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CAP CITIES/ABC
EARNINGS DOUBLE

Capital Cities/ABC eamed $116
million during the first quarter of
1994 — double that of the year-
previous period — as revenues

rose 19%. Page 4
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HOW GMs POSITION
ALTERNATIVE MUSIC
TO THEIR CLIENTS

From “Perception Vs. Reality” ’
marketing efforts to selling the |
station’s monicker as a brand
name, four GMs explain how they |
counter client objections to their
Alternative operations. |
Page 24

ARBITRON DENIES |
ANTI-TALK BIAS
Arbitron’s response to
Keymarket's recent claim that
the ratings giant’s diarykeeper-
recruitment script was biased
against Talk radio: “It's all a big
misunderstanding.”

Page 31

HIP-HOP TO THE TOP:
HOT 97/NY REBOUNDS
WQHT (Hot 97)/NY took its
“Where Hip-Hop Lives” campaign
to the market’s top CHR siot. PD
Steve Smith gives props to new
morming team Ed Lover & Doctor
Dre and a phat batch of speciaity
programming.

Page 23.

N THE NEWS...

® American Media outlets
sold for $150 million

@ KMPC/LA. unweils
new all-falk lineup |

® Secret’s freq flip leads
to Hot AC ‘Alice/Denver |

@ David Martin will ‘rep’
12 radio consultants

Page 3
® John Stewart now PD
for WXRC/Charlotte
© Glenn Watson to Station Mgr.
at KCAL & KOLA/Riverside

Page 10

NEWSSTAND PRICE $6.00
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THE INDUSTRY’S NEWSPAPER

Response Rates Hold
Up In Winter Ratings

Arbitron says it got 10% more diaries
than planned; responses averaged 41.9%

Arbitron officials have reviewed Winter *94 survey diary
returns from 75 markets, and they’re crowing over the suc-
cess of their campaign to increase response rates. The analysis
confirmed last week’s prediction — based on returns from 16
markets — that responses would exceed 40% for the first time
since 1991.

Response rates averaged 41.9% in the 75 markets, up five

ARBITRON/See Page 13

Dallas-Ft. Worth

Fail 93 Win 94 Fall 83 Win 94
WJR (Talk) 93 78  KSCS (Ctry) 89 64
WJLB (UC) 68 63 KVILAFF(AC) 54 59

WWJ (News) 45 582 WBAP (FS) 55 51
 WYCD (Ctry) 41 52  KOAI (NAC) 35 49
WXYT (Talk) 49 53  KYNG (Ctry) 51 48

Washington, DC | Houston-Galveston

Fall 83 Win 94

KILT-FM (Ctry) 63 72

KIKK-FM (Ctry) 47 55

ZKODA (AC) 54 54
KMJQ (UC) 46 53

KBXX (CHR) 47 52

Fall 93 Win 94
WPGC-FM (CHR) 101 91
WMZQ-AF (Ctry) 59 62
WGAY (AC) 44 52
WMAL (NM) 48 48
WHUR (UAC) 45 A7

Winter '94 Returns From 25 Markeis: See Pages 19-20.

White House Mulls Major
FCC User Fee Increase

i NAB's Fritts blasts proposal that would

require self-supporting Commission

In an example of the “Alice in
Wonderland” logic that has made
the federal government famous,
recently imposed FCC user fees
could skyrocket under a White

. House proposal to fund a new

immigration program.

“I give them credit,” marvel-
ed outraged NAB President Ed-
die Fritts. “This is probably the
most creative thing they’ve come
up with in all my years in Wash-
ington.”

Friday (4/22), the White
House unveiled a plan to help
state governments pay the cost of
jailing illegal immigrants who

have committed felonies. Ac-
cording to the announcement, the
administration intends to pay for
the program by requiring that the
FCC be funded entirely by fees
imposed on licensees. The agen-
cy’s current fiscal 1995 budget
request calls for $167 million in
spending, with $95 million
(56%) coming from the annual
user fees mandated by legislation
approved last year.
Fritts Furious

In a Monday (4/25) letter to

Office of Management and

FEE HIKE/See Page 13

Eagles Ready For Road

his exclusive first photo of the reunited Eagles — (I-r) Joe
Walsh, Timothy B. Schmit, Don Henley, Don Fslder, and
Glenn Frey — was taken before the band began rehears-

 usediey uyor

ing for its “MTV Special Performance” show, which is set to air
in late summer. Taped in Los Angeles this week, the MTV event
saw the band (backed by a 37-piece orchestra) debut four new
songs prior to embarking on what’ll be its first concert perfor-
mances together — other than the 1990 R&R Convention, of

course — in 14 years.

SOJOYd PIIOM 8DIMIdY

ty’s candidate for New York Govemor on Saturday (4/23). The party — which reportedly

has only 300 dues-paying New York members — saw its Albany convention crashed
by at-least that many Stern supporters, including the candidate’s own video crew. The New York
Daily News notes that Stern has been videotaping the entire campaign, with an eye toward put-
ting the resulting political circus on pay-perview or home video in the future.

M ulticity moming mouth Howard Stem celebrates his nemination as the Libertarlan Par-

More Stern campaign coverage in Street Talk, Page 14.
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Dealmakers Are
Optimistic At
Kagan Seminar

Brokers, bankers. buyers, and
sellers at a Kagan Seminars
Inc. conference in New York all
remained upbeat about the mar-
ket for radio stations transac-
tions, despite a recent rise in
interest rates that depressed stock
prices in general — and radio
stocks in particular.

Duopoly opportunities are still
the engine driving station prices.
And no one is yet predicting an
end to the industry’s consolida-
tion under the FCC’s duopoly
rules.

Sillerman’s Tease

SFX Broadcasting Chairman
Robert F.X. Sillerman added a
touch of drama to the “Radio
Station Values & Fmance” sem-
inar by announcing he plans to
file a proposal with the FCC that
will go a step bevond current
duopolies and LMAs.

KAGAN/See Page 13
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. Hey Nineteen ‘a
; Steely Dan |
i Run:p :

Intro:17 Time: 4:.19.8 Ending . F

Source ID: B2 )
Invisible Touch SONY CDK-3668 - ‘
Ch: 936-86 |

Genesis Date: 3/15/94
Intro: 16 Time: 3:19.90 Ending'F Time: 5:84 PM |
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I Stand For You [Edit] SONY CDK-3688
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McDonald, Michael Date: 3/715/94
Intro:20 Time: 3:47.6 Ending:F Time: 5:87 PM
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New audio controller uses digital technology for software control of all audio
levels and cross fades

Enhanced realtime functions including network joins and program clock updating
Enhanced support for second generation compact disc players and hard drives
Expanded remote control

Improved on-screen displays including countdown clock, weather and text
windows, calculator, calendars and more

Enhanced support for local area networks

Q& QS @

Utilities allow importing of GoldDisc music database and interfaces for
PowerPlay and other popular music rotation and traffic and billing programs

For More Information call (800) TM Century
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KMPC Drops Ball
Talk For All-Talk

Capital Cities/ABC has an-
nounced it will dump
KMPC/Los Angeles’s flagging
all-Sports format in favor of a
Talk lineup designed to steal
listeners from Cox’s crosstown
KFL. Cap Cities is set to begin
programming KMPC May 1 as
part of its deal to acquire the sta-
tion from Golden West Broad-
casting.

“We are going directly against
KFI,” said KABC & KMPC
Asst. Marketing Director Bill
Lennert. “We're positioning
ourselves as younger than
KABC. There’s no way [KMPC]
isn’t going to take listeners from
KFI.” The station will be known
as “710 Talk — The New Talk
Station.”

Familiar Voices

The new KMPC lineup, which
is slated to debut May 9, features
a mix of radio veterans and
neophytes, some of whom are
very familiar to the Los Angeles
radio audience. Mornings belong
to Peter Tilden and Tracey
Miller, who previously held the
PM drive slot on KABC. In mid-
mornings, the station offers

KMPC/See Page 13

KBPI's Rocky Mountain High

KRFX & KBPIl/Denver OM Jack Evans experienced a power boost
when 'BPI flipped frequencies from 105.9 to 106.7 on April 20.
Though the switch came at 6pm, nine billboards were posted
by 7pm. For details on who's taken over KBPI's old frequency,
see below.

Martin, Swartz To
‘Rep’ Consultants

Martin

Swartz

Minneapolis-based manage-
ment consulting firm the Radio
Consultants has begun repre-
senting 12 prominent radio pro-
gramming consultants as part of
its palette of services.

TRC President/CEO Dave
Martin noted, “During the nine
months we’ve been in business,
GMs and group executives have
asked us for recommendations
on programming consultants. To
help figure out who was the best,
we commissioned the first na-
tional study on consultants with
a major research firm last Aug-
ust. What we found was that
group and station execs were not
happy with their consultants for
a variety of reasons.

“Chief among their complaints
were: a lack of results, lack of

CONSULTANTS/See Page 13
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Secret Communications

Debuts “Alice’ In Denver
i3 Cassidy new PD; sister KMJI heads for ’70s

Secret Communications took
the wraps off its new Denver sta-
tion last Wednesday (4/20), un-
veiling “Alice at 106 FM” and its
18-34 female-targeted format, de-
scribed as “Warp AC.” New calls
will be KALC, pending FCC
approval.

Gayle Shaw, VP/GM at cross-
town AC KMJI, adds similar
duties for Alice (Secret is in the
process of acquiring both sta-
tions). Alice’s new PD is Gregg
Cassidy, last at WLUM (Hot
102)/Milwaukee.

‘Theatre Of The Mind’

Shaw told R&R, “It’s an adult
hit station. We won’t play rap or
really ‘dancy’ tunes, but we'll
play songs from Aerosmith and

ALICE/See Page 13

Shaw

[/ “Why would they name a radio station Alice?” —,
|

Alic?

American Media Sold To
Dinetz For $150 Million

In the biggest cash transaction
since the FCC’s duopoly rules
took effect, two companies head-
ed by Steven Dinetz have agreed
to buy the entire 1l-station, six-
market American Media group
for $150 million.

Chancellor Communica-
tions, which acquired KFBK &
KGBY/Sacramento for $48 mil-
lion just three months ago, will
add crosstown KHYL for a du-
opoly. MBD Broadcasting is a
new company created to buy the
other 10 stations, including an
existing duopoly in Cincinnati
(for a complete list of stations,
see Transactions, Page 4). Both
Dinetz companies have financial
backing from Hicks, Muse, Tate
& Furst Inc., a Dallas-based in-

RADIO & RECORDS INC.
1930 Century Park West, Los Angeles, CA 90067

vestment firm headed by Chair-
man Tom Hicks, a longtime
radio station owner and investor.

“All of the markets are under-
radioed and present good oppor-
tunities for future growth,”
Dinetz told R&R. Despite mak-
ing such a large cash outlay, he
said his companies would be
looking to buy more stations —
particularly duopolies in the re-
maining four markets.

Dinetz also said he isn’t look-
ing to shake things up at the
American Media stations. “We
don’t foresee any significant
changes. We're buying a magnifi-
cent group of stations with a
great group of people.”

AMERICAN MEDIA/See Page 13
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1994 DEALS TO DATE

Dollars To Date: $887,790,139
(Last Year: $853416,830)

Citadel To Go Public

[l Montana-based radio group Citadel Com-
munications Corp. hopes to raise $25 million with

" Dzal Of Tha Waalk

® American Media Stations $150 million J

This Week's Action:$152,885,487
(Last Year: $6,344,112)

Stations Traded This Year:444
(Last Year: 440)

Stations Traded This Week: 35
(Last Year: 23)

DEAL DETAILS BEGIN PAGE 6

© KHYL/Auburn (Sacramento), CA

© WYGY-WUBE-AM & FM/Hamilton-
Cincinnati

® WALK-AM & FM/Patchogue
(Long Island), NY

o KTCJ & KTCZ/Minneapolis

o WOCL/De Land (Orlando), FL

O KMEN & KGGI/San Bernardino-
Riverside

an PO of 2.5 million shares.
Page 6

Another EEO Broadside

Some two dozen radio stations in seven states
will be fined a total of nearly $300,000 for EEO
violations.

Page 6

RADIO BUSINESS

FIRST-QUARTER EARNINGS

Capital Cities/ABC Earnings Double To $116 Million

C apital Cities/ABC Inc.
{NYSE: CCB) reported
eamings of $116.1 million
($7.56 a share) in its first quarter
ending April 3, compared with
$58.4 miltion ($3.55) in last years
first quarter (which was six days
shorter). Revenues rose 19%,
from $1.18 billion to $1.40 billion.

The company credited a signifi-

cant rise in advertising demand
and a resulting increase in oper-
ating income at its radio oper-
ations, TV stations, ESPN (of
which it owns 80%), the ABC
Television Network, and its
pubiishing operations.

Cap Cities/ABC owns 18 sta-
tions in nine markets. It has filed

to purchase KMPC/los Angeles

and will begin operating the sta-
tion next week via an LMA with
Golden West Broadcasters (see
Page 3). It also owns extensive TV
operations and operates a publish-
ing division that puts out books,
magazines, and newspapers. The
company recently announced a
10-for1 stock split. The issue clos-
ed Tuesday (4/26) at 712-1/8.

IRTS PITCHES RADIO — Coliege students explored radio sales and
management careers during IRTS's 11th annual Minority Career Seminar
in New York. Radio companies on hand included Group W, Viacom,
Interep, and the New York Market Radio Broadcasters Association. Tak-
ing a seminar break are (I-r) Fordham University student Warren Tom,

Interep’s Andy Lipset, Howard University student Nicole Mayhorn, and
N Y I Bucknell University student Antwan Minter.

Kingsport?

Tape & Label
ﬂnlnl Louin, Minvwouri
CALL US FOR YOUR SPRING PROMOTIONS

1-800-569-1906

104 5FM
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Thanks to AP All News Radio, you no longer need to be in the biggest
markets to profit from one of radio’'s most successful formats.
Call The Associated Press for details. 800-821-4747
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MEDIA
INTELLIGENCE

It means finding out what your competitors are
doing—as soon as they start to do it.

Only Competitive Media Reporting,

with the widest range of multi-media
advertising expenditure information,
can answer every single one of these
. questions:

“What products are they advertising?”

“What markets are they running in?”

“What media are they ﬁsing?” “When did they start running?”
“What does their creative look like?” “How much are they
spending on the campaign?”

As a powerful, information-gathering company, we combine
LNA, MediaWatch, RER, and RTV Reports. No other service
comes close to our collection of historical and current multi-
media information. And now CMR offers a growing number of
workstation-based delivery systems.

Need the best, most accurate competitive information?

Call CMR at 1-800-562-3282. In New York, 212-789-1400.

COMPETITIVE MEDIA REPORTING

T T T e T T O A T A CHE T e e e e B
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RADIO BUSINESS

Citadel Jumps On IPO Bandwagon

itadel Communications Corp., based

in Bigfork, MT, has filed with the SEC

to make an initial public offering of 2.5
million shares of common stock, including
350,000 shares held by current investors.

According to its filing, the firm expects those shares
to sell for $12-$14. Citade! hopes to see net proceeds of
$25 million, approximately $17.4 miltion of which would
be used to pay off outstanding debt. The balance will be
used for capital expenditures and working capital.

Going public won't affect Citadel Chairman
Lawrence Wilson's control of the company. Thanks to his
ownership of all Class B common stock, Wilson will re-
tain 68.5% of the common stock voting power.

Citadel owns 14 FM and seven AM stations in eight
medium markets in the West, including KLZX-AM &
FM/Salt Lake City. The group reported 1993 broadcast
cash flow of $4.8 million.

The company’s offering is being underwritten by Op-
penheimer & Co. and Wertheim Schroder & Co. It expects
to trade on the NASDAQ National Market System under
the symbol CCMC.

FCC Fires Another EEO Salvo

he FCC has voted to impose nearly

$300,000 in EEO fines against some

two dozen radio stations in California,
New York, Arizona, Kansas, Nevada, Utah, and
Nebraska.

Among the stations hardest hit were KFSD/San
Diego and noncommercial KUSC/Los Angeles, each of
which received $18,750 in fines. Commissioner James
Quello voted in favor of the penaities, but issued a state-
ment voicing his continued concem about the size of the
fines being imposed under the agency's new EEO
guidelines.

TRANSACTIONS

American Media Sells Its Eleven
Stations To Dinetz For $150 Million

Duopoly action in Sacramento, Cincinnali, Pueblo, Flint, and Burnet, TX

WYGYWUBE-AM & FM/

TRANSACTIONS AT A GLANCE

©® WXVi/Montgomery, AL $225,000

©® WAWYV/Sylacauga, AL $550,000

® KGHF/Pueblo, CO $75,000

® WWUA (FM CPyinvemess, FL $25,000

©® KMCL-AM & FM/McCall, ID $125,000

® WINZ/Greencastle, IN $200,000

® WKMF(Tuscola (Flint), MI $450,000

©® KNSP/Staples, MN $60,000

® KMCR/Montgomery City, MO $40,000

® WLGW-AM & FM CP/Lancaster, NH $25,000

43.- e e

Hamilton-Cincinnati = ® WFMU/East Orange, NJ $150,000
American Media Stations FREQUENCY: 965 MHz 1230 kHz ~ WXVI/Montgomery ® WMVI/Mechanicville, NY $45,000
PRICE: $150 million 1051 MHz PRICE: $225,000 ® WSSV/Stillwater, NY $500,500

TERMS: Duopoly in Sacramento; sale
of existing duopoly in Cincinnati; as-
set sale for cash

BUYER: Chancellor Communications
and MBD Broadcasting, both head-
ed by President Steven Dinetz, with
financial backing by Hicks, Muse,
Tate & Furst Inc,, headed by Chair-
man Tom Hicks. Chancelior owns
KFBK & KGBY/Sacramento and will
acquire crosstown KHYL. MBD is a
new company created to acquire the
other stations. HMT&F is also the pri-
mary backer of HMW Communica-
tions, and Hicks has personal
interests in several stations. Phone:
(214) 348-8285

SELLER: American Media Inc., head-
ed by Chairman Art Kem and Presi-
dent Alan Beck. Phone: (415) 397-1000
BROKER: William Steding of Star
Media Group

KHYL/Aubum (Sacramento)
FREQUENCY: 1011 MHz
POWER: 36.3kw at 567 feet
FORMAT: Gold

PCWER: 19.5kw at 810 feet; 1kw; 11kw
at 918 feet
FORMAT: Country

WALK-AM & FM/Patchogue
(Long Island), NY
FREQUENCY: 1370 kHz 97.5 MHz
POWER: 500 watts day/102 watts
night; 39w at 554 feet

FCRMAT: AC

KTCJ & KTCZ/Minneapolis
FREQUENCY: 690 kHz 97.1 MHz
POWER: 500-watt daytimer; 100kw at
1033 feet

FORMAT: Progressive

WOCL/De Land (Orlando), FL
FREQUENCY: 1059 MHz

PCWER: 100kw at 1581 feet
FQRMAT: Gold

KMEN & KGGI/

San Bemardino-Riverside
FREQUENCY: 1290 kHz; 991 MHz
POWER: 5kw; 2560 watts at 1843 feet
FORMAT: Spanish; CHR

TERMS: Asset sale for cash
BUYER: Sunshine 16 Radio Network
Inc., a subsidiary of Tuskagee Com-
munications Company Inc., owned by
Neill Wright of Montgomery. Phone:
(205) 244-9795

SELLER: Capital Communications, a
general partnership headed by Presi-
dent Ronald Eubanks. Capital Com-
munications is 80% owned by New
South Communications, which owns
five stations and is buying another.
The remaining 20% is owned by ET
Communications Inc., which owns
one other station. Phone: (601)
693-2661

FREQUENCY: 1600 kHz

POWER: 5kw day/1kw night
FORMAT: Urban

WAWV/Sylacauga

PRICE: $550,000

TERMS: Asset sale for $325,000 cash
and a $225,000 promissory note for
15 years at the prime rate plus one
percentage point

BUYER: Alabama Broadcasting Com-
pany Inc., headed by President Bruce

® KTFR (FM CP)Claremore, OK $30,000

©® WRSS/San Sebastian, PR $28,000 for 75%

® WANS/Anderson (Greenville-Spartanburg), SC $75,000
©® WSBI/Static, TN $30,000

® KBLK/Bumnet, TX $15,000

® KQRO-AM & FM/Cuero, TX $41,987

® WHSM-AM & FM/Hayward, WI $195,000

Carr of Sylacauga. He owns
WFEB/Sylacauga. Phone: (205)
245-3281

SELLER: W.0. Powers of Florence,
SC. He also owns WYEA/Sylacauga
and one other station.
FREQUENCY: 98.3 MHz

POWER: 2.7kw at 502 feet
FORMAT: AC

o )

KGHF/Pueblo
PRICE: $75,000
TERMS: Duopoly deal; asset sale for
$40,000 cash and two promissory
notes totaling $35,000

BUYER: Pueblo Broadcasters Inc.,
headed by President Marc Hand of

The Eagle Has Landed.™

Englewood, CO. He owns one other
station. Pueblo Broadcasters owns
KYZX (FM CPyPueblo, KNKN/Puebio,
and one other station. Phone: (719)
543-5900

SELLER: MarTec Broadcasting Cor-
poration, headed by President Paul
Jones of Pueblo. Phone: (719)
5425570

FREQUENCY: 1350 kHz

POWER: 5kw day/ltkw night
FORMAT: Nostalgia

a = -~ . ¥ “ !
f 0
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WWUA (FM CP)Vinvemess
PRICE: $25,000
TERMS: Asset sale for $10,000 cash

Continued on Page 8

The Eagle Group

Strategic and Tactical Research™
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Advice from a Tough EEO Lawyer
Hear the strategy from the other side of the
battle. Washington attorney David Honig, who
has been successful challenging the EEO
practices of stations, will give you a checklist of
pitfalls that stations are falling into with the
diversity-minded FCC.

Gallup Listener/Manager Study

The Gallup Organization presents an up-to-date
check of listener attitudes toward radio, new
formats and radio usage. Plus a review of
managers’ opinions about revolutionary changes
in radio. The study is in the field right now.

*70s Oldies

Coleman Research presents its upto-date
findings on the new format trend. How do you
know if it's right for you? Will it last? What's the
marketing investment?

Arbitron’s People Meter

You'll receive an update on the project
development and research. How will Arbitron
get people towear it? How will the integrity of the
ratings be protected from competitive tricks?

The Film House Documentary

Film crews aretaping interviews with top industry
execs and visiting radio stations right now for a
“48 Hours"-style documentary about the state
of the radio industry. Plus predictions about
future trends and opportunites — to be
presented at the Radio Only Convention.

The Arrow Format

The Research Group gives you the latest
intelligence on the format that CBS has picked
up in four markets. When is it right? What's the
best market profile? Is the name important?

Increasing Self-Esteem

Participants will walk away with a game plan for
energizing their staffers — and a mental
refresher for themselves.

CURRICULUM

Network Morning Shows

It's an update on a trend that's beginning to see
a shake-out. Which shows will survive? What
does it take to network your own morning show
regionally or nationally? Westwood One/Unistar
Chairman Norm Pattiz and Premiere’s Steve
Lehman are among the participants.

The TV Commercial Clinic

Successful and not-so-successful campaigns
will be analyzed: the creative and the buying
strategies. You'll walk away with hard info on
what it takes to break through on TV in 1994,

LMA/Duopoly Renewal Advice
Attorney Howard Weiss of Fletcher, Heald &
Hildreth has the latest information on where
stations are vulnerable to FCC scrutiny of an
LMA/duopoly operation. The first LMAs up for
renewal face the FCC in 1995.

The Duopoly Financing Workshop
Chase Manhattan’s James Kuster helps chart
the current banker attitudes and financing trends
in the Duopoly Age. Also: What's a duopoly
going to be worth when it's sold?

New-Found Corporate Barter
You'll come away with brand new ideas on how
to reduce overhead by bartering for services
and materials that evenradio has yet to explore.
Barter expert William Gallagher from the
Washington Times leads the seminar.

The Future of Radio

Inside Radio/Radio Only Publisher Jerry Del
Colliano nosts an interactive Q&A session with
top industry leaders about how they're planning
for the future competitive and business
challenges.

Motivating Your Managers

New ideas to keep your management staff
directed and charged-up — especially with the
increased duties of a duopoly.

Business Intelligence for Radio
You'llcome away with an update onthe software
sales resources that are available right ncw for
zip code mapping, block code analysis, and
prospecting databases. It's presented by
Tapscan.

Managing a Duopoly

The session starts with a “Day in the Life” video
that follows Viacom’s Charlie Ochs through a
day managing two AMs and two FMs in different
Washington locations. You'll come away with
new ideas on time management, what to
delegate — and awarning on what falls through
the cracks.

Future Information Services
Presented by Arbitron. You'll get the latest on
what Arbitron is developing in the way of new
marketing tools: from qualitative data to what
Arbitron calls “Locomotion.”

Traffic Report Perceptual

Each year, Metro Traffic hires The Research
Group to find out how people use radio iraffic
reports and how they affect listening. The latest
results will be presented to you.

How to Buy New Technology
Managers will come away with a checklist on
what to look for when going digital. It's the
business approach to digital — presented by
International Tapetronics Corporation.

Picking a Duopoly Format

You'll hear about the latest research, offensive
and defensive tactics going into the selection of
a format for a duopoly partner. Among your
guides: Saga VP Steve Goldstein—his company
has six duopolies.

More to be announced...

The Radio Only Convention

May 13-15 At Princeton

For Executives Committed to Learning

TO REGISTER CALL 609-424-6800

3 WEEKS TO GO!

i marieantradiehistern—ecom
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RADIO BUSINESS

he Supreme Court let stand a ruling

this week that forbids listeners from

asking federal courts to force the FCC
to take action against broadcasters. Without
comment, the high court refused to hear an
appeal in the case of Branton vs. FCC.

The case originated when Peter Branton filed a com-
plaint with the FCC after listening to a National Public
Radio program. The show featured a telephone call by

reputed New York mobster John Gotti that included
repeated use of an offensive word.

High Court Refuses To Hear National Public Radio Case

After the Commission ruled the broadcast was a
“bona fide” news story, and not indecent, Branton filed
suit with the US. Circuit Court of Appeals for the District
of Columbia. His appeal was dismissed after that court
ruled he lacked legal standing.

KWOD Protests KSFM Sale

oyce Intemational, licensee of KWOD/
Sacramento, has petitioned the FCC
to deny the merger of Genesis Broad-
casting into Secret Communications, citing

allegations of drug use by executives at
Genesis's KSFM/Sacramento.

Those charges were raised in a wrongful termina-
tion lawsuit filed in December by former KSFM morning
man Chris Collins.

Royce's petition demands the FCC to conduct a
thorough investigation of Collins's charges before approv-
ing the deal. The company also wants the agency to
resolve the issues it raised in a 1993 petition seeking
revocation of Genesis's Sacramento licenses on the
grounds those stations had slandered KWOD staffers and
improperly interfered in KWOD’s business activities.

TRANSACTIONS

Continued from Page 6

and a $15,000 note payable to seller
in annual payments of $3000 at no in-
terest

BUYER: Board of Regents, Universi-
ty of Florida, headed by Chairman
Carolyn Roberts of Ocala, FL. It also
owns eight radio stations and one TV
station. Phone: (904) 3920771
SELLER: Alkalodge Inc., headed by
President Roberta Johnson. Phone:
(304) 5681170

FREQUENCY: 90.1 MHz

POWER: 4.5kw at 354 feet

KMCL-AM & FM/MccCall
PRICE: $125,000

TERMS: Asset sale for $50,000 cash
and a $75,000 promissory note for five
years at 8%

BUYER: Brundage Mountain Air inc.,
owned by David Eaton of McCall.
Phone: (208) 634-4777

SELLER: McCall Broadcasting and
idaho Heartland Broadcasting, both
owned by Nancy Gentry and William
Boyd. Boyd has an interest in three
other radio stations and one TV sta-
tion. Phone: (208) 634-7641
FREQUENCY: 1240 kHz;, 101.1 MHz
POWER: 500 watts day/250 watts
night; 3.9kw at 1872 feet

FORMAT: AM is dark; Country

WJNZ/Greencastle
PRICE: $200,000
TERMS: Asset sale for $125,000 cash

and two promissory notes totaling
$75,000

BUYER: The Original Company inc.,
owned by Mark and Saundra Lange
of Vincennes, IN. They own three
other stations. Phone: (317) 653-9717
SELLER: Radio Greencastle Inc,
headed by President Jinsie Bingham.
Phone: (317) 653-9717
FREQUENCY: 94.3 MHz

POWER: 3kw at 165 feet

FORMAT: AC

BROKER: Roehling Media Services

WKMFTuscola (Flint)
PRICE: $450,000

TERMS: Duopoly deal; asset sale for
$400,000 cash and a $50,000 promis-
sory note for 16 months at 8%
BUYER: Faircom Flint inc., a public-
ly traded company (Boston: FXCM)
headed by Chairman Joel Fairman of
Old Brookville, NY. It owns WCRZ/
Flint and two other stations. Phone:
(516) 676-2644

SELLER: Radiocom Ltd., owned by
Robert MacVay, Keith Genshelmer,
and Robert Brown. They own one
other station. Phone: (517) 652-3265
FREQUENCY: 101.7 MHz

POWER: 3kw at 328 feet

FORMAT: Country

BROKER: Burt Sherwood

KNSP/Staples
PRICE: $60,000
TERMS: Asset sale for cash
BUYER: James Ingstad of Valley Ci-
ty, ND. He owns 16 stations and is

CREATE YOUR OWN
ENTERTAINMENT SHOW!

WE PROVIDE THE
HOTTEST INTERVIEWS!

YOU PROVIDE THE LOCAL TALENT

Janet Jackson, Bobby Brown, Boyz Il Men, Queen Latifah,
Dr. Dre, Toni Braxton, Jade, Tevin Campbell, Salt-n-Pepa,
Mariah Carey, Frankie Beverly & Maze, Brian McKnight,
Zapp, and many many more!

WE GOT ’EM ALL, AND THEY’RE FREE

BA”_EY. ‘ ‘ {on a barter basis)
BROADCASTING

S ER V I CES

INFOTAINMENT SPECIALISTS SINCE 1983 *

CALL NOW! 800-364-9141

buying another. Phone: (701) 8451490
SELLER: Cardinal Broadeasting Inc.,
headed by President Larry Best.
Phone: (218) 894-3441

FREQUENCY: 1430 kHz

POWER: 1kw day/199 watts night
FORMAT: Gold

KMCR/Montgomery City
PRICE: $40,000

TERMS: Asset sale for cash
BUYER: Chirillo Electronics Inc.,
owned by Phillip Chirillo of Moberly,
MO. He owns three other stations.
Phone: (816) 263-9390

SELLER: Montgomery Media Inc.,
headed by President Dalton Wright.
Phone: (417) 532-9131

FREQUENCY: 103.9 MHz

POWER: 3kw at 300 feet

FORMAT: Country

WLGW-AM & FM CP/

Lancaster

PRICE: $25,000

TERMS: Asset sale for $5000 cash
and a 15year, $20,000 promissory
note at 9%

BUYER: Barry Lunderville of
Hingham, MA. Phone: (617) 7491304
SELLER: Michael Beattie of Lan-
caster. Phone: (603) 788-4035
FREQUENCY: 1490 kHz 98.3 MHz
POWER: 930 watts; 3.8kw at 412 feet
FORMAT: These stations are dark.

