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'HE TUBE LINE OF THE FUTURE

WITH the introduction of its
New and Improved AC Tubes,
Sonatron strengthens its posi-
tion as the tube line offering
most in profit and prestige.
These better tubes have set a
new standard in performance,in
tone,and inlonglife—the results
ofadvanced design andthe high-
est standards in the industry.

SONATRON TUBE COMPANY
1020S. Central Park Ave.,Chicago
55-57 State Street, Newark, N. J_

THE Sonatron Y224AC Screen-

Grid tube is a sensational suc-
cess. lts tone is fawless — it
heats nstantly—and tests showit
to have along, trouble-free life.

SONATRON
ON THE AIR!

Listen-in—8:30 to 9 P.M.,E.S.
Tuevelry Sunday evening, over
a coast-to-coast network of the
Columbia Broadcasting System.

THE NEW AND IMPROVED
SONATRON RADIO TUBES
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RAIN OR SHINE
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Day in, and day out, like a prophet of old, the
C hampion W eatherman forecasts the trend of the
elements.

Every day and night—the Chanmpion weather
reports are broadcast through Westinghouse

Stations KDKA, KYW, WBZ, IWBZA to

millions of people.

No other form of publicity quite equals in effect
this stream of timely messages—Direct to the ears
of those who hear w:t/ radio tubes, about radio
tubes—the inevitable customers for radio tubes.

The name Champion registers in their memories
so indelibly that the prehistoric malady, sales )
resistance, becomes a joke to the modern radio

merchant.
Capitalize the weather—rain or shine—by selling

CHAMPION.

Champion Radio Works, Inc.

- Pine and Holton Streets
DANVERS
MASSACHUSETTS

Radio Tubes

Champion Tubes Are Licensed Under Patents Owned and/or Controlled
by Radio Corporation of America, General Electric Company, and the
Westinghouse Electric and Manufacturing Co.
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R.C.A. SURRENDERS TO SET LICENSEES
WHO OBJECT TO PAYING ON FURNITURE

Only 15 Cents In Royalty to Be Paid On Cabinet and Packing
Case Now—That Assessment Always Was Made On Latter
—Saving of $20,000,000 to Set-Buying-Public Seen—
Licensed Set Manufacturers Should Save $5,000,000 Or
$6,000,000, Because of New and Equitable Readjustment
—Set Licensees Held a Meeting In Chicago Friday of
Trade-Show-Week and Recited Their Grievances, In Re
Inflated Royalties, to “R.C.A.” Officials, With Triumphant
Result Just Explained—RADIO RETAILER & JOBBER

Has Always
Cabinets.

The Radio Corporation of America
hias modified its royalty-demands, as
made ro the thirty-and-more indepen-
dent Radio-set-manufacturers, licensed
under the cirenit-patents, held in a
pool for licensing purposes by that
“R.C.A.L” as the official licensor there-
under, on behalf of itself and the seven
ofhier corporations making up the
Itadio Trust.

‘The Radio Corporation of America
< going to apportion its royalty-rate
against  chassis, accessories, loud-
speakers, turn-tables, ete,, but not on
the ecahinet, as before. The licensed
set maunufacturers will no longer pay
seven-and-one-half-per-cenf. of their
jobbing billings for furniture, but they
will continue fo pay the same ratio
of royvalty on fthe chassis and acces-
sories as just itemized-—seven-and-one-
hLialf-per-cent.

The independent set manufacturers
will continue to pay fiftcen cents on
cahinets and packing cases—they al-
wayvs did pay 15 cents per packing
case.

Minimum Royalty, $100,000
The minimum-royalty-puvment, per
annum. remains at $100.000, just as
the seven-and-one-half-per-cent., as
rovalty ratio, remains as before.

On Friday during Trade Show week,
from June 2nd to the 7th of fthat
month, the licensed-set-manufacturers
held a meeting, in Chicago, of course.
and representatives of the Radio Cor-
poration of Ameriea were aiso present.
Concessions were asked for Dby the
Iiadio receiver-producers, as licensed,
and, to the extent recited herein, they
were granted by “R.C.\."" otlicials.

This concession amounts to consider-
able. 1t may slice the Radio set Dills
of the purchasing public $20.000.000.
The licensed set-makers see a saving
at their end of from $5,000,000 to

Agitated Against

Royalty-Payments on

$6,000,000 a year, but that multiplies,
after prices are inflated, and as scts
go through jobbers' and dealers’ hands,
to the ultimate buyer at retail.

Opposed the Cabinet Assessments

The Rapio RETAILER & JoBBER hits
agitated unceasingly against the in-
justice of forcing Radio-receiver-manu-
facturers, licensed by the “R.C.A.”
under the ecircuit-patents claimed by
the Radio Truxt, to pay a rovalty-per-
centage on Radio cabinets, which cer-
tainly have nothing whatever to do
with Radio-circuit-patents.

This publication has also protested
aguinst the minimum-royalty-payment
of £100,000 per annum—which nobody
pays—because they don’t pay it any-
wiayv and because the rule freezes out
the smaller-set-manufacturer, who
should have as muneh right to trim the
Radio Trust on royalties as his larger
and licensed competitors.

Is Sparton Besting R.C.A.?

The Sparks-Withington Company,
the mannfacturer of Sparton Radio re-
ceivers in Jackson, Michigan, whieh re-
cently signed a royalty-paying license,
under the alleged circuit patents held
in a pool for licensing purposes by the
Radio Corporation of America, as
licensor—the Sparks-Withington Com-
pany, it develops, has sold some of its
own circuit and other patents to that
‘R.C.A.”7, for a substantial considera-
tion and the said Sparks-Withington
Company may be making more money
than it’s losing, by doing business with
and by accepting a license to manu-
facture Radio sets from and accord-
ing to the alleged circuit patents of
that “R.C.A”

Don’t be a boob! Learn what’s going on
in the trade. There's but one way. Send $2
right now for one fuli year's subscription to
the fastest self-growing trade publication,

LICENSED TUBE MAKERS IN WRANGLE
AS R.C.A. REPUDIATES AGREEMENTS

At Least That’s Confidential Report From Reliable Source—
“R.C.A.” Seems to Be Angered At “Big Four” of the
Licensees Under Tube Patents Who Are Also Licensed By
General Electric Company, Under Its Patents for Lamp
Manufacturing—Captain Darby’s Group of Tube Manu-
facturers, If He Ever Merges Them, Are Promised Joint
License Under Tube Patents At a Royalty-Rate of 69, of
Their Jobbing Billings—Other Tube Makers Are Claimed
By Some to Be Paying 109,—Is That the Cause of the
Rumpus ?—AIll Other Tube News Summarized Herein.

An ominous rumbling was in the air
during the week ending Saturday,
June 22nd. and insinuations -were
cuardedly-made. in high and reliable
financial and Radio trade circles, that
the Radio Corporation of America had
“kicked the kettle” over and had upset
the stewing of the licensing-agree-
ments, under tube patents, which that
“R.C.A7 had negotiated of late.

The report had it that there had
heen a rupture of relations Dbetween
the Radio Corporation of America, as
licensor, on the one hand, and the
four independent tube wmanufacturers,
as licensees under such tube patents,
who are also licensed under the lamp
patents, held by the General Electrie
Company, which had. in past years
licensed that “big four” for the manu-
facture of lamps.

The “Big 4” of the Licensees

The four in question are the Cham-
pion Radio Works, Inc., with both
Radio tube and lamp-production-plants
gigantic, located in Lynn. Massachu-
setts and in Danvers, that State; the
ITilco Lamp Co., Inc,, of Emporium,
Pa. (the latter much better known, in
the Radio trade, as the Sylvania Prod-
ucts Company, also of Emporium) ;
the Tung-Sol Radio Tube Company,
Ine, also known as the Tung-Sol
Lamp Works, of Newark, New Jersey;
and the Hygrade Lamp Company. of
Salem. Massachusetts. (The Economic
Lamp Works, of Salem, Mass., is also
included.)

If there is a row on what is it all
about? Have the lamp-licensees of the
General Electric Company got better
terms, than their competitors, as
licensees under the tube patents, from
the Radio Corpeoration of Amerieca, or
are they all four kicking because they
feel that the three other licensees, un-
der the said tube patents, are getting

better terms and a lesser royalty-
ratio than they are? Or do they
object hecause the group of tube manu-
facturers, attempted to be merged by
Sam Darby, Jr., have been offered a
royvalty-rate of but six per cent of
jobhers’ Dbillings or gross receipts,
while the said four are said to be pay-
ing ten per cent.?

The Mysterious Royalty-Rates
Some trade authorities still insist
that every license to manufacture
tubes, granted by the Radio Corpora-
tion of America to date, provides for
a royalty-payment of ten per cent. on
the jobbers’ billings or gross receipts.
All sueh license-agreements, entered
into by the Radio Trust, and all nego-
tiations comcerning such, are always
negotiated with the utmost secrecv—

hence the uncertainty. ‘

But Captain Sam Darby, Jr., tne
patent attorney of New York City, who
is attempting to bloom out as a pro-
moter and financier, in alliance with
the Lehman Brothers, the investment
bankers of New York City, has been
trying to merge as many independent
Radio tube manufacturers into one cor-
poration as lie can persuade to jo1 i,
and the Captain has been assured that
all such tube manufacturers, joining
the combination, attempted to be
brought together by Captain Darby,
shall all receive from that “R.C.A.” a
blanket license, granted jointly to each,
and with a royalty-rate of payment of
but siz per cent, of their jobbers' bili-
ings or gross receipts.

Has the belief, of some licensees
under the tube patents, that some of
them are paying ten and others six
ner cent. of their business volume as
royalties—has that precipitated a
scrap? Only time will tell. There

(Continned on page 8)
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Gold Seal’s ; TR

Exclusive
Development

Invented by Gold Seal’s own engi-
neers; produced in Gold Seal’s own
factories; and positively guaranteed.

Full silent service
for its entire life

It heats in § seconds—faster than
any other tube—and it heats as
quickly at the end of 1000 hours as
when it was new.

A real sensation in radio

Gold Seal Tubes are now the equipment of lead-

ing receiving set manufacturers. They know.
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Jea! Leadess

er lifier tube
GSX-245 o, tms

A new loud speaker

Power

outputs between that
obtained from the X-171A and X-250.
It has been designed primarily for op-
eration in A. C. sets and for this service
has incorporated a very sturdy and long
life ilament. In general appearance it
is similar to the X-171 A except that
it has a larger bulb.

This tube has been designed to operate
at plate voltages of 180 to 250 volts,
maximum. The grid bias at 180 volts
is 33 volts for direct current operation
and 34.5 volts for A. C. operation. At
250 volts the grid bias values are 50
volts and 51.5 volts for D. C. and A.
C. operation respectively.

to the X-171A in that the amplifica-
tion factor is 3.5, plate resistance is
1,900 ohms and mutual conductance is
1,850 at a plate voltage of 250 volts.
Under these conditions the average
plate current is 32 milliamperes. The
X-245 is not interchangeable with
X-171A however, because the filament
voltage is 2.5 volts. When inserted in
a socket designed for X-171A the tube
will either burn out or will burn out
the filament winding of the power
transformer. The filament is of the
rugged coated type requiring 2.5 volts
and 1.5 amperes. This filament has
been especially designed to withstand
the normal line voltage fluctuations
and will give satisfactory life when
operated between 5 percent above the
normal rating of 2.5 volts and § percent

In electrical characteristics it is similar below the normal rating.

This is a new tube which does not replace any other
tube in the Gold Seal line—GSX-245 is not interchange-
able with any Gold Seal power amplifier.

GSY-224

Radio Frequency Amplifier

Circuit requirements, special shielding, base 5
prong standard; Height 538", Diameter—113/,4";
A Supply Trans, 2.5 Volts; Filament volts, 2.5;
Filament current amperes, 1.7; Has amplifier B
Battery Volts; Plate, 180; Screen Grid, 75; C
Battery Volts, 1.5; Plate current, 4; A. C. plate
Resistance in ohms, .004; Conductance in meg-
ohms, .co1; Voltage amplification factor, 420.

NOW IN
PRODUCTION

Orders being accepted

for immediate delivery
Telegraphic orders from accredited Gold Seal
representatives will be shipped day order is re-
ceived. Others in the trade write at once for

full information about Gold Seal's complete sales
proposition.

Gold Seal Electrical Co., in.

250 Park Ave., New York
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HERE will be a lot of new tube NAMES in the field this year.
There will be very few new makes of tubes. Some tube production
facilities have been increased over last year. But they must face a re-
duction in output due to the increased time it takes in making
certain new type tubes—as well as this strain of stocking dealers
with duplicate tubes new in name only, creating duplication of
inventory with manufacturers, jobbers and dealers. This duplica-
tion must be made up by the producers in some way or another.
The new DUOVAC f'actory directed by experienced tube engi-
_ neers and executives, is a brand new source of tube production
A\ of a quality, which, if it is being equalled in any quarter, is
| not being surpassed.

A Factory Planned on Sales Schedules

The DUOVAC plant is not merely set up to make so many
of this, that, or the other type of tube. It is planned to supply
set manufacturers, jobbers, dealers and the consumer with a
steady, dependable flow of dependable radio tubes in pro-
portion to the contractual obligations of the DUOVAC
Radio Tube Corporation. DUOVAC 1is selecting outlets
as carefully as 1929 merchants and manufacturers, depend-
ing on tubes are selecting their sources of supply. The
unit organization of the DUOVAC plant permits the
duplication of production facilities for any type of tube

to meet any increase in demand from any quarter.

Visit the DUOVAC Plant

There 1s a standing invitation to all tube buvers and
users to visit the New DUOVAC Factory and see for

.....
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themselves the most modern methods, machinery and facilities for
manufacturing and shipping a steady flow of uniform radio tubes of
every desired type.

What DUOVAC is Telling the Public

DUOVAC consumer advertising in national media, newspapers and
dealer’s literature, will tell a story that is just as vital to tube users
as it is to tube sellers. This story is that at last there 1s a tube line
in which a well defined high standard of quality can be counted
on; a line from which every purchaser may expect the same
quality as every other purchaser no matter how great or how
small his purchasing ability.

The Secret of DUOVAC Uniformity

Special machinery of the newest design is of course a DUOVAC A
feature. There are only two automatic nucrometer filament ’
cutters in the world today—DUOVAC owns one of them.
DUOVAC machinery for creating maximum vacuum and for
coiling and seasoning every tube is the last word in perfec-
tton—but DUOVAC'’S purpose to see that the product of
these up-to-date and accurate machines contain no errors of
human judgment 1s a bigger thing to tube buyers than any
piece of machinery ever can or ever will be.

Write for discount and other information. Some territory
1s still open, but it i1s going fast and will be closed up tight
long before time for September selling.

DUOVAC RADIO TUBE CORPORATION
360 FURMAN STREET — BROOKLYN, N. VY.

The Precision Radio Tube

*PRECISION — The quality of being precise, strictly accurate —
identical — Standard Dictionary.
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Licensed Tube Makers In Wrangle As “R.C.A.” Repudiates Agreements

(Continued from front news page 3)

cannot he so mueh smoke without
some five. There is wrangling among
the independent - tube - mannfacturers
and the “R.C.A” clique of licensiug
executives are beginning to snarl
Aaround. What's it all about?

The Other 3 Licensees

Teside the four manufacturers who
-are now, or are supposed to be, coni-
bination lamp and tube licensees, as
g0 counstifuted by both the General
Xlecirie Company and the Radio Cor-
poration of America—beside those
four, already named near the begin-
ning of this summary, the following
Radio rube manufacturers, exclusively,

who have nothing to do with lamp
manufacturing, have heen licensed

under the tube patents, held in a pool
for licensing purposes, by the Radio
Corporation of America, aeting as
otlicial licensor on behalf of itself and
the corporations making up the patent-
holding branch of the Radio Trust:
The CeCo Manutacturing Company,
the manufacturer of the also-named
Cet'o  Radio tubes, of Providence,
Rhode Ixland; the Ravrheon Manufae-
turing Company, with production
plants in Cambridge and in Newton,
Massachusetts, whiell produces tubes
trade-marked Raytheon. and the
T.aSalle Radio Corporation, rhe manu-
faeturer of the also-named La Sulle
Radio tubes, with produetion plant in
Chicago. Tllinois,

Has Darby Failed On Merger?

The proposed merger. as sponsored
by Captain Duarby, of four independent
Radio tuhe manutacturers, was to he
accomplished or abandoned on Thurs-
day. June 13th, hut, in the :itbsence of
definite announcement, it may be sately
assumed that Captain Darby has not
brought the atteinpred consolidation to
a reality.

Everything is said to be subject to
the ftinal “OXK.” of David Sarnoff,
executive vice-president and general
nmnager of the Radio Corporation of
Amerien. who has either arrived in
New York from I’aris or is en route.
Ile did not return with Owen D.
Younz. the chairman of the execnutive
boards of tile Radio Corporation of
America inile rhe General Electrie
Cunmﬂn,\'.ﬁ\"{"']m landed in New York
City wirh Daniel 8. Lamont and J.
Pierpont Movgan. the lurter two of the
internatiomal banking house hearing
the name™of the latter those three
had returned ftrom the snceessful
reparations confervences, and David
Sarnoff had set in at those conferences
and had made some suggestions, but

he seems to lLave wended his own
solifary way homeward.
Lehman Brorhers, the New York

bankers, are still the tinancial sponsors
of the “almost” tube merger. A Mr.
Muldowuy, of rhat financial houve, 'is
aftending to all negotiating and pro-
moting, incidental to the proposed
combination of tube manufacturers,
for the Drothers Lehman.

The Four Concerns In the Deal

The four independent Rudio tube
manufacturers, who are negotiating to
consolidiite, under the auspices of Cap-
tain Sam Darby and the Lehman
bros.,, are the Sonatron Tube Com-

pany, wirh tube - production - plants
gigantiec and in series at Newark. New
Jersey, and with an auxiliury plant of
great size recently opened at Chicago,
Illinois; the Televocal Corporation,
the veteran tube and lamp maunufae-
turer, and the creator of the excellent
and also-named Televocal tubes, with
a production plant of impressive pro-
portions in Union City, New Jersey:
the Northern Manufacturing Company,
the pioneer producer of Marathon
Radio tubes, with factories of great
produecing-capacity in Newark, New
Jersey, and the veteran Magnatron
Radio Corporation, once the Connewey
Laboratories, with factory and labora-
tory in ITohoken, New Jersey, and with
a leading factory brand of audions
trade-marked Magnatron,

Neonlite Corporation Withdrew

The Neonlite Corporation of .Am-
eriea, another pioneer producer of
Radio tubes and lamps, which operated
nntil recently under another corporate
name, was the tifth concern which
once disclosed an inclination to he a
party to this consolidation, but ine
Neonlite concern withdrew from the
afternoon teas, or weekly meetings,
lreld in Captain Darby’s oflices on Mon-
days, the days that that military and
legal dignitary isx “at home” to his
friends the fube manufacturers.

The incentive for thes
Radio tube manufacturers to combine
was the promire, made by the Radio
Corporation of America, to license
them all. under one all-embracing and
Llanket license and at & rafio of six
per cent. of their jobhing billings, while
it was pointed out, that other inde-
pendent  fube manutacturers.  who
signed up with rthat “R.C.A.”" as
licensees, individually, were assessed
ten per cent. or four per centnm more
on their jobhing prices. (This state-
ment iz vigorously disputed.- -Editor,
Rapio ReErsiLer & Josirer.) Then there
were  juiey  financial  inducements.
offered by the Lebhmun Drorhers.

Did Lamp Licensees Get Lower Rate?

Buil it is tHe belicf of trade wise-
acres that all independent tube manu-
facturvers, who have been licensed here-
tofore under the lammp patenrs. held for
licensing purposes by the General Elee-
friec Company. one of rhe morve formid-
able coneerns making up rhe Radio
Trust—that all sueh double licensees
did get separate, independent and in-
dividnal license %, under the tube pa-
tents as granted to them by the Radio
Corporation of America. at a ratio of
bur six per cent. of their jobhing prices
or gross receipts (it rthey collect all
of their bills, for they pay royalties on
theiv billings and are assessed on un-
collected accounrs just the same—so
blame it on rhe credit deparrment if
there's a “‘nicking”). So mueh secrecy
enshrounds everything that all butr the
individual licensees, themselves, are
still in the dark with respect to the
riate of royalty that each or all of
them pay. (Butl the licenses verbally
granted to lamp makers are now repu-
diated anyway.)

ftourishing

Terms of Darby, Reichmann et al.
At the time the Radio Protective
Association, the De Forest Rudio Com-

pany and other allies chipped ih and
refained Ernest  Reichmann and
Samuel Darby, Junior. as attorneys, to
proceed against the Radio Corporation
of Ameviea. in the TFederal District
Court at Wilmingron, Delaw:ire, and
to procure, if possible, a restraining-
injunction against that “R.C.A." pro-

hibiting it from enforcing the now-
nullified,  but - still - notorious,  Tube

Clause Nine—af thar time Artorneys
Darby and Reichmann had a basis of
splitting fees and bounties, collectible
by both from independent-tube-manu-
facrurers, between them and certain of
sueh  independent-tuhe-manufacturers
subscribed  to an  agreement among
themselves, and with these two attor-
neys, just named, which provided that
it any or all, of such independent
manufacturers of Radio audions, did
rhereafter procure licenses, to manu-
factnre Radio valves, under the alleged
tube vpatents claimed by the Radio
Trust, then the said Maessrs.
Darby and Reichmmann were to collect,
as their feex for procuring such licenses
for independent tube mapufacturers,
one third of rhe market value of each
license «o granted, by the *“R.C.A."
though just how, and by what nethod,
the valuation of sueh license could he
arrvived at was not explainred or demon-
strated by any of the parties concerned.

why

Capt. Darby Disregarded Reichmann
Thereatier Cuptain Darby, because
of his enthusiasm over the prospect of
premoting o anerger of 19, or fewer
independent-Radio-tube-manutacturers,
into cne atl-embracing concern,
promptly forgot fhint his one-time legal
associate, M. Reichimann, ever existed,
either for the splitring of legal or pro-
motion fees or for anything else.

But one day, of recent date, Attor-
ney  Reichmann  very foreefully-re-
minded Counsellor Darby t{hat the
former, as per prior and preliminary
agreement, was supposed to be counted
in for a “divvy”’ when the legal, the
promotional and the “bankers’ dis-
covery” fees were handed out, by the
Lehman Brothers, the bankers of New
York City, to the said Mr. Darby.

Darby Bows Acquiescence

Theveupon the said Samuel Darby,
Juaior, dismounted from his high
pedestal, foreswore his inrention to
have the fees, jn toral, visited on himn
self, and did bow acquiescence, to the
proposition that Mr. Reichmann eet a
split of rhe aforesaid teex and all is
again havrmony between these two dis-
ringnished legal gentlemen.

Minimum Royalty May Be Higher

Though the four independent tube
manufacturers, who are considering the
advisability of merging, under the
financial sponsorship of Lehman Broth-
ers, the New York baunkers, will be
licensed jointly at a rvoyalty-ratio of
~ix per cent., of their jobbers’ billings
or gross receipts, it they decide to
combine their interests. at least ac-
cording to the assurances of the Radio
Corporation of America, as licensor
nnder such alleged tube patents, as
held in & pool for licensing purposes:
still it ix being noized about in Radio
trade cireles that the minimum-aunual-
royalty-payment, of 8350.000 a vear,
wherlier a licensee, under such tube

patents, sells a tube or not or makes a
dollar or not—that the said annual
and compulsoryv-rovaltv-payiment for
those four concerns will be increased
over that som of $£50.000, yearly, which
other licensees under such patents,
now pretended to be paying ten per
cent. of their jobbers’ hillingx, as rate
of royalty, are required to pledge.
$50,000 a Year Minimum Is High
Dut $30.000 a year is a large sum,
as minimunm-annual-royalty, for tube
manutacrurers to pay. Will they re-
fuse to pay it if ten per cent. of their
jobhers’ billings, or gross receipts, fall
far below rhat sum, in n year of set-
backs with mid-summer stagnancy?
Will they just feed the Radio Corpora-
tion of America with promissory
nores. as do the majority of the set
manufacturers, licensed under
those alleged circuit patents, also held
in a pool for licensing purposes by that
Radio Corporation of Amevica, as
otficial licensor for the eight corpora-
tions making up the Radio Trust?
$100,000 Minimum Not Paid

The licensed-independent-set-manu-
facturers, according to the terms of
their licensing-agreements, b ou n d
themseives to pay an annual-minimum-
voyvalty of $100.000 a year, whether
they sold a Radio set of their own
manufacture or not and wherher they
made 1 dollar or not, but such licensed
manufacturers of Radio receivers, un-
der the alleged circuit-patents of the
Radio Trust, never reached the stage
of copsidering that eompulsory-annual-
royvalty-payment of $100.000. tor the
majority of the more-than-thirty of
such independent set manufacturers, so
licensed, are teuderving promissory
notes. to the Radio Corporation of Am-
erica, not as pledges of payvments of
the $%100.000 annual-rovalty-minimum,
but merely as pledges of {uture setfle-
ments of the seven-and-one-half-per-
cent. of rheir jobbers’ hillings, whether
that ratio and total amounts to any-
thing like $100,000 a year or not.
Licensed Set Makers Duck Royalty

In other words, no independent set
manutacturer. licensed under the cir-
cuit-patents of the Radio Corporation
of America. has ever paid a ninimum-
royalty-payvment ot $100,000 a year,
nor hasx he even signed notes to do so.
it seven-and-one-half-per-cent of his
grost receipts, in any single yvear. has
not totaled rhat tigure.

Will Tube Men Duck Also?

Will the independent tuhbe manufae-
turer, licensed under the tube patents,
duek his supposedly-compulsory mini-
mum-annual-royalty-payment of &350.-
000 per annum. in the same nonchalant
tashion as has the set manufacturer
side-srepped his compulsory payvment of
$100.000 per year, as pretended-niini-
mum-royalty?

The 4 Lamp and Tube Licensees

The four licensees, nnder the lamp
patents of the General Electrie Com-
pany, who procured licenses May 10th,
Iaxt, under the tube patents, held for
licensing purposes by the Radio Cor-
poration of Amerviea, as licensor, in-
cluded the tfollowing nationally-kuown
and substantially-capitalized coneerns :

now

(Contimied on page 10)
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Latest Bulletin ln Re Tube Licensing Negotiations by court decrees—and that therefore Wilmington, Delaware, with Judge
such patents are not valid and are IIugh M. Morris handing down the

There are two groups of independ-
ent Radio-tube-manufacturers who
are, or have Dbeen. negotiating, with
the Radio Corporation of Ameriea, to
procure licenses, either as individual
corporations or &s one group, under
the tube patents held in a pool for
licensing purposes by that Radio Cor-
poration of Ameriea, as oflicial licensor
for all of the corporations making up
the Radio Trust.

One group cousists of the four tube
manufacturers who have chosen, as
their promoter and legal mnegotliator,
Captain Sam Darby, Junior, the patent
attorney of New York City, who is
acting on behalf of them all and
with a view to getting one joint or

“INanket’’-license, under such tube
patents, to cover them all. The
four concerns in question are the

Sonatron Tuhe Compiany of New:rk,
New Jersey, and Chicago; the Tele-
voeal Corporation, of Union City, New
Jersey; the Northern Manufacturing
Company, maker of Marathon tubes,
of Newark, New Jersey; and the Mag-
natron Corporation of Iloboken, New
Jersey.

By acting co-operatively this group
expected: to pay six per ceunt of their
jobbing prices as royalty.

Neonlite Corporation Withdrew

The Neonlite Corporation was the
fifth concern, in this tie-up of Captain
Darby’s, but at the last moment it
withdrew from the proposed merger.

The second group of independent
Radio-tube-manutacturers, who are, or
have heen dickering for licenses to
make tubes with the “R.C.A.” are
those who already manufacture lamps,
as licensees, for such lamp production,
under the alleged patents of the Gen-
eral Electric Company, which licensed
them. These lamp and tube manu-
facturers were evidently offered 1i-
censes at a royalty-rate of six per cent
of jobbers’ billings also, which may
have offended others negotiating and
thus caused the rupture.

The Champion Radio Works, Inc.,
operating plants gigantic in Lynn and
in Danvers, hoth places in Massa-
chussets, is the leader and formidable
faetor among these lamp manufactur-
ers who are negotiating for licenses
under the tube patents held by the
Radio Corporation of America; but
this group are negotiating for individ-
ual licenses one to each concern,
though they are acting jointly and are
having occasional meetings in New
York City to map out strategy and
general plans of co-operative action.
These lamp-licensees of the General
Eleciric Company had been declared
licensees under the tube patents, re-
cently, but the “R.C.A.” has reversed-
about and repudiated all negotiations
and agreements.

Capt. Angus Attended Meeting

Captain H. W. Augus. the ‘“counsel-
lor of public relations” of the Radio
Corporation of Ameriea, who is ‘“‘con-
tact man” for that “R.C.A.,” in all
negotiations for licenses covering tube
manufacture, as conducted between
the “R.C.A.” and the several tube
and lamp manufacturers—Captain
Angus did attend a meeting where the
licensed lamp mauufacturers were as-
sembled in a New York hotel held the

last week in May and at the request
of those lamp manufaeturers, who de-
manded. from the said Captain Angus,
an explanation for his repudiation of
the verbal license-agreements between
them and the “R.C.A”

That meeting was held during the
week hefore the Radio Trade and
Style Show in Chieago, but norhing
was accompliched and evasive tactics
were the rule of procedure.

Ten Per Cent the Minimum—Angus

CAPTAIN ANGUS DID AN-
NOUNCE AT THAT NEW YORK
MEETING, HOWEVER, TIIAT THE
MINIMUM-ROYALTY-RATIO TIIAT
THE RADIO CORPORATION OF
AMERICA WOULD ACCEDPT, FROM
INDEPENDENT RADIO-TUBI -
MANUFACTURERS. WAS TEN PER
CENT OF THE JOBBERS' BILL-
INGS OR GROSS RECEII'TS.

The four independent tube manu-
facturers, under the wing of Captain
Sam  Darby, Junior, held another
meeting Wednesday, June 26Gth. An-
other get-together was held on the fol-
lowing day by several independent
tube manufacturers.

The promotional efforts of Captain
Sam Darby. Junior, appear to be bear-
ing some fruit, hut he has only four
fube manutacturers under his wing,
whieh have already been named in this
announcement.

Important Truce Expected Daily

3ut an announcement, of great con-
sequence and decisiveness. is expected
any day now, at this writing. (Iriday,
June 28th); because something has
happened to persuade the Radio Cor-
poration of America to recede from its
position, which involved the arbitrary
demanding of ten per cent of jobbhers’
billings as the minimum-royalty-rate
of payment (with a guaranteed-
annual-minimum  royalty of $50.000,
regardless of the volume of husiness
done). It is understood that the
“R.C.A.” is surrendering or making
further concessions to the group of
tube manufacturers who are repre-
sented by Captain Darby, Junior, and
that seems to be settling the proposi-
tion and clearing the air.
Independents Demand 39, Royalty

jut several of the larger independ-
ent tube manufacturers allied with
Caprain Darby are expressing a de-
termination of staying outside the
ring, of licensees under patents, un-
less the royalty-rate is reduced all the
way down to three per cent of jobbers’
Lillings.

One of the largest independent pro-
ducers of audions has announced that,
even though his concern and others do
s«ign these liceuse-agreements with the
‘R.C.A.LY for “sales effect” on jobber,
dealer and publie, that all such inde-
rendent tube producers are going to
proceed, nevertheless, with their com-
plaints, as made to the Department
of Justice and to the Congress at
Washington, D. C., with a view of
having such license-ugreements de-
clared illegal, not only hecause of the
trade restraint and monopolizing-
objective involved, but bhecause the
alleged tube patents of the “R.C.A.”
and its affilinted group of Trust cor-
porations, have never been adjudi-
cated in favor of those Trust branches
—but always against them, as proved

valueless.

The status of the CeCo Manufactur-
ing Company, the ecreator of the also-
named CeCo Radio tubes in Provi-
dence, Rhode Island, and the La Salle
Radio Corporation, the maker of the
also-named La Salle tubes in Chicago,
with respect to their status quo in
licensing, is more clearly set forth.
There seems to be a probability that
these two tube-production-factors will
sign their licenses within a few days.

All Audion Makers Dickered

All independent tube manufacturers
have lheen dickering with the “R.C.A’
for these licenses under tube patents;
some are still negotiating.

Darby Can’t Handle Lamp Men

Captiin Sam Darby, Junior, does not
seemn to be able to bring the group
of tube manufacturers, who are al-
ready licensed lamp manufacturers,
under the patents of the General Llec-
triec Company, into his fold, for joint
tube-making-licenses, though he has
tried repeatedly to do so.

When Captain Angus attended the
meeting of the independent lamp and
tube manufacturers at the New York
hotel, where he insisted that the
royvalty-rate must be ten per cent of
the jobbers’ billings, lte also announcerd
that he hoped that the licenses would
all be «igned and the negotiating, now
held so long in the air, settled the
following week in Chicago, which was
Radio Show Week.

Trust In Conciliatory Mood

The trust group of covporations, and
the executives thereof, are at present
in a very conciliatory mood and are
most anxious to license the several in-
dependent Radio tube manufacturers
and for urgent reasons.

One reason is that a court decision
is expected daily whieh will either
sustain or nullify the Langmuir pat-
ent, pretended to cover the high or
hard vacuum process, as claimed by
the General Electric Company, as as-
signee-owner, but as cross-licensed
among all of the corporations making
up the Radio Trust. The Langmuir
patent has been declared invalid by
the United States Distriect Court at

The “R.C.A.” As a Lamp Lighter

Now the Radio Corporation of Am-
erica owns five great Radio towers, as
part of equipment for message-trans-
mitting-stations in Brunswick, New
Jersey, and all five such towers are
located at one end of the Iadley Air-
port in the outlying district of Bruns-
wick. That “R.C.A.” has consistently
refused to light the said towers in the
past.

“We have procured a legal opinion,
which clearly sets forth that we are
not required to light those five towers,”
said Col. Manton Davis, a vice-presi-
dent and the general counsel of the
RRadio Corporation of America, when
interviewed concerning the attitude of
his concern.

The “R.C.A.” was entirely convinced
that it not only owned the towers, and
the earth in under them, for it em-
phatically asserted that it owned the
air above such towers as well.

The Question of Liability

Others maintained that the Radio

decision.

Langmuir Patent Thought Invalid

That decree, adverse to the General
Electric Company and eross-licensed
co-plaintiffs, was appealed by those
Trust Corporations to the Circuit
Court of Appeals, sitting at Philadel-
phia, Pennsylvania. It is from that
tribunal that the decree is soon ex-
pected. The attorneys and officials of
the various corporations of the Radio
Trust believe that they have not an
even chance of sustaining the Lang-
muir patent, in view of the decree of
the court below against it.

Tube-Clause-Nine a Factor

Again, a permanent injunction, nul-
litying that Tube-Clause-Nine, is an-
ticipated shortly; at least a decision
is due on that issue. If the Radio
Corporation of Ameriea is enjoined in
this litigation it may forfeit all of
its short-wave-lengths for message-
transmitting and other broadeasting
privileges, as provided hy Section 17
of the White Radio Law, which stipu-
lates that all violators of the Sherman
and Clayton Anti-Trust Acts declared
guilty are to forfeit, in the discretion
of the judge so to declare, all wave-
lengths that have been granted to
them by the Federal Radio Commis-
sion.

