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Publisher-To-Publisher

With 33 months before the
next Presidential election,
maverick pubfisher and flat-tax
advocate Steve Forbes already
looks to be a front-runner for
the Republican nomination.
This week, he keynotes R&R’s
streets March 3. The first Talk Radio Seminar '98 and

single off Ray Of Light is speaks to our own maverick

;l;rdoEe(:‘lt,”A?:rr it is most-added this week at CHR/Pop r”£ IND USTR y/S N[WSP A P[R Ezggs?;rl Erica Farber, on

NEWSSTAND PRICE $6.50

Who’s That Girl?

Madanna, of course!
With second-quarter
superstar releases
continuing to roll,
& Madonna’s first studio

| albumm since 1394's
Bedtime Stories hits the

BI_AK IN THE SADDLE . GAIN

T!'“N’ BUT THE ' AlLLIGHTS Current smash Bkl
“Something That We Do” - #1  “Still Holding On” - Top 10
Nothin' But The Tallllghts RIAA certified GOLD

TELEVISION APPEARANCES

CES Movre airing in May Sstill Holdlnq Cn: The Jack Favor Story starring Clint Black and Lisa Hartman

COMING UP:
Rasie O’'Donnell - March 2  David Letterman - April 6
Larry Sanders Show starring Gary Shandling - appearance on grand finale
GRAMMY ® Nomination for Best Male Vocal Performance for “Something That We Do”
GRAMMY ® Nomination for Best Country Vocal Collaboration for
“Still Hokding On,” his duet with Martina McBride

SEEN ON:
The Oprah Winfray Show  The Tonight Show with Jay Leno  Politically Incorrect
AMA Nomingtion for Favorite Country Male Performer

CIMT “Something That We Do” #1 [Most Played Video

RCA RECORBA LABEL
g}u(“
ﬂ.

} - . O . - SRR wwwtwangthiscom qm 0nba¢mc ENTERTAIBMENT

CLINT BLACK (“3 AC DELCO TOUR
Nothiw’ But Thz Taillights Four '98 - Now through October ® Over 100 Concert Dates

| ON THE TRAIL TO YOUR TOWN SOON
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NEWS/ TALK

Concurrent with R&R’s third annual Talk
Radio Seminar is our first News/Talk
special issue. This 10-page special
section includes these items:

e Exclusive interviews with Talk’s
creme de la creme. Rush Limbaugh
and Dr. Laura

¢ Viewpoints from ABC’s John
McConnell and Jacor’s
Randy Michaels

¢ John Parikhal on talk talent
and the future

o Valerie Geller with primo prep tips

e Mickey Luckoff describes how
he's shepherded two great Talk
radio stations

Begins Page 33

HOW MUCH IS T00 MUCH
AUDIENCE INFORMATION?

Is the glut of radio audience data making
things better or worse for radio? Kaiz
Radio’s Gerry Boehme says the ability to
slice and dice audience estimates has
forced the industry to the brink of
diminishing returns on the sales front.

Page 18

» Rich Homberg adds GM
duties at WXYT/Detroit

+ Mike Rittberg becomes VP/Rock
Promo at Warner Bros.

« John Grady now SVP/Sales, Mkig. &
Promo for Mercury/Nashville

+ Jacqueline Saturn appointed VP/
Alternative Promo at Epic
Page 3

CHR/POP

» CELINE DION My Heart Will Go On (550 Music)

CHRMHYTHMIC
*K-Cl & JOJO All My Life (MCA)

URBAN
© MARY J. BLIGE Seven Days (MCA)

URBAN AC
» BRIAN MCKNIGHT Anytime (Mercury)

COUNTRY
«A. COCHRAN & S. WARINER What I1... (Warner Bros.)

NAC/SMOOTH JAZZ
* AVENUE BLUE Always There (Mesa/Bluemoon/Atlantic)

HOT AC
« MATCHBOX 20 3am (Lava/Atiantic)

AC
o CELINE DION My Heart Will Go On (550 Music)

ACTIVE ROCK

o METALLICA The Unforgiven |l (Elektra/EEG)

* PEARL JAM Given To Ry (Epic)

ALTERNATIVE
* GREEN DAY Time Of Your Life... (Reprise}

ADULT ALTERNATIVE
o VERVE Bitter Sweet Symphony (HutVirgin)

NEWSSTAND PRICE $6.50

|

THE INDUSTRY’S NEWSPAPER

ARBITRON FORMAT SHARES
N/T Claims Nat’l Lead In
’ ]
Fall ’97 Ratings Derhy
By RoN RODRIGUES
R&R EDITOR-IN-CHIEF
America’s thirst for news and information on the radio hasn’t
been quenched. In a national tally of Arbitron diaries, News/
Talk and Sports stations accounted for a 15.2 share of listening
last fall, compared to 14.5 in summer ’97. That puts the format
ARBITRON/See Page 16
Fall '97 National Format Trends
wi'97 Sp 97 Su'97 Fa'97
News/Talk/Sports 15.1 139 14.5 15.2
AC 141 145 14.5 141
(AC) 89 9.2 9.2 9.3
(Hot AC) 52 53 53 48
CHR 10.1 10.1 10.7 10.6
(CHR/Pop) 5.0 5.1 5.6 54
(CHR/Rhythmic) 5.1 5.0 5.1 52
Country 10.7 10.5 10.5 104
Oidies, Classic Rock 10.6 106 105 10.3
Urban 94 94 94 9.4
(Urban) 5.2 53 5.2 53
(Urban AC; Urban/O) 4.2 4.1 42 41
Spanish-language 6.4 6.4 6.2 6.2
Rock 45 5.2 51 52
Alternative 4.0 42 4.2 4.0
Nostalgia/MOR 3.7 3.6 3.5 3.6
NAC/Smooth Jazz 3.2 3.2 3.2 3.2
Classical 21 2.0 1.8 19
Adult Alternative 1.3 1.3 1.2 1.2
Remaining formats 4.8 5.2 48 48
©1998 Arbitron Company
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Sales Trend: Bigger Markets

Saw Biggest Rev. Gains In °97

The 10% revenue increase earned by the radio industry in 1997
saw wide varjations among the market sizes, with the largest markets
generally earning the biggest revenue gains. Here's the breakout:

Market Rank Local
1-15 9.6%
16-30 9.1%
31-50 8.8%
51-75 7.9%
76-100 6.9%
101-125 5.8%
126+ 1.4%
All markets 8%

Nat'l Overall
17% 11.4%
19.2% 11.3%
7.4% 8.5%
13.3% 8.9%
6.7% 6.9%
4.9% 5.7%
4.7% 1.6%
15% 10%

Source: Miller, Kaplan, Arase & Co.

Love Is On The Air

M ‘Hot Talk’ gets hotter as sex/relationship
programs sweep the nation ... and the ratings

By PATRICE WITTRIG
R&R WASHINGTON BUREAU

In 1980, a 52-year-old F
German woman was
getting down to brass
tacks about the birds and
the bees. While some
gasped at Dr. Ruth West- §
heimer’s brazenness,
others listened attentive-
ly with eyebrows raised.

The founder of sex
talk? Perhaps. On Sexu-
ally Speaking, a weekly
show that first aired 18
years ago, Westheimer’s clinical
approach and relaxing sense of
humor broke down that initial
sex-taboo barrier, and she pio-
neered the idea of talking about
sex without snickering.

That combination of phero-

Dr. Judy

mones and micraphones has
spawned the new generation of
“Hot Talk.” Love, sex,
and relationship shows
are springing up, catch-
ing on fast. and captur-
ing the top evening slots
across the country.
/Y We're not talking about
#| song dedications or pil-
low-talk here. You won’t
hear a lovesick teenager
sending a Frankie Valli
tune to her equally
lovesick beau, though
you might find some teenagers
who have gotten sick from love
and want to know what to do.
For example, a 16-year-old-
sounding “Oscar’ calls Love-

LOVE/See Page 12

Hauenstein Named
JRN President/GM

M Mgt. team realigned

As a result of the “rapid
growth” experienced by the com-

pany, Jones
Radio Net-
B work has

promoted
Eric Hauen-
stein from VP/
GM to Presi-
dent/GM.
“Eric has
made a signif-
icant contribu-
tion to the suc-
cess of the
Jones Radio Network,” Jones
International Networks President
Greg Liptak said. “The aggres-
sive growth strategy, which he
implemented, has resulted in
doubling our number of affiliates

Hauenstein

sion scores.

JONES/See Page 32

2100’s Low Blow In Nagano: A Perfect 6.0!

