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with MALLORY

'l‘he set manufacturers
who use Mallory parts as
original equipment are the
“who’s who” of the radio
industry . .. and in the re-
placement field, Mallory parts
enjoy the same leadership.

Mallory Replacement Vibra-
tors, Condensers, Volume
Controls and other replace-
ment parts enjoy a long
standing reputation for
trouble-free operation and
long life. The millions in use

o | i

i

Use

REPLACEMENT
CONDENSERS. .. VIBRATORS

MALLORY

testify that you can depend on
them for the kind of customer
satisfaction that translates
itself into increased profits.

In the development of these
replacement parts Mallory en-
gineering has made possible
many advances in standardiza-

CONDENSERS

VT americanradiohistory com

tion and ease of application.
These lead directly to lower
inventory investment with
faster turnover...and to faster,
more profitable service work.

VIBRATORS

Use

AxLEY

RE PLACEME NT
VOLUME GONTROLS
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FINE RADIOS THAT WILL SELL
... AS THE SOUND

REPRODUCERS FOR A

TELEVISION PURCHASE /

When Stromberg-Carlson announces a Labyrinth
Radio for only $99.95* (No. 430-M), and an auto-
matic Radio-Phonograph for as little as $139.50*
(No. 420-PL), it’s a certainty that the radio busi-
ness is going to be GOOD . . . that is if you are
handling a good line like Stromberg-Carlson.

And just look at the rest of the line: You will find

© No.47GPF 0 — new Radio-Phonographs, including a Table Model

RADIO-PHONOGRAPHS
- TABLE MODELS

@f '3

RADIO and Television RETAILING, JUNE, 1939
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3 TIMES THE INDUSTRY AVERAGE
IN BIG-PROFIT SALES IN 1938 . . .
THIS NEW LINE WILL /zchease
THAT LEAD IN 1939 /

and an Authentic Period Design Occasional T'able

No. 411-PF). There are new Table Models...three

of them Authentic Designs, one in maple. There
is a portable Battery Radio, and a superb new line
of Consoles in a wide variety of woods and styles
to delight any prospective purchaser. With such
a new line, you don’t have to be a prophet to pre-
dict that Stromberg-Carlson...which showed three
times the industry average in big-profit sales last
year...will increase that lead in 1939.

Be ““in the money”’ this year by selling Stromberg-
Carlson radios. They are yours for ‘‘good’ radio

sales.
*All prices f. o. b. factory

STROMBERG-CARLSON TELEPHONE MANUFACTURING CO.
ROCHESTER, N. Y.

OCCASIONAL TABLES

Mo. 410-T

Stromberg-Carlson

RADIO and Television RETAILING, JUNE, 1939 PAGE 3

I Stremberg-Carlson Telephone Mig. Co.
| 231 Carlson Road, Rochester, N. Y.

| Tam interested inthe Stromberg-Carlson line.

Name. ..

1
| Address. P b
il

waany americancadiohistarvy. com
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“. .. So it goes, one thing after another, year after year for
10 straight years of LEADERSHIP! Philco has been the
one dm'ving force for progress in radio design and engi-

neering, setting the pace for the whole industry to follow . . .

bl

"IN 1940, PHILCO
LEADS AGAIN!

New Inventions Bring a
Revolutionary Change in the
Use and Enjoyment of Radio’’

The foregoing words are part of the
story that Philco distributors heard
at the Philco radio convention just
ended at French Lick, Indiana. Your
distributor is on the way home now,
bursting with the greatest news, the
most exciting proﬁt message in his en-
tire radio career!

Within a few days, you’ll get the
announcement of his dealer meeting.
Of course, you’ll go—because his
story is the cornerstone of your 1940
radio profits. And he’ll show you a
parade of home radios, radio-phono-

graphs, compacts, portable radios,

farm radios . . . a complete line that

breaks all records for sales appeal,

beauty and value!

New Inventions that give, at
every price, finer tone, perform-
ance and convenience than ever
before. New Cabinets in a wide
variety of styles to suit every

taste and preference.

The Big News will reach
you soon. Get ready to GO!

PHILCO RADIO & TELEVISION CORPORATION

RADIO and Television RETAILING, JUNE, 1939
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The
RADIO

MONTH

JUNE

New We have seen a few of
Season the new linqs, were told

about special features
and prices of others still to be pre-
sented. It is clear that engineers and
designers have been on their toes,
gone to extremes to produce extraor-
dinary values in attractive packages.
Nineteen-forty models have enough
new, smart, compelling eye appeal
and performance to conumand atten-
tion and create desire.

From here on it becomes a sell-
ing job for distributors, dealers and
salesmen.

If the new season’s offerings are
used intelligently, business volume
and profit margins should increase
materially. Already the last two
seasons have given us enough new
features to promote the obsolescence
of older models. New 1940 models
further emphasize that obsolescence
—in perhaps 20 million sets that are
now in use.

