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«= Y Soft-Lite Full-View
MODEL #16-M-1

16"Rectangular Tube
Tune with ONE KNOB

* New Super-Power chassis
NATIONAL DISPLAY . .
1454 Merchandise Mart, Chicago * Beautiful compact cabinet

has everything!

AIR KING PRODUCTS CO., INC. « 170 - 53rd Street, Brooklyn 32, N. V.
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0 Yes, a tremendous FM sales volume that you can realize is actu-
ally waiting for you—if you will go after it with consistent adver-
tising and displays and actual demonstrations. Throughout much

FUR ZENITH
ERRITORY!

of the country, there are vast areas where FM provides the only -

dependable radio service.
And of course, the better the FM receiver. . . the larger the area

of good reception becomes. So that, with the spectacular new line

of super-sensitive Zenith FM receivers the bounds of FM areas
are greatly extended—far beyond even that shown on the map.

In many areas where only one or two FM stations may be heard
with ordinary FM sets, Zenith Super-Sensitivity makes possible
reception from five, ten or more stations.

That is why Zenith FM opens up tremendous new radio terri-
tories for dealers, and new, untouched markets for both local and
national advertisers. In many areas, people need and buy these

extra-powerful, super-sensitive sets in order to have complete day

and night radio entertainment. And in areas where satisfactory
reception has been previously impossible with either AM or ordi-

nary FM receivers . . . Zenith FM sets are the only means of radio
enjoyment.

THE OUTSTANDING
SUPER-SYMPHONY $5799s*
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And in many areas, of course, FM re-

Survey after survey shows it...
a ready-made market with thousands of
FM prospects. In many sections, sum-
mer static, cross talk and radio inter-
ference keep people from enjoying good,
summertime radio pleasure. FM broad-
casting increases the audience of base-
ball games, fairs and other outdoor
events with its clear, sharp reception.

ception only can be enjoyed.

So realize your share of the tremen-
dous summer market . . . with the best
sets, in the smartest cabinets, at the
right price . . . Zenith FM-AM radios.
And remember, when you sell Zenith,
competition is of no concern . . . for
you are selling the finest.

Remember this, 100 ... that in many areas which do have FM reception, some
ordinary FM receivers will bring in only one or two stations, yet Zenith Super-
Sensitive sets will provide FM reception from five, ten and even more stations.
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New Zenith
“SUPER-TRIUMPH”

A PLUS value . . . with big, sales features.
“Flexo-Grip” handle, On/Off indicator,
handsome “Roman Gold” trim and Broad
Range Tone Control. New super-sensitive
Zenith-Armstrong FM. Exclusive built-in
Wavemagnet and Light-Line FM Antenna.
Powerful Alnico *“5” Speaker. Beautiful
Swirl Walnut plastic cabinet. AC/DC.

55025

*Suggested Retail Price—W est Coast prices slightly higher.




New Zenith
“*MEDALLION”

Priced to move . . . designed to per-
form. Handsome cabinet of Swirl
Walnut plastic. Has the sleek, new
“Cut-Away” Dial for easier tuning.
Genuine Zenith-Armstrong FM with
built-in Wavemagnet and exclusive
Light-Line FM antenna. Just plug
it in and play. Powerful Alnico *5”

Speaker. AC/DC.

$4Q95°

ZENITH DISTRIBUTOR RIGHT AWAY/

-
-
2

New Zenith
“"MAJOR”

Most sensational value . . . the most sen-
sitive FM only radio. ever offered the
public. It’s a marvel of power and super-
sensitivity. DialSpeaker. Big 270° dial
3 gives added station separation for easier
tuning. Built-in Wavemagnet and exclu-
swe Light-Line FM Antenna. Just “plug-
. ”” and play. Superb, rich, clear tone. At-
i tractlve Swirl Walnut plastic cabinet.

| Ac/DC.

$3’9’—5*

Prices subject to change without notice.
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The New Zenith

| “SUPER-SYMPHONY”
©® Truly the ultimate in FM reception .. . . it’s Zenith’s | o n ’ y $7 E

most sensitive, most powerful and definitely the most Suggested
beautiful FM receiver. . ‘ Retail Price
The new super-sensitive circuit as perfected by Zenith
assures you clear, static-free reception . . . day or Sl - =St )
night, even in the worst storm. It’s the same genuine e
Zenith-Armstrong FM that leading FM stations use to Or der the SUPER'SYMP HONY” fr om
check the quality of their own broadcasts. 5 h .
There’s quick, “wide-angle” tuning too . . . with the Your Zen”h Dlst"-butor at Once!
giant, easy-to-read DialSpeaker which also permits the _—
use of the large Zenith-built 714 inch Alnico 5 iy
Speaker. Zenith’s famous Wavemagnet* for AM and
patented Light-Line FM Antenna are both a part of
the radio. And for extra convenience . . . the Super-
Symphony has the smart, new “Flexo-Grip’’ handle
for easier carrying.
Yes, this set has been repeatedly acclaimed by inde-
pendent laboratories as the finest FM-AM table radio.
So focus your customers’ attention on the enjoyment of
FM listening . . . and the beauty of all Zenith FM sets,
the Super-Symphony. Demonstrate the super-sensi-
tivity and performance of Zenith FM sets. They’re
priced to sell . . . in your FM market.
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In Answer To Requests From The
TV Servicing Industry!

RIDER TV
FIELD MANUAL

A New Type of RIDER Manual Designed Specifically
For Light TV Servicing in the Home

Here, at last, is the “on the job” servicing Manual that you
asked for...a companion volume to the regular RIDER TV
MANUALS which are intended for shop use. The RIDER
TV FIELD MANUAL is accurate, authoritative . . . with in-
formation DIRECT from the manufacturers themselves. The
coverage includes all production runs. .. not just pilot models.

Everything you need for light TV servicing in the home will |

be found in the RIDER TV FIELD MANUAL. It covers
views and functions of tubes, pre-set controls, key-voltage
points, crt socket designations, i-f trimmer locations. . . and
all the other data needed by the TV man in the field.

TV receiver coverage will be completed up to approxi-
mately June, 1950. AND PRICE WILL BE RIGHT. Don't be
misled into buying substitutes. Place Your order now with
your jobber for the RIDER TV FIELD MANUAL.

I HOW IT wOoRKS

s The Greatest
B TV Servicing Manual Ever Published!

e RIDER TV MANUAL
. VOLUME 4

Complete coverage from October, 1949 through
February, 1950. 494 models. 235 chassis, , . the greatest
collection ever assembled in one handy volume. Au-
thentic, Accurate, Factory-Authorized.” New, Larger
page size, 12" x 15” and all pages filed in place. Giant
pages have only one fold for extra convenience and
greater durability. Equivalent of 2296 pages (814 x11)
PLUS Cumulative Index Volumes 1,2,3,4 $ 00
-..and “HOW IT WORKS” BOOK. All 21
foronly ..o ‘

RIDER TV MANUAL Vol. 3...74 manufacturers, 44] models,
243 chassis. Page size, 12” x 15", Equivalent of 2032 pages
(8% x 11y PLUS Cumulative Index Yolumes 1, 2, and 3...and
“HOW IT WORKS'" Book, $21.00

RIDER TV MANUAL Vol, 2...Complete coverage to January,
1949. 67 manufacturers. Page size, 127 x 15" (June delivery).
Contains all data formerly in 814 x 11 size, plus Cumulative Index
Volumes 1 and 2...and “HOW IT WORKS" Book. $21.00

RIDER TV . MANUAL Vol. 1...Coverage up to early 1948. 34
manufacturers. Equivalent of 2000 poges (8!, x 11) Plus Index
and "HOW IT WORKS" Book. $18.00

Another Great RIDER Servicing ““Must!”

RIDER MANUAL v XX

Do a better, more satisfactory job...
insure repeat business... make «a
larger net profit. Get RIDER MANUAL
Volume XX. Complete ccverage up
to November, 1949—AM-FM, Radio,
Auto Receivers, Record Changers.
Products of 74 manufacturers. All
pages and double spreads filed in
proper positions.

1776 Pages...Plus Separate “‘How It Works'"
Book, and Cumulative Index, $1800
Volumes XVI to XX. ONLY. .......

JOHN| F. RIDER PUBLISHER, Inc., 480 Canal Street, New York 13, N. Y. ¢ Export Agent: Rdcke International Corp., 13 East 40th st.,

RIDER MANUALS

'(l’:llevis‘it:‘ln Manual :olume 4 Volume XX....
us ‘“How It Works” Book
and [Ndex) ..o s21.00  Yolume XIX.

Television Manual Volume 3 Volume XviiL...... $19.80
(Plus “‘How It Works" Book Volume XviI......... $16.50
;m'j !n'dex)ﬁ ........ : VI .............. $21.00 Volume XVI.. ..$ 8.40
elevision Manual Volume 2

June delivery—in new, larger Volume Xv.............. ot ...$19.80
page size, 127 x 157, (Plus Volume XV to VIl (each vol.) $16.50
“How It Works" Book and volume Vi, $12.50
Index): ......................................... $21.00 Abridged Manuals | to V

Television Manual Volume 1 (one volume).........,............i..... $19.80

(Plus “How 1t Works’ Book ing
and” Index) ... . or $18.00 Mavs:fsr.";d'::' X oring Manuals,

PA Equipment Manual, vol, 1...$18.00

NoT;:AAre YOu receiving your copy of ‘‘Successful
Servicing'’? It’s Rider’s own publication of interest
to every Serviceman, Write for ijt...it's FREE!

NOTE: The Mallory TV Service Encyclopedia, Ist Ty Editi
one source of TV receiver schematics—Rider Tsv Manuallston'

NOTE: The Mallory Radio Servicse Encyclo edia, 6th Editi
to only one source of radio receiver schematigs—-R'ider M.En:lallos'!' makes' eferene

NOTE: The ¢.D Capaciter Manual for Radio Servici 194, diti
makes roference to only one source of recejver schemnticsn—g-hidersMEnl:'allg'.‘ Mo

makes reference to only

N. Y. C., Cable, ARLAB,

RIDER MANUALS wear SUCCESsFuL

SERVICING

RADIO & TELEVISION RETAILING' « July, 1950
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Television

+ Rectangular new ‘‘Mellow-
Tone” picture tube for non-
glare viewing.

« Super-power high voltage
beam produces brighter
pictures. :

» “TripleLock” preventstum-
ble, fall and drift. Once
tuned, set needs no further
adjusting,.

‘“MOVIE-CLEAR” PICTURES

» Increased  sensitivity, both
on built-in antenna and on
outside installations. Better
reception in fringe areas.

¢ Only two front controls for
€asy operation.

« Complete 12-channel sta-
tion coverage.-

» Rock-steady pictures; mini-
mum interference.

‘‘STUDIO-CLEAR’’ SOUND

¢ “Intercarrier Sound” circuit
interlocks picture and
sound.

¢ Volume and quality auto-
matically maintained when
you switch channels.

« FM high-fidelity circuits.

¢ “Tone-Matched’ speaker.

» Wide audio range repro-
duces “highs” and “lows”
‘with broadcast fidelity.

» Easy tuning; automatic in-
terference rejection.

“ADVANCED STYLING”

» Styled with a modern flair
and traditional integrity by
Sundberg-Ferar and Cedric
Millspaugh.

e Custom quality cabinet
work.

* Hand-rubbed finish in
mahogany and other fine
waods, with richly lami-
nated fronts on selected
models.

» Generously spaced chamber
enhances “Studio-Clear””
speaker qualityand provides

NATIONAL ASSOCIATION OF
music MERCHANTS

JULY 10 through 14

Suite 681-682
Palmer House, Chicago:

{a valuable opportunity extended

for cool-running chassis.

» Light-up tuning knobs on
de luxe models; "Tel-Tale”
light gives signal when any
unit of a combination is
operating.

* Exclusive “picture framing"’
motif enhances wide-angle
viewing for all the family.

» Dust-sealed picture tube on
all models.

= Special hardware of silver or
bronze finish, style-matched
to the receiver.

*TRADEMARK

to each visitor). ~

RADIO G TELEVISION RETAILING e July, 1950

rSYLVANIA ELECTRIC PRODUCTS INC,
RADIO & TELEVISION DIVISION
254 Rano Street, Buffalo 7, New York




Patric Munsel, renowned opera star

*.:. not only do I have a pew ‘288’, but my
Voice instructor does, too. We both feel the
benefits of the Webster-Chicago ‘288" dur-
ing every lesson and practice session.”