After lowering the bar on ethics, sportsmanship, and Nancy Kerrigan's knee four years ago, Tonya Harding
has become somewhat of a comic punching bag ... literally! Following a Ukrainian team’s routine in the pairs
figure skating event at the Olympics, CHR/Pop KKRZ (Z100)/Portland’s morning team took a deep breath
and tossed aTonya blow-up doll onto the ice. Here, Igor Marchenco (I) and Evgenia Filonenko (c) await their
marks with their coach. No comment from the skaters on whether*Tonya” helped or hurt their artistic impres-

L
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CHUMBAWAM

AMNESIA

FOLLOW-UP TO THE #1 SMASH
TUBTHUMPING

EARLY:

WTMX
KRBE
WXKS
K2zP
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-

WNVZ
WZPL
WKSL
KAMX
KHFI
KJYO
WKRZ
WNNK
WVKS
WRHT
WABB
WAEZ
WAOA
WH2z
WERZ
WTCF
KRUF
WRFY
WSTO
WVSR

WJBQ
WWLD
KMXS
WKFR
WKMX
WVAQ
WKPK
WOMP
wamz
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-

www.chumba.com

n Republic  ©1998 Republic/Universal Records

WA= Paetricanradiohistorv. com


www.americanradiohistory.com

R&R * |SSUE NUMBER 1236

Grady Now Sr. VP At
Mercury/Nashville

Mercury/Nashville Sr. VP/Sales
John Grady has been elevated to
Sr.  VP/Sales,
Marketing & Pro-
motion. Before
1 moving to Mer-
4 cury/Nashville to

| become National
Director/Sales.
Grady worked in

sales for Capitol
| and in promotion
for Arista and
MCA.

“John has been
an integral part of the success of this
company since he joined the Mer-
cury/Nashville organization five
years ago,” President Luke Lewis
said. “The expansion of his official
duties to oversee sales. marketing,

Grady

and promotion 1s a logical step. His |

background in radio promotion and
his experience with sales and mar-
keting make him eminently quali-
fied to take over the reins of those
departments, enabling him to coor-
dinate the efforts of everyone in-
volved for maximum benefit to the
company.”’

In other Mercury/Nashville news:
Manager/Media Relations Lisa
Wabhnish rises to Director/Media
Relations; Director/Administration

Claudia Mize becomes Sr. Direc- |

tor/Administration; and Director/
Video Retta Harvey is upped to Sr,
Director/Video.

525 YEARS X

Getting Some Dixie Kicks!

Monument recording artists the Dixie Chicks stopped by ABC’s American
Country Countdown studios recently. The three lovely ladies (I-r, Marti
Seidel, Natalie Maines, and Emily Erwin) dropped off a copy of their debut
CD, Wide Open Spaces, and smothered fiost Bob Kingsley (second from
left) with hugs and fuzzy feelings on their way out.

WB Welcomes Rittherg As VP/Rock Fromo

Mike Rittberg has been F
named VP/Rock Promo-
tion at Warner Bros.
Records. He most recent-
ly held a similar post at

A&M Records.

1 “Mike’s track record and §
| experience in this vital [§
‘ arena speak for them-

tive and a tremendous vi-
tality to the position.”

Rittberg’s four years at
A&M ulso included a
three-year stint as Sr. Di-
rector/Rock Promotion.
With a background in ra-
dio and retail. Rittberg
| began his career in pro-
motion at Metal Blade
Records; in his four
years there, he ultimate-
ly rose to VP/Promotion
& Marketing.

selves,” said Sr. VP/Pro-
motion Stu Cohen. “As a
. key player in our overall
| promotional strategy,
| Mike also brings a fresh perspec-

Rittberg

WWJ’s Homberg Adds
GM Duties At WXYT

LOOKIN

My Shouiders”

York as Sales Manager.

‘~vl0.‘

How To REACH {JS§ RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

R&R inaugurated the AC chartin its Febru-
ary 22, 1974 issue.The first No. 1 song on the
“Pop/Adult” survey (as the format was called ¢
back then) was John Denver's “Sunshine On ;

That week saw WOIC/Columbia, SC be-
come the Carolinas’first all-Black AM station; &
Chuck Buell resigned as PD of KDWB/Min-
neapolis for afternoon drive at KFRC/San Fran-
cisco; WLS/Chicago tightened its playlistto 25
records; and Rick Devlin joined WPLJ/New

Sticking With Radio For 25 Years

~Communication
-.:-:n:-:Granhlcs Inc

WWJ-AM/Detroit VP/GM Rich
Homberg has added GM duties at
CBS Talk sister WXYT-AM.

CBS Radio President Dan Mason
told R&R, “Rich brings a skillful
approach and unique ability to the
marketing and creative opportuni-
ties for CBS™ two AM stations in
Detroit. He’s developed an impres-
sive track record at WWJ for suc-
- cess and clearly brings the creden-
tials suited to head CBS’ News/Talk
stations in Detroit.”

Homberg, who joined WWJ in
1996, had previously been Presi-
dent/GM ol Shadow Broadcast Ser-
vices’” New York bureau. Prior to
that, he spent nine years with West-
. inghouse in research, advertising,
and sales management at stations in
New York, Pittsburgh. and Phoenix.

“It’s an exciting lime to be part of
CBS/Detroit,” Homberg added.
“The chance to lead the effort at
these stations is a tremendous op-

G BACK

R

Rick Devlin

S,

: HOMBERG/See Page 32

| Fax

310-203-8727
310-203-9763
310-553-4056

PPhone §

310-788-1625
310-788-1699
310-788-1675

moreinfo @ rronline.com

newsroom@ rronline.com
jill@ rronline.com

310-553-4330

310-203-8450 hmowry @ rronline.com

________uwnay americanradiohistory. com

| cember 1996, formerly was Na-
\ tional Field Director/East Coast

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:
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The Back Pages 122

T —————————————

Epic Elevates Saturn To VP/AIt. Promo

Epic Records has upped
Jacqueline Saturn to VP/
Alternative Radio Promo-
tion. Based in New York,
she reports to Sr. VP/Pro-
motion John Boulos.

Saturn has been Sr. Direc- &
tor/Altemative Promotion §
since 1996. She joined Epic
in 1992 as an assistant in
the promotion department,
and in 1994 was named
Manager/Alternative Pro-
motion; she ascended to Associate
Director/Alternative Promotion one

year later. Prior to joining
Epic, Saturn was Sales
Manager for Savage
Records, where she worked
closely with BM&G Distribu-
tion.

“Jacqueline’s drive and
| enthusiasm, together with
her extensive knowledge of
the Alternative format. have
made her a key player on
our promotion team,” Bou-
los said. “I’m very happy to
announce this well-deserved pro-
motion.”

Saturn

Red Ant Lifts LoCicero To VP/Pop Promo

Red Ant Entertainment
has upped Margaret LoCi-
cero to VP/Pop Promotion.
Based in Los Angeles, she §
reports to Exec. VP/Urban
Music & Promotion Ruben §
Rodriguez and President/
CEO Randy Phillips and
will oversee Rock, Active |
Rock, Alternative, AdultAl- |
ternative, Hot/Modern AC,
and AC. LoCicero, who
joined the label in De-

sionate and determined to
| help Red Ant reach its full
potential. [ know her expe-
rience and relationships in
the marketplace. along with
her strong focus, will help
propel the careers of our
artists.”

LoCicero noted, “I’m
really excited about the mu-
sic on Red Ant and the
promise of our diverse ros-
ter of artists. ['m also
thrilled that we have bezen able to
put together such a killer staff that

LoCICERO/Sze Page 32

LoCicero

Regional.
Rodriguez said, “*Margaret is pas-

WEB SITE: www.rronline.com i
310-203-8727  kmumaw @ rronline.com

310-203-9763
202-463-0432

\hone

310-553-4330
202-463-0500

mailroom @ rrortline.com
rrdc @ rronling.com

615-244-8822 615-248-6655 helton@rronine.com l
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Do FGC Staffers Have
Too Much Time On Their Hands?

By MATT SPANGLER
R&R WASHINGTON BUREAU

Federal agencies: They are not monolithic institutions in which
faceless employees are utterly earnest about work and completely
subdued into accepting authority. In fact, at the FCC, it appears
that some of the employees have a bit too much free rein and time

on their hands.

A report by the commission’s Of-
fice of the Inspector General (OIG)
released to Senate Commerce Com-
mittee Chairman John McCain (R-
AZ) last month revealed some star-
tling abuses at the agency:

* One former FCC employee has
been sentenced in Howard County,
MD and is being prosecuted in Balti-
more County, MD for using an FCC
computer to download child pornog-
raphy last summer.

Tower Duo To Merge
In $235 Million Deal

Hicks, Muse, Tate & Furst’s OmniAmerica Inc. — owner and
operator of broadcast towers and wireless communications sites
— has agreed to merge with Specialty Teleconstructors, a tower
design and construction provider. The combined enterprise value
has been determined at approximately $235 million.

