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New and Improved

FRESHMAN
M

ASTERPIECE

The most perfeet radio ever designed.
It is massive—it is beautiful. It is
just what is wanted for the home.
For no matter hew exquisite the fur-
nishings are, this artistic genuine ma-
hogany upright console will lend ad-
ditional beauty.

The thing that makes it wonderful is
its tone quality. The large cone speak-
er has been designed to cxactly match -
Freshman’s new QUALITY radio re-
ceiver. This special cone speaker
easily handles the full power that this
new set delivers.

Genuine R. C. A.
Radiotrons

are recommended for use with Freshman
Masterpiece Receivers.
A special package containing—1 UX 112
power be, 1 UX 200A detector tube and
3UN 201A amplifying tubes—matched and
Model tested for the set in which they are shipped,
6-F-11 is sold by Authorized Freshman Dealers.

X FRESHMAN BLDG., NEW YORK
X CHIAS. FRESHMAN CO., Inc. 2626 W. Washington Blvd., Chicage

| Worlds Greatest Radio:,
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T HE familiar warning “The storage bat-
tery is low” can never apply when the I |
APCO Full Automatic “A” Battery Con-
verter is used. The “A” battery is auto-
matically kept always at full charge, enabl-

7
Model No. %4, A1V Ray-

theon, Hectodsne "B Bat- ing set owners to enjoy the benefits of better %,f:‘l 5?,3‘1,137%1;‘3&% 1;'5{'3
Aa o ( tery, Eliminator, $35.00 . reception at all times without trouble and A t5pe, $2.00
\ .  battery recharge. There is nothing else in
‘ ‘ > the world today like it. :
b, Remember, there are no bulbs to burn out,
Y oa no arrows to point, no flipping of switches o~
N Model No. 266 AICO Recto- ~—just complete, automatic “A” power from ?{:&glryIE]mfgim'r\.l'ggen"{é;;
, dwne B’ Bs"z's:."r:g. Eliminator the 1an_1p socket without trouble and battery Model,  $22.50.
Ry . starvation. >
(N APCO’S National Advertising is paving the
\ A"‘ way for easier sales and bigger profits.
g Everyfset cxgléi) and pdurchaservvis a prci{s-
No. 233 APCO A" pect for products, ide-awake .
! Yo M‘gj:ilter\yo Trickle Charger, dealers throughout the country are taking M‘}f’fé,ﬁ“’cﬁﬂgeﬁl g?z.lso.A
’ advantage of our direct-to-dealer plan. It
) » protects and assures full profit. APCO .
: A Radio products are sold direct only through Prices slightly higher for
p APCO Franchise Dealers. D and v aat

Territory is being rapidly allotted. Yours
may be open. Write today for our proposi-
tion.

Model No. 289 APCO
< Wet "B Battery
\ Charger, $4.00.

. . APCO MANUFACTURING CO. .

, Main Office & Factory
. . New Yorx ProvibEnce, R. L CHiCAGO
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They'lz’ist twice as long as the

smaller batteries

THAT, boiled down, is the message that
Eveready Radio Battery advertising will
hammer home, month after month, begin-
ning with October. L

It is estimated that fully 80 per cent of
all radio receivers sold have four or more
tubes. All such sets require Heavy-Duty
Batteries, yet many dealers, in their efforts
to sell complete a radio outfit—receiver,
tubes, “‘A,” “B” and.‘'C” batteries, loud-
speaker, etc.—keep the initial cost down by
supplying the smaller, less expensive and
shorter-lived 45-volt batteries. The heavy
drain of 4 or more tube sets exhausts these
batteries in a short time and the purchaser
becomes dissatisfied—even distrustful.

On the same set and under similar con-
ditions Eveready Heavy-Duty “B” Bat-
teries—either Eveready No. 770 or the
even longer-lived No. 486—will last as
long as two sets of smaller batteries of
equal voltage.

of equal voltage

You can build up invaluable good-will
if you will make it a rule to sell only Ever-
eady Heavy-Duty “B” Batteries for sets
with 4 or more tubes with or without
power tube.

Eveready Dry “B” Batteries give the
pure, noiseless D. C. (direct current) so
absolutely essential to pure tone.

Tie up with Eveready advertising. Use
Eveready window and store display ma-
terial and watch sales grow.

Manufactured and guaranteed by
NATIONAL CARBON COMPANY, Inc.
New York San Francisco

Atlanta’ Chicago Kansas City
Canadian National Carbon Co., Limited, Toronto, Ontario

Tuesday night means Eveready Ilour—9 P. M., Eastern Standard
Time, through the WEAF network stations:

WEAF-New York wGRrR—Buffalo WGN—-Chicago
WJIAR—Providence WCAE-Pittsburgh woc-Dazvenport
WEEI-Boston wsAl-Cincinnati Minneapolis
wrAG-W orcester wram—Cleveland WCCO{ St. Paul

wri-Philadelphia wwJ-Detroit xsD-S¢. Loyis
wRrC—Washington

- eVEREADY

Radio Batteries

-they sell faster
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ITH the FERGUSON Model Twelve you enjoy

absolute fidelity of tone. The rendition in the
distant studio reaches your living room round, full,
clear—with all of the original expression of the
artists. When an orchestra plays, you hear all of the
notes both treble and bass —the harmony of the
whole. The music rests and soothes you— as it should
— because the true tone colors; all of the countless
_delicate shadings and evertones; reach you unaltered
—in perfect timbre! ‘
il The nearest Authorized FERGUSON Dealer will
| V be glad to let you hear how enjoyable radio can be.

I
| J. B. FERGUSON, INC., 225 West 57th St., New York, N.Y.

Model Twelve — a precision-built 6-tube
FERGUSON, with superb cabinet of
graceful lines, $75. (Ten per cent higher
West of the Rockies.)

%
¥
:
;

%
;
;
.é
g

T N S N

<

The Two Tuning
DialsLight when
the Receiver is in
operation.

Complete shielding
gives this Receiver
its Marked Selec-
tivity.

No Seasonal Models—
Continually Develop-
ing Refinements’

S
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ITH the season now in full swing no manu-
facturer can take chances on deliveries. The
goods MUST come through on time or you lose out!
Panel orders placed with this big, dependable
house are put right into the works the same day—
and SHIPPED TO YOU ON THE DATE
PROMISED. No delays—no blunders—no ex-
cuses. You get what you ordered—ON SCHED-
ULE TIME!
The goods come to you “clean”, too. Beauti-
fully manufactured in every respect. The kind of
workmanship that helps the dealer to sell YOUR

Top vi'w
of sub-panel

{Patent Pending)

set.

"1..C. A. Panels of Insuline or Bakelite, etc. are
furnished in Black or Wood finishes, drilled and
engraved ready for assembly—

AT PRICES THAT REPRESENT A

World’s Largest
Panel House

SAVING OF 15 TO 25%

Before placing your orders let us estimate

on your specifications

The NEW 1. C. A. SUB-
PANEL AND SOCKET

Gaining in popularity every day. Simplicity
—strength—compactness—economy. Five tubes
can be mounted in a space of 14 x 7% in.
No mounting device on top of Sub-Panel—only
four eyelets for each tube. Shock-proof. Non-
microphonic. Greatest advance ever made in
socket construction.

We guarantee quick deliveries of I. C. A..
Svb-Panels of Insuline or Bakelite mounted
with the new I. C. A. Socket. Send us your
blue prints for quotations in any quantities.

e ‘ f Branches in Principal Citz@‘ =

" INSULATING COMPANY 0FAMERICA Inc.

RADIO PANEL & PARTS DIVISION

INSULINE BLDG., 59 WARREN STREET M

— NEW YORK

- —
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The facts

which every radio distributor

and dealer should know

PROBABLY no word in the entire radio vocabulary
has greater commercial importance than the word
“Neutrodyne.” So let’s get started right with a
definition.

" The word “Neutrodyne” is a registered trade-
mark, owned by the Hazeltine Corporation and ap-
plied to a radio receiving set embodying certain
patented inventions of Professor L. A. Hazeltine,
and manufactured exclusively by fourteen licensed
manufacturers. ‘

Every genuine Neutrodyne set carries the Neu-
trodyne trade-mark. Unless it bears this trade-mark,
and unless made .by one of the fourteen Hazeltine
licensees, a receiving set is not a Neutrodyne.

The birth of the Neutrodyne

Back in 1921, when music and speech began to float
through the ether in really appreciable quantities,
the receiving sets, so-called, were merely crude
adaptations of existing radio telegraph apparatus.
Without exception they were cumbersome, compli-
cated and unsatisfactory.

Their chief characteristic was their tendency to
become transmitters. Upon the slightest provoca-
tion, they fil'sd the surrounding air with squeals,
howls and hideous sound until the absolute destruc-
tion of broadcasting itself was threatened.

This was the situation in 1921 and early in 1922,
And then came the change—the change that marked
the first real advance—the first radio receiver de-
signed and constructed to receive broadcast.

Professor L. A. Hazeltine, of Stevens Institute of
Technology, an electrical genius who has applied
his unusual talents particularly to radio, designed
and perfected the Neutrodyne receiver which
embodies his radio circuit.

This type of amplifier eliminates regeneration by
neutralizing the inherent feed back due to undesir-
able capacity coupiing, thereby giving high selec-
tivity, good tone quality and simple adjustment and
preventing squeals, whistles and radiation.

This radio receiver when properly constructed
and adjusted could not under any circumstauces
become a transmitter. It could not howl or squeal,
It could not radiate.

In addition, this new receiver was found to pos-
sess a higher degree of selectivity than had ever
before been obtained. It was extremely sensitive
and the quality of its reproduction of sound
unusually fine,

Small wonder that the Neutrodyne swept the
country. Small wonder that it was widely imitated.
Small wonder that all kinds of sets were sold as
“neutrodynes.”

Organization of the Hazeltine interests

Following the granting of patents to Professor
Hazeltine—patents which have successfully stood
the test of litigation—the Hazeltine Corporation
was formed. This company now owns and ‘controls
these patents and inventions, and the Neutrodyne
trade-mark. -

It manufactures no receiving sets, but has granted

-

Look for this trade-mark

0(’ PEN

EG. V.S PA‘I’.OPF.s

‘wt"‘
»
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LICENSED eY
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E‘"ﬁr RADIO MANUFACTUR E
mI AL1 1924 APrL gy,

"::13. NOS. "“"-::‘6““‘7"0 -
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26" Ls3zase 1.577.42) %890
L OTHER PATENTS PENDING

4301vd's'n o3y
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It is your p

P infri liability

HAZELTINE CORPORATION

(Sole owner of "Neutrodyne” patents and trade-marks)

INDEPENDENT RADIO MANUFACTURERS, IbiCORPORATED

. (Exclusive licensee of Hazeltine Corporation )

Th: next advertisement in this series will explain the service rendered the radio business by the Hazeltine Corporation

< - - S
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about Neutrodyne

an exclusive license to the Independent Radio Man-
ufacturers, Incorporated, which in turn has licensed
its fourteen member companies to manufacture
Neutrodyne receivers.

The Independent Radio Manufacturers,
Incorporated

The fourteen companies, who alone are permitted to

use the Hazeltine inventions and to label their

receiving sets with the Neutrodyne trade-mark, are

these:

THE AMRAD CORPORATION, Medford Hillside, Mass.
F. A. D. ANDREA, Inc.,, New York City
CARLOYD ELECTRIC & RADIO COMPANY, Newark, N. J.
FREED-EISEMANN RADIO CORPORATION, Brooklyn, N, ¥,
EAGLE RADIO COMPANY, Newark, N. J.

GAROD CORPORATION, Belleville, N. J.
GIL.FILLAN RADIO CORPORATION, Los Angeles, Cal.
HOWARD RADIO COMPANY, Inc., Chicago, IlL
KING-HINNERS RADIO COMPANY, Buffalo, N. Y,

WM. J. MURDOCK COMPANY, Chelsea, Mass.

STROMBERG-CARLSON TELEPHONE MFG. CO., Rochester, N. ¥,

R. E. THOMPSON MFG. CO., Jersey City. N. J.
WARE RADIO CORPORATION, New York City
THE WORK-RITE MFG. CO., Cleveland, Ohio

How the companies operate

These fourteen manufacturers pay royalties to the
Independent Radio Manufacturers, Incorporated,

which company turns over this income to the

Hazeltine Corporation, less a fixed charge which
is set aside to accumulate into a fund. This fund
provides the means for prosecuting infringements
of “Neutrodyne” patents and trade-marks, whether
by manufacturers, wholesalers, retailers or even by
the ultimate purchasers of radio receivers. This
fund also provides for the defense of distributors
and dealers authorized to handle and sell licensed
Neutrodyne radio receivers against patent infringe-
ment prosecution as far as those receivers are

concerned.

Complete protection for Neutrodyne distributors

The value of this arrangement for the protection

users of Neutrodynme apparatus has already been
demonstrated. '

“Neutrodyne” distributors when sued have been
successfully defended in the courts by the Inde-
pendent Radio Manufacturers, Incorporated. And
the validity of “Neutrodyne” patents and inventions
has been upheld by the courts against infringers.

So that today no radio receiving sets or radio
apparatus offers the distributor and the dealer a
greater degree of safety than Neutrodyne.

It has won its battles in the law courts, just as it
has won the hearts of the radio listeners. And it is
financially able and more than willing to protect
itself and its distributors. Neutrodyne will not
only defend itself when attacked—it will lead the
attack if its rights are invaded.

Play safe with Neutrodyne

Remembering that distributors, wholesalers, retail-
ers and even consumers are liable under the law, in
selling or having in their possession infringing
radio apparatus, read the following paragraphs
carefully: x

The courts have recently ruled that Tuned Radio
Frequency Receivers equipped with adjustable
means to usefully control regeneration and prevent
oscillation, infringe the Armstrong patents.

The courts have also held that receivers em-
ploying certain neutralizing schemes infringe the
“Neutrodyne” patents.

Ask yourself whether the sets you handle are
clear -of liability; whether the manufacturers of
such sets would be likely to protect you if you
were sued.

If you are in doubt about your liability, consult
competent legal authority.

Thoughtful, careful, conscientious distributors
are today playing safe by handling licensed Neu-
trodyne apparatus. They have not only found such

of the manufacturers, distributors, retailers and a policv szfe and sound, but highly profitable.

Look for this trade-mark

INg LICENSED BY N ~
" EDENDEN <:‘_u“ﬂ\s. Y
8 T RADIO MANUFA 8
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It is your protection against p infri t liability

HAZELTINE CORPORATION

¢Sole owner of "Neutrodyne” patents and trade-marks)

INDEPENDENT RADIO MANUFACTURERS, INCORPORATED

(Exclusive licensee of Hazeltine Corporation)

Keep this important statement and file it for your future reference and guidance
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For a Ferranti far supe-
fior to the average mod-
erate priced transformer,
use Audio Frequency
Transformer A.F. 4,$8.50

\____/

»
-wr the best possible
transformer_ results—ratio

What does your

Perfect Reception
Through Perfect
Through Perfect

FERRANTI
Are Nearly

The unfailing test

HE musical scale is the only satisfactory

measure on which to base a real audio
frequency transformer test. This graph
shows the fud gamut of audible musical
and spoken reception. Note the range of
the various instruments and of the human
voice. Remember that the peculiarities of
a voice or an instrument are due to a com-
bination of a low tone called the “funda-
mental’’ with higher ones known as “har-
monics.” Only when the relative values of
these are faithfully reproduced can best
results in reception be obtained.

The chart also shows the evenness and
fullness of amplification extending through-
out the range of the organ, cello, flute and

the human voice. The unattainably per-
fect curve would be a straight line. Note

\wow much nearer than any other trans-
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FREQUEI;CY PER SECOND OF THE A.F. 3

former made the Ferranti approaches this
3% to 1—Ferranti Audio characteristic of perfection. That is why
Frequency Transformer it is called “nearly perfect.”

AF. 3 $12

4

i
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- customer Really Want?

through Perfect Amplification
Transformation
Transformers! and--

TRANSFORMERS
Perfect
Let’s Talk Business

AI‘TER ALL, you know as well as

is almost a straight line. No better
anyone that the fellow who really

transformer is available at any price.

decides how much money you are go-
ing to make in radio this season is your
customer. No matter how hard you try
to sell him, he always reserves the priv-
ilege of exercising his judgment on
what you say and on the product you
offer.

All this is just common sense—but it
is the kind of common sense which, if

applied properly, makes a dealer suc-
cessful,

So the real thing for you to determine
is what your customer actually wants.
Does he buy his parts simply to put
them together without real results in
reception? Of course not, for his fam-
ily and his friends, to say nothing of
his judgment of himself, would make
him a laughing stock if the set he con-
structed himself did not give fair re-
ception.

If he is a real fan, and not a tin horn"
sport, hé will want to get the best parts -

—particularly those which are most
important in good radio receiving.

So we offer you the privilege of selling
the Ferranti Audio Frequency Trans-
former. We call it ‘“nearly perfect”
because the curve of its amplifications

To convince yourself, put a Ferranti
in one of your sets, taking care to ob-
serve the installation directions and
note the difference.

These are the sort of results which
build good will, which make you en-
thusiastic about selling Ferranti Trans-
formers, which help you in building
large profits.

perfect reception through
perfect A.F. amplification through
perfect transformers :
and—
Ferranti

Transformers
are nearly
perfect

We are trading through bona fide
wholesalers with a minimum quantity
shipment of 24.

We are preparing to supply two trans-
formers, and two only, to any retailer
who sends cash with order. If you are
interested in handling Ferranti Trans-
formers, please write in imuediately
and we shall supply you with informa-
tion in regard to discounts and general
company policy.

- FERRANTI INCORPORATED

130 West 42nd Street -

New York
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“PAL=

These two newest cone speakers, of-
fered right at the “break” of the sea-
son possess qualities that will make
them big sellers everywhere. Like
all other PAL Products, these speak-
ers are ‘“‘sound” merchandise, assur-
ing steady sales, good profit and cus-
tomer satisfaction. Each of these
Cones is an outstanding value in its
class, meeting every requirement in
appearance — Performance—Quality
and Price.

PALCONE JOBBERS

De Luxe These two attractive new additions to the PAL
14 in. floating cone, with 16 in. reson- line, add to assurance of all who handle PAL prod-

: : ucts of safe and certain profits throughout the
ance chamber combined with an un- year. One quality, one price, and both right. Wheth-

usually SeHSitiV? and powerful unit er you order a dozen or a hundred gross the profit
produce exceptional tonal results. is the same. No need to overstock. Our production
Silk facings back and front. and shipping facilities insure prompt delivery al-
: ways.
LIST PRICE Send a trial order NOW!
$ 50 DEALERS, if your own jobbers cannot supply
l 9_ you, write us direct.

The Pal Radio

1204 Summit Ave.,

PAL Standard

Crystal
\ PAL Receiver
PHONOGRAPH UNIT . )

Size of base 7 x 414 ins.
An efficient, reliable unit which Simple, substantial
answers all demands for high-class efficient. Equipped with
reproduction in coniunction with a sensitive Galepa Crys-
t:lking machine. Fits all standard tal. Each set in attrac-
phonographs. Finely finished, uni- tive colored box. Al-
form, guaranteed. List Price $3.00. ways in demand. List

Price $1.50.

L SALABLE STAPLE RADIO PRODUCTS
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A nnouncing

PALCONE

Two New Models

of Cone Speakers

of Exceptional
Merit and Salability

Company, Inc.

Jersey City, N. J.

PAL ELECTRIC
SOLDERING IRON

Designed and con-
structed upon
principles electrie-
ally and mechan-
ically correct. un-

eonditionally

Y

%4
-~

guaranteed on 110 volts AC
or DC. Packed in attractive
colored boxes and special
eounter display cartons con-
taining six boxes. List price
$1.50.

PAL Standard

“A,” over half a mil-

tionally guaranteed.

? List price $1.95. Type ;{efa} ap;:tsd.
“B” heavy duty mod- No patent
el, highly sensitive, com p lica-
imp. tungsten steel tions. List
magnets, extremely | Prices $5.00
rugged. List  price to $12.00.
$3.50. Type “C” fin-

PALCONE
Easel

14 in. cone on easel stand, with pro-
vision for wall-hanging if desired.
Harmonious in appearance and high-
ly satisfactory in results.

LIST PRICE

51220

PAL HORN
LOUD
SPEAKER

heavy-duty,
Beautiful in de-
sign, finish, tone.
I mp roved
ad j ustable
unit with
cu s hioned
diaphragm.
Horn prac-
tically inde-
s t r uctible,
finished in
black crys-
tal, bases to
match, solid
brass nick-

Head Sets

Made in three types

lion in use; uncondi-

est made, high-finish
mahogany color screw
caps, 6 ft. silk cord,
for those who want
the best. List price
$5.00.

THAT ARE ALWAYS

IN STEADY

DEMAND
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URDOCK

Ve Jube

UTRODYNE

Value Plus

UR MERCHANDISING PLAN for

the 1926-27 selling season
gives you a proposition that
should enable you to get and
to beat your competition on the
basis of price as well as per-
formance.

In general, we are offering a

Write for details now—before our capacity is pledged—io

5-tube neutrodyne receiver
built under one of the original
licenses by a concern with a
background of — years of
manufacturing experience

A superselective receiver of
exceptional range, simplicity
of tuning and clarity of tone.

Specifically, we present:

5-Tube N=utrodyne Murdock - C-26
Mahogany Console Cabinet with built-in
cone speaker to list at

$125.00

5-Tube Neutrodyne Murdock - M-26
Table Cabinet Mahogany Finish Without
Equipment to list at

) 020

WM. J. MURDOCK COMPANY, Chelsea, Mass.
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American Wireless Battery Cable

LIST PRICE

$1.00

Five wire combination Bat-
tery Cable for A and B Bat-
teries with “A” clips. Length
5 Feet. Standard Colors.
Packed in Individual Boxes as
Illustrated.

6 WIRE 7 WIRE

POWER TUBE CABLE

With “A” Battery Clips. Length 5 feet.
Standard Colors. Packed as above.

LIST PRICE

$1.15

POWER TUBE CABLE

With “A” Battery Clips. Length 5 feet.
Standard Colors. Packed as above.

LIST PRICE

$1.25

Manufactured by

American Wireless Corporation

33 West 17th Street

NEW YORK, N. Y.
Distributors—Write Us for Discounts
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ONocHORDF
> CONE

Push a Speaker that Gives You
Prestige Plus Quick_Profits

Everyone is talking Sonochorde. Once you hear
this superlative Cone, nothing else matters. You’ll
want it.

The new Sonochorde is so far superior to other cone
speakers anywhere near its price, that there is ab-
solutely no comparison.

If you don’t find it so, we’ll return your money.

Responsible Dealers W anted
BOUDETTE MFG. Co. Chelsea, Mass.

HASTINGS ELECTRIC SALES CO., Factory Sales Agents

STl;\IquAl}QD 42 Binford St., S. Boston, Mass.
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ATRO

Complete Assembly- for a Six-Tube, Single-Control

Resistance-Coupled Receiver

Front and Interior of Panel View

The Pierce-Airo Complete Assembly
is a proven seller. In New York and
other large cities it is going over big.
It meets the season’s demand for sim-
plicity of operation and pure tone.
There is a big field for the sale of
Pierce-Airo Complete Assembly as it
fits all standard cabinets and consoles
now on the market.

Install the Pierce-Airo Complete As-
sembly in your own models and save
time and expense of manufacturing.
The Pierce-Airo Complete Assembly

is a mechanically and electrically per-
fect product, perfected by United
Scientific engineers, assuring distor-
tionless amplification combined with
single dial control, which are the two
big features in demand this season.
Let us quote on your requirements.

Pierce-Airo Complete Assembly .
with a 7 x 18 Processed Bakelite
Panel. Ready for Wiring. List $42.50
Price .ovevrvvrvernrccnccccnns
DEALERS AND JOBBERS
Write for a sample Pierce-Airo Complete As-

sembly and full particulars regarding our
proposition to the trade.

UNITED SCIENTIFIC

82 Fourth Avenue
Branch Offices:

Boston
Chicago
St. Louis

New York City

Branch Offices:

Minneapolis
San Francisco
Los Angeles

LABORATORIES, INC.
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Regent’39:

1927’s Biggest Value—
The Show Proved It!

Welcomes Comparison with Sets of Far Higher List Price

Jobbers and Dealers from all parts of the Country marveled at the
tremendous value represented by the Regent 1927 Receiver; its beau-
tiful appearance, its quality materials and; refined workmanship

Orders promise a ‘big season for this improved 5- SPECIFICATIONS:
tube t.r.f. set in rich walnut finished cabinet, with 1. Straight line frequency condensers, spacing sta-
ample room for “B” and “C” batteries. It is the tions according to wave length equally over the 100°

spaces of the Dials. 2. Improved circuit which give

" ” .
greatest “eye value” you ever saw, and demonstration razor edge selectivity, fine tone, ana unusual volume.

proves its outstanding . quality of tone, selectivity, 3. Covers the wave band from 200 to 550 meters.
sensitivity and stability. Al high- 4. Handsome finished Walnut Cabinet. 5. Genuine

Y .. 24 gh-grade Standard Bakelite Panel and sub panel. 6. Improved UX
parts. Provision tor power tube and other up-to-date sockets. 7. Latest type air-cooled Rheostat and
refinements. Built by precision methods by skilled volume control. 8. Pin Tip Jacks on rear of sub
workmen under supervision of expert ngineers. panel readily accessible. Loud Speaker connected
Regent will attract the il o pd engt leers The through rear of cabinet to Pin Tip Jacks. 9. Adupted

quality trade as well as those for use with power tube. 10, No wire visible,

who seek the most their money will buy, * 11, Regent Receivers Are Guaranteed.

GOOD TERRITORY OPEN FOR DESIRABLE JOBBERS
DEALERS—Get in touch with your jobber at once or write us for nearest jobber

REGENT RADIO CORPORATION

62 GRAND STREET, NEW YORK CITY
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THE Sandar — the new cone Speaker —

has arrived.
Sandar covers the whole range, it brings out
each sound within the scope of the set, un-
blemished, unaltered, and with full value all
along the scale.
Sandar is artistically designed, it appeals to
those to whom attractive appearance is as
essential as mechanical excellence, AND

Sandar is priced lower than any other
licensed speaker of its size on the market, it

retails at ‘$27.50! A remarkably low price

for a quality product — a price that is sure

to move Sandars fast.

Look into the merits of the Sandar Speaker.
Sandar is going to register strongly with
those who are always in the market for re-
finements in radio reception.

A forceful, comprehensive advertising cam-
paign is planned to back up and supplement
all sales effort on Sandar. Write us for terms
and full information.

SANDAR CORPORATION
Crescent Plaza Building, Long Island City, N. Y.

Licensed under
Lektophone Patents

SANDAR

SPEAKER
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XY 0 United Scientific Rheostat
e “XL" Low Ve e With New Pointer Knob

. Separator L One Hole Mount. Genuine Bakelite. At no
Because of its compact and scientific_con- . additional cost, this famous Rheostat can now

struction, it is the ideal condenser job for
manufacturers where space and panel room
is limited. Can also be
more quickly and easily
mounted. It’s a straight

be had with the new pointer style kuob, which
not only adds to the
Rheostat’s attractive-
ness, but also its ease
in adjustment.

line, low loss job.

Compensated Multiple
Condenser

Only real and practical one dial control unit
on the market. Th's Multiple
is z straight line, low-loss
unit making the sharpest
tuning, quick and easy. Ca-
pacity .00035 mfd. per unit.

Type AC Air-Cooled Rheostat

M‘eta'l base, Bakelite kuob. Smooth
noise.ess operation.  Wil] not heat
up after hqurs of use, Completely
exposed resistance. One hole mount

.

\/

NN

ZNY=N

United Scientific SLF
Condenser
Insulation—Radion hard rubber.

Stator Support—Extra heavy brass
assuring a rigid frame,

Stator =~ Backbone — Spaces  stator
plates rigidly and permanently, mak-
ing possible calibration.

Extra Heavy Plates and Correct

Spacing—Eliminating mIsalignment
and short circuits.

Wrrite or wire for samples,
stating your requirements

For Perfect Tuning

Rotor Brace-Stiff hrass bar aligns
rotor plates and further aids cali-
bration,

Adjustable Ball and Cone Bearings
—Assure easy ruuning and perma-
nent accuracy.

Frame Posts—Extra heavy nickeled
brass.

Made in the Following Sizes and
Types: .00025—.00035—.0005 MFD.
Capacities. Singles — Doubles —
Triples.

Branch Offices:
Boston Chicago St. Louis
Minneapolis San Francisco

Los Angeles

UNITED SCIENTIFIC LABORATOKkLES, INC., 80 FOURTH AVENUE, NEW YORK CITY

NN NS NS SN

AV

AV

N
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SCEFTRY,,
POWERIZER PROTECTS DEALERS’ PROFITS
PRopuCct®

Eliminate Trade-In Losses

Sell

OWERIZER

Combined “B” Eliminator

and Power Amplifier
LIST PRICE

$492°

WITHOUT TUBES
Attaches to any set
without re-wiring

The biggest thing this year in Radio will
be Powerizer—combined “B” Eliminator
and Power Amplifier.  Everybody wants
“B” Battery elimination. Everybody will
want the wonderful tone and volume made
possible by the Powerizer. Powerizer of-
fers both of these things without rewiring.
Merely attach it to any set. Costs no more
than a good “B” Eliminator ALONE.
Don’t take old sets in trade at a loss in
order to give this power amplification of-
fered in the new sets. Modernize the old
sets at a profit by selling Powerizer.

REG.

Supplies up to 170 volts “B” Power for
set, 350 volts for power tube, proper bias
eliminating “C” batteries, and “A” voltage
for last tube. Don’t miss seeing and hear-
ing it!

At the recent Radio Exhibit at the Hotel
Astor in New York City, Powerizers were
demonstrated on five different makes of
radio sets. Hundreds of visiting dealers
and jobbers from all parts of the United
States expressed amazement at the mar-
velous tone qualities and the wealth of vol-
ume which even the lowest priced sets pro-
duced when hooked up with a Powerizer.

This wil be a Powerizer Year. If your
jobbzr cannot supply you Write, Phone or
Wire direct to us.

Radio Receptor Company, Inc.

106 Seventh Ave.

POWERIZER PROTECTS

oS TR,

Ropuct®

New York City

DEALERS’ PROFITS
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In Quality
The Highest

List Price:
$25.

In Performance
Most Perfect

SPECIFICATIONS:

Height Over All, 20 inches;
Diameter of Cone 18 inches ;
Quter Edge Trimmed With
Heavy Gold Braid.

THE IMPROVED

CONE SPEAKER

Leafﬂerkhard

The Culminating Triumph In Acoustical Research

A distinct advance in tone reproduction is now marked by
this product of master craftsmen.

The LEAF-BURKHARD Cone Speaker is handsome in
appearance and attains the finest tone and widest range in
performance yet recorded. These attributes will make this
Speaker even a faster seller than in the past.

A SELF-ADJUSTING FEATURE is a new and ex-
clusive improvement not found in other speakers of similar
type.

Very sensitive, and clear in tone, this new and revolutionary
loud-speaker covers the entire range of voice and music from
the boom’ toom’ of the Lig bass drum to the notes of the
upper register of the dramatic soprano.

Our Profit-Sharing Merchandising Policy is worthy of
your closest investigation.
Manufactured, Guaranteed and Extensively Advertised by

THE LEAF-BURKHARD RADIO ELECTRIC CORP., 158 Greene St., New York, N. Y.

FACTORY REPRESENTATIVES

E. V. Finsen & Co., 4854 N. Troy St., Chicago, Il

R. F. Hartley Sales Co., 99 Bedford St Boston, Mass.

L. P. Clark, 1207 Race St Phlladelphla Pa.

Electron Engmeermg Co., Whitney Central Bldg., New
Orleans, La.

Frank H. Deardorf Ce., 302374 S. Grand Ave., Los An-
geles, Calif.

Spokane Battery & Ignition Co., W. 1201 Sprague Ave.,
Spokane, Wash.

W. C. Rice Co., 623 Larkin St., San Francisco, Calif.

Factory S-les Co., 5713 Euclid Ave., Cleveland, Ohio.

Atkinscn Equip. Co., 319 Atlanta Trust Co. Bldg., Atlanta,
Ga.

Walt-r I. Ferguson & Co., Baltimore Bldg., Kansas. City,
Mbo.

Corl-ar Radio Corp., 123 Wall St., Schenectady, N. Y.

Re'law Sales Co., Milwaukee, Wis.

A. L. N=urater. 364 S. Warwick Ave,, St. Paul, Minn.

L. D. Tuttle Co., 200874 Commerce St., Dallas, Texas.
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Imperial

$129.50

HARMO-SONIC* is not merely a
name—it is an amplification principle
that opens a whole new field of radio en-
joyment. It is a revelation in sound re-
production—rich, clear, full tones—high
notes and low notes—so real, so natural,
as if the broadcaster were in the same
room with you. It is the latest triumph
of Amplex engineers, backed by scien-
tific production methods which have
brought the price down to an amazingly
low level.

* A type of amplification that syn-
chronized the over tones and the middle
tones as well as the rich, sonorous

beauty of the basso profundo.

Model No. 49 the biggest and fastest seller.
Harmo-Sonic
vernier dials and in an attractive sloping
ornamented, walnut finish - cabinet.
Sturdily and *fool proofly” designed.

The Amplex

front,

Admplex Harmo-Sonic Chassis, 7"”<18"

High Boy

Compact Low
Boy
$69.50

Model No. 49
$49.50

Model No.

Chassis with six tube,

Some exclusive territories still open—write.

$39.50

sloping front cabinet. v
giving such tone quality, selectivity and
DX that can only be secured with the most
expensive radio receivers.

Setting a New Standard in
Radio

The radio expert will marvel at the technical
features embodied in the Amplex Harmo-
Sonic * at such low prices. Six tubes—two
dial control—using tandem condensers—two
stages of modified straight line T.R.F., using
solonoid coils and solidly constructed con-
densers—three stages of resistance coupled
audio frequency (Harmo-Sonic *) using metal-
ized resistances and mica condensers. *‘C"’
Battery and power tube connections. Smooth
variable controls for Clarity, Volume and
Power. Long and short antennae clips. Gen-
uine bakelite panel equipped with UX sockets
and colored cable. Engineered and built em-
ploying concealed wiring and a sturdy system
of riveting and flexible connections giving
ruggedness, sturdiness and long life. Rich
gold decorated Bakelite panel and housed in
attractive cabinets at prices that

SET A NEW STANDARD IN RADIO

39 the efficient Harmo-Sonic
two dial control Chass’s

in a
Easy to tune yet

are also available for standard console cabinets.

AMPLEX INSTRUMENT LABORATORIES
88 West Broadway, Dept. RD-10, New York City




One way to
make a friend
~out of a cusiomer

October, 1926

\\

If it’s an old customer—

and he says “Yes” when
you ask him whether he
is ever bothered by a
howl in his set, hand him
one of these little rubber
jackets to slip over each
tube that he believes is
giving trouble. (They
come in sizes to fit every
tube.) Tell him it will
take less than one second
a tube to end this howl
nuisance for once and all!

If it’s a new customer——
before you ship his set,
put one on every tube
yourself. In this way you
insure yourself against
one of the commonest
complaints of new set
purchases. Not only do
you save him a lot of
possible future annoy-
ance, but the chances
are bright that you are
ducking a future service
trip.

MCDONALD

HOWL

ARRESTER

“It Stops that Howl”

|

Manufactured in the U.S.A. by the SCIENTIFIC PRODUCTS CANADA, Ltp., Montreal, Que.
Ask your local jobber or write
SPARTAN ELECTRIC CORPORATION -:- 350 West 34th Street, New York City

‘Branch Offices:
St, Louts, Mo.
310Central Nat'l Bank Bldg.
Scuexectapy, N. Y,
207 State St.
Denver, Cot.
411 Interstate Trust Bldg.

In either case you will collect his 75¢ for each McDonald
Howl Arrester with a clear conscience—for they do the work—
they stop that howl—the biggest little annoyance in radio.

'

|

i'o

San Francuco, Caurr,
377 Brannan St.

Los Ancreres Cattr,
1111 Wall St.

MinnearoLts, MINN.
6o1 Phoenix Bldg.

CraveLanp, Omio Revere. Mass.
1531 W.asth St. 120 Beach St.
CincinnaTti, Onio Cuicaco, It1.

604 Race St. 128 North Wells 8t.
Detrort, Mich. Datvas, Texas
Donavan Building 1412 Patterson St.
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The New

B. M. S.

Bakelite
Vernier Dial

—is notahle for its artistie ap-
pearance, precise mechanism and
accurate tuning. Moulded of
deep rich brown, hlack or ma-
hogany hakelite. Furnished im
either friction or gear drive.

List

$1.50

T is and always will be the B.M.S. policy to main-
tain high standard of gnality.

For we know that only by consistently following
such a policy can we build a permanent business
through the legitimate channels of the radio in-
dustry.

ALL METAL
RHEOSTAT

We believe, also, that more important to you
than price is the maintenance of quality.

FANTAIL
JACKS

It is because of quality, not price, that we have
won and are holding our present enviable position
with the manufacturer, the jobber, retailer and the
ultimate consumer.

That high quality can always be counted upon
with absolute certainty by both you and your cus-
tomers.

Just a few B. M. S. products are
shown on this page. The B. M. S.

e e I Brooklyn Metal Stamping Corp.

full particulars and prices. ) 718-728 ATLANTIC AVE. BROOKLYN, N. Y.

PRODUCTS
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All tubes look alike more or

less—they are easily disquali-

fied in handling.

You are told “‘this” is better
r “that” is better—Perhaps

it is true—DPerhaps not.

Supertrons are different
You see a re-enforced interiot
construction.

You see the most expensive
and best material—Isolantite.
You see DEFINITE QUALITY.

ALL TYPES AT PUBLIC .
sx zoDEMAND PRICES " - You are told SUPERTRON 1is
§¥ % sl 111110 ggg the best—it’s truth—It’s Vis-

arge . ...ienl.n ¢ . . -
5)% %‘g g:::; e g:gg lble Tl'uth — and VlSlble
S 200 Sotemor 1110000 500 Profits.
B4 2] R
Surcarneon Full .11 400 Guaranteed by Serial Number

In Canada slightly higher.

SUPERTRON MANUFACTURING CO., Inc. |
| Hoboken, N. J.

Branch Office—30 N. Dearborn St., Chicago
Export Dept —220 Broadway, New York Cty

SU[P[E[RZ'II'[R@N

ERIAL NUMBER GUARANTEE
The Foremost IndependentTibe Tn cAmerica
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Slightly higher
West of the Rockies
Licensed under Frank E. Miller
P’atent numbers—1,190,787
1,220,669

1,294,137
Other patents pending

S

Octacone is built on the same
principles as the most perfect
reproducing instrument known
toscience—the humanear. It has
a patented diaphragm, shaped
exactly like the ear. The apex
of this diaphragm is placed off
center—exactly as in the Tym-
panic Membrane or ear drum.
No wonder it’s ““as accurate as
the human ear”’!

Unlike most fine instru-

ments QOctacone is inher-
ently strong. Its metal cone-
case will resist the roughest
treatment in a remarkable manner.
Whether it’s bounced about on a trans-
continental freight car or bounced on

the floor by your customer’s most mischic- ness of tone that is truly remarkable.- Let
vous child — it comes up smiling and singing Octacone sing your praises to all your cus-
as well as ever. ' tomers! Ask your jobber about it—today!

Yet Octacone is as sensitive and as ac- Pausin Engineering Company
_curate as the human ear. It gives a natural- 727 Frelinghuysen Ave., Newark, N. J.
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ZECO

(Reg. U. 8. Pat. Office)

The Zeco Line comprises quality products at popular
prices because our production facilities effect economies
that are passed along to the trade and the public. Stand-
ard of design, material, workmanship and finish are of
the highest. Any Zeco product quickly proves this, Deal-
ers who line up with Zeco are assured satisfaction with
high-class modern merchandise that means sales volume,
satisfied customers and fair profits.

These Wonderful FOUR
have received the
CERTIFICATE OF MERIT

Radio News Laboratories.

Pending

Phonograph
Attachment

An instrument of highest quality, re-
producing faithfully both instrumental
and vocal tones and giving volume
which cannot be obtained on ordinary
diaphragms.

New!

The Zeco Loud Speaker illus-
trated above is a new product of
the Zeco Laboratories, where
perfection in radio production
has attained national recognition
Full floating diaphragm. Com-
pures with other makes selling
at far more.

List Price

$16.50

List Price

$3.50

ZISCH ENGINEERING CORPORATION
39 Avenue L., Newark, N. J., U. S. A.

Reverse Plug

Provides absolutely correct
polarity for ear phones or speak-
er. A press of the but-
ton is all you need—
eliminate need for
changing wires.

Type B
Unit

A superior quality unijt
which gives fine tonal
reproduction,  faithful,
clear and equal to any
on the market at very

Licensed under much higher prices.
Pacent Pat. No. 0 .
1,498.196 List Price

List Price $ 2 .25
- 50c¢
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Type GSX-171
High power tubes
for usc in last stage
of audio amplifica-
tion give increased
volume.

Price $6.00

Look for the red box

Niagara Falls—
greatest single

4 source of un- /
failing power .&4«; S

in the world, +:-

POWER

Ample, abundant power is
the newest demand in radio

OUR customers are clamoring for more

volume — for more power to operate the
newer types of speakers. Ordinary tubes can’t
handle so much power—they choke up like a
flooded carbureter.
Gold Seal high power tubes, GSX-112,GSX-171
and GSX-Hy Mu, have been developed to meet
this need. They are fast sellers and mean larger
profits for you. Are you making the most of
this opportunity?
All Gold Seal tubes are made with the exacting
care which has made them famous from Coast
to Coast in record time—making new friends all
the time. You should be sharing in their success.

_ If not obtainable from your jobber, write us for
particulars of our attractive dealer proposition

Gold Seal

Radio Tubes

Jobbers! Some desirable territories stillopen.
Full Protection. Write for particulars.

GOLD SEAL ELECTRICAL CO.

INCORPORATED

250 PARK AVE., NEW YORK

Type G8X-112
High power tubes
for usc in Jast stage
of audio amplifica-
tion give increased
volume.
Price $6.50

Look for the red box

Types GSX-201a
and

The popular gen-
eral purposc type,
for amplifier or de-
tector. Long life and
high etliciency .

Price $2.00

Look for the blue box

Types GSX-199
and .

GS-199

For use with dry
cell batteries—ideal
for portable and
other compact re-
ceiving sets.

Price$2.2

i Look for thegreen box

Type GXS-200a
For use as detector
only, giving super-
rior strength  on
weak signals—es-
Fcciall_v desirable
or distance.

Price $5.00

Type GSX-120
For J;y cell opera-
tion used in last
stage of audio am-
plification it ia-
creases volume,

Price $2.50
Look for the red box

All Standard Types
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The'Tungar line
is now complete

TWQ AMPERE 1 TRICKLE CHARGER

For quick turnover, assured profits and satisfied
customers, stock and push the entire Tungar line.
It is now complete. There is a Tungar for every
radio battery charging requirement—every one a
quality product made by General Electric. And two
of them will charge auto batteries also.

' Ask your Tungar distributor today to ship you one
of each. They will sell quickly and profitably.

Tungar—a registered trademark—is found only
on the genuine. Look for it on the name plate.

GENERAL ELECTRIC

GENERAL ELECTRIC COMPANY MERCHANDISE DEPARTMENT BRIDGEPORT, CONNECTICUT
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Let us tell you why the
VAN HORN E LINE
will be a Profit Maker

for you

JOU as a progressive dealer are di- . JHEN you become a VAN HORNE
'A<l dealer you can at all times offer to
A f§ your customers the latest improve-

u —

rectly interested in sellmg radio

tubes that not only are meritorious
ments in radio tubes. The VAN
HORNE line is a progressive one -

in producing results for your cus-
tomers but that produce for you a

fair profit on your
HORNE radio tubes —
because they are so dis-
tinctively different are
not sold on a price basis
—they are bought for the
1mprovement they make
in reception.

This means your custom-
ers buy VAN HORNE
radio tubes on what they
will actually accomplish
in bettering reception. It
glves you an opportunlty
to ignore price competi-
tion and to make the
legitimate profit you de-
serve.

N

. Distinctive — and There-

fore Without Competi-

tion. A Sales Advantage
Meaning Profits.

investment.

VAN

in set wirin¢g ~ for
clearer volume

“Then ;-thc (:us]nion.~
base 5VAX~ to ab-

sorb vibration and

dive fullness of tone

' }\/ow~ the 5VD super-
sensitive detector ~ L1
for greater distance %

and volume

—not just keeping up with the trend of de-

%’ 0 yesSive

‘First ~ a power tube /7))
that requires no change 9& 4

velopments but setting
the pace. Each tube is
backed by an experienced
factory organization —
guaranteed uncondition-
ally by a reliable com-
pany which is headed by
a man who is a recog-
nized authority on radig
tubes.

At the bottom of the page
you will find a coupon—
send it today and let us
tell you what the VAN -
HORNE line offers to
you.

Don’t delay in “lining up”
with the most progressive
radio tube manufacturer
in the field.

Superiority—Not a Claim
but a Quality that can be
proven by comparison.

The Van Horne Co.., Inc.

110 Center Street, FRANKLIN, OHIO

THE VAN HORNE CO., Inc.
FRANKLIN, OHIO 3 Name .coovevunnnn .

..................................

Please tell me why the Van Horne line will
make profits for me. City
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FIXED

CONDENSER

/

used in the new

LC~27

N

by Laurence Cocka,day of Popular Radio

AEROVOX fixed condensers have been approved
by M. L. T. and Yale Universities.
AEROVOX Products are used by more than 200
manufacturers of Radio Receivers
and *‘B” Eliminators.

Specified in

Raytheon “B” Eliminator by Raytheon Mfg. Co.
Ultradyne ¢ R. E. Lacault
Diamond of the Air ¢ Herman Bernard

and other circuits to be
released soon

0]

o

AEROVOX WIRELESS CORP.
489-491-493 Broome Street, New York

Branch Offices:
St. Louis, Mo. - - - - . Syndicate Trun Building
Cincinnati, Q. » - - . 304 Palace Theatre Building
Chicago, Ill. - - - - . .« 53 W, Jackson Boulevard
Boston,Mass. - - - . . . . . 94 Portland Street

Los Angeles, Cal. - - - . 324 N. San Pedro Street

October, 1926
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A Masterly
ombination o

Style, Stamina
and T hrift

LEADING
IN DOLLAR VALUE

Price alone identifies the | DIVA as
a low-priced set. In appgarance, it

is distinctive in any c’oZTpany. It The Deluxe Diva 65

is built up to a standard of work-
manship ordinarily assoclated with An instrument noted for its extreme
high-priced sets. You |owe it to smoothness and ease of control, with pre-
yourself and your customers to i» cision adjustment on both wave length

. . and station.
AN these quallty sets and Six tubes, shielded coils, transformer

learn why they are called the world’s coupling. The cabinet has compartmentc
greatest  dollar-for-dollar  value for two oversize “B” batteries. Overall
among receiving sets. ‘The DIVA size of cabinet 11x9x26. List $65

. 45 with the interchangeable coils is

a highly efficient receiver] operating
on all wave lengths from the ama-
teur range to the Europpan. Five
tubes—LIST $45.

DIVA 45

Interchangpable Coils- Shielded
The Diva 45 has interchangeable
coils, which is a distinct advan-
tage and can readily be seen by
the prospective customer.

We have a sales proposition that
will interest you.

Write for full particulars.

f
Diva Rapio CORPORATION

294 Kast 137th Street, New York, N. Y.

Represented by Represented by Represented by

Howard B. Thomas Wood & Anderson Co, Hawthorne & Stemm

2817-31st_Ave, South 915 Olive Street 28 East Jackson Boulevard
Seattth St. Louis Chicago
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“PLANOFIER”

Three Stage Resistance-Coupled Amplifier

+

Genuine Bakelite Moulded Base

One of the biggest values and fastest -selling items in radiq, today. Sockets adapt-

able to U.X. and U.V. type tubes..

The condensers are of large capacity (.1

Mid.), electrically and mechanically perfect, insuring smooth operation. Resistors
are especially designed so that their electrical values remain the same, thus ren-

dering quiet operation.

No bus bar in wiring; all connections are of metal strip

and riveted. No screws, nuts or bolts to work loose, A booklet with each instru-

‘ment explains its many uses and connections.

Low Lo?s Straight Line Variable
Condenser

Rigid, light weight and compact in construction;

occupies no more space than old type condensers,
equally efficient on high or low wave lengths,
separating and distributing all stations over the en-
tire wave band. A scientifically constructed lab-
oratory product that will increase the selectivity
of any set. Evenly matched, insuring uniform dial
readings and logging, regardless of number of dials

on set. Made in all standard capacities .00025-.00035-
.0005.

ALL METAL

AIR-COOLED

One hole mount. Op-
erates without any
noticeable temperature
rise at a constant co-
efficient of conductiv-
ity. Sliding contact
arm is adjustable and
resistance is exposed

of

Complete
Line.

Write for new Catalog

De]Jur

on all sides. Any
ohmage from 1 ohm
to and including 600
ohms capacity can be
incorporated

- DeJur Propucrs Co,

Lafayette and Broome Streets,

The Original
One-Hole Mount

Of'en imitated but
never duplicated,
America’s biggest sell-
ing rheostat,

POWER

Tn order to control the
C biasing on 'a power
tube we have d-signed
a rheostat with a re-
sistance range of 0 to
2,000 ohms, It takes
the place of the fixed
type of resistance now
being used in many
power packs now on
the market., The cur-
rent carrying capacity
is high enough to car-
ry almost any load.
With Bakelite knob.

00

@ LIST

New York City

THE
CONDIENSER
IM MEASUR-
LOSSES
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automatic
control~of
radio sets
on I switch

" Links any Set with
HOUSE CURRENT

“Jhe Greatest Invention
since RADIOQ itself

Your set switch or rheostat ALONE can now
control “B”’ Battery Substitute and “A”” Trickle
Charger automatically.

Merely adding a BRACH CONTROLIT makes
any set a light power-operated set, eliminating all
switches from ‘“B’’ Battery substitutes and Trickle
Chargers.

R
No added wiring; no alterations to set required.

Anyone can install CONTROLIT, and the
power plant can be placed anywhere—in cellar,
or closet, or shelf.

Set'makers are urging the use of CONTROLIT ;

radio users will demand it.

Price $6

%*Leadingmanufacturers of socket-powerunits have
adopted Brach Controlits as standard equipment,

-

FRone
How CONTROLIT Works .~

When the set switch is turned on the Brach
CONTROLIT automatically connects the “B”
battery substitute with the 110-volt house lighting
circuit obtained from the light socket. When
the set switch is turned off the CONTROLIT
automatically breaks this circuit thus cutting off
the house current from the ““B” substitute. At
the same time it diverts the house current to the
trickle charger which automatically commences
to continuously or trickle charge your “A’
Battery.

10

e’

¥ BrachLightning Arrester

Storm Guard Arrester is made
of Bakelite; weather-proof and
non-grounding; will stand years
of exposure; operates on prov-
en non-air-gap principle; very
sensitive; takes off heavy dis-
charges, protecting radio and
home. Sold at modest price,
$1.50.

All Brach Arresters carry a $100
Lightning Insurance Guarantee

Shock-Proof Radio Plug

Simplicity itself. Gives perfect electrical
contact, \.iithstands high voltages. No
exposed metal parts to shock the user.
Easily connected or released. Neat, art-
istic and inexpensive. Price §o0e¢.

Extension Cord Connector

A useful Brach device, in one piece —
made of pure Bakelite —indestructible;
readily connects speaker or head set
cord with extension cord. Enables you
to place loud speaker wherever desired.
Cord tips grip automatically, Price §oc.

Master Aerial Outfit
stretch wires outdoors. The set is

| complete_to the last screw and
I includes Brach Lightning Arrester

\\
T
t E>] e
| 2.7 1 ~all ready for erection.
E @ A @ Brach Master Aerial - $3.50
e "' .|  Qther Aerials - $4 to $5.50

20

years
inthe

Jead

ducts

The highest form of aerial obtain-
able — for those having room to

L. S. Brach Mfg. Co., Newark, N. J.
L. S. Brach of Canada, Ltd., Toronto, Canada

| W



THE CHICAGO COLISEUM.—Scene of many great events in the history of the Middle West will house the

Fifth Annual Chicago Radio Show during the week of October 11-17. The edifice shown above will be trans-

formed into one of the most attractive industrial exhibits during the week and will be marked by the latest

showing of sets and accessories from every section of North America. Twelve Chicago broadcasting stations

will co-operate in the transmitting of programmes from the specially constructed studio which will be located
in the southern balcony.

Ch iCAZO’S tnmpuar

RADE authorities readily agree that the radio
| season in the Middle West is officially signalized
when the Coliseum swings open its heavy oaken doors
which fittingly, this year, will mark the Fifth Annual
Chicago Radio Exposition. The same interests, the same
manufacturers, the same staffs in many details and re-
spects will attend the Chicago event, as participated in
the recent and most successful Radio World’s Fair, in
New York City.

The entire Middle West has come to realize that the
season is officially opened when the Chicago Radio Ex-
position is staged. The time-honored and historic Coli-
seum, the scene of many.great events in western history
of yesterday, seems to take on a new and rarer charm
when Dame Radio enters its portals. The great arched
domes blazens forth in myriads of colors, lights and gay
festoons,—the newest of the world’s greatest developments
—that of radio science—is seen in all its glory.

Chicago, ranked as one of the largest radio manufac-
turing centers in the world, fittingly and successfully re-
tains its laurels during the Chicago show. And for that

Radio Show |

matter during the entire year. The writer’s attention was

called to the fact that during the recent Radio World’s
Fair, New York City, of the 215 exhibitors from every
section of the North American continent, forty-two were
from Chicago and a total of fifty-two from the zone within
a seventy-five mile radius of Chicago. The east, however,
still predominates with more than fifty per cent of the
radio manufacturing interests. But the facts indicate a
sound state of affairs as far as radio manufacturing is
concerned.

The fan reaction is a healthy one in the Chicago terri-
tory and the entire middle western area. Considering the
fact that more than forty railroads and their subsidiaries
arrive and depart from Chicago it is plain to be seen that
it forms a real commercial center in this country.

It is naturally more than a radio hub, it will be the seat
of radio activities, for the entire North American con-
tinent during the week of October 11-17 when, once
again, the Coliseum will become the radio show place of
the world and the trade and the vast radio loving Ameri-
can public will meet on common ground.

35

r



Q)

et

FIFTH ANNUAIL OCTOBER 11

TO 17

CHICAGO SHOW {3))}

The Complete Floor Diagram

EXIT

o

EXIT EXIT EXIT
o
w 2 w e
a
<+ [ <+ (@
o) |
(sr) O L] Q0
N ™~ N [
— [y
<
g L]
753
2] = n (=
*
Qo . o
Y e ¥ | W] u.'m 5
n o [} 0 o ) [T Z
N
(SUNEE - o] o 0D |
e | I . ]
- . A/\/\/\ Ivllll
l | llm ENTRANCE I
NORTH HALL L
AAAA

N
EXIT EXIT

EDITOR'S NOTE—Late additions to the following list of ex-
hibitors and failure to comply with our request for advance informa-
tion EARLY necessitated one line listings covering a number of
exhibitors in this directory.

Space KK-3—AALCO RADIO LABORATORIES
Space W-4—ABLE TOOL & ENGINEERING CO.

Space K-6—A-C ELECTRICAL MANUFACTURING CO.
Exhibiting the following six models of A-C Dayton receivers:
XL-20 Standard, XL-25 Standard, XL-25 Console, XL-30 Stand-
ard, XL:30 Console, XL-30 Console Grand. 3
liepresentatives in charge: H. C. Bosler, and others from main
office, Dayton, O

Space E-9—ACME APPARATUS COMPANY
Free-edge single cone and double cone speakers; AC and DC
‘“B” eliminators; transformers, chokes, condensers and trans-
mitting apparatus. A complete radio set to operate from AC
current, new model console type.
Representatives in charge: Staff of T.edeman-Whetter-Bockius,
Chicago distributors.

Space FF-2, 3, 4, 5—ACME WIRE COMPANY
‘‘Celatsite” radio hook up wire, both single wire and stranded.
“Celatsite” battery cable, Acme stranded enameled antenna,
Acme stranded loop antenna, and Acme spaghetti tubing.
Representatives in charge: C. C. Hartzell, M. A. Pownall,
H. B. Bassett, E. C. Winkenwerder, and B. D. Champe.

Space V-4—AERO PRODUCTS, INC.

Displaying the following Aero-Dyne products: Set in console,
set in cabinet, short wave set, tuned radio frequency coils, short
wave kit, frequency regenerative kit, three circuit tuner, oscil-
lator, antenna coupf'er, crystal coil, wave trap.

Representatives in charge: Thomas H. Peter C.

Brennan,
Cordell, E. J. O'Hare, David H. Lipsey.

(The Radio Dealer

O
J EXIT

Wabash Avenue

Space KK-31—ALA MANUFACTURING COMPANY
Showing complete line of apparatus suited to radio usage.

Representatives in charge: Members of the sales and engi-
neering staffs.

Space E-2—-ALDEN MANUFACTURING COMPANY
Display'ng advanced radio components comprising sockets,
dials, adap‘ers, connectoralds, Truphonic amplifications and local-
ized control condensers.
Representatives in charge: W. H. Howe, Chief Engineer, Burt
B. Barsook, L. A. Eichorn, M. L, Merril, and Milton Alden.

Space V-3—ALLADIN RADIO MFG. COMPANY

Displaying complete line of radio equipment.

l}fcprescmativcs in charge: Members of sales and engineering
staffs.

Space H-1—ALL-AMERICAN RADIO CORPORATION
Three models of seven-tube receivers, Rauland Sovereign Con.
sole with built-in loop and speaker; Lorraine Console with loop
and speaker; Forte cabinet model; all single control, Six-tube
receivers, dual control, Rauland Sextette comsolette; Duet cab-
inet model. Five-tube receivers, dual control, three models, in-
clud'ng high-boy and cabinet types. Parts, accessories, including
a new cone speaker, loop antenna, ‘“B” eliminator, etc.
Representatives in attendance: E. N. Rauland, Donald Mc-
Gregor, C. P. Cushway. E. K. Marshall, W. V. Gathway, H. L.
Trimble, O. N. Wilton, W. F. Kelley, W. J.- Morey, N. A.
Jensen, and Earl Freese.

Space BB-10 and 11—ALLEN-BRADLEY COMPANY

Complete display of all %arts manufactured by this company,
including display of all “B” battery eliminator manufacturers
who are using Allen-Bradley parts.

Representatives in charge: F. L. Gohl, H. L. O’Donnell,

Space W-8)

e e i
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Wabash Avenue

D. S. W. Kelley, Malcolm Jameson, A. J. Benner, F. F. Loock,
H. L. Bradley, and L. Brad ey.

Space KK-6—ALPINE PRODUCTS COMPANY

Space CC-1—ALUMINUM COMPANY OF AMERICA

Apparatus to demonstrate the value of aluminum in shielding,
aluminum in practically every commercial form, including cab-
inets, panels, die-casting, and screw machine products. Alumi-
num _ shields for the LC27 set wili be shown togeiher with com-
plete assortment of apparatus built by company's customers
embodying alum!num.

Representatives in charge: Leroy S. Green, and consulting
and development engineers from western offices.

Space KK-3—AMBASSADOR SALES COMPANY

Space DD-1, 2, 7—AMERICAN BOSCH MAGNETO CORP.

The new American Bosch line of receivers, including the
“Amborola,”” Model RS 16; “Amborada,” Model RS 27i
“Cruiser,’ Model RS 35. Speakers, the Library * Ambotone’
and the “Concert” Ambotone. The American Bosch “Nobattry”
Ty]ges BDN and BAN. Display of cabinets and accessories.

epresentatives in charge: C. F. Graesser, service engineer;
A. H. Bartsch, general sales manager; Roy Davey, advertising
manager; C. L. Curtis, chief engineer; C. L. Shedd, Chicago
branch manager; E. H. Thresh, assistant branch manager; and
branch salesmen.

Space P-8—~AMERICAN ELECTRIC COMPANY
Displaying Burns ‘‘B” eliminator, choke, condenser blocks,
loud speakers, phonograph units, transformers, and relay switches.
Representatives in charge: P. C. Burns, E. L. Brown, w. T.
Curtis, W. Van Benschoten, J. J. Speed, and F. L. M'ddleton.

Space A-1—AMPLION CORPORATION OF AMERICA
Will display, complete line of loud speakers, including horns,
cones and cabinets. Featuring two new models.

Representatives in charge: F. W. Piper, of New York office,
and Messrs. Stackhouse and Allen, of Chicago office.

Space U-1-—-AMRAD RADIO CORPORATION

Featuring Amrad lamp socket Neutrodyne.
Representatives in charge: Harold J. Powers and H. J.
Tyzzer.

Space X-4 and 5—AMSCO PRODUCTS, INC.

Condensers, straight frequency line, straight tuning line, in
single, Siamese, trig}c and quadruple types; Sockets, standard
and floating types; Metaloid “‘Grid Gates,” resistors and couplers
and apparatus for testing noises; Rheostats, standard and midget;
“Filatrol” ballasts for one, two, three or four tubes.

Representatives in charge: Harold R. Fletcher, director of
sales; Zeh Bouck, engineer; W. E. Bourgoyne, Chas. Molzer,
Chas. Hardy, Benj. H. Pr'ce.

Space JJ-1—ANYLITE ELECTRIC COMPANY

Space Z-3—APCO MANUFACTURING COMPANY

Featuring the operation of the new Automatic A battery con-
verter witg practical demonstration. The Apco twin tube with
two filaments, The Raytheon el'minator, the trick'e charger.
The Apco 7% ampere charger. The Rectodyne for eliminating
B batteries.  Apco B charger for charging wet B batteries.
The open B eliminator kit model. A ma'n feature will be a new
receiving set with special new six-tube circuit, using last stage
for power amplifier. Cone speaker built in and set entirely
shielded and special construction, highboy cabinet, or‘hophon’c
style with equalized tone changer.

Representatives in charge: Howard R. Fuller, director of
sa'es; W. B. Fuller, manager, Chicago radio division; and
Howard Eastman, assistant engineer,

Space O-9—APEX ELECTRIC MANUFACTURING COMPANY
Will ‘d'splay a complete line of rece’ving sets, including the

(The Radio Dealer Space W-8)
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Apex Super-Five, in six models, as well as the Apex tube
ractivator.

Reprcsentatives.in charge: G. Nilson, J. F. Prince, ¥. K.
Oxner, S. Bronski, M. W. Mitchell, and W. P. Moore.

Space Y-4—ARGUS RADIO CORPORATION

A complete line of electrical receivers agerating on AC current
from 105 volts upward. Two models will be on display, one table
type, seven tube set; one console type, seven tubes, with bu lt-in
loud speaker. Cabinets finished in burl walnut with maple
overlay.

Representatives in charge: Messrs. Hawthorne and Stemm,
g&otolr %ar Supply Co., and Central States General Electri¢

upply Co.

Space HH-34 -THE ARMSTRONG COMPANY
Showing a complete line of Armstrong tone reproducers.
Representatives in charge: W. C. Meader, Paul B. Armstrong,
W. C. Reinhold, August Kohnke, N. D. Meader, and M. Meader.

Space N-1—ATWATER KENT MANUFACTURING COMPANY
Complete exhibit of the new models of Atwater Kent receivers
in table and console models, loud speakers of horn and cone
types, etc.
epresentatives in charge: Vernon Collamore, J. H. Bauer,
members of sales and engineering staffs of factory, and local
sales representatives.

Space {i.‘i—AUBURN BUTTON WORKS
oulded Bakelite parts of all kinds for the trade with mem-
bers of engineering staff in attendance for consultation.
Revresentatives in charge: W. E. Newell, manager of Chicago
office, and M. Wolff.

Space HH-11—AUDIOLA RADIO COMPANY
Displaying complete line of radio receiving sets.
Representatives in charge: Mort'mer Frankel, president; H. K.
Anderson, sales manager, and “Hal” Taylor.

Space DD-9 and 10—BAKELITE CORPORATION
Complete line of Bakelite radio products.
Representatives in charge: R. C. Shuey, F. P. Btock, and
Allan Brown.

Space HH-6—~NATHANIEL BALDWIN, INC.
Space KK-2—BARITONE MANUFACTURING COMPANY

Space W-5 and 6—~BEACON RADIO MANUFACTURING CO.

The Trinity line of receivers, including five tube compact cab-
inet model, 2.T-5; the Trinity six tube table model 2-T-61, and
the Trinity six tube Bo-Phonic console set of model 2-T-61
receiver installed in 5-ply mahogany cabinet, including Trinity-
Reacon Bio-Phonic reproducer built in with spacious compart-
ment for equipment.

. Representatives in charge: Members of the factory. sales, em-
g'neering and executive staff.

Space HH-34—BECKER BROTHERS, INC.
Complete line of radio “B” and “C" batteries.
Répresentatives in charge: C. J. Becker, H. Wikle, and
ay.

Space K-1—BELDEN MANUFACTURING COMPANY
Featuring a Bakelite press Eroducing Bakelite shells which
form a cover for the fuses attached to battery cord manufactured
Ey t;lle company. Fuses and shells attached to the cord at the
ooth,
Reﬁresentatives in charge: George B. Finch, salex manager;
W. H. Clough, advertising manager.

Space P-9—BENJ1_\MIN ELECTRIC MFG. COMPANY

Extensive dxsplay of radio parts on special stands, featur'ng
radio shock absorbing sockets. Several sets from standard hook-
ups using Benjamin parts and some new forms of coils and
condensers shown for the first time,

Representatives in charge: C. B. Harlow, sales manager, Cen-
tral division; E. R. Peel, radio sales representative, Central
division: C. E. Warner, A. R, Heitzman, D, B. Mackie, J. P
West, H. L. Cobb.

Space KK-29—BLANDIN PHONOGRAPH COMPANY

Space FF-2—BEST MANUFACTURING COMPANY
Complete showing of Best radio products.
al};presentatives in charge: Members of concern’s local sales
taft,

Space KK-24—BONG BATTERY COMPANY

Space O-7, 8, also KK-25—BORKMAN RADIO CORPORATION
Complete line of Borkman Velvet loud speakers.
Representatives in charge: (See Zinke Co.)

Space DDéSO—BOSWORTH ELECTRIC MANUFACTURING

Displaying Bosworth B-3 receiving set, six tube, tuned radio
frequency, detector and two audio. Bosworth type B-2 get,
five tubes; Bosworth table. Also exhibiting chassis of type B-3
without the cabinet.

Representatives in charge: Joseph Gerl, general sales manager,
and Guy C. Kowfeldt, Minneapolis representative.

Space A-4—L. S. BRACH MANUFACTURING COMPANY
Exhibit of lightning arresters; complete aerial outfits ; phone
plugs; extension cord connectors; window lead-ins; low-loss
crystal insulators; brachstats; mountings for condensers, etc.;
fixed crystals; hydrometers; charging rheostats; Pur-A-Tone
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audio coupler; the Brach Totem Pole-Antenna; the Brach Con-
troiit; solderall, alcohol blow torch, soldering flux and electric
soldering irons.

Representatives in charge: L. S. Brach, Godfrey Gort, Frank
T. Faeth, G. S. Pritchard, M. J. Bingham, Guy Kowfeldt.

Space R-1-BREMER-TULLY MANUFACTURING COMPANY
First local showing of the new Bremer-Tully Counterphase
Eight and the new Counterphase Six factory built sets. Also
new kit set and “B’’ power unit. ew parts together with a
full line of standard parts will be exhibited. Spec'al edition of
“Better Tuning,” published by the organization, will be issued.
Representatives in charge: J. C. Tully, G. Anderson, E. J.
Patterson, and Roy Pietz.

Space {{J-Z and 3—BRIGGS & STRATTON CORPORATION
adi “A” replacing “A’ battery. Converts 110 volt AC 50
or 60 cycle household power into constant, uniform 6 volt “A’
current of 2 to 2.3 amperes.
Representatives in charge: Lee H. Smith, salés manager; 1.
W. Fitzgerald.

Space CC-3—BUCKINGHAM RADIO CORPORATION
Showing complete line of radio equipment.
Representatives in charge: Members of local sales staff.

Space V-3—BUELL MANUFACTURING COMPANY
Displaying complete line of radio apparatus.
If{fepresentatives in charge: Members of sales and engineering
staffs.

Space Z-1—-BURGESS BATTERY COMPANY
Showing a complete line of dry “A,” “B,” aund “C* batteries.
Representatives in charge: Ross Turner, R. H. Koehr, and
Duncan Keith.

