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MR. WM. T. SCHONING
Nat'l Ebect. Dist. Assn.

MR. CAS. PYLE
Nat’l Electrical Wholesalers’
Assn.

MR CLIF SIMPSON
Mean. Dir. Net’l Electrical
Retailers’ Assn.

ME. BHERMAN RUBIN
Ex Offici» Fres., Appliance
Dealerz" Assn. of Philadelphia

MR. DAVID KRANTZ
Chairman, Philadelphia
Radio Servicemen’s Assn.

MR. E. G. DENNISON
Pres., Mcnongahela Radio
Assn., Morgantown, Va.

———

MR. F. J. BALCOM
Pres., Tulsa Radio Service
Assn., Tulsa, Okla.

MR. R. E. ENGSTRAND
Sec., Wickita Radio Service
Dealers’ A:sn., Wichita, Kan.

MR. SCOTT ADAMS
Pres.. Radio Service Dealers’
Assn.. Huntington, W. Va.

ME. C. E. HEITKAMP
Pre:. Creensboro Radio
Assa., Greensboro, N. C.

MR. H. LEVE
Vice Pres.. Massachusetts
Radio Tech. Guild

MR. A. E. KUHNHAUSEN
Pres., Northwest Retail Appl.
Dealers’ Assn.




Add this handsome casinet changer P,
=

to your radio ser and transform it into =
a -adio-phonegraph combination of bril-

liant tone qua ties, cdding beauty to any rocm, The changer slides out like
a drawer for easy locding. Plays eight mixec recerds in any order. Rejects g
any record desired, goes on to next. Repeats part or whole if desired. Pauses PLAYS 10 AND 12
between records. Hinged tone-arm for easy needle change. Crystal pick-up, RECORDS MIXED
AC motor 100 t¢ 230 volts, 50 to 60 cycles. -

=\ REPEATS £ AREJECTS

THORENS
PHONOGRAPH #625A WORLD’S SMALLEST

Spring wound portable equipped with worm- PORTABLE
gear drive motor. One motion starts record PHONOGRAPH

and sets tone arm in place. Automatically
stops at end of record. Speed regulator, This Thorens is carried like a camera,

needle cup and record rack. Plays 10 and weighs anly four pounds. Plays 10
12 inch records, weighs and 12 inch records with fine melodi-

11 pounds. Assorted. ous quality. Assorted colors. 117 x

./‘

(\} PAUSES

colors. Imported from
Switzerland

ON DISPLLY: _ REXON, INC., General Distributors
NATIONAL ASSN. OF MU IC MERCHANTS 295 FIFTH AVENUE, NEW YORK 16, N. Y.
PALMER HOUSE, ROOM # 877, BOOTH # 48, JULY 1518 SERVICE DEPT. AND WAREHOUSE: 122 FIFTH AVENUE, NEW YORK Tl



Farnsworth’s
Newest Models

INCLUDING

& New—TELEVISION

@ New—FM Phenograph-Redic
® New — Chairside Phonograph-Radio
® New — Table Model Radio

AT
National Association of
Music Merchants

Convention and Trade Show

July 15th, 16th, 17th, 18th
Room 801, Palmer House, Chicago

AND
JULY FURNITURE MARKET

July 8th through July 20th
Space 5358

(Permanent location)

American Furniture Mart, Chicago

We look forward to seeing every Farnsworth dealer who attends these shows.
Dealers will be just as enthusiastic about the new models as they are about the
Farnsworth Automatic Record Changer and those models already received.
Farnsworth Television & Radio Corporation, Fort Wayne 1, Indiana.

I PHONOGRAPH-RADIO
Farnsworth Radio and Television Receivers and Transmitters ¢ Aircraft Radio Equipment ¢ Farnsworth Television Tubes ¢ Halstead Mobile

Communications and Traffic Control Systems for Rail and Highway ¢ The Farnsworth Phonagraph-Radio ® The Capehart ¢ The Panamuse by Capehart

RADIO & TELEVISION JOURNAL, JULY, 1946 3



MAL PARKS
Editor

ALEX H. KOLBE
Publisher

JULY
FEATURES

THIS UTILITY HELPS DEALERS SELL
SPOTLIGHT ON RADIOS

SHOBE MODERNIZES

ELECTRIC APPLIANCE JOURNAL

SPOTLIGHT ON RADIOS
OVER THE TOP ON OPENING DAY!

NEW PRODUCTS

MASTER SERVICING
FUNCTION AND ALIGNMENT OF FM LIMITER AND DISCRIMINATOR .58
THE QUESTION BOX

RADIO AND APPLIANCE ASSOCIATIONS' DIRECTORY




What makes people say,
‘‘There is nothing finer than
a Stromberg-Carlson’’?

Is it Stromberg-Carlson’s 52 years in electrical
communication? Or Stromberg-Carlson’s first-hand
knowledge of broadcasting, gained from operating
its own stations, WHAM and WHFM?

Or the fact that Stromberg-Carlson was the
first line of fully-perfected FM radio
receivers offered the public in 19397 Or
Stromberg-Carlson’s extensive participa-
tion in wartime research and specialized
production?

These are just incidents — background.
What the public thinks of as superior
in Stromberg-Carlson
is performance — a

fidelity of reception ;;. 2

and of reproduc- %

tion that rivals the |
concert hall itself.

SEE YOU AT THEN.A. M. M.!

You are most cordially invited
to visit Stromberg-Carlson’s
displny of their full line at
the National Association of
Music Merchant’s Convention
at the Palmer House, Chicago,
July 15-18, 1946.

STROMBERG-CARLSON

ROCHESTER 3, NEW YORK

RADIOS, RADIO-PHONOGRAPHS, TELEVISION, SOUND EQUIPMENT AND INDUSTRIAL
SYSTEMS, TELEPHONES, SWITCHBOARDS, AND INTERCOMMUNICATION SYSTEMS
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The EIGHTEENTH CENTURY, Model 1121 PF,
provides splendid reception on all standard
broadcast, on both the present and newly ap-
proved FM bands, and on spread-band short
wave, as well as exquisite reproduction from
records. Exclusive “full-floating” speaker
mounting. Engineered for wire recording.

The FUTURA, Model 1121 M1, gives splendid
reception on standard broadcast, on the
present and the newly approved FM bands,
and on spread-band short wave as well,
thanks to its precision-engineered audio sys-
tem and the exclusive “full floating” speaker
mounting. Astounding fidelity in record re-
production, Engineered for wire recording.

The NOCTURNE, Model 1101 HW, is a smartly
designed, excellent table radio with 6 tubes,
including rectifier. I't is noted for its unusually
fine receptior cnd extreme selectivity on
standard broadcast. A 3-gang condenser gives
it “big radio” performance. And a powerful
Alnico 5 permanent-magnet dynamic speaker
and correct acoustical design assure ample
volume and excellent tone.



DUAL TRIMMERS

IMMEDIATE SHIPMENTS

Values 80 mmf to 200 mmf max. 11/16”

highest quality ceramic base. Best grade India

mica. All parts cadmium plated. Treated for
minimum drift.

| FOR MAXIMUM CIRCUIT Q SPECIFY
I. E. L

Industrial flecthonics
- Jaboratories Inc.

NORRIS AND CARLISLE STREETS
Philadelphia 21, Pa.

Consulting Engineering and Specialized Manufacturing
of Electronic Controls, Measuring Equipment and Relays.

® CLEAR FULL TONE

SCIENTIFICALLY DESIGNED
“VOICE CHAMBER"

® SIMPLE SMART (INES

BEAUTIFULLY STYLED METAL CASE

[ 3 PiXPENSIVE REFINEMENTS
PLANETARY DRIVE,
PLEXIGLAS DIAL
EXCITING COLORS

NORTHEASTERN ENGINEERING, Inc.

MANCHESTER NEW HAMPSHIRE

ENGINEERS AND MANUFACTURERS.OF THE 8EST IN ELECTRICAL AND ELECTRONIC EQUIPMENT

The lead ar-
ticle in the

25 TEARS A48 %fy"“;t:‘ e
%
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ago has a nov-

IN THE el idea 10 boost

‘ record sales.
Jo"RNAL They contend
mm}gﬁs that records
naturally dete-

riorate after too many playings, and their tone
is sadly damaged by overuse. Consequently,
they recommend that old records be broken,
and new ones bought in their place. The au-
thor even suggests that the dealer institute

some sort of record inspecting system. “Why
shouldn’t some bright young lady, who knows

music and knows records, he able to get into
a home, look over the stock of a hundred
records, and then tell the owner that 15 of
them should be replaced with new cnes.”
There is no hint that this idea was ever car-
ried out, and we feel the “bright young lady”
might meet a doubtful reception in many
homes.
* * *

The picture spread of the Journal shows the store
front of the newly established store, Lyon & Healy,
on the north side of Chicago. The window display
includes a large [loor lamp, complete with fringed
lampshade, and an eariy model of the Victrola. The
Vietrola, which stands almost as high as the lamp,
kas a cascade of records propped up against one

side.
* % %

In recognition of the fact that summer is the ideal
tiine to promote the sale of portable record plavers,
the Journal carried a one page feature on “Window-
Fealuring the Portable.” One window was called
“Aboard the Yacht.” In the words of the writer:
“Across the center a miniature lake was sunk. I'loat-
ing over the lake was a large model of a real vacht,
on board which was a life-size young man in while
duck and an attraclive voung woman in an outing
suit. A portable phonograph was set up on the front
part of the vacht.”

An enterprising dealer in Brooklvn, tried this
idea: “One dollar pays for a phonograph all sum-
mer. Pav full purchase price now, and machine wi'l
he despatched to vour summer home. Return instru-
ment in the fall and pay $1.09. Then have full puz-
chase price charged to a cabinet model.”

A quarter page ad advocated the use of the

Tonar record brush, for preserving records.

According to the copy, “The stiff nap of the



brush gets into the record grooves. It CLEANS
instead of sliding over the surface. The brush
is so treated with a secret process that it pol-
ishes the sound waves of the record and
doubles its playving life.”