In a stock transaction valued at
$230 million (based on Specialty
Teleconstructors’ closing stock
price of $17.375 on February 13),
the merger includes a tax-free stock
exchange. wherein OmniAmerica

Street are still smiling.
Radio industry revenue was
strong in the first two weeks of De-
cember, then dropped off during
Christmas, said Credit Suisse First
Boston analyst Harry DeMott. Then
it picked up dramatically in the first
week of the new year, and it's been
chugging along ever since.

Radio Steams Ahead In (4

BS Corp’s revenue tripled. Gross revenue for Clear
Channel Communications Inc. was up 101%. Net rev-
enue for Jacor Communications Inc. grew 68%. It was just
another fourth-quarter for radio, and its backers on Wall

will receive 5.26 million newly is-
sued shares of Specialty Telecon-
structors and Specialty Teleconstruc-
tors will receive all of OmniAmeri-

TOWER/See Page 8

DeMott said that fourth-quarter
results show a reduction in margin
growth over previous years, which
was made up for in revenue expan-
sion. Revenue was up around 10%
in the fourth quarter, according to
Morgan Stanley analyst Frank

TOWER/See Page 8

® The Mass Media Bureau (MMB)
was cited for running a Super Bowl
’97 gambling pool during work
hours. The matter has been referred
to MMB Chief Roy Stewart for ad-
ministrative action against those par-
ticipating in the pool and their su-
pervisors, who took part as well. Ac-
cording to Inspector General Walker
Feaster, disciplinary action can range
from a verbal reprimand to dismiss-
al. The OIG has also recommended
that FCC ethics officials educate em-
ployees about gambling laws and reg-
ulations. Stewart could not be
reached for comment on what penal-
ties the employees would face.

® Last August, two former FCC
subcontractors pleaded guilty to
mai! fraud and subscribing to a false
tax return. Leon Clements, who was
head of Trade Winds, the former
subcontractor in charge of informa-
tion systems purchasing for the com-
mission. set up a shell company,
Network Works, which he then
picked to design and implement the
computer systems used for FCC
spectrum auctions. Network Works
then overbilled the FCC for $60,000,
which Clements agreed to repay as
part of his plea bargain. He was sen-
tenced last week in the U.S. District
Court in Washington, DC to 20
months in prison. The woman he set
up Network Works in the name of,
Virginia Stephens, awaits sentencing.

The report, which is released semi-
annually by the OIG, is the “culmi-
nation of a year to a year and a half’s
efforts,” up through September 1997,
according to Feaster. Hence, all of
these infractions occurred during
former Chairman Reed Hundt’s re-
gime. Liz Rose, a spokeswoman for
current Chairman Bill Kennard, said
that Kennard is aware of the report
and determined to run an efficient
organization.

Feaster said that there were more
infractions than usual in this report
and that the mail fraud case, in par-
ticular, was exceptional.

Cumulus Withdra

) ¥R
s R e - R

he details had been negotiated and a definitive agreement drafted for

Cumulus to buy Bioomington's 17 small- and medium-market stations
in a cash transaction. However, a Cumulus representative told R&R the
company pulled out after Bloomington's board was “unwilling to make a
decision or deal exclusively with us”

Premiere Net Closes On Dance Mix Syndicator

P remiere, a wholly owned subsidiary of Jacor Communications, has
completed its purchase of Hot Mix Radio Network Inc. for $3.9 million.
Jacor, which produces seven nationally syndicated “dance mix” programs,
also paid an additional $800,000 for the “Invasion” production library, used
by over 100 stations. Hot Mix President, Andrew Starr, will become Vice
President of Premiere.

NAB/CEMA Committee To Recommence DAB Testing

A tameeting last week of the National Radio Systems Committee, which
is jointly sponsored by the NAB and the Consumer Electronics Man-
ufacturers Association, its DAB Subcommittee decided to resume testing
of in-band, on-channel (IBOC) DAB systems this year. The subcommittee
suspended testing activities in September 1996 because, according to NAB
Sr.Engineer David Layer, there weren't any IBOC systems that“looked like
viable candidates for a DAB standard.” San Jose-based Digital Radio Ex-
press, which hopes to submit its own IBOC system to the FCC by the end
of the year, will propose a test plan to the NRSC in the next month. Mean-
while, Layer also told R&R that NRSC will not determine a standard for
high-speed FM subcarriers (HSSC), which would enable radio stations to
provide a variety of information, including news, traffic, business, and sports,
ontheir subcarriers.

No Suitor For Triathlon Yet

T riathlon Broadcasting Co. President Norman Feuer told R&R last week
that “there is nothing to report yet” about its retention of Goldman,
Sachs & Co. last fall to explore a possible sale of the company or other
deals. He said, “It's a work in progress.” At the time one analyst told R&R
that Triathlon could command $150 to $200 million in a merger.

Investors Have New Options With Heftel

H eftel Broadcasting Corp. has issued a new series of options that be-
gan trading on the Chicago Board Options Exchange last week. The

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of al/publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

ws $65 Million Bloomington Bid

Change Since
. 441/97 2/6/98 2/13/98 1 2/13
Radio Index 100.37 210.19 20948 +108.71% -0.34%
Dow Industrials 6611.05 8189.49 8370.1 +26.61% +2.21%
S&P 500 759.64 101246 1020.09  +34.29% +0.75%
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The “Dirty Little Secrets” of Auditorium Music Testing ~ #6 in a Series:

“Look! Everyhouly

In this music test

lives right near
this hotel!”

It’s true. In auditorium music tests, you can’t really sample the full metro
as you should, because you can’t get people to come very far to some hotel in the
dark of night. Usually they come from a 5 to 8 mile radius of the test site.
Now that’s fine if we’re talking Casper, Wyoming...just about everybody in Casper
lives within a five mile radius. But how about in larger markets...like yours?

Auditorium tests are really a test of the music tastes of the people living in the site
neighborhood, not the music tastes of your whole market. But you need to rate well
in your whole market-especially your historical “hot zips”-to rate well in Arbitron.

In our INTERACTIVE music tests, the sample is drawn from all over the metro and it is
drawn completely at random...the way it should be. You can even focus in on the
music tastes of those in your hot zips, sampled completely at random. And with the
Arbitron game you’re playing, that can be a real ratings plus. Try hot zip random
sampling with an auditorium test. No way. Only with Music Technologies’
INTERACTIVE music tests.

What’'s So Good About INTERACTIVE Music Tests?

FULL METRO SAMPLING, COMPLETELY AT RANDOM

Music Technologies LLC

First in Fully-Digital

INTERACTIVE
Music Library Testing

205 East Cheyenne Mountain Boulevard, Colorado Springs, Colorado 80906 « (719) 579-9555

|

To answer all your questions about Interactive music testing and Music Technologies’
advanced testing system, call us for a free copy of the 32 page booklet “What's So Bad
About Auditorium Testing / What's So Good About INTERACTIVE Testing?”
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DEAL OF THE WEEK 1998 DEALS TO DATE

o WCMQ-AM & WNMA-AM/Miami

$9 million

TRANSACTIONS

Dollars To Date:

Stations Traded This Year:

 Stations Traded This Week:

Dollars This Week:

$449,628,346

(Last Year: $2.797,427,674)

$23,542,500

(Last Year: $2,204,870,933)

197

(Last Year: 300)

24

(Last Year: 76)

- One-0n-0ne Spins Off Two To Radio Unica

Calibre picks up nine in Northwest Michigan for $7 million

WCMQ-AM & WNMA-AM/
Miami

PRICE: $9 million

TERMS: Asset sale for cash
BUYER: Radio Unica Corp., head-
ed by President Joaquin Blaya.
Phone: (305) 442-6793
SELLER:One-On-One Sports Ra-
dio, headed by President Chris

Brennan. Phone: (847) 509-1661
FREQUENCY: 1700 kHz; 1210 kHz
POWER: 10kw day/1kw night; 25kw
day/2.5 watts night

FORMAT: Tropical; Spanish News/
Talk

i

WQRX-AM/Valley

Head
(Chattanooga, TN)
PRICE: $110,000

TERMS: Asset sale for a promisso-
ry note at 7.5% interest
BUYER: Scenic Communications
Inc., headed by President Evan
Stone. Phone: (205) 635-6284
SELLER: Smith Communica-
tions Inc., headed by President
Joyce Smith Hamilton. Phone:
(205) 845-0870
FREQUENCY: 870 kHz
POWER: 10kw
‘ FORMAT: Country

s John RenShaw
for the wackiest, wildest,

freakiest SPOI'tS talk
in the nation.

Tune on to Renshaw
10am - 2pm Eastern for

off-the-wall
entertailment, heard
only on the One-On-One
Sports Radio Network.

