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GRERE

SUPER-SYNCHROPHASE

The only Screen Grid radio incorporating
the Equalized Band Pass Filter—an

exclusive Grebe Development.

GET I T BETTER WITH -~ GREBE
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Soaring to new heights, daily, in radio recep-
tion — Brunswick now brings to its franchise
holders an additional business-building, profit-
earning feature in its country-wide purchase
of newspaper space and broadcasting service.

In the newspaper schedule, territory in all
parts of the United States will be lapped and
overlapped, so that no community will be
without representation.

In the broadcasting, every home in the land
equipped to receive “radio” can dial in the
splendid programs Brunswick will put on
the air.

For advance information how this combina-
tion “newspaper broadcasting” advertising and
selling plan will increase our dealers’ sales and
profits and for detailed list of newspapers
and broadcasting stations, send the coupon.

THE BRUNSWICK.-
BALKE-COLLENDER COMPANY
New York, Chicago, Toronto
Branches in All Principal Cities
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25 cents per copy. Entered as second-class matter, April 10, 1923, at the Post Office at New York, N. Y.,

under the Act of March 3, 1879. Printed in U. S.

Y.
Al




ety

ﬁ_”',};,

il <R

RAY V., SUTLIFFE,
Managing Edltor

HBENRY W. BAUKAT,
Associate Editor

Radio
Retailin

The Business Magazine of the Radio Industry

O. H. CaLpweLL, Editor

October

HARRY PHILLIPS
Art Director

T. H. Pug:
Assistant Editor

| B
! S.J. R
| o | Merch::trélslnz Counsellor 1929 C. GRUNBKY,
i ‘-E M. E. HEIRRING 0— San Francisco
1 Publishing Director Vol.10—No4  p woorox, Washington
g
s. CONTENTS
§ Copyright, 1929, by McGraw-Hill Publishing Company, Ine.
2 IT’s CosTING MoORE T0o SELL Rap1o ...................... 55
i Editorial. By O. H. Caldwell
| TaE Costs oF RETAILING RaDIO, PART IT ... ... ... ... 56
| A Survey Analysis. By S.J. Ryan .
To Help You ‘! Waar Does THE PuBLic WANT? ... ...........covieon. 61
I Factors That Are Influencing Fall Buying.
. Tue CONSTRUCTIONAL MARKS OF Goob FURNITURE ...... 62
i eerandlse How to Judge Quality. By C. L. Eaton
GENERAL Motors ENTERs RapIo .. ... ... ... ... ..... 64
. Statements by David Sarnoff and John T. Smith.
roadCﬂstlﬂg AT THE 1929 NEw YORK SHOW . ..........c.ooinoo... 65
Trends Observed. By H. WW. Baukat
HE double page spread in IT TAKES AN OPPORTUNIST— .............. cccanasoeen 66
this iSSUC “More Sterling H New Ways to Sell Combinations. By Ray V. Sutliffe
Programs Soon to be Broad- ‘ Rapio’s VAst RURAL AND REPLACEMENT MARKET ...... .. 68
g h Pertinent Facts and Figures.
cast” the table of evening
hedul , ANALYZING THE Facrts 1N Apvertising Copy ... ... ... 69
Chaln program sche U“CS on R | L. A. Williams gives some good advice.
page 99, and the featu;re What ‘L .~ WuenN tHE Camera Cricks—Prorits Rorr In .. ..., 70
a Wmtcr for Radlo on page » This dealer thrives on home movies.
55 of our September issue were \ . More STERLING PROGRAMS TO BE BROADCAST ............ 72
devised for use—not for llght | Fall features that can be merchandised.
reading purposes. ! I BELIEVE IN RECORDS ............ ... 74
Merchana’ue these remark- | 2 Efficient ways of avoiding mistakes.
able air events this season. . EasiLy ConSTRUCTED AcTION WINDOW .................. 76
Cllp these pages———all four of H An attention-getter that draws the crowds.
them—mount them on card- | . - Departments
o hem along when i etters to the Editor. . ..o oo i 77
!)oard. ta.kc . tg " Best Sales Ideas of the Month.......... ... it 78
interviewing prospects—hang Service—An A.C.-D.C. Set TeSter. ... e.nvnrnnernerneenanenaenens 80
them in your window, or place EdIOFTAlS ..o vttt et e et e e e e 82
them in conspicuous placcs in New Products at the New York SHOW. ... .cuvvoueinieneeineein e 86
your store. Book ReVIEW. ... .o . iuiiutiit ittt aae et eianans 97
News of the Industry ... oovnrii et 91
Put Radio Retazlmg t(i Distributor Activities ... ... ...uuit it ittt 94
work. Make its pages sel 5 Phonograph Record “Best Sellers ................................... 97
broadcasting to your customers 1 Time Table Evening Broadcasting Features..............cooovviint. 9
—and sets to your prospects. |, Manufacturing and Markets. ... 101
| | Parts and Who Make Them.....c.oovviiiieeinn e 103
|
|

= See S TS SR T O XL ST

McGRAW-HILL PUBLISHING COMPANY INC., Tenth Ave. at 36th St., New York, N. Y.

Cable Address:

Janes H. MOGRAW, Chairman of the Board MagON BRITTON, Vice-President
MarooLM Muig, President EpGAR KOBAE, Vice-President
Jaxzs H. MOGRAW, JB., Vice-Pres. and Treas. HaroLD W. MOGRAW, Vice- President

Epwarp J. MRHREN, Vice-Preaident H. C. PARMELEE, Editorial Director
. THOMPSON, Secretary

‘‘Machinist, N. Y.”

NEw YORK District Office, 285 Madison Ave.

WaAsSHINGTON, National Press Bullding

CricAco, 520 North Michigan Ave. dg.

PHILADELPHIA, 1600 Arch Street GREERNVILLE, 8.C., 1301 Woodside Bldg

CLEVELAND, Guardian Bulld!n Dmorr 4-25'1 General Moters Bldg.
uoN 6 Bouverle 8t.. London, E, C. 4

8T. Louis, Bell Telephone Building
SAN FRANCIS00, 883 Mission Strest
BosTON, 1427 Statler Bl

Member A.B.P, Member A.B.C. Printedin U 8.4




Radio Retailing, A McGraw-Hill Publication

Strom bel'q -Carlson
" D EALERSHIP
"ATTRACTS THE

FINEST TRADE

SUBTLETY of shading...a richness in
timbre...a musical ability indefinable,
but, at once, outstanding! There is a certain
indescribable quality to Strombqg-(arlson
reproduction that appeals to critical ears.

Any Stromberg-Carlson dealer will tell you
that in tone alone this set attracts the finest
trade. Adding, too, intrinsic craftsmanship,
readily appreciated; matchless physical
charm, at once apparent; a Stromberg-Carl-
son becomes rightfully the choice of dis-
criminating buyers.

It pays to sell radio offering this prestige!
You benefit not only from the actual profits
_of every sale, but in the permanent satisfac-
tion that comes from dealing with first class
customers. Investigate today, the possibilities
of a Stromberg-Carlson dealer franchise.

STROMBERG-CARLSON TELEPHONE MFG. €O,
ROCHESTER, N.Y

In the better stores . . . wher-
ever the select patronage
goes . .. There you will find
Stromberg-Carlson, favorite
of musical connoisseurs.

,Egy

" No. 846 Stromberg-Carlson.

" ‘Built-in_Electro-Dynamic

----- e ‘Speaker. Uses a total of 10
tubes, 3 ofthem Screen Grid.

Price, without tubes, East of

Rockies - $347.50

Other Screen Grid Strom-
berg-Carlsons $155.00 and
$247.50.

MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION APPARATUS FOR MORE THAN THIRTY-FIVE YEARS
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aH

orced
o Grow!

AGAIN we are compelled to materially
increase our manufacturing facili-
ties—due to the amazing volume demand
for our Large Stadium Dynamic, the
Balanced Shielded Dynamic, and the
Balanced Power Inductor Speakers. This
demand results only from our constant
insistence on precision manufacture.
That's why many leading manufacturers
use Utah as standard equipment.

Overlookilg nothing in its enlargement
program—Utah has incorporated in its
~factory and offices the most modern radio
equipment. This is a further provision

Utah Sta\iium

ol

Model 66—A
N\, 110 A. C. operation.
Diameter over-all 121",
.Cone 10%". Equippea
\vithgfg:l wave high volt-

afie rectifier — eliminat-
ing step down traps-
former—can be used on
25to §0cyclés. Nohum,

Built to meet the neéd of
manufacturers;. jobbers
and"dealers who. feel the
necessity'of giving stiperior
reproduction qualitieg to
their products. . . Ideal'for
largest Sutput—a superior
'speaker for home, theatre,
large hall and outdoor use..

\

for your protection an assurance of supe-
rior spealers at moderate cost.

Don’t désregaf/d'what Utah is doing—if you

expect to retain a leading place in radio.

Complete dftails on the entire line —table
‘models and chassis’-sent upon request.

