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Another Good Deal-From Mallory 

To You 
The cabinet contains— 
one each of these Mallory 
Vibrators -248-716 
—859-870-1100..... 
1501 and two each of 
these buffers—OT-371, 
OT-372, OT-373, OW. 
344, OW-315, OW-346. 

The cabinet pro-
ides space for 12 
vibrators  and a 
drawer with 6 com-
partments for buffer 
capacitors, arranged so 
you can "take stock" at 
a glance. 

The Fastest Selling Vibrators in the Finest Line Made 

The Mallory "2448 Vibrator Deal" 

WHAT WILL 

MALLORY 

DO NEXT? 

See Us at 

the Radio 

Parts Show 

Mallory, first producer of the vibrator, 

builder of the sturdiest, most reliable 

vibrators made, offers you an attractive 

deal on this important replacement part. 
A fast moving selection of 6 vibrators, 

that will cover 75% of your require-
ments, together with an assortment of 

12 buffer capacitors (2 each of 6 ratings), 

in an attractive metal cabinet at a net 
price of $24.48 to the serviceman. 

More Mallory Vibrators are in Use 

This is the serviceman's regular price for 

these parts; no charge is made for the 

cabinet. You sell the parts for $40.80 

—make your full $16.32 profit. 

Your Mallory Distributor has them in 

stock for immediate delivery. Place your 

order now, and get this handsome, con-

venient cabinet for your shop. 

Than All Other Makes Combined 

P. R. MAL LOR 

MALLORY 
CAPACITORS ... CONTROLS ... VIBRATORS 

SWITCHES ... RESISTORS ... RECTIFIERS ... 

VIBRAPACK* PO WER SUPPLIES... FILTERS 

•Reg. U. S. Pet. OR. 

APPR OVED PRECISI O N PR ODUCTS 
P. R. MALLORY & CO., rnc., INDIANAPOLIS 6, INDIANA 
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Including Radio and Television Today 

* 97/t 7eteadeog 
1948 Radio Parts & Electronic Equipment Show, Chicago, May 11-14, 

will he scene of many great new things in radio. Show ntarks entry of 
radio industry into bright era of prosperity. . . . Numbers of new models 
hit market, including TV, FM, portables, combinations, recorders, etc. . . . 
Lifting of simultaneous broadcast ban seen boon to FM set sales.... Market 
at a glance: Sales steady; few trade-ins, but they're on the way; stocks of 
price-cut "cats and dogs" diminishing; political conventions to boost 
sales of all radio products; big city ads stress time-payments; prices as now 
set up should "stay put" rest of year, but some makers will bring out 
low-price "leaders" in FM, video, etc.; interest in TV continues climb. 

* Recenda, P‘oao94.041, >icceddePtied 
Demand for turntables continues brisk, with potential market still 

Image. .  Disc makers spending more and more time studying geography 
as record preferences in various localities settle down to definite patterns. 
. . . Vinylite platter production improving. . . . Disc supply situation 
satisfactory, but current hits hard to get while they're hot. . . . Increasing 
dentand for juveniles, foreign-language, etc., bringing new business. . . . 
Calls for "good" music brisk.... Radio and movies keep right on "selling" 
platters. Cinema theme songs create demand, sometimes hard to fill in 
case of "revival" films; disc jockeys, commentators, air-shows, etc., provide 
hearers with buying cues. . .  Disc-selling competition growing, proves 
need for better selling; more advertising. 

* Eeecelical >406:apteed 
Unfilled demand continues to gobble up still scarce large and small 

appliances, even though being produced in whopping numbers. . . . Unbe-
lievable that this long after W:tr. it's "operation rat-hole" for many 
makers  Sales for '48 will be assay up over '47 .... No deluge of trade-
ins is still good news.. .. Price situation, healthy, al   1 no price-cutting 
except on diminishing stocks of priced-too-high-in-the-beginning mdse.. . . 
Look for most prices to remain "as is" for rest of year, hut a few reduc-
tions are on way; and a few low-priced "leaders" will he brought out. . . . 
During past 12 months, total number radios and appliances reduced in 
price has exceeded total number increased. . . . High cost of living makes 
sales tougher and tougher, proving need for better salesmanship. 

* Seltoichif aptet Sawa 
Great spurt in sales of "sound" will be due to political campaigns.... 

With the coming of new things, TV, FM, recorders, etc., dealer inventories 
will increase, calling for larger investment  Also, with such new things, 
servicing skill will have to keep pace; fakers will have to fold up. . . . 
Reputable radiomen squirming under irresponsible attacks on entire 
servicing profession forming groups all over country to drive out gyps, 
combat unwarranted propaganda, educate the public. . . . Adequate charge 
for expert service is a must   The man who doesn't get enough for 
his work its the first place stands to lose money on the "come-backs" he has 
to service free. . . . With the greater investment he'll need in equipment, 
components, he must charge enough or fold up like an accordion. 

Nlenther of 
U I/11' HUHU: %L. 

OF CIRCULATION. 



• Why so many 
dealers handle 

THE RADIO BUYERS for the stores listed are plenty tough. They are no push-overs for 
a merchandising song and dance. 

It takes a walloping package of consistent radio 
values to make them take on a line—values 
that will pull in the people, in volume, with 
dollars in their hands. It takes a package of 
performance that will build goodwill for the 
store. 

Further, it takes a radio franchise that can show 
with cold merchandising logic exactly where 
the simoleons are coming from and why and 
how often . . . as well as where the competition 
is and how much there is of it. 

For when the hoopla and the shouting's over, 
every radio model that ever stood on the floor 
of these stores has to show up on the books as 
having paid its way . . . or else! 

So when these buyers signed up for the Sparton 
Cooperative Merchandising Plan, the SCMP, 
you can bet they had their reasons. 

We can give you at least six right off: 

1 Sparton's way of doing business—the SCMP— 
provides for direct factory-to-dealer shipments. 
The savings in distribution costs give you the 
edge on retail prices. 

2 Sparton gives an exclusive franchise. No price 
wars in your community because there's no 
other Sparton dealer to start one. 

3 Sparton has a hot, short line at low prices. 
4 Sparton is nationally advertised, yet priced to 

compete with mail-order merchandise at a profit. 
5 Sparton special promotions don't undermine 

the established line and are available to all 
dealers! 

6 Sparton's national advertising, and your local 
advertising, work for you and you alone. 

If you'd like to join the list of dealers who are 
prospering under the Sparton plan, why not 
ask whether the Sparton franchise is still avail-
able in your community? 

0/ 0  Sparton dealer in 
each community 

Check these profit-increasing features 

• One exclusive dealer in 

each community 

• Direct factory-to-dealer 

shipment 

• Low consumer prices 

• National advertising 

• Factory prepared and 
distributed promotion 
helps 

• Seasonal promotions 

• Uniform retail prices 

• Products styled by 
outstanding designers 

RADIO'S RICHEST 

FRANCHISE 

THE SPARKS-WITHINGTON COMPANY, JACKSON, MICHIGAN 

vv. 

••• 
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"big name" 
Sparton rad 

THESE OUTSTANDING DEALERS FEATURE SPARTON 

Akron, Ohio, The Yeager 
Co. 

Albany, N. Y., John G. 
Meyers Co., Inc. 

Atlanta, Ga., Carroll 
Furn. Co. 

Baltimore, Md., The Hecht 
Bros. Co. 

Birmingham, Ala., Louis 
Pizitz Dry Goods Co. 

Boston, Mass., R. H. White 
Co., Inc. 

Bridgeport, Conn., Lederer, 
Inc. 

Buffalo, N. Y., Adam, 
Meldrum & Anderson 

Camden, N. J., Whitehill 
Store 

Canton, Ohio, The 
Livingston Furn. Co. 

Charlotte, N. C., Bridges 
Furn. Co. 

Chattanooga, Tenn., 
Fowler Bros. 

Chicago, Ill., 
Hudson-Ross, Inc. 
Wieboldt Stores, Inc. 

Cincinnati, Ohio, 
The McAlpin Co. 
The Fair Store 

Cleveland, Ohio, Atlas 
Radio Company 

Columbus, Ohio, Summers 
and Son 

Dallas, Tex., Hart Furniture 
Co. 

Dayton, Ohio, The Rike 
Kumler Co. 

Denver, Colo., Joslin Dry 
Goods Co. 

Des Moines, Iowa, 
Younkers 

Detroit, Michigan, The 
J. L. Hudson Co. 

Duluth, Minn., Glass Block 
Store 
Credit Sales Co., Inc. 

Elizabeth, N.J., Vim Electric 

Erie, Pa., The Winter Co. 

Fall River, Mass., Ideal 
Radio Furniture Co. 

Flint, Michigan, Smith 
Bridgeman Co., Inc. 

Fort Wayne, Ind., Wolfe & 
Dessauer Co. 

Fort Worth, Tex., Leonard's 

Gary, Ind., Wilson's 
Electric Appl. Co. 

Grand Rapids, Mich., 
Wurzburg Dry Goods Co. 

Hartford, Conn., Tuckel's 

Houston, Texas, Foley's 

Indianapolis, Ind., The 
Wm. H. Block Co. 

Jersey City, N. J., 
Sherman's Furn. Co. 

Kansas City, Kan., The 
Kansas Jones Store Co. 

Kansas City, Mo., The 
Jones Store 

Knoxville, Tenn., 
S. H. George & Sons 

Long Beach, Calif., 
Dean & Hoffman 

Los Angeles, Calif., 
Broadway Dept. Store 
Southern Cal. Music Co. 

Louisville, Ky., J. Bacon & 
Sons 

Lowell, Mass., Goumont 
Bros. 

Memphis, Tenn., 
J. Goldsmith & Sons Co. 
Rhodes-Jennings Furn. Co. 

Miami, Fla., Leonards 
Clothing, Inc. 

Milwaukee, Wis., Schuster's 

Minneapolis, Minn., Boutells 

Nashville, Tenn., Costner-
Knott Dry Goods Co. 

Newark, N. J., Kresge 

Vim Electric 

New Bedford, Mass., 
The Keystone 

New Haven, Conn., 
Shortenberg's, Inc. 

New Orleans, La., 
Moison Blanche Co. 
Morris Kirschmann & Co. 

New York City, N. Y., 
Bloomingdale Bros., Inc. 
Hearns Department Store 
R. H. Macy & Co. 
Vim Electric Co. 

Norfolk, Va., Levy Page 
Company 

Oakland, Calif., Jackson 
Furn. Co. 

Oklahoma City, Okla., 
O.K. Furniture & Rug Co. 

Omaha, Neb., 
J. L. Brandeis & Son 

Paterson, N.J., Gen. Supply 
Co. of Hackensack, Inc. 

Peoria, Ill., Jay's, Inc. 

Philadelphia, Pa., Stern & 
Company 

Pittsburgh, Pa., Kaufmann's 

Portland, Ore., Meier & 
Fronk Co. 

Providence, R. I., City 
Hall Hdwe. Co. 

Reading, Pa., Kaufmann's 
Furn. Co. 

Richmond, Va., Thalhimer 
Bros. 

Rochester, N. Y., Weis & 
Fisher Co. 

Sacramento, Calif., 
Coast Radio Co. 

St. Louis, Mo., 
Famous-Barr Co. 

St. Paul, Minn., 
Schuneman's, Inc. 

OS 

Salt Lake City, Utah, 
The Paris Co. 

San Antonio, Texas, 
Joske's of Texas 

San Diego, Calif., 
Thearle Music Co. 
Southern Cal. Music Co. 

San Francisco, Calif., 
Macy's of San Francisco 

Scranton, Pa., Stoehr & 
Fister Mdse. Corp. 

Seattle, Wash., The Mac-
Dougall & Southwick Co. 

Spokane, Wash., 
Spokane Dry Goods Co. 

Spr;ngfield, Mass., 
Albert Steger Co. 

South Bend, Ind., 
I and M Supply 

Syracuse, N. Y., Wilsons 
Leading Jewelers, Inc. 

Tacoma, Wash., The 
Peoples Store 

Tampa, Fla., Associated 
Stores, Inc. 

Toledo, Ohio, The Lion 
Store 

Trenton, N. J., Stern & Co. 

Tulsa, Okla., Fike.-
Appliance & Radio Co. 

Utica, N. Y., The Boston 
Store 

Washington, D. C., The 
Hecht Co. 

Wichita, Kan., Crook 
Furniture Co. 

Wilmington, Del., Stern & Co 
Worcester, Mass., 
C. T. Sherer Co. 

Yonkers, N. Y., Case Radio 
& Elec. Co. 

Youngstown, Ohio, Kings 
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MERIT Model "D" 

POINT OF 

GREATEST SAVING 
SPECIFIC APPLICATIONS are constantly calling 
for new advance in types of transformers —a 
challenge for which MERIT, with its long speciali-
zation and plant facilities, is well equipped to 
meet. With MERIT only one thing remains un-
changed  in this  changing  science — MERIT 
QUALITY. 

MERIT MODULATION TRANSFORMERS 

For Specific Applications 

Type No.  List 
Price 

A-3110  $10.50 

A-31I3  15.75 

Output 
Tubes 

Ohms Impedance 
Pri.  Sec. 

PP801, 6L6, 10, 46,  4000-5000 
HK-24  HY-25  10000-6600CT  7500-10000 

PP800,  809,  TZ-40, 
T-55, HK-54, RK-3I,  15000-6900CT  3000-4000 
HY-40, 811, 807  5000-6000 

Max.  MA  Watts 
PH.  Sec. 

Dimensions 
H.  W. 

A-31 10  175  150  60  41/4 31/, 
A-31 13  250  300  175  45/s  313 16 

•  •  • 

D.  Mtg. 

33/4  Cl 
55/8 D 

MERIT COIL it TRANSFORMER CORP. 
4427 North Clark St. 

TELEPHONE 

Long Beach 6 31 1  CHICAGO 40 ILL 

'rite Issue 
I% This Issue 

THE ENTIRE FM PICTURE 

is presented in this issue. And it's cer-
tainly a motion picture in every sense 
of the word. The enthusiasm over the 
results of simultaneous AM-FM broad-
casting spread like wild-fire, creating 
a tremendous new demand for the 
static-free receivers. Salesmen experi-
enced the thrill of their lives  in 
demonstrating the great variety of pro-
grams; listeners were lifted to new 
heights in entertainment, and in desire 
to own an FM set. 

FM MEANS FOR WARD MARCH 

for the industry in terms of Folding 
Money! FM is going great guns, and this 
is just the beginning! It's still a ground-
floor proposition. That's the beauty of it. 
Additional profits will come to all who 
participate actively in promoting FM. 
Manufacturers, broadcasters, wholesalers, 
sales representatves and retail merchants. 
The consumer will profit too in purchas-
ing something that will give him much 
more for his money. And he won't be 
"bashful" in telling others about FM, 
and how wonderful it is. Each satisfied 
user will be a missionary for FM. 

PORTABLE RADIOS GET A BIG 
PLUG 

in this  issue  too. Readers will find a 
timely presentation of the latest models, 
right in time for the biggest selling season 
ever. Make no mistake about it, 1948 will 
break all sales records for the carry-about 
receivers. To facilitate merchandising, se-
lection to meet every taste is offered, 
along with prices to fit every pocketbook. 

COVERING ALL, NOT JUST 
PART 

of the dealer's operation, this magazine, 
the 4-Way Merchant's "bible", has in 
this issue, angled-for-sales articles on 
television, radio, electrical appliances, 
phonograph records and players. Down-
to-earth servicing techniques to help 
the dealer save more time; make more 
money. Pictures and descriptions of all 
the new products for re-sale. 

EXPERIENCED MERCHANVISERS 
AND TECHNICIANS, RTR's 

writers aim to keep all articles at the 
dealer level, to make them of practical 
rather than academic interest. On the 
premise that hog-wash and blue-sky 
pieces are merchandising will-o-the-
wisps, we want no more part of them 
than does the reader. 

RIGHT DO WN TO EARTH, 

for instance, is the article on selling 
more hand-irons in this issue. Irons 
have to be sold today, and this RTR 
feature, prepared by a staff member 
who has sold almost every make, every 
type iron, should prove to be profitably 
inspirational. 

THE PUBLISHERS 

4 
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PHI LCO  1290. America's choice for quality...now PHI LCO  1286. Stunning Georgian Mahogany combination $  9 9 50 - 

with Electronic Scratch Eliminator. Gets FM and AM reception  L w"n  $ 3 6 9 5 record  space / Advanced-FM,  AM,  Shod- Wave reception. 

kax PH I LCO-dziw4,7 
a striking new series of radio-phpnographs 

... with generous record storage space! 

They're the talk of the trade... 
these sensational new consoles from 
Philco! For here, once again, is 
Philco leadership ... in tone, per-
formance, quality. And, above all, 
in the eye-catching sales-appeal of 
their stunning new cabinets with 
record storage space! By every 
standard, each is a leader at its 

PHILCO •284.  Short- Wave  and  Starelatd  reception $19  995 * 
in a Claisic  Modern  combinat on.  Big  '2-iich  Speaker.  I 

price! And each is backed by the 
full power and impact of Philco's 
publication and radio advertising. 

Compare the models, compare the 
advertising . . . and you'll agree: 
Again, as for 17 years, your great-
est opportunity for sales and 
profits lies with Philco, the leader! 

*Prices slightly higher Denver and West 

PHILCO  1283. The style 'hot swept the  nation ... with $1 70  9 5 
record  space  now  added ! A sensetion  at  its  price ! 



F.M.-A.M. joins the AIR KING PARADE of POPULAR PRICED MODELS 

IN A GLAMOROUS TW0-TONE 

P44/Zeite CABINET 
EAST, PROFITABLE SELLING 

THE AIR KING "MARQUIS" FM-AM TABLE 
MODEL . . . like every set in the entire AIR 
KING line . . . contains in itself all the salient 
features for easy, profitable selling. Housed in a 
glamorous two-tone polystyrene cabinet, plus 
precise Air King engineering. .. the "Marquis" 
is a natural profit builder. 

Striking in design, the "Marquis" comes in three 
exciting color combinations: brown trimmed 
with ivory — black trimmed with ivory — and 
all ivory.. . each lending itself perfectly to al-
most any interior motif. 

AIR KING PRODUCTS CO. 

Export: Air King International, 75 

'4 9 95 
Including 
Federal Ton 
(Slightly higher 
in Zone 2) 

AIR KING M3-qt.i5 
MODEL A 65* 

CHECK THESE SELLING FEATURES 

• Six tubes including rectifu-

• Alnico V speaker 

• Utilizes line cord antenna for FM 

• Provision for outside antenna for both AM 
& FM 

• Self contained loop antenna 

• Tuning range: AM, 550-1700 KC; FM, 88-
108 MC 

• Tube complement: 14F8, 12SK7, 125A7, 
12S97, 35L6, 3S W4 

, INC Brooklyn 32, N. r̀. 
West Street, New York 6, N. Y. 

AIR Kum RADIO 7 aeqq ,e4 
Division  ot riv TR O N RADI O IL ELECTR O NICS CORP . ._q.eice ,1920 
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Ken-Rad tubes have been built for 26 years 
on the idea that when you please the service-
man—you please everybody! 
By actual tube experience, servicemen 

know Ken-Rad research and engineering 
are outstanding. They know Ken-Rad pro-
duction is painstaking—with test after test to 
make doubly sure there's no higher stand-
ard of performance. 
Dependability, above everything else, is 

why servicemen everywhere say, "Reach for 
Ken-Rad—you'll never find a better tube." 

C.A.MEGUI A R, Viso Foronwaa, 

Metal Mountrig Dept_ where grid 

turns are accurate y aligned in 

beam type n-ounts. IDelow) Align-

ing grid turns in spec al jig before 

welding to sJpports 

Practically every radio serviceman knows 
Ken-Rad tubes. He depends on them. 
And there's plenty of reason for this con-

fidence. Ken-Rads are made exclusively to 
meet the exacting demands of servicemen. 
They're quality tubes, with stamina and 
endurance. 
This is important. Because it takes more 

tian good service to build repeat business. 
It takes good tubes, too. Ken-Rad tubes. 
Use them and you can count on custom-

ers coming back, satisfied. 



IMMEDIATE DELIVERY! 

NOW. NO PACKAGE DEALS! 
COMPLETE! 

$ 75 
LIST 
PRICE 

WALNUT 

FULL  10- LONG 
61/2" WIDE 

SIZE S 7'/4" HIGH 

TABLE MODEL 
IN IVORY: - $11.75 MODEL 1107 

I SUPERHETERODYNE  I 5" P.M. SPEAKER 
I BUILT IN REGALOOP  I PROVISION FOR OUTSIDE AERIAL 

ONLY SET AT THIS PRICE WITH SLIDE RULE DIAL 

1--

2 band. Broadcast and 16-  Broadcast band. "AC-D.C.  Broadcast band. 'AC-D C.  r Broadcast band. 
49 meters on S.W:A.C.-D.C:" 

ALL MODELS ILLUSTRATED ARE AVAILABLE IN BOTH WALNUT AND IVORY 

   A FEW MORE OF THE MANY BEAUTIFUL REGAL MODELS 

r r r r r r r 

REGAL ELECTRONICS CORPORATION 
603 West 130th St.  New York 27, N. Y. 

"when better radios are built, REGAL will build them" 
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FM 

Pilo/hoer 
Where's FM headed, Mr. Radio Dealer? YOU decide. 

WANT TO MAKE A FIASCO OF FM? ... Then —go ahead . . . SELL 

second-rate, "almost-good-enough" FM equipment. But —be prepared for customer 
squawks, dissatisfaction . . . a bad name for FM . migraine headaches for yourself! 

WANT TO "GO TO TO WN" WITH FM? Then —use the sensational FM 
PILOTUNER, as your standard of comparison, in testing all FM equipment. The Pilo-

tuner has the last-detail quality . . . the thorough integrity ... that do credit to FM! 

Lived with Underwriters Laboratory 

PILOT RADIO 

to retail at 

29." 
(Slightly higher west 
of the Rockies) 

CORPORATI ON 

37-06 36th ST., LONG ISLAND CITY, N. Y. 
Makers of PILOTONE RECORDS • PIONEERS IN FM & TELEVISION 

The PILOTUNER was a tremendous hit in '47 

. . . With new FM stations opening at the 
rate of fifty a month, it's headed for an 
even greater '48! Stock it—feature it—get 

YOUR share of the big new business, new 
traffic! Send coupon for details. 

PILOT RADIO CORP., 37-06 36th St., Long Island City, N. Y. 

Send me full information concerning the FM PILOTUNER. 

NAME   

ADDRESS   

CITY  ZONE NO.  STATE   
5 
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PHOTO FLASH PO WER SUPPLY 
Here is another Thordarson FIRST ... a typical example of 
Thordarson engineering skill that has helped established 
leadership in the field. This circuit features: 

• A. C. Line or Portable Battery 
Operation 

• Charging Time —10 to 15 Seconds 

• A. C. Line Battery Recharge Feature 

• Light Compact Low Drain Power 
Transformer 

• Power Supply Output — 2250 V. D.C. 
• Storage Condenser Delivers 75 Watt-
Sec. Energy Element 

• Adaptable Trigger Circuits for 2 or 
3 Tubes 

• Cold Cathode Rectifiers Employed in a 
Voltage Doubling Circuit 

OUR ENGINEERING STAFF IS AVAILABLE TO 
SOLVE YOUR PROBLEMS FOR YOU UPON REQUEST 
Whatever your position in the field of electronics Thordarson can serve 

you better. Our large variety of stock types fill almost every need. For 
extraordinary conditions, send us your problems and our engineering staff 
will come up with the right answers. 

The New Thordarson 
Catalog Is Now Avail-
able, Send For Your 
Copy Today. 

1. LOW VOLTAGE - LOW CURRENT 

2. LOW VOLTAGE - HIGH CURRENT 

3. HIGH VOLTAGE - HIGH CURRENT 

4. HIGH VOLTAGE - LOW CURRENT 

WHERE QUALITY IS A NECESSITY... 

Thordarson has the answers to many electrical 
problems that daily confront industry. With a 
background of over 25,000 active specifications 
in their files, built up over 53 years of leadership 
in the field, Thordarson supplies the leaders 
with their large variety of stock types of trans-
formers as well as the hundreds of special types 
built to customer specifications or resulting from 
recommendations of our own engineers upon 
studying the various requirements submitted to 
them by industry. 

With this background, you know that your 
Thorardson equipment, purchased from stocks of 
a jobber or directly under special specifications, 
is of top-notch quality — sure to deliver un-
matched performance. If you require the best, 
there is no unit either too large — or too small 
that Thordarson can't deliver. 

THORDARSON 
Manufacturing Qualify Electricas Equipment Since 1895 

500 WEST HURON  CHICAGO 10, ILLINOIS 
A Division of Maguire Industries 

Export — Scheel International Inc. 
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Only Recordio brings you 
these profitable 

TWO BRILLIANT NEW 
FM MODELS FOR 1948 

A striking new RECORDIO Console built especially for 

full FM enjoyment. Provides realistic radio or microphone 
recording —natural, noise-free FM from huge accoustical 

tone  chamber —automatic  phonograph —selective  AM 
rcdio and built-in home sound system. What an instrument! 
What a profit-producer for you I Shown in blonde finish. 

Also available in rich mahogany. 

• Here's the line that's big, beautiful and bountifully endowed with 

every desirable feature. RECORDIO offers your customers the fascinat-

ing fun of original home recording in addition to advanced FM 

and everything they look for in a fine radio-phonograph combination. 
What's more, you can give them something no other ordinary radio 

dealer can—a complimentary recording disc made in your store. These 

are profitable "sales records" and they are yours with RECORDIO 

Don't cheat yourself .... sell RECORDIO, the complete home enter-

tainment instrument. 

Trim, tidy and terrifc is the description of this newest member 
of the famed RECORDIO family of fine home recording 

instruments.  Offers  simplified  push-button  selection  of 

radio or microphone recording —AM-FM radio —auto-
matic phonograph or built-in public address system. This 
is one for the books .. your soles books I Shown in blonde 
finish. Also available in rich mahogany. 

1 ea 4 WILCOX-GAY 
Z6 RECORDING ga4O7.6/totte ra,e4 

WILCOX-GAY 

CORPORATION 
CHARLOTTE, MICHIGAN 

in Canada ... Canadian MARCONI Company 

,5?•'-' 
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• O ut-de monstrates, out-perfor ms anything your cus-

to mers have seen anywhere in town. Television's bright. 
test picture. 2 times brighter! Sharper! Easier on the 
eyes! The finest FM radio. The best in standard radio, 
too. No phonograph performance to top it. One audition 
of the famous G-E Electronic Reproducer clinches this 
point. Fine cabinetry speaks for itself. Model 802. 

Dealers, coast to coast, agree it's the... 

BitIGHTEST SALL.) 'FEATURE 
IN ALL TELEVISIM; TODAY! 

/rew  

,/i/ir einf 000n 

COMPLETE ENTERTAINMENT CENTER 

• 

LIVEN the most skeptical retailers are convinced! Here is the grea tes t 
1:4 advance in television today. Now you can show television two times 
brighter than anything your prospects have ever seen before. Clearer! 
Sharper! It's the only kind of television you can display to full advantage 
right out in broad daylight. A terrific "stopper" in your window. 
Not until now—not until General Electric developed this new way to 

brighten the picture—could you offer your customers the vivid, realistic 
reception they rightfully expect. For full details on G-E Daylight Television, 
call your G-E radio and television distributor or write General Electric 
Company, Receiver Division, Electronics Park, Syracuse, New York. 

G.E. launches Daylight Television with a walloping big promotion! 

Full-page newspaper ads... 

Month after month, right in your market. 
Big-sock traffic builders. A prepaid push 
that opens your front door for business. 

4 great services In 1 great instru ment Big TV news program on NBC 

Every Friday night just before the boxing 
bouts G-E Daylight Television sponsors 
the popular NBC Newsreel. Preferred time 
—preferred program with commercials that 
show G-E television receivers in action. 

iiimemar__  Call your G-E Radio and Television Distributor and order your 

GIANT SCREEN TELEVISION 
• or the prospect who is big-
audience minded. The screen is 
18" x 24"--3 square feet in area. 
Schmidt Optical System projec-
tion. Plus G-E natural tone radio 
—standard, FM, and short-wave. 
Plus automatic phonograph with 
the amazing G-E Electronic Re-
producer. Model 901. 

GENERAL 

Full-pages in LIFE... 

Es cry month-26 million readers. Atten-
tion-getting ads that bring the best pros-
pects into your store for a demonstration. 

Complete dealer promotion 
material... 

Everything you need to tie in with the big 
national push. Complete ad mat service. 
Window displays. Counter displays. Over. 
wire pennants. Mailing pieces. Radio com-
mercials. Sales training. 

promotion material at once! 

G-E TABLE TELEVISION 
New—Popular Priced! 

• Rated the smartest looking 
table television receiver on the 
market. Sharp, clear pictures on 
10" direct-view tube. All 13 U. S. 
television channels, each factory 
pre-tuned. Plus superb FM and 
standard radio. Moderate price. 
Model 803. 

ELECTRIC 
4.11. 

12 "ADI O & TELEVISI ON  RETAILI N G  •  Aprii, 1941 
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VN • a great FM set 
for a great FM market 

, Today's top value in table model 
FM receivers —plus superb 
AM performance 

NBC, CBS, ABC and Mutual are all put-
ting out network shows on FM as well as 
regular AM. FM station operation and 
construction is at a new peak! Make 
the most of this terrific increase in FM 
listening! Feature this beautiful ARVIN 
and watch profits grow! Top-notch 8-
tube Derformance with flawless, static-
free PM tone fidelity. Amazing AM 
reception, too: Smart modern cabinet is 
genuine mahogany veneer with lucite 
escutcheon. Heavy duty speaker; 2 RF 
and 2 IF stages on FM circuit; 15 tuned 
circuits for razor-edge selectivity; 8 tubes 
plus selenium rectifier; continuous vari-
able tone control. Underwriters' listed. 

America's peak personal portable buy! 

ARVIN MODEL 240P 

51 -995  Battery Operated 

A honey for huddles! 
Smooth styling in 
rich ruby-red thermo-
plastic—tops in good 
looks and good listen-
ing. • Low-drain min-

iature tubes • Genuine Alnico speaker • Special 
Arvin circuit for super-sensitivity and tone. 

ARVIN MODEL 241P . . . 
$2 9 95*  Battery — AC/DC 

Same smart styling, but three times the selling 
power because of its 3-way utility • 4 miniature 
tubes plus selenium rectifier • Alnico speaker • Un-
derwriters' listed • Outstanding value at the price! 

Powerful portable for getting distance! 

ARVIN MODEL 250P 

$3 922ery — AC/DC 

Special Arvin dis-
tance-getting circuit 
uses 5 miniature 
tubes plus a selenium 
rectifier • Big 5X Al-
nico speaker • Power-
ful antenna shielded 
from chassis for get-
ting distant stations 

• Attractive luggage- type case, metal top and 
bottom and non- breakable plastic wrap-around. 
Underwriters' listed. Today's top buy in the whole 
portable field! 

NATIONALLY ADVERTISED IN LIFE, SATURDAY EVENING POST, COUNTRY GENTLEMAN 

Write, wire or phone your Arvin distributor 

NOBLITT-SPARKS  INDUSTRIES,  INC. 

Slightly higher in Zone 2 — All portables priced less batteries 

C OL U M B U S,  IN DI A N A 
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SOUND111111101r 
Ju   

Is; 

1/By offering '2 Hour 
Continuous Recording! 
Complete, unbroken 
listening to symphonies, 

jazz or comedy. 

By Recording on 
"Magnetic Ribbon" 

which can be Edited! 
.'Magnetic Ribbon" 

can be cut with scis-
sors and spliced with 
cellulose tape. 

1/ By making 
recordings "Erasable"! 
"Magnetic Ribbon" 

recordings are perma-

nent but can be "erased" 
automatically as new 
recording is made. 

V By slashing Costs! 
A continuous reel of 

1/2 hour for only S2.50 
• • . compare that with 
existing costs for 

the same length of lime! 

1/By making Home 
Recording Simple! 

Simply press a button! 
"Magnetic Ribbon" 

is easy to handle too! 

Sell the "SOUNDMIRROR" and you sell the 
product of one of America's leading electronic 

research laboratories —supplier of the majority of 
magnetic recording equipment used by the Armed 

Services! Write The Brush Development Company, 

3405 Perkins Avenue, Cleveland 14, Ohio for the 

name of your nearest"SOUNDMIRROR"distributor. 

Otarfl ... First in Magnetic Recording  •7. ode Mark Reg , Patents PendIng 
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Fada Table 
Model Radios 
List from 

$17.95 

from the value leader 

1FA D A  R,adio 
Model 802 . . . 

CONSOLE 
AC-DC Superheterodyne Radio 
itli .1ntomatic Record-Changer 

COMBINATION 
Here's the value sensation of 1948. This quality com-
bination has eye-appeal coupled with sterling FADA 
performance that are sure to influence volume sales. 
Its 6 x 9 Oval P.M. Alnico V Speaker offers rare concert 
quality tone. The console cabinet is of rich mahogany 
veneers. Note the spacious record album compartments. 

Model 790 . . . 

Frequency Modulation at its best! AM-FM Standard 
Broadcast and Frequency Modulation AC-DC Super-
heterodyne Receivers. Eight tubes plus Ballast in choice 
of Walnut or Genuine Ivory Plastic Cabinets. GOR-
GEOUS GEM-LOID illuminated dial. Noise-reducing 
6Sensive-Tone' R.F. Stage. 

Model 799 Television Receiver 

Full thirteen channel coverage. Large 54 Inch Screen. 
Picture detail unsurpassed in quality. Exquisite hand-
rubbed walnut veneer cabinet. 

FADA RADIO & ELECTRIC COMPANY, INC. 
BELLEVILLE, NE W JERSEY 
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New 19449:111, 17 / #Mociel 557 

CLINCHES SALES WITH FLAWLESS RECEPTION 

• AC-DC Superheter-

odyne. 

• 6-in. Oval Alnico 5 

PM Speaker 

• Compensated for 

frequency drift 

• Underwriters 

Approved 

• Specially de. 
signed FM Gang, 
Condenser 

• Internal FM Power 
Line Antenna 

• Automatic Volume 
Con t col 

$4995 

Emerson Radio 
and Television 

Here is EVERYTHING the public has 

been led to expect from noise-quieting 

FM-AM engineering and performance! 

A magnificent cabinet — a superb instru-

ment—the most outstanding value which 

Ask Your Emerson 

quickly SELLS on demonstration. 

There is a growing demand in 

YOUR territory. Emerson FM-AM 

Model 557 will enable YOU to capitalize 

this profit-making trend. 

Radio Distributor 

EMERSON RADIO & PHONOGRAPH CORPORATION • NEW YORK 11, N. 1. 

World's Largest Maker of Small Radio 
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1;(  I -o99 Farm Pack and  -036 "A" Batteries 

• • • super-powered for longer life 

It's RCA's special "Radio Mix" in these 
super-powered radio batteries that gives 
them longer service life at less cost per 
hour! 
RCA VS-099 Farm Pack will power 
the average 4 - tube, battery - operated 
receiver 35 per cent longer than the 
ordinary type of farm pack—at least 
a full season's service! 

I RC'  
V5036 

OTHER 
A 

CELLS 

RCA VS-036 "A" Battery has twice the 

j  

life of average cells . . . 50 per 
% cent more life than standard "long life" 
types in heavy drain portable radio re-
ceiver service. 
What's more, the RCA VS-099 and 

VS-036 are leak-resistant, swell-proof, 
and climate-proof—because they're sealed 
in steel. They stay powerful and fresh! 

SELL RCA BATTERIES—THE COMPLETE LINE FOR THE RADIO AND ELECTRONIC TRADE 

Flashlight  Portable A's  Portable B's Portable AB's 

TUBE DEPA RT MENT 

Farm As  Farm B's 

1111 11111-,--- IIIII• :aro 

Farm AB's  Industrial 

RADIO CORPORATION of A MERICA 
HARRISON, N. J. 

17 
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C 1948, Wire Recording Corporation of America 

We've packed them 
a) 

Profit comes a-hopping with the one and only recorder 

with all 12 vital features ... the first recorder 

easy-to-use and easy-to-sell.  

This ad announces the birth of WIRE WAY 

—the magnetic wire recorder that works 

(and sells) with push-button ease. 

It's hot. It's the open sesame to some 

thumping big money for you. It puts 

you in a new field where no one has 

scratched the surface, because no one 

has had a set with everything in it that 

everybody wants. 

Tall talk, coming from a new com-

pany with a new product? Not exactly. 

The proof is in the guts of our new 

product. 

We've bought out the company that 

supplied many leading brand-name sets 

with the best wire-moving mechanism 

in the business. Right now, this unit is 

functioning successfully in thousands 

—scores of thousands—of sets. It's tried, 

tested, true ... and terrific! 

