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[EAVY SPOT CAMPAIGN FOR K-F CARS

ieneral Foods Radio-TV Budgets Increased

ortimer Reports
Heavier Skeds
During 1950

“Across the board’ in-
sases for advertising and
‘ney switches involving four
vducts by General Foods in
30 were announced yester-
7 by Charles G. Mortimer,
\e-president - in charge of
rrketing and H. M. Chapin,
.ector of advertising for the
wpany. Expenditures for
; (Continued on Page 5)

\B Bailoting Eleds
issociation Direclors

ashington Burean of RADIO DAILY
fashington—NAB last night an-
tnced the results of the recent
f:ion to its board of directors.
1v directors were chosen to repre-
5. eight even-numbered districts
Che NAB's 17, and the small, med-
I and large stations, FM and tele-
Aon classifications. The new direc-
t: will take their seats after the
}B convention, April 12-19.

L the eight districts, four candi-
(Continued on Page 6)

IStatford Signed
“Tor “"Club 15" Program

#*) Stafford has been signed to re-
e Evelyn Knight on Campbell
'p's “Club 15" as the Tuesday and
.'I'Isday vocalist on the program, it
(Continued on Page 2)

|3 —

. For Crippled Kiddies
+ CBS will air a special half-
1 our variety show on behalf of
. he Easter Seal compaign of the
.~ lational Soclety for Crppled
-i “hlldren and Adults on Sunday.
JAfarch 12 from 2 to 2:30 p.m.
g EST). It was announced yester-
' lay. Talent includes Garry Moore
.18 emceo, and features Bing
- «103by, Jane Wyman, Jo Statiord
. md Dick Haymes.

the system selected,

sponsored, now has a rating of 16.4

less money than last year.

Stanton Gives Word-Picture 0f CBS Progress

Hollywood—Frank Stanton, president of CBS, yesterday presided at «
press conference at which all of Hollywood’s radio writers were present.
Stanton told the newsmen of progress which CBS had made during 1949,
He discussed television at length and in response to direct questions
regarding CBS color indicated that he didn’t care whose system was
used so long as it was the best. He promised that CBS will support

Stanton pointed out that according to recent Nielsen ratings, CBS had
17 out of the 20 top shows on the air, that “Life with Luigi,” only recently

by saying that CBS was delivering more “circulation” per thousand for

The CBS executive will go to San Francisco and will make several
stops enroute east before returning to New York.

and is in the top 20. He concluded

Record Earnings
For Westinghouse

Record earnings of $67,268,555 in
1949 by Westinghouse Electric Cor-
poration were revealed yesterday by
Gwilym A. Price, president. At the
same time, Price said sales dropped
nearly $25-million.

Reasons given for the higher net
despite reduced sales were better
manufacturing facilities, economies

{Continued on Page 5)

Hotpoint Buys Full Hour
On CBSFor Easter Sunday

A full-hour time segment has been
purchased on the CBS radio network
by Hotpoint, Inc. for the presenta-
tion of a special holiday program on
Easter-Sunday, April 9, it was an-
nounced yesterday. Details of the

(Continued on Page 2)

Big Jumps Revealed
In Video Home-Sefs

Television set installations in U.S.
homes reached a total of 4,374,000 on
February 1, Hugh M. Beville, Jr.,
NBC director of Plans and Research,
announced yesterday. This is an in-
crease of 424,000 since January 1
when sets totalled 3,950,000. Beville
pointed out that January is the
fourth consecutive month the TV

(Continued on Page 2)
Soresi Takes New Post

With WHOM In New York

Carl D. Soresi, executive editor
of World Press in Washington, has
been named assistant general man-
ager and program director for

WHOM, the station announced yek- ||

terday. Soresi was previously with
the New York Daily News and AP
{Continued on Page 2)

Nielsen Acquires Hooper
National Rating Services

The long-rumored sale of National
Network Radio, Pacific Radio and
Network Television services by C. E,
Hooper, Inc. to A. C. Nielsen Com-
pany was confirmed yesterday in a
joint release. According to the state-
ment, “City Hooperating,” “City
Teleratings,” “Arca Coverage Index-
es,” “Sales Impact Ratings,” and a

—_—c

variety of broadcasting and other

research services will be continued
by the Hooper firm.

Hooper, according to the terms of
the sale, will no longer publish na-
tional Network Radio “Program
Hooperatings” after the publication
of the Hooper Pocket Pieces for Feb-
ruary, 1952, The National Nielsen-
Rating Reports, however, will be

(Continued on Page 8)
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Both Radio And TV
Used To Launch
New Models

The introduction by Kaiser-
Fraser of their latest model
automobiles into the New
York market is being heavily
heralded via a special radio
and TV spot campaign over
metropolitan network flag sta-
tions and indies. The cam-
paign, which opened Monday,
ends this coming Saturday;

(Continued on Page 6)

Expansion Of RRN
Announced By Hanna

Expansion of the Rural Radio Net-
work to an 1l-station operation was
announced yesterday by Michael R.
Hanna, RRN general manager and
general manager for WHCU, the
Cornell University FM station. The
RRN was formed in 1948 as a farmer-
owned, radio-relay network of six
FM stations across upstate New
York.

The basic RRN owned and opera-

(Continued on Page 8)

Stromberg-Carlson Shows
Net Loss During 1949

A net loss of $478,000 in 1949 was
‘reported by Stromberg-Carlson Co.,
R. C. Tait, president, said in a mes-
sage to stockholders. The loss was
attributed to the unfavorable market
(Continued on Page 2)

[ - About Power Cut

The request of the Illinois Com-
merce Commission that all radio
and TV stations in the state cut
power by 25 per cent as a coal
conservation measure has not
been duplicated by any authority
in New York, it was learned yes-
terday. Jf put Into effect across
the nation, one broadcaster said.
coal savings would amount to
LESS than 8,000 tons.
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| FINANCIAL |

(February 28)
NEW YORK STOCK EXCHANGE N
t

{
High Low Close Chg.
ABC .. ... ... .. 9Vs 834 9 — %
Admiral Corp. .... 255 2434 2535 — 14
Am. Tel. & Tel.. .. 150V, 1501 1504 — V&
CBS A .. 2954 293 — I
CBS B .. i 33 2933 — %
Philco ... L 3735 — 34
RCA Commen .... 15 1434 1435 . "
RCA Ist ptd. ..... 751, 75 75 — 34
Stewart-Warner ... 1635 16 16V — Vs
Westinghouse ... 3373 331, 3335 — 33
Zenith Radio .. .. 47V, 464 47‘/ ......
NEW YORK CURB EXCHANGE
Huzclhnc Corp. ... 194 19V, 19, ......
Nat. Union Radio . 3% 3% 3% — W
OYER THE COUNTER

DuMont Lab. ... ... ... . .. 184 19V
Stromberg-Carison . ......... 15V, 1634

Broker Buys Time

Hartford — William H. Putnam,
senior partner of Putnam & Co.,
investment brokers of Hartford,
Conn. signed a 52-week contract
with Radio Station WCCC. News-
casts and spot announcements will
be used. This is the first time in
Putnam & Co.'s 40-year history that
radio has been used as an advertis-
ing medium.

IRE Ballot On Policy

A poll of the American Institute
of Electrical Engineers’ membership
revealed that a large majority “favor
carrying on basic policies as a tech-
nical society,” James F. Fairman,
president, reported last week. Some
7,000 favored the proposal to stick to
the technical field while 2,000 favor-
ed a motion to expand activities into

RADIO

Testimonial

Norwich, Conn.—A testimonial
dinner lor WICH and s slaff
was thrown last weeck by the
American Legion for the part
they played in the unprecedent.
ed success of the local polio
drive this year, The station raised
more than S10,000 in a 24-hour
period. Tribute was paid to the
stall for their inspiration in put-
ting the drive over in the area.

Soresi Takes New Post
With WHOM In New York

(Continued from Page 1)

and served with Patton’s army in
Sicily to organize and manage Ra-
dio in Palermo.

The station also announced that
Charles Baltin, who has been with
WHOM for ten years in various
executive capacities, will head a
newly-created departiment 1o de-
velop sponsor-agency service and
intensify sales promotion cam-
paigns.

Stromberg-Carlson Shows
Net Loss During 1949

(Continued from Page 1)
for radio and television receivers
existing during the Spring and Sum-
mecr.

Company earnings for 1948 were
$877,602, equal to $2.74 a share.

Tait said the outlook for the first
six months of 1950 was good, but
beyond that he said it was hazardous
to predict.

Plem Salvation Army Prog.

A special half-hour broadcast fea-
turing the Hall Johnson Choir will
be presented by ABC in conjunction
with the Salvation Army on Sunday,
March 5 at 4:30 p.m. (EST). The
program will also feature a brief
talk by a national figure in behalf of
the Army’s current drive for $1,292,-
000 to support 60 welfare institutions
in the metropolitan area. The Salva-
tion Army is currently celebrating
its 70th anniversary.

Will Honor Corelli

Corelli Nite will be celebrated at
the Hotel Astor on March 28 when
scores of leaders in motion pictures,
legitimate stage, vaudeville, radio,
and television will honor Alan Cor-
elli, national executive secretary of
Theater Authority, Inc., at a special
gala function sponsored by Cinema
Lodge, B'nai Brith.

Opera Support Indicated

Mail response to ABC’s “Metro-
politan Opera On The Air” broad-
casts indicate “a definite awakening
of the American public to the cul-
tural and entertainment value of the
opera,” according to George A.
Sloan, chairman of the board of the
Maetropolitan Opera Association, Inc.
Sloan pointed to mail reports on the
opera from all parts of the nation as

the non-technical field.

proof of his contention.

DAILY
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Jo Statford Signed
For “Club 15" Program

(Continued from Page 1)
was announced Yyesterday by the
network. Stafford starts piping for
Campbell on March 28.

The addition of Stafford to the
show’s roster on the 28th will mark
the second major personnel switeh
on the show that week since Bob
Crosby will return to the nightly
“Club 15"
Haymes on March 27.

The program,

Sisters on Mondays, Wednesdays and
Fridays; and the Modernaires on
Tuesdays and Thursdays.

Big Jumps Revealed
In Video Home-Sets

(Continued from Page 1)
set sales have totalled more than
400,000.

“Average weckly production for
January was the highest to date in
spite of low production during the
first week, when manufacturers
were retooling for new models,”
Beville said. “The after-Christmas
drop in demand, which has charac-
terized radio and television sales in
the past, has thus far shown no signs
of materializing.”

Hotpoint Buys Full Hour
On CBSFor Easter Sunday

(Continued from Page 1)
hour-long special dramatic program
which will fill the 5 to 6 p.m. time
slot on that day will be announced
shortly. Agency is Maxon, Inc., De-
troit.

Gambling Anniversary
Set For March 8 On WOR

Three generations of the Gambling
family will get together over WOR
on Wednesday, March 8 when John
B. Gambling marks his 25th anniver-
sary on the station. Gambling’s
broadcast from 7:15 to 8 am. will
come from the stage of the Longacre
Theater.

The elder Gambling will travel
from Cambridge, England, to be at
the WOR microphone with his son
and grandson. Governor Driscoll and
other guests will participate.

WIJR Declares Dividend

Chairman of the board George A.
Richards announced yesterday that
the directors of WJR, The Goodwill
Station, Inc., have voted a dividend
of 10 cents per share to be paid
March 15, 1950, to shareholders of
record at the close of business March
8, 1950.

‘Prince Charming’ Shifts

Prince Charming, a half-hour aud-
ience participation program former-
ly heard on WOR, is now being car-
ried over WMGM from the Hotel
Victoria. First of the new Monday
through Friday series was heard on

February 27.
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stanza replacing Dick|,

through Ward
Wheelock, also features the Andrews| .

Whatever that book s,
doesn’t seem to be making mu
of a hit with the silver fox. Fro:;
the looks of that big yawn, !
seems bored to. tears with t
whole thing.

Bored to tear

— e

We'll try not to bore you rj
this ad for W-I-T-H, We'll ji!
give you a few fast facts: :

W-I-T-H is the BIG BA'j
GAIN BUY in the rich Bal}
more market. Why? Becam-
W-I-T-H delivers more regu]"
listeners-per-dollar than any otltu
station in town. ) 7

This means that a LITTB’j
bit of money goes a LONG w'.'j
on W-I-T-H. You can get kg
results from small appropriaticsi
on this station. ‘

So don’t put off this importm%
move another day—call in yc:}‘
Headley-Reed man and get h4
to tell you the whole W-I-TII
story. .
1
!

,;Ag;

WITH

Baltimore 3, Marylar |

TOM TINSLEY, Prasident ;
Represented by Hoadley-Roed |

——" |

"1

|
]
1
!
1
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PAUL H. RAYMER COMPANY
prouc”y

announces the appointment

of
REYNOLD R. KRAFT

as UVice President and Manager of Celevision

For over 18 years Ren Kraft has been a leader in the sales
and advertising field — 13 of these years being spent as a
specialist in Radio and Television.

During the past 5 years — as Sales Manager of NBC’s
network and local television sales — Mr. Kraft played a
pioneering role in the development of the basic sales policies,
rate structures, program approaches and other problems
during Television’s tender, formative years.

Today the Paul H. Raymer Company is proud to make
his services . . . and his outstanding experience freely avail-
able to television stations . .. advertising agencies . . . and
television advertisers.

e

We are happy to welcome Mr. Kraft to our organization.
And we pledge that our Television Department will give to
Television the same practical, efficient service that, for the
past 17 years, has made the Paul H. Raymer Company a
leader in radio station representation.

PAUL H. RAYMER COMPANY, Inc.

Radio and Television Advertising
New York Boston Detroit Cln'cago Hollywood San Francisco

WwWww americanradiohistorv com
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CHICAGO

By HERB KRAUS

UNTE BROTHERS begin spon-

sorship of a half-hour program
of Western movies called “Cactus
Jim"” from 5:00 to 5:30 p.m. over
WNBQ starting today. Schoenfield,
Huber and Green are handling the
account.

Dee Carlstrom, the petite, blonde
radio actress, begins a new afternoon
television show over WGN-TV. Title
of the program is “Helping Hand,”
during which Dee tries to get her
guests the things they most desire.

Dorothy Wendel of the ABC con-
tinuity department in Chicago was
guest speaker at the Carcer Confer-
ence Tuesday, February 28, held at
the University of Wisconsin.

Arthur C. Nielsen, Jr.,, has been
appointed administrative vice-presi-
dent of the Arthur C. Nielsen mar-
keting research organization. He has
been assistant to the president.

Midwest television viewers are
anxiously awaiting the debut of Jim
Moran, heretofore seen principally
as TV’s fast-talking impressario of
his own variety show—Jim Moran’s
Courtesy Hour which bows over
WENR-TV at 10 p.m. this Friday.
He'll probably find his live models
a little harder to handle.

Bob Atcher's new show over WLS
proving that a cowboy can do some-
thing besides sing on Barn Dance
programs. Bob is going over very
well as a variety show emcee at 4:00
p.m. Monday through Friday.

Norm Kraeft, the popular early
morning announcer on WGN, has
been assigned as master of ceremon-
ies on the new Judy Talbot show
which began Monday on WGN-
TV. Judy will sing the pop songs of
the past, accompanied by John Gal-
lichio at the piano.

Ken Griffen, the Rondo Record or-
gan star whose recordings have got-
ten a thorough workout from the
local disc jockeys, opens for a week’s
personal appearance at the Oriental
Theater here.

Cliff Norton, the comedy star of
NBC-TV's Garroway-at-Large, nur-
sing a broken nose sustained when
one of the dancers in his College Inn
show did an extra adagio on the
darkened stage.

Eddie Diamond, veteran theatrical
stage manager, and Tom Lauer, TV
production manager, have joined the
NBC Chicago television staff. Jack
Ryan, NBC Chicago press chief, has
been elected treasurer of the Head-
line Club, local professional chapter
of Sigma Delta Chi.

Will Address Lions Clubs

Robert Button, NBC account exec-
utive in the national spot sales de-
partment will address the Lions
Club of Bogota, N. J. on March 7; on
March 14, he will speak before the
Lions Club of Red Bank, N. J.

Isabel Mason, NBC’s uptown TV
studio office supervisor, will address
the League Juniors of Flushing, on
March 8.

"‘i.-'v"

SRS =
T

By SID WHITE

Man About Manhattan. . . !
® @ @ BIGTOWN SMALL TALK: Bing Crosby's now eligible for
radio’s flulfraternity. Der Bingle, dutifully rominding his Hooper-makers
that his mug was on the cover of Look mag, casually mentioned it on
his stanza—only he called it Life, . . . That deal for Bob Hope to do «
recorded ayem show for Borden’s fell through. . . . One packaging
outfit that we know is going into the manufacturing end of television
to help pay the bills. . . . Aslde to Ted Husing: So you won't call, hey?
. .« Love Herb Steln’s crack that the Serutan people are irying to buy
radio time on Friday nites from 8 p.m. to 8:30 p.m. . . . Davidson
Taylor leaving March 16th with his family for a four-month sojourn in
Italy. Sez he won‘t announce hls future plans until he returns, . . . Stan
Kenton’s new 40.plece concert combo set for Camegie Hall April 8th
and 9th. . . . Bob Monroe, producer of “High Adventure,” negotiating
with Marlene Dietrich for @ new series, . . . “If Peter Donald hasnt
already pointed it out,”” postcards Claude Barrere, “the Oklahoma City
thing only proves that when a leopard changes his spot—that's news.”
« . . There are so many whodunits on television that Kate Muriah sez
she just bought herself a large scream set.

w * )Ae w
®@ @ o If Russ Hodges hadn't broken his ankle in his junior
year at the U. of Kentucky, the chances are that he wouldn’t be
hypo’ing up the various sports events today. When he was injured
during a football game, he was invited 1o become a “spotter” for
the sportscaster reporting the game. This so stimulated his radio
appetite that he quit school the following year and grabbed off
an announcer’s job with the local station., (If the rest isn't history,
blame it on his press agent).

w * w w
® ©® OONCE OVER LIGHTLY: Greatest production job we've seen
on TV in a long while was Marlo Lewis and Ed Sullivan's presentation
of Gordon Jenkins' “Manhattan Tower” on ““Toast of the Town’ Sunday
nite, climaxed by Mayor O'Dwyer’s congratulatory speech to the com-
poser. {Laiter was so overcome by the sheer emotional impact of it
all that he bawled like a baby right there In your living room). . . .
NBC spending a load of dough promoting Bob Hope's appearance at the
Paramount—the first time they've ever supported a performer’s theater
date. . . . WMGM's gen’l manager, Frank J. Roehrenbeck mighty proud
of his son, Frank J.. Jr., who received his Navy wings this week and
is skedded to report to the Jet Training Unit at the Naval Auxiliary Air
Station, Milton, Fla., for further training. . . . The Bert Bacharach-Hy
Gardner series, “Next Week in N, Y.,” this Sunday will offer such
choice names as Bob Hope, Lisa Kirk, Sam Levinson, Josh White and
Ed (Strangler) Lewis. . . . Aside to Earl Wilson: Mighty smooth job
you turned in on your WINS show Monday nite, fella, mighty smooth.

x4 p*d w v
® ® @ Alan'Courtney, down in Miami, scored the beat of his
young life the other nite by presenting on his show Mark Fisher-
Galati, the young EAL attendant who fell out of the airplane
and hung on to live to tell the story. An ironic touch to the whole
story is this: The fellow is one of Alan’s most avid followers
and only a few nites prior to the accident had called to ask him
to do what he could to help him with his landlord who had
served him with an eviction notice. Seems his wife had just
given birth to a baby and the landlord claimed the lease does
not call for any children! Needless to add, the interview was the
highlight of the season down there and if “We the Peuple” want
a crack at the lad they can contact him through Courtney down
at WGBS in Miami.

WwWww americanradiohistorv com

SAN FRANCISCO ‘

By NOEL CORBETT 2

HE Mercury Television and Rac.l ;

Corporation, now sponsorii: .
“Crusade In Europe” on KGO-T
threw a cocktail party just befo:
the kickofl show February 24. J;
Beneron, pre51dcnt of Mercury, ar. !
Mel Schlank, v-p in charge of saln ’
are using ‘“Crusade” to mtroduf
their line of sets to the Bay Areal -

Nikki Kaye has joined the staff}:*
Benson M. Sherman Advertisiii*
Agency as director of radio and
The former Chlcago radio-TV wry
er's first show is “Penny Purcel"
which debuts on KRON-TV tl
week.

Bill Thompson of the Fibber M < F
Gee and Molly show and Mary M+~
Bride were married on Tuesd:_
(21) at the Swedenborgian Churc: !
She is the daughter of Clifford M ¥’
Bride, creator of the Napoleon co:
strip. The Thompsons are hone:
mooning in the Bay Area.

Nindy Carson, RCA Recordi
artist and NBC sustaining star w.
do her program from KNBC w
here for three weeks at the Veneti:| %
Room. l

Katherine Carey is back from b
trip around the world. The form (s
KCBS woman’s commentator hi:
several shows lined up. |

Jimmy Eakins or Wally Xi:
should grab off the spot Bill Baldw:!:
vacated on the Sunday ranch shc: :;
he and Rudy Hunter do each sui:-s
mer from the Pleasanton Ranch ov x

KSFO. i

KSFO will broadcast all the Se::
baseball games during the 1950 P
cific Coast League season. Spori
caster Don Klein will be at the mik:
Games from Oakland, as well as t: E )
home games from the Seals Stadiu:* Iy
will be aired direct. Those played -
other Coast cities will be recreate 2,
Regal Amber Brewing Company .
sponsoring.

In a recent lecture at Stanfo 1
University, Philip G. Lasky, v-p g_.f'
KPIX predicted the *“freeze” on T
station construction will end by |
end of this year, and there will !
no less than 7,000,000 TV sets in o _?
eration. )

Wilt Gunzendorfer, new sal !T
manager for KYA, and recently r |+
signed general manager of KRO
in Oakland, started out as an orche: )
tra leader. With a tenor sax and %
hep group (or did they call the ;%
hep in those days?) Wilt held sw: 1\
at .the -Whitcomb Hotel -during 1l 'S
winter and at Russian River dan i
spots in the summaer.

Israel Program On WLI ‘

Today In Israel, a new Mond: n
through Friday series, will be broat !
cast nightly from 6:15 to 6:25 L
WLIB beginning March 6 from t \"
office of the Israel Consulate Gene ;%
al in New York. Daily news iten
from the Holy Land, interviev
with officials arriving in this coul
try and letters sent to the cobst
late from the United Stiates an

D SR R

abroad will be carried.

Y7 A
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6. F. Budgets Upped,
Morfimer Reporis

(Continued from Page 1)
radio, television and other media
which hit $29-million in 1948 and
were larger in 1949, will be the
greatlest ever in 1950, Mortimer said.
The four products to be transfer-
red on September 1 are: Post Toast-
ies from Benton & Bowles to Foote,
Cone & Belding, Inc. and Calumet
Baking Powder, La France and Sa-
tina from Young & Rubicam, Inc. to
F. C. & B. Mortimer said the changes
were being made because of substan-
tially increased sales, new products
now being distributed and promo-
tional requirements of older prod-
ucts. All agencies will have higher
billings in 1950, he added.
Some Handled From Chicago
Foote, Cone & Belding will handle
Postum, Post Toasties and Rice
Krinkles from their Chicago office
which is closer to the Battle Creek
offices of General Foods than New
 York. Calumet Baking Powder, La
France and Satina accounts will be
- in New York.
More than 36 account executives
and many others are involved in the
 changes and many others in the
agencies.

Radio and television shows will
not be affected by the changes, a
. spokesman for Y & R reported, since
the products have no programs of
their own, but merely share shows
- with other General Foods products.
TV Increase Indicated

Mortimer said television will be
used more heavily during the year
“though it “is still a minor percen-

tage of General Food’s total billing.”
Some success with video however,
has been obtained, he said.

Additions to Y & R billings will

come from such products as Birds
"iEye and Birds Eye Frozen Orange
" Concentrate, new Swans Down mix-

es and Minute Rice, Mortimer con-
. tinued. Benton and Bowles will ex-
: pand on Post’s Sugar Crisp and
;" Walter Baker’s 4-in-1 Cocoa mix.

Y & R has worked with G-F for
: 25 years while Benton & Bowles was
- added in 1929 and Foote, Cone and
! Belding in 1946.

Mortimer attributed increased
. sales on advertising and he said there
-was a specific connection. “We de-
. pend heavily upon advertising to

support the growth of brands.”

MUSIC DEPARTMENT
WVNJ

Offers unusual opportunity for man
with at least 5 years' experience in
music programming. Excellent oppor-
tunity for future for talented hard
worker. Write WVNJ, 45 Central
Ave., Newark, N. J., or telephone
Mitchell 3.7600 for appointment.

'sales manager, has been elected to

RADIO DAILY

ARIOUS clinics of the Advertis-
ing and Selling Course, conduct-
ed by the Advertising Club of New
York, tomorrow will have the fol-
lowing speakers: Sales Promotion—
George Benneyan of American
Weekly, “Media Production”; Better
Selling: James J. Jacobson, market-
ing consultant, James J. Jacobson
Associates, “Building a Sales Story”;
Copy: Alfred Eichler, copy execu-
tive, The Biow Company Inc., “Con-
tinuity Advertising and Five Basics
of Mass Selling”; Radio & Television:
C. E. Midgley, sales service manager,
CBS, “Time Buying"”; Production:
Richard Matheis, production man-
ager, Fuller & Smith & Ross Inc.,
“The Mechanics of Advertising
Agency Production,” and Research:
V. H. Pelz, managing director, Traf-
fic Audit Bureau Inc., “Research in
Outdoor Advertising.”

MONARCH WINE |CO., producer
and distributor of Manischewitz
Wines, to Donahue & Co., Inc., effec-
tive March, 1.

HI-V CORPORATION, citrus frult
concentrate manufacturer, to Frank-
lin Bruck Advertising Corporation.
Television and newspapers ‘will be
used.

LEE FONDREN, KLZ national

the board of directors of the Denver
Advertising Club. Fondren has also
been appointed publications chair-
man of the Central City opera
group for the coming year.

HARRY BLUESTONE, production
manager of Standard Radio Tran-
scription Services, has transferred
his headquarters to the New York
City office of Standard at 665 Fifth
Avenue, New York 22, as of Febru-
ary 15th. For the 15 years which
Standard Radio has been in the
transcription library field, produc-
tion has been handled out of Holly-
wood—with occasional recordings in
New York and Chicago.

Resigns KECA-TV Post

Hollywood—Miss Carol Howard,
program operations manager of
KECA-TV since the station went on
the air last September, has resigned
from the station to become the bride
of James M. Valentine, supervisor
of television engineering for ABC's
central division in Chicago. Miss
Howard has previously served as
program operations manager for
WMAL-TV in Washington and
WENR-TV, Chicago. She will be
married in Washington on April 22,

Meck Production Up

Plymouth, Ind. — An estimated
250,000 television sets will be pro-
duced by John Meck Industries, Inc.
in 1950, the company reports. Dealer
orders have jumped in recent weeks
and the company expects to double

| & AGENCY NEWSCAST 5%

its 1949 figures.

NEIL GALLAGIER has joined
Charles R. Rumrill & Co. of Roches-
ter as an account execcutive, He
was formerly with (Casler, Hemp-
stead & Hanford, Inc.

ROBERT M. CLARK has joined
the media department of the De-
troit Division of Brooke, Smith,
French & Dorrance, Inc., Detroit
and New York advertising agency.

C. DANIELE & CO., INC,, distribu-~
tor of Mirafiore Chianti Wines, to
Admiral Advertising Agency, Inc.

LEONA LANDY has been named
assistant public relations director of
Edward Einhorn, Inc., advertising
and public relations counseling
agency. Miss Landy formerly was
with Roger Brown, Inc. and The
Earle Ferris Company, Inc., public
relations, and in her new position
will handle product publicity.

WIRT M. MITCHELL has joined
Lennen & Mitchell, Inc, as copy
supervisor. He was formerly with
Compton Agency.

JAMES F. RYAN has joined Don-
ahue & Coe, Inc, in an executive
capacity. He was formerly copy
writer and account rep for Leo
McGivena.

Record Earnings
For Wesfinghouse

(Continued from Page 1)
in operation and teamwork of em-
ployees. Price also said that the sup-
ply of steel made it possible for the
company to schedule its purchases
in line with production require-
ments.

Nineteen-fifty will be another
good year, Price predicted, though
it may not be as good as 1949. So far
in the first quarter, sales have been
moving at the high rate of the last
quarter of 1949, he reported.

The backlog of new orders fell
from more than $648-million at the
end of 1948 to $533,606,888 at the end
of 1949, the president also said.

Will Broadcast Choir

Hollywood—The 42-voice choir of
Arizona State College of Tempe, has
been invited to make a coast-to-
coast broadcast over the Mutual-
Don Lee web May 21, it was announ-
ced here by J. Carlton Adair, pro-
gram director of the network. The
group, directed by Ambrose Holford,
will make a tape recording of the
presentation at the new Mutual Don
Lee network studios in Hollywood
February 25, during a Southern
California tour. The tape will be
held until playback time next
Spring, when the web’s college con-
cert series gets in full swing.

29%

PITTSBURGH

50,000 WATTS
NBC AFFILIATE

9

Pure KDKA, that is! According to neww BMB
figures, KDKA’s listenership is 99 percent in
the towns of Aliquippa, Butler, and Greens-
burg. And that’s only a start. Altogether, there
are 42 counties, cities, and towns where KDKA
rates 90 percent or better! For really inten-
sive penetration of this rich tri-state market,
KDKA is far and away your best bet. Check
KDKA or Free & Peters.

KDKA

WESTINGHOUSE RADIO STATIONS Inc
WBZ o WBZA « WOWO o KEX » KYW ¢ KDKA o WBZ-TV
Natlonal Representatives, Free & Potors, except for WBZ-TV;
for WBZ-TY, NBC Spot Sales

Pure
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Big Spot Campaign
For Kaiser-Frazer

(Continued from Page 1)
according to a spokesman for Wil-
liam Weiniraub & Company, New
York, the agency handling #the
Kaiser-Fraser account, 118 radio
spots and 29 TV spols will be aired
over the facilities of seven AM
stations in New York and three TV
outlets. Later the campaign will be
extended to other key center cities
when the new car goes on display.

While the agency was mum on the
cost of the spot campaign, it did
reveal that fime for the presenta-
tion of electrical transcriptions bal-
lyhooing the new Xaisers and Fra-
sers was purchased on WNBC,
WCBS., WJZ, WOR, WNEW, WMCA
and WMGM, all New York. Video
outlets for the Kaiser-Fraser mes-
sage include WNBT, WJZ-TV and
WOR-TV.

Meanwhile, on the West Coast,
Buick has purchased time through
the Kudner Agency over KECA-TV
for a nine-weeks schedule of one-
minute announcements lauding the
new Buick.

Several Auto Advertisers

The recent activity by KXaiser-
Fraser and Buick continues the
trend started late last year when
numerous car manufacturers built
interest in their 1950 models with
heavy splurges in radio and TV
time. Manufacturers who thus used
radio advertising included Ford,
Chevrolet, Plymouth, and others.
Ford and Chevrolet were the heavi-
est spenders, each buying both spot
campaigns and high-rated sustain-
ing programs.

Naturalization Series
Leunched On WHOM

Summaries of “Operation Natural-
ization” classroom work is being
broadcast weekly by WHOM. It be-
gan Sunday, February 26 at 7:30
p.m. More than 90 persons seeking
to attain American citizenship have
already enrolled in the classes con-
ducted by the station and the re-
views will be run to assist the stu-
dents.

WHOM is holding 12 weekly ses-
sions in the operation and is provid-
ing materials free. Instructors for
the courses are: Dr. Maurice Rich-
man, curriculum consultant for the
Board of Education and Charles
Baltin of WHOM. The series is a spe-
cial feature of the foreign language
station.

—
RUBY svice ine.

8 Complete Film Editorial Rooms
For Motion Pictures & Television

RENTALS BY DAY, WEEK OR MONTH
ALL NEW MOVIOLA EQUIPMENT

Also Off the Premise Rentals

Tel.: Clrcle 5-5640
729 — 7th Ave. N. Y. 19, N. Y.
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NEW DIRECTORS FOR NAB

Below is a complete tabulation of the results of NAB’s
election to its board of directors. List includes the elected
director’s name, station and location. In the tied category,
names of both candidates are shown. Re-elected directors
are indicated by an (*) before the name.

District

2 William B. Fay, WHAM, Rochester, N. Y.

4 Harold Essex, WSJ]S, Winston-Salem, N. C.

6 Harold Wheelahan, WSMB, New Orleans.

8 George ]. Higgins, WISH, Indianapolis.

10 * William B. Quarton, WMT, Cedar Rapids, la.
12 Jack Todd, KAKE, Wichita, Kans.

14 William C. Grove, KFBC, Cheyenne, Wyo.

16 * Calvin J. Smith, KFAC, Los Angeles.

SMALL STATIONS
Patt McDonald, WHHM, Memphis, Tenn. (two-year term.)
Edgar Kobak, WTW, Thomson, Ga. (one-year term.}
MEDIUM STATIONS
A. D. Willard, Jr.. WGAC, Augusta, Ga. {{wo-year term.}
John Esau, KTUL, Tulsa, Okla. (one-year term.)
LARGE STATIONS
* James D. Shouse, WLS, Cincinnati, (two-year term.)
William B. Ryan, KFI, Los Angeles, (one-year term.)
FM
* Frank U. Fleicher, WARL-FM, Arlington, Va. (two-year erm.)
Craig Lawrence, WCOP-FM, Boston. (one-year term.)
Ben Strouse, WWDC.FM, Washingion, D. C. (one-year term.)
vV
* Eugene S. Thomas, WOIC, Washington, D. C. {two-year term.)

Commission Reopens
Easton-Allentown Case

Washington Burean of RADIO DAILY

Washington—The FCC has decided
to throw open the complicated East-
on-Allentown controversy again, set-
ting aside its 1947 order awarding a
new station to Allentown. Further
hearing has been ordered, with
WHOL, Allentown, to be permitted
to continue operation pending the
further hearing. WHOL is on the
1230 band with 250 watts—facilities
originally asked also by the Easton
Publishing Company and WEST,
which operates with the same power
on the 1400 band.

Easton Had Appealed

The case came back to the Com-
mission last spring after Easton Pub-
lishing had appealed to the U. S.
Court of Appeals. The court sent the
case back to the Commission and di-
rected that the matter of compara-
tive need for new radio facilities in
Easton and Allentown — and the
ability of the competing applicants
to meet these needs— be restudied.

Dr. Frigon Recovering

Montreal—Dr. Augustin  Frigon,
CBC general manager, who has been
ill since December is reported “mak-
ing a good recovery.” The Canadian
Broadcasting Corporation general
manager, who is 62, underwent an
operation in hospital for a circula-
tory ailment. It is expected he will
take several weeks' rest before re-
turning to his duties.

Takes WCSI Post
Columbus—Richard L. Pyles has
succeeded Graeme Zimmer as man-
ager of radio station WCSI, Colum-
bus, Indiana. Pyles was formerly

manager of WWNI.

WwWww americanradiohistorv com

Collegiaie Radio System
Marks 10th Anniversary

The Intercollegiate Broadcasting
System which now includes 73 sta-
tions from coast to coast marked its
tenth anniversary last week. IBS
was founded at a convention of 12
colleges at Brown University in Feb-
ruary, 1940.

Services offered by the net include
maintenance of transcription and
script libraries, engineering research
and technical information and vari-
ous publications. Stations limit their
broadcasting to campus buildings of
the colleges.

WMGM Staff Report

Three WMGM staff members had
occasion to celebrate recently. Mel
Kaiser, an engineer, became the
father of a daughter on February 19
at Physicians Hospital. Al Ferres of
the maintenance staff, announced
that he will be married on March 11
to Elizabeth Taylor Horton. Leonard
Feather, conductor of the Jazz At Its
Best program, was ‘discharged from
the hospital after more than three
months. He was.in an auto accident
in November.

WAAF Names Com. Mgr.

Chicago—Thomas L. Davis has
been appointed commercial manager
of WAAF, Chicago. Davis, who suc-
ceeds Bradley R. Eidmann, will have
charge of sales for both WAAF and
WAAF-FM. He will be assisted by
Harold R. Wettersten and Ben V.
Kirk. WAAF-FM is soon to begin
operation on 93.9 mc (Channel 230)
from studios and antenna at the La-
Salle-Wacker Building. Del Hester,
program director of WAAF, will
supervise programming for both
outlets.

NAB Balloting Elecs
Associafion Direcfors

(Continued from Page 1)
dates were nominated in January
without opposition, but election bal- -
lots were sent to all NAB member
stations in those districts also. A

be held, because of a tie. Frank
Fletcher of WARL, Arlington, Va,
was clected with the tie between
Ben Strouse of WWDC-FM, Wash-
ington, and Craig Lawrence of
WCOP-FM, Boston, for the second
spots.

Tabulation of the election results

on this page.

Town Meeting Tour

“America’s Town Meeting” moves

of March 7. Following this show,
the program personnel move on to:

cast, and follows the

D. C, and lBoston The Spring Tour
ends May 30.

. Cj)awwﬁwd &diting

and Rocording Berice
offers o Sure fure!

BUT SERIOUSLY. . . you
will like Audio & Video’s Person-
alized Editing and Recording
Technique, because it's built
around one Idea . ... How to hest
solve YOUR PERSONAL Tape
Editing and Recording Problem.

Complete, highly competent Techn
cal Staff backed by years of Majol
Network Editing and Recordin
Experience.

High Quality AMPEX Equipmen
vsed Exclusively.

lal Rate Card Todoy!

AUTID & Vll]El] FHI]ﬂllllTS CORP.

. 1650 BROADKAY, NEW YORK 19, N.Y. Telephone PLaza 70760

is shown in the adjoining columns -

[

[

run-off for FM director will have to . .-

4

Includes Midwest Cities: -
Kicking off its Spring Tour, ABC's '

from Town Hall to the ballroom of
New York's Ritz-Carlton Hotel for. :-
the 9 to 9:30 p.m. (EST) broadcast:
Cincinnati for the March 14 broad--ir
Cincinnati:
origination with others in Bloom-:-u
ington, IlL, Peoria, I1l, Washington, .»

!
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CBS BALKS AT JOINING N.T.S.C.

| TELE TOPICS

ORDON JENKINS' rendition of his

own composition, “Manhattan Tow-
ers” on CBS’ Toast of the Town Sunday
night was one of the musical highlights
of the winter season and certainly one of
the best entertainment features ever of-
fered by the Ed Sullivan show. Unusual
instrumentation, a fine arrangement,
‘choral backgrounds and excellent produc-
tion made “Manhattan Towers” a-musical
study of life in New York City. Surprise
feature of the occasion was the appear-
ance of Mayor William O'Dwyer who paid
glowing tribute to the composer and his
work. The Mayor said Jenkins had cap-
tured the spirit of Manhattan and the
composition would be an enduring memory
to his artistry.

[ ]

BOB EMERY'S appearance in Gilchrist's
department store in Boston last week-
end was really one for the books. The
Small Fry maestro was on stage for seven
'uns. Store traffic was so heavy that ele-
vators had to be stopped and stairs roped
off. Emery was there to plug his DuMont
show and marionettes of Small Fry charac-
ters. By 12:30 the store's supply of the
dolls was sold out and before the day was
L 4 .
over stocks of wholesalers in Boston and
Providence were also gone. . . . Editorial
ulcers dept.: A two-column bank in yes-
terday's edition reversed the affiliations
of Dr. E. W. Engstrom, of RCA, and Adrian
Murphy, of CBS. QOuch!
[ ]

THE CBS Ken Murray show, which re-
portedly shelled out $7,500 for the
“Death Of A Salesman” scene on its
debut, is spending close to that amount
for Kirk Douglas and a scene from “Cham-
pion,” which will be aired this Saturday.
... In case you are interested ‘‘Hat Pin
Mary,” the TV wrestling fan, turned up
on the Dennis James telecast Tuesday
night over WABD wearing a false mus-
tachio a la “The Terrible Turk.” . . .
- World Video board of directors has re-
elected Henry S. White as president;
John Steinbeck and Richard H. Gordon,
Jr., as vice-presidents. Irving G. Oppen-
heimer was elected secretary-treasurer.
®
A SPECIAL four-hour varicty show will

be aired by WPIX Saturday nite for
the New York Heart Fund drive. The
usual battery of telephones will be set up
to handle pledges from viewers, but as
an added gimmick, the Beverage Industry
has mobilized 5,000 voluntecrs to cover
every bar in the city while the show is
on the air to scparate the clbow-benders
from their coin. Ed Sullivan, who will
emcce the marathon, is lining up an all-
star talent roster. . . . Title of “Actor’s
Studio” show changes to “The Play's The

Murphy Says Net Is Unable To Get Clear Idea
Of The Purpose Of The Standards Committee;
Coy Asks Color-Networking Info Of RCA, CTI

Washington Burcaw of RADIO DAILY

Washington—CBS will not join the
National Television Standards Com-
mittee until it is convinced the body
is something more than “a device
for delaying color TV,” vice-presi-
dent Adrian Murphy told the FCC
yesterday. Murphy, appearing dur-
ing the hearings on color video, was
questioned by Edward Wheeler,
counsel to RMA, on the reasons CBS
has not joined NTSC.

Murphy also spoke at some length
of the prospects for incorporating
the tri-color tube RCA is soon to
demonstrate in the CBS system. CBS
president Frank Stanton had de-
clared last week that such a tube
will work better in the CBS system
than in competing color systems, and
Murphy repeated that assertion yes-
terday. He said it would eliminate
present objections to the CBS color
system, in that it would mean more
brightness, larger screen size and
other advantages CBS now lacks
because of the need for the color
wheel and other equipment a single
tube would render unnecessary.

The question of use of this tube in
CBS color was discussed at some
length last week following the com-
parative demonstrations by the RCA
chairman, General David Sarnoff,
and Stanton.

FCC Chairman Wayne Coy asked
that RCA and CTI prepare to sub-
mit plans regarding networking of
color, and means whereby colorcast-
ing by non-connected stations might
be speeded. Stanton will discuss this
subject for CBS.

Coy also asked for tests of oscilla-
tor radiation, asking for accurate in-
formation on the susceptibility of
each of the systems by March 15. He
seeks a comparison of susceptibility
of oscillator radiation of the various
color systems and also with black
and white. .

For CBS Jay Wright, engineer, as-
sured the Commission that the inter-
ference problems met in color video

are so similar to those in black and
white that adoption of the CBS color
standards would in no way aflect the
allocation of VHF channels, with re-
gard to co-channel and adjacent
channel interference.

Murphy said CBS has not definite-
ly refused to join NTSC, but that
thus far the net has been unable to
get a clear idea of the purpose of
the committee. To his request for a
statement of objectives, he said, “All
we get is a general reply that the
purposes are similar to those of the
last committee of this type. But we
know that the last such committee
had FCC blessing, whereas the Com-
mission has refused to participate or
sponsor the new body.”

He said the committee can hold up
color until there are as many as
eight million sets in the hands of the
public, which would make the con-
version problem ever more difficult.

A third CBS witness, Dr. Jack W.
Dunlap, an independent research ex-
pert, reported on the reaction of
doctors to color TV for teaching sur-
gical and medical skills. Dunlap re-
ported on a polling of medicos who
watched the broadcast of operations
during the American Medical Asso-
ciation convention here in Decem-
ber. His report pointed out:

Over 94 per cent thought the
“overall quality” of the pictures was
“excellent,” “very good” or “good.”

Three out of four believed the
“brightness” of the color pictures
was “just about right”; 23 per cent
felt the pictures were too bright, but
most qualified their rating by the re-
mark, “a little too bright.”

Sixty-nine per cent of those who
either owned a black-and-white set
or had recently seen a regularly
broadcast program reported there
was greater “clearness of detail” in
color video than in black-and-white.
Of those who had not seen TV pre-
viously, 80.3 per cent considered the
definition of detail in color televi-
sion “excellent” or “very good.”

New Coax (able Link
Strefches To Memphis

Memphis—The St. Louis-Memphis
leg of the coaxial cable network
will be opened today to bring to
this «city’s only station, WMCT,
programs from all four webs.
WMCT has been plugging the open-
ing in a steady crescendo for the
past month, with the result that
the event is causing almost as
much excitement locally as a re-
turning hero.

Event Widely Promoted

Newspaper promotion began Feb.
1 with teaser ads growing in size
from wone-column, two inches, to
three-column six inches, with a full
page slated to run today. All ap-
peared in the Commercial Appeal
and Memphis Press Scimitar. A
special 28-page network TV section
was run by the Commercial Ap-
peal Feb. 16.

Theme of the drive, “The Cable
Is Coming,” was incorporated into
spots on WMC and WMCT, and
was brought to a climax last week
when set distributors and the sta-
tion held a parade down Main
Street with 28 trucks and floats tak-
ing part.

New WPTZ Rate Policy

Philadelphia—A new strip pro-
gram price has been established by
WPTZ, Alexander W. Dannenbaum,
commercial manager, announced. All
local programs of five minutes or
more in length which are aired five
times per week on consecutive days
will be available at the new rate of
four fifths the regular card rate for
the five programs per week. Under
the new structure a sponsor using a
Monday through Friday program
now receives across-the-board cov-
erage for the former Monday
through Thursday cost. Frequency
discounts are accrued at a rate of 5
per cent for 26 consecutive weeks
and 10 per cent for 52 consecutive
weeks.

—

Press-Time

Thing” this weck.

Chandler, former fashion editor,

WCAU-TV, WOIC To Test New CBS Series

Philadelphia—A six-week test run of a new CBS daytimer will be
originated by WCAU-TV beginning today and fed to WOIC, Washing-
ton. Developed by Lamb & Keen, Philadelphia agency, program pro-
motes national brands throwgh local department store sponsorship.
John Wanamaker will sponsor the weekly show over WCAU-TV, and
Woodward and Lothrop over WOIC. Manufactirers participating in
the test are GE, Literary Guild and Morgan Joues, Program stars Robin

Paragraph

Niclsen’s Top Ten
(New York, Jan.-Feb.)
Texaco Theater....... NBC 74.0
Toast Of Town. ..... CBS 58.5
Talent Sdouts........ CBS 57.5
Philco Playhouse......NBC 40.]
Lights OQut........... NBC 139.8
The Goldbergs.... . ... CBS 39.3
Studio One. .......... CBS 385
Godfrey Friends.......CBS 38.4.
Lone Ranger......... ABC 36.4
Fireside Theater...... NBC 36.1

WwWww americanradiohistorv com



www.americanradiohistory.com

Expansion Of RRN
Announced By Hanna

(Continued from Page 1)

ted stations—WEFNF, Wethersfield;
WVBT, Bristol Center; WVCN, De-
Ruyter; and WVCYV, Cherry Valley,
and the 40 kw WHCU-FM at Ithaca
—have been augmented by the addi-
tion of WHLD-FM, Niagara Falls;
WWNY-FM, Watertown; WWHG-
FM, Hornell, WFLY, Troy; and
WRUN-FM, Rome.

Plans for extending the RRN
broadcasting services and related
web problems were recently discus-
sed at a meeting in Ithaca which was
attended by reps of the new affiliates
and Elliott Sanger of WQXR, New
York.

Hanna presided over the sessions,
as did R. Bruce Gervan, secretary of
the Rural Radio Foundation, and
Donald K. Neff, RRN ass’t manager.

Representing the affiliates were
Robert C. Goodrich, manager, and
Don Girard, program director, of
WFLY; Searle Rudd, program direc-
tor, WRUN-FM; Glen Spague, man-
ager, and Sheflield Davis, sales man-
ager, WWHG-FM, and Earl C. Hul],
Niagara Falls Gazette, vice-president
in charge WHLD and WHLD-FM.

Louis Saiff, manager of The
Watertown Times’ station, WWNY-
FM, was prevented by the season’s
first heavy snowstorm from attend-
ing the Ithaca meeting.

Covering a 40-county upstate New
York area with an estimated popu-
lation of more than a million per-
sons, the web now broadcasts a solid
13 hours of programming per day,
six days a week consisting of farm-
service programs, music, and special
events of general interest.

Founding organizations include
the Farm Bureau Federation, State
Grange, Poultry Council, Federation
of Home Bureaus, GLF Exchange,
Dairymen’s League, Horticultural
Society, Vegetable Growers Associa-
tion, Empire Live Stock and the
Artificial Breeders Association.

RRN is closely tied-in with the
economies of New York State’s agri-
culture since five out of every six
New York State farm families are
members of two or more of the
Foundation organizations.

Lipreading On TV

Hollywood—Honors for the quiet-
est 45-minutes of television may
soon be given to the Wheeler &
Rourke show on KTTV, Tuesdays
and Thursdays from 10:15 to 11 p.m.
One of the stars of the show is Ger-
aldine Gallagher, a professional
teacher of lipreading. Latest reports
show that the audience can tell what
she is saying—without sound.

New RCA Catalogue

First of RCA-Victor's catalog of
LP records will be available on
March 15, Paul A. Barkmeijer, v-p in
charge of the RCA-Victor record de-
partment announced yesterday. A
total of 35 classical compositions will
be released at that time.
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Anniversary Week

only was
Week,

Mrs. team (6th);
(8th);

emcee of the 740 Club (10th).
WCCO Staff Changes

WCCO sales staff.

Mark Roberts Joins KFDA

chief announcer of KAMQ.

Old-Time Records Featured
Boston, Mass. — Terry Cowling

house in New Hampshire.

WPFB Has Stumpus Club
Middletown, O.
Club is a new WPFC feature, heard
Monday through Friday afternoons
at 5:30. Listeners are invited to try
to stump The Whippoorwills by
sending in a song they can't play.
Those who are able to stump the
musicians receive valuable prizes.

Interior Decorating Series On WSTC
Stamford, Conn.—Nell Daugherty,

| former secretary of the Association

of Women Broadcasters, will pre-
sent a new series of programs on in-
terior decorating over WSTC and
WSTC-FM every Tuesday and
Thursday at 12:45. Ernest Hartman
will be featured on the program with
Miss Daugherty, and both will tell
listeners how to use fabrics, wall
paper, rugs and pictures to best ad-
vantage in their homes.

Joins WNAX Announcing Staff

Yankton, S. D.—Jeff Nagle has
joined the announcing staff of
WNAX. His previous radio experi-
ence includes announcing chores at
KFVD, Los Angeles; WNFR, High
Point, N. C,;
Ohio.

Orlando, Fla—There was an epi-
demic of anniversaries at WORZ
between February Gth and 10th. Not
it National Boy Scout
National Peanut Week and
National Dental Health Week; it
was also the third anniversary of
the station’s first broadcast in 1947;
the fifth wedding anniversary of
Sammy and Marcia Roen, Mr. &
the 30th birthday
of continuity writer Bob Kuhnert
the 34th birthday of Lou
Kennedy, announcer (9th), and the
23rd birthday of Gordon Towne,

Minneapolis, Minn. — Carl Ward
has been named general sales man-
ager of WCCO, it was announced by
WCCO general manager Gene Wil-
key. Wilkey also announced that
Armin Furch has been added to the

Amarillo, Tex.—Mark Roberts, an-
nouncer, has joined KFDA as pro-
gram director. Mark was formerly

— The Stumpus

0-CORST |

New Series For WISN

Milwaukee, Wis.—WISN presents
a new series entitled “This Is The
Story” each Tuesday, Friday and
Sunday at 9:30 p.m. Ed Prentiss, vet-
eran personality of the air waves
and dramatic editor, will be the nar-
rator on the program.

Returns To Radio

Rochester, N. Y.—Jerry Flynn,
former athletic publicity director of
the United States Naval Academy,
has returned to the radio field after
an absence of some eight years.
Flynn opened a new variety show
on WRNY and WRNY-FM, com-
posed of music, interviews and gen-
eral chit chat concerning the news
locally and nationally, with the ac-
cent on the humorous side of hap-
penings in the local area.

WTIC Interviews Broadway Cast

Hartford, Conn.—WTIC announcer
Ross Miller and engineer Fred Ed-
wards were guests of the New Ha-
ven Railroad recently on a trip to
New York to record interviews with
the stars of the musical production,
“Texas L'il Darling’.” The inter-
views, made backstage at the Mark
Hellinger Theater, were featured on
Miller's “Juke Box Jingles” broad-

originator and emcee of the WCOoP cast on Saturday, February 11. Mu-
“Wax Museum” show, heard Sun-
days at 1:45 p.m., has developed
something unique in the way of a
record show. The records themselves
are cylinders, such as were used
years ago on the original gramo-
phones, from which Terry makes
transcriptions. The programs came
about as a result of his finding about
250 of these old records in a farm-

sic from the show was also played
on the program.

WPFB Airing Hockey Games

Middletown, O.—WPFB’s veteran
sportscaster, Warren Johnson,
broadcasts all home games of the
local ice hockey team, the *“Mo-
hawks,” direct from Cincinnati Gar-
dens. Johnson aired Mohawks ver-
sus Indianapolis on February 15 at
8:30.

Nielsen Purchases
Hooper's Services:

(Conhnued from Page 1)

made available immediately to

Hooperating subscribers. The same | .

i

v

procedure will be followed with re-

gard to Pacific ratings.

The Network Television service
will continue in the “form of ‘TV’ |

Network Hooperatings” but the ser-.
vice will be owned, sold and ser-.

viced by Nielsen. Coincidental phone::.
calls will continue to be made for*

this service by Hooper’s firm but un--
der the terms of an operating con--
tract with Nielsen.

Spokesmen for the two companies:|.
said that arrangements had been!!
made for “a smooth transition to:

Nielsen network services” for Hoop-
er clients.

3

|

"

z.‘l

Ly

|
The sale of the Hooper services:

should result in the elimination of i .-

duplicated services and the neces-

sarily duplicated costs, and the elim-.! -

ination of “confusion resulting from
use of two different yardsticks,” ac-

cording to the joint statement by

the companies.

In effect, the sale by Hooper ofii

some of his services to Nielsen re--

moves Hooper from the nationall;
rating field, leaving Nielsen a clear'|;

field in across-the-nation rating..

Hooper’s activities will pretty much:}i:

be confined to the local or regional!
level, it was generally understood.
Spokesmen for both the Hooper:

and Nielsen firms refused to estimate; -
the amount of money which changed ;.-

hands in the transaction.

McCanns’ Add Saturday !
Saturday has been added to the::;:
schedule of the McCanns At Home, ! -

WOR Monday-through-Friday fta-
ture from 9:30 to 10 a.m.,
accommodate sponsors de51rmg to

participate in the program.

OP
NOON TO 10 P

Complete

A BIT OF PARIS IN NEW YORK SINCE 1906

HENRI'S LUNCHEUN SPECIALTIES

LOBSTER CUTLETS, lobster sauce,

mashed potatoes ..........ccciiienen
BOILED BEEF MENAGERE, cabbage, carrots,
turnips, onions, horseradish sauce. ..... $1.65

FRIED LONG ISLAND SCALLOPS,
green peas, mashed potatoes..........

TRIPES A LA MODE de Caen, boiled potuto, green
peas

BRAISED BEEF PARISIENNE, small vegelables,
mashed potatoes $1.

CREAMED HALIBUT au gratin, creamed’ onlons
and carrots, mashed potatoes.......... $1.65

BEEF AND KIDNEY STEW, buttered noodles,
French fried potatoes..........cccv-e. $1.75
SALMON HOLLANDAISE, creamed onions and
peas, mashed potatoes.........coveers $1.65

BOUILLABAISSE MARSEILLAISE, boiled poh:lshl).”

CHEESE OMELETTE,
potatoes

CHOPPED SIRLOIN OF BEEF, smothered onions,
celery and eggplant creo'e $1.75

d inach, mashed
creamed spinach, e

SWEETBREAD AND MUSHROOMS PATTY, g{e%l B

pecls, French fried potatoes............

Wwe Invite Your

Complete
PERSONAL OR

green peas,
$1.75

and WLEC, Sandusky,

15 EAST 52nd ST.
PL.3-7130

from
Superb

WwWww americanradiohistorv com

LUNCHEON $900
wines & Liquors

DINNER  §
from
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Color-T V Here To Stay, Goldmark Tells FCC

leveals Advances
Made In Co-op
With Navy
Washington Burcan of RADIO DAILY
Washington—Peter C. Gold-
aark, . CBS research chief,
Jld the FCC yesterday that
the sooner the Commission
ets used to the fact that
slor is here and acts accord-
1gly, the better it will be for
1l concerned.” He testified
riefly on the development
f a new technic whereby,
(Continued on Page 4)

raney Backs F(C

On (P Trafficking

Washington — Support for the
‘CC’s proposed new rules to halt
-afficking in licenses ‘has been
‘oiced by Ed Craney, who is a con-
“olling stockholder in KXIL, Port-
and; KXLY, Spokane, and the
2lowing Montana stations: KXLF,
sutte; KXI1J, Elena; KXLL, Mis-
oula, and KXLQ, Bozeman.

Craney said the trafficking at-

{Continued on Page 3)

{ershfield Asks, Obtains
Release From TV Show

- Harry Hershfield has asked to be
elicved of his television show
itled “Harry Hershfield Talent
search Program” on WNBT due to
{Continued on Page 5)

———

20th Anniversary

Mobile, Ala.—WALA observed
ils 20th anniversary with a rpe-
cial program dubbed “The Voice
of Experience.” Belore the mike,
#ith Al Treadway, original pro-
gram director, as master ol cere-
monies, some of the first enter-
toiners including the Crescent
City Orchestra, blind picnist
George Tremer and Comedy Ac-
tor Douglas Mitchell.

—_——

the scene.

broadcast.

Zoo Keeper Thanks Radio

Oklahoma City—Radio and television stations have been given a
vote of thanks by Zoo Director Julian Frazier for the part they played
in the three-day hunt for Oklahoma City’s escaped leopard. The chase
ended on Tuesday morning when the animal, which ate doped meat,
returned peacefully to his cage. Later, the leopard died.

When the leopard escaped on Saturday, February 25, KOMA broad-
cast the first bulletin and warned residents in the northesat section
of the clty to keep children indoors, All other stations then followed
KOMA in airing warning messages. WKY-TV used a. mobile unit for
film cameramen while KOMA, WKY and KTOK all did remotes from

Messages asking amateur hunters to stay at home were aired on
Sunday and whenever the leopard was seen, progress reports were

Radio-TV Coverage
Planned For Forum

Sessions of the Herald Tribune
Fifth Annual Forum for High
Schools at which Senator Brian Mec-
Mahon, Carlos P. Romulo and Fred
Allen among others are to be heard,
will be broadczast by NBC, CBS,
WNYC and WCBS-TV on Saturday,
March 4. .

