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A Statement from the
Publishers on Long-Term

Business

How many radios can America
absorb? Or, how many radios will
you be able to sell?

In. twenty-five years that radios
have been produced and sold this
nation has built up a total of some
60,000,000 sets in homes. This prob-
ably runs from a few of the old
crystal sets (remember those ear-
phones and catwhiskers?) to the
ultra-modern radio-FM-phono-
graph and recorder combinations.
They also include auto radios and
portables.

Almost ninety percent of the 37,-
000,000-odd homes of the U.S. have
radios. So we can occasionally won-
der just how many more can be ab-
scrbed — your long-term prospects
for selling merchandise. Rest as-
sured that once sets begin to come
off production lines, literally, the
sky is the limit.

Your very big market is for re-
placement sets. The only possible
saturation we can really see, how-
ever, is a radio in every room of
every home, in every car, and a
portable for each member of the
family. Take 37,000,000 homes, mul-
tiply by 4.73, the median number
of rooms per home, then add as
many million auto radios as you
think possible. Then, if you’re not
already feeling better; throw in sev-
eral million portables.

Besides the new and replacement
market, two additional sales oppor-
tunities present themselves. Only
one half of one percent of the na-
tion’s radios have FM bands; its
uses are increasing from mere
static-free reception to the only

B o o T H 5 z ‘ means of overcoming previously in-

] soluble man-made disturbances.

I P A RTS SH w N And television offers such a virgin
R AD ‘ market that for long-term selling it
B s : is far larger than anything else.
Stevens Hotel — Chicago

The conditions which have beset
MAY 13-16

us for the past five years have re-
established the basic “health” of
the trade. More than ever, it has
re-emphasized the need of radio in
this nation. Already we can report
an upswing—slow yet, but definitely
on the move—in radio production.
In the months and years ahead,
RADIO & Television RETAILING
will continue to report and to help
this industry make still greater
e contributions to our national com-

: 125
4427 North Clark St.  Long Beach 6311 CHICAGO 40, ILL. OrtiandivellsLeE: )
| The Publishers
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To Solar “'CQ'" means Capacitor Quality because Solar lives up to its famous by-word
“*Quality Above All’’ . . . by manufacturing every type of capacitor, from tiny tubulars
to solder-sealed high-voltage oil papers, with uniform care and modern engineering skill.

To millions of users, Solar’s *'Quality Above All'" Sealdtite wax-molded paper tubulars
mean an ultra-neat, ultra-rugged, moisture-proof capacitor : :
with a longer life expectancy than any other tubular on the market. Solar’s **Minicap™

cartridge dry electrolytics are famous among radio servicemen
for their tiny size, excellent electrical characteristics and long life.

Thousands of radio service dealers have given Solar a well-merited reputation
for a complete line of “Quality Above All"" capacitors. **Sets repaired with Solar capacitors
don’t come back to the shop', they say, and that’s why they stick to Solar

" for safety and satisfaction. :

Why: not join the thousands of service dealers: and repairmen
who have benefited by Solar’s ‘'Quality Above AII"'standards'.
Get in touch with your nearest Solar distributor today.

SOLAR CAPACITOR SALES CORP.
285 Madison Avenue - New York, New York

ELECTROLYTIC, PAPER AND MICA CAPACITORS

@ 1015x
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e w E manufacture over
25 different lines for the Radio service
trade and’' are prepared to ship

JED “SOCKETTE” RADIO TUBE ADAPTERS
JED EXACT DUPLICATE BALLAST TUBES
JFD PHOSPHOR BRONZE DIAL CABLE
JED BATTERY ADAPTER HARNESSES
JFD ADJUSTABLE BALLAST TUBES
JFD RESISTANCE CORD ADAPTERS
JFD PHONO ADAPTER SWITCHES
JFD MICROPHONE CONNECTORS
JFD MIDGET JACKS & PLUGS
JFD PHONOGRAPH NEEDLES
JED RESISTANCE CORDS
JED AC SERVICE CORDS
JFD TOGGLE SWITCHES |
JED AUTO CONDENSERS
JFD SPEAKER CEMENT
y JFD ANTENNA LOOPS
'JFD AUTO ANTENNAS
JED BATTERY PLUGS
JED TUBE SHIELDS
JED RADIO WIRE
JED SUPPRESSORS
JED DIAL BELTS

WRITE FOR LITERATURE ON ANY | JED DIAL CORD ¥ Serving the radio
OF THESE UNEXCELLED PRODUCTS trade since 1929

J.F.D. MANUFACTURING GO, 1.7 yavironrasswar

RADIO & Television RETAILING @ May, 1946
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A PROFIT-laden market

awaits dealers who handle

HE juicy winesaps in grandfather’s
sunny orchard were no finer or
more plentiful than the profit oppor-
tunities from today’s market for G-E
radio tubes! Demand is the biggest in
history. YOU, as a G-E dealer, can get
the lion’s share of this business, be-
cause you handle the brand which an
overwhelming majority of radio own-
ers know, respect, and will buy.
Magic of the G-E monogram, famous
symbol of quality, draws purchase-
dollars from a public already familiar
with G-E lamps, fans, refrigerators,

GENERAL {3 ELECT

—————— __ FITRST AND
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\.“_for

irons and other appliances, as well as
radios and tubes. Your market for
tubes is pre-sold on the G-E brand!
And tremendous national G-E electron-
ics advertising — in magazines with
30,000,000 circulation—boosts the de-
mand still higher! Write for informa-
tion on tube selling rights to Electronics
Department, General Electric Company,
Schenectady 5, N. Y.

Every tube dealer and service man should
have G.E.’s Tube Characteristics Booklet
ETR-15. Send for your free copy today!

.':. %‘*
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GREATEST NAME IN ELECTRONICS
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THORDARSON
MEISSNER
RADIART | “

FOR Y.O,'UR EXACTING
ELECTRONIC REQUIREMENTS

THORDARSON
TRU-FIDELITY AMPLIFIERS —TRANSFORMERS _
Transformers—Backed by a fifty year reputation for
quality design and highest precision manufacture...
replacement, communications,sound amplifier,indus-
trial, experimental and amateur. Tru-Fidelity Ampli-
fiers feature extremely wide range advanced tone
cofnpenscﬂion, conservative ratings, ample ventila-
tion,lowhumlevel, maximumflexibility of controls,etc.

®
MEISSNER

e

.
e,

MEISSNER COMPONENTS—SERVICE INSTRUMENTS

. ; .~ Components—Antenng,R.F.and oscillator coils; stand-

i

ard, plastic and Ferrocart I. F. Transformers; wind-
ings, coils,chokes and accessories. Service Instruments
— efficient, completely equipped, accurately cali-
brated, laboratory-tested . . . completely wired . ..
aligned and ready to go to work.

RADIART
RADIART VIBRATORS, RUST-PROOF AERIALS

Vibrators—There is a correctly engineered Radiart
Vibrator for every known make and model of auto
radio . . . Rust-Proof Aerials, newly designed to fit
all cars ... cowl, hood and under hood types;
precision -engineered for maximum performance
and maximum life.

SEE OUR EXHIBIT AT THE RADIO PARTS SHOW (BOOTHNS 81-94-153) HOTEL STEVENS, CHICAGO

RADIO & Television RETAILING @ May, 1946
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TO GIVE YOU FASTER-BETTER-MORE-
COMPLETE SALES ENGINEERING SERVICE

ONE SALES FORCE!L

The combined quality products of the Thordarson and Meissner Divisions of Maguire

ustries and the Radiart Corporation are now sold from a single source ... by men quadlified

ender a new highin time-saving satisfactory service. Located strategically across the coun-

‘these men understand your problems and are prepared to help you solve them promptly

| efficiently. For more information, see your representative or write to the address below;

JACK GOSS
vEngland and New York
e outside of Metropoli-
area.Hdqtrs., 25 Hall St.,
Somerville, Mass.

1{ARLES DWYER

ois, Mo. and Kansas.
trs., 936 N. Mich. Ave.
ago, llL

ROY THOMPSON

Metropolitan New York, |
Hdgtrs., Maguire Industries,
' 500 5th Ave., N.Y.C,

JERRY KLEKER

Minn., No. and So. Dakota,
lowa, Neb., and Wisc.,
Hdqgtrs., 936 N. Michigan

Avenve, Chicago, Il}.

ELLIOTT MARCH
N. Jersey, Eastern Pa., Del.,
Md.,Va.,and Dist.of Colum-

bia. Hdqtrs., Maguire Indus-
tries, 500 5th Ave., N.Y. C.

4

BOB HARDIE

West Coast Sales Mgr.,
Cal., Ariz., and Nevada.
Hdqtrs., Hotel Mayfair, Los

Angeles, Cal.

<

AVIS McCORVEY

N. Car., S. Car., Georgia,
Ala., Tenn., Fla., and Miss.

Hdqirs.; 145 Greenwood

Place, Decatur, Ga.

DAVE LEE
Pacific Northwest, Hdgtrs.,

2626 2nd Avenve, Seattle,
Wash.

ROBERT M. KARET

Sales Manager, Electronic
Distributor and Industrial
Sales Dept. of Maguire
Industries.

JACK YOUNT

Texas, Okla., La., Ark.
Hdgqtrs., Pleasant Grove
Sta. Dallas, Texas.

GAIL HALLIDAY

Covers Rocky Mountain
areaHdgqtrs., 1526 lvy Street,
Denver, Colorado.

RADIO & Television RETAILING © May, 1946
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OUR years of war wrought many changes in the

petroleum industry. New products were developed
and new merchandising programs were being consid-
ered. Inevitably the question arose among the oil com-
panies: What, exactly, do our customers expect from
the postwar service station?

A sales executive in a leading company discussed the
problem with the Hearst Advertising
Service man. How could they sample the
thinking of millions of motorists from
coast to coast? The whole industry, and
the American Petroleum Institute itself,
were looking for an answer.

With newspapers in 10 great markets,
located from coast to coast, at its beck
and call, H-A-S went to work. Swiftly it
got ready to put in motion the rews-
paperman’s machinery for tapping the
minds of millions.

A committee representing many major oil
companies conferred with A.P.I. officials
and H-A-S representatives. Together they
evolved a questionnaire the answers to

which would throw the bright light of day on a con-
fused situation.

As a preliminary test, H-A-S newspapers in an east and
west coast city sent out 4,000 and 5,000 questionnaires
tespectively. Thousands of motorists responded. Right

s

royally they knew what they wanted.

The assembled information from both coasts was pre-

CALL THE H-A-S MAN

Just drop ns a note
saying, "“I'm inter-
ested in your market
information on (name
your type of prodruct).”’

Ealee

.

&V\é%-
e

sented to the A.P.L at a convention in

Chicago. As a result similar studies were

launched in the eight other H-A-S cities

extending from one end of the country
to the other.

H-A-S is proud to cooperate with the
A.P.Lin rendering this service to another
great American industry. It shows better
than anything else could, the scope of
the service that newspapermen can offer
saleswise to farsighted executives in to-
day’s changing markets. Whether your
problem be nation-wide, or confined to
one of the great markets listed below,
H-A-S stands ready to help. Call in the
H-A-S man now.

- HEARST ADVERTISING SERVICE

HERBERT W.

BEYEA, Manager

959—8th Ave., New York 19, N. Y. —Offices in principal cities

Representing:

New York Journal-American o

Pittsburgh Sun-Telegraph e

Chicago Herald-American

Baltimore News-Post-American e Boston Record-American-Advertiser o Detroit Times o Albany Times-Union
San Francisco Examiner » Los Angeles Examiner o Seattle Post-Intelligencer
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ANOTHER OUTSTANDING ;’RODUCT OF G-E ELECTRONIC RESEARCH

GOODBYE TO BATTERY WORRIES A GREAT CAMPAIGN TO SPEED YOUR SALES

Because this new G-E Portable does what no other radio ever Consumer ads, folders, window streamers, window and counter
did before. It renews its battery power over and over again.. display, featuring 2 G-E Portables (open front and open rear
I’s selj—c;harging/ Customers can play it all they please with never views) are now ready. If your G-E distributor’s salesman hasn’t
a worry about the expense and trouble of battery replacements. contacted you about this great new radio and campaign—get in
And its full constant power provides big set performance, big touch with your distributor now. Place your order for G-E Self-

set tone, big set selectivity and sensitivity. Charging Portables and campaign material . . . TODAY!
” ATy ™ ¢ 1y ) T o ¥ . ¢ ‘L-E:Fr‘lh" ]
J’W'fl"T|‘1“nT .'____J'.“lllTllu‘l'_T‘Il__
Open the back. Look at the maivelous 'G-E SELF-CHARGING : EEEJORDINARY, PO IRITIAIBLIEI::E
design, engineering, construction. . 'IPJOFL?‘:LLE i ] qlell?w?lIGC-—
Notice the die-cast aluminum case and = I{I_T’TT' e lt ’—'Ti;";l'-xT.—_ 2= sl £ H "PlolWlE:! giEe
ill vi ected and S A R RS boi e AT YA
how 4ll .vxt';xll P?;:‘tsl ;r:; P;ott 0 oY c‘o|N$E\N r iPO.WER - i-, G :;'l'\:“é's'—‘r:'h“ -
electrom;ca y shielded in sturdy di - 3 EEEREEERNEENY
.castaluminum compartments— thefirst
peags;tumense ofsuch gompaﬁ:t rugged The tiny leak-proof, airplane-type Ordinary portables.use dry batteries—
design. Here is aportqble radio yox can storage battery furnishes full constant performance is limited—power fades
power at all times. rapidly as batteries age.

sell from the inside!

THE FIRST AND GREATEST NAME IN ELECTRONICS

GENERAL 2 ELECTRIC

178-E8

PORTABLES « TABLE MODELS « CONSOLES « FARM SETS « AUTOMATIC PHONOGRAPH COMBINATIONS + TELEVISION.

RADIO & Television RETAILING ® May, 1946 11
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Among the Sylvania aids for
you are handy business forms,
attractive letterhead station-
ery, a simplified bookkeeping
system . . . valuable technical
information ‘in the form of
booklets, charts and manuals.

The complete line of Sylvania
receiving tubes adds goodwill
to your business as well as
quality to your repair work.
This line includes the famous
Lock-In tube and the mighty
little T-3 tube, of proximity
fuze fame.

Sylvania Electric Products Inc.,
Emporium, Pa.
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ANSWER TO

YOUR SALES PROBLEM!

You can get double duty out of your first year's selling by concentrating

on the rich, compact, $4,496,734,000 market that is located right at
the heart of America—the great Chicago market. And you can get started
fast—be set solidly for the days ahead when the first easy selling con-
ditions pass and the competition becomes tough.

One single powerful medium reaches this easily accessible market—tie
Chicago Tribune. On weekdays, one out of every three families in the
756 cities and towns of 1,000 or more population in this strategic area
reads the Tribune; on Sundays, it is practically every other family. In the

important Chicago area the Tribune is bought, read and bought from
as in no._other single medium,

Here is a market with a huge pent-up demand for automobiles, washing'
machines, refrigerators, radios and “big unit” products generally . . .
famous for its volume purchases . . . one that has repeatedly broken:
factory and branch sales records. Here are the immediate volume and
the consumer buying you want . . . because here you will find billions in.
savings and an area well fortified by diversified income.

Now is the time fo get going. Available for your study and use is a specific Tribune sales program
based on the findings of an auto and household applionce investigation among consumers and
dealers. Moreover, only the Tribune gives you a choice of monoroto, coloroto, comicolor, news-
print color, or black and white printing at milline rates which are among the lowest in America.

CHICAGO TRIBUNE( =
7 7& WMHZQ 5 “/V O get the pertinent facts of the Tribune

/~ sales program, Address: C. S. Benham,
¥ Manager, National Advertising, Chicago:
March. average net paid totdl circulation: Tribune, Tribune Tower, Chicago 11,-lllinois.

Daily, over 1,040,000; Sunday, over 1,450,000

RADIO & Television RETAILING o May, 1946
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T ON_The Rea!
: i b _'- & _ 3 Yoice of Radio \
s Tl S5 THE INVISIBLE RADIO |
Radio Buyers st | R T |
| eneus = oy DL L |
A Sheraton end table of 0;:3::“:‘:;3{; Sherad'on |
FURN‘TURE STYLED beauty -wimetil:\(:h':s‘(t):;ldse;l‘{:?tselfon sight! 'z:le \
RAD‘OS" featurein t o |

Radio Buyers said:
“GIVE US CONSOLE [
COMBINATIONS THAT

The Space-Saver . Sheirsize”

with full auto-
matic record

Consolette changer and

amazing record

2 st_oragc space.
WILL FIT IN Radio-Phonograph  Bisconscle e

ANYWHERE"

Radio's most con-
venientmblemode\l \
A room-Llo-room
portable in fully

— R . TN
o Buyers sail: [P THE o
Rad|0 Buy&"s . [ Sl with the L el | big ;':glszg co:p i‘:\gtt.]
BULT-N S Sfétgfb‘igzvizei
, black and 1vor \
TULE

. PRACTICAL
\ :
| TABLE RADIO

3 T I Bendix Radio Division, Bendix Aviation
O
These are but a few of Bendix Radio ‘‘firsts' in

. Corporation, Baltimore 4, Maryland
- (BENDIX RADIO)
e — features, styling and performance, that will clinch

demonstrations with quick, easy, profitable sales. All backed by one of the greatest
national advertising campaigns in the industry.

BUILD BEST WITH BENDIX - - - FOR PRESTIGE - - - PROFIT - - - PERMANENEE!

ettt
e ——

 ——

AVIATION CORPORATION

RADIO & Television RETAILING. ® May; 1946
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fradio"s high stan

A - ,,
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insure lasting customer satisfaction . . .

It’s mighty tempting to use any available com-
ponents to get more radios on the market
quickly. But what about tomorrow—when cus-
tomers will turn their backs on dealers who
“short-changed” them with inferior radios?

ECA Radios are made to extremely high stand-
ards. Components must meet ECA Radio’
rigid specifications to be accepted. For only first
quality parts can make first quality radios, with
the fine tone and superior performance of ECA
Radios that make loyal, satisfied customers for
your store.

ECA Radio quality is backed up by an infor-
mative Warranty Tag of Accurate Performance
Rating. This Warranty Tag, attached to every
ECA Radio, not only gives your customers the
facts they need to know about their radio . . .
but enables them to compare the ECA Radio
with any other set selling at a comparable price.

ECA Radios are sold direct to a limited number of selected
dealers, insuring heavier deliveries to each dealer. Retail
prices maintained, dealer profits protected, Freight paid to
your city, Complete range of models and prices.

A few franchises still open.
Write for details today.

7995

incl. tox

ECA Radio-Phono Combi-
nation Model 106 Automa-
tic. Plays ten 127 records
or twelve 10” records auto-
matically with lid closed.
Continuously variable tone-
control. Exclusive ECA
Radio DI.FUSA-TONE*

Elicrnon'c con’- OF nmfnlcﬂno 53rd STREET ¢ BROOKLYN 32; N. Y.

RADIOS ¢« RADIO PHONOGRAPHS

RADIO & Television RETAILING © May, 1946

PORTABLES ¢« FM * TELEVISION « RECORD PLAYERS
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When a _mq-n_-ufacturer asks you to “watch for R
our ads in the Post,” he’s calling your attention

to the best kind of local support.

For advertisements in the Post reach your best
customers—the leaders, who are first to buy the ZULEA RN LR

new and better things.

And advertisements in the Post get attention.
For people like to read ads in the Post—far

more than in any other magazine.
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MODEL C-60

Powerful portable operates on batteries and A.C.-D.C. current
five-tube superheterodyne with seven-tube performance. Large built-
in Automatiscope loop and.equipped with Automatic patented bat:
tery Rejuvenator — increases life of- batteries 2 to 3 times normal.
Case is finished in two-tone_simulated leather.

utomatic

e RADIO MANUFACTURING CO., Inc
122 Brookline Avenue, Boston, Mass.

Makers of AutoMatic & Tom Tuume Radios

RADIO & Television RETAILING @ May, 1946




MODEL 670
‘Classic modern .phono-radio combination with automatic
record changer that automatically.changes ten 12* records or
twelve 10’ records — also equipped with automatic reject :
switch. Lightweight crystal pickup, long life needle, power- . ;
ful six-tube superheterodyne with eight-tube performance. ; - \ .
‘A.C. operation only. Richly grained hand-rubbed walnut

cabinet.

Beautiful, eye-appealing designs, plus performance that are "out of this
world”!  Wide range ond selectivity second to none—there is a set to meet
every demand—fine table sets in walnut and ivory finishes, phono-radio com-
binations with record changer, portables with the famous Automatic Radio
potented battery Rejuvenator. 4 ’

Yes, and with all this, Automatic Radio jobbers and dealers are making o
reasonable profit. - Ask about the Automatic Radio selling plan now!

SeE

o
A
o

MOBEL 612X

Six-tube superheterodyne with eight-tube performance.
Features R.F. stage for increased sensitivity, P.M. dynamic
speaker with new improved magnet. Built-in Automatiscope
loop. Automatic .volume control, A.C.-D.C. operation, beam
power output. Beautiful hand-rubbed wainut cabinet.

MODEL 660
Defuxe two-band six-tube set with-eight-tube performance
‘by the-use of two dual-purpose tubes. Equipped: -with
powerful P.M. Speaker — large built-in Automatiscope
loop. and illuminated easy-vision-dial. A new high in
sensitivity, selectivity and tone control. Beautifully hand-
rubbed .grained wainut cabinet. Standard Broadcast.and
entire Int. Short Wave Band-

RADIO & Television RETAILING ® May, 1946
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static has made a lot of “pick-
along the line and here we are | @

reezing through the azure blue R \
1eaded for the Show ... and you. &M‘
 going fo be fun...shaking hands b
] gthe old gang again ... and the ‘gf
w-comers, too. We'll be holding i
th at the Stevens, where you'll %
ind Astatic Microphones, Phono- ?
graph Pickups and Cartridges E
. . . including many new and }'

improved models... on dis-

W—_gia‘__._m play. We'll be seein’ youl +

CHICAGO, ILL.
Headquarters for
Radio Parts National Trade Show

May 13; 14, 15 and 16

THE

e
i

CORPORATION
CONNEAUT, OHIO o

e
In Canada: Canadian Astatic,:Ltd. ,.‘.__tgg?&&dto,“ Ont.
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The Heart o_f | Zenith’s

- NEW WAY TO PLAY RECORDS

ZENITH RADIO CORPORATION ¢ 6001 DICKENS ¢ CHICAGO 39, ILLINOIS
Backed by 30 Years of “Know How” in Radionics Exclusively

RADIO & Television RETAILING @ May, 1946 23




- INSULATED
'COMPOSITION RESISTORS

Y2 Watt ¢ 1 Watt « 2 Watt ¢ 10% Tolerance

NOW ... OHMITE makes available to you three Little
Devils of exceptional ruggedness and stability!

Millions of these tiny molded fixed composition re-
sistors have been used in critical war equipment and in
the nation’s foremost laboratories. They meet Joint Army-
Navy Specification JAN-R-11, including salt water immer-
sion cycling and high humidity tests. They can be used .
at their full wattage ratings at 70°C (158°F) ambient
temperature. They dissipate heat rapidly—have low noise
level and low voltage coefficient.

Ratings for maximum continuous RMS voltage drop
are high: 500 volts for the 14 watt unit—1000. volts for
the 1 watt unit—3500 volts for the 2 watt unit. Units
have high insulation breakdown voltage.

Little Devils are completely sealed and insulated by their
molded plastic construction. Leads are soft copper wire,

Resistance value and wattage
are marked on every unit for
quick identification.

AVAILABLE FROM STOCK IN STANDARD
RMA 10% TOLERANCE VALUES

Send Now for
BULLETIN No. 127

Gives complete data and list
of RMA values. Includes di-
mensional drawings and

hand

it today!

color code. Write for

- - hardened immediately adjacent to resistor body—strongly
L et HS!ZEDIAM “:'::;‘;E"G ““"‘"L"‘:“ I:.sg! anchored—and hot solder coated.
- - 9 3 Light, compact, easy to install. All units color coded.
4 W yr o 10 Obma . Resistance value and wattage are marked on every unit
Y3 Wett 7 Ths 2 fo 200 1 for quick identification. Available from stock in Standard
I(2) AOA::, RMA values from 10 ohms to 22 megohms.
" " e = Little Devils are ready for any job . .. anywhere. And
! Viclg Vs %" 39 ::ng 1000 Z they’re low in cost. Order themynow!
|~ . |; Ohins : AVAILABLE ONLY THROUGH OHMITE DISTRIBUTORS
2Wart | Vie” 6" to 3.00 25¢ OHMITE MANUFACTURING COMPANY
27 Meg 4871 FLOURNOY STREET, CHICAGO 44, U.S.A.

Visit Booth No. 72 at the Radio Parts and Electronic Equipmerit Show,
Chicago, May 13-16

 Be Right with

OHMITE

"RHEOSTATS - RESISTORS - TAP SWITCHES + CHOKES « ATTENUATORS
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Starts and stops automatically

HINGED

TONE ARM

REJECTS recorp

IF DESIRED

i ¥ \

R . REPEATS wHoLE OR PART
e ,_ u OF RECORD
o

P \

EEN

i .

rion b PAUSES

P BETWEEN RECORDS IF DESIRED
b . t
" RE °ORDMCHANGER;N

B

;":w‘:%%ic D4 e

?:’zﬁ::;i» °ff A ‘ e s e
i PL Y G d 12 RECORDS MlXED
*’gz;:: $ A S '0 a n

»ﬁ?vtz ooooooo

:f"fi‘:i,“ PI.AYS MIXED 10 OR 12 IN. RE(ORDS in any order (8 records vibration, or with radio reception. Crystal pick-up. 15" x 12"
o c‘bnllnuously) REJECTS any record if desired, and goes on to Height 5. Tone+arm is hinged for greatest convenience in -
‘;ti :‘f . n\exh‘REPEAIS fARl’ OoR WHO_lE\ RECORD AT ANY DESIREQ POINT. changing needles. AC motors 100 to 250 volts, 50 to 60 cycles.
“.. . .. . PAUSES BETWEEN RECORDS.IF DESIRED. No inferference from © Also will be available with motor for both AC and DC.

~ REXON, INC., GENERAL DISTRIBUTORS, 295 FIFTH AVENUE, NEW YORK 16, N. Y.
. :&;“: Q ssawcs DEPARTMENT AND WAREHOUSE, REXON, INC., 122 FIFTH AVENUE, NEW YORK 11, N. Y.

e ON DISPLAY AT THE RADIO PARTS AND ELECTRONIC EQUIPMENT SHOW o HOTEL STEVENS, CHICAGO MAY 13-16
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REPLACE CAPACITORS

S
L
T A

wir SPRAGUE avoms

W\\\\\\\“\\\\\\\\\\\\\\\\\\\\\
\\“\}\\\\\\“\\}“\m i

-
i “\\\\\ _ :
I .\\\*\\\}\}\\\\\\\\}\‘\\\‘\}‘\‘\‘\‘\‘\‘\‘\‘\‘\m““‘\ * ® Use them universally for ALL dry electrolytic

replacements.