So terrific, in fact, that we're build-

ing a business around it. We're taking 

all its magic and combining it with a 

wirewa 
Reg. U. S. Pat. OM 

that's 

few discoveries of our own that nobody 

has ever had. 

We've cased the field thoroughly and 

found out that the public will pour out 

dough for wire recorders provided 

they're made with all 12 vital features 

that everybody wants. And we're pack-

ing them all into one superb recorder-

phonograph-broadcaster combination 

that will leap like a kangaroo to the top 

of the heap! 

That's WIRE WAY. It's a great new na-

tional-brand product that will be talked, 

publicized and advertised into fame. It's 

ready. And it sells. We know—because 

we've made sales tests and had to stop 

them because they were too successful. 

Want some of this success? If you 

have the kind of salesmen who know 

their way about a home-demonstration, 

maybe you're the dealer or distributor 

for us. Let's find out. Write, wire or 

phone us. 

Portable Wireway complete with phonograph unit, per-
manent Fidelitone needles, crystal microphone, 4" x 6" 
oval Alnico V speaker, two 1/2 hour spools of wire 
and morocco-like leatherette lightweight carrying case. 

$ 1 4 9 5 °  
Retail Price 
Slightly higher 
whit of thy liorYie• 

WIRE RECORDING CORPORATION OF AMERICA 76 Varick Street, New York 13, N. Y. 
18 
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At the Chicago Show! 
See and try WIRE WAY in our suite at 
the Congress Hotel during the Radio 
Parts and Electronic Equipment 
Conference and Show, May 1 1-14. 

The one and only 
recorder with all 
12 vital features: 
1—Recordings are made on wire 

2—Recordings last indefinitely 

3—Same wire can be used over 
and over 

4—Undesired sections can be erased 

5—Set shuts off automatically 

6—Recordings can be edited 

7—Regular phonograph records 

can be played 

8—Recordings can be made direct from 
radio and phonograph records 

9—Two motors for constant speed 
recording and fast rewind. 

10—Records two-way telephone conversations 

11—Can be used as a public address system 

12—Can be used as a miniature 
broadcasting station 

RADIO & TELEVISION RETAILING • April, 1948 
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( C15r,, better lines 

make you 

look better 

in batteries ifs Bright Star 
nationally advertised to millions in leading publications 

Power your sales drives with the champion line of 

batteries in the industry — Bright Star. Recognized 
coast to coast for quality. Smart display packaging ... 

thorough merchandising support... plus a hard-hitting 
national advertising program assure volume sales and 
high average profit margins. Write today for details. 

* insulated, metal top flashlight cells. 

* guaranteed to exceed General Purpose 
Govt .C-18 Specifications even on 
expiration date. 

* wrapped bobbins and seamless zinc 
cans hold power longer and resist 
leakage in fact! 

no. 10m cells 
24 Bright Star cells... 
guaranteed to exceed 
General Purpose Gov't. 
C•18 Specifications 
even on expiration date. 

BRIGHT STAR 

turnover hits! 

unit no: 2160 
Six No. 216 two • cell 
chrome finished spot• 
lights on 2 colorful 
easel display packages. 

-.1 

BRIGHT S:AR BATTERY CO., Clifton, N. J. 

branch offices: Chicago and San Francisco 

20 
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Radio Performanc 
for 
Selling s eal! 

Stewar  arnet 
New "American Group" Combinations 

MT. VERNON.FM-AM-phono. For 

all who want 18th Century design, 
in rich mahogany with dimensional 
bronze grille. Automatic record 
changer. Dual matched-tone PM 
dynamic speakers. 

MANH ATTAN. FM-A M-
phono. Rich mahogany styled 
for modern appeal. Intermix 
record changer. Dual matched-
tone PM dynamic speakers. All 
new Stewart- Warner features! 

PALM SPRINGS. FM-AM-phono. 

The same finely balanced set as 
"Manhattan," style-proportioned in 
beautiful blond mahogany for the 
"new-look" room. Dual matched-
tone PM dynamic speakers. 

HOLLY WO OD. FM-AM-phono. 

Rich walnut in the smart contem-
porary style, including pull-out 
automatic phonograph. A really 
great quality value! 

American in name! ALL-American in 
complete performance! 

These new and finer Stewart-Warner con-
soles, in tune with 1948, give you the biggest 
selling point of the year: complete AM-FM-

phonograph performance. 

And wrapped up in as handsome a choice of 
cabinets as Stewart-Warner has ever had!— 
cabinets that are the right size for today, 

style-proportioned for today's home. 

This spring, FM is booming as never before . . . 
with more stations, more popular programs, 

more people who want to hear it. 

Stewart- Warner gives you FM in every 
console, plus AM, plus automatic radio. 

phonograph. 

And more than that: Stewart-Warner backs 
you up with 28 stunning 4-color national 
advertisements that sell the whole all-

American line! 

Stewart -Warner 
FM RADIOS AM • RADIO -PHONOGRAPHS • TELEVISION 

CHICAGO 14 ILLINOIS 
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"Now I know where 
I stand al the dine" 

Register all the farts in 

one writing —quickly. easily 

Having the real facts, instead of making guesses—knowing just ho‘N 
your business stands now, today, instead of "sometime later"—that's 
the secret of top efficiency. Knowing precisely about inventory, cash 
and charge transactions, accounts receivable and payable—that's the 
secret of complete protection. 

A Standard Form-Flow Register nails down all these vital facts at the 
start of any business transaction, with less writing in less time. One copy 
is locked into the Register. Others go to all persons concerned. All copies 
are exactly alike—preventing mistakes and arguments. Bookkeeping is 
greatly simplified. So are tax records. And'you can check all records 
immediately. 

You get all these advantages in Standard Form-Flow Registers. Use the 
coupon below to find out how one of the hundreds of Standard models 
is precisely suited to your business. 

0 The Standard Register Company 
Dept. 1304, Dayton 1, Ohio 

0 
Please send m e Free Standard Register BUSilleS3 Digest which 
tells me halt I can write better records in my business . • • 

easier ... simpler • .. faster! 

Name 

ComOenY 

o Street 

0  City 

0 

Zone State 

0 

STANDARD FORM-FLO W REGISTERS... 
the easiest, quickest way to keep the records you need. 

CHECK ALL THESE W AYS 

STANDARD REGISTERS HELP YOU! 

In one writing you: 

1. Control Cash! Every cash transaction is re-
corded clearly in detail. 
2. Control Inventory! Records show what is in 
stock, on order. 
3. Protect Merchandise! Because every fact is 
knot‘ it, losses are cut. 
4. Prevent Costly Errors! Like faulty billing, 
misplacing, 1% roitg shipping. 

5. Fix Responsibility!  Clear-cut facts deter-
mine re vort,ibility! 

6. Check Against Loss! Cash and Stock Losses 
can be caught in time. 

7. Record Every Transaction! Completely, 
clearly in your handwriting. 

0  1948 The Standard Register Co mpany 

Standard Register 
MANUFACTURERS OF 

REGISTERS AND FORMS FOR ALL BUSINESS AND INDUSTRY 
Dayton 1, Ohio 

Mail Coupon for your copy of Free Digest pertaining to your type of business. 

THE STANDARD REGISTER COMPANY, 1304 Campbell Street, Dayton 1, Ohio 
Pacific Coast: Sunset-McKee Standard Register Sales Co., Oakland 6, California. Canada: R. L. Crain, Limited, Ottawa. Great Britain: W. H. Smith & Co., Ltd., London. 
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Radio-phonograph sales can be maintained at volume 

levels in all markets throughout 1948 by offering . 

TELEVISION OPTIONAL! 
Retailers, distributors, and manufacturers are urged to support a basic merchan-

dising concept which offers continued and increasing prosperity to the radio industry. 

ROSS D. SIRAGUSA, President, Admiral Corporation 

At the recent January Furniture Mart in Chicago, 
Admiral Corporation presented a merchandising idea 
that met with instant and enthusiastic approval. In 
Admiral's "Television Optional," retailers, distributors 
and manufacturers alike recognized a sound program 
for promoting television without impeding the sale of 

radio-phonographs. 

During the past few months in such television 
markets as New York, Philadelphia and others, re-
tailers have been alarmed by a noticeable drop in sales 
of high priced radio-phonograph combinations. This, 
despite the fact that a recent survey conclusively indi-
cated that better than 53% of television purchasers 
also want radio-phonographs. 

Why is the movement of such units slowing down? 
For one reason, many prospective customers desiring 
complete home entertainment simply cannot afford the 
high price tag required for a radio-phonograph-tele-
vision combination. Then, too, in markets where tele-
vision is "just around the corner" customers are delay-
ing the purchase of a radio-phonograph until they can 
buy and use a complete unit including television. 

With TELEVISION OPTIONAL, as introduced by 
Admiral, complete home entertainment is provided in 
matching units which can be purchased independently 

or simultaneously. The customer with a limited budget 
can select either the radio-phonograph or television 

unit immediately . . . the companion piece later. 

The customer who wants to wait for television can 
purchase and enjoy a radio-phonograph immediately 
... and add the matching television unit later. 

Frankly, TELEVISION OPTIONAL is neither orig-
inal nor patented by Admiral. It is merely a well con-
ceived adaptation of the sectional furniture idea popu-
larized by leading designers and manufacturers. It pro-
vides a basic merchandising idea which we believe 
should be adopted industry wise to the benefit of all. 

Admiral cannot possibly make all the television re-
ceivers that will be required in years to come to satisfy 
the ever increasing demand for this popular form of 
home entertainment. Nor would we want to if we 
could. Competition is essential to the healthy growth 

of any industry. 

To retailers we therefore say: urge your suppliers to 
adopt TELEVISION OPTIONAL. To manufacturers 
we say: TELEVISION OPTIONAL is yours to be used 
as you wish, and welcome. We'll all sell more radio. 
phonographs, more television receivers ... and prosper 

accordingly. 
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AUTO RADIO AP 
FORD, MERCURY 

CUSTOM-BUILT 

by PH I LCO 
. . . bringing you a great new 

plus-profit opportunity for 1948 

For the great Ford-Mercury market Philco presents this sensa-

tional auto radio scoop. An auto radio that's as up-to-the-minute 
in styling, quality and performance as the cars themselves ... that 
gives you the added selling power of America's first choice auto radio 
brand name—Philco. Get posted now on this great new custom-built 
Philco Model CR-9, for 1942, 1946 and 1947 Ford and Mercury cars, and 
the profit opportunity it offers. Mail coupon below for full information. 

PHILCO CORPORATION 

Philadelphia 34, Penna. 

Please send me complete information about the new Ferd-Mercury Auto 
custom-built by Philco. 

NAME 

ADDRESS _ 

CITY  ZONE  STATt 

Radio, Model CR-9, 

FAR AHEAD IN FEATURES, 

TONE AND PERFORMANCE 

What Ford-Mercury owners are asking for 
in an auto radio—the Philco CR-9 de-
livers! Deluxe appearance; velvety smooth 
tuning, extra power and sensitivity! Yes, 
the greatest array of new auto radio 
features ever offered! In eye-appeal, ear-
appeal, sales-appeal — it's a sure-fire hit! 

• Compact chassis in metal case is shock-cush-

ioned; control head is integral part of set. 

• Separate 6"x9" Oval Electro-Dyn mic Speak-
er concecled behind instrument pane/ grille. 

• New war-developed miniature tube circuit. 
Extremely powerful and sensitive. 

• 6 Push Buttons for Automatic Tuniig of 5 sta-
tions and Manual Tunsng. 

• Setting of push buttons is easily changed by 
owner or service man by turning adjust-
ment screws under the push button caps. 



RBenofrWaeo 
?rice  Level leader Sas Saks Record/ 

SWING-

A-

DOOR 

AMPLE 

STORAGE 

SPACE 

Nth Features that 
Sell Themselves./ 

Only Bendix Radio-phonographs combine 

all these advancements 

Hush-O-Matic . . . Swing-A-Door automatic record player 
. Phantom Dial . . . New Phantom Grille . . Bendix 

Advance Engineered Ratio Detector FM circuit . .. True 
furniture styling ... Aviation Quality. 

NUS/I-0-t44 TIC 

FM 
AT ITS 

FINEST 

OUTSTANDING 

FURNITURE 

STYLING 

M O DE L  1524  M A M D L4 wv. 

M O DE L  1525  IN  L 

PRICELESS PLEDGE 
OF QUALITY! 

Bendix Radio, first choice of 
the airlines, protects you when 

you buy as when you fly with 

matchless Aviation Quality. 

Here's the console-combination that's making sales news 
and records wherever it appears! True to the Bendix 
Radio tradition of selling a sales leader at every price 
level, this top value takes top honors at the top level. And 
it's no wonder, when you go through the list of out-
standing features all combined in one magnificent set. 
They're features that are difficult to match —literally, fea-
tures that sell themselves! No wonder Bendix Radio 
dealers are congratulating themselves on having the finest 
franchise in the market! 

4 h?le ofl eaders at &ay Rfkve Level/ 
BENDIX RADIO •-

141• w 

BENDIX RADI O DIVISI ON 

BALTIMORE 4, MARYLAND 
VI/171 

• 
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MODEL VH-24 

Li3t Price, $)4..50 

MODEL VH-20 

List Price, $63.00 

MODEL VH-:5 
List Price, $47.00 

MODEL VH-91 
List Price, $32.50 

PROJECTORS 

FTER months in the laboratoi y and a 
long and costly tooling program, this domi-

nant new line of HYPEX Projectors is now 
ready. In their design, JENSEN engineers started 

with complete recognition of the shortcomings of all 
equipment of this kind and then added their own 
high concepts of performance and convenience re-
quirements. The result is a striking new high in every 
detail of design and performance, and a new low 
in price. 

Generous use of such materials as stainless steel 
and other corrosion-resistant materials, plus elaborate 
treatment of necessary steel parts, insures against 
weather exposure. Mounting brackets using clutch. 
type, heavy trunnion mountings (on all except VH-
91), solve finally the problem of adjustment and posi-
tive locking into position. 

Weatherproof terminal boxes provide a long 
needed feature in equipment of this kind. The 
completely new driver unit with molded plastic 
diaphragm is entirely enclosed within the one-piece 
rigid horn. And, of course, the recognized superiority 
of the Hypex formula is employed in the reflexed 
horn design. 

The sound industry has long deserved equipment 
of this kind. Now it is here and at prices right back 
to prewar levels. 

Write or u ire for complete information, we haven't space here 
to give more than an outline of the features and performance 
ability of these outstandingly new products. 

JENSEN MANUFACTURING CO MPANY 

6625  S.  LARA MIE  AVE., CHI C A G O  38 
In Canada: Copper Wire Products, Ltd., II King St., W. Toronto 

• PATENT 2.3311.7(.2. TPA . MAP PCG ,11.14(0. 

1 
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Reason# 

why — Du Mont is the most sought after 
franchise in television 

111111i111111i11111111111111111111111111!1A11111:111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111I11111111111111111111111111111111111111111111111111111111111111111111111E11111111111111111111111111111111111111111111111111111111111111111111111111111i11111:11111111111111111111111111111111111111111111111111111111!11111111111111141111111111111111,1111111111111111111111111111 

Only the Du Mont dealer can offer 

a full line, from table-top receivers to 

the world's most magnificent and 

complete home entertainment in-

struments all bearing one great name. 

aUM NT  
1111ii!iiiIiiiIIIIII1111111111111111111111I1111111111111111111111111111111111111111111111111111I1111111111111111111111111111111111111111111111111111111111111111111111,111;1111111!'11111ii11111111111111!Iiiiii.:!!:311.!:1111111111I!IIIIIIIIIIIIIIIi111111111111111iliiIliiiiiIIIIIIiiiirniinlr,:iiiiii;!!!IIIIIIIIIIIIIii111111111i111111111ir 

TELEVISION RECEIVER SALES DIVISION 
Allen B. Du Mont Lakatories, Inc. • 515 Madison Avenue, New York 22, N. Y. 
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648PTK — F MI, AM, Short 
Wave and Television ... 300 
square-inch television screen 
...RCA Vietor"Eye Witness" 
Preferred  Pi. lure Synchro-
nizer . . . picture tube, 40 
RCA Victor Preferred Type 
Tubes plus 7 rectifier tithes ... 
12" electro-dynamic speaker 
... walnut or mahogany finish. 

A 

0112— F‘1, .AM, Short Wave, Television 
and Record :hanger ... 52 square inch picture 
... RCA % ictor "Eye-Witness" Picture Syn-
chronizer . . . picture tube, 26 RCA Victor 

Preferred Type Tubes plus 3 recti-
fier tubes  . . mahogany and 
blond finishes. 

ONLY RCA VICTOR MAKES THE VICTROLA 

68R1 — FM and A M . . . Seven RCA 
Victor Preferred Type Tubes plus one 
rectifier tube ... powerful electro-dynamic 
speaker... brown plastic case. 

68R3—FM arid AM ... Seven RCA 
Victor l'referred Type Tubes plus 
one rectifier tube . . . separate radio 
frequency chassis subassembly for 
liner reception ... cabinet of line wal-
nut veneers and other selected woods. 

612V4 —FM, AM, Short Wave and 
Record Changer ... 1 I RCA Victor Pre-
ferred Type Tubes plus 1 rectifier tube 
... 12 inch electro-dynamic speaker . 
Modern roll-out control unit . . . rich 
mahogany veneers. 

k ere's an 
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610V1 —FM, AM, Short Wa‘,• 
and Record Changer . . . 9 RCA 
Victor Preferred Type Tubes phis 1 
rectifier tube ... 12 inch electro-dynamic 
speaker ... mahogany or walnut finish. 

711V1 —FM, AM, Short Wave and Rec-
ord Changer ... 10 RCA Victor Preferred 
Type Tube.. plus 1 rectifier tube . . . 12 
inch electro-ilynamic speaker ... roll-out 
record changer . . . mahogany cabinet. 

RCA ICTOB EM ingtrument 
for every ccgomer 
Now, every one of your customers can enjoy 

the thrill of FM at a price they can afford. 
The great RCA Victor line has a full range 

of FM instruments . . . from the 68111 table 
model AM, FM. to the superb 6,18YTK AM, 
FM. radio and television receiver, all have 
the thrilling tone of the "Golden Throat" 
3-w a% acoustical system. 
Powerful RCA Victor advertising in top-

ranking national magazines and over 160 NBC 
stations sends people to you—their dealer— 
for RCA Victor instruments with FM. Look 
for these hard-hitting advertisements in LIFE, 

fiezi 

COLLIER'S, SATURDAY EVENING POST and LOOK. 
Listen to the RCA Victor Show "Music 
America Loves Best" over your favorite NBC 
station every Sunday, 2:30 P.M., E.S.T. 
Cash in on the growing interest in FM. 

Every day more and more people learn about 
FM and want an FM instrument for their 
own home. Display these instruments promi-
nently. Let your customers know von have the 
FM instruments they want . . . RCA Victor. 
There are BIG DOLLARS in it for you! If you 
don't have these models from the full line on 
display, contact your distributor NO V 

ICT011 i?t 
DIVISION OF RADIO CORPORATION OF AMERICA 
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Newest 

Portables 

on the 

Market 

Andrea 
Three-way portable model P-163 shown, lists 

at $89.50. Luggage type covering, with con-
trasting band. Set has five tubes and rectifier, 
short wave coverage.  Andrea  Radio Corp., 
Long Island City, New York 

Admiral 
41/11 battery portable radio shown. Dimen-

sions: 7% inches high, 51/2 inches wide, 41/4 
Inches deep at base. Equipped with 4 tubes. 
Case of Styrene. Retails in ebony, $19.95, ma-
roon $21.95, cream $22.95. Admiral Corp., Chi-
cago. Ill. 

Tray-ler 
Model 5027 de luxe combination AC-DC and 

battery operated portable receiver weighs ap-
proximately 10 lbs., less batteries, and has 4 
tubes plus rectifier. Set has luggage style cabi-
net. Model 5028 personal combination operates 
on AC-DC and battery  features 4 tubes plus 
rectifier; luggage style cabinet, and weighs 
approximately 6 lbs.,  less batteries.  Model 
5029 midget battery operated portable has 4 
tubes, leather covered ,abinet and weighs ap-
proximately 43/4  lbs., less batteries. Trav-ler 
Radio Corp., Chicago, Ill. 

Setchell-Carlson 
Model 447 portable, operates on self-con-

tained battery and AC-DC. Constructed for 
rugged outdoor service. Features: 5 tubes plus 
selenium rectifier: inverted aluminum chassis. 
Weighs 12 14 lbs., with batteries. Priced at 
$39.95. Setchell-Carlson, Inc., St. Paul, Minn. 

Bendlx 
Model PAR-80, has 5 tubes plus rectifier. 

Lists at $84.50. Set operates on standard, air-
craft and marine frequency ranges. Dimen-
sions: 13 5/16 inches wide, 12 14 inches high, 
71/4 inches deep. Model 687-A has 5 tubes plus 
rectifier, AC-DC-battery, and sells for $54.95. 
Bendix Radio, Baltimore, Md. 

Regal 
Model 777 3-way AC-DC battery portable, 

available in choice of four colors. Four tubes 
plus a rectifier; weight with batteries 5% 
lbs. List price $29.50. Regal Electronics Corp., 
603 W. 130 St., New York. N. Y. 

Temple 
Model H-521, shown, lists for $64.95. 3-way 

operation. Five tubes plus rectifier. Set weighs 
16 14 lbs., including batteries; case of simu-
lated  leather,  alligator or board; standard 
broadcast plus short wave frequency range. 
Model G-415, lists at $24.95, finished in wal-
nut. Set has four tubes plus rectifier, operates 
AC-DC and battery: weighs 5 lbs., including 
batteries. Templetone Radio Mfg. Corp., New 
London, Conn. 

Remler 
Portable model 5400, is a walnut plastic set 

with leatherette trim ; model 5420 is a white 
plastic set with leatherette trim. Sets weigh 
742 lbs. each, have four tubes plus rectifier, 
cover standard broadcast band, 3-way opera-
tion, and sell for $39.95. Remler Co., Ltd., 
San Francisco, Cal. 

Crosley 
Portable radio 56PB enclosed in plastic cabi-

net, plays three ways. Features: automatic 
sensitivity control, powerful chassis, molded 
carrying handle, 4 tubes plus rectifier. Ivory 
knobs and grille. Model 56 PB, has gray knobs 
and grille and is slightly larger. Crosley Div., 
Avco Mfg. Corp., Cincinnati 25. 0. 

Sonora 
Model 101, self-powered •"I'roubadour" super-

het, shown, operates entirely from self-con-
tained batteries. Features: built-in loop; au-
tomatic  volume  control;  carrying  case  of 
plastic ; sturdy carrying handle. 4 tubes; weighs 
31/4 lbs., less batteries. In Burgundy, $19.95: 
in nut brown and beige, $22.00. Model 102 is 
a 3-way "Troubadour" superhet, 4 tubes plus 
rectifier, retails for $29.95 in burgundy, $33.00 
in green and grey, and $35.00 in gemloid. 
Sonora Radio & Television Corp., Chicago, Ill. 

Motorola 
Model 5A7, lists at $39.95. Set has four 

tubes plus selenium rectifier. Operates AC-DC 
and dry cell. Dimensions: 714 inches wide. 
4% inches deep, 4% inches high. Weighs 6 lbs. 
Available in metal case. Motorola will soon 
announce new line of portables. Motorola, Inc., 
Chicago, Ill. 

Air Kina 
Model A-510, illustrated AC-DC and battery. 

Set retails at $37.95, has 4 tubes, plus selenium 
rectifier, and is available in wood case, leather-
ette covered. Camera model A410, available for 
$29.95. Air King Products Co., Inc., Brooklyn, 
New York City 

Monitor 
Model M-510, 5 tubes plus selenium rectifier. 

Portable radio operates AC-DC battery. In an 
all wood case in simulated blue and gray 
leather. $37.95 in zone 1. Monitor Equipment 
Corp., Riverdale, N. Y. 

Mock 
Model CM-500 4 tubes plus selenium recti-

fier,  AC-DC-battery. Portable  to  retail at 
$29.95. Leatherette type case, weighs 5 lbs. 
Dimensions: approximately 10 x 8 x 6 inches. 
John Meck Industries, Plymouth, Ind. 
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Westinghouse 
Model 165 3-way portable, housed in leather-

ette case of sirnulated pigskin; has five tubes 
plus selenium rectifier. Weighs 12% lbs., less 
battery; automatic volume control: built-in 
antenna. Westinghouse Electric Corp., Home 
Radio Div., Sunbury, Pa. 

Spartan 
Model  6.AM-06,  AC-DC-battery,  lists  at 

$34.95. Features: 5 tubes plus rectifier. Set 
weighs 11 lbs, less batteries. Luggage type 
case with leatherette finish. Sparks- Withing-
ton Co., Jackson, Mich. 

Arvin 
Model 250P battery-AC-DC portable radio 

shown, retails for $39.95. Set has 5 tubes plus 
rectifier. Is 9% inches high, 12 ,4 inches deep 
and 5% inehea wide. Model 24011 is a 4-tube 
battery portable, retailing at $19.95: model 
241P 4-tube plus selenium rectifier set, is bat-
tery-AC-DC operated, lists at $29.95. Noblitt-
Sparks Industries, Inc., Columbus, Ind. 

National Un.on 
"Commuter" model G-613 shown. Three-way 

set features: 5 tubes, plus rectifier; built-in 
loop antenra; simulated leather covering; felt 
feet. Priced! at $49.50 in zone I. National 
Union Radio Corp., Newark, N. J. 

Emerson 
Model 553 three-way portable shown; 4 tubes 

plus rectifier, for $39.95. Other models include: 
No. 559, 3-way portable, 4 tubes plus rectifier 
listing at $29.95; No. 560, 4-tube self-powered 
portable for $19.95; pocket portable no. 558, 
4-tube set retails for $34.95 ; no.  567 self-
powered portable, 4-tube set, lists at $24.95. 
Portable sets featuring framed portrait holder 
on inside lid are models 570, 574 and 580 re-
tailing for $50.00, $60.00, and $60.00 respec-
tively. Emerson Radio & Phono. Corp., New 
York City 

Gored 
Model 5D5, three-way portable shown, sell, 

for  $39.95.  Weighs  approximately  seven 
pounds; 5 tubes plus selenium rectifier. Ma-
roon, ivory and blue, and all ivory plastic 
cabinet. Model 4A1 personal battery portable 
sells for $29.95 and has 4 tubes. Garod Elec-
tronics Corp., Brooklyn. New York City 

Farnsworth 
Portable GP-350, three-way, has a non-warp-

ing metal case, 4 tubes, selenium rectifier, flex-
ible woven carrying handle, built-in loop an-
tenna. Dimensions: 7 inches high, 10 inches 
wide, 6 inches deep. Farnsworth Television & 
Radio Corp.. Ft. Wayne, Ind. 

be Ai r, 1.43 
Si 

Automatic 
Model C-65X, shown, is a three-way four 

tube radio with selenium rectifier. Lists for 
$37.95. Set incorporates patented "rejuventa-
tion"  system.  Other  model  ATTP,  "Tom 
Thumb" personal portable, features the same 
system. Automatic Radio Mfg. Co., Inc., Bos-
ton, Mass. 

RCA 
Model 658119, shown. retails at $89.95. Ra-

dio has 5 tubes, AC-rechargeable battery, and 
is constructed of wood with luggage type cov-
ering and a protective coat of plastic. Battery 
pocket  models  54B1-2-3  available  in  three 
colors in an alligator grained plastic case, list 
at $29.95;  battery model 54B5, selling for 
$75.00, has 4 tubes, and lxurious styling on 
cabinet; model 668X, 5 tubes plus selenium 
rectifier, features an aluminum case with ma-
room plastic trim, 3-way operation, and lists 
for  $59.95.  Approximate carrying  weights: 
54B1-2-3, 31/2 lbs.; 54B5, 4 lbs.; 658R9, 21 
lbs.; 66BX, 14 1A lbs. Radio Corp of America. 
Vichir Div., Camden, N. J. 

Zenith 
Model 8G005Y, "Transoceanic" standard and 

short wave portable shown. Includes six tun-
ing scales with superspread band short wave, 
automatic  pushbutton  selection;  detachable 
Wavemagnet and swing-top mounting; detach-
able shortwave Wavemagnet and the pop-up 
Waverod. Cabinet luggage style case. 3-way 
operation. Model 4G 800 "Zenette" personal 
portable operates on self-contained  battery, 
and AC-DC.  Weighs approximately 51/2  lbs. 
Zenith Radio Corp., Chicago, Ill. 

General Television 
Portable 25B5, lists at $27.95. Features: 4 

tubes plus selenium rectifier. Weighs 7 lbs 
without batteries. Airplane type fabric case. 
Dimensions:  10%  inches  high.  11 14 inches 
wide,  6 inches deep.  General Television  & 
Radio Corp., Chicago, Ill. 

Olympic 
Model 7-526 3-way portable radio receiver 

features: luggage type case covered with simu-
lated leather; 5 tubes, plus rectifier; built-in 
antenna. Olympic  Radio & Television, Inc., 
Long Island City, New York 

Jewel 
Model 801 "Trixie" 4-tube, 3-way personal 

portable radio, to retail for $29.95. Model 304, 
4-tube battery portable radio retails for $19.95. 
Weighs 31., lbs. with batteries. Jewel Radio 
Corp., New York City, N. Y. 

More on page 721 
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No Money 
in Poor Relations! 

Distributors and Dealers 

Dare ill to Gain by 

Cooper(' t i ve Effort 

by Harold R. Ellis 

"For all the monkeys are not in the 
zoo, every day you see quite a few . . ." 
goes the charming little song about 
how "you can be better than you are" 
—presumably by not being a monkey. 
But what, an astute dealer or dis-

tributor may well ask is so dumb about 
a monkey? Many a businessman might 
take a lesson from watching a pair 
of mutually helpful monkeys in a pet 
store window or a zoo cage. 

"You scratch my back and I'll scratch 
yours" is a jungle policy that makes a 
great deal of hard sense in this day of 
stiffening competition. And one very 
excellent place to apply that motto is 
in the dealer-distributor relationship, 
where cooperation pays off in profits. 
Too often distributors permit their 

salesmen to fall into a "hard-boiled" 
rather than a "hard sense" attitude. And 
just as often the dealer permits himself 
to respond with a "don't tell me what 
to buy" position. More's the pity . . . 
for in the final analysis they're both 
out to do exactly the same thing: sell 
more goods to more consumers and 
share the profits. 

More Sales for All 

Distributor salesmen work according 
to a plan, whether their own or their 
employer's. They have certain quotas 
to fill, certain allotments and alloca-
tions to live up to, and to live with. 
These present conditions are rarely 
arbitrary, and an established, experi-
enced distributor never sets them with-
out a mental picture of what can be 
sold and where, provided sufficient ef-
fort is taken. His salesmen's job is to 
arouse the dealer to make that effort! 

Good distributors know the radio and 
appliance business. When they make 
up a package, they're not "unloading", 
and not "overselling"—they're simply 
making the dealer get to work pro-
ducing. And many are the outlying 
dealers who, after years of griping 
about the "big city tactics" of their dis-
tributors, finally take a careful look at 
their bank account and balance books, 
and change their tune to an appreci-
ation of the so-called pressure. Thus 

Everybody's happy when the merchant and supplier understand each other's problems. That's how to 
make profits. 

the distributor must teach the dealer 
the principles he himself has learned 
by virtue of selling in more than just a 
limited area. 
On the other hand, not all distribu-

tors pay enough attention to the dea-
ler's problems. The fact is, as most 
jobbers will admit, dealers are a com-
plex bunch . . . no two are alike. Some 
yell for all the high-priced items they 
can get, while others are "stuck" with 
anything over a $100 unit price. Fast 
response from the distributor in swap-

Therefore service is the jobber's stock 
in trade. Dealers appreciate prompt de-
livery, resent favoritism that sometimes 
arises simply because a dealer-competi-
tor is on a convenient stopping-off point 
for the distributor's delivery setup. 
Time spent chasing around to find 

needed merchandise costs the dealer 
plenty of money. Parts distributors es-
pecially, should go out of their way to 
find an item which they themselves may 
not handle, as an accommodation. Fa-
miliarity with the trade often enables 

How Much Selling Can An Automaton Do? 

Learn the special needs of the deal-

ers, and carry stock to suit. 

Instead of regular calls to each re-

tailer, work out a routine adjusted to 

the customer's requirements. 

ping stock around to suit the special 
needs of the individual dealer is a big 
help to smooth relations. 
Another mistake to be avoided in es-

tablishing good dealer-distributor rela-
tions is too mechanical a selling route. 
Making an equal number of calls at 
equal intervals for all dealers is not al-
ways correct, for some have greater 
need for three calls a week, while others 
want to do their buying twice a month. 
The distributor should work his routine 
out in frank, friendly conversation with 
each individual dealer. 
Price is not any great variable, today. 

them to do this in a fraction of the time 
it would take the dealer. 
Above all, one habit which the dealer 

can practice will help him to greater 
sales and greater profits—prompt pay-
ment of bills. The discount savings he 
receives through prompt payment is in 
itself a very important factor. But more 
than this: by enabling the distributor 
in turn to pay better, the latter secures 
better merchandise, better deliveries, 
better discounts . . . and competition 
being what it is, these benefits must in-
evitably be passed on to the dealer, who 
thus gets double value out of the effort. 

32 RADIO & TELEVISION RETAILING • April. 1948 



On Nights Like These 

Listen To 

The FM 
Race Is On. 

Static less FM Programs 

The programming bottleneck which has long held 
FM back is now broken. 

Not only live talent programming of its own — 

But network and local duplication of AM programs 

From the nation's favorite comedians to its finest 
orchestras — 

The static-free airwaves of FM are now laden with 
radio fare that people want to hear 

And they want to hear it on FM 

1111LFM Facilities II 

SET PRODUCTION 

Last scar FM receiver set production hit 1,300,000. 

But what is more important, 

The rate of FM production is going UP 

And the price of FM sets is coming DO WN 

This is the formula for more sales to more people. 

STATIONS ON THE AIR 

As of February 15, 1948, 404 FM stations were on the 
air with the clearest signals ever broadcast. 

Already half the nation could 

CONSTRUCTION 

436 more FM stations were authorized for construction 

And 178 conditional grants were out for still more FM 
broadcasting facilities. 

NETWORKS 

Around the country at least 4 local and regional FM 
networks were in operation, the forerunners of scores of 
FM networks to come. 

Since FM stations can be hocked up both by air and by 
wire, entirely new and flexible combinations of network 
broadcasting are open to every FM station. 

The full potentialities of radio as a cultural and com-
municative art are finally at hand .. . and 

hear FM — if they had se's 

Special FM Section ... The following pages in this section are devoted exclusively 
to a description of the new horizons of FM. 
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When you buy or sell FM in a receiving set or other radio equipment you are 
entitled to and should insist on obtaining genuine frequency modulation as 
invented, perfected and patented by Dr. Edwin H. Armstrong. These are the 
companies which are authorized and licensed to use the genuine Armstrong System 
of Frequency Modulation. 

• Airadio, Inc. 

• Ansley Radio Corporation 

• Browning Laboratories, Inc. 

• Canadian General Electric Co. 

• Canadian Marconi Co. 

• Canadian Westinghouse Co. 

• Collins Audio Products Co., Inc. 

• Cover Dual Signal Systems, Inc. 

• Doolittle Radio, Inc. 

• Electric & Musical Industries, Ltd. 

• Espey Mfg. Co., Inc. 

• Fada Radio and Electric Co., Inc. 

• Finch Telecommunications, Inc. 

• Freed Radio Corporation 

• Fisher Radio Corporation 

• Garod Radio Corporation. 

• General Electric Company 

• N. V. Philips Gloeilampenfabrieken 

• Hallicrafters Company 

• Howard Radio Company 

• Limited & Northern Electric Co. 

• Fred M. Link 

• Magnavox Company, Inc. 

• Maguire Industries, Inc. 

• Minerva Corp. of America 

• Pilot Radio Corporation 

• Scott Radio Laboratories, Inc. 

• Radio Engineering Laboratories, Inc. 

• Stewart-Warner Corporation 

• Stromberg-Carlson Company 

• Templetone Radio Mfg. Corp. 

• Western Electric Co., Inc. 

• Western Union 

• Westinghouse Electric Corp. 

• Wilcox-Gay Corporation 

• Zenith Radio Corporation 

THE ARMSTRONG SYSTEM  
LICENSED UNDER ARMSTRONG PATENTS ."' 
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LOSE on the heels of the lifting of the ban on simultaneous broad-
casting of live talent over AM-FM, the sales appeal of frequency modu-
lation sets skyrocketed miles high!—almost over night. 