WFMUJ/East Orange

PRICE: $150,000

TERMS: Asset sale for cash
BUYER: Auricie Communications,
headed by President Kenneth Freed-
man of Hoboken, NJ. He owns one
other station. Phone: (201) 659-6324
SELLER: Upsala College/WFMU Cor-
poration. Phone: (201) 266-7111
FREQUENCY: 31.1 MHz

POWER: 1440 watts at 361 feet
FORMAT: Alternative

WMVI/Mechanicville

PRICE: $45,000

TERMS: Asset sale for cash
BUYER: Joseph C. Motto aka Boom
Boom Brannigan of Albany, NY.
Phone: (518) 456-2980

SELLER: Michael J. O’Connor,
trustee for the Bankruptcy Estate of
Mechanicville Broadcasting Com-
pany Inc. Phone: (518) 465-3484
FREQUENCY: 1160 kHz

POWER: 5kw day/570 watts night
FORMAT: This station is dark.

AR amaricanradiohistory com

WSSV/Stillwater

PRICE: $500,500

TERMS: Asset sale for cash
BUYER: Fair Way Communications
Inc.,, owned by Peter Coughlin of
Schenectady, NY; Carol Reilly of
Voorheesville, NY; Roland Cavalier of
Loudonville, NY; and Eugene Zielin-
ski of Bolton Landing, NY. Phone:
(518) 587-6000

SELLER: The Voice of Saratoga Inc.,
represented by Secretary Maureen
Carusone. Phone: (518) 5876000
FREQUENCY: 101.3 MHz

POWER: 3660 watts at 413 feet
FORMAT: AC

KTFR (FM CP)Claremore
PRICE: $30,000

TERMS: Asset sale for cash
BUYER: Michael Stephens of Sapula,
OK. He owns five other stations.
Phone: (918) 224-2620

SELLER: Educational Broadcasting
Corporation. Phone: (318) 437-4707
FREQUENCY: 100.7 MHz

POWER: 3kw at 328 feet

BROKER: Raiph Meador

WRSS/San Sebastian

PRICE: $28,000 for 75%

TERMS: Stock sale for cash
BUYER: Eulogio Cardona Beltran, in-
creasing his stock ownership of Oc¢-
cidental Communications Group
from 25% to 100%. Phone: (809)
896-2121

SELLER: Hector Acevedo Soto and
Raul Mendez Serrano of San Sebas-
tian, selling their combined 75%
stock interest. Phone: (809) 896-2121
FREQUENCY: 1410 kHz

POWER: 1kw

FORMAT: Spanish

WANS/Anderson

(Greenville-Spartanburg)
PRICE: $75,000

TERMS: Asset sale for cash
BUYER: FM 103 Inc., owned by
Mathew and Jeannette Phlllips of
Anderson. They also own WRIX-AM
& FM/Honea Path (Greenville-Spar-
tanburg). Phone: (803) 2246733
SELLER: AmCom Carolinas Inc., a
subsidiary of AmCom General Cor-
poration, which is owned by George
Francis Jr. He owns WJMZ/Anderson,
two other stations, and is buying
another. Phone: (803) 242-3800
FREQUENCY: 1280 kHz

POWER: 5kw day/tkw night
FORMAT: AC ’

Y PR A RN,
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WSBI/Static

PRICE: $30,000

TERMS: Asset sale for cash
BUYER: Hank Thomas of Albany, KY.
Phone: (606) 3876625

SELLER: Stateline Broadcasting Inc.,
headed by President Michael Owens.
Phone: (606) 387-6411

FREQUENCY: 1210 kHz

POWER: 930-watt daytimer
FORMAT: Country

KBLK/Bumet

PRICE: $15,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Maxagrid Broadcasting
Corp., owned by Shane Fox of Irving,
TX; Martin Seligson of Raleigh; Ed
Weiss of Keamnersville, NC; and Bob
Struder of Irving. It also owns
KLKM/Llano, TX. Fox is also a direc-
tor and nonvoting shareholder of the
seller. Phone: (214) 241-2110
SELLER: Noite Broadcasting Corp.
headed by President Jim Tiller.
Phone: (214) 241-2110

FREQUENCY: 925 MHz

POWER: 3kw at 298 feet

FORMAT: AC

KQRO-AM & FM/Cuero
PRICE: $41987

TERMS: Asset sale for $15000 cash
and two promissory notes totaling
$26,987

BUYER: Gulfwest Broadcasting inc.,
owned by Robert Dean and Fred
Hoffman of Corpus Christi. Phone:
(512) 991-4443

SELLER: Cuero Broadcasting Inc.,
represented by John Bumgardner of
Cuero. Phone: (512) 5758613
FREQUENCY: 1600 kHz, 97.7 MHz
POWER: 260-watt daytimer, 3kw at
300 feet

FORMAT: These stations are dark.

WHSM-AM & FM/Hayward
PRICE: $195,000

TERMS: Asset sale for $30,000 cash
and two promissory notes totaling
$165,000

BUYER: Q-Venture Broadcasting Inc.,
owned by Alan Quamstrom of Clo-
quet, MN. He owns three stations
and is buying two others. Phone: (218)
8780490

SELLER: Donald Welch, the court-
appointed interim manager for Ariie
Davison and Associates Inc. Phone:
(715) 634-4836

FREQUENCY: 910 kHz, 101.7 MHz
POWER: 5kw daytimer; 1450 watts at
466 feet

FORMAT: AC


www.americanradiohistory.com

Radio Will Miss
One Of Its Best

36
MARIE A. AMSELL

(1/2/51 - 4/23/94)

&

Your Loving and
Loyal Friends



www.americanradiohistory.com

10 e R&R April 29, 1994

NEWSBREAKERS.

Stewart Assumes
WXRC PD Post

Rock WXRC/
Charlotte has re-
cruited WSUN
(AM)/Tampa pro-
grammer John
Stewart as its new
PD. Stewart fills a
position that had
been vacant since
Mary London left
~ the station late last
year.

Stewart

Stewart said, “I'm thrilled to get
this great opportunity in such a
thriving market. WXRC’s signal is
huge, and the station has phenom-
enal potential. With a little refocus-
ing on product, we will be a real
contender in Charlotte in the near
future”

Prior to programming WSUN,
Stewart was a swing personality and
production assistant at WYNF/
Tampa.

Moore Accepts
PD Chair At WGFX

David Moore,
PD of Classic

PD at Arrow-for- §*
matted WGFX/
Nashville, effec-
tive May L

“I'm looking
forward to work-
ing for Dick
Broadcasting and
living in Nashville,” Moore told
R&R. “While I'll miss Brown
Broadcasting, this is an opportuni-
ty I can’t pass up.”

Prior to his time at KJFX, Moore
programmed KBFX/Anchorage,
was MD at WKQB/Charleston,
and was an air talent for WIOT/To-
ledo and WMMQ)/Lansing.

Moore

Leykis Likes It

FIER

Former KFi/Los Angeles air talent Tom Leykis (second from left) not
only will join crosstown KMPC's forthcoming Talk lineup on May 2,
but his new show will go national — via Westwood One — on May
3. Congratulating Leykis are (I-r) WW1 VP/Business & Legal Atfairs Eric
Weiss, Chairman Norm Pattiz, and Exec. VPIGM Thom Ferro. For more
details on KMPC’s new lineup, see Page 3.

HMW Takes Over WRDU & WTRG,
Appoints New Management Team

HMW Communications, which
recently completed its purchase of
WRDU & WTRG/Raleigh-Dur-
ham, has restructured the station’s
management.

WRDU Group VP/GM Philip
Zachary has been named VP/GM
of both stations, and "RDU GSM
Terry Swaim becomes the FM-FM
combo’s Director/Sales.

Gene Crim, formerly of WCSC-
TV/Charleston, SC, and WRDU
AE Mack Moore have been ap-

I Zachary VP/GM, Swaim Dir./Sales at combo

pointed Sales Manager for WRDU
and WTRG, respectively. Other ap-
pointments include: Doug Parsons,
Director/Sales Research; Desiree
McGee, National Sales Coordina-
tor; Don Smith, Director/Engineer-
ing; and Dana Walker, Business
Manager. All will serve at both AOR
WRDU and Gold WTRG.

Atlanta-based HMW, headed by
Owen Weber, owns 11 radio stations
in the Carolinas.

Watson To Manage KCAL & KOLA

Glenn Watson has been ap-
pointed Station Manager & Direc-
tor/Sales for Anaheim Broadcast-
ing Corporation’s KCAL-FM &
KOLA/Riverside-San Bernardino.
He has served as GSM at the com-
bo since 1992.

Anaheim President Tim Sullivan
stated, “Glenn Watson has been with
our company since we bought

KCAL in 1986. He has progressed
steadily through the management
ranks and done an outstanding job
at each level.”

Watson joined Anaheim as an AE
at AOR KCAL, moving up to LSM
in 1989 and GSM in 1992, when the
company purchased Gold KOLA.
Prior to that, he was a producer at
KXOK/St. Louis from 1984-8S.

Benjamin Becomes BMG Sr. VP/Finance

BMG North America has elevated former VP!
Financial Operations Michael Benjamin to the new-
ly created post of Sr. VPIFinance. He will assume
financial responsibilities for the company's divi-
sions and labels, which include Arista Records,
RCA Records, and Zoo Entertainment.

“Michael is a seasoned professional who has
been integral in the strategic development of BMG’
commented BMG Chairman/CEQO Michael
Domemann. “His experience and savvy will play
an important role as we aggressively camy out our
North American initiatives”

Prior to joining BMG in 1990, Benjamin spent

seven years at Chemical Bank, most recently serving as Managing
Director/COO for its Chemical Investment Group. He began his career

as a consultant.

R R R i R T U T I s s
White Appointed Sony Music Vice President

Adrian White has been appointed VP/Sony
Music. She will report to and assist Exec. VP
Michele Anthony in the day-to-day administration
of a wide variety of Sony Music and Sony Music
Entertainment operations.

“Adrian’s excellent business sense and fine
instincts have won her a first-rate reputation within
the music community” said Anthony. “Sony Music

will now benefit from her skills on a broader and |

more operational level”

White served as VP/Senior Counsel, West

Coast for the company since 1990. She first join-
ed the Law Department of CBS Records in 1986.

Before that, she was with the New York law firm of Breed Abbot &

Morgan.

Hooper Joins Vallie/Gallup As VP

WWINWERQ-AM & FM/Baitimore GM Bill
Hooper has been named VP at Vallie/Gatlup, the
research partnership of Vallie Consulting and the
Gallup Organization.

Dan Vallie said, “I'm very excited to have Bill
join us. He is a perfect addition to Valtie/Gallup as
we continue to grow. He is aggressive, conscien-
tious, and has the intellect and attitude it takes
to ensure the highest standards’”

Hooper commented, “Vallie/Gallup is an ex-
citing opportunity for me, as it is for the industry.
This company is truly designed to benefit broad-
casters in today’s environment. This is great”

In addition to managing the four-station duopoty, Hooper had been
East Coast Sales Director for United Broadcasting. He will assume

his new post Monday (5/2).

Benjamin

White

Hooper

£ =

|

Now in

its third year-The Pefe Rose Show

The Pete Rose Show.

Another hit from the all-time hit king.

Presented by Katz Radio Group Syndication.
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March 9, 1992, The Pete Rose Show went on the air for the first time, airing on one
station in Florida. Now coast-to-coast, Pete Rose brings his special brand of sports-talk radio
to 100 stations every weeknight.

Lively guests, controversial opinions, listener phone calls and, of course, Pete Rose —
baseball’s all-time hit king. It's a grand slam in any league.

Contact Ramona Rideout of Radio Today at (212) 581-3962 for details on signing up
America’s hottest sports-talk show for your team.
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Radio
® LARRY GORICK shifts from
WFBC-AM & FM/Greenville-Spartan-
burg to WGY & WRVE/Schenectady
as GSM.

® MARK WESTLAND becomes
KSAN/San Francisco's new Promo-
tions Director. He exits a similar post
at Blll Grsham Presents.

@ McVAY MEDIA has agreed to con-
sult New Zealand's MORE-FM Group
— which consists of a Country du-
opoly in Auckland and AC stations in
Auckland, Wellington, and Christ-
church — and allow its services to
ba syndicated by the broadcasters for
properties outside of their owned and
operated stations; (216) 892-1910.

# MIKE DePRIEST has been named
DirectorPromotions at WWBZ/Chi-
cago. He most recently was Director/
Promotions & Marketing at KAZY &
KRFX/Denver.

Rords

o

DePriest

Camillo

& MICHAEL CAMILLO — previous-
ly PD/MD at WYBC/New Haven —
joina Columbia Records as Associate
DirectoriJazz Promotion.

® KAREN ROSS (Urban) and WENDY
SCHLESINGER (Mainstream & Coun-
try) have been upped from Managers
1o Directors in BMG Distribution’s na-
tional office Marketing Department,
which also welcomes former Boston
branch Product Development Coor-
dinator/Alternative Music JEFF
DODES as ManageriCollege & Alter-
native Marketing. At BMG's Atlanta
bureay: Marketing Manager SUSAN
LUKE and Sales Representative/Mi-
ami PHIL VEROLLA shift to Sales
Managers; AN BOXALL assumes
Luke's previous post.

CHRONICLE

Marriages

WUSNI/Chicago Production
Dir/air talent Scott Wagner to
Debbie Munari, April 24.

WNDU/South Bend, IN
night talent Taylor Richards to
Debbie Sigsbee, April 23,

Births

WUBE-AM & FM|Cincinnati
OM Tim Closson, wife
Michelle, daughter Paige Mac-
kenzie, April 22.

Columbia Records VP/IGM
Fred Ehrlich and DirectoriNa-
tional Pop Promotion Llsa
Wolfe, son Michael Justin Ehr-
lich, Aprl 20

Condolences

Burt Stein Entertainment
CoJGold Mountain Entertain-
ment personal manager John
Schillaci, 31, April 18.

Air  personality Bob
McGonagle, 64, March 25.

® JEFF DEAN and AL MARKS have
been elevated to National Sales Di-
rector and National Director/Field
Sales & Marketing, respectively, in
A&M Records’ newly restructured
and expanded Sales Department.
Dean most recently was Regional
Sales Director/Chicago; Marks was
Southwest Regional Sales Director.
Rounding out the sales team are Re-
gional Sales Directors ROBIN
LUNINE KIRBY (West Coast), TRACY
DONIHOO (Midwest), JOHN KIER-
NAN (Southeast/Southwest), and
CRAIG BURTON (East Coast). In
other news, the label taps former
Regional Marketing Director MIKE
REGAN as Director/Product
Development.

Ingrisano

® LINDA INGRISANO has been ap-
pointed VP/Visual Marketing at
Capitol Records. She exits Elektra
Entertainment, where she served as
Sr. Director/National Video Pro-
motion.

Foreman

© RHONDA FOREMAN and MICK
STEVANOVICH — MCA Records’
Regional Sales & Field Marketing
Managers for the Northeast/Mid-At-
lantic and Midwest/Mid-Central re-
gions, respectively — have been
promoted to Directors. The label also
ups Associate DirectorSales & Field
Marketing ROBIN TACCONELLI to
DirectorfSales & Advertising Admin-
istration. In related activity, former
MCA Music Publishing VP/Opera-
tions & Administration DAVID CON-
NELLY segues to MCA Entertainment
Services as VP/Finance.

@ DAVID GORMAN has been hired to
helm Creative Marketing at Rhino
Records. He previously was a College
Marketing Representative at Sony
Music.

PROS ON

THE LOOSE

Mark Copeland — MD/mid-
dayer WCHZ/Augusta, GA (706)
733-3928

Jay Lakin — Aftemoons
WUSQ-FM/Winchester, VA
(703) 777-2640

Chris Moretti — Moming
show sidekick/street-stunt per-
son WKCI/New Haven, CT
(203) 288-7358

Robbie Robfogel — Nights
KCLB/Palm Springs, CA (909)
244-3039

© SEGWAY RECORDS has been
launched by the Stillman Entertain-
ment Group (SEG) artist management
firm. The new label can be contacted
at PO. Box 7692, Laguna Niguel, CA
92607-7692; (714) 496-2597.

National Radio

© WESTWOOD ONE has secured the
rights to the exclusive radio broad-
cast of “U2 Zoo TV Recorded Live In
Sydney” The three-hour special is set
to air the week of May 9; (310)
840-4383.

®ON TRAVEL RADIO adds “On
Califomia” and *D-day Remembered”
to its programming slate. Syndicated
by MediaStar Intemational, the two
specials are hosted by Paul Lasley
and Elizabeth Harryman; (714) 493-
7988,

©® HGI MARKETING SERVICES INC.
is producing "Mexico Today, an hour-
long talk show on Mexico's travel and
business industries. Available on a
50/50 barter basis, the program is for-
matted in English (a Spanish version
will be offered soon); (619) 590-6177.
@ GARY COLABUONO — producer
of WCBR/Chicago's “Moondog's Pop
Culture Radio Show” — is test
marketing the show at selected radio
stations nationwide. For more infor-
mation on receiving the program free,
call (708) 8351392,

Industry

@ TRUDY PURCELL has been nam-
ed Regional Manager & Director/
Sales at the Torbet Radio
Group/Denver.

@ TANYA HEIDELBERG advances
from Sr. Counsel to VP in MTV’s Law
& Business Affairs Department. And
DAVID COHN becomes MTV's VP/
Consumer Marketing, exiting his
Deputy DirectoriMarketing post at
MTV Europe.

® PAUL CORBIN — previously
TNN's PD — has been appointed to
the newly created VP/Music industry
Relations post at Gaylord Enter-
tainment.

® JULIE LEVINE shifts to the Mark
Spector artist management company
as Director/Tour Marketing. She pre-
viously served as Local Promotion
Manager/New York at Columbia
Records.

@ LAYNE BELCHIC has been pro-
moted from Production Coordinator
to VP/GM at Houston-based Moffett
Productions Inc.

@ YNES ZAVALA has been promoted
to GM of Groov Marketing & Consult-
ing, which also adds CAROL COW-
LEY and JOSH ELLMAN to its
promotion staff.

® ERICA GRAYSON — previously
Jive Records’ Promotion Coordinator!
West Coast — has been appointed
Creative Manager at Sony Music
Publishing.

© NANCY WESHKOFF becomes Sr.
DirectorfCopyright Administration at
Zomba Music Publishing. She previ-
ously worked at Oversees Music
Services.

® PETER CLINE has been named Ex-
ec. VP/President of Handleman Cols
distnbution business. He most re-
cently was Group VP at Borden Inc.
© TRUDY LARTZ joins SoundScan as
Director/Sales & Service. She most
recently was Guitar Recordings’ Sr.
Exec. Director.
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Changes

AC: WXMC/Parsippany, NJ ups PM
driver Paula Parker to APD . . . Lou
Russo joins WMGO/New Brunswick,
NJ for mornings.

Alternative: KEDJ/Phoenix
late-nighter Chistopher Allen climbs
to nights; parttimer Arty Klein
assumes late-nights ... As WRLG/
Nashville drops its Progressive simul-
cast with sister WRLT (9am-7pm) for
additional Alternative programming,
WPTR/Albany, NY morning man Bob
Reeves joins for middays, and 'RLT
parttimer Sling takes on afternoons;
mornings remain a simulcast . . .
WCHZ/Augusta, GA gets a power
boost from 6kw to 25kw.

AOR: WDCG/Raleigh morning
men Bob Dumas & Mike Stiles re-
sign for a two-year deal . . . Lady D.
exits late-nights at WXKS/Boston . . .
New lineup at KBPI/Denver: Dean &
Rog (mornings), MD Leis Todd (mid-
days), Steve Cooper (afternoons),
Heavyman (nights), Willie B. Hung
(late-nights), and Crash Fender
(overnights) . .. KMJX/Little Rock
welcomes night slammer Jeff Curtis
from WDIZ/Orlando; former night
host Carol Kramer exits ...
KRRK/Omaha's new AM host is Dan-
gerous Dick . . . WKLT/Traverse Ci-
ty, Ml welcomes Doug Grant as
Production Director . . . WXPS/Haw-
thorne, NY changes calls to WRG, ser-
ving NYC's northern suburbs in West-
chester, Rockland, Fairfield, and
Bergen Counties . . . WZZO now can
be reached at PO. Box 9876, Allen-
town, PA 18105-9876; phone (610)
434-1742, fax (610) 434-6288.

CHR: WIMN/Boston MD Erick
Anderson adds APD duties as Dallas
Kincaid exits . . . KTFM/San Antonio
middayer Robin Flores becomes MD
... WAHC/Columbus, OH welcomes
crosstown WNCI swingman Joe Kel-
ly for MD duties . . . ExWFHN/New
Bedford PD Joe Limardi segues to
swing at WPRO-FM/Providence . . .
WAEB/Allentown night cop Joe Fri-
day adds MD duties ... Former
WKSE/Buffalo middayer Danny
Wright joins WET1/Milwaukes as Pro-
duction Director/midday talent.

Classic Rock: New lineup at
KRFX/Denver: Lewis & Floorwax
(mornings), Rachel Wilde (middays),
Alan Roach (afternoons), Tom Little

(nights), Buzz Corona (late-nights),
and Tim Dunbar (overnights).
Country: KYRK/Las Vegas MD
Todd O’Hara becomes OM at WTIS
& WTNV/Jackson, TN ... KNFM/
Midland-Odessa, TX morning co-host
Michael Shiloh segues to PD at
KIOX-AM & FM/Bay City, TX ...
WTRS/Gainsville, FL. welcomes for-
mer WIXI/Naples, FL. CM Greg Ham-
mond to nights; Kathy Dugan exits.
Debbie Beard steps in as morning
news person, coming from WOYS/
Apalachicola, FL ... KYNG/Dallas
welcomes Creative Services Director
David Stone, who comes from
WMTX/Tampa. Larry Nielson exits
'YNG for Production Director duties
at WTEM Washingion . . . Eileen Lee
joins KMLE/Phoenix for weekends
.. . Rick Neil, formerly night talent
at KRTY/San Jose, segues to KYA/San
Francisco for weekends . . . KRX0/
Oklahoma City air personality ‘‘Egg-
man'’' (Greg Moore) joins WSOC/
Charlotte as Production Director . . .
Jenny Foxx leaves evenings at
WHYN/Springfield, MA for a midday
shift at crosstown WPKX. Patty Lynn
exits to pursue other opportunities.

Gold: Former KYA'San Francisco
personality Lee ‘‘Baby’’ Sims as-
sumes mornings at KOOL/Phoenix
. . . WILT/Ft. Wayne welcomes Julie
Jordan to afternoons

NAC: Mark Taylor exits RCS to
rejoin WNND/Raleigh as Production
Director/afternoon talent.

Progressive: KOYT &
KIOT/Albuquerque-Santa Fe MD
Stacea Saunders relinquishes those
duties to concentrate on airwork. PD
Mike Maronne adds music duties . . .
WMGX/Portland, ME APD/after-
nooner Tim Wright joins
WMVY/Cape Cod, MA for AM drive/
Production Director duties; he
replaces Ray Whitaker, who departs
for nights at WRNX/Amherst, MA.

Industry: Tracey Norton has
been promoted to Conference Coor-
dinator/Marketing Associate at the In-
terep Radio Store/New York ... At
D&R Radio: Susan Rakovan-Davis is
named Sr. AE/Chicaggc, exiting cross-
town Christal Radio's AE post; the
New York branch taps crosstown
WNEW's Phyllis Posimato as AE; in
San Francisco, Sales Assistant Mary
Lea Blaisdell advances to Sales As-
sociate .

TAKING SPORTS A

LiTTLE LESS SERIOUSLY

NBC’s Bob Trumpy takes you
behind the scenes for bigger
laughs and better results.

To join the Trumpy Team, the
winning number is

513-528-3375.

iR TREMPYS

431 OHIO PIKE, SUITE 311
CINCINNATI OH 45255

513-528-3375
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Madonna: Dancer, Prancer, Vixen!

arper's Bazaar cover girl

H Madonna wrote amemoir
of Martha Graham to ac-
company photos of herself in-
spired by the late dance pioneer.
She recalls: “I was 18 and had
come to New York to be a profes-
sional dancer — to set the world
onfire...|started dreaming about
being flat-chested and Asian {like
Graham's instructors] ... At one
time in my life | had fantasized
about being a nun, and this was
the closest | was ever going to get”

The Globe says Madonna and
Cher are fans of a new electronic
facelift machine in Beverly Hills
that delivers shocks to sagging
skin at $400 per 20-minute session.

The Star reports Madonna, 35,
has chosen model Johnny Zander,
20, to father her child.

Finally, in a three-page medita-
tion on Madonna (her career’s not
dead, in brief), GQ announces she
“changed the sound of pop music
as no other artist since the Beatles
has’

Cobainaramal

“The only thing that wasn't done
for Kurt was putting him in a strait-
jacket and locking him in a room.
But I'm sure that there are a lot of
people who are thinking now, Why
didn't | do that?” — Geffen
publicity director Bryn Bridenthal
(Entertainment Weekly).

In People’s two pages on the
widow Cobain, her pop reveals her
first words were “Piease getme a
bottle”

The Star fabricated a gruesome-
ly funny pre-tragedy Courtney Love
monologue in which she
recriminates herself for Kurt’s
death and says — among other
things — that the first time he got
high was when they took out a
mortgage on their $6 million
house.

James To janel.

James DeBarge “bares his soul”
to ex-wife Janet Jackson in the
Star this week. Seeking news of
the baby he believes she bore him
and then hid, he writes: “The one
thing ! leamed from living with you
and your family is how money can
buy and keep a secret ... How
would it look to our child if | took
her mamma to court? ... Pooh-
bear, you were my wife! I'm not
some groupie!”

Tony The Timeless

Newsweek (ooks at Tony Ben-
nett’s newfound success with
youngsters, as well as that of fel-
low sexagenarian Johnny Cash.
Says Bennett: “They tell me they
like the fact that | didn't change. F'm
not trying to sing rock music to
them. I'm not trying to ‘connect’
with them. I'm just doing what I've

always done, and
they see some-
one who's never
given in — like a
fighter who never
took a dive” Ben-
nett also talks to
the National En-
quirer.

Newsweek also l0oks at Phish's
fervent fans.

In Entertainment Weekly's
celebration of the 100th episode of
“The Simpsons;” Lamry King, who's
been on once and will guest again
next season, notes, “It's like doing
radio. You get to work in jeans and
a T-shirt”

Lylapalooza!

Esquire cover star Lyle Lovett
endures a wildly inquisitive inter-
view/profile that delves into his ear-
ly fantasies about Julia Roberts
and ends with the female writer
saying, “I've heard on the girl vine
that you're one of the most well-
endowed fellows in show
business” MCA Sr. VP Paula Bat-
son springs to his defense: “iI've
never heard that”

In related news: The Star says
Roberts may be pregnant . .. The
cover of the National Enquirer
trumpets: “Julia Dumps Lyle — ‘|
made a horrible mistake!’ . . . But
he tells People: “We hardly go two
weeks without seeing each other,
She and | talk at least once every

day”

1]

Tony Bennett

Backiash Bingo

“I'm very aware that the critics
and maybe the industry as a whole
could be saying, ‘Hey man, you've
had your time. Now let someone
else have it. " TV Guide cover boy
Garth Brooks explains why he’s
about to bow out of the spotlight
in the US. for two-and-a-half years.

As for his entry into films, he
won't play a singing cowboy. “I'd
like to play a much darker role . ..
something like a priest by day who,
at night, tums into a psychopathic
killer”

“There will always be people
who . . .don't want the bands that
they enjoy to be successful, be-
cause, frankly, then it's not an
elitist club that {only] they belong
to anymore” — Brad Boberts of
Crash Test Dummies (Entertain-
ment Weekly).

Love Unitd.

The Star reports,“Pint-sized rock
star Prince has fallen madly in love
with singer Marvin Gaye's statues-
que daughter Nona, even though
he has to wear eight-inch heels for
them to see eye-to-eye”

Alabama's Jeff Cook is “fat and
middle-aged, says the Globe, “but
... he's been juggling at least 22
women behind his wife’s back for
years!”

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

WEEKEND BOX OFFICE
APRIL 22-24

1 Bad Girls (Fox)* $5.01
2 Four Weddings & A $4.38
Funeral (Gramercy)

3 The Paper $236
(Universal)
4 The Inkwell $2.35

(Buena Vista)*
5 Cops & Robbersons $2.35

(TriStar)
6 D2 The Mighty Ducks$2.26
(Buena Vista)
7 Threesome $1.82
(TriStar)
8 Major League 2 $1.80
(WB)
9 White Fang 2 $1.73
(Buena Vista)
10 Brainscan $1.72

(Triumph)*

All figures in millions
*First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“With Honors” starring Joe
Pesci, Brendan Fraser, and
Moira Kelly. The film's Maver-
ick/Sire/WB soundtrack fea-
tures Madonna's cument single
(il Remember”), along with
cuts by the Cult, Grant Lee
Buffalo, Lindsey Buckingham,
and others. Cover tunes by
Duran Duran, the Pretenders,
Belly, and Lyle Lovett round
out the LP.

Also opening this week is
“PCU,” starring David Spade,
Jeremy Piven, and Chris
Young. In addition to excerpts
of Steve Vai's score, the film's
Fox soundtrack sports songs

by George Clinton & Parlia-
ment/Funkadelic — who also
perform on-screen — as well
as Mudhoney, Redd Kross, the
Connells, and more.

MEDIA

TOP TEN SHOWS
APRIL 18-24
1 Home Improvement (9pm)
2 Seinfeld
3 60 Minutes
4 Roseanne
5 Frasier
6 These Friends Of Mine
7 Coach
8 Home Improvement (8pm)
9 Movle (Sunday)
(“The Yearling’)
10 48 Hours
Thunder Alley (tie)

Source: Nielsen Media Research

All show times are EDTIPDT unless oth-
erwlise noted; subtract one hour for COT,
Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Tube Tops

Clint Black, Brooks & Dunn,
Mary Chapin Carpenter, Con-
federate Railroad, Billy Ray Cy-
rus, Tracy Lawrence, Lomie
Morgan, Sawyer Brown, Doug
Stone, Pam Tillis, Travis Tritt,
Wynonna, Dwight Yoakam,

r{ﬂ ,. :

and hosts Alan Jackson and
Reba McEntire are slated to
perform from LA’s Universal
Amphitheatre — and Black-
hawk, Boy Howdy, Glbson
Miller Band, Faith Hill, John
Michael Montgomery, Doug
Supemaw, Clay Walker, Lari
White, and Kelly Willis are set
to perform on location from
Universal Studios Holiywood
and Florida — on NBC'’s three-
hour “28th Annual Academy
Of Country Music Awards”
teiecast (Tuesday, 5/3, 8pm).

Friday, 4/29

* Kenny Rogers stars in
“MacShayne: The Final Roll Of
The Dice! a two-hour NBC
movie (9pm).

¢ Cheap Trick, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).

» Randy Travis, “Late Show
With David Letterman” (CBS,
11:35pm).

¢ Katey Sagal, “Late Night
With Conan O'Brien” (NBC,
12:35am, Saturday).

¢ Garth Brooks, Bonnie
Raitt & Ben E. King, and Aaron
Neville, “ABC In Concert”
(check local listings).

Sunday, 5/

¢ Gabrieile performs on
‘America’s Funniest People”
(ABC, 7:30pm).

* Snoop Doggy Dogg guest-
stars on “Martin” (Fox, 8pm).

* Waylon Jennings guest-
stars on Fox’s “Married ...
With Children” (Spm).

Monday, 5/2

¢ Gerald Albright, “The Ar-
senio Hall Show” (syndicated;
check local listings).

* Wynonna, “Jay Leno”

* Neville Brothers, “David
Letterman’”

Tuesday, 5/3

*Big Head Todd & The
Monsters, “David Letterman”

* Spinanes, “Conan O'Brien”
(12:35am, Wednesday).

Wednesday, 5/4

* Colin England sits in with
the Posse on “Arsenio Hall”

¢ Celine Dion, “Jay Leno”

* Tim McGraw, “David Let-
terman.”

® Shaver, “Conan O'Brien”
(12:35am, Thursday).