UTAH RADIO PRODUCTS CoO.
1737 Sr»ut?n Michigan Ave., Chicago, Illinois

R TIw E B e Py
\, Table Dynola 22 —~ S~ Taple Mod-1 65
Model ¢ 9 I el SN——— New Wtah Balanced
Néw Utah Balanced Za i . G 1 G S Shielded 9-inch Dy=
Shielded 9-inch Dy- - I ‘ Oy | ’W’Pi v 'é{g‘k‘: —— némic for 110 &. C.
namiafop 110 A.C. | [ 1 : U f | I ey oge,nlt}»on,,$—42’.50
operation) $55.00 AT st et ; , L a ‘Tllll.! 1 m - - “ut:_\:;
e T e ] ] i
et (7T L 5 e 1 1 ~HET W g, = i
ot R Mﬁfﬁﬂfh- T e A D T 6T 0 Borve
BT T S | o _,,T!l'(.‘ L :'“7-;__‘-&—» £
i 8 el 1) /'L Lt — zyifg‘-. i
s T = e s .
i
UTAH EXECUTIVE OFFICES A N D CHICAGDO FACTORY
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TRIPLE SCREEN-GRID

 hair-raising FIVE HUNDRED
PER CENT increase in business
in 1929 over 1928 makes us stop to
think—and check up.

Why 1s Amrad selling FIVE
TIMES as many sets in 1929 as in the
preceding year? It isn’t enough just to

say the retail dealers are moving the
goods. We know that. But WHY?

Possibly the answer lies in the critical
analysis of all radio lines in comparison
to Amrad which shows that the Amrad
triple screen grid chassis is unexcelled in
sensitivity, selectivity or ease of opera-
tion; the Amrad has a chassis of ex-
tremely heavy, fool-proof construction;
: that reports of trouble of any kind are
: practically non-existent; that Amrad

P //%8 AR;A -~ cabinets constitute indisputably the
- T = finest furniture in the industry—and that
Wiiaa{r':‘i-"”&%h‘ﬁ colts due to a magnificent audio system, the

Amrad Bel Canto Series|

Within the exquisitely beautiful, world’s best electric power speakers and
tas;)t_ehtllyx__cﬁxl'op(\)yrilxone?i ;gmbsoﬁ . 1 d. A d h h ﬁ
e e T special adjustments Amrad has the finest
e s it Torag tone in radio!
cluding THREE Screen Grid

& .zﬂk

=

3&2?1:31?‘.’ 4 el The Amrad franchise is valuable—Ilet us send
The interior panel is hand- you the name of your nearest Amrad distributor
somely designed in Gothic in- 9
spiration with illuminated dial —he can prove it.
%al}ibrated in Hboth u}fters ang o
iloeycles. as phonograp
pick-up attachment, built-in an- THE AMRAD C RPORATION
\enga. 'Mer‘Shol!xl c{)n(gepser and MEDFORD HILLSIDE, MASS.
ull nine inch electric power
J. E. HAHN POWEL CROSLEY, JR.
ts)giz:lé.er mounted on a baffle President Chr of the Board
Price at $198
r (less tudes)
Prices slightly higher West of
the Rockies,

The FINEST TONE /7 RADIO. R

—— I
e ————e
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e NEW SEA-HORSES
ARE COMING!

LOOK TO JOHNSON

for revolutionary advances

IN OUTBOARD MOTORS

1930 MODELS

SIT TIGHT UNTILTHE NEWS BREAKS
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... 15,000 dealers partz'cz’pdtéd
in the

~ SONATRON

LIFE=-TEST

The most dramatic, convincing demon-
stration of tube quality ever staged!

When Sonatron perfected a brand new instantaneous heating |
Y227 A. C. radio tube it did not indulge in sensational claims.™
Instead Sonatron asked the radio dealers of America to render their

own verdict.

15,000 radio dealers participated in Sonatron’s nation-wide “Life-
Test.” This was no ideal laboratory test but a drastic acid test on

- dealers’ floors under every conceivable condition, and in every
make of set. The results offer convincing proof of longer life, finer
tone and better. performance of Sonatron’s great new Y-227 A.C.
tube. The “Life-Test” was an overwhelming success. From 15,000
dealers come daily. testimonials to Sonatron quality—in words of
praise—and in orders! 15,000 dealers can’t be wrong!

The tremendous demand for Sonatron Y-227 A. C. tubes and for all
other Sonatron tubes is piling up a huge fall business for the
Sonatron factories.  Get in touch with your jobber today—line up
with the tube line which is setting the pace in quality—and in sales!

SONATRON DIVISION

NATIONAL UNION RADIO CORPORATION

1020 So. Central Park Avenue 55-57 State Street
Chicago, Illinois Newark, N. J.
400 Madison Avenue
New York City

Sonatron Radio Tubes are manu-

factured under a reciprocal licens-

ing agreement with the Radio
Corporation of America.




First National Radio Corporation
254 W. 54th St., N. Y.

Send an operating sample of the First
National Radio—returnable if un-

satisfactory.

[

|
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HERE is an A. C. operated——8
tube—Screen Grid Receiver
of truly sensational merchandising
valye!

Designed to be employed in
cabinet supplied by the purchaser
or 4s a table model in metal case
supplied by the manufacturer.

A product of the Balkeit Radio
Company and sold under exclusive
contract through the First National
Radio Corporation of New York
City, this new receiver incorporates
the most skilled radio engineering
and the highest quality of parts
and materials at every point.

The set is a seven-tube Neutro-
dyne employing three stages of
tuned radio frequency, using 227
tubes, a tune detector using a 224

tube, and amplifier consisting of a
227 and two 245 tubes, rectification
being obtained through a 280. The
set is a true single control, having
but two knobs, one of which in-
cludes the on and off switch and
volume control, the other knob
operating a station selector dial.

The First National Receiver is
guaranteed to be free of defects in
material and workmanship, this
guarantee being backed by the
Balkeit Radio -Company under
contract with the First National
Radio Corporation.

First National Radio Corp.

254 West 54th Street, New York, N. Y.
Telephone COLumbus 4461

Licensed under patents of the
R. C. A, Westinghouse, General
Electric, American Telephone and
Telegraph, Hazeltine Neutrodyne,
LaTour and Lowell and Dunmore
Power Pack patents.

Dealers everywhere are featuring the
First National as their leader this
Season.

Write today for an operating sample or
use the coupon herewith

THE FIRST NATIONAL TABLE MODEL

FIRST NATIONAL

A BALKEIT

RADIO PRODUCT

ecelvery
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High Vacuum Leadership ...
Leads To New Sales Heights

= High Vacuum Leaclership
leads to new sales heights

THE remarkable sales records, being establish-
ed by La Salle dealers, are due to just one
thing —better reception. -

And—in turn—better reception is due to High
Vacuum —a La Salle feature.

Additional factors, that make for superiority,
are the most modern of plants, in which, every
tube is made complete — constant inspection
and test to maintain uniformity—and over
twenty years successful experience in manu-
facturing high vacuum products.

If you would attain leadership of tube salesin
your vicinity —then feature and push La Salle
High-Vacuum Radio Tubes.

No Infringment on Patents
All La Salle High Vacuum Radio Tubes are

manufactured and sold under license of
the rights, patents and inventions owned
and or conirolled by Radio Corporation
of America and associated companies.

La Salle Radio Corporation

{Division of Matchless Electric Co.)
1500 North Ogden Avenue Chicago, lllinois

| 4

HOIN

IEgE

ADIO
TUBES
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SPARNONBRADIO

* RadiosyRrchest; i

FACE-TO-FACE REALISM
A POWERFUL KEYNOTE IN RADIO SELLING
FACE-TO-FACE REALISM has proved itself to be probably the most spectac-
ular sales appeal in radio today. The hold it has taEen on public imagination
.. . PLUS the ability of Sparton instruments to make good . . . has proved to
be a gold mine for Sl’parton dealers. This year’s powerful advertising campaign
is just starting. Sparton dealers are due Zc:r even bigger things than last year.

COMPANY (Established 1900), JACKSON, MICHIGAN, U.S. A.
370

THE SPARKS-WITHINGTON

Pioneers of Electric Radio without batteries of any kind

Model 301 3

% NEW SPARTON
EQUASONNE
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SPECIFICATIONS:
The Webb Slingabout is furnished in the fol-'
lowing standard sizes: '

1
Ingide Dimensions J

Slingabout No. Height Width Depth Price ;

R-1 40”7 x 28”7 x 18”7 $5.00 ;
R-3 50”7 x 30” x 20”7 $6.00 :
R-5 58”7 x 38”7 x 24” $71.00

If desired, your name and address will be
stenciled on both sides of the Slingabout—
without charge.

e .. Us
beauty unmarred
by a single
scratch

To your customer, the first appeal of a radio
is not to the ear . . . but to the eye. How im-
portant, then, that the fine cabinet you sell
should reach your customer with its beauty un.
marred by a single seratch.-

The Webb Slingabout insures clean, quick,
safe delivery for radio cabinets. Its attractive
appearance is thoroughly in keeping with the
fine merchandise it protects. It is a guaranty
of a favorable first impression when you place
aradio cabinet in your customer’s home.

It greatly lessens depreciation in making
home demonstrations.

The Webb ' Slingabout is a heavily padded
jacket, covering the four sides and the top of
the radio cabinets. It is made of tough, battle.
ship-gray canvas, thickly padded and quilted,
and lined with soft, fleecy flannel. Easily slipped
on and off, an adjustable strap at the back in-
sures a snug fit.