Space J-3—CANOTEX COMPANY
‘splaying Univernier dials, S. L. F. dials, balancing con-
densers, dials, knobs, tuBle sockets and other radio accessories.
Representatives in charge: W. E. Newell, manager Chicago
office, and M. Wolff,

Space BB-1, 2, 8—ALLEN D. CARDWELL MFG. CO.

Featuring transmitter which Commander S. J. Byrd used in
his polar flight. Also a display of receiving sets empl%yi?
Cardwell condensers, and samples of the new taper plate Card-
well condenser. .

Representative in charge: Bert Smith, sales manager,

Space A-9 and 10—CARTER RADIO COMPANY
Display'ng rheostats, jacks, plugs, switches, potentiometers,
volume controls, loop aerials, adapters, name plates, and fixed
resistance units. Winding machine in operation showing method
of winding resistance elements, etc.
Representatives in charge: A. J. Carter, Theodore Sheldon,
and H. P. Evott.

Space KK-20—C. E. MANUFACTURING COMPANY

8pace G-3 and 4—-CENTRAL RADIO LABORATORIES
Parts and accessories, including variable high res'stances,
Centralab Radiohms, modulators and potentiometers, the Cen-
tralab Modu-plug, a tone control phone plug, Centralab rheo-
stats, Centralah variable high resistances for “B’ battery
eliminator circuits.
Representative in charge: H. E. Osmun. (See Ekko Co.)
Sapce A-1-CHELSEA RADIO MANUFACTURING CO.
Showing complete line of Chelsea Truphonic receiving sets
in variety of models.
l}feprescntativcs in charge: Members of sales and engineering
staffs.
Space HH-25—CHICAGO NIPPLE MANUFACTURING CO.
Three models of radio receiving sets, five tube two dial control
using dry cell or storage batteries. Console, consolette, and
table models.
Representative in charge: J. P. Dowd.
Space KK-23-——CHICAGO SOLDER COMPANY

Space R-3—CHICAGO TELEPHONE SUPPLY CO.
Complete showing of radio accessores.
If{fepresentatives in charge: Members of sales and engineering
staffs,

Space F-4—CONTINENTAL FIBRE COMPANY .
Displaying complete line of panels and moulded material suited

to radio usage.
Representatives in charge: Members of sales and technical

staffs.

Space FF-3—CORBETT CABINET MFG. COMPANY
Radio cabinets and consoles.
Representtives in charge: Members of the sales staff from the
factory at St. Mary’s, Pa.
Space JJ-5 and 6—~CORNELL ELECTRIC MFG. COMPANY
Showing complete line of power units manufactured by this

organization. . .
epresentatives in charge: Members of sales and engineering

staffs.
Space CC-10—CORNISH WIRE COMPANY
Exhibit embracing every type of wire used in the radio indus.
try. Special machines demonstrating manufacture of aerial wire

et
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on (lazne side tan_d ins_ulatcl;i loop &e]ria% wi(x;e1 on opposite side.
epresentatives in charge: . F. Osler, Jr.,, vicé president,
and S. B. Dormstader, (ﬁ:icago representative. P ’

Space Q-1—CROSLEY RADIO CORPORATION

Complete line of Crosley receiving sets, including new Model
550,_ single control set; the popular RFL 75 balanced circuit
receiver and other models incorporating new features, and the
Crosley M_Zuglcol}e loud speakers in a novel demonstration. The
entire exhibit will consist of a comprehensive display of receivers
from single tube up, built both in compact table models and
console models with built in loud speakers.

Representatives in attendance: Powel Crosley, ];‘[r., Walter B.
Fulgham, general sales manager, B. H. Clark, L. A. Kellogg,
Alvin Richard Plough, H. F. Jaax, J. L. Limes, Eugene Rever-
comb, and C. H. Carey.

Space CC-9—CROWE NAME PLATE & MFG. CO.
Displaying etched metal radio panels, name plates and dials,
cable markers, and stampings.
Representative in charge: Winslow Goodwin.

Spaces T-5 and 6—E. T. CUNNINGHAM, INC.
Cunnmghan_l tubes of all types and for all purposes.
.Representatives in charge: Herbert H. Frost, Elmer T. Cun<
ningham, and members of the company’s sales force.

Spice FF-1—RICHARD T. DAVIS, INC.
Displaying complete line of Mastro Artholian remote control
receiv ng sets.
Representatives in charge: Richard T. Davis, Charles Merdo
Williams and Marcus W. Hinson,

Space A-6—DAY-FAN ELECTRIC COMPANY
Miniature broadcasting sta‘ion towers to carry the impression
of stations throughout the country us'ng Day-Fan receiving sets
to_monitor their programs. Complete display of new models.

B Representatives in charge: H. D. Gibson, district manager;
C. T. Lawson, vice president and sales manager; Q. E. Marvel,
vice president and works manager; Drucker, assistant
sales manager.

Space BB:3, 4, and 5, North Hall—DeFOREST RADIO CO
Advance modcls of seven tube loop operated highboy radio-
. .phone. Six tube table model; Audio tubes for transmitting and
receiving. Showing first DeForest tube invented in 1906.
Representatives in charge: H. H. Lloyd, L. M. Lurington.

Space FF-3—DE VEAUX RADIO COMPANY
‘splay complete line of De Veaux radio products,
t%epresentatives in charge: Members of company’s logal sales
staff.

Space X-2—DIAMOND STATE FIBRE COMPANY
Displaying complete line of fibre products adapted to radio
usage.
Representatives in charge: Chicago sales staff and factory
engineers.

Space HH-16—DIAMOND T RADIO MANUFACTURERS
hree models of receiving sets. Super Special, five tube
speaker built-'n; Del uxe, six tube, speaker built:in; and Baby
Grand Console, six tubes, two speakers built-in.
Representatives in charge: C. L. Smith, B. H. Gerpheide, and
H. J. Tweed.

Space CC-8-~-DICTOGRAPH PRODUCTS CORPORATION
Featuring power radio set, six tubes, one dial control, no bat-
teries emploved. Three models of Roll loud speakers, R-5 Phono
units, and R-8 switch b'ocks.
Representatives in charge: J. F. Stengel, vice president; Percy
W. Andrews, J. R. Craig, and C. F. Vesey.

Space EE.1, 2 and 3—DUBILTER COND., & RADIO CORP.
‘ca cnndensers, new Micadons of all tubes with the new
Micadon No. 700 assembled in an aluminum case; paper con-
densers, including type 907 with D.C. operating vol'age of 160;
special filter condensers and a condenser block combining the
necessary capacity; Dubilier tvpe RL90, PL91,
Representalives in charee: Bockius, H. F. Tiedemann,,
W. E. Whetter, I. H. Mitchell.

Space W-3—DUDLO MANUFACTURING COMPANY
Complete d'splay of magnet wires and w'ndings.
Representatives in charge: W. H. Odlum, N. F. McNaught,

and technical staff.
Space GG-1 to 5—DURATION PRODUCTS CORPORATION

Space HH-14—DURO METAL PRODUCTS CO.

Presenting Quali-Tone speakers, Troubadour Drum :lpeakerg,
speaker units, phonograph and console speaker units, and Quali-
Tone loop antenna,

Renresentatives in hcarge: W. H. Odlum, N. F. McNaught,
and John J. Machacek.

Space G-3 and 4—THE EKKO COMPANY
Featuring exhibits of Centralab, Milwaukee; Peerless Radio
Manufacturing Co., New York City, condengers; and Ekko
ground clamp and phonograph connectors.
Representatives in charge: T. K. Webster, Jr., president, and
H. O. Larson, sales manager.

Space K-4—ELECTRICAL RESEARCH LABORATORIES
A complete display of Erla Monodic five tube (R. F, L.) sets
in both table and console models; also the new Monodic_ Sex-
tette, single control set in table and console models; Erla Omni-
tonic cone speakers, ‘“B” eliminators, and tubes.
Representatives in charge: J. F. Quinn, Fred Wellman, C. W.
Nelson, and George A. Pearson.
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Space AA-6 and 7—ELECTRIC STORAGE BATTERY CO.
Exide storage batteries. Exide radio power unit. Radio “A"

batteries. .
Representatives in charge: Members of local sales staff and

plant engineers.
Space KK-28—EMPIRE ELECT. & MFG. COMPANY

8pace HH-22—ENGLISH-WHITMAN PRODUCTS, INC.
2 Displaying the new type E-W loud speaker, and the ‘“Tun-A-
oop.”’
Representatives in charge: James Radford English, Stewart C,
Whitman, and E. V. Finson,

8pace BB-9—ETCHING CO. OF AMERICA
howing etched: metal name plates, radio panels, dials,
escutcheons, rules, etc.
Representatives in charge: L. W. Owens, William E. Langrill,
J. W. Sanders, and E. H. Ehret.

Space G-7 and 8—FANSTEEL PRODUCTS CO.,, INC. ,
On display: Balkite trickle charger, new Balki ¢ charger,
Balk’te “B,” and the new Balkite combination, “3 B’s.”
Representative in charge: H. O. Larsen.

Space BB-6—FARRAND MANUFACTURING COMPANY
Exhibiting Farrand loud speakers, ““B’’ eliminators, and power
amplifiers.
Representatives in charge: C. L. Farrand, president; George
iley, vice president.

Space HH-1, 2 and 3—~FEDERAL-BRANDES, INC.
Complete line of Kolster eight- and six-tube sets in five
models, three of which are of the console type; Kolster-Brandes

power speaker; Brandes cone speakers and headsets; Kolster-
Brandes B-elim'nator; Kolster radio compass.
Representatives in charge: H. H. Southgate, O. S. Larsen,

. 8. Spector, M. C. Rypinski, J. C. Stanley and Messrs. Van
Ark, Algers, Farber, Th'mm and Reilly.

Space I-3—FEDERAL RADIO CORPORATION

Fourteen stock models of receiving sets; four de luxe models
of five, six and seven tube types; single, dual and triple con-
trols; eight table models. with three tables designed to match.
All contain Ortho-Sonic circuit.

Representatives in charge: L. E. Noble, president and general
manager; C. J. Jones, ass'stant sales manager; Stearns, Jr.,
advertising manager; F. Horle, chief engineer, and Dan
McKinnon, territorial representative.

Space KK-7—FERBEND ELECTRIC COMPANY

‘Space Y-2 and 3—J. B. FERGUSON, INC.

Ferguson model 10, six tubes; Model 12, six tubes; Model 14,
ten tubes, loop operation; specially painted cabinets, and tables
as well, as Model 12, in glass enclosed case. . N

Representatives in charge: T. H. Wickwire, Jr., vice presi-
dent, and M. C. Snyder.

Space FF-4—FETT & KIMMELL
Space KK-10—FLORENTINE ART PROD. CORP.

Space HH-4 and 5—FOREST ELECTRIC COMPANY .

Displaying the Unitron 90 vo!t NoBee, 135 volt NoBee, Uni-

tron Comblnation, Unitron control, Unitron trickle charger,
Unitron “A” power, Unitron automot've chargers, testers.

Representatives in charge: L. F. Woolman, sales manager;

V. V. Woolman, field man; E. L. Sanders, and E. A. Stearns.

Space W-1 and 2—FORMICA INSULATION COMPANY
} Panels, both decorated and undecorated. Tubes and small
punched and machined parts.
Representatives in charge: J. V. O’Conor, and members of
sales and engineering staffs.

Space D-3—FREED-EISEMANN RADIO CORPORATION |
The entire line of receiving sets and accessories, includin,
DeLuxe cabinets and consoles. Featured in eight tube, single
control Neutrodyne w’'th neutralized loop.
Representatives in charge: Harry Alter, and staff.

Space X-7 and —FRENCH BATTERY COMPANY 3
Complete display of radio dry, “A;” “B,” and “C” batteries.

Spec’al exhibits showing construction of Ray-O-Vac batteries.
Representatives in charge: G. H. Foster, G. W. Stiles, E. A.

Hallen, R. J. Williams, F. Walters, O. H. Graenini, and
3eorgle A. Shipley, Russell Widley and “Billy” Sheehan, “Ray-O-
ac Twins.”

Space S-;I.OZ and 3I—CHARLES FRESHMAN CO. OF ILLI-
I8

Complete line of 1927 model receiving sets, Freshman Master
speaker, power amplifier, ABC units, and other Freshman
products.

Representatives in charge: L. E. Dorfman, W. H. Allen, M.
B Sgafer, and W. S. Taussig.

Space HH-35—-GARDINER METAL COMPANY .
Showing complete line of me'al products suited to radio usage.
%epresentatives in charge: Members of sales and engineering

stafls.

Space J-6—GAROD CORPORATION,
Complete showing of Garod receiving sets both battery and
current opera’ed.
Representatives in charge: Frank J. Lepreau, western sales
manager, W lliam H. Kelley, Frederick H. McGowan, L. Dor-
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man, John W, Spier, and the following factory rep-esentatives:
Harry E. Sherwin, gerieral sales manager, and Lee Conover,
manager field promotion division, sales departmeni.

Space GG-5—GENERAL INSTRUMENT CORPORATION
Displaying Metralign SLT Condensers, L tt e Giant rheostat,
var able audio transformer, shielded units, GI rheosta's, GI bat-
t.r GA-JIT, and potentirmeters. .
Representative n charge: A. C. Whitefield, director of sales.

Space T-1—GENERAL RADIO COMPANY

Scientific measuring instruments for laboratories. Complete
line of G-R parts for the home set builder and spezial parts for
ae transmitting amateurs.

Represeatatives in charge: H. B. Richmond, treasurer; H. C.
Gawler, sales promosion manager; H. T. Greeley, advertising
1A.'mager; C. T. Burke, engineer; F. G. Smith and R. S. Mag.

rthur.

Srace 0-7 and 3—GLOBE PHONE MFG,, Co.
Complete show ng of Globe head phones.
Representatives in charge., (See Zinke Co.)
Spacs V-1—GOLDEN-LEUTZ, INC. i
Th- fo'lowing sets: Seven and nine tube, t. r. f.,, with wave
length range 36 to 3600 meters. Also seven tube sets, same cir-
cuit as above, en irely shiclded, metal cabinet, each stage with
individual control, and provision for single control.
Representatives in charge: Claude Golden, Charles R. Leutz,
and Otto Leutz, and others.
Spagce AA-10 and 11—GOULD STORAGE BATTERS CO., INC.
The Gould Unipower, “A” power supply; also Gould "A"
and ‘‘B" batteries.
Representatives in charge: R, A. Klock, K. M, Smith and
members of sales and engineering staffs.
Space 0-7 and 8—GRAYNIE CORPORATION
Complete showing of Graynie re-chargeab’e ¢ B" hatteries.
Re-resentatives in charge: (See Zinke Co.)
Space G-1-—A. H. GREBE & COMPANY, INC.
Showing Syncrophase rece ving rets in both table and console
models. Also CR-18 short wave receiving set.
GRepresentatiVes in charge: Brothwell H. Baker, and L. C.
ray.
Space F-6—GRIGSBY-GRUNOW-HINDS CO.
Presenting displays of B’ battery el'minators, Majestic “B*
current supply, in Standard, Super and Master models.
Representatives in charge: B. J. Grigsby, pres'dent; W. C.
Grunow, vice president, F. D. Williams, d'rector of sales, ¥.
D. Damarin, A. C. Hirschmann, and E. W. Macke.
Space EE-4—HAMMARLUND MANUFACTURING CO.
Displa}zing new Hammarlund-Roberts Hi-Q Midline condensers,
S. L. , condensers, auto couple coils, multiple condensers,
transmitting condensers, and low wave condensers and coils.
Representatives in charge: L. G. Cush'ng, and J. F. McCabe.

Space HH-26—HARTMAN ELECTRICAL MANUFACTUR-
ING CO

All models of receiving sets manufactured by the company in~
cluding pedestal speakers,
Representatives in charge: C. T. Anderson, vice president and
Eeneral manager, R. B. Lacey, manager Chicago office, and B.
. Lewis.
Space KK-22-—-HENNINGER CORPORATION
Space HH-14—HIGH FREQUENCY LABORATORIES
Showing complete I'ne of radio frequency transformers, long
wave transformers, radio frequency chokes and audio frequency
transformers, manufactured by this company.
Representatives in charge: E. Tyrman, A. Hintze, Jr, sales
manager, and E. F. Duskis.
Space R-2—HOWARD RADIO COMPANY
Will display new five, six and seven tube receiving sets and
seven tube console model. Shielded and loop operated.
Representatives in charge: M. E. Seegmiller, J. M. Bregstone,
and C. L. Sleininger.
Space D(I:)(-)B-——INDIANA MANUFACTURING & ELECTRIC

Dicplay 'ng complete line of Case receiving sets,
Representatives in charge: J. S. Wilson and O. R. Westfall.
Space FF-4—INTERNATIONAL INSULATING CORP..

Display complete line moulded products for insulation purposes.

}fl_fepreuentativu in charge: Members of sales and engineering
stafts.

Space O-1 and 6—JEFFERSON ELECTRICAL MFG. CO.

Displaying complete line of radio equipment manufactured by
this organization.

Representatives in charge: J. A. Bennan, president; J. C.
Dalev, treasurer; A. R. }ohnson, sales manager; C. P. Kob,
W. C. Samuels, C. R. Hanson, R. Benson, A. A. Flicke, Jr., E,
Goddard, E. Banigan and V. E. Lee.

Space KK-1—JENKINS & ADDAIR
Space F-3-—-JEWELL ELECTRICAL INSTRUMENT CO.

Displaying electrical measuring instruments, special types fof
radio work.

Reprecentatives in charge: J. T. Keeney, general sales mag-
ager, and J. H. Miller, chief engineer.

Space F-9 and 10—HOWARD B, JONES .

Exhibits contain a_complete layout of the five types of Multi-
Plugs manufactured by th's concern as well as exhibits showing
the construc'ion and materials used in this item.
(liiepreéentatives in charge: Howard B, Jones, J. W. Regan

and staft.
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Space F-1—KARAS ELECTRIC COMPANY .
Featuring Karas Equamatic five tube set embodying Karas
products.
Representat've in charge: Frank A. Ryder.

Space GG-1 to 5—KAY ELECTRIC COMPANY

Space Q-3—KELLOGG SWITCHBOARD & SUPPLY CO.
Display will fea'ure new models 507 Table and 508 Console
six tube sets. New reproducer. Five tube Wave-Master set,
table and console types and a full line of accessories and parts.
Representat'ves in charge: R. K. Smith, radio sales manager;
R. P. Cunningham, H. C. Spaak, F. A. Bremer, E. Thompson,
and R. W. Mounteer.

Space E-4—KING-BUFFALO, INC, .
Three mode's of King TRF se's, s'x models of King-Hinnérs
Neutrodyne sets. X
Representatives in charge: Arthur T, Haugh, vice president;
Burt G. Close, sales manager, F. A. Hinners, president King-
H nners Co., and the fo'lowiné salesmen: R. R. Talbot, O.‘J
Shields, J. H. Mab'e, J. G. Crowe, Joseph St. Maris, L.
Smith and S. P. Addy.

Space FF-5—KNOX PORCELAIN COMPANY
Displaying complete line of products for radio usage.
Representatives in charge: C. C. Hartzell and sales staff.
Space KK-15—KOKOMO ELECTRIC COMPANY

Space S-6, 7 and 8—KODEL RADIO CORPORATION
Displaying a complete line of Kodel receiving sets, speakers,

chargers and radio accessories. .
. F. Bichl, Clarence E. Ogden,

Representatives in charge:
J. R. Coole, C. S. Palmer, O. P. Smith, Clem Riesenback,

Space KK-2—LAKESIDE SUPPLY COMPANY

Space KK-19—KURZ-KASCH COMPANY .
Showing complete line of mounted Bakeli‘e specialties, adapted
for radio usage. Featuring the new type dials marketed by this
organization. Presenting “Log Book’’ to visitors at show.
epresentatives in charge: Chris. C. Kurz, Jr., Mrs. Cecilia
Kurz, . Kasch, L. F. Bauman, John M. Redell, E. T.
Flewell'ng, and members of the sales and engineering staffs.

Space GG-1 to S—LIBARKIN & SONS

Space HH-27--LANE MANUFACTURING COMPANY
Displayving complete line of apparatus suited to radio usage.
l;epresentatives in charge: Members of sales and engineering

staffs.

8pace KK-28—LIBERTY TRANSFORMER COMPANY

Space FF.5—LECTRODIO CORPORATION
Displaying Elektron Radio tubes.
Representatives in charge: Clyde C. Hartzell and staff.

Space FF-4—LIGNOLE CORPORATION
Lignnle radio panels in plain and lacquered finishes.

inla'd panels.
Representatives in charge: M. Gibson, C. C. Hartzell,

A.
R. E. Stanton, E. H. Strgegel, Miss Bertha Champe. *

Space O-2 and 3—THE MAGNAVOX COMPANY
Model No. 75 and Berkley Model Highboy receivers; No. 25
and Piedmont table model receivers with built-in speakers;

Also

Junior, Eteon and H-10 table models, all single dial sets. Cor-
nell, Stanford and Belvedere models in cone speakers. Types
“A’ and “X” tubes.
ﬂiRepresentative in charge: Leon Golder, manager Cbicago
office.
Space HH-12—MARTIN-COPELAND COMPANY
Present'ng Mar-co controls, dials, parts and ac .

Representative in charge: John A. Lassau.

Space X-1—MINERVA RADIO COMPANY
Complete display of eight models of six tube sets, seven son-
soles, and one table model.
Representatives in charge: E. R. Schultz, president, and A. L.,
Billings.

Space KK-30-—MID-WEST RADIO SPECIALTY CO.

Space CC-4 and 5—MOHAWK CORP., OF ILLINOIS
Showing complete line of Mohawk one dial sets.
Renresentatives in attendance: Gustave Frankel, president,

Douglas DeMare, chief engineer, Louis Frankel, treasurer, Otto
N. Frankfort, general sales manager, and members of sales and
engineer'ng staffs.

Space X-6—MONTROSE-HAST RADIO LABORATORIES
le(sp!aying three models of chassis under the Naturelle trade-
mark.
Representative in charge: Nate Hast,
Space W-7—JJ-24—MUSIC MASTER CORPORATION
Space GG-2—MORRISON RADIO COMPANY
Demonstrating Morrison Tri-tube _tester.
_ Representatives in charge: C. N. Hawthorne nd @, B. Mor-
rison.
Spac~ HH-18—A. ]J. MUSSELMAN, INC,
Displaying radio tubes and Musselman Certified electron tubes.
Representatives in charge: M. M. Musselman and J. P. Reid.
Space J.9—LESLIE F, MUTER COMPANY
. Exh'biting lightening arresters, fixed mica condensers, fixed
grid leaks, aerial kits, panel switches, phone plugs, antenna

oz
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lean-in insulators, ground clamps, fixed rheostats, audio trans-
formers, baby knife throw switches, grid leak mountings, resist-
ance amplifiers, resistance amplifier units, Bakelite base throw
switches, aerial plugs, variable high resistances, variable rheo-
stats, special resistances, variable grid leaks, variable balancing
condensers, ad variable grid condensers, filter and by pass con-
densers, eliminator blocks and windings.

Representatives in charge: Leslie F. Muter, president, A. A.
Dailey, sales manager, and J. W. Ruzicka.

Space S-4—NATIONAL CARBON COMPANY
Dry cell “B” batteries. Demonstrations board and attend.
ants to answer uestions in connection with battery mainten-
ance.
Representatives in charge: J. M. Spangler, district manager;
Alvan Zinkan, J. Hickey, advertising department; C,
_ Howell, and D. L. Gardner.

Space S-E"—THE NATIONAL COMPANY, INC.
I Showing National Equi-cycle condensers, Browning-Drake
tuning units, velvet vernier dials, Impedaformers, “B” eclimina-
tors, and power amplifying units.
| Representatives in charge: George Q. Hill, sales mamager;
Harlan P. Walker, and members of Chicago distributors oi
sales staffs.
Space HH-20--NATIONAL LEAD BATTERY COMPANY
A complete exhibit of the new National Hompower units
(“A” power supply) and various types and sizes of storage bate
teries suited to radio purposes.
Representatives in charge: A. P. Wood and Neil Burchard.

Space HI:I-G—NEWCOMBE-HAWLEY. INC.
howing new console: speaker containing Baldwin unit, also
seven foot hornm.
Representatives in charge: Crawford Duntley and Whitfield
Pressinger.

Space GG-44-—NILES MANUFACTURING COMPANY
Showing Niles battery chargers in 10 amperes, 2 amperes, and
direct current types.
) Representatives in charge: C. E. Schaffmaster, C. N. Haw-
| thorne, Royal Stem, and J. M. McConnell.

Space JJ-1—NORTHERN MANUFACTURING COMPANY

Space P-1—-THE OPERADIO CORPORATION

Complete showing of all models, including the new seven tube
gortable Operadio. Also showing first portable Operadio built
y J. McW., Stone in 1909; the first commercial model Operadio
built in 1922, and the subsequent models, showing the develop-
ment of the type up to its present form,

Representatives in charge: J. McW. Stone, ircsident; W. B.
Ricketts, v'ce g:esident and sales manager; L. A. King and
A. W. Schoennberger.*

Space E-7—PACENT ELECTRIC COMPANY, INC, AND
PACENT RADIO CORP.

The exhibit will consist of the Powerformer, a “B’ battery
el'minator and power amplifier, the new Pacent cone speakers
by the Pacent Radio Corp. The exhibit of the Pacent Electric
Co. will consist of the complete line of input and output trans-
formers and chokes, a new Bakelite cushion socket, condensers,
rheostats, jacks, etc. .

Representatives in charge: W. R. Davis, general sales man-
ager, Edgar K. James, L. A. Bauman and J. J. Day.

Space GG-4—G. W. PENN MANUFACTURING COMPANY

Space G-3 and 4—PERLESZ RADIO MFG. CORPORATION
Complete showing of Perlesz sets in cabinet, semi-console and
full console models.
Representatives in charge: (See Ekko Co.)

| Space E-3—PERRYMAN ELECTRIC COMPANY

A complete showing of Perryman radio tubes.

Representatives in charge: H. B. Foster, Robert Laeey, A-
H. Bachr and §. H. Lynch.

Space J-4—PFANSTIEHL RADIO COMPANY
Present'ng table and console models of receiving sets mant-
factured by the company.
Representatives in charge: J. W. Dewhurst and F. L. Knud-
sen.

‘Space N-3—THE POOLEY COMPANY X
Exhibiting Pooley radio cabinets and Pooley cabinet apcakers
equipped with At-water-Kent rece'ving equipment. i
Renresentatives in charge: B. Stauffer, H. P. Humphries
t and G. D. Phillips.
R !

Space HH-9—PRECISION PRODUCTS COMPANY
Showing complete line of new model Arborphone, loud speaker

and consoles.
Renresentatives in charge: C. A. Verschoor, C. H. Dunlap,

W. K. Jackson and Paul Becker.
Space KK-26—POTTER MANUFACTURING COMPANY
Space HH-27—PRATT RADIO PRODUCTS CO.
Space 0-7 and 3—PRESSED METAL MFG. CO.

Complete showing of Redi-Mast and Wave-X antennas,
Representatives in charge: (See Zinke Co.)

Space Z-4—THE PREST-O-LITE COMPANY, INC.
Prest-O-Lite Radio, “A’’ and “B” batteries and parts.

THE RADIO DEALER’'S GUIDE TO THE CHICAGO SHOW

(The Radio Dealer Space W-8)

Space GG-1—SHAMROCK MANUFACTURING COMPANY

Representatives in_ charge: Henry Knippenberg, sales pro-
moting manager; C. H. Wells, special representat.ve and mem-
bers of local sales staff. i

Space J-1—PRIESS RADIO CORPORATION

xhibit will consist of console model straight nine receiving
set; table model straight eight set; table model straight nine
set; and 1evolving table showing parts used in conmstruction of

Priess sets. .,
Representatives in charge: F. Clifford, Estcy, gencral sales
manager; J. D. Lynn, and M. D. Curtiss. ﬁ
:

Space KK-4—PATHE PHONO. & RADIO CORPORATION
howing complete line of Pathe radio receiving sets, in table
and console models. Also speakers.
Representatives in charge: Members of local sales staff and
factory engineering- corps.

Space 0-4—Q. R. S. MUSIC COMPANY
. R. S. “Red Top'’ radio tubes; Q. R. S. aerial boosters.
epresentatives in charge: Earl Holland, L. Sutton, D. W.

Lester and C. M. Pletcher.

Space HH-13—RADIO APPLIANCE CORPORATION
Display of the Fiat bank wound loop antena, featuring the
latest model Type ““C” loop.
Rcﬁrcscntaﬁvcs in charge: M. W. Stavrunn, A. Romello, Al-
fred E. Peterson and Harry Barrett.

Space B-1—RADIO CORPORATION OF AMERICA .
This exhibit wi]l include a full line of the ‘Radiola recelying
sets; Radiotron vacuum tubes of all types. R. C. A. loud
speakers and power speakers.
Representatives in_charge: Pierre Boucheron, E. E. Bucher,
C. T. Wandres and George H. Clark.

Space W-3—RADIO DEALER PUBLISHING COMPANY i
Reception booth for the radio trade.
Representatives in_charge: William B. Rogers, Jr.,

George B. Ansbro, Chicago, territorial manager, and

Schilling, managing editor.

Space HH-28 and 29—RADIO-MASTER CORPORATION
An claborate display of radio cabinets, consoles, etc.
Rc;gicscnta(ivcs in charge: H. S. Hyde, F. B. Ward and F. S.
riffis.

ublisher ;
alter A.

Space DD-45—RAYTHEON MANUFACTURING COMPANY
An exhibit of various types of “B” power units, manufactured
by seventeen customers of the company. Raytheon engineers
w'll be present to give full information on new applications of
Raytheon rectifiers for eliminating “A’ and “B” batteries, There
will also be on display an A.C. operated set using 199 type
tubes connected in series with both “A’ and “B’’ power supplied
by the new 85 mill'amphere rectifier, Raytheon Type BH.
Representatives in charge: D. E. Replogle and L. K. Marshall

Space L-3—~THE REICHMANN COMPANY

Full line of 1927 model receivers, including Model 57, table
model, five tube receiver with two dial control. Model 58, con-
sole model five tube receiver with built-in Thorola speaker and
tone chamber and in handsome walnut cabinet. Model 59, con-
sole model with two spacious tone chambers, buil*-in Thorola
4 and Thorola cone speaker in series. Also the Thorola cone
speaker, Thorola horn speaker, Thorola Junior horn speaker and
Thorophone power speaker. .

Representatives in charge: Frank Reichmann, president; E.
S. Riedel, sales manager: Carl D. Boyd, director of sales pro-
motion; H. L. Bixby. Lester Kelsey, Marshall Fox, William
Schnell and Edward Wiggins. .

‘Space V-2—ROBERTSON-DAVIS COMPANY
Exhibiting the Meloformer audio frequency transformer. Dem-
onstration of machine winding cores of Meloformer. Latest
geaturc shown will be Melocoupler, a radio frequency trans-
ormer.
Representatives in charge: G. W. Robertson, D. W, Davis,
M. W. Heald, and J. P. Davis.

Space R-3—RUNZEL-LENZ ELECTRIC COMPANY
Complete I'ne of materials suited to radio usage.
Representatives in _charge: G. Lenz, and members of sales
and enginecering staffs,

Space K-3—H. G. SAAL COMPANY .
Presenting complete line of radio speakers, including home,
pedestal and new Ec-centric cone types.
Renresentatives in charge: Carl J. Sharp, H. C. Rolle, and
George Eagan.

Space K-3~SAMSON ELECTRIC COMPANY
Comp'ete line of audio units, also RF chokes, inductances,
units. var‘able condensers, etc.
Representatives in charge: R. W. Cotton, sales manager, and
Ralph §. Drummond.

Space GG-1 to S—SERENADA COMPANY

s

Complete line of nerfected single dial control sets, including
Shamrock DeLuxe table type, consolette. and console grand.

Representatives in. charge: Herman R. Rose, Royal Stemm,
and Car! Hawthorne.

e Y T
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Space HH-30, 31—SHOWERS BROTHERS COMPANY
Radio consoles and speakers.
Representatives in charge: Members of sales, factory and engi-
neering staffs.
Space KK-5—SID RADIO "“B” BATTERY CO.
Displaying radio “B” storage batteries.
Representatives in charge: Members of the stales steff and
engineering corps.

Space HH-15—SILVER-MARSHALL, INC,
Complete line of S-M products. Featuring No. 630 six tube
shielded kit.
Representatives in char%e: S. J. Thompson, H. Welcher, T. R,
Staehle, K. Clough, and C. Preston.

Space KK-10—SIMPLEX RADIO DEVICES

Space KK-14—SLAGLE RADIO COMPANY
Showing complete line of radio sets and cabinets.
Representatives in charge: Sales staff and members of factory
organization of Fort Wayne, Ind.

Space HH-21—SLEEPER RADIO CORPORATION
Featuring complete line of radio apparatus manufactured by
this company.
Representatives in charge: Gordon C. Sleeper, and members
of sales and engineering staffs.

Space HH-39—SONATRON TUBE COMPANY
Showing twenty-five distinct types of radio tubes, each adapted
to its particular use. Demonstrating Sonatron amplifier resist-
ance coupled unit complete with three matched power tubes.
Representatives in charge: Harry Chirelstein, D. J. Quinn,
A, E. Rodriguez, G. Walker, and I. Field.

Space B-3—-SONORA PHONOGRAPH COMPANY
Presenting Sonora radio receiving sets.
Representatives in charge: C. S. Tay, Ray Reilly, G, W.
Marquis, C. M. Holloway, George Pierson and J. Mauck.

Space AA-8,9—THE SPARKS-WITHINGTON COMPANY
Showing complete line of Sparton radio products, The 110-AC
model will be featured. Operates directly from lighting circuit.
Representatives in charge: Capt. William Sparks, b
Sparks, sales manager; E. Brower, sales department; W. L.
rouse, sales representative, and V. A. Searles, advertising
manager,

Space I-1—SPLITDORF ELECTRICAL COMPANY
Complete line of radio sets, loud speakers, and radio tables,
Sets are five and six tube types, both plain and in console models.
Horn and cone type loud speakers.
Rc;i(rcsentatives in charge: W. S. Neate, W. A. Turgeon, W.
O. Ekdzhl, H. G. Walter, I. Valentine, W. L. Kaiser, Edward
Roach, A. H. Bauer, and O. W. Smith,

Space AA-3—STEINITE LABORATORIES
Showing Model Six, table top six tube, TRF set, console
model, o-Battery set, crystal sets, interference eliminators,
aerial eliminators, and crystals.
Representatives in charge: Fred W. Stein and Oscar Getz,

Space Z-2—STERLING MANUFACTURING COMPANY
Demonstration of meters, tube testers, tube reactivators, “B"
battery eliminators, and other radio products manufactured by
the company.
Representatives in charge: W. W. Dowdell, sales manager;
L. E. Honeywell, advertising manager; and others.

Space CC-2—STEVENS & COMPANY, INCORPORATED
Stevens Conoidal speakers in three models. Also radio cabinet
horns made of Burtex and many other articles of this material.
Representatives in charge: J. B. Price, .Clifford E. Stevens,
Ross Stevens.

Space HH-7—STEWART BATTERY COMPANY
Displaying radio “A" storage batteries, Unit ''A’’ power,
trickle chargers.
Representatives in charge: E. S. Fisher and E. J. Stewart.

Space C-1—STEWART-WARNER SPEEDOMETER CORP.
d Stewart-Warner matched unit radio sets. Tubes and repro-
ucers,
Rigrcsentatives in charge: R. H. Woodford, O. F. Jester,
R. M. Garvey, M. Gotten, W, L. Stensgaard, L. Stone, am
L. E. Parker.

Space EE.5, 6. 11—STROMBERG-CARLSON TELEPHONE
MANUFACTURING COMPANY
Complete line of radio receivers and apparatus, including five
and six tube gshielded model sets, cone speaker, battery eliminator,
transformer, head set, radio cabinet table, audio filter, etc.
Representatives in charge: P. D. Myers and Virgil Graham,

Space HH-26—STUART PRODUCTS CORPORATION
Complete showing of sadio *“A,” “B” and “C" batteries.
Representatives ‘n charge: I. C. Friedman, sales manager;

Messrs. Spolane and Rosenwald.

Space O-7 and 8—STURDY ENGINEERING COMPANY
Complete display of Sturdy radio vacuum tubes.
Representatives in charge: (See Zinke Co.)

Space HH-36—TECTRON RADIO CORPORATION

Space FF-4—TELERADIO ENGINEERING COMPANY
Displaying complete line of radio products.
Representatives in charge: Sales and engineering staffs.

Space E-1—THORDARSON ELECTRICAL MFG. CO.
Displaying amplifying transformers, power supply transformers,
“B” eliminator transformers, radio  transmission equipment,
broadcasting equipment, modulation microphone, line input and
line output transformers.
Representatives in charge: C. H. Thordarson, G. R. Black-
burn, O. A. Pearson, W. J. Leidy, E. Knight and J. Oblivion.

Space HH-9—TIMBRETONE MANUFACTURING COMPANY
Displaying loud speakers (all wood), violin-horn, lo-cabinet,
hi-cabinet, smoking stand, and_ grand types. o
Representatives in charge: L. Marsh Willey and W, Keene
Jackson.

Space EE.9 and 10— TIMMONS RADIO PRODUCTS CORP.
Complete showing of new Timmons accessories, including
ower amplifier, combination power amplifier and “B’ supply,
immons “B” eliminator, Raytheon tube type and Timmons

cones.
Representatives in charge: C. A. Malliet, sales manager, and
“Hal” Taylor.

Space AA.4 and 5—TOWER MANUFACTURING COMPANY
Showing two head sets, three horn type loud speakers, and
two cone speakers. The new Tower Meistersinger cone speaker
will also be on display.
Representative in charge: E. S. Pumphrey.

Space é-B—TRIMM RADIO MANUFACTURING CO.
omplete line of reproducers, including cone speakers, horms,
units and head sets. i !
Representatives in charge: W. H. Trimm and P. A. Pfeiffer,

Space I.C—UNITED CABINET MFRS., CORP.
Complete line of radio cabinets. K
Representative in charge: W. C. Perkins.

Space F-8—UNIVERSAL BATTERY COMPANY
Displaying radio A" and "'B’" batteries, “A” and “B” power
units, and ‘‘B” eliminators.
Representatives in charge: R. D. Mowry, R. S. Mowry, How-
ard Sams, C. A. Silberman, H. E. Cleveland, and W. Thomas.

Space D-1—UTAH RADIO PRODUCTS COMPANY
Featuring complete line of Utah speakers and units.
Representatives in charge: Henry C. Forster and sales staff.

Space U-2 and 3—VALLEY ELECTRIC COMPANY
Featuring three types of Valleytone radio recexva sets, “B”
power unit, battery charger, speaker table, and Valleytone con-
sole grand set. i
Representatives in charge: Dave Halliday and C. L. Krentz.

Space HH-32 and 33—VESTA BATTERY CORPORATION
Displaying complete line of Vesta Tubes, Radio “A’’ Batteries,
Vesta “A” Unit, Battery and Trickle charger in one, Trickle
Charger and other radio products. )
Representative in charge: Ward S. Perry, president, factory
and sales staff.

Space GG-2—VOLTON BATTERY COMPANY
Showing complete line of radio batteries. .
I&epresentatives in charge: Members of sales and engineering
stafts.

Space L-1—WALBERT MANUFACTURING COMPANY
Showing eight models of Walbert receiving sets, Isofarad as-
sembled and unassembled kits, Penetrolas and kits, condensers,
battery charging switches, lock switches and panelites.
Representatives in charge: E. N. Hurley, Jr., W. H. Huth,
0 Mp Dorband, R. E. Norcine, R. B. Minnium, and W. W,
arper. .

Space FF-3—GEORGE W. WALKER COMPANY
Displaying complete line of Victoreen radio products.
Representatives in charge: George W. Walker, J. A. Victoresn,
and E. A. Benson.

Space F-4—WALNART MANUFACTURING COMPANY
Complete display of parts suited to radio usage. 5 3
Iéepresentatives in charge: Members of sales and engineering

staffs.

Space HH-18—THE WEBSTER COMPANY .
Exhibiting complete line of *‘B” and “C” power ugits.
Representatives in charge: R. E. Blash, president; Henry

Shafer, J. E. Barrett, and E. R. Shulty.

Space KK-6—WILLIAM WELTY & COMPANY

Space HH-8, South Annex—WELLS RADIO MFG. CO. .
Five and eight tube receiving sets. Various types of cabinets

and consoles.
Representatives in charge: A. S. Wells, G. M. Gardner, Frank

Dillbahner. A. L. Bahr, and Ralph De Jong.

(The Radio Dealer Space W-8)
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Our Biggest Improvements

Model 58 . ... ..
Standard Console

‘When you canofferThorola tech-
nique and Thorola console style
at such a price you dominate the
best radio market. All the Thor-
ola betterments are included, in
drcuit, instruments, speaker.
pane: and console design.

Model 57 .. .....
Standard Cabinet

‘Thorola Performance!—Popular
Pricel Radio that is so much
better for so much less money |
that sales records are bein
smasned with this receiver.
tubes with extra power. Duo-
Dial control. Positively selective
Doughnut Coils. Golden Tone
Transformers. Matchless ad-
vancement in every feature ex-
cept the pricel

Model 4 $25, Horn Type Speaker

Today thousands will accept no speaker
but this Thorola horn type, with its elender
grace and flawless re] rojﬁction. You know
that the Controlled Mica Diaphragm, Sep-
arix and other Thorola developments
brought musical recognition to radio. Now
Thorola 4 is better than ever, in artistic
rendition, and in salea.

For finest possible speaker performance at
moderate price the Thorola Junic~ horn

typeissupreme ......ooviuinan ‘1 5.00

Thorola Doughnut Coils, with
their patented indented wir-
ing and true low-loss con-
struction, go farbeyond other
type theories inimproving re-
ception. . ... $2.00 each
(setof 3).cvvnvn... $6.00

—Your Biggest Season

Model 59 ... .. $185
De Luxe Console

Gz:nuine Walnut. Antique,
Highlighted finish. Highestart
incabinet, asin reception. The
power of the Thorola 5-tube
circuit cannot be measured by
ordinary standards, because
of ail the_exclusive Thorola
features. Cone and horn type
speakers, serics-connected, in
non-directional sound cham-
bers assure the most realistic
ra=ception in radio history.
Judeed bv performance and
lmg:emveneu the price teems
unbelievable.

Model9..... $20
Coue Type Speaker

For the first time the cone
type provides artistic re-
production of both high
and low notes. Only the
Double Range Diaphragm
of theThoroFa Cone makes
it Fouible. Only Thorola
talent producee such ad-
vancements. Judged by
ear or eye, you outclass
competition with thisrich,
walnut - and -gold cone
speaker at this competi-
tive price.

A whole list of things nobody else can talk about
puts punch into Thorola sales efforts. And a far
higher type of performance, that nobody else can
demonstrate so consistently, is the Thorola deal-
er’s unbeatable closer.

Big betterments by Thorola are your. biggest
assurance of 1927 success. The complete Thorola
line of receivers and speakers includes the only
receiver with bozh horn and cone type speakers,
reproducing everyshade of every tone with accu-
racy never before possible. This de luxe radio,
without a de luxe price, out-distances competi-
tion for you. Still more moderately priced are
the standard Thorola console and cabinet mod-
els, all with perfected Duo-Dial Control, Thorola
Low-Loss Doughnut Coils, Golden Tone Trans-
formers and other Thorola advancements. You
are sure of surpassing performance in each sales
classification. You have a price advantage. And
your Thorola receivers are the first with provable
upkeep economy!

When it comes to speakers Thorola strength is
overwhelming. There could be nothing better
than the famous Thorola 4 with its Controlled
Mica Diaphragm and all the superiorities which
make it the “pipe organ of speakers”. There is
also a junior model to open every purse to you.
And now comes the Thorola cone-type with
Dual-Range diaphragm, the wanted combination
of Thorola tonal art and latest speaker style.

Exclusive radio ability, exclusive technical bet-
terments and exclusive furniture designs are
bound to build leadership for Thorola stores.
Thorola national advertising also works for you.
And the exclusive franchise for Thorola receiv-
ers is the fairest sort of profit protection. Get
in on it now, and get a whole season of Thorola
selling power.

REICHMANN COMPANY, 1725 West 74th Street

CHICAGO, U. S. A.
Member R. M. A-

 Tziviole
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Space A-3—WESTERN COIL & ELECTRIC CO. . Complete display of Oriole radio receiving sets,
Showing complete I'ne of receiving sets manufactured by this Representatives in charge: (See Zinke Co.) 1
company. .
Rgprcysentativcs in charge: Gail Murphy, and members of Space HH-17—WORKRITE MANUFACTURING COMPANY
sales and engineering staffs. . Featuring Workrite super-Neutrodyne radio receiving sets in

var'ous models.
Space AA-1 and 2—WESTINGHOUSE ELECTRIC AND MANU- Representative in charge: Walter K. Badger, sales mana er. Il
FACTURING COMPANY . and L. C. Wisswell, president, Wisswell Radio Co.; Chicago dis-
Displaying Micarta in various finishes for radio panels; meters tributors for Workrite Co.
for radio use, and battery chargers. . . .
Representatives in charge: Members of sales and enginecring  Space CC-7—YAXLEY MANUFACTURING COMPANY
staffs. owing complete line of radio parts as well as accessories
recently developed by this company.

S8pace EE-3—WESTON ELECTRICAL INSTRUMENT CORP. Representative in charge: Ray F. Sparrow, sales manager.
A display of electrical measuring instruments. A six sided
cabinet showing mounting of various types of small panel meters Space M-1—ZENITH RADIO CORPORATION
for_both receiving and transmission work. ) The 1927 Zenith line, consisting of five models, of ten tube
Representatives in charge: Clive Gray, A. Thielke, and J. ¥, DeLuxe scts, all operating without antenna or loop. _The

Standard Super Zenith shown with various cabinet mountings,

=== ——

Inman.
. as well as table model and all types will be shown both for bat-
Space P-3—MAJOR J. ANDREW WHITE . tery operation and also purely electric off ordinary lighting circuit,
Présenting the Andrew White “B” radio power supply unit The Zenith battery elim'nator.
for service up to 135 volts; “B” super power units for service Representatives in charge: E. F. McDonald, {r., president ;
up to 200 volts; also complete showing of Cheltenham radio Paul B. Klugh, N. E. Fegen, Messrs. Mead, Ro ertson, Calla-
cabinets. . . . i han, Kimberly, McCarthy and Reilly, vice president, and mem-
Representatives in charﬁc: Major J. Andrew White, Vietor A. bers of sales and factory staffs.
Edwards, and Joseph A. Rubenstein.
Space KK-17—ZETKA LABORATORIES
Space L-5—WILLARD STORAGE BATTERY CO.
“A’ and “B” power units, and radio storage batteries, Space O-7 and —THE ZINKE COMPANY
Representatives in charge: L. G. Baldwin, director of sadip As sales department for following companies will feature:

Oriole sets, W-K Electric_Co., Kenosha, Wis., Borkman Velvet

sales, and staff.
loudspeakers, Borkman  Radio Corporation, Salt Lake City,

Space L-5-—WINDSOR FURNITURE COMPANY Utah; Sturdy vacuum_ tubes, Sturdy Engineering Co., Chicago; ’F
. Show'ng complete line of sets and radio cabinets. . Redi-Mast and Waxe-X Antennas, Pressed Metal Manufacturing !
Representatives in charge: Members of sales engineering staffs. Co.. Globe headphones, Globe Phone Mfg. Co.. Reading, Mass.; i

Space O-7 and 8—W., K. ELECTRIC CO. Graynic Rechargeable “B” batteries, Graynie Corp., Chicago.

Photo by Moffer: Buffalo, N. Y. Photo by Bill Cinci
GODFREY GORT ) . POWEL CROSLEY, Jr.
Director, Eastern Division L. 8. Director-at-Large, Crosley Radio
Brach Mfg. Co.,, Newark, N. J. Corp., Cincinnati, O.
4 b —— T —— . ——— = = = — i

Prominent Officials of the Radio
Manufacturers Associations
Which Is Sponsoring the
Fifth Annual Chicago
Radio Ezxposition

Walinger Studin

EUGENE F. McDONALD
Director-at-Large, Zenith Radio
Corp., Chicago, Ill.

CARL D: BOYD

First Vice President, The Reich-
mann Co., Chicago, Il

ARTHUR T. HAUGH
President, King Quality Products, Inc.,
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 ELECTRIC RADID

PATENTED MAY 1STn 1923 — OTHER PATENTS PENDING

ot an.experiment but an accom-
plishment of three years’ standing

Not an ensemble of A, B and C battery elimina-
tors, trickle chargers, etc., but a real electric
l()y{ W Wl receiver without attachments of any kind.
¢ § ) RPN A = .2 ~ Not an apology to the demand of 13,000,000 A.C.
. ' l ; | ’ 1 il APy wired homes for a truly foolproof, real electric re-
T, 1WA e “".ﬁq. . ceiver, but an advance in radio engineering that
el PR “Marks an era in Radio as distinct as the dis-

covery of electricity itself.’’

* advance in the Science of Acoustics as well; for
the reception attained by the Argus Electric

_ Radio Receiver is so crystal clear and chromatically
perfect in tone that it is—well, why attempt to ex-
haust the adjectives of the dictionary?—it is like
being present in the broadcasting studio while the
artists are before the microphone.

H { ' Not an advance in radio engineering alone but an

In justice to yourself ask your jobber for an Argus
demonstration.

ARGUS RADIO CORP.

257 WEST 17th STREET,, N. Y. C.

Chicago Office: HAWTHORNE & STEMM, 28 East Jackson Boulevard

) Baltimore Office : Pittsburgh Office St. Louis Office:
HERMAN A. SMITH, Greenspring Ave. & South Road W. A.BITTNER N. DAVID THOMPSON
Mount Washington 422 First Ave. 308 Central National Bank BMg.

|
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2 Personalities

In the Chicago ‘f—{adio Trade

HARRY ALTER

Popular head of the Harry Alter Co.,
Ogden at Carrol avenues, has been listed
among the radio great from the first
days of the industry. Harry was among
the pioneers to visualize the possibilities
of jobbing radio apparatus of the better
class which finds a fitting reward in the
concern recently celebrating its fifth
birthday anniversary.

M. E. SEEGMILLER

Well and widely known throughout the
trade, Brother Seegmiller, now finds
considerable to keep him busy in all
sections of the country as general sales
manager for the Howard Radio Co., 469
East Ohio street. He was formerly in
the jobbing end of the business and also
a8 a manufacturer’s representative
gained a thorough knowledge of the
entire industry.

.
L

J. M. STONE

Portable radio sets were at first re-
garded lightly and purely intended for
children. Under the direction of J. Mc-
Williams, president of the Operadio
Corporation, 8 South Dearborn street,
have developed intoe instruments of
beauty and general mechanical efficien-
6y. The tradename “Operadio” is one
of the oldest in the industry.

JOHN .M. REDELL

Every function of any consequence in
the radio trade of Chicago invariably
lists down in a corner of the programme
the nzme of “Happy Jack” Redell, of
the Kurz-Kasch Co., with offices in the
Transportation Building. Out of the
fullness of a generous heart he has ac-
tively participated in leading trade func-
tions and aided materially in pushing
them on to victory. Armed with a
trustry portable typewriter he fears no
enemies and has a world of friends:
46

HERBERT H. FROST

Life is just one reception after another
for Major Herbert H. Frost, former
president of the Radio Manufacturers

Association, of this city, and of E. T.

Cunningham, Inc., New York City.
The Major is certain to receive an en-
thusiastic reception during the Chicago
show fully in keeping with the one
marking his departure Eastward.
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E. NORMAN RAULAND

As president of the All-American Radio
Corporation, on Belmont avenue, “Nor-
man” commands a wide and varied view
of matters pertaining to the radio trade.
“All-American” under his direction has
prospered and also is regarded as one
of the real pioneers in radio fields. He
is deeply interested in WENR, owned
and operated by his company.
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Why the Model-7 is the
‘Greatest Operadio Ever Built

The new Model-7 Operadio brings radio entertainment to a point
far in advance of anything in the past, offering not only radio in
its most convenient form, but also a perfection of performance that
challenges sets costing several times its price.

Here is the crowning
achievement by the pioneer ‘ -
manufacturer of self-con- i
tained sets—with— r s "‘i
N

—Seven tubes! \

—Remarkable volume and

punch!

—Full round tone that
faithfully reproduces
the actual broadcast-
ing!

—~Quiet, simple tuning!

—Exceptional selectivity!

Operadio is the quickest
selling radio on the market
today—the simplest to dem-
onstrate and the easiest to’
service, We urge you to

THE PORTABLE

A powerful, rich-toned seven tube receiv-
er. The loud speaker, large baltery supply
and all parts are fitted into a beauti’ul car-
rying case. To operate the set, the loop
aerial built into the demountable cover, is
simply plugged into the top of the instru-
ment. The set may be closed for carrying—
and in less than a minute's time, it can be
opened and put in operation.
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The Operadio

place your order NOW for
immediate requirements.
Get in touch with us today
and secure our liberal dealer
proposition. Catalog on re-
quest.

8 So. Dearborn St.

TUDOR CABINET

When a furniture model is desired for
the home, the Model-7 Operadio may be
housed in the handsome Tudor Cabinet
of matched stump-walnut pictured here.
A special loop is supplied with the cabi-
net. Thus, for a small,-additiona] cost,
one may have both beauty the

4
Tudor Cabinet and<“¥he unique ¢ .v_e'n-ﬁ-;.)h.

ience of the portabkz,set.
(2]

Corporation
Chicago, Illinois
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Item number seven of Bosch Radio Policy states “The Bosch
Franchise is a man sized, two fisted opportunity for one mer-
chant in a locality . ...” The new Bosch ARMORED LINE of
Balanced Radio substantiates that claim — receiving sets which
show a remarkable advancement in radio engineering. Bosch
Radio has engineering features which make it the outstanding
sales opportunity of the year. Perfected radio and quality furni-

ture are united in the new Amborada
—a completely armored and shielded
seven tube receiver of unique simplicity.
Two controls only—station selector and
volume regulator. It has ample space
for batteries, charger or power units.

The Cruiser —a five tube Armored and Shielded set
with its “ Unified Control” shows great progress
pin simplified operation. Single station selector
“for most tuning and two dials for “cruising
the air?. See for yourself the new operating
simplicity, the steel chassis construction, the trouble
proof design, the clean cut mechanical appearance
and learn the electrical perfection of Bosch Radio.

Are you the man to sell Bosch Radio? Tell us in confidence about
yourself—your business, financial strength and experience. We

will tell you the direct benefits of the new BOSCH RADIO PLAN.

All prices slightly higher, Colorado
nndp'west and in Canada.

THE CRUISER
Stubes - - $100

TheBosch Nobattryis The Bosch Radio Lineis The Bosch Ambotone
a power unit tosupply & complete dealer’s line— sets a new standargl of
Bcurrent. Thousands Popular pnged 5, 6 and radio reproduction.
S e S 7 tube receivers—power Its patented wood

4 .~ units—tworeproducers—a cone and art bronze
are creating a big fy]]lineofaccessoriesand finish makesit sell on
market through their radio furniture designed appearance as well as
voiced satisfaction. to build dealer’s volume. on its performance.
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Hesmmam—

AMERICAN BOSCH MAGNETO CORPORATION

MAIN OFFICE AND WORKS: SPRINGFIELD, MASSACHUSETTS
BRANCHES: NEW YORK' CHICAGO DETROIT SAN FRANCISCO

Manufactured under patent appHeations of the American Bosch Magmeto Corporation and licensed also under applications of the Radio Frequency Laboratories, Ine.
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Size 22 inches long, 12 inches High 10% mchutgwp

LUE RIBBON

Recelvg Sets

“Destmed to be the Sensation of the Year!

MERCHANDISING plan

and sales policy that offers
wonderful opportunity for large
sales and handsome profit to the
dealer. The immediate appeal of
these handsome models, their
splendid performance; their qual-
ity construction, combine to place
Blue Ribbon Receivers beyond
comparison except with the fin-
est and beyond any others of
. near the price.,

I‘UFQ_‘ ‘*v“)' ‘}")’"‘); ‘.}“’y

e

Tie up with a
Winner Wire
or Write—

TO-DAY!
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IMPORTANT

Dealers ¢ an
sell Blue Rib-
bon Receivers
with complete
confidence.

-
Where éould the radio fan find a value to
equal. this one. A console type, with loud
speaker of improved design. New wiring
design providing true tone and extraordinary
selectivity. Beautiful mahogany, velvet finish

« cabinet,~ with spacious battery compartment.

Buyefs ,versed in comparative radio quality
will appreciate this wonderful value.

getaﬂ $ 79

’

ERE is Something new, un-’

surpassed from a value
standpoint. A high quality five
tube set with a perfect two dial
control, and greater selectivity.
Vernier effect on dials. New wir-
ing design. Operates on dry cell

or storage battery tubes. Splen-

did results..with ground only.
Fine qualitj*tone, and a beauty
in appearance with its gold dials
and velvetone finish., The sea-
son’s greatest value. A line that
dealers can sell with supreme
confidence not only in perform-
ance but of the solidity and per-
formance of the maker.

Outstanding
Features—

1. Two-Dial Control

2. Vernier Effect on Dials

3. Exceptional tone quality due to
improved zigsign in speaker.

4. Gold Plated Dials

5. Battery Caxppartment

6.- New wiring design that provides
‘perfect balance of set, insuring
better results

7. Operates unusually well on ground
connection only

8. Equally good results with dry cell
or storage battery tubes

9. Beautifully and substantially built
by an old, well known manufac-
turer

10. Priced lower

. After all, the big thing wanted
? _for just a month, but always.
tation of the house behind the product.
on which such results are established. The Chicago
- in business a great many years and expects to b
Therefore, it cannot afford to associate its name wi
. add to the reputation and ‘good
guarantees results. Every buyer o
satisfaction which, after all, is what his money buys.
Blue Ribbon Receiving Sets have an entirely ne
sults than were considered possible previously.
nection only. Dry cell or storage battery tube
partment. Authorities pronounce t

) history.

by every radio buyer is results—not for just an evening, not
This means that the intelligent buyer will consider the repu-
Reputation of manufacturer affords the foundation
Nipple Manufacturing Company has been
business a great many years in the future.
th any product that will not continue to
-will built up in the past.
f radio equipment knows how much this means in ultimate

w wiring design, developed to give better re-
They operate unusually well on ground con-
s may be used. Each set has battery com-
his Blue Ribbon achievement an important step in radio

{

It stands behind every set and

Manufactured By

<

t

CHICAGO NIPPLE MFG. CO., CHICAGO, ILL.
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KOLSTER PLAN WELCOMED
BY DEALERS EVERYWHERE

UR offer to let Kolster Radio and Brandes
Speakers prove their own superiority has met

with great success.
We showed our supreme faith in our products. We
made no sensational claims. We simply said, “Satisfy
yourself by hearing these instruments.”
Progressive dealers everywhere have accepted our
offer of a personal demonstration as outlined on the
next page These wise dealers are giving their cus-
tomers the results of their comparisons. The opinion
is unanimous—Kolster Radio and Brandes Speakers
prove their outstanding superiority.

Dealers Everywhere

Send in the Coupons

Asking to Hear Kolster Radio.
and Brandes Speakers
There’s a Coupon for You to Send to Us

OUR OFFER

WE don’t ask you to read a lot of specifications.
We don’t make a lot of boisterous claims.
For neither you nor we are selling specifications or
claims. But we do say, “Have a demonstration on
us.” Our jobbers are cooperating with us.

&

=
=2
T
s
-
- R
=
n?:
=

e

All we ask is for you to be open-minded and willing
to let a Kolster Radio and Brandes Speaker prove
their supremacy. It doesn’t cost you a cent. It doesn’t
obligate you. Your Kolster-Brandes jobber will loan
you our instruments for a demonstration in your own
store or home. Listen. Operate. Put yourself in the
frame of mind of a customer of yours. Compare.
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Then you'll see why our confidence is so great. But 3 =
in case you shouldn’t, there’s no harm done—you've.
not committed yourself in the slightest. Our “show
me” plan is for careful dealers. We know you've
listened to every possible claim. Our job is'to show
you and we welcome the opportunity.

S
=7

(‘ @

o st

Almost everyone who hears a Kolster Radio and
Brandes Speaker is instantly enthusiastic. Tone! —
well, hear for yourself. Simplicity! —well, operate a
Kolster. Beauty!—have a look. Workmanship!—
lift the lid. Sensitivity and selectivity!—we leave
them to you.

Price! —lowest, you'll agree, for such superfine in-
struments — which will atcract trade, make quick
profit for you and enthusiastic customers.

i

¢

Here’s a picture of the Set (6-D) and Cone you can
have for demonstration. They’re bound to be
nation-wide favorites.

-

T SR

FRALRT

#

n

How to Satisty
Yourself First

OUR Kolster-Brandes jobber will be glad to
loan you a Kolster Set and a Brandes Repro-
ducer. Give yourself a comparative demonstration,

R

in your own store or home.
Make our products prove their superiority. Let them
prove that they are easy selling—that they present
outstanding values for your customers.

All you have to do is to mail us the coupon

below. We'll notify your Kolster-
Brandes jobber that you'd like to || p 4o 1 Brandes, Inc.

hear a Kolster Set and a Brandes |} Woolworth Building, New York, N. Y.
Reproducer. In the meantime we'll P_leasp arr'imge a ?dsmc-lBLandle:' d;m-
send you descriptions and pictures of ggilgat:i?g[;:e tniz.‘m erstood that this does
our entire line. To mail the coupon

does not obligate you in the least.

l(()lSter'Bl’andeS CITY""----------;-jTATE __________
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pRadioTubes

Super Detector Power Tube
$5.00 $5.00

EVERY TUBE ABSOLUTELY GUARANTEED

Full Wave

201A Type RectifyingTube
$2.00 $6.00

Have You the Mistaken 'ldea‘.’

Note the fDiffereuce

Two tubes in one bulb—
Consumes rid more current

Clearer Reception—Better Tone Quality

- You will never know how good your set is
until you use better tubes

24

Read This and See!

Many dealers have the mistaken idea that they are
not concerned about the financial standing of the
manufacturer whose goods they sell.

No retailer can reach the maxitigm of his profit
possibilities unless the financial sta ling of the manu-
facturer insures him a continuanc - of the merchan-
dise on which he builds his trade. 7"‘@

We did not inherit our good wi%or capital —we
started 26 years ago with less thaty $35,000 capital.
Today we have over Two Million et capital. (See
Dun or Bradstreet.) | 3%

We do business with over 9()()().L dealers and our
Q- RS player rolls are in over two million homes.
This position could not have been achieved unless
our merchandise were right and our policy fair.

Is it not important that the dealer sells a trade mark
article nationally advertised, the perpetuation of which
is insured not only by the financial standing of the
manufacturer but also by the recordd of growth and
good will earned by progressive methods and the
maintenance of policies, fair alike tg the dealer and
the buying public? 3<Z

X
¥

The Q'R'S Music Company 3°° §ith Wabash Ave.

Factories at: CHICAGO 'NEW YORK SAN FRANCISCO TORONTO, CANADA iSfYDNEY, AUSTRALIA

— ——mcy
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Did you ever listen to a spellbinder?
He’s usually long on talk and short on
performance.

In Radio, especially, it’s necessary to
get down to cold, clear facts—based
on performance alone. Test every set
you plan to put your good name be-
hind, yourself-—play with it in dif-
ferent territories and under vary-
ing conditions. Then you’ll be sure
that you are giving value to your
customers.

Here’s a fact about Shamrock that
: will be readily verified at a trial.

- No Speeches-

e e ey s

"PlainFacts

Under the same conditions it will perform as \
well as the best of the high-priced sets. It
is by all odds one of the finest values on the

market today—it’s the perfected
ome Dial Set! Ask us to prove it!
Box model $95—other models $130
to $275—6 tubes—Tuned Radio
Frequency—One Dial Control.

. SHAMROCK

(R.A DI O

[ ) Pioneers in Manutacturing Perfected One Dial Sets g

SHAMROCK MANUFACTURING CO.

Main Office and Factory: 196 Waverly Avenue, Newark, New Jersey
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EVER before in our history have we
experienced the demand aroused by the
announcement last month of our amazing new
salesplan! Our huge factory is working nightand
day to keep up with orders! The entire country
demands Aristocrat Vernier Port Dials!

Every radio fan wants a copy of our beautiful,
practical, 48-page Log Book which we are giving
FREE with every set of 3 Aristocrat Vernier
Port Dials! If you have not tried this sensational
sales stimulating plan you are missing a golden

THE KURZ-KASCH COMPANY, DAYTON, OHIO

Avristocrat
Vernier Port Dial

opportunity—an extraordinary chance for quick
turnover and amazing big profits.

Even without our FREE Offer, the Aristocrat
Vernier Port Dial would outsell any other
Window Dial on the market, for it is the finest
looking, finest tuning dial on the market.

If you haven’t seen a copy of our Log Book, if you
haven't learned the details of our amazing sales
plan that will triple your profits, order a set of
Aristocrat Vernier Port Dials from your jobber,
and get full details from him. '

MEMBRA

Moulders of Plastics
Ormces: New York, Chicago, San Francisco, Los Angeles, Portland, Spokane, Denver, Toronto

KURZ @ KASCH

Aristocrat Dials and Knobs

'CHICAGO SHOW {2y
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Rlde in on the Vesta Lm

Now six million Radio owners with
two million new Radio owners to

be added this season—

Vesta comes out with the very

groducts the Radio public have
een hoping for—

These products will sell like “hot

cakes” to this great eager throng.

“Double our last order.” “They’re
a wonder.” “Superior to anything
we’ve had.” “Be sure and ship at 200 225

once.” These and a host of other vgﬁ-m QUAL'[TY$TUBES
letters from dealers who have 4 aulit that cannot be questioned
already started—and going strong. e

Big national advertising campaign
—Big newspaper campaign—and
Vesta many dealer helps—will make Vesta
Trickle Charger the big seller among Radio prod-
Keeps the “A” Baceery ucts this season.

fully charged —always . R
Get aboard! Ride in on the Vesta
$10 Line!

(Pacific Coast $10.50) VESTA BATTERY CORPORATION _ VESTA RARIO/“A” UNIT
2100 INDIANA AVE.,, CHICAGO, U. S. A. o e o il e ooy sies

case. See solution and water level ata glance.

With 50 amp. Batt?s $27.50

(Pacific Coast, ad

VESTA VACO VESTA RADIO “A” VESTA ISOLATOR VESTA VACO
“A” BATTERY The Highest Quality Auto Battery Auto Battery
Dependable — Low Price | Isolator Construction Standard Cons
High Quality Low
S — WRITE HERE

VESTA BATTERY CORP., 2100 Indiana Ave., Chicago, Ill. R.D.—Oc.
Please have your Central Distributor near me present the Vesta
0O Radio Line O Auto Battery Line

AUTO-RADIO PRODUCTS |
~~(esta for Uitality == i

!

1

SEE THE VESTA EXHIBIT AT THE RADIO SHOW—CHI
57
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MODEL 16
LIST $80.00

Real Value for your Customers

Real Profits for You!

WORKRITE MODEL 16 The day of the fly-by-night set manufacturer is over. The
6 tube Neutrodyne receiver with new 2 dial demand for reliable well known sets has put him out of
Bonestiul ragnt, line broadcast condensers. business. Your customers want a set that is made by a
match, gold trimmed. Will outperform reputable company because they feel more certain of getting
many sets selling for much higher price. full val for thei e
Price $80.00 ull value for their money.
The llne of WorkRite Super Neutrodyne Radios is made
WORKRITE MODEL 26 by a pioneer radio manufacturer and has a standardized cir-
The same circuit and control as the Model cuit _—-the I\Ie“tm’-dyne
16, mounted in a handsome walnut corsole Quantity production by experienced workmen has reduced
m!’e‘:e‘:onge:f’:{ v;‘i”l;ffe’—c;n%’:i St the cost of WorkRite radios and enables us to quote them
cone speaker gives deep, full tone. Best at the remarkable pnces llsted
g::c:(’gﬂggs 60 e 58 i Every WorkRite radio is excellent value because of the
wonderful volume, fine tone and easy tuning of the set and
WORKRITE MODEL 36 the beautiful cabinet in which the set is housed.

These radios will please your customers because of their

IS G TS el L ey Gl performance and high quality. They will make money for

Neutrodyne circuit. 3 way switch, T

IN-ONE dial operates all three condensers you because they are easy to sell and require practically no

from one control. e built-in cone

speaker 24” wide. Beaut ul walnut cabinet, serv1c1ng

is a_most pleasing piece of furniture. ) . .