Thursday, 5/5

® Judy Collins performs on
the two-hour season finale of
CBS's “Christy” (8pm).

NEW THIS WEEK

® A PERFECT WORLD (WB)

This feature film — starring
Kevin Costner, director Clint
Eastwood, and Laura Dem —
spawned a Reprise sound-
track with two cover tunes by
Chris lIsaak (Johnnle Ray’s
“The Little White Cioud That
Cried” and Bonnie Guitars
“Dark Moon"). Vintage songs
by Johnny Cash, Marty Rob-
bins, Perry Como, and others
round out the LP.

® MURDER SO SWEET

(Academy)

RCA recording artist KT. Os-
lin co-stars with Harry Hamlin
and Helen Shaver in this fea-
ture film, based on the true
story of one of Americas most
notorious ladykiliers.

THE MONEY

MINUTE

Daily 60-second radio programming on
timely personal finance topics.

800/365-MONY

COMPANY

(I INVESTMENT

INSTITUTE

R VATLVAYIYAR= 12 R( =18 10r=1818=181 (0181 AN 16 1AVAOIAS]



www.americanradiohistory.com

i —————— e

April 29, 1994 R&Re 13

Arbitron

Continued from Page 1
percentage points from the previous
winter and 7.1 points from last fall.
The increases were particularly dra-
matic in some markets: The Jack-
sonville response rate increased 41%
— from an alarmingly low 28.3%
last fall to 39.9% in the winter;
Orlando’s rate was up 37%; Greens-
boro’s, 33%.

Even markets that had high
response rates previously were up
generously: Salt Lake City’s rate
rose 20%, from 41.8% to 50.2%.
York, PA went up 24 %, from 45.5%
to an amazing 56.5% (highest
among the 75 markets).

Placement Plan Helped

Arbitron VP/Survey Operations
David Lapovsky said the increased
response was an unexpected pleas-
ure that brought back 10% more
diaries than had been projected (as
a result of the abundant return, the
company will likely scale back it’s
placement for the Spring survey and
many markets might see fewer in-
tab diaries next time around).

The company’s Closer Placement
Procedure — which halved the time
between recruitment and diary
placement — was credited as the
principal reason for the increase.
Researchers said new editing pro-
cedures that now allow for the in-

clusion of diaries which were
postmarked on the last day of the
survey and diaries that included one
blank day of listening also were a
factor.

Large Households

Arbitron said it expects to eke out
another percentage point increase
with the spring implementation of its
Larger Household procedure, which
calls for diaries destined for large
households to be sent in a hard-to-
misplace box that includes a sleeve
for each respondent containing the
diary, premium, and *“guide-to”
brochure.

The company plans to send the
new packaging to any home with
three or more diarykeepers, which
it says represents one-third of house-
holds and half the population.

Winter Results

Arrow-formatted stations in Dallas
and Houston rose appreciably in the
winter book, but the Washington
outpost — WARW — lost a couple
tenths . .. Surprise in Detroit,
where Young Country WYCD sur-
passed standard-bearer WWWW

. KOAI/Dallas became the
country’s highest-rated major market
NAC station with its 1.4-share gain
... Three Cleveland rockers —
Classic Rock WNCX, Rock
WMMS, and Alternative WENZ —
gained 3.2 shares between them.

Kagan
Continued from Page 1

“We think we've found another
way to increase [spot] inventory,”
Sillerrnan told the gathering. He said
the proposal would be filed with the
Commission in two to three weeks,
but refused to reveal anything more.

Multiples Leveling Off

Panelists weren't discouraged by
the stock market’s negative reaction
to recent interest rate increases.
They said the fundamentals of the
radio industry remain strong, and
there are still plenty of equity in-
vestors attracted to the radio
business.

“Over the next three years, radio
will be the fastest-growing media
sector,” predicted Alex. Brown &
Sons VP/Sr. Research Analyst Drew
Marcus.

The recent slide in stock prices
may have leveled off radio station
price multiples, which had been on
the rise for the past two years — par-
ticularly in the largest markets.

Evergreen Media Chairman
Scott Ginsburg noted that prior to
the stock market correction, it look-
ed like bidding for the Summit
Communications stations could hit
multiples of 12-14 times cash flow.
*“That multiple is cooling,” he noted,
with bids for the New York, Atlan-
ta, Dallas, and Baltimore properties
due next month.

Ginsburg said prices for top mar-
ket properties are leveling off at the
same multiple level that prevailed for
much of 1993. “Ten to 1l [times cash
flow] is what it will take to buy ma-
jor market broadcast properties in
1994, he told the seminar.

Beyond Duopolies
Several panelists speculated the
radio industry’s consolidation would

extend beyond having major players
double up in their markets — with
owners taking on additional inven-
tory through sales-only LMAs and
other types of arrangements that
don’t face FCC scrutiny.

“You're going to see some huge
players in some markets,” said Se-
cret Communications President
Frank Wood. He also predicted that
after duopoly consolidation is finish-
ed, there will be additional sales of
formats and other intellectual prop-
erty, of which there have only been
a couple of examples to date. “The
more complicated it gets, the more
ways clever people will find to make
money,” Wood noted.

Me'Shell
& Mellencamp

Mercury recording artist John
Mellencamp enlisted Maverick/

Sire/lReprise act Me'Shell
Ndegeocello to collaborate on
“Wild Night,” the lead single from
his forthcoming “Dance Naked”
LR

KMPC

Continued from Page 3

Leslie Pam and Ann Christie, a
husband-and-wife team who will
focus on relationships and sexuali-
ty topics.

Two former KFI talkers hold
down the afternoon shifts. Joe
Crummey has been tapped for ear-
ly afternoons and Westwood One’s
syndicated “Tom Leykis Show” oc-
cupies PM drive. (Leykis will kick
off KMPC’s Talk programming May
2 with a week of L. A .-only shows.)

The station’s evening program-
ming focuses on youth and ethnicity.
The 7-9pm slot is hosted by
Hispanic entrepreneur and former
radio news reporter Xavier Her-
mosillo. He is followed by a pair of
minority twentysomethings in the
9pm-midnight shift: Tavis Smiley &
Reuben Navarrette.

KFI PD David Hall took the high
road in welcoming KMPC to the
L.A. Talk fray, which his station
currently dominates. “We've been
ready for this for a long time and
we're up for the challenge,” Hall
said. “We wish KMPC well — it’s
great to see so much activity on the
AM dial again.”

Alice
Continued from Page 3

Gin Blossoms to Celine Dion and
Toni Braxton. It’s a realm of music
and mindset that isn’t weighed down
by the baggage of typical names or
calls. People don’t have any precon-
ceived notions about what Alice
should sound like.

“Gregg clearly understands how
to reach an adult female with a
current-based, contemporary radio
station. Plus, a station named Alice
needs creative production and im-
agination, which he is clearly cap-
able of generating. This is a ‘theater
of the mind’ station. We’re not us-
ing typical slogans.”

Cassidy added, “Alice is here to
dominate and stand alone in the
market. While our music mix isn’t
unusual, it certainly wasn’t being of-
fered in the market. We'll hopefully
have our airstaff in place by next
week, and then you'll really see
what Alice can do.”

Secret VP/Operations Chuck
Finney quipped, “If I was with the
other AC and CHR competitors, I'd
be running and screaming in the
other direction.”

A tongue-incheek press release

e e e

Fee Hike
Continued from Page 1

Budget Director Leon Panetta,
Fritts blasted the idea of boosting
user fees enacted just nine months
ago as “both unbelievable and un-
fair” — especially given that the ad-
ditional funds would be used for a
purpose totally unrelated to broad-
casting.

*“To assume that broadcast licen-
sees — most of which are small
businesses that operate in a highly
competitive environment — can
simply absorb higher and higher

fees to fund the FCC is erroneous,”
stormed Fritts.

Under the present fee schedule,
radio stations will pay $200-$900
per year in user fees, depending on
the facility’s technical class. NAB
believes those charges would have to
double — or triple — to provide full
funding for the FCC budget.

Fritts promised *“a full-court
press” against the possible fee in-
creases. As part of that effort, he
urged all broadcasters to contact
their local members of Congress and
voice their opposition.

Continued from Page 3

new ideas, cookie-cutter approaches,
too expensive, too many clients, and
failure to understand the market,
among others. We knew there were
qualified consultants out there, and

we wanted to identify the best of
them.”

As a result, Martin said, he re-
cruited “I2 of the very best and
brightest minds in the industry,” who
have agreed to be represented by the

American Media
Continued from Page 3

The deal, which came together in
Just a few weeks, developed as
American Media owners Art Kern
and Alan Beck were looking for du-
opoly deals and exploring their fi-
nancial options with the intent of
buying more stations. “This was a
bolt of lightning. We weren't expect-
ing to sell,” Kern said, noting he and
Beck had turned down several un-
solicited bids to buy individual
stations.

What sealed the deal with Dinetz,
he explained, was “the chance to
pass on our entire radio family in-
tact.” In fact, Kern said he and Beck
probably could have gotten more by

wr-americanradiehisterr—eom
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Radio Consultants. “You can liken
it to what the Interep Radio Store
does for a living . . . they rep great
radio stations, and we would like to
think our firm provides representa-
tion to great programming con-
sultants.

He wouldn’t yet identify the
12 consultants — he wanted to give
them time to inform their clients —
but said they represent all the ma-
jor radio genres.

Martin said TRC VP Gary
Swartz will head up this portion of
the company’s business.

A

selling the stations individually. Al-
though he wouldn’t comment on fi-
nances in detail, Kern revealed that
after deducting the Sacramento du-
opoly, the price for the remaining
stations was “well under 10 times”
cash flow.

Duncan’s Radio Market Guide
listed American Media’s 1993 rev-
enues at $32.8 million, ranking the
group 34th in the nation.

What will Kern and Beck do after
selling their 13-year-old company?
“I'd be lying if I said we weren’t in-
terested in returning to radio in some
fashion,” Kern replied, although he
noted that he and Beck will be under
three-year noncompete agreements
covering all six of their current
markets.

said the station was named Alice
“because the project has the adven-
turous feel of chasing a white rab-
bit down a hole . . . and the 11,000
best sets of calls have already been
taken.”

Meanwhile, KMIJI has been repo-
sitioned as a "Ms-based Gold sta-
tion, although Secret describes the
change as “an evolutien” rather than
a format change. Shaw noted, “The
move toward ‘s music doesn’t
mean ‘Arrow, but it does mean the
whole spectrum of Top 40 in the
"Ms. We're trying to carve out a
large niche of women — with Alice
taking the younger end and KMJI
the upper end.” KMII PD Dave
Ward is still in place.

Among Cassidy’s other program-
ming assignments: WYTZ/Chi-
cago, WGRD/Grand Rapids, and
KZFM/Corpus Christi.
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HOTTEST
production library!

A dozen categories
each specifically
designed to
blow you away!

19 CDs in the first
shipment — a total
of 25 discs in all.
SlamDunkK includes
12 separate categories
of stuff that works and
allows you to play
at the top of your
game...not sometime
but ALL THE TIME.

So if you're ready to

—play, getademoof —

SlamDunkK...new from
the creative team at
™ Century.

For Information call:
(800) T™ Centugy

o

EET TALK.

SRR ORI

s

PLG In Dismantling Process

etails were sketchy, but rumors ran
D wild at presstime about the
apparent dismantling of the PLG
structure. Corporate conjectures centered
on the rumored reactivation of Island as a
free-standing label, with the entire PLG
promo staff transfering there. The only
confirmed development: Island Sr. VP/IGM
Andy Allen has resigned.
Naturally, a number of questions have
arisen, among them:
* Will PLG Pres/CEO Rick Dobbis take
on a new key position with PolyGram?
* Who's being courted to become Pres.
of Island?
¢ What are the destinies of the Next
Plateau, Victory, Atlas, and other PLG
labels?
Calls to label execs went unreturmned.

Not A Contribution

The NY State Board of Elections ruled
that Howard Stem’s daily radio show does
not represent a contribution to his
Libertarian Party campaign for governor (see
Page 1), and isn’t subject to state rules on
political donations.

Corporations are limited to $5000
contributions, and a reverse ruling would've
forced stations carrying Stern to assign a
dollar value to his airtime and consider that
a donation.

Stern’s candidacy — viewed in some
quarters as a blow to Republican campaign
efforts — now hinges on three things:

* Stern’s ability to get 15,000
documented voters’ signatures to qualify
for inclusion on the ballot.

* His willingness to disclose his
annual income and net worth via the
financial disclosure statements required by
state law. (The one subject he's been
absolutely unwilling to discuss in the past).

* And then there's still that little ol’
equal time question ... though it was
suggested by the Stem camp that having
his producer host the show and extend
daily invitations to other candidates might
do the trick.

Witt-the Big-Apple get-its first FM—
duopoly when bidding closes next month
on the Summit Communications radio
stations? Word on the street is that Emmis
Broadcasting is currently the leading bidder
for UC WRKS, which would be a powerhouse
combination with crosstown WQHT.

Rumors

* Will entertainment attomey Richard Leher
become a key Hollywood player?

o |3 former KHFUAustin PD Roger Allen talkir’
with a crosstown station 'bout a “hot” format flip?

* Does KC101/New Haven OM/PD/moming
star Glenn Beck wanna hang up his PD hat?

__the works.

} Katz Goes Public ‘

Precious nanoseconds prior to
presstime, Katz Communications
announced that it had filed its much-
awaited initial stock offering with the
Securities & Exchange Commission. Katz
plans to have its stock traded on the
Nasdaqg market under the symbol “KATZ”
(what else?).

Few details were revealed in the giant
rep company’s announcement. “The number
of shares included in the offering as well as
the price per share will be determined by
negotiations with the underwriters;” Katz
said. The IPO will be managed by Smith
Bamey-Shearson and Lazard Freres.

An LA. federal court jury found that
Michael Bolton's “Love Is A Wonderful
Thing” infringes the Isley Brothers' 1966
Veep single of the same title. Later this
week the jury will assess damages. No
word on appeal possibilities.

Longtime CHR WAPI/Birmingham
segues to Hot AC as WMXQ (Mix 94.5). PD
Mark St. John is still in place, and new MD
Sam Reynolds comes aboard.

} YIS Jumpin’ {

Longtime UC WJJS/Lynchburg, VA will
flip calls to WJJX and change direction to
Rhythmic CHR. The station also will begin
simuicasting its signal on a new 1061
frequency that’s licensed to nearby Roanoke
(same Arbitron market). This new frequency
will take the calls WJJS, pending FCC
approval. WJJS PD Lee Cameron is based in
Lynchburg for now, but will be moving to
Roanoke.

Original night
slammer Wolfman Jack
will return to Jive! radio
on Liberty's WXTR/DC
with a Friday night show
that'll emanate from the
DC Hard Rock Cafe.
National syndication is in

Wolfman Jack

San Diego has a new Talk outlet. Par
Broadcasting's KOGO debuted on Monday
(4/25) with a syndication-driven format
featuring Unistars Don Imus and G. Gordon
Liddy as well as Michael Reagan.

Neal Newman exits the tipsheet realm
to join Enterprise Media Partners as Exec.
VP, Enterprise owns WHIT &
WWQM/Madison and WMXW/Binghamton
and is purchasing WSPK/Poughkeepsie,
WMRV/Binghamton, and WIOT/Toledo.
WIOQ/Philly APD Glenn Kalina replaces
Newman at FMQB

Continued on Page 16
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Continued from Page 14 - . . T—

»Where No Buzzard Has Gone<

More WMMS/Cleveland developments
... “Buzzard Radio: The Next Generation” is
unfolding under sister WMJI OM/PD John
Gorman. The station’s been more current-
intensive over the last few months, and
Gorman says the Rock format will stay.
Personnel changes: Interim MD Doug
Kubinski is upped to APD/MD, overnighter
Bill Freeman moves to middays, and Heidi
Kramer joins as Promotion/Mktg. Dir., with
Mark “Munch” Bishop segueing to the same
post for ‘MJL.

However, one portion of the Next
Generation didn't go according to plan. Just

Talking with 20 PD’s across
the country without setting up
a conference call.

—_— e e
%:::: a:“om-_ £30PM R um b 'e s
aatinge 238
— ¢ KEDG/Las Vegas OM/aftemooner Jay Taylor
or matio! resigns.

* WLZR (AMyMilwaukee abandons Aitemative
and begins simulcasting AOR sister WLZR-FM.

* WVRK/Columbus, GA moming meister Bri-
an Waters becomes PD/MD for the station and
moves to middays. He's replaced in wakeups by
the syndicated John Boy & Billy show.

o KNAC/LA. MD Cindy Scull heads for KEGL/
Dallas as APD/aftemoon delight.

o After four years as moming show producer
for KLOS/LA's Mark & Brian, Nicole Sandler steps
down. She'll remain at the station while fielding
new offers.

¢ Classic Rock KGB/San Diego midday maven
Jim Mcinnes will celebrate 20 years with the sta-
tion on May 1.

e Former WVIC/Lansing PD Jim Lawson is as-
sisting Secret Communications VP/Programming
Chuck Finney in Cincinnati. Lawson participated
in the launch of *Alice”(soon to be KALC) in Denver.

* Hot 102/Milwaukee mid-moming dude Ron
- y Bunce becomes APD, late-nighter Tommy Wilde
O taturg y opey Planaca [ becomes MD/Research Dir, and night slammer Kid

Stevenz takes on Dance Music Coord. duties.

e Country KOOJ/Riverside-San Bemardino
hires Doug Vincent for momings and Vic Slick for
ovemights. Vincent was Production Dir. and Slick
was an air personaiity at crosstown CHR KGGl.

¢ Pat O’'Brien cops the WYRK/Butfalo MD

——— pNUINE Inf
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o WHVK/Huntsville moming talent Stormin’

Normman thunders into the same shift at WWYZ/ |
'CHUTE TO KILL — Gold WWPA & WWWD/Wil- !

ou Can!

R&R ONLINE...

the on ramp to the

information super highway.

ONLINE

Hartford. He replaces Ed Fairbanks, who exits after
five years in the slot.

* KNAX/Fresno aftemoon driver Rick Stewart
becomes MD.

*Tim Miller joins Entercom Gold outlet
KLDE/Houston for middays, coming from nights
at WYUU/Tampa.

* KWNZ/Reno MD/night croupier Michael
Gamby exits. He's replaced by KFMI/Eureka, CA
APD/MDInight visionary Ed Parmeira.

¢ Country WMKS/Macon Production Dir/after-
nooner Alan Quin adds the APD’s hat.

* KXFX/Santa Rosa, CA MD Jim Jump exits,
with PD Jose Diaz handiing music for now.

¢ Jenny Foxx segues to middays at WPKX/
Springfield, MA from crosstown AC WHYN.

* WBIZ/Eau Claire, WI MD/midday monster
Jackie Johnson becomes MD at WIFC/Wausau,
Wi

o WDAY-FM/Fargo, ND Program Mgr. Mark
Malieck exits to join Kidstar 1250/Seattie.

o WKLT/Traverse City, Ml ups Production Dir.
Terri Ray to MD.

* WXKX/Parkersburg, WV APD/midday major
domo Kris Davis adds MD duties and Mike Matth-
ews takes the aftemoon drive wheei, drifting over
from swing at crosstown WNUS.

¢ KZFN/Moscow, ID aftemooner Paul Gray
adds weekends at KZZU/Spokane.

liamsport, PA morning duo E. Scott Surdez and
Darrell Alva (PD and GM, respectively) celebrated
their becoming the combo’s new “Pancake Crew”
in what could've been dangerously literal fashion
— by doing a little tandem skydiving, which they
recorded and aired when the show debuted on
April Fool's Day. (They arent complete fools,
though; rather than going down together, they each
accompanied skydiving record-holder Don Kellner)
The top photo shows Alva and Kellner exiting the
plane, the middle picture captures them in mid-
flight, and the bottom shot shows Surdez and Kell-
ner coming in for a landing.

hours before the Buzzard was to begin
simulcasting “Love Phones” with Z100/NY,
Shamrock pulled the plug on the deal. Stay
tuned.

EMI Music has signed on as an equity
partner of Digital Cable Radio Associates,
which operates Music Choice, a 30-channel
pay cable audio service. EMI joins current

DCR equity partners Sony and Time Wamer,

Continued on Page 18
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Jodeci’s Latest ‘Diary’ Entries

L) ' A

Uptown execs recently presented Jodeci with gold and platinum awards
for the group’s “Diary Of A Mad Band” LP Exchanging kudos are (1)
co-manager Suge Knight, group members Devante and KCi, Uptown
CEO Andre Harrell, co-manager Steve Lucas (seated), Jodeci’s Dalvin
and Jojo, and Uptown GM Mark Siegel.

Leaving Las Vegas, Loving Manhattan

When A&M artist Sheryl Crow (c) performed at Manhattan's Roseland,
WHTZ (Z100)/New York “Love Phones” hosts Dr. Judy and Chris Jag-
ger were on hand to greet her backstage.

Palmer To Head Trauma

Music industry veterans (I-r) Steven Meyer, Paul Palmer, and Richarﬁ
Sherman celebrate the formation of indie Trauma Records. Palmer will
serve as President of the new label, whose first release was from
Australian act Driver.

Cash On Hand

American Recordings act Johnny Cash (r) recently performed at NYC’s
Club Fez, then took time to pose with (kr) wife June Carter, actor Johnny
Depp, and model Kate Moss.

Continued from Page 16

} Nationwide Focus On Radio ‘

Nationwide Communications said it's
selling its three TV stations (in Knoxville,
Green Bay, and Richmond) in order to
concentrate on further radio acquisitions in
the Top 15 markets.

WBCT/Grand Rapids will duopolize with
crosstown WOOD after being sold to
WOOD Radio Limited Partnership. Star
Media Group represented the seller, Radio

Assoc. of Michigan. Price undisclosed at
presstime.

ESPN Radio has signed Seattle and
Tampa sports talker Nancy Donnellan —
aka “The Fabulous Sports Babe” — for a

weekday 10am-2pm (ET) talk show,
beginning July 4.

} Kids These Days {

Kids Radio Inc. — which owns a two-
hour show called “KidsRadio” hosted by
Brandt Miller on WTMX/Chicago — has
filed a federal suit against Fox Children’s
Network Inc. and Fox Broadcasting for
alleged trademark infringement and unfair
competition.

According to the Chicago Sun-Times,
the action arose from Fox’s proposed use of
the name “Fox Kids Radio” “KidsRadio” has
been on the air in Chicago since 1991.

Records

* ERG Dir/Natt Crossover Rob Stone exits to
join Arista as Sr. Dir/Nat'l Crossover Promo.

* Eliot Sekuler will head Virgin's PR depart-
ment, succeeding Sue Sawyer, who's now at Hol-
lywood. He was Exec. VP of the LA. entertainment
division of PR indie Rogers & Cowan.

* EMI Group North America VP/PR, Corp.
Communications Bob Bemstein resigns to
become Managing Dir/PR USA for Hard Rock intl.
He'll relocate to NY.

¢ Look for Epic/Nashville West Coast regional
Bob Mitcheli to take an aswyet-unspecified national
post with Columbia in Nashville. When that goes
down, watch for KNAX/Fresno PD Mike Brady to
take the Epic/Nashville LA. gig.

* KRSTialbuquengue MD Greg Stevens joins
BNA for West Coast promo duties, replacing Carl
Brown.

¢ RCA/Naslhwille's Kristi Weaver segues to Gi-
ant/Nashville as Sales & Product Coord.

¢ Mike Borchetta reopens his indie promo of-
fice after five years with Curb, where he was most
recently VP/Promo.

* After 25 years with EMI/ERG in Baltimore/
DC, Tom Schoberg opens the doors on Zat You,
a promotion and marketing consultancy.

* Zoo Carolinas promo rep John Chommie
resigns.

\

_RADIQU& RELZORDS

&

© Jennifer McCann jumps to Atiantic Radio's WBMX as
VP/GM Boston FM Operations.

®Brad West lassoes KINX/Phoenix PD post.

@ Dave Nicholson named OM of Real Country Network and
flagship station KCWW/Phoenix.

oGreg Stevens rejoins KIOZ/San Diego as PD.

o

© Group W Radio buys Metropolitan and Legacy Broadcasting
in a $385 million tranaction.

o Evergreen Media sets Jim deCastro as Exec. VP;
Larry Wert is named VP/GM and Greg Solk becomes
VP/Station Mgr. for WLUP-AM & FM/Chicago.

o Daniel Glass appointed SBK Records Sr. VP/Promo.

o Christine Brodie becomes KTWV/L.A. PD.

A%

© Malrite ups Bill Smith to WHK & WMMS/Cleveland
Station Mgr.; 'MMS OM John Gorman adds WHK duties.
@ Jim Ed Norman named WB/Nashville Exec. VP

hi=d

®RKO Radio forms the RKO Radio Network.

@®Michael 0’Shea appointed Golden West Nat'l PD.

© KJR/Seattle promotes Steve West to Asst. Mgr.
and Tracey Mitchell to PD.

@®Ron Olison selected WHRK/Memphis PD.

b2

o James Quello approved by U.S. Senate to be

a member of the FCC.
© Gary Burbank becomes CKLW/Detroit APD/morning man.
© Humble Harv retums to radio, doing middays at KKDJ/L.A.

‘Steve Dahl hired for mornings at KSFM/Sacramento. A

Kids Radio Inc. won a temporary
restraining order against FCN. The trial's set
for May.

Condolences to Eastman Radio
President Carl Butram, whose 26-year old
son, Chad, collapsed and died of a heart
attack while playing touch football at his
home in Southem Califomia.

Former Group W
Chairman Dick Harris has
been named the 1994
recipient of the NAB’s
National Radio Award.
The presentation will take
place on October 14
during the NAB’s L.A.

contfab: ) )
Dick Harris

WHAT DO THESE (and over 1,000 other) STATIONS HAVE IN COMMON?
KIS, KROQ, KPWR, KQLZ, WRBQ, KOY, KMEL, KFOG, KNBR, KITS, KRQR, WNEW, WHTZ, WALK, WGN, WGCI, WVAZ,
WHYT, WWJ, WJR, WI0Q, WUSL, KSHE, WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA, WGST, WAPW, WBZZ, WMXP

THEY ALL DO BUSINESS WITH U.S. TAPE & LABEL!

WHY? Because we're the BEST in the bumper strip, window label business. We have to be!
DON'T listen to “Product Pitches™ DO call anyone

above for their experience on our quality, service & price.

Then call us: 1-800-569-1906

1.8. Tape & Label

Sidot Foovoedn, VEinwnori

Home of the TRAVELING BILLBOARD®

AT amaricant adionRiStory com
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12+ Winter Arbitron Results

