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Throughout the radio and electronic
worlds, the RCA symbol on a tube pub-
lication has become synonymous with
the latest in tube development, accurate
data, unquestioned authoritativeness.

RCA tube publications are standard
reference works wherever tube infor-
mation is needed . . . in the laboratory

. In industry . . . in the shop . . . at
the counter. They have had an impor-
tant part in spreading the popularity
of RCA tbes.

All of this authoritative tube informa-
tion is yours . . . to keep you up-to-date

and help you become the best-informed
man on tubes in your locality.

Here’s the latest! Booklet 1275-C on
Receiving Tubes for Television, FM and
Standard Broadcasting. It has the new-
est data on tubes, both new and older
types . . . easy-reference method ot iden-
tifying miniature and metal twbes . . .
and socket diagrams for all types. Get
your copy from your RCA Distributor.

The best in technical literature is
another reason why you're in the lead
with RCA. So, push RCA Tubes and

watch your business grow!

THE FOUNTAINHEAD OF MODERN TUBE DEVELOPMENT IS RCA

TUBE DEPARTMENT

m RADIO CORPORATION of AMERICA

/ NARRISON. N. J,
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Complete With One Roll Of
Color Pictures...

Sells On Sight!

® PLAYS 10” or 12" RECORDS

THE MUSKC
C e e eomiocs o [ Sorihbd Sold Only Thru Distributors

FINISHED ILLUMINATED Some Territories Open

® EQUIPPED with ON-OFF SWITCH [Also For Factory Rep's]
® ATTRACTIVE CARRYING CASE IN Pltlunes

WRITE — WIRE — AT ONCE!

X-O-FONE CORP.

211 EAST MAIN STREET
EAST GLOUCESTER, MASS.

BRIGHT PASTEL COLORS
@ STURDY CONSTRUCTION

® EXTRA PICTURE ROLLS (Packed 2 to
Box) LIST $1.50 Set

World Radio Histol
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Three Executives

In New Positions
At RCA— Camden

DISCLOSED BY F. M. FOLSOM

John G. Wilson Is Appointed Vice
President and General Manager
— Fred D. Wilson and Joseph
H. McConnell Also Elevated.

CAMDEN, N. J., Thursday—John G.
Wilson, operating vice president of the
RCA Victor Division of Radio Corp. of
America for the past three years, hus
been appointed vice president and gen-
eral manager, it was announced yester-
day by Frank M. Folsom, executive vice
president in charge of the RCA Victor
Division. .

Mr. Folsom also announced the ap-
paintments of Fred D. Wilson as vice
president in charge of operations and
Jaseph H. McConnell as vice president
in charge of law and finance.

J. G. Wilson has been with the RCA
Victor Division since 1944. Previous to
joining the RCA organization, he was
executive vice president of the United
Wall Paper Co., and prior to that he
was vice president and general mana-
ger of Goldolatt Bros.,, a department
store chain with headquarters in €hi-
cago. He was assistant comptroller of
Montgomery Ward & Co. before join-
ing the Goldblatt firm.

F. D. Wilson, vice president in charge
of personnel since 1946, joined the RCA
organization in 1936 as a district man-
ager at Minneapolis and in the same
year he was moved to Cleveland, then
later to Chicago where he became re-

(Continued on Page 10)

EMERSON REDUCES
PRICES $3 T0 $20
ON 3 RADID SETS

| Retail price reductions ranging from
thiree to twenty dollars on nine radio
and phonoradio models previously sell-
ing above thirty dollars, were announcead
by the Emecrson Radio and Phonograph
Corp., New York. The move is expected
to help bring component and production
costs and retail prices to levels which,
. according to Mr. Benjamin Abrams,
president of the company, “will be more
consistent witl: the economic needs now
confronting the consumer, the trade
and the country as a whole.” Although
ne price reductions ave anticipated on
receivers in the thirty-dollar-and-undex
categories this year, and executives af
.the Emerson company state that the
present move s being made largely in
anticipation of the ccoperation of raw
material producers, it is expected that
the consumer market will be greatly
widened as a result of the venture.

In his annsuncement on Monday 10
distributors who came to New York for
conferences on the concern’s policy, and
in a memorandum to be sent to thirty
thousand dealers, Mr. Abrams said that
the decision to bring down costs aud
retail prices by every means possible,
was made in the face of unprecedented
trade and corsumer demand for Emer-

(Continued on Page 27)

Retailers Watch Reaction
To Move to Lower Prices

The radic and appliance industry has
been keeping a close watch un the cur-
rent campaign, launched by President
Truman and backed by several large
retail organizations aimed at reducing
prices of virtually all merchandise as
a means of maintaining production and
sales at all levels.

The President and his advisors insist
that the way to avert inflation and to
maintain the nation’s economy is by
lowering prices and thereby stimulating
sales. They point out that there is at
present considerable resistance to cur-
rent prices.

A number of aepartment store execu-
tives have urged a reduction of prices
all along the line, while other groups
have urged a lowering of profit mark-
ups. Radio and appliance prices have
been singled out, as have prices of other
types of merchandise, as being too
high. A lowering of prices, in general,
many retailers have inisted, would at-

tract buyers’ to stores and move inven-
tories that are now piled up.

Henry Modell, hesd of a New York
chain of retail stores handling radios,
records and appliances, has announced
that he had notified Fresident Truman
that he is prepared to make a test cuse
of anti-trust laws wkhich prohibit con-
certed action of business men in reduc-
ing prices. Mr. Modeli said he had told
the President in a telegram that his
company has sent an appeal to scores
of other merchants of good faith asking
that joint action in reducing prices be
instituted at once.

“I am willing to let final judgment of
my action rest with public opinion,”
Mr. Modell declared. “Will it be spiral-
ing prices and the inevitable plagues
of buyers’ strikes, business failures and
widespread unemployment? Or will it
be fair pricing and the rewards of
erowded stores, thriving businesses,
maximum employment ?

|

(reneral Electric
Buys Interest m
[llinois Cabinet

ACQUIRES 50°¢ OF CONCERN

Corsumption of Transaction An-

! nounced by O. M. Lindgren —

Firm Large Producer of Radio
Cabinets — No Policy Changes.

ROCKFORD, ILL., Thursday — The

General Electric Co. has purchased a
50 per cent intevest in the Illinois Cabi-
net Co., this city, it was announced this
week by Oscar M. Lindgren, president
of the local firm. The purchase was
made in behalf of the G-E Electronics
Department, Syracuse, N. Y.
1 Under the new set-up, Mr. Lindgren
and his wife, Sylvia, each own 500
shares of stock in the cabinet company,
and 1,000 shares are owned by the Gen-
eral Electric Co. This constitutes all
the outstanding stock.

Mr. Lindgren has been with the firm
for twenty-four years and has managed
the company since 1935. Operations of
the company will continue on the same
busis as before, Mr. Lindgren said. “It
Wil be strietly contract, specializing
in the manufacture of radio cabinets,
"television and phonograph combination
cabinets, table combination cabinets and
midget type radic cabinets, all of wood.”

Present policies will be continued
with Mr. Lindgren in charge of man-
agement aud sales. He will also con-
tinue as president and general man-
ager; Stanley C. Skoog as vice presi-
dent and works manager; Fanny M.
Norell as secretary and assistant treas-
urer, and Robert E. Lee, treasurer. R.
J. Bahr, purchasing agent of the G-E
Electronics Department, and E. L.
Hulse, comptroller of the G-E Electron-
ies Department, have been elected to
the board of directors.

FM Hearing Called
For May 8 by FCC

WASHINGTON, D. C., Friday—
The Federal Communications Com-
mission has called a publie hearing
for May 8 and 9 to discuss proposed
changes in ullecations, rules and en-
gireering standards for FM broad-
casting stations, it was announced to-
day.

The Commission said the changes
to be discussed would improve the
performance of FM receivers now in
use.

RADIO INDUSTRY WILL MAKE
2 MILLION FM SETS THIS YEAR

* -

Poor Receivers

To Harm Trade

COMPLETE RMA SURVEY

i Figures Range From 1,800,000
to 2,600,000 Sets — Manu-

f facturers Have Faith in
FM Radio Development.

WASHINGTON, D. C., Thurs-
day—On the basis of an FM pro-
duction survey just completed by
a special committee of the Radio
Manufacturers’ Association, this
year’s output of FM receivers is
estimated to run between 1,800,-
000 and 2,100,000, it was en-
nounced this week.

The study conducted by a committee
appointed by R. C. Cosgrove, of Cros-
ley, president of RMA, indicated that
the industry planned to turn out ap-
proxmiately 2,600,000 sets with FM fa-
cilities in 1947, with a majority of these
being AM-FM consoles. However, the
committee, which was asked to male a
“realistic” report on the outlook, *ook
a more cautious view, after a thorough
analysis of all factors. The lowered es-
timate was made because of anticipated
production difficulties.

The RMA committee, which present-
ed its report at a meeting with a com-
mittee of the FM Association at the
Statler Hotel, here, on Tuesday, sa-d it

is “most encouraged” by the 1947 out-
look for FM set and transmitter pro-
duction, but warned that the growth of
this new broadeasting service will be

(Continued on Page 23)

Executive Changes

At Lyon & Healy

CHICAGO, ILL., Friday — Lyon &

Healy, Inc., this city, operator of a
chain of quality radio-music shops. has
just announced several changes in its
executive personnel.

G. W. Ward, manager of the radio,
phonograph and furniture division, has
also been assigned to duties as mana-
ger of the record division.

Donald E. Broman has been made
assistant manager of the radio and
phonograph division in Lyon & Healy's
main outlet; Harry N. Kennaré has
been advanced to the position of gen-
eral manager of all the branch siores,
and W. J. Parks as manager of the
band instrument, violin and harp diri-
sion,
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FM Outlook

An exhaustive survey of FM production
plans conducted by a special RMA commit-
tee has resulted in a conservative estimate
indicating that from 1,800,000 to 2,100,000
receivers with FM facilities will be manufac-
tured during 1947. This figure was arrived
at despite the fact that the set manufactur-
ers themselves had indicated that they were
planning to produce 2.600,000 FM radio sets
this year.