® A small supply equips you for ANY job—
any voltage, capacity or capacity combination.

® Order them by name—be sure of getting
genuine, factory-fresh Sprague Atoms— the
kind that will not let you down.

NEW CATALOG — JUST OUT !

The finest, most complete and most
helpful Sprague catalog ever issued!
Contains complete details, dimen-
sions, data, etc.on Sprague Capacitors
and *Koolohm Resistorsfor every ser-

vice, amateur and experimental need, SPRAGUE P ROD UCTS C OMPANY
*Trademark Reg. U. S. Pat. Of.
SEE US AT BOOTH 132 — CHICAGO SHOW'! ‘ . North Adams, Mass.:

JOBBING DISTRIBUTING ORGANIZATION FOR PRODUCTS OF THE SPRAGUE ELECTRIC CO.
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FADA 6 fube models are

equipped with the new . ﬁ«i‘%' igﬁ: e
FADA Sensive-Tone'’ A s RIS =N -
... assuring greater sen- . mu:;M,m.ons g,& E@M g&
sitivily and clearer re- e ".“,;M;.ﬁuwsw" . T “§
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In the heart of Times Square a new
_FADA ‘“spectacular,”" one of the most
dramatic electric signs in all America,
blazons the name FADA to millions of
people, every day of the year. More
such signs are planned throughout the
United States to spotlight FADA'S rep-
utation as ‘“the radfo, of tomorrow —
TODAY." = =7 == 2 i
And — this is just one of a long list of
FADA sales promotion activities de-
signed to augment the universal con-
sumer acceptance enjoyed by FADA
"since broadcasting began."

For sales — this year and next year and
the years to come —you, too, can de-
pend upon FADA, "the radio of tomor-
row —today"'! .

652 SERIES

ONE OF FADA’S
NEW TABLE
MODELS

6 'I'ube_ A.C.-D.C. Superheterodynes with the
R.F. Noise Reducing Stage with Slide Rule Dial
in Gemlike “FADA-LUCENT” Cabinets.

6 tube radio with 8 tube performance. Features
include the new Lock in type tubes; Beam Power
Output §ystem; New Wonder Speaker ALNICO V;
fgg:\u:;‘.}lso’!‘ume Control and FADA-SCOPE built-in
- . NA. Housed in beautiful ‘‘FADA-
| Famowe Scuce Broadcasting Began! N cbinets in Five Gorgeous COLOR COM-

BINATIONS resembling precious stones.

FADA RADIO AND ELECTRIC COMPANY, INC., LONG ISLAND CITY, N. Y.
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Parents with teen-agers are men and women who naturally thin}

right in step, with fiction that’s modern and exciting, and featuréd
the world.”” Which explains why, week after week, Co&lier’s co
readers the more alert, more progressive families of our nation. Il
munity leaders in cities, towns and rural sections everywhere; t ,

what they want . . . they are at the age of acquirement, wi

to possess the new and better things of life. What finer markse

MILESTONES IN MAGAZINE HISTORY
The Short Short Story . . . A New Idea

Collier’s published the first SHORT SHORT in the
issue of Sept. 12th, 1925. Other magazines
have adopted the idea since, but Collier’'s re-

mains the No. 1 magazine for SHORT SHORTS.






Model A-81 Cabinet

THE FAMOUS

o 4// //

REPRODUCERS IN NEW,
BETTER-THAN-EVER DESIGNS

True high-fidelity reproducers with the famous
and exclusive Jensen Bass Reflex principle of
design are now available in improved postwar
cabinets. Jensen Bass Reflex reproducers give
crisp, extended range reproduction . .. no back-
side radiation. .. full bass with no boom.

Bass Reflex Reproducers are widely used in
broadcast monitoring and in recording work.
They are ideal for ham shack use and are in
much demand for phonographs, FM reception,
and general sound reinforcement applications.

Jensen Bass Reflex Reproducers are available
in sizes for 8-inch, 12-inch and 15-inch loud
speakers and are designed for floor or wall in-
stallation. The 15-inch cabinet is designed for
both Type | and Type H Jensen Coaxial Speak-
ers and for singleradiator 15-inch speakers.

Write for complete literature.

*Trade Mark Registered

SPEAKERS

,41”””0 5

( Model A-121 Cabinet )

Mode}l A-151 Cabinet

The Jensen exhibit will be in Booth 68 at 'ghe
1946 Radio Parts Show in Chicago’s Stevens
Hdrel, May 13th thraugh 15th. Old and new
friends alike are cordially invited to see the
19946 line of Jensen fine acoustic equipment.

JENSEN RADIO MANUFACTURING COMPANY
6625 SOUTH LARAMIE AVENUE + CHICAGO 38, ILLINOIS
In Canada: Copper Wire Products, Ltd., 137 Oxford Street, Guelph, Ontario

gﬁecda//tbéi ere @ea{yn and %nc&/&c/m 0/ Fene dcoeestec éogmﬁmen/
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/VOW REPLACE OVER 875. ’.

2{:{55 oF BALLAST TUBES WITH
ONLY 10 N.U. UNIBALLASTS

o
e

=
e el

g

ouU BET Uniballast are 2 real proﬁt-maker for service men.
With only 10 types'fof..].\TT.U,. Uniballast to catty, you keep
your investment constantly turning, and putting proﬁts in your
pocket. Order Uniballasts today from your N.U. Jobber. And ask
him for the «N.U. Uniballast Service Manual” of write——National

Union Radio Corporation, Newark 2, New Jetsey-

_SPEClFlCATlONS
L Uniballast——the universal ballast tube o Even if ome of more pilot lights burn.-
__ small — compact—€as¥, quick in- out Uniballast continues to Operate the
stallation. S tube filaments in the string, at efficient
o Metal envelope is excellent heat radi- current range.

atof. “Plug-in” simplicity.

e Resistanceis self—compensatingfad')usts
itself automatically —true ballast action.

e Provides propef operating current con-
ditions regardless of variations in line
volrage and in the characteristics of
tube heaters and pilot lights. every Uniballast.

NATIONAL UNION
RADIO TUBES AND PARTS

Transmitting Cathode Ray; Receiving; Special Purpose Tubes ® Condensers ®
Volume Controls o Photo Electric Cells ® Panel Lamps ® Flashlight Bulbs

Voltage dropping range is indicated on

Order T
oda '
y from your N.U. Jobber o Lo 2
SRl

RADIO & Television ET LING L] May 946
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Songur speaks lorlsald
with Clem a1 a Bed tone

When your customers choose a radio — portable, table or console

—they always choose the radio with superior tone. It's tone that
makes the sale. And every SONORA radio speaks for itself in tone
that's “‘Clear as a Bell.”

Sonora speaks for itself in another way, too, in a powerful, national
advertising campaign. In
the radio industry’s most dra-
matic campaign, SONORA
challenges your customers to
compare SONORA'S tone with
any other radio in its price

class . . . confident that no

RY-224: 5 tube superhet red and tan
portable, 3 way reception; battery,
AC, DC. Big dynamic speaker gives
“Clear as a Bell"" tone of fine home
radio, anywhere, any time.

other set out-performs
SONORA. Yes, SONORA is build-
ing traffic, sales and goodwill
for you. Not with fancy talk,

but with simple, straightfor-
This 5-tube AC combination radio and
phonograph fteatures featherweight
crystal pickup with permanent needle,
famous SONORA tone that's "Clear as
a Bell.”” Handsomely styled cabinet in
walnut (RGF-212), or blonde prima
vera (RGF-230).

- ward facts thac put che butden
of proof on SONORA’s Clear
as a Bell Tone.

RCU-208: Deluxe -tube AC.DC super-
hetable model in walnut, Newly perfected
patented chassis circuit gives big sec
reception.

0nore

" Clearas aBel]

HOME ENTERTAINMENT AT ITS BEST

SoNoRrA ProbpucTs, Inc., 2023 W. Carroll, Chicago 12
RADiOs . . . FM COMBINATIONS . . . TELEVISION . . . RECORDS . . . PHONOGRAPHS . . . RECORDERS
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1. Three-gang tuned radio fre-
quency for extreme selectivity and
clear reception—a feature hitherto

found on only more expensive

models.

These superior, attractively priced, and fast selling Stromberg-Carlsons
are now coming off the production line in quantity. In two or three
months their production should reach an all-time high — thanks to
increased plants capacity. They are backed by a vigorous national
advertising campaign both in news
give to Authorized Stromberg-

It’s a revelation, when you check the performance — capacities of
these remarkable Series 1101 Stromberg-Carlsons! You'll find

true ‘big-set type performance’ in every one of these four fine table sets.

For Stromberg-Carlson gives you three design features usually
limited to larger, and more expensive, receivers. Three important
improvements you'll search a long time for among other table models.

sounds.

for business in 1946!

34

1001-HI—DYNATOMIC—Ultra-modern in design, and
with 3-gang tuned radio frequency for ‘big-set per-
formance’. Concealed handhold for easy portability.

$31.95. Also available in brown—1 101-HB, $29.95. .

T101-HM—SONNET—A cabinet of classic simplicity
graces this popular 3-gang AC-DC table radio.
Lighted slide-rule dial for easy tuning, $43.50.
T101-HW — NOCTURNE — This 3-gang AC-DC table
radio will be completely at home in either modern
or traditional surroundings, $41.50.
T101-HY—ETUDE MODERNE—Fitﬁngalmost anywhere
in the modern home, the outstanding performance of
this 3-gang AC-DC table radio matches the functional
simplicity of its design, $39.95.

All prices shown are OPA approved
retail ceiling prices in Zone 1. 5%
higher in Zone 2. Including excise tax.

ROCHESTER 3, NEW YORK

Radios, Radio-Phonographs, Television
Sound Equipment and Industrial Systems .
Telephones, Switchboards, and Intercommunication Systems

2. New, powerful, electro-dynamic 3. six tubes, in-
speakers, and scientifically designed  cluding rectifier.
tone chambers to assure excellent d

tone and a minimum of alien

papers and in magazines, and :
Carlson Dealers a wonderful opportunity -

STROMBERG-CARLSON

RADIO

etude moderne
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-~ RADIO

RETAILING

O. H. CALDWELL, Editor % ‘M. CLEMENTS, Publisher * 480 LEXINGTON AVENUE, NEW YORK 17, NY

Yéur New Opportunities
| in a New America!

As a radio-electrical appliance dealer, you face a new America—one which
is basically different from pre-war days.

There is, of course, a pent-up demand for the products you sell, caused by
the long wartime blackout of factories from the production of durable peace-
time goods. But this alone does not begin to describe your actual market.

Vast changes have taken place in the country’s economic picture. The out-
lines of the new nation-wide postwar market are just beginning to emerge. The
country now has more of every factor which makes a market for your mer-

chandise.

MORE FAMILIES. The war caused a tremendous upswing in marriages,
the economic results of which are just beginning to be understood.

MORE CHILDREN. There will be about 4,000,000 more children under
14 by 1950 than in 1940.

MORE POPULATION. The new youngsters, of course, add to the coun-
try’s net population. As these children grow up and marry, this upward trend
in population will be extended through the coming decades.

MORE SAVING. To create markets, wealth is needed, as well as people.
The liquid assets of the country have increased to 130 billion dollars, as re-
flected by bank deposits, money in circulation and war savings bonds. The
increase over the pre-war figure of 33 billion dollars would be enough to buy
at current values the common stock of every company listed on the New York
Stock Exchange!

MORE INCOME. There is record and prodigious cutrent income as well.
Payments to individuals in 1945 exceeded $160 billion.

MORE HOMES. For the first time, millions of families, old and new,
have the means to make their dreams of living comfort come true. This will
mean millions of new homes, repléte with new radios and electrical appliances
—perhaps 5 million new homes by 1950 and upwards of a million a year for
a number of years thereafter.

Nor should we overlook the nearly 40 million present homes, many of
which will be modernized, with new radios and electrical appliances through-
out. :

But you can sell only-your own market, not the entire country. And com-
peting against you may be at least twice as many dealers as before the war.

It is important for you to grasp the extent of these changes which are
- taking place in your own area. Analyze your market to determine what changes
will occur.

Then set about to get your share.

RADIO & Television RETAILING @ May, 1946 . . 35



RADIQO, Electrical Appliances,

LATEST CONSUMER BUYING TREND pattern RADIO SET PRICE INCREASES? OPA4 studying

vwell-defined. Many shifting major appliance orders
from one dealer to another, hoping for faster delivery.
. .. Today's consumers are definitely “shopping,” seek-
ing brands they know in radios/appliances, resisting un-
familiar ones. . . . Six months ago they might have
taken “anything”, but now they believe big-production
in immediate offing. . . . Customers tell dealers they
think prices will continue to go up, basing this on recent
OPA-authorized increases.

SCARCE RADIO/APPLIANCE MATERIALS include

copper, mining and refining of which has been slowed

by strikes. To compensate for this, the U. S. Govern-
ment has been digging into its half-million ton stock-
pile.

“ODD-LOT” RADIO MAKERS, lured into field by
big backlog of demand for sets, are finding more and
more sales resistance to their wares by retailers who
now foresee well-known brands soon in good produc-
yion. Another reason retail outlets are turning down
most “loft” stuff is because consumers have not been
over-willing to accept such merchandise even during the
height of the set famine.

22 MILLION SETS BEFORE END OF ’46, results of
survey by FCC indicates. 85 manufacturers gave
figures of probable production, with breakdown as
follows: AM band only, 16,736,862; FM only, 86,286;
AM-FM, 1,689,750; tele band only (channels 1-13),
44,706; AM-FM-Television (video 1-13), 54,606;
AM-television (video 1-13), 500; FM-television (video
1-13), 500; television, bands (1-G), 4,000; AM-tele-
vision (1-6), 10,000; miscellaneous, 21,250, and un-
specified, 2,481,300.

RMA WORKS TO REPEAL OR REDUCE TAX—
The Radio Manufacturers Assn. has appointed a spe-

cial committee to urge repeal or reduction of the 10 .

per cent federal excise tax on radio sets. Emerson’s
President Ben Abrams is chairman; A. H. Gardner,
president of Colonial Radio Corp., is vice-chairman.

MULTI-PURPOSE ELECTRIC APPLIANCES some-
thing new in field. For use at the table, some appli-
ances make coffee, toast, fry eggs, etc. Others double
as heaters and coolers. Some clothes washers have at-
tachments for cleansing dishes. Many refrigerators

- bave food-freezing compartments, and there are com-
bination radios and electric clocks. Combination sand-
wich grills and waffle irons started the dual-purpose
trend before the war.

STORAGE BATTERIES MAY REMAIN SCARCE
as a result of the current shortage of lead. Mine 0p-
erators claim a price rise is needed to stimulate produc-
tion,. while OPA stoutly maintains none will be forth-
coming.

LIFTING CREDIT RESTRICTIONS “as soon as pos-

" sible” is favored by President Truman. But this
leaves unanswered just when that will be. Best guess
seems to be that Regulation “W”’ and other credit
restrictions will stay in effect during the rest of 1946
as anti-inflation measures.

36

receiver price set-up, is reviewing the price factor of
10.5 to 15% established last October. The aim is to
bring sets in line with recent price increases author-
ized for certain components and for wage increases.
The 15.5% rise on tubes is one of the most recent
permitted by OPA, and this is another factor which
increases the cost of radio receiver production.

—
2 \g\\\\\§\—

Manufacturer Moves from IGLOO 1o BEE-HIVE !

PRODUCTION IS THAWING OUT—Following a

winter of enforced hibernation, manufacturers of
radios and electrical ?pliances now believe that the
day of full-scale” production is not too far distant.
Most strikes have been settled and the entire labor
situation. appears to be brighter. With men returning
to. man the machinery, one angle of the difficulty has
been eliminated. The great remaining problem is
that of -obtaining the necessary components.

UPSWING IN INSTALMENT SELLING is ex-

pected within a few months. Confidential surveys show
that two-thirds of the nation in the lower income
groups have total savings of only about $500 each in
any form. Even these savings are sometimes being dis-
sipated before needed appliances and radios can be-
come available.

FIRST 15 NIGHT AIR PROGRAMS as “Hooperated”:

Fibber McGee and Molly ............. 30.4
Bob Hope .......................... 29.8
Charlie McCarthy ................... 26.6
Red Skelton ........................ 263
Radio Theatre ...................... 26.1
Bing Crosby ..................... ... 235
Jack Beany .............. . ....... .. 22,6
Screen Guild Players ................. 21.7
Fred Allen ..... .. ... .............. 21.6
Jack Haley with Eve Arden ........... 21.2
Mr. District Attorney ................ 21.0
Eddie Cantor ....................... 19.6
Amos’n’ Andy ........... ... .. ... 19.5
Walter Winchell . ........... ...... .. 19.3

NOISE-MONITORING JUKE BOX device which

varies volume. according to ambient background noise is
part of Aireon’s new automatic music machine. The
Kansas City firm’s product uses a total of 31 tubes,
has 50% fewer moving parts than previous models.

SEVEN MILLION DISCS PER MONTH is Decca’s

resent production rate. The firm has two factories
in New York City, one in Bridgeport, Conn., and
one in Richmond, Ind.

RADIO & Television RETAILING ® May, 1946



ecords, and Television, TODAY

MANUFACTURERS NOT HOARDING — A S(Eot VETS LIKE THE RETAIL FIELD, and the radio and

A TOAST—To the Retailer

check in plants of 34 well-known producers of radios
and electrical appliances by the Civilian Production
Administration cEsclosed no excessive stocks of fin-
ished products being withheld.

....in the Sun
Once Again !

BRAND-NEW TREND ON SALES FRONT pre-
sents a paradoxical picture. With the largest accumu-
lated consumer demand the country has ever experi-
enced in our midst, very few salesmen are being hired
by wholesalers and retailers. For economic reasons,
most firms have been working with skeleton staffs, but
when the radios and appliances start rolling in large
quantities, the salesman will come into his own again—
and will be the most sought-after class of employee.

TRANSMITTER GO-AHEAD-—Builders of new studios

and transmitters for FM and television naturally
looked with apgrehension at curbs on new construc-
tion, established by CPA to aid veterans’ housing.
At this point, popular guess is new-station interests
actually have little to worry them; Washington sources
reveal CPA exempts all station equipment, and any-
way, the construction shortages may be cleared up
before television really gets going. Also, many sta-
tions could be set up in existing or modified buildings,
with repairs via the CPA $1000 expenditure exemp-
tion. Further, there are many U. S. areas where no
housing shortage exists, and the local committees of
federal housing agencies in those sectors are expected
to be liberal.

LISTENERS ALOFT—All-out luxury of the new
$500,000 passenger planes will include radios with in-
. dividual seat-back speakers, if the preferences of 19,000
potential patrons are credited by the ship designers.
Over 70% of them voted for these receivers when
United Air Lines sent out a you-help-us-build-it ques-
tionnaire. Over 55% also wanted television on the
giant 52-passenger mainliners which cut the ether at
300 miles per.

whose yard-wide
counter represents the last long mile in the transla-
tion of the inventor’s ideas and manufacturer’s proc-
esses into tangible merchandise that can be of public
service only when put into the hands of America’s
millions.

appliance business appeals to them the most, accord-
ing to a Government report. Broken down into types,
the results show that 48.8 per cent of the vets want
to become retailers; 13.6 desire to enter servicing field,
4.7 manufacturing, 3.9 wholesaling, 2.8 construction
and contracting and 0.8 transportation, communica-
tion and utilities.

COMING CHICAGO MUSIC SHOW creating wide

interest. Staged by the National Assn. of Music Mer-
chants, the event will be held at the Palmer House,
July 15 to 18. Radios, records, sheet music and musical
instruments will be featured.

MADE 7,500 WASHERS—SOLD NONE, Speed Queen

executives reveal. In spite of strikes in plants of its
suppliers, the Wisconsin firm produced a considerable
number of finished products in 1945 but sold none
because it was ‘‘very much impeded . . . by the delays
and procrastinations” of OPA, according to H. A.
Bumby, president.

HAMS GET SLICE OF 80 METER BAND returned.

The frequencies from 3.7 to 4 megacycles in the So
meter band, have been given back to the radio amateurs
by the FCC. These are the first reliable channels for
medium distance communications released to the Hams
since the war ended.

) Calling S lugger/

/Cheese it .-
de Bul/s,/

CHANNEL CORRUPTION—Playing around with a

walkie-talkie these days, you’re apt to tune in on a
sinister item like this: “Hey, Blackie! Ya better blow.
Coupla bulls comin’.” It may not be a gag, either. A
pair of up-to-date burglars in Illinois have admitted
they used the radios on their jobs. One of them stayed
outside as a guard, while the other ransacked build-
ings and kept tuned for warning. One decent sparkler,
and the sets have paid for themselves.

250,000 HAMS—Number of amateur radio addicts in

the U.S. is edpected to leap from 60,000 prewar licen-
sees to 250,000 enthusiasts in postwar times, providing
a 60 to 80 million dollar market. Bands will be
crowded, and there’s a movement afoot to encourage
the hams to play around with higher frequencies.

In This Issue— THREE MAGAZINES IN ONE, covering RADIO; ELECTRICAL APPLIANCES; SERVICE

Latest Radio Merchandise, pages 46 to 49

New Things for Service and Sound, pages 98, 100

Newest Electrical Appliances, pages 68 to 73

Listing of Radio Manufacturers, page 60
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Listings of Electrical Appliance Makers, page 80
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® The return of merchandise, wel-
~come as it is, brings with it many
problems of cost. With narrowed
trade discounts, dealers are scruti-
nizing each element of expense to
keep it In line. One of the impor-
tant expenses with such bulky mer-
chandise as radios and electrical
appliances is that of delivery.

One source of mounting delivery
expense is needless call-backs. You
can avoid many of these by plan-
ning.

Wasteful Calls Unnecessary

Some radio-appliance .dealers
make it a habit to call up the entire
list of customers before the delivery
man sets out on his route. By do-
ing so they are able to make ar-
rangements by asking the house-

wife what to do about delivering -

the merchandise if she will not be
at home. Sometimes it is possible
to arrange to leave thée merchandise
with a neighbor.
heavy appliances or radios perhaps
the housewife is willing to leave a
key with a neighbor in order to al-
low the delivery man to enter her
home and make the delivery.
Your best defense against unnec-
essary loss due to damaged goods
and equipment is to keep a record
of all goods damaged by your de-
livery man and of the condition of
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In the case of.
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the equipment which he is required

. t0o maintain. These records are ac- -

tually your only basis of control.
Without them your losses through
this source may mount to consider-

able totals over a period of time.

One hidden source of consider-
able expense arises through the ne-
cessity to coordinate the work of
the delivery department and the
service department in installing
new appliances and radios.

It is usually a wasteful procedure
to have the delivery man and serv-

ice man arrive at a home at the’

“Rolling Stock” and Proper
Costs

and Build Business

same time. Instead it is better to
have the delivery man deliver the
merchandise first and then let the
service man come in at a later time
on his own route.

Against this method you must
balance the fact that customers
want their goods as promptly as
possible and are loath to see mer-
chandise stand in their homes for
any considerable period of time be-
fore the service man comes to in-
stall it. Promptness of delivery and
service must be weighed carefully
against the extra cost which it
brings.

Prompt Service Important

Another source of needless call-
backs is the necessary service calls
which arise during the warranty
period, on both radios and elec-
trical appliances. Some of these
calls are, of course, necessary from
a psychological standpoint, to keep
the customer happy, even though
there is nothing basically wrong
with the product.

Many calls under warranty agree-
ments can, however, be eliminated,
saving not only the timie of the
service man but also gasoline, tires

and wear and tear on the automo-

tive equipment used.
Have your service men deliver
and install each new appliance or
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radio set as a definite part of the
sales expense. Instruct them to
teach the customer carefully how to
operate and maintain the product
in use.

This policy will cut down mate-
rially the needless running around
of your service men later on.

You can do more than merely
reduce the cost of operating your
delivery and service equipment. You
can actually transform the equip-
ment into an asset to your store.

Your delivery system is a poten-
tial means of advertising your store
and the products you sell. It may
be considered to be your cheapest
advertising medium because it costs
you only the amount of paint and
sign work needed to transform your
equipment.

Use Vehicle for Publicity

Your truck can become a moving
billboard. Movement always attracts

attention so that the message is a _

more valuable advertising medium
than.as if it were standing still.

Have the advertisements on your
delivery equipment Interesting and
appealing to the eye. If you have
not exploited this means of adver-
tising fully as yet you may be sur-
prised at the amount of public rec-
ognition it will win for you.

There are several methods of ad-
vertising on delivery trucks. One

way is to use a permanent paint

job. .
- Some dealers go in for varying
colors of their trucks in order to
attract attention. These color

RADIO & Television RETAILING. @ May, 1946
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Customers eagerly await the day when your truck pulls up to the door with their merchandise.

(See front cover.)

schemes include the use of bright
colors such as lemon yellow and

. checkerboard designs.

Another kind of advertisement is
the use of decalcomanias on your
truck. Some of these are furnished
by manufacturers.

Some dealers have achieved un-
usual results in advertising their
store through the use of unusual
paint jobs on their delivery equip-

“ment. One dealer operates delivery

trucks that he has painted white

and on which he has placed the

sign “Radio Hospital”. This dealer
has all his employees wear white
coats to add to the hospital atmos-
phere.

It is a good idea for you to stress
your service department in your ad-
vertising on your . delivery truck.

This is because the merchandise °

you carry tends to change so rap-
idly that specific advertising of it
on your truck becomes difficult.

Advertising Ideas

Some dealers put frames oh the
sides of their trucks which will hold
sign cloth. On this sign cloth they
paint banners for special events.
This sign cloth lasts for as many

Delivery debits can be turned into profit-makers if opportunely managed.

weeks as they need, usually well
over a month depending upon
whether it is a dry or rainy season.

These sign cloths can be painted
in bright colors and give a most
attractive appearance to the truck.
The fact that the messages change
means that people will continue to
look at your delivery equipment
and will notice it with considerably
greater interest than as if you have
merely a paint job.

Make Deliveries Pay
Try to be as individual in your

treatment of your delivery equip- -

ment as possible. Select a color
that is different from that of other

-

dealers in your area. Individuality -

of color in identification marks will
help make your delivery equipment
stand out and act as a valuable ad-
vertising medium for your store.

There are always two ways to
thinks of delivery in your store.
One is as an expense and the other
is as a means of building business.
If you will seek to reduce your ex-
pense and at the same time to in-
crease your sales you will make
your delivery methods a construc-
tive part of the merchandising
methods of your store.
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GREENFIELD ROAD

® One of the factors which make
for the successful operation of a
radio and electrical appliance store
is location. When A. Gaudi set about
looking for a spot to establish his
business, this was foremost in his
mind.