McMahon, chairman of the Joint
Congressional Committee on Atomic

{Continued on Page 3)

‘Ruction-Aire’ Program
BRenewed For 13 Weeks

“Auction-Aire,” ABC-TV video
show starring Jack Gregson, has
been renewed for another 13-week
period by its sponsor, Libby, Mec-
Neill & Libby, makers of Libby’s
food' products. The signing marks
the second renewal by Libby's of

(Continued on Page 2)

New California Weh
0f AM Stafions Sei

West Coast Burcau of RADIO DAILY

Hollywood—Formation of a new
California network of AM stations
to be linked by FM transmitters was
announced yesterday by CIliff Gill,
general manager of KFMV and the
new Pacific Regional Network.
Eleven stations have requested affili-
ation thus far and the total in the

(Continued on Page 5)

BAB’s ‘Feminine Touch’
Lavish Promotional Piece

Radio’s Feminine Touch, an elab-
orate new sales presentation of
BAB, is now being placed in the
hands of more than 300 member sta-
tions which placed advance orders.
The production, first in a series de-
signed to drive home the value of
particular types of radio programs,

(Continued on Page 5)

Future Of Rating Service
In TV Field, Hooper Says

The rapid development of the TV
viewing audience in vidco serviced
cities now renders national radio
audience measurements obsolete, C.
E. Hooper, president of the Hooper
rating firm, yesterday told a trade
press conference. Hooper said the
sale of certain of his services to
Niclsen Co. by no means puts Hoop-

er out of the audience measurement
business.

Hooper said that henceforth he
will service all Hooper subscribers
with individual local measurements
in more than 100 cities, and that the
shift in emphasis of Hooper ratings
will result mostly in a difference in

(Continued on Page 7)
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4 Networks Sked
Documentaries,
Cohen Reveals

Ambitious plans for radio
and TV programming by
United Nations during 1950
were revealed by Benjamin
Cohen, assistant secretary
general ; Norman Corwin, chief
of special projects and Peter
Aylen, director of radio, at a
press luncheon yesterday at
the Waldorf-Astoria Hotel in

(Continued on Page 4)

Amer. Tobacco Ups
Earnings For 1949

Earnings of $45.675,154 in 1949 by
The American Tobacco Company set
a new record, the annual report re-
leased to stockholders yesterday re-
vealed. At the same time it was re-
ported that net sales were lower
during the year, but due to the
maintenance of higher prices

(Continued on Page 2)

AP Editors Protest
Interview Restrictions

Galveston, Texas—The Southwest
Athletic Conference proposal to re-
strict interviews of football coaches
and players has brought a protest
from the AP Managing Editors As-
sociation. A resolution by the writ-

(Continued on Page 5)

Complianece

Chicago—Complying with an
order from the Illinois Interstate
Commerce Commission, WBBM
announced a 25 per cent reduc-
iion in the use of electrical power
as a result of the coal shortage
in the midwest area. The reduc-
tion of power was announced by
H. Leslie Atlass. CBS vice-presi-
dent in charge of the Central
division.
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FINANCIAL |

— (March 1) ——

NEW YORK STOCK EXCHANGE N

et

High Low Close Chg.

ABC ........ . %k 8% B — A

Admirol Cor. .| 255 2514 28% + 14

Am. Tel. & Tel....15034 150 1503 + V4

CBS A .......... 291 29% 29V5 + 14

CBS B .......... 29 8% 29 — {

Philco ... .0 /Y 3T 8% + 4

Philco pfd, ....... 920 90 0 + 34

RCA Common 147 145 4% + W

RCA Vst pfd. . .. 758V, 75 7514 + 14

Stewart-Warner ... 163 1613 1614 ... ...
Zenith Radio .. ... 4774 4614

OVER THE COUNTER

Bid  Asked

DuMont Lab. . .............. 18V4 1914

Stromberg~Carlson .......... 14 1514

FM Expansion Planned

Round-the-clock operation on Fri-
days, Saturdays and Sundays will
be started by WNYC-FM on March
3. The New York City station has
been experimenting with all-night
broadcasts on Saturdays since Jan-
uary 1 and has decided to expand
the FM programs further. Sym-
phonic requests will be included on
the new hours.

RCA INSTITUTES, INC.

A Service of
Radsio Corporation of America
One of the Jecading and oldest schools
of Radio Technology in Amerlca, of-
fers fta trained Radio and Television
technicians 1o the DBroadcasting In-
dnstry,
Our graduates have
I1s¢ Class Telephone License.
Address Inguiries to
Plaecmeut Director
RCA INSTITUTES, Inec.
350 W. 4th St,, New York 14, N. Y.

JACKIE ROBINSON, American network lu-
minary who alse does a bit of sccond basing for
the Brooklyn Dodgers, today will leave Holly-
wood for Vero Beach to go into Spring training
with the ball tossers. Jackic has just com-
pleted shooting of a film based on his life.

BILL DOWNS, Berlin correspondent for CBS,
has returned to the German metropolis after
hoving covered the elections held last week
in Great Britain.

BENEDICT GIMBEL, JR., president and gen-
cral manager of WIP, Philadelphia, is Teaving
for Chicago to attend next week’s National
Television Conference.

H. L. KRUEGER, commercial manager of
WTAG, Columbia network outfet in Worcester,
Mauss., is spending a few days in New York
on business.

SIDNEY ASCHER, publicist, is expected back
tomorrow from Bermuda.

NICHOLAS R. CARRANO, president of Ad-
miral Records, and BOBBY COLT, singer, are
en route to Chicago, wherc Bobby will make
several disc-jockey appearances.

‘Auction-Aire’ Program
Renewed For 13 Weeks

(Continued from Page 1)
the program, which is currently
carried by eight Eastern and Mid-
Western stations Fridays at 9 p.m.
(EST).

Sponsors wish to extend coverage
of the show, and efforts are being
made to clear time on seven addi-
tional ABC stations.

“Auction-Aire” features weekly
auctions of valuable merchandise
for labels taken from Libby food
products, with home viewers plac-
ing their bids via telephone through
local phone rooms connected direct-
ly with Ritz Theater stage in New
York, from where the program
emanates. A staff of 88 special op-
erators handle the calls.

Gregson, as mc, conducts the
auctions, assisted by Rebel Randall
and eight on-stage operators
through whom bids from various
cities are relayed. “Auction-Aire” is
packaged by Masterson, Reddy and
Nelson. J. Walter Thompson is the
agency. Charles B. Brown produces,
Eddie Nugent directs, and Don Ross
writes the show.

Press Radio Group Elects

Montgomery, Ala. = The Mont-
gomery Press and Radio Club, Inc.
has. elected five radio station reps to
serve in 1950. Ed Brown of WJJJ
was named treasurer; John Allen
Wolf of WSFA, Dave Manners of
WAPX and Billy Smith of WSFA
were named directors; and Lou
Benton of WMGY was chosen chair-
man of the membership and house
rules committee.

Polo Games On TV

Hollywood—Polo games between
top teams of the United States and
Mexico will be telecast by KNBH
from the Beverly Hills Polo Grounds
at Riviera beginning Sunday, March
5. A series of 12 matches will be
covered by KNBH under the spon-
sorship of the Packard-Bell Co.

_DAVE DRISCOLL, dircctor of news and spe-
cial features, is back in town following a
Winter vacation.

JOHN BOSMAN, Mutual network commen-
tator, is leaving for Son Juan, Pucrto Rico,
where he will participate in, and report, the
Navy’s Caribbeon moneuvers.

M. E. MAGARGEE, president of WGBI,
Scranton, Pa., and GEORGE COLEMAN, gen-
cral manager of the station, were visitors this
week at the offices of CBS, with which WGBI
is affiliated.

SEYMOUR N. SIEGEL, dircctor of WNYC,
tomorrow will feave for a two-week tour of
Naval duty, starting at New Orleans.

RAY LINTON, national sales expediter for
WIRK,.West Palm Beach, Fla., is on a busi-
ness trip to Chicugo and New York.

FRED BERNSTEIN, assistant gencral man-
ager of WTTM, affiliate of NBC in Trenton,
N. J., has returned from a visit with his family
in Chorleston, 5. C

WORTH KRAMER, assistont general manoger
of WJR, Detroit outlet of CBS, was welcomed
yesterday at the New York hcadquarters of
the network.

FRANCIS H. BRINKLEY, managing director
of WENE, Binghamton, N. Y., v?usgu visitor
on Tuesday of this week at the New York
headquarters of BAB.

CATHY MASTICE, vocalist, has returned to
New York by olanc from Cleveland, where she
entertained at Veteran Hospitals.

. JACK BENNY is back in Hollywood follow-
ing a week-cnd trip to Washington, where he
was emcee at the White House Photographers
Dinner for President Truman.

Amer. Tobacco Ups:
Earnings For 19))

(Continued from Page 1)
throughout the year, the carnij
were above 1948, :

Declines And Increases Shown::
Several shifts in volume of bra g
sold were noted by Vincent Rig )
president. Lucky Strike Cigare:s
showed a decline while Pall BN
{md Herbert Tareyton Cigarettes . g
increases. !
Leonard Welling |
Leonard Welling, sales manage |
Electromatic Manufacturing Cory -
ation, died at the age of 59 in:k
New York home February 28. f
fore joining Electromatic in 1,
Welling had been one of the pj-
cipal owners of Sonora Radioh
Paris and president of the K, W, .

dio Company. !

Radio Aids Red Crossf[

Syracuse, N. Y.—The local i
Cross radio and television team B
reached a quota of 105 per cen'p
the drive for funds even before [
first report meeting was held. T¢}
headed by Captain Channing Sce
of WFBL includes the f{followg
stations:
WOLF, WHEN and WFBL.

Home
Menagerie

to W-I-T-H.

call in your Headley-Reed man.

§

At first the cat was the only pet in this home. Then a stray ‘)8
was added. And finally a baby duck. They all became great irierf-
W-I-T-H has a way of making great friends, too—by prodtt:
the lowest-cost sales of any station in Baltimore. W-I-T-H, you:g,
delivers more home listeners-per-dollar than any other statiorin
town. And in addition to this biggest home audience, a rep!
survey, made under the supervision of the Johns Hopkins Univer Y,
showed that of all radios playing in drug stores, 34.6% were tuid

BALTIMORE. MARYLAND
Tom Tinsley, President - Represented by Headley-Red

W)

)
{

That means that even small investments on W-I-T-H procie
big results. If you'd like the whole, exciting story about W-I-"H

|
f
|

TH

¢

ey
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adio-TV Coverage
Planned For Forum

{Continued from Page 1)
tnergy, will be heard on CBS from
.15 to 4:30 p.m. NBC will follow at
30 with a panel on The World We
vant. Speakers from India, Israel,
Vialaya, Pakistan, the Philippines
ind the United States will be heard.

An earlier session which includes
*red Allen will be recorded by NBC
ind rebroadcast from 5:30 to 5:45

).m.

WNYC will carry the panels from
! to 5 p.m while WCBS-TV will
elevise from 2:30 to 3:00 p.m. The
atter will feature a discussion by
iix members of a visiting group of
‘oreign students.

3adio Drama Contest
For University Students

Vermillion, S. D.—A radio drama
sontest for college students in South
Jakota is now being run by the
tate DAR in cooperation with the
‘Jniversity of South Dakota, KUSD.
Mfteen-minute scripts on the his-
‘ory of South Dakota are requested
vith cash prizes being offered to
he winners. Judges for the contest
‘nclude: Herb Howard, program
director of WNAX, Yankton; Jack
;tahl, publisher in Madison, and
\Irs. J. A. Eckrich, DAR radio
writer.

DAILY

UNIQUE luncheon of frozen

foods from orange juice to des-
sert will be served by the Advertis-
ing Club on March 8 when it plays
host to leading members of the
frozen foods industry. Chairman for
the occasion will be E. W, Williams,
publisher of Quick Frozen Foods.

SANI PINE CORPORATION, de-
odorant and disinfectant manufae-
turer, to Admiral Advertising Agen-
cy, Inc.

HIRSHON-GARFIELD, INC. an-
nounces the appointment of Ray
Ovington as its radio and television
director. He was formerly radio and
television director of Bermingham,
Castleman & Pierce, and was former-
ly associated with CBS in its radio
and television departments.

CLARK BROTHERS CHEWING
GUM COMPANY of Pittsburgh,
Pennsylvania, announces the ap-
pointment of McCann-Erickson, Inc.
as advertising counsel for its Tea-
berry and Tendermint Chewing
Gums. The account will be serviced
by the New York and Cleveland of-
fices of the agency.

ASSOCIATION OF AMERICAN
SOAP AND GLYCERINE PROD-
UCTS, INC. to G. M. Basford Com-
pany, as public relations council.

J% AGENCY NEWSCAST |

" METROPOLITAN AGENTS of
Allstate Insurance Company (auto
insurance) has appointed William
Warren, Jackson & Delaney to direct
its advertising.

THE RADIO NEWS CLUB of
Southern California has announced
judges for its first annual radio news
awards. They include Leonard Rib-
lett, chairman of the Greater Los
Angeles Press Club, Arthur Engel,
assistant to publisher of the Holly-
wood Reporter, and Gladwyn Hill,
Southern California representative
of the New York Times.

MASSACHUSETTS MUTUAL
LIFE INSURANCE COMPANY to J.
Walter Thompson Company for their
100th anniversary advertising and
publicity plans.

LINTON'S FRIENDLY RESTAU-
RANTS of Philadelphia to W. Wal-
lace Orr, Inc.

JACKSON TAYLOR has joined
Lennen & Mitchell, Inc. as account
group supervisor. He was formerly
with McCann-Erickson.

ADAM J. YOUNG, JR., INC. has
been appointed as national represen-
tative for WINX, William A. Banks,
general manager, has announced.

Craney Backs F((
On (P Trafficking

(Continued from Page 1)
templed in recent years, successful
or not, “has been a genuine men-
ace,” and that adoption of the pro-
posed new rules would aid in com-
batting the practice. He claimed
personal knowledge of instances
where holders of construction per-
mits ‘“made no serious efforts to
construct a station, but very strenu-
ous cfforts to sell the permits.”

He observed that “the salability
of construction permits can even be
used as a club over existing broad-
casters. A construction permit may
be sought and obtained with the
thought in mind that, if no other
buyers develop it can at least be
offered for sale to the existing
broadcasters. The possibility that
the permit holder may construct
or sell to a third person can be
held over the head of an existing
broadcaster as an economic reason
why he should buy woff potential
competition.”

Craney thinks present Commis-
sion powers are not strong enough
to cope with the problem.

Will Have Own Show

Juanita Hall, featured in the
Broadway musical South Pacific,
will have her own show on WNEW
each Sunday from one to 1:15 p.m.
beginning March 5.

O

are punch, puck or pigskin conscious. Why? Because for over 19 years

Stan Lomax has made the sporting world more alive than a 3-ring circus

.. more colorful than a baseball diamond . .. more human, less humdrum.

A sportscaster who's always at the scene of the sport. He’s relayed

headline sports events and sampled the hooks and jabs of Joe Louis so

WOR listeners in 14 states could know what it felt like to trade blows

with the Brown Bomber.

Given a dispatch, Lomax can make it a story. Given a product he can

- make it sell. His WOR fans have bought cverything from beer to

£ banking service. On a recent survey a sponsor found that men listening

to Stan Lomax showed a 4%2 to 1 preference over non-listeners for his

product. You or your client can grab Stan to reach 130,273 Metropolitan
f New York homes a minute for 1/12th
¢~ of 1¢ per listener. That, gentlemen,

:1sa buy! Our address is

/- that power-full station at 1440 Broadway, in New York

he has the fans in his fist

WHEN WbR’s Henry Stanley Lomax, famous to millions as **Stan”, throws
- his eye on sports every weekday night at 6:45 PM, 239,702 people a minute

WwWww americanradiohistorv com
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Big Radio Schedule
For U.N. During 1950

(Continued from Page 1)
New York; plans for participation
by the four major networks and a
possible pool arrangement for the
TV pickup of the next General As-
sembly in the late fall were among
the announcements. The prospect of
commercial sponsorship of some of
the U.N. programming was referred
to and emphasis was placed on the
special Ford TV series on CBS as a
fine example of institutional adver-
tising.
Corwin Reveals Plans

Corwin revealed plans for six
hour-long documentaries on Mutual
which will begin on Sunday, March
26th. The series presented on Sun-
days from 9 to 10 p.m., will have the
group title of *“The Pursuit of
Peace” and each program will cover
a different phase of U.N. activities.
The first of the series will originate
in Hollywood and will be a drama-
tization of the World Bill of Rights.

The second of the series will be
heard Sunday, April 16, and will be
titled, “Land, Sea and Air.” It will
celebrate the anniversary of the
founding of the International Civic
Aviation Organization.

Two Series On NBC

Two series of documentaries are
planned by NBC. One group will be
known as the “America United” ser-
ies and the other will be called “The
Pursuit of Peace” series. To be
heard on the ‘America United’ ser-
ies will be “Three Big Words,”
March 19; “Narcotics,” April 9;
“Your Health Sir” on May 7; “E
Equals Mc2-Formula for Peace” on
June 18th and *Pay As You Go,” a
documentary on the International
Bank on July 9.

The second NBC series, on “The
Pursuit of Peace” will include
“Human Rights,” March 26; ICAOQO,
April 16th; V. E. Day, May T,
Trusteeship, June 18th; UNESCO,
July 16 and Technical ASSJStance on
Sept. 10th.

CBS Has Daily Sked

Plans for CBS’ series of programs
were also outlined by Mr. Cohen.
CBS will present “U.N. Today,”
Monday through Friday over 150
stations coast to coast. The network
will also originate “Memo From
Lake Success,” Saturdays at 6:15
p-m., EST. A third program titled,
“U.N. Story” will also be heard over
400 stations of the CBS network.

ABC will also do a series of spe-
cial documentaries for United Na-
tions this year. These plans are still
in the formative stage and will be
announced at a later date, Cohen
said.

ANIMATION HOUSE, Inc.

535 Main St. New Rochelle
N.R. 2-8184 New York

Foremost Television Spot Commercials
Appearing Currently

RON5ON VICEROY
PHILCO LEE HATS
WONDER BREAD KOOL5
PALMOLIVE

RADIO DAILY

By SID WHITE

Man About Manhatltan. . . !
® e o WELL FOR TYPING OUT I.OUD Groucho Marx’s gentle
art of insulting the quiz conteslants (instead of glorifying them and
falling into a trance once their home town is mentioned) lends itself
to some of the best comedy on the air. When Groucho interviews ‘em,
they becme human beings rather than vocal mannikins. . . . “Life With
Snarky Parker” is one of the best ol the kiddie stanzas because it is
actually adult. . . . Maurice Zolotow is the new chlef writer for “We
the People.” Selection of Dan Seymour as superviser of the show was
a ten-strike. Seymour has experience, poise, a knowledge of showbiz
and editorial acumen to bring lo the job. Besides, he's in the upper
echelon as an emcee. . . . Would it be possible to present an annual
Oscar for the best television performance of the year, male and female?
An impartial jury could judge the finals on the basis of kinescopes.
The whole industry might get behind this one—there could be a big
preseniation at the end of the year and smoke up plenty of national
interest. . . . In @ medium where the caliber of shows vary from week to
week like the convolutions of a roller coaster, Mr. I. Magination deserves
. . Add life’s little contradic.
tions: Folks who know their way around buy seats for wresiling matches
with their backs to the television camera. They know that the wrestlers
play primarily to the camera. Boxing fans, on the other hand, buy
seals facing the cameras because they want home folks to see them.
g pAd w w
® ® o At a recent program’s TV debut, a critic kept yawn-
ing throughout the show. “What’s the matter,” asked comic Jack
Gilford. “Having trouble keeping your eyes open?” “No,” was
the snapper, ‘“closed!”
g * g g

® ® ©® AROUND TOWN: Bob Hope and Lever Bros. definitely
parting company this time. , . . “Black Robe” fading from NBC-TV by
the end of this month. . . . BBD&O looking for a television show for
Emerson Drug, which may serve as a replacement for “Inner Sanctum.”

. A Kansas City, Mo., radio station has banned Margaret Phelan’s
MGM disc, “I Like A Man Around The House” as being “{oo suggest-
ive.” ., . Roscoe Kamms wants to produce an independent film based on
his TV series, “Rocky King, Inside Detective.” . Employment Note:
Dave Alber is looking for an experienced flack for his expanding
television dep’t. Must have considerable television background. . . .

applause for consistently fine programs. .

Paul Gardner, our favorite magazine scribe, leaves Sal. for the Southern
training camps to pound out a few mag articles as well as line up radio
and TV interviews... . . Candy Jones readying a daily TV show on
advice to teen.agers. . . . Rob’t Q. Lewis tees off a heavy sked of
quest appearances with “Celebrity Quiz Time” Sunday. . . . Carl
King's selling job on New York Tech (via DuMont's Sat. nite wrestling
stanza) swamped the local trade school. They now have a wadaiting
list. . . . Nite clubs going in big these days for disc jock shows, sez
Leo De Lyon, so the customers wont be the only things spinning.
g had r hid

e © o Bing Crosby is helping CBS herald the return of
brother Bob to the “Club 15” show on March 27th with a series
of special announcements—proving that blood is thicker than
Hooperatings because Bob's program last year topped the
Groaner’s on more than one occasion. Bob, incidentally, was given
a healthy increase by the sponsor (Campbell Soups) to re-sign
for the show, despite the fact that he’ll continue to broadcast
Sundays on NBC for another product (Pet Milk). He'll be com-
muting between H’wood and New - York almost every week to
fullfill both 3551gmnents
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Dr. Goldmark Heard
At Color-TV Sessio

4
|
(Conhnued from Page 1) '
through the use of film, color pi !
grams can be telecast over non-j
terconnected stations, and repeat y
last week’s claim by CBS preside i
Frank Stanton that the tri-col
tube RCA will demonstrate tl |
month will work better in the CJ.;
receiver than in any other. '
Goldmark held that it will be: i
year or two before such a tube c:
go into mass production. In- 't
meantime, he said, the use of| :
mechanical color disz affords 7
cheap and efficient way of getti:
good color television and offers:
means of speeding the bringing ;.
color to the public. His comme
came in response to questions
Commissioner George Sterling, wr
had earlier taken Dr. Jack Dunl:
to task for failing to ask specifical @
about the color disc when questio- i
ing doctors who had seen rece v
CBS medical color programs. I .
Dunlap is an independent researc @

er who polled the medicos and tes 51
fied this week for CBS.

The Commission was told "
Goldmark and Lt. Cmdr. Fraser i~
the Navy Department of Navy-d
veloped equipment to make TV 1; !
cordings in color for CBS tr-ansm:. g2
sions. The film, which can be us: ;
for color sending of network prz,
grams by non-interconnected st:
tions, will be shown when the hes: :
ing resumes March 15. In addltlc. [
Goldmark said CBS will show i:
cordings of CBS color prograt; .
taken on black and white film *i
illustrate how out-of-town affiliat' -
stations could continue to recei, 2
black and white program servi. ';
even though the original studio pr
duction was picked up in color.” ;.

Another witness yesterday w:
Col. Donald Lippincott of Col: .
Television, Inc., who spoke of C. -
tests since the conclusion of i
hearings last fall.

¢
H
=
¢
i

17-113 W. 46

H[NRYGREENFIELD Mg. Director MN.Y.19
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(ilizens Music Group
Buys Time In Chicago

Chicago—The newly-formed Citi-
zens Committee for Belter Music
in ‘Chicago- has already contracted
for two classical music shows to-
talling 13% hours weekly over FM
station ‘WXRT, Bob Miller, siation
manager, announced Friday.

The group, which was organized
to promote good music in gencral,
chose WXRT, FM afliliate of WSBC,
as its first “project” at an open
meeting attended by more than 500
Chicago music-lovers. During the
past week more than $3,000 has
been pledged.

Opera On Sunday

Programs to be sponsored for a
52-week period inelude Evening
Symphony, 7:30 p.m. to 9 p.m., seven
nights a week, and the Opera, from
8:00 p.m. ‘to 11:00 p.m. on Sunday.
Miller is selling the time at the
lowest card rate, which is some-
what less than $75 per hour.

Sidney Harris, Daily News colum-
nist who spearheaded the drive and
who has been elected chairman,
-declared the WXRT will be given
support for a year, after which it
:will be expected to become self-
~sufficient through commercial time
‘sales. Memberships in the group
:'sell fior @ minimum of $10 per year,
iwith a special one dollar rate for
~students. The organization hopes to
raise at least $50,000 for various
:musical activities during the year.

Miller said that since the Commit-
‘{ee has purchased time, interest in
-the slation by several potential
:sponsors has been rekindled.

“AP Editors Protest
Interview Restrictions

(Continued from Page 1)

_ers said they “deplored any tendency
- on the part of the Southwest Ath-
iiletic Conference, or any other or-
: ganization, to hinder the free flow of
- news.” ’

" The proposal that coaches and
. players at games not be interviewed
:until an hour after the game was
-over was made to the Texas Sports
{ Writers Association last January.
1Reason given was that someone
:might say something in the heat of
i the occasion reflecting on the game
!Efor his opponent.

Il

Another Exclusive!

Redd Reponi

:,‘ Complete Data On

e Tl e

i EVERY TV PROGRAM
[} all credits, format, costs

[ | 35 per copy or FREE with a 3-Month
of | trial of our complete weekly service
at $15.

" ROSS REPORTS on television
(¢ | 551 Fifth Ave; NY.C. MU. 2-5810

RADIO

Hershfield Asks, Obtains
Release From TV Show

(Continucd from Page 1)
a conflict of time with his “Can You
Top This” on the same night several
hours carlier. The sponsors have
agreed to the request upon Hersh-
field’s promise to return to the pro-
gram when the time conflicts have
been worked out. Leon Mesnik, on
behalf of Vim Electric Co,, Inc,, and
Gerald O. Xaye, vice-president of
Bruno of New York, Inc.,, represent-
ing RCA Victor products, issued a
statement in which they said:

“When we contiracted for the ser-
vices of Mr. Harry Hershfield for
our NBC television show Wednes-
day night at 10:30, he advised us of
his outstanding commitment to ‘Can
You Top This’ program, which ap-
peared on radio the same evening
at 8 o’clock. He did not know
whether he would be able to carry
both programs, particularly since
camera rehearsal periods were ne-
cessary prior to our NBC television
program. It has turned out that the
only time for rehearsal on the stage
is during the very time that Mr.
Hershfield must appear on the air in
his other program the same evening.
. . . He has carnestly requested us
to relieve him of his contract unless
and until an hour can be found
which will not directly conflict with
his other radio commitment. While
we have indulged in large advertis-
ing commitments and otherwise
made preparations for fully exploit-
ing the fame and talent of Harry
Hershfield, we did not feel it was
just to him to refuse his request. We
have, therefore, in accordance with
his wish, released him on the ex-
press understanding that when an-
other time will be made available,
he will return as star of our show.”

Statement By Schafer

Similar regrets were expressed by
Kermit Schafer, producer of the
program, who said:

“It is a great blow to us to have
to give up the name and talent of
Harry Hershfield. We had built the
show around him but I, too, have
seen the impossibility of Harry’s
running from one show to the other
without opportunity for rehearsal or
a moment’s rest. We have no griev-
ance against Mr. Hershfield, since
we knew of this conflict when we
contracted with him. It simply has
worked out so as to virtually affect
his health and we reluctantly agree
to his request. We hope that very
soon other time will be made avail-
able so that we can resume the pro-
gram with him.”

Half Million Expansion
Program Set By WAYS

Charlotlte, N. C.—A half-million
dollar expansion program to pro-
vide facilities for radio and televi-
sion broadcasting has been slarted
by WAYS, manager Walter H. Goan
has announced. The new transmit-
ter will be located near Gastonia
and includes a tower to serve for
television. WAYS is affiliated with
ABC and Mutual.

DAILY

BAB’s ‘Feminine Touch’
Lavish Promotional Piece

(Continucd from Page 1)
will eventually be distributed to
some 1,000 national advertisers and
agencics.

The 32-page, 11 by 14 inch bro-
chure, has been prepared so that it
can be used as a promolion picce by
stations and agencies. Pages arc
doubled, gate-fold style, and con-
tain case histories and documentary
evidence to supporl various points.

Directory Included

A directory listing facts on more
than 700 women's programs will be
supplied with il. Space has also
been provided at the end for sta-
tions to insert specialized promolion
for their own programs.

Copies of the piece will cost sta-
tions $7.50, in order to defray BAB'’s
expenses in connection with the
project. Copy was handled by Lee
Hart, retail specialist now on leave
from BAB. Supervision was handled
by BAB director Maurice Mitchell.

A new brochure will be released
next by BAB with sports, farm and
transcribed shows scheduled to be
written later.

Will Discuss New Book

George Fielding Eliot and Tex Mc-
Crary will take part in a discussion
of Marshall Andrews’ book, Disaster
Through Air Power, on the WMGM
program, Books on Trial, on March
7 from 8:00 to 8:30 p.m.

New California Weh
Of AM Stations Set

(Continued from Page 1)
web is expecled to exceed 30, Gill
reports.

Key relay station for the network
will be KFFMV with a 58,000 wall
I'M {ransmilter atop Mt. Wilson.
Economy of opcration wilthoul the
use of lelephone lines will place the
network in a strong competitive
position, Gill said.

Named as sales manager of the TPa-
cific Regional Network is Ted Mac-
Murray, who was previously with
ABC, CBS and NBC in New York,
Chicago and Los Angeles. Recently,
he was manager of Radio Features,
Inc.

Web Must Have FCC Okay

Other personnel include: Dan
Russell, program director, formerly
with networks in New York; Samuel
Margolin, chief engineer, previously
with Mutual in Hollywood; and Bill
Kenneally, special events director,
formerly of NBC, New York, KMPC
and KLAC.

The network will handle commer-
cial broadcasts primarily, Gill said.
It will not offer regular sustaining
programs, but will make available
public service programs and special
events, he added. Affiliates will need
only a standard FM receiver to pick
up FM relay stations. The proposed
network is subject to FCC approval.

The stars of
today and
tomorrow

You get

<@V
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Services

The new Thesaurus brings you bigger
and better programming packages with
top sponsor-appeal . .. top name artists!

comprehensive programming,

promotion, publicity . . . a steady flow
of current tunes and material . . . net-
work-quality production. Wire or write
today for full details!

Tecorded

Radio Corporation of America
RCA Victor Division

120 East 23rd Strect
New York 10, N Y,
Chicago « Jollywood
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a hit — A Hit — A HIT

"TWO-FACED HEART”

Recorded by Eddic (Piano) Miller
ON RAINBOW RECORDS

MICHAEL MUSIC CO., INC.

1619 Broadway Jerry Johnson
New York City Gen. Mgr.

getting BIG!
IT'S THE LITTLE THINGS
REGENT MUSIC CORP.

1619 BROADWAY N. Y. C.

Nothing Can Stop This!

"FOREVER WITH YOU"

by the writer of ‘’My Happiness”

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y.
216 S. Wabash Avenue, Chlcugu 4, 1.

Revival of a Million Copy Hit!

"AM | WASTING
MY TIME ON YOU™

STASNY MUSIC CORP.

1619 Broadway New York City

—

My Heart Goes With You

by Thomas G. Meahon

— & & —
JAMES MUSIC, Inc.

1650 Broadway Room 709 N. Y. C

FAIRY TALES

recorded and featured by
OWEN BRADLEY & QUINTET
Coral

SALLY & MARVIN CLARK
London

3 ELLA FITZGERALD & MILLS BROS.

Decca
FONTANE SISTERS
RCA Victor
RED KIRK & JUDY PERKINS
Mercury

RUSTY WELLINGTON
Belle

3 P. WESTON-JUD CONLON SINGERS [

Capitol

CECIL BAILEY
Bullet

MILLER MUSIC'CORPORATION

A WORDS AND MUSIC

|

By PINKY HERMAN

® o o TIN PAN ALLEY OOPS:—With the rapid growth and
expansion of ielevision, old-limers and some newer clelfers {who can
write novelly and comedy songs) will come into their own, . . . Where,
in radio, a crooner or singer may stand at or hold onto the microphone
{yoo hoo Frankie) and render a« number that may ‘send’ or leave one
cold, according to one’s age, sex and musical leaning, a warbler seen
and heard via TV, will seek songs and material which will call for
movement or animation, . . . thus many songs that may be allright for
radio may not prove as suitable on TV and there will be a iremendous
need for material songs, novelty songs and comedy numbers. . . .
TV will use fewer songs per program than radio BUT o performance on
TV will unquestionably prove a betler plug for a song because of
staging, delivery and comparatively longer rendition use. . . ., So if
you publishers and tunesters are wlse, you'll go through your files
and bring out the old songs, material and patter that we once thought
had passed into oblivion with the demise of vaudeville. .

w w w w
® @ o Scotty Wiseman’s “Have I Told You Lately That I
Love You” is making great strides. . . . publisher is Duchess
Music. . . . @ James B. Dolan, music librarian for Toscanini, is
the husband of radioite Helen Gerald, heard on “Cavalcade”
and “Suspense” programs. ... @ Danny Richman, former music
and radio ed for the Post succeeds Bernie Woods as music editor
of Variety. . .. Bernie is now manager of Ralph Flanagan Ork.

® No wonder so many radio and ad -agency biggies dine

at Jack Crotti’s Epicure Restaurant on E. 52nd St. . . . the cuisine
is excellent. ... @ Quality Music Co. has taken over publication
rights to Albert Reilly’s fine waltz, “Prefty Girl.” . .. e Al
Hoffman, Leo Corday and Leon Carr, writers of the hit, “There’s
No Tomorrow,” have placed another commercial ditty, “If You
Smile At The Sun,” with Ben Bloom Music. . .. @ A new 15-
minute TVehicle, “Art Ford On Broadway,” will ABCommence
April 5 and will be slotted Wed. Fri. and Sat. at 7:15 pm. . . .
® Aside to Dorothy XKilgallen: we loved your *“air profile”
Tuesdayem of Lady Astor. ... @ TV Programs have a 15-
minute musical package that’s a honey. . . . produced by John
Newman and scripted by Michael H. Cleary, the series is titled,
“Musical Prescriptions” and stars Chantootsie Carol Bruce. . . .
® R. D. Wilbur, musical director of WINS, and Scripter Irwin
Lewis have penned a tune titled “A Simple-Minded Guy.”
® F. Fred Coots, writer of “Santa Claus Is Comin’ To Town,”
will be one of the judges in an amateur song contest conducted
by (Bill Bertolotti.

PA¢ w PA¢ w
@ @ @ WE SALUTE: Deejay Walt Kay of WJW. Cleveland who
had the courage to decry the fact that his station carried racing results
immediately following his program which closed with a recording of
"The Lord’s Prayer.”

w w w w
e © e ON AND OFF THE RECORD:—Vaughn Monroe fans
will go for his Jatest Victor which pairs a waltz, “Over and Over”
with “It’s Easter Time.” . . . background support by the Moon
Maids and Ork. ... @ Vocalovely Patsy Garrett will start her
own disk jockey series Monday on WLEE, Richmond, her home
town. . . . @ Joe Carlton’s personal contact with publishers,
songwriters and musicians and savvy of Recordings, makes him
a great asset to Mercury Records. . . . e Billie Holliday’s Decca
waxing of “Crazy He 'Calls Me” is pushing this Bob Russell-Carl
Sigman composition to the top. . number is published by
Massey Music. . . . @ Chalk up a winner for Decca in the
pancake of “Diddywadiddy” flipped with “Prince’s Boogie
Woogie,” by Harry Dial and his Ork. . .. top side features warb-
ling by Harry, with a trum pet solo that definitely is true New
Orleans style. . . . “Boogie” side is toe-tapping instrumental.
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Our Latest HI T
‘“‘ECHOES”’

LAUREL MUSIC CO.

1619 BROADWAY NEW YORK CITY

THE WEDDING SAMBA

DUCHESS MUSIC CORPORATION

A Great Ballad!

SENTIMENTAL ME

Knickerbocker Songs, Inc.
1619 Broadway, New York, N. Y.

| WISH | HNEW
ASK MY HEART

RCA-Victor Records by DOLPH HEWITT _

ADAMS, VEE & ABBOTT,

216 S. Wabash Ave. Chicago 4, I,

Inc. ’

Anol‘her gml Pin-Up Hit!

HATTANOOGIE
SHOE SHINE BOY

published by Acuff- Rose

B. Crosby (Dec‘; ' Darnel (Coral)
. (Cap) T Tyler (4 star)
¥. Duncan G5 s Henderson (Cap
° 7. Baker {Mer)

n
Exclusively Licensed by

aROADCAST MUSIC,

IT ISN'T FAIR

‘recorded by

BENNY GOODMAN

: - BILL HARRINGTON.
"SAMMY KAYE.
FRED WARING

‘Words & Music, Inc.

N. Y. C.;

1619 Broadway

|
|

NG
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TV-RATING EXPANSION FORECAST

TELE TOPICS

WHAT THE ABC-TV press depart-
ment describes as ‘“the first live
Western drama of motion picture magni-
tude “ever to be produced on a television
stage will undergo a kinescope midwest
and eastern premiere Sunday in the 6:30
to 7 p.m. (EST) time slot, Featuring Rus-
sell (Lucky) Hayden in the lead role, the
- show was produced on a 3,000 square foot
TV stage allowing for “realistic sets and
roaring cowboys.” . . . Canada Dry Gin-
ger Ale will expand its sponsorship of
“Super Circus” to a total of 21 video sta-
tions between March 5 and 19 with
the addition of KGO-TV, San Francisco;
KECA-TV, Hollywood; KFMB-TV, San
- Diego; KING-TV, Seattle, and WTIV,
Miami.

BC 1S NEGOTIATING with Robert
Merrill to become a regular on the
web's Saturday night two and one-half
hour variety show following the critical
.- taves 'Merrill “received following his ap-
. pearance on the initial stanza last week.
. ... Elaine Malbin, the 19-year-old lyric
. soprano, has been signed for the Violetta
. role in the CBS-TV version of “La Travi-
- ata” on March 12. ... Robert Montgom-
.ery, the stage-screen-radio and TV im-
pressario and commentator, will deliver
himself of some off-the-cuff remarks
:apropos the new medium before the
- American Television Society luncheon at
the Roosevelt tomorrow.

! ®

{ BS CORRESPONDENT Ned Calmer’s
‘ new best selling novel, “The Strange
-Land,” will get the “Author Meets The
+. Critics” treatment on the ABC-TV liter-
, ary stanza this evening. . . . and, speak-
" . ing of newsmen, it should come as a sur-
{ prise to no one that Ernest K. Lindley,
» - moderator of Du Mont's “Newsweek Views
The News,” will receive the first TV
»- award from the Overseas Press Club at the
| Waldorf on Friday. . . . “Request Perfor-
> mance,” an “all-star variety show,” bows
. In over WGN-TV Sunday night under the
} direction of Chicago newspaper columnist
* liv Kupcinet. Guests on the first show
it include Victor Borge, Doodles Weaver, of
" the Spike Jones aggregation, and crooner
& < Art Lund.
i [ J

'THE HOOPERATING for NBC's two-

o a.nd-one-half-hour variety show, just
2, gives the New York and Chicago origi-
# nated package a big, fat 38.4 for the

' premiere performance. Hooper's survey on

1

. the show involved 3,000 phone calls in
New York, Washington, Chicago and
Cleveland. By half-hours, the program was
rated, starting at 8 p.m., 35.5, 37.0, 39.6,

RCA Color Sefs Best,
FCC Engineers Say

Washington Burean of RADIO DAILY
Washington—Both the vertical and
horizonial picture resolulion of RCA
color and black and white receivers
were far superior to anything pro-
vided by CBS or CTI receivers dur-
ing last week’s comparative demon-
stration, according to FCC engineers.
The Commission put into the record
of the color hearings a score sheet
on each of the sets shown, with the
scoring done by three of its tech-
nicians. The ratings were on test
patterns.

Average horizontal resolution re-
corded for CBS black and white pic-
tures was 160, compared with CTI’s
150 and RCA’s 230. Average CBS
vertical resolution was 315, com-
pared with CTI's 170 and RCA’s 315.
On color patterns, CBS scored 170
on the horizontal and 320 on the ver-
tical, compared with 145 and 165 for
CTI and 235 and 320 for RCA.
There was sharp variation from
set to set, and equally sharp varia-
tion in the scoring by the three ob-
servers.

Admiral Renews On KTTV

Los Angeles—Admiral Television
and local dealers in Southern Cali-
fornia have renewed “Hollywood in
Three Dimensions” on KTTV. The
Mal Boyd-Robert Joseph package
stars Alan Mowbray as emcee.
Boyd’s interest in show has been
added to PRB, Inc,, the firm he owns
with Mary Pickford and Buddy
Rogers.

Telenews Adds Five

Five additional tele stations have
signed for INS-Telenews TV news-
-reels, the company announced on
Friday. Added to the schedule are
the following: KSL-TV, Salt Lake
City; WNHC-TV, New Haven;
WSYR-TV, Syracuse; KTSL, Los
Angeles; and WEWS, Cleveland.

Chicago Doctors View

Surgery On Color TV

CBS has been demonstrating its
color TV system ihis week 1o some
4,000 members of the Chicago Med-
ical Society during meetings at the
Palmer House. Slated for viewing
are surgical operations in progress
at Chicago’s St. Lukes Hospital, a
couple of miles away.

The color demonstrations started
on Tuesday and will conlinue
through Friday, commissioned by
Smith, Kline & French Pharmaceu-
tical House. Surgery in color was
previously demonstrated by CBS-
TV to the plaudits of viewing critics
and physicians, who declared that
the method might retire into obliv-
ion the surgical ampitheater.

Micro-wave radio will carry the
color signals to the roof of the
Franklin Building on W. Washing-
ton from whence they will be car-
ried by coaxial cable to the viewing
room. Transmissions will be limited
to this “closed circuit” and cannot
be picked up by outside sets.

Color Tests Aid Audience
For New WNBW Program

Washington—The color TV tests of
NBC in Washington during recent
weeks have built up an audience in
advance for the new Hecht Com-
pany afternoon shoppers show, it
was learned here last week. The new
show takes to the air early after-
noon three days a week, at an hour
well in advance of the earliest time
WNBW has been on the air for regu-
lar broadcasts until now.

Even before the new show was
launched last week, in the time usu-
ally used for color sending, it was
known at the station from telephone
inquiries from the public that there
was an audience. The proof came
with the volume of calls in response
to the first two Hecht shows.

John.B. Gambling, emcee of the

40.2, and 39.8,

Gambling Going Guesting

WOR) in the history of the medium, will round out his 25th Radio
Anniversary with appearances on television programs over WOR-TV—
two of them, and back-lo-back, al that, In compony with his 80.year
old father, Gambling will quest on the “Dinner At Sardi's” program
from 7:30 to 8 p.m. (EST), followed by a guest shot on WOR-TV's “Talent
Parade” in the 8 1o 9 p.m. time segmeni. Gambling, who has been
dubbed “the human alarm clock.” is heard Mondays through Fridays
over WOR from 6 to 7 a.m, on “Rambling With Gambling,” and from
7:15 to 8 a.m. on “Gambling’s Musical Clock.” He was recently the
subject of a two-piece profile by the New York Herald-Tribune’s radio
and TV critic, John Crosby, a rare honor.

oldest continuous radio show (sez

Hooper Envisions
Broader Usage
InTV Field

(Continued from Page 1)
packaging. He will conlinue, he said,
to rate individual programs with
their competition after March 15 but
orders for such samplings will have
to be placed through Nielsen.

Future press releases of the Hoop-
er firm will continuc to list the first
fifteen and the top ten programs in
New York, Chicago and Los An-
geles. These press releases, accord-
ing to Hooper, will be broken-down
three ways: radio vs. TV, radio vs.
radio, and TV vs, TV.

Radio vs, TV Tops

The most important of these,
Hooper said, will be the radio vs.
TV rating, which will show an ac-
tual share-of-audience measurement
in the three major markets.

Hooper said that two-thirds of the
current business in the Hooper shop
was now on a local market basis,
and said that the move by which he
disposed of national ratings was
hastened by the heavy increase TV
has made in viewers over the past
year. Charts on display at the press
conference showed that, a year ago,
TV listening totaled about 19 per
cent of the total radio and TV audi-
ence in New York and about 10.5
per cent in Los Angeles, as com-
pared with a current 44.5 per cent
in New York and 22.5 per cent in
L. A. now. He said these figures
were following a trend in all TV
cities with Los Angeles about five
months behind New York today.

Lists Today’s Ratings

He said that a comparative radio
and TV rating in New York today
would show the following ratings:
Milton Berle, 21.5; Jack Benny, 17.6

“Radio Theater,” 17.5; “Toast Of
The Town,” 15.6: “Talent Scouts
(TV),” 14.6; “Talent Scouts (Ra-

dio),” 13.7; “The Goldbergs (TV),”
13; Arthur Godfrey and His Friends,
(TV),” 12.2; Winchell, 12; Bing
Crosby, 11.6.

FCC Okays WTM]J-TV

Washington-——-The FCC Tuesday
okayed regular license renewal for
WTMJ-TV, Milwaukee, on receipt
of an explanation from President
Walter Damm that his station had
not agreed to accept the NBC order
for two and one half hours of Satur-
day night time, with program de-
tails to come later. The Commission,
had last week ordered WTMJ to
go on temporary license pending
determination of the propriety of
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Anniversary Gift

Davey Tyson and his wife will cele-
brate their 24th wedding anniver-
sary on March 4th with a trip to
New York City. Coincident with the
celebration, WCAE has gained two
new sponsored afternoon shows for
Davey. Besides his early morning
disc jockey show, Davey will now
be heard on WCAE each Tuesday
and Thursday afternoon from 12:50-
1 p.m., and also on Monday, Wednes-
day and Friday from 2:05-2:15 p.m.

Social Security On WHAY

New Britain, Conn.—Each Friday
WHAY presents ‘“Your Social Secur-
ity” on “Talk of the Town” program
starring Leo Borin. This special
presentation is given to inform the
public about the working of the So-
cial Security Administration benefit
program.

Shopping Tips Aired

Worcester, Mass.—Denholm & Mc-
Kay, local department store, has
signed a new contract with WTAG
(and FM) for twice-a-day “Dorothy
Denholm” shopping tips show. The
program will be aired Monday
through Friday at 9:10 a.m. and 4:55
p.m. A telephone bell is the show’s
trade mark in order to build up the
store’s telephone shopping system.

New Staff Member

Worcester, Mass.—Latest addition
to the WTAG (and FM) staff is Sally
Pratt, formerly director of women’s
activities at WKOX, Framingham.
Sally is currently being featured
twice daily on the new Monday
through Friday “Dorothy Denholm”
shopping tips show.

Special Red Cross Show

Phoenix, Ariz. — The 1950 Red
Cross Fund Campaign was launched
in style when President Truman and
Gen. George C. Marshall addressed
the nation in a special 30-minute
broadcast. Also on the program was
the dramatic sketch, “Across the
Street, Across the Nation,” narrated
by Henry Fonda, the naval officer of
“Mr. Roberts.” The broadcast was
carried by KOOL starting at 8:30.

New Program For Vocalist
Boston, Mass.—Gloria Carroll, fea-
tured vocalist on WEEI’s “Beantown
Varieties” (8:30-9:30 a.m., Monday
through Friday) now has a new pro-
gram. “Music and Fashions,” broad-
cast on Wednesday at 10:30 p.m.

WSTC To Air Education Scripts

Stamford, Conn. WSTC and
WSTC-FM have announced a plan
to present radio plays produced
from scripts written for the CCNY
Adult Education Division course in
radio script writing. Scripts to be
dramatized and broadcast will be
selected by Leonard Weinles, the
Adult Education Division’s instruc-
tor of radio script writing, and a
member of the WSTC staff.

Joins WCCO Production Staff

Minneapolis, Minn.—Ed Viehaman,
member of the WCCO announcing
staff since 1944, has joined the pro-
duction staff of the station, it was
announced by WCCO program direc-
tor Bob Sutton. Viehaman origina-
ted the prize-winning “Let’s Listen
to the Classies,” which he has con-
ducted each Monday through Satur-
day for the past two years. He has
also been heard as quizmaster on
“Quiz of the Twin Cities” and “Quiz-
down,” both over WCCO.

**0Ole Opry"’ Flying To Alaska

Nashville, Tenn. — The WSM
Grand Ole Opry is flying again for
the U.S. Air Force. This time they
are heading for Alaska, where they
will entertain Air Force men at
seven bases, and also play for one
Army ground forces outfit. This
marks the second time the WSM
Grand Ole Opry entertainers have
been chosen to entertain troops out-
side the States. The European tour
made just before Christmas was
termed a great success.

WERE Broadcasts Circus
Cleveland, O.—The entire Grotto
Circus was broadcast over WERE,
with the Grotto turning over all
proceeds to the Cancer Society.
Three hours of a Sunday afternoon
schedule were moved to make way
for the program. Pepsi-Cola spon-
sored the show, which used four an-
nouncers presenting a play-by-play
description. Bob Wass, station’s spe-
cial events man, coordinated the
activities, Bill Nesbit gave general
coverage, Gil Gibbons handled back-
ground information and Ed Stevens

presented the children’s angle.

New VYocational Series On WCAE

Pittsburgh, Pa—“How to build a
career” will be the theme of WCAE's
new vocational series “The Ameri-
can Artist Speaks,” heard every
Sunday from 3:30 to 3:45 p.m. The
programs will feature interviews
with some of the most celebrated
artists of our day through the Divi-
sion of Education of Carnegie Insti-
tute, which will sponsor the series.
The moderator will be Robert R.
Young, supervisor of the guild activ-
ities.

Rejoins WCCO Anrouncing Staff

Minneapolis, Minn.—Bill Wiggin-
ton has rejoined the announcing
staff at WCCO, it has been announ-
ced by program director Bob Sut-
ton. Wigginton, who first joined
WCCO in 1938, has now established
a reputation as a top Northwest disc
jockey.

Stork News
Columbus, Ind.—Richard L. Pyles,
general manager of WCSI, Colum-
bus, is the father of a daughter,
Miriam Jean, born February 17th at

General Hospital, Ironton., Ohio.

DAILY
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Thursday, March 2, 195
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WANTED

Man with 10 years’ experience
in Radio Sales and some pro-

gramming knowledge.

Live - wire foreign language
station has room for com-
who has

mercial manager

the above qualifications.

Since most transoms are
closed, we want a salesman

and not an order taker.

Write

Box No. 112, Radio Daily
1501 Broadway
New York 18, N. Y.
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TEN CENTS

\AB WITHDRAWS REP AT NARI

—

A MEET

U. S. Customs Criticized For Taped News Delays

Tecil Brown Tells
6f Customs Tieup
Of Tape Reels

Charging United States Cus-
oms with being “the great-
st barrier to our communica-
jons system,” Cecil Brown,
futual commentator just re-
urned from a three months
Juropean trip, recounted his
xperiences with tape record-
mgs at a press luncheon at
‘he Astor Hotel yesterday;
{Continued on Page 4)

¥ Sefs In 50 Areas
At3,182,351—-RMA

Washington Burean of RADIO DAILY

. Washington—Latest RMA figures
how a total of 3,182,351 video sets
s =nt distributors in 50 areas by the
-nd of 1949, Total shipments by
i'MA members during 1949 aggre-
;ated 2,227,973, compared with 808,-
;25 sets in 1948. A total of 972,627
: (Continued on Page 8)

“News Of The World”
| Renewed By Miles Lab.

¢ “News Of The World,” NBC's
. ightly news roundup, has been re-
rewed for an additional 52 weeks
|y Miles Laboratories, it has been
snnounced. The program, which is
:dited by Morgan Beatty, is heard
tt 7:15 p.m. (EST). Renewal is ef-
rective April 3, through Wade Ad-
tertising. .

1+ —

3 R’s Via I'M
Chicago — The extreme cold
wave which has struck this cily
has resulted in the closing of all
grammar  schools. Instructlons
will be broadcast over the city’s
FM siation until the buildings are
reopened, it was announced last
night by Elizabeth Marshall, of
the Chicago Board of Education
/¢ Radio Council in a talk alred on

“ RBC's “Headline Edition.”

e

New Spot Campaigns Set
Pllot Radio Corporation will use radio to sell radio receivers through
a 13-week contract for five spots a week on two WJZ prgrams in New
York. Test series of spois were placed through Alfred Paul Berger, Inc..
of New York. WIZ also announced the return of the Gotham Hosiery
Company 1o radio with participation spots In two programs. Sterling
Advertising Agency, New York, placed the business,

Webh Gross Billings
For Jan. Announced

"Radio network gross time charges
amounted to $17,084,200 for the
month of January just passed as
compared with gross time charges
in January, 1949, of $17,704,086, ac-
cording to figures just released by
the Publishers Information Bureau.
According to PIB computations,
CBS was the only major web to
show an increase in January, 1950,
in gross billings over the same 1949
figures.

CBS took in $6,133,624 this past
January compared with $5,883,824

(Continued on Page 3)

Wingate Going Abroad
For Holy Yr. Documentary

To cover the story of the Holy
Year abroad, WOR will send John
Wingate on an extensive tour of
Europe to the major shrines of the
Roman Catholic Church. Wingate
will leave on March 9 to gather ma-
terial and in the early Spring, WOR

(Continued on Page 2)

Foreign Bids Include‘d
For U. N. Equipment

Bids for radio and television
equipment at the new United Na-
tions headquarters on the East
River will be sought from countries
throughout the world as well as U.S.
manufacturers, Benjamin Cohen, as-
sistant Secretary General disclosed
yesterday. Listings of equipment to
be used have been prepared, but no
release for estimates has been made
as yet.

Envisaged in the radio and com-
munications plans for the site are
integrated systems of teletype. fac-

(Continued on Page 3)

Peter Paul Account
Goes To Maxon Agency

Peter Paul, Inc., makers of
Mounds, Walnettos and other cand-
ies, have named Maxon, Inc., effec-
tive April 1, George Shamlian,
president, has announced. Increases
in advertising budgets for all media
made necessary the consolidation of
the account with one agency, he re-
ports.

Three TV Sponsors Signed
For NBC <Sateve’ Program

Three sponsors—United Fruit Co.,
RCA, and Swift & Co.— will parti-
cipate in tomorrow night’s two-and-
one-half-hour variety extravaganza
over NBC-TV, it has been announ-
ced by the network. All three, each
of whom will have a one-minute
spot, will get their plugs in the 9:30
to 10:00 p.m. (EST) time slot.

NBC several weeks ago announ-
ced its plan to sell time on a rota-

ting basis to 15 sponsors, each of

whom would receive a one-minute
commercial as a sponsoring parti-
cipant. At that time, plans were for
each sponsor’'s commercial to be
telecast at a different time each
week in order that all might have
the advantage of prime commercial
time.

When NBC announced the parti-
cipating plan, a $6,020 maximum
price tag per minute was set for

Won’t @kay Added
Concessions
To Cuba

Washington Burean of RADIO DAILY

Washington — Refusing to
go along with any of the pro-
posed concessions to Cuba at
the NARBA sessions, NAB
vesterday recalled to Washing-
ton its director of engineering,
Neal McNaughten, from the
Havana conference now in
session. At the same time,
NAB announced it has notified

(Continued on Page 3)

Networks Give Time
To Religious Series

Documentary dramatizations in
behalf of the annual overseas relief
fund appeal of Church World Ser-
vice are being presented by the ma-
jor networks. First of the shows.
Akira, a story of a returning Japan-
ese POW, was broadcast by Mutual
last night from 9:30 to 10 p.m. E.
Stanley Jones, noted missionary.

(Continued on Page 8}

Block Program Plan
Pays Off At WPAT

Paterson, N. J—WPAT's sales
formula of block programming has
paid off to the amount of $286.000 in
new business since the station in-
augurated twenty-four-hour, ‘round
the clock programming on Decem-
{Continued on Page 2!

Hardy Placed

Appointment of Ralph Hardy
to head the NAB government re-
lations department was an-
nounced vyvesterday. Hardy was
chief of the radio division, which
the NAB board abolished at its
Arizona meeling last month, He
succeeds Forney A. Rankin, who
recently returned to a State De-
partment post. Hardy came to
NAB from KSL, Salt Lake Cily.

> =3 =0

(Continued on Page 7)
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NEW YORK STOCK EXCHANGE N
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High Low Close Chg.
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Admiral Corp. .... 2534 /a 251, — Vi
Am. Tel. & Tel. ...1505% 1503, 1505 +
€BS A ... ...... 29% 290 29 — 1
CBS B .......... 29 29 29 ...,
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RCA 1st nfd. ... .. 75Va 75V 75V ......
Stewort-Warner ... 16'/3 16 16 — U3
Westinghouse .... 34 3336 3335 — 15
Westinghouse pfd 1047/3 1044 1044 — Vo
Zenith Radie ... .. 4734 4654 4654 — W
NEW YORK CURB EXCHANGE
Nat. Union Radio.. 3% 354 37 ......
OVER THE COUNTER

Bid  Asked
DuMont Lab. ........ ...... 184 191/,
Stromberg-Carlson .......... 14 15%

Named To Alumni Board

Francis X. Zuzulo, assistant direc-
tor of press for MBS, has been
named a member of the board of di-
rectors of the University of Missouri
Alumni Association, R. A. Graham
Jr., president of the New York
chapter announced yesterday. Zuz-
ulo, a graduate of the school of
journalism at Missouri in 1937, has
served as corresponding secretary
for the association.

Sign Disc Jockey Show

Phoenix — The Valley Lumber
Company of Phoenix has inked a
26-week contract to present a disc
jockey show on KTAR. Stars of the
show, Valley Varieties, are Carl
Kent and Emily Noble. Kent is a
staff announcer at KTAR while Miss
Noble formerly took part in the Vass
family series and other shows.

RADIO

Recognition
Hollywood—Sara Berner, the
Mabel Flapsaddle on the Jack

Benny program, is scheduled lo
become slar of her own NBC
show, Sara’s Privale Eye., The
now program will give Mizs Bor-
ner a chanco lo pul over her
multi-dlalect antics in a comedy-
myslery siluation. She also ap-
pears as Ingrld Malaralza, an
Nalian-volced housckeeper, on
Qe Jimmy Duranle program.

Wingate Going Abroad
For Holy Yr. Documentary

(Continucd from Page 1)
will broadcast the Idocumentary
program.

Francis Cardinal Spellman will
introduce the program when he
tells of the meaning of the Holy
Year. A special prayer by His Emi-
nence will conclude the document-
ary.

Wingate will carry portable re-
cording equipment and will cover
Rome, the Vatican, Paris, Lourdes
and Tarbes. He will tour the four
basilicas of the Vatican and will
record the changing of the Swiss
guard.

Choir To Be Recorded

Voices of the Les Petits Chan-

teurs, famed boys choir, will be
recorded in Paris in addition to the
Palm Sunday Mass in the Madeleine
Cathedral.
The Cathedral of Lourdes services
and voices of the ill and crippled
will be recorded at the shrine. Win-
gate will return in April.

Graustein Returning To Lever

Archibald R. Graustein, Jr., is re-
joining Lever Brothers Company as
director of market research, it was
announced yesterday. Graustein
joined Levers in 1937 and in 1942
accepted a commission in the United
States Naval researve. Upon his re-
lease from active duty, he was ap-
pointed director of market research
of Thomas J. Lipton, Jr., and leaves
this post to rejoin the Lever staff.

DAILY

Friday, March 38, 19;"1

Block Program Plan

Pays Off At WPAT| "

(Continued from Page 1)

ber 24, Herman Bess revealed yes- I

terday.

In setting up the block program- 1

ming plan Bess engaged a number
of new radio personalities including
Milo Boulton, Emery Deutsch, Joe
Cuminsky, Dave Miller, Don Kerr
and John Henry Faulk.

Sponsors Listed

Among the lineup of national ac-
counts that have bought time are:
Perfect Foods, Inc., Oldsmobile Mo-
tors, Packard Motors, Sheffield
Farms, Western Biscuit Co., Nehi
Corp. (Royal Crown Cola), Lacka-
wanna Railroad, Hudson Paper,
Calo Dog Food, American Stores
(Acme Div.), Bond, Richman & Co.
Investments, Capehart TV, Muntz
TV, and Canadian Fur Corp.