However, the industry committee, whose
task it has been to present a realistic report
on the outlook, took a more cautious view
after a thorough analysis of all factors, and
came up with the lower estimate because of
anticipated production difficulties.

But even with an estimated production
of somewhere around 2,000,000 sets, it is ap-
parent that FM is definitely on its way to
becoming an important national service, and
at the same time, the sale of FM receivers
will play a vital role in the industry’s pro-
gram to sell more better-type, higher-priced
instruments. This movement does not in any
way conflict with the present drive launched
by several large department store heads with
the support of President Truman and others,
and aimed at achieving lower prices on all
types of merchandise in order to prevent an
inflationary spiral. But selling FM is a means
of lifting the general price level of radios,
since FM receivers sell for considerably more
than straight AM sets.

Another fact revealed in the FM report
is that transmitter manufacturers estimate
delivery of more than 700 FM transmitters
Ly the end of this year. The expansion of
I°M broadcasting to new areas and the open-

ing of new stations in sections already being
served by FM transmitters has been a para-
niount need for the further development of
this new type of radio service. Manufactur-
ers of sets have been reluctant to produce
FM receiving sets because of the fact that
sales were restricted to the limited number
of areas now served with FM stations. With
the opening of more transmitters, greater
quantities of radio sets will be produced and
shipped into these areas.

As the report points out, “radio manu-
facturers, as well as distributors and deal-
ers, are just as anxious to sell FM sets as
arc the FM broadcasters to build up listen-
ing audiences,” and adds that “publicity by
some FM broadcasters advising listeners not
to buy a radio set unless it has an FM band
is not constructive but destructive to FM.”

The report also makes it clear that “it is
very natural and realistic that an added ser-
vice of the nature of FM should be first pre-
sented and applied to sets of the more ex-
pensive class, inasmuch as this class of mer-
chandise can most readily absorb the in-
creased cost without greatly affecting the re-
tail price. As the state of the art progresses,
engineering and production savings will be
applied to an increasing number of chassis
to be offered to the public in lower-priced
merchandise. When this happens, great pro-
duction quantities of FM radios will become
available. As of today, we have not as yet
reached that point—but we are bending our
efforts in that direction and are most hope-
ful for the future.”

Cheap FM sets at this time would be a
mistake, in the opinion of the committee,
“because any such set would necessarily be
low in sensitivity and have poor selectivity
in relation to established standards of FAJML
Such performance would do irreparable harm
to FM before it had a chance to prove itself
as a service.”

The actual production estimates submit-
ted by the manufacturers indicate that table
model AM-FM sets priced to retail over $50
and AM-FM console models with phonograph
will comprise about 90 per cent of the FM
output this year.

The radio industry’s greatest need, ever
since the early 1930's, has been to discover
a sound means of lifting the average unit
price per set sold. Achieving quantity pro-
duction has never been a real problem, ex-
cept during the reconversion period, while
parts continued scarce and the labor short-
agre was extremely critical. The problem has
been to lift the average level of prices up
from the smallest and lowest-priced table
models to better quality receivers and com-
binations. The nation-wide development of
FM will go a long way towards achieving
this goal.

Ta achieve and maintain prosperity, the
irdustry must never revert to its pre-war
price levels, and to an average price of $18
per set — at manufacturers’ level — the low
figure reached shortly before the outhreak
of war.

A Dealer Complains

A veteran radio dealer in New York City,
whose phonograph record volume runs into
substantial figures, has some fault to fmd
with the record business.

His record turnover, he reveals, is only
about two times a vear, whereas it should
turn over four times a year. This is the prin-
cipal cause for his complaint.

“After being in the record business for
many years, we continue to buy more rec-
ords than we sell, thereby constantly increas-
ing our inventories,” he asserted. He placed
the blame on the record manufacturers who
continue to release far too many slow-selling
discs. He points to the steady stream of re-
corded poetry and other such pressings,
which he insists rarely afford a profit to a
dealer but merely add to his inventory.

On the other hand, a shortage continues
on many fast-selling recordings in classical
albums and popular numbers. He suggests a
more careful analysis of the market and of
titles selected for release as a means of in-
creasing sales and easing the inventory load
of the dealers.

“But, don’t get me wrong; I'm sold on the
record business,” he concludes.

Manufacturers would do well to heed the
suggestions of dealers, especially those retail-
ers who have been through the mill as rec-
ord merchandisers. The dealers are on the
firing line. They know the needs of consum-
ers, who in the final analysis either make a
record a success or a failure. The man at the
point of sale (dealer) is also the man who
can detect public trends. His recommenda-
tions are important.

LETTERS

DAVEGA STORES CORP.
76 Ninth Avenue

New York 11, N. Y.

April 9, 1947

Iditor,
RADIO and Television WEEKLY
Dear Sir:

On Page 14 of your April 9 issue, I note that Mr.
C. E. Richardson (of the Clark Music Co., Syracuse,
N. Y.) has got his “whatsthis” in an uproar because
radios are called “sets.”

What’s eatin’ on this guy, anyhow? Radio sets
are called such by custom and usage down through
the years and why does he think this is undignified?
I1. this period when everybody is so busy trying to
“knock off”” a much needed sale of a radio set, who's
going to stop and speak grandiosely of a “radio
receiver?” And, what’s the matter with the word
“set” anyhow?

Did Mr. Richardson ever see a beautiful “set”
of teeth? (true or false.) What’s the matter with the
beautiful sunset, especially if it sets on a good day’s
business ? Doesn’t he think that Jane Russell is well
“set” up? And besides, business heing what it is
these days, I feel sure that any radio dealer will tell
Mr. Richardson that the radio sets in his stock are
settin’ on his floor until he’s sick of looking at them.
In view of all this, I don’t think that the word *set”
is such a misnomer.

I would go into this matter in greater detail, but
a salesman just walked into my office who wishes
to sell me some $150 “sets” for $11.50 and therefore,
I must reluctantly bring this to a conclusion.

I only hope that Mr. Richardson is settin’ pretty
in Syracuse.

Yours very sincerely,
Jules Smith
Vice President
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PRELIMINARY PLANS
ANNOUNGED BY RMA
FOR '47 GONVENTION

IN CHICAGO, JUNE 10 TO 12

New President Will Be Elected to
Succeed R. C. Cosgrove, Who Is
Retiring After Three Years as
Head of RMA.

WASHINGTON, D. C., Friday—Pre-
iiminary plans for the twenty-third an-
nual convention of the Radio Manufac-
tiirers Association, to be held June 14
to 12 at the Stevens Hotel, Chicago,
have been completed by the RMA con-
vention committee, headed by Leslie F.
Muter, president of The Muter Co., Chi-
cage.

All RMA divisions and major com-
mittees will meet during the three-day
Chicago session, and new officers and
some new directors will be elected. A
large industry banquet, the first since
1941, will conclude the meetings on
Thursday, June 12.

Chairman Charles R. Denny. of the
FCC, has conditionally accepted an in-
vitation to address the RMA members
a*% a luncheon on June 12 providing his
attendance at the International Tele-
communications Conference at Atlantic
City does not interefere.

Prominent industry and government
officials will be invited to the industry
banquet, and a nationally known speak-
er is expected to be announced shortiy.
R C. Cosgrove, of Crosley, who is re-
tiring after three years as RMA presi-
dent, will preside at the association’s
membership Tuncheon and meeting of
the retiring board of directors. Follow-
ing election of new officers and direc-
tors, the new hoard will convere.

Divisions which will hold meetings
during the convention and their chair-
men are: Set Division, Paul V. Galvin,
of Galvin Manufacturing Corp.; Tube
Division, M. F. Balcom, of Sylvania
Electric Products Inc.; Transmitter Di-
vision, S. P. Taylor, Western Electric¢
Ce.; and the Amplifier & Sound Equip-
ment Division, H. W. Bennett, General
Electric Co.

The annual RMA convention golf
tcurnament will conclude the events on
Friday, June 13, at the Calumet Coun-
try Club.

Ralph Berson Visiting
Trade For Continental

Ralph Berson, publicity director and
rales distribution representative of the
Continental Record Co., New York City,

* left this week on a tour of Connecticut
curing whieh he expected to coumtact
dealers and promote the sale of Conti-
nental record through tie-ups with dise
jockeys in that State. This taur of Gon-
necticut is the first of many trips that
will take Mr. Berson throughout the
United States.

The recently signed Paul-Jeffrey firm
in Syracuse which took on distribution
of the Continental disc line, has named
Frank Hamilton head of the record de-
partment, Mr. Berson reported.

Where Federal Radio Sets Are Made . . . . ELABORATE EXHIBIT

PRODUCTION IS NOW UNDER WAY on home radios at the recently acquired

plant of the Federal Telephone & Radio Corp. in Harrison, N. J.

Comprising

250,000 sq. fi. of floor space, this factory is the new home of the FTR Consumer
Products Division. Eventually, radio production will be joined by numerous home
appliances slated for manufacture by Federal.

McDONOUGH AND DRAY
IN OFFICIAL POSITIONS
WITH COLONIAL RADIO

BUFFALO, N. Y. Thursday—The
appointment of John K. McDonough as
assistant to the vice president in charge
of operations and James H. Dray as
director of purchases for Colonial Ra-
dio Corp., of thir city, a wholly-owned
subsidiary of Sylvania Electric Prod-
ucts, Inc,, was announced this week by
Louis H. Kimball, vice president in
charge of Colonial operations.

Mr. McDonough wiil assist in the
direetion and coordination of planning
and scheduling for customers, the en-
gineering divisicn, and the production
control and purchasing departments.
He joined the Colonial staff in Decem-
ber, 1942 as a member of the contract
sales department. In 1943 he organized
Colonial’s contract sales department,
later being transferred to the purchas-
ing department where he became direc-
tor of purchases early in 1946. He is
4 graduate of tke University of Buffalo
and was admitted to the bar in 1930.