Webster-Chicago’s new Electronic Memory “288” has already made
recording history. With those who rely on sound—from their voice

and music—the new “288” is tops!

¢ The new “288” with its 28 brand new features boasts the exclusive
console response sound system. New design in the construction of the
sound chamber gives lifelike, faithful sound reproduction—those im-
in its place
recorder at

portant highs and lows are retained. Gone is distortion and
is unequalled sound fidelity. Here at last is a fine magnetic
home-use price with professional quality!

When you sell Webster-Chicago, you are selling magnetic recording

at its very best. U. L. Approved.

WEBSTER:-CHICAGO

5610 W. BLOOMINGDALE ¢ CHICAGO 39

Efectronic Memory @ the ultimate in magnetic recording

Guy Lombardo, famed orchestra leader

“Our new Webster-Chicago ‘288’ records
our auditions which we mail to hotel and
night club management for ‘auditions on
wire.” The fidelity and quality of our ‘288’
provides lifelike reproduction.”

Jo Stafford, radio and screen singing star
“Learning new songs and getting the oppor-
tunity to listen to myself before going on the
air makes my new ‘288’ Electronic Memory
indispensable.”

Lanny Ross, radio and night club favorite

“My new '288’ enables me to quickly decide
Whether or not new songs are suited tq my
style. With new songs being released every
‘day. my  Electronic Memory has become
standard equipment’.”

RADIO & TELEYISION RETAILING e July, 1950



Fultills

the Promise of

20 YEARS OF

In Television with the line that gives
a new beginning, sets a new pattern of
progress for the industry. Nothing like it
has ever been seen in performance, picture
quality, cabinet design and value. It’s a
triumph of Philco engineering and mer-

chandising leadership that brings new mil-

lions of buyers into the quality television

market OVERNIGHT.

Get the Full Story from your Philco Distributor of the

In Radio with a full line, a complete
line that no other manufacturer today can
even approach. It’s solid from top to
bottom with a full range of table models,
portables, clock radios and AM-FM sets

. with table phonographs and radio-
phonograph combinations to suit every pref-
erence, to match every purse. Yes, the line
of the Leader with the look of the Leader !

Sensational Philco Television, Radio and

Radio-Phonograph Lines for 1951

RADIO' & TELEVISION RETAILING o July, 1950
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RADIO CORPORATION
Evanston, Iil.
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The “312” Sentinel Portable with 3-
gang condenser, gets those far-away
stations. Compact—truly a “little” giant,
casy to carry and easy to tune. Beantiful
in design. They literally “Sell Them-
selves” on the super performance that
can be demonstrated.

Bownr gxcllfim; Colors!

The ““335°s” priced for fast sales, in
a parade of 4 exotic colors that make
sales jump. A diminutive jewel of a set
but big, mighty big, in performance.
Display these 335’ and customers
carry them away.

RADIO & TELEVISION RETAILING e July, 1950
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“Plenty. . . with the
G-E monogram on the job!”

«« A NOTHER way to put it is acceptance. ‘G-E’ on my store window,
on tube cartons, makes my customers want to buy!” Testimony
like this is common when radio-TV servicemen talk shop. They’ve
found — sales have shown them — that it’s easy to market a tube
product known favorably to millions. Just as your income, once you
handle General Electric tubes, climbs because your public is pre-
sold on G-E quality and value! . . . And you get plenty of help in
acquainting prospects with your expert service facilities, as well as
with your complete line of G-E tubes. General Electric signs, ad-
vertising aids, other attention-getters do an overtime job of bring-
ing business to your door. Your G-E tube distributor will be glad
to review for your benefit the folder describing the many colorful,
effective, fested G-E sales helps, each a signpost along your road to
bigger tube profits. See him today! General Electric Company, Elec-
tronics Department, Schenectady 5, New York.

e

O el

>
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"GENERAL ELECTRIC

181-JAS

ONE SOURCE for all your tube

requirements—metal and glass tubes;
miniatures; TV picture tubes in a wide
range of sizes and types; also germa-
nium diodes and selenium rectifiers.
General Electric's line is complete! G. E.'s
list of types.includes newest tube designs
for new radio-TV receivers!. .. Stock G-E
100 -percent, to simplify ordering —to
benefit from unit deliveries —to profit
from General Electric tube quality and
product popularity!




A $32.95 Value
That Sells for Only

Makes a modern, up-to-the-minute
instrument of any radio, radio-
phonograph or TV set!

Plays 7-inch 8314 LP Records
automatically—twelve hits high!

Plays twelve 10-inch 3314 LP
Records automatically.

Plays ten 12-inch 3314 LP Records
automatically.

Plays a mixed selection 6f ten 10-
and 12-inch 3314 LP Records
automatically.

Up to 4 hours of music at a single
loading!

i e
'JUSt tht _YOU ve T The Mo%el 104 LP Changer Attachment is readily

. \ 5 _ Y connected to any radio, radio-phonograph or TV
i Wdlfed For! Ju st Wth set. Neat, compact, sturdy —designed in collabora-

L n = ' tion with Columbia engineers—it puts the perfect
YO‘UI‘ CU stomers WG’I'“'! MO DEL 104 clincher on the “one speed is all ' you need’’ idea!

DEMONSTRATE IT—DISPLAY IT—SELL IT!

HERF’ S | Store and Window Displays  National Magazine Ads | IS,t;aAdn l;?:f?’afable‘ Combination For Sure,
5 Merchandising Features Publicity Campaign 14 Sing

HEI_P Radio and. TV Promotion Complete Co-op Program | The Changer That Fits The Records—
I The Records That Fit The Music!

*'Columbia,” “Mastcrworks,” @P and @ Trade Marks Reg. U. S. Pat. Off. Marcas Registradas

8 ; : RADIO G TELEVISION RETAILING o July, 1950
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“S“QWPLACE ... where QUALITY towers above all
. : competition in a NEW LINE of
°F : '“E suow ”. extraordinary importance . . . where

PRICES give America its BEST VALUES
since the introduction of television
... where DISCOUNTS give
distributors and dealers |
UNPRECEDENTED OPPORTUNITIES

... where once more, you will see
_that, for CONSISTENT, UNLIMITED

e

gggi'kkom, your future is assured with . . .

e
=

TELEVISION

with exclusive, scientifically FILM FREED

biack picture tube, and built-in antenna

G

RT
BLE. WIRE NOW !

STARRETT TELEVISION CORP.

601 WEST 26th STREET NEW YORK 1
TELEVISION o AIR CONDITIONERS

RADIO & TELEVISION RETAILING ¢ July, 1950




More than all other makes combined

HE General Electric Clock-Radio out-

sells all other makes combined be-
cause it’s the world’s most useful radio!
When you push the G-E Clock-Radio
you're pushing the most popular radio
the industry has ever known! Doesn’t it
make sense—dollars and cents—to fea-
ture the item more customers want . . .
the item that brings more people into
your store . .. the item that’s a year-round

seller and traffic builder! With its fistful of
outstanding features the G-E Clock-Radio
is a natural for every room in the house—
living room, kitchen, bedroom, den, rum-
pus room and porch. That means double

and triple sales! To sell the radio that

sells faster than any other, call your
G-E radio distributor today or write
General Electric Company, Electronics Park,
Syracuse, New Yorg.

RADIO & TELEViSION RETAILING « July, 1950



R oAt S ittt

.

Model 515, above, rich Congo brown.

Also in alabaster ivory, Persian red and
porcelain white plastic. All at the same
low price . . . . . .-.$34.95*%

Other G-E Clock-Radios from $29.95* e :
*Slightly higher West and South

Turns appliances on
or off as wanted!

Hard of hearing?
It wakes you' by
a lighty

‘ = ‘ i i Reminds you of
‘ d ‘ , ; : : , : appointments !

RADIO & TELEVISION RETAILING o July, 1950 1

Womﬁd’s Most Useful Radio
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LONG LIFE PHONOGRAPH NEEDLES

FROM 50cto $5.00

PERMO ’ e%zco/l/w/la//ea/

CHICAGO 26,

GREETINGS and good
buying from “Aim”

HERE IS OUR OFFER . . . by placing your
order now on 100 or more phonograph units
which may be assorted, you receive a special
attractive low price. Pay your bill October 1
1950. 25 models available, many with UL
Approval. Also DC-AC. Kiddy; too! All
speeds. Manual—Automatic. Quality parts
and construction throughout. 90-day usual

RMA guarantee. All new styles!
Write, Wire or Phone George H. Fass,

Sales Manager
SEE US AT BOOTHS 53-54 N.AMM. SHOW
A 78 RPM or a 3.speed portable
tORTEa1]Na Ho T e $14.95—817.95
New 1951 Catalog available,

./4 moaf jmporfanf meaaage
fo p AonograpA guyerd o/o/ e

(PRICE RISE ON MOTORS
AND PARTS SOON)

AIM INDUSTRIES,

INC.

41 UNION SQUARE
NEW YORK 3, N. Y.

AN AIM PRODUCT 1S QUALITY"

State of the
. MARKET

| ® Sales of TV sets have been dropping
steadily for the past two months, with
| industry leaders agreeing that the sea-
sonal angle is chiefly responsible, with
adjunctory factors contributing to the
slump. Business, however, is well ahead
of last .year, and the duration of the
| slow-down will be much shorter than
the one experienced in 1949. Last year,
{ when the slump came it hit the industry
{like a ton of bricks. It started early,
, and lasted a long time. Sales in ’50 are
bound to more than double those of
i last year.

No Napping Now

Everybody’s talking about what hap-
| pened last year in the radio-TV-appli-
| ance field—how a lusty consumer de-
{ mand came roaring into an inventory-
starved market; how it took seven
| months to catch up with the wants of
|the public. Manufacturers vow this
| won’t happen again, but they are pro-
! ducing cautiously, playing close to the
} vest. Wholesalers and dealers are buy-
| ing cagily, but this year on the premise
| that comes September the big rush will
be on again.

“Straight” radios, table models and
combinations have been selling well,
and are in short supply in many sec-
tions of the country. Portables, off to a
late start in many areas where cold
weather and rain prevailed throughout
the Spring and early Summer, have
picked up much of the lost ground.
Quite recently, a marked decline in
sales of phonograph records has taken
place, with seasonal factors also seen as
the cause.

Reports from dealers indicate that in
spite of the TV slow-down, those mer-
chants operating in fringe areas are
continuing to. do a good volume of
business, and they see no let-up in the
y demand. Over the whole picture, the
} very large outlets in the big cities ap-
' pear to be feeling the pinch more than
the smaller dealerships. This is caused
no doubt by the fact that in the large
stores, inventories and overhead is
higher. Many of the smaller businesses
are swamped with profitable service
work which helps to carry them over
slow sales periods.

|
|

Seasonal Stump

Examining the factors causing the TV
slump, we find the seasonal one to be
outstanding. Much consumer money is
| being spent on outdoor activities. The
family car has been getting a real
workout, with operating costs high, and
there are vacations, sport clothes and
nhumerous other expense items to eat
into the family budget. Important, too,
is the fact that people are thinking
mostly about the outdoor activities,

(Continued on page 82)
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Geared for Summer Promotion!

LET Arvin give your summer sales The Big Lift with these
sensafional top quality, low priced television models.
Thése are not ordinary promotion models. They’re big
performing sets built to Arvin’s graditionally bigh standards
of quality . . . with no servicing headaches. Outstanding
features include: No-Glare “Black™ tube . . .92 sq. in. of
undistorted picture . . . simplified tuning . . . selected hard-
wood cabinets in luxury mahogany finish . . . service-free
electromagnetic circuit . . . straight AC operation for longer
tube life. Write, wire or plione your distributor today. Get
on the bamdwagon now! Ride with Arvin — the fastest

growing name in television.

Arvin

VISIBLE VALUE

You can see the difference!

Model 2126CM. Now! A nationally
advertised 1215” “Black’ tube con-
sole at the price of smaller sets!
Every big wanted Arvin feature.
Beautiful classic lines, luxury mahog-
any finish, tasteful appointments.
Not to be confused with ordinary
television—this is a real big-perform-
ing Arvin! Order now for top sum-
mer sales.

