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‘SHOWS

Name Chesley ABCTV Taggart Named Head
Prog. (oordinalor; 0f (olum_bus Slalion]'

Castleman D. Chesley, former as-| Columbus, O. — Appointment of |
sistant athletic director at the Uni- | Byron Taggart as general manager
versity of Pennsylvania, has been | of WTVN radio (formerly WHKC),
appointed as program cooerdinator recently ac-
of the ABC TV sports department, | g quired by Ra-
it was announced Friday by Leslie | dio Columbus,
G. Arries, Sr., director of ABC TV Inc., is an-|
sports, nouncedby|

In his first assignment, Chesley Hulbert Taft,
will coordinate ABC’s college TV | Jr., president.
programming which will be inaug- Taggart for—‘
urated this fall when ABC-TV will | merly was
present 13 outstanding NCAA grid- with WKRC
iran games, beginning Sept. 18, ‘and| radio, Cincin- |
in addition a 26-week schedule cov- nati, also own-
ed by the Taﬁ[

{Cantinued on Page 6)

e 5 1 inf:e:}tls. |
[ ] [ ] ' " e same
First Sponsor Signed =~ o ume S T

named sales manager of WTVN.
As general manager of the Colum-
bus station, Taggart continues in a
| radio career that started in 1936 at
an- | (Continued on Page 6)
nouncement of plans for NBC TV’s | —_ [
new “Tonight” program, it was re- 1 Philco Elects Four

For NBC TV "Tonight’

Following Thursday's full

vealed over the week-end by Syl- . |
vester L. (Pat) Weaver, Jr., presi- | To Board Of DlreCtorsl
dent of the network, that the pro- Philadelphia — Four vice-presi-

gram’s first sponsor has signed up. ' i . |
Polaroid Company, Cambri dge,jdents of Philco Corporation were

lected to the company’s board of
Mass., through Doyle-Dane-Bern- e.l
bach, Inc, Weaver stated has or- directors today at the annual meet-

(Continued on Page 1691 (Corf_t_i_nu_ed_on_-P_aEe 2
Cleghorn Is Named V-P ‘Nt_aw Montreal-Quebec
Ot General Teleradio Microwave Relay Opened

Montreal —A new microwave re- |

Election of John Cleghorn to a|lay chain is carrying CBC television |
vice-presidency-and membership on | programs from Montreal to Famous |
the General Teleradio, Inc., Board, | (Continued on Page 171) |

is announced by Thomas F. O’Neil,
BMI TV Clinic

president. Cleghorn is general man-
ager of WHBQ and WHBQ-TV,

(Continued on Page 171)

ANA Surveyrlr’arides
Important New Data

" Record Attendance Expected

" LISTS 1800 AVAILABILITIES

Added F our-H—undreci T’rogram Ideas
In Three All-Inclusive Categories
Highlight 15th Annual Edition

By WILLIAM NOBLE
Managing Editor
Rap1o-TELEvVISION DALY

With more than 1,800 program ideas listed—some 400 more
than last year—RADIO-TELEVISIONDAILY’s fifteenth annual
“Shows of Tomorrow” issue published today, offers the most
complete listing of the industry’s availabilities in radio and
television.

A significant development as shown in this year’s issue is
the large increase in the number of programs listed under the
TV film category. At the same time proportionate increases
were also recorded in both the Radio Shows and Live TV
Shows sections.

Highlights of the issue include timely, factual articles by
leaders of the industry together with symposiums in both
program production and television film production which re-
flect the thinking of top industry men today.

The “Shows” issue presents program availability listings

- g) dthreIf all-inclusive categories—
B adio, Live TV and TV Films. Each
Ministers To Attend |
] n ]
NB( Radio-TV Clinic

i section is sub-divided according to
Sixty Protestant ministers from |

the various program types such as
“Adventure,” “Mystery.” “Drama,”
“Musical,” “Variety” and others.
According to the results of Rapio-
{Continued on Page 6)
all sections of the country will at- | F

tend an all-day clinic in religious |

television and radio broadcasting to

be held by NBC here today The |

clinic will be staged as part of a
two-week Religious Radio and TV'

¥ ’ [ ]
Mandrake' TV Szries
[ ]
Readied For Aug. 15
Workshop being held at Union S
Theological Seminary July 26-Aug.

A new TV film series, “Mandrake
6 |Thhe Maiician;; w(a;s anneuncsed over
. . . the weekend by George T. Shupert,
The morning session, devoted to president of ABC Film Syndication
|and vice-president of Herald TV
Productions, Inc.

Herald, jointly owned by John
Gibbs, president, and ABC Film
Syndication, will finance the series,

(Continued on Page 170)

{Continued on Page 170)

Opens Today;

'Arnold And Ob;ermm

The BMI TV Clinic, scheduled to|
An Association of National Ad- | be held at the Biltmore Hotel today
vertisers survey released today pro- | and tomorrow, opens at 9:30 this
vides data which never before was | morning with the announced agen- |
vailable on advertising managers | da (RADIO-TELEVISION Damwy, July
sales managers attitudes and |19, enlarged by an address on
(Continued on Page 172) I“Golor Television” to be made dur- !

WSPD-TV

TOLEDO, OHIO

I5¢th Annual **SHOW

introduced

With 4 Amos and Andy Shows, Variety Club

The new drink accounted for 30% of the
quart bottle sales for that menth.

ing tomorrow afternoon’s session. | Upped At DuMont Net
More than 150 people will attend. | =
Sessioms will open at 9:30 am. and | Appointment of Louis Arnold as
2:30 pm each day with luncheons | business manager of the Du Mont
scheduled for 12:15 p.m. At the end {Television Network and Henry J.
of each afternoon session, an open | Opperman as manager of program
{Continued on Page 2) ! (Continued on Page 169)

START WITH A

i WSPD-TV.
a new s»ft drink to Toledo on WSP STORER STATION

S°° Issue —See Page 7
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YV. BMI TV Clinic Opens Today;
Record Attendance Expected

Monday, August 2, 1954

(éontinued from Page 1)

forum (Clinic Bull Session) will be
held.

BMI Clinics will also be held in
Chicago at the Hotel Sheraton on
Thursday and Friday, August 5-6.
and in Los Angeles at the Hotel
Statler on August 9-10.

Advance registration for the New
York Broadcast Music TV clinic in-

cluded:

Robert N, Adams, WNYC: Robert T.
Adams, Brooklyn: lsabella Arden, WROW-
TV, Albany: Patrick Arnoux, WTAR-TV,
Norfolk: C. E. Augustine, WJAS, Pitts-
burgh; Charles A. Brecht, Brooklyn; Tom
Buchanan. MeGillvra, Ine.; Donald Briee,
WKBN-TV, Youngstown: Robert Burton,
BMI: H., K. Brennen, WJAS, Pittsburgh:
Kenyon Brown, KWEKT-TV, Wichita Falls,
Texas: John $. Booth, WTVE, Elmira:
Bernard R. Buck, WNY(: Stan Lee Broza.
WIIZ, Philadelphia: Bill Berns, WXNBT:
Dwight Bruce, WTOC-TV, Savannah; Mar-
tin Bush, WNYC; A. H. Campbell, WNCT,
Greenville, N, C.; Vietor Campbell, WBAL-

TV, Bualtimore: John Comas, WSJS-TV,
| winston-Salem, N. C.: Walter Covell,
[ WIAR-TV, Providenee: Samuel  Carey.
WRVA, Richmond: Thompson Cassel,

WTVE, Elmira; Robert Cochrane, WMAR-
TV, Baltimore; Jim Curtis. WSBA-TV,
York: Joseph K. Close, WKWY-TV, King-
ston, N. Y.:

Wilton K. Ceobb, WMAZ-TV, Macon,
Georgia: Ed Cooney, KOPR-TV. Butte,
Mont.; William Dawson, WARM-TV, Scran-
ton, Pa.; George R. Dunham. WNBF-TV,

| Binghamton, N. Y.: John I’Auitolo, WTRI-

TV, Troy. N. Y.: John O. Downey, WGTH,
Hartford, Conn.; Wallie Dunlap, WICC-TV,
HBridgeport : Sean Dillon, Phoenix: Harold
Essex, WSJS-TV, Winston-Salem, N. C.;
Claude Frederick, Jenfred. Inc., New York,

N. Y: Grace Frederick, Jenfred, Ine., New
York, N. Y.; Howard Fry, KFDX-TV,
Wichita Falls, Texas: Dan Gallagher,

WCBSR-TV; Gordon Giffin, WKDN, Camden,
N. J.: Norman Gittleson, WJAR-TV, Provi-

| dence: Harry Goldman, WROW-TV, Al-
bany, N. Y.: David Graves, WCNY-TV,

Watertown, N. Y.: Peter Gravina, WNYC;
Gordon Gray. WOR-TV; Ben Greer, WGVL-
TV. Greenville, S. C.: Ansel E. Gridley,
WWOR-TV, Worcester, Mass.: Phil Hedrick,
WSJIS-TV, Winston-S8alem, N, C.: James W,
Higrins, WCNY-TV, Watertown, N. Y.:
John E. Hill, KDKA, Pittsburgh: Georga
Hartford, WTOP-TV, Washington, D. C.;
Mark H. Hawler, M. H. Associates, New
York; Jay Heitin, WNBT, New York: Hal
Hough. WCBS&-TV: Paul Jacobson, WTRI-

1PV, Albany, N. Y.: Mott Johnson, KFDX-

TV, Wichita Falls, Texas: Norman Knight,
WABD; Raymond Kohn, WFMZ-TV, Allen-
town, Pa.; Steve Krantz, WNBT: Bill
Lacey, WCBS.-TV: Olga Lampard, M. H.
Associates, New York; Craig Lawrence.

Reappoint McDaniel

Washington—Glen McDaniel. gen-
eral counsel of RETMA, has been
reappointed as chairman of the as-
sociation’s legal committee.

At the same time, board chairman
Max Balcom said the following
would make up the additional mem-
bership of the committee:

Philip Dechert of Philco; Robert
M. Estes of G-E; Samuel W. Ewing

| of RCA; Howard P. Hall of Hughes

Aireraft; Paul F. Hannah of Ray-
theon; Raymond Herzog of Emer-
son; William H. Moore of Packard-
Bell; Arthur L. B. Richardson of
Sylvania; A. Goodwin Cooke of
IT&T; and John W. Van Allen,
RETMA general counsel emeritus.

Snyder Resigns

Announcement, as of today, that
he was resigning his position as sta-
tion relations director of CBS TV
has been made by Clarke A. (Fritz)
Snyder. After a short wvacation
Snyder will announce his future
plans.

WCBS-TV: Al Levin, WNYC: James Linde-
muth, WCAU-TV, Philadelphia: Harry Lit-
tler, WROW-TV., Albany, N. Y.: F. A,
Lynds. CKCW, Monecton, N. D.: Clair Me-
Collough. WGAL-TV; Lancaster. Pa.; Af-
nes McGillvra, MeGillvra, Ine., New York:
Joseph MeGillvra, MceGillvrea, Ine.. New
York: Ben K. McKinnon, WGUL-TV, Green

ville, S. C.: Tom MeManus, UTP, New
York;
Frank Megargee, WGBI-TV, Seranton,

Pa.: Lawrence Menkin, WOR-TV, New
York: John Mitchell, WABC-TV: A. J.
Mosby., KGVO-TV, Missoula, Mon.: Eugene
Munger, WCOV-TV, Montgomery, Ala
Edward Obrist, WNHC-TV, New Haven,
Conn.: Buddy Pappas, WBAL-TV, Balti-
more: George Patterson, WAVE-TV, Louis-
ville, Ky.: James Pattison, WTVE, Elmira;
Edward Pearson, WMGT, Pittsfield, Mass.:
John Peffer. WTAR-TV, Norfolk, Va.: J.
Robert Pigott, Hicks & Greist, New York:
Charles Pogan, WROW-TV, Albany, N, Y.:
Clark Polloek, WNBF-TV, Binghamton,
N. Y.: L. J. Pope, WPIX: Garland Powell,
WRUF, Gaines, Fla,: Burroughs Prince,
NBC-TV. New York: John H.
WATE-TV, Knoxville, Tenn.: W. Robert
Rich, WPIX: Robert Rierson, WBTV, Char-
lotte, N. C.; Lawrence Rogers, WSAZ-TV,
Huntington, W. Va.: Irving Rose, WKNY-

TV, Kingston, N. Y.: Leo Rosen, WPTR- |

TV, Athany, N. Y.; Mort Rosenthal, WGBI-
TV, sScranton, Pa.: Robert L. Sabin,
WEKWY-TV., Kingston, N. Y.: Joseph Sals-
burg, WARM-TV, Scranton, Pa.: Thomas C.
Sawyer, WWOR-TV, Worcester, Mass. | Ed-

ward M. Secala, WNBF-TV, Binghamton,
N. Y.: Thomas Severin, WMAR-TV, Balti-
more;

Also, H. A. Seville, WACH, New Port N_,
Va.: W. Hamilton Shea, WNDBT: Seyniour
siegel, WNYC: Milton R. Slater, WWLP,
Springfield, Mass.; Everett Smith, CFOS,
Dwen  Sonnd, Ontario: Hugh M. Smith,
WCOV-TV. Montgomery, Ala.; Charles
specr, NBC-TV: Harold Soldinger, WTAR-
TV. Norfolk, Va.: Peter Swanson, Cherry
& Webb, Providence, R, 1.; John Tansey,
WRVA, Riehmond, Va.: Fred M. Thrower,
WPIX: George Torge, WBEN-TV, Buffalo:
Richard Torge, WBEN-TV, Buffalo: Donald
Tuckwood, Phoenix: Charles Vanda,
WCAU-TY, Philadelphia:  Fred  Wagen-
voord. WGTH. Hartford, Conn.: Joc Web-

ster, WV PO, Strondsburz, Pa.: Doris Wein-
inger, WNYC: Richard Wheeler, WTRI
TV, Albany, N. Y.: Ben Williams, W TOC
TV, sSavannah., Georgian: Walter Windsor,
KOMC-TV, Texarkana, Tex.: Clarence
Worden, WCBS.TV: Ed Youngz. KDKA.
Pittsburgh:; sSamuel Zurieh, WBTV, Char-

lotte, N. C.

GOING
ABROAD

TOMAKE
FILMS
FOR TELEVISION

SEE

BARNETT
INTERNATIONAL
FORWARDERS INC.

FOREIGN SHIPPERS FOR

THE MOTION PICTURE
INDUSTRY FOR 40 YEARS

AGENTS AND FACILITIES

THROUGHOUT THE WORLD

723 Tth Ave. Ci 56080 N.Y.

6364 Santa Monica Bivd. LA.
Ho 4-8221

Recse, |

COMING and GOING

ERNIE HARTMAN of Ruthrauff & Ryan to
Dallas on American Airlines business for
one week.

BUDDY BASCH, publicist, back from a
short business trip to Lliberty and Parks-
ville, N. Y.

JOSEPH HEROLD, general manager of
KBTV, Denver, and JAMES BROWN, no-
tional sales manager, are in New York
this week, staying at the St. Moritz Hotel.

LIDA LIVINGSTON, manager of the New
York office of the Ettinger Company, left
yesterday for conferences in Detroit con-
cerning the Chrysler Corp. TV show.

PHILIP MERRYMAN, general manager of
WICC and WICC-TV, Bridgeport, Conn.,
and MRS. MERRYMAN off on a schooner
vacation to Maine.

MORRIS NOVIK, back to New York fol-
lowing attendance at the UNESCO Radio-
TV conference in London. While there he
studied FM, AM and TV with members of
the former Beveridge Commission.

WELLS CHURCH, director of news, CBS
Radio, vacationing with rod and reel on
long Island Sound.

ILSE LOWELL, account executive with
the Buddy Basch publicity office, left Fri-
day for the three-week business trip to
Los Angeles, San Francisco, Las Vegas, and
Denver.

BOB LEWINE, ABC’s Eastern program

director will visit Hollywood August 16 to
look at rough cuts of first Disneyland-TV
show. While there, will also take a look
at the shooting of the new Ray Bolger
and Danny Thomas shows.

Where
You're right next door to Every-
thing —

Squarely . ..

In the Heart of Showbusiness.

and,
Provided With the Best in
Comfort and Convenience.

Cat /s 000
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TV Production Off, ||

But Figures Vary:

Production of TV sets during the
tirst five months of 1954 was re-
ported yesterday by the National
Credit Office, Inc., as 44 per cent
below the corresponding 1953 peri-
od. However, figures released earlier
this month by RETMA showed a
decline of approximately 33 per cent
in the same comparative periods.

National Credit based its figures
on financial statements of 40 manu-
facturers; RETMA bases its regular
reports on figures provided to it by
member manufacturers.

According to the National Credit
figures, 63 per cent of the 7,214.000
receivers made last year were made
during the first 8 months, a reversal
of the usual practice which was
largely due to decontrol early in the
year of raw materials. but which
was not accompanied by an increas-
ing consumer demand.

As a result, there was an excess
inventory by fall, which caused pro-
duction rate and prices to be cut.

RETMA’s first five month figures
showed production of about 2.3 mil-
lion sets this year as against about
3.3 million last year, a drop of about
a third.

Radio Shipments

Washington—An increase in the
number of radio set shipments to
dealers during May over the previ-
ous month is reported by RETMA.

May shipments, exclusive of auto-
mobile receivers, amounted to 406,-
382 compared with 384,390 during
April. This brings the 1954 five-
month total to 1,775,539.

No comparable figures are avail-
able for last year since RETMA in
prior years has compiled this infor-
mation only on a quarterly basis.

Wins 40 et 8 Plaque

Huntington, W. Va.—TV station
WSAZ here has been presented an
award of merit by John H. King,
national vice-commander of the 40
et 8 Society for its public service
activity “in lending its unstinted
aid and facilities from time to time
and especially in being the first sta-
tion in TV history to telecast the
annual American Legion Memorial
Services in 1951 and for its contin-
ued annual telecasting of the servi-
ces since that date.” Presentation
was made to L. H. Rogers, II, vice-
president and general manager, on
a station news telecast recently.

©
THINGS LOOK
GOOD ON @
CHANNEL" FIVE

%

SAN FRANCISCO

@)
I CHANNEL 5
REPRESENTED BY THE KATZ AGENCY
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At the special press conference at Toats Shors this week announcing

PICTURE OF THE WEEK

] |
v’}'
E |
g']

1

the coming season’s telecust of 15 top NCAA joctball games and 26 |

udditional weeks of other top college sports events over the ABC TV

net. the principals were photographed tabove). Left to right they are |

Robert M. Weitmman, ABC vice-president in charge of pragramming

|

and talent; Asa Bushnell. TV program director of NCAA, and Robert

H. O'Brien, executive vice-president of ABC.

Rochester Broadcasting
Sold To Radio Group

Rochester, N. Y. — Sale of the
Rochester Broadcasting Company,
operator of WRNY-AM-FM, to a
graup composed of professional ra-
dio station operators, was announced
by Bachman Enterprises, owner of
several local establishments.

Control of the corporation was
sold to new stozkholders David A.
Kyle, Edward N. Trudeau and Mrs,
Toni Brady, who are president, vice-
president and secretary, respective-
ly. of Eastern New York Broadcast-
ing Corporation, licensee of radio
station WABY, Albany, N. Y., Har-
riet M. Kyle. Monticello, N. VY., Dr.
Donald Cwrgill, McKinney, Texas,
George K. Kaufman, Rochester,
N. Y. and Laurence Sovick. Syra-
cuse, N. Y.

Bachman Enterprises still retains
its 50 per cent interest in the Gen-
esee Valley Television Corporation
whieh has the grant to construct a
TV station on channel 27.

Promotions Pay Oft

Boston, Mass.—Two radio proma-
tions sponsored by S. S. Pierce Co..
famed grocer in this city, on WEEI
brought unexpectedly wide respon-
ses. An offer of a free copy of “Epi-
cure,” the firm's external house or-
gan, brougnf 3,000 requests. some
from as far away as Maryland and
Canada. Three broadcast advertise-
ments of pre-cooked tinned chicken
item, tripled sales during the week
it was advertised.

WTVN Appoints Gehring

Columbus, O.—Richard H. Gehr-
ing has recently been assigned sales
representative of WTVN. Gehring
majored in marketing at Ohio State
University, and was an active mem-
ber of the university football team.

SEIE L T e
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WFBG-TV

Channel 10 316,000 Watts

You Need No Other Statior
'to Cover the Rich Marke
in Pennsylvania Betwee:
Pittsburgh and Harrisbur,

Retail Sales, $1.9 Billian

THE GABLE
BROADCASTING CO
ALTOONA, PA.

tive, H-R Television, lae,

National Repr

New (BS Spof Sales
Promofion Released

CBS Radio Spot Sales, today, re-
ieases a new presentation pointing
ap the importance of women's radio
audiences to advertisers, according
to an announcement by Henry R.
Slynn, general sales manager.

Entitled “Radio’s Ladies-In-Wait-
ing,” the presentation was prepared
by the web's sales promotion depart-
ment and is being distributed to
.he trade throughout the various
offices across the country by account
2Xecutives of the CBS Radio Spo:

| Sales.

The presentation states that only
through radio advertising is it pos-
sible to get an advertising message
across to so many women so fre-

fquently and effectively and yet for

o little cost.

Cite New York City

Citing New York City as an ex-
imple, the brochure points out that
women's radio programs reach more
than one out of every three house-
~vives in a single day.

The presentation cites several ex-
imples of successful women's pro-
rams in the markets represented
)y CBS Spot Sales and tells why
these programs have been success-
ful.

Sponsorship of local women'’s pro-
grams on stations represented by

| CBS Radio Spot Sales offers adver.

tisers a unique opportunity of reach-
ing large audiences at low cost, the
presentation states.

1+« COMMONWEALTH

= CARTOON

3R a0

th Souny

Communicate with us for owr lotest list of
® Major Company Features

* Comedies ©* Serials * Westerns

Yilon and Jelovision, Fne.