Eliminate refinishing work on the radio cab-
inets you sell . . . reduce complaints .
speed up deliveries . . . build good will
by using a Webb Slingabout for every delivery.

CHARLES J. WEBB & COMPANY

116 Chestnut Street
PHILADELPHIA, PENNA.

WEBB |
JSlingabout

TRADE MARK REGISTERED-
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The Quality of Hygrade Lamps
is reflected in Hygrade Tubes

A reputation
for quality can-
not be acquired
over night. T =

For twenty-nine years Hy-
grade has been building a
reputation by making incan-
descent lamp bulbs which have

satisfied the most critical users. The Oscillograph

tests Y-227 tubes
for “hum.” It is one
of the devices by
which the Hygrade
Quality Department
makes sure that the
Red Triangle trade
mark means “Tubes
You Can Trust.”

Experience in the manufacture of over
88 million electric lamp bulbs is almost
priceless in the making of radio tubes, for
the basic problems are similar. The quality
of Hygrade Lamps is reflected in Hygrade Tubes.

HYGRADE
Radio Tubes

A Companion Product of Hygrade Lamps

HYGRADE LAMP CO., Salem, Mass.

Licensed under radio tube patents of Radio Corp., General Electric Co. and Westinghouse Co.
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How you can raise
YOUR AVERAGE PROFIT

per Radio Sale

%E prepared to demonstrate a real

quality radio to every customer
who can afford something better than the
sets built primarily for their price appeal.

What /s your policy? Are you trying to
convince such customers that there is “no
better radio at any price”. . . and crowd-
ing your profits down to the minimum?
Are you trying to satisfy them with merely
an over-priced radio of ordinary qualities?
Or, are you prepared with a Distinctive
Radio . .. a set with exclusive and
superior features that plainly justifies its
higher price?

KELLOGG SWITCHBOARD

KELLOGG Radio

LICENSED UNDER R. C. A. PATENTS

Kellogg is that kind of a radio. It is
DISTINCTIVE . . . distinctive in its
super-power; in Tone; in its beautiful
cabinet work; distinctive in its exclusive
Automatic Volume Control; and in its
Sensitivity Control. The price for all this
extra quality is surprisingly low—only a
slight advance over the prices of radios
built for “mass” selling.

If YOU are not handling Kellogg, there
is still time t6 secure the line for the
best part of the season and to increase
your average profit per sale by a good
margin. Wire us at once!

& SUPPLY CO., CHICAGO

Models at $250,
3295 and $395, Jess
tubes.  Slightly higher
west of Rockies.
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The new Philco Screen Grid Plus embodies these five
new super-features:

1. Automatic volume control, automatically reducing fading
and blaring.

2. Entirely new circuit, which automatically reduces back-
ground noises including static. (And of course, no hum.)

3. Super-sensitivity, equalized over the entire dial, making it
easy to get distant stations even in the daytime.

4. New super-sharp selectivity over the entire dial, bringing
in distant stations even through strong locals.

5. Superior tone quality without blurring or distortion, even
at almost auditorium volume—the result of the entirely
new multiplex detector circuit.

Philco challenges any radio, at any price, to match
these super-features, or to match the spectacular selling
possibilities of this new Screen Grid Plus.

The Philco Screen Grid Plus is a nine-tube set built
specifically for people whose radio requirements are
unusual. -

We are frank to say that many of its advantages are

ILCO adds to

not needed for normal use. But for the customer who
wants the last word in radio or for the dealer who wants
to give an unusually impressive demonstration of the
possibilities of radio, this set is made to order.

Does it seem strange that the finest radio in the world
—you will have no question of this as soon as you hear
the new Philco Screen Grid Plus—should nevertheless
be exceedingly moderate in price?

Such extraordinary value giving is possible only be-
cause the sensational success of the Philco Balanced-
UnitRadiohasmade possible exceptionallylarge volume
production and consequent manufacturing economies.

Whether you already enjoy the advantages of a
Philco Franchise, or whether you are located in a terri-
tory where Philco is not yet represented,you are invited
to write at once for complete particulars of the new
Philco Screen Grid Plus, the finest radio in the world
and a set which is going to be advertised on an enormous
scale in magazines, in newspapers, upon billboards and
through broadcasting.

TECHNICALLY SPEAKING

The new Screen Grid Plus Philco is a
radically new type of receiver. It has
not only a new circuit but several other
important new features, including an
improved system of automatic volume
control. It utilizes the full advantages,
and overcomes the possible disadvan-
tages, of the screen grid tube and in
doing so achieves remarkable selectiv-
ity, long distance range, tone quality
and ease of operation.

1t is a nine tube set, using three 224
type screen grid tubes, three 227 tubes.
two 245 power tubes and one 280 recti-
fier tube. The three screen grid tubes
are used as radio frequency amplifiers
in connection with the five radio fre-
quency circuits. There are four tuned
circuits and one untuned circuit. A
double-tuned input circuit eliminates
cross talk even close to the most power-
ful stations. This very selective antenna
circuit, together with other design fea-
tures, also filters out some of the inter-
ference disturbances and background -
noises heard with other receivers.

A new type of radio frequency trans-
former is used, giving remarkable
selectivity and sensitivity at all tuning
frequencies.

The detector circuit is a novel one.
The usual detector tube has two func-
tions: It detects, or rectifies, and it am-
plifies. A single tube cannot perform
both these functions without some dis-
tortion or overloading. In this new
Philco Screen Grid Plus two 227 type
tubes are used —one as detector or
rectifier, the other as detector amplifier.
The plate and grid of the first tube are
connected so that it functions as a true
two-electrode rectifier, giving a super-
power detector which is absolutely
linear in response and cannot be over-
loaded, thus contributing to the clarity
and fidelity of tone, especially at high
volume. The detector amplifier func-
tions solely as an efficient amplifier.

The audio system consists of a resist-
ance-coupled 227 first audio tube and a
transformer-coupled second audio or
power stage utilizing two UX245 tubes

in push-pull circuit. The single audio
transformer has a high-impedance pri-
mary winding and plenty of high-grade
core steel, giving very fine frequency
response characteristics. Whenused with
the improved Philco Electro-Dynamic
Speaker, this gives unsurpassed tone
quality at both high and low volume.
_The automatic volume control is an
electric regulating system, associated
with the detector and radio frequency
amplifier.

When the receiver is tnrned on but
not tuned to a station, the sensitivity is
at a maximum, ready to pick up the
slightest signal. This will. of course.
bring in static and interference noises,
if present. As soon as station signal ix
tuned in, the automatic volume control
comes into play to reduce static and
interference noises.

The automatic volume control re-
duces fading and, to a large extent.
equalizes the volume of strong and weak
stations to the level for which the man-
ual control is set.
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us famous line a super-radio
SCREEN ¢RID PrLyus!

and invites you to share in its golden profit opportunities

THE PHILCO LOWBOY

With Screen Grid Chassis . . . . . . $119.50
With Neutrodyne-Plus Chassis. . . $129.50
With Screen Grid Plus Chassis. . . $149.50

A table model is also available. With Screen Grid Chassis, $67.00.
With Sereen Grid Plus Chassis, $97.00. Mantel Electro-Dynamic
Speaker, $32.50.

Each model, regardless of price, includes a built-in genuine
Electro-Dynamic Speaker with TWOQ 245 power tubes, push-pull.
All prices less tubes—and slightly higher in Canada, Rocky
Mountains and West.

MacNiFICENT FURNITURE— Cabinets are of the same surpassing
quality and beanty that have made Philco admired by furniture

THE PHILCO HIGHBOY

With Screen Grid Chassis. . . . . . $139.50
With Neutrodyne-Plus Chassis. , . $149.50
With Screen Grid Plus Chassis . . . $169.50

THE PHILCO HIGHBOY DE LUXE
With Screen Grid Chassis . . . . . - $195.00
With Neutrodyne-Plus Chassis . . . $205.00
With Screen Grid Plus Chassis . .. . $225.00

connoisseurs everywhere. They are planned by America’s leading
furniture designers and executed in handsome butt and Oriental
walnut, bird’s-eye maple and arbor-vita burl. Their beauty appeals
instantly and is a powerful aid to quick. easy sales. Aerial is built
in, for use where outside aerial is not convenient.

PHILCO, PHILADELPHIA, P A.

Makers of the famous Diamond Grid Battery for Motor Cars. Telephones, Farm
Lighting, Motive Power, Auxiliary Power. ete.

=
\{/ &af P

| ——

BALANCED-UNIT RADIO
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Jet te Purity ok ToNE be the
Customers SUPERVALUE BONUS

HE SYMINGTON Electro-
Dynamic is priced to sell
at $40 to those million set
owners who still want a
good Electro-Dynamic
speaker at a price they can

afford to pay.

The price attracts them

because they can afford it!

But at that price they hard-
ly expect to buy such amaz-
ing Electro-Dynamic quality
as they find in the Syming-

ton Reproducer.

PRODUCER

YA-5

Any Symington dealer
can sell dozens of Syming-
tonElectro-Dynamics on price
and let the Sym-
ington’s crystal-like purity of

alone . ..

tone be the customer’s extra

value bonus.