Mr. Dray joined the staff of Sylvania
Electric at Ipswich, Mass.,, in 1942
where he served as purchasing agent
for wartime proximity fuze production
and as manager of purchasing and as-
sistant to the general manager of Syl-
vania’s fixture division. He is a mem-
ber of the National Association of Pur-
chasing Agents and ithe American So-
cicty of Tool Engineers,

Emerson Eadio Adds Two
To New York Sales Force

Emerson Raidio-New York today ap-
pointed Clarence H. Schimpf and Henry
Rustin as sales representatives, accord-
ing to an announcement by Ira Kaplan,
sales manager.

Mr. Schimpf will call on the radio
trade in Nassau and Suffolk counties.
Prior to joining Emerson Radio, Mr.
Sehimpf operated a radio and appli-
ance store in Queers and served in a

J. J. NANCE ELEGTED
AOTPOINT PRESIDENT

CHICAGO, ILL., Thursday — The
election of James J. Nance as presi-
dent of Hotpoint, Inc., this citv, was
announced this week. He succeeds R.
W. Trumbull, who resigned to become a
commercial vice president of the Gen-
eral Electric Co. Hotpoint is a subsidi-
ary of General Electric.

Mr. Nance, who was formerly vice
president in charge of sales of the Ze-
nith Radio Corp., joined the (ieneral
Electric organization several months
ago. He was assigned to the Hotpoint
operation some time ago.

Lewis & Conger Safety
Award For Tex-Knit Cover

The annual safety award dinner of
Lewis & Conger, New York housewares
store, was held last Tuesday at the
Waidorf-Astoria. The outstanding hon-
or for the current year for contribution
to nome safety was won by Textile
AMills Co., of Chicago, for its Tex-Knit
burn-proof ironing board cover. The
product was developed in conjunction
with the U. S. Rubber Co. and over a
miliion have been purchased within a
vear.

Richard V. Lewis, president of Lewis
& Conger made the award to Kurt
Goldsmith, president of Textile Mills
'o.. who explained that the product
which is made of “Abeston,” is a result
of war-time development.

Honorable mention scrolls were
owarded to General Mills, Ine., Evans
Mfg. Co., Reflecto Letters Ce., Amer-
lire-Chicago. Stewart Products, Safe-
wa) Specialty Corp., and Magic Mirror
Asxociates.

civilian capacity with Army Intelli-
gence.

Mr. Rustin will handle key accounts
in midtown New York and will super-
vise other territories. He has been ac-
tively engaged in the Gotham radio
field for the past twenty years.

AT RADIO PARTS SHOW
FOR RCA TUBE DEPT,

FIELD MEN WILL CONVENE

W. L. Rothenberger, Manager of
Renewal Sales, to Review Mer-
candising P’lans for Interrelat-
ed Line of Products.

HARRISON. N. J., Friday—The Re-
newal Sales Section of the RCA Tube
Department has arranged a compre-
hensive program for the Radio Parts
Show at Chicago. In addition to its dis-
play on the main exhibit floor, a recep-
tion suite has been provided at the Stev-
ens Hotel for visiting distributors, to-
gether with separate display rooms for
the showing of tubes, Dbatteries, parts,
test equipment, packaged sound and
sales aid materials.

At the same time, W. L. Rothenber-
ger, renewal sales manager, will hold
a mceting of his entire field sales or-
ganization te review merchandising
plans for 1947 on the interrelated line
of products that are sold through RCA
tube and parts distributors.

Products to be featured in the RCA
display include miniature tubes and
power tubes, television, parts, loud-
speakers, batteries, television sighr-
and-sound antennas, test equipment,
phonograph modernization kits ard
other accessories and packaged sound
equipment. One of the most compre-
hensive lines of merchandising and
sales promotional aids in RCA’s his-
tory, designed for use by distributors,
dealers, and servicemen, will be featurad
in one of the display rooms, according
to Julius Haber, advertising and sales
promotion manager, RCA Tube Depart-
ment.

Newly engineered and improved
products to be unveiled by RCA include
a showing of the new RCA sealed-in-
steel radio “A” battery and the new
type RCA 6714 volt portable radio “B”
battery.

New test instruments for servicemen
and industrial use to be shown by the
RCA Test and Measuring Equipment
Section. according to L. A. Goodwin,
Jr., manager, include an FM alignmant
oscillator and an audio oscillator for
servicemen, and an audio voltmeter and
a laboratory oscilloscope for industrial
use.

GIANT DISPLAY CARTON
IS ISSUED ON RCA TUBES

HARRISON, N. J., Friday—A giant
illuminated replica of the RCA tube
carton is now offered to tube dealers as
a centerpiece around which an effec-
tive day or night window display may
be built. Measuring 18 inches high and
6% inches zquare, the carton has trans-
lucent side sections which are illumi-
nated from within by a 40-watt lamp.
It is available to dealers through ECA
tube distributors, it was announced by
the RCA Tube Department, here.
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TELE-TONE AGQUIRES
AND RADIO FAGTORY;
SALES DOUBLE 1946

SOL GROSS TELLS OF PLANS

Officials of Company Look for An-
other 1009- Increase in Output
by End of April — To Develop
South American Market.

Tele-tone Radio Corp., manufacturers
of table model radios, has acquired a
second plant at 540-550 West Fifty-
cighth street, New York, it was an-
nounced on Monday by S. W. Gross,
president of the firm.

Mr. Gross pointed out that, despite
increasing competitive conditions in the
radio field, the national and foreign de-
mands for Tele-tone’s products have
been growing larger than the facilities
of their present plant at West Fifty-
first street can satisfy.

“Acquisition of additional factory
space, personnel, and equipment.” he
declared, “have been necessary for some
time to meet the rising orders for Tele-
tone models. Qur sales now are about
100 per cent over comparable figures
during the last quarter of 1946. Greater
availability of parts and raw materials
coupled with this greater demand for
the product make another plant at this
time a sound venture economically and
financially,” Mr. Gross stated.

The new factory, it was declared, is
already tooled and will be in full pro-
duction this week with the company
officials looking for another 100 per cent
increase in output by the end of April
as a result of the expanded facilities.
The plant is equipped with the most ad-
vanced radio manufacturing equipment
and mass production machinery. In line
with the company’s announced policy of
manufacturing good sets at lower prices
to the consumer, the Tele-tone engineer-
ing staff and laboratory personnel have
been provided with additional space and
personnel to continue research on im-
proved production methods and labor-
saving devices.

A large volume market for many
nionths has been the South American
countries, Mr. Gross declared, and this
business will be further expanded as the
production of additional units by both
plants becomes greater.

Webster-Chicago Appoints
Patterson & Co. of Dallas

CHICAGO, ILL., Tuesday — Patter-
son & Co., Dallas, Texas, has been
numed representative of Webster-Chi-
cago for the trading areas of Dallas,
Houston, San Antonia, Amarillo,
Shreveport, Oklahoma City and Little
Rock, with M. B. Patterson in charge.

Webster-Chicago also announces that
Lee W. Maynard has been named rep-
resentative for the basic trading areas
of Kansas City and Omaha, in addition
to territory which he now is covering
and which includes St. Louis, Davenport
and Des Moines.

BOSTON CHAPTER OF ELECTRONIGS JOBBERS
HOLDS ANNUAL DINNER AND GET-TOGETHER

MEMBERS PRESENT FROM EVERY PART OF NEW ENGLAND

Radio Parts Stores Report Heavy Business — Metro Distributors An-
nounce New Store Hours — New Demambro Showroom One of
Finest in New Hampshire — Eastern to Conduct Radio Classes.

BOSTON, MASS., Monday—The Bos-
ton Chapter of the National Electronics
Distributors Association convened today
at the Georgian Room of the Hotel Stat-
ler. A dinner and social get-to-gether
were held. Present were New England
electronics parts distributors and fac-
tory representatives of the radio parts
manufacturers. President of the Boston
Chapter, is Michael Scott, of Radio Wire
Television, Inc. of 110 and 130 Federal
street; Henri Jappe, of A. W. Mayer &
Co., Boyleston street is vice president;
Lew Scott, of Melrose Sales Co. Mel-
rose is secretary, and Al Cramer, of
Hatry & Young, Cornhill, Boston is
treasurer.

In town radio parts stores seem to be
rather busy this week, though radio
and appliance stores are still feeling the
effects of the Easter holiday and tax
payments. That is, except for the lucky

ores who are able to get washers and
refrigerators where a sustained demand
is expected for some time. Portable ra-
dios and replacement batteries and
tubes are selling well in the medium
price brackets, and as might be ex-
pected, phonograph rccords are selling
well despite the great number and di-
versity of outlets.

Recent announcements of better dis-
counts on radio tubes should encourage
dealers to replenish their stocks and go
into their resale vigorously. While most
dealers test tubes free at the store,
there is no indication of cut prices any-
where, Oftentimes, there is more profit
in installing a set of tubes in an old
radio than there is in selling a new $18
to $20 radio.

Metro Distributors,

Inc., 884 Com-

(Continued on Page 26)

PARAMOUNT INDUSTRIES
EXPANDS SALES STAFF

Henry D. Halperin, president of
Paramount Industries, Inc., 111 Broad-
way, New York, last week announced
the appointment of Milton Auster as
eastern sales manager of the company.
Mr. Auster is well known in the radio
and appliance business as a result of
his sales activities covering almost a
score of years. He will direct sales on
the firm’s Totetite and Tite-Grill.

Another addition to the Paramount
szles organization is R. K. McCreery
who will direct sales on the firm’s Muf-
finaire, which is said to be the “perfect
pan for perfect muffins.” Mr. McCreery
has a successful background in the
housewares business.

Division Of Square Deal

PHILADELPHIA, PA., Monday — D.
G. Scherlis, general manager of the
Square Deal Furniture Co., announces
the appointment of Harold Barsky as
manager of the company’s new elec-
trical appliance store.

Mr. Barsky joined the Square Deal in
January 1947, shortly after his dis-
charge from the U. S. Air Corps. Prior
to entering the service he was with
the Proctor Electric Co., Philadelphia.