MORT SACKETT, Pres.
723 Seventh Avenue, New York 19, N. Y.







NOW ON TELEVISION
...39 brand new half-hour films

Thrilling adventure. Mike Waring, The
Falcon,isan undercover intelligence
agent for the government. His assign-
ments take him all over the world—on
both sides of the Iron Curtain, Wherever
ke goes, The Falcon meets mystery and
adventure.

QOutstanding production. Exciting for-
eign backgrounds add to the superb real-
ism. Inspired production by Hollywood’s
Harry Joe Brown keeps the action
trigger-fast!:

A great new star. Charles McGraw, as
Mike Waring, is the most dynamic person-
ality on TV since Jack Webb. His pictures
include “The Killers,” “War Paint,” and
the soon tc be released “The Bridges At
Toko-Ri.”

SURE TO BE THE HOTTEST SHOW
SINCE DRAGNET -

NBC FILM DIVISION

SERVING ALL SPONSORS...SERVING ALL STATIONS

Ready-made audience. The Falcon has
proved popular during nine great years
on radio for such sponsors as Procter &
Gamble, General Mills, and Kraft.

Low cost per thousand. Nielsen says,
“Mysteries deliver the lowest cost-per-
thousand in night-time television.”* And
the best new mysterv-adventure show on
the market is THE FALCON.
THE FALCON carries with it NBC FILM
DIVISION’S exclusive merchandising
package:
* to help bring in every possible
viewer
* to help bring in every possible
customer
For high-flying sales in your market,
ride with THE FALCON. Call, write or
wire today.

“Baged on Sept.-Oct. 1953 Nielsen Television Index.
Evening shows half-hour or longer.

30 Rockefeller Plaza, New York 20, N, Y. ® Merchandise Mart, Chicago, I1i. ® Sunset & Vine $ts., Hollywood, Calif.
In Canada: RCA Victor, 225 Mutual Street, Toronto ® 1551 Bishop Street, Montreal
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New Books

SELLING AND PROMOTING RA-
DIO AND TELEVISION. Jacob A.
Evans, Printers’ Ink Books $5.95.

Here is a volume which dispenses
textbook in easily read prose. paced
with thought and consideration. In
writing of the problems of selling
broadcasting time, Jacob A. Evans
bases his approach on the interlock-
ing relationships among program-
ming, sales and promotion and the
necessary complete interchange of
ideas among the three departments.
The techniques and technical infor-
mation essential to selling such an
intangible commodity as air time
are clearly explained and the most
effective tools for accomplishing the
task are listed with their compara-
tive values estimated.

Competition between radio and
TV in the broadcasting field and, in
particular, the growing prejudice
against the former caused by the
growth of TV, is considered thor-
oughly. The author treats each
broadcasting field separately but
does not forget the overlap and the
powerful adjunct each is to the
other when used in combination.

Evans quite evidently has the
authority to write such a book as
this, for, throughout each chapter
he practices what he preaches—as
he preaches. He is an excellent
salesman no matter what idea he is
selling; his enthusiasm alone is con-
vincing.

The author leaves no facet of the
field unprobed He explains the
challenge the salesman faces, the
equipment he needs to meet it, the
product being sold, how to prepare
for the sales call, how to handle it,
how to close the deal, how to service
the account and the important but
often shunted problem of retrieving
lost business.

Of particular importance to sta-
tion executives is the section of the
book devoted to general promotion,
promoting national sales, building
station audiences and putting a sta-
tion on the map.

The newest instrument of broad-
casting, color TV, and its unique
aspects form the wind-up of the
book. The author speculates, but
with studied perception, on the
problems which will arise both in
the “middle period” when color set
ownership reaches 5 percent of the
black-and-white ownership and in
the “maturity period” when owner-
ship reaches 15 percent of the mono-
chrome market.

There is something in this book
for everyone connected with the
broadcasting industry, whether he is
a salesman, promoter, executive, re-
searcher, writer, performer, an ad-
vertising man or a sponsor, or just
someone who has been assigned to
review a book about the broadcast-
ing field—J. M. MORRIS.

WISH-TV Starts Operation

Indianapolis — WISH-TV, second
TV station in this city, began tele-
casting on a permanent basis early
this month. The station, owned by
Universal Broadcasting Co., is affil-
iated with the ABC TV and NBC TV
networks,
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1800 Program Ideas Listed In YOA Observes First
15th Annual Shows Edition

(Continued from Page 1)
TeLEVISION DAILY's questionnaire,|and informative directory for both

l

| road for a year

distributed to stations, networks and
program producers, the major pro-

l

the U. S. and Canada.
Twenty-four leaders in the in-

gram types in each of the three sec- | dustry, as reported in the TV film

tions are as follows:

symposium, without exception see

Radio—"Disc Jockey,” *“Musical” | the coming season as a banner one
i=1

and “Women's Programs’

Live TV—*“Children's Programs,”
“Women's Programs” and “News.”

TV Film—"Drama,” “Mystery”
and “Sports.”

Other program categories which
earn themselves extensive coverage
in the “Shows” issue include, under
radio, ‘‘News,” “Sports” and “Vari-
ety.” Whereas in the live TV sec-
tion “Musical,”” “Variety™ and “Aud-
ience Participation” shows brought
heavy returns. In TV film “Docu-
mentaries,” “Adventure” and “Musi-
cal” programs also brought heavy
response.

The *“Shows” issue, in addition,
has a complete listing of the nation’s
TV film producers and distributors
giving addresses and product de-
scription, thus providing a handy

Tquqcx—rt Named Head
Of Columbus Station

(Continued from Page 1)
WFBM, Indianapolis. He was on the
(1938) with the
“Lum and Abner” show, served for
a time at WINN, Louisville, did
sports at the Indianapolis station
again, and went to WKRC in 1943.

Johnston was an account execu-
tive at WKRC-TV until appointment
as sales manager of WHKC, prior to
which he had been a salesman at
WSAI and WCPO.

Call letters of the two newly ac-
quired Columbus properties were
changed this week, with WHKC be-
coming WTVN Radio and WTVN
becoming WTVN-TV.

Philco Elects Four
To Board Of Directors

(Continued from Page 1)

ing of stockholders here, last week.

Increasing the board membership
from 17 to 21, those elected were:
Raymond B. George, vice-president,
merchandising; Frederick D. Ogilby,
vice-president and general manager,
television division; Samuel N. Re-
genstrief, vice-president, manufac-
turing, appliance division, and Ray-

[mond A. Rich, vice-president and

|

general manager, appliance division.

WAIT To Air Panel Probe

Chicago—An educational panel on
*“What's Wrong with the Chicago
Public School System,” with Ralph
Newman, owner of the Abraham
Lincoln Book Shop, as moderator, is
being aired over station WAIT for
five weeks, Robert Miller, station
manager, has announced.

Three different city school teach-
ers will be featured each week. The
final broadcast in the series will be
held on the floor of the American
Federation of Teachers convention
in the Knickerbocker Hotel on Au-
gust 16.

for filmed properties. However, a
note of warning on the epidemic of

| price-cutting and short-run deals

was voiced by Carl M Stanton, |

vice-president in charge of the NBC
film division.

A total of ten reports on the
present status of radio and “live”
TV programs are included in the
*“Shows” issue, with the reports on
radio taking an optimistic view as
well as for the future of the ‘“on-
the-spot” part of the television side.

For radio, especially, all agree
that the medium is presently mak-
ing a spectacular come-back in the
minds of agency men and advertis-

ers and that the future is one in|

which great gains will be made
during the coming year.
The “Shows"” issue also includes

fifteen articles by leaders in the in-

dustry discussing such diverse top- |

ics as color television, network

| “spectaculars,” and program pros-
| pects on the network level.

Name Chesley ABC-TV
Program Coordinator

(Continued from Page 1)
ering other top collegiate sports
events.

Chesley was selected for the post
because of his extensive background
in sports, television and promotion
work dating back to 1933 as an un-
dergraduate at the University of
Pennsylvania.

As assistant athletic director at
Pennsylvania since Sept. 1950, Ches-
ley was in charge of radio and tele-
vision along with his other duties
in connection with the University's
athletic program.

|
Prior to returning to his alma

mater, Chesley was vice-president
for three years of the Tel Ra Com-
pany, a pioneer firm in the telecast-
ing of sports events on film. With
this firm, he directed the filming of
sports events and also was active in
the sale and promotion of the shows.

WCCO Adds To Staff

Minneapolis—Bayliss (Jim) Cor-
bett and Rollie R. Williams, have

'recently joined the staff of WCCO,

according to Larry Haeg, general
manager.
news bureau staff, and Williams has
been appointed an account execu-
tive in the sales department. Wil-
liams was formerly general sales
manager of KSOO, Sioux Falls, S.D.

Disc Stars On WMGM

Headliners on the Bill Silbert pro-
gram to be broadcast tonight over
WMGM. 8-10 p.m., EDT, from Palis-
ades Amusement Park, will include
Tommy Edwards, Alan Dale, Jerri
Adams and Jerry Vale, all ranking
recording stars, who are heard on
Coral, MGM and Columbia labels.

Corbett has joined the |

USIA Anniversary

| The Voice of America yesterday
marked the first anniversary of its
| incorporation into the U. S. Infor-
mation Agency under Reorganiza-
tion Plan No. 8 as recommended by
President Eisenhower and approved
by Congress. Prior to August 1. 1953,
the VOA was under the direction of
the Department of State.
| Outstanding among its accom-
plishments during the past year
| have been:
| @ Bringing into operation three of
| the most powerful radio transmit-
ters in the world, each one million
watt strong. They are near Munich,
Germany; in the Philippines and on
the island of Okinawa, all sending
America's voice through the Iron
and Bamboo curtains.
@® Opening of the Paris Service
Center of the Voice through which
short wave broadcasts from the
United States are recorded and fed
to the radio networks of Norway,
Sweden, Denmark, Holland, Bel-
gium, France, Spain, Italy, Ger-
many, Austria, Greece and Turkey.
| @ Reduction of its annual budget
from $22,427,000 to $16,600,000.
® Increasing the number of its
language programs from 34 to 38 by
adding Hindi, Tamil and Bengali by
short wave to India and Urdu to
Pakistan. both “sensitive” areas in
| the troubled Far East.
@® Shifting of emphasis to news
and commentaries on the news and
increasing broadcasts to Commun-
| ist and satellite areas, which now
hear some 75 percent of the Voice's
| output.

Meanwhile the phased moving of
the Voice's operations from New
York to Washington has been con-
tinuing on schedule and is expected
to be completed by November 1.
The move was ordered by Congress
to bring the Voice into closer prox-

| imity with the other elements of the
U. S. Information Agency, whose
headquarters are in Washington.

White House Greetings
Washington Burcaw of RADIO-TV DAILY
Washington — The White House
| Friday sent congratulations on “sub-
stantial” achievements of the USIA,
to be read at an informal birthday
party marking end of the agency’s
first year as an independent agency.
One of these achievements, Theo-
dore Streibert, USIA director, point-
| ed out, is that the Voice of America,
| operating 77 radio transmitters has
turned to factual reporting in over-
| seas broadcasts rather than dispens-
ing propaganda-type of material.
Another change is the moving of
| the broadcasting arm to Washington
from New York. The move is under
| way and will be completed by No-
vember 1.
|

. Sillermen To Speak

Columbia University’'s graduate
school seminar of educators will be
addressed this morning by Michael
M. Sillerman, executive vice-presi-
dent of Television Programs of
| America. Sillerman, who will speak
on TV, with emphasis on TV film, is
the first industry figure to appear
| before the seminar.
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By now, we’ve had the opportunity to work
with and test Color TV in many situations—on

network shows and spots, live and on film.

The colors are beautiful. The clients
are pleased. So it’s no wonder we’re tickled

a television pink.

Naturally, we can’t resist trying something new
with color every day . . . or learning something
new. But commercial Color TV is no longer some-

where over the rainbow. It’s practically here.

And no matter how you look at it—as a viewer,

1
A
YV ! performer or sponsor—it’s wonderful!
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OME developments that may influence the program patierns

of radio and television during 1951 are the UL S Supreme
Court ruling which legalized giveaway shows and the Federal
Court decision in San Francisco which aflects the re-creation of
maior league bascball games on radio.

The Supreme Court decision which held that the Federal
Communications Commission “overstepped the boundaries of
interpretation and . exceeded its rule making power”, vir-
tually opens the door to the return of all giveaway shows to
the networks and stations. “Stop The Music”, which voluntarily
went off the air when the FCC giveaway ban was declared, is
already making plans for early return to radio and "I'V.

Re-creation ol major league baseball games sullered a sethack
in San Francisco in April when the U. S, District Court to
Northern California ruled that KYA, San Francisco, could not
stage unauthorized broadeasts of the Chicago Cubs games. The
station had been sued by the Cubs and the Mutual Broadeasting
Svstem lor re-creation broadcasts of games during the 1952 and
1953 scasons. This decision, Mutual executives declare, means
that no station has the right to broadcast a big league game
without the team’s authorization.

While giveaways and baseball re-creations were topical items
in programming during the BMI clinics held this spring the
most significant development among broadcasters was the re-
affirmation by station operators that news, music, drama and
variety programs are the programming categories that spell suc-
cessful operations.

In radio, platter spinners, (disc jocks, to you) are riding high
in the realm of program popularity. They are the dispensers
of recorded musical entertainment who drop in spot announce-
ment at will and regale their audiences all day long with per-
sonality gossip and glamor as provided by the record flak depanrt-
nents.

News programming both in radio and television never rated
higher with radio still turning in a better job of news reporting
than the television operations. The success ol radio newscasting
can be atributed to two things—know-how born of years of
experience and spontancity. Television saddled with a format
of newscasting which is a cross between a filmed magazine fea-
ture and reporting of the news never seems to ically get off the
aground in reporung except when covering some special event.
One such special event was the recent coverage of the Army-
McCarthy hearings in Washington.

Senator Mundt, chairman of the hearing, who sported TV-
neckties throughout and displayed a flare of showmanship at
times in the conduct of the hearings, by his actions emphasized
that television has brought a new theatrical dimension to the
halls of Congress.

While music and news ride high on the airwaves there is also
grcat demand for the transcribed dramatic and variety shows
and the filmed programs that are being produced for television.
As an example of this trend witness the 59,000,000 seven-vear
deal made by Eddie Cantor with Ziv Television Programs, Inc,
recently. This calls for the comedian to produce 39 half-hour
films annually and a similar number of taped 1adio programs
during the next seven years. Other agencies such as Music Cor-
poration of America have also sct their sights for increased TV
film and taped radio program production.

Increased use of kines and special TV filnws as 1epeats lor
summer TV audiences is new this vear. .Among the shows who
have made use of repeat performances of some of their hit
half hours are Groucho Marx, Ethel and Albert, “I Love Lucy”

RADIO-TELEVISION DAILY

Radio-TV Program Patterns for 1954

By Frank Burke
Editor, Radio-Television Daily

and Burns & Allen. The idea of repeating the programs is good
il the quality of the kines and films can be improved. The kines,
especially, fall short of producing a good picture and rellect on
the transmitting station or network as well as the sponsor.

Sports progranmmming both in radio and television never was
heavier than it is today and with the increasing TV coverage
indications are that this program category will reach an all time
high in sponsorship and time commitments this year.

The tape recorder, as utilized in interviews and coverage of
sports events, has been a boon to the sportscasters and has con-
tributed much to development of more interesting programs.
These tape recorded interviewers are used at will both on the
network and local station level and usually are @ part of some
sponsored sports show. In television the TV filming ol such
sports events as football, basketball and fights for delayed tele-
casts has become an important segnmient of programming. De-
layed telecasts of major collegiate football games such as those
played by Notre Dame have been presented on filin under
sponsorships.

Relaxation of the International  Boxing  Association’s rule
which prohibited the broadeasting of round by round reporting
of championship fights has been a commercial victory lor sta-
tions throughout the nation. During the last Marciano-Charles
heavyweight championship bout the stations broadcast round-
by-ronnd descriptions as furnished them by the wire services and
ABC radio network carried the Gillette sponsorship of the event
direct from ringside.

More and more sports on the local level are being broadcast
and telecast by stations who find local sponsorships ecasy to
obtain Tor basketball, foothall and other scheduled sports. In
many instances boards of education have sold the broadcast
rights to stations in the arcas.

Farm program dircctors ol stations throughout the country
will advise you that agricultural programming especially in the
grass roots arcas never was more prosperous. The same can be
said of programs appealing to women, especially on television.
Women commentators and homemakers are holding down size-
able segments of programming both on radio and TV stations.

The weather forecast which once was a lowly bit of vital
statistics dropped in somewhere in a newscast both on local
radio stations and network programs has become an important
prograin category in both radio and television. Weather reports
arc given under commercial sponsorships in one-minute, five-
minute and cven ten-minute swummaries. In television such pro-
grams as NBC's Today and CBS's Morning Show make much
of their weather maps and the forecast not alone lor the New
York arca but for the whole nation, It is on the CBS-TV show
that attractive Carol Reed sells automobiles, cameras and even
beer while she gives vou her living room rundown on the weather
outlook. Similar enthusiasm is registered by Dave Garroway as
he talks with Jimmy Fidler of the Washington weather burean
daily and projects the forecast on a large weather map.

What's new in programming? .\ lot of things. The new per-
sonalities with new enthusiam who have taken their place in
radio and television. The creative writers who have found ac-
ceptance ol their works in both radio and TV and the new
generation of radio and TV viewers who arve willing to accept a
new recording of “Goodnight Sweetheart™ or the film feature,
“The Count of Monte Cristo” as new programming. Radio and
television as media of communication and entertainment are
doing right well, thank you. If you don't believe us take a look
at the ratings and circulation reports.
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) PROGRAM COSTS FOR WORLD-AFFILIATES!

A FULL HOUR SHOW

(ON COMPLETE OPEN-END TRANSCRIPTION)

FIVE DAYS A WEEK

DETTY GRABLE
dARRY JAMES

\]—

A Variety-Filled musical treat sparkling with \ Y%
“star-talk’’ of music, movies and show people. SA;E/S'BRIGHT:
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STAR VOCALISTS! \ /

\\ FASCINATING DIALOGUE!

Never in the history of library service has anyone dared to
make an offer like this. Mail Coupon below for full details.

| SALES'AND /|
PROGRAM SERVICE
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WORLD BROADCASTING SYSTEM, INC
488 Madison Avenue, New York 22, New Ycrk

WORLD BROADCASTING SYSTEM, INC.
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NEW COMET PLAN.
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TILL the medium tha- reaches the maximum at minimum cost,

' RADIO has much to cffer in the way of brand new programming
ideas and, because of its long experience in the entertainment,
educational, political, and a dozen other fields, the latest refinements
of time-tested formulae.
|N ACCORDANCE with our previous custom—and because of the

importance of radio as an independent medium—the radio shows
are listed separately in this edition, just as TV film shows and TV
live shows are listed separately in subsequeant sections.

AS CAN be seen readily, some of the shows listed herein are
produced with the idea in mind—of a single station or sponsor
using them in a local marxet; almost as many are geared for national
use by a high-budget national sponscr, by a combination of local or
regional sponsors, or almost any sort of combination that can be
imagined.

A PROGRAM to fit evary need seems to have been the combined
intent of the producers whose offerings are listed in the follow-
ing pages—from the screamingly hilarious to the deadly serious;
from the Bobby Soxers Dzlight te the brilliance of Paganini.

E'VE combed the country for these listings; if you need a radio
show you'll find it here.

S22 S=Sp R
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LAWRENCE
TIERNEY
1S A COP!

Lawrence Tierney, one of Hollywood’s best known

tough guys, stars as Lt. Bob Chaney of the New

York City Police in a brand new RADIO SERIES called
“CONCRETE JUNGLE"”. This latest in exciting,

fast moving, suspenseful dramatic shows was created from

Col. Maurice A. Fitzgerald's famous book—""HANDBOOK

OF CRIMINAL INVESTIGATION’ as edited by

INSPECTOR PAUL B. WESTON of the NEW YORK POLICE DEP‘T.
Written by GEORGE AND MARTIN FASS, the half-hour program
has original live music composed and conducted by JACQUES
BELASCO. TOP Stars, TOP Scripts, AUTHENTIC Police Cases,
TOP Production—the NEWEST in dramatic ideas for Radio—
""CONCRETE JUNGLE."”

Wire or Phone for “CONCRETE JUNGLE"

RAY GORDON PRODUCTIONS, INC.
271 Madison Avenue, New York 16, N. Y.
Telephone ORegon 9-1060
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Programming
For Sales

By William H. Fineshriber, Jr.

Vice President in Charge
NBC Radio Network

HE increasingly competitive buyers” market in all major

phases of American business is reflected in today’s radio
market. In network radio particularly, hard selling is a nrust
and the latest PIB figures indicate that total network business
in 1954 is now running about 9%, behind that of 1953. To meet
this problem and reverse this trend calls not only for intensified
sales efforts but for programming concepts geared to today’s
changing listening habits and selling plans geared to advertis-
ing needs.

It is no longer enough merely to build a potential hit pro-
gram and wait for a sponsor to place his order. Success stories
these days come from selling campaigns that are carcfully
planned for a long-range goal and integrated in respect to adver-
tising, merchandising and sales policies. There is no well-defined
vogue for any single category of programs. The basic staples of
radio network programming all remain popular: news, music,
general drama, mystery, quiz, audience participation.

The fundamental difference between this season and last lies,
I believe, more in the form of network selling than in basically
changed programming. The magazine concept has joined the
traditional ‘half-hour and quarter-hour strip format. Advertisers
are buying circulation; they are interested in maximum reach,
large unduplicated audiences and frequency of impact. Many
of them are spreading their messages around among different
programs, at ditferent times of the day to reach greater cumula-
tive audiences. This is the reason for NBC’'s Three Plan, Week-
end, Roadshow, Sunday with Garroway—the big participation
programs in which a sponsor can buy as little as one minute—
or as much as four hours per week. They afford him maximum
flexibility to reach mass audiences of different types and at
different hours of the day throughout the week.