The Symington
Electro-Dynamic
Reproducer. .. in
beautiful walnut
cabinet. List Price,

$40

C

I'S

/

JOBBERS AND DEALERS:
If you haven’t heard the Sym-
ington Electro-Dynamic made
in Valley Appliances’ famous
One-Profit Plant, send for
sample today. Made in A. C.
and D. C. Models.

===

VALLEY APPLIANCES, Inc.

Rochester, New York
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00 Corporation will

Add Other Independents, F

Sponsors Assert. |
T /

J. E. DAVIES HEADS BOARD

-
» Tube Sales is

i “Bootleg
Ak o Be Allied

Prcdictcd—-—RCA, Said t
With New Concern,

Inove t
cadio tube
sed yesters”
e N

THE ““NEW YORK TIMES, " AUG. 24,
devoted almost an entire column to the
announcement of the National Union
Radio Corporation.

HERE IS THE START!

These Four Brands
are now in:

SONATRON
: X MAGNATRON
“A Fair-play-to-all MARATHON
«“We’ll give you the Finest Radio Sales Policy.” s
Tubes science can design.”’ ASSURES
SAYS E. A. TRACEY TEL EXO CAL
NATHAN CHIRLESTEIN in charge }Jlficset;]lj:rseggjn}\dveﬂising

Executive Vice-President

NATIONAL UNION




is Out!

Newspapers From Coast to Coast
Herald the Entry of a New Giant
Into the Tube Business ...

N ational Union R adio Corporation

takes its place beside R. C. A. and Cunningham
. . . experts now forecast the end of
present chaotic trade practices

[
r g

# News s

wb
On August 23rd at 4:10 P. M. the final Capitalized at $16,000,000, lack of money
papers were signed . . . a clerk released the will not handicap its development.

news to 1100 newspapers . .. the National
Union Radio Corporation had at last
become a fact!

The radio editors of a big New York paper
describe it as ‘“The most important radio
news this year.”

A prominent jobber from Chicago wired—
“National Union will do much to
stabilize the radio tube business.”

Retailers the country over are greeting
the news with enthusiasm.

National Union with a capacity of 75,000
tubes a day becomes one of the three largest
manufacturers of radio tubes in the world.

Directed by a group of the country’s ablest
radio executives, it should quickly win a
position at the head of the radio industry.

Through a reciprocal agreement with R.
C. A., National Union will have the benefit
of every important existing radio patent.

Look for big things from this new organ-
ization. Look for the fairest trade practices
in the business. Look for the finest tubes
science can devise.

More big news will follow during the next
few months. Watch the next issue of this
magazine.

RADIO CORPORATION



These stories of
ational Union

were read by millions
of Radio Fans

Read these newspaper quotations
—they contain NEWS for you!

‘. . . The nucleus of the new company will be four tube manufacturers—
makers of Sonatron, Marathon, Televocal and Magnatron tubes. The daily
production capacity of the combined companies is from 75,000 to 100,000 tubes.

. "—Buffalo, N. Y., News.

‘.. . Joseph E. Davies, former head of the Federal Trade Commission, has
been elected Chairman of the Board. Other directors include Paul M. Mazur and
Sylvester W. Muldowny of the banking firm of Lehman Bros. . . . ”— Los Angeles,
Cal., Express.

‘... Relationship with the Radio Corporation will give National Union Radio
Corporation the benefit of all laboratory developments and research of General
Electric Company and Western Electric Company, with which R. C. A. is affiliated.

. "—Barrons, The National Financial Weekly.

.. . The consolidation means that radio users will be able to buy depend-
able tubes of additional brands at reasonable prices without any uncertainty as
to tube performance. . . .’ Fort Wayne, Ind., News-Sentinel.

‘. . . A careful selection will be made to bring into executive and directorial
positions in the new corporation a group of outstanding industrialists, adminis-

trators and financiers. . . . . "—Clarksdale, Miss., Register.
‘.. . It is expected that other tube manufacturers later will be drawn into
the corporation, with their exclusive patents thrown into the pool. . . . ”—Salt

Lake City, Utah, Deseret News.

“ . . . The creation of the National Union is based upon reciprocal licensing
contracts with the Radio Corporation of America, under which each is authorized
to make tubes covered by the patents of the other. . . . ”’— Boston, Mass., Post.

‘. . . Plants of the companies forming the National Union Radio Corpora-
tion are located in Chicago, Ill., and also in Newark, Hoboken and Union City,
N.J. . . . ”—St. Paul, Minn., Pioneer Press.
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[he PLUS SALE
Jor The Radio Dealer

N]EW (CARM((DM ~Ill’IIMI)IIJ)IU(C'JI’S IB]R]ING N]E'Jf ]PR@]FI[TI.'S

MODEL No. 175

List 875 Price

The finest radio-phonograph
combination cabinet you've
ever seen. Completely
equipped with Rotor electric
Motor and turntable. Web-
ster Pick-up, and compart-
ment for records. Place any
radio and speaker you desire
in this cablnet, and think
of the compelling price at
which you can sell the com-
plete combjnationl It means
'z quick profit and business
' for you | Send today for
+% samplel Usual trade dis-

O YOU want additional quick sales . . .
more net profits . . . an astonishing fine
new line which sells hand-in-hand with radio?
If you do, just call the most alert jobber near

THE ROTROLA
List $45 Price

Evers radlo owner on your bhooks is an
instamt prospect. It plays phonograph
records right through their rad@—elec-
trically—with  full volume and finest
tone. The Rotrola 1is equippad with
the 'Webster Plck-up, and the famous
Rotor 60 cycle A.C. Motor. Semd todsy
for your sample!

CARRYOLA No. 125

List §25 Price

Think of selling an excellent portable,
equipped with famous Rotor electric
motor, at the same price you have been
selling ordinary portables. This oppor-
tunity s before you witn the Carryola
No. 1251 [Every dealer will want this
portable because ft sells on sight—send
for your sample—step shemd of all com-
petition}

you . . . ask for samples of the Rotrola and

these new Carryola products. Or wire us col-

lect, and we will gladly put you in touch with
this Distributor. Action now will bring im-

mediate profit-dollars!

in many a day.
Wire for samples
and complete de-
tails!

Alert Jobbers too
will find this the
fastest selling bne
they have handied

3y TS 1y

2 DN 31 - £ P =
25 e L et
» 3 S ey r

Allen-Hough
LCarrysla Co.

279 Walker Street, Milwaukee, Wis.

EXPORT AND EASTERN OFFICE
225 W. 34th St.,, New York City

FACTORIES: Milwaukee and New York

World’s Largest Makers of Portable Musical Instruments.
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16 quick facts

about Atwater Kent Screen-Grid Radio

Special Screen-Grid Circuit, perfected by
Atwater Kent to make complete use of
the new Screen-Grid tubes.

Many times greater amplification and
sensitivity, with the new Screen-Grid
tubes.

Needle-point selectivity, made Possible by
Atwarer Kent method of using Screen-
Grid tubes.

First audio stage resistance coupled, per-
mitting full use of two “45” power
tubes with push-pull amplification to
reproduce rich, low tones.

Maximum undistorted output—more vol-
umethan can beused, controllableat will.

Enormous regulated power, with no
power hum.

Electro-Dynamic, of course.

Stable at all wave lengths.

All parts matched and balanced.

All metal parts protected by cadmium-
nickel plating or lacquering. Power
units hermetically sealed against
moisture.

752 tests in course of manufacture. Also
tested under extremes of temperature
and humidity.

Precision workmanship, with permissible
variations as little as one-half of one-
thousandth of an inch,

Completely shielded.

Hluminated dial, marked in kilocycles.

Can be used with short indoor antenna.

Choice of cabinets made expressly by fore-

most furniture designers for Atwater
Kent Screen-Grid Radio.
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TWATER KENT

RADIO

SCREEN-GRID

THURSDAY SUNDAY
ON THE AIR ON THE AIR
Artwater Kent Mid-Week Program Acwater Kent Radio Hour
" Thursday Evenings, 10:00 (Eastern Time) Sunday Evenings, 9:15 (Eastern Tima)Y
W]JZ network of N. B.C, WEAF n=twork of N. B. 7
- ATWATER KENT MANUFACTURING COMPANY

4733 Wissahickon Ave A. Atwater Kent, President Philadelphia, Pa.



24

MODEL RL5500

Highboy, finished in walnut. De-

signed for new Atwater Kent

Screen-Grid Sets. 26" long, 16"
wide, 48" high.

? MODEL RL55C

Console, finished in walnut. De-

signed for new Atwater Kent

Screen-Grid Sets. 26" long, 153"
wide, 39" high.-

Radio Retailing, A McGraw-Hill Publication
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FOR four years Red Lion Cabinets for Atwater
Kent Radios have led the field—now this lead-
ership has been doubled, with Red Lion Cabinets

outselling the nearest competitor two to one.

Today, Red Lion is the largest independent radio
cabinet manufacturer in the world. This five-year
leadership has been attained and maintained by
careful attention to design, sound construction
and excellent workmanship—by an aggressive
advertising and merchandising policy —and by
close co-operation at all times with Red Lion-
Atwater Kent Dealers.

