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ThOUSGndS Of L”:E

. o boree and SATURDAY EVENING POST
: :m;:; g e readers right in your own community will
- o see plenty of Air King Advertising during 1951. .,
;vf i S continuous barrage of big, hard-selling ads that
1 ‘

will do a bang-up job of pre-selling Air King for you.

BUT THAT'S NOT ALL! Air King is ready
with a MERCHANDISING PLAN that will bring these

new customers into your store. It's powerfull It's
dramatic! It's complete! Gives you everything you
_ need...NEWSPAPER MATS — RADIO SPOTS — 24

W iecrmomics €OETITY SHEET POSTERS—DISPLAYS—and a full line of
other promotional materiall Ask your dis- ‘

tributor today about the AIR KING
MERCHANDISING PLANI

. has verything!
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IN THIS ISSUE JANUARY, 1951

COVER—The Sales Future of '51

WHAT'S AHEAD—In Radio, Appliances, Records and Television.. . 33, 34, 35
RADIO-TV STATISTICS :

4-FIELD FORECAST ...

REVIEW OF THE MARKET

THE TELEVISION DISTRIBUTOR—Key Focior in Six Billion Doltar
Business

SATISFIED CUSTOMERS BUILD BUSINESS

1951 CALDWELL-CLEMENTS DISTRIBUTOR DIRECTORY of the
Radio, TV, Electronic, and Appliance Industries Begins on page 115

NEW RADIO & TELEVISION MODELS
KNOW YOUR COSTS
RECORDER SALES ANGLES

Deconds, Phonographe, rfecessonies

FORECAST FOR 1951 FOR THE RECORD INDUSTRY
BIG UPSWING IN DISC SALES

IDEAS TO BOOST RECORD SALES

NEWS OF THE RECORD INDUSTRY

Stectnical Appliances

FORECAST FOR 1951 FOR THE APPLIANCE INDUSTRY
ELECTRICAL APPLIANCE PRODUCTION STATISTICS FOR 1951
SELL MORE APPLIANCES

LATEST ELECTRICAL APPLIANCES
ELECTRICAL VALENTINES

Senvicing and Sound

OUTLOOK FOR SERVICING

REVIEW OF TECHNICAL DEVELOPMENTS OF TV DURING 1950..
SERVICING WITH AN OSCILLOSCOPE

NEW AIDS FOR THE TECHNICIAN
DEMONSTRATION OF RCA COLOR TV SYSTEM
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s

i

et bt rsimins B g aboecs

rectangular black tube.
gany or blond veneered
finely figured doors and

17"
swivel casters—easy to turn,

Genuine maho
cabinet with

.

17C101

* January, 1951

RADIO & TELEVISION RETAILING




BIALK-

Now, General Electric meets the
overwhelming demand for life-size, lifelike G-E
Black-Daylite Television with three big-screen
sizes, 16, 17 and 19-inch. Blond and mahogany
: veneered cabinets to cover all tastes. Every
i technical advance, pioneered or developed by
General Electric is featured in these superb re-

b

i

16€113.16" rectan-
gular black tube.
Genuine mahogany
veneered cabinet.

\

16K 1. 16" rectangular aluminized black
tube. 3-speed automatic phonograph.
FM-AM radio. Genuine mahogany or
modern blond veneered console.

black tube.

RADIO & TELEVISION RETAILING < January, 1951

SHIFALR o

THAT'S WHAT YOUR CUSTOMERS WANT

Vi

16T5. 16" rectangular black
tube. Compact cabinet—
hand-rubbed, genuine ma-
hogany veneered.

16€103. 16" rectangular
Genuine ma-
hogany or modern blond
veneered cabinet.

TE TELEVISION

ceivers, making them outstanding in today’s TV
market. It's a pleasure to offer your customers
exactly what they want, backed by a name they
can believe in. For the complete story on these
big-screen models, see your G-E television dis-
tributor today or write to the General Electric
Company, Receiver Division, Syracuse, New York.

19€105. Elegant console—super life-
size pictures. 19" black tube. Superb,
hand-rubbed, genuine mahogany ve-
neered cabinet with finely figured
doors. Mounted on swivel casters.




cordially invites you |

fo come in and see the

latest Magnavox instruments
during The Winter Market
Januvary 8 -9

at the new Magnavox
Permanent Chicago Showroo_m

Room 1116 o Merchandise Marl

Handy place for
television, too!

Kin_g-sized pictures
as big as life!

Clearest pictures!

L Simple tuning!

Ou'-of-this-yvorld sound!

H E M A G N AV 0 X
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ATORS
... ELECTRI¢ RANGES
.oo Al ITIONERS
...BALANCED BEAM TELEVISION
... RADIOS end RADIO-PHONOGRAPHS

N ow, all across the nation Philco Dis- program that started right back on the
tributors are showing new Philco products drawing boards.
that will make appliance history in 1951. Yes, again in 1951, the driving force for

Here, from. Philco, you'll see no mere progress is Philco Advanced Design . ..
face lifted lines—no carry-over collections bringing you your biggest opportunity for

of refurbished old models. The new 1951 appliance volume and profits.

Philco lines are new from the ground up. See and decide for yourself—that more
New in «concept and design, new in engi- than ever before this is the line and the
neering and features—they are the planned - year to Concentrate on Philco, the most
result of a multi- million dollar retooling profitable franchise in the appliance field.