Remember Tube-Clause-Nine was
only nulliied by temporary injunetion,
through the various Federal courts.
Now the sume routine through all the
same courts must be followed once
more, in an effort to have a permanent
injunction nullifying  Tube-Clause-
Nine. A temporary injunction is for
immediate injunctive relief and does
not necessarily enter into the merits
or demerits of the case at bar itself.

The argument to have Tube-Clause-
Nine nullified by permanent injune-
tion, against the Radio Corporation of
America, was made last Spring before
Judge Flugh M. Morris, in the Federal
Distriet Court at Wilmington, Dela-
ware, It is from that tribunal that
decision is expected daily now, re-
specting the status of that notorious
tube-clause.

Corporation .of America could be held
legally responsible, if aviators. in at-
tempting to land at the Iadley Air-
port, were injured, by colliding with
such darkened towers.

Jut Colonel Manton Davis has now
turned lamp-lighter. The five towers
of the “R. C. A,” in the past pillars of
inky darkness and harbingers of
danger and death, to the aviator
traveling at -night, are now beacons
and guides ablaze with light. Such
towers are no lonzer a hindrance or a
handicap to aviation, but are posi-
tively a help to the air-journeyers
through darkness.

Ditto; The American Telephone and
Telegraph Company has voluntarily
lighted all towers on its stations also,
but it was the department of the Fed-
eral government, which has such mat-
ters in charge, that compulsorily re-
quired the Radio Corporation of Amer-
ica to light its five towers at Bruns-
wick, New Jersey, which just adjoin
the Iadley Airport in that vicinity.
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The American Electro Metal Corporation

TAKES GREAT PLEASURE IN

ANNOUNCING

Their New Factory

at Lewiston, Maine,

for the manufacturing of

MOLYBDENUM PRODUCTS

Executive and Sales Offices

65-67 Madison Avenue, New York, N. Y.
Telephones: Caledonia, 3525, 3526, 3211

Engineer Rudolf Lowit, General Manager of Plant
and Production, Located at Lewiston, Maine.

General Sales Manager,

Mr. Walter H. Lohfeld, Formerly of J. L. Lohfeld & Co., Inc,
at 65 Madison Avenue, New York

City.

Licensed Tube Makers In Wrangle As “R.C.A.” Repudiates Agreements

(Continued from page 8)

the Champion Radio Works, Inc, with
a production plant gigantic at Lynm,
Massachusetts, and another factory in
Danvers, that State; the concern last
named is rated at more than a million
dollars; the Tung-Sol Radio Tube Co,,
Inc., a subsidiary of the Tung-Sol
Lamp Works, of Newark, New Jersey;
the -Sylvania Products Company, the
manufacturer of the Sylvania line of
Radio tubes of BEmporium, Pennsyl-
vania; and the Hygrade Lamp Com-
pany of Salem, Massachusetts.

Other independent tube manufactur-
ing companies, who have signed
licenses, under the alleged tube patents
held in a pool for licensing purposes,
by the Radio Corporation of America,
as licensor, are the Raytheon Manu-
facturing Company, with production
plants in Cambridge, Mass.,, and in
Newton that State; this concern last
named was the first of all to sign; the
CeCo Manufacturing Company, with
production plants gigantic in Provi-
dence, Rhode Island, and the creator
of the also-named and universally-ex-
cellent CeCo tubes; and the La Salle
Radio Corporation, the manufacturer
of the also-named La Salle tubes, of
Chicago. That makes a total of seven
licenses under the tube patents, but the
status of four of them is doubtful.

What Will Marvin Concern Do?

Will the Marvin Radio Tube Cor-
poration. that holding company for six
independent radio tube manufacturers,

recently merged, procure a license to
manufacture tubes from the Radio
Corporation of America? If so will it
be a blanket-license, covering all six
concerns, jointly, and will the royalty-
ratio be six per cent., of the jobbing
billings, instead of ten per cent., be-
cause of such co-operative action by
them all?

Of course, it is understood that if
the proposed merger of tube manu-
facturers, now being promoted by Cap-
tain Sam Darby, Junior, and the bank-
ing Brothers Lehman, comes fo a
head that the four independent tube
manufacturers involved therein will all
be licensed by the “R.C.A.”’

The Lehman Brothers claim this
proposed merger is absolutely under
independent auspices and that the
Radio Corporation of America had no
hand in it and had nothing to do
with it.

Was Marvin Corp. After Davis?

One of the recent consolidations of
tube manufacturers seems to have been
negotiating for the services, as presi-
dent, or chairman of its board, of
James J. Davis, the genial and ever-
popular Secretary of Labor in the
cabinet of President Herbert Iloover.

Was it the Marvin Radio Tube Cor-
poration, which includes in its cor-
porate structure about six hitherto in-
dividual Radio tube manufacturers,
who have now all combined under that
name, which was after the services of
Secretary Davis; or was it the yet-

unnamed consolidation of four other
tube manufacturers, which is being so
laboriously hatched, in an incubator
that serves also as the patent law
oflices of Captain Sem Darby, Jr., that
fear is entertained that a still-birth
will be the stark and staring result?

The Object of Hiring Davis

To reassure the investing public of
the legitimacy of a corporation’s in-
tentions and thus to attract more
stock-subscriptions from that public;
and to have a friend at court, when
abuses need rectifying, or when a favor
is wanted at Washington, in the way
of a sly crack at the Radio Trust—
those are the reasons and the advant-
ages of allying with some big Washing-
ton statesman or politician—but the
combination of independent tube manu-
facturers did not land Secretary
Davis, as one of their personnel; he
denies that he’s looking for another
job; and president Hoover avers there
is no occasion for Mr. Davis’s doing so.

Meantime that consolidation in
Darby’s law office was going to be
effected or abandoned on a certain
Thursday afternoon in June—but we
do not know at this writing what hap-
pened there. Will Captain Darby, the
social “hostess” of the gatherings, and
the giver of the Monday-afternoon-
teas in his office, which a gradually
lessening number of independent tube
manufacturers have attended as in-
vited guests—will Captain Darby in-
form us whether he has collected that
“bankers’ discovery” fee of one million

dollars from ILehman Brothers, the
New York investment bankers, or not?

(Continued on page 12)

Spiegel Joins “Brookrad”

Walter Spiegel formerly of the Mer-
cantile Radio Corporation, with offices
and stockrooms at 135 Liberty Street,
New York City, has withdrawn from
that corporation, which will be dis-
solved, and has joined “Bennie” Gins-
berg and his Brooklyn Radio Service
of Brocklyn, New York, as special sur-
plus merchandise buyer and re-seller.

Mr. Spiegel succeeds the late Louis
Rubenstein, as chief of the special
buying department of that Brooklyn
Radio Service. Mr. Rubenstein, who
was notably successful as an operator
in the buying and turning over of
special deals, passed away last June,
because of a cancer which affiicted both
jaw and throat.

Mr. Ginsberg is said to be cleaning
up all surplus Radio merchandise on
hand at a loss and through emergency
sales, so that the late Mr. Rubenstein’s
share of the proceeds may be turned
over to the family of the deceased.
The surgeons’, nurses’ and hospital
bills, which the Rubenstein family are
anxious to settle, are said to total
$12,000.

William G. Mallada was the presi-
dent of the Mercantile Radio Corpora-
tion, and the only other executive or
interested party in that coencern, except
Mr. Spiegel. Both part as friends and
will go their separate trade ways.
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Eisler Electric, the largest manufac-
turer specializing in Radio Tube
Machinery, could not have won the
confidence and good will of the
Arcturus Radio Tube Engineers in any
other way than by making machinery
of true quality.

This is merited in the fact that every
plant of the Arcturus Radio Tube
Organization numbering six in all,
are equipped with Eisler Electrie
Machinery.

Are you prepared

to share the
1929
Increased Tube

demand?

ONE OF THE MARY CORNERS- OF THE .\vlbUN'l'lNG DEPARTMENTS

[SLLEER ELECTR

CORP.
SUCCESSOR TO EISLER ENGINEERING CO., INC.
Largest and Most Modern Plant Manufacturing Radio Tube Machinery
751 South Thirteenth Street Newark, New Jersey
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We thank |

the trade for
correcting an

error...

Since this advertisement ap- |
peared, many dealers have |
told us that we omitted one
of the most profitable fea-
tures of Arcturus Tubes—
the fact that they cut ser-
vice calls more than 50%.
So we are adding another
Arcturus profit-point:

“Arcturus Quality Cuts Ser-
vice Calls more than 50%”

and now
we challenge the
trade to match

ARCTURUS

1 ADDITIONAL
PROFIT POINTS

Acts in 7 seconds.

Immune to line surge.

Arcturus Quality cuts service calls more
than 50%

Exclusive construction at every vital point.
Liberal replacement policy.

World’s record for long life. i
Endorsed by 29 set manufacturers. |
Sold by reliable jobbers and dealers.

Superiority easily demonstrated.

VWONOOL WN =

-
©

Improvements protected by patents.

-
-

137 inspections keep quality high.

-
N

New features constantly pioneered.

-
w

Colored blue for positive identification.

-
£

Millions of Arcturus Tubes now in use,
giving unusual service.

Name and trade mark well known to the
radio trade and the radio public through-
out the country.

-t
(5]

Only Arcturus gives you all
these Extra Features. Write us
today for all the facts about
these better tubes.

ARCTURUS RADIO TUBE CO.
Newark, N. J.

ARCTURUS

BLUE L .S%f TUBES

Licensed Tube Makers In Wrangle As “R.C.A.” Repudiates

Will Darby Get a Million?

Oswald P. Schuette, executive di-
rector of the Radio Protective Asso-
ciation, that organization ot trust-com-
batting independent Radio set, tube,
aceessory and “parts” muanufacturers,
is positive that, if Captain Sam Darby
successfully combines the four inde-
pendent tube manufacturers, on whom
he is exercising all of hLis powers of
persuasion, that the said Caplain
Darby, o patent lawyer of outstanding
ability, wirh otfices at 220 Droadway,
New York City, who has been identified
as afttorney in many litigations in the

" Latest News Bulletin On

The Radio Corporation of America
has backed down and backed out of
an oral agreement, entered into be-
tween itself, as licensor, under the
tube patents held in a pool for licens-
ing purposes, and the several inde-
pendent tube manufacturers, who were
prior licensees under lamp patents
of the General Electric Company, and
who thought they were granted such
licenses to manufacture radio tubes,
by the Radio Corporation of America,
at a royalty-ratio of six per cent of
their jobhers Dbillings or gross receipts
(if all are collected). (Some authori-
ties deny that the ratio as stated—
six per cent—is correct. They main-
tain that ten per cent was the rate
agreed on).

On or about May 10th, last, Captain
II. W. Angus, “counsellor of public
reliations” for the Radio Corporation
of America, made a deal whereby the
several licensee-lamp-manutacturers,
under the patents of the Geueral Elec-
tric Company, were given preference
and precedence iu the offering of
patent-license-agreements, for the
manufacture of radio tubes, by the
Radio Corporation of America, and
at a royalty ratio of six per cent of
their jobbers’ billings,—instead of the
{en per cent which all other negoti
ating licensees were asked to pay, ex-
cept the tube manufacturers w ho were
proposing to merge their interests un-
der one corporate head through the
promotional efforts of Captain Sam
Duarby, Jr., the patent attorney of
New York and by means of the finan-
cial sponsorship, through stock-flota-
tion., of the Lehman Bros., the invest-
ment bankers of New York City.

6% Royalty Rate Assured
According to the terms of the deal
between Captain Angus and the li-
censed-lamp-manufacturers, the latter
were verbally assdred that they would
get licenses, from the Radio Corpora-
tion of America, under the tube pat-

ents, at the six per cent ratio of
jobbers’ billings, and the lamp manu-
faelurers adjourned well gatistied

with the results of their negotiations.

Several weeks prior to the Radio
Trade Show, in Chiecago, Captain An-
gus completely upset the calculations
of the independent manufacturers of
Jamps and tubes by peremptorily send-
ing them notices that they must one
and all desist from advertising and
announcing tbe faet that they were
licensees of the Radio Corporation of

(Continued from page 10)
Radio trade and ouf, will be presented
with a bankers’ “discovery fee” of
one million dollars, right from the
over-filled cofters of those DBrothers
Lelhman.

A “discovery fee” seems to be the
paviment for creating something that
wasn’t there.

That Forthcoming Fortune of Darby

“If Captain Darby doesn’t get a fee
of one million dollars, he will get oune
that runs well into six figures,” as-
serfed Mr. Schuette, in the oflices of
the Rapto RETAILER & JOBBER, one day
about the middle of June.

Tube-License-Cancellations
America under the tube pateuts, at a
rate of six per cent royalty on jobbing
prices; for those licensing arrange-
ments were in tentative form only,
announced the Captain.

Angus Challenged to Appear

After receiving this imperialistic
edict, to cease and desist advertising
thenselves, as licensees under the
tube patents of the Radio Corporation
of Americn, the said lamp makers
thought to be licensed, made a per-
emptory demand of their own that
Captain Angus appear and confront
them at their meeting. held in a New
York City hotel. (That was about
seven weeks ago and hefore the Trade
Show in Chicago.)

The associated lamp manufacturers
demanded that Captain Angus appear
before them and take up the matter
as to the whys and wherefores that
concerned such a radical change of
thought and action, either on his part
or on the part of the Radio Corpora-
tion of America; a reversul so serious
and a change of attitude so extreme
that tube licensees of to-day are nomn-
licensees of tomorrow.

When Captain Angus offered the
lamp manufacturers tube-licenses nn-
der patents, and on a six-per-ceut
basis, they naturally thought they had
such licenses stored away in their
eame-bags, but now they one and all

are informed that it was but a
stantative” arrangement, subject to
the change of thought and the re-

verse-about decision of the Radio

Corporation of America.

Angus Is Reversed on High

1t is clear that Caplain Angus, as
“Counsellor of Iublic Relations” for
that Radio Corporation of Amerieca,
and as a promotional factor in the
licensing-negotiations  between that
“R.C.A." and independent tube and
set manufacturers—it is eclear that
Captain Angus, in his enthusiasm and
generosity. muakes certain promises
and assurances, to varions independ-
ent Radio manufacturers, in re licens-
ing concessions; and that, after such
promises are made, some one high in
authority, and under the influence of
the faction headed by Owen D. Young,
steps in and reverses or repudiates the
representations and promises of the
said Captain Angus.

When Captain Angus rent his warn-
ing notice, to the lamp-licensees of the
General Eleetric Company, who were
proclaiming themselves as licensees

Now Captain Darby started out to
comhbine 19 independent Radio tube
manufacturers at the outset. But he
succeeded, or only partly succeeded,
in corraling four of them into camp,
for that yuadruplet of themn shows no
positive signs of “standing without
hitching” at this writing.

Now if Captain Duarby is to get one
million dollars, for combining four
tube-manufacturing-corporations, how
mueh would he have got had he com-
hined all nineteen of them?—so much
that lhe would have had to give away
libraries @ l¢ Andrew Carnegie?

also under the tube patents held by
the Radio Corporation of Amnterica
a4 notice which ordered them to desist
advertixing and announcing that they
were “R.C.A.” licensees under such
tube patents; then the 'independent
lamp manufacturers, jointly, demanded
that Captain Angus appear before
fhem at their meeting in a hotel in
New York City, and explain himself—
that was the week before the Trade
Show in Chicago, or  the last week
in the month of May last.

Insisted on 109, Royalty

Captain  Angus appeared at the
meeting, but he had very little to say
of a definite nature, except that the
royalty-rate for all independent-tube-
manufacturers, as licensed. must be
ten per cent of jobbing prices; then
Captain Angus did agree to meet the
said manufacturers at a special meet-
ing in Chicago, during the Trade Show
week held in that windy city, and said
that it was most desirable that the
licensing-agreements all he signed at
that time.

There was no meeting of tube manu-
facturers, held in Chicago, but much
“whoopee’ was quaifed, some enter-
tainments were staged. and very little
talk about proposed license-agree-
ments, under the tube patents, was
heard. Much of the entertaining was
staged by Captain Angus and his as-
sistant, a Mr. Anderson.

The several licensed independent
lamp manufacturers, who were sup-
posed also to be licensees under the
tnbe patents, held by the “R.C.A.”
as lHeensor, and who considered them-
selves to be such licensees were: The
Champion Radio Works, Inc., of Lynn
and Danvers, Mass., operating produc-

tion-plants gigantic in both places;
the Nilco Lamp Company, better

know in Radio circles under the name
of its tube-producing subsidiary, the
Sylvania Troducts Co., of Emporium,
Pennsylvania; the Ecornomic Lamp
Works, of Malden, Massachusetts; the
ITvgrade Lamp Works, of Salem, Mas-
sachusetts; the Ken-Raild Radio Cor-
poration, of Owensboro, Kentucky,
and the Tung-Sol Radio Tube Co., Inc,
organized recently as a subsidiary of
the Tung-Sol Lamp Works, of Newark,
New Jersey.
Raytheon, CeCo, La Salle, Favored
Snid one authority, supposed to be
on the inside of these “wheels within
wheels.” around which the patent-
licenses revolve, in an interview with

(Continued on page 14)
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ROVED superior in the most criti-
cal scientific tests known to Amer-
ica’s leading radio laboratories the
New Jensen Concert Dynamic
Speaker won their immediate en-

dorsement. Sixteen manufacturers
at the R. M. A. Show last month announced their new
radio receivers equipped with Jensen Electro-dynamic
Speakers.

Individually, they in co-operation with Peter L. Jensen
have adapted this speaker to their own specific re-
quirements. Collectively, they have established a new
era of better reproduction and Jensen has answered the
demand of an industry for finer tone quality and
greater dependability.

Equally as complimentary are the manufacturers of
phonographs, talking moving picture equipment and
other sound reproducing apparatus who find their
requirements answered with either the Jensen Standard,
Concert or Auditorium Speaker.

Jobbers and dealers will find new impetus to the
sale of dynamic speakers separately or in radio furniture.
And, of course, radio receivers Jensen equipped will
sell better.

An attractive schedule of net prices is available to
all members of the trade on this most complete line of
speakers offered with eight, ten and twelve inch cones.
List prices range from $25 to $55 on DC models and
from $32.50 to $70 on AC models. Cabinet models
range in price from $42.50 to $100.

LICENSED UNDER LEKTOPHONE PATENTS

ELECTRO-DYNAMIC SPFEAKERS

)

JENSEN RADIO MANUFACTURING CO. - 6601 S. Laramie Ave., Chicago, Ill. » 212 Ninth St., Oakland, Cal.
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WHY

POLYMET-EQUIPPED RADIOS

ARE WORTH MORE

...RESERVOIR

et : :
mrmrtses radio manufacturer, jobber and dealer.

PRODUCTS

835 East 134th St., 4

OF S

—

The
inside
_story

Here are some of the ad-
vertisements we have been
running in the Saturday
Evening Post—interesting,
instructive messages, that ac-
quaint the non-technieal public
with the functions of the condens-

ers and resistances we manufac-

ture, and, at the same time, awaken s L Tt
a nation-wide eonsumer acceplanee
of. and preferenee for, sets equipped

with well -known Polymet Produets.

That’s why these scts are worth more to
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Otiler Parts
Employed in Manufacturing
Radio Tubes

Consulting
Engineering Service
FOR
Tube Manufacturers

Vacuom Tuse Propucts Co.

219 Bloomfield St. Hoboken, N. J.

Telephones: Hoboken 3788-3789
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Latest News Bulletin On Tube-License-Cancellations
(Continued from page 12)

a reporter for the Rapio RETAILER &
JoBBER, Wednesday, June the 26th:
“The only license, under which to
manufacture tubes, granted under al-
leged patents by the Radio Corpora-
tion of America—the only license that
actually exists, without any strings
tied to it, is held by the Raytheon
Manufacturing Co., the Radio tube
manufacturer with production plant
in Cambridge, Massachusetts, and a
larger and recently opened auxiliary
factory in Newton, that State. The
Raytheon Company is fully-licensed,
and is completely-equipped, in every
detail, fo operate under the tube pat-
ents claimed by the Radio Trust.
“But there are two other independ-
ent Radio-tube-manufacturers who are
practically-licensed, under such tube

| patents claimed by the Radio Trust,

but their status at present is still
rather tentative, though they may be
deemed to be in valid positions to
complete their licensing arrangements
shortly.

“Those two concerns are the CeCo
Manufacturing Company, of Provi-
dence, Rhode Island, and La Salle
Radio Corporation. the creator of the
also-named I.a Salle tubes, with pro-
duction plant in Chicago.

Sliding Scale of Royalty Proposed

“Now,” continued the informmant of
the Rapio RETAILER & JOBBER, ‘‘the
Radio Corporation of America is try-
ing to work with Captain Sam Darby,

with the objective of getting all of the
independent-tube-manufacturers, who
are real prospects for such tube-
manufacturing-licenses, together — so
that the licensing rates may be worked
out on a ‘sliding scale,” or according
to volume of output, with producers
of tubes in greater volume getting
preferential rates or lower royalty
ratios.—By such conditions all li-
censees under tube patents will be
licensed separately”—(and the RapIo
RETAILER & JOBBER dares say, secretly,
as to conditions and terms).

Some Tube Men Hold Out for 39

“It further develops,” went on the
informant, “that the largest and more
representative Radio-tube-manufactur-
ers have resolved not to pay more
than three or four per cent of their
jobbers’ Dbillings as a royalty-rate.
Some are willing to pay a larger ratio
of royalty than others, according to
the volume of business transacted.

“Captain Angus claims that the li-
cense-agreements, under the alleged
tube patents, had not been signed by
any of the independent lamp manufac-
turers, and that, therefore, they had
no right to announce publicly that they
were legally-licensed under such tube
patents by the Radio Corporation of
America"—Conclusion of an eminent
tube authority, in an interview with a
reporter for the RaADpI0O RETAILER &
JOBBER.

Is Victoreen Products Co. To Be a “Super-Het.” Licensee?

The last-minute report is that the
Victoreen Products Company, of Cleve-
land, Ohio, the mnationally-known
manufacturer of kits of the super-
heterodyne type, is signing a license
with the Radio Corporation of Am-
erica, as licensor, under those super-
lheterodyne patents, which are held in
the first instance by the Westinghouse
Electric and Manufacturing Com-
pany, as assignee from Edwin H. Arm-
strong, the alleged inventor thereof.

If this report, that the Radio Trust
would “legitimatise” the Victoreen
Products Company, as a producer of
super-heterodyne kits (and now of
super-heterodyne receivers, for how
can they figure a royalty-rate on the
kit?—perhaps the Trust can, for it is
soon to begin to assess royalties on the
chassis instead of on the cabinet too,
as it has been doing in the past, in
imposing royalty rates of seven-and-
one-half-per-cent on all independent-
set-manufacturers, licensed under cir-
cuit patents held in a pool for licens-
ing purposes by the Radio Corporation
of America, as licensor, on behalf of
itself and the several corporations
cross-licensed with it into the great
Radio Trust) if this report is true it
discloses an entirely new policy, for
thie Radio Corporation of America and
associated corporations were to re-
serve for themselves entirely all rights
under the super-heterodyne patents.

The Westinghouse Company, and
allied Trust corporations, did sue the
YVietoreen Company for alleged in-
fringement of those super-heterodyne
patents about two years ago. The
case was on the calendar for trial in
the Federal Court of the Ohio District,

but the Trust kept postponing the case
and still is.

Has timidity been the cause of this
change-about? Does the Radio Trust
want to get farther away from that
exclusiveness, in sole production of
sets of one patented type, (the super-
heterodyne) to avoid further charges
of monopoly at that particular angle?

Grebe Co. Sole Super-Het Licensee

When Alfred 8. Grebe & Company,
the independent Radio-set-manufaectur-
ers of Richmond IIill, Long Island,
New York, and of New York City,
negotiated for a license, under the cir-
cuit patents of tuned-Radio-frequency,
held for licensing purposes by the
Radio Corporation of America, a little
more than two years ago, that Grebe
Company was the only concern, among
all the independent-set-manufacturers,
which held a super-heterodyne license.
For that reason, and because the
“R.C.A.” was so auxious, at that time,
to be the only manufacturver of super-
heterodyne receivers, it was regarded
as a good “trading point” for the
Grebe Company to hold out for the
best possible terms for a set-making-
license, under the circuit patents of
tuned-radio-frequency, before it deliv-
ered over its license, under the super-
heterodyne patents, as an off-set, to
the “R.C.A.’

It is believed that A. H. Grebe &
Company made very satisfactory ar-
rangements, as licensees under the
circuit-patents of tuned-radio-fre-
quency, as constituted by that
“R.C.A.,” after long negotiations, be-
fore that Grebe concern delivered over
its license to the “R.C.A.” under the

(Continued on puge 406)
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1922
MARKET

1928
MARKET

FUTURE
MARKET

The child will soon be
leading the parent

The replacement market eventually becomes the big market—
look at razor blades and phonograph records. Radio Tube sales
are becoming more and more important. For instance, here was
the split up of the average radio dollar in 1922:

TUBES—10% SETS AND PARTS-—90%
£6,000,000 $54,000,000

*

Between 1922 and 1928 the tube market increased 18-fold—while
the market for sets and parts increased only 10-fold—in dollars.
Here is a picture of 1928:

TUBES—17% SETS AND PARTS—88%

* $110,250,000 $539,750,000

In the number of tubes sold the comparison is much greater:

1922 1928
g B ¥ 1,000,000 tubes 50,000,000 tubes
% At this rate, as the number of sets increases, the number of tubes
. % for original equipment will increase in much greater proportion.
g And just like razor blades, the tube market will go on and on.
T A S T W I TS R NI . e

% Figures courtesy of “Radio Retailing.”

- Today the replacement market is three times the size of the
| market for original equipment. Your future prosperity depends

w i to a great extent on how well you develop your tube ‘market.

e Dealers who are making a definite drive for tube business are

already reaping big rewards. One dealer in New York increased
his tube business from 1,000 to 4,000 tubes per month.

e R

Tune in on the Ce Co Couriers
every Monday night at 7:30 Eastern Standard Time

Ce Co Manufacturing Company. Ine.
PROVIDENCE, R. L

A picture-book study of growing dollars in tube sales . . . for live dealers

The Ce Co Policy

As we announced at the Chicago radio
show, the CeCo Manufacturing Com-
pany is embarking on a nation-wide
advertising program to help the dealer
widen his market for tubes.

The CeCo Couriers broadcast every
Monday night at 7:30 Eastern Stand-
ard time over the Columbia System.

To make you doubly sure of satisfy-
ing your customers, we have proved
the quality of CeCo Tubes by the most
severe tests any radio tubes have ever
had to stand. Our new factory, the
largest and most modern in the indus-
try, has every safeguard for insuring
the uniform quality of each CeCo Tube
as it comes to you.

Each tube is given 64 tests during
the process of manufacture to insure
uniformity in all its important char-
acteristics, Tests made by independent
laboratories have proved that CeCo
Tubes have from 309, to 509, longer
life than any other tubes tested. Also,
that CeCo Tubes retain their charac-
teristics at a high level throughout
their life.

How to increase
your tube sales

The facts presented here, and many
more, are told in a book which we have
prepared for aggressive radio dealers.
This book points out the vast, un-
touched possibilities of the radio tube
market.

Send for this book. It contains many
helpful suggestions for building up
tube sales and shows what progress
other dealers are making along this line.

Licensed under patents and applications of the Radio Cor-
poration of America, the General Electric Company, and
the Westinghouse Electric and Marufacturing Comparny.

The AC 224 Screen
Grid Tube was de-
veloped and per-
fectedby CeCoover
ayearandahalfago.

CeCo Manufacturing Company, Inc., Dept. 307,
1200 Eddy Street, Providence, R. 1.

Send me a copy of the dealer book on the radio
tube market,

Name

Company
Address
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Agam ... LYNCH
Scores!

Lynch produces a
NEW standardized
Quality resistance
unit, far superior to
previous types

METALLIZED

STANDOHM

The
“Self- Supporting”

Resistor

A general purpose unit
with eight outstanding features:
1. Metallized filament resistance ele-

ment — universally accepted where
the best is standard.

2. Molded end caps, insuring positive

|

mechanical and electrical contact— ‘

tapered for insertion in standard
cartridge type mounting where in-
terchangeability is desired.

3. Insulated base designed to permit
mounting on metal surfaces.

4. T.inned wire leads which can be
directly soldered into circuit, be-

coming integral therewith and
proof against noise caused by faulty
connections.

Special ceramic casing of sturdy
construction and maximum heat
dissipation.

6. Coxppact assembly with resultant
saving in space requirements.

7. Made in 1.0 Watt and 2.0 Watt
types, individually tested and
boxed.

8. Moderate in price and efficient in

operation.

The STANDOHM is another mile-

stone in meeting the exacting

demands of set builders for

simplicity and compactness in
construction.

LYNCH
TUBADAPTA

for ALL SETS

The tone can be improved and the life
of the expensive power tubes greatly
prolonged, by the use in the last audio
stage of a Lynch Tubadapta. Can be
installed in ONE minute.

4 Models, to fit any set. List, $2.50 each
Write for details

ARTHUR H. LYNCH, Inc.
1775 Broadway (at 57th St.), New York

Manufacturers of .\--LYN‘E;l- kE_& ISTORS,
EQUALIZORS, SUPPRESSORS,MOUNTINGS,
RESISTANCE -COUPLED KITS, ETC ~ g

|

MERGER OF ATLAS & CITY RADIO STORES
WITH DAVEGA, INC., NOW NEGOTIATED

But Nate Cohn, of Atlas Stores Corporation, the Chief Promoter
of the Proposed Combination, Is Supposed to Have Ac-
quired Control of Davega, Inc., Three Months Ago—Is the
City Radio Stores, Inc., Holding Out for Better Terms?—
Executives of All Three Corporations Involved Have No
Comment toc Make in Present Embryonic Stage—The Race
Between Charlie Izenstark and Nate Cohn, to Be the Retail-
Radio-Chain-Store-King, Is On—Cohn Made a Move to
Acquire Federal Radio Corporation of Buffalo to Re-enforce

His Position.

The rolling up into gre:ter corporate
units, of the already-formidable chains
of retail Radio stores—in this era of
merger and combination—is already
the hasis of action.

Shot through these prelentious plans
of promotion is a friendly rivalry be-
tween two of the Radio trade's most
conspicuous figures Charles Izen-
stark, of New York and Chicago, and
Nate Cohn, with habitat in that
“windy eity” last named also.

Both Would Ascend the Throne

That both of these genial men of
mark are battling, in friendly fashion,
for the crown of retail-Radio-king. is
hecoming patent to even the casual
observer.

Now Nate Cohn is engineering his
master-stroke. Ile would wield into
one great retail Radio-store-chain,
destined for ramifications nation-wide,
the great Atlas Stores Corporation, of
Chicago and other cities, of which he
is already the guiding hand and chief
executive, with Davega, Inc.. and the
City Radio Stores, Inc.; hoth of the
latter concerns own and operate fou-
midable chains of retail Radio, mus-
ieal instrument, camera and sporting
goods stores in and around New York
City and in Newark, New Jersey.

Has Cohn Acquired Davega, Inc.?

As reported in a recent issue ot the
Ranto REeTarkr &  Josper, it is
assumed, in New York City Radio
circles, that Mr. Cohn has already
acquired, or has an exercisable option
over, Davega, Inc., which owns and
operates, at the present time, fourteen
retail Radio and musical instrument
stores in the Metropolitan District of

New York Ciry and environs.

| Radio Stores,

The stumbling block for Mr. Cohn
seems to be, at this writing, the bring-
ing of the City Radio Stores, Inc., into
line for the grand merger with the
Atlas and Davega stores. The City
Inc., has a chain of
twelve retail Radio, musical instru-
ment and camera stores, situated in
New York City, in the suburbs thereof,
or in closely-outlying districts.

Atlas Stores Number 35

The Atlas Stores Corporation oper-
ates 35 retail links in all-—featuring
Radio lines, musical instruuments and
sporting goods-the majority of them
in Chicago, but this concern has oflices
and branches in the cities of Cincin-
nati, Cleveland, Detroit and Akron,
because of recent expansions and ac-
guirements by consolidation.

Nate Cohn, a brilliant promoter,
operator and far-sighted financier,
once negotiated for the control of the
Walthal Electric Company, Inc., one of
the leading and largest chains of retail
Radio stores, with links located here

and there in New York Cify, in Brook-
lIyn, N. Y., Yonkers, N. Y., and in orher
outlying sections surrounding the
Metropolis.

Offered $300,000 for Walthal Co.

Mr. Cohn offered $800,000, cash
down, for the Walthal chain of stores
with various optional conditions relat-
ing to stock-allotments instead and in
part.

But “Walt.” Nussbaum, then chief
exccutive of the Walthal chain of
stores, and first in majority-control
thereof, elected to cast the lot of him-
self and of his most valuable stores
and realty properties with the Wex-
turk Radio Corporiation and the Wex-
tark Radio Stores Corporation, two
allied concerns with main head-
quarters in Chicago. Illinois, which, in
addition to operating a prosperous
chain of Radio and musieal instrument
stores in, and in the vieinity of that
“windy city,” conducts also a Radio
mail-order-louse of impressive size
and substantial earning capacity, as
well as a Radio-receiver-manufactur-
ing plant to supply the Wextark stores,
thhie muail-order-house allied with those
links, and others—all such establish-
ments, as just desecribed, being located
in that Radio center of the universe,
Chicago, Illinoix,

Wextark Has R.C.A. Patent License

The Columbia Radio Corporation is
the name of the subsidiary, of the
Wextark Corporation, which is en-
gaged in the nianufacture of Radio
sets with production plant in Chicago.
This Columbia concern, early this
Spring, was granted a license under
the Radio circuit-patents claimed by
the Radio Trust and held in a pool for
licensing purposes by the Radio Cor-
poration of America, as licensor, under
such circuit-patents, on behalf of itself
and the other component corporations
making up the Radio Trust.

Cohn Dickered for Federal Corp.

To possess himself of a set-manufac-
turing-branch also, to re-enforce and
to act as a source of set supply for
his 35 Atlas retail Radio stores, and
for others that he may hereinafter ac-
quire. Nate Cohn began, about three
months ago, preliminary negotiations
to aequire that veteran set-manufac-
turing-concern of DBuffalo, New York,
now known as the Federal Radio Cor-
poration, but in the pioneer Radio
years of the past bearing the name of
the I'ederal Telephione and 'Telegraph
Company.

The RApio RETAILER & JOBBER iS re-
liably informed, from high financial
and Radio trade sources, that the said
Federal Radio Corporation has put a
price of $600,000 on its exrensive and
well-equipped plant in Duffalo, New
York; its patents, good will, Radio

parts and raw materials, finished sets,
on hand, ete.
Federal Corp. Owes $500,000

But the outstanding obligations of
that Federal Radio Corporation are
known to total the sum of $500,000, in
round numbers, and a buyer of such a
going concern acquires also, whether
he will or no, the liability to settle
such outstanding debts—unless the
parties-in-interest of the I‘ederal con-
cern expressly agree to appropriate the
purchase price of $600,000 paid to
them—if they get it—to the settlement
of such debts totaling 8500,000—thus
leaving a cash reserve of $100,000 as
velvet,” with wlicli to replenish their
owvn bank accounts.