Rebecca West Airs Spy
Trial Report On NBC

Rebecca West, crack British re-
porter and frequent contributor to
The New Yorker and other Ameri-
can periodicals and a writer of note
on the British literary scene, will
be heard tomorrow afternoon in a
special NBC broadcast originating
in London during the course of
which she will report and discuss
the recent Fuchs spy trial. Miss
West, who rarely broadcasts, will be
heard in the 5 to 5:15 p.m. (EST)
time slot.

ABC Will Again Air
Academy Movie Awards

West Coast Burcau of RADIO DAILY

Hollywood—For the sixth consec-
utive year, ABC will air the Annual
Academy Awards presentations of
the Academy of Motion Picture Arts
and Sciences on Thursday, March 23,
it was announced Friday by Frank
Samuels, ABC western division vee-
pee. Program will be aired to the
East Coast at 8 p.m. (PST). Paul

Dovglas will emcee.

""WIN
With CKLW"

MUTUAL

Adam J. Young, Jr, Nat’l Rep.

50,000 watts at 8O0ke.

Now covering a 17,000,000 population area
at the lowest rate of any major station
in the Detroit Area!

CKLW

Detroit and Windsor

J. E. Campeau, President

Canadian Rep., H. N. Stovin & Co.

DAy

“Yust watching: 'i
my weight..." .

Jocko is taking no chances o-.i:
his waistline, He checks up eve: i
day to make sure he’s in govy
shape.

It’s a good idea to keep a clo
check on your weight. It’s a st
better idea to keep a close che: .
on your sales and profits theL
days.

Time buyers know one goc ',
way to keep sales and profits : i
good shape in Baltimore, ThiT:
use W-I-T-H, the BIG ind 1
pendent with the BIG audienc 3,

For W-I-T-H is the big bs'
gain buy in this rich market. -
delivers more listeners-per-doll..f’
than any other station in tow :f
And that means that you g r:
BIG results from a LITTI
money on W-I-T-H. .

So call in your Headley-Re -
man today. Get him to give y' 37
the whole W-I-T-H story.

WITH

Baltimore 3, Marylarl
TOM TINSLEY, President Y

i}

Represented by Hudloy-ln‘_ LIL]
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AB Withdraws Rep
At NARBA Meefing

{Continued from Page 1)

e chairman of the U. S. delegation
. the Cuban conference, FCC Com-
issioner Rosel H. Hyde, that NAB
.annot concede or agree with any
' the points involving concessions
‘the Cuban delegation on regional,
ear or local channels over and be-
y)nd that condition which existed
i of March 28, 1949.”

Notification was in the form iwof
‘letter transmitted under date of
‘arch 2, 1950 by McNaughten, be-
re his departure for Washington.
In reaffirming the NAB's position

the continuing NARBA confer-
ces, the NAB President, Justin
‘iller, said, “During the course of
»gotiations at the NARBA confer-
wce in Montreal (September 13-
ecember 8, 1949) all United States
ations occupying frequencies then
fected by proposed agreements,
ere notified.

“In the present instance, there is
wual reason for notifying affected
‘ations before negotiations have
‘pened into agreement. Accord-
gly, NAB is. today, notifying all
-ember stations whose frequencies
e involved.”
- Here is the complete text of
‘cNaughten’s letier to Hydes:
“In confirmation of our telephone
nversation early today, I must
lvise you that I have been called
.+ my Washington headquarters for
snsultation on the matter of sta-
‘on listings and comments appear-
g in the document dated Febru-
-y 22, 1950, as a memorandum from
1e delegation of the United States.
-wpg T advised you yesterday I
‘just reaffirm NAB’s position with
-:spect to the above list and com-
1ents, namely: That NAB cannot
sncede or agree with any of points
' wvolving concessions to the Cuban
elegation on regional, clear or lo-
al channels over and beyond that
sndition which existed as of March
.2, 1049.”

' jugarman Takes New Post

. With the appointment of Elias E.
- jugarman to the new post of direc-
-or of sales, Vocational Guidance
* Lanuals, Inc., N. Y., has launchad
;. nationwide program involving
: ales and promotion coverage of key
erritories throughout the country.

In making the announcement of

Ar. Sugarman’'s appointment, Mur-
. ay Shelby, general manager of
IGM, explained that the expansion
- nove i8 a result of the increased in-
. erest in the firm's publications as
vell ag the tremendous strides be-
: ng made in the field of vocational
nidance.

\ SPECIAL SOUND EFFECTS!

} Iestruments and special effects for your Jingles

t and limericks. Everything from a bird call to

' 2 wolf whistle. For sale or rental. We service
M1 majer retworks, \rite, wire or phone:

| CARROLL DRUM SERVICE
332 W, 4314 St., MNew York 18, N. Y.
COtumbus 5-4922

DAILY

Foreign Bids Included
In U. N. Equipment Plans

simile, cable, telegraph, television,
radio and film facilities. They will
be installed in the Secretariat
building now nearing completion
and in other buildings to be erected.
The top floor of the Secretariat
building has been left vacant for
possible installation of a television
and an FM t{ransmitter. On the
lower floors of the building, the bur-
caus of the world’s press agencies,
radio systems and newspapers will
be linked to their central offices by
a battery of teletype installations
and cable facilities. Facsimile and
teletype communications, as well as
electric conveyers and pneumatic
tubes will speed the handling of
documents and mail within the
building.

Provision For Networks Made
Most of the radio and television
facilities will be installed in the ad-
joining conference building where
provisions will be made for net-
works to televise the proceedings of
important UN sessions, according to
Arthur E. Barrett, senior broadcast-
ing engineer.

Special lines will be installed to
enable both video and sound pro-
grams to be transmitted by Ameri-
can and international broadcasting
organizations. Plans call for kine-
scope recordings to be made of ma-
jor UN sessions and distributed to
the Soviet Union, the United King-
dom, France and other countries
where television stations operate.
Around each of the council
chambers and meeting halls will be
booths for on-the-spot broadcasts,
television cameras and equipment,
newsreel and still-cameras. In addi-
tion, each of the chambers will be
equipped with facilities for simul-
taneous interpretation in the five of-

Sports For All Renewed
On Mutual Network

For the fourth consecutive year,
the Mail Pouch Tobacco Company
has renewed sponsorship of “Sports
For All” over MBS, it was announ-
ced yesterday by Adolf N. Hult, net-
work vee-pee in charge of sales. The
program was formerly known as
“The Hunting and Fishing Club Of
The Air.”

Charles W. Hoyt & Co. was the
agency.

Freiert Named Sales Mqr.
Of WBAL-TV, Baltimore

Baltimore—Willis K. Freiert, AM
and TV program manager at WBAL,
assumed the duties of sales manager
for WBAL-TV effective Feb. 27 in
line with the station’s realignment of
the TV outlet’s sales and program
‘departments, it was announced yes-
terday. Victor F. Campbell, current-
Jy WBAL-TV's production chief, be-
came program manager at the same

time.

(Continued from Page 1)

ficial languages, and nearby, a mas-
ter recording room will record the
speeches of delegates.

Five radio studios will be con-
structed in the basement of the con-

‘ference building. Each will have a

control room and a combined re-
cording and dubbing room. These
suites will make it possible to pro-
duce in one unit, the numerous UN
broadcasts and documentaries which
utilize the recorded voices of dele-
gates and the actual proceedings of
meetings.

The news and feature programs
broadcast in 26 languages by the UN
Radio Division, Barrett reports, are
intended primarily for relay or re-
broadcast by national facilities in
the UN member states. Special
channels will be set up between the
new UN site and American net-
works and independent stations as
well as the Voice of America, the
CBC and other international broad-
casting services which carry UN
programs.

UN Headquarters may soon be-
come a major world dateline and
with its information and communi-
cation facilities, it is hoped to make
possible a wider dissemination of
the work.

Web Gross Billings
For Jan. Announced

{Continued from Page 1)

with the previous January. Other
networks showed the {following
comparisons: NBC, in January, 1950,
$5,733,893 compared with, in Janu-
ary, 1949, gross billings of $5,876,-
213; ABC, in January, 1950, $3,537,-
795 as against $4,067,921 for the same
1949 period; and Mutual, in January,
1950, $1,678,888 compared with 1949
similar period gross billings of
$1,876,124.

Sightmaster Stock Issue

Sightmaster Corp. announced the
issuance of a $250,000 preferred
stock issue. The issue consists of
50,000 shares of cumulative prefer-
red stock at the offering price of
$5.00 per share, bearing a rate of in-
terest of 25 cents per annum. Each
share of preferred stock punchased
will receive six shares of the com-
mon stock. The common shares is-
sued will come directly from the
personal holdings of Michael L.
Kaplan, president of the company.

Plans call for an expansion of the
Sightmaster operation. The sales or-
ganization is being organized to
cover the country on a selected
dealer basis, exclusively franchised
by Sightmaster.

FOR ONLY

1

WINS offers top
year-round news
coverage with

DON GODDARD

(12 NOON TO 12:15 PM)
AND

CARROLL ALCOTT

(6:30 TO 6:45 PM)

135

PER 1000 RADIO HOMES

~WINS

50KW NEW YORK
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U.S. Customs Blasted
For Tape:!gws Delay

(Continued from Page 1)
Brown. who t{ape recorded inter-
views with scores of persons in
European countries on 46 15-minute
reels,- revealed the delays cncoun-
tered at La Guardia ficld as the
taped programs were flown back for
Mutual presentation. These delays.
he explained. were due entirely to
Customs being unable to appraise
the plastic reels and the statements
of oflicers that such news reels were
not covered in their regulations.

The delays were confirmed by
John Bosman, Mutual newsroom
executive, who said that on scveral
instances the tape recorded shows
were held up for a period of days
while Customs officials pondered
their appraisal problem. Bosman
added that it was necessary for Abe
Schechter, v-p, in charge of necws.
to take the protest to the Customs
department in Washington and later
the State Department entered the
case.

In his tour of Europe, Brown
found the tape recorder called
“mini-tape” ecasy to operate and
most convenient for informal inter-
views with people in all walks of
life. These recordings made in the
European capitals were flown back
to the United States from time to
time with Brown putting a valua-
tion of $10 on cach reel. The valua-
tion apparently was the stumbling
block for Customs officials in mak-
ing their appraisals. They were re-
ported to have said no official ap-
praisal standards have been set and
therefore they were not qualified to
place a duty value on taped news.

With the growing use of tape re-
corders by traveling newsmen, the
networks, and correspondenis mov-
ing in international circles, Brown
believes the time has come for U.S.
Customs to clarify the situation by
placing an appraisal value on the
plastic reels. He points out that the
Customs office has a fixed duty
charge on motion picture films com-
ing into this country and that taped
reels should come in the same catc-
gory.

During his tour of Europe Brown
asked persons in high and low
places to record a message for
America. This series was edited in
the Mutual newsroom while he was
away and presented under his name
as network broadcasts.

The flexibility of the tape record-
er which weighs around 15 pounds
and operates on dry cell batteries
was explained by the Mutual cor-
respondent. He said the instrument
was [ool-proof and the recording
results obtained were uniformly
good. He predicts that tape record-
ers will eventually be the accepted
form of recordings in all radio

Stork News
Columbus, Ga.—Walter M. Wind-
sor, general manager of WGBA and
WGBA-FM, is the father of a son
born to Mrs. Windsor at the City
Hospital.
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By SID WHITE
Man About Manhallan. .. !
® ©® o TFRIDAY.DREAMING: Other TV slations around the country
following Milwaukee's lead in squawking about myélery shows being
aired while the kiddies are still up. WKY-TV, Oklahoma Cily, now

won't accept any mystery sorles before 9:30 p.m. . . . MCA hiring
people in their television dept. . . . lf you'’re a good actor, handsome
and a better-than-bad magician, contact producer Cyril Armbrister. He's
looking lor a "Chandu the Magiclan” television series hero, . . . Alka-
Seltzer considering a plunge into TV. ... Mutual cut a show this week
with Lee Tracy as a theatrical commentator, . . . Negotiations between
NBC and Barry-Enright Productions on the Joe DiMaggio show have
{allen through because of difficulties regarding television. Show is open
for sponsorship after March 11th, (Incidentally, ex-President Hoover
will uest on that stanza). . . . Fibber McGee (video versions) now
being filmed. . . . Aside to Ben Gross and Jack Perlis: We'ro still
blushing {rom that tremendo plug you handed us on the Ed Weiner
interview from the Hickory House. . . . Asked by an interviewer
whether or not he really played the trumpet in “Young Man With A
Homn,” Kirk Douglas cracked: “I play the trumpet every bit as good
as Larry Parks sings.” . . . Was a thrill to hear Ted Husing’s voice

. back in sports again.

w w w w
e o o Al Monte's Belmont Plaza restaurant, Earl Wilson
confronted Bob Hope with Bing Crosby’s comment on the news
that Hope had been officially proclaimed No. 1 at the Box Office.
“That means,” yawned the Groaner, “that if one of his own pic-
tures is opening, you’ll always find Bob No. 1 at the Box Office
line.” Earl’'s show from the restaurant, incidentally, has at-
tracted the top-drawer names to the eatery. In addition to Hope,
we spotted Kirk Douglas, Geo. Raft, Judy Holliday, Jane Russell.
Peter Lind Hayes, Monica Lewis and a flock of other celebs
there the other p.m.

w w * w
® ® e AROUND TOWN: Opening rating on NBC’s new Sat. nite
lineup (taken in N, Y., Chicago, Washington and Cleveland) was 38.4
average for the five half-hours. 3 sponsors have already been lined up
for the series. . . . The irrepressihle Henry Morgan lost one of his
brand new sponsors (within a week) due 1o his clowning with the product.
Hank, old chum, haven’t you learned yet that a sponsor with a sense
of humor Is rarer than a hen with a tooth-ache? . . . Understand that
Garbo has received a fabulous offer from CBS to do a oneshot TV
appearance. . . . Rave notices on Lisa Kirk’s return to the Persian
Room has agencies re-studying Lisa’s own package, “A Letter From
Lisa.” . . . Kraft Television Theater hits its 150th performance March
22nd—the oldest reqularly sponsored show in TV. . . . Bill Johnston
{son of the late and f{abulous James J.) making quite a name for himsell
as a sporiscaster these days with his wrestling spiels via CBS. Bill
oughta be able to call them with authority. He's been a wrestling
promoter for years, owns 3 clubs and handles all wreéstling promotion
at the Garden. . . . Skitch Henderson breaking up his band to take
over as gen’l musical director for Frank Sinaira. ) i

pid w g w -
e © o APPLAUSE DEP'T: Hazel Scott's zingy new TV
series via DuMont Friday nites. . . . The Mariners’ vocalizing on
Godirey's Wed. nite stanza. . . . John Wyatt, Sr’s meaty WOR
Sunday noontime talks. . . . Jack Gilford’s riotines at the Cafe
Society. . . . Irving Fields’ sessions from the Park Sheraton’s
Mermaid Room. . . . Bob Poole’s daily Mutual stanzas (but not
aired locally). New York deserves the show. . . . The “Lone
Ranger” TV’er, consistently good. o v
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When a city has 300 sawmills har- ;;:(
vesting in an adjacent timber supply 14
of 21/, million acres (larger than:ax
the State of Delaware) then it cantex
call itself the World’s Lumber Capi-
tal . . . as Eugene does. And in ai s
éapitul there's a market . . . in this::f
case a rich, expanding market YOU: Q2
can tap through KGW's COMPRE- it
HENSIVE COVERAGE.
To Eugene, agriculture yields 1617;
million dollars annually, The city's
population has increased 35 per .
cent since 1940. ~
Through COMPREHENSIVE COVER- -
AGE, KGW delivers Eugene ., . as iti a
delivers the rest of the fastest- 11
growing market in the nation, )
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Philips High On List
0f U. §. Palent Grants

Among the top companies to
whom U.S. patents were issued dur-
ing 1949, many of which cover re-
finements and new developments in
the radio-TV field, the American
Philips companies, and the Hartford
National Bank and Trust Company
as Trustee, received a total of about
225 patents.

Most of the inventions represen-
ted by these patents, many of which
are concerned with the defense in-
dustry, originated in the American
Philips -Laboratories at Irvington-
sn-Hudson, N. Y. in the Dutch
Philips companies’ extensive labor-
atories at Eindhoven, Holland, and
in the research laboratories of the
English and Australian Philips com-
panies.

Patents Listed

Among patents covering radio and
TV are the Protelgram TV projec-
tion system, made by North Ameri-
‘zan Philips Co., Inc.; improved life
-and light output of cathode-ray
tubes; circuits for insuring flicker-
‘less TV reception; FM; radio direc-
‘tion finding and UHF waves. In ad-
dition to the 1949 patents, Philips
.Laboratories, Inc. has licensing
srights under a large number of pre-
‘viously issued patents including
s;0me seven or eight hundred in the
iradio-TV fields only, some of which
. have already been made available
¢ 0 numerous North American com-
i panies.

. —
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CONSULTANTS

McNARY & WRATHALL
RADIO ENGINEERS

] 906 Natl. Press Bldg. 1407 Pacific Ava.

Member AFCCE

i
? Washington 4,D,C. Santa Cruz, Cal.
|

L W. ANDREWS, INC.
! RADIO CONSULTANTS

219 WHITAKER BLDG.
DAVENPORT, IOWA
Phone 2-7824

' GEORGE P. ADAIR

! I Rodio Engincering Consultants
i

EXecutive 1230
EXecutive 5851
< 1833 M STREET, N.W.
i WASHINGTON ¢, D. C.

of the few manufacturers of video

No Diathermy TVI On New G. E. Sets
Syracuse, N. Y.—HAccording to a letter mailed to General Electric
disiributors from the G. E. recelver divislon, radiatlon from FCC ap-
proved diathermy and industrial equipment, and international short-wave
stations, does not affect elther the image or the audio of the company’s
current line of TV receivers. According to the company, they are one

to the fact that their sels operate in the “relatively quiet” 49.45 me. band,
distributors have been informed. Operation of sets in the 40-45 me.
region also means that the company’s sels do not create interference
in other nearby receivers, it is said. In its report to distributors, G. E.
enclosed a letter from the Liebel-Flarshein Company of Cincinnati con-
gratulating G. E. “on being the first major producer of television re-
celvers to adopt an intermediate {requency that is not sensitive to the
27.12 megacycle signals generated by FCC approved industrial, medical
and scientific apparatus,” The Cincinnati Company explained that it
had placed one of G. E’s receivers alongside its short-wave diathermy
unit and “after prolonged tests there was no sign of TVL” it said.

sets that offer this advantage, due

Master Antenna System
For Brooklyn TV Project

A contract calling for the installa-
tion of all Master Television Anten-
nas in a new 2,000 apartment house
project in Brooklyn has been grant-
ed Harmonic Television Salon,
Brooklyn, according to an announ-
cement by Joseph Schwartz, presi-
dent.

The new project in which the in-
stallations will be made is known as
the Fred Trump Beach Haven
Apartment house and is located on
the Belt Parkway and Ocean Park-
way, Brooklyn. The Harmonic TV
Salon, which specializes in Master
Antenna work, has made similar in-
stallation in other Brooklyn housing
projects such as the Shorehaven
Apartments.

Motorola Net $5,280,196;
Car Radio Sales Jump

Motorola’s consolidated net sales
for 1949 totaled $81,803,357, accord-
ing to an announcement by Paul V.
Galvin, president. Net earnings for
the period totaled $5,280,196, equiva-
lent to $6.60 per share. Comparative
figures for the year 1948 are not
available since all financial infor-
matjon for prior years was reported
for the parent company, Motorola,
Inc.,, alone. Galvin revealed that
sales for the first quarter of 1950
will more than double sales volume
of $15,200,000 obtained during the
corresponding period last year. Ac-
cording to present market indica-
tions, Motorola car radio sales
should be 50 per cent greater than
last year.

| PRODUCTION PARADE

Sylvania Beam Power Amplifier

A high-perveance beam power
amplifier designed for use as a hor-
izontal deflection amplifier in high
efficiency deflection circuits for TV
receivers has been announced by
the radio tube division of Sylvania
Electric Products, Inc. Features of
type 6AU5SGT make the tube parti-
cularly suitable for use in effizient
horizontal deflection circuits opera-
ting from a plate supply of 250 volts
or less in which tube plate voltage
is supplied partly by the circuit and
partly by the low-voltage d-c¢ re-
ceiver supply.

Code Calculator

A new capacitor code indicator
has becen announced by Spraguc
Products Co., North Adams, Mass.
Consisting of a pocket size plastic
device with rotating dials printed in
full and accurate colors, the
Sprague capacitor indicator makes
it casy to declpher molded, paper,
tubular capacitor color codings.
When flicked to the proper color
bands, the dials indicate capacl-
tance, tolerance and rated working

P —

voltage.

New Yoltmeter

Electronics Measurement Corp.,
New York, N. Y., announces its new
model 104 Voltmeter which is a
rugged and flexible 20,000-ohms-
per-volt meter with a 4%-inch
square case, 50-microampere move-
ments and Alnico magnet. The new
model weighs less than 3 pounds
and is housed in a high-impact,
round-cornered Bakelite case with
carrying strap. It measures 5% x
634 x TW%k-inches.

Challenger Model Antenna

A new low-cost, four-bay, stacked
array, known as the Challenger
model HL Series has been announ-
ced by La Pointe Plascomold Corp.,
Unionville, Conn. Designed to mcet
the requirements of viewers in
arcas where both high and low-
channel reception is desired, the
new antenna affords twice as much
gain on the high channels as on the
low.

The antenna comes custom-cut to
favor any particular high-channel
desired. It is furnished with a 9-foot
mast and will fit all rotators without

RCA Opens Fourth TV
Tube Plant In Ind.

RCA'’s fourth Indiana plant, mak-
ing a total of thirteen in operation
throughout the United States, was
officially opened at dedication cere-
monies on Wednesday at Marion.
The new plant, devoted almost ex-
clusively to the manufacture of TV
picture tubes has been holding
“Open House” since Wednesday and
today, employees, their friends and
relatives will make inspection tours
of the factory area, view a number
of special exhibits and see them-
selves on TV in a special closed-
circuit demonstration.

With the opening of the new
Marion plant, RCA Victor now em-
ploys nearly one-third of their en-
tire personnel in the state of Indi-
ana.

Prominent Guests Atftended

Dedication ceremonies attended
by Governor Henry F. Schricker of
Indiana, locally prominent civic and
business people and a delegation of
RCA Victor officials headed by W.
A. Buck, operating vice-president of
RCA Victor; L. W. Teegarden, vice-
president in charge of technical
products; John S. Carter, vice-
president in charge of finance; and
Richard T. Orth, vice-president and
general manager of the RCA tube
department, marked the installation
of basic machinery and conveyor-
belt systems which will eventually
make the plant one of the largest
mass-producers of TV picture tubes
in the world.

ENGINEERS—
CONSULTANTS

RALPH B. AUSTRIAN

Television Consultant

1270 AYENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A. R BITTER

Consulling Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7531

WILLIAM L. FOSS, Inc.

Formerly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.

special adaptors.
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AGENCIES

RED B. MANCHEE has been

named execcutive vice-president
in charge of merchandising and mar-
keting for Batten, Barton, Durstine
& Osborn, Inc. The agency also
named Jack Denove, account execu-
tive, and Chet Ochler, research di-
vector of the western branch, vice-
presidents.

CHARLES PATRICK, for the past
14 years a vice-president and ac-
count executive with Bermingham,
Castleman & Pierce, has joined the
executive staffl of Donahue & Coe.
Patrick has a broad background in
food and liquor advertising.

JACK C. GRIFFIN has been
named advertising and sales promo-
tion coordinator for the Consolida-
ted Grocers Corporation. He was
formerly account executive at Sher-
man & Marquette, Chicago.

DAVID T. DUMONT, formerly
general sales manager for the Com-
munications Measurements Labora-
tory, has joined the technical staff of
Picard Advertising Company.

MELDRUM & FEWSMITH, INC.
of Cleveland and Detroit have an-
nounced the promotion of five of
their executives. Joseph Fewsmith,
former president, was named chair-
man of the board; Harry Guest was
chosen president; E. Theodore Mor-
ris and Raymond Simmons, execu-
tive vice-presidents; and R. J. Wag-
ner, secretary.

PHILIP LIEBMAN, formerly di-
rector of advertising and public re-
lations for Rheingold Beer, has been
clected president of the firm, suc-
ceeding his father, Alfred Liecbman,
who will become chairman of the
executive committee.

WFIL, Philadelphia, has negotia-
ted a package purchase consisting of
234 half-hour transcribed program
units of mystery features and musi-
cal shows from Charles Michelson,
Inc., New York transcription produ-
cer.

FCC Nixes Richards Plea
For Hearing’s Particulars

Washington Burcan of RADIO DAILY

Washington—The FCC this week
turned down a motion by attorney
Hugh Fulton for G. A. Richards that
it provide a bill of particulars de-
ltailing the charges against Richards
to be presented at the hearing in
Los Angeles March 13 on renewal
of KMPC, Los Angeles; WJR, De-
troit, and WGAR, Cleveland. The
Commission also rejected the con-
tention that Richards, who controls
the three stations, should be permit-
ted to “demonstrate or achieve com-
pliance with all lawful require-
ments” under the terms of the ad-
ministrative procedures act.

California Commentary

—_—

By ALLEN KUSHNER

® @ o Al Jarvis, KLAC Disc Jockey, has been named “Mr, Los
Angeles” by County Supervisor Darby of Los Angeles County. Jarvis
received the rocognition because of his multitudinous services on behalf
ol communily wellare, . . . Larry Finley is now
HO]_]_YWOOd in New York working on a secret deal that will
“rovolullonize” the recording business. . . . The
Crosby iwins, Denny and Phil, will appear with Pappy Bing on his
show of March 15. This leaves only Lindsay, the youngest boy. to
mako a radio debul, Gary had his moment some months back and
was solid onough to cause columnists to predict a greal future for him
in the enterfainmen! world, . . . Glenn Hardy celebrates his 16th year
as the voice of Mutual-Don Lee's “Alka-Selizer Newspaper of the
ir” during the month of March, 1950-—a record for conlinuous spon-
sorship for any Pacific Coast newscaster. . . . Brenda Joyce, Gale
Robbins and Marjorie Reynolds were signed last week by Jerry Fair.
banks Productions for appoarances in a series of TV commercials now
belng filmed for Oldsmobile, Aclresses are three of 10 well.known stage
and screen porsonalities o be pacted for series. . . . KTLA’s Doye O’Beli
cut four more platiers for Mercury Records this week.
w pAY b w
® o o Victor Young, who has guided the musical destinies
of many a {op-drawer radio show, is working with a group of
associates on a “Television Music Academy.” . Latest cowboy
star to hit the airways is Rex Allen, who will be heard over CBS
in a half-hour variety show beginning March 17th. . . . Joe Gray-
don, baritone heart throb of Hollywood television, gets a new
time on his “Joe Graydon Show” beginning this Saturday when
the show will be televised at 8:30 p.m. over KLAC-TV instead
of 7 p.m.

SR S * S

& @ @ Many of radio and TV's top stars, Including Jack Benny.
Eddie Cantor, Dinah Shore, Hopalong Cassidy, Art Linklefter and many
others, will lend their talents March 3rd through 9th for the American
Guild of Variely Arlists gala benefit show at the Hollywood Guild
Theater. The week-long show will raise money for the AGVA’'s fund
for needy members and will f{eature different celebrities each night.
Other radio and TV personalilies who are scheduled 1o appear are:
Gordon MacRae, Veloz and Yolanda, Rudy Vallee, Abbott and Cos-
tello, Senator Murphy, Dick Lane, Cowboy Slim, Tex Williams, Spade
Cooley, Jack Smith, The Modernaires, Dennis Day, “Rochester.” Pinkey
Lee, Marie Wiison, Dick Powell, George Murphy, Red Skeiton, Jimmy
Durante, Ralph Edwards, and the Andrews Sisters.
w pAq Ad w

@ ®© o A lesson in Brotherhood—The Hollywood First
Meihodist Church Choir of 80 voices will broadcast over KFWB
Thursday, March 2nd, a Jewish Program in tribute to Jewish
Music Month. . . . General Motors Corp. has ordered a series wof
27 one-minute film announcements on Don Lee TV, which started
Feb. 27th and concludes April 27th. Schedule calls for participa-
tions in “Lee’s Lair,” “Famous Jury Trials,” and “Hands of Mur-
der” series, Mondays and Thursdays. Kudner Agency, Inc., placed.

. Walter Bunker, VP in charge of Young & Rubicam Hollywood

' office, is in New York for several weeks' stay, where, among

other ihings, he’ll discuss TV film originations from Hollywood.

. Bromo Seltzer will be plugged by Emerson Drugs in a one-
minute spot announcement during XTLA’s “Magazine’ of the
Week,” for 52 weeks. It started February 19. BBD&O handled
the account. . .. Canada Dry Ginger Ale, Inc., New York, through
the J. M. Mathes, Inc., Agency, will sponsor “Super (Circus” over
KECA-TV, Los Angeles, from 5:00 to 5:30 p.m. PST, starting
March 12th, it was disclosed today by Bob Laws, western division
sales manager of ABC. ... Robert Mountain, Y&R account execu-
tive, and George Plass, assistant advertising manager for General
Foods, arrives in Hollywood today, for a flve-day stay.
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i

GU’Y LOMBARDO looking for a:
2nd restaurant to add to the one.:
he already owns in Freeport, L. 1.

County Fair’s lovely production. -

assistant, Vivian Kennedy, will be
photo featured in next issue of Ra-
dio Best.

Tony Charmoli, choreographer for. ’
the TV “Stop the Music,” prepping
the Beachcombers in dance num- ;
bers in anticipation of their return::
guest shot on Godfrey’s video show.. ]

Ralph Paul renewed for another i

26 weeks on “Eloise Meets the.]
Stars.” i

Tommy Morton signed by Trans--i{.
Films to produce a series of film.}
shorts for television release. |

“Chapel in Your Heart,” a tune 9
we credited to Big Joe Rosenfeld,. !
actually was penned by Fay Tish-
man. Joe wnote the lyrics. i}

Herb Jeffries opening at the Apol- +:
lo Theater today. :

Allied Radio Associates have be- i
gun production on the first of a !
series of 13 half-hour Latin-Ameri- -
can variety shows at Mannon Sound. {:
Stages with Geo. Orth as technical ¥
director. -

Big deal brewing for WHOM’ -
“Afterhour Swing Session,” with {:
Willie Bryant and Ray Carroll. ;

Joe Zarella’s 49th St. Towncrest {;
getting a big play from NBC' ]!
gourmets, i

Two ABC personalities will serve -
on the board of judges for the Na-!}
tional Book Awards—Elmer Davis #/
and John Kieran. il

“Hands of Murder," noted for 1L h®
stark reality, is again basing a story 3_
on the headlines. Next week’s “The i}
Giant Cat” was suggested by the!
leopard hunt in Oklahoma City. i.l
An unusual program in the seri- :,
ous music fields is the “American 3’
Arts Orchestra” Monday nites viz 5
ABC. Producer Joe Graham  and (‘7
conductor Karl Krueger experi- ;"
menting to find the. “American’ .*

sound in orchestral combinations. =7
!

New Gimmick Introduced N
As Audience Getter !

i
In radio, a gimmick’s a gimmickr:'(‘
and sometimes gimmicks pay off. A~
least, a gimmick is now paying of v|,
for the Azrael Advertising, Balti's
more, who are the owners of a shov :i,
entitled “Social Security — Luck; =
Numbers.” ;
The gimmick is heard in Balti -U
more, Washington, Richmond anc-:
Cleveland aired, respectively ove '
WBMD, WWDC, WLEE, and WSRE: 1"
Every hour on the hour the announ -y
cer reads a social security numbe: S
over the air. If someone in the lis :'
tening audience has a social securit; -
card that matches the number that'
read, he notifies the station and th .r";
station gives him a $100 bill. '
The advertiser pays only for th :
air time at a fee based on popula-:
tion with a pay-as-you-go plan unt:'
the station is complete]y sold out ¢:

)

?

time when the maximum rate 1

charged.

N
i
H
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NBC-TV INKS SAT. EVE SPONSORS

TED HUSING brought his sports com-
" 1 mentary talents to television Wednes-
day night on CBS-TV and was welcomed
back to his old alma mater in a telegram
. from Frank Stanton, president of the net-
work. Husing tock over the fight tele-
cast from St. Nicholas Arena with Pabst
Blue Ribbon Beer as his sponsor. The
veteran sports caster was in a nostalgic
. mood as he spoke of St. Nick’s and fight-
ers of yesteryear. As a matter of fact,
- he was a bit too wordy and his running
- commentary took the experting out of the
. hands of televiewers, many of whom are
- fight fans. Husing, past master of the art
of sports commentary, will no doubt pace
* his delivery in subsequent fight telecasts
and should become tops in TV sports cast-
ing.

IC RATNER'’S fine hand is distinguish-
able in the newspaper ads for Macy's
i TV department. The showmanship of
bringing guest radio, TV and musical per-
sonalities to the department will pay off
in receiver sales. . . . Jack Carson, radio
and movie comedian, has been signed for
his TV debut on the “Ford-Theater-TV."”
He bows March 10 in a video adaptation
of “Room Service.” . . . WCAU-TV s
the first tele station in the Philadelphia
arca to stay on the air until midnight
from Monday through Friday. WCAU-TV
will rebroadcast the “Ghost Rider” west-
crn stanza at 11 p.m. so that parents can
sce what type of entertainment the kids
arc getting during the afternoon video
sessions.

HANK LADD, with Pearl Bailey as guest,
will substitute for Milton Berle on
the March 7 show, while the latter is do-
ing a personal appearance at Miami's
Copa City. . . . Kay Kyser and family are
getting the double spread photo treatment
in the current issuc of LOOK. . . . The
American Television Society kicks off its
membership drive today with a luncheon
at the Hotel Roosevelt; they'll ask cach
of their 300 current members to bring in
two new ones. . . . Jerry Lester bows as
regular emcee of the “Calvalcade of
Stars” tomorrow over DuMont. . . . John-
ny Olsen's “Rumpus Room” has been re-
newed over WABD for another 13 weceks.
Renewal was ecight weeks in advance of
current contract's expiration.

THE CHICAGO TRIBUNE last Monday

bezan carryinz a dai'y TV news col-
umn under the title, “The Televiewer,”
written by Larry Wolters, radio and TV
cdition. With Wolters covering TV, Anton
Reminih will take over the radio chores

for the paper.

pany spokesman, is the fact that

TV service.

RCA Enters Theater TV Arcena
As if RCA didn't have enough on its hands with the present hearings
before the FCC on color television, the company yesterday filed notice
that it intends to appear and testify at a Washington FCC hearing on
theater television. Reason for RCA’s appearance, according the com-

producing instantaneous theater TV projection equipment and shares
a “vital interest’ in the growth and advancement of the new mass
entertainment and service medium along with exhibitors, producers and
other industry groups. Hearing is being held to explore requirements
set forth in 28 petitions from theater groups seeking frequency chemnel
allocations, and calling for a set of rules and regulations for a theater

RCA pioneered in developing and

Kaiser-Frazer Will
Present Special Show

Following its pattern of dropping
heavy promotional coin in radio and
TV to hypo interest in the introduc-
tion of their latest new model auto-
mobiles, Kaiser-Frazer yesterday
announced that they would sponsor
a one-shot half-hour special show
over WOR-TV tonight.

Originates At Showroom

Entitled the “All American Auto-
mobile Show,” the program will
emanate from the Xaiser-Frazer
showrooms on Broadway at 54th
Street in New York in the 7:30 to
8 p.m. time slot. Time segment is
ordinarily reserved for the first half
of the “Olnick Music Hall.”

Kaiser earlier this week announ-
ced heavy investments in a week-
long promotional campaign in the
New York market to introduce their
new cars. Through the William
Weintraub agency, K-F announced
spots on seven New York radio sta-
tions and on TV stations WNBT,
WJZ-TV and WOR-TV.

Educafors TV Seminar
To Be Held By WBAL

An Educators Television Clinic, a
day-long educational seminar, will
be held in Baltimore March 8 from
10 a.m. to 4 p.m., under the spon-
sorship of WBAL-TV, it has been
announced.

The seminar will be conducted in
WBAL's-TV studios. Among those
expected to attend are: Dr. Franklin
Dunham, Sr., Division of Audio-
Visual Education, U.S. Office of Ed-
ucation; Dr. Edwin W. Adams, As-
sociate Superintendent of Schools,
Philadelphia; Dr. Roy K. Marshall,
Director Morehead Planetarium,
University of North Carolina; Mrs.
Gertrude G. Broderick, Audio-Vis-
ual Education, U.S. Office of Educa-
tion; Miss Martha A. Gable, School
Community Office, Board of Educa-
tion, Philadelphia; Dr. Armand L.
Hunter, Radio Station WFIL, Phil-
adelphia; Dr. Frederick Gruber,
University of Pennsylvania, Phila-
delphia; Mr. Richard Ives, Televi-
sion Broadcasters Association, Inc.

January TV Time Sales Up
According To PIB Report

Contrary to network radio’s sales
trend over the past year which has
followed a slight but noticeable
downward curve, TV sales have
boomed, according to figures recent-
1¥ released by Publishers Informa-
tion Burcau. According to these
figures, network TV time sales have
increased several hundred per cent
over the past year.

NBC Make Good Showing

Using January, 1950, TV time sules
as compared with time sales on TV
in the same 1949 period, PIB re-
ports that NBC has climbed from
$260,693 In January, 1949, gross sales
to $1,042,153 for the same perlod in

the month just ended. And, while
NBC was the leader in increasing
gross TV figures, the other webs
were not too far behind.

CBS shows $625,072 in gross sales
during the month just past as com-
pared with $104,989 in the same 1949
period. ABC, which only sold $6,273
of time in January, 1949, shows a
$234,069 for the comparable 1950
period.

These tigures, coupled with such
statements as those issued by C. E.
Hooper of Hooperatings Wednesday,
show a sustained pattern of increas-
ing time sales and greater listener-

United Fruit, RCA
And Swift & Co.,
Sign Pacts

{Continued from Page 1)
sponsors. This price was based on a
full-network telecasting of the pro-
gram.

Following last week’s sock roster
of talent, NBC has lined up the fol-
lowing for an appearance tomorrow
night.

From Chicago, Jack Carter will
again emcee; his guests include Don
Ameche, Gertrude Niessen, Donald
Richards, Dorothy Claire, Benny
Baker and the Stepp Brothers.
From New York, the show will be
headlined by Sid Caesar and guest
emcee Burgess Meredith,; guests
will include Imogene Coca, Mischa
Elman, Marguerite Piazza, Robert
Merrill, the Acromaniacs, the Ham-
ilton Dancers and Bill Hayes.

Network Quotes Reporl

NBC reported late Thursday night
that a Schwerin Report had given
last week’s show the highest rating
of any TV show ever. According to
a web spokesman, the program was
rated in the “upper eighties,” with
70 per cent of the test audience rat-
ing the program “the best variety
show ever seen on television.”

" Another Chance” Asked
For City Of Jacksonville

Washington Burcau of RADIO DAILY

Washington — The FCC general
counsel has urged that the Commis-
sion reverse hearing examiner Jack
P. Blume and affirm its earlier ac-
tion denying the City of Jackson-
ville, Fla., an extension of the com-
pletion date for its municipally-
owned TV station. Blume has pro-
posed in a decision issued Feb. 1 that
the city be permitted to complete its
construction on the ground that the
delay had been inadvertent and on
the assurance of cxtreme diligence
hereafter.

Two Join WLW-C
Columbus -— Bernic Barron and
Robert Hutchinson have joined the
staff of WLW-C as announcer and
salesman respectively, according to
James Leonard, general manager.
Barron. a senior at Ohio State Uni-
versity, was featured on WVIKO.
Columbus, as disc jockey and an-
nouncer for remote broadcasts be-
fore joining the stafl of WLW-C.
Hutchinson previously was associa.-
ted with the display advertising de-
partment of the Ohio State Journal
for eight ycars, leaving (o become
advertising  director of the Jack

ship.
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TV Sets In 50 Areas
At 3,182_,3_51—RMA

(Continued from Page 1)
sets were shipped in the final quar-
ter of last ycar.

The New York arca has absorbed
well over a million seis by now,
it appears. RMA reporied fourth-
quarter shipments of 135981 and
58,260 sets to New York and New-
ark, N. J., Dbringing the totals for
those cities for the past three years
to 641,684 and 255,606 sets, respcc-
tively. The combined total is 897,290
—with sets made by manufacturers
who are not RMA members be-
lieved to push the figure well above
the one million set mark.

Next came Philadelphia, with an
RMA lotal of 335312, and Chicago,
with a count of 310,261. Los Ange-
Jes follows with 273,866 scis, Bosion
with 182,616, and Detroit with 135,-
643. Cleveland, Baltimore, Washing-
ton and Cincinnati were all near
the 90,000 mark.

RMA this morning reported a
continued high rate of picture tube
sales for January, with radio tubes
also well above the January, 1949,
totals.

Tube Sales Rise

Picture tube sales exceeded De-
cember shipments and showed a
further trend toward larger screens.

Reports to the RMA tube division
revealed that 455.279 receiver-type
cathode-ray tubes were shipped in
January, compared with 442,153 in
December. January sales to cquip-
ment manufacturers totalled 436,252
tubes, wvalued at $11,454,186, as
against 418,491 tubes, valued at
$11.055,483, in December.

TV picture tubes 12 inches or
larger constituted over 90 per cent
of the January shipments, with
tubes 12 to 13.9 inches accounting
for more than 61 per cent.

January tube shipments other
than to eauipment manufacturers,
included 19,023 to users and dis-
tributors for renewals.

Sales of radio recciving tubes in
January rose 8.7 million to 22.272,024
units compared with 13,508,906 in
January, 1949.

January tube sales were slightly
below the 23,807.281 total for De-
cember. A breakdown of the Jan-
uary sales shows 17,649.387 tubes
sold for new receivers, 3.897.903 for
replacements, 628.726 for export and
96.008 to Government agencies.

Wolff Joining WWDC

Washington — Sportscaster Bob
Wolff of WINX joined the staff
of WWDC on February 20, Ben
Strouse, v-p and general manager
of the broadcasting company an-
nounced yesterday. Wolfl will do a
Monday through Saturday evening
program and when the baseball
season begins, he will share the
play - by - play broadcasts of the
Washington Senators ball games
over WWDC with Arch McDonald.
The 20th will also mark the day
when WWDC switehes to 5000 watts
on 1260 ke, WOL's old spot on the
dial.
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All-Night Listening On WIBC

Indianapolis, Ind.—All-night ra-
dio entertainment, featuring music
and news bulletins, is now peing of-
fered by WIBC, with the introduc-
tion of their new program schedule
presenting Burt Sherwood’s “Mid-
night Jamboree,” a five-hour pro-
gram covering their former sign-off
period, from midnight until 5 am.
The new schedule is in effect Mon-
day through Friday, with the regu-
lar sign-off time being observed on
Saturdays and Sundays.

Stalt Appointments Made At WXGI

Richmond, Va. — New general
manager Graeme Zimmer of WXGI
has announced staff appointments
effective immediately. John Sinclair
now is program director. He suc-
ceeds Bob Jenkins, who now heads
promotion and production. Richard
Schneider, Jr. has been appointed
sales manager. Other appointments
include Bill Newman, chief an-
nouncer; Harry Curran, sports di-
rector; Charles Spears, news direc-
tor.

Dillard Can Tell It And Do It

Cleveland, O.—Harrison Dillard,
WERE sports announcer, who is
heard cach Wednesday cvening at
10: 15, makes week-end treks to var-
ious track mcets across the country.
Recently Dillard competed in a na-
tional mcet at Madison Square Gar-
den and won the 60-yard high hur-
dles. The sports commentator, who
already holds the world’s record for
that event, came within one tenth
of a second of tying his own mark.

WXKW Adding New Program

Albany, N. Y.—Bob Ellsworth,
WXKW announcer and disc-jockey,
is now conducting a sccond “Wax
Works Laboratory of American
Jazz” from 9 to 9:30 on Monday
cvenings. The new show is in addi-
tion to the original “Wax Works,”
which continues to be heard at 10: 00
p.m. on Thursdays. The Thursday
show is now devoted exelusively to
collector’s items of the '20's and
'30's, while the Monday stanza fea-
tures new jazz, the “Dixieland of
Today.”

Announcer Joins WERE

Cleveland, O.—The latest addition
to WERE’s announcing staff, Jerry
Sperling, madc his initial appear-
ance on this station’s airwaves
Wednesday, March 1st. Jerry's an-
nouncing experience in radio in-
cludes KFRO in Texas, KALB,
Louijsiana, and WSRS, Cleveland.

H-Bomb Specaker On WDRC

Hartford, Conn.—U. S. Senator
Brien McMahon, chairman of the
Joint Congressional Atomic Energy
Committee, will speak over WDRC,
March 4th, at 6:15 p.m. on “The Age
of the Hydrogen Bomb.” His talk
will originate at the Herald Tribune
Forum in New York City.

WTIC Offers Hollywood Weckends

Hartford, Conn.—A contest to de-
termine the trip winners to a week-
end in Hollywood, is now under
way on WTIC's “Juke Box Jingles”
and “Cinderclla  Weckend” pro-
grams. Entrants, who must be over
21 ycars of age, arc asked to write
letters of 50 words or less stating
why they would “like to go to Hol-

lywood and be introduced to Walter

O'Keefe.”

Wedding Bells

Montgomery, Ala—Romance is
busting out all over this springtime
at WSFA. Two staffers getting mar-
ried and a third has announced his
engagement. Charles Zeanah, sports
announcer, was the first to join the
benedicts, tieing the marriage knot
with the daughter of Tom Martin,
president of WPAZX. Billic Smith,
newscaster, joined up for life with
Jane Drecher, and Knox Holman,
newscaster and disc jockey, an-
nounced his engagement to Mary
Lou Benson.

Stork News
New Orleans, La. — Engincer
Maurice J. Wynn, WWL, made his-
fory when he became the father of a
little girl. It was the 50th child to
be born to members of the station’s
engineering staff,

WCCO Honored For “’Dimes’’ Aid

Minneapolis, Minn.—WCCO gen-
eral manager Gene Wilkey, in be-
half of the station, accepted a
plaque for outstanding public ser-
vice in sponsoring the “Iron Lung
Baby" contest from the National
Foundation for Infantile Paralysis
in a special broadcast at 9:30 p.m.
February 21. Presentation was made
by Cy Plattes, chairman of the Hen-
nepin County March of Dimes Com-
mittee, who stated that entries in
the 1950 contest, which raised $168,-
618.48 for the polio fund exceeded
last year’s total by some $12,000.

To Air Installation Of Bishop

Worcester, Mass. — When Most
Rev. John J. Wright is installed as
Bishop of the new Roman Catholic
Diocese here on March 7, WTAG
and FM will bring listeners an
hour-and-a-half delayed broadcast
consisting of wvirtually all audible
portions of the proceedings, that
evening at 9:30. This will be the
second WTAG broadcast on which
Bishop Wright was heard.

WBT Aids Newspaper Promotion

Charlotte, N. C.—Grady Cole of
WBT is assisting the Charlotte News
in the latter's promotion of its serics
“The Greatest Story Ever Told” by
Fulton Oursler. Cole, on his WBT
morning programs, awards a $25
war bond and 10 copies of the book,
autographed by Oursler, to writers
of the best letters telling what has
impressed them most about the ser-
ies as read daily in the News.
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{Continued from Page 1)

gram. ;

NBC on its Living 1950 serics to-
morrow from 4 to 4:30 p.m. wil
carry a documentary on the work
called “The Golden Door.” Charles
Taft, member of the American Com-
mittee of the World Council of
Churches will speak.

9 from 10:30 to 11 p.m. (EST). Gen-
eral Lucius D. Clay will be heard. |
“T Stand Here and Listen” is the'

of Pennsylvania, will speak.

ation—Good Samaritan,” will bc

on March 11.

ted 25-million churchgoers will be!
asked to contribute to the drive ir,

Ruth Trexler, an alumna
alumnae speakers at the March ¢
Vocational Conference at the cold

lege, it was announced yesterday!

public affairs department of ABC.

S

Senc[ girféclay
grgefingd jo—

March 3
Henry Gladstone Kenny Sargent
J. Frank Burke

March 4
Lucy Gilman Jerry Marlowe
Madge Morley George Shelton
Dominic Bruno Herman Fields
Edward |. Fitzgerald

March 5
Sam Hearn Chic Johnson -
Ben Selvin Tod Swalm
Sam Serota

March 6 :
Rosario Bourdon Bob Dunn
M. E. Thompkins Jack Stern
Gordon Windham John B. Conly

March 7
Sidney Flamm
George Schackley

March 8
Victor Arden "Tex Fletcher
Clair Trevor
Franklyn MacCormack
.March 9
Sydney  Moseley |

Dick Petfit |
Ted Jewelt |

kb i e

To Religious Series :

aired from 9:45 to 10 a.m., March ¢ :
through 10, and from 5 to 5:15 p.m:’ ..

On Sunday, March 12, an estima-;' i

their churches. .

To Address College Groug;
ol
Wheaton College, will be one of the

gave a special appeal on the pro-

“Who Goes There?” will be pre-,', ;
sented by ABC on Thursday, Marct" .

N
f
B

p

title of the CBS drama for Churct; :
World Service to be heard on Marct: ;¢
11 from 6:30 to 7:00 p.m. Harold :.
Stassen, president of the University: :

WNBC during the week of March «
G to 11 will air a series of shows on .
the work. The presentation, “Oper-

Miss Trexler is manager of Religious. ¢
and Educational Activities for thef '}


www.americanradiohistory.com

JOL. 50, NO. 43

NEW YORK, MONDAY, MARCH 6. 1950

TEN CENTS

IRE CONVENTION OPENING IN NEW YORK

\. M. State Courts Kill
(0B "Occupation Tax'

 Albuquerque, N. M. — Holding
hat all the broadcasting of KOB, in
his city, is interstate commerce, the
Jew Mexico Supreme Court on
*riday affirmed a lower court rul-
ag that the station is not subject
2 a two per cent state occupation
ix. The ruling was hailed as a major
adustry victory, but it was not
mnmediately clear whether other
lew Mexico stations would have to
-0 to court to be relieved of the tax
.tnbility. In some quarters it was
elieved that the upholding of the
{OB position automatically ex-
.mpted other broadcasters.

«abor-Management
Series Set On ABC

"Production of ABC’s regular lab-
_r-management series on Tuesdays
:10:30 to 11 p.m. EST) will be as-
‘umed by the AFL and the U. S.
i"hamber of Commerce for eight
‘veeks, beginning March 7. The first
- 5-minute portion under the C of C
vill feature dramatized stories from
'ndustrial centers with brief mes-
ages from C of C reps. The AFL
.egment will consist of two inter-
(Continued on Page 2)

‘Theater Tele Systems
Purchased By Century

Camden, N. J—Purchase of two
arge-screen theatre television sys-
ems of the instantaneous-projection
ype from RCA by Century Circuit,
nc, Metropolitan New York thea-
‘er operator, was announced by the
tCA Theatre Equipment Depart-
nent.

One of the systems will be in-

(Continued on Page 2)

Guesting

Chicago—Arthur Godfrey and
Perry Como will be special quests
of Bing Crosby on March 29
when he comes to Chicago to
broadcast a show for the Na-
lional Association of Tobacco
Dealers gonvention. The tran-
scribed program will be heard
»the following week, Wednesday.
April 5 over the stations of the
Columbia network.

——

Crosby’s Colisenm

Front Royal, Virginia (1940
population, 3,831) will have «
gala woekond on Aprll 1 whon
it dedicatos its now Blng Crosby
Coliseum and plays host to tho
premlere of Ridlng High, Cros.
by's new plcture. The groaner
and other radlo celebrities will
come to'town for tho occasion.

Golden Gloves Finals
Sponsored On TV Nel

Finals of the Golden Gloves ama-
teur boxing bouts in Chicago on
‘Wednesday, March 29, will be tele-
vised over a 3l-station network
hookup by ABC under the sponsor-
ship of General Mills, Inc.

Twenty-five stations will carry the
fights on a connected network basis
while six others will televise a kine-
scope version on Saturday, April 1.
The pickup from the Chicago Sta-
dium is set for 9:30 p.m. EST. on
Wednesday, March 29th.

Television stations which will

(Continued on Page 2)

Coin Machine Operators
Meeting In Chicago

Chicago — The annual coin ma-
chine operators show will open to-
day at the Palmer House with Spike
Jones, Eddy Arnold and other re-
cording artists scheduled to appear.
One of the show’s highlights will
be TRCA-Victor’'s Here Come the
Dance Bands '‘Again record display.
RCA-Victnr to restore national pop-
ularity of dance bands is making
special offer to coin machine firms.

e

16,000 FE ngmebrs Expected To Attend

1

Annual National Conference—

253 Emhzbltors Ready

(BS Advisory Board
Re-elecls Members

Three members of the GBS Al-
filiates Advisory Board have been
reelected for another term, of two
years, William A. Schudt, }Jr., di-
rector wof station relations, an-
nounced Friday. {

A fourth man, Clyde Rembe'-t of

KRLD, Dallas, Texas, was! elécted,

to succeed Kenyon Brown of KWFT,
{Continued on Page 12)

Benny, “Radio Theater,”
Godfrey Top Hooperatmg

Jack Benny, 25.9; “Radjo Thea-
ter,” 24.5 and “Talent Sooqts " 21.6
continue to lead the Hooperating
sweepstakes, according to the latest
Hooper report dated February 28.
“My Friend Irma,” 21, and Groucho
Marx, 19.9 finished in that order

(Continued on Page 11)

AM-TV To Celebrate
Girl Scouts’ Bir,’,(hday

Radio and television will mark
the 38th anniversary of the Girl
Scouts of America with special pro-
grams, participations and spots next
week.

One of the top events of the birth-

(Continued on Page 2)

Major Parties Considering
Use Of Radio In Campaigns

Washington Burcan of RADIO DAILY

Washington—Neither the Demo-
cratic nor the Republican national
commltteé has any clear plans set
yet for their use of radio during the
Congressional clections this year.
A very tentative budget for Demo-
cratic spending is currently circulat-
ing in committee offices, but it is
described as “very general and very
tentative.” As yet there has been no
approval,

In GOP headquarters there is not
even any overall estimate of spend-
ing for radio at hand.

Neither party is likely to buy
much national network time, al-
though Kenneth Frye. Democratic
radio director, said it is possible his
committee will buy time for one or
two programs. GOP radio Chief Ed
Ingle said he thinks it extremely
unllkely that his party will buy any

More than 16,000 members
of the Institute of Radio En-
gineers are expected to attend
the 1950 National Conyention
opening at the Hotel Commo-
dore and Grand Central Pal-
ace today. First session will
be a membership meeting this
morning at 10:30 in the hotel’s
grand ballroom. Technical dis-

(Continued on Page 11)

'WQQW Quifs NAB;
Says If Aids Biggies

Washington Burcan of RADIO DAILY

Washington—Finding that NAB
no longer represents small broad-
casters, WQQW and WQQW-FM,
Washington, last week resigned
from the association. The immedi-
ale- cause of the resignation was
the raise in NAB dues, although
the new schedule meant no change
in WQQW payments. In his letter
to NAB President Justin Miller,

(Continued on Page 11}

SMPTE Convention Set
For April In Chicago

The Society of Motion Picture and
Television Engineers (SMPTE) will
hold its 66th annual convention at
the Drake Hotel in Chicago, April
24 to 28, William C. Kunzmann, con-
vention vice-president of the society,
announced Friday. The Spring
(Continued on Page 11)

Film Preview

The revised edition of the
BAB's sales-hypo film, “Light-
ning That Talks” will be pre-
miered next Thursday at the Ra-
dio Execulives Club luncheon at
the Hotel Roosevelt. Lunch starts
at 12:30 p.m. and the screening
of the new film will take the
place of the REC’s usual policy
of presenting a guest speaker at
each luncheon.

(Continued on Page 11}
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Admiral Corp.... 25% 3 255 4 i
Am. Tel. & Tel....1505% 150( 150, —
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OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 184 194
Stromberg-Carison .......... 4 151,

Theater Tele Systems
Purchased By Century

(Continued from Page 1)
stalled at a new 2200-seat theater at
at Fresh Meadows, Long Island, and
the other at the 2500-seat Albermarle
Theater in Brooklyn, according to
Albert A. Hovell, president of the
circuit. Both will be placed in op-
eration this summer.

WEAYV

PLATTSBURG, N. Y. H

AMERICAN BROADCASTING CO. °

CONSISTENTLY SELLING THE NORTH
COUNTRY'S RICHEST MARKET
JOSEPH HERSHEY McGILLVRA, Nat. Rep.

— RADIO
AMTV To Celebrate
- Girl Scouts’ Birthday

(Continued from Page 1) -

day celebration will be a party frbm
the Shrine Auditorium in Los An-
geles at which Dick Powell, Junc
Allison, Martha Tilton, Gordon Mac-
Rae and the Sportsmen’s Quartet
will take part. A special message
from General Carlos Romulo, pres-
ident of the UN General Assembly,
will be heard on the NBC show,
Saturday, March 11, 1:30 to 2 p.m.
(EST).

Premiere on March 10 of a spe-
cial motion picture on the Girl
Scouts, Women of Tomorrow, in
New Bedford, Massachusetts, will
be supported by two local stations,
WNBH and WBSM, and by Nancy
Craig, ABC woman gabber. Miss
Craig will record portions of the
ceremony for rebroadcast over WJZ
on Monday, March 13 from 1:15 to
1:45 p.m. (EST) and on ABC,
March 14 from 1:15 to 1:30 p.m.
(EST).

Other Programs Planned

Other programs featuring the Girl
Scout birthday include: the Corliss
Archer Show of Sunday, March 12
(CBS, 9 to 9:30 p.m.) when the
script will be built around the
senior scouts; the Joe DiMaggio
Show on Saturday March 11 over
CBS from 10:30 to 11 am. when a

| scout will receive a special award;

the March 15 Howdy Doody Show
over NBC-TV from 5:30 to 6:00 p.m.;
and the March 12 Celebrity Time
show over ABC-TV from 10 to
10:30 p.m.

Girl Scouts will make guest ap-
pearances on other programs and
announcements will be carried on
the anniversary over the major net-
works.

¢ | Labor-Management

Series Set On ABC

(Continued from Page 1)
views. The March 7 broadcasts, will
have Philip Pearl], union public re-
lations director, interviewing a
member of Congress and Senator
Wayne Morse interviewed by George
Meeney, AFL secretary-treasurer.

New Public Service Prog.