Brother of Lee DeForest,
Audion Inventor, Dies at 68

Charles M. de Forest, 135 West Six-
teenth street, this city, executive vice
president and founder of the American
Provident Society, died Sunday in St.
Petersburg, Fla. He was sixty-eight
years old, a native of Waterloo, Iowa,
and a brother of Dr. Lee de Forest, in-
ventor of the audion,

Union Threatens Strike
At Sonora Record Plant

CHICAGO, ILL., Monday—A serious
possibility of a strike at Sonora’s record
factory in Meriden, Conn. was seen to-
day when the union of that plant filed a
strike notice. According to the notice
filed by Charles Retty, representative
of Local 50, United Mine Workers of
America, which is the bargaining agent
for the 234 employes in the plant, the
strike is scheduled for April 25,

Union demands made to Louis Sachs,
plant manager, are for a 20 per cent in-
crease in wage rates and for certain
other fringe benefits, which the Sonora
Radio & Television Corp., this city,
management calculates will add another
24 per cent additional wage costs, total-
ing a 44 per cent rise in labor costs.
Average wage rates in the plant are
$1i.42 per hour.

Negotiations are now going on but
the union representatives have so far
refused to compromise on any of their
demands, it was revealed here. The So-
nora management, on the other hand,
believes that the granting of the new
wage rates and new fringe benefits
would threaten the entire price struc-
ture of Sonora records.

Avert RCA Victor S.t;ike
As Agreement Is Reached

CAMDEN, N. J,, Monday — James
Crockett, United States Conciliation
Commissioner, announced last night
that RCA Victor in Camden and the
union had reached an agrement avert-
ing a strike of 8,600 workers at the
RCA Victor plant here. He said both
the union and company had agreed to
withhold making terms of the settle-
nient public until the union could pre-
sent them to its membership, “probably
within the next forty-eight hours.”

THE TRAVELER

Dave Sonkin, New York manufactur-
ers’ representative, is expected back at
his office this week from a vacation in
Florida.

Bill Marcus, of the John Rider or-
ganization, has returned to his office in
New York from an out-of-town busi-
ness trip.

Milton Fischer, of the Fischer Dis-
tributing Corp., New York radio parts
jobbing organization, was confined to
his home for several days during the
past week with a sore throat.

Robert Shellow, manufacturers sales
representative in Chicago, is receiving
congratulations from his trade friends
upon the birth of a daughter last Sun-
day. The child has been named Susan
Lynn,

Herbert A. Brennan, vice president
o Associated Stores, of Tampa, Fla,,
plans to visit New York next Wednes-
day and will remain until April 26 when
he will leave for Philadelphia to attend
the Housewares Show there.

Dave Trilling, of Trilling & Mon-
tague, Philadelphia distributing firm,
visited New York last week to attend
the Lewis & Conger safety award din-
ner. He was accompanied by his wife.

Ira L. Arkin, factory sales represen-
tative of Chicago, is vacationing in
Florida with his wife and mother. He
plans to attend the Electrical Whole-
salers Show in Atlantic City next month
and then visit New York.

A. G. Gaines, of the Jones-Frankel
Co., advertising counselor for Trav-ler
Radio Corp., Chicago, was a visitor in
New York last week with Mrs. Gaines.
They attended the Lewis & Conger
safety dinner where J-F's client, Tex-
Knit ironing cover, won the annual
award.

Harry Montague, of Trilling & Mon-
tague, Farnsworth and Norge distribu-
tor in Philadelphia, is taking a vaca-
tion which he is spending on the West
Coast.

Lou Abrams, president of Emerson-
New York, Inc., Metropolitan distribut-
ing concern, spent the past week end at
Atlantic City with Mrs. Abrams,

Charles Robbins, of the Baronette
Radio & Tube Corp., New York, has re-
turned from a brief out-of-town trip.

E. M. Flannery, vice president of
Bush Manufacturing Co., Hartford,
Conn., has been elected president of the
Refrigeration Equipment Manufactur-
ers’ Association, succeeding H. F.
Spoehrer, vice president of Sporlan
Valve Co., St. Louis.

James D. Gerahty, vice president of
the First Colony Corp., has been elected
to the board of the Dumont Electric Co.,
New York.
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BENDIX SPEEDING UP
FM RADIO PRODUCTION;
WORKING ON 2 SHIFTS

BALTIMORE, MD.,, Friday—Bendix
Radio is now working with two shifts
on its assembly lines producing FM ra-
dios in order to meet the pent-up de-
mand of potential FM audiences, ac-
cerding to J. T. Dalton, general sales
manager for radio and television of the
Bendix Aviation Corp.

Mr. Dalton stated that production
on Bendix FM was doubled following
substantially widespread reports on the
high performance factor of Model 847-
B. Two additional sets including an
FM table modei are scheduled to be
added to production within the next
thirty days, he said.

Bendix Radio deferred FM produc-
tion last Fall in order to incorporate
new developments in its exclusive ratio-
detector system. which is said by Mr.
Dalton to achieve maximum results
with a minimum of circuits.

Dealers are keing urged to face the
FM antenna problem squarely wherever
there is a question of marginal recep-
tion.

“Bendix Radio is counting on the
long-pull FM program for full realiza-
tion of the market,” stated Mr. Daltou.
“Our results already show that the pub-
lic is discriminating and fully pre-
pared to recognize high - performance
FM. We are prepared for record FM
production within the coming thirty
days’ period.”

Joseph B. Elliott, of RCA,
Gives Talk on Television

Techniques for building a television
audience were described by Joseph B.
Elliott, vice president in charge of the
RCA Victor Home Instruments Depart-
ment, at the luncheon meeting of the
Television Institute on Monday at the
Hotel Commodore, New York City.

Mr. Elliott described the manner in
which television receivers are being dis-
tributed throngh the various regions in
which commercial television stations
are operating on a regular program
schedule. He also discussed some of the
problems involved in the gradual devel-
opment of audiences to a size which
makes television a commercizlly prac-
tical advertising medium.

400 Servicemen Hear Talk
Sponsored By Ebinger Co.

ST. LOUIS, MO., Monday — Four
hundred radio servicemen of the met-
ropolitan St. Louis area heard Myron
F. Melvin, field engineer from P. R.
Mallory, Inc., of Indianapolis, discuss
latest developments in television and
FM broadcasting at a meeting held c¢n
April 7 at the St. Louis House.

Service techniques for the eleven
television components manufactured by
P. R. Mallory were discussed and dem-
onstrated. The meeting was sponsored
by Ebinger Radio & Supply Co., local
distributor for Mallory.

Sylvania Electric Conducts Meeting HEGHT'S, WASHINGTON,
With Staff of Dale Distributing Co.

Attend Sylvania Sales Meeting

The increasing necessity of up-to-
date test equipment for radio service-
men for success in servicing FM and
television sets was stressed by Ray-
mond Andrews, merchandising manager
of Sylvania Electric Products’ Radio
Tube Division at a recent sales meeting
held with members of the staff of the
Dale Distributing Co. in New York.
Dale is the Sylvania jolber in the me-
tropolitan New York area.

The accompanying picture shows
those present at the meeting. From left
to right, they are, front row:

Larry Vogel, Sig Gordon; Gerry

Brandwin, and Milton Saper; second
row, left to right: Nick Savage, Paul
Smith, Harvey Appelbaum and Cy Jos-
eph; third row, left to right: William
Haberman, Al Land and Charlie Fox.

Standing, left to right: Rene Jacobs,
vice president, Dale Distributing Co.;
Raymond W. Andrews, merchandising
manager, Sylvania Electric Products;
Sam McDonald, Sylvania Radio Tube
sales department; Warren Pringle,
manager New Jersey branch, Dale Dis-
tributing Co.; R. A. Penfield and R. E.
Lamar, advertising department, Syl-
vania Electric Products.

PIX-0-FONE MARKETS
ANIMATED PHONOGRAPH
WITH KIDDIE MOVIES

EAST GLOUCESTER, MASS., Fri-
day—A product that is expected to open
new sales. opportunities in the kiddie
field has been marketed by the Pix-O-
Fone Corp., 211 East Main street, this
city. The product is an animated kiddie
moving picture phonograph which is
electrically driven.

The record pluys and the illuminated
pictures move. The phonograph is priced
to sell at $19.95 and comes complete
with one roll of color pictures. Addi-
tional picture rolls, packed two to a
box, are available at $1.50 a set. The
instrument plays ten inch or twelve inch
records, and an official of the company
explained that any child can play it. The
phonograph is encased in a sturdy cabi-
net of bright pastel colors.

Sales in all key territories will bhe
through established distributing orga-
nizations. An official of Pix-O-Fone
pointed out that appeintments are now
being made and that important terri-
tcries are available. It is also the com-
pany’s plan tc appoint factory repre-
sentatives whe are known in the trade
and who have the ability to merchandize
the product through aggressive dis-
tributing and retail outlets.

Yes—anybody who is somebody reads
RADIO and Television WEEKLY.

AL HECHT JOINS STAFF
OF APOLLO DIST'G CO.

NEWARK, N.J., Monday—Al Hecht,
formerly with Emerson Radio of New
Jersey, has joined the sales staff of the
Apollo Distributing Co., 15 Shipman
street, this city, it was announced by
Fred Goldberg, general manager. Mr.
Hecht is widely known throughout the
retail trade in Northern New Jersey.

Apollo distributes Crosley products,
Grand ranges, Apex products, Dcmestic
sewing machines, Royal vacuum clean-
ers and other lires.

Instrument Electronics

Introduces New Voltmeter

DOUGLASTON, N. Y., Monday — A
new voltmeter, Model 47, has been in-
troduced by Instrument Electroniecs of
this city. It is an extremely sensitive
amplifier type instrument. The instru-
ment serves simultaneously as a volt-
meter and high gain amplifier,.

This instrument is useful as an out-
put indicator fov microphones of all
types; low level phonograph rick-ups;
aceleration and other vibration meas-
uring pick-ups.

Zenith Dividend
CHICAGO, ILL., Monday—The Zen-
itl. Radio Corp. has declared a $1 divi-

dend payable on April 30 te stockhold-
ers of record «n April 24.