All over the country, dealers who had been hard put in getting the 
most out of demonstrating the static-free receivers, felt that a barrier of 
considerable height had been removed. Because of the limited hours, 
many of the FM stations had been operating under, plus the fact that 
"live" musical shows were not available, the retail merchant often had 
to bear down heavily on the superior tonal quality of FM, and its 
spectacular static-free features, while soft-pedalling the program set-up 
available to the listener. 

Now, so far as FM is concerned, merchandisers are breathing new 
life into their sales egos. 

And there's every reason why they should! Now, at last, FM has 
everything! First, its static-less reception is something to !nand at and 
with. Second, its high-fidelity reproduction is made t.o order for the 
reception of the voice and the musical instrument. And last, but not 
least, FM is on the air—high, wide and handsome! 

Not long ago the Sunday New York Times begin running a quarter-
page "boxed" program in its radio section, a portion of which is repro-
duced on this page. Titled, "Radio Musical Concerts on the Air," it 
immediately became a dynamic sales tool for the retail merchant. 60 
out of the 68 programs, comprising the names of the greatest musical 
performers of the day, coupled with the names of the world's greatest 
composers of all times, were available over FM! 

In addition to all of the "high-brow" features listed in the Times, 
the FM owner could tune in on his favorite dramatic or comedy pro-
gram, and hear his "regulars" with greater clarity than ever before. 

FM is smash-bang merchandise right now. It's hot as a pistol. The 
great day to do a great selling job is at hand. In light of the large 
variety of sets available at this time, and the wide price rang, FM is 
headed for every home, from the "carriage trade" right down to the 
people who don't earn enough to keep a carriage, or, perhaps more 
than one car. 

Today, the selling of an FM receiver to every home is not just only 
something to think about. It's something every alert merchant sees as a 
real possibility in the near future. Prosperity via I'M sales, is breathing 
down the neck of the retailer, urging him to act. The field is wide-
open. FM's still a ground-floor proposition, and the dealer who wants 
to translate FM into folding money, needs to promote FM sales with 
everything he has—and the greatest things he has to work with are 
at hand—FM merchandise and FM programming. 
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• With greatly increased production of 
sets, upped advertising campaigns and 
expanded broadcast facilities, FM has 
been spreading its wings. At a lively 
clip, new stations are taking to the air 
daily, and programs are being heard 
for the first time in many a section of 
the land. Meanwhile, soaring along 
with the rising flight of these new sta-
tions are the hopes and sales expec-
tancy of radio retailers. 
Already FM receiver selling has put 

a sizeable chunk of folding money into 
the pocket of every aggressive dealer 
in areas where the new radio art has 
appeared. In addition, rather than dis-
couraging the sales of AM receivers, 
as some had feared, FM has in fact 
sharply increased the demand for big-
ger and better AM along with FM. 
Significant in this respect, is the 

growth of AM broadcasting, directly 
attributed to FM. From a figure 'of 
around 700 stations on the standard 
broadcast band in 1940, AM has en-
larged to about 1500 in op-
eration today, with a total of 
approximately 2000 author-
ized. 
With the development of 

real competition in program-
ming, local-interest appeals, 
better network facilities and 
higher power outlets, listen-
ers are being impelled to 
buy better radios, and espe-
cially radios with FM. 
Among the great fields for 

sales  is the  replacement 
needs of the 80% of the na-
tion's  66  million  radios, 
which are of the table model 
type. 4 

Receiver Sales 
Another tendency attributable to FM, 

which radio merchants have noted with 
satisfaction, is the increased apprecia-
tion of fine lifelike recorded music, and 
the desire of customers to include good 
automatic record changers in their new 

Why FM Means 

F olding M oney 

• Greater Unit Sale! 

• Networks Extending 
Coverage! 

• Interest In Local Programs! 

• Stations Increasing Power! 

• More Live, High-Fidelity 
Programs! 

• Advertisers Buying More 
Time! 

consoles, and an adequate stock of rec-
ords in their music library. 
This tendency can be laid to the fact 

that FM receivers are built with better-
than-average  audio  amplifiers  and 
loudspeakers, which are able to do jus-
tice to the quality of the new record-
ings and phono pickups. 
With all these vistas of increased 

profits before them, radio retailers may 
well face the FM future with great ex-
pectations. However, high-flown hopes 
must be based on down-to-earth plan-
ning. 
To turn the situation to financial ad-

vantage, retailers must train them-
selves and their salesmen in selling the 
new receivers;  organize  cooperative 
promotions with the new stations; par-
ticipate in cooperative advertising with 
the manufacturers; use their counters, 
floor-space, windows, walls, and the 
U.S. Mail to arouse the interest of their 
customers; prepare an adequate servic-
ing setup including FM experts; place 
ample orders early, for a full line of 
FM receiver types. 
1948 is the year for FM . . . Folding 

Money! 

550.000 

or' ,60700000  10400 

280,000 

M MI I I I I Mm u l m o  

QUARTER 1947 

Total  prewar production of 400,000 FM receivers and tuners 
was concentrated in only a few cities by the time the new 
frequency assignments lifted FM to the 100 megacycle range 
Presuming most of these hove by now been converted to new-
band operation, close to 2 million FM sets are able to take 
advantage of the great new programs. If the 1948 production 
rate equals the rate maintained in 1947, the year's end should 
see over 5 million total. 

38 RADIO & TELEVISION RETAILING • April, 1948 



Are Rising Everywhere! 
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As of October I, 1947, a total of 299 FM stations were on the air, while 726 were in some state of preparation—construction, testing or authorized —to 

make a total 0: 1,025 definitely on the way. By January 30, 1948, figures had reached 393 on the air, 749 preparing—a total of 1,142. These were mostly 
high power stations, with the community-class stations a mere trickle thus for. 

Major categories of FM set production in 1947, not including tuners. Note the preponderance of high unit sales. 1948 figures will show sizeable quantities 

of straight FM -eceivers and FM tuners. All categories will reflect higher sale price than corresponding AM —only receivers. 
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Magnavox 

FROM the fine contemporary styling of' the Modern 

Symphony to the authentic traditional of the Windsor 

Imperial, every Magnavox is a masterpiece of music, style 

and beauty. The best in furniture craftsmanship and musical 

reproduction combines with the newest and proved devel-

opments of radio science, genuine Armstrong FM, and 

automatic record-changing. Fourteen distinctive models are _ 
priced from $219.50 to $850.00. 

MAGNAVOX 

The Symbol Of 

Magnavox and FM are natural companions. The best in 

wide-range FM reception is limited to the excellence of the 

audio system ... and in this, Magnavox is the leader. 

The revolutionary auditorium-type speaker-system in the 

Windsor Imperial is designed expressly to provide for the 

expanded tonal range of FM. It covers not only the extended 

audio range, but gives heretofore unattained smoothness of 

tone over the entire musical spectrum. 

Just as the Windsor Imperial is superior, every Magnavox 

radio-phonograph is outstanding for tonal perfection in its 

own price field. No model contains a speaker less than 12" 

in diameter. Some are equipped with two speakers of this 

size. Each speaker is built by Magnavox exclUsively for 

Magnavox instruments and is beyond compare. 

4 0 

- •• ! 
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1. The Windsor Imperial. Breakfront cabinet by Drexel. .in genuine 
mahogany or antiqued Escanaba knotty pine. Unique auditorium-type 

speaker•system; precision automatic record-changer with feathe•-
touch pickup, $850. Genuine Armstrong Static-Free FM Included. 

2. The Modern Symphony. The best in contemporary styling... in 

mahogany or white oak. Two 12" Magnavox speakers; 18 watts 

superpower; automatic record-changer, $365. With Genuine Arm-

strong Static-Free FM, $430. 

3. The Traditional. Charming authenticity in mellow mahogany 
or early American maple. 12" Magnavox speaker; 10-watt radio-

receiver; precision automatic record chc.nger, $249.50. With Genu-

ine Armstrong Static-Free FM, $298.50. 

4. The Mayfair. Fine furniture in the modern manner ... in white 

oak or mahogany. 12" Magnavox speaker, precision record-changer; 

supersensitive 10-watt radio receiver, $219.50. With Genuine Arm-

strong Static-Free FM, $268.30. 

ARMS1RONG 11 

Quality In Radio Since 1915 

Magnavox Dealers' Sales Record 

Greatest in History 

In 1947, the non-competitive, profit-protecting Magnavox 

franchise —first of its kind in the radio industry —created a 

sales average of $80,000 per dealer! This is the highest aver-

age ever achieved in the history of radio. Even more impor-

tant is the profit record, for Magnavox carries the ,argest 

mark-up of any major radio line. Now, in 1948, with un-

questioned customer acceptance and proved selling policies, 

Magnavox presents a franchise and an opportunity without 

equal in radio history. The Magnavox Co., Ft. Wayne 4, Ind. 
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They're Carrying the Ball 

for FM! 

Industry-II ide letirity 

Presents Solid-Line 

Front—Ready to Make 

'48 Banner Sales Year 

• When one stops to consider the factors 
backing up FM—the money, know-how 
and facilities—and next thinks some-
thing about the tremendous potential 
sale for staticless receivers, his mind 
is at once stimulated and awed. What 
he sees now is terrific—what he fore-
sees calls for an adjective like "colossal." 
But the present bright sales picture 

FM is displaying isn't the result of some 
lucky break. It was brought into being 
via the work-and-sweat route. By the 
same token, those who want to share 
the profits in FM's tomorrow, need 
to work like Trojans today. 
And that's just what the believers-in 

and boosters-for FM are doing. There 
are many of them in each of the two 
"master" groups. One such group is the 
manufacturing-selling section of FM & 
Company; the other is made up of the 
FM broadcasters. 
"Carrying the ball" for FM are the 

(Photo by Ewing Galloway) 

makers of sets, station equipment, ac-
cessories, tubes and parts; factory "reps," 
jobbers of receivers, parts, and acces-
sories; retail merchants, and last, but not 
least, the broadcasters. 

Manufacturers have been doing a 
swell job in promoting FM to the con-
sumer,  and  providing  dealers  and 
wholesalers with merchandising helps 
of many sorts. Faced with all kinds of 
problems, including those associated 
with obtaining skilled labor and mate-
rials, the makers have come through 
with upped production in spite of the 
many hurdles. 

Great Activity 

Transmitting  equipment has  been 
pouring out of factories into the hands 
of the ever-increasing ranks of the 
broadcasters. Home FM sets are now 
hitting the market in great numbers. 
Manufacturers of tubes, parts, and ac-
cessories have been on the beam too, 
in order to fill the needs of the set home 
makers for FM broadcast station equip-
ment. 

Money and know-how has been ex-
pended all along the line. Manufacturers' 
representatives, who more often than 
not serve in the double-barreled capac-
ity of purchasing agent and salesman, 
have been highly important wheels in 
the whole big FM set-up, as have been 
the wholesalers. During the FM famine, 
wholesalers were run ragged trying to 
get receivers for their dealers. Today, 
jobbers are on an all-out sales and 
promotion campaign with their retail-
ers. Many, too, are working with FM 

broadcasters in efforts to sell more sets 
through local merchants. 

The tube, parts, and accessory people 
are more than active in FM. First, they 
are on hand to furnish original equip-
ment for sets; next to supply tubes and 
parts for replacement. Accessory manu-
facturers provide antennas of the special 
kind required to keep FM reception at 
its peak. 

The service end of FM is of the ut-
most importance to everyone in the 
industry. It is of prime interest to 
the manufacturer, the wholesaler, the 
broadcaster and the dealer. The FM set 
operating satisfactorily in the home is 
good business all around. The FM set 
that doesn't give the consumer top-
notch reception is a black-eye to every 
segment of the radio industry. All along 
the line, proper FM service and instal-
lation is stressed. Good FM reception 
is everybody's business. 

Hard-Hitting Team 

The FM broadcasters are cooperating 
splendidly with everyone interested in 
FM—from the manufacturer right on 
down to the consumer. They are inter-
ested in sales of sets and in the need 
for faultless receiver performance. The 
broadcasters are coming up with the 
highest type of programs, most efficient 
equipment procurable, and are spend-
ing scads of money in sales promotion. 

How important is the retail merchant 
in this FM proposition? How important? 
Well, he's just the man that does these 
three things: 1. He sells the sets. 2. He 
installs the sets. 3. He services the sets, 
keeping them sold, and in so doing 
creates good-will for the manufacturer 
and the broadcaster and for FM as a 
whole. He faces the consumer on the 
retail sales front. 

The FM "ball-carriers" are a hard-
hitting team indeed. The cooperative ef-
fort they display can well make other 
out-of-the-field industries turn green 
with envy. These "ball-carriers" know 
the meaning of the word "interdepen-
dence." 

The entire radio-industry is proud 
of the big job being done with FM. 

There's plenty of money and talent 
behind FM. And a great future in front 
of it! 
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ROCIAESIESt 3, NEW V01%. 
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NI1 conditions are favorable for an exc eptionall  to 

o  y large demand 

for ?I& type receivers in 1948, allowing progressive dealers 

cash in on this new and improved method of broadcasting. 

T Radio Dealers: 

gore people are learninG each day the plus values of fg as 
compared to No.l. broadcasting, because direct comparison can now 
be made on the same program and on the same W-Fg receiver, 
Showing conclusively the great superiority of ?g, reproduction. 
Realism of ?id reproduction can now be easily demonstrated in 
this direct comparison with Ng by background quietness, lack of 
cross-talk which is prevalent on shared Ag channels, clarity due 
to increased frequency range and naturalness due to increased 

dynamic range of sound volume in reproduction. 
Our close association with ?VI broadcasting from its inception --
both as a pioneer ?g broadcaster and as a pioneer designer and 
manufacturer of YU receivers since 1939 -- has taught us by firsk-. 

band experience the many plus values in ga;,or Armstrengls great 
contribution to broadcasting, and this knowledge is behind the 
design and production of ill Stromberg -Carlson Ygreceivers. 

?IL is coming into its own as a superior broadcasting system. 
'Ne are continuing our leadership in the FV. field by producing 
receivers which provide the realism and naturalness of repro-
duction inherent in FO, broadcasting.  The greatly expanded mar-
ket now made possible throl4h recent favorable factors, such as 
the increased nuMber of Tg broadcasting stations and duplication 
of live Ng programs on Vik transmitters, gives you an opportunity 

for new highs in sales of Yg, receivers. Very truly yours, 

71.  P atil4g1( l 

( A r 
StroMberg -Carlson CoOpany ?resident 

si.s tchKoico 
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FM 

MAYFLO WER. #1210PLM. Superb FM-AM radio-
phonograph. Mahogany. #1210 series from 5325.00 to 
475.00*. 

means Far M ore ... when you 

can say it's by 

STROMBERG-

CARLSON 

NE W WORLD. #1210-M2Y. Contemporary FM-
AM radio-phonograph with unique disappearing 
door. Bleached mahogany. S450.00*. 

FM is now creating thousands of brand-
new prospects for you. And already the 
quality of FM reception has become a de-
ciding factor in converting prospects into 
sales! 
No other manufacturer can match these 

Stromberg-Carlson accomplishments in FM: 

*The first demonstration of FM with a com-
mercial receiver was made by Major E. H. 
Armstrong, inventor of FM, in 1939 using 
a Stromberg-Carlson instrument from regu-
lar production. 

IThe first complete commercial line of FM 
receivers offered to the public was made by 
Stromberg-Carlson. 

The first FM broadcasting station to be 
owned and operated by a radio manufac-
turer is the Stromberg-Carlson station, 
W HFM which has been broadcasting con-
tinuously since 1939. 

And first choice of discriminating buyers 
.7  today is the Stromberg-Carlson line of 
twenty FM-AM consoles and table models 
—a variety which gives you an opportunity 
to please every FM buying preference. 

PIONEER SPECIAL. #1204-HME. FM-AM. 
Hand-rubbed maple. #1204 series from $78.95 
to 98.50*. 
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SALEM CHEST. #1210-PSM. Gracious and 
authentic chest cabinet housing FM-AM radio-
phonograph. Hand-rubbed mahogany. $415.00*. 
Available in maple. S425.00*. 

*Slightly higher in South and West 

In FM—as in AM and television—you can 
easily demonstrate the outstanding per-
formance of Stromberg-Carlson. This is 

your best opportunity to build substantial 
and enduring profits. 

MANDARIN. #1210-M5M. Masterpiece of beautiful 
design in ribbon-striped mahogany. FM-AM radio-phono-
graph. Automatic record player with automatic stop. 
$475.00°. 

STOP!--10010-and LISTEN!. 
THERE IS NOTHING FINER THAN A . 

STROMBERG-CARLSON 
Stromberg-Carlson Compary, Rochester 3, N. Y.—In Canada, Stromberg-Carlson Co., Ltd., Toronto 

HEPPLE WHITE DE LUXE. 
#1235-PG. Masterfully de-
signed FM-AM radio-phono-
graph. Classic 18th century 
cabinet, hand-rubbed ma-
hogany or walnut. #1235 se-
ries from S575.00 to 625.00*. 

COURIER #1210-H. Impressive table 
radio receiver, AM plus two FM bands, 
eight-inch Alnico V speaker, toasted 
walnut cabinet. $194.50. 
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OR EVERY PRIC 
Magnificent! Designed to sell and satisfy! First in the 
big General Electric FM line. This masterpiece among 
FM consoles is just the type of instrument you would 
expect from General Electric—first in all phases of FM 
since 1938. Beautiful mahogany veneered cabinet. 
Genuine FM radio, plus AM radio, plus automatic 
radio-phonograph with the famous G-E Electronic Re-
producer. Space for about 120 records. 8 tubes plus 
rectifier. Display it, demonstrate it today. Feature it in 
your campaign to build bigger and better FM business! 
For sales aids shown below—and others soon to be 
available—call your G-E radio distributor, or write to 
General Electric Company, Receiver Division, Electronics 
Park, Syracuse, New York. 

M odel 376 

• MODEL 354 —Value! A superb radio-
phonograph —a superb seller! Has both 
FM and standard (AM) broadcast 
bands. Natural color tone. Sensational 
G-E Electronic Reproducer. Storage 
space for approximately 120 records. 
A delight to sell—a delight to own! 

• MODEL 356—Table Model FM—will at-
tract buyers like an Alnico 5 magnet! 
Compact, beautiful—a natural that'll 
really move. FM-AM. Natural color tone. 
G-E Beamascope antenna. Cabinet in 
handsome rosewood plastic. Start 
cashing in on it now! 

• MODEL 212 —Economical! A great buy 
for customers—a great business builder 
for you. FM-AM table model. AC or 
DC. Natural color tone. Big 51/2 in. Dy-
napower speaker. Sliced American 
walnut cabinet. You can't go wrong 
with this one! 

SELLI NG AIDS TO BACK YOU UP 

Here's just one in a long parade of 
General Electric FM promotion pieces to 
spark more sales for you! Ask your G-E 
radio distributor for your supply of 
booklet, "FM—A Now and Bettor Kind of 
Broadcasting". Use as mailing piece and 
counter give-away! 

GENERAL 

Here's another sales assist from 
G.E. to help you corner the FM 
market in your community! Col-
orful new film, "Naturally, it's FM", 
explains advantages of FM — 
builds sales for you. Ask your 
G-E distributor about if today! 

ELECTRIC 
17 5.0313 

PORTABLES  • TABLE MODELS  •  CONSOLES  • FARM SETS  • AUTOMATIC PHONOGRAPH COMBINATIONS  • TELEVISION 

46  RADIO 8 TELEVISION RETAILING • April. 1948 



, 
FM tg mo-Work Pays Off! 

LLIIJS 

• Nothing like it has ever been seen before. An outstanding example of industry 
cooperation with two big segments of the large FM family joining in an all-out 
promotion campaign of frequency modulation right down at the consumer-level. 
The two groups are: 1. The broadcaster, transmitting the FM programs. 

2. The retail merchant at the point-of-sale. The two-way purpose of the 
cooperative campaign: 1. To sell more sets. 2. To obtain more listeners. 
Of course, there are other equally important segments backing FM up to 

the hilt, and they are described elsewhere in this issue in an article entitled, 
"They're Carrying the Ball for FM!" These other "ball-carriers" include manu-
facturers of sets, station equipment and parts, and their factory representatives 
and wholesalers. 
Specifically for this article, we asked a number of FM broadcasters just how 

they are cooperating with retailers and how retailers are cooperating with 
them. Due to space limitations we are able to include but a few stations, though 
the reports which follow are typical of the activities being carried out by other 
hundreds of FM broadcasters. The answers are inspirational. They prove con-
clusively that groups which have things in common can profit by working 
together. 

WASH-FM, Washington,  D.C. — Hudson  El-
dridge,  business manager,  reports as follows: 
This station is sending dealers WASH program 
schedules, at the same time pointing out high 
light live mJsical programs with full 15,000 cycle 
quality which are featured on the Continental 
FM network. (WASH  is originating station of 
the network.) 
Other promotion is as follows: Regularly con-

tacting retail salesmen and  keeping them up 
to the minute on progress of FM set sales and 
programming—new stations, etc. Encouraging in-
stallation of FM antennas where needed . . . 
helping dealers understand FM's characteristics 
in transmission and reception. . . . Cooperating 
with dealers and distributors in special demon-
stration programs for exhibitions. 
Also have gone on air especially for retailers 

making installations, and wishing to check recep-
tion . . . and dedicating programs to the pea• 
ple having the sets installed. WASH also plugs 
FM's merits on air regularly . . . mentions FM 
sets available in area . . . prices, etc. WASH 
staff members speak at dealer meetings. 

—FM— 

WAKR-FM, Akron, Ohio — A real  promotion 
campaign launched by WAKR got under way 
some months ago when a luncheon was tendered 
the executives of the major radio distributors in 
the area. At this event, a two-fold campaign 
was planned to educate both  retail salesmen 
and the public on the advantages of FM. A 
couple of weeks later, Akron's first FM radio 
conference was held, attended by retail radio 
executives and salesmen, 
Aim of this meeting was to show salesmen how 

to sell FM sets. Speeches were mode by WAKR's 
program director, Torn McNulty and Bill Bailey 
of the FMA. During the meeting two contests 
were announced, the first a $2000 cash contest 
aimed at the consumer on, "Why I like FM re-
ception."  Entry  blanks  obtainable  only  from 
dealers. Response was excellent — 12,000 entries. 
Second contest was for ten best dealer window 
displays of FM. Special programming, designed 
to arouse local interest is also helping the sale 
of sets. Foregoing WAKR activities reported by 
Roger G. Berk, manager. 

—FM— 

KWK-FM, St. Louis, Mo.—Ray E. Dady, vice-
president and  station  director,  expresses  the 
opinion that "the easiest way for stations to co-
operate with dealers is to put out an FM signal 
strong enough for dealers to demonstrate FM 
the way it should be demonstrated." The sta-
tion recently signed off its 3 kw. transmitter and 
installed a 10 kw. which is fed through an eight-

bay antenna to give on effective radiated signal 
of about 70,000 watts. With this much power, 
the station should provide total quieting on all 
sets; easy tuning in all locations of the city. 

—FM— 

WDItN FM, New Brunswick, N. J.—This station 
planned its cooperation with retail merchants in 
two separate phases, pre-operational and broad-
cast, according to Hugh Boyd, general manager. 
Prior to the initial program on April IS, the 
plan calls for newspaper advertising pointed at 
building sales for retailers and popularizing the 
station. Contests and tie-in advertising of all 
types are on the agenda and will go into the 
works after the first broadcast. 

—FM— 

W W0C.FM Washington,  D.C. — Ben  Strouse, 
general manager, reports a bee-hive of activity 
here. For 15 months the station has been sending 
monthly letters to dealers, giving, them all kinds 
of information on the FM picture. Dealer re-
sponse was excellent. W WDC, in cooperation 
with other local FM stations, held a dealer meet-
ing to introduce one of the earliest low-price 
FM tuners. 
More recently, the station held a $5,000 "Who 

is Mr. F-M" contest. Dealers were invited to par-
ticipate through window displays, newspaper and 
radio ads and other tie-ups. Many accepted. 
"Program-wise,"  says  Mr.  Strouse,"  we  have 
helped dealers. For example, we carried the sec-
ond game of the Washington Senators double-
header on FM only last summer. Other special 
programs have also helped sales." 

—FM— 

WEFM, Chicago — Says Zenith's Ted Leitzell• 
"Since  1940  WEFM  has  been  helping  retail 
merchants sell FM receivers in the most practi-
cal way known: By providing FM music through 
the day so that it was possible to demonstrate 
FM. Now that there are a number of FM sta-
tions on the air, we are still broadcasting four-
teen hours a day and keep talking up FM all 
the time." 

—FM— 

KOCY-FM, Oklahoma  City — Reports  M.  H. 
Bonebroke, general manager: "We are cooperat-
ing with the retail merchants in promoting FM 
receiver sales by furnishing all dealers with coun-
ter card displays. These displays contain small 
booklet explaining what FM is and its advan-
tages.  These  booklets  ore  free  to  customer 
traffic." 

—FM— 

WKNB-FM Hartford and New Britain. Conn.— 
"Station WkNB-FM broadcasts daily from 3.00-

10:00 pm, "advises Lucien E. Dumont, production 
supervisor. "We run spot announcements on AM 
plugging FM radio, and some dealers are run-
ning announcements informing the public that by 
writing to the dealer—queries will be answered 
either in person or by return mail. 
"Also, there are a half dozen or more dealers 

.  who tune in WKNB-FM in their stores and 
thereby give the listener-buyer a chance to hear 
his favorite musical and other type programs 
over an FM radio. . . . Much more could be 
and perhaps will be done in the future; espe-
cially now that Mr. Petrillo has lifted the ban 
on duplication. . . . There are two Hartford sta-
tions which broadcast FM/AM simultaneously." 

—FM— 

WFJS-FM, Freeport, Ill. — Thomas C.  Moers, 
manager, reports that his station has created a 
very live market for FM in the Freeport area by 
airing programs of unusual local interest, and 
giving these broadcasts wide publicity in the 
newspaper and over the air. Cooperation with 
dealers began over two years ago with a WFJS-
dealer banquet, and has continued at a high 
level since that time. A monthly program is 
mailed directly to FM set owners, and is also 
mode available through local dealers. 

—FM— 

WFRS-FM, Grand Rapids, Mich.—This station 
broadcasts special programs for dealer demon-
strations, showing the superior quality of FM 
Station staff members speak on FM before local 
groups, and also visit local merchants, frequent-
ly helping them to install dipole antennas. 
On numerous occasions, the station has an-

nounced,  free  of charge,  the  coming  to the 
market of a new line or model of FM receiver. 
"In short," reports Robert L. Epstein, secretary 
and program director, "we hove tried to co-
operate in every way possible the promotion 04 
FM. We even hired a motion picture projector 
and rented the local museum to show GE's film 
on FM." 

—FM— 

WTCN•FM Minneapolis,  Minn. — This station 
supplies dealers with descriptive pamphlets, con-
taining space for dealer imprint. Close contact 
with jobbers and manufacturers' representatives 
through a system of checkups on number of re-
ceivers brought into area, number in retailers' 
stores gives the station an excellent picture of 
sales trends. For example,  reports Clifford J. 
Rion, publicity director, as of December 1946— 
IOW FM receivers. January, 1948, opproximatelv 
40,000. Simultaneous broadcast of AM/FM  in-
cludes both local and network shows. 
Demonstrations by WCTN-FM engineers before 

radio service men's clubs have aided greatly in 
securing added cooperation  in exploiting  the 
advantages of FM reception. The station's an-
tenna is atop the tallest building in Twin Cities 
—the Forshay Tower—and this has helped im-
measurably in getting the FM story over to the 
average person. 

—FM— 

WSTC-FM, Stamford, Conn.—Before and after 
it went on the air, this station cooperated with 
retail  merchants  by pointing  its programs to 
help them sell FM sets. Several luncheon meet-
ings were held. 
Since Feb. 4, WSTC has been duplicating loccl 

and network programs and has extended its FM 
operation to full time. Says Julian Schwartz, gen-
eral manager, "WSTC-FM was the first frequency 
modulation station to take the air in Fairfield 
County and first in the state to take on full time. 
Also we are the only station now broadcasting 
ABC programs over FM in the New York metro-
politan area." 

—FM--

(More on page 491 
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AMERICA'S FM LEADER 

7,deft,a 
A New Triumph in 
Genuine FM 

Featuring Zenith-Armstrong Static Free FM 
Only genuine Armstrong FM can give FM reception  treble range. It's the newest, hottest package of 
at its best—crystal-clear, static-free, true in fidelity.  dynamic selling ammunition . . . with Zenith-
And here in this sensational new Zenith "Symphony"  Armstrong FM! 
is Armstrong FM at its best. For here is Zenith's pat-
ented built-in FM aerial. Here is reception on both  Keep An Eye On 
FM bands—for protection against future broad-
casting changes. Here, too, is Zenith's exclusive, new 
"DialSpeaker" combining dial and speaker to permit 
the largest speaker ever used in this size set! With 
Zenith's powerful Wavemagnet and tuned radio fre-
quency the "Symphony" pulls in long distance AM 
radio sharp and clear ... and its new-type maximum-
fidelity tone control intensifies the entire bass-to-

D67/AcE. R AD I CI 
•Ilee. U. S. Pat 00 

Cove,ogateb,4 • 6'00/ d eit4 Woe • aear c3R 
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„FM Broadcasters A five 

*Broadcasters and dealers join hands in a forceful campaign at the consumer 
level for the purpose of selling more FM receivers and to increase the number of 
listeners. The cooperative spirit shown by both is resulting in the greatest amount 
of publicity FM has ever had, and is creating widespread desire to own on the 
part of the public. With the wide range of prices at the present time, there is an 
FM set within the reach of every family. "Recommended business" from new and 
old satisfied users of FM radios, plus the top-flight promotion now under way 
will result in sharply increased sales of sets; greater audiences, all over the country. 

1 1.4 Roanoke, Va.—From the time be-
fore it went on the air, and right on through 
full interim operation, this station has been on 
an all-out promotion  program, according to 
James H. Moore, executive vice-president. 
Some operational high-lights follow: Monthly 

meetings have been held between WSLS, dealers 
and distributors. . . . A full "FM Cooperative 
Committee" was formed to work closely to stress 
advantages of FM to the public.... Distributed 
thousands of FM circulars . . . arranged news-
paper ads,  spot  announcements,  special  win-
dow displays. . . . Facilities of both AM and 
FM stations used to promote start of full opera-
tion . . . local talent and networks used. .  . 
Station representative visited towns and com-
munities within a hundred mile radius to work 
with dealers, contact local civic organizations, 
etc. 

—FM— 

I kM, Utica, N. Y.—Says N. W. Cook, na-
tional sales-merchandise manager: "Since Octo-
ber, 1946, we have been operating WIBX-FM 
from our 1500 ft. tower above sea level on 96.9 
megacycles using 250 watts until last October 
when we went to 9,000 watts. There are over 
2500 FM sets in this immediate area." The sta-
tion  has  concluded  a comprehensive  survey 
among the dealers, and has arranged programs 
designed to "stir up the hesitant listener on AM 
to the glories of the new FM and awaken a 
keener desire to own an FM receiver." 

—FM— 

IN I PA. Huntington, W. Va.— Mike Layman, 
general manager, reports: "Our station is co-
operating with the retail merchants by sending 
out a bimonthly news letter about FM. We ore 
also placing in all of the stores FM booklets 
explaining FM in a simple manner. Both of these 
promotions are being accepted and are doing 
a lot of good in making people FM conscious." 

—FM-

4/013J Roanoke, Va.—The three AM stations 
in Roanoke met recently at a luncheon to radio 
dealers, where FM was explained. WDBJ, now or 
obout to 90 on the air, offered its cooperation 
and participated in meetings with all local civic 
clubs. Ray P. Jordan is station manager. 

—FM— 

WAI' P.',Winston-Salem, N. C.—According to 
George Walker. manager, this station is co-
operating with local merchants through use of 
window  displays  and  newspaper  advertising. 
Says Mr. Walker: "The greatest boost to FM 
sales is our intensive sports schedule. Last sum-
mer we carried the baseball games on FM and 
now we are broadcasting the Southern Confer-
ence basketball schedule. These events are sup-
ported by direct mail, FM and AM plugs, news-
paper and window displays." 

—FM— 

''•''' Jamestown, New York—An outstand-
ing job of cooperation with retailers has and is 
being done by this station, judging from reports 
received from Simon Goldman, manager. Mr. 
Goldman says in part- "Besides special programs 
and announcements telling our listeners the ad-
vantages of FM and urging them to insist on a 
set with an FM bond when purchasing a new 
radio, we have designed and distributed two 
special FM folders. . . . We feel we are doing 
a splendid job . . . the local retailers feel that 

way ... because FM sets have been sellingrlike 
hot-cokes in this area." 
In a message to the dealer, the station says, 

"The faster FM listening becomes the habit in 
this area, the more FM sets you will sell." WJTN 
urges dealers to send names and addresses of 
all people to whom they have sold FM sets. In 
return, the station will send a copy of a special 
booklet, and will keep owners posted on FM 
programs. In addition, for a certain number of 
names turned in, the dealer will receive mentions 
over programs commenting on the local set sup-
ply situation. Lists of names will be used only for 
promotional purposes and will not pass from the 
station's possession. 

—FM— 

WQX9 FM, New York, N. Y.—This New York 
Times station offers plenty of cooperation in 
helping merchants sell more FM sets. Elliott M. 
Sanger, Jr., advises that WQXQ has recently 
made available to dealers a survey on FM made 
among listeners, which is most helpful in making 
sales demonstrations and presentations. In addi-
tion, dealers in the area have rece'ved a series 
of "pep" letters designed to up sales, and a 
poster. 

—FM— 

v./ BEN F M, Buffalo, N. Y.—Reports Joseph A. 
Haeffner, promotion director: "WBEN-FM, Buf-
falo's  pioneer  frequency  modulation  station 
which went on the air in 1946, is cooperating 
with the radio retailers through the distribution 
of booklets. Hundreds of these booklets are dis-
played in small racks in dealers' stores. 
"WBEN, the parent station, uses an 8" x 2-col, 

ad in The Buffalo Evening News every day and 
a portion of this space is devoted to a listing 
of the entire WBEN-FM schedule for each day. 
"Games of the Buffalo Bills of the American 

Football Conference were carried play-by-play 
last year, with Stromberg-Carlson and Denton. 
Cattier & Daniels, local dealers, as co-sponsors." 

—FM— 

WIZZ FM Wilkes-Barre, Pa.—Richard G. Evans, 
president,  says:  "Radio  Station  WIZZ  (pro-
nounced WHIZ) cooperates with retail merchants 
for the promotion of FM receiver sales by tie-
ing up all play-by-play baseball, basketball, and 
major sports events on an exclusive basis so 
that the dealer is forced to sell FM sets whether 
he wants to or not, and the listener is forced 
to buy an FM set because he has been deprived 
of all professional sports on AM stations. Since 
April 23, 1947, WIZZ has broadcast 210 profes-
sional  baseball and basketball games, home 
and away, on an exclusive basis. . . . 
"We also cooperate by having transit radios, 

locked to our station, in the buses and trackless 
trolleys." . . . The Station's motto is: "Serving 
3 million people in 3 states 24 hours a day." 

—FM— 

W1PT FM. Toledo, Ohio—Early this past win-
ter, this station decided to broadcast the local 
professional basketball and hockey games over 
FM, with most satisfactory results, reports Sunne 
Miller, manager. Information on FM broadcast-
ing has been furnished dealers and distributors. 
"The broadcast of programs which cannot be 
heard elsewhere is good promotion for FM," 
says Mr. Miller. 

—FM— 

•'..•• • '' New York, N. Y.—James F. Mc-
Donough, program manager, reports as follows: 
"Before going off the air in Nov. 1947 for a 

W 1 Z I w I R 
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changeover to full authorized power of 20,000 
watts, this station regularly promoted FM through 
daily announcements. A brochure which we had 
printed to publicize FM has drawn 1500 letters 
since our initial announcement of its printing in 
Oct. 1947. We returned to the air on Feb. 22, 
and are broadcasting 7 days a week, from 3 to 
11 P.M." 

—FM— 

!A; PA Poughkeepsie, N. Y.—Following ac-
tivities reported by George W. Bingham, gen-
eral manager: "WHVA-FM station in Poughkeep-
sie, and  WKIP and WGNY,  AM stations in 
Poughkeepsie and  Newburgh, respectively, are 
currently airing ten station breaks daily to this 
effect: 'When you buy a radio, don t get just 
half of it . . . get it all. Get FM tool Ask your 
dealer!' In addition, two column-five inch ads 
are running in six newspapers in six Hudson 
Valley cities, expressing the same theme. 
"On WHVA a half hour daily is set aside for 

the purpose of saluting radio dealers in these 
six cities, who, in turn, agree to push FM." 