This dealer’s store, the Gaudi
Radio & Appliance Shop, 15044
Michigan Ave., Dearborn, Mich., is
now situated at a location where
business is fine! However, Gaudi
did not choose his location simply
by sticking a pin into the map. of
Dearborn!

Plenty of thought went into the
choosing of the present location.
As a result, the store is now situ-
ated in an area favorable to busi-
ness, and all indications point to
consistently profitable operation.

Knew What He Wanted

When Gaudi was deciding where
to locate his store, he wanted a
place: which would be:

1. Comparatively inexpensive in
land value,

2. Be located in a growing part
of the city. j

3. Have a great deal of traffic.

40

GAUDI
RADIO &
APPLIANGES

WOODWORTH

Choice. of this spot
resulted from a thor-
ough survey, Gaudi’s
‘“crossroad’’ location
benefits from east-
bound traffic (A)
plus east-and-west at
B.

Michigan Store in High-Traffic

Area Gets ’em Coming and Going

What this radio and electrical
appliance dealer had in mind, when

thinking of a site which would in-

sure profitable operation, was to
choose a location which was off the
beaten track. Gaudi’s successful
business is proving that he was on
the right track when he chose his
present location.

“We realized that the choice of a
correct location is very important,”
this dealer declared, “and that this
decision might either make us or
break us. That's why we gave
plenty of thought before we built
the store here.

“While it is usually wise to locate

in an established neighborhood

with sufficient pedestrian or auto
traffic, we decided to choose a loca-
tion which was in a relatively un-
settled section of the city. How-
ever, we figured that by establish-
ing ourselves in a rapidly growing
community, we could get a head
start on business in this area.

“In locating our establishment,”
Gaudi continued, “we took some
advice offered in the book published
by Rabro & Television RETAILING
entitled, ‘Get Ready Now to Sell
Television’, which gave tips on

JED LOCATION PAYS

selecting the proper location.”

As a result of his practical plan-
ning, Retailer Gaudi built an at-
tractive, modern store in which to
sell and service new radios and
electrical appliances.

Since he started operation, the
community in which he is located
has already started to grow. Ex-
panding sales indicate that he has
got in “on the ground floor” in this
area.

The store’s excellent location in
a high auto-traffic area has begun
to pay off. Many of the cars which
pass by here are “stopped” by the
eye-catching establishment.

All Eyes on Store

Michigan Ave., on which the store
is situated, is one of the maih thor-
oughfares for the western half of
the city of Detroit. One block from
the establishment, Michigan Ave.
blends into a two-way street from
a dual-lane super-highway.

All the in-bound traffic from
Wayne, West Dearborn, Inkster,
Eloise, and several other communi-
ties west of Detroit make this turn

- from the two-lane to a one-lane
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DEALER!

road. The turn itself is about 200
feet long, and during the process
of making the swing all cars are
* pointed directly at Gaudi’s store.

A large amount of auto traffic
means a high sales volume for this
store. A recent traffic count of cars
going both ways in front of the
establishment showed that 18,000
autos passed here on an average
day.

Customers coming to the store
for sales or service indicate a desire
to trade here. No horoscope is
needed to show that the firm is
headed for a steady, repeat busi-
ness.

Salesmen andrepresentativesfrom
various distributors in Detroit have
also shown a great deal of enthusi-
asm for the establishment. The
future looks bright!

When the store was built at its
present outlying . location, away
from Dearborn’s main business dis-
trict, it was with the hope that
other independent merchants would
soon move out there also.

This hope has already been real-
ized, as there is not a single lot for
sale for four blocks east of the
establishment, and three. blocks

RADIO & Television RETAILING (@ May, 1946,

west of it. Across the street from
the store, there are about twelve
lots which are up for sale. How-
ever, these are only in 20 foot lots
scattered over seven full business
blocks.

Gaudi’s ability to predict a trend
in the development of the area in

which the store is located is be- .

ginning to. prove itself. Many re-
tailers in different types of busi-
nesses have begun to move out this
way. All signs indicate that this
section of the city will rapidly be-
come a busy shopping center.
Most of the lots on the same side
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-of the street as the Gaudi Radio &

Appliance Shop have already been
sold to independent dealers. Many
of ‘these merchants are building
now, or intend to do so as soon as
building materials become avail-
able. In addition to the independ-
ent stores, there are a theatre, two
nationally - known chain grocery
stores, and two Detroit chain drug
stores. )

Since the store is now in a posi-

-tion to sell and service sets and

appliances for residents in the en-
tire southwestern section of Detroit
and vicinity (approximately 250,000
population in these communities),
it feels that its set-up can compare

favorably with any independent
merchant’s establishment in ~this
area.

The store itself is very attractive,
and is designed with an eye toward
practicability and comfort. It meas-
ures approximately 22 by 70 feet.
Both interior and exterior have
plenty of eye-appeal and are invit-
ing to sales.

Efficient Store Layout

The salesroom measures 20 by 46
feet, and it is equipped with the
latest in store fixtures. Walls are '
finished in an off-white color; ‘the
floor is of walnut asphalt tile. At-
tractive lighting is supplied by two
rows of flourescent fixtures.

Two dual blower gas unit heaters
keep the interior of the store at a
comfortable temperature during the
cold months of the year. An 8 by
10 foot room serves as an office,
while the maintenance and storage
room measures 12 by 20 feet. There
are two lavatories and a 3 by 5 foot
closet.

The extenor of the bullding is

painted an attractive shade of blue.

Door frames and the frame of the
bay window are painted in white.
The homey appearance of the store-
front has a pleasing effect on cus-
tomers.

For display of table model radios,
small electrical appliances, and
other goods, the store has built-in
wall display shelves. Ease of ar-
rangement and effective display
supply the keynote of the estab-
lishment’s sales floor.

Geared for Service-Selling

As Gaudi expects to do a big job
in servicing receivers and electrical
appliances, he has provided facili-
ties for this work. A large window
at the rear of the salesroom per-
mits over-the-counter handling for
radio maintenance, as the radio
test and work bench are behind this
window.

On the other side of a center
door, this same arrangement per-
mits conversation and handling of
forms, money, etc., between the
office and salesrooms. This layout
has proved successful for speeding
the handling. of sales and service.

Gaudi will sell lines of refrig-
erators, washers, radios, ranges, and
table appliances. Franchises have
already been granted for merchan-
dising well-known brands.

With an excellent location, an
attractive store, the ability to see
ahead, good merchandise and serv-
ice, this retailer feels that he faces
a profitable future.
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Store Display

Does the

Job

New Jersey Dealer Has & Money-Niaking Formula for

Showing, Demonstrating and Seiiing Vew Werchandise

® Powers, Inc., 887 Broad St., New-
ark, N. J., has formulated sales poli-
cies which are paying off in cash.

To “stop” passers-by on the street
and attract them into the store, the
firm’s window displays are sure-fire
sales builders. The eye-catching,
well-arranged windows, filled chock-
full of the latest radios and electri-
cal appliances are bringing droves
of prospects into the establishment.

- A close-up of the Powers style of
radio display is shown on the op-
Dposite page. The appliance display
appears on the April cover of the
“Electrical Appliances” section.

And once inside the store, Lewis
C. Barron, one of the owners and
managers of the organization, has
his sales plans so well-organized
that buyers are “sold” on the estab-
listment and the goods on sale
there.

First Models Starred

Taking his cue from an article in
RADIO & Television RETATLING en-
titled “Use What You HAVE to
Make the Sale”, Barron has
squeezed thelast drop of sales value
from his radio and electrical appli-
ance demonstrator models.

Using his demonstrators, in addi-
tion to circulars, ads, and blow-ups,
he is displaying these items where
they do the most good—in the win-
dows. As a result, these outside
showcases give the store a prosper-
ous, well-stocked appearance.

By massing his displays in the
windows, Barron is taking advan-
tage of the heavy flow of street
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traffic. This dealer has found it
profitable toc crowd his windows
(still keeping them attractive) with
nationally-known brands of receiv-
ers and appliznces.

Persons walking by the Powers
establishment are drawn to the
windows by smart displays. To ex-
cite attention to the window dis-
plays and keep eyes glued there,
every item shown is clearly marked
with a price.

1 =0

~ “The chiet advantages of attach-
Ing prices to goods on display,” Bar-
ron stated, “is to assure customers
that fair prices are charged to qjI
gnd that there is no discriminatior;
in our sales policies.”

Window displays are changed

€very month to maintaj
_ ain cons
interest, fant

The store-front
'deal of “class”. T
elled in black g
modern appear

itself has a great
he exterior ig pan-
1ass to give a smart,
ance. Marble pilas-
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The above arrangement of merchandise I'I|:7'
proved its worth for the Newark; N. J.» res i

This store has started at the front with ”:i.
idea that Powers must look like headquartem:

ters on the sides of the building
lend dignity to the store. 4
Since the establishment OpeRE®:
its doors for business eight monws
ago, profits have been climbing.
store’s records show in blue i
fhat the firm is making money
despite the shortages in mercha
dise. " e
Barron’s many years of "‘-"
appliance merchandising experients
have gone into the sales POUC
used by the firm. And these Pro
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pulling methods are clicking with
the public!

“We’re out to make our customers
‘Powers Conscious’,” Barron ex-
plained. “We believe that there are
two ways to sell a receiver or an ap-
pliance: (1) To make a guick sale
regardless of the future; (2) To
nake customer contacts which will
bring in a steady business. We have
chosen the second course.”

The backbone of the company’s
sales formula is that ‘customers
must be pleased at any cost”. When
a customer enters the store, the
salesmen have explicit instructions
that he, the buyer, is right—right
or wrong. This policy is paying off,
as a glance at the sales figures
shows.

Ready with Refunds

A “must” with the firm is its un-
limited refund program. Any item
bought at the store can be returned
by the buyer with no questions
asked, and no stalling on the part
of the salesman.

To determine future buying poli-

cies, patrons are often asked just
why they are dissatisfied with their
purchases. However, this point is
not pressed.

A direct result of this refund pro-
gram is the large amount of friends
the store is making. Much good-
will is being built.

Customers will frequently not ac-
cept a cash refund—although the
firm will readily offer to do so—but
will insist on buying something else
in the establishment.

Customer’s King

A profitable repeat business is
being created by the store by know-
ing that:

1. Patrons are grateful when
salesmen go out of their way to
help them.

2. Customers enjoy buying in a
clean, well-lighted establishment.

3. Radios and appliances with
well-known, well-advertised names
help to sell themselves.

To build a profitable mailing list,
the organization ‘registers” pur-

chasers who wish to buy a set or
table appliance which is not in
stock. These prospects write their
names and addresses on a card and
are told that they will be notified
as soon as the goods ordered arrive
at the store.

Ideas That Work

When the receiver or appliance
comes to the establishment, custom-
ers are notified immediately and
these goods held for a week. Cus-
tomers are approving this policy
and many friends have been won by
the store.

Barron insists on hiring experi-
enced salesmen only. By paying
these men well (three are employed
at present), the firm is assured of
honest and sound salesmanship.
These men are well “up” on cus-
tomer psychology.

Salesmen are instructed to treat
all customers alike, regardless of
the size of purchases. Strict adher-
ence to the “customer is always
right” policy is demanded from the

(Continued on page 108)

Within a striking “frame’” of black glass panels, Powers combines mass display with decorative trims. See appllance window April 1946 issue.




ALL EYES ON 1946

Huge Attendance Expected at Stevens. Exhibits

to Accent Reconversion, Feature

¥ ’ :
Left to right, thls page: Kenneth C. Prince, gen. mgr. Radio Parts & Elecl'romc Equipment Shows, Inc. H. W. Clough, vice-president Belden Mfg.,
Chicago, is the Show’s president, Aerovox’s sales mgr. Charley Golenpaul, serves as vice-president of the Show’s organization, The Show’s secretary

is J. J. Kahn, president Standard Transformer Corp., Chicago.

- Chicago & N. Y. Distributors

GREETINGS

to those participating in 'I'he 1946 RADIO PARTS
and ELECTRONIC EQUIPMENT SHOW!

" During the War you fellows produced, supplied and expedited deliveries
of the finest equipment the world has ever seen. You out-thought, out-smarted
and out-produced the enemy at every turn. You guarded the Nation's top-secrets

with meticulous care.

In addition to contributing so greatly to the war effort, your factories sup-
plied parts to the home-front whenever and wherever possible.

Now war is a thing of the past. You face a multitude of problems in the
desire to do a good job with the task of whittling down the prodigious back-log

of civilian demand.

Let's all hope that this 1946 Chicago Show will pull the trigger on the pro-
duction starting gun. Let's hope that we’ll all be hitting our strides in manu-
facturing and supplying—and we mean in a big way—within a very short time!

——

LIST OF EXHIBITORS Booth

Booth Continental Electric Co., Geneva, Ill. ........... 25

AEV'UV°X Corp., New Bf-‘dfl"ds M_ass -------------- 90 Corning Glass Works, Corning, N. Y............. 66

Alliance _Mfg. Co., Alliance, Ohio............... 98 Croname, Inc., 3701 N. Ravenswood Ave., Chicago.. 45
Alpha Wire Corp., 50 Howard St., New York...... 141 Crystal Research Laboratories, Inc., 29 Allyn St.,

American Coil & Engineering Co., 1271 North REVRIGT, (T, aomogoast oot : o 04 B ko 137
- Hermitage Ave., Chicago ................... 136 DeMornay Budd, ilnc., 475 Grand Concourse, New

American Condenser Co., 4410 North Ravenswood VTS 1 e P 1 ot O TR SO 111

Ave., Chicago Seeresteciiieiiiiiieiiiei., 12! Deutschmann Corp., Tobe, Canton, Mass.. TG
American Phenclic Corp., 1830 South 54th Ave., Dial Light Co. of America, Inc., 900 Broadway,
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American Radio Hardware Co., Inc., 152 MacQuesten Drake EI K ; i
Parknay, L. Vernon, N. Y. ... - ... T T S R L
Amgeor:mynEleﬁ:tronic Corp., 79 Washington St., Dumont Electric Corp., 34 Hubert St., New York. ..164
rooklyn i NC SYASSS TR R

3 ) X : Duotone Co., Inc., 799 Broadway, New York...... 21
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Show treasurer Sam Poncher is one of the guiding lights of Newark Electric Co.,

® With every prominent manufac-
turer in the country represented on
the exhibit floor, the 1946 Radio
Parts and Electronic Equipment
Show will get under way .in the
Stevens Hotel, Chicago, on May 13,
and will entertain visiting manu-

facturers, distributors and sales

representatives for four days, end-
ing May 16.

Marking the first industry-wide
meeting of the postwar period, and
ushering in what appears to be the
first real start of big-scale produc-
tion, the show will accent new de-
velopments in radio parts, tools and
electronic equipment.
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ar-born Achievements.

Show Seen Marking Start of Big-Scale Production.

Left to right, this page: Leslie F. Muter, president The Muter Co., is a director.

J. A, Berman, Shure Bros., Chicago, sales mgr., in addition to

being show director, is president of the Assn. of Electronic Parts & Equipment Mfrs,, an exhibit sponsor. Show director R. P. Almy, Sylvania executive,
is Sales Managers Club (Eastern div.) chairman, also a sponsoring organization. W. O. Schoning, Lukko Sales Co, official, serves as a show director. He is

also president of the Natl. Electronic Distributors Assn.

ufacturers Assn., show sponsors.

Sponsored by the National Elec=
tronic Distributors Assn., Radio
Manufacturers Assn. (parts divi-
sion), Sales Managers Club (East-
ern division) and the Assn. of
Electronic Parts and Equipment
Manufacturers, the event has been
planned and carried out by the
Radio Parts and Electronic Equip-
ment Shows, Inc., of which Ken-
neth C. Prince is general manager.
Following are the officers and di-
rectors: H. W. Clough, vice-presi-
dent Belden Mfg. Co., president;
Charles Golenpaul, sales manager
Aerovox Corp., vice-president; J. J.
Kahn, president Standard Trans-

former Corp., secretary; Sam
Poncher, Newark Electric Co,,
treasurer; Leslie F. Muter, presi-

dent The Muter Co., J. A. Berman,
sales manager Shure Bros., R. P.
Almy, manager district sales, Syl-
vania Electric Prod., Inc., and W. O.
Schoning, Lukko Sales Co., direc-
tors. Chicago advertising man, H.
H. Teplitz, is advertlsmg counsel of
the Show.

Coming as it .does upon the heels
of good news along the labor fronts,
the Show timing .could not have
been better.

In addition to this almost per-
fect timing, the Show will also pro-

R. C. Sprague, president of Sprague Products Co., is chairman, parts division, radio Man-

Chicago advertis- |
iing executive H.
H. Teplitz acts as
advertising coun-
sel of the show ?
group.

vide many heretofore top-secret

Jitems for public inspection for the

first time.

In addition to seeing the new
things on exhibit, Show officials
feel that this get-together of in-
dustry people will do much toward
solving their mutual problems.
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The “Reps’ on Hand
T h e Representa-
tives of Radio
Parts Mfrs, will
find the Show
helps them to
meet business ac-
quaintances, re-
new  friendships.
Shown right is Ir-
vin L. Aarons, Mil-
waukee,  “Reps’’
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Huge Attendance Expected at Stevens. Exhibits to Accent Reconversion, Feature

Left to riglit, this page: Kenneth C. Prince, gen. mgr. Radio Parts & Elect‘ronic Equipment Shows, Inc.
Chicago, is the Show’s president. Aerovox’s sales magr. Charley Golenpaul,
is J. J. Kahn, president Standard Transformer Corp., Chicago.

Chicago & N. Y, Distributors

GREETINGS

to those participating in 'l'he 1946 RADIO PARTS
and ELECTRONIC EQUIPMENT SHOW!

" - During the War you fellows produced, supplied and expedited deliveries
of the finest equipment the world has ever seen. You out-thought, out-smarted
and out-produced the enemy at every turn. You guarded the Nation's top-secrets

with meticulous care.

In addition to contributing so greatly to the war effort, your factories sup-
plied parts to the home-front whenever and wherever possible.

Now war is a thing of the past. You face a multitude of problems in the
desire to do a good job with the task of whittling down the prodigious back-log

of civilian demand.

Let’s all hope that this 1946 Chicago Show will pull the trigger on the pro-
duction starting gun. Let’s hope that we’ll all be hitting our strides in manu-
facturing and supplying—and we mean in a big way—within a very short time!
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H. W. Clough, vice-president Belden Mfg.,
serves as vice-president of the Show’s organization. The Show’s secretary
Show treasurer Sam Poncher is one of the guiding lights of Newark Electric Co.,

® With every prominent manufac-
turer in the country represented on
the exhibit floor, the 1946 Radio
Parts and Electronic Equipment
Show will - get under way in the
Stevens Hotel, Chicago, on May 13,
and will entertain visiting manu-
facturers, distributors and sales
representatives for four days, end-
ing May 16.

Marking the first industry-wide
meeting of the postwar period, and
ushering in what appears to be the
first real start of big-scale produc-
tion, the show will accent new de-.
velopments in radio parts, tools and
electronic equipment.
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‘ar-born Show

Achievements.

Left to right, this page: Leslie F. Muter, president The Muter Co., is a director.

Seen Marking Start

J. A, Berman;.Shure Bros.,

Chicago, sales mgr., in addition to

being show director, is president of the Assn. of Electronic Parts & Equipment Mfrs,, an exhibit sponsor. Show director R. P. Almy, Sylvania executive,

is Sales Managers Club (Eastern div.) chairman, also a sponsoring organization.
also president of the Natl. Electronic Distributors Assn.

ufacturers Assn., show sponsors.

4

Sporisored by the National Elec-
tronic Distributors Assn., Radio
Manufacturers Assn. (parts divi-
sion), Sales Managers Club (East-
ern division) and the Assn. of
Electronic Parts and Equipment
Manufacturers, the event has been
planned and carried out by the
Radio Parts and Electronic Equip-
ment Shows, Inc., of which Ken-
neth C. Princé is general manager.
Following are the officers and di-
rectors: H. W. Clough, vice-presi-
dent Belden Mifg. Co., president;
Charles Golenpaul, sales manager
Aerovox Corp., vice-president; J. J.
Kahn, president Standard Trans-

former Corp., secretary; Sam
Poncher, Newark Electric Co.
treasurer; Leslie F. Muter, presi-
dent The Muter Co., J. A. Berman,
sales manager Shure Bros.,, R. P.
Almy, manager district sales, Syl-
vania Electric Prod., Inc., and W. O.
Schoning, Lukko Sales Co., direc-
tors. Chicago advertising man, H.
H. Teplitz, is advertlsmg counsel of
the Show.

Coming as it.does upon the heels
of good news along the labor fronts,
the Show timing .could not have
been better.

In addition to this almost per-
fect timing, the Show will also pro-

W. O. Schoning, Lukko Sales Co. official, serves as a show director. He is
R. C. Sprague, president of Sprague Products Co., is chairman, parts division, radio Man-

s
Chicago advertis- =
4ing executive H. 2
H. Teplitz acts as L
advertising coun-
sel of the show
group.

vide many heretofore top-secret
items for public inspection for the
first time.

In addition to seeing the new
things on exhibit, Show officials
feel that this get-together of in-
-dustry people will do much toward
'solving their mutual problems.
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Recordisc Corp., 395 Broadway, New York ........ 2
Reiner Electronics Co., Inc., 152 W. 25th St., New
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Rek-0-Kut Co., 146 Grand St., New York ....... 70
Schott Cos, Walter L., 9306 Santa Monica Blvd.,
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Shur-Antenna-Mount, ilnc., Sea Cliff, N. Y:....... 162
Shure Brothers, 225 W. Huron St., Chicago. . . 85
Simpson Electric Co 5200 18 W. Kinzie St |Chi- :
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Snyder Mfg. Co., 22nd & Ontano St., Phlladelphla 50
Solar ‘Mfg. Corp., 285 Madison Ave., New York ....148

Spirling Products Co., Inc., 60- 62 64 Grand St.,
New York ....... ydo0 85005 86800 0 Gopg b b0a o 10
Sprague Products Co., North Adams, Mass......... 132

Stamford Electric Products Co., Inc., Stamford, Conn. 14
Standard Transformer Corp., 1500 North Halsted,

Chicag o = L e A s e 88
Stromberg-Carlson, Rochester, N. Y. .. ........... 144
Stupakoff Ceramic & Mfy. Co., Latrohe, Pa. ....138
Supreme lnstruments Corp., Greenwood, Miss.. .. .. 101 .
Sylvania Electric Products, Inc., Emporium, Pa.. ... 86

Talk-A-Phone Mfg. Co., 1512 S. Pulaski Rd., Chicago.121
Te;hmcal Appliance Corp 41-06 Delong St., New
1

Telegraph Apparatus Co., 412 S. Green St., Chlcago 4
Thordarson Electric Mfg Div., 500 W. Huron St.,
Chicago . ......... .. . i, 94
Trimm, Inc., 1770 W. Berteau Ave., Chicago . .... 74
Triplett Electrical Instrument Co., Bluffton, Ohio..139
Tung jol Lamp Works, /lnc., 95 Eighth Ave., Newark,
................................... 61

, Booth
Turner Co., Cedar Rapids, lowa ................ 49
United Transformer Corp., 150 Varick St., New York 20
Universal Microphone Co., 1nglewood, Cal. ........ 41

University Laboratories, 225 Varick St., New York. .56
Utah Radio Products, 820 N. Orleans St., Chicago. .106

- V-M Corp., 4th & Park Sts., Benton Harhor, Mich 154

Ward Leonard Electric Co., Mt. Vernon, N. Y.....100
Ward Products Corp., 1523 East 45th St., Cleve-

land, Ohio ............. ...l 102
Waterman Products Co., Inc., 2445-63 Emerald St.,
PhHilallelphidiv = Jr | 4F 875 S et R e 26
Webster-Chicago Corp., 5610 Bloomingdale Ave., Chi-
FID oddad A A Fadboobdtic ABBT  cadBgas o dhod oo 43
Wehster Electric Co., Clark & Deloven Ave., Racine,
VEE. o 63 0 Attoo otaab b cdba o 8ot 066 6 GAH 151
Weller Mfg. Co., Easton, Pa. ................. 47
Westinghouse Electric Corp., Pittsburgh, Pa. ...... 7
‘Weston Electrical instrument Corp., 614 Frelinghuy-
sen Ave., Newark, N. J. ............c....... 5
Wirt Co.; 5221 Greene St., Philadelphia ......... 78
Workshop Associates, 66 Needham St., Newton High-
lands M asss o = il | 142

Worner Electronic Devices, 609 W. Lake St., Chicago &

president.

The “Reps” on Hand
T he Representa-
tives of Radio
Parts Mfrs. will
find the Show
helps them to
meet business ac-
quaintances, re-
ney  friendships.
Shown right is Ir-
vin L. Aarons, Mil-
waukee, “’Reps’’
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Store Display
Does the Job

New Jersey Dealer Has a Money-Making Formula for

Showing, Demonstrdting and Selling New Merchandise

® Powers, Inc., 887 Broad St., New-
ark, N. J., has formulated sales poli-
cies which are paying off in cash.

To “stop” passers-by on the street
and attract them into the store, the
firm’s window displays are sure-fire
sales builders. The eye-catching,
well-arranged windows, filled chock-
full of the latest radios and electri-
cal appliances are bringing droves
of prospects into the establishment.

. A close-up of the Powers style of
radio display is shown on the op-
posite page. The appliance display
appears on the April cover of the
“Electrical Appliances” section.

And once inside the store, Lewis

C. Barron, one of the owners and

managers of the organization, has
his sales plans so well-organized
that buyers are “sold” on the estab-
listment and the goods on sale
there.

First Models Starred

Taking his cue from an article in
RaApro & Television RETAILING en-
titled “Use What You HAVE to
Make the Sale”, Barron has
squeezed-the last drop of sales value
from his radio and electrical appli-
ance demonstrator models.

Using his demonstrators, in addi-
tion to circulars, ads, and blow-ups,
he is displaying these items where
they do the most good—in the win-
dows. As a result, these outside
showcases give the store a prosper-
ous, well-stocked appearance.

By massing his displays in the
windows, Barron is taking advan-

tage of the heavy flow of street

44

traffic. 'This dealer has found it
profitable to crowd his windows
(still keeping them attractive) with
nationally-known brands of receiv-
ers and appliances.

Persons walking by the Powers
establishment are drawn to the
windows by smart displays. To ex-
cite attention to the window dis-
plays and keep eyes. glued there,
every item shown is clearly marked
with a price.

“The chief advantages of attach-
ing prices to goods on display,” Bar-
ron stated, “is to assure customers
that fair prices are charged to all,
and that there is no discrimination
in our sales policies.”

Window displays are changed
every month to maintain constant
interest.

The store-front itself has a great

-deal of “class”. The exterior is pan-

elled in black glass to give a smart,
modern appearance. Marble pilas-
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The above arrangement of merchandise has
proved its worth for the Newark, N, J., retailer.