The idea of *‘polishing a sound wave” is
indeed unique, and we would like 10 see a
sample of this particular brush.

A new manujacturer entered the phonograph
field in July. 1921. The Recreator Phonograph
Company set up shop with a jactory in Long Island
City. They proposed to make a quality product, with
several innovations including a wooden tone-arm.
Officers of the company include: lules Perravlt
president: [lenry Lube, vice president: and Austin
O’Toole. treasurer.

Another news note stated that “A Buick roadster
emblazoned with the trade mark of the Victor Talk-
ing Machine Company . . . Victor dog and all . . .
now takes A. M. Hersee of the Eastern sales force
upon his husiness trips. Recently, manager Hetber!
Shoemaker and Mr. Hersee took the car over a
thousand mile jaunt. Mr. Shoemaker declares thal
he found marked signs of business recoverv. par-
ticularly in the Northern section . . . Vermont. New
Hainpshire and Northwesiern Massachusetls.”

o s s

The July Journal announced a new model,
Number 300, to the Victor line. According to
the copy, “This model is of the console type,
while at the same time it does not abandon
the very definite features that characterize the
standard Victrola. It is low and broad, but
retains the typical Victrola lid in the middle
of the top, which is gracefully curved, and it
has also the bulge acanthus leaf screll legs.
The list price is given as $250.” Eveun in these
days of inflation, that $250 reminds us that
prices of radios and phonographs have cer-
tainly gone down over the years.

sk e e
& P ES

A page advertisement jor Okel records listed the
Jollowing new releases of 1921. “My Man.” “Dear
Little Shamrock” with John McCormack; “Paper
Doll”; “In a Monastery Garden”; and “Ain’t We
Got Fun” Popular releases were classified as fox
trots or one steps, interspersed with a few waltzes.

The Melody National Sales Company of Chicago
anunounces a new portable. weighing only eighteen
pounds. The size was listed as 8 by 13 by 15. and
its tone was claimed the equal of a %200 machine.
It also boasted a removable tone arm and winding
key for customer convenience.

(Continued on page 52)
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NCORPORATED

V

June Lear adver-
tisements reached
millions of readers of
national magazines.
Here's another in the

sleady campaign that
[‘ runs from coast to

coast and tells about

the new Lear [ome
_/ Radios.

With Lem’s enviable reputation in
aireraft radio—plus the performance of
these handsome new sets themselves—
public acceplance is growing by leaps
and bounds.

This is one ol the reasous dealers find
the Lear Franchise so desirable. To get
all the other reasons and know all the
advantages, write for full mformation to
LEAR, Incorporaled. Home Radio Sales
and Merchandising Division, 110 Ionia
Avenue, N W, Grand Rapids 2, Mich.

The Airways Set the Standard

'ﬁ g 4 1!‘.]1
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LEAR RADIO
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R. M. A. Convention
Re-Elects Cosgrove

President Cosgrove
‘‘Drafted’’ for Third Term
Here are the RMA Officers,

1946-1947:

President: R. C.
Cincinnati, reelected.

Vice President and Chairman of
Set Division: Henry C. Bonfig of
Chicago, succeeding E. A. Nicholas
of Fort Wayne, Ind.

Vice President and Chairman of
Tube Division: M. F. Balcom of
Emporium, Pa., reelected.

Vice President: Fred R. Lack of
New York City, succeeding George
Lewis of Newark, N. J.

Vice President and Chairman of
Parts Division: J. J. Kahn of Chi-
cago, succeeding R. C. Sprague of
North Adams, Mass.

Vice President: Allen Shoup of
Chicago, succeeding Thos. A.
White of Chicago.

Treasurer: Leslie F. Muter of
Chicago, reelected eighth term.

Executive Vice President-Gen-
eral Manager and Secretary: Bond
Geddes of Washington, reelected.

General Counsel: John W. Van
Allen of Buffalo, reelected

New RMA Directors

W. J. Barkley of Cedar Rapids,
Ia.

Henry C. Bonfig of Chicago, Il1.

Lloyd H. Coffin of Salem, Mass.

George R. Haase of St. Charles,
11

Lloyd A. Hammarlund of New
York, N. Y.

Larry F. Hardy of Philadelphia,
Pa.

W. P. Hilliard of Baltimore, Md.

Harold C. Mattes of Chicago, T1l.

A. D. Plamondon, Jr., of Chi-
cago, Il

Allen Shoup of Chicago, Il

Ross D. Siragusa of Chicago. Ill.

C. M. Srebroff of Long Island
City, N. Y.

J. Hall Stackpole of St. Marys,
Pa.

8

Cosgrove of

Action to promote radio pro-
duction, to surmount critical ma-
terial shortages and other difficul-
ties, and widespread demands for
release of the indusiry from OPA
control featured the twenty-second
annual convention and member-
ship meetings for the Radio Man-
ufacturers Association during a
score of meetings, June 11-13 at
the Stevens Hotel, Chicago. Im-
mediate appoiniment was ar-
ranged of an RMA Production
Problems Commiitiee to deal with
the numerous special and general
industry conditions.

Convention Highlights

“Drafted” for a third term as
President of the Association was
R. C. Cosgrove, vice president and
general manager of The Crosley
Corporation, Cincinnati, Ohio. Mr.
Cosgrove was reelected and in-
augurated in the presence of the
RMA membership in the Stevens
Hotel Grand Ball Room, Thurs-
day, June 13, and was presented
with a trout fishing kit on behalf
of the RMA Board of Direciors,
by former President and now
Treasurer Leslie F. Muler.

President Cosgrove and other
industry leaders, during the many
RMA convention meetings, urged
decontrol of the radio industry
from OPA. and Mr. Cosgrove
stated that such release might oc-
cur in sixtv days or so.

“We are going to continue to
have troubles,” President Cos-
grove told the industry leaders,
“with terrific waste of time and
money until we have complete de-
control of the radio business. Con-
trol of such a large and complex
industry is simply impossible and
when we put arbitrary controls on
it, the results are that the public
has paid more, receives poorer
quality and has obtained only a
fraction of the number of radio

sets which we would have had
without OPA.”

OPA decontrol =lso was urged
by Robert C. Sprague, president
of Sprague Electric Co., North
Adams, Mass., and retiring chair-
man of the RMA Parts Division.
He and other speakers at the many
industry meetings also stressed the
critical shorlage of copper, wood
for cabinets, tin, tungsten, steel
and other materials.

Increasing production of tubes
was predicted bv Vice President
M. F. Balcom of Sylvania Electric
Products, Inc., Emporium, Pa.,
chairman of the RMA Tube Divi-
sion, in one of the convention ad-
dresses.

Director Ben Abrams, president
of Emerson Radio & Phonograph
Corp.. New York and chairman of
the RMA-OPA Liaison Committee,
told the convention that while re-
ceiving set production was now
virtually at a normal prewar level,
there are difficult material short-
ages. Mr. Abramms urged the in-
dustry to diversifv its home re-
ceivers and also to promote tele-

vision and other new electronic
services.
Two meetings of the RMA

Board of Directors were held along
with membership neetings of the
Set, Tube, Trarsmitter, Parts and
Amplifier & Sound Equipment Di-
visions of the Association for the
election of officers, directors and
to reorganize RMA activities for
the coming vear.

Official convention guests in-
cluded E. E. Smallwood, chief of
the OPA radio unit; Joel Haw-
kins, chief of the CPA radio sec-
tion, and representatives of the
Army, Navy and allied industry
organizations.
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A TRIUMPH IN RECORD REPRODUCTION

A TRIUMPH IN NATURAL COLOR TONE

A TRIUMPH IN COMPETITIVE VALUE

Sonsational New G-E Eectronic
Reproducer -

et

Best-Seen Radio Advertising in radio
history (Starch Report), appearing in

This great new
X invention recre-
ates musiconan electronic wave
—reveals new beauties in even
the most familiar records.

four colors in such leading magazines as
Life, Look, Collier’s, and the Saturday
Evening Post pre-sells your customers
on this triumphant combination.

SEE YOUR G-E DISTRIBUTOR—QUICK!
Model #326 G-E radio-phonographs demonstrate so
dramatically ‘and are such outstanding value that they
will sell 10 times faster than they can be produced.
There's no time to lose. Place your order for this
triumphant combination TODAY! See your G-E
Radio Distributor or write Electronics Department,

General Electric Company, Bridgeport, Connecticut.

THE FIRST AND GREAT

GENERAL @3 ELECTRI

HERE IT 1S —the great #326 G-E radio-phonograph that can be demon-
strated more dramatically than any combination in history! Both records
and radio sound as though real human beings were just behind the grille
playing or singing their hearts out! The amazing G-E Electronic Reproducer
spells good-bye to the old fashioned needle—and “natural color tone™
glorifies both radio programs and recorded music.

Permanent Sapphire Stylus rides the
walls of the record groove, instead of
digging into the bottom. Finer tone
—virtually eliminates wear and tear.

Retrectanle Stylus can be dropped an
the record—even scraped across the
record grooves—and nc harm done
becaase it withdraws imstansly.

Cat-Guwick Record Changer plays 10
twelve inch or 12 ten inch records. Its
all-new desigm makes it quiet—sturdy
—and unusually dependable,

EST NAME IN ELCCTRONICS

More Record Storags Space than you
used to sell in radio-phonographs cost-
ing twice as much. Generous record
compartment holds 118 records.

C

175-07

PORTABLES « TABLE MODELS « CONSOLES o FARM SETS ¢« AUTOMAT!IC PHONOGRAPH COMBINATIONS » TELEVISION
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AERGUS
AW ag &

® Heretofore offered only in cardboard-
case container, this type is now available in
an aluminum can—the postwar Aerovox
Type PRVC,

This truly universal replacement electroly-
tic readily doubles for twist-prong, spade-
lug and screw-base types. To install, center
screw is removed, metal cleat slipped off,
wire leads passed through mounting hole,
and metal cleat and screw now replaced
from underside of chassis and tightly drawn
up. Insulated positive and negative wire
leads. Multiple sections have concentrically-
wound sections with common negative. In
all popular voltages and capacitances.