Therefore replacement sales should
become the first line of attack. The
argument that old sets have lost
most of their value, due to recent
improvements, has never been as
valid as it is now, and this will
justify trimming down trade-in al-
lowances all along the line.

0 ne At the end of one month
Month of regular broadcasts by
the National Broadcast-
ing Company, we have made a
check-up of television set sales in
the New York area. Approximately
750 complete sets have been deliv-
ered to dealers. Half that number,
or at best 400 sets were sold at
retail and installed in consumer’s
homes. A considerable number of
kits have been sold.
Not less than 350 dealers within

RADIO and Television RETAILING, JUNE, 1939

1939

television range are demonstrating
or getting ready to demonstrate sets.
Some have made no sales, others
have moved one set, smart dealers
in unusually good locations have
sold 6, 8, 11, up to 21 sets. One
large department store made enough
sales to justify tripling its demon-
strating facilities.

Sets with 9 in. cathode ray tubes,
in the $300 to $400 price range are
at present most popular, mirror
equipped models slightly outselling
the direct-vision type. Table mod-
els, 5 in. tube, video only, equipped
for plug-in to radio sets are selling
comparatively well.

Distributors and dealers agree
that brevity of program periods and
quality of the show are handicaps,
best programs coming on at night
when dealers have little or no chance
to make sales. Dealers also grumble
at 25% discount, want more profit
because it takes more time and effort
to make sale. Manufacturers remind
that one television sale is equal to
profit on a whole flock of small radio
sets.

Substantial improvement in sales
is expected when Columbia goes on
the air with its Chrysler Building
station.

y

/ EDITOR

—  \WnAearerieantadiohietory-com

RADID SET SALES |

(1n uniTS)

SAME MONTH
LAST YEAR

MAY SALES

Radio Barometer

“YITH a climb to 123 our barometer registers
for May the highest point reached since
early 1937, excepting only December, 1938 when
it touched 125,

The gain of 4 points over the previous month,
April, appears to be chiefly due to more than
seasonal sales of small and especially the battery-
operated portables. The latter, not on the market
a year ago, have taken hold in a big way and
are helping to pull up unit and average dollar
values of sales particularly in urban territories.

Regionally the South Eastern and Far Western
states are continuing to make the best showing
with some dealers reporting remarkably steady
unit sales at levels from 20 to 35% above last
year. Sales in Michigan and certain sections of
Ohio and Indiana reflect this spring's substantially
increased payrolls in automobile, parts and acces-
sories plants, but strikes now in progress or
threatened may change this drastically in the
next month.

Industrial centers in Pennsylvania, New York,
New Jersey and some of the New England states
are reporting good gains in unit sales, but for
the area as a whole comparisons with last year
reflect rather spotty conditions.

In bituminous coal mining regions, the strike
has left a trail of bad sales reports, business with
some radio dealers reaching a stand-still.

PAGE 5
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BATTERY OR 110-VOLT
AC-DC OPERATED

Forte bty Hoctts

The newest playtime Playmate —a radio that cap-

* 5-tube superheterodyne, battery
or AC-DC operated.

tures the imagination with its versatile “anywhere

you go, I'll play"” appeal. Uses line power in home

% 5-inch permanent magnet dynamic
speaker.

or office —battery power when you go—no matter

% large directional loop antenna
built in on back cover which is

airplane luggage case, this light portable radio is f hinged.

* Uses new lype low drain tubes
with 8 functions—extremely low

PRICED TO BREAK THE BOUNDS botlry consumplion.

% Powered with longest life batter-

0 F B U D G E T LI r'1 I TATI 0 N S ies available for portable set.

% Full-vision dial and controls are

where you go—ashore or afloat. Garbed in smart

Dramatize the Sparton portable as the '‘fead” in the “Vacation Frolics recessed in the front.

o.f 1939"—for a long summer-through-fall run on every Broadway, % For 110 Volt operation—removal
bi-way and highway. Sell it to campers, collegiate-ers, cottage-ers, of cord and plug automatically
picnic-ers and swingsters—to all who love the deep-toned cadence C°_"V€f*;h'he Self lo an 'f‘*C-DdC fec;
and musical quality of “Radio’s Richest Voice". A value without e - 1o TSRIQCINORo) conglon

J L plug automatically returns the set
precedent —a profit maker—and the best possible prescription to ward to portable battery operation.

off the summer radio slump.

Home Camp Office Fishing Dancing Hote! Rooms _

-]
1_' . b/
/

3

*

THE SPARKS-WITHINGTON CO. JACKSON. MICHIGAN

PAGE 6 RADIO and Television RETAILING, JUNE, 1939
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YOU HAVE A COUPLE OF DATES WITH US!