OPENS BIG GENTER FOR
RADIO AND APPLIANGES

COVERS 18,000 SQUARE FEET

Opened in Conjunction With Con-
cern’s Expanded Activities in
the Field of Radio, Record and
Appliance Merchandising.

WASHINGTON, D. C., Monday—The
enlarged and modernized radio and ap-
pliance center at the Hecht Co. depart-
ment store, this city, was opened on the
seventh flocr of the store today, follow-
ing a preview party on Saturday rnight.
The new department covers 18,000 sq.
ft. of selling space.

The new center was built in conrjunc-
tion with the local store’s eXpanded ac-
tivities in the field of radio, record and
appliance merchandising. Merchundise
to be sold in this department includes
rudios, television sets, records, major
appliances and other related products.
Television sets have been installed for
the opening of the baseball season here,
and four television display rooms nave
been erected.

More than fifty floor model radios can
be displayed simultaneously in the radio
department, and some 100 table models
are displayed on a series of seven plat-
forms. Table combinations are exhibit-
ed separately.

Listening booths for record merchan-
dising are furnished with modern seats.
An elaborate display of records Las been
set up. The arrangement also provides
considerable display for refrigerators,
ranges, sinks, washef‘s, freezers, vacu-
ums and other types of appliances han-
dled.

Louis Mushinsky is merchandise man-
ager of the appliance department; Jos-
eph Brady is radio, record, television
and washing machine buyer; Arthur
Hyman is buyer of refrigerators,
ranges, vacuum cleaners and air condi-
tioning; and Phyllis Stagg is record
buyer,

DELIVERIES STARTED
BY STEWART-WARNER
ON NEW FM RADIOS

CHICAGO, ILL.,, Monday—First de-
liveries of the new Stewart-Warner
FM-AM radio sets, including two con-
sole type radio-phonograph combina-
tions, will begin the week of April 14
and will be heralded by distributor and
dealer sales meetings in ten Eastern
and Southern cities, it was announced
here by the Radio Division of Stewart-
Warner Corp.

Coincident with the first deliveries.
J. R. Brandenburg, assistant sales man-
ager of the Stewart-Warner Radio Di-
vision, will conduct successive promo-
tional meetings in Newark, New York
City, Philadelphia, Baltimore, Jackson-
ville, Miami, Atlanta and Chattanooga.
Edward Rutledge, Eastern sales man-
ager, will do likewise in Boston, April
16, and also in Manchester, N. H.
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BIG G-E DELEGATION
WILL ATTEND EXRIBIT
IN GHIGAGO IN MAY

IS HEADED BY DR. BAKER

Officials From Tube and Specialty
Divisions Will Be Represented
at Radio Parts Show — A. A.
Brandt Will Be Present.

SYRACUSE, N. Y,, Friday—Approx-
imately twenty General Electric Co.'s
Electronics Department key sales, en-
gineering and district office personnel,
headed by vice president Dr. W. R. G.
Baker and General Sales Manager A.
A. Brandt, will attend the Radio Parts
Show in Chicago at the Hotel Stevens,
May 13-16.

Delegations from the Tube and Spe-
cialty Divisions and headquarters staffs
will be represented. The Tube Division
will display receiving tu}_)es predomi-
nately and enough transmitting and in-
dustrial tubes to indicate its full line.
Featured at the show will be the newly-
announced electron-ray tube, 6AL7-GT,
and the electronic tube receiving man-
ual for circuit designers and equipment
manufacturers.

Highlighting the Specialty Division’s
display of universal parts will be its
improved line of auto radio antennas. A
complete line of replacement parts and
test equipment will vound out the divi-
sions’s exhibit.

The Tube Division delegates will in-
¢lude J. M. Lang, manager; E. H.
Fritschel, manager of sales; W. H.
Clarke, sales mapager of receiving
tubes; R. W. Metzner, sales manager of
replacement tubes; D. G. Wilson, divi-
sion advertising and sales promotion
manager.

The Specialty Division group at the
show will include R. D. Payne, sales
manager of service test equipment; R.
S. Fenton, sales manager of replace-
raent parts; C. F. Gill, sales manager
of audio equipment; and R. E. Cassatt,
division advertising and sales promo-
tion manager.

The Central District of the depart-
ment, which has its headquarters at the
Merchandise Mart, Chicago, will be
represented by electronics district man-
ager G. S. Peterson, and district repre-
sentatives R. V. Buivid and Louis Peine.

District field representatives on hand
for the show will be J. R. Poirier, Bos-
ton; W. C. Walsh, San Francisco; F. S.
Anderson, Philadelphia; G. W. Davis,
Kansas City; J. W, Duffield, New York
City; W. F. Trevarrow, Dallas; J. T.
Thompson, Atlanta; E. S. Clark, Cin-
cinnati.

Messrs. Brandt, Metzner and Payne
will conduct a special sales conference
in connection with the show, Monday
morning, May 12 at the Blackstone Ho-
tel. In addition to the entire G-E parts
show delegation, this mecting will be
attended by the following Maxon, Inc.
representaitves: M. F. Mahony, account
executive of the G-E account, P, V. Lutz
and John Weik.

Advertise in a paper that commands
reader interest. RADIO and Television
WEEKLY does it.

Television Association of Philadelphia
Formed To Foster Interest In Video

PHILADELPHIA, PA.. Saturday —
Television interest, already high,
reached a peak this week with tremen-
dous  newspaper publicity concerning
the industry and the formation of the
Television Association of Philadelphia
on Thursday.

This new organization, founded by
rcpresentatives of television manufac-
turers, distributors and advertising
acencies elected Kenneth W. Stowman,
newly appointed television chief of
WFIL, as temporary chairman. The
meeting was held at the headquarters
of the Electricaul Assoeiation. Its pur-
pose is to foster general understanding
and interest in the television industry.
Although no definite program was laid
out, a membership and program com-
niittee was appvinted to report to the
main body at the next meeting on April
25,

Founders of the new group are: Al
Bernsohn, public relations representa-
tive of the RCA Mfg. Co.; Harry Bort-
nick, advertising manager, Raymond
Rosen & Co.; Mrs, Mildred Farren,
Lamb, Smith & Keceen, advertising
agency; Roy A. Mercedith, production
manager of WPEN-TV; Raymond Aar-
ons, John Faulkner, Arndt & Co., adver-
tising agency; Roland Tooke, and Ted
Lucas, of Philco station, WPTZ and the
Philco Co.; John E. Surrick, sales diree-

tor, WKFIL and John Moirison, manag-
itg director of the Electrical Associ-
ation.

The idea for the new Assocviation was
advanced by Harrvy Bortnick, Al Bern-
sohn, Ted Lucas and Roland Tooke dur-
ing a recent meeting at which were dis-
cussed methods of fostering activity on
Lehalf of the television industry locally.
Following that. informal meeting invi-
tations were extended for a conclave to
the select group who founded the Tele-
vision Association of Philadelphia.

Additional publicity was given to the
Television Industry as the result of a
sceminar held at the Poor Richard Club,
local advertising group, which was ad-
dressed by Thomas H. Hutchinson, tele-
vision consultant for station WFIL;
Samuel Cutf, New York City television
producer; Paul Mowrey, national direc-
tor of television, American Broadcast-
ing Co., and Donald M. McClure, direc-
tor of television for N, W, Ayer & Sons,
Inc.

A prediction that by 1948 there
would be nearly a half-million tele-
vision receivers in American homes was
made by Mr. Hutchinson. He stated that
“one third of the nation’s population
would be covered by the end of the
year when forty-six stations, augment-
ing eleven now in operation, plan to be
or. the air.” —SOL SHERMAN.

RETAILERS ADVISED
T0 HANDLE RECORDS

The 8,000 member stores comprising
the National Retail Furniture Associ-
ation have been advised to install pho-
hograph record departments or enlarge
such facilities where they alveady exist,
it was revealed last week by Frederick
S. Hubert, Eastern managing director
of the association.

Citing a recent suvey which showed
that 94 per cent af NRFA stoves sell
radio-phonograph combinations while
only 17 per cent have record depart-
ments, Mr. Hubert said that the group
i+ attempting to convince furniture re-
tailers that continuation of this situ-
ation amounts to ignoring appreciable
zales and profits.

Miles Named Divisional
Head By Majestic Radio

ELGIN, ILL., Monday—The appoint-
ment of J. George Miles, Jr.,, as West
Coast divisional manager for Majestic
Radio & Television Corp., and Majestic
Recorvds, Ince.,, was announced by Par-
ker H. Ericsen, vice president.

For twenty years, Mr. Miles has been
associated with Westinghouse Electric
Corp. in various sales capacities, and
worked in every area in the West. He
served as Westinghouse’s manager of
merchandising in San Francisco, and
since 1939 he has been Northwest mer-
chandising manager, with hcadquarters
in Seattle.

Alvin Goldstein Reports
Big Trav-ler Volume In

Missouri and S. Illinois

ST. LOUIS, MO., Thursday — Alvin
M. Goldstein & Co. is now located in
its new quarters at 1524 Market street,
this city. The company represents the
Trav-ler Radio Corp. in the entire State
of Missouri as well as in the territory
from Peoria south in the State of Illi-
nois.

Alvin Goldstein, head of the com-
pany, stated today that the new quar-
ters were secured in order to better
serve the trade. The company’s busi-
ness, he explained, has grown substan-
tially and it was necessary to secure
largev quarters. He also reported that
the new Trav-ler radio and phonograph
models were being featured by more
outlets in his territory than at any
time in the factory’s long history.

In addition to distributing 'Irav-ler
radio, the company is also manufactur-
ers representative for Son-Chief Elec-
tric, Domestic Industries, Buxbaum,
Edward E. Gurian. Inc., and Hope Prod-
ucts Mfg. Co.

Welke} Produ{tionfhief
For General Electronics

PATERSON, N. J., Monday-—Robert
Welker, formerly production manager
for Pacific Electronies of Los Gatos,
('alif., has been appointed to the staff
of General Electronices, Inc., of Pater-
son N. .., where he now serevs in that
same capacity.