®* Ask Our Jobber. ..

Ask for Aerovox Type PRVC metal-can
cleat-mounting electrolytics. Have a stock
on hand for your rush jobs. Ask for postwar
catalog. Or write us.

10

b EALER

The new Mueller Home and
Auto Supplyv store. carrying full
lines of General Electric and other
appliances. has leen opened at
Presa and St. Mary’s in San An-
tonio, Texas. William Campbell is
eeneral manager. and Jules DuBus
is electrical appliance manager.

r e e
ES 4 B

In line with their recently
announced intention to enter the
radio and electrical appliance field
in a bhig way, the Roth-Schlenger
organization of Newark, is re-
modeling its chain ol twenty-two
R & S retail stores in northern New
Jersey. Twelve stores have alreadv
been enlarged and set up to pro-
vide for proper displav of refri-
gerators, washers, radios and traf-
fic appliances. The entire chain is
now handling such traflic appli-
ances as are coming through, and
major lines are being added as fast
as stores can le modernized to
afford proper display.

% * S

Claud Stutis has opened the
Kemah Electric Shop, with a com-
plete line of electrical appliances
and equipment, on Fourth Street
in Kemah, Texas. He was recentlv
discharged from the army.

2 e te
* E ES

Labiclie’s Modern Home
Appliance Store, one of the largest
in the south. was formally opened
in New Orleans, on June 5 at 906
Gravier Street. Abert Labiche. vice
president, and Theodore Eckert,
manager, were hosts for the occa-
sion. The new store will handle
everv kind of electrical appliance
obtainable. The lines of more than
50 American manufacturers were
on display for the formal opening,
which featured a modern kitchen
built into the store.

S

Macy’s, New York’s famous
department store, opened a new
department devoted exclusively o
the sale of Government-surplus ra-
dio equipment. Under the super-

vision of David Davis, corporate
buyer for the Macv chain. the new
department is located on the fifth
floor of the store. Using an adver-
tisement in the New York Times
to announce the opening, Macy’s
asserted that it has sent its “ex-
perts to lap the source . . . the
distributing agencies of the War
Assels Corporation.” The ad con-
tinued by stating that the men
came back with a sieady supply of
those hard 1o get “cathode ray
tubes. trausmitters. keys, and re-
ceivers.” The department is staffed
entirelv by radio hams.

# 3 S

Farners Brothers, newest
local appliance store, has opened
for business at the corner of 23rd
Street and Avenue N at Galveston,
Texas. They will handle the full
Westinehouse line of electrical ap-
pliances. in addition to Decca. Vic-
tor and Capitol records.

* * J

The Knoxville Music Cen-
ter, Inc., is being opened at 215
South Gav Street. in Knoxville,
Tenn. R. S. Jones is general man-
ager; Carl Sloan heads the band
instruments and plano depart-
ments: U. S. Jones is in charge of
radio and sheet music department;
and Charlie Gilbert heads the rec-
ord department.

I

Plans for remodeling a one
storv building at Tulane and Car-
rolton avenues for a modern elec-
trical appliance and hardware
store have been announced by C.
G. Staubiz, who will operate the
New Orleans store. The moderni-
zation will include new front,
floors. walls, ceiling and lighting
fixtures.

% * ES

Wolf, Kubly & Hirsig’s new
record and appliance shop was
opened early in June in Madison,
Wisconsin. The new setup occu-
pies two stores in the Burdick &
Murray department store building.
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The record shop is 55 feet by 20
feet, with an overall space of 11,
000 square feet. The appliance
shop is 20 feet by 60 feet, with a
basement average about 2,000
square feet of selling space. Both
stores have been decorated with
soft blue walls and accoustically
retreaded ceiling, fluorescent light-
ing being used wherever possible.
In the record shop, three continu-
ous rows of fluorescent lighting
are used, and every seven feet a
spot light is inserted for high-
lighting interior displays.

*

William Zale, vice president
of the Zale Jewelry Company, has
announced that the firm will open
a modern jewelry and electric ap-
pliance store. the nineleenth in
their group, in the new Ouak Cliff
shopping cenler now under con-
struction in Dallas. Harold Shack-
man will be manager of the new
store.

st oo
b B

Transfer of Paul Owens,
who has been manager of the B. F.
Goodrich store in Paducah, Ken-
tucky, for 18 months, to take the
company’s store at Little Rock,
Arkansas, has been announced re-
centlv. Richard Ragland will take
over as manager in Paducah.

& #* *

Fire following an explosion
did $35,000 worth of damage to
the store and stock of the Carfagna
Applhiance Companv in  Turtle
Creek. Penna. According to the
police Chief, W. J. Whalen, the
fire destroved furniture and elec-
tric appliances in the store owned
by Henry Carfagna.

*k sk *

A week long ‘‘exposition”
was used by E. W. Edwards &
Son. downtown department store
in Svracuse, to introduce its home
appliance center in the next door
annex building. Features were ex-
hibits and  demonstrations of
household equipment, including a

novelty display of a wire recorde.
to allow customers to hear play-
backs of their own voices. Tickets
were distributed for daily award-
ing of door prizes. Refrigerators,
home freezer units, eleciric ranges,
radios and phonographs, vacuums,
coflee-makers. sunlamps. heaters,
irons and cookers, as well as com-
plete laundry rooms with washers
and ironers were on the floor. Easy
Washing Machine Corporation of
Svracuse, contribuied a historical
display of KEasy washers dating
from a plunger model made in
1877 up to itz 1946 Spindrier.
* k%

Southern Hardware & Elec-
trical Corp. of Alexandria has
been chartered to deal in hard-
ware and electrical equipment with
authorized maximum capital of
$50,000, and with Robert B. Mur-
phy of Alexandria as president.

& * %

Barham Clothing Co., of
Memphis, one of the five stores
owned in Tennessee and Alabama
bv Henry T. Barham, announces it
will introduce a line of Westing-
house electrical appliances in the
store when they become available.
Mr. Barham plans soon to open
several other stores in the Mid-
south.

ES £ %

With authorized capital of
$50.000, Kingstree Refrigerator &
Locker Co. has been granted a
charter from Secretary of State
Blackwell in Kingstree, S. C. Bruce
M. Heniford is president and
treasurer; M. D. Heniford, vice-
president; John F. Heniford, sec-

retary.
=3 £ £

The Stigler Furniture & Ap-
pliance Co. was opened in Stigler,
Okla.. by Edwin W. White. an ex-
Army captain. with the help of
Hercel Dobyns as purchasing
agenl temporary sales manager.

Featured in the initial advertis-
ing were Bendix products.
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~ BUILD
~ YOUR LINE
 AROUND

P oAs

For quick starting, uniform

speed and quietness, equip
your new phonographs and
record-changers with Smooth
Power motors. From the wide
and modern GI line, accu-
rately and carefully built, you
can select exactly the right
motors for your needs.

Then you’ll be sure of
giving your customers that
smooth, all ’round perform-
ance that builds good will . . .
and sales. For motors you can
always depend upon, stand-

ardize on Smooth Power.

we GENERAL

INDUSTRIES co.

DEPT. MT . ELYRIA, OHIO
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Editorial
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AM becoming greally concerned over a situation which, in the final analysis, will
affect all radio and appliance dealers and servicemen. 1 am referring to the
deluge of malicious statements that are currently being circulated about your Radio

& Television Journal by one rival publication.

During its 30 years of publishing history, Radio & Television Journal, formerly
the Talking Machine Journal, has tried hard to live up to the ethics of responsible
business paper journalism. And, it has always had as its primary goal the lifting of
standards in the industry which it has been privileged to serve longer than any other

radio trade paper.

But readers and advertisers alike are now constantly being bombarded with
hysterical and unscrupulous statements which, while directed primarily against Radio
& Television Journal will, we sincerely believe, hurt the standing of all business

publications in this field.

Just as one rotten apple can spoil a barrel, so the type of thinking exemplified by
these tactics, if allowed to continue, will degrade not only the business papers serving
the radio and appliance fields but will cheapen the prestige now enjoved by the

industry and all of us who have its future sincerely at heart.

Everyone welcomes good, clean and hdhest competition. But, when one publica-
tion, and we will name names if we are forced to, descends into the gutter of below-
the-belt, vicious, lying and untruthful propaganda to stem the tide which is running
agains. them, we feel it is high time for the ethical business leaders in this industry

to call them to terms.

There are other good and useful radio and appliance publications but, none
serves the same purpose as Radio & Television Journal. Because it is the oldest
publication in the field, it is able to serve the entire radio and appliance industry

as an independent journal of opinion.

And, its distinctive purpose and policy has given Radio & Television Journal the

prestige, character and responsibility which allows it to express the community of

Yot (5
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interest represented by all those in these fields.



SEE THE FIRST SHOWING OF
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Garod Radio’s nev portalde. T"he Plavmate !gweighs only
six pounds and makes she ideal vaeatioR companion.
Sze: 97 x 77 x 414”7,

i

=

Four-year-oid Pat Eh, ~abes u> to musie

with the mew G.= - o:erulio. Clock and

radio work togeth:r so st 3 an alarm or
o turr ¢m tm radio.

Brightening up the Madison Square Garden
broadcast of Philco's Breakfast Club were two
circas Dbeauties, who along with the refriger-
ators, were all shined up for the occasion.

Fred Allen isn’t too surc he approves of television - " . vou have: g W. C. Johnseon, Adlllﬁ'_ll Corporation manager of field
to look .at Benny, too. Fred is shown in front of RCA's large- activities. presents an Admiral radiosphonegraph te film
sereen home receiver, star, Jane Russell.
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HAVE YOU SEEN ... HAVE YOU HEARD
THE PROVOCATIVE, THE EXCITING

%mq-ﬁa-sm

PHONOGRAPHS AND RECORDS

b= %

28 E = 4

The Merry-Go-Sound ‘electronic child’s phonograph is no
toy—it’s a high fidelity electrically amplified record player,
superior in tone quality to more expensive adult phono-
graphs. It will play 7 inch, 10 inch or 12 inch records—
nursery rhymes, dance music or symphonies with concert
hall clarity. The turntable revolves in carousel fashion.
The colorful “carousel” is scratch-proof and washable.
Made of metal, plastics and wood.