Ca I I for a sample cassette
847-509-1661 |

ChUCk Duncan will send you one

WwWww-armericanradiohistory.com

RADIO BUSINESS

TRANSACTIONS AT A GLANCE

* WQRX-AM/Valley Head, AL (Chattanooga,TN) $110,000
® KlIX-AM/Wellington & KTCL-FM/Ft. Collins (Denver-

Boulder), CO $500,000

* WDBF-AM/Delray Beach (West Palm Beach), FL $1.1 million
® WAVQ-FM/Inglis (Gainesville-Ocala), FL $1.2 million

® WAJL-AM/Pine Castle (Orlando), FL $1.2 million

® Calibre Communications acquisitions $7 million

® WCKC-FM/Cadillac, Mi

°* WCBY-AM &WGFM-FM/Cheboygan, Mi
® WLJZ-FM/Mackinaw City, M|
* WIDG-AM & WMKC-FM/St. Ignace, MI
® WAVC-FM,WGFN-FM &WJZJ-FM/Traverse City, MI
® WVIV-FM/Pearl (Jackson), MS $850,000
® KZTY-AM/Winchester (LasVegas), NV $125 000
® KULM-FM/Columbus,TX $250,000
® KNTB-AM/Lakewood, WA $257,500
* WADC-AM & WHCM-FM/Parkersburg, WV $1,775,000
* WGBW-FM/Green Bay,WI $175,000

)

KlIX-AM/Wellington &
KTCL-FM/Ft. Collins
(Denver-Boulder)

PRICE: $500,000 .
TERMS: Stock sale for cash
BUYER: Jacor Communica-
tions Inc., headed by President
Randy Michaels, is acquiring all
of the stock of Tsunami Commu-

SELLER: Daystar Ministries Inc.,
headed by PresidentJason Linkous
FREQUENCY: 1190 kHz

POWER: 5kw

FORMAT: Religious

| BROKER: Blackburn & Co.

Calibre Communications
acquisitions

nications Inc. Phone: (606) 655- | PRICE: $7 million

2267

SELLER: Anthony Galluzzo.
Phone: (303) 278-4615
FREQUENCY: 600 kHz; 93.3 MHz
POWER: 5kw day/500 watts night;
100kw at 1129 feet

FORMAT: Nostalgia; Alternative

WDBF-AM/Delray Beach
(West Palm Beach)

PRICE: $1.1 million

TERMS: Stock sale for cash
BUYER: Mitchell Rubenstein and
Laurie Silver

SELLER: Quality Broadcasting
Corp., headed by President Vic
Knight

FREQUENCY: 1420 kHz

POWER: 5kw

FORMAT: Nostalgia

BROKER: Blackburn & Co.

WAVQ-FM/Inglis
(Gainesville-Ocala)

PRICE: $1.2 mitlion

TERMS: Asset sale for $1 million
cash and a $200,000 promissory note
BUYER: Seven Rivers Broadcast
Ministries Inc., headed by President
Jim Witherow. Phone: (352) 746-
6200

SELLER:WAVQ-FM iInc., headed by

TERMS: Asset sale for cash
BUYER: Calibre Communications
LLC

SELLER: Del and Mary Reynolds.
Phone: (616) 627-2341

WCKC-FM/Cadillac

FREQUENCY: 107.1 MHz
POWER: 2.75kw at 482 feet
FORMAT: Classic Rock

WCBY-AM & WGFM-FM/
Cheboygan

FREQUENCY: 1240 kHz; 105.1
MHz

POWER: 1kw; 100kw at 610 feet
FORMAT: Nostalgia; Classic Rock

WLJZ-FM/Mackinaw City

FREQUENCY: 94.5 MHz
POWER: 18.5kw at 380 feet
FORMAT: Jazz

WIDG-AM & WMKC-FM/
St. Ignace

FREQUENCY: 940 kHz; 102.9 MHz
POWER: 5kw; 100kw at 1102 feet
FORMAT: Oldies; Country

WAVC-FM, WGFN-FM &
WJZJ-FM/Traverse City
FREQUENCY: 93.9 MHz; 98.1 MHz;

Chairman/CEO Carl Marcocci. | 95.5MHz

Phone: (813) 442-4027
FREQUENCY: 104.3 MHz
POWER: 6kw at 328 feet
FORMAT: B/EZ

WAJL-AM/Pine Castle
(Orlando)

PRICE: $1.2 million
TERMS: Asset sale for cash
BUYER: Lapcom Communications

Corp., headed by President Steve |

Lapa

POWER: 50kw at 433 feet; 4.9kw at
742 feet; 50kw at 742 feet
FORMAT: WAVC is dark; Classic
Rock; NAC/Smooth Jazz

WVIV-FM/Pearl
(Jackson)
PRICE: $850,000

Continued on Page 8
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Fall Ratings Report:

Chapter Two

This year, at Music Technologies, we expect to do more library
music testing than any other research company in America. Why?

It's simple...Interactive is the new “Gold Standard” in music testing
and it gets great ratings, even for the tough to win points in highly
competitive battles. Just look at the numbers...

Classic Hits KHYT Tucson: 7.0 to 8.3
Fall 96 to Fall 97, 25-49 Persons

A.C. WBEB Philadelphia: 10.9 (No. 1)
25-54 Women

Country WIVK Knoxville: 18.8 to 21.2 (No. 1)
Fall 96 to Fall 97, 25-54 Persons

A.C. WMAG Greensboro: 11.1 (No. 1)
25-54 Women

Rock WJRR Orlando: 8.3 (No. 2)
18-49 Men

Classic Rock WSTZ Jackson: 5.2 to 7.3
Fall 96 to Fall 97, 25-54 Persons

All figures quoted are from Arbitron, Fall 97 (unless otherwise stated) and are Monday-Sunday 6am-Mid.

Music Technologies, LLC §

HETWE Music I:I.BRARY TESTING

205 East Cheyenne Mountain Boulevard, Suite 100 + Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 + Fax 719.579.9526

FirsT IN FULLY-DIGITAL
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RADIO BUSINESS

EARNINGS

acor Communications Inc.

{(Nasdaq JCOR) reported
record fourth-quarter and 1997 re-
sults last week. Net revenue in-
creased 68% in the fourth quarter
of 1997 to $161.6 million, compared
to the same period in 1996. Broad-
cast cash flow grew 53% in the
fourth quarter, to $56.4 miliion. On
a same-station basis, net revenue
was up 21% in the fourth quarter,
while broadcast cash flow climbed
21%. For the full year 1997, net rev-
enue was $530.6 million, compared
to $223.8 million in 1996. Broadcast
cash flow grew from $72.7 million in
1996 to $173.8 million last year.
Same-station net revenue climbed
11% in 1997, and broadcast cash
flow increased 20%.

estwood One Inc. (Nasdaq:

WONE) reported record Q4
and annual results last week. For
the fourth quarter of 1997, net rev-
enues were up 55%, from
$44,983,000 in the same period in
1996 to $69,839,000. Operating
cash flow increased 31% in the
fourth quarter, from $10,807,000 in

the full year 1997, net revenues
gained 40%, up from $171,784,000

1996 to $14,139,000 last year. For |

Jacor Sticks Break Records; WW1 Has 16 Record Qs;

in 1996 to $240,790,000. Operat-
ing cash flow grew 24% last year,
from $39,537,000 in 1996 to
$48,936,000. BT Alex.Brown ana-
lyst Drew Marcus reiterated a“strong
buy” rating for the company follow-
ing the announcement of the results.

evenues for Chancellor Media

Corp. (Nasdaq: AMFM) rose
to $248.8 million in the fourth quar-
terof 1997, a 180.4% increase over
the same period in '96, and after-
tax cash flow was up 52.1%10 $43.3
million. However, the company stilt
posted a netloss of $31.7 million (27
cents per share) for the quarter, due
primarily to expenses relating to
Chancellor's acquisition of Viacom’s
radio stations and the Evergreen
Media Corp./Chancellor Broadcast-
ing Co. merger. For the full year
1997, pro forma revenues for Chan-
cellor's 99 stations rose 15.5% to
$849.8 million. Actual '97 after-tax
cash flow was up 83.6% to $126.7
million. Despite the loss, Wall Street
is still high on the stock. Credit
Suisse First Boston analyst Harry
DeMott reiterated a“strong buy” rat-
ing for theiissue and seta 12-month
price target of $60 per share.
Saiomon Smith Barney analyst Paul

i crease significantly.

Sweeney reiterated a“buy” rating on
the stock and set a 12-month price
target of $53 per share.