MINERVA ANNOUNGES
NEW SELLING POLICY
AND PRIGE FORMULA

IS OUTLINED BY MATTISON

Will Embrace Volume Production
Program and Minimum Manu-
facturers’ Mark-up — Turnover
Factor Important Under Plan.

A new sales and merchandising policy
for Minerva radio sets, aimed to fit in
with the present movement for quality
merchandise at lower prices, has just
been announced by Richard Mattison,

Richard Mattison

general manager of the Minerva Na-
tional Sales Corp., 78 Reade =street,
New York.

Under its pricing formula, Minerva
will add to its volume production cost a
niinimum manufacturer’s markup, Mr.
Mattison declared. To this will be added
a fair distributor and retailer margin,
ard the resulting figure will be the low-
est possible consumer price. “We will
rot take an arbitrary retail price range
and make a radio to fit that figure,”
he said. He added that the Minerva re-
tail schedule will be price fixed.

Minerva will consider the turnover
factor in its price policy. “Our price
policy eliminates the necessity for price
adjustnients, and should any unforeseen
developments take place which call for
a revision of prices, Minerva will give
its active agents the fullest possible
protection, notifying them 45 days in
sdvance,” Mr. Mattison said.

1lis company also intends to protect
ity distributors’ and retailers’ profits
and assure them a fair return, he as-
serted. *“This new policy will bring to
the ultimate consumer, at lower prices,
guality radios of unexcelled eraftsman-
ship and advanced style and design,” he
cencluded.

J. F. Doran In New York
For Roberts & Mander

James F. Doran, of Roberts & Man-
der, Hatboro, Pa. kitchen appliance
producers, has been appointed district
manager of the metropolitan New York,
New York State and New Jersey,

.
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BIRMINGHAM DEALERS
ARE GIVEN PREVIEWS
OF NEW APPLIANGES

BY JOBBERS OF ALABAMA

Cruse - Crawford Distributing Co.
and More-Handley Concern En-
tertain Alabama Trade.

BIRMINGHAM, ALA., Monday — A
state-wide Launderall service meeting
for service representatives of Alabama
dealers was sponsored by Cruse-Craw-
ford Distribufing Co., April 9, at the
Bankhead Hotel. A motion picture was
shown contrasting wash day with the
old fashioned wash board, to the mod-
ern streamlined Launderall where the
housewife goes out shopping while the
washer does the job.

Distinctive featuves of Launderall
were shown, such as the top fill door,
obviating stooping when the clothes are
put into the washer and removed, and
also the reverse roll—eleven revolutions
forward and eleven revolutions back-
ward—which prevents articles from be-
coming tangied.

Launderall will be sold at Loveman.
Joseph & Loeb for the first time Mon-
day, April 14, and will be featured in
Sunday’s newspaper advertising.

V. T. Fain, manager and joint owner
oi Cruse-Crawford Distributing ¢€o.,
reports quantity deliveries on the Stew-
art Warner Air Pal model which is
proving most popular. Also the 1947
Stewant Warner portable is a good seli-

. FM radios are expected wtihin the
next week, Mr. Fain says.

The entire sales organization of the
appliance department of Moore-Hand-
ley Hardware Co. cdnsisting of nine
salesmen, attended the Westinghouse
District meeting held at the Georgiun
Terrace Hotel, Atlanta, recently. Mana-
ger V. Brand Currie reports a number
of new models displayed which will be
on the market soon. Included in these
are a new refrigerator, a new-type
Laundromat, new toaster and new elec-
tric iron. “We expect to have samples
for dealer meetings by Summer,” BMr.
Currie said.

An automatic Westinghouse higzh-
speed hydraulie elevator is being in-
stalled at Bromberg & Co., jewelers.
With the elevator in operation, the fifth
floor of Bromberg’s is to be converted
into a radio ard appliance department.

“This will be ready for opening about
June,” reports Frank Bromberg, one of
the store owners. “Westinghouse will be
featured, but we also will handle a
variety of other appliances.”

The - new store of Bromberg & Ca.
which has served Alabama for 111
years, was opened last July and was
the first example of strictly contempo-
rery architecture in the city.

An all-day dealer meeting featuring
Leepfreeze will be held at the Tutwiler
Hotel April 23, by the Deep South Sup-
ply Co. Chick McDavid, who attended
the recent Deepfreeze Southern Region-
al meeling in Atlanta, reports more
than fifty distributors present at the
convention and three new models shown.

Electric Constructors, Inc. is having
a big demand for the new Farmsworth
Chairside, which permits the listener to

take his ease, setting the vadio without
getting up, reports C. L. Teal, manager.
The national proun:otion was linked up
with local newspaper advertising. Deal-
ers throughout the State and west
Florida were listed.

Miss Martha Edd Chisenhall, daugh-
ter of Mr. and Mrs., E. L. Chisenhall,
was married to Cnarles Watkins Adair
March 21. Mr. Chisenhall is owner of
the Home Appliance Co. here.

Beginning in April WAFM, “Radio

Alabama,” will broadcast from the field
ccmplete play by play description of all
baseball games of the Birmingham
Barons of the Southern League.

Lack of statistical information was
blamed for the iact that inadequate
merchandise is allocated to southern
territories, by Caude J. Hendon, At-
lanta, vice president in charge of south-
ern operations for the General Electric
Ce., who was guest speaker recently at
the Birmingham Sales Executives Club.

Manufacturers, he said, have been bad-
ly fooled because they thought the
southern tempo about the same as in
reconstruction days.

Mr. Hendon said his own organiza-
tion has made a survey which has been
of great benefit in determining alloca-
tions. He presented figures to show that
the Southeast is growing faster than
ti.e rest of the country and its buying
power is greater than in the past.

—S. A. MAXWELL.

Yes...good news!

The Salem Chest — one of Stromberg-

Carlson’s most beautiful cabinet designs —
is back in production. By popular request.

It’s easy ta see why such popularity!

Just look at that Early American
styling. Right for most decorating
schemes. Perfect for the antique-

furnished home. And. in addition to

advanced electronic design, it has
complete FM and is engineered
for wire recording!

The Salem Chest really rounds out the
line. It’s the perfect sales-companion

to those other outstanding performers
like the New World and the
Autograph!

THF SALEM CHEST— Model 1121-P% — Automatic radio-
phonu;,raph combination in beautiful mahogany veneers.
Push buttons for eight stations. Exclusive full-floating
12-inch electro-dvnamic speaker suspended in live rubber.
Plays ten 12- inch or twelve 10-inch u:cord~ in sequence.
With complete FM and engineered for wire recording.

For the main radio in your home

There is nothing finer than a STROMBERG CARLSON

g
> i

P

THE NEW WORLD — Model 1121-M2 — Awtomatic radio-phono-
graph combination in bleached mahogany or English Brown mahog-
any veneers. Push buttons for eight stations. Exclusive full-floating
12-inch eleciro-dynamic speaker with cone suspended in live rub-
ber. Plays ten 12-inch or twelve 10-inch records in sequence.
With compiete FM and engineered for wire recording.

THE STROMBERG-CARLSON CO., ROCHESTER 3, N. Y. MAKERS OF RADIOS, RADIO-PHONOGRAPIS, TELEVISION RECEIVERS,

SOUNI EQUIPMENT AND INDUSTRIAL SYSTEMS, TELEPHONES,

.
W

i"i
b

4.

THE AUTOGRAPH—\Iodel 1135-PL — Automatic radio- phumo-
graph In mahogany or walnut veneers. Push-button control of both

AM and FM programs. Automatic pnsh button AM-FM swiich-
mg Exclusive “Acoustical Labyrinth™ and matchless Carpinchoe
speaker. Plays 10- and 12-inch records intermixed. With complete
FM and engineered for wire recording.

SWITCHBOARDS AND INTERCOMMUNICATION SYSTEMS.
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INCREASED EARNINGS
ARE REPORTED FOR '46
BY STEWART-WARNER

ANTICIPATE LOWER PRICES

Company Has a Substantial Back-
log of Orders, James S. Knowl-
son Reveals — Sales Amounted
to $58,895,257.

CHICAGO, ILL., Tuesday—Anticipa-
tion of lowered price levels in 1947 and
preparation for them by the setting up
of a special reserve from 1946 earnings
to mark down inventory valuation by
approximately 7 per cent are revealed
in the annual report to stockholders of
Stewart-Warner Corp., this city.

James S. Knowlson, president and
board chairman, in his letter to stock-
holders reported net earnings of $1.65
per share of $5 par value common stock
curried to surplus for the year ended
December 31, 1946, Sales in 1946 were
$58,895,257 and net profit, after tax
and other reserves, was $2,095,187. In
1945 sales were $78,430,384 and net prof-
it, after taxes, $1,634,202, equal to
$i.28 per share. Dividends of one dollar
per share were paid in 1945 and 1946.

Retirement because of failing health
of Robert J. Dunham as a director and
selection by the board of Thomas H.
Beacom, to replace him, was revealed.

In the letter to stockholders, Mr.
Knowlson devoted a special paragraph

(Continued on Page 27)

OLYMPIG REPORTS ON
OPERATIONS FOR YEAR

Intermittent production delays occa-
sioned by component bottlenecks and
OPA ceiling prices detrimental to prof-
it margins were among factors cited by
Olympic Radio & Television, Inc., in
the annual report for 1946, as contrib-
uting to the year’s net loss of $35,776
after an income tax carry-back of $217,-
000. In 1945, the corporation showed a
net profit of $116,549, equal, after pre-
ferred dividends, to 46 cents a share
on the 250,000 outstanding common
shares.

Restricted output, the report dis-
closed, kept net sales to $5,523,803, ap-
proximately 8 per cent less than the
$6,006,468 volume of 1945. Actual loss
from operations was $277,481, which
contrasted with the $525,772 net oper-
ating profit shown in 1945. Net addi-
tions to income totaling $24,705 reduced
the loss before provision for the tax
refund to $252,776, which compared
with the preceding year’s pre-tax earn-
ings of $510,549 after net income de-
ductions aggregating $15,223.