The newest Red Lion Cabinets are masterpieces
of cabinet craft, which enhance in every way the

wonderful tone qualities of the new Atwater Kent
Screen-Grid Radio.

RED LION CABINET COMPANY

RED LION, PA.

Makers of the famous Red Lion Furniture

Red Lion
CABINEKETS

FOR ATWATER KENT RADIOS
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Model 158—Karvart for Atwaker
Kent Model 55 or 60
Karvart—the newest artistic method
of treating wood—produces most dis-
tinctive effects. This Radio Master
Karvart i3 built for Atwater Kent,
Model 55 or 60 with F 4 Electro-

dynamic Speaker.

See Our Exhibit

at

The Chicago Radio
World’s Fair

October 21st to 27th
Space Nos. 19 and 20
Section HH
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Sell More Sets~|
glzer Priced Sets~

H THESE CHARMING CABINETS

ASPLENDID cabinet—appropriate in beauty
to a splendid set—that is the combina-
tion which brings home profitable business.

The charm of Radio Master Design by one of
America’s foremost furniture designers—the
splendid craftsmanship—the rare, beautiful wood
for which we comb the earth—these make it easy
to sell sets mounted in Radio Master Cabinets.

Nobody really wants an inadequate cabinet
with a costly set—least of all dealer and jobber
who lose important profit—figure your percentage
on a $35 cabinet, as against a $75 or $100 cabinet.

And for lower priced sets, Radio Master has
lower priced cabinets—but all up to rigid Radio
Master standards of equality.

RADIO MASTER CORPORATION
BAY CITY MICHIGAN

Radiollaster Cabinels

THE SETTING BEAUTIFUL FOR ANY RADIO

25

Model 171—For a Wide Variety
of Table Sets

Matched Walnut, Silent Leaf Doors
with Mexican burl panel. French burl
pilasters. Spindle carved ornament.
Pits nearly all table sets—we will
bore panel to order,



and they sold themselves
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Y

TO SAY that a remarkably large
percentage of buyers are volun-
tarily choosing ADLER-ROYAL Cabi-
nets for their Atwater Kent receiving
sets is no mere figure of speech.

Itisa recognlzed fact, proven by a con-
stantly mounting sales volume that
should carry far more weight with
jobber and dealer than a bookful of

advertlslng platitudes.

We repeat—place an ADLER- ROYAL |
Cabinet beside any other in the same
price class and let your customer decide.
ADLER MANUFACTURING CO., Incorporated, LOUISVILLE

ATWATER IKENT Cabinets

by ADLER-ROYAL
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3 Screen Grid Tubes
12-in. Dynamic Speaker
Electric Phonograph
Adjustable Selectivity
Push Pull 2,/25C Tubes
Single (Split) Dial
Panel Illumination
Unit Construction
all
LEUTZ QUALITY

Leutz Seven Seas Radio Phonograph Combination

WRITE, WIRE OR CABLE TODAY

c.R. LEUTZ nC S e
ALTODNA, PA., U. S. A. —
Caldes Experinfo N. Y.

WEST COAST NEW YORK FRANCE
B. }. Howdershell 11z West 42nd St., Bakdwin M. Baldwin
Dztwiler Bldg. New York 1 Bculevard Haussman,
412 West Sixth St., N. Y. Paris, France
Los Angeles, Cab’es Experinfo Paris
California

Close-up of Phonograph
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BUILDINGS COM.-
PLETED THIS YEAR
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. THESE_ completed buildings, and the

acres of equipment now being installed, are eloquent testimony

of Dudlo’s faih in radio. « » The coming season will find
Dudlo fitted as never before to assume its responsibility —the
industry’s prelerred source of supply for wire and coils.

DUDLO MANUFACTURING COMPANY, FORT WAYNE, IND.

Division of General Cable Cordoration
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AE ELEGANT HOME
E CLUB
OTELS

-

Mills Troubadour and All Other Models
on D/'sp/ay at Chicago Radio Show

L LS % .
— frout

Mills Coin-Operated Radio is
a most modern 8- tube screen
grid set, encased in a beauti-
ful walnut cabinet with hand
carvings and veneers of Butt
Walnut and Australian Orien-
tal Wood. Height 44 inches,
Depth 17 inches, Width 29
inches. Equipped with dy-
namic speaker, and conven-
ient coin device.

r j

il
8
=

This attractive commercial instru-
ment, Mills Automatic Phonograoh,
has proven a consistent monay-
maker for active dealers. It is selec-
tive, continuous playing, absolutely
automatic the finest musical in-
strument on the market for use in,
stores. Equipped with radio, if de-
sired. Coin operated!

HAT a profit opportunity for dealers! Three great

markets for the Mills Troubadour! Hundreds of good

prospects for the finest continuous p|ay|ng selective
automatic electric phonograph ever developed. It is the only
musical instrument of its kind . . . remotely controlled, you can
play it by merely touching a button located convemently at
any desired distance from the instrument. Mills Troubadour
comes to you with, or without, radio!

Hotels need it to entertain their guests. Clubs are buying to please
their members. It has become a popular addition to many well-furnished
homes—to provide continuous selective programs of dance music, con-
certs of favorite songs, or the latest radio features. Its pure rlch tone
wins instant enthusiasm. Its beautiful cabinet adds attractiveness to any
room. Mills Troubadour can be supplied with any number of dynamic
speakers you desire . . . so that the music may be enjoyed in several
rooms at the same time. A coin operating device for this wonderful
new musical instrument will be supplied, if desired.

Be first to enjoy the sale of Mills Troubadour in each of its three
great markets. It will mean extra sales and extra profits, for it has no
real competition. Mail the coupon for prices and full details of other
dealers’ amazingly profitable sales . . . today!

NOV
COM



Mills IKadio g

EVERY SET TONE-TESTED

FOR YOU—radio priced on ralue (
FOR YOU—-ample trade-in margin /

FOR YOU—50% off ||st
FOR YOU —real net profits

HESE advantages, and more, for the dealer—in this sensational new line of screen grid radio
—licensed under R. C. A. patents! It offers you performance, extreme selectivity, and tone to
please the most critical customers. Famous engineers designed these new models, skilled
craftsmen build them carefully and well. Every set is tone-tested before it leaves the factory. There
are no hurriedly assembled, untested Mills sets, to scare away the public—to cause dealers losses.
It brings you cabinets of unusual beauty—the kind women have been looking forl Hand-carved,
from specially selected matched hardwoods, made to dec-
orate any room! Every model has 8 tubes—4 screen grid,
latest type 245 power tubes, push-pull, resistance coupled,
tuned radio frequency—equipped with modern dynamic |

MODEL 310—A splendid instrument, finished inWal-
nut and artistically ornamented. Height 50 inches,
Depth 17%% inches, Width 27)4 inches.

4100 FULLERTON AVENUE
CHICAGO

Radio Retailing, October, 1929

speaker!

A/l this at astoundingly low prices—well within the field
of volume sales. Efficient, experienced production has kept |
costs remarkably low. And most important of all—its dis- |

count to you allows a unique trading
margin. /t comes to you 50% off list
price! You can make trades and still
make net profits with Mills Radio.

If you want to participate in the
profits from these amazing new models
fill out the attached coupon. We will
send you complete information on

prices and our dealer franchise. But—
do it Now!

31

MODEL 300—An excellent model, finished in
rich Walnut, with Maple overlay and attractive
ornamentation. Modern sliding doors. Height 43
inches, Depth 16 inches, Width 28 inches.

MODEL 500—A most beauti-
ful instrument—hand carvings
—Qak-veneers of QOriental
Walnut and Japanese Ash—
gorgeously finished —with
electric phonograph, if de-
sired. Height 62 inches, Width
40 inches, Depth 21 inches.

||| MODEL #410— Attrac-

!U tively finished in Satin
1| Walnut, veneers of Butt
b and Oriental Walnut,
i hand carvings. Height
i 55inches, Depth 20
| inches, Width 36inches.

MODEL 400—Veneers
of Butt and Oriental
[ \Valnut,, Hungarian Ash
|| and Eim Burl. Hand

carvmgsofsodeﬂlnut
h A marvelous instrum ent
Il —Height 48 inches,
81l width 33 inches, Depth
17 inches.

Mills Novelty Co., Dept. O-5,4100 Fullerton Ave., Chicago
Please send me full details and prices of the new sensa-
tional Mills Radio. Also details about

MAIL THIS COUPON—NOW!

[ Mills Troubadour
[ Mills Automatic Phonograph
[ Mills Coin-Operated Radic
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CAﬁEH'

Plays
56 Selections

Without Attention

The Capehart actually
offers more than has
ever been possible be-
fore in a commereial
musical instrument.
Plays 56 selections, 28
records on both sides,
changing and turning
the records automati-
cally, Operates 24 hours
a day, if desired, with-
out even a moment’s
attention, The tone,
brought through 3
stages of audio ampli-
fication and epecially
designed electro - dyna-
mic speaker, is start-
lingly true to life, The
volume {8 adjustable to
any requirement, Sup-
plied with or without
coln - operating attach-
ment.

T /{75 pul _

Commercial
music back

™ol

on the map!

