBC-TV.
The radio portion will be tran-
scribed.

The splitting of the program into
separate shows is strictly an experi-
mental move and continuance of
the policy will depend entirely on
audience reaction, Dan Seymour,
program supervisor and master of
ceremonies, announced yesterday,

Prof. Football Games
On 60-Station Network

(Continued from Page 1)
James P. Clark, president of the
Philadelphia Fagles, and Albert J.
Sylk, president of ‘WPEN,

The broadcast schedule calls for
all home, away and exhibition garnes
to be played by the Eagles. ‘The
football champions will play 16
games in the ‘National-American
League. This is the second season
‘WPEN has carried the Eagles games.

2nd Report

OK TV (OMMERCIALS

® By Product—Number, Type, Length
® By Producer — Current Credits
® Sample Budgets & Cost Analysis
® Directory — Addresses & Phones

call or write for information

Rod4 R

551 Fifth Ave., N. Y.

4 on television
MU 25910

!
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Extends Program Time

Indianapolis, Ind.—Bill Powell has
extended  his  “Ebony Etchings”
broadcast time an extra fifteen min-
utes Tuesday, Thursday and Sat-
urday. “Ebony Etchings," usually
heard on Monday, Wednesday and
Friday at 11:15 1o 12 midnight and
Tuesday, Thursday and Saturday at
11:30 to 12 midnight, is now heard
Monday through Friday from 11:15
to 12:00 and on Saturday from 11:15
to 1 a m.

WRNL Signs Brock=
Richmond, Va.-— Ralston Brooke
has joined the staff of WRNL, 5,000
watt ABC affiliate here, as publicity
and promotion head. Brooke is a
graduate of the Virginia Military
Institute.

WTIC Attends Block Party

Hartford, Conn.—WTIC played a
prominent part in the first down-
town block party. The affair, which
attracted more than 10,000 dancers
and spectators to a roped off area
in the center of the city’s business
district, was sponsored by the local
Chamber of ICommerce, of which
Paul W. Morency, head of WTIC
is president. An address of welcome
was made by Morency and the fes-
tivities were emceed by the sta-
tion’s public relations director Ber-
nard Mullins. WTIC engineers in-
stalled and operated an elaborate
public address system to carry
square dance music played by the
station’s own “Down Homers,"” a
cowboy- hillhilly group heard cur-
rently over NBC on Saturday at
9:00 a. m,

WSYS Receives Army Award

Crewe, Va.—WSVS and ‘WSVS-
FIM  recently received an award
plaque from the U. 8. Army recruit-
ing service in recognition of time
donated to the regular sustained
broadcasting of the recruiting ser-
vice program “Voice of the Army.”
WSVM-FM program director Bob
Dickson aceepted the award at the
station studios here on behalf of
the stations.

WSTC Chief Enginecer Resigns
Stamford, [Conn. Edward M.
Markman has resigned as chief en-
gineer of WSTC and WSTC-FM for
health reasons. Edward A, Faubel,
assistant chief engineer is now act-
ing chief engineer.

WOW Baseball Trip Set

Omaha, Neb.—~WOW reports that
at least 250 persons will be aboard
when the Tip Saggau WOW Base-
ball Trip leaves for St. Louis and
Chicago July 22. Saggau, WOwW
sports editor, is offering the trip on
his 10:15 p. m. sportscast on WOW
at $58.50 covering all expenses. The
tour will travel in an air-condi-
tioned Burlington special train leav-
ing this city July 22 and returning
July 24th.

COAST-TO-COAST |

WBIG Spccial Service Program

Greensboro, N. C.—As part of its
public service policy, WBIG began :
a series of 30-minute programs over
three months ago entitled “Target
For Today,” which gave timely
treatment of industrial, civie, educa-
tional, and governmental organiza-
tions which operate in and around
the station’s areas. As the Korean
crisis accelerated ‘scare buying' of
commodities already in short sup-
ply, WBIG produced a “Target for
Today” program on July 14th fea-
turing a round table discussion by
distributors of food, steel, building
supplies, cars, clothing and tires,
with the object of allaying the fears
of the potential hoarders and to
avert price controls and rationing.
The program was emceed by Bob
Jones, WBIG's carly morning an-
nouncer.

Joins WKY Staff

Oklahoma City, Okla. — John M.
Haberlan, former distriet manager
of the Personal Products Corp., has
joined the sales department of WKY
of this city. Haberlan, native of Lin-
coln, Neb., graduated from the
Nebraska University in 1942 with a
B.S. in business administration. He
enlisted in the army the same year,
After his discharge in 1946 he was
commercial agent for the Con-
tinental Qil Co. at Marshall town,
Iowa, and was associated with the
Personal Products Corp. until re-
cently joining WKY.

Staff Changes At WFEC

Miami, Fla—H. D. Steere, execu-
tive director, announces the follow-
ing changes in personnel at WFEC.
Robert Lyons has been appointed
to the post of station manager, suc-
ceding Lyle ‘Williams, who resigned.
Lyons was formerly program direc-
tor of the station. William Reeder
has been appointed chief engineer.
Cal ICarter has been appointed pro-
gram director, in addition to his
duties as news editor.

Celebrating Fitth WDRC Year
Hartford, Conn.—Bertha Porter,
music librarian at WDRC, is observ-
ing her fifth anniversary with the

station during this month,

’Irulh" Oilensive
Urged On Trumax

(Continued from Page 1)
man is publisher and broadeast
Mark Ethridge of Louisville, K
with NAB president Justin Mil]
GE chairman Philip Reed, editc
commentator Erwin Canham of 1“

Christian Science Monitor and M3
A. May, dircctor of Yale's Instity
Human Relations ecomprising
membership. |

In a letter to the White Hot
one day after the President ask
Congress for an additional $89 m
lion for the information progra
the Commission said the prese
situation is one of emergency t
cause of the Korean campaign,
suggested that there be action befc}
Congressional adjournment becag
“the time element is such that t
United States must move as rapid
as possible. We do too little ne
and next year may be too late
many areas.

“The propaganda effort of t
USSR, now bordering on opcn s}
chological warfare, is a major threj
to this government's foreign poli
objectives, -

“The Korean aggression,” {§-
Commission said, “has made it : :
the more imperative that we inte
sify our efforts to give the true pi
ture of America, her intentions a
her actions, than it has ever be o
before. '

“The Commission feels that t
field for that sort of information
even rmore fruitful than it has ey
been because the Kremlin has y
vealed itself and its intentions mo
clearly than at any time since {
end of the war. :

“Now is the time to marshal ;
determination of the peoples of :
free world not to succumb to th ;
vicious ideology which promis§-
utopia but gives chains.” :

TV Show Gets Radio Spdk;

Hollywood—The worm is turnin §
slowly but surely. KECA-TV's ABJ>
show, “Space Patrol,” a success cf
video lanes, is to be heard on ABCF
AM on Tuesdays and Thursda)I*
from now on. Move came abot
when net execs saw an opportunit
to exploit popular TV show, whic
had slowly but surely climbed i
the top, .

AMERICAN
% (05 ANGaEs < ||

{5 THE MERCURY—_DC-6 SKYSLEEPER SERVICE

10 hrs.

53 min.

™ m&\;\\\"

7‘ | Lv. Midnight EDT—Ar. 7:55 a.m. PDT
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V RIGHTS FOR FIGHTS OKAYED

TELE TOPICS

-'!\ COURAGEOUS LADY who nearly
A [ost her life in the crash of the
dbon Clipper six years ago took over
it first assignment as a television emcee
I CBS Sunday and emerged triumphant
dlhe lovely Jane Froman, singer of
fugs. Jane was substituting for the
Fcat:onlng Ed Sullivan on the '“Toast
u! the Town” show and her presence
Bs a refreshmg change of pace to many
¢ the emceés who have bobbed up in
levision on summer replacements. Miss
fiman had poise, grace and a delightful
tural delivery as she introduced the
bists. She shines, too, when she sings
1 was in particularly good voice in her
ydition of that sentimental oldie, *l
{ver the Water Front.” Jame Froman,
i standards of artistry, belongs in tele-
tion and should have her own network
lw comes fall.

[ ]
“TTRACTIVE JINX FALKENBURG,
'\ who usually smiles and turns on her
irsonallty when she faces the TV cam-
:15, was taken unawares on a couple of
t:asions * Sunday night, and the video
lys presented the personable Jinx in a
irdid shot or two showing her as a
Ihse semi-frustrated mistress of cere-
Dbmies. The occasion was RCA Victor's
fiveiling of the company's new line of
b* receivers and Jinx, ably assisted by
#r husband, Tex McCrary, were emcees.
Fbgram was seen on NBC-TV and origi-
‘Ated in RCA Exhibition Hall adjoining
Hdio City. The presentation served to
“iroduce the new line and a number of
’:[esr stars, Among those who put in an
“earance were Lisa Kirk, Skitch Hen-
rson, Robert Merrill and Gene Stanley
Ir. America) in person.
L J
;AUT IN SAN FRANCISCO the Hudson
Dealers have picked up the tab for
Aldson Theater over KPIX, Channel 5.
. . In Cincinnati, the Kroger company
ounces that the major part of their
lio approptiation, this Fall, will be used
TV. . Company will sponsor the
lan Young Program” over 18 midwest
S stations and a “Share the Wealth”
pgram, starring Bill Slater. Latter show
v] originate from various cities in Kro-
r territory. Leo Carillo, veteran
vie star, will be featured in “‘Dude
nch Varieties,” new show starting Sun-
s over KLAC-TV, Los Angeles., . . .
'timore now has 178,240 TV sets, ac-
ding to figures just released by the
itimore Television Circulation Commit-
. A year ago the figure was
769, . WBEN-TV, Buffalo, reports
1t distance makes the video screen look
aner, Station has been praised for
ar reception from such distant points

Bewitched

Third Man Theme

Blue Skies
It's De-Lovely

Let Yourself Go
Night And Day..................

§ Rogers, Ark.; Griffin, Ga., and Mar-
1L, Tex

SONGS WITH THE LARGEST TV AUDIENCES
Survey Week 0f July 7-13, 1950

THE TOP 5 SONGS OF THE WEEK
......................... Chappell
...................... E. H. Morris ‘

Hoop-DeeDeo ............. ... ...
1 Wonna Be loved. .. .............
My Foolish Hearl....... ... i Santly-Joy

......................... Chappell

THE 5 FAVORITE STANDARDS OF THE WEEK
Bim Bam Bum....................

Copyright 1950, by Office of Research, Inc.

......................... Suprems

Report Heavy Sales
On U. A. Film Shorfs

Heavy sales activity for the past
two weeks reported by United Art-
ists Television for three of the com-
pany’'s syndicated film programs.

The new contracts include: “Wo-
men in the News,” a 15-minute wo-
men's newsreel featuring Adelaide
Hawley as commentator, on WHAM-
TV. Rochester by People’s Outfit-
ting Co.;, WSPD-TV, Toledo, by
Lion's Store; WTCN-TV, Minneapo-
lis, by Dayton Store; WTVR-TV,
Richmond, by Zippy Starch; WFBM-
TV, Indianapolis, by Progress Laun-
dry; and WLAV-TV, Grand Rapids,
for Gibson Refrigerators & Ranges,
Inec.

“Top Views in Sports,” a weekly,
15-minute sports newsreel featuring
Jimmy Evans, over WLW-D, Day-
ton, by Dodge-Plymouth dealers;
WJIM-TV, Lansing, by Drewrey
Beer; KGO-TV, San Francisco, by
Pontiac dealers; WEFBM-TV, Indi-
anapolis, by L. Straus Clothing
Store; and WSB-TV, Atlanta, by
Pontiac dealers.

“John Kiernan's Kaleidoscope,” a
weekly, 15-minute program, on
WBEN-TV, by Hambleton Qil Co;
WHAM-TV, Rochester, by Security
Trust Co.; WFBM-TV, Indianapolis,
by Ind. Power & Light Co.; and
WRGB-TV, Schenectady, by Ford
dealers.

Urge Commercial TV
For Great Britain

Commercial television in Great
Britain is being urged by the coun-
try's radio and TV manufacturers,
according to an item in yesterday’s
Wall Street Journal.

The manufacturers want the gov-
ernment to allow the establishment
of a separate private TV system to
use the available time now existing.
“We'll show them how television
can really be developed if they’ll
give us a chance,” says a manufac-
turer. “The government’s technique
is already out of date.” he adds. TV,
like radio, is nationalized, but some
support for a commercial television
trial appears in Parliament. No one
has vyet predicted whether Parlia-
ment will consider the step.

Merkle Joins ABC
As TV Regional Mgr.

Joseph L. Merkle has joined the
stations department of ABC as re-
gicnal manager for television. it was
announced yesterday by Ernest Lee
Jahncke, vice-president in charge of
stations,

Merkle served with the DuMont
TV network as director of their sta-
tion relations department from
April, 1949, to the present. Previous-
ly. he spent 13 years with NBC,

all their aitention.

Momework Comes First

of some 75 teachers from all parts of the nation, meeting on the campus
here recently, declared that homework should come lirst. then television.
They agreed that any battle against video would be useless, and said
parents must take definite action to make certain that their children

]
South Bend, Ind.—The Notre Dame History Teachers Club, composed
devole enough time to homework before the TV atiractions take up

i

I.B.C. And Guild
Sign One~Year
Conitract

(Continued from Page 1}

Guild. Under the terms of a new
ore-year contract, the Guild has ac-
cepted guarantees of $2,250 for each
main event fighter from the radio
and TV receipts of each of 35 cards
scheduled for the coming 1950-51
season. Last year the principals re-
cerved $1,000 apiece as their share of
the radio-video money,

The new pact also specifies that
fighters have the privilege of accept-
ing 25 per cent of the gate receipts
if that portion is greater than the
$4,500. On championship fights it is
expected that the percentage figure
will run much higher than the guar-.
antee,

It is believed that Gillette Safety
Razor Company through Maxon
agency will sponsor the Garden
fights on both radio and TV with
ABC getting the radio pickup and
NBC the TV end of the program-
ming. Jimmy Powers, sports editor
of the N. Y. News, will do the blow-
by-blow reporting for the Gillete TV
coverage and Bill Corum-Don Dun-
phy are expected back for the ABC
web coverage.

Bouts from St. Nicholas arena
will probably be carried by CBS-TV
with a beer company again sponsor-
ing the fights. Ted Husing did the
blow-by-blow commentary last year.

Included in the new contract is a
ruling which covers “delayed TV"
or film recordings. It is stipulated
under the new agreement that re-
cordings of a fight shall not be
shown until 72 hours after it is held.
It is also agreed that no film re-
cordings will be shown in a city on

a night when a live fight card is be-
ing staged. Films, accordingly the
agreement further states, can be
shown only once in each city unless
special permission has been given by
the managers guild,

Settlement of the radio-TV issue
resulted in fight managers pouring
into the office of LB.C. yesterday to
arrange for fall and winter bouts. It
is expected that the first big fight
will be a heavyweight championship
bout between Ezzard Charles and
Lec Savold in August or September.,

TV Show Changes Name

Effective Monday, July 24th,
ABC's daytime audience participa-
tion show, “Ladies Be Scated” will
change its name to “Johnny Olsen’s
Luncheon Club.” The show is broad-
cast Monday through Friday noon
to 12:25 pm. and sponsored by
Philip Morris.
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No Prod. Cuthacks
Seen Fgr_l_ladio, v

(Continued from Page 1)

rectly affecting set production. How
much of the production of electrical
components the military will re-
quire is still a guess, with RMA
president Robert Sprague’s estimate
of last week that TV set production
will not be cut more than 20 per
cent as good as any ih the absence
of more reliable information.
Sprague added that all bets were
off if the mobilization is for inore
than the Korean campaign.

Although there is no indication
now just what tax increases the
‘White House will ask, it was con-
sidered likely that at least those in-
creases asked for in January will be
requested, This would mean a new
call for the ten per cent levy on TV
sets. Present indications are, how-
ever, that if new taxes are asked
the request will come in a separate
message either from the President
or Treasury Secretary Snyder.

Wire Services Report
More News Interest

(Continued from Page 1)
Scenes of fighting but also in capi-
tals throughout the world.

Indicative of the public interest is
AP’s report that stations covered by
the service have requested protec-
tion in case of big news breaks
while the stations are off the air.
This amounts to 24-hour coverage
per day.

INS, while covering the war in
Korea for AM stations has, in addi-
tion, three cameramen in Korea and
reports that stations they serve are
getting actual scenes of the Korean
fighting at least 7 days ahead of all
opposition and 4 days before news-
reels are shown on movie screens.

The UP reports that since the in-
vasion of South Korea, they have
devoted three-fifths of their radio
news reports to the war. This is a
significant change since UP usually
has a even balance on all topies of
human interest.

On the day of the invasion, UP
immediately changed the format of
two newscasts. George Marder's
“Under the Capital Dome” usually
concerned with Washington com-
ment quickly changed to events in
this country relating to the war.
Leroy Pope in his “United Press
Commentary,” he gan providing
similar analysis of cvents abroad.

Get Recruiting Cilations

Fort Wayne, Ind.—Four local sta-
tion executives from as many sta-
tions were presented with recogni-
tion certificates by the Fort ‘Wayne
Military Maunpower Committee for
their broadeasting aid in recruiting.
They were Capt. Pierre Boucheron,
manager of KGL; Glen Thayer,
manager of WANE; Ron Ross, public
gervice  director  of WOWO; and
Calo Mahlock, program manager
of WKJIG.

NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks., Published
by the Office of Research, Inc., Dr, John Peatman, Director.

Survey Week of July 7-13, 1950

TITLE PUBLISHER
An American Beauty Rose .........covviiinniiinniernernnanes Teflerson
Are You Lonesome Tonight ..... ... .. ... ... ., irvnrernannn Bourne
Bewilched . ..uiiviniiiiiiiiiie et Chappell
Blue Prelude ............iiiiiieieienaruacenronrnronsananas Republic
Cest Si BOn ..t i e e et d e e, Leeds
Count Every SIar ... ... .. it iiereerereeinrreananens Paxton
Darn It Baby That's Love ....... .. .0.0viiinuinnrnnasionaeas Chappell
Down The Lane ........ .. .ccoiiiiininrnrnninncnens.. Broadcast Music
Gone Fishin® ... . it i iene it ieeienseiaaenan Feist
Home Cookin' ........ ... i it iiiiiiirrrnnncnnarrreres Famous
Hoop-Dee-Doo .....civiiriieiinsitansnnsnancanionas. +..E. H, Morris
I Didn’t Slip I Wasn't Pushed I Fell.....................0c0iu Remick
I Do Better Up In the Mountains, . .......cooiveeeivecrannnn Broadway
I Don’t Care If The Sun Don’t Shine..........c.ovvuviinennn.s. Famous
ISt Get A Thrill....... ..ottt Words & Music
I Wanna Be Loved..........vuvrvinniennerrennraneonsnnans Supreme
K1 Had A Magic Carpet. ....vioviiiinvronennaannn. Shapiro-Bernstein
La Vie Fn Bose .. .....iiiniitiiiiererrninnronnenerneensanns Harms
Mambe Jambo .. ...t it e ra e Peer
BT T, O - S S Paramount
My Foolish Heart,.........ioiieiinnniuieeenenennonenaanns Santly-Joy
Old Piano Roll Blues ..............vieivennrerannrrnnsrsnnees Leeds
OUF Very Owol o .iiriiiitiiittiateteteeeanreannssennnerons Spitzer
Play A Simple Melody ....vovtiir et erenererrancanonnnnnens Berlin
ROSES Lot i e e, Hill & Range
SAM'S BONG ... it it i e, Sam Weiss
SomMetimMe ... ..t aanaaaaeans Witmeark
Spaghetli Rag .......viitiitiiieirervennnnnnnes Shapire-Bernsiein
Third Man Theme .......vveieniiieiiiiaiiiiaeinrernenrans Chappell
Tzenda Tzenda TZena .........ieeiinenennineeinenninennn Undertermined

Second Group

TITLE PUBLISHER
Ask No Questions ............ccccviiiiiiinininenneneannns Witmark
Buffalo Billy ....oii i i e e e Laurel
[0 e o S Advanced
Heart Of Stone ... ..o iiiiiiiii i, Pie Musie
I Didn't Know What Time It Was...........covvervirninn, Chappell
I Hadn't Anyone Tl You.....uuiuuniueineeeininesennnnnn, ABC
T T Knew You Were Coming.........c.uvveerennvennnnennsns Roberts
I You Were Only Mine ..........ooviernrorannrinnnnnnin, Robbins
Tll Always Love You ...uuevviineierenereernenassnonennes.s, Famous
I'll Build A Dream HoOUSC..............v'irirreennnnnnns Campbell
m Bashiul ... ... i Santley-Joy
In The Valley Of Golden Dreams ...........o.cvveruennnn.... Beacon
IIsnt Fair ..o e Words & Music
My Destiny ...t e ‘Walt Disney
Plenic Song ... i, Chappell
Stars Are The Windows Of Heaven ....................cco.... Pickwick
Stay With The Happy Poople .......oouveeenninnnnenn... E. H, Morris
Sweetest Words I Know ............ooeuivinininnnnnn.. .. Life Music
Tenderly ... e E. H. Morris
Tontght . e Miller
Tonight Be Tender To Mo...........cvvuuneennsennnnn... Life Music
Violins From Nowhere ....................... ... Bregman-Vocco-Conn
You Never Had It So Good .............covvuuurvnnnnoni.., Pemora

Copyright 1950, Office of Research, Inc.

Harry Wismer Slaleg
To Head Slalion"

(Continued from Page 1)
radio, TV and wmovie sports cor
mentator, is slated fo take over t
post vacated by Frank Mullen tx!
years ago when Mullen became t
chairman of the board of the Jer
Fairbanks studios. The appointme
of Wismer is expected as a rewa
for his administration of WJIR a)
his wide knowledge of the radio ar
TV business.

Friends of Wismer in the tra:
include government officials, mi |
tary leaders, sports authorities al‘E
automotive industry leaders. R
cently he was tendered a dinner if
Detroit as a testimonial to his o3}
eration of WJR. i

Long Leaving KOA ;
For N. Y. Sales Po’

(Continued from Page 1)

Long as KOA sales manager is Du'}
can McColl, who has been with 4,
station for thirteen years, havil;
previously headed the Artists Se-{.
vice Bureau. '

At the same time, Yoder a
nounced the appointment as Jj!
account executive of Jerry Lawtc ff;
formerly with the Roeky Mounfis.
Motor Company.

Long joined the KOA sales st!
in May, 1937. He was formerly : ﬂ

sociated with General Motors, T[]
Speery Flour Company, and t°
Goodyear Tire and Rubber Cori
pany. He is married, has one sc
Michael, 3, and has been residing
Lakewood where he was a memb'"
of the Lakewood Country Club aryi
a past president of the Lakewo j L
Kiwanis Club. He served in %}~
Navy during World War II, and:

an alumnus of the University #:
Tennessee.

Bus Company Planning|

To Install FM Radsi

A Virginia bus company plans l
employ FM radio to air music on !
carriers in an effort to hypo saggi'l,
business, it was reported. iR
The Virginia Transit Compa:
will broadcast music and comme:
cials on selected runs in Richmor}.
Norfolk and Portsmouth, .
In conjunction with these tes}:
the bus operator will eonduct a st
vey of public opinion. If the trl}®
proves successful, the FM bros:
casts will be scheduled on all ruiiy
Plans call for broadcasting sale:k
type music, omitting heavy classi‘lfl
works and jazz.

FOR QUALITY OF WORKMANSH,
Loek For This Labe! 3 fi
PHOTOGRAPHED , 77,ii "
MEMBERS OF /Sjjsqf) ;
LOCAL 644 <J%
\
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Aveekend with
‘backage in tow for Korean coverage.

Invites ‘Networks|
To Discuss AM
Night Rates

Interpreted in the trade as
‘he first organized step on the
jart of sponsors and agencies
;0 get a rate adjustment on
1etwork radio with the growth
»f television, Paul B. Waest,
sresident of the Association
»f National Advertisers, Inc.,

sresterday issued an invitation
1.0 network representatives to

(Continued on Page 3)

(flying Press Unif

Leaving For Korea

Washington Burean of RADIO DAILY

‘I Washington — Licutenant Colonel

3arney Oldfield is off to Japan this
an experimental

Contingent includes 15 men in all,
fficers and airmen, who make up a
yublic relations flying squad equip-
(Continued on Page 8)

[nternational Silver Buys
"Tune-O’ For Canada

Toronto — Contracts have been
igred between All Canada Radioc
facilities, Limited and Internation-
tl Silver Company for a full year's

iroadcast rights of Tune-O through-

ut all of Canada. The sale was ne-

drotiated on behalf of International

silver by Young and Rubicam
{Continued on Page 2)

Gift TV Sets

Twenly 16.inch TV receivers
have been donated by manufac-
turers represenlatives fo Mayor
William O'Dwyer for installation
in New York City's hospitals and

e

e\

H welfare institutions as a part of
the industry’s “TV Week” obser-
vance, Mayor O’ Dwyer accepted
the TV gifts at @ ceremony yes-
terday on the steps of the Cily
Hall,

station equipments,

microwave radio relay stations,

‘; Electronic Game Wardens?