C ox Radio Inc. (NYSE: CXR)
reported net revenues for the
fourth quarter of 1997 of $60.9 mil-
lion, nearly doubling the fourth quar-
ter total for 1996 of $33.6 million.
Broadcast cash flow rose to $21.3
million, compared to $11.4 million for
1996. On a same-station basis, net
revenues rose to $38.4 miltion, and
broadcast cash flow climbed to
$15.3 million over 1996’s totals of
$33 and $11 mitlion, respectively.
President/CEO Robert Neil credit-
ed the company's success to “inte-
grating the New City stations” into
its portiolio.

evenues for slectronc distribi-

tion service provider DiE Sys-
tems Inc. (Nasdag: DGIT) were up
159% inthe fourth quarter of 1397,

from $4 million in the same perind g

in 1996 to $10.4 mifliosi. For the fulf
year 1997, revenugs grew 177%,

from $10.5 million to 529.2 miflion. :

DG President/CEC Henry Donald-
son said the company’s digital
broadcast delivarias continue to in-

TRANSACTIONS

Continued from Page 6

TERMS: Asset sale for cash
BUYER: Proteus Investments inc.,
headed by ChairmanMichael McRee.
It owns WTYX-FM/Jackson, MS.,
SELLER: Rainey Day Broadcast-
ing Co.

FREQUENCY: 93.9 MHz
POWER: 6kw at 285 feet
FORMAT: Nostaigia

e
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KNTB-AM/Lakewood
PRICE: $257,500

TERMS: Asset sale for cash
BUYER: FTP Corp., headed by
President Bart Seidler. Phone: (800)
974-2278

SELLER: Washington Broadcast
Management Co. Inc., headed by
President Frank Olson

£ g
Mﬁm rmmw

KZTY-AM/Winchester
(Las Vegas)

PRICE: $125,000

TERMS: Asset sale for $25,000
cash and a $100,000 promissory
note

BUYER: KSBN Radio Inc., head-
ed by President Alan Gottlieb.
Phone: (509) 838-4000

SELLER: Robert Adelman. Phone:
(619) 371-1700

FREQUENCY: 620 kHz

POWER: 500 watts day/450 watts
night

FORMAT: This station is dark.

WADC-AM & WHCM-FM/
Parkersburg

PRICE: $1,775,000

TERMS: Asset sale for cash
BUYER: PBBC Inc., a wholly owned
subsidairy of Burbach Broadcast-
ing Co., headed by PresidentNicho-
las Galli. It owns WKYG-AM, WXIL-
FM & WXKX-FM/Parkersburg, WV.
Phone: (412) 263-6725

SELLER: Dailey Corp., headed by
President Calvin Dailey Jr.
FREQUENCY: 1050 kHz; 99.1 MHz
POWER: 5kw day/144 watts night;
11.4kw at 485 feet

FORMAT: Nostalgia; Country
BROKER: Ray H. Rosenblum
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KULM-FM/Columbus

PRICE: $250,000

TERMS: Asset sale for cash
BUYER:Texrock Radio Inc., head-
ed by President Dain Schult. It owns
18 other stations in Texas. Phone:
(512) 257-2280

SELLER: Arlan Enterprises Inc.,
headed by PresidentHarold Young.
Phone: (409) 732-8133

e

WGBW-FM/Green Bay

PRICE: $175,000

TERMS: Asset sale for cash
BUYER: Evangel Ministries Inc.,
headed by PresidentRoy Jacobsen.
Phone: (414) 749-9456

SELLER: Board Of Regents Of The
University Of Wisconsin System,
headed by Director Robert Kuyken-
dall. Phone: (608) 263-2208

Continued from Page 4

=i

options are trading on the January expiration cycle, with introductory expi-
rations in March, April, July, and October. Strike prices have been set at
$40, $45, and $50. Heftel stock closed at $50.875 Wednesday (2/11).

SFX To Pay Dividend

S FX Broadcasting Inc. said last week it will pay a regular quarterly
dividend of $0.8125 to holders of its series D cumulative convertible
exchangeable preferred stock of record as of February 13. Company

spokesmanTim Klahs told R&R that, at press time, SFX's fourth-quarter
results were expected yesterday. SFX spin-off SFX Entertainment also

dinated notes due 2008 offering.

closed last week on its privately placed $350 million 9.125% senior subor-

FCC Reduces KNON Indecency Fine

Earlierthis month, the FCC reduced the fine levied upon noncommer-
cial KNON-FM/Dallas for a July 12, 1992 broadcast from $12,500 to

$2000. The station aired the song“I Want To Be A Homosexual” (“You're
so full of shit. Why don’t you admit you don’t have the balls to be a
queer,” go some of the lyrics) during its afternoon broadcast of its Lamb-

da Weekly public affairs program. The commission says due to KNON's

warranted.

“prompt response”to the complaint (the show’s producer left two weeks
after the incident) and its “limited” financial resources, the reduction was

Phoenix Media Takes Leisurely Acquisition Pace

: R on irwin, CEO of the Burbank, CA-based media, advertising, and con-

sulting firm Phoenix Media Group Ltd., told R&R this week that his
company wants to be a radio player in small and medium markets whose
primary industry is tourism and resorts, such as South Florida and Palm
Springs, CA. He recently retained the services of the Spokane-based
engineering consulting firm D.C. Engineering to do just that. He also
said the company hopes to make three buys in '98. Last week, Phoenix

entered into a letter of intent to purchase KSWD/Seward, AK for an un-

disclosed sum.

R R e e G 0
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Continued from Page 4
Bodenchak, and for the first time
he observed a convergence of that
growth rate and that of radio’s ma-
jor players, like Clear Channel, Ja-
cor, and Chancellor Media Corp.,
who reported growth rates of
around 12%.

“Now that these large companies
are becoming the market, there's
less of a gap,” Bodenchak told R&R.
“What this means is that the indus-
try as a whole will be growing fast-
er, because you essentially brought
under professional umbrellas a larg-
erpercentage of the radio assets.”

DeMott said that another trend wit-
nessed in the fourth quarter was
more radio companies paying down
debt.

The Heat Is On

Not surprisingly, analysts remain
bullish on radio’s prospects for this
year. “There’s nothing on the hori-
zon that tells me '98 is going to be
any less spectacular than'97, First
Union Capital Markets VP Bishop
Cheen told R&R.

Bodenchak predicted a slow-
down in consolidation in '98 for at
least the Top 50 markets, where the
top three or four operators control
an average of 80% of the revenues.
He conceded, however, that there
would be more consolidation on a
national basis.

T

Cheen called fora “normalization”
of same-station cash flow growth
and same-station revenue growth, to
around 12%-15% and 5%-8%. re-
spectively.“l don't believe you'll see
same-store cash flow grow 25% on
same-store revenues growing 12%
forever)’ he said. He said that radio
companies will continue to sell at 16-
20-times cash flow, until same-sta-
tion cash flow and revenue growth
“cools oft”

This meltdown could occurin one
of three scenarios, according to
Cheen: one, a shift in the economy,
which he dismissed because of the
strength of the retail sector; two, a
shiftin ad spending away from radio
to television or print media; or three,
what he called “the consolidation
curve”

“As these companies close and
take the keys to more of these sta-
tions,” he predicted, “the phenom-
enal upside of delivering more
reach in a particular market will
have cooled off, and you will find a
leveling.”

Bodenchak said that ad spend-
ing on radio seems*very positive for-
ward into 1998

Man Your ... Stations!

In order to avoid a meltdown, ana-
lysts agree radio groups must focus
on same-station performance. “The
most critical hurdle for these big ra-
dio companies is how many can they

effectively manage,’ said Cheen.

Bodenchak said that same-station
performance “becomes particularly
important as consolidation slows and
the impact of consolidation on a com-
pany’s financials becomes less ma-
terial” Acquisitions mean less to the
bottom line of a Clear Channel than
when it was a small cap company,
he pointed out. It is more important
to grow existing assets.

DeMott agreed that same-station
performance is “the truest way of
measuring how you're operating”

So, do the high numbers for Q4
mean the group heads are giving their
salespeople a break? Nota chance.
“A lot of these guys are budgeting for
numbers that are up dramatically
from last year, and last year was cer-
tainly no slouch of a year,” said De-
Mott. He said that many companies
are budgeting for 10%-11% revenue
gains in '98, which is comparable to
'97 figures. What's made the differ-
ence in many cases is that now
groups are budgeting for market clus-
ters, instead of individual stations.

DeMott said that, based on the
pace of growth, the sales projections
are“perfectly reasonable” Thanks to
consolidation, groups can now
promise advertisers better demos,
more reach, and more frequency
than other media like newspapers.
And the Clear Channels of the world,
who have TV and outdoor as well,
can cross-sell to advertisers.

R
VU

Tower

Continued from Page 4

ca’s capital stock. Additionally, an
option agreement has been signed
that, if exercised, would cause an
additional 1.49 million shares of
Specialty Teleconstructors’ to be is-
sued. Once the merger is complete,

OmniAmerica would be the larg-
est stockholder in the new enter-
prise, holding about 40% of the
ownership interest — 46% if the
option is exercised,

The company will keep the
name OmniAmerica Inc. and will
remain a publicly traded compa-
ny. Carl Hirsch will continue as

President/CEO of the merged com-
pany, while Specialty Teleconstruc
tors Chairman/President/CEO
Michael Budagher will become
COO/Vice Charrman. Jack Furst
will serve as the company’s non-
executive Chairman. The deal is
expected to close by the end of the
third quarter.
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NEWSBREAKERS.

