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’Friendlly, tactful. impartial, trained to serve,
these Hytron commercial engineers form the
liaison between us —maker and user of elec-
tronic tubes. Few in the radio tube plant can
be circuit specialists. Few outside the tube
plant can be tube specialists. Both of us need
these commercial engineers trained to see
clearly both sides of our common problems
and help us solve them.

Often their job begins with a request for
advice in selecting a tube. Investigation of
the circuit application helps them recommencd
an available type, a slight redesign, or a brand
new type. If anew type is found to be the only
practicable and economical solutionl, they co-
operate with design and production engi

: uR MUTUAL FRIEND
QMMERUIAL ENGINEER

neers to achieve the performance desired.

Specification of adequate factory testing
procedures and preparation of characteristics
sheets do not end their work. Returns are
closely checked. If trouble accurs, they go in-
to the field, help dig out the facts, and offer
possible solutions—improvements in tube or
application. And they stick tenaciously with
the problem until it is solved.

Using a wealth of test equipinent and know-
how, these boys really sweat to make it easy
to make Hytron tubes which will make you
happy. Busy @« *wene-armed paperhanger,
yet they always welcome the tube problems of
equipment engineers. They are nice guys, and
we thought you would like to meet them.

SPECIALISTS IN RADIO RECEIVING TUBES SINCE 1921

MAIN OFFICE: SALEM, MASSACHUSETTS

World Radio Histol
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Alert dealers and distributors are profitably VA“sm

playing a Symphonic tune! These seven outstand-
ing record players are bound to ring your cash
registers to new musical heights! All have excep- -
tional versatility, superb tone, functional beauty N
and advanced engineering features. Critics have
acclaimed them . . . and you will sell them . . . TR

because they are the most exciting values of \ T --" LIsT

the year! : = 6 e $3995

ataBTR . 3~fui)e’arr.pliﬁer (4-tube form-
RCA Licensed Manufacturers [© ance) o

® 65" Alnico-5 Permalloy . E.
Speaker

Separate volume and tone control
Portable case in two-tone leather.
ette

Lightweigh+ pickup arm,
nent needlie

e 3.tube amplifier (4-tube perform-

. Z;‘fub)e amplifier (3-tube perform- v 1 el e o€
o ’ " - er . .
® 5" Alnico-5 P 1 8 , o bl Amnico
2 11COo- ermalloy &. E. 272 er
Speaker a N | o Szparafe volume and tone control
® Separate volume and tone control ! f . e Solid mahogany, hand rubbed
® Portable case in two-tone leather. ' . ol )
ette. 3 colors: Brown, Blue, Maroon. X - L e o Lightweight pickup arm, perma-
' nent needle

e Gearless, foolproof automatic changer

LIsTY

$109.95
CONCERTO

Deluxe Automatic RECORD PLAYER

st Handsome solid mahogany custom-bui't cabi-
0 net with storage space for 10 and 2 inch
$365 record albums. 5 Permalloy o
fer (3-tube perform- 4-tube amplifier (including Selenium rectifier) * Separate voi. . E
c with voltage doubler circuit for twice the ® Deluxe pOr,ag;';
power output. . "jamere.ﬁe
lume and tone control Full range tone control from bass to treble, nei, ::;%’;f Rickup arm perms.
ostrich finish with inverse feedback to assure perfect re- ® Gearless f:,
production. changey C°'PTOOF automati
10" G. E. speaker with 6.8 oz magnet of
Alnico-5 Permalloy.
Foolproof, two post automatic record changer

o 2-tube ampli
G.
. ZT/Z?) Alnico-5 Permalloy
Speake\'
° Sepafa&e vo
e Portable case.
leatherette

€ and fone control

Case, fwo.fo,.,e

with noiseless 60 cycle AC motor. g e .
Minimum surface noise with lightweight pick- VJ“V(L WAL ¢

up arm and permanent needle. e y
o Naw H\gen i

List 5%, Higher west of Rockies
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Per Year—$5.00

Form Retail Chain
With 54 Outlets;
Sales $12.,000,000

ALL JEWELRY, RADIO SHOPS

Operating in Forty-two Southern
Cities — Federated Jewelers
Corp. Purchasing Headquarters
Opened in New York City.

Announcement was made yesterday
(Tuesday) of the formation of Feder-
ated Jewelers Corp., with headquarters
at 62 West Forty-seventh street, New
York City. The new corporation was or-
ganized by owners and operators of
fifty-four retail stores, including a
number of chain store groups, selling
jewelry, radios and home appliances,
located in forty-two cities and towns in
Maryland, Virginia, Tennessee, (Georgia,
North Carolina, South Carolima and
Florida, and with total gross retail
sales in excess of $12,000,000 annually.

The corporation will centralize to a
large extent its merchandising. adver-
tising, warehousing, distributien, pur-
chasing and sales promotion activities
for the entire fifty-four stores. While
similar corporations have been created
and arve successfully operating in other
fields, this is the first corporation of
ite tvpe and size to be formed for the
jewelry trade, the announcemert states.

Chairman of the board of Federated

(Continued on Page 27)

ONSOLE PRODUCTION UP;
SET OUTPUT AT NEW HIGH

RADIO, PHONO MAKERS™ VOLUME

TOTALED $380.,873.960 IN 1346

| FIGURE BASED ON EXCISE TAX PAYMENTS DURING YEAR

! Report Indicates $61,294,560 in Record Volume by Manufacturers —
Internal Kevenue Department Also Releases Figures for Appli-
ances and Musical Instrument Producers for 1946 Calendar Year.

Color Television
Ruling Awaited

WASHINGTON, D. C.,, Monday—
The Federal Communications Com-
mission’s decision on tke application
of the Columbia Broadcasting Sys-
tem petition for the establishment of
standards tfor color television is ex-
pected to be announeed within a week,
accoriding to informed circles here.

At the conclusion of the Commis-
sion’s lengthy hearings on the appli-
caticn on Fekruary 13. FCC Chair-
man Charles E. Denny promised a
decis.on “as soon as possible in view
of the problems concerned.”

RCA SET QUTPUT 1,500,000 LAST YEAR;
NET PROFITS PLAGED AT $10,985,035

RAYTHEON WILL DIRECT
REGEIVING TUBE SALES
FROM CHICAGO QFFIGE

ERNEST KOHLER IN CHARGE

Curtis R. Hammond Is Appointed
Distributor Sales Manager — F.
E. Anderson Continues as Head
of Newton, Mass., Sales Office.

CHICAGO, ILL. Friday—Headquar-
ters of the sales department of Ray-
theon Manufacturing Co.’s radio re-
ceiving tube division has been estab-
lished at 445 Lake Shore drive, this
city, according to announcement made
by Carl J. Hollatz.

All activities of the division with re-
spect to sales engineering and advertis-
ing and the sale of radio receiving
tubes to equipment manufacturers and
to the distributor trade are under the
direction of Ernest Kohler, Jr., sales

(Continued on Page 10)

Net earnings of the Radio Corp. of

"} America in 1946 amounted to $10,985,-

035, equivalent to 58.4 cents per share
of common stock, it was disclosed in
the RCA twenty-seventh annual report
released last week by Brig.-Gen. David
Sarnoff, president. This compares with
%11,317,068 in 1945, when earnings, af-
ter the payment of preferred dividends,
were squivalent to 58.8 cents per share.

Total gross income from all sources
amounted to $236,980,770, representing
a decrease of 15.2 per cent compared
with the total of $279,503,616 in 1945,
when the corporation was still engaged
in filling substantial Government or-
ders. .

The total earned surplus at Decem-
ber 31, 1916, amounted to $54,099,043,
an ircrease of $5,060,216 over earned
surplus at the end of 1945.

