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LUMPG“U&..RCA backs you up with
the best in sales aids

“Sally Service,” the high-powered little saleslaly up there on the desk, s
typical of the dynamic promotional support you get with time-tested
RCA sales aids.

This new full-color cutout and a whole new group of eye-catching
posters and aisplays, apply powerful display techniques ta the job of stop-
ping. reminding and selling prospects. They are designed by merchandis-
ing experts 10 give your store more se// and more profit.

Ask your RCA Distributor to give you the new RCA Sales Aids Book-
let. It describes all of the business boosters that are available to you.

The point-of-sale support of RCA sales aids. is one more powerful
reason why you're in the lead with RCA. So, push RCA rubes and wateh
your business grow!

THE FOUNTAINHEAD OF MODERN TUBE C:iVELOPMENT IS RCA

TUBE DEPARTMENT

) RADIO CORPORATION of AMERICA

HARRISON. N. J.
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Lily Pons made the above statement to Paul L, Chamberlain, Manager of Sales, Recciver Division, after hearing G-E Model 417 A in her own home,

Your customers will agree with Lily Pons
when they hear G-E Model 417A!

DEMONSTRATE! That’s the easy way to
sell G-E Model 417A. Let prospects
hear how much better favorite records
sound when touched by the magic of the
G-E Electronic Reproducer. They listen,
and they’re ready for the dotted line.
Model 417A is loaded with other sales
points, too. It has genuine FM (both
bands), two short-wave spread bands,

and push-button tuning of standard
broadcasts. The beautiful 18th Century
period cabinet, vencered in genuine Hon-
duran mahogany, has generous storage
space for approximately 120 records.
For full information write today to your
General Electric radio distributor or
General Electric Company, Electronics
Park, Syracuse, New York.

This powerful endorsement by Lily
Pons will be featured during Sep-
tember in smashing full pages im...
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Retailers Seeking INCREASED COSTS MAY FORCE
HAND OF RADIO SET MAKERS Elected

Better Approach

Wlth the JObbeI'SJ RISES ARE EXPECTED TO FOLLOW HIGHER COSTS

“NERA” GROUPS SPONSORS

More Than Fifty Local Chapters ‘
of Association to Discuss Prob-

|
lems of Trade With Appliance |

Distributors This Month.

WASHINGTON, D. C., Friday —-%
More than fifty local Chapters in all |
sections of the country will meet with
their distributors during the =econd
week in August to discuss ways and |
rieans of eliminating various existing |
inequalities in the electrical reiailing
industry, €. C. Simpson, managing di- i
rector of the National Electrical Re- |
tailers’ Association, stated today. f

Mr. Simpson stated that this is the!
first activity in the association’s new
Chapter servicing program, and added
that the chapter meetings with distri-
Hhutors will project to a local level the
same problems discussed with manu-
facturers by the association’s national
manufacturers distributors relations |
committec at a recent meeting in Chi-
cago.

The NERA chapter servicing being
inaugurated this month he said, will
provide for local participation in the
NERA program to promote, protect

(Continued on Page 30

Trav-Ler Shows |
14 Radio Models

To Distributors!

IN LOW .- PRICE BRA(‘KETS:

National Convention Is Staged at '

French Lick. Ind. — Total Pro- |
duction This Year Expected fo |

Exceed 500,000 Radio Units.

FRENCH LICK, IND.,
Trav-Ler Radio Corp. plans for the‘
coming season were outlined to the
company's national distributing or-
ganization amd to major dealers a: a
convention just concluded in this city.
Joe Friedman, president of Trav-Ler,
ard Is Edelstein, vice president, served
hosts and conducted the business
sessions, The new Trav-Ler models
were presented.

as

Opening gun in the four-day meet-
ing was staged at the Covenant Club,
Chicago, where a cocktail party and
dinner staged last Wednesday
evening. Two hundred members of the
trade attended.