“Although restricted somewhat by
coincident installation of equipment
moved from the New York plant, op-
erations at the new plant in Long Is-
land City,” Adolphe A. Juviler, presi-
dent, said in his remarks to stockhold-
ers, “were maintained at a fairly high
rate during the first two months of the
current year, with the monthly aver-
age exceeding that for 1946.”

Three Executives Named to New Posts

EXPANSION OF FM

By RCA Victor Division at Camden, N. J. URGED AT MEETING

(Continued from Page 3)

gional manager. He was brought to the
company’s headquarters in Camden as
national manager of field sales activi-
ties, and in 1942 he was appointed gen-
eral manager of the RCA Victor Divi-
sion’s purchasing department. In May,

Fred C. Wilson

1945, he was named director of per-
sonnel and the following year was ele-
vated to the vice presidency in charge
of that department.

Mr. McConnell, a native of Davidson,
North Carolina, was named vice presi-
dent and general attorney of RCA Vie-
tor in 1945, four years after he joined
the company’s legal department. Prior
to joining RCA, he served with law
firms in Florida and North Carolina,
and later joined the New York law firm
of Cahill, Gordon, Zachry and Reindel,
where he specialized in the legal phases
of government regulations of corporate
enterprises. In 1941, Mr. McConnell
joined RCA Victor’s legal department
and was appointed general counsel the
following year.

TRADE ITEM

Miss Marie Ruebens, recording direc-
tor of Sonora Radio & Television Corp.,
left for Hollywood last week to record
scme platters by Ginny Simms.

-~

Joseph H. McConnell

International Resistance
Profit $217,285 For Year

PHILADELPHIA, PA., Friday—The
International Resistance Co., this ci'ty,
reported for 1946 a net income of $217,-
285, or 22 cents each on 755,419 com-
mon shares. This compares with a net
loss in 1945 of $51,467. Net sales to-
taled $5,816,468, compared with $7,968,-
792.

99 HUDSON STREET

WANTED—MANAGER

Radio Parts Distributor Wants a man
capable of taking complete charge of inside
management such as Packing, Shipping and
Directing over-the-counter sales to dealers and
service men. This is a wonderful opportunity
for the right man. All replies to this ad will be
kept confidential. Write, stating experience
and present income. Box Number XYZ.

RADIO and Television WEEKLY

NEW YORK 13, N. Y.

ALBANY, N. Y., Monday — At its
first regional conference today at the
Ten Eyck Hotel, in this city, the Fre-
quency Modulation Association urged
the FCC to permit expansion of FM
facilities throughout the country. The
session adopted a resolution urging the
FCC to review the status of all out-
standing FM conditional grants and
construction permits with “the objec-
tive of establishing as soon as possi-
ble a nation-wide FM service.” Four
hundred persons attended the meeting.

Henry C. Bonfig, vice president of
the Zenith Radio Corp., predicted that
two million FM sets would be produced
this year and five million in 1948. He
said further that as of today anybody
who buys any radio set—other than a
portable, inexpensive table model or an
auto set—that does not contain FM, is
buying a radio that is already obso-
lete.

Dr. Edwin H. Armstrong, inventor
of FM, said that FM is now out of the
research and development stage, and
has become an integral part of radio
broadeasting.

Roy Hofheinz, of Houston, Texas,
president of FMA, attacked manufac-
turers for “holding out on production.”

The feasibility of operating a radio
network without the use of television
lines to link individual stations was
demonstrated by Dr. Armstrong. FM’s
freedom from static and fading makes
it possible for one FM station merely
to tune in another FM outlet to pick
up a program, he said.

Max Landay’s Son Joins
His Company On Coast

LOS ANGELES, CALIF., Thursday
—Andrew H. Landay has joined Lan-
day, Inc., manufacturers’ representa-
tives in California and Arizona, accord-
ing to an announcement by Max Lan-
day, president of the firm and father
of the new associate. The younger Mr.
Landay will assist in developing the
new lines to be acquired shortly.

Max Landay is familiar to members

of the trade as head, for many years
of Landay Brothers, chain of retail mu-
sic stores in New York, and later as an
RCA distributor in northern New York
and western Massachusetts. Since 1939
he has been in the manufacturers’ rep-
resentatives business on the Pacific
coast, where he has built up a large fol-
lewing among the furniture and appli-
ance trade.
. Both Landays will leave shortly on a
tour of Eastern factories, and from
May 5 to May 25 they will make their
headquarters in New York’s Barbizon-
Plaza Hotel.

Advertising Men Elect
Harry E. Fry of Philips

Harry E. Fry, advertising manager
of the North American Philips Co., Inc.,
New York, has been elected second vice
president of the Industrial Advertising
Association of New York.
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Members of San Diego Trade Are Given
g Comparison of FM and AM Broadcasting

SEVERAL HUNDRED DEALERS AND OTHERS AT MEETING

Interesting Demonstration Shows Difference in Reception — Several
Speakers Describe Technical Angles — Dealers Warned Not to
Oversell FM — Hopes for Television in Immediate Future Dim.

SAN DIEGO, CALIF., Monday—
More than 250 radio dealers, salesmen
and radio repairmen attended the spe-
cial frequency modulation demonstra-
tian mecting staged here Wednesday
cevening at the service auditorium of :he
San Diego Gas & Electric Co., under
the auspices of the frequency modula-
tion committee of the Bureau of Radio
amd Electrical Appliances.

Jack Myers, electronic engineer tor
the General Electrie Supply Corp,,
opened the program with a I'M demon-
stration. On the stage was a portalle
FAM - AM transmitter and a General
Electric FM-AM receiver. Both trans-
mitters were used 10 broadeast the =ame
recording. By turning the receiver
from AM to FM, Mr. Myers clearly
demonstrated to the gathering, the
sharp difference in tone quality betwceen
the two types of signals. An electric
shaver, a broken lamp bulb and a 40,-
000 volt electric arc were held within
a few feet of the receiver an dthe audi-
ence was able to compare the noise, as
received over AM to its totar elimina-
tion when received over FM.

Following this was the presentation
af a General Electric film, “FM—What
It Is And What It Does.” Neel Kieffer,
regional radio transmission enpgineer
for General Electric described the FM
equipment which station KFMB is now
using, what new developments are mow
underway and what general results
wmay be anticipated in the near future.
Another FM recciver was used to tune
in KFMB’s broadcast.

Charles Parker, technical expert for
San Diego’s Vocational School, discus-
sed the proper types of antenna for the
hest reception. By throwing the image
of a dial of a milliameter on the screen,

o

Selling Agents

FOI‘ .

Manufacturers

PENNSYLVANIA (Easterm)
NEW JERSEY (Southern)
DELAWARE
MARYLAND
WASHINGTON, D. C.

Permanent Showrooms

QUAKER PRODUCTS CO0.

146 N. TENTH STREET
PHILADELPHIA, PA.

“Sa'es Engineers’’

In Philadelphia u

My, Parker illustrated how, by chang-
ing the position of the antenna only
slightly, the strength of the FM signal
was picked up by the antenna varied
radically.

Burt Dorris, of Stromberg-Carlson,
warned the dealers not to over-sell FM.
“FM is just a new baby”, he said, “And
all new babics are sometimes a little
ugly. There are many wrinkles to be
ironed out yet. If we oversell M, the
publie will be disappoit:ted and FM will
receive a black name to start with. Let
us proceed cautiously.”

The FM committee responsible for
the program was headed by chairman
Ivan Lauritzen and comprised of mem-
bers Ben Rogers, Carl Ince, Al Rey-
rolds, Gordon Dawson and Bureau
presiaent, Lou Wiese.

San Diego’s hopes for television in
the near future ave stll dim according
to Walter Stickel, manager of the tele-
vision and radio division of the Leo J.
Meyberg Co. Mr. Stickel revealed that
‘n tests made here scveral weeks ago,
television signals from Los Angeles
could not be received except in an iso-
lated spot on Point Loma. San Diego
radio dealers will have to wait until a
television transmitter is established
here or the Lcs Angeles transmitters
increase their power, before entering
the televirion business, he said.

LAUREN G. CLAPP

J. K. Jackson Appointed
Levenson & Klein Buyer

BALTIMORE, MD,, Friday—James
K. Jackson hus been appointed radio
and appliance buyer at the Levenson &
Klein store, this city, it was announced
this week. At the swme time, the pro-
motion of David Kravitz as merchan-
dise manager of the appliance, rug and
housewales departments was also re-
vealed. Mr. kravitz had been a buyer
in the housewares department.

New Building Completed

For General Electronics

PATERSON, N, J.,, Monday—A new
modern two-ztory huilding has  been
completad for General Electronics, Ine.
It adjoins the company’s original plant
and provides 13,200 square fcet of floor
space. D, K. Replogle, president, <aid
the new unit was planned to facilitate
the company’s postwar expansion pro-
Lran.

Trade Item

E. M. Lacey has been named mana-
ger of the Newark branch of Westing-
house Electr ¢ Supply Co.

THE INTERCOM THAT
SELLS EVEFRYWHERE

$29 95 LIsT

Prices shightly higher,
0 'nver and west

{ Ipctronic 2-5iation Master Uhliphone

THE FIRST TOP QUALITY INTERCOM
IN THE POPULAR PRICE RANGE

® Thousands of homes . .. and busi-
ness establishments . . . are not only
prospects, but good prospects for Utili-
phone. They all want the step-saving,
time-saving, money-saving conven-
ience of instantaneous intercom-
munication. Now. Uliphone puts
these advantages within the reach of
all in powerful, sturdy, pood-looking
sets at moderate cost.

Herc's a real sales and profit oppor-
tunity for distributors and dealers—
Utiliphone. with thousands sold last
year, is a line you can cash in with
now! Complete descriptive informa-
tion. fully illustrated, is available, as
well as consumer literature and other
promotinonal helps. Write us today!