RADIO & TELEVISION RETAILING o July,

Model 2124CCM, Best combination
buy in the industry! Radio-phono-
graph-television in a stunning ma-
hogany finished cabinet. 1215 No-
Glare “Black” tube. Intermix auto-
matic record changer. Plays 33, 45
and 70 RPM records. Shuts off after
last play. Big performing quality
Arvin Velvet Voice Radio. See it;
hear it, order it today.

1950

ional new
Low Priced TV!

149%

Model 2123FM. Leader in any price or value parade!
No-Glare “Black’ tube. 92 sq. in. of clear, sharp,
locked-in picture. Synchro-sound. Velvet Voice
tone system. Beautiful mahogany finish cabinet.
Matching table extra. It’s the TV buy of the year!
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: Arvin—Fastest growing name in television !
@ '

+ Arvin Industries, Inc.
i Columbus, Indiana

[ ]

® ®

{

° (Formerly Noblitt-Sparks Industries, Inc.)

[ ]
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The % % % % Smash Hit of the Show !

AUTOMATIC 3 SPEEDS, 3-tubes, plays 7"

10" or 12" records, §//2'" speaker, plywoo

case covered with DuPont Fabricoid ound

in genuine-leather with leather handle, solid.

brass locks and hardware. Model 430
i
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| gatherings. 4-tubes, 8'' speaker, plays 7", e Pl
10" 12" & 14" transcriptions. Microphone i ¥
' o - . ¢ Ay
. iack. Plywood case covered with DuPont . LOW PRICED = =
~ Fabricoid, bound in genuine leather. P
 Model TP-101 ’ for volume [FENEE
- - sales! 2.tubes, | |
: L el S LQlf : . ;2‘:;:2&?’5 5'§Pe9ker. cov: _i\;.&?zv%‘%..
ey el - 3 i
i e - e :”f«»i»‘;”:“‘:“ ere.d Wlffh Fa.b“ ;&sw g o
e e i cold of various o
L, - . colors. S
! - s 7 :
! 1 - e . Model X-1-C ahE
= - : & N el o S
: : AR TR e P
- , . e
. . o ST o]
gt Tatn B e i
I A 1 - W
! 4 " Ee e e
' e Jie o
s i 3 i b i i 2 2 B G i o
E w = N \.'.&\ 5 .°<“$»»‘-8&“$ ' %é_ i
; o = i
DYNAVOX Quality, a skill perfected since 1936, =

proves that fine portables need not cost more than
ordinary phonographs. See it! Hear it! The com-
plete new line for 1950-51-——Room 650—Palmer House.

Sales Representatives and Distributors are invited to :
request a copy of the new DYNAVOX catalog, and to .

inquire about the availability of a few remaining ter- CORPO RAT'ON
ritories.

40-05 TWENTY-FIRST STREET o LONG ISLAND CITY I, NEW YORK
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NEW FALL Television and Radio Lines -

1or conaniing p/w% T

Look over these new lines . . . your Westinghouse dis-
tributor has them. Talk over the policies which guide the
expanding Westinghouse Television program. You will
find more than the solidity of the vast rzsources behind a
great name and reputation. You will find dealers’ lines
geared to steady day-to-day sales with competitively
priced models in all popular brackets.

ARSI IR

1
W

UMER S
ALUES! FEATURES

. wTBAONSE

high-polish mahogany ¢
new Westinghouse feary

he Copégh: G3IKI9
’ Luxury 19-inch rectan-gulz:tgn.eNew

in fine-furniture tra :
any in fine-furnt -
pi)clzture rich rainbow tone through the 01

Speaker.

| (qisE AND OTHER Ney g

nsole . . . Regency mah'o.g-
features, high-definition
2-inch Concert

s VWEStiNGhoOUSE

WESTINGHOUSE ELECTRIC CORPORATION : TELEVISION-RADIO DIVISION



with this new

that is dependably built

PROOF!

Look at These Electronic Devices Made by
RAYTHEON — leader in electronics for 25 years!

Radar—Raytheon revolutionized the making of
radar.

Broadcasting Equipment —Raytheon produces
TV and radio broadcasting equipment.

Radio—Raytheon engineers made possible the first
house current radios.

Tubes—Raytheon pioneered in cathode ray, sub-
miniature and other electronic tubes.

2-Way Radiophone- Raytheon is a leading maker
of this electronic device.

PLUS
THIS EXTRA PROOF of DEPENDABILITY

Backed by famous Good Housekeeping
Guaranty Seal.

PROOF!

Backed by the most liberal one year paris
and picture tube warranty.

PROOF!

PROOF!

Backed by Underwriters’La boratoriesSeal,

-Way Radiophone
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1951 television line
|for dependable performance!

A New Line Consumers Will Like!

Here are just a few of the exciting new 1951
Raytheon television line that can mean big
profits for you! Check the availability of these
models with your distributor. They have
extra sales appeal that means fast turnover—
and they’re priced to sell! This new, compact
line includes table, console and combination
models . . . mahogany and limed oak styles.
And Raytheon’s generous discount on them
means big profits for you!

Backed by Aggressive Promotion!

More and more TV shoppers right in your ter-
ritory will be seeing and hearing about
Raytheon. National advertising—plus hard-
hitting merchandising—plus local advertising
will all make your job of selling Raytheon
easier.

Don’t Miss Out!

Discover the profits in store for you with this
new. 1951 Raytheon line. Find out how it can
zoom your TV business now! For complete
information, contact your Raytheon distribu-
tor or write us today.

BELMONT RADIO CORPORATION
5921 W, DICKENS AVE., CHICAGO 39; iLL.
Subsidiary of
RAYTHEON MANUFACTURING CO.

e e S
=

T ey
s

e
s
e

.

%
e
e e
S S
G D
e




the SC"@/STT

'distinguished dealer’

franchise protects you!

R
sell S(;()T 1. the world's finest in radio and television!

Scott Dealers befong to a distinguished dealer organization.
N

Their stores are headquarters for the world’s finest radio
and television receivers! And Scott Dealers are protected by a

retail mark-up that provides a good margin of profit.

Scott will maintain a distinguished dealer organization By
/ ; )

continuing to offer superior selling advantages to those

select dealers who meet Scott’s high standards.

= Although the number of Scott dealerships must of necessity

be limited, there are a few franchises available! Write

for details about the Scott franchise today.

The Scott KENILWORTH at $398.50 Retail. Triple speed
avtomatic phonograph— AM-FM radio. Hand-rubbed
dark mahogany cabinet, two full-length doors.

Scott Radio I.aboratorie;,_Incorporated b
4541 N. Ravenswood Avenve
Chicago 40, lllinois

b=
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! SALES TAGS
. FOR 1950 !
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Model 102

3.speed phonogrup‘h
(MODEL 202 u.L. ‘APPROVED)
covered in handsome
ain alligator L}
8 caltbrated
ge All-
\ngerted in 3

d pern

ﬂes&herwelzl\t tone o Powerful sn}!\\l.-.
fler’ W v

super
hammertone
NO shock hazard ® Size:

4%° ° Shipping
welght:

MODEL 100
single speed Phonograph
(Model 200 U.L- Approved)

e Size: " N
. cl4 e
‘s'"Dpl%g

Model 106

De Luxe 3-speed phonogruph
(MODEL 208 Uik, APPI}OVED.)
High fidelity amplifier having superb tone
- P plus rectifier

m finighed in
nd univer-

All-purpose.. permanent

needle e Full r8 tone and
volumne controis e Iuays up to 12" records
with [{ia closed ¢ Super pow-

-Ani «y’®  speaker @

recision 3-speed

fvelghts

MODEL De Luxe 3-
Speed iPhonograpgh ‘Employing
Dual INeedles..

Modot, 207 u.L. Approved

Model 104

De Luxe 3-speed phono
2 LU graph
(MODEL 204 U.L. APPR()VEI))P
Handsomely styled cabinet covere
gimulated leather covering—stripped with
plastic p!pl!\g-—cholce of either suntan
rawhjde or ‘copper-tone cowhide e Feather-
welght pick-up arm finighed in gold em- >
ploying @ precision glx\]md universal All- ;
purpose, }-speed permanent ;L
needle o Extra. powerful am- i ' in Instry APPROVEG,
plifier using 2-amplifier tubes : 7 b des[mb“" ot = the 15
plus rectifier e Separate full- \ - Cautltuily g the ek
range tone and volume con- g i £om $imulateq I
Grly o Super powsrsd Al § e hig s St lock oy Bntgheq "
: aker e Heavy dut g = o : U 5 e
precision 3-speed motor with 5 C"“:my Fbiidley 0% A(i Iy
gelector switch e NO shock . < ot e e
Jepisiel et : : 2 A Drems;o”m e tone colite vol-
s Sbipping weight: : ¢ Changer th:zenmneered :"‘" y
all play ecord-
speeds ‘“.“h"-‘s all sfzeq_

MODEL 105 De Luxe 3.Speed ; of ope am
Phonograph Employing Dua / arpeassaLionie azin
Neeadles. oionR%: . <l 3 1.,”:_":manpe
[ ; ELOLds
Slze: at o
;o9 n

Model 205 U.L. Approved.
- Shipping w:l;;ﬁ; x

M!nu?acfurelrs gf lPUPE?’ Ss T R I E s ] ! N c
221 WEST 17th STREET OIWC LVE—*;NFMYgAP“HERS .
RK 11, N. Y.




Arvig

* William Boyd as

Every youngster in your town is a prospect!®

Hopalong Cassidy,

idol of millions
of children!

Designed to
comply with
Underwriters’
requirements

20

® with Lariatenna!

® Colors: Red or Black cabinets
with Silver trim.

Cash in on the nation-wide popular-
ity of Hopalong Cassidy! Sell the
brand new Hopalong Cassidy Radio
—exclusive with Arvin—to all the
Hopalong fans in your community!
It’s a full-size set—not a toy. Four
tubes including rectifier, automatic
volume control, dependable AC/DC
superhet circuit with amazing range
and tone. Backed by national
advertising and smashing point-of-
sale promotion to help you round up
business. Not a minute to lose! Sets
ayailable in August. Order from your
Arvin Distributor now!

Television and Radio Division
Arvin Industries, Inc.
Columbus, Indiana
(Farmerly Noblitt-Sparks Industries, I ne.)

with every order for 12 sefs

Commanding Window Streamers
Colorful Window Display
Newspaper Ad Mats

Radio and TV Spots

Also availoble~Hopalong Cassidy
Giveaways and Crowd Pullers

Promotion Time Table

July—Announcement to the Trade
August—Shipment of Sets begins

September— Powerful 2-color ad in Sep-
tember 11 issue of LIFE magazine—

.25 million readers!

RADIO & TELEVISION RETAILING s July, 1950
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ANNOUNCING
Tran

ELEVISION
CONSOLES

FOR THE CONSUMER MARKET

Now for the first time
Trouble-free engineered television

Redlistically priced for volume!

16 INCH CONSOLE . . $229.50
]_9 INCH CONSOLE . . $299,50

Cabinets of beautiful
hand-rubbed mahogany

DISTRIBUTORS NOW BEING SELECTED
INVESTIGATE IMMEBIATELY
FOR CHOICE TERRITORIES

Private label users!
If you want quality at marketable prices, contact Trad.

Donr’t miss seeing TRAD TV at the
MUSIC CONVENTION
July 10 to July 15

Palmer House, Chicago
Booth 22-23

TRAD is a tradition

and an institution in TV . . .
for years pioneering the
manufacture of large screen
commercial television.

As you know, the demands of
commercial television are

the most exacting.

It has long been the aim of
TRAD engineers to produce a
competitively priced
consumer set embodying
many of the features of fine
commercial television.

Now, it’s here .  It’s better
than even TRAD anticipated.
The engineers who produce

the new TRAD TELEVISION

say without reservation:

THERE IS NO TELEVISION
AT ANY PRICE

THAT CAN BEAT

TRAD VALUE,

DOLLAR FOR DOLLAR!

Seeing is believing . .
-and you see more with
TRAD TELEVISION,
See it now! Or wire or write
for details immediately.