This store has started at the front with the
idea that Powers must look like headquarters.

ters-on the sides of the building
lend dignity to the store.

Since the establishment opened
its doors for business eight months
ago, profits have been climbing. The
store’s records show in blue ink
that the firm is making money—
despite the shortages in merchan-
dise.

Barron’s many years of radio-
appliance merchandising experience
have gone into the sales policies
used by the firm. And these profit-
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pulling methods are clicking with
the public!

“We’re out to make our customers
“Powers Conscious’,” Barron ex-
plained. “We believe that there are
two ways to sell a receiver or an ap-
pliance: (1) To make a quick sale
regardless of the future; (2) To
make customer contacts which will
bring in a steady business. We have
chosen the second course.”

The backbone of the company’s
sales formula is that “customers
must be pleased at any cost”. When
a customer enters the store, the
salesmen have explicit instructions
that he, the buyer, is right—right
or wrong. This policy is paying off,
as a glance at the sales figures
shows.

Ready with Refunds

A “must” with the firm is its un-
limited refund program. Any item
bought at the store can be returned
by the buyer with no questions
asked, and no stalling on the part
of the salesman.

To determine future buying poli-

cies, patrons are often asked just
why they are dissatisfied with their
purchases. However, this point is
not pressed.

A direct result of this refund pro-
gram is the large amount of friends
the store is making. Much good-
will is being built.

Customers will frequently not ac-
cept a cash refund—although the
firm will readily offer to do so—but
will insist on buying something else
in the establishment.

Customer’s King

A profitable repeat business is
being created by the store by know-
ing that:

1. Patrons are grateful when
salesmen go out of their way to
help them.

2. Customers enjoy buying in a
clean, well-lighted establishment.

3. Radios and appliances with
well-known, well-advertised names
help to sell themselves.

To build a profitable mailing list,
the organization “registers” pur-

chasers who wish to buy a set or
table appliance which is not in
stock. These prospects write their
names and addresses on a card and
are told that they will be notified
as soon as the goods ordered arrive
at the store.

Ideas That Worlk

When the receiver or appliance
comes to the establishment, custom-
ers are notified immediately and
these goods held for a week. Cus-
tomers are approving this policy
and many friends have been won by
the store.

Barron insists on hiring experi-
enced salesmen only. By paying
these men well (three are employed
at present), the firm is assured of
honest and sound salesmanship.
These men are well “up” on cus-
tomer psychology.

Salesmen are instructed to treat
all customers alike, regardless of
the size of purchases. Strict adher-
ence to the “customer is always
right” policy is demanded from the

(Continued on page 108)

Within a striking “‘frame’” of black glass panels, Powers combines mass display with, decorative trims. See appliance window April 1946 issue.
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Stromberg Carison COMBO

Model 1120-PLW, the “Federal” is a
radio-phonograph with 8 push buttons
(six for stations, two for radio or phono

]
Y

selection) and 12" . electrodynamic
speaker. Cabinet comes in walnut or
mahogany, designed with American
Federal influence, double lift lids.
(Model 1020-PLW has escutcheon of
moulded wood, rather than plastic).
Standard broadcast, plus American-For-
eign spread-band short wave, automatic
volume control. Measures 34%,” high,
34" wide, 18” deep. OPA price, $180.
Stromberg-Carlson Co.. Rochester 3.
N. Y.—RADIO & Television RETAILING

Olympic RADIO

Model 6-602 is a 6-tube ac receiver,
with standard (535 to 1700 kc) and
short wave (5.6 to 18.2 mc). Circuit has
3-gang condenser used with one stage
" of r-f ahead of converter tube. Auto-
matic volume control, “Tru-Base” ex-
pansion of audible range. 5 w output.

Connections for television. FM, and
phono, 6” x 9” oval electrodynamic
speaker, built-in antenna. Walnut cab-
inet, 161;” by 9%;” by 8", with concave
grille. Packed weight, 25 lbs. Hamilton
Radio Corp., 510 Ave. of the Americas,

New York 11, N. Y.—RADIO & Tele-

vision RETAILING

Teletone RADIO

Model 160 is 6-tube ac-dc superhet,
in transitional modern” cabinet of
walnut veneer. Features include “Ra-

dioptikon supersensitive antenna and
Harmonique tone chamber.” Alnico 5
speaker. $31.95. Teletone Radio Co.,
609 W. 51st St., New York 19, N. Y.—

RADIO & Television RETAILING

Sonata PHONOGRAPH

Electric record player is a 3-tube
amplifier unit with Webster motor. De-
signed for convenience in carrying, in-

Sonata Electronics

cluding - handle.
Corp., 624 S. Michigan Ave., Chicago 5.
II.—RADIO & Television RETAILING

Bendix RADIO

Model 736-A is a console with 7-tube
superhet circuit, standard broadcast,
535 to 1725 kc. Two short wave bands,
band spread tuning, 4 push buttons.

- color, 3-dimensional dial.

5.7 to 12 mc and 12 to 22 mc. Three-
Three-gang
condenser, tuned r-f amplification. Push
pull beam power output and 10" elec-
trodynamic speaker. Connections for
rhono and television. Beam antenna.
Walnut cabinet is 38 high, 2814” wide
and 13%;" deep. Bendix Radio Division,
Bendix Aviation Corp., Baltimore 4,
Maryland—RADIO & Television RE-
TAILING

Hoffman COMBO

Model A 501 is the “Malibu” radio-
phonograph, a 9-tube unit with stand-
ard broadcast and two short wave
bands. - Push button tuning. automatic
volume control, separate base and
treble. Loop antenna, 12” electrody-
namic speaker. Plays ten 12” or twelve

10” records automatically. Rubbed fin-
ish in mahogany. walnut or blonde
wood. Roomy compartment for disc
storage. Malibu is 34” high, 18” deep.
34" wide. Hoffman Radio Corp., 3420 S.
Hill St., Los Angeles, Calif—RADIO &
Television RETAILING .
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Jelco RADIO

Five-tube superhet comes 1in four
finishes: walnut (as. shown herewith),
black and white, two-tone light blue,

and ivory shaded. Jameson Electronic
Laboratory Co., Inc., 115 Cooper Lane,
Dayton 3, Ohio—RADIO & Television
RETAILING

Tropic Master RADIO

Model W-117 trans-ocean superhet in
all-metal case, specially designed for
overseas duty. Standard and short
wave (latter range is 5.6 mc to 19 mc).
8 tubes, .ac-dc, bus bar wiring, push
pull power ampliier output, 6” PM

speaker. Protective front cover. disap-
pearing handle, drop leal writing panel,
plastic dial. Sliding steel chassis, cad-
mium plated. Weighs 22 lbs. $75. Mi-
nerva Corp. of America, 238 William St.,
New York 7, N. Y—RADIO & Television
RETAILING

Meissner COMBOS

FM-AM “fine furniture” radio-phono-
graph comes in 6 cabinet styles. Two
are modern, the Primavera and the
Modern. Four are period style: Regency.
Chippendale, Sheraton and 18th Cen-
tury. "Modern” model shown here is
fine figured striped mahogany venecer,
with leather panels set in doors. Meas-
ures 34%4;” wide, 20%,;"” deep and 36,"”

RADIO & Television RETAILING @ May, 1946

high. Features include 3 built-in . anten-
nas, for standard and shortwave, push-
button tuning, and FM, with automatic

change-over system. Four controls each.

for bass and treble; 6 push-buttons for
stations, (setting can be changed via 6
disappearing knobs): 1 for phono. In-
ter-mix type automatic record changer,
2-way selectivity switch, horn type co-
axial speaker with dividing networks.
Two i-f stages on AM, 3 on FM: 2 limit-
ers. Amplitied, delayed AVC; separate
tuning indicator amplifier. Meissner
Mig. Division, Maguire Industries, Inc.,
Mt. Carmel, III.—-.RADIO & Television
RETAILING

Pan American RADIO

Clock-like model is a 5-tube, ac-dc |

superhet with 5/ P.M, dynamic speaker.
Has beam power output, built-in loop.
plastic dial. Comes in walnut or ma-
hogany cabinet. $29.95. Pan American
Electric Co., Inc., 132 Front St.. New
York 5, N. Y.—RADIO & Television RE-
TAILING

Emerson RADIO

‘Model 503 is the ac-dc -table model
with 5 tubes, 5" PM speaker, and the

overall “perfo-grille”. Features include
“visio-dial, enclosed Super-Loop, heavy
voice coil and boom capacity speaker.”

$32. Emerson Radio & Phonograph
Corp., 111 Eighth Ave., New York 11,
N. Y.—RADIO & Television RETAILING

Motorola AUTO RADIO

i i

Model 705 car receiver is an 8-tube
" radio with 3-gang permeability tuning,
push pull. Tone control and 5 push but-

tons. Instrument panel or 8" separate
speaker. Galvin Mig. Corp., 4545 Au-
gusta Blvd., Chicago 51, Ili—RADIO &
Television RETAILING

20th Cenfury RADIO

e

o
a
&

~ Model 100-X is a 6-tube, ac-dc unit
with two bands and Alnico 5 speaker.
Walnut finish cabinet. OPA price $33.95.
Electronic Devices Co., 601 W. 26th St.,
New York, N. Y._RADIO & Television
RETAILING
(Continued on page 48)
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More

H allicraﬁ'el_'s S-40

Communications receiver, Model S-40,
is powered by 9 tubes, with rectifier.
Four-band reception covers 550 kc to 44
mc. Special marking of controls, in red,
designed to facilitate family use on
standard broadcast. Cabinet finished in

satin grey, with chrome trim; entire top
section made of “airodized” steel and
set on piano hinge to increase accessi-
bility of parts. $79.50. The Hallicrafters
‘Co., 2611 Indiana Ave. Chicago 16, Ill.
—RADIO & Television RETAILING

Telequip PHONOS

Model 5135 portable electric phono
has 4 tubes, 5’ permanent magnet Al-
nico speaker. Power output of 4 watts.
Plays 10” or 12” records with lid closed.
Has space in cover for carrying ten
discs. OPA price $47.70.

Model 5136 (shown) is same design.

‘as model 5135. Available in walnut or
prima vera. OPA price $51.95..Telequip
Radio Co., 1801 S. Washtenaw Ave.,
Chicago, I—RADIO & Television RE-
TAILING

GE AUTO ANTENNAS

New line of auto antennas ranging

in size from 56” to 100", for any type

of mounting in vehicles. Radar-type
shielded leads and connections. Angu-
lar adjustment, and detachable lead-ins
(ferrule-tipped with bayonet adaptors)
to increase {lexibility and ease of in-

a8

“Golden-Glo” dial;

stallation. Constructed of admiralty
brass and chrome plated. Mounted with
ceramic chrome-trimmed stanchions.
Silver-to-silver contacts used to cut
down effect of weather exposure, Gen-
eral Electric Co., Specialty Division,
Wolf St. Plant, Syracuse, N, Y.—RADIO
& Television RETAILING.

Fada RADIO

The 609 series has a 5-tube superhet
ac-dc circuit, tunes 528 to 1680 kc. Au-
tomatic volume control, beam power
output system. Alnico 5 speaker and
output of 2 w. Loop antenna and

is 9"

cabinet
wide, 573" high, 514" ‘deep. Weighs
6l lbs. Walnut plastic is $19.95: ivory
plastic is $21.95. Fada Radio & Electric
Co.. Long Island City, N. Y.—RADIO &
Television RETAILING

Duotone
Diamond Phonograph Needle

New phono needle with shank spe-
clally designed to contain a diamond
tip. Professionally polished: tolerance
is rated by manufacturer at 1/10,000 of
an inch at the needle tip’s radius. $50.
Duotone Co.. Inc., 799 Broadway, New
York 3, N. Y.—RADIO & Television RE-
TAILING

Webster-Chicago
RECORD CHANGER

Model 50 automatic record changer,
compact design for use in smaller com-
binations, or for replacement. Plays
ten 12" records or twelve 10” .discs,
with change cycle of about 4 seconds.

Can be installed from the top on stand-
ard %" mounting board. Overall di-
mensions, 12" by 1273"” by 9“, 614" above
the main plate, and 21" below. Webster
Chicago Corp., 5610 Bloomingdale Ave.,
Chicago 39, NI.—RADIO & Television
RETAILING :

RADIO & Television RETAILING e

Vew Lines Move

Raytheon RADIOPHONE

Transmitter and receiver in single
compact unit with 14 w output on 3105
Superhet cir-

ke, for personal planes.

cuit- designed to utilize features of low
frequencies, and VHF facilities for air-
ways. Fixed tuned VHF channel on 75
mc for receiving Fan and Z markers;
continuous tuneable coverage from 195
to 410 ke and 540 to 1600 kc: transmis-
sion is on standard private aircraft fre-
quency of 3105 kc. Velume control cir-
cuit controls RF sensitivity on the range
band, and audic gain in the broadcast
band. Range - filter is incorporated.
Radiation and modulation continuously
indicated on panel. DF loop may be
added for radio navigation. Available
in three models for dc input of 6, 12, or
24 volts. This 14-lb. unit is 5" x 514" x
14Y,”. Raytheon Mifg. Co., Belmont
Radio Corp. Division, 60 E. 42nd St..
New York 17, N. Y.—RADIO & Televi-
sion RETAILING

Airtec RADIO

Model SW-139 is a 5-tube ac-dc
superhet with 5” PM speaker, two
bands. (standard, 550 to 1700 kc; short
wave, 5 to 15 mc). Walnut veneer cab-

inet with contrasting wood grille. Di-
mensions are 13%” by 6” by 7”:
packed weight is 101; lbs. OPA price
$29.95. Pro-Electronics Corp., 44 DeKalb
Ave., Brooklyn 1, New York—RADIO &
Television RETAILING

Telex PILLOW SPEAKER

Electro - magnetic sound - generating
unit, designed for use under a pillow
in homes, hospitals, hotels, .trains, etc.,
as a ‘“personal” radio speaker. Her-
metically sealed, smooth plastic con-
struction, 3%"” in diameter, 1 3/32”
thick. Electrical input, 5 mw., Model
B 2236 has 2,000 ohms impedance,
Model 2243 has 100 ohms. Electro-
Acoustic Division, Telex, Inc., Minneap-
olis, Minn.—RADIO & Television .RE-
TAILING
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nio the Profit Picture

Coronet RADIO

Five-tube superhet has speaker open-
ings on both sides, in a dial-on-the-top
design to “look well any place.” Built-

in aerial, ac-dc. Two-tone cabinet avail-

able in four color combinations. Meas-
ures 12” by 7Y4” by 6”. $29.75.. Crystal
Products Co., 1519 McGee St., Kansas
City 8, Mo.—RADIO & Television RE-
TAILING

Philtone PHONOGRAPH

Model P-6 is a 3-tube ac phonograph
with electrodynamic speaker and rec-
ord changer with automatic shut-off.

Plays both 107 and 127 discs.
doubler circuit.

Voltage
The case has air lug-
gage finish, three tone style. OPA price,
$66.75. Philtone Electronic Co., Inc., 35
Fifth Ave., Brooklyn 17. N. Y.—RADIO
& Television RETAILING

Radiart AUTO AERIALS

* New “de luxe” line of auto radio
aerials includes 6 models, designed to
fit all cars, fender or cowl. These units
feature static muffler balls, phosphor
bronze anti-rattler strips, insulators de-
signed to fit curves of any auto body
or fender, “antimonial admiralty brass”
construction, and the use of polyethe-

- processing — a

lene and vinylite. Lengths range from

19” to 58", to 29" to 102"”. Prices run

_from $4.75 to $6.95. The Radiart Corp.,

3571 W. 62nd St., Cleveland 2, Ohio—
RADIO & Television RETAILING

Gl RECORD-CHANGER
& RECORDER

Model GI-RC130 has a changer auto-
matically playing twelve 10” records or
ten 12” discs. One lever changes from
one record size to another, removes rec-
ords, or- switches to manual operation
or recording. Plastic trims on both the
pickup and the recorder arm are en-
graved. “Reproducer” and “Recorder”.
Recorder cuts discs up to-10” diameter,
starting automatically when cutting arm
is lowered. Retractable record driving
pin in 10” weighted ‘turntable permits

playing standard discs without - adjust-
ment. Rim drive, dynamically balanced
motor, 78 RPM. This model has stand-
ard pressure crystal pick-up; RC-130-L
has low pressure crystal pick-up. Base
plate is 14” by 14” by 33”. General In-
dustries Co., Elyria, Ohio—RADIO &
Television RETAILING

Filmgraph
Sound-On-Film Recorder

Model JVC is a portable device for
permanently recording and reproducing
sound on film instantaneously, without
method for making
“Talkies” by adding voice. titles or
sound effects to .16 mm or 8 mm home
movies., This recorder-reproducer has
a built-in motor and drive, dual pur-
pose recorder-reproducer head.. film

chute, sapphire stylus, take-up and feed
reel, capacity up to 500 ft. of film, man-
ual sound track shift permitting up.to
40 sound tracks, built-in amplifier,
speaker, controls and microphone. For
16 mm projectors, recordings may be
made on owner's film, or on Filmgraph

special film. Cabinet fis 9” deep, 10”
high, 14” long; weighs 23 lbs. Can be
used as PA system for small audiences.
Miles Reproducer Co., Inc., 812 Broad-
way, New York 3, N. Y.—RADIO & Tel-
evision RETAILING

Promenetie RADIO

Model 501 has 5 tubes and a 4” PM
speaker, an ac-dc unit in simulated
leather covered wood cabinet. It meas-

ures 10%4” by 673” by 5 13/16”. OPA
price, $25.95. Promenette Radio & Tele-
vision Corp., 1721 Elmwood Ave., Buf-
falo, N. Y._RADIO & Television RE-
TAILING

Steelman PHONOGRAPH

Table model phonograph 350 has
dual-channel input circuit, 5 watt out-
put. 614" Alnico speaker; 3 tubes. Elec-

tronic tone control. OPA price is $47.85.
Steelman Radio Corp.. 742 E. Tremont
Ave., New York 57, N. Y.—RADIO &
Television RETAILING

“WHAT’S NEW” IN ELECTRICAL
TOYS, ON PAGE 78.

~ FOR LATEST ELECTRICAL APPLIANCES, SEE PP. 68, 69, 70, 72, 73.
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. Here is the neatly refurnished establishment of the Kansas dealer whose long suit is service.
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Notable un the‘j::ﬂper,ation of This Mid-Western Dealer

Is the Alert Use of Tips from the Maintenance Dept.

® In the brightly remodeled radio
establishment of Herbert & Newby
at 110 S. Hillside Ave., in Wichita,
Kansas, the operating principle is
that a store emphasis on radio re-
pair is the best and the most steady
method for maintaining significant
contact with a large number of
people.

Through good times and the bad
ones, when merchandise is avail-

able and when it is not, the ever- -

present business of servicing for

Wichitans goes on forever, and"
pays off in more ways than one.

Lawrence O. Herbert and Harold H.
Newby are the partners. . ‘

The idea is that when a dealer
makes service a specialty, there is
always enough “radio contact’> with
enough people for an alert busi-

nessman to find out what the pub-

lic wants now, and what it will
want tomorrow. That is, if you
continue to do efficient repair work
for a large number of people and
handle them ‘intelligently, you can
get the most valuable tips on how
to stock and how to sell.

=I5 ¥
Stocks the “Wanted’’ Items

It is pointed out fhat this is an
entirely different merchandising

~ policy from that of the radio pro-

prietor who tries to sell anything
to the public which had been of-
fered to him by suppliers as “a
good deal.” The Wichita shop is in
a position, through its service de-
partment, to start with the con-
sumer; to check with him first.
However, the management of course
cannot. wait for the consumer to

anticipate-the whole mass of mar=

ket trends and engineering devel- .

opments; part of the H & N policy
is to keep abreast of the national
radio trends, news and predictions
—but the consumer has the final
word.

Gets Valuable Ideas

A sharp test of this principle
took place at the®Herbert & Newby
store during the war, when the
shop could do little else besides
radio repair. The shop did not
make a practice of grabbing a guy’s
money and sending him home with
the repaired receiver. They found
out what his radio/appliance ideas

were, present and future. When the .

time came to order postwar mer-'
chandise, the store knew exactly
where it stood. In a sensible way,
the management had studied na-
tional trends, and linked them to
local preferences.

Recently the H & N shop found

that at least 45% of the people had.

a rising interest in Tadio-phono
combinations. So a Record Bar was
installed and the shelves fully
stocked with appropriate discs; the
store began a general emphasis of
record-players and combos in its
merchandising. Herbert & Newby
(Continued on page 104)
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The front of the Pueblo store is almost solid glass, extending from ceiling to sidewalk. .The glistening panels are sét at an eye-catching fnngle.

COLORADO STORE 1

Striking Design of New Establishment in Pueblo Makes the

Store a Vast Display Window for Appliances and Music

® “We feel like gold fish!” says
Lou Mathis as he describes the big,
new store of Vidmar-Mathis at
516-18 N. Main St., Pueblo, Colo.,
“The whole darned store is one big
show window!”

But the newly designed store pays
off, because Mr. Mathis and J. T.
Vidmar, Jr., proprietors, have no-
ticed a rare increase in store traf-
fic. The organization had previ-
ously operated in a conventional-
type store at another site on Main
Street and although the outfit has
hundreds of friends in Pueblo, the
come-in traffic at the new ‘“house
of glass” is beyond all expectations,
and includes plenty of people who
are new acquaintances.

Through the all-glass front of
the new store, Pueblo shoppers can

52

see clearly all the way to the rear
of the store. And they’re very apt
to stop and peer, too, because the
full-story-height glass front is set
at an angle and is as modern-
istic an eye-catcher as ever hit
Main Street. At least while the
new washers, refrigerators and
ranges are up front, and their

‘gleaming white surfaces make the
display look like a million bucks,

the whole set-up practically “owns
the block”.

Lights to Burn
The lights in the main showroom

- are inset ceiling fluorescent fixtures,
‘which add to the modern and

squared-off Jook of the place. There
are enough of them to eliminate

the need for any counter-height
lights elsewhere, and appear to be
streamlined evidence that the store
is after all an electrical one.

Home Equipment Lines

Vidmar-Mathis is a great believer
in diversification and will stock any
and all items of home equipment
that strike them as appropriate

.and profit-making. That is, up to

the point where the store starts
to look loaded, and to lose its iden-
tity as a specialist in “appliances
and music”. Just now, the new
appliances are at the front, the
phono record department at the
rear of the main floor, and a com-
plete electric kitchen and auto-
matic laundry is being installed,

RADIO & Television RETAILING @ May, 1946



The new record dept. at Vidmar-Mathis reaches full width across the rear of the store.

T SHO\V

straight wall style, also on the 1st
floor. i

Sample radios, as they become
available, are also being spotted in
the main showroom, near the
record department. The main ra-
dio sales room, however, is the bal-
cony location which Mr. Mathis has

picked as an ideal spot for radio
demonstrations. The “radio room”
is another brightly .lighted area,
where set salesmen can operate
quietly above the bustle of the main
showroom.

For the glass-work arangement
of the store front, Vidmar-Mathis

70 GRAB THE EYE—

1. Unusual design featuring glass walls in front

2. New appliances near entrance, with high polish

3. Fluorescent lighting fixtures of modern aesign

4. Open and convenient placing of merchandise

RADIO & Television RETAILING '® May, 1946

There’s a _half-ci'rcle counter and mass display of albums.

CASE

depended upon designers furnished
by a glass manufacturer. But the
interior of the place is “engineered
for sales” according to the conclu-
sions reached by the company after
8 years of doing business in Pueblo.
It amounts mainly to a loose and
accessible arrangement of mer-
chandise with a minimum of island
displays, and a desk at the center.
Elaborate and expensive fixtures
are not greatly needed in the show-
room—the front conveys all the
“style” that’s needed. '

“Dream’ Come True

In years gone by, the proprietors
caught themselves saying ‘“when
we have a new store we’re not
going to crowd the ranges iIn
a row against the wall”.  Today, the
new store does have all the features
the two executives ever wanted,
soundly based on what they learned
from the public itself.
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Luxury listening of a ,private and convenient nature iis something that customers remember.

® To step into The Music Shop in
Council Bluffs, Iowa, is to be con-
fronted by thousands of records
which are conspicuously arranged
50 that they seem to be yelling to
be pickéd up, played, bought.

It is a bright and lively place,
with rotating displays, giant dum-
my albums plastered all over the
walls, and a couple of brisk gentle-
men ready to aid their customers.
That is, if a customer should need
help, in a store whose design is
strictly a come-and-get-it proposi-
tion.

Store Attracts Buyers

Maurice Bennett and Sam Stout
have made the store into a big
help-yourself salon, a champion
of freedom for the customer. It is
an outfit with an informal and
friendly atmosphere, nevertheless a
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facedly to the counter, still in its
wrapper, and said, “I’ll take this
one.” Sam knew that the record
was broken because he heard it
click in the bin, and he did not let
the boy buy it.

The Music Shop offers credit on
record purchases, except to young-
sters whose parents do not know
of it. The matter is handled on a
personal, community-style basis,

Iowa Dealers’ Store Has “Personality’ that Clicks with

Patrons; Friendly Dealings Bring More Profit from Dises

neat and trim lay-out where store
manners are -watched. The place
has personality, and it does plenty
of business. :

Purchasers Charge It

Every record in the store is kept
within reach of buyers and it has
been found that about a third of
them can wait on themselves com-
pletely. Some 40% of them locate
the discs they want with just a
minimum amount of help. There
are very few cases in which the
customers mix up the stock to any
serious degree, because a majority
of them will ask for help if they
find that they cannot return a rec-
ord to the place where it obviously
belongs. Breakage is almost negli-
gible.

The last time a young customer
accidentally broke a: record, Sam
reports, the lad brought it shame-

and losses have been very slight.

The name and address of every
visitor to the Music Shop is taken,
so that everyone can be mailed
the store bulletins on record ar-
rivals and specials. These direct
mail pieces reflect the personalities
of Maurice and Sam, and the two
experts have become widely known
in Council Bluffs by their first
names.

Builds Much Good-Will

Orders are taken for radio and
appliances, without deposits. The
business philosophy at the Music
Shop decrees that people should
not be required to “freeze” their
money for such extended periods
of time. Doing the folks this favor,
it is said, is appreciated by the
public to the extent that the store
will get more than its share of the
business when the merchandise is
available.
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The Music Shop has five different
types of displays, including the
rotating island. There are the wall
racks, the straight islands, and the

smaller cabinet types. All of them

-are privately designed to meet the
" needs of a store with a personality
of its own. A row of listening
booths are air-conditioned and
glassed-in, and there are “open”
listening posts for more -casual
playing of records.