Re establishment by RCA of peace-
time commniercial operations in the ser-
vice of the nation and the public was
announced by Chairman James G. Har-
bord and President David Sarnoff,
speaking for the board of directors, in
a juint statement being mailed to

(Continuaed on Page 23)

|

WASHINGTON, D. C,, Friday—Man-
utacturers of radio sets, phonographs
and ecomponents pail a total of $38,087,-
396 in Federal excise taxes during the
calendar year 1946, the Bureau of In-
ternul Revenue of the Treasury Depart-
ment revealed teday. Taxes were paid
by the manufacturers at the rate of 10
per cent of their selling price, which
irdicates aggregate sales of $380,873,-
950 by all manufacturers in this field.

For the preceding year, producers of
radio sets, phonographs and compon-
ents paid excise taxes totaling §5,129,-
295,

The phonograph record manufactur-
ers, who also pay excise taxes at the
rate of 10 per cent, paid into the treas-
ury a total of $6,129.456 last year, re-
fecting a total sales volume of $61,-
164,560 last year. Tax payments by rec-
ord makers during 1945 totaled $2.347,-
895.

Refrigeration and air
manufacturers, likewise in the 10 per

(Continued on Page 26)

Engineers Gather

For 47 Meetings

160 EXHIBITS IN NEW YORK

Extension of Wartime Production
Techniques Intec Peacetime Pro-
duction Reflected in Displays at
Grand Central Palace.

The extension of wartime production
techniques into peacetime production
are being demcnstrated at the exhibits
being staged ir New York in ¢onjunc-
tion with the annual Institute of Radio
Engineers convention and show, which

i gzot under way on Monday and will con-

tinue throcugh tomorrow (Thursday).
Some 160 organizations are exhibit-
jing equipment at the Grand Central
Paace and 120 technical papers will be
presented at the Hotel Commodore dur-
ing the four-day period. Total attend-
ance from all sections cf the country

(Continued on Fage 26)

*

Makers Establish
Monthly Records

FM OUTPUT INCREASED

RMA Members Turned Out
1,564,171 Receivers During
January — 109, Were Con-
sole Model Radio Sets.

WASHINGTON, D. C., Mon-
day—January production of both
FM-AM radio receivers and tele-
vision sets rose sharply over all
monthly records in 1946 as the
radio industry’s total output con-
tinued to maintain the high pro-
ductior rate reached in the last
quarter of 1946, the Radio Manu-
facturers’ Association announced
today.

Especially gratifying to the industry
was the fact that the proportion of all
radio consoles to table models rose sub-
stantially during January, indicating a
greater availability of wooden cabinets.

The scarcity of wood cabinets has been
the principal bottleneck in the produc-

e 1 tion of console models.
conditioning |

Total set production by RMA set
manufacturers was 1,564,171 as com-
pared with 1,454,687 in December.

FM-AM sets manufactured in Jan-
uary totalled 51,318 as compared with
40,903 in December, while television re-

| ceivers numbered 5,437 or almost 2,000

above the 3,561 produced in December.

More than 5,000 of the January out-
put of FM-AM receivers were in the
low-cost table model field. The remain-
der were consoles, most of which were
radio-phonograph combinations.

Of the television receivers reported,
4,790 were of the radio table model
type, the remainder being consoles.

Consoles accounted for abont 10 per
cent of the January radio output as
againsi. a 1946 average of 7 per cent,
while table models in the same period
dropped from a 1946 average of 77 per
cent ta about 64 per cent .

SylvanEEﬁectric P&;'s
35-Cent Interim Dividend

Sylvania Electric Products, Inc. has
declared a 35-cent interim dividend on
its common stock, due April 1 to stock-
holders of record on March 21. Three
25-cent dividends and a yecar-end divi-

dend of 50 cents were paid by Sylvanis,

l Jast year.
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FM Promotion

The shot-in-the-arm necessary to promote
FM on a major scale was provided at the re-
cent conference of the Radio Manufacturers
Association held in Chicago.

In response to a request from the newly-
organized Frequency Modulation Association,
RMA has appointed a special committee to
canvass set and transmitter manufacturers
with a view towards boosting the production
of both FM receivers and FM transmitters.
Plagued with numerous obstacles — notably
the band allocation controversy — and en-
countering unexpected production ditficulties
from an engineering standpoint and from a
shortage of component parts -—— the manufac-
turers produced less than 200,000 frequency
modulation receivers during 1946 out of more
than a total output of 15,000,000 sets.

However, conservative estimates indicate
a production of 2,000,000 FM radios this year
—although more enthusiastic proponents of
frequency modulation believe the figure will
reach 3,000,000 to 4,500,000 FM receivers in
1947. Although there are at present only ap-
proximately 140 FM transmitters in use in
this country, Charles R. Denny, chairman of
the FCC, is of the opinion that 700 such sta-
tions will be on the air by the end of this
vear. In fact, all manufacturers agree that
the crying need, as far as nation-wide FM
promotion is concerned, is for more FM trans-
mitters.

At the present time, a large segment of
the nation’s population is still without FM
service. Under these conditions, FM receiv-
ers cannot be sold in these areas. Manufac-

turers are more anxious to produce sets that
can be sold in every section of the country
rather than in selected areas.

In sections where new FM stations have
been launched, broadcasters have complained
of the scarcity of FM receivers in these par-
ticular areas. They contend that their pro-
grams are being heard by a mere handful of
listeners because of the scarcity of FM sets.
There is no doubt that their complaints in
this regard are justitied. More sets must be
shipped into markets now being served with
staticless FM programs for the first time in
order to provide the broadeaster with as large
a listening audience as possible. Broadcast-
ers don’t relish the idea of sending their pro-
grams out into thin air with but a handful
of listeners.

Greater co-operation between the receiver
manufacturers and the broadcasters is essen-
tial to assure larger audiences for pioneer FM
stations.

The FM survey to be conducted by RMA,
coupled with a conference with the FM Asso-
ciation on production problems, is designed
to solve these problems and to assure remedi-
al action to the satisfaction of broadcasters
—and not without profits to the manufactur-
ers, distributors and dealers from the sale of
sets.

The forthcoming all - industry “Radio 1n
Every Room” campaign to be launched short-
ly by the RMA Advertising Committee, with
the co-operation of allied trade groups, will
place a good deal of emphasis on FM.

One of the primary tasks of the radio in-
dustry will be to lift the average unit of sale
per set. FM offers the greatest immediate
means for lifting the average price of a ra-
dio from a level of less than $45 at retail last
vear to one substantially higher. Even dur-
ing 1940, the industry average price per set
sold was something like 336 at retail, and we
should not forget that $9.95 sets were sold
by the millions that year and that console
combinations with automatic record chang-
ers were also marketed by nationally-known
manufacturers at around $100, Nevertheless,
there were extenuating circumstances which
led to the production last year of such an
overwhelming percentage of table radios and
thereby contributed to keeping the price level
down to where it was.

In a conservative estimate of the poten-
tial M market, R. C. Cosgrove, vice presi-
dent and general manager of the Crosley Di-
vigion of the Aviation Corp. and head of the
RMA, predicted that 2,000,000 FM receivers
would be made this year. He further declared
that FM table models would be produced this
Summer to retail as low as $50, and that con-
sole type FM receivers would be available at
as low as $175. Mr. Cosgrove indicated that
the total of FM rececivers to be turned out
this vear would be divided equally between
table models and consoles. This would be a
minimum average of $112.50 per set at list
— considerably in excess of the $45 indus-
try average per set last year.

Some there are who insist that I'M pro-

duction by the end of this year will be at a
rate of 5,000,000 receivers a year, with 1948
production of staticless sets far in excess of
this.