Radio station KFMV and KWIK
in cooperation with KFOX are
launching a new kind of public
service program aimed at giving
students of journalism an oppor-
tunity of obtaining practical exper-
ience “under combat conditions” in
the difficult field of interviewing.
Once a week students from all sen-
ior high schools, colleges and uni-
versities will interview Robert Ar-
den “Your Foreign Correspondent”
during his commentary, “America
looks Abroad.” The first program

] | started Friday, March 3rd, 9 to 9:15

p.m. with representatives from Los
Angeles High School, Hollywood
High and .Bellgardens Senior High
Schools. Friday, March 10th, gradu-
ate students from U.C.AA. will
take over.
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Golden Gloves Finals

Sponsored On TV Web|}

(Continued from Page 1)

lcarry the finals on a connected basis

include . WJZ-TV, New York and
WXYZ-TV, Detroit, both owned and
operated ABC-TV stations, as well
as WAAM, Baltimore; WCPO-TV,
Cincinnati; WEWS,  Cleveland;
WTVN, Columbus; WHIO-TV, Day-
ton; WFIL-TV, Philadelphia; WDTV,
Pittsburgh; WTTG, Washington, D.
C.; WGAL-TV, Lancaster, Pa,;
WNHC-TV, New Haven; WJAR-TV,
Providence; WSPO-TV, Toledo;
WBEN-TV, Buffalo; WICU, Erie;
WHAM-TV, Rochester; WNAC-TV,
Boston; WRGB, Schenectady;
WKTV, Utica; WHEN, Syracuse;
KSD-TV, St. Louis; WTVR, Rich-
mond WTAR-TV, Norfolk and
WMCT in Memphis. Chicago’s WGN-
TV will make the pick-up for the
ABC-TV network from the ringside.
Two additional ABC-TV owned and
operated television stations—KGO-
TV, San Francisco and KECA-TV,
Los Angeles—will carry this pro-
gram on a non-connected basis on
April 1 along with WT'CN-TV, Min-
netpolis; WBAP-TV, Fort Worth,
WDAF-TV, Kansas City and WAVE-
TV in Louisville.

RCA Dividend

Following a meeting of the Board
of Directors of the Radio Corpora-
tion of America held Friday in New
York, Brig. General David Sarnoff,
Chairman of the Boeard, announced
that a dividend of 87%% cents per
share has been declared on the out-
standing shares of $3.50 Cumulative
First Preferred stock, for the period
from January 1 to March 31, 1950.
The dividend is payable April 1,
1950, to holders of record at the
close of business March 13, 1950.

WAAAAAAAAAAAAAAAAAAAAAAA

For NEW YORK
Agencies and Clients—

it's just a

LOCAL CALL
for up-to-the-minute

AVAILABILITIES

WNAC-TV

BOSTON

Call
CAnal 6-3811

(Local New York Call)

Direct to
WNAC TV Boston
CBS ABC - Dumont
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Power— |
under contro

:
\
N
Big Ruth is one of the mo 1';
powerful beasts under the b
top. But it's power under coy
trol. She’s also one of the be ’{
. . . [
trained animals in the circus. | °
When it comes to producir: lo
low-cost results from radi -

W-I-T-H has high power, too~: :
power to control sales and profit. :
f
|
I

W-I-T-H covers 92.3% of i .
the radio homes in the Baltimo;
trading area. And you can bi:i?
this BIG audience for amazixé
low cost. Yes, sir!l W- I-T-'\ '
delivers more listeners-per-doll’
than any other station in town.!

v

That means you can get Bl
results from LITTLE money (
W-I-T-H. Call in your Headle: -
Reed man and get the full sto>-
today. '

HJ]'H

Baltimore 3, Marylan :

Represented by Headloy-Reed

TOM TINSLEY, President B
M \
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VIDWEST CONFAB OPENS TODAY

Record Crowd To Attend Chicago Gathering

jve Hundred May
Register For
3=Day Clinic

Chicago The advance
nard of over 150 out-of-town
V personalities who will at-
ind the three day Televis_ion
onference began arriving
ver the weekend at the Palm-
¢ House and with the local
sgistration it is expected that
1e attendance will pass the
00 mark, R. De Quinlan,
(Continued on Page 8)

{BC-TV Snares Easter
Show Starring Hope

:NBC-TV has snared the General
dotors Frigidare Division’s Easter
‘unday one-and-a-half hour variety
«traganza over the competition of
1 other TV networks, it was an-
iunced Friday by George Fry, di-
vetor of NBC-TV sales. Show,
‘hich marks the network TV debut
! Bob Hope, was reported as “being

(Continued on Page 8)

‘adie Producers
: Get Recognition

.. With Chicago originated television
“rograms becoming more and more
"1 important part of the national
levision picture, greater emphasis
1an ever is being placed upon the
dle of the independent production
‘Zency.
Many advertising agencies and

Governor Sends Greelings

\_—— . o« Salutes TV Industry ——————

By GOVERNOR. ADLAI E. STEVENSON
of the State of Illinois

I WOULD LIKE to extend warmest greetings to the men and women of the television
industry all over the country who have come to Chicago to participate in the
Second National Television Conference, and to the conference’s sponsors, the Chicago
Television Council.

THE AMERICAN PEOPLE are looking hopefully to you in the industry for new
and better forms of low-cost entertainment and for more widespread information
of the world in which we live,

THAT WQRLD, today, sometimes is not a very pleasant place. We are faced with
problems, unremitting and profound, that tax all our physical, mental and emo-
tional strength. We need information—more and more information—to help us solve
these problems intelligently. We need entertainment—more and better entertainment
—to help us momentarily escape from these problems when the strain becomes too
great.

THE TELEVISION INDUSTRY is making vast strides in serving both these needs.

It has joined the ranks of those other great public servants—the papers, radio
and motion pictures—which have so enriched our national life and made up perhaps
the best informed people on the face of the globe.

I AM TOLD the industry has some perplexing problems of its own, technical and
otherwise—"bugs,” | believe they are called in the trade. We've already been
shown, however, that that commodity we hear so much about—American ingenuity—
—is by no means lacking in the television field. Through meetings such as this, solu-
| tions in the best public interest can surely be reached.

NBC-TV Changes
Announced In Chi.

Chicago—Ted Mills, program man-

Film Producers Turn
Activities To TV Field

Chicago film producers, who

up until two years ago had con-
centrated almost exclusively on in-
dustrial and educational films, are
now providing the television indus-
try with hundreds of commercial
and specialty films.

Among the leaders in this rapidly

(Continued on Page 9)

ager of WNBQ, has been promoted
to executive producer of NBC-TV
in Chicago, effective immediately,
according to I. E. Showerman, vee-
pee of NBC’s central division.
Other promotions announced at
the same time include the upgrad-
(Continued on Page 9)

\l ven the stations themselves, in
1any cases, are turning to the in-
(Continued on Page 4)

Resolution
A resolution to permit radio °
~and TV stations lo broadcast
meolings of the Chlcago city
council was introduced inte that
body Thursday (2) by Alderman |
Nicholas Bohling, long o« chem.
plon of full coverage of govern. |
-ment gailairs. The resolution is
¢xpocied to bo offerod for a vote
at the next reqular session early .
in April,

T

~w TR

-

Chicago Gains

Stature

As Television Center

By FRANK BURKE Editor, RADIO DAILY

Chicago looms big in the nation’s television picture and
today’s Television Conference attests the growing importance
of the TV industry in the midwest area.

Just a few short years ago television was practically un-
known to the Windy City audience. Today nearly a half million
receivers are in use in the Chicago area and the TV broad-
casters are fast gaining national recognition for their cre-
ativeness in sales and programming.

Standouts in the programming field are the contributions

of Kukla, Fran and Ollie, the Dave Garroway show and the
(Continued on Page 4)
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NEBC Prexy Spealcs
At Opening OFf
Today’s Session

Chicago — NBC president
Joseph M. McConnell will give
one of two keynote addresses
at the opening session of the
Chicago Television Conference
today at the Palmer House.
The second talk will be deli-
vered by John MecLaughlin,
advertising manager for Kraft
Foods. Both speeches will fol-

(Continued on Page 4)

DuMont Will Show
Industrial Color TV

A color television system designed
specifically for industry will be in-
troduced this morning by the Allen
B. Du Mont Laboratories, Inc. at the
opening session of the IRE conven-
tion in New York. The system sup-
posedly is ‘“directly fitted” to the
needs of the medical world, branches
of industry and maultiple fields of
merchandising.

According to Dr. Du Mont, the

(Continued on Page 4)

Gridiron Dinner Calls
For TV Lampooning

Chicago—Tonight's gridiron din-
ner lampooning the boisterous and
fast - growing television industry
promises to be one of the most
memorable satires to come out of
Chicago since “The Front Page.”

Advance talk about the skits, the
stars, and the subjects of this tra-

(Continued on Page 9)

Seek Sports On TV

London (By Cable}—Film indus-
! try toppers will press for the
availability of major sperts evenls
{or theaters via large-screen tele-
vislon at a meeting to be held
here today with the country’s
principal sports promoters. Dis-
cussion will center upon trans-
mission rights. CEA members to-
morrow will see a demonstration
of large-screen theater video.

S
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Indie Producers
Get Recognifion

(Continued from Page 3)
dependent producer for the plan-
ning and production of some of the
town’s most important video pro-
grams. Both the agency account
executives and the station managers
are discovering that on those pro-
grams which entail a great deal of
close supervision and audience par-
ticipation, they save themselves a
lot of headaches, time, and money
by utilizing the services of the tele-
vision production companies.

One of the first production com-
panies to devote its energies exclu-
sively to television was the Herbert
S. Laufman company, which began
almost three years ago when WBKB
was the only station then function-
ing. This agency produces the popu-
lar “Woman’s Magazine of The
Air,” which is now going into its
second year with the same sponsor
over WGN-TV. Laufman produces
a number of other shows on WGN-
TV, as well as commercial film clips
on the three other television sta-
tions.

Another of the better known in-
dependent producers in Larry Kurt-
ze, who is responsible for the very
successful “Shopping Is Fun” series
on WGN-TV. Kurtze is one of the
many producers who had previously
devoted his time exclusively to
radio. He is now active in both.

. Other Veterans Listed

Another veteran of radio who has
established herself as an indepedent-
ent producer is Rose Dunn. To-
gether with Stan Joel, Miss Dunn
created “Stop the Record,” one of
Chicago’s leading afternoon pro-
grams which has been sponsored
since its inception this fall by the
local Du Mont distributors. Syndi-
cation of the show is now pending
in eight other major television cen-
ters. In addition to writing and pro-
ducing “Stop the Record,” Miss Dunn
also acts in it together with disc-
jockey Fran Weigle.

Among the many big names of
radio production who have also be-
come independent television pro-
ducers are Lou Cowan, producers of
the “Quiz Kids” both on radio and
TV; James Saphier, the west coast
producer who developed the highly
popular “Uncle Mistlefoe” here
through his Chicago representative,
Steve Hatos; Les Lear, the producer
of “Welcome Travelers;” and W.
Biggie Levin, who is also personal
manager for Dave Garroway and a
number of other television stars.

Tom Moore, Jim Ameche, Omar
Malamed, Claude Kirchner, Jack
Brand, and Stu Dawson are some of
the other prominent radio producers
who are now handling television
shows as well.

Whether the fortunes of the inde-
pendent producers in Chicago will
continue to rise depends to a large
extent on how rapidly the advertis-

ing agencies themselves develop
their own television departments.
With only four television stations

DAILY-

Mondag. Mcxrch— 6,195(

ICTC Confdb' Features Talks

By McConnell, McLaughlin

(Continued from Page 3)

low a welcome address by CTC
president, George Harvey.

Agenda for the conference calls
for many sessions on video plus a
special Gridiron Dinner on the first
day. Toastmaster for the occasion
will be Herb Graffis of the Chicago
Sun-Times. Taking part in the show
in which tele will satirize itself are
such stars as Dave Garroway, Al
Morgan and his show, Fran Allison
with Kukla, Fran and Ollie, Burr
Tillstrom and Ernie Simon.

Another opening day meeting will
be a general panel giving three

viewpoints, James Stirton, ABC
general manager in Chicago will
moderate. For the broadcasters,

Robert Swezey, general manager of
WDSU, New Orleans, Harry Bannis-
ter, general manager of WWJ-TV in
Detroit and Alexander Stronach,
national director of television pro-
gram direction for ABC will take
part. A speaker for the agency
which buys television is yet to be
named while the client's viewpoint
will be represented by Seymour
Mintz, advertising manager of the
Admiral Corporation.
Will Discuss Wriling

One of two morning meetings on
March 7 will be on New Slants on
Creating, Writing, Directing.” Fred
Killian, director of television pro-
gramming for ABC in Chicago, will
be moderator. Agency side will be
taken by Beulah Zachary, Kukla,
Fran & Ollie producer. Station view-
point will be given by Ted Mills, as-
sistant program manager for NBC
in Chicago. Production company
opinion will be given by a speaker
to be named later. Fred Bolton, J.
Walter Thompson art director in
Chicago will speak with special at-
tention to art problems.

The other panel in the morning of
the second day will be on the “1950
Approach in Station Sales and
Management.” Included on the pan-
el which will be moderated by John
H. Mitchell, general manager of
WBKB in Chicago, are: E. Y. Flani-
gan, general manager of WSPD,
Toledo; Gene Thomas, general man-
ager of WOIC in Washington; P. A.
Sugg, general manager of WKY,
Oklahoma City; F. Van Konynen-
berg, general manager of WTCN,
Minneapolis; and Sarkes Tarzian,
general manager of WTTV, Bloom-
ington, [ndiana.

Color TV on Agenda

“Color Now or Later” will be the
topic at a Tuesday luncheon to be
em-ceed by NBC’s Clifton Utley.
Martin Codel, editor of Television
Digest will give a talk following
which a panel consisting of Richard
Graver, v-p for Admiral, John Mit-
chell of WBKB and Carl Meyer,

paratively small number of spon-
sors now available compared to
what they might expect a few years
from now, most of them are still
finding it advantageous to wuse

now operating, and with the com-

independent producers.

chief engineer of WGN-TV, will
take over.

The afternoon session on March 7
will have as its topic, “TV Pays Off
... Or Does It?” Presiding over the
panel meeting will be P. Holman
Faust, Schwimmer & Scott account
executive. Speaking for children’s
shows will be A. L. Johnson, adver-
tising manager for International
Shoe Company, and Bud Gore, ad-
vertising manager for Marshall
Field of Chicago. Phil Creedon of
Hines Lumber Company in Chicago
will speak for service shows. Net-
work programs’ viewpoint will be
aired by L. E. Waddington of Alka
Seltzer and Reed Wight of Canada
Dry . William Fisher of O’Cedar
Company in Chicago will take up
the spot announcements. Participa-
ting shows spokesman will be A. G.
Whitmer, advertising and sales pro-
motion manager for Kelvinator.

Final day, March 8, will open with
a panel on “What Research Can
Contribute to Television in 1950.”
Moderator is Robert Salk of Katz
Algency. Hooper, Nielsen, Pulse,
Videodex and American Research
Bureau reps will be heard in addi-
tion to Melvin Beville, NBC ré-
search director, and Dr. Charles
Allen, research director for North-
western University.

Also on the Wednesday morning
schedule is a panel on theater tele-
vision. Robert H. O’Brien, secretary-
treasurer of United Paramount
Theaters, will present the theater
owner’s viewpoint; H. C. Bonfig, v-p
of Zenith Corporation, will speak on
Phonevision; and Russ Johnston of
Jerry Fairbanks Films, will look to
future trends in films. Moderator
for the three addresses will be
Ralph Liddle of Commonwealth
Edison.

Loewi to be Heard

Mortimer Loewi, director of the
DuMont Network, will talk on tele-
vision’s place in the broadcast in-
dustry at Wednesday’s luncheon.

_The final meeting will be on “Sta-
tions, Agencies Solve Program
Problems,” to be heard on Wednes-
day afternoon. Arthur Holland,
president of Malcolm-Howard agen-
cy in Chicago will preside. Monte
Fassnacht, production supervisor for
WENR-TV in Chicago and Norm
Haynie of Ruthrauff & Ryan agency
in Chicago will take up studio prob-
lems. Remote Event Problems will
have Don Cook, director of field op-
erations for WGN-TV, and Arthur
Fielden, of Campbell-Ewald agency
in Detroit speaking. Video commer-
cials will be represented by Jo Bet-
zer of Sarra Films, Jerry Campbell
of Campbell-Cahill Films, Norman
Lindquist of Atlas Films, and the
BMI president, Carl Haverlin, will
talk on Music in Television. Public
Service in video will be discussed by
Westley I. Nunn, Standard Oil Com-
pany of Chicago advertising mana-
ger.
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(Continued from Page 3)

new Jack Carter program. Thes
shows, topflight, are the forerunner :
of many more to come, for Chicag,
possesses some of the best produc i
tion minds and has the technics;
know how to present first rate T‘g
programming. \

i

In commenting on the Chicag:

TV scene one must pay tribute t
the foresight and courage of th
Balaban & Katz organization fo
their early experimenting in th
televising field, It was tha experi'l
mental work of WBKB that set th |
pattern for TV broadcasting devel
opment and today the station rank:
high among the national TV oper:z -
tions. !
Sees Good Year Ahead :
The year 1950 should be a gre::
year for TV in Chicago. It shoul-
be great, for the coaxial cable nei:
works are growing and the demand:
for programming from the midwes |
will increase as the time allottment
on the co-ax become more comple; &
After all, everything that is goo:
in TV programming is not necessai:
ily a New York origination. As .

matter of fact the emphasis on Mar] .

hattan production is not as great &t
it was a year ago. The reason:
Kukla, Fran & Ollie, Dave Ga’:
roway and other Chicago TV show
that spell originality and have tl;
stamp national acceptance.

DuMont Will Exhibit
Industrial Color-TeII:ui

(Continued from Page 3)
system which his organization h: !
developed is a high fidelity, higd
resolution, wide-band TV syster i
which will be specifically used f |
non-broadcast, closed circuit indu u
trial application. :

Du Mont says that, in the fiei}
of medicine, color TV to date h: :
been experimental in nature and n {;
available commercially. He says b =
new system provides full color, higl::
definition pictures at costs in kee-J
ing with rigid budgets, and that T !
has a definite application in mar:
industrial fields.

The Du Mont Industrial syste
consists of a camera head which i
cludes the Du Mont Electronic Viev:
finder, a revolving lens turret wi
position for four lenses and focusir !
control in the camera panhand!;
which makes remote focusing po- :
sible; Camera Control Equipmer::(
including facilities for monitori.
in operation of the camera up !
1,000 feet from - the monitorit
equipment; Color Mixing Equi:
ment which provides facilities £
individual adjustment of each i
the system’s three basic colors; i
necessary power supplies ‘in in¢: !
vidual high intensity 1214” cathod il
ray tube color receiver monitor. T
monitor receivers may be install
in any quantity for individual_d 1
play.

t
1
;
It

|
{
i

Chicago Gains Stafurc
As Television Cenfe;
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baytime o

Television

Let us show you the actual case histories of daytime selling
programs, on a wide variety of products, that have paid

their cost many times over in direct phone and mail sales.

k Lpur Time. costs!
A Low-tabbit coits !
*ﬁfﬂa& 14
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Transparencies for Television
Rear Screen Projection

Still and Moving

A DIVISION OF TELESCRIPTIONS

3512 Helms Avenue
Culver City, Calif.

Vermont 9-7415 Texas 0-3943

® ® ® WGN.TV has been filling up iis afternoon
sponsored programs so fast that rehearsal time is now definitely at a
premium. With most of the new facilities still under construction, Studio

B6A is beglnning to look like Grand Ceniral Station,
Chicqgo . . . Richard Von Albrechi, who left here a month ago

to take over as program manager of WKRC.TV, Cin.
cinnati, was back in town last week with glowing reports of hls new
operation. . . . Ed Roberts has talked himself into a new Hudson, the
result of his Sunday night telecasts from the Sheraton Hotel garage for
a local dealer. . . . Cliff Norton, the Garroway comic, brings down the
house each night at the College Inn with his own special impersonailon
of the boss,

fime with

¥ pAY pAY ¥

® ® o Lois Fisher, the girl who draws those wonderful
cartoons for a number of- WENR-TV shows, is off on another
lecture tour. Miss Fisher is a one-gal crusade for brotherhood
and understanding. A dramatization of her new book, “Bill ahd
His Neighbors,” is now being readied for TV. . .. “Cavalcade of
Bands” moves to WGN-TV Tuesday. Eddie Duchin stars on the
premiere. . . , Fostar Johnson, who did an elevnenth-hour stint
on the opening Jack Carter show, is now planning a2 show of
his own. Johnson is one of the “Johnson Bros.” of the Chicago cast
of “Kiss Me Kate.” . . . Claude Kirchner is doing so many TV
shows around town now, he has irouble getting from one telecast
to another. Claude’s latest offer is a network show for Jay's
Potato Chips—if he can get back from one of his used car remotes
on time. ]
pAe pAe pAd pAe

® ® @ The average age of last week's Quiz Kid quintette was 5.4
years, which, according to the experts who worry about those things.
was the youngest average in the history of the show. , . . Pat Flanagan,
one of Chicago’s favorite baseball announcers fifteen years back, is
making a real comeback as WENR.-TV’s authority on sporis. , . ., Irv
Kupcinet receiving congralulations from his many friends after the
successful debut of “Request Performance” over WGN.TV last night.

W W 1A AY

® ® o John Meck, the Indiana TV set manufacturer, con-
ducting a one-man advertising campaign to give the retail dealers
a better break. He feels that their discounts are too low at present.
. . . Paul Damai, one of the country's best radioc and television
critics, getting into the act himself by helping out on Rose Dunn’s
“Stop the Record.” .. . Folger Decker, the Gordon Best account
executive huddling with Florence Bourke Ellis, the popular book
reviewer, on future program possibilities.

A A pAe A
® @ o Karl Krueger, producer of “Golden Gloves Story,” being
guested throughout the week on WGN-TV, naturally. , . . Jim Moran.
the Courtesy Motors man, has graduated from selling used cars over
television to his own one-hour variety show via WENR-TV. Moran is
now rivalling Georgeous George as the town's number one TV per-
sonality.

Changing Title New Audience Shows

RADIO DAILY Monday, March & 1650,
v

WINDY CITY WORDAGE |

By HERB KRAUS ,

One of Chicago’s most popular
TV mystery shows, “Chicagoland
Mystery Players,” which has been a
weckly feature on WGN-TV and the
DuMont net for almost two years
each Sunday 7-7:30 p.m., has
changed its title and format. Known
henceforth as “Chicagoland Play-
ers,” the telecasts will now feature
all types of dramatic presentations.
Ernest Lukas continues to direct.

WwWww americanradiohistorv com

Four audience - admitted shows :
are now originating from the new
WGN-TV studios at Tribune
Square. They include *Request Per- “:
formance” starring Irv Kupcinet
Sunday, 6-6:30 p.m.; “Stars of To-
morrow,” Sunday, 9-9:30 p.m.; “Hol- I'.
land’s Happiness House,” Wednes- 'y
day 9-9:30 p.m.; and the “Fairtcen -.:
Club,” which is scheduled for Fri- '
day, 5:30-6:00 p.m.
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_Advance CTC Reservations

—_—

— A
Ed Abbott, Foote, Cone & Belding.
—B—
Frank Baker, Reincke, Meyer &
inn, Inc.; Russell Baker, WOW,
c.: Kenneth C. Banes, Wade Ad-
ertising Co.; James F. Brown,
'BBM-CBS; R. J. Burton, BML
—iC —
Clair Callihan, Leo Burnett Co.;
ater A. Cavallo, Walter Thompson
o.; William B. Condon, Wade Ad-
riising Co.; Kenneth Craig, CBS.
: _D—

:Jane Daly, Earle Ludgin & Co.;

yle DeMoss, WOW; H. F. Dieter,

sote, Cone & Belding; Sam Cook

igges, CBS Radio Sales-Television;
ildred B. Dudley, Levally, Inc.
—F—

’:'Monte Fassnache, WENR-TV; W.

irthur Fielden, Campbell{Ewald
‘o.; Dale Fisher, Earle Tudgin &
Louis
i Brorby, Inc.; C. Gibson Franks,
lectric Ass'n; Frank Furbush, Mer-
lith Pub. Co.

. —G—

‘Mel” Galliat, Jos. W. Hicks Organ-
ation; Chuck Gay, Kircher, Hel-
n & Collett, Inc.; W. V. George,
-anadian Marconi Co.; L. M. Good-

4in, United Film Service, Inc.; Ed-

rard Gorman, Standard Rate &
ata; Johnny Graff, WBKB; Edgar
reenebaum, TV Shares Manage-
Lloyd Griffin, Free &
aters, Ine.
—H—

S. Payson Hall, Meredith Publish-
g Co.; George W. Harvey, WGN-
V; Carl Haverlin, Broadcast Music,

1e.; Sherman Headley, WTCON-TV;
.eorge P. Herro, MBS; Ivan Hill,

:an Hill, Inc.; Walter N. Hiller,
', The Toni Co.; L. P. Hillyer,
nited Film Service, Inc.; James
. Hoel, The Katz Agency, Inc;
rthur M. Holland, Malcolm-How-
'd; Alfred C. Houser, Agency Serv-

“e Corp.; John R. Howland, Zenith
‘adio Corp.; W. G. T. Hyer, W.

~iggie Levin Agency.

—J—
A. R. Jones II1, Douglas Prod.

Kay Kennelly, Olian Advertising

"o Fred Kilian, ABC.

— L —
George L. Lahodny, The Detroit

. dison «Co.; ‘Genevieve Lemper,

Jjote, Cone & Belding; Norman C.

.- indgquist, Malcolm-Howard; C. Ross

¢
+

B

v

ittig, J. Walter Thompson Co.

— Me —
MacCormick McEndree, Standard
ate & Data; W. J. McNally, WTCN;
mmes McTighe, Olmsted & Foley.

— M —
Stephen A. Machceinski, Jr., Adam
oung, TV, Inc.; Carroll Marts,

BS; J. Marty, Jr., Admiral Corp.;
oward B. Meyers, NBC; Charles

Michels, Gardner Advertising
2.; Ted Mills, NBC; Jean Minetz,
. E. Long Co.; Maid Marion Mont-
Jmery, Stubbs-Montgomery; Mary
innavey Moore, American Insti-
e of Banking; John Moser; Rich-
*d S. Mulford, Roche, Williams

& Cleary; Merle K. Myers, Russel
M. Seeds Co.
. — N —

A. C. Nielsen, A. C. Nielsen Co.;
Gordon A. Norberg, Wade Agency.

Irwin A. Olian, Olian Adv. Co.
Garfield C. Packard, Paul H. Ray-
mer Co.; C. B. Peterson, The Bran-
ham Co.; Barbara Porter, Wade Adv.
Agency; William R. Preston, WRVA.

Sterling Quinlan, WBKB.

J. Leonard Reinsch, WSB-TV;
Robert B. Ridder, WTCN-TV; Hal
Rorke, J. Walter Thompson Co.;
T. L. Rowe, WLS; Wilson Royer,
Eastman Xodak Co.; Jack Russell,
Mutual Entertainment Agency, Inc.

85—

Robert H. Salk, The Katz Agency;
E. Sherwood, Admiral Corp.; Larry
Sherwood, The Calvin Co.; Harry
B. Smart, Blair TV, Inc.; Floyd
Smith, Campbell-Ewald Co.; Burt
Squires, BMI; Hy M. Steed, WLAYV;
Robert Stone, SESAC, Inc.

Lois M. Thompson, Robert Meeker

Associates; Russ Tolg, BBD&O;
W. J. Tynan, Free & Peters, Inc.
—V —

Evelyn R. Vanderploeg, Schwim-
mer & Scott; F. Van Konynenburg,
WTCN; Gerald A. Vernon, ABC;
Leonard A. Versluis, WLAYV,
WLAV--FM, WILAV-TV; Lester
Vihon, Television Forecast.

R S

L. E. Waddington, Miles Labora-|’

tories; I. J. Wagner, 1. J. Wagner
Co.; Allen Wallace, Needham, Louis
& Brorby; Tom ‘Wallace, Ivan Hill,
Inc.; R. W. Welpott, G. E.; R. Wer-
renrath, WNBQ; H. R. Williams,
Stubbs-Montgomery, Inec.

Beulah Zachary, NBC; A. G. Zink,
G. E.

Also — Gilbert Berry, DuMont
Television; Hal Davis, Foote, Cone
& Belding; Mary Dooling, Radio
Talent, Inc.; Holman Faust, Schwim-
mer & Scott; Benedict Gimbel, Jr.,
WIP; Charles C. Greene, Doremus
& Co.; Wm. Hocker, United Video-
gram; Marilan Jones, Dallas Jones
Productions; Arthur XKane, Kane
Advertising; S. Laufman, H. S.
Laufman & Co.; John McPartlin,
WNBQ; Ralph Radetsky, Denver
Television; John T. Ralph, Motorola,
Inc.; Laurence H. Rhers II, WSAZ-
TV: Lester Shalty, Maxon, Inc.;
I. E. Showerman, NBC; H. A. Spa-
nuth, Film Studios of ‘Chicago; J. S.
Stolzoff, Cramer Krassell Co.; L. E.
Tilden, Sherman & Marquette; Carl
W. Tillmanns, Jr, C. E. Hooper, Inc,;
Mrs. L. S. Schwartz, Advertising
Council; Gordon Kinney, Adver-
tising  Council; Bert Mitchell,
WFAA:; Mark Taber, Mason Wer-
ner; Jones D. Farris, The Caples
Co.; Jerry Campbell-Cahill Studios;
Philip G. Bowman, Young & Rubi-
cam; Wm. D. Fisher, Robert E.
Buchanan; Marion E. Reuter, Y&R;

Wm. C. Phelps, Newsweek.

«eoIN TECHNICAL EQUIPMENT

WGN-TV leads all other Chicago stations
in Technical Equipment with more mobile
units (2), more studios devoted exclusively
to television (4), more cameras (14) and
associated equipment, plus a complete pro-
jection room to handle both 35 mm and
16 mm films and slides, and the most
modern transmitter in the area—all for your
service when you advertise on WGN-TV.

...IN LOCAL PROGRAMMING

WGN-TV originates more local program-
ming than any other Chicago station ... has
morelocal time sold...and also originates
many programs each week—studio and
remote—for the Dumont network.
WGN-TV is the only Chicago station with
its own newsreel department for full news-
in-action coverage.

+.IN SPORTS COVERAGE

Channel 9 in Chicago is the station to turn
to for sports—no nced to hunt . .. because
WGN-TV telecasts more special and regu-
lar events and has more sponsored sports
shows than any other station,

I
ee.for the TOP value

for your Chicago television dollar,
contact Chicago's
TOP television station
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s
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TV Biggies Converge
On Chicago For Meet

(Continued from Page 3)
publicity chairman, announced
yesterday.

Among the topics which will get
wide discussion will be the color
versus black and white fight; the
crusade to lift the TV construction
freeze and the phonovision plan
for wired TV. These and the prob-
lems of sales, production, and em-
ployment will be subjects for clinical
analysis during the three-day per-
iod.

Commander Mortimer Loewi, di-
rector of the Du Mont TV network,
was onec ol the
carlyarrivals. -
Commander |7
Loewi feels |,
strongly on the |
subject of lift-
ing the TV |
freeze and will §
ask the support }.
of the Chicago |
television crowd | .
inprotesting
against further
dealys to official
Washington.

“We of Du
Mont think that
the TV {reeze has been in effect
far too long and that we must un-
shakle the industry in the interest
of TV progress in 1950," he said.

LOEW!

The Disk Jockey Show
Comes to TV

via

STOP THE RECORD

“Recorded Music Made Visual”
Daytime or Late Evening
Programming

Paced Right - Priced Right

Now On
WGN-TV
‘Daily 3-4 p.m.
Sponsored by
DUMONT
Receiver Sales

Syndication pending in cight
other cities.

Inquire your local TV station
or contact

ROSE DUNN - PRODUCTIONG

Il Phones: Mi. 26939 or 8618

DAILY

Monday, March 6, 195(

in Chicago.

" GREETINGS FROM CTC PREXY

By GEORGE HARVEY

President, Chicago Television Council

WE TAKE GREAT PRIDE in being host to the nation’s television leaders during
this, our SECOND NATIONAL TELEVISION CONFERENCE. During the past
year television has made great strides. Chicago has contributed not a little to ad-
vances in programming techniques, advertising and set manufacture, Chicago there-
fore is a quitc natural site for a national conference of this kind.

THIS IS THE ONLY CONFERENCE of its kind in the country today. The Chicago
Television ‘Conference is a non-profit body composed of executives of stations,
agencies and clients from Chicago and the Midwest. The Council elects new officers
every year and no officer may succeed himself. Any profits derived from this con-
ference will be used to conduct twice monthly mecetings throughout the year to come.
The Chicago Television Council takes no stand on controversial matters. It has no
ax to grind. Its sole aim is to promote better television throughout the country and

WE’RE HONORED that so many of you came to Chicago this week. We hope
you find the meetings productive and stimulating. Anything we can do to make
your stay more enjoyable will most certainly be done.

Sponsored-Show Upturn
Reported By ABC-TV

Chicago—Six new commercially-
sponsored shows and a new sponsor
for the seventh were announced for
ABC-TV this week, by John Norton,
midwest ABC vee-pee. They include
four film presentations, one variety
show, one interview show, and one
audience participation program.

Jim Moran’s Courtesy Hour
preemed Friday from 10:00 to 11:00
p.m. with live talent. Courtesy Mo-
tors is sponsoring the variety hour
for 52 weeks. It is presented before
a live audience at the ABC-Civic
Theater.

Top Views In Sporis

Top Views in Sports, sponsored
by Loeber Pontiac Company also
bowed Friday from 7:00 to 7:15
p.m. Placed for 26 weeks through
the Marman Agency, it is a film
show giving sport highlights.

Square Dance Time, sponsored by
Aldens, Inc., a Chicago Mail Order
House, took to the screen Saturday
from 8:00 to 8:30 p.m. for an cight
week series of audience participa-
tion square dancing for the ABC-
Civic Theater. The George Kochnke
Agency handles the account.

Our Gal Toni, successful inter-
view-type show, picked up another
sponsor last Friday for the first 30-
minute segment. New bankroller is
the Lewis Miller Motor Sales Co.,
(Chrysler - Plymouth). Present
sponsor, Kralee Insurance Service,
moves over to the last half of the
show.

New Films

Other new film shows include:
Women in the News, sponsored by
Home Containers Corporation (Fre-
sherator) through Guild, Bascom,
and Bonfigli, which debuts next
Sunday (12) from 6:30 to 6:45 p.m.
for 13 wecks.

Masterpicce Film Series, spon-
sored by Slavin Motors (Kaiser
Frazer) from 8:00 p.m. to conclu-
sion each Monday beginning March
13, through Ray Freedman and As-

sociates for 26 weeks. It will feature

Swift & Co. Signs For
Additional Time On ABC

Swift & Co. has ordered an addi-
tional schedule on ABC-TV's “TV
Telephone Game” on behalf of its
line of canned meats, it has been
announced. Swift had previously
been using that show to plug its line
of Peanut Butter,

Participating Commercials

New deal with Swift, in addition
to continuing the Peanut Butter
plugs, calls for participating com-
mercials on the canned meats four
days a week—Wednesday through
Saturday, and was effective Febru-
ary 22, 1950. _

Other products which have been
using ‘“TV Telephone Game” in-
clude Aero-Wax, Wizard Wick, and
“Yes” tissues. Swift’s contract was
signed through McCann-Erickson,
Inc., Chicago. -

New Models Announced

Five new TV models and an ex-
panded line of table model radios
will be introduced by Trav-ler Ra-
dio Corporation at a distributor pre-
view February 11 at its offices here.

New TV features will include the
new rectangular tube and a readuced
number of controls. Prices will be
disclosed at the meeting. President
Joe Friedman has announced that
January sales were 300 per cent
greater than January of 1949.

Stork News

Bill Garden, supervisor of NBC’s
mobile TV unit, is the father of a
baby boy, Rory William, born
March 1 at Lawrence Hospital,
Bronxville, N. Y. Mrs. Garden is the
former Teresa Gurbach, who was
Garden’s secretary at NBC prior to
their marriage.

films of artistic merit previously un-
released to television. ‘

Film Serial begins Monday March
27, from 6:40 to 6:45 p.m. for 26
weeks sponsored by Central Ice
Cream Company. The agency is
Presba, Fellers, and Presba.

WwWww americanradiohistorv com

NBC-TV Snares Eastes
Show Starring Hope

(Continued from Page 3)
in the bag” for CBS-TV a .coupl
of days ago.

According to Fry, NBC-TV got thi

nod from the Frigidare peopl

through Foote, Cone and Belding .
because of their “superior facilities,' - -

Program plans call for a larg: i~

scale variety show emceed by Hopr :

in the 5:30 to 7 p.m. (EST) time slot:
The names of other performers whe

will appear have not yet been an:

nounced.

Starting 14EYear

Chicago—One of Chicago’s oldes’

radio institutions, The 400 Hour wit!

Norman Ross, will roll into its four:

teenth year for the Chicago amn

Northwestern Railroad over WMAC ..
beginning March 13. The North =

western signed its first contract 1
February, 1937,

cach year since then.

MARALEITA DUTTON
ASSOCIATES

Publicity
Radio — Television
Shows and Personalities
Award-Winning

“IT'S YOUR LIFE™

19 East Pearson Street
Chicago ’
WH. 4-1927

Greetin gs
from

ERNIE SIMON

The Curbstone Cutup

Second Year Sponsared

for- the popula i
morning session of classical music =
It has signed a 52-week renewa
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OMETHING A BIT DIFFERENT in a
) panel quiz show has been introduced

; on CBS-TV under the title, “What's My
i Line?”

The guest experts are asked to
.-identify .the business or profession of a

e person who is introduced to them by name

i.only written on a black board. On last

1 Thursday's half hour session John Daly,

\

'

v, the emcee, presented a housewife, an ex-
;I terminator and a house detective.
» Shaw, as the mystery guest was identi-

Artic

!fied by voice only. The guest experts
!through questioning were able to come
v up with a pretty good batting average.
} Louis Untermeyer and Dorothy Killgallen
were the best among the experts. Unter-
.meyer picked two and Dorothy one. Show

“! has potentialities of commercial sponsor-

R W0

.[,, matador costume. . . .

1t ship and should build with the TV audi-

1 ence as the wecks go by.

NE OF THE BEST comedy shows in

television—with a yock a minute
guaranteed—has never been telecast. This
.is the'show the audience puts on .daily
in theit frenetic attempts to get into Du-
Mont's New York studios to watch the
. Dennis James “OK Mother” program. The

—: ethics which generally prevail among the

-200 or so mothers and kids competing for
_the studios’ 100 seats closely resemble the
‘confusion during a bargain basement sale
- of nylon stockings for a quarter a pair—
anything goes!

THE “FIRST FULL - SCALE dramatic
program” to be attempted by New
_England video debuts on Sunday, March
19 when WBZ-TV televises the Brattle
: Theater Company in a domestic comedy
series, “That Young Couple.” Programs
will be sponsored by the Boston Gas Com-
pany. . . . Sidney Franklin, the bull fighter
. .from Brooklyn, will guest tonight on the
. “Manhattan Spotlight” over WABD in full
The WFIL-TV
“version of the “TV Telephone Game" re-
cently set a record of some kind with
i 1,453 phone calls in a single day.

o

PIX PUT ON A four-hour variety
show Saturday night on behalf of
the New York Heart Fund drive. Emceed
by Ed Sullivan, the program featured ap-
pearances by Hedy LaMarr, Bob Hope,
George Raft, Kirk Douglas, Faye Emerson,
Kenny Delmar and Kyle McDonnell. . . .
The Joyce Mathews Show, starring the
t. estranged wife of comedian Milton Berle,
¢ which was to have premiered March 22
has_been postponed till April 5 in the 11
to 11:30 p.m. time segment over CBS-TV.
. . Dick Burger, former director of the
! Perry Como NBC-TV show has been
. upped to producer-director. . . . Mel Dia-

t

mond, who used to write Jack Carter’s
comedy material, is now scripting for Joey
Faye's "Flﬂy Fourth Street Revue” over
- CBS-TV. . Also at CBS-TV, the word
is passed on that Abe Burrows Almanac
becomes an alternate-weck presentation,
starting April 5. Time slot was purchased
for another show on an alternate-week
basis by Toni Co. . Congrars to WMAR-
TV, Baltimore, for scoring with the larg-
est average evening broadcast audience,
according to Hooperatings for December
and January, Owens-Corning Fibre
Glass Company plannmg to plug its Cor-
onized Fibre Glass Curtains on 201 sta-
tions in 24 cities during March, April and
May.

i
i
i

/

AS mayor, and on behalf of the people of Chicago, I am
happy to extend a warm welcome to our city to the many
hundreds of delegates who will be here on March 6, 7 and 8
for the National Television Conference.
Chicago is proud of the oulstanding position in the field
of television which her leadership in television manufacturing,
production, and programming has given to our city.

Chicago is also famed for

convention facilities and I am sure that delegates to the
National Television Conference can look forward to a very
profitable and enjoyable time during their stay here as the
guests of our city and of the Chicago Television Council.
My sincere best wishes for a most successful convention.

"MARTIN H. KENNELLY, Mayor.

Mayor Extends Welcome

its hospitality and unexcelled

SERVICES RENDERED

In the 20 short months sinco our
organization we are proud to have
prepared and/or produced television
advertising for these sponsors:

Beloit Dairy Co.

Bromner Bros, Biscuit Co.
Cain’s English Muffins Co.
The Cycloid Corp.
M. B, Duffy Co.
Tho Fair Storo

R. Gerber & Co.
Hudson-On-Broadwa
J. B, Indecrrleden &
Karsten & Sons
Kroger Co. (Chicago Branch)
Logan Square Hudson, Inc.
McCormick & Co.
Midwest Groceries, Inc.
Modcrn Arts Foods Co.
North American Mushroom Co.
Pepsi-Cola Co. of Chicago

Gridiron Dinner Calls
For TV Lampooning

(Continued from Page 3)
vesty or television indicate that- the
affair will be unanimously chosen
an annual institution with the Na-
tional Television Conference.

The show will be emceed by
Everyclown himself, Kukla, assisted
by Fran and Ollie (Eve and the
Serpent of this new creation) with
a whole host of Chicago celebrities
on deck for the lampooning.

Ernie Simon will portray “Solid
Deal Sol,” who's had a remarkable
success as an auto salesman since
entering video. Jack Brickhouse
will demonstrate wrestling tech-
nique to a brace of female wrest-
lers. (Cliff Norton will represent
Dave “Peace” Garroway who will
be called away by—(you should
excuse the expression) — an AM
show. Other mimes and mummers
of the evening will include Claude
Kirschner and Mary ‘Hartline of
“Super Circus,” ad <Cliff Soubier,
who is even older than Marconi,
radiowise,

Kukla’s crew for the evening will
include “Slick 'Chick” Showerman,
“Freckles” Schreiber, “Curly” Mit-
chell, and “Stinky” Norton.

Film Producers Turn
Activities To TV Field

(Continued from Page 3)
expanding field are the Kling Stu-
dios, Sarra, Inc., which also has
units in New York, and Wilding
Picture Productions. Others who
are producing films in the area
are ‘Chicago Film Studios, Atlas
Film Corp., Bowman Films, Inc.,
and the Filmack Co.

In addition to the local producers
of television film, such prominent
national organizations as Jerry
Fairbanks, Frederic Ziv, and Jam
Handy are represented ‘here by
local offices.

NBC-TV Changes
Announced In Chicago

(Continued from Page 3)
ing of Arthur Jacobson, program
manager of WMAQ, to Mill’s for-
mer positions at WNBQ; and Homer
Heck, production manager of
WMAQ to Jacobson’s job of pro-
gram manager.

In the sales department, Edward
C. Cunningham has been named
WMAQ sales manager. He will be
assisted by John H. Schneider.

Montgomery Calls For High

Video Programming Levels

Subsecribing to the “old Hollywood
myth” that the average American
audience has the intellectual level
of a 12-year-old child is the “clas-
sic mistake” that television must
avoid making, executive NBC-TV
producer Robert Montgomery told
the American Television Society on
Friday. Montgomery said that one
of the major duties which the TV
medium must assume is the con-
stant improvement of programming.

Citing the story of Jesse Bonsdel's
theatrical experience in Detroit,
Montgomery said that TV must con-
stantly keep ahead of the audience
in the matter of intelligent program-
ming. He said that radio and moving
picture .producers have constantly
been behind the audiences.

Montgomery stated that an audi-
ence’s reaction is one of emotion and
instinct, and that they resented be-
ing talked down to. He said that
the tremendous potential of video
as a social, entertainment and pol-
itical force necessitated constant
programming improvement lest the
medium lose audience interest.

Opening himself to questions from
the floor, Montgomery sparred with
several of the people present on
the matter of TV criticism. He said
the audience was, generally speak-
ing, much more tolerant of the
medium’s shortcomings. He said that
his statements regarding TV criti-
cism should not be misunderstood
since he was all for a *“high level

of TV criticism.”

WwWww americanradiohistorv com

Swift & Co
Th . Webb Coffec Co.

Wilson & Co., Inc.
Earl Witt, Inc.

In so doing, it has been our privilege
to work hand in hand with person-
nel from thesc agencies:

Ewell & Thurber, Inc.

Phil Gordon, Inc.

Ivan Hill, Ine.

Abbott Kimball Co.

Harry J. Lazarus & Co.

Needham, Louis & Brorby, Inc.

Newby & Peron, Inc.

Petesch, Hecht & O’Connor, Inc.

Presba, Fellcrs & Presba, Inc.

Ross Roy-Fogarty, Inc.

Schwimmer & Scott, Inc.

Sullivan, Stauffer, Cotwell &
Bayles, Inc.

J. Walter Thompson Co,

AWARD

Top spot for television spots in the
1949 CFAC Competition (Made for
the Cycloid Corp. through Petesch,
Hecht & O'Connor, Inc.).

RATING

“Your Second Cup” with Linn
Burton, heard mornings over WBKB,
garnered highest JGG Videodex rat-
ing of any local daytime show.

CURRENTLY PRODUCING

“Shopping Is Fun'’
—WGN-TV, Fri.

“Fumeens On Television®
GN-TV, Fri. 5:30 P.M.

MORE AND MORE

Advertising managers, account ex-
ecutives, and TV department heads
seeking audience building vehicles
that offer logical springboards for
their advertising, promotional, and
merchandising campaigns are look-
ing to

SERVICE UNLIMITED

1:30 P.M.

Charles O. Dabney  Larry Kurtze

360 North Michigon Avenue
RAndolph 6-5246
Chicago, Ilinois
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The electron tube
that rivals
the human eye

Invention of the iconoscope—
TV’s first all-electronic ““eye’’—led to

supersensitive RCA image orthicon
television cameras

No. 3 in a series outlining high
points in television history

Photos from the historical collection of RCA

® Had you attempted to invent a television camera from
scratch, odds are you’d have followed the same path as
early experimenters—and tried to develop it on mechani-
cal principles.

Ilogical? Yes, in the light of what we now know about
electronics. But electronics was young in television’s
infancy. At that time the best way to take television pic-
tures was with a mechanical scanning disk, invented in
1884. :

Revolutionary was the invention of the iconoscope by
Dr. V. K. Zworykin, now of RCA Laboratories. Here was
an all-electronic “eye” for the television camera...no
moving parts, no chance of mechanical failure!

Mechanical scanning equipment, used at RCA-NBC experi-

mental television station WW2XBS in 1928, long before the present -

RCA image orthicon camera came into cxistence.

Dr. V. K. Zworykin of RCA Laboratories with his iconoscope tube.
Its successor, the image orthicon, has been developed by RCA
scientists to have up to 1000 timnes greater sensitivity.

Carrying forward the development of television pick-
up tubes, RCA scientists have developed the image
orthicon—eye of today’s supersensitive RCA image
orthicon television camera. So keen is this instrument’s

vision that it sees by candlelight or by the faint flicker

of a match,

Despite its simplicity of operation, thet RCA image
orthicon tube is a highly complex electronic device. In-
tegrated, within its slim 14-inch length, are the essentials
of 8 tubes—a phototube, a cathode ray tube, and an
electron multiplier!

The phototube converts a light image into an electron
image which is transferred to a glass target, and scanned
by an electron beam to create a radio signal. The electron
multiplier then takes the signal, and greatly amplifies its
strength so that it can travel over the circuits which lead
to the broadcast transmitter.

Inside the tube itself, more than 200 parts are assem-
bled with watchmaker precision. For example, a piece of
polished nickel is pierced with a hole one-tenth the thick-
ness of a human hair...a copper mesh with 250,000 holes
to a square inchisused. . . and the glass target is bubble-
thin! Yet all are assembled and made to work—at RCA’s
Lancaster Tube Plant—with precision,

Actually 100 to 1000 times as sensitive as its parent the
iconoscope, RCA’s image orthicon pickup tube literally
rivals the human eye. And when an outdoor telecast may
start in daylight and wind up in the dim light of dusk—
that’s a necessity!

Radio Corporation of America
WORLD LEADER IN RADIO—FIRST IN TELEVISION
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. iee what Congress does,” both Frye
‘id Ingle said.
{-von't be much doing until after the
jorimaries get rolling.”

{" Many Congressmen .from both
jrarties are today .getting free time
iwocally for platters. There is no way
iHf telling when the local broadcast-
i :rs will decide that the presentation
i such platters passes from the
i hategory of public interest to that

‘Monday, March 6, 1950

RADIO

:Major Parfies Plan
For Use Of Radio

: -(Continued from Page 1)
/ational network time. “But maybe
! he President will get some time
| .vhich the broadcasters will recog-
Laize as polltlcal and we’ll be given
‘ime to reply.”

.7 Both camps are waiting for Con-
i tressional adjournment before they
i 1et active in radio. “We've got to

“Certainly there

f politics. Equal time requests from
{1sp1rants to the Congressional seats
-are already being reperted in some
ireas, with the Congressional plat-
Hers branded as political in nature.
:.3roadcasters react differently to
';:.hese requests—but it is reported
{-1ere that several such have been
z:aonored in recent weeks.

- Most broadcasters withdraw free
:ime when primary campaigns get
.ander way-—but some continue to
mrant incumbent Congressmen and
3enators free time and try to keep
chem from using their platters for
solitical speeches.

WQQW Quits NAB;
Says It Aids Biggies

(Continued from Page 1)
- NQQW General Manager M. .Rob-
irt Rogers wrote that the Iletter
! ‘selectively raising the dues of
crour smaller members for the bene-
‘it of your larger ones” was the fac-
or which made the station recon-
- ‘ider its decision of a short time ago
: 0 retain its membership. The new
i lues slate, Rogers wrote, *“almost
;' macks of taxation without repre-
~entation.

“This principle of taxing your
maller members for the benefit of
irour larger ones has already been
~ipparent in other ways, such as the
- ssessment plan for the regretably
insuccessful all-radio film presen-
.ation. At that time we raised our
‘objections to a sliding tax scale,
. seculiarly un-American, in that the
-urtax principle is applied to the
-yor and the tax reduction features

o the rich.
“Naturally, we are not resigning
mly over a matter of principle. We
1ave made a pretty careful assess-
‘nent of the dollars and cents value
if the NAB to our operations. T{
; Wdds up something like this over
t he past twelve months:
i- (1) Program department bene-
¢ Us—0,
. (2.) Technical department bene-
} s—0,
i (3.) FM benefits—0.
(4.) Labor relations benefits—Ex-
i :ellent.

M mgi
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By SID WHITE
About Hanhatian. . .!

- @ 0" ® WEEK-END CUFF NOTES: NBC going all-out on Bob Hfoﬁe's
current stand a! the Paramount Theatere to the tune of some $50,000
ullonegl to newspaper ads plus requesling every one of their network
and l_(f)ccxl shows to plug his appearance. In other words, it Hope
doesn’l shatter every existing record at the theater it ain’t gonna be
the wéb’s faull. . . . I's no longer just a rumor aboui Phillips: H. Lord
se]lmq out his radio properties to CBS. The deal’s on the fire right now.
.. . Aside fo Arturo Godfrey: You're not the only one who was mis-
quoied in that weekly mag’s piece on you. Fred Allen never said some
of those words credited to him either., . . . Harold Lloyd nixed a fat
offer for use of some of his films for TV, . . . Ted Lewis, tuning up for
his own TV series, appears on “We the People”” March 24th and “Thls
is Show Biz"” on the 26th. . .. Mrs. Oscar Bradley, who took over the
complicated ‘musical chores on “We the People” when her husband
died, leaves tomorrow for a 9-day vacation in Florida. . . . Guy Lebow,
who's happily married, by the way. received 9 proposals of marriage
last week from his femme wresiling fans. . . . John Derr becomes the
voice of CBS’ Sal. Sporis Review slarling on the 18th, . Calkins &
Holden jolning forces with Carlock, McClinton and Smith, (When Jess
Bames ond Walter Lurie left Mutual months ago to join Calkins &
Holden, we knew things were gonna pop, bul we never expected it

so soon). .
* * * *

e ¢ o WINDOW WATCHING: Mary Healy’s cavorting on
“Inside U.S.A.” indicates she’s ready for au B’way musical. Hubby
Peter Lind Hayes, who underplays broad comedy, is one of the
best behaved funnymen. He puts you at ease at the same time he
obtains a laugh. . . . “Escape” is a great mood capturer. Solid
dramatricks. . . . ‘Add similes; As hard to get as an answer on
Kay Kyser's video quiz. . . . Ted Mack’s deft, charming manner of
handling the sight wversion of “The Original Amateur Hour”
comes off as big time even on a seven-inch screen. . .. One of
the more attractive TV actresses, also a tip-top singer—Marilyn
Lowe, now a full-grown Rainbow House grad.

Minuscule.
(6.) Bales department benefits—
Less than 0.

“Your labor relations operation
is good and a model. However, since
our contract problems come up only
once a year, it will cost us less to
have our own labor relations law-
yer.

“Your legal department, on re-
quest from wus, did give us some
information once. It was helpful
but our own law firmn can handle it
just as well.

“Your sales organization—BAB—
sends us a lot of material promoting
BAB, but the one specific time when
we asked for help with a problem
our query was brushed off by a
functionary.

“We regret to observe NAB rap-
idly moving toward becoming the
NABB—The National Association
of Big Broadcasters. Certainly there
is room and a need in the United
States for a trade organization in
the broadcasting industry that treats

(5.) Legal department benefits—

all members on democratic levels.”

SMPTE Convention Set
For April In Chicago

(Continued from Page 1)
convention will be the first since
the Society’s name and by-laws were
changed to include television tech-
nicians.

Included on the agenda:is a tele-
vision symposium, covering produc-
tion techniques and variations re-
quired by video. [

Heart Fund Show

A four-hour “marathon variety
program” will be telecast over
WPIX, New York, on behalf of the
New York Heart Fund starting at
10:30 p.m. tomorrow night, it has
been announced. Originating from
the Carnival night club, the pro-
gram will be emceed by Ed Sulli-
van, and guests will include Hedy
Lamarr, Bob Hope, Kirk Douglas,
Faye Emerson, Kenny Delmar, Vic
Damone and Kyle McDonnell,

WwWww americanradiohistorv com

IRE Confah Opening
Today In New York

(Continued from Page 1)
cussions will follow this afternoon
with symposiums on Industrial De-
sign, Nuclear Science and the Radio
Engineer, Communication Theory,
Applications of Semi-Conductors
and Quality Controls scheduled. Al-
together the engineers will have a
total of 36 sessions at which 169
papers will be presented. Sympo-
siums on television will be tomor-
row and Wednesday.

More than 253 exhibits have been
set up at the Palace and the show
there will also open today. Exhibi-
tors include: RCA, Westinghouse,
General Electric, Collins, Philco,
Bendix, Fairchild, Presto, Magna-
vox, Du Mont, Motorola, Sylvania
and the Armed Services.

Presidents luncheon honoring
Raymond F. Guy will be held at
the Commodore tomorrow while the
Institute’s annual dinner will take
place Wednesday. Citations will be
given in addition to thirty fellow-
ship awards at that occasion.

Benny. “Radio Theater,”
Godfrey Top Hooperating

(Continued from Page 1)
in the first five programs reported.
Other shows which placed in the
first fifteen are: “Fibber McGee and
Molly,” 19.8; Walter Winchell, 19.6;
Charlie McCarthy, 17.4; Bing Cros-

by, 17.3; Bob Hope, 17.0.

Also, “Mr. Chameleon,” 16.5; “Fat
Man,” 16.4; “Mystery Theater,” 164;
“Big Town,” 16.0, and “Mr, Keen,”
16.0.
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By ALLEN KUSHNER

AX POLLOCK'S new television

producing company: Pollock,
Ropers and Raisbeck, has polten
started in a big way with first pro-
ductions be shown on KTTV,
CBS-Times TV Station in Holly-
wood. Idea for use of permanent
dramatic stock company with out-
standing stage players as nucleus
gives new company an excellent
foundation for presenting live tliea-
ter to vast audiences. Shows will be
kinescoped and sent to all parts of
the country and available to inde-
pendent stations for sale to local
SpoNsors.

Mr. and Mrs. Jack McElroy. of
“Welcome to Hollywood"” have “wel-
comed {o Hollywood” a new
daughter, Marilyn Lucille. It's the
third edition at the McElroy house-
hold. Congratulations!

Now they're naming streets after
teevee stars. Harrise Avenue in Ter-
rell, Texas has been named after
Harrise Brin, co-host of KECA-TV’s
“I'll Buy That.”

Cameras will roll on the "Queen
for a Day” movic version of the Mu-
tual network airer July 15, accord-
ing to schedule set here vesterday
by Robert Stillman who purchased
the film rights recently from Ray-
mond R. Morgan, owner of the show
package. Arthur Lubin will direct
the film version of “Queen.” Show
is televised in a lavish live version
on KTSL every Thursday nite.

June Preisser, former Hollywood
film favorite and now emcee of her
own Duluth, Minn. airshow over
station WBEC, accompanied two
“Double or Nothing™ contestants
to Hollywood on March 3rd from
Duluth to be weckend guests of
quizmaster Walter O'Keefe as well

as appear on his NBC broadcast.

» TIHHE WEEK IN RADIO *

FCC Okays Siations
By BILL SILAG

HE FCC approved four new sta-
tions, pranted three power
boosts, and okayed the sale of a New
Jersey station to start off what for
them was a busy week. The color
TV hearings continued {hirough most
of the week and the Commission
reaffirmed its band and kilowatt
authorization to WLAP, Lexington.
General Foods announced Lhat its
1950 ad budget had been increased
in both radio and TV media. . . .
Kaiser-Frazer splurged heavily in
radio spots to hypo interest in the
metropolitan New York market for
the introduction of its latest model
automobiles. . . . and Motorola fore-
cast hcavy receiver sales for 1950.
Jack Benny was rcnewed by
American Tobacco through June of
1952, . . . NBC held a one-day sem-
inar for Ivy League college station
personrnel in New York. ... and all
the webs experienced difficulty in
reception of reports on the British

clections. NBC scored a beat over
the other nets and the wire services
with the first {lash of Labor’s pre-
carious victory in England.

RCA's annual report for 1949
showed an increase in revenue over
the previous year and NBC, an
RCA subsidiary, coined two per
cent more in 1949 than in 1948. . .
Hooper sold his national rating ser-
vice to the Nielsen company and
announced that his organization
would concentrate on local samp-
Jings. . . . and Westinghouse joined
the parade of receiver manufacturers
who reported record carnings for
1949.

Storecast entered the metropolitan
New York market and announced
the signing of eleven new sponsors
in other cities. . . . the Nielsen Co.
elected two new directors, and the

NAB elected eight new directors to |
represent even-numbered associa-|:-

tion districts.

Named To Sales Posts
With WNBC-WNBT In N.Y.