The Battle of the Retail Kings

It takes no effort of the imagination
to ascertain that a friendly battle is on
between Nuate Cohn and Charlie Izen-
stark for the crown of retail Radio
king and for the leadership of subsid-
iary combinations, or “little trusts,’”
which will ofliciate in the future as
satellites to the great octopus with
which we are all so familiar.

Chicago Radio Chains Are Greatest

It is interesting to observe—though
there does not seem, at first blush, to
he any logical reason for it—that the
great Aflas and Wextark chains of
retail Radio stores, located in Chicago
and other cities of the Middle West,
are far greater money-makers, and
more consistent profit-producers, than
are simiilar chains of retailing links
located in the northeast. One very
good reason for that vast difference, in
annual earnings, is that those store-
chains in the Middle West have a
greater nmmber of retail links and are
larger and more formidably-fixed in
every way.

Of course the chain of retail Radio
and musgical instrument stores oper-
ated by Rudolph Wurlitzer, Inc.,, may
be deemed to spread over such a wide
aren rhat suclh links cannot be said to
be subject to any sectional classitica-
tion.

(Continucd on page 18)

RADIO TRADE IS DULL

Well, the Radio business is dull and
stagnant. Who can force it back to
life unless it be the Charles Freshman
Co., Inc, the Freed-Kisemann Radio
Corporation and “Phileo”? (Philadel-
phia  Storage Dattery Company).
When is the Philco company going to
adopt a name more suitable to its
changed business?

The Charles Freshman Co. was over-
sold 70,000 Radio sets before the dele-
cation of that concern took the Broad-
way Limited for Chicago, bound for
that rvecent Trade Convention and
Style Show in the “Windy City.”

The Philco concern claims that it is
splitting shipments, by sending to its
jobbers only 25 per ceut of the orders
placed for I’hilco Radio receivers.

But most of us will wait till the
geeming Radio corpse shakes out its
sleepy locks and comes back to life
with a roar, in the September to come.
Then we’ll all be working nights once

again.

trade lists
exporters,
accuracy’s

Turn right now to those classified
of manufacturers, jobbers, dealers,
importers; checked up daily for
sake—foreign lists also; six girls producing
them—our busiest department. Turn right
now to page 39 of this issue of the RADIC
RETAILER & JOBBER.
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“Migh’ry Monarch
of the Air”

The finest radio receiver in the world cannot per-
Jorm at its best unless it is equipped with the best
tubes it is possible to manufacture. That, in a
Jew words, is the story of why Grigsby -Grunow

HEN Wm. C. Grunow, genius
of radio builders, decided to go
into the tube business, it was his
determination that nothing short
of the finest radio tubes in theworld
could carry the tradename Majestic.
Afier building a radio set univer-
sally acknowledged the leader of
all radio sets in sales and satisfac-
tory service, an entire year has
passed before Grigsby-Grunow
Company are ready to say that
Majestic tubes have arrived and
that they are as good as Majestic
radio sets—the finest tribute that
could possibly be paid to them.
Building the best radio tubes the
world has yet seen was no casy

brilliant minds whose undivided
thoughts, whose sole concern might
be concentrated upon the develop-
ment of a tube so outstanding that
the world would pause and say
“Here is a good job well done—as

—RADHO~TURES——

. GRIGSBY-GRUNOW COMPANY -

Company now announce Majestic radio tubes.

perfect as human hands ahd brains
canmakeit.” These greatscientists,
drawn from the finest laboratories
in theworld, laboring by day and by
night-—testing, measuring, experi-
menting, leaving nothing unturned
of the secrets of scientific tube
building, have at last produced in
the Majestic radio tube a new con-
tribution to finer radio reception.

Month after month, week after
week, day after day, all night long
for hundreds of nights Majestic
tubes have burned at twice the load
they would normally carry to prove
that Majestic was not only a well
built tube but a long life tube, ful-
filling to the highest degree the

brains, the finest machines, rigid
testing of every step in production
—Dbut above all, the same indomi-
table will to do something better for
the world which has made Majestic
the greatest name in radio.

CHICAGO

J - ,"?;; undertaking. Grigsby-Grunow purpose for which it was designed. |
- 1 Company have unusual facilities, = When you buy your Majestic
. yes—tremendous financial stability, tubes, when you put them into sets .
a2 R organization, plants, intricate ma- —when you marvel at their per-
) chinery of the latest type—but build- formance, their smoothness, their
= . ingbetter andfiner tubesrequiredmore long life—remember that back of
& than that. A search was made for them is infinite patience, the finest
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ASS up the VAN HORNE

Tube line this year and
yvou're passing up the biggest
tube profit maker radio deal-
ers have ever had.

This year is a VAN HORNE
year. With the new life behind
this fifteen-year-old quality
organization, the big job in
advertising and dealer co-
operation, the bigger profit
proposition, VAN HORNE
is going to sweep tube profits
for its dealers and distribu-
tors to new records. By all
means, before you consider
your “set-up’’ complete, learn

all that VAN HORNE offers

you.
=

Do § TIME TEST

Van Horne boasts the lowest re-
placement ratio in the business.
Each tube is individually tested
seven times under strict inspec-
tion. Unless a tube passes each
of these rigid tests it cannot bear
the name Van Horne.
Manufactured wunder exclusive
Van Horne patents,

VAN HORNE TUBE CO.
Franklin, Ohio
“The Tube City"
Quality for Fifteen Years

PP

Merger of Atlas & City Radio Stores With Davega Now Negotiated

60 Stores Involved in Merger

If the merger of the three Radio-
chain-store-concerns, now in negotia-
tion, is brought to a successful issue,
there will be sixty stores in all,
welded into one chain—those of the
Atlas Stores Corporation, of Davega,
Ine., and of the City Radio Stores, Inc.
These three concerns, in the aggregate,
showed total sales of nearly $15,000,-
000 in 1928, and all have shown con-
sistent gains in volume and in profit-
growths since that time.

Officials of both of the New York
chains—Davega, Inc.,, and City Radio

(Continued from page 16)

Stores, Inc.—declined to comment on
the reports of the proposed merger,
which emanated from Chicago, in any
way, when interviewed Wednesday,
June the twelfth. The third chain in-
volved is the Atlas Stores Corporation,
with main offices in Chicago and estab-
lishments in Chicago, Cincinnati, Cleve-
land, Detroit and Akron.

Davega, Inc., operating fourteen re-
tail sporting goods and Radio stores in
the New York district, had gross sales
of $4,489,326 last year. City Radio
Stores, with twelve retail establish-
ments, in the same section, had net

sales of $3,189,271, while the sales of
the thirty-five Atlas stores, located in
Chicago and other cities in the Middle
West, amounted to $7,191,971.

City Radio Stores’ Monthly Report

Sales of the City Radio Stores, Inc.,
in May amounted to $385,055, com-
pared with $233,330 in May, 1928, an
increase of 65.03 per cent.

In the first five nionths of this year
the total sales were $1.745,618, against
$1,305,122 in that period last year, an
increase of 33.75 per cent. Two addi-
tional stores were opened in April and
May by the City Radio Stores, Inc.

Does General Motors Want the Grigsby-Grunow Company?

A report is current, at this writing,
in Radio trade circles of New York
City, that the General Motors Corpora-
tion is negotiating to absorb the
Grigsby-Grunow Company, the manu-
facturers of those “Mighty Monarchs
of the Air”—Majestic Receivers—with
production plants gigantic and in
series iocated in Chicago—once the
factories of the Yellow Taxi-Cab Cor-
poration.

There is not a peg on which to hang
the plausability of this report.

An official of General Motors—a
vice-president of that great producer
of automobiles of various types and
differing names—is already a financial
sponsor behind the scenes for the
Day-Fan Manufacturing Company, the
Radio-receiver-manufacturer of Day-
ton, Ohio, and that particular official
of General Motors is known to be far
from ‘tickled silly,” about his ex-
periences as an investor in Radio and
because of the dividends that he has
not corralled from his “flyer” in the
hazardous and treacherous field of
Radio set manufacturing—if one un-
derstands not the science.

Radio Not a Side Line

As the Rapnto RETAILER & JoBBER has
opined before, it will repeat again—
that the production of Radio receivers
is not a side-line, subjugatable to the
also involved and difficult art and
science of manufacturing motor cars
in mass.

An automobile manufaeturer cannot,
s0 to speak, produce automobiles with
his good right hand in season and out

of season knock out a few thousand
Radio sets per day with his leisurely
left hand, while he keeps his head
turned toward and his attention
focused on the designing and the
assembling of the motor-cars-in-the-
making for the season to come.

Radio set manufacturing is a most
technical and scientific business by
itself which must function on its own
bottom, individually, and with initia-
tive not restrained or erippled by the
double duties of overseeing automobile
production along with it.

Again the Grigsby-Grunow Company
justifiably puts a huge valuation on
its good will, trademark values, great
production plants, modernized and
costly equipment therein, stock on
hand, new models of sets, boasting
original and exclusive features and
improvements, et cetera.

Would General Motors Pay the Price?

Would the General Motors Corpora-
tion part with $50,000,000, $75,000,-
000, or even $100,000,000, to possess
itself of the huge Radio manufactur-
ing properties, the structure of dis-
tributors and the trademark values of
the great and destined-to-Le-greater
Grigsby-Grunow Company?

All of us have our prices for our
worldly possessions and for every-
thing else, hut our souls. Doubtless
the hugely-successful owners, in ma-
jority control, of the Grigsby-Grunow
Company, have their price also—which
the General Motors Corporation could
unquestionably meet, if it stretched a
point and were so inclined.

Harold J. Wrape & Associates Buy Trav-Ler C(_n'porati;l——

St. Louts, Mo., July 1—Rumors of a
change in the ownership and manage-
ment of the Trav-Ler Manufacturing
Corporation, the portable set makers
of Chicago, Illinois, which have bheen
circulated in radio trade circles, since
early in the year, were definitely veri-
fied here, this past week, when it was
revealed that Harold J. Wrape, and a
number of his business associates. in
the Benwood-Linze Company of St.
Louis, had purchased outright the en-
tire interests of the former stock-
holders of the Trav-Ler Manufacturing
Corporation.

The new officers of the now-reorgan-
izel and entirely-absorbed Trav-Ler
concern are Mr. Wrape, president; C.
Hambuechen, vice-president, and C.
R. Ogle, secretary and treasurer. W.
A. Butler, formerly merchandise nfan-
ager of the Benwood-Linze Company,
has been appointed general sales man-

ager for the Trav-Ler Manufacturing
Corporation.

Control Changed In December

Mr. Wrape, and his associates, pur-
chased a controlling-interest in the
Trav-Ler Company last December and
since that time have carried out a
program of reorganization and expan-
sion of that company’s manufacturing
and sales facilities. At the same time,
development and reseuarch work, on a
new portable receiver-chassis, was
started. According to Mr. Wrape, the
new line of Trav-Ler portable receivers
will be launched into production this
month.

A shieldea circuit has been per-
fected, which employs the new
screened-grid-tube and also has a.
power tube in the audio amplifier.

Plant Moved to St. Louis

The manufacturing plant, of the

TUBE PRICES REDUCED

Another reduction in the prices of
popular types of radio tubes was an-
nounced Wednesday, June the twelfth,
by the Radio Corporation of America.

The 227 type of Radiotron is re-
duced to $2.50; the 226 to $1.75; the
222 from $6.50 to $4.50; the 280 recti-
fier tube to $3; the 112A and 171A to
$2.25 and the 2014\ to $1.25.

Larger economies in manufacturing
processes, through increased produc-
tion, is given as the reason for these
reductions.

In the absence of a similar an-
nouncement, from E. T. Cunningham,
Inc., at this writing, it may be taken
as a foregone conclusion that precisely
the same reductions, on the companion
line of Cunningham Radio tubes, will
be marde as those already prevailing
on the Radiotron types of valves.

Gold Seal Co. Elects Directors

David Graham, of the New York
Trust Company, and James L. Ryan,
vice-president of the Rudolph Wur-
litzer Company, the Radio and mus-
ical instrument store operators, have
been elected to the bhoard of directors
of the Gold Seal Electrical Company,
Inc., according to an announcement
made Monday, June 24th, by J. W.
Duft, president of that concern.

Main Plant in Newark, N. J.

The main production plant of the
Gold Seul Electrical Company is lo-
cated in Newark, New Jersey, and
there the great majority of Gold Seal
tubes will be made from now on—in
faet this concern has been operating a
chain of tube factories in and around
Newark, New Jersey.

The executive and sales offices of
the Gold Seal Electrical Company are
located at 2350 Park Avenue, New
York City. J. K. I Cody is general
cales manager of thix concern and G.
Dexter Sinsapaugh advertising man-
ager thereof.

Trav-L.er Corporation, which was
formerly located at Chicago, has been
moved to St. Louis and is located at
1818 to 1822 Washington Avenue, in
that last-named city., The general
sales offices, which were formerly con-
tained with the factory, in Chicago,
have also been located in St. Louis,
District sales offices and warehouse
stocks have been established in both
Chicago and New York City.
The Price-Range Quoted

List prices of the new Trav-Ler
portable receivers. will, according to
Mr. Butler, range from §57.50 to
$100.00.
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CHASSIS MODEL A.C. 245

Two 245 tubes are used in push pull power ampli
fier circuit, two 227 tubes for the detector and first
audio, and the usual 226 tubes in the radio fre-
quency circuit. One 280 tube is used as a recti-
fier. The chassis houses the power supply, which
is constructed to stand heavy overloads,

Set Your Own Price!

phonograph pick-up.
chassis fits any standard console.
in design, construction, appearance and performance.

Make Your Own Profit

The Leader Still Leads!

@ﬁ.
iL

The Pioneer Chassis Again Sets the Pace for 1930

With its many new features, the 1930 Pierce-Airo is an all star recetver. It
uses the new 245 tube — that means better tone with more volume.
be used with either an A.C. or D.C. Dynamic Speaker.
It provides for the regulation of line voltages.
In fact the new Pierce-Airo is a revelation

It can
It has an automatic

The

meet all requirements.
all competition.

Sell the new Pierce-Airo as a Chassis, Table Model or in a Console.

You can

Set your own price.

Write for sample, prices and full particulars.

PIERCE-AIRO, Inc., 117 Fourth Ave., New York City

Make your own profit. Beat
You can put it alongside any other receiver listing for twice
your selling price of the Pierce-Airo, and it will outclass competitors for range,
volume, selectivity, and tone realism. Pierce-Airo is a line you can concen-
trate on and make your leader to draw radio buyers to your store.
yourself. Order one and give it a test.

Convince

METAL CABINET MODEL A.C. 246

Bow to the Pentobe—the Latest Tube Extraordinary

The latest tube that hasn’t come to
market yvet is the Pentobe. It is said
to have been conceived and designed
originally in Germany.

The Arcturus Radio Tube Company,
that originator and path-finder to the
art of evolving new and notably-im-
proved Radio audions, already has its
Pentobe tube designed, completed and
produced, so far as tested samples are
concerned, and everything is ready
for mass production, except the types
and kinds of Radio sets that must
also be especially designed bLefore
such receivers can accept the Pentobe
as partinl tube installation.

It is predicted that nine or ten
months will elapse before Radio set
manufacturers will be gaited to flash
receivers that will be designed for the
installation of the Pentobe tube.

“R.C.A.” Playing With Pentobe

The Radio Corporation of America,
and allied laboratories, have alse been
experimenting with the Pentobe type
of valve, it is now reliably reported.

Doubles Volume of “245”

The Pentobe is said to have the
same characteristics as the 245 type
of bulb, but it can muster alone the
same amount of volume as two 2435
tubes functioning in series.

Meantime, there is mueh specula-
tion concerning the relative positions
of the tubes and their sockets, when
the great and more-powerful Pentobe
tube is ready to take its position in
the general installation and when the
new sets, as hereinafter to be de-
signed, are synchronized to perform
in unison with this new tube giant

that is just getting ready to come
over the hill of mass production.
A Specimen Diagram

One diagram, as proposed, provides
for a 227 type of audion for the de-
tector-socket and, for the radio-fre-
quency-stages, the screen-grid-audion
may function as a detector, though
the 227 bulb is the common detector
of today.

In the Radio-frequency-stages goes
the screen-grid 224—perhaps three of
them.

Now let’s evolve, In our mind’s eye,
a little diagram of the tube lay-out in
our Pentobe-equipped set of tomorrow
(and add 270 more tomorrows, be-
cause it will probably be nine months
or more before the ‘“Pentobeola” set,
or whatever it may be called, comes
to market.)

Listing the Tubes in Series

Now we have one 227; two or three
224 types of tubes; a 280 audion in
the rear to function as a rectifier, of
course; and the detector is stationed
right in the center.

Make the circle. There is the 227
and the 224s—two or three of them.
Then place the screen-grid tubes in
the Radio-frequency-stages, which
gives them all positions ahead of the
detector.

Then you have two 245s for the
push-pull-amplification in the last
stage—but the Pentobe is now de-
signed to supplant the 245s—and to
function alone in place of the two
latter audions. The objective is
volume as great or even greater but
with fewer tubes installed.

Oil Decision a Precedent Citable Against Radio Trust

WASHINGTON, June 12—The de-
cision of the United States District
Court at Chicago, handed down June
11th, and to the effect that the patent-
license-agreements of fifty-two oil com-
panies violate the anti-trust Ilaws,
establishes a precedent under which
the Department of Justice should
order an immediate prosecution of the
so-called Radio Trust, according to
Oswald F. Schuette, Executive Secre-
tary of the Radio® Protective Associa-
tion. This is the organization of inde-
pendent radio manufacturers, whose
demands for governmental action re-
sulted in the adoption by the Senate
last month, of the Couzens’ resolution
to investigate the radio monopoly
charges.

Radio Concerns Greater Offenders

“The alleged ‘patent-license-agree-
ments, under which the Radio Cor-
poration of America, the American
Telephone and Telegraph Company,
the General Electric Company, the
Westinghouse Electric and Manufac-
turing Company, and the United Fruit
Company, undertook to destroy compe-
tition in the radio industry,” said Mr.
Schuette, “are far more specific viola-
tions of the anti-monopoly laws than
the agreements under which the
Standard Oil Company of Indiana and
fifty-one associated companies have
been found guilty of using their pat-
ents to monopolize the oil-cracking in-
dustry.

“Phe oil agreements did not fix
prices, restrain production, divide
fields of operation, or control future

inventions. The radio-trust-agree-
ments do all of those things—all in
violation of the Sherman anti-trust
law. But this $35,000,000,000 radio
combination has so far bLeen able to
obtain immunity from prosecution by
the Department of Justice, under the
pretense that the government is power-
less against a patent monopoly.

Patent Monopolies Are Unlawful
“The decision at Chicago is of far-

reaching importance. The United
States District Court there said:
“‘These various agreements step

outside the limits of lawful competi-
tion, which arose from the issuance of
the patents. The patent monopoly it-
self is a property-right and agreements
in respect thereto must be subject to
the same anti-monopoly tests as any
other property rights.’

“That decision leaves no opening for
further immunity. In the name of the
independent radio indusiry we shall
continue to demand the dissolution of
these illegal agreements and prosecu-
tion of the companies which have used
them to destroy their competitors.”—
Conclusion by Mr. Schuette.

(Editor’s inquiry: We note that all
of the newspapers, as well as Mr.
Schuette, refer to the tribunal as the
United States District Court of Chi-
cago. But three judges reviewed and
passed on the case and usually it is
the Circuit court, or tribunal higher
than the District Court, that has three
judges sitting. Wasn’t it the Circuit
court of Middle Western jurisdiction,
which convenes in Chicago?)
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TONE
QUALITY

is what your customers
expect when purchas-
ing new tubes—RAYO
TUBES will give the
highest satisfaction in
this and every other
respect and will be
greatly appreciated by
your trade.

RAYO TUBES give
you a better profit, they
are easily sold, are
lower in price and are
of unexcelled quality
—Every buyer will
mean a new customer
for your store—Worite
now for prices and par-
ticulars—

A few terri-
tories still open
for live distrib-
utors—Write for
proposition—

Rayo Tube Co.

229 E. 14th St,
New York, N. Y., U.S.A.

Rayo

Radio Tubes

CASES AGAINST PACENT COS,, ET. AL,
OVER THEATRE AMPLIFIERS, THROWN OUT

Federal Judges in New York City and Buffalo Both Decide That
Western Electric Co. and Its Subsidiary, Electric Research
Products Co., Have No Standing As Co-Plaintiffs With
American Telephone and Telegraph Co., the Parent Co. of
Both, Because Latter Has Not Licensed the Other Two Cor-
porations Under Eight Patents Alleged to Be Infringed—
The Telephone Co. Will Now License Its Two Auxiliary
Corporations and Start Suing Pacent Companies and a
Defending Theatre Owner in Buffalo All Over Again.

BUFFALQO, June 15—DBy an order
filed here late Monday afternoon, June
10th, in the United States Ddistriet
Court, the suit of the Western Electric
Company, the Klectrical Research
I’roducts, Inc., and the American Tele-
phone and Telegraph Company, jointly
agninst Sol Wallerstein and the Broad-
way Theatre, both of Buffalo, for al-
leged patent infringement, through the
use of n IPacent reproducer system in
that play-house, wus taken off the
calendar and dismissed out of court
without prejudice.

New York Decision Similar
This action followed closely
the decision reudered, late Thursday
afternoon, June 6th, in the United
States Distriet Court of the Southern
Distriet of New York, in New York
City, when Judge William DBondy
granted a motion on behalf of the de-
fendants, the Pacent Reproducer Cor-
poration and the Pacent Electric Com-
pany, both of New York City, to dis-
miss the bill of complaint, on the
ground that the Western Electric Com-
pany and the Electrical Research
Products, Inec., had no legal interest in
the eight patents at issue and were not

proper parties-plaintift.

The suit, tiled against the two
Pacent companies, by the Western
Klectric Company, the Electrical Re-
search Products, Inc., and the Amer-
icau Telephone and Telegraph Com-
pany, charged that the I’acent corpora-
tions infringed patents in the manufac-
ture and distribution of talking pie-
ture equipment distributed. nationally,

upon

throngh representatives of  those
I’acent concerns, to theaters.—End of
report by daily newspaper. (The

names Pacent Ilectriec Company and
Pacent Radio Corporation are both
applied to the original Pacent concern
rather interchangeably.—Iditor.)
One Pacent Co. Disclaims

The authorvized spokesmen of the
Pacent Electric Corporition, which
has executive and sales offices, with
produetion plant, at 91 Neventh Ave-
nue, New York City, have emphati-
cally denied, in recent issues of the
Rapio RETaTLer & JoBBER, that their
particular concern, which is repre
sented to have no connection whatever
with the Pacent Reproducer Corpora-
tion, has participated in anyway in the
production and sale of amplifying
units or reproducing apparatus for
equipment of {theatres. Because of
this fact the officials of the Pacent
Electric Company assert that. when
the case reaches the proper stage, for
the procedure, their attorneys will ask,
as a preliminary motion, the dismissal
of the complaint eutirely in so far as
it relates to the Pacent Electrie Cor-
poration.—Editor.

Both Subsidiaries Licensed

Iiditor's Notes: Since the two de-
cisions above referred to, both adverse
to the Anerican Teleplione and Tele-
craph Company, the Western Electric
Company and the Electrical Research
Produets Company, which is a subsid-
iary of that Western Electric Company
-—since then the American Telephone
and Telegraph Company, the parent
concern of them hoth. has followed out
the rather perfunctory procedure of
licensing that Western Klectric Com-
pany and the Eleetrical Research
Products Company. under the alleged
patents, pretended to be basic, that
are represented to cover amplifying
units, or reproducing systems, now so
generally employed in theatres, mov-
ing-picture-houses, dance-halls, general
entertainments and in connection with
public-address-systems, all utilized to
reproduce in volume greater music and
voice.

A “Misjoinder of Parties”

The above reports do not clearly set
forth that the status of the American
Teleplione and Telegraph Company. as
a single party-plaintiff in the actions,
was not even attacked, and the cases
had not developed to the stage where
the Paceut Reproducer Corporation
and the Pacent Electric Company had
entered a general denial of all infringe-
ments of sueh reproducer or amplifica-
tion patents, which it is the intenrion
of both concerns eventually to do.

The American Telephone and Tele-
graph Company did not desire to pro-
ceed in the actions as a sole plainfitf.
It preferred to wait until it had
“qualified” its two subsidiaries—rthe
Western Iilectric Company and the
Electrical Researcl Products Company
—by means of issuing licenses under
such reproducer or amplification pat-
ents to both of those concerns; thus
increasing its potential damage claims
on the experimental, development, and
siles ends.

Final Decree Prolonged

This temporary kunock-out of Dboth
snits one against a theatre and its
owner in Bulfalo, New York—a differ-
ent Federal District than the Federal
District of Southern New York—there-
by disclosing an intent, if possible, to
create legal precedents in two different
jurisdictions of the United =States
Courts—and the second suit for alleged
infringements against tlie two Pacent
corporations, as brought in the Federal
Court for this Southern District of
New York-—these nullifications, on pre-
liminary motions to dismiss the ae-
tions, serve to postpone the eventual
trials and tinal decrees by several
months.

Martin W, Littletou, chief of general

counsel of both the Pacent Reproducer
Corporation and of the Pacent ILlec-
tric Company, did not even appear in
the Federal District Courts, either in
Buffalo or in New York City, to par-
ticipate in the argument for dismissals
of the actions. The well-known patent
law firm of Kenyon aund Kenyon, with
offices in New York City, made the
arguments for dismissal, on the
ground that there was a “misjoinder
of parties” in both suits, one at Buf-

falo, the other at New York. The
said patent law tirm of Kenyon and
Kenyon has been retained, by both

I'acent corporations, and by those con-
cerns also to defend Sol Wuallerstein
and his Broadway Theatre in Buffalo,
New York. to protect their interests
only in so far as the patents at issue
and the technique concerning them is
concerned—while the general issues
of the law involved will be dealt with
on behalf of the IPacent corporatious,
and the Buffalo theatre owner, by
Martin W. Littleton, ns chief of trial
counsel, who is presumed, by some
wiseaeres of the Radio trade, to have
heen retained for the defense by War-
ner Brothers, the “movie” and “talkie”
picture producers and chain-theatre-
magnets, who may be now the finaneial
powers hehind the ’acent Reproducer
Corporation.

The Eight Patents in Suit
There are eight patents, pretended
to cover amplified reproduction of
music and voice in public auditoriums,
which are alleged to be involved in
these court actions for insinuated in-
fringements.

Thie names of such patents, and the
serial numbers thereof, are as follows:

Blattner, 1493595 and Blattner,
1483273 ; DMathes, 1426754; Lowen-
stein, 1231764 ; ITeicing (which is al-
leged to cover the mid-point connec-
tion or tap) 1432022; Arnold, 1448550,
Arnold, 1504537; and Colpeitts, the
push-pull patent, which is numbered
1128202,

For further particulars relating to
this very first case, to test the validity
of these eight patents, just turn to the
issue of May, last, of the Rapio RE-
TAILER & JOBBER, in which these cases
were all described and analyzed in
detail elaborate.

Said an authorized otficial of the
Pacent Radio Corporation, in an inter-
view with a reporter for the Rapio
RETAILER & JOBRER, recently:

A Pacent Official’'s Version

‘The IPacent Radio Corporation has
no connection whatever with the
Pacent Reproducer Corporation. The
concern last named is not owned by
the Yacent Radio Corporation. We,
as officials of the concern last-named,
have no stock interest and no invest-
ment in the Pacent Reproducer Cor-
poration.

“The stock of the Pacent Repro-
ducer Corporation is owned by Louis
Gerard Pacent, who is the president,
the treasurer and the personnel en-
tire of that concern. He happens to
be an official also of the Pacent Radio
Corporation, the stoek of which is
owned by a few people, all but one of
whom have nothing whatever to do

(Continued on mext page)
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Cases Against Pacent Cos.,

(Continued from
with the reproducer concern and who,
of course, will bring out that fact in
a preliminary motion to dismiss the
bill of complaint. and the suit, in so
far as it lies against the Pacent Radio
Corporation itself.

“The DPacent Reproducer Corpora-
tion is in no sense a subsidiary of the
Pacent Radio Corporation. We who
have our investments in the latter are
not going to be injured by the manu-
facturing activities of the former in
any event.

Pacent Radio Corp. Makes Parts

“The Pacent Radio Corporation
positively does not manufacture
amplifiers. It does make Radio
‘parts,” that are usable in such ampli-
fiers and it manufactures trans-
formers applicable to them, which it
has a perfect legal right to do. but
makes no application of such for
amplifying purposes.

“The attorneys for the Pacent Re-
producer Corporation and for the
Pacent Radio Corporation—for they
have beeun retained jointly by the con-
cerns mentioned—are Martin W,
Littleton, as chief of general counsel,
and Kenyon and Kenyon, the patent
lawyers, wlho will supervise the tech
nical end of the defense.

“The law firm of record, bringing
the action, on behalf of the American
Telephone and Telegraph Company,
and associaled corporaticns, is TFish,
Richardson and Neave, of New York
City, specialists in patent litigations.”
Conclusion by an importrant official of
the Pacent Radio Corporation.

It is now well established by Fed-
eral Court I'ractice that in patent
cases the licensees under patents may
join the licensor and owner of such
patents as co-plaintiffs in action; but
it has also been estublished, in those
United States courts, that licensees
nnder such patents cannot proceed as
plaintiffs in action without the ap-
pearance also of the licensor in under
or owner of such patents as a co-
plaintift,

The One Interesting Exception

The only exception, to the legal
principle just set forth, was embadied
in a series of cases involving patents
having to do with Radio tubes. The
Radio Corporation of America kept
bringing suits for allezed infringe-
ments of the now-expired De Ferest
audion patents relating to Dboth the
detector and amplitier iypes of such
tubes.

But that “R.C.A.” was just as con-
sistently thrown out of court, as
plaintiff, on the ground that, as a
mere cross-licensee under such pat-
ents, it could not susrain an aetion
for alleged infringements of such
valve parents without the actual
owner of such De TForest awlion
patents joining it as a co-plaintiff-
in these particular instances the
American Telephone and Telegraph
Company, whichh had theretofore pur-
chased both the amplifier and detector
tube patents from Doctor Lee De
Forest, and the company bearing his
name, for the sumn of $50,000.

Over Amplifiers, Dismissed
preceding page)
Telephone Co. Balked at Orders

After such rebnffs, as a non-suited
licensee and would-be-plaintiff, the
Radio Corporation of America tried
to persuade the American Telephone
and Telegraph Company to join it as
a co-plainfiff, in these varvious actions
for alleged patent-infringements,
brought against the smaller inde-
pendent tube manufucturers by that
Radio Corporation of America.

But that American Telephone and
Telegraph Company refused to take
ovders. so perempptorily given to it by
the “R. C. A,” and that octopus of
telephoney, theatre-amplification and
Radio, refused to appear in court, as
a co-plaintift with the “R. C. A,” in
such suits for alleged infringements
against  various and  independent
manufacturers of Radio tubes.

“R.C.A.” Turned on Phone Co.

Becanse of such rerfusal of the
American Telephone and Telegraph
Company to join hands with the Radio
Corporation of America in such ac-
tions, the “R. C. A.” turned upon the
former amd named it as a defendant
jointly with the iwdependent tube
manufacturers so sued.

In other words, the American Tele-
phone and Telegraph Company was
named as a co-defendant with inde-
pendent tube manufacturers alleged
to be infringing the De Forest tuhe
patents, which the American Tele-
phone and Telegraph Company actu-
ally owned itself, but was Dbelittling
just to “get square” with the “R.C.A."
because of past grievances.

“R.C.A.” Sustained on Appeal

Well, that absurd state of affairs
continued for a while, and until the
Radio Corporation of America ap-
pealed again to the FKederal Circuit
Court of Appeals of the Second Circuit
sitting in New York City—and, on a
new statement of facts, set forth, in
its appeal, that it was untenable, us
a legal principle, that a licensee under
patent rights could not sustain suits
for alleged infringements of such
patents unless the licensor and the
owner of such patents appeared in
court as a co-plaintiff with such suing
licensee under such patents; in these
cases under review the Radio Corpo-
ration of America was the licensee
and the American Telephone and
Telegraph Company was the licensor
and the actual owner of those patents
granted to and owned originally by
Doctor Lee De Forest, and covering
both the detector and amplifier types
of Radio tubes.

No Entente Cordiale Observed

The “R.C.A” set forth that the
American Telephone and Telegraph
Company was adopting dilatory and
obstructive tactics to prevent the le-
gitimate adjudication of those tube
patents and that such methods were
begotten of an unfriendly intent de-
signed to flustrale and to embarrass
the Radio Corporation of America.

Thereupon the Federal Circuit
Court of Appeals of the Third or
New York Circuit, sitting in New
York City, with Presiding Justice

(Continued on page 28)

12 Reasons

why vou should handle
Brunswick during 1929

Exceptional Values

. Remarkable Prices

. Musical Prestige

. Financial Stability

Design and Tone

National Advertising
Territorial Control
Minimum Service Required

. Profit Thru Quick Sales and

Turnover
Unusual Furniture Appeal

Tremendous Manufacturing
Facilities

A Critical Test Never Before Made

Records

Radio — Panatrope with Radio—
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THE BRUNSWICK-BALKE-COLLENDER CO.

New York, Chicago, Toronto—Branches in All Principal Cities

)eJur-Amsco

Multiple Condensers
with Dial Assembly

\ (
¢ m

These DeJur-Amsco Multiple Condensers with dial assembly completely
matched and balanced are great cost cutters and space savers. They cut
your costs because they come to you completely assembled ready to incot-
porate itn your receiver, thus saving time in construction. If you want
to speed up your production and cut your costs, have your engineers try
out rhis new DeJur-Amsco tuning assembly. Get the particulars on the
DeJur-Amsco Shielded Condenser for Screen Grid Sets.

I to 4 Gang Units With or Without Dial.
2 to 8 Gang Units With Dial.
Write for sample, prices and engineering data.

Let us quote on your specifications.

DeJur-Amsco (orp

CONDENSER HEADQUARTERS
BROOME & LAFAYETTE STS., NEW YORK
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MODEL 6-H

LIST PRICE $295

(Without Tubes)

Height, 5314”; Width, 27”;
Depth, 1814 ”

FEATURES !

. Beautiful highboy console of

buried-walnut with maple
over-lay.

. Fine tone quality — famous

Kolster K5 AC Dynamic Re-
producer with built-in 210
power-amplifier and ‘‘B”’ sup-
ply included. (See opposite
page.)

3. Kolster 6-tube T.R.F. Circuit.

4, Hairline-selectivity; a dis-

tance-getter.

. Single-dial-control; simple to

operate.

QUICKLY—GOING

This radio equipment is KOLSTER-built, packed in the original KOLSTER
cases and cartons, shipped direct to us from the XOLSTER factory.

Our ability to buy these world-famous KOLSTER RECEIVERS and REPRO-
DUCERS for cash enables us to offer them at remarkably low prices—a frac-
tion of their original cost. And we control the exclusive sale of this merchan-
dise as we have bought the entire stock.