At 9:30 A.

was

M. the big party wa

(Continued on Page 27)
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Monday — |

Skyrocketing of Labor and Material Prices Seen as Making
Higher Lists of Radio Sets and Appliances Necessary—
Expected to Follow Trend in Coal, Steel, Auto Fields.

The announcement over the week-end by General Motors Corp.
of increases in the price of its automobiles and labor trouble being

experienced at the Ford plant has led leaders

in other industries—in-

cluding radio—to consider the far-reaching cffects of the overall price
picture as it stands at present. Most of them predict early price rises.

$540,000 PROFIT
FOR STROMBERG

REPORTS FOR HALF YEAR

Billings for Six Months Amount
to $15.668,966 — Big Demand
Reported for FM Radio Receiv-
ers — Corporate Debt Reduced.

ROCHESTER, N. Y.. Monday—The
Stromberg-Carlson Co., this city, netted
for the first six months of this year a
profit of $540,00¢, Dr. Ray H. Manson,
president, and Edwin C. Roworth, cor-
porate secretary, reported today in a
letter to stockhelders. Company bill-
ings during this period amounted to
$15,668,965.

Reduction of inventories has enabled
the firm to reduce its bank debt by ap-
proximately $508,000 since the first of
the year and to conserve sufficient cash
resources to finance increased produc-
tion and the completion of new broad-
casting facilities for Stations WHAM
and WHFM, the letter reports.

The demand for Stromberg-Carlson
home radio receiver sets is far from
satisfied, according to the company of-
ficials, and the erection of many new
FM stations is constantly enlarging
that demand. Although the company

(Continued on Page 30)

PLAN MEETINGS
BY BENDIX RADIO

BALTIMORE, MD., Mounday—The
Bendix Radio Division, Bendix Aviation
Corp. will stage distributor meetings
in this city later this month. Both ses-
sions will be similar in nature with dif-
ferent groups in attendance.

The first meeting is scheduled
August 21-22 and the sccond on August
25-26. W. P. Hilliard, general manager
of the Bendix Radio Division; J. T. Dal-
ton, general sales manager of radio
receivers, and Earl L. Hadley, adver-
tising manager, will among the
speakers,

for

be

Members of the radio trade, as well
as appliance indus’ry leaders, have con-
sistently pointed out that increased
cost of labor and materials has forced
prices of their end equipment up, de-
spite their efforts to lower lists. A
number of steel producers has already
announced substantial price increases
as a result of the wage concessions
made to the coal miners and the higher
cost of coal.
increased as of August 1.

Several major refrigerator manufac-
turers have been forced to lift their
prices ard others are expected 1o fol-
low suit. In the past, the coal. steel
and automobile industries have set a
pattern for wages and prices.

Although Chrysler, Ford or fhe in-
dependent auto manufacturers hsve not
as vet indicated whether they will fol-
low General Moctors in lifting their
prices, many ingustry leaders appear
almost certain that they will,

Independent and government econo-
mists are making every effort to ar-

i rive at some idea us to the extent of

this ‘atest inflationary spurt. Tke busi-
ness news of the last month has been
featured by a change from widespread

[ expectations of recessions in the second

(Cnntinued on Page 10)

Retail Sales Up
For Radio Trade

WASHINGTON. D. C.,, Friday—In-
dependent  radio and musical instru-
ment dealers reported for June sales
averaging 15 per cent better than dur-
ing the =ame month in 1946, according
to the monthly summary of retail trade

| just issued by the Bureau of the Cen-

sus. Department of Commerce. For the
first sIx months of this year., these
dealers reported a 53 per cent increase

in volume over the corresponding
period of last year. However, .June
| sales were 7 per cent under those of

May of thix vear.