Price $210.00 WorkRite dealers are given exclusive franchise. Your ter-
ST e v . ritory may be open. Worite today.

DEALERS . ]
Some exclusive territory is still available The Worlete ManlIfacturlng CO-
AR A A L WD U e 1817 E. 30th St., CLEVELAND, O.

iﬁ""‘w«mmw 3
g >
NEUTRODYNE:
""‘"‘:-usquo g

’%

A e e Fending.
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Long-LiVed
Motors
Bl

DUDLO
O IR

D
L
o)

The life of any motor is measured by the durability of its windings.
The life of DUDLO Windings is insured through the durability
of the wire, particularly the insulation, upon which winding
efficiency depends. Manufacturers of fractional horse power motors
for all kinds of domestic and industrial equipment will insure the
longest possible life for their motors through the use of Dudlo
Magnet Wire and Field Coils.

The Dudlo experimental and engineering
departments are at the service of any
manufacturer, fully and freely, without

obligation of any kind.

DUDLO MANUFACTURING CORPORATION, FORT WAYNE, INDIANA

412 Chamber of Commerce Bldg. 160 North La Salle Street 4153 Bingham Ave. 274 Brannan St.
NEWARK, N. J. CHICAGO, T1LL. ST. LOUIS MO. SAN FRANCISCO, CALIFORNIA

59




MODEL 116

Apex today has attained both artistic
and mechanical pre-eminence in the
creation of the New Model “Six”"— a
perfected unit that offers command of
the air at the turn of asingle dial. Every
progressive dealer in America should
welcome this opportunityto present to
the radio public, a set which attracts
on sight and sells on performance.

There are tremendous profits to be

received. Because quality products

are always certain of quantity

sales. May we give you the details?
A letter or a card will do.

APEX SUPER FIVE
A nationally recognized set of extraor-
dinary proven performance. A profit-
maker, for past seasons, acknowledged
by APEX dealers to be one of the most
appealing units ever offered.

- Apex Electric Manufacturing Company
- 1410 West 59th Street - Chicago
60




Sell Radio’s Most
Popular Accessory

This is a B Current Supply year! And the season is already into
its full stride. That’s why you should act quickly to supply your
customers with the most popular and most efficient B Current
_ supply unit of all—the Majestic B! Take a Majestic to your

customer’s home. Plug it in the light socket. Leave it seven days
and on account of its wonderful performance, you will have no
trouble receiving time payments.

Majestic B Current Supply Units deliver uniform power at'

the low cost of about one-tenth cent an hour. No acids. No hum.
No fuss. No worry. They are guaranteed to give better radio
reception because they deliver comstant, unvarying power direct
from the light socket!
The Majestic sells itself. Hundreds of dealers over the country
are making sales in this easy, satisfactory way.

See your old set owners. They are your best Majestic pros-

pects. Sell Majestics on easy time payments, You can guaran-

tee that each unit will make good or we, the manufacturers,

will. Write or wire for details.

CHICAGO SHOW, BOOTH 6, SECTION F

GRIGSBY-GRUNOW-HINDS CO.

4552 Armitage Avenue s Chicago, Illinois

Majestic B*@ifrent Supp

delivers pure direct current-From your light socket ‘ =]

o)y

No Filament to Burn Out

All the Majestic “B” Current
Supply units are manufac-
tured complete in our factory
and are equipped with the fa-
mous Raytheon Tube, (en-
dorsed by numerous radio
engineers and editors) which
as a non-filament tube with
full wave rectification, no
acids or back surge. Tests of
the Majestic “B” on the oscil-
lograph demonstrate that all
A-C hum is eliminated.

Majestic Standard-B

Especially adapted for sets having
not more than seven 201-A tubes, or
six 201-A plus one 135-150 volt
power tube. Popularly priced for the
average set. lmproves tone—betters
reception.

Price ..-cce-eeceacssansaans $32.50
West of Rocky Mts. ........ $35.00

Majestic Super-B

Canacity 1 to 12 tubes, including the
use of 135-150 volt power tubes.
Complete with switch to control cur-
rent from light socket.

Majestic Master-B

Rating 60 mils at 150 volts. Par-
ticularly adapted for Radiola 25, 28
and 30 and Super heterodynes. Will
operate all power tubes. also the new
svper-power tube UX-171 (180
volts). Unequalled for sets having a
very heavy current draw.

Price ..covvenrsarcnnorenan $42.50
West of Rocky Mts. ........ $45.00

#
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RN Now—2 New Electric Power Garods !

z / Both marvellously richer in tone, sounding new low notes

' GRROP:z*RAPIO;
e POWER

AT YEARS AHEAD! =
}%' Startling New Advanced Units of Design !

GRRODP --£/)

—Simply
Plug into
. light socket
i’]ml;]y;t atcostof ¥4c
u o h 1 1

light socket per hour \ i
atcostof % ¢ "
per hour,

)
No Outside Antennae! No Batteries!

: . . . ] A
No Batteries! No Eliminators! No Loop! No Battery Substitutes !
No Chargers! No Attachments! (unfess prefecred)
NEW POWER INCREASES TONE RANGE COMPLETELY SHIELDED
AND RICHNESS ONE-DRUM-DIAL Tuning Control
. SEVEN TUBES & ELECTRIC POWER
OWER is the absolute essential for the deeper and
Pﬁner tones in radio. And new Garod-EA now repro- L ) INDUCTANCE-TUNED
duces entirely by electric power! RADIC FREQUENCY TRANSFORMER
Five elements in new Garod-EA contribute to this un- (Replacing Variable Condensers)
paralled quality of tone. First, the House Current. . . equiv- INSURING —

alent in power to 10 ‘“‘B” Batteries. Special Power Tubes

1—Accurate, permanent synchranization of multiple stages.
... 100 times more powerful than stindard tubes. The

2—Ezxtreme sensitivity and selectivity due to high ratio of

Power Unit. .. that steps up the house current to 450 inductance to capacitance.
volts. The Super Audio Transformer that, together with
the power tubes which never overload, amplifies tone with- Presertr'tred in ““The R;bifn Hoto:,"fa fine pe;}'gdbc:'h;;t, made of
out distortion. Neutrodyne, that silences all “‘squeals”and ree rare woods from the forests of Robin Hood.
guarantees world’s finest selectivity, CUSTOM Bt‘J(II\IiEdeB:‘g g$§08n15)ABORATORIES
Price $310 Price $750
Only Loud Speaker and Tubes to be added Only Loud Speaker and Tubes to be added.

DEALERS ATTENTION!

Garod-EC illustrated above was one of the outstanding features of the Radio World’s
Fair at Madison Square Garden, New York, September 13th to 18th. This remarkable
achievement represents the very finest receiver that can be built. It is custom-
made. Complete details will be sent upon request.

Garod-EA today has put the factory into night and day production.

If your territory is not yet covered by a Garod wholesale representative write us at
once for complete’ details of “The Garod Franchise” which protects exclusive Garod
dealers in every desirable way when a territory is allotted. The big thing in radio today
is ELECTRIC POWER. Get acquainted!

GAROD CORPORATION : : : : Belleville, New Jersey

62



< SPACE - E-3 ‘JE‘HICAGO SHOW )

PERRYMAN |l RADIO TUBES

“Distance without Distortion”

Double Filament!
Extra Capacity!

The filament of Perryman Radio
Tubes with the patented Perryman
Bridge is doubled to form a lettes
M. This twin construction not only
exposes a greater area of filament

(Patented June 22, 1928)

: + ¥ + .

G0 §) (O Gy Do Derryman surface, but it doubles the area of
“ii’gmei"":‘p’}‘lé‘nyn}l%: ouble Flament  electron emission and increases the
ridge whi ho . .

the fgii'""&‘é: in place - capacity of the tube. The real result is a tube that
e et O does its appointed work more easily, giving greater
Tubes. - Notias” "t volume without distortion. Its longer life is a dis-
i s Which tinct economy

istr1 elec~ .

tron emission over

h rea o q Qrf

::lste.f_ulglziv?_n? Zlf’eatt}::: Perryman authorized distributors carry ample stocks a.nd
fosding, s 0T can service dealers on sales helps and advertising material.
ity gone for the The dealer who anticipates his requirements will greatly as-

the life of the tube is sist his distributor in making timely deliveries. This will

exceptionally long,

be a big Perryman year.

Type R.H. 199 Type P. A. 120 Type R. H. 199
NAmnllﬁer-Deteotnr Power Amplifier Amplifier-Deteotor
ew Standard Base New Standard Base Adapter Base

S with fong pl
. oo, 200 ’;ry“ PA‘A' "'ﬁ” ns with long pins with short pwns
Q ype P.D. -A ower mplifler
TAy;'nlmor-HliGm'“; Suﬁer-Sesn':Iti‘\’re dnatectnr Ne\;{ltﬁta:\d:rd IBuo
ew Standar ase ong pins .
N'mnghﬂ::,:rdnl,ﬁua with long pins ‘ph—’
Type P.A. 210 Type P.R. 2i3 ’ :
Super-Power Amplifier Full Wave Reotifler .
Nowmlstalndard _Base Now _1shta‘ndarn‘ Base
This Perryman catalog *‘Just e WL A2) G
off the ll:ress" lislts and illus- —I/ PERRYMAN
trates the complete line of
Berryman Tober sivies o / ELECTRIC CO., INC.
§hal&acftenstics, sizes, etc) 33 West 60th St., New York, N. Y.
enc for your copy. / Dept. R. D.
/ Gentlemen: Kindly send me a copy of your latest catalog.
-’ NGME ittt ivne i veesaessneeereaeeasas sannssnasssnasanssosnnns
/ Address ................ e e .
POt My distributor ©5 ..o uu vt et i e
-
'

'ELECTRIC CO. .

SALES AND EXECUTIVE OFFICES
33 W. 60th ST., N. Y. C.

PERRYMAN|

LABORATORIES AND PLANT
NORTH BERGEN, N. J.

PERRYMAN
eERR Y



From the start of radio broadcasting, General Instrument pi-
oneered every development of variable condensers. General Instru-
ment engineers developed the first low loss condenser, introduced the
first true full straight line frequency condenser and for the 1926-27
season introduced the ultimate tuning condenser,

- METRALIGN

SL STRAIGHT LINE
TUNING

METRALIGN SLT is the only condenser embodying Straight Line
Frequency on the low wave lengths, Straight Line Wave Lengths
for the middle band and Straight Line Capacity for the high wave
length stations, thereby making it possible to separate and bring in
any station no matter on what wave length, low, intermediate or
high.

Stock Metralign S L T Condensers NOW. If

your jobber cannot supply you, write us direct

What do you know about shielding? Write
for our new book covering this subject

“Little Giant” Rheostat
All The Name
Implies

The only rheostat which defi-
nitely eliminates the possibil-
ity of burnt out or broken
resistance units. Perfect, and
velvet silent action. Bakelite
insulated throughout. One
hole mount. 6 to 30 Ohms.
List 75c.

G. 1. Variable Audio

Transformer

Only Variable Transformer
on the market todey. De-
signéd for use in any type
set. All that’s necessary is to
turn the knob until reception
is clear and sharp. Result—
Perfect co-ordination between
transformers and tubes, assur-
ing absolute absence of all
squealing and howling.

General Instrument Corporation

477 Broadway, New York City

Makers of “Bureau of Standards” Variable Primary Condensers
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Audio Frequency
1 Transformers
Knlfe Throw Highly efficient—popalar price—
H J fully shielded in an enameled
SWltches metal case.
i Stock No. 1500—
Moulded Bakelite base — Spring 314 to 1 ratio........$2.25 list
brass contact—Moulded insulated 3 Stock No. 1550—
handle. Stol ratio.......... 2.50 list
= elE 4
5 3 b TN L= T N

st Dependable

S e Thee Products
Stock No. 2010........... 70c list
~for the 1927 Season

Variable High Resistance
Conltrols (:lscilllution ﬂﬁd lrlegula:‘es‘
quality and volume. Highly nicke
Used by leading set builders— pied meul el with moulded
Bakelite knob.
Range 0 to 200,000 Ohms

Double Pole, Double Throw 3 3 1 Stock No. 2120.. .. ... .. $1.25 list
pors, Double Quality with a Popular Price sco N 2uo. ool 1
Stock No. 2020......... $1.00 list Shock No. 2150....... .. 8125 (bt

If your jobber has not fur-
nished you with the new
{ complete MUTER catalog—

BTe G CACS we'll be glad to send you
Triple Pole, Double Throw one direct.

Base 215" x 2”

Stock. No. 2030......... $1.50 list . write Dept R D‘

Five Pole, Double Throw lnteﬁ;;‘;?:;:.:::-smtu
Base 24”7 x3%” Moulded Bakelite case with insul-

Stock No, 2050........ $2.50 list: ated adjusting screw,
ESLIE . UTER o. Stock No. 1800, . ... .. ..52.50 list

76th and Greenwood Avenue

CHICAGO, U.S.A.

- MEMBRR
A Variable Condensers
ntenna Plug Moulded Bakelite case.
Black moulded Bakelite. 275" long. Blancing condenser .000003 to
Stock No. 2600........... 60c list Stock No. 1900......... $1.00 list
: : . " = Variable grid condenser .00015 to
0005 M. F

Stock No. 1950.........$1.00 list

/

Resistance Amplifiers '
Completely wired dy for i Hati Individ Standard Highl !;.ihxid tclouddeln;ser'sth djust
ompletely wired, ready nstallation. Individ- - ighly polished metal end plates with adjust-
ually pnck’;d, with I-inst:uc‘:iro;;,s ana coml’lete Aerlal Kit able soldering lugs. Bakelite plates—mica in-

q sulation-—brass electrodes—gives i e-
Contains all necessary parts to erect. Attrag- v l s—& maximum 1

Stock No. 1410 (2 stage). .......0ounes $6.00 1f-c Rivelindividnallearions ﬁlsl;;- by leading set builders.
Stock No. 1400 (3 stage) . ............. 8.00 list Stock No. 250.............c000ues $3.50 list All popular sizes—from 30c to 85¢ list.
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No. 21
“The

Jewel

Case”’

$45

“The Lantern”
$12.50

‘Such quaint charm to
please the eye —and
rare power to please
‘the ear! Full and faith-
4ul tone recreations of
beauty. Priced low.

No. 12--$16.00
No. 15.-$23.50
Borkmanite Horn—

Velvet Double
Stylug Unit

A i [ } ) [

RBSTe A

" Just as if you weve there!”

““The Chinese Cone-Flex”

The Ultimate in

Radio Recreation

THE trappings of laboratory are gone. In its rich, quiet beauty, the
Velvet “Jewel Case” Speaker is at peace in company with your
richest furnishings---a rarely precious possession for any home.

For it is not merely beautiful. Itis living Radio Recreation itself when
it brings in the full round tones of the whole orchestration. Tonal
beauty that matches its outward delightful dignity. You must hear
itmsec:l it---to fully appreciate the long step ahead which Velvet brings
to Radio.

Dealer-Jobber Franchise sales plan unusual---write or wire for details.
It will bring you new satisfaction in selling Radio. ’

Sales Department

THE ZINKE CO. THE BORKMAN RADIO CORP.
1323 S. Michigan Ave. Salt Lake City, Utah
Chicago, IlL Kalamazoo, Mich.

Manufactured by

With Rare Beauty, Volume, Power!
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A Delightful Console by

®
adio Master
Corporation of America
By ity Vischigon
1500 Republic Bldg.
Chicago

Radio Center
Bush Bldg., New York

e

MODEL 19-D
Butt Walnut
Doors. Overall
dimensions are 46
in. high, 23%4 in.
wide, 13 in. deep.
Ample room for
both A and B
batteries in com-
partment. Sliding
arm rest.

1442 Majestic Bldg.
Detroit

67
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Let Qur Free Service Bureau Help You Supply Your Needs

Tell us your needs and we’ll put you in touch with repgtable firms to the end that you will receive
information on the latest and best equipment. A post card will do or use the coupon below.

A 61 Condensers, filter 125 Hinges 162 Panels, en, 236 Solder
1 “A” Batteries 62 Condensers fixed 126 Honeycomb coil adapt- g3 p?nels: ﬁbszaved 237 Soldering irons, eiectric
2 Adapters (paper, grid or phone) ers 184 Panels, hard rubber 238 Soldering paste
3 Aerial insulators 63 Condensers, variable air 127 Hook ups : 185 Phones 239 Spaghetti tubing
4 Aerials Condensers, variable 128 Horns, composition 186 Phone connectors, mul- 240 Spark coils
5 Aerials, loop grid . 129 Hormns, fibre tiple 241 Spark gaps
6 Aecrials, patent Condensers, variable 130 Horns, mache 187 Phonograph adapters 242 Spark gaps, quenching
7 Aérials, socket plug mica 131 Horns, metal 188 Plugs, coil Stampings
8 Amplifiers Condensers, vernier 132 Horns, wooden 189 Plugs, telephone Stators
9 Amplifying units Contact points 133 Hydrometer syringes 190 Pointers, dial and knob Stop points
10 Ammeters Contacts, platinum Hydrometers 191 Poles, aerial Switch arms
B Contacts, silver 1 192 gotentiometleés guqtc: levers
ugr : Contacts, switch Inductances 193 Presses, molding witch points
:; thte:::tenf:tate Cord tips Instrument brackets Push-pull switches, Switch atops =

I

R

volt-

I

age)
13 Batteries, dry cell
14 Batteries, storage
15 Battery chargers
16 Battery chemicals
17 Battery clips
18 Battery eliminators
19 Battery holders
20 Battery paint
21 Battery plates
22 Battery trays
23 Bezels
24 Binding posts
25 Binding posts, compo-
sition
26 Binding posts, initialed
27 Binding posts, insulated
28 Binding posts, nickel-
plated
29 Books
30 Boxes, battery
31 Boxes, grounding
32 Bridges, wheatstone
33 Broadcasting equip-
ment
34 Busbar
35 Buzzers

c

Cords, for head sets
Couplers

Crystal alloy
Crystal holders
Crystals, rough
Crystals, synthetic
Current supply

Desks

Detector units
Detectors, crystal
Detectors, fixed crystal
Dial adjusters
Dials, composition
Dials, hard rubber
Dials, rheostat
Dials, vernier
Dials with knobs
Diaphragms, mica
Dies

Display stands
Drills, electric
Dry cells
Dynamotors

E
Earth grounds
Electrolyte
Emblems
Enamels, battery

Insulation, molded
Insulation material
Insulators, aerial
Insulators, composition
Insulators, fibre
Insulators, glass
Insulators, hard rubber
Insulators, porcelain
Inventions developed

J
Jacks, cord tip
Jacks, phone plug

K
Kits
Knobs

L
Lead-ins
Lightning arresters
Loud speakers
Loud speaker units
Lugs, battery
Lugs, terminal

M
Magnets
Magnetizers
Mailing lists
Measuring instruments

36 Cabinets 100 Enamels, metal Megohmmeters

37 Cabinets, battery 101 Engraving Metal Stamging
38 Cabinets, loud speaker 102 Engraving machines Mica

39 Carbons, battery 103 End stops Milliammeters

40 Cat whiskers 104 Eyelets Minerals

41 Code practisers 105 Experimental work Molded insulaticn
42 Coils Molding

43 Coils, choke 106 Ferrules Molds

R
Reacuvartors
Receiver caps
Resistance leaks
Resistance units
Resistors
Rheostat bases
Rheostat strips
Rheostats, automatic
Rheostats, battery
Rheostats, dial
Rheostats, filament
Rheostats, potentiome-
ter
Rheostats, power
Rheostats, vernier
Rods, brass
Rods, fibre
Rotors

Screw drivers

Screws

Screw machine
ucts
Sets,
sole
Sets, receiving—crystal
Sets, receiving—knock-
down
Sets,
able
Sets, receiving—power
operated

Sets, receiving—radio
frequency

Sets, receiving—reflex

prod-

receiving—coni-

receiving—port-

Switches, serial
Switches, battery
Switches, filament
Switches, ground
Switches, inductance
Switches, panel
Switches, single and
double throw

T
Tables
Terminals
Towers, aerial
Transformers,
frequency
Transformers,
dyne
Transformers,
tion
Transformers, power
Transformers, push-
pull
Transformers, radio fre-
quency
Transformers, toroidal
Transmitters
Tubes, vacuum—recti-
fier
Tubes,
element
Tubes,
element
Tuners

audio
hetero-

modula-

vacuum—two

vacuum—three

v
Variocouplers,
rubber
Variocouplers, molded

hard

Sets, receiving—regen- Variocouplers, wooden

44 Coils, coupling 107 Fi h i5ed Mountings, coll
7 Biber sheet, vilgy erative 274 Variometers, hard rub-

45 Coils, duo-lateral - Mountings, condenser
46 Coils, filter igg g&t::r:: actors leak Sets, receiving—resist- ber

47 Coils, grid 110 Fuse cut outs Mountings, end ance coupled 275 Variometers, molded
48 Coils, 'honeycomb 111 Fuses, tube Mountings, iﬁd leak Sets, receiving—sec- 276 Varnish, insulating
49 Coils, inductance Mountings, neycomb tional 277 Vemniers

50 Coils, stabilizer coil Sets, receiving—short 278 Voltmeters
51 Coils, tuned radio fre- 112 Galena Mountings, inductance wave

113 Glass tubes s v w
quency : switch Sets, receiving—tuned
52 Coils, tuning H; g:g 11::1]: ;g:ld:&:g' Multiple phone plugs radio frequency 279 Washers
53 Ce(:!]!.lpoundl. Battery 2 gn8 ke Faed N g}eltsl,l transmitting 280 ‘V)‘vlav; meters
sealing 3 » 3 1 ellac 281 inding
54 Compounds, impregnat- 117 Grid leaks, variable [i2 Nume plates Slides 282 Wire, aerial

i 176 N .
. i(x:lz . \ i}g (G}:’ox:ld:;’;;he:;:nc 7 uts o Soc:et a%ap’trerg 283 Wim’ded braided and
ondenser part ockets, V. T.—compo- stran
56 Condenser plates 120 Ground rods 177 Ohmeters sition 284 Wire, copper

57 Condensers, air H 178 Oscillators Sockets, V. T.—hard 285 Wire, insulated
58 Condensers, 121 Handles, switch P rubber 286 Wire, Litz
coupling 122 Hardware, cabinet 179 Panel lights Sockets, V. T.—metal 287 Wire, magnet
59 Condensers, by-pass 123 Head bands 180 Panels . 235 Sockets, V. T.—porce- 288 Wire, platinum
60 Condensers, coupling 124 Head sets 181 Panels, composition lain 289 Wire, tungsten

Note the number of the item you want to buy—then check the corresponding number in the coupon below and mail to us.
=————TEAR OFF HERE
5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21

3
33 34 35 36 37 38 39 40 41 42
54_55__56 57 58 59 60 61 62 63
65 66 67 68 69 70 71 72 73 74 75 76 77 78 79 80 81 82 83 84
86 87 88 89 90 91 92 93 94 05 96 97 08 99 100 101 102 103 104 105
106 107 108 109 110 111 112 113 114 115 116 117 118 119 120 121 122 123 124 125 126
127 128 129 130 131 132 133 134 135 136 137 138 139 140 141 142 143 144 145 146 147
148 149 150 151 152 153 154 155 156 157 158 159 160 161 162 163 164 165 166 167 168
169 170 171 172 173 174 175 176 177 178 179 180 181 182 183 184 185 186 187 188 189
190 191 192 193 194 195 196 197 198 199 200 201 202 203 204 205 206 207 208 209 210
211 212 213 214 215 216 217 218 219 220 221 222 223 224 225 226 227 228 229 230 231
232 233 234 235 236 237 238 239 240 241 242 243 244 245 246 247 248 249 250 251 252
253 254 255 256 .257 258 259 260 261 262 263 264 265 266 267 268 260 270 271 272 273 — Jobbers
‘274 275 276 277 278 279 280 281 282 283 284 285 286 287 288 289 200 291 292 293 294 —Manufacturers
J vop v —Importers

2 3 4
23 24 25 26 27 728 29 30 31 32
44 45 46 47 48 49 50 51 52 53

Service Bureau The'Radio Dealer
10 East 39th St.,, New York City

We are interested in buying radio equip-
ment and have circled the numbers on
this coupon of the items we are ready to
buy now. Please have manufacturers of
these lines quote us prices.

Name ..

Address

We are
—Retailers

N

D
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i

I
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English - Whitman cone-
less and hornless speaker,
using a double compound
unit, a different principle

- in speaker construction
and action.

PATENT PENDING

English - Whitman Tun-
A-Loop, all wave, tunes to
the peak, something no
other Loop on the market
will do, moulded of gen-
uine Bakelite, will cut out
second harmonic. This is
also a feature that no -
other Loop or Aerial will
do. A Loop eventually,
why not the best?

*

ENGLISH - WHITMAN PRODUCTS, Inc., M¥ vom ey

BOSTON CHICAGO PITTSBURGH LOS ANGELES DENVER SAN FRANCISCO

’/
/
. 69



You want D. X.

GET IT WITH

Duratron Type
200-A
Super—Detector

VACUUM TUBE

TELEGRAPH FOR PRICES

Some territory still open for Manufacturer’s Agents

Duratron Products Corp.

Manufacturers of a Complete Line of Radio Tubes
UNION CITY, N. J.

70
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Fully Patented

—_——

(PATENTED)

The principle of RESO:
NANCE is the amplification of
sound waves by concentration,
It is a well-known fact that if
two phases of condensation of
a sound wave can be made to
travel togcthcr the sound will
be amplifed four times. For
four phases the amplification is
sixteen, etc.

In the RESONATA, a portion
»f the sound waves, instead of
traveling straight out, are de-
flected and led to travel over a
longer distance (as shown in
the above diagram, point C).
Those waves which travel
straight out, meet the deflected
waves at a common point of
concentration D, at or near the
eutlet of the speaker, and tra-
vel together as one amplified
wave.

A great volume of amplifica-
tion is thereby obtained with
only a moderate swing of the
diaphragm, thus eliminating
the greatest cause of distor-
tion.

space HH - 36 CHICAGO SHOW {0));

Under Resonance
Laboratories’ Patents

Great Development in Radio

is not just another speaker nor even another good
speaker. It is in a class by itself—new in principle
—revolutionary in theory.

It reproduces with vivid naturalness the entire range

‘of voice and instrument—the low notes in their
proper proportion, the high notes in all their
delicacy and beauty.

The three foot horn with its shrillness and distor-
tion and the two foot cone with its booming over-
emphasis of the low notes, sound false and look
ugly in comparison.

RESONATA employs the natural principle of
sound amplification—RESONANCE. The principle
by which, in the human voice producing mechanism,
the weak vibrations of the vocal chords are ampli-
fied to a volume that can fill a large auditorium far
better than any horn or cone.

By following this principle closely
Dr. FLOYD S. MUCKEY

The Greatest Authority on Acoustics

Maj. HENRY G. OPDYCKE!

The Foremost Vibration Engineer in this Country

have been able to perfect a reproducer of a tone
quality and volume unequalled by any other speaker
on the market although measuring only 6x6x8
inches.

The RESONATA is made entirely of bakelite, not
easily breakable and unaffected by weather condi-
tions.

The diaphragm is conical in shape, seamless and
moulded of bakelite .006 of an inch in thickness.
The lightness of the diaphragm makes it sensitive
to the slightest vibration without imposing any
strain on the unit.

JOBBERS—Several territories still open for live
distributors. Wfrite for details

RESONATA CORPORATION OF AMERICA, Mfrs.

1270 BROADWAY

TECTRON RADIO CORPORATION

SOLE SALES AGENTS

71

NEW YORK, N. V.
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ow in Preparation
& qnD The Fall 1926 Edition of

‘The RADIO
BLUE BOOK

(Semi-Annual)
Combining

Radio Dealer Year Book

Radio Dealer Jobbers Directory

Radio Dealer Trade Mark and
Brand Directory

The Complete Directory

of i i -~
Valuable Manufacturers—Brands and Trademarks

Information X
niorn —Jobbers—Retailers

Nothing like The RADIO BLUEBOOK has ever been
attempted in this industry—a complete, authoritative,
" “trade reference book, invaluable source of informa-
' tion for everybody concerned with radio.
It will be at the right hand of every buyer!

WRITE FOR ADVERTISING RATES
AND FURTHER INFORMATION

RADIO DEALER PUBLISHING COMPANY, Inc.

10 East 39th Street, New York, N. Y. ‘

ORDER YOUR COPY NOW—USE THIS BLANK

RADIO DEALER PUBLISHING COMPANY .
10 East 39th St., New York, N. Y.

You may enter our order for The RADIO BLUE B OOK for (one, both) edition.s to be dglivered upon pub-
lication for which we agree to pay $............ upon receipt of invoice. o & ’

Price $7.50 NAME

or the two semi-annual

.............................................................................

editions if ordered at - STREET AND NO. tvereeeesceseenrertoasoreansoncssnoonson 10000060G000GA0000000000 il;

one time for $12.00 pre-
paid. (G 6Ye LNRRD) NI 5600000000000600060000000060050000600030000060600303000330006000

wuinne  of the Radio Industry— |




ITH its superior tone quality and
[, B0 remarkable realism the Pacent
S84 Cone has met with immediate
success—a sure, quick-selling product,
licensed under the basic cone patents,
and rightly priced.

=
,';; \,}'j j

&,

Licensed Under Lektophone Patents

- An Immediate Success

Type A, table type (as illustrated) 17

inches in diameter, with handsome

bronze base, suitable length cord and

Pacent detachable plug, list price $28.50
($31.50 West of Rockies)

Also made in 36 inch size for either floor
or wall mounting. Full information and
prices on request.

Write us for information and special dealer proposi-

tion on this newest Pacent product, and
for “advertising helps”.

PACENT RADIO CORPORATION, 156 West 16th Street New York

73
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-~ AMSCO

] " FOR EXCELLENCE

FILATROL

AMSCO again leads the way
toward elimination of con-

trols. The AMscoO Filatrol .

is an automatic filament con-
trol that really takes the place
of manually adjusted rheo-
stats in the average circuit.
Its unique design, a depar-
ture from conventional form,
gives unfailing efhiciency,
andunmatchedcompactness.

Guaranteed for the lifetime
of any receiving set.

AMSCO ALLOCATING
CONDENSERS “‘spread’” the
stations with engineering preci-
sion. Made single, siamese,
three-gang and four-gang.

"FLOATING
SOCKET

Rugged and substantial, this
socket is yet extraordinarily
tiny—and ‘it foats!’’ All
types of tubes fitwiththeclick
that accompanies positive
wipe contact. The tubes al-
most literally float on air,
practically isolated from the
base or panel. Microphonic
noises, mechanical feed back
and audio vibration are ef-
fectively eliminated. An'im-
perative choice for the sen-
sitive set — or the set with
built-in loud speaker.

AMSCO PRODUCTS, Inc.
Broome & Lafayette Sts., N.Y.C.

All AMSCO Parts are manufac-
tured in accordance with Standards
of the Radio Mfrs. Association, Inc,

e

74

TOM THUMB
RHEOSTAT

A true midget for saving
space front and back of the
panel. No less effective be-
cause of its compactness—it
has the normal amount of
resistance, the normal elec-
trical contacts. It is simply
that needless bulk is elimi-
nated by AMSCO design. Air
cooled construction— Bake-
lite base and knob with in-
dicator arrow. Sold under
the usual AMSCO guarantee.

([l

AMSCO METALOID GRID
GATES AND RESISTORS
are uniquely silent, duc to a per-
fected colloidal Metaloid resist-
ance element. Ask your dealer,

~e—gy
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Is One Best Way

HE JONES MULTI-PLUG is truly the Standard Set

Connector of the radio world. One plug counects the

set with the current supply, aerial and ground. Leading
set manufacturers using Jones MULTI-PLLUGS as standard
equipment conservatively estimate a saving of 50¢/, on serv-
ice calls. You will profit by selling radios MULTI-PLUG
equipped or equipping those you handle with Ty pe BP or
WB, which are adaptable to all receivers.

Type WB incorporates the new Radio Wall Socket, stand-
ardized to same size and shape as electrical wall socket.
Batteries and aerial and ground wires may be hidden in base-
ment or adjoining room. 5 types of Jones MULTI-PLUGS
to fill every need.

Write today for complete information regarding

each of the models of Jones MULTI-PLUGS.

HOWARD B. JONES
618 S. CANAL ST. CHICAGO, ILL.

PLUG

THE S’I‘ANDARV 1/ CONNECTOR

Trade Mark Registered U. S. Patent Office.



'.:3-*'?”‘ ,

i ! X 7
S|
X SONATRON
BT ¢
»

=

)
!

1 ¥
U |
SONATRON
T
—

1 Dew Sonatron Product

from the manufacturers of the largest line __
of radio tubes in the world

The Sonatron Amplifier with 3 Red,
White and Blue Matched Power Tubes

q HE Sonatron Amplifier is piling up an

amazing sales record because it performs
little miracles for receivers. Now, auy set
owner, whether his is a crystal or a ten tube
receiver, may have this remarkable source of
overflowing power and tonal quality. It adds
three stages of amplification, is furnished for

With its colorful tubes aglow, it is as beauti-
ful to behold as it is unusual in operation.
Only .one connection, made in a moment. and
it transforms any set into a modern. cfficient
unit! The heart of the season is still hefore
you. You owe it to yourself to investigate the
possibilities of this Amplifier and Sonatron’s

. dry cell or storage battery use...and cuts 25 distinct types of tubes, which .include the -
Le operating costs! latest power tubes. Write today.
L Write for the Sonatron proposition to one of the addresses below.
Tt 2 el
Type 171-A e S

Power Amplifier with
Adapter Base

This popular Sonatron tube
is :used in any storage hat-
tery receiving set in the last
stage of audio frequency. Its
adapter base automatically
changes the hook-up on the

* set 'so .that it-works with this
tube without re-wiring. One
of Sonatron’s 25 distinet
tube types.

“h

Type 200-A
Power Detector

This is the tube which is
making so deep an imp.es-
sion on the power tube mar-
ket. Tt is wused in any
storage hattery set in the
detector cocket only, and is
a revelation in volume and
distance. No extra batteries
or re-wiring necessary. One
of Sonatron’s 25 ‘distinct
tube types.

, NATIONALLY STANDARD
ADVERTISED QUALITY
o { .
_l . \ ! . T
‘(Producl_ﬁ! of Sonatron Tube Co. \;""IIIIIIHII:HHII‘ll!"- \/ Manufactl.u'ers of tl'le Largest Line of
50 108.W. Lake St., Chicago 16 l.-ludson St., New York . . Radio Tubes in the World.
Rota Bt TR T 25 Distnet Toves
& | .. PO . .
TSRS - - - [ N d ot

L
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This Season’s Biggest Selling
Accessory—Are YOU Cashing In?

OW is the time to place orders for Poly Claro-Plugs
if you want to cash in on' this season’s biggest sel-
ling accessory.

For only $1.50 every radio owner in your territory can

Simply plugitintotheloud-speaker

jack, as illlustrated. Then, in turn, vastly improve tone, broaden the tonal range to include

%‘:;5; lgro“’,}’f;s f:rkﬁ’iglt‘f,ﬁ Qoo s bass and high notes—give the most inexpensive set or
ug. No wires—no adjustments!

For sets without jacke simp] sp¢aker the same tonal beau‘ty as t.he finest on the

attach to binding posts provide market. And the Claro-Plug will eliminate most of the

scrapes, rasps, hissing and frying sounds—reduce static!

Live Sales Promotion Back of It

- Every carton of Claro-Plugs carries a generous supply

Poly Plugs 50c - of window streamers, counter and window display cards
E-Z Plugs 35¢

- and literature to help you stimulate the demand. Ad-
vertising in the live fan publications and in local news-
papers is “Telling the World” about the Claro-Plug.

Write TODAY! We'll tell you how to get local adver-
tising on the Claro-Plug and full details of a live, suc-
ER R cessful merchandising plan that’s pushing a live accessory.

Connector 35c¢ e
Resistance Coupled Kits W

E-Z Rheostats

Poly Gridleaks , PoLYMET MANUFACTURING CORPORATION
oly Mica Condensers
Poly High Voltage Condensers 599A Broadway ) New York City

‘“WORLD"'S LARGEST MANUFACTURERS OF RADIO ESSENTIALS"”

POLYMET PRODUCTS
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THE DOLLAR PULLER
SUPREME

LIST
COPYRIGHTED
1925

The only log book ot its kind on

the market today. Every per-
son entering your store will buy
one on sight. It is bound in flexible
black grained leather, printed on high
grade paper. Pocket size. Contains a
list of all the broadcasting stations in
the world. Alphabetically arranged by

call letters, numerically arranged by TRLEPHOME
wavelengths and alphabetically arranged RADPOQK OF [HE
h . NDUSTRY
by States and Countries, with extra spaces
under each group for any additions or cor-
rections, also extra wavelength space for .
changes. This is the only book available
giving you a permanent record. Over 100
pages.
. PLACE YOUR ORDERS AT ONCE .
$1.00 List THE NET PRICE I8¢5 EACH OK A SAMFLE LOT OF $ 1.00 Llst
TS eraciaL onioE S UALOD SURREITY puvERs THE BIGGRTL BOLLARS
THE CHRISTMAS TRADE WILL GOBBLE UP THIS BOOK FAST. T
DEPIEkS 1 ~ SOLE U. S. DISTRIBUTORS ' FREE —

THE RADIO EXCHANG To all dealers the Radex

News published every now

Send in your order today for PLYMOUTH BLOCK i and then. Full of information
10 of these Books and you SIOUX CITY — IOWA you should have. Simply
will re-order in lots of 100. send in your name.

THE OLDEST EXCLUSIVE RADIO HOUSE IN THE WEST DO IT NOW

Coming — The New Radex 6. The Greatest Value Ever Offered
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Build Good Will and Profit

SELL GEM~—THE BIGGEST DOLLAR’S -WORTH IN RADIO

Gem Tubes need no introduction to the Radio
trade or fans. Gem is the only guaranteed
quality tube worth $2.00 selling for a dollar.

GEM TUBES GUARANTEE SATISFACTION AND STAY SOLD

For greater distance, clear vol-
ume and finer tone, Gem has
proved its power of perform-
ance to thousands of radio fans.

GEM DOLLAR LINE

201A X199
199A 199

GEM POWER TUBES
AT POPULAR PRICES

- 200A 120 112 Adapter
112 171 171 Adapter -
216B 210 213

RF201A 120A 202

4 Amp. B Eliminator Tube
1 Amp. B Eliminator Tube

MU—X 29-19-9-Dry Cell
MU—X 30-30-6-Wet Celi

Write for information about our Special Kit that settles tube problems
Gem Tubes are nationally advertised and distributed by leading jobbers throughout the country,

Dealers and Jobbers Communicate with

'GEM TUBE COMPANY

16 Hudson St., New York City

108 West Lake St., Chicago, 1ll.
Lafayette Bldg., Detroit, Mich,

’ o GE,:M — e
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The Radio Dealer
And The Shows —

~HE New York and Chicago shows sound the keynote for all that is
§ new and worthwhile in the radio industry each year. True, there are
other shows which are of as great importance in their respective sections
of the country, but, from a national viewpoint, it is generally conceded
that these two cities sound the real, opening note for all that is worthwhile in
radio for the current year.

In keeping with the policies and practices of an aggressive and up-to-the-
minute trade organization, THE RADIO DEALER issued, for the first time in
the history of the entire radio industry, a complete guide to the recent Radio -
World’s Fair, New York City. The Guide contained a comprehensive list of ex-
hibitors corrected to within one hour before press time, the merchandise on dis-
play, the members of the individual organizations in attendance.

That list proved indispensable to the thousands who thronged the New
Madison Square Garden. At the Fifth Annual Chicago Radio Show, the Radio
Dealer Publications thoroughly conscious of their duty, not only to the radio
industry, but the great American public, (a new coverage for a trade publication)
will repeat its progressive spirit by presenting an up-to-the-minute show Guide
covering the Chicago Radio Exposition.

We might state, at this time, fully cognizant of our responsibilities as a trade
publication and organization, a general word of the work being done by the
RADIO DEALER organization might be timely. We will not enter upon a
lengthy discourse of past performances but confine our statements to simple
facts, which, in the final analysis, have proven the real and pressing need of a
trade publication which reaches the democratic levels of the entire radio industry.

One of America’s greatest industrial writers in a recent article published in
a sensible, everyday magazine, declared that not more than ten per cent of the
radio dealers of this country could understand a detailed and technical descrip-
tion of any given subject. And it was fun about to pass its fifth milestone, these
dealers, well informed citizens of the Republic, were not familiar with the high-
brow articles on radio selling, distributing and general matters. :

To THE RADIO DEALER, soon about to pass its fifth milestone; these
facts have always been apparent. This publication has never at any time at-
tempted to reach the heights of Kilorna. It has never aimed to reach the im-




October, 1926 THE RADIO DEALER

8T

possible, and always as far as its editorial policy has been concerned, confined it-
self to that general class of material which was simple in fact, profitable in oper-
ation and calculated to be of the greatest value to the clientele which, from the
outset, has been such consistent supporters of this publication.

" The net result has been a trade publication which does not shoot over the
dealers’ heads or rest, unread, on his shelves. To the contrary it has proved
from month to month a publication with the greatest active reaction from its
readers, and on an average of twenty-five to one hundred calls a day from all
sections of the East and various sections of the United States for information
concerning sources of supply for radio products and other trade information.

The Service Bureau of THE RADIO DEALER has in the past,-and will -

in the future, welcome all inquiries, and will spare no expense in securing the
information desired. In other ways the good offices and services of THE
RADIO DEALER have always been available. We feel happy in the knowl-
edge that no less than twenty-five of the outstanding successes of the present
day in radio manufacturing fields first saw the light of day in informal confer-
ences held in our own offices. With no outside allegiances, and no connection
of any nature whatsoever with trade organizations, THE RADIO DEALER
stands free and clear.

It, moreover, stands ready at all times to help that great and growing clien-
tele, the radio industry., THE RADIO DEALER was founded to serve the in-
dustry. It has succeeded in its mission to date. It aims for even greater ac-
complishments in the future. In the meantime the reader interest, great and
growing, is becoming one of the most potent influences in the entire radio in-
dustry.

The publishers of THE RADIO DEALER regard it as one of the greatest -

and most telling arguments in the field of reader and trade interest experienced
in a long and successive career in publishing fields.

The New York and Chicago
Show Guides are Achievements
in Trade Journalism Illustrative
of the Enterprise of the Indus-
try’s Leading Trade Publication.
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Radio Jobbers' Radio Dealers'

Send Now for the

ILLUSTRATED SURVEY

. Prepared by

THE JOBBER'’S SALESMAN

for the . .

- EAGLE RADIO COMPANY

Purpose of this Survey

For the preparation of this survey rep-
resentatives of THE JOBBER’S SALES-
MAN made their investigation along the
lines that would be followed by any job-
ber who might be making such an in-
vestigation in his own behalf.. This
included a thorough inspection of the
plant, its equipment and .facilities for
turning out the products, a careful study
of the line .itself, conferences with the
offigials of the company, as well as de-
partment heads, in which all details of

were submitted.

The report is based on the facts disclosed
and on statements of the officials of the
company and is presented without bias.
THE JOBBER’S SALESMAN makes
no recommendations to the jobber regard-
mg the company or its products, its mis-
sion being simply the presentation of a
picture of the conditions as they were
ascertained at the time the investigation
was carried out, which was between the
dates of August 15 and September 1,
1926.

the policies and merchandising plans

" 3. Platént Situﬁtit;n.

.. Contains Report of

2. Description of Eagle Re-
ceivers.

1. EAGLE Organization
and Manufacturing Fa-_
cilities.’

4. Eagle Jobber Policy.
5. Eagle Sales and Adver-

tising Activities.

Fill this out—or pin to your letterhead!

Eagle Radio Company,
16 Boyden Place,
Newark, N. J.

"Gentlemen:
Kindly send without obligation on our part the Eagle Radio
Survey prepared by the Jobbers Salesman,
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The Dealer’s Place in Radio Progress
By J. C. TULLY

President, Bremer-Tully Manufacturing Company

WISE employer is very likely to request references when
an applicant is being considered for a position in a business
institution. He wants to know what the prospect worked at
¥ last year and with what success. Possxbly also he may in-
qmre about other members of the family. He is entitled to know.

And the prospectlve purchaser of radio apparatus, whether retailer
or consumer, is likewise entitled to know the pedigree of the product
he is asked to buy, as well as what happened to other products of the
same manufacturer.

In the writer’s opinion the stablhzatlon of the industry we have
heard so much about will progress in just about the same proportion
that the dealers and Jobbers insist on scrutinizing the value of the
products they handle—and in domg this they must, to a great extent,
depend on the ability and sincerity of the manufacturer as evidenced
by past performance.

The indications are strong that the industry is on the way to
stabilization. The radio dealer of today is of a higher class than he
was a sort tlme ago when almost anyone who opened a store found
business coming to him. The dealer is more nearly securmg the sup-
port and protection he deserves.

It is not to be expected that the radio mdustry will soon reach the
same degree of stabilization which prevails in other lines of business
which do not possess the same infinite possxblhtles of change. It would
seem, however, that novelties are attracting decreasing attention and
that quality has a better chance of being recognized and appreciated.

It is quite natural to want the best—and to get it for the lowest
price. The trouble is to distinguish it. If all the manufacturers of
inferior radio merchandise quit business today there would be a new

J. C. TULLY crop next week and plenty of jobbers and dealers to handle their prod-
. ucts—but, at this time there is a much better opportunity for the
President, Bremer-Tully dealer to classify himself.

In other words the dealer of today with better knowledge and ex-
perience can avoid poor merchandise if he so desires, just as in other
lines, whereas in the past it was very difficult to do so. The dealer

Manufacturing Co.

The demand during the coming sea- ;oday has léett}::r ‘91;portur'1'ity to distinguish between the good manu-
. . acturer and the “plunger” type who thinks only of the present. He
son, points out Mr. Tully, in the knows by experience with various publications whether fheir recom-
rl . . . mendations are valuable or worthless and can forsee the dangers and
accompanying article, will be expense that will accrue to him through being associated with un-
. . satisfactory products.

! for quality merchandise. The The radio industry depends on the consumer and it is through the
. dealer that we reach him. There is every indication that the demand
dealer, he believes, has the this year is for quality merchandise. Much of that is due to the
. dealer’s wisdom and influence. The writer fully believes that the
. oportunity to correct dealer has it within his power to correct many of the abuses that have
existed and to hasten the period of stabilization by exercising a closer
many trade abuses of scrutiny of the products he is asked to sell in the same way that he
A d would scrutinize the record of an applicant he is considering for a

the present aay. responsible position in his organization.

y — -
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CROSLEY RADIO

All gnces sligh
hlg er west

f
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r ".-’
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This little double-
eircuit 1 tube set

has madelong dis-
tance rec .

4 tubes. Amazing
efficiency, Cres-
cendon equipped!

THE P
roat ©
ang

'33 H

The 4-29 in port=
able form.

TM! ‘

B
Five tubes, tuned
radio frequency
Two stages non-
oscillating radio
frequency ampli-
fication, Crescen-
don, two stages
audio frequency
amplification.

5 tubes, 1-dial con-
trol acuminators,
Cres é: ebg;ldo nt,
powertu apt-
ability.

6 tubes. True-cas-
cade amplifica-
tion; non-oscillat-
ing and non-radi-
ating.

Insolid mahogany
console. b6-tuhe
$50 instrument,
ley Musicone
speaker, l:n le
compartment for
batteries.

Double drum sta-
tion selector!
Musicone and
room for batterien
and accessories.

iind
Conms
13m
"1
Sy~

12-inchsize, $12.50.

S uper Musleone.
14.75. Musicone
luxe,$23.50.

benutffulMusl-

sonsole with room

for batteries and

accessories, as
ow.

One-dial control.
You find your sta-
tlen, then write its
letters on  the graphic
dial, lecating it ence and
Sor all, 10 turn t0 whem-
sver your fancy dictates.

‘20

Slightly higher west of the Rockies, Never before, at

where near this price, bas a radio set poueuecf all
these advantages: Single-dial eontrol with graphic
station selector. 2. Metnl-ehlelded chusm contribut-
ing to vity and u 't s.an_s

d control, p
distant stations. 4. Crosle

The new Crosley all-metal shisided
chassis not enly aids in preducing
astounding selectivity, but sand-
ardizes manufacture and helps
make possible the price of $50.

Acummntoru, which
sharpen tumng and incren?e sel iedctinty Power tub:
o

dllt{ngumhed desizn and exqmllm two-tona fAnish,

One-Dial Control!

. « in this amazing 5-tube set at 550

Already the new 5-tube Crosley set, at
$50, has met such a tremendous demand
as to confirm the prediction that it will
replace thousands upon thousands of sets
now in use.

Confronted by high prices, many people who
desired to replace their old sets have hither-
to hesitated to do so. Now... in the new
Crosley **5 50"., they find the features and
qualities they desire, formerly exclusive to
very high priced sets . . . available at small
investment.

The incomparable joys of Single-Dial Controll
Uncanny selectivity, resuiting from its metai-shielded
chassis and the surpassing efficiency of the Crosley
circuit’s advanced design! Exquisite volume, thanks
to the matchless Crescendon! Crosley Acuminators,
power tube adaptability . . . all the attributes of radio
at its best . . . for $50!

In all the Crosley line no instrument represents a
greater triumph than this wonderful 5-tube set.
Examine the line in full, as illustrated in the marginal
column at the left , . . each item a victory for mass
production in reducing radio prices. Then see the
Crosley line at Crosley dealers . . . including the new
¢ 5-59""... now on display!

View the refreshing beauty of its
solid mahogany cabinet. Operate it yourself. Watch
the stations, written in on the graphic dial, parade
before you and usher in their programs with unerring
accuracy. Sharpen the selection with the Crosley
Acuminators. Release inspiring volume by means of
the Crescendon.

See it . . hear it.

Know what heights . . . in tone, volume, selectivity
and sensitivity . . . radio of moderate price has reached!

T™E THE CROSLEY RADIO CORPORATION, CINCINNATI-POWEL CROSLEY, Jr., President
—::‘:{: Crosley manufactures radio receiving sets, which are licensed under Armstrong U. S. Patent No. 1,118,149 or under patent For Catsalogue
2L8" wghcatmnu of Radio Wenw boratories, Inc., and other patents issued and pending. Owning and operating station write Dept. 32
33 first remote control super-power station in America. All prices without accesnsories.
Crosley Features ing volume, An exclo- tnrmuhes asubstantial THE SINGLE-DIAL THE USE OF POWER
sive Crosley eatura frame for mounting STATION “ ACUMINATORS" TUBE
“‘CRESCENDON"’ ALL-META elements, produces ex, SELECTOR Power tubeadapt~ QUALITY
SHIELDED CHASSIS cellent alignment o Nothing in Crosley Acumina-~ ability marks the
When, on or- condensers, shields the |:;\\ radio equals tora provide sharp Cro Y 5507
dinary radios, o units from each other, the joy orthe tuning where re- ";75"“(1' ‘RFL" AND BEAUTY
sazs omest L] Brorannieriegs; Syt [ st sprends e Th festur
arnrocas \J ~ f le di roadly over dia i 1
astationmiles - of the ecurcuit, in- control. (?}o:i:;’»' s?n Ine eaml tune_out local :ﬁf ef‘osmgeesyt p::gl: IN CABINETS
away, a turn of the creases selectivity and drum control enab f ring in far sta- reception at modera
don on Croale This troly great radio  Baves costs by stand-  you tofind the stationa tons. Or. inarily, once  cost This feature is in AND CONSOLES
ioa i swel hi t, found in ardizing this phase of sought without log {ustednndtheyneod keeping with all that
ion to room-fill- several v sets. manufacture. ook or ‘‘tuning’’ be touched again. is most progressive,
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Chicago Show Passes Fifth Milestone

Prediction is Advanced That This Year’s Exhibits :
Will Mark New Period in Radio History of the West

By Walter A. Schilling .

HE eyes of the radio world of North Amer-

ica will, naturally, turn to Chicago during
the week of October 11-16, when the Fifth An-
nual Chicago Radio Show will be held in the
historic Coliseum on Wabash avenue. Five
brief, but colorful years of radio progress will be
depicted during the week of the show. The
earliest innovations in the radio trade will again
be presented in vivid contrast with the latest
products from the scientists’ laboratory, the
radio manufacturers’ shop, and the sheltered
broadcasting studio. .

Another milestone will be passed for the Chi-
cago trade. Another era in radio history of the
West, will again be noted. This year it is ex-
pected that in keeping with the progressive poli-
cies of the heads of the Radio Manufacturers
Show Association there will be every convenience
and accommodation accorded the guests.

Last year the writer has vivid recollections of
riding on the crest of a happy, carefree and en-
thusiastic crowd intent on seeing every single
display in the great Coliseum. The spirit that
was manifested at that time convinced us morc
than anything else that Chicago was composed
of more radio enthusiasts than we have ever im-
agined could be crowded into one meeting place.

We feel confident that even greater enthusi-
asm will mark this year’s show. The attitude
taken by the eastern public in respect to the show
was best attested in terms of popularity by the
fact that more than 200,000 people thronged the
Garden during the six days of the show. The
honors for attendance last year went to Chicago.

Will the tables be turned this year? @ We are
wondering. To hazard a guess would be attempt-
ing more than the average radio writer would
find wise. We can only await the results.

From reports received from officials in con-
nection with the show there is every reason to
believe that this year’s exhibits will mark a new
period in the radio history of the West. Busi-
ness and general crop conditions have been good
throughout that section of the country with only
minor business depressions in scattered localities.
There is a natural reaction, that the demand
for radio sets and apparatus which slumbered,
after a fashion during the summer, will once
again assume the fever heat of public interest
soon after the show. '

Once again the trade will be able to accurately
gauge the buying trend for the coming season.
The fact that the Chicago show is being staged
at an earlier date this year serves the worthy
purpose of more clearly outlining to manufac-
turers, jobbers and retail dealers actual prospects
for the season now opening. It will be the
trade’s hour in the sun.

There will be delegations in attendance from
every section of the country. Many of the as-
sociations, buyers, and their representatives will
be out in full force at the Chicago show. We
confidently look forward to one of the largest
events in radio show history during the coming
Chicago show. We are confident of our predic-
tion, and will feel more than recompensed if in
the final analysis we have been found to be rather
conservative in our general advance forecasts.

-
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Coliseum, on Wabash Avenue, Chicago, shown above will once again ring with mirth, melody, music and the Fifth Annual
Chicago Radio Show during the week of October 11-17. This historic building, the scene of many great events in the history
of the entire middle west, will house a radio exposition which, according to reports, will far surpass any similar event held

within its portals and incidentally be the means of opening what bids fair to be a big radio year in the western area of the'
i 1 North American continent, 150 :
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. Two interesting e;:amples of window showings are presented above. which link in definitely with the thoughts expressed in the

. article which follows.

The display to the right was featured by Grote-Rankin’s, Seattle, Wash. To the left is one shown '
] ) by Fraser Paterson Co., also of the famed Northwestern city. .

Living Room Realism in Radio Displays
' Half of the Effectiveness of Trade Exhibits Consists in
° = e o Appealing to the Home Instinct of the Average Passerby

. s . By Ernest A. Dench

T VERY type of radio display has its circle of ardent
advocates. There is the dealer wrapped up in the
technical end, and whose displays largely appeal to

experimenters. Then we have the man with a hanker-

ing «for the spéctacular (he is usually gifted with a

deep imaginationi) and who likes to visualize the re-

ceiving capacity of radios, by plastering his plate
glass frontage with a map of the United States, and so
forth.

The Home Atmosphere Is Important

" Another group, in which departmental, furniture and

music stores largely figure, incline to the presentation

of radio in the home, matching it up with the furniture,
and. portraying in a graphic .manner the charm and
utility of this new form of entertainment. These
stores realize that to address a good many men and
women in technical terms is waste of space, time and
effort. The Man of the House is concerned with get-
ting- a good set—one that will perform all he expects
of it, and is practically foolproof. - The Woman of the

House is more likely to be impressed by the beauty

of the instrurnent, and how it will harmonize with the

living room furnishings.

It is a cinch such-prospects will not be impressed
with such a display as one dealer arranged, in which
an Arctic setting was depicted, with references to re-
lieving the tedium of the long Arctic winter, as was
experienced with this particular radio set by an ex-
ploring expedition. Good stuff if you are selling to Arc-
tic explorers, fut not sufficiently close to home to in-
fluence most folk. The display was wasted on thin air.

The electrical dealer or the radio dealer is usually

t a loss for suitable furniture and furnishings, while

ccasionally there is the small window handicap. Don’t

ve afraid to borrow what you want from a local fur-
piture store which.does not carry radios—and- therc

" are plenty of such stores—and your fellow retailer will °

{Vhol_ehgaytedly furnish the necessary “props.” He
extracts his full measure of publicity by the: conrtesy

card you place in the window. Chances are that a
few women will be impressed with the living room
setting—and want to duplicate it as it stands.

Drawing Room Dignity

“Do we know of any such displays which were re-
cently arranged?” you may ask. \We surely do, and
have assembled a few picked examples, the details of
which will undoubtedly prove inspirational to you. The
dignified atmosphere of a charming drawing room was
successfully reproduced by Grote-Rankin’s, Seattle,
Washington. Display Manager Pfister obtained the
desired results with several handsome, quiet, richly-
toned rugs on the floor. The panened walls of this:
large triangular shaped trim were left as they were,
with the cxception of a doorway draped with rich vel-
vet portieres. . .

The furniture consisted of a large overstuffed settee.
and easy chair, placed with studied carelessness at the.
right end. Here two smartly gowned women were in
cvidence, one seated on the settee; the other standing .
up, as though engaged in conversation. Behind the
settee were two lovely floor lamps. At the left rear
corner of the setting “was a beautiful console radio,
standing before which in a rapt attitude, as she listened
to the strains of the music being played, was a third
woman in evening attire,

Rich Surroundings
A display heralding the opening of Fraser-Paterson’s, .
(Seattle, Washington) radio department blossomed °
forth in very rich surroundings—rich in the way of at-
mosphere. The background was composed of elegant
velvet drapes, with an unusually beautiful Chinese rug
hung at the middle of the same.

Against this ‘background about nine radio sets of

‘the console type in different finishes and sizes, were,

grouped with studied carelessness. ' The -little artistic

touches which count for so much and avoid the stilted.

merchandise presentation, were contributed in a wvari-
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ety of ways: (1) A lighted floor lamp with a rose silk
shade, here and there. (2) On several of the console
models was an Esther Hunt Malay girl head. (3) Other
models held fancy pottery vases, miniature groups of
statuary, etc. On the floor down in front were several
small radios. ’

o Human Interest .
Human interest pervaded the excellent showing
made by Killian’s, Cedar Rapids, Jowa. In this the
spectator was introduced to the ideal way for the tired
business man to spend his evenings. A man here was
garbed in an attractive smoking jacket, walking away

from .his radio, as though he had made a satisfactory’

hook up. .An easy chair stood nearby, for which he
was making, to enjoy the late evening concert that was
Leing broadcasted. A richly paneled background con-
veyed the room, with a rug on the floor, a lamp be-
side the chair, in addition to a smoking stand.
Living Room Refihements

Our next trim is direct from the electrical trade
arena—the Des Moines Electric Co., Des Moines,
Iowa. Semi-circular in shape, across the plate glass
at the top was hung a heavily fringed lambrequin cf
grey velour. Heavy curtains of the same material
were hung against one part of the background—the
section nearest the store entrance; the other paneled
section being treated differently. The former division
resembled the corner of a living room in a refined
home, with overstuffed couch and easy chairs of grey
velour. Cushions were piled at each end of the couch,
with a subdued light in a rosy hue thrown on it by a

Mefchandising’

floor lamp. Near the wall in the right-hand rear cor-
ner was a beautiful radio cabinet, topped by a minia-
ture three masted sailing ship. Beside the radio stood
a matronly figure in a becoming gown, after com-
pleting her tuning in. )
Further along this trim, working one’s way back
to the sidewalk after sauntering along the vestibule,
was a little wall table, holding a graceful arrangement
of freshly cut flowers in a pretty low bowl. Nearby
was a cane seated chair, in the proximity of which was

an attractively shaded floor lamp. While this section”

of the panelled wall was undraped, an air of furnished
reality was imparted by a nicely framed mirror and a
choice painting. The rug on the floor harmonized with
the layout. ‘ . :

Entertaining the Afternoon Caller

The Valley Electrical Supply Company, Fresno,
California, portrayed a living room scene, with the
hostess entertaining an afternoon caller. The woman
visitor, wearing her hat, sat on an upholstered settee,
while the hostess had just finished tinkering with dials
of her radio, placed over a runner on an appropriate
table at the opposite end of the room.

A false window was built into the walls at the rear
centre, same being tastefully curtained. Pulled up to
the middle of the carpeted floor was a tea wagon, with

percolator and toaster, and china for the same, indicat- -
-ing that the guest was going to be refreshed with cof-

fee and toast. A handsome floor lamp and wall

brackets took-care of the illumination, with floor out- .

lets for the toaster and percolator.

That Increases Dealers’ Profits
" By Howard R. Fuller

i Director of Radio Sales, Apco Mfg. Co., Providence, R. I.

HE successful radio manufacturer realizes the

I “importance of adopting a selling policy that will

& allow the radio dealers to sell their lines and
enable them to make a full margin of profit.

Radio dealers are insisting on carrying linesv that
gives them some soft of protéction -
and assurance that the line will be
sold at suggested retail prices.

"The overhead of radio dealers to-
day is greater than before. ~They
have larger and better equipped
stores and they are insisting on
handling manufacturers’ lines that
that will warrant and justify their
specializing in their products.

“The reliable and keen dealer -of
today is specializing in manufac-
turers ‘lines’ when they are giving
the proper dealer helps and the
proper cooperativé advertising. A
well dressed window with attrac-
tive displays and with consumer
literature that-tells the story from
the dealers’ viewpoint is what the
retail dealer is insisting- upon and
demanding from the manufacturer.

The majority of dealers. prefer co-
operative newspaper advertising in
their territory in preference to gen-

H. R. Fuller

crat advertising. The wise manufacturer concentrates
and specializes on his advertising 1n the territories and
communities that are giving him business.

The radio trade is demanding that manufacturefs
products be built right. All dealers realize that serv-

radio sets and equipment but they
do not care to handle lines that they
have to rebuild because of neglect

ducer. The successful radio manu-
facturer is the one who is concen-
trating and improving his manu-
facturing facilities to give and

facturer claims.

the reputation that the successful
manufacturers who will be in the
industry and a part of it in the next
few vears to come.

Specialization is what the dealers
want, combined with products that are

profit for the time, service and effort

ice is an essential factor in selling .

and slipshod methods of the pro- .

offer to radio dealers products that ’
will do and deliver what the manu- *

The radio industry is no longer -
new. Dealers know and rely upon:

right, with a policy that will assure -
them all protection in territory and a |

that is necessary to sell the products.
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mosi noteworthy article.—THE EprTor.

Y Back in the davs of the little red schoolhouse the teacher tried to point out the historic incident of the little boy who
saved all of Holland by stopping the leak in the dike with his tiny hand. To those in the schoolhouse on the hill who
have now growm up to manhood and, are specifically in radio selling fields, the moral should be apparent. Mr. Andrews
in the accompanying article emphasizes the fact that leaks in business con also be stopped by the simple expedient of
gaining a closer understanding of YOUR business. We believe you will agree on that point after you have read this

Stop the Leaks and Save the Profits

System and Eternal Watchfulness Are The
Price of Real Success in Radio Selling Fields

By Thomas Andrews

ACK in the remote past, in those days when the people
were unregenerate and bibulous, some wise man
brought forth the pronouncement that ’twixt the cup

and lip there’s many a slip. History, sacred and profane,
fails to reveal this man’s name, but he was assuredly one
of great wisdom. If he had lived in this day and age, he
:should have been a radio dealer.

Every radio dealer knows that his profits dre trickling
away through dozens of leaks. Perhaps, if the business
is small, and the dealer very watchful, the leaks are not
serious enough to demand immediate attention; in most
radio shops, however, if all these leaks were plugged, there
would be a surprising and most gratifying increase in
Tevenue.

‘The radio dealer will find it a good plan to keep a mini-
mum of goods out of carton and on display. We say a
minimum ; we mean, of course, the minimum that would
be indicated by good merchandising practice. Goods, once
removed from wrapper or carton, have a way of knocking
around the shop, and finally disappearing from sight, via
one channel or another.

In case there are several clerks in the store, the dealer
will find it a good plan to make a careful and personal
survey of the stock every day or so. He can do this under
any pretext he chooses, but if the clerk who is inclined to
be long-fingered sees that the boss is watching, he is less
apt to take a chance. Even though the dealer would not
be able to tell, from such inspections, whether or not any-
thing had been stolen, such action will be found to have
a very discouraging effect upon the petty thief who forms
one of the leaks that make the average radio dealer scratch
his head at the end of the year and wonder where every-
thing has gone.

Another active profit-eraser is the habit that many deal-
ers have, in the face of cut-price competition, of making
a concession in price. This isn’t selling goods at all. It
is merely giving them away, and anyone can do that. If
the radio dealer would stop to figure all his actual selling
cost before making price reductions, he would be astounded
to find that in many cases the transaction means that he
has lost money, instead of making it.

Price-cutting is something that had best be left to the
price-cutters. They sell cheap junk, in a cheap way, have

little or no service overhead, and don’t care what happens
to the merchandise or the customer after they leave the
shop. The real radio dealer does business in a much dif-
ferent way, and it costs him more, naturally, to operate,

Either be a cut-rate dealer, or else sturdily refuse to do
business at a loss. You’re in business to sell goods, mov-
ing them at a loss isn’t business, it's charity! Perhaps the
biggest leak in the lot is due to the demonstration evil still
nearly universal, unfortunately, in the radio shops of this
country.

You send out a set and accessories, and then it comes
back, minus several of the accessories. Unless you have
a very rigid system for checking up on these things, hun-
dreds of dollars are lost in this way in your store every
year; if you operate a big radio store or department, then
the loss may very easily run into four figures.

We do not mean to imply that people are dishonest, and
steal the goods. In some cases this is no doubt true, in
the majority of cases, the loss is due to some other cause
entirely.

Usually, the radio dealer has several old batteries around
the shop that he sends out on demonstration jobs. The
“A” battery is more or less remote from the set as a rule,
and the man who comes out to the house to pick up the
set packs up the set, tubes and the “B” batteries, and walks
off without the “A” battery. We have known this actually
happen in two cases that have come under personal ob-
servation. Possibly the prospect should call up the dealer
and tell him about it, but the dealer should not leave such
matters to the customer. He should attend to them him-
self.

This is just one example of the form the leak may take,
Perhaps it will be merely a burned out tube, or a broken
tube. Maybe it will be a head set that is left or mislaid;
most sets now are sent out with only a loudspeaker, and
the repair man when he takes out the set may never think
of asking for the “cans”. There are dozens and dozens
of chances for loss here, and the careless dealer pays dear-
ly for his slovenly business methods if he does not pro-
tect himself here.

There are, of course, many forms in use to meet this
problem, and I am going to describe in detail the best of
the many that have come to my attention. The forms were

—
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bound up in book form, and consisted of alternate sheets
of paper and very thin cardboard. The paper and the
cardboard bore exactly the same printing; the paper was
used as an original and the cardboard as a carbon copy.

On these forms were printed lines on which were to be
written in the date, the prospect’s name, address and tele-
‘phone number, as well as a complete list of all the items
sent out to the prospect. At the bottom were lines for the
salesman’s signature, the prospect’s signature, and the
manager’s initials.

The paper original was sent out with the set, and the
cardboard duplicate carefully filed away, to be used as a
tickler for call-backs, and also as a receipt for the goods
entrusted to the prospect.

This form makes an argument impossible ; the store has
the prospect’s signature for all the things sent out to him,
and when the goods come back, if they do, the manager
checks the incoming material against his record, and makes
sure that everything is there, and goes back into stock.

Another good feature of this form is that before the
-deal is consummated and the goods leave the store, the man-
ager must “OK” the transaction by putting his initials on
the slip. This means that over-enthusiastic assistants will
find it impossible for them to send out a lot of things on
approval to a prospect who is not responsible, or to whom
the dealer may know there is no chance of selling the bill
of goods, for._financial or other reasons.

The religious use of this or a similar form will stop
one of the biggest leaks in the average radio business, it
will help make more sales from sets sent out on approval,
and it will localize and centralize responsibility. If you
have not such a system in force, don’t stop until you have,
You’ll find it the biggest money-saver you ever met !

In writing about radio merchandising, there are so many
things that need to be said that it is difficult to stick to
one’s text. Mere volume of business means nothing if
that business is not conducted at a profit. And to do busi-
ness at a profit, the radio dealer must make sure that his
cost of doing business is not so high but what he can
make a legitimate profit by charging list price for the
merchandise he sells.