While radio’s basic program appeal has not changed essen-
tially, there are new trends developing to meet changed listen-
ing habits. With radio moving rapidly away from the living
room to the kitchen, the den, the bedroom and the automobile
(two out of every three radios bought in 1953 were purchased
for use outside the living room), programming must keep step
with the new climate of listening. This is the reason for a re-
laxed music and fun program like NBC’s new “Bob Smith
Show” from 10:00 to 10:45 a.m., Mondays through Fridays. The
housewife can enjoy Bob Smith and his supporting groups
while she does her work around the house; the vital element of
secondary listening enters and the radio becomes an accom-
paniment to her domestic chores.

Despite television and despite the trend away from the living
room, nighttime radio remains strong in its established half-
hour and even full-hour formats for drama, mystery, music,
comedy and audience participation. With such perennial top-
rated shows as the “Lux Radio Theatre” and “People Are
Funny” joining “Dragnet”, “You Bet Your Life”, “The Big
Story”, Bob Hope, Roy Rogers, “Grand Ole Opry”, “Walk a
Mile”, Dinah Shore, and the Monday night music line-up, NBC
will again have outstanding strength in all the basic categories
of program appeal. The most important nighttime innovation
now planned is a further increase in nightly strip programming.
Having enjoyed top rating honors in multi-weekly programs
throughout the past year with “News of the World”, “One
Man’s Family”, and “Fibber McGee and Molly”, NBC is adding
“The Great Gildersleeve” this fall as a fourth nighttime strip.
It will follow “Fibber” across the board, Sundays through Thurs-
days at 10:15 p.m., New York time.
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No Room
For Gloom

By J. Glen Taylor

Vice President
Mutual Broadcasting System

HE story of Mutual’s success in the recent past is a good
vardstick for measuring what the future holds in store for
this network. It is the story of increased billings and increased
program strength, resulting in an increased share of audience.

Mutual is the network with stations nearest the most people.
This is the way we planned it in the beginning, and as a result,
we have the most TV-proof type of operation. Add to this the
healthy picture of a record volume of summer business, a gross
billings increase for the first five months of 1954 showing an
increase of 5.19 over the same period last year.

Tuking still another look into the future, Mutual will open
its Fall scason with more sponsored program units and more
sponsored program minutes than during radio’s lush pre-tele-
vision days. In addition, our program strength is pointed up by
Nielsen figures which show, for example, that in the 8 to 9 p.m.
weekday period, MBS increased its share of network listening
by I5 per cent.

A part of Mutual’s recent success lies in the trend toward
larger hook-ups for the client. It is easy to understand therefore
why MBS, with its 570 stations, forming the world’s largest net-
work, has been able to sign sponsors of big TV shows. Exam-
ples are the Eddie Iisher and Perry Como programs. In this
manner, we find Mutual performing an additional service to
ttelevision advertisers.

Now then, what about TV America? Here there are more
radio homes, more multi-set homes and nwore radios than ever
before. We have felt, for some time, the urgent neced by the
industry to establish, through proper research, the tremendous
listenership in the area of auto radio sets, kitchen, den and
bedroomn sets. We, therefore, have recently concluded the field
work for the first nation-wide study of daily living habits, with
particular emphasis on listening and viewing to all sets, both
in and out of the home, in the car, public places, etc. This
analysis of listening and viewing habits will show the pattern
of listening and viewing done, according to various age groups,
sex, income levels, education, occupation, marital status, etc.
Mutual believes that the vast amount of information available
from this survey will help both agencies and advertisers.

Whenever there is talk that radio is “dead”, it is quite simple
to remind the would-be obituary writer that today in America
there are 115 million radios—in 47 million homes, 27 million
automobiles and 9 million public places. Radio advertising dol
lars are being stretched for the benefit of the sponsor. For this
year the network radio dollar at Mutual buys 32 per cent more
time than it did two years ago!

Radio is the best way of moving goods. But we can neither
speak proudly of our successes, nor emphasize our optimistic
look into the future without passing on deserved credit to those
who have been alert enough to find new ways to use radio.
Mutual is also dedicated to providing as many ways to use this
medium as a great sclling force. Those agencies, sponsors and
packagers that have continued to come up with new ideas in
radio programming and uses of advertising dollars have played
an important role in radio’s effectiveness today.

It is not necessary for us to have tongue in cheek when we
sav “‘we expect to be around for a long time.” A look at the
ledger confirms our stand. A radio network like Mutual cannot
very well have other than an optimistic outlook in view of con-
tinued gross billings, new program strength and new types of
sponsotship.
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How to make the most memorable impression
on the human mind is the subject of a now
classic debate among the advocates of mass
advertising media.

It started with the advent of radio and the
thesis that the living voice best moved men
to action because it could tell your story with
human persuasiveness, give it the precise
emphasis your message required, and make
every line a headline.

The partisans of the printed page have cited

arguments as old as Confucius and held that e
in addition to the authority of the printed

word, the use of pictures could arrest, clarify,

evoke a mood and a desire to buy that the

spoken word alone could never achieve.

Since the appearance of television, the debate
seems somewhat academic. We'd like to
participate in it, but nobody wants to listen.
For we've never found anyone who doubted
television’s impact ... even before it began.

It was obvious at once that television makes
the strongest impression. But it was not so
certain to make it with comparable economy.

Yet television already wins larger audiences
than any other mass medium. And it already
reaches more people per dollar than printed
media. To deliver the same total circulation
today, television costs half as much as a
group of magazines and a quarter as much

as a group of newspapers.

And in all television, the network with the
lowest cost per thousand is CBS Television
—20% lower than the second network.

Advertisers, convinced that the eye and ear

work best together, seem to have settled the

debate with some finality. In the first four

months of 1954, they made a greater investment DT S0
in the facilities of CBS Television than in any

broadcasting network or national magazine.



TheNegroMarket

By Ralph N. Weil

Exec. V.P.
WOV, New York

HAT is new with the Negro Market . . . its value? No.

It's been a valuable quality conscious market for years.

Well, isn’t broadcasting directed at the Negro listener new?

No. That’s been going on without fanfare in some quarters for
a long time.

So what is new? My answer is that the only really new thing
about the Negro Market is the comparatively recent general
recognition of its worth. (Some canny advertisers and forward
looking broadcasters have long been giving the specialized serv-
ice that has carned them enduring loyalty. I think it is logical
to assume that the success of the early starters was the eye-opener
that inspired competition and turned on the publicity spotlight.)

WOV’s own programming with Negro appeal started back in
1938, but we don’t start our counting until 1942. That's be-
cause in 1942 we established a policy of specialized program-
ming for specific population groups. The Negro community of
New York City and its environs was one of our chosen groups.
Proper programming serving the tastes of the Negro Community
was our most cffective carly audience promotion. Pat as it sounds,
“service” and “community” can’t be over-stressed. You have to
earn a loyal audience before vou have a market to influence.
“Service” certainly isn't grim. It doesn’t mean all vitamins and
no ice cream. In specialized programming, however, be it light
or serious, specific flavor is a must. You must naturally appeal
to the majority taste ol the group you’re aiming for.

As audience growth warranted expansion, station hours were
extended and special audience attractions devised and enlarged.
In 1950 when' the station extended its day past midnight with
a 3 hour remote from Harlem’s Palm Cafe, our Negro audience
was ready and waiting.

What is probably true in most cities is certainly of prime im-
portance in metropolitan New York: that is an accurate defini-
tion of what constitutes a community. In the case of New York,
limiting vour defintion to the strictly urban group leaves you
with a single neighborhood and excludes better than two-thirds
of the group including the upper-income citizens who have gravi-
tated towards the suburbs of Long Island and Westchester, and
the stable middle-class group of Northern New Jersey. Our 1947
survey of known audiences confirmed this trend and subsequent
special station promotions have proven that it is on the increase.
All these localities have been well represented in the various
talent contests presented by WOV. Our 1946 Jazz Piano Scholar-
ship was won by a New Jerseyite. Westchester’s Diahann Carroll
won a top spot in our 1953 Boro Belle contest from a field
which included high representation for Long Island and New
Jersey.

As T said at the beginning, the new thing about the Negro
Market is not its worth, but rather the recognition of its worth.
If stations over the country had not expended steady effort on
audience promotion there would have been no National Negro
Network today. Similarly, the present excitement over the Negro
Market might have been misunderstood and resented by the
Negro citizenry itself had it happened overnight a dozen years
ago. However, since both the broadcast medium and advertisers
first earned their confidence, the Negro consumers themselves
are proud of composing a valuable market which is recognized
as such.
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Promising Trend

By Oliver Treyz

Director
ABC Radio Network

ADIO DAILY asks “How does the 1954 business trend shape

up?” In the daytime, radio trends have been very encourag-
ing. At this writing, three months from the beginning of the
1954-55 radio season, our anticipated daytime gross for this Fall
is already up to the level of a year ago. The current Nielsen
pocketpiece (June 1, 1954) shows ABC with an average com-
mercial rating of 4.1 between 9:00 A.M. and 12:00 Noon. It is
gratifying that this average is substantially above that of either
NBC or CBS, but most heartening is the fact that it is 249,
above our ratings of a year ago.

Significantly, this ABC commercially-sponsored lineup consists
of good solid time segments. All are multiple week programs;
all are at least a quarter-hour in length. In fact, four of our
Fall morning program sponsorships will be longer than the
traditional daily daytime quarter-hour.

However, in evening radio there is a significant contrary trend
of which the alert advertiser should be well aware. This is the
trend toward the tiny buy, the purchase of small units of time
when the massive dominant full hour of radio network time
is now the best buy in the history of broadcasting.

Radio’s unique flexibility, I fear, has fostered a self-defeating
trend toward multiple co-sponsorship of programs. To “saturate”
the market, too many radio advertisers are using a thimble in-
stead of a bucket. Many advertisers who scored smashing radio
successes with dominant units of time have resorted to minute
participations (either pronounciation or meaning of “minute”
is appropriate) . Curiously, these same advertisers have not
abandoned the dominant units of space advertising for fourteen
line ads. Yet in radio many advertisers whose tradition has
been big space and big units of time have cut back to what, in
comparison, is feeble impact.

And this trend continues.

Lack of advertiser interest cannot be explained by evening
radio’s audience. But lack there is, and this lack has done two
things which make evening radio the best buy now available
in any media.

1) It is driving down the price for the third time to approxi-
mately half the pre-TV level.

2) It has eliminated the heavy competition; the advertiser can-
not get lost.

Evening radio (and its audience, as the Politz study showed,
is considerably larger than daytime) is the only medium which
can be dominated (repeat dominated) for $50,000 per week.
$50,000 is less than the cost of a four-color double spread in Life.
1t will buy one full page ad in only 27 of the largest daily news-
papers of the U. S. And then leave 173 of the top 200 markets
completely uncovered.

But $50,000 will buy four evening hours (time cost approxi-
mately $36,000, leaving $14,000 for top stars and a top-drawer
program) per week. For $50,000, an advertiser can buy the full
8:00 to 9:00 P.M., N.Y.T. hour on the full ABC network Tues-
day, Wednesday, Thursday and Friday. And $14,000 will bring
in four weekly hours of programming selected on the basis of
how good, not how cheap, it is.

For the first time, evening radio offers a clear track to massive
dominance of a major medium. The first advertiser to seize this
new opportunity can earn rich sales rewards.
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Adventure Hour
One-hour daily, Monday through
Friday, strip of transcribed half-

hour dramas by Ziv—Boston Black- |

ie, Bold Venture, Favorite Story,

Philo Vance starring such names

as Lauren Bacall, Humphrey Bo-

gart, Dick Kollmar, Ronald Cole-

man, Jackson Beck.

Availability: E. T.

Running Time: 30 minutes.

Cost: $18 per participation (one
minute) or $96 per half hour.

Number Available: 26 weeks, five
weekly.

Audition Facilities: Transcription.

Produced by: Shows by Ziv.

Submitted by: WBAP, Fort Worth.

Adventures of
Frank Race
Joel Murcott scripted this out-
standing series of detective-adven-
ture dramas that was notable for
its fine cast of Hollywood players.
Frank Race was a suave, hard-
hitting hero that reveled in doing
the impossible and solving the “un-
solvable” crime.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: 40.
Audition Facilities: Transcription.
Produced by: Bruce Eells.
Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,,
Hollywood 28, Calif.

American Story
Dramatic, documentary 52-week
series of once-a-week broadcasts
telling the Story of America, from
the Age of Columbus to the Age
of the atom. Written by the great-
est historians of America. Released
in script form by BML
Running Time: 25 minutes.
Cost: Available on request.
Number Available: 52.
Audition Facilities: Transcription.
Produced by: WSB Radio.
Submitted by: WSB Radio, Bilt-
more Hotel, Atlanta, Ga.

Behind the Story

Marvin Miller, a fine actor, using
dozens of voices and characteriza-
tions makes this an exciting fifteen
minutes.
Availability: E. T.
Running Time: 15 minutes.
Cost: On request.
Number Available: Unlimited.
Audition Facilities: Transcription.
Submitted by: KHJ, Hollywood.

Blair of the Mounties
Each program is a complete
story. Just the show to reach men
and boys. From a lifetime of ex-
citing and thrilling adventures on
a wide variety of fronts with the
Mounties and similar groups, Col-
onel Rhys Davies, famous soldier,
adventurer and writer, has selected
a few personal highlights and
through this fascinating
makes them happen all over again.
Availability: E. T.
Running Time: 15 minutes.
Cost: Minimum, lease basis, $3.00
each program.
Number Available: 39 episodes.
Audition Facilities: Transcription.
Produced by: Walter Biddick Co.
Submitted by: Walter Biddick Co.,
1151 So. Broadway, Los An-
geles 15, Calif.

series |

The Cisco Kid

A loved and feared hero of
American literature steps from the
pages of O. Henry and comes to
{life as Hollywood stars portray
The Cisco Kid. This famous “Robin
Hood of the Range” creates excite-
ment, humor, romance. Recreates
all the drama of when the West
was young.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.

{ Number Available: Over 4 years.

Audition Facilities: Transcription.
Produced by: Frederic W. Ziv Co.
Submitted by: Frederic W. Ziv Co.,

1529 Madison Rd., Cinicinnati, |

Ohio.

Contraband

Stories of custom agents—their
informers, their mode of operation,
their successes and their failures.
Each program a complete story;
each story based on fact. Here's
the big-time international smugg-
lers in action with custom agents
from every country cooperating to
put them out of business.
Availability: E. T.
Running Time: 30 minutes.
Cost: Syndicated, based on popu-

lation.
Number Available: 52.
Audition Facilities: Transcription.
Produced by: Artransa, Ltd.
Submitted by: Harry S. Goodman
Productions, 19 East 53rd St.,

| New York, N. Y.

Crime Fighters

“Crime Fighters,” a dramatic
salute to the men and women, who
for all of us, fight the criminal ac-
tivity of a few. They’re city cops
working in teams, Country sheriffs
covering lonely regions, Federal
men who police the nation—all,

including the private citizens who |

seek to stamp out crime.

Availability: E, T.

Running Time: 30 minutes.

Cost: On request.

Number Available: 52,

Audition Facilities: Transcription.

| Produced by: Wynn Wright.

| Submitted by: Wynn Wright Asso-

' ciates, 17 W. 57th St., New
York, N. Y.

Deadline for Danger
An adventure-thriller. Each pro-
gram complete: each with a logical
ending that makes the audience
come back for more, Typical story:
Your submarine is disabled. You
have been chosen by lot to remain
| with the ship and work the escape
mechanism for your mates. Your
air will be exhausted in six hours.
| Do they rescue you in time? Write
for an audition disc and find out!
Availability: E, T.
Running Time: 30 minutes.
Cost: Based on population.
Number Available: 52.
| Audition Facilities: Transcription.
| Produced by: Harry S. Goodman
Productions.
Submitted by: Harry S. Goodman
Productions, 19 E. 53rd St,,
New York, N. Y.

Dear Folks
A dramatic show with a different
slant. Each half hour program a
complete story—each with an O.
Henry twist. Combines heart-
throbs and comedy.
Availability : Live Talent.
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Running Time: 3) minutes.

Cost: On request.

Audition Facilities: Live Talent.

Produced by: Basch Radio & Tele-
vision Productions.

Submitted by: Basch Radio & Tele-
vision Productions, 17 E. 45th
St., New York 17, N. Y.

Doctor Six Gun
A western dramatic series. The
| adventures of a gun toting doctor
who practiced medicine  and
brought law and order to a wild
and rugged “Territory” in the
1870’s.
Availability: Live Talent.
Running Time: 30 minutes.
Cost: On request.
Number Available: On request.
Produced by: William Welch.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

Edward Arneold’s
Spotlight Story
A story of the great and some-
times the little people with unusual
| endings is told by famed screen
i star Edward Arnold.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: Varies with market.
Number Available: Five a week.
Audition Facilities: Transcription.
| Produced by: Bob Jennings.
| Submitted by : Mutual Broadcasting
System, New York, N. Y.

]
Fact or Fantasy
Tales of mental and psychic pre-
nomena, all investigated and con-
firmed.

Availability: E. T.

Running Time: 5 minutes.

Cost: 25 per cent of the one time
station rate at time of broad-
cast, $3.00 min.

Number Available: 100.

Audition Facilities: Transcription,

Produced by: Basch Radio & Tele-
vision Productions.

Submitted by: Basch Radio & Tele-
vision Productions, 17 E. 45th
St., New York 17, N. Y.

Favorite Story

Ronald Colman as host-narrator
of a dramatic series featuring the
world’s great popular and classic
literature. Guest stars of stage,
| screen and radio. Each program is
|a complete adaptation of a well-
lknown story selected for presenta-
{ tion by a well-known personality.
|Availability: E. T.
i

Running Time: 30 minutes.

Cost: On request.

| Number Available: 117 programs.

Audition Facilities: Transcription.

Produced by: Frederic W. Ziv Co.

Submitted by: Frederic W. Ziv Co,,
1529 Madison Rd., Cincinnati,
Ohio.

Freedom, U. §. A.

| ries, dramatizing world-forming
events that take place every day in
the United States Senate. Tyrone
Power stars in the lead role as
Senator Dean Edwards. Edwin C.
| Hill is the commentator. Announcer

is Jimmy Wallington. Original mu- |

sic composed and directed by David
Rose.

Availability: E. T.

Running Time: 30 minutes.

Cost: On request.
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Number Available: One year.

Audition Facilities: Transcription.

Produced by: Frederic W. Ziv Co.

Submitted by: Frederic W. Ziv Co.,
1529 Madison Rd., Cincinnati,
Ohio.

Frontier Town
The fabulous “story cities” of

| the Old West—Leadville, Tucson,

Dodge City, Santa Fe, Hangtown,
Butte, Virginia City—are the set-
tings for this great series of true
action-adventure dramas of pio-
neer days, Jeff Chandler and Reed
Hadley alternate in the leading
role.

Availability: E. T.

Running Time: 30 minutes.

Cost: On request.

| Number Available: 40.

|

Audition Facilities: Transecription.

Produced by: Bruce Eells.

Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,,
Hollywood 28, Calif.

Gaslight Theatre
This series of standard classics
has the flavor of “A Connecticut
Yankee in King Arthur’s Court.”
The introduction of an American
character in the old setting gives
us a comedy angle of literature.
Name star in the role,
Availability: Live Talent.
Runnirg Time: 30 minutes,
Cost: On request.
Audition Facilities: Seript.
Produced by: Basch Radio & Tele-
vision Productions.
Submitted by: Basch Radio & Tele-
vision Productions, 17 E. 45th
St., New York 17, N. Y.

High Adveanture
High above the earth, across the
iron curtain, into tropic jungles
goes George Sanders each week to
bring an adventure packed with
suspense.
Availability: Live Talent.
Running Time: 30 minutes.
Cost: Varies with market.
Number Available: One a week.
Audition Facilities: Transcription.
Produced by: Bob Monroe.
Submitted by: Mutual Broadcasting
System, New York, N, Y.

Hollywood Sound Stage
Romance, adventure, comedy—

all combined in one series. Features

top screen and radio personalities

in each program. Howard Duff,

Roy Rogers, Elliott Lewis and

many others give excellent per-

formances that are bound to please

your radio audience—and your

sponsor.

Availability: E. T.

Running Time: 30 minutes.

Cost: On request.

Number Available: 52.

Audition Facilities: Transcription.

Produced by: C. P. MacGregor.

An informative, non-partisan se- | Submitted by: C. P. MacGregor

Company, 729 So. Western
Ave., Los Angeles, Calif.

Nollywood Theatre of
Stars
Presenting Hollywood personali-
ties featured in this transcribed
series. Each star appears as the
lead in each completed program.
Stars that appear are: Roy Rogers,
Joan Bennett, Dana Andrews, Rob-
ert Mitchum, Ann Jeffreys, and
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Because of the unprecedented interest in the Storer’’ Americana”’
ads and the requests for reprints both from within the industry and
without, we have ordered a limited quantity and will be happy
to fill further requests. Tell us if you'd like to receive copies of future

ads, too, as they are published. Write or call Tom Harker.
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STORER BROADCASTING COMPANY

WSPD « WSPD-TV WJBK - WIBK-TV WAGA - WAGA-TV
Toledo, Ohio Detroit, Mich. Atlanta, Ga.

KGBS « KGBS-TV WBRC « WBRC-TV WWVA WGBS
San Antonio, Texas Birmingham, Ala. Wheeling, W. Va. Miami, Fla.
NATIONAL SALES HEADQUARTERS:

TOM HARKER, V. P., National Sales Director BOB WOOD, Midwest National Sales Mgr.