RAD

DVISION
CORPORATION

Plant: Asbury Park, New Jersey

ASbury Park 2-7447

Sales: 377 Fourth Ave., New York, N. Y.

MuUrray Hill 3-9757

RADIO & TELEVISION RETAILING ¢ July, 1950
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NOW...COUNT ON

TO RING-UP

PROFITS

FOR YOU!

No. 515—QUARTET—Portable, 3-speed Phono-Radio
Combination. Tone arm with reversible cartridge. 5”
Alnico speaker.. A star performer, available in 3
distinctive case styles.

A BRAND NEW, STREAMLINED PLANT...running full blast...an operation second-
to-none in modern efficiency!

TOP-FLIGHT ENGINEERS, STYLISTS AND CRAFTSMEN. . .headed by Maurice Steelman,
Jerry Herold and Roland Kalb!

» A COMPREHENSIVE LINE THAT INCLUDES every type of instrument...phonographs,
No. 395— CONCERTO—Deluxe Portable, Automatic 3-speed. record changers, rac.iio-phono combinations, automatics, table mc?dels and
Phonograph. “Tops* in beauty and performance. portables...and children’s models...in qll speeds and featuring every
electronic improvement!

A PRICE POLICY THAT MEANS FAST SELLING, FOR STEADY PROFITS . ..the best deal in
the country for distributors and their dealers! Retail prices range from $9.95!

A QUALITY STANDARD THAT PAYS OFF IN CUSTOMER-LOYALTY ... model for model,

dollar for dollar, STEELMAN IS YOUR TOP CHOICE PLAYER LINE from
NOW ONIi

WATCH STEELMAN
“STEAL THE SHOW™
— - at the
phSee AR ol s s R henssteat Chicago MUSIC SHOW
July 10th-13th
Don’t miss Booth #72

Attention!
DISTRIBUTORS!

Send now for catalog
and profit-packed “‘deal*1

B STEELMAN PHONOGRAPH AND RADIO CO., INC.

No. 555—MAESTRO—Table Model, Aut tie, 3- d

Plo\ono-Rodio Combinc:;one. M:s:iﬁae:’o;:‘)::repr:%euec- 742 EAST TREMONT AVENUE’ BRONX 57! N- Y-
tion; superb cabinet styling and craftsmanship in rich Steelman —

mahogany veneer.

""America’s oldest maker of electronic phonographs exclusively’

22 RADIO & TELEVISION RETAILING ' July, 1950
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Zo CINCH BIG
BATTERY BUSINESS

Profit-conscious dealers follow this principle to simplify
inventory, cut overhead costs and build big battery busi-
ness. They know from experience that famous “Eveready”
batteries are the most widely preferred. ..the most widely
advertised brand in the world! “Eveready” batteries give
long, satisfactory playing in any radio. Use this one
complete line to step up turnover, bring big profits for
your store!

The terms “Eveready’’, “Nine Lives”
and the Cat Symbol are trade-marks of

NATIONAL CARBON DIVISION
UNION CARBIDE AND CARBON CORPORATION
30 East 42nd Street; New York 17, N. Y.

District Sales Offices: Atlanta, Chicago, Dallas, Kaasas City,
New York, Pittsburgh, San Francisco

‘’BATTERY-ENGINEERED BY BATTERY MANUFACTURERS
FOR BEST BATTERY PERFORMANCE!“

RADIO G TELEVISION RETAILING o July, 1950

You need just ONE
 fast-moving horse

to win a race/

Just ONE biand

I-’n—!

“EVEREADY”

BRAND
THE BATTERY WITH

"‘NINE?” LIVES”

23




MODEL T-100

*159°|

COMPLETE

d voiceg
friends,

of fﬂmily and

Symphonie;’ <o

On tope for futyre f

/——ﬂ’\

Practically everyone is a prospect for a Revere Recorder. In homes,
schools, churches, clubs and offices there are valuable uses for Revere.
Now, at modest cost, your customers can enjoy high fidelity sound
reproduction that is clear as life. Recordings are permanent, or may be
erased automatically when tape is re-used. Every reel holds a full hour’s
recording. Simplified controls make the Revere Recorder easy to oper-
ate. You’ll sell it on sight as well as sound! A gleaming beauty in rich
shades of brown and satiny gold, its eye appeal is outstanding. Write
today for complete information about Revere’s fine new tape recorders.
RevERE CAMERA Company, CHicAGO 16, ILLINOIS.

<epvere
M

REVERE RECORDER-RADIO COMBINATION

Combines the utility of a tape recorder with the bril-

No other recorder—lape, wire, or disc— offers so much for so liftle cost liance of a glorious-toned radio. Programs can be
recorded from radio by mere turn of a switch—no
cords to connect. Powerful circuit for amazing vol-

ume. Built- t v
TANENNS M odel TR-200 $19930
“m
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where
there’s
smoke...

there’s
something
hot!

it's the

L DU MON1
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...hottest promotion of the hottest line of merchandising in all Du Mont history!

For months our product engineers have been boat for a fast ride to teleset sales. See your
working in a fine fever. And now they’ve cooked Du Mont Distributor for details.

up a new line of Du Monts that fairly sizzle
Schbchbah bbb iddpshdedhd

SEE THE NEW DU MONTS
N.A. M. M. Convention
Mezzanine Floor

HOTEL PALMER HOUSE
Chicago, July 10-13

%%%%*%%%%:@%%%M

NOW MORE THAN EVER BEFORE.. "u MHN

Findt with. the -bwu{— i |eleidion .

with sales appeal.

You’ll be all steamed up over these great new
models and over the colorful and distinctive
advertising and sales promotion behind them.

Plan now to get aboard the Du Mont Show-

Sepdhdbded

REFFETER

Copyright 1950, Alien B. DuMont Laboratories, Inc. Television Receiver Division, [East Paterson, N. J. and the Du Mont Television Network, 515 Madison Avenue, New York 22, N; Y;
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 is the time to cash in on
: NI TH'S sensational

Sings them to sleep

S

. S
G

a
this exciting new heavuty is a ﬁ

| e g;‘":.g-ﬁ i
SELL’"G SENSAT’ONO' %:@ Wa“esthemgenﬂg

This ingenious new Zenith Clock-Radio is creating more excitement,
curiosity and comment than any product you’ll see in many a season!
And for good reasons, too! There’s no end to its uses—in kitchen, bed-
room—in any room, it serves in dozens of ways to make living easier
and more enjoyable. Provides superb AM listening . . . tells time, even
in the dark . . . sings you to sleep . . . wakes you up . .. operates small
appliances. Dealer after dealer reports unprecedented demand! Get
Zenith’s Clock-Radio and get new profits! Your Zenith Distributor
has all the details.

A display that RINGS THE BELL! [

P, :

e Shows the Clock-Radio i Seperbly~Telle fime!
,g’é“@c e, \."‘;fe}?%\ —a few of the many
4 gy B9 things it will do. Color-
ful, eye-catching—a
sure-fire sales-maker.
Available now in lim-
ited quantities. Order

from your Distributor O P R T
today. ‘o, RA0E3: ZENITH RADIO CORPORATION

£001 DICKENS AVENUE « CHICAGO 39, ILLINOIS

oux; isawces RADIO
and TELEVISION

2% RADIO & TELEVISION RETAILING: o July, 1950
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FOR MAKING THIS MO¥E POSSIBLE

WE HAVE MOVED TO
OUR GREAT NEW HOME

i

=

NOW HAS ONE OF THE LARGEST AND FINEST
EQUIPPED RADIO AND RECORD PLAYER
PLANTS IN THE ENMIRE COUNTRY.

Our sincere thanks to you distributors and your dealers
everywhere. As you know, our constant aim over the years
has always been to make the best radios and record players
on the market for the price. Your .acceptance of Symphonic
has grown and grown. g 7

Your response to the ¥950-51 line is so overwhelming that
we had to quadruple our production! Our deepest thanks to
you for such a tribute to Symphonic quality. Be assured that
we will not let you down. We hope to see you and thank you

personally.
M. H. COGAN, President

our complete
599501951 line
PALMER HOUSE
NAMM SHOW

Our deepest appreciation to the many
suppliers whose quality materials,
friendliness and cooperation have been
indispensable to our progress,

e AT e A e e e i

- N A
ety 5 2
o 24T
frmindog s . . . e
7 i B ) ol W M S .
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CONTEMPORARY AM-FM radio, 3-speed record changer, $269.50

Magnavox Positive Price Protection
Safeguards Against Unfair Profit Cutting

EALERS enjoy television’s bright-
D est profit picture with Magnavox.
For rigid enforcement of Magnavox
prices, fair traded where permitted
by law; assures rightful markups.
Magnavox selects only a few dealers in
each market, and they sell Magnavox

television-radio-phonographs on a
direct-from-factory basis.

® You are cordially invited to visit the
Magnavox Exhibit of the N. A.M.M. Convention
The Palmer House, Chicago, Room 18
July 10-14

The Magnavox Company, Fort Wayne 4, Indiana

RADIO & TELEVISION RETAILING o Jjuly, 1950




DEAL NUMBER 1

Snap-on fuse holder for quick, easy replacement

of TV pigtail fuses. Snap one side of holder on blown pigtail
fuse in set. Snap regular replacement fuses in other side —the
job is done. No more cutting out the pigtail. No more

messy soldering. No more fuses blown by hot irons.

Save time, save work, save the customer's money, and stiil
make big TV profits. Service dealer cost, 15¢ each.

LITTELFUSE INC.
4757 N. RAYENSWOOD AVE.,, CHICAGO 40, ILLINOIS

DEAL NUMBER 2

TV fuse kit—10 assorted fuses that service all TV receivers

— Admiral, Philco, RCA, Zenith, Emerson, Hallicrafters,

etc., etc,, etc. The serviceman needs the right fuse in his box —
it is in this kit when he needs it. Saves time, saves profit.
Service dealer cost, 98¢ each.

LITTELFUSE INC.
4757 N. RAVENSWOOD AVE., CHICAGO 40, ILLINOIS
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11 poriable phonographs

BIRCH MODEL 24 DELUXE

78 RPM. Has 5 heavy duty speaker,

2 tubes, volume and tone controls,

1-piece metal motorboard. 2-tone Du-
Pont Fabrikoid covering. i
Suggested retail........................ ~$24.50
MODEL TS451 — Same, but 3-speed
model. Single cartridge pick-up.
Suggested retail...............c..o....... $29.95
| MODEL TS452 — Same, but 3-speed
model with dual cartridge pick-up.

Smallest electric portable on the mar-
ket! Famous Birch quality and work-
manship. Has 4” heavy duty speaker,
2 tubes, motor switch and volume con-
trol. 2-tone leatherette covering em-
bossed to resemble hand tooling. All
metal motorboard finished to match
case covering. Assorted colors and toy-
town combinations. 78 RPM.
Suggested retail...........coooeenens

= "mw

Suggested retail $31.95

Plays 33, 45 and 78 RPM records with
one arm. Has 5 speaker with heavy
magnet; cartridge with 2 permanent
needles; 2 tubes and selenium rectifier.
Speed: is changed by easy-operating
motor lever. Alligator grain DuPont
Fabrikoid covering on %’ basswood
frame. Complete with special bushing
for hole of 45 RPM record.

-

Plays all 3 speeds. 5 heavy magnet
speaker, 2 tubes, volume and tone con-
trols. Covered with fine leatherette in
blue, red, maroon, or tweed. Rounded
edges, plastic handle. Single cartridge.
Suggested retail.......................... $27.95
MODEL 252—Same, but with dual car-
tridge pick-up.

Suggested retail

Automatic 78 RPM changer. Plays 12
or 10" records with lid closed. Has vol-
ume, reject, automatic, and manual con-
trols. Covered with DuPont Fabrikoid
in alligator or cordoba finish.
Suggested retail.......................... $42.50
MODEL RCTS — Same, but 3-speed
model for 3314, 45 and 78 RPM.