PREVIEW

AT OUR FACTORY o
JUNE 10th to 24th = &=

Take a Yellow—
cAa:tie /”dje:i tie

FORMAL

DISTRIBUTORS'

CONVENTION
DRAKE HOTEL

JUNE 28th*JULY 31d

SEE MAJESTIC
ADVERTISEMENT
ON PAGE 25

RADIO & TELEVISION CORPORATION
OF THE PP ==/ 2600 W. 50th STREET ¢« CHICAGO, ILL.
AIR! . —— Cable Address: “Majestico-Chicago’”

MONARCH

RADIO and Television RETAILING, JUNE. 1939 PAGE 7
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MODEL HB 402

T

@au need lhem!
@au can dell lhem!

You can profil by them!

PORTABLE sets are sweeping the country. They are in for a
long sales ride. Why? Because they provide a new service that
every customer wants. When it comes to portables the public will
buy the line which leads in smartness, compactness, light weight,
outstanding performance, most value for the money. This is what
it takes. And the new complete G-E CARRYABOUT line has it—
more than any other.

You need all four of the new G-E CARRYABOUT models. All
are smartly styled in the Country Club manner. All are priced
down where the sales are thickest.

Phone, Wire, or Write your order — NOW!
G-E LEADS THE PORTABLE PARADE

poe |

GENERAL @) ELECTRIC

B
-~

1. MODEL HB 402—In weather-
proof airplane luggage cloth, with
leather carrying handle. Handbag
size-—814 in. high—13 Y in. wide—
41{ in. deep. Weighs only 914 Ibs.
with batteries.

2. MODEL HB 403 In pigskin
Fabrikoid. Custom-styled and ultra-
smart. 9 Y in. high 1314 in. wide—
414 in, deep. Weighs only 10 lbs.
with batteries.

" MODEL HB 408 P

3. MODEL GB 400—In weather-
proof airplane luggage cloth with
leather handle. 9 in. high—13 in.
wide—7 14 in. deep. Weighs 16 lbs.
with batteries.

4, MODEL HB 408--Portable RKadio-
Phonograph Combination. Plars 10-
or 12-inch records electrically through
radio’s loud-speaker—anywhere, any
time. In washable leather finish Fab-
rikoid case with leather carrying
handle. 94 in. high— 1414 in. wide
1334 in. deep. Weighs 1914 lbs.

RADIO and Television RETAILING, JUNE, 1939
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In a recent purchase by the Federal
Communications Commission of a quantity
of receivers, RAYTHEON radio tubes met
the rigid F. C. C. specifications and require-
ments—just as they have been found, by

radio set engineers, to operate perfeotly in
more diversified circuits than any other tube!

Hundreds of thousands of dollars have
been spent on RAYTHEON research and
quality control— just to insure constructional
superiority and to keep RAYTHEON ahead
technically.

Servicemen, who are in business to stay,
are rapidly turning to RAYTHEON replace-
ment tubes as one of the best ways of pro-
tecting their profits, turnover and the good
will.they have built up in their communities.

RAYTHEONS cost no more than the
second-best tube.

L e

[

e\
Yol _E'.

I 0% .- |
”WORLD’S LARGEST EXCLUSIVE RADIO TUBE MANUI‘ACTURERS"

RADIO and Television RETAILING, JUNE, 1939 PAGE 9
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A Message of |mportance
to Every Radio Dealer

“Farnsworth Television & Radio Corporation
plans to introduce a complete line of radio re-
ceivers and radio - phonograph combinations.
This line will cover every important price

market, ranging from an outstanding price

leader in the $10.00 bracket up to deluxe auto-
matic combinations equipped with a special new
record-changer designed and manufactured by
the Capehart Division of the company.

“Initial shipments of this new line will be made
within the next 60 days and I strongly urge that

every dealer plan to consider the volume and

E. "3' NICHOIT“:\S * profit opportunity in Farnsworth before con-
President, Fa::nsworth ele- . .
vision & Radio Corporation cluding arrangements for the Fall season. Details

of the line and the promotional program will

Farnsworth Television & Radio Corpora-

tion—Manufacturers of Radios, Radio- soon be announced through a national distribut-
Phonograph Combinations, Television Re- . . . . . .

ceivers, Television Transmitters and Special Ing organization that is rapidly being com-
Apparatus — 3700 Pontiac Street, Fort 5

Wayne, Indiana. Pleted-

S eersworlh

RADIO-PHONOGRAPH COMBINATIONS — TELEVISION

o wv g
Twe o F

'I'HE HIET'DRY UF TE[EVISIQH IE THE HISTUHY IDF FAHHSWDRTH}

o e S RERIT 5y e 3 e S

PAGE (0 RADIO and Television RETAILING, JUNE, 1939
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MODEL A-70
$129.95