KOLSTER

SIX-TUBE CONSOLE RECEIVER

With Built-in Kolster Electro-Dynamic Reproducer

HE entire set can be operated direct from the A.C. light socket, 50-60 cycle, 110-120-v.,
by simply adding an A" supply unit and a small 414-volt ““C” battery. The built-in
A.C. Electro-Dynamic Reproducer furnishes the “B’’ supply current to the set. A switch
snaps the receiver in or out of operation and a pilot-light tells instantly when set is in oper-

ation. The single-dial-control makes this the simplest of receivers to operate.

This receiver employs the famous KOLSTER T. R. F. Circuit. It operates on either indoor
or outdoor antenna, using three stages of R. F., detector and two stages of A. F. The
three-point tap-switch aerial-adjuster, operated from panel, gives hair-line-selectivity and a
loose-coupled colil, in conjunction with the tap-switch, increases the distance-getting value of
the receiver. In addition, the 210 power-amplifier, built into the model K-5 dynamic re-
producer, achieves remarkable tone quality. In this receiver is embodied everything looked for

in modern radio.

The combination KOLSTER Set and Electro-Dynamic Reproducer is housed in a beautiful
console of burled-walnut with maple over-lay. Full swinging doors, found only in the finest

cabinets, add to its beauty.

The receiver uses 6 UX-201-A tubes and the Electro-Dynamic-Reproducer; 2 UX-281, 1
UX-210, and 1 UX-874 tubes.

NOW $4850 oo

Genume FREED-EISEMANN Nt 6-Tube Receiver

(FOR BATTERY OPERATION)

MODEL 130
Size 20”7 x 107 x 10”

LIST PRICE $80.00 Special $9.50 ea. Lots of 5 or More $9.00 ea.

Completely Shieldﬁd Attached Cable An Excellent Summer Item for
? SDtages of “R. F. Built of Finest Parts Your Customers Who Want An
2 Afxf:lei(:)tsor(l Power Tube) Uses 5 UX-201A’s Inexpensive Set for Their
Stippled Panel and 1 UX-171-A Tube Bungalow, Camp, Etc.—Also
Genuine Mahogany Cabinet Wired for “°C"" Battery Can Be Used As a Portable Set.

S

N\

.

NOTE=—All units offered In this advertisement are BRAND NEW, packed in
original factory sealed carton and fully guaranteed.

TERMS:—20% cash with order, balance C.0.D. f.0.b.,
Discount for Full Remittance with order.)

-."2| AMERICAN SALES CO.

-
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FAST—ORDER

Every Set and every Electro-Dynamic Reproducer is BRAND NEW: each

bears the KOLSTER guarantee-tag and original serial number.

Keep your business in full swing during the summer months by handling these
We are sure that you will re-order this merchandise,
The sooner you start the quicker

genuine Kolster products.
as hundreds of our dealers are now doing.

real profits will come rclling into. you.

HIS rugged, finely matched unit comprises a complete heavy-duty Electro-Dynamic Re-
producer, including a 210 Power-Amplifier with “B" supply unit, all self-contained on a
It weighs 45 pounds without the cabinet.

striped-walnut, beautifully designed with Cathedral grille.
control of house current to reproducer, power-unit and amplifier.

steel frame.

OLSTE

ELECTRO-DYNAMIC REPRODUCER
Combined with 210 Power-Amplifier and “B”’ Supply Unit

when the speaker is in operation.

If desired the 210 Power-Amplifier will also supply 22, 67 and 90 volts "B’ current, suffi-

cient for any set using up to 8 tubes.

tains the “"'B’’ voltage silent and steady.

This Electro-Dynamic Reproducer can be used with any battery or A.C. set, replacing the last
audio stage, or can be used with all tubes of set.
shading and range of tone; every note is reproduced with utmost faithfulness, pure and un-

distorted.

The following tubes are required for its operation: 2-UX-281
1-UX-210 (for super-power-amplification); 1-UX-874 (for voltage regulation).

It will modernize any radio receiver.

The cabinet itself is of pencil-
It is equipped with switch for
A pilot-light indicates

An automatic-voltage-regulator-tube, UX-874, main-

Wherever used, it will bring out every 1

(for full-wave-rectification) ;

MODEL K-5

LIST PRICE $175

(Without Tubes)

Height, 42”; Width, 2515 ";
Depth, 19”

FEATURES !

. Electro - Dynamic Reproducer
(1034 in. dia.).

2. 210 Power Amplifier; fine in

tone quality.

For use 3
sired.

with phonograph pick-up, |1 additional audio stage is recommended between the pick-up

and this reproducer.

3. Supplies “B” voltage, if de-

4. May be used with any electric

or battery set.

A 20-ft. cable is included with each instrument. Operates direct from 50-60 cycle, 110-120 5. Complete A.C. Electric oper-

volts A.C. current.

NOW $33-50

LOTS OF 5 OR MORE

$29.50 ea.

ation.

6. Beautiful pencil-striped walnut

cabinet.

List Price $39.50 Ea.

wﬁ: ;mﬂ‘!!!f!!:?

w%“&?@&““:'
L

The NEW GOULD

KATHANODE

Inipower

With
Built-In
Relay

GOULD PRODUCT

Automatic Radio “A” Power from Light Socket

Model AC-6K (6-volt) Kathanode Unipower is the high-
est quality "A” Power Unit built. Furnishes rich, smooth,
unfailing “A"” current, without any trace of hum, which
is automatically replenished from the light socket. In-
stalled in less than three minutes, makes any set as
simple and convenient to operate as an expensive AC
outfit at only a fraction of the cost. No rewiring nec-
essary in your set.

Used with Kolster 6-H and 6-G Console Sets.

The Kathanode construction uses the glass mat retainer,
which insures extra long life of the battery elements and

SPECIAL $9.75 ea.

LOTS OF THREE $8.50 ea.

when sold it will require no servicing. It is very eco-
nomical and will outlast several storage batteries. This
exclusive patented feature (Kathanode) is used and ap-
proved by the United States Government for its sub-
marine batteries, which are furnished by Gould.

Equipped with a new noiseless Balkite Charging Unit,
which has four graduated charging rates, and in addi-
tion one booster rate (112 amperes) for an emergency
charge, which enables it to properly take care of all
sizes of sets and conditions of operation. Operates on
110-120 V., 50-60 cycle current. Complete with extra

fuse.
LOTS OF SIX $7.50 ea.

J

19-21 Warren St., New York City

A

MANUFACTURERS AND JOBBERS—We are prepared to offer cash for sur-
plus stocks of Radio Merchandise. This means of course stock in first class
condition and in such volume that it insures a good value to our many
established buyers. Send detalls of your offerings for quick action.

Y

P




ﬁrs [ with 4 Screen Grid Tubes

first with the Improved Cutting Dynamic Speaker
first with Cutting Sound Radiation

first in Beauty of Cabinet Design

first in VALUE!

Sbe (avalier

Frontofrich,dark brown burled
walnut—an edging of cross-
banded oriental walnut— legs,
‘apron and other parts with high
lighted walnut finish. The top
half of the center cameo dec-
oration opens to form the door.
The same cameo motif appears
on the apron. List

*235

Center Panel drops down, re-
vealing recessed illuminated
dial. Usual front speaker grill
is notused in Dr.Cutting’s new
principal of sound radiation.

Jobbers. .. Dealers. .. Now 1s the Time
to Establish Your Colonial Franchise

Yhe Moderie

A classic of the modern art
trend. Exquisitely conceived
in design and symmetrical
values, this superb example
of craftsmanship will grace
the decorative scheme of any
room. Center panel drops
down,revealing recessed illumi-
nated dial. Usual front speaker
grill is not used in Dr. Cuttirg’s

new principle of $
sound radiation. 2 7 O

The new Colonial is now in production on a scientific

volume basis. The point-of-sale cooperation is ready. The

tremendous advertising campaign is about to be launched.
Jobbers and dealers that qualify for Colonial franchises be-
gin to share Colonial’s prosperity immediately. Applications
for jobber territory and dealer franchises are being con-

sidered in the order of their receipt. Complete details will be

sent upon receipt of your letter, telephone call or telegram.



mt o 2 0 b ecaus e everything about it reflects QUALITY...engi-

Yhe Piccadilly

*235

Alternate panels of grzined and burled wal-
nut, with carved decorations on top of corner
posts and legs. Edging of dark (almest black)
walout. Legs and apron high-lighted. Top is
matched grain walnut. A two-tome walnut
cabinet throughout. List price $235

neering advancement. . .radio perfection. Colonial’s fair,
in-between price gives the purchaser a better buy, the job-
ber and dealer greater volume —with a worthwhile profit-
per-sale. Its exquisite beauty of cabinet, its many exclusive
features, its superiority from every standpoint of perform-
ance, its irresistible appeal to those who want the BEST
at a reasonable price, all guarantee its sale everywhere.

Colonial was Decidedly FIRST at the R.M.A. Show
because it was recognized as an OPPORTUNITY!

Yhe (vlonial
Chassis

Both receiving and repro-
ducing units of the New
Colonial are combined on a
common base of steel chan-
nels and Z-bars, the four
radio frequency stages being
mounted on the upper side
and the power supply, audio
amplifier and speaker sus-
pended beneath. This novel
arrangement of the exclusive
Cutting Dynamic Power
Speaker distributes the
sound...radiates it to all parts
of the room...adds the final
touch inthe quest forrealism,

The NEWX

NIAL
aclo
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American Molybdenum Factory Opens at Lewiston, Maine

An American Corporation with plant
at Lewiston, Maine, has been estab-
lished for the purpose of assuring the
Radio Trade a steady and adequate
supply of Molybdenum DProducts of

the “Deutsche Gluehfadel) Fabrik,”
Berlin, Germany. These products
were heretofore marketed in the
United States under ‘the name of

‘D.G.F.” or “Twin-Brand.”

The American Corporation, namely
American Electro Metal Corporation,
now announces the completion of a
new and large factory at Lewiston,
Maine, for the exclusive manufacture
of Molybdenum Products.

The plant at Lewiston will be man-
aged and supervised by Engineer Ru-
dolf Lowit who has been a close co-
worker and collaborator for many
Years with Dr. ing. Paul Schwarzkopf.
Dr. Schwarzkopf, together with Mr.
“Jack” Strauss of New York, are the
founders and organizers of the Amer-
ican Electro Metal Corporation, being
president and vice-president respec-
tively. Dr. Schwarzkopf is also liead
of the Deutsche Gluehfadenfabrik in
Germany.

Same Quality Standard Assured

The vast experience of Mr. Lowit,
and his special staff of technicians,
being brought especially from abroad,
will assure the Radio Trade of the

same standard of quality as heretofore
maintained by “D.G.F.” or Twin-
Brand Molybdenum Products.

The complete sales organization of
J. L. Lohfeld & Co., Inc., former
American Agents for the “D.G.F. Prod-
ucts,” has become associated with the
new enterprise. It is announced with
great satisfaction that Mr. Walter H.
Lohfeld is General Sales Manager of
the American Company, so that the
services formerly rendered the trade
will remain practically unchanged.

To prevent disruption of present de-
liveries, the American Electro Metal
Corporation will import the finished
“D.G.F.—¢Fwin-Brand) Products” un-
til sueh time as the American Com-
pany is in a position to supply all their
requirements from the Lewiston plant.

It is felt that from all angles this
new enterprise should prove mutually
satisfactory to all concerned.

Name: Associated Radio Buyers

Address: 2551 Renwick Street, Oak-
land, California.

References: Central National Bank,
Oakland, California; Bradstreet’s.

Report: “We are in the market for
All Classes of Radio and Electrical
Goods.

“We now handle All Classes of Radio
and Electrical Merchandise.”

With Hand of Friendship Extended, Trust Salutes Us!

The Radio Trust, excepting possibly
the telephone branches thereof. seems
to have initiated a new policy all
along the line and in all departments.
Frankly, it's a policy of reconciliation
and of a diplomatic assimulation of

all differences of yesterday; which
prevailed Dbetween that Trust and
independent Radio manufacturers.

Now the modus operandi provides for
the effacing and effervescing away of
all bitterness and resentments of the
colorful and crime-committing past.

Captain H. W. Angus is the new
“counsellor of public relations” on the
staff of the Radio Corporation of
America. He is an appointee of
Major General James G. IIarbord, the
president of the “R. C. A.”

It is Captain Angus’s mission in life
to pat each independent tube and set
manufacturer on the back—to address
each and all of them as “Old Man,”
“Old Top,” “Old Kid,” or any one of
the other of those ingratiating pre-
fixes, calculated to pave the way
toward that idealistic status of
brotherly love to which all rabbis,
priests and ministers have been striv-
ing to escort the commercially-hard-
ened and somewhat unscrupulous of
us for, lo, these many years.

Angus and Schuette Embrace

Captain Angus pats Oswald F.
Schuefte on the back and pledges a
friendship borne of love and admira-
tion; and we behold not a dagger
gleaming from under the coat-tail of
the said Captain.

Captain Angus gets right up in
meeting before a Congressional Com-
mittee, at Washington, D. C., and
reels off the following entirely un-
expected sentiment: ‘“If there is any
man I take off my hat to, it is Oswald
P. Schuette”” But the said Mr.
‘Schuette is the executive secretary, or,

we prefer the title, executive director
of the Radio Protective Association,
with main headquarters in Chicago,
but now with a branch ofilice, recently
opened, in Washington, D. C.

The said Mr. 'Schuette, a veteran
newspaper man, correspondent and
magazine writer, has caused more and
longer-continued troubles for the
Radio Trust, and a greater variety of
such said troubles, than any or all
other anti-Radio trust agitators put
together, whether they be in Washing-
ton, D. C., or on the outside of our
grand and becoming-more-gorgeous
capital city-—more gorgeous because
of the plans of rebuilding and archi-
tectural beautifying, now a set pro-
gramme and now in the infantile
stages of constructural accomplish-
nient.

Why This Lovefest Unexpected?

Why this mutual admiration so-
ciety? Why this embracing in pubtlic;
this burying of the hatchet; this
consignment to oblivion of the Czar-
like intimidations, the arrogant dom-
inations, the monopolistic ‘“freeze-
outs,” of yesterday?—while William
D. Mitchell, the new and recently-
appointed Attorney General of the
United States, looks on the lovefest
with lifted eye-brows.

The Defiance of “Bill” Sparks

“I’'ll sign the license under your
circuit patents, but Tm still with
Schuette and his Radio Protective
Association, heart and soul. I will
continue to help finance that Anti-
Trust and Anti-Monopoly organiza-
tion”—Thus proclaimed Captain Wil-
linm: Sparks of the Sparks-Withington
Company as he signed the circuit
license for that company, right in the
sanctum-sanctorum of the Radio
Corporation of America, still in the

Woolworth DBuilding, at 233 Broad-
way, New York City, but soon fo be
transported with the idols, sacred
images and plaster cast reproductions
of commercialized saints. to an entire
floor up on the more regal and there-
fore more fitting thoroughfare known
as Fifth Avenue farther uptown in
that great Metropolis.

And Captain Sparks shouted his
defi in a manner loud and lusty, so
that the crowned heads and “R. C. A.”
princes of the blood royal, as well as
all their cringing underlings, could
hear his defi and his declaration of
independence.

Manton Davis Turns Lamp-Lighter

Now Mr. Schuette made Manton
Davis light the station-towers at the
Iadley, N. J., flying field, after that
last-named and recently-promoted vice-
president and general counsel of the
Radio Corporation of America had
offered to ‘“bet you as good a suit of
clothes as you ever wore,” that the
“R. C. A will not light their lights
at their message-transmitting stations
for the guidance at night of aviators
in the air.

While Col. Manton Davis was
fighting to Lkeep the lights out, and
endangering the lives of air pilots, the
American Telephone and Telegraph
Company turned right around and
agreed to light the towers of its sta-
tions and entirely at its own expense.

The “R. C. A.” is lighting its towers
too—at its own expense and Oswald
P. Schuette and the Radio Protec-
tive Association were instrumental in
making it do so.

The Radio Protective Association is
an organization of independent and
Trust-Combatting Radio set, tube and
“parts” manufacturers, who are
located in various cities throughout
the north-east and Middle West. This
organization has accomplished much
anti-trust-wise in Congress and in the
various executive departments of the
Federal government. It expects to
accomplish much more.

Are Infringement Suits to Cease?

But the all-important question is:
Will the Radio Corporation of Amer-
ica cease to bring further infringe-
ment suits against independent set
and tube manufacturers, because of the
sharp eye of the Department of Jus-

tice at Washington, D. C., now being
focused on that “R.C.A.”?

The Radio Corporation of America,
and allied corporations in the Radio
Trust, sued, sonie months ago, that
Advance Electric Company of which
Mr. Falck is the executive head and
which operates a Radio set production
plant in Los Angeles, California.

The Advance Company was sued for
the alleged infringement of the Alex-
anderson circuit patent and others.

Federal Government May Be Party
Now the United States government,
through its department of justice, is
threatening to take a hand in this in-
fringement suit against the Advance
Company, partly on the ground that
the Schloemilsch and Von Dronk pat-
ents of tuned-Radio-frequency, as
acquired by tlle United States govern-
ment from Germany just before the
armistice, anticipate or have prece-
dence over that Alexander patent,
which is represented to cover and to
control cascaded-tuning, ~in Radio sets
of the tuned-Radio-frequency types.
(If the government takes a hand in
this litigation it will support the little
Advance Company and strive to knock
out the claims of the Radio Trust.)

Hoover Policies Are Different

Calvin Coolidge, the preceding pres-
ident of the United States, to ITerbert
Hoover—we so present the former,
for you may have forgotten him al-
ready—and Calvin Coolidge's attor-
ney general, John Garabaldi Sargent,
who so greatly belies his middle name,
both firmly resolved that the United
States government should not protect
or enforce its own Radio patent
rights, for any such govermental pre-
sumption and procedure might inter-
fere with the aims and manifest
objects of the Radio Trust, which
were at that time to appropriate all
the air, the wave-lengths functioning
through it, the Radio set, parts and
Radio tube business; all of the export
business in Radio; all of the ampli-
fier business for theatre, dance-hall,
or auditorium-reproduction, including
public-address-systems; all Radio
transmission and specially designed
apparatus therefor for communication
from airplanes to the ground, and
everything else.

(Continued on page 41)

Warning to Independent Radio Tube Manufacturers

Makers of Radio tubes. not intend-
ing to seek or to secure licenses, on a
royalty-assessment-basis, under the
alleged tube patents, held in a pool for
licensing purposes by the Radio Cor-
poration of America, as licensor, on
behalf of itself and the other cross-
licensed corporations malking up the
Radio Trust—independent tube manu-
facturers, deciding to operate without
such a license, under alleged tube pat-
ents, grantable to them by that “R. C.
A" should give careful consideration
to the advisability of vacating any
sales offices or stock-rooms, which they
may now occupy, in the cities of New
York or Brooklyn—provided the pro-
duction plants of such independent
tube manufacturers are located else-
where than in the Southern Federal
District of New York or in the Eastern
Federal - District of Brooklyn, New

If their
they can’t

York.
therein
anyway.

Any Sales Agent May Be Sued

The fact is if an independent
tube manufacturer has a sales agent,
who occupies a single desk, as a co-
tenant in any oflice, located in those
two Federal districts mentioned, or
even if such a sales agent of tubes has
only one peg on which to hang his hat,
which is located in New York City or
Brooklyn. N. Y.—that is sufficient for
the service of papers by the Radio
Trust, in an alleged infringement suit
under pretended tube patents—and
under such circumstances the suit for
alleged infringement must be tried in
the Federal Court which has jurisdic-
tion where the sales agent hangs his
hat.

plants are located
help themselves

(Continued on page 29)
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PITKOW AND HIS STANDARD RADIO CORP.
OUT OF AMERICAN RADIO & TELEVISION

Promoters of Last-Named Concern Allege That Standard Cor-
poration Owes $150,000, Which Debts They Will Have to
Assume, If They Absorb That Concern—Stock of American
Radio and Television Corporation Dropped 25 Points On
Chicago Curb Market In One Day Last Month and Other
Radio Stocks Sagged Noticeably In Sympathy—How Did
Pitkow and His Corporation Join Combination Without
Disclosing the Extent of the Debts of That Concern?

Harry Pitkow, and his Standard
Radio Corporation, both of Philadel-
phia, seem no longer to be identified
with that recently-formed and financed
American Radio and Television Cor-
poration, the stock of which is listed
on the Chicago Curb DMarket; said
stock taking a precipitate drop of 25
points in one day, last month, because
of seasonal and other causes, and other
Radio stocks, listed on that same curb
market of Chicago, also ‘“kerflopped”
downward, in entire and perfect sym-
pathy with the descending issue of the
American Radio and Television Cor-
poration.

Other parties in interest, involved
in the stock-flotation of the corpora-
tion just named, allege that the Stan-
dard Radio Corporation and Harry
Pitkow, of Philadelphia, owe the sum
of $150,000—and that if such stock
promoters, of the American Radio and

Television Corporation, absorb the
said Standard concern, they will, per-
force, have to absorb its said debts.

The Perfection Radio Stores, of New
York City, and surrounding sections,
as headed by Joseph Frank; Samson’s
Radio Stores of Milwaukee, Wisconsin,
and several other Radio retailing and
jobbing concerns, make up the cor-
porate structure of the American
Radio and Television Corporation.

The Standard Radio Corporation, of
Philadelphia, besides operating several
retail Radio stores, in that Quaker
City, conducts a Radio jobbing house
specializing in surplus-Radio-merchan-
dise also.

How were the debts of Harry Pitkow
and his Standard Radio Corporation
concealed, at the time of the organiza-
tion of the American Radio and Tele-
vision Corporation?

Judgments and Bankruptcies
Award for Plaza Music Co.

The Plaza Music Company, the
phonograph and phonograph-record
distributor of New York City, which
has abandoned the jobbing of Radio
receivers, since it discontinued the
Splitdorf line of sets in January, 1928,
was awarded a judgment of $435.09
against William A. R. Hawley, in a
New York County Court, Monday,
June the 17th.

Verdict for Bosch Corp.

The American Bosch Magneto Cor-
poration, the manufacturer of Bosch
Radio receivers, procured a judgment
of $452.70 against Samuel Hoefler, in
a New York County Court, Monday,
June the 17th.

For Manhattan Electrical Supply Co.

The Manhattan Electrical Supply
Company, the Radio and electrical dis-
tributing house with main head-
quarters in New York City, had judg-
ment entered against Joseph and Aga-
tina Morella. for $304.89, in a court of
Bronx County, New York, Monday,
June the 17th. (This seems to be a
duplicated judgment; for one of the
same amount. and with the same par-
ties involved. was granted in a New
York County Court a few days pre-
ceding the granting of this judgment,
as noted elsewhere in this issue of the
Rapio RETATLER & JOBRBER.)

P. A. Anderson Petitions

A voluntary petition in bankruptcy
was filed by Pierson A. Anderson, a
Radio engineer of 155 Bast Twenty-
second Street, Brooklyn, New York, in
the Federal District Court of that
Rastern District of Brooklyn, Tuesday,
June the 11th.

The liabilities of Mr. Anderson were
scheduled to total $2,646, with no
assets to counter-balance the same.

Verdict Against Argus Corp.

A judgment against the Argus Radio
Corporation, the Radio-receiver manu-
facturing concern of New York City,
for the sum of $336.60, was obtained
by the Crowe Name-Plate and Manu-
facturing Company, in a court of New
York County, New York, Tuesday.
June 25th.

Award for Westinghouse Co.
The Westinghouse Lamp Company
was awarded a judgment of $1624.16
against Morris Gest, the theatrical
producer and son-in-law of David Be-
lasco, in a court of New York County,
Tuesday, June 25th.

Award for Blackman Co.

The Blackman Distributing Co,
Inc., the Radio jobbing house of New
York City, secured a judgment of
$856.52 against George Weiland, in a
New York County Court, Tuesday,
June the 18th.

For Rockford Furniture Co.

A judgment of $256.35, for costs,
was obtained by the Rockford National
Furniture Company against the
Abrams-Ginsberg Company, in a court
of New York County, Wednesday,
June the 12th.

Verdict Against Autophone Corp.

The E. W. Bliss Building, Inc., was
awarded a judgment of $4,808.32
against the Autophone Manufacturing
Corporation, in a court of New York
County, Wednesday, June 12th.

Rappaport Discharged As Bankrupt
Morris Rappaport, doing business as
the M. Rappaport Music and Radio
Shop, at 880 Westchester Avenue, the
Bronx, New York City, was discharged
from bankruptey, in the Federal Court
for the Southern District of New York,
Wednesday. June the 19th

Compare the Super Phonovox
with any pick-up regardless of price

"HE NEW PACENT SUPER PHONOVOX is
already by far the largest selling pick-up on the
market.

But don’t be influenced by this majority judgment of
experts and laymen. Make your own comparisons
on the points that influence pick-up sales:

on appearance, which sells the customer
through appeal to the eye;

on tone quality, which sells the customer
through appeal to the ear;

on trouble free, long lasting durability,
which sells the customer through appeal
to his sense of economy. ‘

Write for complete information (with prices) on the three
fast-selling models of Super Phonovox. Then see it, examine
it, and above all HEAR it. And compare it with any other.

PACENT ELECTRIC CO., Inc., 91 7th Ave., N. Y,

Pioneers in Radio and Electric Reproduction for Over 20 Years
Manufacturing Licensee for Great Britain and Ireland:
. Igranic Electric Co., Ltd., Bedford, England

Licensee for Canada: White Radio Limited, Hamilton, Ont.

In the field of electro-motive engineering Pacent is also far ahead
of its nearest competitor with the Pacent SILENT INDUCTION
PHONOGRAPH MOTOR. Complete information or demonstration

on request,

List Drive

INDUCTION TYPE

ONoOGrap

Twenty-seven
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A MESSAGE

TO PRIVATE BRAND

SET BUYERS

The Only
Totally Enclosed o~
Chassis il

* i
Seven tubes, three-tuned cir-
Model cuit, two 224, two 227, two
7330 245 and one 280 tube.

FOR 8 YEARS

Audiola has been building better and better radios.
In the crystal days of '21 Audiola made a quality
product that was universally recognized as such. The
sets illustrated represent our greatest achievement to

date.
SHIELD GRID

224 A. C. tubes; 245 power audio tubes in push-puil; an-
tenna trimmer, an unusually high degree of selectivity and
sensitivity and truly faithful tone reproduction. FEach set
operates a D. C. dynamic speaker direct without the need
of incorporating transformers, rectifiers, or other elements
in the speaker.

Audiola receivers can be sold with the carefree assurance
that they are quality merchandise, free from grief and sure
to produce repeat business.

Please write us.

430 SO. GREEN ST, CHICAGO

The Only
Totally Enclosed

Model
8430-27 tube.

Eight tubes, four-tuned circuit,

five 227, two 245 and one 280

Cases Against Pacent Cos., Over Amplifiers, Dismissed

(Continued from page 21)

Martin T. Manton writing the deci-
sion, handed down a decree somewhat
moditying legal precedents of the
past.

Where Malice Is, That's Different

The legal principle was sustained,
in the decree, that no mere licensee
under a patent or patents could sus-
tain a suit for alleged patent infringe-
ment against a defendant unless the
licensor under such patent or patents
and the actual owner thereof actu-
ally participated in such actions as a
party-plaintiff. But the said Cireuit
Court of Appeals quite as importantly
held that if the owner of and the
licensor nnder such patent or patents
(in  these instances rthe American
Telephone and Telegraph Co.) was
viciously, maliciously, or with object
illegitininte and unfriendly, trying to
“squeeze” or embarrass its own licensee
under the tube patents (the IRRadio Cor-
poration of America) by refusing to
join with the “R.C.A.” as its patent
licensee, in attempting to enjoin and
restrain  various independent Radio
tube manufacturers from infringing
those tube patents, why then, decreed
the high Federal Court, the Radio
Corporation of America, because of
such malice shown against it by the
American Teleplione and Telegraph
Company, would be permitted to pro-
ceed in patent cases, against inde-
pendent tube manufacturers, for the
alleged infringement of those tube
pateuts, singly and alone, as the sole
and recognized plaintiff in such ac-
tions, even though tlie American Tele-
phone and Telegraph Company, the
owner and licensor under such patents,
declined to join it as a co-plaintiff in
such actions at law.

It was after the handing down of
the decree last described that the
American Telephone and Telegraph
Company ecapitulated and agreed
thereafter to join with the “R.C.A.”
as a co-plaintiff in the pressing of
such patent infringement suits against
independent tube manufacturers.

De Forest Co. Then Joined

Becanse of the force of the same
decision, the De Forest Radio Com-
pany also agreed to join with the
“R.C.A.” and the American Telephone
and Telegraph Company in the prose-
cuting of such infringement suits
against independent Radio tube manu-
facturers. Prior to that momentous
legal decision just described the De
Forest Radio Company had taken the
same non-combatative position, as did
the American Teleplione and Tele-
graph Compiny, for hoth of the con-
cerns just named refused to join the
“R.C.A”" as co-plaintiffs in such
suits for the alleged infringements of
those original De Forest patents, cov-
ering the defrector and amplitier types
of tubes, which had been sold by
Doctor ILee De Forest and his De
Forest Radio Company to the Amer-
ican Telephone and Telegraplh Com-
pany for what afterward appeared to
be the absurdly-small sun of $50,000,
for both of those basic and tremen-
dously-valuable patents which expired
in the years of 1924 and 1925 re-
spectively.

De Forest Co. Retained a License

(The De Torest Co. retained for
itselt *‘a person:ul, mnon-transferable
license” in such tube patents.—Editor.)

After the high TFederal Court had
decreed that the American Telephone
and Telegraph Company could block
the Radio Corporation of America no
longer from bringing suits for the al-
leged infringements of the former's
own patents, against independent tube
manufacturers—afier that the follow-
ing concerns all appeared as co-
plaintiffs on the captions of the legal
papers in all suits brought against
independent tube manufacturers, for
the alleged infringements of those
now-expired De Forest tube patents:
the American Telephone and Tele-
graph Company, the Radio Corpora-
tion of America, the General Electric
Company, the Westinghouse Hlectric
and Manufacturing Company and the
De Forest Radio Company.

That “Misjoinder of Parties” Issue

The RApio RETAILER & JOBBER en-
tered so exhaustively into the
analysis of the new legal prineciple in-
volving the “misjoinder of parties’”
question, in the last or June issue of
that publication, that it is only appro-
priate to point out brietly that “mis-
joinder of parties-plaintiff” is a recent
phase which is a development of the
new methods of practice recently
adopted by the TFederal Courts in
patent cases.

The Sparks-Withington Company,
the manufacturer of Sparron radio re-
ceivers of Jackson, Michigan, ou be-
half of its New York City distributor,
the Lehr Auto Supply Company, was
the first concern in rhe Radio industry
to interpose the “misjoinder of par-
ties” issue as a defense to a suit for
patent infringement.

The Radio Corporntion of America,
the General Eleetrie Company, the
Westinghouse Electric and Manufac-
turing Company, and the American
Telephone and Telegriph Company,
jointly as co-plaintiffs, had sued that
Lehr Anto Supply Co., as a distrib-
utor of Sparton Radio receivers, in
the Federal Court for the Southern
Distriect of New York, and on the
ground that the Sparton sets in-
tringed the Alexanderson circuit pat-
ent and several others.

The Sparks-Withington Company
retained the patent law firm of Gif-
ford and Skull, of New York City, to
defend its own and its jobber’s inter-
ests in  this suit for alleged
infringement.

Decried the Licensee’s Status

Gifford and Skull joined the issue
on the “nisjoinder of parties” plea,
claiming that only the actual owner of
each patent involved in suit and
alleged to be infringed should be per-
mitted to proceed as a plaintiff in ac-
tion concerning one patent at a time
and that other corporate plaintiffs
of the Radio trust group who were
mere c¢ross-licensees under such pat-
ents should be required to withdraw as
co-plaintiffs.

On appeal to the Circuit Court of
Appeals, of the second New York Cir-

(Continued on mext page.)
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(Continued fromn preceding page)

cuit, the point advanced by Messrs.
Gifford and Skull, on behalf of the
Sparks-Withington Company, and its
Sparton set jobber in New York City,
was held—the “misjoinder of parties’
plea was held to be without merit and
the four Radio trust corporations, as
already named herein, were permitted
to proceed as co-plaintifts in the
action.

But this particular suit will never
be threshed out to a final decision, be-
cause the Sparks-Withington Com-
pany has already signed a license for
set manufacturing under the 142-and-
more circuit patents, held in a pool
now for licensing purposes, once held
with the objective of monopolizing the
industry, by the Radio Corporation of
America, as official patent licensor on
behalf of itself and the seven other
corporations which go into the mak-
ing of the Radio Trust.

Newark Manufacturer Also Sued

The same four corporations of the
Radio Trust which sued the Lehr
Auto Supply Company, also sued.
shortly thereafter, a small independ-
ent Radio set manufacturer of New-
ark, New Jersey. Gifford and Skull
were retained as attorneys for the de-

fending set maker in this instance
also. The Sparks-Withington Com-
pany, though not an interested party,
contributed to the defense of the
struggiing  little manufacturer of
Radio receivers of Newark, New
Jersey.

Gifford and Skull interposed the
same plea of ‘“misjoinder of parties”
in this suit, also, demanding that only
the actual owner of each of the sev-
eral patents involved be permitted to
proceed as a plaintiff—and that all
corporations which were merely cross-
licensees under such patents be re-
quired to withdraw as co-plaintiffs.

The Federal judiciary of the New
Jersey District rejected the plea of
“misjoinder of parties” also and the
four Radio Trust corporations were
vermitted to associate as co-plaintiffs
in the action. The little set maker of
Newark was enjoined in the Federal
District Court of New Jersey, but
filed a bond to indemnify the Radio
Trust ‘Corporations against loss, if he
loses eventually, appealed his case to
the Federal Circuit Court of appeals
of the Third Circuit in Philadelphia,
and continued his set manufacturing.
No decree has been handed down by
that higher court.

Warning to Independent Radio Tube Manufacturers
(Continved from page 26)

Independent tube manufacturers,
who have their production plants in
Federal Districts other than those of
the Southern District of New York or
the Eastern District of DBrooklyn,
N. Y., are deemed to be in a far better
position to defend such suits, for
alleged infringements of tube patents,
in other than those districis named,
especially if such tube-producers de-
fend their cases in the disiricts where
their factories are located, so that
their local Federal judge. who is
almost always a resident of the Fed-
eral distriet in which he presides over
the court, may have an eye to the
furtherauce or the protection of an im-
poriant “home industry.”

Radio Trust Not Militant Now

Because of various anti-trust de-
velopments at Washington, D. C., be-
cause the Radio Trust is in an uncer-
tain and hazardous position right now,
it is presumed that that octopus will
not get very rambunctious at present,
nor prove its recklessness by bringing
patent-infringement-suits against in-
dependent-Radio-manufacturers.

CeCo & Eisler Cos. Won Always

But the Eisler Engineering Com-
pany, the inventor, designer and manu-
facturer of automatie-tube-making
machinery, in Newark, New Jersey
can best the General Electrie Company,
in infringement suits involving tube
machinery, almost without an adverse
decision, so long as such cases are
tried before the Federal District Court
sitting in Newark, New Jersey—which
is the ecity in which all of the Eisler
production plants are located—while
the CeCo Manufacturing Co., the cre-
ator of the also-named CeCo Radio
tubes, with production-plants-gigantic
in Providence, Rhode Island, has
knocked out the General Electric Com-
pany and the Westinghouse Electric

and Manufacturing Company, so con-
sistently and so often, in the Federal
District Court having sessions in that
city of Providence, Rhode Island—that
the CeCo Company may be said to
have never drawn the “blank” of de-
feat, in such litigations brought by the
two said branches of the Radio Trust,
against the CeCo Company, for the
alleged infringements of tube patents,
pretended to be owned by the former.
(But now the “hatclet is burvied,” and
the CeCo Manufacturing Co. has signed
an agreement and has become a
royalty-paying licensee under all the
tube patents ctaimed by the Radio
Trust.)