Suggested retail

Plays records of all 3 speeds with lid
open or closed. Heavy 5 speaker, dual
cartridge pick-up, tone and volume
controls, 2 tubes plus selenjum rectifier.
Built like costly luggage, with DuPont
brown alligater, blue alligator, or tan
cordoba covering. Matching metal mo-

torboard. Size 16%” x 13" x 6W". |

Suggested retail

eeesiseniiiiiitianenns, poos

A hand-wound portable . . . and one
of the smartest ever ‘offered! 3killfully
engineered sound chamber is respon-
sible for an exceptionally fine tone.
Exclusive 1-piece steel motorboard adds
to beauty, assures long service. Good-
looking 2-tone fabrics on kiln-dried
basswood frame. Equipped with snap
lock and record album: in lid. A year
in, year out favorite everywhere.

Suggested retail.................. .| $21.95 1§

$59.95 Extraordinary tone quality.

Suggested retail

Birch engineers ““went overboard’’ in
designing this fine automatic 3-speed
phonograph. Has 87 heavy duty
speaker; 3 tubes; silent changer; “float-
ing” motorboard; polished mahogany
motorboard base; new acoustically per-
fect speaker opening; outside tone and
volume controls. Rust, cordoba and alli-
gator coverings. Exceptional fidelity.

Suggested retail

BOETSCH BROTHERS .

Visit our complete display at the MUSIC TRADES SHOW—ROOM 603, Palmer House,

30

221 East 144th Street

* New York 51, N.A Y.

Chicago —July 10 thru 13.

RADIO & TELEVISION RETAILING e July, 1950
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Coming to the Music Show?

RADIO & TELEVISION RETAILING s July, 1950

AN IMPORTANT CHANGE IN MARKETING POILICY PROVIDES A

RARE BUSINESS OPPORTUNITY

FOR A LIMITED NUMBER OF CAPABLE

WHOLESALE DISTRIBUTORS

TO ACQUIRE A VALUABLE FRANCHISE FOR

T

272/ W/W/?/

16 and 19-INCH TELEWSION’ (ONSOLES

INCE THE FIRST FREED-EISEMANN
TELEVISION CONSOLES were introduced to the
industry and the public in New York a year ago,
they have achieved a position of leadership among;
quality television instruments.

This unique status in the most competitive mar-
ket in the world is not a result of shortages. The
stable demand which exists today for these fine
instruments is a result of superb television engi-
neering and performance . . . incomparable tone

. and distinguished furniture styling which
is built into every Freed-Eisemann—and to the
extremely competitive retail price at which dealers
can offer them to their customers while enjoying
a profitable mark-up.

In our established markets, dealers recognize
the benefits of aggressively featuring a line which
is so far head of the field in performance, styling
and value that it withstands the shifting competi-
tive situation among ordinary television lines. The
public, too, accords Freed-Eisemann a universal
esteem, most aptly summed up in this significant
question coined by Freed-Eisemann owners and
friends of Freed-Eisemann owners: “Is it as good.
as the Freed-Eisemann’.

Mr. Arthur Freed, president of the organiza-

tion which manufactures Freed-Eisemann
Television Consoles has been associated with
engineering and manufacturing of Freed-Eise-
mann radios, radio-phonographs and electronic
devices for more than a quarter of a century.
During that time, the Freed-Eisemann name has
identified the world’s first and finest crystal, neu-
trodyne and all-electric radios, FM-AM radio-
phonograph combinations, educational FM-AM
radio receivers . . . and, now, these fabulous
television consoles.

Distributing franchises for leading automo-
biles, major appliances and television lines which
were once readily available, are today priceless.
Increased production now enables us to offer

‘wholesale distributing franchises in a few impor-

tant television markets. It is our modest but
realistic prediction that the wholesale franchises
we shall grant this year will become extremely
valuable.

We invite inquiries from capable distributors,
and offer every assurance that such inquiries will
be treated in the utmost confidence. Please write
today to Arthur Freed, Freed Radio Corporation,
200 Hudson Street, New York, for a meeting of
principals.

Don’t miss the fabulous Freed-Eisemann 16 and 19 inch Tele-
vision Consoles in Rooms 683, 684, and 695, The Palmer House.
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RADIO : TELEVISION

TELEVISION SETS IN USE number 6,600,000 as of
July 1. Based on a, total of 42 million families in the U.S.,
this figures to about one to every six families, compared
with one in twenty families a year ago. TV stations
number 106, with no new ones due in July. Three addi-
tional stations are due by the end of the year. These will
bring the total to 109, the maximum possible until the
end of the “freeze.” The following cities may be added
to the list of 13 printed last month of those with over
100,000 TV sets in use: Buffalo, Columbus, Ohio, and
Minneapolis.

LOOK FOR A TERRIFIC BUSINESS ahead in
replacement of radio and TV parts, with manufactur-
ers, wholesalers and dealers participating in a big-
volume scale of revenue which will last for many years.
Look too, for service departments to double and treble
volume between now and the end of 1950.

IT WON'T BE LONG before color broadcasts start .

in metropolitan centers, but even in such cases plan
is to have color on air only a few hours each day,
—continuing majority of programs in familiar black-
and-white. This will insure satisfaction of present
millions of set-owners, while new color-set purchasers
have couple of hours daily to enjoy and show off their
new color jobs!

IN POLITICS—*“Radio, a new way of communica-
tions, took the Republicans out of the White House.
Possibly the Republicans will call upon television to

bring them back into the White House,” commented

H. L. Hoffman, Pacific Coast manufacturer, address-
ing group of Wall Street security analysts, New York.

WASHINGTON, D. C, DEALERS BEING FUR-

NISHED with cards, having space for merchant’s im-

print, to be distributed to consumers in an attempt
to cut down unnecessary TV service calls. Cards list
seven conditions for owner to check. If trouble is not
corrected after the seven simple checks have been
made, the customer is asked to call the dealer. Cards
were prepared by Washington’s Electric Institute.

RADIO & TELEVISION RETAILING e July, 1950
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COLOR-TV SET prices have been predicted over
a wide range, with minimum 16-inch sets running
from $400 to $800. The latter (and even $1000) has
been the estimate of more skeptical. But men behind
RCA color job still stand on ofily a 50% advance
over old TV, with $400 as selling price of a minimum
16-inch job. \

SIXTH ANNUAL PACIFIC ELECTRONIC EX-
HIBIT opens in the Long Beach, California, municipal
auditorium September 13, for a three-day run. The
West Coast IRE convention will be held at the same
time. L. W. Howard is chawman of the WCEMA
exhibit committee; Heckert Parker is the exhibit man-
ager. Displeys will be housed in 136 booths.

RETIRING PRESIDENT R. C, COSGROVE at
Chicago told the RMA: “Frequency modulation. has
made slow but consistent growth and' adds interest
and utility to the radio business.”

Robert C, Sprague, new president of RTMA, is president of
the Spgague Electric Company of North Adams, Mass., and has
long been active in association affairs. Mr. Sprague iis a
former chairman of the RMA Parts Division and of ‘the OPA
Radio Industry Advisory Committee. More ‘recently he has
directed an educational program for dealers and servicemen as
chairman of the RMA “Town Meetings” Committee. He is
a soni of the famous electrical engineer-inventor Frank Julian
Sprague, who ranks with Edison, and who pioneered the elec=
trification of street railways, railroads, and elevators.
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What's Ahead!—in Radio,

HELPFUL SESSIONS ON STORE ARRANGE-
MENT, PERSONNEL problems, sales techniques,
business costs, taxes and other problems of business
will be featured during the NEDA convention to be
held in Cleveland, August 27-31. A large number of
exhibits will also be featured. All recognized parts
jobbers are invited to attend.

COLOR-TUBES FOR M’F'RS will be available
this Fall when RCA’s pilot production line is expected
to be turming out a hundred tri-chrome tubes per day.
Each licensee will be supplied 25 to 50 tubes for full
experimentation. Already each licensee has been fur-
nished 13 different manuals on color-set circuits, so
that each manufacturer can do own design and develop-
ment of his color-TV line.

MILLER-TYDINGS (FAIR TRADE) ACT IS
SAFE FROM danger of immediate repeal, according
to Senators Ives of New York and Humphry of Minn.
New York State’s Governor Dewey has signed a new
state mandatory resale price maintenance law clearly
distinguished from voluntary Fair Trade.

SERVICING COLOR-SETS will offer no particu-
lar problems for qualified TV technicians, insist factory
engineers who have made special study of maintenance
of new tri-chrome receivers. If a technician thoroughly
understands present television receivers, he will find
color-TV far less of a step in advance, than was recent
black-white TV over mere audible radio receivers.

THE FM AUDIENCE IN NEW YORK has in-
creased to 327,573 families according to an article in

the New York Times quoting figures prepared by

The Pulse, Inc.

A NEW TV PICTURE TUBE for color television
(when it arrives) has been patented by Allen B. Du-
mont Laboratories. The tube differs from black and
white picture tubes in that the screen is composed of
tiny fluorescent dots which give forth red, blue and
green colors respectively when struck by the electron
beam. Although not in itself associated with o color
TV system, the tube is said to be adaptable to any one.
of the three color systems now proposed before the FCC.

TV NETWORK EXPANSION from Jacksonville,
Fla.,, to Omaha, Neb., by September 30 has been an-
nounced by CBS. Of the 60 CBS-TV affiliates, 29 are
now receiving “live” programming. By September 30,
15 more will have been added, making a total of 44
who will receive “live” network programs, and 16
will remain in the “kinescope recording” category.
WJAC-TV Johnstown becomes interconnected June
30, WKZO-TV Kalamazoo will get microwave relay
in early summer, WSAZ-TV Huntington (W.Va.)
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will have microwave relay by September, and the fol-
lowing 12 stations are due. to have coaxial cable by
September 30: WFBM-TYV -Indianapolis, WHAS-TV
Louisville, WMBR-TV Jacksonville, WBTV Char-
lotte, and WEMY-TV Greensboro, N. C., WAGA-TV
Atlanta, WAFM-TV Birmingham, WTCN-TV Min-
neapolis, WHBF-TV Rock Island, WOI-TV Ames
(Iowa), WDAF-TV Kansas City (Mo.) and KMTV
Omabha.

BW-TV vs. CTV! These will be shorthand terms
you will be seeing and writing often during next few
Years, as you distinguish between “old-fashioned black-
white television” and the new glories of color-TV. Or
mebbe we’ll just simplify it to WTV vs. CTV ?

MANUFACTURERS CONTINUE BEARING
DOWN hot and heavy on price-cutters in the New
York area, the West Coast and in other sections where
violations of Fair Trade laws have been unearthed.

“NOW IS THE TIME TO TURN ON THE
STEAM in promotions of air conditioners and home
cooling fans. Somebody is selling a lot of them. ...
Bulletin from Electric Institute of Washington, D. C.,
mailed to local retailers.

PEOPLE ARE BUYING RADIOS, and in great
numbers too. Dealers in certain areas are short-stocked,
particularly on combos. At a “home show” recently
staged in a small Midwestern city, a thousand people
registered their wants on cards—300 of them said they
were interested in buying radio-phono combinations.

IV. TO AID EDUCATION. “Civic classes of the
future will not just study about Congress, they will
watch Congress at work. Current events classes will
see Justory as it is made, the signing of international
agreements, the meetings of the United Nations As-
sembly. Student engineers wij] watch bridges being
built. . . . Home economic students will watch master

Cbihefts at work. . . .”—Dy. Walter Baker, GE vice-presi-
ent.

SALES OF PORTABLES IN EAST sharply cut by
unseasonably cold weather and rain late into Spring.

Inventories, however, in this area, have been quite
low over the whole picture,

RADIO & TELEVISION RETAILING o July, 1950
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Appliances, Records and Television

SALES SLOW-UP IN TV SETS HIT LATE this
year; is almost certain to be a thing of the past two
months hence. In spite of the slump, receiver sales for
July and August will greatly exceed those of 49 for
the same period.

“IF I BUY BLACK-WHITE SET NOW can I
later have it converted to receive color-TV?’ That is
question being heard increasingly in TV stores? Per-
haps such converters can be made available later; with
resourcefulness of inventors and designers, it would
take courage to say flat “no.” But color-TV experts
who have developed new tri-chrome sets do not them-
selves offer much encouragement for color converters
at this time. “Better let customer buy a whole new
color set!” say they.

ACCORDING TO A COUPLE OF very large phono
record dealers, more customers know exactly what they
want today, and are doing less in-store “listening,”
hence helping to speed sales of discs.