A slightly modernistic note for
the whole atmosphere comes from
the use of the dummy jumbo al-

RADIO & Television RETAILING @

May, 1946

bums on the walls. Most of them
are 45 times natural size; this deco-
rative theme conveys the idea that
the store is mainly musical, al-
though the demonstrator radios
and appliances are also shown.
Whenever a musical movie ar-
rives in Council Bluffs, the Music
Shop switches the related music

‘*-.:.,# s -

Above, this view

of the lowa store
shows fingertip ac-
cessibility of large
stock of records. Left,
Maurice Bennett,
standing, and Sam
Stout, managers, believe
in the informal brand of
selling. They use the slo-
gan, “If It Isn‘t Right, We
‘Are Wrong.”

R
- -

BUY RECOBRDS HERE!

to a separate island and makes a
special display out of the tunes that
the town is humming. When the
picture “Rhapsody in Blue” came
along, the store was ready with
its own splash on Gershwin music.
‘This routine is something that can
be done by every dealer, Maurice
points out, in spite of any hook-

st
L

ups that the theater might have
with a single retailer.

Aim Is High Price Sales

Sam is the expert on classical
music. Right now he has a theory
for more and higher-unit-price
sales. He points out that new long-
hair fans are not being created
every day, under current condi-
tions, because of the lack of new
combinations of the quality type.
The others, the music lovers of
long standing, have had plenty of
time to be “saturated” with the
familiar classics. The thing to do
is to bring out more of the un-
familiar, or less known, works of
the major composers. Sam says
there’s a first-rate market for them.
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The RECORL

Music-Makers Are Money-Mak-
ers for You . . . Keep Your Cash
Register Ringing with Disc Sales!
The Public Wants More Ree-
ords Today Than

Ever Before

G

A Decca’s Carmen Cavallaro has cut a complete new set of masters on his first album ‘‘Dancing in

the Dark”, featuring old popular favorites.

® Music Week (May 5-12) and the

Music Industry Show in Chicago

(July 15-18) are both good for put-

ting new zip into your record mer-

chandising methods. The biggest

market in platters and albums is

here! Disc makers and their artists

are more than equal to giving the
dealers splendid support!

Columbia continues to

offer an excellent selection

of «classics and populars. Its

Disc Digest and Promotion

News, issued monthly, are

well worth dealers’ atten-

tion. Digest gives the

month’s list of masterworks and
pop discs. The News recounts pro-
motion readied for retailers.

One of-Columbia’s biggest dealer
opportunities is its sponsored cross-
country tour of The Philadelphia
Orchestra this Spring. Opening in
Saginaw, Mich., May 6, it will bring
this orchestra, under the direction -
of Eugene Ormandy, to audiences
in at least 28 cities. Tie-in promo-
tion kits for dealers are ready.

Big news from Decca is its second.
language course. Because the Span-
ish course was, such a successful

(Continued on page 58)
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RECORDS

(Continued from page 56)

seller, a French course has been
launched, due in May. Window dis-
play for both the Spanish and
French courses will be ready this
month.

More news from Decea is the
cutting of a complete set of new
masters of Carmen Cavallaro’s first
album, “Dancing in the Dark.” To
be ready around the 20th of this
month, it will include “Cocktails
for Two,” “The Very Thought of
You,” “If I Had You,” etc.

Deccas new show album is “Sing
Out, Sweet Land,” from the show
of the same name, featuring the
hit tunes, and starring Burl Ives
and Alfred Drake, from the original
- cast. '

Victor’s Variety

Victor’'s May list has exceptional
variety. It includes organist Virgil
Fox, conductor Hans Kindler and
the National Symphony, the Don
Cossack Chorus, piano-team Lubo-
shutz and Nemenoff, James Melton
in selections from “Carousel,” the
Boston Pops, Koussevitzky and the
Boston Symphony, Bach Choir, and
Fritz Kreisler.

Music week streamers by Victor
highlight the “give music” slogan
with special emphasis on de luxe
recordings.

A new Lauritz Melchoir single,
“Because” and “The House I Live
In,” is due this month. Appealing
to followers of classic and popular
music alike, Melchoir is a natural
for promotion of more record sales!

Victor’'s new magazine for pop
record fans, In the Groove, will is-
sue monthly, and is ready for deal-
ers’ distribution to their customers.
Space is provided for dealer im-
print.

Capitol Expands

Capitol Records of Hollywood has
acquired the Scranton Record Co.
Heading the enlarged operation at
Capitol are: B. G. DeSylva, board
chairman; Johnny Mercer, presi-
dent; and Glenn E. Wallichs, vice-
president. With showman DeSylva,
composer Mercer, and merchandiser
Wallichs (who started life as a
music merchant, just like you and
you and you!) in the driver’s seat,
dealers are in for an increased op-
portunity to make money on Capi-
tol records!

Among its new releases are an

2y

5 g
At

Andy Russell single, “They Say It’s
Wonderful,” from the new musical
“Annie Get Your Gun,” and a new
album, “Piano Cocktails,” featuring
Buddy Cole at the piano, playing
some of the old pop favorites, in-
cluding “Night -and Day,” “Body
and Soul,” “Stardust,” and others.

Majestie’s New Package

Majestic Records has created a
double-sales feature in the packag-
ing of its dise No. 5000, “Majestic
Invites You to Rumba with Mo-
rales.” The record, featuring Noro
Morales, Latin American band-
leading composer, in “Walter Win-
chell Rumba,” is encased in a one-
pocket folder, the cover of which is
handled in attention-getting album
style. When folder is opened, spread
reveals diagrams and detailed in-
structions for basic rumba. steps, as
outlined by the dance-famous Ar-
thur Murray! -

Majestic’s Louis Prima, just com-
pleting a stay at New York’s Strand
Theatre, will head West for per-
sonal appearances. His slogan “Play

Pretty for the People” will be the

title of his first Majestic album, due
in July or August. Currently ready
is his “Josephine Don’t Lean On
the Bell.” Certainly due for a four-
star hit is Prima’s recent recording
of “My Valentineé” and “Hey Ba-
Ba-Re-Bop”'!

Bus Line Tie-in

Due for release this month is
Majestic’s cutting of “Love on a
Greyhound Bus” with George Pax-
ton. Tie-in for promotion is planned
with the Greyhound lines. Song is
from the new MGM flicker, “No
Leave, No Love”.

New Majestic artists are Jimmy
Lunceford and Eddie Howard. Mil-
dred Bailey has cut a release for
this month, “Penthouse Serenade”.

Sonora continues its new policy
of issuing a single pop record twice
monthly, supplementing its monthly
album of standard music. New
signers for singles are Jerry Wald
and his orchestra and Bob Chester
and his band.

v

Musicraft Distribution

Musicraft is readying full produc-
tion and expects to have 26 distrib-
utors lined up by May 1. Among its
new releases are Miguelito Valdes
and his orchestra in “Rumba Rhap-

sody”’; Mel Torme and his MeltOne§'}

in two of Torme’s own ballads, one
(Continued on page 138)
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The scientists of the Philco laboratories have fulfilled the promise
of modern electronic research. Exclusive developments

like the revolutionary Advanced-FM System and the sensational,
patented Philco Dynamic Reproducer bring you

the new joys you have hoped for from radio and

recorded music. Hear the 1946 Philco and judge for {ourself.
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PRODUCTS OF RADIO AND TELEVISION MANUFACTURERS

Listing the companies whose. lines cover one or more of the six groups of greatest importance to retailers and distributers
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LIGHT-WEIGHT HOUSEHOLD and TRAVEL IRON

e

I¢'s modern as tomorrow. ..sleek, light, perfectly balanced,
thermostatically controlled. Five temperatures take

ironing of synthet'ic fabrics safe—ironing of

cotton, wool -or linen easy. Available

| / for immediate delivery. Orders will
i be shipped to you approximately

two weeks after receipt..

L. K. FRANKLIN cO. |

1251 S. HILL ST.,,LOS ANGELES 15, CALIFORNIA
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Train to Upgrade Sales

Education by Dealer Can Improve Entire Process of Selling Merchandise

SALESMAN CUSTOMER

2o -

® The occupation of retail selling
cannot be classified as a profession.
There are no bar examinations, no
license requiréements, and no long
years of study.

A dealer can, however, develop
the vocation of retail selling into
an art and a science, complete with
a code of ethics. He can achieve
for it in his community the recog-
nition and honor of a profession.

The extent to which he can ele=
vate the sales efforts of any sales-
man in his employ to this level de-
pends only partly on the dealer
himself. He should provide ade-
quate sales training. But the pow-
ers of the individual salesman to
absorb this training must also be
taken into account.

Thinkers are divided into three
fundamental types — those who
think in terms of ideas, those who
think in terms of people and those
who think in terms of things. The
ones who have formed the habit of
thinking about ideas are the poten-
tially prosperous ones. These are
the men most likely to raise their
selling ability to the status of a
recognized profession.

Although one of the finest bene-
fits to be gained from a college ed-
ucation is the training of the abil-
ity to think in terms of ideas, a
college education is not a requisite
for successful selling. Education for
selling is specific, not general: Prac-
tically any man who possesses an
average amount of intelligence and
ambition can be made into a highly
productive salesman,
The dealer charged with sales
training dutiés should line out his
“educational planning under three
separate headings—the product, the

customer, and the salesman him-
self. Each of these three phases
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will require research and advance-
ment to keep pace with changing
conditions.

An inconsistent outpouring of
haphazard homilies will not suffice
a successful dealer sales organiza-
tion, even when supported by ex-
pensive advertising programs from
the manufacturers whose products
are handled. Though sales axioms
and adages furnish important am-
munition for “pep” meetings, only
planned and well-organized educa-
tional training can develop the full
effectiveness of a dealer organiza-
tion. i

Product education should cover
every point concerning the need,
use, serviceability, history, construc-
tion and advantages of the prod-
uct. The dealer should do extensive
foraging in order to furnish infor-
mation and material to the sales-
man not contained in factory ad-
vertising programs.

information

Competitive brand
and specifications should be accu-
mulated in quantity to help the
. salesmen develop defensive tactics.

Salesmanship is a completely
mental process. Force, hypnotism
or coaxing will not induce a cus-
tomer to buy against his will. Only
after true convictions of the ad-
vantages of the offer in the sales-
man’s mind have been transferred
to the customer’s sub-conscious
mind can a buying urge be estab-
lished.

To carry firm convictions to the
sub-conscious train of thought in
the customer’s mind of sufficient
quantity and quality to be effective,
the salesman must be imbued with
a mental storehouse of answers to
every conceivable objection to the
sale as well as every advantage to
be gained from  buying the com-
modity.

It is the first responsibility of the
dealer to supply material for this
storehouse of knowledge. His sys-
tem - of product education should
place an answer for every point of
possible controversy, even those

only remotely connected, at the
command of every salesman.

Sales training in customer and
prospect reaction is usually the
most neglected phase of a program;
yet it is one of the most important.

Specialty commodities are nor-
mally produced in quantities great-
er than demand calls for. They are
also varying in price, style and util-
ity. Hence, customers must be cre-
ated and guarced against other in-
fluencing factors.

PRODUCT M

All too often, the retail salesman
misses a heavy percentage of the
full effectiveness of his sales aids
through improper sales strategy.
Too often, the dealer presents a
wonderful program of manufactur-
ers’ sales aids, then neglects to
ascertain that the salesmen in the
field know how to effectively use
those aids.

The principles of selling are a
science. The application of those
principles is an art. It is a waste
of time to argue whether a good
salesman is born or self-made.

Road to Success

Any salesman worth his salt is
ambitious to learn both the scien-
tific and artistic aspects of selling.
It should be the third part of the
dealer’s job to furnish planned and
workable training to every sales-
man for this purpose.

This training should include a
thorough and understandable basic
course in salesmanship. It should
also treat every step in the progress
of a sale from the approach to clos-
ing. Elaboration on the many points
in the progress of a sale will be a
continuous job, year-in and year-
out. Every possible means must be
utilized to convey a steady stream
of educational material to the
salesman.

This is the road to successful
sales training. Let systematized
planning be the keynote, work be
the medium; and increased sales
volume will be a sure return.
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Modern wall cases present small merchandise
attractively and make it accessible

® When your back was turned, they
crept into the store. Those hun-
dreds of small products you never
thought you would handle.

. Now that major merchandise is
returning to your store, you have.

the problem of deciding what to do
with these small items. You may
be wondering whether or not to
eliminate some of them entirely.

There-are a variety of these items
which . dealers stock because their
customers come in and ask for
them. They include such things as
flashlight bulbs, wire, plugs, fuses
and batteries. Appliance accessor-
ies and radio tubes are also demand
items.

Many dealers keep these demand
items on shelves at the back of the
store. Others keep them in boxes
or drawers or wherever they will be
“out of the way”.

Rapid Turnover

Some dealers refuse to display de-
mand items because they say they
constitute penny-ante business and
there is little profit in them. But

this is not entirely true. Their turn- -

over is high and their volume great,
They help to pay fixed expenses in
any store and thus increase profits
on the entire operation.
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Self-Service fo:

Display Your Small Products on Open Tables and Shelves

to Increase Sales Volume and Reduce Cost of Operations

‘Some dealers feel that they do

not need to display a demand item
because people come in and ask for
it and hence will buy it anyway.
This is not exactly the case. People
do come in and ask for the item.
Nevertheless, a dealer can sell more
of this demand item if he shows it
to the customer than he will sell if
he keeps it hidden.

It is necessary for you to stock

and display demand items in order -

to hold your customers and prevent
them from drifting away from you.
If you show them a variety of mer-
chandise that they are in the habit
of demanding they will be satisfied,
will buy it from you and will re-

. frain from entering other stores -

where your competitors may sell
them the high-profit merchandise
that you are anxious to sell your-
self.

Then too, the =sale of demand
items is important to you in other
ways and warrants the display
space you give to them. They are
chiefly responsible for the fact that
your customer is in the store in the
first place.

Sales Stimulators

Mrs. Jones has come in to get
something she wanted and this has
created your store traffic. Once she
is in there and has bought the de-
mand item she is in a buying mood.
She may very well purchase some
of your high profit items before she
leaves the.store. In this way de-
mand item sales result in the sales
of other goods in at least a certain
percentage of the .cases.

In order to reduce your cost of
handling this merchandise to a
bare minimum you should place it
out on tables where your customers
can pick up the items and serve
themselves. Less of your time is

consumed than as if you are forced
to hunt through a stock and pick
out the article yourself whenever a
customer demands it. Further you
give your customers quick service
and do not force them .to wait.

For the smallest demand items

you will want to use tables having
bin compartments. Place the higher

profit items within easiest reach of -

the customer and the low profit
demand products in the center of
the tables:

How to Use Shelving

In extreme cases of cramped
quarters and large numbers of these
demand items it may be necessary
for you to resort to shelving to hold
this merchandise. Records and al-
bums, for example, are often stocked

. in wall shelving. If you use shelv-

ing, have it out where your cus-
tomers can get directly at it. Elim-
inate any counters in front of it.

If you have several hundred such
items to display, your next step is
to arrange these into a dozen or so
groups of similar merchandise. Then
arrange each group vertically with
one article above the other. Place
the most profitable item in each
group closest to the eye level of
your customers and the low margin

goods either above or below this eye

level.

Some products, like radio tubes
and accessories, such as antenna
and ground wire, may need to be
carried in shelves that are not ac-
cessible to the customer. Stock
everything in fixtures open to the
customer unless the loss from theft
or damage is prohibitive.

Special products require special
store fixtures. You may need a
wall type display for your phono-
graph records and an inverted V
type of floor island display rack to
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hold your albums and permit self-
service. You may also want to in-
stall a self-service display unit for
single discs.

When the use of these modern
store fixtures is carried to its final
extreme the result is a self-service
operation. These newer types of
fixtures pay for -themselves very
rapidly in increased sales. By in-
creasing self-service, they may also
reduce selling costs.

Some of your departments nat-
urally lend themselves to self-serv-
ice operation more than others.
Your demand items including small
appliances are frequently adaptable
to self-service. Many stores have
had a degree of success with self-
service phonograph record depart-
ments.

The thing to remember in arrang-
ing self-service display is that you

Tables within easy reach and shelves which permit display of the entire stock are features of the
shown in these interior views of Louis Pincus’ store in Germantown, Pa. .
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can use this principle in some de-
gree for all products, It will cut
your overhead perhaps to set up
your fixtures so that you can offer
self-service even though not all of
your customers prefer to buy in this
way.

Maintain a Happy Medium

Complete self-service operation
may drive away from your store
those customers who want personal
attention and who are willing to
pay for it. By having self-service
types of displays you can allow
those customers who want to select
their own merchandise to do so. By
having enough clerks in your store
you can offer service to those people
who seem to want it even though
the fixtures are adapted for self-
service.

Modern store fixtures will make
possible some measure of self-serv-
ice for your smaller appliances.
Thus some of the burden of per-
sonal salesmanship will be taken off
your staff so that they can spend
most of their: time on the large
items which represent much greater
individual profit.

Most dealers are agreed that rec-
ord selling should be a combination
of self-service and service. They
display albums and single records
on double-sided island racks to en-

courage self-service. But in addi-

tion, behind the wrapping counter
they stock conventional shelves of
staple records.

Somewhere in the range between
complete self-service and complete
service lies the proper method of
operation for every department in
your store.

modern technique for presenting small items
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® “Who will be one of the outstand-
ing neighborhood electrical appli-

ance dealers in Chicago?” we asked: :

the sales manager of a large major
appliance manufacturer.

“Well, of all the dealers I know,”
he replied, “I would name Emer-
gency Radio Service, at 4439 West
Madison St.”

“Emergency Radio SERVICE!” we
gasped. ‘“An outstanding electrical
appliance dealer!”’

“Yes,” replied the sales manager:
“The firm has done it before, and it
can do it again. Before the war, it
was one of the best electrical appli-
ance dealers we had. And the store
sold a large volume of merchandise
profitably. It never had to slash
its prices to close a major deal. It
sold on a sound basis, by thorough
demonstration.” :

And so we went out to see.

We met the sole proprietor of

~ Emergency Radio Service, a slight,
unassuming man ‘named John F.
Beranich, who likes to be called
“Johnny.” He has a store which oc-
cupies 50 by 60 feet on two floors. The
second floor is used for service and
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storage. He also owns an adjacent
garage.

The exact number of radio sets he
services is something his competi-
tors would love to know. But it is

- common knowledge that it is well

over 12,000 sets a year.,

We asked Beranich®to tell us the
story of his business.career.

“I started this business,” he said,
“with a service department in 1933
on a capital of $25. I gradually added
radio receivers, then phonograph
records, then electrical appliances,
both large and small.

Firm Foundation

“Just before the war, we had a
general line of radios, two lines of
electric refrigerators, two lines of
washers, electric and gas ranges, and
many lines of cleaners and traffi
anpliances. Z -

“We sold several hundred major

- appliances a year. But we weren’t

too much interested. We were just
growing, and we didn’t realize then
the potentialities the electrical ap-
pliance business has to offer.
“During the war, we were thrown
right back where we started, to radio
service and records, except on a

much larger scale. And it is on this
same foundation, our service and
phonograph record customers, that
we intend to rebuild our electrical
appliance business to a new high
level of sales.

“The people who use our service
and buy our phonograph records are
buyers of small and large appliances,
and they have had favorable experi-
ence with our dealings, so that we
shall be picked first. We have a com-
plete file of all these customers.

“They already know that we in-
tend to have a complete appliance
supply. Several months ago we
mailed a form letter listing the prod-
ucts we will handle. The response
was terrific,
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“These files that give detailed in-
formation on thousands of satisfied
service and record customers will be
the foundation of our electrical ap-
pliance business. I'm afraid it will be
tough for some of the newcomers
who don’t have such lists of satisfied
customers. The family that buys a
major appliance will want to know
that the dealer is reliable.

“We have a special file that we
have built up in the past two or three
years. It contains the names of
people who want to buy large and

~

Ssales

applianc® T .

Dealer Beranich (upper left) has super-
vised the building up of a huge file of
service customers, while his sister (upper
right) has compiled an equally extensive list of phonograph record buyers. The use of these
lists for direct-mail advertising will, they feel, bring many of these customers back into the
store, like the ones witnessing a washing machine demonstration by Beranich (below).

Here's what your

aufomatic BENDIX doas.n.
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small appliances, as well as radios. If
only one-fourth of them ‘pop’ we will
have an enormous volume.

“But we shail not depend on these
things alone. We had two outside
salesmen before the war. We will put
back more — three or four men at
least. We will pay them on a drawing
account and commission basis. They
will take the leads developed in the
maintenance department.

“You see, our service men get in
the homes and get a good idea of
what the customer might be inter-
ested in. That's how we got leads for
a lot of sales before the war.

“We pald the service men a com-
mission of $1 on every lead for a
small appliance ranging to $15, and
from 2% to 5% on products over $15.
We pay the major appliance sales-
man the balance of the commission.”

Appliance Manager

Beranich recognizes that he is
more service-minded than sales-
minded. So he will have a sales man-
ager to direct the new appliance end
of the business.

“I've got a man coming in who has
had seven or eight years of experi-
ence as sales manager for another
appliance dealer. He will train and
direct the salesmen, set up store
demonstration policles, help plan
layout and create the atmosphere
we need for major appliance sales.

“To make complete demonstration
selling possible, we are installing a
kitchen, and will put in it a selection
of equipment made by three or four
appliance manufacturers.

“For this kitchen we now plan a
range, a refrigerator, an automatic
washer, a clothes dryer, an ironer
and kitchen cabinets. These items
will be selected from the five lines
of major appliances we will handle.

“In addition, we have bought dis-
play fixtures from many of the ma-
jor companies.

(Continued on page 108)
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Whirlpool IRONER

Deluxe ironer with open roll for feed-
ing clothes. Knee control; thermostatic-
ally controlled heat: special safety fin-
ger guard; adjustable speeds: self-ad-
justing shoe; tuck-away shelves for

damp and finished clothes; 4-arm rack
for folded work. Ironer is Bonderized
and rust-proofed. Nineteen Hundred
Corp., St. Joseph, Mich.—RADIO & Tele-
vision RETAILING

Wit-eez AUTO FAN

In winter, fan acts to defrost wind-
shield and windows; circulate warmth.
In summer, fan cools and ventilates.
During rain, prevents fog from forming

on windows. Three 8” rubber blades
anchored in nose piece of motor; con-
trolled by specially designed positive
action switch. Interchangeable band or
clamp bracket insures easy installation.
Wittie Mig. & Sales Co., 1414 S. Wa-
bash Ave., Chicago 5, IIl.—RADIO &
Television RETAILING

Dominion WAFFLE IRON

No. 1301, "modern mode” automatic
walffle iron. ARutomatic regulator can be
set for desired degree. Indicator light
glows when iron is connected to cur-
rent; goes out when waffle is ready for
baking: lights again when waffle is

completed. Modern design: chromium
plated: concealed feet prevents marring
of table: ac omly: 7!,” cast aluminum

grid. OPA price, including excise tax,
$9.30. Dominion Electrical Mig.. Inc.,
Manstield, Ohio.—RADIO & Television
RETAILING

Horton WASHER

Features supersensitive pressure dryer:
9-1b. capacity; double-wall insulated
tubs: permanent lubricated motor: self-

adjusting soft balloon type rolls; auto-
matic type drain board: precision-built

motor. Horton Mig. Co.. Fort Wayne,
Ind—RADIO & Television RETAILING

Gits LUMINOUS
SWITCH PLATES

Switch plates of new luminous plas-
tic material which emit blue-white glow
in the dark after exposure to light.
Single gang plates are 25¢: double
gang 42¢. Gits Molding Corp., 4600 W.
Huron St.. Chicago—RADIO & Tele-
vision RETAILING

International Harvester
HOME FREEZER
10 cu. ft. home freezer for freezing

and storage of foods. One of first refrig-
eration products scheduled for produc-

tion by this company. International Har-
vester Co., 180 No. Michigan Ave., Chi-
cago 1. IIL—RADIO & Television RE-
TAILING

Prevore TABLE BROILER

Model #BR4PN deluxe chromium
plated electric table broiler with heat
indicator. Triple plated with chromium.
Aluminum gravy plate with gravy well:

adjustable wire rack: 2-heat cord set:

detachable hinged cover for fingertip
litting. Size 81,” high, serving tray
161, wide. Can be used as an electric
stove. Prevore Electric Mifg. Co. 122
18 St. Brooklyn 15, N. Y._RADIO &
Television RETAILING

Schick ELECTRIC SHAVER

“Super” model, catalog No. 270. Pre-
cision-built comb-type V-16 head, made
of surgical steel with double acting in-
terceptor bars for closer shaves; ac or

RADIO & Television RETAILING o May, 1946



dc. Ivery plastic with ribbed grip.
Hinged bronze whisk-its catch beard

clippings. Comes complete with cord,
cleaning brush and head-guard. List
price $18.00. Schick Inc., Stamford,
Conn.—RADIO & Television RETAILING

Raytheon PRECIPITATOR

Precipitator package unit comprises

" power supply, ionizer, dust collector
cell and blower. Capable of handling

1200 C. F. M. per minute. Unit will re-

move 909 of all dust particles above
1/10 of a micron in air passing through
unit. Raytheon Mig. Co., Industrial Elec-
tronics Div., Waltham 54, Mass.—RADIO
& Television RETAILING

RADIO & Television RETAILING o
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Westinghouse STERILAMP

Bacteria are destroyed by rays of
Sterilamp. Natural air currents lift bac-
teria into range of lamp’s invisible

“bullets” of ultraviolet light. Suspended .

by picture hooks, the Sterilamp wall
fixture is connected to regular lighting
circuit. Westinghouse Electric Corp.,
Lamp Div.. Bloomfield. N. ].—RADIO &
Television RETAILING

Holland-Rieger
SWEEPER-VAC
Model T-100 cylinder cleaner features

toe tap switch control to eliminate
bending: super-speed nozzle with brush

for use under low furniture; dust proof
filter: powerful accessory tools. Deluxe
brown webite finish. Holland-Rieger,
Sandusky, Ohio—RADIO & Television
RETAILING

Seth Thomas ELECTRIC CLOCK

Electric alarm clock, “pyper” model.
Case of lustrous molded ivory plastic.
Dial mounted at angle to facilitate read-
ing. Square plastic crystal superim-

posed over dial: practically unbreak-
able. @Ghoice of plain or luminous
model. Height 473", width 41,”, depth

21,”. Seth Thomas Clocks, Div. of Gen-
eral Time Instruments Corp., Thomas-
ton, Conn.—RADIO & Television RE-
TAILING

Bersted TWIN WAFFLER

Model No. 255. Modern design: chrom-
plated: long-life heating element in

cover and base; twin heat indicators.

»
7

Makes two waifles at a time, each 57 x
5%". Priced at $9.30. Bersted Mig. Co.,
Fostoria, Ohio — RADIO & Television
RETAILING

Sunbeam TOASTER

Double thermostatic control for even
toasting; can be set to any shade of
toast desired. Can be set to “pop” toast
up, or keep it "warm" ingide the toaster:

has signal light to indicate when toaster
is on, and if toast is done. Crumb tray
at bottom snaps down for easy cleaning.
Sunbeam Corp.. 5600 Roosevelt Rd.,
Chicago 50, IIl.—RADIO & Television
RETAILING.