In New York Districts Another Story

But the melancholy tale, as it con-
ecerns decrees handed down on behalf
of the RRadio Trust, or its component
corporations, in the Federal courts for
the Southern District of New York,
and against independent tube and lamp
manufacturers—that is another story
and a most depressing one.

But, remember, the Radio Trust has
not sustained its eclaims to a single
tube palent in any court anywhere yet

if we except the sustaining, by the
lower or Federal District Court, in
Wilmington, Delaware. of the patent
providing for the use of potassium in
exhausting for the tube vacuum—a
process which no independent tube
manufacturer uses and never will
but look at the smashing defeats in
series the Radio Trust has suffered, in
attempting to adjudicate and to have
sustained its several alleged tube
patents!

RADIALL CO. SIGNS LEASE

The Radiall Company, which now
announces itself as a manufacturer of
Radio tubes, has leased the seventh
floor of the building at 561-563 Broad-
way, New York City.

TRIAD

INSURED

RADIO TUBES
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with same
characteristics
-in same cases/

Call your
Jobber or
write us

for complete.
TRIAD
dealer
information.

Tune in on the
‘Triadors”
every Friday
evening 8 to
3:30 Eastern
Daylight Time
on WJiZ and
Associated
Stations.

EveryTriad Case Contains
Matched Tubes!

Another exclusive TRIAD feature
— tubes matched by cases! All
TRIAD Tubes of the same type,
with the same characteristics — are
packed in cartons of 50 each.
Think what that means! No hunt-
ing around to match tubes. No
bothersome tlesting — or placing
them specially in your shelves.
Merely reach in—take any TRIAD
Tube ,or a complete set from the
carton and know that their charac-
teristics match — absolutely.
TRIAD can do that—because the com-
plete materials for the tube (except
glass and base) are all manufactured
in the TRIAD factory under the super-
vision of world famous engineers.
TRIAD Tubes offer you more in qual-
ity, in sales and in profits than you've
ever enjoyed before. And remember—

the TRIAD insurance certificate pro-
tects your profits. Tie in with TRIAD.

TRIAD MANUFACTURING CO., Inc.
Triad Bldg.~ Blackstone, Middle and Fountain Sts.

PAWTUCKET, R. 1.

g

-

eV \.‘{/\'\ﬁ-—u"\/‘ VeV oW W N N Vs % ¥ O WPy

VL W ¥ WV T V., TV Ve W

| e T R R R TR R S B (e W SR A R e



Thirty

RADIO RETAILER & JOBBER

July, 1929

CARTERET TO CONTINUE

Walter 1I. Goldstein, one of the
executives of the Carteret Radio
Laboratories, the Radio Receiver and
specialty Radio apparatus producers,
of 254 West 18th Street, New York
City, phoned to the general offices of
the RaApto RETAILER & JonBErR Satur-
day, June 15th, and requested that
this publication acquaint the Radio
trade in general with the fact that
the Carteret Radio Laboratories are
not to discontinue manufacturing
operations, but are to resume on a
more extended scale of production
han ever, especially when the Radio
seaxol gets off to a good start in the
early Fall to come.

Said Mr. Goldstein, to a reporter for
he Ranio RETATLER & JOBBER, over the
telephone, on the day and date al-
ready srated:

Hotel Lincoln Now Equipped

“The Carteret Radio Laboratories
have already equipped the Ilotel Lin-
coln, that new and large hostelry in
New York City, with its ‘D. C.” long-
wave rebroadcasting apparatus, and our
Carteret concern has other and similar
eontracts, the provisions of whieh it
18 now busily engaged in fulfilling.

“We specialize in a new ‘A. C. set
with exclusive features and improve-
ments and we also go strong on the
special-contract-apparatus for the re-
ception of Radio. A new ‘D. C. line-
current-receiver is a leader of Car-
teret’s also. We call it just that, to
differentiate it from the battery
models of sets which some manufac-
turers of them persist in calling ‘D. C.’
receivers.

1hank You!

Because of the Overwhelming Response to
Our Announcement in the JUNE ISSUE of the
Rapio RETAILER & JoBER Which Described
the Much-Discussed Method of Rejuvenating
DEFECTIVE RADIC TUBES Now Known as the
HARDRAY PROCESS, We Have Been
Unable to Handle All Inquiries and Orders
Promptly—We, Therefore, Ask the Kind
Indulgence of Our New and Formidable List
of Patrons for a Short While—

Please Address All Consignments of Radio
Tubes for RrecriFicaTiON, and All Com-

munications Concerning the Same, to Our
New Address, As Announced Below—

HARDRAY, INC,
307 Fifth Avenue, New York, N. Y., U. S. A.

The plans of the Carteret Radic
Laboratories for the future provide
for continued and extended produc-
tion on the ‘D.C. line, featuring of
the new ‘A.C’ receivers and the con-
tinuance of the manufacturing of con
tract apparatus for the reception or
re-broadeasting of Radio for factors
in the trade and out of it—all accord
ing to their own most exacting speci
fications.

Status of Wiz Co. Explained

‘Now, with respect to the Wiz
Manufacturing Company (the pro
ducer of Knight Electric Radio re

ceivers, with a factory at the south-
west corner of 15th Street and Sixth

Avenue, New York City) [ am now
serving that concern in an advisory
capacity only—with respect to the

procurement of raw and manufaectur-
ing marerials. ete.

“I did assume the general manage-
ment of the Wiz Company for about s
week—that was about two months
ago. DBut I changed my mind at the
expiration of one week and resigned
the general management of that con-
cern. During that week [ was man-
aging Loth the Wiz Company and the
Carteret Laboratories. I had no in-
tention of suspending the operations
of the latter. I had an idea I could
swing the both of them.
Reorganization of Wiz Co. Arduous

“The attempted reorganization of
the Wiz Company proved too arduous
an undertaking for me and 1 with-
drew to concentrate my entire effort
and attention on the engineering and
production departments of the Car-
teret Radio Laboratories.

“The Wiz Company has no counec-
tion with the Royal Knight trade-
mark, as applied to sets. That name
Royal Knight belongs to Larry
Samuels, formerly an executive of the
Gotham Wireless, Inc, a one-time
Radio receiver distributor of New
York City. The Wiz Company made
sets trademarked ‘Knight Electrie
Receivers’—a different name.

“There has been no set production
under the trade-mark Royal Knight
for more than three years. It is all
of four years since the Gotham Wire-
less, Inc.,, used that name as applied

or stenciled on a Radio receiver. The
predecessor to the Wiz company did
make sets stamped with the trade-
mark Royal Knight at one time.
Isenberg Selling Cabinets
“David Isenberg, formerly chief
executive and general manager of the
Wiz Manufacturing Company, who
has entirely withdrawn therefrom, is
now selling a line of cabinets, I am
informed.”-——Conclusion of a detailed
explanation by Walter H. Goldstein,
over the telephone to a reporter for
the RApio RETAILER & JoBBER, Satur-
day, June the 15th. last.

ﬁgdéerT);s- 750 Radiola 18s and Splits With “Oscar’s”

George Modell, executive head of
Modell’s Radio Stores, Ine., with main
Radio retailing establishment at 71
Cortiand Street, New York City, an-
nounced to the Rapio RETAILER & Job-
BER, Monday, June 10th, that his con-
cern had purchased 750 *“Model 18”
Radiola receivers, as distributed by
the Radio Corporation of America, and
that “Oscar’s” Radio Shop, another re-
tail radio establishment, at 176 Green-
wich Street, in the same metropolis,
had acquired about one halt of those

750 Radiolas from Mr. Modell shortly
after the latter bought them from a
Buffalo jobbing house, which Mr,
Modell further explained, is liquidat-
ing, and the latter, or this job-lot-
buyver, further asserted that he ac-
quired these Radiola “eighteens” at
about $15 apiece.

The Radiola *“Model 18” is a product
of last year and any price-slashing of
it will not seriously upset the price-
market, on the present Radiola line,
because of that reason.
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THAT'S what spells radio
profits these days — re-
sales — not
twice, three times, four times

the CLAROSTAT is
just that kind of merchan-
dise — it insures having your
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again for

products are radio par:s, ac-

all in one—radio aids for th=
cwner of the new or old set,
factory-built,
-made set, and
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mental breadboard layout in
the attic or basement.

Extensive advertising and in-
tensive instructional publicity
keep the CLAROSTAT line
constantly before the
All you need do is
to stock and feature this line,
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Specialists in Radio Aids

once, but

back over
more,

CLAROSTAT
rep acements,
custom-

receiver in the
the experi-

radio

share in the

the

and how

larger acces-
bit slow. Don’t
CLAROSTAT

BROOKLYN, N. Y.

Jor every
purpose



July, 1929

RADIO RETAILER & JOBBER

Thirty-one

NEW YORK RADIO TRADE SHOW PLANNED
BY RADIO RETAILERS ASSOCIATION NOW

Same Organization Would Sponsor Public or Fan Show Also,
in January, Claiming That Season Ceases Its Activities
Then and Show Would Stimulate More Sales Than in
September, the Month of Radio World’s Fair—*“R.M.A.”
Refuses to Endorse Exhibiting Plans of Radio Retailers—
Options are Pretended to be Held by K :tailers’ Association,
for Madison Square Garden, Grand Central Palace and
71st Regiment Armory for Trade Show Proposed to be Held
in One of Those Auditoriums From August 1st to the 15th,

Next.

A movement to hold a radio trade
show in New York City, prior to the
Radio World’s Fair, to be held in
Madison Square Garden, that city,
next September, has been started by
the Radio Retailers’ Association,
which has headquarters at 215 East
149th Street, the Bronx, a northern
section of New York City.

The same group may also sponsor a
public or “fan” radio show in Jan-
uary, it is announced.

Irving E. Colen, secretary of that
association of Radio retailers, an-
nounced, last month, that the trade
show will be held between August 1st
and 15th, at either Madison Square
Garden, the Grand Central Palace or
the 7ist Regiment Armory. He de-
clared that options had been secured
on all three of those places and that
several railroads, terminating in New
York, will arrange special trains to
convey out-of-town guests to the trade
show.

Seeks R. M. A. Support

Mr. Cohen asserted that he will
seek the backing of the Radio Manu-
facturers’ Association for the August
trade show. Ile pointed out that
many New York retailers could not
attend the Chicago trade show, early
last month, and that it was the duty
of the manufacturers to exhibit their
new lines to metropolitan dealers
prior to the holding of the Radio
World’s Fair, in Madison Square Gar-
den next September.

The Radio Retailers’ Association,
according to Mr. Cohen, has a roster
of 162 members and 650 associate
members, in Manhattan, the Bronx
and Westchester Counties, all in
Greater New York. He explained that
its membership will soon expand to
orher zones in the metropolitan area
and that a sister organization, known
as the Radio Retailers’ Association, of
Pennsylvania, was about to Dbe
launched in Philadelphia.

Is January Month for Fan Show?

Claiming that, inasmuch as Septem-
ber was the height of the radio sales
season, and that therefore a ‘“fan” or
public Radio exposition was superfiu-
ous then, Secretary Colhen asserted
that it would be of more value to the
trade to hold a public Radio show in
January, when slumps in retail sales
usually occur, than in the fall.

“The retail radio market in New
York is certainly great enough to war-
rant a trade show for dealers and
their sales and service staffs,” Mr.
Cohen said. “There is no reason why
manufacturers should refuse to back
us in the project, inasmuch as it is
they who will greatly benefit.

“Under present conditions the
dealer must devote an entire day or
evening to attend an advance showing
of the line of a single manufacturer.
Having all of the displays under a
single roof would most certainly help
the trade.”—Conclusion Ly Mr. Cohen.

New York and Chicago Show Plans

Plans are well under way for the
Radio World's Fair, at Madison
Square Garden, New York City, and
for the Chicago Radio Show, to be
held in the Colisemin of the “windy
city.” These expositions will be open
to the public and will afford fans the
opportunity of viewing the new offer-
ings in a single auditorium. On the
basis of last year’s shows, exposition
officials believe more than 550,000 per-
sons will attend both.

All exposition spac: at the Garden
and in the Chicago Coliceum is re-
ported taken by radio set and acces-
sory manufacturers for the public
shows. The New York show will be
held September 23rd to 28th, and the
Chicago show from October 21st to
27th,

R. M. A. Will Not Indorse Show

CAMDRIDGE, Mass.., June 22.--
When queried regarding the stand of
the Radio Manufacturers’ Association,
concerning the proposed August trade
show of the Radio Retailers’ Associa-
tion. in New York City, H. B. Rich-
mond, president of the R. M. A, said
that his body would not indorse it.

“The Radio Manufacturers’ Associa-
tion does not indorse any shows ex-
cept the New York and Chicago public
shows and its own trade show,” he
said. “No action would be taken for
or against a New York trade show,”
he conctuded. (The R.M.A’'s trade
show is the Chicago affair.)

(The Radio Manufacturers’ Associa-
tion gets a slice of the profits, from
the several Radio shows that it spon-
sors and President Richmond's atti-
tude. in withholding eudorsements of
other Radio expositions, is, therefore,
natural and, of course, legitimate.—
Editor, Ranio RETAILER & JOBBER.)

This Publication Suggested It
The RApnio RETATLER & JoOBBER has
had so much to say, about the neces-
sity for a real Radio Trade Style
Show, in New York City, that such

agitation seems to have borne fruit.
Without analyzing the attendance
of the last Radio Trade Show, in Chi-
cago, early last June, but after a diag-
nosis of facts and figures of the Trade
Show in that “windy city” the year
preceding, the Rapio RETAILER & JoB-
BER is in a position to say that 82 per
cent. of the visitors to that Chicago

(Continued on next page)

another milesione in
radio reproduction....

Farrand

For ‘iour 1929
PERRYMAN Profits

Ten years of research before a
single tube was put on the
commercial market — four
years of successful manufac-
ture and selling the Perryman
tube with its exclusive Pat-
ented Bridge and Tension-
spring: This is the past.
Now the new Perryman fac-
tory, equipped with the most
modern machines, research lab-
oratories, backed by engineer-
ing and merchandising skill:
This is the Perryman picture
of today.

PERRYMAN ELECTRIC CO.,
4901 HUDSON BOULEVARD

The future holds untold op-
portunities for every jobber
and dealer in the Perryman
merchandising organization.

With nation-wide newspaper

advertising, magazine adver- |

tising, new window displays,
new counter displays, booklets,
leaflets — every modern means
for greater profits — Perryman
dedicates its new factory, its
entire resources and facilities
to make 1929 the most profit-
able year ever for Perryman
jobbers and dealers.

INC.

NORTH BERGEN, N. J. ||
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RADIO / TUBES

—~accepted as
the universal

standard and

sold by reliable

dealers every-

where for the

past 14 years.
E. T. Cunningham, Inc.

New York Chicago
Dallas

San Francisco
Atlanta

INSULATION
MATERIALS

Bakelite &
“Textolite Laminated”

Sheets, Rods
and Tubes

Punching—Drrilling
Stamping—Engraving
To Your Specifications

Write for Our Catalogue

GENERAL

FABRICATING CO.

Formerly
Cortlandt Panel Engraving Co.,

165 Greenwich St.,
New York, N. Y., U. S. A.

Telephone: Cortlandt, 1352

Experienced Tube Salesman

New York City Territory; Six Years
with Well-Known Tube Company; Know
the Trade; Cover Manhattan, Bronx,
Harlem, Westchester; Want Real Oppor-
tunity; Write Me—M. S, Box 66,
c/o RADIO RETAILER & JOBBER.

New York Radio Trade Show Planned by Radio Dealers

Ruadio Trade Show of last year—all
members of the Radio trade—hailed
from Iilinois and from the four states
that surround it or that are immiedi-
ately adjacent to it.

Results Ditto This Year

What was exactly true of that
Chicago Radio Trade Show of 1928
was substantially true of the similar
exposition this year, in that same
“hub” city of the Middle West.

Now every Radio manufacturer,
large or small, will admit that those
Chicago Radio Trade Shows are huge
suceesses. They are more productive
of orders and potential orders than all
of rhe fan or public shows put to-
gether.

For Manhattan Electrical Supply Co.
The Manhattan Electrical Supply
Co., Inc, was granted a judgment for
$304.89, against Joseph Morelli and
Agatina Morelli, in a court of New
York County, Tuesday, June 11th.
Wourlitzer Co. Gets Verdict
The Rudolph Wurlitzer Company,
the operator of a chain of Radio and
musical instrument stores, in New
York and other cities, was awarded a
Judgment of $110.03 against A. Vecsey
in a New York County Court, Tuesday,
June 11th.

For Wholesale Radio Equipment Co.

The Wholesale Radio Equipment
Company, the Radio distributing
house with headquarters at 902
Broadway, New York City, procured a
judgment of 8$805.05 «against the
Schwartz Electriec Company, Inc, in a

| court of Suffolk County, New York,

Tuesday. June 11th.

For Brunswick-Balke-Collender Co.

The Brunswick-Balke-Collender Com-
pany, of New York, secured a judg-
ment of $270.11 against George II.
Nagengast, in a court of New York
County, Tuesday, June 18th.

Verdict Against Jesse Froehlich

L. A. Russo obtained a judgment of
$2.060 against Jesse Froehlich, presum-
ubly the president of the Timnes Square
Aufo Supply Company, a Radio dis-
tributing house also, in a New York
County Court, Tuesday, June the 18th.

Davega’s Judgment Satisfied

The judgment, for $247.32, obtained
by Davega, Inc.. against IIerbert B.
Riesdorph, July 19th, 1927, in a court
of Westclester County, New York,
was entered as ‘“‘satisfied,” or settled,
in the same court Saturday, June the
15th last.

Davesa, Ine., is an operator of a
chain of Radio and musical instru-
ment stores, located in various cities
and places in the Metropolitan District
of New York,

Award for Sturges Corporation

The Sturges Multiple Battery Cor-
poration, the manufacturer of Radio
batteries in Long Island City, New
York, obtained a judgment of $711.63
against Van Angus, in a court of
Queens County, New York, Saturday,
June the 15th,

Meyer Reingold Bankrupt
A voluntary petition in baukruptey

| was filed by Meyer Reingold, the dealer

Judgments, Bankruptcies, Receive

(Continued from preceding page.)

Again, at a Radio exposition for the
public the booth demonstrator is
working on a patron—if he gets a
chance (o demonstrate at all, because
of the huge crowd of “dead-heads”
and hangers on around each hooth—
on a patron who is a possible pur-
chuser of one Radio receiver, one set
of Radio tubes, one of this accessory,
one of that, ete.

But at a trade show the bhooth at-
tendant is demonstrating before a job-
ber who may sign up for a season’s
quota-delivery of 30.000 sets, a hun-
dred thousand tubes, or so, and all
other accessories like proportion
and all at one crack.

in

in Radic sets at 514 Sutter Avenue,
Brooklyn, New York, Thursdav, June
the 6th. The liabilities were scheduled
at $4,119 and the assets at $1,060.

Verdict Against Simpsons
The Ideal Service Co., Inc., was
awarded a  judgment of §544.74,
against Wesley B. and Jeunie C. Simp-
son, in a court of Nassau Counly, New
York, Thursday, June the 6th.

Award for Bangert Co.

The Bungert Electric Co., Inc., was
awarded a judgment of $730.60 against
Joseph L. Blatz and the Joseph L.
Blatz Electric Shop, Iuic,, in a court of
Nassau County, New York, Tuesday,
June the eleventh.

Gilbert Brown Bankrupt

A voluntary petition in baukruptey
was liled Friday, June 21st, by Gilbert
Brown, a Radio engineer with two
addresses—at Ilollywood, California,
and at 4705 Packard Street, Woodside,
Long Island, New York. The liabhil-
ities were scheduled at $1,150 with no
assets.

Another for Multiple Corp.

The Sturges Multiple Battery Cor-
poration also obtained a judgment, of
$711.63, against Ilerbert W. Quaile
and the Quaile Auto Gear & Parts Com-
pany, in a court of Queens County,
New York, Saturday, June the 15th.

Jacob M. Winer Bankrupt

An involuntary petition in bank-
ruptey was filed against Jacob M.

‘Winer, doing Dusiness as the Winco
Radio and Music Shops, at 1806 Uni-
versity Avenue, New York City, in the
FFederal Court for rhe Southern Dis-
triect of New York, Friday, June 14th.
The petitioning creditors, with the
amount of the claim of each following
the name, were as follows: Musical
P'roduets Distributing Company, Inc.,
the jobber of Radio and musical in-
struments of New York City, $630;
Blackman Distributing Company, Ine.,
now the exclusive jobber in New York
City for the Edison line of Radio re-
ceivers, $484; and the Triangle Radio
Supply Co., Inc, the New York City
distributor for Fada Radio sets. $267.
The total liabilities were not set
forth in the petlition. The assets were
asserted to be valued at $4,000.

For Wholesale Radio Equipment Co.

The Wholesale Radio Equipment
Company, the Radio jobbing house of
New York City, obtained a judgment

rships, Collected Judgments,

The Trade Show Is the Answer

Verily, tlie trade show's the thing—
and New York City should have one—
as the Raplo RETAILER & JoBBER has
asserted time as it an-
nounced in the last two issues of that

and again,

publication in emphatic fashion, and,
as Irving Cohen, secretary of the
Radio Retailers’ Association, is a close
and careful reader of the Ranio REe-
TAILER & JoBBER, doubtless he ob-
served the agitation, on behalf of a
RRadio Trade Show in New York City,
by this publication, and from it, it is
only reasonable to assume, he got the
idea of staging such a trade ensemble.

Etc.
of $717.94 against Donald C. Cheat-
ham, in a Court of Kings County
(Brooklyn), New York, Friday, June
the 21st.

Verdict for R. H. McMann, Inc.

. II. McMann, Inc., the Radio job-
bing house of New York City, was
awarded a judgment of $177.69 against
Sidney Kisby. court of West-
chester County, Friday,
June 21st.

Award for Royal Eastern Co.

The Royal Eastern Electrie Supply
Co., the jobber of Radio and electrical
products in New York City, was
awardad a judgment of $456.36 against
Charles Goldstein., Julius Tlossfeldt,
and the Westchester Radio Labora-
tory, in a court of Westchester County,
New York, Friday. June the 21st.
Vs. International Broadcasting Corp.

A judgment for $1,226.55. against
the Internationa! Broadeasting Corpor-
ation, ITarry Goldman and Lewis
Landes, was obtained, in a court of
New York County, New York, Satur-

in a
New Yorlk,

day, June the 22nd, by the Ford
Dealers’ Loan and Investment Cor-
poration.

For Hunt’s Music House
TTunt’s Leading Music Ilouse. Inc,
obtained a judgment of $63.10 against
Anna Fict. Colvin, in a court of West-
chester County, New York, Monday,
June the 24th.

PIERCE-AIRO’S PRESTIGE

Probably no Radio receiver manu-
facturer, in the Metropolitan District
of New York City, gave a bhetter ac-
count of itself last season than Pierce-
Airo, Inec., whiel has production plant
and laboratories at 113-119 Fourth
Avenue, New York City.

Stop and think awhile, Name one
set manufacturer in New York City, in
Newark, or on Long Island, New York,
who did better than Iierce-Airo, Inc.,
last season——size and all other things
considered.

MERGER OF RADIO STORES

The H. M. S. Radio Corporation,
Manhattan, New York City, merged
Friday, July 5th, with the Cortlandt
City Radio Store, City Radio Stores,
Corp.; City Radio Co., Fordham City
Radio Store, Lexington City Radio
Store, Jumaica City Radio Store and
Flatbush City Radio Corporation; all
in New York City or on Long Island,
N. Y.
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TRADE WISEACRES BUY HAZELTINE STOCK
AND WHISPER IT’S GOING TO SKYROCKET

Speak of a Forthcoming Decision About to Be Handed Down'

That’s Already “In the Bag”—Well, Atwater Kent Com-
pany Appealed From Injunction-Decree, Procured Against
It By Hazeltine Corporation, and Switched Production to
Screen-Grid-Tube-Equipped Receivers to Evade Infringing
Those Neutrodyne Patents—F. A. D. Andrea, Inc., Seems
to Be Preparing to Duck Royalty-Payments to Hazeltine
Corporation By Same Procedure.

ANOTHER STOCK TIP

Sh-sh-sh—here’s a tip—buy the stock
of the Hazeltine Corporation double
quick—other wise ones are doing it.
There’s a decision coming down.
Pennie, Davis, Marvin and Edmonds
are supposed to know all about it, be-
fore it happens, or that firm of attor-
neys, which not only acts as counsel for
that Hazeltine Corporation, but which
owns most of it, is supposed to bhe in
a position to discount entirely the
perhaps-forthcoming-deeision and its
effect.

The *“tip,” as incorporated in the
above-first-paragraph, was whispered
in the ear of the Rapi0 RETAILER &
JosBER, by one entirely in the know,
Thursday afternoon, June 13th; ‘“and
I've already bought my block of Hazel-
tine stock and am ‘sitting pretty,’ for
it's a sure-fire-rise,” further whispered
our informant, right into the “listener”
of the Ranio RETAILEE & JOBBER.

Why the Stock Tip?

If Ilazeltine stock is going to “bal-
loon” and ‘“skyrocket,” because of a
decree soon to he handed down by a
high Federal court, tlie RApIo RETAILER
& Josper can think of no other reasvun,
for the anticipated ascension of quota-
tions, except an anticipated decree of
injunction, against that Atwater Kent
Company, restraining it from the fur-
ther manufacture of Radio sets de-
clared, judicially, to be in infringe-
ment of those Hazeltine patents.

Atwater Kent Co. Not Defendant

To be strictly accurate, which the
Rapro RETAILER & JOBBER always aims
to be, it should he explained that the
Atwater Kent Company was not sued
directly by the Ilazeltine Company,
which pounced on a jobber, of the
Atwater Kent Company, located in
New York City, instead. If memory
serves, it was E. B. Latham & Co.
that Radio jobbing house was sued by
the Hazeltine Corporation, anyway,
but perhaps E. J. Edmond & Company
of New York City, or Wildermuth of
Brooklyn, N. Y. was sued for the
alleged infringement of those neutro-
dyne patents of the Hazeltine Corpora-
tion, because of the distributing of
Atwater Kent sets.

Atwater Kent Co. Becomes a Party

At any rate, when any one of the
jobbers of the Atwater Kent Company

is sued, because he or it distributes
Atwater Kent radio receivers, the
maker of those sets steps right in,

finances the suit and usually petitions
the judge for it to he declared a co-
party-defendant in the action, which
it may be assumed, with sufficient
assurance, was the procedure in this
case, for alleged patent infringement,
brought by the Hazeltine Corporution

against one or the other of the Atwater
Kent jobbers in Greater New York.

Andrea Turns to Screen-Grid

As predicted, for several months
past, by tlie RApio RETAILER & JOBBER,
¥. A. D. Andrea, Inc., the manufac-
turer of Fada Radio receivers, with
production plant in Long Island City,
New York, has turued to the produc-
tion of the type of Radio sets, with
circuit, whielh provides for the installa-
tion of screen-grid-tubes.

It is suspected that the Andrea Cor-
poration desires to evade paying royal-
ties, under the nentrodyne circuit pa-
tents, to the Hazeltine Corporation,
and that it calculates its screen-grid
hook-up will get around the said neu-
trodyne-circuit without facing infringe-

ment suit for alleged encroaching
thereon.
But does the Andrea Corporation

advertise its new line of sereen-grid-
tube-equipped-sets as being of the neu-
trodyne type? We will have to read
those Fada advs. over again to find
the answer, to that question, which
might disclose whether or not the
Andrea Corporation intends to pay
rovalties in the future to the Hazel-
tine Corporation, as per the license-
agreement it has had in the past, which
covered those neutrodyne puatents.

Andrea In Row With Hazeltine

F. A. D. Andrea, Inc.,, has been at
loggerheads with another licensing-
branch of that same Ilazeltine Cor-
poration, namely, the Lektophone Cor-
poration. which pretends to hold the
patents alleged to cover loud-speakers
of the “controlled-edged’” comne-types.

In faet the Andrea Corporation re-
cently defended a suit, for alleged in-
fringement of those ‘“controlled-edged”
speaker patents, which wound up in a
sensational seandal, and with perjury
charges, as well as consequent indict-
ment, confronting one of the witnesses.
Tor further details concerning this
unsavory suit just turn to page 15 of
vour June issue of the Rapnro RETAILER
& JOBRER.
Same Patent Law Firm Rules Both

Exception might be taken, in some
quarters, to the rather strong sentence,
in the paragraph before the last, to
the effect that the IHazeltine Corpora-
tion and the Lektophone Corporation
uare of the same flesh and blood—but
Pennie, Davis, Marvin and Edmonds,
the eminent firm of patent attorneys,
with oflices at 165 Broadway, New
York City, are the main factors be-
hind both of those corporations namned,
if not the controlling-majority-stock-
holders of each, and of the La Tour
Corporation also, which licenses Radio
set manufacturers under the patents
of Professor Marius La Tour, of Paris,
France.

Two All-Important Questions

But the question is—will F. A. D.
Andrea continue fo pay royalties to
the IHazeltine Corporation? Another
question even more important is—Wilt
the Atwater Kent Manufacturing Com-
pany, of Ardmore, out-of-Philadelphia,
Pa., soon begin to pay royalties to that
Hazeltine Corporation, or has that At-
water Kent Company also ducked such
royalty-paying liability, a la the An-
drea Corporation, by switching to the
production of sets equipped with
screen-grid-tubes?

It will be recalled that the Hazeltine
Corporation sued the Atwater Kent
Company, last year, for the alleged
infringements of those neutrodyne
patents claimed by the former.

The Hazeltine Corporation
granted an injunction against the At-
water Kent Company and the latter
was enjoined from manufacturing re-
ceivers of the types it was making last
season.

was

Atwater Kent Co. Appealed

But the Atwater Kent Company ap-
pealed to the Federal Circuit Court of
Appeals, for this second New York
Circuit, and filed a heavy bond to in-
demnify the Hazeltine Corporation
against further losses, from encroach-
ment on its patent rights, because of
the resumption of the manufacture
anid sale, by the Atwater Kent Com-
pany, of its sets, if the Hazeltine
Company, finally wins the suit—and
there the matter rests, except there
are ominous whisperings in the air,
and in Radio-trade-cireles, that a de-
cision is about to be rendered, by a
high Federal Court, that will send the
stock of the Hazeltine Corporation
“sky high.” Some of the supposedly-
wise ones have bought their Hazeltine
stock already.

Other Set Companies May Be Sued

If the Hazeltine Corporation defeats
the Atwater Kent Company, in the
higher Federal courts, it can sue and
perhaps enjoin every Radio-set-manu-
facturer not licensed under its pa-
tents. Again the Ilazeltine Corpora-
tion. by such a victory against the At-
water Kent Company, might be able to
hold intact all of its present royalty-
paying-license-set-manufacturers, some
of whom are evincing an inclination to
break away from the Hazeltine apron-
strings, via the screen-grid-route.

Decision Is Announced

The decision of the Federal Court
in Brooklyn, upholding the Hazeltine
Corporation patents for eliminating
undesirable generative effects in radio,
was affirmed Monday, July 1st, by the
Circuit of Appeals by a vote of 2 to 1.
The corporation sued 12. A. Wilder-
muth. An accounting and a permanent
injunction were asked for.

The issues involved produced all
available data relating to the Atwater-
Kent models from which “squealing
and whistling” were eliminated by
apparatus said to infringe upon the
neutralizing civcuits patented by the
plaintiff. Judges Martin T. Manton
and Harrie B. Chase concurred in
afiirming the decision, while Judge
Learned Hand dissented. It was said
that an appeal would be taken to the
United States Supreme Court.

The
ouitstanding
Grid
Tube

Sereen

This remarkable screen grid tube,
De Forest Andion 424, developed
by De Forest Engineers incorpor-
ates many details of construction
which are of great importance
when selling screen grid sets.

Mica spacers, top and bottom,

in addition to serving as insula-
tors aulomatically regulate the
positions of the elements and pre-
vent service trouble.
) A vacuum one-fifteenth that of
other tubes of similar character,
adds many hounrs of life. A new
development of cathode insulator
rednces hum, crackle and buzz 1o
one thirtieth that of similar type
tubes.

Every progressive dealer inter-
ested in sales owes il 10 himself
to make a direct comparison be-
tween Audion 424 and the screen
grid tubes he is planning 1o

handle. We welcome such a test.

DE FOREST RADIO COMPANY
JERSEY CITY, N. J.
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The

sensational new

ADIO engineers have pro-

nounced it the finest radio
receiving unit ever produced—bar
none,

It utilizes:

(1) THREE 224 Scrcen Grid RF
tubes, each with its coil com-
pletely housed in a double
compartment shield with re-
movable lid.

(2) One 227 heater-type power
detector tube.
(3) One 227 heater-type first

audio tube, resistance coupled.
(4) Two 245 push-pull audio fre-

quency power output tubes.
(5) One 280 rcctifier tube.

(6)

&)

(8)

Screen Grid
plus

Crosley Unitrad

the hit of the Chicago Show

A completely shielded gang
condenser having an illumi-
nated DRUM dial with cable
drive.

A triple carbon type volume
control regulating simultane-
ously the screen grid voltage,
control grid voltage, and
antenna pick-up.

Mershon condenser.

Never before have dealers received
a new line of radio with such en-

thusiasm!

The new Crosley was

the outstanding hit of the Chicago
Radio Show.

THE CROSLEY RADIO CORP.
Powel Crosley, Jr., President

Cincinnati, Ohio The Home of WLW

You’re there with a

Telephone:

TODD

TRANSFORMERS

for

RADIO — INDUSTRIAL — MOVIE-
TONE—EXPERIMENTAL—
POWER AMPLIFIERS

One or thousands with Speed and Accuracy
PRICES a REVELATION

Sample Transformers to Special Specifications Are

Turned Out In a Matter of Hours By Us

Phone, Wire, Write or Call—Or If Near We Will

THE TODD ELECTRIC CO., Inc.

Pioneers In Radio Parts Production

164 Washington Street, New York, N. Y., U. S. A.

Barclay, 3567

EXECUTIVES OF EISLER COMBINE 155 YEARS EXPERIENCE

CONCENTRATED ON DESIGNING OF TUBE & LAMP MACHINERY

Pictured above is the engineering
staff of the Eisler Engineering Corpo-
ration of Newark, New Jersey—all in
consultation on problems involving the
designing and construction of auto-
matic machinery for the specialized
and speedy construction of both lamps
and Radio tubes.

These authorities at their specialties
represent an aggregate of 155 years
in the art and science of originating
and inventing rapid-producing tube and
lamp machinery that will function
with great efficiency and that will in-
culcate methods of production as
simple as possible, consistent with the
difficult, sometimes intricate, and
always delicate processes of such man-
ufacture.

The group is headed by Charles
Eisler, himself, the founder and
builder of the great machinery-design-
ing and manufacturing corporation
which bears his name and which oper-
ates remarkably-equipped production
plants, all in series, and located at 751
South Thirteenth Street, in that city
of industries diversified, Newark, New
Jersey.

