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Two words explain why the best d% ock G-E

Tungar — the original bulb charger. now the
Tungar line is complete, including the 5 ampere and
the 2 ampere sizes, and a new Tungar Trickle Charger.

The demand for battery chargers will be bigger than
ever this year. For quick, profitable turnover, order
from your Tungar distributor while the demand is
greatest.

BATTERY CHARGER

TUNGAR-—aregistered trademark—is found only
on the genwane.  Look for it on the namc plate.

GENERAL ELECTRIC




Build for Profit on a
Kellogg Franchise

HE KELLOGG franchise gives you

the right to sell a line of unusually

good radio receivers this year—from
which you will reap the profitable low-
cost sales, in the seasons to come, that
mean growth and profit.

@
A4 o~
Kraoce ‘G‘\’

These sets, which are the result of 29 years
engineering experience, include advances
in design that are fully a year ahead, assure
consumer satisfaction, and make “sold”
prospects of all who hear them.

Kellogg is a strong, permanent, six mil- - Modlel 507, 6 tube receiver, Kellogg’s develop-
lion dollar institution, now making both i L 0
telephones and radio receivers. It will

keep right on supplying you with con-

sistently good radio sets for this ever in-

creasing circle of friends.

If you have not yet written in for full
descriptive matter on Models 507 and 508,
do so NOW, as in both reproduction and
appearance, these receivers are exception-
ally well suited to the 1926-1927 demand.

Kellogg Switchboard & Supply Co.
Dept. 12-K 1066 West Adams St., Chicago, 111

Kellogg receivers are licensed under application {m- letters
patent of Radio Frequency Laboratories, Inc. L L)

Mokl S08, the 6 tube Kellogg RFL in a
‘beactiful walnut console, equipped with
the Kellogg new, long air column speaker

Radio

FLA.WLESS REPRODUCTION
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Utah Standard
14 in. bell

$22.50

The Speaker with the
Golden Throat

Utah Junior
11 in. bell

| $12.50

i UTAH BOOK

Exceedingly decorative

Finest reproduction.
Size 174 in. x 134 in.

$19.00

Y. Tt

Free Edge
—17% in. high

UTAH
CONE

$16.00

herever there’s a
RADIO—there’s
ROOM for a

The only com-
plete line of
Speakers on the :
market ] & @ =

Utah Superflex
$10.00

Reg. U. 8. Pat. Off.

UTAH RADIO PRODUCTS CO.

1421 S. Michigan Ave., CHICAGO

We are manufacturers, not assemblers
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Sell Stromberg-Carlson Receivers
~Stromberg-Carlson Equipped

The same engineers who produced the famous 6-tube “totally-shiclded”
receivers; the “Universal” models and the s-tube “coil-shielded” receivers
now present an equally efficient line of essential accessories.

Spurred by the need of accessories which would obtain from Stromberg-

Carlsons the splendid reception that they are capable ot yicldin%,
these engineers were forced to develop certain units specifical

for Stromberg-Carlson Receivers<~and for these Receivers alone.

And because there was no necessity to compromise
in the design of these accessories by building
them to fit all kinds of sets, it was pos-

sible to give them full efficiency for
Stromberg-Carlson Receivers.

STROMBERG-CARLSON
TELEPHONE MFG. CO.

Rocuester, N.Y

No. €02 Universal Receiver, Arr Console.
6-tube; totally shielded; dual centrol;
equipped with veolimeter; space for all
socket power units or batteries. American
Walnut. Price, without accessories or Loop,
but including external Cone Speaker. East
of Rockies $365; Rockies and West $400;
Canada $475. .

No. 101 Loop Outfit $22.50; Rockies and
West $25.00; Canada $31.50.

No. 601 Universal Receiver. Treasure
Chest. 6-tube, totally shielded; equipped
with voltmeter; solid Mahogany. Operates
off either house current or batteries. Price,
without accessories or Loop, East of Rockies
$215; Rockies and West $240; Canada $295.

No. 101 Loop Outfic $22.50; Rockies and
West $25.00; Canada $31.50.

No. &1 Radio Cabiner Table. For No: 601
Receiver. Price $¢6.00; Rockies and West
$68.50; Canada $48.50.

No. gor Receiver, Art Con-
sole. 5-tube; coils shielded,
equipped  with  volrmeter;
operates off house current or
barteries; space for socket
power units or batteries;
American Walnut. Price, tess
accessoties but including ex-
ternal Cone Speaker, East of
Rackies $315; Rockies and
West $355; Canada $380.

The “'A"" Socket-Power Unic
(Gould Unipower, built to 7
Stromberg - Carlson  specifica- =
rions). A reliable source of 7
flament current, operating from
house lightiog mains. Price East
of Rockies $38; Rockies and
West $43; Canada $s1.

No. sor Receiver, Treasure Chest.
s-tube; coils shielded; equipped with
voltmeter; operates off eicher house
current or batteries; solid Mahogany.
Price, less accessories, East of Rockies

Stromberg-Carlson No. 401 2
"B’ Socket-Power Unit. Elim-
inates "B’ batteries by substi-
tuting silent power from house
current, Designed to  meer
Underwritets'  requirements.
Requires one UX-113 rectron
tube. Price East of Rockies $58;
Rockies and West $64; Canada
$79.50.

$180; Rockies and West $192.50;
Canadz $125

No. §1 Radio Cabiner Table. For
use with No. sor Receiver. Mahoginy
finish. Price $54.50; Rockies and West
$67, Canada $33.50.

0707,
Stromberg - Carlson
No. 3o0i Power Switch- 7
ing Relay. A bridging
relay for gi\»in]; single
switch control  when o
socket-power units or
external super - wer
amplifier nsp:scd.P(l;rice
$11; Rockies and West
$11.75, Canada $15.

R

Stromberg - Carlson
No. Audio  Output
Transformer. Improves

No. §-A Cone Speaker. Violia wood ";?]P‘W";”;d avoids pmA -
soundboard, Price East of Rockies $35; st [A lf)'O“Im:gmg}:ﬂ ;
Rockies and West $40; Canada $45. suhauon of lous ;pea er
Licensed under Lektophone patents, 1271527 when Cﬂower tubes arle
and 1271529 Others pending. used. Can be used with

e
Stromberg-Carlspn No. 15
7% AudioFilter Eliminates trans-

any cone speaker. Price
East of Rockies §6;

l""»n..:“::““z.m“‘“ ies and W : micting of ractling noises
T ) g:xc:::ie:sﬂs“; est #6535 from over loaded tubes tocone
i‘; EOD H 3 speaker Price East of Rockies
it A, $3.50; Rockies and West
"“""’:x::.::v.::"’é:.',"‘: 83.65, Canada $4.80.

Stromberg-Carlson

Makers of woice transmission and woice reception apparatus for more than thirty years.
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The Synchrophase
is also supplied

with

~ a guarantee o

This Company
owns and oper-
ates stations
WAHG and
WBOQ

All Grebe appara-

tus is covered by

patents granted
and pending.

battery base
and in five beauti-
ful console models.

ualily Goods

APRIME factor in the success of your store is
freedom from goods returned as unsatisfac-
tory. The sum total of satisfied customers is the
merchant’s greatest asset. “Come-backs” eat
up profits.

How much do you lose on sets that do not stand
up under reasonable service; that do¢ not per-
form as expected; that need continued servic-
ing to keep them sold?

‘Why not build on the proven performance and
thorough construction of the Synchrophase?
Why not eliminate ‘‘come-back’ loss this
year? Investigate—

Werite for Booklet RR and prices
A. H. Grebe & Co,, Inc., 109 West 57th Street, New York

Factory: Richmond Hill, N. Y.
Western Branch: 443 So. San Pedro St.. Los Angeles, Cal.

i (REB.
ng

TRADE MARK REG. U.S. PAT. OF F.

44y

TRADE MARK
mLGus mar.00F

I permanent profits

‘‘Good words
gain you honor
in the market
place; but good
deeds gain you
friends among
men”,

It is performance
that gains the
Synchrophase
praise and friend-
ship from its
owner.

Da




Leadership:—The radio store
that sells Cunningham Radio
Tubes is a leader in its com-
munity. Its dominant policy
is to serve and protect its cus-
tomers, to give them utmost
value and the ultimate degree
of radio satisfaction. In other
- words, this store conforms to
an ideal—the ideal that
customer-satisfaction and
quality are its paramount
interests. By conformity to
this same ideal, Cunningham
Radio Tubes won their posi-
tion of leadership in 1915 and
it is by rigid adherence to
such a policy that they con-
tinue to hold their placein the
radiofield year after year.
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ONLY enormous production makes possible
this quality radio cone speaker at such a
low price. Only worldwide demand permits
big scale. manufacture. Only uniform quality
and outstanding performance sustain and in-
crease public demand. - :

Remember—75% of the population buy low priced Speakers.
Tower has them—in 5 models, $4.95 to $15. Over 2,000,000

Tower Headsets and Speakers now in use. Order yours today.

j /I@fe).f a j ower Dl'Jf"I'blltOI in Your T@T?'l:lOT .
y
Write us 707 his name.,

TOWER MFG. CORP., BOSTON, MASS.
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THE CRU{SER—5 TUBES—$100

The Bosch Nobattryis The Bosch Radio Lineis The Bosch Ambotone
apower unit tosupply acomplete dealer’sline— sets a new standard of
Bcurrent. Thousands Popular priced 5, 6 and radio reproduction.
7 tube receivers—power Its patented wood
units—tworeproducers—a cone and art bronze
fullline of accessoriesand finish makes it sell on
market through their radio furniture designed appearance as well as
voiced satisfaction. tobuild &--'=r’s volume. on its performance.

of enthusiastic owners
are creating a big
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RADIO

The New Bosch Radio models squarely meet the popular demand for Re-
ceivers of Hair Line Selectivity, Clearer Reception, Tonal Purity, Simplified
Tuning, as well as Quality Furniture.

The Amborada, 7-tube armored and shielded receiver is incased in a cabi-
net of early American period design—dignified, a welcome addition to the fur-
nishings of any home. Its absence of complicated controls, its single station
selector and illuminated dial interests customers, helps you sell. Electrically
perfect and built on a steel chassis, the Amborada is Bosch precision built to
satisfy your most exacting customers.

There is ample room in the cabinet for all batteries, charger and power units.
The completely Armored and Shielded five tube Cruiser is a powerful, com-
pact receiver of speedy selling possibilities. Its unified control prov1des a
single station selector for most tuning and
two dials for “Cruising the Air.” The
Cruiser is looked upon as the greatest value
in radio of today.

ARE YOU THE MAN TO SELL BOSCH
RADIO?—Tell us in confidence about yourself,
vour business, financial strength and experience.
We will tell you the direct ‘benefits of the new
Boseh Radio Plan, for one dealer in a territory.

All prices slightly higher. Colorado and West
and in Canada.

THE AMBORADA—
7 TUBES—$310

AMERICAN BOSCH MAGNETO CORPORATION

MAIN OFFICE AND WORKS: SPRINGFIELD, MASSACHUSETTS
BRANCHES: NEW YORK CHICAGO DETROIT SAN FRANCISCO

Manufactured under patent applications of the American Bosch Magneto Corporation and licensed also under applications of the Radio Frequency Laboratories, Inec.
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you —
and your customers

HE wisdom of protecting the trade and

the consumer against competitive prod-
ucts made of inferior materials, has long been
recognized by business men.

Since ancient times articles made of materials
possessing intrinsic merit or value have been
so marked by the manufacturer. To their
individual brands silversmiths add “Sterling”
and goldsmiths the symbols 14-K, or 18-K,
and thereby protect the trade and the
consumer. '

In a like manner the manufacturers of
radio parts and accessories have adopted the
practice of marking their products, or the
cartons containing them, with the trade-mark
BAKELITE. This protects both you and
your customers, for it is an assurance that the
part is made of Bakelite, the material that
won its way on merit and is used by over 95
per cent of radio set and parts manufacturers.