\

P72 44

%
WILCOX-GAY offers radio distributors and
AGAI]V! dealers their BIGGEST OPPORTUNITY
e o o

for PROFITS by introducing the new

WILCOX-GAY RECORDIO

A BIG 3 IN ONE COMBINATION OF:

The greatest sensation in radio since Wilcox-Gay pioneered
the Wireless Record Player. Using Wilcox-Gay blank records
costing only a few cents each the RECORDIO is ideal for:

e Favorite Air Programs o Personal Letters

e Home Movies e Home Orchestras
7 . . 17 . .
e Baby's First Words e Children’s Recitations MODEL AT SE7.50
o Parties—Entertainments @ Club Meetings, etc. The porable model RECORDIO has the same
simplicity of operation as the larger model.
N> radio is included, recording being done
This is your opportunity for profit in 1939. A new product with ;:‘,:,l,u,f"{g}?’x t&ﬂ;’z‘,‘,"’h the microphone.  Size
a prospective customer in every home. The Wilcox-Gay franchise
will be valuable. Send in the coupon today fo: complete information. NessssssmssasessssEssmmsENRssAREERRERARaaasane

I H
Export Dept. 100 Varick St.. New York City, U. S. A. : wncox_GaYMéTl;oIﬁoInS COUPON

» 600 W. Seminary Street, Charlotte, Michigan
WILCOX-G AY CORPO RATION % Please send complete information concerning the new

H Wilcox-Gay RECORDIO.

CHARLOTTE, MICH. ENAME ...........................................

STREET .. ottt et
—: CITY ... i STATE ............
RADIO and Television RETAILING, JUNE, 1939 PAGE 11

e __AnANN oo ool o oracialaioton . eama.


www.americanradiohistory.com

- gt

WregGe e o

t=,
4

¥ -hi".l'.'r,_g.

-t

it

1

o

AR W
B

-

=
.
&

PN R . .,
N

™S
w

O 0
d 0 ap
aro a d a
o [ ¢ ¥ 0 a
ba p s ag
0oara d 0 ( 4 d a
d 0 0 0 0 0
a pea b a
' d 0 ( vd 0 P
d 0 0 O a
d [ 0 ': adp 0 0
d PYO 0 0
e
2 & - 3
— S =T
l'-' ?
W
ed |
5 | -
W -
? 'ﬂﬁ’»' r.
o Loty TS
R - b |
b

0Nnog
d
d
q
d o
0
Q
S
0d

d

NWW A

Heally Diferent

... Jecause

— O
oma ord ang omb
0 a b ¢ ag
poara O PO O d d
ab (d d 0 ag
and o 0 andg
a P at a pro 0

: MODEL 03-5K3

Wit
o

NEW!
THE “MAGICIAN"!

A 4-way miracle worker that will
amaze prospects. A splendid, port-

‘able 7-tube performance superhet—

or—plug in a record player and
it's a phonograph—or—flip a switch
and it's a wireless remote tuner for
your console radio — or— with the
record player plugged in it's a wire-
less record player working through
your big radio! Has television sound
channel. Price—at a profit for you!
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MODEL 07-516

The “Fireside’””> — A handsome, handy arm-
chair model with magazine shelf, available in
walnut or maple. AC-DC superhet with 7-tube

For Music On The Move!

COMPANION MODEL 02-411

Keeps the radio world at your finger-tips any-
where! Self-powered superhet with low-drain
tubes, A.V.C., built-in loop antenna, dust-
proof P.M. dynamic speaker. Controls are
fully recessed for protection. Luggage-type

performance, A.V.C., built-in antenna. Price

. ..at a profit for you!

o

MODEL 03-5Ct

Wrap-around type cabinet in
sliced walnut with grill and
ends of base shaded. AC-
DC superhet with 7-tube per-
formance, A.V.C. built-in
antenna. Covers both police
bands. Price . . . at a profit
for you!

MODEL 07-514

Wrap-around cabinet in rich

striped and stump walnut

and maple inlay. Powerful

AC-DC superhet with 7-tube

performance, A.V.C., beam

power audio system. Price
. at a profit for you!

waterproof covering on case. Price . . . at
a profit for you!

MODEL 01-5D9

Radio-phonograph with 7-
tube performance, genuine
superhet with built-in  an-
tenna, beam power audio, tele-
vision sound channel, A.V.C.,
tone control, 2 police bands.
Offset crystal pick-up. Price
. . . at a profit for you!

AGAIN STEWART-WARNER
SETS THE PACE IN PLASTICS

You’ve seen one scoop after another come from Stewart-
Warner designers. Here are some of the new models
that combine utterly new sales appeal with an honest
profit for the dealer.