Camden, N. ].—Equipmen! for the largest two-way mobile radio com-
munication system to be established by any fish and game commission in
the United States will be supplied by the RCA Engineering Products
Depariment to the Arkansas State Fish and Game Commission. it was
disclosed yesterday by the RCA Broadcast and Communication Equip-
ment Division, Under terms of a contract,
twelve 30-50 megacycle station
hundred and twenty-five 60-walt mobile Fleetlone unils, two complete
and remote conirol units and test
equipment will be supplied to the fish and game authorities. Delivery of
the equipmen! will begin within 30 dcxys the company stated.

six 250-watt Fleetione main
receivers, one

Movement Starfed
To Refain Mitchell

A movement to get Maurice Mit-
chell, director of Broadcast Adver-
tising Bureau, to reconsider his
resignation and remain with the
NAB service organization, has been
started, Rapro DAILY learned yester-
day., Mitchell is scheduled to join
the radio sales staff of NBC on
August 15th,

The action started with a wire

{Continued on Page 3!

Julian Armstrong Dies:
Was DuMont TV Exec.

Julian G. Armstrong, director of
network planning and development
for the DuMont network, died Mon-
day at the Post Graduate Hos-
pital after a long illness. He was 52.
In past years, Armstrong had been
in the aavertising business in Chi-

(Continued on Page 2)

War News Handlmg
By Radio, Press Hit

Washington Bureaw of KADIO DALY

Washington—The American press
and radio was accused of alarmist
practices in its handling of the
Korean news by Rep. Harold C.
Hagen, Minnesota Republican, in a
statement released Friday. Refer-
ring to General MacArthur’s declar-~
ation in a communique last week
that press reports have “greatly
exaggerated” American losses, Ha-

(Continued on Page 3)

New Jersey Broadcasters
To Discuss Emergency Net

Trenton—Representatives of New
Jersey radio stations will meet in a
special closed-door session on Fri-
dar to plan an emergency commu-
nications network to serve local,
state and federal governments.

The meeting will be held at ra-

{Continved on Page 2)

Predict 9,000,000 TV Sets
By End Of 1950—Poppele

Jack Poppele, president of TBA.
speaking for the television industry,
at the Mayor's TV Weck reception
at the New York City Hall yester-
day predicted that 9,000,000 receiv-
ers will be in operation by the end
of the year and 6,500,000 of thesc
will have been manufactured this
ycar alone.

The TBA spokesman congratula-
ted Mayor O’'Dwyer in proclaiming
New York City as the television

capital of the world and added that
thixr is borne out “because New York
has the greatest circulation of TV
receivers in any city, in any coun-
try in the world.”

Poppele predicted that before the
end of 1950 better than 1,600,000 sets
will be installed in New York.

“Television will have many uses;
as a form of mass entertainment,
however, it will enjoy its greatest

(Continued on Page 7)

RADIO LISTENING TAKES SHARP UPTURN

A.N.A. Plans Piich For Web Rate RBeductions

NBC Survey Shows
Added Audience
For Radio

While indications of a great
upsurge in radio listening
since the commencement of
the Korean war have been
evident throughout the radio
industry, the first concrete
evidence, bolstered by figures,
has just been anncunced by
NBC. William F. Brooks, NBC
vice-president for news and

(Continued on Page 5}

Moloroia Sales Soar,
Earnings Up 134%

A new record high in sales and
earnings for both the second quar-
ter and the first six months of 1550,
was reported vesterday for Motor-

ola, Inc. by Paul V. Galvin, presi-
dent of the company.
In a report to stockholders, Gal-

vin stated that the company’s sec-
ond quarter earnings were 134 per
i Continued on Page 5)

Radio Group Seeking
Funds For Vets Activity

A special fund raising campaign
is being planned by the Veterans
Hospital Radio Guild to e¢nable the
volunteer organization to enlarge its
radio workshop program for hos-
pitalized wvets.

The Guild, founded in 1948 by a

{Continued on Page 2)

Guarantec

Rochester. N. Y.-— Stromberg-
Carlson will gquarantee its dis-
tributor current prices on its new
line of television receivers
through December 10, C. J. Hunt,
general sales manager of the
radio-television division, said yes-
terday in the even! of any price
reduction on the new 17, 116,
or 119 series, the firm will credit
the distributor with the difference.

S |
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| % COMING AND GOING * |

H. W. SLAVICK, mgr. of WMCT, Memphis,
Tenn,, in New York for o brief stay to make
negotiations at DuMent.

CORA and BILL BAIRD, produccr-puppcteers
of “'Life With Snarky Parker’” on CBS-TV, re-
turned from a vacation at Mertha’s Vineyard.

C. L. DOTY, gen. mgr. of WIZ, returned
yesterday from a vacation in upper N. Y.
state,

LARRY ISRAEL, commercial mgr. of WDTB,
Pittsburgh, on business in New York at the
DuMont network.

WILBUR §. EDWARDS, assistant gen. mgr.
of WEEI, is vacationing on Fire Isflond. Other
WEE! vacationers include: IRVING T. Mc-
DONALD, newscaster, vacatiening in Nova
Scotiu; RALPH MORSE, news staffer, spend-
ing some time at Tomahawk, Wisconsin; Marie
HOULAHAN, publicity director, vacationing on
the island of Nantucket; ART KING, an-
nouncer, touring Cape Cod; and PHIL Mac-
DONALD, announcer, beating along the shores
of New England.

EARL MULLIN, ABC publicity director,
vacationing until July 24,

HENRY J. TAYLOR, ABC commentator, en
route to Chicaao to address the international
convention of the Lion’s Club on Wed., July
19th. The following evening he will be o
principal speaker on America’s Town Mceet-
ing of Nashville, Tenn.

LIDO BELLI, pres. of Progressive Adver-
tising Aaency, flies back to the States from
Itaty this week-end aofter _a two-month stay
during which, on June 27, he addressed a

good will message to Italians all over the
world on the Blue-Red short-wove network
at Milan,

TED HUSING, WMGM disc jockey dnd
sportscaster, flies to Hollywood today where
he will appeor in a new MGM film. He re-
turns to New York on Julv 24th. During his
absence, Ken Roberts will handle Husing’s
morning Bandstand program, from 10 to 12
noon, and Ken Brown will voice the dfterncon
session, from 5 to 6:30 p.m. The show is
aired six days o week.

JOE O‘BRIEN, emcee of WMCA's ‘‘Open
House,” off to Paris for a month’s stay.
Jerry Shard and the orchestra and Roger Gal-
leghet will pinch-hit during the menth,

Andrew H. Clder, Chief 6417 Dahl. Rd.
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NEW YORK STOCK EXCHANGE Net

e

High Low <Close Chyg
ABC ... .. 9% 9 9% 4 3
Admiral Corp. .... 2415 2334 2475 + 134
Am. Tel. & Tel....150% 1491, 1503 - 114
CBS A .......... 28 274 28 + 1V,

CBS B 27V, 274 4+ 1
Philco 351y 3415 3503 + 13
Philco pfd. ...... &7 87 87 ...
RCA Common .... 164 15? lélg + 34
Stewart-Warner ... 1374 13[‘; 137, + 34

Zenith Rodio . .. 4434 4234 A4l 4 2

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 1834 1834 1834 4 5%
Nat. Union Redio. 313 31 31 ......
OVER THE COUNTER

Bid  Asked

DuMont Lab. ... .. ... . . .. 16 17
Stramberg-Carlson ... ... . 1Y 123

Stork News

A 7% 1b. girl born to Mr. and Mrs.
Dan Seymour at Lawrence Hospital,
Bronxville, New  York, Saturday,
July 15. Father is emeee on CBS'
“Sing Tt Again” and announcer on
several network shows. The Sey-
mours have three other children,
two girls and a boy.

4 HERBERT LEROY RICE
AGENCY

RCA Building — Sulte 1017
30 Rockefeller Plaxa

Leading Insurors in the Radio and
Advertising ficld for over 20 ycars,

INSURANCE

T-lrphone: Ci. 7-1456

Radio Group Seeking
Funds For Vets Activity

(Continved from Page 1)
group of professional people in-
celuding radio actors and announ-
cers, has been cooperating with the
Veterans Administration’s rehabili-
tation program by conducting radio
workshops at the hospitals.

Instruction courses by profession-
als in all phases of radio broadcast-
ing are now being held in six hos-
pitals. Though operating on a limi-
ted scale, the program has met with
such marked success that the VA has
asked the organization to increase
its activity to include other veter-
ans hospitals and rehabilitation cen-
ters.

To this end, the Guild has nomin-
ated a board of governors to map
out a campaign to raise funds and
secure addifional volunteers. Co-
chairmen of the board are: Ted
Cott, general manager of WNBC;
Thomas D. Luckenbill, vice-presi-
dent in charge of radio, William
Esty Co., Inc, and Read Wight, di-
rector of radio & TV for J. M.
Mathes, Inc.

Members of the board of govern-
ors include: Alan Brandt, publicity
director, WNEW; Charles RBaltin,
sales promotion manager, WHOM;
George Crandall, director of publi-
city, CBS; Sid Eiges, vice-president
in  charge of press department,
NBC; Betty Forseling, radic & TV
cditor, Newsweek; Carl Haverlin,
president, BMI; and Dick Swift,
general manager of WCBS.

International Silver Buys
"Tune-O’ For Canada

(Continued from Page 1)
agency. Tune-O was tested carlier
this  year over CKOC, Hamilton,
Ontario, with  excellenl  results,
Tunc-O which is now running in
109 stations in the United States,
Canada, Alaska and Hawaii is n
production of Richard H, Ullman,
Inc., Buffalo, New York.

Julian Armstrong Dies;
Was DuMont TV Exec.

{Continued from Page 1)

cago and served in both World War
I and World War II. He joined the
DuMont Laboratories, Inc.,, on July
1, 1944, and was put in charge of a
major Navy contract. In 1945, Arm-
strong was assigned responsibility
for the construction of WTTG,
Washington, D. C., which he was
also assigned toc rebuild several
years later, He also planned and
supervised construction of Pittg-
burgh’s only transmitter, WDTV.
And more recently he helped plan
and lay out facilities for WABD’s
new transmitter atop the Empire
State Building. Armstrong, whose
heme was in Western Connecticut,
is survived by his widow, the for-
mer Mary Louise Caldwell.

Funeral arrangements have been
made for tomorrow, taking place at
the Thompson Funeral Parlor in
Zanesville, Qhio.

New Jersey Broadcasters
To Discuss Emergency Net

(Continued from Page 1)
dio station WTTM, Trenton, Carl
Mark, president of the New Jersey
Broadcasters’ Association, announ-
ced yesterday.

In view of the Korean war, the
broadcasters will plan a FM net-
work to serve as a communications
link in a national emergency. The
FM network will be available on
call by properly constituted local,
state and federal authorities.

Named WLW-T Producer

Cincinnati—Henry L. Douglas has
been promoted to the WLW-T pro-
duction staff, according to an an-
nouncement by John T. Murphy,
director of television opcrations for
thc- Crosley Broadcasting Corpora-
tion. Douglas has been associated
with WLW-T’s sct-up department
;lgr;;e joining the station in May,

CALL YOUR HEADLEY-REED M/

FOR THE WHOLE STORY

i
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Movement Starfed
To Re!ain Mitchell

; {Continued from Page 1)

Sent by Paul G. White, general
‘manager of WEIR, Weirton, West
Va, to all NAB directors yesterday
jurging them to use their influence
in getting Mitchell to remain with
BAB. White, like many other mem-
bers of NAB, feels that the service
srendered by Mitchell through BAB
‘to be important to radio stations at
ithis time and that the structure of
‘the industry organization needs
[“Mitch's dynamic leadership.”

] In New York yesterday Mitchell
isaid he did not know White. He
vadded that White's interest is com-
Iplimentary but that he had made
ihis decision to resign and had com-
jmitted himself to his new job with
: NBC.

Two names are now mentioned as
pessible successors of Mitchell at
BAB. Eugene Thomas, manager of
WOIC and former sales manager of
WOR, is regarded as a strong con-
tender for the job. The other is
Frank Pellegrin of Transit Radio
who was formerly on the staff of
NAB.

Committees Named
By Catholic Broadcasters

St. Louis, Mo.—National commit-
tee appointments for the Catholic
Broadcasters Association were an-
nounced here this week by the Rev.
Eugene P. Murphy, SJ, director of
the Sacred Heart Hour, who is the
newly-elected association president.

As the result of the recent con-
vention’s expressed goal of expand-
ing membership and services to all
those who are now, or who wish to.
put Catholie programs on radio and
TV, Father Murphy and other board
members appointed two new com-
mittee chairmen and created two
other special groups.

The Rev., Michael J. Killoughey,
New Orleans, La., is chairman of
the diocesan directors committee
which is the contacting group for
all radio and TV directors in each
diocese.

Lewis Arnold, Jr., program direc-
tor of station WSOU-FM, Seton
Hall University, Orange, N. J., was
. named chairman of the committee
for Catholic-owned radio stations.

Alfred W. Williams, New Orleans,

© will head the newly-created com-
mittee on promotion, and is charged
with the work of contacting those
in radio and TV concerning the
work of the CBA, a national service
organization which circulates
scripts, program ideas, and other
information. Public relations for
CBA will be handled by Mary Eliz-
abeth Power at the organization’s
ceordinating office, P. O. Box 1573,
Wilmington, Del.

A monthly newsletter is issued by
the CBA containing requests for
help from priests, religious, and
laity who wish to “take to the air”
or who are already broadcasting in
their local comrmunities.

RADIO

DAILY

A.N.A. Invites Radio Webs

To Discuss Present Rates

(Continued from Page 1)

discuss network rate structures. In
his invitation, West points out
“that advertisers are becoming in-
creasingly concerned at the decline
in radio time values caused, primar-
ilv, by the inroads of television lis-
tening.” West adds “as this problem
will become more acute with the
continuing growth of television,
both advertisers and networks could
benefit by discussion of the prob-
lems involved.”

The web representatives are asked
to meet separately with the AN.A.
radio and television steering com-
mittee on July 26th. At these meet-
ings the A N.A, will introduce its re-
cently completed study on the trends
in radio listening.

Stanton Makes Request

Frank Stanton, president of CBS.

in acknowledging the West invita-

tion to discuss rates questioned the
procedure of the committee dealing
with each network separately. In his
letier to West, Stanton wrote: \

“The procedure of meeting with
each of the four networks separate- |
1y seems unnecessary. I would sug-|
gest that all four networks be ex-
posed to the presentation at the
same time. This seems logical in as
much as the ANA membership is
acting jointly through its committee.

“Naturally no commitments could
be made by CBS at any such meet-

$150,000 Contract Signed
By F. F. Stores At WINS

A firm 52-weeck contract guaran-
teeing a minimum of $150,000 to be
spent on WINS during the next
year, was signed by the station with
Friendly Frost Stores, a TV, refrig-
eration and home appliance chain.
Wilmott H. Losee, co-manager and
sales director of the New York in-
die, announced vesterday.

The contract, signed through Get-
schal & Richard, Inc.. will include
radio advertising of all major home
electrical appliances sold by the
chain.

Most Sponsored Shows
Staying Over Summer

A total of 170 sponsored network
radio shows are remaining on the
air over the four major networks
throughout the summer with no
vacations planned, according to data
compiled by Executive Radio Ser-
vice. Information is contained in
the summer edition of the FACT-
uary program section, just released
by the company.

While the majority of programs
will continue through the summer,
fifty-three sponsored shows will
take a vacation. Returning dates for
all but eight of these have been set
for the fall. Compilation was made

by James M. Boerst, managing edi-
tor of FACTuary.

ing in as much as the matter is one
that cannot be the subject of agree-
ment between the committee and
any network.

“Will you be good enough to let
m> know whether the combined
meeting can be arranged for the
sole purpose of hearing presenta-
tion?"”

Survey Guarded Secret

The A.N.A. survey on which they
base their rate adjustments appeal
is a closely guarded secret. An eflort
of a Rapro DalLy representative to
interview West on the matter yes-
terday resulted in the reporter be-
ing unable to reach the AN.A.
president. He was directed to talk
with the public relations represen-
tative who in turn said that nothing
would be added to the original an-
nouncement of the meeting.

Despite the secrecy. Rapio Darny

| has learned that AN.A. will make a

pitch for reduced night radio rates
based on the increasing TV audi-
ence in most of the leading markets.
The webs, on the other hand, will
probably come up with some new
figures indicating that radio listen-
ing has reached a new high and will
go still higher if the Korean war
continues throughout the fall.

War News Handling
By Radio, Press Hit

(Continued from Page 1)

gen accused “a segment of our press
and radio” of misleading and mor-
ale-shattering double-talk.

“It's little wonder that the house-
wives and business execulives are
getting rationing and control jit-
ters,” he said.

“I think its high time the Ameri-
can press and radio look at their
own brief ‘war record’ since the
Korean conflict began. It's time they
forgot about their sensationalized
headlines and radio bulletins. It's
time they start getting the facts on
Korea straight and presenting them
straight.

“A segment of our press and radio
is evidently forgetting that theirs
is the role of the informer and in-
terpreter— not that of the alarmist.”

To Air Hall Of Fame Game

Mutual's “Game of the Day”
broadcast on Monday, July 24, will
spotlight the annual major league
Hall of Fame game from Coopers-
town, N. Y.

MBS sportscasters Al Helfer and
Gene Kirby will air the play-by-
play description of the exhibition
game between the New York Giants
and the Boston Red Sox which will
take place on the field at the site
of baseball’s historic muscum.

Weekly? No, Daily!

is well over 50°¢.

FORT WAYNE

ABC
AFFILIATE

In the 13-county Fort Wayne trading area,
more than 607 of all radio families listen to
WOWO regularly.. 6 or 7 days out of the
week! And in WOWO's complete 49-county
BMB area, the average index of daily listeners
In some counties, the figure
exceeds 80¢,.. With your program on a station
like this, you can’t lose. Start winning now —
get in touch with WOWO or Free & Peters.

WOWO

WESTINGHOUSE RADIO STATIONS Inc
KYW « KDKA ¢ KEX » WBZ o WBZA « WOWO ¢ WBZ-TV

National Representatives, Froe & Peters, excapt for WBZ-TV;
for WBZ-TV, NBC Spot Sales
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| Los aNseLes |

By IRV HAMLIN

VERETT CROSBY signed for the

4 Crosby Enterprises with Jerry
Courneya for the production of a
series of 52 TV films, it has been
announced. Production begins im-
mediately at the World Jungle
Compound at Thousand Oaks.

Ginny Simms premieres over
KECA-TV in a new musical, “The
Botany Song Shop Starring Ginny
Simms” on Sept. 17th. Botony Mills
SPONSOrs.

Tex Williams to Dallas, Houston
and Fort Worth for four days of
personal appearances,

Leo Carillo moves to TV when he
stars in “Dude Ranch Varieties”
over KLAC-TV on Sunday evenings
from 9:30-10: 00 p.m.

KFWB hypoed up its news broad-
cast schedules, adding two more
five-minute newscasts daily, as well
as another fifteen-minute segment.
Clete Roberts writes and airs.

Pinky Lee show will be seen over
KING-TV, Seattle, starting Friday,
July 28th, under sponsorship of the
Ford Dealers.

Val Browne joins the NBC an-
nouncing staff in Hollywood,

Ed Haldeman has been made co-
producer of ABC's “Welcome To
Hollywood.” Haldeman joins Ralph
Hunter, who has been with the
show for the past year.

Tom Hanlon’s “Altes Beer Score-
board” on KNX Monday through
Friday, has been renewed by its
sponsor, Altes Brewing Company,
for an additional 52 weeks begin-
ning last Monday. The program is
heard at 11:10-11:15 p.m. PDT.
Ross Roy, Incorporated, Los An-
geles, placed the order and Mere-
dith Pratt is the KNX account ex-
ecutive.

The Miles California Company
will sponsor three weekly spot an-
nouncements on KNX for 52 weeks
beginming August 21 Wade Adver-
tising Agency, Los Angeles, placed
the order and R. C. Lockman is the
KNX account executive,

Baconette Products, Los Angeles,
will renew its six weekly participa-
tions in the KNX “Housewives Pro-
tective League — Sunrise Salute”
program for 13 weeks beginning
August 14. The Jordan Company is
the agency and H. K. Carpoenter is
the KNX account exeeutive,

® THE YOICES OF ADAM HATS 8 YRS.

JINGLES

that don't

JANGLE!

AM.GTV, s MOST COMPLETE
EFFECTIVE JINGLE SERVICE

An_Original (Sales-Packed) Jingle
Tailer-made for Your Product
Yritten, Sung & Produced by

‘Lanny & Ginger’ GREY
1200 Modison Ave., Mew York 28
AT. 9-4020

YONKERS RACEWAY °

SATTLER’S DEPT. STORE 7 YRS.
'SYA 8 53AVIE NITdvw

.

By SID WHITE

Man About Manhattan. . . !

® ® @ Life may be cheaper by the dozen—bul in radio circles,
it's better by the Gross, and we mean Ben Gross. the dean of all of us
guys, who was party’'d at 21 yeslerday by NBC and a flock of Ben's
pals. cronies and people who just love the guy, in honor of his 25th
year as radio editor of the Daily News. If you're a sucker for nostalgia,
and that certainly includes us, then this sort of thing is your dish of
tea. Highlighting the Syd Eiges-inspired fiesta was the Mary Margaret
McBride broadcast right from the party. Paraphrasing Louella Parsons’
famous “Marion was never lovelier,” Mary Margaret was never better.
She devoted her entire strip to Ben, with Eddie Cantor, Jack Pearl,
Lanny Ross and lovely Jane Pickens coming up to the mike to pass on
some of their early and found memories and altogether making it a
memorable occasion, At the conclusion of the broadcast, Syd Eiges, on
behali of NBC, presented Ben with « gold-plated typewriter as a fitting
token, as he put it of all the golden words Ben has writien through the
years. Yes. a lot of water has passed underneath that cld bridge since
Ben first stepped in and tried out his ears for size on the old crystal
set. By that don’t get the idea that we regard Ben as an oldlimer. Ben
led the way in those days—and he's sl away ahead of the pack.
Today, he's not only Dean of Radio Editors—he’s also the Dean of
Radio Reporters, and, brother, there’s a whale of a difference there, take
it from us. His voice has become known for its authenticity, its savvy
and know-how. His voice is also sofi. Because in all those 25 years
of straddling the radic desk. Ben is sill ¢ guy who finds it difficult
fo turn away from a plea from the struggling Johnny-come-latelies, You
couldnt point a stick in any direction clong Radio Row without picking
out @ couple of dozen guys who “wouldn’t have been’ without Ben.
w w yAd Yo

® o @ Sammy Kaye's “Sunday Serenade,” aired at 4:30 p. m,
Sunday via ABC, is averaging over 2,000 requests a week for
copies of the poems he reads. He also has sold over 500,000 copies
of his Sunday Serenade Book of Poetry which is strictly phenom
for a book of verse. Sirangely enuf, he gets as much fan mail from
men as he does from the women—proving that we're sentimental
slobs, whether we admit it or not.