Jamces C. Hirsch and Francis F.
Sanford have been appointed ac-
count cxecutives at WNBC-WNBT,
New York, it was announced Tues-
day. Their appointmecnts are-in line
with an expansion in the stations’
sales department.

Hirsch A Chicago Man

Hirsch is from Chicago, where he
freelanced in advertising and sales
promotional work, and where he
was an associate editor of Apparel

Arts, a men’s ready-to-wear irade
magazine.
Sanford has been with Fortune

and the New York Herald-Tribune,
and, for a time was associated with
Benton & Bowles.

OPEN FROM
NOON TO 10 P. M.
Complet

A BIT OF PARIS INNEW YORK SINCE 1505
q

LUNLHEON 5200 Dl\'\hll S3

rom
Superh \Wines

LOBSTER CUTLETS, lobster sauce, green peas,

mashed potatoes ...........iiiiaeen, $1.75

® BOILED BEEF MENAGERE, cobbage, carrots,
turnips, onions, horscrndlsh SQUCC. .. ... 1.

FRIED LONG ISLAND SCALLOPS, tortore sauce,

green peas, mashed potatoes........ I 75

® TRIPES A LA MODE de Cacn, boiled potato, green

PEBS . iiiiiiecerrreenaaicarraraeans $1.65

BRAISED BEEF PARISIENNE, small vegetables,
mashed pototoes .. ...eeurivreiicarnnn $1.75

o CREAMED HALIBUT au gratin, crcamed onions

and carrots, moshed potatoes.......... $1.65

BEEF AND KIDNEY STEW, battered noodles,

° French fried potatoes................. $1.75

SALMON HOLLANDAISE, creamed onions and

peas, mashed potatoes................ 1.65
BOUILLABAISSE MARSEILLAISE, boiled potato.

[ $1.75

CHEESE OMELETTE, creamed spinach, mashed

POLALOCS v iarerrrnasonraneasranas $1.65

CHOPPED SIRLOIN OF BEEF, smothered onions,

[ ] celery and cggplant ereole. snnnnnnnn. S1.75

SWEETBREAD AND MUSHROOMS PATTY, green

peas, French fried pototoes............ $1.75

Complete \We lnvite Your
PERSONAL OI
| BUSINESS CHARGE

ACCOUNTS

from
& Liquors

CBS Advisory Board
Re-Elects Members

{Continued from Page 1)
Wichita Falls, Texas as representa-
tive from. District No. 8.

The reelected members, all rep-
resenting even-numbered districts
in line with the Board’s policy of
clecting cven-numbered represen-

tatives in even years and odd-
numbered representatives in odd
years, are:

1. R. Lounsberry, WGR, Buflalo,
N. Y. Chairman, representing Dis-
trict No. 2; Glenn Marshall, Jr.,
WMBR, Jacksonville, Fla., Distriet
No. 4, and Richard Borel, WBNS,
Columbus, O., Distriet No. 6.

Odd-numbered district represen-
{atives are E. E. Hill, WTAG, Wor-
cester, Mass., secretary, District No.
1; C. T. Lucy, WRVA, Richmond,
Va., District No. 3; Howard Sum-
erville, WWL, New Orleans, Dis-
trict No. 5; William Quarton, WMT,
Cedar Rapids, lowa, Distriet No. 7,
and Clyde Coombs, KROY, Sacra-
mento, Calif.. District No. 9.

Election of the CAAB chairman
and sccretary will take place at
the next meeting.

Herbst Named By DuMont

John F. Herbst has been named
western regional manager for the
receiver sales division of the Allen
B. DuMont Laboratories, Inc, it was
announced by Walter L. Stickel,
national sales manager. Herbst was
previously +with W&J Sloane in
Beverly Hills.

To Record For MGM

Monica Lewis and bassist Bob
Haggard have been signed by MGM
records to new exclusive recording
contracts. Haggard will specialize in
Dixieland music while Miss Lewis
has been signed 1o strengthen

AGENCIES

EED AND COMPANY, radio :

and tele reps, and National--~
American Wholesale Lumber Ass’n,,
to O'Brien & Dorrance, Inc.

THEODORE C. FISHER, vice-.]
president of Pedlar & Ryan, Inc., has!
been named account executive. for:
Camay and other Procter & Gamb]e
interests.

PHILIP E. PENBERTHY has:
joined the research department of
Geyer, Newell & Ganger, Inc.

RUTHRAUFF & RYAN, INC. hasz |
signed a two-year agreement for-
National Nielsen Radio Index Class. (
A Secrvice.

more delicious than
on any other airline!

* o Hollumsood

fly— e

UNITED

DC-6 Mainliner 300s,
11%2 hrs. onestop to |

LOS

MGM's roster of vocal talent.
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TEN CENTS

Jadowski Illness
Causes Pelay In
Hearing

\l_ . Washington Burcan of RADIO DH.ILY

V. Washington — Hearings

¢ cheduled for next Monday
m- several bills pending to
evise the Communications

wﬁ\ct have been called off in-

Tt

*lefinitely, it was said, with
#he rate of recovery of Rep.
y xeorge Sadowski of Michigan
“orobably the factor to deter-
& nine when they will be held;

j (Continued on Page 3)

Town Meefing's List
0f Sponsors Grows

[ Amalgamated Clothing Workers

i f America will sponsor broadcasts

/% 5f America’s Town Meeting of the
_tAlr for 13 weeks over WJZ on
& Fuesdays at 9 p.m. beginning today.

10

Ny

Fifty-eight ABC stations now car-
ty the Town Meeting on a coopera-
live sponsorship basis. Altogether

(Continued on Page 5)

Canadian Receiver Sales
Show Slight Increase

Montreal — with the exception
O automobile and other battery
. iypes, two out of three radio re-
eiving sets sold in Canada during
January had a manufacturer’s price
tag below $40, the Radio Manufac-

(Continued _on Page 2)

-

All-Embracing

Joseph A. McDonald, ABC’s
vice-president and general coun-
sel, will have an all-embracing
subject whon he appears before
the Radio Executives Club of Bos-
( ton tomorrow at the Hotel Tou-
I

raine. Genial Joe who bears the
battle scars of many network
contract disputes will speak on
: “Life's Little Problems As They
; { Apply to Radio and TV.”

GROWTH OF TELEVISION EMPHASIZE

Commends Radio For Support

“There is always a danger that those who enjoy favors may take
them for granted,” Msgr. Fulton J. Sheen said last Sunday night during
the 20th Anniversary broadcast of the “Catholic Hour” over NBC, "“Broad-
casting compemies have never been
something that no other industry in the history of the world has done
from the beginning of its industry, They have given religion a ‘free
ride.’ The National Broadcasting Company has given to the Jews, the
Protestants and the Catholics millions of dollars of wholehearted and
gratuitous service ever since it was formed.” he said.

thanked enough, for they do

Stanion Siresses
"Frisco As Markst

West Coast Burcan of RADIO DAILY

San Francisco — “CBS considers
San Francisco and the Bay Area one
of the fifth most important markets
in the country,” was the statement
made by Frank Stanton when the
CBS president visited San Francisco
and talked at a press conference in
the KCBS studios, the past week-
end.

For that reason, Stanton pointed
out, the network has gone all out to

(Continued on Page 2)

Watson Will Handle
Tape Recorder Line

Appointment of Loren L. Watson,
formerly a radio station represent-
ative, as a special representative in
charge of sales for the newly intro-
duced TReelest Tape Recorder has
been announced by the Universal
Moulded Products Corporation of

(Continued on- Page 5)

Four A's Convenlion
To Hear Sec'y Sawyer

Secretary of Commerce Charles
Sawyer, will be guest of honor at the
1950 annual meceting of the Ameri-
can Association of Advertising
Agencies to be held at the Green-
brier, White Sulphur Springs, West
Va. on Friday and Saturday, March
31 and April 1. Theme of the meet-
ing is “Advertising’s Responsibility
in an Expanding Economy.”

A  Dbusiness session on Friday
morning will open the meeting with

(Continued on Page 6)

WOV Officials Support
Criticism Of U. S. Customs

Commending Cecil Brown, Mut-
ual commentator, for his criticism
of U. S. Customs' handling of tape
recordings, Arnold Hartley, pro-
gram director, and Ralph Weil, gen-
eral manager of WOV, New York,
yesterday urged corrective action on

(Continued on Page 6)

Rural Listening Habits

Radio has been given a vote of
confidence by a three to one major-
ity in a rural survey taken recently
under the supervision of E. W. Zie-
barth, chairman of the University of
Minnesota Department of Speech
and CBS consultant.

The study covered 1,000 rural
farm and non-farm residents in a
limited rural area in Minnesota
served by four major networks. Of

the social institutions appraised in

Revealed In N. W. Survey

general terms, only the church was
ranked as doing a better job in its
area than radio. Ziebarth reports
that three times as many interviews
ranked radio favorably as ranked it
unfavorably.

The investigation showed, Zie-
barth continued, that there is ‘suf-
ficiently varied fare” to meet the
recognized needs of the rural farm
and rural non-farm residents. In the

(Continued on Page 6)
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{Hearings On Communications Act Postponed

McConnellReports
On TV Expansion
At Chi. Clinie

(By Staff Correspondent, R. D.)

Chicago — Stressing the
growth of television and its
contribution toward strength-
ening the American economic
system, Joseph H. McConnell,
president of NBC, yesterday
told the Second National Tele-
vision Conference at the Palm-
er House, that Chicago had
contributed much to the grow-

(Continued on Page 7)

Engineers Open
1950 IRE Convention

The 1950 national convention of
the Institute of Radio Engineers
which opened yesterday at Grand
Central Palace and the Hotel Com-
modore will move into high gear to-
day with 53 papers pertaining to
problems encountered by the radio-
electronics industry in the fields of
television, communications and

(Continued on Page 5)

Oil Company Sponsoring
Pre-season Ball Games

Boston—Twenty pre-season games
of the Boston Braves and Red Sox
will be covered by WHDH and its
New England baseball network un-
der the sponsorship of the Atlantic
Refining  Company, Narragansett
(Continued on Page 3)

Observance

The observance of the Jewish
Festival of Purim aboard a new
Istael ship was broadcast by
WLIB from 6 to 6:30 p.m. Friday.
Highlight of ceremonies was
the ftransfer of an ancient
Jewish Scroll of Law o the Mas-
ter of the Ship. The scroll will
be taken to Israel and placed in
a reception camp for orphan chil-
dren set up by Hadassah.
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 FINANCIAL |

(March 6)
NEW YORK STOCK EXCHANGE

Net

High Low Close Chg.
ABC ............ 9 8% 9 ......
Admiral Corp. .... 25 243, 2434 — W
Am. Tel. & Tel....15073 1505 150?5 Va
CBS A ... ... ... 301g 2934 2934 ......
CBS B .......... 295 29V, 29V5 ......
Philco ........... 37% 37V 37% ......
RCA Common .... 15 147% 147 — W
Stewart-Warner ... 16V3 16 161 + W
Westinghouse .. .. 7% 335 33% — Vi
Zenith Radio ..... 4634 4615 4675 —— 34

NEW YORK CURB EXCHANGE
Hazeltine Corp, ~.. 1915 1935 1915 .. ....
Nat. Union Radie.. 4 B 4 ...
OVER THE COUNTER

DuMont Lab. “~ ... ... . ... 18% 19%%
Stromberg-Carlson .......... 14 1514

Mrs. Lillian Kirsch

Mrs. Lillian Xirsch, mother of
Marvin Kirsch, vice-president and
business manager of Rapio DAILY,
died last Saturday at the Flatbush
Convalescent and Nursing home in
Brooklyn. Private Funeral services
were held Sunday at 2:30 from the
I. J. Morris Funenal Home in (Brook-
lyn. Interment was in New Monte-
fiore Memetery, Pine Lawn, L. 1.

Massce-Barneft Co. Inc.

Established 1887
723 - 7th Ave., N.Y.C. Tel.: Cl. 5-6080
INTERNATIONAL FILM FOR-
WARDERS AND CUSTOMS
BROKERS FOR THE TELEVI-
SION AND MOTION PICTURE
INDUSTRIES.

L—— Agents in all parts of the world. =—=

ANDREW L. HAMMERSCHMIDT, technical-
operations superintendent of WNBK, video out-
let of NBC in Cleveland, is in New York to
attend the current meetings of the IRE.

HARRY WISMER, American nctwork sports-
caster, is here from Detroit. Made a very
interesting and impromptu appearonce on the
stage of the Paramount Sunday as the ad-
libbing guest of Bob Hope and Jane Russell.

J.. L. VAN VOLKENBURG, Columbia vice-
president and director of network sales, will
return today from a business trip to Chicago.

. EDMUND CHESTER, director of CBS news,
is back from Havana, where he spent three
weeks attending and reporting the NARBA
conference.

DONALD COOPER, in charge of engincering
for NBC in Washington, is here for the IRE
meetings.

Canadian Receiver Sales
Show Slight Increase

(Continued from Page 1)
turers’ Association of Canada an-
nounced today in a statistical sum-
mary.

January sales this year (37,937
units) compared with 40,794 in Jan-
uary, 1949; 39,406 in January, 1948;
the peak of 66,046 in January, 1947,
and 10,287 in January, 1939.

January sales of 28,872 standard
units included 11,122 sets under
$30 and 8,272 receivers priced at
the factory between $30 and $40.

Prices of 9,065 battery sets were
substantially higher with 6,600 au-
tomobile receivers priced between
$100 and $125. Manufacturer’s valu-
ation of the whole 37,937 units of
all types sold in January was $2,-
831,088.

January is traditionally a month
in which the industry builds up
inventory and total inventory for
the industry was 123,256 sets.

Night Club Origination

WHOM’s nightly feature, “After-
hour Swing Session,” with Willie
Bryant and Ray Carroll, broadcast
from 11 p.m. to 2 a.m. is origina-
ting from the Club Baby Grand in
New York City. It began Monday,
March 6. The present disc-jockey
format will be retained—with prom-
inent showbusiness personalities in-
terviewed nightly between 1 and 2
ayem.

Sorry Mr. Swezey

The name of Robert D. Swezey,
WDSU-TV, New Orleans, was inad-
vertently left out in Rabpro DAILY'S
recent report of the NAB board
elections. Mr. Swezey was re-elec-
ted to the board to serve as a tele-
vision station representative along
with Eugene S. Thomas, WOIC
(TV) Washington.

Opens Own Law Office

David H. Brown, who for many
years was a partner in the legal
firm representing WOR, the Metro-
politan Opera Association and Mut-
ual Broadcasting, has opened his
own office for the general practice
of law at 70 Pine Street, New York.

D GOING |

MERLE JONES, general manager of KNX,
Los Angeles, has left for the West Coast after
having visited New York and Chicage on
business.

KEN MURRAY, television star on CBS, has
left with MRS, MURRAY for o week of lcisure
in Key West, Fla.

WILLIAM HINKS, managing dircctor of
J. Walter Thompson Co., Ltd., London, Eng-
land, is cxpected in New York tomorrow, He
plunks to remain in the States for four or five
weeks,

A. E, JOSCELYN, dircctor of operations for
CBS in Hollywood, is spending two wecks in
New York on business.

EDDIE CANTOR, whose ““Take It or Leave
1t is heard on NBC, will lecture at Carncgie
Halt in New York March 21.

NED BROOKS, news commentator heard on
"’Sunoco 3-Star Extra’’ over NBC, next Tues-
day will go to College Park, Md., where he
will deliver an address at the national fra-
ternity dinner of Phi Kappa Tou, University
of Maryland.

LEO LEVINE, producer; JOHN PEYSER, di-
rector, and ART MILLER, publicity head, of
""People’s Platform’” on CBS-TV, went to
Washington late last week for a special pro-
ram with Sen. Robert Taft and Sen. John
gpurkmun on political issues of 1950.

PRISCILLA CAMPBELL, staff writer on
"’Duffy’s Tavern’’ and other NBC programs,
left Soturday for a vacation of one week in
Daytona Beach, Fla.

JANE C. RYDSTROM, producer of Kitty
Dierken Shops .for You’”” on WAAM-TV, Balti-
more, is back at the station following a visit
to New Orleans for the Mardi Gros celebra-
tion.

"Slanlon SIrésses‘* : i
"Frisco As Mark( .

(Continued from Page 1) .
expand facilities under the guidan; |
of Arthur Hull Hayes, CBS vic
president, and raise the wattage | -
KCBS. The station will probably | <
to 50,000 watts in sixty days. Tti . :
now'a 5,000 watter). !

As to TV, Stanton said, in additi
to New York and Los Angeles, t!
network wants it in San Francis(
Chicago and Boston as soon as pc¢ ;-
sible. R

Reiterates Los Angeles Statement !/ ¢~

Regarding CBS color, Stanton r:f .
iterated his statement made at t: .
Los Angeles press. conference. 1i -
does not care whose system is use' .t
so long as it is-the best, and th'
CBS will support the system sc
ected. o '

Agencies Merge

Merger of Calkins & Holden ai’
Carlock, McClinton and Smith a:f
vertising agencies was announc:
yesterday by J. Sherwood Smi'v
chairman of the board of the ne!
agency. Partners in the new orgar!
zation to be known as Calkins |:
Holden, 'Carlock, McClinton a1
Smith, Inc., are: Z. C. Barnes, M. i
Carlock, J. A. Clarke, R. P. Clay
berger, H. L. McClinton, J. She’

wood Smith and Paul Smith.

“Okay, Louie,
the coast
Is clear...”

One word from his partner
work. Might be the biggest

And speaking of big hauls,
buyers ought to see what
more.

W-I-T-H is the big bargain

brigade up around Fulton Fish Market in New York.

W-I-T-H can do for you in Balti-
For just a little money, you can produce big results.

provides more listeners-per-dollar than any other station in
town. W-I-T-H has a BIG audience, too—it covers 92.3% of
all the radio homes in the Baltimore trading area.

Call in your Headley-Reed man and get the full story today.

[T

BALTIMORE. MARYLAND !
Tom Tinsley, President - Represented by Headley-Reed :
. f

and this cat-nipper is going to
haul of the year for the alley

(legitimate variety) you time-

buy in Baltimore. It regularly

TH
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(ommunicafions Ad
Hearings Posiponed

' {Continued from Page 1)
“3adowski, acting chairman of the
- nterstate Subcommittce on Com-
“nunications, suffered a heart attack
. vhile in Detroit a few wecks ago.
“J¢ is back in Washington, but not
‘hack at his office.
* His illness might rule out all
1l1'mce for new radio legislation by
‘hlS Congless Pending before the
“lommittce is the McFarland bill
‘,[vassed by the Senate last year—a
‘jJieasure with wide industry sup-
-ort, Sadowski's own bill to write

ion on political libel and to provide
‘luspensions and fines for violation
f the Commission regulations, and
wo measures by Rep. Harry Shep-
ard, California Democrat.

14 The first Sheppard bill would rule
tdut the licensing of stations to man-
wifacturers of radio equipment and
trytherwise curb network operalions
ey setting a top limit on the con-
rdecutive hours a station may give
iijver to network programming. The
: qecond would force the licensing of
rtetworks, making them responsive
3 all the regulations governing in-
vdividual stations.

L Sheppard Makes Change

j Sheppard recently expelled from

is office “an ambassador from the

~adio industry in New York” who
wirareatened .political reprisals
ainst him for his anti-network
Tysand,. he said yesterday. Refusing
x‘):I) 1dentxfy the caller, Sheppard said

x-le was spokesman for radio inter-

sts in New York, and that he got
§ gbuswe and threatening. Result was
Z ,nat Sheppard handed him his hat
Pf nd walked him to the office door.
- ‘he incident has served only to
L ‘lake Sheppard more anxious for
’ :ction on his two bills, he said.

; ‘1)11 Company Sponsoring
. Pre-season Ball Games

: {Continued from Page 1)
nure\wng Company and the Boston

(erald Traveler, -the station an-
;,.;g'ounced yesterday. Jim Britt will
Jild the play-by-play with the first
ame scheduled to be heard on
” farch 11 when the Dodgers meet
U'N., 1e Braves at Miami.

jsijHonored By Hometown
o Snooky Lanson, WSM singing
"3“‘! ar known throughout the country
¥*-[rr his NBC programs and records,
{85 been honored by his home
own, Nashville, Tenn. The city
Juncil passed a resolution praising
im for his *“generous and public
oirited work” and the document
‘as read over the Lion network by
en West, vice-mayor.

Rosenfield Gagwriters’ Guest
Joe Rosenfleld, emcee of the
, Happiness Exchange” program on
f¢#° {THOM, will be guest of honor to-

ay at the Gagwriters Luncheon, to
/ e held at the Headquarters Restau-
int starting at 12:30 p.m.
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TV Deteclive

Baltimore — Tolovision didn't
provo lo bo a boon lo Boxor
Holly Mims whon ho appoarod
on tho rogularly schoduled Mon-
day night boxing matches from
Turnor's Arona soon oach wook
ovor WMAL-TV, Boxor Mims was
spotlod as a dosorlor from tho
Army., wont to tho Fort Bolvoir
slockado to faco a court marshall,
shortly afler a Pontagon worlkor
saw him on tolovision,

Sustaining Stations Sought
For Religious Radio Hour

In an cffort to gain more radio
station coverage on a sustaining
basis as a supplement to their pres-
ent commercial program on the
ABC network, Dupre Jordan, as-
sistant director of ihe Southern
Baptist Radio Commission, Atlanta,
has been offering free transcrip-
tions to stations East and South.

“We now have 154 stalions carry-
ing the Baptist Hour every Sunday
afternoon, Jordan wrote. The addi-
tional two dozen stations are carry-
ing the program by transcription
on a sustaining basis. They asked
for the privilege of airing the Bap-
tist Hour as a public service. We
merely agreed to send them without
cost the records they have requested.
Some take discs, some tape. We
have both.

“We are presenting these facts
merely -as a matter of information.
We are not asking you to take our
Baptist Hour broadcasts, Because
we are not in a position to pay you
for them at the present time.”

We hope sometime soon we can
afford blanket coverage of our
Southern Baptist convention. But
our budget will not allow that at
the present time. However, if you
would like to have the Baptist
Hour we shall be glad to send it
to you each week without cost.

Mr. Jordan’s suggestion that the
Baptist Hour is a good sustammg
program has been followed up in
several communities by Baptist
ministers calling on the radio sta-
tions in support of the program. In
some instances, broadcasters have
declined to accept the program on
a sustaining basis because the ABC
network obtains commercial rates
for Sunday broadcasts.

1950 Savings Bond Drive
To Get Underway May 15

Radio and other media will be
called upon to give help to the 1950
Savings Bond campaign, to be
known as the Independence Drive,
which will get under way on May
15 and run through July 4, Treasury
Secretary Snyder announced last
week. Symbol ef the drive will be
the Liberty Bell and “Save for your
Independence,” the slogan, Synder
said.

The staff of the Treasury’s savings
bond division will meet with volun-
teer committees in the near future
to organize the campaign.

AMERICA’S MOST MERCHANDISABLE
RADIO PROGRAM

PICK-A-DATE WITH
BUDDY ROGERS!

ABC Network, Coast-to-Coast, 3:30-4 P. M., EST

Critics and the public alike are hailing the new Buddy
Rogers Radio Show. No other daytime program has the
emotional impact of Pick-A-Date. Tind out how economi-
cally the one and only Buddy Rogers can be added to your
sales team.

“Buddy Rogers has charm as an emcee. He is unfailingly—
and despite great provocation—good humored, and he is,
by emcee standards, enormously polite.”

John Crosby, N. Y. Herald Tribune

“Buddy Rogers has charm and graciousness in handling
guests on his exciting Pick A Date stanzas. He'll be another
Tom Breneman if he doesn’t watch out.”

Sid White, Radio Daily

“Rogers impresses as being an affable gent, capable of

handling the ladies and getting them to talk freely of their

experiences. Good entertainment for the daytime sessions.”
Jose, Variety

“Daytime shows have shown marked improvement. Such
items as the current Buddy Rogers’ sessions adds to the
pleasure of the pre-six P. M. listeners.”

Ben Gross, N. Y. Daily News

in his Radio Review of the Year

MAL BOYD, P.R.B., Inc
Phone: MUrray Hill 8-1067

AND...INTV.......

. Buddy Rogers has _just been cited in the industry-wide
poll conducted by Ross Reports on Television Programming as
ore of the big four stars “soaring lo the top in TV in 1950.”
(Others: Dave Garroway, Id Wynn, Hopalong Cassidy.)

Personal Management:

The Penthouse, 745 Fifth Avenue

WwWww americanradiohistorv com
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By ALLEN KUSHNER

PRAYS OF IVY” on NBC's

“Halls of Ivy” starring Mr. &
Mrs. Ronald Coleman, is offering
many real live goodies. It is rumor-
ed that all of the Hollywood radio
script writers make it a must to lis-
ten, as some of the gags are ‘‘pre-
cious.”

KLAC and KLAC-TV will carry
the pre-season baseball games, be-
ginning Sunday March 12 at 2:15
p.m. The initial game between
Hollywood and the Major League
All Stars, is a benefit for the
Kiwanis Club.

Earl Withrow of KOOL, Phoenix,
takes over as co-ordinator of pro-
gram and sales departments, with
heavy emphasis on other executive
duties. Earl, formerly program di-
rector of WJJD, Chicago, and gen-
eral manager of WAIT, Chicago,
knows his way around.

Allan Jones is meeting with net-
work executives in New York this
week to set a radio release for his
five-times-weekly European pro-
grams which will be taped for re-
broadcast in the U. S. following
his Transatlantic hop the latter part
of May. Allan and his actress wife
Irene Hervey starred in a similar
series for the ABC Network last
year.

Jo Stafford has just been signed
by Campbell Soups to star on Bob
Crosby’s “Club 15” program over
CBS on Tuesday and Thursday
nights beginning with the March
28th broadcast, one night after Bob
Crosby returns as headman of the
five-times-weekly airshow.

Ned Connor, manager of KRKD,
has received a special award from
the Greater Los Angeles Chapter,
National Safety Council for his
station’s weekly program on home
safety during the past 26 weeks.

Daniel F. Galehouse has been ap-
pointed director of television sales,
covering TV program production and
distribution nationally, according to
an announcement made by Frank
G. King, KTTV sales manager.

Opera star Dorothy Kirsten, her
singing chore in Paramount’s “Mr.
Music” with Bing Crosby completed,
planes out for New York to re-join
the Metropolitan. During her stay in
New York Lucky Strike will again
move its nightly Frank Sinatra airer
to Manhattan so Miss Kirsten may
continue her stint on the show.

Ken Carson, fast rising young
balladeer, is making a guest appear-
ance on “The Lassie Show,” Sat-
urday March 11th, over the coast-
to-coast NBC Network. . . . This
boy is getting around.

TOP “NAME” DISK JOCKEY and M.C.

with well established shows on major New
York City station is secking a good per-
sonal manager and representative with the
proper push, interest and connections that
get results.

Write Box 114 — RADIO DAILY
1501 Broadway N.

By SID WHITE

Man About Manhattan. . . !

® @® @ BIGTOWN SMALL TALK: Fred Vandeventer left Sal. nite
right after his “20 Questions” session o visit his seriously ailing mother
in Indiana. (The Penn. R.R. held up its 8:30 train until 8:45 to accom-
modate Van). ... Adelaide Hawley is the new Betty Crocker—a change
made with an eye toward television. . . . Howcum NBC.TV cut off
Mischa Elman Sal. nite right in the middle of his 2nd number on *“Show
of Shows"” for a station break and spot announcement? . , . Crosley,
which dropped CBS’ “This is Showbiz,”” may soon pick up the tab on
another TV-er. . . . Martin Goodman expanding again. His new olffices
are in the Hotel Warwick., . . . Radie Harris got off fo a fast start
with her new Mutual series. First four guests she lined up were Jack
Benny, Mary Martin, Bob Hope and Greer Garson. . . . Monica Lewis
never looker or sounded better in her life than she did on “Toast of the
Town” Sunday p.m. . . . Bill Cormrigan assigned to do the Herbert
Marshall TV series, “Mr, X.” on NBC. . . . Lee Sands, scripter of the
Morey Amsterdam series, preparing a new whodunit with Fred Keating
as emcee. . . . Earl Wilsonnet, by Eleanor Flournoy: Wilson's a sock,
as a disc jock.

w pAd pAd A
® ® o AMemos: Has anybody referred to a radio tightwad
as “Benny pincher?” . . . The dise jocks can’t make these ears
unhappy by spinning Dinah’s waxing of “It’s So Nice To Have
A Man Around The House.” . . . Rudy Vallee’s platter show is
too gabby. The erstwhile Vagabond Lover thinks he’s still em-
ceeing the old Fleischman Hour. . . . Last time we heard ’em, it
was “GLum and Abner.” . . . “Backstage Wife” is one of the
better soap ops, in case anyone cares.
Ad bAd * w

® ©® @ WELL FOR TYPING OUT LOUD: You'd think Milion Berle
would be busy enuf as it is—but the perpetual motion man is shopping
for a B'way play and it maybe Proser-produced. . . . Joe Franklin, the
WIJZ disc jock, is one guy that believes it's best to remain a myth to
his public, Keeps turning down fabulous television deals. . . . The press
agents amazed at the encouragement their new orgamization is getting

from the top newsmen and columnists. . . . Noro Morales thawt he hit

_his peak when he drew over $3000 per nite in Venezuela. He's hitling

almost double that on his Mexican one-nite stands. . . . Come to think
of it, television so far huas produced more co.-makers than star-makers.
. + . Kate Smith, who's gelting a citation from the Yiddish Theatrical
Alliance tomorrow nite for her helping hand to performers of all {aiths,
was being taught a Yiddish song by Jos. Rumshinsky and Molly Picon.
Rumshinsky had Kate in her home running up and down the scales
in Yiddish to acclimate her to new pronunciations, "My gosh,” exclaimed
Kate, suddenly. ”I better close the doors. After 20 years, the neighbors
will think I'm taking singing lessons.”
w A w bAd
@ ® @ Frankie Laine was telling Leo Fund that he was
crazy about the latter’s hit record, “Where 'Can I Go”—but ac-
cused Leo of imitating him in several vocal phrases. “Don’t
be silly,” chided Fuld. “I heard Louis Armstrong before you did!”
bAd pAd w w

®@ @ @ IN ONE EAR: Faye Emerson, Abe Burrows and Roberi Q.
Lewis among those who'll appear at the Bock Beer Festival at the
71st Regimen! Armory on March 15th. Festival, sponsored by N. Y.
and N. J. Brewers hopes to double the $40,000 that they raised last
year for the American Red Cross. . . . Howard Lane, Ronson Lighter
advig. manager, sustained a leg injury (while skiing up in Canada)
thatll keep him off his pins for a few weeks,
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By NOEL CORBETT

EN ALEXANDER and Lesle
Spurgeon were married hern
February 26. Ben, erstwhile movi ¢
moppet, whose pleasing voice an¢ f
easy manner put him up there inra -
dio and TV, and Lesley met in Hol: {
lvwood when he was emceeiny; I
A

J

“Hearts Desire” and she was
writer on “Queen for a Day.” Be:
has the Acme Hop on KFRC an
“Spelling Bee” and “Open House 5
on KPIX (latter two TV shows) 3
He also commutes to Hollywood fo-. ]
a program he still has on there. Thi |-
new Mrs. Alexander will become
full time housewife.

Canada Dry Ginger Ale, Inec f.
through the J. M. Mathes, Inc {.
Agency, New York, will sponso -
“Super Circus” on KGO-TV begin .
ning March 18. This is an extensio: :
of Canada Dry’s Eastern ABC-TV ‘i"
network lineup Also on the exten »:
sion list is KECA-TV, Los Angele: 1
KFMB-TV, San Diego and KING 3
TV, Seattle. i
John W. Elwood, general manage i
of KNBC, has been re-electe. i
president of the Down Town Asso
ciation.

Admiral Dealers and McCormac }
and Company, Admiral dlStI‘lbutOI
for Northern California, will spon :
sor the “Admiral Magic Mirror Re |-
vue,” hour-long TV show which wil 4
bow on KGO-TV March 13. Rub‘
Hunter will be the mistress of cere.
monies. Program will feature tor
entertainers and is said to be thi:
heaviest budgeted TV production i
Bay Area history. Phil Bovero wi
provide the music and the scrip
will be written by Dave Allen. Tor ] !
Paxton will announce. The contrac ;
negotiations were conducted by Al
bert J. Lindholm, v-p for McCorZ
mack and Company and Vincer J]
Francis, KGO-television sales man [)
ager.

HT-NIW. 465" ¢

HEKRY GREENFIELD, Mg. Director MN.Y.18
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11950 IRE Convenfion

 Engineers Open

(Continued from Page 1)
Jectron tube design and application
cheduled Lo be delivered. A round-
‘able discussion on video al 8 p.n.
1is evening will conclude the day's
ctivilics.

Following registration and a gen-
ol membership meceting yesterday,
he engincers held a limited nwinber
.of technical symposiums. Major at-
~raclion for an estimaled 16,000 per-
ons atllending the four-day session
vas the exhibil in the Palace. In-
luded in the 253 shows of major
qanufacturers were displays on
olor television, military devices,
ransmitters and other clecironic
quipment.

Onc symposium on video, Engi-
weering for Quality on Television,
;.vi]l be held this morning. Panel
peakers include: Allen B. DuMont,
+ 3. B. Ferrel, A. E. Martin, and J.
- vianuele.

;. A second tele session this after-
x.100n includes talks by P. Breen, L.
dollack, E. Bradburd, I. Krause, P.
{. Weimer, S. V. Forgue, R. R.
~Yoodrich, R. C. Webb and J. M.
=Vorgan. .

Current television developments
I'will be discussed by leaders in the
ield in a special evening meeting.
J. D. Reid of the Crosley Division of
- Aveo, T. T. Goldsmith, Jr. of Du-
i:Mont, D. B. Judd of the National
- Bureau of Standards, E. W. Eng-
strom of RCA Labs, P. C. Goldmark
>f CBS, D. K. Lippincott of Color
.tilelevision, Inc., and A. G. Jensen of
{Bell Labs will take part. RCA, CBS
lind CTI color systems, black and
i white versus color, UHF allocations
iand other video lopics will be in-
y 2luded.

“f
i
i
b

;
1
i
]'
i
|

= Yankee Net Opens Office
. To Sell O&O Station Time

- Boston—The Yankee Network yes-
; terday announced that it has opened
i a sales office in Boston, the function
.of which will be to sell broadcast
:lime outside of Boston. They are:
- WEAN, Providence; WONS, Hart-
ford, Conn., and WICC, Bridgeport,
Conn.
45 . Joseph Lopez, manager of WEAN,
d"iwill be in charge of the new sales
s office. During his absence from
3']-: Providence, Mowry Lowe, who has
‘.r:_- been in the sales department of
B4 WEAN for many years, will act as
38 (( panager of -the station and be re-
e -_Jsz_ponsible for all phases of its opera-
. ion,

S!‘ ! Lopez’ office will be at 21 Brook-
&( line Avenue, Boston, in the Yankee
/‘(f“ ’Network Building.
4 -
Convalescing
- Hollywood—Wilbur Hatch, musi-
s cal director, KNX, is resting at
1??! home for two weeks under doctor’s
3 [ orders while recovering from ner-
r'n;r vous exhaustion. Replacement as-
! signments during Hatch’s absence

[
el

DAILY

dosiro o soco 2,000 video niatlons

industry.

Miss llennock, Guest OF IRE, Likes Color-TV

The FCC i vory anxlous lo laciilialo tho ontablishinent of color tolo-
vision, It was strossed yosnterday by Frioda Honnock, member of the
Commlsslon, at a press conforonco which wasn hold durlng tho mooting
of tho IRE. Spoaking "only lor mysoll,” Mlsa Honnock oxpressed a

stations, sho sald, is quite Inadoqualo, and omphasizod hor onthunslanm
for color ovon if the systom bo nhort of porfoct.

Hoarings on color tolovision will bo rosumod March 15, Miss Honnock
rovoalod, saying tho prosonco al this ilmo of sovoral FCC momborn at
tho IRE sossions, mado tho posiponemont nocossary, Tho IRE, sho added,
is making a ‘“‘groat contribution” to theo sciontic advancomont of tho

In oporation; a rontor of only 100

Town Meeting’s List
Of Sponsors Growing

(Continued from Page 1)

on ihe nelwork, 271 of 273 oullels
broadcast the program.

The spring lour of ihe Town
Meeling will begin tonight when the
broadcast originates from the Rilz-
Carlton Holel. Cities throughout the
country will be visited in the com-
ing wecks.

Commentling on the sponsorship
of the meceting, Jacob S. Polofsky,
president of the union said: “The
Town Meceling is casily the most
outstanding public secrvice feature
on the air.”

Many of the sponsors of the meet-
ing are institutional firms such as
banks and newspapers. Following is
a list of ABC stations carrying
Town Meeting on a cooperative
sponsorship:

KADA, Ada. Okla.; WRTA, Altoona, Pa.:

WHBU, Anderson, Ind.; WHRYVY, Ann Ar-
hor, Mich.; WHMA, Anniston. Ala.! KNOW,

Austin, Tex.: WLCS, Baton Rouge, La.:
KVOS. Bellingham. Wash,; KBST, Big
Spring, Tox.; WJIBC, Bloomington, Ill.;

WNAB, Bridgeport, Conn.: WJOY, Burling-

ton, Va.: WCHYV, Charlottesville, Va.;
WCOS, Columbia, S. C.; WFAA, Dallas,
Tex.: KRNT, Des Moines, Iowa; WKBB,

Dubuque. Iowa.

WDSM, Duluth-Superior; KELD, El Do-
rado, Ark.; KUGN, Eugcne., Ore.; WFDF,
Flint, Mich.: WMRC, Greenville, S, C.:
WGCM. Gulfport, Miss.; WSAZ, Hunting-
ton. W, Va.; KIFI, Idaho TIalls. Idaho:
WIBM, Jackson, DMich.; WSLI, Jackson,
Miss.; WTJS, Jacksen, Tenn.; WPDQ, Jack-
sonville, Fla.: WJTN, Jamestown, N. Y.;
WJHL, Johnson City, Tenn.; WCRO, Johns-
town, Pa.; WFOR, Lincoln, Neb.: WLVA,
Lynchburg, Va.: WEKLO, Louisville, Ky.:
WISC, Madison. Wisc.; WMSA, DMasscna.
N. Y.; WQAM, Miami, Fla.

WTCN, DMinneapolis, Minn.: WABBD,
Mobile, Ala.; EMLB, Monrce, La.; WAPX,
Montgomery, Ala,; WJZ, New York. N. Y.:
KPHO, Phoenix, Ariz.; WPOR, Portland,
Mec.; WKIP, Poughkeepsie, N. Y.; KGHF,
Pueblo, Colo.; WSIS, Roanoke, Va.; KITO,
Can Bernardino, Cal.; KRMD, Shreveport,
La.; WORD, Spartanburg. S. C.; Spokane,
\Wash.; KWTO., Springfleld, Mo.; WSTC,
Stamford, Conn.; WINT, Tallahassee, Fla.:
KPQ, Wenatcheel, Wash.; WFMJ, Youngs-
town, Ohio.

Dedicate Educational Sta.

Tuscaloosa, :Ala.—Dedication cere-
monies for WUUOATFM, University
of Alabama radio station, and the
state’s first non-commercial educa-
tion station, were aired with prom-
inent broadcasters, educators, civic
leaders and university officials par-
ticipating. A program beginning at
7 pm. featured musle, drama, and
the dedication ceremonies with
President John M. Gallalee and
Trustee 'Gordon D. Palmer in
charge., Graydon Ausmus, director
of the Radio Broadcasting Services
of the University Extension Divi-

11:"51 will be named by Lud Gluskin.

1

sion, is station manager.

Hams Report Receiving
Russian Stations In U. S.

Penetration of the “Iron Curtain”
by radio hams occurs almost every
day, according to the owner-opera-
tor of an amaleur slalion and chief
engineer of {the AP, Harold Carlson.
A checkup by Carlson showed the
passage of wireless greelings or ack-
nowledgement cards laking place
constanily,

Carlson says the ‘*1alk” belween
amateurs is in English, bul is con-
fincd lo exchange of information
aboul each other's equipment. Some
50 of lthe “QSL" cards {rom Russian
hams have been collected by Carl-
son. They have come from Moscow,
Kirov and Corky as well as Eastern
Siberia, he reports.

American amateurs usually make
up their own cards, Carlson said, but
the Russians use one which seems to
be supplied from a central source.
They are practically all identical and
contain blanks for insertion of the
amateur’s name, type of station, lo-
cation and data about reception. The
forms are sent from a central radio
club in Moscow and bear the same
return address, ‘“Post Box 88, Mos-
cow.”

All Russian cards are sent to the
American Radio Relay League in
West Hartford, Conn. for distribu-
tion. Americans however, send their
cards direct.

Radio Specialists Needed
For Army Mobile AM Unit

About 125 additional enlisted men
are needed to bring the 406th Mobile
Radio Broadcasting Company, the
Army Reserve unit, to full strength,

according to Capt. William B. Busch-|

gen, SCR, commanding officer of the
406th. The unit was originally spon-
sored by NBC in November of 1946
with an over-all propaganda and
counter-propaganda mission.

Specialists currently needed to
bring the unit to its full TO strength
include editors, propaganda ana-
lysts, announcers, radio repairmen,
script writers, stenographers, tran-
slaters, photoradio operators, riggers,
powermen, cryptographic techni-
cians, message center clerks, photo-
lithographers and printers.

Training sessions are held once
weekly at NBC’s New York offices,
and interested applicants are re-
quested to write Capt. Buschgen at
NBC, where he is an account exec-
utive with the web’s national spot
sales department.

Wwww americanradiohistorv com

Walson To Handle
Tape Rgggrder Line

{Continued from Page 1)
Bristol, Virginia, owner of
ripghts 1o the recorder,

Waltson, who retired ag o rep in
1946 and was previously associated
wilth the Vietor Talking Machine
Company, Associated Music Pub-
lishers and  International  Radio
Sales, will use the firm name of
Spol Sales, Inc. The new recorder
will be offered
to radio stalions
and agencies
through Spol
Sales. ’

Macy’s has al-
ready introduced
Reelest and is
serving as e¢x-
clusive distribu-
tor in the Met-
ropolilan  area, ;,
Watson revealed, |5
The rccorder |,
which is de-
sipned for both
home and com-
mercial pur-
poses, has already been used by
Ted Malone and other broadcasters
and artists, he added.

Reelest transcribes a full hour
on tape and features high-fidelity
recording.

Watson is also the inventor and
distributor of the Penetron Con-
taxx Speaker, which uses glass or
other surfaces as a resonator.

sales

WATSON

Hammond Heads Comm.
To Aid N. Y. Hospital

Charles P. Hammond, vice-presi-
dent of NBC, has been named chair-
man of the radio committee for the
Roosevelt Hospital's annual Com-
merce and Industry campaign for
Maintenance Fund contributions,
Gayer G. Dominick, president of the
hospital announced. Under Ham-
mond a group of radio executives
will solicit contributions from the
radio industry located in the Roose-
velt Hospital’'s ambulance district,
an area which includes the greater
part of midtown Manhattan be-
tween Lexington Avenue and the
Hudson River.

Leonard T. Bush, vice-president
and director of the Compton Agen-
cy will head the advertising com-
mittee and Willis M. XKimball of
Cecil and Presbrey will head a spe-
cial committee soliciting from busi-
ness firms in the district.

Get Page 1 Awards

WMGM'’s Books on Trial program
has been voted a Page One Award
for outstanding achievement on ra-
dio by the New York Newspaper
Guild. Also, a citation has been
given to WQXR for outstanding mu-
sic programs. Other awards were
given for achievement in fields of
public activity and they will be pre-
sented at the Guild's fifteenth an-.
nual ball at the Hotel Astor on

April 14.
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Rural Listener-Trend
‘Revealed In Survey

(Continued from Page 1)
arca 94.1 per cent of the population
reported sets in working order.

Other facts revealed were that
movie-goers tended to listen to the
radio more than those who were
non-attenders or infrequent attend-
ers; that women were greatest num-
ber of daytime listeners; and that
among the non-farm residents the
middle educational groups provide
the greatest numbers of “heavy’ lis-
teners.

Approximately half of the sample
appears to be perfectly satisfied
with the numbers and kinds of
available programs, Ziebarth said.
Only about one-third of the sample
report not listening as a result of
dissatisfaction with program fare,
he added. Two-thirds not listening
gave such reasons as weariness, de-
sire to visit others and desire to
read without being disturbed.

News broadcasts were reported
most popular among all groups
studied, while farm men tended to
favor market reports, ete. Classical
music was high on the dislike list
for all groups surveyed, Ziebarth
said. Even the high educational
groups placed it high on the dislike
list. Daytime serials led the disliked
list for rural people, regardless of
sex, age, educational status or resi-
dence, he declared.

WOV Officials Support
Criticism Of U. S. Customs

(Continued from Page 1)
regulations which were legalized
prior to the advent of wire and tape
recordings.

‘Prohibitive high duty—20 per
cent of the cost of production—is
sharp and shocking contrast to the
nominal and reasonable duty on
film imports,” Hartley said. “For ex-
ample, a feature film costing in the
vicinity of a million dollars may be
imported into the U. S. with a duty
of approximately $40. For his $40
the radio station importer of tape
or wire recorded news material and
features may import material cost-
ing a mere $200.”

In Apr11 1949, Weil was instru-
mental in getting NAB to adopt a
resolution urging legislation which
would bring about a clarification of
the customs’ duty charges on tape
recordings. Don Petty, general
counsel for NAB, contacted Con-
gressman Arthur G. Klein who
authored a bill H, R. 5239 which was
Jater amended to read that the cus-
toms charge on tape recordings
should be -at the rate of ten cents
per minute of running time.

Plen Art Contest

The second annual Juvenile Jury
art contest to be run in cooperation
with Parents Institute will begin
on March 12 over WOR-Mutual.
Norman Rockwell, John Groth and
Earl Oliver Hurst will serve as
judges.
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NETWORK SONG FAVORITES

The top 30 songs of the week (more in case of ties), based
on the copyrighted Audience Coverage Index Survey of
Popular Music Broadcast over Radio Networks. Published
by the Office of Research, Inc., Dr. John Peatman, Director.

Survey Week of February 24-March 2, 1950

TITLE PUBLISHER
A Dream Is A Wish Your Heart Makes.................. Walt Disney
Bibbidi Bobbidi Boo........vvviiint it Walt Disney
Bye Bye BabY.....oviiiiiiiiineereeneenrnaanns J. ] Robbins & Sons
Candy BAnd CaKe........oveeiiinein e it iiaeeeaeesemrnnnnanns Oxford
Chattanooga Shoe Shine Boy............... e Aculf & Rose
Copper Canyon.......ocvvveennne..ns PN Famous
Daddy’s Little Girl........c.oiiiiiiiviiinn e rnnennennnnns Beacon
Dear Hearls And Gentle People,................. Ceenan E. H. Morris
Enjoy Yourself............... e e ia et rarenanaannes E. H. Morris
HappPy Times......oiii.ioitiiiiiniieroeinnnnneneeeennunenns Harms
Have I Told You Lately That I Love You.................... Duchess
I Don’t Know Whether To Laugh Or Cry Over You.............. Porgie
I Gotta Have My Baby Back.....oviviireenrenn s iiienennenannnnn. Peer
I Said My Paiamas, .. voee it nnnireneeteeseeeneansersnnnnes Leeds
I've Got A Lovely Bunch Of Cocoanuts..........oovvveun. . un.. Cornell
Johnson Rag........ciiviiiireiinierinreennnesennnns ererenan Miller
Leave It To Love....... . iiiiiiiiiieinnnninnaareeeenceanennnsns BMI
L o (= E. B. Marks
Music Music Musle. ... .oiiii ittt i it Cromwell
Old Master Painter.......vcvoiittiieeeernrernnnnereananennnns Robbins
Qulcksilver. ..ottt i i ittt e E. H. Morris
B3 0e 1= G U (- Hill & Range
Scarlet Ribbons......i.vviiiiiiiiiiine s ieeirererasreonannannns Mills
Sitting By The Window........co . iiiiiiiiiennnnns Shapiro-Bermsteln
Stay Well. ... i i it i e e Chappell
That's B Plenty.....oiiniiiii it i e iiianeann, George Simon
There’s No TOmMOITOW. ... vurvrineinierrannneeneenns Cereeaen Paxton
With My Eyes Wide Open.........ccevreiinrnneneennennss Crawford
You Missed The Boal........... . iviiviieerrinnennnas «....Advanced
Youre Always There.........coviiirineeininnnns Bregman-Vocco-Conn

Second Group

TITLE PUBLISHER
All The Bees Are Buzzin’ 'Round My Honey................ Santly-Joy
Bs We ABre Today.......cve . veveeeetninreennnacoasnaeean Remick
Charley My Boy......ciiiiiivinreniennrineeneresarsseannnns Bourne
Cry Of The Wild Go0S68......ccvviiiiiniinriiiienn. covennnns American
0 7= o 5 ¢ - Laurel
Dont Do Something To Someone Else........vcvivenrecnnennn.. Fisher
) 0e) T T Laurel
Festival of Roges. .. ... .. ittt iiiecerineraninnns Witmark
God's CoUMIIY . .ttt i ittt it Robbins
Half R Heart. .. ....oiiiii i ieiie i iaaner e inens Hill & Range, Pemora
Home Town chd ...... _.:..l?uchess
I Can Dream Can’t ... .. .iiiiiiiieiiriiiineririnnccnnns Chappell
If I Knew You Were Coming........ccovevenrenernnnnnnnennn Mellin
D = o B - ¥ Words & Music
Let's Bake A Sunshine Cake.................... Burke & VanHeusen
Little Grey House....... . .c.iiiiiieroirnitatosnasnararsnns Chappell
Lost In B Dre@m.......c.oviiveurunionsaeeisossnonsonnannnn Triangle
My Foolish Hedrt........oiiiiiiiniiiniinenanennananns +...Santly-Joy
Bain .. ..oiiiiiiiiiiiiiiiiiinenes e e iegerranaee e Miller
Sweetest Words I Know. ....coiiiiiiiiiiniinaronenenannns Life Music
1573 Henry Spitzer
Third Man Home....... . ...cciiiiiiiiiiiieiiinnanniananad . .Chappell
You're Wonderful............coooiiiiiinan. PN ch}ous
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Four A's Convention
To Hear Sec'y Sawyer

{(Continued from Page 1)
Clarence B..Goshorn of Benton an¢ :
Bowles and Chairman of the Boar¢
of AAAA presiding. Sawyer wil:
speak at the annual dinner of Fri-
day evening. Stuart Peabody of the !
Borden Company will introduce the
secretary.

Fairfax M. Cone of -Foote, Conc
and Belding will preside over th¢
Saturday morning business sessior
which will be followed by a lunch:
eon at which the newly electec
chairman of AAAA will preside
Goshorn will be featured speaker.-
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Granted Power Increases i

Two ABC AM affiliates have beer :
granted power increase authoriza.
tions from the FCC, it was announ- i’
ced yesterday. Stations affected ar¢
WARM, Scranton, Pa., whose powe)
will be increased from 250 to 5,00
watts full time on 590 kes.; ané
WJIMX, Florence, S.-C., whose cur- :
rent strength is 5,000 watts daytime
only, and who will now increase tc
9,000 watts daytime and 1,000 watts
nighttime on 970 kes. ‘

e e e e

Swan Heads Kellogg -
The board of directors of the Kel- r:
logg Sales Company recently electec !
E. T. Swan president. He was for- )z’
merly a vice-president. He continuet .
in the position of sales manager of
the Kellogg Company, which he har
held since 1948. Swan’s 36 years
business life have been spent with s
the Kellogg Company—most of them -
in the sales department. Prior to his { |
appointment as sales manager, he
was sales supervisor. .
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_TELE TOPICS

SURVEY reported by Jack Gould,
"1V radio and TV editor of the New
.+ ork Times, shows that 78 per cent of
vye students at Stamford, Conn., junior
“: igh school spend almost as much time
i vewing video as they spend in school.
'-1ould’s report of a broad survey of kid
stening and viewing habits, also shows
at 74 per cent of the kids with sets
i their own homes choose their own pro-

¢ the majority of kids questioned (they
nged in age, incidentally, from 11 to
5 years) was Milton Berle with Ed Sul-
; 1an’s “Toast of the Town” and the *‘Six
un Playhouse” finishing in that order.
fty per cent of the students at the
:hool had sets in their homes and 29
. 2r cent regularly viewed TV in the homes
~* friends and neighbors. The students,
:cording to Gould, spend 27 hours and
} minutes each week in class, and 27
urs a week viewing TV.

1 show over NBC-TV is reportedly going
v cost the sponsor $35,000 in time
1arges plus a talent nut of $65,000. Show,
hich marks the network TV debut of
3b Hope, will be carried live over 28
- -ations and, in addition, will be kine-
- :oped on 35 more. . . . CBS-radio’s se-
t :antics show ““We Take Your Word” with
yman Bryson, Abe Burrows and John M.
1cCaffery and weckly guest star is get-
ng a closed circuit video audition on
: larch 18 with an eye toward making a
:gular TV series of it. . . . CBS, inciden-
Ay, has just added WHAS-TV, Louis-
lle, to the web’s TV net, effective

} nved as a secondary affiliate pending
mpletion of WHAS-TV.

o

.-NDAF-TV, Kansas City, and WTAR-
TV, Norfolk, have been added to

BC's video web bringing ABC's total of
filiates to 46 stations. . . . WSYR-TV,
rracuse, N, Y., was formally dedicated
1 Sunday afternoon and messages from
\ ewers indicate that the station’s trans-

i ission was reccived in 18 upstate coun-
s . . . WIZ-TV's “Easter Shopper”
! tmonstrator program has picked up a
¢ ouple of new sponsors. . . . WBKB, Chi-
f g0, has added four new local shows to
£ e schedule. . . . A report from KPHO-
¢ X, Phocnix, now hikes the sets-in-use

ure in the Phoenix arca up to 4,328
* !5 as compared with the previously
! !Julatcd 3,000. . . . WJIM-TV, Lansing,
. ich,, expects to go on the air shortly
i ith a test pattern and announces com-
i ercial operation by June. . . . WEWS,
! leveland, has upped the rate card 20 per
»% nt based on a 104 per cent audience
an-
o4 nces 3 rate card increase to $2.000
't hour for Class “A" time, effective

Challu:nooqcx‘Shoe Shine Boy.......

I Can Dream Can1...............

SONGS WITH THE LARGEST TV AUDIENCE
Survey Week Of Feb. 24-March 2, 1950
o THE TOP 5 SONGS OF THE WEEK

Huckle Buck......................
Makin’ Love Ukelele Style.........

Music Music Music................
THE S FAVORITE STANDARDS OF THE WEEK

Ballin® The Jack.......cot ittt iiiiianennennnns E. B. Marks
I Can’t Give You Anything But Love Baby...................... Mills
I's B Good Day.. ..ottt it ettt n s cieirar e Capitol
SAbre DAMCE. ..t ii ittt e e e et et e Leeds
Sidewalks Of New York.........c.oiiiiiiininnnonnnnven. . nn Pioneer

Copyright, 1950, Office of Research, Inc.

DuMont Exhibits
Industrial Color TV

DuMont Laboratories yesterday
publicly demonstrated for the first
time its industrial color TV system
at the opening of the IRE conven-
tion at New York’s Grand Central
Palace. The DuMont transmission,
which travels over wire and .is
therefore not subject to the FCC's
color-TV decision, is commercially
available at the present time and,
according to company spokesmen,
one set (price, $20,000) has already
been sold.

DuMont’s demonstration was mar-
red somewhat by Diesel power
plants which were supplying the
Palace with electricity, but differ-
ences between the DuMont system
and other color-TV systems and
largely restricted to bandwidth. Du-
Mont has a bandwidth of 18 mega-
cycles as compared with a six mega-
cycle band for the CBS, RCA and
CTI systems.

DuMont’s color mixing equipment

(BC Assigned Three
Telecast Channels

Montreal—The Canadian Broad-
casting Corporation has been as-
signed three channels for its forth-
coming television service from
Montreal and Toronto, Donald Man-
son, acting general manager an-
nounced yesterday.

CBC expects to start its telecasts
in the fall of next year and expects
to operate two outlets in this city,
one in French and one in English,
in addition to one outlet in Toronto,
Mr. Manson announced.

The Channels assigned are 2 and
5 for operations in Montreal and
Channel 9 in Toronto.

In addition to these channels, the
CBC will use microwave frequen-
cies in still higher bands to estab-
lish ‘direct links from studio to
transmitter and from mobile units
to studio or transmitter or both.

i{‘TaéﬁESif{ similar to the CBS
mechanical system.

Non-TV-Set Owners Increase

Washington Viewing By 25%

A large *“outside” TV audience
adds 25 per cent to video's audience
in the nation’s capital with a total
of 13 per cent non-TV receiver
owners viewing regularly each
week for a time average of 3.4 hours
per person per week, according to a
recently completed Washington,
D. C. survey just completed by the
American Research Bureau. The
survey was conducted in 1,000 capi-
tal-city homes. .

The survey was conducted in the
area over the period “January 15
through February 5,-1950 via diaries
covering the total radio listening

il 1, compared with its present $1.600,

and video viewing of individuals for

one week. Interviewers noted
whether or not the homes studied
had a TV receiver.

Completed diaries from TV set
owners showed 18.8 hours of view-
ing per person per weck. Surprising
aspect of the study when tabulated
was the amount of TV viewing re-
corded by persons not owning video
sets.

The diaries provided for listings
of where viewing took place with
final tabulations showing that, out-
side the home, the most popular
viewing places were, in this order,
neighbor's homes, restaurants, clubs
and dealer’s showrooms following.

WwWww americanradiohistorv com

TV BIG FACTOR IN U. S. ECONOMICS

Will Be Important
As Enterprise
Stimulus

(Continued from Page 1)
ing new art. Mr. McConnell's speech
was read by Charles R. Denny, ex-
ecutive vice-president of the net-
work, due to the illness of the NBC
president.

Emphasizing television’s amazing
growth, McConnell pointed out that
in the past three years the area
served by television has broadened
to include 60 per cent of the na-
tion’s population, accounting for
two-thirds of the country’s retail
sales; television families have in-
creased from 16,500 to almost 4,000,-
000, and the number of television
advertisers has jumped from 43 to
over 2,300. There are now 98 televi-
sion stations in operation compared
with six at the beginning of 1947, he
pointed out, and there are 346 appli-
cations awaiting action by the Fed-
eral Communcations Commission
while the UHF band, which may
provide a thousand more stations, is
being explored.

Discusses Sales Impact

In discussing television as a sell-
ing medium, McConnell said:

“With sight and motion, television
attracts and holds attention. It dra-
matizes services. It not only shows
products, but shows them in use,
and makes you want to get your
hands on them. It brings these dem-
onstrations into the homes of con-
sumers when they are gathered to-
gether in the family purchasing
unit, giving the advertiser’s message
their undivided attention.

“Compare the concentration and
interest in a sixty-second television
commercial, which is visible, mobile
and audible, with the five-second
average readership of the best read
magazine ads and you have one
measure of television’s advertising
power. And then compare costs—
not in terms of gross dollar expen-
diture—but in net cost per sale, re-
membering that television is not
only an advertising medium, but a
selling medium which in many
cases does the whole sales job
alone.”

