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OU picture the Iresistible woman before you
see her. She appears in a halo of exquisite
fragrance. Men are indinctively drawn to her. The
power to attract, to fascinate is the secret of

IRRESISTIBLE PERFUME. Let it be yours, too.

On your next adventure apply a touch of Irresistible
Perfume to your hair, on your lips, your throat
and behind your ears. A drop, too, on your lingerie
is so feminine and so exciting.

Millions of women everywhere — on Park Avenve,
. along Broadway, in contries thioughout the world
.. . prefer IRRESISTIBLE PERFUME for its exotic,

lasting fragrance.

To be completely ravisking use all of the [rresistible
Beauty Aids. Each has some spe-
cial feature which gives you glo-
rious new loveliness. Certified pure,
labora ory tested and approved.

Only 13c each at all 5 & 10c Stores




RADIO STARS

-‘m} A METRO-GOLDWYN-MAYER Production

This page looks like a “Who's Who" of Hollywood ! Imagine seeing four of your favorite

screen stars in one grand picture! The story was so good that M-G-M decided to make a real
film holiday of it by giving it this ALL-STAR cast. The result is a gay, sparkling, romantic,
deluxe production in the best M-G-M manner—and that means the tops in entertainment.
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Paoul is contributing unsparingly to the ad-
vancement of modern music. His search for
tolented youngsters is a tireless one: And when

he finds them their futures are assured.

Radio Stars Magazine long has admired
the unselfishness with which Paul Whiteman
has achieved fame. it believes that his Wood-
bury Musical Varieties program bespeaks the
uncanny brilliance and genius of the man. To
him and fo his program Radio Stars presents

its Award for D'nsﬁngu'nshed Service to Radio.
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Sue, It Wids cabodd You-

Here’s “Lucky Sue” who
knows the Screen Stars’ secret

,‘J PEOPLE SAY
M LUCKY IN LOVE," BUT
| KNOW LUCK HASNT A
THING TO DO WITH IT J7]

o —
[ LIKE MOST GIRLS | US?

ROUGE AND POWDER,
BUT NEVER DO [ RISK

50 | ALwWAYS|
- OUARD MOST
= ‘!r‘ -~ CAREFULLY -
? 4/ ,—-‘ C/‘\GAINST pa . ¥

BUT ALWAYS BEFORE | GO

TO BED, | USE

LUX TOILET

SOAP. ITs
ACTIVE

COSMETIC SKIN, THANKS
10 Lux ToILET Soap

OU can use cosmetics all you
wish,” says Loretta Young,
“yet keep your complexion exqui-
site with Lux Toilet Soap.”

This simple beauty secret is mak-
ing thousands of girls lovelier. Lux
Toilet Soap guards against Cosmetic
Skin—dullness, tiny blemishes, en-
larged pores.

We are so sure you will be de-
lighted with the results of this care,
we want you to try it free. Just
send a clipping of this paragraph
with your name and address to
Lever Brothers Co., Dept. 005
Cambridge, Mass. By return mail
you will receive two full-sized cakes

of Lux Toilet Soap.
(This offer good in U. S. and Canada only.)

10R£m Youne

STAR OF THE 20TH CENTURY-FOX
PRODUCTION, ““LADIES IN LOVE’/
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NBC 7:30 P.M. EST M-T-W-T-F; NBC
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[UNTIL SHE sMILES]

She evades all close-ups...Dingy teeth and tender gums

T’S ONLY human na-

ture to wait breath-
lessly for such a lovely girl to turn her
proud head—to reward your admiration
with the glory of her smile!

And it’s only human nature to resent
it, like a physical blow, when she does
turn, when she does smile—and all her
loveliness turns to ashes! For when a
smile betrays dull and dingy teeth—ten-
der and ailing gums—no glory of eyes or
hair can save loveliness.

NEVER NEGLECT “PINE TOOTH BRUSH"

Too many soft foods. ..too little work and
resistance for the natural health of our

destroy her charm...She ignored ‘PINK TOOTH BRUSH"

teeth and gums—there are the reasons
why that dental warning “pink tooth
brush” is so often in evidence.

And for the sake of your own loveli-
ness and your own health—if you see that
“tinge of pink” on your own tooth brush,
see your dentist. You may be in for serious
trouble. But he is far more likely to ex-
plain the menace of our “modern menus”
—to tell you to take better care of your
gums, to give them more exercise. And he
may tell you—he often does—to switch to
Ipana Tooth Paste and massage.

Play safe—get Ipana today. Rub a lit-

tle extra Ipana into
your gums every time
you brush your teeth! For Ipana is es-
pecially designed to help your gums as
well as clean your teeth. You'll soon no-
tice an improvement in the health of
your gums. New circulation wakens lazy
tissues. Gums grow stronger. They feel
firmer. They look better. And they’ll cer-
tainly be far safer from the threat and
danger of serious gum troubles.

The first ten days of Ipana and mas-
sage will show an improvement. And
thirty days will convince you that you
should have changed to this modern, sen-
sible health measure long ago.




® Feel dizzy, headachy? Skin sallow and
inclined to break out? These may be signs
that the system needs clearing out. Mil-
lions now enjoy freedom from the mis-
ery of constipation. For an ideal laxative
has been found—a dainty white mint-fla-
vored tablet. Its name is FEEN-A-MINT.

MINUTE WAY!
Three minutes
of chewing
make the
difforance

® Just chew FEEN-
A-MINT, the laxa-
tive that comes in

delicious chewing gum. Chew it for 3 min-
utes—longer if you like. The chewing
makes the difference! FEEN-A-MINT
brings blessed r-e-l-i-e-f. Used by
15,000,000 people of all ages. Non-habit-
forming. Convenient. Economical.

® Again able to enjoy life! All accom-
plished without griping, nausea, or dis-
turbance of sleep. No upset stomach due
to faulty elimination. No splitting consti-
pation headache. No medicine taste. So
try FEEN-A-MINT yourself — the cool,
mint-flavored chewing-gum laxative that
is winning thousands
of new usersdaily.

sized boxes
only
15¢ & 25¢

Slightly higher in Canada,
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EXPLAINING THE RATINGS

The Board of Review bases its percentages
on the assumption that all radio programs
are divided into four basic parts: material,
artists, presentation and announcements,
each consisting of 25% and making the
perfect program of 100%. These ratings
are a consensus of opinions of our Board
of Review and do not necessarily agree
with the editorial opinion of Rapio Stars
Magazine. Programs outstanding as to
artists and material, often suffer because
of poor presentation or exaggerated com-
mercial announcements. There have been
many changes in program for the summer
months. The Board reviewed as many of
the current major programs as it possibly
could before this issue went to press.

70. AMERICAN PAGEANT OF YOUTH ....57.4
NBC 12:00 Noon EST Sun.

71. KATE SMITH'S BAND ... ............. 57.3
CBS 7:30 P’M. EST Tues. Thur.

72. NATIONAL BARN DANCE .56.0
NBC 9:30 P.M. EST Sat.; NBC 8:00 PM.
PST Sat.

73. UNCLE EZRA'S RADIO STATION...... 56.0

NBC 7:15 P.M. EST M-W-F

74. THE FLYING RED HORSE TAVERN ..55.8
CBS 8:00 P.M. EST Fri.

75. EDWARD MACHUGH, THE GOSPEL
SINGER .. ....... .................. 55.8
NBC 11:45 A M. EST M-T-W-T-F

76. SPORT PARADE—THORNTON FISHER 55.6
NBC 7:45 ''M. EST Nat.

77. SALT LAKE CITY TABERNACLE AND

ORGAN .. ... ... ... ..55.0
CBS 11:30 A M. EST Sun.