PAY Vv e ¢

® ® @ AROUND TOWN: Jack Goldstein, former publicity chief for
20th Century-Fox and more recently Eastern Studio rep for RKO, is
Eddie Cantor's new public relations representative, Eddie’s immediate
plans include his monthly tv show on Sunday nites for NBC slarling
Sept. 10th and « iour of 24 cities with his one-man show, “My Forty
Years In Show Business,” which will include an appearance at Carnegie
Hall on Sept, 30th. . . . WNBC's press chiel, Schuyler Chapin, rates o low
bow. For 4 successive weeks, he landed the lead picture story in Time
mag. ... It's a 7 Ib, 11 oz. baby girl at the Dan Seymours. Pop, as
you know, is supervisor and voice of “We the People.” I's their
4th. . . . Her army of pals will be happy to know that Maxine Keith
is back at her desk again after d teo-long ailment. . . . “Meet the Press”
made the headlines again over the week-end vix their guest, Gen’'l
Hershey, who dlscusssd likelihood of drafting women,

hAd pie e pAY
® o e MAIN STREET SEEN-cry: Albert Dekker, the Third
Man of “Death of a Salesman,” talking about his book—an expoese
on Calif. politics. . . . Toni Arden, the thrush, chatting with the
Woolworth eounter girls—chums she once worked with before
hitting the Big Time. . . |, Robert Q. Lewis letting out a yelp
when Danny Thomas slaps him on his sun-burned back.
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YOU DONT NEED $1,000,000°

T0 DO RADIO RESEARCH
PROGRAM TOTAL AUDIENCE

Quarter hour ratings do not te:
the whole story about the size o

the program’s audience. Hm;

, |
about total audience to any pmi
of a program running more thar

one hour?

‘s

For example, a musical prograry.

of three hours length had an aver

age quarter hour rating of I.ZIii

However, in the course of the three |,

I
H

hours, the total audience reachec
was 2.9—more than twice the aver:

age of the quarter hour ratings.

This kind of radio research is rea-

X

sonably priced. Yes, you don

need a million dollars to buy this:

Look for this column on the third

Wednesday in August—August 16

—for another example of Pulse re.{:{:

search—reasonably priced for it

clients.
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Radio Listening
~ Shows Increase

(Continued from Page 1)

special events for sound broadcast-
ng, released yesterday the results
»f a special survey made by C. E.
Jooper, Inc. The special survey on
1ews program ratings by NBC in-
licate that current war news has
ncreased the whole level of radio
iistening and has caused major gains
‘or Nnews pPrograms,

. The special Hooperatings, cover-
ng NBC’s early evening news shows
‘eveal that the NBC average rat-
ngs are up 76 per cent over 1949.
[he ratings are based on the dates,
Tuly 5, 6, 7, 10 and 1l. Compari-
sons were made with the week of
fuly 1.7 of 1949,

. The special survey indicates that
h= level of all radio listening was up
4 per cent in 1950 over 1949, in the
arly evening period. All non-news
yrograms in this period increased
1 per cent. Average for all news
Jrograms on all networks in the
sarly evening was up 63 per cent.
The special survey was based on
ihree quarter-hour news periods.

; At CBS, a spokesman for the net-
tvork, said that the system was well
iware of the tremendous increase in
‘adio listening, as evidenced by the
sumerous requests for “alerting” on
Jhe part of affiliates, CBS has made
llo special surveys but confidently
;xpects that the A. C. Nielsen re-
sort, when published, will fully
+how that radio listening has in-
ireased dramatically during the
-veeks since the invasion of South
i{orea began.

?I ABC officials, in line with other
tetworks, also feel that network
-adio listening has had a big up-
wing in the past few weeks. The
lletwork has not had any special
urveys made to test the increase,
wt indications in the form of phone
alls, mail and requests for informa-
tion on when special shows, featur-
ng war coverage, will be broadcast,
|1l indicate the increased public in-
erest.

| Mutual, with its expanded news
overage of the Korean war, initia-
ed immediately after the outbreak
e hostilities, has had indications of
he heightened public interest in the
orm of telegrams, phone calls and
stters from affiliates, commending
he network on their thorough war
overage. In many instances, local
‘iffiliates throughout the country, re-
ort that local listeners are demand-
18 even more war news than is
0w on the air. The network, while
ully cognizant of the increasing in-
rrest in radio broadcast news, has
1ade no special surveys and is not
Dontemplating any at the present.

0

'

“True Story” Renewed
Sterling Drug, Inc. renewed for
2-weeks its sponsorship of ABC’s
My True Story,” effective July 10.
‘rogram  is  broadcast Monday-
irough-Friday, - from 10 to 10:25
m. Dancer-Fitzgerald-Sample, Inc.
;i the agency.

RADIO DAILY

S RECORDS ON PARADE ++ |

RADIO DAILY’'S “Jockey Jury” scans the mew record releases
and picks those most likely to succeed:

ART FORD. WNEW, New York, N. Y.
“Brazilian Sleigh Ride,” Harry James {(Columbic)
“All My Love.” Patli Page (Mercury)
“La Vie En Rose,” Bing Crosby (Decca)
“Cowboy Rhumba.” Duke Ellington (Columbia)
“Bolero.” Xavier Sugat {Columbia)
“Copy Catl,” Cece Blake (Riviera)
“C’est 5i Bon,” Louis Armstrong (Decca)
“Sam’s Song.” Bing and Gary Crosby (Deccal

EDDIE GALLAHER, WTOP. Washington, D. C.
“I'm Bashful,” Arthur Godirey-Jamette Davis (Columbia)
“All Dressed Up To Smile.” Evelyn Knight {(Decca)
“Sometime,” Ink Spots (Decca)
“If You Were My Girl,” Perry Como (RCA Victor)
“My Blue Heaven,” Frank Sinatra {Ceclumbia)
“Tunnel Of Love.” Dinah Shore-Jack Smith (Columbia}
“Mona Lisa,” Buddy Cole (Capitol)
“Lollipop Ball,” Frankie Carle (RCA Viclor)
“Just Say I Love Her,” Johnny Desmond (M-G-M)

EDDIE HUBBARD. WIND, Chicago, .
“Tzena, Tzena. Tzena,” Vic Damone (Mercury)
“Cotton Candy,” Kay Brown (Mercury)
“Sam’s Song.” Bing and Gary Crosby (Decca)
“Mona Lisa,” Nat “King” Cole (Capitol}
“American Beauty Rose.” Eddy Howard (Mercury)
“Qur Very Own,” Charlie Spivak (London)
“Count Every Star,” Hugo Winterhalter (RCA Vicior)
“Simple Melody.” Bing and Gary Crosby (Decca)
""Stars Are The Windows Of Heaven,” Johnny Desmond (M-G-M)
“l Wanna Be Loved.” Andrew Sisters {Decca)

DAVE MILLER, WPAT, Paierson. N. .
“The Lady From Laramie,” Burl Ives {Columbia)
“Lonesome Darlin’,”” Lee Morse (Decca)
“Old Man Atom,” Ozie Waters {Coral)
. “SBugar Blues,” Sally Holmes (London)
“Walk Chicken Walk,” Jimmy Dickens (Columbia)

GENE NORMAN. KFWB, Hollywood, Calit.
“0Old Man Atom,”” Sam Hinton (ABC Eagle)}
“Sam’s Song,” Bing and Gary Crosby (Decca)
"My Destiny,”” Billy Eckstine (M.-G-M)
“Tzena, Tzena. Tzena.” Mitch Miller (Columbia)
“Tzena, Tzena, Tzena,” Gordon Jenkins and the Weavers (Decca)
“Tenderly,” Oscar Peterson (Mercury)
“I Don't Have To Die To Go To Heaven,” Jimmy Wakely {Capitol)
“Pigalle,” Johnny Desmond (M-G-M)
“QOur Very Own,” Victer Young (Decca)
“12th Street Rag,” “Kid” Ory (Dixieland Jubilee)
“1 Still Get A Thrill.”” Dick Haymes (Decca)

PRESSING BUSINESS: M-G-M: “Three Little Words" album, recorded
directly from the sound-rack of the picture starring Fred Astaire, Red
Skelton, Vera-Ellen and Arlene Dahl, has turmed out even better them its
predecessor, the "Annie Get Your Gun' album; at the N.A.M.M. conven-
tien in Chicago, M-G-M entertained three of its fop artists, Johnny Desmond,
Art Lund and Art Mooney; LONDON: the firm's exhibition booth at the
convention had dealers milling about in a gratifying response to the
three-for-one swap arrangement; in about three weeks an album of two
records by Denise Darcel will be released— 'Dancing With You" backed
by “Embrasse Moi'" and "It's Love” backed by "Clest Merveilleux:
CORAL: the Ames Brothers have had their contract extended for another
three years; DECCA: Don Cherry has been signed to a contract as a single,
recommended by five sides on which he gave an assist {(four with Vic Young
and one with Artie Shaw); MERCURY: the firm, which has suspended re-
cordings for the summer, is back on o schedule again as a result of its three-
for-one sales policy; CAPITOL: Frank De Vol and Skitch Henderson will take
up the slack left by Paqul Weston's departure from the fold; Glenn Wallichs
Floyd Bittaker, Allan Livingston and Hal Cock, top brass, are in New York
in the course of their annual swing around the country to check on the
company's interests; RCA Victor reports that Tony Martin's “La Vie En
Rose” has broken wide open while Sammy Kaye's "1 Thought She Was
A Local” and Perry Como's "I Cross My Fingers'” are in the process.

A group of executives representing the major labels, with Ken Raine
of Columbia for spokesmem, are meeting a group of AFRA officials this
Thursday to- discuss a scale of proposed new rates for recording by
singers and actors.

Motorola Sales Soar,
Earnings Up 134%

(Continued from Page 1)
cent higher than those for a similar
period in 1949. Estimated earnings
per share for this quarter are $2.97,
compared with $1.27 per share for
same period last year.

Total sales for the second gquarter
equalled $34,500,425 as compared
with $19,050,067 for same period a
year ago, an increase of 81 ver cent.

Galvin pointed out that earnings
per share for the first six months of
1950 reached $6.50, or nearly the
total per share earnings for the en-
tire year of 1949, which amounted
to $6.60. The $6.50 half year earn-
ings represent an inecrease of 170
per cent over the $2.41 earnings per
share in the first half of 1949.

Motorola sales for the first six
months of 1950 are up 105 per cent,
totaling $70,347.399 as against $34.-
292,712 for the similar period last
year,

“We are prepared for the largest
six months period of radio and tele-
vision sales in the history of Motor-
ola,” Galvin said.

In the event of industrial mobili-
zation because of possible changes
in the international situation, “Mo-
torola will be affected only to the
same extent as others in our indus-
try,” he added.

Motorola will introduce its new
line of 1951 radio and TV sets at
the end of this month,

Sprague To Address Fall
Meet Of IRE & RMA

Hashington Bureaw of RADIO DALY

Washington RMA president
Robert S. Sprague will address the
annual radio Fall meeting, IRE and
the RMA Engineering Department,
it was announced over the week-
end.

Sprague will speak at the Fall
meeting dinner Tuesday evening
Qct. 31. Dr. W. R. G. Baker, director
of the RMA Engineering Depart-
ment will preside at the dinner,
which will climax the three-day
engineering meeting, Oct. 30, 31 and
Nov. 1, at the Hotel Syracuse, Syra-
cuse, N. Y.

The engineering sessions will in-
clude one full day for discussions of
television problems, a morning ses-
sion en general problems, an after-
noon session on quality control, and
a session on audio developments on
the final day.

New Bill Introduced

Washington—A  bill to regulate
the importation of sound recordings
and tapes known as H. R. 8726 has
been introduced by Rep. A. J. For-
and, Democrat of Rhode Island of
the House Ways and Means com-
mittee. The bill was proposed by
Abe Schechter, v. p. of MBS, in -
move to eliminate red tape on cus-
toms’ declaration of radio record-

ings.
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‘ BEHIND THE MIKE |

GEORGE DOCK JR. has been

elected a vice-president of Albert| -

Frank-Guenther Law, Inc, He join-
ed the agency last fall.

FURMAN, FEINER & COMPANY,
INC. announced two new appoint-
ments. Jules M. Labert, formerly
account executive for Arthur Ro-

| PICTURE OF THE WEEK

senberg Agency, has been named | -

director of mail order and other
specialized accounts for radic and
TV. Philip A. Roll, previously with
WWDC, Washington, and WVNJ,
Newark, was made creative analyst
for radio and TV departments.

FLINT ADVERTISING ASSOCI-
ATES, New York, has appointed
Paul H. Weiss and Crescent A. Ra-
gena as limited partners, Weiss is
now vice-president in charge of
copy and public relations, and Ra-
gona, vice-president and account
executive.

SIDNEY HORNE has been elected
vice-president of Dynamic Stores,
New York. In addition to his new
duties, Horne will continue to serve
as advertising director of chain.

CHARLES F. SCHLENKER, for-
merly account executive at J. M.
Mathes, Inc., has joined the eastern
sales stafi of the Bureau of Adver-
tising, American Newspaper Pub-
lishers Association.

NEWTON E. MELTZER, director
of program development at Tele-
news Productions, has resigned to
devote his time entirely to free-
lance writing and directing assign-
ments,

WILLIAM D. SHAW has becn
appointed eastern sales manager for
Radio Sales, radio and TV stations
representative, CBS.

PHILIP COURTNEY, president of
Coty, Inc., has heen appointed a
member of the steering committee
of the Bureau of Education on fair
trade.

ATLAN HARTMAN has becn ap-
pointed assistant o Alvin E. Unger,
vice-president in charge of sales for
the Frederic W, Ziv Company. He
was formerly with MCA.

MICHAEL NEWMARK has heen
nomed  pgeneral  sales  director of
Friend-Kricger Advertising Agency,
Ine, formerly the Friend Advertis-
ing Agency.

JOHN F. HARDESTY resigns as

director of special eventls and ad-
vertising for WOIC, Washington,
effective July 29, Lo beeome asgist-

ant public aflfairs direetor of NAB.

THOMAS KELLEHER, {ormerly
cattern sales manager for Iarry
Jucaby Radio Productions, has been
appointed  eastern  television sales
representative for OfMeial Films, Ine.

Jim Tatum, head football coach of University of Maryland signs
contract for broadeasts of 10 games of 1950 season over WITH, Balti-
more, and network of 10 stations. Seated, left to right: C. W, Hoffman,
president of Maryland Chevrolet Dealers, sponsors; Tatum, and Louis
Kiefer, president of Baltimore Chevrolet Dealers, co-sponsor. Stand-
ing (L to r) are: J. W. Mcllhenny, Jr.,, of Ketchum, MacLeod &
Grove; Mr. Coby, business manager, and R. C. Embry, vice-president

of WITH.

New Children’s Series
Launched On ABC Web

Recent activity on the part of the
ABC network's program department
includes the launching of a new
children’s adventure series and the
auditioning of three new half-hour
yrograms for possible placement in
the network’s fall line-up.

“Space Patrol,” a futuristic adven-
ture series will be inserted into the
5:30 to 6 p.m., time period, Tues-
days and Thursdays, beginning July
18. It replaces the “Sky King” show
which moves over to Mutual in the
fall under the sponsorship of Derby
Foods, Inc.

In New York, ABC auditioned two
audience-participation stanzas: “Are
You BlufTfing” with Happy Felton,
and “What Makes You Tick,” with
Gypsy Rose Lee as emecee, The nel-
work’s Hollywood offlice auditioned
a situalion comedy, "Whal Now Miss
Porter?”, starring screen aciress
Helen Walker.

Guesting On Va, Web

Richmond, Va.—Soprane Lucille
Maunners, for cight years star of the
month of July on “The Sauer
Show,” four-a-weck half-hour mu-
sical-variety program which origin-
ates al radio station WRNL, Rich-
mond, Va, and is fed to a network
of 37 southern stations. “The Sauer
Show" 1s sponsored by the C. .
Saucer Company,

Committee Named
For Little League Series

Emerson Yorke, official producer
of motion pictures, radio and tele-
vision for Little League Baseball,
Inc., has named his coordinating
industry committee for the Little
League world series to be held in
Williamsport, Pennsylvania, August
twenty-sixth. Arthur Detitta of Fox
Movietone News will act as director
of newsreels. James Dolan, sports
division of NBC will be in charge
of radio and television, Charles Ali-
coate of Film Daily will be trade
press liaision. Kick-off luncheon for
the Little League series will be
held at Toots Shor's restaurant,
New York, early in August with
Ford Frick, prexy of the National
League, and Commissioner Carl
Stoiz of Little League as guests of
honor.

Flannery Joins KLAC-TV

Hollywood—Harry W. Flannery,
internationally known war corres-
pondent and columnist, has been
added {o the KLAC-TV news staff.
He will be scheduled at 6:45 p. m,
Lill 6:50 p. m., Monday through Fri-
day, and l‘rom 6:45 till G:55 p. m. on
Sundays, KLACYTV alrendy has
Clele Roberts, well known war cor-
respondent and is increasing their
news coverage with name authori-
ties because of the Korean war situ-
ation.

UE to the huge success of “Clu}’
house Quiz,” the WOR-TV sho
which features the “Mystery Do}
gers,” Ernie Byfield, producer, aj
nounces that Ehlers Coffee will alj:
buy felevision time in the fall fi
another show.
Happiest musicians in town the}i
days are the 45 men working und!«
Raymond Scott on “Your Hit Pa/i
ade.” Scott, who iIs a perfection}q
as far as music is concerned, lear].:
ed a long time ago that a lead::
can get more out of a happy mus
cian than out of a grumpy one—j-:
even in these days of hot weathts
rehearsals, he keeps his men laug::
ing and happy while perfecting tt
radio and TV Hit Parade arrang::
ments.
Bill Farrell, who starts his ovf.
TV show over DuMont from C}
cago on Aug. Tth, goes into the Bl
Note in Chi for two weeks starti:
Aug, 4th.

“So Young, So Bad,” which movj:
into the Criterion Theater as t
next film attraction there, inclucj:
in its cast Margo Lee, who playsj:
mean matron, (In “Mr, Univers:
she portrayed a character knoxh
around the wrestling circles as Hi.
pin Mary.)

Robert Q. Lewis’ impromptu p> J
for safe and carefull driving on “}+
TV show will be reprinted in a 1} &
insurance pamphlet by a natio;
aultomobile organization.

It's an 8 and %lb. baby boy |+
the Halsey V. Barretts, Pop is :- 7
count exec with DuMont. :

Geo. Shearing knows a guy w)}
has the diction of a TV commen |
tor—Dizzy Dean.

Chuck Skinner, who presics |
over the dlrectlng destinies of NB& |
“Big Story,” is a nomination for t2{
best-liked TV director. Artists
the show are unanimous in thr:.
praise of Skinner, who, they si|
treats them like human beings a
not as one of the Hitchcock tract |’
marks. k

Hank Sylvern planning to int:=
duce his new TV show out of to"
in the same way B'way plays :
tested.

If the TVIP’s are looking for i
ent to build up, we suggest they ,
a load of singing star Billy Dani.
during his current stand at Cafe |
ciety Downtown. Packing a mill
bux worth of personality, Billy s
a song like Jolie used to in
younger and more energetic day:

mm..-‘l M'T-‘E"l""'—ww—-v

)l AIR CONDITIONED
RUBY Eoiroriaii
SERVICE, INC||:!
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RISE OF TV AUDIENCE EMPHASIZED

| TeLe Topics

OMINATION FOR THE WEEK en

“How Hammy Can You Get?” goes
to Dizzy Dean, sportscaster on the WABD
pickup of the Yankees baseball games.
Diz saw a baseball lodged in the screen
above his broadcasting booth during the
telecast of Monday night's Yankees-White
Sox game and after making the discovery
told a friend in the booth: “If you'll climb
up and get it, I'll autograph it for you.”
And while discussing the ex-St. Louis
pitcher we might suggest that he give
baseball fans more information about the
players and the game and less about the
Farrells and others who witness the pro-
ceedings from his booth.

i1 JP-TO-THE-MINUTE NEWS on film,
! gathered from the four corners of the
learth by INS cameramen, will be pre-
isented by Leonard O'Connor on the new
weekly Front Line Camera TV show over
'WNBQ, Chicago. Series will be heard
from 3:30-4:00 p.m., CT. . . . European
'zoos will be the subject of 2 film report,
ivia WNBQ and delivered by R. Marlin
Perkins, director of the Lincoln Park
Zoo in Chicago. . . . Program will start
[July 23, 6:00 p.m., C.T. . . . Dave Chase
ihas joined the announcers staff at WTMJ-
TV, Milwaukee.
| °

REND OF THINGS TO COME . _ .
Sears, Roebuck Fall and Winter, 1950
tcatalogue exhibits a 12Y2-inch TV set,
ipriced at $139.95, captioned “makes an
ideal second set for the home™ . . .
INBC-TV has implemented its front line
1Korean staff with Charles and Eugene
Jones, the only twin camera team. The
Jones twins spent two years as combat
| photographers with the Marine Corps dur-
ing World War 1l . . . NBC-TV an-
Jnounces a summer series of classical dra-
mas, entitled “Masterpiece Playhouse.”
tSeries  will premiere Sunday, July 23,
49:00-10:00 p.m., EDT. . . . Among plays
to be given are “Hedda Gabler,” “Rich-
dard 111" “Othello,” **Beau Brummell,” and
1“The Rivals,”

PETER LIND HAYES, Mary Healy and
5 Hal LeRoy head Jack Haley's guest
Ulist on “Ford Star Revue,” tomorrow night.
#. . . Well known show people will be
Jinlerviewed by Bill Slater on WOR-TV's
M “Dinner at Sardi’s” tonight. . . ., Guests
" will include Tommy Dorsey, Milton Caniff,
Wallace Ford, Beverly Roberts and Wynn
Gibson. . . . “Risky Game” will be WOR-
TV's hour-long ltalian feature film on
Y Saturday, July 22. . . . “Vagabond Island™
Zwith a South Sea motif debuts en KLAC-
TV, Los Angeles, Friday, July 22. . . .
Jack Telen has joined WDTV, Pittshurgh,

in an executive ‘position.

Wednesday last in that

Meade Brunet, a Vice President of
Managing Director of the RCA Int
terday. The demonstration, conduc

South American Preview |

A television demonstration which served as « preview to the early
opening of the first television station in Sao Paulo, Brazil, was held
city with President
Ambassador Herschel Johnston, and Nelson D. Rockefeller heading an
aqudience of 500 representatives of government, industry and society,

highlight of the official inauguration of the Museum of Modern Art in
the Chateaqubriand Building in Sao Paulo.

Eurico Dutra, U, S.

Radio Corporation of America and l
ernational Division, announced yes-
ted over a closed circuil, was the

Nash Motors Buys
(BS-TV Half Hour

Nash Motors will make its televi-
sioir debut this fall with the spon-
sorship of a weekly half-hour dra-
matic program over a CBS-TV net-
work of 60 stations, it was announ-
ced by H. C. Doss, vice-president in
charge ot sales for Nash division of
Nash-Kelvinator.

“Nash Airflyte Theater,” featuring
stars of stage and screen, will be
telecast on Thursdays, from 10:30-
11:00 p.m., EDT, beginning Sep-
tember 31.

Nash, which has spent consider-
able money in radio, to date has
used TV only for spot announce-
ments. “Television has won public
acceptance as a leading form of en-
tertainment and a major advertis-
ing medium,” said Doss in his an-
nouncement.

Geyer, Newell & Ganger is the
agency handling the Nash Mo-
tors account in the negotiations
with CBS-TV,

Ress Report Shows
TV Commercial Rise

A major rise in TV commercials
activity with regard to the produc-
tion and airing of filmed commer-
cial spots is pointed up in the 2nd
Ross report on TV, just published
by Wallace A. Ross. The report fea-
tures a running check on advertis-
ers who have film spots on TV, by
number, type and length.

Analysis of the various listings
and charts shows that 66 producers
ace represented on TV, with at least
2,131 film spots for at least 324 ad-
vertisers. These figures do not in-
clude, of course, filming being done
for local advertisers throughout the
country.

Kefauver To Substitute

Sen. Estes Kefauver (D.-Tenn.)
will substitute as moderator for
vacationing Theodore Granik on
NBC’s radio-TV “American Forum
of the Air,” July 30-31.

Press-Time

Paragraphs

Poriable TV Projector

A portable projectinn TV unit which can be attached to any receiver

and will project a picture 9 feet
the Snaider company at the pentho
New York ronight.

by 12 feet will be demonstrated by
use terrace of the Berkeley House in

Staffers Getting A Break
Philadelphia—Staffers on WCAU-TV with new show ideas are

getting a break in a series of TV

tryouts called, "Do You Like This?”

be program, televised Monday nights, invites viewers to write in anfl
select the show best suited for fall presentation on the Philadelphia

station.