Lauds Chicago

McConnell paid tribute to Chicago
for the talent and showmanship
which it has already given to tele-
vision as exemplified in such criti-
cally acclaimed programs as “Kuk-
la, Fran and Ollie” and the Dave
Garroway show.

He described as miraculous the
programming achievements of the
creative talent in television. Televi-
sion has become part of the nation’s

social fabric, he said.
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| SOUTHUIEST |

E “Miss and Mr. Television”
contest conducted by WOAI-TV.
San Antonio, during the test period
prior to taking the air, has paid off
in a real talent find and a program
designed for casy viewing and lis-
tening. “Sunday Secrenade,” aired at
6:15 p.m., in a live studio production,
features Deborah Alden and Robert
Carver, both runnecrs-up in the
opening test pattern contest. Melvin
Winters is at the organ in the ac-
companiment slot to round out the
musical quarter-hour, which has be-
come a must on Sunday cvening.
“Tempos and Topics,” heard each
Wednesday on KCMC, Texarkana, is
one sustainer that not only has the
public service angle, but has paid
off as a real audience builder, ac-
cording to Frank O. Meyers, general
manager of the ABC outlet. Program
features Shirley Jean Sullivan, edi-
tor of the local Red River Arsenal
publication titled “The Bombshell.”

*Weather Tele-Facts,” which mod-
estly started down the public service
road on WBAP-TV, Fort Worth, has
received so much viewer response¢
that the five-minute sign-off feature
has moved to the commercial side
of the program ledger. Fair Depart-

- ment Store, through Glenn Adver-
tising, has signed for the program
on a seven-nite-a-week basis. “Wea-
ther and Tele-Facts™ closes each
day’s schedule with the latest wea-
ther information, presenting U.S.
Weather Bureau employees who
brighten up the telecast with a
showman use of a large weather
map.

The better mousetrap, of fame and
{able, if not being built by WBAP-
TV commercial film production de-
partment, is at least being sold
through use of their celluloid. The
Fort Worth TV outlet for NBC and
ABC television features has just
completed the commercial film for
Fisher Manufacturing, to promote
their new plastic mouse catcher,
which the rodents are reported to
find irresistable, and additional
prints will be made for use on other
TV stations throughout the country.
WBAP-TV staff is particularly
pleased with their assignment in
view of the sponsor’s location on the
west coast.

Seek Time Extension

Washington — W X SR, Pulaski,
Tenn., asked the FCC at the week-
end to grant it a hearing in which
it will seek to justify its claim to
unlimited time on the 730 kc band.
The station claimed that although
conferences are now in progress to
renegotiate NARBA, there is cur-
rently no agreement within the
force of law. Operation of the sta-
tion on that frequency would inter-
fere with no existing U. S. or Mex-
ican station, it was maintained.

The station is currently on the 730
band with 250 watts daytime only,
but it seeks operation with 100 watts
at night.

| CORST-TO-COAST |

WSTC Plugging Clean-Up Month

Stamford, Conn. WSTC and
WSTC-FM, in co-operating with
city and state oflicials, have desig-
nated the month beginning March
20th as Clean-up, Paint-up, Fix-up
Month. WSTC and its guests will
call on listeners to brighten up
town and countryside as well as
homes. Joining in 20 ten-minute
broadcasts during Clean-Up Month
will be Mayor George T. Barrett,
Health Commissioner Paul Brown,
Boy Scout, Red Cross and other city
and state government officials. The
programs will be aired from 4:05 to
4:15 p.m. daily.

DAY Cites KDKA's Schaughency

Pittsburgh, Pa. — The Disabled
American Veterans presented a Cer-
tificate of Merit to Ed Schaughency
of XDKA's Ed and Rainbow Show
Wednesday, March 1, during Janet
Ross' Shopping Circle program at
9:30. Attorney Anthony McGrath,
national committeeman of the DAV,
and Victor June, past national dep-
uty chief of staff, made the presen-
tation. Recognition is being made
for the contributions Schaughency
has made to the cause of the dis-
abled veteran during his years at
KDKA.

Joins WWDC Commercial Staff

Washington, D. C.—Bert Libin,
formerly with WOL, has joined the
commercial staff of WWDC as an
account executive. Libin was with
WOL’s commercial department for
two years. Prior to that time he was
radio and TV director of the Bert
Sarazen advertising and public re-
lations firm, New York and Wash-
ington.

Named Football-Champ Chairman
Detroit, Mich. — Norman White,
WJR production director, has been
named general chairman of the an-
nual Goodfellow football champion-
ship game for 1950. White has been
an active member of the executive
board. As football chairman, White
will supervise arrangements for the
annual high school football champ-
ionship game played each year near
Thanksgiving time between the lo-

cal public and parochial school
champions.
KXOK Saves Coal
St. Louis, Mo.—In an effort to

conserve electricity produced by
coal - consuming electric plants,
KXOK reduced its hours of opera-
tion and used its own auxiliary
power - producing plant approxi-
mately four hours each day. In this
way, the station reduced its kilo-
watt-hour consumption of electri-
city from the Illinois Power and
Light Company by 25 per cent. Chet
Thomas, general manager, said that
the station will sign off at 11:30
p.m. for the duration of the coal
emergency.

WXKW Premiercs Music Show

Albany, N. Y.—WXKW premicred
a new program of classical and
semi-classical music on Monday,
February 27th. “Rhapsody, Rhyme
and Rhythm,” as it is called, will be
heard every Monday evening from
9:30 to 10 with announcer Bob Ells-
worth doing the chores.

New Account Exccutive At WGY

Schenectady, N. Y.—John Schmul-
back joined the staff at WGY on
February 27th as account executive,
according to an announcement by
Robert B. Hanna, Jr., manager for
WGY, WGFM, and WRGB. Schmul-
back was formerly a member of the
sales staff of WABY in Albany.

New Hussey Sport Show On WHDH
Boston, Mass.—Starting this week,
sportscaster Tom Hussey has been
signed by WHDH t{o broadcast each
weekday at 6:10 p.m. Hussey will
tell the ‘inside stories’ of little
known events in sports history and
the lives of sports personalities.

WGBA Will Air Baseball Games

Columbus, Ga. — Play - by -~ play
broadcasts of night baseball games
played by the local Cardinals of
the South Atlantic League will be
aired this coming season on WGBA
under the sponsorship of Falstaff
Brewing Co. of St. Louis, Mo. This
will be the fourth consecutive year
of broadcasting Cardinal games by
WGBA. Sunday games are also
included in the WGBA purchase of
rights from the Cardinals (St. Louis
Cards Farm Club) but plans have
not yet been decided for Sunday
games. Complete games will be
carried on FM, with AM picking
up part way through the game after
network commercials are over each
evening. Walter Windsor will do
the broadcasting.

Morency Attending Manuevers

Hartford, Conn.—Paul W. Moren-
cy, vice-president and general man-
ager of WTIC, is attending the joint
Army, Navy and Marine spring
maneuvers in the :Caribbean. As a
member of the Army Advisory
Committee, Morency was invited to
witness the mock invasion of Vie-
ques Island in the West Indies in
Operation Portrex. A task force,
including five carriers, the battle-
ship Missouri, three cruisers and
eight destroyers, will participate
in the maneuvers.

WLAW Off At Midnight

Liawrence, Mass. — WLAW-AM
and FM is now signing off the air
at midnight every night, Sunday
through Saturday. For several years
the stations have featured the Bob
Moore Show from midnight to 2:00
a.m., every night, Monday through
Saturday, later advancing the start-
ing time of the Moore Show to
11:30 p.m. With the new broadcast-
ing schedule, the Bob Moore Show

AGENCIES|;
(,.1

. DOUGLAS MORRIS, formerl .1

of Pedlar and Ryan, will joi
Ted Bates and Co. on March 15 3
account executive in the Colgate /!
Palmolive-Peet division.

—————

BATES HALSEY and ROBER":
FEIHEL have been named to th' .f‘
sales staff of The Taylor Company i

H
i

Inc. Halsey is formerly of Weed |
Co.. and Feihel was associated wit )
Edward Petry & Co. o

CHARLES J. O'MALLEY hs i
joined Olian Advertising Co. of Chi i
cago, as vice-president. Previousl: {y
he was sales manager of the Paul I;:’
Beich Company. i

BESTE'S PROVISION CO. ¢
Wilmington has named Kates-Haz ||
Advertising for an extensive state
wide campaign. Radio and othe
media will'be used.

STROHMEIER ASSOCIATES an
DAVIS - PARSONS, INC. hav
merged, Malcolm Davis, presider .|
of the latter agency has announce
William D. Strohmeier has bee i:
named v-p of Davis-Parsons, Inc. 1.

PANY, New York, is expanding an:j-
will henceforth be known as Fran:;:
B. Sawdon, Inc. Officers of the ne -

corporation are Frank B. Sawdo:
”6

SAWDON ADVERTISING CO {

president and treasurer; Jerry Bes’
vice-president in charge of radi
and Victor Sawdon, secretary.

RICHARD F. REYNOLDS hi
been appointed director of films, ri.
dio and television at Fuller & Smit.
& Ross, Inc., Cleveland advertisir
agency.

RICHARD S. BEAN has bet ¢~
named director of media at Pedl =
& Ryan, Inc., succeeding Theodo: )’
Fisher, who is now v-p on fl ;:
Procter and Gamble account. )

DONALD MURPHY has berii:
named a vice-president of G. I .X
Basford Co. :

E |

HERBERT GRUBER has join ‘¢
Cecil & Presbrey, Inc. in the mec &
department. He was formerly a tir i}
buyer at Biow Co. }

STEPHEN P. LEWIS has join &
Moore & Hamm, Inc. as an accou::
executive.

JOHN E. PEARSON COMPAD !
has been named station reps 1 *
WOV in New York, effective Mar. &
8.

i

On Location 3
Hollywood — Jody Gilbert, f¢ 2
tured as “Rosa” on the OBS “Li !
With Luigi” series, was in I A
Vegas las week for shooting of i
comedy bit in “My Friend Irma G¢: &

has been cancelled.

WwWww americanradiohistorv com

West,” starring Marie Wilson. ¢
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TEN CENTS

B=-Man Commitiee
To Take Action
This Session

o

sale of KBTV, Dallas, for S575, |
1.0 000, A. H. Belo Corporation, lic-
0% i onsece of WFAAR and WFAA.FM, |

-1 rexy.

Montreal — Television and
1radio are going to be investi-
ated by the current session
f Parliament. Hon. J. A. Mc-
;joann, revenue minister, yes-
l: erday placed on the Commons
Jotice a paper for establish-
‘I aent of a 25-man Commons
sommittee on Broadcasting,
irst radio committee of the
(Continued on Page 5)

"Game Of The Day”
- Offered As Co-op

Mutual’s “Game of The Day”
- ascball broadcasts will be made
vailable on a co-operative basis to
ome 350 web afliliates in 31 states
com Florida to Oregon on a daily
ve basis, it was announced yester-
ay by Frank M. White, Mutual’s

i

I According to White, the decision
*1:3 sell the show as a co-op feature

(Continued on Page 4)

“leveland Showing Set
" For Lightning That Talks

! Cleveland—Lightning That Talks,
| iAB all-industry film, will get a
[ sade showing at a lunchcon on
farch 20 at the Hotel Cleveland.
iests expected include NAB prexy

{Continued on Page 2)

LT —

KBTIV Sale Okayed \
The FCC yesterday okayed the

Dallas, is the buyer, with dls- l
missal of its pending TV appli- |
cation for Dallas a conditlon.
Seller 18 Tom Potter, @ hall owner
. ol KDET. Conter, Texas. WFAA Is
¢ an alfillate of NBC, ABC and the

F. Wagner, Jr.

the Luncheon a! Sardi's show, he

Mappy Ammiversary, John!

WOR will mark the 25th anniversary of broadcasting by John B.
Gambling today with quest appearances of Governor Driscoll, station
personalities and other officials. Gambling’s regular show will originate
from the Longacre Theater at 7:15 a.m. and on hand to celebrate John
B. Gambling Day will be Martha Deane, Dan McCullough, Bruce Elliot,
Barbara Welles, Joe Bier, Dorothy Ki'gallen, Dora and Alfred McCann,
Roger Bower, Dean Cameron and Manhattan Borough President Robert

Jack R. Poppele, WOR vice-president,
will also join with the audience at the theater in marking the occasion.
Gambling will visit on other WOR programs during the day and on

Gambling’s father who came from Cambridge, England for the anni-
versary will be with his son at Sardi's.

who hired Gambling in 1925

will be interviewed by Bill Slater.

ABC To Air Loyally
Prohes Documentary

Another in their series of hour-
long documentaries will be present-
ed by ABC on Monday, May 1, it
was announced yesterday by Robert
Saudek, network vee-pee, who will
produce the program. Entitled
“Clear And Present Danger,” the
program will deal wlth' the present
international situation in relation to

(Continued on Page 5)

Connolly Heads Sales
In CBS-TV Department

Thomas D. Connolly has been ap-
pointed manager of CBS-TV pro-
gram sales effective immediately it
was announced yesterday by J. L.
Van: Volkenburg, vice-president in

(Continued on Page 2)

Army Has Developed
New Transmission

What purports to be a “revolu-
tionary telephone and TV transmis-
sion system” with many industrial
and military uses was announced
yesterday by the U. S. Army Signal
Corps at the IRE convention in New
York. The line was invented by Dr.
George Goubou of the Signal Corps
Engineering Laboratories.

The line, according to a paper

(Continued on Page 7)

Hearing-Postponement
Protested By Cottone

Washington Burcan of RADIO DAILY
Washington—FCC General Coun-
sel Benedict P. Cottone yesterday
called upon the -Commission to re-
fuse to delay further the hearings
(Continued on Page 4}

Popularity Of Programs
Varies In Different Areas

Striking differences of opinion of
the top cvening programs are re-
vealed in the Pulse survey for the
first week in February conducted in
New York, Philadelphia, Cincinnati,
Los Angeles and San Francisco. Bob
Hope, Jack Benny and Fibber Me-
Gee and Molly were the only shows
placing in the top ten in all five
areas.’

|
!
¢ Texas Quality Network. |
1

A clear-cut division is noted be-

tween the two Western cities and
the three from the East. For exam-
ple, Louella Parsons placed fifth in
Frisco and cighth in Los Angcles
while not appcaring on the Eastern
cities ratings. Other shows in the
San Francisco top ten and on no
other list were Red Skelton, Horace
Heidt, Life of Riley and Truth or
Conscquences. Pcople Are Funny
{Continued on Page 6)
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COMMISSION OK’S 13 NEW AM STATIONS

|Parliament Will Investigate Canada Radio-TV

Power, Freguency
Changes Also
Approved

Washington Bureaw of RADIO DAILY

Washington—The FCC yes-
terday announced grants of
13 new AM stations, power
and frequency changes for
four and the transfer of an-
other half dozen. Included
among the new grants are
two stations for the Hawaiian
Islands—one to operate with
one kilowatt unlimited on the

{Continued on Page 5)

Television Inferest
Indicafed By Sears

Sears, Roebuck and Co., indica-
ting for the first time that it is con-
sidering sponsoring a TV daytime
program aimed at a women's audi-
ence in the New York area, last
week mailed a survey questionnaire
to Sears customers in the metropoli-
tan area. The Sears letter gave no
indication as to the amount of
money the company had budgeted
for TV advertising nor did it spe-

(Continued on Page 7)

WLIB Defends Position
On Radio Editorializing

Replying to FCC's request for in-
formation on the editorial broad-
casts of WLIB, New York, as it rela-
ted to the support of the National

(Continued on Page 2)

|
‘ Will Read Paper i
| Frederick W. Smith today will
) read before the IRE cenvention
| in New York, a papor he co-
| authored with the 1RE president,
| Raymond F. Guy. Entitled “The
! Construction And Operation Of
! An Experimental UHF TV Sta-
i tion,” the paper will describe the
. conslruction and operation of
{ NBCs new experimental UHF |

station at Stratford, Conn.
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| FINANCIAL |

(March 7)
NEW YORK STOCK EXCHANGE

Net
High Low Close Chg.
ABC ............ 87 8% B3 ......
Admiral Corp. .... 247 24% 24V, — 14
Am, Tel. & Tel....151 15015 1505 — 14
CBS A .......... 29, 29 293 — 3
CBS B .......... 9 29 29 — 15
Philco ........... 374 3634 37 —
RCA Common .... 14% 14% 14, — 33
RCA 1st pfd. ..... 76V ; 76 + W
Stewart-Warner ... 16} 153 1534 — 3%
Westinghouse ... 3334 33lg 3314 — 34
Westinghouse pfd.. 104‘/2 1043’ 104%, ......
Zenith Radio ..... 4635 445 A5V, — 114
NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 192 19 19 — %
Nat. Union Radio . 3% 3% 3% — V4
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 1814 1914
Stromberg-Carlson .......... 14 1514

Connolly Heads Sales
In CBS-TV Department

{Continued from Page 1)
charge of network programs for the
network. Connolly formerly held a
similar title with CBS radio since
July, 1948.

TOP “NAME" DISK JOCKEY and M.C.

with well established shows on major New
York City station is secking a good per-
sonal manager and representative with the
proper push, interest and connections that
get results.

Write Box 114 — RADIO DAILY
1501 Broadway N. Y. C.

ARTHUR BARRIAULT, commentator and
analyst for NBC, is participating in the
Caribbean mancuvers of the Navy.

HENRY J. TAYLOR, American network com-
mentator, yesterday was in Palm Beach, Fla.,
where he addressed the Socicty of the Four
Arts on the subject, ‘Looking Ahecad At Home
and Abroad.”

CHARLES OPPENHEIM, dircctor of program
promotion for CBS, has rcturncd safely from
two wecks of sknng in Canada.

FRED WARING and his Pennsylvanians,
heard on NBC, arc making a tour of cight.
citics. Today they will be heard in a two-
hour concert in Rochester, N. Y.

CLIFF HARRIS, technical supervisor of WIP,
Philadelphia, is in New York for the mectings
of the IRE.

TED NELSON, general manager of WIKK,
Eric, Pa., is in town for conferences with his
nuhonal representatives.

RUTH TREXLER, manager of religious and
educational activities in" the public affairs
department of ABC, is in Norton, Mass.,
where she will be one of the spcukers at the
Vocation Conference now being conducted by
Wheaton College.

' COMING AND GOING *

JOHN KAROL, Columbia network sales
manager, and LOU HAUSMAN, director of
advertising and sales promotion, are back
from Hollywood, where they attended the
meeting of District 9, Columbia Affiliates
Advisory Board.

FRANK SAMUELS, vice-president of ABC
in charge of the western division, is in New
York for conferences at the hcadquarters of
the network.

FRANK JARMON, general  manager  of
WDNC, Columbia nctwork affiliate in Dur-
ham, N. C., is in town on business.

HOWARD LUTTGENS, assistant dircctor of
engincering for NBC in Chicago, is in New
York for the IRE meetings.

G. L. CARRINGTON, president of the Altec
companies, has arrived from the West Coast
on a business trip.

RICHMAN G, LEWIN is in town. He’s the
gencral manager of KTRE, Lufkin, Tex. Was
welcomed yesterday by executives of the sta-
tion’s national reps.

EDWARD R. MURROVY, Columbia network
news analyst, has returned from London, where
he covered and reported for the web the re-
cent British elections.

WLIB Defends Position
On Radio Editorializing

(Continued from Page 1)
Fair Employment Practices Com-
mission, Morris S. Novik, president
of the station, yesterday filed an
answer with T. J. Slowie, secretary
of the commission.

“The broadcasts relating to FEPC
during the three days were entirely
sustaining,” Novik wrote. “We re-
garded this as part of our contribu-
tion to the community and definite-
ly in the public interest.

“The station will continue its
policy of affording time to responsi-
ble persons who differ with the sta-
tion on subjects of a controversial
nature. In addition, the station will
continue to adhere to its policy of
affirmatively seeking out and pre-
senting all points of view on mat-
ters which, in our community,
would be controversial in nature.”

Miami Area Has 20,000
TV Receivers Installed

There are an estimated 20,000 TV
receivers in operation in the WTJV
Miami, coverage area as of March 1,
according to Lee Ruwitch, the sta-
tion’s general manager. Of these,
says Ruwitch, 3,700 are located in
public places. Ruwitch got his fig-
ures, he pointed out, from continu-
ing distributor surveys conducted
by the radio and television depart-
ments of the University of Miami,
and from adjusted estimates for
communities beyond the survey limit
which lie in WTJV’s coverage area.

Menjous’ On WJBK

Detroit—Meet the Menjous will
be heard over WJBK for the next
three years in the Detroit area un-
der the sponsorship of the Awry
Bakery Chain, the Frederic W. Ziv
Co., producer of the show has an-
nounced. Ralph W. Sharpe is the

agency for the bakery.

Cleveland Showing Set
For Lightning That Talks

(Continued from Page 1)
Justin Miller and Maurice Mitchell,
secretary of the all-radio committee
planning the show.

More than 500 advertising and ra-
dio persons have been invited to the
luncheon. Chairman of the planning
committee for the occasion is John
Patt of WGAR. Serving with him
are; John McCormack of WTADM,
Larry Webb of WJW, K. K. Hacka-
thorn of WHK, R. Morris Pierce of
WDOXK, Dave Baylor of WJMO and
Sam Segue of WSRS.

Complete BMB Reports
Going To 4A Agencies

Complete sets of station audience
reports of subscribers are now be-
ing distributed to AAAA agencies
and to members of the radio and
television group of the ANA, BMB’s
acting president Kenneth H. Baker
announced yesterday. Baker also re-
vealed that the millions of punched
cards which entered into the tabula-
tion will be made available for spe-
cial tabulations, analyses and inte-
gration with market data from
other sources.

Tabulations of any combination of
stations are also being made avail-
able provided only that the bureau
does not reveal the identity of non-
subscribing stations, Baker said.

Renew Godfrey Show

Lever Brothers \Company (Thom-
as J. Lipton Division) has renewed
its sponsorship of “Arthur God-
frey’s Talent Scouts” over the CBS
for another 52 weeks effective April
3, it was announced yesterday. The
popular radic and TV simulcast is
presented Monday evenings, 8:30-
9:00 p.am., EST. It has been spon-
sored by Lipton since July, 1947.
Agency is Young & Rubicam, Inc.

WwWww americanradiohistorv com

“Say! Whose
nest is this?”

It looks as if this hen has ta ')
find another nest. The cat just : |
moved in and is rapidly taking . |
over.

- The cat is behaving exactly -
like a lot of smart advertisers
these days. They are moving into 1
tough, competitive markets and -
taking over, too.

And to do this in Baltimore, .
they are using W-I-T-H. You .
see, you can do MORE on:
W-I-T-H for LESS money than -
on any other station in town.

W-I-T-H regularly delivers
the LARGEST number of listen- - 1
ers-per-dollar. That makes it the : i
big bargain buy in this rich
market.

So if you're looking for low- - 4!
cost results from radio, call in: i
your Headley-Reed man today ' i,
and get the whole W-I-T-H' ]
story

Baltimore 3, Maryland | !

TOM TINSLEY, President
Represented by Hoedliey-Reed
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The First High Fidelity, Real Quality Tape Recorder-Reproducer at
the Low Price of $219 ——

Introduced by Macy’s in Metropolitan New York Area
February 20th, 1950

Now Available to

RADIO STATIONS — ADVERTISING AGENCIES
and ADVERTISERS

Plays a Full Hour Without Changing Reéls or Rewinding.
High Fidelity Recording-Reproduction, Compact, Portable, and
Simple to Operate.

Ideal for Interviews, Special Events, Auditions, Off-the-Air
Recordings and Many Other Uses .

Full Details on Request

SPOT SALES, INC.

LOREN L. WATSON, Pres.
400 MADISON AVENUE NEW YORK 17, N. Y.

WwWww americanradiohistorv com
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"Game Of The Day”
Offered As Co-op

(Continued from Page 1)
was made following “an over-
whelming response by Mutual af-
filiates to offer these broadcasts to
local advertisers.

The web plans to sell the show
under two co-operative arrange-
ments. The first calls for sponsor-
ship of a complete game by one ad-
vertiser; the second allows for pur-
chase of 30-second announcements
at the end of every half-inning, and
one 60-second announcement at the
end of the game by various adver-
tisers.

“Game Of The Day” will be aired
Mondays through Saturdays and
will be described by Al Helfer, as-
sisted by Art Gleeson. All games
will originate from the various
parks of the American Baseball
League.

All broadcasts are planned as
“live” play-by-plays, but in the
event of last-minute postponement
of the scheduled game, MBS will
substitute a game from another area
to be presented on a “recreation”
basis.

On the few days that no_game is
scheduled, Mutual will air a sports
program on baseball. First broadcast
of the “Game Of The Day” coin-
cides with the start of the baseball
season on April 18 and will con-
tinue throughout the regular season.

Hearing-Postponement
Protested By Cottone

(Continued from Page 1)

slated for next Monday on the
license renewal of KMPC, Los An-
geles, WJR, Detroit, and WGAR,
Cleveland. A 30-day delay wias
asked last week by Counsel Hugh
Fulton for G. A. Richards, who con-
trols the three stations.

A major ground for the petition
for delay is the fact that Fulton
has only recently come to the case,
but Cottone pointed out that this
is the third time in 15 months that
the case has been set for ‘hearing.
Previous postponements have been
at the behest of previous counsel
for Richards.

Plan Market Week

San Francisco—Western Summer
Market will be held at the Western
Merchandise Mart July 24 through
28, Frank K. Runyan, Mart presi-
dent has announced. The Mart which
has year-round displays of radio and
television appliances and other
home goods, will hold trade meet-
ings for the occasion.

IF YOU HAVE AN IDEA

Put that idea into visual form and scll
it. Slick, handy presentations worked
up from your basic material by artist-
writer.

Box No. 115, RADIO DAILY
1501 Broadway, New York 18, N. Y.

!
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By SID WHITE

Man About Manhatian. . . !

® © © BIGTOWN SMALL TALK: Tin Pan Alley is buzzing about
the revelation that one of the alllime crooning greals has come to
mean absolutely nothing in the plaiter field. All of his discs this year
were colossal flops as compared to the past. ... Some television dealers
are now offering sets of dishes to purchasers of video sets. (Next week—
Screeno!) . . . Here’s a switch: Millon Berle now has talent scouts in
H'wood digging up actors for his TV show. . .. Inside on so many’ theat-
rical agencies merging, here and on the coast, is thal they got tired
of exchanging clients and splitting commissions for jobs that came
through alter the performers had left. . . . Aside to Jack Benny: Are
you planning a personal appearance tour this Spring a la Hope? . . .
A local dep't store (A & S in Bklyn) is readying a program for TV
to be tagged “Shopper’s Paradise.” They’ll offer items right on TV
and shoppers can order the merchandise by ‘phone.

w w w w
e © e Hwood T-Men (Talent Scouts to youse) can’t even
get near Californeyes-ful Jane Harvey, currently thrushing at the
Shelburne Lounge. Besides her big new MGM disc contract, she
can have her pick of six B'way and five TV shows. Incidentally,
Jane was officially tagged “Queen of Television” back in ’47. ...
Billy Eckstine's “Sitting By The Window” is his greatest hit to
date. MGM is pressing another half-million. . .. Jane Barton, who
gave up her own publicity biz to become program director for
New York State’s Radio Bureau, has been made president of
the Commerce Department’s Civil Service Employees’ Assn
Chapter. (From the capitalist to the labor front?) ... Al Kelly,
the double-talk specialist, in great demand these days for after-
dinner dates. . . . The Mariners planning another concert here
after their click in Baltimore last week.

w w w w
® ® @ Ben Gross' arlicle on NBC's “American Forum of the Air"”
tagged “It's A Radio Program For Democracy” will appear in the April
. . According to ad agency insiders, the vaude-
ville type TV show is now considered poison. Sponsors won't buy or
even hear about them unless they’re emcee’d by a top-flight comic
. A top bandleader is so broke his entire salary for the
. « Geo.
Shearing’s newest composition, dedicated to Jack Benny and his fiddle:
"“I've Got You Under My Chin.” . . ..Macy's planning to test out
effectiveness of certain video commercials via WOR-TV. . . . It's a girl,
Patricia, at the Allen Funts, of “Candid Camera” fame. . . . And Ed
Evans, film program director of WPIX, is the proud poppa of a boy.
. + « Sheilah Graham close to a sponsored network radio stanza. . . .
Bermudians excited about the possibility of setting up a TV station on
the Islands. Principal shows would be kine’d from the States.

w e w w
® e o Alfred Hitchock, the great film producer-director, a
master of screen suspense, thinks most drama on TV should be
handled with one camera. The lens would be roving and would
follow all the actors’ movements much the same as the master
mystery man did in his spectacular picture, “Rope.” Though he
favors filmed versions of drama, the pictures to be made espe-
cially for video, he sees a real step in the right direction in the
manner used on the Wm. ‘Gargan “Martin Kane, Private Eye”
series, whereby good live action, continuity commercials and
specially integrated movie sequences are combined to give a
whodunit a nicely tailored effect. '

1st issue of Collier’s. .

personality. . .
coming year has been attached to pay back income taxes. .

Wednesday, March 8, 1957

KSL Awarded Eight
Ad Club Citafions:

Salt Lake City—KSL and KSL.- !
TV were recently named winners 4
of six Salt Lake City Ad Club
Awards, and a gold award for out- i
standing outdoor advertising and:{
an honorable mention for -their
1949 trade paper campaign, it has; |-
been announced. The programming {.
awards were evenly divided into.;jr

i

three gold medals and three honor--!
able mentions.

Programs which won gold awardsi ;
include:. “This Business of Farm-:]
ing,” sponsored by Kennecot{ Cop- 1
per Corporation; “Land of Make |
Believe,” sponsored by Z.C.M.I, and 4
the TV presentations of the “U. of '
Utah Home Basketball Games,”
jointly sponsored by Z.C.M.I. and:®
the Union Pacific Railroad.

Honorable mentions were received
by the “Utah Symphony Program,” i’
1 Z.C.MLI. presentation; the “Con-
cert Hall,” sponsored by Phillips 66,
and the animated TV spots adver-
tising Brainard Cottonwood Dairy..

C. Richard Evans, general mana-. |
ger of KSL, accepted the awards {*
on behalf of the stations. Later, he: |
announced the appointment of John: %
S. Lugt as a video producer for. i:
KSL-TV.

g g =T it g

“Bobby Benson” Day
Draws 20,000 Kids'!

Twenty thousand persons, mostly.lj.".
excited kids, turned out last Satur- I’
day at R. H. Macy and Co., New |,
York, to attend “Bobby Benson: %
Day,” a promotional stunt arrangedp{'.'.
by MBS, which airs the *“Bobby:i:
Benson” show, and Macy’s to in-: i
troduce the new line of Benson i
franchised western clothes. Accord- i<
ingly to a Macy exec, crowd was.
the largest turnout ever at a Macy .
promotion. R

Only spot announcements and a ‘i
series of bulletins prepared by the.
New Jersey Central Railroad built i,
interest in the day’s affair. The Cen-'i-
tral distributed a release in its com- 1
muter trains throughout the week:ii:
preceding last Saturday which an-:
nounced that a special twelve-car.:
train would carry kids to the fes-:
tivities free of charge. The train i~
was jammed on Saturday.

High point of the day’s activities:
was a personal appearance by Ben-: -
son and other members of the i
show’s cast. Jerry Sanford & Co. 2:

franchise the merchandise bearingi :i-
the “Bobby Benson” label. It wasi”
the first time that Mutual granted: 3:
such a license.

Why buy 2 or more...
do 1 big sales job

~.on "RADIO BALTIMORE"

WBAI

Contoct
EDWARD
PETRY CO.

WwWww americanradiohistorv com
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| Darliament To Probe
- (anadian Radio-TV

o (Continued from Page 1)

:1st Parliament, to report “observa-
+ ions and opinions” on the annual
eports of the CBC. It also will re-
~jew the aims of the corporation
:nd the impact of its regulations as
ivell as its future development,
-evenues and expenditures.

;v The majority of the committee—
i, bout 17—will be Liberals, with
.epresentation from the other part-
s, 100, Dr. McCann said. Five of
1e committee will be Progressive
‘onservatives, two C.C.F. and one
i~ ocial Credit.

Establishment of the committee is

‘BC rule and to raise the whole
- uestion of television development
1 Canada.

5} ligh Frequency Method
- Jemonstrated In Canada

i1 . Montreal—How a number of tele-
.hone calls can be transmitted si-
wltaneously over a single pair of
t -ires by means of high frequency
1* :arrier waves” was demonstrated
| 2re by Dr.J. O. Perrine, assistant
|- ice-president of the American
W:r_ elephone & Telegraph Co.,, New
. ork City.

Employing an array of carrier
&7 aparatus, microwave radio equip-
kkl aent and a cathode-ray oscilloscope,
r. Perrine gave his lecture-dem-
astration to a joint meeting of
[ontreal engineering societies and
ell Telephone and Northern Elec-
‘ic engineering personnel in at-
:ndance.

Dr. Perrine explained that differ-
.1t telephone conversations can be
;3 wansmitted at the same time. over
. single pair of wires because each
H carried “piggy-back” on a sepa-
ite band or group of current fre-
uencies. The various bands are
ir enough apart in wave length so
1at they do not interefere with
ae another. Bach message to be
irried on the pair of wires is trans-
<1 orted 1o the {frequencies of its
¢t :articular carrier lane before start-
% g on its journey; arrived at its
| estination the message is re-trans-
> osed to the original voice frequen-
es. Thus the persons called-—they
ray number 3, 12 or 15 or even 600,
“epending on the type of carrier
sstem—hear the voice almost ex-
*tly as it began its trip.
The carrier wave technique, Dr.
. errine noted, is used not only for

!
L
)
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FCC Grants 13

DAILY

New Stations,

Also Okays Transfer Of Six

850 band on the island of Hilo, and
the other on the 860 band with 250
watts unlimited on Honolulu. Per-
mittee of the first is the Island
Broadcasting Company, with Royal
V. Howard, consulting engineer and
former NAB engineering head, as
permittee.

The Howard grant was made
earlier, then delayed. Call letters
for his stations have been announ-
ced as KIKI

Also to operate with one kilowatt
were the North Dakota Broadcast-
ing Company, in Minot, N. D,
which was granted unlimited hours
on the 910 band, and the Carroll,
(Jowa,) Broadcasting Company, to
operate on the 1380 band with un-
limited hours. Daytime operation
with one kilowatt was voted the
Chanute Broadcasting Company,
Chanute, Kansas, for the 1460 band;
the Springfield Broadcasting Com-
pany, Springfield, Tenn., for the
1430 band; Eurith Dickinson Rivers,
Jr., son of the former Governor of
Georgia and owner of two stations
in the state, for operation on the 900
band in Savannah, and Jack Cecil,
Midland, Texas, for operation on the
1150 band.

Daytime operation on the 1250
band with 500 watts daytime was
permitted Lamar County Broad-
casting Company, Paris, Texas. Un-
limited hours with 250 watts were
okayed for the Aroostock Broad-
casting Corporation, Houlton, Me.,
on the 1340 band; for the Umpqua
Broadcasters, Inc., Roseburg, Ore-
gon, on the 1240 band, also for
Howard M. Loeb, Phoenix, Arizona,
to operate on the 1230 band when
KPHO has moved from that band.
Carl F. Knierin, Grand Coulee,
Wash.,, was granted permission to
operate on the 1400 band with 250
watts from 7 am. to 7 p.m.

WVEC, Hampton, Va,, was grant-
ed permission to change its fre-
quency from 1050 to 1490 ke, in-
creasing its hours from daytime to
unlimited with 250 watts. A change
from the 1450 band with 250 watts
unlimited to the 1310 band with 500
watts night and one kilowatt limited
was okayed for KTYL, Mesa, Ariz-
ona.

WKYB, Paducah, Ky., was given
the nod to stretch its hours on the
570 band from day to unlimited,
with 500 watts night and one kilo-
watt daytime. WEIM, Fitchburg,
Mass., won the right to shift from
the 1340 to the 1280 band, increasing
its power from 250 watts to one
kilowatt, both with unlimited time.
A similar increase in power, with

*"@ ‘lephone calling but also in teleg-
! 1phy, 1eclevision and telephoto

~* ‘ansmission.

m

WANTED

Salesman, for animated television
shorts. State background and con-
tacts, if any.

Write Box No. 113, RADIO DAILY
1501 Broadway, New York 18, N.Y.

Stork News
Jack de Russy, manager of NBC
national Spot Sales, is the father
of a baby girl. born Wednesday,
March 1 at Passaic General Hospital,
Passaic, N. J. Mrs. de Russy is the
former Francis Armstrong, an NBC

secretary.

(Continued from Page 1)

full-time operation unaffected, was
granted KENO, Las Vegas, Nev,
which goes from the 1400 to the 1460
band, upping its power from 250
watts to one kilowatt.

Sale of WERI, Westerly, R. I,
from W. Paul Oury to Radio West-
erly, Inc, of which Richard G.
Moore is president, for $71,000 was
okayed, as was the sale of 67.5 per
cent of the stock of WSHB, Still-
water, Minn., for $58,000 from Nich-
olas, Victor and Albert Tedesco to
Wiliam F. Johns, Sr. A $12,500 price
tag was placed on the 50 per cent
interest in WITA, San Juan, P. R,
sold to Antonio Valdivieso by Vir-
gle H. and Gloria Meador, with con-
trol passing to Valdivieso.

Licensees of WLIV-FM, Provi-
dence, turned over their station to
AM station WDEM, Providence, in
return for 17.09 per cent of the stock
in the latter station.

The Commission also approved
the transfer of control of KRDU,
Dinuba, Calif., from John and Troy
Banks and Donnelly Reeves to Egon
and David Hofer, as well as the re-
linquishment of control of KPHO,
Phoenix, Ariz., by Rex Shepp to the
Citizen Publishing Company, Ers-
kine Caldwell and George W.

ABC To Air Loyalty
Probes Documenfary

(Continued from Page 1)
the loyalty probes in this country.

The seventh in the series, “Clear
and Present Danger” will be writ-
ten by Morton Wishingrad who also
penned the Peabody prize winner
from the same series, “Communism
—U.S. Brand.”

ABC's public affairs department
has been working on the May 1
presentation since early last year.
Purpose of the program, according
to a web spokesman, will be to
analyze the problem of loyalty
probes “through a straightforward,
factual approach.”

In addition to presenting the facts
of the loyalty situation, ABC
through Wishingrad, will go on to
make specific recommendations on
the issues.

Resigns WMOR Post

Chicago — Restaurateur Dario L.
Toffenetti has resigned as chairman
of the board of WMOR, independent
FM operation, and has severed all
connections with the group as a re-
sult of policy differences. Toffenetti
is reported to have objected to a
documentary program last Novem-
ber giving accounts of local racial
disturbances and criticism of the
police force. Resignation came when

board refused to revise policy.

Girdle

sults that Bedell.. and

with KEX. Make this

Free & Peters.

families than in 1946.

PORTLAND, ORE.

50,000 WATTS
ABC AFFILIATE

O

Recently, on its 9 AM show on KEX, Port-
land’s Bedell Company plugged a special sale
of ladies’ foundations. By 2 PM, the entire
stock was sold out! That’s typical of the re-

Northwest advertisers.. are getting regularly

foundation of your promotion in this rich
markeét! For availabilities, check KEX or

P.S.—According to new BMB figures, KEX

now delivers approximately 25% more radio

WESTINGHOUSE RADIO STATIONS Inc
KYW o KDKA o WBZ ¢« WBIA « WOWO ¢ KEX ¢ WBZ-TV

National Reprosentatives, Froe & Potors, excopt for WBZ-TV;
for WBZ-TV, NBC Spot Sales

Hurdle

scores of other Pacific

50,000-watt station the

KEX
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Programs’ Popularity
Varies, Study Shows

(Continued from Page 1)
and Big Town placed only on the
Los Angeles listing.

Other lone appearances were Sus-
pense, Stop the Music, and You Bet
Your Life in New York, Dr. Christ-
ian and Mr. Keen in Philadelphia,
and Mystery Theater, Break the
Bank, Mr. and Mrs. North and The
Great Gildersleeve in Cincinnati.

Benny placed first in all but the
Cincinnati market where he was
eighth. Tops there was Lux Radio
Theater, which was second in Phil-
adelphia and New York, third in
Los Angeles and not on the Frisco
rating. Winchell was third in Phila-
delphia, San Francisco and New
York, fifth in Los Angeles and did
not place in Cincinnati.

Hope came in sixth in New York,
Los Angeles and San Francisco,
fourth in Cincinnati and seventh in
Philadelphia. Fibber McGee was in
the seven spot in New York, fourth
in Philadelphia, Los Angeles and
San Francisco and second in Cin-
cinnati.

Godirey “Nought” In L. A.

Godfrey's Talent Scouts which
held down fifth place in Philadel-
phia and New York and third in
Cincinnati, did not show in L.A. or
San Francisco. Amos ‘n’ Andy did
not come into the top ten in the
West but held fourth in New York
and ninth in Philly.

CBS continued to dominate the
surveys holding 27 of the 51 posi-
tions in five markets (one tie). NBC
held 17 places while ABC had
seven. Most of the CBS positions
were held in the three Eastern areas,
however. In L.A., both NBC and
CBS had four programs in the top
ten while ABC had two. In San
Francisco, five NBC shows were in
the top brackets to three for CBS
and two for ABC.

Bus Line Buys Spots

Florida Greyhound Lines has
signed a new 13-week contract for
sponsorship of Elmer Davis over
four ABC affiliates in Florida. The
news commentary will continue to
be heard over WPDQ in Jackson-
ville, WSUN, in St. Petersburg.
WHOO in Orlando and WMFJ in
Daytona Beach.

STUDIO FOR RENT

RITZ TOWER HOTEL

“ONE OF NEW YORK’S BEST
COMMERCIAL CORNERS*

Park Ave. and 57th St.

2500 sq. ft. of choice air-conditioned space
on onc floor. Suitable for A.M., FM.,
T.V., or sound recording studio. Has con-
trol room and studios with soundproof
ceifing and walls. Newest modern fluores-
cent lighting. Excellent maintcnance. MOD-
ERATE RENTAL. Entrance from East 57th
Street. Various means of transportation
right at door. For further information call

Royal Commission Controls

RADIO

DAILY

Future Of TV In Canada

By R. T. SNELGROVE
(President, Canadian Association of
Broadcasters)

HE years 1949 and 1950 mark the

second great milestone of Cana-
dian radio history. In 1949 the Fed-
eral Government appointed a spe-
cial five-man Royal Commission,
charged with the duty of recom-
mending, after complete investiga-
tion, a policy to set the broadcasting
framework of Canada.

Mindful of the last Royal Commis-
sion on radio, which seventeen years
ago recommended complete nation-
alization of broadcasting, the Cana-
dian Association of Broadcasters im-
mediately mobilized all its resources
to see that the case of independent
(non-government) broadcasting was
fully and fairly presented.

In September of 1949 the Cana-
dian Association of Broadcasters
presented two comprehensive briefs
to the Royal Commission at its first,
or Ottawa, hearings. These detailed
the community service and other im-
portant work performed by the in-
dependent stations, outlined the his-
tory of broadcasting in Canada,
showed the in-
equities and ...
anomalies of the
present radio
structure, and
urged the neces- i
sity for placing
regulatory pow- A5
er in the hands
of the Canadian
Broadcasting
Corporation gm . :
which competes E

gd! LT

with the 119 non-
government sta-
tions for audi-
ence and busi-
ness.

Subsequently, officials of the CAB
followed the Royal Commission on
its tour of cities in Western Canada,
Ontario, and Quebec. During these
hearings on tour, greater and more
complete detail of the broadcasting
picture was presented in briefs sub-
mitted by individual member sta-
tions. The same policy will be fol-
lowed in connection with the Royal
Commission’s tour of cities in the
Atlantic provinces during January
of 1950.

Thereafter the Canadian Associa-
tion of Broadcasters will present a
final summary brief to the Royal
Commission at special sittings in Ot-
tawa during April, 1950. This brief
will outline a suggested pattern for
Canadian broadcasting of the future.

Special speaking tours by officials
of the Association brought the sub-
ject matter of the Commission’s in-
vestigation to the attention of key
clubs and groups and organizations
in various areas of Canada.

During most of the time that the
Royal Commission was sitting dur-
ing 1949, the Association was also

SNELGROVE

Mr. R. T. Chase, PLaza 5-5000.

confronted with the problem of the

North American Regional Broad-
casting Conference in Montreal, For
the first time, the Association was
permitted to have an observer pres-
ent at this Conference. The Techni-
cal Committee, under chairmanship
of Mr. George Chandler, of Van-
couver, engaged the services for this
purpose -of Mr. W, J. Bain, O.BE,,
formerly of the Department of
Transport. WNr. Chandler was also
in attendance as a registered ob-
server during key portions of
the Conference. At the time the
NARBAC recessed in December, no
private station interest in Canada
had been adversely affected.

The new Sales Department of the
Canadian Association of Broadcast-
ers was organized in 1949, with Mr.
A. P. Freeman in charge. The case
for radio advertising is now being
presented forcibly and consistently
to agencies, advertisers, and govern-
ment departments by all available
media.

Regional meetings were curtailed
in 1949 and will be reduced again in
1950, due to the pressures of the
Royal Commission and NARBAC
bearing simultancously upon the
staff and resources of the Associa-
tion. These will, however, be re-
sumed according to plan in 1951,
and meantime direct contact is being
maintained through one or two in-
formal meetings and by means of
meetings between station personnel
and CAB offizers while the latter are
on speaking tours or accompanying
the Royal Commission.

During the year Association mem-
bership increased from 87 to 95 sta-
tions. Service to membership was
expanded, especially in the fields of
sales material, program material,
and information interchange.

Several planned fields of expan-
sion were temporarily halted to per-
mit almost complete concentration
on the problems posed by NARBAC
and the investigations of the Royal
Commission. A usual number of
regulatory and legislative problems
also engaged the attention of the
Association during the year 1948.

The biggest news in Canadian ra-
dio in 1950 will be the issue of the
Royal Commission’s report, probably
in mid-year or later. Whether or not
that report is implemented immedi-
ately by the Government, it will
have a profound bearing on the fu-
ture pattern of Canadian broadcast-
ing, both in the sound and televi-
sion fields. The Royal Commission
investigation remains the biggest
and most important job of the Cana-
dian Association of Broadcasters;
and its members are satisfied that
their interests are being efficiently
and fully protected. :

Stork News

It's a boy for the Ed Evanses. The
8-pound, l-ounce woffspring arrived
Saturday, March 4, at the ZLenox
Hill Hospital. Evans is film program

director of WPIX, New York.
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| Celomat To Testify

On Color Convertt

Washington Burean of RADIO DAILY,
Washington—The FCC announ:-
yesterday that it will receive tes
mony {rom the Celomat Corpo:.
tion, New York, in the color '
hearings with regard to a conver
to bring in color video with a:: ;
adapted to the CBS color syste
The company claims it can m;.
the converter for about $9.95 at ..
tail. At the same time, the Comn..
sion turned down requested appe.. -
ances by Wells-Gardner, Chicz,
and Communications Measureme ;-
Laboratory, Inc.,, New York. s
Comment On VHF “Freeze” !
The Celomat story is one -
Commission feels properly belo: :
in the hearing at this point, it :|..
plained. Wells-Gardner, howes ;
sought to offer testimony regard: .
public reaction to large-size wvic:
pictures in the home and “proba:
public reaction to certain featu; .
of the three color TV systems wh; .
‘have been proposed.” Also offe ! .
was a statement on “the effect'!-.
continuation of the VHF freeze ¢ . .
failure to proceed with a VHF-U:' .
allocation plan upon such sm::
business enterprises as Wells-Ga -
ner.” b
Wanted Immediate Assignmenty. ',
Communications Measureme=;
Lab had asked immediate assi: .
ment of “the best compatible cc:
system for use on the VHF chi- .
nels,” with compatibility ruled ‘|-
as an important requirement ! |
color in the UHF. The company -
poses a continuous dot sequenl
color system calling for an 8 me- .
cycle band—a system still in .2 ¢
theoretical stage.

AL IIAALAIAA ¥ &
For NEW YORK
Agencies and Clients- -

it's just @
LOCAL CALL

for up-to-the-minute
-AVAILABILITIES ¢

WNAC.T"
BOSTON

Call
CAnal 6-3811

(Local New York call)

Direct to ;
WNAC-_TV Boste -
“CBS - _ABC . Dumon‘;'vl
Ararssraanaett
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_TELE TOPICS

> :"WASHBUCKLING ARTHUR GODFREY
.. 17 of the “Talent Scouts” and Chester-
"+eld programs turned out to be a mild-
vannered gent making a friendly call on
: neighbor when he visited Gertrude Berg
:nd "“The Goldbergs” on CBS-TV on Mon-
ny night, Arthur, famed for his mugging
d informal asides on his own TV shows,
tight have been a drop-in caller in any-
tdy's home. Theme of the Goldberg
<ript was the zuditioning of young talent
or the “Talent Scouts” show. As a mat-
i of fact, the domestic Goldberg format
i2came 3 Junior Talent Scout audition for
: e half-hour period.

“SRITICS OF TV who claim the sight
v and sound media has hurt the sports
: x office should take a gander at the
restling match gross at Madison Square
rfarden Monday. A total of 16979 per-
ms paid over $50,000 to witness two TV
- westling favorites in action. The camera
 nscious grapplers who drew the big gate
ere Antonio Rocca, the Argentine, and
! ene Stanlee who modestly bills himself
i “Mr. America.” . . . And, speaking of
" buck, E. H. Vogel, GE marketing man-
jer, predicted the other day that TV
At dvertising would amount to a cool billion
vollars by 1955, without making serious
'wroads on other media. Vogel also pre-
i icted that five years from now would
+ 2e 513 stations in operation serving 28 -
OR‘] 30,000 sets-in-use. . . . Also on the
I~ ubject of big figures, NBC-TV has leased
:'5000 sq. ft. of TV prop storage space,
I ree full floors, in west mid-town New
v ork to serve their uptown studios. Lay-
v ut has facilities for carpentry and paint
A0ps, scenic storage rooms and furniture

A

fts.  There’s also room for rehearsal
i tudios on the top floor.
- °
"“ ,‘NTERNATIONAL SILVER has rencwed
the “Silver Theater” over CBS-TV

<argely, it is understood, as a result of the
aves Frank Telford got following his re-
t - ent production from the Coast which uti-
i ized the Fairbanks three-camera tecnic.
cienewal, which is effective April 3,

alls for all shows in the new series to
. Mginate from Hollywood under Telford's
i Wpervision. . , . The Madison Ave. storv
* 3 that Lucky Strike has bought the 7:30
0 8 p.m. Sunday night time segment over
:BS-TV now occupied by “This Is Show
hfsmess." Feeling is that Lucky Strike

s vill _keep the show biz show on the air
0 i wrovided principals can get together on
rice. . . . Nat Hiken, who scripted for
‘red Allen before he moved in with Mil-
- on Berle, has been signed to write the
§7" dert Lahr show which soon preems on
=BS-TV. . . . And WDTV, Pittsburgh, is
he latest video station to join the parade
f rate card increasers (that word's in

il

L2

o

RCA Infroduces New

Industrial TV Sysfem

Right on the heels of the intro-
duction by DuMont of an industrial
closed circuit color-TV system at
the IRE convention, RCA yesterday
announced the development of a
black and white industrial video
system, adaptable to color transmis-
sion, which features the smallest
most compact TV camera to date.
Developed by RCA'’s research de-
partment, the camera is approxi-
mately the size of a personal 16
millimeter camera and features a
master control monitor ‘“as easy to
carry as a suitcase.”

Dr. V. K. Zworykin, RCA vee-pece
and technical consultant who di-
rected development of the system,
said yesterday that the development
of the smaller, simpler and less ex-
pensive camera and monitor set will
hasten the coming of age of indus-
trial video. “Closed circuit televi-
sion can be a powerful instrument,”
he said. “No man . .. can foresee all
of its uses.”

Carson’s Father Dies

Jack Carson’s rehearsals for his
TV debut on the Ford Theater’s
“Room Service” dramatic airer this
week-end were interrupted by the
word that his father was dying, Car-
son dropped the rehearsals to hasten
to the Coast to be at his bedside.
Unfortunately, the elder Carson, a
retired insurance man of 69 who
often played feature roles on Car-
son’s radio show, passed away as

Carson was boarding the plane.

Big lleart

The WPIX-New York Heart
Fund Marathon Show last Satur-
day night collected a total of
$175,000 for the Heart Fund dur-
ing the course of a four-hour tele-
cast which featured appearances
by 55 slage, screen, sports and
TV stars. Emceed by Ed Sullivan,
the show went off the air at
2:30 a.m.

Television Inferest
|ndicaﬁ By Sears

{Continued from Page 1)
cify a starting date for a Sears-
sponsored video program.

Several general merchandise and
department store outlets, notably
Saks 34th Street, in the New York
market are now using TV to hypo
sales.

The Sears letter, which was sign-
ed by M. Z. Kissileff, sales manager,
started by saying “We are thinking
of sponsoring a television program,
of interest to women in the New
York area. You can be as assistance
to us in making our decision, by
jotting down on this letter your
answers to the following questions.”

There followed six questions
which asked “Do you have a tele-
vision set in your home ”, “If not,
do you ever watch television?”, “If
you prefer a particular stations,
which station?”, “Do you watch
television in the daytime?”, “Indi-
cate the daytime hours you prefer
to watch television”, “What kind of
daytime show would you prefer?”

New Phone-TV Transmission

Announced By Signal Corps

read yesterday at the convention by
Dr. Goubou, is simple, highly effi-
cient and costs little to manufac-
ture, and promises to open up
“wholly new possibilities in micro-
waves and home television.” It is a
single wire with special insulation
and funnel shaped terminals.
Signal Corps experts, who have
dubbed the invention the “G-string”
after the inventor’s initials, say that
it will bring improvements to radar
operation and may also replace co-
axial cable for many applications.
One of the uses of the “G-string”
is as an inexpensive means of dis-
tributing TV programs to city

Nebsters Unabridged, son).

homes on a “wired wireless” basis

(Continued from Page 1)

—at present a prohibitively high
cost operation with other wires.

In addition, says the Army, the
new wire may make practical the
development of a videophone since
it now can carry a hundred video-
phone conversations simultaneously.
A coaxial cable can carry only one
such conversation. In addition, it
may practieally be applied to carry-
ing TV programs at relatively low
cost to areas outside of current TV
areas.

The new wire has numerous very
important applications for the Arm-
ed Forces, according to the Army,
especially in microwave relay tech-
niques and radar.
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Go - Slow Appeals
Voiced In N. Y.
And Chicago

The battle of color television was
waged on two fronts yesterday as
top experts made presentations be-
fore the 1950 annual convention of
the Institute of Radio Engineers in
New York's Hotel Commodore and
at the second national television
conference in Chicago.

Before some 1,600 radio engineers
and members of the FCC, conflict-
ing viewpoints were presented.
Thomas T. Goldsmith, Jr. of the Al-
len B. DuMont Labs touched the
situation off by saying: “Come
along with color later.” He urged
that more cities have black and
white first and that no decision on
color be made “hastily.”

Peter C. Goldmark of CBS report-
ed later: “Color television is here.
Let the people choose between
black and white and color. Let the
transmission of smell come later.”

E. W. Engstrom of RCA Labs ad-
mitted that perfections were yet to
be made in the new medium but
that the objectives of compatibility
and quality could be accomplished.
Donald K. Lippincott of Color Tele-
vision, Inc. also admitied that cer-
tain “bugaboos” in their system
were yet to be ironed out.

Other panel speakers included: J.
D. Reid of the Crosley Division of
Avco, speaking on UHF Allocation;
D. B. Judd of the National Bureau
of Standards, on the color problems
in general; David B. Smith, v-p of
Philco on the Dot Systems of Tele-
vision in general, and A. G. Jensen
of the Bell Labs on the Compromi-
ses Necessary for a Color System to
Fit a Six-Megacycle Band.

Moderator for the occasion was
Donald G. Fink of the McGraw-IHill
Publishing Company.

Stanton At Chicago Confab

In Chicago yesterday television
broadcasters were warned against
rushing the acceptance of color be-
cause of its present incompatibility
with video sets now in use. Caution
was urged by Martin Codel, editor
of “Television Digest.” He spoke be-
fore a luncheon meeting at the
second annual national television
conference in the Palmer House.

“Actually, only a handful of
people are sold on color,” he said.

Senator Johnson, Colorado Demo-
crat and a strong advocate of “color
now"” as chairman of the Interstate
Commerce Commission, stated:
“color television is a commercial
reality today.” He was supported by
CBS president Frank Stanton, who
declared: ‘‘color television is al-
ready an accomplished fact.”
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WHBC Celebrates Anniversary

- Canton, O.—Highlighting the 25th
anniversary of WHBC on March
9th, will be the showing of -the
BAB’s all-industry film, “Lightning
That Talks,” at a luncheon meeting
on that day at the Onesto Hotel in
this city. One hundred industrialists,
retailers, wholesalers, and agency
men have been invited. A number
of activities have been planned by.
the station, including a special ded-
icatory broadcast from 8:00 to 8:30
p.m. highlighting the development
of WHBC's facilities during the
past 25 years. During this week spe-
cial series dedicated to the State
and surrounding cities will be
broadcast.

Named WMOU Chief Announcer

Berlin, N. H—James Hinchey of
this city has been named chief an-
nouncer at Boston University's ra-
dio station, WBUR, which opcned
the first of this month. Hinchey is
majoring in radio at the university,
and has worked with WMOQOU dur-
ing the summer.

Memorial Show On WCOP

Boston, Mass.—When WCOP pro-
gram manager Gene King heard of
the death of Sir Harry Lauder on
Monday, he immediately arranged
a special “Harry Lauder Memqual
Show” which was aired that night
from 9:00 to 9:35 p.m. the program
was supplemented by his own_col-
lection of Harry Lauder recordlngs,
which he rushed home to get in
time for the WCOP tribute to the
famous Scot. Script for the pro-
gram was written by Ed Sullivan,
WCOP continuity director.

Jewish Music Month Tribute

Hollywood, Calif.—TIn tribute to
Jewish Music Month, the First
Methodist Church Choir of 80 voices
broadcast over KFWB on March 2nd
at 8 p.m. Two extended choral
works by the composer-conductor,
Maurice Goldman, were featured.
Other composers whose works wera
included were Eric Zeisl and Mario
Castelnuevo-Tedesco. Soloists heard
were pianists Eda Schlatted and
soprano Phyllis Brenneman.

Aids N .Y. Water Shortage

San Antonio, Tex.—This is one of
the 16 cities in the U. S. participat-
ing in a plan originated by radio’s
“Great Gildersleeve,” water com-
missioner of the mythical town of
Summerfield, to remind residents
and visitors in New York of the
acute water shortage in the met-
ropolis. Each of the cities is adding
an ounce of local H,O to a canteen
“Gildersleeve” is sending to Steven
J. Carney, water commissioner wof
New York City.

Stork News
St. Louis, Mo.—Marvin Doering,
transmitter engineer for KWK, St.
Louis, is the proud father of a sec-
ond son, born February 21st.

PICTURE OF THE WEEK

Network executives joined with O. Parker McComas, president of
Philip Morris & Co., in cutting a birthday cake in celebration of the
opening of the tobacco company’s new quarters in the skyscraper
building at 100 Park Avenue. Left to right in the picture are Niles
Trammell, NBC; McComas; William Paley, CBS; Frank White, Mutual
and Robert Kintner, ABC.