These are the most
exciting records you
have ever heard.
Write today for a
catalog and the
name of your dis-
tributor.

2-RECORD

TONE PRODUCTS CORP. OF AMERICA . 9zl

351 FOURTH AVENUE ° NEW YORK 10, N. Y. READY NOW!



MUSIC MERCHANTS HOLD

Representatives of the RADIO & TELEVISION
JOURNAL will be on hand this year to greet their
N’ old friends and make new ones at the 44th annual

convention of the National Association of Music

Merchants beginning on July 14th in Chicago.
E. K. MeDUFF The RADIO & TELEVISION JOURNAL. which
A, was founded in 1916 as “The Talking Machine

Journal,” is the oldest publication serving the radio
industry.

At the convention, the JOURNAL will maintain a
large stafl in Booth 606 1o assure complete coverage
of the five-dav activities.

A general air of excitement and expectancy will
enhance this largest in a national series of meetings,
exhibits and social functions of the NAMM, at
which many of the items displayed will be making
their “grand entrance” before the public’s eye.

Due to military restrictions and the necessities
of safety, a previous preview has been prevented,
the war among other things being responsible for
mmuch of the evidence of progress which will be
noted.

Exhibitors are expected to reach the record num-
ber of 200, and the totaled guest list will be at
least 6,000.

President . R. McDuff (also president of the
Grinnell Bros. store, Detroit, Mich.) will tender

R. B. WELLS .
Music Promotion the opening welcome, when the present Board of

Control convenes on Sunday afternoon at three
o’clock in dining roem four of The Palmer House,
oflicial headquarters for the conclave.

Facilities for exhibitors. however. will not be
confined to the one hotel, but will extend to the
Stevens, the Blackstone, Sherman, Morrison, Con-
tinenlal and others.

Other events in their scheduled order of occur-
rence will be as follows:

The directors will hold their elections at a lunch-
eon meeting at 12:30 p.m. Menday in the Red
Lacquer Room of The Palmer House. Voting bal-
R lots will be available in the adjoining foyer prior

to the meeting. Twenty-four new members are to
be named.
L. G. LaMair, president of Lyon & Healy, Inc.,
Chicago, is nominating commitiee chairman,
Merchandising clinics will commence on Tuesday
at 9 a.m. They will include one on music promo-
tion, for which Russell D. Wells, president of the
Charles E. Wells Music Co.. Denver, Colo., will
HARKY CALLAWAN be chairman; one on expense control, headed hy

Phonogzraph Reecords
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45th ANNUAL MEETING

W. Howard Beasley, president, Whittle Music Co.,
Dallas, Tex.; and one on phonograph booth records,
under the chairmanship of Harry Callaway. vice N
president, the Thearle Music Co., Santiago, Calif.
These clinics will take place in third floor dining

. . W. A. MILLS
room nine, the Red Lacquer Room and main ball- Excoutive  Seerstary

room, respectively. N.AMM.

Also in the Red Lacquer Room on Tuesday, a
luncheon will be given by the Association in honor
of members of the press.

A tea for the women guests, planned for th's
day, will be at 3 p.m. in the ballroom. Richardson
Wright. editor of “House and Garden” magazine,
will speak on “Music in the Home.”

On Wednesday, from 9 a.m. until noon, the sales
training conference will be conducted in the Red
Lacquer Room under the direction of George H.
Beasley. president, the Beasley Music Co., Texar-
kana, Ark.

Mr. Beasley will give an explanation of how the
Association’s Manual was prepared.

Trade associalion meetings will be held on both
Tuesday and Wednesday, and will begin with a
National Association of Musical Merchandise
Wholesalers’ directors’ meeting to be followed by a
general session of all the members.

Musical Merchandise Manufacturers’ Associa.ion
will convene at 3 p.m. on Tuesday and 9 a.m. on
Wednesdav. National Piano Manufacturers’ Asso-

Gali : , : , R. H. SCUMITT
ciation will have a breakfast meeting Tuesday at Shaer A

9 a.m., and its regular annual meeting will he at
10 a.m. Wednesday. A luncheon will be given at
12:30 p.m. in the Crystal Room.

National Band Instrument Manufacturers’ Asso-
ciation will meet at 10 a.m. on Wednesday.

A preconvention announcement discloses that the
exhibits will be closed Wednesday morning in order
to avert confusion with these gatherings.

Thursday’s merchandising clinics will include
one on school cooperation in the ballroom in charge
of Rav F. Erhlandson, vice president and general
manager, San Antonio Music Co., San Antonio,
Texas; sheet music, chairmanned by Robert H. =~
Schmitt, president, Paul A. Schmitt Music Co.,
Minneapolis, Minn., in private dining room nine,
third floor; store service clinic, direcied by Jerome
F. Murphy, president, M. Steinert & Son, Boston,
Mass., in the Red Lacquer Room.

The new Board will convene at 12:30 p.m. Thurs.
day for luncheon and officers’ elections, and at 6:30
that evening the concluding banquet and informal

dance will be held. RAY ERLANDSON
School Cooperation
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GUIDE OF EXHIBITS AT CHICAGO

For your convenience, we are publishing this listing of those who will
exhibit at the NAMM Convention and Trade Show in Chicago the week

ADMIRAL CORP.
Boothh 6 . . phonographs and
radios. Richard A. Graver in charge.

AFRO NEEDLE CO.
Booth 83 . . . \eropoint needles.
I2 H. Miller in charge.

ANSLEY RADIO CORP.

Rooms 860-81 . . . radio-pliono:
araph combinations. Arthur C. Ans-
ley in charge.

APOLLO RECORDS, INC.

Booth 53 . . . phonograph records.
I'rank ). Marks in charge.

ARA. INC.

Booeth 99 . . . record releascs, dis-
play material and dealer helps; in
attendance, national sales magr.,
She'byv York znd Bruce Altm.n.

sales promotion director.

BARD, |. F.

Booths 76-77 . ncedles, rec-
ords. blank discs, portable phono-
eraphs.

BIBLETONE CO.

Booth 43 children records
(10 inch) in three-color books.
Arthur Becker, Charles Becker and
Roger Becker, in attendance.

of July 15th through 18th.

BLACK & WHITE RECORDING
CO.

Booth 35 . .
litz i charge.

. records. Aun Kob-

BOETSCH BROS.
Room 887 . . . handwound portable

phonographs. George Boetsch in
charge.

BONOT CO.

Booths 12-13 phonograph

needles. E. B. Murphy in charge.

BURKAW ELECTRIC CO.

Rooms 897-898 . . . Jerry I.. Her-
ald will demonstrate a new home-
recording instrument,

CADET RECORD CO.

Booth 76 . . . popul.r records and
albums under the registered trade-
mark names Cadet, Corax, Dial
Jump, Mlastertone, Sunsect, Indie
and Index. In attendance, Jack
Riley, President; Jim Olson, Chica-
go sales manager, and Larry Rook
ol Mastertone records.

CAPEHART CO., THE

Room 801 . . . r.dio-phonograph
combinations. In attendance, Ernest
H. Vogel, E. A, Nicholas, I. C. Hun-
ter. and John S. Garceau.

CAPITOL RECORDS, INC.

Booths 38-39 . records and
needles. Glenn . Wallachs in
charge.

COLUMBIA RECORDING CORP.

Booths 24, 25, 26 records and
needles. loe lLucas, Chicago district
mgr., in charge. Others in attend-
ance, Neff Runyon, Paul Southard,
Jock Heim, Ken McAllister, Bus
Gross and Jeff Wilson.

COSMO RECORDS, IN(
Booth 34 records.
Heller in charge.

DECCAN DISTRIBUTING CORP

Booths 20-21 . . . records, needles
and portable phonographs. 5. C.
Schulz in charge.

DELUXE RECORD DISTRIBUT-
ING CO.
Jooths 60-61

Braun in charge.

DUOTONE CO., INC.

Booth 44 . . . phonograph needles
recording blanks, recording heads
and recording fluids. Stephen Nest
er. pres.. i charge, assisted by Wil-
lhiam A. Boeger, ir., Gen. Sales Mer..
Anthony Beck and Lyle Markhan.

(Continued on page 20)

Eddie

. records. Jules

UNITONE... 4 fically }ine Radio!

Modern cabinet styling, fine acoustical perform-
ance, maximum sensitivity and clear channel
selectivity give Unitone Radio powerful sales am-
munition. For the proof of the pudding get Circuit
Measurements from our Engineers.

put. With Seeburg
MODEL 88 Automatic Changer
5 Tube, 2 Band, new Higher Fidelity

A-C, D-C. Or- Audio Circuit.

Model 102 CA
Radio - Phonograph, 7
tubes, Push-pull Out-

iginal Higher
Fidelity Feed-
back, Alnico V
Speaker.

Makers of superior 5, 6, 7 tube, one and two Band
Receivers . . . 3 way Portable Radios, Record Players
and Combinations.

""" UNION ELECTRONICS CORP.

38-01 Queens Boulevard Long Island City, New York
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27 DOES 1T AGAIN!

LENITH reans-oceanic ] |PPER

STANDARD AND SHORT WAVE PORTABLE

Dealers all over America are telling us that this new

Zenith Trans-Oceanic Clipper portable is far and away the most

Removable Wovemagnet Short Wave Wavemagnet
[ ]
/1{/
===

Pop-Up Waverod

outstanding portable ever built. And no wonder—for it’s

literally loaded with features that attract—appeal—sell! For
example, it plays anywhere—in planes, trains, boats,

motor cars . . . it has a four-button Radiorgan tone control,

pop-up Waverod, 5 short wave bands, Short Wave Wavemagnet

.and it’s just as beautiful in appearance as in performance.

= This Clipper portable is typical of the merchandise Zenith
: gives its dealers to sell—and only Zenith builds the Clipper!