(Write for Booklet 39)

BAKELITE CORPORATION

247 Park Avenue, New York, N. Y., Chicago: 626 West 22nd St.
BAKELITE CORPORATION of CANADA, Ltd., 163 Dufferin St., Toronto, Ont.

THE MATERIAL OF A THOUSAND USES

“The registered Trade Mark and Sy:nbol shown above may be used only on products made from materials
manufactured by Bakelite Corporation. Undcr the capital ‘B is the numencal sign for infinity. or unlimited
quantity. It symbolizes the infinite number of present and future uses of Bakelite Corporation’s products.’
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This tie-up gives you detailed buying

“IHEN the manufacturer in his RADIO RETAILING advertisement refers you to the
McGraw-Hill Radio Trade Catalog, he is making it easy for you to get detailed buying
information ot his products.

He saves you the bother, annoyance and delay of a lot of correspondence by putting at
your elbow the essential data you need to place your order.




¢ New York
wrger business.
but also will
gable dry “B"

{ sales features
rs the most for
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5 Trade Catalog

1th St., Philadelphia_
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There is no Substitute for a Good “B” Battery in Radie M% e,
Yo 4

45 VOLTS
30 CELLS

$430

TAB i
petition

DRY ST
213 South Bre

\AB't ;

\GERS

information quickly—awhen you need it!

Nearly 200 manufacturers—many of them regular RADIO RETAILING advertisers—
use the new Radio Trade Catalog to supplement their trade advertising with detailed buying
information—such as sizes, weights, dimensions, prices, etc., and their nearest source of supply.

Surely, this is the kind of tie-up that is helpful to you!
McGRAW-HILL CATALOG AND DIRECTORY CO., INC., 475 Tenth Avenue, New York, N. Y.

11
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The proof of the policy!

SOUND business policy and a strict

adherence thereto can cement two
commercial organizations in a bond of
mutual interest and understanding
which can never be written into a doc-
ument.

This truth is emphasized by the Fed-
eral policy, in force during the past year.
This policy is a permanent institution.
It has proved highly successful, ample
evidence of its success being found in
the constantly growing list of Federal
Designated Retailers.

These six reasons for Federal’s success
are outstanding in the radio industry:

Financial solidity, organization stability,
and years of consistently good business
tactics to point to.

2 A product properly engineered, popularly

priced, easy to merchandise, and perma-
nently sold.

3 A carefully selected list of financially sound

wholesalers, selected for their ability to
give the maximum of service and atten-
tion to retailer requirements.

Federal Sales and Service (S&S) Plan,

4 which gives the retailer a proper produc-
ing territory in which to work, and brings
sales help to augment the efforts of the
retailer.

5 The maintenance of a large organization
of trained representatives in the field. This
is evidence of Federal’s willingness and
ability to put forth its financial resources
to help the retailer in his radio problem:s.

No “scrap of paper” is needed to strengthen the
bonds between Federal and its trade

If you ask an old Federal customer
why he doesn’t insist on a signed
contract heis likely toagswer, “From
Federal?” Why, no one needs a con-
tract from that housc. Their word
is the best guaranty 1 know of

And that faith—built upon years
and years of Ronorable business
methods—is the most priceless asset
this firm pessesses.

A contract never kept a customer
wirhyou A contract fulfilled under
pressure never can be profitable
‘Therefore we do not have any  Fed.
eral’s word is Federal's bond. And
Federalnever forfcitsitsbond Thatis
whywe are proud to have the implicit

The new, simplified Federal line is
off to a glorious start  Ortho-sonic
mects the growing demand of the
‘public for lifelike tone production
Our powerful national advertising is
putting the message over Salés plans
—sales helps—arc at your command

The Federal proposition gives you
a nationally advertised line that is
widely and favorably known—aname
that will biing you prestige and
profit—a discount propostion that
allows you to make money—and an
agreement based only upon mutual
satisfact

1f you haven't read the details of

faith of the fincst class of wholesalers  this unusual proposition, write us.
and retailers in the radio industry  We will promptly send you a <opY

FEDERAL RADIO CORPORATION, Buffalo. N Y
Dinuvenof Fesseat Tutporse e Tegospt Compos

Operaiing Brosdean Staven WOR a1 Uuido

Federal

ortho-sonic

- Radio

“Rivaled only by Reality'

This advertisement appeared in November, 1925

6 The employment of a large and capable

research. force to the end that Federal Re-
tailers may always enjoy the benefits of
the development of the art.

Write the nearest Federal Wholesaler! If
you haven’t his name, write us.

FEDERAL RADIO CORPORATION
Buffalo, N. Y., U. S. A.

(Division of Federal Telephone ard Telegraph Co.)
Operating Broadcast Station WGR at Buffalo

ORTHO-SONIC”

%*The fundamentalexclusive ®
circuit making possible .
Ortho-sonic reproduction
is patented under U.S.Let-
ters Patent No. 1,582,470.

Reg. U. S. Pat. Off,
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A lightning arrester of improved
design, approved by the Under-
writers’ Laboratories for both in-
door and outdoor use.

S-H is made of genuine Bakelite
and brass parts with a Bakelite
protective petticoat.

You can sell S-H Safe-Guard, the
lightning arrester advertised in the
Saturday Evening Post, profitably
at the popular list price of $.100.

E
A

\ SAFEGUARD '
. LIGHTNING
" ARRESTER

This attractive color carton contains 12 S-H Safe-Guard
Lightning Arresters. Put it on your counter or in your
window, tie up with our national advertising and let it
go to work for you.

Nationally advertised to every radio owner. List
prices from $2.50 to $5.00, depending upon
contents.

If your jobber cannot supply you with S-H Products,
write dirvect to us sending his name.

SWAN-HAVERSTICK, INc., TRENTON, NEW JERSEY
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A\TWATER KENT

"RADIC

1o Atwater Kent Dealers

Read carefully the advertisement opposite.

It 1s Mr. Kent’s personal message to the radio-
buying public, reproduced from the Saturday
Evening Post.

The public demanded simplicity. To meet this
demand we have placed in your hands the Atwater

Kent ONE Dial models—the simplest receiving
sets ever built—so simple you can tune them in

the dark!

To every Atwater Kent dealer this means SALES.
For what the public wants 1s what you have to
offer— Atwater Kent Radio, with ONE Dial.

ATWATER KENT MANUFACTURING COMPANY
4733 Wissahickon Avenue 4. Atwater Kent, President  Philadelphia, Pa,
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The UPRIGHT

with buiit-in speaker, $175
Other models, $100 to 3180

Among the great horde of ordinary radio
receivers .. .. distinctive, as a gentleman in
the midst of a mob. ... the Hartman Single-Six
S represents the outstanding radio achievement
(SYNTONIZED\' of the day.... Itis the only perfectly syntonized™

i receiver made.
means “perfectly in step |

in tone,” or perfect uni- i

et | e HARTMAN ELECTRICAL MFG. Co

tion, pure tonal quality, .
PR lupfd Mansfield.Ohio.
?vatve le'ngthg, \sillh thé COShOCton, O Chathamv Ont,

ideal degree of selectiv
ity for all conditions




Policy
Wins Public

UST aswe came to you
Jwith ouroffer toletKol-
ster Radio and Brandes
Speakers prove theirsupre-
macy, so how we go to the

PAGE .
ONE public and urge people

everywhere to hear these
instruments.

Instead of a maze of




- PAGE

TWO

technical descriptions and
pretty pictures, we urge
people to let their ears be
the deciding factor. We
bank everything on a
demonstration.

Thisappealhasmetwith
instant approval. It is sen-
sible and sound. It shows

- people we are selling them

real enjoyment instead of
claims.

It proves conclusively
that we have such faith in
our product that we are
willing to let it sell itself.

Kolster-Brandes nation-




al advertising is all cou-
poned.Weknowitspulling
power. Weknowitisbeing
read by millions of people
throughout the United
States.

If you have not yet
heard a Kolster Radio
and a Brandes Speaker,
ask your jobber for an op-
portunity. He will gladly
lend youthese instruments
for a private demonstra-
tion in your own store or
home. These instruments
will sell themselves to you
as they will sell themselves
to your customers.

PAGE
THREE




Send the coupon for the
name of the nearest Kol-
ster - Brandes distributor.
We will notify him that
you would like to hear a IE é&}i
Kolster Radio and a Bran-
des Speaker. In the mean-
time we will send youa
complete illustrated de-
scription of our line.

Kolster-Brandes

FEDERAL-BRANDES,INC.

Woolworth Building
NEW YORK, N. Y.

Federal - Brandes, Inc.
Woolworth Building NAME

New York, N.Y.

Please arrange a Kolster- STREET. ... i
Brandes demonstration. It is
understood that this does not CITY. ... STATE. ............

obligate me.
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Insuring the stability and the constant
improvement of Neutrodyne

What the Hazeltine Corporation is doing to protect your business and
to maintain Neutrodyne’s leadership in the field of radio receivers

THE Hazeltine Corporation is today one of the most
active forces in radio. Instituted originally to take
over the patents of Professor L. A. Hazeltine, it has
become one of the strongest, most progressively
constructive agencies in the entire radio industry.

Maintains an extensive engineering laboratory

The Hazeltine Corporation, in co-operation with its
licensee, the Independent Radio Manufacturers,
Incorporated, and the fourteen companies who alone
are permitted to manufacture Neutrodyne apparatus,
maintains an engineering laboratory for the sole
purpose of improving the Neutrodyne receiver.

These co-operating engineers, designers and in-
ventors have already accomplished some remarkable
results.

For example, they developed the first shielded
Neutrodyne receiver. For over a year and a half,
they worked upon this feature, finally turning it over
to the fourteen licensees to be applied to the manu-
facture of commercial Neutrodyne sets.

It is noteworthy that this “shielding” principle for
the first time permits the efficient use of more than
two stages of radio amplification, and also that only
because of the peculiar design of the Neutrodyne re-
ceiver has anything like full efficiency been possible
in a shielded receiver without sacrifice of stability.

Another example of the work of this laboratory is
to be found in the development of the audio fre-
quency amplifiers. Because of certain improve-
ments, the reproduction of true and natural tone
quality is now better than ever before. These im-
provements are of course for the exclusive use of
the licensed Neutrodyne manufacturers.

World-wide patent protection

Not only have the Neutrodyne inventions been pro-
tected in all foreign countries, but through the close
watch that is kept on foreign inventions, valuable

Hazeltine Corporation are the ones enjoyed by the
distributors and retailers of Neutrodyne apparatus.

Neutrodyne distributors and dealers benefit most

When they handle Neutrodyne receivers, they are
first of all absolutely certain that they are selling
radio apparatus that is protected by valid pateuts.
They are also certain that along with Neutrodyne
comes a réal guarantee that the responsibility for
the prosecution of litigation, if any, will be assumed,
as to Neutrodyne receivers, by the Hazeltine Cor-
poration and by the Independent Radio Manufac-
turers, Incorporated.

In addition they know that Neutrodyne receivers
not only hold a position of leadership today in
public esteem, but that they will continue to lead—
they know that Neutrodyne will always be in ad-
vance of the best developments in radio.

Why such leadership and protection are assured

The continued activities of the Hazeltine Corpora-
tion in the fields of patent and engineering research
are made absolutely certain through a financial
arrangement by which the Hazeltine Corporation
receives from the fourteen licensed Neutrodyne
manufacturers a royalty of 5% of the manufac-
turer’s net wholesale price. A certain definite
proportion of this revenue will always be used for
the protection of Neutrodyne interests and the im-
provement of Neutrodyne apparatus.