RADIO & TELEVISION RETAILING ¢ January, 1951 5




INTRODUCING 7 new models
Maintaining Westinghouse Reputation :

for dependability and extra in addition to the greatest demand line
performance . . . Full-service backing . . . in Westinghouse history to peg every
Continued fair profits. popullarl TV bracket.

... 17" table TV in blonde
“frosted” oak.

642K20, the Stratton
...201 screen—mahogany-
finish console with full doors.

635T17, the Dorset
... 17" table television in
mahogany color plastic.

640T17, the Andover

... 17" screen in mahogany 165 square inch, 16" 1ube 641K17, the Brentwood
cabinet.

643K 16, the Carlton

) <. 17" screen in mahogany-
pictures, Mahogany finish. finish console g




647K 17, the Warwick
...17" pictures in modern
“frosted"” oak console.

638K 20, the Copleigh

...20" mahogany
console.

646K 17, the Shelton
...17" screen in mahogany
finish console.

628K 16, the Hampden
... 16" pictures in a console
finished in mahogany.

633C17, the Manorcrest

...Sharp 17" pictures, 3-speed
phonograph, AM-FM radio in
mahogany finish.

\VCStinghouse




WORLD'S LEADING MANUFACTURER OF PRECISIO

TELEVISION DEALER!

HALUCRAFTERS

4 HAS THE
. dynemic
For their own homes . funer

for their personal television
pleasure, the experts buy
Hallicrafters!

Their judgment is by comparing,

with their own eyes. You, too, can see The 890 "PROVINCIAL"
what the experts see, PRECISION performance! in Honeyed Maple

Hallicrafters exclusive “Dynamic Tuner” brings you
television’s CLEAREST picture, with 2 to 4 times greater
sensi tivity than other leading sets.

allicrafters TV

THE SET THE EXPERTS OWN!

20" Rectangular
Black Tube TV
—AM Radio

— 3-Speed
Phonograph

the hallicrafters co.
N RADIO & TELEVlSlON . CHlCA»GO 24, ILLINOIS

RADIO & TELEVISION RETAILING - January, 1951
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Full-page, eye-catching ads
like this appear regularly in

THE SATURDAY EVENING
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neighborhood prestige. Feature G-E
tubes on your shelves; display them
prominently on your counter. Your
G-E tube distributor (better phonq,:-%" ’
him, it’s quicker) gladly will help&ygb“:xf Sl e n s e
tie in with this national adverf'iskihg_. ; V .
Or wire or write Electronics D'epa_r,i-'.'
ment, General Electric Company,
Schenectady 5, New York.
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UNIVERSAL

...WITH A GREAT CLEANER OFFER

aond all am:tbv\gnu,
extra TV seat or ha ‘:»

CARRIER

AND sronms-‘ml_ %

Cuts cleaning time 25% by )
keeping attachments l'umdy: - S
one trip to and from ”ngﬂcj%
Beautiful chrome frame, rub-
ber-tired wheols, heavy duck
back. Stoir glide and rubbor-
feet on a sturdy metal base.

A $1995 valve!

This same offer £
made with Universal Cleaners B‘
YC 6702 and VC 6700 at

slightly higher Frices.

America's
Most Complete Line
of Home Cleaning
Equipment

10 RADIO & TELEVISION RETAILING - January, 1951




Leads Again!

41ES FOR YOU!
ROMOTION TO BUILD MORE SALE
A GREAT PRO
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t now to clean up on cleaner sales this Spring
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Eight reasons why

should be YOUR plan

*

1. WHOLESALE FINANCING

The CommerciaL CreprT Pran provides you with the financing
you need to keep your floor and warehouse stocks at their best
level . . . for better sales. Quick deliveries close sales. With
CoMMERCIAL CRrEDIT financing you can “have it in stock.”

2. FAST CREDIT APPROVAL

Not every one of your prospects is a good credit risk . , . hut

évery one is a good potential sale. ComMERCIAL  CREDIT'S

elaborate and nationwide facilities make it possible to provide

quick and sound credit decisions. Good sales will not be lost
. through superficial credijt rejections.

3. LIFE INSURANCE PROTECTION

Here is an important selling and protection feature. Under
CoMMERCIAL CREDIT'S PLaN the unpaid balance is cancelled in
the event of purchaser’s death. (Not available in California.)

4. PROPERTY INSURANCE PROTECTION

Another important sales feature is that the unpaid balance is
cancelled in the event of damage to, or loss of, the merchandise
+ - - as defined in the policy.

5. AUTOMATIC SALES FOLLOW.-UpP

Your time payment customers are your best prospects. CommEg.
C1aL CREDIT’S automatic sales follow-up keeps you informed as
to the credit status of your time payment customer.

6. TESTED COLLECTION SERVICE

From CommERciAL CreDIT'S long experience, trained personnel
know how to handle collection of time payment sales without

m ]‘ I"“"’I

§=

i

12

*

.. more than 300 offices in principal cifies of

in 51

7. NATIONWIDE SERVICE

Many potential customers are people who have lived in your
neighborhood only a short time. Also, time payment customers
may change their residence before payments are completed. [t
Is Important that you have the credit and other facilities of
ComMERCIAL CREDIT'S 300 offices throughout the United States

and Canada.
8. BUILDS CUSTOMER GOOD WILL

The CommEerciar Crepir Ppan is “SALES” Service as well as
more eflicient financing. Our success depends on helping yon

To help you make

~-MORE SALES.. M ORE PROFITS
~MORE SATISFIED CUSTOMERS

Phone, wire or write the ComMERCIAL Crepir office
nearest you. OQur representative will gladly show you
how the Commerciar CREDIT PLaN can serve you better.