Group As Pictured Described

In association with Charles REisler,
as above photographed, are his en-
gineers, superintendents, foremen and
draftsmen. These consultants and de-
partment heads direct the operations
of the Eisler Corporation, which in-
volve the employment of 500 skilled
mechanics, designers and builders of
advanced tube and lamp-manufactur-
ing machinery and equipment. (Mr.
Eisler is sixth from the left.)

We have ceased to marvel at the
triumphs of engineering in this Radio
age. The commanding position that
Radio has attained to-day, as ome of
the six great industries of the world,
has been aided more substantially than
is realized by advanced and improved
tube-making-machinery of the auto-
matic and ultra precision types—only
through such media have Radio tubes
of the better quality been made pos-
sible, and the Eisler Engineering Cor-
poration has been the preceptor and
the creator of such epoch-making ma-
chinery and devices.

“They Also Serve” Unseen

It is a difficult matter for the lay-
man, and also for the commercial
member of the Radio industry, who is
not initiated into the intricacies of
technical-tube-design and manufacture,
to appreciate what a deep debt of grat-
itude is due those who conceive, design
and create the machinery which
makes the perfect production of tubes
en masse possible, and which enables
us all to purchase so cheaply the

audions which assure the enjoyment
of perfect reception of Radio pro-
grams, even from distant points.

Truly, when we speak of the tri-
umphs of engineering, we imply a dove-
tailing therewith of the triumphs of
civilization. The Eisler Electric Cor-
poration, with Charles Eisler at its
helm, has, by its integrity of purpose,
capacity of judgment, creative instinct,
and other successful engineering quali-
fications,. been instrumental, in a large
measure, in promoting the growth and
welfare of the Radio industry.

Legal Conquests of the Past

The legal and technical fraternities
have turned, from time to time, to
focus their attention on the success
of the REisler Electric Corporation in
defending patent suits, in which the
General Electric Company has been the
monopoly-seeking plaintiff, proceeding
always on the framed-up and proven-
baseless allegations of patent infringe-
ments.

The favorable decisions, on behalf
of Charles Eisler and the corporation
bearing his name, resulting from these
suits, have emancipated tube and lamp
makers from the yoke that would have
restrained them from successfully
carrying on their business ventures, in
which millions of dollars are invested.
Charles Eisler and his company are to
be considered great benefactors to the
Tube Industry—because they have
“carried on” and waged the legal bat-
tles that have opened up the avenues
of tube and lamp distribution ‘“all for
one and one for all.”

The organization of Eisler is com-
posed of men who constantly are on
the alert to improve the quality and
design of tube and lamp-making ma-
chinery. It is to such men as Charles
Eisler and his associates that civiliza-
tion is indebted for such great progress
in their life-work and in the highly-
specialized branches, to which they
have concentrated their entire careers.
We congratulate them aund wish them
continued success.

RADIO
$2.00 a

110 Australians subscribe to the
RETAILER & JOBBER—Do you?
year,

We Are in the Market Now
f

ODD LOTS
of Bakelite & Hard Rubber

We Are Responsible Parties at the
ead of a Nationally-Known Cor-
poration and We Will Pay Cash —
Submit Details as to PRICE, QUAN-
TITY and CONDITION to BOX AAA,
C/0 RADIO RETAILER & JOBBER,
1465 Broadway, New York City.
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The Earl Publicity Man and the Freed Advertising Man

Koehler (Left) Public Relations Counsellor (Press Agent)
Stern (Right) Advertising Manager for Freed Receivers

“Joe” Koehler is always on the job,
with his nose to the proverbial grind-
stone, according to the captions of
his own manuseripts, which start off
by announcinz “Koehler on the desk,”
and are broadeast so numerously and
in such variety the country 'round—
all on behalf of Earl and Freed Radio
receivers, the former manufactured
by the Charles Freshman Co., Inc,
and the last-named line of sets by the
Freed-Eisemann Radio Corporation.
Both concerns have executive and
sales offices in the Chanin Building,
49nd Street. New York City, and
both have a production-plant-gigantic
in Clifton. New Jersey.

P. V. D. Stern, as above pictured,
with a Curtis Flying Service Plane as
a background. was once before adver-
tising manager for the Freed-Eise-
mann Corporation, when it ascended
the heights and assumed the leader-
ship in the neutrodyne-set-manufactur-
ing field.

Thereafter Mr. Stern joined the
Kolster Radio Corporation, the still-
operating Radio set manufacturer, of
Newark, New Jersey, which he also
served in the capacity of advertising
manager.

The Publicity Stunts of Koehler

Joseph M. Koehler, who directs the
publicity activities of the Freed-Eise-
mann Radio Corporation and the C. A.
Earl Divisian of the Chas. Freshman
Co., Inc., comes back to the radio
field after having spent several years
“publicizing” the advancement of
beauty-culture, the theatre and “The
League for Fostering Genius.”

He may ke remembered as the im-

presario of the Balkite Hour, which
introduced Waiter Damrosch to the
Radio fans, and for his work in
handling the Radio Industry banquets
and the Radio Rodeo, as co-promoter
with L. A. (Larry) Nixon, with whom
he was associated for several years.
Among the theatrical attractions,
the publicity for which Mr. Koehler
handled, were “Aloma of the South
Seas,” “The Youngest” and Carl
Reed’s productions at the Greenwich
Village Theatre in New York City.

More Press Agenting of Yesterday

He bLrought to public notice Lady
Winifred Sackville Stoner’'s “Anti-
Mother Goose Campaign,” “The Inter-
national Beauty Culture Conference.”
and obtained many other propagandiz-
ing achievements, which brought fame
to their sponsors.

While Mr. Koehler has been asso-
ciated with the Freshman and Freed
companies he has publicized Radio’s
“Law Appreciation Committee,”
headed by C. A. Earl; Joseph D. R.
Freed’s appeal to the Pulitzer Com-
mittee for a Pulitzer Prize for Radio

Achievement; the national “Sound-
Eye Test” and many other innova-
tions.

Under Mr. Koehler's direction the
Freshman
panies are publishing weekly a ‘pic-
torial news' and syndicating several
features for the radio pages of the
newspapers.

Turn right now to those classified trade lists
of manufacturers, jobbers, dealers, exporters,
importers; checked up daily for accurdcy’s sake
— foreign lists also; six girls producing them
—our %usiest department. Turn right now to
page 30 of this issue of the RADIO RE-
TAILER & JOBBER. (Page—Omitted—

write us.)

and Freed-Eisemann com- |

! Why They
Sell Better!

ELVET-LIKE tone;

greater sensitivity;
longer life. Nationally
advertised. Made in all
standard types, A. C. and
D. C.

Write for full description
and prices.

TELEVOCAL CORPORATION
Televocal Building

Dept. H-13, 588-12th Sireet
West New York, N. J.

Quality Tubes

"I'HE GREATEST

ADVANCEMENT
 IN RADIO VALUE IN
RADIO HISTORY . .

—
/Q
S—
——

THE

(
(= .
ANNIVERSARY
NITH
=% RADIO

Zenith Radio Corp., 3620 Iron St., Chicago, I1l.
AMAM‘M
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\
Grid-Leaks and Condensers o
Broadcasting a Service to Set Manufacturers.
3 A 48 Hour Service From Receipt of Your
§ Specifications and Samples—Submitted to You.
K

‘:’; ELECTRO MOTIVE ENGINEERING CORP.

zs 127-133 W. 17th St.
<,
Ve e e

A S T R YN

EASILY
MOUNTED

They Are Neat and Compact.
for_So]dering Wires.
Write for Quotations —

137 Grand St.,

FEEEEEOLEHEEEGEUEE6665666%:

EL-MENCO

RESISTORS

GRIP
Tube Contacts for Radio Receivers —
Durability and Strength Unquestioned
New York City, U. S. A.

e
{0

SEOHGEHCHLELLLLES5G55655555656%

New York City @

GEGHOESHLGE6566649)

(Style “G”)

Holes Are On Each Side of Contact
Contacts Used On Four and Five-Prong Tubes —

AMERICAN RADIO HARDWARE CO.

Get Qur List of Latest Radio Buys--

Send for Our Bargain Bulletin

RADIO CIRCULAR CO.
225 Varick St., New York, N. Y., US.A.

Telephone: Walker 5048

PATENTS
—TRADEMARKS

Patents promptly pro-
cured; satisfaction guar-
anteed; call or write if
you have an invention.

Zoltan H. Polachek

Registered Patent Attorney
Consulting Engineer,

1234 Broadway
New York City

TELEPHONE: LONgacre 3088

0
i o

Turn right now to those classified trade lists
of manufacturers, jobbers, dealers, exporters,
importers; checked up daily for accuracy’s sake
—toreign lists also; six girls produé¢ing them
—our busiest department. Turn right now
to page 39 of this issue of the RADIO
RETAILER & JOBBER.

SET MAKERS IN ARREARS

Several nationally-known Radio-set-
manufacturers seem to be getting more
and more into the rhroes of promis-
sory-note-signing, instead of debt-pay-
ing. A lot of such I. O. U.s are in
circulation.  Several Rudio “parts”
manutacturers are stuck bv these set-
makin, econcerns, good and plenty. It
behooves the former to piy more at-
tention to credit-rating, to wateh their
steps and to cease being so eager to do
business with everybody. regardiess of
the collecting-chances.

MAGNAVOX CO.’S REPORT

Net profit of the Magnavox Com-
pany, the dynamic-speaker manufiuc-
turers, of Oakland, California, for the
quarter ended March 31, 1929, was
$71,278, after taxes and charges: com-
paring with $20,482 in the lirst quarter
of 1928. Current assets, on March 31,
were $1,263,056, including $726,014
cash; and current liabilities were
$81,625.

We present—

Edward D. Levy

Edward D. Levy, whose militant
and order-getting expression is ahove
portrayed, and who is a sales pro-
moter of Radio tubes, par excellence,
as proven by accomplishments in the
past, was recently appointed District
Sales Manager, in the Metropolitan
Distriect of New York City, for that

now fully-organized and already-
funetioning Triad Manufacturing
Company, Inc., which has already

Iaunched into the bulk production of
Trind Radio tubes, in its new and
gigantic production plant, occupying
an entire hlock, at Blackstone, Middle
and TFountain Streets, Pawtucket,
Rhode Island.

The offices, in New York City, of the
Triad Manufacturing Company, over
which Mr. Levy will be the presiding
executive, are now tenanted by him
and a formidable crew of six Triad
sales-promoters are already covering
the Greater New York territory, which
includes also Northern New Jersey,
under the personal supervision of Ed.
Levy. Those new branch offices of the
Triad Company are located at 34 West
33rd Street, New York City.

Ed. Levy’s Plan of Campaign

Announced Mr. Levy, to the Ranio
RETAILER & JOBBER, June 16th:

“Our Greater New York sales crew,
numbering seven, inecluding myself,
will not only preserve persistent and
real servicing contacts with the job-
hers of Triad tubes, in the Metropol-
itan District of New York, for we one
and all will co-ordin:ate with sueh job-
bers by performing missionary work
on behalf of the tubes of Triad with
retailers located in that most-thickly-
populated of all sections.

“I wish to thank the Radio trade
fraternity, generally, for the support
and consideration rendered to me in
the past, and I hope to shake hands
all around among them soon, while I
unfold to them what is, in my judg-
ment, the outstanding tube proposition
for 1929-30—on the score of quality
unsurpassed if even approaclhied and
because of the extensive and nation-
wide ecampaign of advertising, broad-
casting, dealer-helps, promotional-
propaganda, ete., that the Trind Manu-
facturing Company is all set to wage.”
-—Conclusion by Mr. Tevy.

Is “R.C.A.” After Dubilier?
Does the Radio Corporation of
Americi want the ‘“good-will.,” great
production plant, and everything else
that goes with the Dubilier Condenser
Corporation, as a going concern?

The stock of that Dubilier concern
began to mount upward noticeably
about the mniiddle of June and it was
whispered that the “R. C. A.” was get-
ting ready to negotiate once again for
that Dubilier concern, for it had al-
ready dickered in the recent past with-
out definite result.

The “R. C. A.” offered a certain
price for the Dubilier Corporation,
which was refused by the banking

house of IIarriman, the controlling
factor in the Dubilier concern.

Harriman Accepted Too Late

Then business depressed and the
Harriman company agreed to accept
the first offer made by the “R. C. A.)””
but by that time the latter had sliced
its offer downward and the IHarriman
bankers would not accept the terms of
the second proffer.

Meantime, the Dubilier Corporation
has Dbeen gradually bettering its
status in the trade, by the installation
of new machinery. which has effected
substantial economies in the bulk-pro-
duction of fixed condensers, and other
Radio specialties, which the Dubilier
organization produces in a gigantic
factory located far up in the Bronx,
New York City

THE CRIPPLES AMONG US

One of the largest and most success-
ful Radio - speaker - manufacturers,
which recently absorbed a nationally-
known set-manufacturing-plant in the
Middle West, seems to be facing a
terrific inventory, as a hold-over of
last season. The status of this partie-
ular concern is far less healthful than
heretofore. The same may be said of
five other nafionally-known Radio set
manufacturers, who will have to sell
or re-finance shovtly, if they are out to
forestall a forrhcoming visit of the
sheriff,

SCREEN-GRID-TUBES SCARCE

The Radio jobbing trade. in New
York City, was eomplaining, June 10th,
about a noticeable scarcity of “R. C.
A.” Radiotron and Cunningham screen-
grid-tubes. It’s the “A. C.” type of
such audions that seem to have fallen
down. in the production race with
the sustained demand—that’s the “24”
tvpe of audion,

STEELMAN, INC, TO MOVE

Steelman, Inc., the Radio distribut-
ing house of New York City, which
features the Fada line of Radio receiv-
ers, has leased the space on both the
fourth and fifth tloors of the building
at 235 Fourth Ave., New York City,
evidently with a view to shifting its
headquarters farther uptown.

Marvin Corp. Books Big Orders

P. D. Jackson, chairman of the
board of the Marvin Radio Tube Cor-
poration, reported \Wednesday that
orders for approximately 1,500,000
Marvin Radio tubes were booked, for
delivery during the coming seaxon, at
the Chicago Radio Trade Show, which
ended Friday, June the 7th.
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Williams Summarizes Products, Plans and Sales Policies

Fred D. Williams

IMred D. Williams, one of the Radio
industry’ veteran merchandisers,
whose connections in the past included

that with the Grigsby-Grunow Com-
pany, the manufacturer of the Majestic

Radio receivers in Chicago—though
Mr, Williams was with that concern

when it made battery eliminators only

and afrer that was vice-president of
the Dubilier Condenser Corporation,
the manufacturer of fixed Radio con-
densers and other Radio specialties,
with a production plant gigantic,
located in the Bronx, a northern sec-
tion of New York City—Fred D. Wil-
liams now has still another and even a
more impressive and high-sounding
title, for he is Manager of the Radio
Tube Division of the National Carbon
Company.

Mr. Willinms has his executive and

sales headquarters in the general
offices of the Nationat Carbon Com-
pany, at 15 East 42nd Street, New

York City, and to that extent ouly is
associated with the other executive
personnel of that producer of Ever-
eady" products, for there is no work-
ing connection between the Tube Divi-
sion of that concern and the battery
and set manufacturing  sections
thereof.
Williams Heads Tube Section

Mr. Williams becomes first in com-
mand of the Tube Division of the
National Carbon Company. because a
working-agreement has heen entered
into by and between the company last-
named, and the Raytheon Mannfactur-
ing Company. the latter the creator,
originator and manufacturer of the
also named Raytheon tubes, with pro-
duction plants in Cambridge and New-
ton, Massachusetts, the latter estab-
lishment of very impressive size and
having been acquired only about three
months ago.

Said Mr. Williams, in an interview
with a reporter of the Rapio RETAILER
& JoBBER, early in June: Our two
Raytheon plants are modernly-
equipped with the best automatic types
of tube-making-machinery that the
market affords. Everything in the
Ravtheon Division is wholly in keep-
ing with the high quality standards, so
consistently maintained in the past, by
the National Carbon Company itself.

“On the Raytheon staff are the best
1aboratory engineers known to the in-
dusiry and that statf of such special-

ists in tube-designing and manufacture
is large.
Raytheon Co. Well Financed

“The Raytheon Company is excep-
tionally well finnnced and it has the
facilities for even more augmented out-
puts later on; so it can stand the
stress of ‘speeded-up’ demands. The
Raytheon Company is being operated
as an individual unit. It has no con-
nection, at the manufacturing end,
with other production-departments of
the National Carbon Company. But
the Eveready concern is in the tube
business to stay, as it also continues
its manufacturing operations in the

production of Eveready Layer-built
batteries und KEveready Radio re-
ceivers.

“Cross-Anchored” Feature Described

“] see a large and a constantly-ex-
panding business, and a great future,
for the Raytheon Manufacturing Com-
pany. The Raytheon line of tubes is
distinctively individual. It is actually
differen(, from any other tvpe of tube
now on the market today, in construc-
tion. Raytheon tubes are ‘Cross-
anchored,” both at the top and at the
bottom, with a four-pillared coustruc-
tion, which so synchronizes the ele-
ments and renders them so secure that
such tubes can be thrown clear across
a room without injury to them. This
four-pillared-construction is especially
desirable as equipment on the 224 type
of screen-grid-audions.

The Raytheon Company now mnanu-
factures a full line of Radio tubes,
and still specializes in the production
of the gas-filled bulbs as well. All of
the exclusive improvements, 1now ap-
plicable only to Raytheon tubes, ave
strictly protected by patents or appli-
cations therefor.

“We lLiave perfected really up-to-date
selling and merchandising plans, which
will make for the cleanest kind of a
turn-over and in our scheme of distri-
bution both jobbers and dealers will
he factors.”’-—Conclusion by Fred Wil-
liams, chief of the Tube Division of
the National Carbon Company.

Eveready Would Unseat “R.C.A”

It is rumored that the National Car-
bon Company, through its tube divi-
sion, and re-enforced by the factories
of the Raytheon Company, aspires in
time to be a greater tube-distributing-
factor than is the Radio Corporation
of America at the present. The Ray-
theon Company is said to be in exten-
sive production already on screen-grid-
tubes.

SAFTLER LANDS BIG ORDER

Terry Saftler of that newly-formed
firm of manufacturers’ sales agents,
known as the Madsen and Saftler
Company, with headquarters at 136
Liberty Street, New York CQCity, has
landed a large order for chassis from
the Royval Eastern Electric Supply Co.,
the Radio jobbing house of New York
City.

The chassis is known as the Audiola.
It is made by the Audiola Radio Com-
pany. of which M. Franketl is the chief
executive, and which has a production
plant at 430 South Green Street, Chi-
cago, Illinois.

112 Radio tradesmen in far-away Australia
subscribe to the RADIO RETAILER &

JOBBER.

WHY THE DROP ON TUBES? |

Is the Radio Corporation of America
going to license various independent
tube manufacturers, on a substantial
royvalty-paying-basis, under its alleged
tube patents, only to slash the tube
prices downward and to leave such

independent bulb producers in posi-
tions far from enviable?
The Congressional Communications

Committee did hear in an open session,
last month, that “tube prices are out-
rageouslty high.” Did the Radio Trust
get scared and slash tube prices to
pacity Congress?

Early in the monthh of June the
“R. C. A.” announced the price-drop
on Radiotron Radio tubes. which are
now quoted, per type, as follows:
112 and 171-A, $2.25 each:; 201-A,
$1.25; 222, $4.50; 226, $1.75; 227
$2.50; and the 280 type at $3.00.

The usual -“bul-con” about greater
economies, due to more massive pro-
duction, accompanies the announce-
ment of the price-slits.

Is “R.C.A.” Following Raytheon?

The “R. C. A is said now to be
following the lead of the Raytheon
Manufacturing Company, in schedul
ing its discounts, only recently
adopted, which provide for 40 and 20
per cent. to the jobber and 40 per cent.
to the dealer.

The Potential Tube Market

|
One-fifth of last year’s $650,500.000

expenditure, by the consuming public,
on radio was spent for tubes.

During 1928, 50,200,000 tubes were
sold.

During 1929, according to Ernest
Kauer, president of the CeCo Manufac-
turing Company, conservative esti-
mates indicate an increase of 50 per
cent, making the potential tube market
for this year 75.000,000 tubes—retail-
priced at $175,000,000.

It is estimated that for every tube
sold, as an initial equipment in new
sets, there is an actual demand for
three tubes for replacement-purposes
during the same year. In 1928, 14,
050,000 tubes were sold as inital equip-
ment—and 37,050,000 for replacements.

Tube Replacements Ever Greater

With an increasing number of sets
coming into the field each year, the
replacement of tubes grows greater
and greater. This year about 45,000,-
000 tubes will be sold for replacement
purposes, it is estimated.

Ernest Kauer is the chief executive
of the corporation which produces
CeCo tubes, in production plants
gigantic and most scientifically-
equipped—all located in Providence,
Rhode Istand. CeCo tubes are dis-
tributed and sold in every state in the
Union and have enjoyed such nation-
wide consumption for several years.
The CeCo Manufacturing Company is
one of the pioneer and pre-eminent
concerns of its kind in the Radio in-
dustry.

Judgment for Emerson Corp.

The Emerson Phonograph and Radio
Corporation, the Radio manufacturers
and distributors of New York City,
were awarded a judgment of $204.33
against Edward Lansbury, in a court
of Westchester County, New York,
Monday, June the 24th.

NATION'S
LEADERS

»/@“R.wlo TUBES

NORTH WARD

RADIO CO., /nc.
367 PlaneSt. Newark.N.J.

The Corwicc Vulean Lightning Arrester’s
protection against lightning damege to radios
is guaranteed by a $100 insurance pledge
enclosed in ~aen box. The Vulean Arrester
also dissipates accumulated static charges.

CORWICO ANTENNA KIT

o

At this time of the year every radio aerial
should be overhauled. Sell this idea to your
customers apd you can easily sell them a
complete Corwiro  Antenma Kit No. 4, in
which is induded a Corwico Vulcan Light-
ning Arrester.
Write for samples of these two new
items and complete dealer proposition.

CORNISH WIRE COMPANY
30 Church Street, New York City

MAKERS OF
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We Present —
Herman Klepper

And His Brother

Samuel Klepper

THE QUIET AND STEADY RISE OF THE AMERICAN SALES CO.

Unostentatiously, and without a
blare of trumpets, the American Sales
Company has quietly and consistently
forged to the fore, as a concern that
specializes in surplus-Radio-merchan-
dise of the better grades and greater
quantities.

With spacious and departmentized
quarters at 19 and 21 Warren Street,
New York City, and with warehouses
especially-leased and held in reserve
in that neighborhood, the American
Sales Company is well equipped to
turn over the gigantic quantities of
Radio merchandise which it disposes
of through its almost-confidential
sources of absorption, among the larger
Radio jobbers, department stores and
general mercantile houses throughout
the United States and other countries.

Everything Bought for Cash

With bank “reserves” extra substan-
tial, with credits extended to an al-
most unlimited amount, because of
such reserves, and with a reputation
for paying cash down that has never
known deviation, the American Radio
Sales Company has grown to occupy
an enviable position in the Radio and
transmitting trades, for it was in the
latter specialty, that of transmission
and apparatus therefor. that the Amer-
ican Sales Company first ventured into
the Radio arena, 'way back in 1919—
so this conecern may qualify as one of
the real pioneers.

Klepper Bros. the Creators

The Klepper Brothers, Herman and

Samuel, are the architects who have

$3,000,000.

reared the American Sales Company
to its present proportions. Visualizing
the commercial possibilities of ‘“wire-
less’—the wonder of the age, and
possessing little capital and plenty of
ambition, they forged ahead and soon
had a flourishing wholesale business
in Radio transmitting apparatus. A
venture that is founded on knowledge
and faith, and guided by a spirit of
determination and fair play, invariably
prospers, and this was the case with
the American Sales Co.

Government Stocks at the Start

Starting with surplus government
radio equipment, it went in for stand-
ard receiving apparatus and soon
became one of the outstanding oper-
ators in the East. Today it is one of
the largest Radio mail order houses
in the country, enjoying an enviable
financial position (see ratings in Dun’'s
and Bradstreet’s).

Some of the firms from whom the
American Sales Company has made
large purchases of surplus Radio
manufactures in the past are: Radio
Corporation of America, Magnavox
Radio Corporation, Victor Talking
Muachine Company, General Electric
Co., Westinghouse Electric & Mfg. Co.,
Dubilier Condenser Corporation, etc.;
but the crowning achievement was the
deal recently consummated with the
Kolster Radio Corporation. This was
one of the largest surplus-merchandise-
purchases in the history of the radio
business and involved an inventory of

ZETKA LABORATORIES, NOW NAMED RADIO UTILITIES CORP.

JOBBER re-
June

The RAprio RETAILER &
ceived an announcement-card,
T7th, reading as follows:

This is to advise you that Zetka
Laboratories, Inc., has changed its
name to Radio Utilities Corporation.

There are no other changes in our
organization, which remains the same
in every respect. All business done
will hereafter be under the new cor-
poration title, as above, (signed)
Zetka Laboratories. Inc.

Excerpts follow from a letter mailed
with the card:

“Coincident with the change in name,
the Radio Utilities Corporation an-
nounces 2 change in policy. The con-
cern is discontinuing the production of
the “ordinary” types of radio (unbes
and is concentrating its entire efforts

on the production of power and recti-
fier tubes, all built up to a standard
of excellence.

Now Making 280, 281, 210 & 250

The following types of tubes so far
have heen perfected and are ready for
public distribution: The 280 and 281
rectifiers and the 210 and 250 ampli-
fiers.

The Radio Utilities Corporation is
expecting to produce the 224 and the
245 types of audions very shortly.
ITowever, until these have been per-
fected, so that we are satisfied that, on
a production-basis, they will measure
up to the high standards we have set
for all of our products, we are “making
haste slowly.” Very truly yours,

RADIO UTILITIES CORP,
Ilenry T. Lees, Vice-President.

We Present—Arthur Trostler

Wextark Executives Inspect

This is Arthur Trostler. Ile travels
by air-plane to save time and sells
Brunswick-Balke-Collender sets in
large quantities, to save the buyer
nmoney and time, by eliminating extra
shipments.

Arthur
manager for

used to bhe sales
Freed-Eisemann

Trostler
the

Wextark Executives Inspect

Morris J. Izenstark, “Pinkie” Izen-
stark, and Armin Swartz, all execu-
tives of the Wextark Radio Stores,
Inc.,, that formidable chain of retail
Radio stores, with ‘main headquarters
in Chicago, but with branches and re-
tail links in other cities of the Middle
West, all arrived in New York City,
about the middle of June, with preten-
tious plans of promotion in mind—the
details of which will be published in
the Ranio RETAILER & JoBBER at the
proper time.

One of the first missions, of these
“three musketeers” of Wextark, was
to complete an exhaustive survey of
the business systems and merchandis-
ing methods now functioning in those
Walthal stores of New York City,
Newark, Brooklyn, Yonkers and other
cities, for that Walthal chain of Radio
stores is now a part of the great cor-
porate and chain-store-structure of
Wextark.

Walthal Methods and Systems O.K.’d

The Messrs. Izenstark and Mr.
Swartz all averred, in an interview
with a reporter for the Rapro Re-
TAiLER & JoBBER, Tuesday, June 18th,
that the merchandising methods, pre-
vailing in the Walthal stores, were
surprigingly-eflicient and that the Wex-
fark branches, in and around Chicago,
could profit much by emulating some
of the systems proven to be so success-
ful by the management of the Walthal

Walthal Company’s Methods

Radio Corporatian, then of Brooklyn,

N. Y. DBut the DBrunswick-Balke-
Collender Company showed Arthur
such a contract that he signed it

five vears lLe can retire;
His headquarters are

quick. In
but he won't.
now in Chirago.

Walthal Company’s Methods
Electric Co., Inc.,, which has “Walt”
Nussbaum as first-in-command and
as chief executive.

Incidental to the tour of the retail
Radio stores, jobbing headquarters and
warehouses of the Walthal Company,
the Izenstark Brotherzs and Mr,
Swartz sampled all of thie scenic rail-
ways, ‘“shoot the chutes” and other
mysteries of New York's greatest
shore resort, Coney Island.

The three Wextark overseers re-
newed many old acquaintances while
in New York town, They made their
headquarters in the executive offices
and laboratories of the Baird Tele-
vision Corporation, in the Paramount
Building, Times Square, New York
City. of which Charlas Izenstark,
brother of Morris and “I’inkie,” is the
main American factor. Yes, Charlie
was also with the other members of
the Izenstark faimnily. but h»’s so mod-
est that we have to leave him in the
backgrowid,

H. L. Dalis Moves and Expands

II. L. Dalis, that fast-srowing Radio
jobber of New York City. has moved to
new headquarters, much enlarged, at
243 Canal Street, in that same metrop-
olis and now Mr. Dalis has a stock-
room of real size, into which he loaded
25.000 Gold Seal tubes, as one order,
last month.

Mr. Dalis is developing Gold Seal
andions as his real leader.
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Why Raytheon Co. Became a Licensee Under Tube Patents

Why did the Raytheon Manufactur-
ing Company, the Radio-tube-manu-
facturer with production plants in
Cambridge, Massachusetts, and in
Newton, that State, sign so readily
and so smoothly that license-agree-
ment for tube manufacture, with the
Radio Corporation of America acting
as licensor thereunder, for itself and
for the allied corporations making up
the Radio Trust?

Answer: The Raytheon Manufac-
turing Company has become a manu-
facturing ‘“division” of the National
Carbon Company, the producer of
Eveready batteries, radio receivers of
the same name, etc. The American
Eveready Company and its subsidiary,
the National Lamp Company, has al-
ways manufactured and sold in the
past Miniature Mazda Lamps, and the
American Eveready Company, through
its subsidiary as named, was one of
the biggest manufacturers of such
Miniature Mazda Lamps, if the Gen-
eral Electric Company and the West-
inghouse Electric and Manufacturing
Company, the largest producers
thereof, are excluded for a moment
from the reckoning.

To Preserve Entente Cordiale

Because of this community-of-inter-
est, it naturally would prove embar-
rassing for the National Carbon Com-
pany to venture into Radio-tube-
manufacture, even indirectly, without
first procuring a license under the
tube patents of its old friends, the
General Electric Company, the West-

inghouse Company and their licensing-
corporation-under-patents, the “R.C.A.”

It is a fact that the General Electric
Company and the Westinghouse Com-
pany never went after the Miniature
Mazda Lamp business of the American
Eveready Company and its subsidiary
the National Lamp Works, who made
such lamps in conjunction with the
Edison Mazda Company.

Because of this friendly little com-
munity-of-interest, the General Electric
Company and the Westinghouse Com-
pany always refrained from attempt-
ing to try to steal any of the miniature
lamp business lheld by the American
Eveready Company and its subsidiary
the National Lamp Works.

Because of the entente cordiale, the
National Carbon Company, which is
part and parcel of the American
Eveready Company, just could not
venture into Radio-tube-manufacture
without getting a license under the
tube patents from its good friends the
General Electric Company and the
Westinghouse Company, a license
which it procured with little or no
difficulty, compared with the bickering
that seems almost ceaseless, and now
going on, with other independent
Radio tube manufacturers on one side,
and the Radio Corporation of America,
as official licensor for all corporations
making up the Radio Trust, on the
other—said Dbickering having to do
with the rate of royalty which such
independent Radio-tube-manufacturers
will or will not pay—at this writing
‘“won’t pay.”

New Screen

Grid Tube
A.C. 224

" Quick-Heating
Perfectly
Insulated

also
| The New Output
TUBE A. C. 245

MAGNATRON
RADIO TUBES

The Magnatron Corporation
Hoboken New Jersey

CIRCULATION FACTS

Within three weeks after the en-
larged May issue of the Rapro RE-
TAILER & JOBBER, was released in the
mails—10,450 copies strong—one week
before the June issue of this publica-
tion reached its readers, the Rapio
RETAILER & JoBBER received nearly
700 fully-paid subscriptions, all within
a period of 20 days, and with the
trade in its most stagnant and in-
active state and without counting or
including in anyway the high-pressure
subseription-soliciting on behalf of the
Rapro RETATLER & JorBER of four men
and one woman, who held forth for
their subscription-garnering in all
three of those great Chicago hotels
during the staging therein of that
great and recent Radio Trade Conven-
tion and Style Show in the “windy

| city."

The tabulated lists of subsecriptions,

| corralled at that Trade Show, have

not been received at this writing,
from the agents of this publication
who had charge of the work at
Chicago.

Proofs and figures will be furnished
to all the skeptical that this publica-
tion received 700 fully paid subscrip-
tions in 20 days, on application to the
business offices of this periodical, at
1465 Broadway, corner of 42nd Street,
New York City.

Award for Kenwood Radio Co.

The Kenwood Radio Company, Inc.,
the radio retailing concern of New
York City, was awarded a verdict of
$157.14 against Richard Schissel, in a
court of New York County, Wednes-
day. May 29th.

Radio Retailer X Jobber

SUBWAY CENTRAL BUILDING

1465 BROADWAY
NEW YORK, N. Y.

Requests information for its
records as to whether you are a

Manufacturer o
Distributor

Jobber

Mfrs.” Agent

Retailer

lmporter
Exporter

and asks that you please list
below products which you
handleandany you wish to buy

WE HANDLE—

IN MARKET FOR—

NAME

STREET

CITY

STATE
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New Majestic Jobbing Headquarters Opened In New York

The Majestic Distributors, Ine., the
new Radio jobbing house, which is to
be a distributing subsidiary of the
Grigsby-Grunow Company, the manu-
facturer of the Majestic line of Radio
receivers in Chieago, has leased space
extensive in the General Motors Build-
ing, at rhe north-west corner of Broad-
way and 57th Street, New York City,
whieh will be the johhing head-
quarters of the Grigshy-Grunow Coni-
pany for the following out of its new
policy, to sell to the dealer direct, but
in New York City only.

Now that the Grigsby-Grunow Com-
pany has decided to do its own dis-
tributing of Majestic sets, of ifts own
manufactuve, henceforth, 1t bhehooves
its two former jobhers to cast about
for the representation of other Radio
set lines of corresponding or approach-
ing sales-power and pre-eminence.

Those two johbing houses, wedded
exclusively heretofore to the Majestic
line, are the . W. Radio Company,
with executive and sales otlices, to-
gether with stoekrooms and ware-
house extensive. at 350 Hudson Street
and the Sterliny Radio and Electric
Company, Inc., with otlices and stock-
rooms at 27 Warren Street—hoth
street addresses in New York City.

Patterson Behind Sterling Co.

Trving Sarnoff, brother of David
Sarnoff, the latter the executive vice-
president and general manager of the
Radio Corporation of America—Irving
Sarnoff is the active and overseeing-
executive of the Sterling Radio and
Eleetric Company, Ine, though Mr.
Patterson, of Stanley and Patterson,
Inc., the Radio and Electrical jobhing
house at the mnortheast corner of
Spring and Varick Streets, New York
City—Mr. DPatterson is the actual
finanecinl sponsor and the guiding hand
pehind that Sterling Company.