Play safe with Neutrodyne

This 5% royalty is not a tax upon Neutrodyne
receivers, but a form of insurance, with the distrib-
utors, dealers and users of Neutrodynes the chief
beneficiaries. It comes direct from the licensed
manufacturer, and not from the trade.

It is used to stabilize the Neutrodyne receiver as
an article of merchandise in which any distributor

can safely invest his money and
his reputation.

rights have been secured from

jnventors abroad. Look for this trade-mark

Hazeltine vision is world- .”VD:,,E LICENSED BY "“g,\“(', And it is used to keep the
wide, and today the Neutrodyne |% NOENT papio MANUFACTUR 8} Neutrodyne receiver among the
is an internationally famous g [ leaders in this ever-improving
receiver. Its manufactu. ors, o g industry.
distributors, dealers and users : APRILY 1926 APayy p s
are fully ;’)rotected in prac- é '2'::*9- (1= "‘5‘;‘::)?6‘“,”""@,,,3 Play safe with Neutrodyne.
eIl el ey, WL TN e sasse 577,421 -13,&? It ls.backed up, not by mere

Ll OTHER PATENTS PENDING g promises, not by uncertainty,

The greatest benefits which re-
sult from these activities of the

but by bed-rock principles of

It is your protection against patent infringement "
i honest dealing.

liability

The following fourteen manufacturers are the only ones licensed to manufacture Neutrodyne receivers
and the protective policies outlined above apply only to the Neutrodyne receivers made by them:

THE AMRAD CORPORATION GAROD CORPORATION STROMBERG-CARLSON TELEPHONE
Medford Hillside, Mass. Belleville, N. J. MANUFACTURING COMPANY
F. A. D. ANDREA, Inc. GILFILLAN RADIO CORPORATION Rochester, N. Y.

New York City Los Angeles, Cal. E. THOMP NUFAC RING CO
CARLOYD ELECTRIC & RADIO COMPANY HOWARD RADIO COMPANY, Inc. R E. Jse?::ylé?ty,UN‘ 1. TU. :

Newark, N. J. Chicago, Ill.
EAGLE RADIO COMPANY KING-HINNERS RADIO COMPANY, Inc. WARE RADIO CORPORATION
Newark, N. J. Buffalo, N. Y. New York City

FREED-EISEMANN RADIO CORPORATION
Brooklyn, N. Y.

HAZELTINE CORPORATION

(Sole . ‘ner of "Neutrodyne” patents and trade-marks)

THE WORK-RITE MANUFACTURING CO.
Cleveland, Ohio

INDEPENDENT RADIO MANUFACTURERS, INCORPORATEL

(Exclusive licensee of Hazeltine Corporation)

WMg MURDOCK CO.
helsea, Mass.
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8= P7e NEW Hlodlels of -+ -
GILFILLAN RADIO

Model 10, Compact

and power-
ful—hand-carved Walnut
cabinet. Five-tube Neu-
trodyne including ‘pow
er” tube, Two Vernier
action controls. Two
Radio and two Audio
Stages. Registers full
scale on cone speaker.
Operates with Battery
eliminators, if desired.

Plenty of range and mar-
velous Tone with excep-
tional selectivity.

Model 20. o Peauti-

ful hand-
carved medium size cab-
inet. Six-tube Neutro-
dyne ineluding “power”
tube. Single Vernier ac-
tion control. Three Shield-
ed Radio and two Audio
stages. Specially selected
Cone Speaker. Space for
all Batteries or Battery
Eliminators.  Wonderful
Tone, Range and Selec-
tivity.

Model 25, Tavle cab-
inet with

No. 20 set.

Model 30, Handsome

mahogany
console. Six-tube Neutro-
dyne with all units shield-
ed in copper, including
one ‘“‘power’ tube. Two
Vernier action controls.
Three Radio and two
Audio Stages. Special
Cone Speaker registering
full scale. Space for all
Batteries or Battery
Eliminators. Great range,
with marvelous Tone and
Selectivity — a superior
set in every detail.

Model 4(). Tavle cab-

inet with
No. 30 set.

The New GILFILLAN Model 20 Single Dial Control and Shielded Radio Stages

These new Gilfillan models are most attractive in design and will demon-
sirate their superiority in competitive tests for TONE, CLARITY, RANGE
and SELECTIVITY. Place orders through your jobber.

Send for beautifully illustrated circular, giving prices and full details, to our
nearest office.

GILFILLAN BROS. INC.

25 Wilbur Avenue 1815 Veni . 1. 2525 West Penn Way
Long Island City, N. Y. 5 Venice Blvd ’ Los Angeles' Ca Kansas City, Mo.
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Out of a Clear Shy

WO unusual letters have come to us that
will interest every dealer in Radio! Entirely
unsolicited, they speak far more eloquently
about Fada Harmonated Reception than any-

glorious boasting on our part can mean so
much as the sincere praise of those who have
no “axe to grind.”

thing we can say.

After all—no amount of self praise or vain-

We thank the writers . . . publicly and indi-
vidually . . . and reprint the letters herewith!

Read them!
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HIS sworn statement came

to us, unsolicited, from the
prize-winner of the Interna-
tiona] Radio Tests. Itis mighty
convincing, isn’t it —coming
from an unbiased user?

READ what this letter from
the Keenan Hotel, Toledo,
says about the tone and recep-
tion of the Fada Receiver and
the new Cone Speaker. It
proves mote conclusively than
anything we_could say, the
superiority of Fada.

Dealers who arve anxious to capz'talz'ze on the [)ublic farvor for
FADA RADIO HARMONATED RECEPTION

should write or wire at once. We will gladly give you the name of your nearest distributor,
Application for the valuable Fada Franchise will have proper and prompt consideration.

F. A. D. ANDREA, INC.

1581 Jerome Avenue

New York

Manufacturers of TUNED RADIO FREQUENCY Receivers using the bighly efficient NEUTRODYNE principle

This is what we mean
by shielding.

View of Fada 8 chassis
showing full shielding
on tubes and coils and
on audio stages.

Fada Neutrodyne Re-
ceivers—table and fur-
niture models—5, 6 and
8 tubes—$85 to $400.
Fada Cone Speaker—
Table Type $35. Ped-
estal Floor Type $50.

e e
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NEUTR :
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Al Ghat is Best in Radio

The Christmas Demand
Isa QUALITY Demand

At Christmas, perhaps
more than at any other
season of the year, the
public shows its pref-
erence for QUALITY
in radio receivers.
What better reason for
dealers to prepare now
for the Christmas de-
mand with a complete
line of Eagle Radio
Receivers!

Eagle Radio Franchise
is your surety of a prof-
itable season. To be an
Eagle Dealer is to en-
joy the advantages of
our liberal trade agree-
ment. Write for in-
formation now.

Model K2 Five Tube De Luxe
Neutrodyne Receiver
(As Illustrated)

Cabinet finish; Adam Brown Mahogany. Genuine Duco

g Finish. Sloping Panel—Art Escutcheon. Battery Compart-
‘REPUTA'I‘IO‘N ments.  Width 15% inches; height 13% inches; length
v 5 3 37 % inches. List Price §1835.

FOR We recommend power tubes
Model K3, same as above. List Price $175.
Model M, Five Tube Neutrodyne. List Price §95.
Model K2 Receiver with Spinet Table. List Price $220.

Model K3 Receiver with Console Cabinet. As Console
Model. List Price $250

Eagle Radio Company
16 Boyden Place, Newark, N. J.

W e I o |

= 2
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ELE[fRI[ RADID «_

FATENTED MAY 1 = 1823 - OTHER JEN PENDING

(4
Z 7/ S f in the field of Eléctrically

Powered Radio in 1923.

Acknowledged leader in that feld today. Without batteries,
trickle chargers or attachmenss of any kind, “Just Plug In”
and—well—demonstration mzkes the sale.

Order from your Distributor NOW

COLDRADO MARYLAND NEW, JERSEY

Bock~ Mountain Radio Corp, Joel Gutman & Ce., North Ward Radio Co.,
LCenver. 112 North Euzaw &t., Baltimore. 367 Plane St., Newark.

CONNECTICUT Eugene Rosenfell Cc, Baltimore NEW YORK

Plynr?cu!hHElcc. Co., 218 State Strect, MASSACHUSETTS North American Radio Co.,
AT aven. M. Steinert & Soa:, 33 Arch Street 1845 Broadway, New York.

ILLIMOIS Boston. OHIO

Centml States Gen. Elec. Co.,
3.6 8. Wells St., Chicago.

Moto~ Car Supply Co.,

Hub Cycle & Auze Supply Co.,
1737 Portlanc St., Boston,

Lewis Elec. Co., Federzl St., Boston

C. & D Auto Supply Co.,
907-11 Main St., Cincinnatl.

Lake States Gen. Elec. Co.,

1851 Michigan Ave., Chicago.
MNatienal E. & A. Supply Co.,
Peoria.
KENTUCKY
The Satcliffe Co., Louisvillc.

Chester & 18th St., Cleveland.

PENNSYLVANIA

Anchor Lite Appliance Co.,
417 Wood St., Pittsburgh.

MICHIGAN
Bush & Lane, Holand

NEBRASKA
Ncbraska Auto D, Omsha.
Dyke ‘Motor Supply Co.,
800 Webster Ave., Pittsburgh.

\ = E. R. Ke2ne & Co.,

—— e =D, Philadelphia,

ARGUS RADIO CORP.

257 WEST 17th STREET., N. Y. C.

23 US.
PATENTS
GRANTED Chicago Office: AAWTHORNE & STEMM. 28 East Jackson Baulevard

St. Louis Office:
N. DAVID THOMPSON
308 Central National Bark Bldg.

Prtsburgh Office :
&. A. BITTNER

Baltimore Offize :
422 Firs Ave.

HERMAN A. SMITH. Greenspring Awe, & South Road
g Mount Washington
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FACTS
you should know about

“B” BATTERIES

IN THE production of Heavy-Duty 45-volt “B” batteries Eveready has estab-
lished a new standard of “B” battery life and economy.

Eveready Heavy-Duty 45-volt “B” Batteries
will outlast any Light-Duty 45-volt “B” two
to one, regardless of the number and kind
of tubes used! Moreover—though lasting
twice as long, they cost only one-third more!

To cap the climax of “B” battery
economy, Eveready, in the production of
Eveready Layerbilt No. 486, has per-
fected a Heavy-Duty “B” battery of un-
equaled endurance and dependability—
positively the most “B’" battery in service
and satisfaction that its price can buy.

You can make no mistake in flatly
recommending Eveready Heavy-Duty
“B” Batteries, and especially Layerbilt
No. 486, to all radio owners using normal
voltages (45 to 135 volts).

You will be selling the utmost in “B”
power dependability — the lowest “B”
power first cost—the greatest “B”’ power
operating economy—D. C. (direct cur-
rent) in its purest form, which insures
pure tone quality,

Eveready national advertising is ac-
quainting the radio public with these facts.
Identify yourself with this “B” battery
economy educational campaign and build
up for yourself priceless good-will and a
reputation for giving your customers the
most value for their money.

Manufactured and guaranteed by

NATIONAL CARBON COMPANY, Inc.
New York San Francisco

Atlanta Chicago Kansas City
Canadian National Carbon Co., Limited, Toronto, Ontario

Tuesday night means Eveready Hour—9 P. M,
Eastern Standard Time, through the following stations:

weAar-New York wer~Buflalo woN-Chicago

wJAR—Providence WCAE—Pittsburgh woc—Daven port

wWEEL- Boston wsal-Cincinnate e Minneapolis
wraG-W orcester wram-Cleveland WCCO\ ¢, Paul
wri-Philadelphia ww y—-Detroit KsD~St. Louis

wWRrC-Washingtor

eVEREADY

Radio Batteries

-they sell faster




MODEL J. Has a low trickle charge
rate and a high rate for rapid charging
and heavy duty use. Can thus be used
either as a trickle or as a high rate
charger and combines their advan-
tages. Noiseless. Large water capacity.
Visible electrolyte level. Rates: with
6-volt battery, 2.5 and .5 amperes;
with 4-volt battery, .8 and .2 amperes.
Special model for 25-40 cycles. Price
$10.50. West of Rockies $20. (In
Canada $27.50.)