If the rate of FM production is able to
reach the total forecast by the more en-
thusiastic advocates of staticless radio, the
role of FM in lifting the average price per
set sold is readily discernible. The entire in-
dustry has an important stake in FM, and
concerted action of an aggressive type is es-
sential for the speedy development of this
superior service on a nation-wide basis.

The industry must get moving fast on FM
it it is to grasp a golden opportunity. The
public is waiting for a chance to buy radios
incorporating wartime developments. FM fills
the bill at the moment.

A New Era

Distributors of popular radio and appli-
ance lines are currently chalking up sales
records that would have made even many a
nationally-known radio set manuacturer en-
vious before the war. Some of the largest
wholesalers with a well - rounded set - up of
merchandise in the radio, appliance and rec-
ord field are looking forward to a volume
that may reach the $15,000,000 mark this
vear, if conditions in this industry continue
at present levels and unless the bottom falls
out of our established economic structure.

Any figure even approaching the $15,000,-
000 mark would have appeared fantastic be-
fore the war for any distributor. However,
pre-war records of achievement just don’t
count in the post-war picture. Also, when
we hear some people wish for the return of
“normal conditions,” they certainly can’t
mean the pre-war level of business.

Our standard of living has changed con-
siderably since the outbreak of war. Wages
have gone up; living costs have risen con-
siderably, and so have prices. Accordingly,
we must all think in different terms than
we did in 1941.

If we insist upon talking about pre-war
conditions, we shouldn’t forget the $9.95 ra-
dio, the $99.50 electric refrigerator, and the
$700 automobile. These prices didn’t create
too much prosperity and nobody is anxious
for their return. Also, these prices were
coupled with 40-cents-an-hour wages and a
standard of living far below what we are
enjoying today.

Manufacturers of well-known brands are
likewise producing at a level far above any-
thing known during peacetime years. This
rate, too, must be maintained under the new
era of expanded costs and higher standards.
Business must be on a bigger scale if indus-
try must continue to pay $30 for an office
boy, compared to only $12 to $15 paid be-
fore the war.

Our world of today is far different from
that preceding the war. We must think and
act accordingly if we are to keep pace with
these changed conditions. Otherwise, we will
be left at the post.
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L. G. TRUESDELL JOINS ~ Farnsworth District Managers Hear Plans R, H. LANGLEY NAMED
Fur Merchandmsmg 1947 Radio Set Models ENGINEERING HEAD AND

HOTPOINT GONGERN AS
MARKETING CIRECTOR .

IS NAMED VICE PRESIDENT

Recently Resigned as Bendix Ra-
dio General Sales Manager —
To Take Up New Duties in Chi-
cago on March 10.

CHICAGO, ILL., Thursday — Leon-
ard C. Truesdell, who resigned two
weeks ago as general sales manager of
the Radio Receiver Division of Bendix
Aviation Corp., has been appointed vice
president in charge of marketing of
Hotpoint, Inc., this city, electrical ap-
pliance manufacturing affiliate of the
General Electric Co., it was announced
by James J. Nance, executive vice pres-
ident of Hotpoint. Mr. Nance was for-
merly vice president and director of
sales of the Zenith Radio Corp.

This rewly created post carries with
it responsibility for all commercial
phases of the company’s operations, in-
cluding that of general sales manage-
men:. This latter position has been va-
cant since last October.

Mr. Truesdell is widely known in the
radio and appliance industry. Before
joining Bendix, he was general sales
nianager of the Crosley Corp, and prior
to that he was associated in market-
ing capacities with the Frigidaire Di-
vision of General Motors Corp. for a
period of eleven years.

Mr. Nance revealed that this appoint-
ment is part of a program *“to build a
powerful marketing organization to
mateh the greatly increased production
capacity we are now acquiring.” Mr.
Truesdeil will take up his new post
here on March 10. He is at present
vacatioring in Florida.

NEW SERVIGE GENTER
OPENED IN MIDWEST
BY GENERAL ELECTRIC

KANSAS CITY, MO., Friday—A new
General Electric appliance service cen-
ter has been set up here under the
direction of Vern Hagmann, manager,
and L. 9. Creel, operating manager, it
was anrounced by T. J. Killeen, mana-
ger of warehousing and distribution for
the company’s product service division.

The service center, situated at 2619
McGee Trafficway, is the company’s
cleventh,

Mr. Hagmann, who joined General
Flectric in 1930 as a student. engineer,
has recently been acting manager of the
appliance service center in Cleveland.
Previously he was a field representative
for the company in Kansas City. and
in 1944 he was named district service
supervisor here.

Mr. Creel went with the company in
1942 as assistant foreman of appliance
manufzcturing in Bridgeport, Conn.
Three years later he was transferred
to the product service division as as-
sistant to the supervisor of apppliance
service centers.

Farnsworth Sales Organziation

IND., Thursday—

FORT WAYNE,
Farnsworth district managers were
given an outline of 1947 merchandising
pians and a preview of the firni’s new
rmodels at a two-day meeting here re-
cently with sales officizls of the Farns-
warth Television & Radio Corp. The
district managers and company officials
who participated in the conference are
shown here as follows from left to
right:

Seated: Clifford A. Malliet, Middle
and South Atlantic states; E. H. Vogel,
vice president in charge of sales; John
S. Garceau, advertising and sales pro-
wiction manager; Glenn L. Kuffer, Chi-
cago area.

Standing: Hector A. Castellucci, as-

sistant sales manager; Stanley A. Mor-
row, assistant manager of advertising
and sales promotion; John S. Conger,
Rocky Mountain states; Lee V. Hadin,
East North Central states; Roy P. Mul-
hausen. Rocky Mountain states; Leon
I. Beardsley, West North Central
states; Joseph E. Hendrickson, Chicago
avea; G. S. Jeffers, West South Central

States; Arthur E. Champagne, New
England states; James H. Kelly, South
Atlantic states; George E. Worden,

sales division.

Eustace H. Vynne, district manager
for the West Coast, and representatives
of the firm’s Los Angeles and San Fran-
cisco distributors visited Farnsworth
headquarters here in December.

DEL MERGADO HEADS
NEW EXPORT DIVISION
OF MAJESTIG FIRM

ELGIN, ILL., Friday—Formation of
an International Division, which will
furction as the sales and merchandis-
‘ng organization in export markets for
Majestic Radio & Television Corp. and
Majestic Records, Inc., has been an-
nounced by E. A. Tracey, Majestic's
president.

C. V. del Mercado, who has been
named to direct the new division, has
heen with Majestic for several years,
his activities having included the or-
zanization of Majestic’s export distrib-
utar group, and more recently radio
sales manager.

“As director of Majestic's Interna-
tional Division,” Mr. Tracey said, “Mr.
del Mercado brings to the new divi-

sion twenty years of well-rounded ex-

perience in sales and merchandising in
the domestic as well as the expsrt mar-
ket. His appointment will be welcome
iews to his many friends in the over-
seas markets and evidences Majestic’s
well-directed planning towards the de-
vejopnient of our export business.”
Plans now in process call for under-
taking the export of other products
compatible with Majestic’s activities in

the International Division, Mr,
added.

Lou Martin, Robt. Kelly,
Jack Sadowsky Named
To New RCA Tube Posts

HARRISON, N. J., Friday — Three
promotions have just been announced
by the Radio Corp. of America Tube
Department, it was announced here this
week.

Tracey

Louis Martin has been appointed su-
pervisor of the equipment field force
of the tube department.; Robert L. Kelly
has been named superviscr of applica-
tion engineering service «f the equip-
ment sales section; and Jack M. Sa-
dowsky has been made supervisor of
electronic component sales of the same
sectior. All have been associated with
the RCA Tube Department for some
time.