i (et

Chicago San Francisco Philadelphia Detroit Washington, DC
Fall 93 Win 94 Fall 93 Win 94 Fall 93 Win 94 Fall 93 Win 94 Fail 93 Win 94
WGCI-EM (UC) 73 71 KGO (N 74 78 KYW (News) 69 100 WJR (Talk) 93 78 WPGC-FM (CHR) 101 91
WGN (FS) 77 62 KCBS (News) 57 56 WMMR (Rock) 60 57 WJLB (UC) 68 63 WMZQ-AF (Ctry) 59 62
WBBM.FM (CHR) 47 54 KMEL (CHR) 43 47 WWDB (Talk) 54 56 WWJ (News) 45 58 WGAY (AC) 44 52
WLS-AJF (Talk) 44 51 KOIT-A/F (AC) 34 43 WPEN (Nost) 52 55 WYCD (Ctry) 41 52 WMAL (NT) 48 48
WUSN (Ctry) 54 44 KNBR (FS) 46 42 WOGL-FM Gold) 51 53 WXYT (Talk) 49 51 WHUR (UAC) 45 47
WBBM (News) 38 42 KSOL (CHR) 43 42 WYSP (CR) 56 53 WHYT (CHR) 55 50 WJFK-FM (FS) 45 44
WLIT (AC) 41 40 KBLX-AJF (NAC) 29 37 WUSL (UC) 50 47 WWWW-AJF (Ctry) 52 48 WRQX (Hot AC) 51 43
WLUP-FM (Talk) 40 39 KIOI (Hot AC) 31 35 WBEB (AC) 33 45 WKQI (Hot AC) 42 47 WGMS (Clas) 31 40
WKQX (Alt) 34 35 KSAN (Ctry) 31 34 WIOQ (CHR) 52 43 WMXD (UAC) 52 42 WKYS (UC) 44 40
WVAZ (UC) 35 33 KKSF (NAC) 32 32 WDAS-FM (UC) 40 42 WCSX (CR) 37 41 WASH (AC) 24 37
WNUA (NAC) 33 31 KABL (Nost) 21 28 WXTU (Ctry) 44 40 WJOI (AC) 32 41 WHFS (Alt) 37 37
WJJD (Nost) 25 29 KFRC-AF (Gold) 28 28 WIP (Sports) 46 36 WNIC (AC) 39 40 WMMJ (UAC) 41 37
WXRT (Alt) 21 27 KITS (Alt) 29 26 WYXR (Hot AC) 41 35 WLTI (AC) 43 38 WTOP (News) 25 34
WJIMK (Gold) 29 28 KBAY (AC) 20 23 WMGK (AC) 33 34 WOMC (Gold) 32 35 WBIG-FM Gold) 42 27
WMAQ (News) 31 26 KDFC-AF (Clas) 26 23 WFLN (Clas) 27 33 WRIF (Rock) 32 31 WWDC-FM (Rock) 31 26
WCKG (CR) 29 25 KKHI-AJF (Clas) 27 21 WJJZ (NAC) 30 26 WJZZ (NAC) 38 30 WOL (Talk) 10 25
WPNT (Hot AC) 25 25 KSJO (Rock) 24 21 WPLY (CHR) 23 26 WDZR (Rock) 18 22 WARW (Gold)* 22 20
WTMX (AC) 25 24 KFOG (Pro) 23 20 WIBF (Alt) 26 24 CIMX (Al) 21 21 WXTR (Goldj 22 20
WWBZ (Rock) 30 23 KRQR (CR) 26 20 WPST (CHR) 12 14 WLLZ (Rock) 22 20 WCXR (CR) 19 19
WOJO (Span) 22 19 KYA (Gold)* 18 17 WDAS (UG) 13 12 WQRS (Clas) 28 20 WWRC (Talk) 11 13
WSCR (Sports) 20 19 KLOK (Span) 14 16 WHAT (Talk) 8 11 CKWW (Nost) 23 18 WAVA (Rel) 9 12
WNIB (Clas) 18 18 KABL-FM (AC) 17 14 CKLW-FM (Gold) 9 12 WTEM (Sports) 10 12
WYSY (Gold)* 9 17 KHQT (CHR) 16 14 WYCB (Rel) 14 11
WAIT (Nost) 6 16 &g:IY ;S'?;;)Y o 1.; }; H t WFRE (Ctry)WLTT . 5 10
WGCI (UG 12 15 (AC)™" 1. - - . . “Was WLTT (AC) prior
WIND :Spa)m) 112 KJAZ (Jazz) 9 12 ouston Miami- to November 1353.
WFMT (Clas) 9 1 KRTY (Ctry) 10 1 Galveston
WMVP (Sports) 11 10 KEZR (Hot AC) 8 10 Ft Lauderda[e
“Was AC by day, Metal at night prior ﬁg:_‘oE ('(TR(I)k‘;k) 13 18 R —
to January 1993. ai d k
> “Switched to Young Country KILEFM (Ctry) 6.3 - EsiBo) Winn54 Atlanta
atter rating period KIKK-FM (Ctry) 47 55 WEDR (UC) 71 6.9
**Began simulcasting KSOL KODA (AC) 54 54 WLYF (AC) 6.2 6.3 ]
atter rating period KMJQ (UC) 46 53 WPOW (CHR) 53 59 oy L
KBXX (CHR) 47 52 WRTO (Span) 49 50 | et 18 1ze
Boston KQUE (Nost) 53 49 WHQT (UAC) 56 47 | O AC‘ ) o
KKBQ-AFF (Ctry) 57 48 WXDJ (Span) a8 a7 | MESHBO - :
. KTRH (News) 46 48 WHY! (CHR) 50 45 S GMI(AE) 62 64
S o KHMX (Hot AC) 45 44 WAQl (S WoBHTK) 56 62
pan) 49 43
WBZ (News) 79 83 WSTR (CHR) 72 57
WXKS-FM (CHR) 65 68 KPRC (N/T) £ 9 AT (C) 42 A1 WKLSFM (Rock) 48 53
WBCN (CR 47 53 . KRBE-A/F (CHR) 49 43 WKIS (Ctry) 45 38 ; -
(CR) alas ort WYAY (Ctry) 49 51
WJIMN (CHR) 53 a7 . KHYS (UAC) 39 38 WTMI (Clas) 26 31 WALR (UAC) = g
WRKO (NM) 57 47 . KLOL (Rock) 3.2 38 WIOD (N/T) 38 30 WNNX (Alt) 4'0 4-3
Fall 93 Win 94 KLDE (Gold) 42 31 WMXJ (Gold) 26 30 ; ;
WZLX (CR) 44 47 . WFOX (Gold) 38 38
KSCS (Ctry) 69 64 KKRW (Gold) 19 28 WLVE (NAC) 27 29
WMJX (AC) 66 46 : WGST (NM) 38 36
WBMX (Hot AC) 43 41 KVIL-AIF (AC) 54 59 KZFX (CR) 32 26 WSHE (Rock) 35 29
WBAP (FS) 55 51 KKZR (Rock 18 22 WZTA (CR 28 28 | WZGC(CR) 35 35
WHDH (Taik) 39 41 { ) ZTA (CR) :
KOAI (NAC) 35 49 KLTN (Span) 14 22 WCMQ-FM (Span)* 19 21 WAOK (Rel) 24 27
WCRB (Clas) 32 39 KYNG (Ctry) 51 48 KQQK (Span) 20 13 WQBA-FM (Span) 14 19 WGSTFM (NIT) 5 8
WODS (Gold) wl  3b KHKS (CHR) 59 47 KSEV (NM) 15 13 WINZ (News) 22 18 SR B 2 i
WSSHIFMIIAG] e T KPLX (Ctry) 46 47 KXTJ (Span) 10 11 WQAM (Sports) 15 18 - wvil B
WEEI (Sports) 28 39 KJMZ (UC) 33 44 KXYZ (Span) 7 1.0 WTPX (AC) 20 18 R ary.
WCLB (Ctry) 21 29 KRLD (N/T) 30 40 ~ *Was KLTR (AQ) WAXY (Gold) 1.4 17
WFNX (Al 21 29 KLUV (Gold) 33 38 prior to late November 1993. WQBA (Span) 14 17
WAAF (Rock) 13 21 KEGL (Rock) 33 35 WCMQ (Span) 16 16
Ja A
o - - ) WWFE (Span) 1.0 11
Wooy oy 5| km@mecy 29 32 St. Louis - Denver-Boulder
WXKS (8Bnd) N 15 KDGE (Alt) 29 31
. KLTY (CC) 24 29 - i
i " ! | KzPs(CR) 33 29 KMOX (Talk) a0 165 : KYGO-FM (Ctry) Fauggg wmggs;
W i nd/MOR prior to January. F } A . - A A
s B B KLIF (NT) 30 25 WIL-FM (Ctry) 1o 87 Pittsbur, gh KOA (Talk) 87 73
KHVN (Rel) 15 24 KMJM (UC) 69 74 KRFX (CR) 74 73
KRRW (Goid)* 14 21 KEZK (AC) 6.8 70 Fall 93  Win '94 KOSI (AC) 73 6.9
KSNN (Ctry) 23 21 KSHE (Rock) 78 65 KDKA (N 129 144 KXKL-AF (Gold) 59 58
Format Legend WRR (Clas) 25 19 KYKY (Hot AC) 51 64 WDVE (Rock) 92 89 | KWMXAF (Hot AC) 39 55
AC-Adult Contemporary, Alt-Alter- KKDA (UG) 24 1.8 WKBQ-A/F (CHR) 46 44 WBZZ (CHR) 59 77 KQKS (CHR) 42 51
native, BBnd-Big Band, B/EZ- KESS (Span) 26 17 KSD-FM (CR) 47 43 WWSW-AF Gold) 80 57 KBCO-AFF (Prog) 51 50
Beautiful/Easy Listering, CC-Con- | KDZR (Rock) 13 14 WKKX (Ctry) 30 33 WSHH (AC) 56 55 KBPI (Rock) 38 a1
temporary Christian, CHR-Con- | KTCK (Sports)** 23 11 KLOU (Gold) 35 29 WAMO-FM (UC) 41 50 KHIH (NAC) 26 37
temporary Hit Radio, Clas-Clas- *Was KLRX (AC) KFUO-FM (Clas) 24 28 WVTY (AC) 44 49 KMJt (AC) 43 36
sical, CR-Classic Rock, Ctry- prior to late November 1993, WRTH (Nost) 27 25 WDSY-FM (Ctry) 5.3 47 KTCL (Alt) 30 31
Country, FS-Full Service, Gold- . KXOK-AIF (UAC) 28 24 WTAE (Talk) 54 46 KVOD (Clas) 25 30
Oldies, Hot AC-Hot AC, Jazz-Jazz, L Ll O i D KPNT (Alt) 23 21 WJAS (Nost) 42 45 KYGO (Ctry) 19 28
Misc-Miscellaneous, NAC-New WEW (Nost) 14 19 WLTJ (AC) 57 39 KEZW (BBnd) 24 27
AG, News-News, Nost-Nostaglia, KXOK-FM (UAC) 21 18 WRRK (CR) 27 31 KZDG (Ctry) 27 24
N/T-News/Talk, PROG-Progressive, WFXB (CR) 14 18 WXRB (Ctry) 28 24 KAZY (Rock) 19 21
Rel-Religious, Rock-Rock, Span- WIBV (Talk) 17 17 WQKB (Ctry) 25 19 KHOW (FS) 14 19
Spanish, Sports-Sports, Talk-Talk, © 1994 Arbitron. May not be KATZ (NAC)* 22 14 KQV (News) 16 15 KYBG-A/F (N/T) 21 17
UAC-Urban Adult Contemporary, quoted or reproduced without pri- KRJY (Gold) 23 1 WWKS (Rock)* 10 15 KTLK (Talk)* 16 13
UC- Urban Contemporary, UG- or written permission from Ar- WCBW (Rel) 12 10 WORD-FM (Rel) 8 14 KNUS (NT) 25 11
Urban Gold. bitron. *Now KNJZ “Was Classic Rock prior to November 1993 “Formerly KNUS (iWost)

TS e ticantrachelteterr-eerm
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12+ Winter Arbitron Results

Seattle-Tacoma

Fa 83 Win 94
KMPS-A/F (Ctry) 89 73
KBSG-A/F (Gold) 66 6.7

KUBE (CHR) 59 62
KIRO (NT) 70 60
KVI (Talk) 54 46
KLSY (AC) 47 45
KING-FM (Clas) 38 44
KPLZ (Hot AC) 26 44
KIXI (Nost) 39 43
KOMO (FS) 43 42
KRPM (Ctry) 42 42
KISW (Rock) 41 39
KNDD (Alt) 36 36
KZOK (CR) 43 35

KMTT-A/F (Pro) 29 30
KEZX-FM (NAC) 26 29

KRWM (AC) 20 27
KJR (Sports) 16 26
KXRX (Rock) 30 26
KLTX (AC) 20 25
KING (NT) 1.7 1.9
KCMS (CC) 14 1.3

Nassau-Suffolk

Fa 93 Win 94

WALK-A/F (AC) 51 65
WCBS-FM (Gold) 39 45

WABC (Talk) 43 44
WHTZ (CHR) 50 44
WXRK (CR) 48 43
WCBS (News) 38 42
WBAB (Rock) 51 41
WKJY (AC) 39 37

WBLI (Hot AC) 39 35
WFAN (Sports) 37 35

WOR (Talk) 30 35
WPLJ (Hot AC) 34 34
WLTW (AC) 26 32
WYNY (Ctry) 29 31
WHLI (AC) 40 29
WINS (News) 19 28
WQHT (CHR) 26 28
WMXV (AC) 14 22
WAXQ (Rock)* 12 21
WNEW (Rock) 22 21
WQacD (NAC) 18 21
WGSM (BBnd) 20 18
WDRE (Alt) 21 17
WBZO (Gold) 14 18
WMJC (AC) 22 18
WQXR (Clas) 15 15
WPAT-FM (AC) 27 14
WRKS (UC) 25 13
WBLS (UC) 17 12
WEZN (AC) 11 10

*Was WNCN (Clas) prior to December 1993.

© 1994 Arbitron. May not be
quoted or reproduced without pri-
or written permission from Ar-
bitron.

Anaheim-
Santa Ana

Fall 93 Win 94
KF1 (Talk) 74 73
KOST (AC) 44 43
KROQ (Alt) 5.8 43
KCBS-FM (Gold) 4.4 42
KRTH (Gold) 40 42
KBIG (AC) 38 40
KABC (Talk) 37 38
KLOS (Rock) 41 38
KIS-A/F (CHR) 37 37
KLAX (Span) 51 37
KPWR (CHR) 31 37
KLSX (CR) 44 34
KTNQ (Span) 13 30
KNX (News) 31 26
KFWB (News) 19 22
KKGO (Clas) 28 21
KYSR (Hot AC) 19 21
KIFK (Ctry} 27 19
KZLA (Ctry) 28 19
KLVE (Span) 11 18
KNAC (Rock) 13 18
KTWV (NAC) 20 18
KKBT (UC) 15 17
KLAC (Nost)* 7 17
KEZY (CHR) 11 16
KWNK/XTRA (Sports)1.3 16
KLIT (AC) 9 14
KXEZ (AC) 19 14
KJQUKOJY (Nost) 7 13
KWIZ (Span) 20 10

*Was Country prior to November 1993,

San Jose

Fall 93 Win 94
KGO (N/T) 7.3 77
KBAY (AC) 59 73
KSJO (Rock) 57 56
KQHT (CHR) 55 5.3
KCBS (News) 48 44
KNBR (FS) 43 43
KLOK (Span) 43 37
KRTY (Ctry) 39 35
KOIT-A/F (AC) 19 34
KEZR (Hot AC) 32 33
KITS (Alt) 23 30
KSOL (CHR) 31 30
KUFX (CR) 37 28
KFRC-A/F (Gold) 24
KIOI (Hot AC) 24 23
KOME (Rack) 25 22
KARA (AC) 23 20
KKSF (NAC) 24 20

KFRC-FM (Gold) 15 19
KDFC-AJF (Clas) 23 18

KMEL (CHR) 19 18
KSRI & KSRY (AC)** 14 18
KYA (Gold)* 24 18
KBLX-A/F (NAC) 15 15
KBRG (Span) 10 15
KKHI-AJF (Clas) 17 14
KABL (Nost) 8 13
KSAN (Ctry) 17 1.3
KAZA (Span) 9 12
KFOG (Prog) 3 1.2

*Switched to Young Country
after rating period
**Began simulcasting KSOL
after rating period

San Diego

Win 94
KSON-AJF (Ctry) 6.5 79
KKLQ-FM (CHR) 6.4 6.8

XHTZ (CHR) 46 58
KJay (AC) 45 54
KSDO (N/T) 71 52
KYXY (AC) 46 50
KGB (CR) 44 43
KBZS (Gold) 38 40
KFSD (Clas) 37 35
XTRA-FM (Alt) 44 35
KIOZ (Rock) 29 32
KPOP (Nost) 32 31
KIFM (NAC) 40 3.0
KFMB (FS) 36 29
XHRM (Alt) 28 29
KFI (Talk) 29 27
KCBQ-FM (Gold) 20 24
XTRA (Sports) 23 24
KCLX-FM (CR) 23 20
KFMB-FM (AC) 23 17
KNX (News) 12 14
KCBQ (Gold) 4 13
KOWF (Ctry) 7 1.0
XLTN (Span) 16 10
Minneapolis-
St. Paul

Fa 83 Win 94
WCCO (FS) 134 127
KQRS-AJF (Rock) 97 122
KDWB (CHR) 6.9 72
WLTE (AC) 72 71
KSTP-FM (AC) 6.8 69
KEEY (Ctry) 6.7 58
WBOB-FM (Ctry) 43 54
KSTP (Talk) 54 47
KQQL (Gold) 6.2 45
KEGE (Alt)* 36 42
KTCJIKTCZ (Pro) 43 39
KLBB (Nost) 19 19
KJJO-FM (Ctry) 18 17
KFAN (Sports) 23 16

*Was KRXX-FM (Rock) prior to February.

Providence-
Warwick

Fall 83 Win 94
WPRO-FM (CHR) 87 97
WHJY (Rock) 86 80
WWLI (AC) 76 72
WWBB (Gold) 6.0 6.0
WHJJ (NT) 48 5.2
WPRO (Talk) 44 47
WWRX (CR) 48 47
WSNE (AC) 54 43
WWKX (CHR) 46 41
WCTK (Ctry) 40 39
WBRU (Alt) 40 33
WLKW (B/EZ)* 3.0 21
WFHN (CHR) 18 20
WBZ (News) 19 1.7
WJIMN (CHR) 10 16
WCRB (Clas) 12 15
WODS (Gold) 11 13
WAAF (Rock) 12 12
WBMX (Hot AC) B 1.2
WOTB (Jazz) 12 12
WBCN (CR) 10 11
WBOS (Prog) 9 11
WBSM (N/T) 11 11
WNRI (Talk) 5 11
WZLX (CR) 11 1.0

*Now Nostaglia formatted

Baltimore

Fall 83

WBAL (N 86
WPOC (Ctry) 99
WLIF (AC) 42
WWMX (AC) 48
WQSR (Gold) 57
WXYV (UC) 58
WERQ-FM (CHR) 45
WIYY (AOR) 55
WWIN-FM (UAC) 37
WSSF (AC)* 30
WHFS (Alt) 32
WCBM (N/T) 44
WGRX (CR) 26
WCAO (Rel) 25
WPGC-FM (CHR} 1.7
WJFK (FS) 10
WRQX (Hot AC) 13
WRBS (Rel) 15
WWDC-FM (Rock) 11
WHUR (UC) 9
WITH (BBnd) 15

*Formerly WVRT.

Win 94
85
7.7
6.9
6.7
6.4
6.1
54
5.2
36
35
33
30
27
22
18
18
14
13
13
10
10

Win 94
97
76
71
6.0
6.0
58
58
58
55
53
47
45
40
20
15
15

Tampa-

St. Petersburg

Fall 93
WQYK-FM (Ctry) 105
WXTB (Rock) 74
WRBQ-FM (Ctry) 6.8
WFLZ (CHR) 6.1
WMTX-AIF (Hot AC) 58
WCOF (Gold) 47
WGUL-AF (BBnd) 6.2
WWRM (AC) 53
WFLA (NT) 6.5
WUSA (AC) 57
WDUV (B/EZ) 45
WYUU (Gold) 30
WHPT (AC) 39
WSUN (Talk) 14
WLVU (Nost) 16
WRBQ (UAC) 26
WTMP (UC) 10

14

Fall 93  Win 94

Cincinnati
WLW (FS) 97
WUBE-AJF (Ctry) 105
WGRR (Gold) 6.7
WIZF (UC) 59
WEBN (Rock) 6.4
WKRQ (CHR) 6.9
WRRM (AC) 41
WCKY (NT) 50
WOFX (CR) 58
WWNK (AC) 34
WYGY (Ctry) 31
WLWA (FS) 25
WIMJ (AC)* 36
WSAI (Nost) 15
WAKW (Rel) 13
WBND (Nost) 11
WCIN (UC) 18
WAQZ (Alt) 1.3
WHKO (Ctry) 12
WPFB (Nost) 14

WPFB-FM (Ctry) 15

*Now rock-leaning '70s
Goid-formatted station.

14
10.2
66
66
61
6.0
5.2
51
42
40
38
27
18
17
15
15
14
13
1.2
12
1.2

Cleveland

Fall 93 Win 94
WGAR (Ctry) 101 83
WDOK (AC) 77 76
WMJI (Gold) 75 75
WMMS (Rock) 59 74
WNCX (CR) 59 6.9
WZAK (UC) 74 67
WRMR (Nost) 6.1 65
WLTF (AC) 65 6.2
WQAL (Hot AC) 54 57
WWWE (NT) 43 48
WZIM (CHR)* 43 43
WENZ (Alt) 26 33
WNWYV (NAC) 38 28
WCLYV (Clas) 3.0 24
WKNR (Sports) 22 23
WJMO (UG) 21 17
WABQ (Rel) 10 14
WERE (N/T) 11 11
WHK (N/T) 10 10

*Was WJMO-FM prior to February 1994,

Riverside-
San Bernardino

Fall 93 Win 94
KFI (Talk) 74 70
KFRG (Ctry) 83 6.5
KGGI (CHR) 68 64
KOLA (Gold) 35 52
KCBS-FM (Gold) 34 51
KOST (AC) 36 41
KLOS (Rock) 42 40

KCAL-FM (Rock) 44 38
KIS-AJF (CHR) 45 38

KROQ (Alt) 36 34
KRTH (Gold) 36 30
KHTX-FM (Ctry) 41 27
KBIG (AC) 16 24
KNX (News) 16 24
KWPR (B/EZ) 29 22
KKBT (UC) 22 21
KCAL (Span) 13 17
KLVE (Span) 14 17
KTWV (NAC) 19 17
KLAX (Span) 6 16
KLSX (CR) 23 16
KDIF {Span) 9 14
KHTX (Ctry)* 17 1.3
KPWR (CHR) 16 13
KXEZ (AC) 5 1.2
KKGO (Clas) 11 10

*Was KRSO (Nost) prior to February.

Format Legend

AC-Adult Contemporary, Alt-Alter-
native, BBnd-Big Band, BIEZ-
Beautiful/Easy Listening, CC-Con-
temporary Christian, CHR-Con-
temporary Hit Radio, Clas-Clas-
sical, CR-Classic Rock, Ctry-
Country, FS-Full Service, Gold-
Oldies, Hot AC-Hot AC, Jazz-Jazz,
Misc-Miscellaneous, NAC-New
AC, News-News, Nost-Nostaglia,
NMT-News/Talk, PROG-Progressive,
Rel-Religious, Rock-Rock, Span-
Spanish, Sports-Sports, Talk-Talk,
UAC-Urban Adult Contemporary,
UC- Urban Contemporary, UG-
Urban Gold.

VWA Alnericantacionistory com
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Toad The Wet Sprocket Back With ‘Dulcinea’

oad The Wet Sprocket return after a three-year hiatus
with “Dulcinea,” their fourth Columbia LP. Gavin
McKillop, who helmed their breakthrough last LP,

again produced. “Fall Down” arrives at AOR, Alternative, and

Progressive stations this week. The LP goes on sale May 24.

Named for the elusive love interest
in Miguel Cervantes’s “‘Don Quix-
ote,” the LP features a country-
flavored tune entitled “Nanci,” which
compares Nanci Griffith and Lor-
etta Lynn. Other cuts include “Fly
From Heaven,” “Something’s Al-
ways Wrong,” and “Stupid.”

Roxette Go Boom!

“Crash! Boom! Bang!” is Rox-
ette’s fourth U.S. LP. Due in stores
June 14, it was produced — like most
of their records — by Clarence Of-
werman. This collection features
more guitar than previous LPs. Gui-
tarist Per Gessle wrote all 15 tracks
on the EMI/ERG LP.

Songs include “I Love The Sound
Of Crashing Guitars,” “Harleys And
Indians,” and “Sleeping In My Car.’
The latter, the international single,
ships to CHR and AC radio May 9.

Jett Pure & Simple

Joan Jett & The Blackhearts ar-
rive on Blackheart/WB with ““Pure
And Simple,” their 1ith LP. Pro-
ducers include Thom Panunzio, Ed
Stasium, Jim Vallance, band man-
ager Kenny Laguna, and Desmond
Child, most of whom also co-wrote
tunes. A phalanx of riot grrrls are on
board: Bikini Kill member Kathleen
Hanna, L7 members Donita Sparks
and Jennifer Finch, and Babes In
Toyland member Kat Bjelland all
appear on the set, which arrives June
4.

Top tunes include the Jett-Child
composition “As I Am” plus “Spin-
ster,” “Activity Grrrl,” and “Go

Home,” which ships to AOR and Al-
ternative on May 24,

Beasties: Il Again

“Ill Communication” is the
Beastie Boys® fourth studio LP. They
co-produced the typically diverse,
20-cut set with Mario Caldato Jr.,
and performed many of the instru-
mental tracks, as on their last CD
(*“Check Your Head”). Q-Tip of A
Tribe Called Quest and Biz Markie
make guest appearances.

Prime cuts include ““‘Sure Shot,”
“Get It Together* (already on radio
mix shows), and the rock-flavored
*“Sabotage,” which lands at Alter-
native May 9. The Grand Royal/
Capitol LP hits the streets May 31.

El DeBarge + Babyface

El DeBarge produced four cuts on
his “Heart, Soul & Mind” LP, and
contributed a lot of multi-
instrumental work as well. Kenneth
“Babyface” Edmonds produced and
is heard on five songs, one of which

SCREEN SCENE

fter completing “Gas Food
A Lodging,” Allison Anders
became interested in the
Latina homegirls in her Los
Angeles neighborhood. Her trag-
edy/romance about their sub-
culture, “Mi Vida Loca” (My Crazy
Life), is peopled largely with
unknown actors. The Mercury
soundtrack likewise features
many lesser-known acts, in addi-
tion to a few proven performers.
Lighter Shade Of Brown’s “Hey
DJ” is already at radio. Other acts
on the LP, which is already on
sale, are Tony Toni Tone (“Weather
4 2"), A Tribe Called Quest (“If The
Papes Come™), Boss (“Run, Catch
& Kill"), Shootyz Groove (“Crook-
ed Is The Path”), and
Funkdoobiest (“The Good Hit").
The Baka Boyz (KPWR (Power
106)L.A’s morning stars) produc-
ed Psycho Realm's “Scandalous”
Newcomers Proper Dos (“Tales
From The Westside" and 4 Cor-
ners (“Suavecito” and “Girls It Ain’t
Easy”) round out the set.
Jellybean Benitez was music
coordinator on the film. Interest-

>

Rap Rules On ‘Mi Vida Laa’ ST

LSOB — Mi Foto Loco.

ingly, the film’'s cinematographer,
Rodrigo Garcia, is the son of
novelist Gabriel Garcia Marquez.
The Sony Classics release is set
to open July 8.

Paul Is Dead Again

Director Anders is currently
putting together a film entitled
“Paul Is Dead” A spokesperson
would say only that the film con-
cerns the period when Paul
McCartney was rumored to have
died, and that it is in development
at Los Angeles-based Cineville.

(“Where You Are”), features Stevie
Wonder’s harmonica. Jermaine
Dupri (Kriss Kross) worked on one
tune, and hip-hopper Tony Dofat
weighed in as well.

Some of El’s relatives — Randy,
James, and Bunny — also con-
tributed. The Reprise set hits stores
this week. The cut “Can’t Get
Enough” is at radio.

Some Church, Any Church

“Sometime Anywhere” is the ninth
album by the Church, which is now
down to two original members. Sur-
vivors Steve Kilbey and Marty
Willson-Piper produced the set with
Dare Mason. Prime cuts include
“Loveblind” and “The Business
Woman.”

The song “2 Places At Once” is the
first recorded duet between Kilbey
and Willson-Piper, and will ship to
Alternative, Progressive, and
selected Rock stations in mid-May.
Arista will have the full LP in stores
May 24.

Dixie Dregs Reunite

After a 12-year absence from the
studio, the Dixie Dregs have com-
pleted “Full Circle.” Violinist Jerry
Goodman, formerly of the Maha-
vishnu Orchestra, has joined the
band, which also currently includes
Steve Morse, Rod Morgenstein, T
Lavitz, and Dave LaRue.

Morse produced the set, which
sports such tracks as “Sleeveless In
Seattle,” “Aftershock,” “Goin’ To
Town,” and a remake of the Yard-
birds’ “Shapes Of Things.” That
cover version ships to radio next
week. The full Capricorn LP arrives
June 7 via RED.

Cole’s Bad Vibes

Lloyd Cole has signed with
Rykodisc and his first release on the
label is “Bad Vibes.” Produced by
Adam Peters, this is his first LP in
three years (it came out in the UK last
year). Guests include Matthew
Sweet on bass and backing vocals and
Golden Palominos leader/drummer
Anton Fier. The LP arrives in stores
on May 31. “Morning Is Broken”
ships the last week of May, as part of
a CD-5 featuring non-LP tracks.

Trower Of Power

Robin Trower has assembled a
power trio and cut “20th Century
Blues,” the first release on his own
V12 Records. He’s joined by
bassist/singer Livingstone Brown
and a drummer named Mayuyu. The
title track goes to radio in mid-May.
The full set hits stores May 24.

Brisebois Tries Pop

Danielle Brisebois, best known as
the child on “Archie Bunker’s Place.”
has now turned her hand to pop music
with “Arrive All Over You,” her in-
geniously titled Epic debut. She co-
wrote nine of the 11 tunes, which
were produced by Gregg Alexander,
himself a former Epic act (remember
1992’s “Intoxifornication™?) “What
If God Fell From The Sky” ships to
radio the last week of May. The LP’s
in stores May 10.

—or- americanradiobictory-eem

TV EYE

Stars Come Out For ‘VH-1 Honors’

even musicians will be
S honored during the first

“VH1 Honors a two-hour
telecast set to air live from LA’s
Shrine Auditorium on June 26 at
8pm (ET/PT). Garth Brooks, Mi-
chael Bolton, Melissa Etheridge,
Al Green, Kenny G, Prince, and
Stevie Wonder all will perform live.

They've been singled out for
their nonmusical contributions to

such causes as Feed The Children
(Brooks), troubled women and chil-
dren (the Michael Bolton Founda-
tion), L.A. Shanti (Etheridge), the
United Negro College Fund
(Green), the Cystic Fibrosis Foun-
dation (G), and Arnts In Schools
(Wonder).

Radio stations in 35-40 markets
will be among VH-1’s promotional
vehicles, and the selection pro-
cess Is currently underway.

MUSIC DATEBOOK

MONDAY, MAY 9

1974/ Critic Jon Landau sees a Bruce
Springsteen show in Boston. The
performance moves him to write |
have seen rock 'n' roll’s future,
and s name is Bruce Springsteen.”
Landau later becomes the Boss's
manager.

1990/ Sinead 0'Connor refuses to appear
on “Saturday Night Live” when An-
drew Dice Clay is named host.

1992/Bruce Springsteen makes his TV
debut, performing three songs on
"Saturday Night Live."

Born: The late Dave Prater (Sam & Dave)
1937, Billy Joel 1949, Dave Gahan
(Depeche Mode) 1937

TUESDAY, MAY 10

1969/ The Turtles play the White House.

1986/ Motley Crue's Tommy Lee marries
actress Heather Locklear.

1989/ U2's Bono Hewson and wife Alison
become parents to daughter
Jordan.

7993/The Wha's Pete Townshend is
nominated for a Tony Award for his
stage adaptation of “Tommy." The
musical nets 11 Tony nominations
in alt.

Born: Dave Mason 1947, the late Sid
Vicious 1957, Bono Hewson (U2)
1960

WEDNESDAY, MAY 11

1981/ Reggae legend Bob Marley, 36, dies
from a brain tumor.

1990/ Ritchie Valens is posthumously
awarded a star on the Hollywood
Walk Of Fame.

Born: Eric Burdon (ex-Animalg) 1941

THURSDAY, MAY 12

1960/ Frank Sinatra and Elvis Presley
trade hits on Sinatra's TV special.
Frank croons “Love Me Tender™: E-
vis sings “Witchcraft"

1963/ Bob Dylan walks out of rehearsais
for the “Ed Sullivan show” when
CBS-TV censors refuse to let him
perform “Talking John Birch Society
Blues.”

1964/Henry Mancini's “The Days Of
Wine And Roses” wins Best Record
and Song Grammy Awards, Barbra
Streisand’s “The Barbra Streisand
Album” takes Best Album. and the
Swingle Singers win Best New
Artist.

1965/The Rolling Stones record
"Satisfaction.”

1971/ Mick Jagger marries Bianca Perez
Morena de Macias.

1990/ Ex-Eagles Don Henley, Glenn Frey
and Timothy B. Schmit reunite for
a six-song performance at the R&R
convention in L.A.

Born: Burt Bacharach 1929, George Car-
lin 1937, Steve Winwood 1948, Bil-
ly Squier 1950

FRIDAY, MAY 13

1977/ “The Beatles At The Hollywood
Bowl" — the group's first kve album
— is released

1985/ Bruce Springsteen marries actress
Julianne Phillips.

7988/ Alan Freed, Benmy Goodman,
Guglielmo Marconi, Groucho
Marx, Edward R. Murrow, and Or-
son Welles are among the first in-
ductees into the Radic Hall Of Fame.

1993/ Bette Midler, Barry Manilow, and
the Red Hot Chili Peppers help
save Krusty The Clown's show on
“The Simpsons.”

Born: The late Ritchie Valens 1941, the
late Mary Wells 1943 Stevie Won-
der 1950

SATURDAY. MAY 14

1970/ Crosby, Stills, Nash & Young an-
nounce they'll break up

1976/ Former Yardbirds vocalist Keith Relf
1S electrocuted while tuning his
guitar.

1988/ Atfantic Records celebrates its 40th
anniversary with a massive party at
Madison Square Garden. Headliners
include Genesig, Wilson Pickett,
Yes, Roberta Flack, and Led Zep-
pelin with Jason Bonbam sitting in
for his late father, Joh®_on drums

1993/Big Daddy Kane makes his big
screen debut when the westem
“Posse” opens. Tone LLo¢ co-stars.

Born: Jack Bruce (ex-Cream) 1943, Tom
Cochrane 1953, lan Astbury (Cult)
1962, Fabrice Morvan (ex-Milli Va-
nilli) 1966, Shanice (973

SUNDAY, MAY 15

1963/ Tony Bennett's “) Left My Heart In
San Francisco” wins a Best Record
Grammy, Vaughn Meader's “The
First Family” takes Best Album, and

Robert Goulet is named Best New
Artist.
1984/ Nils Lofgren joins the E Street
Band.
1986/ Michae! Jackson's autobiography,
[ “Moonwalker,” debuts atop the New
York Times bestseller list.
Bom: Brian Eno 1948, David Byme 1952

—Paul Colbert

Schmitt, Henley &
Fagles
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NATIONAL
RADIO
FORMATS

ABC/SMN
Robert Hall ® (800) 527-4892

Starstation
JON SECADA/If You Go

Hot AC
HEART/The Woman In Me
JON SECADAM You Go

ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818
Super AC/AOR

WARREN G. & NATE DOGG/Regulate
GABRIELLE/ Wish

MASTA ACE INC./Born To Roll

BROADCAST PROGRAMMING
Becky Brenner ® (300) 426-9082
Digital AC — Mike Bettelli

TONI BRAXTON/You Mean The World To Me
CELINE DIONMisled

KENNY G & A. NEVILLE/Even If My Heart...

Digital Soft AC — Mike Bettelli
BABYFACE/And Our Feelings

Digital AC Mix — Mike Bettelli
CELINE DION/Misled

Digital Hot AC
ALL-4-ONE/| Swear
KENNY G & A. NEVILLE/Even If My Heart. .

Digital CHR

GABRIELLE/ Wish

JOSHUA KADISON/Beautiful In My Eyes
MEAT LOAF/Objects In The Rear View Mirror...