Since goods that disappear from stock without bring-

ing in due revenue have to be put in the red ink side of
the ledger sooner or later, and hence add to the cost of
doing business, the leaks must be stopped if the dealer is
to be in the clear at the end of the year.
. The time to stop leaks is while they are small; witness
the historic incident of the little boy who saved all Holland
by the simple expedient of stopping the hole in the dike
with his finger. If the lad had waited until the hole was
larger, it would have been too late. Even if your losses
are not large at this time, block them so that when you
grow they will not grow with you.

Trade Trendé at the New York Sh'ow.

Epitor’s Note—In the accompanying article a staff member of THE Rapio DEALER presents a crisp summary of obser-

vations made at the recent Radio World's Fair held in New York City. Attention is also called to an article appear-

ing in the News Section of the present issue, written by John F. Rider, expressing the views of a radio technician on the
" show and what it really signified to the average radio dealer. ’

By BERNARD FREEDMAN

Associate Editor,

ITH the close of the Third Annual Radio World’s

Fair in the New Madison Garden in Neéw York

City, in the opinion of trade authorities the fall
season of sales in radio receiving sets and apparatus has
been formally opened. More than two hundred manufac-
turers displayed to the trade and public their merchandise
for the present season. The new merchandise proved to
be more refined and advanced than models of previous
years and although some improvements show greater
strides than others, nothing was displayed that would
completely revolutionize the entire radio industry.

The receiving set angle of the radio'business featured
approximately 300 receiving sets, including the various
number of sets enclosed in different styles of cabinets.
Interstage shielding of receivers was marked as approxi-
mately fifty per cent of the receivers displayed used diverse
methods of shielding the necessary stages in their re-
spective sets. As to whether shielding is essential to a
proper receiving set is a question for the engineer, as the
use of certain circuits, the number of tubes, the space per-
mitted by cabinet dimensions, etc., are factors which de-
termine whether or not the use of shielding is justifiable.

Power-operated receiving sets (those designed to use the
- lighting circuit for filament and plate current supply to
the .tubes) were displayed in the ratio of one to ten in
comparison with receivers designed to operate from bat-
teries or unincorporated current supply devices. The

The Radio Dealer

power-operated sets displayed at the show may be divided
into’ the following classes: those using tubes for recti-

fication, those using chemicals and those using electrical

and meachanical devices.

A great many manufacturers of battery-operated re-
ceiving sets declared that in their opinion the public was
not entirely sold on elimination of batteries and should
some of their customers desire elimination of the use of
batteries, there were plenty of good eliminators on the
market that could be used with their sets. As was to
be expected the outward appearances of receiving sets
and their cabinets were more beautiful than those of pre-
vious seasons. Period designs and departure from the
trite box-type cabinet were noticeable. Circuits have been
modified in many instances for accommodation of power
tubes, for greater selectivity and especially for what is
paramount, namely better tone and a more complete range
of the various voice and orchestral frequencies.

Better loud speakers made their appearance this year
in the conventional forms of cone, horn and varoius cabinet
types. And there were a few departures from the above
conventional types; some operated on a new resonance
principle, others used a new sounding board, and taken
as a whole the majority of speakers displayed showed
improved design for giving greater audibility range and
ability to stand more power. Three foot cone speakers
intended for use in large rooms, halls and auditorium’s
made their appearance. Various speakers using a long

e . e — - —
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THE RADIO INDUSTRIES BANQUET.—More than 2,000 members of the affiliated branches of the radio

~

VD

industry

gathered together in the main ballroom of the Hotel Astor, New York City, the evening of September 15, to attend the third

annual banquet of the radio trades.

The photograph above, shows one section of the banquet hall which presented one of the

most impressive spectacles of its kind in the kaleidoscopic history of the entire radio industry.

horn for the sound outlet, were encased in housings which
resembled those of the cone speakers.

Cabinet speakers using long horns were displayed in
cabinets of many attractive designs. There still seems to
be diverse opinions regarding cone speakers.as to whether
the free floating edge, the semi-floating edge and the rigid
edge will give the best results, as each type was displayed

.to'a great degree. In some instances speakers in cabinets
weré. combined with power amplifiers. One manufacturer
went so far as to design a master control unit, consisting
of the radio frequency and detector stages, which is con-

nected by means of a long cable to amplifier and speaker, -

thus enabling the user to place the speaker in-a:.distant
corner of the room while the tuning-of the set.proper
may be accomplished at a distance from the speaker. ‘Over
150 different models of speakers were shown, of which
approximately 70 were of the cone type, 50 of the horn
type, and 50 of the cabinet type.

- The majority of the cabinet type speakers used the horn
principle while a few placed a cone type speaker in a
decorative cabinet. From a consensus of opinion from
various members of the trade, including ‘manufacturers,
sales representatives, jobbers, dealers and salesmen, all
three types.will continue to be sold both as equipment for
new sets and for replacement of the former types of speak-
ers. Few would definitely comiit themselves as to which
type of speaker would be the ultimate leader as the general
public has many and diverse tastes and any prophecy would
be more or less hazardous. -, ' -

Current supply devices of different types and for vari-
ous uses were displayed more in abundance than in pre-
vious years as was to be expected. And as another proof
that the market for radio apparatus is growing as rapidly
as ever before, battery manufacturers as well as .current

supply unit manufacturers- reported increased business
over last year. Over 75 different types and models of
current supply devices were displayed. Of these approxi-
mately two-thirds were those designed to supply plate
current alone and a few more added a “C” current fea-
ture. 'There were over 25 devices displayed whose func-
tion was to supply filament currert to receiving sets from
the lighting current supply ‘outlet; either by means of the
unit alone of in conjunction with the storage “A” bat-
tery. . Combination filament and plate current supply units

also made their appearance though not to very large extent. :

Of-the various methods of rectification used in the above

mentioned current supply devices, tube rectification ‘was:

used in the majority, while others used chemical or me- -

chanical and electrical rectification.

Switches and relays.

were introduced at the show for the purpose of hooking -
up current supply units, trickle chargers, etc., and making,

the flow of current to the receiving set more or less
automatic.

_Parts of- different kinds attracted considerable interest
in the show because of their refinement in- appearance; .
construction and efficiency. Among the new types of :

parts displayed were the recently developed variable ‘con-

densers which incorporate .the characteristics of both.
straight line frequency and straight line wavelength types. -

The purpose of these condensers is to prevent jamming
of incoming broadcasting station signals at any part of the
dial. Various types of double and triple variable con-
densers were also displayed for use in dual and single con-
trol receiving sets.

Improved types of grid leaks and re-.

sistors with refinements towards greater efficiency and.

stability attracted comment from many. Rheostats of the

air-cooled type and those using metal frames were dis-'

ay
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SPEAKER’S TABLE COMBINES NOTABLES.—The secoad section of the Radio Indus.ries banquet photograph shown

above gives an interest'ng impression cf the speakers table surmounted by microphones which carried the addresses to forty-

"three staticns throughout the country, as well as the gala programme of entertainment features. Standing third from left at
speakers’ table is Vice President Charles G. Dawes, Paul B. Klugh, toastmaster, and Senator C. C. Dill.

played among those with frames of Bakelite and other
compositions. .

Audio frequency. transformers of various types includ-
ing impedance-coupled, resistance-coupled, etc., were dis-
played in the numerous kits as well as individually. Here

too, as in the case of speakers, the trend is for better.

tone and complete range of the necessary frequencies es-
sential for true reproduction. Fixed condensers of the
staller types together with the large by-pass and other
types were displayed showing the improved methods of
manufacturing used therein with the view to greater
stability and longer life. In fact mcst of the equipment
displayed at the show indicated that improved methods of
manufacturing were being used not only for greater pro-

duction but also with a view to more refined products that
will stand up under continuous use for a long period.
The outlook from the sales angle seems to be most.
healthy as the exhibiting. manufacturers reported placing
orders that were not gigantic individually, but numerous
orders from different jobbers and dealers that were con-
servative and reasonable in quantity, thus indicating that
the mortality of jobbing and retail establishments should
be considerably less than that of previous years. Again
the manufacturer is more certain that his outstanding..
credits will be met on time as his customers will not have
their money tied up in too much stock. No better sign
of greater stability in the radio industry could be perceived.

' Merchandising  Memorandums
[ By Henry H. Moore

HE most important and interesting work in the

radio retail industry, is buying, for the buyer con-

trols the destiny of the business. Poor judgment
and lack of foresight spell absolute ruin.

The radio dealer obtains his merchandise from three
main sources, namely, the manufacturer, the jobber and
carpet-bagger. The nrture of one’s particular business
determines which of ‘these are drawn on for supplies.

Most satisfactory results are obtained by. dealing direct’

with recognized sources.

The writer has found it good practice to obtain mer-
chandise from as few houses as possible. Such tactics
result in increased credit standing and more efficient con-

trol of. records. Merchandise is purchased for-cash or on
terms. The general terms offered by most concerns are
two per cent 10 days and net 30. Occasionally special
terms of payment are offered such as two per cent prox
or trade acceptance. A concern always raises its prestige -
in the eyes of the trade if its discounts its bills on the
10th of the month following purchase. .
The good buyer should always be very conservative in
placing orders for new products. Much advance informa+ ;
tion regarding the merits of new merchandise can. be
derived by following up editorial mention and new ap-
paratus sections in the various trade journals. These -
journals should be read religiously. - S
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Pride Goeth Before a Radio Fall
High-Handed Methods of Radio Merchant Brings
Disaster Near But Phil Thompson Saves the Day

By W. F. Crosby

Illustrations by the Author

HIL THOMPSON, demon jobber’s salesman, was

off again on his round of the trade. He had

been out a week from the home office and busi-

ness looked good. In fact it was good for Phil’s order

book looked good to him and he knew that the

“Missus” at home would again have a word of praise
for his unending efforts to put the line over.

He was working in toward the city again and had

arrived in Surburbanville at noon and after a hearty

“lunch” was headed up Sycamore Avenue toward the

none too modest store of the Surburbanville Radio

el
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Phil quietly asked the overpolite clerk if Harry Richards was
in his office. “Yes,” came the reply, “he is in conference.”

Corporation and its blustering, bustling proprietor,
Harry Richards. Phil had known Harry ever since
he had worked for Jimmy Simpson in the old bicycle
store down by the depot, and Phil, if anybody, knew
just about how much there was to Harry’s bluff
manner.

Phil already had two or three set-to’s with him but
as yet he had not only kept the “account” but had
actually earned Harry’s gratitude in a way, for Harry
was not much on expressing gratitude. He was a
business man through and through and had no time
for sentiment, but way down in his heart he felt that
Fhil Thompson knew something about the trade after
all and although their views did not always coincide,
he nevertheless remembered much that Phil had to
say, even though he never would admit it.

Harry Richards weighed just a shade under 220
pounds, had a bristling, pugnacious mustache that
was kept close cropped and effected broad white vests
and neckties which would have done justice to even
the most “collegiate” youth. In short Harry was a
“snappy dresser,” he knew it and cheerfully enough
admitted it. He was a “clothes addict” and could no
more get by a display of neckties or shirts in a store
window, than the average Surburbanville youth could
get by his own highly decorative radio display win-
dows. The village wag once said that Harry should
have been in the show. business where he could have
worn crimson neckties without having everybody in

-the window. His only course now,

town kid him about them. Harry opened his store soon
after the radio “boom” came along and had made good
from the start. He owned a nifty little house in a rather
nice neighborhood, drove a sporty sedan of a late model
and his wife occupied a position in the town’s society”
which befitted a leading merchant’s wife. In short,
Harry Richards had prospered and spent right up to
the limit, but was still in business and “going strong.”

Phil Thompson, on the other hand did not particu-
larly care for Harry’s methods and had taken occas-
sion to tell him so on several previous trips but Harry,
despite his respect for Phil’s judgment, had continued
his ways, which Phil predicted would sooner or later
get him into difficulties.

Phil recalled all of this as he trudged up the hill to
the store; these thoughts were rather disquieting. He
knew that Harry was a good customer and that he al-
ways met his obligations promptly but this time he
had made up his mind that it was going to be a show
down between them and that Harry would either mend
his ways or Phil would lose the account. :

He finally arrived opposite the store and after wait-
ing for a minute for the traffic signal to change and
for the rush of autos to stop, he walked across the
street and into the wiae open doors of the Surburban-
ville Radio Corporation.

The entire right hand side of the store was given
over to an ornate display counter with gleaming plate
glass and marble base inside of which could be seen
the latest products of the parts maker’s art. The
back wall was given over to a magnificent mahogany
and plate glass series of shelves while the left hand
side of the store was tastefully decorated with floor
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The two men looked up in time to see Phil’s shadow flit across
was to enter the office.

|

|

lamps, colored prints, period chairs and one or two
tables on which reposed some of the finest radio sets.

The floor of inlaid linoleum in large black and white
squares wias partially covered by a handsome rug and
altogether Phil had to admit that at least Harry knew

(Continued on page 160)
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A Convincing Answer to the Question:
“Is the Popularity of Radio Waning?”

The Radio World’s Fair, held in Madison Square Garden, New York City, September 13-18 en-
joyed an attendance of over 230,000 people. The panoramic shown above gives a comprehensive
idea of the wealth of dlsplays and the crowds which thronged the new Garden during the week of
the event. The panoramic presented on this page and the pictures of dlsplay booths on the pages
which follow are the work of Foto Topics, under the personal supervision of Harold Stein.
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Foto Topics, New York

The following concern’s booths are shown above: 1. Diamond Electric Specialties Corp., 2. American Bosch Magneto Corp.,

.3. Stewart-Warner Speedometer Corp., 4. Freed-Eisemann Radio Corp., 5. Bakelite Corp., 6. Perryman Elect. Co., 7.
Aluminum Co., of America.
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Fota Topics, New York
Interesting show booths pictured above are as follows: 1. Benjamin Electric Mfg. Co., 2. Garod Corp., 3. Blair Radio
Laboratories, 4. QRS Music Co., 5. General Instrument Corp., 6. American Bosch Magneto Corp.,, 7. Northern Manu-
facturing Co.
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: N Foto Topics, New York
Among the show booths pictured above are the following: 1. Crosley Radio Corp., 2. Polymet Mfg. Corp., 3. J. B. Fer-

guson, Inc, 4. Moulded Products Corp., 5. Montrose-Hast Radio Labs, 6. H. G. Saal Co., 8 Electrical Research
] Laboratories,
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Foto Tepics, New York

Numbered among the radio show displays above are: 1. Westinghouse Electric & Mifg. Co., 2. Federal Radio Corp., 3.

English-Whitman Products, Inc.,, 4. Weston Elect. Instrument Co., 5. Operadio Corp., 6. Conneway Labs.,, 7. Slagle
and Aero. 8. Beacon Radio Mfg. Co.
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Foto Topics, New York
Show booths pictured above include: 1. Bosworth Electric Mfg. Co., 2. Regent Radio Corporation, 3. All-American Radio.

Corporation, 4. Arthur H. Lynch, Inc., 5. Spartan Electric Corp., 6. Farrand Mfg. Co., 7. the
Priess Radio Corporation.



October, 1926

THE RAD!IO DEALER

The exhibits shown above include: 1.
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Foto Topics, New York
De Jur Products Co., 2. Furnell Mfg. Corporation, 3. Utah Radio Products Company,

4, DeForest Radio Company. 5. Stevens & Company, 6. Day-Fan Electric Company, and 7. The Gould

Storage Battery Company.
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The eight show booths pictured above include: 1. Amplion Corp. of America, 2.

Radio Co,, 4.

Martin-Copeland Co., 5.

Splitdorf Magneto Corp.

SPLITDORF | | A

Sce 1958
% Lk

@/

Foto Topics, New York

Schickerling Products Corp., 3. Pacent
National Lead Battery Co., 6. Dictograph Products Corp., 7. Reichmann Co., 8.

Fq )
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Foto Topics, New York

Miss America, (Miss Norma Smallwood) is seen in the King Radio Booth above. Other display booths include: 2. Vesta
Storage Battery Co.,, 3. C. E. Mfg. Co., 4. Charles Freshman Co., Inc, 5. Radio Corp., of America, 6. Trimm Mfg. Co,,
7. H. H. Frost, Inc.,, 8. Sonora Co.
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The first few glimpses available of the Los Angeles show, held in the Ambassador Auditorium, September 5-11 are shown
above. These include: 1. @Gilfillan Radio, Inc, 2. C. W. Smith Co. . 3 Stromberg-Carlson Co., 4. Howard Radio Co.,
5. Aerovox Wireless Corp., 6. Western Auto Supply Co.
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Sure Winner Sales Ideas for

Feca'ure Old Customers

-1f the dealer is selling new models
of sets to many folk who bought old
models from him in previous years,
it would be a mighty good thing for
him to run some advertising in the
local newspaper to this effect. Such
advertising would make other folks
who had old models feel like buying
new sets.—F. R., Ohio.

Advance Christmas Suggestion

Suggest to folk who are intending to
purchase radio sets for Christmas
that they start making weekly pay-
ments at your store on the sets right
now so that they will have the sets
largely or entirely paid for when
Christmas comes. And as an induce-
ment to get folk to do this. emphasize

the fact that there is no interest on
deferred payments charged up to
them and that, instead, you'll give
them a good interest on their money
which will cut down the cost of the
sets. ‘

You could offer any rate of interest
you cared to—of course, the better
the rate the more effective the stunt.
This would be a real novelty proposi-
tion and should create comment, be
good advertising for the store and also
sell some sets—P. F., Wyo.

Multi-Message Billboard

‘We have developed a new angle in
billboard advertising that is ringing
up more sales in our cash register. Qn
a big board located near the heart of
the city appears the name of our con-
cern, taking up two-thirds of the space
on the board. The other third is al-
loted to a frame, and as if through a
window the interior of a home is
visible. In this home scene different

STIMULATE RETAIL SALES

The popularity of the Dollar
Pullers Department continues un-
abated. Seemingly dealers have
been quick to realize that many
new prospects can be created and
many new sales recorded as a re-
sult of adopting the profit-paying
ideas which appear in this depart-
ment each month,

The past policy of paying fifteen
dollars for the idea deemed the best
among each month’s contributions
will be continued. Ten dollars will
be paid for the second best idea
whoich is published and five dollars
for the third best suggestion. All
other contributions published will
each receive one dollar.

Contributions will be acceptable
from everyone in the radio trade
with the exception of members of
THE RADIO DEALER staff.
Kindly address all contributions to:
Editor, Dollar Pullers Department,
THE RADIO DEALER, 10 East
Thirty-ninth streer, New York City.

lines handled by the firm are shown
and the display is changed frequently
to give variety and to throw the spot-
light of outdoor publicity upon one
line at a time. The same radio in-
terior is never used twice. This sys-
tem enables us to maintain a system

‘cf rotary advertising on one billboard

at but a small additional cost.—L. V.,
Ore.

Magazine Offer Helpful

The writer recently hit on a mighty
good stunt which will probably offer
a worth while suggestion to other
dealers. This dealer found he had
accumulated a large quc.atity of radio
magazines—fan publications as well
as trade papers. So he put a sign in
his show window saying he’d gladly
give the magazines free to anyone

FORTUNATE CONTRIBUTORS

The recipients of awards for the
best Dollar Pullers published in the
September issue were as follows:

First award, $15. M. C. Feld-
man, United Music Co., Brockton,
Mass., subject: “Secured Best Pros-

- pects.”

Second award: $10. R. S..West,
Little Rock, Ark., subject: “All
Votes Count.”

Third award: $5. Bernard Rhea,
19 North Augusta street, Staunton,
Va., subject: “A Novelty Appeal.”

Radiq Men

who was sufficiently interested to drop
in and ask for them. Numerous
people did so and the dealer then
talked to them and found out several
who were interested in buying sets and
to them he made several sales.—F. B,
Mont. ’

Radio Show in Pictures

At this time of the year most of
the radio manufacturers are bringing
out their new models, and advertising
them in all the leading radio publica-
tions ; and like many other radio deal-
ers we receive a number of these
magazines.

This year we are trying a stunt
which aiready is creating a lot of in-
teresting prospects. We have a board
the full length of our window and
every new model that comes out, we
cut it out of the magazine and paste 1t

T ﬁl RTEEL T (Y]

M

on this board, which has become a
radio show in pictures. ,
Although it is impossible for one

dealer to handle the many different -

lines, the customers want to look
around before buying and if you can-
not show them a certain make of a
set they will go where they can see it.
—C. McF,, Que.

Register Here, quase

The following plan secured a good
mailing list for our store:

Put a stand in front of the store
with a registration book on top of the
stand and a pencil attached with a
registration book on top of the stand
and a pencil attached to a chain (so
that folk will not walk off with it)
nearby. Put a sign at the back of the
stand reading like this:

“Register here to receive our radio
literature.”

People are always glad to sign their
names when there is no obligation at-
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tached and so this secures a lot of
signers and gives you an up-to-date
list of people with accurate addresses.

.

%

/

Also the list might be good enough to
merit personal solicitation.—L. F, R.,
Prov. Quebec.

Agdvertising the Store

Many times a prospective customer
enters a radio store to inquire about
an article advertised, but there is an
error because he has forgotten the
given item. It would be farsighted
policy were the radio dealer to frame

his newspaper advertisements neatly °

and hang in a conspicuous place, such
as near the store entrance, both inside
and outside, and near telephones.

Many people would look for these
advertisements. So far as the pros-
pective customer is concerned, hea
could more easily find a desired item
without the need of going into detail.
Many of those who would read these
advertisements ordinarily would pur-
.chase only one or two radio articles,
but. fresh perusal of the different
items would create a desire for other
equipment. Thus additional sales
would result.

The radio dealer, moreover, would
derive greater value from his adver-
tising. Being featured about the store
this is well worth considering, inas-
much as radio prospects for whom ad-
vertising is intended naturally gather
there.—R. S, N. Y.

Individuality Advertises Business

Lack of tidiness discourages many
prospects and causes a loss of busi-
ness that the radio dealer may not
think about. It would pay the owner
of the radio tore when probing for

possible reasons of slack business to
institute an outstanding policy of
cleanliness, at the same time encourag-
ing greater enthusiasm on the part of
the salesmen, by sweeping up at regu-
lar intervals—yet never when pros-
pects are present.

At the same time each salesman
might be provided with a standard
suit that in a way would help to ad-
vertise the store. Thereby, too, there
~vould be contributed an individuality
that would help to set the store apart
from competitors, and cause more
people to talk about its business. The
store uniforms would involve but
nominal outlay, far overshadowed by
the increased profits that the new
policy of cleanliness and individuality
would bring.

A Radio Map

Mount a large radio map, showing
locations of all radio broadcasting
stations, and place the map in your

e ——
show window. Then attach ribbons
to all of the cities, or to many of the
prominent cities, as shown on the map,
where there are broadcasting sations,
and carry these ribbons to cards in
the foreground of the window. On
these cards give the names and ad-
dresses of those of your customers
who have heard stations in these cities
over radio sets purchased from you.

This has proved a very newsy, in-
teresting, unique proposition and it
would be certain to get a lot of at-
tention, create a lot of comment and
build a good volume of business for
your establishment.—M. B., Ga.

Suggests Trade Check

Check up on your customers to see
which radio set owners haven’t re-
cently been in for battery charging or

to buy new tubes, etc. When an owner
doesn’'t come in the store for such
stuff within a reasonable length of
time it may mean that he is going
elsewhere for. battery charging and
for supplies. Which isn’t good busi-
ness for the dealer, at all. A check
of this sort and then some solicitation
among the missing will often secure
splendid results.—O. J., Conn,

A Novel Departure

It recently proved an interesting
and profitable praposition for us to
stage a block party for a week dur-
ing which our sets were in all the
other retail stores, restaurants, etc.,
on the block, demonstrating during the
week. We featured newspaper ad-
vertising telling what was done and
gave the names and addresses of the
stores where our sets could be heard
during the week. This gave the other
stores some worth while publicity and
made them glad to cooperate with us.

Of course, with each set on demon-
stration in other stores we have cards
which interested people fill out and
deposit in boxes near the sets, thus
giving some good leads to follow up.
—1L. B., Penna.

Fortified With Information

Whenever the radio dealer stocks
up with new articles it is desirable
that the salesmen fortify themselves
with important information. Too
often a prospect enters, inquires con-
cerning a new item, but the attending
salesman knows little or nothing re-
garding it, or even the nature of its
peculiar operation, value. ets. All
this would be eliminated were the
proprietor to secuue all information
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possible regarding a given item, from
the makers or sellers, having same
typed on short bulletins. :

These bulletins could be pasted up
near the counters, and they also
should be distributed to the various
salesmen. After reading and study-
ing same the salesmen would be
equipped with the proper knowledge,
and they thus naturally could more
properly wait upon customers.—F.

H.

An Interesting Exhibit

Write to every broadcasting station
in the United States—you have the
names and addresses on your radio
map—and ask for pictures of an-
nouncers or artists or of the stations

- themselves. Then when you get all

these pictures, put them in your show
window with typed inscriptions at-
tached telling all about them.

Then advertise that you have this
display and urge everyone in the city
to come and see it. This would be a
wonderful bit of advertising for you
and it would mark you as being a real
live wire, which would be of great

help to you in securing more business.
—E. R, Ont.

House to House Canvass

From house to house equipped with
good advertising literature, and rec-
ord book for recording advance in-
formation, is the best method we have
ever found to increase business. In
this way customers can be consulted
in person and by proper conversation
create a desire for radio that leads to
a sale. Record all information de-
sired in record book for future ref-
erence and leave good advertising
literature with them.—L. M. P., Ala.

Lines on Dress Parade

Fashion shows are cropping up
here and there and afford an oppor-
tunity for the radio dealer to demon-
strate that there are new styles in
receivers as well as in dress. During
the recent annual Fall Fashion Show
staged here we took advantage of the
opportunity to get a sales message
across to the thousands who were at-
tracted to the shopping district by the
event. We displaved equipment of
the newest design in windows' that
virtually breathed the colorful Fall.
A sign in the window display told the
crowds a convincing story about the
new models.—W. B. A,, Cal.

Selecting Selling Point

Selectivity is a big selling point.
Demonstrate selectivity by a “mass
demonstration,” Line up three or
four models that are exactly the same
and get each of them to bring in a dif-

ferent station from the same city at
the same time. This would be a splen-

did demonstration of selectivity and

would be something new and rather
different in the demonstration line and
so would be a distinct help in selling
more sets.—~QO. L., Ind.

Convince the Customer

Do your prospects ever say that
they won’t buy now but that they will
buy in about a year or so? A pros-
pect said that to one of our salesmen

recently who immediately came back

at the prospect in this way:

“That’s fine—I’m glad you're going
to get a radio set eventually. But
why not now? Think of all the fun
you’ll be losing. And, worst of all,
you won’t be in it when your friends

and relatives talk radio. You know,
radio is one of the chief topics of con-
versation nowadays and you'll cer-

tainly feel out of it if 'you haven’t a
radio and can’t join in the conversa-
tion. Get a radio now and be one of
the cfowd instead of an outsider.”

And the dealer made the sale.—E.
P., Tex.

A Profitable Tie Up

The Wichita, Kan., store of the
J. W. Jenkins Sons’ Co. is still trac-
ing business to its tie-up with the
annual trade excursion and good will
trip of the Wichita Chamber of Com-
merce for which the company loaned
a receiving set. The receiver was
placed on the special train that con-
veyed the party on its trip through
Kansas. The company made the in-
stallation and members of the party
were entertained with programs
picked up enroute and kept in touch
with Station KFH which broadcast a

news bulletin daily for the tourists.— -

M. S, Kan.

Give Your Own Prizes

Any month that my radio sales
beats those of a year ago I give my-
self a prize. Either something we
need, and did not think we could af-
ford or we take an outing. So far
our prizes have given us two trips to
Atlantic City, several smaller trips, a
new parlor portable, and some new

- china. Seems to make a feller work

harder and gather in more coin of the

realm, for no excess sales means no .

prizes—G. H,, N. Y.
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Record Year Expected *

W INTER will withdraw attention more or
less from outdoor entertainment to the in-
doors where broadcasting is a big factor in fur-
nishing a musical background for the home. It
is the general impression that the retail trade will
. establish a record this year.

- This season will mark radio’s sixth season of
popularity since broadcasting began on a large
. scale and it finds the public more than ever in-
terested in the radio game. No radical changes
are expected in radio for several years to come,
as a practical, dependable and permanent utility
and radio is now more or less definitely established
for every day use.

Following the period of experimental develop-
ment during which the market was flooded with
scores of sets of all degrees of receptivity the in-
dustry had now settled down to the production
of a relatively few standard high class sets, ex-
pertly designed and ‘substantially . built, which
may be expected to give as good results five or
ten years from now as they do when new.

There is no more reason for waiting to buy a
good radio set than there is waiting to buy a

piano. While there doubtless will be occasional _ spends his time wishing for better things.

refinements to receiving equipment these are
not likely to affect the comparative values of the
"standard sets of today. :

Radio Writers Active

HE - National Association of Radio Writ-
ers organized at the Hoover Conference
two years ago again came to life during the re-
cent Radio World’s Fair in New York City.

" This time there seemed to be an underlying mo- -

tive which prompted concerted action and a de-
cided tendency to accomplish matters worthwhile.

Needless to state the need for a live, active
organization along these lines is as vital today as
when it was first conceived in the minds of the
members of the radio press in Washington as-
sembled. There is a wide field for real, aggres-
" sive action.

The American public looks to the radio editors
and writers for material and facts which will
more clearly portray radio in its fullest mean-
ing. It also wants the dishonest, unscrupulous
and meaningless reading material, based largely
on the personal pride of neer-do-wells in radio

fields separated, like the chaff from the wheat.
It wants the facts and will lend co-ordinated sup-
port to the organization which has for its motto
that underlying purpose.

May the WNational Association of Radio
Writers accomplish by friendly, enthusiastic co-
operation among its members, that wholesome
reaction from the great American public so con-
ductive to success in association activities,

Twelve Trade Shows

WELVE radio shows were held in as many

cities during the last two weeks of Septem-
ber. This is an interesting fact when we con-
sider that reports received from the earlier shows
indicated a deeper public interest and trade com-
mitments for the future which were well worth
while. Of course in every instance, the shows
were not rousing successes as management does
count for something in radio shows.

But in the majority of cases the shows proved
conclusively that public interest was aroused to
a higher pitch than ever before, and that it was
up to the dealer to capitalize on that demand.
The aggressive merchant is one who is constantly
on the move while the failure is the one who

It is an interesting commentary that except
for the first week of November there will be no
other shows during that month- or in December.
The earlier show trend is reflecting itself in earlier
buying and a better state of affairs in the retail
end of the 1ndustry

. e
Radio Conference Needed - ;-

CCORDING to a current report there will
be no radio conference held in Washington,
D. C., during the coming Fall despite the fact
that conferences were held there during the past
four years. The radio industry needs the bene-
fits of conference far more this year than ever
before, The industry admits the necessity of a
round-table-get- together, but also is forced to
regretfully recognize the futility of continuing
to pass resolutions the observance of which is
predicated on nothing stronger than the far-
famed and much overworked “gentlemen’s
agreement.”
Certain Senators have steadfastly refused to
sanction radio legislation on the premise that the
“ether” is free and not subject to the rule of any

Ipp—
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man or body of men. By the same token the
earth and the highways resting thereon are free,
yet local and national legislation empowers State
and Federal officers to regulate the action of
people using these highways.

Radio legislation nmust be passed by the next
Congress if the welfare of 28,000,000 listeners
i~ worth the consideration of our Senators. Our
highways are regulated and our airplanes require
regulation every bit as much. The radio industry
is too big and important to be neglected by legis--
lators who consume hours of debate over the ad-
visability of erecting a bridge over some unnamed
creek in Northwestern Montana,

The Wisdom Questioned

NE of the prominent radio-ianufacturers
advertises a ‘‘simplified, standardized, fool-
proof set.” Some may question the wisdom of
such advertising as a reflection on buyers, sure
to be resented by them. No doubt some will
react that way. Some types refuse to admit
they don’t “‘know it all” about radio or anything
else and would resent any such argument as this
by a radio salesinan. It hurts their vanity. Some
of the younger enthusiasts, too, do not want a
simplified or ‘“foolproof” set. They get more
pleasure ou of mastering its intricacies and ex-
perimenting with it than they do from merely
listening to perfect reproduction easily produced.
A “standardized, simplified, foolproof set”
would be welcomed however by a large class, by
older enthusiasts who have little knowledge of
radio technicalities and are not ashamed to ad-
mit it. Their interest is in receiving and enjoy-
ing the benefits of radio with the least trouble.

Good Business Prospects

ONDITIONS are healthy and extremely

favorable for good business this fall. This
opinion is based partly upon the business carried
on so far this year, during which time a new
record in volume of sales is claimned, and partly
upon the fact that the public is spending money
freely along all lines. Furthermore, the industry
is now practically stabilized.

The only drawback is the present free-for-all
situation in broadcasting, but many leaders of
the industry do not believe conditions will be-
come any worse. On the contrary, they feel that,
at its worst, it is but a slight inconvenience to
the listeners. The broadcasting situation, they
assert, will soon adjust itself, probably before
Congress enacts regulatory legislation, because
it is so necessary for broadcasters to retain the
good will of the listening public.

Prospects for selling good radio receiving sets
are good, because the public is seeking better
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scts, and because, as yet, only about a fifth of the
homes of this country are equipped for reception.

According to returns on a questionnaire re-
cently sent to 1000 retailers, the chief demand
of radio fans is now for simplicity of operation,
or sets with few controls. T'one quality comes
next in the public demands, followed by loud-
speaker volume in practically ail sets.

Amendments Believed Desirable

SURVEY of the radio industry, includ-
ing the broadcasters, indicates that the
Dill Senate bill meets with general favor, al-
though there are several amendments believed
desirable. According to the replies of the Nation-=
al Association of Broadcasters questionairre,
70 per cent would prefer to have the radio in-
dustry represented on the control commission, or
at least to have the eligible for such offices.
The Dill bill, as it stands, requires that men who
are or have been engaged in any phase of the
radio industry within a year’s time are ineligible.
They were almost unanimous in the opinion
that equal rights should not have to be extended
political candidates by a broadcasting station any
more than they are by a newspaper, and they
object to not having authority to censor matter
broadcast either as entertainment or advertising.
About 90 per cent of the replies did not favor
the section providing that each state has a fair
share of radio channels, in view of the general
authority given the commission. S

A Rational Course

HE Northwest Radio Trade association took

the only rational course open to it when it
resolved that the federal government should have
charge of and control the channels of radio com-
munication. Besides federal regulation there
should be a friendly agreement between the
United States and Canada for mutual ber®dit,
seeing that radio channels have nothing tangible
to do with international boundary lines.

Whether the business of licenses, wave lengths
and power stipulations should be under the jur-
isdiction of the Department of Commerce or a
separate federal agency is important, but it is
incidental to the main question of federal govern-
ment control.

There is no assurance that the force of cir-
cumstances would assure a satisfactory condition
in radio communication as a purely private en-
terprise. On that score the usual working of
human nature is not reassuring. The skeptic is
not unmindful of what took place almost im-
mediately following an opinion which, if correct,
leaves the field open for private competition to
operate pretty much as it pleases.

P
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Sales Appeal in Dealers’ Trade
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Window strips, generally in a variety of harmonious colors, and similar one

depicted above

a long way toward adding interest to a window display.

by the Stewart Warner Speedometer Corporation, Chicago, go

When placed in the

center of a window or in the background greater appeal is lent displays.

T he cut-out
card shown to
the left is being
furnished dealers
by the Supertron
M a n u facturing
Co., Hoboken, N.
J., as a sales aid.
The card hand-
somely embossed
and colored calls
particular atten-
tion to outstand-
ing features of
Supertron pro-
ducts thereby
making a real

sales medium.
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The two cut-out cards

shown above do considerable
missionary work in the inter-
ests of radio batteries manu-
factured by the Willard
Storage Battery Co., Cleve-

land, O

o ——

The Borkman Company of Salt Lake City, Utah,
recently issued the handsome folding cut-out card
illustrated above for the benefit of dealers handling
the radio apparatus manufactured by the company.
The card, according to alb reports, is a credit to the
organization and also an effective sales messenger.

Antenna equipment and the
proper

instruction covering

installation are fully outlined
in the special counter carton
shown to the left which is
furnished to dealers by Elec-
trad, Inc.,, New York City.

Authorized  dealers for
Stromberg - Carlson radio
products almost feel like a
college graduate receiving his
degree, and seemingly, as
shon to the right, gave it
equal prominence in their
stores.
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Displays Helps to Increase Profits

The display carton
shown to the left is fur-
nished dealers by the
Crowe Name Plate &
Manufacturing Co.,
Chicago, in the interest
of better sales. It con-
tains twenty-five pack-
ages or sets of cable
markers made by the
Crowe organization, at-
tractively priced and
well calculated to arouse
the buying instinct on
the part of the average
customer.

BEmm CLECTRAD LEAD-IN,
| — e wande -~
WZ, 08 ¥ 20

-

Panel and cut-out cards in a pleasing variety above
are featured by Electrad, Inc., New York City, among
its dealer clientele. It is the old story of attracting
the eye as the first step in the buying procedure.

Belden Manufacturing Co., Chicago,
makes a specialty of arranging a dis-
‘ play carton showing its products along
the lines indicated above. The sales
appeal seemingly is not lacking due to
the fact that eternal curiosity is par-
tially satisfied in viewing the contents.

The salesman does the rest.

Sincerity of appeal is manifested
in the circular window transfer
emblem shown below calling atten-
tion to the free booklet which the
Stewart-Warner Speedometer Cor-
poration, Chicago, offers to the
public. Needless to state the em-
blem is the means of placing many
thousands of additional booklets
into the hands of prospective

radio apparatus buyers.

arscwowa sy (480 AT ALL GOOD DEALERES
SEAT RIGHT IN YOUREASY GAR W K

Com in N
f “and get your _\
Free Copy,
}l .‘_of e .,:,»;-
Around the Clock

Sy SE Mapish L Y L

Capitalizing a public event is oftentimes the means of directing in-
.creased.pubhc attention to the concern or individual who displays that
. inclination. The photograph above shows a large motor truck whose
) two sides proved appealing and moving displays in the interest of
] the Poly Claro-Plug made by the Polymet Mig. Co, New York City.
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The Radio Dealer Catalog of New Apparatus

BRUNO UNITUNE Model TK. Manufactured by the Bruno
Radio Corp., 40 Payntar avenue, Long Island City. N. Y. Tuning unit
consisting of 2 Bruno .0005 mifd. straight-line frequency condensers
mounted on aluminum frame, bronze panel plate and two drums, with
scale. Condensers electrically insulated from each other. Left hand
condenser holds low loss radio frequency transformer while right hand
condenser holds three-circuit tuner. Adaptable to variety of circuits.
List price $20.00.

V O G U E ORTHOLIAN
SPEAKERS. Manufactured by
Richard T. Davis, Inc, 5252
Broadway, Chicago, Ill. Loud
speaker enclosed in cabinet of
shaded walnut and dark trim with
grille and legs of carved artwood.
Dimensions: 48" high, 14" deep,
and 22” wide. Made in two mod-
els. Model- 30 contains horn
having a tone travel of over
seven feet. Design uses principal
of merallic kick-off designed for
clear enunciation with tonal re- "~
flex for bass notes. Cabinet and
horn arranged that ample space
is available for batteries necessary
for average set. List price $85.00.

Model 32 uses same cabinet as
above and is designed to handle
great volume. In upper padded
~ompartment back of grille is spe-
cial double point cone operated by
power amplifier that plugs into .
110 volt 60 cycle light circuit and
uses CX-316-B and CX-310 tubes.
Provided with plug that may be
placed in tube socket of first or
second amplifier of set. Plug is
detachable so cord can be slipped
through back panel of set and out
of sight. List price $175.00.

KOLSTER 6E
RECEIVING SET.
Manufactured by Fed-
eral - Brandes, Inc,
Woolworth Building,
New York City. Six
tube receiving set em-
ploying Kolster cir-
cuit with 3 stages of
tuned radio frequency,
detector and 2 stages
of special transform-
er coupled audio fre-
quency using 112 tube
in last stage. Single
tuning control; 200 to
550 meters wave
length range; indoor
or outdoor antenna;
built-in Brandes cone
type loud speaker.
Adam brown satin
finished mahogany
cabinet measuring 184" wide, 4254” high and 114"
deep with space provided for batteries or eliminators.
List price $135.00

RADIODYNE WC-20G. Manufactured by the Western Coil & Elec-
trical Co.. Racine, Wisc. Nine tube receiving set with two controls of
drum type almost concealed behipd panel. Special B-compensator knob;
Mazda lamp for tube protection; 10 foot battery cable. Cabinet and
front panel of walnut two-toned in walnut and ebony measuring 244" x
1154 " x1514". List price $225.00.

MARTI ELECTRIC POWER RADIO.
Manufactured by the Marti Electric Radio
Co., Inc., 22 Central avenue, West Orange,
N. J. Recewmg set operating from 110-120
volt, 50-60 cycle AC circuits. 6 Kellog A-C
and 1 216B tubes are included. 3 vernier tun-
ing.dials. Meter on front panel. List price
$175.00

.designed for use with

RADIO - ART
CABINET, Model
No. 2028. Distributed
by the Musical Pro-
ducts Distributing
Co., Inc, 22 Woest
19th street, New York
City. Highboy cabinct

Radiola sets. Paneled
doors fold out of
way; constructed with
butt walnut or mot-
tled mahogany with
rcsewood overlay;
equipped with Amp-
lion loud speaker unit
and hard rubber tone
chamber; ample en-
closed battery space;
special slide permits
access to tubes. Di-
mensions: 28" wide,
19" deep ands% high.
List price $9
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The Radio Dealer Catalog of New Apparatus

SPARTON 110-AC CONSOLE RECEIVER.
Manufactured by the Sparks-Withington Co.,
Jackson, Mich. Five tube receiving set equipped
with five Kellog AC tubes, and one additional
spare tube, designed to operate from 110 volt,
60 cycle AC circuit. Enclosed in two-tone wal-
nut finished console measuring 44" high, 29" wide
and 13" deep, and containing special built-in cone
speaker. Two tuning controls with three little
windows on front metal panel, with middle win-
dow indicating wavelengths and other two win-
dows numbered graduations. One volume con-
trol; one switch for set proper; one switch for
dial light and special tap for aerial connection
List price $360.00. .
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PRIESS STRAIGHT “9,” Table Model. Man-
ufactured by the Priess Radio Corp., 691 Broad-
way, New York City. Nine tube receiving set
accomodating power tube in second radio stage
and 200-A in detector stage. 205 to 555 meter
range; cxternal loop; stiaight-line, wave length
condenser with exaggerated spacing on shortest
wave lengths; no-play vernier drive on main tun-
ing; last radio and detector tubes shock-mounted.
List price $195.00.

ALL-AMERICAN CONSTANT-B.
Manufactured by the All-American
Radio Corp., 4201 Belmont avenue,
Chicago, Ill. “B” current supply
unit equipped with special switch
supplying 135 volts when set on low
and above when set on high. Vari-
able detector and amplifier controls.
.6 binding posts: ground, B—, B45,
B67, B90 and P for maximum voltage.
Enclosed in metal housing 734"x6%%"
x5 ” finished in brown crystalline.
Raytheon tube furnished. Equipped
with lamp socket cord and plug. List
price $37.50.

BAT-RY-LES ELECTRIC RECEIVER.
Manufactured by the Batteryless Radio
Corp., 116 W, 65th Street, New York City.
Receiving set designed to operate from
either direct or alternating current supply
outlet. When direct current is used 201A

BLAIR RECEIVER Model 901-W. Manu-

tubes alone are necessary; when alternating
current is used two 2-ampere Tungar tubes
are necessary for rectification besides the
regular 201A tubes.
controls all tubes as a unit. Designed to
make it impossible to overload tubes, as
the removal of one automatically cut out
all others.

One filament dial

factured by the Blair Radio Laboratories, 368
Sixth avenue, New York City. Six tube tuned
radio frequency receiving set using resistance-
coupled audio amplification. Installed in high-
boy cabinet of two-tones walnut. Built-in loud
speaker with Amplion unit; localized tuning con-
trol. Made in two models: power-operated model
lists for $395.00; model using batteries for $260.00.,

of plate current.

DIAMOND SPECIAL.
Radio Manufaciurers, South Bend, Ind. Six tube t.r.f. receiv-
ing set incorporating new Diamond DeLuxe Control with split
dial allowing single control or a more finer control for more
selective tuning. Attachments for use of eithér 90 or 135 volts,

Built-in speaker.

Manufactured by the Diamond T

List price $58.00.
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With the Radio Trade Associations

RADIO WRITERS RE-ELECT
LAMERTHA AS PRESIDENT

New York Crry.—“‘Wild-cat’ publicity
and news matter detrimental to the best in-
terest of the general public and the radio
industry will soon be a thing of the past,”
declared Harry LaMertha, of the Globe-
Democrat, St. Louis, who was re-elected
president of the National Association of
Radio Writers at the annual meeting held
September 17, in Madison Square Garden,
in conjunction with the Radio World’s Fair.
The association went on record as oppos-
ing misleading news and feature stories re-
lating to radio subjects.

Captain Stephen L. Coles, of the New
York Herald Tribune, was elected vice
president; Stewart Mahanay, of Country
Gentleman, Philadelphia, treasurer; Arthur
Sinsheimer, Dry Goods Economist Group,
executive secretary; Walter A. Schilling,
Tae Rapio DEALER, general secretary.

The Board of Directors includes: Kobert
D. Heinl, Washington, D, C.; Orrin Dun-
lap, Jr., New York Times; William E.
Hedges, Chicago Daily News; Arthur T.
Halloran, Radio, San Francisco; Lambdin
Kay, Atlanta Joumal Lloyd Jacquet,
Brooklyn Daily Eagle; Everett M. Boyd,
Cincinnati Enquirer; Frank Rosen, Phila-
delphia Inquirer; Kenneth Warner, QST,
Hartford, Conn.; Carl Butman, Washing-
ton; Frank Hinman, Chicago Tribune;
Willis K. Wing, Radio Broadcast, New
York; E. L. Bragdon, New York Sun;
Ralph Worden, Cleveland News; Jacques
Cartier, La Presse, Montreal; H. F.
Wooley, New York Amerlcan, Dave
Casem, New York Telegram; Captain Rob-
ert S. Wood, New York World H. F.
Sohn, Newark Call; Miss Julia Shav\ell
New York Graphlc, I. J. Fitch, Radio
News, New York.

The next meeting of the association will
be October 14, in the Congress Hotel, dur-
ing the Chlcago Radio Exposition.

R. M. A. Membership Increasing

NeEw York Criry.—Forty applications for
membership in the Radio Manufacturers
Association were received during the re-
cent Radio World’s Fair. This exceptional
total has caused the members to feel that
the good work done by the association is
gradually proving the means of its broad-
ening out in the scope of its activities.

Troy Dealers to Organize

Trov, N. Y.—Preliminary steps have been
taken to form an association of radio deal-
ers and wholésalers here. Invitations have
been extended to the trade in Watervliet,
Green Island, Cohoes, Waterford, Me-
chanicville and Hoosick Falls to attend an
organization meeting to be held in this city,

n Oct. 11.

Show Committee Appointed

Minnearorls, Minn.—The Northwest
Radio Trade Association of this city re-
cently announced the following committee
to handle arrangements in connection with
the trip to be made by a delegation of
members of the local association to the
forthcoming Chicago Radio show, Octo-
ber 11-16: Guy Kowfeldt, chairman, M. K.

Franklin, Tom Hoy, and J. O. Maland, all
of Minneapolis, and John M. Redell, of the
Kurz-Kasch Co., Chicago. The Minneapo-
lis delegation will make the Morrison Ho-
tel, Chicago, its official headquarters.

Radio Show Contemplated

San Aronio, Tex.,—San Antonio will
have its annual show during the latter part
of September or early October, according
to announcements made recently G. (.
Blanchard, president of the Radio Trades
Association, B. A. Davis, and Victor Cor-
tines, are members of the committee in
charge of arrangements.

Association Deplores Air Pirating

New York Crry.—Fair play and decency
on the part of broadcasters is urged in a
resolution adopted by the Talking Machine
and Radio Men's Association, at its last
meeting. The action of stations in taking
of wave lengths higher than those originally
allotted by the Department of Comimnerce is
deplored in the resolution which was unan-
imously passed by the asociation. .

Co-Ordination Committee Named

New York Ciry.—The general trade
conference of the radio industry scheduled
to be held during the Radio World’s Fair,
resulted in a general Radio Co-ordination
Committee composed of members of the
Radio Manufacturers Association, Radio
Section of the Associated Manufacturers
of Electrical Supplies, Federated Radio
Trades Association, and others forming
for betterment of prevailing trade and
broadcasting conditions.

ROCHESTER BODY MAKES
DEFINITE TRADE STRIDES

ROCHESTER, N. Y.—The value of a trade
organization with a definite program is
shown by the enviable record of the Roch-
ester Radio Trades Association, Inc., which
was reviewed at the initial meeting of the
season held on Sept. 13. When Thomas B.
Sharar, president, ordered a roll call it was
learned that the entire membership of fifty
dealers and distributors was represented.
[t was reported that radio sales in this city
during the past summer exceeded that of
the corresponding period in 1925.

Texas Association Meets

Houston, Tex.—The Southwestern Ra-
dio Jobbers Association met Sept. 2 to dis-
cuss trade conditions throughout this part
of the state. Plans for the coming radio
secason and a general discussion of the out-
look also formed an important part of the
program, according to L. F. Philo of the
Tel-Electric Company.

T. M. R. M. at Briar CIiff

New York Crty.—The leading trade out-
ing of the current season was that of
the Talking Machine and Radio Men,
Inc., to Briar Cliff Lodge, September
21. A programme of athletic events, lunch-
eon and dinner, as well as a golf tourna-
ment for a silver cup donated by Maurice
Landa, were features of the event.
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TRADE ASSOCIATION SPONSORSHIP.—The brilliant success of the Pacific
Northwest Radio Exposition held week of September 21, in Portland, Oregon, under
the auspices of the Oregon Radio Trades Association, signified fittingly the success
which accompanies a show managed by a live trade association. Officers of the Ore-

gon Radio Trades Association, who directed the recent exposition are shown above.
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Albert B. Ayers, pioneer in the field
of radio salesmanagers, has been pro-
moted to the post of vice-president and
general manager of Eagle Radio Com-
pany, Newark, N. J. This action on the
part of the Board of Directors of the
company fittingly indicated the high es-
teem and executive regard in which Mr.,
Ayers is held by his associates.

An exclusive photograph of William
Sparks, president of the Sparks-With-
ington Company, Jackson, Mich. For
many years Mr. Sparks has been ranked
as one of the outstanding leaders in
automotive fields, and with the entry
of his company into radio territory equal
accomplishments are being predicted.
Mr. Sparks is a radio enthusiast.

One of the well-known characters in
the radio industry and ranked as a pio-
neer is S. W. Goodman, president and
general sales manager of the Belltone
Radio Manufacturing Company, of New
York City. In addition to directing the
affairs of his organization, Mr. Good-
man finds time to visit the trade in
various sections of the country.

The appointment of W. H. DeChant,
as executive assistant to Godfrey Gort,
vice-president and general manager of
the L. S. Brach Manufacturing Co.,
Newark, N. J., was recently announced.
Mr. DeChant enjoying a long and ‘sa-
ried career in the business world brings
a wealth of ability and willingness to
his new radio and electrical connection.
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In The

Realm of Radio Shows

RADIOWORLD'SFAIR PROMPTS TRADEWRITER

TO BREAK INTO VERSE LAUDING THE EVENT

Poetical Cutburst, Survives Editorial Blue Pencil Due to Fact That
Radio Poet Laureate May Yet Become a Reality—
Summary of the Show

By WALTER S. BLANEY

Time immortal and on wings
Burnished with hues of progress,
The passing years anc things

W hich Providence has granted wus.

Grim Science, far flung in dowmain,
Saw fit to add a radio reign;
To shan the world and silent skigs,
With an invisible word ‘skein.

The Radio World's Fair of recent dote

Sheathed in glory within the Garden’s
gate, .

Set the world an epoch new......

For time to come and the season due.

- When radio writers wax poetic they are
either in love or deeply impressed with
somcthing in this mundane sphere. The
‘writer must confess that he was deeply im-
ipressed with the Radio World's Fair, which
significantly marked the first radio show
ever staged in the New Madison Square
Garden, New York City, during the week
of September 13 to 18.

' Trade writers generally are not easily im-
pressed due to the fact that they have grad-
ually become so blase that it is only with
the greatest of effort that they can assume
more than passing interest in any given
subject. But the Radio World's Fair, was
just that in every sense of the word.

From the day when the gates were first
opened to admit a happy, eager, keenly en-
thusiastic crowd of radio devotees from
every section of North America, until that
eventful Saturday evening when the final
whistle for “lights out” was sounded it
marked one of the greatest weeks in radio
“history. And the writer had personally
been able to record many similar eveunts,
but none to eclipse the Radioc ‘World’s
Fair—one of the outstanding radio classics
of the present day. .

Te accurately visualize the entire week
weuld require more than all the space avail-
ab'e. To picture the intensified, hapoy
throres which milled through the Garden
weculd require additional space. To accu-
ratelv word picture to our subscribers in
Strawberry Center, Ga., Palo Alto, Cal., and
the metropolis, the impressionistic view-
points of a trade paper writer would indeed
require much more space.

Facts speak louder than words. More
than 230,000 people passed through the gates
bent cn enjoying the most spectacular radio
show of all times. The amount of business
booked in round numbers exceeded the mil-
lions and actually astonished the most
hardened publicity agent in this country.

The manufacturer saw to jt that the lat-
est products of their factories from coast to
coast were on disnlay. Their trained repre-
sentatives very pleasingly carried the mes-
sage of poodwill to the inquiring natives of
Gotham bent on learning the latest in reio
sets and accessories.

The broadcasting stations varied thelr
customary programs by presenting specially
selected numbers from the Crystal studio
in the Garden. Through the courtesy of
the various stations co-operating with the
Garden management a wealth of program
mes went on the air over as many as forty-
three stations on one evening. The nation-
ally known entertainers of radio fame gave
the best of their efforts to the programmes
which rad‘ated from the Garden during the
week. Later station hook-ups indicated that
there were as many as thirty in a link
broadcasting regular weekly features for
the public and publicity of the Show in the
Garden.

The editor of THE Rapro DEALER has

asked me to limit my article to a general
summary of the show rather than a techni-
cal description of all that went into the pot
to make one of the greatest and most
composite word pictures every witnessed.

The summary follows: The Radio
World’s Fair was a success. And what is
more it marked a new era in the radio in-
dustry for modern times. It conclusively
proved the growing interest of the Ameri-
can public in the radio industry and the
real possibilities in store for greater sales
effort. It also showed through the medium
of the Radio World’s Fair that the Ameri-
can public will, in the future continue to re-
gard the New York show as the upening
note in RADIODOM for the ensuing year.

It will also in the future pave the way for
more concerted action among the various
radio interests in order that thc greatest
possible results will accrue from the efforts
expended in staging the show during the
years to come.

It is difficult to wax sentimental over a
radio show and even if the poem at the
head of this article does not impress you it
will nevertheless prove beyond a shadow of
doubt that the show was enough te excite
the most hardened newspaperman to an ac-
tual and real interest in radio—the wonder
child of Modern Times.

TRADE PROSPECTS BRIGHT
COAST SHOW INDICATES
)

(Staff Correspondence

San Francisco, Cal—“That this will be
the greatest year in the history of the
radio industry,” is the belief of radio trade
leaders throughout the United States who
were in attendance at the third annual
Pacific Radio Exposition held in_the Civic
Auditorium, August 21 to 28. San Fran-
cisco was accorded the distinction of pro-
ducing the first radio exposition of the
season in the United States. The first
showing of the 1927 radio receivers and
accessories were made at this exposition.
The Pacific Radio Trade Association spon-
sored the event.

In view of the strategic importance of
San Francisco as the logical distributing
center of the Pacific Coast and for the
Orient, both manufacturers and distributors
have taken unusual interest in the exposi-
tion. A most comprehensive display of the
latest radio rdceivers, parts and acces-
sories of national and local manufacture
was featured.

The exposition was one of action from
the time the doors opened in the arternoou
until they closed at night. This was ac-
complished through an array of special
daily events and through the cooperation of
the various exhibitors and the local broad-
casting stations. Visitors to the exposi-
tion were given an opportunity of meet-

Radio Show Schedule

Attention is called to the list of
radio shows scheduled for the cur-
rent season which, revised to date.
appears on page 145 in_this issue of
THE Rapio DEALER. Parties inter-
ested are requested to preserve this
list due to the fact that back num-
bers of each issue containing the list
are olmost impossible to oblain.

ing their favorite artists of the air. The
personal appearance of the artists of the
leading broadcasting stations was one of
the most popular features of the special
events program,

KPO started the program Sunday and
Monday August 22 and 23 with presenta-
tion of its artists both in the afternoon
and evening entertainments. KFRC had
Tuesday August 24 and Saturday 28th,
while KFO appeared Wednesday and Fri-
day, and Thursday afternoon and evening
was assigned to KFWL

Virtually every large manufacturer of
radio receiving sets and their -numerous
parts and accessories were represented in
the exposition, and public interest in the
displays seemed intensified.

Predictions for a record “radio year” in
1926-27 were freely made by manufacturers,
jobbers and retail dealers in attendance,
a large share of the record volume of busi-
ness anticipated coming during the fall
“radio season,” beginning with the Pacific
Radio Exposition and continuing until
early next year.

\TTENDANCE PASSES 100,000
VARK AT LOS ANGELES SHOW

(Staff Correspondence)

Los ANGeLES, Cal—Attesting the future
of radio in Southern California, the Los
Angeles Radio Trades association’s fourth
apnual radio exposition, held in the Am-
bassador Auditorium Sept. 5-11, has been
declared one of the most successful exposi-
tions held in the interest of any one trade
in the southwest.

More than 100,000 persons went through
the turnstiles during the week of the show,
declared Managing Director Waldo T. Tup-
per, a figure which he and other radio au-
thorities declare is a sufficient guarantee of
the popularity of radio here in the west.

Mr. Tupper pointed out that ome exhibi-
tor reported sales of $30,000 worth of mer-
chandise in the first three days of the ex-
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AMONG THE TRAVELING MEN
A Regular Department of The Radio Dealer to Which Contributions Are Invited
Conducted by WALTER S. BLANEY

H. R. SALMON

Popular promotion manager for Ernest
Ingold, Inc., San Francisco, Calif., orig-
inally started in the music business
sixteen years ago. According to latest
reports he is still in the game except
for the fact that the music comes from
the receiving sets distributed by his
company to dealers along the Pacific
Coast. He is well known out in the
Land of Perpetual Sunshine.

MARTIN COHN

Well, well, once again we view the
smiling ‘“Marty,” this time plant man-
ager and radio engineer with the Regent
Radio Corporation, New York City.
He has enjoyed a long and varied
career in radio fields having been with
the great, the near great, and the am-
bitious. At the present time he is
proving an invaluable Regent asset.

C. E. GAY

In keeping with the meaning of his
name, C. E. Gay, well known radio
manufacturers representative with head-
quarters in Portland, Ore., aids con-
siderably in maintaining a spirit of
happiness among the trade in his sec-
tion of the country. “C. E.” in addition
to being a radio figure in the Pacific
Northwest is also a director in the
Oregon Radio Trade Association.

SYLVAN HARRIS

The many and varied articles on radio
subjects emanating from the pen of
Sylvan Harris are his greatest claim to
glory in radio fields. Sylvan has trav-
eled extensively in the interests of radio
advancement finally arriving in Chicago,
where, recently he was appointed head
of the radio research laboratories of the
Stewart-Warner Speedometer Corp.

HARRY KALKER

His keen sense in the direction of repu-
table lines which are backed by in-
tensive advertising effort largely ac-
counts for Brother Kalker’s success in
radio fields. At the present time he is
representing the International Resist-
ance Co., Philadelphia, Pa., the metro-
politan district, Long Island City, and
Northern New Jersey. He has been
eminently successful in his territory.

LEWIS M. CARTER

Permit us to venture the explanation
that “Lew” is not always as serious in

expression as pictured above. His co-
workers in the Irvington Varnish & In-
sulator Co., Irvington, N. ]J., declare that
he is rarely without a smile. (These
news photographers always must be
original.) “Lew” when wearing his cus-
tomary smile features Irvington products.
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The Coast Show, the term nationally linked with the third annual Pacific Radio Exposition, held August 21-28, in the Civic

Auditorium, San Francisco, shown above, is indeed a credit to the first trade show held this year

Association sponsored the event.

The Pacific Radio Trade

position, while numerous other concerns
were reporting themselves unable to book
further orders due to being unable to meet
the démand with the supplies available.

With all attendance records broken at
Los Angeles, the Radio Trades Association
general committee, headed by J. A. Hartley,
now is laying plans for the 1927 show.

Canton Appoints Dine
CantoN, O.—The second annual radio
show will be held in the city auditorium
October 6-9, under the auspices of the Can-
ton Radio Association, dealers in receiving
sets and equipment.

Howard M. Dine, of the Dine-Dewees
Co., was elected executive chairman of the
show organization; George C. Wille, chair-
man of the exhibits committee; Harrison
B. Fisher, chairman of the booth construc-
tion committee; A. R. McConnell, chairman
of the publicity committee, and J. D. Broo-
mall, chairman of the decorating committee.

Northwest Show Barometer

MinnNeapoLis, Minn.—The Northwest
Radio show in the Kenwood armory, Min-
neapolis, September 27 to October 2, will
serve as a barometer for Middlewestern
radio activities for the coming season, in
the opinion' of Eastern radio manufacturers,
according to H. H. Cory, secretary of the
Northwest Radio Trade association, in
charge of the show.

Omaha Stages Successful Event

OMAHA, Neb.—The Omaha Radio Trade
Association staged one of the most success-
ful radio trade shows in this section of the
country during the week of September 6.
Twenty-eight exhibits of radio sets and ac~
cessories were featured.

Stations WOAW, KOIL, and KFNF,
participated 1n the broadcasting of pro-
gram. The Messrs. Wildey & Sheehan, bet-
ter known to radio audiences as the Ray-
O-Vac Twins, were the hit of the show with
their vocal efforts.

The McGraw Company commemorated
the occasion by issuing daily its popular
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Boston citizens, with all the fervor that marked the famed tea party of historical

times, attended the fourth annual radio exposition held in Mechanic’s Hall, September

27 to October 2. Sheldon Fairbanks, managing director, declared the event was the
most successful in the history of the radio trade in Boston.

house organ. Arthur C. Storz, president of
the Omaha Radio Trade Association re-
ceived numerous congratulatory telegrains
from friends in the trade throughout the
country on the success of the show.

Low Fares to Show

NEw OrLEaNs, La.—Eight railroads en-
tering this city’ will grant reduced rates to
New Orleans on account of the Fourth An-
nual New Orleans Radio and Electrical Ex-
position, October 11 to 17, inclusive. The
display, which will be one of the largest
ever held in the United States will be staged
on the ground floor of the Roosevelt Hotel
ir the Venetian room.

Richmond Event Success

RiceMoND, Va.—The radio dealers of this
city working in conjunction with the Times
Dispatch staged a successful radio show on
the mezzanine floor of Murphy's Hotel,
September 21-24. R. A. Frayser, was chair-
man of the show committee. The Times-
Dispatch featured a twenty-four page radio
supplement in honor of the occasion.

Third Brooklyn Show’

BrookLYN, N. Y.—Brooklyn is planning

. to lend hearty support to the third annual

radio exposition to be held in th eTwenty-
third regiment armory, Oclober 30 to No-
vember 6. Stephen T. Rogers, nationally
known showman will be manager and pro-
moter of the coming event as has been the

-casé in former years.

Boston Event Breaks Record

BostoN, MAss.—The Hub City responded
enthusiastically to the Radio Exposition
which was staged in Mechanic’s Hall during
the week of September 27 to October 2.
Sheldon Fairbanks, manager, declared the
event: to be the most successful in the his-
tory of radio trade in Boston. The nation-
ally known broadcasting artists, he added
who participated in the programmes during
the week did much to arouse public inter-
est to the highest point.
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HE MOST enigmatical
problem confronting the
. average radio dealer today,
is one pertaining to loud speakers.
' This may appear strange but it is a
fact for several reasons. In the first place, the fan who
purchases a loud speaker is without any means of determin-
ing the frequency operating characteristic of the speaker,
other than observing its action when operating in conjunc-
tion with a radio receiver. This very frequently leads to
erroneous conclusions, and the speaker is unjustly con-
demned, as suppressing certain frequencies or showing a
preponderance for others. Whether or not the charge is
just, is irrevalent to the fan, for inasmuch as the loud
speaker is the device which makes the music and speech
audible, the suppression of certain frequencies or the pre-
porderance of others, must be due to a defect in the de-
sign of the speaker. Consequently the speaker bears the
brunt of the verbal attack.

The second reason for the existence of this problem is
the lack of testing equipment available for the dealer or
possessed by the dealer. He must invariably abide by the
customers decision without the right of rebuttal, since he
can not prove his point, being without other testing equip-

ment than is used by the average fan. If the customer
reports that the speaker does not pass or respond to high
notes or low notes and the speaker is sold on a satisfaction
guaranteed basis, the exchange must be made without fur-
ther argument. And if it so happens, which is very fre-
quently the case, that the fans receiver is really at fault,
the dealer cannot definitely prove this point, hence it
would be highly advantageous for the dealer if he pos-
sessed a testing unit with which he could conclusively dem-
onstrate to the fan that the speaker in question will re-
spond to the desired frequencies if these frequencies are
passed by the receiver into the loud speaker. In other
words the dealer can prove that the speaker is satisfac-
tory and the receiver defective or vice-versa.

If the dealer were to test the speaker in the manner
utilized by the fans, it would be necessary to first ascertain
the frequency operating characteristic of the audio ampli-
fier utilized in the receiver, and second the combination
of the radio frequency amplifier in the receiver and the
audio amplifying system used in conjunction with it.
These determinations while not difficult to carry out, are
tedious and require special equipment. In addition if the
dealer is to prove to the fan that the speaker responds to low

" and high audio frequencies without utilizing special equip-
ment for the test, he must choose a receiver which he
knows passes the desired frequencies and furthermore he

Radio Dealer’s

Service Corner
Testing Equipment That Really

Gauges Loud Speaker Frequencies

By John F. Rider

must conduct his tests at such time when the broadcast-
ing station is transmitting a signal which contains both
high and low frequencies. Neither of these considera-
tions is feasible, and a superior method if necessary. This
will be described in this paper.

In substance it is an audio oscillator. This is a vacuum
tube generating unit which generate audio frequencies.
These audio signals of a predetermined frequency are gen-
erated by a vacuum tube and passed through a one stage
audio amplifier, whose frequency operating characteristic
is satisfactorily flat, and the amplified signal is then passed
into the speaker or speakers in question. The relative
degrees of responsivity of the speakers on the various fre-
quencies are then aurally observed. The greater the re-
sponsivity of a speaker at a certain frequency, the louder
the signal emitted by the speaker at that frequency. Tests
with the unit to be described herein will show on what
frequencies the speaker is deficient; that some speakers
will more readily pass low notes, others high notes, and
some neither high nor low.

The testing unit consists of two tubes utilized as fol-
lows. One tube is used for generating the audio frequency
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Self-explanatory diagrams outlining the testing apparatus by
which loud speakers can be judged. The circuit plan is shown
in Figure 3.




118 THE RADIO DEALER

October, 1926

=

o0POT_ -7
SWITCH

TANGENTS | ! ¢
S 22 ]

,” |

PUNDRS AU - = - |

&

LISSAJOUS FIGURES e
F/G 6 ! OSCILLOGRAPH TUBE

Additional diagrams detailing the last essentials in completing
the tester. Figure 5 shows the series hook-up and below the
oscillograph tube

signal, and one tube to amplify this signal to the desired

intensity, necessary to satisfactorily operate the _speaker.

The construction of this unit is very simple, as is its oper-

ation. The calibration has been carried out by the

writer, thus rendering it unnecessary for the constructor

to recalibrate the constructed uqit. And la§t but not the

least, the necessary equipment is very easily obtainable.

The following is the list of the required parts:

1250 turn honeycomb or duolateral coils.

vacuum tube sockets UX 201A type.

30,000 non inductive resistance.

1500 or 2000 ohm potentiometer,

100 henry chokes. .

100,000 ohm coupling resistor.

250,000 ohm grid leak.

50,000 ohm resistance.

4 mfd condenser.

45 volt blocks of “B" battery, L

0-250 microammeter D, C. (0-150 D. €. unit will do).

2 mfd condensers.