-

Farnsworth Reports on
Nine-Month Operations

FT. WAYNE, IND., Friday—For the
nine months ended January 31, the
Farnsworth Television & Radio Corp.,
this city, reported a net loss of $337,420
after estimated tax carry-backs. This
compares with a net profit of $469,077
for the like period of the previous year.

VIGE PRES. OF OLYMPIG

THIRTY YEARS IN INDUSTRY

A. A. Juviler, President of Olym-
pic, Announces Appointment —
New Executive Started With
Marconi; Was With G. E., Cros-
ley and Hazeltine.

A. A. Juviler, president of Olympic
Radio & Television, Inc., Long Island
City, N. Y., has announced the appoirt-
ment of Ralph H. Langley as vice
president in charge of engineering.

Mr. Langley has been active in radio
enginecring for almost thirty years. He
started with the Marconi Wireless and
Telegraph Co., before the days of
broadcasting. When that company was
bought out by General Electric, Mr.
Langley joined G.-E. and helped pro-
duce the company’s first superhetero-
dyne receivers. In 1927, he joined the
Crosley Radio, first as assistant to the
president, and later as director of en-
gineering.

In 1931, Mr. Langley formed his own
company, acting as private consultant
to members of the radio industry. Dur-
ing the war he joined Hazeltine where
he contributed to important research
on radar.

In October, 1946, Mr. Langley joired
Olympic Radio & Television, where
he will be responsible for the develop-
ment of the company’s FM and televi-
sion program. He is a registered en-
gineer in the State of New York, a Fel-
low of the Imstitute of Radio Engin-
eering, a member of the American In-
stitute of Electrical Engineers, and a
member and past president of the Radio
Club of America. Mr. Langley has
written numerious articles on elec-
tronics for The Proceedings of the In-
stitute of Radio Engineers.

New Buﬂ&ing?’lanned
By Acme Appliance Co.,
Belleville, N. J., Dealer

BELLEVILLE, N. J.,, Thursday —
The Acme Appliance Co., retail radio
and appliance firm, which was launched
last May at 92 Washington avenue, in
this city, has announced plans for the
erection of a new building to house its
growing business.

Herman Harmelin, manager of the
Acme store, revealed that the concern
has purchased land at 234 Washington
avenue, next to the local post office, and
will erect two modern stores compris-
ing 2,500 square feet of floor space
each. The second floor will be devoted
to offices. Ground for the new building
will be broken on April 1.

Acme handles Philco, Crosley and
Westinghouse radio and appliances, as
well as Garod and Ansley sets and sev-
eral other appliance lines.

Advertise in a paper that commands
reader interest. RADIO and Television
WEEKLY does it.
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IS EDELSTEIN ELEGTED
TRAV-LER VIGE PRES.

CHICAGO, ILL., Friday—Announce-
ment of the appointment of Is Edel-
stein as vice president of the Trav-ler
Radio Corp., of this city, was made to-
day by Joe Friedman, president of the

Is Edelstein

company. Mr. Edelstein’s elevation to
the vice presidency of the Trav-ler com-
pany comes after an association of five
years with Trav-ler, during which time
he has served in various executive capa-
cities.

Prior to joining Trav-ler, Mr. Edel-
stein headed the radio department of
Spiegel’s, in this city, where his wide
knowledge of radio products and imer-
chandising had earned him an enviable
reputation in the industry.

In his present executive position with
Trav-ler, Is Edelstein co-ordinates the
operation of the firm’s plants in Or-
leans and Bedford, Ind., with the en-
gineering, purchasing and sales divi-
sions of the firm which are located at
the main offices in this city.

ROTHENBERGER HEADS
RCA VICTOR SALES OF
RENEWAL RADIO TUBES

CAMDEN, N. J., Monday—W. L. Ro-
thenberger has been appointed mana-
ger of renewal sales in the RCA Victor
Radio Tube Department, it was an-
nounced here today. In this post, Mr.
lothenberger succeeds D. J. (Dave)
Finn, who was recently named general
sales manager of the RCA Victor Rec-
ord Department.

RCA also announced today the pro-
duction of an electrifier for the con-
version of a battery type radio to one
which can operate off power lines.

Sid Gatty in New Offices

PHILADELPHIA, PA., Friday—Sid-
ney H. Gatty, factory sales representa-
tive for DeWald radio and Duotone
phonograph needles in this territory,
lias opened new offices in the Jefferson
bu:lding at 1015 Chestnut street, this
city. Display and sales offices are main-
tained at the new address.

HEDCO DISTRIBUTORS
NAMED WHOLESALER
FOR AIR KING RADIO

CHICAGO, ILL., Friday—Hedco Dis-
tributors, Inc. has been appointed dis-
tributor for the Air King line of radios
in northern Illinois, according to an an-
nouncement by Paul M. Davidson, pres-
ident of the company. The Hedco or-
ganization with headquarters at 4564
Broadway. this city, will inaugurate an
intensive sales promotion campaign in
behalf of the 1947 Air King line. A staff
of five salesmen will serve the dealer
trade in Chicago and the adjoining
northern illinois territory.

In addition to Air King, the Hedco
concern is national distributor for the
Buhlman phonograph line, and also dis-
tributes a well rounded line of appli-
ances and other products handled by
radio-appliance dealers, such as record
players, electric clocks, irons, radio
parts, tubes, etc.

Officers of Hedco Distributors, in ad-
dition to Paul Davidson, are Dave Et-
telson, vice president, and Norman J.
Siskin, secretary. All three of the offi-
cials are well known in the industry as
a result of their many years activity
in the business.

Two of the firm’s officials, Messrs.
Davidson and Siskin will be in New
York from March 9 to the 13th and will
maintain open house at the Hotel St.
Moritz. Members of the trade are in-
vited to drop in and receive first-hand
information regarding the extensive
plans of the new organization.

CLARION DISTRIBUTORS
MEET IN NEW YORK:
HEAR SELLING PLANS

The Warwick Manufacturing Corp.,
Chicago, maker of Clarion radio sets,
has formulated comprehensive plans for
the forthcoming buyer’s market, John
S. Holmes, president, told Eastern dis-
tributors at a meeting yesterday (Tues-
day) at the Waldorf-Astoria Hotel, New
York. This is the first of a series of
four regional conferences to be staged
by the company.

Introduced for the first time was
Clarion’s new development—symphonic
modulation. Mr. Holmes was optimistic
over his company’s future, and said
“the buyer’s market is here—now. This
will mean a return to normal competi-
tion in which we must apply tried mer-
chandising practices,” he declared.

Mr. Holmes pointed out that the pub-
lic is now ‘value conscious.” Other
speakers inclyded Gordon G. Brittan,
vice president; Reau Kemp, general
sales manager; and Earl E. Sproul,
president of the Agency Service Corp.,
advertising and publicity counsel for
Clarion.

Fifty distributors and members of
their staffs attended the meeting. A
banquet in the evening topped off the
session. Other conferences will be held
in Atlanta, Dallas and San Francisco.
A Chicago meeting was held last Thurs-
day. )

Asta

vervice Engineer Describes

. .0 Crystals in Poughkeepsie Talk

Tells Service Men About Crystals

POUGHKEEPSIE, N. Y., Thursday
—J. K. Poff, service engineer of the
Astatic Corp., Conneaut, O., recently
addressed an interested group of radio-
phonograph service men in Poughkeep-
sie. His talk was confined chiefly to a
description of crystals (Rochelle Salts)
and their various applications.

Mr. Poff recently edited an article
entitled *Crystal Pickups,” dealing
principally with reproducing cartridges,
their theory and application. Reprints
of this article are available by address-
ing Mr. Poff at the Astatic Corp.

