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THE QUALITY ALBUM LINE
18 back again . . .
Complete Line On Display
N. A M. M. TRADE SHOW, CHICAGCO

BOOTH No. 86

Distributor Inquiries Invited

UNITED LOOSE LEAF CORP. * 233-245SPRING ST. « N.Y.13, N.Y.
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@ Air King proudly presents the “Duchess”—a perfect combination
BEAUTY FROM WITHIN!—Superheterodyne receiver

of the two vital factors of good radio merchandising: Incomparable ) o
with five tubes plus rectitier (two dnal-purpose
cabinet design and magniﬁcent depth of tone. tubes) ; Miracle precision die-cut antenna; 5 inch
Tl lished brilli d m. . 1 {1l atalin cabinet Alnico 'V M Speaker; Automalic volume con-
1e polished brilliance and magnetic colors of the catalin cabine trol; Hemmelically sealed powes condensers

Three dimensional edge-lighted slide rule dial;

lus super-sensitive, high fidelity reception and over-all precision
P P » 8 y P ! Full-floating tuning -drive system; AC-DC.

construction makes the “Duchess” the outstanding new radio of the
g

year. The .%'rya/’-/ of Radio Since 1920

No matter how you look at it, inside or out, the Air King “Duchess”
represents the ultimate in eye and sales appeal. A I l{ K I N G
% We Have a Limited Number of Distributor and Dealer Territpries Open %

Write or wire: Air King Products Co., Inc., 1523-29 63rd St., Brooklyn, N. Y. ll A D I 0
Export Address: Air King International, 75 West Street, New York 6, N. Y.

Hoyal Famdly of Radio

= —

Division of HYTRON RADIO & ELECTRONICS CORP.

“Twenty-six years of Specialized Electronic Skill
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af conception of cabinetry is only one of the
eatures of the famous Stromberg-Carlson
ented by “The Georgian”

They ¢

goes further

an educt '

For the main radio in your home. ..

There is nothing finer than a ST RO V] »
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THIS MONTH’S COVER

Chicago furnishes the backdrop for
this month’s cover by Art Director
Vince Costello. The Windy City is host
to three conventions featured in this
month’s issue of your RADIO &
APPLIANCE JOURNAL: First—a pre-
view of the annual convention of the
Radio Manufacturers Assocation, June
10-12, at the Stevens Hotel; second—
the outlook for the convention of the
National Association of Music Merch-
ants, June 2-5 at the Palmer House;
and third—a report on the Radio Parts
and Electronic Equipment Trade
Show held last month at the Stevens.

Subseribers changing their addresses
should notify the Subscription Depart--
ment one month before the change is
to take effect. Both old and new
addresses must be given. RADIO &
APPLIANCE JOURNAL, 1270 Sixth
Ave., New York 20, N. Y.
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MODEL 740

AC-DC Superhe erodyne in gleaming urea,
ivory or walnut bakelite cabinets. Full
size chassis; not & miniature. Extra
heavy cabinet for durability. The last
word in valve.
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Fada ‘'Personal” Tri-powered portable oN “—"'9"“,,,....»-‘
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receiver. AC-DC Superheterodyne. Com- | VoL | pammmme g
bines unusval sensitivity and perform- 1 r_.,_..n»m'*""‘"'
rance. In gleaming  ebony, translucent | ¥
maroon- and gorgeous ivory and bakelite '
cabinets (small — compact; light in 3’--,,/
weight). \
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MODEL 700

AC - DC Superheterodyne Toble
Model in exquisite "FADA-Lucent™
cabinets in a variety of smart col-
ors. For good looks and com-
selling value, this model hos no
equal anywhere.

MODEL 605 W AND V

AC-DC Superheterodyne in lustrous
ivory or walnut plastic cabinets. A
modern receiver with superb per-
formance — certain to attract vol-
ume sales,

MODEL 1003

AC-DC Table Model . . . a unique
FADA creation employing polished
Styrene cabinets in .rich decorative
colors,

)

Just a few of FADA's newest
models are illustrated here.
More on the way!

MODEL 711
AC - DC Superheterodyne Table
Model. Gleaming ""FADA-lucent’
cabinets in attractive colors to
blend with any decorative color
scheme.

T

MODEL P100

Tri-power portable AC-DC Super-
heterodyne Hi-Gain "'Sensive-Tone""
tuned R.F. stage. Built to pull in
stations at great distances with
clarity and unsurpassed tone per-
fection. 3 gang condenser. Simu-
lated leather wood cabinet,

'FADA RADIO & ELECTRIC COMPANY, Inc.
BELLEVILLE, NEW JERSEY
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BUSINESS

RMA Reports Results
of Trade Mark Survey

The RMA Parts Division, under
Chairman J. J. Kahn, president of the
Standard Transformer Corp., of Chi-
cago, has completed a survey of prac-
tices in the radio parts industry in the
use of brand names, trademarks and the
RMA production source code.

A summary report of the survey, just
issued by RMA headquarters, indicates
that a large majority of parts manufac-
turers imprint their own brand names
or trade marks on their products and
also their shipping cartons and packag-
ing. Also, a large majority use the
RMA production source code symbols,
either on their products or packaging,
and the parts manufacturers also make
similar use of the RMA production
date code system, the latter on their
products however rather than their
shipping packages. A detailed report
of the survey has been sent to all RMA
parts manufacturers.