Balkite Trickle Charger

MODELK. With 6-volt “A” batteries
can be left on continuous or trickle
charge thus automatically keeping_the
battery at fullpower. Converts the ‘A"
battery into a light socket “A” power
supply. With 4-volt batteries can be
used as an intermittent charger. Or as
atrickle chargerifa resistanceisadded.
Charging rate about .5 ampere. Over
200,000 in use. Price $10. West of
Rockies $10.50. (In Canada $15.}

T

A New Balkite *B” at $27.50

Balkite “B” eliminates ‘B’ batteries
and supplies “B”’ current from thelight
socket. Noiseless, Permanent. Em-
ploys no tubes and requires no replace-
ments. Three new models. The new
popular priced Balikite “B*"-W at
$27.50 for sets of 5 tubes or less rc-
?uiring 67 to 90 volts. Balkite “B”-X,
or sets of 8 tubes or less; capacity
30 milliamperes at 135 volts—$42.
Balkite “B”-Y, forany radio set; capac-
ity 40 milliamperes at 150 volts—$69.
(In Canada “B"-W $39; “B"-X $59.50;
“B”-Y $96.)

Balkite Combination

Supplies automatic power to both*“A”
and “B” circuits. Controlled by the
filament switch on the set. Entirely
automatic in operation. Can be put
either near the set or in a remote lo-
cation. Will serve any set now using
either 4 or 6-volt “*A” batteries and re-
quiring not more than 30 milliamperes
at 135 volts of *“B” current—practically
all sets of up to 8 tubes. Price $59.50.
(In Canada $83.)

All Balkite Radio Power Units operate
from 110.120_ volts AC current wit
models for both 60 and 50 cycles. The
new Balkite Charger is also made in a
special model for 25-40 cycles.

RADIO RETAILING, November, 1926

GT.)

No Balkite
product has ever
failed tobe a
best seller

The public is through with experiments, even in radio. It is

turning as never before to standard nationally advertised lines

which have proved themselves.

In the radio power field the standard line is Balkite. For
no Balkite product has ever been offered to the public which
has not been an outstanding success. No Balkite product has
ever been put on the market which has not resulted in enor-
mous volume and steady profit for both the radio dealer and
jobber. The faith of the public in Balkite reliability and the
Balkite trade mark is one of the finest tributes ever paid a
manufacturer.

Balkite dominates the radio power field as never before. The
Balkite Trickle Charger is easily the most popular charger on
the market. Balkite“B”stands alone ina field only too crowded
with experiments, as the “B” that has stood the test of time.
The new Balkite Charger with both trickle and high charging
rates, and the new Balkite Combination supplying all radio
power automatically from the light socket, are selling faster
than any new items ever introduced by Balkite. Balkite is
backed by Balkite broadcasting and by one of themostpower-
ful advertising campaignsin radio. These factors make Balkite
one of the three or four best selling lines in radio today.

This is the greatest of all seasons for radio power devices.
Make sure you get the maximum profit out of it by selling a
line you know will stay sold, on which you know your profit
will be clean. Turn it into the maximum profit by pushing Balkite.

FANSTEEL PRODUCTS COMPANY, Inc.
North Chicago, Illinois

FANSTEEL

Balkite

Radio PowerUnifs

27
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eAnnouncing The Abox Filter

Real “A” elimination at
last—filters current direct
from charger to set giving
“A” current from the light
socket. A great forward
step in Radio.

Replaces “A™ Storage
Battery. Shipped dry in
paper carton. User adds
distilled water to operate.

Does not deteriorate
either in use or disuse. No
shelf-life problem.

19

East of Rockies

eAmazing ‘Development— Contains No Batteries

The First Device of its Kind

Ever Offered to the Public

HE ABOX FILTER is in no sense

a Battery. Itisa filter circuit con-
sisting of a choke coil and two of the
new Andrews electrolytic condens-
ers which operate on a new prin-
ciple and permit enormous capacity
with small space, cost and weight.

The Abox Filter handles as much
as five amperes and renders the cur-
rent absolutely smooth and suitable
for proper operation of the tubes.

It is only half the size and less than
half the weight of a storage battery.
Used with a suitable charger the

Abox Filter provides a complete“A”
eliminator drawing power from the
light socket. Can be installed by any-
one in a few moments.

It is never charged or discharged
and supplies no power of its own.
It is always ready for immediate use,
even after long periods of idleness.
There is nothing to wear out. It does
not deteriorate either in use or lying
idle, and will last for many years.

For an explanation of this remark-
able development write for folder,
describing in detail its construction
and use.

THE ABOX COMPANY + 215 North Michigan Avenue » CHICAGO

i




RAapio RETAILING, November, 1926 29
%// i B .
L - U ' TN P .
; . . 7 / / /
'S U B \W/ CNW

d Bosworrth

N
X
S
N
\1
>
S
S

The New Retail Buying

Makes Radio Prove Itself

It is doubtful if we have seen the last of the
outlaw sets that last year threatened to
demoralize the industry. It is likely, though,
that that sort of goods will meet with less
favor hereafter. For the disappointments met
with last year have made the public wary.
So, for a while anyway, the public is going
to buy on performance, rather than price or
varnish.

Bosworth Radio stresses performance—un-
failing performance—a performance ability
that makes it win in any competitive demon-
stration. The wealth of reserve power that
is built into Bosworth Radio secures good
volume on weak or distant stations. Selec-
tivity is there too, in a degree that eliminates
local interference without being too sharp for
easy tuning.

" And yet, the Bosworth is not a stunt machine;

that score, either. The General Radio Type
285 Transformers in the audio amplifier, and
the full ulilization of side frequencies develop
a tone that is delightfully natural.

Along with performance must come depend-
ability and so, in the Bosworth factory,
extraordinary measures are taken to insure
freedom from need of servicing. Shipping
methods safeguard against derangement of
the set in transit. The dealer spends no
money on this merchandise. The write-up
is net profit as far as service goes. The
Bosworth guarantee is an explicit promise
of that—to the trade as well as to the buy-
ing public.

This is a line you can build business with.
It makes good without your having to give
it a thought and every set sold will send you
good prospective customers. Make Bosworth
the line you are really interested in!

THE BOSWORTH ELECTRIC MANUFACTURING COMPANY

3754 Montgomery Avenue

Type B-2, a 5 tube set.
Price $115, east of Rockies

~

A few jobber locations
are still available.
Write for Booklet —
**Product and Policy."

CINCINNATI, OHIO

Type B-3, a 6 tube set.
Price $155, east of Rockies

BOSWORTH

RADIO
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“TOUCHED Radio Business

with Radio Master Cabinets ~
L very small set owner a prospect

g

Millions of table radios are in use, and every
owner is a prospect for a cabinet—a cabinet
which will combine the several units into
one beautiful, convenient piece of furniture.

In Radio Master Cabinets you can offer

" beauty, convenience, and structural sturdi-
ness beyond compare. The table set fits right
into it—installation is a matter of a few min-
utes, and batteries, wiring, etc., are entirely
concealed.

Pull out radio frame makes tubes easily ac-
cessible—dissappearing arm rest—built in
wood horn above is arranged to receive your
favorite speaker unit.

Eight splendid designs in walnut and ma-
hogany. Some have striped walnut or burl
overlays.

Permanent and increasing business is as-
sured by the wide market, liberal discounts
and settled dealer and jobber policy.

Prices—low enough to make selling easy.

Send the coupon today, it will bring full in-
formation on a wonderful proposition.

Corporation]

America
Ward Industrier

MICHIGAN

Clipping this coupon is like
cutting bond coupons—it
puts profit in your pocket.

Radio Master Corporation, Bay City, Mich.

Send full information on Radio Master
Cabinets.
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PERRYMAN

I RADIO

PERRYMAN

“Distance without Distortion”

Dealers’ Choice!

+ Y +

The filaments of Perryman
Radio Tubes with the pat-
ented Perryman bridge are
doubled to form a letter M.
This twin construction not
only exposes a greater area
of filament surface, but it
doubles the area of electron
emission and increases the
capacity of the tube. The
real result is a tube that does
its appointed work more
easily, giving greater volume
without distortion. Its longer
life is a distinet economy.

The clear glass demonstrat-
ing tube shows the patented
Perryman Bridge which holds
the elements in place at the
distance of greatest efficiency.
Ordinary jars or jolts do

Perryman Radio Tubes are the choice of
many progressive dealers because they
make more money on them. First of all
they are standard in price and carry a
full profit. Secondly; they are so exactly
alike in operating characteristics that
they automatically match up in any set.
Thirdly; they are so well made that they

deliver extra hours under hard service
and customers repeat their purchases.

The radio business has been cluttered up
with service costs which stole profits
from dealers’ tills. Perryman tubes are
service proof. They go out over the
counter into the tube sockets and stay
there.

Deal yourself a winning hand with a
stock of Perryman tubes.

Perryman Distributors are equipped and ready to
supply you with tubes, advertising literature and

2. 1926 not affect Perryman Tubes. helpful Cooperation.

' ELECTRICCO. .

SALES AND EXECUTIVE OFFICES
33 W. 60th ST.,, N. Y. C.

LABORATORIES AND PLANT
NORTH BERGEN, N. J.

PEBRRYMAN



RADIO RETAILIN G, November, 1926

33

New 4-volt Exide Power Unit.
Same construction as  G-volt

unit at right, Price $28.

NEW

MASTER CONTROL SWITCH
Enables you to control hoth
“A"” and “B” power supply and
place unit in celiar, cabinet or
closet. Switch connects with
unit and set and can be placed
wherever operation is most
convenient, Price $4.50.

New 6-volt Exide Power Unit !
consisting of ample capacity

Exide Battery and

special |
charger, $38, |

This NEW unit . ..

meets every demand for

YOUR customers have no [t easil

reason to be short on

“A” power—no matter how S€tS wit

large their sets may be. They

can now have an “A’ battery that
is always charged and ready to
meet any demand for power, and
that has the additional convenience
of a separate switch.

This reliable source of “A”’ power
is the new Exide Radio Power Unit
equipped with the Master Control
Switch.

The Power Unit consists of two
parts: (1) a special Exide “A” bat-
tery, with an ample capacity to
supply the newest and largest type
of radio sets; and (2) a charger for
recharging the battery from the
house current when the set is not
in use. The charger is designed to
take in current at an unusually high
rate, so that the battery will always

Exide TPower Unit Operates from light
with built-in eontrol socket or buse plug.
switch, Contalins Twoasizes, 6-volt at

Exide ‘A’ Battery

$36: 4-volt at $27,
and special charger, .

be charged and ready for service.
The Unit is assembled in a hand-
some mahoganized metal case. It
is designed to be kept connected at
all times with the house lighting
circuit as well as the radio set.

The convenient Master
Control Switch
OR use with the new Exide
Radio Power Unit is the sepa-
rate Master Control Switch. This
can be placed right on the radio
set, thus keeping complete control

of both “A” and “B” circuits right-

at hand. It enables you to place
the Power Unit anywhere.

The Master Control Switch is
simple to operate. To use the set,
push the switch lever in the direc-
tion marked ‘‘Set’’; to charge the
battery, push theleverto ‘‘Charge,”’
and the power you have used is
replaced from the house current.

There are two sizes of the new
Exide Radio Power Unit—for sets
with 6-volt and 4-volt tubes. The
retail price for these is $38 and $28

Exide

RADIO POWER UNITS

y supplies even the largest
h all the current they need

“A” power

respectively, with slightly
higher prices west of the
Rockies. = Master Control
Switch $4.50 extra.