Renews Spons
Blatz Brewing Co. bas renewed

orship On ABC
sponsorship of the ABC-TV “Roller

Derby” telecasts for 52 weeks, effective Sept. 28. Viewed from [0:30

pom. till

fourteen-city bookup. Kastor, Farrell,

agency,

conclnsion (Thursdays) the show has been contracted for a

Chesley and Clifford Inc. ss the

9,800,600 Tele Sets
Predicted By
End ©f Year

(Continued from Page 1)
popularity,” Poppele said. “Here in
New York can be found every in-
gredient to feed television’s enor-
mous appetite for program fare.
The natural sets of the most met-
ropolitan of all cities provide a
great panorama for any and every
type of television program mater-
ial”

The ceremony at City Hall steps
featured the presentation of 20 TV
receivers to the Mayor in behalf of
the TV industry,

Tele-Rex TV Plan
Now In Operation

Following agreements with the
A F of M, the Tele-Rex Company
has completed plans for a series of
shorts to be produced in New York
and Hollywood, it was announced
yvesterday by Elliott Daxe. executive
vice-president of the company.

The company plans to use nation-
ally recognized names in the enter-
tainment field and will distribute
three and a half to five minute vis-
ual recordings to all TV stations to
promote not only top names but
also to provide the proper promo-
tion for up and coming artists
through the medium of TV.

New Card For KGO-TV
Shows Different Rates

Hest Coast Burcarn of RADIO DAILY

San Francisco — KGO-TV rate
card No. 2 will go into effect Aug-
ust 6, it was announced yesterday
by Gayle V. Grubb, general man-
ager of the station.

The new rate card utilizes two
schedules—one for all-film programs
and the other for live or combina-
tion of live and film. Under the new
schedule, Class A" nighttime hour
rate will be $330 for film shows and
%400 for live studio programs.

Discovery 1
ABC has recognized the talents
of ene of its own behind-the.
scenes staffers. Sheila Finnegan.
a member of the network’s con-
| {inuity wacceplamce department
whose hobby is singing and com-
posing popular tunes, will sing
two of her own compositions on
today’s WIJZTV telecast of the
*Zeke Manners Show.,” aired
from 3 to 5 p. m.

e
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Plugging Picture

Eagle Lion (Classics’ “Destination
Moon,” now at the Mayfair Theater
in New York is being hypoed over
the air via the disc jockey brigade.
WNBC's Skitch Henderson has been
playing the record, “Little Green
Man from Mars” all during the
week with appropriate remarks
about “a flying trip to the moon,”
ete. WNEW has its Al Trilling
scheduling the song and the movie
plug for the Rayburn and TFinch
shows. Ditto Mike ICommedia for
the Art Ford show. Ken Roberts
at WMGM and Bill Williams at WOV
have joined the bandwagon with
plugs. Barry Gray has been plugging
“Destination Moon” drom !Chand-
ler’s restaurant over WIMCA nightly,
and giving away free records to his
guests.

Name The Birdie

More than 400 different names
have been suggested by listeners
in the contest being conducted by
Carl Nelson to select a “handle” for
the parakeet which is his nightly
companion on WBBM's “iMatinee af
Midnight” in Chicago. Suggestions
have come from listeners through-
out the middle-West, Florida, Mas-
sachusetts and Canada. The contest,
inviting listeners to suggest names,
closed Sunday night, July 9, but the
judges are still pondering over a
winning name. To the person who
suggested the name that is chosen,
Carl will send a parakeet and a
cage.

Emphasis On Salesmen

WCOP, Boston, did an outstand-
ing promotion job on the ABC net-
work series, “Salesman—A Career.”
The station’s promotion department
contacted insurance, advertising and
automotive agencies in the city, and
through 4heir cooperation, 2,500
specialized letters were mailed ad-
vertising the three-program series.
The Boston Life Underwriters’ As-
sociation sent bulletins to each of
their 1,300 members; the Hub Sales
Managers’ Club contacted 250 sales
managers recommending the series;
and the city’s advertising club sent
letters to their 700 members. In ad-
dition, the bi-weekly publication of
the Massachusetts State Aulo Deal-
ers Association fecatured a slory on
thee  salesman  shows, and WCOP
sent announcernents 1o 300 Associa-
tion members, The station’s publi-
city and mcrchandising departments
are going all oul on huilding up an
audiencee for the ABC show. Cli-
maxing the buildup, WCOP will air
“Salesman—A Cuarceer” three nights
running, July 17, 18 and 18, from 8§
tn 8:30 p.m. The program, prepared
by ABC's public afTuirs department,
present outstanding husiness leadoers
diseussing  carcers for adverlising
salegmen,  Ingurance  salesmen and
automohile salesmen,

Wednesday, July 19, 1%
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To Hend Programming Dept.

Spartanburg, 8. IC. — Walter J.
Brown, president of the Spartan
Radiocasting Company, owners and
operators of WORD and WDXY, re-
cently announced that Sterling
Wright has become program direc-
tor of the stations. In making the
announcement, Brown said, “We feel
we are fortunate in having Wright
back in our organization. He has
long been recognized as one of the
best newscasters in the Piedmont,
and with the international situation
as it is now we feel that Wright’s
daily news reports will be extremely
interesting to the radio listeners of
the Piedmont. ‘We have arranged
for Mr. Wright to have 15 minutes
every day at noon to report the
news both on the international scene
as well as the national and local
news fronts.”

WTMJ Staff Changes

Milwaukee, Wisc.—Fred Kunz, a
radio salesman for 12 years, has
joined the sales staff of WIIMJ, the
Journal station. Jim Templeton has
been transferred from the WMTJ
staff to the sales department of
WTMJ-TV, the Journal television
station.

New Audience Participation Show

Sharon, Pa.—WPIC has combined
request programs and give-aways in
a unigue new daily quarter-hour
show called “Among My Souvenirs.”
Listeners write in, naming their
favorite songs and telling what spe-
cial event in their lives the melodies
commemorate. Letters and songs re-
quested make up the program. Best
letter used on the air each day wins
a prize, and a chance at the Grand
Prize to be awarded every six
weeks.

Addressed Agricultural Educators

Boston, Mass, — On July 17th,
Jesse H. Buffum, director of WEEI's
“New England Almanac” program,
was guest speaker at the Thirty-
Ninth Annual Summer Conference
of Agricultural Tcachers in Massa-
chusetts. The Conferences, sponsor-
ed by the State Department of Edu-
cation, were held at the University
of Mass. in Amherst. Buffum’s topic
was “Radio Publicity for Your Pro-
gram.”

Re-clected To Community Post
Dayton, O.—John P. Williams, cxec-
ulive vice-president of WING of
thiz city and WIZE of Springflicld,
has been re-cleeted a member of the
Campaign Advisory Commiltee of
the local Community Chest.

Promotion At KVOO

Tulsa, Okla.—John Henry has re-
ecntly laken over the duties of as-
sistant program direclor al KVOO.
Henry is also the sporls director
and has lwo sporls programs ealled
“Sports Call” and  “Basceball Te-
shme,"”

WRNL Set For Motorola Show

Richmond, Va.—WRNL, in coop-
eration with the manufacturer and
distributor of Motorola products, is
staging a three-day showing of the
1951 Motorola radio and TV line.
The showing, which will be held at
the station’s new million-dollar Ra-
dio Center Building August 2, 3 and
4th in WRNL’s Studio A, site of
future TV operations, will be hand-
led by executives and sales staff of
the Lee Distributing Company and
the Motorola Corp. Invitations have
been extended by the distributor
and WRNL to some 400 Motorola
dealers in this State and Eastern
Nerth Carolina.

Rathbone and Bunce on WSTC

Stamford, Conn.—The noted star
of stage and screen, Basil Rath-
bone, and radio and television star,
Alan Bunce were recent guests on
Flora Mai Holly's weekly program,
“Celebrity Time at Brockton Man-
or.” Basil Rathbone is currently ap-
pearing at the Westport Country
Playhouse in “The Winslow Boy.”
Bunce is a resident of Stamford.
“Celebrity Time At Brockton Man-
or” is heard weekly on Tuesday,
over WSTC and WSTC-FM at 6:45
p.m.

Flying Press Grouped
For Action In Kore:

(Continued from Page 1} :
ped for press, radio, televisii;j
movie and still coverage of e,
Korean police action. Idea behii
this unit, which is sponsored by Bg s
General Sory Smith, director of Ir)
Force public relations, is to devejgie
an outfit which can be used quich:
at any trouble spot, until orde'y:
replacemeants can be poured in.

Barney goes in for 30 days,
remainder of the unit for 90, af
which it will have been duplica
in all positions by other persont
then will return to Washington toje:
held in readiness. =

Korean outbreak caught all g
services under-manned in Japa}
and this Air Force step is viewedls[
compact, but complete manpovr
unit, which is easily moveable id
could go anywhere on 24-hour j-
tice. At the same time, it saves "ei
Air Force being staffed to the iﬁt(
everywhere, in anticipation of d3-]
culties which might not happen, at
would tie up a lot of people. ;

When called upon to raise s
unit, Barney picked up men fim:
the recent North Carolina maneu-f,"
Exercise Swarmer, all of them belg:
fresh with field experience.

Before coming back in the serv
Barney was in the publicity dep.
ment at Warner Brothers in
bank.

fant N
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BOB HOPE -

§ HELP THEM BEAT

(Cerearat Paisy

On behalf of more than :
500,000 appreciative children and adults

THE UNITED CEREBRAL PALSY
ASSOCIATIONS, INC.

extend heartfelt thanks and appreciation
to all of those in the entertainment world,
and of the Press, who so diligently contributed ;
their time and effort in making e
our first national campaign a great success.

National Co-chairmen

LEONARD H. GOLDENSON - ROBERT M. WEITMAN

\
|
KATE SMITH i
i :
b
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Radio RBanks High in Life Adverti
ANA USING GRAND JURY TACTICS?

...Radio Would Like To Know The Answer

By FRANK BURKE

Netweork Figures
Included In
Ad Series

Basged on PIB gross figures
only, and released in a series
of page ads, Life magazine
‘reveals that of the first 11
national advertising media,
the four major networks ac-
counted for four pesitions in
total investment for adver-
tisers during the January-
. June, 1950 period. Network

{Continued cn Page 6}

Johnson Seeking
Full Siudy On FM

Woashington Burean of RADIG DAILY

Washington — Senate Interstate
Commerce Committee ‘Chairman
Edwin Johnson has called for “frank
and full discussion” of FM problems
with a view to the development of
“concrete and specific policies” for
the promotion of the service. In a

{Continued on Page 2)

Heavy Radio Campaign
Gets Underway On KHJ

West Coast Bureaw of RADIO DAILY

Hollywood—In the largest single
time buy in the history of KHJ,
Lakewood Park, Int., a $250,000,000
housing venture, begins a two week
test campaign this week, utilizing
22% program hours plus 95 spots

(Continuzed on Page 2)

Saga Of Serviee

George O’Brien night mgr. of
"WQXR, New York, was phoned
last Saturday by a woman who'd
found « briefcase containing
sheet music and arrangements.
The only clue as to its owner was
the name C. Mandel on the cov-
er of @ WGXR program guide.
Checking the subscription list,
O'Brien finally found the owner

—an arranger for WMGM.

Editor, RADIO DAILY

COULD IT BE that the Association of National Advertisers’ Radic & Television
Steering Committee would like to use “grand jury” tactics in an effort to
divide and conquer the radio networks in their quest for nighttime rate reductions?

That is the question that is furthermost in the minds of the trade today as they
pender over Paul B. West's announcement of a meeting inviting the four national
radio networks to meet SEPARATELY with their committee on July 26th.

What ANA sceks to do is to treat each network separately in trying to hammer
down nighttime radio rates to the tune of 15 per cent across the board. They will
endeaver through an analysis of ratings in markets where TV stations are lscated
to prove that nighttime radio listening is on the decline.

This plan of procedure is unfair to the networks and radio generally. It's unfair
because the sdvertiser members of ANA as a Rxdio and TV Steering Committee
co'lectively got their heads together for the purpese of ganging up INDIVIDUALLY

—not collectively—on network representatives.
We commend Frank Stanton, president of CBS, for the stand he has taken on

the ANA invitation. We go along with

exposed to the ANA presentation at the same time.
a2 united front on the issue and if they d> all radio will be the beneficiary.

time to put on the boxing gloves.

his thinking that the four networks be
We hope the networks present
It's

Record Audience
Hears Pres. Truman

President Truman's speech to the
people, carried by all major radio
networks, independents, and TV
stations as well as TV networks, last
night 10:30-11:00 p.m., brought the
biggest audience in history for any
single personage.

While radio networks had not
planned to make any special check
of the audience, network cfficials
were unanimous in saying that the
radio audience was the greatest in

(Continued on Paze 7}

(BS News Chief
Flying To Europe

On a flying trip to the capitals of
Europe to carry out plans for in-
creasing the CBS news schedules
in view of the present world situa-
tion, Edmund A. Chester, director
of news, CBS, will leave from Idle-
wild, Sunday, July 23.

After stopping in London for a
conference with Howard K. Smith,
CBS European news chief, Chester
wil! go to Paris to confer with David
S-hoenbrun. CBS for France; Rich-

(Ccntinued on Page 3)

John Gillin Dies Suddenly
While Vacationing In Wisc.

John J. Gillin, president and gen-
eral manager of WOW, Omabha, died
suddenly, yesterday, at St. Mary's
Hospital, Rhinelander, Wisconsin.
He was foriy-three years old.

While vacationing with his wife
and two children at the Dairyman's
Country Club in Boulder Junction,
Wisconsin, Gillin suffered a stroke

on Monday. He was quickly re-
moved by ambulance to Rhineland-
er but succumbed early yesterday.

Gillin was a member of the board
of the National Association of
Broadcasters for the past 14 years.
In addition, he was active in the
Nebraska Broadcasters Association,

(Continued on Page 3)

sing Survey

Radio=-TV Siation
Building May Be
Curtailed

I aschington Burean of RADIO DATLY

Washington—Complete ces-
sation of new construction of
radio and TV stations. within
the next few weeks v as fore-
cast yesterday in Congres-
sional circles, regardless of
the extent of the demands to
be made by the military on
steel, electronic eomponents
and other items. An early okay

(Continued on Page 3)

Excess Profifs Tax
To Spur ﬂnle-Buying

Tashinaton Ruvecu of RoIDTO Friily

Washinston—A new scramble for
choice time on radio and TV sta-
tions and nets looms as informed
sources here indicated the Treasury
will shortly ask for an excess profits
tax to make up a major part of the
ten-billion dollar military outlay

(Continued an Page 4

Surrick Leaving WFIL
For Post In Baltimore

John E. Surrick, commercial man-
ager of WFIL, Philadelphia, has re-
signed to accept the post of vice-
president and general manager of
WTFBR. ‘Baltimore, it was revealed
yesterday. Surrick, who has been

(Continued on Page 6)

NBC Affiliates Meet

NBC executives including -
Josephk  McConnell, president.
Cha-les Denny, exec. vice-presi-
dent and Niles Trammell, chair-
man of the board. are at the Hotel
Sevens in Chicago today for one |
day sales and programming meet
ing with 40 affiliated station broad- |
casters. Charles “Bud” Barry, !
v-p.. in charge of radio pro-
gramming will also speak.

o o A
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v COMING AND GOING =~

DOUGLAS EDWARDS, CBS-TY news com-
mentator, ledves tomorrow for a three-week
vacation tour in Maine.

HAZEL SHERMET, of NBC’s “Duffy’'s Tav-
ern’’ show, vacationing in New York from
San Juan, Puerto Rico.

RED BENSON, emcee of WOR-TV's Wed.
night “Whot's Offered?’ has just returned
from Wildwood, N. J., where he spent two
weeks  fishing and completing real estate
negotiations.

RELDA GARRETT, secretary to Joseph E.
Baudino, KDKA’s gen. mgr,, is in Boston for
the convention of the National Secreteries
Association, being held at the Copely-Ploza,
July 20-22, Miss Garrett is the new president
of the Association’s Pittsburgh chapter.

REV. EVERETT C. PARKER, director of
Protestant Radio Commission, is now in Hills-
oro, to teach courses in religious
radio for ministers from all over the country.
Courses are being held in the Deering Com-
munity Center.

OLIVER DANIEL, CBS musical director,
leaves Friday, via Air France, for Paris end
Yienna to attend the Salzburg Music Festival,

JOHN REED KING returned from Chicago
yesterday where he was guest of honor at the
Chicago World Fair and also previewed his
‘’Chance of a Lifetime” program for Bendix.

HENRY R. GEYELIN, ad. mgr. for receiver
sales, DuMont Labs, off to Hartford, Conn.,
to lay out the ad campaign for DuMont’s dis-
tributor meet there.

BOB KERNS, muanaging director of WLOK,
Lima, Ohio, is in New York this week visit-
ing Avery-Knoedel and Tom Harker, v-p and
natl. sales director of The Fort Industry Co.'s
New York office.

IRVING FEIN, nublicity mgr. for Jack Benrny,
and FRANK REMLEY, guitarist of Phil Harris’
:un,:!, arrive today wboard the Queen Eliza-

eth.

BENEDICT GIMBEL, JR., president and gen.
mar. of WIP, Philadelphia, attended a meet-
ing at Mutual yesterday.
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FINANCIAL

(July 19) ——1
NEW YORK STOCK EXCHANGE N
et
High Low <Close Chg.
ABC .. ... ... 93 9% 9 o+ W
Admiral Cerp. . 257, 2435 25V4 A 3%
Am. Tel. & Tel....150% 15014 1507 -+ 15
CBS A ... .. 29V, 2834 2834 4 3
CBS B .. 291, 2814 28Y;, 4+ 1
Philece ..., .. 363, Y 6 + I
RCA Common 167 1615 181, 4+ 1
Stewart-Warner 141, 1355 1334 — 13
Zenith Radio .. ... 463 44Y4 45 + U
NEW YORK CURB EXCHANGE
Hazelting Corp. .. 71834 1814 1834 . .. .,
Nat. Union Radio . 31, 314 3% - 3%

OVER THE COUNTER

Bid  Asked
DuMont Lab. . . . .. 16 17
Stromberg-Carlson . .. . . 12 13,
Game Interrupted
WMGM, New York, interrupted

last night’s broadcast of the N. Y.
Yankces-5t. Louis Browns bascball
game, from 10:30 to 11:00 p.m.,, to
air the speech by President Truman.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
OUne of the loading and oldest schools
of Radio Technology In Ameriea, of.
fera {ts tralned Radlo and Teloviaion
techniolans 10 the Droadessting In.
dustry,
Our graduates have
Fat Class Telephone Licenss,
Address Inquides to
Placemant Director
RCA INSTITUTES, Ine,
B350 W. 4th 8t,, New York 14, N. Y.

Adams On Fast Sked
As Airlines Commuter

Cedric Adams, well-known mid-
west broadcaster and columnist, is
fast becoming one of the traveling-
est personalities in radio and TV.

Adams, who originates two news-
casts a day over WCCO, Min-
neapolis, flies each week to New
York to conduct the 'CBS<T'V “Prize
Performance” show.

Boarding a Northwest Airlines
plane early each Monday morning,
Adam arrives in New York with
just enough time to lock over his
copy and do his 12:30 p. m. CST,
newscast which the network pipes
to WICCO. The rest of the afternoon
is spent in rehearsal for the TV
talent show, followed by the telecast
at 8:30 p. m. He winds up his day
with the second WCCO newscast
relayed from New York at 11 p. m.
Tuesday morning Adams flies via
NWA back to Minneapolis, arriving
just 15-minutes before air time for
his noon show.

Adams also finds time to tape
record a weekly CBS program and
air two half-hour {alent shows a
week over WICCO. He also writes a
gaily column for the Minneapolis

tar.

1950 Eurning;Ee.-vealed
By Admiral Corporation

The consolidated net earnings of
Admiral Corporation for the first
six months of 1950 reached $8,485,-
184, more than double the carnings
for the first half of last year, it was
reported by Ross D. Siragusa, presi-
dent,

This ycar's first-half net earnings
were cquivalent 1o $4.24 a share on
the 2,000,000 shares outstanding,
Siragusa  said. During the six
months ¢nding June, 1949, the com-
pany carned $3,155,689, or $1.58 a
share,

Admiral sales in 1950 rose 1o
$1€13,205,848 from the $53,110,405 vol-
ume recorded for the first half of
last year, !

Heavy Radio Campadign
Gets Underway On KHJ

(Continued from Page 1)

per week. Programs spotted for the
campaign are: Fulton Lewis, Jr.
commentary; 17 other newscasts
weekly; “Rise and Shine;” Gillespie's
Garden Guide; “Lynn Looks at
Hollywood;” “Baker’s Dozen;” and
“Crowell’s Nest.” Dan B. Miner Co.
is the servicing agency, and Dave
Williamson, the Don Lee account
exec.

Johnson Seeking
Full Sfudy On FM

(Continued from Page 1)
letter to Director Irving Merrill of

KUSD, Vermillion, 8. D, Johnson}j-

said that even though it might not
be possible for
agency, such as the FCC, to take
administrative action the industry
itself might be disposed to pay at-

tention to a serious and thoughtful }

approach to the problem of FM's
future.
Merrill has queried him on the

possibility that manufacturers might |
be required to equip TV sets with}

F'M tuners. Johnson said he had been
queried on the matter recently by
the National ‘Association Of Educa-

tional Broadcasters and Morris No-!

vik, of New York. He knows of no
way government can require the
installation of tuners, he said.

Toni Renews On ABC

The Toni Co. Division of the Gil-J?

lette Safety Razor Company has

renewed two ABC programs for an}:

additional five weeks.
‘The renewals,

September 15th, cover the Monday-
through - Friday breadcasts of
“Chance of a Lifetime,” from 2:30
to 3 p. m,, and the five-times-weekly

broadeast of “Quick as a Flash™|:

from 11:30 to 12 noon.

you buy radio.

such low cost.
on W.I-T-H brings &ig results,

If you'd like to hear the remarkable success stories about
W-I-T-H, call in your Headley-Reed man today.

WITH

BALTIMORE,

TOM TINSLEY, President *

“Teli me that radio-results
story again!”

The story is just this: for low-cost results from advertising,
And in Baltimore, you buy W-I.T-H.

No other station in Baltimore provides so many listeners at
That means that a little bit of money spent

Represented by HEADLEY-REED

e

any government ]

extending Toni’s|
sponsorship from -August 14th toli:

MARYLAND
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John Gillin Dies
While On Vacation

(Cont.nued fram Paze 1)
NAB representative, as well as a
member of the Canadian Broad-
casters Association,
Following graduation from Creigh-

ton University in
Omaha, 1927,
Gillin proceed-
ed to Chicago
he be-
came interested
in radio. He re-
turned to
Creighton in
1929, entering
the law school,
and upon gradu-
joined
WOW as an-
nouncer. From
this position he GILLIN
later became

program director for the station,
and continuing his way upward,
was named president and general
manager of WOW in 1943,

Gillin  was known throughout
broadcasting circles as an independ-
ent thinker and as a person willing
to chart new ways to make radio
more effective. At his death he was
a member of the NBC station plan-
ning and advertising committee.
Born in Omaha, he was active in all
phases of civic planmng and was a
member of numerous civic commit-
tees,

Funeral services will be held in
Omaha either Saturday or Monday.

Named KLAC Staff

Hollywood—Tiny Renier, former
KMPC program director, joins
KLAC as program director in a
move which allows Fred Henry, un-
til now in charge of both KLAC
and KLAC-TV operations, to con-
centrate completely on TV. Renier
will have a free hand on AM oper-
ations, checking with Henry on
overall station policy.

B/CCEST RADIO BARCAIN
IN THE US. TODRY!

I-MINUTE SPOTS ON
50,000 WATTS

WNOE- NEW ORI.EANS
oMLY 13093

TIME
EACH \RATE
AVGI’J‘/GM”#IV. Spots between High-Rated
National Shows!.. Spots on or between long-
sstablished Local Showsl.. News Programs !
Sports! Mutual Co-ops! (1080 ON YOUR DIAL)
23 YEARS OF SUCCESSFUL SERVICE TO ADVERTISERS!

NATIONAL REPRESENTATIVES »
L& % -
ur

RA-TEL
420 LEXINGTON AVE., N.Y.C
d'E-.-u 300 WATIS DAYHIME = $083 WATTE NIGHTTI

DAILY

Shortages Of Materials May%

Cut Radio-TV Constructwm

(Continued from Page 1)

for the expanded Voice of America
program and a vast stepping up of
Signal Corps and Air Corps radio
and other clectronic requirements
is expected to take up the entire
capacity of plants turning out trans-
mission equipment.

The expanded VOA program calls
for $42 million in broadcast equip-
ment in the first year.