APEHART has solved the music problem for

thousands of public establishments. He has
created a dignified musical instrument which lends
distinction to their place of business and enables them
to provide entertainment of the highest character
for their patrons. Restaurants, hotels, refreshment
parlors and recreation centers of all kinds through-
out the country have installed the Capehart. Users
everywhere tell how it pays a handsome profit on
their investment.

A New Opportunity for Dealers

Thus Capehart has put commercial music back on
the map. From the first the Capehart has been sold
exclusively through dealers. Many have made from
$2000 to $5000 a month. Now, with a large new
factory and greatly increased production, the same
opportunity is open to new dealers in many terri-
tories. The coupon brings the Capehart Catalog and
full details of Capehart’s complete advertising and
merchandising plan. No obligation — send the
coupon now!

“(apehart

ORCHESTROPE

CONTINUOUS AMPLIFIED MUSIC FOR ALL PURPOSES

THE CAPEHART CORPORATION, FORT WAYNE, INDIANA

Saturday Evening Post
Advertising Campaign
Now Running

Capehart advertisements are appearing
every two weeks this fall in the Saturday
Evening Post. This is the first time that
a commercial musical instrument has been
advertised to the general public. Thus a
new market is being created for Capehart
entertainment. Many hundreds of in-
quiries are coming in from prospective
users all over the country, all of which
are referred to Capehart dealers. This is
only part of Capehart's extensive plan of
cooperation with dealers. Send coupon
below for full details.

This is the new factory of the Capehart
Corporation at Fort Wayne. Indiana.
Greatly enlarged production. New oppor-
tunities for dealers.

The Capehart Corporation,
Dept. 4857, Ft. Wayne, Indiana

Please send me without obligation, descrip-
tions of all Capehart Orchestrope models
and details of the Capehart Dealer’s
Franchise.
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PERFECT

HUMLESS

_REPRODUCTION
Jhee Brggest 4 tn Radzo

9

Humless Screen Grid and A.C. Tubes
with the Gold Seal Uniform Quality
That the Set Makers and Public Are
Beginning to Talk About a o o o

“This is Going to Be
a Gold SealSeason’’

All Price Range And Discount
Policy Information. We'll Wire
It If You Say So. Send Today.

GOLD SEAL ELECTRICAL COMPANY, Inc., 250 PARK AVENUE, NEW YORK




Radio Retailing, A McGraw-Hill Publication

CChves Wodols

The Imperial (above) $187.50
The Serenader (at left) $149.50
The Troubadour {below} $129.50

Less tudes
Prices slightly higher far West




Radio Reiailing, October, 1929 35
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| ..ON THIS ONE QUALTYV!

HAVE CONCENTRATED A |
GENERATION OF EXPERIMENT

ADIO’S most recent mechanical refinements are

1 important only as they contribute to faithful repro-
ducticn . . to tone.

On this one quality—Tone—Sterling has lavishea =
) generation of experiment and experience.

l The result is the new Sterling Concerfone Radio . . . em- |

‘ bodying all of the most recent PROVED mechanical de- |

1 velopments . . . plus a rich, full, mellow tone so utterly |
superior . . . as to immediately impress the Jistener with

the fact that here, indeed, is Radio’s ‘most golden voice. |

Established, aggressive dealers id“all localities
will recognize in the Sterling: Concertone
franchise, unusual opportunities for the de-
velopment of new and profitable business.

THE STERLING MANUFACTURING CO., CLEVELAND

Electric Manufacturers for 23 Years

3 Screen grid tubes 3

See our exhibit at the eighth annval Chicago
Radio Show Colosseum, Chicago. Booth D. D. 10
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The Glectro- Chromatic PICK-UP

The clearest, most natural speech or music, of
course, is that emanating direct from human throat
or actual instrument. In the realm of the pick-up,
only the ELECTRO-CHROMATIC Pick-Up has
thus far been able to reproduce this realism, be-
cause only this Pick-Up is sensitive enough to catch

the all-essential colortones and chromatic values.
As in the case of our talking machine reproducers,
known everywhere as the standard by which others
are judged, the ELECTRO-CHROMATIC Pick-Up
has sustained a world-wide reputation for perform-
ance par excellence.

The AUDAK COMPANY, 565 Fifth Avenue, New York

“Creators of High Grade Electrical and Acoustical Apparatus Since 1915”
In Canada—The Canadian National Carbon Co., Ltd., Toronto



-PILLAR
TUBES

This marvelous and exclusive
improvement in radio tubes
meahs a nhew standard of tube

performance
®

PUT a new Eveready Raytheon Tube in each socket of
your own receiver ... and note the tremendous improve-
ment in reception. These fine tubes come to you, and go
to the receivers of your customers, in the same perfect
condition as when they leave our laboratory test room.

To see the reason, examine an Eveready Raytheon
Tube. See the solid, four-cornered glass stem at the
base of the elements. Note the four rigid pillars which
pass through the stem and support the elements. Ob-
serve how this 4-Pillar construction is further anchored
at the top by a stiff mica plate.

Now you can understand what makes Eveready Ray-
theon Tubes so much stronger. . .why the super-precision
with which they are built cannot be changed or de-
stroyed by the jolts and jars of shipment and handling
which every tube receives. The elements in an Ever-
eady Raytheon are accurately spaced when the tube is
made, in that position which assures maximum perform-
ance. These tubes always reach you with their elements
undistorted . . . ready to give laboratory reception.

LONG LIFE
RADIO TUBE

NATIONAL CARBON (O, Inc,

UNIT O
UNION CARBIDE A%D CARHON Conp

A MADEINUSA -
s i 4




No other radio tube can use Eveready

Raytheon’s 4-Pillar construction, for it
is patented. With no other tube can you
have all the advantages of this exclusive
feature. People everywhere, using Ever-
eady Raytheons in their own receivers,
report increased distance, greater power
and better tone. In addition, the A.C.
heater tubes are quick-acting.

NATIONAL CARBON CO., INC.
General Offices: New York, N. Y.

Branches: Chicago Kansas City
New York San Francisco

Unit of Union Carbide and Carbon Corporation

' RAYTHEON

Trade-marks

AT THE FRONT
IN TELEVISION

FOR talking movies, for television
transmission and reception, Eveready
Raytheon has led with tube improve-
ments. Including television Kino-
Lamps and Foto-Cells, the Eveready
Raytheon line is complete . . . with
standard receiving tubes of every type,
for A.C. and battery-operated receiv-
ers. And don’t forget that we devel-
oped and built the famous B-H tube
for “B” eliminators, the original
gaseous rectifying tube . . . for which
there is an enormous market!

The Eveready Raytheon FOLO'CCH is a long-life trans-
mitting tube for talking pictures and television.

The Eveready Raytheon K"'l.olgﬂlp for television®
reception is the first tube developed commercially
which will work with all systems.
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R EM

- TULLY

AD]IO

SEPTEMBER SALES

§tinesqualet

THAN

MODEL 81-—-De Luxe Open
Console. Micro-Balanced
chassis. 9 tubes including
rectifiers. Humless. Rich
walnut cabinet.

$164 less tubes

AlsoModel 82, French Door
Console, same chassis—
$195 less tubes

Orders! Orders! Orders! Eight times as many
as a year ago! That’s the public’s tribute to the
self-evident superiority of the new Bremer-
Tully Micro-Balanced Instruments.

Compare them in tone, selectivity and distance
—side-by-side with any other 1929-30 radio,
bar none—and you will know why Bremer-Tully
is selfing more instruments and franchising
more dealers than any other fine radio this year.

LAST YEAR

Vote

National Radio Program
Preference Poll. For de-
tails, tune in BREMER-
TULLY TIME, every Fri-
day,9P.M. Eastern Stand-
ard time over Columbia
mnetwork

Backed by experience dating from 1921 .. one
of the finest laboratories in the industry. . an
unrivaled reputation for quality reception . .
a powerful broadcast and newspaper mer:
chandising campaign . . and an unusually
the Bremer-Tully
protective franchise offers you the greatest

liberal finance program . .

opportunity for worth-while profits and per-
manent success in radio. Write for particulars.

BREMER-TULLY MANUFACTURING COMPANY
656 Washington Boulevard, Chicago

A P ERMANENT N A ME I N R ADIO
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o other
Eleetrie Pick-up

offers ALL these
Selling Features

HE Webster Electric Pick-up, lead-

ing in original features and in high
standards of tone-reproduction, leads
the field in sales-opportunities for the
dealer!