Hot Z Format
MEAT LOAF/Objects In The Rear View Mirror,..
STONE TEMPLE PILOTS/Big Empty

ONES SATELLITE NETWORKS
Phil Barry ® (800) 756-3251

Adult Choice
TONI BRAXTON/You Mean The World To Me

Soft Hits
KENNY G & A. NEVILLE/Even If My Heart...

MAJOR NETWORKS

Kevin Gluszezak e (312) 755-1300
The Exxit — Kevin Lewis
CROWDED HOUSE/Distant Sun

DURAN DURAN/Thank You

ERASURE/Always

GRAYS/Very Best Years

The Force — Kevin Lewis
QUIET RIOT/Littie Angel

Adult HitRadio
GENERAL PUBLIC/I'Il Take You There
JON SECADANf You Go

Rhythm Of The '90s
FOR REAL/You Don't Wanna Miss

UNISTAR

(805) 294-9000

Format 41 — Andy Fuller
JOSHUA KADISON/Beautiful in My Eyes

RADIO AAHS

Children’s Satellite Network
Stix Franklin @ (612) 926-1280
LWTW

1 ANIMANIACS/I'm Cute (Kid Rhino/WEA)

2 MARIAH CAREY/Hero (Columbia)

3 MARY KATE & ASHLEY DLSEN/No One Tells
The President What To Do
(Zoom Express/BMG Kidz)

4 DENNIS HYSOM/Goldylocks Retums
(Discovery/BMG Kidz)

10 5 MICHAEL MISH/Goriita Walk iMish Mash)

6 CRAIG N’ CO./Do Bulies Have Mommies?
(Walt Disney}

— 7 BALTIMORA/Tarzan Boy (SBK/ERG)

8 JIMMY CLIFF/ Can See Clearly Now (Chaos)

9 KIDS FROM CAMP CALIFORNIA/Littie Oid
Lady From Pasadena (Sony Wonder)

— 10 LENNY GRAF/Ht's A Hit (LGM)

w

w»

~

>

MRIC TRLEVEOW™

&7 million households
Patti Gatluzzi
VP/Music Programming

[ADDs |

AERDSMITH/Crazy (Getfen)

WARREN G. &.../Regulate (Death Row/Interscope/AG)
MEAT LOAF/Obiects In The Rear View Mirror... (MCA)
COUNTING CROWS/Round Here {DGC)

ACE OF BASE/Dont Tum Around (Arista)

GIN BLOSSOMS/Until | Fall Away (A&M)
CANDLEBOX/Far Behind (Maverick/Sire/WB}

TONY TONI TONE/Leavin' (Wing/Mercury)
XSCAPE/Love On My Mind (Columbia)

LISA LOEB.../Stay (I Missed You) (RCA)
AALIYAH/Back & Forth (BlackGround/Jive)

FRANCIS DUNNERY/American Life In... (Alantic/AG)

| EXCLUSIVES |

AERDSMITH/Crazy (Geffen) . . . . ADD
| HEAVY ]
COLLECTIVE SOUL/Shine (Alantic/AG) . . . . 5

WARREN G..../Reguiate{Death Row/Interscope/AG)ADD
ICE CUBE/You Know How We Do It (Priority) .. .. 11
JANET JACKSON/Any Time, Any Place {Virgin) 2

ADAM SANOLER/Buddy (W8) .. ... .
SNOOP.../Doggy Dogg... (Death Row/Interscope/AG) 3
SOUNDGARDEN/Spoonman (A&M) ... 10

| BUZZ BIN |

FRENTEYBizarre Love Triangie (Mammoth/AG) 2

GREEN DAY/Longview (Reprise) . . . . 1
[ STRESS ]
ALICE IN CHAINS/No Excuses (Columbia) .. .... 11

BIG MOUNTAIN/Baby, | Love Your Way (RCA). ... 6
TONI BRAXTON/You Mean The... (LaFace/Arista) .. 7

TEVIN CAMPBELL/I'm Ready (QwestWB) ... ... 10
COUNTING CROWS/Round Here (DGC) . ... .. ADD
SHERYL CROW/Leaving Las Vegas (A&M) .

ENIGMA/Retum To Innocence (Charisma/Virgin) .. 7
MADONNA/!Il Remember (Maverick/Sire/WB) . 7
MEAT LOAF/Objects In The Rear View... (MCA). ADD
MEAT PUPPETS/Backwater (London/PLG) .. .. .. 7
PRIMAL SCREAM/Rocks (Sire/WB) .5

LACTIVE

AALIYAH/Back & Forth (BlackGround/Jive) . .. ADD
ACE OF BASE/Don't Tum Around (Ansta) .. ... ADD
BABYFACE/And Our Feelings {Epic) . . . . .....§
BRAND NEW.../Dream... (Del. Vinyl/EastWest/AG) . 9
CANDLEBOX/Far Behind (Maverick/Sire/WB) .. ADD
DOMINO/Sweet Potatoe Pie (OutbursRAL/Chacs) . 6
GENERAL PUBLIC/!'ll Take You... (Epic Soundtrax) . 4
GIN BLOSSOMS/Until | Fall Away (ABM). . .. ADD
HAMMER/Pumps And A Bump (Giamt/Reprise} ... §
HEAVY D & THE BOYZ/Got Me Waiting (Uptown/MCA) 2
JODECHFeenin' (UptowrVMCA) . . . .. . ... 4
LISA LOEB.../5tay (| Missed You) (RCA) ... .. ADD
MORRISSEY/The More You... (Sire/Reprise) .. ... . 7
PANTERA/'m Broken {EastWest/Atlantic Group) ... §
PRINCE/The Most Beautiful... (N.PG./Beilmark) .. 8
BONNIE RAITT/Love Sneakin' Up On You (Capitol) 2

4

7

RDLLINS BAND/Liar (imago) .

SWV/Anything (RCA) ... ... ... .. .

TONY TONI TONE/Leavin' (Wing/Mercury) . ... ADD
WU-TANG CLAN/CR.E.AM. (Cash...) (Loud/RCA) 10

XSCAPE/Love On My Mind (Columbia) .. .. ... ADD
LON 4
BACKBEAT BAND/Money {Virgin) ....... ... .. .2

CRANBERRIES/Dreams (Version ll) (Island/PLG) . 10
FRANCIS DUNNERY/Americap {ite._. (Alantic/AG) ADD
FURY IN THE. ./Every Gesération Got... (RCA). . 4

HOLEMissWord OGC) .. .................. 2
MAZZY STAR/Fade Into You (Capitol) . . . . .2
SARAH McLACHLAN/Possession (Nettwerk/Arista) . 7
PAVEMENT/Cut Your Hair (Matador) . . .. .. ....5
PHISH/Down With Disease (Elektra) . ........... 2

PRONG/Snap Your Fngers, Snap Your Neck (Epic) . 2

VHi

VOHD TS DN
46.7 miflion househoids

Sal LoCurto. VPIProgramming & Scheduling
Norman Schoenfeid. VPIMusic

€ JTNN

THE NASHVILLE NETWORK o
59.7 Miltion Househalds
Lyndon LaFevers,
Video Program Administrator

& Artist Relations Weeks On
Weeks On
ACE OF BASE/The Sign (Arista) . 14 gi':::;:g:”‘szm:”"g' Bad '}“C"F‘RC“L)_ :
MARIAH CAREY/Without You (Columbia) . 9 el K ,'Ta" '"9"::5"\’,:; h: (';'E(A".’eny) i
COUNTING CROWS/Mr Jones (DGC) ... 12 J:E D:‘FFIE;’";“ Oaa‘;'“‘ - :y," (Arista) e
BONNIE RAITT/Love Sneakin’ Up On You (Capiol) . 6 'n My Own Backyard (Epic)
FAITH HILUPiece Of My Heart (WB) 12

BRUCE SPRINGSTEEN/Streets Of... (Epic Soundirax) 16

| HEAVY ]

TONI BRAXTON/You Mean The. . (LaFace/Arista) = §
CRASH TEST DUMMIES/MMM MMM MMM. .. (Arista) 8
ENIGMA/Retum To Innocence (Charisma/Virgin) . . 10
GENERAL PUBLIC/Vl Take You... (Epic Soundtrax) . 2
MADONNA/I'll Remember (Maverick/Sir/WB) .. 6
MEAT LOAF/Objects In The Rear View... (MCA) ADD
PRETENDERS/Night in My Veins (Sirs’WB) . .. ADD
PRINCE/The Most Beautiful... (N.PG./Bellmark) ... 9

WHAT'S NEW

PHIL COLLINS/We Wait And We... (Atlantic/AG) ADD
CRANBERRIES/Dreams (Island/PLG) . .. ... 9
SHERYL CROW/Leaving Las Vegas (AM) ... ADD
CROWDED HOUSE/Distant Sun (Capitol) . . . . ADD
DEAD CAN DANCE/The Carnival Is Over (4AD/WB) . 2
CELINE DION/Misled (S50/Epic) .. ... .. ... ...3
MELISSA ETHERIDGE/Come To My... (Island/PLG) 6
ARETHA FRANKLIN/Willing o Forgive (Arista) ADD
JOSHUA KADISON/Beautiful in My Eyes (SBK/ERG) §

LISA LOEB. ../Stay (I Missed You) (RCA) . 1
SARAH McLACHLAN/Possession {Arista} ... 3
JON SECADA/If You Go (SBKERG) ... ... ... ... 1
TRAFFIC/Here Comes A Man {(Virgin) ... ... .. ADD

| ARTIST OF THE MONTH |

JOHN MELLENCAMP/Wild Night (Mercury) .. ADD

Information current as of April 26.

/ 36 million househoids
Cindy Mahmoud,
7
)/\‘ —\ P/Entertainment

& Original Programming

| VIDEO SOUL TOP 10

LW TW

1 TEVIN CAMPBELL/'m Ready (Qwest/WB)

3 2 BRAND NEW.../Drear... (Defcious ViWEWIAG)
5 3 FOR REALNYou Dont Warna... (ASM/Perspective)
6 4 TONI BRAXTON/You Mean... (LaFace/Arista)
7
9

5 SWV/Amything (RCA)

6 AALIYAH/Back And Forth {Jive)

7 ARETHA FRANKLIN/Willing to Forgive (Arista)
8 ANGELA WINBUSH/Treat U Rite (Elektra)

9 JANET JACKSON/Because Of Love {Virgin)

10 ETERNAL/Stay (EMVERG)

Information current as of April 29,

RAP CITY TOP 10
LW Tw
1 NAS/tt Ain't Hard To Tell (Columbia)
5 2 SNOOP.../Doggy... (Death Row/Interscope/AG)
2 3 DOMING/Sweet Potatoe. .. (OutBurst/RAL/Chacs)
6 4 ILLEGAL/Back In The Day (Rowdy)
9 5 BLACK MOONA Gotcha Open (Nervous/Mercury)
8 6 SMIFF-N-WESSON/Bucktown (Wreck)
10 7 DUTKAST/Player’s Ball (LaFace/Arista)
4 8 ICE CUBE/You Know How We Do 1t (Priority)

7 9 WUTANG CLANCR.EAM. (Cash...) (Loud/RCA)
— 10 STRICTLY ROQTS/Beg... (Friends Connections)

Information current as of Aprit 30.

™ ro

T H E

18 miliion households
Les Garland
VP/Programming
John Robson, Director/
Music Programming

MUSIC TELEVISION
YOUCONTROL.

LW TW
1 SNOOP.../Doggy... (Death Row/interscopesAG)
2 NEW 2 LIVE CREW/You Go Girl {Luke)
3 HAMMER/Pumps & A... (Ver 2) (Giat/Reprise)
4 NEW 2 LIVE CREW/Yeah, Yeah (Luke)
5 12 GAUGE/Dunkie... (Street Life/Scotti Bros.)
6 DUTKAST/Player's Ball (LaFace/Arista)
7 JODECU/Feenin' (UptownvMCA)
8 AALIYAH/Back & Forth (BlackGround/Jive)
9 DA BRAT/Funkdafied (Chaos)
10 ROLLINS BANDY/Liar (Imago)
Most requested for week ending April 22.

W A D W - N

TOBY KEITH/Wish | Didn't Know Now (Mercury) 8
HAL KETCHUM/(Tonight We Just Might). .. (Curb) ADD
PATTY LOVELESS/How Can | Help You... (Epic) 8
KATHY MATTEA/Walking Away A Winner (Mercury) 9
TIM McGRAW/Indian Qutlaw (Curb) .17
J.M. MONTGOMERY/Rape The Moon (Atl. Nash /AG) 9
SHENANDOAH/If Bubba Can Dance (I Can Too) (RCA) 14

DDUG STONE/Addicted To A Dotlar {Epic) 7
MARTY STUART/Kiss Me. I'm Gone (MCA) 16
RANDY TRAVIS/Before You Kill Us All (WB) 5

TWITTY & MDORE/Rainy Night In Georgia (MCA) 8
CLAY WALKER/Where Do | Fit In The Picture {Giant) 10

[ADDS 5

KIMBER CLAYTON/I Know That Car (Curb)

BECKY HOBBS/Mama's Green Eyes... (Intersound)
SAMMY KERSHAW/Nationai Working... (Mercury}
HAL KETCHUM/(Tonight We Just Might) FaliIn__ (Curb)
RONNIE McDOWELL/What's It Gonna Take (Curb)
EDDY RAVEN/Rip Rap Road {Intersound)

S. ALAN TAYLOR/Forever Dance (River North)

Information current as of April 25.

M

COUNTRY muUsSicC TRLEVISION

24.4 Mitiion Households
Tracy Storey, Programming Manager
Hal Willis. General Manager

LwTW

2 1 SHENANDOAH/if Bubba Can Dance... (RCA)
2 TRAVIS TRITT/Take It Easy (WB)

3 CLINT BLACK/A Good Run Of Bad Luck (RCA)
4 FAITH HILUPiece Of My Heart (WB)

5 DOUG STONE/Addicted To A Dollar (Epic)

6 JOHN BERRY/Your Love Amazes Me (Liberty)
10 7 RANDY TRAVIS/Before You Kill Us All (WB)

9 8 MARTY STUART/Kiss Me. I'm Gone (MCA)

— 9 J.M. MONTGOMERY/Rope The. . (Al. Nash./AG)
— 10 TOBY KEITH/Wish | Dsdn't... (Mercury)

N oW

=3

[HEAVYY ]

GARTH BROOKS/Standing Outside The Fire (Liberty) 7
KATHY MATTEA/Walking. .. (Mercury) BREAKOUTHO
NEAL McCOY/Wink (Atlantic Nash./AG) PICK/ADD
CLAY WALKER/Where Do | Fit In The... (Giant) ... 11

'HOT SHOTS

DAVID BALUThinkin' Problem (WB) 6
KENNY CHESNEY/The Tin Man (Capricorn) 4
BILLY RAY CYRUS/Talk Some (Mercury) .. ADD
SAMMY KERSHAW/National Working... (Mercury} 2
HAL KETCHUM/(Tonight We Just Might) Fall... (Curb) 2
CHARLIE MAJOR/Nobody Gets Too Much Love (Ansta) 3
MAVERICKS/Q What A Thiill (MCA) .3
REBA MCENTIRE/Why Haven't | Heard From You (MCA) 4
NEVILLE & YEARWODD/I Fall To Pieces (MCA} ADD
RICK TREVINO/She Can't Say | Ddnit.... (Columbia) ADD

[ ADDS b

BILLY RAY CYRUS/Talk Some (Mercury)

EMMYLOU HARRIS/Crescent City (Asylum)

NEAL McCOY/Wink (Atlantic Nashville/AG)

NEVILLE & YEARWODO/| Fall To Pieces {MCA)

RICK TREVINO/She Can't Say | Didn't Cry (Columbia)
TRAVIS TRITT/Foolish Pride (WB)

Heavy rolation songs receive five plays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week ) receive an extra play above heavy
rotation per day. All Top 10 videos also receive heavy
rotation.

Information current as of April 27

AUSTRALIA

LW TW

1 1 SCREAMING JETS/
Helping Hand

3 2 CHOCOLATE STARFISH/
Mountain

5 3 HUNTERS & COLLECTORS/
Easy

9 4 JIMMY BARNES/You Can't
Make Love Without A Soul

2 5 HOODOO GURUS/You Open
My Eyes

7 6 CGAUGULA/Roundabout

7 GANG GAJANG/Hundreds

Of Languages

10 8 THYME/Stomp

— 9 BADLOVES/Memphis

6 10 BADLOVES/Green Limousine

Most Added

CHOCOLATE STARFISH/Four Letter Word
CROWDED HOUSE/Locked Out
HOODOO GURUS/Less Than A Feeling

Top 10 Australian records from playlists of 3 Triple M-
FMiMelbourne, FOX-FMIMelbourne, MMM/Perth, PM-
FM/Perth, SA-FM/Adelaide. 2DAY/Syoney, 2 Triple M-
FM/Sydney, MMM-FM/Brisbane, B105/Brisbane, FM-
104.7/Canberra, and KIX106/Canberra.

CANADA

w W

1 1 ROCH VOISINE/Lost
Without You

2 CELINE DION/Misled

3 3 CRASH TEST DUMMIES/

Swimming in Your Ocean

4 4 BOOTSAUCE/Moanie

5 5 COWBOY JUNKIES/
Anniversary Song

7 6 BLUE RODEQO/Hasn't Hit
Me Yet

9 7 BRUCE COCKBURN/Listen For
The Laugh

10 8 MITSOU/Loving Me Is Not
A Sin

6 9 LOST & PROFOUND/Miracles
Happen

— 10 ANNETTE DUCHARME/
Sanctuary

Most Added

WILD STRAWBERRIES/Crying Shame

LAWRENCE GOWAN/Souls Road
Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417
l * llmg
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1BILLY JOEL .............. $626 4
2 ROD STEWART ........... $464.4
3 AEROSMITH ............. $3486
ARUSH.............c..... $280.0
5 ALAN JACKSON .......... $1989
6 MOODY BLUES ........... $181.4
7 SCORPIONS
8 PEARL JAM
9 SAWYER BROWN/D. RIO . . . $130.
10 MEAT LOAF .............. $1266
11 JACKSON BROWNE ... ... .. $81.9
12BB.KING ................ $710
13JETHRO TULL . ............ $651
14 MELISSA ETHERIDGE . .. ... $64.0
15 MARK CHESNUTT ...... ... $60.4
New Tours

Among this week’s new tours:

AFGHAN WHIGS FAITH HILL
BLACKHAWK NILS LOFGREN
BLUE OYSTER CULT KENNY LOGGINS
BILLY DEAN NINE INCH NAILS
AL GREEN SUGARTOOTH
DEBORAH HARRY DWIGHT YOAKAM

The CONCERT PULSE is a weekly com-
puterized report ranking each artist by
their average box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters' On-Line Listings. (800) 344-
7383, or in California (209) 224-2631.
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‘WHERE HIP-HOP LIVES’

JOEL DENVER

April 29, 1994 R&R ¢ 23

CONTEMPORARY HIT RADIO

Refocused Hot 97 Edges Into CHR Lead

If there was ever a good study in marketing and the im-
portance of pounding home one message, it would be Emmis
Rhythmic CHR WQHT (Hot 97)/New York’s “Where Hip-

Hop Lives” campaign.

The payoff came in the just-
released Winter "94 Arbitron: Hot
97, with a 36-3.8-4.1 three-book
trend, edged crosstown Pop/Alterna-
tive-leaning WHTZ (4.5-4.0) for the
format lead and, as PD Steve Smith
notes, surpassed a 4.0 for the first
time since Fall 1991.

You might argue that Hot 97 and
Z100 have different audiences and
share little music — and for the most
part, you'd be right. But as Smith
describes, the Big Apple’s tastes
change from moment to moment.
“The scary part is that it could
change in three days. We could lose
the vibe next month and not know
it happened uniess we stay on top of
things. That’s why Hot 97 doesn’t
perceive itself as competing with
anyone. We have our own genre:
current-driven hip-hop flavored with
some ‘old school.” We spend little,
if any, time listening to other stations
so they don’t get in the way of our
thinking.”

Audience Credibility

Smith joined Hot 97 last October
and began an immediate overhaul of
its imaging and music. “There were
two problems — we had to own a
position and become competitive in
morning drive. Hot 97 was already
playing hip-hop before I got here,
but we weren't selling that we were
NY’s hip-hop station. We had a
credibility problem. Research told
us listeners thought we were trying
to sound like [crosstown Urbans
WRKS] Kiss or WBLS. We had to
own the hip-hop position. We had
to become allies with artists and
make them family. We opened up
the station to them, and they come
by all the time. They've helped
deliver the station’s image.

“Snoop Dogg does our top-of-
hour ID: ‘Representing hip-hop to
the fullest, this is Hot 97" We also

Hot Winter
In NYC

ccording to PD

Steve Smith, WQHT

(Hot97)/New York's
audience is 40% white, 35%
Hispanic, and 25% black.
“The increase in suburban
[Arbitron] diary retums this
book had nothing to do with
anything. We gained on our
own merits?

In addition to its 12+ 3.8-4.1
winter increase, other Hot 97 high-
lights include:

* #6-4#2 in persons 18-34

* #7-4#3 in females 18-34

® #24#1 in teens and persons

18-24

In the Winter '94 Accuratings,
Hot 97 was on top 12+ (leaping
5.4-7.1) and took first-place 18-34
honors as well.

have tons of drops and sweepers fea-
turing core artists like Queen Lati-
fah, Salt-N-Pepa, SWV, Onyx,
MC Lyte. Production Director Rick
Allen uses these to give us a unique
sound. We've even hired some art-
ists (see “‘Specialized Program-
ming”). In this segmented market,
you have to overstate the message
and make noise. We had to break
though the clutter . . . we’re lucky
to get one message heard successful-
ly”
Morning Wake-Up

In attacking Hot 97's other critical
problem — a competitive morning
show — Smith threw the rule book
out the window. “To cement our
credibility with the audience, we

WQHT staffers backstage at the Paramount during the Hot 97 Old
School Throwdown: (rear, I-r) APD/afternooner Paco Lopez, PD Steve
Smith, overnighter Angie Martinez, and (front) night slammer Baltazar,

needed a morning show that com-
plemented our hip-hop image.
[APD/afternoon driver] Paco Lopez
hit on the idea of bringing in ‘Yo!
MTYV Raps’ co-hosts Ed Lover &
Doctor Dre, which has worked out
well.

“Not only do Lover & Dre relate
to the music, they’ve always got ma-
jor artists coming by. Their inter-
views aren't just the same old
questions about when the next
album is coming out., These artists
are their friends, so they discuss in-
timate details of their lives — like
who they’re dating or making love
with. They don’t live by traditional
radio rules or bring any radio bag-
gage with them. They’re learning
Radio 101 right now, and a lot of
credit goes to morning show pro-
ducers Wayne Mayo and Al Barry,
who have turned their duties into an
art form, and to Lisa G., who not
only handles news, but has become
a personality in her own right and
helps keep them in line.”

Hot 97, already known for gener-
ating plenty of talk with its unusual
media campaigns, has done it again

66/

We spend little, if
any, time listening
to other stations so
they don’t get in the

way of our thinking.
—Steve Smith

99,

with the latest outdoor ads featuring
Lover & Dre. Unveiled last week
(4/21) during a live morning show
remote from the Times Square sub-
way station, this round of advertis-
ing drew the attention of the local
media and NY City Councilman
Noach Lear, who denounced the
ads at a press conference later that
morning on the steps of City Hall.
Smith says, “Lear grabbed us even
more coverage by claiming this cam-
paign condoned teen pregnancy and
drug use. Dre & Lover were there
— they told him to lighten up and
invited him to take off his clothes
and join then on the morning show.”

Street Presence

To keep up with the Hot 97 au-
dience, Smith relies on a strong sup-
port staff — including Marketing
Director Rocco Macri, Promo Di-
rector Frank Iammetti, and Promo
Coordinator Kevin Cox — which
keeps everyone abreast of what’s go-
ing on and helps attach the station
to major events. “‘Hot 97 will be
hosting — and broadcasting from —
the “‘Source Hip-Hop Awards’ at the
Paramount. Ed & Dre [will be on-
stage] hosting the event.”

WA ericanracielicter~—corm

"WHERE RIF HOP LIVES

ED Lover & DocTon Das

MORNINGS

Hot 97 morning dudes (I-r) Doctor Dre & Ed Lover show off their hot
stuff in the station’s new ad campaign.

Smith also gives props to Pro-
gramming Coordinator Mike Ab-
rams, who runs the research
department, and MD Tracy Cloher-
ty. “Tracy really knows her stuff and
taught me a ton about the music dif-
ferences between the West and East
coasts. The West is a slower groove
— like Snoop Dogg, Conscious
Daughters, and Warren G — while
the East likes artists with an edge,
like Wu-Tang, Clan, Onyx, A
Tribe Called Quest, Black Moon,
and Jeru The Damaga. Tracy’s
time in the clubs keeps us on the
cutting edge of music, style, and
street lingo. Musically, we’re about
75% current, and our rotations are
a bit looser than when I took over.
But at about 2% hours, they’re still
among the tightest in the market.”

Sales & Education

The passion for the on-air product
doesn’t end with the programming
department. [VP/GM] Judy Ellis
gets what we’re doing more than any
other GM I've worked with. She be-
lieves that to win, we must innovate,
be ready to take chances, and break
new ground every day.

“Under Judy, sales has moved
from a maintenance mode to an ed-
ucation mode. This is the best sales
department I've ever seen at edu-
cating clients about the music and
how we’re truly the first multicultur-
al station in NY, representing the

best of a white, black, and Hispanic
audience. It all gets back to owning
a position and being true to it in ev-
erything we do — when you turn on
Hot 97, you know what you’re get-
ting.”

How To Speak
Hip-Hop

QHT (Hot 97)/New
York’s quick guide to
current hip-hopistreet

lingo:

* Props = respect

* Phat = great, cool

* Nine-fo = 1994

* Representin’ = pride in city/
neighborhood

* Flava = the current sound

* The joint = record,
musical piece

* On the one & two = jock
between two turntables

* Hectic = things are exciting
and crazy

e Gettin’ nervous = things are
very hectic

¢ Give them love =
friendliness

* Shout out = hello to friends

¢ Skillz = musical talents

* Word is bond = that’s
the truth

e fii = not happenin’

 Coolin, Chillin, Loungin’ =
relaxing

ists as well:

program.

ing feature.

and features.

Specialty Programming Galore

ot 97 boasts a tremendous amount of speciaity
and audience-driven programming, utilizing near-
ly its entire airstaff and quite a few reccrding art-

* Late-moming personality Deborah Rath also hosts an overnight
show called “Sounds Of The NY Underground”
Old School At Noon” is a daily part of early-afternoomer Bugsy's

¢ PM driver Paco runs “Four-Play At 4, featuring the hottest four
songs of the day, and the “Five O'Clock Free Ride” old school jam.

¢ Night slammer Baltazar plays the “Phat Nine At 8” and runs the
nightly “Rap Attack, where artists and listeners do “freestyle” raps.

* Fun Master Flex provides the “I0pm Flava Mix” and hosts “Street
Jam” Fridays and Saturdays from 6-10pm.

o L.L. Cool J hosts “All We Got Left Is The Beat,” a F<iday morn-

 Lisa Sliwa’s Sunday night “Street Soidiers” featu-e regularly
draws guests like Queen Latifah and WuTang Clan.

¢ Frankie Knuckles, Louie Vega, Shep Pettibone, and Robert
Clivilles are among the celebrity staffers hosting other speciaity shows
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ALTERNATIVE

SHAWN ALEXANDER

GM PERSPECTIVE

Defining Alternative Music

Five GMs explain how they position alternative music to

their clients.

WDRE/Long Island GM Dan
Zako states, “This music started
with the punk and new wave scene
in the mid-70s. A lot of these herit-
age artists have had big hit records
and become crossover household
names. Look at how mainstream
some of them have become — the
B-52’, Talking Heads, and the
Police. Then there’s today’s sound —

m

“Because the word alternative
conjures mohawks and purple-
haired weirdos for most advertisers,
we don’t call it alternative music,”
WENZ (The End)/Cleveland GM
Bill Scull notes. “We explain that it’s
modern music, encompassing a
broad range that includes harder-
edge rock to ballad-oriented music.
We draw comparisons with some of

When you start naming some of these
artists, the advertiser doesn’t think

alternative is so alternative anymore.
—Dan Zako

Nirvana, Pearl Jam, R.E.M., and
U2. When you start naming some of
these artists, the advertiser doesn’t
think alternative is so alternative
anymore.

“Since alternative music could
give a negative connotation to an ad-
vertiser, I want to make the format
sound a little more friendly and
mainstream. We explain that alter-
native is just a label, and the music
isn’t that bizarre or weird — it’s
more or less a bunch of artists you
are probably very familiar with.

“You don’t have to know who
Ned’s Atomic Dustbin and the
Screaming Trees are, but your cus-
tomer does. And isn’t it your goal
to reach your customers? The 18-34s
who listen to our station are hip,
very aware, and educated up-and-
coming future peer group leaders.”

@m

the more established artists who
most people are familiar with, i.e.,
R.E.M. US, and Sting. We also play
ballad-oriented singers, reggae, and
harder-edge rock.

*“This is the music of the *90s —
not the pablum of AC or Classic
Rock. It’s the music of today and to-
morrow, not yesterday. The beauty
of it is a good number of the buyers
are in the age group that listens to
this music.

“We use a lot of examples like
Time magazine [10/25/93] with Ed-
die Veder [Pearl Jam] on the front
cover. We call it a wakeup call to
rock radio. On a national level,
there’s a lot of exposure for these art-
ists on MTYV, ‘Saturday Night Live,;
Jay Leno, and David Letterman.
On any given week, a modern rock
artist is [featured] on two or three
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of the five nights. This has helped
immensely — acceptance has ex-
ploded this past year.”

Perception Vs. Reality

XTRA (91X)/San Diego VP/GM
Mike Glickenhaus uses the station’s
“Acoustic Xmas” show last year as
an example of how to overcome per-
ception versus reality. “We had Por-
no For Pyres on our show, and an
advertiser we tied in was very up-
tight about the band’s name. We had
to give an explanation: What this
bands means, who the band reaches,
the history of Jane’s Addition, and
Perry Ferrell’s Lollapolooza con-
nection. Once we explained it, the
advertiser realized it wasn’t some-
body lighting fires to naked people.
It was a whole different story.

“When people get upset about
band names, I always relate to them
by saying, ‘What did you think of the
Beatles or the Rolling Stones when
they first came out? What was your
perception?” They’re no different
than Nirvana, Afghan Whigs, or
Tears For Fears. Who cares? If they
put out good music, that’s what
counts.

“Advertisers really don’t care what
you play. They care how many peo-
ple you reach and whether they’re
the right people.”

Selling ‘The End’

KNDD (The End)/Seattle GM
Anna Shreeve calls alternative the
contemporary music of today, but
avoids any further explanation.

mf
When people get
upset about band
names, | always
relate to them by
saying, ‘What did
you think of the

Beatles or the
Rolling Stones when

they first came out?
—Mike Glickenhaus
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“We've chosen not to describe the
music and instead have worked very
hard to sell The End without label-
ing the music we play. We have
branded the name ‘The End’ and
marketed it. It’s like Levi’s, Nike,
Reebok, or any other brand name.

“Because of this city’s acceptance
of the music, it really doesn’t need
an explanation beyond showing peo-
ple the facts and our audience pro-
file of our audience.”

Comparing AC
‘(Alternative] sounds like AC by
people you don’t know,” reasons

WA TrTerenradioh St com

* Food drives

tions were enough satisfaction”

WIIZ (The Wizard)/Lafayette, IN
GM Mick Brook. “I try and make
the point that it isn’t a hard rock-
heavy metal sound. It’s very involv-
ed musically and lyrically. It's a
listened-to format, not background
music. Comparing it to AC is the
closest thing I can do, because you
hear so many different instruments
in the music. It’s not just a heavy
drum beat with guitar riffs.