INTERESTING ARTICLE IN recent issue of
Printer’s Ink resulted from interview with William J.
Cashman, director of promotion, research and public-
iy for Landers, Frary & Clark. Entitled, “Design
Change Broadens Market, Leads to Versatile Sales
Program,” the piece pointed out that a product “that
consumers want has sales appeal. A product that has
wide flexibility in use has sales appeal,” and that “A
product that has both these features and still is com-
petitively priced has sales-appeal plus.”

MORE AND MORE SALESMEN OUT SELLING
“factory-to-you” vacuum cleaners.. Talks with some
of them seem to indicate a much higher percentage
of sales to calls than that prevailing in pre-war days.
Dealers are beginning to feel the effects of this com-
petition and many are planning active outside cam-
paigns to combat it. -

REALLY SELLS THOSE FM SETS. Prowinent
big-volume dealer in the East reports that every single
radio or combination he’s sold thus far in 1950 has been
FM equipped. (Excepting portables, of course.)

AFTER NEARLY 23 YEARS OF SERVICE, Bond
Geddes will retire August'l, as executive vice-presi-
dent of the Radio Manufacturers Association. Elected
executive vice-president and general manager on No-
vember 1, 1927, Mr. Geddes has seen the industry
progress from crystal sets to color television. He has
acted in the industry’s development of the automobile,
short-wave and FM radio, as well as television; also
in its conversion to war production and subsequent
reconversion.

“YOU CAN’T JUDGE THE MARKET by count-
ing the number of families that dow't have sets,” says
John Meck, president of John Meck Industries. “That's
the usual way of measuring a market, but it doesn’t
work in television. We find that ever:) set sold, espe-
cially among lower-income families, creates three new

prospects.”
The Tax Bite

| TAXESS70

THE HIDDEN TAX ON
A $470 TELEVISION SET is
$70. This and other unseen
tax bites, added to income and
other visible taxes, gives us
the reason why the take-home
dollar buys so little. (From
Greenwich (Conn.) Time.)

WATCH FOR ROOM AIR CONDITIONERS to
graduate, but fast, from the “sleeper” class of appliances,
and to double in sales this year over last. Several new-
comers are in the field, and they with the older manu-
facturers are spending a lot of money in sales promo-
tion campaigns.

RECORD-BREAKING AMOUNT OF MONEY
BEING spent right now by some of the larger com-
panies on ‘“‘institutional” projects such as training
of salesmen and technicians employed by retailers.
Such programs being well received since they soft-
pedal product plugging; aren’t hungry.

FUTURE

JULY 10-13: National Assn. of Music
Merchants (NAMM), Music Industry
Trade Show & Convention, Palmer
House, Chicago.

AUG. 7-19: U. S. Interndtional Trade
Fair Chicago Coliseum, International
Amphitheater and MNavy Pier, Chi-
cago.

AUG. 27-SEPT. 1: Radio Parts Distrib-

RADIO & TELEVISION RETAILING o/ July, 1950

EVENTS OF

utors’ Convention (NEDA), Cleveland
Auditorium, Cleveland, O.

SEPT. 13-15: Pacific Electronic Exhibit,
th:m.:nieipul Auditorium, Long Beach,
al.

SEPT. 23-30: First Consumer National
Television and Electronics Exposition,
69th Armory, New York, N.. Y

SEPT. 25-27: 2nd Annual Radio and

INTEREST TO READERS

Television Service Convention and
Exhibition, Broadwood Hotel, Phila.,
Pa.

SEPT. 30-OCT. 8: Third Annual Na-
tional Television & Electrical Living
Show, Chicago Coliseum, Chicago.

OCT. 11-OCT. 14: 15th Annual Con-
ference of the North Central Elec-
trical Industries, Copley Plaza Hetel,
Boston.
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It Pays to
Qualify TV Customers

New Orleans Dealer Ups Sales by Stressing‘‘Tailored Entertainment”

® Nick Gunther and the sales force of
Martha Jane’s Melody Lane in New Or-
leans do not ever sell television sets—
as such, that is. Instead, they concen-
trate upon selling tailored entertainment
in the home. This is the reason, Nick
Gunther believes, why TV set sales are
so-high at the Melody Lane.

“When we sell tailored entertain-
ment,” explains Mr. Gunther, who is
the manager of the big Melody Lane
store at South Carrollton and Palm
streets in the Crescent City, “we cus-
tom tailor our presentation to the real
need of the prospect. Instead of sell-
ing ‘a’ television set, we sell enjoy-
ment which is tailored to what the
prospect can pay and to what his home
needs. We have developed a regular sys-

tem for finding out the facts upon which -

a presentation of tailored entertainment
must be based. For it is only by having
the facts as regards the need and purse
size, that the entertainment sales talk
can be truly a tailored one.”

The first step in the program of sell-
ing tailored entertainment—in the form
of television sets—begins with certain
facts. There are several things Nick
Gunther and the salesmen of Martha
Jane’s Melody Lane want to know.

The first of these is how much the
prospect can conveniently pay. “There is
no useé trying t6 sell a five hundred dol-
lar set to a customer who is able to
buy only a two hundred dollar one,”
explains Mr. Gunther. “We would lose
him. And we would just as surely lose
a customer seeking (and able to pay
for) a set costing five hundred if we
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Above: Nick Gunther tailors his selection of a set

to. what the prospect can Pay; what his home
requires.

tried to sell him a set in the hundred
and fifty dollar class.”

Next fact finding list is what the pros-
pect’s home calls for.

“A big nineteen-inch screen would be
sadly out of place in a ten by twelve
foot living room such as so many new
small hemes have,” Mr. Gunther points
out. “And a small screen would look
plainly inadequate in a whopping big
living room. It would appear puny and
tiny, and Mr. Prospect would not get a
lot of enjoyment out of his set. We want
to sell the right set for the home. Doing
so makes it easy for us to get ‘yes’ an-
swers when we ask for the order at the
conclusion of the sales presentation. But
that is not all. We want the set to stay
sold, and we want the customer to re-
main sold on his set and on the store
from which he bought it. He will do so
if the set is rightly sold and tailored to
his real need.”

The third step involves a plan for
finding out these facts. “When a pros-
pect comes into Melody Lane with tele-
vision on his' mind,” Nick Gunther re-
ports, “we do what I call feeling out his
tastes and his purse.

“We steer him over to one of our
demonstration sets—there are always a
number of floor demonstrators set up
and ready to click on—and pick out
a good medium-priced, medium-sized
model for the initial demonstration.

“We show the enjoyment this set can
give. A full demonstration of the set at
work is begun. While this demonstration
iIs in progress, we draw the customer

(Continued on page 88)

Lt_eft: These slanted racks give full visibility
without stooping or squinting. Help speed disc
sales at Melody Lane.

Below: Clever. utilization of portions of store’s
structure provides attractive display space for
small radios., o
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Are YOU cashing in

In just one short year, the RCA Victor “45 sky-
rocketed to the world’s fastest selling system of
recorded music. Join the profit-making celebration
it —push the FIRST ANNIVERSARY OFFER yourself!

i Just look at this Sales-Catching Combination:
ii}' Great

7 Musical

|% Selections

{

I’m Getting Sentimental Tommy Dorsey
Moonlight Serenade Tex Beneke
The World Is Waiting For The Sunrise
Sammy Kaye
'Down Among The Sheltering Palms
Sammy Kaye

Perry Como
Perry Como

Ave Maria
Lord’s Prayer

i Tchaikovsky Piano: Concerto
;. Freddy Martin

Racing With The Moon Freddy Martin

1l
¥ South Pacific Hits Al Goodman o
South Pacific Hits Al Goodman gﬁ::\?vv;f'?he Wondsec::: Of The f’loneers
In The Mood Glenn Miller Sons Of The Pioneers
Little Brown Jug Glenn Miller Fiddle Faddle Boston Pops Orchestra
Chicken Reel Boston Pops Orchestra

The Waltz You Saved For Me
Wayne King
Three Suns.

Allan Jones

Donkey Serenade
Allan Jones

Twilight Time Giannina Mia

4 5EY —The Victrola phonograph with un-
precedented, quick turnover. Automatic record
changer complete with built-in speaker and|
amplifier . . . not an attachment. Up to 50
| minutes of lifelike entertainment at touch of

button— J
PLUS THE ANNIVERSARY ALBUM

i/ ONLY RCA VICTOR MAKES
THE “GOLDEN THROAT”

S

ONLY RCA VICTOR MAKES THE VICTROLA
“Victrola’—T. M. Reg. U. S. Pat. Off.

| RCA

!

R
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DIVISION OF RADIO CORPORATION OF AMERICA

RCA VICYOR—Woild Leader in Radio . . . First in Television . . . First in Recorded Music

on this

ICTOR deal ?

Alert dealers from coast to coast
acclaim First Anniversary Offer “A Smash Success’’]

PDISTORTION FREE

N

/4
"PHONOGRAPH
AT REGULAR
PRICE

All this for the low price of the phonograph alone! That's a savings
of $7.52 for your customers. Add'it up and you get PROFITS.
Here's a red-hot deal that can’t miss. And it's simple for you.

Here's your Ad Campaign—Your distributor has plenty of
newspaper mats. These ads are designed for you. .. designed to
generate sales for you!Start 'em running in your newspapers now.

And here’s National Support for your own store!
Ad #]—May issue CORONET; Ad #2—May 29 LIFE; Ad #3—June 3 POST)
Ad #4—June 6 LOOK; Ad #5—June 19 LIFE; Ad #6—June 24 POST
Ad #7—luly issue EBONY; Ad #8—July 4 LOOK.

These are all big, hard-working ads! Readers are sold and sent
to you to hear and buy. And that’s not all! Your distributor has
displays and colorful window streamers waiting to highlight the
First Anniversary Offerin your store—catch shoppers and sell ‘'em.

So don’t delay! Call your distributor now! The First Anniversary
‘Offer in your store means big-dollar profits for you!

Can
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New Lines,
New Ideas,
New Sales

at the

Merchants from Far and Wide to Attend Big Event at Chicago, July 10-13.

Helpful Program Planned. TV Sets to be Featured

® Termed “The Greatest Music Show
on Earth” by its sponsors, the National
Association of Music Merchants, the
49th annual get-together of leading
merchants will be held at Chicago’s
Palmer House, July 10-13. Long ago,
the “Standing Room Only” sign had
gone up in the sample room areas of
the hotel, and exhibitors are planning
sparkling displays which will be well
worth every retailer’s time and expense
in attending. New and exciting mer-
chandise will be on display in the Ex-
hibit Hall—the Show’s exhibition mid-
way.

Numbers of new television receivers
will be unveiled along with hundreds
of other new products, and the pro-
gram of events is packed full of meet-
ings designed specifically to help deal-
ers increase sales and profits.

The annual meeting of NAMM will
be held on July 11. President Hugh W.
Randall named the following nominat-
Ing committee: Sherman H. Alman-
rode, J & S Music Co., Shreveport, La,
chairman. Serving with Almanrode will
be A. Perry Avery, Avery Piano Com-
pany, Providence, R, I.; Herbert F.
Boehl, Shackleton’s, Louisville, Ky.;
Ben B. Ginsberg, Ginsberg Music Com-
pany, Roswell, N, M.; W. E. Guylee,
Cable Piano Company, Chicago, II1.;
M. S. Philpitt; Jr, S. Ernest Philpitt &
Son, Miami, Fla.; and Georee J. Win-
ter, Jr., Winter Company of Erie, Penna.

Board of Directors

Terms of NAMM directors, and
those whose terms expire this ‘year are
listed below. Retiring directors are in=
eligible for re-election for one year,

Expiring 1950: S, 17 Almanrode, Ted
W. Brown, Arthur E. Godfrey, C. W.
Gould, Stuart D, Julius, B. E,. Neal,
William H. Richardson, J. M. Wylie.

Expiring 1951; Fred A Beesley, Har-
ry E. Callaway, C. G. Campbell, W,
Perry Chrisler, Ted Korten, E. R, Mec-
Duff, William I, Schmoller, II, Rob-
ert A. Schmitt.

Expiring 1952: Ear] Campbell, Thom-
as Dahl, Otto B. Heaton, ILouis G.
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LaMair, Paul E. Murphy, Clay Sher-
man, Claude P. Street, Carl Wittich.
Persons attending the 1950 Music In-
dustry Trade Show and Convention
will have the opportunity of benefiting
by a new convention week schedule—
principal change being that of the
Music Industry Banquet which will be
held in the Grand Ballroom of the
Hotel Stevens on Wednesday evening,
July 12 rather than on Thursday which_

has been the customary date in the .

past years.