The IX. W. Radio Company is also a
jobbing house with two and only two
factors in ownership. Gus Kraus and
Teonard Welling are the two inter-
ested parties in that corporation, each
being equal, or 350-50 holders, of the
stock thereof—at least that was true
up to a recent re-incorporation for a
stock increase of that K. W. Company.

QOther Jobbers Seek Set Lines

But other Radio jobbers, of New
York City, now see the all-compelling
need of distributing a line of worth-
while, nationally-known and exten-
sivelv-advertised Radio receivers, even
though they have not touched sets in
the past and have feared the conse-
quences of doing so.

Such jobbers are contferring Dnow
and then with the editor and publisher
of the Ranto RETAILER & JOBBER, as
they cast about for the best available
receiver to jobh.

One of the tirst questions they ask
is: Ilow much money will it take to
launch a real Radio set line into dis-
tribution in the right way, and how
much will we have to have as eash
deposits, in bank, for a nationally-dis-
tributing set manufacturer to recog-
mnize us as desirable jobhers?

$35,000 to $40,000 the Figure

The one answer to the compound
question above is that it is hard to get
away with a real set-jobbing-venture
today, unless at least $35,000 or
$40,000 is placed swhere it can he

grabhed to tide things over and to
carry outstanding-aceounts of Radio
dealers, to pay rent, bookkeeper,
stenographer, a shipping elerk, or
later, two of them, ete.

New York jobbers look with especial
favor on the Majestic—now not pro-
curable in New York City—the Larl,
the Crosley, the Steinite, the Colonial,
the Zenith, the Pierce-Airo, and the
Philco the latter line of receivers
won unstinted praise from shrewd and
keen-judging New York jobbers, who
visited that veeent *“R. M. A.” Cou-
vention and Trade Show, lheld in Chi-
cago, June 2nd to the 7th last.

Loeb Holds Majestic in Brooklyn

It should not be forgotten that
Julien Loeb, and his Specialty Service
Company, still hold the Majestic set
jobhership for the city of Brooklyn,
New York; and that the North Ward
Radio Corporation of Newark, N. J,
Liolds the Majestic fort in and around
that city; while Frank DPitt holds
forth as the Muajestic jobber in the
ity of Doston as of yore—and then
the Roveroft Radio Distributors in
Minneapolis, Minnesota, also preserve
their Majestic jobbing status, in and
around that city mentioned.

As a matter of fact, there are no
sweeping changes in the jobhing strue-
ture and various organizations de-
voied to the distribution of Majestic
receivers, the country through, except
in New York City, where the Grigsby-
Grunow Company, the ereators of those
Majestie receivers, has decided to do
their own job of distribution right to
the dealer direct.

Jobbing Arrangements Made

Now practically all ot the leaders in
the Radio-set-manufacturing field have
selected their jobbers for the season
to come, in the Metropolitan Distriet
of New York, anyway—at least they
thought they had—Nhut those who have
but one jobber, for the combined ferri-
tories of Brooklyn and New York City,
might Dbe persuaded, if the rush to
come proves that one joblhing house
cannot handle the situation in both of
those two great cities at once—then
such great set manufacturers might be
importuned to add another real live
jobber or two.

The Crosley Radio Corporation has
one all-exclusive jobber covering hoth
New York and Brooklyn—the Twen-
tieth Century Radio Corporation, with
headquarters at 102 Flatbush Avenue,
in the city last named.

Philco Has Two Jobbers

The *I’hilco” concern (still known
in corporate name as the Philadelphia
Ntorage Battery Company; nomencla-
ture, by the way, that is misnamed
and should soon be subject to change)
the Philco corporation has two jobbers
in New York City, including D. W.
May, Inc., which also distributes that
same sel in and around Newark, New
Jersey, and the Universal Radio Cor-
poration.

The Steinite line of receivers, which
are now coming to market in suflicient
volume to estop the wailing, gnashing
of teeth and wringing of hands of its
various distributors, has two jobbing
houses in New York City—the Mon-
areh IRadio Company, 12 Warren
Street, and the Auto Hardware and

“Ed.” Weiss of Michigan Ave., “Chi.,” Knows His Radio

Few adverrising men can boast of
an experience, in the merchandising of
Radio, so long, varied and diversified,
as can Idward H., Weiss, first in com-
mand of that advertising agency which
bears his name, the Edward H. Weiss
Company, with main headquarters at
307 North Michigan Avenue, Chicago.

When radio was young, “Ed.” Weiss
wus among its most energetic sponsors,
the while producing compelling adver-
tising copy for the Atlas Radio Stores
of Chieago, now a nation-wide chain.
Not long after that, he was appointed
advertising account-executive for the
Sonatron Tube Company, and two
years uago recorded another achieve-
ment in securing the account of the
Nteinite Radio Company, the manu-
facturers ot the also-named and na-
tionally-selling Steinite sets.

A Specialist in All Departments

Thus, it may be seen that Mr.
Weiss’s activities encompass the whole
field of radio. He is familiar with the
retailers’ “angle” through his connec-
tion with the Atlas Stores; by service-
ing the distributing subsidiaries of
those Atlas Stores, the Triangle Elec-
tric Company and the Paramount Elee-
trical Supply Company. he is close to
the jobbers’ problems; and, with Sona-
tron and Steinite under his wing, Mr.
Weiss has made a thorongh aequaint-
anece with the manufacturing divisions
of the tube and <et markets.

From Acorns to Oaks

In the case of each of his radio
accounts, it has been Mr. Weiss's
privilege to assist in their develop-

ment, from comparatively minor or-
ganizations, to a point where they hold
dominating positious in their respec-
tive fields,

A constant flow of bright, sparkling,
resultful ideas, built on the solid
foundation of radio knowledge, has
come from Mr. Weiss’s offices.

Mr. Weiss’s touch may be obhserved
in every department of the advertising
and merchandising activities of his
clients; in the case of Sonatron and
Steinite, his work includes newspaper
advertising, trade journal advertising,
Saturday Evening Post advertising,
broadcasting, counter and window dis-
pluys, and direct-mail ecampaigns of a
most striking nature.

Weiss Organization Formidable

A complete organization of contact-
men, copywriters, artists, and inci-
dental paraphernalia, aid Mr. Weiss in
his work. About 25 people are em-
ployed in the offices of the Edward 11.
Weiss Company, which occupies quite
a sizable space in that Bell Building
of Chicago.

Mr. Weiss is extremely active on be-
half of his radio accounts. Ile is
a familiar figure on trains leading to
Sonatron’s tube plants in  Newark,
New Jersey, and to Steinite’s factories
in Atchison, Kansas, and Fort Wayne,
Indiana.

The future of radio is brighter than
it ever was, according to Mr. Weiss,
and he is throwing himself, with real
enthusiasm, into the task of keeping
his radio accounts in the spotlight of
success.

K. W. ‘Rad}o _Co. May Distri

Well, which line of Radio sets is
the K. W. Radio Co.,, Inc., going to
distribute, during the season that will
swing into action next September, so
far as the retail-set-buyer or consumer
is concerned—and it is hecoming more
and more patent that the American-
Radio-buying-public is not going to
have its regular Radio season jumped
ahead to IFebruary or Mareh, from that
of September, despite the initiative and
enterprise revealed in the herculean
efforts of nationally-selling Radio-re-
ceiver-manufacturers to put the market
under greater sales-pressure, though
their jobbers and dealers, in an at-
tempt 1o force the absorption of a
maximum-daily-produetion of sets, re-
gardless of whether the retail-set-shop-
per evinces a sufficient appetite to ab-
sorb sueh a volume of set output, in
Spring or early Summer, or not.

Latest Announcement

The I W. Radio Co., Ine., the Radio
jobbing house of New York City, with
large offices and stock-rooms at 350

Equipment Company, of 245 West
0H5th Street—both addresses in New
York Cily—then in Newark, New Jer-
sey, the Apollo Radio Company, owned
and supervised in person by Dave Slo-
bodien and Fred Goldberg, is repre-
sented to have oversold its quota of
Steinite sets in and around Newark.
where the headquarters of that job-
bing house of Apollo are located, at
229 TIIalsey Street, and throughout
the eastern secfion of that State of
New Jersey, which is the territory of
that Apollo Company.

bute Colonial and Peerless
Hudson Street, in that Metropolis, is
negotiating to distribute the Colonial
line of Radio receivers, as manufac-
tured by the Colonial Radio Corpora-
tion, of Long Island City, N. Y., for the
season of 1930-31—and that K. W.
Company has spent about $20,000, on
more elaborate furniture and other in-
terior decorations, for its gigantice job-
hing headquarters, at the address men-
fioned, in order to be appropriately
‘“dolled up” when the de hixe line of
C'olonial receivers superb are ushered
in its doors.
K. W. Co. Turns to Peerless

Meantime, as the K. W. Company
cannot land the Colonial line for the
season to come, because of prior sell-
ing-arrangements with dealers, direct,
as counceded by the Colonial Corpora-
tion, the executives of that K, W. Com-
pany are casting about for a ‘“fill-in”
line to carry them through the 1929-
1930 RRadio season and they have about
determined to distribute the Deerless
receivers and speakers, manufactured
by the United Reproducers’ Corpora-
tion, of Rochester, New York, Chieago,
Ill.,, and now of Ann Arbor, Michigan,
where the United Reproducers’ Cor-
poration recently acquired that Arbor-
phone production-plant, once held as a
factory-unit by the Acoustic I’roducts
Company, the Sonora Company, and
other concerns engaged in that general
tie-up of Radio corporations for stock-
flotation purposes.

Turn right now to those classified trade
lists of manufacturers, jobbers, dealers, ex-
porters, importers; checked wup daily for
accuracy’s sake—foreign lists also; our busiest

department. Turn right now to page 39 of
this issue of the RADIO RETAILER &
JOBBER. (Page omitted—write us.)
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Wolfe Radio Co. Opens In Brooklyn and Moves In New York

Ben Wolfe, of the Wolfe Radio Com-
pany, that pioneer Radio johbing
liouse. with main headquarters and
stock-rooms now at 26 Warren Street
New York City, announces that his
concern is soon to expand in a very
impressive fashion and that it is now
all set to do a real distributing job
on rhat new Temple line of receivers,
as manufaetured so extensively in Chi-
cago by the Temple Radio Corpora-
tion.

Ben. and his brothers six or seven,
ave all “het” up with enthusiasm over
the prospects for sales sapremacy of

the Temple line. “Big Ben” claims
that the Temple Radio Ceorporation
doubled rthe size of its Chicago pro-

duction plant in June. Originally that
Temple factory boasted dimensions ot
190.000 =quare feet, but now another
nnit of just that amount of square
footage Lias bheen added. Six hundred
Temple sets a day are being made at
thiz writing, (June 10) according to
Ben and he says by July 1xt (which
has arrived and past) that a capaeity
of 1,000 Temple sets per diem will he
(or now ix) possible.

Wolfe Co. Exclusive “R.C.A.” Jobber

The Wolfe Radio Company has
added ganofher feather to its alrendy
multi-feathered cap, by procuring the
appointment, as exclusive jobber, of
the Radiotron tubes. as distributed by
the Radio Corporation of America. in
lower New York City, or from Chain-
Lers Street south, thus including the
grear Cortlandt Street section of New
York's greater Radio retaildom.

Said “1lig Beu” further in the inter-
view : “We now have, in our own ter-
rirory. more than five hundred Radio
vetailers, ot the first and well-rared
class. who are franchised by us to sell
the Temple line of receivers—that is in
Creater New York Ciry. inclnding
Brooklyn and Tong Isliind. New York;

and our staff now includes 15 sales-
men, representing the Wolfe Iadio

Company in that territory.

“The Temple Radio Corporation now
has 1437 emiployes at work in Chicago.
An  additional planr, encompassing
190.000 square feet, which is the size
of the original new plint. has been
iadded. 'The Temple Corpor:ittion is
making G00 sets a day right now; by
Tuly 1st they be making 1,000
Temple receivers per day.

A Wolfe Branch in Brooklyn

“We are mnow opening a large
branch. of the Wolte Company, in
Brooklyn, fo afttend to deliveries in
that ecity and on Long Island. Now
dealers, loeated in thoxe xections, and
even in the outlying distriets thereof,
can receive deliveries of Temple sets
at one hour’s notice.

“We will also annonnce the opening
of our new show-rooms in Varick
Nrreet, New York City. on or about
July Ist. We haven’t signed the lease
as yvet and I don’t want to lLe too
definite until we do.” —Conelusion by
“Big Ben” Walte, the old “vet” of the
trade.

Will Kavish Sell Bremer-Tully?

Well, Sam Kavish, of the Radio
Jebbers. Inec.. seems about decided fo
hehind the Bremer-Tully line of
receivers., tor distribirion in rhe New
York terrirory. Sam has handled no
Rudio set heretofore. His extensive
and expansive oflices and stock-rooms
are located at 140 Liberty Street, New
York City.

Wiil K. W. Co. Tie to Colomal?

Rumor has it that the K. W. Radio
Company. Inc.. which ceasad to
be a Majesrie distributor in  the
Greater New York territory. mny em-
brace tfhe Colonial line of receivers. for
dixtribution therein. but that is by no
menus decided at this writing.

will

ger

has

With Hand of Friendship Extended, Trust Salutes Us

(Caontinned from page 26)

A New National Policy
. But. Attorney General Mitchell is
devising wun entirvely different poliey
naot, co heplrhtul for the Radio Trust

and little | Radio xet manufacturers,
unliesnsed under rhe cireuit patents
ol the Radio Trust. who have been

shaking in rheir shoes as they awaited
the service of puapers in infringement
snirs against  them—such  small  set
manuntaeturers had best forget their
fears for' the present aund step right
out in the lime-light, xia-advertixing
and ineidental publieity, for the inside
“dope®” is that rhe Radio Trust con-
templates no more patent infringe-
ment suits at present agaiost inde-
pendent and unlicensed Radio set and
tube 1manufacturers—but the \ner-

WNew &)raftar Sales Agent

The Sherman Sales Co., of 11 Park
Place. New York City, has been ap-
poinred exelusive factory sales repr
sentative of the Gibraltar Radio
Supply Co., the manufacturers of the
full line of A.C. and D.C. Gibraltar
Radio Tubes.

The Gibraltar Radio Supply Com-
pany has siales and executive offices at
No. o Union Square, New York City:

iean Teleplione and Telegraph Co.
and its two subsidiaries, still un-
daunted, will doubtless continne to

hring suits against manutfacturers of
amplitiers, when such devices are sold
theatrex,” dance
public auditoriums,

are charged for
trans-

for installation in
halls or other
where  adimissions
such stepped-up-volume in
mission.

But rhe milk of human Kindness is
oozing c¢ut of every poye of the pet
sonnel of the Radio Corporition of
Anmericia. down in  the Woolworth
Building, New York City, but
long will that milk so ooze and is it
and thus caleulated to be
harmtul to borh women and children”

how

wittered

Gold Seal Co. Buys Rosasto Co.

The (iold Seal Eleetrical Company,
Ine., the manufacturer of the also-
named Golil Seial Radio rubes. has an-
nounced. through its president, J. W.
Duff. the purchase of the facrory of
the Rosato Manufacturing Company,

the  Radio-tube-producing-concern of
Brooklyn. New York, tlie plant of
which, on July 1, was operating at

full eapaeiry, rhus assuring an output
of from S,000 ro 10,000 tubes daily.

Federal Co., Buffalo, Fails
DUFFALD, July 3.—Receiverz were
for the Iederal Telephone
Mannfacturing Company  of Duffal
today, on the application of the Acme
Apparatus Corporation of Cambridg

named

Mass., one of the ereditors.
Samnel B, Botsford, general man-

ager of the Buffalo Chamber of Com-
merce, and Lester . Noble, presi-
dent of the Federal were
appointed.

Company,

The Acme Corporation, in hringing

the action on behalf of other cred-
itors, stated that the Federal Com-
pany is a going concern with assets

in excesx of its liabiliries.

It is helieved that the receivership
is preliminary to rvefinancing and re-
organization, would include
the Iederal Telephone Company. rhe
Radio Corporation. distrib-
the eompany’s products. and
several orher nunnamed companies in a
81,000,000 merger.

wliich

Federal
ntor of

Schuette Tells How R.C.A.

Onr readers will recall that a re-
guest wix made by the Ranio RETAILER

& Jowsper. in the last issue of that
publication, of Oxwald P. Schuette.
the Executive Director of the Radio

Association. that organiza-
trust-combatting independent
manufacturers, with main ex-
headquarters in Chicago. hut
now wirh a  braneli oflice. recently
opened. in Washingion, .

The following smmmmary explains rhe
siruation the requext of Mr.
Nelhinet e is repeated ar the end of it:

A Possible Penalty Dodged

The “R.CA.7 did “pnt one over”
on rhe IFFederal Riilio Corporation. ac-
corvding to Mr. Schuetre. when it per-
suaded the Federal IRadio Commission
to permit the transfer of the short-
wave-lengihs and broadeasring conces-
siong from that “RLOC.A” to its en-
rirelv-owned-subsidiary. “R.C.A.”" Com-
munications, Ine.; for in so doing the
YR.C.A ducked & Hability .and an
impending penalty, just what it was
we do not now recull, and the Federai
Radio « Commissioners, as well as at-
taches of the Department of Justice,
are said to.be strutting aveund Wash-
ington grinding theiv teeth with cha-
grin. beenuse the “R.C.A7 has "put
over a slick one on them™; and they
aver that it they had seen rhe triek,
embederd in rhe transfer of the short-
messnge-rransmitting wave-lengths, the
stations,  transmission devices and
broadeasting concessions, from the
Nadio Corporation of America to its
totally-owned subsidiary, “R.C.A.” Com-
inunications, Inec., that those Federal
Radio Comuinissioners and attaches of
that Department of Justice would
never have permitted the traunsfer.

Will vou write to the Rapio RE-
TAILER & JosBER. Mr. Schuetre, and re-
enlighten its slow-to-comprehend editor
with respect to this point?

Prorecrive
tion of
Radio

erutive

and

Schuette’s Reply by Request
AMr. Schuette answered this inguiry,
in the New York otlices of the Ranio
REra1LER & JorsEk, last month, in the
tollowing fashion :
‘Secetion 13 or 15 of the White Radio

Verdict Against Wm. H. Priess

A judgment against William H.
I'riess, for $1,906.99, was awarded to
M. H. Brown, in a New York County
Court, Thursday, June the 20th.

Mr. Priess is that former engineer
aud inventor of the De Iorest Radio
Company, of Jersey City. N. J., who
wirhdrew from that concern., several
veiars #ago, to venture into Radio-set-
manufacturing on an extensive scale,
and with results far from propitions—
so far as finaneial profits, or the lack
of them, were concerned.

The Ranio RETAILER & JOBRER re-
ceives inguiries on occasion as to the
whereabouts of William II. DPriess.
Answer: ITe still holds forth at 693
Broadway, New York City, and the
concern, with which he is identified,
iz still known as the William 1. Priess
Radio Corporation.

Turn right now to those classified trade lists
of manufacturers, jobbers., dealers, exporters,
importers; checked up daily for accuracy’s sake
—toreign lists also; six girls producing them
—our busiest departmen®. Turn right now
to page 39 of this issue of the RADIO
RETAILER & JOBBER

Ducked Forfeiture-Penalty
law, as enacted by Congress in 1927,
exrends the force and effect of that
statute =0 that it dove-tails into both
the and Clayton anti-trust
laws, to cover tlie Radio situation.
One or the other of these sections pro-
videz that, in addition to the penalties
imposed hyv the presiding judge, on a
finding of guilry. rhat the said judge
can add an additional penalty in the
form of a revocarion of licenses or
wave-length eoncessions, thereby ruling
the broadecaster declared guilty en-
rirely oft of the air. (The ecrucial
situation arises hecaunse of the danger
of the Radio Corporation of America’s
being enjoined permanently, as it has
dlready  bheen  enjoined temporarily,
from enforeing Tube-Clause-Nine.—
llditor,

“R.C.A” Slipped Out From Under

Now the Radio Corporarion of Am-
erica has gotten out from under that
penalry of forfeiture, just deseribed, by
rransferring its wave-lengrhs to its
recently-crented  subsidiary, R.C.A.
Communieations, Ine. The latter con-
cern will not run atfoul of the judge,
but will hold title and ownership in
the wave-lencgths, The Ridio Corpora-
tion of Ameriea will be the arraigned
vietim. if there is one, hut it will have
no wave-lengths of whith it ean be
deprived.

Tube-Clause-Nine Suit Off

‘I think that the suit against the
Radio Corporation of Ameriea, involv-
ing Tube-Clause-Nine, is going to be
dismissed by voluntary action. if the
merger of independent tube manufac-
turers. whiel Caprain Sam Darby is
trying Lo promote. becomes an accom-
plished faet”—Coneclusion by  Mr.
Schuerte.

(Editor’s note: (ine of the four in-
dependent tube manufacturers, in the
proposed consolidation, being promoted
by Captain Darby, Jr., offered the tube
plant of his corporation for sale during
the week opening Monday, June 1%th;
and the Darby merger was to be a fact
or called off on rhe preceding Thursday.
Judging from this development the
proposed merger did not materialize
into a veality.)

sherman
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Leads of Active Buyers—Read,-Write and Sell Them Now

 Now |

Name: West Coast Specialty Co.

Address: 383 Oak Street, I’ortland,
Oregon.

Classifieation : Radio Manufacturers’
Avents.

Report: *In Market for Radio Sets,
(Chassis), as Manufaeturers' Agents.

“We handle Radio C:binets and
Radio Sets.”

Name: Braiteman-Fedder Co.

Address: 414 East I'ratt  Street.
Baltimore, Maryland.

Classification : Maunutacturer of Mel-
oart Tubes; Distriburor and Jobber of
General Radio Merchandise,

Report: “In Market for Radio Sets,
Speakers, Cabinets, Accessories .and
Surplus Merchandise,

“We handie Radio Sets, Loud-Speak-
ers, Radio Tubes, Cabinets, and Ac-
cessories.”

Name: B. Green

Address: General Delivery, Muske-
gou. Michigan.

Classification: Radio Retailer,

Report: (As filled out on classifica-
tion blank of Ravro RETAM.Er & JOBBER,
furnished by that pnblication) “Am
just opening a new Radio Store; in-
terested in all new lines of Radio Sets,
Tubes, ete.; any descriptive literature
sent would be appreciated.

“Would like appointment, as Exclu-
sive Jobber, for my section, on a good
line of Radio Tubes.”

Name: Ayron Radio Stores, Inc.

Address: 4003 West Madison Street,
Chicago, Illinois.

Classifieation : “Radio Retailer.”

Report : “In market for anyrhing and
evervthing in Radio.

“We now handle Majestie, Bosch,
Atwater Kent. Zenith and Graybar
Radio Receivers, as well as Miscel-
laneous Lines of Golf and Music.”

Name: Kip Lenzi & Co.

Address: Symons Building, 723 West
Providence Avenue, Spokane, Washing-
ton.

Classification :
ers’ Agent.”

Report: ‘“We are in the market for
Radio, Antomotive and Electrieal
Merchandise and such we are handling
at the present time.”

Name:

“Radio Manufactur-

Cresradio Store

Address:  166-32 Jamaica
Jamaieca, Long Island, N. Y,

Classification: Radio Retailer, with
Radio factory and laboratory adjoin-
ing, all under the supervision of
“Sterns,” the fat “feller” with a con-
tagious =mile, who is a real Radio
engineer, and who specializes in the
production of Crescent Lazite and
Wire-Wound Resistors, as well as in
the scientitic repairing of Majestic
Eliminators, Power-packs. Amplifiers
and in the installation or repairing of
various Theatrical Squipments,  or
Public-Address-Systems, ete.

Mr. Sterns phoned in all of the
above facts to the Ravio RETAILER &
JopRER, Saturday morning, June 22nd.

Don’t be a boob! Learn what’s going on
in the trade. There’s but one way. Send
$2 right now for one full year’s subscription
to the fastest self-growing trade publication
in circulation, of any kind, in any line, of the
world.

Avenue,

Name: L. G. Flentje

Address: 922 Clara Avenue, ‘Shel-
boygan, Wisconsin,

Classification :  Operator of a Radio
Engineering Laboratory; (from letter-
head) Manufacturer and Distributor
of Inductive-Interference-Filters:
Radio Survev, Transmission, Indus-
trial, Distribution and IPower-Plant.

Report:  Contained in letrer dated
June 14th, last, and reproduced as fol-
lows :

Rap1o RETAILER & JOBBER,
1465 Broadway,

New York, N, Y.
Gentlemen :-

We are in the market for Metal Con-
tainers for Radio-Interference-Filters.
We would appreciate having yvou put
us in contact with any manutacturers
of such reeeptables whom you may
know of.

Thanking you in advance for this in-
formation, we remain,

Very truly vours,
L. G. FLENTJE,

Radio Engineering Laboratory.

President.
Name: C. Myers

Address: Box 62. Merchants’ Sta-
tion, St. Louis, Missouri.

Classifieation: Not stated.

Report : letter includes
its own report aud requirements :

St. Louis, Mo.,
June 10, 1929,
Rapio RETAILER & JOBRER,
1465 Broadway.
New York, N. Y.
Gentlemen :

Can you inform me, in the enclosed
stamped, return-envelope, who are the
minufacturers of Portable “A.C.7" sets,
that were exhibited at the Chieago
Trade Show, or of other manufac-
turers of the same?

Thanking you, I am,

Yours very truly,
C. MYERS.

Answer: Trav-Ler Manufacturing
Company, of St. Louis, Missouri, and
Portable Division of the
Shortwave and Television Laboratory,
Inc, 104 Brookline Avenue, Boston,
Mass.; and, to complete the group of
Portable set producers, The Ben Simp-

Following

Chicago;

son  Distributing Co.. 16-22 ITudson
Street, New York City.
Our correspondent will find, else-

where in this publication, some pointed
remarks about PPortable Sets and why
fhey are not in general demand.—
BEditor, Rapto RETATLER & JOBBER.
Name: Frank Radio Co.
Address: 715 South Main
T.os Angeles, California.
Classification: Radio Retailer,
Report : “In market for Radio Tubes
of All Kinds; Also Radio Speakers,
Crystal Sets, Ear I’hones. Short-Wave-
Sets and Short-Wave-Adapters, both
‘AC. and ‘D.C”
“We now handle All Makes of Cheap
Electric Sets.”

Street,

Turn right now to those classified trade lists
of manufacturers., jobbers, dealers. exporters,
importers; checked up daily for accuracy's sake
—foreign lists also; six girls producing them
—our busiest department. Turn right now
to page 39 of this issue of the RADIO
RETAILER & JOBBER. (Page omitted—
write us.)

Name: Central States Sales Co.

Address: 31 West Weber Road,
Columbus, Ohio.

Classification : Radio  Manufac-

turers’ Sules Agent.

Report: “We arve in the market for
Cabinets, Speakers and Chuassis,  We
now handle Armor Radio Tubes, and
cover Ohio. Seouthern Michigan, West-
crn Pennsylvania and New York, We
have also rexident-angents in Detroit,
Toledo, Cleveland, Buffalo, Littsburgh,

Akron, Columbus, Cincinnati  and
Louisville.”

Name: Alexander’s, Inc.
Address: 1109 Third Avenne, at
G5th Ntreet, New  York City;  tele-

phone, Rhinelander 5600,
Claxsification: Radio Distributor,
Report: “We are in rhe market for

an advertised Radio Set.

“We now handle Dayv-Kan and Sham-
rock Radio Receivers, Bay View Fur-
niture, Jewe! Electrical Instruments,
"Temple Speakers, I'hileco Eliminators,
Findlay Cabinets and Consoles, Are-
furus Tubes and Burgess DBattervies.””

Name: Buckingham Sales Co.

Address: 120 Tligh Street, Boston,
Massachusetrs,

Classifieation : AManufacturers’ Sales

Agents,
Report: TFrom special announce-
ment, sent to the Rapie RETAILER &

JonsEr under dare of May 2nd. last,
but squeezed out of the news columns
of this publieation unril now, we
quote, as follows:

“We are Manufacrurers’ Agents for
RRadio and Electric lines and are al-
ways willing to listen to a proposition
from » good, live Ruadio manufacturer
to represent him here in New England,
on a strictly commission bhasis,

“Yours very truly,
“BUCKINGITAM SALES COMPANY,
“(Nigned) I’. II. MacNeill.”
Name: The Radio Shop.

Address: West Forest Street, Brig-
ham City, Utah. (Recently removed
to that address.)

Classification : Radio
and Radio Retailer.

Report: “In market tor Radio
Radio *Grounds': Compact,
Low-I'riced, Efficient Antennae, I’hono-
sraph  Pick-ups,” Portable Radios,
Short-Wave Kits and Sets. Service
Data and Other Radio Items.

“We now handle Brunswick Radio
Receivers, Phonograph Records, Cun-
ningham and ‘R.C.A’ (Radiotron)
Tubes, Apex and Powell Radio Sets,
RBatrery-Operated-Receivers, “Trade-
in” Sets, Q. R. 8. I'ortable Phono-
graphs, ete,

“We were formerly known as the
firm of I’age and Faulkner, and at our
former address wevre styled as the
drigham Music Co.”

Distributor

rarts,

Award for Emerson Radio Corp.

The Emer=on Radio and Phonograph
Corporation, the Radio distributing
house of New York €City, obtained a
judgment of $204.23 against Edward
Landsburg, in a court of New York
County, N. Y., Thursday. Juue
the 20th,

Name: Davega Brothers
Address: Executive offices, 114 East

23rd  Street, New York City, with
stores in that Metropolis and else-
where.

Claszification: Operarors of a for-
midable chain of retail Radio stores:
likewise a Radio jobbing house, which
oecasionally parricipares in the turn-
over of quality Radio joh-lots regard-
less of size.

Report: (Over the telephone to the
Ravro Reratiek & JorEr) “We want
to get the name of an independent tube
manufacturer specializes in the
production of tubes for amplifying and
entertainment purposes in  theatres,
Which parvticulur tube manufacturer
do you recommend to cater to such re-
quirements?

Answer: The Sonatron Tube Com-
pany, with production plants in New-
ark, N. J., and now, after a recent
opening. in Chieago, Illinois, makes a
specialty of furnishing amplifying
tubes to theatres, for public-address-
systems, for dance-halls, ete. (Other
independent tube manufacturers, in-
cluding the Cable Radio Tube Corpora-
fion, of Brooklynu, New York, produce
the 250 type of audion for entertain-
nment purposex.)

who

Sonatron Signed Contract Gigantic

In fact, at the time of the Radio
Show in Chicago, last vear, the Sona-
tron Company signed one of its great-
est contracts for the supplying of
amplifying tubes for theatrical repro-
duction with a great chain of theatres
and moving-picture houses which has
headquarters in Philadelphia

Aecording to specimen, or prelim-
inary. copies of rhe tube-license-agree-

ments under patent, as now heing
signed by some independent tube

manufacturers, wirh the Radio Cox-
poration of America as licensor, it is
specified that such tube making signa-
tories. to such royalty-paying-con-
tracts, shall not participate in the busi-
ness of furnishing special amplifying
tubes for theatres, moving picture
houses, public-dance-halls, or public-
address-systems,

Whether the rube
who have signed such licenses have
succeeded in having eradicated that
phrase or c¢lanse, which prohibits them
from catering to the entertainment
business. is not generally known, for
sueh licensees, under alleged tube pat-
ents, as licensed by the Radio Corpora-
tion of America, arve not bellowing in
clarion tones from the house-tops
about the specitic provisions of their
license-agrecnments as signed by them
and by the corporations making up the
Radio Trust, with the Radio Corpora-
tion of America acting as official
licensor for them all,

mannutacturers

EISLER’'S MAY REPORT

The Eisler Electric Corporation re-
ported, Jupe 9h, a net profit for May
of $123.640, after all charges, com-
pared with $109,870 in April

Business in June has been at the
highest rate in the company’s history,
it was announced.
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The Engineer’s Viewpoint on New Models

By Dr. Fulton Cutting, President, Colonial Radio Corp.

The engineer’s atritude in building
a new 1model of Radio receiver in-
volves a dual consideration.

First, he must seek to be irue to
himself and to hig indostry. Ile can
he only by endeavoring to Dbring his
produet to the highest point of develop-
ment, in accordance ywirl the newer
principles, discovered through constant
research and experiment.

The second consideration is eqnally
important., and must of necessity fol-
low the full attaimment of the first.
Only after the new prineciple of the
product is fully perfected. does the
enginecr begin to think of it in terms
of g commercial commodity, It is then
that his work takex the form of re-
fining the new product to be coinmer-
cially-acceptable.

Advancement or Doom and Failure

It would be a eomparatively simple
matter if all the engineer had to do
was to go to lis dealer-organization
and inguire what was wanted. In
such a caxe he would bhe advixed to
follow a model which such retailer
had found to be sucees=tul in their
sales,  This, while it sounds reason-
ably-logical on the face. would be dis-
astrous in the run. It would
bring the industry to a standstill, in
that the engineer's point of view would
he focussed on the past instead of on
the fuiture.

When the magnetic-speaker was pev-
fected people were highly satisfied,
dealers’ sales continued to increase,

long

BEHOLD THAT COLONIAL “D.

Seldom do we hear such enconiums
of praise as now and on every band,
in compliment of that new “D. C.” job
of rthe Cotonial Radio Corporation,
the long-established set-manufactur-
ing-coneern with production plant in
Long Island City, New York, which is
headed. as executive-in-chief, by Doc-
tor Fulton Cntting, and. as general
manager-over-atl. by Fred Carson.

Not that the “A. C.” lines of
Colonial suffer any by comparison
with their companion “D. C.” receiver.
But we have heard that Colonial de
luxe “D. C.” perform in the store of
the Electric Serviee Engineering Cor-
poration, at 105 West 47th Street,
New York City. That's a “D. C.
neighborhood and if there is a more
difficult spot in Greater New York, for
Radio reception, we haven’t found it
yvet and we have branch oflices of the
Rapto RETAILER & JomBER at the very
next door and just over the wall from
that store of the Electric Service
Engineering Corporation.

Believe us, the reproduction of that
Colonial “D. C.” job, in that 47th
Street store, surpassed in excellence
and in marked degree four other and
areater-advertised receivers in a com-
petitive test.

Of course, the big broadeaster atop
Loew’s theatre is just around the cor-
ner, in Broadway, and it blows
against our extra long Golden-Leutz
panel in the 47th Street offices of this
publication like a blizzard at its
height on a mid-winter’'s night.

Those Fords and Rolls-Royces
Well, some of us make the Fords

and rhere was no partieular demand
for somerhing bhetter—since ‘“some-
thing better” was a very diflicult thing
to conceive,

If the engineer stopped there and
continued serving the dealer and con-
samer with what they were already
entirely satistied. the progress of the
radio industry would have come to a
close,

The Vogue of the Dynamic

The engineer. however. has his face
turned to rhe furure—.\Along came rhe
Dynamic Npeaker! Over-night the
publie, the dealer, the entire industry
turned to it with enrhusiastic acelaim,
hailing it ax the tinal step in the nat-
ural reproduction of the human voice
aund of all musieal instruments.

Again the consumer is satisfied with
hix radio, and the dealer wirh his sales.
Following this clue the engineer would
be led to believe that his work is over.

Bt the enginecer goes on! Even now
his face turned to
the future. and what appears difficult
to conceive, at this moment, may to-
morrow prove to he another startling
realizarion to the dealer aud consumer.
The engineer can never let well enough

more than ever is

alone. Ile muxt o on and on—forever
finding means to hend nature's laws

rowards greater service fo hmmnanity.
In each step of his accomplishments
he merely <tops for a moment—long
enougll to refine his progress into a
connnercially-aecceptable form.