1 m{d condensers.

.5'mfd condensers.

.2 mfd condensers.

01 mfd condensers.

005 mfd condenscrs.

0025 mifd. condensers.

.002 mfd condensers.

.007 mid. condensers.

.05 mfd condensers.

.001 mfd condensers.

.0005 mfd variable condenser.

0015 mid variable condenser,

1 5000 ohm resistance.

2 amperites. ) .
With respect to some of the equipment mentioned in

the list. It may be difficult to procure the 0-150 to 250 DC

microammeter, hence the alternative suggested is the use

of a D. C. galvanometer, the one with the positive and

.negative swing. It is preferable to use one with low

value designations or divisions. The many fixed capacities

can be replaced by two decade capacity boxes each with a
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maximum of 11.11 mfd arranged in units, tenths, hun-.
dredths and thousandths of one micro farad. The purchas-
ing of two such units however entails quite some expense
and the construction of two decade capacity boxes entails
quite a lot of trouble, hence the use of individual capacities
as mentioned, is preferred. It is also necessary to procure
an old audio transformer and remove the core, which will
be used as the iron core for the inductance coil of the
oscillator. | The transformer used for this purpose by the
writer was an old Federal 61 audio frequency trans-
former. A drawing of these laminations is shown in the
accompanying illustration figure 1 A.

The first step in the construction of the unit, is the build-
ing of the inductance. The two 1250 turn coils are placed
adjacent to each other, sides touching, windings so placed
that the gelds aid. The two coils are connected in series.
The centre tap is not cut short, for another lead must be
connected to it. The relative positions of the coils is shown
in figure 2 A. About 30 laminations from the transformer
are now folded into the form shown in figure 1 B, and
inserted into the coil opening, forming a core for the coils.
The coils should be arranged so as to be located midway
on the iron core. It is understood of course, that the cali-
brations will be mentioned in this article are exact only for
the original oscillator, and will differ slightly for all those
constructed according to these directions, since it is prac-
tically impossible for the readers to place the core in the
identical position used by the writer, and furthermore it
is practically impossible to obtain accurate capacities. A
frequency deviations of 10 or 159 is however not enough
to impair the utility of the unit when untilized for the pur-
pose set forth in this paper. After the core has been
placed within the coils, the entire unit is given a coating
of sealing wax, so as to keep the coils and core in place.
The completed unit as used by the writer is shown in fig-
ure B. This unit is kept in the case, as shown so as to
ohviate all possibility of breaking any wires or connec-
tions.

The wiring diagram is given in figure 3. The physical
layout of the various parts is as shown. The .0005 mfd.
variable condenser is connected permanently across the
grid coil, with two additional clips connected to the two
terminals, thus proving for the future connection of other
capacities. The .0015 mfd. variable is likewise perma-
nently connected across the plate coil, with two additional
clips connected in the manner used for the grid circuit
condenser. The frequency band of the oscillator is from
125 cycles to 4000 cycles. For all frequencies between
4000 cycles and 200 cycles 77 volts of “B” batterv are used.
For all frequencies between 200 cycles and 125 cycles 125
volts of “B” battery are used. These are the exact values
1sed, during the calibration of the original model. The
nethod of calibration will be given in a later paragraph,
just as a matter of information. Provision must be made
for the use of a “C” battery in the grid circuit of each tube.
That in the grid circuit of the oscillator tube is 415 volts
ind left permanently connected. The various units used in
he system are designated in the schematic wiring diagram.
The only units omitted are the additional capacities neces-
sary, to obtain the desired frequency output. These are
connected in shunt with the grid coil and plate coil var-
iable condensers.

The next step is the construction of the various grid
coil and plate coil capacity units for the different frequen-
cies. The sum total capacity required for each unit will
be given herewith., To make up these units. the various
capacities are selected from the assortment on hand, con-
nected in parallel to form the block. For instance for the
lowest frequency, 125 cycles the grid. coil capacity unit is

(Continued on page 163)
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CITY SURVEY SHOWS
GOOD SALES PROSPECTS

New York Crry—“In general the radio
industry reports healthy conditions and ex-
tremely favorable for good business this
Fall,” states the Graphic following a radio
trade survey in the metropoliltan area.
“This opinion,” the survey states, “is based
partly upon the business so far this year,
during which time a new record in vol-
nme of sales is claimed, and partly upon
the fact that the public is spending money
freely along all lines. Furthermore, the
industry is now practically stabilized, and
is meeting the demands ot the public.

“The only drawback is the present free-

- for-all situation in broadcasting, but repre-

sentative men of the industry do not
believe conditions will become any worse.
On the contrary, they feel that, at its
worst, it is but a slight inconvenience to
the listeners. The broadcasting situatiomn,
they assert, will soon adjust itself, pro-
bably before Congress enacts regulatory
legislation, because it is so necessary for
broadcasters to retain the good will of the
listening public.

“Prospects for selling good radio receiv-
ing sets are good, because the public is
seeking better sets, and because, as yet
only about a fifth of the homes of this
country are equipped for reception.”

Cones Have Big Call

New York Crry.—More than two-thirds
of the loud speakers sold at the present
time are of the cone type, according to 2
national survey recently completed by the
Farrand Manufacturing Co., and announced
by David F. Goldman, president of North
American Radio Corp., metropolitan job-
bers for the organization.

Eby Opens Manhattan Office

New York Ciry.—The H. H. Eby Manu-
facturing Co., of 4710 Stenton avenue,
Philadelphia, recently opened a metropoli-
tan office at 250 Park avenue, this city, with
Adolph Friedman in charge. Mr. Fried-
man was for a number of years connected
with J. H. Bunnell Company and the Hart-
zell Sales Company.

Blair Appoints Bretzner

New York City.—The appointment of
Ralph Bretzner as sales representative for
the Blair Radio Laboratories of this city in
the New England states and the Atlantic
seaboard has just been announced by the
company. Mr. Bretzner, wellknown to the
industry as manufacturers’ representative
for nationally known radio apparatus will
maintain, as in the past, his headquarters
at 160 West 45th street.

White Heads Cheltenham

New York Crryv.—Major J. Andrew
White has been elected president of the
Cheltenham Cabinet Makers, Inc., 36 West
Forty-fourth street, this city. Announce-

Pioneer Comes East

E. T. CUNNINGHAM

Head of E. T. Cunningham, Inc., who

was recently tendered a farewell by trade,

ersonal and c.vic leaders of San Fran-

cisco, prior to taking up permanent head-

quarters in New York City. Mr. Cun-

ningham is ranked as one ot the pioneers
in radio trade fields.

ment has also been made that this concern
has absorbed the Associated Radio Cabinet
Manufacturers and taken over all the as-
sets, designs, patterns and contracts of that
organization. Victor A. Edwards is secre-
tary of the company.

ARGUS ANNOUNCES NEW
MODELS—TRADE BRISK

New York Crry.—The Argus Radio Co,
is now located in its new plant at 257 West
17th street, where it will be better able to
care for the increased business which has
been created for the company’s products.
Over 30,000 square feet of floor space will
be available in the new plant and make
possible increased production on the new

We Invite You—

New York Crry.—Members of the radio
from this city and eastern poit.s are in-
vited to visit reception booth W-8 of THE
Rapio Dearer, October 11-16 in the Coli-
seumn, where the Chicago radio show will be
held. Information, correspondence, tele-
grams, etc., will be directed upon request to
members of the staff who will be in at-
tendance.

models which the organization has an-
nonnced for Fall trade. .

The Argus organization, proud of its
pionnering record in the electric set field
announces that its new models will be the
most popular ever marketed by the com-
pany. Two models will again be featured,
one the walnut finish high boy which uses
a 171 power tube, and lists for $375. The
other is the table type, listing at $250.

Ira Greene, treasurer and general man-
ager of the company, and well known
figure in the radio industry recently re-
turned from an extended trip through the
western section of the country where he
reports sales prospects bright for the Argus
line during the coming season. He declared
that the demand for Argus products, has
already proved more than gratifying to
himself and staff and has resulted in the
factory operating on three shifts in order
to care for the demand.

H. §. SCHOTT NEW SALES
CHIEF NATIONAL CARBON

New York City.—Announcement has
been made by the National Carbon Com- *

. pany, Inc., manufacturers of Eveready

flashlights, radio batteries, and dry cells,
of the appointment of Harry S. Schott as
General Sales Manager. Mr. Schott goes
to his new offices from the post of as-
sistant general sales manager, which he has
occupied for the past two years.

Mr. Schott is a widely known figure in
the electrical industry, with which he has
Leen identified in both the jobhking and
manufacturing ends of the business for
almost twenty-five years. During most of
this period he was actively engaged in sell-
ing and sales direction in the Eastern
States and Canada.

His first association with the line of
goods made famous by the Eveready trade-
mark was in 1913 when he went with the
old American Eveready Works to assist
in launching the first advertising campaigii
undertaken for Eveready flashlights. Mr.
Schott then entered the Canadian territory
for the American Eveready Works, whose
Canadian branch was established in 1914,
When the Canadian branch was taken over
by the Canadian National Carbon Com-
pany in 1918, he was named Assistant Sales
Manager

Mr. Schott returned to New York in
1920 as Eastern Sales Manager of the
American Eveready Works, and when they
were absorbed by the National Carbon
Company in 1921 he became the Eastern
District Manager for the latter concern.
He was appointed Assistant General Sales
Manager of the National Carbon Company
in 1924, and continued in that capacity
until his recent appointment as General
Sales Manager.

Industries Banquet

New York City.—The Radio Industries
banquet with an attendance of 1,400 people
in the main ballroom of the Hotel Astor
on the evening of September 15, proved
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one of the red letter events of the radio
industry during the current year. The
speakers included Vice President Charles
G. Dawes, David Sarnoff, vice president
and general manager of the Radio Corpora-
tion of America, Senator James W. Wads-
worth, and Senator C. C. Dill. Paul B.
Klugh was toastmaster. Major J. Andrew
White was in charge of the entertainment
program which was broadcast over a chain
of forty-three stations.

PAUL WEIL JOINS STAFF
OF ALBERT FRANK AGENCY

New York Crry—Paul S. Weil asso-
ciated with Frank Kiernan & Co., for over
four years has resigned and become asso-
ciated with The Albert Frank Advertising
Agency, 14 Stone St., this city, with offices
also in Boston and Chicago. Mr. Weil's
associate, C. B. Cabaniss has affected the
the same change.

Mr. Weil has been actively engaged in
the merchandising and advertising of radio
apparatus ever since the public first became
i Among his clients in
this field is the Chas. Freshman Co., man-
ufacturers of Freshinan Masterpiece Re-
ceivers.

All good wishes, Paul—Editor of the
Radio Dealer.

Pequot Factory Expands

LoxG Istanp Crry, N. Y.—The Pequot
Manufacturing Company has removed to
its new factory located at 869 Pequot Road,
Glendale, L. I. The new plant will afford
the organization over 37,000 square feet of
floor space.

Whitefield Directs G. I. Sales

New York City.—The- appointment of
Albert C. Whitefield, as director of sales
for the General Instrument Corporation of
this city, has been announced by the board

* of directors of the corporation.

‘ Silbersdorff Joins Grimes

Jersey City, N. J.—H. G. Silbersdorff,
well known radio writer is again connected
with the staff of David Grimes, Ilnc., 151
Bay street, Jersey City, N. J. The company
will feature two new six tube sets during
the coming season, as well as the Gradeon,
which has been enjoying more than local
attention.

Named Radio Manager

New York Cirv.—Hugh M. Smith, who
has had many years of experience in adver-
tising and merchandising in the electrical
and radio fields in which he has specialized,
has been named manager of the radio de-

artment of Frank Kiernan & Co., well-

nown local advertising agency.

Alpha Opens Brooklyn Branch

BrookrLyn, N. Y.—Alpha Electric Co.,
Inc., 45 West 25th street, Manhattan, re-
cently opened a branch store and warehouse
at 848 Atlantic Avenue this city. R. R.
Royston, manager of the new branch de-
clared that his company found it necessary
to extend activities due to the increase of
business in Brooklyn and Long Island.

Shore in Larger Factory

New York City—In order to meet the
demands of the season, the Shore Electric
Company, Inc., has moved to a new factory

the

at 134th street and Cypress avenue which
occupies four times the space of the old
establishment. According to Sol E. Tep-
per, sales manager, the concern will con-
tinue Lo specialize in the manufacture of
audio frequency transformers and chokes
for recetving sets that operate either from
batteries or directly from lighting current.

Mainard With Leaf-Burkhard

New York Cirv.—H. T. Mainard, pro-
minent in radio circles is now associated
with the Leaf-Burkhard Radio Electric
Corporation, 158 Green street, as general
sales manager.

Eagle Condenser Expands

Brookryn, N. Y.—Eagle Condensers,
Inc, arc now occupying an entire building
at 106 Broadway, this city where facilities
will make possible increased production on
new type condensers being manufactured
by the company.

D. S. BOLEY NEW HEAD.
OF BOLEY-OLIVER CO.

New York Ciry—Fted P. Oliver, one of
the best-known figures in the distributing
trade, has gone into business for himself
with ID. H. Boley, for years past established
in New York at the head of D. H. Boley
& Co,, telephone appliance sales agents and
exclusive distributor in the metropolitan
district for radio products of the Kellogg
Switchboard and Supply Co., Chicago.

Mr. Boley and Mr. Oliver have formed
Boley--Oliver Co., 1440 Broadway,
whose formal organization as successor to
the Boley company will be completed at
an early date. Mr. Boley is president and
treasurer of the concern and Mr. Oliver
is vice-president and general manager.

The new arrangement signalizes material
expansion of the Kellogg radio line in the
eastern sales territory.

“Jim” Ago Promoted

New York Crry—James A. Ago, for
several years New England representative
of the Reichmann Co. of Chicago, has
been appointed eastern sales manager of
the company. Headquarters will be main-
tained at 130 West Forty-second street.
His many friends in the trade have been
extending congratulation on his well mer-
ited advancement.

The Correct Facts

New York Crryv.—A typographical error
in the descriptive matter in connection with
the Cable Power Detector, manufactured
by the Cable Supply Co., Inc., %7 Broad-
way, New York City, caused the item to
read $2 whereas the correct price was $5.
The Cable Full Wave Rectifier also listed
incorrectly at $2 should have read $6. THE
Rapio -DEALER regrets the error and lists
these corrections in justice to the parties
concerned.

Rider Granted Patent Papers

New York Crry—The acquisition of
patent application papers, bearing Serial
Number 124,821 covering a new method
of neutralization applicable to tuned radio
frequency receivers, the invention of John
F. Rider of New York City, is announced by
the Rider Radio Corporation of 40 Paynter
Ave, Long Island City, New York. This
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system proved satisfactory in all tests, and
is applicable to one, two or three stage
tuner radio frequency amplifiers.

The installation of the device into com-
pleted receivers can be very easily effected.
The design of the new neutralizing system
perniits of simple incorporation in new re-
ceivers, with very little additonal cost or
change 1n original design.

Gray Sales Expanding

PuiLapeLpHIA, Pa—The Gray Sales Co.,
well known manuiacturers’ agents with
headquarters in the Widener Building an-
nounce through A. Irving Witz, president
of the organization that metropolitan offices
will shortly be opened in New York City
The fact that his concern will represent a
number of additional manufacturers of radig
apparatus made this move imperative. The
exact address will be announced soon.

Maxwell Witz, has been added to the
sales force and will cover eastern Pennsyl-
vania, Baltimore and Washington in addi-
tion to managing the local office.

S. H. Groubard With Polymet

New York Crry—S. H, Groubard, well
known radio man, has been appointed
special metropolitan representative for the
Polymet Manufacturing Company. He will
work with the company’s distributors in the
territory. Mr. Groubard who ranked as
one of the pioneer radio men and associ-
ation workers in the East assumed his new
duties with the best wishes of his many
friends in the trade.

Peck Joins Condenser Corp.

New York City.—~Gordon V. Peck, for-
merly of the Dubilier Radio and Condenser
Corporation recently joined the Condenser
Corporation of America, this city, in charge
of sales. Mr. Peck who has been engaged
in radio fields since 1921, was vice presi-
dent of his own company for three years,
later resigning to join the Dubilier inter-
ests first as manager of the service depart-
ment and later in charge of jobbers sales
in New England and New York state.

Pausin Jobbers Announced

NeEw York Crity.—Five distributors of
the Octaphone speakers in metropolitan ter-
ritory have been announced by H. B. Ber-
gere, sales manager of the %ausin Engi-
neering Co., whose local office is located
at 25 Waverly Place. The concerns an-
nounced are: Royal Eastern Radio &
Electric Co. Knickerhbocker Talking Ma-
chine Co., R. H. McMann, Herbert John,
Inc, of this city, and the Twentieth Cen-
tury Radio Corp., Brooklyn,

Davegas Tender Dinner

New York Crry.—Officials of the Davega
stores were host to the executives of
the Charles Freshman Co., at a dinner
tendered in the Commodore, September 7.
Richard Davega acted as chairman of the
event, marking the opening of a merchan-
dising campaign in which the Davega
stores will feature the Freshman line.

Among the speakers were: Myron Gold-
soll, Arthur Johnson, Charles Freshman,
A. C. Brady, J. M. Schwartz, and J. M.
Benjamin. A short talk on merchandis-
ing in its relation to advertising was given
by Paul S. Weil, advertising director for
the Freshman organization,

]
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New Jersey Incorporations

Jersey Crry, N. J.—Royal Radio Corpor-
ation, 591 Summit Ave. Agent, Abraham
Lentan. Authorized capital stock, $100,000.
Paid in, $1,000. Incorporators: Samuel
Eoc}?aro, Byron Hull, and Sigmund Auer-

ach.

WEEHAWKEN, N. J.—Hansch Radio Cor-
poration. Capital, 1,000 shares no par value.
Incorporators: August C. Hansch, Joseph
J. Miller, and A. Rieger.

UnioN City.—National Electric Manu-
facturing Company. To make radio tubes.
Incorporators : Abraham Liberman, Michael
Lande, and Dominick Trioano.

s WeeHAWKEN, N. J—J. Nazeley Com-
pany, 1824 Park Ave. To make radio ap-
paratus. Capital, 3500 shares common no
par value and 3500 shares preferred par
$100 cach. Paid in, $4,000. Incorporators:
J. Nazeley, Victor J. Tipula, John N.
Thomas, Morris Abrams and William P.
Seaver.

WESTERN NEW YORK NOW
REPORTS FALL RESUMPTION

BurraLo, N. Y.—Wholesale Radio
dealers in Buffalo and Western New York
report an unusually heavy resumption of
fall activity this year. Summer in the radio
business is admittedly and self-evidently
mighty slow and the pick-up comes slightly
later in the season than is the case at
present. . .

“\Ve are cxperiencing increasing activity
this month,” said H. B. Alderman, of H.
B. Alderman, Inc. *This indication of
good business, noticeably ahead of schedule,
is a most cptimistic sign of a big year and
it scems quite general with all of us.

“Improvements in set design and con-
struction are manifest continually,” Mr.
Alderman continued. “However, very few
radical changes in the ‘inner workings’ are
evident and it unlikely that there will be
very soon. Reception during the summer
has been commented upon by nearly every-
one who talks radio as being exceptionally
clear and satisfactory.

“Just why the ‘air’ has had such favor-
able qualitics none of us really know, of
course, but cold weather promises the best
conditions this year than at any time since
the grewth of general public interest in
this field. ] _

“Retajlers are placing orders for sub-
stantially larger quavtities this fall and
stocks are already moving out satisfac-
totily. Plans for the third annual radio
shiow are arousing renewed interest even at
this early date. All in all, the outlook
for the immediate future in our line looks
most promising.”

Condensers Show Promise

RocHESTER, N. Y.—A review of the past
twelve months shows that the Igrad Con-
denser & Manufacturing Co. is enjoying a
healthy volume of business in all types of
fixed paper insulated condensers it manu-
fadtures for the radio trade. C. Eck-
hart, L. J. Marshand and Carl Grams are
members of the firm, which was launched a
year ago. o

Shows Steady Growth

Burraro, N. Y.—Due to the steady
growth of their business, Schwegler Bros.,

.2

music-radio dealers, have taken over larger
quarters at 393 Ellicott street, where they
have beautiful,  well-equipped studios.
“Making folk happy since 1904, is the
slogan of this house.

RCA Campaign Outlined

ALBaNY, N. Y —Pierre Boucheron, na-
tional advertising manager of the Radio
Corporation of America, was the principal
speaker at a sales and service conference at
the Hotel Ten Eyck on Sept. 9-10. The
meeting was under the auspices of the
Havens Electric Co., Inc.,, and the H. C.
Roberts Electrical Supply Co., Inc. Mr.
Boucheron explained the RCA advertising
campaign.

I[LEW ENGLAND

Tobe Deutschmann Co. Moves

Camsrince, Mass.—The Tobe Deutsch-
mann Co., manufacturer of fixed condens-
ers, resistances and vacuum tubes, formerly
located in Cornhill, Boston, has moved into
commodious quarters in this city. The
new plant provides adequate facilities to
meet the needs of the company’s growing
business,

‘Wetmore-Savage Hosts

CamarIpGE, Mass.—Members of the Wet-
more Savage and Tobe Deutschmanun
Companies, enjoyed dinner recently as the

ests of the first named organization.
Speakers at the dinner were: Tobe
Deutschmann, R. W. Cotton, Samson Elec
tric Co., F. D. Rankin, Tobe Deutschmann
Co., James Waddell, of Wetmore-Savage,
and Maurice Osborne, of Osborne & Co.

Passing of H. W. Lester

Hartrorp, Conn—Howard W. Lester,
treasurer of the Post & Lester Co., prom-
inent radio and automotive jobbers, passed
away at his home, 1430 Asylum avenue,
September 15, of pneumonia. His many
friends throughout the trade and particu-
larly in New England territory where he
was engaged in business for many years
mourn his loss. His wife and two chil-
dren survive.

Drayton Heads New Concern

BostoN, Mass.—F. Otis Drayton of Bel-
mont has been elected president and gen-
eral manager of Drayton-Erisman, Inc,
successor to A. C. Erisman Co. which has
been prominently identified with the New
England trade as a distributor of radio,
phonographs and supplies since 1917. Ar-
thur C. Erisman, formerly president and
general manager of the concern that bore
his name will have an interest in the new
company despite his associatian with the
Aeolian Co., New York. Associated with
Messrs. Drayton and Erisman in this enter-
prise are Wesley M. Boynton, J. A. Holo-
han, J. J. O'Hara, F. S. Merchant, Shirley
Davis and C. A. Blevins.
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Sleeper Corp. Promotes Cameron

NEw York Criv.—Robert C. Cameron
has been appointed service manager of the
Sleeper Radio and Manufacturing Corpor-
ation, Long Island City, according to a
recent report. Mr. Cameron has been af-
filiated with the Sleeper Corporation for
the past two years.

PAUSIN SPEAKER RESULT
OF TWO YEARS RESEARCH

Newark, N. J.—A new type speaker has
been announced by Hugo Pausin, of the
Pausin Engineering Company, 727 Freling-
huysen Avenue, this city. The speaker is
the result of more than two years experi-
mental work on the part of Mr. Pausin and
his staff of engineers in his local plant.
The product is now being marketed and
already an active demand has been created.

The new speaker, according to reports,
marks the culmination of a long and suc-
cessful career in radio and electrical fields
for Mr. Pausin, who is a well known mem-
ber of the American Society of Mechanical
Engineers. He first developed reflex and
counterflex circuits in radio fields.

From 1920 up to the present date Mr.
Pausin has been actively interested in radio
research development work. His many
years of practical experience both in me-
chanical and electrical fields have been
factors in making his success possible, ae-
cording to his friends in this city.

Ayers’ Promotion Announced

NewArg, N. J.—Albert B. Ayers has
been elected vice president and general
manager of the Eagle Radio Company, 16
Boyden Place, this city, announced Frank-
lin M. Kellogg, president of the company.
This action followed a recent mecting of
the board of directors of the company.

Mr. Ayers is one of the four radio sales-
managers who for the past five years has
maintained unbroken connections with ra-
dio manufacturing organizations.

General Lead Building Plant

Newark, N. J.—The new plant of the
General Lead Batteries Co. according to
an announcement made recently will be
ready for occupancy on November 1. The
structure which is located on Lister Avenue
will embrace 25,000 square feet of manu-
facturing space and cost $75,000 to build.

Radio Stores Featured

Hackensack, N. J—Wurtz & Fuchs,
Inc., radio dealers, 134 Main St., recently
ran an advertisement with a catchy head-
ing—“You Wouldn't Go to the Butcher
For a Pair of Silk Stockings.” The copy
stressed that for radio the shopper should
go to a radio store.

Chicago Special Planned

New York Crryv—The R. M A, Chi-
cago Show train, traveling as a section of
the Twentieth Century Limited, is contem-
plated, according to officials of the Radio
Marnufacturers Association. Plans are un-
der way to have the special train depart
from the Grand Central Station, this city,
Thursday, Octopber 7, arriving in Chicago
the following day. Andy George, eastern
manager of Radio Digest, has been named
chairman of the commitiee in this- city, and
can be reached care his publication, 257
Park Avenue. S

Priess Sees Three Classes

NEw York Ciry.—Radio sales during the
:oming season in the opinion of William
H. Priess, ptesident of the Priess Radio
(orporation will be divided distinctly into
turee classes. These wil:be sets selling at
$100, $200, and $300 with a variety of
loop models in the offerings. The trend
he declared will be in the direction of te-
finements, .
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PACIFIC COAST

HEARTFELT TRIBUTES MARK
CUNNINGHAM DEPARTURE

(Staff Correspondence)

SaN Francisco, Cal—The farewell ban-
quet tendered E. T. Cunningham by the
business, civic and radio interests of the
Pacific Coast on Tuesday night, Septem-
ber 14th, at the Clift Hotel, this city, was
one of the most brilliant affairs of its kind
that has been given. The affair presented
a complete cross section of the radio in-
dustry and business interests of the Coast
as is evidenced by the remarkable list of
speakers. A complete and beautiful pro-
gram of entertainment was presented dur-
ing the evening, including a costumed quar-
tet in grand opera numbers, an Italian trio
of singers with accordion accompaniment,
Vladimir Rossonchine, Russian concert pi-
anist, dancing and solo numbers, an elab-
orate musical act and other features. The
entertainment exceeded in  brilliancy,
beauty and artistic merit anything of its
kind in Coast circles.

The program itself was divided into two
sections. There were twelve speakers who
said “Goodbye and Good Luck” to Mr.
Cunningham on behalf of the industry:

Leo J. Meyberg, president of Leo J.
Meyberg Company, for the Radio Jobbers;
Frank M. Steers, president of the Magna-
vox Company, for the manufacturers; Wil-
liam Cross, manager of Jackson’s, for the
Alameda Radio Trade Association; G.
Harold Porter, Pacific Coast manager, Ra-
dio Corporation of America, for the East-
ern manufacturers; J. C. Hobrecht, presi-
dent of J. C. Hobrecht Company, for the
Sacramento Radio .Trade Association; J.
A. Hartley, president Pacific Wholesale
Radio Corporation and Southern California
Radio Trade Association, for the Southern
Association; A. S. Lindstrom, president
A. S. Lindstrom Company, for the manu-
facturers agents; Robert Eastman, presi-
dent T. White Eastman Company, for the
retailers; Tom Catton, president and man-
ager KFWI, for the broadcasters; Phil
Clay, president of Sherman, Clay & Com-
pany and president Western Music Trades
Association, for the music interests;
Charles Musladin, manager Alexander-
Lavenson Company and vice president of
the Pacific Radio Trade Association, for

the Association; Gene McCann, president
of the Electrical Development League, for
the electrical trades.

These speakers were followed by a good-
bye from Rudolph Spreckles, president of
the United Bank and Trust Company and
one of the outstanding figures of the West,
speaking for the city of San Francisco.
The speaker of the evening who delight-
fully depicted how California would look
to Mr. Cunningham after he had moved
to New York, was Mr. Clay Miller, presi-
dent of the San Francisco Chamber of
Commerce.

A beautiful closing for the banquet was
given by Arthur Halloran, editor of “Ra-
dio” and president of the Pacific Radio
Trade Association, who presented Mr.
Cunningham as a gift from his friends
with a marvelously hand tooled and deco-
rated and inscribed leather book containing
the autographs of every guest seated at the
banquet. During the evening Harrison
Coles, one of the best known tenors on the
Coast, sang two solos. The program was
set forth on hand decorated, imported Chi-
nese parchment. Ernest Ingold was chair-
man of the evening and the entire program
was carried out with a speed and brilliancy.

Telegrams of farewell were received
from Governor Richardson of California,
Mayor James Rolph, Jr., of San Francisco,
and telegrams of welcome to Eastern cir-
cles from David Sarnoff, A. Atwater Kent,
D. H. Kelly and the USL Distributors’
Convention and the Mayor’s office in New
York City.

Heavy Attendance At Portland

PortLAND, Ore., Sep. 23rd.—The radio
season of 1926-27 in the Pacific Northwest
was given an auspicious opening on Sep-
tember 2Ist with an inspiring address by
Mayor Baker of Portland at the opening
of the Pacific Northwest Radio Show. It
proved not only a wonderful exhibit for
the many thousands of radio fans in at-
tendance, but it was a distributors show,
many distributors bringing their various
new and interesting cxhibits to the North-
west for the first time; it was also a
dealers show, not ouly dealers in large
numbers from all parts of Oregon but
from many Washington cities and even
from across the Canadian line.

One hundred booths representing ap-
proximately 400 lines of radio merchandise
were grouped about the Crystal broadcast-
ing studio, which has been built in the
center of the Auditorium. Many and

varied were the programs rendered by
artists of the various broadcasting stations,
and each of the five stations had 1ts feature
program listed for its respective day.

The Oregon Radio Trades Association
were congratulated on this, their second
annual exposition, especially George J.
Thompson, Jr., secretary and general man-
ager of the show, and J. H. Hallock.
president, for the large number of entries,
and the attractive arrangement of the
various exhibits housed in the Auditorium.,

Many dealers from the rural sections of
Oregon and Washington report increased
interest in radio reception. Good crops
in most sections and healthy conditions in
the lumber sections means increased sales.
Sales managers from a number of the
department stores exhibiting and visiting
at the northwest show report excellent fall
sales and healthy credit conditions.

Braun Corp. Changes Policy

Los ANceLEs, Cal.—The Braun Corpora-
tion, of this city, in a recent announcement
made to the trade states that its entire ra-
dio line has been taken over by the Pacific
Wholesale Radio Corporation, 1310 South
San Pedro Street.

A Growing Chain

Los ANGELES, Cal.—More than $2,000,000
worth of radio business in less than two
years, is the record of the Platt Music Co.
which conducts seven stores in Southern
California devoted chiefly to the merchan-
dising of radio apparatus. This organiza-
tion i1s headed by B. Platt, who personally
built up this big business from a humble
begining.

Adds Radio Department

BAkEersFIELD, Cal—A complete radio de-
partment has been opened in the store of F.
W. Drury, by F. A. Bellamy, formerly con-
nected with the Jason Electric Co.

Walker-Torgler Organize

PortLAND, Ore.—Walker-Torgler Radio
Co., have opened quarters at 226 Eleventh
Street, where they will specialize in sales,
service and radio repairs. They are suc-
cessors to the retail service of Hallock &
Watson, and will specialize in these sets
which are manufactured here.

This new company is headed by R. E,
Walker and A. R, Torgler, who have been
associated with Oregon Trades Associa-
tions for some time past.

Every branch of civic, indusirial and personal life was represented at the fareweli
day evening, September 14, in the Clift Hotel, San Francisco, as he was about to
manently. The guests assembled, and the guests of honor on the occasion express

the coast where he has been located for man

dinner tendered Elmer T. Cunningham, Tues-
depart for the east where he will reside per-
ed deep regret over Mr. Cunningham leaving
y years.

e
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CHICAGO IS PROUD
OF ITS POSITION
IN THE INDUSTRY

List of Exhibitors and Products
Made Shows Progressive
Trade Trend

CHicaco.—Evidence of Chicago’s strong
position in the radio industry is contained
in the list of exhibitors at the radio world’s
fair, which opened in New York City Scpt.
13. Of the total of 215 exhibitors from
all parts of the nation forty-two were from
Chicago and a total of fifty-two were from
the zcne within a seventy-five-mile radius
of Chicago.

The east, however, still predominates,
for New York’s sixty-eight when added to
the list from Newark, N. J., Philadelphia,
Buffalo and the New England states, brings
the cast well above 50 per cent of all ex-
hibitors.

Chicago’s list represents many manufac-
turers of receiving sets, battery chargers,
battery eliminators, tubes, parts and other
radio accessories for which the radio trade
looks for a great bulk of its supply.

While Chicago may pridefully claim an
important position in the radio manufac-
turing industry, there can be no doubt that
Chicago is the broadcasting center of the
world. Recent additions of stations, made
possible only because of the breakdown of
control of radio, gives Chicago a total of
thirty-nine stations, which have either the
transmitting station, a studio or both with-
in the limits of the city, Add to this list
a dozen more within a fifty-mile radius of
the city the Chicago radio fans have plenty
to iisten to and fans in other parts of the
nation can turn to Chicago for entertain-
ment of nearly every variety.

Incidentally, the station which defied the
government, selected its own wave and
made its claims stick—W'JAZ—has passed
out of the hands of the Zenith Radio cor-
poration, having been leased to a newly
formed company called the American Ra-
dio Broadcasting company, which will op-
erate the station on a commercial basis.

The Precision Products Company here-
tofore operated as the sales, service, en-
gineering and accounting department of
the Machine Specialty Company, under
which name the Arbarphone set has been
merchandised. The former company is a
separate corporation, however, functioning
under a different ownership. '

Sonatron Stressing Co-operation

CHicAGo, IllL—Dealer co-operation is be-
ing stressed along most emphatic lines by
the Sonatron Tube Co., with offices in this
city, and also New York, Detroit, Newark,
N. J. and Windsor, Canada. In addition
to featuring national advertising, metro-

Acquires Station Control

WARD S. PERRY
The Products of the Vesta Battery Cor-

poration, Chicago, will come in for
greater prominence in the future due to
that company having acquired control of
Station WFKB, that city, according to a
recent announcement made by Mr. Perry,
president of the company.

politan newspaper space is being used, with
gratifying results.

Descriptive folders are also being fea-
tured by the Sonatron organization in con-
nection with the exploitation of its prod-
ucts. Special cut-out cards in a variety
of colors are also being used by dealers,
with pleasing results. Harry Chirelstein,
of the Sonatron staff.reports that increased
dealer interest stimulated by the campaign
is proving very encouraging to his com-
pany.

Electrophone Corp. Enters Radio

CHicaco—The Electrophone Corporation,
with executive offices in the Garland Build-
ing this city, manufacturers of the famous
Electrophone for the instruction of the

OFFICIAL CHICAGO SHOW
GUIDE IN THIS ISSUE

An authentic list of exhibitors, with space
numbers, nature of displays and names of
representatives in charge of the booths at
the Fifth Chicago Radio Show week of
October 11 to 16 appears in the present is-
sue of THE RAp1o DEALER.

Please consult page 35

deaf, have branched into the radio manu-
facturing business.

Their first product is a very compact, six
tube, single dial control porfable receiver,
contained in a handsome black leatherette
case, fully equipped with speaker, unit, loop
aerial, tubes and batteries, with a- total
weight of 2814 lbs.,, and at a popular low
price. This product is known as the Hyatt
Portable and is the result of years of ex-
perience by Ralph E. Hyatt.

E. A. Davenport, formerly Assistant
Sales Manager of Jewett Radio Corp., ot
Pontiac, Michigan, has been engaged as
Sales Manager of the Radio Divisiun.

OLD CONCERN TO MARKET
BLUE RIBBON RADIO SETS

Cxicaco—The Chicago Nipple Manufac-
turing Company, well known as manufac-
turers of high grade plumbin~ materials,
have entered the manufacture of radio sets.
R. Rochester, Jr., one of the pioneer radio
manufacturers, is in charge of the com-
pany’s latest venture. Mr. Rochester
brings to his new connection an intimate
knowledge of radioc manufacturing ac-
quired through years of study and prac-
tical experience in the radio industry.

Judging by the reception which this
company’s initial offerings have been re-
ceived by the jobber and dealer trade, Blue
Ribbon receivers, which is the name
adopted by this company for its radio sets,
will prove popular during the coming radio
season. The company is manufacturing
three models listing at $36.50, $59.00 and
$72.00, all housed in attractive cabinets, and
will, within a short time, announce a
moderate price console model which will
be operated from the electric-light socket.

The Chicago Nipple Manufacturing Com-
pany has long been known for manufac-
turing quality merchandise and it was only
after six months of exhaustive tests and
experiments by Mr., Rochester and his
engineering staff, that this company felt
that its line of receiving sets were worthy
additions for the rest of its products.

Minerva Radio Moves

Cricaco, 111.—The Minerva Radio Com-
pany which has for several years been lo-
cated at 827 Irving Park Blvd, this city.
recently moved its general offices and show
room a step from Michigan Boulevard, and
it makes the Minerva headquarters accessible
to dealers from both in and out of the city.

E. R. Schultz, President of the Minerva
Company, stated that business is showing
remarkable increase and he looks for the
present season to be one of the largest he
has ever experienced.

Van-Ashe Enlarges Space

St. Louis, Mo.—The Van-Ashe Radio
Co. has increased its capital stock to a to-
tal of 30,000 fully paid, according to its re-
cent announcement following the annual
stock-holders’ meeting. The volume of
business done during the last fiscal year,
with the favorable outlock for the next
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twelve months, influenced the company’s
action in providing for additional working
capital. :

Officers elected are: W. W. Van Sickle,
President; G. W. Van Sickle, Secretary and
Treasurer; Dan P. Buckley, Assistant
Treasurer; H. W. Menges, Sales Manager.

The Van-Ashe Co. has leased additional
space adjoining its present location, and
now occupies the entire half-block, 200-210
N. 10th St. An enlarged sales staff will
push new sets which the Van-Ashe €o. will
distribute this year, including Bremer-Tully
Counterphrase, Ferguson, and Bosworth.
The already extensive line of kits, parts,
and accessories will be elaborated by the
addition of many new items. An enlarged
catalogue is being issued.

Trade Tie-Up Suggested

CHicago, Ill—Form letters outlining
how dealers could co-operate with and
profit from the broadcasting of the re-
cent Radio Industries banquet were widely
circulated by the Reichmann Co., makers
of Thorola radio products, of 1725 West
Seventy-fourth street, this city.

Chicago Representatives Meet

CHicaco, Il.—The first meeting follow-
ing the summer season held by the Chi-
cago Radio Representatives Association.
September 20, in the Electric Club, proved
an excellent start for the season. The next
meeting will be held Oct. 8, at which B.
W. Ruark, of the Radio Manufacturers
Association will speak.

Don Wallace on Coast

MinNeapoLts, Minn—Don C. Wallace,
Chairman of the Board of Directors of
the Northwest Radio Trade Asociation, has
handed in his resignation effective at once,
as he is leaving his present connection as
manager of the radio department at the
Peerless Electrical Company of Minneapolis
to act as manufacturer’s agent tor the
National Company of Cambridge, - Mass.,
on the Pacific Coast. His offices will be
located at 109 West 3rd Street, Long
Beach, California.

Hurley Heads Walbert

Cuicaso, TIL—E. N. Hurley, Jr, well
known in electrical trades through his pre-
vious long connection with the Thor Wash-
ing Machine Company was recently elected
to the presidency of the Walbert Manufac-
turing Company, makers of Isofarad radio
sets, the Pentrola, and other recent radio
developments. About six months ago Mr.
Hurley became interested in this company
and has since been engaged in extending
channels of distribution, securing a new
plant, and in reorganization of the various
departments of the company.

Mr. Hurley has already made arrange-
ments for the Walbert Company of Canada
and Walbert of Australia,

Arborphone Plans Expansion

ANN Armor, Mich.—C. A. Verschoor,
president of the Precision Products Com-
pany, 321 South Main Street, this city,
announces the purchase by that company
of the radio manufacturers division of the
Machine Specialty Company of Ann Arbor.
The latter has been engaged in making
Arborphone radio sets on contract for the
former.

This step was taken, according to Mr.
Verschoor, preparatory to increasing the
production of Arborphone sets. In order
to finance the purchase and provide capital
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for expansion, the Precision Products
Company has sold an issue of common
stock to its present stockholders and close
associates, including Sanford Brothers, Chi-
cago, who represent the Arborphone na-
tionally.

As far as business contact is concerned,
Mr. Verschoor said this is a change in
name only as exactly the same personnel
which previously conducted the Arbor-
phone business remains: Mr. Verschoor,
president; C. H. Dunlap, vice-president; J.
E. Royce, treasurer; N, J. McCarthy, sec-
retary, H. J. Faulkner remains as pro-
duction manager and no change has been
made in department heads.

We Invite You—

CHicAGo, Ill—Members of the radio

“trade from all section’s of the North Amer-

ican continent in attendance at the Fifth
annual Chicago Radio Show, Coliseum, Oc-
tober 11-17 are invited to visit Booth W-8,
maintained by THE Rapio DeaLer. In-
formation, correspondence, telegrams, etc.,
will be directed upon request to members of
the staff who will be in attendance.

Radio Specialty Company Sold

MiLwAukeE, Wis.—Purchase of the stock
of the Radio Specialty Co., pioneer radio
jobbers of this city, involving more than
$100,000 has been made by a group of lo-
cal business men. The purchase of the
stock which was principally held by Ralph
Miller, president of the company has been
followed by re-organization of the con-
cern with A. Van Antwerpen as general
manager and W. H. Roth, vice president
and general sales manager.

“Ted” Joins Kurz-Kasch

E. T. FLEWELLING

“Ted,” now a member of the radio re-

search division of the Kurz-Kasch Co.,

nationally known moulders of plastics, is

residing in Dayton, O. This well-known

radio technician dating from the earliest

days of the industry was a recent eastern
visitor

BRACH CO. BRANCHES INTO
CANADIAN TRADE FIELDS

(Staff Correspondence)

ToronTo, Ont—L. S. Brach of Canada
Limited, with offices at 130 Richmond
street, West, this city, has been incorpo-
rated with the following officers: Chair-
man, L. S. Brach; S. B. Trainer, president;
Godfrey Gort, vice president; H. B. Mc-
Kenzie, vice president and manager; W.
K. Fraser, secretary.

The move marks the expansion of the
activities of this well-known Newark, N.
J., firm, which, for the past twenty-two
years has been engaged in the manufacture
of railway and signal specialties, and
which of late years has achieved gratify-
ing success in radio fields.

While the new concern will largely be a
branch of the American factory, at the
same time it is planned to operate inde-
pendently excepting that they will have the
right to use the name “Brach” and inter-
change patents, designs, copyrights and all
other trade marks and good will in their
respective territories.

C. B. C. Incorporates

TorONTO—Announcement is made of the
incorporation of the Canadian Broadcast-
ing Corp., Ltd. This company is chartered
to carry on the business of installing, own-
ing and operating broadcasting stations.
They are also licensed to manufacture and
deal in radio sets and parts.

Appointed Factory Representatives
WixnnN1PEG—Chicago Solder Co., Chicago,
I, have appointed Sterling Specialties,
Reg'd., 301 Travellers’ Building, Winnipeg,
as their direct factory representatives in
Manitoba, Saskatchewan and Alberta.

Ashdown Resumes Business

Carcary, Alta—All the goods damaged
by fire in the stock of the J. H. Ashdown
Hardware Co., Ltd.,, branch at this city,
have been disposed of and the store is
now carrying on business, The stock which
was spoiled in the $65,000 fire which start-
ed in the large warehouse, has been re-
placed.

Winnipeg Holds Show

WiNNIPEG—With a record crowd of en-
thusiastic buyers the annual show of radio
manufacturers, distributors and dealers,
was held in the Royal Alexandra Hotel,
this city, September 13 to 18. The show,
which 1s the second annual one, was held
under the auspices of the Manitoba Radio
Association and the American Radio Relay
League.

Toronto Show in Coliseum

ToroNTO—The third annual Toronto Ra-
dio Show will be held under the auspices
of the Canadian Radio Trades Association
in this city from October 25-30. The con-
vention last year was held in the King Ed-
ward Hotel but owing to the growing pop-
ularity of the show with manufacturers
and distributors as evidenced by the in-
creased demand for exhibit space, it has
been decided to hold it this year in the

amphitheatre of the Coliseum. The direc- .

tors of the association point out that this
is the only building in the city of sufficient
size to house the large number of exhibits
which are already scheduled for the con-
vention. The various Toronto broadcast-
ing stations will broadcast their regular
programs from the show during the week
programs from the show during the week.

Ik
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ozt BROADCASTING Pt
STATION ACTIVITIES

The Only Medium in This Field

Edited Monthly, at 10 East 39th Street, New York City, a Department of The Radio Dealer

To Err is Human ---

N A RECENT interview, Thomas A. Edison is quoted as saying that there is not one-
tenth the interest in radio matters this year as was the case last year, that radio as an

element is losing its grip on the market and home and that retailers are overstocked with
radio equipment. Which, in our opinion is sad to note.

The facts in the case, however, throw new light on the subject. More than 230,000

people paid admissions to the recent Radio World’s Fair, held in New York City. For the

" most part they were not curiosity seekers, asking idle questions merely to pass the afternoon

or evening. To the contrary the questions were prompted out of sheer interest, and clearly
indicated that as individuals they wanted a more thorough knowledge of radio in general.

So much for public interest in the east. Reports received this month from twelve
radio expositions held in as many key cities of the United States and Canada convincingly
demonstrated that in addition to overwhelming attendance, public interest ran high and tre-
mendous volumes of business were booked by dealers and jobbers. A sound condition.

A trade tour by one association recently netted more than $600,000 in advance com-
mitments for the ensuing year. Jobbers throughout North America also report greatly in-

creased orders from their trade for the better class of nationally recognized radio apparatus of
merit.

The present broadcasting situation will soon be amicably settled. In the meantime
there are about 600 stations flourishing, and presenting programmes of merit. Of course we
will readily admit that some.of them might sign off forever and never be missed.

The recent Dempsey-Tunney encounter at the Sesqui-Centennial, Philadelphia, went
on the air over thirty stations arid, according to the announcers, was heard by upwards of
15,000,000 people. And, mind, the broadcasting of the event was not prompted by the phil-
anthropy of any one individual but rather one organization which readily capitalized on a
universal demand.

Last year’s trade reports indicated over $500,000,000 in gross radio business. This
year from trade reports at hand it will exceed that sum. To Thomas A. Edison, savant, scien-
tist and genius we respectfully refer these facts, which in some measure will serve to offset
the harm and reaction of his unfounded statements—if the interview as reported is correct.

WALTER A. SCHILLING.
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A NATIONWIDE LINK.—The stations which simultaneously broadcast the recent

Dempsey-Tunney encounter at the Sesqui-Centennial, Philadelphia, are shown above.

A larger tie-up of stations was in effect, however, Wednesday evening, September 15,

when the Radio Industries Banquet and entertainment programme went on the air
over forty-three stations,

NATIONAL CO. FIRST-STEP
IN NATIONWIDE CHAIN

NEw York Crty—A formal statement on
the recent formation of the National
Broadcasting Company, Inc., as a solution
of the problem of establishing national and
permanent radio broadcasting has been is-
sued by Owen D. Young and General James
G. Harbord, chairman of the board and
president, respectively, of the Radio Cor-
poration of America.

M. H. Aylesworth, formerly chairman of
the Colorado Public Utilities Commission,
and more recently managing director of
the National Electric Light Association, has
been named as the president of the new
company, which will make station WEAF,
formerly owned by the American Telephone
and Telegraph Company, the nucleus of a
national broadcasting service.

While all the plans of the new company
have not been formulated, it was declared
that the National Broadcasting Company,
Inc., would take control of WEAF on
November 15 and might lease time from
other stations.

Cross Country Chain

The policies of the new company were
outlined fully in a statement signed jointly
by Mr. Young and General Harbord, and
it was pointed out that any group of sta-
tions, willing to finance a cross-country
chain, would be welcomed in the field, either
competitively or co-operatively, Mr. Ayles-
worth said :—

“There have been more than enough

broadcasting stations to serve the public
and the essence of the formation of the
National Broadcasting Company, Inc, is
to conserve and make permanent facilities,
rather than to add anything to the growing
contention for wave .lengths.

“While there has been a crowding of
stations, there has been no assurance of
permanency, and this has not been the
fault of any one, Stations have been free
to come into the field and go out again,

“So far the experience of the various
broadcasting companies has been somewhat
disheartening, financially; the expenses have
exceeded the income.

To Other Stations

“The purpose of the National Broadcast-
ing Company will be to provide the best
programs available for broadcasting in the
United States. The new company will not
only broadcast these programs through sta-
tion WEAPF, but it will make them avail-
able to other broadcasting stations through-
out the country so far as it may be practic-
able to do so, and they may desire to take
them.

30 Stations Broadcast Bout
PaiLapELPHIA, Pa. — Thirty stations
linked together for the Dempsey-Tunney
fight from the ringside in the Sesqui-
Centennial grounds proved an outstanding

White and Graham MacNamee, alternat-
ing at the microphone, presented vivid
word pictures of the spectacle. On the
return trip to New York City, copies of
the New York Times containing a com-
plete stenographic transcript of their de-
scriptions during the big battle were hand-
ed to the two announcers.

WMCA Feature of Show

HoBokeN, N. J.—The broadcasting of
WMCA, at the Steel Pier, this city dur-
ing the week of September 20 proved the
outstanding feature in connection with the
Food and Radio Exposition held here.

Radio Aids Florida

MiamMmi, Fla. — Radio communicatior.
played an important part in linking to-
gether the tangled threads of contact with
the outside world following the tropical
hurricane which swept a sixty mile path-
way of desolation and destruction through
this state September 21. The radio broad-
casting stations along the Atlantic sea-
board and in the North responded to the
call by relaying messages and telling of .
the rescue work which was being under-
taken, and of the special trains which
were being detailed to the Southland with
food, clothing, and medical supplies

Broadcasters Elect Officers

New York Ciry.—Earle C. Anthony,
owner of KFI, Los Angeles, was elected
president of the National Association of
Broadcasters at the annual meeting Sep-
termber 15, during the Radio World’s Fair.
Other offhcers elected were: George B.
Grace, WEEI, Boston, first vice president;
S. E. Baldwin, WTAM, Willard Storage
Battery Co., Cleveland, second vice presi-
dent; A. H. Grebe, WAHG, New York,
treasurer; W. W, Kidney, WGR, Buffalo,
secretary; Paul B. Klugh, executive chair-
man, and L. S. Baker, assistant to the ex-
ecutive chairman.

achievement on Sept. 23, Major J. Andrew

)

BROADCASTERS AT SHOW.—Members of the National Association of Broad-
casters are shown above while in attendance at the recent Third Radio World’s Fair,
New York City. They are, left to right front row: Paul B. Klugh, Executive Chair-
man; Edgar Bill, WLS, Chicago; J. P. Grace, WEEI, Boston; C. M. Jansky, Jr.,

WCCO, Minneapolis; L. E. Noble, WGR, Buffalo.

Back row, left to right: Major

N. B. Leven, KPO, San Francisco; George Morris, WGN, Chicago; H. A. Bellows,

- WCCO, Minneapolis; Earle C. Anthony, KFI, Los Angeles; Eugene F. McDonald,

WJAZ, Chicago; A. P, Church, KLDS, Missouri; W. W. Kiddney, WGR, Buffalo,
and L. S. Baker, assistant to the executive chairman.
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SPARKS-WITHINGTON ADDS
NEW FACTORY BUILDING

JacksoN, Mich.-—Manufacturing facili-
ties of the Sparton Radio Division of
The Sparks-Withington Company of this
city have been greatly increased by the
addition of a large four story factory in
eastern Michigan, formerly occupied by
the Jackson Automobile Company. This
factorv has been laid out and tooled for
e.xcluswe radio production and assembly.
Tt is now in full swing of volume manu-
facture and shipments.

The company is now building four
models, To the two table types which
formed the original offering last spring,
the company has added a consoleite, hous-
ing all accessories and including a rever-
sible speaker shelf, and a console with a
large built-in cone reproducer.

Cabinette work, as well as the radio
essentlals, is handled complete in the com-
pany’s own plants adding a highly inter-
esting phase of industry for which this
section of Michigan has long been famous
in the fine furniture markets of the world.

Coil winding operations are another inter-
esting manufacturing operation. In this
department, as in several others, the com-
pany has introduced methods of accurate
and efficient productlon whlch are the
direct results of its long experience in the
precision manufacture of other electrical
equipment.

J. P. Johnston Joins Mu-Rad

Assury Park, N. J.—Mu-Rad Radie
Corporation, with headquarters in this city,
announces through A. S. Blatterman, pres-
ident of the company, the affiliation of J. P.
Johnston in charge of all sales. Mr. John-
ston was formerly associated with the
Dubilier Radio & Condenser Corporation
as district sales manager for New York,
New Jersey and New England. He will
soon leave on an extended trip through the
east and middle western territory for the
Mu-Rad interests.

Trade Betterment Seen

CLeveLaNp, O.—Pronounced increase in
general interest and purchase of radio sets
has been noticed this fall throughout the
country, over that for the same period of
last year, according to officials of the
Monoblock Co., makers of radio boxes,
with headquarters in this city.

Radio Master Corp. Expands

Bay City, Mich.—The Radio Master
Corp. has launched an ambitious program
of expansion that includes the addition of
a third new unit to its plant. The cor-
poration recently moved into a plant it
purchased. The volume of orders necessi-
tated the building of two new sections to
the plant and a third under construction.

Cable Co. Moves Plant

New York Ciry.—Executive and general
sales offices for the Cable Supply Company
are now located at 31 Union Square. In
the new quarters the company will be

THE RADIO MANUFACTURER
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GORDON C. BENNETT

General sales manager of the Tower
Manufacturing Co., Boston, who recently
returned from an extended trip to the
Pacific coast. He declared that business
conditions had proved exceptionally good
and a larger demand experienced for his
company’s radio products.

equipped to manufacture in the neighbor-

hood of 10,000 tubes per day. lollowing
exhaustive research and development work
the company has perfected Type S.213,
suited for use in a full wave “B” eliminator.

Ferguson Factory Expands

New York City.—J. B. Ferguson, Inc.,
well known radio manufacturers announces
that its factory space has been doubled
due to the increased volume of business.
The factory is located at 3542 Forty-first
street, Long Island City.

Gold Seal Changes Name

New York City.—The Gold Seal Electn
cal Company, 250 Park Avenue, announces
that it will hereafter operate under that
corporate name. The former trade title was
Gold Seal Products Company, Inc.

“Dry” rectification is featured in the unit
embraced in the new power set an-
nounced by the Blair organization.

P4

BLAIR CO. ANNOUNCES NEW
TYPE SET AT WORLD’S FAIR

New York City—The Blair Radio Lab-
oratories of this city recently introduced
at the Radio World’'s Fair, their power
operated receiving sets. The feature of
these sets is the novel method of recti-
fication, which, according to the engineers,
is used for the first time in radio receiv-
ing sets. The unit delivers to the receiv-
ing set proper “A”, “B” and “C” current
and is designed to be free from kum and
extraneous noises. No liquids, chemicals
or chargers are used, state the engineers.

The method of rectification used is a
combination of electronic function and
ionization. The rectifying elements are
especially constructed tubes that are hooked
up in a special circuit rectifying both sides
of the 60 cycle A. C. line. These units,
or “sticks,” as the Blair engineers term
them, resemble to a certain extent an
over-sized spark plug and making z lateral
comparison they function in a similar way.

The rectification of the plate voltages is
obtained through the use of a Raytheon
tube and the filtering of the plate voltages
is a separate circuit similar to the standard
Raytheon unit. The “C” voltages are taken
directly off the plate circuit through a
method that does not require rectification,

according to the engineers. This “C” vol- |

tage may be varied or fixed from 0-100.

The filter circuit of the “A” is also
said to be a departure in that no condens-
ers or accumulators are used. A series
of chokes and resistances designed to be
mathemattically correct supply the brute
force of the filter circuitt The entire
combination is assembled on a steel chassis
and according to the head of the concern,
Mr. Blair, is inspected before being placed
in circuit with the receiving set proper.

Grimes Heads Original Company

Loncg Istanp Crry.—David Grimes,
widely known radio inventor and tech-
nician, is planning shortly to market a new
shielded Inverse Duplex construction kit,
according to a recent report. Up until a
short time ago, when Mr. Grimes was
elected president of the reorganized orig-
inal company, David Grimes Radio Engi-
neering Company, the organization confined
its activities to radio and electrical re-
search work. The organization will now
release all of its confidential data and
technical information to the trade.

Jones-Motrola Organizes

New York City.—The Jones-Motrola
Sales Company, with a factory at 370 Ger-
ard Avenue, Bronx, and offices at 40 West
25th street, is now manufacturing the

Joseph W. Jones receiving sets. The new

models are 621, the larger size and the:
625, compact type. Precision Trading Com-
pany has been appointed metropolitan repre-
sentatives for the line, Goodman & Good-
man, South Norwalk, Conn., New England
representatives and A Luque Comipany, 150-
Nassau street, export agents.
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Industrial Progress As Glimpsed

1.—Employees of the Day-Fan Electric Com-
pany, Dayton, Ohio, passing a very congenial lunch
hour to the strains of music from a local station.

2.—Lorraine Sherwood won the distinction of
absolutely confusing the Crosley Answer man
shown above at the recent New York radio show.
The smile did the trick.

3.—Abi Bromfield, Esquimaux, brought from the
Northland by Donald B. McMillan, pinned a medal
on Harry Risser, of Clicquot Club radio fame.
Powel Crosley, Jr., smiling, witnessed the cere-
mony on Radio Industries Night, Sept. 15.

4.—Commodious new plant of the Day-Fan
Electric Co., Dayton, Ohio, where sets are made
and the employees dance during noon hour.

S.—Arthur C, Storz, president of the Omaha
Radio Trade Association, witnessing a hog calling
‘contest, a feature of the recent show.
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Through the Camera’s Lens

1.—The giant loud speaker shown above was
recently completed by George C. Zisch, chief engi-
neer of the Zisch Engineering Co., Newark, N. J.
2.—Old friends meet again on Radio Industries
Night, Sept. 15, Hotel Astor, New York City.
Sitting, left to right: Vice President Charles
Dawes, Owen D. Young, chairman, and General
James G. Harbord, president, respectively, of the
Radio Corporation of America; standing, left to
right, David Sarnoff, general manager, same com-
pany, and M. H. Aylesworth, managing director
of the newly formed National Broadcasting Co.
3.—Earle C. Anthony, newly elected president
of the National Association of Broadcasters, is
shown at the extreme left, during the recent Radio
World’s Fair, New York City. Then E. F. Mac-
Donald, Jr., Paul Klugh, and John Sheppard.

4.—"Enjoy a_summer in Colorado,” writes Paul
B. Lanius, president of the Rocky Mountain Radio
Corp., Denver. The catch shown was made up in
‘Walden, Colorado.

S.—Attractive exhibit of the National Carbon
Co., at the Sesqui-Centennial Exposition, Philadel-
phia, of the largest flashlight in the world.




130 ] B THE RADIO DEALER October, 1926
R. S. West ‘ B. C. Reber
- RADIO DEALER —_—
Pine Bluff, Ark. San Antonio
1005 Olive St. A DEPARTMENT of the Radio Dealer for October 108 Hess St.

ATLANTA MARKET SHOWS
BIG TRADE INCREASE

(Written Exclusively for The Radio
Dealer by Lambdin Kay, Redio Director,
Atlanta Journal.)

Three million dollars worth of radio sets
representing about twenty thousand fully
equipped receivers will be sold through the
Atlanta radio trade this season, eclipsing
the total volume of sales recorded in At-
lanta’s territory throughout the four years
since 1922, according to a comprehensive
survey of conditions published recently in
the Atlanta Journal.

A one-hundred per cent numerical in-
crease in retail outlets in Atlanta, a similar
increase in the southeast, an enormous ad-
vancement in the type and strength of retail
radio merchants, vastly improved reception
conditions and a decidedly earlier beginning
of radio trade activity, is likewise recorded
in The Journal's forecast.

Every manufacturer’s representative,
wholesale distributor and retailer of radio
appliances was questioned definitely con-
cerning last year’s volume and this year’s
policy and prospect. Without one impor-
tant variation the trade in the southeast is
confidently expecting by long odds the big-
gest commercial radio season in history.

Atlanta, as a distributing center, is served
by twenty outstanding jobbers who are now
handling more than twenty-five leading
lines of radio receivers. In addition there
are at least fifteen national and local dis-
tributors of Dbatteries, tubes, speakers,
power-units, etc. At least six of the south’s
most substantial jobbers of other commod-
ities have entered the radio field as new
comers this year, and at least half of the
total number of jobbers are taking radio
seriously for their first season.

The astonishing increase in retail radio
merchandising is even more remarkable.
At least thirty strong and progressive con-
cerns will actively solicit the public this
year in Atlanta. About half of these rep-
resent pioneer radio concerns who have
learned the art of radio merchandising.
Practically all of the other half represent
long established firms, new to radio, and
who have gone into it strictly as a profit-
able merchandising feature.

The survey shows that while Atlanta is
well served from a distributing standpoint
with twenty-three lines of radio represented,
there is still a broad opportunity for more
retail outfits as only about fifteen standard
lines of receivers are offered ‘the public by
the present lineup of retailers.

The vast improvement in reception con-
ditions enjoyed much earlier this year than
last, the greatly expanded and improved
broadcasting schedule formulated by WSB,
and a normal increase in public interest in
radio are given as the reason for an un-
precedentedly successful radio year by the
radio trade.

The predicted minimum volume of busi-
ness of $3,000,000 does not take into ac-
count an exceedingly substantial volume of

sales in tubes, batteries, speakers, power-
units, cabinets, etc., which the public will
purchase as replacements and improvements
for apparatus bought during the past four
years. ’

Georgia, essentially an agricultural state,
wil enjoy the best crop realized since radio
began to play a part in the commercial
life of the south. Bumper crops in most
sections, accompanied by good prices, have
rewarded Georgia farmers far in excess of
recent seasons and general business con-
ditions are highly favorable. The field of
radio in agriculture has been literally over-
looked heretofore but several of the big-
gest wholesale interests are prosecuting
vigorous campaigns to reap the agricul-
tural harvest.

SOUTHERN DEALERS PLAN
AGGRESSIVE SALES DRIVES

San ANToN10, Tex.,—Tempered by new
selling plans which promise to create a new
era of merchandising for radio, enthused
over the new models being offered, and
greatly benefited by various sales meet-
ings held in all parts of the state, radio
dealers are looking forward to one of the
biggest and most profitable years in the
history of the business.

Approximately fifty Stewart-Warner
dealers met in Dallas recently to take part
in a sales and service conference under the
direction of G. P. Burgess, local manager.
Two days filled with new selling ideas
and rousing entertainment did much to
put new pep into these men.

A meeting of the Fada dealers was held
in Houston during the past month at the
plant of the Peden Iron & Steel Co., dis-
tributors for these products. About 50
dealers from all parts of the state were
in attendance.

An “Authorized Dealers’ Convention” of

Crosley was held in San Antonio recently
at the St. Anthony Hotel at which approx-
imately 200 were in attendance. An in
tensive sales meeting filled the day while
entertainment in the evening concluded the
day’s activities. J. G. Cummings of the
Southern Equipment Co., had charge of
this meeting.

In order that radio dealers throughout
the southern part of Texas might better
become acquainted with radio servicing,
the Straus-Bodenheimer Co., of Houston,
conducted a three-day school in that city
recently. Non-technical lectures comprised
the greater part of the instruction, these
being very plain in order that every radio
man might thoroughly understand them.

Sun Co. Resumes Operations

LouisviLLe, Ky.—Complete re-organiza-
tion of the plant of the Sun Manufacturing
Company of this city has been effected,
declares a report recently issued by the
company. According to present plans the
Sun Company will not only manufacture a
new 1927 line of Sun receiving sets, but also
manufacture a special brand for jobbers

which will bear their individual trade-
marks.

The company's offices have been moved
to 2829 Grand avenue while the factory re-
mains at 26th and Maple avenues. The
same officers are in charge of the operations
of the company.

Joins Sales Staff

Lrrrie Rock, Ark.—E. B. Frazier, former
radio dealer, has been added to the sales
staff of the Southern Radio Corporation,
813 Main Street. George B. Gray, man-
ager of the store, reports that his firm
has been appointed dealer for the Radiola
and Atwater Kent receiving sets.

Granted A.-K. Franchise

CampEN, Ark.—Bensberg’'s Music Shop
has been given the exclusive agency in
this city for Atwater Kent radio sets.
This firm also has stores at Fordyce,
Smackover and El Dorado, Ark.

Estimate Shows Increase

LittLe Rock, Ark.—It has been estimated
by one authority that 20,000 radio sets will
be sold in Arkansas this year. Last year
there were about 13,000 sets in the state,
and it is thought the number will be in-
creased to 40,000 this year. It is claimed
that there are over 5000 sets in Little
Rock.

Features Demonstration Room

StuttcART, Ark—The Moll Motor Com-
pany has had a new building under con-
struction. A radio demonstration room is
provided in the new quarters. Harold
Moll is proprietor.

Appointed F.-E. Distributors

MewmpH1s, Tenn—The Stratton-Warren

Hardware Company, a large local whole-.

sale concern, has been appointed distribu-
cor for the Freed-Eisemann apparatus.

Duffy Heads Credit Dept.
HoustoN, Tex.—Announcement that L.
H. Duffy would have charge of the credit
and collection department of the Texas
Radio Sales Co., Inc, of this city, was
made recently by Will J. Schnelle, man-
ager. Mr. Duffy succeeds D. W. Hamilton.

Reception Stimulates Sales

CuARLESTON, S. C.—As reception here is
improving the volume of sales is steadily
increasing, according to the Louis D. Rubin
Electrical Co. This concern has arranged
a fitting display for new models and is pre-
pared for an active season. John Lunney,
head repairman, recently returned from a
two weeks’ visit to the prominent radio fac-
tories in the east, where he obtained de-
railed information about servicing of sets.

ey
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Qlvoids C'mwdiny
atAnyPavt

The New Hammarlund
*“Midline” Condenser
is made in all standard
capacity ratings — single,
dual, and triple models.

The New Hammarlund ‘“MIDLINE”
Meets Every Modern Condenser Need ’

Your customers want more accurate
tuning—better separation of stations. The
new Hammarlund

insures it.

Your customers want ““gang” condenser
operation—simplified control.
Hammarlund ‘“Midline”® Condenser pro-

vides for it.

Your customers want quality workman-
ship—the best the market affords, at a
fair price. The new Hammarlund “Mid-
line” Condenser has no superior and is
popularly priced.

Hammarlund national

plus Hammarlund reputation, are devel- single - control,
. multiple condenser
oping new customers for you. Are you operation.

ready for them?

HAMMARLUND MANUFACTURING CO.

424-438

PRODUCTS

e
Shis

==

“Midline’® Condenser

The new chanical features of

Hammarlund models,
“Midline*’ Condenser
tinctive
shaft.

In addition to the efficient me-

full-floating

This shaft may be adjusted,
with f ° M

previous

the new

has a dis-
rotor

t
date any make dial.

advertising— gears or pulleys may

W. 33d Street, New York
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Appreved by the
Bammartund-Roburty

& ot 1
Bears ot Enginoersy open.
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entirely removed and replaced
by a longer shaft (metal or
bakelite) for tandem coupling
to other condensers.

ed on it for any scheme of
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separation of sta-
tions on the upper
wave lengths than
the “SFL*
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with plates fully
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Resistor
Mounting

¥or condenser . .

Bingle mounting 506¢.
85e.
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DURHAM ISTORS

rje

HERE accuracy in calculation is vitally necessary

to the success of an enterprise, instruments of amaz-
ingly precise operation are enlisted in the service of man.
Thus the mariner has his compass, the scientist his seismo-
graph, the surveyor his theodolite.

Absolute precision of resistance is found in the operation
of the Durham Metallized Resistor. Its stamped resist-
ance value is unaffected by atmospheric changes. Good
for dealer business because it builds perfect consumer
satisfaction.

500 ohms to 10,000 ONMB.....w.oiessnsevoosraserovenee $1.00
Above 10,000 ohms tO 24 MeB.. % .ovvvuvnveevosasssisrans 5
25 meg, t0 10 MeF....coovsrvocsnccrsnssocsasecsassnass B0
Packed 10 to a box, 100 to the carton.

RESISTORS

International Resistance Co.

Dept. .. Perry Building, Philadelphia, Pa.

Selected as Standard for the Hammarlund-Roberts Hi-Q Receiver
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It Costs No More To

DIO BATTERIES
tLively and Lasting ° .
A dealer’s battery worries are

gone when he pins his faith
to MAXIMITE.