—FM— 

WPAI FM Raleigh, N. C.— This station, with 
54,000 watts effective radiated power went on 
the air, Sept. 6, 1946. 3 months prior to that 
time it began an extensive sport campaign on 
the AM station promoting sale of EM sets. Re-
ports H.  W.  Maschmeier,  program  director, 
Dixie FM Network: "WRAL most instrumental in 
organizing the Dixie FM Network, comprised of 
12 FM stations whose chief aim is to provide 
programming of good music in the daylight hours 
for  set  demonstrations  by  retail  merchants. 
WRAL-FM has held sales meetings with dealers 
. . . given free spot time to merchants ..  has 
offered charter membership certificates available 
at all dealers as well as program schedules. 
The cooperation of the retail merchants has been 
invaluable in the promotion of FM in this com-
munity." 

—FM— 

IA Allentown, Pa. —Cooperation with 
dealers by this station consists of good program-
ming. broadcasting during day to provide dealer 
demonstration facilities, sending out FM news-
letters; FM  receiver displays in the statior's 
"open house", attended by 15,000 people; news-
paper advertising acquainting public with ad 
vantages of FM. Reported by Earl J. Kohn, direc-
tor of promotion and publicity. , 

—FM— 

P k, tA Waukegan, III.—The WKRS-FM cam-
paign has included personal contacts with all 
Lake county dealers, feature articles, daily dis-
play ads, fillers, news stories, speeches, movies, 
group demonstrations and news photos describ-
ing the progress of FM and WKRS. All promo-
tion is tagged, "Visit your favorite radio deal-
er." Figures show the campaign is selling FM 
and creating a dealer profit and a WKRS audi• 
ence. 
Information received from Robert R. Siegrist, 

program director. 
—FM— 

:SRI Charlotte, N. C.—Reported by Audrey 
Summers, publicity director.—Prior to the open-
ing of Radio Station WBT-FM, WBT gave a 
luncheon for the radio distributors of Charlotte 
at which time plans for the new station were 
outlined.  The  distributors  got  together  and 
formed an appliance distributors association for 
the purpose of promoting FM. WBT proposed 
that its FM studio be used as a show room for 
the FM radio sets, retailers of the city display-
ing their merchandise to the public. This proved 
agreeable and those dealers who had the mer-
chandise on hand advertised weekly over WBT-
AM . . . inviting the public to see the new FM 
radio sets and at the same time to view FM 
broadcasts at the studio. 
Also, for a period of six to eight weeks, VvI31 

held a broadcast over its AM station, featuring 
a round table discussion of FM by radio re-
tailers, manufacturers and distributors. 
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Westin house 

MODEL 161 —A beautiful 
FM-AM table model with he 

performance of a fine console Rainbow 
Dial. Mahogany or blonde 
mahogany fnish. 599.95' 

M ODEL 166 —A magnificent modern 
radio-phonograph ir aspen or mahogany 

veneers. FM, AM, ear level speaker, 
full width record stcrage space.  $249.95* 

IN THIS TABLE MODEL 

YOU GET GENUINE 

WESTINGHOUSE 

RAINBO W TONE 

M ODEL 166 —Concert•holl 
performance in a masterpiece 
of cabinet craftsmanship. 

FM, AM, extra large record 
storage space.  >Jr V.95 * 

Prices slightly higher D•nver & West. 

MODEL 169 —A luxurious radio-phonograph 
offering the ultimate in performance. Has FM. 

AM, two shortwave bonds, 6 electric push 
buttons and twin record comportments  % O r 
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Rad • 

10 GIVES YOU REAL 

A1ES iD WER 
WITH THE GREATEST 

FM that makes music or voice so real, so lifelike, that 
you'd swear your program is right in the room. 
W estinghous  e FM is the quietest FM ever made.  

There is no noise or rushing bet %% ren stations. There is 
a background of absolute silence w hen you are tuned 
to a station . . . silence guaranteed by the Westing-
house ratio detector. 

MODEL 167 — A stunning modern console 
combination providing true-to-life reproduction 

of programs and records. FM, AM, 
extra large record storage space. $379.95 

LINE 

RADIO HISTORY 
,•stinghouse FM is the most seli-ii i‘ e FM ever 

de% eloped. An exclusive grounded grill tin-hit cuts the 
internal noise of tubes and circuit way below the level 
of even the ‘veakest signal. You can amplify the signal 
tremendously without hearing any noise. 
Your customers never heard FM like this. You get 

it in Westinghouse . . . 

SALES CLINCHING ADVANTAGES THAT WILL HELP YOU 

CAPTURE THE FM MARKET IN YOUR TO WN. 

RAINBOW TONE FM 
the tittiett-4, ttitt,t 

FM ever made. 

RAINBOW DIAL 
a rainbow of light that tells you instantly 
what band and station you are tuned to. 

ELECTRONIC FEATHER 
The revolutionary Ione arii  at nilences needle 
scratch without loss of high musical tones. 

AUTOMIX CHANGER 
plays 10-inch and 12-inch records 

intermixed. 

PLENTI-POWER 
the extra reserve of power that means 

true-to-life performance. 

Tune in Ted Malone Monday through Friday 71:45 A. M., E. S. T., AB C 

HO ME RADIO DIVISION, WESTINGHOUSE ELECTRIC CORPORATION, SUNBURY, PA. 

Licensed under 
ARMSTRONG PATENTS 

estinghouse 
PLANTS IN 25 CITIES  OFFICES EVERYWHERE 
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Not too long ago FM receivers were 
scarce as hen's teeth. Such condition 
didn't help the sales situation because 
many dealers who had talked FM up 
to their customers couldn't get the mer-
chandise. It wasn't so long ago, either, 
that FM program coverage was all too 
limited in its scope. 
Still another barrier was the high-

price of FM receivers. 
But now FM, the slow-starter, is 

away out in front with more sales fea-
tures than one can shake a stick at. 
The FM set price-range is satisfac-

torily wide. There's a receiver for every 
price bracket. Program coverage has 
spread over the nation like a net. Per-
sons having FM's, broadcast the good 

FM sets, the dealer knows that his com-
petition is bound to grow daily, and 
that while FM sets have slews of sales 
appeal they must be sold. 
One of the first steps the dealer who 

has set his sights on doing a big FM sell-
ing job takes, is to notify as many of his 
old customers and his prospective ones 
that he sells FM; knows how to install 
it and service it properly after purchase. 
Numbers of dealers cooperate with 

local FM broadcasters in spreading the 
gospel of FM. (Elsewhere in this issue, 
there is an interesting article describing 
broadcaster-dealer activities.) 
In addition to "taking to the air" to 

advertise themselves as FM sales and 
service experts, dealers can use news-
papers, mailing pieces, etc., to obtain 

FM SALES FEATURES 

Static-Free Operation means fop-flight demonstration 

AM-FM program duplication sparks demand for FM receivers 

Superb tone creates buy-appeal. 

(Photo by Ewing Galloway) 

word around that the static-free re-
ceivers are worth more to them than 
ever before now that they are able to 
hear their favorite programs following 
the lifting of the Petrillo ban on simul-
taneous airings over AM and FM. 
So now, with everything to be gained 

through promotion of FM, the nation's 
alert merchandisers are out to do a 
record selling job, thus bringing addi-
tional profits into their businesses. 
There are certain, definite ways to get 

more FM sales, dealers realize, and they 
know that the way to up sales in FM is 
no mystery. It is no more than the em-
ployment  of  age-old  merchandising 
methods. 
With the ever-increasing output of 

desired results. (See article on FM sell-
ing, promoting and demonstration on 
page 46, last month — March — issue.) 
How  numbers  of  alert  retailers 

throughout the country are pushing FM 
sales will be found in the following in-
teresting reports from many sections: 
Says Al Dietz, owner of Chevron 

Radio & Television, 527 Western Ave., 
Los  Angeles,  Calif.:  "An  effective 
method we employ is to have two sets 
alongside each other—an AM and an 
FM, playing them alternately so that 
a person can note the richer quality of 
tone in FM. We invite people in to hear 
FM programs, and issue program sche-
dules to those who own FM receivers." 
At the time of sale, the Chevron firm 
explains the need for a special antenna 
for optimum reception. 
Dealer Dietz has some good advice 

(continued wi page 97)  . 
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THE 

NEW WORLD SHERATON — 

One of many distinguished 

Freed-Eisemann models. 

THIS IS NOT 

JUST ANOTHER 

"ADVERTISING CLAIM"... 

Ars-6 FM 

is recognized by authorities as 
the finest FM in the industry today... 

When you demonstrate the Freed-Eisemann, you can 
state with absolute assurance that this magnificent in-
strument surpasses all others in quality FM reception. 
You can make this statement because it happens to be 
a hard, cold fact. 
Freed-Eisemann dual superheterodyne FM is not 

only genuine Armstrong FM—but is a unique exclusive 
application which is not duplicated by any other home 
receiver on the market. It offers high-fidelity at its 
peak, plus greater stability, sensitivity and selectivity. 
It has been developed by pioneers and specialists in FM. 
The superiority of Freed-Eisemann FM has been 

established by laboratory and field tests—and is recog-
nized by engineering authorities, musicians, broad• 
casters, retailers, consumers, and by competing  PK] 
radio manufacturers.  MOISIRONG 

In addition, consider this important fact: 
Freed-Eisemann Radio-Phonographs are today's out-
standing value—offering FM, AM, shortwave, Garrard 
intermixer record changers, and distinguished furni-
ture styling—at prices several hundred dollars below 
comparable radio-phonographs. Freed-Eisemann prices 
are made possible by long years of specialization in 
finest console combinations. 
Freed-Eisemann Radio-Phonographs are nationally 

advertised, and sold at liberal discounts on a direct-to-
dealer, exclusive franchise basis which protects retailer 
profits against overcrowded distribution and highly 
competitive conditions. 
Quality dealers are invited to write for information, 
literature, specifications, etc. Address Freed Radio ) Corporation, 200 Hudson St., N. Y. 13, N. Y. 

ONE OF THE WORLD'S GREAT RA DIO-P HO NOGRAP HS 
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7‘e Zaa 700ird eft 
HIGH FIDELITY PERFORMANCE! 

COLLINS 
FM-AM TUNER (Tmstf,) 

M EMBP4IP 
ILU X1IIN 

The COLLINS 1948 FM-AM TUNER is a superb instrument avail-

able in chassis form or in standard cabinet as illustrat(sd. 

TWO COMPLETE TUNERS IN A SINGLE UNIT 

A PRODUCT YOU'LL BE PROUD TO SELL 

You can sell Collins Tuners to many of your customers 
who have receivers or amplifying systems with good audio 
output but not designed for present-day frequencies or 
fidelity standards. The Collins Tuner is ideal for adding 
AM and FM to radio and television receivers not having 
these bands. It also provides an excellent Master Unit for 
a central or multiple radio system. 

Among those who have been quick to appreciate this 
tuner for professional or personal use are radio engineers, 
service specialists and sound technicians. 

This FM-AM Tuner is the finest we can produce and is 

unexcelled by any other such tuner now on the market 
. . . heavy duty power supply included . . . two complete 
tuners, only audio tube common . . . voltage regulated 
power supply. 17 tubes in standard model . . . available 
with a wide selection of extra accessories. 

Not a production line radio, but carefully built by expert 
technicians who know their business . . . when connected 
to a receiver or amplifier with high fidelity components 
the performance is breathtaking . . . you will not be 
completely satisfied until you have the Collins Tuner in 
your home. 

AM  FM 

Employs our 25-C band  Armstrong circuit 

pass tuner  11 tube circuit 

20 kc bandwidth 

530 to 1700 kc 

Delayed, amplified AVC 

3 I.F. stages 

2 limiters 88-108 MC 

New 6AL7 GT 
Tuning Eye 

Write for technical folder and prices 

COLLINS AUDIO PRODUCTS COMPANY INC. 
P. 0. Box 368, Westfield, New Jersey 

Westfield 2-4390 
Plant at Mountainside, N. J. 
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W ORLD WIDE FM 
Electric & Musical Industries Limited are licensees under the Armstrong 

FM patents. 

Since our operations are international in scope, the procurement of an 

Armstrong license and the utilization of our own extensive technical 

facilities will hasten the day when people throughout the world can 

.enjoy genuine FM reception comparable to the finest in America. 

As pioneers in television and as manufacturers of all classes of radio 

transmission and receiving equipment, we invite correspondence with re-

sponsible firms interested in FM broadcasting or FM receiver marketing. 

ELECTRIC & MUSICAL 
INDUSTRIES LIMITED 
Headquarters 

Argentina 
Australia 
Austria 
Belgium 
Brazil 
Chile 
China 

. HAYES, MIDDLESEX, ENGLAND 

Subsidiaries and Associated Companies in 

Denmark 
Eire 
France 
Greece 

THE ARMSTRONG nmEm 
L IEENSI 0 Ile R ARMSTRONG PATENTS 

India 
Italy 
New Zealand 
Singapore 
Spain 
Sweden 
Turkey 
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but really wants a fine FM-AM 

RADIO-PHONOGRAPH NO W 

.. You Can Easily Sell Him 
This Beautiful New 

11-10LUITI) 
.. and Assure Yourself of a 
TELEVISION Sale LATER 

HO WARD'S  Deluxe 

TELEVISION Unit Can Be 

Added Any Time Your 

Custo mer Wants It. 

$69500 

FM - AM - SW  RADI O - PH ON OGRAPH 

A N D  TELE VISI O N  RE CEI VE R 

H O W A R D  RA DI O  CO M P A N Y 

CHI C A G O  13,  ILLI N OI S 

ii/e•?r•rerj 

6.- Wereo 4  efi,f #felie?e? 

If Your Prospec  Wants 

THE  ARMSTRONG "s"" 

Beautiful  New  HO WARD 

Radio-Phonograph 

The Finest Value HOWARD Has Ever Offered 

Equals Sets Selling for as Much as $100 More. 

FM-A M-S W 

 $34950  

TELEVISION NO W 
Sell Him the Complete 

" H O W A  R D 'MAGIC  WIND O W ' 

T R E " 

HO WARD Has the Hottest Radio-
Television  Line  In  America! 
Howard's beautiful new FM-AM-S W Radio-Phonograph with 
Acousticolor Tone and space for Television to be added, is the 
set of Today and Tomorrow. It sweeps away all customer fear 
of obsolescence. You get full profit on the sale and assurance in 
most cases of a television purchase later. Howard's complete 
"Home Theatre" is the finest instrument of its kind available any-
where, It stands alone as a super-value against all competition. 
These two great receivers can mean big profits for you. 

HO WARD TV SERVICE ADJUST MENTS 

ARE ALL ACCESSIBLE FROM THE FRONT 

It's an exclusive Howard feature that saves time and money on 
installation and service jobs. You can always see perfectly what 
you are doing and do it better. 

SEE  YOUR  HO WARD  DISTRIBUTOR  NO W! 
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PUBLISHER'S NOTICE! 

Because of difficulties in the printing industry, it has been necessary to restrict the 
number of pages in this issue and to omit several departments. 

Next month, beginning with the May Show Number, RADIO & TELEVISION RETAIL-

ING will resume its regular format, with the usual number of articles, departments, 
and services to the dealer and his maintenance organization. 

WATCH FOR THE BIG SHOW ISSUE IN MAY!! 

Fill Tuners Are Selling! 
I ails to %dap! New ill Sets to UTI are in Great Demand 

• Dealers selling FM receiving equip-
ment have three outstanding opportu-
nities for volume sales today. First, 
there is the "regular" market—new sets 
bought to replace worn-out receivers, 
for adding radios to rooms which have 
not had it before and for new homes. 
From here on, every buyer of radio 
in this category will be considering the 
advantages of FM, either alone or in 
combination with AM. 
The second selling opportunity will 

be to the group which has been stead-
fastly holding off from the purchase of 
needed radios, delaying the purchase 
of a complete new home entertainment 
setup until it finds time to investigate 
to its own satisfaction the equipment 
and system of FM television, record 
changing units and other "new" things. 
Their time, at last, has come. The in-
tense selling pressure to which they 
will be subjected now will make most 
of these folks shell out for FM. 
The third big opportunity is more 

immediate than the other two, and 
might well be the groundwork of the 
dealer's immediate effort in promoting 
FM in his own locality—the market for 
FM tuners, converters and adapters, in 
addition, of course, to the promotion of 
regular FM sets. 
The greatest single category of per-

sons interested in FM tuners exists 
among those who have purchased new 
AM consoles on phono-radio combina-
tions since the War. These set-owners 
as a rule, take pride in their new 
radios: are reluctant to give them up. 
With the tremendous new interest in 

FM, such people are "naturals" to buy 

when the proper sort of explanation is 
given them about FM reception for their 
present new receivers. Foremost for this 
new market, have the FM tuners ap-
peared—and many of the devices will 
be sold in short order. 

tuner, record changer, high fidelity am-
plifier, and possibly a recorder. Some, 
indeed, even include a television re-
ceiver. 
FM tuner prices are so varied that 

any customer can easily be interested, 

SELLING AN FM TUNER RESULTS IN: 
I- Store traffic 
2- New interest in radio 
3- Service department business 
4- Preparation for selling "regular" AM-FM-phono combina-
tion 

5- Increase in consumer interest for FM 

The purpose of an FM tuner is to 
receive FM stations through the present 
AM radio, record player, or radio-phono 
combination. Consisting of a complete 
radio minus loudspeaker and audio 
system, it may be used in many ways. 
About as many FM tuners are sold 

with their own cabinets as are sold 
without. Those in cabinets, as a rule, 
as designed to be placed on top of the 
existing radio cabinet or on top of an 
end table close by. 
Those sold without cabinets are gen-

erally mounted into large AM radio-
phono consoles, with the FM tuner 
panel made accessible through a cutout 
in the cabinet. Another growing ten-
dency is to design a custom-built piece 
of furniture, such as a crescendo or 
lowboy, to accommodate an AM-FM 

especially since FM station promotion 
is spreading and intensifying in most 
cities. Tuners range from about $20 to 
more than $120. 
The attachment of an FM tuner is 

not a complicated affair. However, it 
definitely is a matter for the service 
department, since sometimes slight re-
wiring of the audio system and the 
installation of an AM-FM changeover 
switch is required. The service depart-
ment should prepare now, by noting 
the circuits required for all FM tuners 
and receivers handled, and by order-
ing parts in advance. 
Without prophesying the ultimate 

future of the FM tuner market, it 
nevertheless is clear that today, in the 
stage of rapid development of FM, 
heavy tuner sales can be expected. 
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HERE'S YOUR 
FULL PROFIT SALE PRICE 
PROMOTIONAL PORTABLE! 

FEATURES 
• Superheterodyne Circuit 
• Operates on Batteries 
• Operates on 110 Volts. 
AC-DC 

• 4-tubes plus Selenium 
Rectifier 

• Built-In Antenna 
• Size; 41/7" W., 81/2 " H., 
4" D. 

• Weighs (approx) 41/2  lbs 
with Batteries 

• Choice of 4 Colors; 
Black, Ivory, Tan. Maroon 

GLOBE ELECTRONICS, INC. 

List Priced At 3991Y;t,eu, 
Promotionally Priced At 299!,,,,, 
The Globe is your answer to greater portable sales this spring and summer. It is 
the value leader with a full margin of profit for the dealer. It incorporates all the 
features demanded by the buying public ... it is precision built to win repeat sales. 
Whether you own a single store or operate a chain you should investigate the 
profitable Globe sales plan ... or better yet, send your order direct to the factory! 
Immediate delivery! We're in full production! 

Distributors! Choice Territories Still Available to Established Sales 

Organizations! Write! Wire! It Will Pay You to Act Now! 

225 WEST 17th STREET, NE W YORK CITY, 11 
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• A*THE WAVE OF ACCEPTA 

REL. - -. FM 

WELD . . . W WHG . . . WBBB . . . KTHT . . . 

WSYR . . . WGAL . . . WSTP . . . WFMY . . . 

WCAE . . . WISR . . . WDNC . . . KGLO . . . 

WEBC . . . WRAL . . . WCBT . . . and many 
more broadcasters have selected REL Technical 
Dual-Band FM Receivers for high quality aural 
monitoring utility instruments of wide application. 

Broadcasters and discriminating listeners alike 

instantly recognize the perfection of these in-

RECEIVERS 

4 

MOUNTS HICHER! 

struments . . . and they truly are instruments 
. .. for they are solely FM engineered to precise 
standards developed thru years of painstaking 

engineering. They stand alone on the contem-
porary market. 

Use this receiver as an amplifier, as a field 
strength meter, or for relative field strength 
applications. 

Only REL gives you precision-engineered, mul-
tiple use, FM Receivers. 

WRITE, WIRE, PHONE for Technical Buletin 5017A 

I MO ENGINEERING LABORATORIES, INC 
35-54 — 36th Street, Long Island City I, New York 

Astoria 8-1010 
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PHIL HARRIS: The .ersatile leader-singer does 
the two novelties "He's His Own Grandpa'— 
"Never Trust a Woman," (RCA Victor 20-27IS) 
wan gusto, twisting the lyrics around to suit his 

own musical purposes. 

BASIE, COUNT: "Robin's Nest"—"Your 
Red Wagon." RCA Victor 20-2677 

Loud and spirited "... Nest" features 
Basie piano technique; good blues back-
ing for vocal flip. 

BENEKE,  TEX:  "St.  Louis  Blues 
March"—"Cherokee Canyon" RCA 
Victor 20-2722 

All-out rhythm novelty spots first 
side; reverse is light dance tune with 
Beneke on the vocals. 

BLOCH, RAY: "Sabre Dance"—"Minuet 
in G" Signature 

Bloch goes to the classics for a melo-
dious twosome in a popular vein. 

CARLE, FRANKIE: "Dreamy Lullaby" 
—"Lost April." Columbia 38090 

Gregg  Lawrence  vocalizes  on 
"dreamy" first side; flip is theme from 
movie "The Bishop's Wife", and is 
sparked by Carle's piano. 

CLARK, BUDDY - NOBLE, RAY: "I 
Wish I Knew the Name"—"Sere-
nade." Columbia 38091 

This disc a sure-fire follow-up to re-
cent Clark-Noble hits. Love songs done 
with feeling and tenderness. 

CUGAT, XAVIER: "Ohl Baby Dokr 
—"Jungle Rhumba." Columbia 38095 
Novel rhumba in a "kidding" vein 

from the show "The Big City" on first 
side; flip is a haunting number. 

DAMONE, VIC: "Thoughtless"—"Love 
Is So Terrific" Mercury 5104 

The young crooner sings this familiar 
coupling with warmth and strong ap-
peal. 

JOLSON, AL: "If I Only Had A Match" 
—"Let Me Sing and I'm Happy." 
Decca 24296 

Jolson does something new, some-
thing old, on this successful coupling. 

KAYE, SAMMY: "The Dream Peddler" 
—"I Can't Afford to Send You 
Roses." RCA Victor 20-2652 

Current Platter 
Kaye classic in smooth tempo; coupling 

features Don Cornell on the lyrics. 

KING COLE TRIO: "I've Only Myself 
to Blame"—"The Geek." Capitol 
15036 

Two new numbers—a ballad and a 
novelty presented by the trio, who are 
currently packing 'em in on tour. 

KYSER, KAY: "Worry, Worry, Worry" 
—"There Ought to Be A Society." 
Columbia 38106 

Two novelties, styled for dancing. 

LAINE, FRANKIE: "That Ain't Right" 
—"May I Never Love Again." Mer-
cury 5114 

"May I Never Love . . ." features 
Laine in the type of song that started 
him on the road to popularity. 

LAWRENCE,  ELLIOTT:  "Shauny 
O'Shay"—"Sugar Beat." Columbia 
38084 

. . . "O'Shay" side from B'way mu-
sical success "Look Ma, I'm Dancin'." 
Flip is a solid instrumental. 

BILLY ECKSTINE: "Intrigue," (MGM  10154). a 
ballad tailor-made to exotic Eckstine  vocals. 
Flip, "I'm Out to Forget Tonight." a slow ballad. 

LOMBARDO, GUY: "Latin Rhythms." 
Decca A-612 

Eight Latin favorites in a variety of 
tempos—and  especially  styled  for 
dancing. 

MARTIN, TONY:  "For Every Man 
There's A Woman"—"What's Good 
About  Goodbye":  "Hooray  for 
Love"—"It Was Written in the 
Stars." RCA Victor 20-2689-2690 

These two discs herald Martin's per-
formance as star of the much-publicized 
film "Casbah." Four hits from the pic-
ture are presented on these discs by 
the romantic crooner. 

MORALES NORO: "Hora Staccato"— 
"Chen Chen Co." MGM 10152 

The violin classic reecives a novel 
flute treatment; flip is a spine-tingling 
rhythmic number. 

SHORE, DINAH: "What's Good About 
Goodbye"—"Hooray for Love." Co-
lumbia 38094 

Two tunes from the picture "Casbah" 
done by the "sweet singer." 

SINATRA, FRANK: "I'll Make Up for 
Ev'rything" — "For Every Man 
There's a Woman." Columbia 38089 

The songs are showcased for Sinatra's 
stylings; ". . . There's a Woman" tune is 
a blues number from film -Casbah." 

SPIVAK, CHARLIE: "You Were Meant 
for Me"—"I've Been a Good Girl." 
RCA Victor 20-2716 

First side movie title; flip a provoca-
tive tune with a lilt. 

STAFFORD, JO: "It Was Written in 
the Stars" — "It's Monday Every 
Day." Capital 15040 

". . . Stars" side from film "Casbah" 
and presents the songstress at her husky 
best; reverse is a blues rhythm ballad. 

TORME,  MEL:  "But  Beautiful" — 
"Night and Day." Musicraft 538 

"But Beautiful" from film "Road to 
Rio"; coupling a faster version of the 
oldie than is usually heard. 

VAUGHAN,  SARAH:  "Gentleman 
Friend"—"Love Me Or Leave Me." 
Musicraft 539 

"Gentleman Friend" from musical, 
-Make Mine Manhattan"; oldie on re-
verse receives unique handling. 

WASHINGTON,  DINAH:  -Cliewin' 
Woman Blues" — "Pacific Coast 
Blues." Apollo 396 

Real low-down blues, with backing 
by Lucky Thompson. 

WHITING, MARGARET: "What's Good 
About Goodbye"—"Gypsy in My 
Soul." Capitol 15038 

New tune . . . "Goodbye" from film 
"Casbah"; coupling is lyrical standard. 

NELLIE LUTCHER: Songs and piano playing of 
this "real gone gal" collected on these six sides 
of her first album, "Nellie Lufcher," (Capitol 

CC-70). 

HORTON, VAUGHN:  "Toolie Oolie 
Doolie" — "Skater's Waltz." Con-
tinental C1223 

This catchy novelty number has been 
creating a stir among disc jockeys and 
in the juke boxes. The gimmick is a 
Swiss style presentation coupled with 
an echo chamber effect. 
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Favorites 

CHEVALIER,  MAURICE:  "Mimi"— 
"Un Tout P'tit Peu." RCA Victor 
25-0106 

Available by popular demand "Mimi" 
and the coupling are both sung in 
French—and in the inimitable Che-
valier way. 

GOLDSTEIN,  JENNIE:  "Palestine 
Unzer Heim" De Luxe 24 
Jennie Goldstein, familiar to Yiddish 

theatregoers, performs a documentary 
work, combining her dramatic ability 
with song. The 10-inch Vinyl record 
comes complete with a specially de-
signed envelope. 

KEMPINSKI, LEO: "Carefree and Gay" 
—"Vienna  Memories."  Columbia 
38105 

First side a polka instrumental; flip a 
waltz in the Viennese manner. 

RENE, HENRI: "Kiss Me Polka"—"0 
Dear! What Can the Matter Be?" 
RCA Victor 25-1107 

Catchy dance tunes combine foreign 
color with perky arrangements. 

YANKOVIC, FRANKIE: "The Page"— 
"The Accordion Man." Columbia 
38103 

Polka instrumental coupled with a 
waltz. 

VOCAL ARTISTS 

WRIGHT,  MARTHA - FREDERICKS, 
CHARLES: "While There's A Song 
to Sing"—"Song of the Troika"— 
"The Balalaika Serenade." Colum-
bia 55040 

Three numbers from the recent Broad-
way musical "Music in My Heart," 
based on the life of Tchaikovsky. The 
original show cast sing the leads. 

SAYAO, BIDU: "Musetta's Waltz Song" 
—"0 Mio Babbino Caro." Columbia 
17515-D 

Two popular arias from Puccini's 
"La Boheme" sung by the Met star, who 
is famous for her interpretation of the 
role of Mimi. 

"THE MEDIUM AND THE TELE-
PHONE,"  Evelyn  Keller,  Marie 

• Powers, Beverly Dame, Catherine 
Mastice, Frank Rogier and Marilyn 
Cotlow, with orchestra conducted 

Dealers [ Mize Thorie. Theatre and Personality 

Tie-Ins to Pro mote idditional Disc Stiles 

by  Emanuel  Balaban. Columbia 
M-MM-726 

Gian-Carlo Menotti, composer of this 
pair of Broadway operatic hits, has re-
ceived  much  nationwide  publicity. 
These American operas, the first to ever 
be recorded in their entirety, are bound 
to win acclaim from serious devotees, 
as well as from casual listeners. 

MARIE POWERS, EMANUEL BALABAN, MENOT-
TI, and Columbia executive GODDARD LIEBER-
SON, discuss a musical point during the recording 

session of The Medium." 

CLASSICAL WORKS 

BEETHOVEN: "Symphony No. 9 in D 
Minor, Op. 125 ('Choral')," Boston 
Symphony Orchestra, Serge Kous-
sevitzky, conductor, Frances Yeend, 
soprano, Eunice Alberts, contralto, 
David Lloyd, tenor, James Pease, 
bass, Berkshire Music Festival Cho-
rus, Robert Shaw, director, RCA 
Victor DM-1190 

The magnificent "Choral" symphony 
based on Schiller's "Ode to Joy" reaches 
great heights, and sustains its emotional 
pitch throughout, until the final trium-
phant coda. 

BRAHMS:  "Symphony No. 2 in D 
Major, Op. 73," Artur Rodzinski, 
conductor, Philharmonic-Symphony 
Orchestra of New York. Columbia 
MM-725 

Rodzinski is familiar to collectors as 
a foremost interpreter of Brahms—this 
"Symphony No. 2" is another distin-
guished recording. 

"DELIUS SOCIETY SET," Sir Thomas 
Beecham,  Bart.,  conducting  the 
Royal  Philharmonic  Orchestra, 
Betty Beecham, pianist. RCA Victor 
DM-1185 

Three compositions by Frederick De-
lius are represented in this collection, 
"Concerto for Piano and Orchestra," 
"March Caprice" and "A Song of the 
High Hills." The Luton Choir is fea-

tured on the vocal interludes of the 
latter composition. 

GLINKA: "Kamarinskaya," Fritz Reiner 
conducting Pittsburgh Symphony 
Orchestra. Columbia 12715-D 

"Fantasie  on  Two  Russian  Folk 
Songs" receives a vigorous, full bodied 
orchestral treatment in this Reiner in-
terpretation. 

KHACHA TURIAN:  "Masquerade 
Suite," Leopold Stokowski conducts 
the Philharmonic-Symphony Or-
chestra of New York. Columbia 
MM-729 

This Russian composer has been com-
ing in for more than his share of pub-
licity lately. His recent popularity in 
this country, plus current events, and 
the extra added attraction of Stokowski 
conducting the most popular of the 
composer's works, rate up to a best-
selling album. 

MASSENET:  "Scenes  Alsaciennes," 
Dimitri  Mitropoulos,  conducting 
Minneapolis Symphony Orchestra. 
Columbia MM-723 

The traditional suite, consisting of four 
"sentimental" movements, receives ex-
cellent treatment from the baton of 
Mitropoulos. 

RAVEL: "Piano Concerto for the Left 
Hand," Robert Casadesus, piano, 
Eugene Ormandy conducting Phila-
delphia Orchestra. Columbia MX-
288 

Ravel's "unusual" concerto receives 
deft treatment at the hands of his 
former friend, Robert Casadesus. 

SCHUMANN:  "'Rhenish' Symphony, 
No. 3 in E-Flat, Op. 97," Dimitri 
Mitropoulos conducting Minneapo-
lis Symphony Orchestra. RCA Vic-
tor DM-1184 

Robert Schumann work "full of ex-
uberance and joy in life", performed by 
Mitropoulos who wields a masterful 
baton through to the resounding climax. 

STRAVINSKY: "Pastorale for Violin 
and Wind Quartet," Joseph Szigeti, 
violin, "Russian Maiden's Song," 
Joseph Szigeti, violin, Igor Stra-
vinsky, piano. Columbia 72495-D 

Two outstanding artists combine tal-
ents to produce a memorable recording. 

TCHAIKOVSKY: "Symphony No. 1 in 
G Minor, Op. 13," Fabien Sevitzky, 
conductor Indianapolis Symphony 
Orchestra. RCA Victor DM 1189 

"Winter Daydreams" symphony has 
"folklore" quality which Sevitzky cap-
tures. Composer's adherents will wel-
come this album to their collections. 
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• THE WORLD'S FASTEST SELLING 
PHONOGRAPH NEEDLES! 

HER S 

3meto0 
Patio& 
TO PLEASE YOUR 

CUSTOMERS 

Model EX Rim Drive Constant Speed 
Electric Phonograph Motor 

Model RC-130 Combination Record-
Changer Recorder 

Model R-90 Dual-Speed, Home 
Recording and Phonograph 

Assembly 

11  Sin)  

O t•Ctik • • • 0 0)  • • • r_ 
C  \316‘ 0' • • • 

\.°31kGi.  

• Yes, it's your customers who will appreciate 
the plus features of General Industries' Model 
MX Phonomotor—split-second pickup to full 
constant speed ... dependable, quiet operation ... 
and a full measure of famous GI Smooth Power. 

In this up-to-date motor, no detail which could 
contribute to increased customer satisfaction 
has been overlooked. Scientific noise elimina-
tion through accurate balancing and improved 
cushioning . . . superior idler arrangement 
which positively eliminates vertical wobble 
... anti-friction bearing construction for long 
trouble-free service . . . are but some of the 
reasons why the MX stands out as the top-
quality value for top-quality phonographs and 
record-changers. 

Plan NOV' to give your customers the extra 
quality that's inherent in every General Indus-
tries phonomotor, recorder and combination 
record-changer recorder. Complete informa-
tion is available upon request. 

The GENERAL INDUSTRIES Co.1 
DEPART MENT I • ELYRIA, OHI O 

CLOSING DATES FOR 

RADIO&TELEVISION 

RETAILING 

5th 
10th 
1st 

Cancellations not accepted after 5th of preceding month. 

CALDWELL-CLEMENTS, INC. 
480 LEXIN GTON AVENUE, NE W YORK 17 

of preceding month for all ads requiring proofs, 
composition, foundry work, key changes, etc. 
of preceding month for complete plates only— 
no setting. 

of month— Publication Date. 
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BRILLIANTONE 

The Standard Steel 
Needle of the World ...leader 
in sales and quality for over 
a quarter of a century! 

ACTON'S 

TAPER-TONE 
The high-fidelity 

steel needle that is famous 
for its "shouldered" shape 
. . . and scratch-free tone. 

ACTONE 
TRANSCRIPTION NEEDLE 

The favorite of rec-
ord collectors everywhere 
because of its perfect, Shad-
owgraphed point. 

Products of 

f d a 11 '74 aur 
Famous for Fine Needles Since 1892 

Sole Distributor H. W. ACTON CO., Inc. 

370 Seventh Ave., New York 1, N. Y. 

Send for New Catalog "E" 
and Current Price Lists 

And Now . . . Introducing 
LIGHTED - MOTION 

KAssos-
Roto.Sho 

ELECTRIC TURNTABLES 

Model "712" 

For Sales-Producing Displays.' 

i\AODEI, "712 - ROTO SHO's two-way. 
built-in electric outlet permits novel, 

self-contained lighting effects as well as 
operation of electrical devices while the 
turntable revolves three times a minute! 
There's nothing like "712" to revolution-
ize your window trim and stop passersby 
dead in their tracks. Sturdy steel construc-
tion, guaranteed, 
"712 - ROTO - SHO 
carries up to 200 lbs. 
7" high with 18" di-
ameter table. 
A.C. only. 
• For winning dis-
plays, why not write 
TODAY for full in-
formation  and  our 
complete  ROTO-
PRODUCTS catalog. 

GENERAL DIE AND STAMPING 
COMPANY 

Dept. TV. 262 Mott St., New York 12. N. Y. 
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Rd 
0011 
national 
ads 
next 
month! 
And month after month there'll be a 
wealth of new Red Seal recordings. Be 
sure to set up an early and complete 
display of this impressive May release. 