Forty-Eight Stations
Renew Deals With WBS

Forty - eight radio stations
throughout the country have just
renewed and extended their con-
tracts, for the continued use of the
World Broadcasting System’s Tran-
scribed library service. Stations are:
WCFM, Washington, D. C,; WHIS,
Bluefield, West Va.; WBT, Charlotte,
N. C.; WBCM, Bay City, Mich;
WBAT, Marion, Ind.; XKPAS, Ban.
ning, Calif.; WLOG, Logan, West
WAJR, Morgantown, West Va,;
WAUD, Auburn, Ala.; WKLF, Clan-
ton, Alabama; WKJF, Pittsburgh,
Pa.; WEMP, Milwaukee, Wisc.;
KEPW, Fort Smith, Ark.; WIBNU-
FM, Aurora, Il; WCVS, Spring-
field, Ill.; WOCB, West Yarmouth,
Mass.; KFBB, Great Falls, Montana;
WADC, Akron, Ohio; WSRS, Cleve-
land Heights, Ohio; KGW, Port-
land, Oregon; WKRZ, Oil City, Pa.;
WBRE, Wilkes-Barre; WLAC, Nash-
ville, Tenn.; KTBC, Austin, Texas;
WDBJ, Roanoke, Virginia; CFOS,
Owen Sound, Canada; ICKLW,
Windsor, Ont., Canada; KMJ, Fres-
no, Calif.

Other stations extending contracts
are: KGLU, Safford, .Arlzona;
WAIM, Anderson, Indiana; KTBI,
Tacoma, Washington; KSLM, Salem,
Oregon; KGRI, Henderson, Texas;
WCSI, Columbus, Ohio; KICIL, Hou.
ma, Louisiana, and WGBF, Evans-
ville, Indiana; WROL, Knoxville,
Tenn.; KGHF, Pueblo, Colorado;
KEYS, Corpus Christi, Texas;
WASK, Lafayette, Indiana;
WLAP, Lexington, Xentucky;

KIXL, Dallas, Texas; WLBG, Lau-

Intensive Promotion Set
By Helbros For NBC Show

The Helbros Watch Co., sponsors
of NBC’s “Richard Diamond, Private
Detective” show starting March 19,
will inaugurate one of the most in-
tensive promotion and merchandis-
ing programs in the 35 year history
of the company, it was announced
yesterday by William Helbein, Hel-
bros president. Program, as planned,
will include tie-ins with distributors,
retailers, NBC, NBC affiliates, and
theater chains.

According to Helbein, the propo-
sed promotional program and cross-
plugging campaign “will rival those
used by many cigarette and major
food companies.”

Hundreds On NBC

NBC has arranged for hundreds of
on-the-air plugs to be aired for two
weeks prior to the start of the show,
as well as after the show goes on the
air. In addition, some NBC network
programs will plug the ‘Diamond”
series.

Included in the Helbros-Diamond
campaign are trade paper ads; week-
ly postcards to dealers announcing
watches to be featured on programs;
window stickers; a letter from Pow-
ell to all dealers; especially con-
structed window displays for deal-
ers; publicity clips to dealers and
distribs; new ad mats for dealers;
and autographed pics of Powell to
dealers. '

rens, S. C.; XSVC, Richfield, Utah;
WTAG, Worcester, Mass.; - KWAL,
Wallace, Idaho, and WNDH, New
Bedford, Mass.
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have been named 1o handle pub: ',
licity and promotion for the Jewis}:-
War Veterans 1950 All Star Shoy
to be held at Madison Square Gar;
den, May 17, under the auspices o
the Departments of New York
J W. V.
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MARFREE ADVERTISINC !
CORP. is now handling the azcount: |
of American Limoge (dinnerware) i
United Enterprises, Inc. (Eve !
Golden Flatware) and Eljay Novel: i
ty Co. (Table Lighter Sets). ;

ROGER L. WENSLEY has bee; !
moved up from president of Th: I[
G. M. Basford Company to chair -
man of the board. Henry C. Sill -
dorff succeeds Wensley as presiden 1
and E. Scott Pattison has bee; !
named executive vice-president.

!
MORRIS L. HITE has been namet -
president of Tracy-Locke Co., In¢
succeeding Raymond P. Locke whr ;.
is retiring. Clay W. Stephenson ha -}
been elected a director and wil =
serve as executive vice-president -
John H. Wellenkamp, v-p and treas: -
urer, will become general manage: i.
of service operations. Philip Mc! .
Hugh has joined the agency as hear
of the radio and television depart
ment and Herbert Lehman has bee:
named an account executive.

STROMBERG - CARLSON t |
Charles L. Rumrill & Co., Inc. 0
Rochester for its telephone, sounc ;
system and carillon divisions, effec |
tive April 3. !

CRONOW WATCH COMPAN? 3

to Hickory Associates.

JAMES J. BOOTH has beet .-
named director of advertising ant .:
merchandising for the Tea Bureau
Inc. Booth was previously witl
WITH in Baltimore and has beer :¢
advertising and promotion manage: .
for the bureau for two years. ‘

CARL E. ROGERS has beenr. <
named director of marketing anc !
public relations by the Waxed Pa:i .
per Institute, Inc. He was formerl}
with Foote, Cone and Belding it ¢
Chicago. )

SAWDON ADVERTISING COM:
PANY has changed its name t¢ :
Frank B. Sawdon, Inc.

A WOMAN'S packaged product: I
division has been set up by L. H .
Hartman Co., Inc, and will bt

headed by Ruth Ross, formerly o

Duane Jones Company, L. H. Har‘t-;

man announced yesterday. She wil'-
take the following accounts with i
her to the agency: Nestle Colorinst i:3
and Colortint, Mavis Talc anc: ;
Dawnwood Farm products. )

KPHO-TV, Phoenix, Ariz., has end - -
gaged Edward Petry & Co., Inc, a "

its national representative. i
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'RECORD TV RECEIVER SALES REPORTED

l Authorize Four New FM Stations For N.Y, Area

Class B Outlets
To Cost About
$330,000

. The FCC yesterday okayed

four new class B FM stations
for the New York metropolitan
area, with construction costs
to exceed $330,000. Most ex-
-pensive of the stations, from
the standpoint of construction
costs, will be that licensed to
I WEVD, with the estimated
} cost $166,564. Other grants

(Continued on Page 3)

.| IRE Affendance
- Passes 15,000 Mark

Registrations at the 1950 national
:convention of the Institute of Radio
- Engineers being held at the Hotel

Commodore and Grand Central
i-'Palace have already soared past the
15,000 mark and a new record of
¥ more than 17,000 is expected to be
| set before the doors close on the
i -four - day conference tonight. A

e

1?’; spokesman for the registration of-

i

i (Continued on Page 6)

| TV Production Forecast
I Made By Chicago Firm

!

’kf;i Chicago—Television Shares Man-
I agement Company climbed out on a
« limb this week by predicting the
.+ fop video set producer in 1950 will
%' be Admiral. In their forecast, TSMC

: (Continued on Page 2)

!

Musical Showcase

A new musical variety series
to showcase record releases and
present top artists will debut on-
WNBC on March 15 from 7:30 to
8:00 p.m. Wayne Howell will
serve as em-cee on the program
which will be heard each Wed-
nesday. Lisa Kirk, Kenny Delmar,
Russ Case, Frankie Laine and
Mary Hatcher will appear on the
first broadcast.

Stanton Visits White IHouse

Washington—The color television baitle went into the White House
yesterday as CBS President Frank Stanton called on President Truman.
Slanton revealed only that he discussed "general television problems,”
and refused to answer detailed questlons by newsmen,

10 Markefs Planned
For Borden Campaign

Local radio advertising will be
run by the Borden Company in 70
leading sales areas, beginning April
3, the company has announced. The
ads will be in addition to the com-
pany’s television advertising cur-
rently scheduled in 32 markets.

Young & Rubicam, which is hand-
ling the account, reports that the
stations have not as yet been sel-
ected. The new schedule features
daytime spot programs and will
carry promotion items on a greater
number and variety of Borden
products.

Theater Guild Buys Time
To Sell Reservations

Theater ticket reservations will
be taken by phone on a new Mon-
day through Saturday program, Ra-
dio Box Office, to be started on
Monday, March 13 from 9:05 to 9:25
p.m. over WMCA under the spon-
sorship of the Theater 'Guild. The
show will invite listeners to phone
em-cee Larry Curtis during the
broadcast with ticket requests for

(Continued on Page 3)

Educafional Quflook
For TV Explored

Baltimore — Dr. Frank Dunham,
head of division of radio and TV
education, U. S. Department of Ed-
ucation, Washington, in his opening
remarks at WBAL-TV’s all-day
“educators television -clinic,” held
in connection with station’s second
anniversary, described the medium
of television today as “ideal in the
field of education and that it has a
greater potentiality for use in edu-
cation than it has in entertainment.”
He said “an educator has all his pro-
gram material better organized and

(Continued on Page 7)

NTC Hears Johnson,
Witting, McLaughlin

Chicago—Leaders in the broad-
casting industry yesterday were
told at the National Television Con-
ference that television is slowly but
surely inching its way into the
black. Chris J. Witting, general
manager of DuMont's television
network, declared:

“What’s important about televi-
sion’s place in the broadcast indus-
try is the increasing recognition of

(Continued on Page 6)

Technicolor Buys Patent
For Color TV Development

Technicolor Motion Picture Cor-
poration has purchased the TV color
tube patent owned by Dr. Willard
Geer of the University of Southern
California and plans to spend up-
wards of $500,000 in researching its
professional and commercial appli-
cation, according to Dr. Herbert T.
Kalmus, president of Technicolor.

One of ‘the major advantages of

Geer’s electronic device, said Dr.
Kalmus, is that “it may provide a
means for coverting black-and-
white television sets and television
sets in production to receive color
television broadcasts in a way
which will avoid obsolescence.”
Research on the tube’s application
will be conducted in Technicolor’s
(Continued on Page 7)
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Macy Advertising
Pays Off With
Heavy Sales

. Macy’s showmanship in us-
Ing personal appearances of
name radio and TV stars com-
bined with an intensive ad-
vertising campaign in New
York dailies will pay off to the
tune of more than $250,000 in
radio and TV receiver sales
this week, RADIO DAILY learn-

ed yesterday. Included on the
(Continued on Page 3) -

Transit Radio Issue
Before Commission

Washington Burean of RADIO DAILY *

Washington—Opponents of street-
car radio seek to have the FCC
serve their “personal and wholly
subjective desires” regardless of the
public interest, and are trying to
launch an attack on the entire
American system of commercial
broadcasting, the FCC was told yes-
terday. Calling upon the Commis-

(Continued on Page 2)

Eight NBC Programs
In Top 15 On West Coast

Eight NBC shows, six from CBS
and one from ABC have placed in
the top 15 programs on the West
Coast, according to the latest Pacific
Hooperatings released yesterday.

Top programs, Jack Benny at 40.9

(Continued on Page 3)

—_—

$5.00 Radios?

One of the new inventions re-
vealed at the IRE convention was
a new three-tube receiver which
might make possible a $5.00 ra-
dio set of the future. W. K. Vol.
kers, consulting engineer of Sche-
nectady. explained a new circuit
design which results in “starved”
operation of radio tubes. Meeting
opened Monday « the Commo-
dore and Grand Central Palace.



www.americanradiohistory.com

Established Feb. 9, 1937

Yol. 50, No. 46  Thur., March 9, 1950 10 Cts,
JOHN W, ALICOATE Publisher
FRANK BURKE : : : : : Editor

MARVIN KIRSCH Business Manager

Published daily except Saturdays, Sundays
and Holidays at 1501 Brozdway, New York,
(18), N. Y., by Radio Daily Corp., J. W.
Alicoate, President and Publisher; Donald M.
Mersereau, Treasurer and Gencral Manager;
Marvin Kirsch, Vice-President; Chester B
Bahn, Vice-President; Charles A. Alicoute,
Secretary, Terms (Postage free) United
States (other than California) $10.00 one
year; California, $15.00. Foreign, $15.00.
Address all communications to Radio Daily,
1501 Broadway, New York (18), N, Y.
Phone WiIisconsin 7-6336, 7-6337, 7-6338.
Czble address: Radaily, New York.

WEST COAST OFFICES
Allen Kushner, Manager
6425 Hollywood Blvd. Phone: Gladstone 8436
WASHINGTON BUREAU
Andrew H. Older, Chief 6417 Dahlonega Rd.
Phone: Wlsconstn 3271
CHICAGO BUREAU
Herbert M. Kraus
188 West Randolph St
Phone: ANdover 3-6050
SOUTHWEST BUREAU
Pau! Glrard, Manager
Tower Petroloum Bldg.,
Dallas, Texas
Phone: Riverside 3518-9
ROME BUREAU
John Perdicarl
Ludovisl 16

Entered as second class matter, April 5,
1937, at the postoffice at New York, N. Y.,
under the act of March 3, 1879.

| FINANCIAL

{(March 8) —
NEW YORK STOCK EXCHANGE

e

High Low Close Chag.
BC ... ..., 8/ 8% 834 ......

Admiral Corp. 7/2 24‘!3 24V, — 1
Am. Tel. & Tel....1507%; 150%; 15034 - Zs
CBS A . 291/; 29 29 — (3
CBS B 2915 29 2915 -+ (n
Philco . D367 36V, 361, —

Philco pfd. . 9N 91 91 +1
RCA Common .... 145 1414 143 — U
RCA 1Ist pfd. ..... 77 763 76l ......
Stewart-Warner ... 1534 15(2 1534 ......
Westinghouse .... 337 331, 33‘{ 4+ 14
Westinghouse pfd..104% 1043 1w L 7
Zenith Radio .. ... 455 451, 451, ...,

. NEW YORK CURB EXCHANGE
Hazeltine Corp. 19% 19 19 — 1
Nat. Union Radio.. 334 334 334 4 1}
OVER THE COUNTER

Bid  Asked
DuMont Lab. ............... 1814 1914

Stromberg-Carlson .......... 1315 15

Engagement Announced

Engagement of Marion Turnwald,
WOR receptionist, and George
Cordes, station accountant, has been
announced.

RCA INSTITUTES, INC.

A Service of
Radio Corporation of America
One of the leading and oldest schools
of Nadlo Technology in America, of-
fers its traoined Nadlo and Television
techniclans to the Broadcasting In-
dustry.
Our graduates have
Ist Class Telophono License,
Address inquirfes to
Placemcent Director
RCA INSTITUTES, Inec,
B850 W. 4th S1,, New York 14, N. Y.

RADIO

Gets Pictare Break

Hollywood—A stroke of luck
brought young Palmer Lee, radio
announcer in San Jose, Calif..
his movie break in Hal Wallis
“My Friend Irma Goes Wesl.”
Producer Wallis was experiment-
ing with the dials of high-pow-
ered radio and tuned in on San
Jose’s KWEN while Lee was mak-
ing a fund-raising appeal. The
restful quality of the voice struck
Wallis as being just what he
was looking for in the character
of Pat, the asylum aftendant, in
the story. After an interview
with Wallis, Lee signed for the
role.

Tremsit Radio Issue
Before Commission

(Continued from Page 1)

sion to ignore requests from transit
riders for a rule to outlaw transit
radio, WWDC-FM, Washington
Transit Radio, Inc., and Transit Ra-
dio, Inc., said the Commission has
no authority in the matter. Lawyers
Guy Martin and Franklin Pollak,
who have petitioned for Commis-
sion action, were accused of seeking
governmental aid for them as pri-
vate citizens to halt the acts of other
private persons which Martin and
Pollak do not approve.

It was learned that the matter has
been explored at great length by the
FCC, with the setting of a rule-
making procedure likely for the
near future. Staff members are be-
lieved convinced that there is a
basis for Commission action either
blessing or rejecting transit radio,
but there has been no indication yet
how the Commission itself would
line up. There is pending in the
House of Representatives a bill by
Rep. Walter Norblad of Oregon
which would ban streetcar radio in
the District of Columbia. The local
Public Utilities Commission has
okayed installations here.

Automotive Info Folder
Mailed To Clients By BAB

BAB’s fifth retail information
folder has been sent simultaneously
to some 1,800 radio and television
stations, the bureau reported yester-
day. The folder covering the auto-
motive industry gives trends, pro-
duction figures, do's and don’ts
about local radio and facts on the
industry.

Four other folders have been
mailed previously by BAB on furni-
ture, jewelry, laundries and banks.
Hardware is the topic of next
month’s BAB production.

Emerson Profits Up

Net profit after taxes of $1,225,912
for a 13-week period ending Febru-
ary 4, 1950, was reported yesterday
by Emerson Radio and Phonograph
Corporation. For the same ‘period
last year, the net was $808,845. This
year’s profit was equal to $1.39 per
share.

DAILY=
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TV Production Forecast
Made By Chicago Firm

(Continued from Page 1)
says RCA will come in second, fol-
lowed by Philco, Motorola, Zenith,
Emerson, General Electric, DuMont,
Teletone and Hallicrafters in the
top ten.

Admiral, said TSMC, will manu-
facture some 800,000 sets at an aver-
age factory price of $145. Radio Cor-
poration of America is expected to
produce 700,000 sets at an average
factory price of $155.

Shaw Joins Radio Sales

William D. Shaw will join the
New York office of Radio Sales, ra-
dio and television station’s repre-
sentative, CBS, effective April 1, it
was announced yesterday by Her-
bert A. Carlborg, AM-sales manager
for Radio Sales, New York. Shaw
has been assistant sales manager for
the Columbia Pacific Network and
KNX, Columbia-owned station in
Los Angeles, since 1948. Previously
he was in the CPN sales department
and also was a KNX account exec-
utive. He served as a combat pilot
in the Army Air Corps for four
years with the rank of captain.

Shaw replaces Milton F. Allison
who has left the New York office of
Radio Sales to become assistant
sales manager for WBBM, Colum-
bia-owned-and-operated stations in
Chicago. :

_Britis

-4
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—

"~ COMING and GOING

=3

CAMPBELL ARNOUX, president of WTAR,: 4
Norfolk, Ya., and JOHN W. NEW, sales man-: ,
ager of the station, an affiliate of NBC, are »,
here making plans for the opening of their
television station in April, i

WINSTON BURDETT, Columbio network: ;
news commentator with hcadquarters in Rome,: 1
Italy, has returned to the Eternal City affer: -
having visited London to rcport the recent

clections. ©al

HAL DAVIS, vice-president of Kenyon &
Eckhardt, is back from Hollywood, where he
attended meetings on plans for the forth
coming Lincoln-Mcrcury campaign, ]

JOEY NASH, singer, and BUDDY BASCH, .
publicist, are back from a song - plugging i
junket to Philadelphia. 2

BOB CROSBY, accompanied by his family;
has left by motor for Hollywood, where on:
March 27 he will take over as cmcee on the:
’Club 15" show over CBS. -

ROBERT Q. LEWIS, Columbia nctwork radie
and television star, tomorrow will leave for a
week’s vacation in Bermuda.

STERLING W. FISHER, manager of the pub.
lic affairs and cducation department at NBC,
tomorrow will be in East Lansing, Mich., whers *
he will address the Fifth Annual Michigan i
gagi.o Conference on the subject, ““College By.

adio.”

BURTON ADAMS, of the station relations
department at NBC, is touring the Southwest. t.
ern states for conferences with network offili-' "
ates, He’ll be away for three weeks.

GEORGE BUTLER, senior art director in thet (
London branch of J. Walter Thompson Com< :-
pun{, is spending this month in New York for .-
conferences with agency officials. -

in Boots

things happen!

any other station in town.

W.I-T-H story today!

Pussy Cats

It’s rare enough to see ome puss in boots. To get fwo pussy cats
in tfwo boots is a right neat trick.

There's a neat (and easy) trick to buying radio time in Baltimore.
You just spend a Jittle bit of money on W-I-T-H, and then see big

You see, W-I.T-H delivers more bome listeners-per-dollar than -
And in addition, a survey made under
the supervision of the Johns Hopkins University showed that of
all radios playing in taverns, 67.3% were tuned to W-I-T-H.
That means that you get big results from small appropriations
on W-I-T-H. Call in your Headley-Reed man and get the whole

SWITH

BALTIMORE. MARYLAND
Tom Tinsley, President - Represented by Headley-Reed

WwWww americanradiohistorv com
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1 Commission Granfs

'): WINS, Atlantic Broadcasting, licen-

- Ebbets-McKeever Exhibition Com-

.rerating with 12.5 kilowatts on 107.5
- mc. The FM transmitter will be on
- the air from seven a.m. to one a.m.

+ WEVD is on the air and program-
. ming

e sports,
“*. “Brooklyn Theme,” it told the Com-
t - mission. Its cost estimate is $59,862,
© it is to use a 470 antenna with 19.5

: .10.5 kilowatts on the 105.1 mc chan-

- cation of 75 per cent of the WHOM
= schedule is planned for its new FM
.+ station, with 25 per cent of its pro-
. 'gram day to be independently pro-
¢ 'grammed. Emphasis will be -upon
- -foreign language coverage.

Thursday, March 9, 1950

RADIO

A New FM Stafions

(Continucd from Page 1)
.were to Crosley Radio, licensee of

see of WHOM, Jersey City, and the

‘pany, which is affiliated with the
Brooklyn Dodgers.
WEVD plans a 610-foot tower, op-

daily, duplicating WEVD program-
ming for the 92 hours of the week

independently the other 34
hours,. Ebbets-McKeever will be on
the air 15 hours daily, stressing
youth programs and the

kilowatts on the 105.9 mc channel.

Complete duplicate of WINS pro-
gramming from 8 a.m. to 11 p.m. is
the plan for the Crosley FM station,
which plans a 640-foot antenna with

nel, Cost estimate is $42,450. Dupli-

Con-

struction cost estimate is $61,300,

with plans calling for a 640-foot an-

. tenna, ten kilowatts power on the
106.7 mc band.

Noame Sieger Freed Radio
Engineering Vice-Prexy

Joshua ‘Sieger has been elected
engineering vee-pee for the Freed
Radio Corp., it has been announced
- by Freed’s board of directors. Sieger
joined Freed Radio as director of
research and development in 1948.
He will direct the firm’s new elec-
tronic research laboratories and, in
addition, will supervise engineering
and development of Freed TV re-
ceivers and other products.

Heads WQQW Sales

Washington—Vincent F. Callahan
has been named director of sales by
WQQW, M. Robert Rogers, general
manager and vice-president of the
station announced yesterday. Calla-
han was previously sales manager of
WRC and WMAL and general man-
ager of WBZ in Boston and WWL in
New Orleans.

Perry Walders, commercial man-
ager of WQQW also announced his
resignation to join WTTG-TV as a
sales executive.

AVAILABLE

Personnel Director, Purchasing Agent
and Maintenonce Supervisor secks po-
sition with Radio Station or Advertis-
ing Agency. Good References.

Write RADIO DAILY
Box 116, 1501 Broadway, N. Y. C.

Eight NBC Programs
In Top 15 On West Coast

(Continued from Page 1)
and Charlic McCarthy atl 33.1, were
both CBS. ABC’'s Waller Winchell
held third spot with 287. Fibber
McGee and Molly on NBC with 23.4
were fourth and Bing Crosby on
CBS at 23.2 was fifth.

NBC's Red Skelton at 235 and
Bob Hope at 21.1 followed with Ra-
dio Theater at 207 on CBS in
eighth, Next five spots were NBC.
Pcople Are Funny had a 20.5 rating,
Judy Canova, 20.2, Dennis Day, 19.6
and the Great Gildersleeve, also
19.6, and Phil Harris & Alice Faye,
18.9.

Burns and Allen at 18.0 and
Groucho Marx at 17.7 finished out
the top 15 for CBS.

Texas AP Members
Select Committeemen

Fort Worth, Texas—Selection of 12
district committeemen by the Texas
AP Broadcasters Association was
announced recently by Charles P.
Jordan, president of the association
and vice-president of KFJZ in Fort
Worth, Two committeemen were
named from each of six districts and
together with the officers, they will
serve in 1950 as a committee for
closer cooperation among the mem-
bers.

Jack Roberts, assistant manager
and program director of KHUZ in
Borger, and Mike Carpenter, news
director of XFDX in Wichita Falls

were named from district one; Jack]| :

Wallace, manager of KBST in Big

Spring, and Robert Canavan, news| :

editor of KROD in El Paso from dis~
trict two; and Raymond River, man-~
ager of KORC in Mineral Wells, and
Louis Pitchford, news director of
KGAF, Gainesville, district three.
Sid Pietzsch, news editor of WFAA

ager of KIMP, Mount Pleasant, were

and Bob McDonald, news editor of

KRGV, Weslaco, district six.
Vice-president of the association is

Pat Flaherty of KPRC, Houston, and

Dallas.

Bonny Maid Contest

over $4,500 in prizes. Bonafide Mills,
Inc., New York, is the sponsor of
the show, and Gibraltar Advertising

account.

Storkk News

is passing out cigars around the

of his first child, a boy, born on

ger of WBT, WBTV & WBT-FM.

in Dallas, and Winston Ward, man- | }
selected from district four; Corwin| :
Riddell, news director of KTRH,]}
Houston, and Goodson McKee, staff| i
announcer of WACO, Waco, from|{:

district five; and Glenn. Krueger,| !
news editor of KITE, San Antonio, |}

secretary, Jim Alderman of WRR,| !

“Bonny Maid Versatile Varieties,” | !
the 36 NBC-station TV show that|:
stars Harold Barry, is giving away| !

Agency is agency controlling the ;

Charlotte, N. .C.—Keith M. Byerly |
WBT studios, publicizing the birth|:

February 26th. Keith is sales mana-|{ "

DAILY

Theater Guild Buys Time
To Sell Reservations

(Continued from, Page 1)
any productlon pult on by
Theater Guild.

Tickets will be held for play-go-
ers at the box office for 48 hours.
Mail orders to Radio Box Office will
also be accepted.

Stars of current Guild produc-
tions will be inlervicwed by Curtis
and popular recorded music will be
used to round out the show. Four
current Guild productions, I Know
My Love, Arms and the Girl, As
You Like It and Come Back, Little
Sheba will be promoted.

the

Set Educational Series

Coronet Films, subsidiary of Es-
quire-Coronet publications, is put-
ting its 18 mm educational films on
the television market and has al-
ready sold two television stations—
WSB-TV, Atlanta, and WCPO-TV,
Cincinnati.

The first group of films ready for
commercial video is called Coronet
Fantasies, a series of five puppet
shows based on popular folk tales.
They include King Midas and the
Golden Touch, The Cow and the
Sprite, Ruppelstiltskin, the Legend
of the Pied Piper, and The Honest
Woodsman. Each film runs approxi-
mately ten minutes. Coronet Films
is the nation’s largest producer of

Macy's Campaign
To Hypo TV Sales

(Continued from Page 1)
fifth floor display are exhibits by
Philco, Emerson, General Electric,
Tele-King, Admiral, Westinghouse,
RCA, DuMont, Zenith, Stromberg-
Carlson, Motorola and Macy's own
tele receiver. Manufacturers’ reps
are standing by to give potential
customers information on their sets.

The show which will wind up on
March 18, has been boosted by ap-
pearances of Vic Damone, Blue
Barron and other stars to hypo at-
tendance. Traffic during these ses-
sions has been estimated at ten
times above normal.

Other displays included are for
records, pianos, tape recorders and
sheet music. RCA-Victor, Columbia
and Decca are taking part for rec-
ord dealers.

One offer for home demonstration
of polaroid filters and magnifying
lenses was made in connection with
the show, but no such offer has been
made f{or the sets.

Joins WSYR Staff

Syracuse—Robert C, Michel, for-
merly program director for WKRT,
Cortland, has joined the announcing
staff of WSYR, William V. Rothrum,

16 mm eduecational movies.

program director, has announced.

WILMINGTON
DELAWARE

HARRISBURG
PENNSYLVANIA

WORK

YORK
PENNSYLVANIA

WDEL-TV
WILMINGTON
DELAWARE

LANCASTER
PENNSYLVANIA

READING
PENNSYLVANIA

.EASTON
PENNSYLVANIA

WGAL-TV
LANCASTER
PENNSYLVANIA

Chicago Son Francisco

STEINMAN STATIONS
Clair R. McCollough,

represonted by ROBERT MEEKER ASSOCIATES
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By HERB KRAUS

OHN ROOSEVELT, son of the

late president, will be heard on a
special broadcast over WBBM in be-
half of the Easter Scal Campaign
Sunday (12) 10:00-10:15 a.m. He
will speak on a round table discus-
sion with George Barr, board mem-
ber of the Illinois Association for
the Crippled.

Jim Moran, the Courtesy Man,
beat St. Patrick’'s Day by two full
weeks on the premiere of his vari-
ety show over WENR-TV last Fri-
day. In addition to Danny O'Neill, a
very personable singer, Jim got into
his own act with a ‘'marching Irish
band. Except for a slight mix-up in
the seating arrangements, the show
went off without mishap and with
lots of commercials.

ABC's Dr. 1. Q. program will be
originating from the Riverside
Theater in Milwaukee for the next
six weeks.

Four new members have been
added to the NBC Chicago TV engi-
neering operations staff, according
to chief engineer Howard Luttgens.
They are Harold Beddingfield,
James Edwards, Byron Friend, and
Charles Eining, who has been trans-
ferred from KOA, Denver.

If you're looking for a view of
the world through rose - colored
glasses, WBBM's “Cloud 9" which
began Tuesday (7) from 9:30-10:00
p.m. weekly, might be to your lik-
ing. The new audience show will
originate from “Cloud 9,” a mythi-
cal location from which vantage
point only nice things happen on
earth. Music will be supplied by
Lon Saxon, Elaine Rodgers and the
Meadowlarks, and Frank Smith and
the WBBM orchestra. Show is writ-
ten by Chuck Romine and Skee
Wolff, who also produces and di-
rects.

Another new show which opened
Tuesday (7) was the new Ulmer
Turner - Roy Topper “Five Star
Final,” reporting the news from
their own newsroom offices. It’s seen
on WBKB cach Tuesday and Thurs-
day at 6:45 p.m.

Leonard D. Taylor

Leonard D. Taylor died of virus
pneumonia March 2 in Mountain-
side Hospital, Montclair, New Jer-
sey, after a brief illness. Mr. Taylor
was with the Hearst papers in Chi-
cago for 10 years and was a former
account executive for WNJR, New-
ark, and WJZ-TV, New York. In re-
cent months he had been associated
with Video Varieties Corporation,
New York.

SPECIAL SOUND EFFECTS!

Instruments and special effects for your Jingles
and limericks, Everything from a bird call to
2 wolf whistle. For sale or rental. We service
all major networks. Write, wire or phone:

CARROLL DRUM SERVICE

339 W. 43rd St.,, New York 18, N. Y.
COtumbus 5.4922

By SID WHITE

Man About Manhattan. .. !
® @ o ONE MAN'S POINT OF (RE)VIEW: We think Ed Murrow is
one of radlo’s top news reporiers—but can’t understand howcum Larry
Lesueur (subbing for him while he’s in Europe) is allowed 1o mimic
Murrow's delivery on Murrow's own show, especially since Ed is cut
in from overseas. Lesucur can sland on his owmn. . .. “My Friend Ima”
is one of our favorite frionds—but this observer thinks that the Pro-
fessor’s belittling of Mrs, O'Rellly is getting too maliclous. It's beginning
to turn the rich blood in the show’s comic vein to vinegar. . . . That
college alma mater on the Colmans’ “Halls of lvy” program is one of
tho lovelicst numbers we've heard. Wish the show's script was as
consistant in quality. . . . Raybumn & Finch sound as good to these
ears on their new ABC Sat. nite disc.apade as they do on WNEW's
ayem air. It's a fast-moving, zany hour that whizzes by. Our only
suggostion is thal thoy stop talkdng long enuf to give their guests
a chance,

* * A d *
® e @ Max Stuari, our genial printer, is the proudest guy
in town today, and he'll prove it at the drop of a fish-hook. Max,
just back from a H'wood, Fla. vacation, is sporting second-prize
credentials from the H'wood Yacht Club down there for landing
one of the biggest sailfish ever brought to port—7 feet 1 inch
and weighing 47 lbs.

* * A d *
® @ e THEY SAID IT: A new survey wiil show an increase in
radio use belween 4 and 7 p.m. because that's when children monopolize
the television sets and adults must resori to the radio—Leonard Lyons.
. « ¢ It's said that certain surgeons whose operations have recently been
telecast to admiring audiences are working themselves into a frazzle
trying to figure what they can do for encores.—Ben Gross. . . . The
television Industry should do some policing of its children’s programs and
also of cerlain shows Intended for adults, but which are seen by the
youngsters.—George W. Trendle. . . . Walter Kiernan is ABC's best
insurance agalnst dead air—Val Adams. . . . The nelworks are being
offered an Arch Oboler script. “Rocke! o Manhattan,” about the dropplng
of a hydrogen bomb on New York and the chain reaction that eals up
the world. The script was written five years ago.—Pcul Denis,

* A d * *
® o o In McCarthy's steak house last nite some of the radio
lads were still discussing that millionfand-a-half dollar Brink
robbery in Boston. “That’s a lotta loot,” murmured an agency
head. “It certainly is,” agreed Bob Monroe, who produces “High

Adventure.” “For that money, you could sponsor Winchell for a
month!”

* A d * *
® @ o Since Tony Provost took over the reins of WBAL and
WBAL-TV, Baltimore, last Sepl., the siation has copped half a dozen
awards—among them The Conlerence of Christians and Jews, Amy
Air Forces, Treasury Dep’t and Veterans’ Administration. Tony can also
take another bow. Station’s stepped-up and streamlined programming has
won a flock of the old-time adverlisers back 1o the fold.

* * * *
® ®© e ROMANCE DEP'T: This Saturday, the Blizzard Men
of 1888 will hold their annual dinner at the Statler Hotel. Among
the guests who'll be there are the two stars of “Life Begins at
80"—Fred Stein and Miss Georgianna Carhart. Fred, who is 81,
has asked Miss Carhart, 85, to accompany him to the dinner and
he's already been accepted. Fred, by the way, is the uncle of
Radio Row’s favorite photog, Harold Stein.
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By NOEL CORBETT

ARTY AT THE PALACE, fea- -
turing Bill Weaver, is KCBS': ‘
latest contribution to afternoon: :-
audiences who like to tune partici-:
pation type shows. Heard from 1 to. ;-
1:30 from the new KCBS 300-seat. .
studio in the Palace Hotel, it also: .
has singer Ellen Connor and Ray: i,
Hackett and his orchestra. Norman: j*
Kramer writes and produces and;
Clarence Cassell announces. '
James Mehren, KGO-TV techni- (-
cian, got so interested watching the: ¢
pups from the SPCA that Les Mal-, ;
loy has up for adoption during his,
show Thursdays, that he button- i
holed Charley Friedrichs, secretary- -
manager of the SPCA who brings:
the pooches to the show each week! =
and put in his bid for one. Canine *
goes to a neighbor’s kid whose dog
was killed in an auto accident. =z
Arthur Hull Hayes, CBS vee-pee, . =
was chairman of the day during the =
Ad Club's weekly meeting when !
Bill Costello, director of news
broadcasts, Far ZEastern division, ¢
CBS, talked last week. His subject .iz
was “Tokyo—Datelines and Dead-
lines.” e
“Family Fun,” new KRON-TV/
show is sponsored by local Ford:.:
dealer Cecil Whitebone. Deal was :
placed through Consolidated Ad. ::
Agency. :
Monroe Upton, he who was Lord ' -
Bilgewater on the old Blue Monday ;
Jamboree, has written a textbook: ::
on electronics. He’s given up radio: i
for writing and is about to take a: -
trip to Europe. X
Local radio and TV men got to- °:
gether this week to help the CofC.
map out plans for coverage during. r:
World Trade Week, May 21-28." %
George Greaves, KNBC; Bill Cul- .
lenward, KCBS; Maury Baker,
KGO and KGO-TV, and Bob Han- -
sen, KSFO-KPIX were there.

N7 N9 W. 46SL .

HENRY GREENFIELD, Mg. Director N.Y.19
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AGENCIES

JNHARLES A. RHEINSTROM has
i joined J. Walter Thompson
(. ‘ompany in an executive capacity.
i le was formerly with Erwin Wasey
. Company.

1
;« ‘MODGLIN COMPANY, INC. of
\ 0s Angeles, to Compton ‘Advertis-
1 1g, Inc. on June 1,

RALPH E. HESS, formerly of
% oseph Advertising Agency in Cin-
i innati, has joined Al Paul Lefton
7 'ompany, Inc. as an account execu-
% e and technical counselor.

+ HAROLD HAZELTON has joined
: 1fred Auerbach Associates as ad-
> ariising and publicity executive.
'e was formerly advertising man-
y Zer of the custom products depart-
:ent of RCA-Victor.

1 TWRL.

WNOR, Norfolk, Va., has engaged
' 'he Walker Company as its nation-
)y representative.

| 'THOMAS F. CLARK, JR. has re-
*y..gned as western advertising man-
ser of Popular Science Monthly in
x‘vrhlcago, effective March 15th. He
f"v 1s rejoined the Thomas F. Clark

tompany, Inc. radio station repre-
,ﬁ .atatives, of which he has become
% esident. Thomas F. Clark, Sr. has
acome chairman of the board of
arectors of the company.

v

" MYTELKA & ROSE, INC,, distri-
futors of Capehart Televxslon in
ew Jersey, have appointed Levy
dvertising Agency of Newark, to
u{1ndle Capehart advertising in the
u(’ -ate. Radio, newspapers and mag-
i % “ines are being used.

.L,E,,
. VAN WOOD ASSOCIATES, New
/[xorlc,~ ‘have commissioned Ruby
I im Co. to produce a TV short for
i eir account, The Famous Vacuum
{ ‘10ps,
mm cleaners. The short is sched-
ed for presentation over WABD

i demonstrating rebuilt vac-
fd WATV.
t

4

¢~ Rabbi Wise To Speak

5}3 -Commemorating the 75th Anni-
»arsary of the founding of the He-
i} 'ew Union College, Dr. Jonah B.
3*1 ‘ise, Rabbi of New York’s Central
3¢ magogue, will appear as speaker
=% 11 CBS-TV’s “Lamp Unto My Feet”
i1 1 Sunday, March 12. The show will
&)J -amatize the life of Rabbi Wise’s
r’ ther, Rabbi Issaac Mayer Wise.

WANTED

¥3q . Salesman, for animated television
shorts, State background and con-
- tacts, if any.
Wnte Box No. 113, RAD]O DAILY
1501 Broadway, New York 18, N.Y,

‘ 'Eight Stations Aiding

* | cials and prominent residents will

Public Service Campaign

Boston—College scholarships and
other prizes are being offered by
automobile and workmen’s compen-
sation insurance companies serving
Massachusetts in-a state-wide public
service campaign entitled Forum for
Living which is being run on cight
stations in the state.

High school seniors will be asked
to submit essays on safety topics in
addition to a scries of 14 weekly
radio quiz shows on which the con-
testants will be asked questions on
home and highway safety. Winners
of the weekly radio contests will re-
ceive U. S. Savings Bonds and the

opportunity to enter the semi-finals. |

The weekly winners will be brought
to WEEI in Boston for the finals
which will be broadcast over the
state-wide hookup.
Six Scholarships Offered

Six scholarships ranging from
$2,000 to $500 at a college or institu-
tion of higher learning will be given.
State safety officials, municipal offi-

serve as judges.

The broadcasts were started on
Sunday, February 26 over WEEI,
Boston, WSAR, Fall River, WLLH,
Lawrence, WOCB, West Yarmouth,
WMAS, Springfield, WHAI, Green-
fileld, WTAG, Worcester, and WBRK,
Pittsfield.

The program is being run in co-
operation with Registrar of Motor
Vehicles Rudolph A. King with
John O. Nilan, chairman of the

forum.
Mrs. Margaret A. Scannell
Mrs. Margaret A. Scannell, 50,

wife of Austin J. Scannell, assistant
publicity director of BBD&O, New
York, advertising agency, died Mon-
day at the New York Infirmary
Hospital after a prolonged illness.
Funeral services will be held at St.
Bartholemew’s Church, Whitney
Avenue, Elmhurst, today at 10:00
a.m.

Surviving, besides her husband,
are two daughters, Miss Mary E
and Miss Janet Scannell.

Join McCeann-Erickson

Earl Hamner, formerly a script
writer at WLW in Cincinnati, and
Fred Frost, formerly of Young and
Rubicam, have joined the radio and
video copy department of McCann-
Erickson. Hamner, who has written
Dr. Christian secripts, will work on
radio and tele commercials. Frost,
who has worked on Jell-O and San-
ka commercials previously, will de-
vote his time to television.

New Series On WINS

“Little Band, What Now?” is the
title of a new live pop music show
over WINS, Monday through Fri-
day from 6:15 {0 6:30 pm. First
broadoast was on March 6. R. D.
Wilber heads the aggregation which
each day features individual solos
by band members. Script for the
show is writien by Irwin Lewis

“Plane Fact:
'He Makes Furniture Sales Too

Amateur cabinetmaker, professional commentator, he’s
as skillful in producing business as he is in working
wood. Says Mr. Ralph C. Bromwell of Bromwell Furni-
ture, Summerland, Calif., to Station KDB, Santa Barbara:

“Campaign featuring Mutual’s Fulton Lewis, Jr. has
been amazingly successful. On his first broadcast I
gained $630.00; on the second I again had unusually
good results with sale items.

“So many new faces have come into our store, actually
mentioning the program, that it has certainly kept us
busy. It has proved to us that radio reaches into
homes. . .”

The Fulton Lewis, Jr. program, currently sponsored on
more than 300 stations, offers local advertisers a ready-
made audience at local time cost, with pro-rated talent
Since there are more than 500 MBS stations, there
may be an opening in your locality. Check your Mutual
outlet—or the Co-operative Program Department, Mutual
Broadcasting System, 1440 Broadway, NYC 18 (or

cost.

with production by Edward Bender.

Tribune Tower, Chicago 11).
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NTC Hears Johnson,

Witling, McLaughlin|

(Continued from Page 1)
its ability to do an economic job for
advertisers.”

Witting's remarks were delivered
by Gil Berry, western sales man-
ager for the DuMont web.

“The fact is that TV is tearing
along at an amazing rate straight
across all its fronts,” said Witting.
“For example, a year ago, there
were 51 stations in 30 markets; to-
day there are 101 in 51 markets with
eight more to go on the air soon.”

Video is more than an advertising
medium, he said; “It is a sales
weapon par excellence . . . it can
entertain, display, demonstrate,
merchandise and sell—all at the
same time.”

Earlier, in an extemporaneous dis-
cussion of films and television, a
representative from the Jerry Fair-
banks film company said TV costs
“must come down.”

Cables Expensive, Says Johnson

Russ Johnson, formerly director
of NBC's TV film division, warned
that networks must “find cheaper
ways for distributing their pro-
grams other than by cable.” In this
respect, he said, films can prove of
great benefit. “Only by some use of
films is mass production of televi-
sion programs possible,” he said.

“Advertisers will need more flexi-
bility in TV than in radio,” he con-
tinued, “and by film programs they
can pick their markets.”

Johnson took the position that
kinescope is not here to stay with
any success. He explained that top
movie names are presently fearful
of venturing into TV because of
image distortion by kinescope
transmission.

Taking up TV's effect on adver-
tising, John B. McLaughlin, adver-
tising and sales promotion head of
Kraft Foods, averred that television
“stands in a unique position to profit
by the mistakes of radio.” That
profit will accrue, added McLaugh-
lin, only if all concerned—advertis-
ers as well as stations and networks
—*“will study the record carefully,
analytically and with a stern deter-
mination to do the things that will
prove most profitable in the long
run.”

Will Interview Hope

Bob Hope, currently appearing at
the Paramount Theater, will be in-
terviewed by WNEW's Bert Wayne
on the White Rose Tea Party on
Sunday, March 12 from 1:35 to 2
p.m. Margaret Whiting will provide
vocal entertainment and Bob will
join her in a duet.

Available by Day, Week
or Month
Modern Sound Studios for
TV and Commercial Production

Sound, Lights, Cameras, Sets
Mannon Sound Stages
112 W. 89th St. TR. 3-1800

X
Thursday, March 8, 19}

Geo. Orth, Mgr.

California Commentary
By ALLEN KUSHNER

® ©® @ Jimmy Doolittle of Robert Kenneth James, Inc., who own
the Jimmy Fidler “Kid's News Views” show and the “Joan Crawford
Show” is heading for New York. . . . Bl Kelso has relurned fo his

allnite stint over KFGJ] every nite except Sunday.
HO].].YWOOd A “Name the Show" contest offering prizes to lis-

teners and judged by a panel of judges comprising
radio editors of L.A. dailles ond trade papers is on every night, Kelso

is bringing in quest stars to liven up the wee hours. . . . Mac Benoff, .

writer-director of “Life With Lulgi,’ sensaiional CBS show wrhich has
jumped to L7th place in Nielsen top 20 shows, is busying himself with
additional chores: such as wriling-direcling two pictures featuring
]. Carrol Naish. . . , Cal Smith, KFAC manager, is in Chicago this week
helping {o pick a General Manager for NAB. . . . Harold Bock, manager
of KNBH, NBC-TV station here, will discuss the social effects of tele-
vision In a talk before the Friday Morning Club on April 4th. .., . &l
Jarvis, who was national disc jockey chairman of the recent March of
Dimes campaign, is credited by Basil O'Conner with personally drawing
more than $51,000 into the fund via his KLAC-TV show-—and more
coming in.
Y % ¢ v

e @ e Joe Bigelow in New York to arrange for sponsorship
on “The Dick Wesson Show,” TV production which is in process
of being written. The program has been presented over KECA-TV.
... KTLA, Hollywood, again adds awards to its “Hall of Fame.”
Now they've gotten five more awards from a local radio publi-
cation. ... They seem to be doing just as well in their eommercial
department, 5 more commercial accounts just being announced.
. .. Although it was a foregone conclusion, it does feel good to
hear that Jerry Devine's ABC network show “This is Your FBI”
has again been renewed over 280 stations, effective March 31.

. . Most Orange Festivals have their queens, but this year the
celebration at Lindsay, Calif., known nationally as the Orange
Blossom Festival, will deviate from custom and be presided over
by a man, none other than Harold “Great Gildersleeve” Peary.
The date is April 29th. . . . Ken Carson’s acting ability gets
another air exhibit soon when he plays the lead on a Lassie
show, but meanwhile the singer is up to his guitar in rehearsal
for a new Western format show being prepared for KTTV, L.A.
CBS video outlet, with Ford dealers as sponsors.

w w w W

® @ @ In an effort to bolsler interest in nightdime radio and wean
some audience away from felevision, the biggest stars in the business
next Fall will be exchanging “guest appearances’ all over the dial—for
free, of course—if current talks are successful. This means the Bennys,
Crosbys, Bergens, Lums and Abners, Gildersleeves, Fibbers and Mollys
will be interwoven through one another’s scripts frequently. Let the
expert study this announcement and then say that television is no
threat to radio. . . . Meredith Willson and his wile, Rinl. will be fea-
tured stars at the Iowa Industrial Fair in Des Moines, March 29th
through April 2nd. . . . Popular radic and record maestro Fremk DeVol
is rounding up tunes composed by other music personalities and he's
going to record them in album form, titled “Music by the Stars.” Included
in the novel collection will be songs written by Diana Lynn, Donald
O’Conner, Mickey Rooney, Gene Lockhart, etc. . . . Hoot Gibson's new
show “Hoot Gibson on the Trail” packaged show which is being
wrilten and produced by Barton Fellows, has created a good deal of
interest. It seems that TV has brought back dali of the cld time “Cowboy”
Stars. . . . Stage and Screen Star Guy Kibbee, will become a permament
member of the experis panel for Mutuai-Don Lee’s “Sports for AIl” pro-
gram, which highlights sports as hobby interests. . . . Ralph Edwards.
who has been extremely wary of TV, has finally come to the conclusion
that TV is inevitable. Last week he filmed (in 16mm by Jerry Fairbanks)
Truth or Consequences, and now he is doing the second Edwqrds pro-
gram “This is Your Life.”
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IRE Atfendance
Passes 15,000 Mar

1

(Continued from Page 1)
fice at the convention reported tk:!
the figures yesterday were one fi;
day ahead of last year when mg’ :
than 16,000 engmeers attended. . {
large increase in the number of 1. ‘
dio and television station engme(
was also noted. '
One of the highpoints of the cc. J
vention came last night when thir.{
fellow awards and special citatic; |
were made at the annual banqy.
in the hotel. The 1950 Brower: |
Thompson . Memorial Prize w
made to Joseph F. Hull and Arth L
W. Randalls while E. J. Barlow ,i
ceived the IRE editors’ award. T:'
1950 Morris Liebmann Memor
Prize was given to Otto H. Schs
and the IRE Harry Diamond M
morial Award for 1950 was given)
Andrew V. Haeff. Professor Fr«
erick Terman was awarded the 1 )i
Medal of Honor. P
Speaker for the occasion v;@
Harold B. Richmond, chairman 7
the board of General Radio Co-‘-"*
pany. i
Among those who recelvlﬁ
fellow awards were: A. V. Bedfc.l
RCA research engineer; F. J. Bu-r
ley, chief television engineer t'“~
Philco; Garrard Mountjoy, chief ;"
dio engineer for Stromberg- C‘-)’
son; Jack Poppele, chief engmi'
for WOR; W. A. Steel, chief e
neer of Federal Electnc Manuf - ¥
turing Co., Ltd.; Dayton Ulrey,m-g
ager of the Lancaster Engmeerg
section of RCA-Victor; Harry b 2l
Marvin, G. E. project engineer; :d'tr
John H. Miller, v-p and chief er=-
neer of Western Electrical Ins(f'n
ment Corp. f_h
- T,
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For NEW YORK
Agencies and Clients- 1]
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| TELE TOPICS |

NCE AGAIN the phenomenal growth
of the television medium has been
~derlined and the way has been pointed
{=+ better, less expensive and more encom-
sing service to TV broadcasters and
wers alike. The number of papers on
and TV-related subjects read at the
-E convention in New York this year sur-
sses any other year. In almost all .in-
~Eances these technical and scientific
tpers have reported new technics
raich will aid and abet an even more
pid growth of video, in service and in
:ope. On industrial TV in both black-
.-d-white and color, on new, more effi-
2nt and less expensive transmission
t2thods and on a score of other TV-
clated topics much too profound for dis-
ssion in this space, the IRE papers have
ctynoted the theoretical and technical ad-
~nces which will soon be incorporated
t to production-line and distributor chan-
ls. :

[ ]

RED WARING'S spring road tour won’t
¢ interfere with the New York produc-
> on of his Sunday night show. He and
hs crew will return to the Big Town ecach
B }eek to telecast the program live over
B BS-TV. . . . Kukla, Fran and Ollie, and
N‘J 2e Burrows are currently getting the
t1tional magazine “profile” treatment.
4 ae Tillstrom opus in American Magazine
) {i"\d Burrows in Pageant. ... Dennis James’
'lerestling match descriptions are return-
¢ c'g to WGN-TV, Chicago, starting tomor-
7w night, . . . And Vivian Farrar kicked-
!:”‘f her new TV quiz show “Five Bor-
#1ghs” last night on WPIX. Gimmick is
t 1at all questions fired at participants re-
fi te to New York City.

! [ J

i

}"\IBC-TV'S Saturday night extravaganza
H[)! bites way into competing show
b 'oopers, according to the latest report.
.t half-hour scgments, the show last
E_:"ltu!day was rated 32.3; 33.4; 41.6; 37.0;
+1d 323, In opposing time slots Ken Mur-

w1y dove to 11.7 from a high of 29.5, Ed

- fynn, the week before, dropped to 7.9
N ~om 3 high of 17.2; and “Cavalcade of

“rars” dropped from a previous high of

139 t0 10.5. . . . GE now has in produc-

" on two new dark face TV picture tubes,

g 16-inch glass rectangular number and
§ 19-inch metal coned round-faced tube.
A - KSD.TV, St Louis, reports TV sct
- #nership in its arca has surpassed the
30,000 mark, and WNBK, Cleveland, says
1ere are now 176,367 scts in usc in its

E ‘ca
’ [
.+ JACIFIC COAST CONFERENCE hoop
[ playofts will be sponsored over KFI-TV.
.+« . Animation Housc will soon release
new scrics of animated commercials
+or Lee Hats, . . . WNBT, New York, has
zned Burry Biscuits as sponsor of “Friend-

New Deflection Technice

RCA Laboratories yesterday r'eporled to the IRE a discovery of a new
principle of space-charge deflection for amplifier tubes. Developed by
J. T. Wallmark during his trainee period at the RCA labs, the tube may
possibly improve television reception, especially on the fringe of @ TV
station’s service area. Wallmark discovered, that
tions” added amplification could be obtained from a grid coutrol by
means of deflecion of the beam. The beam deflection technic is familicr
to TV, being used to convert light to electrical signal in video pickup
tubes. It has not, however, been used in commercial amplifier types.

s,

under certain condi-

Educational Ouflook
For TV Explored

(Continued from Page 1)

wastes less time in preparation of
TV feature, they have the show-
how—beyond the know-how. Costs
are low in producing an education
show because all contributions to
mankind (libraries, archives, etc.)
are assembled in such a manner as
to place all sciences, fine arts, etec.
at the disposal of educators.”

. Statement By Dr. Adams

Dr. Edwin W. Adams, associated
superintendent of schools, Philadel-
phia, in voicing opinion, said: “TV
is the master teacher. However, in
TV and education there must be a
plan . . . and plenty of room for
preparation. It has been shown that
TV-education programs sometimes
develop showmanship to a point of
missing vital factors, but that TV
can reinforce the teaching of the
classroom teachers. Dr. Adams also
said that . . . television boards of
education and newspapers will
eventually all work together to pro-
vide an education program designed
to meet the needs of all the people.
He suggested that TV-education
planning committees be formed to

Research Imporfant
To TV Development

Research will play an important
part in the development of TV dur-
ing 1950, Hugh Beville, NBC re-
search chief, told the Chicago tele-
vision conference yesterday. He said
that TV research methods have
been increased and improved.

The keynote speaker at the Chi-
cago session on research, Beville
said that there are five Ileading
fields where research can be of con-
siderable aid to television. They
are: improved TV set figures by
markets; better and more frequent
ratings; better measurement of the
size of the video audience among
non-set owning families; knowledge
on how to build more effective
commercials; and documentation of
video’s sales effectiveness.

Predicts Wide Research Aid
Beville discussed each of these
items in turn and said, “I honestly
believe research will make contri-
butions in each of these majors in
1950.”

work as a liaison between television
stations and educational establish-
ments.

Theater TV vs.

Phonevision

Proponents Talk In Chicago

The development of home televi-
sion does not render obsolete the
need for low-cost high - fidelity
theater telecvision, Robert H.
O’Brien, secretary of United Para-
mount Pictures, told the Chicago
TV confercnce yesterday. Actually,
said O'Brien, the two TV systems
“need cach other.”

He pointed to the social role
which moving pictures have played
and said that, unless our social fab-
ric undergoes drastic changes,
people will continue to leave their
homes to attend a movie in the

lip Ranch” kids show for 13 weeks.

future. This drastic change will not

take place, O’Brien said. He said
that TV would continue to seck
FCC hearings in the course of which
the film industry would continue to
ask for wider channels.

Following O'Brien, H. C. Bonfig,
Zenith Radio vec-pee, disagreed.
Said Bonfig: “television is moving
the theater into the home . .. our
belief (is) that only with Phonevi-
sion will the broadcaster and the, tal-
ent make a living of it. Only by
Phonevision can the public be as-
sured of programs of quality and
character sclected only by them-
selves.”

WwWww americanradiohistorv com

MOVIE FIRM IN COLOR TV RACE

Technicolor Will
Research Tube’s
Application

(Continued from Page 1)
Hollywood laboratories and at a re-
search project which is being set up
at the Stanford Research Institute
under the supervision of Techni-
color, said Dr. Kalmus. In addition,
he continued, arrangements have
been made with RCA to contribute
to the research program at Stanford.

Professor Geer patented his TV
color tube last September. It con-
sists of a single video tube in which
three electron beams are directed
on a specially formed phosphor
bearing screen made so as to pre-
sent a separate surface to each
beam. There are three surfaces each
of which is treated with a different
phosphor which, when activated by
each of the electronic beams, yields
an appropriate color, red, green or
blue. The colors combine to give a
video picture in natural color.

Details Of Hotpoint
Easter Show Announced

“Dinner At Bight” has been se-
lected as the drama to be presented
by Hotpoint, Inc., over CBS radio
as a special hour-long, one-shot
Easter Sunday show, the web an-
nounced Friday. Slotted in the 5 to
6 p.m. (EST) time segment, the pro-
gram will feature Charles Boyer,
John Garfield and Rosalind Russell.
Maxon, Inc., was the agency.

NBC-TV Leases Space

NBC has leased 76,000 square feet
of TV prop storage space, three full
floors, at 517-31 West 56th Street,
it was announced Friday by Carlton
D. Smith, director of the web’s TV
operations. The network will house
carpentry shops, paint shops, ward-
robe rooms, scenic storage rooms
and furniture lofts in the new quar-
ters, and, in addition, will use part
of the top floor as rehearsal studios.

Backfire

Chicago — Claudo Kirchneor.
“Super Circus” ringmaster, was
deoply burned (no pun intendod)
when a 22-caliber blank cartridge
which had been loaded into
a slapstick exploded durilng a ro-
hearsal for a skit to be presented
beforo the Chicago TV confor-
once. Cliff Soubler, a clown on
tho show, was paddling Kirchnor
when the accldent occurod.
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' WORDS an» MUSIC |

By PINKY HERMAN m————— ————x

a hit — A Hit — A HIT

"TWO-FACED HEART"

Recorded by Eddie (Piano) Miller
ON RAINBOW RECORDS

MICHAEL MUSIC CO., INC.

1619 Broadway Jerry Johnson
New York City Gen. Mgr.

getting BIG!
IT'S THE LITTLE THINGS
REGENT MUSIC CORP.

1619 BROADWAY N. Y. C.

Nothing Can Stop This!

"FOREVER WITH YOU"

by the writer of "My Happiness””

FORSTER MUSIC PUB., INC.
1619 Broadway, New York 19, N. Y.
216 S. Wabash Avenue, Chicago 4, IIl.

My Heart Goes With You

by Thomos G Mashon

— e * —

JAMES MUSIC, Inc.