Choose and Use the
COMMEBCIAL CREDIT PLAN

CoMMERCIAL CREDIT CORPORATION

A subsidiary of Commercial Credit Company,

Baltimore . . Capital gnd Surplus over $100,000,000

the United States and Canadag

RADIO & TELEVISION RETAILING - January, 1951
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Steadibeam”. . .

always a clinching sales point

One of the pet peeves of television

set owners is the program disturbance
sometimes caused by moving planes,
trains, autos, buses, trolleys, or

tropospheric disturbances.

This is where the new Du Mont
Steadibeam comes to the rescue.
All Du Mont Telesets* without exception
have this automatic signal compensator,
the most advanced form of |
automatic gain control in the

television industry today.

The Du Mont Steadibeam positively
insures uniform signal strength,
whether the station is distant or nearby.
It compensates automatically for
rapid or slow variafions in signal, due
to any of the hazards mentioned above
as well as many others. It retains picture
brightness, for example, despite
variations as great as 100 to 1!

'It is an advantage that makes Du Mont
Telesets easier to sell. It is one of those
wanted features that a set owner brags

about to his friends and neighbors. And
The DU MONT

TARRYTOWN,

with 17-inch The new Du Mont Steadibeam, like
Rectangular

tube, combining the Du Mont Sensituner,* the Du Mont
TV, AM-FM

radio, 3-speed Signalock,* the Du Mont Extra tubes,
phonograph.

that means _more Du Mont sales for you.

is one of the many Du Mont plus values
that result in better performance,
longer set life, lower service cost,

more satisfied customers.

You'll do better with Du Mont —Television’s most coveted franchise

Copyright 1950, Allen B. DuMont Laboratories,

RADIO & TELEVISION RETAILING « January, 1951

Inc., Television Receiver Division, East Paterson, N. J. and the Du Mont Television Network,
515 Madison Avenue, New York 22, N. Y.

*Trade Mark

13
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al PUsH IN HISTORY

Here's why owners call it the

WORLDS MOST USEFUL RADIO!

* No more worry about falling asleep and leaving the radio
and light on...no more waking to jangling alarms. .. no more
getting out of a cozy bed to turn the radio on or-off. Not
with the famous General Electric Clock-Radio. It's the world’s most
useful radio, ideal for everyone, every room. So popular it outsells
all other makes combined! Of coutse it's a fine-toned G-E radio—plus.a
G-E electric clock that tells time even in the dark. In four stunning
colors, all at the sane low price! Get youts today!

General Electric Company, Electronics Park, Syrasuse, N. Y-

et ancaaaisre B

A
o SR PR
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All-out promotion to break
all sales records for all time !

AMERICA’S #1 Favorite gets the works in
February. That’s the month POST and
LIFE, with 40 million readers, break out with
a smashing 4-color page on G-E Clock-Radios.
147 newspapers will carry great big ads right
down to the retail level. For radio and for TV
screens, special spots and films are available to
tie-in your store. And for use in your store,

Big, dominating factory-paid
ads in 147 markets are sched-
uled for 1951. Biggest local
newspaper campaign in G-E
Clock-Radio history.

Giant clock hands and sales
features, die-cut and ready to
paste on your window. without
obstructing view. Dozens of
other uses inside your store.

(A

there’s a terrific turnabout display table, a de-
luxe shadow box, a brand'new idea in window
displays, streamers, folders, display cards, etc.
Quantities of all the promotion material come
to you, ready to go to work. Cash in on the
World's Fastest Selling Radio! See your G-E
radio distributor, or write General Electric
Company, Receiver Division, Syracuse, N.'Y.

Exquisite Shadowbox Display
—permaneiit, sturdy, made of
metal; glassand molded wood.
Self-illuminating. Perfect for
window, couater, floor display.

slickest silent |
salesman _yetrl_

It’s terrific! Revolving, turn-
about table—displays 7 G-E
Clock-Radios with all sales fea-
tures. Sets up in 5 minutes. Only
33" high!

Striking, new TV film commer-
cials now at all TV stations.
Proved radio spots to tie-in your
store with this great campaign.

Your G-E radio distributor has
the whole works ready to de-
liver to your store. Streamers,
folders, display cards, mats,
scripts, everything you need.

GENERAL g ELECTRIC

RADIO & TELEVISION RETAILING °+ January, 1951
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A most compr
television instruments —inc

ehensive collection of superior
orporating the la
known to the television industry,
Symphonic-Tone System,

most luxurious cabinetry

test technical developments
the world-famous Capehart

and the handsomest,
available anywhere today! W
our advantage to view this di.
1 at your earliest convenienc
Permanent Display Room 17118

¢ believe
splay

€.

it will be greatly to v
and demonstratio

WSS 2 CAPEHART.FARNSWORTH CORPORATION, Fort Wayne 1, Indiane
ﬁ‘ An

Associate of Internationgl Telephone and Te/egraph Corporation

16
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TAKE A
TIP FROM

. TORCHY

Here’s really big news...Olympic’s great new 20"
‘Rectangular TV sets, which so many of your customers
have been waiting for. New super-powere:d chassis,
engineered for superb picture definition and contrast.

Specially designed for maximum range, with fine

performance even in extreme fringe areas. The price?

... surprisingly reasonable...in line with Olympic’s

super values.

Model 970, above, Olympic’s
20" table-top leader, shown
mounted on swivel base, Model
969, left, features 20 tube in a
magnificent console with doors.