Sir Thomas Beecha m, Bart.: Brigg Fair, 
An English Rhapsody, (Delius). The Royal 
Philharmonic Orchestra. Album DM-1206, 
$3.50. DV-14, $5. 

Joel Berglund: 0 Du mein holder Abend-
stern; Slick' ich umher; Wie Todesahnung 
from "Tannhauser" (Wagner). Leo Blech, 
conducting orchestra. Record 12-0185, $1.25. 

Desire Defauw: Marceau Symphorique 
from "Redemption" (Franck). The Chicago 
Symphony Orchestra. Record 12-0187, $1.25. 

Arthur Fiedler: Matinees Musicales (Brit-
ten). The Boston "Pops" Orchestra. Album 

3 BRAND-NEW "POP" ALBUMS 

TO BE FEATURED IN 

MAY 24TH LIFE 

Here's real promotion for you! 
These timely "pop" albums will get a 
big boost from a full-page ad in "LIFE" 
for May 24 ... and ads in "Look" for 
June 8 and in "Seventeen" for June. 

"SMASH HITS FROM BROADWAY SHOWS" 
Album P-205, $4.00) 

A terrific package of musical comedy 
hits! Marion Bell is the big star of 
B'way's "Brigadoon"... Charles Fred-

ericks and Jimmy Carroll join with her 
on several selections. Among them are: 
Almost Like Being In Love; How Are 
Things In Glocca Morro; I Still Get Jeal-
ous; People Will Say We're In Love. 

"MUSK AMERICA LOVES BEST" 

(Album P-210, $4.00) 

8 all-time favorites: Caravan; Star Dust; 
Jalousie (Jealousy); Carioca; Blue Skies; 
Smoke Gets In Your Eyes; My Blue 
Heaven; Indian Summer. A sure bet for 
all your customers who listen to Russ 

Case on the RCA Victor radio show, 
"Music America Loves Best." 

"GEMS FROM THE DESERT SONG" 

(Album K-12, $4.00) 

More all-time standards your customers 
know and will want to buy! Earl Wright-
son, Frances Greer, and Jimmy Carroll 
sing such favorites as The Desert Song, 
One Alone, The Riff Song, Romance, 

and One Flower Grows Alone In Your 

Garden. The maestro, Al Goodman, 
has a big following from previous RCA 
Victor hit albums! 

14 NE W RED SEAL RECORDINGS 

TO BE RELEASED NEXT MONTH: 

DM-1204, $4. The Gypsy Baron: Overture 
(Strauss). The Boston " Pops" Orchestra. 
Record  12-0188, $1.25. Die Fledermaus: 
Overture (Strauss). The Boston "Pops" Or-
chestra. Record 12-0189, $1.25. 

Marcel Grandiany: Concerto in B-flat for 
Harp and Orchestra. (Handel.) With the 
RCA Victor Chamber Orchestra, Jean Paul 
Morel, Conductor. Album DM-1201, $4.75. 

Serge Noussevitzky: Rapsodie Espag-
gale. (Ravel.) The Boston Symphony Orches-
tra. Album DM-1200, $3.50. 

Lotte Leh mann: Der Kranz; Der Schmied; 
Feldeinsamkeit. (Brahms.) With Paul Ulan-
owsky, pianist. Record 10-1405, $1. 

Dorothy Maynor: Der Hirt auf dcm Fel-
sen. (Schubert.) With George Schick, pianist, 

and David Oppenheim, clarinet obbligato. 
Record 12-0186, $1.25. 

Pierre Monteux: Antar Symphony (Rim-
sky-Korsakoff). The San Francisco Symphony 
Orchestra. Album DM-1203, $4.75. 

Leopold Stokowski: The Sleeping Beauty. 
(Tchaikovsky.) Stokowski and his Symphony 
Orchestra. Album DM-1205, $8.75. 

Igor Stravinsky: Divertimento (from his 
ballet "Le Baiser de la Fee"). The RCA Victor 
Symphony Orchestra, Album DM-1202, $4.75. 

Leonard Warren: None But the Lonely 
Heart (Tchaikovsky) and Because (d'Harde-
lot). With Willard Sektberg, pianist. RCA 
Victor Red Seal Record 10-1406, Si. 
(Prices include Federal excise tax and are sub-
ject to change without notice. ' DM" and "DV" 
albums also in manual sequence, Si extra.) 

RCA O MR REcoRps ,41 
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'WPMf / ill/VT/ME, 
BIG RANGE PERFORMANCE 

UNIVERSAL 

BANTAM 
ELECTRIC RANGF 
Plugs Into Any Appliance Outlet... 
Meets Every Cooking Requirement! 

Here is your first big opportunity in 
years to expand your Electric Range 

market with the sensational new Bantam 
Electric Range that plugs into any appliance 
outlet...with no costly installation charges. 

BIG RANGE CAPACITY IN SMALL RANGE SPACE! 
Its easily accessible oven will roast a 20-lb. 
turkey... bake four cakes...cook a complete 
meal for the entire family. Here is your solu-
tion to the problem of selling more equip-
ment for new small homes, apartments, 
camps and auxiliary cooking. 

BIG RANGE CONTROLS IN A SMALL RANGE! Its 
heavily insulated enameled oven is thermo-
statically controlled for perfect baking results 
—operates on standard oven heats. There is a 
simple switch control for every cooking need. 
Electric Timers are available as an extra 
feature. Order your stock of Banta m Ranges 
today for that big new market! 

2-WAY HEATING makes this amazing Range possible! 

I. Wrap-around Oven Ele ment  2. R  ible Twin unit for 

al tea unifor m oven he•t for  broiling and cooking plugs in top 
baking •nd roasting. Oven is  or botto m...provides fast broil.. 
ther mostatically controlled.  ing and surface cooking action. 

IT COOKS! 

IT BAKES! 

  LEADERSHIP THAT BUILDS YOUR DEALERSHIP! 
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SENSATIONAL! AMAZING! 
AT SMALL RANGE COST! 

Or 

PI 

BIG SPRING CAMPAIGN 
OPENS UP NEW MARKETS FOR YOU! 
In addition to the biggest regular adver-
tising program in its history, Universal 
is backing its Bantam Electric Range 
with a special big spring campaign. 
Full page four-color advertisements in 
national magazines... 1,100-line ad-
vertisements in key market and small 
town-rural newspapers... millions of 

radio listeners through participation 
shows. All these plus a full program of 
point-of-sale material will back the 
Bantam this spring. Plan now to tie 
in! Dealer listing key market ads will 
bring this campaign right to your 
store! Advertising materials supplied 
with your Bantam order. 

(See J(2eir auVersaAaShvbeder eigr Oace./ 

POWER•PACKED. FULL -PAGE. 
FULL•COLOR MAGAZINE 

ADVERTISING REACHING MILLIONS 
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OVER 71 MILLION 
READER IMPRESSIONS 
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Alt% 
Cash From 
The Carriage Trade 

"Luxury" Ilerehandising 
Gets a Play in Kansas 

•"Don't rush the customers! 

"Proper display and demonstration of 
major appliances takes time and space," 
says H. J. Hill of 2936 E. Douglas Ave., 
Wichita, Kansas. 

And when Mr. Hill fixed up the new 
quarters of the H. J. Hill Electric Co., 
the design was planned specially for 
the leisurely showing-off of new appli-
ances. Extra space and comfort were 
the features. All of the rush-rush at-
mosphere was  eliminated from the 
scene, because Mr. Hill believes that 
his customers prefer to be comfortable 
and to take their time. 

The Wichita merchant has a very solid 
and healthy respect for what electrical 
appliances contribute to the modern 
home. He believes that they should not 
be sold in a hurry, and he says that 
customers should not be encouraged to 
make their selections in a hasty fashion. 

High Income Customers 

The store is located in the eastern or 
"College Hill" section of Wichita, where 
most of the "carriage trade" resides, 
and Mr. Hill believes that his take-your 
time theory of doing business is 100% 
appropriate for handling this type of 
customer. They like to deal at a place 
where there is a good assortment of 
merchandise, but where selections can 
be made quietly and pleasantly. They 
like a store that offers service, credit 
facilities, and dignified treatment in 
general. And they like the parking space. 

Mr. Hill was formerly a contractor, 
and in his home-building activities, he 
foresaw the coming demand for appli-
ances. He could see that many new 
homes would be established and that 
houses could not be built fast enough. 
He knew that when this demand was 
added to the replacement requirements 
of those who were not able to buy dur-
ing the war, that the total demand would 
be enormous. He decided to aim at the 
"top" income brackets, and he concluded 
that the best way to handle this business 
was to set up an extra spacious and 
comfortable store. 
What the Kansas dealer now has, 

essentially, is a big square showroom 

in the modern style, with light walls, 
the latest fluorescent lights, and a 
string of the curved-flow style of island 
displays. These displays include some 
lounging spots, with leather-covered 
seats ready for the customer who wants 
to take it easy. At the rear are the 

service and storage facilities and at the 
side are the rooms for the electrical 
fixture and the electric kitchen displays. 
In one of the big windows, which is 

a walk-in job, the electric kitchen-and-
laundry rooms are shown in an eye-

((ontinued on page 97) 

Traffic - stopping 

show window ac-

tually stops mo-

tor traffic, Deal-

er Hill reports. 

Below: The mod-

ern interior  was 

designed to ap-

peal  to wealthy 

buyers  in  the 

community. 
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Every Season Is 

Sail% SEASON 
Here's why Hotpoint is 

the Franchise with a Future 

1. 12 major appliances for 12 
profitable months. 

2. Custom-matched appliances 
for more sales per customer. 

3. New appliances mean vast 
new markets for dealers. 

4. Five great plants turning out 
more and better products. 

5. Powerful merchandising, 
complete sales training. 

6. Greatest advertising cam-
paign in Hotpo'nt history. 

.ft'iwAw For Hotpoint Dealers! 
12 sensational new Hotpoint appliances assure 12-month 
profit — more sales per customer—great new markets. 

Year 'round selling is assured with 

Hotpoint's great new 1948 line. Twelve 

major appliances, matched in styling, 

mean profit opportunities month in, 

month out — plus a sales potential of 

S2,000 per customer! 

There's increasing supply, too! Hot-

point is building fast —spending 

S20,000,000 now for new factories and 

equipment to assure a steady and grow-

Everybody's Pointing To 

ing stream of Hotpoint appliances mov-

ing to dealers throughout the country. 

You'll profit with Hotpoint in every 

way! Hotpoint's new appliances, such 

as the Dishwasher and Disposall*, mean 

vast new unsaturated markets. Hot-

point's record-shattering advertising 

program offers complete dealer support. 

That's why dealers everywhere are 

pointing to Hotpoint for greater profit. 

HOTPOINT INC A GENERAL ELECTRIC AFFILIATE 

5680 West Taylor Street • Chicago 44, Illinois 

*REG. U.S. PAT. OFR. 

if The Franchise With A Future 
RANGES• REFRIGERATORS' WATER HEATERS • DISHWASHERS. DISPOSALLS • HOME FREEZERS .WASHERS • DRYERS• FLATPLATE IRONERS • ROTARY IRONERS • PORTABLE IRONERS • CABINETS 
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• The electric handiron was one of the 
scarcest of all home appliances during 
the war—and for some months after. 
Now that customers can buy any make 
and model they want, and all stores 
are well-stocked, the day to sell is cer-
tainly at hand. 
Dealers who complain that sales of 

handirons are slow right now can defi-
nitely increase volume if they will do 
three things. First, insist that sales-
people know how to sell the irons. Sec-
ond, that the right kind of promotion be 
put back of the product, and third, that 
they try to sell more than one iron to 
each customer. 
When the merchant realizes that there 

is always a huge market for irons, and 
recalls that during the blackest days of 
the Depression handirons sold well, and 
many of them at around fifteen dollars, 
he will see that all that is needed is 
sales effort of the right sort at this time. 
Though experts cannot agree as to 

who buys the most of some appliances— 
men or women—they do know, and they 
do agree, without question, that most 
handirons are bought by members of the 
Fair Sex. 

Women Buy —Men Sell 

Because women buy the bulk of irons, 
salespeople must make presentations 
slanted toward known feminine buying 
habits. The salesman should not permit 
himself to consider an iron as just an-
other small appliance since in the eyes 
of the prospective purchaser it is a thing 
of beauty and efficiency, and an inti-
mate article for use by the owner. 
Surprisingly enough, men sell most of 

the irons bought by women, and because 
it is true that very few men are in-
terested in ironing, or know much about 
it, it is easy for the male salesman to 
drift into a state of indifferent sales-
manship, resulting in showing a prospect 
an iron rather than attempting to sell 
it. Such laxity upon the part of any 
salesperson will always result in not 
getting all of the business there is to be 

Sell MORE 

Electric Irons! 
Noir That Supply is Large. Competition Has 

Increased. Here's how to Build Up Sales Volume 

had. If an iron is worth showing—it is 
worth selling. 
Most retailers believe in displaying 

all of the makes of handirons they carry. 
together. Such practice helps convey to 
the customer the fact that a large selec-
tion is carried, but unless selling from 
such mass display is skillfully carried 
out it can confuse the shopper, and 
waste time. 

How to Speed Selling 

In order to speed up sales, the alert 
salesperson should be able to judge 
within a comparatively short time which 
model appeals most to the customer. 
The next step is to concentrate on the 
sale of the obvious "favorite." 
Salesmen should not expect feminine 

shoppers to buy irons that are displayed 
so that they cannot be picked up and 
tried. Handirons should be placed so 
that the customer can do a little simu-
lated "ironing." A piece of soft cloth 
should be used to protect the soleplate 
of the iron while the customer is trying 
it out for weight, "feel," and other de-
sired features. 
Attractive window displays will pull 

many a passerby into the store to buy 
a new iron. The purchase price being 
small, the rate of impulse-buying is, 
therefore, correspondingly high. For this 
reason, irons should always be promi-
nently shown in store windows and in 
the showroom. 
Salespeople who know all of the fea-

tures of the irons they handle find that 
some of the sales clinchers include such 
things as familiarity with the brand-
name, placement and marking of control 
dials, weight, wattage, "feel" of handle, 
materials used in construction, shape of 
shoe, etc. They learn all about such 
features, and stress them in their sales 
presentations. 
There are many well-known maker-

names in the iron field, and the products 
run from low to comparatively high 
prices. Included among the manufac-
turers of irons are such brands as 

Proctor,  Arvin,  Universal,  Monitor, 
Westinghouse, White Cross, Durabilt, 
General  Electric,  American  Beauty, 
Bersted, Dominion, General Mills, 
Knapp-Monarch, Manning-Bowman, 
Samson-United, Silex, Son Chief, Steam-
O-Matic, Sunbeam, Waring, Yale & 
Towne, Superior, Steam Electric, Stern 
Brown, U. S. Electric, Century, Handy 
Hot, Handi-Mite, MacArthur, Middle-
ton. 
The salesman who knows all the an-

swers, and all about the product will 
ring up many a sale that the uninformed 
clerk would lose under similar condi-
tions. There are reasons for various 
weights, shapes, wattages, etc. The sales-
minded man uses his knowledge to in-
crease the firm's volume in handirons. 
Efficient service on handirons pro-

vides one of the best sources for sales, 
and the merchant who plans an active 
selling campaign should also make sure 
that his maintenance department is 
geared up to do fast and accurate re-
pairs. Service helps to identify the store 
as "iron headquarters." When a cord-
set fails, or a handle breaks, the alert 
dealer wants the customer to think of 
him, and to come to him with the in-
operative product. 
It is a fact that most irons are bought 

in stores which have been rendering 
satisfactory service. Service is one of 
the greatest "naturals" in upping sales 
of handirons. 
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, The New Yorker Magazine, Inc. 

" ... but you ought to see he Rheem 
Design For Getter Business" 

Are profits your dish? 

We can help you put on a show that will bring 

you the customers. Get our tested plan for mer-

chandising for profit. 

Rheem 
HOME COMFORT APPLIANCES 
9 plants in U. S. A.— Foreign affiliated plants in 
Brisbane, Melbourne, Sydney, Rio de Janeiro,  Cooling Appliances 

Singapore, and Hamilton, Canada 

Water Healers 
Soft Water Appl'   
Heating Appliances 

Complete sales aids; many free, others at cost. 

You order to suit your needs. Use the coupon now. 

RHEIN MANUFACTURING COMPANY 

Dept. RT-4 

570 LEXINGTON AVE., NEW YORK 22, N. Y. 

Profits are my dish. Send full details of the 
Rheem "Design For Better Business." 

Name _ 
(Please Print) 

Address   

City   State  
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Personnel News 

Charles Robbins, formerly sales man-
ager of Emerson, returns to that posi-
tion, announces Ben Abrams, president. 
. . . C. H. Alden, formerly West Coast 
district rep for Norge, has been made 
Mid- West regional manager. J. W. Web-
ster has been made central regional man-
ager, moving to Detroit. . . . Albert J. 
Rosebraugh, who's  been with  Philco 
nearly 20 years, has been named manager 
of small radio set sales, according to 
John M. Otter, general sales manager. 
R. C. Cosgrove, Crosley general man-

ager and vice-president, makes known 
the promotion of John W. Craig to gen-
eral works manager. . . . Emerson's 

Gerald Ligiit becomes the firm's assistant 
to the sales manager.... Edward Pinsky 
has been appointed sales manager of the 
RCA record department of Raymond 
Rosen & Co., well-known Phila. distrib-
utors. . . Stromberg-Carlson adds new 
jobbers to its nationwide set-up, according 
to C. J. Hunt, radio and TV sales man-
ager. . . . The association of George F. 
Platts as executive vice-president of Clip-
pard Instrument Laboratory, Cincinnati, 
announced by firm's president, W. L. 
Clippard, Jr. . . . John F. McAllister 
appointed designing engineer, Specialty 
Division, GE, at Syracuse, N. Y. 
Permoflux names number of new sales 

reps. . . . Nielsen Television Corp., Nor-
walk, Conn., has appointed Harold Gray 

610, e 'Ceti? peatS ale Prop • 
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SpEN ,,E 

• STAINLESS STEEL 

• HIGH FIDELITY 

• ERASABLE 

• PERMANENT RECORDING 

• REPLAYS INDEFINITELY 

Here's a top-quality recording wire that is the product of 
months of research by skilled specialists in the precision 
wire field. The superb reproductive quality of Spencer 
recording wire is being received with enthusiasm every-
where, and is acknowledged by leading manufacturers of 
wire recorders. This mushrooming demand is opening up 
a profitable market for you in the form of new and repeat 
sales. Stock up today on this fast selling item. 

Available in 1/4-hour, 1/2 -hour, and 1 hour spools: 
DISTRIBUTOR INQUIRIES INVITED 

SPENCER  liPze e 
WEST BROOKFIELD, MASSACHUSETTS 

MAKERS OF  PRECISI ON  STEEL AND ALL OY WIRE 

as purchasing agent. . . . A. V. Duke, 
Zenith's newly-appointed assistant sales 
manager, is making numerous calls in 
the field. . . . Promotion of two Schick 
sales personnel announced: Sy D. Moor-
man becomes sales manager; Len Evans 
now service sales manager. . . . William 
W. Cone is the new merchandising man-
ager for Krich-Radisco, Newark distrib-
utors. . . . H. A. McKee now supervisor 
of sales promotion for Presteline. . . . 
Sightmaster Corp., New Y-rk, appoints 
Henry L. Haines, Philadelphia rep for 
its products. 
Garlan Morse and F. W. Fulle named 

merchandising managers of lamp division 
and fixture division by Sylvania Electric 
Products, Inc. . . . Carl W. McLaughlin 
heads newly-created electric blanket divi-
sion of Proctor... . Raytheon has elected 
Laurence K. Marshal, chairman of the 
board, and Charles F. Adams, Jr., presi-
dent. . . . Nelson R. Zicherman becomes 
sales manager of La Salle Products, Inc., 
Buffalo. . . . Telechron names Robert J. 
Buckley manager standard clock sales; 
Floyd W. Leonard, product sales man-
ager. Russell T. Woodward is merchan-
dising manager. . . . Pompey J. Toigo 
is the new division manager of Verd-A-
Ray Corp., Toledo.... A. M. Skellett has 
been appointed vice-president in charge 
of the research division of National 
Union Radio Corp  D H Cogan, 
Air King president, announces the pro-
motion of Leopold M. Kay as vice-presi-
dent in charge of engineering. . . . Ward 
Products, antenna makers, Cleveland, an-
nounce the promotion of Roy Brown 
Unger to calec manager. 

New Appliance PrOducts 

Proctor's new model 986 iron will sell 
below $10.00. . . . Cory has a new motor-
driven knife sharpener for the home. 
. . . Mullins NI fg. Co. brings out a gar-
bage disposal unit. . . . Westinghouse 
marketing its new electric sheet. . . . 
Waring announces a remodeled Blendor. 
. . . Master Chef, Inc., 1325 So. Main 
St., Los Angeles, launches a silent-timer 
waffle iron. . . . Air-Flight circulator 
being made by \V. W. Welch Co., Carew 
Tower, Cincinnati  Model 600 humidi-
fier anounced by Fresh'nd-Aire. . . . 
Norge products being backed up with 
aggressive ad campaign; large line of 
dealer-help material. 
Rheem's "Design for Better Business" 

popular with dealers. Shows them how 
to put on a show that will bring cus-
tomers—increase profits. . . . New Tele-
chron "Pinwall" clock made for use on 
wall or table; has alarm, and sells for 
about $8. . . . 
Landers, Frary & Clark opening an 

active campaign on its Universal bantam 
electric range. Appliance plugs into any 
outlet; has big-range capacity. . . . Gib-
son's "Freez'r Locker-Fresh'ner Locker" 
refrigerator being featured by firm, along 
with its running mate, the new Kookall 
range. . . . Hotpoint is spending 20 mil-
lion dollars on new factories and equip-
ment; is currently stressing its 12 major 
appliances via greatest ad campaign in 
its history. 
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A BORG-WARNER INDUSTRY 
Refrigerators  • Electric Ranges  • Water Coolers  • Washers 

Electric Water Heaters • Home Heaters • Gas Ranges • Home Freezers 

D ON NORGE FOR THE BEST! 
r 

Once again, Norge leads the way with the finest 

line of refrigerators in its history. The NSD-848, 

shown here, is a good example: 8 cubic feet 

of storage space; Self-D-Froster; safety-sealed 

Giant Side Freezer; Coldpack; full-width Hydro-

voir; dry-storage Tiltabin; Air-Freshener lamp. 

Stores up to 37 pounds of frozen food, plus 12 

pounds of cold-kept meat. Aggressive national 

magazine advertising continuously advises 

buyers that "The best dealer in town sells 

Norge:' Norge Division, Borg- Warner Corpo-

ration, Detroit 26, Michigan. 
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in Refrigerators 
POWER-PACKED PRomorioN 
SMASHES  HO ME  THE  ST OR Y 

OF THE EXCLUSIVE NOR GE 

5e/f-O-noster 
Norge—and only Norge—refrigerators are 
equipped with the Self-D-Froster that de-
frosts the refrigerator, automatically, every 
night. To help retailers cash in on this 
powerful and exclusive Norge feature, 
Norge has just completed a promotion 

campaign designed to make every person in the country con-
scious of the meaning of "S.D.F." 

The "teaser" part of the promotion was accomplished with 
outdoor posters ("It happens at midnight . . ."), newspaper 
ads, window stickers, wall hangers and radio spot announce-
ments. Two weeks later the "answer" appeared via outdoor 
boards, newspaper ads, window stickers, wall hangers, dan-
glers, counter cards, blotters, radio announcements and sales 
literature. Simultaneously, an attractive window display 
pointed up the advantages of the Self-D-Froster. 

This teaser poster blanketed the  This is the poster that "let the cat 
country for two weeks,  out of the bag." 

Window display and 
magazine ads told the 
Self-D-Froster story. 

gni 

tizi YOU Btry 
N O R G E azzo   41, 
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New Carry-About Sets 

Stewart- W   
AC-DC and rechargeable dry battery model 

A61.P1, shown, in black leatherette; A61P2, 
brown leatherette; A61 P3, simulated mahog-
any. List price is $54.95. Features: four tubes. 
plus rectifier and rectifier charger. Set weighs 
11 3i lbs.. without battery; connection for ex-
ternal antenna; neon indicator lamp flickers 
when set needs recharging.  Stewart- Warner 
Corp.. Chicago, Ill. 

Wilcox-Gay 
Model 8J111. "Recordette" is a combination 

radio-phonograph-recorder  that  retails  for 
$89.95. The unit weighs less than 18 lbs., has 
a carrying handle, and will make recordings 
from radio or microphone, as well as play rec-
ords. Features: provision for external antenna, 
10-inch  turntable;  simplified operation,  one 
tone arm serves for recording and record play-
ing: has four tubes plus rectifier, and a new 
scientifically designed recording assembly. AC 
superhet chassis. Case is 18 x l21, x 6 inches. 
Wilcox-Gay Corp.. Charlotte, Mich. 

Majestic 
Model 7P420 shown, is finished in a leather-

(tte case, has 6 tubes, plus rectifier, and lists 
at $59.95. Regular broadcast frequency range. 
Set features the "wave ranger" antenna for 
reception in plane, trains, etc. Model 5AK731, 
is a portable radio-phonograph combination 
listing for $99.95. Majestic Radio & Television 
Corp., Elgin, Ill. 

Pilot 
Model T-571 has five tubes plus selenium rec-

tifier. Features AC-DC-battery operation, short-
wave band frequency range as well as regular 
broadcast band. Set weighs 17% lbs. Pilot Ra-
dio Corp., Long Island City, New York 

General Electric 
Model  260 deluxe self-charging  all  wave 

portable radio, sells for $109.95. Cabinet of 
die cast aluminum. 12 push-button controls, 
6 tubes plus selenium rectifier. Other port-
ables include: no. 140 3-way personal radio. 
AC-DC battery model, 4 tubes plus selenium 
rectifier,  selling  for $47.30; models 254TW 
and 254A. 5 tubes plus selenium rectifier, are 
standard broadcast. AC-DC and battery port-
ables. General Electric Co., Bridgeport. Conn. 

Sentinel 
Model 316-P shown, three-way all purpose 

personal portable, battery and AC-DC. "Treas-
ure  Chest"  portables,  weigh  5IV2 lbs., 
inches x 5 inches x 41., inches, with four 
tubes,  available  in  maroon  plastic  cabinet 
(model 286-PM), two-tone plastic cabinet in 
a variety of colors (models 286-PR. 286-PMI. 
286-PRI), and in hand tooled leather (model 
286-PLi. Sentinel Radio Corp.. Evanston, Ill. 

Mice 
Model 360, 5-tube plus rectifier, portable ra-

dio  shown.  AC-DC-battery  set,  retails  for 
$49.95.  Covers standard broadcasts,  features 
built-in antenna. Case is hardwood, with grille. 
alligator-grain cover and leather handle. Other 
models are:  no. 601  battery set, listing at 
$22.95. with 4 tubes plus selenium rectifier. 
Cabinet available in  Polystyrene plastic  in 
ivory, tan, maroon or teal. Model 602, three-
way set, with 4 tubes plus selenium rectifier. 
lists at  $29.95.  Weights  without  batteries: 
model 360, 9 lbs., 2 oz.; model 601, 4 lbs., 11 
OZ.:  model 602. 5 lbs., 6 or.  PhiIvo Corp., 
Philadelphia, Pa. 

Stromberg-Carlson 
Model  1105,  "The Vagabond." retails  for 

$53.40. Operates on batteries, AC or DC. Five 
tubes plus rectifier. Fabricoid-covered water-
repellent  carrying  case,  built-in  antenna, 
weighs  15  lbs..  fully  equipped.  Stromberg-
Carlson Co., Rochester. N. Y. 

Fada 
Model P80 shown, available in ebony, wal-

nut, maroon or ivory cabinets with leather 
carrying handles. Set has 4 tubes, selenium 
rectifier. Model P38 has same specifications as 
P80. except that power rating, selenium recti-
fier and battery electric switch on front panel 
are eliminated.  Model  P100 3-way  portable 
covers American broadcast and some state po-
lice wave bands: Model P100-S W covers two 
band standard broadcast and short wave tri-
power standard broadcast; model P100-T is a 
two-band standard broadcast and tropical band 
tri-powered portable. Fada Radio & Electric 
Co.. Inc.. Belleville, N. J. 
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Grayba R 
ELE C T RI C  C O M P A N Y 

APPLIANCE DEPARTMENT 

lite4e1,4444,44.41 
Mit 

People are taking to electric water 
heaters in a big way. Home owners 
bought three times as many of them last 
year as in 1941. That's the biggest 
increase in sales volume of any appliance. 
But the market has scarcely been 

touched. There are plenty of prospects 
for you to sell. 
People with electric ranges already 

have the 220—volt line needed for electric 
water heaters. The electric heater 
appeals to them because it's super—safe 
(no flame; fully protected electrically); 
clean (absolutely soot—free); 
quiet; automatic. A cinch for you to  
sell! And the most service—free 
appliance in the business!! 
The N.E.M.A. is running four times as  

much advertising this year as in 1947 to 
promote electric water heaters. 
Alert appliance retailers will cash—in 

on  this hot opportunity in heaters. 

To reputable electric appliance dealers, Graybar 
offers nationally advertised electric water heaters — 
both upright and "table-top" types. For details, call 
our nearest office or mail the coupon. 

 E SE ND COUP O N! 

Appliance Department 

GRAYBAR ELECTRIC COMPANY, INC. 

Graybar Building 
New York 17, N. Y. 

Rush me details about electric water heaters and how you can 

help me sell them. 

3 

NAME 

ADDRESS. 

CITY_  _  ZONE  STATE 

4828 
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Localize your 
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privet 
with the CHICAGO TRIBUNE'S 

Selective Area Advertising Plan 

Your advertising dollars work 
harder when you use the 
Chicago Tribune's Selective 
Area Advertising Plan. Under 

the plan— 

EACH DEALER GETS: 

1 Selective coverage of his local 
market 

2 Prominent display of his name and 
location 

3 The low rate of just 1.4c a line! 

YOU GET: 

1 Better identification of your local 

outlets 

2 Enthusiastic dealer support 

3 Advertising that pays off right away! 

WITH THIS PLAN, you penetrate the huge Chicago market with 

highly localized advertisments. The Tribune offers you five 

separate Sunday sections, circulated in five separate Metropolitan 

Chicago areas. You can list non-competing dealers in advertis-

ments which appear in each of these local sections. This gives 
each one of your dealers a powerful campaign, directed at his 

own market 

Even dealers with small advertising allowances can participate 

because each pays as little as one per cent of card rates. 

This is the kind of co-operative advertising dealers and dis-

tributors like. It meets their problems. It makes the most of the 
consumers' habit of buying hardline merchandise near home. It 
can help you boost sales in the rich Chicago market — alone large 
enough to absorb all or an important part of your production. 

The plan has been tested in Chicago. To take advantage of it, 

manufacturers selling merchandise ranging from records and 
shoes to radios and washing machines have already spent $400,000 

in the Tribune. It is applicable in almost any newspaper market. 
It is effective and inexpensive! For complete details, call or write 

your nearest Tribune representative today. 

SPURRING HARDLINE SALES —Users of the Tribune's Plan include these radio manufacturers: 
Admiral, Bendix, Farnsworth, General Electric, Howard, Majestic, Philco, RCA-Victor, Stewart-
Warner, Stromberg-Carlson, Westinghouse, Wilcox-Gay and Zenith; as well as Bendix Home Laundry, 
Coleman Heater, Columbia Records, Eureka Vacuum Cleaner, Horton Ironer, Jacobs Launderall, 

Landers, Frary & Clark Automatic Blanket and Maytag Washer. 

•  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  •  • 

CHICAGO TRIBUNE 1 
The World's Greatest Newspaper 

MEMBER  AMERICAN NE WSPAPER ADVERTISING NET WORK, INC. 

FIRST 3 MARKETS GROUP • METROPOLITAN SUNDAY NE WSPAPERS, INC. 

•  • 

A. W. Dreier, Chicago Tribune 
810 Tribune Tower, Chicago 11 

E. P. Struhsacker, Chicago Tribune 
220 E. 42nd St., New York City 17 

Fitzpatrick II Chamberlin 
155 Montgomery St., San Francisco 4 

W. E. Bates, Chicago Tribune 
Penobscot Building, Detroit 26 
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As great an achievement 
as Television itself! 

MODEL 610 
TELEVISION ALIGNMENT GENERATOR 

• • 
0 

0 
0 

Get all 
these 
Features 

A brand new idea in 
Radio Test Equipment 

I. Directly calibrated in frequency—range from 10 
megacycles to 250 megacycles. 

2. Sweep width completely variable from 0-15 
megacycles. 

3. Crystal Controlled. 
4. Accurate attenuation in five stages—calibrated 

directly in output ratios. 
5. Plenty of voltage output. 
6. High degree of accuracy. 
7. Coaxial cable—to give minimum standing wave 

ratio in output line. 
8. Phasing Control. 

This new Generator, de-
signed and built with the cus-
tomary HICKOK skill is a "must" 
for the Service Man who hopes to do any 
Tele%ision Servicing. The eight features list-
ed above give you some idea of the job it will do. 
But that's not all. There are 5 other outstanding 
features so revolutionary, so necessary for profitable 
Television servicing that we will not disclose them until a 
substantial number of instruments are ready for distribution. 
We are now in production on this outstanding addition to the famous 
HICKOK line. Price $159.00. Write for further information today. 

VISIT US AT BOOTH NO. 157 AT THE RADIO PARTS & EQUIP. SHO W 

Pereea 5 OTHER 1 

OUTSTANDING 

FEATURES 

THE HICK OK ELECTRICAL INSTRU MENT CO MPANY 
10523  DUP O NT  AVENUE  CLEVELAND  8,  OHI O 

Industry News 

Hytron's new tube pin-straightener a 
hot item. . . . Webster-Chicago has pro-
duced its millionth record changer. . . 
Espey's "gal theme" makes a hit with 
dealers. . • . P. R. Mallory & Co. is 
offering a sturdy metal stock cabinet with 
group of fast-moving vibrators and buffer 
capacitors for $24.48. . . . Norman B. 
Krim has been named manager of the 
receiving tube division of Raytheon. . . . 
Busch stores in New York doing hang-
op job on Tele-tone sets. . . . Victor 
Mueller, Clarostat president, returns from 
vxtensive trip in .\l id- West, where he 
visited accounts. . . D. \V. May, New 
1-,ork distribut.or made an initial thirty-
carload order for window type room 
coolers, the product.  Fedders-Quigan, 
Buffalo. N  Y  Nlothees Day. May 
9th offers splendid dealer tie-in opportu-
nities. . . . \Vire Recording Corp. of 
:\merica launches ambitious cP",nnign for 
its new recorder. . . Pioneer Scientific 
Corp. has just brought out a Polaroid 
filter, adaptable to any size video receiver. 
Filter provides sharper, clearer image; 
reduces  distracting  glare  from  room 
lighting. 

Attractive new line of combinations an-
nounced by Olympic. . . . Telescoping 
TV-FM mast on market at $33.50 is 
made by Lyte Parts Co., Plainfield, N. J. 
. . . L. \V. Hamper has been named 
president of Coolerator, recently pur-
chased by Gibson. . . . Glenn M. \Vaters. 
president Waters Conley Co.. Rochester, 
Minn., announces that Gerald H. Rissman, 
formerly sales manager of Musitron, has 
been appointed Midwestern sales rep, for 
the firm's Phonola products. 

Five new refrigerator models announced 
by Westinghouse at lowered list prices. 
. . . Air King's new FM-AM table model. 
the "Marquis", comes in polystyrene 
cabinet; sells at $49.95, in. tax. . . . 
Westinghouse TV sets are being installed 
by certified agencies; normal installation. 
including antenna and one year's service 
costs $55. . . . Stewart- Warner TV pro-
duction by the end of '48 will be increased 
to 2500 sets a month. . . . "Television in 
1948 will show the largest growth of any 
industry in the country. "Dr. Allen B. 
DuMont told ATS audience at Hotel 
Astor, N. Y. 

Production has been upped on Majes-
tic's  AM-FM  phonograph. selling at 
$139.95  Acme National Refrigera-
tion Co., Brooklyn, N. Y. has brought out 
a 3%2 cu. ft. box for small apartments; 
list price $199. . . . Lynn Television Co., 
Upper Darby, Pa. announces a TV pro-
jection job providing a picture 9 X 12 
feet. . . . H. D. Johnson, formerly assis-
tant sales manager for the Hickok Elec-
trical Instrument Co., has been named 
sales manager of the firm. . . . Pierce-
Phelps. Phila. jobbers televised a Proctor 
sales meeting over the Philco station.... 
Rowe Engineering Corp., Chicago, an-
nounces a new VHF-UHF milli-watt-
meter, model M W55 ; 2 to 1000 milliwatts 
—50 to 500 megs. 