Household appliance dealers reported
a 47 per increase in velume
June against June, 1946 and
cent gain in business for the Arst half
this year, compared with the first
months of 1946, June sales this
vear were 4 per cent better than May

cent in

a 60 per

ot
six

I of this year, the report revealed.
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TO EMBRACE Al

J. E. Anderson, Will:
Orrin E. Wolf Are
Chicago Radio Mai.uf:
All Are Trade Veterans!
CHICAGQ, ILIL., Friday—Iiection

of three new vice presidents of the
Zenith Radio €orp., this city, was an-

nounced today by Commander E. F,
Mc¢Donald, Jr., president,
They are: J. E. Anderson, general

purchasing agent, who has bheen namead

| vice president in charge of purchasing;

Oil prices have also been |

l

Willy Dumke, who has been elected
vice president in charge of production
of speakers, transformers and hearing
aids. and Orrin E, Wolf, vice presiden:
in charge of the hearing aid division.

Mr. Anderson joined the Zenith or-
canizatien in 1942 as purchasing agent
after ten years at RCA. He joined that
company as a buyer at Camden, N. J.,
and subscquently became senior buyer
for the autamotive and hweusehold ra-
dio division. He then moeved to the
RCA plant ar Bloomington, Ind., as
purchasing agent and member of the
sentor managzement committee.

Prior experience im puarchasing has
given Mr. Arderson a total of twerty-
five years in this field, mest of wkich
has been spent in the radio industry.

The first association of Mr. Dumlke
with the racio trade was m 1920 when

he joined the Howard Radio Co. as a
mechanical engineer. In 1926 he went

to the Buckingham Radio Corp. as vice
president ard general manager n

(Cnnf'inued on Pu;:e 301

RCA REVEALS GAIN
IN SALES, INCOME

The Radic Corp. of Anmerica and its
subsidiaries had a nef ircome for the
first six months of this yvear of $8,325,-
912, after taxes and all charges, it was
reported last week by Brig. Gen David
Sarnoff, president and chairman oi the
board.

The resul: was equivalent. after pre-
ferred divikdend payments, to cents
a share of common stock. The net in-
ceme for the initial half of last vear
was $5,66G,299, or 29 ceats a common
share.

Gross income amounted to 154,333,
872, an inQcase of 853,023,787 over the
$101.310,065 shown in the firzt balf of
1946,

Net incmue for June quarter,
after $2.801.000 for taxes,
v.as $4.145847, or 24 cents each on 13,-
821,016 common shares. comypared with
b2,506,075. 12 cents a share, for the
second qaarter of 19465, when $1,080,-
600 was provided for taxes.

52
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Youth Market

The interest of teen-age girls in music
and their importance as purchasers of radio

sets, phonographs and records was recently
determined in a survey conducted by Seven-
teen Magazine.

Through a detailed questionnaire, 2,000
members of the magazine’s consumer panel
gave their preference in music and musical
equipment. The survey showed that 95 per
cent of the girls have radios or radio-phono-
graphs of their own; 92 per cent buy their
own records (61 per cent paying for them
out of their allowances).

Almost half of the girls hope to have a
new radio or combination this year and ex-
pressed definite ideas on the type they pre-
fer. Aiso, 45 per cent say they want the new
instrument to be a console type; 71 per cent
want it to have FM, and half of them want
it to have television. The influence of teen-
agers on the purchase of the family’s musi-
cal instrument is evident since 51 per cent of
them urged the purchase of the set now in
their homes and more than 7 per cent actu-
ally paid part or all of its cost.

According to results of the survey, teen-
age girls have personal music libraries aver-
aging about seventy-two 10-inch discs, nine-
teen 12-inch records and nine albums each.
Record programs, musical programs and the
movies also equally influence their purchase
of specific records. These vary from single
vocal records, symphonic albums and orches-
trai music in the classical lield to the hit se-
lections from shows and movies, vocals and
sweet music in the popular field. More than

three-fourths of the girls give and receive
records as gifts and almost one-third state
that they play records rather than depend on
the radio for their party entertainment.