118 E, 57th St.,, New York 22, ELdorado 5-7690 ¢ 230 N. Michigan Ave., Chicago 1, Franklin 2-6498
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many more. This series was writ-
ten by some of the finest writers in
Hollywood and can bring to your
station a top personality to attract
a good listening audience.
Availability: E. T.

Running Time: 30 minutes.

Cost: On request.

Number Available: 156.

Audition Facilities: Transcription.
Produced by C. P. MacGregor.

Submitted by: C. P. MacGregor |

Company, 729 So. Western
Ave., Los Angeles, Calif.

I Was a Communist for
the FBI

A documentary-drama starring
Dana Andrews portraying the lead
role in a series based on the actual
experiences of FBI undercover
man Matt Cvetic, who posed as a
communist for the FBI for nine
years. During those nine years,
Matt Cvetic made over 20,000 re-
ports to the FBI on communistic
activities in the United States.
Availaiility: E. T.
Runnir~ Time: 30 minutes,
Cost: Un request.
Number Available: Two years.
Audition Facilities: Transeription.
1’roduced by: Frederic W. Ziv Co.
Submitted by: Frederic W. Ziv Co.,

1529 Madison Rd., Cincinnati,
Ohio.

Inheritance

Weekly dramatic series designed
to build deeper public understand-
ing of the heritage and charcter
that underlie the nation’s freedom.
Based largely on great decisions
along the road to freedom, pro-
duced in cooperation with the
American Legion,
Availabiltiy: Live Talent.
Running Time: 30 minutes.
Cost: On request.
Number Available: On request.

Submitted by: National Broadeast- |

ing Co.,, New York, N. Y.

Inside the Doctor’s Office

Dramatized office visits with a
well-known physician, appearing in
person, are acted in “soap opera”
form. Each episode is a complete
dramatic story taut with emotion
and suspense, This program had a
successful run for 165 consecutive
performances. The total run has
been 215 performances on major
network stations.

Availability: Live Talent and E. T. |

Running Time: 15 minutes.

Cost: $200.00 live or transeribed.

Number Available: Unlimited.

Audition Facilities: Transeription
and Live Talent.

Produced by: Frederic Damrau,
M.D

Submiite.d by: Frederic Damrau,
M.D., 247 Park Ave., New York
17, N. Y.

It Takes a Woman
In narrative dramatic technique,

Frances Scott tells the story of an

average woman who did something

important for her family, commu-
nity, nation or mankind in general.

Availability. E. T.

Running Time: 5 minutes.

Cost: 25 per cent of the one time
station rate at time of broad-
cast, $3.00 min.

Number Available: 208.

Audition Facilities: Transeription.

Produced by: Basch Radio & Tele-
vision Productions.
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iSubmitted by: Basch Radio & Tele-| Availability: E. T.

vision Productions, 17 E. 45th | Running Time: 30 minutes.

St.,, New York 17, N. Y.

Cost: Available on request.
Number Available: 52.

Jim Ameche, Storyteller | Audition Facilities: Transeription.

Exciting narration of

little- | Produced by: Harry Alan Towers.

[ known events in the lives of great | Submitted by: Lang-Worth Distrib-

people or the story behind impor-

tant discoveries. Jim Ameche com-

bines narration with dramatics to

[ make this a most entertaining

series.

Availability: E. T.

Running Time: 5, 10, or 15 minutes.

Number Available: 156 5 or 10
minute shows; 260 15-minute
shows.

Audition Facilities: Transcription.

Produced by: Harry S. Goodman.

Submitted by: Harry S. Goodman
Productions, 19 E, 53rd St.,
New York, N. Y.

Lady of Liberty
Dramatic stories, each one com-
| plete in itself, of the tale of imi-
grants to this country, The strug-
gle in the “old country,” the diffi-
culty of getting approval to come
here, the trip itself, and the joy
of arrival, ete. This deals with
modern day arrivals. They are
overjoyed when they see the Lady
of Liberty in the N. Y. harbor.
Availability: Live Talent.

Running Time: 30 minutes.

Cost: $400 per half hour show.

Number Available: Unlimited.

Audition Facilities: Live Talent.

Submitted by: Richard H. Hoffman
Associates, 675 West End Ave,,
New York 25, N. Y.

Leading Ladies’
Playhouse

I

A galaxy of Hollywood leading |

| ladies in a series of half hour plays
adapted for radio from published
well accepted work. Stories are new
to radio and varied. Drama, com-
edy, situation, character studies,
mystery.

Availability: Tape,

Running Time: 30 minutes.

Cost: On request,

Number Available: On request.
Audition Facilities: Tape.
Submitted by: NBC, New York.

Lightning Jim

uting Corp., 113 W. 57th St., |
New York 19, N. Y.

Marvin Miller,
Story Teller
Marvin Miller, the great charac-
ter delineator, depicts a typical or
exciting, but true, incident in the
life of one of the world’s greatest
citizens — from Alexander the
Great to Jack Dempsey.
Availability: E. T.
Running Time: 5 minutes.
Cost: On request.
Number Available: 260,
Audition Facilities: Transcriptien.
I’roduced by: Marvin Miller,
Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,
Hollywoed 28, Calif.

Movietown
Radio Theatre
Romance, mystery, comedy,
drama and adventure are presented
in this series. Top Hollywood per-
sonalities such at Pat O’Brien, Ann
Rutherford, Eddie Bracken, Cesar
Romero, Jane Russell, George
Brent, and others.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: 65 programs.
Audition Facilities: Transeription.
Produced by: Frederic W, Ziv Co.
Submitted by: Frederie W. Ziv Co.,
1529 Madison Rd., Cincinnati,
Ohio.

Official Detective

“Ofticial Detective,” dedicated to
the men who guard your safety and
protect your home . .. your police |
department. Fine mystery enter- |
tainment provided by Detective
Lieutenant Dan Britt and Sergeant |
Morse as they perform their duties
in crime detection.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.

An all-star network cast in Wes- | Number Available: 52. o
tern adventure action, each pro-| Audition Facilities: Transeription. |

gram a complete story. With Fran-
cis X. Bushman as “Lightning Jim”
and Henry Hoopel as Deputy
Whitey Larson, the greatest U. S.

Marshal ever to roam the Western |

| plains and his equally famous dep-
uty comes to life for the modern
| day lover of the old West.
Availability: E. T.

Running Time: 30 minutes.

Cost: On request.

Number Available: Over two years.
Audition Facilities: Transcription.
P’roduced by: Frederic W. Ziv Co.
| Submitted by: Frederic W. Ziv Co.,
1529 Madison Rd., Cincinnati,
Ohio.

The Lives of Harry Lime
Starring Orson Welles, Ameri-

ca’s most popular and colorful ra- |

dio personality, in a series of
thrilling half-hour shows that
dramatize world-wide adventures
of Harry Lime, the fabulous char-
acter of “The Third Man” motion
picture. Danger, romance, intrigue
and mystery combine in each

| episode.

Produced by: Wynn Wright.

Submitted by: Wynn Wright Asso-
ciates, 17 W. 57th St.,, New
York, N. Y.

Robert Montgomery
Presents
A new dramatic series for radio,
each performance a complete story
in itselff—sometimes gay comedy,
sometimes serious drama, fantasy
and stark realism with the Mont-
gomery director producer touch.
Availability : Tape.
Running Time: 30 minutes or 60
minutes.
Cost: On request.
Produced by: Robert Montgomery.
Submitted by: National Broadcast- |
ing Co., New York, N. Y.

Romance of Famous

Jewels
Exciting tales about fabulous
gems of history. This series is |
offered exclusively to retail jew-
elers.
Availability: E. T.

| Running Time: 15 minutes,

Cost: On request.

Number Available: 52.

Audition Facilities: Transcription.

Produced by: Grace Gibson.

Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,,
Hollywood 28, Calif.

The Spoken Word
“The Spoken Word” presents
prose, poetry and plays, read or
enacted by well-known authors,
poets, actors and actresses. Many
of the programs feature famous

| personalities in recreations of their

finest moments which have been
preserved on recordings. Pola
Chasman, conductor of the series,
sets the scenes for each offering.

{ Availability: Live Talent and E. T.

Running Time: 30 minutes.

| Cost: Available upon request.

Audition Facilities: Transcription.

Produced by: Pola Chasman.

Submitted by: WQXR, New York
36, N. Y.

Squad Room
“Squad Room,” true to life en-

actments of startling contemporary
criminal cases in the files of our
law enforcement agencies. Thirty
minutes of breathtaking excite-
ment as we follow Detectives R. J.
Scanlon and James Grady from the
moment they’re assigned to a case
until they “wrap it up.”
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: 52.
Audition Facilities: Transeription.
Produced by: Wynn Wright,
Submitted by: Wynn Wright Asso-

ciates, 17 W. 57th St., New

York, N. Y.

Stand By . . . For Crime!
This series was lengthened in

April ’54 from 26 to 52 episodes, in

order to fill the needs of many sta-

tions that have already used the

first 26 episodes and wanted an

added supply to satisfy the sponsor

demand. Glenn Langan is the

“star.” Adele Jergens and “Pappy”’

Cheshire are prominent in the sup-

porting cast which consists en-

tirely of topmost Hollywood

players.

Availability: E. T.

Running Time: 30 minutes.

Cost: On request.

Number Available: 52,

Audition Facilities: Transcription.

P’roduced by: Bob Reichenbach.

Submitted by: Cheshire & Asso-

ciates, 6533 Hollywood Blvd.,
Hollywood 28, Calif.

Tapestries of Life
Human-interest dramas about

| widely-known people and events.

Seripts, by David Hanna, are the

same as those used on KNX, Los

Angeles, with great success, by

Forest Lawn Memorial Park. Se-

ries not available in Southern Cali-

fornia.

Availability: E. T.

Running Time: 15 minutes,

Cost: On request.

Number Available: 52,

Audition Facilities: Transcription.

Produced by: Grace Gibson.

Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,,
Hollywood 28, Calif,
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Dixie Farm Review

Remote broadcast direct from
farm. Opens with local, regional
weather report, followed by brief
roundup of news, especially of local
interest. Three musical selections:
a stirring march; a song with
birthday, anniversary announce-
ments; sacred song which con-
cludes program. Market reports
farm news, other information.
Availability : Live Talent.
Running Time: 30 minutes,
Cost: On request.
Number Available:

times weekly.
Audition Facilities: Live Talent.
Produced by: John Lamar.
Submitted by: WMGY, Montgom-
ery, Ala,

52 weeks, 5

Farm to Market Time
Half-hour block of five-minute

farm segments. Available for 5, 10, |

15 and 20 minute sponsorship, Seg-
ments run: markets, weather, Ne-
braska news, national and inter-
national news, farm features, and
bulletin board (calendar of coming
events of particular interest to
farmers).

Availability: E. T.

Running Time: 30 minutes.

Cost: 5 min., $16 each; 10 min., $24
each; 15 min.,, $32 each; 20
min., $48 each.

Number Available: Six per week
(Monday thru Friday).
Audition Facilities: Transcription

and Live Talent.

Produced by: WJAG,

Submitted by: WJAG, Norfolk,
Neb.

Farm Topics
Complete coverage of local, re-
gional and national farming activi-
ties—with emphasis on country-
wide farm news and features. Local
farm personalities interviewed
daily in the field. Proper farm man-

| eil.

| Produced by: KXOB.
Submitted by: KXOB, Stockton,
Calif.

Farming with Sam Black

| Informal program of an ‘“over

the fence” conversation nature
slanted toward a rural audience;
however, Sam’s personality sells

’| many city listeners. Composed of

music, farm news, practical ideas,
interviews, personal comments on
experiences on his own Berks Coun-
ty farm, plus news releases by
national and state agricultural
departments.

| Availability : Live Talent.

Running Time: 60 minutes.

Cost: Per participation per week:
1T, $12; 2T, $22; 3T, $30; 4T,
$38; 5T, $45; 6T, $50.

Audition Facilities: Transeription.

Produced by: WEEU.

Garden of the Week
A certificate is awarded weekly
to the Gardener of the Week, se-
lection made by local Garden coun-
Garden hints and music are
included.
Availabiiity: Live Talent.
Running Time: 15 minutes.
| Cost: $9.50 on a 13 week basis.
Number Available: One time a
week, Sunday—52 weeks.
| Produced by: Virginia Wade.
Submitted by: KJIM, P. O. Box
2376, Beaumont, Tex.

KSFO Farm Page

Wally King, who has been in
radio since crystal sets, does
“KSFO Farm Page.” This informa-
|tive program includes daily vital
statistics, market quotations, sea-
Isonal information applying to our
listening radius, a round-up of

' straight news slanted toward agri-

agement practices stressed through | cultural interests.
series of discussions on livestock | Availability: Live Talent.
disease problems, etc. 4-H and FFA | Running Time: 30 minutes.

activities stressed.

Availability: Live Talent and E. T.
Running Time: 15 minutes.

Cost: $15.75 per week.

Number Available: 13 weeks.

Cost: On request.

Number Available: Limitless.

Audition Facilities: Transcription.
and Live Talent.

P’roduced by: KSFO.

Audition Facilities: Transcription | Submitted by: KSFO, San Fran-

and Live Talent.

Theatre Royal

Adaptations of  outstanding
plays, novels and short stories with
Sir Ralph Richardson as host and
star., The series has produced
works by Maugham, Kipling, Con-
rad, Dickens, Pushkin and other
noted writers.
Running Time: 30 minutes.
Cost: On request.
Submitted by: National Broadcast-

ing Co., New York, N. Y.

Thirty Minutes To Go
Suspense, adventure, intrigue
with just “30 Minutes To Go” to
reach an exciting conclusion. Each
program a complete story. Ac-
claimed by critics in America’s
major cities, Available for local
or regional sponsorship.
Availability: E. T.
Running Time: 30 minutes.
Cost: Based on population.
Number Available: 52.

DRAMA

cisco, Calif,

| Audition Facilities: Transcription.

Produced by: Harry S. Goodman
Productions.

| Submitted by: Harry 8. Goodman
Productions, 19 East 53rd St.,
New York 22, N. Y.

Under Arrest

“Under Arrest” means criminals
behind bars. The story of Captain
James T. Scott’s fight against
crime: from headquarters—police
department—division of homicide.
From Captain Scott comes reports
of stories behind the most fateful
words a criminal can hear, “You
are Under Arrest!”
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: 52.

| Submitted by: WFAA, Dallas, Tex. |

Submitted by : WEEU, Reading, Pa. |

Murray & Polly Co.—
“Mr. & Mrs. RFD”

A husband and wife breakfast
program broadcast direct from the
home of Mr. and Mrs. Cox. Murray
has been farm director of WFAA
since 1947. Polly, a former home
demonstration agent is a graduate
of Oklahoma A&M College.
Availability: Live Talent.

Running Time: 20 minutes.

Cost: On request.

Number Available: On request.
Audition Facilities: Transeription.
Produced by: Murray Cox.

On the Farm
Herman Stebbins, WSBA Farm
Director, presents up-to-the-minute
news on the farm front everyday,
Monday through Saturday. In addi-

tion he presents the latest markets, |

state and national Department ef
Agriculture news, weather, and
news of events of interest to farm-
ers in the rich WSBA farming area.
Availability: Live Talent.

Running Time: 30 minutes,

Cost: On request.

Number Available: Unlimited.

Audition Facilities: Transcription. |

Submitted by: WSBA, York, Pa.

Radio Rancher

Our Farm director gives all
pertinent agricultural information,
soil conditions, weather, discusses
new methods, interviews note-
worthy fruit-growers, does ranch
remotes. Show is aired M-F at
12:15. Has terrific audience in this
locality.
Availability : Live Talent.

{ Running Time: 30 minutes.

Audition Facilities: Transcription. |

Produced by: Wynn Wright.

Submitted by: Wynn Wright Asso-
ciates, 17 W. 57th St., New
York, N. Y.
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Cost: $60 (or participating).

Number Available: 5 per week—
TFN.

Audition Facilities: Transeription.

Produced by: Tom Templeton.

Submitted by: KPQ, Wenatchee,
Wash.

Sierra Sidewinder
A farm program using western
and hill music—show is by Noble
Crew, who bills himself “only Wes-
tern disc jockey” without a Wes-

tern accent. Monday through Fri-|

day, 6:15-7:00 a.m.
Running Time: 45 minutes.
Cost:
plus
rates.
Audition Facilities: Transcription.
Produced by: Noble Crew.
Submitted by: KOLO, Reno, Nev.

station time —regular

Tarheel Farm Hour
Weather — 215 minsutes — Farm

news and topics of interest to N. C. |

farmers. Direct from campus N. C.

State College.

Running Time: 15 minutes.

Cost: On request.

Number Available:
days a week.

Audition Facilities: Transcription.

Produced by: N. C. State College
Agricultural Dept.

Submitted by: WADE, Wadesboro,
N. C.

What’s New in
Agriculture?
Information concerning the lat-
est developments in agriculture
from a practical and beneficial
standpoint. The material used on

52 weeks—b

Participations only — $3.00 |

| the program is developed from in-

formation received from agricul-

tural colleges, United States De-

partment of Agriculture, and other

reliable sources.

Availability: Live Talent.

Running Time: 5 minutes.

Cost: $62.50 per week, time and
talent (52 week basis).

Number Available: Mon. through

[ Fri.

Audition Facilities: Transcription.

lProduced by: Harold J. “Smitty”
Schmitz.

Subn&tted by: KFEQ, St. Joseph,
Mo.

WIZZ Farm Hour

“Farm News You Can Use,” is
the slogan of Eddie Daubs, WIZZ
farm director. A University of Illi-
nois graduate, former agriculture
instructor, operates own 140 acre
farm, Eddie gives news, markets
and weather as they affect WIZ2Z-
land, north central Illinois.
Availability: Live Talent.
Running Time: 30 minutes.
Number Available: 6 days a week.
Produced by: WIZZ.
'Suhmitted by: WIZZ, Streator, Ill.

The WJTN Farmer
This program, directed by Doc

Webster, our farm director, fea-
tures latest farm information, mar-
ket reports, weather forecasts, plus
music and human interest stories.
Availability: Live Talent and E. T.
Running Time: 105 minutes.
Cost: $9 per minute participation.
Audition Facilities: Transeription.
Produced by: Robert “Doc” Web-

ster,
Submitted by: WJTN, Jamestown,
‘ N.Y.

Your Farm Report
Farm and home program with

County extension Agent, County
Home Demonstration Agent, Coun-
ty Weed and Forestry Agents,
State College Farm Reporter, Uni-
versity Department of Forestry
and U. S. and State Department’s
of Agriculture all contribute week-
ly to program. Each day is taken
by one of the above-mentioned de-
partments. Local and Northwest
coverage,
Availability: Live 'I'alent and E. T.
Running Time: 15 minutes.
Number Available: 52 weeks, 5

times weekly.
Audition Facilities: Transcription.
Submitted by: KL.OG, Kelse, Wash.

Your Garden
Every homeowner wants to know
how to plant and care for his own
vegetable and flower gardens,
lawn, trees and shrubs. That’s why

WTIC engaged the foremost hor-

ticultural expert in its area, Peter

Cascio, to give talks and conduct

interviews on its Tuesday and

Thursday morning series, “Your

Garden.” Mr. Cascio is president

of the American Association of

Nurserymen,

Availability: Live Talent.

Running Time: 10 minutes.

Cost: Station time ($70.00 base),
plus $20.00 net per program
on two-a-week basis. Station
time plus $30.00 net per pro-
gram on one-a-week basis.

Audition Facilities: Transcription.

Produced by: WTIC.

Submitted by: WTIC, Hartford.
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ROADCASTERS are now receiving seven
important program scripts from BMI on a
regular basis. These scripts are filling a vital
role in the daily programming logs of

stations i every section of the country.

BMI makes no charge to its licensees for this program service. Each

script is designed as a practical program and its use for commercial sale is encouraged.

BMI scripts, ranging from five-minute shows to full hour concert music presentations, are mailed
to BMI-licensed stations on a monthly hasis. They are written for commercial use and

tailored to the needs of all types of radio and TV operations.

BMI seripts are perfectly suited both to the station with a small stalf. limited facilities and curtailed

budeets, as well as to the large operation with full orchestra and complete program staff.
tal ? tal te)

Your program manager is receiving all seven of the BUI program scripts. Put them to work. If your

script packages are not being received, write immediately to BMI Stations Service Department.
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Rirthday Party
An actual birthday party
well-known stars as guests; quizzes
on famous dates and a $500 prize
(birthday prize) to the lucky lis-
tener whose birthday is picked.
Availability: Live Talent and E. T.
Running Time: 30 minutes.
Produced by: Alton Alexander Pro-
ductions, Inec.
Submitted by: Alton Alexander
Productions, Inc., 595 Madison
Ave.,, New York 22, N. Y.

Block Party
There are many community ac-
tivities going on in N.Y.C. all the
time. These are either block par-
ties or their equivalent. These are
neighborhood social activities and
local events in various boroughs in
which people of all races, relig-
ions and creeds joins together. Cov-
ered with tape or wire recorder.
Running Time: 30 minutes.
Cost: $100 each 30 minute show.
Number Available: Unlimited.
Audition Facilities: Transcription
or Live Talent.
Submitted by: Richard H. Hoffman
Associates, 675 West End Ave.,
New York, N. Y.

Bulletin Board

Trading Post type program.
Articles for sale, trade, to rent,
give away. Items to be aired are
put on list and taken to local gro-
cery store, sponsor of of show.
Meeting notices and local events
are also announced on program. By
having public take items to store,
foot traffic is considerably in-
creased.
Availability : Live Talent.
Running Time: 15 minutes.
Cost: Rates on request.
Number Avaliable: 52 weeks, five

times weekly.

Audition Facilities: Transcription.
Produced by: KLOG.
Submitted by : KLOG, Kelso, Wash.