Picture here shows Mr. Poff during
this course of his address in this city.

FIRM IN INDIA SEEKS
LINES MADE IN U. 8.

P. T. Bhatia, proprietor of Parsram
& Co., radio and appliance organization
of Karachi, India, is interested in con-
tacting American manufacturers of ra-
dio sets, electrical appliances, automat-
ic record changers and electric phone-
graph motors who seek an outlet for
their products in India.

Interested manufacturers can reach
Mr. Bhatia at P. O. Box 389, Frere
road, Karachi, India.

Wire Recordé;S.tandards
Established by EMA Group

The RMA was scheduled to endorse
yesterday (Tuesday) wire speed of two
feet a seeond as standard for ail wire
magnetic recorders, L. C. Homes, of
the Stromberg-Carlson Co., chairman
of the RMA committee, predicted yes-
terday morning. The group recom-
mended adoption of standards after two
years of study, Mr. Homes said.

Paul D:Eezaziﬁ; Eieéted
Manager of Aero Needle

CHICAGO, ILL., Thursday—Paul D.
Bezazian, treasurer of the Aero Needle
Co., of this city since ifs organization
some years ago, has been elected gen-
eral manager of the firm.

The company manufacturers a com-
plete line of Aeropoint long life needles
for home phonographs and the coin op-
erated phonograph tield.

It is not only smart to be thrifty—
it’s also geod business. Advertise in the
RADIO and Television WEEKLY.

TAX PAYMENTS SHOW
GAINS IN PRODUCTION

WASHINGTON, D. C.,, Monday —
Soaring production gains during Janu-
ary of this year, compared with Janu-
ary, 1946, are reflected in a report cf
Internal Revenue Collections during the
month and just issued by the Treasury
Department.

Manufacturers of radio sets, compa-
nents ard phonograpas paid 86,728,300
last January compared with $539,352
in the same month last year; makers
of phonograph records paid taxes to-
taling $967.257 in January as against
$433,979 in January, 1946; electrie, gas
and appliance makers paid $5,016,766
last January as against $2,055,688 in
January of 1946; refrigerator and air
conditioner producers paid taxes of $2,-
067,707 last January as compared with
$616,116 in January, 1946, and manu-
facturers of musical instruments paid
taxes amounting to $765,608 as againsi
$216,571.

Delco Radio Division
Acquires Chicago Plant

DETROIT, MICH., Monday — The
General Motors Corp. announced today
that it has arranged a lease for a fac-
tory in Chicago formerly operated by
the RCA Victor Division.

The Deleco Radio Division of General
Motors will operate the Chicago plant
for the marufacture of househoid and
automobile radios.

Delco Radio headquarters are at Ko-
komo, Ind. Its home radios are mer-
chandised through the United Motors
Service division of General Motors.
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“SMART SET” MODEL,
E. C. A, PORTABLE NOW
AVAILABLE TO TRADE

The Electronic Corp. of America has
introduced “The Smart Set,” its new
three-way portable known as model
201. The set is a seven-tube model with

“Smart Set” Model

three-gang condenser designed with the
latest advanced circuit.

When used on line current, the cireuit,
provides five times the power output of
conventional portables, a firm spokes-
man revealed. This is made possible by
the unique circuit which automatically
utilizes a separate power tube. The
average portable uses the saume power
cutput tube for both battery and house
current operation.

When used portably, the new type
circuit provides weak station reception
two to four times as effective as former
portable receivers, it was stated.

“The Smart Set” also incorporztes
the new miniature tubes, an applica-
tion of the latest wartime tube deveiop-
ment. This is the second in a series of
mniniature tube sets which the company
is producing.

Also featured is a builf-in antenna,
Alnico V speaker, automatic volume
control, tuned radio frequency amplifier
and a full dial range of 535-1640 kilo-
cycles.

Electronic Labs.
Shows New Radios

Four new radio models were intro-
duced on Monday by Electronic Labora-
tories, Inc., Indianapolis, Inc., at a spe-
cial demonstration held at the Drake
Hotel, New York.

Feature of the presentation were two
console combinations, one standard and
the other chair height with an electrical
device which raises or lowers the top of
the radio to provide easy access to the
record player simply by pressing a but-
ton. The former will retail at $349,50,
the latter at $299.50 and will be n the
hands o fdealers by April 1, accarding
to William W. Garstang, president of
the firm.

A table Orthosonic model, featuring
twin speakers and employing ten tubes
is now in production, it was announced.
Said to be the first small radio to in-
clude such features, this model will sell
at $80. It will operate on AC or DC.
Electronic Laboratories also has othe
iable models priced from $39.95.

TELEVISION INDUSTRY
SUGGESTS PLAN FOR
APARTMENT OWNERS

The sub-committee on
house television installations of the
Television Broadeasters Association,
Ine. conferred with representatives of
the Real Estate Board of New York
City this week to present a suggested
ptun which would permit immediate in-
stallation of television receivers in mul-
tiple-dwellings in the New York area.

The plan, adopted at a meeting of the
sub-committee held at the TBA office
lust Friday afternoon, was submitted
ta the 1ealtors at a meeting held at the
Realty Board Offices, 12 E. Forty-first
street, New York City yesterday, Tues-
day.

Two weeks ago landlords of apart-
ment heouses in the New York area and
clsewhere notified tenants that no tele-
vision installations would be permitted
antil a suitable multiple antenna sys-
tem, capable of feeding a large number
of video receivers, could be devised.

Members of TBA who attended the
meeting with realtors included repre-
sentatives of manufacturing as well as
television servicing organizations. They
are: Ernest A. Marx of Allen B. Du
Mont Laboratories, Inc.; Willilam W.
Cone of RCA Victor Div. of Radio Corp.
of Anurica; Alexander Fisher of Bel-
mont Electric Co.; Ben Adler of Temco
Service Corp., and Will Baltin of TBA.

DUMONT ANNOUNGES
BIG VIDEO SHIPMENTS

PASSAIC, N. J., Thursday—Dr. Al-
len B. DuMont, president of Allen B.
DuMont Laboratories, Inc., today stat-
ed that, in the four - week period be-
tween January 27 and February 23, his
organization had shipped in excess of
$875,000 worth of television receivers.
Dr. DuMont further stated that the re-
maining backlog of unfilled orders for
telesets totals more than $3,100,000.

Shipments to date have been almost
entirely to the New York metropolitan
area. Distribution schedules of the Du-
Mont organization call for early deliv-
eries of television receivers to Philadel-
phia, Washington, D. C,, Schenectady,
Detroit, Chicago, St. Louis and I.os An-
geles.

apartment

Burt Zimet Joins Milo

The Milo Radio and Electronies Corp.,
national distributor of radio and elec-
tronfe equipment, today announced the
appointnmrent of Burt Zimet to its sales
«taff. Mr. Zimet will specialize in
“ham” sales.

The Milo firm located at 200 Green-
wich street, here, is headed by Louis
Grossberg and Milton Putterman.

Sidney W. Ashe Dead
PITTSFIELD, MASS., Monday—Sid-
ney Whitmore Ashe, a retired electrical
and radio engineer of this city, died
Iast night in New Lebanon, N. Y. at

the age of sixty-eight. Mr. Ashe was
with General Electric for many years.

Stewart-Warner Doubles Advertismg
To Meet Buyers’ Year on Radio Receivers

Discuss Stewart-Warner

CHICAGO, ILL., Friday—In the be-
lief that 1947 will be “a buyers’ year
or radio sets,” Stewurt-Warner Corp.
i= “more than doubling” its 1946 ad-
vertising and merchandising program,
Leo B. Pambrun, advertising manager
for the radio division of the compary,
revealed iast week. In announcing the
company’s plans, Mr. Pambrun said:

“Anticipating that 1947 will be a buy-
ers’ year. Stewart-Warner has planred
an advertising and merzhardising pro-
gram more than doubling the outstand-
ing effort made for its dealers in 1946.
Displays, identification signs, and real
feature-selling literature are now in
preparation for the all-new models re-
cently introduced and full line sched-
ules have been released for color pages
in leading national magazines. Dealers
will be well informed of latest Stewart-

.