78. WILDERNESS ROAD .. ........... 55.0
CBS 5:45 P.M. EST M-T-W-T-F

79. BOBBY BENSON  ..... ........55.0

CBS 6:15 P.M. EST V

80. GREATER SlNCLAlR MlNSTRELS ...54.6
NBC 9:.00 P.M. EST Mon

81. JUDY STARR AND THE CHARIOTEERS 54.5
CBS 7:30 P.M. EST Mon.

82. TODAY'S CHILDREN .. .. ............. 54.4
NBC 10:45 A M. EST M-T-W-T-F

83. BROADWAY VARIETIES . ........... 54.0
CBS 8:30 P.M. EST Fri.

84. DEATH VALLEY DAYS.. .............. 54.0
NBC 9:00 P.M. EST Thur.

85. PICK ANDPAT ......... ............. 53.3
CBS 8: 30 P.M. EST Mon.; CBS 8:30 P.M.
PST Mo

86. BENNY FIELDS YOUR MINSTREL
MAN §3.2
CBS 7:30 P.M. W-F

87. MUSICAL TOAST—JERRY COOPER,
SALLY SCHERMERHORN, RAY

BLOCK'S ORCHESTRA . ... ...... 50.0
CBS 7:00 P.M. EST Tues.

88. DAVID HARUM . ... ...... ......... 49.8
NBC 11:00 A.M. EST M-T-W-T-F

89.VIC ANDSADE .. ... . . .. .. .48.6

NBC 3:30 P.M. EST M-T-W.T-F: NBC
11:30 AM, ST M-T-W-T-F stations WJZ
WSYR, WLS, WilHaAM

90. EDGAR GUEST IN WELCOME VALLEY 48.6
NBC 8:30 P.M. EST Tues.

91. FIVE STARJONES ... . ... ......... 47.8
NBC 10:15 A M. EST MT-1W-T-F

92. MA PERKINS e e . 47.2
NBC 3:15 P.M. EST M-T-W.T-F

93. UNCLE DON READS THE FUNNIES. 46.7
MBS 0:00 P M.EST M-T-W.T-F, Noon Sun.

84. RENFREW OF THE MOUNTED. . .46.0
CBS 0:45 P.M. ST M-T-W-T-F; CBS §:15
PAM. PST M-T-W.T-F

95. LITTLE ORPHAN ANNIE.
NBC 5:45 P.M.EST M-T-W.T-F
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C%Wat are the
8 "MUSTS" doctors

demand of a laxative

oUR doctor’s deepest concern is your
liealth. And any medicinal product
even remotely connected with your health
assumes great importance in his mind.
You will discover, for instance, that
physicians have a definite standard of re-
quirements for a laxative before giving it
their approval. Read these 8 points care-
fully. They are very important.

WHAT DOCTORS REQUIRE OF A LAXATIVE:

It should be dependable.

It should be mild and gentle.

It should be thorough.

Its merit should be proven by the test of
time.

It should not form a habit.

It should not over-act.

It should not cause stomach pain-~.

It should nat nauseate, or upset digestion.

EX-LAX MEETS THE DOCTOR'S
REQUIREMENTS

Ex-Lax checks on every point the doctor
looks for in a laxative. Not merely on one
or two. But on all the points that the med-
ical profession includes in its code. You
can have no better proof of the confidence
Ex-Lax enjoys than the fact that manv
physicians usc it in their own homes.

When Nature forgets=—
remember

EX-LAX

THE ORIGINAL CHOCOLATED LAXATIVE

For over 30 years mothers and grand-
mothers have given Ex-Lax to their chil-
dren. Why? . . . Because the very qual-
itics that make Ex-Lax an ideal laxative
for you are doubly important to a child’s
welfare. Ex-Lax has proved so satisfae-
tory in millions of cases that it has become
the largest-sclling laxative in the world.

CHECK THE DOCTOR'S FINDINGS' YOURSELF

Try Ex-Lax the next time you need a
laxative, and you will see how right the
doctor is. For Ex-Lax is mild and gentle.
It works thoroughly, but without the
slightest discomfort. You'll experience
no stomach pains, no nausea, no weak
“dragged down” feeling. And Ex-Lax will
not form a habit—you don’t have to keep
on increasing the dose to get results.

A REAL PLEASURE TO TAKE

Ex-Lax tastes just like pure, delicious
chocolate . . . so diffcrent from harsh,
nasty-tasting catharties. It’s the perfect
laxative for all—-children and grown-ups
alike. All drug stores have Ex-Lax in
10¢ and 25c sizes. Or if you prefer to try
Ex-Lax at our expense, mail the eoupon.

l— — —TRY EX-LAX AT OUR EXPENSE!— — -
(I’aste this on a penny postcard)

Ix-Tax, Inc,, P. 0. Box 170 ChJRHG
Times-Plaza Station. Drooklyn, N. Y.

I want to try Ex-Lax. Please send free sample.

1
%
o
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KEEP YOUNG AND BEAUTIFUL

Honey Chile, Bob
Hope's Sleepy-time
Stooge, who really is
Margaret Johnson,
faithfully follows
a cleansing routine
every night before
she goes to sleep.

A special make-up
scarf, whisked over
your dress, makes
Zour powdering and
rushing a pleasure,
says Honey Chile.
The scarf snaps on
one shoulder.

BEAUTY HINTS FROM BOB HOPE'S

HONEY

CHILE — THE BLUEBONNET GLAMOUR CIRL

IT’S smart to be lazy, says Honey Chile, and we believe
her. IFor Honey Chile to you, and Margaret Johnson to
her Texan family, has laziness down to a fine art. She
actually puts it to work for her, in keeping “voung and
beautiful.”

Yes. ma'am, Honey Chile may claim to be one of the
laziest gals south of the Mason-Dixon line, hut we claim
that she is also one of the loveliest.  She is a tall. willowy
blonde, with honev-colored hair, the proverbial Southern
belle’s peaches-and-cream complexion, and eves a deeper
blue than a whole field of Texas bluehonnets.  Inciden-
tallv. she flew to Dallas, Texas, recently to reign as Queen
of the Bluebonnets at the Texas Centennial, which is our
idea of the perfect job for Foney Chile. next to heing
Bob Hope’s stooge in The Atlantic Fawily.

There is a radiance about this dimpled, laughter-loving
Honey Chile which reminds me of the definition of glam-
our given by a famous Hollywood director. He said: "1I'm
going to take the poetic license of Carl Sandburg, who
defined poetry as a svnthesis of hyvacinths and biscuits; 1
sayv that glamour is a synthesis of sunshine and laughter.”

But we were back where glamour began with a yawn.
Honey Chile has a perfectly grand system for keeping
beautiful and lazy all at the same time. She loves having
her hair brushed and, if put to it, will brush it herself, but
a plan she likes bettersis to have her sister or girl friend
brush it for her, and then she reciprocates by manicuring
the sister’s or girl friend’s nails, which requires less elbow
grease, but more talent. )

Honey Chile’s own nails are meticulously manicured.
She does them herself. She is superstitious, too, about

10

She thinks it is bad luck to wear the
same shade twice in succession! She has a lot of super-
stitions, hut that is the only one she would tell. Mavbe
part of that superstition might be accounted for sub-
consciously, in the fact that she adores bright shades of
polish, and likes an excuse for changing shades as often
as possible.  When we took the photographs, she was
wearing a rust shade of polish which blended in beauti-
fully with her peach négligée and the bright ribbon tied
around her bomny blonde hair.  (It's too bad we couldn't
have had color photography in this case.) She was going
to don a dark blue knitted suit with a perky bandana next.
so her next change of nail polish was to he a new bandana
red.

In spite of the fact that Honeyv Chile maintains staunch-
ly that every bone in her hody is lazy. evidence will slip
out now and again that denies it. Take the suit, very
beautifully done. that she knitted herseli : and the evening
gown she showed me. She admits that, as bhefits a
Southern lady, she can *“do anything™ with a needle. From
authoritative hearsay, too, I understand that she can do
right nobly with a skillet and some good old Southern
cooking ideas. In fact, her idea of a perfect day off is to
spend it making pies and things.