If you have not sent in your
order for the new Exide Radio
Power Units, it is advisable that
you do so at once. They are being
advertised extensively in national
magazines. They will undoubtedly
be much in demand, especially .
among those of your customers who
own the new and powerful types of
radio sets.

Before you mail your order, check
up on the rest of your Exide line.
Be sure that you have a sufficient
stock of Exide “A” and “B” Bat-
teries and of the smaller capacity
Radio Power Unit with the built-
in switch in 6 and 4 volt models.
Prices, $36 and $27.

THE ELECTRIC STORAGE BATTERY CO.
PHILADELPHIA

Exide Batteries of Canada, Limited,
153 Dufferin 8t., Toronto

Pacific Coast prices slightly higher,

spse
TERY Standard Exide
Radio “A” Battery for
6-volt tubes., Rugged.

G-VOLT BAT-

24-VOLT
TERY in glass cells, '

“B” BAT-

6,000 ° milliampere
hour capacity, Also in
48-volt size, Prices,
$9.75 aml $173.10,

Compact. P rice

$12.30 up.
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Geneva—
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The Pioneer

his vewavd

15 veaping

Winona—

! 980 - |

N?T long ago we wrote here of the pioneet
and the reward that is his by right of
his pioneership. We spoke of Mohawk One Dial
Radio as a pioneer on the threshold of its re-
ward. For years we trod alone a path which now
is throngeg—we strove to perfect One Dial Radio,
and now, with that accomplished, we are begin-

ning to garner the profits that are the just due

of costly experimentation to establish Mohawk
One Dial Radio as first and finest and the best
value in the growing One Dial field. The fight
has been ours—you have but to write us for our
dealer proposition to share the fruits of victory!

Mohawk Corporation of Illinois
Established 1920 —Independently Organized in 1924

2220 Diversey, at Logan Boulevard, Chicago

Mohawk Corporation
of Hlinois
Established 1920
Independently
Organized in 1924

SEI\Tlch{\—cll\,{OhaWk one—ldial, six-tube
shielded radio set in wal- 0
nut drawer. List price . $5 75—'
CHEROKEE—Shielded. Rich walnut
hand rubbed piano finish. Full piano-
hinged. 1034 ins. high, 1314 ins. $65
deep, 15% ins. long. List price

WINONA— Shielded. Rich

walnut. 24 ins. long. List price $80

CHIPPE\XSA—Shieldec%. Rich walnut,
two-toned. Built-in loud $110

speaker. List price . .
PONTIAC —Shielded. Burl walnut,
drop front.

Built-in loud
speaker.46ins.high. List price$ 140
GENEVA (In large illustration) —

IShilel?_ed.d Frorﬁt ﬁ};ll {aurl walnut, in-
aid. Loud speaker builtinto

dome, 44 ins. high. List price $ 185
POCAHONTAS—Shielded. Burl wal-

nut inlaid. Built-in loud speaker with

5-foot horn. 4514 inches § 3 00

high. List price 5 5

Prices west of the Rockies slightly higher.,
Canadian prices 40%

higher.
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Leads to |
Oreater
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MODEL 60A

6 Jubes, 2Controiss7 500

wiTsour
AcCE3soRIRy

8,100,000 Families
are [istening in on Z‘ase’}ldveﬂzlsmg
“Tue Macazines shown above carry CASE RadioSetsofferthethree com-
the story of CASE performance, bined factors that assure the most

quality and low price to millions of profitable franchise for the dealer:
families—many of them in your

community. The CASE merchan- (1) Six-tube sets of.t.musual
dising plan for dealer and jobber performance ability.
offers a complete and profitable tie- (2) Attractive low prices—
uptothislarge advertisingcampaign liberal dealer profits.
that will help you get more business (3) National advertising
from your territory. and dealer helps.

An Established National Institution with
. ’ Owver 500 Jobbers

Thousands of CASE Sets are in satisfactory use throughout the country. Users
tell of unusual performance records. CASE Sets have a five-year record
to their credit and are manufactured by a well-established, well-
financed organization that has shown a steady growth each year,

Q)’f ; / ,
| Indiana Mfg. & Electric Co.
o Marion, Indiana
Send complete information in regard to CASE Radio
Receiving Sets.
Name. ... . ...
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For 201-A tubes
or equivalent

$C-6 H4.342.50

Unipower sales have already
passed last year’s grand total

—and the big winter months
are still to be heard from

EST year dealers found they could
sell a lot of Unipowers. And
once sold they stayed sold. There
were no complaints—no service calls
to eat up the profits. With dealers
actively pushing it Unipower’s sales
were greater than ever before.

Now—this year—with the busy
season hardly started, more Uni-
powers have been sold than were sold
all last year! And the biggest radio
months — November, December,
January—are still to be heard from!

What a sales story you can tell now
about Unipower! Last year’s models
are giving unfailing service every-
where. Refinements this year have
made these same models more fool-
proof than ever.

In addition, a new type of Uni-
power is now available that has al-
ready received the highest praise of
radio engineers and manufacturers.
Unipower again is making radio
history—the new 6-volt model is far
ahead of any other radio ‘“‘A’ power
unit yet devised. It is absolutely anto-
matic in operation.

A miniature power plant

Unipower is a miniature power
plant, carefully designed to furnish
radio ““A”” power from the light
socket. It is not a battery eliminator.
Incorporated in Unipower is the
trickle charge principle, whichchanges
electric light current into satisfactory
radio power. Unipower, however,
also contains the extra, rapid charge
rate absolutely necessary to keep the
set at full power always even under
unusual conditions caused by over-
work or neglect.

Experts designed Unipower—time
and performance have proven it
totally fool-proof. There are no parts
that need adjustment or that will wear
out or need replacement during the
normal life of the product. It is so
constructed that it cannot fail.

Take advantage of the big Uni-
power months just beginning. Write
now for the complete story of
automatic ‘“A’’ power that cannot
fail. The Gould Storage Battery
Company, Inc., 250 Park Ave., N.Y

GOULD PRODUCT

Unipower

RADIO ‘A~

PO WER

THAT

For 199 tubes
or equivalent

AC-1. $33.00 §

CANNOT

New refinements to a proven
principle—the principle of trickle
charge plus the indispensable rapid
charge found only in Unipower—
are present in this new 6-volt
Unipower designed to furnish un-
Sailing << d’’ pover to any 201-4
tube set. Four trickle rates, gper-
ated by a simple dial, enable the
user of heavily-Worked multi-tube
sets toadjust the power to theexact
rate necessary to his individual set
and hours of use.

Complicated Wwiring is elimina-
ted—installation is as simple as
that of a storage battery. Auto-
matic sWitching makes possibe a
power-operated set under one con-
trol—no change is necessary in
««B’’ power supply or set Wiring.

Unipower contains a Balkite

‘charging unit of Gould design. It
operates from alternating current
I110-125 volt—_60 cycle—special
models, 25-50 cycle, at slightly
bigher prices. Patents pending on
all models.

FAIL
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THE WEATHER h e
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_CLEVELAND PLAIN DERLER L i

EVENING PUBLIC LEDGE :

A, SONDAY, OCTOBER

- e s
[OMINENT FIGURES IN LEGION comvanoN ]BARDS qu N[w

}TILE T0ARM OF |
| CROVERALEXANDER,

List Price TN Made of
$1.50 e and Brass Parts

KEYSTONE ARRESTERS
Also Lead in Advertising

The world’s largest maker of radio and industrial lightning arresters, announces
a nation-wide campaign of newspaper advertlsmg The purpose of this
program is to convince your customers that protection against the dangers of
lightning is necessary and that KEYSTONE is the one best arrester to do
the job.

Check over your stock immediately and if you are low make a note to order
KEYSTONE nghtnmg Arresters and be prepared to take advantage of the
sales opportunities this advertising will create.

Also approved by the National Board of Fire Underavriters

ELECTRIC SERVICE SUPPLIES CO.

PHILADELPHIA NEW YORK CHICAGO
17th and Cambria Sts. 50 Church St. Ilinois Merchants Bank Bldg.

PITTSBURGH BOSTON SCRANTON DETROIT
Bessemer Bldg, 88 Broad St. 316 N. Washington Ave. General Motors Bidg.

Lyman Tube & Supply Co., Tid., Montreal, Toronto. Vancouver,
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?UT the decision
UP ta your ears and
you'llputarberspeak.
€£3.0u10F your mind!

Dealers Attention!

F you haven’t,
as yet, stocked
Farrand Speakers,
get in touch with
your distributor
AT ONCE. Now’s
the time tocashin
on radio’s greatest
selling speaker.
Order TODAY!

Listen to the
an who
owns one. Listen
at the store that
sells them!

Srmaes MmtaL 381N e, D108

Farrand R
O (‘Sfl‘ﬂb/u e et icat Lot

Farrand Mfg. CO., Inc.

Thompson Avenue at Court Street
LONG ISLAND CITY, N. Y.

Fa rran d

S

Loy e

Farrand

Ly dualer’s will et m by

< Fye ovay de-
cxive, buc the Fay
LN Fariny
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This Scientific Report
Puts Tubes Where They Belong

A lot of tubes have heen sailing under false colors. As a radio dealer, you know that.

And it’s been easy, tco, because radio tubes have been such a blind article. Tube manufacturers made
claims—and what could you say?

But now at last tubes have been put just where they belong—not with personal opinions, not with manu-
facturers’ claims, but with the scientific report of a laboratory test made in one of the leading electrical
laboratories of the country. This test was made with a number of the best-known tubes on the market.

Naturally, this laboratory is not interested in the manufacture or sale of any tube. It seeks nothing but
scientific truth.

At last you can know
the truth about radio tubes

You will find things in this report that will amaze tains. We'll be glad to send you an exact copy of
you—you will probably have to change your mind the report on request.

about certain tubes. And if you are interested, we’ll tell you at the same

e . . time all about some most unusual helips given by the
8?{}1‘,ngsz ;r:fe ;’.}::;g f}?}?:tt,s twhlhs ;zstm;:']as r:l}(;?; makers of URECOS to promote the resale of
) '8 y y URECO tubes in the dealer’s store,

dealers are now equipping all sets with URECOS

—they want to be sure of satisfactory reception for Fill out and i
the new customer. mail the : Unlted Radio & Electrle Corp.,
coupon Newark, N. J.
s Gentlemen:
AS a l'Z?.le dealer y@}l cannot afford'n()t to know k below I am interested in the comparative test given the
everything about radio tubes that this report con- TODAY best-known radio tuber in = leading electrical tabora-

tory recently. Please, without oblization on my part,
send me an exact ¢opy of the report made by the
laboiatory on this test.

UNITED RADIO & ELECTRIC CORP.
418.420 Central Avenue (ETIU S R S U e ST TR S . W
Newark, N. J. Address .. BEEEIS 8 <) ooy TR N S

Gty mr=es £ Sl £ Tl States du sivee. s ¢ Fo. S0
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The Consolidated
Line Sells Fastand
Stays Sold!

The Consolidated Line will make your
holiday radio sales greater than ever
and cut out servicing. Here is quality
and many exclusive radio features.
Priced to sell quickly and once sold
they stay sold.

The Consolidated Line includes The
Consol $95 set and units to supply
dependable uniform “A” and “B”
power for that set or any other set.

Consolidated products are built of best
quality materials by skilled workmen.

Made to withstand the careless, inex-
perienced handling of the average
owner.

When you stock the good Consolidated
Automobile Battery, the Consolidated
Line at once becomes an all-year-round
strong profit line.

7-Tube Radio—Retail Price $95—

Consol
Contains many new and exclusive features.
Tone control. Three stages of radio frequency.
Double rectification.
Shielded transformers and condensers.
light over dials.
finished.