Fox and Hounds
A portion of the audience actu-
ally participates. One of the group
—as the fox—matches his wits
against remainder — the hounds.
The fox, if winner, takes all; if he
loses, it's divided among the
hounds.
Availability: Live Talent.
Running Time: 30 minutes.
Cost: On request.
Audition Facilities: Live Talent.
Produced by: Basch Radio & Tele-
vision Productions.
Submitted by: Basch Radio & Tele-
vision Productions, 17 E. 45th
St., New York 17, N. Y.

Gold-Mine Playhouse

Audience participation program
featuring dramatizations of well-
known literary works of every type
with home and studio audience
competing for cash prizes in identi-
fying book, play, or movie, points
about the plet, etc. Top quality
dramatizations sustain interest
throughout and are rewarding in
themselves. Added lure of prize
give-aways. Contest between home
and studio audience provides ex-
citement.
Availability: Live Talent.
Running Time: 45 or 30 minutes.
Cost: Available on request.

Audition Facilities: Live Talent.

Produced by: Oliver W. Nicoll Pro-
ductions.

Submitted by: Radio Features of
America, 37 W. 46th St., New
York 36, N. Y.

Guest Time with
Bill Green

New type of audience participa-
tion program featuring Bill Green
as MC. Women guests are invited
to program and are given mer-
chandise give-a-ways for relating
most memorable incident, favorite
memory tune and most embarrass-
ing moment in their life. Bill also
spins their favorite tune of the day
on guest time. Studio audience.
Availability: Live Talent.

Running Time: 60 minutes.
Cost: Time and talent upon request.
Audition Facilities: Transcription.
Produced by: Elmer Knopf.
Submitted by: WFDF, Flint, Mich.

How Crazy Are You?
Personal appearances and drama-
tized vignettes based on experi-
ences of listeners and their families,
friends and acquaintances, and of-
fering cash awards for guest par-
ticipants appearing either in per-
son or by proxy. Good-humored,
light-hearted, fast-paced comedy
show; it hands the listeners laughs
of the kind he most enjoys—laughs
at ridiculous which is at the same
time human.
Availability: Live Talent.
Running Time: 30 minutes.
Cost: Available on request.
Number Available: Half-hour
weekly.
Audition Facilities: Live Talent.
Produced by: Oliver W. Nicoll Pro-
ductions.
Submitted by: Radio Features of
America, 37 W. 46th St., New
York 36, N. Y.

Interviewing the Public

Here is a program designed after
the fashion of most men on the
street programs. Each day (Mon-
day through Friday) we will in-

terview people on the street. A

question will be asked each day.

Winners get prizes and losers get

a prize. Sponsors will be merchan-

dised over the air and by visual

aids. Time will be from 12:30 to

12:45 p.m.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: Cost per daily 15 minute
show will be $21.60 for 13
weeks.

Number Available: At least half
of show now available.

Produced by: Bill Emard.

Submitted by: WBAT-CBS, Res-
neck Bldg., Marion, Ind.

Kitchen Kapers

Top audience participation and
merchandising show in Philadel-
phia. Shows are recorded at high
schools, churches and civic centers
in a 15 mile radius of this city.
Products are samples, prizes are
given, and promotional tie-ins are
offered.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: On request.
Number Available: 5 times a week,

RADIO-TELEVISION DAILY

AUDIENCE PARTICIPATION

Pa.

Ladies’ Day with
Bill Stulla
Participants are at home and
mail entries giving titles of popu-
lar tunes in the four categories of
the old wedding superstition
“Something old; something new;
something borrowed and something
blue,” to win the prizes of the day.
Availability : Live Talent.
Running Time: 30 minutes.
Cost: On request. Minute partici-
pations available.
Number Available: 5 per week,
9:15-9:45 a.m.
Audition Facilities: Transcription.
Produced by: Bill Stulla and KFI.
Submitted by: KFI, Los Angeles
54, Calif.

The Party Line Show
An unusual person-to-person pro-
gram during which Ed and Wendy
King talk to listeners by phone,
and with the aid of other listeners
solves problems of all kinds. Party
Line has a loyal following, pulls
mail from 46 states and Canada.
Availability: Live Talent.
Running Time: 90 minutes.
Cost: Ed and Wendy King and an-
nouncer.
Number Available: 52 weeks, six
times a week.
Audition Facilities: Transcription.
Produced by: KDKA.
Submitted by: KDKA, Pittsburgh
19, Pa.

Second Chance
Johnny Olsen emcee-host of an
audience participation show. Inter-
views with people having success
stories about their “second chance
in life.” Quiz contest.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: On request.
Number Available: 5 a week.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

Spend a Million
A quiz show with a new twist.
Contestants get 1 million dollars
in “cash” (stage money) to spend
at the earliest opportunity. Oppor-
tunity knocks in the form of right
answers to questions asked each
contestant in turn. Joey Adams,
peppy comedian of night-club and
radio fame is emcee.
Availability: Tape.
Running Time: 30 minutes.
Cost: On request.
Produced by: Lester Lewis.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

This Is Your Life
Reconstructs the lives of unsus-
pecting people. “Guest’s” life is
related and old friends, relatives
and acquaintances introduced.
Ralph Edwards is host and emcee.
Availability: Live Talent or Tape.
Running Time: 30 minutes.
Cost: On request.
Submitted by: National Broadcast-
ing Co., New York, N. Y.
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Number  Available:  Half-hour Produced by: WIP. . . Truth or Consequences
with weekly. Submitted by: WIP, Philadelphia, Half hour audience participation

show involving people in stunts

with unpredictable results but al-

ways in fun. Ralph Edwards is

emcee.

Availability: Live Talent or Tape.

Running Time: 30 minutes.

Ceost: On request.

Number Available: On request.

Audition Facilities: Live Talent or
Tape.

Submitted by: National Broadcast-
ing Co., New York, N. Y.

Turnabout

Someone in town is chosen to
play disc jockey for the day. Person
is taped for playback on Saturday
evening 7:00 to 7:30 p.m. Intro-
ductions to selections and reasons
for choosing.
Availability: Live Talent and tape.
Running Time: 30 minutes.
Cost: On demand.
Produced by: Ken Chase and F. B.

Preble.

Submitted by: WTVL, Waterville,

Me.

The Waking Crew
The Waking Crew is emceed by
Dave Overton with songs by Buddy
Hall, Dottie Dillard and staff or-
chestra led by Beasley Smith.
Every participant has opportunity
to answer questions and win valu-
able prizes. Top features are read-
ings and anecdotes of Dr. Philo-
logue and antics of comedian Elmer
Alley. Coffee and doughnuts are
served to audience in WSM's big
auditorium studio.
Availability: Live Talent.
Running Time: 75 minutes.
Cost: Rate card applies.
Audition Facilities: Transcription
and Live Talent.
Submitted by: WSM, Nashville,
Tenn.

Your Lucky Numbers
A different kind of quiz in which
the audience at home plays the
game and wins the prizes. This is
a comedy presentation with legi-
timate prizes.
Availability: Live Talent.
Running Time: 30 minutes.
Produced by: Alton Alexander Pro-
ductions, Inc.
Submitted by: Alton Alexander
Productions, Inc., 595 Madison
Ave., New York 22, N. Y.

Yours for the Asking
Interview at Drive-in Theatre
and Ice Cream bar are fed to trans-
mitter on wire and taped. Then
played back in a few minutes fol-
lowed by request tune so that inter-
viewee hears himself a few min-
utes following the prior request
tune.
Running Time: 60 minutes.
Produced by: F. B. Preble and Ken
Chase.
Submitted by: WTVL, Waterville,
Me.
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Business Clinic of the Air

People with business and profes-
sional problems (no legal, medical
or personal questions) bring up
their questions and have experts
there ready to help them with con-
crete solutions, contacts, etc. The

authorities nresent are all speci- |
fically chosen each week to fit the

needs of the particular queries

presented.

Availability: Live Talent.

Running Time: 30 minutes.

Cost: $250.

Number Available: Unlimited.

Audition Facilities: Live Talent.

Produced by: Richard H. Roffman

Submitted by: Richard H. Roffman
Associates, 675 West End Ave.,
N. Y. 25, N. Y.

Junior Critics
Teen-agers covering activities in
the entertainment world, moderated
by a well-known personality.
Availability: Live Talent or E. T.
Running Time: 30 minutes.
Cost: Inexpensive.
Number Available: Many.
Audition Facilities: Transcription
and Live Talent.
Produced by: V. S. Becker.
Submitted by: V. S. Becker Produc-
tions, 562 Fifth Ave.,, New
York 36, N. Y.

New Worlds to Conquer
This is a vocational guidance pro-

| Availability: Live Talent or E. T.
Running Time: 30 minutes. .
Produced by: Alton Alexander Pro-
ductions, Inc.

| Submitted by:
Productions, Inc., 595 Madison
Ave, N. Y. 22, N. Y.

Psychological
Foundation Forum
Psychiatrists, psychoanalysts,
psychologists and other experts in
the mental health field who belong
to the Psychological Foundation
and Psychoanalytic Centre will dis-

cuss the meaning of dreams, the'

value of group therapy, and other

interesting guestions relating to

this field, a different subject each

week.

Availability: Live Talent.

Running Time: 30 minutes.

Cost: $200 each show.

Number Available: Unlimited.

Audition Facilities: Live Talent.

'Submitted by: Richard H. Roffman
Associates, 675 West End Ave.,
N. Y. 25 N.Y.

Tell Me Doctor

Interesting questions and an-
|swers about illness and disease.
|Produced in conjunction with the
Michigan State Medical Associa-
| tion,

Availability: E. T.
Running Time: 5, 10, or 15 minutes.
Cost: Based on population.

FORUMS, DISCUSSIONS

Alton Alexander !
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Productions, 19 E. 53rd St., | Cost: Moderately low.

New York, N. Y.
This Is McKeesport

A brief description of the home
city, with appropriate music, and
interview with a prominent city

figure or official questions concern- |

| You and Your Child

ing local business establishments or
city . . . with prizes (cash certifi-
cates) for correct answer.
Availability: Live Talent.
Running Time: 60 minutes.
Audition Facilities: Live Talent.
Submitted by : WMCK, McKeesport,
Pa.

WCOG Party Line
A ninety minute evening pro-
gram by 7 second delayed tape
where listeners call in to discuss
issues of local, state, national and
international interest. Only racial
and religious issues are barred. De-
layed tape permits other listeners
to hear both ends of telephone con-
versation. Moderator maintains
neutral position on all issues,
Availability: Live Talent.
Running Time: 90 minutes.
Cost: WCOG National rate card,
The Bolling Co.
Number Available: 5 evenings per
week, Mondays through Fri-
days, 52 weeks a year.

Number Available: Many.

Audition Facilities: Live Talent.

I’roduced by: V. S. Becker.

Submitted by: V. S. Becker Produc-
tions, 562 Fifth Ave., New
York 36, N. Y.

Live, friendly, down - to-earth
chats with parents on the growth
and development of their children,
with special emphasis on the psy-
chological aspects of child-training,
conducted by Headmaster John J.
Schereschewsky of the Rumsey
Hall School for boys in Washing-
| ton, Connecticut. Mondays, Wednes-
days and Fridays, 9:35-9:45 a.m.
Availability: Live Talent.

[ Running Time: 10 minutes.

Cost: Station time ($70.00 base)
plus $20.00 net talent fee per
broadcast.

Audition Facilities: Transcription.

‘Subnéitted by: WTIC, Hartford 15,

onn.

Your City Speaks
Offers discussions and construc-
tive suggestions to-and-from our
city officials. Folks write-in letters,

Audition Facilities: Transcription | Which are answered by the mayor,
or Live Talent. police chief, or other party(s) con-

Submitted by: WCOG, Greensboro,lcerned.

N. C.

Availability: Live Talent.

gram for community service, Dra- Number Available: Over 1,300 five-
matic interviews of people in art minutes; over 400 quarter-
and unusual professions, jobs which hours.

they have created for themselves, Audition Facilities: Transcription.
as well as job counseling and per- | Produced by: Michigan State Med-

. Running Time: 15 minutes.
World’s Affairs Cost: $28.00.
Informally done in cooperation | Number Available: Unlimited.
with Foreign Correspondents Asso- | Audition Facilities: Transcription.

ciation of New York.

| Produced by: Bill Denton.

sonality testing by recognized ex-
perts,

ical Association.

Running Time: 15 minutes and 30 | Submitted by: KPQ, Wenatchee,
Wash.

'Submitted by: Harry S. Goodman minutes.

]

SESAC SHOWS ARE SOLD FROM COAST T0 COAST
IN NENDREDS OF MARKETS

“We have been using these programs on our schedules with very good
results . . . well received . . . large listening audience.”
WTUN, Tampa, Florida.

“Your holiday and special shows are TOPS.”
WCOU, Lewiston, Maine.

“All of your scripts are good.” ‘
WMUU, Greenville, S. C.

“We deeply appreciate this service — it gives our
programming a terrific lift. Thanks!”
WIHL, Hammond, Louisiana

“Have been using all your shows.”
WFRM, Coudersport, Penna.

SESAC Shows CAN DO the same fine job for YOU!

The SESAC Transcribed Library is LOWEST in cost for a COMPLETE Program Service.

SESAC Inec.

New York 17. New York

475 Fifth Avenue
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Farm Quiz
Thirty minutes of fun and laugh-

ter for the whole family with Quiz-
master Dan PPeterson as he salutes
the wonderful men and women who
have contributed so much to the
heritage and traditions of America
and who preserve our real security
and prosperity — the American
Farmer.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: 52,
Audition Facilities: Transcription.
P’roduced by: Chuck Granzow.
Submitted by: Wynn Wright Asso-

ciates, 17 West 57th Street,

New York, N. Y.

Musical TUNE-O

Musical Tune-O is a bingo type
give-away show using musical se-
lections with a bingo type card
supplied the listener. The listener,
upon identifying a musical selection
marks his card accordingly and
when he has a list of tunes on his
card set up diagonally, vertically,
or horizontally is declared a winner.
This show, proven in over 600 mar-
kets is the finest store traffic show
in the country.
Availability: Live Talent.
Running Time: Any time segments.
Cost: On request.
Number Available: Unlimited.
Produced by: Richard H. Ullman.
Submitted by: Richard H. Ullman,

Inc., 295 Delaware Ave., Buf-
falo 2, New York.

Number Pleeze

“Number I’leeze” is a new quiz
type show with a completely fresh
and different format. It is the first
program ever devised with a com-
plete controlled call-in by tele-
phone of the listener. The program
is played with house numbers and
has a “broken record” jackpot por-
tion, which makes it one of the
most outstanding listener appeal
shows yet devised.

Availability: Live Talent and E. T.

Running Time: 60 minutes.

Cost: On request.

Number Available: 260 sixty min-
ute programs (can be used in
quarter hours or 30 min. seg-
ments.)

Audition Facilities: Transcription.

P’roduced by: Richard H. Ullman.

Submitted by: Richard H. Ullman,
Inc., 295 Delaware Ave., Buf-
falo 2, New York.

Relay Quiz
Announcer calls a number from
list given him . . . If question an-
swered or not the listener (i.e.
callee) gives the M.C. the next
telephone number to be called. Jack-
pot of prizes each week.
Availability: Live Talent.
Running Time: 30 minutes.
Cost: On request.
Number Available: 52 weeks, 5
times weekly.
Audition Facilities: Live Talent.
Produced by: Jim MacGovern.
Subngtted by: WMMW, Meriden,
Conn.

Tello-Test
Genial Mel Venter, with an in-
teresting question each program,
calls listeners at random, with cash
prizes for the correct answer. The
I’acific Coast’s number one sponsor

participation program.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: On request.

Number Available: Unlimited.

Audition Facilities: Live Talent.

I’roduced by: Don Lee.

Submitted by: KHJ, Hollywood 28,
Calif.

Tello-Test
The granddaddy of all telephone
quiz shows. Tello-Test features the
running quiz question which pyra-
mids the jackpot of prizes or money
on every call.
Running Time: 15 minutes.
Cost: On request.
| Number Available: Ad infinitum.
Audition Facilities: Transcription.
I’roduced by: Walter Schwimmer
Productions, Inec.
Submitted by: Walter Schwimmer
Productions, Inc., 75 E. Wacker
Dr., Chicago 1, Il

True or False
Audience participation quiz — a
pioneer in its field—that utilizes
proved scholastic technique of an-
swering “true” or “false” to posed
| subjects. Program originates from
various Florida vacation sites, with
Tom Moore as quizmaster.
Availability: Live Talent.
| Running Time: 30 minutes.
Cost: Varies with market.
Number Available: One per week.
Audition Facilities: Transcription.
| Produced by: Mutual Network in
cooperation with Tom Moore.
| Submitted by: Mutual Broadcast-
ing System, New York, N. Y.

The Weatherman
The Weatherman calls regis-
trants and invites them to predict
temperature at a certain time dur-
ing the show the next day. P’rizes |
for correct prediction. Music, chat-
ter, etc.
Availability: Live Talent.
Running Time: 30 minutes.
Number Available: Unlimited.
Audition Facilities: Transcription.
Submitted by : WMIX, Mt. Vernon,
Itlinois.

Who Is Mr. Who?

A daily, half-hour quiz built |
around clues to identify the best

known personalities in civic, busi- ||

ness, professional, and entertain- |
ment affairs from Santa Clara
County. Listeners are phoned by
Emcee. Picture clues of “Mr. Who”

lets in addition to daily radio

 sound clues. ($1300 in prizes.)

Availability: Live Talent.

Running Time: 30 minutes.

Cost: KSJO rate card.

Number Available: 43 weeks, 6
times weekly.

Audition Facilities: Live Talent.

Submitted by: KSJO, San Jose,
Calif.

You Win!

A locally produced quiz program
for broadcast by local personality
featuring famous stars. Fine mu-
sic, intriguing questions and valu-
able prizes.

Running Time: 30 minutes.

Cost: On request.

Number Available: 52 weeks — 1
to 5 times a week.

Produced by: World Broadcasting
System, Ine.

Submitted by: World Broadcasting
System, Inc., 488 Madison Ave.,
New York 22, N. Y.
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COMEDY

1955

The Anderson Family

This situation-comedy series
stars Dick Lane as “Oliver Ander-
son,” supported by Walter Tetley,
Louise Arthur and a cast of top
Hollywood players. Frequently lik-
ened to “The Great Gildersleeve.”
Running Time: 30 minutes.

Cost: On request.

Number Available: 52.

Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,
Hollywood 28, Calif.

Davis and her Husband Gary Mer-
rill in the lead roles.

| Availability: Tape.

Running Time: 30 minutes.

Cost: On request.

| Number Available: On request.
Auditien Facilities: Live Talent or
| Tape.

Produced by: Joseph Bigelow.
Submitted by: NBC, New York.

Martin & Lewis
Dean Martin and Jerry Lewis
with a variety-comedy revue.
Availability: Live or Tape.
Running Time: 30 or 60 minutes.
Cost: On request.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

The Great Gildersleeve

Throckmorton P. Gildersleeve,
bombastic Water Commissioner of
Summerfield (played by Willard
Waterman) who has an uncanny
ability to get involved in romantic
complications, neighborhood feuds Mr. Peepers
and an ever amusing, even droll,| “Mr. Peepers” starring Wally
adventure making a perfect five |Cox, is a half-hour of warm, human
night a week situation comedy | comedy. Peepers is a shy, studious
series. science teacher in Jefferson High
Availability: Tape. | School in the small metropolis of
Running Time: 15 or 30 minutes. |Jefferson City. His problems in
Cost: On request. coping with his students, his fac-
Number Available: Five a week. ulty members, the town trades peo- |
Submitted by: National Broadcast- | ple lead to a charming, bright and

ing Co., New York, N. Y, | believable situation comedy. Note:
This will be a series of original
scripts and not tapes from the TV
show.

The Lady Yields

A new dramatic comedy series Availability: Tape.
that takes its stimulus from topical | Running Time: 30 minutes.
events. The stories are built around | Cost: On request.
a lady Senator and her exploits and | Audition Facilities: Tape.
running combat-romance with a  Submitted by: National Broadcast-
ing Co., New York, N. Y.

Washington Correspondent. Bette |

| Alice

My Good Wife
Domestic scene comedy drama
subtitled “The Adventures of a
Happy Marriage.” Steve and Kay
Emerson live in the suburbs with
Steve commuting to his law office
in New York, presenting a broad
background area—the small town
and New York. Productions are
aimed at believable comedy with
believable people.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: 52.
Audition Facilities: Transcription.
Produced by: Wynn Wright.
Submitted by: Wynn Wright Asso-
ciates, 17 W. 57th St.,, New
York, N. Y.

Phil Harris & Alice Faye
Situation comedy starring Phil
Harris and Alice Faye. Elliot Lewis

| as himself, John Hubbard as Broth-

er William, Walter Tetley as Julius

Abruzzio, Sheldon Leonard as

Grogan, Keanine Roose as Baby

and Anne Whitfield as

Phyllis.

Availability : Tape.

Running Time: 30 minutes.

Cost: On request.

Number Available: On request.

Produced by: Phil Harris.

Submitted by: National Broadcast-
ing Co., New York, N. Y.

The Red Skelton Show

Starring Red Skelton portraying
all the well-known characters he

34

has created, such as the “Mean

Widdle Kid,” “Clem Kadiddlehop-

per,” “San Fernando Red,” and

“Caulifiower McPugg.”

Availability: E. T.

Running Time: 30 minutes.

Cost: On request.

Number Available: 260 programs.

Audition Facilities: Transcription.

Produced by: Frederic W. Ziv Co.

Submitted by: Frederic W. Ziv Co.,
1529 Madison Rd., Cincinnati,
Ohio.

The Smiley Burnette
Show
With the accent on fast pacing,
RadiOzark has built this big-selling
feature upon a Music-Comedy-Va-
riety format of universal appeal,
starring the Clown Prince of Mo-
vies, Smiley Burnette, with the
Whippoorwills and Sweet Georgia
Brown, and a host of top ‘“name”
guests.
Availability: E. T.
Running Time: 15 minutes.
Cost: As low as $2.00 per program.
Number Available: 292,
Audition Facilities: Transcription.
Produced by: RadiOzark Enter-
prises, Inc.
Submitted by: RadioOzark Enter-
prises, Inc., 606 St. Louis St.,
Springfield, Mo.