76 
RADIO & TELEVISION RETAILING • April, 1948 



double 
AU/AbA•rm" feature 

DOUBLE PROFITS! 
Gibson's FREEZ'R LOCKER-FRESIUNER LOCKER refrigerator 
is hanging up new sales records every day! And why not?—here's the 
original Freez'r Locker, pioneered and perfected by Gibson! It out-
features and out-performs all others—and the buying public knows it! 
•  . . Its running mate is .the new Kookall Automatic Electric Range 
with UPS-A-DAISY—another Gibson innovation, years ahead in 
features and design! . . . Double features, double values—and double 
profits for you! Swing in with the Big Swing to Gibson—Refrigerators, 
Electric Ranges, Home Freezers. 

GIBS ON REFRIGERATOR CO MPA NY 
GREENVILLE, MICHIGAN 

Copyright 191S, Gibson Refrigerator Co. 
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Hints On Table Television 
Suggested Checks and Changes Speed Up Service on These Receivers 

• A relatively small group of television 
receivers, compared to the fast-grow-
ing total of sets in the hands of the 
public, at this writing, still account for 
a disproportionately large number of 
service calls being experienced by tele-
vision servicers. These jobs involve the 
early runs of mass-produced television 
sets, particularly 5"-tube models, low-
price table units, and early kits. 

VIDEO DET 
1/2 7A6 6AC7 

B+ 250 V 

8.2MEG. 
5M 

1 MEG. 

Figure I. Video portions of the Viewtone 

Here are some short-cut hints on one 
of these groups, the discontinued View-
tone line, of which thousands are in use 
in certain parts of the country. This in-
formation, gathered from actual service 
experience, includes  a few  recom-
mended wiring changes. Some of these 
changes appear in later production runs 
having proved to eliminate recurrent 
troubles. 
A replacement for the single-unit 

power transformer may be found diffi-
cult to procure, although the need for 
it arises regularly. It can be replaced, 
however, with two separate transform-
ers, if the high-voltage unit is mounted 
below the chassis. The Thordarson 
T-22R42, a flash-bulb transformer with 
2250V winding, is an excellent, shielded 
replacement. 
The low-voltage transformer can be 

any standard 350V-0-350V, 175 ma unit 
with two 6.3V and one 5.0V windings. 
The combination of the two transform-
ers, by eliminating the original un-
shielded unit which often had loose 
laminations and leaking magnetic field, 
reduces the stray flux around the neck 
of the cathode ray tube. This may 
greatly reduce the 60 cycle wave in the 
image, as well as mechanical buzz and 
the audio hum heard through the 
sound channel. 
Before turning on the set, check all 

the coupling capacitors between the de-
flection output tubes and deflection 

plates. If oil-impregnated types are 
used, checking is difficult without a 
megger, and the method explained in 
the September 1946 issue of RADIO & 
TELEVISION RETAILING should be 
tried. 
Briefly, this method consists of watch-

ing the movement of the picture dur-
ing warm-up time, and when the set is 
switched on and off after warm-up. 

1 MEG. 

8+ 

_ 
500M 

INTENSITY 
CONTROL 

100M 

= 
2 756 

D.C. REST. 

7EP4 7tMFD. 
.d  =. 
•.:  ‘,..  DISCONNECT 

100M :., 

receiver showing changes for better definition. 

If the picture is attracted to one edge 
or completely off the screen, with the 
centering controls set near their con-
necting limit, the coupling capacitor 
corresponding to the direction of drift 

Fig. 2. Low voltage power transformer 

should be checked by replacement. 
Auto vibrator buffer capacitors make 
perfectly good substitute in a pinch. 
In the earlier sets a d-c restorer diode 

tube was used. The picture can be im-
proved if the picture tube grid circuit 
takes care of the d-c restoring action, 
as shown by the dotted line connection 
at B, and the 7A6 dc restorer elim-
inated, as indicated by the crass marks. 

With this change, a 100,000 ohm re-
sistor must be placed in series with the 
intensity control on the ground side as 
at D, and the 200,000 ohm high-side 
resistor removed, as at C. 
The video plate and picture tube 

grid voltage should now be about 165 
V d-c, while the picture tube cathode 
should read about 215 V d-c at normal 
picture, and 240 V d-c at maximum 
brilliance. 
If the picture quality still needs im-

proving, try a 5000 ohm resistor in 
parallel across the other 5000 ohm video 
amplifier plate load resistor. If more 
gain is now needed, try grounding the 
video output tube cathode, as shown 
at A. 
In case no picture can be seen and 

no sound heard, but seemingly proper 
sweep circuit operation is noted, check 
to see if one of the first section filter 
capacitors of the low-voltage power 
supply is leaky or shorted as at G, Fig. 
2. A reduced voltage at this point may 
permit the sweeps to operate reason-
ably well, while the r-f oscillator cuts 
out. 
If the filters are in order, look for 

shorts in the oscillator circuit. Check 
the .0015 mf mica capacitor between 
plate and tank coil of the 6C4. 
On some later sets, a separate 7N7 

rectifier circuit was used to supply 
high voltage to the sweeps. A very small 

replacement, with added 7N7 sweep B circuit 

picture, which cannot be made larger, 
may be traced to leaky capacitors here, 
as indicated at F in Fig. 2. A great 
many sets of this model Viewtcn do 
not have the contrast control shown 
in the company's schematic as the load 
resistor of the diode detector. In these 
cases, a fixed resistor is used instead, 
at the diode load, and the contrast con-
trol is found in the i-f stages. 
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Look for the distributor 
who displays this sign! 

Authorized 
Distributor 
SYLVANIA RADIO TUBES 
AND TEST EQUIPMENT 

Na part of its 1948 program. Sylvania 
Electric will supply each of its authorized 

distributors with this new decal, printed in 

red, yellow, black and three shades of green. 

It's worth your while to look for this sign on 

his windows, doors and trucks — it is your 
assurance that this distributor will supply you 

with genuine Sylvania radio tubes and top-
quality test equipment —and that you can 

count on prompt, courteous service as well! 

Sylvania Electric Products Inc., Radio Tube Division, Emporium, Pa. 

SYLVAN! ELECTRIC 
MAKERS OF RADIO TUBES: CATHODE RAY TUBES; ELECTRONIC DEVICES: FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES: ELECTRIC LIGHT BULBS 

RADIO & TELEVISION RETAILING • April, 1948 
79 



Alter months and months of designing, testing, and perfecting 
Turner Engineers, working closely with the Armour Research 
Foundation, have developed these superior wire recorder heads. 
They are of the triple-purpose type, containing record, play-
back, and erase heads in one single, plug-in unit. Designed for 
replacement and new applications, the TURNER TWR-1 and 
T WR-2 are way over par in performance. 

FOR A COMPLETE LINE 

OF MAGNETIC 

RECORDER HEADS 

TURN TO TURNER 

If your manufacturing 
plans require magnetic 
recorder heads, it will pay 
you to consult Turner 
Engineers. Please write to 
EngineeringDevelopment, 
The Turner Company. 

*Patent pending 

OUTSTANDING DESIGN AND 

CONSTRUCTI ON FEATURES 
• Maximum fidelity. Superior "Y" groove for wire 

accurately cut by special machine  developed ex-
clusively for Turner. 

• Hum pickup held to absolute minimum by unique 
double-shielding construction. 

• New triple-lamination structure greatly improves 

magnetic circuit. 

• Controlled uniformity. Advanced design and manu-

facturing process assures uniformity of product. 

• Beautiful chrome plated die cast housing. 

• Engineered for exceptional performance. 

WRITE FOR BULLETIN 

THE TURNER COMPANY 
903 17th STREET N.E., CEDAR RAPIDS, IOWA 

MICROPHONES AND OTHER ELECTRONIC EQUIPMENT 

Neu- Radio Products 

RCA Victor's 721 TCS TV console sells 
for $369.50. . . . Eight new table models 
announced by GE, range from $19.95 to 
$24.95. . . . The Freed-Eisemann model 
41 console sells for $695. It has 21 tubes, 
Armstrong FM, and a record-changer. 
. . . Transvision, 385 North Ave.. New 
Rochelle, N. Y., offers a TV kit with 
10" tube; lens built into cabinet. Sells for 
$359. . . . New Etnersons: 577, an 8-tube 
set,  lists at $69.95: four other new 
models retail for $19.95 each. . . . RCA's 
model 166X13 retails for $39.95. . . . 
Telectro Corp., 385 Flatbush Ave. Ex-
tension, Brooklyn, N. Y. prices its com-
bination FM-TV console at $1095. in-
cluding installation and year's guarantee; 
has 15" tube. 

Crosley's 68CR combo, with many new 
features, is priced at $179.95. zone 1: 
$189.95, zone 2. . . . The new Sonora 
radio-phono console retails for $229.95, 
mahogany; $239.95 in blond finish 
Three new Crosley table models sell at 
$49.95. $54.95 and $79.95. . . . Reming-
ton Radio Corp., 80 Main St.. White 
Plains, N. Y. offers its Rembrandt TV 
set with 12" tube at $695; its 15" job at 
$895  Audar's new automatic record 
player, in leatherette carrying case, is 
priced at $59.95. 

Philco's new sets:  Combo c.msole, 
model 1286 with FM is $299.50; the 
model 1283 is priced at $179.95: model 
1284, $199.95. Model 602, plastic portable 
sells for $29.95; model 1401, table combo. 
sells for $69.95. . . . Edwards Fidelo-
tuner lists for $38.50: converts AM set 
to FM. Made by Edwards F-M Radio 
Corp., 168 \Vashington St.. New York. 
... Arvin's new model 152T. table model 
sells for $19.95 in walnut: $21.95 in 
ivory. . . . Nielsen Television Corp.. 
Norwalk, Conn, offers model 1018B tele-
vision set at $595. Has 30 tubes; ten-
inch direct viewer. 
. . . New guide to phono crystal replace-
ment announced by RCA Tube Depart-
ment, Harrison, N. J., through jobbers. 

Future Events of 

Interest to Readers 

.Apr. 3-10: New England Electrical Show, 
Mechanics Bldg., Boston 

\pr. 7-14: National Home Show, Civic 
Auditorium, San Francisco 

May 2-9: National Music Week 

May 11-14: Radio Parts Manufacturers 
Trade Show, Hotel Stevens, Chicago 

June 14-17: National Association of Music 
Merchants Trade Show & Convention, 
Palmer House, Chicago 

July 6-10: Store Modernization Show, 
Grand Central Palace, New York City 

July  5-17:  Home Furnishings Show, 
American Furniture Mart, Chicago 

July 19-24: World's Fair of Music, Grand 
Central Palace, New York City 

Aug. 20-29: Southern California Radio & 
Electrical Appliance Association. Inc., 
First Annual Exposition, Pan Pacific 
Auditorium, Los Angeles 

0 

• 
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CENSITIVITY is the all-impor-
tant feature in your oscillos-

cope if it is to do the service job 
you require. The CRO-3A can 
provide a larger image than many 
bigger oscilloscopes which have 
less amplification. It has excep-
tional stability, which means a 
trace without "jumping" or "jit-
tering." 
The CRO-3A is the oscilloscope 

you will want for AM-FM servic-
ing—because it is most flexible in 
use—can do more jobs on the 
bench—gives real performance. 
Take a minute to review these 

additional features which mean 
oscilloscope satigfaction: 

• Exceptionally sharp trace —pinpoint focus. 

• Length of trace can be expanded to several 
times the tube diameter, giving same advantage 
as larger tubes. 

GENERA 

Type CRO-3A 

• Heavy case is an inherently good shield from 
magnetic fields, provides rugged protection of 
instrument. 

• Normal deflection polarity: vertical is positive 
up and horizontal is positive to the right. 

• The CRO-3A is well laid out and cleanly wired 
with a simple, yet effective circuit. 

• Removable calibrated screen for measure of 
wave amplitude and symmetry of form. 

• Removable light shield. 

• Binding posts will take ordinary leads or banana 

plugs. 

• The CRO-3A is well-styled —compact —requires 
minimum space —and is light enough to be 

portable. 

• Due to its sensitivity it can be used with the 
YGS-3 Signal Generator for single stage align-
ment. 

• Highly recommended for visual alignment of 
AM-FM receivers. 

• And the price —extremely modest. 

Check these features again—then order the 
CRO-3A. 
For further information on this oscilloscope 
write: General Electric Company, Electronics 
Park, Syracuse, New York. 

LECTRIc 
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The lag between the exciting news 
of the arrival of FM and the actual 
placing of receivers into the hands of 
the public has had an inevitable re-
action of disappointment upon a num-
ber of servicers. This is especially true 
for some of those men who are in areas 
where FM is only first going on the air. 
The attitude, expressed as "I'll think 
about it if and when it comes", has 
lulled such technicians into a state of 
complete lack of technical preparation 
for FM which, suddenly, is here now in 
a big way. 
No doubt it is perfectly true that a 

chain is as strong as its weakest link, 
and thus no one portion of an FM re-
ceiver may be termed the "key" circuit. 
Nevertheless, in practice, only a few 
parts of the schematic are unfamiliar 
to trained servicers of AM radios. It is 
these parts, requiring somewhat un-
usual techniques and relatively strange 
theory, which will become the weak 

Figure  I, above. So-called "conventional" dis-
criminator found in numerous receivers delivers 
audio from series connected load resistors. 

E2 

E 3 

A- CARRIER FREQ. AT I.F. 

How New FM 
Serricers Must Learn to Spot These 

in a future issue, its principles of oper-
ation will be skipped here. On the 
other hand, the oldest FM detectors, 
rarely seen today, used rather intricate 
circuits, including double-tuned slope 
detection. Three remaining types, all in 
popular use, are: the discriminator, the 
ratio detector, and the locked oscillator. 
The explanation and illustrations re-
printed from General Electric's new 
booklet on FM service, bring out the 
essential differeswes in a very clear 
manner. 

Fig. 2, below. Phase relations of the generating 
and resultant voltages in FM discriminators and 

ratio detectors. 

8-CARRIER FRIO ABOVE  I.F.  C -CARRIER FREQ. BELOW I.F. 

links in many a servicer's early experi-
ence with FM. 
From this point of view, then, it can 

be said that FM detectors are one of 
the "key" circuits for radiomen to 
study, in preparation for the work to 
come. In fact, even those men who 
whether by virtue of general interest 
in new radio circuits or because of 
training in the armed forces have al-
ready studied FM discriminators some 
years ago, will be wise to reexamine 
their knowledge today. For the fact is 
that at least four different and sepa-
rate FM detectors are in very wide use 
at present, and the ability to identify 
the type use, let alone make the proper 
adjustments and interpret the measure-
ments taken is a must, for efficient 
servicing. 
The newest FM detector to see mass 

production is known as the FreModyne. 
Because it will be discussed in detail 

Figure 1 shows the "conventional" 
discriminator which consists essentially 
of two diode rectifiers differentially con-
nected so that the d-c potentials across 
their respective load resistors are sub-
tractive. These two d-c voltages (across 
R1 and R2 in figure 1) are proportional 
to the a-c voltages applied to the 
diodes. The a-c voltage applied to each 
diode is the vector sum of El and the 
voltage across that half of Li which is 
connected to the diode plate, as shown 
in the diagrams in figure 2. El has 
practically the same amplitude and 
phase as the voltage across the tank in 
the limiter plate circuit. The current in 
this tank induces a voltage in Li, which 
causes circulating current to flow in 
the resonant circuit composed of Li and 
Cl. E2 and E3 are the voltage drops 
which occur across each half of Li as 
a result of this circulating current. 
When the carrier frequency is equal 

to the frequency at which the discrim-
inator transformer is tuned (figure 2A), 
the a-c voltage applied to diode 1 
equals that applied to diode 2, there-
fore the rectified voltages are equal and 
since they are bucking voltages, the 
output of the discriminator is zero. 

When the carrier frequency increases 
during a half cycle of modulation, the 
phase relations between El, E2 and E3 
change in accordance with figure 2B, 
and it is evident that the vector sum 
of the voltages applied to diode 2 ex-
ceeds the vector sum of the voltages 
applied to diode 1; this results in a 
higher rectified voltage across R2 than 
Rl. The instantaneous difference of the 
rectified voltages appears as a negative 
voltage in the discriminator output. 
Figure 2C shows the condition occur-
ring when the carrier frequency swings 
below the resonant frequency of the 
discriminator transformer, the end re-
sult being a positive voltage at the out-
put of the discriminator. 

The important fact in discriminator 
action is that the output voltage is pro-
portional to the difference between E 
diode 1 and 1 diode 2. This is true 
because the d-c voltages appearing 
across R1 and R2 vary directly with E 
diode 1 and E diode 2. This is true 
and the instantaneous output voltage is 
the difference between the rectified 
voltage drops. 

Effects of Amplitude 

In considering the effect of amplitude 
variations on the discriminator output, 
refer again to the vector diagrams of 
figure 2. An increase in the amplitude 
of the voltage applied to the discrim-
inator would increase all the vectors in 
the diagram proportionately. In other 
words, the effect would be as though 
the vector diagrams were enlarged 
photographically. It can be seen that 
while the phase relationships would 
remain the same, the difference be-
tween E diode 1 and E diode 2 would 
increase, so long as the frequency of 
the applied voltage differed even slight-
ly from the receiver IF. Thus, com-
ponents of amplitude modulation would 
be detected and passed on to the audio 
amplifier. Ordinarily, discriminators are 
preceded by limiters which remove 
most of the amplitude variations as 
shown in the preceding pages, but the 
discriminator itself is not a device 
capable of rejecting amplitude modula-
tion, except when the instantaneous 
frequency of the applied carrier is ex-
actly equal to the resonant frequency 
of the discriminator transformer. 
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Detectors Work 
Demodulator Circuits at a Glance 

A new device now appearing in post-
war FM receivers is the ratio detector. 

Figure 3. Ratio detector has some relations be-
tween generating and resultant voltages as dis-
criminator, but audio voltage is developed across 

series capacitors C3-C4. 

This circuit also converts a frequency 
modulated carrier into an audio signal 
but has the additional advantage of 
being inherently insensitive to ampli-
tude modulation. This characteristic en-
ables the ratio detector to be used with-
out the usual preceding limiter stage 
thus affording the use of a high gain 
IF  stage  instead  of  the  low-gain 
limiter. 
A schematic of the fundamental ratio 

detector is shown in figure 3. C3, C4, 
and C7 have very little reactance at the 
intermediate frequency, so it is evident 
that the parallel resonant circuit L2-C2 
is the true load for the driver stage, this 
stage being shunt fed. A driver stage, • 
in this case, is nothing more than a 
conventional  IF amplifier preceding 
the ratio detector. L2 is inductively 
coupled to Li, therefore a comparison 
of figures 1 and 3 will show that as far 
as the a-c voltages applied to the diodes 
are concerned, these circuits are al-
most exactly similar and the same vec-
tor diagrams used in the analysis of 
figure 1 can be used to portray the a-c 
voltages across the diodes of figure 3. 
Here the similarity ends, because the 

ratio detector method of extracting in-
telligence from the FM carrier differs 
greatly from previously used methods. 
Diode 1, R3, and diode 2 complete a 
series circuit fed by the a-c voltage 
across Ll. Since the two diodes are in 
series, they will conduct on the samP 
half cycle, and the rectified current 
through R3 will cause a negative poten-
tial to appear at the plate of diode 1. 
The time constant of R3-C6 is usually 
about .2 second, so that the negative 

potential at the plate of diode 1 will 
remain constant even at the lowest 

DIODE I 

R3 
22K 

audio frequencies to be reproduced. 
C3 will be charged by the rectified 

current through diode 1 to a voltage 
proportional to the voltage represented 
by vector E diode 1 (figure 2), and C4 

Note that the voltages across C3 and 
C4 are additive and that their sum is 
fixed by the constant potential across 
R3. Therefore, while the ratio of these 
voltages will vary at an audio rate, 
their sum will always be constant and 
equal to the voltage across R3. The 
potential at the junction of C3 and C4 
will vary at an audio rate when an 
FM carrier is applied to the detector, 
hence audio voltage is extracted at this 
point and fed into the audio amplifier. 
The rejection of amplitude modulation 
in the ratio detector may be explained 
as follows: A rapid increase in the 
amplitude of the carrier applied to the 
ratio detector will tend to increase the 
d-c voltages across C3 and C4. The 
sum of these voltages must always be 
equal to the voltage across C6. The 
voltage across C6 cannot change with 
a rapid increase in the amplitude of the 
carrier, due to the large time constant 
of R3 and C6. Therefore, this constant 
potential across C6 prevents the volt-
ages across C3 and C4 from rising 
with an increase in the strength of 
the carrier. A reduction in carrier am-
plitude is prevented from appearing as 
a reduction in the voltage across C4 
in the same way. The constant voltage 
across C6 can be considered to be a 
stabilizing voltage, i.e. it stabilizes the 
ratio detector output against amplitude 
modulation of the applied carrier. 
The time constant of R3-C6 is not too 

large to prevent average changes in 
carrier level from appearing as changes 

tI F. INPUT 

Figure 4. A locked oscillator circuit, operating on a principle completely different from both 
ratio discriminators and detectors. Incoming! i-f signals causes plate current variations. 

will be charged through diode 2 in pro-
portion to the vector E diode 2. Since 
the magnitudes of these vectors differ 
according to the instantaneous frequency 
of the carrier, the voltages across C3 
and C4 will differ proportionately, the 
voltage across C2 being the larger of 
the two voltages at carrier frequencies 
below the IF and the smaller at fre-
quencies above the IF. 

in voltage across R3; in other words, 
the voltage across R3 is proportional to 
the average strength of the received 
carrier. Thus, this voltage serves as an 
excellent AVC voltage. 
There is no "threshold" effect ap-

parent in the ratio detector. That is, 
there is no minimum carrier level 
which must be applied to the detector 

(continued an page 97) 
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Sunroc WATER COOLER 

fflhe a3t.-euilt Ch 

How many times have you wished you could replace 
that worn out AM set now housed in a beautiful, 
highly thought-of cabinet? At last it's possible— 
and at a price within the reach of everyone! The 
ESPEY line of custom-built chassis is designed or 
just such installations, as well as for custom-built and 
other special applications. Take the ESPEY MODEL 
2-B, for instance. It's a top-quality AM-FM re-
ceiver, featuring high fidelity reception, illumi-
nated slide rule dial, full tone control, and is wired 
for phonograph operation. 

There are chassis, 

and — 

there are 

Its superheterodyne circuit contains 
10 tubes plus a rectifier tube, and 
operates on 105 125 volts AC, 50/60 
cycle. Furthermore, it's supplied ready 
to operate, with 10" speaker contain-
ing an Alnico =5 magnet, both AM 

and FM antennas, and all hardware 
needed to make the installation easy 
and complete. 

For further details about this —and the rest of 

the ESPEY line —write to Department K today. 

rT MANUFACTURING COMPANY INC 
52 8 EAST 72.. ST RE ET- N E W YO RK 2I, N.Y. 

meitua_. SPEAKERS 
YOUR JOBBER CAN SUPPLY YOU! 
Permotiux quality and dependability—the same as supplied 
to the major set manufacturers—is your assurance of com-
plete customer satisfaction. You'll find Permoflux Speakers 
easy to install and readily available in both PM and Electro-
dynamic types. You'll find too, that it pays to give your cus-
tomers "tops in tone" with a Permoflux Replacement Speaker. 

TWO COMPLETE  pERMOAUX 
FACTORIES TO SERVE YOU 

PIONEER MANUFACTURERS OF PERMANENT MAGNET DYNAMIC TRANSDUCERS 

WRITE FOR 
FREI ILILLITIN 

PERMOFLUX CORPORATION 
4900 W. Grand Ave., Chicago 39, III, 236 S. Verdugo Rd., Glendale 5, Calif. 

Super cooler does three jobs: cools 
drinking water. refrigerates a storage 

partment of 2  ft., and freezes 
3 tr:ts of ice. Cooler can be used for 

home or office. Utilizes either pressure 
or bottled water, employs static con-
denser which eliminates fan or water 
valve. Available in a choice of colored 
jackets.  Sunroc  Refrigeration  Co., 
Glen Riddle, Pa. —RADIO & Tele-
vision RETAILING 

GE CASSEROLE 

Electric casserole, ideally suited for 
quick "one dish'. meals. Unit is light 
enough to be carried to the table. Has 
a four quart capacity sufficient to 

handle a casserole meal for eight. 
Automatic model sells for $12.95, plus 
tax; two-heat model for $9.95 plus 
tax. General Electric Co., 1285 Boston 
Ave., Bridgeport 2, Conn. —RADIO & 
Television RETAILING 

Air-Flight CIRCULATOR 

No.  11-C circulator  (black  and 
clear) No. 12 (mahogany and buff). 
Molded in plastic base is compression 
molded; shaped rings or louvres make 
perfect  guard,  assuring  protection. 
Produces controlled circulation, with-
out drafts which disturb papers on 
desks. Dimensions: diameter 15 inches, 
height 14 inches, weight 15 lbs. net. 
W. W. Welch Co., Carew Tower, Cin-
cinnati 2, 0. —RADIO & Television 
RETAILING 
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Aciete4_tx6 
ANTENNA 
that's engineered for 

MODERN Olt 
RECEPTION 
• Highly efficient 

• Broad response 

Low standing wave 
ratio 

• Perfect matching 

4 Mechanically strong 

• Factory assembled 

• Weather resistant 

• Wind resistant 

Light weight 

Belden 
eato WIRE 

s s 07.0 .t ox  

P341t "  
* 0 1 

S SS% 

* t44 itt*LE 

CI Oct 

2320 Kit includes 65 feet of 300-01RIM Balanced Leadin, Aluminum 
Antenna Element, Porcelain Junction Bock, 5 tee, Aluminum Stand. 
ard, 2 Stand-off Insulators, 2 Mot.rei-,g S-raps. 
2321 —Complete Aluminum Reflec cr Element for use with 8320. 
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Whiting FOOD FREEZER 
Nlodel F-2200 food freezer, 12 Cu. 

ft.  capacity,  redesigned  with  new 
nameplate and louvered panel added 
to face of the freezer. Thermostatic 
control set to maintain constant below 
zero temperature. Tabletop height of 
36 inches, width 27 inches, length 60 
inches. Whiting Corp., Harvey, HI. — 
RADIO & Television RETAILING 

Dim-A-Life ILLUMINATOR 

Any lamp can he made into an 
"adjustable illuminator" by use of this 
unit. By simply pulling the chain the 
intensity of light may he regulated to 
any degree from 50 watts to total dark-

ness. Fits any standard lamp or light 
socket. Of heavy brass construction. 
Wirt Co., 5224 Greene St., Phila., 44, 
Pa. —RADIO & Television RETAILING 

Telechron CLOCK 

"Pinwall," electric alarni clock is a 
combination pin-up and table model 
m  piece. Practical for bedroom or 
bath, clock can be fastened to the wall 
with ordinary push-pin. Dimensions: 
71/2 inches high, by 4% inches wide, 
by 234 inches deep. Ivory plastic with 
metal dial. Retails for about 88.00 
plus tax. Telechron, Inc., Ashland, 
Mass. —RADIO & Television RETAIL-
ING 

2-Station Intercommunication Sales 
Are PROFITABLE When You Sell the BEST 

ILI CT R O NI C 

...the BEST is MPLICALL 
I.NT I 0 0 011111141/1411 C ATI O N 

You'll sell those 2 to 5 Station Single Master 
Systems profitab/y when you sell AMPLICALL! 
Here's why: Prospects who may want only one 
Master with from 1 to 5 remotes want the same 
quality and dependability of large professional 
installations. They get that quality at its best in 
AMPLICALL. You sell profitably because each 
installation stays sold, builds your reputation, 

gets repeat business for you. AMPLICALL de-
pendability, lifelike reproduction, simple oper-
ation, and "eye-appeal" give you a tremendous 

edge over competition.Take the top selling spot 
in the 2 to 5 station intercommunication field— 
sell profitably with AMPLICALL—it's the Best! 

2105. Master Station complete with 
amplifier, for use with up to 5 Remote 
Stations. Master can call and carry on 
2-way conversation with any Remote 
or can call all Remotes simultaneously 
Remotes can answer without operat-
ing control, can also originate call to 
Master 

2102. 2.Station System, consisting 
of one Master and one Remote, for 
two-way conversation between two 
locations only 

Get your profitable share of the big market for 2-station and similar small installa-
tions. Ask your AMPLICALL Distributor today for full details on the fast-selling 
Model 2105 and Model 2102 Economy Systems. Stock the complete, profitable 
AMPLICALL line —and sell Intercommunication as you've never sold before! 

Electron•ering is our business 

SOUND 
TELEVISION 

INTER-
COMMUNICATION 

THE RAULAND CORP. • 4247 N. KNOX AVE. • CHICAGO 41, ILL. 

Westinghouse ELECTRIC SHEET 

Electric slic•et. may be used along 
with any of the conventional bed cov-
erings; made of peach colored muslin 
70 inches wide and 84 inches long. 
Heated area 54 by 70 inches —eleven 
inch non-heated area at the foot to 

allow for tuck-in. Buttonholes are pro-
vided around the outer hem so that it 
may be buttoned to a top covering. 
"Automatic watchman control" regu-
lates operation. Sheet is washable. 
Control is provided, with six ft. Cord. 
Electric Appliance Div., Westinghouse 
Electric Corp., Mansfield, 0. —RADIO 
& Television RETAILING 

Serve-Ma tic WAFFLE IRON 

Waffle iron features cast aluminum 
grids, overflow well, even heat con-

trol, chrome plate with black bakelite 
trim. Serva-Matic Corp., 556 W. Ful-
ton St., Chicago 6, Ill. —RADIO & 
Television RETAILING 

Staco DEODORIZER 

Electronic deodorizer smartly de-
signed, easy to operate, on-off indica-
tor light. Can be hung on wall with 
picture hooks; unit has rubber feet to 
prevent scratching. Lightweight. Priced 
at 834.50. Standard Electrical Prod-
ucts Co., Dayton, 0. —RADIO & Tele-
vision RETAILING 

Youngstown WASTE DISPOSER 

"Mullinaider" waste disposer fits 
into the kitchenaider under-sink com-
partnient. It can be installed in either 
single or double bowl sinks. The 
motor driven unit pulverizes kitchen 
garbage and swirls it away. Mullins 
Mfg. Corp., Warren, 0. —RADIO & 
Television RETAILING 
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SMITH HAS ALL 16 (AN DO VN OOLLIRMD EE RXVII) 

m. I 1111e0 M Mentl 

Hitler Muttuttlx au Bash. 

Skop Equipmenrs 

"To  any  man  starting  in  the  radio 

servicing business, I recommend Rider 

Manuals as basic shop equipment. Supply-

ing data on all important receivers issued 

during the past 20 yeors, they're essen-

tial for quick accurate work in shops 

called upon to repair sets of all makes 

and ages. We wouldn't part with any of 

our 16 volumes," says H. B. Smith of 

Smith's Radio, Santa Ana, Calif. 

So say successful servicemen ev-
erywhere, over whose benches you 
will find well-used copies of all 16 
Rider Manuals. For, during the past 
seventeen  years,  money-making 
shops have depended upon "The 
World's  Greatest Compilation  of 
Radio Servicing Data" for authentic 

ca.ce NEE D  ALL  1 

VOLUME XVII   $15.00 
Volume XVI .  .. .  . . 8.40 
Volume XV  18  00 
Volumes XIV to VII (ea. vol.) . .15.00 NOTE:  Individual Volumes VI, VII and VIII 
Volume VI  11  00 will be replaced after this year by a single 
Abridged Manuals Ito V (one vol.) 17.50 Abridged Manual Vol. VI to VIII. 

presentations  of  manufacturers' 
original servicing data on Ameri-
can-made  receivers  issued  since 
1920. This is vital information. 

Rider Manuals keep pace with the 
manufacturers'  releases.  Volume 
XVII, just out, contains both FM and 
AM  sets,  record  changers  and 
wire recorders. The separate "How 
It Works" book explains theory 
and complexities of new receivers. 
Hundreds of Rider-exclusive 
"Clarified-schematics," time-saving 
breakdowns  of multi-band  jobs, 
are also in Volume XVII. 

Nowhere else but in Rider Manuals 
will you find such coverage! 

7 — O R DE R  TO D AY 

Record Changers and Recorders $ 9.00 
Master Index, (covering Manuals, 
Vols. Ito XV)    1.50 

JOHN F. RIDER, PUBLISHER, Inc., 404 Fourth Avenue, N. Y. 16 

Export Agent: Rocke International Corp., 13 E. 40th St., N.Y.C. Cable ARIAS 

!:iestle;es: rst‘ewcee esc" RIDER MANUALS 
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Emerson PORTABLES 

"Memento" self-powered portable 
radio features gold framed crystal por-
trait holder on inside lid and pro-
vision for personalized monogram or 
inscription on top lid. Available in 
three   leis:  model  574  lists at 
860.00 with batteries, housed in case 
of %alum veneer, period style; model 
580 available in gold tooled red or 
black  occo leather, 860.00 with 
batteries; model 570, housed in ebony 
Catalin case, $50.00 with batteries. 
Three models have 3-dimension grille 
with sliderule dial, automatic lid-oper-
ated shut-off switch. Suitable for home 
or office. Emerson Radio & Phono-
graph Corp., New York City. —RADIO 
& Television RETAILING 

New Sonora MODELS 
Console radio-phonograph set fea-

tures: variable tone control, built-in 
high efficiency loop, clock-type dial, 
automatic changer. Cabinet styled in 
walnut veneers and hardwood. Size: 
35 inches high, 20 3/4 inches wide, 
183/s inches deep. Priced at $99.95. 
Slightly  higher  in  mahogany  and 
blonde  finishes.  Another  console 
model retails for $229.95, and is avail-
able with FM for $269.95. 
Model 100 ivory plastic table model, 

retailing for 822.95. features c - 
plete coverage of standard broadcast 
hand, built-in aerial, slide-rule dial. 
plastic-nmIded cabinet. (In mahogany 
iinish, 819.95). Sonora Radio & Tele-
vision Corp., 325 N. Boyne Ave., 
Chicago 12, III. —RADIO & Television 
RETAILING 

NEW! and in Big Demand! 
MASCO MS-24 SCHOOL SYSTEM 
AMPLIFIER 
u.L.APPROVED 

Schools are big business! 

Budgets are up! This is the 

season! And here is the item! 

Masco's MS-24 is a combined two-way 
intercommunication and centralized 
control sound system for 24 rooms, 
also available for 6, 12 and 18 rooms 

Addresses or lectures may be heard 
in several rooms at once, without 
assembling the students in the audi-
torium. Announcements of general 
interest, time signals, and other notices 
may be given to all at once. Control 
of fire drills, or other emergencies is 
facilitated The two-way conversation 
feature permits easy communication 
Provision is made for connecting an 
external microphone phonograph and 
radio tuner to the amplifier which 
enables the distribution of voice music 
to the different rooms. Many of these 
advantages apply with equal force to 
hospitals, institutions, children's 
camps, clubs, hotel and passenger 
ships. 

' r,J 

4 

Model MS-24 for 24 rooms.  List Price 
Amplifier with tubes  5169.50 

MS-24-I for 6 rooms, with tubes  154.50 

MS-24-2 for 12 rooms, with tubes  159.50 

MS 24.3 for 18 rooms, with tubes  164. 50 

Add 5% West of the Rockies 

Contact your local Masco distributor for 

immediate delivery. 

MARK SIMPSON MANUFACTURING CO., Inc. 
32-28 49th Street, Long Island City 3, N.Y. 

SOUND SYSTEMS and Accessories 
RAyenswood 8-5810-1-2.3-4 

Sightmaster TV RECEIVER 

Model 15-C-11, 15-inch television 
receiver with FM radio, priced at 

8595.00. Available in mahogany or 
walnut cabinet; blonde cabinet slight-
ly extra. Installation is extra. Set fea-
tures twin speakers, 24 tubes, picture 
area 120 square inches. Sightmaster 
Corp., 220 Fifth Ave., New York 1, 
N. Y. —RADIO & Television RETAIL-
ING 

Rembrandt TV SET 

Television set available with  12-
inch tube at $695; 15-inch tube at 
$895. Finished in birch, knotty pine. 

dark mahogany, or blonde. Features 
Du  Mont  Imputuner.  Remington 
Radio Corp.,  80 Main St., White 
Plains, N. Y. —RADIO & Television 
RETAILING 

Nielsen VIDEO SET 

Model 1018B; cabinet of Sheraton 
design. Dimensions: 40 3/4 inches high. 
38 4 inches wide, and 21 3/4 inches 
deep. Chassis is a thirty tube direct 
view  ten-inch  kinescope sight and 
sound receiver. Retail price is $595.00. 
Model 1018A carries out Georgian de-
sign. The Nielsen Television Corp., 
Norwalk, Conn. —RADIO & Television 
RETAILING 

Audar RECORD PLAYER 
Automatic record player, in two 

toned leatherette carrying case. Plays 
twelve 10-inch or ten 12-inch records. 
Three tubes. Weighs 21 lbs.; priced to 
retail at $59.95. Audar Inc., Argos, 
Inc. —RADIO & Television RETAIL-
ING 

a 
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HO W TO MAKE AN INCOME 
WITH 

Sure we're talking about a BIG income . . . From BIG sales. 