T

Visit aur exhibit at the NAM.M. Trade Show, July 15-18, Room 864, Palmer House, Chicago

Zenith Radio Corporation, Chicago 39, lllinois

Backed By 30 Years of Know-How In Radionics Exclusively
RADIO & TELEVISION JOURNAL, JULY, 1946 19
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(Continued from page 18) sales representative will be n FAVORITLEE MFG. CO.

FLECTORNIC CORY. OF charge.  Robert and Lowell Wal- Booths 31. 62, 63 . . records,

AMERICA cott, heads of this firm are expected needles, Dblank discs and portable
Booth 14 radios, Pianotune lolatlend_togcthc_r with Rey Dully, phonographs. Charles Kroneberger

Typatune. Jack Geartner in charge chicf design engincer. i charge.

FELECTROVOX CO.. INC. EXCLUSIVIEE RECORDS GAMBLE HINGED MUSIC CO
Jooth 37 .. . needles. dealer sales Jooths 64, 79 . . . records. lLeon Room 876 . . wire recorders

helps. Ernest M. Ward, Chicago Rene in charge. portable phonographs, radio-phono-

graph combinations, music vending
machines, jobbing service on music
of all publishers. In  attendance
FEugene E. Gamble, Wayne Ho-
worth, Bern.rd F. Pliska, A. W.

> W\ Krueding.
GAROD RADIO CORP
Room 892 . . radios, portable

| phonographs and radio-phonograpn
combinations. Louis Silver in charge
| GEM PHONO MFG. CO.

Booths 38-39 . . needles. Jack
Bergman in charge.

GENERAL ELECTRIC CO.
(Musaphonic Div.)

| Booth 68; Rooms 890-891
radio-phonograph combinations. G
S. Peterson in charge.
INTERNATIONAL MERIT
PROD. CORP.

Booth 18 . . . ncedles. In attend-
ance, l2d. M. Bieber, Harold Wilber
nd T. R. Garry.

KEYNOTE RECORDING, INC.

Booth 82 . record releases. In
attendance, Eric Bernay, Don Camp
bell.

KING RECORD CO.

Booth 81 records. Sidney
Nathan in charge.
MANOR RECORD CO

Booth 67 records. Irving Ber
man in charge.

MELODY RECORD SUPPLY
INC.

Booths 92-93 . . . children”s rec
ords, kiddies’ phonographs and
novelties, recorls. Mortimer Kline
in charge.

MICRCURY RADIO & TELE
VISION CORF.

Jooths 90-91; Room 776 . rec-
ord releases. I. B. Green in charge
| MICROTONE CO.

Booths 9-10 needles. See
Bonot Co. listing, a subsidiary
MUSICRAFT CORP.
| Booths 41. 42, 43 records. In
attendance, Peter Hilton, president :
Oliver Sabin, vice president in
charge of sales; Lee Savin, sales
manager: M. M. (Mike) Elliott
= o N ‘ : €. 4 | and James H. Martin, Chicago dis

5
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- trict manager

-,’ == | MUSITRON CO.

w" Booths 49-50 . . . clectric portable

-'—{1 == | phonographs. G. E. Rissman in
R charge.

w ’

0 E‘T c H B R 0 221 EAST 1441“'NS$ | PERMO, INC.
4 » NEW YORK 51, N. Booths 73-74 necdles, counter
== Dt | and  window displavs, jobber and

v e :
N ., i e
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MODEL 109—Compoct (AC-
DC) TUTONE PLASTIC. 5"
Alnico No. 5 specker Slide
rule, full-vision diol, etc.

MODEL 133 — Automotic
Rodio-phono combination. 8
tubes (AC) All wood, leath-
erette covered. Powerful with
beoutiful tone quolity. Tone
control, rodio-phono switch,
slide rule, full-vision diol.
Ploys 10" ond 12" records.

MODEL 131—-Compoct (AC-
DC) Superb oll-wood cobinet
of striped veneers. 5 Alnico
No. 5 speoker. Slide rule
full-vision diol, etc.

WE'LL SEE YOU IN CHICAGO—PALMER HOUSE—JULY 11 to 18
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(Continued from page 20)

dealer helps. llugene C. Steffens in
charge.

PEANSTIEHL CHEMICAL CO.
Booth 36 . . . needles. R. B. White
in charge.

PHILCO RADIO & TEL. CORP.

Rooms 894-895 . . . radio-phono-
graph combinations. John I°. Gilli-
gan in charge.

PRESTO RECORDING CORP.
Rooms 879-880) . . . model K port-
able recorder:; model . portable
play-back; cutting aud play-back
needles, recording discs. In attend-
ance, Ralph C. Powell, vice presi-
dent in charge of sales cnd Leroy
W. Deier, midwestern sales repre-
sentative.
RADIO & TELEVISION, INC.
Room 878 . . . radio-phonograph
combinations and portable phono-
graphs. H. L. Weisburg in charge.

RADIO CORP. OF AMERICA
(RCA Victor Div.)

Booths 15-16; Room 813: Private
Dining Room 14 . . . phonograph
and radio-phonogr. ph combinations.
Jack M. Williams in charge.

RADIO & TLELEVISION
JOURNAL

Booth 66 complimentary
copies of the Industrv’s Oldest Ra-
dio Dealer publication and Official
burcau of information for those
seceking 1mmediate contacts ith

manutacturers and wholesalers of
phonogr. phs. records. phonograph

supplies. radio-phonograph combin-
ations. radios. radio parts manufac-
turers, electronic and communica-
tion cquipment and parts thereof.
I attendance, Alex H. Kolbe and
Mal Parks.

RECORDISC CORP.
Booth 96 . . . needles and blank
discs. Sidney S. Gould in charge.

Approved by Buream
of Marine Inspceetion
U. S. Coast Guard

EASY TO USE
¢ POWERFUL

Manufactured for All Civi

TAYBERN

"“"POWER VOICE"”
PORTABLE
ELECTRIC

MEGAPHONE

® WEATHER-PROOF
® COMPACT
lian Uses in Full Aecordance With

the Exacting Standards Maintained for the U. S. Maritime

Commission and the War Shipping Administration.
Paging Airports Emergency Crews Construction Gangs
Race Tracks Auctioneers Athletic Events Schools and Colleges
Coast Guarid Lecturers Merchant Marine Political Gatherings
Army Life Guards Passenger Vessels And for Many
Navy Fishing Boats Indaustrial Yards Other Uses.
Shipyards Railroad Yards Fire Fighters
Docks Truck Loading Police Depts.
Boat Clubs Swimming Pools Factories
Tugz-Boats Gymnasiums Armories

IMMEDIATE DELIVERY!

-

TAYBERN

EQUIPMENT COMPANY
120 Greenwich St., New York 6, N. Y.

Electronic Equipment Manufacturers

22

RECORD PLATE CO.

Booth 77 . . . “record plates” to
catalog, index and individualize
records and record albums.  O.
Morrey Smith in charge.

RIEXON, INC.

Jooth 48; Room 877 . . . portable
phonographs, record c-angers. In
zttendance, J]. Schwalbe, president
cud John Fischer, sales manager.

SAVQOY RECORD (O.
Jooth 39 . records.
lubinsky in charge.

Hermon

SONORA RADIO CO.

Booths 94-93 records and
radios. In attendance, Joseph Gerl,
president: Ed Harris, Gen. Sales
Mgr.; Milton R. Benjamin, Sales
Mgr.,, record div.; Marie Ruebens,
rccording director: Fred C. Collins
and Gerald Ross.

SOUTHERN MUSIC CO.

Room 778 . . . portable phono-
graphs, records, needles, sheet mu-
s.¢, instruction books, band folios,
musical instruments and accessories,
teaching m. terial. Milton Fink in
charge.

STROMBERG-CARLSON CO.

Private Dining Room 17 . . . wire
recordings, radio-phonograph com-
binations; phonographs. In atten-
lance, Cliff J. Hunt, Gen. Sc.les
Mgr.; Stanley Manson, Adv. and
Sales Promotion Dircctor.

TELETONE RADIO CORP.

Room 865 . . . portable phono-
grapks, radios and radio-phonograph
combinations. John S. Mills, Gen-
eral Sales Manager in charge, as-
sisted by E. J. Cav.nagh.

UNITED LOOSE LEAF CORP.

Booth 72 . . . record albums. In
attendance, Manual A. I'reberg and
Ben Freifield.

WATERS CONLEY CO.

Booth 11; Raom 862 . . . portable
phonograpks.  Wayne Davis in
charge.

WILCOX-GAY CORP.

Room 810 . . . home recorders,
discs, needles. In attendance, War-
ren H. Hasemeier, Gerald E. Mur-
phy, Ward C. lHaynes, Herbert C.
Stroh, Cl.re S. Blakeslee and E.
Morey.

ZENITH RADIO CORP.

Room 864 . . . radio-phonograph
combinatious, phonographs. Ed. R.
Taylor in charge. Also in atten-
dance, Henry Donfig, vice president
in charge of sales.

RADIO & TELEVISION JOURNAL, JULY, 1946



HERE'S Hacs 7Harker SALES APPEAL!

. The big mass of your radio prospects have modest family budgets. They
want dependable, top flight quality in radios — at prices they can afford.
With the Arvin big-demand line, you can show more people what they want
—sell more radios and make more money. For example . . . this floor com-
bination in the expanding Arvin line—Model 665—has the quality and the
price to sell the mass market. Your radio sales set-up will never be complete
until you have ARVINS!

RADIO & TELEVISION JOURNAL, JULY, 1946
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Here we inaugurate a new monthly feature which, we feel, will
prove of absorbing interest to you. As the oldest monthly publication
serving radio and appliance dealers your RADIO & TELEVISION
JOURNAL is honored to have the privilege of serving a good many
thousand readers icho have subscribed for over 25 years. We hope
that you will like this feature and will welcome your comments on it.

So I’'m an old-timer, because | was around and
had been dried off behind the ears when radio made
its bow commercially! Maybe so, but remember that
only twenty-five “short years” have passed since
that time. True enough, radio has progressed in
that period far beyond the “norm” for most indus-
trial efforts.