Shannon Adds PD
Duties At Q106/SD

Todd Shannon hus added PD
duties at Jacor's CHR/Pop KKLQ-
FM (Q106)/San Diego. He already
programs co-owned CHR/Rhyth-
mic KHTS-FM (Channel 93.3) and
Soft AC KJQY (K-JOY).

“As we looked around for some-
one who had some time on their
hands, Todd’s name came up, as he
was only programming two stations
at that time,” Mike Glickenhaus, VP/
GM of Jacor/San Diego’s FM sta-
tions, jokingly told R&R. “Actual-
ly, it was a natural choice to have
the guy who started KHTS from
scratch — and took it to the No. 2
cuming station in the market in a
year — to run with the KKLQ ball
and oversee both our CHRs.”

Shannon remarked, “I am thank-
ful for the opportunity that [VP/Pro-
gramming, West Coast] Jack Evans
and Jacor have given me. KHTS is
a project we have worked very hard
on for the past 17 months. I was
thrilled at the chance of fixing the

SHANNON/See Page 32

’XOK/St.’ Louis Says
Hello To PD Byes

Steve Byes has been upped to PD
of Urban AC KXOK-FM/St. Lou-
is. He succeeds Mike Love, who left
the station late last month.

GM Michael Frischling told
R&R, “We decided we needed to
bring in a new PD or give someone
on our staff the opportunity to be-
come PD. After analyzing the mar-
ket and our staff. we felt Steve fit
the position well. so we promoted
him from Production Director. It’s
always a good situation to reward
hard work and dedication by pro-
moting from within. The staff’s re-
spect of Byes assures consistency
through this transition.”

Byves has been with KXOK for
six years and will continue to hold
the station’s afternoon airshift. He
told R&R, “I'm excited. It’s a chal-
lenge, and I’m ready to take the first
step toward turning the station
around.” This is the 19-year indus-
iry vet’s first programming job.

Promo Vet McKenna
Now WWKX/Prov. PD

RCA Records
Sr.Director/
Crossover Pro-
motion Jerry
McKenna has
been appointed
PD at WWKX
(Hot 106)/Prov-
idence, replac-
ing Joe Dawson.

“With Jerry’s &
long history of
success in the
Boston market, we have complete
confidence in him to bring WWKX
and our radio group to the top of the
Providence market,” Back Bay
Broadcasters President/COO John
Maguire told R&R. “Jerry brings to

McKENNA/See Page 32

McKenna

| tems’ Oldies WOCT-FM/

Yanni Sold Out!

After 10 sold-out shows at New York's Radio City Music Hall recently,
Yanni (I) took a moment to commemorate the event with Vice Chairman/
Virgin Records America & Music Group Worldwide Nancy Berry (c) and

manager Danny O’Donovan.

Somme

Former WSTW/Wil- |
mington PD Mike Som-
mers has been named PD
for American Radio Sys-

Baltimore. Sommers’ ap- §
pointment is the latest in
ARS/Baltumore’s recent re-
structuring of its day-to-day
programming duties. ‘
In addition to his PD du- §
ties. Sommers 1s also serv-
ing as WOCT's new after-
noon drive personality. The Michi-
gan native’s career includes stints at

Set As PD At WOCT/Baltimore

Sommers

WPNT-FM/Chicago and
other stations in Minneapo-
lis, Detroit, Norfolk, and

Louisville.
At Hot AC WWMX/
Baltimore, MD/after-

noon driver Greg Car-
penter has taken on ad-
ditional duties as Asst.
PD. Before joining
WWMX in 1993. Car-
penter was on the air at
WPLY/Philadelphia
WCAO & WXYV/Baltimore.
and WLAN/Lancaster, PA

Binder Reaches ‘The End’ As WENZ’s PD

In the wake of PD Sean Robert-
son’s exit, Clear Channel’s Alterna-
tive WENZ (The End)/Cleveland
has appointed Dan Binder PD.
Binder was previously OM/PD of
WTMM-AM, WQBK-FM &
WXCR-FM/Albany; he took
WQBK to the nation’s highest rat-
ings in the Alternative format.

According to WENZ VP/GM
Walt Tiburski, “Dan brings a first-
hand knowledge of the Alternative

format and an intensity that will help
WENZ continue to move forward
and grow in the future”

In addiuon 1o his work at the
Albany trio. Binder worked as
Network Affiliate/Music Direclor
for Jarad Broadcasting’s WDRE
Network and OM for WYSR-FM/
Albany.

In related news, WENZ after-
noon drive host Rick “Rocco”
Bennett is promoted to Asst. PD.

Wilson Returns To SLC As KOSY-FM PD

Paul Wilson has been named PD/atternoons for Trumper Communica-

tions’ newly acquired KOSY-FM/Salt Lake City. He succeeds Scotty Mac. |

who exits. The station flipped {rom satellite-delivered Country to Soft AC
and dropped the KBKK-FM calls during the first week of January, as a
result of a property swap that gave Jacor Communications KISN-AM.

“This opportunity was 90% of what I really wanted.” Wilson told R&R.
“t was a good market, a good company, and very close to everything 1 ever
wanted. Frankly. I'm thrilled to be back in Salt Lake, having been out of
the market for 10 years.”

KOSY’s core artists include Barbra Streisand, the Carpenters, Neil Dia-
mond, and Barry Manilow. While KOSY will compete directly against
crosstown KSFI-FM, Wilson said, “We're a little softer and a little older,
which fits well in our Trumper sector — HotAC KISN-FM. Adult Alterna-
tive KUMT-FM, and [Nostalgia] KSNU-FM. It’s the way Soft AC was
done 10 years ago. KSFl is a great station. But it has become brighter and
more current-intensive. They’re more mainstream AC than Soft AC, but
there’s room for both.”

Wilson served as PD of Country KQFC-FM/Boise, ID for nine years.
When asked why he decided to program a Soft AC station, Wilson said, “1
went from Top 40 to Country nine years ago, so this is no different” He’s
also been PD of former CHR KSIF/Idaho Falls, ID and programmed KJQN/
Salt Lake City between 1984-88.
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EXECUTIVE ACTION

Outeda Appointed President 0f PBS Records

BS Records, the joint venture between the Public Broadcasting Sys-

tem and Warner Bros. Records, has tapped Tony Outeda as its first
President. A veteran artist manager who has represented groups such as
Foghat and Laura Nyro, the Los Angeles-based Outeda spent the past 18
months as a consultant to PBS where he was a key member of the team
that put together the venture.

Outeda said, “The potential for PBS Records is phenomenal. With such
strong media resources as PBS, andWarner Bros. Records, PBS Records
will have a wealth of talented artists and a variety of creative projects to
choose from. | am excited to lead this new music initiative.”

Warner Bros. Records Vice Chairman Ervin S. Duggan noted, “My col-
leagues atWarner Bros. Records and | are pleased to have such a talented
and knowledgeable individual come on board this project. PBS Records
will extend the value of performance and documentary programs broad-
cast on PBS, and Tony has the background and intuition to ensure the
success of the label”

Etheridge.

this promotion.

Island Elevates Yee To VP/Artist Development

sland Records has promoted KarenYee to VP/Artist |
Development. Based in New York, Yee most recent
ly was Sr. Director/Artist Development.

Yee joined the company in 1989 in the A&R depart-
ment. She quickly segued to artist development and
has supervised tours for artists such as the Cranber-
ries, PJ Harvey, Tricky, Pulp, and Tracy Bonham. She
has also worked extensively with U2 and Melissa

“Karen has been a key member of the Island team § 2
for a very long time;” Island Sr. VP/GM Pat Monaco
said. “Over the years, she has played a crucial role in
the evolution of a great number of our artists in the
U.S. | am happy to recognize her hard work and years of dedication with

Yee

MCA Ups Rashid To Nat’l Dir./Promo, R&B

MCA Records contin-
ues to bolster its Urban de-
partment, this week pro- |,
moting Azim Rashid 1o |}
National Director/Promo- |
tion. R&B Music. Rashid.
who also will serve as
Northeast Regional Direc-
tor, 1s based in New York
and reports to VP/Promo-
tion, R&B Music Benny
Pough.

“Azim is truly the best of
the next generation of record exec-
utives,” Pough said. “He’s proven
time and time again that hard work,
dedication, and persistence are the
main ingredients to success.”