N-HOMES

Radio Utiliphone for Business and
Professional Men

The Radio-Utiliphae -a combination intet-
com and radio rece'ver all in one high-quality
instrument. Hand- =<

somely styled . . . -4
easy to sell . . .
easy to install . .. §
it's new, unigue. ..
and exclusive! Full
details avaifable.

-

ON FARMS

Limited Number of Distributorships Available
Wire or Phone Saies Division - Indianapolis, Rlley 1551

ELECTRONIC LABORATORIES, INC.

INDIANAPOLIS, INDIANA
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National Electrical Retailers Ass’n
Holding Sectional Meeting in Milwaukee

PROBLEMS PERTINENT TO THE INDUSTRY ARE ON AGENDA

Clifl Simpson, National Managing Director, Will Speak — Milwaukee
Section of Refrigerating Engineers’ GGroup Holds Meeting — Bar-
low Firm Has Election — Henry W. Ramthun Succumbs.

MILWAUKEE, WIS, Tuesday—Ap- district, presented Agnes with a ruby

proximately 200 clectrical appliance re-
tailers are expected to attend the first
state meeting of the National Eleetri-
cal Retailers’ Association here on April
15. Problems of the industry are to be
discussed, with Wendal Lewis, Milwau-
kee division chairman, in charge of the
sessions, Clift Simpson, of Washington,
national managing divector of the or-
ganization, is scheduled as the prinet-
pal speaker.

The champion sister team” of the
Westinghouse Electrie Corp. was hon-
ored at an office ceremony here during
the past week. They are Agnes and
Maud Schiess, who together have a rec-
ord of seventy-seventy years of service
with the firm.

E. T. Whiting, vice president in
charge of the company’s northwestern

studded forty-year emblem. Her sister,
Maud, joined the firm’s office force
three years later and has thirty-seven
vears to her credit.

A. B. Newton, chief engincer of the
refrigeration division of the Chrysler
Airtamp Co., Dayton, Ohio, was the
speaker at a dinner meeting of the Mil-
waukee =xcction, American Society of
Regrigerating Enginecrs, April 8.

Albert (. Tellier, sixty-five, an elec-
trical salesman, died April 6, following
a short illness. He was associated with
the H. Andrae Electrical Co., here for
forty-five years, until his resignation
four years ago to go into business for
himself. During his association with
the Andrae firm, he had worked his
way up to the position of vice prexident.
Mr. Tellier was a member of the Elec-

trical League of DMilwaukee an dthe
Electrical Maintenance Engineers.

The Roth Appliance Distributors, is
actively pushing Bendix washers, and
a nice dealer reatcion ix reported from
Wisconsin and Upper Michigan,

A new Wisconsin corporation is the
Kaufman Electric Shop, Inc., Fond du
Lac. Incorporators ave A. A. Kaufman,
Hazel M. Kaufman and Erwin A,
Keinke.

Officers of the Barlow & Seelig Manu-
facturing Co., re-elected at Ripon last
wecek, include R, C. Stuart, chairman
of the board; H. A. Bumby, president;
H. R. Scott, vice president, and W. A.
Royce, secretary-treasurer.

te-elected to the board of directors
were R. C. Stuart, H. A. Bumby, W.
A. Royce, R. C. Labizky and H. R.
Scott.

A meeting was scheduled for April
to take action on the proposed merger
of the firm with the American Ironer
(‘o., of Algonquin, Il

Henry W, Ramthun, =eventy-four, a
Kewaskum hardware and appliance
dealer for more than tifty years, died.

A Radio Corp. of America bid of
$3,616.50 for new FM radio equipment
for Dodge county was aceepted at Jun-
cau laxt week. The new equipment in-
cludes one transmitter and nine squad
car receivers.

BERT REICHERT

RADIO and Television WEEKLY is
the only NEWSPAPER in these fields.

HILL AND PEEL JOIN
MORRIS F. TAYLOR CO.

SILVER SPRING, MD., Friday —
Two sales engineers, Burke Hill and
Robert Peel, have been added to the
staff of the Morris F. Taylor Co., of
this city, according to an announcement
by Morris F. Taylor, president.

Mr. Hill will make his headquarters
near Pittsburgh, Pa., and will call on
industrial accounts and work with in-
dustrial salesmen of parts jobbers in an
area including western Pennsylvania,
West Virginia and eastern Ohio. He is
widely known to the trade in the west-
ern Pennsylvania and West Virginia
area, having served as wholesale radio
manager of Zimmerman Wholesalers in
Uniontown, Pa.

Mr. Pcel will serve as sales engineer
for the Taylor company in a territory
which includes Maryland, the District
of Columbia and Virginia. He will make
his headquarters in Washington and
will service industrial accounts, govern-
ment agencies and assist parts jobbers’
industrial salesmen on problems relat-
ed to products manufactured by such
companies as ATR, Alpha Metals, the
Brush Development Co., Precision Ap-
paratus Co., the National Union Radio
Corp., Potter & Brumtield, the Kellogg
Switchboard & Supply Co., Presto Re-
cording Corp. and Jensen Manufactur-
ing Co.

{g S NEWARK

§ DISTRIBUTOR,
Sentinel SELLS!

and

EASTERN
SELLS
SENTINEL!

A new line of radios with a grand

B
W,
¥

PR L T

)

new kind of radio reception! Beauty
of tone—beauty of workmanship and
design—all backed by a national pro-
motion campaign to boost your sales.
Get Sentinel NOW! See Eastern!

f{ 287 Halsey Street :

348 Wu#!ir-‘g'on Street
R L i e N WK AN s S s e e 5

To the Strong, Successful

DISTRIBUTING
ORGANIZATION

Come, quite naturally, for representation in any
given territory — the LEADERS in their line.

In Northeastern’s New England territory we are
especially proud to act as exclusive distributors for

ZENITH e THOR e GIBSON
QUAKER Heaters ® ELGIN Kitchen Cabinets
M-G-M RECORDS
GRAND GAS RANGES
NATIONAL SEWING MACHINES
SCOTT-ATWATER OUTBOARD MOTORS
BRUSH “Mail-A-Voice” And Soundmirrors
Ete. Ete. Ete.

NORTHEASTERN
DISTRIBUTORS, Inc.

588 COMMONWEALTH AVE.
BOSTON 15, MASS.
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Cabinet Plant Damaged
In Three-Alarm Blaze;
Loss Put at $100,000

NEWARK, N. J,, Thursday—Radio
cabinets and materials valued at $100,-
000 were destroyed early this week in
a three-alarm fire at the plant of the
Homecraft Manufacturing Corp., 42 St.
Francis street, in this city. The flames
swept a section of the four-story brick

structure and destroyed the concern’s
stock of plywood and other fittings for
manufacturing radio cabinets. Finished
and partly-finished cabinets were also
destroyed.

The blaze started on the first floor
and spread rapidly. Firemen remained
at the scene for several hours.

You won’t miss a single important
news item if you read RADIO and Tele-
vision WEEKLY.

Inventory Is Discussed By
St. Louis Electronic Group

ST. LOUIS, MO., Tuesday — The
Electronic Distributors’ Assoiation of
St. Louis met at the Victorian Club
on Thursday and discussed distributor
inventory of today. M. Forgey, secre-
tary, was the principal speaker. A gen-
eral discussion followed.

Many members plan to attend the
Chicago show in May.

DESIGNED AND PROCESSED FOR LONG LIFE
| IN R-F HEATING EQUIPMENT

EVER since the first external anode

tubes were made, the primary con-
siderations in design, construction and
processing were those directed to meet-
ing the requirements of broadcast and
communication applications. In those
early years, there was little need—and
later, little opportunity—to adequately
provide for the special and more rigor-
ous requirements of industrial service.

Machlett Laboratories, specialist for
half a century in servicing the special
electron tube needs of the equipment

manufacturer, has long recognized the

necessity for special construction and
processing of tubes for industrial use
and has been guided by this in every
step in the design and manufacture of
its water and forced-air cooled tubes
for induction and dielectric heating
applications. For this reason, Machlett
external anode tubes are more rugged,
more completely outgassed and have
inherently more factors of safety to cope
with unusual operating conditions. For
longer life and better performance use
Machlett electron tubes because they

are especially built to fill your needs.

The complete story of what Machlett
Laboratories have done and are doing
to furnish better tubes to industrial
equipment manufacturers and users will
be sent upon request. Machlett Labora-

tories, Inc., Springdale, Conn.

WACHLETY

50 YEARS OF ELECTRON TUBE EXPERIENCE

'World Radio Histo

“TELEVISION WEEK"
SEES MANY UST SETS
IN D, OF C. QUTLETS

WASHINGTON, D. C., Friday—The
United States Television Mfg. Corp., of
New York, is planning to have an ad-
ditional number of large screen projec-
tion console television sets in the hands
of its Washington dealers by the April
14th opening of “Television Week,” it
was announced here today.

UST is making deliveries on large
projection type sets and on its 10-inch
direct-view consoles. Both the projec-
tion and 10-inch direct-view sets also
include standard radio, FM, short wave
and automatic record changer. Deliv-
eries are now being made to all tele-
vision cities from coast to coast.

UST’s bar and grill model, said to
be the largest screen available for de-
livery to bars, regularly entertains in
the neighborhood of 40,000 viewers in
the New York area alone, and definite-
ly is answering one of the television
industry’s major tasks—that is, to pro-
vide properly public demonstrations to
spread the television art to hundreds
of thousands, according to UST execu-
tives. Over 800 people have been en-
tertained with video programming on
one UST set. Installations in Washing-
ton presently include Shoreham Hotel,
Hotel Lafayette, Wamdam’s Restau-
rant, and others,

Francis Hoge, vice president and
sales manager of UST, is at present in
Washington to co-ordinate dealer sales
programs for “Television Week.” Deal-
ers in the Washington area—Electronic
Engineering, Inc., Yost Electronics and
others—are enthusiastic over the large
UST *“big-picture” models,

Progressive Marketers
Formed as Sales “Reps”

Dave Kubrick and Irv Brown have
organized the firm of Progressive Mar-
keters to serve as manufacturers’ sales
representatives to the radio, electronic
and television industries, with head-
quarters at 41 Union square, New York.
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