In stating their preference for styles of
music, more than half of the girls chose
“popular” as their favorite; 44 per cent pre-
ferred semi-classical. Although the music
tastes of parents differed from their daugh-
ter’s in more than half of the cases, almost
all of the girls questioned are permitted to
hear music they themselves prefer. Confirm-
ing the well-known contention, nearly three-
fourths of the girls admit that they play the
radio or phonograph while doing their home-
work.

Many brands of radio, combinations and
record players were named by the girls as
units they either own or would like to own.

Favorite male vocalists in the popular
field included Bing Crosby, Perry Como, Dick
Havmes and Frank Sinatra. Lauritz Melchi-
or, Nelson Eddy and James Melton led in the
classical field. Among female vocalists, Dinah
Shore and Jo Stafford took the lead, while
Lily Pons, Rise Stevens, Patrice Munsel and
Jeannette MacDonald took the honors in the
classical group. The teen-agers named Tom-
my Dorsey, Harry James and Tex Beneke as
leaders in the popular band line-up and the
Boston Pops, Andre Kostalanetz and the New
York Philharmonic tor their classical orches-
tra favorites.

Survey results can either be considered
seriously in the preparation of sales and mer-
chandising plans or they can be disregarded.
3ut the fact remains that very often surveys
provide a pretty accurate idea of what con-
sumers would like to purchase or how they
might act under certain conditions.

In this particular case, manufacturers
would do well to consider both the desires
and needs of teen-age girls in the planning
of their radio and combination lines and also
in the development of their advertising and
sales promotional plans. Likewise, radio and
record dealers who have neglected the teen-
age girl as a prospect for a radio set, phono-
graph or records should readjust their think-
ing along these lines and appeal to the girls
who play such an important role in influenc-
ing purchases and who make hundreds of
thousands of purchases themselves.

Sales Increases

Members of the radio industry can look
to the balance of this year with confidence,
since sales in general are expected to be high-
er than in the corresponding period of 1946.

This is in line with the statement just
issued by the National Industrial Conference
Board, which has just completed a study of
manufacturers in various fields on the gen-
eral outlook of business. More than 50 per
cent of the manufacturers believe sales will
increase during the second half. The medi-
an average sales gain for all companies fore-
casting gains in the last half, compared with

July-December, 1946, was 25 per cent. About
one-third of the concerns expect an increase
as compared with the first half of this year,
with the median average about 15 per cent.

The expected increase in sales over last
vear was attributed in part to price increases
and to reduced activity last year because of
labor difficulties.

The principal problem facing producers
today is the unbalanced state of inventories
and many reported that their inventory poli-
cy is being reviewed carefully as a first step
toward eliminating possible excesses. The in-
ventory situation is still troublesome for a
number of organizations in the radio indus-
try, but even this irksome problem is right-
ing itself. For materials gradually becoming
more abundant, manufacturers are reinstat-
ing normal or peacetime inventory controls
and are constantly checking to cut forward
buying to a minimum.

Much of the caution evident in replies to
the questignnaire submitted in the process of
compiling the survey stems from the fear of
inventory losses which could result should
prices recede suddenly from their current
high levels.

Price Problems

One by one the steel manufacturers are
announcing increases in the price of steel.

This situation has been anticipated for
several weeks as a result of wage increase
granted the coal miners. With prices of steel
following coal and with other basic commod-
ities expected to follow the lead of these two
industries, a new pricing formula appears in
the making. In other words, it means that
prices are going up again—prices of radios,
appliances, and most everything else.

Doubt was expressed last week by Wal-
ter M. Schwartz, Jr., president of the Proc-
tor Electric Co., as to whether prices in gen-
eral have reached their peak. In his opinion,
business men and economists “had under-
estimated the true weight of wartime infla-
tion on the post-war business picture.”