In the meantime, prices have
gone up more than 50 per cent al-
ready and those hoping to beat the
military to new equipment are be-
ing asked higher prices daily, ac-
cording to Congressional reports. A
midwestern Congressman, licensee
of an AM station which is changing
its frequency, said yesterday he has

orclered four new towers for his
station. Prior to the Korean fight-
ing he was given an estimate of
$10,000 for the towers, but now the
price is $16.000. He does not have
definite bids on the other equip-
ment, but said the price increascs!
on towers are apparently typical

He predicted that inside of 30
days civilian non-government buy-.
cers will not find any plants that can
fill their orders.

So far as the price rise is con-
cerned, he said it is in line with,
other reports on price gouging—}
“industry and business are inviting:
another OPA by their policies this|
month—and they'll get stricter con-:
trels than last time.”

Bendix Will Sponsor
Chance Of A Lifefime

Starting Sept. 6, Bendix Home Ap-
pliances, Ine. will sponsor “Chance
of a Lifetime” over a 38-station
ABC-TV network, it was announ-
ced yesterday. The show will be
seen live in 36 different cities.

Products which will be advertised
on the program are Bendix auto-
matic washers, clothes dryers and
other products of the company.
Agency is Tatham-Laird, Ine.,, Chi-
cago.

Weekend Baseball Tour
Arranged By WOW

Omaha, Neb.—As a promotion
stunt, WOW, Omaha, has arranged
a week-end baseball tour for 350
persons, who will travel as a group
to St. Louis on Saturday, July 22,
to see the Cardinals play the Bos-
ton Braves, and then entrain to
Chicago to watch the Sunday (July
23) double-header between the Cubs
and the New York Giants. The
WOW staff, led by Tip Saggau, has
arranged all the activities for the
group, including train passage, meals
at well-known restaurants, choice
seats at the ball parks and bus
transportation. The cost for the en-
tire trip is $58.50 for coach passeng-
ers, with pullman passengers paying
$20 to $30 extra. Among those who
will make the tour are president
Bob Hall of the Omaha (Cardinals;
Floyd 0Olds, sports editor of the
‘Omaha World-Herald; Bill Wise-
man, promotion manager of WOW,
and Bill Gillegly of the station’s
staft.

. Hambletonian To CBS

The Hamletonian Stakes, harness
racing classic of the year, will be
broadeast exclusively over (CBS,
August 9, 5:30-5:45 p. m. EDT from
Goshen, New York. Race will be
called by Roy Shudt,
racing broadcaster.

top harness

(BS News Chief
Flying To Europe

(Continued from Page 1)
ard C. Hottelet, CBS, Berlin, and
Winston Burdett, CBS, Rome. Fol-
lowing conferences, Chester will
visit several other points before re-,
turning to New York.

Nielsen ﬁtﬁlgs Show
No Change In First “10”

National Nielsen Ratings for top
radio programs, for the extra week
June 11-17, and including total U.S.
area—small town, farm and urban
hemes, was released yesterday.

The first three programs, Lux Ra-;
dio Theater, My Friend Irma and(
Walter Winchell, held their respec--
tive positions as compared to their
previous rank. You Bet Your Life,
advanced to fourth position from a|
previous rank of ninth, while Life’
With Luigi took fifth place from a:
former rating of thirty-seventh.
Other sigaificant changes show Mr.
Chameleon advancing from twenty-
sixth place to sixth and Dr. Christ-
ian moving into ninth position.

WKCT Joining ABC

Radio Station WKCT, of Bowling
Green, Kentucky, will become af-
filiated with ABC as a member of
the network’s Southcentral group,
effective September 1, it was an-
nounced by Ernest Lee Jahncke,
Vice-President in Charge of Stations
for ABC. WKCT is owned by the
Daily News Broadcasting Company
and operates on 1000 watts dayvtime

and 500 watts nighttime on a fre-| I*

quency of 930 ke. Paul Huddleston
is the station manager.

TV Increase In Milwaukee

TV sets in Milwaukee have in-
creased to 119,044 as of July 1, ac-
cording to a survey made by WIMJ-
TV. This represents an increase of
1,380 sets during the month of June.

dubbmgs
spots
pressings

RECORDING = PROCESSING
PRESSING

ou get the kind of serv-
ice you want and the quality
you need at RCA! Records
and transcriptions of every
description, ., slide film and
promotion recording facil-
ities. Careful handling and
prompt delivery. Contact an
RCA Victor Custom Record
Sales Studio, Dept. 7-D:
120 East 23rd Street
New York 10, New York
MU 9-0500
445 North Lake Shore Drive
Chicago 11, Illinois
Whitehall 4-3215
1016 North Sycamore Avenue
Hollywood 38, California
Hillside 5171

You'll find useful factsin
our Custom Record Brochure.
Send for it today!
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CHICAGO

By GINNY EVANS

RANK SCHREIBER, general
manager of WGN radio and
television operations, is seriously ill
in Passavant Hospital. He was taken
to the hospital over the week-end
with a ruptured appendix, which
was complicated with a burst how-
el. Originally given a 50-50 chance
to live, Schreiber has been reported
gaining slightly but steadily.
“Your Supreme Revue,” sponsor-
ed by Supreme Motors of Chicago,
bowed last Friday at 9:00 p.m. over
WBKB. Telecast direct from the
sponsor's showrooms, the variety
prcegram features Earl Nightengale
as emcee, Ginny Scott, and Collin
and McKay. Program is produced
by Lawrence Advertising Ageney.

Vacationing: Jean Lewis, MBS
publicity department, in Madison,
Wisconsin . . . Jack Ryan, head of

NEC press department here, in Wis-
consin . . . Jean Tymec, WIND . . .
and Carroll Marts, head of MBS
central division, in Canada.

Hauser - Nash Motor Company,
sponsor of “Grand Marquee” on
WNBQ and *“Telenews Digest” on
WENR-TV, will give two trophies
at the Mary Bartlme benefit horse
show next week-end.

Dolph Hewitt, popular WLS sing-
ing star and RCA Victor recording
artist, is profiled in an article in the
current issue of Radio and TV Mir-
ror.

National Farm Safety Week will
be honored Saturday, July 22nd on
ABC’s “The American Farmer.” The
pregram will feature a series of na-
tionwide luncheon and studio pick-
ups and speeches by farm safety
and agricultural leaders.

Arthur Godfrey will be honored
by the Italian population of Chicago
at their third annual festival July
21st through August 6th. A ukeclele
display will feature large pictures
of Godfrey and hundreds of ukes
will be raffled off during the two-
week festival

Secrctary of State Dean Acheson's
address on “Korea and the World
Situation,’ delivered at the Lions’
International Convention at the Chi-
cago Stadium on July 18th was car-
ried by the full CBS network
through the facilities of WBBM.

"“FOR THE DAYS T0 COME"
A SUMMER Conditioning Program
Efficient & Time-Saving Inexpensive

A good figure and plenty of PEP and
ENERGY can be yours by investing a
few hours a week

at the

REILLY HEALTH SERVICE
In Rockofcller Contor

RCA 3ldg., 49th to 50th Sts. (Bth fioor)

1250 Sixth Avenue  COlumbus 5-8481

Scnd lor Interesting booklot

““The Life of Reilly

By SID WHITE
Flar About Manhattan. . . !

® ® ® PERSONAL POSTCARDS: WM, PALEY: Lalest cold war is
between BBC and the tv industry here. The Radio Industry Council,
representing 90 per cent of England's tv manufacturers, is planning
to send « representative here to sell British tele equipment, The BBC
is denitely building a “tv city” on a l4-acre site in West Londen and
will complete it no later than 1953, And is making no bones about going
all out to outiv the U, S. ... JACK BENNY: NBC is offering James
Durante close to 2 million bux to sign with them for radie and tv—
which is a snootful in any language. . . . LEE SHUBERT: Vivian Blaine
shapes up (and wotta shape) as the star ot that proposed winter edition
of the Ziegield Follies which Billie Burke may jein you in producing. . . ,
TEX & JINX: You certainly made a happy choice in Sidney Fields as
your pinch hitter. There are few defter interviewers than the con-
ductor of the "Only Human” pillar. . . . MONTE PROSER: Ruth Roman
is combining her N. Y. vacation with an inspection of show scripts. The
former Copa ciggie girl would like to do a drama if the Warners
approve. . . . FRANK FARRELL: You got the tv bug, too? . . . DARRYL
ZANUCK: NBC will soon be in the movie making biz. Web is close io
buying a major movie lot, we hear.

Y Y e %

® ® @ A psychiatrist once said to Jack Barry that he'd be
interested to find out (via a session on his couch) why z handsome
bachelor like Barry has built so many of his shows around young-
sters—such as “Stars & Starters” and “Juvenile Jury,” ete. The
good psychiatrist may not find the answer in his medical books—
but he certainly could find it in Barry’s bank books, Jack’s
penchant for precocious performers (shared by his partner, Dan
Enright) has boosted him from a fifty-bucks-a-week announcer
to @ hundred-thousand-per-year producer and moderator. Clever
as his “Stars & Starters” show is, credit for its smoothness must
go to Barry for his deft moderating, a trick he learned with those
infantastic “Juvenile Jurists.”

A e A *

® ® @ AROUND TOWN: Phil Spitalny brings his magic music to
the Starlight Roof of the Waldort July 27th. . . . Hy Gardner, whose
new col'm brightens up the early edition of the Herald.Ttib considerably,
goes all editions in Sepl. , ., The FCC will make a tremendously im-
portant announcement right after Labor Day which will affect tv
stocks. . . . If any guy earned a vacation this year, it's MCA's alfable
salesman, Dick Rubin. Just back from « cruise in the Carribean, Dick
is still bathing in compliments over his thres terrific sales of the season—
Skitch Henderson to WNBC, Jan Murzay te CBS and Joey Adams to the
same web in “Rate Your Mate.” , ., Off on a Bermuda honeymoon are
newlyweds Kyle McDonnell and Dick Gordon, pres. of World Video, . . .
That fen-page story about wreostling and its screwball stars in the
current Issue of Pageant mag, by-lined by Dennis James, was ghosted
by Dennis’ alert press agent, Mal Braveman. . , , Jack Gilford calls
the comedians invading the video fleld: Televise guys.
7 vy r i

® & e THAWTDS: At lcast the Korean conflict has given
Gabe Healler a chance Lo gel real ‘mellow’ dramatic again, . . .
Funny that in one scason, Vincent Scully has adopted some of
the vacabulary and voice ‘mannerisms of his cohorts, Barber and
Desmond, on the Bklyn Dodgers aircasts. . . . Joe Shribman prov-
ing to be a prade “A"™ mentor with his expert handling of Rosc-
mary Clooney and Bill Darnell, His new fMnd is a chap named
Hantey, the freshost male voice in '50.

| SOUTHUIEST

New KFJZ-TSN announcer is
Tom Allan, who comes from KWBC,
same city. Allen replaces Larry
Morrell, who resigned to take an
announcing assignmeant at WBAP-
AM-FM-TV, Allen, for many
months, has handled color assign-
ment for weekly KFJZ broadcasts
of the wrestling matches.

J. W. (Jake) Rike joined the
Dallas office of Rogers & Smith,
Rike was former plans chief for J.
B. Taylor, Inc., Dallas agency, and
was general manager of the Herbert
Rogers agency of the same city.
Rike took over his new duties with
Rogers & Smith on July l1st.

Excess Profits Tax
To Spur Time Buying

(Continued from Page 1)
for the Korean campaign and the
new preparedness program.

Although there has been some
chin-geratching among members of
Congress about a possible new limi-
tation on the extent to which busi-
ness firms can claim deduections for
institutional advertising, experience
during World War II indicates that
the Treasury is disposed fo recog-
nize such advertising as legitimate
business practice.

With a boom in industrial pro-
duction now on the way, it was be-
lieved here that advertising budgets
are sure to grow fatter. Both radio
and TV nets will be asked for
more time, and independent stations
can also expect to benefit—especial-
ly independent TV stations.

Harry Wismer TV Show
Handled By United

National syndication of the Harry
Wismer TV sports program, “Tele-
sports Digest,” will be handled by
United Artists Television under an
arrangement consummated by the
distributor with ‘Wallace Orr, pro-
ducer and president of Tel Ra Pro-
ductions. Anncuncement was made
by John 0litchell, United Artists
Television Director.

While negotiations were in pro-
gress, the weekly half-hour pro-
gram was placed in release. To date,
eight major markets, including Buf-
falo, Philadelphia, Chicago and St.
Louis have been sold commercially.

e NAME MERCHANDISE

® $3to 5100 RETAIL VALUE
® Wide Choice from Catalog
® Prompt Delivery from Stock

SELECTIVE

PRIZES
FOR YOUR SHOWS

Richard S. Robbins.
951 5th Ave., N. Y. 17 - MU 7-0384

VS
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' STATION WANTED

 SALES-STATION MANAGER

For the past twelve years I have been selling time
the hard way, using brains, ingenuity and shoe leather.

| have never been 1n a position to pick up orders or
work through a transom.

I am not looking for a salesman’s paradise, but rather
for a station job that is in a good market and has
strong competition.

[ ]
My God is not money, but I am quite thrilled to send
the Treasury Department a fat check each year.

Write or Wire RADIO DAILY, Box 151, 1501 Broadway
New York 18, N. Y.
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Name Disc Jockeys
Planned For WNB(

Big name disc jockey shows, long
a suecessful ingredient of independ-
en! stations programming, looms as
a major factor in manager Ted
Colt's plans for hypoing WNBC's
local program structure. The sta-
tion is reported preparing scveral
new record shows for debut in the
near future,

The plans call for such well-
known personalities as James Mel-
ton, Al Goodman, Arthur Fiedler,
Carl Sandburg, Henry Morgan and
Enrico Caruso, Jr., to emeee weekly
platter shows of their own. Dates
and times will be announced in the
near future,

Melton Olfers

A record show slanted around
automobiles will be Melton’s offer-
ing Based on his hobby of collect-
ing old-time autos, Melton will play
records which have some connec-
tion with cars in the melody. He
will intersperse his comments with
interesting sidelights on the old-
time vehicles,

Bandleader Al Goodman will be
heard in a weekly half-hour platter
show with the probable starting
date set for Saturday, June 29, at 5
pm. Arthur Fiedler, conductor of
the Boston Pops Symphony, will de-
but soon in a disc jockey session
devoted to the works of the great
composers. As an added attraction,
Fiedler will interview the composer
whose music is being featured, with
the role of the composer being port-
rayed by an actor.

Caruso, Jr.. To Emcee

Also scheduled to premiere over
WNBC in the near future is a
weekly program featuring the re-
cordings of the great Enrico Caruso.
His son, Enrico Jr., will emcee the
show. Another program featuring
Carl Sandburg, poet and author,
will be devoted to American folk
music. Sandburg will be heard sing-
ing and playing folk funes on a
guitar.

Expected to premiere in the fall
wili be comic Henry Morgan in a
disc jockey series for children. De-
taile and timz will be announced
later.

Name personalities currently con-
ducting their own dise jockey and
musical series over WNBC arce
Skitch Henderson. Arthur Treacher
and Leopold Stokowski. Henderson
is heard Monday-through-Saturday,
from 6 to 8:30 am., and Monday-
through-Friday, from 12:15 to 1 P.m.
Treacher presents on Sundays, at
12:30 pm. recorded music from
Gilbert and Sullivan operettas, with
his commentaries delivered in verse,
A Tour-program series featuring the
recorded works of Bach is being
aired by conductor Leopold Stokow-
ski, The orchestras featured in the
series were under his direction. The
show is aired on Tuesdays, from
7:30 to 8 p.m.

As far as can be ascertained, this
is an all-time high in booking big
names as deejays.

DAILY

AGENCY NEWSCAST

.« « personnel, spensors and notes

COMPTON ADVERTISING, INC.
has eclected three new vice-presi-
dents, the board of directors an-
nounced. They are Allen F, Flouton,
Scaward M. Woodward and Barton
A, Cummings, all account executives
of the agency. Flouton, who has
been with Compton since 1937, is
account manager on the Proctier &
Gamble Ivory Soap account, Wood-
ward, who joined the ageney in
1940, is execcutive on all Procter &
Gamble Canadian brands. Cum-
mings, who came to Compton in
1947, is executive on the Procter &
Gamble Duz account.

ROBERT A. DEARTH has been
named to head the new business
stafl of Ross Roy, Inc.,, Detroit ad-
vertising agency. Dearth was previ-
ously account executive and chair-
man of the new business committee
in the Cleveland office of McCann-
Erickson, Inc.

McLAREN, PARKIN, KAHN, INC.
ha3s been appointed advertising and
public relations counsel for Marine
Brothers, Inc.,, TV, radio and elec-
trical appliance dealers. Newspa-
pers, radio, television and direct
mail will be used.

CLARENCE K. BAGG, has joined
Bermingham, Castleman & Pierce,
Inc., as director of the agency's
client marketing and merchandising
service. He was formerly sales man-
ager for Sylvania Electric Products
Television.

JACK W, LAEMMAR and HAR-
OLD TASKER have joined the Chi-
~ago office of J. Walter Thompson
Company as advertising account
representatives. Leammar was for-
merly with Foote, Cone and Belding
in Chicago, and Tasker recently left
the Caple-McDonald Company,
sales promotion specialists.

MEYER SACKS, previously copy
chief of A. W. Lewin Co., has been
aopointed a copy chief at Joseph
Katz Apgency. .

JULES NATHAN, research direc-
tor of Franklin Bruck, will leave
the agency on July 21st to establish
hiz own research c¢ompany, Guar-
anteed Interviews. The organiza-
tion will have headquarters in Tuc-
son. Ariz.

LUCKY STRIDE SHOES, INC.
Maysville, Ky., has named Rock-
more Co. to handle its advertising.

MASTERPIECE REPRODUC-
TION CO. has appointed Grayson
Associates, Inc,

DAVID TRAUM COMPANY,
INC., sewing aids and notions, and
Heirloom Needlecraft Guild, inc.
has assigned Lawrence Esmond Ad-
vertising Corp. as its ad agency.

RITA WAGNER. formerly with
McCann-Erickson, has become an
account executive at Hewill, Ogilvy,
Benson & Mather.

MERRION PIKE has joined Rus-
sel M, Sceds Advertising Agency,
Chicago, as fashion coordinator and
fachion merchandiser,

VIRGINTA CARRUTH, formerly
with Ted Bates & Company, has
joined the research department of
Kudner Agency, Inc,

MURRAY PATTINSON, former
production manager for Burton
Holmes, Inc., film producers, recent-
ly joined the Chicage office of J.
Walter Thompson, where he will
produce TV films. He replaces Peter
Cavallo, Jr., who is now doing cre-
ative programming in the agency's
television department.

IRVING H. GUYER has been ap-
pointed art director of H. W. Haupt-
man Co. He was previously art di-
rector of B. D, Iola Co.

GEYER, NEWELL & GANGER
has appointed H. Woodruff Bissell
vice-president in charge of the
fashion group, and has promoted
Shirley W. Estey to fashion director.
Bissell was formerly promotion di-
rector of Handmacher-Vogel, Inc.,
women’s suits manufacturer.

WALTER KANER ASSOCIATES,
New York public relations firm, has
moved to larger quarters at 452
Fifth Ave. The new telephone num-
ber is PE 6-0380.

ROBERT H. OTTO, president of
the advertising company in his
name, will speak on “Advertising
in Europe Today,” in an address
before Export Advertising Associa-
tion, July 27th, at the Shelton Hotel,
New York.

OPAD-GREEN CO. has placed its
account with Product Services
Greup, Inc.

PIONEER SCIENTIFIC CORP-
ORATION, licensee of Polaroid
Corporation, Cambridge, Mass., and
manufacturer of Polaroid television
filters and sun glasses, has appoint-
ed William van Zehle & Co., Inc. its
agency.

Joins Official Films
Hollywood — Lou R. ‘Winston,

Radio Ranks High |
In Adv. Surv

{Continued from Page 1}

ranks were: CBS, second; NY
third; ABC, fifth and Muw
eleventh.

Included in the “first twerl§
however, are NBC-TV, ﬂftel

and CBS-TV, twentieth.

Total investment by adverti
in the six month period show
CBS received $36,072,366 and C
TV a total of $4,604,211. NBC, inj
same  period reccived $3291¢
and NBC-TV, $7,493,616. If radio §,
TV figures were added toge }*
CBS totals $40,675577 and NE
$40.406.455—both exceeding the t§ :
investment by advertisers for °
magazine which reports revenu g
$39,718.584. I

PIB figures, as revealed by If-
show that ABC had a revenuc
$19,428,909 and Mutual $8,403,644.
expenditures over ABC-TV vj*
not revealed, 4

advertising media were: Life, C
radio, NBC-radio, Saturday E#-
ing Post, ABC-radio, Time, La
Hceme Jonrnal, This Week, Be
Homes & Gardens, American Wifi
ly. MBS-radio, Collier’s, Look, C
Housekeeping, NBC-TV, Wom
Home Companion, MeCall's, N¢
week, Country Gentleman ®
CBS-TV. Radio and television §!
ures, in the report are for netw
time only. [

New Staging Service |
Started At NBC-|

NBC-TV has expanded one of
major operating divisions and gi
it a new title, Carleton D. Smith,*
rector of operations for the i}l
work, announced yesterday.
new division is called staging :}
vires, formerly production facili- <
whose more than 250 members
responsible for staging nearly p*
programs weekly in New York,

Staging services covers the s
staging operation of NBC televi:
as distinguished from time faciliy
studio facilities and other type:0
facilities available at the netw.

The expansion, providing for
new positions, further reflects
neiwork’s preparation to stage
estimated 125 programs here, wi
1y, for both the network and WK

Staging services is headed
Robert J, Wade, now titled n
ager of staging services, He rer
to ¥Fred Shawn, director of pro¢
tion services.

founder and former owner of Radio
Producers of Hollywood, one of the
largest electrical transcription com-
panies on the west coast, has been
appointed western representative for
Official Films, Inc., it has been an-
nounced by Alex Rosenman, execu-
tive vice-president. A pioneer in the
radio business, ‘Winston will devote

Surrick Leaving WFIL |
For Post In Baltim«

(Continued from Page 1)

with WFIL since 1939, has mads
outstanding showing as a radio =k "
executive and is widely knowris'!

his time exclusively to television.

the agency and sponsor field. | *
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HORTAGE OF SETS HELD PROBABLE

p—

TELE TOPICS

ME TELEVISION PREDICTION PARTY
staged on NBC-TV Tuesday night as
hature of the TV Week observance in
v York fell short of expectations, in-
r as production, camera work and
ing was concerned. The theme was
iting but the attempt to blend live
rviews with film sequences in drama-
ng predictions both in a serious and
worous vein failed to produce an in-
:sting  half hour for home viewers.
hlights of " the predictions was Brig.
1eral David Sarnoff of RCA envision-
a world-wide TV network and the
biorous  dialect delivery of Sid Caesar
bhe commented on TV programming.
‘Wynn was funny but either the qual-
of the film or the projection failed
toresent the comedian at his best. The
e might be said of the film sequence
Bob Hope. Others who appeared in
diction interviews with Jinx Falkenburg

Tex McCrary included Mayor
twyer, Drew Pearson, Samuel Goldwyn,
| Whiteman, Bernard L, Gimbel and
k L. Straus.

[ ]

WILY POST is the latest to enter TV.
. With “Manners for Motorists,”
t of 3 series of S5-minute films, sched-
d for previewing on Monday, July 24,
noted No. 1 authority on etiquette,
| do a series on manners through TELE-
tops, Inc. . . . Sherman H. Diyer flies
London today to make a final selec-
v of British actors to play Sherlock
Imes and Dr. Watson in the “Sherlock
ifmes” TV film series to be produced
}Dryer & Weenolsen Productions, Inc.
1. Hospitals and city public institutions
hefited from “Television Week,” J. R,
‘hpele, chairman of the Mayor's Com-
Ytee for TV week, presented Mayor
Dwyer with 15 TV sets for use. . .
71 Fitzgerald will be featured in a series
three variety shows entitled “Summer
tht’s Dream” on NBC-TV, starting Sun-
r, July 23, 8:30 pam., EDT. . . . A
| hour Garry Moore show will take over
: Wednesday 8:00-9:00 p.m. slot, CBS,
ing vacated by “Arthur Godfrey and
Friends,” for eight weeks, commencing

gust 2,

el il S

[
APIDLY EXPANDING TV operations
* of WTMJ-TV, Milwaukee, have ne-
isitated the start of a building and
nodeling program, Two radic studios
WTMJ are being remodeled, primarily
TV use and changes will be made
the Radio City auditorium studio for
zelerated TV use. . . . WNBW, Wash-
ton, really getting around. Verified
k-ups of local programming reported
:lm puzzled fans in Fremont, Nebraska,
it Worth and Dallas, Texas, and from
gin, M. . . . WWIJ-TV, Detroit, has
]ued rate card No. 8,

s Pl N, T Sy L5 Tyt

Seleclive Service
Aired On WOR-TV

To help the public understand
how Selective Service will affect
the youth of the nation, WOR-TV
will present “The Draft and You”
tonight, 8:30-8:45 p.m., EDT.