Replies from 196 RMA parts manu-
facturer member companies were re-
ceived from the 200 companies in the
Parts Division, and of these 64 recom-
mended future action by the RMA
Parts Division to protect and develop
the trademark interests of component
manufacturers in their sales to set man-
ufacturers, with 14 registered in oppo-
sition,

RMA FM Production Survey
Indicates 2.6 Million in ’47

A recent survey by the Radio Manu-
facturers Associztion indicates that ra-
dio set manufacturers are planning to
produce approximately 2,600,000 re-
ceivers with FM facilities in 1947, The
majority of them will be AM-FM con-
soles due to higher FM manufacturing
costs.

A special RMA committee on FM,
appointed by RMA President R. C.
Cosgrove to make a “realistic” report
on the outlook for FM sets and trans-
mitter production this year, however,
took a more cautious view, after a thor-
ough analysis of all factors, and esti-
mated that the 1947 output of FM sets
possibly will be between 1.8 and 2.1
million because of anticipated produc-
tion difficulties.

Admiral Earnings Pass
A Million for Quarter

Admiral Corporation and subsidiaries, -

manufacturers of radios and appliances,
report large increases for the first
quarter in sales and in earnings. Sales
for the quarter ending March 31st were
$9,852,133, and earnings, after all
charges, were at an all time high of
$511,461. Ross D. Siragusa, Admiral
president, said last year’s sales were
$4,670,813, with net earnings of $5,507.

8

No Bendix Price Cuts

In answer to a radio manufacturer’s
recently announced price cut which has
caused much consternation among ra-
dio retailers, Bendix radio division of
the Bendix Aviation Corporation has
issued to its national distributor organi-
zation a guarantee of existing list prices
on its entire current line of broadcast
receivers. According to J. T. Dalton,
general sales manager for radio and
television, the understanding holds for
the balance of the year.

Quarterly Radio Production:
Over 18,000 Television Sets

Radio receiver production for the
first quarter of 1947, as reported by
RMA set manufacturers, totalled 4,-
231,415 and reflected a steady increase
in the manufacture of television and
FM sets and radio-phonograph con-
soles.

Final tabulations of sets produced
for four weeks of March ending March
28 showed over-all set production to be
1,377,629, of which 67,264 had FM re-
ception facilities and 6,635 were radio
television receivers. Quarterly tabula-
tions revealed that 18,329 television re-
ceivers and 172,176 FM-AM sets had
been produced during the first three
months of 1947 by RMA set manufac-
turers.

Washer-Ironer Sales Hit
New Record for Quarter

Sales of household washers and iron-
ers in the first quarter of 1947 broke all
records and surpassed some previous
highs by as much as four to one, or
more, according to industry-wide fig-
ures announced by the American Wash-
er and Ironer Manufacturers’ Associ-
ation.

Washer sales in the opening quarter
of 1947 were 835,468, compared to 309-
735 in the same period of 1946, an in-
crease of 170 per cent and the largest of
any consecutive three' months period in
history. March sales were 287,397,
compared to 289,838, the corrected total
for February, and an increase of 175
per cent over 104296 in March, 1946.
The washer total for the quarter, 835,-
468, compares with 826,268 for the first
half (correct) of 1946.

RMA and NAB to Push
“Radio for Every Room”

The Radio Manufacturers Association
and the National Association of Broad-
casters have joined hands to further
increased listening through the “radio
for every room” campaign, and are for-
mulating plans for an intensive drive

which will culminate in National Radio
Week at the end of October.

IN BRIEF

Radio Producers Told to
Keep Eye on the Farmer

Radio manufacturers would do well
to pay special attention to the unique
needs of the farmer, according to an
article in the May issue of Country
Gentleman.

Because of the great distances be-
tween farms and radio stations, the ar-
ticle suggests that farmers check the
following points with their dealers be-
fore buying a radio:

1. High sensitivity to pick up stations
remote from the receiver,

2. Receiver should have provisions
for connecting an outside antenna to
provide greater pickup and higher sig-
nal to noise ratio.

3. Good automatic volume control,
which is important to eliminate fading
in reception of weak signals.

4. Large speaker to reproduce the
lower tonal register so essential to fidel-
ity in musical programs.

Mansfield Named Chairman
Of RMA Statistics Group

Frank T. Mansfield, director of sales
research for Sylvania Electric Products,
Inc,, New York City, has been appoint-
ed chairman of a reorganized RMA In-
dustry Statistics Committee by RMA
president R. C. Cosgrove, the Radio
Manufacturers Association has an-
nounced.

Mr. Mznsfield succeeds the late Fred
D. Williams, of the Philco Corpora-
tion. He formerly was vice chairman
of the RMA committee and has been
succeeded in that position by H. P.
Alspaugh, of the RCA Victor Division,
Camden, N. J.

A meeting of the RMA Industry Sta-
tistics Committee has been scheduled

- during the RMA annual convention,

June 10-12, at the Stevens Hotel, Chi-
cago, to make plans for expansion of
this industry service.