Rashid

= Prior to joining MCA,
b Rashid was the Southwest
¥ Regional Promotion Man-
¢ ager for Motown Records.
Before that. he was an as-
i sistant to the MD and an on-
¢ air personality ut KIMZ/
Dallas. He also was a rap-
per with the Profile Records
. croup Nemesis.
¢ In related news. MCA
has named Jeremy Ham-
mond as VP & Marketing

¢ ey

f
[y

T

b

XRE A A
nabd b LES
T

o

OF) \??a M

Director. Based in Los Angeles, .
he reports to Sr. VP/Sales & Mar- {

keting Jayne Simon. Prior to join-

MCA/See Page 32

Citadel/Salt Lake Resets Programmers

Citadel/Salt
Lake City has
made a number
of changes in the |
programming de- |
partment, pro-
moting  from
within the cluster
and from within
the company to
realign a number
of posts. ;

CKATMY bttt
Modesto PD Ed Hill transfers to
SLC as OM of Citadel’s Hot AC
KBEE-FM and Country KUBL-
FM. Hill will also be KUBL’s PD
and succeeds Roger Allen, who is
leaving the station after a year for

™7 an as-yel-unan-
f | nounced new gig.

¢ Rock KBER-
FM and Adult
Alternative
KENZ-FM PD
Bruce Jones has
been elevated 10
OM for the pair.
Steve Kelly had
| been the OM for
all of the comapa-
ny's SLC sta-
tions. He will now either join an-
other Citadel outlet or enter consult-
ing. Jones became KENZ’s PD two
and a half years ago.

Jones

CITADEL/See Page 32
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“THL QUALITY OF THE s = .~
. LIVE BROADCAST WAS T U 2

- SUPERB! s 78 \& . B X
| —DAN BALLA, PD .- "‘:"”' \ !su,,

| KKRW—FM, HOUSTON TX

) THE B

_ "‘ﬁs

YA WORLD CLASS

,S ONES

Mri

‘Im,m. 91~ t-va |

 BRIDGESToPABDYLON |

{ ] g % |
ROCK & R.SLL S}éogss i el & NO ‘STONE' WAS LEFT
FRCM A W R}';.D LASS | - £ UNTURNED BY WESTWOOD
SYNDICATOR. s ~ P\ ONE. 3REAT JOB!”
—BILL LOUIS, PD i —TODD LITTLE, PD
WNCX—FM CLZVELAND, OH KGB—FM, SAN DIEGO, CA

. WESTWOOD ONE THANKS THE ROLLING STONLS,
. TNA INTERNATIONAL AND THE ‘BRIDGES TO
BABYLON' NETWORK AFFILIATES:

WNEW  WGRF WZCC WCKW WELH KTXQ WOzZ W3SS
WXRT WEZX - WDVE WBAB wWETE WNCX WRTQ KUMT
KFFG WEFYV KGON WMMR WOMF KSEG KLCS WAFX

WRIF WBLM WKQB WZLX  XPEZ KG8  KFZG
WIBT WPDH WYRK KKRW WzRR KSEE  KZES
WIYY WLUP KRVO  KSD  WARW WZZR  KOES
WRDU  KOZT WKQZ WPLR WMGK WONE  KEXOA

..AND THE LIST GZCES ON...
[
FOR MORE INFORMATION ON 4
WESTWOOD ONE PROGRAMS CALL | 310- 204.5000

-
==-Sprims a THE BRIDGES TO BABYLON TOUR

areseris
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NEWSBREAKERS.

Love
Continued from Page 1

Phones and wants to know why he
forgets what his objer d’amour looks
like when he masturbates. After a
sample of either Beavis or Butt-head
saying, ““You’re stupid.” Jagger sing-
ing “Let Your Love Flow,” and Dr.
Judy Kuriansky accompanying
with the commercial theme song for
Oscar Meyer hot dogs, “‘Oscar” fi-
nally gets his consolation. “It’s okay
if your mind wanders away from
what it first started out to [tantasize
about] ..." Dr. Judy offers.

These shows are blending enter-
tainment, education. and the
luxury of some-
one else asking
questions 1o
which others may
want to know the
answers. Labeled
by some as raun-
chy, crass, or ris-
qué, these sex ed-
ucation shows are
fulfilling people’s
need — for clear, 8
concise sex and
relationship ad-
vice without the $120-an-hour price
tag.

“These types of shows become
the psychologist or psychiatrist for
people, an outlet for people to ex-
press their feelings and fears,” says
Wilmington, NC-based consultant
Bill Hennes. ""All over America,
there is a huge demand and a great
_market for these shows.

“Research has indicated strong
audience acceptance. From an au-
dience standpoint, the shows would
work in most markets. There is the
possibility of an advertiser back-
lash in smaller communities and
markets. Generally, the love shows
are more accepted in major or me-
dium markets.”

Jim ‘“Poorman” Trenton, the
first full-time host of the 13-year-
old, KROQ/Los Angeles-based
Loveline, believes sex shows “work
everywhere. It’s biological; it’s like
eating.” (Trenton is currently in lit-
igation over the rights to the show.)

Jagger

L A,

THE INDUSTRY’S NEWSPA

“There are tons of young adults
and teenagers who are looking for
someplace to go,” says current
Loveline producer Ann Wilkins.
“There are more things to worry
about. People are more open to
talking about safe sex and con-
doms, and they listen to their peers.
Some of the Bible Belt stations are
little scared of picking us up. But
all teenagers are scared. [ can’t see
how those would be any difterent.”

Jekyll & Hyde

With 50 affiliates, Loveline
leads the love-talk pack. The racy,
two-hour show tackles relation-
ships, love. sex. g=
and life in gen- 4
eral with clinical |
know-how sup- &
plied by board- [#
certified inter-
nist and addic- |
tionologist Dr.
Drew Pinsky
and seemingly
certifiable co-
host Adam Ca- o
rolla. Pinsky

The duo is entertainment
enough, and they routinely play
host to musicians, actors, models,
and authors. For instance, during
an appearance by Pamela and Tom-
my Lee — the Baywatc/ babe and
Motley Crue rocker — Carolla and
the couple get on the subject of
“vengeance sex.” Pamela confess-
es to occasional rough sex, while
Tommy elaborates with a story
about Pamela “flying off the bed”
while “fully pregnant” Dr. Drew
steps in and advises a “safe posi-
tion” for sex with a pregnant wom-
an and reviews a few pre-labor pre-
cautions.

itis this Dr. Jekyll and Mr. Hyde
combination that has landed the
show in first place for its time slot
for the last 15 years, according to
Arbitron. “The topics lure you in,”
Carolla notes, “but our dynamic
keeps you there.”

About a year and a half after its
syndication by Westwood One be-
gan, the show took a leap and is
now on television, too. Wilkins

says the television show really
hasn’t had an effect on the radio
show ratings-wise, but that it has
helped “the show gain in populari-
ty” and raised its profile.

“Some people try to muke their
show as salacious as possible,” Ca-
rolla adds. “Drew is a legitimate,
practicing doctor. Some of the calls
we get have nothing to do with sex-
vality, and he answers them like he
just read a brief on the subject. A
good show needs a straight man.”

Know Your Purpose

“Talk radio has had a resurgence
in America, and people like to talk
about relationships, love, and sex,”
says Thea Mitchem, WPGC-FM/
Washington’s Director/Research
and founding producer of Love Talk
& Slow Jams. “But you have to
know what the purpose of the show
is for your station.” This particular
show is a combination of nighttime
dedication love songs and self-pro-
claimed “‘sexpert” hosts.

Hosted by Jeannie Jones and
Justine Love, Love Tulk & Slow
Jams debuted in September 97
and has become B 1

the most-lis- §
tened-to night- @&
time show in @
Washington, DC.
The love ladies [¥
regularly invite
male guests on
the show to bal-
ance the estro-
gen-based ad-
vice. Out of five
two-hour shows
a week (Sunday through Thurs-
day), an average of two or three
will be topic-oriented. On Wednes-
days, the show is produced live
from a local nightclub. Mitchem
says the live show is significantly
different, “because the audience
has to be attentive.” During the
breaks, poetry is read. Mitchem
says the poetry readings “create a
‘Love Jones’ — or romantic — at-
mosphere and a nice vibe, since the
poetry sticks with the love and sex-
uality theme.”

Knowing the direction of your

Carolla

Stirland Now Digital Courier’s VP/Sales & Mktg.

irk Stirland has been appointedVP/Sales & Marketing at Digital

Courier International, which supplies electronic distribution and
communications services to broadcasters. A 25-year radio veteran,
Stirland most recently worked for Arbitron.

“Our two-way digital network and systems management capabili-
ties are well-positioned to provided powerful solutions to the rapidly
changing radio marketplace,” said Allan Kozak, DCI’s President/COQ.
“Over his career, Kirk has demonstrated a strong grasp of new tech-
nology and the management benefits it can yield”

Stirland has worked in network radio advertising sales, affiliate rela-
tions, and program development at NBC, ABC, and Westwood One.
Early in his career, he was a radio announcer, MD, and talk show host.

show and what’s good for your
market are two key aspects a po-
tential love broadcaster should
take into consideration. When
Love Talk & Slow Jams debuted,
it had an 18-and-over age require-
ment for its callers. But as the
show has progressed, the mini-
mum age of potential callers has
moved to 21, targeting a more
adult crowd. Each caller is grilled
on their date of birth and gradua-
tion.