No. 1430-V

WIiIRELESS DRY CELLS LTD.

NIAGARA FALLS, N. Y.
Wireless Dry Cells Distributors

Wagner's Radio Battery Co. Milwaukee, Wis.
ack L. Hursch Co. Denver, Colo.
arnes & Co., 245 S. E. Lake DriveAtlanta, Ga.

S. B. Condit, Jr. Co. Boston, Mass.

J. H. li!le Sales Co. Philadelphia, Pa.
Ww. A,

orton Chicago, Ill.
S. H. Stover & Co, Pittsburgh, Pa.
Great Lakes Motor Parta Co., Buffalo, N. Y.

Buffalo, N. Y,

St. Louis, Mo.
San Francisco, Cal.
Los Angeles, Cal,
Seattle, Wash,

. W. Boos, 304 Palace Theatre Bldg., Cincin., O.
Eloctrlc Power Maintenance Co.  Toledo, O.
Edward J. Beckley, 154 Nassau St.,New York, N. ¥,
Huron Sales Corp.,

120 Madison Ave., Detroit, Mich.

The Kowfeldt Co., 529 7th St. S. minneapolis, Minn.
Adams Paper & Specialties Co, Waterloo and Fort
Dodge, lowa.
Duluth, Minn.
Taylor, Texas.

Wilbur R. Ketcham
J. ]. Horan & Son.

Blectrical Speciaities Co., Inc.

Duluth Paper & Specialtiés Co,
H. A. Stephena
H. M. Tower Corp.,
281.283 State St.,
Export Agents
Jeba H. Graham & Co., Ine,

New Haven, Conn

113 Chambers St.,
New York, N.Y
Owning and Operatin,

Maximite Battery Staiion CKCL
357 Metres
Operating %v

er—

K.B.B. Joliet, Ill., 214 metres.

.C.F. Montresl, Que., 411 metres.

Y. Winnipeg, Man., 384 metres.

F.Q.C. Saskatoon, Sask., 330 metres.
C.N. Calgary, Alta., 435 metres.

F.D.C. Vancouver, B, C., 411 metres.
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TALOG OF NEwW APPARATUS

1927 ARBORPHONE. Manufactured by the
Precision Products Co., 319 South Main Street,
Ann Arbor, Mich, Five tube two dial control
receiving installed in cabinet with rounded front
in high-lighted, brown mahogany antique finish.
Separate balancing control designed to improve
tuning on low wave lengths and secure greater
volume on high wave lengths. Accommodations
for use of power tube. List price $60.00.

ZIERICK LUG No. 23. Manufactured by the F. R. Zierick Machine
Works, 6 Howard street, New York City. Lug designed for special use
with soft or insulated wi
soldering.

Shaped for easy and proper contact and

VESTA TRICKLE CHARGER. Manufactured by the
Vesta Battery Corp., 2100 Indiana Avenue, Chicago, Il
Trickle charger designed to keep 6-volt storage “A” battery
charged from 110-120 volt, 60 cycle alternating current sup-

ply outlet.

Current flow regulated to '4-ampere so battery

may not he overcharged though connected at all times. Per-
mits use of small amperage storage “A” battery. Requires
only occasional addition of pure water. List price $10.00

PAL PHONOGRAPH UNIT. Manufactured by the Pal

machines.
unit.

Radio Co., Inc, 1204 Summit avenue, Jersey City, N. J. Loud
speaking unit designed for use in conjunction with talking
. Fits standard makes of phonographs. Adjustable
List price $3.00.

DEFOREST AUDION Type DIA4. Manufactured by the De-
Forest Radio Co., Jersey City, N. J. Vacuum tube designed for use
as radio frequency amplifier. Has constant grid-plate capacity and
high mutual conductance.
plate volts; 8.38 amp.
at 90 volts, no bias;

S filament volts; % filament amp.; 67/
on factor: 1040 mutual conductance measured

9.6 mmfds. grid-plate capacity. List price $2.25.

WRC STRAIGHT LINE SEP
ARATION VARIABLE CON-
DENSER. Manufactured by the
Wireless Radio Corp.. Varick
avenue and Harrison Place.
Brooklyn, N. Y. Variable con-
denser combining straight line
frequency and straight line wave-
length characteristics to eliminate
jamming on any one wave. One
hole pancl mounting; extra long
hearing; rotor plates revolve on
steel pivot which is hardened and
ground ; stator plates out of rotor
field; Radio insulation. Range,
from 180 to 550 meters. Made
with aluminum or brass plates in
following capacities: .00025, .00035
and 0005. .
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A distinct innovation in their field. Their pleasing
appearance has already attracted wide attention. With
all the advantages of these panels, including the well-

B7 R, T B P R R '1

SURFACE

11 MERCER STREET

Sell a Lead-in
that Gets it ALL!

Tpe best set won't perform
with a lead-in that loses half
the signals on the way in.
Here's one that brings it all
in, and that spells conven-
ience as well—the Electrad
Certified Lead-In.

Fits under locked doors and windows
—bends to any shape. No need to
bore holes through walls, doors or
window trim. Triple-ply insulat'on
full 10 inches long, covered with wa-
terproof webbing. One-piece copper
strip, heavily tinned to prevent cor-
rosion. Fahnestock clips, all con-
nections riveted and soldered. Lisat
40c—in Canada 60c.

ANOTHER PANEL SENSATION

New products having outstanding MERIT will be depended upon this season
to revive interest in set building. The selection of parts begins with the PANEL.

ACE QUALITY HARD RUBBER PANELS
with CRACKLE SURFACE

AMERICAN HARD RUBBER

known insulating properties of genuine hard rubber,
they can be profitably sold by dealers at popular com-
petitive prices.

Ace Quality Panels in black, plain or crackle surface
and plain mahogany grain are made in regular stock
sizes and individually enveloped, as below

7x 10 7x21
7x 12 7x 24
7x 14 7x 26
7x 18 7x 30

) Now ready for delivery
DEALERS write at once for price list and sample piece.

Made by the manufacturers of the famous

RADION PANELS and PARTS
COMPANY

NEW YORK, N. Y.
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ELECTRAD Certified Audiohm

* Every set with one or more audio transformers
> needs this tone and quality controlling device.
= Placed across the secondary of first audio trans-
former, it eliminates Al and

noises. Omce adjusted. remains permanent. No
drilling or solderi tools ded to attach.
Fits any transformer. List $1.50—in Canads
$2.10. Packed six in display carton.

Write for detalls of our square dealer proposi-
tion that helps you sell and protects your profits.

inn

Another Big Seller—the ELECTRAD
Certified Lamp Socket Antenna

Thousands who want the quick, easy way to good re-
ception are delighted with this dependable device.
Screws into any lamp socket and gives volume, clear-
ness, distance. Smothers static and interference. Uses
no current. Perfectly safe. Every one tested and certi-
fied electrically. Listed by Underwriters’ Laboratories.

All genuine Bakelite. List, 75¢; in Canada, $1.10.

Write for information on the Electrad 500,000 onhm compenaator for perfect control
of tone and volume, 428 Broadway, N. Y. City
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“Imitated but never THE RADIO DEALER CATALOG OF NEW APPARATUS
duplicated”

CHELSEA TRUPHONIC SIX. Manutace
tured by the Chelsea Radio Co., Chelsea, Mass.
Six tube receiving set using Truphonic circuit.
Two-tone mahogany finished cabinet with slop-
ing panel having three tuning controls with
graduations visible through window controls.
Dust proof inside panel; cord leads for con-
necticns; improved “on and off® switch with
silver contacts. Dimensions: 9” high, 214" wide,
114" deep. ' List price $60.00

Nathaniel Baldwin
Reproducers for

Season of 1926-1927

Junior Speaker . $15.00
Concert Speaker . 25.00
Concert Grand . 35.00

FERI LO-LOSS SHIELDED TUNED RADIO FRE-
QUENCY TRANSFORMERS. Manufactured by the
Feri Radio Mfg. Co., 1167 Bedford avenue, Brooklyn,
N. Y. Shielded coil designed for use at t.r.f. transformer,.
to prevent interference, sharpen tuning and have low dis-
tributed capacity. Housed in metal case finished in black
crystal lacquer. Connecting wires colored in green, yel-
low and red. List price $6.00 per set of three.

BENJAMIN SHELF SUPPORTING BRACKET. Man- !
ufactured by the Benjamin Electric Mfg. Co., 120 So. Sanga-
mon street, Chicago, Ill. Self supporting bracket designed
for use with subpanel that wiring and mounting of small
parts may be done beneath shelf. Brackets designed for at-
tachment to front panel. Dull nickel finish with nickel-plated
screws. List price 70c per pair.

o
T
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CABLE POWER DETECTOR. Manufactured by Cable Supply Co.,
Inc., 31 Union Square, New York City. Supersensitive. Strengthens weak
signals. Special principles in construction. Uses a newly developed gas.
List price $5.00.

i

5

Bal-Twin
Clarionette

The greatest reproducer of the
age.
TWIN UNITS and
TWIN HORNS
Reproducing
ALL THE HIGH NOTES
ALL THE LOW NOTES
ALL THE OVERTONES
With no RATTLE or BLAST
Contains space for batteries
Set may be placed on top.

YANKEE DUAL VOLT METER. Manufactured by the
Lundquist Tool & Mfg. Co., Worcester, Mass. Meter de-
signed for use with “A”, “B” and “C” batteries, both storage
and dry cell. Has two reading scales: O-10 volts and O-100
volts. List price $2.50.

If you have not heard the Bal-
Twin Clarionette you have not
heard the best in Radio.

J.W.&W.L. Woolf

Eastern Representatives and
Exporters of

NathanielBaldwin, Inc.

227 Fulton St.
NEW YORK CITY

CORNELL VERNIER DIAL. Manufactured by the
Cornell Electric Mfg. Corp., Annabelle and Rawson
strects, Long Island City, N. Y. Smooth friction ver-
nier dial with ration of 9 to 1. Deeply etched plate
with antique gold finish. List price $1.50.

i
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Ring Cole

SI1X

This Beautiful New Six
Excels in Tone Quality, Ease
of Tuning and Selectivity

A high quality product incorporating the latest and best in
Radio design.

It has ample power for operating cone type loud speakers and
still retains the fine, natural tones without distortion. Com-
pletely shielded, two vernier dials of “port™ type, finished in
walnut to barmonize with the 3 ply burl walnut panel and
cabinet. An extra control within the cabinet is provided which
makes it possible to tune in distant stations beyond the reach
of the ordinary set.

The new King Cole Six is backed by a strong guarantee.

Reliable, well financed distributors and dealers will find our

proposition attractive.
$100.00

East or Rockies; $107.50 WesT or Rockizs

ANYLITE ELECTRIC COMPANY
Fort Wayne, Indiana

Super-Emission Tubes
Are Supreme in Performance

TYPES
201A 5 volt Detector-Amplifier
. X112 5 volt Power Amplifier
1 200A 5 volt Power Detector
199 3 volt Detector-Amplifier
X120 3 volt Power Amplifier
114 volt Detector-Amplifier

SPEED
Gas Filled
Filamentless

Full Wave Rectifier
Specially designed as
a rectifier for use in
standard “B” supply
power units.

Quiet

Efficient Long Life

CABLE SUPPLY COMPANY, Inc.

* 31 UNION SQUARE 1315131415 NEW YORK:
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Fahnestock Clips

RADIO’S GREATEST \
CONVENIENCE

SONOCHORDE CONE SPEAKER. Manufactured by
the Boudette Mfg. Co.,, Chelsea, Mass, Cone type speaker
using four special magnets designed to lift over ten
pounds. Octagonal in outline and covered with deep wine-
colored silk festooned from center. Sturdy supporting
frame. Semi-gloss mahogany finish with base to match.
Base rests upon heavy felt pad. Height 18", width 16”.
.List price $25.00.

Used by Manufacturers of
Standard Sets and Parts

—and by Manufacturers
of High Grade Wet and
Dry Batteries.

CARTER TIP JACK. Manufactured by the Carter Radio Co.,
300 South Racine avenue, Chicago, Ill. Cord tip jack consisting
of two parts: heavy contact spring and nickel plated mounting
thimble., Mounts in 34" hole. Conceals cord tip. List price 10c.

CABLE FULL WAVE RECTIFIER. Manufactured by the Cable
Supply Co., Inc, 31 Union Square, New York City. New S213X gas
filled filamentless full wave rectifier. Designed for use on all standard
“B” supply power units, List price, $6.00.

HAMMARLUND AUTO-COUPLE TUN-
ING UNIT. Manufactured by the Hammar-
lund Mfg. Co.,, Inc., 424 West 33rd street,
New York City. Tuning unit consisting of
harmonious assembly of coil, condenser and
shield providing automatic, graduated coupling
of primary coil throughout range of condenser
settings. Shields are designed to enclose com-
p[ete assembly, as well as tube and its socket.
List price of complete assembly $10.25.

ALL GENUINE
FAHNESTOCK
CLIPS '

bear our imprint on the thumb
piece of the clip.

WORLD’S LARGEST MAKER
OF CLIP TERMINALS

48 different sizes and styles to meet
all requirements.

Send for Catalog and Samples ‘

FAHNESTOCK

ELECT.CO===C

AMERICAN BEAUTY Console Model
Recciving Set. Manufactured by the Ameri-
can Auto & Radio Mig. Co., Inc., 1416 McGee
street, Kansas City, Mo. Six tube receiving
set installed in highboy console cabinet with
compartments for loud speaker, batteries,
charger, etc. Three tuning controls, two
filament controls, battery switch and loud
speaker jack on front parel. List price $115.00

L.I.CITY, B2 |
N.Y. [LOsECTI \
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TILMAN LEADS WITH THESE VALUES

Beauty — Selectivity — Volume — Price

6 TUBES
T. R. F.

Battery Space 7 N
CHALLENGER . $49.50

6 TUBES—T.R.F.
Speaker-Built-In
One SAMPLE . $24.75
Check with Order
Ten Day Trial

If not ‘satisfied, return set in
ten days and we refund your
money on either model.

Twin Speaker
Walnut Finish

One SAMPLE
$45.00

Check with Order

Console $90.00

TILMAN RADIO CORPORATION

LAGRO, INDIANA

e e TR ‘l__‘
Sl

ONLY TWO ONE-THOUSANDTHS OF AN
)\ INCH SEPARATES YOUR CAREFULLY MADE
I ENTIRE RADIO SET FROM FAILURE and a pos-
!

Experience in
the manutacture
of Practical

sibility of a lost jobber—surely a tremendous risk to assume
for the possible saving of a penny or two on your Mica
Condensers.

MICA CONDENSERS are truly the (biggest little) items
used in Radio, for they must stand high voltage, be leak
proof, unchanging in capacity and mechanically and electri-
cally built to deliver filtered pure music—instead of noise,
crackle and frying. For this reason, New York MICA
CONDENSERS are specified by the leading and most
successful set manufacturers.

And our price? Probably less than you are now paying.
= Our Midget By-Pass supplied in capacities, .006 to .1, has been adapted
3| by practically all manufacturers of resistance coupled amplification.
P » Manufacturers, if you are not using our product
it is because you are unfamiliar with what we
have to offer. Samples and prices and special
connections furnished—all capacities.
We also manufacture By-Pass Condensers in
sealed metal containers with flex'ble wire leads
brought out capacities .1 to .25 mfd.

New York Coil Company
Radio Products

338-340 PEARL ST. NEW YORK, N, Y.
Pacific Coast Representatives:
Marshank Sales Co., 735 Petroleum Securities
Bldg., Los Angeles, Calif.

Chicago: =
Eclipse Sales Co., 774 First Natl. Bank Rld~ |'—
—— l'l

| 010000 000 -
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VESTA VACUUM TUBES. Manufactured by the Vesta Bat-
tery Corp, 2100 Indiana avenue, Chicago, IlIl. Five and three
volt vacuum tubes with Bakelite bases and long prongs. Equipped

CONDENSERS

Designed especially for the Manu-
facturing Trade that need precision
apparatus.

Fixed Mica Condensers in all ca-
pacities up to .006 mfd. Best grades
of India Mica and Bakelite used.
Sealed and protected against mois-
ture.

Furnished in standard capacities as
gridcondensers with riveted
mounting clips.

Capacity Variation Guaranteed to Be Within
10%. All Condensers Individually Tested.

8

ye Plss cm‘d‘n."
LI T
"‘1';;“’ by

ELECM 'R

Tested By-Pass Condensers made
up to 4 mfd. Work exceptionally
well in battery eliminators, resis-
tance coupled amplifiers.

Write for Attractive Prices

Electrodyne Co., Inc.

with special feature designed to ao away with microphonic noises
5 volt type serves as detector or amplifier with 4 amperc filament
draw; plate voltage is 20-135. 3 volt type for dry battery use
serves as detector or 1mp11ﬁer with .06 ampere filament draw at

3 volts; plate voltage is 20-90. Respective list prices: $2.00 and
$2.25.
Q{\vuu‘v‘;\;\.\A\x\ i
S5
A BELDEN FUSED BATTERY CORD. Manu-
%3 ’Q‘:\\ m“”‘f' factured by the Belden Mfg. Co., 2300 Soutk West-

ern avenue, Chicago, IIL Batlery cord with fuses
in both “A” and “B” battery circuits which are
held in place by clips mounted on cord and are
protected by shield of Bakelite which opens in cen-
ter for examination and replacement of fuses. In-
dividual conductors are color coded for easy con-
nection, and ends ot leads are dipped 1n solder.
Made in 5 and 7 conductor types. Respective list
prices: $2.00 and' $2.25

B-T ABSORBER SOCKET. Manufactured by the
Bremer-Tully Mfg. Co., 532 South Canal strcet, Chi-
cago, Ill.  Socket accommodating UX base tubes de-
signed to absorb shocks and jars and snub vibrations,
Positive contacts with easy insertion and removal of
tube. List price 75 cents.

PALCONE, Easel Type. Manufactured by the
Pal Radio Co., Inc, 1204 Summit avenue, Jersey
City, N. J. Cone type loud speaker set on easel
stand with provision for hanging upon wall. Four-
teen-inch diameter. List price $12.50.

GREBE LANCASTER MODEL CON-
SOLE. Manutactured by A. H. Grebe &
Co., Tnc.,, 109 West 57th street, New York
City. Syncrophase receiving set enclosed wal-
nut finishea cabinev with crotch wood panel
and of fiddleback design. Designed for ex-
ternal speaker use and includes chamber for
housing necessary batteries. External dimen-
sicns : 25”7 wide, 144" deep and 3934” high.
Gross shipping weight appruximately 105 1bs.
List price $260.00

2378 Third Ave. New York City

Fil
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HENRY M. SHAW FRANK H. SHAW

Presidem: Treasurer

STOCK PRODUCTS ) CUSTOM PRODUCTS

DIALS EVERY CLASS OF
SOCKETS MOULDED BAKELITE

TUBE BASES PRODUCTS USED
POINTER KNOBS BY THE RADIO

RHEOSTAT KNOBS . ELECTRICAL,
RHEOSTAT BASES AND OTHER
BINDING POST STRIPS N INDUSTRIES

THIS TRADE MARK
UNCONDITIONALLY GUARANTEES
OUR
PRODUCTS

SHAW INSULATOR COMPANY
BAKELITE MOULDERS

IRVINGTON NEW JERSEY

é’\\c A Dealer

who satisfies
everybody /

He has the
“NATURELLE"smile

Talten on the spot
by Nate Hagt

The Dealer who sells the “NATURELLE” set has
that contented look—he knows he is pleasing all his
customers by selling them a high grade, quality radio
chassis at a price that competes with the cheapest set.
He demonstrates the set—Ilets them pick out a cabinet
to suit their individual taste and pocketbook—they go
away happy and he earns the reputation for being
wise and good. He makes bigger profits,—too.

WHY NOT JOIN THE CONTENTED FAMILY?

Naturelle fits every Cabinet.
Every Cabinet is fit for Naturelle,

MONTROSE-HAST RADIO LABORATORIES
Broadway and 42nd Street (Knickerbocker Bldg., New York City

Factories and Laboratories: Brooklym, N, Y,

00 ] e TR 0 0 R
1 3 -
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Belter than ever/

The NEW

Type 612
The “B” Without a Buzz

Delivers 180 Volts

ALL VOLTAGES
ARE ADJUSTABLE

Complete with
Raytheon Tube

$42.50

MAYOLIAN gives you, direct from

your light socket, silent, dependable
: “B” current—at half the cost of burn-
ing a 25-watt lamp. This means greater ef-
ficiency, more volume, better tone from your
receiver—and the permanent solution of all
“B” battery problems.

More than four years of pioneering and
intensive research have led us to the devel-
opment of five types to meet the voltage and
current requirements of any receiver.
Mayolian Units have earned the endorse-
ment of the leading engineers, magazines
and receiver manu%acrurers, because each
laboratory-builc Mayolian is unconditionally
guaranteed for one year— provided seals
remain unbroken, and installation instruc-
tions are carefully followed. Mayolian pays
for itself over again every year.

Mayolian Dealers are selling satis-
faction. Write us.

MAYOLIAN

RADIO CORPORATION
1668WebsterAve.,,NewYork,N.Y.

Pioneers in Battery Elimination

st

The Power of Niagara—
The Quiet of an Arctic Night

THE RADIO DEALER CATALOG OF NEW APPARATUS

WHITE CROSS DIALIER. Manufactured by W.
F. Loughman, Inc, 161 High street, Boston, Mass.
360 degree vernier dial with 6:1 ratio. Actuating
mechanism working on friction disc arrangement.
Bakelite shell with rosette finish. Reading plate has
black letters on satin finished white metal disc, List
price $1.25.

APEX RECEIVING SET, Model 16.
Manufactured by the Apex Elec. Mfg. Co,,
1410 West 59th Street, Chicago, Ill. Six
tube, one dial receiving set in cabinet of
coils. Built-in loud speaker; special bronze
panel; last audio stage for power tube.
Dimensions: 23% inches wide, 1414 inches
deep, 1634 inches high. List price $150.00.

RADI-“A”. Manufactured by
the Briggs & Stratton Corp.,
Milwaukee, Wisc. Unit designed
to supply “A” current of 6 volts
to receiving set from lighting
current outlet. Designed to be
free from hum and distortion.
Pressed steel housing with zinc
side panel inserts, finished in
sepia diamond crystal. Adapted
to operation with receivers of
from 4 to 8 Y4-ampere tubes.
List price $49.50.

NEW ELKAY RECEIVING
SET. Manufactured by The
Langbein-Kaufman Radio Co., 511
Chapel street, New Haven, Conn.
Six tube automatic synchronized
radio frequency receiving set using
Donle Truphonic audio amplifi-
cation. Uni-control; automatic
rheostats; detector and r.f. stages
shielded ; “floating” sockets
mounted on Bakelite subpanel;
sloping front cabinet of brown
antique finished mahogany. Range
200 to. 580 meters. List price
$125.00,

T —— l

PALCONE, DeLuxe Model. Manufactured
by the Pal Radio Co., Inc.,, 1204 Summit ave-
nue, Jersey City, N. J. Fourteen-inch cone
type loud speaker with sixteen-inch reson-
ance chamber with specially designed unit.
Silk facings on both back and front. List
price $19.50.
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dCcon jorns

A Distinet Advance in Sound Chambers

1927 Console Sets are incorporating the new RACON
HORNS, not only for saving space, but because of the
clear, distinct, natural tone pro-
duced. Sets are sold on their
performance and the use of
RACON HORNS will enable
vour sets to out-perform others.

We build sound chambers to your
specifications
RACON HORNS are made of impregnated
cloth under our own patent No. 1,501,032 TYPE B.i
adjudicated in the U. S. District Court, [ .. of Ben 12 Height of Bell 634"
February 10, 1926. Depth of Horn 534"

One of the many sizes we make

Air Column 84 inches
Occupies Space 12”x12"x12"

RACON ELECTRICAL COMPANY, Inc. ~ev York cry

Racon Electrical Co., Ltd., Slough, England Racon Electrical Co., Ltd., 105 Sherbourne St., Torento

Order your supply
of these
sure profit winners!

The time is at hand to get ready for a
big Fall business. Delay now may mean
disappointment then. Business this win-
ter is going to be good—for those who
dlsplay this card and other Eagle varts
in their window. EAGLE PRODUCTS
mean turnover. Every item is a “live
one.” They don’t stick—they sell! And
when they sell they stay sold.

Hitch your cash register to EAGLE
PRODUCTS. Cat. No. 275. Eagle Variable Grid Leak Counter Card.

The Eagle radio line includes:

Ground Clamp Battery Hvdrometer Soldering Iron
Ribbon Aerial Antenna Kit Insulators, etc.

Write for Complete Catalog

EAGLE ELECTRIC MANUFACTU RING CO.

59 HALL STREET, BROOKLYN, NEW YORK
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m '
Absolutely l

NOISELESS

Permanently Accurate—

Dependable !

ETAL long has been recog-
nized as the best of electrical
conductors. The Lynch Metallized
Resistor gives conductive, non-
arcing resistance that means
absolutely silent operation, per-
manent accuracy, dependability.
Leading engineers, test laboratories
and experimenters have found that this
fixed resistor wins in the acid tests of
time and service. It marks as great an
advance in its field as did the tungsten
lamp over the old carbon bulb. Most
good dealers now recommend and sell
Lynch. Write us!

ARTHUR H. LYNCH, Inc.
Manufacturers of Radio Devices

Fisk Bldg., Broadway & 57th Street

New York, N.Y.

V4

The

WARRANTED
Resistor

Many years of research
and experiment to de-
velop a silent, accurate,
dependable fixed resistor
resulted in LyNcu—the
Warranted Metallized
Resistor. It comprises a |
concentrated metallized
deposit but one-thou-
sandth of an inch thick
upon a glass core a
sealed forevet within a
glass tube.

Extreme precision in
every stage of its manu-
gcture makﬁs l{: pg:sible
\L T us to se is better-
Ben:'auu duﬁx"ljl f built product upon an
resistor IS smal iron-clad money-back
in size, do not guarantee.
underestimate its Arthur H. Lynch
vital importance.

PRICES:—

.25 to 10 Megohms .30
above .01 to.24 “ .75  Single Mounting .33
.001 to .01 * $1.00 Double “ S50

THE RADIO DEALER CATALOG OF NEwW APPARATUS

MCDONALD HOWL ARRESTER. Dis-
trituted by the Spartan Electric Corp, 350
West 34th street, New York City. Tube
shield of thick rubber designed to eliminate
howling of vacnum tube. Made in different
sizes to fit various shaped bulbs. List price
75 cents each.

)

MCOONALD
TURE SHIELD
PAT. PEND
MCDONALD
TUBE SHIELD
BAT. BEND

BENJAMIN VARIABLE LOW LOSS CON-
DENSER. Manufactured by the Benjamin Electric
Mig. Co., 120 So. Sangamon street, Chicago, Ill. Low
loss variable condenser designed to give broadcast range
spread over dial setting, particularly on lower wave
lengths. Made in three capacities: .00025, .00035, .0005
mfd. Respective list prices: $4.50, $4.75, $5.00.

DEFOREST AUDION Type DL14. Manufactured by the
DeForest Radio Co., Jersey City, N. J. Vacuum tube
designed for use in last audio stage of receiving sets
using storage “A” battery. Large bulb for heat dissipation.
5 flament volts; 14 filament amp.; 180 plate volts; 40.5
volts grid bias; 3 amplification factor; 1450 mutual con-
ductance measured at 90 volts, no bias. List price $6.00.

CARTEK “HI-OHM” VOLUME CONTROL AND FILAMENT
SWITCH. ' Manufactured by the Carter Radio Co., 300 South Racine
Avenue, Chicago, Tll. Combination volume control and filament
switch mounting in 34" hole on panels 4" to 3/16". Made in 10,
50, 100, 200, 300 and 500 thousand ohm resistances. Furnished with
black arrow-pointed knob. List price $2.50.

TP STEWART-WARNER RECEIVING.
SET, Moder 345. Manufactured by the

Stewart-Warner Speedometer Corp., 1822

Diversey Parkway, Chicage, Il Six

tube, one dial receiving set in cabinet of

solid walnut, with top ana sides paneled

to relieve simplicity of design. Vernier

tuning arrangement. Overall dimensions:

8%e inches high, 19'%e inches wide, 1034

. inches deep. List price $80.00.

ACME E-3 B-ELIMINATOR. Manufactured
by the Acme Apparatus Ce, Cambridge, Mass.
Plate current supply unit using Raytheon tube
and designed to supply voltages up to 180 for
receiving sets using six or less tubes. Three
available voltages: A F. (180 max.); detector
and R. F. Dimensions: 834" x 3%” x 73"
high. Finished in tan. List price $39.50
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SKY -SWEEPER RADIO TUBES

Trade Mark Reg.

Recognized as a Standard for All Types
Precision in Manufacture Detectors
Remarkable Uniformity Amoplifiers
Highest Efficiency ; Power Tubes
Charles R Ableft (0.
lamp Specialists for Tveutygms

22-24-26 Reade St., New York City

BUILT FOR TO-MORROW’S CUSTOMER
The “WINDHAM” Condenser

Send for complete particulars

The GOYER COMPANY

WILLIMANTIC, CONN, U. S. A.

Export Offices: 30 ' Water St., New York, N. Y.
Cable Address: “Likex” New York.—Codes: Bentley’s, ABC 5th Edition, Western Usién
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An Artistic

Reproduction
The

SPEAKER
LIST $30 PRICE

Absolutely
NO VIBRATION

The “VOICE FROM THE SKY”
speaker is scientifically constructed,
cast in one solid piece, of materials
which have the property to elimi-
nate useless noises. It produces a
clear, soft and pleasant acoustical
rendition in a manuer not yet at-
tained by any other loud speaker.

Overall height 24”. Bell diameter
12”. Finished in walnut, mahogany,
and ebony.

The “VOICE FROM THE SKY”
speaker is entirely DIFFERENT,
It must be seen to be appreciated.

Now!

“Yoice From the Sky”

THE Rapio DEALER CATALOG OF NEwW APPARATUS

CARTER “MIDGET” RHOESTAT. Manufac-
tured by the Carter Radio Co., 300 South Racine
avenue, Chicago, Ill. Non-magnetxc all-metal frame
rhoestat with 114" diameter and projecting 4" back
of panel. Metal frame formed so resistance element
is clamped in place and held tight. Mounts in K"
hole on panels 4" to 3/16”. Made in 2, 3, 6, 10,
15, 20, 25, 30, 40, 50 and 75 ohm models. I'urmshed
with black Bakelite arrow- -pointed knob. List price
50 cents.

A-C DAYTON STANDARD
CABINET MODEL Type XL-30.

Manufactured by the A-C Electrical
Mig. Co., Dayton, Ohio. 6 tube t.r.f.
recciving sel with one stage c¢f power
amplification. 2 gold plated vermer
dials with readings in degrees and
wavelengths ; air space coils shielded
in brass cylinders; panel light;
double reading voltmeter; cushion
tube sockets in detector and power
stage; compensator; selectivity, vol-
ume and power controls. 9 x 18”
panel set ‘n cabinet measuring 2434"

long, 1214" wide and 1234” deep. List
price $135.00

BENJAMIN STRAIGHT LINE FREQUENCY
CONDENSER. Manufactured by the Benjamin
Electric Mfg. Co., 120 So. Sangamon street, Chicago,
IIl. Straight line frequency condenser with brass
die stamped rotor and stator plates braced to cast
aluminum frame. Cone bearings. Made in 3 ca-
pacities : .00025, .00035, .0005 mifd. Respective list
prices: $5.00, $5.25, $5.50.

ACME A-1 A SUPPLY UNIT. Manfactured
by the Acme Apparatus Co, Cambridge, Mass.
Unit designed for use with storage “A” battery,
connecting to 110 volt 60 cycle line on one side
and across storage battery on other. Storage bat-
teryv acts a3 condenser and has effect of some
4000 m. f. Filaments draw current from lamp
socket and battery is neither charged nor discharged.
Outlet provided for B-eliminator attachment and
terminals for receiver “A” coanections. List price

$42.00

Write TO - DAY
JOBBERS for full particu-

DEALERS lars and proposi-
tion.

Florentine Art Productions
838 West Austin Ave,
CHICAGO, ILL.

GREBE ANDALUSIA MODEL CON-
SOLE. Manufactured by A. H. Grebe &
Cc., Inc, 109 West 57th street, New York
Citv. Syncrophase receiving set enclosed in
cull polished mahogany console with metal
parts of Etruscan gold. Contains iwo syn-
chronized loud speakers and includes com-
partment for housing ali parties. External
dimensions: 4134” wide, 1574"” deep and 4114”
high. Gross shipping weight approximately
137 1bs. Furnished in eithcr plamn or poly-
chrome finish. Respective list prices $320.00
and $340.00

ri}
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Radio Shows Scheduled

for the Current Season

The recognized show list of the radio
industry. Revised to date, corrections
and additions solicited.

Oct. 2-9. Salt Lake Radio Exposition,
Manufacturers  Building, State Fair
Grounds, Auspices Mountain States Radio
Trades Association. H. S. Jennings, Sec-
retary, 221 South West Temple, Salt Lake
City, Utah,

Oct. 49. Pittsburgh Radio Show, Du-
quesne Gardens. James A. Simpson, Man-
aging Director, 401 Bessemer Building,
Pittsburgh, Pa.

_Oct. 69. Wichita Radio Show. Aus-
pices Eagle. The Forum. Secretary,
Wichita Eagle, Wichita, Kan.

Oct. 11-16. Rochester Radio Show,
Convention Hall, Auspices Rochester Radio
Dealers Association, Rochester, N. Y.

Oct. 11-17. Fifth Annual Chicago Radio
Show, Coliseum. Radio Manufacturers
Show Association, 127 North Dearborn
Street, Chicago, Ill.; 1800 Times Bldg.,
New York City.

Oct. 11-17. Greater Wilkes-Barre Radio
Show. Auspices Craftsmen’s Club. George
Z. Zeller, Masonic Club, Wilkes-Barre, Pa.

Oct. 11-17. New Orleans Radio Exposi-
tion. Roosevelt Hotel. Robert H. Tar-
rant, Manager, 605 Canal Street, New
Orleans, La.

Oct. 16-23. Buffalo Radio Show, Broad-
weay Auditorium, Auspices Buffalo Radio
Trades Association. Thomas A. White,
Chairman, Show Committee, P. O. Box 33,
Buffalo, N. Y.

Oct. 18-23. Second Southwest National
Radio Show, New Coliseum, St. Louis,
Auspices St. Louis Radio Trades Associa-
tion. William P. Mackle, Executive Secre-
tary, 1207 Syndicate Trust Building, St.
Louis, Mo.

Oct. 18-25. Atlanta Radio Exposition,
City Auditorium. W. B. Reid, Secretary,
care Carter Electric Co. Atlanta, Ga.

Oct. 25-30. Second Annual Indianapolis
Radio Exposition, State Fair Grounds,
Auspices Broadcast Listeners’ Association
of Indianapolis. A. J. Allen, Secretary,
1406 Merchants’ Bank, Indianapolis, Ind.

Oct. 25-31. Detroit Radioc Show, Con-
vention Hall, Auspices Radio Trade Asso-
ciation of Michigan. A. M. Edwards,
Secretary, 4464 Cass Ave., Detroit, Mich.

Oct. 25-30. New Orleans Radio Expo-
sition, Auspices Radio Trade Association
and “The States.” P. K. Ewing, Manager,
States Building, New Orleans, La.

Oct. 26-29. Sioux Falls Radio Show,
Coliseum, Auspices Civic Club. Roger S.
Brown, Secretary, care “Argus-Leader,”
Sious Falls, S. D.

Oct. 30-Nov. 6. Third Annual Brooklyn
Radio Exposition, 23rd Regiment Armory.
Stephen T. Rogers, Managing Director,
Suite 513, Albee Building, Brooklyn, N. Y.

Conventions

Oct. 5-7. Pittsburgh Radio Dealers and
Jobbers Convention, Duquesne Gardens. W.
Russell, Chairman, Room 401 Bessemer
Building, Pittsburgh, Pa.

Oct. 18-23. Jobbers and Dealers Con-
vention, Southwestern States, Auspices St.
Louis Radio Trades Association. William
P. Mackle, Executive Secretary, 1207
Syndicate Trust Building, St. Louis, Mo.

Oct. 25-31. States Radio Dealer Con-
vention, Auspices Radio Trade Association
of Michigan, Convention Hall, Detroit. A.
M. Edwards, Secretary, 4464 Cass Avenue,
Detroit, Mich.

Oct. 27. Indianapolis Radio Jobbers
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Radio’s Best Wire

“FROM THE GROUND UP”

JOBBERS AND DEALERS should write for the new Corwico
catalog, giving full specifications, prices and discounts for the
complete Corwico line.

MANUFACTURERS—Let us quote on your requirements.
See Our Display at Chicago Radio Show Booth CC6

“FLEXIBUS”

Corwico “Flexibus” is a flexible
insulated multi-strand copper
hook-up wire. It makes a neat
and efficient product for “point to
point”’ and sub-panel wiring. It
is covered with a varnished cam-
bric lameproof insulation finished
in the following colors: red,
green, yellow, brown and bilack.

Five Wire Battery Cable

Bach individual conductor is in-
sulated in a different color for
the purpose of identification and
the five wires are enclosed in s
neat and substantial braid of
either cotton or silk. The use of
this cable prevents burning out
tubes, insures good contacts and
guarantees neatness of installation.

99 IN-

“ECHO” ;22" TAPE
Corwico “Echo’” Tape is a Hfexible
metallic ribbon antenna esnecially
manufactured for indoor reception. It
is as flexible as a fabric tape, yet
contains as much effective metallic
surface as a solid metal strip. Es-
pecially designed for radio installa-
tions in apartments, hotels, etc.,
where outside aerials are impossible.
Each 100-foot length of “Echo” Tape

comea in an attractive carton.

“Corwlico” aerial wires
possess large surface
area, high electric con-
ductivity and tensile
strength, It comes in
all types to meet all
requirements —strand-
ed, solid and braided,
plain, tinned and
enameled.

| CORNISHW
| 30 Church St. New York City

BOSTON CHICAGO KANSAS CITY SAN FRANCISCO
(X4 Aoodlacoi) - Q¥ 337 W Madison St. 208 Baltimore Bldg. 585 Mission Street
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1 Complete'wi)t(h knob

— 1

DIALIERS

Bring the Old
Set Up-to-date -

White Cross Dialier

The 360-degree vernier dial with 6-1 ratio—
made of Bakelite. Rosette finish, with
White Cross at top, provides space for Iog-
ging A novel design eliminates any tend-
ency toward backlash and gives perfect ad-
justment. Allows for a condenser or tuner
having a complete revolution. Clean-cut
vis'on. Extremely rugged construction.
Easy to apply; just remove old dial and
attach White Cross Dialier. Highly recom-

mended.
Dialier 180
An extren&ely r:ilmlple
o 2 gear  an ction
g m;' Nosiam device, giving vernier
- N, control. mounted on

‘a_ shaft behind panel.
%% allowing reading
=\ through a window or
#* 4 *‘Look-8ee’’ set in
“. panel Readings—
#-% Clockwise and Anti-
¢ " Clockwise. 0 to 100
;or 100 to 0. Finish-
/ed with process
aluminum, non-re-‘
v flective and easy to
read, regardless of
lighting  conditions.
Template  furnished
with each assembly.
wlth
Bee'’ and
tmob-- $1.00.

Complete
“L oo k-

Dialier 104

Made in a shape for
ithe convenience of &

'denser,
holes

|thmuuh the prnel.
1180 degree revolu-
tion. Finish is the
same as number 180.

and “Look-See" -~
‘8.75.

These New Dialiers and complete line of
Look-Sees just out. Circulars moilsd
on request.

W. F. LOUGHMAN
161 High St., Boston, Mass.

Representatives

L. A. Chambers,
522 So. Clinton St.,
Chicago, Il ‘

Stoner & Heath, Inc.,
122 Greenwich St.,
New York.

‘ THE Rapio DEALER CATALOG OF NEwW APPARATUS

rent,
price $18.50.

n inches in diameter.
fely used and the D. C. component of the

ACME Type K-3 SPEAKER. Manufactured by the Acme
Apparatus Co., Cambridge, Mass.
edge cone of eleve
25 m. a. can be sa
current is an aid to the operation of the speaker.
adapted to wall mounting by removing
on back designed for attachment of silk cord for suspension.
Adjustment provided on back for use of increased plate
Metal case and base finished in green bronze.

Speaker having single free-
Plate currents up to

May be
base and adding fitting

cur-
List

- Y

YANKEE HI-DRO-METER. Manufactured by the Lund-
quist Tool & Mfg. Co.,, Worcester, Mass., Meter designed
for use with six volt storage “A” batteries, indicating at a
glance the condition of the battery. List price $1.50.

A-C DAYTON STANDARD CABINET
MODEL Type X1.-20. Manufactured by
the A-C Electrical Mfg. Co., Dayton, Ohio.
5 tube t.r.f. receiving set with provisions
for use of power tube. 3 tuning, 1 volume
and 1 clarity controls. Walnut cabinet
measuring 177 long, 10” high and 1132”
deep. Black gold engraved Bakelite panel
of 7 x 14 inches. List price $56.00.

BENJAMIN CLE-RA-TONE 3
GANG SOCKET. Manufactured by
the Benjamin Electric Mfg. Co., 120 So.
Sangamon street, Chicago, Ill. 3 spring
suspended shock absorbing  sockets
mounted on black Bakclite base 773"x
414"x1%"”. Made for either large or
small base tubes. List price $4.25.

STROMBERG-CARLSON ART CON-
SOLE RECEIVER No. 602. Manufas
tured by the Stromberg-Carlson Telephone
Mifg. Co., Rochester, N. Y. Sixe tube re-
ceiving set using three stages of shielded
tuned and neutralized radio {requency,
shielded detector and two stages of audie
frequency. Two tuning knobs back geared
to slow motion pointer, 10 to 1 ratio. Left
hand knob tunes antenna stage, right hand
knob tunes remaining stages. One volumc
control and one voltage control with West-
on voltmeter for correct filament voltage.
Antenna switch key and pick-up switch.
American walnut cabinet 51”7 high, 28"
wide and 19” deep with space for operat-
ing equipment. List price $330.00; with
loop outfit $22.50 additional.

~
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Convention, L. L. Banford, Chairman, In-
dianapolis Radio Exposition, 1407 Mer-
chants Bank Building, Indianapolis, Ind.

Canadian Trade Shows

Oct. 4-9. Montreal Radio Show, Windsor
Hotel. Auspices Canadian Exhibition Co.,
204 East King Street, Toronto, Canada.

Oct. 25-30. Toronto Radio Show, Coli-
seum, Canadian National Exhibition’
Grounds. Auspices Canadian Radio Trades
Association, 204 East King Street, Toronto,:
Canada.

The above list, as a part of the con- |
tents of THE RADIO DEALER, is.
copyrighted, and reproduction by other |
radio and electrical and phonograph and |
alhed trade journals is forbidden unless
permission is granted by the pubhshers
of this magazine and due credit given. ‘

NEW LITERATURE ’

It’s Almost Human. Published by the
lI‘;ausin Engineering Co., Newark,

A bright little folder, briefly describing
the advantages of the Octacone, a cone
g'pe of loud speaker of octagon shape.

tress is laid on the immunity of the in-
strument to damage from abuse.

The Mike. Published by Harger & Blish,
Des Moines, Ia.

The first of a new house organ from this
active and intelligent firm. The articles
are brief and snappy, the illustration ex-
cellent and cleverly arranged. The leading
articles deal with selling Atwater Kent
products.

New Advanced Models for 1927. Pub-
lished by Golden-Leutz, Inc., New
York City. :

An elaborate catalog descriptive of the
complete line manufactured by this firm.
Considerable space is given to the Golden-
Leutz Navy Model Universal Transoceanic,
and models for installation in trams and
automobiles are also listed. There is some
good advice on hookups and receiver oper-
ation included in the catalog, and there
are interesting pages describing production
and testing of Golden-Leutz instruments.

World Radio Markets in 1926. Published
by U. S. Department of Commerce,i
Bureau of Foreign and Domestic
Commerce, Washington, D. C.

A government survey, typically inclusive,
and giving a fair view of the export radio
market and the progress of radio in coun-
tries all over the world. It consists of re-
ports of consular representatives of the
United States in the countries included in
the survey.

Bosch Armored Radio. Published by
American Bosch Magneto Corp'n,
Springfield, Mass.

Brief and well-phrased catalog of radio
instruments, cabinets and loud speakers.
Each article is illustrated in the home set-
ting as it will appear. In the text the fact
that the sets listed are completely armored
and shielded against interference is
stressed.

Radi-“A.” Published by Briggs & Strat-
ton Corp., Milwaukee, Wisc.

Radi-“A,” which takes the place of both |
the “A” battery and the battery charger is
the subject of this folder. It is printedl
in colors with large illustrations. The de-

“All-Sterling” Quality with

‘a Wide Range of Prices and
-a Varied Selection|
of Eliminators!|

STERLING BATTERY
ELIMINATORS MAKE

EVERY PROSPECT A
CUSTOMER

OR the small set or multi-tube set— .
for the rich man or laborer—for the e
radio critic or non-technical mind—
there is a model Sterling Battery Elimi-

No. R-97 ) .
R nator to fill the bill every time, ‘
Supplies up to Remember, Sterling “B” Power No. 97
milliamperes. and 99 were really designed by thousands
Sopecially ad- of radio dealers whose opinion on speci-
titube sets us- fications was obtained before bulldmg
g'owuh‘ b iy the device itself. The “Sterling” is the
rirete s A 1 RADIO DEALER’S OWN CHOICE
adjustable “C” .
e e for the staple market.
veo .
l:xtrﬁd_b;?;'; A Sterllng‘ product never eats up your
& o istortion. profits in “service after sales.”
e improve
’.““1? in' tone Ask us to mail you the 32-page book
%?3'7‘"&0"?{:2: showing “Radio Necessmes for service
with Raytheon and home use.

Tube, includ-
ing “C” wvolt-

age taps, $55.

RADIO
EQUIPMENT

THE STERLING MFG. CO.
Cievcland, Otio

MODEL R-99
“B” POWER MODEL RT-41

For set having 2 to 5
large tubes or any num-
ber of peanut tubes. Has
adjustable detector and
amplifier voltages con-
trolled by knobs. The
ideal ‘B” elimina‘'or for
Radiolas 25-28 with or
wi‘hout 210 power tubes.
Price RT-41, less tube,

$22.00.

Supplies up to 180
volts at 50 milliam-
peres. Price R-99,
complete with Ray-

theon tube, $45.00.
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T O OUR already complete line of
tubes we have just added two
more profit makers for you. List-
ing at $9.00, the new D C 210, a
heavy duty amplifier and oscillator.
And at $7.50 the new D C 216 B, a
heavy duty rectifier.

For use in both power units and in mod-
ern power receivers. These are some of the
products these new tubes can be used in—
Freshman, Pacent, Steinite, Blair, Garod,
Amrad, Majestic, Cornell, Farrand, Apco
and Receptrad.

You are now able to offer your customers
a most complete line of Radio Tubes under
the well-known Magnatron name. This
means less sales resistance, and more and
quicker profits for you.

Write for further information.

LABORATORIES
Magratron Bldg.
Hoboken, N. .

DC-216B

CONNEWAY ELECTRIC

THE RADIO DEALER CATALOG OF NEwW APPARATUS

MYDAR MICROMETER KNOB. Manufactured by the
Mydar Radio Co., 2 Campbell street, Newark, N. J. Micrometer
knub molded of Bakelite. Dual adjustment; adaptable to any
shaft; positive action; vernier ratio of 40 to 1. 1Y%-inch diam-
eter. List price $1.00.

YAXLEY AUTOMATIC POWER CONTROL. Manufac-
tured by the Yaxley Mfg. Co., 9 South Clinton street, Chicago,
IIl. Control designed to automatically cut out trickle charger and
cut in “A” battery “B” eliminator when switch or filament con-
trol of set is turned on. When set is turned off, operation is re-
versed. Made in 2 models: No. 444 for use with sets having
current draw of 6 199 tubes or more; No. 445 for use with sets
ha\(,')i(;1g smaller current draw. Respective list prices: $5.00 and

MARTI B-POWER RA-
DIO. Manufactured by the
Marti Electric Radio Co., Inc.
Receiving set designed to use
electric light socket for “B”
current supply while storage
“A” battery supplies filament
current. 6 standard UX base
ana 1 rectifier tubes are used.
Shielded; resistance - coupied
audio circuit. Walnut cabinet
measures 24" long, 11”7 deep,
10” high. List price $125.00.

— T N N

FROST-RADIO SOCKET No. 530. Manufactured by
Herbert H. Frost, Inc.,, 160 North La Salle street, Chicago,
11l Black Bakelite socket designed to take all new type tubes,
Four springs grip tube prongs for almost entire length. Clear
terminal markings with soldering lugs and slotted posts with
hexagon heads. List price 40 cents.

BENJAMIN BATTERY SWITCH. Manufactured by the Benja-
min Electric Mfg. Co. 120 So. Sangamon street, Chicago, Ill. Single
contact switch for controlling the “A” and “B” battery current on re-
ceiving sets. Ten to a package. List price 30 cents.

FROST-RADIO METAL FRAME RHEOSTAT
Type 700. Manufactured by Herbert H. Frost, Inc., 160
North La Salle street, Chicago, Ill. Rheostat with
frame of stamped nickel plated, ball-polished brass.
Contact arm designed to operate at constant pressure
of 4 oz. against wire. Provided with binding posts,
soldering lugs and knurled Bakelite pointer knob. Di-
ameter : 134”. Made in 12 resistances ranging from 24
to 75 ohms. List price 50 cents.
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scription is rather popular than technical,
and is intended for the general reader.

Sterling Radio Necessities. Published by
Sterling Mfg. Co., Cleveland, O.

Meters, indicators, chargers, trickle
chargers, plate current supply devices, and
similar accessories for the radio owner and
the radio service man well described in a
pocket-size booklet with many illustrations.
An excellent index makes it easy to find
the desired article.

“How Well You Can Hear—.” Published
by Acme Apparatus Co,, Cambridge,
Mass.

A folder-pamphlet, which condenses much
interesting  information and good descrip-
tion of the Acme loud speakers and trans-
formers in a surprisingly small amount of
space. Three of the former are illustrated
and the latter is diagrammed.

Better Tuning. Published by Bremer-
Tully Mfg. Co., Chicago.

Accurate and detailed descriptions of the
Counterphase-Eight and the new Counter-
phase Power-Six occupy most of the space
in this fifty-page booklet. There is much
other information pertaining to the subject
of radio in general, with an excellent ar-
ticle on “The Radio Broadcasting Situ-

ation.”

Power Supply For Radio Sets. Published
by Acme Apparatus Co., Cambridge,
Mass.

The subtitle, which tells the story of the
booklet, is “A discussion on power supply
with particular reference to lamp socket
operation for radio sets.,” A scientific dis-
cussion conducted in such clear, and sim-
ple language that it becomes comprehensible

. and interesting to the veriest tyro. The

different aspects of the question are well
separated and treated.

The Connector, August 1926. Published
by Willard Storage Battery Co.,
Cleveland, O.

A house organ that differs from the
usual house organ by containing brief, well-
handled technical articles as well as good
“sales” stories. Articles on the acid mix-
ing pot for Willard service stations and
on sealing compound and re-sealing gen-
erally make this issue particularly note-
worthy.

The Grebe Globe. Published by A, H.
Grebe & Co., New York.

“The Only Daily Picture Newspaper in
Radio” runs the line at the top of the first
page, and the paper, of eight pages, ap-
proximates the tabloid type of newspaper
in arrangement. The photos, carefully
selected, possess abundant interest for every
radio dealer and fan, It proved a popular
favorite during the recent Radio World’s
Fair, New York City, publishing radio
celebreties pictures and events of interest.

The Amsco Adsheet. Published by Ams-
co Products. New York.
A folder illustrating mats furnished free

of charge by the company for the dealer’s |

advertising, A selection of eight is offered
—and each is accompanied by suggested
advertising copy, with the note that the
dealer, who knows his local conditions
best, can probably alter them to suit his
own convenience.

Radio Receivers and Accessories. Pub-
lished by Sterling Radio Co., Kansas
City, Mo.

A real catalog, and a catalog worthy of
a place on any shelf. The line illustrated
is complete, described without too many

words, and clearly priced. Zenith, Kolster
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The Luxurious New Amplion Patrician
AA18 . . . . List $45

This is the latest developm».nt of the world-famous Amplion air-column type of speaker—assem-

bling a remarkable 487 column, with standard Amplion unmit, in a luxunous richly carved

mahogany cabinet, 18”7 x 127 x A Acoustically, the Patrician is non-di | ; to the

Amplion sensitivity and clarity, it adds a new softly diffused mellowness of tone that makes this
instrument the choice of the connoisseur wherever heard.

National distribution
for 1927 is now established

National Magazine Advertising, with a circulation of over 4,400,000,
commenced in October.

Newspaper Advertising, covering all strategic local territorial points, is
now under way.

If not already in line for Amplion, write us at once for name of
Jobber in your territory. Profit by this powerful Sales and Advertising
Campaign, from the start!

Amplion Prices, $12 to $45, cover the most comprehensxve range of
radio reproducers on the market.

—backed by the absolute guarantee and prestige of the world’s oldest
makers of sound reproducing instruments.

—freely recognized as unquestionably the greatest sales and profit
making line ever offered to the Trade.

THE AMPLION CORPORATION OF AMERICA

Suite P, 280 Madison Avenue, New York City
THE AMPLION CORPORATION OF CANADA, Ltd., Torcato

Amplion Cona Amplion Dragon
AC 12 . . . . List $30 AR 19 . . . Tist $42.50
The new Amplion Cone This celebrated Amplion
is the result of over two is used as standard by
years Intensive experi- leading radio mnufactur-

menting—subjected to the ers, wherever Dbroadcast-
most rigid tests and ing exists. Famous for
comparisons — by Tho unequalled sensitivity to

House of Graham scien-
tiats. It is time-perfected
—totally  different in clarity, naturaloess, and
principle, construction amazing volume. Height,
and results from other cone-type speakers, In 20%”: mahogany - finished uneled fiare,
artistio, two-tone mahogany cabinet, 14”7 x 14/ 14%” diameter. Hinged base,

x 9”7, A new season sales leader! 1

DRAGON MODELS
AR19 Amplion Dragon . . . List $12.50 AR111 Amplion Junjor . . . Tdst $34.00
AHl14 Amplion Junfor de Luxe List $27.50 AR102 Amplion Dragonfly . . List $12.00

Phonograph Attachments
AR35 Amplion Concert Grand . . . List $20.00
ARS7 Amplion Standard Unit . . . List $12.00

even the faintest specch
and musical signals—for

== “MPLION [
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Less Than 2%
of *dead” names on a radio _mailing
list is remarkable considering the
constantly-changing situation in this
field.

o Or up-to-date Radio Dealer list,
cq'mprisli)r.l over 21,000 live names,
iss GUARANTEED 98% perfect.
Uncle Sam will prove it to your
satisfaction. We will refund postage
on all undelivered mail addressed
from Advance Mailing Lists.

This Radio Dealer list is maintained
solely as an added service to our
radio clients, manufacturers in gen-
eral, and the trade.
Lists are furnished complete, or by
States as desired.
Interesting details on other features
of our COMPLETE mailing service
given upon request.
ADVANCE Radio Dealer
List
(Classified by States)
Alabama ... 201
Arizona ... 85
Arkansas . . 114
California .......... GOD00000 1,202
Colorado .......... 000000000 598
Connecticut . .....cevveeens 400
Delaware ...... 0Q0ao 0000
District of Columbia ........
glorid? 0
eorgia .
Idaho
%ﬂliir.lois o
ndiana .
Jowa ....cveeuues vevsessses 642
Kansas .......n.. cereeseees 431
Kentucky ....ecocnvnseeess. 209
Louisiana . vee. 262
Maine .... 00 153
Maryland .... 0 102
| Massachusetts vees 777
q Michigan ....covevescaccens 498
! Minnesota ..... Slelale sisio oielsln . 398
Mississippi -........ seserees 186
Missouri ....oeevemenoane y.. 498
Montana ......c.ooemeeevse. 386
{ Nebraska ........ .. 228
Nevada ...... 29
New Hampshire 110
New Jersey ... .. 898
New Mexico ......000n ... 10§
New York City ...oeeeerans 740
! New York State ........ ... 1,886
North Carolina ........... .o 479
North Dakota . 117
i0 .... 737
Qklahoma . 464
Oregon ... 168
Penngylvania .. 1,314
Rhode Island ......ce0v0uenn. 119
South Carolina ...... ceesnse 200
South Dakota .....e.c0u.0n. 152
Tennessee ..ovveneesonns eee. 273
CXAS suirecscnssesiee veves 777
Utah ..... . 90
Vermont 62
Virginia ... 103
! Washington 376
' West Virginia .. 181
Wisconsin ..... veeeeeanes 451
s Wyoming ..... 000000 Q000000 98
Foreign Countries .......... 133
Total ccoveeeesnonnsses.21,079
)
| Mechanical Facilities
: Folding
Filling In Letters
Monotype Service
Printing—Engraving
‘Wrapping—Mailing
Multigraphing
: Mimeographing
| Addressing
dvance Mailing Co.,
Incorporated
141 Pifth Ave, New York City
(Yelephone Caledonia 9538-89-90)

THE RADIO DEALER CATALOG OF NEW APPARATUS

KOLSTER-BRANDES TABLE CONE NO. 1300. Manu-
factured by Federal-Brandes, Inc., Woolworth Bldg.,, New York
City. Table cone speaker with resonating chamber designed es-
pecially for low tones. Adjustable for maximum efficiency. De-
signed to be unaffected by atmospheric conditions. Antique
bronze finish. Diameter: 1514”; height: 1634”; depth: 854”;
weight 544 1bs.; shipping weight 1134 lbs. List price $12.50.

RADIO-ART CABINET Model No. 65. Dis-
tributed by the Musical Products Distributing Co.,
Inc, 22 West 19th street, New York City. High-
boy cabinet designed for use with Stromberg-Carl-
son, Atwater-Kent, Radiola No. 28, Freed-Eisemann
and any receiver with panel dimensions not exceed-
ing 2314” long by 9” high. Figured butt walnut
panels inlaid with rosewood border. Includes Amp-
lion loud speaker unit and full floating hard rubber
tone chamber. Veneer panel board with moulding
included to permit mounting of sets; special frames
substituted when requested. Dimensions: 30" wide,
193" deep, 54” high. List price $125.00.

VOGUE CONE HORN Model 10. Manu-
factured by Richard T. Davis, Inc, 5252
Broadway, Chicago, Ill. Loud speaker with
unique patented horn having tone travel of over
ghirty inches enclosed in housing nineteen
inches in diameter and twenty inches high.
Base is ten and one-half inches long and sev-
en and one-half inches wide of carved art
wood. Carvings on grill and base are hand
finished with touch of gold and mahogany.
List price $30.00.

DIAMOND T BABY GRAND CONSOLE.
Manufactured by the Diamond T Radio Manu-
facturers, South Bend, Ind. Six tube tuned
radio frequency receiving set installed in con-
sole cabinet with twin speakers. Incorporates
Diamond DeLuxe Control which may be oper-
ated with one motion or by means of split dial
be operated for more careful tuning. Con-
nections for either 90 or 135 volts of “B” cur-
rent provided. Battery operated model lists
for $89.50; power operated model with elec-
tric light socket attachment lists for $99.50.
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and Crosley radio sets are featured, to-'

gether with various lines of parts, batteries '
and accessories. The best idea of its in-
clusiveness can be given by saying that it‘
. consists of sixty-four large pages, every
one packed with information. l

Hammarlund Products. Published by
Hammarlund Mfg. Co., Inc.,, New
York.

A four-page folder catalog of Hammar- ’
lund accessories, put up in such form that
it may easily be bound into loose-leaf book
or dealer’s catalog. Hammarlund “Mid-‘
line” condensers, the “S-F-L” condenser,
coils, radio frequency assembly, founda-
tion units, and multiple and transmitting |
condensers are covered.

The General Radio Experimenter. Pub-
lished by General Radio Co., Cam-
bridge, Mass.

Volume one, number three, of this house
organ, which is largely devoted to a clear
and brilliant technical article on the design
and use of the speaker filter. - The article
is the work of H. W. Lamson, of the en-
gineering department of the firm.

The Day-Fan Dial. Published by Day-
Fan Electric Co., Dayton, Ohio.

How to trim windows is one subject well-
treated in this issue of the Day-Fan house
organ, and a warning on discarding “B"|
batteries when the trouble may be due to |
atmospheric conditions is also included.
The distributors’ golf tournament also
comes in for some treatment.

Universal Radio Batteries. Published by
Universal Battery Co., Chicago, Il

Prices, pictures, specifications and des-
criptions of the many types of Universal
batteries. There is a special section for the
new Universal Radio “A” power plant, an-
other for chargers, and another for battery
accessories.

“H & H” Radio Accessories. Published
by Hart & Hegeman Mfg. Co., Hart-
ford, Conn.

The important accessories that mean so
much to good reception is the subject of
the catalog. Space forbids mentioning all
of them, but the catalog is inclusive of
everything from dials to transformers.
Longer Life for Your Tubes. Published

by Westinghouse Electric & Mig.
Co., South Bend, Ind.

Westinghouse instruments and how they
are used, with excellent diagrams, and clear I
instructions as to how to use them. BT
instruments, PT portable instruments, BA |
panel mounting instruments BX and PX-2 |
instruments are described. Explanations
tell just why and how these instruments
should be used.

Westinghouse Rectigon Battery Charg-
ers. Published by Waestinghouse
}El(eictric & Mig. Co., South Bend,
nd.

Elaborate and beautiful catalog of Rec-
tigon battery chargers, with clear and com-
plete expasitions of the principles involved.
Each charger listed is accompanied by a
technical description which a novice can
understand but which an expert will not
find uninteresting. .

Radio Catalog. Published by McGraw
Co., Omaha, Neb.

Fine big catalog, packed with informa-
tion. It extends to 128 pages and contains
numberless illustrations, as well as a capi-
tal index.

Northwest Radio News. Published by
Northwest Radio Trade Assn,
Minneapolis, Minn.

A long resolution on the subject of the
national control of radio occupies the most
space in this issue of the Northwest Radio

%eqfde of ?opulam’ty is Rising
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SOCKETS
Now 50c List

After all, it’s only a matter of common sense. Everyone
knows that a three point wiping spring contact is the most
positive, perfect and scientific contact possible for a socket.
Whenever a tube moves in an EBY socket, the contact tight-
ens and checks the jar. No wabbling, no noises, no losses!

The H. H. Eby Co. is a specialist in comtact. And when-
ever you sell a product bearing the name EBY you are sure¢
of honest values, sound merchandising and public confidence.

Manufacturers
and now Circuit Builders
specify Eby products.

Most circuit builders know that EBY Binding Posts are
specified on eight out of ten manufacturers’ sets. That’s one
reason why EBY products are recommended and specified in
the Infradyne, Hammarlund-Roberts, Cockaday, L. C. 27,
‘Browning-Drake, Victoreen, Madison-Moore, Lynch and
Varion Power Units and other popular circuits.

Made in 28 different markings—List Price 15¢

H. H. Eby Mfg. Co. (&

oy |

4710 Stenton, Ave.,
PHILADELPHIA, PA,

e
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The Harry Alter Co.

ELECTRICAL2 RADIO SUPPLIES

' Ogden at Carroll Ave.

Pattern
No. 120
B-Eliminator
Tester

DEALERS--

Here is the device you will need to give proper attention to the
adjustment of B-eliminators sold by you. t
| B-eliminator voltage requirements. B-eliminators will reach your
‘ shelves in all manner of adjustment. To create repeat customers you

must satisfy them.
i The tester contains a voltmeter and a milliammeter so interconnected
that the milliammeter shows the complete current draw including that
’ required by the voltmeter. A rheostat provides the adjustable load

simulating different set requirements,

Send for Form No. 1080

Every set has different

Jewell Electrical Instrument Co.

1650 WALNUT ST.
‘26 Years Making Good Instruments®’

CHICAGO

. { Dubilier Devices.

News. The resolution was adopted by the

Northwest Radio Trade Association in

conjunction with the affiliated Listeners’

League at the last meeting, and recites the

hope of the organizations that congress

will pass legislation vesting the control of
radio in the federal government.

The R. M. A. News. Published by Ra-
dio Manufacturers Association, Inc.
Chicago, Ill

Rather more like a newspaper than a
magazine. The leading article is by Leon-
ard E. Parker of the Stewart-Warner

Corp., and tells how broadcasting programs

this summer compare with and excel those

of former summers.

You! Published by Supertron Mig. Co.,
Inc., Hoboken, N. J.

A sales manual, containing the necessary
information about Supertron tubes, why
they are good sellers and their talking
points. There are pages of illustrations
and text about Isolanite, the base material
used in these tubes, as well as much other
information.

The Radiall Book. Published by Radiall
Co., New York.

An article on “Your Radio Tubes—and
Good Reception” by M. Openshaw, a prob-
lem in current by Th. H. Nakken, and ten
of the most popular hook-ups of today,
carefully diagrammed. The diagrams are
excellent and much simplicity of selection
has been used as to the ‘ten hook-ups.

Power from the Light Circuit. Published
by Thordarson Electrical Mfg. Co,,
Chicago.

Eight page folder dealing with Thordar-
son transformers, with pictorial diagrams,
instructions and illustrations of the ar-
ticles.

King Courier. Published by King-Buf-
falo, Inc., Buffalo, N. Y,

The “Triumphal Number of this house-
organ, with an article on the New York
banquet, a couple of good technical ar-
ticles by well-known engineers, and a series
of telegrams from dealers, demonstrating
how well the King Radio is “going over.”
There _is a special Neutrodyne, King-Hin-
ners Section.

Published by Dubilier
Condenser and Radio Corp.

Catalog illustrating and describing the
many Dubilier devices in use on every type
of radio set. Many pages are devoted to
the different styles of Micadons; condens-
ers come in for some attention, and there
are pages for mica condensers and minor
devices. Well illustrated.

Payette Radio Catalogue. Published by
G. C. Payette & Co., Montreal, Can.

A big catalog, listing many and widely-
varied lines for the dealer. The illustra-
tions are unusually large, and the descrip-
tions unusually short. Radio sets, parts
and all accessories are well represented.
McGraw’s Radiocast. Published by Mc-

Graw Co., Omaha, Neb.

Bright and interesting, published daily
during the recent Omaha radio show. Ii-
lustrated with many:cartoons, there is also
peppy reading matter, and good news, well
written, An article on price-making and
price-cutting deserves especial attention.
Radio-Art Cabinets. Published by Mu-

sical Products Distributing Co., Inc.,
New York.

A brilliant showing of the Radio-Art
cabinets, and-a new idea in catalogs. It
is a genuine loose-leaf note-book of large
size bound in heavy leather, and the cata-
log pages consist of beautifully finished
photographs of the various styles of Radio-
Art cabinets, with short descriptions. Un-

usually sumptuous and beautiful

Ty
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Letters to the Editor ‘

Favors License Question
To the Editor of THE Raplo DEALER,

Personally, the writer very strongly fa- |
yors the proposition of licensing radio serv-
ice men, and as you will, undoubtedly, re-
call it was also brought up briefly at the
Detroit meeting of the Federation and
there seemed to be a considerable number
who took a favorable attitude towards this
proposition.

During our Convention which will be
held Sept. 27th and 28th this matter will
be brought up for discussion and that will
give us a most excellent opportunity to get
an expression of opinion from a consider-
able number of men who would be directly
affected by legislation of this kind.

N. C. BEEREND.
Wisconsin Radio Trade Association,
Milwaukee, Wis.

Little Protection Seen

To the Editor of THE Raplo DEALER,

While we can find no particularly good
reason why licensing radio repair men
might not be a very desirable thing, we
do not believe that the editorial makes out
a very good case.

You speak of the licensing of plumbers,
electricians, engineers, etc. Men in these
classes are ordinarily engaged in building
and construction work which is governed
by building codes and municipal ordinances,
and it is, therefore, essential that they be

. licensed.

Automobile repair men are not licensed,
as far as we know, nor are the men en-
gaged in the repair of victrolas, typewrit-
ers, sewing machines, and any number of
other household articles.

The mere licensing of a repair man will
not of necessity prevent him from im-
posing on the ignorant if he is disposed
to do so—your licensed plumber is entirely
capable of performing in a like manner.

DoucLas RIGNEY,

Treasurer.
A. H. Grebe & Co., Inc,
New York City.

Suggestion Has Merit

To the Editor of THE Rapio DEALER,

The editorial in the September issue of
THE Rapio DEALER on the licensing of so-
called radiotricians and other types of radio
repairmen has touched a responsive chord
in this organization.