New! A Plastic
With The Rich Beauty
Of Costliest Wood's

MODEL 03-5Et

Styled in the modern
manner, molded in
plastic—then enriched
with an exact repro-
duction of costly burl
and sliced walnut!
AC-DC superhet with
7-tube performance,
Magic Keyboard Auto-
matic Tuning, AV.C.,
built-in antenna, pho-
nograph connection,
television sound chan-
nel. Price . . . at a
profit for you!

Exclusive With Stewart-Warner! Dionne Quints Radios!*

MODEL 07-583Q

Winsome, official pictures of the
Dionne Quintuplets on top and end
of molded cabinet make a sure hit
of this 7-tube performance AC-DC
superhet with 4-station keyboard tun-
ing, A.V.C., and built-in antenna.
Price . . . at a profit for you!

MODEL 07-513Q

The Quints in official pose also
decorate the top of this beautifully
styled plastic with its AC-DC super-
het, 7-tube performance, built-in
antenna, lighted pointer dial and
beam power audio system. Price . . .
at a profit for you!

The Air Pal is also available as a Quints model
*Stewart-Warner Corporation exclusive licensee on radio

AIR PAL—
The Mighty Mite Of Radio!

Actually smaller than a phone!
Goes from room to room in
the palm of your hand — or
tucks into a corner of your
traveling bag. Operates on AC
or DC with no hot cord —
gives 6-tube performance—has
built-in antenna, genuine su-
perhet circuit with 2-condenser
gang, AV.C., and genuine dy-
namic speaker. Sprayed ivory
with recessed coral controls.
Also available in Walnut. Price
. . . at a profit for you!

Ready For Your Market—
When Television Is!

MODEL T-1210

A 26-tube sound-and-tele-
vision receiver with 12-
inch video tube, and view-
ing mirror inside cabinet
top. High-fidelity audio
receiver. Magic Keyboard
automatic tuning of both
television and regular
broadcasts. An outstand-
ing receiver — ready for
your market when tele-
vision comes. Price . . .
at a profit for you!
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CELEBRATING TWO DECADES OF RADIO ACHIEVEMENT

' “The Profitabl
g nvestigate I ihe for 1940"

THE RADIO OF TOMORROW -Joday!

FADA OFFERS

@ QUALITY

With a record of twenty years
achievement in the Radio Indus-
try, FADA'S 1940 line makes its
bow with radio sets that are un-
excelled in TONE, PERFORM-
ANCE and STYLING.

® ACCEPTANCE
Several Million Satisfied Cus-

tomers can't be wrong . . .
FADA owners have been FADA
enthusiasts tor Twenty Years. e

In proof of this, ask any Dealer
—Service man, or FADA set
owner.

@ ADVERTISING and
DISPLAYS

FADA presents a series of DIS-
PLAYS that are attractive and
practical. Every display was de-
signed with its principal motive
in mind, that of SELLING MER-
CHANDISE and BUILDING
CONFIDENCE.

FADA has displays for Win-
dow and Interior use. They in-

clude a NEON SIGN—beauti-

1940
FADA FEATURES

PLAY ANYWHERE
PORTABLES

FADA's complete line of self-
powered Portables includes Stan-
dard and De Luxe Models in
broadcast, shortwave and with
optional models playing alter-
nately on AC or DC Current.

FADA PIONEERS
COLOR
COMBINATIONS

Bakelite and Plastics in two color
combinations pioneered by FADA,
styled to delight the eye. NEW
GENUINE CATALIN Color Com-
binations symbolizing the quin-
tessence of latest vogues in color
and styling.

fully lithographed 3 dimensional

Wi:dow Display, Price Cards and PHONOGRAPH
Counter Cards and a Silent Sales- CONSOLE

man Display Rack holding 12 to

15 Table Models. COMBINATIONS

FADA NEWSPAPER ADVER-
TISING will be continued as al-
ways to pave the way for Greater
Sales.

FADA ADVERTISING will help
you sell more radios and reap
greater profits, Twenty vyears
continuous advertising of the
FADA name and quality have
gathered sufficient momentum to
make every bit of Advertising
Material produce the maximum
results,

from $49.95 and up.
Priced less than standard consoles.

—and a host of other features.
But most important, COMPETI-
TIVE LIST PRICES with liberal
discounts to enable JOBBERS
AND DEALERS to make a
PROFIT.

Write for sales brochure

FADA RADIO AND ELECTRIC CO.
30-20 Thomson Avenue
LONG ISLAND CITY, NEW YORK

PAGE 14

RADIO and Television RETAILING, JUNE, 1939

e

H PY P Py
vvvvvv.allticiiodadl il caudiuriisturvV.yornT



www.americanradiohistory.com

and Jelovision
HADTS RETAILING

JUNE., 1939

Lafayette Would Have Liked It

NCE a year the slumbering town

of Natchez, Mississippi, puts on

its hoop skirts, throws open its homes

for an annual pilgrimage to “befo’ de
wah” mansions.