Two detector tubes.
Panel
Beautifully designed and

Consol ‘A"’
Power Unit re-
tails for $40.
Single,compact
unit—from
trickle to two
ampere change.
High capacity
battery with
standard  size
plates. Trouble
proof.

Consol Radio “A”
Storage Batteries
hold supersupply of
strong, even ‘A"
power. Same quali-
ty as good Consol-
idated Automobile
Batteries. Last
longer, because of
pure materials in
unstinted quantity.

Write ot telegraph now for
complete information about the
Consolidated Line. Address
Dept. R, Philadelphia.

Consolidated B E
Because You Can Demonstrate It
InYour Own Store

If you tell aradio owner he can for-
eversave the expense of costly “B”
batteries you arouse his interest.

If you prove to him
he can not only save
money but also im-
prove reception, you
make a sale.

Convincing demon-
stration is the out-
standing reason for
the phenomenal suc-
cess of the Consoli-
dated “B’’ Elimi-
nator. You can sell

Only CONSOLIDATED
Contains All These Twelve
Big Retail Selling Points:

1. Universal in application;
usable on AC and DC, any
cycle, without change.

. Power for any standard set
—even the new power tubes;
110 to 115 volts,

3. Retail price—only $30.

4. No AC hum: no noise.

5. No costly bulbs to break

6. Maintains permanent even

tone and resonance.
7. Low Ir u;keep.

8. An adornment to any set or

to the furniture of any room.

9. Standard guarantee.

10. Small in size.

11. Fewer parts; trouble proof,

12. Stops ‘B’ battery cost;

1o

pays for itself,

L 25 st 22

onso

iminator Sells Itself

your customer on hearing as well
as on sight. No matter what your
store current or your customer’s

home current, Con-
solidated “B” will
operate any set,any-
where, on any cur-
rent (D.C. as well
as A.C.—110 to 115
volts) at any cycle—
universally usable
without change.

Cuts your stock in
haltbecauseyouneed
carry only one model
of “B” Eliminator.

CONSOLIDATED BATTERY COMPANY, INC.

NEW YORK

PHILADELPHIA

BUFFALO'
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A-Power
Srom Light Socket;
Without Battery

47

Uniform Power

—No Hum —

‘No Distortion A New S()urce Of

e Profit/

Reception /
Always

OW, instead of selling the radio-set purchaser an
o “A” battery and charger, you can sell him a

Radi-“A” to take the place of both. And the
sale will not only net you a larger profit but will also
make a better satisfied customer.

Radi-“A” actually improves radio reception — main-
tains set at peak efficiency always! Because it does this,
and because it eliminates the “A™ battery nuisance [a
common prejudice against radio} it helps you sell more
radio sets — to people who otherwise wouldn't buy.

And there’s a tremendous market in the “A™ battery
replacement fleld. Worn-out or rundown “A™ batteries
offer Radi-“A™ sales opportunities. Every present owner
of a radio set is a prospect!

Radi-“A™ is a complete light-socket power unit that
operates without a battery. It converts 110 volt, 50
or 6o cycle alternating current into a uniform, constant,
6-volt direct current of from 2 to 2-3/10 amperes, cap-
able of handling radio sets up to and including 8 tubes.
Operates without hum or distortion! It has no delicate
or complicated parts — nothing to adjust or get out of
order. Radio set switch automatically controls both
Radi-“A™ and the “B" Eliminator [if a “B” Eliminator
is used], which is operated directly through Radi-“A™.

Write for full details and name of nearest distributors.

Brices &° StratTON CORPORATION, Milwaukee, Wis.

Radi-A’

% REPLACES A BATTERY 3
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The New
Super-Sensitive
DETECTOR

Type GXS-200A for
distant reception and
weak signals—equal-
1y remarkable results
on local stations—not
criticalinadjustment,

Price $5.00

Your

Leviathan—most powerful
steamship Iin the world—
engines develop maximum
of 100,000 horsepower.

RADIO RETAILING, A McGraw-Hill Publication

Customers Want More Power

Gold Seal Power Tubes Meet This Ever Increasing Demand

EVERYBODY is asking for power tubes. All the
new sets are wired for this equipment. Power
tubes can be used in the older sets with an adapter.
Cash in on this growing demand right now. GOLD SEAL
power tubes are made in all the popular types, includ-
ing GSX-210, and 216-B, the most powerful type sold

commercially.

And like all GOLD SEAL tubes, they are made right,
sold right and guaranteed right. They will increase
your sales, your trade and your profits.

Insist on genuine GOLD SEAL Radio Tubes—
Standard for all sets.

If not obtainable from your jobber, write us for
particulars of our attractive dealer proposition

Seal

Radio Tubes

Jobbers! Some desirable territories still open. Full Protection, Write for particulars.

GOLD SEAL ELECTRICAL CO.,

INC., 250 PARK AVE., NEW YORK

Vol

Type GSX-216B
For use in battery eliminators to
rectify alternating current—ad-

Type GSX-171
High power tubes for usc in last
stage of audio amplification give
increased volume.,

Price $6.00
Lock for the red box

vantageousins

curreat require

equipped sets.
Liss Price $7.50

plyingthe higher
by power tube

Type GSX-112
High power tubes for use in last
stage of audio amplification give
increased volume.

Price$6.50
Look for the red box

Types GSX-201a
The popular general purpose type,
for amplifier or detector. Longlife
and high cfficiency.

Price $2.00
Look for the blue box

Type GSX-Hy-Mu
For use only in thchpopular resists

ance coupled amplificarion, highly
efficient in this system.

Price, $4.00

ALL STANDARD TYPES
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“They perform
like sets costing three times the price—’

wrote one of the largest radio dealers in the country

FREED-
EISEMANN
RADIO

ONE of the merchandising features most welcomed by dealers is that
the customer prefers a complete Freed-Eisemann installation. The
Freed-Eisemann A-B-C power units and the Freed-Eisemann speaker have
been an instantaneous success.

No wonder! Our engineers worked on these accessories two years
before we considered them fine enough to bear our name.

Now you can merchandise

’

a complete Freed-Ezsemann installation

With the Freed-Eisemann Full-floating Cone Speaker and the Freed-
Eisemann A-B-C power units, you can now have a combination to please
your most exacting radio-wise customers.

You will find it to your distinct advantage to investigate immediately
our very generous discount policy.

FREED-EISEMANN RADIO CORPORATION
Freed-Eisemann Building, Brooklyn, N. Y.

MODEL 40—$85 MODEL 16— $45 MODEL FE-603—$36.50 MODEL 14—$25
Single control 3 stages TRF. B and C Eliminator, guaran- A perfect “A” Full-floating cone
Shielded. Licensed under teed noiseless. Safety door cuts power unit, speaker.

Latour Patents. current while hooking up.
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CONE SPEAKE

(PATENTED)

7 \
( \\\\‘i\\\\\\\\\\\} \U

finish—non-resonant metal
cabinet. 7° cone. $22.50 list

Magnavox made the original loud speaker
and has sold 400,000 in four years. Each year
one in every 300 families buys a  Magnavox.
One of every ten loud speakers sold is a
Magnavox. These instruments are the
climax of fifteen years’  Magnavox experi-
ence. They are being advertised in thirty-one

10% of all loud spm.éem sold

are LMdgnm/ox

These instruments make your store ‘“‘loud speaker headquarters”

Cornell Model (left). Artistic Stanford Model (above)
Completely encased in two-
tone mahogany. $35 list

VOX

H.R. H. the Prince of Wales
using Magnavox amplifying
~ equipment, San Diego, 1919

e

MagnavoxM-20 LoudSpeaker
(right.) Exquisite beauty of
tone, design and finish

full pages and four two-third pages in Sazur-
day Evening Poff, Literary Digest, Radio
News, Golden Book, World’s Work, Review
of Reviews, Scribners, Harper’s, Atlantic
Monthly. All dealers write at once for sure-
fire selling plan that will help you “corner”
the loud speaker business in your city.

THE MAGNAVOX COMPANY

General Office and Faclory: Oakland, Calif. » » Chicago Sales Office: 1315 S. Michigan Ave.

R. S. Williams & Sons Co., Ltd., Toronto » Distributors for Canada {not including British Columbia}

24D17© 19%
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Matched~Unit Radio is made
Only by Stewart~-Warner

Two of the biggest sellers in the Matched-Unit Radio
line are the Model 300 receiver and Model 400 reproducer
featured in the large illustration.

Model 300 is a five-tube, tuned radio frequency table type re-
ceiver. It is handsomely finished in walnut and will add to
the appearance of any home. At the astonishingly low price
of $50, this set is the outstanding radio value of the year.

Model 400 reproducer has a rich full sweet tone and has
been designed and made espzcially to work perfectly with
anv of the Stewart-Warner table type receiving sets.

The Stewart-Warner line includes a wide assortment of
5-tube and 6-tube sets, with 1-dial or 3-dial control, table
and console models, priced from $50 to $400.

Remember, the only Matched-Unit Radjo on the market is
made by Stewart-Warner.

i1
1|
J f\ 'ad.),-.-.-n——.._u- T

Model 300

The Public is Buying Radio in a New Way—
,, 7/’ Will You Profit by it ?

501 AX

i~

It had to come—this new way of buying

Model 325

Console
Model 310

Prices Slighely Higher
West of Rockies

radio—common sense demanded it.

People today want a radic made complete
by one manufacturer. They want the satis-
faction of knowing that one maker is fully
responsible for the perlormance of receiver,
tubes, reproducer and accessories. They
want the Matched-Unit Radio, with all
units designed and built by Stewart-War-
ner—all tested with other Stewart-Warner
units before leaving the factory to insure
perfect operation, perfect co-ordination.

@I Table Cabiner
= [l Model 350

Your customers know that it is just as

illogical to assemble aradio from units made
by several manufacturers as it would be to
assemble an automobile by buying an en-
gine here, a body there, a set of wheels
another place.

Will you profit by this new way of buying
and selling radio? You will if you have a
Stewart-Warner Protective Radio Franchise.
Thousands of Stewart-Warner dealers have
already started on the biggest sales-and-profit
season they have ever known. Do you want
to join them? Write today for information
regarding a franchise in your territory.

STEWART-WARNER SPEEDOMETER CORPORATION
1820 DIVERSEY PARKWAY, CHICAGO, U.S. A.

STEWART-WARNER
Matched-Unit Radio

TWELVE

MILLION PEOPLE ARE TODAY USING STEWART-WARNER PRODUCTS
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istmas 1926

and the public
will demand
speakers of
better and
better tonal
qualities

PRICE

$22

COMPLETE

RADIO REPRODUCER

Christmas times, when gifts of rich merit are sought by the radio
public, thoughts turn towards speakers of excellent tonal qualities.
That's why Music Master Horn Speakers enjoy exceptionally high
sales records during this period of intense sales.

Dealers realize the value of handling a line known for its quick rate of turnover.
Quick turnovers mean greater sales value and increased dealer profits.

Music Master Horn Speakers reproduce tone color with resonance and unequalled
power. The distinguishing amplifying bell, made of selected, seasoned wood, insures
the rich mellow sweetness conceived by the master violin makers of old.

Do not be deceived by appearances. Demand Music Master Horn Speakers and enjoy
greater profits.

(Music Master Corporation

David S. Ludlum, Trustee,

Betzwood, Pa.
(Port Kennedy P. O.)
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An Exceptonally Good Tube—
Exceeded In Quality By None.

ADE by a big reliable or-

ganization that takes pride
in its product—and backs every
dealer to tke limit on every sale
he makes. {] If you are not now
handling Svlvania tubes, you are
missing a very profitable and
pleasant connection.

Wrize Us To-Day
“THEY NEVER DISAPPOINT”

SyLVANIA PropucTs Go.
. EMPORIUM, PA..