Pointing out that prices on most com-
modities are high now due to basic costs and
the prevailing high labor rate in most indus-
tries, Mr. Schwartz declared that there could
be no severe recession as long as large seg-
ments of the country such as farmers and
workers remain prosperous. “We recognize
that prices eventually probably will go too
high, and when they drop back they will be
accompanied by some sort of recession,” Mr.
Schwartz added. “On the other hand, we very
much doubt whether they have reached their
peak yet.” -

He predicted that for the next few years
industry in general will be operating in an
atmosphere of general prosperity.

Most leaders in the radio industry—those
with vision and those who contribute some-
thing worthwhile to this business—fortu-
nately hold similar views for the long-range
radio picture.

~—
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Strong, Carlisle & Hammond Firm Opens
Modern Distributing Plant in Cleveland

7 e e

New Home of Cleveland Concern

CLEVELAND, OHIO, Saturday —
Cleveland can point with pride to one
of the nation’s outstanding electrical
distributor set-ups, the Appliance Di-
vision of the Strong, Carlisle & Ham-
mond Co., whose $80,000 remodeling
program has just been completed.

Alterations at the new site, 2871 St.
Clair avenue, have been going on since
the division moved out from its down-
town location at 1394 W. Third street,
and during that one year business has
quadrupled.

Homer Frank, manager of the divi-
sion, lays this increase to several fac-
tors including an ample parking lot
which has doubled business in the re-
placement parts department; vastly in-
creased floor space which enabled the
firm to add several new lines; co-ordi-

nation of the order, shipping and sales
department o that orders are filled in
half the usual time; a super-market,
scelf-service system in the replacement
parts department saving considerable
of the customer’s time; handsome dis-
play rooms, auditorium for sales train-
ing and a model kitchen which attracts
dealers and,moves merchandise quick-
ly; modern and weli-lighted offices, and
pleasant working conditions which at-
tract cfficient employes.

In addition, the new location is on
a freight siding which has eliminated
railroad-to-warehouse hou‘sng and re-
duced freight costs by 20 per cent.
Four trucks and two railroad cars can
be accommodated and unloaded simul-
taneously. The firm distributes lead-
ing radio and appliance produc:s.

Gerber Sales Co. Named )

Lyman Representative
For New England Area

SPRINGFIELD, MASS., Eriday —
John R. Lyman, general manager of
the Lyman Electric Carp., of this city.
has just announced the appointment of
Gerber Sales Co., 739 Boylston street.
Boston, as exclusive =ales representa-
tive for the Lyman line of Callmaster
inter-communication systems. The Ger-
ber firm will cover the states of Mass-
achusetts, Maine, Vermont, New Hamp-
shire, Connecticut and Rhode Island.

Mr. Lyman reported that sales of
intercom systems reached a new high
for the month of July.

Arthur J. Edwards Dies;
Retired Westinghouse Man

EAST ORANGE, N. J., Thursday
Arthur J. M. Edwards, who was sales
manager of the New York ofice of the
Westinghouse Electric Corp.. lamp di-
vision, at the time of his retirement
in 1041, died this wecek at his home
here after a long iliness,

Before joining Westinghouse in 1917,
Mr. Edwards had been active in sev-
eral automobile conecrns,

Permoflux Gives Data Or{ 7‘
Speaxers, Transformers

GLENDALE, CALI¥., Friday—The
Permoflux Corp., this city, announced
today that it is issuing a four - page
booklet covering complete data on the
permanent and clectro - magnet speak-
ers and transformers maaufactured by
the company.

Fifty-two types of permanent mag-
net speakers, fifty-four types of Elec-
tro Magnet speakers, including public
address and high-fidelity models in both
I’M and EM types, together with twen-
iy types of transformers used by ra-
dio manufacturers and servicemen arc
covered ir the pamphlet.

A. R. Davega Celebrites
40th Year With Concern

Abram R. Davega, vice president of
the Davega Stores Corp., New York,
last weck celebrated hi: fortieth
niversary with the radio and sporting
roods chain which was founded by his
late father, Isaac Davega, sixty-eight
vears agn,

an-

You won't miss a single important
news item if you read RADIO and Tele-
vision WEEKLY.