“The best approach in dealing
with the music depends on who
you’re selling to. If I'm dealing with
a campus bar or business, then I
push the music and even the artists
because they’re looking for cutting-
edge listeners. I can say we were
playing Madder Rose before any-

WHEFS Listeners ‘Save The World’

Free Pearl Jam concert tickets
induce listener awareness

HFS/Washington-Baltimore recently offered
Pearl Jam concert tickets to listeners with the
best ideas to make the world a better place.
More than 250 participants entered the contest, which was judg-
ed by WHFS staffers, the Washington Post, WTTGTV, and Youth Ser-
vice America — a national service organization. The 10 winning ideas:
¢ Soliciting pro-bono medical care for victims of the war in Bosnia
¢ Local environmental cleanups
¢ Blood and bone marrow donations

* Combating racial discrimination

¢ Developing an altemative to chlorofluorocarbons (CFCs)

* Volunteer work with the elderly

* Teaching a mother of three to read

¢ Working with the homeless

* Supporting victims of domestic violence.

PD Robert Benjamin comments, “This was one of the best pro-
motions any of us at the station has ever been a part of. What made
it so powerful was the amount of entrants who thanked us for inspir-
ing them to act; to get involved. People expressed the sentiment that
when all was said and done, winning wasn't the payoff — their ac-

body knew who they were. The cli-
entele they’re looking for are people
who are active.

“If I'm talking to a 60-year-old car
dealer, I won't even talk about who
the artists are or what the music is
because I'm not even speaking Eng-
lish to him.”

m
It sounds like AC by

people you don't

know.
—Mick Brooks

® Artist: Whale
® Tracks: “Hobo Humpin
Siobo Babe”
® LP: “Hobo Humpin
Slobo Babe”
® Label: EastWest/AG

» Essentials: Whale is a three-
piece Swedish band featuring Cia
Berg (lead singer), Henrick Schyf-
fert (background vocals/guitars),
and Gordon Cyrus (bass). The
trio's resume is diverse: Berg star-
red in a major Swedish film, was
an air personality on national ra-
dio, and lead singer of Thereisno-
orchestra. Schyffert worked at
MTYV Europe as in-house producer
and is a former radio personality
and stand-up comic. Cyrus pro-
duced various Swedish hip-hop
bands. They met while doing a
commercial last year. Their music
background runs the gamut from
hip-hop and gospel to grunge and
punk. Expect a fulldength release
in early June.

* Artist POV: “We don't think
about what we're doing too hard;
says Schyffert. “There are too
many people trying to be smart.
As long as it's fun and you don't
plan too much shit, you don't end
up making a jackass of yourself”

e Label POV: EastWest Nat'l Al-
ternative Promotion Joel Klaiman
points out, “In a few short weeks
‘Hobo Humpin' has gone from im-
port to domestic success with im-
mediate sales and top-requesting
phones. It's going to be a Whale
of a summer as the album drops
and the tour starts. PS.: | still have
no idea what ‘Hobo Humpin
Slobo Babe' means”

New Music Scene highlights breaking artists charting for the first time.
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Praising The Computer Revolution

How can computerized control rooms benefit stations?
How do stations avoid sounding automated? I spoke with two
programmers who use digital systems and reps from two com-
panies at the forefront of this technology.

Jose Diaz, PD
KXFX/Santa Rosa

Jose Diaz pro-
grams two stations
besides the Fox:
Classic  Rock
KLCQ and News/
Talk KSRO-AM.
Both FMs use
digital computer
equipment. Diaz
says, “The morn-
4 ing shows are live-

assist, the other
shows are live only when necessary.
The great thing about live-assist is
the DJs have more time to prepare
bits and talk to listeners. They don't
have to worry about pulling and run-
ning CDs and commercials.

“The system is very flexible, and
you can go live at any point. It re-
leases you from the studio, but if
something changes during the day,
you can go back and change a rap.
Since they’re prerecorded, our DJs
have to be better than average. At
3pm, when you're recording your
raps for 8pm, you have to act better
and know where your head should

a2 % e

Unless you’ve seen
and heard one of
the new systems in
an automated mode,
your ideas of
automation are from

the stone age.
—Lee Facto

be five hours later. DJs commonly
lose their focus, but in this case,
you're forced to think about the au-
dience for every rap. Another com-
mon problem for DJs is fatigue. But
our DJs quickly realized that when
they came in fresh, they kept that
feeling for the whole show.

“Does this mean the demise of the
DJ as we know it? No, it means the
DJ does what he was always suppos-

Jose Diaz

Wanted

I'm looking for station newslet-
ters and/or magazines. Does your
station print one? Please send
your |atest copy to my attention
at R&R, 1930 Century Park West,
Los Angeles, CA, 90067. Thanks!

................

66

The method of
delivery is not an
issue. The real issue

is the final product.
—Jose Diaz
£99)

ed to do — perform, not do manual
labor. When you spend four hours
in the studio, how much of that is
really on-air? Our DJs take two
hours to program a six-hour show,
and they let the computers do the
button-pushing for the commercials
and music, so it’s a much more ef-
ficient use of personnel.”

“I was a little freaked out when
I started doing this. It seemed
strange to drive home listening to
both FMs knowing no one was at
either of them. Then someone re-
minded me that MTYV does the same
thing. The average MTV viewer
probably thinks the VI is sitting
there watching the videos along with
them. But since when have the VJs
sat there in real time? The method
of delivery is not an issue. The real
issue is the final product.

“The AM is a 24-hour live opera-
tion, and that's how we're legal.
Evenings and weekends, they’re re-
sponsible for the readings and mak-
ing sure everything runs smoothly.
From my modem at home I can get
into the FMs. In fact, I had a DJ
once who was in a minor car acci-
dent on the way to work. He was
okay, but said he'd be about an hour
late. So I plugged in from home and
did the first hour of his show with
generic raps that we always keep in
the system in case of emergency.
Once he got to the station, he pre-
recorded all his raps for the rest of
the show and left.”

Lee Facto, VP/GM
Radio Computing Services

“Unless you've
seen and heard
one of the new |
systems in an aut-
omated mode, |
your ideas of aut-
omation are from
the Stone Age.”
says Facto. “To-
day's computer-
controlled digital
audio systems are

Lee Facto

so much more powerful, reliable,
and better-sounding than the early
automation systems, we do them a

T — -

disservice just calling them by the
same name. Even experienced radio
pros can't tell when these systems
are live-assist or completely aut-
omated.

“The breakthrough came in two
phases. First, the modern PC and
good software make it possible to do
some really sophisticated program-
ming. But more important, inexpen-
sive disk drives and digital
compression have made it cost-
effective to store music on hard disk.
The advantages over CD players and
CDs are many, and the quality is just
as good.

“With today’s systems, when the
DJ is recording voice tracks, he can
actually hear the musical segue as
the voiceover is recorded. The com-
puter plays the end of the previous
element and the beginning of the
next from hard disk. The DJ can al-
so control the segue and audition the
track when finished. It’s more a vir-
tual performance than just cutting
woice tracks.”

Facto cites other advantages of
storing music on hard disk: “You
can retrieve song hooks quickly for
teasers, promos, or hook tapes. You
can even play the same song or spot
on two different stations or in two
different studios at the same time —
or audition the end of a song while
playing the middle. And the PD can
listen to a telescoped show in his of-
fice to hear all the transitions and
breaks, with the ability to correct
any problems before they air. The
end result is better-sounding radio,
produced in a fraction of the time
needed to do a live shift.”

Phil Hall, PD
KLPQ/Little Rock

*“We mostly use the computer for
live-assist,” says Hall. “We develop
the music log and merge it with the
traffic log, then load both into the
system. The talent doesn’t have to
pull music or spots, because it all
comes up via the computer.

*“The first day we went on the air
with it was weird because I didn’t
pull spots or do segues. But that’s
how the system is designed — not
necessarily to replace DJs but to be
a wonderful board operator. Now I
can’t imagine having to run my own
board again. I love the time I have
to interact with listeners and to think
about my next break.

“By automating some of our day-
parts, we can spend our resources
on the more important dayparts. We
can also have some really good peo-
ple on-air who might not normally
be in this market. Our weekend peo-
ple are major market talents, which
allows us to present a much better
product.
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that each spot ran’
KXFX!Santa Rosa, CA

® Market rank: 109
® 2 books per year,
12+ Metro pop. 348,300
® Music programming: Selector
® Main system: Ultimate
Digital Studio
® Audio storage: Digital
Commercial System
® Traffic: DARTS

“Initially, our competitors’ sales
departments were selling against us
from the standpoint that we were
automated. But in our first full
book, we beat a majority of the mu-
sic stations in town and had a very
strong debut Monday-Friday, 6am-
7pm. So that sales tactic went away.

“Live disc jockeys and interaction
with the audience are very impor-
tant. However, in certain markets —
depending on the level of talent
available — you’re better off with
people who sound really good and
understand the purpose of the sta-
tion, rather than operating as a train-
ing ground for inexperienced DJs.

In certain markets,
you’re better off
with people who

sound really good

and understand the
purpose of the

station, rather than
operating as a

training ground for

inexperienced DJs.
—Phil Hall
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I have the flexibility to have better
talent, the ability to concentrate my
Tesources on more important day-
parts, and the opportunity to have
the strongest weekend lineup in town
instead of the weakest.

“We don't sound automated. We
give the time and call letters, and we
talk about events in town. We sound
more local than some of the live sta-
tions, because our content is real and
we don'’t read a bunch of liner cards
all the time. The stations doing local
programming are the ones that will
win, whether they’re taped, auto-
mated, or live. We're programmed
completely locally by me, not by
somebody in L.A. or Dallas who's
so generic that it sounds like USA
Today.

“There were some bad automa-
tion systems years ago, but that old

Some Station Systems

ere’s a look at the computer systems in place
at KXFX/Santa Rosa and KLPQI/Little Rock.
KLPQ PD Phil Hall says an added benefit of
computerization is that “the UDS prints every event as
it runs, plus you can generate affidavits of the exact time

KLPQ/Little Rock

® Market rank: 83
® 4 books per year,
12+ Metro pop. 440,000
©® Music programming: PowerPlay
® Main system: Ultimate
Digital Studio
® Audio storage: Digital
Commerciat System
® Traffic: The Management

clunky equipment is history. Our
studio has a ton of working room,
and it’s really a great working en-
vironment.”

Stuart McRae, VP/Mktg.
TM Century

“If you haven’t
started already,
this is the time to
learn about com-
puter technology
in radio,” advises
McRae. “If you
work with it, it
can be your
friend. If you fight
it, you may even-
tually wind up out
of a job. This is simply a tool. Too
many people have put up a mental
brick wall about this, and that’s a
shame, because this technology
frees you to do important things —
like communicate with your
listeners.

“In addition to helping managers
maintain better control of their sta-
tions, you must remember that
RBDS technology is right on the
horizon. Digitally computerized
control rooms provide the ability to
process all your data for RBDS so
the car radio display shows all the
songs you’re playing and who
they’re by. If you’re using standalone
CD players or turntables, you can't
transmit that data to the RBDS
receivers.

“Don’t fight technology — inquire
about it. When you’re shopping for
products, ask as many questions as
you can. If a company gets impatient
with you for asking too many ques-
tions, shame on the company. Look
for people who'll work with you on
interfacing different products
together to accommodate your cur-
rent traffic and music programs.
You're not buying a high-priced toy
— you're getting contro! of the sta-
tion.”

Stuart McRae

Editor’s Note

This topic may be emotionally
charged for many of our readers. We
welcome your views on the subject.
See the “Wanted” box for R&R’s
mailing address, or fax your com-
ments to me at (310) 203-9763.
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Programming For The Community

71 Cleveland, Baltimore stations’ specialty shows address local concerns

URBAN CONTEMPORARY

u

Specialty programming has become a necessity for many
UC stations. This week, two Urban execs discuss how specialty
programming for the community helps them achieve overall
success in their respective markets.

Sunday Specials

WZAK/Cleve- [ ]
land MD/air talent
Bobby Rush — a
25-year radio vet-
eran who also is
part-owner. of
crosstown WJMO
& WZIM — dis-
cusses the duopo-
ly. “Our home-
base station, .
WZAK_ airs com-  Bobby Rush
munity affairs and religious pro-
gramming 5-10am on Sundays.
‘Woman To Woman’ — a show with
topics devoted to our female au-
dience — airs S5-6am.

“Religious Director Dale Ed-
wards is on-air 6-9am with re-
ligious-type shows and music. He
interacts with various ministers and
the overall audience — he puts
callers on the air if they have a
‘thought for the day.’ He'll even put
the ministers on-air with a prayer for
the community.

“At 9am, we air "The Urban Spot-
light; a kind of open-mike show
hosted by Kim Johnson. We usually
have a guest in-studio, and listeners
can call in with their questions or
comments about that day’s subject.
We present a number of different
topics for discussion on this pro-
gram. You name it, and it’s probably
been — or is about to be —
covered.”

Widespread Concerns

Rush continues, “We currently are
formulating some community pro-
gramming for WZJM, which has
received inquiries from the cauca-

M

I think all stations
— regardless of
format — should

have to do positive

things to give back
to the community
they’re making
money in.
—Bobby Rush
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sian community as to what the sta-
tion plans to do about issues
concerning them. The station’s
presentation always has been one of
‘play the music like a jukebox and
attract as many teen-oriented listen-
ers as possible.” But the audience is
comprised of more than just teens;
listeners have written to us, making
suggestions as to what we should do
in terms of issues that concern them.

“When | first got into this busi-
ness, | was a newsperson. So I think
all stations — regardless of format
— should have to do positive things
to give back to the community
they're making money in.”

Hands-On Involvement

According to Rush, WJMO has a
unique setup for community pro-
gramming. “After sitting down with
the different community leaders and
listening to their concerns, we
realized we needed to find a way to
give something back through
WIMO’s programming. And what

COMMUNITY CRYSTAL — WCAOQ & WXYV/Baltimore recently won the
NAB's Crystal Award for Excellence In Community Service. Proudly
posing with the prize are (I-r) VPIGM Roy Deutschman, announcer/Com-
munity Service Director Jean Ross, and OM Roy Sampson.

better way to have community pro-
gramming than to actually have
[community] people involved in
creating the entire thing from the
beginning?

“So, along with SCLC President
Rev. Mathews and local NAACP
President George Forbes, we'll be
giving the black community 64
hours per week to provide mean-
ingful programming for the com-
munity. Most  community
organizational people never have
been in the broadcasting business,
nor have they worked alongside of
broadcasters. They need our help in
setting up programs that will reach
the public. All community-based
organizations have ideas, but some
may not work. So we must help
structure, organize, and formulate
these programs for use on this sta-
tion.”

Thought Into Action

And how will WIMO make this
work? “We'll be programming
SMN’s Urban Gold format
Monday-Saturday, 5am-8pm. The
community people will be respon-
sible for programming 8pm-
Sam. On Sundays, the community
will program 2pm-midnight. It’s a
great opportunity for the communi-
ty — they can put together some
positive, helpful, and informative
talk shows and other public affairs
programming.

“Instead of community things air-
ing for one hour a week on Sunday
morning — the way it’s been in a
number of cities for years — these
folks |provide an essential service]
daily. They help people in need of
information, direction, or enlighten-
ment. And we’re not just talking
about it, we're doing it here in
Cleveland.”

Issues ‘In Baltimore’

According to
WCAD & WXYV/
Baltimore OM
Roy Sampson,
“There are more
reasons to relate to
your community
today than ever be-
fore because so
many issues — &8
whether they be
political, religious, FeY Sampson
or health-related — affect people
one-on-one. For example, WCAO
deviates from Gospel for two hours
on Saturday mornings to present ‘In
Baltimore, a program specially de-
signed to target issues of concern to
area residents. ‘In Baltimore’ also
airs on WXYV on Sunday mom-
ings, 6-8am.

“We've found this has become a
very important part of our program-
ming in the "90s. This specifically
is done in a programming arena so

T T e TSR TS OB ISTOrY coOm

Senegal, West Africa.

The first trip was awarded on
opening night of the stage play
“Black Heroes In The Hall Of
Fame! The second was awarded
live on the air with morning per-
sonality Bill Bailey and McDon-
ald’s store owner James Thrower.

After flying to Senegal on June
28 to attend the Alex Haley Family
Reunion, winners will take part in
a 10-day tour of Gambia. Each
winner also receives $1000 in
spending money.

WMXD’s Excellent Adventure \

MXD (Mix 92.3)¥Detroit, in conjunction with
McDonald’s Restaurants of Eastem Michigan,
awarded two lucky metro area residents the
adventure of a lifetime with trips for two to Gambia and

|

3

TRIPPIN’ OUT — Excited about
the forthcoming trips to West
Africa are (l-r} winner Dadisi
Netifnet, Detroit area McDonald's
owner Benard Price, and winner
Milan Johnson.

strong.

the public has someone to reach to.
Local community members — from
the everyday citizen to the heads of
governmental, civic, social, or reli-
gious organizations — are invited to
the station to give their opinions.”

Calls On The Rise

Sampson offered a recent exam-
ple: “On fhis syndicated TV pro-

m

In The Hall Of Fame," cast members gathered with some WMXD air
personalities for a photo opportunity: (back row, I-r) cast members dress-
ed as Fredrick Douglass and James Brown, “Black Heroes” publicist Art
Turner, air personalities Pat Edwards and Gerald McBride, and an
unidentitied cast member, (front row, I-r) air talent Vanice Johnson and
cast members in character as Prince, Queen of Sheba, and Louis Arm-

ple who want to comment about ‘In
Baltimore.” Callers also ask when
the show airs; perhaps someone told
them to listen to the program, efc.
We've also found we have a lot of
follow-up calls from people wanting
additional information about topics
discussed on the show. We're very
happy about what we see happening
with our specialty programming.”

There are more reasons to relate to your
community today than ever before
because so many issues — whether they
be political, religious, or health-related —

affect people one-on-one.
—Roy Sampson

gram], Montel Williams
interviewed a guest who [allegedly]
committed a crime in the Baltimore
area. Although Williams’ is a na-
tional show, the subject matter con-
cerns our city. Because of that, we’re
letting people call ‘In Baltimore’ and
speak out about this on the air.
“We've found the number of calls
to the station have increased by peo-

t

Editor’s Note

Ironically, Sampson interrupted
this interview to discover his stations
had received the NAB’s Crystal
Award for Excellence In Community
Service. My sincere congratulations
to the management of WCAO &
WXYV. It's wonderful to see such
responsibility in radio broadcasting.
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KLSY: Simplicity In Seattle

== Three AC execs discuss their respective spring promotion strategies

In addition to baseball’s much-welcomed return, the abun-
dance of massive book promotions is another annual spring
ritual. The advantages and pitfalls of these springtime ratings-
geared giveaways are examined this week.

“At the very [
best, promotions
can give your sta- §
tion a higher pro- §
file,” observes @
KLSY/Seattle PD =
Bobby Irwin, “In
the process,
though, if you
make the station
sound cluttered,
you lose. We don’t
promote just because it’s the spring
book. KLSY is made up of a triangle
which consists of music, personali-
ty, and promotion. All three parts of
that triangle are always addressed.”

Dangling A $50,000 Carrot

KLSY’s spring book choice this
year is an old-fashioned “Name
Game.”. A direct-mail piece
highlighting the contest was sent to
the station’s core audience. “These
people know they’re already entered,”
Irwin explains. “We announce names
every hour [7am-5pm] and people
have one hour to call us back to win
$100. All $100 winners qualify for the
$50000 grand prize. We had to put
in the $50,000 carrot to get attention.
It almost confuses some listeners
because it’s radio’s easist cash
giveaway ever.” Irwin estimates there
will be more than 1000 $100 winners.

Bobby Irwin

Promotions can give
your station a
higher profile. If you
make the station
sound cluttered,
though, you lose.

99,

On-air contests for high-ticket
items such as houses and “his and
hers” luxury cars create excellent
“theater of the mind” promos, but,
as Irwin notes, they’re not as popular
as they were in previous years. “We
see more things like ‘High/Low’ and
‘Name Game. Mechanics of these
contests are very easily explained. If
a PD can move his station from a
strong P2 position to a Pl position
through an easy-to-play spring pro-
motion, he should do it

Irwin says most AC programmers
don’t believe their stations compete
directly with high-profile CHRs.
‘[CHR listeners] are a different

lifegroup. Heavy AC users were pro-
bably big Top 40 listeners. It’s
[unlikely] that promotions will con-
vert heavy CHR users to AC. If a
promotion does convert them, those
people will probably leave when the
promotion’s over.”

66,

“Even contest players are telling us
to cut out the games. They’ll say
they’ll play, but they won’t like it.
Hearing that valuable information
from them gets my attention. We
don’t want to stick things in people’s
way and break our promise of play-
ing lots of music.”

Refraining from spring book con-
testing is probably best suited for
format-exclusive stations, Irwin says.
“There'd be some merit in not do-

Our listeners don't like phone games
because they dor’'t have the time. They
have jobs, credit cards — and lives.

Realistic Chances

Results from KLSY’s focus-group
studies indicate most listeners would
rather have a good chance of winn-
ing a smaller prize than very little
chance of winning a big prize. “Our
listeners don’t like phone games
because they don't have the time,” Ir-
win says. “These are the people who
have jobs, credit cards — and lives.

m

ing it if you're the only Country or
NAC in the market. But AC pulls
from many [other] formats to make
up its playlist.

*“To make your station memorable
and to put it on the front page, it's
important that you do something that
reminds people you're there. Among
the bunch of many boutique formats,
AC is the biggest.”

is of great importance.

“The market has evolved and
things are much more competi-
tive] reports PD Don Morrison.
Until recently, WSLQ was for-
mat-exclusive; now, however, it
faces direct competition from
B/EZ-tumed-Lite AC WPVR.

in recent years, “Payroll Payoff”
has been 'SLQ’s major promotion.
But this year Morrison made a
slight adjustment, and last Mon-
day (4/25) saw the debut of
“Paycheck Payoff?

The six-week promotion is tied
to a direct-mail piece that was
mailed to approximately 70,000
local homes. Listeners have 10 op-
portunities each weekday to win
$100 and there's a guaranteed
$1000 winner each Thursday. A
different number is announced
hourly (at :25) between 7:25am and
5:25pm. Bonus overtime numbers
are also called out on Saturdays
and prizes are awarded.

First ‘$1000 Thursday’

“This is the first time we've ever
done a ‘$1000 Thursday,” Mor-
rison notes. “{Crosstown CHR]
WXLK hangs its hat on giving
away $1000. its [spring book] pro-
motion this year is ‘The $1000
Jukebox, where people have a
chance to win $1000 every hour.

“Our promotion is centered
around money, but other aspects
of it deal with weekend getaways,

Roanoke's Contest Competition

o stations such as WSLQ/Roanoke, which needs
to show positive growth after two successive
downward spring trends, this year's spring sweep

family vacations, and things that
fit our audience’s lifestyle. We do
some very good secandary pro-
motions”

One difference between
WSLQ's two “payoff” contests is
that this year's model involves
calling out numbers zather than
names. “Generally, there are more
winners when you call out
names,’ remarks Motrsion. “It's
easier to [recognize] your own
name than a number” '

Active Contestants

Although WXLK has had a
strong reputation of doling out
cash, WPVR is getting in on the
act. “it seems like everyone is
opening their waliets this book to
[improve] Time Spent Listening.
But K92 has been dominant here
for years. They've always given
away money and we share lots of
audience with them.

“This seems to be a contest-
driven market. There are many
contest players here — 1 can
recognize contest winner names
from station to station”

Morrison can't imagine going
through a Roanoke spring book
without staging a majer contest.
“It would be great to be able to
simply massage your loyal
listeners. There's too much shared
cume in this market, hawever, and
stations have to promote to com-
pete!

WMGF/Orlando Spells Promotion Relief

While many other stations are busy dishing out big bucks,
cars, and trips this spring, WMGF/Orlando is content with

letting the station speak for itself.

“There’s a new
generation of me-
dia-savvy people
who are using ra- £
dio differently [to-

ments Paxson
Broadcasting/Or- }
lando VP/GM
Jenny Sue
Rhoades. “‘Peo-
ple are promotioned out. Giving
away yachts or Rolls Royces won’t
give broadcasters what’s needed to
sustain us through the year. I'm not
convinced listeners get into these big
promotions that much.

*“Considering all the festivals and
activities happening [in and around]
Orlando, we have enough things
planned throughout the spring and
summer. We'll have all the exposure
we need through those events and
our billboard campaign.”

Fully aware that a station’s func-
tion is to recruit new listeners,

Jenny Sue
Rhoades

e - =

Rhoades explains, “It’s [important to
determine] if we can get more
listeners by giving away big prizes
and if those listeners will go away
when the promotion is done. Some
people don’t think it’s worth all the
work put into a promotion to get
people to [cume the station]. I doubt
if anyone truly knows the actual
direct result from these giveaways.

“In a city like Orlando, it's easy
to be promotionally active all year.
We have a strong community
presence and encourage our listeners
to find us. Stations that get out are
listed in the paper’s calendar of
events. You can concentrate on
reaching so many more people than
you can on a huge promotion. If you
sustain this over a long period, the
results will be more consistent and
residual.”

Promotion Flashback
The absence of a major spring
push is in stark contrast to last year,
when the Paxson Soft AC handed
over the keys to a $135000 home.

RS O O R O G e

“We had a good book after that
giveaway,” Rhoades recalls, *‘but you
must consider all that went into that
promotion. It tied up many people
throughout the station for a long
time, and I must ask myself what
other areas were neglected because
of that promotion.

Giving away yachts
or Rolls Royces
won't give
broadcasters what’s
needed to sustain
us through the year.
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“The people who won the ‘Magic’
house last year weren’t ‘Magic’
listeners. They registered at
[Gooding’s supermarket], but it was
one of the winner’s co-workers who
heard the name called out. The co-
worker told [the winner] to call the
station.”

.

WMGEF is one of four Orlando
stations Rhoades oversees. “It’s very
difficult to pool all [my] people to
focus on one promotion. While one
big event is going on, I have three
other kids tugging at my shirttail for
attention.”

Consistency Key

Rhoades stresses comsistency over
huge giveaways. “If you do
something well, people will find you
and stay with you. Our focus is giv-
ing people the music they want.
[Ratings] wobbles will happen from
time to time. If somebody could in-
vent a better way to sample listen-
ing, a lot of our problems would be
solved.”

Theorizing what she'd do if she
were sent an Arbitron diary,
Rhoades remarks, “[Station X] is
my favorite and [Station Y] is giv-
ing away a Porsche every day at
7:20am. I listen every day to [Sta-
tion X] to hear if my name is call-
ed, but I go back to [Station Y] at
7:21am. Chances are I'm not going
to write down [Station X] for that
one minute.”
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KJJO Bolts From Thunder To Classic Country

It’s difficult — if not downright impossible — to pinpoint
the beginning of a trend. Especially in radio programming,
which is in a continual state of flux.

But sometimes
a series of closely
spaced events
make you wonder
if a fundamental
change is beginn-
ing to take place.
Lately a number
of programmers
have resurrected
records long ab-
sent from the
Gold libraries of most Country sta-
tions. And just as that programm-
ing evolution has begun its slow
course comes word that an FM sta-
tion — KJJO/Minneapolis — has
gone totally Gold, devoid of any-
thing produced in the last four years.

Obviously, the Classic Country
format is by no means new. How-
ever, it has almost exclusively been
the domain of AM and fringe FM
outlets. I can think of only two
large-market stations that have tried
the format. When NewCity first
LMAd an FM to go with its Coun-
try KCYY/San Antonio, it
simulcast the Classic Country for-
mat of KKYX (AM) on KKYX-
FM. About a year later it changed
KKYX-FM to 18-34-targeted
KDIL. The other instance is in
Dallas. KSNN (Sunny Country) is

“

Tom Sleeker

We’re only playing
two records

released since 1988.
We don’t want to
play anything [our
competitors] play.

—Tom Sleeker
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different from KJJO in that it plays
songs when they’re about 18 months
old. Besides, KSNN is half of a du-
opoly with Young Country KYNG.

Thus, KIJO-FM has become one
of the first major-market FMs to
program Classic Country as a com-
petitively positioned format in a ci-
ty where a couple of “New, Hot
Country” stations are battling it out.

Competitive Environment

The change came two weeks ago,
after 19 months as “Thunder Coun-
try.”” When it first flipped in fall 92,
KJJO became the market’s second
Country outlet, challenging KEEY.
In May of last year WBOB signed
on, making it not only the city’s
third Country station but the third

KJJO/Minneapolis Music Monitors

8am
ALABAMA/
Can't Keep A Good Man Down
ANNE MURRAY/
| Just Fall In Love Again
HIGHWAY 101/
Whiskey, If You Were A Woman
NITTY GRITTY DIRT BAND/
Stand A Little Rain
LYNN ANDERSON/
Rose Garden
DON WILLIAMS/
You're My Best Friend
RESTLESS HEART/
Pll Still Be Loving You
RANDY TRAVIS/
| Told You So
DOLLY PARTON/
Think About Love
RONNIE McDOWELL/
Older Women
EARL THOMAS CONLEY/
| Can't Win For Losing You
OAK RIDGE BOYS/I'll Be True
HANK WILLIAMS JR./
Born To Boogie
T.G. SHEPPARD/
War |s Hell (On The
Homefront Too)

4pm
RESTLESS HEART/
Why Does It Have To Be Wrong
Or Right
MICKEY GILLEY/
A Headache Tomorrow
OAK RIDGE BOYS/
| Wish You Could Have Turned...
RANDY TRAVIS/
Deeper Than The Holler
BELLAMY BROTHERS/
Sugar Daddy
GEORGE JONES/
He Stopped Loving Her Today
GATLIN BROTHERS/
Houston (Means I'm One..)
EARL THOMAS CONLEY/
Fire And Smoke
RONNIE MILSAP/
It Was Almost Like A Song
HANK WILLIAMS JRJ
All My Rowdy Friends (Have...)
EDDY RAVEN/
Joe Knows How To Live
EDDIE RABBITT/
Drivin’ My Life Away
KT. OSLIN/Hold Me
MERLE HAGGARD/
Going Where The Lonely Go
ALABAMA/
Love In The First Degree
W. NELSON & W. JENNINGS/
Just To Satisfy You
CHARLEY PRIDE/
Roll On Mississippi

outlet aggressively playing “New,
Hot Country.”

By the time KJJO-FM came on,
KEEY had already begun to reposi-
tion itself as “new” and ‘hot.’
Shortly thereafter, KIJO-AM & FM
PD Tom Sleeker says, the manage-
ment team at the time decided to
“sprinkle in some oldies.” He adds,
“That really messed things up, and
WBOB was able to come in and
usurp that position.”

It was in this environment that
KJJO opted for Classic Country.
“All three stations were playing the
same stuff,” says Sleecker. “At the
same time, listeners were comment-
ing positively about the oldies we
were playing. Country is getting
more and more polarized; it’s to a
point where it can’t straddle the
fence any more. You have to be one
thing or the other — current or
classic.

“Our research showed there was
a segment of the audience that was
disenfranchised with the heritage
station in this market, because it was
playing the new music over and over
but none of the classic stuff. It look-
ed like an opening and we decided
to go for it. ‘New, Hot Country’ is
a great format — today’s music is
excellent. But whenever everybody
goes to one side, there’s a void on
the other. We're presenting an alter-
native.”