Honey Chile is a girl after our own hearts. She loves
to eat. Lspecially Southern smothered chicken! She has
what she calls her lazy way of keeping her figure, never-
theless, because not even Honey Chile can eat her cake
all the time, and have “it”, too. Her way is very simple.
You can follow it. too. s soon as she gets up in the
morning. she has a large glass of orange juice. Then all

her nail polish!
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Milk and sleep are Honey
Chile's only recipe for keep-

ing young and beautiful.

she has for breakfast is a glass of
milk. You coffee drinkers would no
doubt have to substitute the coffee
for the milk. For lunch, this |
Southern food-lover contents herself
with another glass of milk, and a raw
vegetable salad, or a vegetable plate.
(If you want a non-calorie dressing, '
you reducing gals, here it is. Just
plain mineral oil, plus lemon juice, a ‘
dash of Worcestershire sauce and
maybe a pinch of mustard.) For
dinner, Honey Chile indulges herself, |
Southern smothered chicken and all
but she never takes second helpings,
and she never eats both bread and
potatoes. So you have a shining ex-
ample of will power in the luscious
Honey Chile, who maintains that her
grandfather was a Confederate sol-
dier, “because the food was better.” |
Honey Chile loves milk. And right
here and now we want to squelch the
widespread belief that milk is fatten-
ing. Any food is fattening, if you
have enough of it. Just on calorie
count, for example, you will find that
milk hasn’t nearly the heavy caloric
content that certain other common
foods have. One glass of milk has
only about (Continued on page 63)
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know the Pe'f“’ '

SAYS THIS CHARMING ALABAMA BRIDE

pin care that y
r lovelier—

’ “My skin was never lovelier

amay

gwes .
ks to Cdm“y' sincerely v )
thanks ey Hil da Wade >y
¢ /: 5
(Mrs. Frank E. Wade)
August 51 1936 *

[ lXLDA waDE is even Jovelier than
her picture. This gracious bride
has a perfect complexion—smooth,
clear, fresh. “A tribute to Camay’s
excellent care,” she says.

Your skin, too, should have
Camay’s perfect care. For Camay
has a mild, gentle way of bringing
out the true loveliness of your com-
plexion. Camay’screamy,rich lather
soothes the skin. Camay’s tiny bub-
bles work energetically — cleansing

right down to every pore.In notime

at all, your skin will have a loveli-
ness all the world can admire.
The magic of Camay ? Its muld-
ness. Camay is definitely, provably
milder than other leading beauty
soaps. Try Camay today. Order half
a dozen cakes. Its price is very low.

Let Camay bring your loveliness to light.

11
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GET rid of blemishes, spots and pimples.
Give your arms, your throat, your
shoulders—as well as your face—the radiant,
youthful beauty that men admire so much.

Disfiguring eruptions vanish magically if you
remove their real cause. And the cause in thou-
sands of cases—perhaps in yours—is poisons
that have accumulated within your body and
tainted your blood.

To win the beauty you want—you must rid
your system of these poisons at once. So do as
thousands have done—and try pleasant-tasting
Yeast Foam Tablets today.

Yeast Foam Tablets are pure, wholesome
yeast—one of the richest known natural sources
of Vitamin B Complex. And this precious natu-
ral food substance works in nature’s own way.
It tends to strengthen and tone intestinal or-
gans—helps rid the body easily and naturally
of poisonous wastes. Then—your skin has the
chance to become truly lovely.

Get Yeast Foam Tablets today. End the fre-
quent cause of ugly blemishes—and strive to
make all your skin enchantingly lovely.

: Ask your druggist forYeast Foam
Tablets today—and refuse
substitutes.

2 / Mail Coupon
w. for Trial Sample
T NORTHWESTERN YEAST CO. |
1750 N. Ashland Av., Chicago, Ill. ¢
Please send FREE TRIAL sample of Yeast Foam :
1
|
|

1

[}

‘

: Tablets. (Only 1 sample per family.)  Ardf 11-36

| Name.________ ... .

|

{ Address_____________ - i |
. i

: Cily oo e State. . __._.__ 1
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TED:
men and women.

L tell you Rudy, | can paint

RUDY: So—jyou’re a portrait painter.

TED: No-—you are ignoramipuss. [
paint MEN on one door and WOMEN on
the other.

(TED BERGMAN on Vallée Vari-
eties.)

>

TIM: Why isn't your mother here
tonight?

IRENE: She’s home singing a duet.

TIM: With whom?

IRENE: With me.

TIM: But youw're here.

IRENE: I know, but I finished first.

(TIM RYAN and IRENE NOB-
LETTE, Jello Program.)
R
JACK: Mary, what do you want to do
with your vacation?
MARY: I'd like to go to Chicago and
see the World’s Fair.
JACK: The World’s Fair!
closed two years ago!
MARY: I told you it wouldn’t last!
(JACK BENNY and MARY LIV-
INGSTONE, Jello Program.)
——

KEN: Youwd be surprised, Fred. All
the girls in my home town don’t want to
marry.

ANNCR: How do vou know?

KEN: I asked them? . .. So, [ came
back yesterday feeling a little blue and
went to sce the “Gold Digyers of 1936.”

ANNCR: You mean the picture?

KEN: No—the Income Tax Depart-
ment ?

(KEN MURRAY, Rinso Program.)

——
I phoned down to the clerk

Why, that

MILTON:
and said: “There's a rat i1 my room.'
And he said: “Sorry, but he’ll have to
come down and register.”

ANXNCR: And did you register Mil-

ton?
(MILTON BERLE, Follies of the
Air.)
——
TED: I am a great Russian lecturer.
STRAIGHT: Did you ever speak before
a large crowd?
TED: Smertainly! I said “Not Guilty!”
STRAIGHT: Not guilty?
TED: I said it . . . but the jury didn’t.
(TEDDY BERGMAN, Vallée V arieties.)
-

FRED: I'm sure gonna miss Maw
around here. I reckon I won’t do much
eatin’.

JACK: You ain’t aimin’ to let your

grief interfere with yow're eatin’?
FRED: ’Taint that . .. Maw's took
our teeth!
(FRED ALLEN and JACK SMART,
Town Hall Tonight.)

RADIO

WILLIE: Wanna buy a sweepstakes
ticket?
GENE: Yeah—how much?

WILLIE: Twenty cents.
GENE: Tuwenty cents! [ thought they
cost two dollars apicce.

WILLIE: They do.

GENE: Then how can you sell ‘em
for twenty cents?

WILLIE: Easy. You sce, the race

was last week!
(WILLIE and EUGENE HOWARD,
Folies de Paree.)

-

PHIL: Good morning, Agnes. I would
have been here earlier, but I took the
elevator to the fortieth floor.

AGNES: But Phil, our studio is on
the third floor.
PHIL: I know ... I like to slide

down banisters.
(PHIL BAKER, Gulf Program.)

——

BOB: My uncle went to see Pagliacci in
Little Rock once, and went out and asked
for his money back because he wasn’t goin’
to pay his good money to have a fellow
laugh at him for ten minutes. When the
management saw him they gave him his
money, because they knew that tenor wasn’t
just singin’ a song!

(BOB BURNS, Kraft Music Hall.)

TIM:
night, but I notice you're wearing one
black shoe and one brown one.

Say, Irene, you look swell to-

IRENE: Isn’t that funny? My sister
had the same trouble this morning!

(TIM RYAN and [RENE NOB-
LETTE, Jello Program.)

——
OSWALD: I fell on my gun and the
gun went off.
KEN: Yes?

OSWALD: Yes ... the bullet went in
my chest and came out of my back.
KEN: Wait a minute . . . you can't
tell me that the bullet went in your chest
and came out your back ... why, it would
go through your heart and kill you!
OSWALD: Oh, no!

KEN: Why not?
OSWALD: My heart was in my
mouth !

(KEN MURRAY, Rinso Program.)
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- LAUGH

CHEERILY: It is so cute to watch the [

Selected Snickers from Popular

Programs

mamma kangaroos as they carry their
young around in their pouches.
) Y';AHBUT: What if they get indiges-
tion?

CHEERILY: Why? What do you
mean?

YAHBUT: Can’t keep anything on
their stomachs?

(YAHBUT and CHEERILY, Vallée

.~ Varieties.)

| FRED: How are things at your cousin’s
corset shop, Portland?

PORTLAND: She closed up her corset
shop. It turned out to be a bloomer.

FRED: She closed it in the knicker time,
eh?

(FRED ALLEN and PORTLAND
HOFFA, Town Hall Tonight.)

-

FIGGSBOTTLE: Can you yemember
when vou were born?