RGA VICTOR TELLS OF
PLANS FOR MARKETING
CUSTOM-BUILT RADIOS

FOLSOM REVEALS DETAILS

Initial Model Is Introduced at the
Tanglewood Music Festival —
Direct-to-Dealer Merchandising
Plan to Be Started January 1.

TANGLEWOOD, LLENOX, MASS.,
Thuarsday—Plans for merchandising a
new line of custom-built high fidelity
radio-phonographs known as the Festi-
val Series, embracing the fnest in
technical equipment and designed as
functional pieces of furniture were an-
nounced here on Tuesday by Frank M.
Falsom, execufive vice president of the
Radio Corp. of America in charge of
the RCA Victor Division.

The initial model of the Festival
Series, “The Berkshire”, was intro-
duced to the public Tuesday for the
first time during a special concert by
the Boston Syaphony Orchesira at the
Berkshire Music Festival here. For the
first time anywhere, the capabilities of
a music reproducing instrument were
tested against the tone range fidelity
and volume of a full symphony orches-
tia. Preceeding this, a special program
of dramatic tableaux depicted the ad-
vance of music on records during the
thirty-seven ycars of the Boston Or-
chestra’s exclusive recordings for RCA
Victor.

The first models of the series will be
on display at the music festival for
the next ten days.

Mr. Folsom, in announcing the entry
of RCA Victor into the field of custom-
built home instruments, disclosed the
fermation of the Consumer Custom
Croducts Department to develop and
market the new line. Miss #larriett H.
Higginson, who has had more than fif-
teen years experience as an advertis-
ing, merchandising, and fashion execu-
tive with Marshall Field, Montgomery
Ward, and others, has been named gen-
cral manager of the department.

The RCA Victor Festival Series
eventually will be distributed direct
through seletced dealers. This plan is
scheduled to begin operating about Jan-
uary 1, 19048, A preliminary distribu-

(Continued on Page 25)

New Models of Motorola
To Be Shown in New York

Nat Cooper, president of Motorola-
New York. Inc., announced yesterday
that he expects to start displaying the
new Fall line of Motorola home and
automobile radios to dealers this week,

Included in the group are a table
model I'M set which will retail at $49.-
95 and an FDM-automatic phonograph
console retailing at $149.95. Mr. Coop-
er =aid that he believes these sets to be
among the lowest priced units of their
tvpe available. The mnew line also in-
clndes a radio - automatiz phonograph
table model which will =ell at $69.95
and many other scts.
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Wm. M. Maguire

ty salesman in co-operation with Syl-
vania sales division managers and dis-
tributors in the easiern half of the
United States.

Mr. Maguire joined the company in
1930, having previously been associat-
ed with the radio tube division of the
Consolidated lLamp Works. Before the
war, he specialized in the development
of electrical equipment for vacuum
tube manufacture in Sylvania’s plants
at Clifton, N. J., and at Salem, Mass.
During the war he was active in prox-
imity fuze tube preoduetion and he also
served as a member of the test equip-
ment standardizing committee.

A native of Peabody, Mass., Mr. Ma-
guire has been an active radio ama-
teur since 1924, He ix a member of the
A. R. K. L. and the Institute of Radic
[Kngineers.

Howard Barsotti Named
To Texas Appliance Post

SAN ANTONIO, TEXAS, Thursday
—The A. C. Toudouze Co., of this city,
announced today that Howard Barsotti
has jeined the storc’s staff as manager
of the appliance department. Mr. Bar-
sotti was previously vonnected with the
San .Antonio Music Co.