TeLeVvliSION

LYMPIC RADIO AND TELEVISION, INC., LONG ISLAND CITY, NEW YORK

See these and other Olympic values at the Furniture Show
Space 118-119, 17th Floor, American Furniture Mart, 666 Lakeshore Drive, Chicago

ADIO & TELEVISION RETAILING + January, 1951 19
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New Non-Spill Recording Head
New Positive-Control Lever
New Console Response

Mo

AN-SPILL RECORDING HEAD—An enginee‘ring trivmph,
tadds life to your wire ond eliminates forever threat
spilled or tangled wire.

e e — ML
race:

,r‘I)SITIVE CONTROL LEYER—For ease of operation,

“itegmted with a new broking system, it prevents

ADIO & TELEVISION RETAILING + Jonuary, 1951

THESE features have customer-appeal and they mean even
more sales for you! Remember, no other home wire
recorder offers you these exclusive, sales-building features.
You know that when you sell the Webster-Chicago
Electronic Memory Wire Recorder you are selling the one
magnetic recorder that has a/lready gained public
recognition and acceptance.

The NEW 288" is now rolling off the assembly lines at
unprecedented rates and they are all equipped with the
three latest developments in magnetic recording.
1-Non-Spill Recording Head, the fool-proof magnetic
recording head that eliminates spilled and tangled wire.
2-Console Response for unequalled tone fidelity and
3-Positive Control Lever for new simplicity and ease of
operation and quick, sure stop and start action. In
addition, an integrated emergency braking system adds
another control to assure the finest recording with a

minimum of wear and maintenance.

Your customers are learning about these new features
through a complete national advertising program. There
is a tremendous cooperative advertising campaign for
you, too! See your nearest distributor today!



For More Sales Concentrate in

Pictorial Review

THE ONE GREAT SUNDAY MAGAZINE WHICH

LETS YOU CHOOSE YOUR MARKETS

NLY IN PICTORIAL REVIEW can you buy from 1 to10 ol America’s Total 10-Market Circulation Takes
O richest “key” markets separately ... put the. full mi‘ght.y .srales Your Advertising To Over 6,000,000
pull of a great .Sunflay Magazine to work for youin tl.lat 1nd1v14ual Families With the Sunday Issues Of:—
market where it will benefit you most. And, to multiply the effect
of your advertising, you get such effective sales aids as these:— Seattle Post-Intelligencer
Color reprints at cost in any quantity you desire for salesmen’s San Francisco Examiner
portfolios, or trade or consumer mailings. Easels for reprints of
your advertisements to use as point-of-sale displays. Broadsides
« « . your advertisement and three pages of editorial matter . . |
with dealer’s imprint, supplied at cost. Among radio and television

New York Journal-American
Baltimore American Detroit Times

Los Angeles Examiner

advertisers that have used PICTORIAT, REVIEW during 1950 are the Milwaukee Sentinel
following: Admiral, Sylvania, G. E., Motorola, Arvin, R. C. A, Boston Advertiser
Victor, Zenith and Dumont. Why not tie your product to this Pittsburgh Sun-Telegraph

9 . .
proven sales-Pow.er Nnow? Chicago Herald-American

A HEARST PUBLICATION Represented Nationally By HEARST ADVERTISING SERVICE

22 RADIO & TELEVISION RETAILING - January, 1951




There’s a Ready Market

a fine PRQ,FIT for you...in

Zenith’s spectacular new

ZENITH DOES IT AGAIN . . . with the Hollywood Antenna
here’s really a BRAND NEW itemn that’s both artistic and
efficient . . . and that’s bound-to-seLL . . . for it reflects
one’s pride of ownership in his home.

STRIKINGLY NEW . . . GENUINELY UNIQUE . . . there’s a
$ large and immediate market for the Hollywood Antenna A A 1
]‘ Vane, for present TV home owners everywhere will want a unique combination of [weather vane and antenna
i1 it. anD TV prospects will ask you about this decorative
it  installation every time! Stock it . .. PROMOTE it . . . and
you’ll realize a mighty handsome PROFIT from carrying it!

The Weather Vane unit is topped by a legendary witch

- of sterybook fame and “‘rides high” over the inconspicu- ﬁ
% ous IN-Line Antenna which fits parallel to the chimney /
i top or roof. The antenna functions effiziently on both f‘g 1
1 high and low television bands. /

TV purchaser who is sales- i i

receptive {o a new and beauti- the ANTENNA. Skillfully engi- the WEATHER VANE. A sturdy
neered in Zenith's laboratory . . . Black Anodized Aluminum unit

ful antenna an d can be the antenna insures fige television . . . it stands 13 inches high. The

“stepp,ed up”’ on the difference reception in suburban areas and [ cross arms measure 23 inches across
metropolitan centers. .. . and the entire unit, of course,

on installation cost, is rust-proof

TV Owner who prides himself on b
the appearance and beauty of 2zl f B =
his home.

TV Owner who would like to
replace the unsightly antenna
installation that mars his home,

RADIO
TV Owner who would otherwise > CORPORATION
prefer “poor reception” to hav- 6001 Dickens Ave.
ing an “unsightly” outside Chicago 39, il
- antenna,

e

1 /
|
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UND!
Great OLD Name in Electronics

Great NEW Name in Television

i

gt | HY ARE S0 MANY PEOPLE going into television stores and 4
vl . 4 8 . o o
A » » saying: “I didn’t know Sylvania makes Television Sets! They
must be good sets!”