The Victor Borge Show
A musical lampoonist in his mad-
dest best at the piano and ad-lib-
bing freely. From “Mary Had a
Little Lamb” to a Chopin Sonata.
Anything goes, from a concert with
conversation with a plumber as ac-
companiment, to new compositions
made of composite steals from
Wagner, Strauss, Bach or anyone
else. Music and comedy at its best.
Availability: Live or Tape.
Running Time: 15 minutes or 30
minutes.
Cost: On request.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

HOLLYWOOD
ATMOSPHERE

Daredevils of Hollywood
The stunt men and women of
Hollywood in dramatized stunts of
scenes from various movies. These
men and women are also called
“‘doubles” and are used in order to
avoid expensive delays in produc-
tion, and to protect the stars. Two
scenes and two interviews on each
program. Commercials may be at
the start, between Ist and 2nd
scene, and at the end.
Availability: E. T.
Running Time: 15 minutes.
Cost: Minimum on a lease basis
$3.00 per program.
Number Available: 26 programs.
Audition Facilities: Transcription.
Produced by: Walter Biddick Com-

pany.

Submitted by : Walter Biddick Com-
pany, 1151 So. Broadway, Los
Angeles 15, Calif.
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About the Life of
Mary Sothern = ]
IPopular long lived daytime se-
rial. Several hundred episodes

transcribed available for single sta- ]
tion use as well as multiple use.
Previously aired on the networks

for such advertisers as DBristol
Myers, Hinds Honey and Almond
Cream, Lever Bros., etc. Always a o F T R AN s c RIBED
high rated soap opera with all the
necessary components to attract

and hold feminine audiences. Aver- AM

age lifetime rating 3.6.

Availability: E. T.

Running Time: 15 minutes.

Cost: Minimum $5.00 per program
and up based on percentage
stations rate card.

Number Available: 324.

Audition Facilities: Transcription.

Produced by: John Clark.

Submitted by: Charles Michelson,
Inc., 15 W. 47th St., New York
36, N. Y.

Bright Star
He’s a reporter who hates bosses | ||
—she’s the editor who hates re-
porters! It’s action-full, suspense-
full, starring Irene Dunne as Su-
san Armstrong, and Fred Maec-
Murray as George Harvey with
outstanding supporting players.
Music composed, arranged and con-
ducted by Irv Orton. Wendell Niles
and Harry Von Zell narrators.
Availability: E. T.
Running Time: 30 minutes.
Cost: On request.
Number Available: One year.
Audition Facilities: Transcription.
Is’nl))duceddby: I'I“‘re%eric W. Ziv go. , d i t Antarcti
ubmitted by: Frederic W. Ziv Co., i .
1520 Madiaon R, Cincinnac GOODMAN'S SHOWS are heard on every continent except Antarctica
io.

The Crimson Trail EVERY TYPE OF PROGRAM TO SERVE YOUR NEEDS BEST

This Western thriller is based on
the story of the building of the

y‘ELEVISIDN 3

(‘iirmadianc Pacific railroad when Half-hours, quarter-hours, five-minute shows or
estern Canada was a hot bed of . ;

Jawlessness. It takes place in the spot announcements. Mys_terles, Soap Operas,
early 80’s and “Crimson Trail” Musicals, Westerns, Kiddie Shows, Adventure,
brings it all to you, the excitement s - .

of Buffalo stampedes, prairie fires, Religious, Sports. A top quality program for
quicksands, avalanches and many every need.

other thrills. .

Availability: E. T. Largest assortment of Syndicated Spot Announce-
Running Time: 15 minutes. | f

Cost: On request. ments to fit every type of sponsor.

Number Available: 156. o0 . o l
Audition Facilities: Transeription. Custom announcements and jingles with original

Produced by: C. P. MacGregor.
Submitted by: C. P. MacGregor,
729 So. Western Ave., Los An-

geles, Calif. DON'T WASTE TIME LOOKING

Deadwood Dick
_Series intended to be heard 3 - . . - |
times a week. Stage Drive oid || [For your radio programming needs, write, wire or phone

timer Deadwood Dick, and his two
“wards,” the Allison Twins go back
to the history of the West, reliving

some of the most exciting and his- |

tory-making events of the Great ||| 5

Western Frontier. 4 m
Running Time: 30 minutes.

Cost: On request. 19 EAST 53rd STREET at Madison Avenue...NEWYORK CITY
Number Available: 3 times a week.
Produced by: King’s Men Produc-

tions Ltd. 1 — — 1 |
supns L e Men Produe. | Branches in London —Toronto Sydney, Australia

tions Ltd., 163 Bleecker St., .
New York 12, N. Y. Ask about our Double Exposure Plan. Permits TWO broadcasts for the cost of ONE.

| |

Dossier of Dumetrius _ _ ‘
International intrigue with
American and British military in- |

music made to your order.
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telligence on the chase. This ac-

tion-adventure series is produced

in “soap opera” format and may be

used either in daytime or night-

time quarter-hour strip; three or

five times per week.

Availability: E. T.

Running Time: 15 minutes.

Cost: On request.

Number Available: 104.

Audition Facilities: Transeription.

Produced by: Grace Gibson.

Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd,,
Hollywood 28, Calif.

Drama of Medicine
One of the best of the several
series that endeavor to report and
dramatize the newest discoveries
in the fields of medicine, surgery
and pharmacy, because it is the
only one that is kept constantly
up to date through the annual addi-
tion of 26 or more episodes. More
than 175 stations have used it suc-
cessfully, for from one to five years
each.
Availability: E. T.
Running Time: 15 minutes.
Cost: On request.
Number Available: More than 260
remain current.
Audition Facilities: Transcription.
Produced by: Grace Gibson.
Submitted by: Cheshire & Asso-
ciates, 6533 Hollywood Blvd.,
Hollywood, Calif.

Green Valley Lines
A back country railroad thriller,

romance ties in with the perils in-
volved in construction of the
“Short Line.” Plenty of excitement
runs through each episode as the
hero turns out to be the son of the
owner of the “Main Line” but is
working for the “Short Line”’—
skullduggery and high tension be-
gins when the round house burns
down 50 men quit their jobs, etc.,
ete.
Availability: E. T.
Running Time: 15 minutes.
Cost: Lease basis, minimum, $3.00

per episode.
Number Available: 26 programs.
Audition Facilities: Transcription.

DRAMA

P’roduced by: Walter Biddiek Com-
pany.

Submitted by: Walter Biddick
Company, 1151 So. Broadway,
Los Angeles 15, Calif.

The House of MacGregor
This program tells a vivid story
of understandable people that are
realistically human. It tells of the
lives of an average family with all
their loves, hopes, and tragedies.
The “House of MacGregor™ is re-
freshing and real.
Availability: E. T.
Running Time: 15
Cost: On request.
Number Available: 454,
Audition IFacilities: Transeription.
Produced by: C. P. MacGregor.
Submitted by: C. P. MacGregor Co.,
729 So. Western Ave., Los
Angeles, Calif.

minutes.

Perilous Journey
Had good rating on a network
under the name of ‘“Ausa the
Arab.” This show is a modern ver-
sion of the original one.
Availability: Live Talent and E. T.
Running Time: 15 minutes.
Cost: Upon request.
Number Available: 13 and more.
Audition Facilities: Transcription.
Produced by: V. S. Becker Produc-
tions.
Submitted by: V. S. Becker Produc-
tions, 562 Fifth Ave., New
York 36, N. Y.

Pretty Kitty Kelly

One of the most popular “soap |

operas” ever produced. The more
than 1,000 original CBS episodes
have been edited down to a com-
plete, well-told series that con-
cludes logically and with a “happy
ending” in 208 splendidly enacted

| episodes. Appeal is chiefly to house- |

wives; all age groups.
Availability: E. T.

Running Time: 15 minutes.

Cost: On request.

Number Available: 208.

Audition Facilities: Transcription.
Produced by: Grace Gibson.

Submitted by: Cheshire & Asso- |

ciates, 6533 Hollywood Blvd,,
Hollywood 28, Calif.

1954

——a

SPORTS

SERIAL

Second Spring
The true life story of Christine
Harding, a woman torn between
two loves, the man who left her
and the man who wants her. Time
—10:30 to 10:45 a.m., Monday
through Friday.
Availability: E. T.
Running Time: 15 minutes.
Cost: $77.50 per week.
Number Available: 5 per week.
Audition Facilities: Transecription.
I’roduced by: Monogram Radio
Productions.
Submitted by: KOEL, Oelwein, Ia.

The Silver Eagle—
Mounty

Top rated network adventure pro-
gram features Sergeant Jim West
(the Silver Eagle) and his giant,
good-natured trailmate, Joe Bi-
deaux in a series of complete stories
of the great Northwest. Adventure
as Adults like it—Adventure that
Children love.

Availability: Live Talent and E. T.

Running Time: 25 minutes.

Cost: On request.

Number Available: 175.

Audition Facilities: Transeription.

I’roduced by: James E. Jewell.

Submitted by: Jewell Radio and
Television Productions, 185 N.
Wabash Ave., Chicago 1, Ill.

Stars in Their Eyes

Written around true life situa-
tions.
Availability: Live Talent.
Running Time: 15 minutes and 30
minutes.

| Cost: Moderately priced.

Number Available: 52 and more.

| Audition Facilities: Live Talent.

Produced by: V. S. Becker Produc-
tions.

Submitted by: V. S. Becker Produc-
tions, 562 Fifth Ave.,, New
York 36, New York.

Story Time with
Madeleine Carroll
Light, romantic dramas plus

character portrayals with the for-
mer film, stage star acting dual

role as narrator and actress. Five

programs each week, in strip, are

adapted from best-selling popular

novels.

Availability: Live Talent.

Running Time: 30 minutes.

Cost: Multi-message (cost on re-
quest).

Number Available: Five per week.

Audition Facilities: Transecription.

P’roduced by: Robert Monroe.

Submitted by: Mutual Broadcasting
System, New York, N. Y.

The Planet Man

The P’lanet Man is the only space
adventure show available for local
and regional sponsorship. It tells
the story of interplanetary adven-
ture. Dantro, the Planet Man, is
the defender of peace in the planet
world. Marston, the dictator of
Mars, aims to overrun the entire
celestial world. The struggle be-
tween Dantro and Marston unfolds
with each episode.

Running Time: 15 and 30 minutes.

Number Available: 78 fifteen-min-
ute shows, or 39 half-hour
shows.

Audition Facilities: Transcription.

Produced by: S. George Gallu.

Submitted by: Palladium Produc-
tions, Inc., 445 Park Ave., New
York 22, N. Y.

Treasure of the Lorelei

A mystery, love, adventure serial
of the South Seas. Jimmy Braden,
a young Seattle insurance broker,
purchases the “Lorelei”—with this
ship he realizes the dream of his
life—a South Sea cruise. Braden
and his little crew have some try-
ing times, however, the serial ends
with a triumphant return to Seat-
tle, and the culmination of two
romances.

Availability: E. T.

Running Time: 15 minutes.

Cost: Lease basis, minimum $3.00
per program.

Number Available: 26 programs.

Audition Facilities: Transcription.

Produced hy: Walter Biddick Co.

Submitted by: Walter Biddick Co.,
1151 So. Broadway, Los An-
geles 15, Calif.
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Bill Lee’s Scoreboard
Former major league pitcher Bill
Lee presents baseball scores, pre-
dictions, league standings, anec-
dotes.
Availability: Live Talent.
Running Time: 10 minutes.
Cost: $180 per week—Time and
Talent.

Number Available: Daily except
Sunday-—Baseball Season.
Audition Facilities: Transcription.

Produced by: Lamar Simmons.
Submitted by: WLCS, P. 0. Box
240, Baton Rouge, La.
Bill Platt’s Sports Extra
Complete sports round up, Mon-
day through Saturday, 6:15 p.m.,
immediately following Fulton

Lewis, Jr., prepared and announced |

1,681 consecutive times by Bill
Platt, one of the leading sports-
casters in the Southwest. Does
Oklahoma University, Oklahoma
A. & M. basketball and football,

36

plus Ponca City Western Associa-
tion bhaseball games and all of the
Ponca City High School athletic

| events,

Availahility: Live Talent.

Running Time: 15 minutes.

Cost: $7.20 per broadcast, including
talent fees.

Audition Facilities: Transcription.

I’roduced by: Bill Maugans and Bill
Platt.

Submitted by: WBBZ, Ponca City,
Okla.

Breakfast Baseball

Designed to bring the early-
riser up to date on sports news,
Breakfast Basehall is a five-minute
daily sports report by WGAR’s Bill
McColgan. Scores as well as high-
lights ©of the previous night’s
games are appreciated by northern
Ohio listeners as part of daily
bhreakfast routine.
| Availability: E. T.
Running Time: 5 minutes.

Cost: On request.

| Number Available: During baseball

season (six per week).
Audition Facilities: Transcription.
P’roduced by: WGAR.
Submitted by: WGAR, Cleveland,
Ohio.

Champs on Parade
The greatest names in sports in
intimate interviews that can be
“conducted” by your own local
sportscaster. Recorded on tape with
Joe Gootter, veteran sports writer
for N. Y. metropolitan paper, can
also be delivered with Joe Goot-
ter emceeing. Interviews recorded
weekly include Joe Louis, Eddie
Stanky, Rocky Marciano, Gene
Woodling, Florence Chadwick, etec.
Availability: E. T.
Running Time: 15 minutes or 5 to 6
minutes.
Cost: Based on population with
$3.00 minimum.
Number Available: Unlimited.

) ) ) = Sy Sy sy ey ey ey vy vy o
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Audition Facilities: Tape.
I’roduced by: Harry S. Goodman.
Submitted by: Harry S. Goodman
Productions, 19 E. 53rd St.
New York, N. Y.
The Chuck Taylor Show
A weekly, fifteen-minute sports
show featuring Charles “Chuck”
Taylor, head coach, Standford Uni-

| versity, who gives his observations

on past performance of Pacific
Coast football teams, upcoming
games, and predictions of the week.

| Sportscaster Earl Russell handles

the interview,

Availability: E. T.

Running Time: 15 minutes.

Cost: Upon request.

Number Available: 13 weeks, once
weekly.

Audition Facilities: Transcription.

Produced by: KSJO.

Submitted by: KSJO, San Jose,
Calif.

(Continued on Page 43)
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E got radios in the kitchen. We got radios in the bath, We
got radios in the cellar. What ain’t we gotz We ain’t got
SHOWS!

And because stations are programming mostly as if the world
was exclusively intevested in the “Top Twenty™ and five-minute
news roundups on the hour, Radio ain’t got enough listeners.

Sure, we still count our circulation in the billions every week
compared to other media’s millions. But we should—we have
115,000,000 scts to work on—=have four times the circulation units
Television has and twice what all daily newspapers combined
have—just as i starter.

Considering this huge potential, Radio programmming is doing
a relatively poor job of converting potential listeners into actual
listeners.

The reason is starkly simple—the oatmealish sameness ot the
fare being pumped out 16 hours daily by stations as local pro-
grams, the persistence of 1940-formula programming at the na-
tional level.

It this is trcason, better find a gallows.

Traditionally, the salesmen of Radio have whined to the
program cxecutives I vou guys would only give us something
to sell. . .. If this sounds like the same old complaint, belicve
me, it isn't

Radio’s cconomic Tuture depends far less on its sales ability
than on the rapid development of new program  concepts.
Radio’s salesmen have sold its present circulation and present
programming with better than average skill, have adapted to
new competition far better than the program people—and the
management that hamstrings those program people with flyspeck
budgets.

The answer to any station programming problem now seems
to be the latest disks of Eddie Fisher, The Hilltoppers, Patti
Page, and news ofl the wire.

While 809, of all tamilies will listen sometime during the
week to disk jockeys and an even larger percentage looks to
Radio for news, the public doesn’'t need six stations in a town
of 150,000 to perform this identical service or even 10 in a town
of a million,

Name lor me two new program concepts that stations have
undertaken boldly to answer the problem ol cevening radio’s
pressure from TV and I will be on exhibit in Macy's window at
high noon tomorrow.

Describe Tor me a program or exploitation plan that anyone
has that has the elements of real excitement—a plan that will
sweep across the nation’s front pages as Orson Welles' did.

That excitement won't be created and listeners persuaded to
turn off their TV or stop their living room conversation by
increasing the length of the disk show and calling it The Top
Thirty.

What will do itz 'm a simple uncreative salesman so I hesi-
tate to advance a formula—except to try all the ideas that have
built and held the circulation of other media and have never
been used tully by Radio.

One big area in which we can do nothing but improve is
News.,

Radio brought a new dimension to international and Wash-
ington news and news interpretation 20 vears ago when it was
badly nceded. The Kaltenborns, Murrows, Heatters provided
something  that  Americans, hungry for news-with-meaning,
wanted. And they still are providing it.

But Radio knows no more about covering a hanging. a di-
vorce, a murder, @ dope peddler’s arrest, a tragedy that orphans
children than the average high school newspaper.

“Radio Ain't Got Enough Listeners”

Kevin B. Sweeney

President

Broadcast Advertising Bureau

Newspaper circulation is tied tightly to the expose story—in
13 thrilling chapters the story of your grade school dope addicts,
the transit scandal, or how the sewer bond swindle occurred.
These series are public service for which Pulitzer prizes are
awarded but which few newspapers would be able to afford if
they did not provide something saleable—more circulation.

Controversy makes circulation. How few stations pour gaso-
line on the flames of local controversy by the use of tape re.
corded interviews with the protagonists, {orums, detailed local
stories in all newscasts—in short, doing what newspapers do so
comprehensively when they have a very warm local issue.

All of this costs more than spinning a disk. But to those sta-
tions who have the highest rate structures in their cities, it is a
far more cconomical alternative than reducing rates to mect the
challenge of the stations that really know how to program the
Top Twenty.

Is all the news worth reporting—rather, editing—in Washing-
ton, New York, Hanoi, Paris and Geneva? Are only Senators and
Generals worthy of national news coverage—how about movie
actresses, faith healers, ex-Communists? “Life” and “l.ook” ex-
plore some of the latter rather thoroughly and with better read-
ership results than the former attain.

The feature story is the heart of the news magazine business—
a business that unloads 8-9,000,000 magazines each week. With
out the limitations of magazines on space and time—we never
have to hold a story until Thursdiay—the feature story is an
arca where network news can expand and pull new listeners into
its web. So where are our feature stories?

What we do about entertainment programs, local and net-
work, to turn on many more millions of radio sets cach evening
is a far larger subject than I could handle. I chose to focus on
one type of programming which Radio can do superlatively,
which we can do economically, which we can do individually—
and hence about which something can be done immediately.

Who is going to improve Radio’s “product”? BAB? Uh uh.
Our business is selling the product, promoting it to advertisers
—we're not in the “manufacturing” business.

Is NARTDB, BMI, some other association going to do it? I
don’t think any association can—because creativeness is an indi-
vidual not a group activity. Associations can hold up a mirror
to cliective operation and urge their members to undertake it.
But they cannot lay down a policy or a guide to doing a good
job of reporting, for instance.

In News, it's going to be done by an individual station or
network swarming all over the news and suddenly kicking its
nighttime audience up 2095 Then dozens will imitate and
prosper.

In entertainment, it's going to be done by a station or net-
work olffering something different at night—something that no
other stations, T'V or Radio, are offering or by providing a per-
sonality that can be heard exclusively on Radio. (What do vou
think would happen il we had a comic on Radio at 7:00 P\
ST Sunday cvenings who performed nowhere but on Radio?
We used to have them, remember?)

Something different and exclusive on Radio gives the propri
ctors of our 115,000,000 scts a real reason for turning them on

Jut to turn on cven hall of our tremendous 115,000,000 po-
tential at any one time—the vear-in vear-out sameness of the last
decade’s Radio formula has to be altered with different and
exclusive shows, news and personalities.

It's Radio’s most challenging assignment. ICs time we got busy
doing it.



CONSIDER the plight of the poor bedeviled TV viewer and
radio listener of the 1954-55 season. Never has he had the
tremendous choice of entertainment fare as will await his eager
ears and eyes this September. If the reports in the trade papers
throughont the country are a criterion, radio and television
production is booming and nowhere is this boom being felt
more positively than on the West Coast and more particularly
in Hollywood. Hollywood, where a scant two years ago negative
thinking and pessimism were rampant; where the motion pic-
ture industry could find employment for onlv a mere handful
of its vast reservoir of creative talent; where radio program pro-
ducers searched vainly for an oracle who could foresee their
future and where television producers with more temerity than
talent gaily shot ‘their “pilots” and sat back to wait for the
windfall of profits, which alas, failed to materialize.

Now, a look at the present picture. According to recently
published reports of the Hollywood motion picture industry,
employment in the studio crafts and guilds has reached an
almost unprecedented high, the rise being attributed almost
wholly to TV film production. Radio producers on both the
independent and network levels have taken a new lease on life
having found that far from being “dead”, radio has achieved
a new importance with a robust, healthy outlook for the future.

What's the reason for this new found eunthusiasm, this re-
establishment of Hollywood as a radio and television produc-
tion center> No few words or phrases can supply the answer.
The answer if any, lies in the minds of the upper echelon net
work officials, in the planning departments of the national ad-
vertising agencies, whose confidence in the ability of the Holly-
wood protessional and creative talent seemingly knows no
bounds.

This confidence on the part of the networks can be best demon-
strated by a glance at the tremendous investment in the future
made in the past couple of years in Hollywood by all the major
webs. CBS Television City in Hollywood is a shining example
with its four huge, beautifully equipped stages and four equally
large rehearsal halls. This multi-million dollar edifice is said
to be capable of handling more than 22 times the total output
of the New York Stage. Situated on 48 acres in the heart of
the San Fernando Valley, the NBC TV Burbank plant reflects
still another facet of the forward thinking of the television net-
work toppers. The birthplace of such famous NBC TV shows
as “The Jimmy Durante Show”, and the “Bob Hope Show"”,
NBC Burbank embodies all the technological advances of the
past few years.