FISHFACE: | was just a baby then
—how could I remember?

(FISHFACE and FIGGSBOTTLE,
N.B.C)

A
MILTON: In my hotel, rooms are
one dollar and up . . . One dollar and
youw're up all night!
(MILTON BERLE, Follies of the
Air.)

PORTLAND: Why are they building
boats so big these days?
FRED: I don’t know . . . unless it’s to

bring over more sweepstakes tickets.
(FRED ALLEN, Town Hall Tonight.)

—o-

WILLIE: You know, Gene, I've got
a lucky charm that keeps me from going
broke.

GENE: Nonsense, I don't believe in
lucky charms.

WILLIE: I know what I know! With
my charm [’ll always have money in my
pocket.

GENE: What is this charm?

WILLIE: A hundred-dollar gold piece!

(WILLIE and EUGENE HOWARD,
Folies de Paree.)

(Continued on page 106)
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HE glamour of eéxquisite

finger tips may be yours
for so little with Chic. This lux-
urious quality polish in an artistic
oversized bottle is a real economy
to use. It’s the perfect polish —
easy to apply and long wearing.
With Chic only 10c you'll want
several shades to highlight any"
mood—grave or gay—as you wish.
Chic polish is obtainable in either
transparent or creme. Chic Pol-
ish Remover—plain, or oily for
brittle nails, makes a change of
polish utterly simple. Chic Cuticle
Remover completes a perfect five
minute mantcure at your own
dressing table.

Chic Manicure Requisites are
so!d in all Five cnd Ten Cent

Stores at 10c each.
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MHE WEARY WH

| in Hollywood, which means that all
{ you who are her screen and radio

- e s,

Gladys Swarthout Misty tulle for evening wear, with
shows Fall smartness in the daisy motif that is one of
gray wool stripes, Gladys Swarthout's preferences. You
with brown accessories. will see this in Champagne Waltz.
BY ELIZABETH A typical Swarthout effect.
Chic  homespun jacket of

green, brown and beige, and

ELLIS flaring beige tweed skirt.

GLADYS SWARTHOUT is back oo ]

fans will be able to feast your eyes
upon her once again and can tune
your ears to her charming voice.

She is busy making Champagne
Waltz, but she will find time, off-
screen, to satisfy the demands of her
air fans as well. To me, Gladys is
the true example of that very over-
worked description “A typical Ameri-
can.” Not only in her perfectly
groomed good looks, but in her per-
sonality and the perseverance be-
hind it. She has worked hard to
achieve a three-fold fame, in opera,
screen and radio. She doesn’t affect
a foreign exoticism, instead she is
animated and interesting-looking in
that special way which makes Ameri-
can women distinctive the world over.
She is lovely-looking but, quite aside

' Glamorous Gladys Swarthout in a fas
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SHE LIKEN .
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A BODY BEAUTIFUL with
the LINIT BEAUTY BATH

Just dissolve some Linit in a-tub of warm water
and bathe as usual. After drying, feel your skin —
it will be delightfully smooth and soft — And the

Linit bath does away with the damp or semi-dry
feeling of the skin that usually follows an ordinary
bath ... Make it a habit to take
a Linit Beauty Bath and join the

many thousands of women wh

) daily enjoy its refreshing luxury.
\ Linit ts also unequalled

for all fine laundering.

Another suit of beige and
gray blended wool, with a
peaked-crown hat of gray
and a matching pouch bag.

from that great asset, she has a
smartness and vivacity that is within |
the easy reach of every one of you.
Gladys is a home-grown product that
all of us can be proud to copy! |

The Swarthout wardrobe always is |
an interesting one and especially so
in this current season of changing
silhouette and detail. In color, her
clothes are adapted to the California
brand of a milder fall and winter,
but in lines and details, they are just
what all of us will be looking for to
wear through the Indian summer |
days of October and, later, snuggly
hidden beneath our heavy topcoats.

Gladys, like so many Hollywood
stars, 1s a suit fiend. Spring and
fall she adds several new ones to her
already large wardrobe. While her
suits are tailored, they usually have
some trick to the cut that gives them
a feminine silhouette. Often she
chooses the same material as her
husband’s suits for her own favorite
skirts and jackets. She has her
skirts tailored in a certain way that
makes them keep a perfect shape.
She likes (Continued on page 86)

cinating fall outfit
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RADIO RAMBLINGY

Jack Benny

Tales, tall or short, as you like

them, from the broadcasting byways

Autumn greetings!

Comes now the seasonal change.
The frost on the pumpkin and the
corn—if any—in the shock. The
new-lit leaf. New zest in the air.
New radio programs—and old
ones in gay new colors.

-

There’s the new stream-lined
Show Boat, presenting one of the
largest regular casts on the air.
Helen Jepson is the soprano star.
And how do you like its new
comedian, Horace Nimble? He's
Sam Hearn, and formerly was
Schlepperman, with Jack Benny.

-

Helen Hayes comes back in a
new dramatic series, Monday
nights. And the Firestone con-
certs once more star Richard
Crooks. . . . Guy Lombardo and
his Royal Canadians start a second
season at the Roosevelt Grill. . . .
Nelson Eddy begins his weekly
program for Vick’s. . . . Marion
Talley changes her program
schedule to Sundays, 5:30 EST
on the NBC-Red Network. . . .
Walter Winchell returns to the
Jergens program. .

Below, Sing Me a Love Song—Zasu
Pitts, James Melton, Patricia Ellis.

We can’t begin to list all the ex-
citing offerings that beckon us to
the dials this season. Omnly one
thing shows no weicome change—
the commercial announcements!

——
“TIGER, TIGER!

“Burning bright, in the forests
of the night,” those commercial
announcements still remain a
menace to enthusiasm for radio
entertainment.  Just when the
program is in full swing, the mood
pleasantly established, comes an
abrupt break—the killer is stalk-
ing its prey! Quickly the illusion
is slain. . . Perhaps it can be
restored in the next few minutes
—more often it is past rescuing.
And the destruction of illusion is
not even mercifully brief. It is
plaved with, tossed and tortured.
wearied to death!

——
We can’t quarrel with the spon-
sors’ purpose to present their
products. But in the right places,
and with a little more restraint.
. . Why can’t they all get to-
gether and take this matter up?
Bring illusion back alive!

(Continued on page 97)

Ethel Barrymore, First Lady of the
American Stage, with Ben Bernie.



IT'S FUN to be outdoors
but no kindness to your
skin. Face and hands
lose their niceness—get
coarse, dry, and rough
Smooth them-—sooner

with Hinds. lts pre-
cious softeners soak into
skin—stay there too
Your skin wins back
lasting smoothness
not just a half hour’s
slickness. Try Hinds in
the 50c size with the
new, free onc-picce dis-
penser. Read all about
it below.

(left) SOFT HANDS are
sweet music to his
cager touch. Keep
yours in the very-
much-wanted class
—by using Hinds. It
isn't watery. Every
rich, creamy drop
works better—soft-
ening and whitening
dry, red skin.

BRIDE CRIES over burnt V|
bacon, kitchen hands! So
much to do—only two
hands to do it with—and
both those hands getting
“sick and tired.’” Skin so
dry, it's cracking. Natural
softness dried out by oven-
heat and soapy work! Put
softness back again with
Hinds. It's quicker-acting
—not watery. Every creamy
drop does good!

IN HOT WATER and our—all day long. Hands
pucker up, chap and crack. Put softness back
into your hands with Hinds. Its prectous lubri
cants soak into dry abused skin, restoring nat
ural smoothness—not just a surface slickness
Hands freshen up with a sweet smell, a cool
soft look. Use Hinds regularly. It’s creamy
not watery. Every drop works!

FREE The first. One-Piece DISPENSER
IN THE STORES NOW'!
The new perfect 1-piece lotion dispenser! Free on
the Hinds 50c-size bottle! Ready to use. Nothing
to take apart or put together. Works instantly
Simply turn bottle upside down—press—out comes
Hinds quicker-acting lotion! Every drop creamy-

not watery. Keeps your hands fecling good, look
ing grand! Hinds comes in $1, 50c, 25¢, and 10c sizes.