In a great many instances we have been
obliged to have receivers shipped back to
this factory for complete rebuilding as a
result of the servicing oi some of these so-
called experts.

We believe that if possible such a plan
of licensing radio repairmen would work
to the advantage of not only the radio in-
dustry in general but also to the advan-
tage of such repairmen who are competent
to actually service receivers.

D. I. Drucker.
Day-Fan Electric Company,
Dayton, O

Creating System Difficult

To the Editor of THE Rapio DEALER,
There is no doubt but that radio service
men and installation men should be licensed
but the difficulties in setting up a system
of licensing radio men in all of the small
towns throughout the country present al-

MY Break ot 1

INThese Two SIMPLE WORDS MiLLions OF
BATTERY USERS THROUGHOUT THE WORLD
ExPRESS THERE GREAT PRIDE

AND SATISFACTION INTHE OWNERSHIP
OF A HYDROMETER THAT Is EVER DEPENDABLE

ANY HYDROMETER CAN TEST YOUR BATTERY
BUT ONele.Y

% cAN
TEST
IT RIGHT

1927 JMooel

e W
RADIO

A-OR-B BATTERY TESTER
New -Different-Accurate

EASY TO OPERATE
EASIER TO SELL
THE RADIO USER NEEDS
THIS BATTERY
TESTER

WORKS JUST AS WELL ON THE B-
BATTERY AS IT DOES ON A-BATTERY

00 EVER
BIGGEST VAL!JE - == ROUGHT
HERES WHY/
CAN BE PLACED ANYWHERE WHILE
MAKING ATEST -~-THE 24 INCH
NOZZLE WILL REACH INTO THE
RADIO CABINET
IT CANNOT TIP OVER-WONT LEAK
HAS ONLY HALF AS MUCH GLASS
AS OTHER HYDROMETERS--TH_E
FLOAT IS PROTECTED IN THE
PATENTED SOFT
RUBBER HOUSING

-\_____, DONT BOTHER WITH
4&S——""> UNKNOWN WORTHLESS
S~ ————""HYDROMETERS SELL
“Breakllot”
SATISFY YOUR TRADE

N

\

|

MADE BY

E.E

2332 _OGAN BLVD. CHICAGO ILLINOIS
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on these
Lifetime Controls

Centralab Controls please the customer. The Centralab absolute
guarantee of satlsfaction protects the dealer. Constant new circuit
mention, and advertising in all radio publications insures rapid sale.

Centralab
odulato '

The ideal volume control for any circuit. Standard in many high
riced recelvers. Specified by Thordarson, Samson and other manu-
mcturers of quality amplifiers. $2.00.

. Central Radiohm

Permits clearer, louder reception with any ecircuit by holding the
sensitive regenerative position which immediately precedes the oscilla-
tion point. Non-inductive, smooth and permanently noiseless, Full
control with a single turmn of the knob. A resistance and taper for
every clrcuit.  $2.00.

Centralah
Rneostat

Smooth, noiseless, permanent control where old design rheostats over-
heat and become noisy. Larger cooling area. Heavy current capacity.
Resistance element immovabis and warp-proof. Fast, profitable sellers

—widely advertised.

Wire wound for 1 to 5 tubes, 4 resistances, $1.00. Ribbon wound

for 5 to 10 tubes, 2 resistances, $1.25. A .

Ask your jobber about the oomnl'ete Centralab line, or write far
rature.

CENTRAL RADIO LABORATORIES
21 Keefe Ave. Milwaukee, Wis.
Makers of a full line of variable resistances for 69 manufacturers
of leading standard sets.
Canadian Representative—irving W. Levine, Montreal
© Australian Representative—United Distributors, Ltd., Sydney
Great Britain Representative—R. A. Rothermel, Ltd., London

L R TETE

.@'

come-backs

[T

A — N
T’;t”e" "ﬁ%”vﬁ FERI Io-igss (us /
SPACED-AIR-WOUND ¢

RADIO TRANSFORMERS

SHIELDED TUNED !
RADIO TRANSFORMERS J

—

Our Facﬁes for Winding ﬁes_e Coils Are Unequalled.
LET US QUOTE YOU ON COILS WOUND TO YOUR
SPECIFICATIONS

TYPE “R” JUNIOR

TYPE

TYPE “R” “upr
Feri radio engineers are constantly experimenting and develo ing efficient radio apparatus..
e most efficient coils for up-to-date set mfrs. Improved in accord-
ance with the ideas of the leading minds in the radio technical field. ¢
Send for Descriptive Literature Covering Our Entire Line N .

0 g0 Manufactured Exclusively by 0
1167 Bedford Ave.
fzrr Raomo Mm. .

Brooklyn, N. Y.

most as many difficulties as having the
radio men unlicensed.

In the first place there is no department
in the city hall in any city that could take
care of the licensing of radio men with
the exception of the electrical department.
If one attempted to get an ordinance
through covering the requirements for
licensing radio men he would find that the
electrical department would recommend
that no one except a licensed electrician
could install or repair radio sets.

In the great majority of cases you would
place the thing under the control of the
union electricians, and furthermore the
electrical department would put such heavy
restrictions and requirements on the instal-
lation of aerial that before the buyer of
the set got through he would have a bill
anywhere from $25 to $100.

We have some very good service men
and service companies here who are mem-
bers of our association but who are not
licensed electricians and could not pass an
examination as licensed electricians but
can put up a wonderful radio aerial at a
nominal cost.

We are so conversant with the situation
of licensing radio installation men because
of the fact that the city of St. Paul took
up the matter about six months ago and a
special committee of the council directed
it for some time, after two men had been
electrocuted during the installation of an
aerial wire laying over a power line wire.

The dealers and jobbers in St. Paul have
gone over the question very carefully and
are not in favor of the licensing of radio
service men.
| It might do some good to have an ordi-
| nance in each city requiring owners of an
aerial to take out licenses for examination
but again if you do they will open up a de-
partment in the city hall which will soon
be found that the department could not be
operated for the sum of $1.00 per aerial
and the cities would soon sce the possibility
of source of revenue and tax radio sets
and equipment which again is not to be
desired.
| H. H. Cory.

Northwest Radio Trade Association,
Minneapolis, Minn,

Capable Dealers Essential
To the Editor of THeE Rapio DEALER:

It would appear to the writer that if
radio manufacturers would sell their pro-
ducts only to thinking wholesalers, who
[ realize that there are certain definite re-
quirements needed to properly merchandise
radio equipment, and if those wholesalers
would sell to only experienced radio dealers,
the problem would be solved to a con-
siderable extent.

A control of selling to the extent that
radio dealers should only be appointed by
the wholesaler, and passed upon by the
manufacturer, only if they are capable of
meeting service requirements would help—
only dealers capable of understanding radio
—the requirements of installation and who
employ mechanics who really know how to
repair and adjust properly, and at fair
charges should, in this present day and
age of radio, be appointed, Then, and only
then, would the public not be defrauded.
\We believe this problem is one that is
really up to the manufacturers, for with
responsible manufacturers guarding their
reputation by controlling service, and the
public using care, as to whom they patron-
1ze, the writer believes the complaint would
vanish to a considerable extent.

We do not think we need any more
laws or licensed mechanics—what we nee
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are sensible manufacturers who realize
their responsibilities, a discriminating public
and suitable and sufficient articles printed
in suitablcf trade publications. ‘

A. H. Bartsch

General Sales Manager
American Bosch Magneto Corp,,
Springfield, Mass.

Educational Campaign Suggested

To the Editor of THE RaApio DEALER:
The writer firmly believes THE Rabpio
DEALER cditorial on the damage done by

so-called radio repair experts is very timely |

and sound. o

We had occasion the other day to see |

one of our sets built about two years ago.
It had been in the hands of a so-called
radio expert—an amateur, of course—who
had undertaken to rebuild it. The result
was that it did not work at all.

The man—a friend of ours—brought the
set in for our engineers to go over, and it
was necessary for them to put it back the
way it was in the beginning.

We are very much afraid, howcver, that
it would be difficult to arrange any kind
of a license for a radio repair man. We
are also afraid it would be impossible to
prevent a man from repairing or tinkering
with his friend’s radio set.

The set owner is lcoking for something
for nothing; instead of going to a first-
class radio service company he wants tc
have the work done for nothing; the re-
sult is that he pays for it.

As we see it, the only solution is wide
‘spread educational material warning the
set owner not to let other than a very
experienced man attempt any service on

his set.

Powel Crosley, Jr.
Crosley Radio Corporatien,
Cincinnati, O.

Would Ban Experts

To the Editor of THE Ranio DEALER:

\We greatly appreciated the editorial
“License These Experts” in the September
issue of THE Rapro DEALER and congratu-
late you upon the statements expressed
therein.

While we have not given the subject
enough thought to recommend any definite
corrective measures at this time, we cer-
tainly consider it imperative that something
be done to squelch the activity of these
so-called “experts,” and included in this
category should be those experts who either
in selling or servicing radio, can express
nothing but their own personal opinion of
the merchandise in question.

Their viewpoint is generally a selfish
one and many times is the occasion for
dissatisfaction in the mind of the prospec-
tive purchases or the man who has already
invested money in a radio set.

Let’s go ahead with any ideas you may
have toward correcting this evil and count
on the writer personally and the Buffalo
Radio Trades Association as being with

you 100 per cent.

Thomas A. White
Wholesale Radio Eqpt. Co.,
Buffalo, N. Y.

Seattle Adds New Station

I

SEATTLE, Wash.—Another new Seattle
broadcasting station made its debut on the
air recently when station KFQW presented
its premier program from its studios in
the Claremont Hotel.

KFQW is to be a commercial station,
broadcasting programs daily on 216 meters

New
SPECIALIST

AUDIONS
By & -

For Distance & Quality Volume

SPECIFICALLY designed for R. F. amplifica-
tion in Neutrodyne and other finely
balanced circuits. The DL4 is characterized
by very uniform grid-plate capacity and high
mutual conductance.

The result is greater volume on distance than
is obtainable with ordinary tubes.

Specifically designed for last-Audio socket to
give highest quality reproduction with natu-
ral volume. The DL14 is unsurpassed in re-
productive quality, volume, and economy for
Cone speakers up to 18 inch diameter.

DE FOREST RADIO CO., JERSEY CITY, N. J.

DE FORES

The Greatest Name in Radio — Standard Since 1906

KELFORD

THREE STAGE

RESISTANCE-COUPLED AMPLIFIER

All Bakelite
Moulded Form

List

.00

Here’s a completely equipped amplifier
with a moulded all Bakelite form to
list at a moderate price. It’s a big seller
wherever shown. Stock a few and you
will soon reorder.

“CusHioN” Type Socket No. 190
Designed to take new standard “U” type
tubes. Will also take tubes with old
style bases except UV 199. By substi- §
tuting Kelford “Cushion” type Sockets, §
tube jars and resulting noises are elimi-
nated. List Price 50c.

Write for catalog giving prices and dis-
counts on the complete Kelford line.

THE AMERICAN SPECIALTY COMPANY
BRIDGEPORT, CONN.
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TELETONE
 ‘Roadio Speaker

“talks like a human and plays

Teletone Corporion of America

449.453 West 42nd Street
New York City

BUILT ILIKE A VIOLIN

" Where Power Counts

CYCLONE

WORLD’S BEST

BATTERIES

” 5 Sizes in Attractive Metal Con-

: tainers. They Cost No More and
“B”“C”Are Easier To Sell.

Cyclone Batteries are the pleasing, CYCLONES
power behind your plate, sell quick. All good deal-

‘ Their voltage is constant, ers have Cyclones on their
their recuperative power shelves,

high, their appearance

STANDARD ELECTRIC NOVELTY CO. |

PHILADELPHIA NEW YORK CITY CHICAGO

Here and There
With the Editor

Newspapers and mag-
\(i)Ve}l ‘\X;)rth azines are similar in that
B:st Eﬂgx‘t they must conform to

regular schedules if they
are to be issued on time. We know a score
of newspapermen and magazine editors,
etc, who are slightly behind schedule as a
result of the recent Radio World’s Fair,
in New York City. One weck out of a
busy month leaves that much less working
time. The combined efforts of the edi-
torial and business staff must naturally be
doubled if the impossible is to be accom-
plished. But the effort is really worth
while when one considers that in his ca-
pacity (be that what it may) he was able
to traverse 1,500 miles around the Garden
floor, meet 2,000 friends of other days, be
treated like a real human being, entertain
friends from Rochester and points west,
enjoy many an impromptu luncheon, and
supper, ONE big banquet, and many fa-
vors and courtesies which go to make life
worth living and inspire one to even
greater responsiveness and activity in the
interests of our beloved industry. It ds
worth the effort.

Stabilization has come
gﬂoc;lrgitiS:!tlgled to the radio industry,
Now Prevail from the manufacturer

o N to the retailer, with the
advent of more settled conditions in the
process of producing and selling, declares
Charles E. Butterfield, member of the In-
stitute of Radio Engineers. Likewise radio
equipmertt itself has undergone a change
for the better and has reached the point
where standardization is being given the
consideration long held necessary for suc-
cess in this field.

From a market that sprang up almost -
over night with the demand far exceeding
the supply, resulting in a literal scramble by
the buying public for radio material, there
is developing a situation that the manufac-
turers and retailers have forecast as tend-
ing toward a smoothly functioning industry.

So great was the demand for radio
equipment when the listening fever first
struck the American home that more manu-
facturers and retailers were attracted to
radio than consequent developments have
shown could exist. Probably one of the
best barometers of conditions is the situ-
ation in Chicago, radio center of the mid-
dle west. Here, when radio first became
vogue, retail stores came into being as fast
as shelves could be stocked. New stores
seemed to develop their quotas of new cus-
tomers and nearly every day saw hustling
clerks attempting to wait on three custo-
mers at once. Almost any article, even
sometimes when its connection with radio
walls more or less vague, would find a ready
sale.

To meet this condition, manufacturers
were forced to increase their output, al-
though such a heavy demand apparently
could not continue forever.

The beginning of 1926 saw a change. It
was not difficult ‘for the observer to see
that the field was over-crowded. The
buyer began to slow down.

He had stocked upon radio equipment,
his knowledge of the art having increased
a hundred-fold, until he could revel in ex~
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perimentation to his heart’s delight with- |
out replenishing his equipment every time
he tried a new circuit. In addition he had
reached a point where his buying eye had
been sharpened and he purchased only
those articles that were absolutely essential.

A weeding out process developed and the
result has been to bring stabilization to the
industry, and disappearance of the chaos
that was attendant upon its babyhood.
While the slowing down has led to some
discussion of over-saturation, surveys of
manufacturers have shown that such a situ-
ation is far from an actuality.

These surveys indicate that there always
will be a good market for radio sets and
apparatus and that, to a certain extent, it
will parallel the automobile in this respect,
with the demand for the completed set
showing a slight edge over that for parts.

RESEARCH DEVELOPMENT
MARKED AT NEW YORK SHOW

By John F. Rider
Staff Techwical Expert
of THE RADIO DEALER

The closing of the Radio World’s Fair
"in New York City is in reality the official
opening of the radio season for the en-
suing radio year, and for the radio dealer
and jobber, the closing heralds the time
for retrospection.....The show is over.....

at new items have made their appear-
ance?....What will ke their effect upon
the radio industry in general?....What
will be their effect upon the radio buying
public? These and many other similar
questions must be answered by the dealer
and jobber, since the answers are guides
for future business.

1f we analyze the displays at the Radio
World’s Fair, several pertinent facts will
immediately manifest themselves. Facts
which may bear heavily upon the future
of the radio industry and which are con-
ducive to the generation and maintenance
of good will between the public and radio
industry. The major of these is the gen-
eral influx of sound engineering. In other
words the general acknowledgement of the
radio industry of sound engineering. l

To all entents, radio manufacturers have
apparently recognized the need for engi-
neers and have employed them to good
advantage. At the advent of commercial
broadcasting and for several years there-
after, very few of even the larger radio
manufacturers employed an engineering
staff and maintained a laboratory for devel-
opment and research in connection with
their radio receivers.

The result was that the products of these
manufacturers were by no means depend-
able, being in the majority of cases pure
and simple copies and duplicates of other
well known receiving sets. This practice
it seems, is at an end. The present re-
ceiving sets and general displays indicate
very vividly, that they are the brain child-
ren of engineers and their laboratories, and
the results of real intense foresight, thought
and reasoning.

This ineans two things. First that
practically all the receivers displayed can
be accepted by the sales forces of the
radio industry as dependable merchandise
and creators of good will towards the in- i

dustry. This results in greater profits to
jobhers and dealers, since returns and dis-
satisfaction are less. The second item is |
of still greater importance, since it indi-
cates the stabilization of the industry. At
the advent of commercial broadcasting and

CH
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BEEDE METERS

Midget Swivel Jack, $2.50

7 Here illustrated in Actual Size, is the new-
Another est member of the BEEDE Meter family.
“BEEDE” This small, compact, accurate Voltmeter

Money is designed so as not to interfere with tun-

Maker 4 ing knobs on Superhets, Radiolas or
Brunswicks. It is a precision instrument
of very high resistance. Thousands of
Radiola and Brunswick owners have been
waiting for an instrument like this. There
i8 a steady market. Cash in on it. Buy
Them. Display Them. Advertise Them.
Order from your jobber NOW!

_——

Standard Storage

Swivel Jack $3°00 Battery Tester $l .50
Made especially to fit Tests all 3 cells or any
jacks in Radiola and single cell. Shows when
Brunswick Superhets. to charge and to stop.
Guaranteed accurate. Guaranteed accurate.

THERE'S A BEEDE METER FOR EVERY BATTERY NEED
rder from your Jobber—Liberal Discounts—Catalog on Request

BEEDE ELECTRICAL INSTRUMENT 'CO.

Factory, Penacook, N. H.

N. Y. Sales Office: 136 LIBERTY STREET John L. Madsen, Manager

BEEDE METERS

" The Hya{t -6- Tube_Por?able Radio eceiver

= , ) _—
Yy, Substantial
Single Dial Construction
Loop Aerial Neat in
6-Tubes Appearance

Dry Batteries
Tone Quality
Inside Speaker

A Source of
Entertainment

Volume Complete in
Selectivity Every Detail
Light Weight List Price
Compact Fully Equipped
$95.00
Factory
West of Rocky
A Mountains
. $100.00
| Portable Factory
Radio
Receiver
of Export Prices
Highest on
Quality Application
]

Dimensione: 14%%” wide, 11” high, 934” deep. Weight 2814 lbs.

‘ IES—Corre-iondence invited from those engaged in radio resale. Progres-
35: and wide nw‘;ke dealers who wish to make a real selling commection, write at
once.

Our discounts are liberal—our poliey fair.

'THE ELECTROPHONE CORPORATION

58. E. WASHINGTON STREET CHICAGO, ILLINOIS
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for several years thereafter there was
noted by fans, radio dealers and jobbers,
radical differences between various re-

o o Seven ceivers, in both electrical and mechanical

design.
EI ”I E Tube There were sold to enthusiastic radio
fans innumerable sets which dld not per

form and could not perform since they

- 3 were wholly defective in electrical design
NO Battery Radlo and deficient in mechanical design. And it

3 must also be admitted that many dealers
Ope.rates from llght SOCket were in many cases aware of these de-
NO Chemical Rectiﬁers fects, but took the chance nevertheless.

The consequence was many sales snd many
complaints.

But with the general recognition of ad-
vantages of real engineering knowledge

e
— = = : when applied to radio receiver design and
manufacture, that period of many sales
Retail Price 1l 4 i and many complaints has been changed
(& \ ) i to one of many sales and few complamts
\ > v & b The culmination of the engineers " efforts
1 2 * = i 4 resulted in the development of sets which
\ - " — when classed according to electrical de-
- sign, cllmmatef the radical dlfﬂ’erence be-
tween those of different manufacture.
$15 Extra for ! SOLID MAHOGANY CABINETS The displays at the Radio World’s Fair,
2-Tone Walnut 2-Tone Mahogany showed that 1 very high level of electrical
Table to match . o , . design had been reached, since the majority
“;{23 :;‘;‘:d“‘;m:: nice jobbers’ and dealers’ discounts from of sets on display, were built along sim-
Manufacture of 6-Tube Battery Type, T. R. F. Table Model ilar lines. Circuit changes there were very
High Grade $45 Console, with built-in Loud Speaker $79.50. Steinke few, other than thai necessitated by the
Crystal Set SGM N u—— o addition of one, two or more tubes. The
Loud Speaker bt:i:h: A’J,safchmj,:f:; $1. number of tubes used remains at the ex-
Built In Steinite Interference Eliminator $1. pected level This five and six with the
Literature on request. | latter mcst prevalent,

With respect to the individual parts of

STEINITE LABORATORIES reccivers, there has been effected very

1c an hour little changes. Transformer coupling, re-

from AC circuit FaCtorY' Atchison. Kans. sistance coupling and impedance coupled
100 to 125 V. General Sales Ofﬁcgs are still in vogue, ihus showng that the
504 So. State St., Chicago audio systems of sets are at a fairly high

! level. The number of stages used in the
B —— i - e - ————— — | audio system are still the conventional,
¥ — —— showing that the systems in use supply
the required volume. The stage level
A CONDENSER {| | varies between two and three. In audio
amplifiers utilizing transformer coupling
throughout, two stages are found most
ACCOMPLISHMENT prevalent. For resistance and impedance
coupled units and combinations ot either
of these with transformer coupling, three
stages are utilized.

The advent of shielded sets offers a solu-
tion to many radio dealers whose customers
complain of interference due to direct in-
duction into the coils of the receiver. Such
conditions exm in congested areas or when
the receiver is located in close proximity
to a powerful broadcaster. While the use
of the shield was not intended for the

¥ We elimination of this sort of external inter-
Can manufac- ference, its function is such that it |s
be ture l11glély advantageous under this adverse

j in condition.
Obt?; e el To all intents the writer believes battery
whole eliminators have come into their own. In
all 2 mount this connection only one statement can be
capacities I—— e o ) or made, with respect to the asociation be-

tween the dealer and the manufacturer

th}:ele when battery eliminators are being dis-
whole cussed. To function satisfactorily an
mount eliminator, especially a2 “B” eliminator for

a modern sensitive receiver must be scien-

tifically designed. There are such units,

hut there arc many more which will not

FEATURES : s facti h ; -

Our new Straight Line Frequency Condenser is con- ig,i:’lfmsztl;:{;?lo&o‘:tﬁ:t &I:?Jiggotatcuﬂiﬁt
structed of the highest grade of metals and has a or voltage is insufficient, but rather than
;:loitflplete r}tl)tor turfn which is half straight line and when operating at maxirpum voltage out-
alf straight line frequency. put, there appears a decided A. C. hum.

R The battery eliminator is in our opinion
L“b M uf t C ln the most precarious item which the dealer
ree an ac urmg Ompany, c. must consider. fIfl the eliminator sold to

a customer is faulty, cases of which may

210 CANAL ST. . NEW YORK CITY be very frequent, the kick usually is made

| to the dealer. Since there are many good
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eliminator units, it is up to the dealer to
assure himself that he is carrying only
the best. He should bear in mind that a|
faulty “B” eliminator also reflects upon the
set. !
There are very few “A” battery elimin-
ators operating from the house A. (.
mains. The majority of appliances which
furnish filament voltage and current and
are connected to the house mains, utilize a
trickle charger which is automatically con-
nected to the battery, when the receiver
is inoperative. This combination has been'
found to be very efficient in even the most
expensive sets. Eventually we hope to
have tube operating directly from the 110
volt line and with “B” eliminators. One
set utilizing the Mc¢Cullough tube was
shown. ’

Judging from the parts display, many of
the items stocked by dealers last fall o1 |
the early part of 1926 will not be obsolete
stock. Condensers have not changed to
any great degree. Both straight line fre- |
quency and straight line wavelength type
plates are being used. In fact certain
manufacturers utilize in their receivers |
condensers with a characteristic curve
combining straight line frequency with |
straightline wave length. The regular panel
dials are being replaced with drum dials
This new type of control bids fair to rival
any thus far, since it permits of single
hand tuning or three individual circuits
without involving a loi of gears, wires, etc
By means of hollow shafts and bhlock of
conidensers, and three drum dials adjacent
to each other, the new type of tuning units
*will supersede the old.

‘Audio  frequency rtransformers have
undergone very little change except for|
the appearance of newly manufacturea
items. The pionecers of last season with
us, without changes. The design of audio
frequency chokes for audio amplifiers and
resistances for the same units have changed
very little. Inductances have simmered
down to single layer solenoids cf small|
diameter. Fixed condensers are as of old.l

Loud speakers are divided in popularity
with the cone type predominating. Many
manufacturers of console type receivers who !
use inclosed speakers have given up the
cone and are using regular horn speakers
with long air passages curled to fit the
space. Another.new type of cone has made
its appearance. This being the eccentrir
cone, with its actuating lever ofi centre.
(This was shown in the Service article
in the September issue of THE RabpIO
DEALER.)

Radical changes in radio apparatus were
conspicuous by their absence, which goe:
to indicate that the industry is becoming
stanle. The radio industry it szems has
reached in five years what it took the auto-
mobhile industry twenty-five years to attain,
namely gradual improvements, but no more
new yearly models.

Arnoux Vote Leader

Hor Serincs, Ark—G. C. Arnoux, an-
nouncer at KTHS here, is leading by over
16,000 votes in a nation-wide poll to as-
certain the most popular announcer in the
country.

Plan Larger Station

GALvesTON, Tex.,—Work on enlarging
the radio station KFUL of this city has
been started and will be ready about Octo-
ber 1, according to A. R. Davis, manager
of Thos. Goggan & Bros., who operate the
station. Both local and outside contribu-
tions are being received for the fund to
complete this work and broadcasting will
begin on a 500-watt power unit soon.
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FORD
TRAN-CHOKE
UNIT

For Building Raytheon “B” Eliminator
The Ford Tran-Choke is a com-

Tran-Choke Output.—

bination of transformer and two Milli- vrh-- v:ilc;-

i i amperes ow 8

chokes,. completely shielded in ot o s
one unit. ) 30 116 104
. 40 96 178
A Raytheon tube is sup- 50 58
60 132

plied with each unit.

FORD “B” ELIMINATOR

$32

List

The Ford *“B" Eliminator is not a new
produet. 1t has been on the market
Its efficiency is time-
From an AC light
it supplies any set

for two years.
tested and proven.
socket or outlet,
with a continuous and uniform plate

voltage without noiss of hum,

For Alternating Current
Distributed by
E. P. Denham, Gray Sales Co., S. B. Darmstader, James C. Pope, Jr.,
Calif. 8 1 Washington Philadelphia, Pa. Chicago, IIl. Minneapolis, Minn.

Write for Complete Literature and Discounts

Ford Radio & Mica Corporation
111-113 Bleecker St., New York City

Industrial Sales Co.
San Fr i

i,_ A Revolution In Radio Construction
|

THE MODEL “R. F.” UNITRON

The model “RF” UNITUNE consists of two .0005 mfd. straight line frequency condensers
with two matched radio frequency transformers adaptable to a wide variety of circuits, slipping
type of drum control; no subcondensers necessary. Mounts to panel with only two screws.
Price including bronze panel nlate, $17.00.

The new Bruno UNITUNES are the most convenient instruments devised. The basic unit is
a double condenser consisting of two .0005 mfd. bakelite.shaft, straight line frequency condensers
mounted on an aluminum fplate but entirely insulated from each other. Manual adjustment is

provided through a pair of moulded bakel’te drums which car. be operated individually. No
supplementary “vernier’ or “micrometer” condensers are necessary.

'(ll‘he other UNITUNES are combinations of Bruno quartzite inductances with the basic con-
enser unit.

All models mount to the back of the panel by means of only two screws, which also hold hand-
some bronze indicating plates. Special bronze mounting screws are supplied.

The “2C" UNITUNE The “CF” UNITUNE T_he’W:fT:" UNITUNE T

i £ consists of ‘2C” unit with | consists of one .0005 mid.
consite of o ondensers o | ConEred” R, T couple wnd | Bakehteshate-raight Tine
bronze panel plate, and spe. | SPecial three winding  coil, frequency condenser and a I
cial bronze mounting screws. with fixed primary and tick- three circuit tuner on one

i ler, for use in capacity feed- | frame, with regular Bruno
_lllce,_ﬂ_loo S, back l'regenerativlt:a c’i,rcuita. drum C°“"°L7P"ff'_s‘2-°°-
The “TK” UNITUNE | Frice, $19.00. | an SO/TIC NN
o“ ”» regenerati
consists of “2C” unit with The “BD” UNITUNE kits aEe licen‘;eed under the
one fixed R. F, Coupler and A consists of ‘“2C” unit with | Armstrong patent No, 1,113,-
a three circuit (tickler) tuner | two special Bruno induct- | 149 and are assembled by the

mounted on condehser posts.

A ances for the Browning-Drake
| Price, $20.00.

Clapp-Eastham Company ex-
receiver. Price, $21.00. 4 v

clusively for us.

_ BRUNO RADIO CORPORATION

L. I. CITY
NEW YORK

vy
{
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INCREASED
SALES

Known Profits
When You Handle the
Improved

arscc

ANTENNAE

REG. U. S. TRADE MARK
PATENT PENDING

No installation and service troubles with outside
wires and masts when you sell an EF‘FARSEE
with every new set you sell because it is easily
installed and once installed, requires no further
attention. Also, using EFFARSEE, you can over-
come a very pronounced sales-resistance becl‘ule
of the popular prejudice against the outside wires
on the part of new purchasers,

Three years have proved the merits of EFFAR§EE
and our army of boosters is steadily growing.
So constructed, with fixed condensers at each end,
that you get the sharp tuning of a short Aerial
and the range and volume of s long one.
your old customers that have noisy, troublesome
outside wir s an re sold an EFFARSEE for use
either as an Aerial or as 8 Counterpoise, instead
of the ground connection.

IXL—=Large——$4.00 List
BXL—Small—$2.50 List

Fishwick Radio Co.

135 Central Parkway, W.

EFFARSEE is the most powerful inside Antennae
made—and the whole world wants to get away
from the outside wires. Ask your jobber or
write us direct.

CINCINNATI, OHIO.

-

THE UNIT OF SCIENTIFIC PERFECTION

(NON-ADJUSTABLE)

Convince yourself, whether or not we exaggerate,
when we state that it is

“SCIENTIFICALLY PERFECT”

LIST PRICE

b — —— —

Manufactured by

BARITONE MFG. CO.

Manufacturers of

Radio Loud Speaker Units

844 W. Jackson Blvd.

CHICAGO, ILL.

PRIDE GOETH BEFORE
A RADIO FALL

(Continued from page 92)
something ahout store interiors. The
place was probably the most tastefully
decorated of any that he had ever S$een
and each time he saw it he could not help
but marvel anew. Here indeed was a ra-
dio retail outlet which was worth while—
a real “salon de radio,” one might say.

He was greeted just inside the door by
a young man with slicked back hair wear-
ing dark shoes and trousers and a crease-
less alpaca coat.

“Yes, sir,” the clerk said; “something in
the radio line? Parts or a complete set,
I'm sure that we can satisfy you.”

Fair enough thought Phil, this fellow
Richards knows his oats. Then aloud to
the sales paragon; )

“I'm looking for Mr. Richards. Matter
of business and I haven’t any too much time.
Here’s my card, will you step back and
give it to him?”

Instinctively Phil felt that some of the
young man’s suavity left him, but he never-
theless went to the back part of the store
and respectively knocked on the mahogany
door bearing the legend “Mr. Richards.”

A mumble from the inside and the door
opened permitting him to enter. Five
seconds later he was back again, card and
all, telling Phil that Mr. Richards was “in
conference” and would see him presently.
Would he have a chair in the meantime.
Phil could do nothing but sit down and
wait, watching the other clerk as he system-
atically removed articles from the show
case and dusted them with meticulous care
until each shone with gleaming nickel and
polished brass. The other, in the mean-
while had stepped again just inside the
door, waiting for the arrival of the next
customer, his hands clapsed behind his back
and rocking gently to and fro in a most
disinterested manner.

The minutes sped by and nothing hap-
peried. Several times Phil nervously pulled
out his watch and saw that his time was
getting shorter and shorter. Finally, after
fifteen minutes of “heel.cooling” he de-
termined to take things into his own hands
and with the remark that he would be

back presently, he passed the guardian at.

the door and made his way up the street.

At the first corner he turned with a hasty
glance behind, and then turned again into
the back alley that ran down behind Harry's
store. Soon he was approaching the rear
entrance and the window that gave into
Harry’s sanctum. As he drew near his
pace slackened and soon he was able to
steal a stealthy glance into the office. In-
stead of the conference that he expected to
see, there was Harry, feet cocked up on his
mahogany desk and with a wreath of cigar
smoke encircling his head.

Apparently he was deep in thcught and
even as Phil looked he saw the chair tilt
forward and the ponderous feet hit the
floor with a bang. At the same time he
reached over and pushed a button on his
desk and thirty seconds later the front
door watchman entered.

“That guy Thompson out there yet,
Wilkins ?”

“No sir, went up the street to see about
something he said. Left here about four
minutes ago. Seemed to be kinda put—er
—ahI'

He had caught sight of Phil in the alley
and as his eyes travelled out of the window
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Richards knew that someone was there anul
whirled himself about in his swivel chair. |
Instantly Phil saw that the “jig was up”
and so, opening the back door, he strode
into the office to face the music.

“What's the matter with you Harry,
*fraid that I was the sheriff? Didn’t have
any too much time before the train leaves |
and so thought I'd surprise you by coming
in the back way. Can I sit down?”

“Don’t care what you do, sneakin’ around |
the back way when you knew I was 1n|
conference.”

“Conference? Oh, yes, your flunky told
me so but I didn’t hear 4ny voices so
thought I'd investigate for myself. No
offence, Harry, just droppin’ in for a
friendly call.” .

The door keeper had gone out again now
and the two were left to themselves, al-
though Phil was willing to bet that at least
one of the clerks was listening just out-
side. He continued ; I

“What’s the matter Harry, you act as
if you were in trouble. Come on ’fess up
to Phil, maybe he can take a load off your
shoulders.”

The other drew up his chair close to|
Phil’s, and looking around began a recital
which for once almost stumped the sales-
man. In a low voice he said;

“Well, Phil, guess you caught me this
time. Gosh I've gotten so that everyone
that comes into the store makes me nervous.
I'm in over my head and although I'm still
putting on a big front I don’t know how
much longer it will last. Wilkins and that
other guy out front suspect that something’s
up and they’re ready to beat it like rats
from a sinking ship.

“You know, Phil, I've built this business
up from almost nothing and believe me,
boy, I've sold a few sets around here. In
fact I've sold so many that that’s just
where the trouble comes in. Most of the
big bugs and the commuters have got my
sets and in most cases I'm carrying their
raper. That’s where I slipped up at first,
thought that I'd do all my carrying and
make the extra percentage. Phil, you
don’t know what I’ve been up agzinst on
that deal. I've been forced to kite checks
between the two banks here to ineet obli-
gations and I'm pretty close to the brink.
Heavens only knows where my next pay-
roll will come from unless some of these
bahies come through.

“I've been forced to take back a few
sets from people whom I had loaded up
with stuff far too expensive for their in-
come and I've got those sets yet. My
radio market is pretty nearly saturated I'm
tellin’ you and I don’t know what to do
next. Here I've got a name and rep to
keep up and if I start to weaken a little
some of my creditors will get suspicious
and the first thing you know there'll be 2
big crash and T'll be at the bottom of the
wreckage.”

Phil, of course, saw the gravity of the
sitnation and his agile mind was working
fast. If he could help Richards out now,
he would stand a chance of getting all of
his future business.

“Phew, Harry,” he replied. *“I didn't
know it was as bad as that. How far’ll
you take me into your confidence? Can ]
go over the books with you? I was goin’
back to the city tonight but I'll help an
old friend out anv time I can.”

Silently Harry handed him the books, ac-
counts receivable first took Phil's eye and
then he turned to the accounts payable.

Last Longer—Serve Better—
COST LESS

Only the best materials are used in
compounding “ Nenco”  DBatteries
which are again purified in our lLabo-
ratory, thus assuring a battery of
maximum service while in use and greatest recupera-
tive powers when idle. Our Batteries carry an Un-
conditional Shelf Life Guarantee.

We also manufacture batteries with your own label
Dealers—Write for Prices and Discounts

NATIONAL ELECTRIC NOVELTY CO.

403-407 BROOME STREET, NEW YORK

As Harry had said, he was solvent all right

Exel
Trickle
Charger

List Price $10

Converts your A Battery
into a self charging power unit—

No acid or other harmful or destructive liquid used. Solution is non-
poisonous, stainless, and gives off no noxious fumes.
Self regulated in accordance with daily set consumption.
No hum or other noises interfering with reception.
Not necessary to disconnect from battery when set is in operation.
Absolutely guaranteed for one year against any defects arising from
natural use.
Charger is encased in a beautifully finished casting, insuring dura-
bility and permanent neatness of appearance.
Cost of operation negligible. :
Very compact, 6x4x5 inches. Shipping weight, 714 lbs.

Manufactured by

EXEL ELECTRICAL PRODUCTS COMPANY, Inc.
17 East 27th Street, Bayonne, N. ]J.
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MU-RAD Solves Another

Dealer Problem!

How many timnes have you
watched prospective custom-
ers turn away and murmur
“I'll wait for something
newer and better”? How
many sales have you lost be-
cause people don't want to
invest money in this year’s
radio—"next year's will be
more up-to-date”’—? Mu-
Rad has worked out a plan
to destroy this sales resist-
ance, A fixed plan for ex-
changing old Mu-Rad sets
for new yearly models. A
plan that will make your
cash register hum! This
plan and the new Mu-Rad
one-dial control receivers
are a combination unbeat-
able in Radio history. Write
today for further informa-
tion. Dept. D.

MU-RAD

Radio Corporation
Asbury Park New Jersey

(A) Space for 135 Volt “B" Battery or
Mu-Rad B Eliminator.
{B) Power Tube.

(C) Space for
Charger.

“A" Battery and Triekle

Set Manufacturers
. ATLAST!

The Ultimate

In Coils
Is Here!

For All

Capacities

The above pictured standard basket-
weave type coil is furnished in various
models for condensers of different
capacities. It is equipped with a new
type of bracket designed for easy mount-
ing on either condenser or sub-panel.

The NEW Biderman Coil at the right,
once installed in a set, will make it far
more sensitive and selective by reason of
the special patented process used in the
design. Its size is compact and its ap-
pearance is attractive. )

Because of our advanced machinery
and new, up-to-date production methods,
we are in a position to quote you prices
that were never possible before. Write
today for full particulars and estimates.
The Biderman Coil makes your good set
a better one.

Biderman Radio Products
1274 - 44th St., Brooklyn, N. Y.

Telephone Berkshire 5890

—_— o L - —

nn paper, but the {rouble was that the
paper was no good, so long as the cus-
tomers continued to fail to meet their ob-
ligations. Of course Harry could take the
sets back but what good would that do him,
especially in a small community where the
news sp.ead fast and whcre public opinion
has much to do with the success or failure
of a merchant.

Phil had taken off his coat and was
poring over the books with Harry for mecre
ihan an heur. Finally he straightened up
and said;

“Harry Richards, vou can get out of
this in just one way. I'm going to appoint
myself temporary receiver, just between
ourselves and you've got to do exactly what
1 say. The first thing to do is to get your
creditors together and explain the situation
in language of one syllable, I'll be there as
| a representative of a city radio johher anc
I'll have a lot to say about helping you
rather than putting you in bankruptcy. I
think that T can argue these birds into
giving you another chance to ccme back
hnt remember that.I'm posing as a creditor,
which my firm is anyway and its up to
vou to lay off that bluff manner and hand
these fellows a little taffy. Its your only
chance and you may get away with it.

“Then I want you to call in Wilkins and
that other bird out there and instead of
having them stand arcund out there watch-
ing the flappers pass the window, send
‘em out to make collections. Give them the
most likely ones and I'll take tha others
myself., You'll remain here in the store
trying to snare a customer or two. With
the creditors straightened out for a while
and if we can make fifty per cent of your
collections you'll be able to pay off most
of your obligations and still have =unough
left to carry you for a while.

“What you want here is less high hat
stufi and more practical collecticns. In
future when you sell scis, get your notes
and discount them at the bank, then you
won't have all this trouble. You've sold
the sct alright, but you've suld so many
that it's tied up all your capi-al and all
but swamped you.” ,

Harry, ready to grasp at any straw, acs
cepted Phil’s scheme aad a: once the clerks
i and Phil went into executive session after
Harry had given Wilkins to undersiand
that he was to take his orders directly from
Vir, Thompson—nuch to Wilkins' dismay
and bewilderment, They divided the town
between the two clerks while Phil reserved
the toughest nuts for himsclf. Inside of
an hour the work had begun while Richards
was out gathering in his creditors and in-
forming them of a meeting at his store
within the next hour. He didn't want
to give them time to get together and dis-
cuss the matter and as Phil had planned,
the meeting was called immediately.

To make a long story short, Harry out-
lined his difficulty quoting copiously from
his books, and then Phil got up and argued
in favor of giving him another chance. At
first there was some opposition to this by a
few of the town skinflints, but the majority
finally prevailed and Phil was delighted to
make the formal motion that would give
Harry another chance.

In the meanwhile the boys had been busy,
for Phil had impressed them with the nec~
essity of either making these collections
or of losing their jobs and jobs were scarce
just then. That night Phil phoned his boss
and told him what he was doing and, re-
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ceived his permission to remain in Sur-
burbanville for three more days.

During that time the scheme werked out
fairly wecll and when he finally left it was
a quite different Harry who drove him
down tn the station.

“From now on, Phil, I'm going in for
less of the high hat stuff and fcr more
practical methods of collection and mer-
chandising. I'm going to sell a'man a set
that he can afford to pay for in . reason-
able length of time and if some of these
cheap skates want expensive sets on time,
let 'em go somewhere else. I, for one, am
off ’em for life.”

THE SERVICE CORNER

(Continued from page 118)

of the order of 2.5 mfds. This means that
a 2 mfd. condenser and a .5 mfd condenser
are connected in parallel, soldered and tap-
ped to form a complete unit. The plate
coil capacity unit for this frequency is of
the order of 222 mfd. To arrive at this
value, a 2 mfd, a 2 mfd. and .02 condensers
selected from the assortment placed in
parallel and soldered and tapped to form
a complete block. Two such units would
appear as shown in figure 4. To connect
these blocks to the oscillator circuit, the
two clips attached to the grid coil variable
condenser are coanected to the two ter-
minals on the external grid coil condenser
unit. The same procedure is followed with
the two leads attached to the plate coil
variable condenser, when the external plate
coil capacity is to be connected into the
circuit. Of course in this case the two
clips in the plate circuit are connected to
the external plate coil capacity. The fol-
lowing are the various external capacity
blocks necessary for the various frequen-
cies. They are divided into two groups,
the plate coil and the grid coil.

Frequency Grid Coil Cap. Plate Cuil Cap.

125 cycles 2.5 mfd. 222 mid.
143 cycles 1.5 mid. 2.015 mfd.
166 cycles 511 mfd. 201 mid
200 cycles 5135 mifd. 1.26 mid.
250 cycles 0071 mfd. 1.0053 mifd.
500 cycles 0224 mfid. .2635.mfd.
1000 cycles .00545 mid. 0516 mid.
2000 cycles .00025 mifd. 006 mid
3000-cycles no external, zerogrid var.

.00005 mfd. no external
zero plate variable
Wherever some value between 0 and
0005 mfd. is required in the grid circuit,
it is obtained by means of the variable
in the condenser grid circuit. The same
applies to the plate circuit, the fine varia-
tion being obtained with the variable in
that circuit. Where no external capacity
unit is used, and the variable is set at zero,
it is not necessary to remove the conden-
ser from the circuit, the zero adjustment
being entirely sufficient. As an additional

4000 cycles

cxample of the selection of capacities to |

make up a block-we will select the units
necessary for the two blocks required to
tune the oscillator to 500 cycles.

The external grid coil capacity unit re-

quired is of .0224 mfd. This means the |

selection from the assortment of a .02
mifd. and a .002 mfd. The .0004 mfd. capac-
ity is obtained by means of the variable
in that circuit. If so desired however, the
0004 mfd. unit can be a separate one, and
the grid variable left intact at zero. The

ey
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BUSh & Lane RECEIVERS

Backed by Musical
Traditions of
Long Standing

De Luxe Console
Model 3-C

Beautifully finished in burl wal-
nut—with two built-in loud speak-
ers, euch speaker using a separate
unit, one low-pitch, the other
high-pitch, giving perfect repro-
duction. Ample space for A and
B batteries. Dimensions: 42”7
length; 18%4” depth; 414" height.

Price $225.00

Other Splendid Models, in Table and Console Types, All
With One-dial Control from $99.00 List Price Upwards

A Line That Meets Every Demand of the High-Class Trade

Bush & Lane Piano Co.

Radio

piesion HOLLAND, MICH.

It’s “As Clear
as a Bell”

Model G. N. 14" Bell
Black or Maroon
Satin Crystalline Finish
Adjustable Unit-Felt bottoms
Proves its Quality in Com-
parison with any Speaker
of any type.

BELLTONE RADIO MFG. CO.

BELLTONE

HORNS and SPEAKERS

Made in five different types.
Every Belltone speaker is made
by acoustical experts. Guaran-
teed against defective workman-
ship and material. Every speaker
must be mechanically perfect be-
fore leaving factory.

Our speakers and sound cham-
bers will satisfy the most dis-
criminating buyers.

We are operating under license
granted under Patent No. 1,501,-
032, applying to cloth horns, rec-
ognized as a superior construc-
tion and assuring superb tone.
MANUFACTURERS: We can
supply amplifying sound cham-
bers of any type to meet your
requirements. Let us know what
you want.
Some territory still open.

Sales agents and jobbers write
’ for proposition.

81-83 Crosby St.
New York City
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Going
Bigger

Every Month!

Complete
with

Raytheon Tube

For 110120 Volt A
or t
60 Cycle Curre:t <

$35.00

TYPE 2A
Higher Powered Elimi-
nator for extremely
large scts

$42.50

F ll.tl)-Yl[Z’oE Vcl A
or o C
25 or 30 Cycle C\ft:ent

-.\m_so/-

R\
- N Q 4

; (‘ (‘., ‘n\.wn(

NG S-‘b 5% 9350‘
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AN
3 FINGSTON J

FOKOMY ELECTRIC b
KDKOWO imp.

The
Kingston
B Battery Eliminator

No Fized Voltage Taps: With the Kingston three differemt volt-
ages are obtaimable at the same time.

Extreme Floxibility: Each tap is adjustable over a wide range,
making any voltage from 5 to 150 possible.

The Raytheon Tube: The Raytheon Tnbe is“used as a rectifier—
only the highest qnality ie used in the Kingston.

Is Without Noise: The Kingston operates with exireme gnietness
and without vibration, and will not heat.

No Acid or Solution: No trouble to operate, and operation cost
is extremely low. W1ill not get out of order.

THE KINGSTON B BATTERY ELIMINATOR, a quality produet
throughout, marks a new era in radio reception. Made of the
finest materials, absolutely guaranteed to give complete satls.
factlon, handsomely finished in black and nickel, and backed by
a vigorous national advertising and merchandising campaign,
dealers everywhere will find 1t one of their most popular items.

Writa At Once for Full Particulars

l%lcomo. n gm

iingstoN

" denser is set at zero.

VISIT RADIO DEALER’S BOOTH — W-8

At the Chlcago Show

\'7 H POLACHEK
\‘ 70 WALL ST.-NEW YORK

Confidential advice and literature.
Phone for representative
HANOVER 3662

PATENT YOUR IDEAS
REGISTER YOUR TRADE MARKS
Call or send me a cketch of your invent.on
or the name you desire to register in the
Lo Prinnt NfRes or ahroad.

Q[C DAYEM'I
AYTDQNEY
FONSULTING 5
ENGINEER oy

CATERING TO THE
Jobbing and Manufacturing trade.
DEPENDABLE RADIO APPARATUS

Wireless
Apparatus

72adio
EQuipment

. s3 W. Jackson Blvd., Chicago

selection necessary for the plate coil capac-
ity for that frequency is as follows; one
.25 mfd. one .01 mfd. and one .001 mfd.
and one .0003 mid. Another combination
for this same unit could be a .25 mid, a
007 mifd, a .005 mfd, a .001 mid. and a
0003 mid. umt, all connected in parallel.
The phrase “nonexternal, zero gnd vari-
able,”. in the frequency table given in the
preceding paragraph means that for the
frcquency mentioned, no external capacity
block is used, and the grid variable con-
The same informa-
tion is applicable to the phrase “no ex-
ternal zero plate variable,” contained in
the same table.

The tuning capacity units and the tun-
ing inductances being completed, the next
step is the operation of the complete unit.
In this respect the operation of the ampli-
{ying unit does not differ from that of the
regular audio amplifier found in many ra-
dio receivers. In the receiver combination
the amplifier amplifies the signal received
from the detector tube. In the instance
described herein the audio amplifier ampli-
fies the signal received from the oscillator
tube. The grid current meter shown in
the grid circuit of the first audio amplifier
tube, is used to indicate the presence of
grid current, and as a means of govern-
ing the input from the oscillator tube.

The actual control unit is the potentio-
meter, but the visual observation of the
input is carried out by means of the grid
current meter. This is made possible by
the fact that the presence of grid current
in a tube due to the application of an alter-
nating voltage between the grid and plate
of the vacuum tube is independent of the
frequency of the applied signal voltage.
Expressed differently, if the application of
1 volt (60 cycle A. C.) will cause a flow
of 5 microamperes in the grid circuit, the
application of a similar voltage at 90 cycles,
200 cycles, 1000 cycles or 5000 cycles will
result in the flow of the previously men-
tioned value of grid current. Consequently,
with a definite value of “C” battery ap-
plied to that amplifying tube, adjustment of
the potentiometer on any frequency within
the band, to cause a flow of one or two
microamperes, will indicate constant in-
put into the amplifier tube. To maintain
the input to the amplifier tube constant on
the various frequencies is very important
when making comparisons between loud
speakers, or other amplifying systems or
units.

It might be well to describe one or two
simiple tests so as to illustrate the utility
of the unit and the method of operation.
Let us assume that we desire to compare
two cone speakers or two horn speakers
or a cone against a horn, to determine the
degree of responsivity on various frequen-
cies. This of course being carried out by
aura observatlon In order to make a just
comparison, it is imporiant that the same
rignal voltage or power be applied to both
speakers. With constant D. C. voltages on
the filaments and plates of the varicus tubes
to obtain uniform input to both speakers,
it is necessary to keep the input into the
amplifying tubes constant. This shall be
done. We then connect by means of a
double throw switch, the two speakers to
the output testing system. The schematic
diagram illustrating this operation is shown
in figure 5

We will start testing with the highest
frequency, the 4000 cycle note. The pro-
per capacities are connected to the tuning
inductances of the oscillator. The “C” bat-
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tery supplying the first audio amplifying
tube grid is cut out of tht circuit, the only
bias to this grid being that obtained from
the voltage drop across the filament con-
trol unit. The potenectiometer is now ad-
justed to register about 2 microamperes of
grid current. This small amount of grid
current will not cause much distortion.
One of the speakers is now connected to
the testing system and the signal intensity
is noted as heard. Without effecting any
changes in the testing system, the first
speaker is replaced with the second, and
the signal intensity again noted. By rapidly
changing speakers a very fair comparison |
of response can be made. The same pro- |
cedure is carried out on the other fre-
quencies within the band, observing pre-
cautions to sec that the input to the ampli-
fying tubes is constant for both speakers.

In certain comparisons between two conc
spcakers, carried out along the lines set
forth herein, it was noted that one of the |
cones showed satisfactory response on the
4000 cycle notc, whereas the other speaker
made the same signal uvarely audible. This
action can mean but one thing, nameley,
that one cone passed this high note o
responded freely to this high audio fre-
quency signal, whercas the other did not.!
Consequently in normal operation one cunc
would pass the high frequencies whercas
the other weuld suppress them. Further
tests with these speakers brought to light
the fact, that the one which did not respond
to the high notes showed a great prepon-
derance for notes helow 500 cycles, es-
pecially for frequencies around 200 and|

250 cycles. In this manner can one deter-
mine the relative merits of dlﬁerentl
speakers.

Now for the method of calibration used
by the writer. Insofar as the writer’s
original model was concerned, the cali-
bration was carried out to a great degrec
of accuracy, by means of a standard 1000
cycle microphone hummer and a _cathode
ray oscillograph tube, both of which are
available in the writer’s laboratory, The
method of procedurc is to match the lQOO
cycle standard against various_frequencies
obtained from the audio oscillator being
calibrated. Both of chese signals are ap-
plied to the plates of the oscillograph tube,
an illustration of which is shown here-
with. The effect of these two frequencies
upon the electronic beam within the tube
is to show either a moving pattern or a
stationary pattern upon the observation
plate. . )

The design or pattern of this image 18
governed by the ratio between the two
frequencies. When the two frequencies
have a definite simple ratio such as 2 to
1, or 3 to 1, or 1to 3, or 1to 8 or3to
2, or 5 to 2, the image upon the screen be-
comes stationary. Such images are shown
in figure 6. They are for ratios of unity,
2to1,6tolandl to 3, with 1000 cycles
as the standard. To obtain the ratio be-
tween the two frequencies as displayed by
these images, two tangents at right angles
to each other are drawn for each image
as shown, and the number of points touch-
ing these tangents determines the ratio. It
is possible in this way to check to an ac-
curacy of a fraction of one cycle.

1f any further information pertaining
to the selection or operation of the oscillo-
graph tube or the adaptation of the audio
testing unit to uses other than that de-
scribed herein, is required, a line to the
writer will result in the desired daia.

67[[,(2,0,0 advertising tells the story of the remarkable
new STRAIGHT NINE. It is concentrated in LOCAL

territories, where it will

S ————
\ ,‘)»'\'.’.'.'e‘s‘ A
AN
VN Y

O other commercial set made has such power
wer so easily and simply controlled.

All the RADIO experience of 14 years is back
of this new Priess, the best set that radio en-
gineers have ever made and by far the greatest

—Or

value your money can buy.

Do not buy any radio until you have heard
the new Priess—IN YOUR HOME—a Priess
dealer will demonstrate gladly. No obligation
Write for name of nearest dealers.

to buy.
Ilustrated leaflet on request.

9.tube power smashes
the barrier of distance .

—remote stations come in with remarkable clarity
and volume even when local stations are on

'STRAIGHT NINE

““Outstanding radio performance and value
on the market today — without exception.”

do most good.

Consorz $335

The one set for cities and
other congested areas

LOOP OPERATLD

Single dia! control.  Matchless
selectivity. Nine tubes  Tremen-
dous dJistance. No inrerference.
No back ground noises. No tight-
ning hazards

Io the comsole there is ample
room for all battery equipment.

Table Model $195

PRIESS RADIO CORPORATION, 691 Broadway, New York

@Iu,wo dealers are given the fullest protection against

price cutting, change in price and change in model.
WRITE or WIRE for distributor DEMONSTRATION.

CLASSIFIED SECTION

WANTED—Young man with Retail Store and
Selling experience in Phonograph and Radio Trade
to travel as Sales Promotion Specialist for long
establ'shed manufacturer in working with and as-
sisting wholesale distributors and retail dealers in-
troducing and applying new patented Electrical
Phonograph Reproducer, Must be free for unlim-
ited travel and quick transfers, Highest charactei
references required. Write descrihing experience,
ambition and other qual'fications. Box 17-&

Factory sales representatives wanted to sell
to_Radio manufacturers and Johhers in all
principal cities—Rheostats, Sockets, Battery
Clips, Lightning Arresters, Insulators, etc.,
made by an organization well known in the
field, Only high class men need apply, able
to stand on their record. Radio Dealer Co.,

Box 11-K.

WANTED—Good line of decorative Radio Cabi-
nets for New York City and vicinity., Box 2B

DESIGN WORK

The present advertiser has had considerable ex-
per'ence in short-wave work particularly and in
broadcast reception as well. Transmission and re-
ception alike have been worked with. He believes
he can handle single design jobs of the sort small
manufacturers of coils, and parts or Kkits, find
troublescme. Or do similar limited lahoratory work
for firms not desiring the expense of a laboratory
and a staff engineer. Where the job is beyond his
| exper'ence, or equipment, and capabilities he will
say so nonestly, Address Radio Technician, Radio
Dealer, 10 East 39th St., New York City.
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1 (ornell
%%Voltage Supply

H

s “B” Battery Eliminator
1
)
4 $ ; 9 05 O
]
1
o "Tested and approved by
28 Raytheon Laboratories
'E; i Fully Guaranteed

Liberal Profits-Dependable Performance

OU can now offer your customers reliable, con-

stant, noiseless, uninterrupted power, right from
their electric light socket, with this rigidly tested,
enthusiastically approved and fully guaranteed “B”
Battery Eliminator—the greatest ever produced and
a profit builder for you.

BEAUTIFIES ANY SET

This smooth friction, 9 to 1
vernier dial has an antique gold
finish, deeply etched plate—and
is the most unique novelty of the
season.

List Price $1.50 f. o. b. New

York. Thousands being sold. Or+
der today.

Type B—137 to 220 volts at 30 milliam{s. 150
volts at 60 milliamps, including Raytheon
({193 000000000000d0a000600000000600000 $39.50

Type CB—(illustrated above) 142 to 227 wolts at
30 milliamps. 155 volts at 60 milliamps, in-
cluding Raytheon tube ............... $49.00

(West of Rockies add $1.90 to above List Prices.)

The Cornell Voltage Supply is sold
direct from factory to authorized
Cornell dealers and under this proposi-
tion which allows us to sell to you at
a much lower price, territory is being
rapidly taken up.

Write today for full detasls covering both
the product and dealer proposition.

Comell Electric Mfg. Corp.

Annabelle & Rawson Sts., Long Island City, N. Y.

Pankee Meters 29
Panker Pi-Bro Meter

Indicates condition of battery at a glanos.

Tells when and how long to charge.

Jobbers and Dealers! Be able to meet
the tremendous demand now for Yankee
Meters. Every meter absolutely guarane
teed. If you are not handling them now,

No. 116 wr.te for prices and trade discounts.

o LUNDQUIST TOOL & MFG. CO. No. 108
0-50 Volts WORCESTER, MASS. 0350 Amps

(&)

S
No. 112
For 6-Volt Storage Batteries 0-10 Volts
Automotive or Radio 0-100 Volts

o mess or acid burns.

o P

New Trade-Marks

Trade-marks may be opposed only within
thirty days of their official advertisement.
Instructions or inquiries may be sent to
Chauncey P. Carter, Trade-Mark Specialist,
;)EMC Potomac Ave., N. W., Washington,

SOLODYNE—Nutron Mfg. Co., New
York, N. Y.—May 31, 1924

TRUE BLUE—Brightson Laboratories,
Ine., Newark, N. J.—Aug. 4, 1924,

SILVERTONE—Sears, Roebuck & Co.,
Chicago.—March, 1922

PHOENIX—William S. Coogan, St
Louis—May, 1925.

AMPLION—Edward Alfred Graham,

London, England-Dec. 2, 1925.

VIVA-TONAL—Columbia Phonograph
Co., Inc,, Bridgeport, Conn.—June 5, 1926,

FORT DEARBORN—William R. Love-
man, Cleveland, Ohio—July 1, 1925,

GEM—Ben. Chorls, New York, N. Y.
November, 1924.

RASLA—Davidson Radio Corp., New
York—Nov. 1, 1923.
CORWICO—Cornish Wire Co., Inc,
New York—July 1, 1920
STORALITE—Signal Battery Corp., Los
Angeles—Dec. 5, 1925,
ARCHATRON—Ken-Rad Corp,. Inc,
Owensboro, Ky.—July 14, 1926,
PERFEX—Rollaway Motor Co., Toledo,
O.—Aug. 1, 1925,
ARISTOCRAT—General Dry Batteries
Inc., Cleveland, O.—July 15, 1926
HENNINGER—Thomas H. Brennan,
Chicago—Apr. 1, 1924,
ROSS WIRE CO.—Ross Wire Co.,
Providence, R. I.—January, 1922,
FOREST—Forest Electric Co. Inc,
Newark, N. J.—June 11, 1920.
RADIODYLE—Pacent Electric Co., Inc.
—New York, May 29, 1925.
REYNOLITE—Reynolds Spring Co.,
Jackson, Mich.—June 20, 1925.-
PILOT—Pilot Electric Co., Brooklyn,
N. Y.—Apr. 9, 1918.
MOGUL—A. J. Musselman, Chicago, IlI.

{ —Oct. 1, 1925.

RED WHITE & BLUE—Harry Chirel~

| stein, Chicago, Ill.—Jan. 10, 1926.

AERO COIL—Thomas H. Brennan, Chi-
cago, Ill.—Apr. 1, 1924.
DUO-RECTRON — Radio Corp. of

] America, New York—Dec. 16, 1925.

SELECTOR — Selector Co., Seattle,
Wash., Feb. 1, 1925.

WURLITZER—Rudolph Waurlitzer Co.,
Cincinnati—Nov. 1, 124.

UNI-RECTRON—Radio Corp. of Amer-
ica, New York—Dec. 16, 1925.

RIVOLI—Radio Industries Corp., New
York.—May, 1923,

PLUG-IN—Louis T. Paulson, Los An-
geles, Cal.—Mar. 1, 1925,

BILT-WELL—Bilt Well Products Ca.,
Bay City, Mich.—Nov. 7, 1922. "

FURNELL — Furnell Mfg. Corp,
Newark, N. J.—May 1, 1925,

RADIOTERIA—Maurice J. Izenstark,
Chicago—Mar. 26, 1925,

ADLER-ROYAL — Adler Mfg. Co,,
Louisville, Ken.—Mar. 21, 1925,

THE SUPERSPEAKER HIGHEBOY—
Jewett Radio & Phonograph Co., Detroit,
Feb. 12, 1925.

\;’R—Wired Radio, New York—July 18,
1925,

TRANSCONTINENTAL — Transcon-
tinental Coil & Winding Co., Newark, N. J.
Feb. 1, 1924,

DOUBLE LIFE B—Robert L. Horwitz,
Guaranty Battery Co.), New York, Jan 1,
1926

HARKNESS REFLEX—Harkness Radio

>
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Corporation, New York, N. Y. Used since
December 1, 1922 (Regd. under 1920 law). ARECISIGR

KRUG—Krug Electric Co., New York— (

Oct. 1, 1924, ARBORPHONE

MAPCO—Machined Parts Corp., Detroit . \ PRODUCTS
—Jan. 1, 1923. >

GLASTOR—Daven Radio Corp., New-
ark, N. J.—April 13, 1926.

TITON—Ohio Brass Co., Mansfield,
Ohio—May 8, 1926.

METRALIGN — General Instrument
Corp., New York—May 5, 1926.

ANGELUS—Eastern Electric and Mfg.
Co., Providence, R. 1.—Dec. 20, 1924.

SHAMROCK — Shamrock Mfg. Co,
Newark, N. J.—May 1, 1922.

Pictorial Representation of Shamrock—
ngazmrock Mfg. Co., Newark, N. J., May 1,
1922.

EQUAMATIC—Louis G. King, Brook-
lyn, N. Y.—Feb. 1, 1926.

SONATA — Ned Henowitz, Newark,
N. J.—Apr. 23, 1926. .

TITANAFRAM — Titanfram Corp,
Jersey City, N. J.—Sept. 3, 1925.

AMBORADA—American Bosch Mag-
neto Corp., Springfield, Mass.—June &, 1926.

CRUIER— American Bosch Magnueto
Corp., Springfield, Mass. June 8, 1926.

BARKELEW-Barkelew Electric Mfg.
Co., Middietown, Ohio—April, 1922.

Exquisite beauty of

l ' cabinet design is excelled
only by superior perform-
ance on all wave lengths

Recent Radio Patents

Copies of these patents can be obtained by
addressing the Patent Office, Washington, I
D. C., enclosing ten cents in coin to cover
the cost of each patent desired.

Patent 1,596,875 'issued to Lloyd A. Hammar- b= : 6()

lund, New York, N, Y., assignor to Hammarlund
Mfg. Company, Inc.,, New York, N. Y. Comprises
certain improvements applicable to electric current
controlling instruments generally, and certain im-
provements more particularly applicable to the
variable condenser which forms the subject matter
of the inventor’s copending application filed No-
vember 29, 1922, Serial No. 603,793, in which a
primary means is employed to bring the condenser
into a ,more accurate adjustment.

Patent 1,597,034 issued to Alfred H, Grebe,
Richmond Hill, New York, assignor to H. H.
Grebe & Co., Inc., Richmond Hill, New York,
Relates to high frequency electrical apparatus and
is directed more particularly to variable devices,
such as variometers, condensers, etc. Provide
simple, reliable and effective means of making fine
agf’udstn!ems ofdthfe variable _elemen: cinlf such elect;‘i-
cal devices, and, for convenience of illustration, the AT .
invention is here applied to a variometer. Fitvte fox

Patent 1,591,961 issued to Alva B. Clark, Brook-; ! - = =%

‘“.;A'{

(«4...“.‘:‘ o

lyn, N. Y., American Teleph d, - -
'I)":legraph Co::;f:;r tﬁela(T:nt%al}mpg:\?en?:;ts“;n PRECISION PRODUCTS COMPANY

circuits and other means for impressing upon the 319 SOUTH MAIN STREET, ANN ARBOR, MICHIGAN
grids of electron tubes a potential, negative with L —
respect to the filaments. .

Patent 1,592,026 issued to Framz Jokel, Berlin,
Germalnyil Relattes to sound boxes for loud speak- | 0 9 Nusional Eactery Reprisentarboes
ers, telephones, etc. = Q

Patent 1,592,075 issued to Bernard Bl’uskin.I bANF(,)R,D BROS.
Brooklyn, N, Y. Relates to improvements in elec- M, 0 ~ o 30 W. Walton Place
tron discharge tubes, for use in connection with > CRIGAGD: = ‘= ¢
radio receiving apparatus. |

Patent 1,592.085 issued to Robert D. Dunca, Jr.,
East Orange, N. J., assignor to Wired Radio, Inc.,
New York. Relates broadly to carrier wave s'g-
naling systems and more particularly to a receiving

ILL

Visit The Radio Dealer at Chicago Show, Booth W-8

s)f;tem for carrier wave line m;ire oper:\i(ion.d Pro-
vides a circuit arrangement for wired ra io Te-
ceiving systdms whereby stray e}m'tromagneticl RADIO MAILING LISTS l
fields or radiation from the line wires over which . 5
the high frequency currents are conveyed are sub- 23.860 Retail Radio Dealers, U. S., per M § 7.50
stantially negligible thereby eliminating the in- 26,000 Radio Dea'ers in Foreign Coun-
herent disadvantages which exist where wired radio tries, per M ............... ... 10.00 ’ y
signals are thrown open to reception over space 2,247 Radio Manufacturers, U. S., per list 20.00
radio systems. 2,469 Ragllo Supply Jobbers, U. S, per | ‘
Patent 1,592,172 issued to Nathanel Baldwin, list ..oivenrniniireiaiiinss .. 22.50
East Mill Creek, Utah. Relates to_telephone re- 1,553 Radio Jobbers rated $5,000 and up, 108 109 ‘|6
ceivers of the class in which an electrically operated per list ............... vevees 1500
armature is fulcrumed within the spool containing | 1,054 Radio Jobbers rated $50,000 and up, .
the actuating coil and is operatively connected with er list .............. serenes 10.00 3 General Stampmg Works
a diaphragm. Provides a simple, efficient and | 820 Mirs. who make and assemble com- | .
durable fulcrum for such armatures that will not plete sets, per list ............ 7.50 Termmal-_Lugs
get loose nor rattle. 1.350 Phonograph and Music Radio Deal- Bus-Strips
Patent 1,592.193 issued to Willlam Y. Fans- ers, per list .................. 10.00 Socket-Springs
worth, Seattle, Wash. Relates to improvements in | All guaranteed 989, correct. Ask for price list / Metal-Shield
rheostats, and to devices of that character known | showing 51 Radio Mailing 1ists. cralsSnic.ae
as vernier rheostats, and which are especially de- TR'™F ~IRCTII, AR ADDRE G l 243 East 24th St.,
sirable for use in connection with radio receiving 166 W. Ad ‘ SSING_CO. 18 New York City,
and sending apparatus. - Adams Street Chicago | | Phone Lexington 10095
Patent 1,592,234 issued to John Scott-Taggart, | [
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sets.

product.

manufacturers.

Identifies You

open to qualifying dealers.