Harry C. May Resigns At
Electronic Laboratories

INDIANAPOLIS, IND,, Thursday
Electronice Laboratories, Inc., this ciiy,
announced this week the resignation
of Harry C. May, manufactnring vice
president of the firm. Effective this
month, Mr. May beronies executive ad-
ministrative officer of “Encyclopaedia
Brittanica,”
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Monday—DPeter L.
Jensen Industries,

Jday announced that

rreement has been nego-

Oden F. Jester

tiated with )den F. Jester to handle all
sales and advertising of Jensen phono-
graph needles. Mr. Jester will assume
iis new position on September 1 and
will market the Jenzen needle line
througk jobhers, distributors and deal-
ers,

Mr. Jester has resigned his position
as vice president in charge of sales of
Maguire Industries and will leave that
organization on Septentiber 1 to take up
his new duties.

Oden Jester is well known through-
out the radio and phonograph industry
and is one of the veteran sales execu-
tives in the business. He was formerly
sales manager of Stewart Warner
Corp. and heild a similar position with
Utah Radio Products Co. hefore join-
ing Maguire Industries.

Petition in Banlkruﬁtcy
Vs. Electronics Labs.

INDIANAPOLIS, IND., Thursday

A petition in bankruptey was filed
in Federal Court, here, during the past
week against Electronics Laboratories,
Ine., this city, manufaciurer of radio
instruments and parts. The petition
claims that the company owes $300,-
000 and that it is insolvent.

A company official admitted delin-
quency in payment of the debts, but
denfed the insclvency charge.

Spend vour advertising dollar in a
trade jourmal that has reader interest.
RADIO and Television WEEKLY de-
livers the goods in these fields.
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In New York for Garod Radio Corp.’s
convention of distributors was Sam Le-
vine, factory representative for Garod
throughout the Middle Atlantic States,
and James H. Hayes, factory represen-
tative for the New England and upper
New York State territory.

After a vacation at Southampton,
L. I, William A. Boeger, Jr., sales and
advertising manager of the Duotone
Co,. of New York, needle and phono-
graph products manufacturer, is ex-
pected back at work next week.

L. L. Suritz, president of Majestic
Brands, Inc., of New York, distributor,
will return this week from a trip to
the Majestic Radio & Television Corp.,
Elgin, Ill, where he attended a con-
ference on Fall sales plans.

Herbert Weisburgh, president of Ra-
dio & Television, Inc., Brunswick radio
manufacturer, is returning this week
from a tour of the West and South-
west, where he visited Brunswick sales
representatives. David E. Kahn, Bruns-
wick board chairman, visited Thomas-
ville, N. C., last week.

Jules J. Bressler, manufacturers’
representative for the Stanwyck Wind-
ing Co., Newburgh, N. Y, coil manu-
facturer, spent the weekend at the
Stanwyck plant.

Id May, sales manager of Sentinel
Radio Corp., Evanston, 1L, was a visi-
tor in New York last week. While here
he conferred with officials of Sanford
Electronics Corp., local distributor.

Virden Secranton, New York repre-
sentative for Motorola, Inc., returned to
Gotham this week following a visit to
the Chicago headquarters of the com-
pany.

A visitor at the Garod Radio Corp.’s
showing, held at New York’s Park Cen-
tral Hotel last week, was Leonard Ash-
bach, head of the Leonard Ashbach Co.,
Chicago distributor.

Carbonneau Industries
Will Market Speaker
Line for Jobber Trade

GRAND RAPIDS, MICH., Friday—
Carbonneau Industries, of this city, has
announced a complete line of replace-
ment speakers to be soid through job-
bers nationally. Gordon Carbonneau,
head of the company, stated today that
the types will start at 3% inches and
will be made in 4, 5, 6, 8 10 and twelve
inch sizes in both electro dynamic and
PM types. The factory, located at 21
Ionia avenue, this city, is now in pro-
duction on the new line.

Representatives in key territories
are being appointed to promote the
line. In the metropolitan New York
market, Samuel Shaw, 1123 Broadway,
is the firm’s representative,

AIR KING INTRODUGES
NEW LOW-PRICED SET

Several new low-priced radio models
have just been introduced by the Air
King Products Co., Inc., Brooklyn,
N. Y, including, the “Minstrel,” a four-
tube superhet listing at $13.95.