Helmeco HOT CUP

37 oz. ac-dc waterproof, universal
type, hot cup. Useful as utility portable
heater for all hot drinks. canned foods.
boiling eggs. etc. Helmco Inc., Lacy
Products Div., 1215-31 Fullerton Ave.,
Chicago 14, I.—RADIO & Television
RETAILING

(Continued on page 70)
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Electrical Appliances

Miracle ELECTRIC IRON

Automatic electric iron, No. 160.
Features: twin points for ironing in
small spaces without reversing; safely
rests on side when not in use; air-

cooled - handle and sole; accurate
thermostatic fabric heat selector. Handle
equipped with a wrinkle-finder head-
light. Operates on ac only. Miracle
Electric Co., 36 S. State St., Chicago 3.
IIl.—RADIO & Television RETAILING

Polar Cub FAN

16” oscillating fan, with Gilbert in-
duction motor. Operates on 110-120
volts, ac, 60 cycles. Self-aligning, oil im-
pregnated, graphite bronze bearings

with oil reservoir and felt oil retainer.
Oscillating movement supported on ball
race thrust bearing. May be operated
as non-oscillating fan. A. C. Gilbert Co.,
New Haven, Conn.—RADIO & Televi-
sion RETAILING :

Royal VACUUM CLEANER

Super grand Royal, model 177, has
new type metal covered motor-driven
brush; three adjustments for height.
Trigger switch located at finger tips in

70

handle; wide opening bag; streamline
designz nozzla adjustment: “adjustorite”
efficiendy indicator for showing correct
nozzle height. P. A. Geier Co., Cleve-
land, Ohio—RADIO & Television RE-
TAILING

Vaculator HOT PLATE

Deluxe 2-heat hot plate designed for
use with glass coffee makers. Equipped
with 2-heat switch, one heat for brew-
ing and one for keeping coffee warm.

Combination of highly polished, chrome-
plated shell atop black plastic base;
will not scorch or scratch. List price is
$5.25. Hill-Shaw Co., Chicago 6. Ill.—
RADIO & Television RETAILING

"Comfort-Air'" HUMIDIFIER

Model No. 600 humidifier; can also be
operated dry as a fan; water and ice
may be used for more cooling effect.
161/,” high, 12” diameter, weighs 15 lbs.
Hil-Lor Mfg. Co., 1431-1433 E. 67 St.
Chicago 37, IIL—RADIO & Television
RETAILING

Handyhot PORTABLE WASHER

APortable washer, 13 “ in diameter, 10~
high, with two strong black enamaled
handles at top. Smooth, three-blade agi-

tator to keep clothes and water in con-
stant motion; oscillating movement. Mo-
tor air-cooled and especially designed:;
permanently lubricated gears;aremov-
able top; heavy duty rubber covered

cord and plug cap permanently at-
tached. Companion item is 8” portable
rubber wringer which. attaches to side
of tub:; has covered clamps to protect
finish. OPA price is $18.55 in zone 1,
and $20.55 in zone 2. Chicago Electric
Mig. Co., 6333 W. 65th St., Chicago 38,
I1l.—RADIO & Television RETAILING

GE TUNE-A-LARM

Clock can be set to turn radio on
at certain hour; if clock is not shut off
a few minutes after radio starts, a con-
ventional type alarm goes off. Plastic

case of mottled mahogany: maroon
numerals on grey background with
light tan alarm face. General Electric
Co., 1285 Boston Ave., Bridgeport 2,
Conn.—RADIO & Television RETAILING

Knapp-Monarch MIXER

Qdiet power mixer for mixing, whip-
ping, stirring, beating and extracting
fruit juices. Detachable motor; revolving

turn-table; small mixing

large and
bowls; removable beaters. Knapp-Mon-
arch Co., 3501 Bart Ave., St. Louis, Mo.
—RADIO & Television RETAILING

Onan GENERATING PLANT

Electric generator with- capacity of
3000 watts; ac-de current. Features:
heavy duty construction, extra heavy
shafts; high-low selector switch for
high charging rate for low batteries;
generator and engine directly connect-
ed forming single unit: engine has ex-
tra large rods and crankshaft, gear-
driven oil pump to supply constant

(Continued on page 72)
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40 comes to ELECTRIC COOKING

sleck as a STREAMLINED TRAIN

Now!an electric range to give
Mrs. America the style she has
dreaméd of to “dress up”’ her
kitchen. Gleaming white por-
celain enamel and smooth,
flowing lines with no cracks,
corners or crevices, make Ad-
miral ranges easy to cleanand
keep clean. Here is truly
America’s most beautifully
styled electric range.

=

?%M I:\‘E'A'I'URE_S

...... e < ¢ Flex-O-Heat "no-skip’ surface
- . : ' unit controls.

® Automatic cooking . . . now simple
as ABC.

® White plaskon hardware with
chrome trim.

® Big oversize oven.

® Roomy warming drawer.

@ 7-qt. deep well cooker with
Flex-O-Heat control. '

® Two convenient outlets (one
automatic).

ELECTRIC.
RANGES

AN S

ALSO OUAL-TEMP REFRIGERATORS ¢ HOME FIREEZERS e RADIOS ... ADMIRAL CORPORATION, CHICAGO
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Profits in Appliances

flow of oil to bearings; special attach-
ments are available for running plant
on Butane, Propane and Natural gas.
Dimensions: 35” long, 301,” high, 18”
wide. D. W. Onan & Sons, 39-51 Royals-
ton Ave., Minneapolis 5, Minn.—RADIO
& Television RETAILING

Broilking TABLE BROILER

“Regent” model 551, in round shape.
Cover has double lock hinged to hold
hood upright: louvers in cover to pro-
vide air circulation. Heat indicator; high
and low heat: heating element remov-
able for cleaning. Steel wire grill ad-
justable to two heights: removable gravy

pan; heavy gauge steel body; chromium
plated. Dimensions: diameter of base.
11; width, including side handles 15”;
height 71,”. International Appliance
Corp., Metropolitan and Morgan Ave.,
Brooklyn, N. Y.—RADIO & Television
RETAILING

Regina CAN OPENER

“"Smoothcut” can opener, deluxe
household model; wall type. Double-
angle cutter. All parts die-cast. Com-

pensating spring allows cutter to oper-
ate smoothly. Easy-pierce cam facili-
tates piercing. White enamel, and pol-
ished chrome with red plastic handle.

$3.45 retail, ($3.55 West of Rockies).
Regina Corp., Rahway, N. .—RADIO &
Television RETAILING

Tutt TOASTER

Toaster equipped with warming
“oven'. When toasting process is com-

pleted, bread is mechanically placed in
oven, The Tutt Co., 4107 Willys Park-
w&y, Toledo, Ohio—RADIO & Television
RETAILING

Featherline ELECTRIC IRON

Model #103. Precision automatic iron
with folding handle: Feature: Dial for

fabric heat control; over-all heating ele-
ment; 1100 watts; evertight folding han-
dle; weighs 31/, lbs.; firmly attached
cord held out of the way by spring; in-
terchangeable parts. OPA priced at
$9.95. Featherline Corp., 299 Madison
Ave., New York 17, N. Y.—.RADIO &
Television RETAILING

Oster MASSAGETT

Model No. 4, electric massager for
home use. Motor suspended on a frame
at the front end. and rotates on ball
bearing eccentric: at rear, motor pivots

on a spring. Action is imparted to
finger-tips. Compact, weighs 22 oz.
Operates on ac and dc. Equipped with
a 9 ft. cord. Priced at $16.50. John Oster
Mig. Co.. Racine, Wis.—RADIO & Tele-
vision RETAILING

Kitchen includes double “jumbo” util-
ity cabinet, 247 wide x 241/,” deep x 84¢
high. Cabinet over refrigerator is 36"
wide x 137 deep x 187 high, joined by
wall cabinet 15 wide x 13 deep x 30”
high. Corner cabinet left of window is
25 x 25 x 30 inches; next wall cabinet is
24 x 13 x 30 inches; cabinet over range
is 36 x 13 x 18 inches; cabinet extreme
right is 30 x 13 x 30 inches. Base cabi-

nets (l. to r.) are 15’ x 245" x 341,
(cupboard base) cabinet with a maple
14 working top. Base cabinet in cor-
ner is 42” . To right of range base
cabinets are 157 x 2414,” x 341" and
18" x 241,” x 3414”, both with
112" thick working surface. Edison Gen-
eral Electric Appliance Co. Inc.. 5600
West Taylor St., Chicago 44, IIl.—RADIO
& Television RETAILING

FOR LATEST RADIO MERCHANDISE SEE PAGES 46 TO 49.
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Maytag GAS RANGE

Dutch oven gas range features auto-
matic time device which turns range
off. seals flue vents, and permits heavily
insulated oven to continue cooking. Vis-
ual height controls; all-welded steel
chassis: roomy storage compartments.

A
Two standard size, one giant size, top
burners, and a B-quart Dutch cooker-
well gives maximum cooking capacity.
White, porcelain enamel, chrome trim-
med. The Maytag Co., Newton, lowa—
RADIO & Television RETAILING

Yogue TOASTER

Manual pop-up toaster, model T-25A.
Toasts two slices of bread, both sides
at same time; manual pop-up conven-

ience. Chrome finish. Size 715" x 614" x
673”. Sheridan Electronics Corp., 2850
S. Michigan Ave. Chicago 16. Ill.—
RADIO & Television RETAILING

Fayson HEATER

Electric heater with stainless steel re-
flector; safety guard; metal top handle
for carrying. Baked, wrinkled, neutral
tan finish; ac and dc. Quick heating.
Size:15” x 1314”. Complete with 6’ cord,
priced at $10.05. Fayson Appliance Co.,
Inc., 1875 Broadway, New York 23, N. Y.
—RADIO & Television RETAILING

AuthOtone MUSICAL KNOCKER

Suburban model with colonial
knocker, which issues two-toned chime;
finished in polished brass, with ivory
enamel chime for inside. Dimensions:
83,"” high x 3” wide. Mounts directly on
door; actuated by mechanical move-
ment—not electrical. Auth Electrical
Specialty Co., Inc., 422 E. 53rd St., New
York 22, N. Y.~RADIO & Television
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YOU SHOW THEM WHAT
THEY'RE SHOPPING FOR!

Prospects become customers quicker when you show the Gibson
line. Exclusive features women have alicays wanted. “Plus”
values in construction that assure years of’ economical, service-
free operation. Go Gibson for the shorter line with the quicker
turn-over!

FREEZ'R SHELF REFRIGERATOR. Clear-across, wall-to-wall shelves of
different temperatures—humidities. Freez'r Locker for frozen
foods. Perfect preservation of every food. Moist Chiller—and
other additional Gibson “originals.”

KOOKALL ELECTRIC RANGE. The “dream’ stove. Fully automatic
—turns itself on and off. Set it, forget it! Waist high broiler—
banquet size oven—PLUS the UPS-A-DAISY—a secret today
that will capture every woman’s heart tomorrow!

HOME FREEZER. It’s UPRIGHT —no more “grab-bag” groping!
Wali-to-wall shelves—glassed-in doors—offer clear view, instant
identification, easy selection. Direct contact assures faster. more
economical freezing. It's the NEWER freezer of unmatched con-
venience and profit possibilities!

GIBSON REFRIGERATOR COMPANY->

- GREENVILLE, MICHIGAN

RETAILING
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NEWS FROM

jlw ’Wlu'te

OUR RADIO WAS STILL TELLIN’ Us THAT THE
STEEL STRIKE WAS ended when 2 certain comely
young lady rushed in to ask us if she conld get her
new General Electric refrigerator and electric rang¢
in a week oOF ten days, now that the strike is over.
Gosh! We hate Lo say “po’—but even worse We

to make promises we can’t keep. Way it
it'1l be five or six weeks (at jeast)
tors, ranges, washing machines

even longer. Meanwhile we'll do our b
the good radios, records and appliances we can.

the word GOOD!)

ouse

+H1S 1S ABECK OF A STORE! . - -
WE DON'T TAKE orders or down paym
definite delivery promises or even sell our best prod-

ucts (at present only). We do take listings wEich we
honor as orders though. Here’'s how we it—we'll

be glad to. take your name, address,
pber and list it for any of th
S

get.’em elsewhere we'll expect Y 1 However—
we'll follow our lists even if we don’t have 2 frien
left when plentiﬁul again. It’s the fairest

policy we can fi

«BUYERS wON'T BE P

HEADLINE ‘IN A TRADE

We've known that all along! smart

prand’ merchandise——pa ticularly 11 Radios
un!

home appliances: Beware of
goods. (We've turned down more than 2
thousand new radios from e different

cause they weren’t up to our gquality standa.rds'.)

WE'RE BATTERED AND
BORROWED HORSE but
two New

a’'n everything'.) For

Jones
" e a sizable stack of

. peaters and tub-thumpers we hav
& superb sizzlers!

HONESTLY——WE HAVEN'T MmucH TO SELL EX-
EPT RECORDS AND RESPONSIBLE repair service,
and the following:

Mitchell 3-Way Floor Larips

‘White Cross Coffee Makers

Silex Repair Parts

Electric Juicers and Broilers

Poor Chimes

Lumline Light Bulbs

Electric Heating Pads

Musitron Record Players

Fluorescent Lamps

General Electric Clocks (commercial)

General Electric Lamps

Regina Can Openers

Burnproof jroning Board Covers

Infra-Red and Quartz Therapy Lamps

THE BROAD HIPPLE BUSINESS MEN’S ASSOCIA-

VING A FREE Chili supper for its mem-

bers at 6:30 Wednesday, February onth at the Masonlic

Hall in Broad Ripple,
a red necktie 50 the soup spots won’t show next Wed-

nesday'

j/w W/u'te‘ vlJoude

910 E. 63rd. Street
BR. 6411

We're Here 9:00 a. m. to 8:00 p. m.

typical Jack White writ- y
'._‘ bdm which appeared in h
USSR REe0a pee oy Mkons {
- up and take notice.

How fo

Zl\’loosier Merchant’s Chatiy
ewspaper Copy Keeps 0ld

: Customers Informed:;
:)

Bri
rings New Ones to Store

® D

becagsé)eople come into your store

=~ localyou ran a sparkling ad in

e ngwspaper? Do you re-

T yo(l)lrlr’lplunents on the way y'o
people wanidtvoe rrgzirtl;gthspace? Dg
. e .
;xritgf:si istore because he (:v;?e: :tlltcelf

If youn(;gasd:?

o) nswer ‘‘yes” t
gcg(s);ox;§,hyou know that yoct)x t}?fse
a,dvert?s 11Is1 (?d the first purpose ir?
tention. %ozogaliraévedattrmted 28

rawn people

into the store
, and th
all potential customeize people are

He Gets Results

There i

et :;ghls a radio merchant in In-

Al araher Shorey Cabr: “Hs

e questions. i

o ‘si;z .; :;(ék White. Mr. White ;;Illg

e V(s:’o-_owners of the store

poaied Rk h_1te House, located at:
. B3rd St., in Indianapolis. This

is a radi
0, rec
store. » record and appliance

N
thre(::t aeday passes but that two or
bare mp rspns come into this stor
St 1i:ixztlon these ads written be
i artic(Ie. In fact, that is the waz
AT e happened to be written
s et s;hwent_into the store and.
e o0 writes the ads here?”
ol 7 t((e)r ad-writer is that ai:—
TR hat.xtllc;th;r advertiser’s
aplpfaltshto the gener(z:.;ldpf}lfblti;::1 § &
practicee first place, Mr. White
% writis the art of being himself
to—earthng these ads. He is dOW;:l
, unpretentious, chatty anc-l
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Write Ads That “\Pull’’

informal. He doesn’t hesitate even
to laugh at himself, at times, which
of course, adds humorous appeal as
well as human appeal. For in-
stance, this is what he says in one
of his ads: .

“This is a heck of a store . . .
(in a way) We don’t take
orders-or down-payments or make
definite delivery promises or even
sell our best products (at present
only). We do take listings which
we honor as orders though. Here’s
how we do it—we’ll be glad to take
your name, address, and ’phone
number and list it for any of the
General Electrie, Zenith, Motorola,
Emerson, Crosley, Thor, Sonora,
RCA Victor (or .any other) good
products which we’ll have later.
When these appliances are avail-

public. Above all, Mr. White is hon-
est in his advertising. He does not
pretend that the store is working
on a pegce-time basis, as yet, be-
cause everyone knows that the
merchandise just isn’t available.
He is so surprisingly frank, that
the effect is often startling. The
customer or prospective qustomer
reading the ad may say to him-
self: “You are so right, Mr. Ad
Writer, but how come any mer-
chant dares to be THAT frank? Is
this something new in advertising ?”

Honesty Best Policy

As to The White House radio re-
pair service, he says: “Radio Re-
pair Service is no better than the
firm which does it. We guarantee

days” and found that “a few days”
might mean a few months, it is re-
freshing to hear the unadorned
truth. To know what to expect!

The majority of people like to
read ads that are easy to read, en-
tertaining, if possible; informative,
truthful, honest, and frank! They
like ads that are direct and to the
point, even if there is an extra
amount of wordage, and especially,
if it is written in an easy informal
style. They like ads that inspire
confidence. They like to be “talked
to” in a down-to-earth-manner.
If they like the ads, they usually
patronize the store.

As for professional and gram-
matical rules in writing ads, they
are often violated in the best of
writing—but for a purpose. If end-

KEEPS HIS BUSINESS IN THE PUBLIC EYE

Dealer White demonstrates that local newspaper advertising can be made to pay.

People watch for his weekly “column’’—and are attracted by its frankness: intrigued
with its humor—Dbenefited through its informative content.

“White House” advertisements provide retailers with ideas to adapt to their own busi-
nesses—Getting clear-cut ad messages down in black-and-white, will help any dealer

keep out of the ﬂ.

able—we’ll call you. You’re under
no obligation to us and if you can
get ’em elsewhere we’ll expect you
to! However-—we’ll follow our lists
even if we don’t have a friend left
when things are plentiful again.
It’s the fairest policy we can figure
out!” This is only a part of one
ad written in this style and this
weekly feature is titled “News From
The White House.”

Mr. White is exceptionally frank,
even if it is at his own expense.
This gains the confidence of the

RADIO & Television RETAILING @ May, 1946

our repairs for three months.”

All of these ads are direct and
to the point, in spite of their chatty,
conversational style. They are in-
formative and ' they really say
something. They are particularly
appealing at this time, when every-
one is trying to recover from war-
time blues and wondering where to
turn next in their search for scarce
merchandise. Because customers
have so often ‘been turned away
from some stores with the promise
“it will probably be here in a few

ing a sentence with a preposition
makes it sound more conversational
and less pretentious, why not write
it that way? Probably there is a
place for the staid, conventional,
type of advertising, but not at The
White House!

Even a college professor may
chuckle when he reads some of
these ads, and may say: “What a
shame! The way they ‘mutilate’
the English language!” But if he
reads it, that is the important
thing!
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ROY CUNNINGHAM, “CAP‘ CAPELLI, RAY ADE, VIC STALFORD,
District Merchandising Manager, District Merchandising Manager, District Merchandising Manqger, District Merchandising Manager,
PITTSBURGH LOS ANGELES JACKSONVILLE DETROIT

JIM MARTINEAU, FRED EGGAR, ] JIM CORSARO, CARL HALLER,
Merchandising Manager, District Merchandising Manager, Divisional Merchandising Manager, District Merchandising Manager,
SALT LAKE CITY MINNEAPOLIS BUFFALO CINCINNATI

TED BRIEN, JACK PARKER, ERNIE MESERVE," . JOHN WEAR,
District Merchandising Manager, District Merchandising Manager, Divisional Merchandising Manager, District Merchandising Manager,
SEATTLE RICHMOND NEW YORK PHILADELPHIA

HARRY GILES, LES SHAW, BOB JANDA, VIC ELMBLAD,
District Merchandising Manager, District Merchandising Manager, District Merchandising Manager, District Merchandising Manager
ATLANTA CHICAGO ST. LOUIS DALLAS
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JACK O’DONNELL,
District Merchandising Manager,
BOSTON

Your success as a dealer depends largely on how you solve your *
everyday problems of sales selection, personnel training, product
service, accounting, store layout, advertising. These are the very

activities in which Graybar Merchandising Men are highly
experienced.

“TRACE" TRACEWELL, iy N :
Dist#ich Mo SaaMant sor ' . Some of these specialists you see here. There are many more, at

EEERECEND strategic points throughout the nation. Each is familiar with sales

conditions in his ared. Thus, when Graybar works with you, you’re
SOl i o sure of highly effective merchandising — sound selling methiods
Merchandising Manager, geared to the preferences of your-customers.
SAN FRANCISCO i e . : 2 ?
i The lines that Graybar distributes include the big names in home
radio and appliances. Our nation-wide warehousing system gives
you quick deliveries. As a Graybar dealer, you get the best mer-
chandise —prompt attention — outstanding service — and powerful
merchandising help. Graybar Electric Company. Executive offices:
Graybar Building, New York 17, N. Y.

4651

LARRY BRAY,
District Merchandising Manager,

KANSAS CITY \\\\\\\\\\\\\\\
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® Its juice in a jiffy with JUICE
KING. Single-Stroke handle cuts
squeezing time in half! Little won-
der that the beautiful new JUICE
KING reigns the popular favorite
with housewives—a profitable line
with dealers,

And—here are FIVE more PLUS
features that confirm JUICE KING
supremacy; Patented Juice-All
Strainer * Deep-Well Cup * Inter-
locking Cup, Strainer and Base *
Steel Handle * Open Design.

JUICE KING models retail from
$4.95 to $9.95. For the finest in home
juicers—feature JUICE KING!

Watch for the
registered
JUICE KING
trademark in
leading national
publications.

NATIONAL DIE CASTING COMPANY
Touhy Ave. at Lawndale
Chicago 45, il
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New Electrical Toys

Jim Prentice ELECTRIC
BASEBALL GAME

Batter presses a control button as the
ball goes by home plate; pitcher con-
trals speed of steel ball. Two play at a

time. The play flashes on the multiple
lighted electric diamond. Operates on
two standard flashlight batteries. or on
a special transformer unit. Electric Game
Co., Inc.., Holyoke, Mass.—RADIO &

| Television RETAILING

Empire TOY ELECTRIC RANGE

No. 212, electric range, with “signal”
light; 15” x 123,4” x 734”. Fully enclosed.
heavy-duty, insulated. safety burners.
“Signal” light indicates when range is
connected. Movable play switches on

chromium panels. Large capacity oven
has porcelain type unit. Six utensils in-
cluding top-of-range “play” cooker.
Heavy. welded steel construction. En-
ameled and trimmed, complete with
cord set attached. Priced at $6.50. The
Metal Ware Corp., Two Rivers, Wis.—
RADIO & Television RETAILING

Pow'r House ELECTRIC
ASSEMBLY KIT

Junior model electric toy motor and
transformer assembly kit; completely
equipped. Easy to follow instruction
book, illustrated with comics packed
with each game. OPA priced at $6.95.
Additional assembly kit groups include

ferris wheels, merry - go - rounds, cali-
opes, etc. Kelmar Corp., Wisconsin
Tower, Milwaukee, Wis.—RADIO & Tel-
evision RETAILING

3

ECA PIANOTUNE

Chromatic toy piano, finished in Chi-
nese red lacquer, plastic keys. Covers
almost 21/, octaves, stands 24” high.

Removable legs, and bench to match.
$25. Electronic Corp. of America, 45
W. 18th St., New York 11, N. Y.—RADIO
& Television RETAILING

ElecToy CANNON

Fitted with magazine to feed wooden
pellets into breech, cannon fires in
rapid succession by electric control. Op-

erates from ordinary electric outlet.
Fires 10 wooden shells, but is harmless.
Electronic Labs Inc., 122 W. New York
St, Indianapolis, Ind.—RADIO & Tele-
vision RETAILING.
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PRODUCTS OF ELECTRICAL APPLIANCE MANUFACTURERS

Listi o o
isting the companies whose lines cover one or more of the seven groups of greatest importance to retailers and distributors
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Named N 0i'ge Official

W. S. (Bing) Law has been appointed manager
of refrigeration sales for the Norge division of
Borg-Warner Corp., announced M. G. O’Harra,
vice-president and general sales manager.

Uliiversal Plans Sales
and Advertising Campaign

“Hoist Your Sales” is the slogan of
Universal’s 1946 sales campaign .as an-
nounced by Landers, Frary & Clark, New
Britain, Conn. A new plan designed to
provide a tie-up for Universal dealers,
with consumers throughout the country
has been developed by the company.

Concurrent with -national advertising,
Universal will supply dealers and dis-
tributors with compléte promotional ma-
terial. Sales kits, floor and window dis-
plays, banners, news mats, calendars, and
other specifically designed sales aids will
be given to dealers as part of the “Hoist
Your Sales” Plan. :

Universal’s national magazine adver-
tising campaign will feature the phrase,
“Designed for beauty . . . perfected for
performance.” Nearly a million dollars in
advertising and promotion is being ex-
pended by the company.

Show Appliance Cover
To Sell Merchandise

You can use the cover which opens the
electrical appliance section as a sales
tool, both in your store and in outside
calls. It will help your customers visualize
how the electrical appliances you sell will
fit into their new kitchens.

The kitchen shown on the cover has
been installed in the store of Lewis &
Conger, house furnishings store at 4sth
St. and Ave. of Americas, New York City.
This kitchen, designed by Cox, has the
following products:

GE refrigerator

GE Range

Cory coffee brewer and stove
Toastmaster toaster
‘Mixmaster mixer

Flush Wall radio

Rival broiler

Sylvania fluorescent lamps
Cox cabinets and fixtures
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CUSTOMERS don’t want to walk

into an argument. They want

to walk up to .the range or appli-

ance for the fuel they prefer. That’s

why more and more leading dealers are lining

. up with Estate Heatrola...the one line of cook-

ing and heating "appliances for all fuels...all sold
under one famous trade name. ;

°
BIG NATIONAL ADVERTISING in color in The Saturday Evening Post, Good
Housekeeping, Woman’s Home Companion, Better Homes & Gardens, and
Country Gentleman is pre-selling your best prospects on Estate Heatrola Gas
and Electric Ranges with the famous Bar-B-Kewer. Write today for full facts
and name of your nearest distributor.

RANGES & HEATERS

Ranges for City Gas, LP-Gas, Electricity ® Heaters fof Coal, Wood, Oil
THE ESTATE STOVE COMPANY, Hamilton, Ohio ® House founded in 1842
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Changes in Buying Habits
and Innovations in Design
.Requ-ire New Selling
Metiwds by Dealer for Con-
sole and Table Models

® The radio dealer is up against a
new public to-day. He may. think
he recognizes the same faces he
knew before the war. But their
buying habits have changed.