Webster engineers make it easy for you
to sell the Webster Pick-up. Note the
unusual list of features at the left.
Note particularly the all'metal stylus
feature. It is offered in no other pick-up
on the market. Consider what these

e distinctive Webster developments
Webster Supreme mean in performance

1—The famous Webstetil lo\fliingrtia p ’ ) )
ot e thnier seceiy o buty  Hear the Webster Electric Pick-up
construction.  Positively no rubber on . h
beatings, Derfect balarics is sasired. with your own ears. Its resonance of
2—The Webster Pick-up head is smqll d 1 . d o .
and compact, perfectly balanced, light in tone an uniimite range Wlll Surprlse ¢ Model 2 B in-
weight. Weight of head on record only . ) R f f‘l:;;u 2;:{-:;
:i?e:::;y-No counterbalancing or springs you It 18 Offered n IIlOdelS tO Slllt 4 ) ;',‘;}";',"f, ,,‘,2;,
oigher gade Cobak mwet o every demand. Packed in attractive / ST
égos;oadé,aggb_.,ﬁ aimbeating wich self-selling cartons. If your jobber has

velopment. .
s—Unique method of turning head with not StOCked the WebSter, write us
arm to conveniently insert playing needle. d a t
6—Volume control incorporated in base 1rect.
oommat and o el ,.
original We ature, . . . . . . ; :
7—gBase is weighted. Can be screwed to SPCCIal Ple’U«P is available fo" Victor Radio o i ?ﬁ?f’.!,.z f.‘.'.'!f":ﬂlil
motor board orlmelrely set 1r11 glacel.l b MOdel NO. 32. It is ﬁnished in attractive r:r{’:,?:“::"so:.‘::j_
?,T,ff?éffiﬁﬁ"pfa‘iin??ﬁiér._“ ’ light French Grey finish. Complete Model s and necciiaey
o——Constmcti%neafsilv lcfnds itielf e $19.50. Special Model to attach to Victor
e evire records, T o Tone-arm, $15.00.

WEBSTER ELECTRIC COMPANY
Racine, Wis., U. S. A. Export Dept.: 154 Nassau St., New York City

The Webster Electric Theatre
Pick-up for use with 16"

Wflecm'c Pick-up
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SHELF “LIA’M RS

. . how many 1n your store?

ON’T blame the people in your trading territory if you are troubled

with “Shelf Warmers.” Chances are the goods are not well known—
not in demand—left on the shelves to eat up profits made from goods
that do move.

To avoid stocking troublesome ““Shelf Warmers” —buy merchandise
that is nationally advertised to the greatest possible number of families in
your territory.

To get that information before you buy—ask each manufacturer’s
representative who calls on you what publications carry his firm’s adver-
tising—how many families in your trading territory will see that advertising.
Ask if The American Weekly is on the list—if it is you are reasonably
certain the goods will move—because they will be backed by the greatest
circulation in the world.

What is The American Weekly 2

The American Weekly is the magazine distributed through seventeen
great Hearst Sunday newspapers from seventeen principal American cities.
It concentrates and dominates in 36 of America’s 812 towns and cities
of 10,000 population and over.

IN EACH OF 185 CITIES IT REACHES ONE OUT OF EVERY TWO
FAMILIES.

IN 132 MORE CITIES, IT REACHES 40 TO §0%,.
IN AN ADDITIONAL 102 CITIES, IT REACHES 30 TO 40%.
IN ANOTHER 117 CITIES, IT REACHES 20 TO 30%.

—but that’s not all. Nearly 2,000,000 additional families in thousands of other
communities regularly buy The American Weekly—making the unprece-
dented national total of 6,000,000 families who read The American Weekly.

TH WERICAN
S WEE@X

Main Office: 9 East goth Street, New York City

Branck Offices: WriGLEY BLpG., CricAGo . .. § WiNTHROP SQuare, BosToNn . . . 753 Bonniz Brae, Los ANGELES . . . 222 MoNaDpNock

BLDpG., SAN Francisco. .. 12-231 GENErAL MoTors BLpG., DrTroIT. .. 1138 HANNA BLDG., CLEVELAND. .. 101 MARIETTA ST., ATLANTA

THE MOST PEOPLE FOR THE LEAST MONEY
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Fhal Tests

s 10 assure
perfection

Naturally — every TRIAD Tube is constantly,
rigorously tested throughout the entire man-
ufacturing process — a special test follows
every individual operation. Yet TRIAD does
more than that! When completed, each
TRIAD Tube is subjected to nine additional
and final tests for vital characteristics — tests
so stringent that nothing short of absolute
perfection can survive them! This infinite care
in manufacture has won for TRIADS their
reputation for superior quality—and has
made possible that guarantee that goes with
every TRIAD Tube—a minimum of six months’
satisfactory service or a proper adjustment.
You can rely on TRIADS — the tubes backed
by an actual Insurance Certificate!

Call your jobber or write us direct
for complete TRIAD information.

TRIAD MFG. CO., Inc., Pawtucket, R. I.

Tune in on the TRIADORS every FRIDAY evening, 8 to 8:30
Eastern Standard Time, over WJZ and associated NBC Stations.

TRIAD

INSURED

RADIO TUBES

See the
« TRIAD ((:llilg-
play . r!F;lNAL TESTS —
Exposition,
g(c):)-th24.(;2—6—’ Below are listed the nine
| Section Z final tests for vital characteris-
tics to which every TRIAD Tube
is subjected.
1 Gas
2 Emission
3 Filament Current
4 Plate Current
5 Oscillation
6 Grid Voltage
S 7 Mutual Conductance
8 Plate Impedance
9 Amplification Constant
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Bebind every Brandes Radio . ..
21 years of vesearch and adventure!

In 1923 — Bolsheviks — war — 30,000

lives at stake! ...
on a Brandes bheadset for the messages

and they depended

that meant relief—food—and new life!

Brandes—

the greatest name n radio since 1908/

Check through the list of every radio on the
market! And where can you match the record
of Brandes? Here is the only set in the world
whose history goes back to the pioneer days of
wireless—back to the days when 10,000,000
families were thrilled to hear music through a
Brandes headset! |

Today, you can’t overestimate the value of

g The
=4l NEW

A PRODUCT OF KOLSTER RADIO

that background! Today, when you say, “Madame,
this is the new Brandes radio,” you’re introduc-
ing a new member of an o/ family! Its name
is thoroughly familiar—and its reputation widely
known! Dealer after dealer will tell you, “You
don’t have to sell hard to sell a Brandes!”
/

#*That’s doubly true because the Brandes console B-15, pictured
here, is the climax of 21 years of research and adventure!
It offers a handsome cabinet, Selector Tuning, dynamic repro-
ducer, push-pull amplification with type 345 tubes, four tuned

circuits, heater type tubes and absolute single dial control at
the amazing price of $125.50 less tubes.

Copyright 1929, by the Brandes Corporation

Brandes Radio

CORPORATION, NEWARK, N. ]J.
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KEN-RAD
ON THE AIR

A unique and tuneful Ken-
Rad program—'‘Cabin
Nights'—on the air every
Monday evening at
10 P.M. Eastern Stand-
ard Time, 9 P.M. Central
Standard Time, over sta-
tions WJZ, WBZA, WBZ,
WHAM, KDKA, WIJR,
KYW, KWK, WREN.
Ken-Rad invites you to
listen in every Monday
evening.

Radio Retaiting, A McGraw-Hill Publication

TANDARD QUALITY, plus extreme care in

manufacture, make Ken-Rad Tubes give
the kind of satisfaction you want to sell. Every
Ken-Rad is a hand-picked tube—an aristocrat
—sent out into the world only after passing the
most rigid tests. Ken-Rad quality is proved in
every tube—quality that makes sales for you.
A well-rounded advertising and merchandis-
ing program helps you capitalize on Ken-Rad
quality in a big way. For example, a Ken-Rad
advertisement appears in The Saturday Evening
Post and Collier’s every two weeks—and Ken-
Rad is on the air every Monday night over the
National Broadcasting Company’s Blue Net-
Work. How Ken-Rad helps and protects you
make an interesting story. Write for it today.

THE KEN-RAD CORPORATION

Incorporated

OWENSBORO, KENTUCKY

A Division of
KEN-RAD TUBE & LAMP CORPORATION

KEN-RA

RADIO TUBES
LICENSED @ BYRCA
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IF_

IT ISN'T A

IT ISN'T A

Only Magnavox can build and sell a
DYNAMIC Speaker; by authority of

the United States Patent Office.

Only Magnavox customers and dealers
can employ the sellingforce inherent in

that word DYNAMIC.

Only Magnavox owners can enjoy true-

to-life dynamic REALISM, and a life-

Models 401, 403 and 405
124" high, 12" wide,
814" deep,10%" cene

time guarantee—made possible by the
new Magnavox X-Core construction.

THE M AGNAYOX (OMPANY

Originators of the dynamic loud speaker in 1911

OAKLAND, CALIFORNIA
. . CHICAGO, ILLINOIS

Factory and Pacific Sales
Factory and Sales East of the Rockies . .
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Y : s new) Vitally

The NewPacentCom-
bination Switch and
Volume Control.

=5 Improbements in

— Switch instantly from record to
radio without changing a single thing

Pacent presents a revolutionary new switch for use with the Super
Phonovox which greatly simplifies the operation of this famous pick-up.
With it you can switch instantly from radio to records without re-
moving a tube or changing a single thing. This marvelous device,
moreover, is also a volume control as shown in the above illustration.
When the arrow is in a downward position, the phonograph con-
nection is off and the radio is ready to operate. When the arrow is
turned upward—clockwise—the phonograph is connected at the first
movement and its volume increased as the arrow is further turned.

f uper /Dhonovo/{
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anrounces o
(mportant
pLCk-tp operation

New Phonotrol Adapter Created

The New Phonotrol Adapter
for use with Screen Grid Sets.
Actual size. Patent applied for.