ABC Television Center located on property formerly devoted
to the making of motion pictures is equally well situated. With
the daring live telecast last year of Dickens’ immortal “Tale of
Two Cities”, the ABC western division proved that its ability
and facilities for the creation and origination of network shows
is to be reckoned with.

In evaluating Hollywood as a production center, one must
take note of the greatly accelerated television film industry.
Virtually all independent film studios are now devoted exclu-
sively to the making of films for television. RKO Pathe and Hal
Roach Studios in Culver City house more than a score of pro-
ducers actively engaged in turning out great quantities of top
productions for the ravenous maw of this greedy giant called
television.

General Service Studios, long one of the foremost “indie”
motion picture lots in Hollywood was one of the first to recog-
nize the growing importance of the television film business and

Production Boom Hits West Coast

By Jerry Tidwell

West Coast Bureau, Radio-Television Daily

there too, one finds bustling activity, but solely concerned with
the purpose ot filming for television. Motion Picture Center,
as its name implies built originally for motion pictures, is now
the home of the famous Desilu Productions under whose aegis
is being shot such prominent teleseries as “I Love Lucy”,
“Where's Raymond?”, and “Make Room for Daddy”, plus
housing the production facilities of many other lesser known
at this moment, but to be reckoned with in the near future,
filmed shows.

American National Standios, California Studios, and Kling
(formerly Chaplin) Studios are just a tew of the additional
picture plants which are now devoted partially or completely
to TV. Add to this the major studios such as Columbia Pictures,
Republic Studios and Walt Disney Studios where portions ot
the lots are engaged in TV and one can get a fair approximation
of the scope of this fabulous operation.

It is the considered opinion of many experts in the field that
the tremendous strain being put upon the television production
industry can only be alleviated by the acquisition of additional
facilities, and Hollywood film people have responded to the
challenge.

Live TV, too, comes in for mmuch attention in this new Holly-
wood. While it is true that many ot the town’s star names have
steadfastly avoided what they term the “pitfalls” of live tele-
vision, as many more have taken the step and found that “the
water’s fine”. For many of these people it represents a challenge
and a return to the so-called “basics” of acting and they're
found that the transition from ‘stop-and-go” techniques to
those of live TV are not nearly so dificult as some of their con-
freres might have inferred.

The confidence of the broadcasting and telecasting fraternity
at large in the production abilities and facilities of Hollywood
has been more than proven by the previously referred to “invest-
ments in the future”, and this feeling is being mirrored in the
thinking of the national advertising agency men. While no
general exodus of agency men to the West is anticipated, more
and more agencies are establishing western offices and setting up
representation here on the Coast.

What does all this portend for the future? It means that
next season may see certain trends established which will set
a pattern for years to come. With CBS and NBC in heavy
competition to outdo each other in the production of big mu-
sical and dramatic extravaganzas, and ABC banking heavily
upon the highly touted “Disneyland” shows, with the incipient
nearness of color to the home viewer, Hollywood with its tre-
mendous advantage of production facilities should emerge as
the number one production center of the United States. At least
you won’t find many people in Hollywood who'll question the
veracity of such a prediction. The NBC “Spectaculars” and the
CBS “Best of Broadway” must of necessity draw upon the crea-
tive talent of Hollywood to be truly representative, while it is
definitely known that the “Disneyland” series will originate
from the Coast. Add to these the never ending stream of fine
filmed shows and the many new radio productions in the fire
and vou have ample proof of Hollywood's major importance
in the production picture.

Now to return to the poor bedeviled chap at the beginning
of this piece. Never has his plight been a more delightful one.
With the turn of a knob he’ll be able to pick and choose from
among the best offerings of the entertainment world, and he’ll
be happy whether the entertainment of his choice originates
from East or West or from somewhere in between.
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WXYZ  Detroit, Michigan
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KDKA  Pittsburgh, Pa.
WNAC  Boston, Mass.
WGY  Schenectady, N. Y.
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WMIE  Miami, Fla.
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WCAU  Philadelphia, Pa.
WCYB  Bristol, Va.

KDMS  El Dorado, Ark.
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WAIR  Morgantown, W. Va. KPBM  Carlsbad, N. M.

WLS Chicago, III. WHYF  Wausau, Wisc.
WRUM  Rumford, Me. WGET  Gettysburg, Pa. //
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WGL  Fort Wayne, Ind. WGUY  Bangor, Maine
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s the original chuckle-head

LEM KADIDDLEHOPPER

Red’'s homespun humor
is super hilarious.




HE Nation's Capital, while making no bid lor the title of

“TV Production Capital”— et—has moved into a prominent
place in the production of films for TV during the past couple
of vears, and all indications arc that more and more production
will center here in the future as the several now well-gronnded
producers, studios and  processing laboratories  expand  their
Opcrntions, get new show ideas, and capitalize on the factors
that make Washington a “‘natural” in many ways.

Meanwhile, pm(lu('linn ot live shows here has not taken a
back seat—growth of filmed productions has just been more
rapid and sp(:(’lucular—und some ol the best radio programs of
the *‘good music” varicty have their origin in Washington.

Time was, and not so long ago, when Washington was con-
sidered a city whose originations were restricted  to news-type
shows, newsreels, and interviews with Congressmen, Senators
and government bigwigs.

Now the city's producers are prepared to make anything on
film from a 10-sccond spot to a full-length feature picture, and
one producer-processor has on order a color processing machine,
now being built in Germany, for the handling of color footage
from camera to projector.

Most ambitious film undertaking to date has been the 30-
minute show, “Within Man'’s Power”, produced by National at
Capital studios for the National Tuberculosis Assn. This elab-
orate costume pictwre, with a cast ol 76 actors, shot on 18
sets, many ot them in the studio, is now in the can ready for
simultancouws release tor both theatrical and TV use

I'he picture was filimed at 45 mm, black and white, and 16
mm prints are being made. However, many of the other films
being made here are being shot in color, particularly where the
time clement is such that the picture will have value three, six.
or twelve months hence, when a larger percentage of TV sta-
tions will be able to transmit—and viewers receive—color signals.

Quite & number of the regular shows emanating from Wash-
ington utilize the facilities ol Capital Studios and National
Video's  adjunct  corporation, Capital Film Laboratorices.

Capital's studios are located in a converted neighborhood
movic theater, formerly known as the Carolina, not [ar from the
U. S, Capitol. The studios are completely atr conditoned, and
have available set design crews, seript writers,  directors and
other technicians in addition to camera crews, sound technicians,
and, at Capital Labs, processing equipment,

Another major studio in Washington, also cquipped with a
processing laboratory, is Byvron's, established on a small scale
during the war and now one of the Targest processors of film
in the Fast, as well as producing its own shows

It is Byron's studio which has on order the color processing
cquipment which, when installed, will make it one of the few
labs in the country outside of Hollywood and Rochester capable
of developing exposed color film.,

Byron’s his just completed a series of 26 thirty-minute hill-
billy shows i color staring Connie B. Gay, hillbilly impres-
sario and tided “Town and Country ‘Time”, for distribution
by Official Films, New York.

Byvron's is also the production center {or the controversial
“Facts Forum” programs, filmed on 16 mm black and white.

Among the producers of regular shows who use the Capital
stidio for production are Milton 1 lummer, who produces the
filmed programs ot Conmnentators Drew Pcarson and .\I:qunis
Childs, plus several others, and George Johnston, ol Washington
Video Productions, producer ol the “Fulton Lewis, Jr,” weekly
commentary, as well as a number of shorter and less regulinly
schieduled  presentations.

Production in the Nation’s Capital

By Ted Kellogg

Washington Bureau, Radio-Television Daily

The Hammer productions include Drew Pearson, distributed
by Motion Pictures for T'V: “Washington Spotlight,” featuring
Marquis Childs, which Hammer distributes, along with “What’s
Your Probiem,” an advice-type program with Lorraine Logan;
“The Garden Show.” with tips for gardeners by green-thumb
authority Wilbur H. Youngman, and “Government Girl”,

Among the documentaries and pictures for commercial clients
made for TV use by Washington Video are films for insurance
and other associations, including one “spee” that was more than
a vear in production, titled “The Wind and The Fury,” show-
ing the destructive power ol tornadoes, as well as tootage pro-
moting fire salety contracted for by the fire underwriters.

Other producers in Washington making film for TV and
other uses include the operation ol Intercinema, Inc.,, Norwood
Studios, Rotunda Productions, and a number of specialized out-
fits.

All are optimistic about business for the remainder of this
vear and throughout 1955, and the fact that many more films
and more types of films are being produced now than a year
ago strengthen this feeling ol anticipation.

Of course, in addition to the commercial operations there
are numerous Government operations producing not only film
but live shows and recordings for radio use. The Joint Senate
and louse Recording  Facility, located in the House Ofhee
Building, handles much of the radio-TV work tor members of
both House and Scenate.

In addition, many ol the executive departments have then
own production crews, and some of them farm out their pro-
duction to commercial producers. Both Capital and Byron’s
studios handle some of the shooting on these, and the work is
passed out anmong producers on i bid basis. 1t is handled on
almost every conceivable contractual basis, with some depart-
ments and agencies turning over ideas for films to the studios,
who script, produce, direct, film, process and deliver the finished
job, others providing the script and divection, still others just
conmtracting lor space and camera men.

Departments of Army, Navy and Air Force produce such film
programs for TV as “The Big Picture”, the weekly Army pro-
gram used on more than 200 TV stations, as well as recruiting
films, used both Tor theatrical and TV showing. Some of these
are made by contract, some are made in service studios at the
Pentagon, Naval Air Station and clsewhere, and many ol the
Arnny's productions, while initiated in Washington, are actually
filmed in the field and at the Signal Corps Laboratory in Long
Istand City.

In the field of live TV productions centering in Washington,
Theodore Granik’s “American Forum ol the Air,” one of the
oldest and best known forum programs, and his “Youth Wants
to Know” arc outstanding, as is the “Georgetown University
Forum”, which is televised live over the DulMont net from
Washington and taped for radio use by some 70 stations through
out the country.

Another live TV show is Ben Paul Noble's “Letier of The
Law,” a half-hour fictional court trial utilizing as talent real-
life Tawyers, judges and court attaches, as well as plaintills and
defendants, and asking for a verdict weekly from a jury ol
listeners.

Radio “good music”’ programming from Washington is lor
the most part channeled through WGMS (Washington’s Good
Music Station), which, under an agreement with the Librar
ol Congress, oflers the Librarv ol Congress Concerts to members
ol a “good music network™ ol stations throughout the East who
broadcast such programs.



Denny Kirwan’s
Sports Resume
One of the top figures in South-
ern sports is Denny Kirwan who
has been prominent in the broad-
casting of many top sporting
events in the Miami area for 8
years. His ability to remember
facts of past years, plus the estab-
lished reputation of this sports-
caster puts him out ahead.
Availability: Live Talent.
Running Time: 15 minutes.

Cost: On request.
Number Available:
year around.
Audition Facilities: Transcription.

Produced by: WIOD.
Submitted by: WIOD, Miami, Fla.

Six weekly—

Ed Cammarota
Sportscast
Broadcast twice a day, 6:05-6:153

p.m. and 11:15-11:30 p.m. Monday
through Saturday. Emphasis is on
local sports. Cammarota’s facts and
figures are delivered with rapid-
fire enthusiasm and are garnered
through his many sports contacts
throughout the area. Sports of the
day across thhe nation also cov-
ered briefly.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: Earned air time frequency.
No talent or production. Fully
commissionable.

Number Available: 12 per week.

Audition Facilities: Transcription.

Produced by: WEEU.

Subn}\)itted by: WEEU, Reading,

a.

Football Prophet
Sports director picks the top
games of the week in local high

school, regional college and top
national games. Gives his predic-
tions and analysis of each. Fea-
tures one big upset weekly and an
alibi period for last week’s misses.

| Availability: Live Talent and E. T.

Running Time: 30 minutes.

Cost: On request.

Number Available: 13 weeks, once
weekly.

Audition Facilities: Transcription.

Produced by: Roy McCallister.

Submitted by: WJRD, Tuscaloosa,
Ala.

The Golf Doctor
Olin Dutra, former National
Open and P.G.A. champ, prescribes
the most effective treatment for

the real and imaginary golfing
“ills” of the most distinguished
group of divot-diggers in show

business. Included are Bing Crosby, |. . .

Bob Hope, Danny Kaye, Ben Ho-

gan, Tony Martin, Randolph Scott,

Jimmy Durante and seven other

great stars.

Availability: E. T.

Running Time: 15 minutes.

Cost: On request.

Number Available: 14.

Audition Facilities: Transcription.

P'roduced by: Olin Dutra.

Submitted by: Cheshire & Asso-
ciates, 6533 Hollvwood Blvd.,
Hollywood 28, Calif.

Good Morning Sports
Local, regional and national
sportscast. Time—6:45 to 6:55 a.m,.
Monday through Saturday.
Availability: Live Talent.
Running Time: 10 minutes.
Cost: $60.00 per week.
Number Available: 6 per week.
Audition Facilities: Live Talent.
Produced by: Bob Zimmerman.
Submitted by: KOEL, Oelwein, Ia.

SPORTS

The Handley-Gustine
Show

Sports show with ex-Pittsburgh
Pirate greats Jeep Handley and
Frankie Gustine with scores, inter-
views, features from the world of
sports, directed to Pittsburgh’s
sport fans.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: On request.

Number Available: 52 weeks, five
days a week.

Audition Facilities: Transcription.

Produced by: KDKA.

Submitted by: KDKA, Pittsburgh
19, Pa.

In This Corner

A fifteen minute interview-quiz

news on all sports moderated

by the well known ring announcer

Jim Benty.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: Low budget.

Number Available: Many.

Audition Facilities: Live Talent.

Produced by: V. S. Becker Produc-
tions.

Submitted by: V. S. Becker Produc-
tions, 562 Fifth Ave., New
York 36, N. Y.

Jim Leaming Sports

A top college athlete combines
his knowledge of sports with his
personal friendship of past and
current sports headliners to pre-
sent a fast moving sports show.
Leaming does .play by play com-
mentary and conducts a half hour
weekly network show in addition
to his local sports shots.
Availability : Live Talent.

Running Time: 15 minutes.

Cost: On request.

Number Available: 5 times a week.

Audition Facilities: Transcription.

Produced by: WIP.

Submitted by: WIP, Philadelphia,
Pa.

Little League Baseball
Actual play by play of complete
Little League games. Broadcasts
delivered in completely serious
vein. Station follows play through
local, regional, sectional and other
play.
Availability : Live Talent.
Running Time: Length of game.
Cost: On request.
Number Available: 52-75.
Audition Facilities: Transeription.
Submitted by: WMIX, Mt. Vernon,
Ills.

Local Sports

Concentration on local athletic
events interviews made at
training camps of district high
schools, featuring training camp
activities of youngsters while pre-
paring for grid season . . . inter-
views produced prior to opening of
grid season. Station does play by
play broadcasts of leading district
games,
Availability: Live Talent.
Running Time: 30 minutes.
Audition Facilities: Live Talent.
Produced by: Sam Vidnovic.
Submitted by: WMCK, McKees-

port, Pa.

Matt Guokas—Sports

Synonymous with sports in Phil-
adelphia is Matt Guokas, a star per-
former in over a dozen sports.
Matt's veteran background has
given him first-hand knowledge of

W VDA the new basic ABC

- delivers to advertisers more audience
at less cost in Boston

RAYMER

National Representatives
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all sports, and the men and women

who daily make the sports head-

lines.

mentary and interviews with facili-

ty and showmanship.

Availability: Live Talent.

Running Time: 10 minutes.

Cost: On request.

Audition Facilities: Transcription
and Live Talent.

Produced by: WPEN.

Submitted by: WPEN, Philadelphia
3, Pa.

Phil Rizzuto’s
Sports Caravan
P’hil Rizzuto’s Sports Caravan is

produced transcribed starring the
Yankee’s shortstop in 52 fifteen-
minute shows in which he comments
on the current sporting scene, in-
terviews guest personalities, and
plays a game of Grandstand Mana-
ger with two guest fans. Shows
are open-end and syndicated mar-
ket by market.

Availability: E. T.

Running Time: 15 minutes.

Cost: Varies by market, from $5
per show to $100 (major
cities).

Number Available: Each year 52
new shows are recorded for
broadcast twice per week dur-
ing the baseball season.

Audition Facilities: Transcription.

Produced by: Mort Catok.

Submitted by: Radio City Produec- |

tions, Inc.,, 550 Fifth Avenue,
New York, N. Y.

Rod and Gun Club

Fishing and hunting information,

reports from leading tournaments, |

instruction on use of rods and guns:
moderated by Milo Boulton, plus
panelists Ray Ovington, Ray Nel-

MORE POWEL

He delivers news and com- |

son and guests.

Availability: Live Talent.

Running Time: 30 minutes.

Cost: Varies with market.

Number Available: One a week.

Audition Facilities: Transcription.

Produced by: Ray Nelson.

Submitted by: Mutual Broadcast-
ing System, New York, N. Y.

Sam Levine
News and views, plus tips, on
bowling throughout the country.
Levine is renowned bhowling news
editor, whose syndicated writings
originate from Cleveland. Program
airs from MBS studios in WHK
there.
Availability: Live Talent.
Runnineg Time: 15 minutes.
Cost: Varies with market.
Number Available: One ner week.
Audition Facilities: Transcription.
Produced by: Sam Levine and C. M.
Hunter.
Submitted by : Mutual Broadeasting
System, New York, N. Y.

“Speaking of Sports” and
Hollywood Stars Baseball

Games
Mark Scott does a twice-a-day
sports commentary as KFWB

sports director. Also is “Voice Of
The Hollywood Stars” for Holly-
wood Club, Pacific Coast League.
KFWB also carries Pacific Coast
Conference football and bhasketball
games, play-by-play, in addition to
baseball play-by-play.
Availability: Live Talent.
Running Time: 15 minutes, twice
a day.
Cost: On request.
Submitted by: KFWB, Hollywood,
Calif.

U

SPORTS

Sports and Coffee Time |scores, background, etc., they take

“Sports and Coffee Time” — A
five-minute wrap-up of the spice of
the days sports menu presented at
8:15 a.m. daily, during the “Bill
Pierce Show”—Northeastern Penn-
sylvania’s most popular morning
radio program. Bill Pierce has been
“Mr. Radio” in Scranton, Pennsyl-
vania for the past twenty-five
years.

Availability: Live Talent.

Running Time: 5 minutes.

Cost: See published 5 minute rate.

Number Available: 52 weeks, 5
times weekly.

Audition Facilities: Live Talent.

Produced by: WQAN.

Submitted by: WQAN, Scranton 1,
Pa,

Sports Beat

Rapid fire news and commentary
on latest sports, produced and pre-
sented by KENT Sports Director
Irv Zeidman. Also spiced with in-
terviews by telephone with sports
luminaries from all over the coun-
try.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: For 52 week contract, $28.50

per show.
Number Available: 5 times per
week.

Produced by: Irv Zeidman.
Submitted by: KENT, Shreveport,
La.

Sports Daily Double
Monday thru Friday 6:05-20 p.m.
Two sportscasters do a two-view
take of the day’s sports news. Both
are veterans in the sports business
and in addition te presenting a
bright and varied resume of the

opposing sides on questions asked

or suggested by fans.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: On request.

Number Available: Unlimited.

Audition Facilities: Transcription.

I'roduced by: Charles Reichblum.

Submitted by: WJAS, Pittsburgh
19, Pa.

Sports Digest

Sports reporter type, with fea-
tured interviews of high school and
University of Alabama players and
coaches. Each day devoted to dif-
ferent phase of sports, i.e. playing,
coaching, analyzing, etc.
Avaliability: Live Talent and E. T.
Running Time: 15 minutes.

Cost: Available on request.

Number Available: 52 weeks, 5
times weekly.

Audition Facilities: Transcription.

I’roduced by: Roy McAllister.

Submitted by: WJRD, Tuscaloosa,
Alabama.

Sports Final

A complete resume of the sports
of the day broadcast at 10:15 p.m.
each evening following news and
weather giving emphasis to region-
al events.

Availability: Live Talent.

Running Time: 5 minutes.

Cost: $69.00 per week, time and
talent (52 week basis)

Number Available: Monday thru
Saturday.

Audition Facilities: Transeription.

I’roduced by: William Balch.

Submitted by: KFEQ, St. Joseph,
Mo.

Now under construction is WQXR’s new 50,000
watt transmitter ... another great milestone
in the history of the nation’s No. 1 good music station.

It will be a great day for music lovers when

WQXR becomes the first good music and news station
to go 50 KW. And an even greater day

for alert advertisers who know the value of a

big market of above-average prospects.

Better get in touch with us now to hear
how more power to us means more power to you.

WﬂXR The Radio Station of The New York Times

229 West 43rd Street, New York 36, N. Y.
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Sports Forum of the Air

Sports Forum Of The Air is a
15-minute panel discussion type
show on which controversial sports
topics of the day are bantered about
by such sports authorities as Earle
(Greasy) Neale, ex-major league
ballplayer and football coach; Bob
Cooke, sports editor of the Herald-
Tribune; and Don Dunphy, ace
sportscaster,

Availability: E. T.

Running Time: 15 minutes.

Cost: Varies according to market,
average city selling for $7.50.

Number Available: 52 open-end
programs, each 15 minutes
long.

Audition Facilities: Transcription.

Produced by: Radio City Produc-
tions, Inc.

Submitted by: Radio City Produc-
tions, Inc., 550 Fifth Ave,,
New York, N. Y.