Radio Tube Production Rose
Slightly During March

Production of radio receiving tubes
rose slightly in March to 19,048,950 and
brought the total produced in the first
quarter of 1947 to 57,548,414, according
to a tibulation of reports by RMA
member-companies. The March output
compared with 18,295955 tubes pro-
duced in February.

Of the March production 13,195,195
tubes were sold for new set equipment;
3,761,598 for replacements; 2,069,589 for

"export and 22,568 to government agen-

cies.

The first quarter production report
showed 38,741,522 tubes sold for new
set equipment; 13,652,579 for replace-
ments; 5,040,198 for export and 114,115
to government agencies.
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Gentlemen:

Today I borrowed the first copy of
RADIO & APPLIANCE JOURNAL
from a friend who subscribed only a
few days ago. I like it fine and think
it is so good that I have already sent
vou a check for a year’s subscription.
However, in reading “Editor’s Mail-
bag” (April) I noticed that I was not
by myself in having trouble like some
other little dealers who are trying like
hell to make a go of it.

Over a vear ago I started in the rec-
ord and radio business when no one
was getting anything except some of
the old established stores. I scratched
and bought any brand or label which
could be obtained and today am still in
business trving to get better delivery
and work up more business.

Just four months ago a local dept.
store started selling records. A week
ago a furniture store started selling
records. Since then an appliance store
and a drug store have started to re-
model and also handle records. Now
I ask vou—whoever heard of five rec-
ord dealers in a town of 4,000? I stick
to records and radios and I would like
to know what the heck is wrong with
some record distributors selling the
same brands to all in a town of this
size when one of us isn't getting enough

of onc label to do any good.

LA VERNE TOWNSEND.
ROYAL RECORD SHOP,
HOISINGTON, KANS.
® We appreciate the good things Deal-
er Townsend had to say about the Jour-
nal and we can understand how he feels
about the dilemma he finds himself in
on record deliveries. We quite agree
that the distributors are making a mis-
take in supplying the same labels to the
various dealers in Hoisington. Not
only should the dealer get exclusive
representation for a label in his terri-
tory, but the distributors should have
the good judgment to play along with
dealers who deal exclusively in records,
radios and electrical appliances in pref-
erence to the drug store or department
store that stocks records as a sideline.

Gentlemen:

Let me congratulate you on your fine
publication. I read several such dealer
magazines, but can truthfully say that
RADIO & APPLIANCE JOURNAL
includes the best material from every
angle of the business.

GUS SPELIOS.
MONTREAL, CANADA.
® A modest “thank you” to Mr. Spelios
and we hope that he will continue to
hold such an opinion of the Journal and
we can assure him that we will make

NEW!

Outsclls

SENSATIONAL!

£ uomthing

WHEREVER

EDITOR'S MAILBAG . . .

every effort to sec that it continues to
bring him outstanding features plus a
thorough coverage of the field—Ed.

Mr. Stanley Clymer,
Philadelphia, Pa.

Dear Mr. Clymer:

\ recent issue (April) of RADIO &
APPLIANCE JOURNAL carries an
item under your name and address.
You should be complimented by this
challenge to television manufacturers,
some of whom have certainly clouded
the issue with an air of mystery.

We want you to know that the Gen-
cral Electric Co. does not subscribe to
this negative thinking. OQur position
is to foster the service industry, and
we, as manufacturers, do not intend to
enter the service field. Our distributor
in Philadelphia is franchising dcalers
for sales and service cn television as
fast as we can qualify them, and it is
our intention to release all technical
and service information to the service
industry as fast as it can be prepared.

W. L. PARKINGSON, Supervisor,

TECHNICAL SERVICE SECTION
® Mr. Parkingson's letter was occa-
sioned by Serviceman Clymer's com-
plaint that manufacturers of television
sets aren't giving servicemen a chance
to learn the know-how of video servic-
ing.

WOOD
CONSTRUCTED
CABINET

IN RADIO

INTRODUCED .
A NEW NOTE IN LOW PRICES

SELLS ON SIGHT!

It's herel The Lee 400.

Designed and packaged for fast over-
the-counter selling.

Only 5 high.

Its wood cablnet construction and its
colorful suede-like finish makes It the
biggest lirle package of radio power to
hit the market at such a low price.

Not Distressed Merchandise!

Tops In engineeringl And It can’t be beat
for price, quality and attractiveness.

A Variety of Colors!

Gold ® Red * Emorald ¢ Pastel Pink
Blue * Sllver-Grey * Brown

Be the first In your territory. Wire or
write now for a somple case of 12
assorted colors at $9.75 cach.

LEE RADIO COMPANY
1331 HALSEY ST., BROOKLYN, N. Y.

e EEE—

e Q

AN ANSWER TO THE
PRESIDENT’S PLEA

i]zgsmuu
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SEE THE NEW Ui

Bendix Radios

SPACE 545-D
AMERICAN FURNITURE MART
CHICAGO « JULY 7-18

BENDIX RADIO DIVISION OF q;%g
Baltimore '4, Maryland PR /

AVIATION CORPORATION
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This frank and forthright editorial on the
outlook for radio merchandising was exclusively
prepared for RADIO & APPLIANCE JOURNAL
by David H. Cogan, president of Air King
Products Co., Ine. — Div. Hytron Radio &
Electronies Corp., Brooklyn, N. Y.