Here at “Hawthorn” you see 12-year

old Betty McGehee in her hundred-year-

RADIO and Television RETAILING, JUNE, 193¢

old costume, showing the room in which
Lafayette is said to have slumbered dur-
ing his visit in 1825. Note Betty’s an-
cient doll-crib at the lower left.

The radio? . . . Well, it can’t even
be dispensed with for a few hours to
give authentic atmosphere!

______anana oo ca o diobicion . aaians —
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FISH FOOD, FLORIDA STYLE

Watching a diver feed fish to a porpoise is ome
thrill aitracting tourists to the submerged po-t-
holes of St. Augustine’s “oceanarium.” His helmmet
has a builtin mike and ’phones so that he czn
talk to the surface crowds and also be warned
when sharks approach. RCA sound installation,
by Southern Hardware and Bicyecle

SET-UP FOR SELL-UP
Soundproof but not sightproof are new demonstration rooms at May’s, Los
Angeles. Each brand has a “section” of its own, table models separated

from consoles by a glass partition above low wainscorting. Consoles outside
every door put each prospect in the proper buy-up frame of mind

PAGE | 6
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TAILOR-MADE PLAN

Vet refrigeratorman for Mobile’s Quigley
Specially, W. H. Yost profitably takes business
maost salesmen duck by closely checking the
credit rating of good prospects temporarily
burdened by debts, tailor-making special easy-
payment terms which rise sharply as other
obligations are cleaned up

RADIO ond Television RETAILING, JUNE, 1939
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WHEN THESE BIRDS
BUY IT’S RIGHT

Into Filene’s, typically efficient but
hard-boiled department store at Bos-
ton, went a sound amplification and
distribution system. Over the wires
went style shows, special events, sales
recorded musical programs, emer-
gency calls for lost persons, manage-
ment talks, time signals. Result:
Increased sales, speeded wup store
routine

MORE TRUTH THAN POETRY

Sage advice seen in a sign at Modern Radio’s,
Milwaukee, reads: “A Good Used Radio is
Better Than a Cheap New One.” Says Paul
Rohrback: “We have found that this is one
eflective way to handle the trade-in problem
with benmefit to both the customer and the
store”

e -
i N

THREE DAYS, 250 SETS

Swamping Salt Lake delivery agencies with work, Auerbach’s electrical depart-
ment last month moved 259 radios in three days. Planning the advertising
barage and other details were (left to right) Hugh Kimball, manager L. E. Bald-
win, Dewey Hansen, Earl Jensen. Fall campaign will emphasize combinations,
records

RADIO and Television RETAILING, JUNE, 1939 PAGE 17
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What's Ahead . |

10 SET SALES*‘I‘I"

Ill 1940 IOC]

qo ill

Study of trends in other lines, comparison

with figures on radio’s past performance, 80

seen as logical gnide in determining prob-

. \

able future GENERAL[BU§|NESS

By 0. FRED. ROST 60
Editor
50 RADIO

AUTOMOBILE SALES 40
(4 months)

Pp
REFRIG(ERATOhR) SALES /CES
months

l ADIO sales will increase. Re-

tail set prices will climb high-
er steadilv. Portable battery sets will
lead the procession until fall when
combinations should capture the
spotlight. Consoles will stage an im-
portant comeback. as present limita-
tions of television magic become un-
derstood or television plug-in pro-
visions serve to reassure hold-out
buyers.

That, in a nutshell, is what we see
ahead for radio’s 1940 selling season
and these predictions are not the re-
sult of so-called wishful thinking.

FURNITURE ORDERS
(3 months)

RURAL RETAIL SALES

(4 months) Instead they are based upon continu-
ous study of business trends and
careful analysis of various factors
that directly or indirectly exert an
influence on the radio business.

INDING itself threatened with

a television invasion, the radio
industry has decided that attack is
the Dbest defense.

The 1940 lines of radio sets we
think, “have what it takes,” to make
the public buy. Intensified promo-
tions, plus better and more intelli-
gent selling should help to produce
decidedly better sales records—in
hoth sets and dollars.

Also, paradoxical as it may seem,
the publicity given to prices of tele-

PAGE 18 RADIO and Television RETAILING, JUNE, 1939
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zision sets (running into hundreds
of dollars) has lifted the price-mind-
ed public into higher radio price lev-
els because the radio set, useful for
18 to 24 hours every day of the year,
has gained tremendously in stature
and public appreciation.

( UTSIDE of the radio industry

the sales records produced by
other comparable types of consumer
merchandise  (see accompanving
charts) serve as assurance that ra-
dio sales will not lag.