It was in 1923 that I owned my first radio and,
incidentally, it was one of the first “complete’ sets
on the market . . . a Crosley one-tuber with a 201-A
tube worth $6.00. A friend of mine told me to take
good care of the tube as they were “scarce as hen’s
teeth” and were being bootlegged at much higher
prices, in certain spots. I was delighted with myv set,
even though I had to buy an “A” and “B” battery,
also a pair of headphones. In fact, [ bought two
pairs of headphones and by ingeniously hooking
them together by an exclusive method of my own, a
friend could listen with me. Shortly after T got the
set, the first play was put on the air (from Chicago,
anyway), “Abie’s Irish Rose”. It was a direct broad-
cast from (he slage of a local theater and was very
good, even though some of the actors at times said
their lines too far awav from a mike.

To go back even further, for a moment, it was
about a year prior 1o my actually securing my set
that Al. Kendrick, sales manager for Brunswick
Phonograph Co. invited me to witness a sort of
secret “something special” at night, in the Bruns-
wick general offices. This proved to be the receiving
of a broadcast of part of an operatic score, from
the Auditorium theatre, three blocks or so away.
However, when we were told that there were
“absolutely no wires” connecting the equipment, we
thought it was pretty wonderful.

Around this time T was western manager for Glad
Henderson’s self-same publication in which this ap-
pears. I thought 1 saw an opportunitv for the talk-
ing machine and general music store to sell the new

This month’s reminiscence

marvel radio. Lyon & Healy were jobbers of the
Victrola, and I told Leslie Wiswzll, their wholesale
manager what [ thought. He stated emphatically
that he didn’t agree with me that the music store
would be the big outlet for radia receivers because,
at that time, everyone was “rolling their own” . . .
making radio sets out of “certain parts and lots of
baling wire”. Bui, without pretending anv clair-
voyance in the matter, [ persisted in the feeling that
RADIO and MUSIC were synonymous, commercial-
ly. I called, among other places, at the offices of
The Burgess Battery Co. to suggest they advertise
their already famous “B” batteries to the talking
machine dealer through my publication. I could tell
that the advertising manager thought 1 was slightly,
or greatly “off my top”. However, I persisted, and
a year later got a 12-page contract from Burgess. 1
didn’t know then that, many years later, I was to
enjov a fine friendship with the inventor, the late
Dr. C. F. Burgess and would be the advertising
agent for @ number of the Burgess companies.

Soon I was interesting many other “radio out-
fits” in going after the talking machine dealer busi-
ness. One of the first of the “combinations” that 1
recall as emanating from the west, besides Bruns-
wick, was the “Phonoradio”, put out by Wasmuth-
Goodrich Co. a furniture concern in Peru, Ind. It
was a good job, in fact good enough to be backed,
even then, with pages in The Saturday Evening
Post. One of the problems, then. was to give good
demonstrations, because radio broadcasting was
very “sketchy” and nonchalant. A great amount of
the stufl on the air was ad libbed; the “personali-
ties” were mostly “song and patter” artists, with
the exception, of course, of a few straight singers
of established reputation who were brought into
the picture. To jump ahead as regards the matter
of broadcasting, | remember, as late as 1928 when

is contributed by Mr. Duane Wana-

maker, president, Duane Wanamaker Advertising, Chicago, who has
contributed much to the merchandising and marketing miracles
enjoyed by the radio industry during the past 25 years.
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I was on a business trip for my company, Grigsby-
Grunow. In both Dallas and San Antonio,Texas,

“al-

the leading stations invited me to come over
most anytime during the day” and “say something
over the air”. I said: What shall I talk about?” The
answer was “Oh, anything you care to talk about,
and . . . just talk as long as you feel like talking”.
Incidentally, in both cities I offered a radio set free
for the most interesting letter I received. Even
though my broadcast occurred in the morning, over

both stations, I received several hundred letters.

One day in 1926 I called on a firm by the name
of Grigsby-Grunow Co., who were just starting to
make a B Battery Eliminator. My call resulted in an
advertising contract. Fred Williams, later with other
leading radio organizations, was the sales manager.
I don'’t think the company expected the tremendous-
ly favorable reception that was accorded their prod-
ucts almost from the beginning. Fred, as I under-
stood it, was working on an overwrite of so much
per eliminator. I also understood that, for quite
awhile, he made money “by the bucketfull”’, more
money than anyone else around the place received,
not even excluding the president.

Of course, the eliminator in question was “Ma-
jestic”. How did the name become “Majestic”, in-
stead of “Monarch” or something else? Well, every-
one put the name of their choice in a hat. The name
drawn out first was “Majestic”’; and it will prob-
ably go down in history as one of the most glamor-
ous trade names that ever was.

After 1 had contacted the Majestic organization
a time or two, I was sitting in my office one day
when 1 received a call from Mr. B. J. Grigsby,
president of the company, inviting me to the Union
League club for lunch. After lunch, I was the new
advertising manager for Grigsby-Grunow Co. When
I went out there I had a small desk in a corner, in
the back, with an old-fashioned single bulb, green-
shaded light over my desk. A few months later, it
looked as if I might not even have that. The B
eliminator was “dying on its feet”, due to the ad-
vent of the AC tube. It was then that Messrs.
Grunow and Grigsby decided to go into the radio
set business. Do I need to say that everyone . .
well, almost everyone . . . predicted dire things
would happen, said they were “as crazy as loons”
The story of Majestic is too well known for me to
bore you with it here. Just in passing, it might be
of some small interest to mention my own little
personal thrill of handling a five million dollar
advertising budget in our “big year”!

REMINGTON RADIO CORPORATION
[ WHITE PLAINS, N. Y.

A Greot Mew
‘ TIMESAVER

For Rodie Servicemend

FOUR Basic Rodin Service
l Kits in ONE Packcye

SEECHAL

LT PRICE

‘ For Rodio Servicomen Storiiag m Repair
Butiness . .
For Established Rodio Servicenmn Wao
wont to Save Time ond Enemgy . .
These 4 Popular JFD Kits heve ewerything
needed for 25%, of all radio servee work.
lo B25A Belt Kit. Assortment 6. 25 Dl
Belts in Metol Contoiser. Inchudes
FREE &4-page JFD Servicomen's bban-
ual. listing belts for more thas 1380
1et modeh.
5C25 Dial Cable & Coré Raci.
Contoini § Metal Speoh of fag-
i moving diol cables and cords
o 770 Bollast Kit. Contoins Gva JFD
| tmproved Aircooled AC-DC Adjut-
able Bollosts. Suitoble for mare thon
95%, of ali bollost tube replacements.
BP-100-MC Flug Assortmend. 100
radio boMery plugs, im 25 different
popular fypes. Sturdy Metol Contain-
er. Includes FREE Battery plug foldar
with technicol doto omd schematic
diagroms of ali plug types
COMBINATION List Price Value, $32.35
Model “Big 4"
Servicemen's SPECIAL Nt Price
$18.00

»
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ard-hitting WALC

PACKAGING...
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el
FLOATING

W f2e .

=

Here's what we mean hy a

Every possible selling help is yours! Full
color, compact dispenser displays, window
streamers, booth signs, consumer literature,
leatherette counter pieces and the WALCO
extra dividend of free needles for your booths.

When you offer WALCO phono needles to
your customers—it’s a sure sale! Just men-
tion that WALCO needles ate the choice of
leading phono manufacturers for installation

Get your free record hooth needles
today; if youw're in Chicago for the
Music Trade Show, see the com-

Designed for highés’f fidelity
... primed for greatest sales!

plete WALCO line at Booth 31

DISPLAY...

e g

in new instruments . . . that the great names
in radios use WALCO for perfect reproduc-
tion. Remember, there’s a WALCO needle
for every price range—from 50¢ to $5.00 and
every necdle, whatever the rrice, features the
famous WALCO “bent shank™ for highest
fidelity and “floating action” for minimum
record wear. ELECTROVOX COMPANY,
INC., 31 Fulton St.,, Newark 2, New Jersey.

sales campaign!

sy omsy Attt

I
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JOURNAL EDITOR WILL M. C.
CEREMONIES OF A D.A OUTING

Several hundred guests will as-
semble at the Green Valley Coun-
try Club in Philadelphia on the
first annual ou ing of the Appli-
ance Dealers’ Association of Phil-
adelphia on Tuesday, August 13th,
1946.

RADIO & TELEVISION JOUR-
NAL Editor Mal Parks was un-
animously selected by the Enter-
tainment Committee to be the of-
ficial Master of Ceremontes of the
affair which will stari at approx-
imately 1 P.M. The Green Valley
Country Club, located al 6900
Bridge Avenue, Philadelphia, is
one of the finest places of its kind
in the east, and the members and
guests of the Appliance Dealers’
Association of Philadelphia have
been guaranteed the time of their

lives by the officials of the group.

Highlighting  the  divertisse-
ments will be a bathing beauty
contest to select “Miss Philadel-
phia,” who will represent the cily
at the Miss America Beauly Con-
test to be held later in the vear
at Atlantic City. The main judge
at this event will be journal Edi-
tor Mal Parks, who has been de-
luged with requests from Philadel-
phians for the opportunity of as-
sisting him in this arduous and
exacling task of picking out the
reigning beauty of the City of
Philadelphia.

The outing will include the
usual events such as sofi hall
games, sack races, three-legged
races, and the other good, old-
fashioned sports events which add

enjovment to any similar gather-
ing. After these have been con-
cluded, there will be dinner start-
ing with steamed clams, and
winding up with charcoal broiled
steaks, lemonade, ice cream and
cake. After dinner, there will be
dancing with a nationally-known
nine piece orchestra providing
music.

Key speaker at the event will be
Judge Adrian Bonnelli, who is
well known in the field of juris-
prudence for the clarity of his
understanding and the astuteness
of his decisions. Judge Bonnelli
is in great demand as a speaker
and the guests and members of
the Appliance Dealers’ Associa-
tion of Philadelphia are fortunate
in having his acceptance.

rand

BEACHCOMBER

A portable phonograph with a Gar-
spring wind motor.
operated amplifier with 3 tube push-
pull cutput. Crystal phon pickup and
5" permanent magnetic speaker.
Lightweight solid plywood cabinet
with Leatherette cover in choice of
colors.