Covyright, 1936, Lehn & Fink Products Corporation
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UST the other day we asked ourself:
“What about glamour on the air?”

“Is 1t possible,” we wondered, “to take a
glamour girl from the screen, put her on
a regular radio program and recapfure that
same elusive something which the lady possesses in
pictures?”” We decided to ask for opinions on this,
from people who should know.

First, of course, we must pick our glamour girl.
Hollywood, glamour’s major stronghald, has two out-
standing examples. Ask the man on the street and
he’ll tell you Garbo and Dietrich. Well, Garbo won'’t
talk—there are days when she doesn’t even speak to
herself—and since talk, or sound effects of some kind,
are essential to radio, our subject will be Marlenes
Dietrich.

Perhaps you heard Marlene with Clark Gable on
the opening program of the Lux Radio. Hour series.
This hour’s sponsors spend thousands of dollars every
week on their program. They can obtain the best—
or at least the most expensive—talent money can buy.
Naturally, they wanted to inaugurate the series in as
auspicious a manner as possible. So—this question
comes up:

Did they engage Marlene Dietrich because she was
a “name” or did they believe her radio histrionics
would add materially to the entertainment value of
the program? We put that question to Cecil B.

- \

;-E ‘m_.' ..

DeMille, one of Hollywood’s pioneer movie .makers,
who directs the Lux shows.

“Of course,” said Mr. DeMille, “for our opening
program we wanted the biggest names we could find.
But that doesn’t imply that we were in the market
for names alone. Entertainment is the keynote of our
program; if we don’t furnish it we can expect no audi-
ence. We selected Marlene Dietrich and Clark Gable
because we felt they .could give our audience the sort
of entertainment to which it is entitled.

“Does Marlene Dietrich’s personality register on the
air? I am definitely of the opinion that it does. For
Marlene not only has glamour of person, she has
glamour of voice. She can express an emotion with
a word. To me, her voice is one of the most glamorous
qualities about her.”

And Mr. DeMille should know his actresses. He
was in Hollywood almost before the town itself ar-
rived. With Jesse Lasky, as far back as 1915, he made
The Squaw Man, a major epic of its day, an enter-
prise which started a brand new California gold rush.
Since those days Hollywood has grown up, pretty faces
have heen wired for sound, matinee idols who stamped
their footprints in the forecourt of Grauman’s Chinese
Theatre have long since been forgotten, but C. B.
DeMille remains one of Hollywood’s most important
personages. Fot that reason alone, one can take his
word as the word of (Continued on page 54)

CAN RADIO
TRANSLATE THE
CHARM OF MAR-
' LENE DIETRICH?




Marlene Dietrich with Another of the many A desert rendezvous for the hapless
Charles Boyer in The beautiful scenes from lovers in The Garden of Allah, star-
Garden of Allah the same motion picture. ring Marlene Dietrich, with Charles Boyer.

IS\ MARLENES ALLURE
FOR THE EYE ALONE?

BY LEO TOWNSEND




B Y
ALBERT

HENRY
PHILLIPS

World Copyright, 1936, NEA Service, Inc.

Dr. Dafoe with the Quintuplets at their wading pool. The babies, from left fo right, are: Yvonne, Marie,

Annette, Emilie, and Cecile. They take to the

“SUPPOSE an epidemic should break out in a neighbor-
hood. . . . They do, sometimes—especially where people
are not over sanitary and careful. . . . What a wonderful
thing it would be, if we could have a community service
radio! Then your doctor could sit right in his office and
give directions to all of the sufferers at once—tell them
what regimen to follow, what precautions to take. . . .”
Dr. Dafoe knocked the ashes from his pipe and nodde
thoughtfully. “To minister to a whole community over
the radio,” he went on, “not only would save the doctor,
but his patients as well. And it would be as efficacious in
large cities as it would in small, scattered communities,
such as ours is here in Callander. Here they live so far
apart, it’s a problem to reach them when the snows set in.

pool in a big way, says the Doctor proudly.

“People,” the Quintuplets’ physician mused, “seldom
follow printed instructions precisely. But the human
voice, from the radio, reaches their hearts, their brains—
calls on their common sense. . . . Reading is not always
believing, but hearing is—especially if it is the doctor
speaking !

“Speaking thus, over the air,” said the grizzled small
man who, on a dismal May morning, two years ago, be-
came world famous, “your doctor, any doctor, may be
able ta save the lives of other babies as the Quintuplets
were saved. If it hadn’t been for radio,” said Dr. Dafoe
with conviction, “the whole present-day happy picture of
the Quintuplets might have been radically changed.” He
looked at me over the top of his spectacles. “Radio,” he

DR. DAFOE NURSES A DREAM OF BEING ABLE
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SAVE YOUR
QUINTUPLETS!

RADIO MAY
AS IT DID THE

Wide World Photos

The world-famous country doctor—Dr.
Allan Roy Dafoe of Callander, Ont.,
now to be heard on the Lysol program.

reminded me, “broadcast to the four corners of the earth
this phenomenal birth and made this remote, unknown
seftlement in the lumber region of Canada’s far north the
focus of world interest. To be sure, the press did its
part, but millions who seldom or never saw a newspaper
learned of the event, in their homes or huts or cabins,
from the voice on the air. And the Quintuplets were
adopted by the world. Their preservation and welfare
became a matter of public concern.”

We were sitting 1n the tiny “office” of Dr. Dafoe’s
simple home, in Callander, Ontario, Canada. This was
the office to whiclr he had hurried, half-dressed, in the
middle of that memorable night, and found a trembling
little man who pleaded with him to hasten out to- the

Dr. Dafoe being congratulated b
president of the American Medical Association and Dr. J. C.
Meakins, president of the Canadian Medical Association.

Dr. James S. MclLester,

Dionne farim—some four miles away. The expected baby
was about to arrive—prematurely, and Mrs. Dionne was
very, very ill.

“Only God and Nature could give us any help during
those first few terrible weeks,” Dr. Dafoe continued, “and
they both did. It was no time for talking—only for im-
mediate decisions and action. We had a sick mother and
five premature, under-nourished and barely-breathing
babies on our hands. The parents were poor and had
very little equipment for such extraordinary and criti
cal circumstances. For a long time, there were twenty-
two persons living and stewing and fretting in that little
French Canadian farmhouse. Several of us were desner-
ately fighting to save the lives (Continued on page 68)

TO SERVE A WHOLE COMMUNITY OVER THE AIR



Clamorous Carole Lombard

would make some startling

changes in our broadcasts!

Carole Lombard

HAVING heard beforehand that she is a young lady
with definite opinions and knowing that she is one of the
most gracious gals in Hollywood, we walked into our
Carole Lombard interview date with head and notebook
held high, in spite of the fact that it was one of those
Mondays when you wake up wondering what ever be-
came of Sunday.

Radio is a fine thing, we thought tp ourself, even on
this bluest of all possible Mondays and Carole Lombard
is a fine girl. In fact, anyone who submits herself to the
ordeal of an interview on Monday, any Monday, is not
only fine and beautiful—she is positively astounding. And
we'll fight the man who says she isn’t—only not on a
Monday, if you don’t mind.

By the time we had run all this through our so-called
mind we found ourself seated in the Lombard dressing
room, reaching for the Lombard cigarettes. (It is an
unwritten law, strictly adhered to, that no interviewer
smokes his own. He just sits there, mooching and listen-
ing. They whisper of a case, several years ago, when a
writer new to Hollywood actually bought a drink for the
interviewee. Naturally, he was promptly tossed out of
the press club, shorn of his credentials, and shot the next
morning at sunrise.)

Now that we all know how interviews are conducted,
and who pays, let’s get on with this one.

“I understand from the first paragraph that you’re a
young lady with definite opinions,” we began. “Do you
suppose you could tell your public what you'd do if you
suddenly found yourself ruler of the air waves?”

“My first definite opinion,” said the lovely Miss L., “is
that I shouldn’t care to inherit that throne. Of course if
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... IF RADI0 WERE
UNDER CAROLE'S THUMB

it were forced on me and the salary were okay, I'd start
right at home and do something about guest programs.