COUNTERPHASE EIG
Cabinet Model

Efficiency never before equalled, even in B-T Sets—
Many new features—most of them exclusive to B-T

Write or phone today for full de-
tails—Some exclusive territory still

WE STUDIED RADI0D REQUIREMENTS

We sought the ideal conditions—

THE NEW COUNTERPHASE

is the result

HT

At the New York Show the new Counterphase at-
tracted greater attention than any previous B-T

And back of the best product ever placed on the
market by B-T is the priceless reputation of the

The combination affords a straight business propo-
sition that no dealer can overlook.

BREMER.-TULLY MFG. CO. 8, canal st
‘ The Authorized Dealer Sign

Visit The Radio Dealer at Chicago Show, Booth W-8

Buy JOVE

it’s a darn

good tube!

JOVE LAMP WORKS
103 Park Ave., New York

Speed
. Safety
Economy
Commercial Collections Everywhere
“The Collection Center”’
Radio Board of Trade
220 West 42nd Street, N. Y. C.

Bolton, England. Relates to means of supporting
electrodes in vacuum tubes, espec.ally tubes of the
two electrode or three electrode type used in wire-
less communication,

Patent 1,592,272 issued to Mervin £ Kelly, New
York, N. Y, assignor to Western Electric Com-
pany, Inc.,, New York. Relates to electron dis-
charge devices and more specially to devices of this
character capable of handling large amounts of
power and has for its object to improve the sup-
porting structure for the electrodes.

Patent 1,592,352 issued to Charles A, Friedrich,
Bellerose, N, Y. Relates to electric toroidal coils
and has for its main object to provide a method of
making such coils and may be used in the prac-
tical app'ication thereof as an inductance unit or
transformer,

Patent 1,592,364 issued to William G. Hous-
keeper, New York, N. Y., assignor to Western

LClectr'c Company, Inc., New York. Relates to a.

method and apparatus for measuring gas pressure
and more particularly for measuring exceedingly
minute pressures such as are present in vacuum
tubes used for electrical discharges of various
character,

Patent 1,592,365 issued to William G. Hous-
keeper, East Orange, N, J., assignor to Western
Electric Company, Inc., New York. Relates to
apparatus for the manufacture of vacuum tubes,

atent 1,592,387 issued to Georg Seibt, Berlin-
Schoneberg, Germany. According to this inven-
ton the freed ions are caused to pass through a
double grid, screen or the like. The stream of
ions may thus be easily contro'led and may pro-
duce considerable amplification.

- Patent 1,592,388 issued to Joseph Slepian, Wil-
kinshurg, Pa., assignor to Westinghouse Electric
& Manufacturing Company. Relates to means for
preventing power loss in electron tubes and, more
particularly, to means for causing the voltage im-
pressed upon the tube and the current flow ng
therethrough to vary in a square-top manner,

Patent 1,592,546 issued to Leonard B, Victor,
New York City. Relates to improvements in elec-
trical condensers, particularly to types used in con.
nection with radio reception and transmission appa-
ratus in which high potential electric currents
are employed.

Patent 1,592,554 issued to Alfred Burns, Eliza-
beth, N. J., assgnor to Garod Corporation, Belle-
ville, N. J. Relates to variable electrostatic con-
densers and more especiallv balancing or neu-
tralizing condensers adapted for use in radio appa-
ratus, such as amplifiers.

Patent 1.592.580 issued to William J. Thomp-
son, Phi'adelphia, Pa. Relates to variable con-
densers and condensers of the so-called vern:er
tvne. This invention is particularly direc‘ed to
the provision of means whereby it is possible to
secure a very fine adjustment of the vernier ele-
ment of the cnndenser unit.

Patent 1.592.628 issued to Willem F. Eintho-
ven, of Delft, Netherlands. Rela‘es to the receiv-
ing by wireless of radio s'gnals and provides means
whereby long distance signals can be satisfactorily
received and the receiver can be tuned to be sensi-
tive to selected frequencies with a high degree of
sharpness,

Patent 1.592.710 issued to John Scott-Taggart.
London, England. Re'ates to signaling appara‘us
narticularlv for use in wireless s'gnaling systems.
Tt is proposed to use a current absorbing device
comprising a rectifier to which separate current
variations are apnlied. The rectifier has preferably
un‘lateral conductivity but must have a symmetri-
cal conductivi*v. Var'ous types of rectifier are
suitable, two-electrod~ electron discharge devices
or valves are preferable,

Patent 1.592.775 issued to Olov G. Lissen, Jer-
sey City, N. J. Relates to variable condensers
for rad’o apnaratus, and provides an improved con-
struction wherein a douh'e canacity apnaratus is
nresented in a single unit. Provides a double ca-
pac’tv variable condenser wherein the parts may
he adjusted independently for roughlv tuning and
then adjusted simultaneously for very fine tuning.

Patent 1,597,825 issued to Victor D. Renwock,
Camden, N. J. Relates to new and useful imnrove-
ments in detectore of the type par‘icularly adapted
for use in rectifving electric current oscillations
such as those recrived by wireless apparatus.

Patent 1.597.829 issued to Henrv T. Round,
Londnn, England, assignor to Radio Corpnration
of America, a corporation of Delaware. Relates
to means for producing alternating currents of the
tvpe in which oscillations are produced bv means
of a rotary commutator having alternate conducting
harg and insulators and a brush contact. It is well
known that an_oscillatory circuit can be maintained
in osc’llation if the commutator bars are caused
to pass beneath the brush contact at a frequency
which is either the same as the natural frequency
of the circuit or is some sub-multiple thereof.

Patent_1.597.893 iscued to Henry K. Huppert,
of San Francisco. Cal. Relates to improvements
in radio tubes. Provides means for greater control
of the electronic flow.

Patent 1,597.958 issued to Hugh H. Eby, Phila-
delnhia, Pa. Relates to binding posts as used in
the e'ectrical industry with electrical apparatus for

‘| seciring an efficient electrical connection

Patent 1.598.000 issued to Tohn I.. Nilson and
John F. Prince, Chicago, Ill. Relates to radio
receiving instruments. and has particular reference
to the condensers. The object of the present im.
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provement is the provision, in a compact, or space-
saving, arrangement for changing the relative ca-
pacity of a plurality of condensers in a set by
making a part of the stators, as well as the rotors,
adjustably movable, and our invention consists in
the novel construction, combination and arrange-
ment of parts.

Pa‘ent 1,598.144 issued to August Leib, Berln,
Germany. Relates to_an arrangement of a frame
receiver by which the direction of the transmitting
station can be determined with great exactness
from the magnetic field of the incoming high fre-
quency oscillat’ons.

Patent 1,598,146 issued to Howard B. McKenzie,
Toronto, Canada. Relates in general to means for
adjust'ng electrical control elements such as
switches, rheostats, variable condensers and the
like, or mechanica! control elements such as valves,
orifices, mechanical motions or the like, and per-
haps find its chief application in the adiustment
of the magnitude of the elements in radio tele-
grach and telephone circuits.

Patent 1.598.226 issued to Paul Ware, New
York, N. Y., assignor to Ware Rado, Inc, o
New York. Relates to radio televraphy and has
for its object to increase the ranidity with which
trafic may be handled by enabling the receiving
station to cut in on the sending station at will and
without disturb’ng the adjustments of the systems.

Pa‘ent 1.598.227 issued to Panl Ware, New
York, N. Y.. ass’gnor to Ware Radio, Inc., of
New York. Re'lates to radio teleeranhy and has
for its object increasing the ranidity with which
traffic may be handled by enabling the receiving
station to cut in on the sendng station at w'll and
without distu-bing the ‘adjustments of the svstem.

Patent 1.898.344 jesued to W 'lliam J. Gilmore,
Baltimore, Md. Relates to loud speakers for radio
receiving annaratue, an object being to provide a
speaker which includes z metallic horn having a
cover of sound resisting material, with the latter
arranged to provide an ornamental exterior for
the speaker.

Patent 1.598.414 issued to Dorsey F. Asbury,
Washington. D. C. Relates to_operators for the
movable narts of radio tuning units, and my aim is
to provide improvements in means for operating
the movable parts of a plurality of tuning units
simultaneouslv and individually. said improvements
consisting primarily in provid'ng an operating
means that is simnle in construction, easy to oner-
ate. neat in apnearance. and that is conpact and
read'ly and easilv applied to radio apparatus of
present cnmmer~ial types substantially without al-
teration to the latter.

Patent 1.508 415 ‘ssued to Dorsev F. Ashury,
Broomes Is'and, Md. Relates to radio apparatus,
partiru'arlv  to receiving sets emnlaving plural
tuning units having means associated therewith for
operating them cnllectively and individuallv: to
provide an improved form_of common operator for
a plurality of tuning units, embndvng primarily
the characteristics of simplicitv. cheapness. ease of
installation and removal, and efficiencv in oneration.

Patent 1.508 453 iecned to John Scott-Taegart,
London, Fngland. Relates to radic signaling svs-
tems. The inventirn is particularlv concerned
with wireless tranemitting svstems and in part
provide a system of radio telephony or other form
of signaling in which an alternating or oscillating
current is modwulated.

Patent 1 59R.526 issued to Louis Alfred Jennv,
Dumont. N. J. Relates to ‘mprovements in radio
tunine devices. an ohject of the invention heing to
provide an improved arrangement of tuning coils
in which an outer primarv coil hae nivatallv
monnted ‘here'n upon the same axis a plurality of
other coils. More snecificallv the inventon inc'ndes
an outer nrimarv coil. enclosing a nortion or all of
a secondary and tertiary coil inside of the pri-
mary coil.  which triplex arrangement is nlaced
over a standard bulb and socket, therebv obtaining
a verv efficient coil and saving considerable space
in the set.

Patent 1 597.901 issued to A, Atwater Kent,
Ardmore. Pa. Relates to apparatns for reducing
in circuits. and narticularlv receivine circuits, of
systems uti'izing hirh frequencv or radin frequency
currents. as in radio or analogous svstems ut'lized
for telegraphv. telephony or other purposes. the
efferts of undesired or parasitic currents locallv
produced in *he annaratus, or caused or produred
bv static. atmospheric, strays or other natural
elertrical disturbances. or due to electro-radiant of
other enerzv, particularly when such effects are
due to current or currents of frequency higher than
the current or currents representing the desired
signal. meeeare or control.

Patent 1.598 663 issued to John Stone, San
Diego. Cal.. aseignor to American Telenhone and
Te'egranh Comnany. Prov'des new and imnroved
apparatns bv which a number of messages may be
tranemitted or received simultanenmsly at a single
statinn by radn telegraphv or telephonv,

Patent 1598 824 issued to Paul E. Klonsteg,
Chicago. Tll. Relates to apparatus for receiving
wireless siemals and has for its principal obiect to
increase the inductance for a given amount of
wire. to redure the d'stributed canacitance (corre-
sponding to the indnctance), and to reduce the
enerav losses at high frequencv. A subordinate
obiect is to provide a loop aerial that can be readily
fo'ded into a enmnact bundle when not in use, and
readilv extended for use. o

Patent 1.598.848 ixsued to Corwin C. Chapman,
Palo Alto, Cal. Relates to an arc oconverter for
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producing radio frequency oscillations, and more
particularly to such a converter in which the arc
18 maintained in an air-tight chamber containing
a hydrocarbon atmosphere,

Patent 1,599,034 issued to Edward F. Weston,
of Newark, N. J., assignor to Weston Electrical
Instrument Corporation, Waverly Park, Newark,
N. Relates particularly to a dial for use on a
shaft having a plurality of angularly spaced oper-
ating positions. While not limited thereto, the in-
vention will be described as embodied in 2 dial for
use on radio equipment,

Patent 1,599,104 issued to Albert H. Taylor,
Washington, D, C., assignor to Wired Radio, Inc.,
New York. Relates to a system for voltage regu-
lation in radio or similar apparatus employing
vacuum tubes supplied with alternating current for
both filament and 1plate. and the method of accom-
plishing that result. Provides a system wherein
the filament voltage and plate voltage will remain
substantially constant during the transmission of
signals or other use of the apparatus when the
load on the system is rap'dly changed.

Patent 1.599,180 issued to Oran T. Mcllvaine,
East Cleveland, Ohio, assignor to the Radio Tele-
vision Company, Cleveland, Ohio. Relates to
thermionic tubes such as are employed in the
transmission, reception, detection, and amnlification
of sounds and signals as in wireless, radio, tele-
phone, announcers, rectifiers, and the like and has
for its object the provision of new and improved
expedients for producing a uniform and reliable
electronic emission by the use of alternating cur-
rent, thereby dispensing with the battery hitherto
usually employed for the purpose.

Patent 1,599,225 ‘ssued to Albert Franklin, New
York, assignor to Chas, Freshman Co., Inc.,, New
York, N. Y. Re'ates to improvements in electrical
appara*us with special reference to devices known
as variable resistance or grid leak in which the
obstruction to flow of the current may be in-
creased or diminished. Provides a resistance of the
type described in which the conductivity of the
apparatus mav be varied minutely. the adjustment
being  graduated from substantially zero to full
capacity.

atent 1.597,067 issued to John A, Dienner,
Evanston, Ill. Relates to control means for shafts
and the like and more particularly is concerned
with the matter of securing minute angular adjust-
ment of a rotary or oscillatory member.

Patent 1,597.120 issued to Chester H. Teegarden,
Buffalo. N. Relates to indicator mechanism
and more particularly to an arrangement of cali-
brated scales and cooperating rotary switch devices
whereby the positioning of the indicator mechanism
will enahle the switch mechanism to be placed in
desired positions,

Patent 1,597,247 issued to Elmer C, Randle,
Cincinnati, Ohio. Relates to inside aerials used
in connection with radio receiving annaratus, ard
provides a device relatively small, which may be
placed on top of a table or a receiving set. and
easily moved from place to place, thereby obviating
the use of bulky inside aerials at present used.

further object is to provide an inside aerial
comprising rectangular shape end members in
spaced relation to each other, the corners of which
are connected together by vertically disposed
notched strips formed from insulating material
preferably bakelite, and around which strins and
in the notches of which a wire is wound spirally,
the rectangular shaped members forming a base for
the aer'al as a whole.

Patent 1,597,379 issued to Frederick A. Kolster,
Washington, D. C., assignor to Federal Telegraph
Company, San Francisco, Cal. Relates to appa-
ratus for transmitting or receiving, or for trans-
mitting and receiving electro-radiant energy or
electro-magnetic waves for the transmission of in-
telligence, as for radio telegraphy or telephony, or
for signaling in general, or for any other purpose.

Patent 1,597,398 issued to I.eon T. Wilson,
West Somerville, Mass., assignor by Mesne Assign-
ments, to Powel Crosley, Jr., Cincinnati, O. e-
lates to oscillation circuits for radio transmitting
apparatus and more particularly to such circuits
employing thermionic tubes for generating or am-
plifying high frequency currents. It {s usual in
this type of circuit to employ a direct current
source for supplving energy to the plate and fila-
ment circuits. There are certain advantages, how-
ever, in utilizing an alternating current source for
th's purpose and it has been proposed to employ
a multi-phase source of alternating current for
supplying energy to the plate and filament circuits,
the fluctuations of energy in the circuits being
modulated as desired.

Patent 1,597.416 issned to Carlos B. Mirick,
Washington, Relates broadly to distant
control svstems, and more particularly to a con-
trol circuit for a radio transmitter, and a selectively
responsive circuit for a radio receiving apparatus
whereby particular controls may be caused to func-
tion individually or simultaneously.

Patent 1,597,420 issued to Louis W. Austin,
Washington. D, C. Relates broadly to signaling
systems, and more particularly to means for re-
ducing undesired oscillations and interfering fre-
quencies in signaling circuits. Provides means
for increasing the sharpness of tuning in signafing
circuits, and to decrease interference when utiliz-
ing a predetermined frequency due to simultaneous
signaling at closely adjacent frequencies.

Patent 1.597.59) issued to Frank G. Freese,
Aldan, Pa. Relates to condensers as designed for

P
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use in radio receiving sets, and an object of the
invention is to provide a condenser having a
plurality of movable plates embodied in its rotor
and a plurality of stationary plates in its stator
as in various approved types of condensers and in
which either the plates of the rotor or stator are
honeycombed or provided with a plurality of open-

ings for reducing a capacity of the condenser and
permitting more accurate adjustment thereof for
the purpose of tuning in radio stations of different
wave lengths.

Patent 1,597,431 issued to Warren B. Burgess,
Washington, D. C. Relates broadly to radic re-
ception systems, and more particularly to a circuit
arrangement for reducing the effects of body ca-
pacity upon the circuits of a radio compass receiv-
ing apparatus.

Patent 1,597,611 issued to Bedrich Masanek,
New York, N. Y. Relates to amplifiers, and loud
speakers for radio receiving sets, an object of the
invention being to prov.de an amplifier which will
receive and accommodate any standard type of loud
speaker unit and which will function to evenly
istribute and amplify the sound in all directions.

Patent 1,597,643 issued to George P. Wiegner,
Donnellson, Iowa. Relates to radio apparatus, par-
ticularly to thermionic triodes, or vacuum tubes,
and has for its object the provision of a novel tube
embodying various characteristics of construction
and arrangement whereby to be extremely sensi-
tive and more efficient than the ordinary type in
common use.

Patent 1,595,166 issued to Otto Scheller, Berlin-
Gross-Lichterfelde, Germany. Relates to aerials
for use in systems of radio communication and has
for its object to increase their radiating power,
Patent 1,595,128 issued to Charles P. Swick

and Charles G. Loyot, Waterbury, Conn., assignors’

to American Ring Company, Waterbury, Conn.

. Relates to a new and improved inductance coil
mounting for use in radio receiving systems. Pro-
vides an inductance coil mounting that will permit
of the ready change of the relative position of the
coils and to provide a detachable mounting there-
for that will be effective in operation, yet simple
in_its design and structure and produced at the
minimum cost.

Patent 1,595,689 issued to Richard C. Rose,
Osceola, Ark. Provides means to be employed in
connection with the tubes and sockets of a radio,
for engaging the tubes and holding them in up-
right positions, insuring true contacts between the
contact members of the tubes and sockets.

Patent 1,595,729 issued to Abraham Press, Wil-
kinsburg, Pa., assignor to Westinghouse Electric
& Manufacturing Company. Relates to three-
electrode valves and more especially to those in
which the grid electrode is more positive than the
remaining two electrodes. Provides not only a
three-electrode system of circuits which shall be
more sensitive to eclectro-magnetic disturbances
than has heretofore been possible, but, by means
of a regenerative coupling, to further increase such
improved sensitivity.

atent 1,595,752 issued to Ernest A. Bohlman,
Chicago. Ill., assignor to Kellogg Switchboard &
Supply Company, Chicago, Il %Zelates to variable
inductances, and has to do more particularly with
a pair of coils, one stationary and the other ro-
tatable, inside the stationary coil. Inductances of
this type are commonly known in the art as vari-
ometers, and an object of the invention is the
provision of an improved variometer which is pro-
vided ‘with structural features which facilitate the
assembly of a variometer of this type and at the
same time provide an improved variometer struc-
ture which will be most efficient in_its operation.

Patent 1,595,777 issued to John Hays Hammond,
Jr., Gloucester, Mass. Relates to means for re-
ducing the intensity of strong signals produced
through or pertaining to radiant energy, and 1n
certain of ‘ts aspects is an improvement upon the
invention disclosed in the joint application of John
Hays Hammond, Jr., and Emory Leon Chaffee,
Serial No. 177,202, filed June 27, 1917,

Patent 1,595,794 issued to Donald G, Little,
Edgewood Park, Pa., assignor to Westinghouse
Eleotric & Manufacturing Company. Relates to
signa'ing systems and more especially to such sys-
tems as are adapted to effect the transmission of
speech by means of radiant energy. Provides an
improved system of modulation for use in connec-
tion with wireless telephone systems whereby the
transmission of speech may be more readily effected.

Patent 1,595,810 issued to Chester T. Allcuty,
Pittsburgh, Pa., assignor to Westinghouse Electric

Manufacturing Company. Relates to plate-con-
denser elements, and it has for its object to provide
apparatus of the character designated that shall
be simple and rugged in construction, and that
shall have especially accurate spacing of the plate
members. Also provides a method of manufacture
of a plate element which shall be simple, inexpensive
and readily applicable to quantity manufactured
by relatively unskilled labor.

Patent 1,595,863 issued to Louis L. Driggs, Jr.,
New Rochelle, N. Y. The invention is concerned
with the prov'sion of devices carried directly on the
condenser shaft for clamping the elements in oper-
ative relation when assembled and in maintainin
them in desired relation to each other and wit
the panel board.

Patent 1,595,935 issued to Nicholas Heyman,
Buffalo, N. Y., assignor fo Federal Telephone
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Manufacturing  Corp., Buffalo, N, Y. Relates to
adjustment means for telephone receivers and par-
ticularly for the loud speaker type of receiver
commonly used in connection with radio receiving
systems,

Patent 1,596,101 issued to William H. T. Holden
and Fred William Schramm, Brooklyn, N. Y.,
assignors to American Telephone and LI‘e:le:gl'aph
Company. Relates to signaling systems, and par-
ticularly to means for deriving from an alternating
current source the proper operation of vacuum
tubes and also for a microphone or other appa-
ratus.

Patent 1,596,102 issued to William H. T. Holden,
Brooklyn, N. Y., assignor to American Telephone
and Telegraph Company. Relates to h'gh fre-
quency translating systems and particularly to a
balanced oscillator-modulator or demodulator char-
acterized by the use of multi-grid unipotential
cathode vacuum tubes, and suppression of the
carrier frequency. )

Patent 1,596,131 issued to Albert Vorberg, {r.,
Arlngton, Mass., assignor to Perrine uality
Products Corp,, Boston, Mass. Relates to bat-
teries for radio receiving sets and means for
charging the same, the object of the present inven-
tion being to Erovide a compact cahinet in which
are installed the necessary batteries and a device
for charging the batteries.

Patent 1,596,163 issued to Augustus J, Eaves,
Ossining, N, Y., assignor to Western Electric
Company, Inc., of New York. Relates to artificial
lines and more particularly to artificial line adjust-
ing devices for eontrolling a plurality of impedance
elements,

Patent 1,596,198 issued to Siegmund Loewe,

erlin, Germany, assignor to Western Electric
Company, Inc. ~Relates to oscillation generators,
using electron discharge tubes having a plurality
of electrodes. An object of the invention is to
provide an oscillation generator, oscil'ating directly
into an antenna or other load circuit of variable
impedance so arranged that variations of .the an-
tenna or load impedance have a very small effect
on the frequency of oscillation.

Patent 1,596,251 issued to John Hays Hammond,
Jr., Gloucester, Mass. Relates to the transmission
of intelligence by radiant energy and more par-
ticularly to systems of secret radiant telephony.

Patent 1,596,374 issued to Wil'iam H. Priess,
Belmont, Mass., assignor to Wireless Specialty
Apparatus Company, Boston, Mass. Relates to
electrical condensers and methods of making them.
The invention is applicable to condensers of many
types, among which are high potential condensers
or use in radio communication, -electric power
circuits and the like.

Patent 1,596,391 issued to Robert Bell, New
Haven, Conn. Relates to a transformer, compris-
ing a block of insulating material carrying two
coils, an internally-threaded bushing mounted in
the block, a screw-stem extending through said
bushing, and a metal disk mounted on the inner
end of the stem and adapted to be moved toward
and from the said block, whereby the inductive
effect of one coil upon the other may be varied.

Patent 1,596,439 issued to Walter Lytton, Chi-
cago, Ill. Relates to improvements in joud speak-
ers for radio receiving sets, and it has for one of
its objects the production of an improved loud
speaker, particularly with reference to the relation
of the sound reproducer diaphragm of the speaker
an_dh the electro-magnetic devices associated there-
with,

Patent 1,596,493 issued to Horace L. Kent,
Brooklyn, ' Relates to what is sometimes
termed a reproducer or receiver. The main object
is to provide a simple and reliable mechanism for
reproducing faithfully words and music so that

.| they can be heard at a distance and without the

use of a horn,

Patent 1,596,524 issued to Joseph Ginsburg,
Brooklyn, N Relates to a testing device for
radio apparatus and, more particularly, to a device
insertable in an electron, or radio tube socket, to
dztermine whether the battery connections thereto
are correct or whether too high voltage is con-
nected to the filament contacts of the tube.

Patent No. 1,582,331 was issued to John B.
Brady, of Somerset, Maryland, assignor to Mor-
krum Company, of Chiczgo, Illinois, a corporation
of Maine. This application is a continuation in
part of the application Serial No. 657,061, filed
August 13, 1923, allowed April 14, 1924. This
invention relates broadly to radio communication,
and more particularly to radio telegraph systems
employing automatic means for transmitting sig-
nals and automatically recording the signals in
print at the receiving station. One of the objects
of the invention is to provide means for auto-
matically controlling the speed of automatic trans-
mitting apparatus and correspondingly controlling
the speed of automatic printing receiving apparatus
at a distant radio receiver.

Patent No. 1,582,356 was issued to Erwin R
woekle, of Milwaukee, Wisconsin. This invention
relates to improvements in the construction of elec-
trical resistance devices, particularly rheostats, for
tne control of an electric current. In rheostats in
which the variable contracting element bears di-
tectly on the turns of wire of the electrical re-
sistor a common difficulty arises in the loosening
ut these turns of wire upon their support, due to
tne differential expansion of the wire and its sup-
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part caused by the heat generated by the electrical
current, This loosening of the turns of the re-
sistor causes them to move and touch one another
when the contacting elements is moved, thercby
causing erratic changes in the resistance. One
object of this invention is to provide a resistance
device in wh.ch the wire constituting the resistance
element is firmly held in position.

Patent No. 1,582,505 was issued to Cecil E.
Brigham and Charles  R. Rowe, of East Orange,
New Jersey, assignor to Brandes Laboratories,
Inc.,, of Newark, New Jersey, a corporation of
New Jersey. This invention relates broadly to elec.
tromagnetic sound reproducers and more particu-
larly to a construction of electromagnetic sound
reproducer for the efficient reproduction of music
and voice frequencies. .

Patent No. 1,582,507 was issued to Ferdinand
F. Brucker, of Akron, Ohio, assignor to the Miiler
Rubber Company, of Akron, Ohio, a corporation
of Ohio. The present invention relates to hollow
rubber articles, and particularly to sinuous tubular
};hard rubber articles such as sound conducting
orns.

Patent No. 1,582,519 was issued to Clinton H.
Hulbert and William J. Tidemand, of Menominee,
Michigan, assignors to Signal Electric Mfg. Co.,
of Menominee, Michigan, a corporation of Michi-
gan. The present invention relates to variable
condensers. More particularly the present inven-
tion relates to variable condensers of the type for
accomplishing fine adjustment and has for one of
its objects the provision of a construc ion whereby
the number of parts is reduced to a minimum.
further object of the invention is to provide a
variable condenser which is simple and sturdy,
which is easy to manufacture and which permits
a fine degree of adjustment.

Patent No. 1,584,015 was issued to Guy S.
Cornish, of Madisonville, Cincinnati, Ohio, as-
signor to the Cincinnati Patent Engineering Com-
pany, a corporation of Ohio. This invention relates
to condensers and leaks for radio circuits. The
principal object of the present invention is to pro-
vide a simple and inexpensive fixed condenser and
leak adapted to be introduced into the antenna
circuit of a radio receiving set. I have found that
the introduction of a fixed condenser of proper value
and a leak into the antenna circuit of the receiver,
resul's in greatly increased efficiency of the set
as we.l as filtering out through the leak a large
percentage of the no'ses produced by static which
speax, and thereby prevent the proper operation of
the desired signals.

Patent No. 1,584,116 was issued to Byron B.
Minnium, of Chicago, Illinois, assignor to Walter
H. Huth, of Chicago, Illinois. This invention re-
lates .to radio receiving apparatus, and more par-
ticularly to apparatus of this kind having vacuum
tube amplification. In radio frequency amplifier
circuits of this kind there is a tendency toward
the local setting up of sustained oscillations which,
of course, may interfere with the proper operation
of the apparatus, inasmuch as such action has a
tendency to interfere with the incoming signal, or
even to entirely blanket the incoming mgna%, so to
speak, and thereby prevhet the proper operation of
the apparatus. ,

Patent No, 1,584,167 was issued to Russel W.
Camfield, of Berkeley, California, assignor to E. T.
Cunningham, of San Francisco, California.

Patent No. 1,584,170 was issued to Leon Gau-
mont, of Paris, France, assignor, to_Societe Des
Establissements Gaumont, of Paris, France. The
said loud-sg:aking receiver, which can be mounted
in a telephone circuit, comprises z large-surface
diaphragm constituted by a sheet of pasteboard,
paper or the like which is folded so as to form a
great number of warped elements, the same being
connected to an eléctro-magnetic receiver such as
an electromagnet having an armature, whereby the
sound waves will be greatly simplified, the whole
device being mounted upon a support whose base
is of sufficient size to offer all the required stability.

Patent No. 1,584,197 was issued to George Owen
Squier, of Dryden, Michigan. This invention re-
lates to a device for use in connection with stand-
ard telephone transmission of radio frequency sig-
nals without thé use of other aerial or guide for
the radio frequency signals. The object of the in-
vention is to provide a device of this character
which is simple in construction, efficient in oper-
ation and economical of manufacture. A further
object of the invention is to provide a device which
will enable the utilization of telephone wires as
either an aerial or as a guide in carrier current
telephony or telegraphy in connection with a radio
frequency receiving or transmitting apparatus
wherein. no permanent attachment is effected be-
tween the radio frequency- signaling apparatus and
the telephone system. A furthes object of the in-
vention is to provide a device of this character
wherein the normal operation of the telephone is
not interfered with by the receipt of radio fre-
quency signals,

Patent No. 1,584,303 was issued to Warren F.
Kaynor, of Waterbury, Connecticut, assignor to
Waterbury Button Company, of Waterbury, Con-
necticut, a corporation of Connecticut. This in-
vention relates to sockets for radio tubes, and more
particularly to means for shielding the base of a
radio tube-socket from the injurious effects of the
heat of a soldering iron.

Patent No. 1,584,490 was issued to Albert H.
Taylor, of Wnsflington, District of Columbia, as-
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Write for
Proposition PY

rofits

K. & H. ELECTRIC CORP.

41 Commercial Street

Beaded filament

construction pro-

tects and prevents
breakage.

A tube the public is
buying! A tube the deal-
er is selling! Value, dur-
able and tenacious serv-
ice, dependable long-
lived usage, are factors
which featured in popu-
larizing the  Rextron
Tube. Backed by an
organization to whom
dealer protection is as im-
portant as sales quotas.
You will prosper with us
by stocking Rextron!

NEWARK, N. J.

VISIT RADIO DEALER’S BOOTH — W-8
At the Chicago Show

7 COMBINATION WAVE
LENGTHS
With the Amplifiex Loop
Good for any set of three tubes

or more
This loop is the Lowest Priced Collapsible

Loop with Seven Wave-Length Taps, Made by
AMPLIFLEX RADIO CORP.
30 Masgsachusetts Ave.
ARLINGTON, MASS.

MANUFACTURERS

Improve Your Sets with
EAGLE CONDENSERS

Exceptional in Quality, Low in Price,
Straight Line Frequency—made in Singles
and Multiples

Eagle Condensers, Inc.
760 Bedford Ave. Brooklyn, N. Y.

signor to Wired Radio, Inc., of New York, N. Y,,
a corporation of Delaware. This invention relates
broadly to high frequency genera ors and more
particular'y to an electron tube generator of three
phase oscillations.

Patent No. 1,584,551 was issued to Edward W.
Kellogg, of Schenectady, New York, assignor to
General Electric Company, a corporation of New
\ork The present invention rela es to radio re-
ceiving systems and more particularly to an ar-
rangement of antennae which is especially adapted
for radio reception. The preseat a.plication is a
continuation in part of co- pendmg appllcnt on,
Serial No. 552, 868 filed April 15, 1922

Patent No. 1,584,220 was .ssued to Henry
Farkouh, of Brooklyn_ New York. This invention
relates generally to radio apparatus having more
particular referencc to a portable radio re"elvmg
set for receiving broadcasted speech and music, the
invention having for an object the prous ‘on of a
compact, self-contained portable radio set in waich
the antenna takes the form of an enclosed special
loop, the whole apparatus being contained in 2
single case. A further object of ths invention is o
provide a portable radio set characierized by sharp-

| ness of tuning and selection and the elimination

| lations.

of static and to provide a set which is very sensi-
tive and will pick radio signals at any elevation,
r=gardless of where it is operated.

Patent No. 1,587,520 was issued to Ralph V. L.
Hartley, of East Orangc, New Jerses, assignor to
Western Electric Company, Incorporated, of New
York, N. Y a corporation of New York., This
1mentmn relates to methods and means for generat.
ing_alternating currents. A well-known type ot
oscillation generator is that in which one or more
tuned circuits containing inductance and capacity,
in which oscillations are to be produced, are asso-
ciated with a highly evacuated electron discharge
device having an_anode, a heated electron emitting
cathode, and an 1mpedance varying element. Such
a device is commonly known as an audion and
functions to set up and maintain the desired oscil-
The frequency or frequencies of the oscil-
lations produced by such an arrangement will de-
pend principally upon the tuning of the tuned cir-
cuit or circuits. It has been found, however, that
it is possible to comstruct such a gensrator without
a tuned circuit, the frequency of the generated
oscillations being determined by the magnitude ot
the electrical constants of certain other elements
included in the arrangement. The period of any
inherently unstable system whose condition changes
cyclically is in general a function of the stiffness
factor of the system. Any such system wherein
one or the othcr of these factors u neglig'ble may
be styled a ‘“‘non-resonant system.

IMPORTANT

NOTICE
to DEALERS:

HE HI-MU tubes used in the

SONATRON AMPLIFIER
(advertised on Page 76 of this
magazine) are now available packed
for sale separately, or in matched
sets of 3

Used in impedance and resgistance
coupled sets, they actually double
volume, and yield a remarkable
quality of tone:

Here is a great new field of tube
sales which will interest every pro-

gressive dealer. WRITE FOR
DETAILS at once.
For Storage Battery For Dry Cell
Sets Sets
MU-30 MU-29
MU-20 MU-19
MU-6 MU-9

Sonatron Tube Company

108 W. Lake St., CHICAGO
16 Hudson St., NEW YORK CITY
320 Lafayette Bldg.,, DETROIT
NEWARK, N. J.
WINDSOR, ONT. CAN.
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A Classified List of Radio Dealer Advertisers

ADAPTERS

De Jur Products Co., 199 Lafayette St.,
New York City.

Herbert H. Frost, Inc, 160 N. La Salle
St., Chicago, IlL

Shaw Insulator Co., 130 Coit St., Irving-
ton, Newark, N. ]J.

AERIALS, LOOP

Amplifex Radio Corp., 39 Massachusetts
Ave., Arlington, Mass.

English-Whitman ‘Prod. Ce., 120 Broad-
way, Néw York City.

AMMETERS

Beede Elec. Inst. Co., Penacook, N. H.
Jewell Elec. Inst. Co., 1650 Walnut St.,
Chicago. 1l

ANTENNA EQUIPMENT

L. S. Brach Mfg. Co., Newark, N. J.

Eléctrad, Inc., 428 Broadway, New York

ity.

Fishwick Radio Co., S. E. Cor. Central
Parkway & Elm St., Cincinnati, Ohio.

“Yahr-Lange, Inc., 207-215 E. Water St,,
Milwaukee, Wis.

BASES VACUUM TUBE

Shaw Insulator Co., 150 Coit St., Irving-
ton, Newark, N. J.

BATTERIES, “A” o

N%}ional Carbon Co., Inc., New York,
-N. Y.

National Elec. Nov. Co., 403 Broome St.,
New York City.

Standard Elec. Nov. Co., Inc., 19° Bond
St.. New York City.

Vesta Battery Corp., 2100 Indiana Ave.,
Chicago, Il

Wircl\t;ss Dry Cells, Ltd., Niagara Falls,
N. Y.

BATTERIES “B”
National Carbon Co., Inc., 30 East 42ud
st.. New York City. i
National Elec. Novelty Co., 403 Broome
St, New York City.

Standard Elec. Nov. Co., Inc., 19 Bond
St.. New York City. '

Wliqrel;ss Dry Cells, Ltd., Niagara Falls,

BATTERIES “C”

National Elec. Nov. Co., 403 Broome St.,
New York City.

Standard Elec. Nov. Co., Inc, 19 Bond
St., New York City.

WIi‘;el;'ss Dry Cells,, Ltd., Niagara Falls,

BATTERY CABLES & PLUGS

American Wireless Corp.; 33 W. 17th St,,
New York City.

De Jur Products Co., 199 Lafayette St.,
New York City.

Howard B. Jones, 618 South Canal St.,
Chicago, IIL

BATTERY CHARGERS

Apce Mfg. Co., 1267 Eddy St., Prowi-
dence, R. L.

«B” BATTERY ELIMINATORS

American Bosch Magneto Corp., Spring-
field. Mass.

American Elect. Co., Chicago, IlL

Apco Mig. Co.. Providence, R. L

Cornell Elect. Co., 135 E. 58th St., New
York City. :

Farrand Mfg. Co., Long Island City,
N. Y..

Federal-Brandes, Inc., Woolworth Build-
ing, New York City.

Ford Radio & Mica Corp., 111 Bleecker
St., New York City.

Grigsby Grunow Hinds Co., 4552 Arm-
itage Ave., Chicago, Il

Kokomo Elect. Co., Kokomo, Ind.

Mayolian Radio Corp., 1991- Broadway,
New York City.

Modern Elect. Corp., Toledo, Ohio.

Radio Corp. of America, Woolworth
Bldg., New York City.

Silver-Marshall, Inc., 870 W. Jackson
Blvd., Chicago, IlL

BINDING POSTS . ]

De Jur Products Co., 199 Lafayette St,
New York City.

H. H. Eby Mig. Co., 4710 Stenton Ave.,
Philadelphia, Pa.

BRACKETS

American Radio Hardware Co, 203
Lafayette St., New York City.

General Stamping Co., 243 E. 24th St,
New York City.

CABINETS

Blandin Phonograph Co., Racine, Wis.
Radio Master Corp.. Bay City, Mich.

CLIPS
Fahnestock Elect. Co,,
City, N. Y,

COILS

Biderman Radio Products, 1274 44th St.,
Brooklyn, N. Y.

Feri Radio Mfg. Co., 1167 Bedford Ave,,
Brooklyn, N. Y. .

Hammariund Mfg. Co., 424-438 West
33rd St., New York City.

Silver-Marshall, Inc., 870 W. Jackson
Bivd., Chicago, IlL

COMBINED “A” BATTERY AND"
CHARGER . .
Vesta Battery Corporation, 2100 Indiana

Avenue, Chicago, Il

COMBINED AMPLIFIER AND “B”
ELIMINATOR

Farrand Mfg. Co., Inc, Long Istand
City, N. Y.

Radio Receptor Co. Inc, 106 Seventh
Ave.; New York City.

CONDENSERS, BALANCING

Leslie F. Muter Co., 76th St. & Green-
wood Ave., Chicago, IlL

CONDENSERS, FIXED :

Aerovox Wireless Corp., 489 Broome St.,
New York City

De Jur Products Co., 199 Lafayette St.,
New York City.

Electrad, Inc., 428 Broadway, New York

Electrodyne Company, 2378 Third Ave-
nue, New York City.

Chas. Freshman Co., Inc., 240 W. 40th
St., New York City.

Leslie F. Muter Co., 76th St. & Green-
wood Ave., Chicago, Il

New York Coil Co., 338-40 Pearl St,
New York City.

Polymet Mfg. Corp., 599 Broadway,
New York City.

CONDENSERS, VARIABLE
Amsco Prod., Inc, Broome & Lafavette
Sts., New York City.

De Jur Products Co., 199 Lafayette St.,
New York City. T

Long Island

Eagle Condensers Co., 760 Bedford Ave,,
Brooklyn, N. Y.

The Furnell Mfg. Corp., 24 Scott St.,
Newark, N. J.

General Instrument Co., 477 Broadway,
New York City.

Goyer Co., Willimantic, Conn,
Hammarlund Mfg. Co., 424 W, 33rd St.,
New York City. .
Lubree Mig. Co., 210 Canal St, New

York City. :
Silver-Marshall, Inc.,, 870 W. Jackson
Blvd., Chicago, Il
United Scientific Labs., 80 Fourth Ave,
New York City.

CREDIT & COLLECTION SERV.ICE

Radio Board of Trade, 220 West 42nd
St.,, New York City.

CRYSTAL SETS :
Pal Radio Co., 1204 Summit Ave., Jer-
sey City, N

DETECTORS

Jaeger Research Labs., 270-280 Park Ave.,
Weehawken, N. J

DIALS (Plain)

De Jur Products Co., 199 Lafayette St.,
New York City.

DIALS (Vernier)

Brooklyn Metal Stamping Corp., 718 At~
lantic Ave., Brooklyn, N. Y.

The Kurz-Kasch Co., Dayton, Ohio.

W. F. Loughman, 161 High St., Boston,
Mass.

Shaw Insulator Co., 150 Coit St., Irving-
ton, Newark, N. J.

Silver-Marshall, Inc., 870 W. Jackson
Blvd., Chicago, 1l

DISTRIBUTORS (Illinois)

Harry Alter & Co., Ogden at Carrolt
Ave., Chicago, IIL

The Barsook Co., 53 W. Jackson Bivd,
Chicago, TIL

Dowd & Co., Suite 802-803 Morrisan
Hotel, Chicago, Il

Paramount Elect. Supply Co., 160 Ww.
Lake St., Chicago, IlL

DISTRIBUTORS (MASS.) ' -

F. D. Pitts Co., Inc., 219 Columbus Ave.,
Boston, Mass. i :

DISTRIBUTORS (New York)

American Wireless Corp., 35 W. 17th St.,
New York City.

EXPOSITIONS
Pittsburgh Radio Show, Duquesne Gar-
dens, Pittsburgh, Pa.

GRID LEAKS

Aerovox Wireless Corp., 489 Broome St.,
New York City.

Amsco Prcd. Inc., Broome & Lafayette
Sts., New York City. .

L. S. Brach Co., Newark, N. J.

De Jur Products Co., 199 Lafayette St.,
New York City.

Eagle Electric Mfg. Co.,, 59 Hall St.,
Brooklyn, N. Y.

Electrad, Inc., 428 Broadway, New York
City.

Intcr)r,mtional Resistance Co,
Building, Philadelphia, Pa.

C. E. Mountford, 465 Greenwich St., New
York City. .

Polymet Mfg. Corp, 599 Broadway,
New York City.

Perry



176

e vea— A 4 R awmaet s ® O SeTREEET T e e TR T T T

THE RADIO DEALER

October, 1926

WHERE TO BUY RADIO EQUIPMENT

0

GROUND CLAMPS

L. S. Brach Mfg. Co., Newark, N. J.

Eagle Elect. Mfg. Co., 59 Hall St.,
Brooklyn, N. Y.

Herbert H. Frost, Inc., 160 N, La Salle
St.,, Chicago, III

HEAD SETS

Nathaniel Baldwin, Inc, 227 ¥ualton St.,
‘New York City.

Herbert H. Frost, Inc., 160 N. La Salle
St., Chicago, IIL )

Pal Radio Co. 1204 Summit Ave., Jer-
sey City, N. J.

HYDROMETERS:

E. Edelman Co., 2332 Logan Blvd., Chi-
cago, Il

INDUCTANCES .

Silver-Marshall, Inc., 870 W. Jackson
Blvd., Chicago, Il

INFORMATION ABOUT RADIO

Service Bureau Radio Dealer, 10 East
39th St., New York.

INSULATION, MOLDED

Shaw Insulator Co., 150 Coit St., Irving-
ton, Newark, N. J.

INSULATORS

De Jur Products Co. 199 Lafayette St.,
New York City.

Twinanteleak Insulator Co., New Brit-
tain, Conn.

JACKS

Brooklyn Metal Stamping Corp., 718 As-.
lantic_Ave., Brooklyn, N. Y.

El(e:ctrad, Inc., 428 Broadway, New York

ity.

Herbert H. Frost, Inc., 160 No. La Salle
St., Chicago, Il

KITS

Aerovox Wireless Corp., 489 Broome St.,
New York City.

El(e:gtrad, Inc., 428 Broadway, New York

ity.

C. E. Mountford, 465-467 Greenwich St,,
New York City.

Radio Guild, Inc., 241 Market St., New-
ark, N. J.

KNOBS

Sh;wjlns.ulam Co., Irvington, Newarlk,

LIGHTNING ARRESTERS

L. S. Brach Mfg. Co., Newark, N. J.

El(e:gtrad, Inc,, 428 Broadway, New York

ity.

Herbert H. Frost, Inc., 160 N. La Salle
St., Chicago, IIl.

Leslie F. Muter Co., 76th & Greenwood
Ave., Chicago, Ill

LOUD SPEAKERS

American Bosch Magneto Corp., Spring-
field, Mass.

Amplion Corp. of America, 280 Madison
Ave., New York City.

Nathaniel Baldwin, 227 Fulton St., New
York City.

Belltone Radio Mfg. Co., 83 Crosby St.,
New York City.

Borkman Radio Corp., Salt Lake City,
Utah.

Boudette Mfg. Corp., Chelsea, Mass. -

Crosley Radio Corp., 732 Sassafras St.,
Cincinnati, Ohio.

Empire Elect. Prod, Co., 132 Greene St.,
New York City.

(Conﬁnued from preceding page)

Farrand Mifg. Co., Inc., Thompson Ave-
nue at Court St., Long Island City,
N. Y

Federal-Brandes, Inc.,, Woolworth Bldg.,
New York City.

Florentine Art- Prod., Inc., 838-842 W,
Austin Ave., Chicago, IllL

Chas, Freshman Co., Inc., 240 W. 40th
St., New York City.

Herbert H. Frost, Inc.,, 160 No. LaSalle
St., Chicago, IlL .

Grigsby-Grunow-Hinds Co., 4552 Armi-
tage Ave., Chicago, Ill.

Leaf-Burkhard Radio Elect. Co,, 158-160
Greene St.,, New York City.

Pacent Radio Corp., 156 W. 16th St,
New York City.

Pal Radio Co., 1204 Summit Ave., Jer-
sey City, N. J.

Pausin Eng. Co., 727 Frelinghuysen Ave.,
Newark, N. J.

Racon Elect. Co., 14 Greene St., New
York City. )

Radio Corporation of America, 233
Broadway, New York City.

Radio Guild, Inc.,, 241 Market St., New-
ark, N. J.

Reichmann Company, 1725 W. 74th St.,
Chicago, Il

Resonata Corp. of America, 1270 Broad-
way, New York City.

Spartan Elec. Corp., 350 W. 34th St.,
New York City.

Stevens & Co., Inc, 46 E. Houston St.,
New York City. -
Teletone Corporation, 449 West 42nd

St., New York City.
Zisch Eng. Corp., 39 Avenue L, Newark,
N. J.

LOUD SPEAKER UNITS

Nathanial Baldwin, Inc., 227 Fulton St.,
New York City.

Baritone Mfg. Co., 844 Jackson Boule-
vard, Chicago, Il

Empire Elect. Prod. Co., 132 Greene St.,
New York City.

Spartan Elect. Corp., 350 W. 34th St,

Zisch Eng. Corp., 39 Avenue L, Newark
N. ]

LUGS .
American Radio Hardware Co. 203
Lafayette St., New York City.

General Stamping Co., 243 E. 24th St.,
New York City.

F. R, Zierick, 6 Howard St., New York
City.

MAILING LISTS

Trade Circular Addressing Co., 166 W.
Adams St., Chicago, Il

MICROPHONES

Herbert H. Frost, Inc., 160 N. La Salle
St., Chicago, Il

PANELS

Insulating Co. of America, 59 Warren
St., New York City.

Micarta Fabricators, Inc., 309 Canal St.,
New York City.

New England Co., 232 Greenwich St.,
New York City.

PANEL ENGRAVING

Micarta Fabricators, Inc., 309 Canal St.,
New York City.

PATENTS

Hazeltine Corp,, 120 Broadway, New
York City.

A Classified List of Radio Dealer Advertisers

Lektophone Corp., 15 Exchange Plaee,
Jersey City, N. J.

Richard B. Owen, 41 Park Row, New
York; 82 Owen Bldg., Washington,
D. C

Zoltan H. Polachek, 70 Wall St., New
York City.

PLUGS

L. 8. Brach Mfg. Co.,, Newark, N. J.

Brooklyn Metal Stamping Corp., 718 A¢-
lantic Ave., Brooklyn, N. Y.

De Jur Products Co., 199 Lafayette St.,
New York City.

Herbert H. Frost, Inc., 160 N. La Salle
St., Chicago, Il

Polymet Mfg. Co., 599 Broadway, New
York City.

Spartan Elect. Corp., 350 W. 34th St.,

Zi;;:h Eng. Corp., 39 Avenue L, Newark,

J

PLUGS MODULATOR

Central Radio Labs., 21 Keefe Ave,, Mil-
waukee, Wis.

POTENTIOMETERS

Electrad, Inc, 428 Broadway, New York
City.

Herbert H. Frost, Inc., 160 N. La Salle
St., Chicago, Il

General Inst. Corp, 477 Broadway
New York City.

Polymet Mfg. Co., 599 Broadway, New
York City.

United Scientific Lab., Inc., 80 Fourth
Ave., New York City.

PRONGS

American Radio Hardware Co,, 203
Lafayette St., New York City,

PUBLICATIONS

The Radio Dealer, 10 East 39th St.. New
York City.

The Radio BLUE BOOK, 10 East 3%th
St., New York City.

RESISTANCE COUPLED

AMPLIFIERS
American Specialty Co,, Bridgepuort,
Conn.

RESISTANCE UNITS

L. 8. Brach Mfg. Co., Newark, N. J.

C. E. Mountford, 465 Greenwich St., New
York City.

RESISTORS, FIXED

Elet_:trad, Inc., 428 Broadway, New York

1ity.
Arthur H. Lynch, Inc., 250 W. 57th S,
New York City.

RHEOSTATS
Ar(r:lerican Specialty Co., Bridgeport,
onn.

Amsco Prod, Inc, Broome & Lafayetie
Sts., New York City. -

Central Radio Labs., 21 Keefe Ave., Mil-
waukee, Wis.

De_Jur Products Co., 199 Lafayette St.,
New York City.

Eléctrad, Inc., 428 Broadway, New York

ity.

Herbert H. Frost, Inc.,, 160 N. La Salie
St., Chicago, 111

General Instrument Corp., 477 Broadway,
New York City.

Goyer Co., Willimantic, Conn.

Polymet Mfg. Co., Inc., 599 Broadway,
New York City.

United Scientific Lab., Inc., 80 Fourth
Ave.. New York City.

Geo. W, Walker Co., Cleveland, Ohle.

-
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SETS, RECEIVING

American Bosch Magneto Corp.,. Spring-
field, Mass.

Amplc.x Inst. Labs, 88 W. Broadway,
New York City.

Anylite Elect. Co., Fort Wayne, Ind.

Apex Elect. Mfg. Co 1410 W. 59th St,,
Chicago, Il

Argus Radio Corp., 257 W. 17th St., New
York City.

Audio-Tone Radio Co., 1430 Longfellow
Ave., New York Clty

Beacon Radio Mfg. Co., 323 Berry St.,
Brooklyn, N. Y.

Blair Radio Labs., 368 Sixth Ave., New
York City.

Bremer-Tully Mfg. Co., 532 So. Canal
St.. Chicago, IlL

Buckingham Radio Corp., 25 East Austin

. Ave, Chicago, Il
Chelsea Radio Co., 179 Spruce St., Chel-
sea, Mass.

Crosley Radio Corp., 732 Sassafras St.,
Cincinnati, Ohio.

Diva Radio Corp., 294 E. 137th St., New
York City.

Eagle Radio Corp.,, 16 Boyden Place,
Newark, N. J.

Electrophone Corp., 58 E. Washington
St., Chicago, IlL

Federal-Brandes Inc.,, Woolworth Bldg,
New York City.

J. B. Ferguson, Inc., 225 W. 57th St
New York City.

Freed-Eisemann Radio Corp., Manhat-
tan Bridge, Plaza, Brooklyn, N. Y.

Chas. Freshman Co Inc, 240 W. 40th
St., New York Clty .

Garod Corp., Belleville, N. ]J.

General Inst. Corp., 477 Broadway, New
York City.

Indiana Mfg. & Elect. Co.,, Marion, Ind.

Montrose-Hast Radio Labs, Knicker-
bocker Bldg., New York City.

Mu-Rad Radio Corp., 972 Broad St,
Newark. N. J

Operadio Corporation, 8 S. Dearborn St.,

- Chicago, Il

Precision Prod. Co., 319 S. Main St.,, Ann
Arbor, Mich.

Priess Radio Corp., 691 Broadway, New
York City.

Radio Corporation of America, Wool-
worth Bldg., New York City.

Radio Master Corp., Bay City, Mich.

Regent Radio Corp., 62 Grand St.,, New
York City.

Relchmann Company, 1725 W. 74th St.,

Chicago, Il

. Shamrock Mfg. Co., 196 Waverly Ave,
Newark, N. J.

Steinite Labs., 504 South State St., Chi-
cago, Il

Tilman Radio Corp., Lagro, Ind
Work Rite Mfg. Co.,, 1817 E. 30th St.,
Cleveland, Ohio

SHIELDING CANS
Silver-Marshall, Inc., 870 W. Jackson
Blvd,, Chicago, IIL

SOCKETS

Air-Gap Prod. Co., 12 Campbell St,
Newark, N. J.

Ame! Radio Labs., Inc., 173 Greenwich
St., New York Clty.

American Specialty Co,,
Conn.

Amsco Prod. Inc., Broome & Lafayette
Sts., New York City.

Bridgeport,

(Continued from preceding page)

Bremer-Tully Mfg. Co., 532 S. Canal St.,
Chicago, Il

De Jur Products Co., 199 Lafayette St.,
New York City.

H. H. Eby Mfg. Co., 4710 Stenton Ave,,
Philadelphia, Pa.

Herbert H. Frost, Inc,, 160 N. La Salle
St., Chicago, IlL

Moulded Prod. Corp., 551 W. 52nd St

New York City.
Shaw Insulator Co., Irvington, Newark,

N J.

Silver-Marshall, Inc., 870 W. Jackson
Blvd., Chicago, Il

SOCKET SPRINGS

Herbert H. Frost, Inc., 160 N. La Salle
St., Chicago, IllL

General Stamping Co., 243 E. 24th St.,
New York City.

F. R. Zierick Mach. Works, 6 Howard
St., New York City.

SOLDERING IRONS
The Pal Radio Co., Inc., 1204 Sunmit
Ave., Jersey City, N. J.

SUB-BASES

Insulating Co. of America, Inc,, 59 War-
ren St., New York City.

Micarta Fabricators, Inc,, 309 Canal St.,
New York City.

TOGGLE SWITCHES

American Specialty Co,,
Conn,

TRADE MARKS

Chauncey P. Carter, 3625 Lowell St., N.
W., Washington, D. C.

TRANSFORMER COILS

The Dudlo Mfg. Corp., Fort Wayne, Ind.

TRANSFORMERS, AUDIO FREQ.

American Specialty Co., Bridgeport,
Conn,

Bremer-Tully Mfg. Co., 532 South Canal
St., Chicago, Ill.

Brooklyn Metal Stamping Corp., 718 At-
lantic Ave., Brooklyn, N.

Ferranti, Ltd., 130 W. 42nd’ St., New
York City.

Ford Radio & Mica Co., 111 Bleecker St.,
New York City.

General Inst. Corp., 477 Broadway, New
York Citly

Leslie F. Muter Co., 76th and Greenwood
Ave., Chicago, T

Silver- Marshall Inc., 870 W. Jackson
Blvd., Chicago, IIl.

TRANSFORMERS, RADIO FREQ.

Amel Radio Labs, Inc.,, 173 Greenwich
St., New York City.

American Specialty Co,,
Con

Brooklyn Metal Stamping Corp,, 718 At-
lantic Ave., Brooklyn, N. Y.

General Instrument Corp., 477 Broad-
way, New York City.

Reichmann Company, 1725 W. 74th St.,
Chicago. Il

Geo. W. Walker Co., Cleveland, Ohio.

TRICKLE CHARGERS

Exel Electric Co., 17 East 27th St., Bay-
onne, N. J.

General Elect. Co., Bridgeport, Conn.

Vesta Battery Corp, 2100 Indiana Ave.,
Chicago, Il

TUBE SILENCERS

Sc(i)entiﬁc Prod., Canada, Ltd., Montreal,

ue.

Bridgeport,

Bridgeport,

TUBE TESTERS

Jewell Elec. Inst. Co,, 1650 Walnut St.,
Chicago, IIL

UNITS

Silver-Marshall, Inc, 870 W. Jackson
Blvd, Chicago, Il

VACUUM TUBES

Apco Mfg. Co., 1267 Eddy St, Provi-
dence, R. L.

Cable Supply Co., 31 Union Square, New

C. E. Mfg. Co,, 702 Eddy St., Providence,
R. L

Champion Radio Mfg. Co., 140 Pine St.,
Danvers, Mass.

DeForest Radio Corp., Jersey City, N. J.

Conneway Elect. Labs., Magnatron Bldg,,
Hoboken, N. J.

Duratron Products Corp., Unioa City,

N. J.

Empire Elect. Prod Co., 132 Greene St.,
New York City.

The Esetroc Mfg. Co., 28 Longworth St.,
Newark, N. J.

Gem Tube Co., 16 Hudson St., New York
City.

Gold Seal Elect. Co., Inc., 250 Park Ave.,
New York City.

Jove Lamp Works, 103 Park Ave, New
York City.

Kennedy Sales Co, 114 Con Course
Bidg.. Jersey City, N. J.

Le;{trodxo Corp., 186 Market St., Lynn,

ass,

Lynn Electric Corp., 412 Broad St.,
Lynn, Mass.

National Tube Mfg. Co., Roosevelt Bldg.,
Chicago, Il

Perryman Electric Company, 33 W. 60th
St., New York City.

Q. R. S. Music Co., 306 S. Wabash Ave,,
Chicago, Il

Qualitron Mfg. Co., 527-29 Morgan St,
Union City, N. J.

Radio Corporation of America, Wool-
worth Bldg., New York City.

Sonatron Tube Corp., 108 W. Lake St,,
Chicago, Il

Supertron Mfg. Co., Inc., 222 Washing-
ton St., Hoboken. N. J

Van Horne Co., Inc., Franklin, Ohio.

Vesta Battery Corp, 2100 Indiana Ave.,
Chicago, Ill

VARIABLE GRID LEAKS

Ealxle %TlecY Mifg. Co., 59 Hall St.,, Brook-

n
Electrad Inc., 428 Broadway, New York

C. E Mountford, 465 Greenwich St., New
York City.

Leslic F. Muter Co., 76th St. & Green
wood Ave., Chlcago, 1

VARIABLE RESISTANCES

De Jur Prodacts Co., 199 Lafayette St,
Ne'w York City.

C. E. Mountford, 465 Greenwich St.,, New
York City.

VARIABLE HIGH RESISTANCES

Eléctrad, Inc., 428 Broadway, New York

ity. t

VOLTMETERS

Beede Elec. Inst. Co., 136 Liberty St.,
New York City.

Jewell Electnea.l Inst. Go,, 1650 Walnut
St., Chicago, Il

WIRE

Cornish Wire Co., 30 Church St., New
York City.
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STE VE](!S SI;;’EAKER
. onoida

Miles ahead of all others in every

way—1toae durab:lity, appearance,

The ONLY on= piece seamless dia-

phragm, absolutely immu e to atmospheric

elfects, repl.ceable in less than one minute '

if damaged by accident..

Model *“A”—17 1.2 inch, complete with
easel base and silk hanging cord,

PRICE $25 \

Stevens (peakers

STEVENS & COMPANY, Inc.
46-48 East Houston Street, N. Y. C.
Made by the Pioneers
in Cone.Type Speakers

The New i
i

P ————

Products

B. & S. Equipment, Quick
Service, Reasonable Prices
Merit Machine Mfg. Corp.
465-7-9 Greenwich Street, N. Y.
Phone Walker 1737-8

Screw Machine

A NEW SET
A New Policy
- The Audioton: Radio

Co., Inc.

1430 Longwood Avenue
NEW YORK CITY

FREED—
EISEMANN

Gives what your
customers want
and what you want

Manufacturers!

Take advantage of the faet that we are
specialists in manufacturing prong contaets,
lugs, battery lead tags, brackets and all other
radio hardware. Jobbers and dealers write for

Catalog.

AMERICAN RADIO HARDWARE Co.,
203 Lafayette St. New York, N. Y.
Phone: Canal 3835
“Small things made in a big way"”

Visit Radio Dealer
at the Chicago Show
Booth W-8

“Qutsell, Because They Excel”

All Types

Including NEW
Detecior (EX-200A)
High MU and
Power Amplifer

Ask for Folder “H”

Dealers and Jobbers
Write for Prices

EMPIRE ELECTRICAL
PRODUCTS COMPANY
Sales OfMice—132-134 Greene St., New York
Laboratories & Factorr—Kearny, N. J.
Also Mfrs. of Empire DeLuxe & Horn Speaker:

To the Man with an Idea

I offer a comprehensive, experi-
enced, efficient service for his
prompt, legal protectiou, and the de-
velopment of his proposition.

Send sketch or model and descrip-
tion, for advice as to cost, search
through prior United States pat-
ents, etc. Preliminary advice gladly
My ex-

furnished without charge.
perience and familiarity with various
arts frequently enable me to ac-
curately advise clients as to proba-
ble patentability before they go to
any expense.

Booklet of valuable informatfon and
form for properly disclosing your
ideas, free on request, Write today.

RICHARD B. OWEN

Patent Lawyer
82 Owen Bldg., Washington, D, C.
41-L Park Row, New York City

v

For Radio
Informaton
Ask Our

‘Service Bureau

— .

L gets that last mile®
The New U. X. Universal 60c |

€— =See that Gap?

] AIRGAP SOCKETS will rid your set of

those squawks, howls and frying noises due
to socket cag?city; they keep your grids
negative, stabilizing your circuit, causing
tube to go into oscillations more smoothly
and not *‘spill over’’ until maximum results
are obtained.

MIRGAP

SOCKET

They prevent closed circuit, absorption of
current, intercoupling of circuits, feedback
and undesirable capacity; making your set
more stable, sharpening tuning, resulting in
purer and clearer tones with more volume
on local and distant statin=e

It will pay

Dealers and

Jobbers fto
write,

AIRGAP PRODUCTS CO., MFR.
12 Campbell Street, Newark, New Jersey

We are out, to
buck them all
with a six
months’
guarantee

BAKELITE
UX BASE
TYPES

201A-199

Fil Volt 5—3
Fil Amp. .25—.06
Plate Volt 16.135—22.90

List price $1.00 or ONE BUCK

“Buck Tubes Are Self Sellers

Proven Quality
Unquestionable Service
and Satisfaction will mean

More Sales and Bigger Profits
Wanted
A Few More Reliable Dealers
Free

Radio Logs—Counter and Window
Displays
Universal Electric Lamp Co.
NEWARK, N. J.
Don’t Wait—Write Now

i
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' CHASSIS |

by
BUCKINGHAM
RADIO CORP.

i Three stages of tuned radio fre-

We are offering the very
best values in 6 tube chassis
known as the

g%uct{ﬂ"ﬁyézm | % ’

quency and detector in shielded
units.

7 x 18 inch panel size
Your own trade name if desired.

Write or wire for details.

Buckingham Radio
Corporation

25 East Austin Ave.
Chicago, Illinois

Twinanteleak
DX Insulator

The Twinanteleak Insulator is scien-
tifically constructed. It will positively
prevent leakage from your aerial wire.
It is unquestionably the best insulator
on the market under any and all

weather conditions. The Twinante-
leak cannot be affected by rain, snow,
ice or dust .

All porcelain insulators absorb mois-
ture and both porcelain and glass in-
sulators leak when moist or wet. This
lcakage decreases the efficiency of re-
ceptions. The Twinanteleak, as. proven
by tests, cannot leak. It is made of
the best porcelain with a brown
glaze, and has a 50 pound pull
strength in its metal yoke.

Tiwo insulators for ene twire

$1.00

Distributors wanted.

Twinanteleak Insulator Co.
NEW BRITAIN; CONN.

It Delivers
Full “B” Voltage

AN

B—BATTERY ELIMINATOR

Operates from lighting current
like other household appliances.
Uses Raytheon rectifying tube.
Furnishes smooth unfailing plate
current without hum or vibration.

Write the Manufacturer
State and €4th Streets
CHICAGO, U. S. A.

Makers of BURNS Speakers

DOWD

A Hard-Hitting Sales Or-
ganization Gives to Repu-
table Manufacturers Real

Representation in

. MICHIGAN
INDIANA
. OHIO
Y ILLINOIS .,
WISCONSIN
. MINNESOTA * -
IOWA )
NEBRASKA
MISSOURI

IF YOU WILL FUR-

NISH THE GOODS WE

CAN BRING HOME
THE BACON."

Dowd & Company

Suite 802-803 Morrison Hotel
.. .. .Chicago, Il

)

The2 Biggest Bargains

Famous‘ HARKNEss Kits
Better than Ever

HARKNESS 3-tube Kit. Most extraor-
dinary outfit of its size made. Equals
any ordinary 5-tube set. A wizard for
distance. Unexcelled in tone quality
Cownplete parts.

HARKNESS 5-tube Kit. A single dial
control receiver using the latest resistance
coupled amplification. Designed for new

power tubes, Complete parts. $47 50
L]

OCTACONE SPEAKER. A new cone
speaker. As fine as the human ear—as
durable as bronze—fits any receiver,
Equal to the best.

COCKADAY 5-tube LC-27 Kit. Just

out. Complete 85.91

BROWNING DRAKE Kit. The latest

improved 5-tube kit. Com- $6500
L]

plete parts
Dealers Discounts on Request

Send for latest complete price sheet

of radio bargains and free book

showing all the famous Harkness
eireuits.

THE RADIO GUILD Inc

241 Maiket St. Newark, N. J.

RADION
Hard.Rubber

Ba‘kelit!e Panels

R

Special Turned and
.. Drilled Parts

NEW ENGLAND (0.

232 Greenwich St. N. Y.
Barclay 2885

v we oee
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atistying the demand-~

OfE)/e N

Harmony of design prophecies harmony of
performance. Frame and base of artistic
mahogany finish form a perfect setting for
the graceful cone of pith wood composition.

of Ear J

Deep Tones from that usually missed lower
register reappear in all their original rich-
ness, noticeably increasing the pleasure of
every listener, even to the man who doesn’t
pretend to be a music critic.

and Purse €S

“SaLes ResistaNce™ melts away before a
price well within the reach of everybody.

- List Prace 51250
par tan Juior

- Disc Speaker

T hree Models $12.50 to $25.00

SPARTAN ELECTRIC CORP. =~ 350 West 34th Street, New York

— e
e
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There Is One Best Way

HE JONES MULTI-PLUG is truly the Standard Set
Connector of the radio world. Oue plug connects the
set with the current supply, acrial and ground. Leading
set manufacturers using Jones MULTI-PLUGS as standard
equlpment conservatively estimate a saving of 50¢ Co 0N serv- = '
ice calls. You will ploht by selling Idle% MULTI-PLUG e
equipped or equipping {hose you handle with Tx pe BP or
WB, which are adaptable to all receivers—

Type WB incorporates the new Radio Wall Socket, stand-
ardized to same size and shape as electrical wall socket.
‘Batteries and aerial and ground wires may be hidden in base-
ment or adjoining room. 5 types of Jones MULTI-PLUGS
to fill every need.

Write today for complete information regarding

each of the models of Jones MULTI-PLUGS.

HOWARD B. JONES : -
618 S. CANAL ST. CHICAGO, ILL.

THE STANDAR 1/ CONNECTOR

Trade Mark Registered U. 8. Patent Office.
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The B ];LI'MINATOR‘ it i

[
i

g - RCA Duo-Rectron,
i > B o z : complete, list $65.

i

- [tisma r the BIG miany-tube sels
a5 well as the little ones o

HE man who needs a bartery elimi-
nator most is the one who has the
most tubes in his set. And yet, most bat-
tery eliminators cannot deliver the cur-

eight tubes. It has a voltage regulator that
assures a steady, unfluctuating current. It
has taps for 2213, 45, 90 and 135 volts
—enough for the power tube—yet just

rent those many-tube sets need. Meet  fight for small sets, too.

this big and increasing market with the

RCA Duo-Rectron! It covers your whole market as no other
‘ g eliminator can. It is silent— economical @
' m ) It delivers power aplenty for six, seven, —profitable to sell!
- * n marks

RCA dealer ii"ng :;1:/:;
‘B BATTERY ELIMINATOR ™

. (DUO - RECTRON ) L
!
i