Plays 10" or 12" records with cover
closad.

Battery

4995

Fed. Tax
Included

VAGABOND

choice of colors.
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AC operated phonograph containing a 5" perma-
nent magnetic speaker and a 3 tube amplifier. Crystal
pick-up and heavy duty turntable.

Equalizer for new improved tone control.

LINCOLN ELECTRONICS CORPORATION

653 11th AVENUE, NEW YORK 19, N. Y,

Model
No. 311

3895

Fed.
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Above: Sample order
blanks wused by Con-
solidated Edison. Be-
low: Brigadier General
E. F. Jeffe, vice presi-
dent in charge of sales,
who sponsored the plan.



Today many dealers are facing stiff competition from powerful utilities.
Here’s the story of one utility that is specifically organized to sell for the dealer!

UTILITY HELPS DEALERS
SELL

by MARION A. DOOLEY

Managing Editor, Radio & Television Journal

Dealer X was speaking disconsolately to his new
salesmen: “Today, Jim, you’ve really got a tough
selling job on your hands. People want new radios
and washing machines . . . but half the time we
haven’t got them. We build up the demand, and
then have to go back on our word, ’cause we can’t
get the stuff. And on top of all that, we have to
fight the utilities! Most of those darn companies are
selling appliances, too!”

Unfortunately, this picture is not particularly
exaggerated, and the dealers’ life is far from
happy. At present, there is little that can be done
about the tight supply picture, but there is good
news about competition from utility companies. Not
all utilities are operating against the best interests
of retailers . . . as a matter of fact, one such or-
ganization is doing everything possible 1o help the
dealer. The vonsolidated Edison Company of New
York is actually SELLING APPLIANCES FOR
THE DEALER. and letting the dealer take 100%
of the profits. They do all the preliminary ground
work of selling, including display, sales helps, stor-
age rooms and aciual sales talks . . . then the signed
order of the customer is delivered to the cooperating
dealer nearest the customer. Sounds almost loo good
to be true, but the plan is actually in operation
among hundreds of appliance dealers in New York
City and its vicinity. If one big utility can afford to
adopt such a program, it seems obvious that others
could do the same sort of thing in other cities of the
country. It is up to the individual dealers to pro-
mote this plan wherever possible, and to convert
dangerous compelitors into powerful allies.

Here are the highlights of the plan. As stated
before, Consolidated takes full responsibility for
the sale. The manufacturer or retailer who agrees to
the plan ships a certain quantity of appliances to
Consolidated for display and demonstration pur-
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poses. Consolidated then displays these models to
the best advantage, and does everything in its power
to complete the sale.

In order to benefit from the plan the dealer must:

1. Own or operate and maintain an appliance re-
tail store or separate retail appliance department in
accordance with such standards as may he estab-
lished by the Consolidated Company.

2. To carry a representative stock from among
the standard makes of appliances. This stock shall
include, to the extent available, and as selected by
the cooperating appliance dealer, the appliances for
which Consolidated is authorized to take orders as
agent.

3. To authorize Consolidated, as agent, lo solicit
orders for the account of the cooperating appliance
dealer (who, in respect of each separate order, shall
be designated in accordance with the provisions of
the plan), and to accept such orders for appliance
which shall have been assigned to such cooperating
appliance dealer, and to complele the sale and
delivery thereof in accordance with the terms of
such order.

4. To perform each and all of the provisions of
this plan.

Boiled down into everyday language, all this adds
up to the advantage of the dealer. In the first place,
only accredited dealers are eligible, which in itself
helps to force the fly-by-night operator out of busi-
ness. Even more important, dealers musl carry
standard brands. This too helps the dealer fight
against the flood of nameless, stencil brands of
radios and appliances that consume thousands of
consumers dollars every year. Naturally, a certain
proportion of your customers are inveterate bar-
gain hunters . . . they will shop all over town for
the cheapest article, and will buy doubtful brands

(Continued on next page)
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simply because they are less expensive. The Con-
solidated plan, however, operates in direct opposi-
tion 1o stencil brands, and many dealers have been
saved from stocking indifferent appliances by ob-
taining the benefits of Consolidated’s streamlined
selling methods.

The last (wo points outline the actual operation
of the plan. They state that the dealer must appoint
Consolidated as agent for its appliances, and must
take the responsibility for completing the sale, and
delivering the goods. Thus, Consolidated does all
the ground work of the sale, leads the prospect
right up to the point of sale, gets his signed order,
and then passes the order over 1o the ncarest co-
operating dealer. They do the work, oot the bhill,
and the dealer gets the profits.

Upon closer examination, the plan vields several
more points that are laid down for the benefit of the
dealer and the manufacturer. For example, Consoli-
dated is careful not to play favorites, and each
manufacturer is given an equal opportunity for the
display of its products. Appliances are rotated
among the various showrooms of the company, and
special care is taken to keep things on an equitable
basis. These appliances are all samples, and the
dealers provide the actual models that are sold. In
order 10 make sure no hitches occur, the dealers are
always kepl informed of the type and quantity of
appliances currently on display in the Consolidated
showroom. Thus when Consolidated nmakes a sale.
the deuler is sure to have the merchandise on hand
for deliverv. If for some reason, it is impossible to
complete the sale, the responsibility lies with the
dealer.

In each case, the completed sale is handed over
to the dealer who is located nearest to the home of
the purchaser. Of course, this system has to allow
for the comparatively larger amount of business
done by department stores, and Consolidated Edi-
son has set up a different routine to accommodate
appliance departments of large stores. One day a
week, all orders are consigned to a department store.
Department stores are listed in alphabetical order,
and the orders are rotated. In this way, business is
shared equally among the various department
stores, and care is taken to sec that they do not
receive a lion’s share of the total business.

On the question of finances, all money for adver-
tising, display and demonstration shall be shared by
Consolidated and participating manufacturers and
distributors.

Here is an exact check list of the requirements a
dealer must have to qualify for the plan. They are
the usual attributes of a legitimate, serious re-
tailer, but they rule out small, makeshift organiza-
tions:

The dealer shall:

1. Occupy a premises listed as a store for retail
trade within the territory served by the Consoli-
dated Edison Company of New York, Inc. with

al A[ ](‘ast one ShOW wind()w.
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b) Floor space fur display of gas and/or electric
appliances.

c) Facilities or provisions for repair service or-
dinarily carried on by dealers.

d) If the dealer be a department store, require-
ments (b) and (c) must be included in a separate
appliance department.

2. Carrv a representalive stock from among the
standard makes ol appliances.

This stock shall include, to the extent available,
and as selected by the cooperating appliance dealer
the appliances for which Consolidated is authorized
to lake orders as agent and for the account of
cooperating appliance dealers under this plan, and
pursuant to arrangements belween Consolidated
and participating manufacturers and distributors.

3. Provide appliance delivery to customers.

4. Employ necessary personnel to perform func-
lions described in 1, 2 and 3.

5. Maintain and operate store in a business-like
condition.

6. Offer on all electrical and/or gas appliances at
least one of the standard deferred payment plans
and accept orders on basis of such terms as are
elfective with orders taken by Consolidated for the
account of the dealers. In the case of department
store dealers selling for cash only, the requirement
of deferred payments is waived.

7. Agree and warrant not to deliver any appli-
ances to a customer on an order taken by the Con-
solidated Edison company unless title to such appli-
ance is vested in the cooperating appliance dealer
free and clear of all liens and encumbrances what-
soever.

8. Certify that the equipment listed in the dealer’s
premises by Consolidated’s representative is equip-
ment which is normally carried by the dealer in
stock, and is not on loan from any other dealer or
distributor.

9. Display prominently in his place of business
the cooperating appliance dealer emblem so long as
he shall continue to be a cooperating appliance
dealer.

10. Agree that connection of any gas appliances
sold and installed by the dealer will be performed
bv a licensed plumber.

Thus the Consolidaled Edison Company has blue-
printed a workable, simple plan, whereby they and
the dealer gain more business. Through the sale of
an increased number of appliances, the utility natu-
rally gets grealer profits, and the dealer receives
100% of the profits of each sale. The plan is ap-
parently foolproof. and has been operating success-
fully in the metropolitan area of New York for
several years. [t not only eliminates dangerous big-
business competition from a utility . . . it extends
a hearty helping hand to every dealer willing to
cooperate.

Similar systems could easily be established in all
parts of the country. The plan is simple to follow,
and Edison will be glad to supply details to any
dealer interested.
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Here’s How Radio Industry Says ﬁ(?

TO FEDERAL’s NEW MINIATURE SELENIUM RECTIFIER

TYPE-403D2625
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OW being used in radio receivers, voltage multi-

pliers, speech amplifiers, PA systems, electronic
organs, business machines — wherever a low-voltage
low-current d-¢ source is required — replacing type

T . A
) o 117Z6-11723 and other rectifier tubes.
&3
'bgi""ho‘ v 4\“'1 The ““landslide” of orders which followed the announce-
o ment of this new rectifier means just one thing —
.‘.\f.‘:;.‘::; another outstanding contribution which fills a great
o :;;2"‘ need in the electronic industry. Now, in hundreds of
* % applications, this 5-plate rectifier stack is proving its
“ ,"‘/’\ / value — in money saved, reduced assembly time, new
e LW\ space savings, longer life, instant starting. It measures [
.!,azs‘l’ ‘\\‘ only 1% x 1% x % inches, and will go into restricted £
»** spaces where a tube and socket won’t fit. by

bodies “full-scale’” quality throughout, with
Center-Contact construction and all of the
other features which have made Federal
Selenium Rectifiers the standard of quality in
the industry. They’re available now —in
quantity. Write to department ~~ " for prices

Though miniature in size, this rectifier em- ?

and data.
CHARACTERISTICS:
Type 403D2625 Rectifier

Maximum RMS Voltage. . .......... 130 volts
Maximum Inverse Voltage . ......... 380 volts
Maximum Peak Current . ........... 1200 ma.
Maximum RMS Current. .. ......... 325 ma.
Maximum DC Output. . ............ 100 ma.
Approximate Rectifier Drop......... 5 volts
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STOFP SUMMER SLUMDP with

Replacement
Record Changer

Answering  popular demand
from radio dealers and service-
men, Admiral Corporation, 3800
Cortland St., Chicago, now offers

the “Childproof” automatic rec-
ord changer in a new unit suitable
for replacing the many record
changers that have worn out dur-
ing the war years. The new re-
placement unit has all the fea-
tures of the changer built into
Admiral combinations — trouble-
free mechanism, with only three
moving parts during the change
cycle . . . fool-proof tone arm that
inay be moved at any time without
record

damage 5-second

changing time .