“With four or five national radio hours emanating from
Hollywood using picture personalities as guest stars, it
seems highly implausible to me that the sponsors can dig
up enough good material with which to surround all their
expensive talent.

“For instance, I've had several offers to appear and so
far I've turned them all down, simply because I haven’t
found a suitable vehicle. I don’t like radio versions of
last year’s pictures, because I don’t think people want to
hear a rehash of something they might not have liked in
the first place. A good radio dramatization of a current
picture, if that picture lends itself to radio adaptation, is
swell, but in my own case, The Princess Comes Across
is the only one of my recent pictures which would fit radio
requirements. My Man Godfrey is a good comedy and
screen audiences like it, but I'm sure that kind of comedy
on the air would sound like something just out of Major
Bowes.”

Carole Lombard, as you might well imagine, prefers
comedy to any other type of radio program. She wouldn’t
be averse to doing a comedy series herself if the right
script and the right offer came along. Anyone who saw
her grand Garbo impersonation in The Prinsess Comes
Across knows what Carole can do with comedy. She was
so good in that réle that a haughty foreign star on her
own lot—Paramount—held a private showing of the pic-
ture just to make sure it was Garbo Carole was mimicking.

“With radio under my thumb I would proclaim Jack
Benny as my favorite comedian,” Miss L.ombard con-
tinued. “His delivery is perfect, his diction is smooth

and he’s a natural master of ceremonies. Besides, he
advertises his sponsor’s product in the most painless
method possible. For instance, I never touch Jell-O, but
I buy loads of it simpl{ because of Jack Benny.

“One of the major faults witk radio programs is that
there is not enough painless propaganda. That, of course,
will all be changed when I'm queen of the air. One of the
first of my royal edicts will be this: Every sponsor in the
country will listen to a command performance of Fred
Waring’s Ford show. That’s my Utopia of all radio
programs. The music is swell, the program has vitality
and Mr. Ford mentions his product only twice in the en-
tire session. ‘Watch the Fords go by’ tells just as much
about a product as an announcer's saccharine speech about
the tremendous merits of so-and-so’s salad dressing, and,
as I menzioned before, it’s painless. At this moment, for
instance, I have a garage full of Fords and I'll bet you
can ransack the house for even a drop of so-and-so’s high
pressurec salad dressing.

“If I were ruler of the air, I would certainly add Fred
Allen to the list of my favorite court jesters. His pro-
grams arz fresh and, aside from his amateurs, very funny.
Offhand, I can’t think of any radio comedians who can
be classed with Benny and Allen. They are, to coin a
word, tesrific.”

There are other programs which would also win regal
favor. For instance:

The Hollywood Hotel program. Miss Lombard has
appeared on it twice, doing radio versions of her current
screen hits. She particularly admires Bill Bacher, the
program’s director, for his knowledge of radio and his
ability to get the utmost out of (Continued on page 98)



{1t -RADLD




Dorothy La-
mour, Para-
mount's Girl
of theJungle.

brLiomn .




s gecon
and © Gar 'S
a WW te P neimet wit
pea¥s gt at WS trons
cowr™ throd% nite duck Lrow” peings
(hat's what ey :
e © come t\\rough ke 2
and e 40 e &V cted- ot ¢
HOITY of yiews s
nen N€ to\d me what nhe Was don



sick ! ’
«No pot €
s sap\)\\'\te mue eyes
with g\'av'\ty. wperhal® 5 W€ sad
I o that I never con 90 packs not

ops

{ax3zs ey W

ested- They ?roba\)\y 3

e, e key—to—the»city ind of fung

Wan't L\ gond home at an-
fink (Contimc,((‘ on Pogé 60)

yeally
W
‘6Tmy d



ARE GUENT STARY
A NECESSARY EVIL ?

Would some radio programs be more entertaining if high-
priced indifferent "visiting firemen” were excluded?
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Kate Smith is a new recruit
to the ranks of those who pay
exorbitantly for gquest stars.

They had a lot of guests come to the house one night,
Bob (Bazooka) Burns recounted in his engaging drawl.
They didw’t have room to put ’em all up. So Pop went
outside.

It was a mighty cold night and by and by the folks got
kinda worried about Pop. They went looking for him
and found him out in the barn, under a wagon. He was
shivering till his teeth clicked.

“Cain’t we do something ter make yer more comfort-
able, Pop?” they asked him.

“Well,” Pop said, “yer might throw on andther wagon.”

WE HEARD Bob tell this story on Bing Crosby’s Kraft
Music Hall program—and we couldn’t help drawing a
deadly parallel.

In just this selfsame fashion the radio programs troop
home with their glittering guests—guests whose very
names imply exorbitant remuneration—clamoring for ac-
commodation for them at the expense of the whole radio
family. And Pop—and Brother and Sister, too—are
crowded out in the cold.

There’s not even an extra wagon to throw over them.
All the wagons are hitched to the stars!

It just doesn’t make sense! It doesn’t make good radio
entertainment nor good radio entertainers. We believe
that radio should, as it did in its early days, develop its
own artists.

William Lohr, president of the National Broadcasting

“ompany, supports our contention.
“This guest-star craze,” said Mr. Lohr, “has got to stop.

It’s not making successful radio programs. It’s not
pleasing the public. It’s not satisfying the sponsors. The
sponsors are paying out extravagant sums for something
that doesn’t sell their product. They don't like it.

“Radio programs,” he reiterated, “are defeating their
own ends, with this influx of guest stars—all of them
costing a great deal of money. All of them contributing
little of entertainment value. All of them alien to the
sphere in which they suddenly find themselves. Shoul-
dering aside talented folk who might become genuine
radio artists.”

It’s a curious feature of our psychology, that we all try
to be just like everybody else, instead of seeking ways
to be different, to achieve something original, unique.
If one stage play featuring an erring husband or wife is
a hit, we will have a baker’s dozen of such. If a movie
dealing with the more naive period of our history grosses
a tidy sum, out come all the films in covered wagons! Or
they’re all concerned with the careers of crooks. Or all
gunning with G-Men.

And if one radio program puts on a guest star, all radio
programs must have guest stars!

Listening to a series of radio programs, one is im-
pressed with a sense of repetition, of ennui, or growing
distaste. There is Kate Smith’s program. . . . Having
rounded up all discoverable champions, she now hunts
notables in any line. Arthur Hammerstein disinters dead
days with stars his grandfather made famous. Hollywood
Hotel brings on movie biggies—and stars whom we know
and delight in on the screen seem (Continued on page 72)
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Fred presents
his own program
on the air now.
He comes to us,
too, in the new
RKO-Radio movie,
Swing Time, his
sixth co-star-
ring movie with
Ginger Rogers.

WHEN the new Packard show went on the air last month.
it. came under the guiding hand—or is it feet?—of
radio’s newest star. Having achieved considerable fame
on the stage and on the screen, it is only natural that Fred
Astaire should come to radio. In this particular case,
however, radio came to Fred Astaire. And radio hopes
he likes it well enough to stay for awhile.

The Astaire bank account, as you may well imagine,
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| He does

FRED ASTAIRE TAKES
OFF! HE SINGS, HE
DANCES, HE BROAD-
CASTS —HE'S TOPS!

is in no need of refurbishing. It’s a streamlined affair
with all the latest improvements—meaning money—and
it took a lot of persuasion to convince Fred Astaire that
an heur a week on the air would add immeasureably to
his own personal happiness.

For an hour a week on the air, to-a performer as thor-
ough and as sincere as Fred Astaire, means many hours
of hard work. He’s not the kind of guy who can grab
his script on the way into the studio, rattle it off and rush
over to the pay window for the fabulous check, Astaire’s
been too many years in show business to think a person-
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Ray Fairbault

THING

fake the tickets

ality can click on name only. He knaws a performer is
as good as his last performance, and for that reason you’ll
probably find that the Astaire radio show will turn out
to be one of the smoothest on this fall’s air lanes.

For one thing, it is undoubtedly the biggest one-man
show on the air, for the Astaire duties cover a wide ter-
ritory. He’s not only starring in the show, but has to sing.
go into his dance, and, besides, play the piano. He plays
a couple of other instruments which he can’t remember
off hand, but the minute he thinks of them they’ll get
their moment at the mike.