BIG sales stimulated by FIVE BIG FEATURES to make the 

Famous Crosley Shelvador* the sellingest refrigerator every-

where again in 1948! 

ALL THIS 

PLUS THE 
1044  

ea la/ e t. 

-C R O S I-E Y 

'Aelvolove. 
SPELLS 

sales! 

•-̀ 

FIGURES! 

HERE'S FIGURE No. 1 

You can get mighty chesty when you can show 
prospects Crosley's new FREEZIN-COLD COM-
PARTMENT—for Frozen Storage! It has real sell 
for dealers . . . because it has real practicality 
for users. Great for frozen foods in quantity; 
(holds over 50 lbs. safely for as long as 3 
months) turns out pounds of ice . . . the kind 
of feature that makes a good salesman better! 

HERE'S FIGURE No. 2 

Serving women with perfect refrigeration facili-
ties . . . serving dealers with another powerful 
sales story .... that's Crosley's new NORM-COLD 
COMPARTMENT—with Meat-Holder. It's a log-
ical step in a complete five-way refrigerator, a 
logical step in complete sales presentatioa. 

HERE'S FIGURE No. 3 

Giving women a conditioning storage space for 
foods . . . giving Crosley dealers another big 
point on which to pin a sound story . . . that's 
Crosley's new MOIST-COLD COMPARTMENT — 
Food Conditioner Section with convenient 
crisper. It has talking points a smart home man-
ager will listen to; talking points a smart dealer 
will turn into income. And . . . 

HERE'S FIGURE No. 4 

To add to the sales circle of BIG FEATURES, 
there's the EVER-DRY STORABIN . . . another 
handy, useful section of the new Crosley Shelva-
dor* that women appreciate every day. It rounds 
out a refrigerator that offers practical use-advan-
tages to customers, that offers practical sales-
advantages ,to you! 

HERE'S FIGURE No. 5 

Presenting the exclusive CROSLEY SHELYADOR* 
... the door that opens up twice as much front-
row food, the door that opens up pocketbooks! 
This famous feature is the top ranking income 
maker . . . tops in the field, tops among the five 
major features ready to work for you! 

PUT 'EM ALL TOGETHER . . . Combine all five 
of these Feature-Figures together . . . back 'em 
up with fine engineering and superb mechanical 
craftsmanship . . . house them in the most 
smartly-styled cabinet on the market . . . and 
support them by consistently powerful consumer 
advertising making millions of hard hittIng im-
pressions, such as this announcement spread. 



ADVERTISING LIKE THIS . 

will 

consistently 

appear 

•  • 

IN THESE 18 MAGAZINES .. 

this means 

381,921,007 impressions 

will go into 

American homes 

in 1948. 

In addition, radio spots 

AND NE WSPAPER ADVERTISING LIKE THIS 

will back up this 

tremendous advertising 

and promotion program. 

Another plus for Crosley 

dealers is 

THE CROSLEY LINE 

to figure in their profits. 

Sheivadoe Refrigerators • Frostmasters • Ranges 

Radios • Radio-Phonographs • FM • Tolwrie 

Short Way* • Home of WLW 

RADIO & TELEVISION RETAILING, April, 1941 
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CINCINNATI 25, OHIO 
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BACE TELEVISION 

THE  W ORLD'S FINEST 
First Set Ever Built Featuring Multi-Unit Viewing 

BACE 

SETS THE PACE 

Amminiu m 

a 

• 

This Neu. Set Offers You 

Superb picture brilliance and advanced 

FM audio .. . equipped with four sim-

ple operating controls, the BACE set 

brings you such advanced improvements 

as pre set brilliancy and focus controls 

. . . 13 channel stabilized selector ... 

magnetic sweep deflector ... magnetic 

focus ... three stage synch. separator 
and clipper circuits ... two stages of 

video amplification and a four mega-

cycle band width on video. Equipped 

with 37 tubes and 5 rectifiers, the BACE 

set produces perfect pictures on large, 

brilliant screens for the ultimate in tele-

vision entertainment. 

any number of ... 

tinting screens from 

oar central control polio( 

BECAUSE: BACE TELEVISION is unsurpassed for large, 

brilliant pictures, affording the maximum in television re-

ception. 

BECAUSE: The laboratory tested tube is guaranteed not 

to develop ion burn spots. 

BECAUSE: This tube is specially built, the only 15 inch 
tube with a flat faced screen, having the largest visual 

area of any tube this size. 

BECAUSE: BACE TELEVISION is equipped with a pre set 
vertical hold. 

BECAUSE: It has automatic frequency control on the hori-
zontal hold. 

BECAUSE: The BACE set is instantly accessible for servic-

ing by means of hinged cabinet doors which may be locked. 

The entire set is so simple, it presents no operational prob-
lem to the layman. 

WATCH FOR NEXT MONTH'S PROFIT MAKING 

POTENTIALS 

Dealer franchises are still available to reputable, 

established concerns . . . RESPOND immediately! 

D•parhAent. A. 

ace TELEVISION CORPORATION 
GREEN & LEUNING STS. • SOUTH HACKENSACK, NE W JERSEY • HA 3-4243 
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Garod TABLE MODELS 

"Elite" model 513, %alnut with 
clear plastic front, shown, retails at 
824.95; ivory model at $27.50. Five-

tube set features "air-tenna" loop. 
Cabinet is 12 1/2  inches wide, 67/8 
inches high. 55:: inches deep. "Thrif-

2 REASONS WHY 

SO MANY DEALERS SELL 

11 

tee" model 5A4, five-tube model set, 
retails at $17.95 in a walnut plastic 
cabinet; $19.95 in ivory. Dimensions: 
10 1/2  inches wide, 7 inches high, 6 
inches deep. Garod Electronics Corp., 
70 Washington St., Brooklyn 1, N. Y. 

& Television RETAILING 

Certified TELE KIT 

Kit No 48-10, priced at $99.50 less 
tubes; $164.50 complete with tubes; 
$199.50 complete with tubes and cabi-
net. Picture tube 10 inches; 6 inch 
Alnico 5 PM speaker; 4 channel se-
lector switch, provision made for ad-
ditional channels. Instruction mate-
rial shows where every part is placed. 
Certified Television Laboratories, 5507 
13th Ave., Brooklyn 19, N.Y. —RADIO 
& Television RETAILING 

* RADIO 

Model 27C5 —Full size, solid 
IVORY color. Plastic Cab-
inet AC/DC Super.  $16.75 
list . . . WALNUT Plastic 
$15.75 list . . . Slightly high-
er in the West. This is only 
one of the General "5" series 
of fine table models. 

The trade has been talking about us ever since 1932. And we 
like it. 
What do they say? Boiled down, they tell us they sell General 

because (1) it gives the customer top satisfaction; (2) it nets the 
dealer a real profit. Two simple, but important, reasons. 
General offers a quality line of table models and portables. 

They're soundly engineered. They're encased in attractive, eye-
catching cabinets. They're shipped direct from factory to dealers. 
Right now we're delivering new General models . . . at low 

prices for the customers . . . that ring up handsome profits 
for dealers. 
It will pay you to look into the General line. Why not write 

us? 

*  *  *  *  * 

TELEVISION and RADIO CORP. 

One of America's Leaders in Qualify Radio 
SHIPPED 

DIRECT FROM 
FACTORY 

2705 No. Lehmann Court 

Chicago 14, Illinois 

Tele-tone TABLE MODELS 

Table model shown retails at $9.95. 
Superheterodyne set, with 4 tubes. 
Polystyrene cabinet. Dimensions: 8% 
inches long, 6 inches high, 41/8 inches 
deep. Another table model receiver 

No. 166, is a 5-tube superheterodyne 
set powered for quality reception. 
Comes in ivory polystyrene, with re-
tractable carrying handle. To retail 
at $16.95. Dimensions: 81/4 inches 
long, 61/2  inches high, 4 inches deep. 
Tele-Tone Radio Corp., 540 W. 58 St., 
New York City. —RADIO & Television 
RETAILING 

Edwards FIDELOTUNER 
-ens a ii tail io reeei‘er or sound 

amplifier to FM. Cabinet is 11 inches 
long, 6 inches wide, 4% inches high. 

List Price, $38.50. Edwards FM Radio 
Corp., 168 Washington St., New York 
6, N. Y. —RADIO & Television RE-
T MING 

Arvin TABLE RADIO 

Model 152 T, in walnut, lists at 
819.95; 153 T, in ivory, at $21.95. 
Table radio has four tubes plus recti-

fier. Features: superheterodyne cir-
cuit, automatic volume control, extra 
sensitivity,  modern  design.  Noblitt 
Sparks  Industries,  Inc.,  Columbus, 
Ind. —RADIO & Television RETAIL-
ING 
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COMPLETE AS ILLUSTRATED 

Shipping weight 10 lbs. Packed one 

to a carton, with instructions. Write 

for complete details and specifica-
tions 

Fully insulated with Plastic for bet-
ter results. 

• Designed for 72 ohms to 300 ohms. 

• All 13 TV channels. All FM bands. 

• All locations. 

• All parts protected from weather. 

CHOICE DISTRIBeITORSHIPS 

FM & TELEVISION 
ANTENNA 

Model LTC-R 

WITH TRIPLE REFLECTOR 

Your  receivers  are  only  as  good  as 

your antenna. Use the best today! Be 

prepared for tomorrow! 

MinIrn .zes interference,  Increases signal on all 
makes of FM A Television, Highest gain on all 

freauencies, No adjustments necessary. 

• 

Extensive field and lab tests are proof 

of superior performance. 

LET LYTE SOLVE YOUR 

"IMPOSSIBLE" PROBLEMS 

Have rou used our 35 ft. TELESCOPING MAST? 

For a real time and money-saver ask for details 
about LYTE Telescoping  Antenna  Mast Model 
LTM-35. 

STILL AVAILABLE — WRITE FOR DETAILS 

manufactured by 

LYTE PARTS CO., PLAINFIELD, N. J. 

Everything in 
Radio 

for Everyone 
• in Radio 

Radiomen! Here's the new I72-page ALLIED 
Buying Guide that brings you everything you 
need in radio and electronic equipment! Here's 
the newest and best in test instruments, sound 
systems and I'. A. equipment, thousands of 
parts, tubes, tools, books—the world's largest 
stocks, at lowest money-saving prices, ready 
for instant, expert shipment. Send for your 
FREE copy of the new ALLIED Catalog—today! 

ALLIED RADIO CORP., Dept. I5-D-8 
833 W. Jackson Blvd., Chicago 7, Ill. 

0 Send FREE New ALLIED Catalog 

Name   

Address  

ALLIED RADIO 

You satisfy every 

COMMERCIAL 
and 

INDUSTRIAL 
SOUND NEED 

with the 
complete line of 

BELL SOUND 
EQUIPMENT 
and at the same time 
•Simplify Your Inventory 
• Increase Stock Turnover 
• Boost Your Profits 

Ask your 

nearby Bell 

distributor 
for details 

BELL SOUND 
SYSTEMS, INC. 
1186 Essex Avenue 
Columbus 3, Ohio 

Three Crosley TABLE MODELS 

Three table model radios, models 
88-TA, 68-TA and 68-TW have been 
added  to  the  line.  Model  68-TA 
(shown) is $49.95, and features a new 
mahogany plastic cabinet. Model 68-
TW is $54.95 and is housed in ivory-

finished plastic cabinet. These two 
models are especially designed to fill 
needs for a high performance broad-
cast band, table model radio. 
Model 88-TA retails for $75.95 and 

is available in maroon plastic cabinet. 
Features Crosley FM system, curved 
slide rule dial. Crosley Div., Avco Mfg. 
Corp.,  Cincinnati,  0. —RADIO 
Television RETAILING 

GE TABLE MODELS 

Model 11 I . shown, priced to sell 
in the East at $22.95. One of a line 
of eight new models, priced from 
$19.95 to $27.95. Sets avairable in 
ivory or rosewood plastic cabinets in 

four designs. Each set has four tubes, 
plus a rectifier. Marketed under a 
special "Gold Seal," list prices of the 
sets are $19.95 for model 102, $19.95 
for model 107, $19.95 for model 114 
and $24.95 for model 115. Corre-
sponding models in ivory plastic are 
$3 higher. General Electric Co., Syra-
cuse, N. Y. —RADIO & Television RE-
TAILING 

Duval TV and FM RECEIVER 

Model 15C, 15 inch television and 
FM receiver. Available as a complete 
wired and tested unit, minus cabinet. 
Receiver tunes from 44 to 216 MC, 
switch provided to turn off sweep when 
FM reception is desired. Manufacturer 
contemplating production of a line of 
cabinets for units. Duval Radio & 
Television Corp., 423 Grove St., Jersey 
City 2, N. J. —RADIO & Television 
RETAILING 
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Dealers Sell FM 
Lon:tuned trom page 52) 

to offer salesmen, as follows: "It is nec-
essary for the salesman to know all 
the advantages FM has over AM. People 
have been told to expect a great deal 
from FM, so we've got to tell of the ad-
vantages and then prove it by proper 
demonstration."  Chevron  cooperates 
with local FM stations. 
Another California firm, Hub Radio 

Co., 1024 N. Western Ave., Hollywood, 
specializes in selling FM tuners. Demon-

, stration methods here, according to 
George Levine, manager, include play-
ing the tuner through a good amplifier 
and speaker, so that the quality of re-
production will be at its peak. Hub 
works closely with local broadcasters. 
Prior to the lifting of the Petrillo ban, 
Mr. Levine felt that the greatest draw-
back to FM had been the lack of broad-
casting after 9 PM and before 3 PM; 
also the absence of live musical pro-
grams. 
According to Andrew A. Elkas, of 

Elkas Bros., 1015 Main St., Springfield, 
Mass., telling demonstrations are made 
via the comparison route between AM 
and FM, under deliberately induced 
static conditions. 
One of Chicago's outstanding dealers, 

Benson Music Shop, Inc., 5221-25 W. 
Chicago Ave. is doing a big job in FM. 
The firm demonstrates FM sets most 
effectively through proving to prospec-
tive customers that FM will not pick 
up noises of shavers, vibrators, etc. Ben-
son advertises in local and metropolitan 
newspapers, and through use of time on 
WGNB, FM station. Says Robert A. 
Benson, vice-president:  "The public 
should be kept better informed by 
newspaper articles, and on AM broad-
casting, of the benefits of FM. Education 
of public as to what FM is should be 
stressed." 

Other Reports 

Goodman's in Jersey City, N. J. is one 
of the largest and most progressive 
dealerships in the East. Before demon-

.. strating an FM set, the salesman here 
gives a brief explanation to the cus-
tomer. Emphasis is placed on natural 
tone and static-free operation, the tone 
quality feature demonstrated by com-
parison with AM; the latter by operating 
devices which produce static in AM sets. 
The Goodman organization sponsors 

a half-hour "kiddie record show" each 
Saturday morning on the new FM sta-
tion, WFMO. FM is clearly marked on 
all sales tags, and all sales personnel 
are qualified to discuss FM with cus-
tomers. Cooperation with local broad-
casters consists of time on the air, access 
to the Goodman list of FM purchasers, 
in addition to passing out of booklets, 
and the plugging of FM shows in adver-
tisements. "The public is cognizant of 
FM," says Leon Goodman, ad manager, 
"or at leaast much more aware of FM 
than they were 6 months ago. The name 
'Armstrong FM' is catching on." 
J. P. Graham, of Graham and Colton, 

2552 N. High St., Columbus, Ohio, ad-
vises that his firm sells FM primarily 
on its tonal quality. Cooperation with 
the local FM station consists of the dis-
tribution by this dealer of a weekly 
program listing furnished by the broad-
caster. 
Comparisons between AM and FM are 

used by Alex A. Gettlin, Inc., 5521 N. 
5 St., Philadelphia, in demonstrating the 
static-free receivers. The firm advertises 
FM in a weekly bulletin on records it 
mails to its customer list, and in a 
monthly FM program by WFIL. 
Advertising in local newspapers is en-

gaged in by R. S. Radio & Elec. Service, 
5932 Archer Ave., Chicago. The R. S. 
organization, owned by Robert L. Storey, 
sells special antenna installations when-
ever possible. 
The comparison method is used by 

Lippy's Radio, 30th & Lehigh, Philadel-
phia, in selling FM sets. The firm uses 
direct-mail for its sales promotion cam-
paigns. 
Roy E. Stevens, owner of Stevens 

Radio Sales & Service, 3704 Southport 
Ave., Chicago, always precedes an FM 
demonstration with a sales talk. Store 
and window displays are used to adver-
tise FM. 
Radio Center, 2601 S. Clairborne Ave., 

New Orleans, one of the finest stores 
in the South, is another booster for the 
comparison method in demonstrating 
FM sets. Radio Center advertises on FM 
stations. 
Home demonstration of FM in the 

home prove profitable for Darrnstaet-
ter's, 37 N. Green St., Lancaster, Pa. 
Advertising is via spot commercials, 
naming brands handled, and stressing 
FM, and in newspaper ads directing at-
tention to the firm's FM programs. This 
organization uses two 1-hour recorded 
programs of good music on Tuesday and 
Thursday evenings. The records are 
from the firm's disc department stock. 
Since its location is a noisy one, 

Portage  Park  Household  Appliance 
Store, 4076 Milwaukee Ave., Chicago, 
uses this fact to dramatize FM demon-
strations. To advertise FM, Portage 
uses window displays and signs, cir-
culars and newspaper ads. Special an-
tenna installations are recommended by 
the firm for suburban Chicago. 

Hickok OSCILLOGRAPH 

The new Hickok model 505 oscillo-
graph uses a UP-1 tube with 5" screen, 
and contains: a wide and narrow band 
FM oscillator which makes a separate 
FM oscillator unnecessary; vertical am-
plifier covering to 1 mc; internal and 
external modulation; r-f demodulator; 
self-contained mixer, permitting FM 
output with any good signal genera-
tor; signal tracing jack for phones; 
sine sweep with phasing control, and 
a 3-range frequency-compensated at-
tenuator network in the vertical am-
plifier. Hickok Electrical Instrument 
Co., 10523 Dupont Ave., Cleveland 8, 
Ohio. —RADIO & Television RETAIL-
ING 

Carriage Trade 
(Continued from page 66) 

arresting way. These model rooms are 
displayed in the "ready-to-go" manner, 
and passers-by feel the urge to come 
in and "see how it feels." Mr. Hill re-
ports that the window has actually 
"stopped traffic" in the sense that many 
drivers on Douglas Avenue notice the 
window, take a turn around the block, 
park the car and come into the store. 
This spectacular window has an auto-

matic switch which keeps it brilliantly 
lighted from sunset to 11 p.m. It is one 
of the best known and most-discussed 
displays in the city, located as it is 
near the sidewalk in a store that looks 
attractive anyway. 
Sales courtesy, dignity and ease are 

well established at the Hill store; that's 
what it definitely started out to do. And 
on the last report, the Wichita folk liked 
the idea. 

FM Defectors 
ContInned from page 83) 

to cause noise attenuation as in other 
types of FM detectors requiring the use 
of a limiter stage. 
Another postwar development in FM 

second detectors is the locked oscillator 
circuit which is also inherently insensi-
tive to amplitude impulses and, there-
fore, does not require the conventional 
limiter stage. 
Figure 4 shows the schematic dia-

gram of a typical locked oscillator cir-
cuit. A special tube is used, one section 
of which operates as a modified Colpitts 
oscillator at the intermediate frequency. 
The IF amplifier output is fed into the 
injection grid of the same tube and the 
coupling  between the  two circuits 
causes the oscillator to lock in and 
follow the variations in frequency of 
the IF signal. As the oscillator fre-
quency decreases, the plate current 
through R1, the audio load resistor in-
creases, and as the oscillator frequency 
increases, the plate current decreases. 
These current variations are linear with 
respect to the frequency deviation of the 
applied IF signal and the plate current 
therefore reproduces the same wave 
shape as the modulation of the incom-
ing FM signal. This audio signal is then 
fed into the audio stages through the 
de-emphasis network. 

Radex POCKETRACER 

The Pocketracer is a small universal 
signal generator the size of a fountain 
pen, used in troubleshooting. A multi-
vibrator type signal source provides 
audio, i-f and r-f frequencies, con-
suming 150 ma from a single self-
contained penlite battery. Radex Corp., 
2076 Elston  Ave.,  Chicago,  Ill. — 
RADIO & Television RETAILING 
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MULTIPLY MOVES 
WITH Cilli a n C e MOTORS 

• Millions of Alliance Phonomotors made for the radio 
industry bring moss-production "know-how" to the manu-
facture of Alliance Powr-Pakt Motors . . . motors from less 
than 1-400th h.p. on up to 1-20th h.p. 

And so, besides driving turntables, record changers and 
tuning devices, Alliance motors are vital power links in 
modern operations which call for more motion—remote 
control—automatic action' 

TAW 

W HE N YOU DESI G N ... KEEP 

ALLIANCE 
PHONOMOTOR 
MODEL 80 

alliance 
M OT ORS IN MIND 

ALLIANCE  MANUFACTURING CO MPANY  • ALLIANCE, OHIO 
Export Department: 401 Broadway, New York 13, N. Y., U.S.A. 

2 X-TV 

4X-TV 

IX FM 

TELEVISION-FM 
CONICAL ANTENNAS 
eitez4a&le 
• MORE GAIN  •BETTER DEFINITION 

• LESS NOISE  • BETTER MATCH 

• NO  LINE  INTERFERENCE 

• LESS LIGHTNING HAZARD 

• BETTER FRONT -TO-BACK RATIO (ALL FREQ.) 

• NO GROUND REFLECTIONS 

• LIGHT WEIGHT DURAL CONSTRUCTION 

• EASIER TO ASSEMBLE 

For further information 50n thee broad band 
conical antennas write: 

'SEE /he difference' 

INC. 
Asbury Park, N. J. 
Tel. As Pk 1-0119 

RCA Victor CONSOLES 

Nlodel 711V3, shown. -1. led in Hep-
plewhite design, with a three tone 
pattern on wood inlay on the two lower 
doors. Other features include: stand-
ard broadcast, short-wave and RCA 
Victor FM radio reception; two-post 
automatic record changer. Set has ten 
tubes. Suggested retail price: $425. 
Model 710V2 is characterized by the 

modernized version of 18th century 
furniture styling, incorporated in its 
lowboy cabinet. It is available in ma-
hogany or walnut finish. Standard and 
FM  broadcast  reception.  Victrola 
phonograph unit, tilt-out radio. Con-
sole has nine tubes and one rectifier. 
Suggested retail price: 8269.50. 
Model 77VS, has a cabinet of con-

temporary design with a touch of 
period styling. Suggested retail price 
of 8199.50. It provides standard and 
shortwave broadcast reception, auto-
matic record changer, has six tubes 
and one rectifier. Radio Corp. of 
America, RCA Victor Div., Camden, 
N. J. —RADIO & Television RETAIL-
ING 

Philco CONSOLES, 

TABLE MODELS 

Radio - phonograph  model  1286 
(shown) priced at $299.50 features 
Philco electronic scratch eliminator 
and FM reception. Georgian mahoany 
cabinet of tilt-front design. Other con-
soles in the line include: model 1283, 

classic modern design, retailing at 
8179.95; model 1284, in classic mod-
ern design with Chinese motif, walnut 
cabinet, priced at $199.95. 
Other  new  Philco  models  are: 

model 602, plastic portable, available 
in four colors, priced at $29.95; table 
model radio-phono, model 1401, fea-
tures automatic playing of single rec-
ord. Priced at $69.95. Philco Corp., 
Philadelphia, Pa. —RADIO & Tele-
vision RETAILING 
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THESE ARE 

PHAL 
TRANSMISSION 
LINE CABLES! 

Designed to Provide \ 
Definite Electrical 
Characteristics 

Insulated to insure maximum 
operating efficiency, resistance 
to ultra violet and weathering— 
especially adaptable to applica-
tions requiring high, very high 
and ultra high frequencies. 

300 OH M PARALLEL 
TWIN CONSTRUCTION 

1 — 

300 OHM 

Catalog No. 22007 
Best impedance match for rM receivers. 
Ffficient over broad bard television opera-
tions. 500 or 1000 ft. spools. 

Catalog No. 22004 
75 OHM Parallel Twin line—For amateur 
operation in narrow frequency bands or 
individual frequencies.  500 or 1000 ft. 
spools. 

Catalog No. 22006 
150 OHM Parallel Twin line—for special 
applications and experiments. 500 or 1000 

ft. spools. 

100 OHM LINE 

Catalog No. 22008 
Two flexible stranded bare copper con-
ductors, parallel twin-lead construction; 
low-loss polyethylene  insulation; tinned 
copper braid shield; vinyl plastic jacket. 

COAXIAL CABLE 

WLDi 
Also 72 OHM coaxial cable, nominal atten-
uation, stranded conductor (Inner conductor 
=22.7 30 B.G.1 and 73 OHM coaxial 
cable, solid copperweld conductor (Inner 
conductor ,22 solid conductor copper-
weld) 

Send for PHALO Catalog 

PHALEI 
Pia i avw, a flan. 
25 FOSTER 5 011104W ORCESTER 8, MASS. 
Manufacturers of Insulated Wire, Cables, Cord 

Sets and Thermoplastic Tubing 

Espey TELEVISION KIT 

A low-cost simplified kit of parts 
for a 3" tube television receiver, the 
completed set has a 3-stage stagger-
tuned pix i-f, FM sound discriminator, 
and tunes in 6 channels. Basic kit in-
cludes all i-f, power, and blocking-
oscillator transformers, chokes, speak-
er, and sockets riveted into place on 
a punched and welded chassis. Tubes, 
resistors and capacitors must be bought 
separately. Espey Mfg. Co., Inc., 528 
E 72nd St., New York 21, N. Y. — 
RADIO & Television RETAILING 

Shure WIRE 

RECORDING HEADS 

The new line of Shure wire record-
ing heads combine recording, playback 
and erasing features. Impedance and 
internal connections may be varied to 
suit individual needs. Types in the 
line include three numbers as follows: 
Model  WR-16, WR-14, and WR-12. 
Shure Bros., Inc., Chicago. —RADIO 
& Television RETAILING 

Newcomb IOW AMPLIFIER 

Model E-10 is one of a new series of 
lower-priced utility amplifiers, deliv-
ering lOW from push-pull 6V6 tubes 
in a multi-stage inverse feedback cir-

cuit. With inputs for microphone and 
phonograph, and a full range tone 
control, it retails for $49.50. Newcomb 
Audio Products Co., 6824 Lexington 
Ave., Hollywood 38, Cal. —RADIO & 
Television RETAILING 

Asfatic VELVET VOICE 

Known  as  the  "Velvet  Voice" 
Beauty, two new Astatic crystal micro-
phones are  made  with detachable 
"quick-lock" base, for use as a hand 
or desk mike, or for a floor stand 
mounting. Has chrome grille, gold 
finish housing and handle, and dark 
brown baked enamel base. Of the two 
models, No. 200 covers flat from 30 
to 10,000 cps, while No. 241 covering 
the same range, has a rising character-
istic between 1500 and 5500 cps for 
added brilliance of voices. Supplied 
with or without switch. Astatic Corp., 
Conneaut, Ohio. —RADIO  & Tele-
vision RETAILING 

See the ATR Booth 137 
at Radio Parts & Equipment Show 

May Ilth-14th 

CliggENT 
COMVEA 511.7N  

ATR 

-\ 1 

QUALITY 
PRODUCTS 

ATR "A" 

BATTERY ELI MINATORS 
For DEMONSTRATING and 
TESTING AUTO RADIOS 

New Models . .. Designed for Test-
ing D.C. Electrical Apparatus on 
Regular A.C. Lines. Equipped with 
Full- Wave Dry Disc Type Rectifier, 
Assuring  Noiseless,  Interference-
Fr.. Operation and Extreme Long 
Life and Reliability. 
• Eliminates Storage Batteries and 
Battery Chargers. 
• Operates the Equipment at Maxi-
mum Efficiency. 
• Fully Automatic and Fool-Proof. 
• Type 60-ELIA . . . Rated Output 
6.3 Volts at 6.5 Amperes. 

• Type 120C—ELIO .  Rated Out-
put 6.3 Volts at 14 Amperes. 

ATR 
AUTO 
RADIO 
VIBRA-
TORS 

Designed for Use in Standard Vibra-
tor-Operated Auto Radio Receivers. 
Built with Precision Construction for 
Longer Lasting  Life. 

ATR 
STANDARD 

AND HEAVY 
DUTY 

INVERTERS 

For Inverting D. C. to A. C. 
Specially Designed for Operating 
A.C. i.adios, Television Sets, Ampli-
fiers, Address Systems, and Radio 
Test Equipment from D.C. Voltages 
in Vehicles.  Ships, Trains, Planes 
an 1 in D.C. Districts. 
Write for New ATR Catalog —Today! 

AMERICAN TELEVISION AND RADIO CO. 
()nobly "code d, Since 1931 

SAI NT PAUL I, MIN NES OTA  U S A 

, i1.1.111110.  
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Books that 
TELL YOU HOW 
These books offer you valuable aid 
for radio and television work. Use 
the coupon below to see copies on 
approval. 

1. Introduction to 
Practical Radio 
By tucker. All radio fundamentals very 
thoroughly explained, including all essential 
mathematics. Many problems show just how 
to use basic formulas in practical circuit 
calculations and the construction and re-
pair of radio equipment.  E3 

2. Principles of 
Radio for Operators 
By .4therton. An easy book, with hundreds 
of illustrations, on the operating principles 
of each part of radio, including antennas. 
All basic commercial equipment explained 
and illustrated.  $4 

3. Ultra-High-Frequency 
Radio Engineering 
BN Emery. The fundamentals in clear, 
simple terms, with worked-out examples to 
show how theory is specifically applied in 
the design of circuits and the prediction of 
circuit performance.  $3.75 

4. An Introduction to 
Electronics 
By Bud •.,,,  ‘-terly explanation in non-
mailiemaia.il 'elms of electronic theory, the 
construction of electronic and phototubes, 
and their innumerable uses today.  $3.30 

5. Principles and Practice of 
Wave Guides 
By Huxley. lie theory, construction and 
operating techniques of key devices, de-
veloped (luring the war, for high-frequency 
equipment.  $4.75 

6. Fundamental Electronics 
and Vacuum Tubes 
By  Merl.  oe, revised edition of a 
standard work on the principles of elec-
tronic tubes and tube circuits, their analysis 
and use in both power and communication 
engineering.  $6 

SEE COPIES ON APPROVAL 

The Macmillan Co..60 Fifth Ave., New York 11 

Please send me copies of the books checked 
by number below, with the privilege of re-

turning them within 10 days without charge. 

I.  2.  3.  4.  5.  6. 

Signed   

Address 

(Please give postal zone no.) 

Alfec Lansing 
PORTABLE PA AMP 

Model A-324 is rated at 15 W with 
full power output within 1 db from 
35 to 12,000 cycles. Its over-all fre-
quency response is flat within 1 db 
from 20 to 20,000 cycles. Of the four 
inputs, two have 95 db gain for low 
inpedance microphones with individ-
ual volume controls for mixing with 
hum  and  noise  pickup  shielding 

around the transformers. Two other 
inputs are high impedance, providing 
72 db gain through a dual type vol-
ume control which allows fading from 
one input to the other, for radio or 
phono pickup or high  impedance 
mikes. A continuously variable bass 
control is coupled to a switch for spe-
cial equalization to correct for boomy 
reproduction from poor mike tech-
nique. Continuous treble attenuator is 
also provided. Altec Lansing Corp.. 
250 W. 57th St., N. Y. 19, N. Y. — 
RADIO & Television RETAILING 

Sfromberg-Carlson 
PRE-AMPLIFIERS 

Model  AV-38  pre-amplifier  for 
transmission over wire lines or driving 
power amplifiers is equipped with an 
output level meter and three low-
impedance  microphone-input  trans-
formers. With the exception of this 
meter and the input transformers, it 

is identical wills Model AV-39, which 
is wired for three high-impedance 
microphones, and which can be easily 
and quickly converted into an AV-38. 
Both equalized and unequalized phono 
input connections can be made, with 
separate bass controls for phono and 
mike inputs. Stromberg-Carlson Co., 
100 Carlson Rd., Rochester 3, N. Y. — 
RADIO & Television RETAILING 

CHANNEL 
TELEVISION 
RECEPTION 

PLUS Fm 

HIGH-LOW 
BAND  r- TYPE No. 
ANTENNA  465 

-••••••'-' 

The latest! TACO Type 465 
High-Low Band Antenna handles 
Television Channels 7 to 13, as 
well as the easier 1 to 6. Separate 
top section adjustable for any di-
rection, does the trick. 1/4  wave-
length jumper automatically ap-
plies either antenna to receiver. 
Three-section aluminum mast. 
Mast clamps for mounting. Big-
gest value yet — only $23.00 list! 

See your TACO jobber for the 
latest in Television, FM, Short-
wave and of course AM antennae. 
Catalog on request. 

TECHNICAL  APPLIANCE  CORP. 

SHERBURNE 

Radio and 

Electronic Equipment 

100 RADIO & TELEVISION RETAILING • April, 194R 



"Summer" RADIOS 
F.M. and 

TELEVISION 
A complete line from $14.95 up. Quality, Value, 

Engineering  and  Eye-Appeal  all  combined  to 

make De WALD the outstanding line. 

Backed by More than a 

Quarter•Century of 

Successful Experience 

Some choice territories available 

Jobbers: Write for full information 

DeWALD RADIO MFG. CORP. 

35-17 37th Avenue 

Long Island City 1. N. Y. 

Merchandising Aids. 

Sales Promotion Plans, 

New Booklets, Etc. 

Geared to the swing to a buyer's mar-
ket, Landers, Frary & Clark ("Univer-
sal") is producing a series of eight hard-
hitting sales training films, according to 
W. J. Cashman, director of promotion 
and publicity. . . . Enabling the radioman 
to gain a more fundamental basic under-
standing of TV, is the purpose of Espey's 
new television training kit, selling through 
jobbers at $69.50. . . . RCA Victor an-
nounces the release of 17 different radio, 

• Victrola, radio-phonograph and TV re-
ceiver mat "patches, and one TV 6 
column mat ad, all available now to 
dealers.. . . Dealer reaction to Hotpoint's 
novel kitchen planning center so favor-
able, the firm will make the equipment 
available as a selling aid. 

Known both pre-war and postwar for 
the multi-speaker systems in its radio-
phonographs, the Magnavox Company is 
offering retailers a new sales aid—the 
actual speaker system of its Windsor 
Imperial. It may be purchased by dealers 
for demonstration purposes. . . . An 
illuminated replacements parts merchan-
diser annouced by Silex. . . . "The Right 
Way to Light Your Merchandise" title 
of a new guide for retailers available on 
request from Sylvania Electric Products 
Co., Salem, Mass. . . . Attractive Arvin 
advertising kit obtainable by dealers who 

purchase Arvin irons. It's a 6-color 12" 
X 10" cut-out, accompanied by a window 
streamer. 
Matchbooks,  featuring  "one million 

Bendix automatic washers now in use", 
may be bought, imprinted by Bendix 
dealers. . . . A streamlined demonstration 
presentation, announced by Lewyt. . . 
Stewart- Warner's  radio  division  will 
spend more than a million dollars in 
consumer trade publications in 1948, an-
nounces Fred Cross, ad director. . . . 
Huge array of dealer help material avail-
able from Norge. .. . "Sit-down Ironing" 
sales theme being stressed by Proctor, 
the how-to-do-it info going out to mer-
chants. . . . Blackstone washer has an 
attractive flourescent-edge lighted sign, 
selling to dealers at $9, FOB factory. . . . 
IRC has a new service-selling card de-
signed as envelope stuffer or for door-to-
door distribution. IRC jobbers have full 
info. . . . Stromberg-Carlson has an at-
tractive point-of-purchase display piece. 
... Arvin's new 6-color piece plugs firm's 
fan-forced heater. . . . RCA's tube div. 
offers A battery self-service dispenser. 
Allied Radio Corp., Chicago, has is-

sued its new 1948 catalog, a 172-page 
buying guide. . . . Insuline Corp. of 
America, 833 W. Jackson Blvd., Chicago, 
makes its new catalog available. . . . 
Rider's Volume XVII is now ready for 
delivery. Contains more than 1600 pages, 
sells for $15. . . . United Electronics, 
Newark, N. J., has announced its new 
catalog on transmitting tubes, vacuum 

capacitors. . . . Rider's new FM manual 
issued. It was authored by John F. Rider 
and Seymour D. Uslan. . . . Magnephone 
div., Amplifier Corp. of America, New 
York, has a new 8-page catalog' ready. 