Advertising Program

Warner developments via full page ads
iv, all leading radio and appliance trade
journals. Also doubled down the line
this year will be merchandising aids
designed to stress outstanding Stewart-
Warner radio features that make for
easier sales, such as superior tone, finer
cabinet design, and greater values.”

In addition, a comprehensive coopera-
tive progranmr in newspapers and other
local media, with distributors and deal-
ers participating, was announced by
Mr. Pambrun.

Picture shows, Hal Hoops, left, art
director of Henri, Hurst & McDonald,
Inc., Stewart-Warner advertising
agency, showing Mr. Pambrun final
touches of a dealer tie-in advertising
program. L. Martin Krautter, agency
vice presidert, is at the right, an inter-
ested spectator.

Mrs. D. D. Israel’s fother
Dies After a Brief Hlness

CINCINNATI, OHIO, Monday—Mrs.
Annie Bloch Murr, mother-in-law of
Dorman D. Israel, New Rochelle, N. Y.,
vice president in charge of engineering
of the Emerson Radio Corp., died here
after a brief illness. She was seventy-
three years old, the widow of Samuel
Murr and a niece of the late Rabbi
[saac Mayer Wise, founder of American
Ieform Judaism.

Oramas Placed in Charge
0f New Seedman Office

J. M. Oramas has been placed in
charge of the offices and showrooms
opened by the international division of
the Seedman Co., 121 Broad street, here.

The office will handle export of ra-
dios, appliances, automotive acces-
sories, toys, sporting goods and house-
wares. Seedman Co. is the parent com-
pany of the Gothan: Products Corp.,
Viking Manufacturing Corp. and the
Times Square Stores Corp.

Miami Distributing Firm
Discontinues Operations
In Radio-Appliance Field

MIAMI, FLA., Thuvsday—Following
a meeting of the board of directors, the
J. M. Keely Sales Co., 400 S. W. Sec-
ond avenue this city, has announced
that it will discontinue its radio, elec-
tric and gas household appliance dis-
tributing division, effective March 1st.
Hereafter, the company will confine its
operations to marine supply and equip-
ment lines.
Dr. Lee DeForest Named
To Army Signal Board
WASHINGTON, D. C., Monday—Dr.
Lee deForest, director of veterans’
training at American Television, Ine.,
Chicago, has been elected to the board
of directors of the Army Signal As-
sociation, Brig. Gen S. H. Sherrill, ex-
executive secretary announced today.
Pr. deForest will head the associ-

ation’s committee on veterans’ welfare
and training.
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LECTRIC COOK’ ADDED
T0 ARVIN LINE OF NEW
APPLIANGE PRODUCTS

HAS EXCLUSIVE FEATURES

Provides Facilities for Grilling,
Frying, Toasting and Baking
— Unit Will Retail for $27.95.

COLUMBUS, IND., Friday—An en-
tively new electric cookery appliance has
been addéd to the new line of Arvin
products manufactured hy Noblitt-

Sparks Industries, Inc., this city. Known

“Lectric Cook” Open View

as the Arvin “Lectric Cook,” this appli-
ance provides facilities for grilling, fry-
ing, toasting and baking, and is claimed
by Noblitt-Sparks officials to be the
only thing of its kind on the market.
It will retail for $27.95.

The “Lectric Cook” is primarily a

“Lectric Cook” Closed

well proportioned electric grill of 190
square inches of cooking surface—equal
to 3 ten-inch frying pans—and so de-
signed that waffle grid plates can be
attached for baking waffles. It’s unique
in that it will bake four waffles at one
time or has a sufficently large cooking
area to cook for the average size fam-
ily. Steaks and chops can be cooked in
six to ten minutes and toasted sand-
wiches, four at a time in a few min-
utes.

Built-in features for greater comfort
and convenience claimed are:

An Arvin signal-light goes on the
moment the cord is plugged in and
stays on until the heat reaches the
dialed temperature indicating cooking
temperature is reached. It is designed
to open like a book so that there is no
direct exposure of the arms and hands
to the heat emanating from the cook-
ing surface. After the temperature dial
is once set, this heat is maintained au-
tomatically just as in an automatie

(Continued on Page 19)

WESTINGHOUSE ISSUES
REPORT ON OPERATIONS

The Westinghouse Electric Corp. had
an operational loss last year of $59,768,-
997 in contrast to an operating profit
of $48,443,839 in 1945, the annual re-
port diselosed last week.

Tax refunds arising from the carry-
back feature of the Federal tax laws
and other income, however, enabled
Westinghouse to show a net income of
83,823,846 for 1946, which compared
with a net income of $26,7144,055 the
vear before.

G. W. Price, president, explained the
laurge operating loss resulted from a
strike last year that lasted four months,
scareity of materials, inadequate prices
under OPA and expansion outlays.
However, improvement in production
and prices was reflected in an operating
profit of $1,446,763 in December, he
declared.

Orders unfilled at the close of last
vear reached a new peacetime high of
$589,583,469, compared with $303,873,-
749 a year earlier. Notwithstanding the
production difficulties during the year,
production as represented by net sales
billed, also made a new peacetime high
of $301,691,788, Mr. Price said.

MELODY RECORD FIRM
APPOINTED MONARCH
HORIZON DISTRIBUTOR

Appointment as distributor for the
Horizon Record Co. was revealed here
last week by Morty Kline, president of
the Melody Record Supply Co., New
York City. The Horizon firm specializes
in children’s records with the purpose
of teaching music appreciation.

Mr. Kline added that his firm had
been named distributor for the “Fala”
album of Monarch Records, Ine. This
album is the set-to-music story of the
late F.D.R.’s famous dog.

Credit’(_loncern Formed
By Northrup Supply Corp.,

Binghamton Distributor

BINGHAMTON, N. Y., Friday —
Northrup Building Credits, Ine. has
been organized here to assist the deal-
ers of the Northrup Supply Corp., 168
Water street, this city, in handling time
payment accounts, it was announced by
Herbert J. Northrup, president of both
corporations. The new concern will co-
operate closely with dealers in their fi-
nancing problems.

David Morgan, Jr., executive vice
president, who is in active charge of
the new corporation, has twenty-two
vears of experience in the financial field.
Other officers of the new firm are: C. J.
Starr, vice president; H. J. Teetsel,
treasurer and C. E. Gulbran, secretary.
Offices of Northrup Building Credits
will he located at 168 Water street.

Northrup Supply Corp. is the dis-
tributor in this area for Stewart-War-
ner radio, Launderall automatic wash-
er, American Gas Machine heaters and
Parsons Pureaire kitchen.

e —— Ty ——p———

Gibson Distributor Shows the “Kockall”. . .

HOME SERVICE DIRECTOR Joan Shimamura of R. A. Howe & Co., Gibson dis-
tributor for Hawaii, demonstrates to the firm’s salesmen, the Gibson Kookall elec-
tric range. Since her return from a visit to the Gibson plants at Belding and Green-
ville, Mich., Mrs. Shimamura has been busy relaying new product information to

the Howe personnel,

BIRMINGHAM DEALERS
ADOPT NEW POLIGY OF
SELF-SERVIGE SELLING

BIRMINGHAM, ALA., Monday —
The newly remodeled accessories and
service department of Watts-Newsome,
Philco distributor, combines a most at-
tractive setting with a maximum of
shopping ease and convenience for the
customer. The “serve yourself” idea is
embodied in the layout which was de-
signed by R. Edward Spring, manager.