‘‘Low Boy’’
Record Player

Response from retailers who
have seen Western Sound & Elec-
tric Laboratories’ new “Low Boy”
automatic record player is said
to be “enthusiastic.” Ready for
immediate delivery now, Western
predicts that this Model WE-100-
AW will be a leader. Featuring a
new acouslical loading principle

an 8 inch P.M. speaker pro-
jects sound horizontally through
the base of the cahinet — the
model is finished in a mahogany
veneer cabinet.

Table-Size
Radio-Phonograph
Combining a six-tube AC.DC
standard band radio receiver with

a fully automatic phonograph in
a mahogany veneer cabinel, the
new Model H-122 table-size Duo-
combination is announced by the
Westinghouse Electric Corpora-
tion. The receiver. which forms the
front section of the new unit, can
be removed for independent use.
The automatic record changer, un-
der a top-raising lid, accommo-
dates twelve 10-inch or ten 12-inch
discs. Special features include a
built-in loop antenna, a continu-
ously variable tone conirol, a
phase-inverter tube, and a highly
ellicient push-pull output circuit
for high quality reproduction with
ample volume. The new model is
9 inches high, 1434 inches wide
and 19 inches deep.

Table Model

Table model 561, manufactured
by Lear. Inc., 230 East Ohio St.,
Chicago, is housed in a cabinet of
hand-rubbed genuine mahogany.
It has five tubes, high quality
permanent magnet Alnico No. 5
dynamic  speaker, single-band
standard broadcast, a built-in loop
with outside aerial connection.
The model has full vision angle-
mounted illuminated dial. It is
88 inches by 10 inches by 6%
inches, and relails for $31.50.
Simplicity of design makes it fit
into the environment of any room
with every type of furniture.
Chassis is sirong, of rugged con-
struction, cadmium plating with
precision workmanship.

Portable Phonograph

A new portable phonograph has
been intrdouced by Major Elec-
tronics Company, Inc., 197 Wil
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these “SELLING™

SPECIALS

liam Street, New York, The model
has a three tube amplifier that has
quality tone, and a new light-
weight crystal pickup. The case is
made of simulated alligator, which
comes in blue, brown and tan. The
new phonograph is made of light-
weight materials for easy port-
ability.

Plastic Set
Table model Learadio No. 563

is housed in ivory plastic, and re-
tails for $25.50. The case has full-

vision dial, rounded top corners,

fluted design ruuning along front
edge and side, and a speaker panel
with a graceful X pattern. It has
five tubes, and a high quality Al-
nico permanent dynamic speaker.
There is a built-in loop with pro-
vision for outside aerial connec-

tion. For further information write
direct to manufacturer: Lear, Inc.,
230 East Ohio, Street, Chicago.

Motorola Record Player

Galvin Manufacturing Corpora-
tion, 4545 Augusta Blvd., Chicago,
announces a new record player.
The model uses Hawley-processed

fibre for the
around” or base. Developed by

pressed “wrap-
the army, the material has light-
ness and flexibility. The wireless
record player plays through any

radio; has Floating Action which
silently handles ten 10 inch or
eight 12 inch records, and has the
newly designed record release
spindle that permits easy place-
ment and removal of records.

The Beachcomber

A new portable, battery phono-
graph has been announced by Lin-
coln Electronics Corporation, 653
Eleventh Avenue, New York 19.

Called “The Beachcomber,” it has
a hand wind motor and battery
operaled amplifier. Plays 10 or
12 inch records with the cover
closed. Incorporating a heavy duty
5 inch P.M. speaker with Alnico
V magnet, it has three tubes, vol-
ume conlirol and lightweight crys-
tal pickup. The cabinet is made of
three ply veneer, covered with

beach canvas. “A” battery life of
150 hours, “B” battery life of 300.

RADIO & TELEVISION JOURNAL, JULY, 1946

Portable
Electronic Phonograph

A new addition to the “Rogers
Majestic” and “De Forest” lines
has been announced by W. T.

Burnham, general sales manager
of Rogers Majestic Limtied. It is

a neat, compact porlable elec-
tronic phonograph complete with
its own amplifier and 6 by 4 inch
oval speaker and may be played
open or closed. There is a record
carrying compartment, container
for needles and the whole unit
closes up into what looks like a

weekend bag.

It is compact and, weighting
under 18 pounds, is easy to carry.

THE NEW SUMMER
STROMBERG-CARLSON PORTABLE

(See story om mext page)
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-the, HEART

r OF ANY

|
J

BEAUTY of design is but one feature of “THOMP-
SON PORTABLES” . .. even more important is the
quality construction of the THOMPSON motor . .
the very heart of the instrument.

THOMPSON MOTORS are sturdily constructed of
heavy steel base plates; heavy brass gears and pinions;
massive power spring which permits playing of three
ten-inch records at one winding (almost twice the spring
capacity of the average popular spring-wound phono-
graph).

THOMPSON CASES are made of thoroughly cured
three-eights inch wood, covered with Genuine Kera-
tol patented fabric. Fitted with durable plastic handle,
sturdy brass hinges, locks and protective corner plates.
Other features of extra refinement are: Chrome plated
arm and reproducer ... Chrome needle cup with spring-
hinge cover . . . Record-holder for 12 records.

F A Proud Ancestry! =l

The H. C . THOMPSON COMPANY has been
manufacturing special precision movements since 1878 . ..
more than sixty-five years of ‘“know how” go into the E
making of each THOMPSON Phonograph Motor!
Western Union . . . Westinghouse . . . General Electric

... Autocall and many others who demand “split-second”
timing traditionally turn to The H. C. THOMPSON

CO. for their requirements, H
Constantly “in step” with modern developments, The

H. C. THOMPSON CO. supplied radar parts to the H
Svlvania Electric Products Corporation and time fuses

to the U. S. Signal Corps during the recent war. Cur-
rently they supply “Stop-Timers” (accurate to within
one-fifth second) to leading national radio stations. Qual-

& ity and Accuracy Since 1878. J

Ay —ar—A—a——

We will be represented at the Music Trades Convention
beginning July 15th

AN

- MOTOR!

Summer Portable
By Stromberg Carlson

To round out its full line of
1946 radio receivers, the Strom-
berg-Carlson Company, Rochester,
N. Y., introduced “The Vaga-
bond,’,

able. The Vagabond contains six

a new distinctive port-

tubes, including rectifier, is fully
equipped for AC.DC or battery
operation. Its smart carrying case,
attractively covered with maroon
fabric
trim, is inspired by high style,

leather-finish with gray
modern luggage. The Vagabond
is a superheterodvne receiver with
an unusually large and powerful
speaker for its compact size. The
receiver’s 5% inch Alnico speaker
is a permanent magnet dynamic
type. It measures 11%% by 13 by
634 inches and weighs 15 pounds
with batteries.

AC-DC Superhet
In Ivory Plastic

A new AC-DC superhet. with 5
tubes, has been introduced by
Fada Radio, Long Island City,
New York as Model 605W. It has

MODEL 605 W

one wave band. covering Ameri-
can Broadcasts. There are 5 tuned
circuits, automatic volume control,
diode low distortion detector, and
a power oulpul of 2 watts. Incor-
porates I'ada-Scope high efliciency
loop antenna. Size: 1014 in. wide,

614 in. high, and 6 in. deep. The

sel weighs five pounds, and has an

OPA approved price of $23.95.
— Ny Fe— :_—-‘-“_l-‘— For shipping weight in a carton,
eSS AL

B30 EAST HOUSTON STREET:.- SAN ANTONIO, TEXAS add one and one-hall pounds.
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at last...the first real postwar

«»  Cabinet design
“ BACKED BY THE FIRST A/Z4Y/ SALES IDEA!

Would you wrap rubies in burlap? Could you make a hit with a '46 motor in a
Model “T” body? Then why sell modern, posticar radio engineering principles
in anything but the most modern, postwar cabiret on the market today? And
that is what Electromatic offers you in the Coluratone Combination.

MODEL 606A ELECTROMAYIC AUTOMATIC
RADIO-PHONOGRAPH COMBINATION

You might think you have enough of a promotion in the Artek Pascoe name

. the national and newspaper advertising . . . the counter circulars and
self-sales tags . . . the brilliant technical features. But we’'ve added a “some-
thing else” that will be a sure-fire selling idea!

THE ELECTROMATIC PIANO TEST!

Even if you have only basic selling knowledge about electronic equipment,
you surely realize that it is most difficult to reproduce the tones of the piano
because of its wide range. We have no fear of this reproduction on the
ELECTROM ATIC COLURATONE. When it goes on display on your floor, you will
receive a recording of Greig’s Piano Concerto, as played by a world-famous
artist. The record has been prepared with convincing commentary by Andre
Baruch, the well known radio announcer, on the quality of fhe ELECTROMATIC
COLURATONE COMBINATION. Be sure to use it with every demonstration —
nothing can be more convincing than this self.salesman!

* Coluratone — copyright pending
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Acting on his beliel that a deal-
er needs a medern store in which
to sell modern merchandise, N. S.
(Cy) Shobe recently set the pat-
tern for dealers in his territory by
reconverting a huilding at 1117

Union Avenue into one of the
most modern merchandise dis-
tributing establishments in the
Citv.

A “face lifting” operation pro-
vided a spacious display window
across the [ront, giving passers-by

Cy Shobe listens as Ed Tavlor of Zenith
plays e Cobra Record Changer.
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an unobstructed view into the in-
terior. An un<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>