:
Because the buying public has been confused by all the claims and }j

counterclaims—all the technical terms that mean nothing to the
consumer.

The public has been groping. People want a name they can trust.
Sylvania is that kind of name.

PEOPLE KNOW ;

, : |l
- . -E That Sylvania’s 50 years of electronics experience means un- 1 '
SYLVANIA 177 Table Model. Super-powered surpassed engineering skill,

chassis, Movie-Clear* pictures. Studio-Clear* )

sound, static-free. Exclusive wide-angle, non-glare 2 That, as one of the oldest and largest tube-makers, Sylvania
features. Built-in tunable antenna. Provides for has been intimately associated with Television since its incep-
phonograph attachment. Choice of three cabinets: tion. It has supplied and is supplying tubes to many of the

Blond, Mahogany, Walnut — all Sundberg-Ferar . 2

styled! greatest and most exacting manufacturers of Television Sets.

3 Now that Sylvania has a Telev
know that this company has st
pendability of its sets,

ision line of its own, people
aked its reputation on the de-

Sylvania is a Name with Built-In Integrity.

SAN 1A\

MOVIE-CLEAR™

Buyers accept it. They never have to ask: “Is that a good set?”
And the beauty and ch

aracter of Sylv
plete the sale —on sight!

ania furniture designs com-

Sylvania is the new, fresh, exciting note in Television Merchandis-
mg. It.adds.lustlie to any store’s display. Many merchants find
Sylvania their prize demonstrator. It adds profits to any store's
merchandising. ‘

4 * fal . . s c o
*Svlvania Trademark Put your faith m a Na,me the PUbllC Irusts!

SYLVANIA ELECTRIC PRODUCTS INC.,RADIO AND TE

LEVISION DIVISION, 254 RANO ST., BUFFALO, N

EW YORK
24

RADIO & TELEVISION RETAILING - January, 1951



L
Sk

s fas

o
i i

i

Rk s

SYLVANIA 19” Mahogany DeLuxe Console Combination. Your “concert-
grand”! Designed by Cedric Errol Millspaugh. Life-size BIG pictures, Rock-
Steady, Movie-Clear*. Three built-in antennas. AM-FM radio of unmatched
tone quality. Automatic “pull-out” record changer for all speeds. This is the
ultimate in home entertainment! -

viewing. Studio-Clear* sound. Built-

| & i 5 ' 3 %..__ : .“,..,v 3 - " ) Z . " 5 ) o 4 i : 4 7]
ey SYLVANIA 17” Mahogany DeLuxe W » A o o =}

4 ] Console, with doors. Big Mello-Tonex* -

: screen that gives you everything. SYLVANIA 19” Mahogany DcLuxe
b Wonderful wide-angle, non-glare Console, with doors. Life-size BI1G pic-

| ture gives Rock-Steady, Movie-Clear*®

Established 1901—Fifiieth Anniversary Year in antenna. Only two front control ?nter.t:lir;mer)tl. E:\'Tlusiv? “pictlurk‘-
! - . ) . positions. Provides for phonograph raming,” wide-angle and non-glare
Radio Tubes; Television Picture Tubes; Electronic Products; attachment. Available inr{’\’alnst. P featurel;_ Studio-Clear# tone tbhat‘s
Electronic Test Equipment; Fluorescent Lamps. Fixtures, Sign static-free. Beautiful ca b‘i nets b}'
ST ubing, Wiring Devices; Tight Bulbs: Photolamps . Television Sets. %l]ln(}(l{el‘g—l‘ﬁl'ﬂl', also available in
O,
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“First” for ’51!

DIRECTED BY

PABLO CASALS

10 magnificent single LP Records. One of the greatest
recording projects ever undertaken—the heart of the
Bach Commemorative performances at Prades, France.

3325 LP Records ML 4345, through 4354,

Y New Verses by
OGDEN NASH

* NOEL COWARD with

ANDRE KOSTELANETZ, ¢
and his ORCHESTRA

3325 LP Record MI, 4335 (Coupled

with Ravel: Mother Goose Suite).

Or 78 rpm Album Set MM-966

MOON |

By Oscar H‘amme;stein II and Sigmund Romberg
STARRING
ELEANOR STEBER and NELSON EDDY

Chorus and Orchestra conducted by Leon Arnaud

8 famous hit selections
3334 LP Record ML 2164 or 78 rpm Album Set MM.975

NN S N A

o~

; e
R

ass PV

ALLY ADV ERTISED

N H Time, News-
blications including d Gardens,

mes an .
. Better Ho HohddY/
Esquire, Seventeen,
Gardeﬂl
an

s—with
. se ie Harpel' L
autiful; HT':an American, Arla_n:s,rea ders totalling
1 4 [ H
Redbooks COSmoRC ¢ of record-comsciot 120 promotion
g dous av
a tremen

ted by @
than 45 million! Supporte
more tha

i ram. L
d Marchandising Progrd ”
an i ’_

1
In a full list of great ¢

week, New Yorker;
House Be

i

MENDELSSOHN:

CONCERT® o E MINOR

for Violin and Orchestra

ISAAC STERN, Violin, with The Philadelphia Orchestra,

Eugene Ormandy, Conductor

33% LP Record ML 4363 or 78 rpm Album Set MM.973

Firsi, Finest, Foremosi in Reco}ded Musi;:
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e Famous Arvin 16"
Console Model 4162 CM

99

(in blond $369%5)