Rescheduling of the banquet from
Thursday to Wednesday was occa-
sioned by factors wherein due to a
conflicting convention at the Stevens
Hotel, the Grand Ballroom was not
available on Thursday night and should
that date have been adhered to, it
would have been necessary to use the
inadequate facilities of the Palier
House Ballroom which accommodates
one-third fewer persons. Other factors
were the opinions of the industry trade
associations that a Wednesday night
banquet would afford a greater oppor-
tunity for more persons to attend, thus
enabling them to leave the convention
city on the late evening trains Thurg-
day, the final day of the show, rather
than remaining over one ful] day which
was required of those attending the
Thursday banquet.

Visiting dealers will benefit by this
new change in schedule since they will
be accorded a full day on Thursday to
complete their business and visits with
exhibitors at the leisure of both since
party preparations which normally pro-
ceed the banquet will have been dis-
pensed with one day earlier. Exhibits
will remain open until 5:00 P.M. on
Thursday, July 13 for the convenience
of convention goers.

Trade Show exhibits will open at
9:00 A.M,, Monday morning, July 10
and remain open until 6:00 P.M. The
traditional opening luncheon will be
held on Monday at 12 noon, presenting
a speaker of national renown as part
of the opening festivities.

Exhibits will remain open on Tues-
day until 6:00 P.M. Evening exhibit
hours have been eliminated from the

1950 schedule. The first NAMM busi-
ness forum will be held on Wednesday
morning, July 12 from 10:00 A.M. ’til
12:30 P.M. and will present interesting
and outstanding speakers on such sub-
jects as financing, store operations and
promotion.

Exhibits on Wednesday will be open
from 9:00 A.M. to 6:00 P.M. An out°
standing sales clinic which will appeal
to top management officials, as well as pri-
mary sales personnel will be presented
at a two hour session from 10:00 A.M.
’til 12 Noon on Thursday morning. Few
dealers will wish to miss this interest-
ing morning presentation, which will
allow ample time throughout the after-
noon for final visitations and comple-
tion of business with exhibitors.

Busy Program

The 1950 ladies entertainment pro-
gram will include the “Get Acquainted”
entertainment and tea Monday after-
noon at 3:30 P.M. in the Illinois Room,
On Tuesday morning arrangements are
being made for a Ladies “Home Fash-
ions Tour” at Chicago’s huge Merchan-
dise Mart. Special buses will transport
the ladies to the Mart, returning them
to the hotel at the completion of the
tour. Throughout convention week
tickets will be available to radio broad-
casts which include the ever popular
“Breakfast Club,” “Welcome Traveler”
and “Ladies Fair.” Tickets to television
shows will be available depending on
the programs during show week. Time
will be available for the usual shopping
sojourns and general theater going.

Among the meetings scheduled to be
held during show week and starting
Sunday, July 9 are: The Natiordal Asso-
ciation of Music Merchants board of
directors annual meeting, the National
Association of Musical Merchandise
Wholesalers executive committee meet-
ing and annual banquet, and the annual
meeting of the National Association of
Music Merchandise Manufacturers.

On Monday, July 10, the NAMM will
hold its regular press conference. The
Trade Practice Committee will meet
and the Annual Jamboree of the Na-
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tional Piano Travelers Association is
scheduled in the evening. Tuesday, the
Salesmen’s Breakfast of the NAMMW
is scheduled together with the annual
meeting of the National Association of
Band Instrument Manufacturers and
the NAMM annual meeting. .

The reorganization meeting of the
NAMM board of directors will be held
Wednesday noon, July 12 and the
Music Industry Banquet at 7:00 P.M.
that evening in the Grand Ballroom of
the Stevens Hotel.

The Sales Clinic is scheduled for
Thursday morning, which will be the
final day of the show. .

EXHIBITORS
At the Show

Abbey'Records, 754 Tenth Ave., N. Y. 19, N. Y.—Booth 65.
AdFrpiraI Corp., 3800 Cortland St., Chicago 47, I.—Club
'oyer.

Aeolion American Corp., East Rochester, N. Y.—Rooms
833, 834, 835.

Affiliated Musicians Service of America, Inc., 63 East
Grand Ave., Chicago 1], Il.—Booth 43.

Aim Industries, Inc., 41 Union Sq., New York 3, N. Y.—
Booths 63, 54.

Allen Organ Co., 8th & Pittston Sts., Allentown, Pa.—
Rooms 882, 719.

Aluminum Co. of America, 801 Gulf Bldg., Pittsburgh 19,
Pa.—Room 806.

American Music Conference, 332 S. Michigan Ave., Chicago
4, TIl.—Room 857

American Plating & Mfg. Co., Inc., 2241 Indiana Ave.,
Chicago 16, IIl.—Room 775.

American Rawhide Mfg. Co., 1103 N. North Branch St.,
Chicago 47, Il.—Room 799.

Ampro Corp., 2835 N. Western Ave., Chicago 18, Ill.—
Booth 85.

Ansley Radio & Television, inc., 37 W. 57 St., New York 19,
N. Y.—Room 644.

W:I '5l'9 Armstrong Co., P. O. Box 223, Elkhart, Ind.—Room

Atlas Piano Co., 2934 Milwaukee Ave., Chicago 18, Ill.—
Room 809,

Atlas Accordions, Inc., 117 West 48 St., New York 19,
N. Y.—Room 975.

Atwater Television Div., Zenith Home Appliances Corp.,
360 Furman St., Brooklyn 2, N. Y.—Room 642

Vincent Bach Corp., 621 E. 216 St., New York 67, N Y.—
Room 730.

Baldwin Piano Co., 1801 Gilbert Ave., Cincinnati 2, Qhio—

pRoom 8186,

Herb. C. Barger Mfg. Co., Inc., 2770-72 W. Colfax Ave.,
Denver 4, Col.—Room 709

Beach Instrument Corp., 163-165 Oraton St., Newark 4,
N.J—Room 887.

Bell Accordion Corp:, 13 Laight St., New York 13, N. Y.—
Room 968.

Belmont Radio Corp., subsidiary of Raytheon Mfg. Co.,
5921 W. Dickens Ave.,, Chicage 39, IlL.—Room 626,
Booths 38, 39, 46, 47.

Boetsch Bros., 221 E. 144th St., Bronx 51, N. Y.—Room 603

Brason Associates, Inc., 3450 N. Clark St., Chicago 13,
1.—Booth 98

Brunswick Television Div., Radio & Television, Inc.,
244 Madison Ave., New York 16, N. Y.—Rooms 640, 641

Buegeleisen & Jackcobson, Inc., 5 Union Sq., New York 3,
N. Y.—Rooms 760, 761.

Buescher Band Instrument Co., 225 E. Jackson, Elkhart,
Ind.—Rooms 743, 744

Capitol Records, Inc., Sunset & Vine, Hollywood 28, Calif.
—Booths 63, 64.

Caravan Records, Inc., 113 W. 57th St., New York 19,
N. Y.—Booth 4.

Carbonari Brothers, 1047 S. Highland, Oak Park, Ill.—
Room 967.

Carpenter Company, 545 N. Cicero Ave.., Chicago 44, Ill.—
Booth 16.

RADIO & TELEVISION RETAILING o July,,1950

Castiglione Accordion Co., 12644 E. 7 Mile Rd:, Detroit 5,
Mich.—Room 961.

Gentral Commercial industries, Inc., 332 S. Michigan Ave,
Chicago 4, Ill.——Rooms 879, 883, 884, 885

E. Chiassarini, 1595 Broadway, New York 19, N. Y.—
Room 747, :

Chicago Album & Specialty Co:, 426:S. Clinton St., Chicago
7, I.—Booth 21.

Chicago Musical Instrument Co., 30 E. Adams St., Chicago
3, Il.—Rooms 728, 729

iCole Corp., 823 S, Wabash Ave., Chicago 5, Ill.—Booth 101.

Columbia Records, inc., 1473 Barnum Ave., Bridgeport 8,

_ Conn.—Booths 10, 11, 12. = _

G. G. Conn, Ltd., Elkhart, Ind.—Rooms 731, 732.

Connsonata (Division of C. Gz Conn; Ltd.); Elkhart, Ind.—
Rooms 888, 889. . ,

Continental Music (Div. of C. G Conn; Ltd.), Elkhart,
Ind.—Rooms 740, 741, 820

Cora! Records, Inc., subsidiary of Decca Records, Inc.,
50 W. 57 St., New York 19, N, Y.—Booth 94.
Covrall Industries, Inc., 55 Ferris St., Brooklyn 31, N, Y.—
Booth 61. )
‘Dampp-Chaser, Inc., P. 0. Box 520, Hendersonville,
N. C.—Booth 45.

Danelectro Corp., 274 South Bridge Ave., Red Bank, N. J.—
Room 745.

3. C. Deagan, Inc., 1770 W. Berteau Ave., Chicago 13,
IIl.—Rooms 712, 890.

Decca Distributing Corp., 153 W. Huron St., Chicago 10;
[il—=Booth 95.

Pietro Deiro Accofdion Hdqs., 46 Greenwich Ave., New
York, N. Y.—Room 972 1 '

Allen B. DuMant Labs., Inc., 35 Market St., E. Paterson,
N. J.—Mezzanine.,

‘Dylggvox Corp., 40-05 21 St., Long Island City, N. Y.—=

om 650.,

Eden: Toys, Inc., 153 West 23 St., New York 11, N, Y.—
Booth 87.

Electro-Music Accessories Co., 313-321 S. Fair Oaks Ave,,
Pasadena 1, Cal.—Room 880.

L. A. Elkington, Musical Products, 323 E. 34 St., New York
16, N. Y.—Room 713.

Epiphone,, Inc., 142 W. 14 St., New York 11, N. Y.—
Rooms 726, 727.

Estey Organ Co., Birce St,, Brattleboro, Vt.—Rooms
800, 80014,

Estey Piano Conp. Bluffton, Ind —Room 850.

Everett Piano Co., South Haven, Mich.—Rooms 831, 832,

Excelsior Accordions. Inc., 333 Sixth Ave., New York 14,
N. Y.—Rooms 748, 749,

Carl Fischer Musicali Instrument Co., Inc., 62 Cooper Sa..
New York 3, N. Y.—Rooms 702, 703:

Fisher Radio Corp., 41 E. 47 St., New York 17, N. Y.—
Room; 636.

Freed Radio Gotp., 200 Hudson St., New York 13, N. Y.—

Rooms 683, 684, 685.

Jackson Industries, Inc., 500 E. 40th St., Chieago 15, Ill.—
Room 620, Booth 97.

Jesse French & Sons, Piano Divi H. & A. Selmer, Inc.;
Elkhart, Ind.—Rooms 843; 844 :

French American' Reeds Mfg. Co., lInc., 3050 Webster Ave.,

"~ New York 67, N. Y.—Booth 69. § .0

R. Galanti & Bros., 783 Broadway, New York, N. Y.—
Room 971

General Electric Ca,, Syracuse, N. Y.—Rooms/632, 633, 634.

Fred Gretsch Mfg. Co., 218 S. Wabash Ave., Chicago 4,
IIl.—Rooms 779, 780, 783.

‘Grogsman Music Corp., 740 Bolivar Rd,; Cleveland 15,
Ohio—Room 705.

Gulbransen Co., 816 N. Kedzie Ave.; Chicago 51, Il.—
Rooms 864, 876, 877, 878. :

Haddorff Pianos (Div. of C. G. Conn, Ltd.), 630 S. Wabash
Ave., Chicago 5, Ill—Rooms 825; 826 (Room 820
Continental).

Hammond Instrument Co., 4200 W. Diversey Ave., Chicago
39, 1ll.—Rooms 891, 892, 893, 894.

Hardman Peck & Co., 33 W. 57 St., New York 19,'N. Y.—
Rooms 814, 815.

Harmony %01 3633 S. Racire Ave., Chicago 9,3Il.—

om ‘736.

Hershman Musical instrumant Co:, 242-250 Fourth Ave.,.
New York 3, N; Y.—Rooms 785; 786.. _ i .