In addition to the Astaire activities, there is Johnny
Green with the largest band he’s ever put on the air, plus
a group of guest performers each week. In spite of the
fact that the program originates in Hollywood, the guest
performers will not be movie stars doing dramatic skits.
For a Hollywood show such a departure must be looked
upon with horror by the boys who plan the programs
and, perhaps, by the movie stars themselves, who have
been knocking off from one to five thousand dollars each

time they give the public the privilege of hearing them
without seeing them.

“Our plan 1sn’t exactly a new one,” says Fred Astaire,
“but we think it makes for good entertainment. Although
from time to time we’ll have picture stars on our ‘program,
our guests as a rule will be neither stars nor amateurs.
But between those two extremes. there is a farge group
of entertainers here in Hollywood who are good per-
formers and who have something to offer. They’re the
people we’re going to put on our program.”

“A sort of ‘Give the professional a chance’ movement ?”’
I suggested.

“Let’s not call it that,” said Astaire. “I’m not against
amateur shows, for they have brought attention to a num-
ber of persons who otherwise would still be singing their
songs or playing their piccolos in obscurity. On the other
hand, there are experienced performers sitting around in
the same obscurity. We hope to dig them out of their
hiding places.”

Fred Astaire (Continued on page 88,
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Left to right, |
Alma Saunders, -
George White,
Don McNeill and
Peggy Bady. "

b R e

Eddie Duchin
| with Jimmy New-
ell, Gracie Allen
and Gracie's
George Burns.

INFORMAL VIEWS
OF SOME FAVOR-
ITES OF THE AIR

Gertrude Niesen, gla-

morous CBS star, is one

of the most photographed

gids in radio. She has

dark hair and gray-green

eyes and takes her fame
lightly
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Swing fime for John
Mclntyre and Jea-

nette Nolan of

Broadcast

Brunette Barbara La-
Marr, contralto, is heard
several times weekly on
a morning variety Four
over the Mutual network.

/

Joan Marsh, of
The Flying Red
Horse Tavern,
enjeys a restful
ina




ARE THESE STORIES OF

IS life with all its jumbled elements of starkness and
pathos and humor and tragedy, as presented on the Good
Will Court, the thing you listeners want in the way
of radio entertainment? Whether or not Chase and San-
born has picked a worthy successor to Major Bowes and
his Amateur Hour " is. now being decided by you
listeners.
A year ago it was the Major and his amateurs every:
B Y one was talking about. Starting on one of the smaller
New York stations, this program was snapped up by
Chase and Sanborn and given the coveted eight to nine
Elizabe t h  hour on Sunday evening. The hour which statistics prove
to be the one in which most people tune in their radios
B h and settle back to be entertained. Now the Good Will
€nneche (outhas taken the Major’s place on this important/ NBC
hour.
Petersen Like the Amateur Hour, the Good Will Court won
its popularity on a small New York station. Like the
Amateur Hour its principal actors come to you with no
stage experience, no recognized atting talent, no box
office appeal, no salaries. Like the Amateur Hour it un-

“THE GOOD WILL




HUMAN SUFFERING ENTERTAINING RADIO FARE?

folds itself without benefit of script ar gag writers.

But will it achieve the popularity of its predecessor,
the Major and his amateurs

A. L. Alexander who is the mediator for the Good Will
Court believes it will.

“The Good Will Court begins where the Amateur
Hour stopped,” he said. “You might add that I am reluc-
tant to make a comparison but our program shows the
end of the story, the other the beginming and 1 feel that
everybody is more curious concerning the end of a story
than they are concerning the beginning.”

But of course it is you listeners who will decide if
this program, based as it is on the broad cross-section of
life itself, is here to stay.

It was an absorbing experience watching the program
unfold. Sitting in straight-backed wooden chairs were
the twenty-odd people who had come to this court of
the air for guidance. Most of them shabby, some tragic-
eyed, some jaunty and a little excited at the prospect of
telling their stories over the radio and all of them in
trouble of some sort. Real trouble in some cases, only fan-

cied in others, minor annoyances and tragic happenings
all brought to the court to be weighed and decided upon.

Sitting at a plain wooden table were two men. They
were the judges invited for that evening to counsel those
seeking help. Jonah J. Goldstein, judge of General Ses-
sions, County of New York, to hear cases involving do-
mestic relations, and J. Raymond Tiffany, former assis-
tant Attorney General and District Court judge of the
State of New Jersey, to listen to those involving civil
litigation.

The first case was called. She was a girl, young and
rather pretty, wearing smoked glasses to further the pro-
tection of privacy the Good Will Court gives to every-
one who comes to it seeking help. A tragic story hers.
A mock marriage and the man wko had betrayed her dis-
appearing shortly afterward and then the baby born to
her and the parents who would not forgive her the dis-
grace she had brought upon herself and them. They
refused to help her in any way and she could not see
her baby starve. So she had a police record. A sordid
one. And now she had reached (Continued on page 89)

COURT ON TRIAL
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FRANK BUCK, who has been rubbing elbows with
death-dealing carnivora for a quarter of a century, and
has pictures to prove it, was warning us of the dangers
of listening to salesmen. Buck would sooner meet a
lion in hand-to-hand conflict, or grapple with a python,
than be stalked by a salesman!

Tune in on Buck, as he sits in his office in the General
Motors Building, overlooking New York’s Columbus
Circle and Central Park. He is far away from the
African veldt or the jungles of Sumatra, but he is ap-
prehensively alert, lest he fall a victim to that scourge of
civilization—the salesman.

“A few years ago,” commented Buck, “I allowed a
smart salesman to talk me into taking a radio receiving
set into the Far East with me. It was against my better
judgment, but better j if any, seems to
melt before the blandishments of a salesman. He told me
that with this radio I would be able to tune in on New
York programs every night.

“The radio was packed, despite the fact that in travel-
ing through the jungles you need every inch of
space and have no room for anything which isn’t strictly
utilitarian.

“When we made our camp deep in the jungles, I had
one of my camera men, who was both a good mechanic
and an expert electrician, set up the radio. He drove a
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pipe forty feet into the earth, so as to secure a good
ground for reception.

“Picture our party, now. We are weeks from civ-
ilization, with no way of knowing what is going on in
the outside world. Eagerly we set up the set and eagerly
we await the tuning-in. Will we get a jazz band, baseball
scores or what? The answer, friend, is that we got
nothing—not a peep. Not even the harsh crackle of
static. We'd have been willing to listen to some political
speech, even, but not a sound came out of that radio. And
none ever did, regardless of what electrical tricks my
camera-man tried.”

Buck paused and permitted himself a quiet chuckle.
“Now for the sequel,” he resumed. ‘“About two years
later I was here in New York, idly tuning in a radio. [
happened to hit the commercial plug for a radio set, the
same brand that the convincing salesman had virtually
forced me to lug to the Far East with me.

“And here’s what the announcer was saying :

“‘This 1is the same type of radio which Frank Buck
carried into the jungle with him. And every night when
the explorer was through with his stremuous chases afier
elephants, lions, tigers and what-not. he would relax by
tuning n this set and enjoy the fine programs from New
York, Chicago and Hollywood !

“Now. what can you do with a guy like that?”
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FRANK BUCK
"BRINGS 'EM
BACK ALIVES
TO OUR HOMES

BY TOM MEANY

Atmospheric conditions in the jun-
gle are such that broadcasts are not
possible yet. Buck once tried to make
one for King Features, while he was
there filming his second picture, Wild
Cargo. King Features cabled him at
Singapore that they wanted him to
make a Christmas broadcast for Sta-
tion WINS.

“The only place in the hills with a
radio station was at Bonbong, in Java,”
explained Buck. “This station was
operated by the Dutch government and
was in touch with Holland. Virtually
all the government business was trans-

acted 77a the radio, but it was net

available for private use.

“The station at Bonbong could reach
Sydney, Australia, and. Sydney was in
almost constant communication with
the big station at Schenectady, New
York.