No Shortcuts to Selling In a Buyers Market LSS (R (EL ]

OMEBODY once wrote “We see the past better than it was, we find the present
worse than it is, and hope for the future happier than it will be.”

In spite of all the pessimistic talk we hear today, business is still fifty per cent
above prewar 1939, and business activity is continuing at a high level compared to the
peacetime standards of the past.

Present indications are that prices will remain relatively stable for the remainder
of 1947 with few exceptions. The prospect of any further downward revision of radio
prices is remote. Material prices have gone up because of shortages in everything
from wood to copper and wage rates have gone up in accordance with the rising cost
of living. We must bear in mind that prices are simply the buying habits of the
public and that they are formed by the conditioning of the consumer by the industry.

Despite the present period of adjustment, the fact remains that a market for mil-
lions of radios continues to exist, and consumer buying power is still high. Authori-
tative sources show that under normal conditions forty-five million radio sets would
have been sold during the war years when civilian production was curtailed. This
indicates that there is still a pent-up demand for radios that has not as yet been satis-
fied. Therefore the time has come for aggressive action in the form of sound merch-
andising to provide the necessary stimulant to the consumer today.

I have asked ten different dealers to define merchandising and have received ten
different definitions; the simple dictionary definition is trading. A good merchandiser
is a good dealer and his ability may be in buying as much as in selling. Merchandising
generally covers all of the activities involved in promoting the sale and specifically
refers to activities which are neither advertising nor selling but are designed to make
these forms of promotion more effective. Unfortunately many dealers are not geared
to meet competition today, and it is a function of the distributor through his salesmen
to help educate any dealer who is not equipped to do an effective selling job. This is
particularly true in the case of the many newcomers to the dealer field.

There are no shortcuts to selling in a buyers market, it takes plenty of hard work
and good old fashioned common sense. Our records show that a dealer’s sales volume

varies in direct proportion to the amount of effort and energy he puts behind his
merchandising program.

Radio & Appliance JOURNAL ¢ June, 1947
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THE largest gathering of radio

industry leaders since prewar
days is expected when the Radio
Manufacturers Assn. holds its 23rd
annual convention June 10-12 at the
Stevens Hotel in Chicago.

Brig. Gen. David Sarnoff, presi-
dent of the Radio Corporation of
America and one of the pioneers in
the radio industry, will speak at the
industry banquet on June 12th in
the grand balroom of the Stevens
hotel. Charles R. Denny, chairman
of the Federal Communications Com-
mission, is scheduled to address the
RMA Membership luncheon on the
same day. The two addresses will
climax the three-day conclave.

Also scheduled are meetings of the
several divisions, comprising set,
tube, parts, transmitter and ampli-
fier and sound equipment manufac-
turers.

President R. C. Cosgrove of the
Crosley Division, Cincinnati, will
preside at the business session and
at meetings of the RMA Board of
Directors. Mr. Cosgrove is ending
his third term as RMA president.
New officers will be elected at the
June 12th meeting of the directors.
There will be two director meetings
—first the old board, and afterward
the new board.

Treasurer Leslie F. Muter, of the
Muter Co., Chicago, is chairman of
the convention committee and is ar-
ranging an elaborate entertainment
program for the industry banquet.
Government officials, allied trade
association officials, trade press edi-
tors and other notables well known
in the radio industry have been in-
vited to the banquet as special guests
of the RMA officers and directors.

Exhibits of any radio equipment
at the convention are prohibited,
and attendance is restricted to RMA
members and their guests.

12

RMA CONVENTION

TO DRAW RECORD CROWD
IN CHICAGO. JUNE 10-12

RMA CONVENTION PROGRAM

TUESDAY, JUNE 10
10:00 A.M.—Advertising Committee—Chairman, John S. Garceau
10:00 A.M.—Surplus Disposal Committee—Chairman, M. F. Balcom
10:00 A.M.—Amateur Radio Committee—Chairman, Lloyd A. Hammarlund

12:30 P.M.—RMA Committees’ luncheon, informal

2:00 P.M.—Legislative Advisory Committee—Chairman, John W. Van
Allen

2:00 P.M.—Purchase Orders Committee—Chairman, Ben Abrams

2:00 P.M.—Engineering Department, Power Transformer Committee—
Chairman, Arni Helgason

2:00 P.M.—Excise Tax Committee—Chairman, Joseph Gerl

2:00 PM.—-RMA Committee for Liaison with FMA—Chairman, L. F.
Hardy

WEDNESDAY, JUNE 11

10:00 A.M.—Set Division Executive Committee—Chairman, Paul V. Galvin

10:00 A.M.—Tube Division Executive Committee—Chairman, M. F. Balcom

10:00 A.M.—Parts Division Executive Committee and Section Chairmen—

Chairman, J. J. Kahn

10:00 A.M.—Transmitter Division Executive Committee and Section Chair-
men—Chairman, S. P. Taylor

10:00 A.M.—Industrial Relations Committee—Chairman, G. W. Thompson

10:00 A.M.—Industry Statistics Committee—Chairman, Frank W. Mans-
field

12:30 P.M.—Infcrmal luncheon. RMA Board of Directors and Com-
mittees—Address: Fred Eldean, of the Fred Eldean Organ-
ization—“RMA ‘Radio-In-Every-Room’ Promotion”