1650 8roadway Room 709 N. 7. C

recorded by
VIC DAMONE .. . ... .Mercury

BILL FARRELL ..........M-G-M
PHIL HARRIS.. ... RCA Victor
AL JOLSON ..... ... ....Decca
SNOOKY LANSON London
RALPH SIGWALD...
FRANK SINATRA

..Magnolia
Columbia

.F.I!QBB!N,S MUSIC CORPORATION

® ® @ TIN PAN ALLEY OOPS:—Back in the early thirties, some
of the younger songwriters, lacking the wherewithal to partake of Leo
Lindy's cuisine, discovered and patronized another bistro, Le Mon’s,
located at the W. 47th Si. entrance to the BMT subway. . . . we were
reminded of those good old days when wo glimpsed into the windows
of the Broadway Music Shop and saw a copy of the song, “It's So
Nice To Have A Man Around the House,” written by Jack Elliot and
Harold Spina. . . . last time we saw Harold Spina in Gotham was at
Le Mon's (long since closed) where Harold, Jimmy Van Heusen (he was
a siruggling songplugger then) and yours truly, succeeded in com-
pletely satisfying the cashier, only after pooling our common financial
resources. . . . Jimmy and Harold later migrated to Hollywood where
Jimmy (with Johnny Burke) formed a successful songwriting team and
Spina produced film soundies, records and movie shorts. . . . but now
that Harold is again pennlng ditties we welcome him back to tin pan
alley by paraphrasing his title a la, ‘It's so nice to have Harold round
the stem.’ ... @ Lovely Alice Shaw., manager of Dante Trio, recuper-
ating from a lingering illness at Delray Beach in Florida. . . . @ If
Shapiro-Bernstein would give it ¢ number one plug, the Lee Pearl-Art
Berman ballad, “More Than Anything Else In The World” could make
the grade. . . . ® Must be pleniy of letters pouring in on Robert Q.
Lewis for the faux pas committed by Jimmy Dorsey on last Thursday’s
“The Show Goes On.” . .. ]. D. would do better sticking to his clarinet
and leaving dialogue and comedy??? to experis.

A pAY A A

® ® o Another revival and another hit but definitely. . . .
Bourne’s “Are You Lonesome Tonight?” cleffed in 1926 by Lou
Handman and Roy Turk.... @ Good news for tunesters is the
signing up of Lou Levy's firms with SPA (Songwriters Protec-
tive Association). . .. Even though his firms did not issue SPA
contracts, Levy often gave songwriters even better terms than
the minimum requirements guaranteed in SPA contracts. . . .
® Clem Tamraz, writer of “Believe Me,” “Tennessee” and “Rose
Of Rio” has been honored with membership into Columbia Uni-
versity’s Academy of Political Science. . @ Deejay Jack
Oranch, whose WVOSparkling platter spieling has won him
hundreds of admirers up in Liberty, N. Y., in town for a visit.

® Definitely a lad to watch is Vinnie DeCampo, former
Harry James vocalist, who opens tomorrow at Frank Dailey's
Meadowbrook. . . . he’s headed places. . . . @ Featured in the
MGMusical, ‘Nancy Goes To Rio,” Maria Grevor's beautiful “Magic
Is The Moonlight,” is once again headed for the Hit Parade. . . .
number, published by Peer International, has an English lyric
by Charles Pasquale. . . . @ With the opening of Tony Pastor’s
Ork at the Hotel New York tonite (first location stint after five
solid months of one-niters) watch him zoom into popularity, the
novelty, “If I Had A Million Dollars.” ... @ After three years
as one of the town’s most popular disk jockeys, WINSpieler Jack
Lacy made his debut on Television (WPIX) as a—Cowboy.

pAd pAd pAd pAd

® © ® ON AND OFF THE RECORD:—Lend your ears to his
trumpeting of "My Baby Is Blue” on his lalest Columbia release and
you'll. agree it’s the old Harry James. . . . H. J. really goes to town on
this side which also features a grand piece of warbling by Dick Williams.

. flip is a nice rendition of the oldie, “You're A Sweetheart” by the
skylarks. . . . “Blue” side, however, will really ‘stay on the turntables.’
. . . @ Featuring tenoriole Roger Coleman, former KYWarbler, coast
waxery, Modern Records, comes up with a commercial item in R, C.'s
thrilling trilling of “How Can You Say Goodbye” reversed with “Tell
Me That You Love Me.” . .. Sam Mineo’s ork offers smooth background
suppori. . . . @ Stan Bums, former disk jockey at WMCA and WINS,
back in town from Florida with several TV packages. . .. @ Dennis
James’ Mother O Mine Album, to be Decca-released in April. ... . it
should prove a natural due to Dennis’ high ‘Okay Mother’ rating.

WwWww americanradiohistorv com

Our Latest HI T
‘““‘ECHOES”’

LAUREL MUSIC CO.

1619 BROADWAY NEW YORK CITY

Open Doot - Open ArmS| ;{(

t
§
%

i
LEEDS. MUSIC CORPORATION (I1

SENTIMEENTAL ME

Knickerbocker Songs, Inc.
1619 Broadway, New York, N. Y.

| WISH | KNEW
ASK MY HEART

RCA-Victor Records by DOLPH HEWITT

ADAMS, VEE & ABBOTT, Inc.
216 S. Wabash Ave. Chicago 4, Il

up Hit!
H

d Range
4 by Hill an
Recor ded
Dec)

Pub\ishe

‘IT ISN'T FAIR

recorded by

BILL FARRELL _
BENNY GOODMAN. . Capito) B
BILL HARRINGTON Coral §
SAMMY KAYE. .. ... Vietor
FRED WARING

Words & Music, Inc.
1619 Broadway N. Y, C
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F(C Reorganizing;
I Creates New Bureau

Washington Burcau of RADIO DAILY
, Washington—The FCC yesterday
jinnounced the creation of a new
Zommon Carrier Bureau as the first
\|l} step in the reorganization of its staft
[i{-along functional instead of profes-
isional lines. Effective date is April
3, with new offices of General Coun-
isel, Chief Accountant and Chief En-
ilygineer also to be set up that day.
j-’ Yesterday’s announcement is to
be followed shortly by the announ-
—ticement of a new Broadcast Bureau,
tand Safety and Special Services and
[ yField Engineering and Monitoring
' Bureaus. These Bureaus will be

(Continued on Page 6)

Lighfning That Talks
Given N. Y. Premiere

“Lightning That Talks,” BAB's
lall-industry sales hypo film, was
) Fpremiered yesterday before one of
* prthe largest crowds ever 1o attend a
:luncheon meeting of New York's
y'Radio Executives Club. Estimates
~were that more than 600 radio exec
<members and guests were present,
!" The film was written and pro-
- duced by Vietor M. Ratner, R. H.

(Continued on Page 8)
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¢ Cigar Company Buys
# Campaign On Yankee Net

:

" Boston—Blackstone and Yankee
~3 Supreme Cigars will get an inten-
} sive New England campaign on
“T WNAC and the entire Yankee net-
A work, beginning March 20, Wailt

U‘r (Continued on Page 2)

Spot News Coverage
Selection of Jack Bonny as tho
top radio personality of past 25
. years brought wide covorage
70 |l from the wire nows servicos,
CBS radlio ncwscasts and with
f - syndicated columnists, In Now
< | York throo folevision stations.
WCBS.TV, WPIX and WABD aro
scheduled to devote time and
pictures of the winner of the

RADIO DAILY poll,

RADi0 DAILY.

their choice with comments
about him as a master show-
man who has consistently
presented top comedy pro-
gramming over the years.
Second choice of the radio
editors was Bing Crosby who
ran close to Benny in the bal-
loting while third place re-
sulted in a tie between Bob
Hope and Amos 'n Andy.
In selecting Benny most of
the radio editors wrote in
their non-commercial choice.
This honor went to the late
Franklin Delano Roosevelt, of
whom one editor wrote: “He
relied almost entirely on radio
to instill confidence, faith and
courage in this nation.”
Comments were many and
varied among the radio edi-
tors in awarding the honor to

In naming Benny many of the radio editors supported

JACK BENNY

Benny. Among them were:

“Jack Benny for his personal accomplishments and those
(Continued on Page 2)

Regional Baseball Web
Planned For Senators

Formation of a network of sta-
tions in some 13 cities to air the
games of the Washington Senators
this year is now under way in
Maryland, Virginia and West Vir-
ginia. Organizing the net is John T.

(Continued on Page 6)

Oklahoma Conference
To Open On Sunday

Norman, Okla.—The annuhl radio
conference of the University of
Oklahoma will get under way here
Sunday with Wayne Coy, chairman
of the FCC, and Richard P. Doherty,
director of the employee relations

(Continued on Page 2)

Forecasts 50%

The production and sale of televi-
sion rececivers which passed the
3,000,000 mark in 1949 may “expand
as much as 50 per cent,” NBC prosi-
dent Joseph McConnell told the

Greensboro, N, C., Chamber of

Increase

In Video Set Production

Commerce yesterday. McConnell
pointed out that TV’'s progress *is
cumulative,” that as more stations
go on the air, video’s audience
grows; as the audience pgrows, ad
{Continued on Page 7)
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BENNY ACCLAIMED TOP PERSONALITY

Crosby, Hope And Amos 'n’ Andy Also
Rate High With Radio Editors
In Radio Daily Poll

Jack Benny has been acclaimed ‘“‘the greatest radio per-
sonality during the last 25 years” in a questionnaire poll of
330 of the nation’s radio editors completed yesterday by

Adverfising Council
Elects Gale Chairman

Samuel C. Gale, vice-president in
charge of advertising, home services
of General Mills, Inc., was elected
chairman of The Advertising :Coun-
cil at the monthly meet of the board
of directors yesterday. Gale, who
succeeds :Charles Mortimer, Jr.,
vice-president in charge of market-
ing for General Foods, is the first
midwest executive to thead the
council. Selection of Gale is part of
a plan to expand the council’s ac-
tivities west of the Allegheny

(Continued on Page 6)

Acquitfal Of Sander
Has Newsmen OnRun

The acquittal’ of Dr. Herman
Sander by a Manchester, N. H. jury
yesterday afternoon set off a flurry
of local station and network news
activity with immediate break-ins
on regularly scheduled programs
and on-the-spot interviews in the
courtroom with Dr. Sander and
with the defense and prosecuting
counsels which were aired locally
and over the webs.

CBS claimed a news beat as a re-

(Continued on Page 8)

Adv. Hall Of Fame
Nominations Opened

Nominations of candidates for the
national Advertising Hall of Fame

.are now being invited by the Ad-

vertising Federation of America,
Gilbert T. Hodges, chairman of the
1950 managing committee of the
Hall of Fame, reported yesterday.
{Continued on Page 2)

B
i
Bingoe Day
Montreal—The CBC’s Board of
Governors has set March 25 as
the day on which it will be pro-
pared {o consider in public sos-
sion any f{further representations
olthor in favor of or in opposition
to a resiriction on the broadcast-
ing of bingo games. On February
18, the board announced defor-
ment of a docislon regarding a

ban on bingo broadcasts.
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| FINANCIAL

(March 9)
NEW YORK STOCK EXCHANGE
High Low Close Chg.
ABC ............ 834 83% ......
Admiral Corp. .... 24 28 —
Am. Tel & Tel.. '(5'(‘/4 151 151 4+ 14
CBS A .......... 294 29 29V + V4
CBS B .......... 29V, 29 29 — p
Philco ........... 65 36Va 36V4 — VY,
Philco pfd. ...... 9034 9014 90, — 1,
RCA Common .... 1415 14V3 1414 — 143
RCA 1st pfd. .... 7614 764 T761h + T
Stewart-Warner ... 1534 15l 154 — 34
Zenith Radio ..... 6 45V, A5V, —
NEW YORK CURB EXCHANGE
Hazeltine Corp. .. 19V 194 19V ......
‘Nat. Union Radie.. 3% 3% 37 ......
OVER THE COUNTER
Bid  Asked
DuMont Lab. ............... 23V, 24,
Stromberg-Carlson . ......... 1334 15V,
Stork News
Dan Enright, co-producer of

Barry Enright Productions, produ-
cers of Juvenile Jury and Life Be-
gins at Eighty, is the proud father
of a 7 pound, 11 ounce baby boy,
Dborn to Mrs. Enright at the Lennox
Hill Hospital, New York City on
Wednesday. As yet no name has
been selected for the new arrival.

WANTED

Salesman, for animated television
shorts. State background and con-
tacts, if any.

Write Box No. 113, RADIO DAILY
1501 Broadway, New York 18, N.Y,

RADIO

Friday, March 10, 19% -

DAILY:

Benny Acclaimed‘By.; Editors
In Radio Personality Poll

(Continued from Page 1)

he has helped ° to stardom.”—Nat
Lund, Seattle Times, Seattle, Wash.

“Jack Benny is not necessarily
the best or the greatest judged in
terms of pure talent—but he de-
serves the title of ‘greatest’ in
the sense that his radio characteri-
zation has not only become a na-
tional tradition, but has maintained
itself as such in the top levels of
public acclaim longer than any
other.” Ben Gross New York
Dqily News.

“If by radio personality you mean
entertaining personality, I'd say
Jack Benny.” — Peg White, San
Diego Journal, San Diego, Calif.

“If F. D. R. is barred from compe-
tition, I'll throw my vote to Jack
Benny who had led the way so
many Yyears."—John Crosby, New
York Herald-Tribune.

In taking the poll Rapio DaiLy
asked radio editors_ong  gquestion:*
“Who Was the Greatest dio Per-
sonality During theé/I#st? Yéars?”
Editors were vxte& to comment on
their selection. ,¢”

Among other personalities who
received ballots in the poll were
Walter Winchell, Arthur Godfrey,
Lowell Thomas, Major Bowes, H. V.
Kaltenborn, Alexander Woollcott
and Will Rogers.

Jack Benny, currently starred in
the “Jack Benny Show” on Colum-
bia Broadcasting System Sundays
from 7:00 to 7:30 p.m., EST, under
sponsorship of the American Tobac-
co Company, first entered radio 18
years ago.

Started In 1932

Back in 1932, Benny bumped into
columnist Ed Sullivan one night in
a Broadway restaurant. Sullivan

asked him to guest on his radio pro-
gram the following evening. “But 1
don't know anything about radio,”
Jack protested. “Nobody does,” Sul-
livan replied.

Benny offered to give it a whirl,
gratis, and on this first broadcast of
his life introduced himself with a
line now immortal in radio, “This is

Jack Benny talking. Now there will

be a brief pause for everyone to
say, ‘Who cares'?”
First Commercial On NBC

Millions did care, as Benny soon
found out. The same year, 1932, he
had a sponsor and a network pro-
gram on NBC. He was a sensation
from the start, zooming to the top
in rating sweepstakes and helping
to put radio on its first real pants.
He has remained at the top, or pret-
ty much so, ever since, a national
institution and trail-blazer in radio
comedy.

The “Jack Benny Show” has re-
mained virtually constant in basic
pattern through the years, evidence
of its tested value as a style of en-
tertainment. As everybody knows,
Jack doesn’t tell the jokes himself,
though he is a master wit. He is the
“unhappy” target for the barbs of
his radio gang.

As a master showman, Jack
Benny’s genius is universally recog-
nized. His knack of building person-
alities into stars of their own right
is well known. Dennis Day, Eddie
Anderson, who plays Rochester, and
Phil Harris are notable examples of
his star system.

Benny and his company moved
over to CBS from NBC in January,
1949, and since then his Lucky
Strike broadcasts have been a Sun-
day night feature from Hollywood.

Adv. Hall Of Fame
Nominations Opened

(Continued from Page 1)
Nominations must be received be-
fore April 15 and blanks for desig-
nations may be obtained from the
AFA headquarters.

Ten persons were named to the
Hall last year and though the ori-
ginal plan called for only two sel-
ections each year after the first
year, five persons will be selected
this year. Candidates to qualify
must have died before May 31, 1948
and must have made their achieve-
ments in the United States.

Announcement of selections will
be made at the AFA convention at
Detroit, May 31 through June 2.

Cigar Company Buys
Campaign On Yankee Net

(Continued from Page 1)
& Bond, Inc., cigar manufacturer,
announced yesterday. The 6 p.m.
newscast on Yankee will be used
on Monday, Wednesday and Frlday

evenings.

Oklahoma Conference
To Open On Sunday

{Continued from Page 1)
department of NAB, slated to be
the principal speakers. Coy will
speak at the banquet session on
the 14th while Doherty will hold
the platform on Monday evening.

In addition to discussing prob-
lems of AM radio, the conference
will hold clinical sessions on tele-
vision and FM radio.

Duffy Heads Commission
To Aid Capital Celebration

Ben Duffy, president of BBD&O,
has been named chairman of a
commission planning New York
State's role in the nation’s Capital
sesquicentennial celebration. Ap-
pointment was made by Governor
Thomas E. Dewey. Other members
of the temporary state commission,
created by the 1949 Legislature to
make plans for a state exhibit at
the Washington affair, will be
named later. :
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the birdie!

Most cats would make a quick. 4
meal off an injured bird, But this /¢
cat scems to sympathize with the 1.
little bluejay that broke its legs. .+

We sympathize with advertis- -
ers who have a tough sales prob- i
lem in the highly competitive §::
market of Baltimore. And we’ve .
got the solntion for them, too. o

You just put your advertising ™
message on W-I-T-H, the BIG =
independent with the BIG audi-
ence. W-I-T-H, you know, de- 9
livers more listeners-per-dollar 1t
than any other station in town. o

That means you can accomplish i
BIG results from SMALL ap-
propriations on W-I-T-H. So it
you want low-cost results in Bal- --i
timore, call in your Headley- .-5
Reed man today. 2

WITH

Baltimore 3, Maryland

TOM TINSLEY, Presidest
Represented by Headley-Raed
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...we're “SORRY"” too, Macy’s

We didn’t know it was-loaded, either.

All we did was mention a few times on
Bobby Benson’s “B-Bar-B” show that the Cowboy
Kid himself would be on hand at Macy’s main store,
Saturday, March 4, to meet his friends in person.
No other publicity or paid space anywhere.

Sowhat happened ? Over 40,000 kids showed
up, mostly with parents. A line several blocks long
outside and five flights up inside could accommodate
only about half of them, so Macy’s had to hang out
the “SORRY” sign.

Macy’s special events director called it “the
largest turnout from a radio promotional tie-up in
the history of our store.” (Comparison-seekers are

advised that the previous record attraction drew
some 10,000.)

Maybe “SORRY” isn’'t the right word at
that. Macy’s did score a same-day sellout of the
entire Bobby Benson merchandise line, premiered
that strenuous Saturday. And the whole roundup
did demonstrate, in one market, the kind of follow-
ing Bobby has won, coast to coast.

Happy Footnotes: (4) Bobby Benson’s
“B-Bar-B” now enjoys a 10.7 Nielsen Full Cover-
age Total Audience rating—up 53 % since its move
t0 5:30-6 p.m., Tuesdays and Thursdays, in Decem-
ber. (B) This store-bulging program is now avail-
able for sponsorship.

broadcasting
the m“‘“a system

WwWww americanradiohistorv com
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LOS ANGELES

S

By ALLEN KUSHNER

AX POLLACK, Hollywood ra-

dio and film attorney, very
busy with television scripters, talent
and agents. He has given up Courts
Building for a ringside scat at the
Brown Derby, hangout of the tal-
ent boys.

The Tex Williams dramatic west-
ern half-hour radio show is edited,
packaged and on its way to New
York.

Cardinal Company's new location
at 6600 Sunsct Bivd. is a great im-
provement over their old address.
They have a whole building now to
work in. With increased shows to
put out the new space is very wel-
come.

Sara Berner's picture story in the
March issue of American Magazine
is very interesting.

Hollywood is bound to become
headquarters for the television in-
dustry, thinks Photographer James
J. Kriegmann. He says, after all,
most of TV’s big film personalities
like Clara Bow, Hoot Gibson and
Mary Pickford live in Hollywood
now.

Bert Lahr, veteran stage, screen
and radio comedian, now joins the
ranks of teevee entertainers on a
contract basis. He has been signed
to a three year television contract
by the Columbia Broadcasting Sys-
tem. Lahr's first assignment will be
a new weekly half-hour comedy
series now in the preparatory stage
and scheduled for a closed circuit
audition within the next 30 days.
It will be Mr. Lahr's first regular
teevee program. Irving Mansfield,
creator of “Arthur God{rey's Talent
Scouts” will produce.

e
)

TO
HONOLULU

$121.50 - Plus Tax

RETURN—
$97.20 - Plus Tax

Telephone:

i o, W

/

-

I\

N\
MMbMNe

M\

N\
N\

\
NI

MMIMIMIIITININY

N\

N\
SN

SO\

Los Angeles - - - - Stanfey 7-1829
Oakland-SF - - - LOckhaven 9-3223
% N:wc';ork ----- REctor 2-5835 %
7

4-Engine Government

N\

N\

ticensed Douglas Skymaster
U.S.Government Registercd /

/

.

Non-Scheduled, Non-Regular Z
an

|

N\

Common Carrier

P

RN
71

By SID WHITE

Man About Manhattan. . .!

® ® o FRIDAY.DREAMING: Watch for an FCC announcement
within the next few weeks giving color TV the go-ahead sign on a
limited commercial basis and tho probable lifling of the TV construction
Irecze. Gossip in the trade is that the Commission 1s convinced that
color TV has progressed to tho point of acceptance and will recognize
both the CBS mechanical scanning ond RCA electronic systems, The
Commission likewise has been impressed with the demand for lifting
the TV construction freeze end will probably take some decisive action
before the Chicago NAB convention next month. . . . Broadcast Measure-
ment Bureau found itself in an embarrassing situation this week when
the Second Study reporis of WCBS carried identification as «n ABC
affiliate. Coples were recalled and reprints made for agency distrlbution.
. + « Bing Crosby has a finger in the television plum oven if it doesn't
mean Der Bingle's actual appearance on your screen. One of his many
enterprises will produce 10 films for “Fireside Theater.” ... Waich for
some big news to emanate from Dumont shorily. . . . Anton Karas, the
muchly-discussed zither player, joins the FitzG's, Ed & Pegeen, tonite
on their TV stanza. . . . Mutual giving up the Guild Theater?

* bAd i *

® ®© o ONCE OVER LIGHTLY: We always liked Arnold
Stang’s clowning talents but never realized just how Big Timey he
really is until we caught him on the Texaco show Tues. nite with

Hank Ladd. . .. Abe Burrows could do much worse than sign up
Joe (Joey Lee) Hoviss, the Bronx cabbie, who all but stole his
Almanac show Wed. p.m. . .. Charlotte Manson turned in a flaw-

less job on “Famous Jury Trials” the other nite. . .. Bill Antes,
dynamic radio contact man of the Big Top, has established quar-
ters in suite 1537-38 at the Paramount Hotel and has already
started setting up radio and TV appeamances for the Ringling
Bros.-Barnum and Bailey performers. The circus, Bill tells us,
has 19 new European acts and will open at Madison Sq. Garden
on April 5th.
pid * pxe *
® ® ©® WELL FOR TYPING OUT LOUD: Martha Rountree’s amaz-
ing success in her radio and TV ventures ("Leave It To The Girls” and
“Meet The Press”) is by no means merely a maiter of luck and the
breaks. The little lady has a keen perception of what it's all about and
no one works harder at it than she does, bounding around the couniry
taking care of her “twins.” . . . That recent skit on Peter Lind Hayes’
“Inside USA" stanza evolving about the home life of a movie monster
was author'd by Coleman Jacoby and Arnie Rosen. Clever stuif. . , .
Caroline Burke Is haiching a new idea for a show to precede Mrs.
Roosevelt's weekly Sunday stints over NBC. Series wiil feature {ilm
clips and spot news backgrounds of the guests Mrs. FDR skedded for
her show. . . . The skeptics of the motion picture trade who insisted
tha TV would ruin the indusiry are back-tracking, Hopaiong Cassidy’s
overwhelming success galloping across the TV screen has not only raised
the price for a Cassidy film for theater showing but more exhibitors are
booking old and new pictures made by the idol of the Western plains.
pid * pxe *

® @ o IN ONE EAR: Looks like a big week for our boy,
Jerry Layton. Next Monday he celebrates his birthday and the
following Friday he and Sherrill Cannold will tune in on the old
wedding bells. After a Florida-Cuba honeymoon, they’ll move into
their Park Ave. (no less) apt. ... Buddy Rogers has his “Pick A
Date” stanzas taped up for 2 weeks in advance so’s he can head-
line the bill at Chicago's Oriental Theater with his new ork for
2 weeks starting on the 23rd.
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This year Vancouver abserves the

THE ONLY STATION
THAT ACTUALLY DELIVERS ;.

e
CONMPREHENSIVE 1

in the
Fastest Growing
Market in the Nation :

P

i
i
«
v

... 1825-1950 — century ;¢
and a quarter of progress ;-

125th anniversary of its founding.
The first settlement in Washington,
the "cradle of Northwest industry”,
is in 1950 the heart of southwestern 1
Washington's industry, agriculture,
hydro-electric distribution. Sepa- 2
rated from Portland's metropolitan il
area only by the width of the power- v
laden Columbia River, Vancouver “:
shares with its sister city a new- -
found prosperity through a new. i 't
generation of modern pioneers that :
has given the KGW coverage area

the nation’s greatest population (=

increase during the last decade. &
Through Comprehensive Coverage, -'?d'\
KGW delivers Vancouver .. asit = |
delivers the rest of the fastest-; .
growing market in the nation. .
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Irge ManufacturerTo
iGuaranIe_eT V Tuner
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“)\ iThe new television tuner con-
< 1ined in Stromberg-Carlson’s 12%
nd 19-inch TV reccivers has re-
’ aived suchi wide acclaim from dis-
1 tibutors that they have urged the
u;y ompany to put a lifetime guaran-
i ee on the unit. One distributor told
{ he company that he had only two
i uner failures out of five or six
_sousand receivers delivered to him,
-wnother distributor substantiated
19 1e same findings.
| This new permeability television
|- ner was first introduced last Fall
':'nd since then, Stromberg-Carlson
| { as received word of such enthusi-
"t stic acceptance by the irade that
‘1 ne new tuner has come to be ac-
i epted as “the finest in the indus-
" ry.” However, with respect to the
dvisability of placing a lifetime
w.uarantee on the tuner, Sidney R.
‘urtis, vice-president and general
‘nanager of the radio-television
ijvision said that the company
.uestions the wisdom of placing
‘uch a guarantee on the tuner, for
if - ear of misleading the public into
Il he belief that the entire receiver is
. uaranteed unconditionally. One
. mmediate result of the outstanding
 erformance record is the decision,
.ust announced, to include the new
- uner in all Stromberg - Carlson
" nodels now projected.
‘" “We feel,” Curtis explained, “that
: utting a lifetime guarantee on our
ew exclusive tuner is risky and
aay do more harm than good. Con-
- iderable ill will may be created
~vhen a customer, seeking free ser-
" iice, learns that a burned out tube
¢ n the chassis has no connection
i vith the tuner.”
:+ The tuner has shown remarkable
erformance in “fringe” areas and
- roportionately superior strength in
ood-signal sections.
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WORLD'S LARGEST VACUUM TUBE
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RCA’s new “Super-Power Beam Triode” which is capable of 500
kilowatts output and which has been tested at 1,000,000 watts input,
is shown above with Dr. L. P. Garner, head of the Advance Develop-
ment Lab of the RCA Lancaster, Pa. tube plant, in which the tube
was developed after years of study.

Communications Speeded
By Navy Development

One of the latest Navy develop-
ments in the field of electronic com-
munications, seen at the IRE is an
electronic time-division multiplex
telegraph terminal consisting of two
sets; the telegraph transmitting
group and the telegraph receiving
group. The teletype transmitting
group is capable of sending four
separate teletyped messages at the
same time, at 60 wpm; in turn trans-
mitting them to a sending group at
4 times that speed or 240 wpm.

Tele-tone Announces New
Development Branches

A comprehensive expansion of
Tele-tone Radio Corporation’s tele-
vision and radio development facili-
ties was made known yesterday by
S. W. Gross, president of the firm.
The announcement followed the re-
cent Tele-tone estimate statement
of a TV production quota of a quar-
ter of a million sets this year. First
step in the expansion program was
the establishment of a new Design
Engineering Division, headed by
Henry Fogel.

PRODUCTION PARADE |

New DuMont Type T12LP4A

Allen B. DuMont Laboratories,
Inc., tube division, announced a new
Teletron, the Type 12LP4A, in pro-
duction at its Allwood, N. J. plant.
This new picture tube will provide
leading manufacturers of initial
equipment, for the first time, with a
tube employing the DuMont bent-
gun ion-trap design, and featuring
the new gray filter face plate.

TV Antenna Rotator

A new deluxe antenna rotator,
model DIR and called the Tenna-
Rotor has been announced by Alli-
ance Mfg. Co., Alliance, O. The new
model features a directional indica-
tor control case and an indicator
dial on the control case panel which
enables the operator to select and
know in what direction the anten-
na is pointed.

www americanradiohistorv com

IRE Sees Super Tube
With 500 KW Oulput

An clectron tube measuring 38%
Inchey in length and weighing only
135 pounds, yet capable of a power
output of over 500 kilowatts, has
been built by RCA cengineers after
years of development and rescarch.

This “Super-Power Beam-Triode”
has been on display this week at
RCA’s exhibit at the IRE Show at
Grand Central Palace, New York,
and has been an outstanding feature
of the show. The subject of a paper
presented at the IRE Convention by
W. N. Parker, W. E. Harbaugh, M.
V. Hooper, and L. P. Garncr, all of
the Advanced Development Labora-
tories of RCA's Lancaster, Pa.,
plant, where the tube was develop-
ed, states that the new tube’s capa-
bilitics excced by some four times
that of any other RCA transmitting
tube.

The tube, known as the 5831, con-
tains radically new design features
resulting in a structure unique in
clectron tube-design. The outstand-
ing feature and “electron heart” of
the 5831 is an array of 48 independ-
ent unit electron-optical systems ar-
ranged cylindrically in the tube.
The great power capabilities of the
new tube are due largely to the suc-
cessful achievement of this design,
which, in effect, concentrates 48 tri-
odes in relatively small space.

The tube is now available com-
mercially {or use in radio-frequen-
cy work. In addition, the new tube
is expected to open the way to other
developments in the radio field.

ENGINEERS—
CONSULTANTS
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1270 AVENUE OF THE AMERICAS
NEW YORK 20, N. Y.

Tel.: CO. 5-6848

A  R. BITTER

Consulting Radio Engineers

4125 MONROE STREET
TOLEDO 6, OHIO

Tel.: Kingswood 7531

WILLIAM L. FOSS, Inc.

formarly Colton & Foss, Inc.

927 15th St., N.W. REpublic 3883
WASHINGTON, D. C.



www.americanradiohistory.com

RADIO

Advertising Council
Eledts Gale Chairman

{Continued from Page 1)
mountains and make them ocompar-
able to those in the East.

The council board re-elected Lee
H. Bristol, president of Bristol-
Myers Co., as vice chairman, and
two new vice-chairmen: Louis N.
Brockway, executive v-p of Young
and Rubicam, Inc., and Philip L.
Graham, publisher of The Wash-
ington Post. Frederic R. Gamble,
AAAA president, was elected sec-
retary and Paul B. West, president
of the American Association of Na-
tional Advertisers, was named
treasurer.

Theodore S. Repplier, president
of the council since 1946, was also
re-elected while Allan M. Wilson
and George P. Ludlam were again
chosen as veeps. Two new directors
to the council’s board were chosen
at the meeting. They are: Nelson
Bond, McGraw Hill v-p and Harry
F. Omelia, president of the Outdoor
Advertising Agency in Jersey City.

Mortimer, chairman for three
years, will now serve as chairman
of the policy planning committee
for the council. The committee han-
dles the long range policy and was
called the key commitiee by Gale.

Touis N. Brockway was named
chairman of the executive com-
mittee for a new term at the meet-
ing and Kerwin Fulton was chosen
as chairman of the promotion com-
mittee. Edgar Kobak was selected
vice-chairman of the latter com-
mittee.

Studies Marshall Plan Aid

The board decided to make fur-
ther studies as to what the council
will do to provide information on
Marshall Plan Aid. Gale said the
advantage of advertising over edi-
torial copy in such a campaign is
that it can be repeated and seeks
a meeting of ideas rather than the
element of clash and unusual played
up by editorial.

“Advertising is in a large measure
the voice of America,” the new
chairman reported and he said it
can be used over a long period of
time to help the country and the
world. He revealed that American
industry spent more than $100 mil-
lion on public service campaigns
last year.

The board of the council now
numbers 54 directors, Gale said.
Included are representatives of ra-
dio and television. Serving now are:
Frank Stanton, CBS president;

EDITORIAL

IRUBY :irema

8 Complete Film Editorial Rooms
For Motlon Plctures & Television

RENTALS BY DAY, WEEK OR MONTH |
ALL NEW MOVIOLA EQUIPMENT

Also Off the Premise Rentals

Tel.: Clrcle 5-5640
729 — 7th Ave. N. Y. 19, N. Y.

DAILY

Friday, March 10, 195 :!

MYTELKA & ROSE, INC., Cape-
hart television distributor in New
Jersey, to Levy Advertising Agency
of Newark for radio, newspaper and
magazine advertising in the state.

CHARLES A. RHEINSTROM has
joined J. Walter Thompson Com-
pany in an executive capacity. He
was formerly with Erwin, Wasey &
Co. .-

ARTHUR L. KARMIOHL has re-
signed as research director for
Buchanan & Co., Inc. to enter busi-
ness for,himself.

KPHO-TV, Phoenix, has appoint-
ed Edward, Petry & Co. national
sales representatives.

SCOTT DONAHUE JR., formerly
of TV station WPIX,-has joined the
New York'-television ‘sales staff of
The Katz Agency, Inc., station rep-
resentatives. i

\ 4. AGENCY NEWSCAST +

PARK & TILFORD will use radio
and other media in a special Spring
advertising campaign for Tintex
dyes. Storm & Klein is the agency.

THOMAS ERWIN has rejoined
Erwin, Wasey & Co. as vice-presi-
dent and plan board director. Erwin
left the agency in 1934 to become di-
rector of copy and later v-p with
Lennen & Mitchell. Recently, he
was v-p and general manager of
Abbott Kimball Co., Inc. of Chicago.

A. A. WALTER & CO. of Albany
will run an intensive campaign for
Blue Ribbon potato chips. Radio
participations will be used. Agency
is Norman D. Waters & Associates,
Inc.

.

CHARLES B. ISAACS has joined
the sales staff of WOV, New York.
Prior to joining WOV Isaacs was on
the sales staff of WCAO in Balti-
more.

Regional Baseball Web
Plemned For Senators

(Continued from Page 1)
Carey of WIND, Chicago, who or-
ganized such a network in the Chi-
cago area three years ago. Chester-
field cigarettes are to be partial
sponsor in cities outside Washing-
ton, with time left open for coopera-
tive sales locally, WWDC, Washing-
ton, will be the originating station.

Henry Clay Klein

Henry Clay Klein, BBD&O vice-
president, died of a heart attack in
Pennsylvania Station on March 7.
He was 50 years old. Prior to join-
ing BBD&O, Klein was associated
with CBS and J. Walter Thompson
Company.

In 1935, he was named radio di-
rector in Chicago for BBD&O and
later he came to the New York of-
fice. He was elected a vice-president
in 1948.

Fast Freight Service

Lifeschultz Fast Freight, Chicago
truckers, is instituting a new service
for handling television and radio re-
ceivers to minimize damage in
transit. It provides third day deliv-
ery between Chicago and New
York, Boston, and Philadelphia.

Niles Trammell, NIBC chairman;
Mark Woods, vice-chairman of ABC;
Paul W. Morency, general mana-
ger of WTIC, and Ralph W. Hardy,
director of audio division of NAB.
Current Campaigns

Among the current campaigns of
the council are those on the Ameri-
can Economic System, American
Heribtage, CARE, Better Schools,
Fight Tuberculosis, Forest Fire Pre~
vention, :Armed Forces Prestige,
Overseas Information, Stop Acci-
dents, United America, U, 'S. Sav-
ings Bonds, Decennial Census, Red
Cross and Religion in American
Life.

Turn Richards Down
On Another Extension

Washington Burean of RADIO DAILY

‘Washington—FCC Examiner J,
Fred Johnson yesterday denied the
bid of G. :A. Richards for another
delay in the hearing on revocation
of the licenses of KMPC, Los An-
geles, WGAR, Cleveland, and WJR,
Detroit. The hearing will get under
way in Los Angeles, Monday, as
scheduled.

The turndown was in line with
recent policy by the full ‘Commis-
sion, which has concluded that the
case has already dragged out too

long. Richards has admitted the

charges which originally inspired
the proceedings against him—that
he had instructed newsmen to slant
stories against Jews, against the
late President Roosevelt and others
to Richards’ left.

Johnson left yesterday to preside
over the hearing, which may also
travel 1o Cleveland and Detroit.
FCC General Counsel Benedict P.
Cottone will not be on hand at Los
Angeles, with the Commission to be
represented by Fred Ford. Repre-
senting Richards will be Hugh Ful-
ton, former counsel to the Truman
Committee and one time White
House intimate, who recently came
into the -case.

Dixieland Music Series

In line with the recent comeback
of Dixieland music, Thesaurus, RCA
Victor’s transcribed library service,
has just completed for immediate
release another program series,
titled Old New Orleans and starring
Jimmy Lytell and the “Delta Eight.”
According to Bert Wood, program
manager of RCA Recorded Program
Services and producer of all Thes-
aurus features, release of Old New
Orleans at this time will make
Thesaurus the first library service
to build an entire series around
Dixieland jazz.

www americanradiohistorv com.
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F(( Reorganizing;
Creates New Burear |
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(Continued from Page 1) ~ ]
responsible directly to the Commisi
sioners, and will contain withi
them the legal, engineering and ag -
counting work done by the Law En )
gineering and Accounting Depart |
ments. This is a reversal from th:. -
present set-up, where there are Law:
Engineering and Accounting Depari -
ments, each with common carrie .
broadcast, safety and special serv: :
ces and field engineering and mor ’
itoring work done in them.

Congress Urged Changes g

Such reorganization has long bee. .
urged in various industry quarter’
and by many members of Congres. .
and is in line with recommendatior- - .
by the Hoover Commission. It ;"
hoped it will enable the Commi: i
sion to speed the processing of ap -.
plications, wipe out duplication ¢
work and centralize authority.

Pulse Shows Decline i
Of Radio Sets-In-Us: i

Average quarter-hour radio se:’
in use in eight cities surveyed &t -
Pulse in January-February, 195 4
showed a decline from the compas -
able figure for 1949. The eight citit’
—Boston, Chicago, Cincinnati, Li
Angeles, New York, Philadelphi: .
San Francisco and Washington-: t
averaged 23.5 in 1950 against 256 i ;
1949. ) - )

Top evening shows for the eigl ¥
areas were: Jack Benny with 2L
Lux Radio Theater at 17.3, Walt{ 1
Winchell at 14.9, Amos ‘n’ Andy :: ¢
14.6 and Pibber McGee and Moll
14.6. n

For NEW YORK
Agencies and Clients— -
it's iusf a
LOCAL CALL

for up-to-the-minute
AVAILABILITIES

WNAC-TV
BOSTON |

Cuall.
CA nal 6-3811

(Local New York call)
Direct to L
WNAC-TV Bostor:!
CBS - ABC - Dumonfl!,zly"'j
AV LA SRS -
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1 S MANY a top-flight press agent will
’\ attest, there are times when a
aight-forward unvarnished presentation
s the facts, unencumbered by a hoked-up
tory,” gets mofe space than might be
Y :pected. A case in point is a recent re-
1 1se from WDTV, Pittsburgh, which is
troduced by a couple of parenthetical
‘ragraphs pointing out that editors are
rlined to sacrifice business items for
e glamour of ‘“names” and programs.
nce sponsorship deals denote TV prog-
55, the station asks that new business
i ~d renewals not be treated as mere rou-
% 1e. The release proper then goes on to
runounce that WDTV has recently signed
y zht new and renewing sponsors includ-
‘g the Duquesne Brewing Co., the Home
Happiness Association, the Pitt Parade
:ssociation, American Cigar and Cigarette
t 5, Benrus Watch Co., the Northside
wpet Cleaning Co., the Packard Dealers
i 1 Pittsburgh and the Garden-Harris En-
rprisc. .

B =

[ J
. :)ON'T BE SURPRISED if ole Diz Dean
su turns up on the New York TV hori-
an this season doing a baseball commen-
ey on the Yankee games. . . . Hopa-
!0 ng Cassidy is reported buying an inter-
imt in the Cole circus and will make
__nursonal appearances between his produc-
w0 ms of TV western films, . . . Emilio
"iricarraga of Mexico is looking into a
lyw theater TV system. . . . Gossip in
)R naicago-land is that Commander Eugene
~cDonald of Zenith will sell his Phone-
ienhg sion system to a producer if one of the
: -ajor companies does not agree to fur-
i sh him with pay-as-you-see feature
. .ms. . . . Bill Antes, the Ringling cjrcus
A, is very television minded and is
i sraking tieups for the Big Show's appear-
e-ce at the Garden, . . . Paramount’s TV
i 5 m network now numbers around 25
”Esr itions.

“# You Like To . . .” gimmick for
2|5 “Broadway - To Hollywood Edition”
e ought to give him a lot of
rills. The first, which he telecasts to-

1 3ht over DuMont, has him being hit by
.car, and future plans call for painting
1ve top of the Brooklyn Bridge, washing
l:window on the 86th Floor of the Em-
.:'e State Building, and going through
$11-3ormal day blindfolded to simulate blind-
0 S, ., . Godfrey proved his knowledge
¢ 1 salesmanship again when he smoked
icigar during a Chesterfield TV commer-
! and then worked it into his spiel.

J ®
Bod’;“ JZ-TV GOES ON THE AIR 2 half-
J- 7 hour earlief, at 1:30 p.m., starting

. [ ]
T\}E‘ EORGE PUTNAM’S new “How Would

vt day as did WIBK-TV, Detroit, last Wed-
ghasday, . . WCAU-TV has scheduled a
w"'| nier Achievement, Inc. program featur-

RCA's Leadership Challanged By Admiral And Philco
With Motorola And General Electric Gaining
In 1950 TV Set Production And Sales

A pgigantic battle for sales su-
premacy in the TV field will devel-
op in 1950, according to a story in
yesterday’s Wall  Street  Journal
bearing the by-line of Joseph M.
Guilfoyle. Guilfoyle said that RCA's
sales and production leadership is
being challenged by Admiral and
Philco with Motorola and GE gain-
ing quickly.

The Wall Street Journal story,
which is quoted in part below, said:
“In television, champion RCA is
being challenged by Philco, now
traveling the comeback trail after
tumbling to third place last year
from the runner-up spot in 1948,
and by Admiral Corp., a young up-
start which was in hot pursuit as
1949 expired.

“Furious Jjockeying for position
marks the rest of the video field,
too. Motorola, for instance, which
captured fourth position last year
by a comfortable margin, will have
to beat off such challengers as Gen-
eral Electric and Emerson if it
hopes to retain that spot this year.
A dark horse in this group is Zenith.
A late starter, it is picking up mo-
mentum fast.

“In radio, the relationship of set
output to TV output is changing
radically. From an overwhelming
16 to 1 lead in 1948, radio’s advan-
tage over its younger brother was
slashed to less than 4 to 1 last year,
and it may be cut to a 2 to 1 ratio
this year. Philco, which made more
radios than anyone else in each of
the 12 years preceding the war, is

still the nation's top producer of
sound scts. Admiral, which moseyed
along in eighth place pre-war, cap-
tured third place last year, while
RCA moved into the runner-up spot
{from its number three position in
1941.

“Sparking these shifts are the
most high-powered advertising and
promotional campaigns this tradi-
tionally “warlike” industry has ever
witnessed.

“Take the case of Admiral. In
1939, Admiral trailed the rest of the
radio field home, ending the yecar in
52nd place. It's still no world beater
in radio sales, but in television it's
currently making everyone but
RCA eat its dust.

Heavy Ad Budgets

“In 1941, Admiral spent $320,000
on advettising. By 1947, it was lad-
ling out $2,500,000 to hawk its
wares. This year, says president
Ross D. Siragusa, some $15 million
will be spent to ‘advertise, promote
and merchandise Admiral products.’
More than half this amount will
come out of the firm's own cash
drawer, the balance from its distri-
butors and dealers.”

The story goes on to recount
plans which are being laid by other
manufacturers to increase the pro-
duction and sales of their receivers.
Cited are the plans of Motorola,
General Electric, Philco and RCA.
Guilfoyle is generally considered to
be one of the best informed report-
ers in the field of the business side
of the radio and TV industries.

Plan TV Advertising Code

In the first step toward the draw-
ing up of a code for advertising
TV sets, the RMA sales managers
committee will meet March 23 at
the Drake Hotel, Chicago, RMA
announced Friday. W. L. Stickel of
DuMont, chairman of the committee,
said sales managers of all TV set
makers are urged to be on hand.

Honor RCA-Victor Dealer

Camden, N. J.—Coronet Magazines
1949 merchandising award for best
tie-in promotion of a product ad-
awarded to an RCA-Victor dealer
in Hartford, Connecticut. Wise,
Smith & Company. The $2000 cash
prize was given for a special Christ-
mas promo built around the com-
pany’s December ad in Coronet.

in Los' Angeles and film-recorded

WFIL-TV Joins Paramount Web

Philadelphia—Affiliation of WFIL-TV with the Paramount Television
Network was announced yesterday by Roger W. Clipp, general manager
of the Philadelphia Inquirer statlon. The station acquires rights for
local showing of the network’s video programs, The shows are produced

System. Included is “Time for Beany,” which was honored by the Tele-
vision Academy of Arts and Sciences as one of the outstanding childron’s
programs on the air. Wrestling from Hollywood is another of the Para-
mount features 1o be shown in Philly.

by Paramount Video Transcription

'. { talented schoo! kids.

i
i
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BATTLE FOR TV SALES LOOMING

50% Increase Seen
In TV Production

(Continued from Page 1)
expenditures increase; and as pro-
grams improve, morc and more
families will buy sets.

McConnell said that so long as
advertising develops the mass mar-
ket, which makes possible mass
production and distribution, it
means lower prices to the consu-
mer.

“Just as advertising creates the
incentive to buy, it fosters the pro-
ductive incentives to turn out better
goods at lower costs,” McConnell
said. “I do this by giving producers
a competitive tool for reaching the
American consumers and convinc-
ing them of the superiority of their
product.”

In all these ways, salesmanship
and advertising are the driving
forces behind an expanding econo-
my, he continued. “And television
adds new power to this drive. If
advertising makes the American
dreams come true, television makes
the advertisers dreams come true.”

Multiple Television
Gets Canadian Debut

Belleville, Ontario — Extension
television viewers were demonstra-
ted here on March 7 for what was
claimed to be the first time in North
America. They are attached by ca-
ble to television sets, just as extra
speakers can be hooked to a radio
receiver.

For the demonstration, engineers
of a television manufacturing com-
pany used one main television set
and three extension viewers. They
said the development can eventual-
ly be used to provide television en-
tertainment in as many as 100 rooms
at a time from one master set in
such places as schools or hospitals.

KTTV To Move

Los Angeles—KTTV will move its
entire operation to the Nassour mo-
tion picture studio in the near fu-
ture, Norman Chandler, president
of the station, and Edward and
William Nassour, owners of the
studio, announced yesterday. The
move will not interfere with inde-
pendent motion picture production
at the studio.

KTTV now uses two floors of the
Bekins Building and two studios at
the El Patio Theater. The sound
stage area at the studios will handle
all KTTV program operations.
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Lightning That Talks
Given N. Y. Premiere

{Continued from Page 1)
Macy and Co., advertising and pro-
motion vee-pee, and was <Co-au-
thored and directed by Ben Gradus,
president of International Motion
Picture Service.

Tightened considerably as @a re-
sult of editing and revision since it
was previewed some weeks ago by
the trade press, the picture re-
ceived a mixed reaction from the
premiere audience. Some thought
that, considering the time, effort
and money spent in its preparation,
the film was something less than
spectacular as a sales aid. Others,
however, indicated they thought it
was a good job and would prove
invaluable in sparking interest in
radio advertising, particularly in
the hinderlands.

“Lightning That Talks” opens
with a celestial theme harking back
to the days of Ben Franklin’s kite
experiments with electricity. It goes
on to present three case histories
of radio’s effectiveness in moving
highly-priority items in three cities
in different parts of the country.
The close, which, incidentally, is
the semi-documentary’s strongest
segment, features Maurice Mitchell,
BAB'’s director, making a powerful
pitch for radio as an advertising
medium.

The film premiered runs slightly
over forty minutes but will be of-
fered to subscribers in two forms,
one of which is considerably shorter
than the full-length version.

Forr Named Assistant
To NAB General Counsel

Washington Burean of RADIO DAILY

Washington — NAB announced
yesterday the appointment of Sid-
ney Farr as assistant fo Don Petty,
general counsel. Farr will fill the
post vacated by Richard Jencks,
who recently accepted a post with
CBS. Previously, Farr was engaged
in a private practice of law in
Corpus Christi, Texas.

Gets Capehart Promotion
Fort Wayne, Indiana—Joseph C.
Ferguson has been elected assistant
vice-president in charge of research
and advanced development by the
board of directors of the Capehart-
Farnsworth Corporation, Fred D.
Wilson, president, announced yes-
terday. Ferguson has been with the
company since 1939 and has worked
in the field of electronic television.
Ferguson was a radio design engi-
neer with RCA before joining
Capehart-Farnsworth.

IF YOU HAVE AN IDEA

Put that idea into visual form and sefl
it. Slick, handy presentations worked
up from your basic material by artist-
writer.

Box No. 115, RADIO DAILY
1501 Broadway, New York 18, N. Y.

DAILY
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| COAST-TO-COAST |

WHAM Has Safety Contest

Rochester, N. Y.—Safety Commit-
tee of the Underwriters Board of
WHAM is currently conducting a
series of Safety Jingle contests to
launch a new Green Wheel of safety
programs over WHAM Saturdays,
12: 30 p.m. The first contest atiracted
1241 entries. ‘Top prize awarded at
the premiere broadcast was a
Stromberg iCarlson television re-
ceiver; second and third prizes were
a $50 and $25 savings bond.

Embarrassing Moment

Worcester, Mass.—When a “Julie
‘n’ Johnny"” listener happened to
get in on a sidewalk interview while
on a downtown shopping expedi-
tion, she thought it was strange
that she didn’t see co-star Johnny
Bowell anywhere, but figured they
must have a new man on the show.
While competing on the quiz, loy-
alty prompted her to tell the emcee
and his listening audience how
much she enjoyed the “Julie ‘n’
Johnny” show. The good-natured
emcee finally broke the news to
her that she was on the WAAB
“Sidewalk Interview” program.

Special D. P. Broadcast on KFWB
Hollywood, Calif—The work of
the International Refugee '‘Organi-
zation with displaced persons and
homeless children in Europe was
dramatized over KXFWB on March
4th. The hour-long show originated
in New York and starred Allen
Sloane.

Senc[ g‘rvtéc{ay
grae tings jo—

March 10
Robert Taplinger Peler deRose
Beatrice Berke Marion Hutton
Lloyd O. Coulter Carol Deis
George ]. Higgins
March 11
Andy SaVella
March 12
Harold C. Burke
J. Charles Davis, 1I
March 13
Harry W. Flannery Paul Stewart

Don Lavery

Jack Lait Alma M. Saunders
Nellie Revell David Mendoza
Nat Abramson Aileen Clark
Hugh Cowham Helen King

i
March 14 !
Madeleine Pierce Les Brown |
Hoyle H. Cavanor Harvey Hays {
i

i

Mark Brenneman Ed Pancoast
G. Bennett Larson
March 15
Patrick O‘Malley
Everett Mitchell
James Allan
March 16 |
Tommy Donnelly }

Julia Knox
Charles Pease
Lucille Hunter

Elizabeth Lennox
Henny Youngman
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’Meet The Ladies” Sponsored
Detroit, Mich.—The Stokely-Van
Camp® 'Co. has purchased #three
quarter-hours a week of the Ross
Mulholland “Meet the Ladies” pro-
gram on WXYZ for 52 weeks, it
was announced recently by James

G, Riddell, general .manager. . The (|

shows, aired Monday through Fri-
day from 1:00 to 1:15 p.m., EST, is
carrying the Stokely banner Mon-
day, Wednesday and Friday. Ross
Mulholland, morning disc-jockey,
conducts interviews and a quiz ses-
sion with ladies of various  clubs,
churches and school organizations
on the spot as he travels about the
area. :

WTIC Beats Own “’Dimes” Record

Hartford, Conn.—The local “Mile
O’ Dimes” drive, conducted for the
tenth consecutive year by WTIC
and The ‘Courant newspaper, made
an all-time record in the 1950 cam-
paign, raising $86,724.40, almost
doubling its goal of five miles of
dimes. WTIC devoted over 40 spe-
cial programs to the effort, account-
ing for 21 hours of air time in ad-
dition to daily participation by reg-
ular programs. The ‘Courant carried
front page pictures wmnd stories
daily in addition to donor lists.

Acquiltal Of Sander
HasNewsmen OnRu;

(Continued from Page 1) |
sult of putting Dr. Sander inte :
viewed “live” by newsman Charl: {|
Ashley on the air over WEEI Bo
ton, at 4:16 p.m., which time coi
cided with the announcement of h
release over most of the webs.
‘was not, however, until 4:55 p.-

et

‘that the interview, which was al:
‘taped, was aired to ‘the full ne.
work, Coe

Mutual claimed a solid networ
beat with the announcement -th ‘1
news commentator Leland C. Bic:{
¢

ford of the Yankee Network inte ¢

viewed Dr. Sander and the oth i,
principals in the case over the fi.
MBS network between 4:30 a: "
4:40 p.m.

NBC and ABC got the news -
the air about 4:16 p.m. but inte :
views were carried later. :

CBS and NBC had television co
erage and CBS-TV had a vid
presentation on the air during t
Doug Edwards news show at 7. [
p.m. last night. ) -

P

Young Is Honor Guest!

Washington—Robert Young, si
of NBC’s Father Knows Best, w !
guest of honor here last night at
reception by the National Autom.
bile Distributors Association.

v

Mr. Martin Starr
Station WINS

20 West 44th St.

New York, N. Y,

Dear Martin:

what 1 said last night . .

yet you certainly stuck to

As 1 said, it was a real joy to listen to you and it is
no wonder you have such a very fine following, not
only outside of the industry, but in the industry itself
because you do a real bang-up job of covering the

Hollywood news picture.

Thanks again, and with kind personal regards,

Sincerely,
NED E. DEPINET
President :
R K O Radio Pictures, Inc.

MARTIN STARR — 7:00-7:15 p.m. — Mon.-Wed.-Fri.

. 50KW NEW YORK

WwWww americanradiohistorv com

Supplementing my telephone call to you Monday night,
following your truly wonderful job of reporting the
Bergman-Rossellini situation, 1T would like to repeat
. . we, in our position, could
not have written the story any better than you did and

It was also very plcasing to find out that you made
such a thorough survey and that you dug into the facts
and told your vast listening audience so many things
that the others have failed to do.

Februﬁry 21, 1950

the facts.
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| Congratulations

‘est radio personality of the

] the veteran comedian with

The ulionul Dui_y "Newspaper o ommerciul Radio- and Television

'NEW YORK. MONDAY, MARCH 13, 1950

‘"Winners rs Receive

Of Indusiry

By ALLEN KUSHNER
. (Staff Wﬂter, RADIO DAILY)

: * Hollywood—Personalitieg of
sradio and movieland expressed
:their delight in the selection
of Jack Benny as “the great-

- past 25 years” by showering

iwires, letters and calls of con-
gratulations over the weekend.
'‘Bing Crosby, Bob Hope and

U

ﬁ‘komulo o To Address

(Continued on Page 6)

- NAB Convenfion

¥ NAB announced Friday that Gen-
r;eral Carlos P. Romulo, president of
nthe United Nations General Assem-
Lo bly, will be a featured speaker at its
{£28th annual convention in Chicago,
bo April 12-19. He will open the man-
~agement agenda at noon Monday,
¢ April 17, speaking on “The Broad-
7v.caster’s Responsibilities in World
7 Affairs.”

| Theme of the convention’s man-

(Continued on Page 12)

FWill Bir Tigers Games
On 29 Mich. Stations

% Detroit—Detroit Tigers baseball
Iigames in 1950 will be aired by
U'WJIBX and 28 stations in Michigan,
i other states and Canada, Richard E.
(Continued on Page 2)

New Toni Series

Chicago— A mid-day beauty
and fashion show sponsored by
The Toni Company will start on
ABC, Monday, March 20. The
program, Beauly and Fashions by
Carol Douglas, will be heard
Monday through Fridays from

12:25 to 12:30 p.n. over 182 net-
work outlets. Foote, Cone & Bel-
ding 1z the agency placing the
52.weck account.

and

Bouquets For Benny

“The National Association of Broadcasters is pleased to congratu-
late Jack Benny on his selection by the annual poll of radio editors
as the top entertainer of the past quarter century. The Jack Benny
program, known to millions of Americans of all ages as fine comedy,
is more than mere entertainment; it is a continuing commentary on
human manners and its deft touch has contributed much to the
temper of our times. Mr. Beany richly deserves the honor the na-
tion’s radio editors have paid him.”—JUSTIN MILLER, President,

National Association of Broadcasters.
*

“We at CBS are deeply appreciative of the signal honor conferred
by the nation’s radio editors on members of the CBS broadcasting
family in the RADIO DAILY poll. Heartiest congratulations to all
of the great personalities who were selected. They have contributed
much toward making American broadcasting the best in the world.”
—WILLIAM S. PALEY, C};airmin of ;he Board, CBS.

“It isn’t funny that you have been selected as the outstanding
radio personality of the past 25 years. Good comedy is serious busi-
ness, and success is measured by public response.
may our stamina be increased.”—WAYNE COY, Chairman,
Federal Communications Commission,

(Continued on Page 2)

Congratulations

6. E. Net At New High
(o. Official Reports

Net proﬁts in 1949 of $125-million,
the largest in its histery, were earn-
ed in 1949 by General Electric,
Charles E. Wilson, president, re-
ported last week. Earnings equaled
$4.36 a common share compared to
$4.29 a share in 1948.

Sales for the year totaled $1,613,-
564,000, showing a drop of about 1.2
per cent from 1948’s record of $1,-
632,701,000. The volume of sales re-

(Continued on Page 8)

Oil Company Buys
Radio TV Spot Sked

To supplement its newspaper
campaign which breaks tomorrow
to introduce the new Sinclair Anti-
Rust gasoline containing RD-119,
Sinclair Refining Company will use
radio spot announcements and local
TV programs.

Morey, Humm & Johnstone, Inc.,
advertising agency for Sinclair, has
purchased 3,438 spot announcements
on 34 stations for airing during the

(Continued on Page 15)

Norman, Okla. — More than 200
radio broadcasting experts gathered
on the WUniversity of Oklahoma
campus over the weekend to attend
the Fifth Annual Oklahema Uni-
versity Radio Conference, Dr. Sher-
man P. Lawton, chairman, an-
nounced,

The conference began at 1 p.an.
yesterday, and was devoted to dem-

e e

onstration broadcasts by students

Okla., U. Conference Opens;
Wayne Coy To Be Top Speaker

from seven Southwestern univer-
sities and colleges. Lawton said
radio students from Kansas State
Teachers College, Louisiana Poly-
technic Institute, Oklahoma A. &
M. College, Panhandle A. & M. Col-
lege, Southwest Louisiana Institute,
Tulane University and 'Oklahoma
University are participating.
Sunday evening's program was
(Continued on Page 6)
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:'DIIPGNT RADIO-TV AWARDS ANNOUNCED

Hollywood Thrzlled By Results Of Editors’ Poll

ARC Net ( Carries
Annual Awards
For 1949

ABC-TV’s “Crusade In Eu-
rope,” and WPIX, New York,
were designated as the ﬁrst
television recipients of Alfred
E. Du Pont Awards during a
special broadcast of the Du
Pont Awards ceremonies over
ABC last Saturday night. Win-
ners of the radio awards as
revealed during the program