GREATER VOLUME ™.
BETTER TONE ~ ' '

KEENER SELECTIVITY

LONGER LIFE ~
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“B” &“C”

Ample power, delivering up
to 180 volts at 50 milli-
amperes.

Especially recommended for
sets using the new 371,171
or 210 power tubes.

Uses improved type Ray-
theon tube.

Guaranteed against electrical
and mechanical hum.

o

A-C ouLY

Sterting ‘B Power

PLATE R GRIO VOLTAGE SUPRLY BB,
- =

I -WATTS

TYPE /@ , R-97
r
020 vouTY L/) T see0 cvars

POWER

Selective terminals for high
and low powered receivers.
Control knobs for wvariable
iy detector and amplifier volt-
ages.

Combination high, low and
off power for a single
switch.

List price, complete with
new Raytheon tube, includ-
ing “C” voltage taps, $55.00

© 1926 The Sterling Mfg. Co.

Uses RAYTHEON TUBE

Let this be your
Christmas Special.'

‘The buyer of a radio device as a Christmas gift,
demands faithful performance above everything

else.

Why not cash in on the popularity of “B”

Power units that have absolutely made good on

performance?

TRY THE STERLING “B”
POWER YOURSELF—Compare
Results.

Compare the Sterling “B” Power for
output, volume, flexibility and all-
round performing ability. It will
prove its reputation to be all we
claim—it will give you full confidence
to guarantee the utmost performance
to your customers,

Remember, this is the “B” Power

TELEVISION DESIGN

A low priced eliminator coupled
with Sterling quality. For sets
using from 2 to 5 large tubes or
up to 5 or more peanut tubes.
With CX313 tube gives 135 volts
at 20 milllamperes and Is espe-
cially recommended for Radiolas

List Price RT-41, less tubes
$22.00.

Unit that was designed according to the indi-
vidual specifications of thousands of radio dealers
who, like you, know what they want to sell.

A WIDE RANGE OF PRICES
Whether for two tubes or ten, high
milliampere drains or low, maximum
voltages or moderate, Sterling “B”
units will suit the fancy, purse and
power requirements of a most diversi-
fied buying public. List prices range
from $20.00 to $55.00.

Sterling No. R-97, “B & C” Power
complete with Raytheon Tube,
$55.00.

Sterling No. R99 “B” Power com-
plete with Raytheon Tube, $45.00.
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Big Demand~Quick Supply

Uesta cAuto-Radio ‘Products

Vesta Auto and Radio Batteries— and the new Vesta Radio
Units — Trickle Charger, Radio ‘A’ Power Unit — and Tubes —
are among the Big Sellers. The nation-wide newspaper and
magazine advertising campaign is moving Vesta products in
a lively manner. Vesta distribution—dealer supply—is highly
perfected. These 45 live-wire Centrals are so located that deal-
ers are never more than a few hours distant and orders are filled
quickly. The big season is now on!

There’s a “Vesta Central Near You

Vesta
Trickle
Charger
$10

Pacific
Coast $10.50

Vesta
Quality
Radio
Tubes

2 Capacities

25 Amp. $25.00
50 Amp. $27.50

Pacific Coast
Add $1.50

Vesta Radio “A” Unit—

3-in-one, ‘‘A’ Battery, Trickle Charger and
Built-in Hydrometer

Vesta

Quality
for Radio

Isolator

Battery

The Highest Quality
Automobile Battery

WFKB—on 217.3
meters — Chicago —
6:30 to 8 and 9 to
10:30 every week day
evening — EXCEPT
MONDAY. Sundays
2:30 to 4:00 P. M.
Central Standard
imel.

ALBANY, N. Y.
ALLENTO&N, Pa.

ATLANTA, 52,
DALLAS, Texas
JACKSON, Miss.

KNOXVILLE, Tenn.
LITTLE ROCK

NASHVILLE, Tenn.

NEW ORLEANS, La.
OKLAHOMA CITY, Okla,
RICHMOND, Va.

SAN ANTONIO, Texas

KANSAS CITY, Mo.

MINNEAPOLIS, Mian.
MAHA, Neb.

ST. LOUIS, Mo.
TERRE HAUTE, Ind.
TOLEDO, Ohio

Q

Rocky Mountain and Pacific Coast

The Equipment Service Co.
McCleliand-Felthouse Corp.
Co., Inc.
The Salt Lake Hardware Co
McClelland-Felthouse Corp.

DENVER, Colo.

LOS ANGELES, Calif.
PORTLAND, Ore.

SALT LAKE'CITY, Utah
SAN FRANCISCO, Calif.
SPOKANE, Wash.

Eastern

Albany Motor Specialty Co:
K i

cCullough & Son
Guaranty Distributing Co.
Battery
Automotive Electric Shop
J. Ro&itnlns, Inc.
.} . H.

. H, McCulloug!

Electric Service Co.

erkman, zf The Benzer Corp.
& Son
Essex Storage Battery & Supply Co., Inc.

P.J. Durham Com&:ny, Inc.

Axwell uipment
J. H. McCullough & Son
Leeth Brothers

Southern

Southern Motor Epuigment Co.

The Schoellkepf Co.

Orgill Brothers Co.
¢+75' Tire Co.
0. D. Tucker 1V & Co.
Louisville Auto Supply Co.
Orglll Brothers Co.

. T. Blair Co.

J
Wailther Battery & Equip. Co.

J. B. Burwell Supply Co.
Benton-Bailey Co.
Southern Equipment Co.

Middle West

Vesta Battery Corp., Factory

The Fisher-Aeschbach Co.
Vesta Battery Sales Co.

Schaefer Bros. Auto Supply Co.

Radlo Distributing Co.
Radio Distributing Co.

Fred Campbell Auto Surply Co.

Radio Products]
Rad
Auto Electric & Service Cor

io Products

P

Auto Electric & Service Corp.

The Faeth Company
Uptown Store

Reinhard Brothers Co., Inc.

W. J. Powers Co.

Fred Campbell Auto Supply Co.
Fred Cﬂmﬁbe“ Auto Supé)ly Co.

The Fort Meigs Electric

James F. Morrell &

Spokane Battery & Ignition Co.

4y

421 Orange St.
1042 Hamiiton St.

1210 Main St.
Myrtle & Cooper Ave.

19 N. Cameron
40-44 Willlam St,
244 W, 49th St.

216 Spring St.

Depot & Willlams St.
209 W, Third St.

754 S. First St.

32 West Calhoun St.

722 Howard Ave.
323 N. Broadway

2100 Indiana Ave,
217 E. Second St.
1801 E. 21st St.
139 E. Gay St.
332 E. Main St.
51 Selden Ave.

‘4’{ Pear] St.

Detrolt and Norwood Sts.

13th at Lincoln
1358 S. Figueroa St.
88-90 N. Eighth St.

515-517 Eddy St.
1201 W. Sprague Ave.

VESTA BATTERY CORPORATION, 2100 Indiana Ave., Chicago

VESTA

AUTO-RADIO PRODUCTS

~=~(esta for Uitality—=

Makers of Vesta Automobile Batteries — Quality Products For Over 29 Years

O Radio Line

Mail coupon to nearest Vesta Central or
VESTA BATTERY CORP,, 2100 Indiana Ave., Chicago, 1.

p--=-==-=-== WRITE HERE -----------1

g NewVestaBroadcasting §
Station WFKB

Tune inVesta Broad-
casting Station —

O Auto Battery Line

Please have your Central Distributor near me present the Vestq'
1
[ ]
1
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Eagle “TRICKLER”

Charges “A”, Storage “B” and
Rechargeable Dry “B” Bat-
teries. Shipped Dry and Uses
No Harmful Acids. Terminals
Won’t Corrode. Costs less than
2c. a day to operate. Sells for

only § 109_9

ln'(ﬂ

That’s the Eagle “Trickler,” the trickle charger with the many
extra sales features.

This extraordinary little charger not only will charge an “A”
battery while listening in but will charge both storage “B” and
rechargeable dry “B” batteries in addition. The fact that this
charger is shipped dry, contains no harmful acids (eliminating
the corrosion of terminals) and can be operated for
less than 2c. a day will appeal to your customers
both from the standpoint of practicability and
economy.

The resale price of $10.00 plus the advantages of
Eagle “Trickler” over other trickle chargers is
making it outstandingly popular.

Offer your customers all they expect from a
Trickle charger and then some by selling them Xotg oy Eagle

to (‘harg(- both *“A”

Eagle Tricklers. and B attertes.

If your jobber can’t supply you, write direct
to Charger Headquarters

EAGLE CHARGER CORPORATION
121 North Eighth St., Philadelphia, Penna.

EAGLE CHARGERS
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YES SIR /it

45 VOLTS
30 CELLS

$430

It Can Be
RECHARGED

HEN the ordinary dry Radio “B” battery “runs down’ it is in the same
class as last summer’s straw hat. When a TAB battery is exhausted it can be
recharged with any standard “B” battery charger or chemical rectifier.

TAB batteries can be recharged to full original voltage six to eight times—a clear
saving of 83-1/3 cents on the battery dollar. In addition TAB batteries  have a
longer original life than any other dry “B” battery.

There is no sales resistance to TAB batteries. They represent the greatest scien-
tific invention since the inception of Radio. Their unanimous acceptance and ap-
proval by the leading authorities in radio forecasts their immediate popularity and
wide use by consumers everywhere. Write for literature and discounts.

Patented and Manufactured Exclusively by

DRY STORAGE BATTERY CORPORATION
213 South Broad Street, Philadelphia

F or Convenient
Buying Reference
See the McGrauw-

H#¥ll Radio Trade
and Look /m the cal Cataion.

n——

There is no Substitute for a Good *B” Battery in Radio _
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Make Every Sale Final

Manufacturers of Complete B-power
Units, Raytheon-equipped

Acme Apparatus Co.,, Cambridge, Mass.

All-American Radio Corp., Chicago, IlL

American Electric Co., Chicago, Ill.

Apco Manufacturing Co., Providence, R. L.

Bremer-Tully Mfg. Co., Chicago, Il

Cornell Electric Mfg. Co., Long Island
City, N. Y.

Electrical Research Laboratories, Inc.,
Chicago, Il

General Radio Co., Cambridge, Mass.

Grigsby-Grunow-Hinds Co., Chicago, IlL

King Electric Mfg. Co., Buffalo, N. Y.

Kokomo Electric Co., Kokomo, Indiana

Mayolian Radio Corp., Bronx, N. Y.

The Modern Electric Mfg. Co., Toledo,
Ohio

Pathe Phonograph Co., Brooklyn, N. Y.

Sparks-Withington Co., Jackson, Michigan

The Sterling Mfg. Co., Cleveland, Ohio

Storade Mfg. Co., Cleveland, Ohio

J.S. Timmons, Inc., Germantown, Phila.,Pa.

Valley Electric Co., St. Louis, Mo.

The Webster Co., Chicago, Il

Zenith Radio Corp., Chicago. Il

=

‘

AYTHEON

rectifier

HENEVER a customer leaves your store,

be sure that the purchase he has made will
please him thoroughly. Nothing builds busi-
ness and profits faster than a group of completely
satisfied customers.

Right now there is an active demand for B-
power units. Get your share of this business, but
get it with reliable equipment that requires no
attention from the customer and no service
from you.

There have been many types and styles of B-power units on
the market, but not until the development of the Raytheon
rectifier were they thoroughly reliable and practical.
Raytheon gives an abundance of power with plenty in re-
serve. In addition it requires absolutely no attention except
for the eventual replacement of the rectifying tube. B-power
from a Raytheon-equipped unit is as steady and reliable as
electric light itself.

Raytheon rectifiers are sold only to manufacturers of rec-
ognized standing whose product has first been thoroughly
tested and approved by the Raytheon Laboratories. The sale
of a Raytheon-equipped B-power unit means a satisfied
customer who will be a booster for you, and the B-power
units you handle.