Phono Record News 
Teen-age group disc buying continuing 

high, but reports indicate that indiscrim-
inate selection has been curtailed. . . . 
Manufacturers' inventories of finished 10 
and 12-inch discs low in relation to cur-
rent demand. . . . RCA record depart-
ment announces that John Coyle has been 
placed in charge of syndicate sales; 
Wayne Bennett has been named as field 
rep. in Dallas. . . . Addition of Jan 
Garber to the label of Capitol Records, 
and the return of Martha Tilton to the 
artist roster has been announced. . . . 
Recoton has developed a new type home 
recording blank  Mills-Morris Co., 
Memphis, Tenn., is distributing MGM 
records in western Tenn., northern Mis-
sissippi and eastern Arkansas. . . . RCA 
Victor's first complete record catalog 
since 1943, has been distributed to retail 
stores. . . . Books on music appreciation, 
written by disc company executives, sell-
ing well—doing good job for industry... . 
Novelty tunes going places, some ex-
amples being,  "Feudin' and Fightin', 
"I'm My Own Gran'ma", "Four Leaf 
Clover", and "Too Fat Polka". . . . Re-
newed demands for the Gandhi record, 
"The Justification of God", made in '32 
by Columbia. 

it DE WALD  P orta aJ 

Town-and-Country Model AS07 

If you want 
SOMETHING 
BETTER id gogia 

A  FA M OUS  NA ME  IN 

ói WALD' RADIO 
SI N CE  1921 

"Personal" Model 8504 

•  NVALD 
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All in one 
package! 
You must have thought often of the 

mighty important role shipping 

plays in your business and private 

life, for you depend on shipping 

for practically everything you eat, 

wear or otherwise use ... 

We of Railway Express know how 

diverse shipping requirements can 

be. With the addition of hundreds 

of new express cars, motor vehicles 
and other equipment, we are build-

ing our service to meet every one 

of your transportation needs. 

Such improvements, as well as 

rising maintenance and operating 

costs, have made higher charges 
inevitable—but these charges will 

aid us in making Railway Express 
the high standard shipping service 

for you and for all America. 

RAIL WAY EXPRESS 

... Maintains 23,000 offices 
(there's one near your fac-
tory, office or home)... Uses 
10,000 passenger trains 
daily ... Has 18,000 motor 
vehicles in its pick-up and 
delivery services .. . Offers 
extra-fast Air Express with 

• direct service to 1,078 cities 
and towns. 

NATION- WIDE RAIL-AIR SERVICE 

Industry Ne ws 

Great shows on the way—Radio parts, 
Chicago, May 11-14; Nat. Assn. Music 
Merchants, Chicago, June 14-17. 

New "Silent  Sapphire" replacement 
pickup being marketed by RCA's renewal 
sales section, Tube Dept., Harrison, N. J. 
. . . Sylvania announces new flourescent 
lamp with "incandescent" color. ... Elec-
tric water heater announced by Clark div., 
McGraw Electric Co. to be marketed 
under "Toastmaster" name.... Opti-Gem, 
Inc., 320 E. 39 St., N. Y., announces new 
TV lens, selling at $29.95. . . . Flat-faced 
15-inch cathode ray tube, yielding pix 
claimed to be about 12 square inches 
larger than tubes with oval face, being 
produced by Zetka Labs., Inc., Clifton, 
N. J. . . . Intensive campaign by Admiral 
Corp features its "television optional" 
line. . . . National Electrical Wholesalers 
Assn. is celebrating its 40th anniversary. 

Sertinel Radio holding sales confer-
ences with jobbers. . . . Apex in produc-
tion on new products, including automatic 
washers and clothes dryers. . . . U. S. 
Radiator Co. announces it's making an 
electric water heater. . . . Through error, 
our special television issue listed the 
Andrea TV set as having 21 tubes. 
Actually it has 31 tubes. . . . New series 
of dummy antennas announced by Ohmite 
Mfg. Co. . . . Han-D-Kit No. 5 has been 
released by Clarostat. . . . Special Prod-
ucts Co., Silver Spring, Md., announces 
two new kits of special coils for those 
wishing to make their own FM tuners 
or TV sets. . . . Schiffer Dist. Co., 
Atlanta, Ga. wholesalers of Stromberg-
Carlson, has been appointed distributor 
for Manning, Bowman & Co.... Dongene 
Labs., Inc., 95 Van Dam St., N. Y. brings 
out FM-AM tuner, selling at $115. 

Hatry & Young, well-known Connecti-
cut wholesalers, recently celebrated 20th 
anniversary. . . . Radio sales "test" by 
RMA in Hartford, Conn., went over with 
a bang. Purpose was to explore poten-
tialities of group's "Radio in Every 
Room, A Radio for Everyone" theme.. . . 
Phileo presented awards to its outstand-
ing division managers at its national sales 
convention in Florida. 

Appointment of John M. Richardson, 
as sales manager, recording wire division, 
has been announced by W. H. MacDonald, 
president of Spencer Wire Co., West 
Brookfield, Mass. . . . Any bonafide radio 
servicemah may enter Hytron's new con-
test in which valuable prizes are offered. 
Get entry blanks from Hytron jobbers, 
or direct from the firm at Salem, Mass. 
. . . Clarostat's 7th edition service manual 
is now ready for distribution; available 
from jobber, or direct from the firm's 
headquarters at 130 Clinton St., Brook-
lyn 2, N. Y.. . . Vertrod Corp. announces 
a new 13-channel antenna. . . . George R. 
MacDonald has been named Motorola 
vice-president in charge of finance, an-
nounces Paul V. Galvin, president. . . . 
Stromberg-Carlson's entire expanded ad 
budget will be used to build store traffic 
for its dealers. 

IN'Y... 
uf MIG HTY 

'1131313 

[wlen 

• For superlative performance 

and longest life in tight spots or 

mighty compact assemblies. Oil. 

impregnated, oil-filled. Fully 

sealed against oil leakage or 

moisture penetration. Metal case 

insulated — not connected to 

capacitor section. Outer insulat-
ing tube. Center mounting strap. 

Previously in 400, 600. 1000 and 

2000 v. D.C.W. ratings, but now 

extended to 2500, 3000, 3500 and 

4000 v. for television and other 

higher-voltage applications. 

See Our Jobber . . . 

• Order Aerovox Type 89 oil 

tubulars for your severe-service 

needs. Ask for latest catalog. Or 

write us. 

OR-RADIO-ELECTRONIC AND 
LINDUSTRIAL APPLICATIONS 
AEROVOXCORP.,NEW BEDFORD,MASS.,U.S.A. 

Export:13 E. 411th St., Newyork 16, N.Y. • Cable: 'ARLAB' 
In Canada: AEROVOX CANADA LTD., Hamilton, Oil 
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TRANSMISSION 
and 

RECEPTION 
by John F. Rider and Seymour D. UsIan 

Aat  ig  BROADCAST 
v frt. ! OPERATOR'S 

HANDBOOK 
by HAROLD E. ENNES, 
Engineer, Station WIRE 

Here are coordinated facts, 
standards of good operating 
practice written by an opera-
tor in operators' language. 

288 Pages... . $3.30 
• • • M M Ol  • 88 

NEW RIDER 999r 
over 130 pages 
only . . 99c 

JUST OUT! 
UNDERSTANDING VECTORS AND 
PHASE — Vector presentations are 
widely used  in conveying  latest 
radio technical information.  This 
book is a must for students. 

By The Publisher of 
RIDER MANUALS 

For radio servicemen, who 

can look to FM as a big 
part of their future profits — 
for the "ham" who is con-
sidering narrow band FM — 
for the student who is 
grooming himself for acti-
vity in the electronic field — 
this new book explains both 
the theory and servicing of 
f-m receivers.  Its text is 
equally valuable to every 
person interested in this 
phase of electronics and will 
serve as a val:able hand-
book for engineers. 

The  unique  publication 
principle employed in the 
production of this new book 
is as practical as its con-
tents. It is offered in two 
editions identical in contents, 
printing quality and paper 
—differing only in covers. 

OVER 300 FACT-PACKED PACES 

Paper cover) 
(substantial $ 1 8 0 

Hard bock cloth cover, $2.70 

JOHN F. RIDER PUBLISHER, INC. 
404  FO URTH  AVE N UE,  NE W YOR K  16,  N Y 

The ONLY POWER SUPPLY 
that gives these ratings* 
without overheating. 

MODEL "A" 
* 6V at 15 amps in 
parallel 
MODEL "A" 

* I2V at 7,/2 amps 
in series 

* 6V at 71/2  amps 
separately 

* 115 volts 60 cycles input 

Operates auto radios with solenoid tuning 
and tone controls —also 12 volt marine and 
aircraft radios. 

Height: 73/4" 

Width: 73/4 " 

Length: 113/4 " 

Ship. wt.: 31 lbs. 

DC OUTPUT 

Oversize transformers, chokes and rectifiers insure against 

overheating. Large capacity condensers for wide-range voltage 

regulation. Instantaneous power for solenoid operation. Two 

separately filtered DC output sources. 

• Compact. Sturdy.  I8-gauge steel construction.  Handsome 

blue Hammerloid finish. Comes completely equipped including 

6' rubber cord and plug. Vastly superior and costs no more 

than batteries for equal service. 

Send for complete description of this up-to-the-minute power 

supply. 

ELECTRO PRODUCTS LABORATORIES 
Pioneer Manufacturers of Battery Eliminators 

549 WEST RANDOLPH STREET  CHICAGO 6, ILL. 

5 VIDEO VALUES! 
/i1 FM 

ANTENNA 
STROMBERG-CARLSON 

DYNATENNA 

(nationally advertised) 

Covers both FM bands; fully adjustable; 
folded dipole; 60 foot twin lead, 300 ohm 

line; weather-proof;  installed  anywhere: 
complete with all installation equipment 

and installation instruction manual, new 

in original  packing.  Ship. 
$4•95  Wt. 3 lbs. 14 oz.   ea. 

lots of 3   5445 ea. 

#2  ANTENNA MAST SET 
Brand new; improves reception. 7 
mast sections, each 5 ft. long 'fit 
into each  other.  Seamless steel 
tubing O.D. Il/3", heavy grade— 
support considerable weight. Ship-
ped in orig. wooden box -80 lbs. 

Complete set  

#5  CONNECTORS for 
RG 8/U 
83-ISP connector plug and 
83-IR receptacle   70c set 
83-IAP angle plug 
adaptor .   40c each 
83-IH hood  . . 10c each 

-7;3  RG 8 U COAXIAL 
CABLE 
Popular 52 ohm coaxial cable for 
mobile and television installations. 
500 ft. CONTINUOUS lengths on 
sealed wooden reels, can be cut 
'o any length. 
500 ft. reel  $1 s.00 
per foot   4c 

V.,4  COAXIAL CABLE 
RG 7/U Low Capacitance Beaded 
Coaxial Cable 95 ohms. Cut to 
any length 6'' per foot  2C 

2000 ft. reels  S1 00.00 
1/3 deposit with orders. 

All shipments F.O.B. Chicago. 

MARLAN CORPORATION 
3634 S. May St., Chicago 9, III.. Telephone: LAfayette 3595 

The Peerless exclusive 

storage album that 

OUTSELLS ALL OTHER ALBUMS 

Your  customers  know  Protecto  Flap 
Albums well . . . these sturdily bound, 
handsomely embossed albums defy rec-
ord breakage. No matter how you turn 
them, these ingenious albums keep rec-
ords in . . . dust and dirt out. 

THE STANDARD 

OF THE INDUSTRY 

FOR 25 YEARS 

( 64101:1b 

•  \ 
\ 

MADE IN 3 STYLES — 3 PRICE RANGES 
10 inch list  12 inch list 

STANDARD No. 19  $1.15  $1.40 

DE LUXE  No. 39  1.75  2.00 
FINE ARTS No. 12  2.50  3.00 

Prices Slightly Higher West of the Rockies 

REIERILIE 
352 Fourth Avenue, 

AILI1311M (COMPANY 
New York 10, N. Y. 
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INDUSTRY'S STANDARD OF QUALITY 

Vint 

DEDICATEDTO THE CONSTANT BETTERMENT OF SOUND 

Important Facts about 

ALTEC LANSING 
A-3236 

AMPLIFIER 
• 

Among enthusiasts of FM high 
fidelity, this Altec Lansing 
A 323B amplifier has achieved 
a popularity unprecedented in 
Altec Lansing history. 

2. Brings out the final degree of 
excellence of performance of the 
new professional-quality tuners, 
and of the two-way multicellu-
lar speaker which has become 
the standard of the broadcast-
ing, recording, and motion 
picture industries, the Altec 
Lansing Duplex Speaker. 

Flat frequency response-1 db 
from 20 cycles to 20,000 cycles. 

Less than 8% intermodulation 
at full 15 watts rated output. 

Engineered to meet all require-
ments for a de luxe, custom-
built home music system with 
equalized input for the new, 
high quality, magnetic phono-
graph pickups; radio-phono 
changeover switch, and scien-
tifically designed low and high 
frequency tone controls. 

Complete technical information 
available. Write to Dept. E. 

1161 North Vine St., Hollywood 38, Calif. 
250 West 57th Street, New York 19, N. Y. 

3. 

4. 

5. 

LTEC 
HO NO RED NAME  IN A UDIO 

New Products for 

Radio Servicing 

RCA ,Tube Department's array of deal-
er helps going great guns with servicers. 
. . . New high voltage paper tubular ca-
pacitors announced by Aerovox. . . . 
Hickok has a new oscillograph, using a 
UP-1 tube with 5" screen. . . . Radex, 
Chicago, marketing a "pocketracer," a 
fountain pen-size signal generator. . . . 
Precision  Apparatus  Co.,  Elmhurst, 
N. Y., offers a high sensitivity tube, bat-
tery and circuit tester.. . . Masco urging 
dealers to get on political band-wagons 
through use of firm's mobile sound equip-
ment. 
New York's United Transformer Corp. 

announces a new series of audio com-
ponents.. . . The new line of Shure wire 
recording heads combine recording, play-
back and erasing features. . . . Known 
as the "Velvet Voice," two new Astatic 
crystal mikes are made with detachable 
"quick-lock" base, for use as a hand or 
desk mike, or for floor stand mounting. 
. . . McMurdo Silver Co. announces an 
increase in the net selling price of model 
906 FM-AM signal generator from $99.50 
to $116.50.... Turner Co., Cedar Rapids, 
Mich., has its new "Fireball" mike on 
the market. 
Stromberg-Carlson announces its model 

AV38 pre-amplifier... . Cornell-Dubilier 
high-voltage doubler capacitor now avail-
able. . . . Newcomb Audio Products an-
nounces its model E10, ten watt ampli-
fier. . . . Barker & Williamson, Upper 
Darby, Pa., are marketing their model 
200 audio oscillator. . . . Seeburg featur-
ing its model "S" changer. . . . Collins 
Audio Products Co., Westfield, N. J., 
featuring a high-quality FM-AM tuner; 
FM using Armstrong circuit. . . . Ellar 
Woodcraft Corp., 431 W. 28th St., N. Y., 
now geared up to offer immediate de-
liveries on its floor and table model TV 
cabinets. 
Jensen Mfg. Co. announces its new 

VH15 Speech Master speaker; 15-inch 
Hypex, completely waterproofed. . . . 
GE's new tube checker, YTW-1 checks 
practically all tubes, including the 9 pin 
types. . . . Rauland marketing its new 
omni-directional  FM  antenna.  . . . 
Sprague featuring its new TM molded 
paper tubular capacitors. . . . SNC Mfg. 
Co., Glenview, Ill, has an easy-to-read 
transformer catalog available. 
RCA's Tube Department has its new 

test oscillator on the market; model 
WR-67A. . . . Simpson "Electrical Lab-
oratory," model 1005 is a complete test 
unit offered dealers at $218. . . . Triplett 
announces its model 3413 tube tester at 
$60.75. 

PAPER TUBULAR CAPACITORS 

.erie. 8 I oil-impregnated wax-
filled paper tubular capacitors, avail-
able until now in 400V to 1600V 
ratings, are being made in ratings of 
2500V, 3500V, 5000V, 7500V and 
10,000V d-c working, and in capaci-
tances from .001 to .05 nil. Aerovox 
Corp., New Bedford, Mass. CLAROSTAT MFG. CO., Inc. • 2851 N. 6t# St., Brooklyn, N.Y. 

GIANT VALUE 
•NIi • It<1'_e 
N O. 5 

• 
'; • 

* Most replacements for least parts 
stock! Fastest-moving types and values. 
No duds. Every item a "must" in every-
day servicing. Neatly packed in hand-
some green steel box with hinged top. 
Handy as filing cabinet, strong box, or 
odds-and-ends box. A S30.15 value for 
S15.07 your cost! 

6 BALLAST TUBES  DURAL HAN•D• WRENCH 

12 VOLU ME CONTROLS  s AUTHORIZED 

4 AD•A•S WITCHES pLUS SERVICE PLAGUE 
CLAROSTAT 

5 CREENOH MS ...1 1(NO W•HO W" DATA 

Order this Han-
0-kit from your 
Clarosfat jobber 
NOW, while this 
"special" is 
available! 
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PRINT YOUR OWN 
POST CARDS 
COMPLETE OUTFIT 

only V " 
Amazing results in sales. Inquiries and 
contacts . . . saves time and money 

very easy to use GEM STENCIL 
DUPLICATOR is ideal for Advertis-
ing. Announcements,  Notices.  Labels. 
Forms. Price Lists—hundreds of uses 
for every type of business and organi-
zation.  Comes complete with all sliPPIles. 
M Ideas. 
FREE TRIAL OFFER: Try it before YOU buy It!  Write and a C-.EM 
OUTFIT will be sent you postpaid.  After 10 days. send only $7.50 or 
return the GEM, no Questions asked.  The GEM must sell itself; you be 
the judge. 

BOND EQUIPMENT CO.  DEPT. 125 — 513 01lye St. 
St. Louis I. Mo. 

Instructions and 80-page Book 

SEND NO MONEY • FREE TRIAL OFFER 

GREYL OCK 
A Dependable Name in RADIO TUBES 

CT, Glass, and Miniature Types. 
ALL tubes individually boxed. 

12SA7, 12SK7, 12SQ7, 50L6, 12AT6, 126A6, 12E1E6, 
35W4, 5065  each 39t 

1R5, 1S5, 174, 3S4, 3Q4, 6AK5, 6AC5, 6AC7, 6AQ5, 
66E6, 6BA6, 6AU6, 6616, 6X4  each 49c 

32L7. 70L7, 117L7  each 59e 
All Tubes Carry RMA 90-Day Guarantee 

PM SPEAKERS 
4" Alnico No. 5  each $1.19 
5" Alnico No. 5  each  1.29 
TERMS: Net C.O.D. No order accepted for less than $5.00 

WRITE FOR BARGAIN CATALOG R-4 

GREYLOCK ELECTRONIC SUPPLY CO. 
30 Church Street  New York 7, N. Y. 

SikImasIer 
LEADS AGAIN WITH THE 

BEST VALUE  IN  QUALITY TELEVISION! 

The New 
SIGHTMASTER 15 
with FM RADIO 

$595.00 
In Mahogany or Wal-
nut;  Plus  Installation 
and  Fed.  Excise  Tax 

One of the LARG-
EST DIRECT-VIEW 
TA BLE MODELS 
AVAILABLE, fea-
turing the brilliant 
15" picture-tube. 
Only Sightmaster GIVES YOU THESE ADVANTAGES: A 15" 
Table Model with 120 sq. in. direct view picture . . . Built-in 
F.M. Radio Receiver . . . Twin speakers . . . A CHOICE 
of CABINETS in beautiful hand-rubbed Mahogany, Walnut, 
or Blonde (at slight additional cost) to suit every taste . . . 
One Year Sightmaster Warranty . . . Exclusive Franchises. 

Expanding Manufacturing Facilities Enable us to 
Invite Participation of an Additional Number of 

Dealers on a Protected Franchise Basis. 

THE SIGHTMASTER CORP. 
Manufacturers of Mevision Receivers Lk-elusively 
220 Fifth Ave., New York 1, N. Y.  MUrray Hill 9-0174 

Philadelphia Office  1  Walnut Street 

...... 

a4.1:111,177 P. ;•'•'11-

World famous Amcon dependability 
plus new, gleaming Plastic Cases! 
Better performance as well as better 
appearance!  For Amcon Plastic-en-
cased Capacitors make any chassis look 
better—help build your reputation for 
top-notch work. Amcon Plastics are 
the quality Condensers that look the 
part! 

ASK YOUR JOBBER FOR THE "3 STAR  PERFORMERS" CATALOG 

AMERICAN CONDENSER CO. 
4410 N  Ravens wood Ave, Chicago 40, Illinois 
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Everything in RADIO and 
Electronics in ONE Book! 

Handsomely bound in RED and GOLD 

All data and basic knowledge at your 
fingertips digested into 12 sections . . . 
in a complete, quick to find, easy to 
read, handbook form. 
Plan every operation in radio and electronics 

with the Radio Data Book. This new radio bible 
will be your lifelong tool . . . you will use it 
every day, on the board, at the bench, in the field! 
Use it for engineering, construction, trouble shoot-
ing and testing. The RADIO DATA BOOK will 
be your invaluable aid in design, experiment and 
in layout. 
The RADIO DATA BOOK is a work of com-

plete authority, prepared by engineers with many 
years of practical experience. They have been as-
sisted by the Boland & Boyce staff of editors 
skilled in preparing electronics manuals for the 
U. S. Signal Corps for many years. These men 
have worked for several years gathering material 
for this book . . . all the knowledge of radio prin-
ciples and operation . . . all the statistics . . . 
all the newest developments in electronics . . . 
every possible angle and detail. Eighteen months 
were spent digesting this material into the most 
concise, the clearest, and the most readable form. 
The result is this invaluable manual . . . The 
RADIO DATA BOOK. Whether you use this 
book for general reference, for scientific instruc-
tion, or for education, one thing is certain —the 
practical help, the daily usefulness you will de-
rive from it will prove to be worth many, many 
times its astonishingly low price! Order now 
12 sections ... 1000 pages ... Completely illustrated 
Section I. THE 150 BASIC CIRCUITS IN RADIO 
Section 2. COMPLETE TEST EQUIPMENT DATA 
Section 3. TESTING,  MEASURING  AND  ALIGN-

MENT 
Section 4. ALL ABOUT ANTENNAS 
Section 5. SOUND SYSTEMS 
Section 6. RECORDING 
Section 7. COMPLETE TUBE MANUAL 
Section 8. CHARTS. GRAPHS AND CURVES 
Section 9. CODES, SYMBOLS AND STANDARDS 
Section 10. 50 TESTED CIRCUITS DESIGNED FOR 

OPTIMUM PERFORMANCE 
a Section II. DICTIONARY OF RADIO AND ELEC-

TRONIC TERMS 
Section 12. RADIO BOOK BIBLIOGRAPHY 

12 complete books in one only $5 Less than 42c per book!  •  .001 
MAIL THIS COUPON TO YOUR JOBBER TODAY 
or direct to: 
BOLAND & BOYCE INC., PUBLISHERS  RTR-4 
460 BLOOMFIELD AVE., MONTCLAIR, N. J. 
Please send me a copy of THE RADIO DATA 
BOOK. Enclosed is $5.00. 
NAME   
ADDRESS   
CITY  ZONE   
STATE  

BOUND & BOYCE INC., PUBLISHERS 

Philco REFRIGERATOR 

Model  883  ref rigerator,  provides 
many advanced design features, in-
cluding: 8 cu. ft. capacity, adjustable 
shelves; freezer locker wills greater 
frozen food capacity, separate shelf 
for quick freezing ice cubes. Bal-
anced humidity for moist cold, two 

crisper drawers, auxiliary cooling sys-
tem  for cold shelf;  super power 
system; trigger door latch, vegetable 
bin, glass covered meat storage drawer. 
Shelf area: 15.6 sq. ft. Dimensions 
60 % inches high, 26 3/64 inches 
deep, 30 inches wide. Price $299.50 in 
New York. Philco Corp., Philadelphia, 
Pa. —RADIO & Television RETAIL-
ING 

Proctor FLATIRON 

Model 986, priced to sell belou 
$10.00, including federal tax. Styled 
for service, with same interior con-
struction which is featured in the 
Proctor Champion iron. Special fea-
tures include: radial-reading dial of 

fabrics, off switch built into the dial, 
light  weight, permanently attached 
cord, even heat distribution. 

Another new product stressed by 
Proctor, is the CORDMINDER, a new 
type cord support complete with ex-
tension cord. It is built of strong 
flexible steel, and attaches itself to the 
ironing hoard by means of a sturdy 
adjustable screw, and holds the cord 
of the iron up and off the board. This 
built-in extension cord permits the 
housewife to place her ironing board 
within a radius of six feet of any out-
let. Proctor Electric Co., Philadelphia, 
Pa. RADIO & Television RETAILING 

SENSATIONAL SELLER! 

LAKE DELUXE CHANGER 
Revolutionizes the Industry! 

An Excellent Seller! 

11 Outstanding Features: 
• Positive Intermix  • Completely Jam-
• Service Adjust-  proof 
ments Eliminated  • Records Gently 

• Minimizes Record  Lowered on Spindle 
Wear  —not dropped 

• Single Knob Control  • Automatic Shut-off 
• Plays ALL Records  on last record 
• Pick-up arm may be grasped at any time 
Dimensions: 13 13/16" W x 121/4 " it go 
D x 7%" H. 
No. I I6A  YOUR NET ; L Oe 1 
WEBSTER CHANGER 

Model 56  $26.66 NET 

WEBSTER CHANGER 
Model SO  $21.17 NET 

—FREE — 
DEALERS and SERVICEMEN: Write for our NEW 
16-page 1948 illustrated catalog on radio parts, 
tubes,  accessories,  cabinets,  sets,  electrical 

appliances, etc. 
Get on our mailing list today! 

Lake Raffia Sales Co. 
615 W. Randolph Street 

Dept  B 

Chicago 6, III. 

VISIBEAM 
INDOOR TELEVISION ANTENNA 

ELIMINATES GHOSTS and REFLECTIONS 

The VISIBEAM is a 
newly  developed  in-
door television anten-
na now available for 
use with all television 
receivers. 
The VISIBEAM is 

compact,  attractive, 
12 inches in diameter, 
and may be placed on 
set, or in any handy 
position.  Appearance 
does not clash with 
the set or the room. 
In  metropolitan 

areas where there is 
Pat. Pending  sufficient  signal 

strength in over 80% 
of the buildings and apartment dwellings, ade-
quate reception with a well balanced antenna is 
entirely practicable. The ordinary dipoles and 
-temporary" indoor wire installations do the job 
on one or two stations in favorable areas, but 
are not tunable to all stations as is the VISI-
BEAM. Moreover, the ordinary installation, out-
door or indoor, in many city locations bring in 
"ghosts", reflections and repeat images on the 
screen. The VISIBEAM is doing exceptionally 
fine work in eliminating these "ghosts". We 
have on file records of city locations where the 
VISIBEAM is the only antenna that is bringing 
in a clear picture on all stations. 

VISIBEAM retails at $16.95 
At your dealers 

There arc some distributors territories still open. 

BURNETT SERVICE CO. 
178 W. 168 • JErome 7-4592 • New York 62, N.Y. 
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SOUND ON VINEELS1 
2 AMPLIFIERS FOR MOBILE 

FIXED INSTALLATIONS 
OR   

23  W ATT M OBILE A MPLIFIER 

• Peak power 30 watts 

• 6V DC or 115 V. AC operation 
• Cable harness construction 

• Built to Signal Corps specs. 
• Built-in phonograph 

M ODEL E1620 $167.50 LIST* 

32 W ATT DELUXE 

M OBILE AMPLIFIER 

• 3 inputs —peak output 40 watts 
• 6V DC or 115 V. AC operation 

• Dual electronic tone corrector 
• Remote control of plate supply 

(Standby operation) 
• Built-in protected phonograph 

M ODEL EX326 $250.00 LIST* 

'Prices Slightly Higher 

West  of  the  Rockies 

Write for Catalog 
Address Dept. C-4 

Parid Bogen 
CO., INC. 

663 BROAD WAY, NE W YORK  12. N 

Index to ithertiNers 
ipril 1918 

Acton Co., Inc., H. W. 
Admiral Corp.   
Aerovox Corp. 
Air King Radio Co., Inc.   
Alliance Mfg. Co.   
Allied Radio Corp.   
Altec-Lansing Corp.    
American Condenser Corp.   
American Television & Radio 
Armstrong FM Systems 
Boce Television Mfg. Co. 
Belden Mfg. Co.   
Bell Sound Systems, Inc.   
Bendix Radio div., Bendix 
Bogen Co., Inc., David   
Boland & Boyce, Inc.   
Bond Equipment Co.   
Bright Star Battery Co.   
Brush Development Co.   
Burnett Service Co.   
Chicago Tribune   
Clarostat Mfg. Co., Inc    
Collins Audio Product Co.   
Cornish Wire Co., Inc.   

  62 
23 
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6 
98 
96 
104 
105 

Corp.   99 
 33, 34, 35, 36 

93 
85 
96 

Aviation Corp.   25 
107 
106 
105 
20 
14 
106 

74, 75 
104 
54 
105 

Crosley div., Avco Mfg. Corp.   insert 
De Wald Radio Mfg. Corp.   101 
DuMont Laboratories, Inc., Allen B.   27 
Electric & Musical Industries, Ltd. 
Electra Products Laboratories  103 
Emerson Radio & Phonograph Corp  16 
Espey Mfg. Co., Inc.  81 
Fada Radio & Electric Co., Inc.  15 
Freed Radio Corp.  53 
General Die & Stamping Co.   62 
General Electric Co.  12, 46, 81, 95 
General Industries Co.   62 
General Television & Radio Corp.   94 
Gibson Refrigerator Co. 
Globe Electronics, Inc. 
Graybar Electric Co., Inc.   
Greylock Electronic Supply Co. 
Hickok Electrical Instrument Co. 
Hotpoint, Inc. 
Howard Radio Corp.    
Jensen Mfg. Co.   
Ken-Rad div., General Electric Co.   
Lake Radio Sales Co.   
Landers, Frory & Clark   
Lyte Parts Co.    
Macmillan Co.   
Magnavox Co.   
Maguire Industries, Inc.   
Mallory & Co., Inc., P. R  
Marian Corp. 
Merit Coil & Transformer Corp.   
Noblitt-Sparks Industries, Inc.   
Norge div., Borg-Warner Corp  
Peerless Album Co.   
Permoflux Corp.   
Phalo Plastics Corp.   
Philco Corp. 
Pilot Radio Corp.     9 
Quam-Nichols Co.   
Radio Corp. of America: 
RCA Victor div.   

55 

  77 
  58 

73 
105 
76 

  67 
56 
26 
7 
106 

64, 65 
96 
100 

40, 41 
10 

 Cover 2 
 103 

4 
13 
71 

.  103 
84 
99 

  5, 24 

107 

28, 29 
RCA Victor records   
Tube Department   

Radio Engineering Labs., Inc.   
Railway Express Agency   
Rauland Corp. 
Regal Electronics Corp.   
Rheem Mfg. Co 
Rider Publisher, Inc., John F.   
Seeburg Corp., J. P.   
Sightmaster Corp.   
Simpson Mfg. Co., Inc., Mark 
Sonora Radio & Television Corp. 
Sparks-Withington Co. 
Spencer Wire Co. 
Standard Register Co.   
Stewart-Warner Corp. 
Stromberg-Carlson Co. 
Sylvania Electric Products, Inc.   
Technical Appliance Corp.   
Telrex, Inc.   
Turner Co. 
Westinghouse Electric Co.   
Wilcox-Gay Corp.   
Wire Recording Corp. of America   
Zenith Radio Corp.   

63 
17, cover 4 

59 
102 

  86 
8 

  69 
87, 103 
Cover 3 

105 
  88 
 108 

 2, 3 
  70 

22 
  21 
 43, 44, 45 

79 
100 
98 

  so 
50, 51 

18, 19 
48 

While every precaution is taken to insure ac-
curacy, we cannot guarantee against the possi-
bility of an occasional change or omission in the 
preparation of this index. 

GUAM 
4eome 

SPEAKERS 

LOOK 
FOR THE 

U-57-MPED 
COIL 
POT 

Electro Dynamic and P. M. 
Speakers in the following 
sizes:  31/2 ",  4", 4"x6",  5", 

51/4 ",  61/2 ",  6"x9",  7", 8", 

10" and 12". 

Wu:ex Avt eez-e-46 9 

MJAM-NICHOLS COMPANY 
524 East 33rd Place 

CHICAGO 16, ILLINOIS 
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Spring Sales are in the air... 
bring 'em in with the 
"TROUBADOR" 

ii 

PORTABLES 
SELF-PO WERED AND 3-WAY MODELS 

IN 5 BEAUTIFUL COLOR VERSIONS 

THAT "GO" ANY WHERE 

Here are the lastest sellers a dealer could ask for. And 
a wonderful traffic builder. Feature them out in front, 
and spot them through the store. Now's the time to order 
and get the jump on summer business. The beaches, the 
open roads, the springtime playgrounds of America will 
soon be calling. Get set for them with a timely order for 
Troubador. National promotion in magazines will start 
the customers coming. Displays, literature, counter circu-
lars, dealer mats and material are all set to help you sell. 

MODEL 101.  THE SELF-POWERED "TROUBADOR" 
SUPERHET. The outstanding portably  csign of the 
year—in a gem of a carrying case, beautifully styled in 
plastic. Streamlined speaker grill; inset tuning knobs. 
With sturdy carrying handle. Size: only 91/2 " wide, 71/4" 
high, 51/4 " deep. Tube complement: one IRS, one IU4, 
one IU5, one 3V4. Weight less batteries, only 31/4  lbs. 
Shipping weight, less batteries, 41/2  lbs. 

MODEL 101.  In Burgundy. List, $19.95 
MODEL 101.  In Nut-Brown and Beige. List, $22.00 

MODEL 102.  3-WAY  "TROUBADOR"  SUPERHET. 
Operates from self-contained batteries, from 110 volts 
AC, or from 110 volts DC. Underwriters' approved. 
Weight, less batteries, only 31/4  lbs. Shipping weight, 
less batteries, 5 lbs. 

MODEL 102.  In Burgundy. List, $29.95 

MODEL 102.  Neptune-Green and Gray. List, $33.00 
MODEL 102.  In Gemloid. List, $35.00 

SONORA RADIO & TELEVISION CORP.  •  CHICAGO 12, ILLINOIS 

108 RADIO 8 TELEVISION RETAILING • April, 1948 



MUSIC and RADIO DEALERS: 

Coming! Soon! 
Seeburg Changers 
for Your Customers 

Watch for the announcement! Take advantage now of the 

profitable, good will building business that will be yours 

when you sell and install Seeburg Home Record Changers. 

These are the same quality mechanisms that are standard 

equipment on many of the finest combination instruments. 

MAIL THE COUPON FOR COMPLETE INFORMATION 

Seeburg Home Record Changers will be avail-

able  through  our  nation-wide  distribution 

organization—located in all principal cities 

J. P. SEEBURG CORPORATION 

1500 N. Dayton St., Chicago 22 

J. P. Seeburg Corporation 

1500 N. Dayton St., Chicago 22, III. 

Gentlemen: Please send complete information on 

Seeburg Home Record Changers. 

NAME 

COMPANY 

ADDRESS 

CITY STATE 
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All RCA tubes are backed by dramatic sales displays 
that lead more customers your way. 

In tubes for television...it's RCA 
• RCA makes the tubes that create profitable, 
new markets. Television . . . with its great 
business opportunities . . . is an example. 
You can always count on RCA to provide 

you with the greatest line of miniature, metal, 
and glass tubes . . . and a powerful array of 
sales promotion material to help you sell them. 

When you push RCA tubes you're selling 

TUBE  DEPART MENT  

the brand that holds No. 1 customer accept-
ance. RCA tubes help your business grow be-
cause they build store traffic ... lead custom-
ers to count on you for all their radio needs. 
Get the full details on RCA tubes and sales 

promotion material from your local RCA Tube 
Distributor today. 

FOUNTA W4EAD 07 MODERN TUBE DEVELOPMENT IS RCA 