C.” JOB, IF YOU'RE AFTER ONE

and the nickel cigars but Messrs, Ful-
ton Cufting and Carson seem to have
a  preduction slant akin to Rolls
Rovces and Corona Coronas—but the
price-range on the Colonial line need
cause no one’s pocket-book to shrink
up with tright.

For sheer elegance in cabinetry, for
exquisite and precise dexign of set,
circuit and parts, for positive operation
and economic appropriation of space,
for improved installation and perfect

synchronization of the new and no-
tably-improved Fulton Cutting dy-

namic-speaker—the sole and exclusive
conception and creation of Doctor Ful-
ton Cutting. himself—for all of these
cardinal virtues and many more,
which we have not the room to list
herein, we commend the elegant. the
gorgeous but not gaudy and the highly-
efficient and superbly-fashioned line
of Colonial receivers—if you hut see
them you'll be sold on them, because
of their exquisite beauty—every touch
of eolor and blend thereof attaining to
the aeme of good taste and artistie
restvaint,

The Rapto RETAILER & JOBBER'S
statf hears frequently, in its rambles
about New York City and New Jersey,
some very extravagantly-worded en-
dorsements of that Colonial “D.C.”
set, from competing manufacturers
who also specialize in the production
of “D.C.” jobs, themselves. Several
of them—two of them heads of larger
set-making concerns of the country,
have whispered, right in the “listener”
of the RApio RETAILER & JORBER, that
the Colonial “D.C.” set is the Dbest

How I Would Select Sets to Sell, If I Were a Dealer

By Joseph Gerl, General Sales Manager, Colonial Radio Corp.

Ivery vear the Radio dealer faces
the sanie problem—What Radio re-
ceivers shall I earry for the coming
season—How shall T select sets that
will bring customer-satiziaction, and
to me protit and prestize? These ure
questions npon which the very exist-
ence of the retailer depends.

FFroin my experience, over a long
period of years. and from contact with
radio-ttealers from coast to coast,
whose problems I have heen ealled
npon to work onr very often. I have
noticed that there are three dominat-
ing, fundamental factors to consider
in deciding what lines of Radio re-
ceivers o earry, namely :

1. The product, itself;

2. The financial status ot the
facturer:

3. The merchandising vision of the
management.

manu-

A Good Product Most Important

I have put the factors involved in
the order of their true importance. A
cood produet is by far the most im-
portant element, hecaunse it can always
be sold by the dealer, regardless of
the standing of the manufacturer. or
of the wisdom of the management.

A good produet, moreover, will al-
ways afttract plenty of eapital, and
plenty of capital can always hire good
management. Take away the produet,
however, and, no matter how strong
the company is, failure is certain.

In judging rhe product itself, the
dealer should consider the actual per-
formanee, the engineers who were re-
sponsibie for its goodness, and the abil-
ity of the company to produce this
product at the right price.

Good Product is 60 Per Cent

I would, therefore, state that a good
product should be considered 60 per
eent of the bhattle, and the retailer, in
analyzing his new lines, should con-

ROSEN vs. IZENSTARK

Gossip has it that, at the Radio
Convention and Trade Show, in Chi-
cago, early in June, Raymond Rosen,
of Raymond Rosen & Company, the
Radio distributors of Philadelphia,
was broadeasting, most recklessly and
with muelh &ang froid, his reputation
and skill as a golfer, withont a rival
in the Radio trade.

Report has it further that Charlie
Izenstark, chairman of the board of
the Wextark Radio Stores, Inc., chief
on  the American continent of the
Jaird Television Corporation, and one
of the Radio industry’s most conspic-
uous turn-over specialists in the realm
of surplus Radio merchandise—that
Charlie Izenstark modestly accepted
the rather arrogant and condescending
challenges of the said Raymond Rosen,
to take to the “greens” and play goif
as an inevitable “‘runner-up” to Ray-
mond the unbeatable.

Raymond Rosen Chagrined
Eighteen holes were played by the
Radio traders, in a special match and
before a large ‘‘gallery.” Those de-

creation of its kind now on the
market. How we are all beginning to
like and understand each other!

sider the product before he does any-
thing else.

Financial problems are not so im-
portant with a good product, in the
long run; but, for the inmediate pur-
poses. it is important, from the deal-
er's point of view, that the mamnfac-
tuter, who has the good product, he
strong enough to carry through his
producrion and marketing programs
for the current season.

The finaneial strength of the com-
pany should always be checked, not
througih the media of rumors or snap-
judgment, or by questioning salesmen,
bur rather throngh reliable commercial
agencies, who know the strength ef ull
manutacturers and who have full in-
formation.

Financial Rating, 25 Per Cent

It is wmy belief that the financial
strength, of the company, should bhe
viven 25 per cent consideration, in
choosing the sets to carry for the
season.

Last, but not least, the retailer
should consider the wisdom and pro-
eressiveness of the management, as
well as the sales policies of the com-
pany.  This, the dealer can easily
verify, either through the reputation
of the men in charge of activities of
the company, or by checking upon
their immediate policies.

The primary object of the dealer i
to be successful in business—in other
words, to make a profit on his invest-
ment.

Obviously, a good product and =n
strong manufacturer, without the
proper merchandising plans, canuot
completely-satisfy the dealer. The

nierchandising poticy of the manntac-
turer should take into consideration
every detail of the dealer’s sales and
service problems. Only then can the
complete trio of factors total success
at a ratio of 100 per cent.

siring to know the final score can
write, phone or wire, “collect,” to Ray-
mond Rosen, at Philadelphia, and find
ont, It is further rumored that the
said Rosen was so chagrined that he
did not even return to the club house.
and that golf is a subject taboo with
him now,

A TELEVISION INQUIRY

Word has leen cabled from London,
to New York, that a report is in circu-
lation, on the other side, to the effect
that the Federal Radio Commission of
the United States, at Washington, has
granted three short wave-lengths to
the Columbia Broadecasting Company
of Newark, New Jersey and New York
City. for the broadcasting by television
from New York to London, Berlin and
Parvis. Our Loundon brethren communi-
cated with the Rapio RETAILER & Jos-
BER to verify this report.

Answer: The Federal Radio Coni-
mission lhas made definite announce-
ments of its allotments of late—in-
cluding 15 short wave-lengths to the
Radio Comporation of America, and,
as that Commission has not mentioned
anything about trans-Atlantic tele-
vision-coneessions, it is a foregone con-
clusion that such were not granted.
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A Trade

Survey Among the Manufacturers

The Set Offerings, Plans and Personnel of Audiola Co.

The Audiola Radio Conipany,
with production plant at 430 South
Green Street, Chicago, have been qual-
ity et builders since thev first ven-
tured in 1921. In those early days the
Audiola organization built & ecrystal
set, which was universally recognized
as a thorough qualiry product. Kach

yvear they have built equally-high-
grade Radio sets and they offer in
their present models their supreme

_achievements to date.

The Aundiola Company know Radio
sets thoroughly, not only because of
their long experience in the mass pro-
duction of receivers, hut because, at
different times, they have built most
of rhe various and important parts
and elements that o into the making
of radio receivers; such as variable
concdensers. “R.  ¥.” transformers,
sockets, drives and numerous mechan-
ical details.

In 1fact, the thorongh mechanical
consrruction has always been an out-
standing fearure of exaer Audiola set
bhuilding.

At present the Audiola Company
manufacture a very high percentage

of Ruadio set parts, for installation in
‘heir own receivers, and fhey have
their own tool and die, plating and
spraying deparrments, etc., for such
syvuchronized produerion.
The Special Parts Selections

Those Radio parts that they do not
manufacture. for installation in the
Audiola sers, are of recognized qual-
ity, and include sueh as bear the
names of Thordarson, 1’otter, Frost
Carter, Eby, Kurz-Kasch, Micamold,
etc. For example, the Audiola Com-
pany  have been wusing Thordarson
ransformers continually since 1923.

The personnel of the Audiola Radio
Company includes Mortimer Frankel.
the president of it, who founded that
concern.  Mr. Frankel entered radio

through the electrical-meusuring-field,
and was associated with the Roller-
Smith Company, rhe elecirical instru-
inent builders, for more than twenty
vears. lle is a member of the I. R. E,,
AT EE, and S. A K.

I, J. Marco. B.8.. E., the chief en-
vineer of the Audiola Company, wlho

is a recognized radio authority, has
been designing Andiola sets for the

past several years and was Tespons-

ible for the Bremer-Tulley Counter-
phase, a fanious set in its day. He Las
made a thorough study of “A. C.”

shield-grid-tube application, as exem-
plified in the present Audiola models.

Others of the Personnel

K. J. Glennon, superintendent of
produetion plant and mechanical en-
gineer, has been associated with the
Audiola Company siuce its second yvear
of existence. Ile was formerly assist-
ant superintendent of plant for the Jef-
ferson XYlectric Manufacturing Com-
pauy, and enjoyvs a thorough knowl-
edge of rhe mechanicnl construction of
radio receivers,

H. E. Anderson is secretarv of the
Audiola Compauy and has served in
rhat capacity since the inception of the
Audiola concern in 1921, IIe now takes
charge of all purchasing activities.

The Audiola Radio Company has
now reached that stage in its business
career where it has “arrived” and its
future looks very brilliant indeed.

Madsen & Saftler Sales Agents

John S. Madsen and DPercy Saftler,
of the Madsen & Safrler Company, with
headquarters at 136 Liberty Street
New fork City, are the manufac-
furers’ sales representatives in that
metropolitan district of New York City
for the Audiola Company—and in such
new connection those two sales acceler-
ators have alrendy begun to make good,
as well they should.

New Jensen Spe;ke; Plant, ljt;liblinnga_;aicity, T‘Jea?ly Done

CIIICAGO, 111, July 1st.—Work on
the new unit for the Jensen Radio
Manufacturing Co.’s plant, for which
ground was broken the wmiddle of last
June, is progressing at a rapid rate,
and. according to- Peter I.. Jensen,
president of the company which bears
Lig. name, installation of machinery
and equipment will start during the
present week.

This new unit doulles {he manufac-
turing capacity of the Chicago plant of
the company. The first unit. into
whicl: the company moved, this spring,
wis considered, by Jensen officials. to
be of suflicient size to provide ample
manutacruring-space for the 1929 and
1931 season. Dut the introduetion of
a  new Jenzen-Concert-Dynamic re-
sulted in a volume of husiness being
placed witlt the company whieh made
it imperative immediately to expand
the manufacturing capacity.

16 Set Makers Sign With Jensen

According to Thomas A. White, gen-
eral sales manager of the Jensen Com-
pany. contracts have been signed with
sixteen of the leading radio-set-manu-

facturers to supply them with their
electro-dynamic speaker requirements
for the coming season. Among these
are numbered several of the largest set
producers in the conntry. The com-
pany, according to Mr. White, is also
obtaining a large volume of bhusiness
from the automatic phonograph manu-
facturers and builders of apparatus
for talking-movie pictures.

Practically all departments in the
Jensen plant are operating on a
twenty-four-hour basis, to cope with
shipping schedules called for on manu-
facturers’ contraets and to keep pace
with orders being received from the
distributing trade.

New Branch In Yorktown
Mr. White also announced today the
opening of a new oftice in New York
City to serve the metropolitan area.
This ottice is located at 126 Liberty
Stree(, right in the heart of the retuil
Radio section. in the downtown sector
of that metropolis. and is in charge of
James A, (“Sunny Jim”) Kennedy,
eastern sales manager. The telephone

number there is IIitchcock 1392,

Go to Todd for Transformers, Housing-Cans, Covers, Etc.

Right in rthe heart of lower New
York City. at 164 Washington Street,
The Todd Electric Co., Inc., has its
new home. For years, the conmpany,
formerly the fountain-headquarters of
the famous “TODD ‘B’ STORAGE
BATTERY,” has built up an ever-
growing business in the manufacture
of power-transformers, for radio and
industrial purposes—now it occupies
a plant of impressive proportions and
hoasting a modern equipment, for its
specialized production, second to none.
The factory-equipment has been
steadily added to, as increased demand
forced such further provision, until it
now comprises a formidable array of
automatic - winding - machines, assem-
hly-departments and testing-laborato-
ries, so organized that anything in
transformers, whether for radio, in-
dustrial or experimental uses. either
one or a thousand, can be produced
with the utmost rapidity and efii-
ciency. )

Specific Contracts a Specialty

Sample transformers, to special
specifications, are turned out in a
matter of hours; so that the manu-
facturer, who is working on new
equipment for radio nowerization,
electric signs, the voice-synchronized-
movies, etc,, to whom time is of ut-
most importance, is especially hene-
fited.

Special designs of laminations and
axsembling  processes luve Dbeen de-
veloped in the Todd Laboratories.
That results in remarkable savings of
time and consequent cost-reductions.

The Cycle Invariable

An almost-invariable eycle. in any
and every transaction, has heen the
experience and routine of the Todd
Electric Co., Inc. There is the usual
initial inquiry, whiech may or may
not include special specitications.

This is followed by an order for a
sample; then a trial-order, for the
small quantity, and finally the produc-
tion order.

That has governed the lavout of the
plant.  Inquiries are promptly and
etliciently handled by the Engineering
Department. Sample  orders are
routed on Special Universal Machines,
so that a great number of different

CABLE CORP.S CLEAN-UP

Unfilled orders, amounting to more
than $2.000.000, are on the liooks of
the Cable Radio Tube Corporation,
President J. J. Steinharter announced
on Saturday, June 15¢h.

Within a week its daily production
of R,000 rubes was increased to 10,000,
and by Sept. 1st, the Cable Corpora-
tion’s plant in Brooklvn will be rurn-
ing out 25,000 tubes a dayv, Mr. Stein-
harter further averred.

The production plant of the ('able
Radio Twbe Corporation, whieh is of
impressive size, and most modernly-
equipped, isx locited at S4-90 Nouvth
Ninth Street, in that greater city of
Brooklyn, New York, which is
much larger. in area and in population,
that New York City itself.

now

types of transformers or choke-coils
can be handled simultaneously.

Next the Small Trial Order

The small trinl-ovder is routed
through a special departient, equipped
with a great variety of winding-forms,
%o rhat there is no delay.

Finally, the production-order, which
is prepared in anticipation, after the
trial-order, thus eliminating delay
nsually due to correspondence, is put
through the main winding-department.

That complete cycle of operations
has been so consistently the case that
everything is systematized and costs
are reduced to the point that elimin-
ates competition.

Fvery item manufacrured by The
Todd Electric Co.. Inec., is guaranteed
to be as represented.

The factory includes a department

for the manufacture and finish of
special housing-cans and covers; so

that any requirements, in the produc-
tion of those lines, may be met.

4 SWYRES RUN 4 STORES

There are four Brothers Swyre in
Brooklyn, New York; they own and
operate four retail Radio stores- -one
to a brother; so they have the solitary
pair of broadcasting Smith Brothers,
of cough drop fame, hacked out of
the picture. The brothers four are
Christian-named Leo, Arthur, Willie
and Thomas.

FEach of the DBrothers Swyre mau-
ages one store. Leo is major domo in
the store of Swyre Drothiers at 1533
Flatbush Avenue; Arthur is first in
command at 4303 Fifth Avenue; Willie
holds forth as chief execurive of that

Radio vrerailing link at 35611 Fifth
Avenue, and 'Thomas does the over-

seer trick in the fourth and. acecord-
ing to this listing, the last of the retail
Radio stores of Swyre Brothers.

The Brothers Swyre feature Ma-
jestic, Radiola and Atwater Kent re-
ceivers, but rumor has it that before
this glossary of appreciation reaclies
the veader, via cold tyvpe, that the
Brothers Xour will be booming and
boosting sales on the Farl receivers,
which were 70,000 oversold hefore rhe
Chicago Trade Show opened its doors
ot June second.

Tung-Sol Increases Stock

The Tung-Sol Lawmp Works, Inec..
the lamp and now also the Radio tube
manulacturer, through a subsidiary
known as The Tungsol Radio Tube
Company, Inc., wirh production plants
for both concerns located in Newark,
New Jersey—the Tung-Sol Lamp
Works, Inec., increased its capitul
stock from 300,000 to 370,000 shares.
at no par value, thirouglh the office of
the Secretary of State at Dover, Dela-
ware, Saturday, June the 15th.

Big Verdict Against Grimes Co.

A judgment against the Grimes
Radio Engipeering Co., Inc., for
$4.830.22, was obtained by the Lind

Radio Manufaeturing Corporation, in
a court of New York Connty, N. Y.,
Wednesday, June 19th.
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A Trade__ Survey Among the Mar_lufacturers

Colonial Expands Production Schedule to Cope With Demand

The delegation, representing the
Colonial Radio Corporation, returned,
early in June. from the R.M.A. Conven-
tion and Style Show in Chicago to
their Long Island City factory; there
to formulate plans for o production-
schedule of Colonial Radio receivers,
far greater than they had anticipated
would he necessary thererofore. Fred.
G. Carson, vice-president and general

manager of the Colonial Corpora-
tion. who attended the Chicago
Trade Show with Dr. Fulton Cut-

ting, president of that concern; both
accompanied by Joseph Gerl, general
sales manager, as well as by represen-
tatives of the sales, engineering and
manutacturing departinents.—Fred. G.
Carson reports that the recently-aug-
mented facilities at the Colonial plant
are now in full operarion and that the
manufacturing program will be sweep-
ingly-expanded, to take eare of the un-
paralleled demands.

Practically every person interestied
in the sale of sets made it a point to
view the new Colonial Radio receivers,
at the IR.M.A. Show in Chicago. The
line consistzs of three distinctive ceon-
soles in each of which the Colonial
Chassis, as standardized, is installed.
The faect that here indeed was some-
thing new in radio— a really different
receiver—constituted the major topic
of conversations, both private and
publie, at the Chicago show.

Far From the Beaten Path

The new Colonial line represents
quite a departure from the conven-
tional type and design of receivers,
and its features—coupled with the fact
that the trade always is interested in
the latest word from the laboratories
of Dr. Fulton Cutting. the Colonial
Corporation’s president—attracted an
exceptional attendance at the Colonial

exhibit, and many new dealers were
franchised.

Several characteristies of the new
Colonial set assortment are worthy of
particular mention. Four screen-grid-
tubes are employved; the chassis is a
single unit, combining both receiving
und reproducing apparatus; and the
Cutting-Dynamie-Speaker is mounted
in such a way as to permit radiation
of the sound. This results in addi-
tional realism of reception and also
cives opportunity for exceptionally-
attractive console-designs. since no
speaker-grille is required in the front
of the cabinet.

Unique Prestige Rapidly Won

The Colonial line promises to hold a
unique position in the field of radio.
Within a comparatively short time it
has aequired a place among the leaders
of the industry, and now enjoyvs a
coast-to--coast reputation. Jobbers and
dealers are attracted by its merit, its
proiit possibilities and by the policies
of cooperation, selling-helps. advertis-
ing and distribution, adhered to so con-
sistently by the Colonial concern. Im-
mediate public approval has followed
the introduetrion of all previous Colon-
ial models, and, when this particularly-
interesting line is generaly introduced,
the result promises to Dbe little short
of sensational.

Following the Chicago show, dealers’
demonstrations, of Colonial set opera-
tion, were held in Philadelphia, Pifts-
burgh. Cleveland, Derroit. Boston, and
other distributing centers. A pre-con-
vention showing in New York brought
unusual endorsements by the trade and
new outlets were arranged for, bring-
ing the total of Colonial dealers in the
New York metropolitan area to well
over 600.

BIRD A CHAMPION JOBBER

The A. ©O. Bird Company, of
Jamaiea, Long Istand, New York, has
been appointed distributor for the
Champion line of de luxe and strong-
selling Radio tubes, in its section of
Long Island, by the veteran creator of
those audions, the Champion Radio
Works, Inc., with a produection plant
eigantic in Lynn, Massachusetts, and
with an auxiliary factory in Danvers,
that state.

C. A. Rice is the general sales man-
acer of the Champion tube line. In
the past he served the De Forest
Radio Company, of Jersey City, New
Jersey, in the same capacity.

Marsh Brothers at Helm

The Marsh Brothers, both veteran
lamp-manufacturing-licensees, under
the patents of the General Electric
Company, and now licensed to manu-
facture tubes under the patents, held
in a pool for licensing purposes, by
the Radio Corporation of America—
the Brothers Marsh are the two execu-
tive heads and principal owners of
the Champion Radio Works, Inc, a
concern enjoying a rating of more
than a million dollars.

TRUST OWNS 3358 PATENTS

The Rapio RETAILER & JOBBER is
asked frequently how many Radio
patents the Radio Trust owns, or pre-
tends to own anyway. Answer: The
Radio Trust claims and holds 3,358
Radio patents to date, as granted to
it by the United States Patent Office,
though not all of them are counsidered
to be vital issues, even by the Trust
itself.

The 3,358 Radio patents are held in
thie aggregate by all of the eight cor-
poratious making up the Radio Trust,
and all such patents, whether owned
by one or another of those eight con-
cerns, are cross-licensed among them
all.

Another Tube Maker Ventures

A Mr. Wemyss, heretofore a manu-
facturer of furniture in Evansville,
Indiana, is scrapping his furniture
factory and transforming the same into
a production plant for the manufac-
ture of Radio tubes.

Evansville is not far from Owens-
boro, Kentucky, about 65 miles, where
Mr. Wemyss has seen the Ken-rad
Tube Corporation make tubes; and it
looks so simple to Mr. Wemyss that he
has resolved to go and do likewise.

The Moderne—The Last Word In Elegance and Efficiency

e Wl e S e

A Creation Elaborate of the Colonial Radio Corporation

Alove is reproduced the Moderne, the Colonial Receiver identified
as Model 32. In this radio set four-sereen-grid tubes are installed and
every tone is regulated, refined and rendered more faithful, realistic
and lifelike by Cutting Sound Radiation.

Announcing Also—the Picadilly

A companion model to the Moderne is the Picadilly, the Colonial
Model 32 ‘“A. C.”” Receiver. Radiation of sound in this type is regu-
lated through the back and bottom of the cabinet. No speaker-grill
is necessary, because of the new process of radiation and other improve-
ments involved. (This is the Colonial ‘‘A. C.’” set that is causing such
widespread and enthusiastic discussion.)

A central sliding-panel opens to reveal dial and controls. Four
sereen-grid tubes are utilized in the Picadilly, as in the above-illustrated
Moderne model.

The third and completing type of receiver of the Colonial line is
the Cavalier.

All of these magnificent creations, in scientific radio construction
and exquisite eraftsmanship in fine woods, ave produced by the Colonial
Radio Corporation of Long Island City, New York, of which Doctor
Fulton Cutting is exeecutive head and sole proprietor.
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Latest Methods in Eliminating Variation in Radio Tubes
Most Scientific Machinery Employed in New Duovac Production

The variation in Radio tubes,
wherein one andion will last for
months and the other for days, and
wherein one will stand full-plate-
voltage, while another of the s:ine
make and type hecomes “ionized” at
equal voltage, should be eliminated by
the iethods of econstruction and the
mechanical contrivances used in the
new factory which the Duovae Radio
Tube Corporation has established at
360 Furman Street in Brooklyn, N. Y,

Practically all ot the tube produc-
tion in this faectory is done by auto-
matic maechinery, thus eliminatine the
maceuracies that necessarily crop up
when hand-tabor is emploved. When
i1 man buys a custom-built motor ear,
lie does so to get “individualitv.”
“Individuality” is a ecurse in a tube.
Absolute unniformity is essential, and
it takes Duovac machinery to get it.

First the Filament Analysis

Starting in the “lLieart’™ of the tube
and working outward, let us first con-
sider the filament. In the 245 fvpe of
tube. and in many other kinds, an
oxide-coated-tilament is used. As the
filament-wire comes off the spool, it

will be found to be coated with a thiu,-

powdery, layver of metallic “dust”.
In most factories, the wire is pulled
oft the spool-—by hand; measured- by
hand; ecut—by hand; and the ends
scrtaped ro afford good contact —also
by hang.

Such is not the case at rhe Dnovace
tactory. There, all the aforementioned
operations are performed at once, by
i single machine. This ingenious
piece of apparatus is known as a nu-
crometer, and there is only one other
like it in the world.

The faet that it operates more
rapidly than hand-work, isx uuimport-
ant.

Mr. Nite Goldman, president of the
Duovac Radio Tube Corporation, did
not give his first thought to spéed in
production, when he installed this de-
vice. DBut the nucrometer is more ac:
curate; it cuts every filament exactly
like the last; umwinding the filament
ribbon from the reel; measuring it
and scraping the ends at the same
time. This avoids handling, wwhieh
removes a large portion of the iilamenr
coating; that is rhe order of business
in other factories where this extreme
care is not faken.

How the Grids Are Welded

The same idea holds true through-
out the other steps of Dnovac tube
manufacture. The grids ave welded
while on the winding machine, thus
avoiding the chance of the space he-
tween turus shiffing or the turns.
themselves. loosening. were tlhev taken
off to be welded, as is done in certain
other plants.

Special attachiments have been in-

stalled on the machine which make poration.

» Is Victoreen Proa:l;s Cd. To Be a

the glass-supports for the tops of the
elements. thus ensuring positive align-
ment of the supporting wires. Assen-
bling of the elements is mechanically-
tecurare, and autowatie timing is em-
ploved on the machine which evac-
uates and (lashes the tubes, It is in-
terestine to note that femperatures as
high as 400 degrees above zero, and as
low as 140 degrees below zevo. centi-
grade, are employved in this process.

As added refinement. Dunovace
tubesx are mechanically-cemented into
the Dbases. Again, this device. which
accomplishes this departure, is praec-
tieally the only machine of its kind in
existence. It is a little known fact
that the cement used in tube-hases,
while an insulator at low voltage. al-
lows some leakage at the compava-
tively high voltages used on present-
day power-tubes. The use of thix ne-
chanical-cementing machine prevents
the cement from coming into contact
with the. wires, leading from the
prongs to the elements, and avoids the
danger of the tube loosening in the
bhase, as well,

ah

The Rigid Inspection of Parts

All parts not actually made in the
Duovae plant. such as glass and tube-
bases, are subject to rigid inspection.
A queer phenomenon was noticed in
one haieh of tube-hases that afforded
1 minnte lenkage. This leakage was
o small  that it would not have
affected the operation of the tubes,
and was noticeable only on the most
sensitive glavanometers, but, needless
1o say. the bhazes were rejected by the
Dunovae staft.

It is this adherence to standards of
mechanieal exaetitude and the ecareful
inspection given the tube parts, prior
to assembling and to the finished prod-
uet, that makes the Duovae the preci-
sion radio tube. In fact every Duovac
tube that leaves the factory must pass
the most siringent test ever conceived
by tuhe makers and engineers.

That mnoted radio authority. Dr.
Alexander Senauke, has been retained
as consulting engineer for the Duovae
Radio Tube Corporation. Dr. Senaunke
occupies the Chair of Radio Communi-
cation and is I’rofessor of Electrical
Lnginecering at New York University.
He is also Technical Advisor in charge
of the “Popular Science Monthly In-
stitute.’

The new production plant gigautic.
and so modernly-equipped, of the Duo-
vac Radio Tube Corporation, is located
at 360 Iwrman Street, Brooklyn, New
York.

Robert Robins, who hears a striking
rvesemblance to the late William Jen-

nings Bryan, when the Iatter was
“Bob's"” age. is the general sales mun-

ager of the Duovac Radio Tube Cor-

uper-Het.” Licensee?

¢

(Continued from page 14)

super-heterodyne patents, which it
procured years ago from Edward H.
the alleged inventor
“thereof, and Dbefore the latter sold
snch patents to the Westinghouse Elec-
tric and Manufacturing Company,
which in turn seems to have turned
them over to the Radio Corporation

of America for at least a limited-
licensing-campaign, with a few chosen
licensees such as the Victoreen Prod-
uets Company of Cleveland, Ohio,
scheduled to be admitted to the arena
of super-heterodyne-set-manufacturing,
as competitors of the Radio Corpora-
tion of America.

EISLER ISSUES “CATALOG P/

“Catalog P, of ‘“Llisler Ilivh-
Vacuum I'umps,” listing, illustraring

and pricing “vacunm-punps of merit,
speaks most elogquently for itself. on
its very first appearance.

“Catalog P is not ony a brochure
elaborate, for it is a comprehensive
text-book and market-zange on and of
vacuuni-pumps of merit, which points
out where to buy them, and whatl such
“high-vacuum’” puumps cost.

Superflnons to say that “Cartalog
P” is the creation, and bears the im-
press, of the Eisler Engineering Com-
pany, Inc, the cousulting and manu-
facturing engineers aund the creqators,
inventors, and designers ol special ma-
chinery for rhe manufacture of Neon
Tubes, Radio Tubes, Incandescent
Lamps, Oil-Burners and Iigh Vacuum
Pumps—all produced in laboratories
and production-plants-gizantie and in
series, at 740-772 South Thirteenrh
Street, near Avon Avenue. Newurk,
New Jersey.

Eisler First in the Field

Charles Iisler, first in his highly-
specialized tield, and rhe leader of it
is the president of the Lisler Fngi-
neering Company, Ine. Ilis clientele
spans over the sevenr seas and con-
sultations abroad and in person are u
part of his yearly roufine.

The FEisler Engineering Company,
Inc.. is the creator and ihe manutae-

A novel advertising scheme, sprung
by the IZarl Set-Manuutacturing-Divi-
sion, of the Charles Freshman Com-
pany. Ine, consists in going to a prom-
inent Radio dealer, in any worth-while
section, and to arrange with him, and
with a prominent theatre in his neigh-
horhood, to sponsor the giving away of
an Larl Radio set from the stage of

the ftheatre, on a night to be an-
nounced. OFf course. the lucky number

is drawn from the hat, or from some
orhev receptacle, by the lucky patron
in the. theatre, who must be sitting in
the audience at the (ime of presenta-
tion. The Ilarl set is presented to the
dealer and ro the theuatre, but the pre-
sentation is always made through the
“ecourtesy and generosity” of the
dealer. The dealer does pay for the
“trailer” or played-up notice of the
contest, ou the “special-announcement-
tilm.”
Slip-Signing Process Explained

Iachh patron entering the theatre,
where the Farl set is to be donated. is
requested to sign a slip and the one
with a lueky number, wheu the an-
nouncement is made, ten days laler. is
presented wifth the Earl set. A large
sign is posted in the lobby of the
theatre alongside the Llarl set. as dis-
played. The sign sets forth the condi-
tions of the contest.

The lucky drawer has to be present
in  person on presentation night.
That's where rhe theatre wins out, in
increased admissions, that night, for
the patrons who sign their slips, dur-
ing the week or so preceding the pre-
sentation, usually show up the night
the set is to be given away. so that
they will have their chance to possess
it.

Presenting the Latest Song “Hit"”

Then 2500 copies of that catchy song,
“The Smile You Miss,” are passed out

An Ingenious Adveﬁising Stunt to B;)(;st Earl Set S:l(;s

ILLUSTRATING VACUUM-PUMPS
turer of the largest variety of light vac-
um’” pumps, compared with all sueh
otlier producers in the United States.
Lisler Oil-Sealed High-Vacuum
Pumnps, of siugle stage and compound
two-stage types, are unsed for the
manufacture of Radio Tubes, Tele-
Tubes. Power Tubes, X-Ray
Tubes, Spectrum Tubes, Neon Tubes ;
for Installation in Pechnical Labor-
atories ; for  Physical Research.
Vacuum Distillation. Vaenum Impreg-
nation, Yacuum Ovens, Vacuum
Flasks: for Ampules, for IHospitals :
for - the making of Incandescent
Lamps: for the analytieal Distillation
of Petrolemmn Shales; and for many
other mgh-vacuum purposes.
Ask for Catalog P
Dut apply for “Catalog I at Eisler
headguarters. You'll get a handsome
booklet, wirhh a cover of very light
green, relieved by letters and border-
work of red. The volume is just shot

vision

through with numerous illustrations
which do illustrate, Intricate engi-
neering  problems are lhandled in

simplitied English, so that the unin-
itinted may follow and understand. A
pump for every purpose, described in
{4 manner so that its operations can
be clearly understood—that's what is
sel forth in “Catalog P,” of the Lisler
Engineering Co., Inc, at the address
already stated.

gratis by the Charles Fre<hman Com-
pany, Inc, in the theatres wlere such
copies are desired.

“The Smile You Miss” was com-
posed, especially for the Iarl Orches-
tradians, by Ravmond Hubbel, the
creator of the musie in that augmented
and brilliantly-executed stage success,
“Three Cheers.”” When that song was
tirst printed, and played over the air,

it made a “hit” so pronounced that
several Radio dealers called up and

acquainted the TFreshman Company
with the fact that they would like to
have copies of “The Smile You Miss.”

Hazeltine Bests Atwater Kent

The decixion of the Federal Court in
Jrooklyn, N. Y., upholding the Hazel-
tine Corporation’s patents for elimin-
ating certaiu geunerative effects in
radio reception, was atlirmed Monday,
July 1st, by the Circuit Court of Ap-
peals by a vote of 2 to 1. The Ilazel-
tine organizarion suned E. A. Wilder-
muth. Kent wholesaler, alleging that
A-K sets infringed on the ecorpora-
tion’s patents, applied for in 1920, and

issued a yeur later. An uccounting
and a  permanent injunction were
asked for.

Wildermuth was named defendant

only as a matter of legnl convenience,
the issues involved relating to all Kent
models said to use apparatus, which.
it is claimed, infringes upon neutraliz-
ing circuits patented by Ilazeltine. It
was stated that an appeal would be
taken to the United States Supreme
Court.

The new Kent screen-grid set is not
involved or affected in this sunit, a
Ilazeltine representative said Tues-
day. It is stated that no system of
neutralization is required when a
screen-grid tube is employed.
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OUTSTANDING RADIO TUB

SPEED with the SPEED Tube Line. It's
right—right in quality, right in price. Each
sale induces repeat business. ¢ SPEED
Tubes incorporate new developments—

months ahead of competition.

The fastest operating 227 A.C. detector.
Newest developments in 294 A. C.
shielded grid tube.

/. ‘

A Smashing advertising campaign of full pages in
Saturday Evening Post, leading magazines and news-
papers throughout the country will Speed SPEED
sales. q Get all details at once. It's a great propo-

sition and now's the time for the ringside seats!

CABLE RADIO TUBE CORP,

84-90 NORTH 9th STREET i = BROOKLYN, N. Y.
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RCA RADIOLA 44—
Radio receiver wtilrzing
“Screen-Grid" Radio-
trous—high amplification
and greas selectivity. Al-
ternating cnvyent opera-
tion from bouse circuit,
Table cabipet of walnus

-
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veneer.

$110. (less Radrotrons)
RCA

LOUDSPEAKER 103
$30
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community.

RCA RADIOLA 46—
Contsole cabinet model of
Radiola 44, with RCA
Electro-DynamicSpeater.

$179. (less Radiorrons)
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RADIOLA DIVISION
RADIO-VICTOR CORPORATION OF AMERICA

NEW YORK '« CHICAGO - ATLANTA . DALLAS - SAN FRANCISCO

ANOTHER ACHIEVEMENT OF THE RCA RESEARCH LABORATORIES