The new Screen Grid radio sets, to get satisfactory tone quality and volume, from
phonograph pick-up, require an adapter of a different type. The Phonotrol Adapter,
by an entirely new method, enables the Super Phonovox to operate perfectly with
screen grid tubes in sets such as Atwater Kent 55, 60 and 61, Crosley 41-S, 42-S
and 82-S, and others. Simply remove the detector tube, insert the Adapter and re-
place the tube—a matter of a few seconds. And you need not touch it again.

Both the new Phonotrol Adapter for screen grid tubes and the regular adapter
for other sets are supplied with the Super Phonovox at no extra cost.

Two new low Impedance Models 106-VA, 106-VB, especially designed for Victor Radio
Sets and broadecasting stations—list $12.00 and $15.00.

There is no finer pick-up to be
had at any price. Has English 36%
Cobalt Magnets — the most sensi-
tive available. Balanced tone arm
provides correct needle pressure.
TheSuper Phonovox is famous for
itsmarveloustoneand itis thefast-
est selling pick-up on the market.

List Price

$15.oo

Prices slightly higher west of the Rockies

PACENT ELECTRIC CO., Inc., 91 Seventh Ave., New York
Pioneers in Radio and Electric Reproduction for Over 20 Years

Manufacturing Licensee for Great Britain and Ireland: Igranic Electric Co., Ltd., Bedford, England
Licensee for Canada: White Radio Limited, Hamilton, Ont.




Radie Retailing. 4 McGraz-Hiii Pubiication

Off to a Flyzng §_tart'
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$]0,000 in Consumer Prizes!
$2,500 in Dealer Prizes!

$2,500 in Jobbers’ Salesmen’s Prizes!
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Here ave Some of the High Spots:
$10,000 IN CONSUMER PRIZES

for the most expressive and appropriate solutions
submitted in the BOND «Picture Puzzle” Contest

$2,500 IN DEALER AWARDS

for the best merchandising cooperation ex-
tended by retailers during the contest period!

$2,500 IN PRIZES TO
JOBBERS' SALESMEN

for their share in making the Contest an overwhelming success!

Full-Page Advertisements in the
SATURDAY EVENING POST and COLLIER’S

An intensive Cam[mign in the Nation's
LEADING FARM PAPERS

Continuous NEWSPAPER ADVERTISING
In Over 200 Important Cities!

Dramatic Window Displays.’ Compelling Comzter-Dz'splays,’

Sales-Producing Merchandising Aids!
Free Lantern Slides, Ad-Mats and Decalomanias!

No expense has been spared in the whole campaign!
Nothing has been overlooked to make it a big success
for BOND dealers and jobbers! Two vitally new and
different features have been introduced in the BOND
Flashlight line. Special advantages are being offered to
all retailers handling BOND Radio Batteries and Tubes!
If you haven’t stocked up on BOND, do so now!

MAIL THE COUPON FOR FULL PARTICULARS!

BOND ELECTRIC CORP.

Jersey City, N. J.  Chicago  Kansas City San Francisco

Makers of Radio “A”, “B”
and “C” Batteries, Storage
and Dry Batteries, High-
Vacuum Radio Tubes, Flash- OND ELECTRIC CORP. City, N. J.

lights and Mono-Cells. E ELELeT e

Gentlemen: Please .send us full informartion a’cut the $15,000
BOND "PICTURE PUZZLE" CONTEST and :he way in which
we can derive the greatest benefit from it. e

(T T T —
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A picture-book study of growing dollars

How many turns will it make
this ye ar ? Your profits in tubes depend on your turn-over.,

And your turn-over depends upon the number of lines youcarry.

A-B-C stuff? Yes. But it is surprising to find that some
radio dealers are carrying 20, 25 and 80 different brands of
tubes. The profits made on a few lines are submerged in huge
stock inventories that are tied up in unknown merchandise.

Here is what one dealer did

He was carrying 22 different brands of tubes. His turn-over was
11.5 times a year. He reduced this number of brands to 6.
And his turn-over was increased to 26.3 times a year.

q
l- -.

No. of brands—22 Turn-over—11.5 No. of brands—6

Turn-over—26.3
How increasing your turn-over
increases your profit

This typical case will show the great importance of increasing

turn-over.

Sales per year ... ... ... L. 830,000
Marginof profit........... ... .. ... .. . . ... . . . . . 30%
Operatingexpense. .. ....................... ... .. " $7,500

Average inventory at selling prices. . ............ ... . ... ... $5,000

P
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Dividing sales ($30,000) by inventory ($5,000) gives 6 stock turns.
Multiplying sales ($30,000) by margin (30%) gives $9,000
gross profit.
Subtracting operating expense ($7,500) from gross profit
($9,000) gives a net yearly profit of $1,500.

Increasing stock turn-over

Once doubles profit

Suppose you increase your turn-over from 6 to 7. Multiply
average inventory ($5,000) by 7-—gross sales, then, are $35.000.
Multiply sales ($35,000) by margin (30%,)—a gross profit of
$10,500.
Deducting operating expense ($7,500) leaves a net yearly
profit of $3,000.
This amount is double the profit made with 6 turn-overs.
With 8 stock turns, the net yearly profit jumps to $4,500.

The lines you concentrate on must
be well-known brands of

the highest quality

When a dealer decreases the number of brands, he must be sure
that each line he carries has these two features:—

1. Must be of the highest quality

2. Must be nationally accepted merchandise.
In both of these items you cannot go wrong by featuring and
pushing CeCo tubes. The quality of CeCo tubes is beyond
question. The engineers who design and make CeCo tubes are
the foremost engineers in the tube industry.

The new CeCo plant, the largest of its kind in America, is
equipped with the most modern machinery for making and
testing tubes.

Each CeCo tube is given 64 tests during its manufacture and
after it is assembled to make certain that it conforms to the
standards set by our designers.

Two foremost manufacturers and the two largest tube dis-
tributors in America, by actual laboratory tests against several
of the best tubes on the market, proved that CeCo tubes have
309, to 509 longer life—and ordered, in aggregate, over
5,000,000 tubes.

Ce Co is nationally known

CeCo tubes are sold from coast to coast. The CeCo Couriers
broadcast every Monday night over the Columbia chain.

Our advertising program includes advertisements in general
magazines, scientific and radio journals, local newspaper cam-
paigns in key cities, dealer literature, window displays, etc.

All this can help you if you will let it! Thousands of set
owners are going to want CeCo tubes from somebody. If you
stock and display the CeCo line a good share of this business is
bound to come to you.

Licensed under patents and applications of the Radio Corporation of America, the
General Electric Company, and the Westinghouse Electric and Manufacturing Company.

Ce Co Manufacturing Co.. Inec.
PROVIDENCE, R. I.

tubes

in tube sales .. . for live dealers

€o

SHIELOED GHD
uRE

The A. C. 224 Screen Grid Tube was developed
and perfected by CeCo over a year and a half ago.

This book shows you how to
increase your tube sales

The facts presented in this message, and many
more, are told in a book which we have prepared
for radio dealers. This book points out the vast,
untouched possibilities of the radio tube market.

Included in it is an impartial study of radio
trends, reprinted with the permission of Dr.
H. K. Nixon of Columbia University, which
every dealer and jobber should read.

Send for this book. It contains many helpful
suggestions for building up tube sales and shows
what progress other dealers are making along
this line.

This book is free to authorized dealers or
jobbers. To avoid promiscuous distribution,
will you kindly attach your letter-head to this
coupon when sending in your request?

i

]

 Jomorrow
t in the tube inéust

n g

CeCo Manufacturing Co., Inc., Dept. 210,
1200 Eddy Street, Providence, R. 1.

Send me a copy of the dealer book, “Tomorrow
in the Tube Industry.”
Name _—

Company

Addres -~
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“THE SET WITH THE PUNCHN®

A Challenge!

to every radio dealer in America

Your Choice
of Two Powerful
New Circuits

Screen-Grid Circuit: Uses three new 224-type
Screen-Grid tubes; two 227-type heater tubes

L P 30k
14272
Approved Jacobean
Cabinet No. 35 as

shown at right with
Stewart-Warner
Model 900 Radio
and Electro-Dyn-
amic Reproducer.
Cabinetof American
Walnut with en-
closed back and
hinged top. Height
38 inches, width
27 inches, depth
15 inches.
* West of Rockies,
§147.00 less tubes.

Compare FREE with all
other makes on your
floor for 10 days

A new high standard of radio performance exists
in the world today. New discoveries in radio
reproduction have been introduced by Stewart-
Warner. The result is a set that in Coast to
Coast Elimination Contests has outperformed

all other makes in its price class.

(one as the power detector); two new 245-type
tubes in powerful new “push-pull” hook-up; and
one 280-type rectifier tube. Resistance-coupled
audio frequency. Three stages of screen-grid am-
plification. No A,C. HUM —yet 100% sensitivity.

Balanced Bridge Circuit: Uses five 227-type
heater tubes, one serving as detector; two new
245-type tubes in a powerful new “push-pull”
hookup: and one 280-type rectifier tube. This
improved circuit completely eliminates oscilla-
tion; yet it is extremely sensitive. It brings dis-
tant stations booming in with all the punch of a
“local” and with almost u<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>