2:00 P.M.—RMA Board of Directors—President R. C. Cosgrove, presiding
2:00 P.M.—School Equipment Committee—Chairman, Lee McCanne
2:00 P.M.—Credit Committee, Eastern and Western groups—Chairman,
E. G. Carlson
2:00 P.M.—Export Committee—Chairman, A. D, Keller
2:00 P.M.—Service Committee—Chairman, W. L. Parkingson
THURSDAY, JUNE 12
ANNUAL MEMBERSHIP MEETINGS
10:00 A.M.—Set Division—Chairman, Paul V. Galvin
10:00 A.M.—Tube Division—Chairman, M. F. Balcom

10:00 A.M.—Transmitter Division—Chairman, S. P. Taylor
10:00 A.M.—Parts Division—Chairman, J. J. Kahn
10:00 AAM.—Amplifier & Sound Equipment Division—Chairman, H. W.
Bennett
12:00 Noon—Informal reception
12:30 PM.—ANNUAL RMA MEMBERSHIP LUNCHEON
Address: Chairman Charles R. Denny, Jr., Federal Commun-
ications Commission
Annual Reports: President R. C. Cosgrove
Treasurer Leslie F. Muter
2:00 PM.—RMA Board of Directors—election of officers and reorgan-
ization
2:00 P.M.—Traffic Committee—Vice Chairman, E. F. Stecher
7:00 PM.—RMA ANNUAL INDUSTRY BANQUET (cocktail party,

6:30 P.M.)
Address: President David Sarnoff, Radio Corporation of
America

FRIDAY, JUNE 13
Annual RMA Convention Golf Tournament, Calumet Country Club

R. C. Cosgrove of the Crosley
Division, Cincinnati, is serving
his third term this year as RMA
president. An election of new
officers and directors will take
place on June 12th.

o &
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RMA’S
DOUBLE

- Advertising

Program

BY JOHN S. GARCEAU

Chairman
RMA Advertising Committee

THE Advertising Committee of the

Radio Manufacturers Association
is sponsoring two industry programs
which should have the full support
of radio dealers and distributors.
These are the $50,000 set sales pro-
motion campaign, which has as its
goal “A Radio in Every Room—A

JOHN S, GARCEAU
Advertising Director,
Farnsworth Radio & Television Corp.,
Fort Wayne, Ind.

Radio for Every Purpose,” and Na-
tional Radio Week observance during
the week beginning October 26.

Both of these campaigns, if suc-
cessfully carried out, will bring more
business to every enterprising dis-
tributor and dealer. And without the
cooperation of the industry’s merch-
andising outlets they cannot be suc-
cessful.

The RMA Board of Directors early
this year approved the employment
of the Fred Eldean Organization to
conduct the merchandising promo-
tion aspects of the Radio-in-Every
Room campaign for which they had
appropriated $50,000 upon recom-
mendation of the Advertising Com-
mittee. The campaign is now in full
swing and guining in momentum
daily.

For the last two years National
Radio Week celebrations were neces-
sarily limited in dealer-participa-
tion. In 1945 Radio Week followed
V-] Day by only about three months,
and dealers had no merchandise to
exhibit, let alone to sell. Last year
the merchandising channels were be-
ginning to flow again, but stocks were
limited in both volume and variety.

So for the first time since before
the war the radio industry can stage
a full-fledged observance of National
Radio Week during the week begin-
ning October 26. Not only will most
dealers be well stocked with new ra-
dios of the latest designs, but many
will be able to promote receivers for
the new broadcasting services—FM
and television—where such stations
are in operation.
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The broadcasters of the country,
who did an outstanding job last year
in offering special radio programs
during Radio Week, will do an even
more extensive job this year, accord-
ing to officials of the National Asso-
ciation of Broadcasters with whom
we are working on plans for the event.

The RMA Advertising Committee
already is working on special dealer
promotion material for National Ra-
dio Week, and this will be in all*dealx,
ers’ hands a month or more before
the week of October 26 to permit
ample time for proper planning of
displays. Last year many dealers
failed to receive our posters and win-
dow streamers in time to put them
to use due to a number of circum-
stances beyond our control. This year
there should be no such delay.

As for the Radio-in-Every Room
campaign, it is a continuing sales
promotion effort which will continue
throughout the year and reach its
climax during National Radio Week.

As most of you know, about 35
million homes in the United States
or 93 per cent of American families
have at least one radio. But only one-
third of these families have two or
more radios—or even approach the
goal of a Radio for Every Room.

The rapid increase in the number
of broadcasting stations makes this
campaign a natural. Most families
have as many different tastes in radio
programs as there are members of
the family.

The second phase of the campaign
—A Radio for Every Purpose—opens
up a limitless field of opportunities
for sales of portable and auto radios,
the popularity of which has grown
tremendously since the war.

Considerable national publicity is
beginning to appear on the Radio-
in-Every Room program. More will
follow in household magazines, news-
paper features, and through many
other media. Radio stations are giv-
ing thousands of dollars worth of
free “commercials” to the campaign
as broadcasters realize that it has a
double benefit: the more receivers
that are sold the larger the potential
radio audience.