“There is a decided trend towards
self-service which was started by Phil-
co in New Jersey about two years ago,”
said Mr. Spring. “In addition to sav-
ing time and work, it is also a meth-
od of suggestive selling, as the dealer
who comes in for one item is more than
likely to see something else that he
wants.”

A new farm store, designed to meet
the needs of a fully modernized farm,
was opened here February 20 by Sears,
Roebuck & Co. Included among appli-
ances are refrigerators, freezers and
milk coolers. Coldspot freezers were
promniently displayed to the right of
the entrance and still farther to the
right Farm Master milk coolers. H. G.
Sims, graduate of Alabama Polytech-
nic Institute and a former assistant
county agent, is manager of the new
store,

Graybar Electric Co. will be dis-
tributor in this area for M-G-M rec-
ords. E. G. Walker, merchandise man-
ager, reports having received a sam-
ple album of four records taken direct-
ly off the sound track of the M-G-M
production, “Till the Clouds Roll By.”
Dan Hornsby is the new record man-
ager for Graybar in the Southeast.

Better deliveries of Bendix radio re-
ceivers, with decided excellent of tone
quality, are reported by Mr. Walker.
Hotpoint major appliances, however,
are stil! coming in slowly.

Mrs. J. E. Lightsey, former mana-
ger of the record department at Sears,
Roebuck & Co., is now in charge of the
record department at Electric Appli-

ance Co., at Five Points. The record
department here has been enlarged and
moved from the rear of the store to
the front.

The Home Appliance Cc., which fea-
tures the Hotpoint line, is being re-
modeled and decorated. The owner is
E. L. Chisenhall.

The Stromberg-Carlson line of ra-
dios has been added recently by Seals
Piano Co., Inc. L. O. Parsons, mana-
ger, reports having received a few FM
combinations and says the radios are
selling nicely. Seals is Alabama’s old-
est piano store, having been established
in 1882, Also, except for Stromberg-
Carlson radios, it deals exclusively in
pianos, —S. A. MAXWELL.

Frigidéire Dealers
Hold Norfolk Meeting

RALEIGH, N. C., Thursday — With
more than 150 Frigidaire dealers and
salesmen in attendance, introduction of
a complete new line of electric house-
bold ranges highlighted a meeting of
Frigidaire’s Norfolk district at the
Hotel Sir Walter on Tuesday.

One of the chief speakers, R. F. Trant
of Norfolk, Va., presidert of R. F.
Trant, Inc., said that 1947 is the year
of transition when a buyers’ market
eventually will replace the sellers’ mar-
ket. He predicted that this year will
prove to be one of booming business
for industry.

Other speakers included H. W. Butt,
W. N. Mason, George Blassingham,
company representatives, and E. H.
Morris, Jr.,, of Raleigh, district repre-
sentative. —B.

Conlon, l_Vloore Merge

CHICAGO, ILL., Friday—Merger of
the Conlon Corp., maker of the Wash-
ington machine and ironer, and the
Moore Corp., manufacturer of cooking
and heating appliances, has been ap-
proved by stockholders of beth firms, it
was revealed here last week by B. J.
Hank, president of Conlon.

The new organization will be xnown
as the Conlon-Moore Corp.
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THE OUTSTANDING COMBINATION FOR QUALITY AND FAST SALES!

The smart new. versatile “Court Jester™ is the latest
addition to the brilliant Air King line. Here is the
popular priced radio-phonograph combination
vour customers can afford to huy. Masterfully engi-
neered for tone: superbly styled for beauty.

The huge demand for just such a high-quality.
low-priced combination means that here is a unit
that will sell itself—built for gquick tarn-over and in-
creased profit. Too, the all purpose “Court Jester™ ix
a natural in every home hecause it goes in any room.

Air King “Court Jester” Features

Compact, modern design in ghistening. hand rubhed
walnut finish. Superheterodyne radio reeeiver with

precision die-cut antenna rendering superb sensitiv-
ity and maximum signal. 44 controls conveniently
located. Alnico V. PM speaker. Stepped-up power
stage {or inereased volume. Plays 10- or 12-inch
records, Equipped with Fidelatone lifetime needle.

List Price $39.95
% -‘%01/(1//// (/ -U);Irn//n -%ill‘(’ 7920

AR KING

RADIO

Division of HYTRON RADIO & ELECTRONICS CORPORATION

% WE HAVE A LIMITED NUMBER OF DISTRIBUTOR AND DEALER TERRITORIES OPEN %

Write: Air King Products Co., Inc., 1523-29 63ra St,, Brooklyn, N, Y, Export Address: Air King International, 75 West Street, New York 6, M. Y.

'World Radio Histo
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SEVEN MODELS IN NEW
1947 SYMPHONIC LINE
OF RECORD PLAYERS

CAMBRIDGE, MASS., Friday — The
most complete line of record player
models ever manufactured by the Sym-

phonic Radio & Electronic Corp., of this
city, has been announced by M. H. Co-
gan, president of the company. The line
consists of seven record players that
range in list prices from $24.50 to
$109.95, and covers small table models,
portables and a deluxe console.

The Concerto model is a solid maho-
gany custom-built conosle wtih stor-
age space for ten and twelve-inch rec-
ord albums. It has a four-tube ampli-

fier, ten-inch G. E. speaker, two-post
automatic record changer and numerous
other features.

In commenting on the new models,
Mr. Cogan stated, “We have received
enthusiastic reports from practically all
of our distributors who have seen and
heard the new models. Many G. E. dis-
tributors who handle our line have be-
sieged us for deliveries in quantity
and they want them right away.”

) |

latest Air King Release.

~=%

THESE ARE BUT A FEW
OF THE MANY VALUES AT HEDCO

NATIONALLY DISTRIBUTED BY HEDCO

AIR-KING TABLE MODEL COMBINATION

AT .

Single record player, superheterodyne radio. The

AIR-KING 5TUBE PLASTIC COMPACT

Announcing . . . .

THE FORMATION OF

HEDCO Distributors, Inc.

An organization formed primarily to serve
the Radio and Appliance Dealer with Elec-
trical Appliances, Radio Sets, Radio Tubes,
and Electronic Parts and Equipment at the
lowest possible prices with a speed and effi-
ciency born of the years of experience of

headquarters.

Hedco personnel. The Hedco name is not
alone new, but the spirit and merchandising
ideas of the organization as well—and this
spells profit for Hedco customers. It will pay
you to make Hedco your radio and appliance

Two tube amplifier, heavy duty 5” speaker, auto-
matic changer.

DEALER COST

THE SYMPHONETTE

$32.47

A real value—competitively priced, but of Air
King quality construetion.

UNIVERSITY KITCHEN CLOCK

In heavy metal, ivory finished case, 914” square,
7%’ dial. Self starting.
DEALER COST $5.86

RADIO TUBES
The following are only a few of the
types available, priced at OPA last
bracket figures or lower.

Type List Net
1A5GT $150 $ .70
1A7GT 1.80 .83
1H5GT 1.50 .70
6A7 1.35 .63
6A8G 1.35 .63
6SD7GT 1.80 35
6SL7GT 1.80 .50
12SA7TGT 1.80 .83
12SJ7GT 1.50 .60
12SK7GT 1.50 .70
12SQ7GT 1.50 70
2575 . 1.35 63
30 1.35 .63
35L6GT 1.35 .63
35Z25GT 1.15 53
50L6GT 1.50 .70
80 .95 42
117Z6GT 2.20 1.04
954 4.90 .60
957 3.25 .60
6AKS5 3.15 .60
For types not listed, send us your
requirements. Many still hard-to-get
types are available—let Hedco sup-
ply your radio tube needs.