John Wingate, WOR and WOR-
TV reporter, will moderate a round-
table discussion with Col. Candler
Cobb as guest of honor. Col. Cobb
is Director of Selective Service for
New York City.

Col. Cobb will explain the draft
rules and their application to the
youths of the Metropolitan Area.
Assisting Col. Cobb will be a Selec-
tive Service medical officer who
will outline the physical standards
for drafting and compare them
with standards for World War II

As pguests, Wingate will have
some of the first New York City
inductees and their families who
will give their reactions to the first
draft during fthe current interna-
tional erisis.

“The Draft and You” is a presen-
tation in the public interest by
WOR-TV’s news and special fea-
tures division. To make room for
the special program “Sports Inter-
views,” usually seen at the same
time has been cancelled this one
time only.

Howard Begins 3rd Year

Bob Howard begins his third year
on WCBS-TV Monday, July 24. The
pianist-singer has done 52-consecu-
tive broadcasts on a five-a-week
basis, something of a record for any

- | TV performer, and has sung some

2,150 songs on the show.

Something New

Now it's midget wrestlers. When
WPIX televises wrestling from
the Twin City Bowl, Elizabeth,
N. J. next Wednesday night,
July 26th. the feature attraction
will bring together two midgets.
In the stellar attraction the new
he-men of the ring are apily
named Tom Thumb and Jack \

Little. Move over Mr. America.

Stromberg Infroduces
New "51 TV-AM Line

The 1951 line of Stromberg-Carl-
sor TV and radio receivers was pre-
sented yesterday to an advance
group of dealers, scheduled to at-
teid conferences, running through
July 26. The exhibit was held at
Gross Distributors, Inc.

The trend to big picture TV is
emphasized by the new Stromberg-
Carlson line, with the smallest
model 16”. Stromberg has made
nothing smaller since last March.
The new 16~ series includes two
table receivers and two consoles in
a variety of cabinet styles.

A 177 receiver, plus AM-FM ra-
dio and a three-speed record changer
was also introduced. The new 19~
consoles and two new 19~ TV-AM-
FM-phonograph combinations with
208 square-inch screens, complete
the new Stromberg line,

New Net Traffic Mar.

George Faust, for the last 18
months assistant traffic manager,
has been promoted to the position
of traffic manager of the DuMont
Television Network.

Record TV Audience
Reported For President

history. Conditioned as the public
has been over the past ten years,
it was generally agreed that when
the President of the United States
goes on the air, it is only because
of an event in which the people are
directly involved and, once again,
shows the dependence of the man
in the street on radio and TV as the
quickest means of communication.
For TV, of course, this was really
the first time that a matter of inter-
national importance, involving the
President, has been telecast.

{Continued from Page 1)

TBA officials estimate that up-
wards of 30,000,000 people saw the
President on television last night.
The President was televised on
nearly 100 stations in the East and
Middle West by coaxial cable and
kinescopes of his appearance will
be flown to West Coast stations for
presentation today. Last night's aud-
ience estimate was based on ap-
proximately 5,500,000 TV sets in use
in areas reached by coaxial cable
and a minimum of five persons
viewing at each receiver,

Receiver Demands
May Exceed

Supply

A black market in TV receivers
is forecast before the Christmas
holidays if production restrictions
arc placed on the industry by gov-

ernment, Rapro DaiLy learned Fri-
day. While manufacturers anticipate
no immediate cutback in receiver
production it is believed that short-
ages in receiver tubes, resisters and
other parts will lead to a production
curtailment.

In New York. dealers reported
increased receiver sales as a result
of the TV Week promotion and the
prospect of shortages has caused
many to forgo midseason sales and
stock up on all models for the fall.
Several companies report that de-
mands for receivers will exceed the
production capacities of their plants.

The apprenension about receiver
shortages is not shared in some
quarters. One TV leader said that
the industry is better geared to con-
vert to military electronics produc-
tion than they were during World
War II and that this could be done
on a limited basis without affecting
the present production schedules of
radio and TV sets. He added that
more trained manpower is also
available.

"Youth On The March”
Renewed Over ABC-TV

“Youth on the March,” Sunday
evening religious program, has been
renewed for 52 weeks over the
facilities of ABC-TV by The Young
People's Church of the Air. Series
will be resumed QOct. 1.

Program will be telecast from
10:30-11: 00 p.m., EST, and will ori-
ginate from the studios of WFIL-
TV. The nrogram features a mixed
chorus, men's glee club and a ser-
mon by the Reverend Percy Craw-
ford. Business was placed by John
M. Camp and Company, Fort Wayne,
Ind.

Getting Into The Act

Even WIZ-TV telephone opera- |
tors are gelting into the spirit of
New York City's "TV Week.”
Throughout the week. operators
at ABC's Television Center on
West 66th Street are aaswering
all calls with: “ABC Television-
Center of TV Town.” TV week
which began on July 16 will end
on Sunday, July 23rd.
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. BEHIND THE MIKE

ILEEN WILSON'S Decca record

of the Rodgers & Hart oldie, “I
Didn't Know What Time It Was™
has started a revival of the tune.

Earl Hammond appearing with
Ilona Massey in NBC's “Top Sceret.”

Shirley Eggleston ofl to Gettys-
burg, Pa., for a featured part in
“For Good or Evil,” a production of
the United Lutheran Church in
Amcrica,

Newest dance favorite with col-
legians is the young Roy Stevens
crcw at Roseland with three CBS
wires a week. He's already been
booked for nine fall and winter col-
lege dances for next season.

Shep Fields is giving out with
some of the most danccable music
in town at the Statler's Cafe Rouge.
Shep has now played at every ma-
jor hotel in N, Y. since his Rippling
Rhythm became an overnight sen-
sation at the Pierre Roof in the 30's.

Fredric Vonn, composer-pianist,
leaves on ihe 21st for a two-month
tour of Italy, Portugal, Israel and
Greece,

Ethel Smith adds another ‘“first”
to her career when she plays her
own composition, “Cuban Cutie,” on
the Garry Moore show Wed.

NBC-TV's “Easy Does It” will be
televised Friday evening at 6:30
p.m, from Roosevelt Raceway with
Johnny Andrews and Francie Lane
having a match race on two trotting
horses right on the show.

Skitch Henderson returns to a
maestro’s fold for one nite on July
29th when he'll lead his ork at the
Fourth Annual Charity Ball of the
Monmouth Park Jockey Club in the
clubhouse of the track at Oceanport,
N. J.

Staff Changes Announced

Berton Sonis, manager of WTIP,
Charleston, West Virginia, has an-
nounced that Bob Bower has been
appointed director of sports and spe-
cial events at the station. Bower has
been program director since 1948. In
his new capacity he will coordinate
all sports and special events activi-
ties. WTIP plans to follow up its
heavy “Game of the Day” baseball
schedule with complete play-by-
play coverage of the football and
basketball schedules of Morris Har-
vey College and the local high
schools.

Sonis also announced that the
new program director at WTIP will
be Joseph J, Herget who is no new-
comer to West Virginia radio. He
has been actively engaged in radio
since 1937. Herget comes {o Charles-
ton from a similar position at
WPLH in Huntington.

Wedding Bells

Kyle MacDonnell, star of OBS-
TV's “Celebrity Time" and oft-
hailed as the first lady of television,
was married yesterday to Richard
Borden, prexy of World Video.
Ceremony was performed by Charles
Celden, Justice of the Supreme
Court of N, Y., at Jamaiea, N. Y.

COAST-TO-COAST |

Jack Tolen Joins WDTV

Pittsburgh, Pa.—Jack Tolen has
been added to the staff of WDTV in
an cxcecutive position, according: to
a recent announcement by Donald
A, Stewart, general manager of the
DuMont 'Television Network outlet
in this city. Tolen was recently as-
sociated with the Twin City TV
Labs in Minneapolis. Prior to this
he was co-publisher of a trade
journal in Missouri.

Buys Grayson Interest

Sherman, Tex.—Lofton L. Hend-
ricks, veteran broadcaster and gen-
eral manager of KRRV since the
station’s establishment in 1936, has
purchased an interest in the Gray-
son Broadcasting Corporation, op-
erators of KDSX at Denison. Hend-
rick will assume duties as vice-
president and treasurer this month.
B. V. Hammond, Jr. retains his in-
terest and continues to serve as
president.

Appointed Publicity Director
Pittsburgh, Pa—The management
of WJAS announces that Miss “Cal”
T. Mara has been named publicity
director of the station.

Airing E. Roosevelt Address

Hartford, Conn. — The keynote
speech of Mrs, Eleanor Roosevelt
at the Democratic State Convention
here on July 28th, will be carried
by the Nutmeg Network of this
State. WDRC will feed the newly
organized network from the Bush-
nell Memorial Hall. WDRC news-
men and commentators will staff
the two-day convention that will
renominate Governor Chester
1]?cxwles and Senator Brien McMa-
on,

Named WERE Program Director

Cleveland, O.—Bob Neal, sports
director at WERE for the past four
months has been named program
director succeeding Sidney Andorn
who resigned as consulting director.
Neal will continue to serve as sports
direetor in addition to his new
duties. As sportscaster he is heard
at 5:45 and 6:30, and in re-crea-
tions of outstanding American
League baseball games when the In-
dians are not scheduled. Next fall,
he will do the play-by-play of the
Cleveland Browns professional foot-
ball games,

WMMW Public Service Broadcast
Meriden, Conn.—WMMW is ori-
ginating and airing the State Forum
of the Air under the direction of its
founder and moderator, Ralph Della
Selva. The Connecticut Forum of
the Air is designed to inform the
people of the coming political is-
sues in this year's very important
state’s elections. The Forum is being
aired every Wednesday evening at
seven in the 1830 House, located on
Historic Memorial Boulevard in this
city.

WCSI Airs "June Carnival”

Columbus, Ind.—Last month WCSI
presented its *“June Carnival” as
part of the regular activities of the
WOSI “Woman's Club of the Air.”
Festivities included music from a
local orchestra, short talks from
Mayor Robert L. Stevenson, and the
executive vice-president of the local
Chamber of <Commerce, Stephen
Baker. The entire WCSI staff par-
ticipated to make the carnival suc-
cessful. Jack Douglas, Woman's
Club of the Air moderator, acted
as master-of-ceremonies, while
Ernie Kern, disc jockey, helped out
with the interviewing. Dick Jewell,
program director; Charlie Powell,
news editor; and Virgil Royer, staff
announcer were in the theater au-
dience with roving microphones.

Twenty-Six Years At WDRC

Hartford, Conn. — Walter Haase,
WDRC manager, is observing his
twenty-sixth anniversary with the
station during this month. Haase
joined WDRC in 1924, and is one of
the pioneer radio men in the coun-
try.

Airing New Program

Pittsburgh, Pa. — Rosy Rowswell
has recently added another program
“Rosey 'Goes to Bat” to his regular
duties. Rosey does the Pirate base-
ball games broadeasting. His new
show will be heard on WIAS, on
Sundays at 10:30 p. m., and on
WHJIB, Greensburg, on Sundays at
10:45 p. m.

KFWB Increases News Sked.

Hollywood, Calif.—Heightened lis-
tener interest in newscasts stem-
ming from the grave international
situation has resulted in 2 greatly
stepped up news schedule for
KFWB. In keeping with its policy
of programming in the public inter-
est, the Warner Bros. station has
added 5-minute newscasts at 2:30
p. m, and 3:30 p. m., Monday through
Saturday, and a 15-minute news-
cast at 9:45 p. m., Monday through
Friday. Newsman and foreign cor-
respondent, Clete Roberts, will write
and broadcast in the 1:30, 2:30 and
3:30 slots, as well as his regular
nightly stint at 6:00 p. m.

Golf Courses At KSTP
St. Paul, Minn.—KSTP and KSTP-
TV, in conjunction with the state
PGA, will stage four weeks of free
golfing instructions to any Twin
Cities’ youth, 14 or under, clirnaxed
by a tournament to determine the
best in his class. Youngsters desiring
to participate must register with
KSTP. Instructions will be furnished
by golf pros at the local links.
KSTP-TV will air films of the PGA
pros demonstrating golfing tech-
niques and KSTP will also present
several programs promoting the
tournament. Jack Horner, sports di-
rector for the AM & TV stations,

is in charge of the program.

Film Radioc Show
WRNL, Richmond, last week
ed in color and sound its foif.
week musical-variety program, -
Sauer Show.” This is believed -}
the first time a network showh’
been filmed during actual b
cast. “The Sauer Show,” whic|
produced by WRNL and origi
in Radio Center Theater, is fed
week to a network of 39 Soufs
radio stations ranging from ¥ |
ington, D. C. to Tallahassee, FI
Occasion for the filming wof|
show was the birthday of ¢
Sauer, Jr., president of the (
Sauer Company which sponsor.
show. The finished film, whiclil/
cludes shots of the Sauer planti]
of the sponsor's products, will
presented to Mr. Sauer as a birt
present by the company’s emploi'
Community Chests’ Kit\]
Containing considerably
material including several
features, the 1950 Audio-Visuali{’
iio Kit is currently being distrittd:
by the Community Chests i
Councils of America to all its
Red Feather campaign offices.
volumous material contained ifi
attractive index folder is grecje
into five classifications: organizfc
section, spat announcements, B
tures, transcriptions and televjt
and films. The new features in 3
page-long scripts adapted to shy
fic local needs which can be uﬂ
by radio stations for Myl
Dramas™ or *Minute Intervieu,‘ h
)3
Shaw Named By CB

Effective immediately, Willia)
Shaw has been named eastern
manager for Radio Sales, CBSz:
cording to an announcement ;|
by Carl J. Burkland, general
ager for Radio Sales, Shaw wa:
merly asst. sales manager fo:
Columbia Pacific Network.
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MILLER NAMES NEW AM COMMITTEE

Siations Offer Facilities To Civili
‘ LET'S BOYCOTT THE MEETING

...Radio Should Challenge ANA’s Autherity

By FRANK BURKE

WKRC Offers Aid
To Gov’t Agency
In Ciney.

" Cineirnati — The facilities
of WKRC, WKRC-TV and
WEKRC-FM and the Times-
Star were offered civil defense
anthorities in Washington and
Columbus, Chio yesterday, for
experimentation in developing
a community preparedness
program. ‘‘Defense officials
can use our plants and our
(Continued on Page 3!

Pledges RCA Support

To Presigl_eﬁl Truman

. A pledge of fullest cooperation in
the national effort by the Radio
Corporation of America, its subsid-
iaries, officers and employees at
home and abroad, was telegraphed
yesterday to President Truman at
the White House by Brig. General
David Sarnoff, chairman of the
board of RCA.

The full text of General Sarnoff's
teiegram follows:
- “Please accept my congratulations

(Continued on Page 4)

| Ulc:h Labor Leaders

Seek To Buy Station

- Salt Lake City—The Utah Fed-
eration of Labor has signed a two-
year option to purchase KNAK for
$200,000, pending approval by the
(Continued on Page 2)

NAR 16th Dist.

e, =t “im. e e . ¥

Early- meeting plans of the
16th. District of the NAB, which
were set for August 24th. and
25th. in San Francisco, have
been abandoned. the NAB said
yesterday. New plans for the dis-

- trict meeting have been made
for the same date at the Roose-
velt Hotel in Hollywood. Members
in that district will be notified
of the change.

Editor, RADIO DAILY

1 Probably the best way for the ra

dio networks to cope with the ill-

timed and ill-advised move of the Association of National Advertisers
to beat down nighttime network rates is to boycott the committee

meeting planned for July 26th.

1 By boycotting the meeting, radio
ANA Radio znd Television Steering
(Continued

can effectively serve notice on the
Committee that they are exceed-

on Page 2)

NBC Affiliates Meet |
In One-Day Session

Chicago—Thirty broadcasters rep-
resenting key market affiliates of
the National Broadcasting Company
gathered at the Hotel Stevens yes-
terday to discuss sales and pro-
grams and to consider a proposal
for daytime network time.

The Dbroadcasters heard Harry
Kcepf, v-p in charge of sales, say
that three sponsors are seeking 15-

{Continued on Page 4) ‘

Cuba Gets Mobile TV
At N. Y. Ceremony

Officials of RCA International and
the Cuban government were present
at a ceremony held yesterday after-
neon in Rockefeller Plaza, New‘

(Cantinued on Page 4)

Sale Of KFWB Filed
By Wam_e[ Brothers

Woshington Buveaw of BADI DATLY

Washington—Details of the $330,-
000 deal for KFWB, Los Angcles,
spelled out yesterday as attorney
Marcus Cohn filed the application
for approval of the sale by Warner
Brothers to KFWB Broadcasting

Corporation with the FCC. Harry |

Maizlish, for 13 vears manager of
(Continued on Page 4}

Ensign R:)hrenbeck Killed;

Son Of Frank Rohrenbeck

Ensign Frank J. Rohrenback, Jr,
son of Frank J. Rohrenback, gencral
manager of WMGM, was killed on
July 18 when his plane crashed on
the carrier, U. 8. §. Midway, while

{Continued on Page 3)

Talks Of NAB-BAB Split
Set For Next Week—Ryan

Proposals for a partial or com-
plete- split between Broadcast Ad-
vertising Bureau and the National
Association of [Broadcasters are
slated for a thorough airing by the
committee previously appointed by
Miller for that purpose when the
members c¢onvene in Washinglon,
D. C., on Thursday and Friday of
next week. According to a statement
made here yesterday by William B.

Ryan, general manager of NAB, just
previous to his return to Washing-
ton, the action to be taken by the
committee at that time will consist
of analyses of all proposals and con-
solidation into a very few accept-
able plans which will be presented
to the NAB at a later date. No con-
crete step to divorce the two can be
effected, he said, until the plans are
(Continued on Page 3}

an

Defense

Three Committees
To Repluace All
Subdivisions

Woushieaton Bureare o f RADIO DY
Washington — NAB Presi-
dent Justin Miller yesterday
announced the make-up of the
new AM Committee, with
composition of the TV Com-
mittee probably to be revealed
today. These two and the FM
Committee will take over the
functions of nearly a dozen
committees in previous years;
(Continued on Page 3!

‘Early TV Sef Buying

Urged By N. Y. Mir.

With the strong prospect that in-
creased military purchases will ag-
gravate an anticipated fall shortage
of TV receivers, dealers were urged
vesterday to make commitments for
the balance of the year. before the
usual mid-August buving period, by
Avthur Freed. president of Freed

(Continued on Page 2}

Associated Signs
41 More Radio-TV Clients

Associated Program Service has
signed 41 additional radio and tele-
vision stations to its transcribed
program and merchandising service,
Richard S. Testut, general manager
has announced.

In addition, the Associated Pro-

(Continued on Page 4)

———

Rome Recording

An actual recording of the
canonization ceremonies of Maria
Goretti will be heard on an ex-
clusive broadcast on WHOM, °
! Sunday, July 23td from 3:00 to
4:00 p. m, It is believed to be the
first time a canonization cere-
mony. which includes a message
from Pcpe Pius XII, has ever been |
| broadcast in the United States of
America.
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FINANCIAL

(July 20)
NEW YORK STOCK EXCHANGE

ct

High Low Close Chg.
ABC ... ... 914 9%, 9y — 4
Admiral Corp. . | 253 24V, 24% — %
Am. Tel & Tel. 1527 151 152 + 114
cBS A ... .. .. 29 28'(2 283 .. ...,
gns B ..... . %5;/2 22/4 gw — la
hileo ... ....... 635 3 4 + 1
RCA Common T Vel 16 1674 — 12

RCA Ist pfd. 76 76 76 2
Stewart-Warner ... 14% 1355 14% + 3%
Zenith Radio ..., 460 435 435 1%

NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 19 183 19 4 1
Nat. Union Radio. . 334 3% 334 4 1
OVER THE COUNTER
DuMont Lab. 1Bli/d A#fd
uMont Lab. . P 6

Stromberg- Carlson e 12 4 1312

Gillin Funeral Saturday

Omaha — Funcral services for
John J. Gillin, Jr., oresident of ra-
dio station WOW, Inc. who died
Wednesday of a Heart attack at a
REmelander, Wisconsin resort, will
be conducted at 9:30 a.m. Saturday
frem John A Gentlemnan Mortuary

and ol 10:00 am, from St Cecilia’s
Cathedral, Rusary  will be said ot
the mortuary at 800 pan. Friday.

THE ONLY STATION

THAT ACTUALLY DILIVIRS

COMPREHENEIVE
COVERADE

SATWS FA T S sann

PORTLAND

OREGON
'l"" :‘iﬂlll PITRY & £0,

LET’S BOYCOTT THE MEETING

...Radio Should Challenge ANA’s Authority

(Continued from Page 1)

ing their authority as an organization of advertisers in attempting to

dictate radio network rates. Such action will serve to emphasize radio’s

united front and the potency of advertising’s most effective medium.
°

T This is radio’s time of decision. Tt is for the networks fo decide
whether or not they will fall victims of polite intimidation or will
stand on the record of past accomplishments. We think that radio
is still to reach its full stature as an advertising medium. We know
that ‘the events of today and pronouncements for tomorrow make
radio’s position secure.
*

T So we recommend that the networks regretfully decline Mr. Paul
Woest's invitations to meet SEPARATELY with the ANA committee
for the purpose of discussing TV inroads on nighttime radio listening.
Let Mr. West disclose the committee’s survey findings and then let
the networks decide whether or not the analysis is worthy of further

consideration.

Utah Labor Leaders

Seek To Buy Station

(Continued from Page 1)
FCC, it was announced by Fullmer
H. Latter, president of the union.

The radio station is owned by
the 'Granite Distriect Radio Broad-
casting 'Co., of which Howard D.
Johnson is president.

The union’s plans for the station
call for the same personnel and
policy in operation today, accord-
ing to Latter. The deal is purely
a “local proposition” and will have
no tieup with the AF of L, with
which the WUtah Federation is
affiliated.

KINAK, on the air since February,
1945, operates on a frequency of
1280 kilocycles, with 1,000 watts
power, daytime, and 500 watts,
nighttime. ‘A $50,000 expansion pro-
gram is currently under way. Stu-
dios and offices are being moved
from the Continental Bank Build-
ing to new guarters at the trans-
milter, 1016 West Sixth South St.

Early TV Set Buying
Urged By N. Y. Mir.

(Continued from Page 1)
Radio Corporation.

Freed declared that although wise
dealers make their buying plans
earlier than usual, there is no oc-
casion for panic buying. Manufac-
turers, he declared, for their part
will generally protect their existing
channels of distribution by alloca-
ting their supplies equitably among
all dealers.

Predicting that Congress = will
speedily grant the power to allocate
essential materials, asked by the
President on Wednesday , Freed
pointed out that TV manufacturers
may be among the first to feel the
impact of a rearmanent program.

Will Appear On CBS

The Paul Robberts Choir, a group
of 100 Negro singers, will be heard
in an eight-week series of concerts
over the CBS network, beginning
Sunday, Aug. 6, 9:45 to 10.

m thdm:ddle ‘ ’.
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Populdation Area in 5 States!
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Adam 1. Yaung Jr., Inc,
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ULCER BUSINESS"

It's no fun when the money
that’s going out isn’t coming inl:
that’s for sure. And the reasor}s
could easily ke that it’s going ouls

to the wrong places.

One way to make that dolla’:
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W-I.T-H and let them get yotb
those results — those low-cost re!:
That’s because W-I-T-E-

delivers more listeners-per-dolla;

is to give

sults!

than any other station in Balti
Makes a small budget dd-
a big job.

more,

Want the complete story? Ther}:

see your Headley-Reed man today,

=

Baltimore 3, Marylunc

- TOM TINSLEY, Prosident !'
Reptesented by Houdley-Reed

\
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| .
roup To Discuss
- Split OfNAB-BAB

(Continued from Page 1)
onsidered by the committee and
resented in logical form to the
AB.