We of the RMA Advertising Com-
mittee believe that these two cam-
paigns will help make 1947 the big-
gest radio sales year in the industry’s
history. The same will hold true of
every dealer who capitalizes on them
locally.
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... NEW RADIOS

AIR KING Consolette

The Air King Crown Princess Con-
solette, being offered at $134.75, com-
bines a high fidelity radio receiver and
a dual post automatic record player for
quality reproduction of fine music. Su-
perheterodyne receiver with full range
tone built in loop aerial—six tubes
(including rectifier)—two dual purpose
tubes give eight tube performance—Al-
nico V permanent magnet speaker —
automatic volume control—edge lighted
slide rule dial. Also foolproof record
player with automatic changer for 10
or 12-inch records. Featherweight low-
pressure tone arm—crystal pick-up and
permanent needle. Cabinet styled to
fit any decorative scheme. Satin wal-
nut hand rubbed finish. Storage space
for 180 records. The Consolette is

manufactured by Air King Products
Co. Inc., Division Hytron Radio & Elec-
tric Corp., Brooklyn, N. Y. When writ-
ing manufacturer, please mention RA-
DIO & APPLIANCE JOURNAL, June,
1947.

NATIONAL NC-173

The NC-173, with an up-to-the-min-
ute set of electrical circuits and several
new constructional features, has been
announced by the National Company,
Inc, Malden, Mass. The new NC-173
13-tube superheterodyne model
with a calibratcd band spread covering
the 6, 10-11, 20, 40 and 80 meter amateur
band. [ts frequency range extends

16
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from 540 to 31,000 and from 48,000 to
56,000 KC for both AM phone and code
reception.

Moderately priced, the new National
NC-173 operates from AC or battery or
other separate source. Power require-
ments are 110 to 120 volts or 220 to 240
volts, 50 to 60 cycles, and phonograph,
microphone pick-up or headphones can
all be plugged in to a special jack. An
R.F. trimmer panel control, conveni-
ently located, is provided on the NC-173
so that any sort of antenna, from a sim-
ple single-wire affair to a coaxial feed-
line can be employed. When writing
to manufacturer, please mention RA-
DIO & APPLIANCE JOURNAL, June,
1947.

G-E Model 140

General Electric’s new three-way per-
sonal radio is now in production and
should reach dealers in time for the
summer vacation market. Model 140
will play on AC, DC or self-contained
batteries. Although it weighs only five
and a half pounds with batteries, this
compact four-tube and selenium recti-
fier receiver delivers excellent per-
formance through its three and a half
inch Alnico 5 permanent magnet loud-
speaker. All operational controls, in-
cluding switch from batteries to AC-DC
are on aluminum front panel. Receiver
is automatically turned on and off by
opening and closing door. Retail price
in Eastern Price Region will be about
$49.95. Further information can be had
by writing Marlen E. Pew, Jr., Receiver
Division, General Electric Co., Bridge-
port, Conn. When writing manufac-
turer, please mention RADIO & AP-
PLIANCE JOURNAL, June, 1947,

RCA Model 66X3

New trend in distinctive styling of
radio receivers is exemplified by the
black and gold-tone tiger-striped grille
cloth featured in a new RCA Victor
table model radio (Model 66X3) shown
here. This compact standard-broad-
cast and international short-wave radio
is 834 inches high, 1534 inches wide,

and 734 inches deep. The cabinet is
constructed of selected hardwoods and
finished in simulated burl walnut veneer

paneling. This AC-DC set has the RCA
Victor Golden Throat tone system, a
powerful electro-dynamic speaker, a
built-in phono-jack for plugging in a
record player, six tubes including a rec-
tifier tube, a built-in Magic Loop an-
tenna for standard broadcast, and an
additional antenna for shortwave. List
price is $49.95. When writing to manu-
facturer, please mention RADIO &
APPLIANCE JOURNAL, June, 1947.

Y

TELECOIN Coin Radio

Telecoin Corporation’s new coin ra-
dio for hotels, motor courts and hos-
pitals features variations in design from
conventional radio cycles. Engineered
to protect operators from vandalism and
tinkering, the Telecoin System has an
18-gauge steel case and chassis, set-
back controls and dial-face and baked
enamel finish which will resist 180-
proof alcohol and cigaret burns. Chas-
sis is rubber-cushioned and volume
control is pre-set to forestall excessively
loud playing in hotels and hospitals.
The five-tube set weighs 20 pounds, has
overall dimensions of 9 by 10 by 714

inches, operates on AC current, 110
volts, 60 cycles. Price $59.50. Further
information can be had from Metl
Adams and Assoc., 18 E. 41st St., N.
Y. C. When writing to manufacturer,
please mention RADIO & APPLI-
ANCE JOURNAL, June, 1947.
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ON PARADE. ..

FARNSWORTH GK-141

The Farnsworth Television & Radio
Corp., of Fort Wayne, Ind, has an-
nounced production of two new FM-
AM phonograph-radios, Models GK-
102 and GK-141.