“It would, however, take all the in-
fluence of King Features to get per-
mission from the Dutch government
to use the (Continued on page 82)

Frank Buck with
some of his many
jungle captives.
The python
trapped himself
by slipping into
the pig-pen and
devouring the
pig. Then he
found himself un-
able to get outl
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KAY THOMPSON

By Dorothy Brooks

, Ka
hompson, is afraid of
arriagel  But still the




HUNDRED TIMEN NO!

TELLS WHY SHE REFUSES TO SAY YES TO MARRIAGE

SINCE the days when movies were flickery shadows cast
on bedsheets, Hollywood has given the world it girls, and
glamour girls and exotic orchid-girls. Indeed, it has
become a part of our folklore that Hollywood has a
monopoly on that elusive feminine quality called glamour.
But now radio, the screen’s little Cinderella sister, is put-
ting on long dresses. The motion pictures’ loveliest ladies
are being lured to the microphone. And, as a crowning
achievement, radio can now boast her own, her very own,
sophisticated lady—gorgeous, baffling Kay Thompson.
She has out-Hollywooded Hollywood. She has said
“No” a hundred times to a hundred importunate men’s
proposals of marriage. There’s a score for the Garbos,
the Dietrichs, the Lombards to shoot at!

“I’'ve been telling men I don’t want to get married,
ever since I was sixteen,” she confided, waving a fork for
emphasis over a lobster thermidor, “but they just
wouldn’t believe me!”

She sighed prettily—but long exotic lashes dropped
over one eye in an unmistakable wink. There was a
mischievous gleam in the other larkspur blue orb.

“In love? I'm in love all the time! It’s fun! It’s the
salt and pepper of life—and I adore salt and pepper!”
She laughed gaily. “I want my whole life to be highly
seasoned. Oh, I've been in love, all right—but so far,”
she made a rueful move, “I haven’t got beyond the stage
of being in love with love.”

Kay is afraid of marriage. Nothing in the world
ever has frightened her—save boredom. Shé’s appalled
at the thought of seeing, every morning, the same face
across-the breakfast table, of watching the same man put

the same number of lumps of sugar in his coffee

“And I'm not the maternal type, either, I'm afraid,”
she lamented. ;

“Well, how did it happen—ah—all these men—"

“Oh, I know what you’re trying to say,” Kay came to
the rescue. “You mean, if I didn’t want any men, how
did it happen that there always were so many around?

“To begin at the very beginning, I did care about men
—or rather, I did care about having men around. That
was because then I was the official ugly duckling of the
family. My sisters, Blanche and Marion, were both
beauties, but all our relatives used to say: ‘Isn’t it a
shame about Kay? When 1 reached the dating age
Blanche was awfully sweet. She always used to make
her date bring along a man, reluctant or otherwise
for me.

“Now I was an independent sort of kid. It made me
mad as a hornet. I wanted to show ’‘em all. And I
saw that, in this man business, if a girl hasn’t beauty,
she’d better learn to use her head. Well, here’s one ex-
ample. When we went to parties, I was always the one
to play the piano while the othters danced. Of course the
ones that danced got the men. So I hit on"this scheme:
I’d sit down at the piano and sing blues. The tempo was
impossible for dancing. Pretty soon all the men would
be grouped around the piano—and the other girls would
be thinking of forming an organization to work for the
repeal of the existing laws governing homicide.

“All of which is highly unimportant, really, except that
it started me off on two definite roads. One led to a sing-
ing career—and the other which (Continued on page 92)
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RANCH REVELRY

LOUISE MASSEY AND THE WESTERNERS ARE HERE!

Above, Louise, Milt Mabie, Henry Auerwater, Larry Above, fime for grub, and, boy, how good that
Wellington, Jim Babcock and Dott and Allan Massey. coffee smellsl Henry and Louise are the cooks.
Below, Larry, DoH, Louise, Allan, and Milt Mabie. Below, who wouldn't yearn for boots and saddlel
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SAYS FIBBER (JIM
JORDAN) OF FIBBER
McGEE AND MOLLY

THERE are some people who can’t eat strawberries with-
out breaking out in a rash and there are others who swell
up like the Hindenburg after tackling a delicacy like
sword-fish. All of which is a round about way of saying
what one of the early philosophers said, back in the days
of crystal sets: “One man’s dish is another man’s poison.”

So it is with the word Miinchausen to Jim Jordan, Fsb-
ber McGee of Fibber McGee and Molly and the husband
of Marian Jordan, who .is Molly of the act, in case you
haven’t guessed. All you have to do to start Jim is to say
Miinchausen! It's like waving a red flag at a bull, or
throwing a slow ball to Jimmy Foxx—you've got to duck
immediately. I found that out!

It was one of those hot nights in Chicago, when even the
air-conditioned studio of NBC, in the Merchants Mart
building. was little help. Marian and Jim Jordan had just
concluded their 66th consecutive Fibber McGee and Moily
program and were killing the four-hour interval, before the

repeat broadcast, by posing for a series of publicity pic-
tures. As I said, and as.the thermometer also said, it was
a hot night and the arduous waits under the glaring Kleig-
lights set up by the studio camera-men weren’t making it
any cooler

Interviewing the radio comics under these conditions
was more than a little difhcult. 1 was trying to squeeze
in a few questions between takes and was getting nowhere
rapidly. Jordan was willing, but tired. I happened to
ask : “How did you come to select the character of a rura!
Miinchausen?” And we were off! It was like dropping
a coin in a slot machine and hitting the jack-pot. The
converszation flowed from Jordan, clear, concise and in-
telligent

“Miinchausen?’ said Jim, “Minchausen! That's one
word I can’t stand. Neither our program nor my character
resembles Jack Pearl’s Baron in any way, shape or form.
I’ve never copied anybody’s style (Continued on page 58)
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By RUTH GERI

IT WAS a social call, pure
and simple. I hadn’t ex-
pected to run into a story;
wasn't looking for one. I
had stumbled through the semi-
darkness of the backstage laby-
rinth in a Philadelphia theater,
found a battered door with a gilt
paper star pasted on its outside.
Two of the star’s points hung
frayed and torn. I knocked and
a shadowy figure in a worn dress-
ing-gown opened the door a cautious
few inches and peeked out. Inside I
saw two other figures perched pre-
cariously on rickety chairs. Hastily I
apologized for the intrusion.
~ “Oh, that’s all right. Come on in—
just a couple of friends of mine.”
Phil Baker -threw open the door.
Then as I entered the tiny dressing-
room, one of the visitors arose po-
litely and gave me a seat. Phil in-

Is this the elusive Beetle, *mking hands with Phil?

IF ONLY THEY

trodyced me to the two
youngsters. They were from
a Philadelphia school paper,
and they had been assigned
to interview a visiting celeb-
rity. The senior, a serious-
faced boy of about
thirteen, overcame a
seeming tendency of
his Adam’s apple to
leap up and down and
proceeded where he
had left off at
my interruption.

“Mr. Baker,”
he asked (his
voice a mixture of bass and so-
prano, so, in the dim-lit room,
it might have been two people
speaking); “can you give us
your formula for success?”’

A startled light leaped into Phil’s
sdd eyes. An absent look succeeded it.
His Adam’s apple did acrobatics.

“Success!” he echoed, and looked
through and beyond the two boys. “I
don’t know. You see, I—I never had
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Baker and McNaughton (Boettle) toast a new contract.

it”” His voice vibrated sincerity.

The twq youngsters gawked. Their
busy pencils stayed poised in mid-
air. You could read their startled
thoughts. This was a funny man!
Maybe this was a gag. Maybe you
ought to laugh. Phil realized the
consternation into which he had
plunged them. He straightened in his
chair.

“Oh, don’'t mind me, boys. I was
just kidding,” he reassured them
gently. The budding
young reporters, re-
lieved but still puz-
zled, trotted out ten
minutes more of ques-
tions, to which Phil
patiently replied. They
glowed with pride as
they stammered their
thanks and adieux. Phil sent out for
two bottles of sarsaparilla and, while
we drank it from the bottles, kid-
fashion, I started right in to take
him to task.

“What was the big idea,” I de-

PHIL BAKER'S WHOLE CAREER WOULD HAVE BEEN
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