Automobile, refrigerator, washing
machine sales, with the best selling
season falling in the first half of the
vear, have run well ahead of radio
sales as shown by RADIO and Tele-
vision RETAILING'S Sales Ba-
rometer. Radio sales should catch
up and surpass those records when
its real selling season arrives.

As hasic influences on radio sales,
the accompanying charts on con-
struction, lumber and steel produc-
tion tell their own and a decidedly
optimistic story.

Two reminders in conclusion. Last
year our predictions for the 1939
season—more casually presented—
seem to have been correct. This vear
we produce some of the evidence for
vour own perusal.

RADIO and Television RETAILING, JUNE, 1939

WASHING MACHINES
(4 months)

PIANO SHIPMENTS
(4 months)

STEEL PRODUCTION
(4 months)

\anannL S aricanradighicton eahs

MAIL ORDER SALES
(4 months)

CONSTRUCTION VOLUME
(21 weeks)

LUMBER PRODUCTION
(4 months)
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JUST over, in progress or about
to begin are many conventions
whose primary purpose is to pro-
vide an effective springboard for
new, 1940 radio models.

While the following text perhaps
does not cover the entire roster of
manufacturers planning early new
model releases nor necessarily even
every individual number eventually
to be offered by any one maker
.. . due to the obvious difficulty of
obtaining and then handling such a
flood of material during the height
of the industry’s most active line
revision period it does con-
stitute a sulficiently broad *“‘prevue”
to indicate design trends likely to
be headlined during the next 12
months.

Much of this material. we helieve,
will be the average dealer’s first
birdseye picture of what's ahead in
major merchandise. For in addi-
tion to incorporating product de-

General Electric

scriptions readily obtairable from
firms unveiling new sets late in May,
many at present in the throes of dis-
tributor showings and others con-
vening after our deadline cooperated
by supplying specifications even be-
fore their own regional sales organ-
izations had seen the sets.

ADMIRAL — Known to be in-
cluded in the Continental Radio and
Television line even at this early
date are the following featured
models: An onyx plaskon 5-tube
ac-dc superhet with pushbutton tun-
ing, supplied also in walnut and
ivory. Has tone control, new low
current tubes, Aeroscope. A walnut
bakelite ac-dc 5-tube superhet with
pushbuttons, new low current drain
tubes, Aeroscope.  Available in
ivory plaskon. An 11-tube ac super-
het, 2 hand console, with new piano
pushbutton tuning. 12-inch electro-
dynamic speaker. deluxe Aeroscope,
clectrostatic shield. An 11-tube ac
superhet, 2 band console of the same
design as that described above but
with automatic record-changer.

To be featured in initially planned
promotion is a new 1% volt, 4-tube
battery poriable.

AIR-KING Announcing  two
“Portola” types, designed to work
on either batteries or ac-dc lines.
Five 1.4 volt tubes. superheterodyne

circuit, scli-contained loop antennas,
oversized p.n. dynamic speakers,
on-off Hash indicators. One with
detachable panel-covering lid.

Also has a portable “Tun-A-
Scope” model 3923 Carryround
radio housed in a miniature, walnut-
finished cabinet with carrying handle
and built-in loop antenna. For ac or
de. And a “tuck-in” Tune-A-Scope
model 3922 of similar design but
housed in a miniature Neo-Classic
cabinet. Tatter has new full-vision
sliding pointer dial.

ARVIN—Ilighlighted in the new
Noblitt-Sparks line is to he the
the Arvinet deluxe model 502 at
$9.95. Comes in choice of ivory or

TYPICAL 1940
CONSOLES

Admiral

- - =
3 oy =3 whe o AT

Stewart-Warner
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walnut finish, includes 30-it. at-
tached aerial, has five tubes work-
ing on either ac or de, and electro-
dynamic speaker, illuminated air-
plane dial.

Compact in size, the set covers
540 to 1750 kc., turns out 2 watts
of audio.

AUTOMATIC—In addition to a
novel model P-61 on which details
are not available as this editorial

prevue goes to press this firm has
added to its line a model 905 five
tube superhet with dynamic speaker,
full vision illuminated dial, built-in
antenna, automatic volume control.
Modern cabinet of table type, de-
signed for ac-dc operation.

There is also an M-06 single unit,
6-tube superhet auto-radio with
pushbutton tuning, slide dial, dy-
namic speaker, automatic volume
control.

BRUNSWICK—Unveiled at the
New York furniture markets this
month by Mersman Bros. Corpora-
tion’s radio division will be fourteen

Philto

Stromberg-Carison

RADIO and Television RETAILING, JUNE,
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new models (equipped for amplifi-
cation of television audio) consisting
of two table type chassis completely
concealed (including speakers) in
Chippendale claw-and-ball and early
American maple commodes, 18th
Century revolving book drums in
mahogany and also in antique white
with leather top, Chinese Chippen-
dale bamboo commodes, Adam com-
modes, Hepplewhite and Georgian
commodes.