Model GK-141 has a mahogany cab-
inet of traditional Sheraton styling and
is designed specifically for homes fur-
nished with period pieces. It has the
Farnsworth automatic phonograph and
a large compartment for records. This
13-tube (plus rectifiers) set also has
short wave as well as FM and AM
bands, eight push buttons to tune FM
and AM stations, travelite slide-rule
dial.  When writing manufacturer,
please mention RADIO & APPLI-
ANCE JOURNAL, June, 1947,

FEDERAL Model 1040T

One of four new table models offered
by Federal Telephone and Radio Corp.,
of Newark, N. J.,, Model 1040T, the
standard bearer in the low-price field,
includes many features hitherto found
only in sets at higher price levels. This
model, supplied in cabinets of ivory or
walnut plastic, contains four tubes plus
rectified AC/DC types with a standard
broadcast band. Thkis model, as well
as the other three, all feature perform-
ance-improving permanent magnet
speakers and built-in loop antennae.
When writing to manufacturer, please
mention RADIO & APPLIANCE
JOURNAL, June, 1947,

EMERSON Model 540

The new Emerson Model 540, manu-
factured by Emerson Radio & Phono-
graph Corp. of New York, has every-
thing contained in larger sets except
bulk. AC/DC superheterodyne em-
ploying latest small tube developments,
with Alnico 5 permanent magnet dy-
namic speaker. Permeable tuning unit.
Enclosed super loop. Beam power out-
put. Automatic volume control. Bridge-
balanced hum cancellation. Special
inverse feed-back circuit. Full I-F am-
plification using two I-F transformers.
Acoustically constructed cabinet of
polished plastic. Available in walnut-
green, red and ivory. Size. 434 inches

high by 3% inches deep and 6% inches
wide. Underwriters’ Laboratory ap-
proved. Retails for $19.95. When writ-
ing to manufacturer, please mention
RADIO & APPLIANCE JOURNAL,
June, 1947.

PHANTOM Rada-Phone

The Phantom-Rada-Phone has been
announced by Guild-House, Inc., 1123
Broadway, New York, N. Y. The
Rada-Phone is a radio-telephone, No
batteries or electricity is needed. At-
tach two wires, one to each clip. At-
tach another Phanton Rada-Phone at
the other end the same way. You can
talk and listen through the same rub-
ber plug as far away as 100 feet. Re-

tails at $2.98. When writing to manu-
facturer, please mention RADIO & AP-
PLIANCE JOURNAL, June, 1947,
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ARVIN Portable 140-P

wd

This new Arvin portable, manufac-
tured by Noblitt-Sparks Industries,
Inc.,, Columbus, Ind., is expected to
reach dealer showrooms this month.
This three-way portable features a
carrying case of steel and unbreakable
laminated plastic, lugzage type leather
carrying handle, shielded antenna, Al-
nico V magnet 5-inch speaker, and low
battery drain miniature tubes. For pro-
tection of the slide rule type dial, a
touch clear acetate non-breakable
crystal is used. The set, which lists at
$34.95, weight 15 pounds complete with
batteries. A separate “on and off” in-
dicator at left of the logging scale is
provided for convenience when radio
is on battery operation. When writing
manufacturer, please mention RADIO
& APPLIANCE JOURNAL, June,
1947.

ARC Porty Portable 601

1

Arc Radio Corp., of Brooklyn, N. Y,
announces their new Porty No. 601.
“Porty” weighs only 72 ounces and
measures 7% x 914 x 3 inches.

Leatherette bound in different styles
and colors with an adjustable match-
ing strap for shoulder or “in the hand”
carrying.

Porty is now an “individual” radio
but produces enough volume for the
“whele gang” to listen in. Retails
$29.95, plus 10 per cent west of Denver.
When writing manufacturer, please
mention RADIO & APPLIANCE
JOURNAL, June, 1947.
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FM—AM

Two different methods of radio bm‘adnsling
arc now in use. First. the standard Nnd— )
tevhuically called AMor Amplitude \lodulnl{on.
cevond. the uewer FM ur Frequency Modulation.
This sutstanding neie table set brings you both
—the great variety of standard programs plus
the clear, quiet, static-free beauty of 4FM
radio! Available in smooth brown or 1vory®
Saish plastic or in fine wood veneers.

With the

you hear both kinds of radio

in full tonal beanty

TONE SYSTEM IN

RCA VICTOR HISTORY

This eymbolizes the “Golden Throat®=.

RCA Victor's exclusine 3-Vay Acousticsl  For AM radio—that®s the repular, S 1] /
syetem. Precision-engineercd for each wandard kind Ofbroa-h‘a:lmg.——lhls graceful, -
diflerent model, this thrilling development Little table set is extea selective, extra
reproduces the full clear depth and rensitive. Coborful, vasy-to-read, = -

r . -

pro sdiw—and, ip e di il
Biilance of bah AN and F\Ihr ;!l";"::‘ds_’ straight-line dial, built-in antenna :'.‘d
the Victrola rado-phoncgraghy ound, 2-point tone control. Cased i

too. L s exaned el inw bookel - LT e dvors finish plasic or i m '
attached to ACA Victor ins bedside or breahfast table, or in a variely LR et I

of more formal cabinel styles: - R —
L) ) o .
X
—onty -nxml Hagtd RCA Viaww 3 )
TuE VICTRO o A\ 3
N VT M Rug U B fa OL G0l -

67 I\—"{liqyol’ RADIO CORPORATION OF AMERICA

OVER 44 MILLION

READERS EVERY MONTH
see sparkling RCA Victor ad-

vertisements in Life, Look,
Colliet’s, and the Saturday
Evening Post. People right in
vour neighborhood —potential
customers of yours—are learn-
ing about . . . thinking about

. wanting to own one of
these superb radios and Vie-
trola rudio-phonographs.