Never has any one
television set com-
bined such high qual-
ity and peak perform-
ance! It represents the
farthest-forward prog- ;(i
ress of TV to date! ———==4
Superb cabinet styling
inimported mahogany

veneer (or Limed Oak)
with exquisitely beau-
tiful appointments in

gleaming crystal lucite /// / /// / y /
| and finish-o’gold. Both share these out-

§ standing features:

® Rectangular No-Glare Black Tube
’ ® Gated automatic gain control for
% minimum picture disturbance
5‘; ® Town-country switch for rock-solid l n
‘r‘“ stability in town or out in fringe areas | »

//////// o

B ® Straight AC circuit, 26 tubes
4 including rectifiers " .y e . s i
i © Exclusive Arvin Velvet Voice tone system America’s Dl'Sme‘UlShed Te|_ev1-S|on Set
! ® Powerful electro-dynamic speaker pe i
L ® Continuously variable tone control
;‘ ® Phono-jack and built-in antenna Write for distributor’s name !
® Super-powered for peak ARVIN INDUSTRIES, Inc., Columbus, Indiana
performance everywhere (Formerly Noblitt-Sparks Industries, Inc.)

e

See this history-making Arvin at SPACE 441-442 American Furniture Mart — Jan. 8-19

Other models from $129.95. Prices subject to
change without notice. All prices plus Federal ARVIN ALSO OFFERS AMERICA’S MOST COMPLETE

| ise t d ranty. Prices slightly high = X
i adae- e ghitly hugher RADIO LINE — Prices from $15.95 up!

All 1951 Arvin television receivers are designed
for easy conversion to receive color broadcasts
transmitted under established FCC standards.

4
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ﬂ These needles are handled by all Radi

Eisen INDUSTRIES, /nc.

kaged with each needle

fons is pac

ion instruct

B A set of installat

Ask for them by the Jensen nymber ind

329 SOUTH woop $T... CHICAGO 12, L.

icated.
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A BLUE RIBBON LINE : e ¢ IN BLUE RIBBON STORES

g v EE STy
‘«14.-'-"._';:_. o E*J‘_ g RN ﬁ

| Here’s why the biggest stores
in the biggest markets

push BENDIX TV

The picture with the Billion Dollar* background
Yeou Can SOUNDLY BUILT—

Because Bendix Television is built to maintain one of the finest reputations in American industry,
you can bank on it to maintain yours as well. Built from a background of electronic experience

@a gmdd “tété unsurpassed in the field, it offers you and your customers a picture that wins every comparison
and a record of reliability that stands alone. Styling is in key—marked by a smart simplicity
that makes a Bendix cabinet fit easily.into any decorative scheme. From every standpoint, it is
a line you can sell with pride and confidence.

BENDIX SOUNDLY BACKED—

Because Bendix Television is a division of one of America's largest industrial organizations,
you can count on Bendix to be here when keener competition has had its way with bull marke?
manufacturers. That is why leading stores put so much selling time and advertising spoce
behind Bendix Television. An investment in Bendix not only pays off today—its future is
among the finest in the fleld.

SOUNDLY SOLD—

Because Bendix restricts its line to popular picture sizes and a few proven cabinet styles, it is
one of the easiest lines to stock and sell. Bendix adds to this ease by maintaining stocks in a
country-wide chain of warehouses, only hours away from any store. Freight prepaid to you

. quick turnover styles and prices . . . and discounts bigger than many and big as any add
to a profit picture that buyers call the most attractive in she industry. Get the facts—there is still
room for quality dealers in a few top markets.

GET THE COMPLETE STORY—
VISIT BENDIX:

Space 545D, American Furniture Mart, January 8 through 18
Space 481, Western Furniture Mart, February 5 through 9

,csg Fgg:.gs AS RADAR AND GUIDED MISSILES. FAMOUS FOR RELIABILITY
_%w E mu THE FlNEST PLEDGE OF QUALTY IN TELEVISION.

W..r el

'BENDIX RADIO TELEVISION AND BROADCAST RECEIVER DlVlSlON e BALTIMORE 4, MARYLAND

DIO & TELEVISION RETAILING ¢ January, 1951 29



Fourteen national magazines, with a combined monthly circulation
of over 12,000,000 will carry ads consistently for V-M tri-o-matic
phonographs! That means thousands of pre-sold prospects for you
to work on! Don’t miss this golden opportunity for extra profits.
Back up this consistent national advertising by making full use of
the complete V-M sales promotion package— generous cooperative
advertising program, a complete series of marted newspaper ads,
full-color counter displays, full-color banners, folders and bro-
chures. There’s everything you need to turn brospects into sure
isales. Act now, to 8¢t your share of this big plus business in '51.
-See your jobber or representative for complete detajls !