Punpose of Ryan’s visit to New
ork was to discuss current projects
f the BAB with recently-resigned
aurice Mitchell. Replacement of
itchell in the post of director of
BRAB has not yet been effected,
Ryan said, an dis necessitating a
more thorough search for a position
andidate with strong advertising
background and also a search for
bn assistant to the post which is to
‘be filled by some man with strong
promotion background. No state-
kment on names being considered
Jtor the positions could be made at
this time, he said.

.Ensign Rohrenbeck Killed:
EnSon Of Frank Rohrenbeck

{Continued from Page 1)
making a landing at sea near the
[Azores. Ensign Rohrenbeck was 24
lvears old. He is survived by his
iparents and one brother, Robert, of
LGreenwood Lake, N. J.

A memorial mass will be held for
nEnsign Rohrenbeck at St.:Catherine’s
of Siena, R. C. Church at Hewitt,
IN. J., at 11 a. m. on Saturday.

Bmer. Bakeries Renew
I Lone Ranger On ABC

®  The American Bakeries Company
has renewed “The Lone Ranger”
aver 35 stations of the ABC for 52
weeks, effective September 11. The
program is broadcast Mondays,
Wednesdays and Fridays from 7:30
fo 8:00 p. m., EST.
“'Products to be advertised are
Merita bread and other types of
bakery bread (including whole
wheat), Merita cakes, soda crack-
ers, sweet crackers and sweet goods.
All 35 stations, which include
the addition of WALB, Albany,
ol Georgia, are in the Southeasiern
section of the country.

k)
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. Seasonal Decline Noted

With the sale of an additional 983
TV sets in the New Orleans area,
total sets now in use has increased to
28,754, according to figures released
vesterday by the New Orleans Pub-
lic Service, Inc. The report notes
th_at June sales show a drastic de-
cline, but attributes the decline to
seasonal factors.

i

NEW JERSEY'S SPORT STATION
- WFPG

ATLANTIC CITY
SERVING 133,000 PERMANENT
RESIDENTS AND 13,190,000

© ANNUAL VISITORS

RADIO
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WKRC Offers To Aid Gov’t.
In Civilian Defense Plan

personnel to work out the educa-
tional systems for teaching civilians
what to do in case of an attack or
to meet any emergency,” Hulbert
Taft, Jr. explained. In a letter to de-
fense officials all the services and
facilities of the radio stations and
newspaper were volunteered to aid
in creating and establishing basic
methods and procedures for educa-
ting the public in case of emergen-
cy. “We would like to work with de-
fense authorities in setting up the
pattern which radio-television sta-
tions and newspapers can use in
training the civilian populace of
their communities to prepare for
wartime emergencies,” the Taft let-
ter stated.

The letter to defense authorities
pointed out that the WKRC stations
include radio, television, and transit
radio which operates actively in 500
busses of Cincinnati and northern
Kentucky as well as the Times-Star,
a leading newspaper here. All co-
ordinated under one management.
It added that this setup was unique
in the nation and the only opera-
tion of its kind in Ohio. “Any ex-
ploration of the uses of all four
kinds of media elsewhere would
have to be done with separate or-
ganizations and the results might
ba difficult to evaluate” Taft said.

{Continued from Page 1)

“Perhaps by using our properties
as their laboratory defense heads
will be able to establish a standard
operating procedure quickly and ef-
ficiently which can be followed in
any community.” Anticipating the
need for a more cohesive defense
program on the local level than was
necessary during World War II the
Taft organization personnel and fa-
cilities were offered without quali-
fications.

The communication was directed
to Dr. Paul Larsen, Civil Defense
Director of the National Security
Resources Board. Gov. Frank
Lausche, Adj. Gen. Kreber of Ohio,
Brig. Gen. Kenneth Cooper, Ft
Hays and Col. Sam Richmond, First
Area Defense Commander in Cin-
cirnati, The proposal was being
considered in the meeting of Ohio
defense chiefs. “It is something we
need to get that end of civil defense
rolling,” Gen. Cooper said. All de-
partments of the radio stations and
newspaper were ready to cooperate
and work with defense authorities
to test measures proposed against
objectives to be won. The coordina-
ted management planned to offer
the results tor determining the right
and wrong way of training civilians
and non-combatants.

AM (ommiffee Sef
By Miller For NAB

(Continued from Page 1)
they are the basic advisory bodies
under the new plan adepted last
month.

Serving on the AM committee
will be: Hugh B. Terry. KLZ, Den-
ver, Colo.. chairman; H. Quentin
Cox, KGW, Portland. Ore.; Simon
Goldman, WJTN, Jamestown, N. Y_;

Milton L. Greenebaum, WSAM,
Saginaw, Mich.; Edgar Kobak,
WTWA, Thomson, Ga.; Paul W.

Morency, WTIC, Hartford, Conn.;
Glenn Shaw, KLX. Oakland, Calif;
F. C. Sowell, WLAC, Nashville,
Tenn.; Lee B. Wailes, WWVA,
Wheeling, W. Va. Alternates on this
committee are S. C. Fantle, Jr,
KELO, Sioux Falls, S. D.; W. H.
Summerville, WWL, New Orleans,
La.; B. J. Rowan. WGY, Schenec-
tady, N. Y.; and William E. Ware,
KSTL. St. Leouis, Shaw, Kobak and
Morency are board members.
FM Committee

The FM committee, now under
the chairmanship of Ben Strouse,
general manager of WWDC-FM,
Washington. will hold its first meet-
ing in Washington, Aug. 7-8. The
first day of that session, Aug. 7, will
be open to all broadcasters who
wish to participate with the com-
miltee members in discusion of FM
problems.

“For Doctors Only”” Series
Slated By WNYC-FM

An experiment in post-graduate
refresher lectures "“For Doctors
Only” will be inaugurated on
WNYC-FM, Thursday, July 27, at 9
p.m., under the auspices of the New
York Academy of Medicine.

During the eight-week series, the
hour-long program will present lec-
tures by pre-eminent authorities re-
viewing important recent develop-
ments in their respective field,
Seymour N. Siegel, director of
commmunication for the city of New
York, announced.

The weekly addresses will repre-
sent a selection from the best of the
numerous lectures delivered before
the Academy and affiliated organi-
zations, under the auspices of the
Committee on Medical Education.

The late evening time for the
program was selected as a result of
a preliminary survey which indica-
ted the 9 to 10 p.m. hour as the
optimum listening time for the ma-
jority of doctors polled.

Leaflets listing the schedule of the
post-graduate radio lectures and re-
questing comment on the experi-
ment will be sent to 18,000 doctors
in the Metropolitan area.

Msqgr. Canavan Speaks July 30

Denver — The Very Rev. Msgr.
Walter J. Canavan, pastor of the Im-
maculate Conception Cathedral, will
be speaker on CBS’ *“Church of the
Air,” Sunday, July 30, 10:00-10:30

a.m., EDT.

*A&P, Lipton,

KY

3 WESTINGHOUSE
¥ Wbz « WBIA ¢ KDKA

TEA FOR IWO—

Not two, not four, but six famous brands of
tea* are currently attracting new customers
via KYW! And it doesn’t take tea-leaves to
show that leading names in many another
field also adorn KYW’s program-schedule. Is
your name there? If not, check KYW or Free
& Peters for details on this effective, economi-
cal coverage of the nation’s third market!

McCormick, Tetley,
Tenderleaf, and Instant Tenderleaf.

WOWO ¢ KEX + KYW ¢ WBZ-TV
National Representatives, Free & Potars, except for WBI-TV;
for WBZ-TV, NBC Spot Sales

L4

W

PHILADELPHIA

50,000 WATTS
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Pledges RCA Support
To President Truman

(Continued from Page 1)
on your illuminating messages fo
the Congress and the people of the
United States which set forth frank-
ly and clearly the seriousness of the
situation we face and the efforts of
our nation to resist aggression and
help preserve world peace,
“Speaking for the Radio Corpora-
tion of America and its subsidiaries,
which include the National Broad-
casting Company and the RCA
Communications, Inc., and for our
officers and employees at home and
abroad I pledge you our fullest co-
operation in the national effort. We
are at your service.”

Sale Of KFWB Filed
By Warner Brothers

(Continued from Page 1)
the station, owns 50 per cent of the
stock in the new corporation and
Schine Chain Theaters, Inc., 49 per
cent,

The First National Bank of Bos-
ton is putting up the funds for the
purchase of the station. Of the pur-
chase price, $100,000 is the price of
the transmitter site.

Maizlish will be manager at $25,-
000 per year, In the event either
partner wishes to sell out, the other
partner shall have ‘“first call to pur-
chase rights.”

The board includes Maizlish, at-
torney Harry E. Sokolov, Theola
Sanders (Maizlish’s assistant and
secretary), O. David Schine and
George Harnagel, Jr.

WNBC Stars Touring
Nine Mdjor Cities

Tex McCrary and Jinx Falken-
burg, WNBC hushand and wife
tecam, are currently on a nation-
wide tour of nine major citics.

They will interview top person-
alitics in cach city during their
duily morning show which will be
aired over the local station they are
originating from as well as WNBC.

Tex and Jinx were heard from
Cincinnati, July 19 and 20. Their
irerary includes: Indianapolis, July
21: Chicagn, the 22nd; Los Anpeles,
Zird and 24th; Dallas, 25th and 26th:
OKklahoma City, the 27th; St Liouis,
28tk and 29th; Cleveland, 30th and
315t and Pittsburgh on August 1st.

McNevin Rejoins WMID

Atlantic City, N J.- Johnny Me-
Newvin,  sporte announeor  on o the
original WMID stalf in 1047, has
rejotned the announeing $tall after
an abuenee of two years 1in Byracuse,
AL WMID, MeNeven i inaugurating
a norning  dise show,  “Nowhepre
USA" and will handle the brogd-
casting of virious sports throughout
the fall and winter, During the past
two years, Johnny was sporty an-
nouncer on WNDIRU in Coentrnl New
York, and o pioncer in Syracuse
telievision ot WHEN-TV

By SID WHITE

Man About Manhattan. . . .
® ® o0 TRIDAYDREAMING: Now that Judy Garland is definitely

set for a B'way show this winter, CBS, ABC and Mutual can forget
any ideas they may have to snare her for tv. If Judy does any tv shows
at all, it'll be for NBC. John Royal is one of her best friends. . . . Chief
topic of conversation in the Pimms Cup set is the rumor that Princess
Margaret will come to the U. S. late this year to make a series of
goodwill appearances—and that she’ll make her debut in EAmerican
radio on the Mary Margaret McBride stanza, . . . Bob Hope is expected
to be a member of the board of both NBC and Paramount Pictures next
year. . . , Adrian Spies, former U. P. and Daily Mirror staffer, now
scripting for “We the People.” . , . Claudette Colbert makes no bones
about wanting to be a tv director—but so far no one on the coast has
taken her up om it. . . . NBC waving those money-bags at Danny
Kaye for tv. . . . What gives with “Info, Please?” Hear it may resume
in the fall on both radic and tv. ... Radio Registry’s Doris Sharp gets
the profile treatment in the current Collier’s. . . . Could Larry Spivak be
romancing RCA-NBC at this time? . . . Brig. General David Sarnoff is
reported to be slated as the guest personality on the NBC TV version
of "Meet The Press” on July 80th. . . . TV.set makers eyeing war news
anxiously, reports Quick mag. reason being that electronic equipment
used in tv sets is vital to any war effort. Said Stewart-Warner's TV
Manager, E. G. Fossum: “Army needs can paralyze the industry by
stopping the production of sets.” Ii war needs should stop production
of tv sets, tv program sponsors wondered whether tv nmetworks. now
operating heavily in the red, might not suspend service until set produc-
tion could be resumed.

w bid * w5
® o o MCA celebrated Television Week by signing Grace
and Paul Tartman to a two-year contract in which they’ll con-
centrate on video in preference to theaters, films or nite clubs.
Here's the “inside” on the deal: As even Frank Gallop must
know, the Hartmans are starring in the hit revue, “Tickets, Please,”
and they've been turning down tv guest shots right and left
regardless of the fee. ‘The other day, Herb Rosenthal, MCA
veep, approached them. “I understand you were on {Luncheon
at Sardi's’ the other day,” he said. The Hartmans admitted this
was truc. “"And,” continued Herb, “I saw you on Danton Wailker's
program, too.” This likewise was admitted to have a gorm of
truth in it. “Well,” pursued Herb, relentlessly, “don’t think I'm
petting personal—but tell me, what have you against taking
MONEY for guest shols over the airt” The Hartmans laughed at
the pag, went home and thought it all over and then called up
Maurice Lapue and told him to draw up the new contract.

Tt e pAd Y
® ® & APPLAUSE DEP'T: Toddy Powsll's dancipated rhythms at
the Roosovelt Grill. . . . Gono Hamllton's nilty narrating on “Chambor
Music Soc, of Lower Basin St.” . . . Jooy Adams’ hilarious ad (am) libs
on “Nate Your Malo.”

yAS Y e *
e @ o IN ONE IDAR: Sid Paul dashed down to Washington
right after his “Superman” stint to be with hisg ailing Lrother-in-
law. . . .Bab Monroe will locture on American radio production
in London this summer. . .. Bill Tabbert to do a tv series on film
al Motion Picture Siages, Ine. . . . Goo. Shearing Quintelle booked
solidd for the next 8 months, . . . A & P ehain tv-minded. . .
Midtown record shops are offering up to 80 per cent discounts
on non-long playing dises. . .. Sipn in Bway gifl shoppe: Supges-
Hive gifls Tor all oceaslons.

NBC Affiliaies Meet |
In One-Day Session;

¥

{Continued from Page 1)
minute segments of time betweer}l
the hours of 1 and 2 p.m. As thidd
time is station time the broadcastdz
ers were asked to consider whethe)i
or nét they would relinguish the'l
time period to the network.

No decision on the time proposajs
was reached yesterday. The broad;
casters were asked to take the mat}
ter under consideration and reporid
back to the network headquarter:
in New York at a latter date.

Among the web officials attending
today were Joseph McConnell ]
president; Niles Trammell, chair!j
man of the board; Charles Dennyir

executive vice-president; Charlest
Barry, v-p in charge of programs:
and Sidney Eiges, v-p in charge ol
press relations.

Cuba Gets Mobile TV
At N. Y. Ceremony:

(Continued from Page 1)

York, to mark the first shipment o
a mobile television unit to Cuba.
The unit is destined for CMQ'I]
Havana, which is scheduled to g!
on the air in the near future.
Presiding at the ceremony wa
Meade Brunet, a vice-president c
RCA and managing director of th*
RCA International Division. Marcel
ino Blanco represented the Cuba:!
counsel in New York. Also presen
at the dedication were Julian Las
tra and Carlos Rom of the firm!
Humara Y Lastra, Cuban distribul:
tors of RCA equipment,
CMQ, complete with a 5 kilowati:
transmitter, is housed in Havana'j;
new $2,000,000 radio center.
TV mobile units have also beei}
shipped by RCA to Sao Paulo an
Mexico City. In addition, RCA In
ternational has constructed am
shipped four transmitters to Soutli:
America, two to Havana, and ong:
each to Sao Paulo and Mexico City}
Three South American cities, Sai:
Paulo, Mexico City and CMQ, Hall
vana, are completely equipped witl}i
RCA TV equipment,

NI

Associated Signs
41 More BRadio-TV Client!

(Continued from Page 1) r
gram Service has received renewa

contracts from 91 radio and TV stal' ‘
tions, the manager reported. Thij:
program service has almost 65 pe}.
cent of the nation’s TV stations con
tracted for its services, it was saic}:

Lacey Sponsored |
Sponsorship of the “Jadk Lacel ¥
Show,” broadcast daily over WINS i
New York, from 6 to 6:15 p.m., hal.
just been undertaken by the Bar
clay Appliance Corporation, Will
fam Warren, Jackson & Delaney !
the advertising agency, Stevens 1i
Jackson s account exceutive.
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\ealerships Limit Is
fill Magnavox Policy

Fort Wayne, Ind.—Recent indus-
y rumors to the effect that The
agnavox Company was planning
scrap its long restricted dealer-
tip policy and adopt a plan of ex-
inded distribution for its TV, ra-
o-phono and combination instru-
ents were refuted by Frank Frei-
ann, executive vice-president of
1e company.

In a letter to all Magnavox deal-
-5, Freimann said that “regardless
;irequent rumers, we have no in-
hntion of embarking on a widely
ixpanded distribution program. We
ave no plans to sell through dis-
sibutors. We have expanded our
‘istribution quite moderately in the
hrge television markets where vol-
‘mes are enormous and where the
atail buying is highly decentral-
led.

“While we intend to add a few
nore qualifying dealers in areas
“here our representation is inade-
uate, our policy continues to re-
'rict distribution to the point of
{iving all cur dealers a maximum
hles opportunity without intense
amaging competition,” he said.

1 Freimann pointed out that the
narket for radic-phonographs and
t'V is at least four times as large
38 in the immediate post-war years,
1ut that Magnavox dealerships have
{een barely doubled. The company
las about 500 dealers in primary

ENGINEERS —
1 CONSULTANTS

McNARY & WRATHALL
A RADIO ENGINEERS
906 Natl. Press Bldg. 1407 Pacific Ave.

Washington 4, D.C. Santa Cruz, Cal.
Member AFCCE

{ A. R. BITTER

4 -Consulting Radio Engineers
i 4125 MONROE STREET

: TOLEDO 6, OHIO

g Tel.: Kingswood 75631

4 L. W. ANDREWS, INC.
¥ RADIO CONSULTANTS
/ 219 WHITAKER BLDG.

q DAVENPORT, IOWA

§ Phone 2-7824

deviations, through wear. from the
a special card showing the proper

Pickup Stylus Wear Checkup ‘

What is believed to be the first service of its kind. has been inaugurated
by Sun Radio & Electronics Co. Inc., New York City. This supplier of
high-tidelity music system components. now offers to check your phono
stylus free, to see how much wear it has been subjected to. Cartridges are
checked on a shadowgraph, installed in the Sun Radie Aude Studio \
which magnifies the stylus about 500 times and at @ glance notes all

used for comparison with the individual stylus under test.

original point design. in addition, |
shape and contour of the stylus is |

Sylvania Ups McNelis
As Distr. Sales Rep.

Robert L. McNelis, formerly man-
ager of the N. Y. warehouse, has
been promoted to distributor sales
representative for the radio tube
division, Sylvania Electric Products,
Inc., according to an announcement
by H. H. Rainier, distributor sales
manager.

McNelis will serve the metropoli-
tan New York sales division in the
distribution of radio and television
receiving tubes, test equipment and
electronic products, and will make
his headquarters at the company’s
general offices in New York.

Associated with Sylvania since
1942, McNelis was formerly super-
visor of the export department of
the radio tube division at Empor-
ium, Pa., nnd prior to that was with
the F. W. Woolworth Co. and H. B.\
Culler & Co. in DuBois, Pa.

TV markets and a total of approxi-
mately 1,000 dealers throughout the

country in both TV and non-TV
markets.

Boom Sales And Shortage
Seen For TV Sets

Should an all-out war effort de-
velop. this fall may see the biggest
T boom in the industry's history. in
the opinion of Frank A. D. Andrea,
president of Andrea Radio Corpor-
ation, Long Island City.

“If the action in Korea continues
and expands in its scope, there is
no doubt that electronic manufac-
turers will be required to change
over quickly from the production
of consumer goods to war materials.
The inventory of television receiv-
ers now held by manufacturers, dis-
tributors and dealers will be quick-
ly depleted by entertainment-hun-
grv families confronted by gas ra-
ticning and other curtailment of
normal activities,” believes Andrea.

That steps have already been
taken toward diverting manufac-
turing plants to the production of
military equipment, Andrea said, is
cvidenced by the fact that the Unit-
ed States Signal Corps, for the last
week of the 1950 fiscal year, placed
36 contracts for eleetronic equip-
ment.

. PRODUCTION PARADE

Hytron Tube Puller

Hytron Radio & Electronics Corp.,
Salem, Mass., announces a new ra-
dio-TV servicemen's tool which
should be an indispensable item in
his kit and shop. It is a tube puller,
constructed of special Neoprene
rubber which fits over virtually any
size tube, gripping it in such man-
ner as to make it readily removable
from the tightest sockets, Then by
pushing the release button on the
top of the tube puller, compressed
air pops out the tube. Price of the
new tool is 75 cents.

RCA Tube Booklet

A new and completely revised
edition of the widely used tube
characteristics booklet, “RCA Re-
ceiving Tubes for AM, FM, and
Television Broadcast,” has been an-
nounced by the RCA tube depart-
ment. The most comprehensive tube
reference of its kind, this new RCA
booklet, Form No. 1275-E, covers
more than 450 RCA receiving tubes
and kinescopes, including more than

New GE District Mgrs.

Nineteen district managers have
been announced by General Elec-
tirc's receiver division as part of
expanding commercial operations in
the radic ond television receiver
fields. All are new positions in the
division’s field sales organization,
according to Arthur A. Brandt, gen-
eral sales manager.

DuMont Cathode-Ray Oscillograph
The Type 2984 Cathode-ray Oscil-
lograph, new product of the instru-
ment division, Allen B. DulMont
Laboratories, Inc., is especially de-
signed for accurate study of pulse
waveforms. The Y-axis amplifier of
the Type 294 Cathode-ray Osciile-
graph has been designed with ex-
treme care so that an input-pulse
rise-time of 0.01 micro-second will
be reproduced with a rise time_not
exceeding 0.03 microsecond, while
the general purpose utility of the
instrument is extended to operation
at sinewave frequencics beyond 20

TN

50 new RCA tube types.

megacycles.

New Channel Tuner
May End Servicing

Nine new TV receivers were un-
veilea this week by Stromberg-
Carlson at the showrooms of its
metropolitan distributor, Gross Dis-
tributors, Inc., New York City.

Qutstanding feature of the new
1951 line is a revolutionary new
magnetic channel tuner, which the
company claims requires no periodic
servicing and may last a lifetime.
Benjamin Gross, president of the
distributing organization said that
all other tuners require periodic
clecaning due to the electrical con-
tacts they contain.

List prices of the new line are $40
to $200 lower than previous models,
with the leading receiver of the
line, a 16-inch table model retail-
ing for $259.95. The comparable set
in last year's line listed for $295.

Top-priced model in the line is a
19-inch combination console, with
AM-FM radio and an all-speed
automatic record changer, which
lists for $885 in a blond Chinese
cabinet.

Gross also pointed out that
Stromberg-Carlson anticipated the
industry trend toward larger pic-
tures and since March has merchan-
dised no set with a picture tube
smaller than sixteen inches.

It was also announced this week
that Stromberg-Carlson will guar-
antee its distributors current prices
on its new line through December
10. according to C. J. Hunt, general
sa'es manager of the radio-TV divi-
sion.

WBZ Brochure

The new radio and television cen-
ter housing the studios and offices
of WBZ. WBZ-FM and WBZ-TV,
Boston, is the subject of an attrac-
tive ten-page booklet released by
Wrestinghouse Radio Stations, Inc.
The pamphlet gives a pictorial ac-
count of the new studio facilities,
offices, control room, artists and
managering personnel.

RADIO
ELECTRONICS
SCHOOL OF NEW YORK

COMPLETE, PRACTICAL
TRAINING IN ALL
PHASES OF RADIO,

FM AND TV

LICENSED OPERATORS,
TECHNICIANS AVAILABLE

ADDRESS INQUIRIES TO:
REGISTRAR
RADIO ELECTRONICS
SCHOOL OF NEW YORK
52 B'WAY b 80 9-1120
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AGENCIES

THE ADVERTISING COUNCIL,
INC. is informing advertisers and
all media cooperating in its CARE
campaign that CARE headquarters
can no longer accept orders for
packages to Korea. A stockpile of
CARE packages in Scuth Korea has
been lost through enemy action, the
CARE staff has evacuated the coun-
try, and all deliveries to Korea have
stopped temporarily.

THE SCHEPP -REINER COM-
PANY of New York has been ap-
pointed National Sales Representa-
tive for WJEL, Springfield.

PAUL R. FERWERDA, formerly
president of Ferwerda-Boone, Inc.,
has joined the Victor A. Bennett
Company as account executive and
member of the plans board.

ATLBERT SKOLNIK has joined
the media department of Ted Bates
& Company. He formerly was with
Doherty, Clifford & Shenfield, Inc.

JOHN E. SLATER, president of
American Export Lines, Inec, has
announced the appointment of Cun-
ningham & Walsh, Inc., as advertis-
inz agency for the company.