His customers have bought no
new radio receivers for several
years. They have, however, done a
lot of reading, dreaming and plan-
ning.
~ As a result, cultural standards are
higher. There is a vast and ex-
tended market for more beautiful
home interiors.

People have a greater apprecia-
tion of good design. They will select
new and better radio cabinets for
these interiors.

Better Looking Cabinets

Concepts of customers have not
been the only change in the radio
industry. The appearance of radio
cabinets has been radically im-
proved.

The radio receivers being made
to-day represent a strong pick-up
from the general pre-war level of
beauty. This is true of consoles and
table models alike.
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Many of the new consoles in the
upper price range are especially
well designed. This has been made
possible by new techniques in wood-
working. '

Some of these changes were de-
scribed in an exclusive interview
given by George N. Lamb, Secretary
of the Mahogany Association, Inc.
of Chicago. _

“There have been tremendous
technological improvements in the
production of mahogany plywood
which is used for many console
radio cabinets,” said Mr. Lamb.
“The industry made perhaps 25
years of peacetime progress during
the war.

“Much of this revolutionary
change has arisen from the devel-
opment of synthetic resin glues.
These new adhesives make a bond
that is stronger than the wood
itself.

New Manufac.;turing Methods

“These glues have also enabled
radio cabinet designers to develop
new shapes and forms. Before the
war, plywood was bent only after
it was made. The new method is
to place the plywood in forms be-
fore the glue hardens, and mold
it to any shape desired, using elec-
tronic heat instead of time drying.

“Plastic materials are used to im-
prove the finish of radio cabinets as
well. They give a hard, pre-finished
surface that will resist the heaviest
type of service,

“These phenolic resin finishes
don’t check and craze, as is often
the case with old varnishes. They
also make possible the use of the
more highly-figured woods without
having them check later.

“Another development which has
improved the appearance of new
radio cabinets is the foolproof wood

Selling
the New
Radio

Cabinelts

bleaches invented during the war.
Earlier bleaches had a tendency to
bleed. The newer ones are much
more potent than those that were
being used before the war.

“It seems likely that radio manu-
facturers will not go back to the
light blond finishes that came out
in some models before the war. In-
stead, new cabinets are appearing
in intermediate honey tones. These
colors show the wood to good ad-
vantage, and give it character, life
and depth.”

Feature “Furniture’’ Pieces

This upgrading both of public
taste and of radio cabinet design
constitutes a challenge to the alert
radio dealer to-day. It is up to him
to select ‘and sell the radios which
will meet the néw public demand.

The live radio merchandiser will
seize the opportunity to sell radios
not only as receivers but as part of
the home interior. Department and
furniture stores are already doing
ensemble selling of a complete liv-
ing room, The radio ought to find
its place in that room.

After all, radios are seen more
than they are heard. Housewives
listen to a radio only a few hours
of the day, but they see it during all
their waking time.

Point-Up Styling
With the variety of beautiful
models now being made available,
the radio can be the focal point of
home decoration as well as of in-
terest. And when the radio dealer
sells style, he is building on the
soundest possible basis. This is be-
cause when he adds style changes
to those of technological improve-
ments, he assures himself of a
greater volume of replacement busi-
ness than ever before,
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at the Chicago
Radio Parts Show!

STEVENS HOTEL— MAY [3-16
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Make tracks for display Room 10 -
3rd floor—and witness
Merchandlsmg H|siory in the Making

s ey IT S NEW. .. IT’S STARTLING . .. it’s one of RCA’s con-

MEET THE GANG ! j trxbutxons to the advancement of electron tube and parts

distribution. Distributors throughout the country will hail

20 “RCA HEADQUARTERS,, . it as the answer to one of their tube- and parts-selling

problems.

e r What is it? It’s store selling in modern form . . . lifted to
. (See Hotel Bulletin Board or RCA ' new peaks of efficiency through the design of special sales-

i Booth for Room Number) ' servers adaptable to any floor layout . . . geared to accom-

See the display in Room 10 by all means X PR LIRS T

. —but don’t forget the gang at “RCA You’ll see the complete line of sales-servers . . . hear how
. Headquarters' want to see you, too. they can bring more business your way. You’ll be shown
Drop around anytime for a bit of friendly model store layouts that will help you visualize just how
~conversation—and refreshments. But this new store-selling technique can build your business.
. make it a date for sure. = Bring your floor plan dimensions with you and let’s discuss
L&M o Db e B e i e and lay out an effective store arrangement for you.

The Founiamhead of

Listen to *“THE RCA SHOW,"” Sundays, 4:30 P.M.
. Modern Tube Development is RCA il ]

EST., NBC NETWORK.

TUBE DEPARTMENT

RADIO CORPORATION of AMERICA

HARRISON, N. J.
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{HIS MASTER'S VOICE,

ICTOR makes the
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V IC I ROLA Victrola *T. M. Reg. U.S. Pat. Off.
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W's o Sp\‘ﬁ “Decision!

STROMBERG' Even emphatically well-mated souls,
CARLSON ay have different reasons to want the same goals.

You may sell the wife on the basis of beauty, i : i i :
But he wants reception, not mere tutti-frutti.
If you are in business for more than your health, '
Then appeal to both sexes, and wallow in wealth. ' )

How to accomplish this dual appeal?
Ask Stromberg Carlson, they’ll gladly reveal—

The American Magazine double-exposes

; o DOUBLE-EXPOSES
Their ads to both sexes, it’s under both noses. ELECTRICAL ADS
Double exposure, the singular buy, PN TO BOTH SEXES

Makes certain both sexes will give you the @

THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, NEW YORK 17, N. Y.
PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER’S, AND WOMAN'S HOME COMPANION
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Service trainee and owner Wilfred J. Dion, right, at oscilloscope. Instrument panel and work bench designed and built by Dion.

Expert Service Stressed

New England Firm Specializes in Domestic and Commercial Radio Work

® A radio service business today
‘should not limit itself to the main-
tenance of home and auto sets, says
Wilfred J. Dion, owner of the East-
ern Radio & Electric Supply Co.,
Portsmouth, N. H. His thriving
business on Islington St. in the New
England town, which Mr. Dion
opened after serving with the Sig-
nal Corps in Greenland, is “paying”’!

Eastern Radio has a flair for sell-
ing, too, in addition to service, and
the store will be stocked with a
complete -assortment of new radios
and appliances as the merchandise
becomes available. But meanwhile
Mr. Dion developed the mainte-
nance business to its most profit-
able point and concluded that “to
have several irons in the fire” is a
money-making policy.

Specifically, Mr. Dion. gives his

RADIO & Television RETAILING e May, 1946

attention .to the servicing of air-
craft radio, leased equipment, taxi-
cab radio and (in a preliminary
way) television. To do these jobs
successfully, a well trained tech-
nician is required. But Mr. Dion has
been in some phase of the radio
business since 1920, and has made
it a point to keep abreast of what'’s

new and what’s coming up. He has °

equipped his shop with test ap-
paratus that is complete, modern
and impressive,

In a town the size of Portsmouth,
which has a population of about
15,000, Mr. Dion has found that a
maintenance man must be excep-
tionally careful and competent in
his work. A radio man in such a
location necessarily does business
in a “community way” and word-
of-mouth reports on the quality of

his work are circulated around
town in short order. Besides, in
Portsmouth, the local broadcast fa-
cilities go.off the air early in the
evening and radio listeners must
then switch to stations in Boston,
New York, or other more distant
points. Mr. Dion must keep this in
mind, in order to give his cus-
tomers the best in radio reception.
In order to be fully prepared for
television, and to have himself lo-
cally identified as the expert on the
new art, Mr. Dion does more than
to read about the subject. He is
constantly building experimental
tele apparatus when he has the
time, and recently came up with a
complete television camera, He ex-
pects to be several months ahead
of the game, when television hits
Portsmouth on a full scale.
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Circuit Data for Fou;

Aligning Zenith 6D014 & 6D029, Arvin 4

-
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@® Zenith chassis 6C01 used in
Models 6D014 and 6D029 is a 6-tube
1-band ac-de set, using a 5 in, “Al-
nico 5” PM speaker. The receiver
utilizes positive feedback in the au-
dio circuit to boost the bass tones,

especially on low volume. In-phase
audio voltage from the voice coil is
fed .back to the first audio grid
(128Q7) through the low-pass filter
composed of R10, R7 and C15, to a
tap on the volume control R6. One

TEMPLE

125A7
V-l

50L86T
v-4

|

R-P R-10
1800 - lizan v

110-120 vOLTS
AC-DC INPY;

NOTES -
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& VY ODE i C-12D WAS ARATE Rk CAL. -

WAS 20, AND R-i/l WAS NOT USED, SHicdRiciTor Ce/2Awas 202ce,

c-/2¢

o

side of the output' transformer is
grounded. Which side is grounded,
determines the phase relationship
of the feedback voltage. When re-
placing the output transformer,
therefore, be certain the proper end
of the secondary is grounded. Other-
Wise degeneration will result. To
check, operate the set on low vol-
ume, with the feedback lead dis-
connected at the voice coil. Then
re-make the connection. The vol-
ume, especially the bass tones,
should increase.

Hum-balancing is accomplished
by means of an output transformer
tapped off-center. This tap is the
B4 connection from the 3575 cath-
ode to the 35L6 plate. The lower
connection of the output trans-
former primary supplies B+ through
the carefully - adjusted hum filter
comprised of R12, R13, C18 and C19,
to the 35L6 screen and the rest of
the tubes in the set. Power Supply
ripple currents flowing through each
part of the primary induce hums of
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Popular New Radio Sets

Westinghouse H-122 & H-130, Temple E-510
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equal voltage but of opposite phases
in the secondary, where they cancel
out. This circuit allows a higher ef-
fective plate voltage on the 35L6 for
increased power output.

Temple Model E-510 is a 5-tube
ac-dec set in which B— is connected
to chassis ground. It covers the
range from 535 to 1700 kc. A con-
ventional superhet circuit is used,
except that a filter choke is ob-
viated by a two-section resistance-
capacity hum filter, tapped after
the first section to feed the power
amplifier plate.

Westinghouse Models H-122 and
H-130 utilize the same 6-tube ac-dc
superhet chassis. Model H-122, how-
ever, is° made as  a phono-radio
combination, using an . ac record
changer, and so may be used. only
on ac. Push-pull 2516’s driven by a
6SCT7. phase inverter, deliver 3.5
watts-of undistorted audio into the
3.2 ohm voice. coil of a 6-5/8 in, PM
dynamic. A high impedance crys-
tal pickup is used. The common B— .
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connects to a floating ground.
Arvin Models 444 and 444A use
the 4-tube ac-dc type RE-200 chas-
sis. Maximum power output of 2.5
W is fed into a 3.2 ohm, 4 in. PM
speaker. Undistorted power output

is .8 w. Some early models have an

additional .005 mf capacitor and a

150 ohm resistor in the oscillator

circuit. R-11, a 15 ohm resistor, and

. the tap on the primary of the i-f
(Continued on page 104)
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T-din gers Need Noli

Distinct Procedure for Each Basic Type—

® Hum symptoms caused by gross

power supply -defects are fair-
ly easy to service, and have been
diagnosed in several previous issues
of Rapro & Television RETAILING.*
The troubleshooting of other types
of hum, however—the kind which
tie up bench space and boost
service fees—is not quite as simple.
This first of two articles proposes to
classify the more difficult hum
troubles into two categories: steady,
or audio sysiem hum, and tunable
hum. A logical approach to each
will be presented. It will be assumed
that the most common category of
all, power supply hum, has already
been eliminated.*

Classify Hum, Try Tubes

Most experienced radiomen insist
upon checking tubes as the first
step of any general troubleshooting
procedure. Some, however, feel that
this iIs a slow process which should
be avoided in those stages of the
set where the trouble cagnot origi-
nate. In the present case, the latter
viewpoint is well worth considering.
Since many tube checkers are weak
on tube causes of hum, testing by
replacement is the best bet. In some
instances, testing by replacement
Involves the breaking open of stock
tube cartons. Naturally, this should
be kept to a minimum. Therefore,
even before testing tubes, a pre-
liminary classification of the hum
is in order.

Use your ears. If the hum is
steady, always present, independent
of any signals being received, atten-
tion should be focused upon the
part of the set between the input
to the second detector and the
speaker. On the other hand, when
the trouble seems to ride in on the
station carrier, look for the cause
anywhere from the antenna to the
last i-f circuit. From here on, the
logical procedure depends upon how
~ You've classified the trouble.

First Basic Hum Type

Steady, or audio system hum. It’s
rather ebvious, that even a slight
cathode-fllament leak in ga tube

®January *42, p. 56; Decemb. 44, b.72; July.
45, b. 76. Rt 72 e
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used in the second detector or first
audio stage of a receiver may result
in a bad hum output from the final
audio amplifier. This is dishearten-
ingly true of p-a systems and other
high-gain audio amplifiers. So by
all means start swapping tubes
from the low-level or second detec-
tor end of the set. Yet don’t neglect
the output stage, for unbalanced
or unmatched push-pull tubes can
cause much hum in sets using low-
capacity paper filter capacitors.

AUDIO OUTPUT TUBE

A No-signal plate current in P1 and B+ cur-
rent in P2 cause equal but out-of-phase emfs
to cancel in S. Resistor R adjusts balance.
WSpeaker field A used as filter choke, in-
duces hum emf in bucking coil B which, con-
nected in opposite phase to hum emf in wind-
ing D, balances out at C.

A-F OQUTPUT TUBE

FILTERED @+
£9

R
JTHER TUBES

When separate push-pull tubes
are used, change both together,
using two of the same brand if pos-
sible. Single-ended outputs, gen-
erally employing high gain, can
also cause hum in bad cases of tube
leakage. It is also wise to watch
out for some variation of the hum-
balancing circuit in which a tapped
primary is used in the output trans-
former. In these circuits (see dia-
gram) the no-signal plate current
of the output tube must bear a pre-
determined relation to the rest of
the B supply currents. Wartime
tube substitutions are a possible

cause of unbalance of this relation-
ship.

True, a shorted plate or screen
decoupling capacitor could also
provide the unbalance and there-
fore the hum. Experience, how-
ever, indicates that, apart from the
hum, no signal would then be
heard; in which case the hum is
the least of the troubles, and should
not be given a second thought until
the set is passing a signal.

How to Localize Hum

If replacing tubes has no effect,
an attempt must be made to local-
ize the defective stage. A handy
trick, in sets using ave, is to turn
the volume control; if the hum is
fully controlled by this adjustment,
the trouble is in the detector—first
audio stage. If it controls the hum
partially, or not at all, check once
more on the power supply. This
test should be made with the re-
ceiver tuned to a frequency at which
no signal is received.

An easy, and most reliable,
means of localizing hum to one
stage, is to shunt a large capacitor,
of .1 mfd or more, from control-
grid to ground at each audio tube
in turn, starting with the detector
end of the audio section. When the
shunt capacitor stops the hum, the
source of trouble will be found in
the grid circuit being shunted, or
the plate circuit immediately pre-
ceding it. Shunt the capacitor from
that plate to ground. If the hum
is stopped, the plate circuit is at
fault.

If the hum is not stopped, the
grid circuit components must be
checked. The same method of local-
izing hum to a stage, and then iso-
lating it to a circuit, can be prac-
ticed in reverse, by starting with
the final audio’s plate, and working
back to the detector diode.

Watch for Radio Ground

Occasionally a radioman will at-
tempt to localize the hum {n this
manner, and discover that the hum
is made worse by the shunting ca-
pacitor, sometimes seeming to
change tone or “quality” at the
same time. In these cases, a radio

-ground is probably being employed
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Jecome Time-

*st of 2 Parts Traces A-F System Causes

in the set, and in the shunting
tests, the negative or ground lead
of the test capacitor should be re-
turned not to the chassis, but to
the radio or floating ground.

Where to Connect Ground

This radio ground can be quickly
located. The regative filter capaci-
tor leads are attached to it as a
rule, and in ac-dc sets the line
switch also contacts it. Other points
where the radio ground generally
may be found, are at all cathode
returns, and the grid return of the
mixer. See illustration below, for
more likely points.

Having isolated the trouble to a
specific circuit, the next step is to
find the component or condition
which is creating the hum. Shunt
the plate or grid decoupling capaci-
tors with another of approximately
the same value.

Especially in smaller midgets,
cramped space may cause the de-
signers to permit ac-carrying fila-
ment or line-current leads to run
dangerously close to low level audio
circuits. Even a slight movement of
such leads may cause hum. This

increases the possibility of hum de-
veloping from inept service tech-
nique.

Upon turning over the chassis,
look for other servicing errors—re-
soldered connections may indicate
incorrectly re-routed leads, wrong
placement of new audio transform-
ers, and the like. Especially when,
for some reason, an extra audio
stage has been added. '

Even a slight unplanned coupling
can induce a bad hum from a power
transformer or choke into a first
audio transformer, or from un-
grounded filament wiring (even
twisted) to a grid lead running 2-3
inches away. Filaments wired in
parallel should be grounded at
either side or center tap. Above all,
in cases of high gain amplifiers, use
plenty of braided shielding. Con-
nections to volume controls and
phono jacks frequently bpick up
hum.

Check These Common Bugs

If a transformer has been re-
placed, demount it from the chassis,
clip a grounding connection to the
frame or core, and rotate it experi-

The radio ground, isolated from the chassis by a d-c blocking capacitor, caﬁ usually be -con-
tacted at these points: A, line switch; B, 2nd detector filament; C, filter capacitor negative; D,

mixer grid return;- E, cathode returns.

RECTIFIER

J

-2 NO. DETECTOR
B8
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The i-f and r-f arid returns cannot generally be "used.
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mentally until the hum pickup is
at a minimum. Remount the trans-
former in that position.

If a metal tube has been substi-
tuted for a glass tube, make sure
the envelope connection is ground-
ed. If an electrolytic capacitor has
been replaced, see if the leads are
connected as originally, including
the original ground connection, and
see too, that the capacitor is well
clear of grid ard diode leads.

Investigate Coil Leads

Glance at the speaker connec-
tions. If a dynamic (field coil)
speaker is used, be sure the leads
to the field coil or hum-bucking coil
have not been reversed. If you see
evidence of tampering, try reversing
the leads on either coil (but not
both). See illustration. The same
idea can be applied to one of the
filter chokes in the power supply.

When the process of localizing
the trouble leads to the detector,
several items will stand an imme-
diate check. Does the set have a
combination volume control and
line switch? How is the line switch
connection made? If, in the case of
an ac-dec set, one side of the switch
goes to a lug on the volume con-
trol, and through the control, al-
legedly to the grounded frame or
shaft, beware of poor contacts and
consequent common coupling: be-
tween audio volume control circuit
and line ac voltage. Invest a brief
moment or two in installing sep-
arate ground connections.

Take Nothing for Granted

Occasionally, an internal leak
within the composition case of the
control will be evidenced by the
hum clearing up when the switch
wires are temporarily connected to
operate the set without benefit of
the switch, A-c sets are no excep-
tion in this case.

Another hum source derives from
the line voltage running so low as
to cause indirectly-heated tube
cathode temperatures to vary, with
a consequent variation in emission
and a resulting hum. A rare case,
yvet many a naughty word has been
spoken by a radioman caught nap-
ping by an outlying power.
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R-F Coil. Replacement Is Easy, When Basic Tracking Ideas Are Known.

Article Explains Complete Procedure for Antenna, R-F Coil Changes

® Previous articles of this series
have explained the normal realign-
ment of superhets. We will now
consider the abnormal case—the
complete alignment and 'tracking
job called for by the replacement
or repair of an r-f or oscillator coil.
Substitution with a stock coil other
than an exact replacement, or the
winding of one by hand to avoid
waiting for delivery, may cause
serious alignment and tracking
complications. These can, however,
be licked by the servicer who un-
derstands a few simple facts.

The A-B-C of Tracking

The first fact to keep in mind is
that all r-f and oscillator variable
tuned circuits must cover the same
number of kilocycles. This is true
even though the oscillator works at
a higher or lower frequency than
the r-f. In other words, if the mixer
grid circuit tunes from 540 k¢ to
1620 ke, a coverage of 1,080 kilo-
cycles, the r-f, antenna and oscil-
lator circuits must also tune through
1,080 kilocycles. This means, in the
case of a set having a 455 ke i-f,
that the oscillator would tune from
540 + 455, or 995 ke, to 1620 - 455,
or 2075 kc¢. This too is 1,080 kilo-
cycles in all. The remaining tuned
circuits would tune to the same fre-
quencies as the mixer,

The second fact to remember, is
that the same number of kilocycles

can be covered at a higher fre-.

quency with less capacity variation
than is needed at a lower frequency.
Therefore the oscillator section of

When the variable has equal-value oscillator
and r-f sections, an oscillator series padder
€2 makes both sections cover the same total
number of kilocycles,
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Hidden elements in every tuned circuit in-
clude: €2, coil inter-turn capacities; €3,
stray wiring capacities; Ct, tube grid-to-
cathode interelectrode capacity, Total min-
imum capacity also includes trimmer €1 and
the residual capacity of variable C.

a ganged variable capacitor is
either smaller in size than the r-f,
antenna and mixer sections, or is
arranged through the use of a ser-
ies padder to have less effect.

The third important fact is that
the amount of frequency coverage
secured by a given variabple capaci-
tor is limited by the minimum ca-
pacity left in the .circuit when the
plates are completely unmeshed at
the high frequency end of the band.
This minimum capacity, as shown
by the illustration, is the sum of
several hidden capacities.

L 3
S Some Dangers to Avoid

Putting together the three basic
facts outlined above, certain en-
lightening conclusions may be
drawn at once. An early issue takes
up the question of a replacement
oscillator coil. For now, consider the
r-f circuits.

If the inductance of the replace-
ment r-f coil is too low, the natural
tendency will be to squeeze the r-f
trimmer tight, in order to peak it
at the high frequency end of the
band. The resulting high minimum
capacity will prevent the r-f cir-
cuit from covering its allotted num-
ber of kilocycles, even though it be
possible to reach a peak during the
alignment. As a result, the r-f cir-
cuit is gradually left behind by the
other circuits in tuning toward the
low frequency end of the band. Poor
low frequency sensitivity . . . even
a “dead” portion of the band . . .

is the almost inevitable result.

If, on the other hand, the induct-
ance of the replacement coil is too
high, the trimmer will be loosened
excessively during alignment. The
frequency coverage will be too great,
and as the set is tuned to the low
frequency end of the band, the r-f
will run ahead of the other circuits.
Again, the low frequencies will be
insensitive,

Sometimes a universal-wound coil,
which has a low distributed capac-
ity is replaced by a bank-wound coil
which has a much higher capacity.
Although the values of inductance
may be identical, the excessive ca-
pacity will force the removal of
several turns of wire, to allow the
trimmer to reach a peak during the
high frequency alignment. The re-
sult is the same as in the first case.
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The dial pointer should make the same angle
at both limits of its rotation.

Conversely, if a bank-wound coil
is replaced by a universal-wound
coil, the coverage may be greater
than originally planned. This is a
relatively minor problem. If there
should not be sufficient spare ca-
pacity in the trimmer capacitor, a
10 mmf to 20 mmf mica or ceramic
capacitor may be wired across the
circuit,

Let us get down to cases. For ex-
ample, here is an old midget super-
het in which the antenna coil,
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mounted horizontally above the
two-section variable capacitor, is
in very sad shape. It needs replace-
ment. The only one in stock is not
an exact replacement. But like the
old one, it is universal-wound. Good
enough . . . but now, with the new
coil installed, the set needs careful
alignment and tracking adjust-
ments.

Checking the i-f stages for align-
ment needs no explanation, Next,
make sure that the pointer of the
receiver’s dial is tightly mounted,
and not bent, and corresponds with
its original position. As a rule, if
it is suspected that the dial has
been disturbed, the approximately
correct setting can be found by
swinging the tuning control from
one extreme to the other, and set-
ting the pointer to make the same

BRASS WO00D OR POWDERED
/ PLASTIC IRON

Tuning wand raises or lowers inductance.

angle with the horizontal on- both
sides.

A glance at the manufacturer’s
service data sheet reveals that in
this case no low frequency align-
ment check point is given. Since
any dial calibrated frequency just
short of the low frequency limit of
the band will do, we arbitrarily se-
lect 600 ke, to which to set the re-
ceiver. Having coupled the signal
generator to the antenna in the
manner previously described in
these pages, we vary its frequency
until the tone-modulated signal is
picked up in the receiver. Turn the
generator’s attenuator low, to pre-
vent confusions due to double peaks,
broad tuning and strong harmon-
1CS.

How to Set Low Frequency

If the signal comes. in at“or: very
near 600 kc¢ on the dial, the local
oscillator needs no setting. If far
off calibration, however, and if the
local oscillator uses a padding ca-
pacitor, it should be adjusted until
the generator signal comes in on
calibration at 600 kc. Now the
problem is to adjust the r-f tuned
circuit to 600 ke at this same posi-
tion of the dial and variable capaci-
tor.

Turning the r-f trimmer capaci-
tor should affect the signal strength.
If the new r-f coil is far off its pro-
per inductance, the difference may
not be detectable. In which case, a
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fixed mica capacitor of 50 mmf can
be touched across the r-f stage’s
variable capacitor. Larger and
larger values can be substituted,
until the signal is finally affected.
If the effect of adding capacity is
to decrease the signal strength, less
inductance is needed in the coil. If
the signal strength increases, in-
stead, more inductance is wanted.

Handy Way to Save Weork

If a single-layer or bank-wound
coil is used, sometimes much work
can be saved when the frequency
is only slightly higher than 600 kc,
by squeezing some coil turns to-
gether. If the frequency is too low,
spread the last few outside turns.
In the case of a universal-wound
coil, or in any case where the fre-
quency is far off, remove a turn or
two at a time when the frequency
is too low, or add a turn or two
when the frequency is too high.

Working on the coil has as its
purpose to bring the resonant fre-
quency to 600 kc with all test ca-
pacitors removed, and with the
trimmer at about mid-open posi-
tion, so that varying it either way

Press trimmer -to lower circuit frequency.

will slightly decrease the signal
strength.

A very convenient testing gadget
for this kind of coil work is the
tuning- wand. This is a woodén or
plastic stick with a powdered-iron
slug at one'end and a brass: slug at
the other end. Dipping the iron slug
into the coil form will increase the
inductance of the coil, while doing
the same with the brass end will
lower the apparent inductance.

With the inductive alignment ac-
complished at 600 ke, turn the re-
ceiver and signal generator to the
high frequency -calibration point
specified by the manufacturer . . .
in this instance 1600 kc. Adjust the
oscillator trimmer for maximum
signal. Since the r-f alighment fre-
quency is specified as 1500 k¢ in
this receiver, set hoth generator and
receiver dial to that value and turn
the r-f trimmer for the strongest
signal output.

Any trimmer adjustment is bound
to.affect the low frequency tuning
calibration to some extent. There-

fore turn back to 600 kc to check
the r-f coil again, in the same man-
ner as described before. This time,
however, it is essential not to dis-
turb the r-f trimmer setting, Here,
once more, the tuning wand is a
great convenience.