&=

A flashlight and screwdriver all in one—for those
hard to get places. Detachable blade, ideal for

tool kits. Unbreakable.
DEALER COST Lots of 12 $1.80

THERMO-MATIC 1000 WATT IRON

3 Lb. Automatic Iron with a Lifetime Guarantee.
A really revolutionary iron.
$7.49

DEALER COST

The Air King line offers profitable

design. Hedco Distributors, Inc. ha
pointed by Air King as exclusive dis

ATTENTION ILLINOIS DEALERS

sales with a

really new line of competitively priced and na-
tionally advertised radio sets of truly post-war

ve been ap-
tributors for

the line in Illinois—Contact Hedco immediately—
tie in with this profit-packed line of 1947 radios

1947 AIR KING RADIOS

YOU ARE INVITED . ..

To attend Open House at the Hotel St. Moritz in
New York City March 9 through March 13. Pres-
ent will be Hedco’s President, Paul M. Davidson,
and. General Manager Norman J. Siskin, to ac-
quaint the trade with Hedco policies. Everyone is
welcome—come up and get acquainted with

OPEN HOUSE MARCH 9-13
HOTEL ST. MORITZ, NEW YORK CITY

Hedco!!

HEDCO Distributors, Inc.

4564 BROADWAY

TELEPHONE
RAVENSWOOD 6100

CHICAGO 40, ILL.

RAYTHEON WILL DIRECT
RECEIVING TUBE SALES
FROM CHIGAGO OFFIGE

(Continued from Page 3)

manager, the statement disclosed.

Curtis R. Hammond has been ap-
pointed distributor sales manager in
charge of all Raytheon renewal tube
sales activities pertaining to jobber dis-
tribution of receiving, transmitting and
special purpose tubes. Mr. Hammond
will continue his activities in connec-
tion with receiving tube equipment sales
and sales engineering service.

F. E. Anderson continues in charge
of the Raytheon radio receiving tube
division sales office at the plant in New-
ton, Mass., where his services are con-
veniently available to eastern manu-
facturers.

Raytheon’s hearing and tube division
continues under the direction of Norman
B. Krim at Newton, Mass. Mr. Krim
also manages the radio receiving tube
division’s special tube section for the
manufacture of special purpose tubes
for industrial and scientific electronic
applications. Sales of Raytheon hearing
aid and special purpose tubes are di-
rected by Mr. Krim from the plant at
Newton, Mass.

Advertise in a paper that commands
reader interest. RADIO and Television
WEEKLY does it.

(G}arrand

world’s
finest
automatie
record
changer

the story we

have sent to over 5,000
record-changer customers;
send for copies of :

DON'T OVERLOOK

THE RECORD CHANGER

for yourself

and your sales force.

Dept. No. FC3

SALES CORPORATION

315 BROADWAY ¢ NEW YORK 7, N. Y.

¢
R
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HOUSEWARES CLUB OF
KANSAS CITY ELECTS
GOSNEY AS ITS HEAD

NEXT MEETING MARCH 7TH

Talk Given on Electronics Inter-
ests Large Group — Frigidaire
Holds Interesting Meetings.

KANSAS CITY, MO., Monday—The
Kansas City Housewares Club will held
its regular monthly meeting at the Ho-
tel Phillips, March 7. J. Norman Gos-
ney, housewares buyer for the Katz
Drug Co., who was recently elected
president of the club, will preside.

Other officers elected for 1947 are:
K. G. Gillespie, manager of Jenkins
wholesale division, first vice presidert;
Bernard F. Sears, salesmanager of
Rival Manufacturing Co., second vice
president; L. S, Gershon, L. S. Gershon
& Son, secrefary, and Bert J. Clark,
Bert J. Clark Co., treasurer.

These members were elected to the
board of directors: Earl J. Goetze, E.
J. Goetze Co.; W. E. Smith, Stowe
Hardware and Supply Co., Rebert P.
Ingram, Robert P. Ingram & Co.; J.
Heard Wimberly, Jr., Superior Distrib-
uting Co.; R. L. Vance, General Electric
Supply Corp., and J. E. Perdue, Bert
J. Clark Co.

“The Love Life of an Electron” was
the subject of a talk presented Febru-
ary 20, by Gordon Volkenant, associate
director for the Minneapolis-Honeywell
Regulator Co.. befare the Kansas City
Association of Credit Men.

Mr. Volkenant defined the science of
electronics and presented a few dem-
onstrations of the power of harnessed
electrons,

Members of the club and their wives,
who were guests at the dinner meeting,
were amused by the speaker’s demon-
stration of a gadget he called a hus-
band detector, a mechanism he said
could be used to record the exact hour
and minute of a husband’s return from
a night out.

“It’s Time to Start Selling” was the
theme of the first 1947 sales meeting
held by Frigidaire, February 20, at the
Hotel Continental in this city.

Suggestions for advertising and mer-
chadising programs presented at the
session were based on the premise that
a buyers’ market is developing and will
be a reality within a few months. Deal-
ers were warned to prepare for a bal-
anced buyers’ market, which will find
potential praspects in line with *he
amount of available merchandise.

“The basic purpese of the meeting,”
C. J. Allen, branch manager explained,
“was to stir dealers out of their com-
placency and lethargy and to help them
to realize that they must do a job of
selling again.”

Regular top-line models of refrigera-
tors and heaters were on display and
dealers were introduced to Frigidaire’s
new range.

Total attendance at the all-day meet-
ing and luncheon was 318 Missouri and
Kansas dealers and their staffs. A simi-
lar conferenee for Iowa dealers was
held at the Fort Des Moines Hotel, Des
Moines, Ia., February 24.

“Dealers were hungry for a good

meeting,” Mr. Allen said. “The overall
response to the program was enthusi-
astic.”

C. E. Barnickle, Bendix sales mana-
ger of the Federal Distributing Co., has
also found enthusiastic responses to a
series of sales training meetings he is
conducting in towns within a fifty miles
radius of Kansas City.

Interest in these meetings is indi-
cated by the attendance. The first meet-
ing held at the Power and Light Co. in

St. Joseph, Mo., attracted fifty-five
dealers and their salespeople; the sec-
ord at Crosby Bros.” Dept. Store in To-
peka, Kans., thirty; the third at the
Lane-White Stove Co. in Joplin, Mo.,
thirty-five; and the fourth at McLaugh-
lin Bros.’ furniture store in Sedalia,
Mo., thirty.

“The course now being offered deal-
ers is actually refresher training,” Mr.
Barnickle said. “Buyers want te know
what features Bendix models offer. We

plan to give our dealers the informa-
tion they need to answer customers’
questions.”

Mr. Barnickle joined the staff of the
Federal Distributing Co. this year after
three years’ work in the office at the
Bendix factory.

—ELSIE WRIGHT.

It is not only smart to be thrifty—
it’s also good business. Advertise in the
RADIO and Television WEEKLY.

HURRY! HURRY!
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NEW
POWERFUL

6 TUBES
Table Model
Compacts

Six tubes with rectifier;
Franklin patented airloop;

Litz wire I. F transformers;

100 mfd of electrolytic condenser;
two gang condenser, 5 inch
Alnico speakers, slide rule 45°
dials, RCA preferred Tubes.

n— Aviolq

AVIOLA RADIO CORPORATION + SKY HARBOR
([ ]

Model 601 Plastic
Walnut $29.50
Ivory $31.50

of

ORDER DIRECT

___TODAY

Model 612
Wood Compact

FOR

choice of American walaut or

AIRPORT o

mahogany, $39.50. Bleached ma-
hogany or ozk <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>