Officials of the Air King organiza-
tion feel confident that this set will
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Air King “Minstrel”

stimulate consumer buying today. It is
said to have remarkable power for a ra-
dio of this type, and rich tone. Features
include automatic volume control, Al-
nico V.PM speaker, AC-D({’ operation.
At $13.95 this set comes in an ebony
cabinet. Prices are slightly higher in a
walnut or ivory cabinet.

Dimensions of the “Minstrel” are 7~
long, 52" high and 42" wide.

Another new Air King set is the
“Prince”, a five-tube instrument, priced
at $19.95 in a walnut cabinet and $21.95
in ivory. This instrument fealures a
precision, die-cut antenna, illuminated
airplane type dial, Alnico V PM speak-
er, two-gang rubber mounted tuning
ccendenser.

ADMIRAL DISTRIBUTOR
APPOINTS TOM CAREY

CHICAGO, ILL. Monday—Appoint-
ment of Thomas C. Carey as sales
nmanager of Appliance Distributors,
Chicago distributor for the products of
the Admiral Corp. also of this city, was
confirmed by Clarence S. Tay, lmranch
manager of the distributing concern.

Mr. Carey was formerly district sales
manager for Philco in the Missouri
region and prior to that served with
the Philco organization in Chicago. A
graduate of the University of Chicago,
Mr. Carey has spent many years in the
radio and appliance industry.

Bankruptcy Petition Filed

A petition in bankruptey was filed
last week against George Arthur Fury,
formerly trading as Quality Hardware
which was formerly known as G. C.
Quality Radio Service, 41-27 162nd
street. Flushing, L. [. Liabilities were
listed at $3,514.65 and assets at $2,521.-
61.

J. Wolfe Chassen, 66-58 Fresh Pond
road, Ridgewnod, N. Y., has been ap-
pointed receiver,

EMERSON RADIO OF PA.
CONDUGTING SERIES OF
MEETINGS FOR TRADE

PHILLADELPHIA, PA. Monday —
Kmerson Radio of Pennsylvania, Inc.,
223 North Broad street, this city, dis-
tributor of Emerson radio products in
this territory, is at present conducting
a series of dealer meetings throughout
its territory at which the new 1948
Emerson sets are being exhibited.

The initial showing was staged in
Allentown for dealers in the Lehigh
Valley. According to Ben Neutia, sales
manager of Emerson of Pennsylvania,
dealers booked with the distributing
concern the largest orders for this area
ever placed for Emerson sets. Today
and tomorrow, Emerson is staging a
showing in Harrisburg to be followed
Wednesday and Thursday with a Lan-
caster presentation. Next week ses-
sions will be held in Secranton and
Wilkes Barre, then Reading, Williams-
port, Hazelton, South Jersey and Wil-
mington, Del.

An extensive cooperative advertising
campaign will he launched to support
the line, Mr. Neutra revealed. Assist-
ing him in these presentations are the
following members of the sales staff of
Emerson Radio of Pennsylvania; Bob
Brody, Northampton County represen-
tative; Robert L. Tatem, Harrisburg,
York and Lancaster; Louis Lepofsky,
Jucks and Montgomery; Harry Karp,
Wilmington, Del. and Delaware County;
E. Carson Heimbach, Scranton, Wilkes-
Barre and Hazelton area; S. Husick,
South New York, and Ed Maucher, of
the territory sales promotion and dis-
play division.

CONSUMER RELATIONS
DIVISION ORGANIZED
BY U. 8. TELEVISION

.

Hamilton Hoge, president of the
United States Television Mfg. Corp.,
New York, has announced the appoint-
ment of Thomas L. Jefferson as chief
of the UST installation and mainten-
ance division. He was formerly a lieu-
tenant commander in the Electronics
Division of the Navy Bureau of Ships.

The new service approach of UST is
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