Just The *75’88 Hits

Toward that end, Sleeker has gone
further than most PDs adopting
Classic Country who continue to
lace their programming with recent
hits. “We're only playing two rec-
ords released since 1988 [Clint
Black’s ‘Killin" Time’ and Garth
Brooks’s ‘Much Too OId’]. We
know our competitors’ libraries on-
ly go back to "89 or '90, and we
don’t want to play anything either of
them play. We're running a tight list
of the biggest songs from 1975-88.

That’s the present plan, although
Sleeker notes KJJO is in the midst
of an extensive music research pro-
ject upon which final decisions will
be based. “This is a new idea,” he
says, “so nobody really knows what
the ‘right’ oldies from the *70s and
*80s are., Few programmers or re-
searchers have even tested them in
the last few years. This major testing
will help us narrow the focus on the
records to play.”

Sleeker says the test participants
are Pl Country listeners of KEEY
and KJJO over 35 years old.
“WBOB is not our enemy,” he ex-
plains. “Actually, it’s an unwilling al-
ly. It’s attacking KEEY on the 18-34
side and we're attacking [KEEY] on
the 35+ side.”” He adds it’s his per-
ception that KEEY has already al-
tered its position since KJJO’s move
to Classic Country. “It sounds as if
it's moved the library cutoff date up

KSON/San Diego invited lis-
teners to its “Tax Day Breakfast
at alocal eatery. Among the offer-
ings: A 97-cent buffet, tax accoun-
tants on hand with all the
necessary forms, and an on-site
US. Postal Service official with
mail bins and stamps to make
sure those last-minuté returns
were properly postmarked.

The big draw was the “KSON
Tax Return Wheel Of Fortune
complete with rule-enforcer the
Grim Reaper. Selected listeners
got to spin the wheel for cash
prizes between $10-$50. Those
landing on spaces marked “You
Owe” had to answer to the GR,
who made them do anything from
sing song lyrics to wave in cars
passing the restaurant.

* WSSL/Greenville, SC so-
licited help from the King to

to 1990 and it’s running promos put-
ting down older country music.”
Though his library at any given
time is relatively small — he prefer-
red not to give a number — Sleeker
says he keeps the sound fresh by pla-
tooning his music and rotating songs
in and out of the active library. He
says he plays few “secondary hits,”
preferring to rotate the bona fide
smashes. His heaviest records turn
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This is a new idea,
so nobody really
knows what the
‘right’ oldies from
the ’70s and ’80s

are.
—Tom Sleeker

over about every 15 hours; the en-
tire library turns over every day and
a half.

KJJO also plays some pre-1975
music as spice, but they’re the huge
hits that would be known by Coun-
try and non-Country fans alike, such
as Patsy Cline’s “I Fall To Pieces™
and Ray Price’s “For the Good
Times.”
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GRIM REAPER MADNESS — KSON/San Diego morning team Tony
Randall (I) and Kris Rochester prepare for the inevitable with their new
pal during the station’s tax day breakfast buffet.

Taxing Promotions

pril 15 — tax deadline day — has become as
-much the focus for creative promotions as any
major holiday. Witness a few of the events.

speed listeners’ tax retums on
their merry way. The morning
team of Ellis & James took their
show to a post office parking lot.
Late filers driving through were
given Tylenol and free Elvis
stamps.

¢ WRVF/Columbus, OH morn-
ing personality Derald Johnson
also broadcast from a restaurant
next to a post office. He, too, pro-
vided stamps. He also awarded
$98.90 to the person showing the
highest amount of taxes owed.

Johnson provided additional
stress relief in the form of IRS
agents who took turns in a dunk
tank. It cost listeners a dollar to
wing one at the taxmen, with all’
proceeds being sent to Washing-
ton to help reduce the federal
deficit. No word on whether the
buck was tax-deductible.

Sleeker is running format “defini-
tion promos” to position KJJO. They
read: ““Until now, the rules of Coun-
try radio in the Twin Cities have
been pretty simple. Either you went
down the dial and heard KI02 play-
ing the same 207 songs over and
over again (song hook) . . . or you
went over to WBOB and heard ex-
actly the same stuff (same hook).
Until now, you'd think no one re-
corded a song until 1990. Well . . .
now the rules of Country radio lis-
tening in the Twin Cities have
changed. Now there’s a radio station
that plays a real variety of country
hits from the legends who made
country what it is today. Set a but-
ton on Classic Country 104. The
rules have changed.”

KJJO’s regular positioning liners
include:

“Your station for real variety.”

Real variety and 20 in a row.”

“When you hear a station playing
the classic the other guys forgot, it’s
Classic Country 104.”

“When you hear Classic Country
in the Twin Cities, you're home.
Twenty in a row and real variety.”

Sleeker says KJJO's jock approach
is like that of a Country station from
the mid-70s or '80s — warm, friend-
ly, and informative. For mornings,
he’s hired former WCCO talent Tim
Russell, who's been in the market
for more than 20 years.
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folks are falling in love with John & Audrey Wiggins

The debut single “Falling Out Of Love” is already on at:

KZLA KIM WSM KEBC  WGTY KMAG WAYZ WMUS KDDK KNca
WPOC  WBEE  KKAT KUZZ KIKF KHAY  KSKS  WEZL  WAVC  WWJO @
KSCS  KMLE  WBCT  WTCR  WOW  WDEN  WAXX  KBUL  KNFM  WYAK R&R Debut

WMZQ  KEEY KRTY  KRST  KNCI KIXQ KDRK  WCUZ  WHLZ  WASK : %
WWWW WRKZ WKML WTDR  KSSN  WROO  KAYD KJLO koro wrcew Billboard 70 - 58
WSIX  WWKA  WPKX  WXBM  KTEX KRRV  WTVY  KXDD  KRWQ  KALF il e e SRS

WTQR WRNS  KBEQ WMSI KFDI KUGN KRYS KTPK KEAN WWNC
KNIX WS0C  WwIoV WTHI WXCL KTTS WBTU WWQQ  KNAX WGNA
KPLX KSOP WYYD  WLWI KWNR  KQFC WUSW  Kv0O WRWD  KOUL
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NASHVILLE THIS WEEK

Artists On (Golf)
Course For Summer

Always donating their time to worthwhile causes, many
country artists will have the chance to brush up on their golf
game while helping others as at least four charity tournaments
kick off in the next few months.

Joe Diffie brings his honky tonk
attitude to the greens for his own
Charity Golf Classic, which takes
place May 23 in Nashville. Spon-
sored by MCI, the tourney benefits
the First Steps program of Middle
Tennessee, which assists children
with special needs. (Diffie first be-
came involved with the program
through his son Tyler, who has
Down syndrome.) Held at the Golf
Club of Tennessee in Kingston
Springs, the tournament will include
a 1994 Ford Mustang as a hole-in-
one prize, various other door prizes,
and two shotgun starts. For more in-
formation, call (615) 383-1000.

® The second annual Celebrities
Fore Kids golf tournament has been
scheduled for June 6 at Nashville’s
Woodmont Country Club. Vince
Gilt and others will tee off to help
raise money for the Franklin cam-
pus of the Tennessee Baptist Chil-
dren’s Homes, which houses
orphaned, neglected, and abused
children. A silent auction will fea-
ture the grand piano used in Garth
Brooks's new video, “The Red
Strokes™; a brick from the now-
demolished Cavern Club in which
the Beatles were discovered; and
other collectibles from artists such
as John Anderson and Diamond
Rio. Those interested in par-
ticipating should call (615) 377-6551
by June 1.

® Tracy Lawrence will host his
annual Celebrity Golf Tournament/
Concert during Fan Fair week
(6/10). The event will include a din-
ner and awards ceremony for the
golfers as well as an all-star concert

COUNTRY

FLASHBACK

1 YEAR AGO

@ No. 1: “Tonight | Climbed
The Wall” — Alan Jackson

5 YEARS AGO

® No. 1: “If | Had You”
— Alabama

10 YEARS AGO

® No. 1: “To All The Girls I've
Loved Before”
— Julio Iglesias
& Willie Nelson (2nd week)

15 YEARS AGO

® No. 1: “Where Do | Put Her
Memory” — Charley Pride

20 YEARS AGO

® No. 1: “Very Special Love
Song” — Charlie Rich
(3rd week)

and celebrity auction. Celebs who
have signed on to golf include Doug
Supernaw and Troy Aikman;
Lawrence will be joined onstage for
the post-tourney concert by Toby
Keith, Davis Daniel, Neal McCaoy,
and several special guests. Auction
participants will be able to bid on

GUITAR MAN — Mike Henderson {c) beams with joy at the sight of
the new custom-made 12-string Rickenbacker guitar he's just receiv-
ed from RCA/Nashville. Henderson recently performed a showcase at
Nashville's Ace Of Clubs to celebrate the release of his RCA debut.
Enjoying Henderson's set are RCA/Nashville VPIGM Thom Schuyler
(1) and RCA President Joe Galante.

everything from Dwight Yoakam’s
boots and Billy Ray Cyrus’s jeans
to a Travis Tritt platinum album
and a basketball autographed by
Charles Barkley; proceeds will go
toward building materials for a safe
house for women. For more infor-
mation, call (615) 254-5925.

¢ Vince Gill’s second annual Vin-
ny Pro-Celebrity Invitational golf
tournament will be held August 1-2
at the Golf Club of Tennessee. The
two-day event, which includes pro-
am and celeb-am tourneys, will be
capped off with a concert by Gill
and MCA labelmate Trisha Year-
wood. The Junior Golf program of
Tennessee will receive proceeds
from the two tournaments; tickets
will be available June | from Nash-
ville Ticketmaster outlets. Inciden-
tally, Gill also will host the Sara Lee
Women'’s Classic in June with Joe
Diffie.

The Direct Approach

Direct Records, which markets
new recordings by high-profile art-
ists via infomercial, is releasing two
new albums by Barbara Mandrell.
“Acoustic Attitude” features new all-
acoustic arrangements of Mandrell’s
hits *Sleeping Single In A Double
Bed,” “If Loving You Is Wrong (I
Don’t Want To Be Right).” and “In
Times Like These,” among others.

The other LP, “It Works For Me”
(which was co-produced by Brent
Rowan and utilizes Mandiell’s road
band for the first time ever on an
LP), contains new songs including
Mandrell’s cover of Van Morrison’s
“Have 1 Told You Lately” Both
recordings were introduced via a
half-hour infomercial on TNN
which debuted last week. The show
will ultimately air on other cable and
network affiliates; the albums soon
will be availabie through regular
retail outlets as well.

TNN Specials, By George!

Former Miss America/CBS com-
mentator Phyllis George will host
a series of TNN specials beginning
in June. “A Phyllis George Special,”
which spotlights personalities from
the TV, film, country music, and
sports fields, kicks off with inter-
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views with President Clinton, Na-
omi Judd and Richard and Kyle
Petty. The one-hour show will air
June 22,

In other TV news, the crew from
ABC-TV’s “Good Morning Amer-
ica” will tape the show from Nash-
ville’s Grand Ole Opry House next
week. Among the highlights: an in-
terview with Alabama.

A New Country Star

The country music-themed Coun-
try Star restaurant is set to build its
flagship cafe at L.A’s Universal
Complex. Groundbreaking for the
new restaurant will be held May 3,
the day of the Academy of Coun-
try Music Awards; many stars, in-
cluding Billy Ray Cyrus, will be on
hand. The 14,000-square-foot eatery
will house a Boot Walk of Fame,
three video walls, a showcase stage,
and interactive kiosks where patrons
can access information on their fav-
orite country artists. It will also have
a gift shop stocked with artist mer-
chandise. Other restaurants are plan-
ned for London, Orlando, Chicago,
and Japan.

No Pain, No Gain

Toby Keith remembered why he
got out of professional athletics and
into music recently when he broke
his ankle during a University of
Oklahoma alumni football game.
The former lineman for the USFL's
Oklahoma City Drillers broke his
ankle on the last play of the game
and had to have a pin inserted dur-
ing surgery. Although he had to can-
cel a concert appearance at
Nashville’s Starwood Amphitheatre
last weekend, Keith plans to resume
his touring schedule this weekend.

Bits & Pieces

Kathy Mattea got some help
from Jackson Browne on her ren-
dition of “Rock Me On The Water,”
which she recently recorded in
Nashville. The song will appear on
the “Red, Hot & Country” AIDS
benefit album due out this summer
... Earlier this week John Mi-
chael Montgomery was given the
key to Nicholasville, KY, his
hometown, as part of a tribute to
him. The city declared April 26

s ————

THE BOTTOM LINE — Arista/Nashville artists Pam Tillis and Lee Roy Parnell recently performed a showcase
at New York's Bottom Line. On hand for the occasion were (I-r) Arista VPs Len Epand and Ken Levy, Exec.
VPIGM Roy Lott, President Clive Davis, Tillis, Parnell, Arista/Nashville VP Jack Weston, BMG Distribution Presi-
dent Pete Jones, and Arista Sr. VP Jim Urie.

“John Michael Montgomery Day”
. . . Doug Supernaw, Kathy Mattea,
and Mark Chesnutt will tape an
episode of “Vicki!” May 2. . . Jon
Brennan, the aspiring country
singer on MTV’s “The Real World”
series last season, has signed with
Ken Stilts for management and the
Agency For The Performing Arts
for booking.

—Lorie Hollabaugh

Well-
Heeled
Single

ambling that PDs would
G be as pumped as they are

about Restless Heart's
new single, "Baby Needs New
Shoes,” the high-roliers RCA/
Nashville's promotion department
sent selected Country stations a
singie white high-heeled shoe lac-
ed with a copy of the new tune.
No doubt this Cinderelia story will
knock radio’s socks off.

Prime Promotion is @ recurnng feature that
SpOthghts a particularly imagmative attempt to
capture Country programmers’ altention.
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EARLY RETURNS
Winter Of Content . . . So Far

t presstime, the Winter '94 Arbitron numbers
were just starting to waft across my desk. Here's
a look at the earliest returns.

BLOOMQUIST

Arbitron Denies Anti-Talk Script Bias

“It’s all a big misunderstanding . .

That was Arbitron’s

response when Keymarket Communications claimed the
ratings service’s diarykeeper-recruitment script was biased

against Talk radio.

‘Music’ Miscue?

Earlier this month, Keymarket
VP/Programming Frank Bell fired
off a letter to Arbitron President
Stephen Morris. It blistered Ar-
bitron for using a recruitment script
for the past year that asked poten-
tial diarykeepers who had listened
to the radio during the past 24 hours,
“What type of music did you listen
to?”

66]

If the
communication took
place the way
Keymarket says it
did, | think it was a
slip of the tongue —
or the ear. The
claim that this has
been going on since
March 1993 is false.
—Thom Mocarsky
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Bell complained: “As the licensee
of five News/Talk radio stations
(with two more on the way), we find
it horrifying that your screening pro-
cess — in an attempt to ‘loosen up’
potential respondents — would in-
troduce the notion that radio is

strictly for music. This leads us to
ask the following: How quickly can
you fix this foolishness? When do
we get our money back for the past
year's tainted surveys?”

The letter also voiced concern that
Arbitron used outside firms to
recruit survey participants. ““What
type of security measures exist to
maintain the integrity of the sam-
ple?” asked Bell. “When the going
gets tough, do these companies sim-
ply recontact their database of prior
participants?”

‘Slip Of The Tongue’

Bell's complaint was based on a
telephone call from an interviewer
working under contract for Arbitron
to Keymarket's WLMG & KMEZ/
New Orleans OM Nick Ferrara.
Ferrara became suspicious about the
call when the researcher apparently
failed to ask the standard screenout
question of whether Ferrara work-
ed for a radio or TV station.

Arbitron VP/Communications
Thom Mocarsky dismisses Fer-
rara’s experience as a ‘“‘misunder-
standing,” adding, “If the com-
munication took place the way [Key-
market] says it did, I think it was a
slip of the tongue — or the ear. The
claim that this has been going on
since March 1993 is false”

Mocarsky also contends the cor-
rect script doesn’t mention music —
it calls for the recruiter to ask poten-
tial participants what radio stations

66/

We find it horrifying
that your screening
process — in an
attempt to ‘9oosen
up’ potential
respondents —
would introduce the
notion that radio is

strictly for music.
—Frank Bell
99)

they've listened to in the past 24
hours.

Close Supervision

Mocarsky says the use of outside
recruitment firms also is a non-issue
because outside interviewers are
equipped with Arbitron software and
are closely monitored and supervis-
ed by Arbitron staffers. “Every in-
terviewer is monitored at least once
a shift,” he notes. “If there was
something systematically wrong,
we'd have caught it”

But those explanations don’t wash
with Johnny Andrews, VP/GM of
Keymarket Talker WWL/New Or-
leans. I find it impossible to accept
[that Ferrara's experience was uni-
que],” says Andrews. “Nick is a
veteran of this industry. 1 don’t
believe he would have misheard
what he was told. This [interviewer]
asked that question at least once that
night. How long has this been go-
ing on? A week? A month? A year?”

__WLS Rushes Forward

Perhaps the biggest winner in
the Winter sweepstakes was Cap-
Cities/ABC’s WLS-AM & FMI/Chi-
cago. The Talk combo scored a 51
12+, good enough for a best-ever
fourth-place finish. The station
was No. 1 12+ in middays —
thanks in large part to Rush Lim-
baugh — and finished third in PM
drive.

WLS finished seventh among
25-54s, scoring a first-time victory
in that demo over crosstown
Tribune outlet WGN. Despite a
7.762 stumble that knocked it out
of first place, WGN retained its
12+ lead over WLS, finishing se-
cond with a 6.2.

66,

Still, WLS OM Drew Hayes was
ecstatic. “When we started five
years ago, WGN had a mid-10
share and we had a mid-one
share. Today, we're at five and they
have a six. It proves the audience
has been fragmented by our suc-
cessful station marketing.

“This station is loaded with per-
sonalities who, over time, have
captivated listeners and come to
reflect the attitudes of this city.
We've been No. 1 with cab drivers

for along time — I'm glad to see
our success is finally being
reflected in the ratings”

WJFK, KYW Impressive

While it was flat overall 12+
(4.54.4), Infinity’'s WJFK/Washing-
ton turmed in an impressive mid-
day performance. |n that daypart
— which features three hours of
G. Gordon Liddy sandwiched be-
tween the Howard Stem and Don
(Geronimo) & Mike (O’Meara)
shows — the station finished No.
1in men 18+ with nearly an eight
share. More impressively, WJFK’s
midday tineup finished second in
persons 25-54 with more than a
six share. Powered by that perfor-

We’ve been No. 1 with cab drivers
for a long time — I'm glad to see
our success Is finally being reflected

in the ratings.
—Drew Hayes

t

mance, the station finished fourth
among 25-54s overall.

Just up the interstate, Group W
all-News powerhouse KYW/Phila-
delphia skyrocketed 68-10.0 12+.
Says VPIGM Roy Shapiro, “We
had a lot of bad weather this win-
ter, which makes for good pro-
gramming for an all-News station.
Not every News station's had that
kind of increase, but KYW has a
long-established imaga [as an in-
formation source]”

Compound Audience Interest

VISNEYTALK

Call Frank McKenna

212-456-5688

B OB

N KER

LIVE SATURBAY & SUNDAY 4:00 - 7:00 PM (ET)

SABC RADIO NETWORKS

WARAN - ericanrackelister-ecom
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AIR TALENT SERVICES
EARN WHAT YOU DESERVE!

Are you an air personality stuck in a small or medium market? Is
radio a job for you or a career? Cun your P'D give vou the
specialized knowledge you'll need to succeed? I have worked
MORNING DRIVE in NEW YORK, PUHILADELPIIIA,
MINNEAPOLIS, PIHOENIX and DENVER. 1 started in a market
that was not in the Top 100 and reached New York in four years!
I'll work with you one on one! Aikman has one, Barkley has
one, and you need one, 1vo! CALL TODAY and I'll show you how
AFFORDABLE icis to have your own PERSONAL COACII.

CONSULTING SERVICES FOR RADIO PERSONALITIES.

Marketjumpers 610-995-0766

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 « Los Argeles, California
900489...or leave complete address at (310) 476-2091...or via fax
at (310) 471-77621

AR AR ARA N AL A LN AR A SAAARRIININNENY

........

222228

LILIIZ 2 rEdGdEARavuRaAdRNaaA TLLITTL 2RI L P d
PERSONALITY RADIO . . . by Dan 0O'Day

THE book for disc jockeys who want to make the most out o their careers! Jjob Hunting,
Contracts. Show Prep, Creating Character Voices, On-Air Telephong Calls, Morning Show
Critiques, The Program Director As Disc Jockey, Finding & Developing Air Personalities,
Management & Personalities, and MUCH more! PLUS interviews with Rick Dees. The
Greaseman, Howard Stern, many others! CRAMMED with ideas, tips & techniques for the
radio personality who wants to get tc the top . . . and stay thers. 259 pages: $29.95
(Canada: $34.95 U.S. Funds. Overseas $41.95) Mail payment to:

O’LINERS 11060 Cashmere Street, Suite #100 « Los Angeles, CA 90049
vvvvv dgeddestesaedtecdededssadatttereestedaqndesddgdttacidced

MONITOR New York, Los Angeles, Chicago
and Dallas-Fort Worth stations by telephone!

Aircheck the nation's top broadcast markets live, off-air
from any touch ne phone. Call or fax now for information
and free 24-hour access o our Dallas-Fort Worth listen line.

MEDIA DIALUP ¢ 214-330-8393 » 214-330-7060 Fax

Hear the new Q104.3 in all airshifts as well as the same for K-Rock
and WNEW on "ROCKIN' THE APPLE.” a 100 minute produciton of CJA
delivered on hi-bias tape for $7. Still available for $6 each are
#0142 Big Apple Bytes of 2-100, WPLJ, WDRE. Hot 97 and Mix 105,
#130 Lander’s First NY Zoo: #131 Scott & Todd's Year end show
#137 All-Imus; #140 Al-Greaseman: #74A The Last Days of WNEW:1130;

#1 The first 10 days of Mojo Radio

CJA BOX 126, LINCROFT, NJ 07738 or call
1-800-357-TAPE for 32 page listing of current and archive fapes.

MAJOR MARKET AIRCHECKS

(All tapes $7 each...overseas add $1 per tape)

#C-46...DETROIT COUNTRY! (All Dayparts WYCD, WWWW)
#C-43...COUNTRY! (All Dayparts WYNY/NYC.. KPLX/Dallas)
#137...CHR! (All Dayparts WHYT/Detroit.. KQKQ/Omaha)
#136...AC! (All Dayparts Detroit's WNIC, WKQI)

#135...DETROIT MORNINGS! (AOR's WRIF, WCSX.. Oldies WOMC. .
CHR WHYT...AC's WNIC, WKQI.. Urbans WJLB, WMXD)

#128 (NYC CHRs PLJ, QHT) #127 (NYC AC) #126 (NYC AM DR.)

For Free Catalog, Subscription info, or charge
Visa/MC, call 913-492-1711
HECHT ENTERPRISES, Box 45328, Kansas City, MO 64171.

Jess Cain'WHDH, 1963.. Jim Kerr's 20th anntversary
in NYC .. Johany Williams-KH], 1965 WHTZ's
“Love Phones” with Jagger & Dr. Judy, 3/94. the finale of
Radio Luxembourg, 12/92.. John Wesley Harding-
WIBG, 11/72. Jim Nettleton' WOGL, 3/94. ..

Our catalog lists more than 2800 airchecks; send $10.00.

MAN FROM MARS PRODUCTIONS
159 Orange St., Manchester, NH 03104-4217

PLANET AIRGHEGK

#0050 - WIOD/Don & Mike, WPQW/Don Cox, WHTZ/Chio, Lovephores,
WQHT/Baltazar, WXRK/Greaseman, WKSS5/Michael Maze, WTIC-FM/Rene,
WKCHKelly Nash

F0051 - WFAN/Don Imus, WXRK/Howard Stern, WHTZ/Zoo. WPLJ/Scout &
Todd. Rocky Allen, WMXV/jim Kerr, WRKS/Foxx & Webb, WBLS/Lopez &
Leonard, WEBE/jimmy Grey, WQHT/Ricky Ricardo

#0052 - WIOD/Neil Rogers, Randi Rhodes. KFRC-FM/Howard Hoffman
WHTZ/Elvis Duran, Kid Kelly, WKSS/Gary Craig. WTIC-FM Kelly & Kine
WHYI/Bobby Mitchell, WQH T/jeff Thomas, WPLR/Smith & Barber.

$6.50 each or all 3 for $18.00 Free catalog! Make check payable to
STEPHEN EHRBAR, MR. RADIQ'S AIRCHECKS, PO. BOX 1393, MILLER
PLACE. NY 11764-8172 (S16) 821-3107

BLANK TAPES

MAXELL XLIIl BULK

CUSTOM LOADED BULK CHROME CASSETTES
PREMIUM QUALITY, HIGH BIAS CASSETTE TAPE
FOR MASTERING AND/OR ORIGINAL RECORDING

Quantity] C10| C20| C30{ C45| Ce0] C90
100 53 | 57 | 62 | 73 | 85 | 1.10
500 35 | 40 | 46 | 53 | 66 | 94

LENCO clear 5 screw shells 100 piece min. per length.
Boxes,Labels,J cards,& custom lengths available.
Masters of Blank Tape Mail Order!

All Major Brands-- TDK,Maxell,Sony,BASF etc.
BEST Prices/Service--CALL or write for Free Catalog!

Multi-Media Supplies for the ENTERTAINMENT Industry!
SOLD NATIONALLY BY...

(=) SONOCRAFT

520 MAIN Street, Boonton, NJ 07005
Fax (201) 335-4562 ask for Ed Stern (800) 274-7666

COMEDY

DEMO: 303-733-5850

J€ PRE-PRODUCED COMEDY BITS EACH WEEK
COMMERCIAL PARODIES, WEEKLY CHARACTERS, FEATURES, DROP.INS
PLUS "MIX-OUTS" - YOU ADD YOUR VOICE TO THE FULLY PRODUCED BITS!

FREE SAMPLES
GRAT JOKES!!
GREAT PRICES!

FAX # 813-454-6828
CALL 813—454—76_85J

DAVID SAYH'S

FEATURES

Y ] o
“WHEN A MAN LOVES A WOMAN”
interviews with
Andy Garcia & Meg Ryan

Free Satellite Defivery Hard Copies Available
Contact Lori Lerner at (310) 457-5358

L_ Ca/; ::i:)? )/i:ts;,f. g/raesegi::::eit:'ews ___‘
IDs, JINGLES, SWEEPERS
SWEEPERS.ID'S.LINERS.PROMOS

Get a leg up...and drown \
your competition! N\P}

’ u
/{ﬁhé,& M MAC PRODUCTIONS

“Gets a lot said for your station” ™
COUNTRY MUSIC IS HOT
AND SO IS MAGC PRODUCTIONS

1-800-659-9567 “ii

YOUR CONCEPTS - YOUR PROMOTION  YOUR BUDGET
ON COMPACT DISC!

o

o

N
~
3\
&
g
"4

IS PLEASED To OFFER VOICE TALENTS:
SAN FRANCISCO'S WiLD 107 RENE TAYLOR
SEATTLE'S STAR 101.5 WENDY CHRISTOPHER

LINERS + STAGERS * PROMOS + FULL SERVICE GRAPHIC DESIGN

caLL now For Free cevo ( 800) 655-3609

" SCREW THE INFORMATION HIGHWAY.
GET ON THE ROAD TO GREAT COMEDY!

Songbeds, plus Custom Drops. The “on ramp” AC.

ACN's wheels never stop turning with topical
bits delivered via CD and satellite, The Best
Gold Library in the industry, Workparts and

Knumber is 203-384-9443 for a free demo. ..

_J

AMERICAN COMEDY NETWORK J

FEATURES

TAKING SPORTS A

LiTTLE LESs SERIOUSLY

NBC’s
Bob
Trumpy

| takes you
E behind the
| scenes for
~ bigger
laughs and better results.
To join the Trumpy Team,
2 the winning number is

513-528-3375
Bul'bankls 431 OHIO PIKE, SUITE 311
Creations  513-528-3375

CINCINNATI, OH 45255

S ATTAVIVAR= 18 R121A 1042101 42101101815 I0) AVA S 0] 0]

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace {per inch):

Per insertion

1 time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Wilt include camera-r2ady logo or line art if provided. Deadline for
Marketplace ads is ncon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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PROMOTIONS

IDs, JINGLES, SWEEPERS

_ SPEGIAL LIMITED OFFER

Get 7 CDs crammed with hundreds of great music beds and
production elements for one low buyout now! Only $495!!

30-day money back guarantee. For an instant recorded

phone demo call now
G M I (206) 633-7107
MEDIA GROUP then press |£53

MAILING LABELS
RADIO STATION DATABASE

Addresses guaranteed 99.5% deliverable!
Includes format, market size, phone numbers
and Arbitron ratings. Over 7000 FAX numbers,
Also group mailings to P.D.'s & G.M.'s
THE RADIO MALL

(612) 522-6256

RADIO STATION DIRECTORY
Database for Mac/IBM computers

Over 11,700 stations, Prints mailing labels
Only $99.95 (incl. 3 Qtrly updates)
Visa/MC

1-800-626-2360 ext. 300
info: (303) 592-3780

BBH SOFTWARE INC.
MUSIC SOFTWARE

AFFORDABLE
Music Software s Lese

Features & Flexibility PD’s want at a
price even small markets can afford.
For More Information call:

HALPER & ASSOCIATES
617-786-0666

PRODUCTION musIC

"For ad-production if's an absolute must!"
Jay Michaels, Production Manager, WZZK, Birmingham, Alabama

AD detonator

30 original music beds that'll set
your ads on fire! Fits all formats

CALLNOW
1613) 548-4680

PROGRAMMING

BUY-OUT

The GREEN
HORNET

Radio Mystery Series

IS BACKON THE AIR!

Now aveliable for tocal purchese

CHARLES MICHELSON, Inc.

9350 Wilshire Boulevard, Beverly Hills, Ca. 90212 « (800) 648-4546

J*U*M+B+O

EVENT TAPE"

Recyclable

Plastic
L ]

MC & VISA
Accepted

FirstFlash!
Lt N EM
1-800-213-5274

6307 Constitution Drive » Fort Wayne,IN 46804 = U.S.A.

READER SERVICES

"SALES STRATEGY”

A Radio Management
Handbook For The 90s...
by R&R columnist Chris Beck

Call R&R to order your copy.
310-553-4330  [ouony

“Pus Postage and Hondling .
81/4 % Tax for CA Residents s 17.50

VOICEOVER SERVICES

[MAGE ENHANCING VOICE
AN EAR FOR ALL FORMATS
FULL/DRY TRACKS FOR RADIO/TY

Temple

producetlons

818:752-8101

TELEPHONE ¢ F A X

When every word countls...

IKRIS ERIK STEVENS]

Riveting Image Liners
300-231-6100

Cean Caldwell ...

AR 610/640-5899

PROMOS A%/ 19:4 ;8

Z100 NEW YORK = Y100 PHILLY = KISS-FM DALLAS
DIGITAL NULTI-TRACK

JUST SIGNED!
WAAF BOSTON

FOR HOT NEW DEMO
CALL:

GET THE INFORMATION
ADVANTAGE...
A 3-day advance on the hottest news, business,
promotions and ratings trends...plus hot Street Talk.
Try it free...Call R&R today. 310-553-4330

SHOW PREP

| (415) 472-5625

Artist information that fits your format:
CHR - AC - Country — AOR - New Rock...

Galaxy is filled with topical information like:
News & Trivia, One-Liners, Star Trax,
Daily Calendar and much more!

™ - alax |

— SHOW PREPARATION —

Call and try a free issue today!
(214) 233-4393 (FAX) 233-4392

| FAX (415) 472-1686

404487602287

VOICE & PRODUCTION SERVICES

a«lte BOBBY
OCEAN: INc.

DEMO (415) 472-7045

WEATHER SERVICES

The most accurate forecasts in radio
1 plus top personalities. Exclusive

and highly promotable.
Call (814) 234-9601 x409 today!