RADIO & TELEvision RETAILING « January, 1951
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Dependably Built for Dependable Performance

THE STARLIGHT—Model RC-1720;—17” rec-
tangular TV, fine AM radio, all-speed record
player in spacesaving mahogany cabinet, 2334
wide, 40" high, 18Y4"’ deep. 22 tubes, 2 recti-
: fier tubes, 1 crystal. Keyed Automatic Gain Con-
l Visit us at the Furniture Market trol end Automatic Frequency Control, built-in
|

' RAYTHEON DISPLAY (_0\““ OR a REFOND O; : antenna, exclusive one-knob tuner.

|| Stevens Hotel, Room 600, Guumnteed by

#| 601, 601-A, January 8B to 19 Good Housekeepmg

|'1’E§ o AS ABvERTISED WS

i

i

‘. »

" NEW 1951 MODELS! Sparkling new models with

1 plenty of beauty-appeal lead off the 1951 Raytheon

] line—tailored for dealer profits! For full informa-

. tion, contact your Raytheon distributor or write us! AT L A e N T
Do it now! M-1712—17" rectangular Model C-2006—big 20"

i ) TV. Durable maroon plas- rectangular T ,f.ine mch;)gl-'
NEW BIGGER ADVERTISING! Eye-catching 4-color i S g

! ads — big, dominant pages —in LIFE, POST, GOOD ELPARK G desPs
HOUSEKEEPING —will be telling over 40,000,000

consumers that “You buy DEPENDABILITY when
. you buy RAYTHEON TV”! And you get a com-
f ' plete promotion package for more sales!

% ! NEW COLOR PROTECTION! Every Raytheon
TV set comes equipped so that a connector
. for a color adapter can be installed for a
small fee. Thus you can assure your
prospect that Raytheon is ready for
color TV when he wants it!

One Complete Price with
Full Dealer Mark-Up!

To assure you full mark-up—and to
simplify a sales-killing price structure
—suggested resale prices on Raytheon
TV will be *“total’”’ prices, including
manufacturer’s excise tax and liberal
1l-year warranty on parts and picture
ATTENTION: RAYTHEON DEALERS! tube. One of many reasons why ...

The Raytheon "'5-Point Plan” for in-

List prices range

creased sales, bigger profits, is now from $269.95 to

coming off the presst Complete, factual, IT PAYS TO PUSH $695.00. Slight-
understandable, invaluable! Watch for TELEVISION ly higher West
your copy! and South.

BELMONT RADIO CORPORATION, 5921 W. Dickens Ave., Chicago 39, III.

Subsidiary of Raytheon Manufacturing Co.
|

lADIO & TELEVISION RETAILING + January, 1551 31



NOW! Two 24°s! A console and a combination wit

d ‘ J ¢ :
Y/

The RADCLIFFE
Magnificent, new console. .. Huge 24-inch tube—356 square
inches . . . as large as a full size newspaper page. Includes fa-
mous Stromberg-Carlson features — exclusive long-life tuner
... 12-inch concert-type speaker . . . special noise-free cir-
cuits. Beautiful period cabinet, mahogany veneers, com-
pletely hand-rubbed. 45%” high, 37%” wide, 23%” deep.

The STANCLIFFE

Complete home entertainment instrument that’s also ideal
for schools, clubs, auditoriums. 24-inch television picture . ..
high—ﬁdelity AM-FM radio . . | 3-speed automatic phonogriiph

= - all the other famous Stromberg-Carlson
engineering features. Exquisite period cabi-
net, decorator—designed, completely hand-

rubbed. In Honduras mahogany veneers.
46” high, 38~ wide, 26”7 deep.

Thereis nothing finer than a STROMBERG-C ARLSONj
Stromberg-Carlson Company, Rochester 3, N Y. —

In Canada, Stromberg-Curlson Co., Ltd., Toronto

32
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RADIOgTELEVISlON

\ILING

D. H. CALDWELL, Editorial Director

M. CLEMENTS, Publisher

{ PRE-CHRISTMAS SLUMP IN SALES OF TV, AP-
"LIANCES due to number of factors including: Tight-
ined credit controls, earlier panic-buying which satu-
iated many homes with products, color-TV (on tele-
lision sets); waiting by many to buy at Christmas time.
g;hristmas season was terrific, however, and is expected
So break all records.

1

:tI;ETS which existed in stores in the pre-Christmas
warket has just about died down. While it lasted, the
rice-changing business provided many a headache, as

wanufacturers, always highly competitive, waited until
i SINCE 1940, 1315 MILLION OLD CUSTOMERS

2 do.

e last minute to see what the other fellow was going

| THE CONFUSION OVER PRICES OF TV

ave died, more than 17 million marriages have taken
illace and more than one-third of all present families
51 the United States have been formed, points out the
{i7acaum Cleaner Manufacturers’ Assn.

i

j( “AS THE GOVERNMENT MOBILIZATION
cirogram is stepped up during 1951, it is expected that
Chortages will become even more critical, resulting in
aﬁreatly decreased television and radio production. Even
liptimistic guesses place 1951 production at no more

than six million television receivers—a wmillion and a

\ialf fewer than in 1950. On the other hand, shortages
‘nd higher wages are certain to mean higher prices.
o0, even with fewer television' receivers to sell, the
ollar volume of sales should still be fairly high.”—
Cenjamin Abrams, president, Emerson Radio & Phono-
f}’ém/)h Corp.

% ALL OVER THE COUNTRY, DEALERS are using
ncreased classified ad space trying to get experienced
‘alesmen and technicians. Manpower situation grows
nore critical daily.

WITH STEEL AND OTHER MATERIALS be-
oming tighter, the Appliance Mfg. Co., Alliance, Ohio,
as postponed all plans for new 1951 models of Duchess
washers. Stating, however, that the company will not
educe its advertising or sales production, F. W. Mc-
Trath, vice-president, said that “even though sheet
‘teel (as predicted by some authorities) may be less ob-
(ainable by anywhere from 25% to 45% by the middle
of 1951, there is the certainty of highly competitive
elling in a quite indefinite future.”