Sports Headlines

“Sports Headlines,” daily early-
evening WAVE feature, is a com-
pact, fast-moving round-up of
events in the sports world. Report-
er Ed Kallay summarizes all major
sports events of the nation and the
world and gives personal accounts
of events in WAVE coverage area.
Tapes of major events and taped
and live interviews with leadnig
sports personalities.

Availability: Live Talent and E. T.

Running Time: 15 minutes.

Cost : Sponsor: card rate plus $18.00
—Participation: card rate plus
$6.00 per annoc.

Audition Facilities:
and Live Talent.

Produced by: WAVE.

Subnll{itted by: WAVE, Louisville,

y.

Transcription

Sports Hi-Lites

WGEM’s popular sports director,
Rick Weaver, summarizes the day’s
happenings, both local and national,
in the world of sport.
Availability: Live Talent.
Running Time: 5 minutes.

Cost: $20 per program.

Number Available: Continuous.
Audition Facilities: Live Talent.
Submitted by : WGEM, Quincy, Il

Sports Roundup

Local and national sports news

SPORTS

Number Available: Once a week,
the year round.

Audition Facilities: Transeription.

Produced by: Don Perrie.

Submitted by: Baton Rouge Broad-

casting Co. (WJBO), Baton
Rouge, La.
Sportslants

A weekly, Saturday night sports
package. Station’s sports director
reviews the top news of the week.
Interview with sports figure, of na-
ional or local interest, closes show,
and is its top feature. Interviews
have been obtained exclusively for
this program with such stars as
Bevo Francis, Jack Dempsey, Babe
Didrickson Zaharias, Ab Jenkins,
Sammy Angott, Bob Richards and
many others.

Availability: Live Talent.
Running Time: 15 minutes.

Cost: On request.

Number Available: Unlimited.
Audition Facilities: Transcription.
Produced by: Don Murray.
Submitted by : WDBJ, Roanoke, Va.

Strictly Sports with
Bob Steele

Monday through Saturday sports
news and comment by southern
New England’s best-known sports-
caster, whose informal man-in-the-
street style, his humor and sports
knowledge bring floods of fan mail.
Program also features brief inter-
views with sports celebrities and
on-the-spot reports of local sports
events.

Availability: Live Talent.

Running Time: 10 minutes.

Cost: Station time ($140.00 base)
plus $35.00 net talent charge
per program. Minimum con-
tract 13 week’s. Minimum 3
weekly.

Audition Facilities: Transcription.l

Produced by: WTIC.

Submitted by: WTIC, Hartford 15, |

Conn.

Studio Quarterbacks

Panel show includes coaches from
High Schools, Moravian & Lehigh
University Head coaches. Friday
coaches report on their teams, pre-
dictions. Sunday coaches recap
their games while moderator sec-
ond guesses.

Availability: Live Talent.

gathered and written by WELO | Running Time: 15 minutes.
news staff and edited by competent Cost: On request.

sports authority. National sports
edited from the Associated Press.
Availability: Live Talent.
Running Time: 15 minutes.

Cost: Fifty cents per program
talent.

Number Available: Seven programs
per week.

Audition Facilities: Transcription.
Submitted by: WELO, Tupelo,
Miss.

Sport Talk

This is a forum tyne show using
three veteran sports writers, a
guest (high school or LSU coach,
or other sports personality) and an
emcee. Features discussions on va-
rious sports topics, questions sub-
mitted by listeners.

Availability: Live Talent.
Running Time: 15 minutes.
Cost: $37.75 per show.

Number Available: Fri. and Sun.

Produced by: Johnny Daday.

Submitted by: WGPA, Bethlehem,
Pa.

U. of Penna. Football
Games 1954

The power-packed football games
of the University of Pennsylvania
against such top flight elevens as
Notre Dame, Army, and Navy,
broadcast both home and away.
Gene Kelly, nationally known sports
announcer, and Tom Moorehead,
WFIL sports director, bring fans
the nlay-by-play and color of these
games.

Availability: Live Talent.

Running Time: Length of game.

Cost: Rates available upon request.

P’roduced by: WFIL.

Submitted by: WFIL, Philadelphia
39, Pa.

RADIO-TELEVISION DAILY
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Blue Streak Bulletins

“Blue Streak Bulletins” aired on
KOL Mondays through Saturdays
from 7:00 a.m. through 6:00 p.m.
with “extras” at 7:30 and 8:30 a.m.,
and at 4:30 and 5:30 p.m., are
Seattle’s highest speed newscasts.
Presented remote from the INS
News Room in the Post Intelli-
gencer Bldg., 60 minute “scoops”
over competition are common.
Phone recordings are utilized.
Availability: Live Talent.
Running Time: Five minutes.
Cost: $18.75 with frequency dis-

counts down to $10.00.

Number Available: Five per day.
Produced by: KOL.
Submitted by: KOL, Seattle, Wash.

Canadian News Roundup
Another WPOR exclusive . . .|
strip Monday through Friday. Lo-
cal Canadian sectional and provin-
cial news delivered to Canadian
tourist trade same day from B.U.P.
Customer reaction to advertiser,
excellent. WPOR promotes news
throughout resorts reached by cov- |
erage. Estimated Canadians during
season, minimum 250,000,
Availability: Live Talent.
Running Time: 10 minutes.
Cost: $30 per program.
Number  Awvailable: .Monday|
through Friday.
Audition Facilities: Transcription.
Produced by: WPOR, in coopera-
tion with the B.U.P. !
Submitted by: WPOR, Portland,

Me.

in this Sunday night summary.

Program includes taped interviews,

special events and other features

edited especially for this show.

Availability: Live Talent.

Running Time: 10 minutes.

Cost: On request.

Number Available: Show prepared
weekly for that specific week;
once weekly.

Audition Facilities: Transcription.

P’roduced by: WBT.

Submitted by: WBT, Charlotte,

C.

CBS World News
Roundup
Network newscast featuring cor-
respondents both in the U. S. and
Overseas with a complete synopsis

| of the overnight news happenings.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: $22.40 plus $2.00.

Number Available: 6 per week.

Audition Facilities: Transcription.

I’roduced by: CBS,

Submitted by: KILO, Grand Forks,
N. D.

The Community Calendar
Body of program consists of
announcements of events of com-
munity-wide interest. Music va-
riety (pop) used as fill. Spot par-
ticipation now in use, with non-
competitive local and regional ads.
Specially ‘good pitch for home-
makers, they’ve told us so.
Availability: Live Talent and E. T.

| Running Time: 25 minutes.

| Cost: On request.

The Carolina Story
J. B. Clark, Carolina News editor
for WBT, presents round-up ofl
Carolina news of the past week !

Number Available: Five times
weekly, minimum contraet 13
weeks.

Audition Facilities: Transeription.

I’roduced by : Les Eugene.
Submitted by: KTFS, Texarkana,
Tex.

Collector’s Item

Two hour what’s what and who'’s
who of the art and sciences here
and abroad. Segments include The
World of Arts, The World of Sci-
ence, For Parents only, The Key
Statement of the Week, This Week
in history, New Arrivals in Record-
ings, etc. Individual segments vary

from week to week in length, place- |

ment and subject.

Availability: Live and Tape.

Running Time: Two hours.

Cost: On request.

Number Available: On request.

Produced by: Marilyn Kaemmerle
and Harry Frazee.

Submitted by: NBC, New York

City.

Complete Marine,
Weather and Fishing
Reports
Five times each day on the hour,
we present a concise five minute
summary of weather, wind and
water conditions, plus times of
high tides and late fishing tips.
We refer to our own meteorological
instruments right on the shore of
the Great South Bay. This pro-
gram is a must for every Long
Island fisherman and boat owner.

Availability: Live Talent.

Running Time: Five minutes (can
be ten).

Cost: $15 per program, when at
least 104 are purchased.

Number Available: Unlimited, all
through spring, summer and
fall.

Audition Facilities: Transcription
and Live Talent.

Produced by: Nils E. Segerdahl.

Submitted by: WALK, Patchogue,
L. I, N. Y.

Covering the Town
Chester Washington, West Coast

editor of the famed Negro news-
paper “The DPittsburgh Courier,”
presents a daily roundup of nation-
al, international and local news
from the Negro standpoint.
Availability: Live Talent.
Running Time: 10 mins. daily.
Cost: On request (participation).
Number Available: Unlimited.
Audition Facilities: Transcription.
Submitted by: KOWI,, Santa Mon-

ica, Calif.

Date Line

A nightly quarter hour dramatiz-
ing the news. Five news stories
dramatized each night. Westbrook
van Voorhis is the narrator.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: On request.
Number Available: On request.
P’roduced by: Merrill Mueller.
Submitted by : NBC Radio Network,

New York N. Y.

The Editor’s Report

Scott Bishop, WIOD program
director, with a 20-year radio back-
ground, has exclusive permission
in the greater Miami area to quote
at will from such leading periodi-
cals as Time, Life, Newsweek and
some fifteen others. Program most-
ly uses lead editorials; has been
quoted in the Congressional
Record.
Availability : Live Talent.
Running Time: 15 minutes.
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Cost: On request,

Number Available: 2 or 3 weekly.

Audition Facilities: Transcription
and Live Talent.

Produced by: Scott Bishop.

Submitted by: WIOD, Miami, Fla.

Estelle Sternberger
Commentary

istelle Sternberger’s daily “You
and the News” commentary brings
the listener the historical import
of the day’s developments on the
newsfronts of the world. A veteran
of many years of reporting and
world traveler, Estelle Sternberger
reports and analyzes the days news
with objectiveness.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: On request.
Number Available: 3 shows avail-
able per week.
Audition Facilities: Transeription
and Live Talent.
Produced by: Estelle Sternberger.
Submitted by: WLIB, New York
16, N. Y.

Ever Changing World
Events
Newscasts on the hour as the
world makes news, sometimes only
briefs of 2 minutes, extended as to
importance, no filler material, no
boiler plate, real news of local,
state, national and world impor-
tance,
Availability: Live Talent.
Running Time: 2 to 10 mins.
Cost: Spot participation, station
rates.
Number Available: On request.
Audition Facilities: Transeription
and Live Talent.

Produced by: Ken Brooks.
Submitted by: KGAE, Salem, Ore.

Fire Alarm

An exclusive report on all fires
in Philadelphia during the past 24
hours—official reports right from
fire headquarters voiced by a Fire
Department member.
Availability: Live Talent.
Running Time: 5 minutes.
Cost: On request.
Number Available: 5 times a week.
Produced by: WIP.
Submitted by: WIP, Philadelphia,

Pa.

Good News

Following the 6 o'clock news—
WWJ presents “Good News” with
Jim Clark. “Good News” is the
only program of its kind in Greater
Detroit. Clark brings the four mil-
lion in the WWJ market the bright-
er side. lle reviews the happier
events of the day-—the features
that make “Good News.”
Availability: Live Talent.
Running Time: 5 minutes.
Cost: On request.
Number Available: 5 a week.
Audition Facilities: Transcription.
I’roduced by: Program Dept.
Submitted by: WWJ, Detroit 31,

Mich.

Harlem Community
Newsecasts
Five-minute community news-
casts broadcast every hour on the
half-hour directly from WLIB’s
Harlem Radio Center in the Hotel

NEWS

Availability: Live Talent.

Running Time: 5 minutes.

Cost: On request.

Number Available: Five newscasts
available daily (25 per week).

Audition Facilities: Live Talent.

Produced by: G. James Fleming.

Submitted by: WLIB, New York
16, N. Y.

Heart of the News
A fresh and exciting approach to
radio journalism. Eaeh night a
story important in the news but
primarily eovered only as spot news
in the regular newscasts is detailed
vividly in all its depth and ramifi-
cations through an approach de-
signated by the NBC staff as
“group journalism™ with experts on
the subject covering the story.
Availability: Live Talent.
Running Time. 15 minutes.
Cost: On request.
Number Available: On request.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

Judd Jacobson

Judd Jacobson is a locally well-
known athlete who was totally dis-
abled because of an accident.
Through his indominable spirit he
has been able to keep himself oc-
cupied and an asset to his commu-
nity. His daily newscast commands
listeners throughout the entire
Southern Minnesota area.
Availability: Live Talent.
Running Time: 5 minutes.
Cost: $15.00 per show.
Number Available: 5 shows per

week.

Audition Facilities: Transcription.

Theresa. Social events, police news, | Produced by: KDHL.
political happenings and a calendar | Submitted by: KDHL, Faribault,

of church events listed daily.

Minn,

arrg
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Keys to the Capital
Behind the seemes stories of the
nation’s ecapital with Earl Godwin,
Joseph C. Harseh, David Brinkley,
Richard Harkness, Leif Eid and
Ray Scherer.
Availability: Live Talent.
Cost: On request.
Number Available: On request.
Submitted by: National Broadcast-
ing Co., New York, N. Y.

KIXL Newsreel

The Southwest's most graphic
review of the news that makes the
hourly front page. Enhanced by
production music to punctuate the
news . . . either dramatic, narra-
tive or facetious. Newsreel Editor:
Don Robinson and Ricky Cox.
Availability: Live Talent.
Running Time: 5 minutes.
Cost: Unit cost (including talent/

production) on request.

Number Available: 2 daily.
Audition Facilities: Transcription.
Produced by : KIXL.
Submitted by: KIXL, Dallas, Texs.

Local Headlines

WGEM’s news director in a
sharp, concise report of the local
news. Charlie Griffith does the job.
Availability: Live Talent.
Running Time: 5 minutes.
Cost: $20 per program.
Number Available: Continuous.
Submitted by: WGEM, Quincy, Il

Morning Local
Newscast of local highlights . . .
w‘ith on the scene transcribed inter-
views.
Availability: Live Talent.
Running Time: 10 minutes.
Cost: Available on request.

riendly
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Number Available: Six per week.

Audition Facilities: Live Talent.

Produced by: WJMJ News and
‘Special Events Department.

Submitted by: WJMJ, Philadelphia
3, Pa.

Morning Newsbeat
Two and one-half hours of con-
tinuous newscasts from 6 a.m. to
8:30 a.m., including the Martin
Agronsky Commentary at 8:00.
Time checks every two minutes,
weather reports every five minutes.
Two voices alternate in fifteen
minute blocks—with constant re-
write. Record mail shows audience
reaction high.
Availability: Live Talent.
Running Time: 150 minutes.
Number Available: Six per week—
available in 5, 10, or 15 min.
segments.
Audition Facilities: Transecription
and Live Talent.
Produced by: WVDA News depart-
ment, Director, Rod MacLeish.
Submitted by: WVDA, Boston,
Mass.

Mutual Newsreel
Voices of each day’s news events
are edited to bring evening listen-
ers a clearer picture of the world
situation in summary form.
Availability: E. T.
Running Time: 15 minutes.
Cost: Varies with market.
Number Available: Five a week.
Audition Facilities: Transeription.
Produced by: John Bosman.
Submitted by : Mutual Broadcasting
System, New York, N. Y.

News and Sports Final
Comprehensive wrap-up of late
news from Associated Press and

KSD news staff with final sports

results. Program available only as

a single sponsorship, six-day pack-

age. Rate includes station time, tal-

ent and program material.

Availability: Live Talent.

Running Time: 10 minutes.

Cost: $213.75 per week, Monday
through Saturday, flat. Fully
commissionable.

Audition Facilities: Transcription.

Produced by: KSD.

Submitted by: KSD, St. Louis 1,
Mo.

News from Savannah

A program of strictly local news,
gathered and written by a trained
local news reporter and scheduled
at a time to scoop all other news
sources and to reach a maximum
housewife audience. This is the
only strictly local-level news broad-
cast in Savannah, and has consis-
tently shown top audience ratings.

Availabiltiy: Live Talent.

Running Time: 5 minutes.

Cost: Flat package rate—$18.00
per program, including report-
ing, writing and station time.

Number Available: Available only
on five-day-a-week strip basis.

Audition Facilities: Transcription.

Produced by: WSAV.

Submitted by: WSAYV, Savannah,
Ga.

Newscast with Tys
Terwey
Not just another newscast, this
features Tys Terwey, veteran ace
newscaster whose delivery of the

50

day’s happenings has won him a

large and loyal following. Counting

among his intimate friends, many

figures of local, national and inter-

national prominence, it is not un-

usual for him to inject an “exclu-

sive” interview in his programs.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: Available upon request.

Number Available: Five times a
week. 5:30 to 5:45 p.m. Mon-
day through Friday.

Audition Facilities: Transcription
or Live Talent.

Produced by: Tys Terwey.

Submitted by: WMPS, Memphis,
Tenn.

Noon-Day News
National News.

Availability: Live Talent.

Cost: $6.00 per each 15 min. news-
cast.

Number Available: 52,

Audition Facilities: Transeription
or Live Talent.

Submitted by: WTCO, Campbells-
ville, Ky.

Northeast Mississippi
News

Local news coverage of impor-
tance from Tupelo and surrounding
towns. Gathered and written by
WELO news staff of experienced
newspeople. The most listened-to
news in North Mississippi.

Availability: Live Talent.

Running Time: 10 or 15 minutes.

Cost: Fifty cents per program tal-
ent fee.

Number Available:
grams per week.

Audition Facilities: Transcription.

Submitted by: WELO, Tupelo,
Miss.

Seven pro-

Nothing But the Truth

Entertaining, up-to-date, amus-
ing commentary for entire family
on topics of human interest. Reg.
U. 8. Patent Office. Originated,
written, boradcast by Alexander
McQueen for over ten years. Al-
ways of current interest. Skillful
introduction of sponsor’s message.
Live broadcasts; also effective if
transcribed. Can be shortened to 5
or 10 minutes.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: $200 a week.

Number Available: Unlimited.

Audition Facilities: Transcription.

Produced by: Alexander McQueen
& Associates.

Submitted by: Alexander McQueen
& Assocs., 5222 N. Lakewood
Ave., Chicago 40 Ill.

Obituary Column of the
Air

An actual obituary column—re-
gional obituary heard daily.
Availability: Live Talent.
Running Time: 5 mins.
Cost: Regular 5 min, rate.
Number Available: 365 a year.
Audition Facilities: Transeription.
Produced by: WMEV News Dept.
Submitted by: WMEV, Marion, Va.

Richmond Newsreel

Each weekday people who make
the news are called by the WKBYV
newsroom. Statements and inter-

NEWS

views are recorded from the phone

in the newsroom and put together

in a fifteen minute broadcast each

evening. As many as eight or nine

personalities in the news appear on

a single program. Spense Danes

makes the calls, does the inter-

views, edits and compiles informa-

tion.

Availability: E. T.

Running Time: 15 minutes.

Cost: Regular card rate, plus $4.00
talent per program.

Number Available: Five programs
per week, 7:15 to 7:30 p.m.
Audition Facilities: Transcription.

Produced by: WKBV Newsroom.
Submitted by: WKBYV, Richmond,
Ind.

San Jose Calling

A five-minute, local news empha-
sis featuring up-to-the-minute in-
terviews with the newsmakers,
gathered on tape, in person or by
phone. Newscaster Gordon Greb
also reports the local situation in
story round-ups.

Availability : Live Talent.

Running Time: 5 minutes.

Cost: Upon request.

Number Available:
times weekly.

Audition Facilities: Live Talent.

Produced by: KSJO.

Submitted by: KSJO, ‘San Jose,
Calif.

43 weeks, 5

7 AM. News and
8:15 A.M. News

These two early morning news-
casts consist of a concise summary
of world and national news, local
and national sports summary and
coverage of local, Kentucky and
Indiana news. (Choice of staff an-
nouncers to sponsor.)

Availability: Live Talent and E. T.

Running Time: 15 minutes.

Cost: Sponsor: Card rate plus
$10.00; Participation: Card
rate plus $6.00.

Audition Facilities: Transeription
and Live Talent. g

Produced by: WAVE.,

Submitted by: WAVE, Louisville,
Ky.

Signal Five

An “on the spot” news program
reporting auto accidents on death’s
Highway “66.” Bob Brown, WMAY
News Director, rides with Illinois
State Highway Police investigating
and reporting on “Signal 5” calls,
which signify major auto accidents
on state highways. A great public
service series available for selec-
tive sponsorship.

Availability: E. T.

Running Time: 30 minutes.

Number Available: 52 per year.

Audition Facilities: Transeription.

Produced by: WMAY News Dept.

Submitted by: WMAY, Springfield,
111

The Story Behind the
Headline

A combination of United Press
releases ‘“commentary”: “Under
the Capitol Dome,” and “News
Analysis,” along with a commen-
tary and analysis of local news by
producer of the show, J. Marion

Harman, Sr.

Availability: Live Talent.

Running Time: 15 minutes.

Cost: By request.

Number Available: Six weekly (52
weeks).

Audition Facilities: Transcription.

Produced by: J. Marion Harman,
Sr.

Submitted by: WTRR, P. O. Box

1541, Sanford, Fla.

Sun Up Headlines

A roundup of news not appear-
ing in morning papers with par-
ticular emphasis on local coverage.
This feature, in the early morning,
will bring listeners up to date on
news that could not make the
morning edition deadline.

Availability: Live Talent.
Running Time: 15 minutes.
Cost: On request.

Number Available: Six days week-
ly (52 weeks). o
Audition Facilities: Transcription.
Produced by: J. Marion Harman,

Sr. 5
Submitted by: WTRR, P. 0. Box
1541, Sanford, Fla.

Sunrise Roundup

6:00-7:00 a.m. One 15 minute
segment (6:15-7:00 a.m.) ax_'ailable
six days per week. Consists of
“package” of 10 minutes egrly
morning type music (pop) time
checks, weather, etc., with compl_ete
5 minute local newscast. Billion
dollar Portsmouth Atomic Plant
has made this one of highest rated
periods.
Availability: Live Talent.
Running Time: 15 minutes.
Cost: $119.40 six days per week.
Audition Facilities: Transcription.
Preduced by: Ned Sheridan.
Submitted by : WPAY, Portsmouth,

Ohio.

The Talk of the Town

This is strictly a local news pro-
gram, one on which we editorialize
about l<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>