Lists start at $29.75.

New series also includes five
Panatrope automatic record chang-
ers. Five, six, seven and nine-tube
chassis are in production for inclu-
sion in these combinations. All but
the five-tubers will have push-
buttons. Al will have built-in
aerials.

CROSLEY — More than sixty
models comprise this firm’s present
line, with a top list of $69.95 for
consoles and three radio-phonograph
combinations ranging in price from
$49.95 to an automatic at $114.50.
All models from $1299 up have
pushbutton tuning.

Technical highspot of the line,
seen in newly designed consoles,
combinations and certain “other
models. is an “acoustical tone di-
rector”. Speakers are mounted face
down on a panel at the top of the
sounding-board shaped like the bell
of a horn. Sound is diffused, made
less directional, and so creates a
ieeling of higher fidelity in reproduc-
tion. Dispensing with grille cloths,
the system also makes efficient nse
of available power output.

The “Magnetune” electric tuning
system just adopted in the larger
sets and applied to some table models
and auto-radios (mechanical push-
button tuning continues in most low-
priced models) utilizes a system of
solenoid magnets operated by push-
huttons functioning at the slightest
pressure. Tuning knob and indi-
cator pointer move when buttons are
pressed.

DETROLA — Seen in this firm’'s
line, just announced, are three triple-
purpose portables, all of which op-
erate on either batteries or ac-dc
power lines Airplane luggage design,
$2495; Tan cowhide detrokoid,
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RCA-Victor

Detrola

Sparton

PORTABLES

Fada

Motorola

$29.95; White cowhide detrokoid,
$29.95.

Also just added to an extensive
list of models is an ac portable com-
bination phono-radio at $29.95,
equipped with carrving handle,
Detroscope built-in loop, self-start-
ing motor, crystal pickup.

Another item likely to attract
attention i1s a ‘‘swing” style radio-
phonograph tahle model at $24.95,
also equipped with built-in loop,
seli-starting ac motor and crystal

pickup.

FADA—FHeadlined by this com-
pany making a particularly exten-
sive line of models are newly intro-
duced Fadalette’s further sweetening
the L-56 series. These will be
available in 8 translucent Catalin
cabinet colors or walnut at $19.95
and soon in Balkelite cases as well.

Expecting big things from three
new DP-40 series battery portables

PAGE 22

just added, two in airplane cloth at
$1995 and a third at $2495 in
genuine cowhide, Additional P-58
series designed to work on either
batteries or ac or dc lines expected
shortly at $29.95 and $34.95.

Also emphasizing three table type
phono-radio combinations with lids
which may be kept closed in opera-
tion at $29.95 and $39.95 for ac,
$49.95 for ac-de. Console phono-
combinations otfered include a new
ac-dc type with universal motor at
$119.95 or $§99.95 for ac only, an
ac-dc combination at $99.95 with
ac companion model at $79.95.

In addition to these to-be-featured
models seen also are many sets in
the popular L-96 Fa-da-scope series,
three de luxe-sized table models.

GAROD—Has just brought out a
battery and electric combination
portable in an airplane luggage case.
Fluted speaker grille, carrying

www.americanradiohistorv.com

handle, airplane dial, three controls.
Featuring the slogan “Three radios
in one.”

GENERAL ELECTRIC — 1940
line includes 12 table models, 4 con-
soles, 3 radio-phonograph combina-
tions (two consoles and one table
model), a new wired record player
unit, new wireless record player, -+
portable battery tvpe “carryabout”
sets, a Dbattery type table model
and an auto-radio receiver.

A “super beamascope” metal-
screen shielded and built-in antenna
(further refinement of 1939 feature)
1s included in many of the new
models. Important technical fea-
tures include television audio or
phonograph “keys”, larger, super-
powered chassis’, “feathertouch tun-
ing” for a majority of models, a
three-dimensional “visualux” dial
with rotor dial control and an im-
proved tone monitor circuit and

RADIO and Television RETAILING, JUNE, 1939
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WITH A PUNCH

Philco

Troy

Garod

Pilot

Mission-Bell

Air King

tone selector system of new design.

All receivers of the new line are
to have “Dynapower’ speakers em-
ploying the magnetic alloy “Alnico”,
will have new drift-proof station
setting and ii. transformer adjust-
ments. A majority of sets cover the
standard American broadcast band,
foreign bands, domestic shortwave,

RADIO and Television RETAILING, JUNE, 1939

police, amateur, aviation and tele-
vision audio bands and many pro-
vide electrical reproduction facilities
for recording.

GILFILLAN-—Ready for the mar-
ket are 11 table models, three of the
extremely small plastic variety, t