Two Alignment Tricks

Other ways of experimentally
lowering the frequency can be de-
vised. For example, most service-
men practice the trick of pressing
with the screwdriver on the insulat-
ing washer underneath the adjust-
ing screw of a mica compression-
type trimmer. Do not attempt this
on the ceramic, rotating-type trim-
mer. Anothengadget, popular among
troubleshooters in radio factories,
deserves more attention from in-
dependent radiomen. As seen in the
illustration, it is simply a piece of
celluloid (possibly from an old wal-
let) thin enough to slip easily be-
tween the plates of a meshed vari-
able capacitor. Its purpose is to
add a small amount of capacity by
changing the dielectric constant of
the variable.

Check Overall Tracking

The final alignment check should
be made at the high frequency end
of the band. In the case of a larger
set, using a three-section variable
and two tuned r-f coils, the proced-
ure given thus far must be ex-
panded. Not only must the new coil
be adjusted to cover the correct
band of frequencies, it must also
match the other r-f stage’s coil and
band, and do this all over the dial.
That is why in such a case, the re-
placement coil chosen should dupli-
cate the old one as closely as pos-

sible.
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A celluloid shim is slipped between the
plates of a variable capacitor to raise its
capacity. The celluloid should be thin enough
to prevent the plates from being forced out
of line and shorting.
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Time-Saving Hints

Safety-Tester

A fuse block and several inches
of space on wall or workbench sup-
port may save burnt transformers,
fuses and fingers, as well as time.
Connect the fuse block to the light-

ing line, with a jumper wire across

the load terminals as shown. Insert
a 25-watt lamp into one fuse re-
ceptacle, and a screw-in adapter
for a line plug into the other.

Use an ohmmeter to pair off leads.

A line plug is connected to two
wires having insulated clips on the
opposite ends. These clips are at-
tached to the leads of any device
to be tested, making a series circuit
through the safety-tester. To iden-
tify and test the windings of a re-
placement power transformer, use
the following procedure.

First use an ohmmeter to find the
terminals or leads showing conti-
nuity. Loosely twist them, being
careful not to leave the bare ends
shorted together. The pair of leads
showing the highest d-c¢ resistance
(usually 200 ohms or more) is prob-
ably the high-voltage winding, and
these leads, including the center
tap, should be taped while making
further tests.

Since the primary’s d-c resistance
may be as low as 1 ohm, it will be

First connect clips, then plug in tester.
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more practical to use the safety-
tester, rather than the ohmmeter, to
select the primary from among the
remaining leads. Connect the test
clips to each pair in turn, insert the
plug as shown, and observe the
relative brightness of the lamp.

If connected to a filament wind-
ing, the lamp will glow brightly.
Only a faint glow will be visible,
however, when the primary leads
are selected. Having found the pri-
mary, it should be left connected,
and a fuse substituted for the
lamp, as shown in the second illus-
tration. This places the full line
voltage upon the primary, so that
the filament voltages may be
checked with an a-c¢ voltmeter.

Tape High Voltage Leads

The high-voltage winding should
be handled with great caution to
avoid dangerous shocks and instru-
ment blowouts. This is especially
important in view of the increasing
popularity, in large urban centers,
of television receivers which use
transformers supplying extremely
high and deadly voltages.

The safety tester should be used
for troubleshooting any radio or
appliance in which a partial or
complete short is suspected. For
units drawing large amounts of
power, a larger-size bulb should be
used. The safety-tester can also be
used to burn dust out of variable
capacitors which cannot be reached
with a blower or pipe-cleaner, and
for quickly checking quantities of
low-value paper and mica capaci-
tors for shorts.

RCA 811K

If this set is noisy and lacks pep,
check the 82,000-ohm ;-watt re-
sistors in- series with the 6K7 i-f
amplifier. If the screen voltage is
far off 95 volts, replace the resistor
with a Y5-watt or 1-watt type.

Should Be 4575

A letter from David H. Mullenix
of Macon, Ga., has called our atten-
tion to an error appearing on page
88 of the March issue. In an article
entitled Resistor Cord Replacement,
the rectifier tube mentioned several
times should have been designated
4575, instead of 4573.

RADIO & Television RETAILING o

Aveoid Needless Call-Backs

The aerial and ground wires are
often exactly alike in appearance
and when once disconnected from
the radio may be reversed.

While the serviceman is able to
identity these wires the customer
cannot. The customer may discon-
nect for housecleaning or other

§loss ENaME!

saun ROVR !

Any quick-drying enamel can be used. Put a
dab both on the wire and on the corresponding
side of the terminal strip.

purposes and if reconnected im-
properly will blame the serviceman
for defects in the radio.

The serviceman may save unprof-
itable trips by marking the aerial
wire and aerial terminal with a dab
of white paint as illustrated, when
leaving the job.

These markings should of course
be explained to the customer.

Farm Radio Battery
Substitution

When difficulty is experienced in
getting a stock of 41%-volt batteries
for farm type radios, connect six

:

£

Three cells are wired in series to produce 414
volts. The two series sets, connected in paral-
lel, double service life.

standard No. 6 dry cells in series
parallel. The batteries should be
enclosed in a neat wood case, and
wired out to terminals from an old
“B” battery.
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LONG PROGRAMS S OUTDOOR ADVERTISING

SHORT SPEECHES

SO e = [(eeael
To Advertise -~— - Used for :—
@ MOTION PICTURES, POLITICAL CANDIDATES, ELECTION RALLIES,

SPECIAL SALES, SAFETY CAMPAIGNS, BOAT LAUNCHINGS, DEDICATIONS,
FUND—RAISING CAMPAIGNS MUNIGIPAL EVENTS

Used for-— e

GONCERTS, CLAMBAKES, BARBECUES,
PICNICS, FAIRS, ATHLETIC FIELD DAYS,
COUNTRY CLUB EVENTS

®©

(1) Gasoline-powered portable genérator provides 110
volts for long programs over 50-60 watt system run

““cool’’. Suspend microphones for orchestral concerts;
use hand-held type for athletic events. An automatic

OUTDOOR

record player keeps music in the air. Bull horn dynam-

ics, good for music, are concentrated up front for concerts, spread about
area for other events. Use cardiod microphone in noisy locations. (2)
Sound truck needs 25-50 watt amplifier with separate battery charging, off

Sound Rental Prograsi

® For certain dealers, sound rentals
have always been profitable. For
others, it represents .only a dis-
tasteful subject. What makes the
big difference?

Like PA sales and installation, PA
rental -is an established trade. Un-
like sales, however, the capital out-
lay for rental is small. The past
year’s huge increase in the ranks of
radio shops, therefore, has been

" paralleled by a still greater increase
of those who rent sound ‘equipment.

Some see this work as a small-

scale easy-money sideline. Others
rate PA rental as a “charity” con-
tribution, handled as a convenience
to certain customers. Both groups
use a minimum of equipment, usu-
ally of poor quality.

There are other dealers, however,
for whom PA rental is a serious
business, which during certain pe-
riods pays off rather well. These
men seek moderate-to-large ren-
tals. They advertise quality, and
have the equipment to back the
claim. Highly efficient, with little
waste time, they do technically su-

_ perior installations.
In return, they charge respect-

4) Auditorium jobs need 50-60 watts top quality sound. If amplifier
has frequency-divider network, use coaxial speakers. Control panel and
desk microphone on attendant’s table lend professional air.

ceremonies, heavy-d

but presentable, able

able prices. Few will touch jobs for
less than $25. Many, estimating
free over the phone, ask $10 for a
personal visit. This fee becomes a
first payment, if they get the job.

- 'They bid with confidence for even

the largest rentals. -
Typical rental prospects are sug-
gested on this page. Other lead
sources are redbook ads, sound-car
signs, and placards at rentals.
Sound-effects record lists suggest
other users. Special selling effort
should be concentrated in advance
of holidays, resort seasons, and
election or community campaigns.

Selecting Equipment

Of prime importance, is to plan
the basic equipment to suit a large
variety of jobs. 25 watt amplifiers
with automatic record players are
used for battery-powered outdoor
jobs, as well as unattended indoor
rentals. 50-60 watt systems take
care of virtually all other work. For
even greater power,
more amplifiers as separate chan-
nels or as boosters. Carry in the
car a spare amplifier with power

at entertainments,
center of attraction

Recorder- speakers for balcony

Turntable for national anthem is optional.

use two or

pfayback unit makes extra money at conventions,

oversized car generator. Turntable often mounted atop
amplifier. Four reflex projectors deliver clear speech
and accent highs to combat street noise. Driver's
hand-held microphone available for “commercials’”.
Check with municipality about license. (3) For short
uty battery powers a 25-watt amplifier for 3-4 hours.
Elements should be rugged.
to stand repeated transport from one site to another.

source, and several replacement
microphones and speakers.

Carry also 2,000 feet of spare
cordage suitable for extending mi-
crophone, speaker and power leads.
Standardize the cordage connectors
in order to cut setup and replace-
ment time to a minimum. Make a
chart of all speaker, combinations
likely to be used, showing the prop-
er connections. Use the -amplifier’s
500-ohm output, with matching
transformers at the speakers.

After acquiring PA experience, a
renter learns to swing his selling
efforts toward a permanent instal-
lation, when the customer seems
predisposed in that direction. The
biggest, de-luxe installations are
avoided, however. ' Requiring high-
bressure selling, strong contacts,
big capital, specialization, and ac-
cess to sources of scarce materials,
they are outside the scope of the
average dealer’s setup.

Moderate and large sized rentals,
although requiring adequate tech-
nical preparation and promotional
selling, have always been profitable
for certain dealers. Why not make
that apply to you?

Two large speakers, preferably coaxial, flank main
. Separate woofers, tweeters may be used. Smaller
or rear. Overhead 360-degree speakers are suspended
in separate rooms or over noisy areas. Optional booster

graduations. (5) Two bull horn dynamics, 25 watt
amplifier and automatic player make up unattended
system popular with main-street shops. (6) Enclosed
controls on 50-60 watt amplifier prevents tampering,

amplifier handy for larger jobs. Turntable for un-
attended systems should use “child-proof”’ type tone
arm. One microphone is used by band. Any unit with-
in reach of guests needs extra protective measures.

INDOOR

ENTERTAINMENTS

< Used for - —

(<) Used for -—

CHRISTMAS CAROLS, CHIMES & CARILLONS,
STORE WINDOW DISPLAYS,
FAIR & EXHIBITION BOOTHS

Used for:—
@ SCHOOL GRADUATIONS, MEETINGS &
CONVENTIONS, RECITALS, CONCERTS,
AUCTIONS, FIGHTS, RALLIES, LECTURES

DANCES, BINGOS, PARTIES, SHOWS ;
TESTIMONIAL BANQUETS,
SOCIAL AFFAIRS & DINNERS
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YOUR' lndlspensable Line”

% Style, Tone,

Performance, Value

Model 503 — AC-DC com-
pact. Handsome wood cabinet
with overall grille. Enclosed
super-loop. $32

R e e T

Model 505—AC-DC three-
way Portable, 3 times the
power of pre-war radio. ..

(Less batteries). 340

e T e T
.

Model 506 — Phonoradio with
automatic record changer. Plastic
tuning panel against rare woods.
A marve!l of tone and performance.

Model 520 — AC-DC com- $100 Model 509 — AC-DC com-

pact. Modern plastic cabinet. pact. \Yalnut patterned plas-
Enclosed super-loop. Visio . ; Prices OPA Approved tic cabinet. Enclosed super-

dial. $35 loop. $20

BY THE SPECIALISTS IN SMALL RADIO

On every count—Style, Tonc, Performance, Value—they're Emerson’s merchandise allocation policy— EQUALIZED
BETTER. At every step, from blue-print to ultimate per- ALLOTMENTS~—commands the respect of all distribu-
formance, QUALITY is the CHARACTER our engi- tors and dealers alike. We are keeping faith with the
neers have built into every part of every new 1946 model. trade.

With TREBLED manufacturing capacity—with
production increasing as rapidly as materials be-
come available—Emerson is geared for all industry

Emerson’s promotion is in all ways CONSTRUC-
TIVE—keeping the public informed today, build-
ing an ever larger and stronger background for

opportunities. tomorrow’s selling.

“Emerson,

Radio and
Television

@/

The Emerson Radio Franchise
is Your No.1 Asset

Ask Emerson Radio Distributor
for Complete Details

EMERSON RADIO AND PHONOGRAPH CORPORATION, NEW YORK 11, N.Y.
World’s Largest Maker of Small Radio
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Masco AMPLIFIER

50 watts at less than 5% distortien
from four 6L6's in Class A push-pull
parallel operation is provided by the
Ma-50 Amplifier. Separate bass and
treble equalizers are employed. The
frequency range of 30 to 10,000 cycles
is covered flat within +2 db. Two mi-
crophone andone phono high-impedance

inputs have terminals at the rear, with
separate ' controls on the front of the
amplifier. Output taps are 500-15-8-4-2
ohms, to accommodate from 2 to 12
speakers. Operates on 115 volts, 60
cycle a-c. Mark Simpson Mig. Co. 188
West 4th St., New York, N. Y.—RADIO
& Television RETAILING

Western Electric
LOUD SPEAKING RECEIVER

Uniform sound coverage throughout a
horizontal angle of 120 degrees and a
vertical angle of 40 degrees is achieved
by Western Electric’s 720R type loud
speaking receiver mounted on a 31A
type horn by means of a 27A receiver

coupling attachment. An input of 30
watts within the range of 300 to 6,000
cycles is handled by this permanent
magnet unit. Voice coil impedance is 8

ohms. Designed for reproducing music

as well as speech. Western Electric Co.,
Inc., 195 Broadway. New York 7, N. Y.—
RADIO & Television RETAILING
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Aviometer MICROPHONE

This compact hand-held microphone
has a finger switch for press-to-talk
operation. Designed especially for use

S

in noisy surroundings, the high fre-
quency response goes up to 5,000
cycles. The unit is equipped with a
flexible Retrax cord, which extends 40"
on less than a two-round pull. A nor-
mal close-speaking voice will produce 8
milliwatts of audio output. Aviometer
Corp., 370 W. 35th St., New York.—
RADIO & Television RETAILING

Vertrod ANTENNAS

Model 10 is a 9-foot hard aluminum
rod, that can be reduced to 6 or 3 feet
in length. It is completely weather re-
pellent and has a patent rotary base
that can be turmed 180 degrees. This
base permits mounting of the aerial on
any four-inch surface—on window-sill,

wall or roof—with just a screw-driver..

N ADJUSTABLE: -

Y

The antenna may be rotated to any
desired position or angle. List is $5.50,
complete with accessories.

Model 103 is similar, but has an an-
tenna transformer hermetically sealed
into its base. This transformer matches
the impedance of the rod to the trans-
mission cable, Another transformer,
sealed in a plastic shell, matches the
impedance of the transmission cable to
that of the radio set input. This electri-
cal combination forms a completely bal-
anced transmission system capable of
piping radio frequency signals from 550
ke to 30 mc (600 to 10 meters) from

RADIO & Television RETAILING o

rod to radio input. List price of Model
103 is $12.50. Vertrod Corporation, 17
Williams Ave. Brooklyn 7. N. Y.—
RADIO & Television RETAILING

Hickok
VOLT-OHM-MILLIAMMETER

This compact Model 203 .is a combi-
nation v-t-vin for a-c and d-c, and-a
wide-range ohmmeter, milliammeter
and capacity meter as well, Ranges
are: 0-3-12-30-120-300-1200 volts a.c. and
d.c. and milliamperes d-c. Ohm ranges
are: 0-1,000-10,000-100,000 ohms, and
0-10-100-1,000 megohms. Capacity

ranges are: 0-10,000 mmf in 2 ranges,
and 0-1,000 mf in 5 ranges. Provision is
made to test from 50 millihenries to
100 henries of inductance. The input
impedances are: 15 megohms to d-c:
12 megohms shunted by 100 mmf to
a-c. Hickok Electrical Instrument Co.,
10523 Dupont Ave., Cleveland 8, Ohio
RADIO & Television RETAILING

Measurements Corp.
FM GENERATOR

Model 78FM is a frequency modulated
signal generator covering the newly as-
signed FM band from 88 to 108 mec.
Two reactance tubes across the carrier
provide a frequency deviation to over
300 kc. The distortion at 75 k¢ deviation

is less than 19,. The audio fidelity is
flat within = 2 db, from d-c to 15,000
cycles. The attenuator is calibrated
from 1 to 100,000 microvolts, and the
output impedance is constant at 17 ohms.
easurements Corp., Boonton, N. J.—
RADIO & Television RETAILING
(Continued on page 100)
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AN IDEAL REPLAGEMENT UNIT

WEBSTER RECORD CHANGER

Model 50, compact and efficient, embodies proved mechanical principles
so successfully used on larger Webster changers. Achieving the famous
Webster standard of brilliant, dependable performance, Model 50 is an
ideal replacement for outmoded changers, particularly in small radio-
phonograph combinations.

Q Fast change cycle — about 4 seconds. € Dependable’ heavy duty Webster motor — cushion
mounted for silent operation. No audible rumble
q Simple to operate. Fool-proof and non-‘‘jamming.’” or “waw’’,

. € Quict record drop — velvet soft heavy-pile turn table
q Compact — fits in most cabinets. covering.

¢ Stainless steel spindle for durability — cushioned for

( Feather-light horizontal and vertical needle pressure. o] e,

Qq Velocity trip — changes many records which cannot € Quick, easy mounting — installation done from top.

layed tomatically on other makes. .
2 piepE o ek ¢ Heavy duty plated parts — fewer service calls —
reater customer satisfaction.
@ Automatically plays all standard records: twelve £

10” or ten 127, Q Simplified construction — clean handsome lines.

YOUR DISTRIBUTOR
HAS ‘ALL. DETAILS WEBSTER ‘il CHICAGO
5610 BLOOMINGDALE AVENUE
CHICAGO 39, ILLINOIS
32 YEARS OF CONTINUOUS SUCCESSFUL MANUFACTURE

RADIO & Television RETAILING © May, 1946
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RPC PRECISION RESISTORS

These precision resistors for indicat-
ing meters are protected against humid-
ity, fungus, salt corrosion and dust. The
nickel-chrome and copper-nickel alloys
are wound non-inductively on a steatite
form. The units come in five sizes and

shapes. Type AGF, illustrated., measures
%" maximum diameter, by 3;” between
terminal lugs. Two smaller and two
larger sizes are available. The standard
tolerance is = 1%,. Tolerances of + 1,
Y4, and 1/109% can be furnished on
request. Resistance Products Cs., Div.
of Electronic Mfg. Co., 140 S. 2nd St.,
Harrisburg. Pa.—RADIO & Television
RETAILING

Eveready MINI-MAX
BATTERIES

Mini-Max batteries currently reaching
the market are designed to meet the
requirements of extremely small space.
Shown in the illustration is Eveready’s
Mini-Max B battery No. 412 for pocket

receivers (right). It produces 221/, volts,
weighs 114 ounces, and measures 2/
high, 1345" wide and %" thick. It is
shown compared with the No. 950 for
standard flashlights, which produces 11/,
volts (left). National Carbon Co., Inc.,
30 E. 42nd St.. New York 17. N. Y.—
RADIO & Television RETAILING

7\

Universal MICROPHONE
MOUNTING
The A3l microphone mounting is a

combination desk stand and handle.
The wooden upright is attached to the

metal base by push-in beveling, with-
out threading or screws. Used in this
manner . it becomes a balanced desk
stand having rubber feet on the ‘base
and finished in brown enamel. 'When
demounted from the base. the wooden
upright is used as a handle for a hand-
held microphone. Universal Microphone
Co.. Inglewood, Cal.—RADIO & Tele-
vision RETAILING

RCP VOLT-OHM-
MILLIAMMETER

Models 424 and 424P Volt-Ohm-Mil-
liammeters measure 0-2.5-10-50-252-1{03
volts d-c and 0-10-50-250-1000 volts a-c
with 1000-ohms-per-volt sensitivity. D-c
milliammeter ranges are 0-10-50-250-

1000 ma. Ohmmeter ranges are 0-500-

NEW ELECTRICAL APPLIANCES, PP.' 68, 69, 76, 72, 73.

100

100,000 ohms_and 1-10 megohms. The
four decibel scales read: —10 to +15; 4
to 1-29; —18 to -43; 30 to +-55; and are
calibrated for a line of 500 ohms im-
pedance. Correction charts are supplied
for lines of other impedances. Model
424 is an open-faced type, while Model
424P is portable, and is mounted in a
hardwood case with test leads, handle
and rémovable cover. Radio City Pro-

“ducts, 127 West 26 St., New York 19,

N. Y—RADIO & Television RETAILING

General Test PEN-OSC{L-LITE

Basically, ‘the Pen-Oscil-Lite is a 700-
cycle buzzer and a pen-light battery
housed in a fountain-pen type of case.
The wave form of the interrupted cur-

rent is of the multivibrator type. which
is extremely rich in harmonics. These
700-cycle harmonics cover the entire
frequency range from 700 cycles (a-f) up
through i-f, broadcast, short-wave and
UHF frequencies, to over 200 mega-
cycles (VHF) with a-generally constant
intensity. The frequencies appear at the
short needle probe for coupling to any
circuit by radiation or direct connec-
tion. It is useful for signal tracing and
trouble-shooting any  kind of receiver
or audio amplifier and’ AVC testing.
General Test Equipment Co., 38 Argyle
Park, Buffalo 9. N. Y.—RADIO & Tele-
vision RETAILING

Schott FINISHING KIT

Contains all materials for flock finish-
ing, including flock gun, two shades of
felt flock. undercoats, thinner, brush
and instructions. The hand-operated
flock gun is intended to provide the
radio serviceman with equipment that
can supply a professional finish. Wal.
ter I Schott Co., Beverly Hills, Calif.—
RADIO & Television RETAILING

Buggie LEAD-THRU CLAMP

This new type of cable clamp anchors
various sizes of jacketed cables and
feeds them through obstructions without
cutting into the insulation. The pres-
sure element is a rubber gasket which
provides a water-tight seal. Tightening
the nut at the rear of the clamp places
pressure on the internally-mounted cap-
tive rubber gasket. This pressure causes
the rubber ring to flow inward, taking
an evenly-distributed grip upon the
cable. H. H. Buggie & Co., Toledo 1.
Ohio.—RADIO & Television RETAILING.
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NEW RADIO SETS, PP. 46 TO 49
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New bostwur FM circuit.

Touch-button el_edm lﬁé_tdr '

L3 _-Djmen.s'io'nuli ¢

 seopic” di__ul. ,

L _:_]an't'-p"roqf_:_, rquil ;ﬁle au-
tomatic ecord :_thunggr.

¢ Latest full-floating, high
fidelity record-saving

 Transducer, with perma-
nent needle. :

YEARS OF PROVED PERFORMANCE

RADIO & Television, RETAILING ® May, 1946




No matter what your requirements, there’s a Triplett for you! Every
model of this brand-new, broader line features improvements to help
you save time and render more accurate service. Iﬁcluded are all those
elements required for modern servicing—greater readability . . . longer
scale length . . . larger instruments ;.. wider ranges . . . compact cases
styled in keeping with_m(.)dern merchandising, an important quality of
each model. Every provision has been incorporated to make the new
Triplett line the best—mechanically and electrically — geared to your

specific needs. So plan your tests with Triplett in *46!

ﬂodel 3212 ——Counrer‘typé, short-
open element, standardized vajue, .
-~ tube-tester with roll chart. '

‘Model  337-AYP—Polarity, voltage,

. Medel b66M—Focket size volt-ohm D SRt
phase rotation, line voltage tester.

milliammeter.

B Y

g TP
. RN,
g i
gvxhcf;{'f?mis& o mEe . e Em e G S e o o O

See the 1947 Triplett Models. Radio Parts Show Booth 1
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Model 2405 — Ultra-sensitive AC-DC
volt-ohm-milliammeter-ammeter.

Model 2432—Six-range, AC, 75 KC-
50 MC {turret coils) signal generator
with internal modulation.

Model 2425—Trarscenductance micro-
mhe scale fube-rester with gas check.

Model 1632—-T=n-range, AC, 100 KC-
129 MC, signal gznerater with in-
ternal madufation.

Model 2000—Compact valt-wattmeter
appliance fester, AC.

Model 625N — Portalile, ultra-sensi-
tive, multi-range volt-anm-milliam-
meter.

The Triplett Electrical

Bluffton

RADIO & Television RETAILING @ May, 1946

Model 2413-—Compact, flexible, stand-
ardizedvalue, short-open element trans-
conductance comparison tube-fester.

Model 2450—AC.DC electroic voli
ohm-milliampere-microfarad metes.

Instrument Company

Ohio
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Circuit Dafa

(Continued from page 89)

transformer were not included in
the first sets.

In alignment, the dial pointer is
set at 54 with the variable fully
meshed. A .05 mf capacitor is used
between the signal generator lead
and the 12SA7 grid for 455 kc i-f
adjustment, while a 50 mmf capaci-
tor is required to couple to the an-
tenna lead, in setting the oscillator
trimmer at about 1400 kec. Since
the antenna section of the variable
has no trimmer, the.oscillator ad-
justment is made while rocking the
ganged capacitor for maximum
possible output.

Check the sensitivity at 600 kec.
If weak, bend the slotted antenna
section plates. A tuning wand is
very helpful during this operation.

Zenith 6D014 & 6D029

In the aligning of r-f and oscil-
lator circuits, a single-turn loop of
wire connected to the signal gen-
erator is coupled loosely to the
wave-magnet loop. The ascillator is
calibrated at 1600 k¢, while the r-f
and antenna trimmers are varied
for maximum signal at 1400 kc.
Specially-cut plates are used in the
variable, in order that the antenna,
r-f, and oscillator circuits may
track throughout the band. This
makes unnecessary the use of a
padder capacitor.

Westinghouse H-122,130

The i-f is aligned at 455 k¢, For
r-f alignment, a 200 mmf{ capacitor
couples the signal generator to the
antenna terminal on the back cover
and loop assembly. With the signal
generator at 1615 ke, and with the
receiver variable fully unmeshed,
adjust the oscillator trimmer for
maximum output. To adjust the
antenna trimmer, disconnect the
generator from the antenna term-
inal, and bring the lead near to the
antenna loop. Adjust the r-f trim-
mer, which can be found at the
back of the set, at 1400 ke, and only
with the chassis replaced in the
cabinet.

Temple E-510 Series

For alignment,four fine nrarks are
engraved on the dial plate. These
represent the pointer settings for
1550 ke, 1000 ke, 600 ke¢ and with
capacitor plates fully meshed. In
455 k¢ i-f alignment, couple the

104

“have always preferred the

signal generator through a .01 mf
capacitor to the r-f section of the
variable. To align the r-f, connect
the 1700 kc generator lead to three
turns of wire forming a self-sup-
porting<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>