1

tADIO & TELEVISION RETAILING  January, 1951

- SHORTAGE OF RECEIVING TUBES for the serv-
ice trade is seen to be due not only to a general shortage
of tubes, but also to the fact that the replacement market
is getting 2 minimum from tube makers in favor of new
sets. Replacement needs in 1950, estimated at between
109, and 159, of the tubes in use, were between 65 and
100 million tubes. However, only about 60 million were
sold to the replacement market. With government pur-
chases likely to increase in 1951, the service trade is
likely to be worse, rather than better off next year with
respect to getting tubes for repairing TV a‘Tdr radio sets.

EARLY WINTER STORMS IN MANY SEC-
TIONS of the country damaged or ruined millions of
TV antennas. Servicers were swamped with calls for
repairs; new installations.

“WE MUST SELL HARD IN 1951,” B. C. Neece,
vice-president Landers, Frary & Clark, told members
of the National Electrical Manufacturers Assn., at a
recent meeting. He said that “It is the consensus of our
members that decreased consumer demand for major
appliances will be a greater factor in limiting 1951 pro-
duction than will the diversion of materials to prepar-
edness needs.”

LOOK FOR CURTAILED PRODUCTION on
room air conditioners in 1951, with manufacturers
concentrating on refrigerators. Fairly large inventory
of .air conditioners now on hand, but watch it go when
the hot weather sets in next summer.

“FEDERAL RESTRICTIONS OF THE USE of essen-
tial metals already are affecting the radio-television in-
dustry and in the coming year will contribute to a large
reduction in the output of radio and television receiv-
ers.”—Frank Freimann, president of the Magnavox
Company.

USED TV SETS, ON SALE on “radios rows” in
large Eastern cities, have just about disappeared; the
few still left fetching fancy prices to be salvaged for
parts and tubes.

SCARCE TUBES, EAGERLY SOUGHT AFTER,
continue to be sold to dealers at consumer list prices,
and higher. Unbranded tubes showing up in many
markets.
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What's Ahead!—in Radio,

THE COLOR-TV SITUATION NO LONGER an
important factor at the retail sales level. Shortly after
the FCC approval of the CBS system, sales did slump in
many sections, and a lot of very low-priced receivers
were purchased as “interim” sets. Nowadays, consumers
are telling dealers they are buying to get in ahead of
the possible shortages forecast in the news,

LATE XMAS BUYERS OF TV SETS bought
Many receivers with “temporary” installations at the
last minute. It will be late this month before the wma-
jority of such sets will be permanently installed.

SEEMS LIKELY THAT 4,500,000 PHONOGRAPHS
of all kinds, including those in combinations will be
sold in 1951 if manufacturers can produce that number.

“SOME APPLIANCES, AND | CAN'T TELL
WHICH at this time, may be off more than others.
It may well be that some products may even exceed
the 1950 volume they achieved.” I H. Ashbaugh, vice-
president Westinghouse Electric Corp., speaking of the
year 1951

409, REDUCTION IN PRODUCTION OF TV
sets, predicted by John S. Meck, president of Meck and
Scott. The shortages, Meck believes, “will create the
danger of a black market in television unless all of us
exert every possible control.”

“EVERYONE AGREES THAT THE LACK OF
ADEQUATE wiring has more to do with delaying
growth of electrical “service to the public, and there-
fore, the sale of electrical products, than any other
element.”—Charles T Lawson, w'ce—presidenl, Nash-
Kelvinator Corp.

Today's Efficient, Ethical Distributor—

Helps his dealer in selling, advertising, financing,
display and servicing
Will not dilute local markets by setting up too many outlets
Will make fair adjustment of damaged,
defective merchandise
Will not sell his products to unauthorized buyers,
such as consumers
Will not play "favorites”, but will distribute fairly to alj
Will not force unprofitable assortment deals on his retailers
Will call on dealers frequently—
make after-sale visits as well
Will not knowingly overload dealer
nor sell him products unsuited to locality
Will give retailer advance information
on coming new models, price changes
Will thoroughly test all products
before accepting them for sale to dealer

34

TELEVISION SETS IN USE reached 11 million by
January 1, 1951. Rate of increase is very likely to slow
down considerably due to shortage of sets in 1951.
Stations on the air wound up the year at 107, an in-
crease of only nine over a year ago. ~Network facilities,
however, increased greatly during 1950, with 47 of the
63 market areas now reached by network programming.

BECAUSE OF COSTS RISING ALL ABOUT
THEM, customers are spending cagily, but very few
prospects say television sets are priced too high, feel
that the purchase of a receiver is a sound tvestment
from all angles.

SEEMS SAFE TO PREDICT THAT many models of
TV sets, radios and electrical appliances will be avail-
able in good supply during first quarter of 1951, and
that such merchandise will have to be sold. Smart manu-
facturers, wholesalers and dealers are going ahead with
Plans to keep sales promotion activities ac high levels.

WITH TV NO LONGER A NOVELTY, CON-
SUMERS ARE Paying mach more attention to Such
things as tone of sets, cabinetry, and additional services
Such as AM and FM radio, phono jacks and built-in
phonographs. Though the trend is certainly toward
bigger pictures, this feature alone is far from being
the chief determining factor in sales. =~

_ FRB HAS MADE AN INTERPRETATION on how
Regu_lgtion W applies to free-trial of demonstration
acuvities of dealers, The Regulation requires dealers in
such cases to collect the specified down-payment within
ten days after delivery of the article for trial. They
usually allow 30-days trial. FRB solved the problem
simply from anp administrative viewpoint. The dealer
collects the down payment within ten days after de-
livery for trial or demonstration. If the custo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>