WALTER H. SMITH, for the last
two years with the Curtis Publish-
ing Company, has joined Xastor,
Farrell, Chesley & Clifford, Inc., as
a merchandising executive,

Sencj Z?irt/u;/ag
greeting:l j —_—

July 21
Eleie Hitz Fulton King
Allyn Joslyn Art Franklin
Walter E. Benoit

July 22
Joe B, Carrigan  Shirley Howard
Audrey McGrath Margaret Bimol
Jack Edwards, Sr.
Tuly 23
Jacksen Beck
Earl Gammons

John Blair
Gwynoth Nell

Gale Page Lillian White
July 24

BNl Batos Templeton Fox

Chuck J. Gran! Glenn Riggs

Jerry Wayne Arthur B, Donogan
Hollaco Shaw Edward K. Dumsoy

July 25
Rulph Dumko
William Gernant
Hal Poary
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Nan Groy
Al Poarco
Bill Bhoa

July 28

Den Voorhcesn
John J. Karol
Stacy Harrle

Ruby Morcor

Gracie Allon

Car} O, Wyman
July 27

Mabel Alburison Forn Porsons
Fox Cuase
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ULES PEWOWAR, program di-

rector of Herbert S. Laufman
Television Productions, and Frank
Goldstein, chief engineer at station
WMOR, found themselves pacing
the floor at Chicago’s Lying-In hos-
pital at the same time July 15th.
At 11:00 am. Jules became the
father of a daughter, Robin, and an
hour later Charles Glen Goldstein
arrived.

Jack Owens has gone to the ceast
to start a new radio show on NBC.
This series of audience parti~ipation
shows will be sponsored by a gro-
cery chain,

Starting July 24th, Los Nortenos.:

a Latin musical group, will alter-
nate with the Four Lads on Ran-
som Sherman’s TV show on NBC.

Local beauties are vieing for the
chance to be Chicago's candidate
for the title of “Miss U, S. Televi-
sion of 1950.” The local search is
being conducted by WGN-TV at the
station’s television center at the
Chicago Fair, Preliminary judging
is now in progress and the finals
will be held at the Fair on Septem-
ber 2nd. The winner, “Miss Chicago

TV,” will then enter the national
contest,
Romance is really blooming in

Chicago radio this month, Latest to
announce their engagement are
Dean Linger, sales promotion man-
ager of ABC’s central division, and
Gloria Ford. They’ll be married
August 5th.

Imogene Coca, star of the Satur-
day Night Revue on NBC-TV,
taking time off from video to ap-
pear at the Chevy Chase summer
theater in “Happy Birthday.” Fea-
tured in the same play is Bob
Smith, WBBM announcer.

An irate listener called today to
ask why Lecopold Stokowski’s four
week series of Bach recordings over
WNBC is limited to New York.
We're wondering too. We agree with
the listener that NBC should have
put it on the network so we could
all hear Stokowski as a dise jockey.

Chel Roble, popular jazz pianist,
has a new fan club, “The Barefoot
Bunch,” His followers, -‘who agrce
that Chet's “barefool barrclhouse”
piano style is the greatest, have de-
signed a membership card with the
?;Tl])l‘int of barc feetl running across
it.

Maestro Hank Sylvern tells of the
Chicago TV actor who plnys sup-
porting roles. Right now, says Hanlk,
the  puy's  supporting  his  wife's
family?

Two extremely telegenic performe-
erg, Koy Westfall und Bob Murphy,
use clever showmanship, a benuti-
ful view of the eity, the top of the
Civie Opern Bullding, and the an-

KRIZ To Oporate
Phoenix, Ariz—-This city’s nowest
statlon  KRIZ,

wlll begin alr op-
ernblons on or abeul  September
Il The stotion, an  Indopendent,

will be manapged by the owner.

[ WINDY CITY WORDAGE

By GINNY EVANS

tics of white rabbits, mice and gold
fish to make the “Bob and Kay
Show” one of the most natural and
entertaining daytime shows to hit
the TV screens in Chicago. Heard
five times weekly from 11 a.m. to 1
p.m. on WENR-TV, this show pro-
duces fine entertainment that others
using three or four cameras might
weil envy. Based on the assumption
that the housewife has more fo do
than merely sit and watch the TV
set, Bob and Kay strive for enter-
tainment that is visual or listen-
able—and is both.

Jim Hurlbut has long had a repu-
tation as an excellent reporter and
the rorason why was obvious when
we caught his news show the other
night on WMAQ. On “Reporter At
Large,” Hurlbut brings Chicago ac-
curate, informative and entertaining
news coverage five nights a week
from 11 to 11:15 p.m. Opening with
a rundown of the outstanding local,
national and international news, he
then offers his own commentary on
important issues. His analysis of the
current status of the nation’s re-
serve officers showed thought, re.
search, a grasp of the situation and
knowledge of what was uppermost
in the thoughts of a large segment
of his audience.
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| NEWBUSINESS |

FOUR spot announcement con
tracts signed by WNBT includé
Sunshine Biscuits’ purchase of Tuef
& Thurs. participations on a 13-wee)
basis on WNBT's “Easy Does Iij
the Borden Co., Procter & Gambl
and the Beechnut Packing Co. havyj
purchased station breaks on a 5]
week basis, Borden will have thref
station breaks weekly, P&G wid
have one, and Beechnut will haw
two. Cunningham & Walsh is tk
agency for Sunshine Biscuits; Youn
& Rubicam for the Borden CcfJ
Compton for P&G; and Kenyon
Eckhardt for Beechnut.

Adds To TV Schedule }

Los Angeles—KECA-TV adds axf.
other 8) minutes of telecasting pe
week commencing July 24th, whe;
daily programming starts at 6:1
p.m., Mon. thru Thurs., presentn'.’c
“The Kid From Powder Ranch.” TEi[
show also comes on at 6:00 p. £,
on Fridays, when the station go:
on the air at 5:00 p.m. The sho}
will be presented live, and will ]
sponsored by Associated Food Bro]‘; ;
ers, Inc. Account is handled 1
Moeller Advertising Agency
Hollywood. Details of the contre
call for a run of nineteen weeks.

Editor,

and Korea.
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NOTED AUTHORITY
ON FAR EASTERN AFFAIRS

Correspondent and
Newscaster for 17 Years in
East Asia — Including China

CARROLL
ALCOTT

ONE OF THREE NEWS STRIPS
CURRENTLY AVAILABLE

10:30 P.M.
CALL BRYANT 9-6000

IMMEDIATELY

CROSLEY BROADCASTING CORPORATION
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[I'V OUTPUT EXCEEDS ESTIMATES

}1 TELE TOPICS |

EFORE A BACK-DROP of the flag of
L2 the United States and the Presidential
flag, and standing before a simple lectern,
mounted with two microphones, President
Harry S. Truman delivered his first major
TV speech to an estimated viewing audi-
znce of 30,000,000 persuns. on Wednesday
;nlght 10:. 30 p.m., EDT. . Spoken with
'-omplete sincerity, and under[med with
«a sombre nate, the President reviewed the
steps which will be necessary to contain
the war in Korea and forecast the sacri-
fices which the American people must
make in the near future. . .. The Presi-
1denr seemed at ease as he outlined the
‘progression of events which have brought
ithe fighting war to a head in Korea. . . .
He described the efforts made by the
United States Government to prevent the
war and was vehement in his denunciation
of the methods used by the Communists,
not only in the war but in his efforts to
keep the peace with the U. S. R. R. .
‘At the end of his speech, the Pres:dent
sglanced at his wristwatch, and noting that
ithe time lacked seven minutes of 11 p.m.,
he gave a wry smile to the cameramen,
as if to say, “At least | didn't run over-
time.” . TV coverage was excellent
with the numerous close-up shots, dra-
‘matic in their effect.

AY MIDDLETON,
] “South Pacific,”
{holiday from the theater Sunday, July 23,
1to make his TV debut on the stage of
;CBS-TV studio 51 as guest emcee on the
{Lincoln-Mercury “Toast of the Town.”
1He goes to bat for the vacationing Ed
Sullivan. . . . Screen Actors Guild has
:moved to larger headquarters at 67 West
:44th St. SAG’s former offices were at
4545 Fifth Avenue. . . . Milo Boulton’s TV
Jshow, “Original Animal Hour” is being
{Lconsidered for sponsorship by Gaine’s Dog
4Food, Show features trained dogs, seals,
bears, parrots, etc., but no skunks. . . .
Jovial Bob Howard, the “‘piano jive bomb-
Jer,” begins his third year on WCBS-TV,
Menday, July 24, 6:45-7:00 p.m., EDT.
. . KTLA, Los Angeles, averaged 34 per
cent .of the evening TV audience during
the May-June pericd as reported by
Hooper. . . , The station continues to poll
more high popularity ratings than any of
its competitors. . . . Four of the top “10”
and ten of the top “20” were telecast
by KCLA during May-June, according to
the Hooper Teleratings just released.

NEW full - hour musical show will
debut on WABD-DuMont network
on Saturday, entitled “Country Style.” Pro-
gram which will be televised from 8:00-
9:00 p.m., EDT, will include folk songs,

leading man of

takes a busman’s

AUDIENCE DELIVERED
Number of TV Homes Reached in

Total U. 5
Homes
Program {000)
Texace Star Theater............ 3,189
Toast of the Town. ... ... ...... 1,994
Philco TV Playhouse. . ....._.... 1,994
A. Godfrey’s Talent Scouts. ... 1,877

A. Godfrey & Friends. ... ....... 1

M. Kone—Private Eye. ... .. ... 1,634
Stop the Music (Lorillard). ... ... 1,583
Lone Ranger .................. ,531
Lights Out ............. ....... 1,508
Fireside Theater ... ..... .... 1,506

NATIONAL NIELSEN TV RATINGS
(Top Ten for Weeks of June 1-7 and 8-14)

PROGRAM POPULARITY
Per Cent of TV Homes Reached in 1
Program Cities \

Program (‘J@)
Texaco Star Theater.... ......... 61.7
A. Godfrey’s Talent Scouts. ... ... 50.4
Toast of the Town. .. . ... ... .. ... 42.4
Philco TV Playhouse. . ........... 37.5
Fireside Theater .. ....... 36.7
A. Godfrey & Friends. ........... 3159
Lights Qut ... ... ... .. ... ... .. 35.4
M. Kapne—Private Eye. .. ... .. .. 32.7
Qriginal Amateur Hour ... . ..... 32.7
Goldbergs, The ... ... ......... 327

TV Patent Granfed;
Movie Size Screen

A patent for a large-screen color
TV receiver, capable of producing
pictures up to movie screen size,
has just been issued to Skiatron
Corporation, Arthur Levey, presi-
dent of the company announced
vesterday. Patent was granted to in-
ventor, Dr. Adolph H. Rosenthal of
New York City, and assigned to
Skiatron.

No Filter Discs

Designed to be used in conjunc-
tion with Skiatron Corporation’s
supersonic TV projector, the new
color method represents a complete-
ly novel approach tc the problem
of producing large color pictures.
The new color receiver needs no
filter discs nor painted screens and
is adaptable to both the sequential,
CBS, or simultaneous color systems.

As described, the new system
produces natural color by employ-
ing the spectrum of an outside light
source. Light, modulated through an
arrangement of colorless crystals,
actually generates the color image.
Thus, the colors produced are not
artificially predetermined by dots
painted on the face of a cathode-ray
tube, nor by a color mixing disc.

Advantage Claimed

One advantage claimed for the
method is the means of projecting
very large color images, up to full
theater screen size, by means of

President’s Address
Viewed On Coast

Indicating the speed with which
TV films can be produced on the
east coast and televised on the west
coast, Paramount Pictures yesterday
announced that films of President
Truman’s TV address made in New
York on Wednesday night were
televised on KTLA, Los Angeles,
yvesterday morning.

Minute Lag

The motion picture record of
President Truman’s address at 10:30
p.m., was made during the showing
of the televised address on the large
screen at the Paramount Theater in
New York. As soon as the film had
been run cff messengers rushed the
print to La Guardia airport and it
was air-expressed to the west coast
The films arrived in Los Angeles at
6 a.m. yesterday.

Paramount made a film recording
of the President’s address. The pic-
ture was taken off the coaxial cable
and as fast as the movie record was
made it was shown on the large
screen of the theater. Less than a
minute lag transpired from the time
the print was made until it was
projected on the Paramount screen.

small components. Maximum size,
achieved with other methods is a
picture of no more than 140 square
inches, Levey pointed out.

Canada.

handicrafts and outdoor activities.”

’ Views TV With Alarm
Montreal—R. 8. Lambert, supervisor of educationual broadcasts for the
1 C.B.C.. said last night he viewed with alarm the advent of television in

In an address before students of Macdonald Summer School for
Teachers. he said that “from the U. 8. comes streams of herrifying refpo:ts
of the influence of television on the recreational habits of adolescents.”

.”Rmerican children are frequently spending [rem three to five hours
a duy on television. which results in poor school work and less reading,

quare dancing and instrumental numbers.

Survey  Indicates
Industry Is In
High Gear

TV production has increased even
faster than either indicated or ex-
pected six months ago, according to
an analysis just released by the Na-
tional Industrial Conference Board.

The survey points out the RMA
thought, back in November of last
year, that 1950 production of TV
sets would be approximately 3,700,~
000. In February of this year the
estimated figure was raised to 4,500,-
000 and today the RMA has upped
its estimate for this year to 5,300,000.

TV output, according to the sur-
vey, for the first quarter reached a
record high of 1,600,000 sets. This
peak culminates the climb that
brcught TV output up to more than
1,300,000 sets in the last quarter of
1949. By contrast, output for the
first three-quarters of 1949 was only
1,800,000 sets. Factors making for
the record first quarter of 1950 in-
clude a heavy run of Christmas or-
ders carried over into 1950, a series
of price cuts in January and the vet-
eran’s dividend.

About 4,000,000 TV sets were in-
stalled at the start of 1950, the sur-
vey reveals. More than 6,000,000 sets
are in use at the present time and
by the end of the year it is expected
that total TV sets-in-use will exceed
9,000,000.

While a steady decline in the re-
tail sales of sets has set in since the
beginning of April, the analysis
shows, this is regarded as a season-
al slackening, starting in the spring
and expected to run through the
summer. A similar decline was
noted for 1949, This year’s decline,
however, came socner and was
somewhat sharper than was counted
on  While retail sales of sets are
still well ahead of last year, in the
last month or two they have been
running in some instances as much
as 50 per cent below the high level
for March,

The survey concludes as follows:
“Hewever, only a slight letdown in
production appears likely as a re-
sult of this season dip in demand.
For the industry expects fall de-
mand to be bigger than ever. Hence,
TV manufacturers do not want to
make too drastic cuts in production
lest they find themselves short of
supplies when demand picks up
again in the fall.”

TV First

NBC-TV established ancther prec—
edent presenting a telecast from the
Senate radie and TV gallery in
Waushington, Wednesday.
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e PLUG TUNES

Now Breaking for a Smash!

SAY WHEN

.Dick Hoymes & Evelyn Knight
{Deccca)

Owen Bradley (Coral)

Zee & Jim (Royalty)

Richard Hayes (Mercury)
Others to follow . . .

Duchess Music (BMI)

» fhe BM! Pin-Up #it!
TEU. HER YOU 1ove HER

published BY Duchess
Recorded by

k\l

exc\uswe\v bY
sed \c, INC.

JACK-O-LANTERN
instead of being 2
a pumpkin pie!l

pA)gﬂq” T

1619 BROAOWAY » NEW YORK 19, N. Y.

| WISH | KNEW
ASK MY HEART

RCA-Yictor Records by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.
216 5. Wabash Ave. Chicago 4, I,

Nothing Can Stop This!

""FOREVER WITH YOU"

by the writer of “My Mappiness™

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19 N Y.
216 S. Wabash Avenuc, Chicugn 4, 1.

By TED PERSONS =

® ® & GAZETTE: Nat Shipito has left his berth as promotion
head of Mercury Records to handle record promotion for Dinah Shore and
Frank Sinalra. . . . Ted Chapeau, disc spin-ster, celebrated his tenth
year of watching them go ‘round at WMBR, Jacksonville. Fla., July 15th,
Ted is beginning to fee} slighily dizzy. . ., Bill Darnel opens today in
Detroit at the Flame for two weeks. . . . Jerry Gray opens at the
Palladium, Hollywood, July 25th. . . . Elliot Lawrence plays the Orpheum
Theater, Omaha, Neb.. for a week starting July 21st and then goes into
the Club Trocadero, Henderson, Ky.. for ancther week. . . . Sarah
Vaughan will headline the first stage show of the Fall seasen al New
York’s Paramount, opening Sept. Bth for a three-week stay. . . . The Deep
River Boys are punctuating their tour of the British Isles with recording
sessions for His Master's Voice (RCA Victor's British subsidiary). .
Victor Moore will be featured on “Guest Star” for Savings Bonds next
Saturday, July 29, 7:45 p. m. over WPAT. Harry Sosnick will lead the
orchestra and John Conte will m. ¢.

¥ Y A Pid

® ® ® As a result of the first big drive organized by the
Berlin Music professional staff, “Simple Melody” led the rest of
the field by 160 points on the Richard Himber report. . . . Bruno
Coquatrix, the stand-out French tunester (“Comme i Comme
Ca,” “Count Every Star,” et al.) is wrinkling his brow of R.K.O.s
bid for his service to score a picture. Meanwhile, Paxton Music is
gathering a head of steam for a Fall plug on his “Where Do I
Go From Youw.” ... As they all say, “Ozie Waters runs deep.”
And it’s true! Ozie is a featured player in Westerns; he is a radio
star; and he writes songs, ineluding the two which back each other
on the up-and-coming (Coral disc, “Iron Horse” and “Father Time
Is Knocking At My Door.”

% % %

® @ @ Now that Paul Weston is laboring for Columbia Records,
look for him to head a Fall radio show. . .. Also. lock for Jo Statford
to join him at Columbia, Dinah Shore switching to RCA Victor. . . .
M-G-M is locking to find out if there is any of that gold left in the
vein tapped by the “Third Man Theme.” The firm will soon release
two sides by Vincente Gomez guilarist, “Revolution March” and
“Villuge Square Theme,” both from the background music of *Crisis,”
composed by Miklos Rosza. . . . Dave Miller's enthusiasm, Lee Morse,
scoring with her new Deccadisc, “Lonesome Darlin’.” . . . The Ray
Anthony band won't have a day off until late in October what with one-
nighters interspersed with location dates (the week of Aug. 4th at Cen-
tennial Terrace. Sylvania, Ohic, the week of Aug. 11th at Coney Island
Park, Cincinnati. 'wo weeks starting Aug. 2lst at the Peabody Hotel,
Memphis, and four weeks starting Sept. 21st at the Roosevelt Hotel,
New Orleans). That’s Capitolizing on popularity.

% % %

® & e Jack Owen's A. M. show, “Hi Neighbor,” debuts on the
Coast on July 24th with a 53 station NBC hook-up. The rest of
the net will tune in in September. . . . The first “Hollywood Bowl
Concert” (Saturday, July 29th, 3 p. m.,, ED.T., NB.C.) will be
conducted by Carmen Dragon and will pay tribute to George
Gershwin. Gordon MacRae and Lucille Norman will be the
featured vocalists; and Gregory Peck will read a memorial to
Gershwin written by Oscar Hammerstein II. . We have a face
that can stop a clock; Marion Morgan has a face that can “Stop
the Music,” and thru the blessings of TV does exactly thaf. Her
looks aren’t the only arresting thing about her: she has a Decca-
rative voice currenily audible in “Teasin’” and “I'm Bashful”
and she's managed by Joan Crawford. Some people have all the
luck. Probably related to J. Pierrepont, too.

- SN - SR - S - ¢

IT ISN'T FAIR
I STILL GET A THRILL
DREAM A LITTLE DREAM OF M

THE NIGHT IS YOUNG
(And You're So Beautiful)

WORDS & MUSIC, Inc. |
1619 Broadway, New York 19, N. Y

recorded by

JIMMY ATKINS ... Rainbow
BILL DARNEL

ARTHUR GODFREY ...
JOHNNY GUARNIERI ... Admircil
THREE SUNS RCA Victor

others to follow

_LED FEIST, INC.

Columbia

| THOUGHT SHE WAS
A LOCAL

(But She Was A Fast Express)
Sammy Kaye on RCA Victor
World Music, Inc.

607 Fifth Ave. New York, N. Y]

Stepping Out!
VAGABOND SHOES

Jefferson Music Co.
1619 Broadway New York City|

JUBILEE RECORD #4001

HOT DOGS AND ROSES

by Al Victor with Bob Logan's
Melody Lane Ranchers

Nedson Music Pub.,, Inc.
1585 Broadway New York City,

Top Program Bet!

TIENA TZENA TIENA

Cromwell Music, Inc.
129 W. 52nd St.

-

New Yark City |
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NETWORKS DECLINE TO MEET WITH ANA

NAB VAB Forms Broa dc'asters Defense Coun ouncil

mmedwte Action
Taken On White
House Demand

Washington Burcau of RADIO DAILY

Washington, D. C., July 21
—A nationwide broadcasters
defense council will be formed
by the National Association
of Broadcasters at the request
of the White House, it was
announced today by William
B. Ryan, general manager of
the association, The request

to NAB, signed by John R.
| o (Connnued on Page 5)

Buddy Rogers Signs
For DuMont TV Show

Starting in September, Buddy
Rogers will star in a one-hour
weekly variety TV show over the
DuMont TV network. Mal Boyd,
iRoger's personal manager, was also
signed to act as associate preducer
of the DuMont show.

In addition, Rogers will also star

(Continued on Page 7)

ABC Acquires Quarters
For TV Studio Expansion

Chicago—The ABC network's Chi-
cago outlet, WENR-TV, has obtain-
ed two-and-a-half floors in the
Daily News Building, under a long-
term lease, to provide additional
studio facilities te handle the in-

{Continued on Page 5)

ph g M p—

Heads Commitiee

Lansing, Mich.—Gov, G. Men-
ten Williams of Michigan has
appoinied Howard Finch, W]IM
Lansing, as chairman of the

state’s Civil Defense Technical
l Committee on Cummunications.
Finch, Station Manager of WIIM
and WJIM.TV in Lansing, heads
a committee of sixteen promin-
ent communication officials, sel-

||| ected throughout Michigan.

0% T et

company.

by Paramount.

applications for Cleveland and

Paramount Requests Transfer
Washington Bureau of RADIO DAILY
Washinglon—Protesting bitterly that its action in no way implies
that Paramount does actually control DuMont. Paramount Pictures Cor-
poration Friday filed with the FCC an application for transfer of control
of DuMont from Paramount Pictures, Inc.,
was occasioned by last year's consent decree liquidating the former

On the theory that DuMont is an independent company, which it and
Paramount have always mainlained. no application for transfer was
tiled with the FCC. Bul the FCC asked in February for such an application
—on the strength of its 1948 decision that DuMont is in effect controlled

DuMont., with stations in New York, Washington and Pittsburgh and
Cincinnati,
applications cutematically thrown out if the Commission contention sticks.
Paramount, through a subsidiary. already owns KTLA, Les Angeles. and
five is the maximum number of TV stations any one company may control.

to Paramount Corp. The transfer

would find one of its

Inferest In News
Reflected In Sales

The tremendous upsurge in pub-
lic interest in radio news programs
on the national and international
developments since the invasion of
the Republic of Korea on June 25.
has been reflected in the increased
activity in the WJX and ABC sales
departments.

The ABC co-operative program
sales department reports that since

(Continued on Page 5)

Pierce Leaving NBC
After 23 Years Service

West Coast Burean of RADIO DAILY
Hollywood—Resignation of Jen-
nings Pierce as manager of station
relations, public affairs and educa-
tion and of guest relations of NBC's
western division, was announced
{Continued on Page 6}

Probahle Exiension
0f TV Freeze Guessed

The industry is still in the dark
about the fate of the TV freeze,
with the FCC awaiting some clear
indication from the National Se-
curity Resources Board just what
the new military program will
mean to civilian radio. While a com-
plete shutdown on new broadcast
construction is not expected, there
appears to be a serious possibility

{Continued on Page 2}

TV Maps On Korea
Wired To Papers

In an unprecedented agreement
between a newspaper - servicing
agency and television, photographs
of the unique Korean war maps
produced by the CBS-TV news de-

(Continued on Page 8!

CBS O&O Licenses Renewed
‘Despite Protest By NARSR

The FCC announced Friday that
it has renewed the licenses of CBS-
owned stations and those in which
CBS has a minority interest in the
face of charges by the NARSR that
its representation of such stations
for spot time sales is in violation of
the chain bro