Accu-Weather

masTERE .
VOLUME only $99

We offer the finest custom music, jingles, and music
for advertising at affordable prices. Demos available

} CALL: 800-484-8817 exi. 6269
© BOY! PRODUCTIONS

Why would you hire a pretty face from Hollywood
for your Radio Station Promos, Liners, and IDs?

R “Because She’s Got Great Pipes!”

The producers of the 65th Annual Academy Awards think so.
Randy’s the first female announcer ever to do the show.
“Hooked On Phonics” thinks so. *“Call 1-800-ABC-DEFG.”

RANDY THOMAS

Wonder how many of those she sold?

For a free demo call (818) 501-7201

T wwvrw-ametricanrachehtetrerr-eom

T—
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OPENINGS OPENINGS OPENINGS

NATIONAL

FEMALES-FEMALES-FEMALES!

We just can't seem to fill the constant job orders we receive from radio stations for female talent.
NATIONAL, the acknowledged leader in radio personnel placement since 1981, receives an average
of three calls per day just for female talent... news...announcers...production. Where are you?
We need you. For complete registration information, if you are seriously looking call:

NATIONAL BROADCAST TALENT

Churban WRBB-FM seeking morning and afternoon ATs. T&R:
WRBB, Bob Starck. 360 Huntington Ave #449, Boston, MA
02115. EOE (4/22)

NARB AR R N AR AR e adr e

Evening rocker needed to dominate Washing-
ton, DC! If you do great basics, put a personal
id bent on liners, sound killer every time you crack
W the mic, do awesome production and great ap-
pearances, send a package that proves it to:

Baltimore CHR seeks top flight mor-
ning show talent immediately. If you
have 3 years of morning show exper-
ience and a proven track record, send
T&R to Russ Allen, Program Direc-

. and minorities encouraged. 105.9 WCXR is an
tor, Radio One Of Maryland, Inc.,

equal opportunity employer. ABSOLUTELY

®
L]
L]
"
*
"
»
»
»
»
L
L
"
L]
"
L
1

1111 Park Ave., Penthouse, Baltimore, 4] NO CALLS!
(205) 608-0294 MD 21201. No phone calls please. || o
EOE LR E R R R R R

NEWS/TALK
Growing news/talker seeks talented morning
host to do news magazine/open phones pro-
gram. Must be upbeat, mostly non-abrasive
and entertaining. Send tape/resume to Radio
& Records, 1930 Century Park West, #220,
Los Angeles, CA 90067. EOE

W .
W MArE Job Tip Sheet X @

“‘ PUBLISHING TWICE A WEEK!! TWICE A WEEK!! SOUTH |

We're the largest, most complete job listing service in radio averaging over 350 of the hottest jobs weekly
in all marketsiall formats for air talent, PD.. M.D., news, talk, production, promo & more. 22 years of
on-air experience helps me understand your needs. Compare us & you'll see the Oifference! We're BIG-
GER, BETTER. & FASTER! Remember . . . your career is our business!

CALL US FIRST! 800-231-7940

WZGC-FM seeks killer Classic Rock night talent. T&R: WZGC,
Brian Birr, 1100 Johnson Ferry Rd. #593, Atlanta, GA 30342.
EOE (4/22)

Legendary CHR KZ103 seeks program director with shift attach-
ment. T&R: WWKZ-FM, Jeff Shaw, 3200 W. Main, Tupelo, MS
38801. EOE (4/22)

937 WILD GINGER TRAIL
WEST CHICAGO, IL 60185

THE INDUSTRY'S #1 JOB PROVIDER!

Call: SBOO-29% 7 - FAST7 Hear Free demo!

v Get the Hottest job leads FIRST! Super Low
v’ Instantly updated! + Open 7 days! monthly

Top 40 KWTX-FM Waco, TX seeking moming show sidekick. Ex-
perience necessary with news and promotions. T&R: KWTX, Tom
Martens, PD, Box 2636, Waco, TX 76702. EOE (4/22) "

KISS-FM seeks PD/morning AT for 100,000 watt Hot AC. T&R:
KISS, Brett Hall, 407-B Parker Rd., Jonesboro, AR 72401. EOE
14/22)

WSM Radio, located in Nashville, Tennessee
is looking for an overnight news anchor. Qual-
ified candidates will have a minimum of one
year on-air news experience, excellent writing
and jornalistic skills with the ability to inter-
view and ad-lib on-air. Wk offer a competitive

PM . driver sought at. Country KIX 103 Parkersburg, WV Produc-
tion, remotes important. T&R: WXKX, VP/Programming, Box 368,
Parkersburg, WV 26102. EQOE (4/29)

rate!!!

Instant Access inc.

PDs: Voice ads FREE 708/581-2700 Chicago, IL

AIANVNVINAAA

T H= =P¢3
The Edge continues to grow. We've started
up six Modern Rock stations in the past

two years, and there’s more to come. But
we need to staff these stations with peo-

ple who GET IT - morning shows, air tal-
ent, program and music directors,
production and promotion directors, and
even salespeople. Send tape and resume
to Jacobs Media, 29777 Telegraph Road,
Suite 2355, Southfield, Michigan 48034.
EOE M/F/VH

‘IIIIIIIIIIIIIII’

INSTANT SUCCESS!

Last week, within hours of registering, Trent was
being interviewed! See why they say we're more
’ aggressive; because we have an incentive to find
’ jobs for Jocks, News, PD's, etc. And with our
’ assistance, you'll know if you're getting the best
’ offer. PLACING TALENT NATIONWIDE — CON-

’ FIDENTIAL.
SHETEY

-II

’II (407) 679 8090 o }

/
?
;
’
/

Director of Operations. A great op-
portunity exists for the right take
charge person. Use your program-
ming and management skills to
run the operations of one of Metro
Traffic’s premier offices. Work with
talent, budgets, and dozens of
radio stations. Send resume to:
Radio & Records, 1930 Century
Park West, #152, Los Angeles, CA
90067. EOE

AC STATION SEEKS

PROGRAM DIRECTOR
Must have proven ability to develop and
execute a strategic plan to build a
strong ratings position compatible with
overall station goals. Proven ability to
win in a competitive market. Comfort-
able with market and music research,
consultants and directing talent. Air-
shift. Reasons, resumes and tape to:
Radio & Records, 1930 Century Park
West, #137, Los Angeles, CA 90067.
EOE

JOEL RAAB ASSOCIATES

o

Country
Programming/
Marketing

try start-ups in the top 75 markets:

ence preferred.
phones and bits.

CHR talent encouraged to apply.

Please specify which position you're ap-
plying for. T&R’s and references ASAP (no
calls please) to: JOEL RAAB ASSO-
CIATES, 760 N. Woodboume Road, Suite
D, Langhorne, PA 19047-1370.

We have three positions avaitable at Coun- %

1. CHR type hip moming co-host. Must
be strong with phones. Moming experi-

2. Upbeat, hip midday talent strong on

3. Evening talent also strong on phones.

EAST

Legendary S0k watt AM Country
looking for PM drive/asst. PD. Know-
ledge and love of Country music, new
and old, mandatory. Stable company,
good benefits. T&R ASAP to Andy
QOatman, KVOO, 4590 E. 29th St.,
Tulsa OK 74114. EOE

f

salary, excellent benefits, and a challenging pro-
fessional and rewarding organization. Qualified
candidates send resumes and tapes with cover
letter and salary history to: Manager, Employ-
ment, Gaylord Entertainment Company Com-
munications Group, 2806 Opryland Drive,
Nashville, TN 37214. We are an Equal Oppor-
tunity Employer.

Lafayette, Louisiana's #1 station, 945
KSMB, is looking for a hot, up-and-coming
7-12 air personality. Minimum three years’
experience. CHR is alive and very well here
(#1 12+ , tied #1 25-54). You must EX-
CEL in production (meaning, make our
2-track studios sound like KIIS-FM's!).
Working here is fun! You'll get remotes,
personal appearances galore and...the
competition down the road will constant-
ly talk about you (only thing is, no one
hears it!). Save the phone call and do this
instead...Ovemiight a tape including your
production and promo samples, resume
and PHOTO to: Bobby Novosad, PO. Box
3345, Lafayette, LA 70502. EOE

N\

MIDWEST

KLDZ, Oidies 95, seeks midday personality/creative services direc-
tor. T&R: KLDZ, Dallas Michaels, 1230 “0” St. #311, Lincoln, NE
68508. EOE {4/22)

Knock out momings for new FM. Topical. local. fun, mature. T&R:
KBOZ/KATH. Tom Bishop, 1105 E. Superior St., Duluth, MN
56802. EOE (4/22}

AE’s sought. 93rd market. guarantee for right person. RESUME:
WFWI, GSM, 3400 Coliseum East #220, Fort Wayne, IN 46805,
EQE (4/22)

Night personalities sought at KICT. Rush T&R: KICT, Ron Eric
Taylor, 734 N. Maize, Wichita, KS 67212. No calls. EQE (4/22)

KRG! AM/FM combo Grand Island, Nebraska seeks news reporter.
News/writing/anchoring experience. T&R: KRGI, Shawn Schieif,
Box 4907, Grand Island, NE 68802. EQOE (4/22)

Dayparts and news sought for new powerhouse FM.
T&R/SALARY: KBOZ/KATH, Tom Bishop, 1105 E. Superior St.,
Duluth, MN 55802. EOE {4/22)

WTSO0/Madison, Wi seeking news pro able to handle an all news/
takk format and lifestyle FM. T&R: WTSO, News Director, 5721
Tokay 8Ivd., Madison, WI 53719. EQE (4/22)

DETROIT: ALL SPORTS.
HIRING FOR EVERYTHING
Talent. Reporters. Update people. Pro-
ducers. Executive producer And every-

Seeking qualified AEs at leading duopoty. Benetits, 401k, $30-50k.
RESUME: WBBF/WBEE, GSM. 500 B. Forman Bidg., Rochester,

NY 14604. EOE (4/22)

FT salesperson sought for WIDE in Biddeford, Maine. CONTACT:
W/IDE, Ed St. James at (207) 282-5121, after 10am. EOE {4/22)

WXLO, Worcester seeks air talents for PT and future openings.
T&R: WXLO, Personnel Director, 250 Commercial St., Worcester,

MA 01608. EQE {4/22)

“SOURCE: Fall 1993 Arbitron, 124+, 6am-Mid, Mon-Sun J
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thing else, NOW. A Shamrock broadcast-
ing company. Contact; Lorna Gladstone,
c/o WWWW, 2930 East Jefferson, Detroit,
Michigan 48207. An equal opportunity em-
ployer.

Seeking AE for ’70s station in 93rd
market, 2 years’ experience minimum,
strong guarantee for right person, high
growth/management opportunity.
Resume: WFWI Larry Cain, 3400
Coliseum Blvd. East #220, Fort
Wayne, IN 46805 EOE
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OPENINGS

.:%“K

Four-station broadcasting corporation
has rare openings for all airshifts. Hot
Country and Oldies formats. No be-
ginners or clockwatchers. Send T&R
to Steve Powers, Fox Communica-
tions, Box 998, Pocatello, ID 83204.
EOE

Lite 99.7 FM, Bonneville’s top-rated AC
in Kansas City, seeks morning team per-
sonality with ability to do news and music
airshift. Must have minimum 3 years’ suc-
cessful on-air background. Send tape &
resume to: Brad Waldo, 4935 Belinder,
Westwood, KS 66205. EOE

991 KGGI

OPENINGS

BE HEARD NATIONWIDE!!!

Ulilize The Online Aircheck Library!

PDs: Listen FREE! call 708-581 —2700
Talent: For rates & free demo call 708/581-2707

POSITIONS SOUGHT

HAS AN OPENING

Newsperson in the trenches? Can you dig up
those hot local stories? Live, eat, drink news?
Work with the hottest new moming show in
the country... Be part of this incredible team.
Females and minorities enccuraged. Send tape
and resume to: Program Director, 99.1 KGGI,
2001 lowa Avenue, Suite 200, Riverside, Califor-
nia 92507. EOE

Two possible openings: AM drive sidekick and on-air production.
The money sucks. but the PD is a hell of a nice guy! T&R:
KTWI/KTWS, 61884 Avoniea Circle, Bend, OR 97702. EOE {4/22)

Los Angeles moming show producer/KOST 103. Immediate open-
ing. No cails, please. RESUME: KOST, Jhani Kaye, PD, 610 S. Ard-
more Ave, Los Angeles, CA 90005. EQE (4/29)

Classic 93.5 seeks talented, motivated AT. T&R: KLKX, Randy
Hood, 570 E. Ave. Q-9, Paimdale, CA 93550. EOE (4/29)

Legendary calls. Large Northern California market seeks establish-
ed AOR PD. T&R: KHOP. Scott Mahalick, 3401 Dale Rd. #700,
Modesto, CA 95356. EOE (4/29)

Citadel Communications® heritage Classic Rock KKFM seeking
PD/PM driver. T&R: KKFM, Paul V. Ehlis, 411 Lakewood Circle,
Colorado Springs, CO 80910. EOE 14/29)

=
NFL, NBA, NHL. Can you talk it? West ]
Coast lifestyle. Wanted: Dynamic sports
talk hosts. Pros apply. MalesFemales send
I tape, resume and picture to: Radio &
Records, 1930 Century Park West, #219,

Los Angeles, CA 90067. EOE I

[ [/
[}
sy
Powerful Sacramento Country-Country-Hot
Talk trombo updating personnel files. All shifts,
production, board-ops, etc. Team players first,
raw talent second. T&Rs in confidence to: Lar-
ry Pareigis, Operations Manager, KRAK/
KNCI/KHTK, 1436 Auburn Blvd., Sacramen-
to, CA 95815. Women and minorities encourag-
ed to apply. EOE

Creative production director wanted for
Top 5 market Rock station. Write and pro-
duce original promos and positioning state-
ments/daily commerical production. T&R:
Radio & Records, 1930 Century Park West,
#221, Los Angeles, CA 90067. EOE

KGLL/KTRR is currently accepting
applications for sales executives. We
are seeking candidates with sales
background. Radio sales experience
is not a must. Please forward resumes
to: Duchossois Communications,
5125 S. College Ave., Fort Collins, CO
80525. Females and minorities en-
couraged to apply. Duchossois Com-
munications Company of Colorado,
Inc., is an equal opportunity em-

ployer.

WANTED: WORLD
CLASS TALENT
Radio Express, the world’s leading

distributor and marketer of interna-
tional radio programming, an-
nounces a search for the host of a
new show designed for worldwide
coverage.

If YOU are the experienced, tuned-
in radio entertainer ready and able to
help launch this exciting new project,
please call 1-310-575-5072 from any-
where on the planet (on a fax ma-
chine touch tone phone) to order
voice test copy and mailing in-
structions.

KTOM/Salinas-Monterey seeking PT weekends. T&R: KTOM,

Johnny Morgan, Box 81380, Salinas, CA 93901. No calls please.
EOE {4/22)

Southem Califomia combo seeks sales manager. Motivator, track-
ing, accountability and passion for sales. RESUME: KMIX/KHJ,
Box 1152, Lancaster, CA 93584. ECE (4/22)

Arizona: Small market Country music station near Tucson seeks
morning personality for adult audience. T&R: KAVV, Paul S. Lot-
sof. Box 18899, Tucson, AZ 85731. EOE (4/22)

POSITIONS SOUGHT

Young, energetic AT with great pipes. AC, Country, Oldies ex-
perience. Midwest/southeast preferred. The future is now!
AARON: {513) 593-5010 ext. 367. (4/22)

Bright, brassy, bold female. Eight years+ seeking hot slot, medium
to large market, bright, brassy, bold station. STACEY: (517)
356-1911. {4/22)

18-year pro seeks morning drive. Character voices, bits, phones,
etc. Prefer northeast/midwest. Profitable small markets welcome.
CHUCK: (716) 883-2404. {4/22}

Two hundred and sixty-four-year-old man seeking on-
airfwriting/production. Prefer nights. Must be home before sunrise.
BILL: (501) 365-0861. {4/22)

High-energy, positive, personality, attitude . . . everything! The
sky-no limit! Seek announcing, programming, production. Perfec-
tionist, relatable, prime, naturally humorous. GEE: (405)
722-8720. (4/22}

Seeking gig in Atlanta! Experienced in several formats. Strong
production and tight board work. J.R.: (404) 449-7862. (4/22)

29-year major market veteran. Experienced programmer, AT and
commercial producer, seeks position in south/southwest. DICK:
{505) 979-0571. (4/22)

This kid is the real thing - Rick's mom. Rick who - Howard Stern.
Momings, evenings, ain't we got fun. RICK: {716) 693-2521.
(4/22)

Bay area sports veteran has some time to spare for challenging
Santa Rosa to Modesto gig. Contact voice of Contra Costa Col-
lege. FRANK: (510) 223-1534. (4/22)

Back in PT after format change. Seek FT eastern AC/Oldies/Coun-
try in medium or major market. 17 years' experience. MARK: (302)
994-3934. {4/22)

Straight out of school and ready to go! Sales, on-air, promotions,
production or reporting. JASON: {405} 733-2511. {4/22)

New Rock, NT, CHR PDs! New Rock AT and talk show producer
with 4 and a half years’ experience ready for FT in Top 100. Call
today. JEFF: (806} 749-5802. (4/22)

Available right now! Hardworking team player with eight years’
experience in AOR. Strong production/promotion. Willing to move!
DAVE: (408) 754-6337. (4/22)

Veteran sportscaster seeks sports director/operations manager
position with college PBP. Prefer midwest. south, southeast. ED:
(909) 369-8862. (3/25}

Professional, hardworking. some expetience. Seeking FT position
in midwest, willing to relocate. RUSSELL: {913) 597-5788. (4/15)

AC stinks| Get me back to an Oldies station before | go nuts!
No liner stations. MIKE: {217} 359-8435. {4/15)

Veteran major market PD/air talent available. Boston, Miami, Den-
ver, Providence, Hartford. AC, Country, CHR. JON: {(303)
340-8363. {4/15}

In here until I'm hired] Computer literate, in radio since 1980, PT
announcing, marketing experience. FT announcing, programm-
ing aspirations. JANET: {502) 895-5388. (4/22)

Recently paroled minority woman seeking morning or night gig
with good team. Will work for pop tarts and tequila, so let’s talk!
JEFF: {619) 320-4327. {4/22)

Minneapolis aftemoon drive talent seeking new format. Possibly
morning show. Perfect addition to team. Smaller market okay.
CHRIS: {612) 488-6070. (4/22)

Cleveland, Ohio. Pr tions/production pro Jerry Strothers is
ready t0 rock the midwest. JERRY: {216) 521-DJDJ. {4/22)

Six-year pro! Stuck working PT at #4 UC station. Seeking a
change of scenery. Help me. BRION: (803} 269-8961. {4/22}

News director available. Experienced, good people skills, degree,
AM/FM, TV, streets to management. Ratings building writer.
CALL: (513} 421-6532. {4/22)

Medium market vet with four years’ experience in Oldies, Coun-
try, Classic Rock seeking fulltime. MIKE: (616) 248-0415. {4/22)

15-year AC vet, currently in Top 10 market. Always on short lists,
east and south major markets, JIM: {301} 694-5174. (4/22)

6’5" hot ratings magnet. When you've exhausted all your op-
tions, go with the proven formula that works! KEVIN: (713}
680-1356. 14/22)

Funny, irrerverent, cutting edge, social/political commentator on
cable TV in L.A. seeks talk radio position. WALTER: (805)
245-9258. (4/22)

Record companies. take me away! Female with promotion ex-
perience seeks to get out of radio ard into records. Let’s talk!
JULIE: {409} 632-7541. {4/22)

Country/AC. Current AC morning drive/MD with great phones and
brains. Prefer anywhere east of Californ.a. MIKE: {510) 988-3005.
{4/15)

Experienced AOR/CR AT. Extensive music knowledge. Seeking
FT on-air gig. Market size not important. MICK: {412} 925-7102.
{4/15)

wywwamericantaciohistory com

IRISH JOCK
WITH GREEN CARD

Five years middays, medium-market
CHR/AOR/AC. Got the basics, now
I want to learn the American way. If
you're a PD in small/medium-market
looking for a European voice, fax me
your details now and [ will shoot you
my aircheck today.

Fax to Power and Associates

011-353-51-7121401

Versatile 15-year professional, ND/PD experience. EZ/AC, excellent
production, winning attitude, committed to excellence. Prefer
northwest/Rockies. KEVIN: {304) 746-0207. {4/22)

Seasoned sportscaster is seeking work. MIKE: (618) 654-5064.
4/22)

#####! Hey St. Louis! PT Chicago AT seeking FT work in St. Louis
or surrounding area. Any shift. Any format, any time. BRYAN:
{312} 631-0357. {4/22)

Skiled announcer. Several years with K108-FM/Sacramento,
WMJC/Detroit. Currently in San Francisco Bay area. Excellent
voice and energy. LORNE: (415) 941-9321. (4/22)

Records of success, experience and winning. Experience in Bos-
ton, Worcester and Manchester. AT, production, some news. Avail-
able now. THOM: (508) 343-0854. {4/22}

Hey northeast, here | come! 13-year pro heading back to New
England. You name it, I've done it. Programming/production/mom-
ings/news/promotions. BRYAN: (614) 267-9588. (4/22)

Seeking GM or group sales/management
position. Very strong sales, combo, promo-
tion, business and management
background. REPLY: Radio & Records,
1930 Century Park West, #222, Los
Angeles, CA 90067. EOE

Hey Phoenix! Former Miss Palm Springs seeks to enjoy your sun!
Are you seeking an AT/news or traffic person with brains too!
ANDI: (310} 390-9697. (4/22}

Honest, trustworthy, loyal, hardworking AT/MD, promotions, pro-
duction, engineering seeking new challenge. MARK: {(901)
454-5935. (4/22)

POSITIONS SOUGHT

P e
GARY KELLEY
AFTERNOONS ’8494
B100 San Diego
5 Time Gavin & Billboard AC of the year!
* Assistant Program Director/B100
* 22 years exp. San Diego/Los Angeles
* TV host MDA Telethon '93
* Producer/Station Sales Videos
* Ad-Libs/Client customer service
* Talk like a real person/Enthusiastic
For Video Demo

619-443-2339

Hot Country AT now available for nights, days, weekends,
whatever! Currently KZLA, Los Angeles. DANNY: {805)
297-7571. (4/22)

MISCELLANEOUS

KABC-AM, Los Angeles seeks record service: AOR, CHR, UC.
CONTACT. KABC Production, Box 790, Los Angeles, CA 90016.
4/22)

New R&R reporter AOR, WSFM seeks Blues labels for weekly
show. DOUG: (910} 251-0001. {4/29)

R&R Opportunities
Display Advertising

x 2
Display $85/inch $60/inch
Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add Y2 inch ($43 for 1X, $30 for 2X).

i} x
Blind Box $1007inch ~ $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add Y2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising arders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310-203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, xpiration date
and phone number. Blind box responses are sent
to advertisers every Friday by firsi-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310-203+8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio Stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals Seeking
work In the industry under Positions Sought.

Deadline

To appear in the following week's 1ssue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should-be typewritten or printed on 812" x
11" company /station lettérhead and are accept-
ed only by mail or fax: 310+203+8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

Free listings are on a space availabdity basis only.
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SR NATIONAL AIRPLAYe
{ Quantitative Airplay Qualitative Airplay . ;
_@EﬂlLuY_-UNWEDGHTED) (AUDIENCEWEIGHTINGAPM [L’LQS‘Z“ /&DLJL:‘&@ .=
TOTAL PLAY TOTAL 4/~ OVER TOTAL  +/-OVER  GROWTH Er— o

2WKLW TW  ARTIST/TITLE (LABEL) STATIONS RARK  PLAYS LAST WEEK POINTS LASTWEEK  RANK
3 2 g CLINT BLACK/A Good Run Of... (RCA) 201 1 7228 4149 55438 +1484° 41 SUZY BOGGUSS “You” 71 (AF: 14) TIM McGRAW Girl +1106
5 3 SHENANDOAH/If Bubba Can Dance... (RCA) 201 2 7106 +113 54441 +761 48 = p— . —— -
s s € RANDY TRAVIS/Before You Kil Us All (WB) 201 3 6992 +262 53372 +2650 32 MARK COLLIE "Secrel” G5 (AF:11) | TOBY KEITH 'l £
9 7 g JOHN BERRY/Your Love Amazes Me (Liberty) 201 4 6908 +318 52080 +2749 30 DAWN SEARS  “Runaway” 49 (AF: 11) M. C. CARPENTER “Chances” +936
5 5 DOUG STONE/Addicted To A Dollar {Epic) 201 5 6905 +123 51945 +1012 43 o . .
© 3 © JOHN M. MONTGOMERYIRope The... (AaniAG) 201 6 6883 +479 50968 +3768 15 VICTORIA SHAW “Wol® 47 (AF: 8) | SUZY BOGGUSS i i
® 1 g TOBY KEITH/Wish | Didn't Know Now (Mercury) 201 7 6306 +942 48121 +7044 3 TRACY BYRD  “Lifestyles™ 45 (AF: 11) MARK COLLIE “Secret” +152
1“0 GEORGE STRAIT/Lovebug (MCA) 201 8 6063 +409 43803 +2162 37 .. . } _
15 12 € CLAY WALKERAhere Do | Fit In The Picture (Giant) 201 9 5891 +426 43782 +3218 21 S I M(AF'E)- il Every iz
2 1 10 FAITH HILL/Piece Of My Heart (WB) 182 10 5374 -1830 43714 —11581 — RESTLESS HEART “Baby" 38 (AF: 7) TRACY BYRD ‘Lifestyles” +124
R 1) PATTY LOVELESSHow Can | Help You Say... Epic) 200 11 5288 +417 40330 +4658 9 HALKETCHUM ‘Tonight”  33(AF: 7) |  NEAL McCOY Wink” +647
19 14 @ BROOKS & DUNN/That Ain't No Way To Go (Arista) 207 12 5284 +467 40251 +3752 16
%5 20 { TIMMcGRAW/Don't Take The Girl (Curb) 201 14 5055 +1106 39225 +8094 1 M. McBRIDE “Indeoendence” 32 (AF: 7) | TRAVIS TRITT Foolish” +616
12 13 14 DWIGHT YOAKAM/Try Not To Look So... (Reprise} 193 13 5224 -279 37855 -2411 T BLACKHAWK “Every” 27 (AF: 9) JOHN ANDERSON “Wish” +59
4 4 15 WYNONNA/Rock Bottom (Curb/MCA) 168 15 4999 —1936 36727 —15191 —
2 16 O KATHY MATTEA/Walking Away A Winner (Mercury) 201 16 4883 +419 36598 +3359 18
24 7 @ PAM TILLIS/Spilled Perfume (Arista) 198 17 4829 +397 - 35516 +2909 27
7 19 ) VINCE GILL/Whenever You Come Around (MCA) 207 19 4676 +393 35309 +3016 26
21 18 @ JOE DIFFIE/In My Own Backyard (Epic) 197 18 4693 +193 34422 +1954 38 , ; e
% 21 € CONFEDERATE RAILROAD/Daddy... (Atlantic/AG) 197 ~ 20 4512 +257 32743 +2482 36 ' i ' ,
% 26 @ COLLIN RAYE/Little Rock (Epic) 198 21 4456 +472 32374 +4019 11 2 _aebes: < 65 o
% 2 @ REBA McENTIRE/Why Haven't | Heard. .. (MCA) 198 22 4366 +352 32042 +2516 34
31 25 € MARK CHESNUTT/Woman, Sensuous... (MCA) 191 23 4131 +360 29222 +2780 29
u 27 €@ BOY HOWDY/They Don't Make 'Em Like.. (Cub) 7194 24 3976 +415 28713 +3223 20 Refer to song information on Pages 43 and 44
4 3 € NEAL McCOY/Wink (Atlantic/AG) 195 25 3801 +647 27474 +5125 8
1 9 26 SAMMY KERSHAW/ Can't Reach Her...(Mercury) 142 27 3267 -2023 27292 —17091 —
¥ 29 €D ALABAMA/The Cheap Seats (RCA) 191 26 3695 +432 26970 +3793 14
~ ¥ € MARYC.CARPENTER/ Take My... (Columbia) 186 30 2946 +936 21229 +7245 2 HAL KETCHUM
4 33 €D TRAVIS TRITT/Foolish Pride (WB) 185 28 3037 +616 21213 +5670 5 m . . Y
50 35 @ BLACKHAWKIEvery Once In A While (Arista) 183 29 3030 +726 20655 +5815 4 (Tonight We Just Might) Fall In Love Again” (Curb)
# 25 31 LEEROY PARNELLI'M Holding My Own (Arista) 118 35 2431 —887 19970 —5931 — 73% of our reporters on it (146 stations)
7 23 32 TRACY LAWRENCE/f The Good Die... (Miantic/AG) 126 34 2458 —1127 19719 —8991 — 33 adds AF:7
“ % @ STEVEWARINER/It Won't Be Over You (Arista) 165 31 2690 +385 17966 +3235 19 Moves 44-39 on the Chart
3 32 34 LORRIE MORGAN/My Night To How! (BNA) 150 33 2596 -57 17089 -421 —
— 39 €D JOHN ANDERSON/| Wish | Could Have .. (BNA) 163 32 2628 +591 ° 17003 +3861 12
© 4 € DARON NORWOOD/Cowboys Don't Cry (Giant) 163 36 2328 +541 16408 +4130 10
4 a1 € LARIWHITE/That's My Baby (RCA) 151 38 2190 +434 15173 +3110 24 TRACY BYRD
% « € DAVID LEE MURPHY/Just Once (MCA) 148 37 2319 +409 14706 +2687 31 “Lifestyles Of The Not So Rich And Famous” (MCA)
- u @ HAL KETCHUM/ (Tonight W Just Might)... Cut) 146 40 2138  +576 14482 +3720 17 71% of our reporters on it (142 stations)
— @ @ TRACY BYRD/Lifestyles Of The Not So... (MCA) 142 &1 2021 +724 12820 +5210 7 45 adds AF: 11

50 @ DAVID BALLIThinkin' Problem (W8) 117 42 1629 +426 10498 +3188 22 Moves 49-40 on the Chart
13 34 42 BILLY RAY CYRUS/Words By Heart (Mercury) 58 50 1192 -856 9666 -5341 —
DEBUTI>E®) AARON TIPPINAAhole Lottalove On The.. (RCA) 108 44 1573 +358 9625 +2506 35
2 38 44 MAVERICKS/What A Crying Shame (MCA) 45 55 945 -533 8227 -5001 —
47 48 45 BROTHER PHELPS/Eagle Qver Angel (Asylum) 93 46 1336 -—-209 8043 -1060 —

[DEBUT»@  KEN MELLONS/Lookin' In The Same ... (Epic) 102 47 1279 +130 7718 +844 47
% 4 41 TANYATUCKERWeDontHaveToDo.. (Libety) 44 61 783 —457 7661 —2961 —

[DEBUT)»@ DON COX/All Over Town (SOR) 79 53 1019 +131 6816 +991 45 Breakers: Song has achieved airplay at 60% of our reporters for the first time. AF: Add
i : Factor, total weights of stations adding. Points compressed to 1-50 scale for easier
g ;?;(N :.?&3?:;,:2:@“:::?&23: ((Jébl'ua':;;c)um Zg :; :s;g _;zgg g;:; f,;ggf 19 referencing; Growth Rank: Ranks all songs by airplay and audience growth; Points: Each

station’s total plays of a song times the station's individual weight. Total Points= Al
stations/points on song added together. Play Rank: Ranks all charted songs by rniumber of
This chart reflects airplay from April 25 - May 1. plays.

201 total reporters.  Bullets given only to songs showing growth in total points. :
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