Highland Mfg..Co:, 1026:Ketiner St., Cincinnati 14, Ohio.—
Booth 55. »

Frank Holton & Co.; Elkhorn, Wis.—Rooms 750, 751.

House and Garden Magazine, 420 Lexington Ave:, N. Y.
N, Y —Booth 9:

House Beaiitifull Magazine, 572 Madison Aver New York,
N. Y.—Booths 105, 106. ;

Hudson Electronics Gorp., 110 E: 'Third St., Mt. Vernon,
N.. Y,—Booth 74. ]

Humes & Berg Mfg: Co., Inc.; 525 W. 76 St., Chicago 20,
111.—Booth 102. -

international Accordion ‘Mfi: Co.; 21330 Gratiot Ave., B.
Detroit, Mich.—Rooms 964, '965.

Janssen Piano Co. lnc., 237 E. 25 St., New York 10,
N..Y.—Rooms 81, 812, 813. . |

Jenkins ‘Music Co., 1217-23 Walnut St., Kansas City 13,
Mo.—Room 758,
G. C. Jenkins Co:, Box 168, Decatuy; [1.—Room 788,
JensenIndustries; Inc., 329 S. Wood St., Chicago 12, Ill.—
Booth 84 ]
Jewel Radio Corp., 1040 45 Ave, Long Island City,
N. Y.—Room 635. gl

Kay Musicali]nstrument Co., 1640 W. Walnut Stz Chicago
12; 1l.—Room 722, : ) 1

W: W Kimball Co.,31 E. Jackson Blvd\, Chicago 4, Tll.—
Room 810. i

Kohier & Campbell, Inc., 401-425 T, 163 St., New York
56, N, Y.—Rooms 802, 803.

Krakauer Bros,, 401 W, 124 St., New York 27, N. Y—
Rooms 827, 828, 829. .

Krauth & Bennigghofan,‘ 940 Symmes Ave., Hamilton,
Ohjo.—Room 742. 5

Borg Larsen, 116 W. 48 St., New York;, N. Y.—Booth 59.

G. Leblanc Co., 2210 Sixtieth St., Kenosha, Wis.—Room 756.

Leedy & Ludwig Drums/(Div. of C. G. Conn; Ltd.), Elkhart,
Ind-—Room 796., "

Lester Piano, Mfg. Co.,.Inc., 1533 Chestnut St., Phila. 2,
Pa.—Rooms 846, 847, 848, 849. ;

Wm. Lewis & Son, 30 E. Adams St., Chicago 3, Il.—
Room 704. )

Lincoln Engineering Co., 5701 Natural Bridge Ave.,
St. Louis 20, Mo.—Room 659, -

tinton Mfg. Cos, Inc., 919 N. Nappanee, Elkhart, Ind.—

¥ Room 793.

Little Golden Records (a Div. of Simon & Schuster, Inc.),
1230 Sixth Ave., New York.20, N. Y.—Booth 7.

Mills Music, Inc., 1619 Broadway, N. Y. 19, N. Y—
Booths 56, 57. ) :
Maurice Lipsky Music Co., 114-116 E. 16 St., New York 3,
N. Y.—Room 724. _ i
Lo Duca Bros. Accordion 'Co., 2451 W, North Ave., Mil-
waukee 5, Wis—Rooms 9783, 974.

London Gramophone Corp.; 521-539 W..25:5t., New York 1,
N-Y.—Booth 1. .

MGM Records, 701 7th Ave., New York 19, N. Y.—
Room 104, ) g

Maas Organ Co., 3015 Casitas Ave. Los Angeles 39,
Calif,—Rooms 896, 897, 898. 4

Dagna Electronics Co., 3707-3711 W. Jefferson Blvd,,
T.os Angeles 16, Cal.—Booth 15. g

Magnavox Cos Bueter Road, Ft. Wayne 4, Inc.—Private
dining room 18: .

Majostic Radio & Televigion, Inc., 70 Washington St.,
Brooklyn:1; N. Y.—Room 605. al
Manual; Arts Furniture Co:, 1009-17 Hulbert Ave:, Cin-

cinnati 14, Ohio.—Room 819.
‘C.'F. Martin & Co., Inc., 10 W. North St., Nazateth, Pa.—
Room 757, ~ -

Martin Band Instrument Co. & The Pedler Co., Elkhart,
Ind.—Rooms 789, 790. 4 . At
Maxwell Meyers, Inc., 628 S. St. Marys, San Antonio,

Tex.—Room 706. .

(Continued on page 88
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Dealer Advertising

Rice Refrigeration, Concord, New
Hampshire, featuring Frigidaire. water
heaters.

Fikes Appliance & Radio Co., Tulsa,
‘Oklahoma, plugging Hotpoint washers,

Following dealers signing Zenith FM
ads in Tulsa, Oklahoma: Brown-
Dunkin, Jenkins Music Co., Tulsa
Service Lab,, Rich’s, Cornwell’s,
Vandever, Gree Electric Co., Angus
Shearer Appl. Co. and Woodmansee-
Abbott Music,

Smart positions right under the
newspaper’s listing of programs being
used by following Nashua, New Hamp-
shire, dealers: Jerry’s Radio Service,
Deluxe Radio, Ray Hackett and
George Cadieux.

C. C. Keys Music Co. (established
45 years ago) at Clarksburg, West
Virginia, using attractive  10-inch,
single column ads to feature Zenith
FM-AM sets.

Novel Display Window

Roy B. Fries, Benton Harbor, Michigan
dealer believes in the power of good window
displays. Shown is the set-up entered in
Gibson’s ““WinDough®’ contest. Mrs. Fries, an
.able artist, painted the backdrop. In the
roreground, she arranged a variety of real
tlowers.
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A Sales Idéa Is Successiul for Pennsylvania Dealer

e BHE  » tommom w1
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Standing room only at the back of the hall in the local tire house when Murray’s, aggressive

dealership, of Paoli, Pa., put on a free demonstration of "Electrical Living,'’ featuring the new
‘Philco electric ranges, home freezers and refrigerators recently. Several hundred members of local
women's clubs saw the "Broil-Under-Glass®’ feature of the new Philco tanges and a 30-minute meal
from a Philco freezer, prepared by Miss Lois M. McCloskey, Philco home..economist.

Small ads with lots of white-space
used by Moses Melody Shop, Little
Rock and Pine Bluff, Arkansas, to
stress Magnavox.

Room air conditioners being stressed
in Florida where a big season is ex-
pected. Big-space ads being run by
Rogers Electric Company for F rigidaire,
and Lowry Electric Co., for Carrier.
Both firms are located at Coral Gables.

R. Cooper, Jr, Chicago distributor,
has been running pages on GE television
signed by the following dealers: Bruno
Appliance, Bunge’s, Dreyer Electric, Keat-
ing’s, Lee Furniture Co., Northern Home
Furnishers, Singer Electric Company,
Smithe & Shanahan, Inc., Stanley Elec-
tric Apliance Center, Tele-tronics, Inc.,
Television Sales & Service Comany, Tri-
Par Radio, Vahey Television, Wetzel &

Beiriger and Wigdah! Electric Co.

Colen-Gruhn Co., Inc, New York dis-
tributors, using attractive 3-column ads
in the New York Times for Raytheon
Television receivers. Space is on one of
the radio & TV pages.

Baltimore dealers really went to town
in a recent special television section run
in The Sun. Among those using space
were Hutzler's, Television Company of
Maryland (they framed page ads with
Dictures of *officials, salesmen and tech-
nicians) ; Parkers, The Hub Abppliance
Store, Hammann's, Hecht Brothers, John-
son Brothers, Castelberg’s, Lears Broth-
ers, Pollack’s, Television Sales & Service
Center, Music House (featuring a tele-
vision record player attachment) ; Blum’s,
Charlie of Charles St., who used a big
bull’s-eye illustration plugging his name ;

e - o)

Music Mart, Stebbins Anderson, Roberts,
Atomic Television Co. (Service Co.);
Modern Appliance Service Company,
Gassinger Brothers, Park Radio, Stephen
Seth & Co,, Inc,, (distributors), Ameri-
can Television Service, and numbers of
sthers signing co-op ads.

In Memphis, Tennessee, Peabody
Appliance Company uses newspaper
ads to point out the features of Halli-
crafters TV sets.

Meters Help TV V'Sales

e

Al, Dietz, owner and manager ot Chevron Radio
& Teleymon, 527 So. Western Ave., Los Angeles,
Is o firm believer in meter sales to customers.
Says he: “Numeraus additional sales haye been
Created through use of the meter plan. Many
9 customer of mine has said, “I'd rather put
quarters in the meter at regular ntervals—]
don't miss the money that way.’ **
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YONKERS RADIO of Yonkers,
N. Y., located for a number of years
on Lawrence Street, has opened an
attractive new store on So. Broadway,
where TV, radio and electrical appli-
ances are being displayed in a modern
setting. .

“HAVING DEALT WITH US
FOR YEARS you know that our per-
sonnel is expert,” reads a postal card
soliciting TV service from customers
on the mailing list of Home Radio
Service, Inc., 253 E. 72nd St., New
York City:

NEWARK FIRM . EXPANDS.
Miles & Co., old-established Newark,
N. J., firm, has taken the store next
door and is modernizing the interior.
Located at 1029 Broad Street, the firm
handles a big line of radio, TV, and
appliances; stays open every evening
until 9. -

TOPFLIGHT REMODELING
JOB done in the store of the Standard
Electric Co.,, Ogden, Utah. There’s
a new tile floor, new fixtures, a modern
and attractive color theme. At the
rear, a new service department has
been set up. Four glassed-in listening
booths have been installed in the
record department.

A BANG-UP GRAND OPENING
was staged in Columbus, Ohio;, by
Major Television Center, Inc., 42
East Long Street. Featuring flood=
fights, models dressed as drum major-
ettes, free refreshments, free souvenirs,
and the appearance of many of the local
TV celebrities from the three stations
there, the grand opening brought shop-
pers all the thrills of a Hollywood
preview. Morris Snow and Simon
Kalish, officers of the company, were
hosts to all of Columbus. The large
rear portion of the showroom will be
used later om as a television theatre.
The store stays open every evening
until' 9.

Big space being used in Mempbhis,
Tennessee, by K & S Appliance Co.,
to sell RCA Victor television. ‘Re-
member—It’'s Service After the -Sale
That Counts,” is slogan used by
firm,
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Service REALLY Sells Appliances, Radies

“Sales through service is a feature
often neglected in this retail field,” says
Leland Desch, owner of Desch’s Apph-
ance store at 1311 Division Street, in
the new hub of Billings, Montana.
Mr. Desch, with 12 years of experience
in the service of Norge appliances -as
distributor’s factory trained setvice
representative, has made extensive ob-
servations into his theory of sales
through service.

“My policy will always be that of a
conscientious serviceman with strict
attention to all calls, regardless of how
stall the actual job may be,” says Mr.
Desch. Servicemen calling on homes;
he believes, are in*an enviable position
as salesmen. FIRST, they are there
by request and welcomed, SECOND,
anything they say will be accepted
with confidence. This applies to sug-

Retrigeraton features are ‘pointed out by
Mr. Desch. {He has a novel trade-in plan.li

gestions regarding additional appli-
ances as welll as service or replace-
ment of item about which they called.
And FINALLY, they are on the
ground to make observations regard-
ing future sales and prospects. Thus,
a trained serviceman, who can also
conduct a sales interview, will inspire
confidence,

Desch believes that every major sale
should be followed up within not less
than a week  of the
“Many times,” says Mr. Desch, “want
of just a bit of further instruction
will cause customer dissatisfaction.”

- Mr. Desch, who has worked alone

most of ‘his years in the field, has

installation.
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Dealer Desch shows a customer how fo
use an ifoner in his new Billings store.

coached liimself in selling as well as

service. When the time arrives, and
additional personnel is needed, he
plans to select only young men who
can be taught selling along with their
service work. “Nothing high-powered,
just friendly advice and consideration
with an eye to future good-will,”" says
Mr. Desch, referring fo his planned
sales training programni.

In addition to Norge appliances,
Desch’s also feature Zenith radios; and
Ironrite ironers. . A small stock of
electric housewares, consisting of per=
colators