RAYTHEON MANUFACTURING CO.
Cambridge, Mass.

’.—’—"
A e gy,
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Gentlemen of the Radio

Congress Is About to Pass Ill-Advised

Harm to Radio and to the

Study the Ridiculous Commission Control Provided by the Dill
Bill and Urge Your Representatives in Congress to Help Kill It

To Every Radio Man :—

I have just returned from our Washington office
where our executive and Washington editors have been
making a careful study of the radio bills which are to
come before the Senate-House Conferees early in No-
vember. If the new radio legislation, which Congress
promises to pass this winter, is based on these present
bills, as seems likely, the radio industry will shortly
find itself saddled with some amazing situations, any
one of which can effectively throttle the future of radio.

Why the Dill Bill Is Bad for Radio and Bad for
the Publie

Take the Dill Bill (which has already been passed
by the Senate, but not by the House). Under its pro-
visions:

1. Established and familiar broadcast stations like KDKA,
WEAF, WLW, WCCO and KFI, will have no more
standing in applying for licenses or time-on-the-air
than the newest and tawdriest publicity-seeking
stations. For, shortly, some 1,000 stations will have
to “split time” on the 89 available wave-lengths,
without any legislative basis on which selection is to
be made, and with no protection whatever to the
millions of dollars broadcasters have already invested.

2. An independent Federal Radio Commission would be
set up—of five members, each receiving $10,000 a
year, and each member having a $3,600 clerk. In
addition a $5,000 secretary would head the unlimited
working staff of technical and clerical employees;
this $125,000-a-year organization to do the work
formerly performed by two or three capable officials
in the Department of Commerce. As the new broad-
casting-license term proposed is from two to five
years, the Commission, after a few months’ service

apportioning wave-lengths each term, would actually
have nothing to do for the following two to five years!

3. The proposed Radio Commission would be one of some
forty similar federal commissions and bureaus ‘“‘run-
ning wild” and responsible to no executive official
except the President, who must supervise them in
addition to the other vast responsibilities of the
Presidential office—a situation making effective su-
pervision impossible.

4. No radio man will be eligible for membership on the
Commission who, during the preceding year, has had
any financial interest in any radio company or sta-
tion. This provision alone will insure the utter
incompetency of the Commission, disqualifying all
qualified radio men and reserving Commission ap-
pointments as plums for politicians having no radio
knowledge whatever.

5. Will prohibit sale of broadcast stations at prices
exceeding actual value of apparatus only—thus
denying benefits of the good will earned by stations
through long and dependable service to the public.

6. No control is provided for those non-radio sources of
ether disturbance which cause much annoying radio
interference.

The White Bill Is Good, but Needs Two
Important Amendments

On the other hand, the White Bill (passed by the
House, but not by the Senate), while in general an ex-
cellent measure, has two serious faults as it now stands.

1. No legal basis is defined or suggested to guide either
the Secretary of Commerce or the advisory Radio
Commission in making selection of broadcasting sta-
tions in the interest of the listening public. As every
radio man knows, there are only 89 possible channels
in the broadcasting bands, but some 1,000 broad-
casting applicants will be demanding assignments
this winter. Hence either some applicants must be

The Dill Bill

Establishes a Federal Radio Commission which is
given control of all radio stations, except those
operated by the Government. No one who has
had any financial interest in radio during the
preceding year is eligible to serve. Not more
than three-Commissioners shall be members of
the same political party.

Each member of the Commission will receive $10,000
a year, and will be provided with a clerk at
$3.600. A secretary is specified for the Com-
mission, at $5,000 a year, in ‘addition to the
necessary technical assistants, clerks, etc.

The Commission’s duties will be to classify stations;
designate call-letters and wave lengths; deter-
mine power to be used and time of operation;
establish areas to be served; control chain

(Verbatim text of the Dill Bill appears on page 60)

broadcasting as to power and wave-length of
each link; and regulate charges to listeners.

Transfers or sales of stations are prohibited where
the consideration is greater than the reasonable
value of the apparatus.

Under the proposed statute, the Commission must
“jssue to each applicant therefor, a station
license, if public convenience, interest or neces-
sity will be served thereby.”

Station licenses are limited to a term of two years.

Notices of increase of station power above 5,000
watts must be filed with the Attorney-General
of the state in which located, and opportunity
given citizens to protest at a public hearing of
the Commission.

Page 64
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Industry—Wake Up!

Radio Laws that Will Do Incalculable

Best Interests of the Public

The White Bill, if Amended in Two Important Particulars,
Will Make Sound Legislation for Both Radio Industry and Public

refused or the time of statlons really rendering :
public service in superior programs must be cut

- down to about five minutes for each present hour of
operation, and the public’s enjoyment thus seriously
interfered with.

The only possible solution we can see for this dilemma
will be through having the law recognize the “priority”
of those stations which have been creditably and de-
pendably serving the public prior to some past date,
such as July 1, 1926.

2. The White Bill as now written prohibits from serving
on the Commission any man who has any financial
interest whatever in radio. This requirement would
render ineligible the very men who by training and
experience could be of the greatest possible service
on the Commission (while conceivably admitting rep-
resentatives of mterests inimical to radio.) Applied
to part-time service, such as membership on the Com-
mission under the Whlte Bill would be, this regula-
tion is excessive in terms of present practice in
government departments. Consulting and part-time
officials are not now required to relmqulsh their

» other positions or interests, although this is properly

- required when a full-time government position is

taken. The clause prohibiting radio men from serv-
ing on the Commission should be stricken out.

But in general the White Bill has the great merit
that it would keep radio control under the supervision
of the Secretary of Commerce, where it belongs in any
orderly plan of government responsibility. The White
Bill's Radio Commission is an advisory and appellate
body, its members appointed by the President, and meet-
ing on call. To this Commission can be taken any ap-
peal from decisions by the Secretary of Commerce, thus
giving protection against any conceivable partiality on

the part of the Secretary or Department. The total
cost of this White Bill Commission can be only $5,000 to
$15,000 a year, depending on the number of days it
works—one-tenth the cost of the Dill Bill Commission.

Amended by the insertion of the “priority” provision
above suggested and with capable radio men made
eligible for the advisory commission, the White Bill
represents legislation which has the approval of many
leading radio thinkers and of some of the best minds in
official Washington. Indeed, the White Bill grew out
of the conference of the entire radio industry at Wash-
ington last November, and has the approval of every
group in radio, including the listening public.

Write your views to your Congressman and Senator,
and the members of the Conference Committee of Con-
gress, listed on the next page. Tell them, if you agree,
that you are in favor of the White Bill, provided an
amendment is made recognizing the priority of exist-
ing stations. And let Radio Retailing have any cori-
ments or ideas which we can use to help present the
réal opinion of the great radio industry to the pubhc,
te officials, and to our own radio ranks.

The future of radio—of your business—is at stake
in these laws shortly to be enacted at Washington. It
is time the radio industry awakes to the critical 31tua-
tion that menaces it.

. Q.

[

Editor Radio Retailing

The White Bill

Gives to the Secretary of Commerce control of all
radio stations (except those of the Army and
Navy) with power to assign wave-lengths and
determine power of stations, regulate purlty
and sharpness, and make rules to prevent in-
terference.

Creates an advisory and appellate Radio Commission
of five members, to whom the Secretary may
refer radio questions for decision, and to whom
appeals from the Secretary’s ruling may also be
taken.

The Commission meets only on call of the Secretary
or its chaxrman, is paid $25 per day per mem-
ber while serving, and cannot be called for more
than 120 days per year. Hence its total cost
would not exceed $5,000 to $15,000 per year.

(Verbatim text of the White Bill appears on page 59)

ing licenses.

Permits must be secured from the Secretary before
beginning construction of a new station. The
Secretary is required to issue licenses to all ap-
plicants who comply with the regulations, *if
public convenience, interest or necessity will.be
served- thereby.”

Five years is fixed as the limiting term of broadcast- n

Paid-for broadcasting must be so announced at the
time of broadcasting.

For slander or libel via radio, fines and 1mpnson- N
ment terms are specified. ¢

Re-affirms the ownership and control of the ether
within the United States by the people thereof,  |].
under the Constitution.

Radio Retailing, November, 1926
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Genilemen of the Radio Industry — Wake Up!

Every Radio Man and Fan Wants

T he Present Status of Radio Legislation in the Conference Committee

for the control of radio have been before Congress:
The bill introduced by Representative White of
Maine before the House of Representatives, and the bill
sponsored by Senator Dill and introduced by him in
the Senate. For the reader’s convenience, the significant
points of both the White Bill and the Dill Bill are sum-
marized in brief on the preceding pages, while the prin-
cipal passages of the two bills are reproduced verbatim
on the pages that follow.
The White Bill represents in large part the carefully
considered work of the Merchant Marine and Fisheries

I \OR the past twelve months two principal measures

Committee which held full hearings, and has made a

careful study of the whole radio situation for the past
three years. This committee’s hearings were attended
by a large percentage of the committee members, and
statements were presented before it by every branch of
the radio industry and by the various government de-
partments interested in radio.

The Dill Bill was evolved by the Interstate Commerce
Committee of the Senate, following a few short meet-
ings which were attended on the average by only four
or five members out of the full membership of seven-
teen. This Senate Committee heard practically no rep-
resentatives of the radio industry, and its product, the
Dill Bill, is apparently based very largely on a few state-
ments by radicals and malcontents who were nursing
grievances as the result of not being able to procure
station licenses when no wavelengths were available.

Congress Deadlock Forced Appointment of Joint
Conference Committee

The White Bill has already been passed by the House,

and the Dill Bill has been approved by the Senate.

Neither measure has, however, been able to make fur-
ther progress in securing the approval of the remaining
house of Congress, and it was in this situation of “dead-
lock” between the two bills that the last Congress ad-
journed without providing the country with any radio
legislation. '

Leaders of the two houses therefore agreed that a
conference committee be appointed, representing both
the House and Senate, to meet early in November, prior
to the session of Congress—the committee to attempt
to draft an acceptable bill which would have support in
both houses of Congress. This conference committee’s
membership is shown on this page.

The whole idea of a Federal Radio Commission to
control radio, has its source in the United States Senate,
the members of which are understood to fear putting
vnder the control of Secretary Hoover, or his successors,
the supervision of broadcasting, with all its potenti-
alities as a political tool.

Dill Bill Has Determined Support of Senate

With this apprehensiveness on the part of the Senate,
it has been impossible to convince the members of the
upper house that a Radio Commission of five, each re-
ceiving $10,000 a year, and each having a clerk at $3,600
(besides a secretary at $5,000 heading an unlimited staff
of engineers, experts, inspectors, special counsel, etc.),
will impose an expense upon the government that is
unnecessary and unwarranted.

Students of constitutional government have pointed
out, that such a radio commission will constitute an-
other federal bureau, acting independently - of the
executive branch of the government, and so contrary
to the well-established policy of the Government. Such

a commission would report only to

Below are listed the Con-
gressional conferees who  will
meet early this month in an
altempt to agree on a com-

of Indiana

Each of these men should Congressman
be a target for a concerted
attack on the part of the radio
industry in an attempt to kill
the Dill Bill and amend the

W hite Bill.

Letters should be addressed
to the conferees at Washing-
ton, D. C. They are:

Congressman

The Men Who Will Decide Radio’s Fate

For the Senate—
Senator James E. Watson,

Senator C. C. Dill, of Wash-

Secott, of Michigan
Congressman Wallace H.

White, of Maine
Congressman Fred D. Lehl-

bach, of New Jersey

Lazarow, of Louisiana
Congressman Ewin L. Davis,
of Tennessee ’

Congress and the President of the
United States. Already the Presi-
dent has reporting to him, not only
the members of his Cabinet as the
heads of the great federal depart-
ments, but also some forty in-
dependent commissions and bureaus,

promise radio bill to refer ington . 