See the lutest RCA Victor
advertisement (shown here)
featuring the 68R3 and the
06X12 in:

Life— June 23
Look—June 10

Collier’s— June 21
S. E. P.—June 21

-
aur i
Pl e (00

“MUSIC AMERICA LOVES BEST’]

stars Robert Merrill every Sunday on 148

NBC stations. Over 6 million listeners

from coast to coast enjoy his rich voice.

! 1~ They aresold RCA Victorinstruments and

ol

recordings by announcer Ken Banghart’s

"} warm cominercials.
A

Listen to “Music Amcrica Loves Best”
—build your sales and profits. Tune in
your nearest NBC Station—2:00 P.M.,

E.D.T.—this Sunday.
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- ‘ What a hel sitE RAlE !
T - 7 wat a help 1o your sales program:
+ b Full-color and black-and-white ad-
1 ‘g vertisements in four of the nation’s top
1 magazines . . .“Music America Loves |
1 ! Best,” the famous RCA Vietor Show K
1 on 148 NBC stations . . . the dvnamic
i Dealer Co-operative Adve rtising /)
1 Campaigu . . . beantiful display mer- |
1 f chandise. Al especially designed to -
an ; ild a deme e ill last.
1 THE DEALER CO-OPERAT'“E ADVERTIS- build a demand that will last
1 ING CAMPAIGN helps you advertise to your cus- Take full advantage of this power-
<4 tomers. Hf‘rc arc newspaper l?lalS featuring R'CA ful RCA Vietor promotion. You'll be
1 Victor |';1d|95 and \’xctrol;hl rad10-‘p|A1(.nmg|'upln. Fhe rewarded with sales and steady, big- 2
o variety of sizes and amazing flexibility of these ad- Eiine Biok ’ {
L . . . L dollar profits.
L vertisements make it possible 1o fit every budget.
T Radio commercials, billboard advertisements and ) 4 ) 1]
-+ materials to help you produce your own advertise- #ﬁ g 1
T ments, round-out this dvnamic campaign. See vour e I \w
+ distributor for vour copy of “Here's How to Lse ‘l
:[ RCA Vietor Dealer Co-operative Advertising,” and ®
-+ for all the details. -
na ~
o mn
: T
; -
= A = |
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You are cordially invited 111
‘ to the | 1] 1]
- AYS
. RCA VICTOR DISPL: "
at the . DRAMATIC PROMOTION PLUS THE -
ATION | " ’ » .
NATIONAL ASSOCT ‘- £ vtttre bl .
TS ( Y - ‘-
OF MUSIC MERCHAN ‘ | T
| mean steadv profits for vou from RCA Vietor’s
7 . . ‘ .
CONY E-NTIO'N greatest line of instrinments. Listen to these radios (
ROOM l‘.ﬁ . and Vietrola radiu-plmnugruplls. Notice the pure, "‘““
PALMER HOUSE, ° (Prlva'elo‘";"g rich tone prodneed by the exelusive "Golden am
CHICAGO, ILL. Room Floor Throat” acoustical syst
93 roat  acoustical system.
JUNE 2—7 ROOM 8 .
o Bring the full effect of vour advertising and -
BOOTHS 90- RCA Victor promotion right into vour radio de-
partient, Put the attractive RCA Victor display et
- andidentification propertics towork today ! I"hey 'l 1]
o » remind vour customers that vou have the instru-
ments they’ve been looking for—RCA Victor.
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TRANSMITTER USED FOR ALL-ELECTRONIC COLOR

SHOWING

COLCR
RECHIVER~

ON THE LEFT, a stripped-down drawing of the RCA color transmitter,
demonstrated recently in Philadelphia, shows the component parts utilized
in transmitting the primary colors of red, blue and green all-electronically.
On the right the drawing shows the machine transmitting color images to
the large, 7 and one-half by 10-foot screen.

FM Sets to Hit
Over 2-Million Mark

At the recent regional meeting of the
FMA, association of FM station own-
ers and managers, Zenith Radio Corp.’s
vice president, H. C. Bonfig predicted
that with FM receiver manufacturers
hitting their stride and new stations
going on the air almost daily, FM set
production will exceed two million this
yvear (from 12 to 15 times as many as
were produced in '46) and five million
in 1948. Anybody who buys any radio
set today—other than a portable, in-
expensive t:ble model, or automobile
set—that does not contain FM, is buy-
ing a radio that is already obsolete, he
said.

In his opinion, Mr. Bonfig went on to
<ay, the much talked of business reces-
sion, if it comes, will not cause any
slowing up of FM ; it might, indeed, do
just the opposite. “A trend toward
tighter buying would cause people to

think .gain before purchasing even a
second radio without FAM. The result
could be a noticeable slackening of

willingness to purchase straight AM
sets, and growing pressure for more
with FAL™

Bendix Producing
FM on Two Shifts

Bendix Radio is now working two
<hifts each on its assembly lines pro-
ducing FM radios in order to meet the
pent-up demand for potential FM audi-
ences, according to J. T. Dalton, gen-
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