‘Expertise In Sex’

Dr. Judy and Jagger are the cu-
pids of Jacor’s Premiere Rudio
Networks, manning the Love-
Phones ship. Taking more of a
psychological approach than a
medical one, Dr. Judy provides the
knowledge, energy, and charm,
while Jagger is good for comic re-
lief. Broadcast from Sony’s SW
Networks studios in New York, Dr.
Judy and Jagger have been at it for
a litile over five years and have
signed on approximately 40 affil-
iates. The duo makes sure the
show is graced with celebrities,
from Sandra Bernhard to Spin
Doctors to Cindy Crawford.

Dr. Judy is a clinical psycholo-
gist and certified sex therapist with
a private practice at the Center for

Marital and Family Therapy in
New York City. Among her accom-
plishments outside of the academ-
ic realm are several crime diver-
sions she provided during a call-
in advice-show stint on WABC/
New York: She talked a law stu-
dent out of committing suicide and
averted two murders over the air.

WRXK-FM/Ft. Myers PD Matt
Mangas says the lure of Love-
Phones is Dr. Judy’s “expertise in
sex, and you have to be a great per-
sonality in sex to pull that off. Jag-
ger is kind of like the bad guy to
Judy’s good guy.” Mangas credits
his station’s “killer ratings” to the
power of LovePhones.

More To Come ...

The future of these romantic yak-
kers is “"going to depend on how
the ratings maintain.” Hennes fig-
ures. “T think the shows will grow
in the Top 30 markets” If Ameri-
cans continue on the more-infor-
mation-is-better path we’re current-
ly on, there can be no other way
but up for these types of shows.

“Sure there’ll be more love
shows,” Carolla says. “The ones
that are on are successful. Why
wouldn’t they try and duplicate
that?”

February 27.

Fill in and return this form to
request a listing for your
company's programs and
program services in the R&R
PROGRAM SUPPLIER GUIDE.
If your company has already
received the forms, please
complete and return them.

The editorial closing is

[ Fulltime Formats

[ Syndicated Programming

STATE

. CONTACT & TITLE
COMPANY NAME
i. ADDRESS
FAX BACK TO
310-203-8727 SN .

[ New Networks
[d Show Prep Material
[ IDs & Jingles, Music Libraries, Sound FX, Song Libraries

DON'T MISS YOUR FREE LISTING!

[J Voice Talent
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Music testing...

The company that pioneered two-week survey turnaround also offers a unique, '_ |
faster music testing method that is less expensive than auditorium testing. We are working with
some of the premier radio
Edison Media Research has conducted hundreds of music tests for stations in SRS E T
markets from Los Angeles to Lafayette. Our technique is so efficient, you Dene Hallam, |
may find you can afford more testing for the same amount of money. VP/Programming
93Q/Houston:
We eliminate all the biases and hassles associated with standard auditorium “Edison Media Research |
testing. But, ours is not an “in-home” method where people are unsupervised, has been a key component
distracted, or listening to a tiny telephone speaker. of 93Q Country’s success.
We’ve relied on their music
. : . : earch f ‘1
Call Edison Media Research today to learn how our music testing can e e |
help your station. John Duncan, i
Program Director !
KLOS/Los Angeles: f
“KLOS listeners are spread ’i
out all over. I love the way é
Edison’s music testing | é
§ method allows me to : :
| The Faster Way sample people fromte | |
. entire L.A. Metro. i
i - Susan Murray,
| The Less Expensive Way | coc Ve
: ‘ WMAS/Springfield:
L} “] “For me, the best part
The Better ay about Edison’s music
: testing is that I can afford
‘ o .
; N “] to do more frequent music
1 ‘ The Edlson ay tests, and the quality is
. $ better than auditorium.” i
:
- €edison medaila researc |
" America’s 2nd Fastest Growing Market Research Company*
(732) 560-8787 / fax (732) 560-8989 / e-mail LarryRosin@aol.com
* Ad Age, 1996/1997 Report

wawww americanradiohistory caom
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® DAVID DONOVAN and WILLIAM
WHARRY have been named Regional
Affiliate Directors/Southeast and South
Central Regions, respectively, for Metro
Networks’ Metro Source. Both come to
the company from UP| — Donovan
serving as Eastern Division Sales Mgr.
and Wharry in UPI's Dallas offices.

® FELICIA CLEM has been named
Training Specialist/Radio Station Serv-
ices in Atlanta forThe Arbitron Company.
She previously served in customer/tech-
nical/training support forTAPSCAN inc.

® CRAIG ZIMMERMAN joins custom-
ized-radio-software-producing compa-
ny PromoSuite as Dir./Customer Ser-
vices. He previously served as Dir./
Mktg. & Promo atWLNA-AM & WHUD-
FM/Peekskill-Newburgh, NY.

Records

¢ DOUG INGOLD
is appointed Head
of Promotion/
West Coast forv2
 Records. He
i comes to the com-
pany from a stint
as VP/Promotion
at Freeworld Re-
cordings.

Ingold

® SUSAN FEIN-
GOLD becomes
Sr. VP/Legal &
Business Affairs

forVirgin Records.
She comes to the
label from her post
as VP/Legal Af-
fairs at EMI-Capi-
tol Music Group
North America.
Feingold
®DAVID MC-
PHERSON is
upped from Sr. Dir/
| A&RtoVP/A&R at

fore joining Jive,
1 McPherson served
as Dir/A&R at Mer-
cury Records.

McPherson

® GWEN IRBY has been appointed
GM and SHEILA ELDRIDGE Sr. VP/
Artist Development at Jimmy Jam &
Terry Lewis’ Flyte Tyme Records, a

e

Irby Eldridge

CONDOLENCES

Longtime WSAU-AM/Wausau,
WI morning host Howard Ger-
netzke, 67, February 6.

joint venture with Universal Records. | cludes hip-hop music and artist profiles

Irby was GM for Perspective Records;
Eldridge previously served as VP/
Communications for Perspective as
well.

¢ MARK L.
WALKER is ele-
vated from VP/
Business Affairs
to Sr. VP/Busi-
ness Affairs at
Red Ant Enter-
tainment.

Walker

® ANGEE JENKINS SMITH rises to
VP/Publicity at MCA/Nashville
Records. Smith previously served as
VP/Publicity for MCA’s Pop division,
Los Angeles.

National Radio

® NBG RADIO NETWORK releases
Mic Check, its 90-minute hip-hop pro-
gram hosted by Josiah. The show in-

from yesteryear to today.
(800) 505-5640, ext. 0.

® WESTWOOD ONE unveils the fol-
lowing programs for its upcoming
schedule:

February 21: A two-hour Grammy
country special hosted by Clint Black.

February 24: WWi's NBC Radio &
Mutual News offers Tax Tips, a series
of 20, one-minute segments, each fo-
cusing on a different tax-related topic.

Celebrity Connection lineup:

February 23: Saturday Night Live
cast; Richard Benjamin

February 24: Kinleys

—(212) 641-2052 or 2057

Products & Services

® EKG RESEARCH has announced its
plans to provide auditorium research
services to broadcasters using a“real-
time audience response” system incor-
porating hand-heid, wireless, remote
units during testing sessions. MARILYN
BIEBER is President.

—(561) 540-4352

Changes

Adult Alternative: Robin Young
becomes WBOS/Boston’s new
morning personality.

Adult Contemporary: WSNY/Co-
lumbus, OH appoints Mark Bin-
gaman MD ... Chuck Tager
moves from part-timer to afternoon
drive at WQSM/Fayetteville, NC ...
KELO-FM/Sioux Falls, SD names
Nancy Carlson APD.

Alternative: WBZU/Richmond
middayer Jay Smack adds MD
stripes ... WMBX/W. Palm Beach
MD/middayer Dan O’Brien seg-
ues crosstown to sister WPBZ for
similar duties.

CHR: KLUC/Las Vegas News
Production Director Chris De-
Marco exits, while station week-
ender Greg West moves to over-
nights ... KDON/Monterey week-
ender Tom White is promoted to
late-nights ... WWXM/Myrtle
Beach, SC middayer Doug Kelly
segues toTV ... KMEL/SF Market-
ing Director Katie Eyerly will be
working in a similar capacity with
sisters KISQ and KKSF ... CHR/
Rhythmic KAHX/Corpus Christi,
TX is now Gold via satellite ...
WJIHM/Orlando personalities Rich
and Ray Miranda join WPOW/
Miami for overnights ... WLKT/
Lexington, KY scores morning
drivers Johnny and Cindy from
crosstown sister station WWYC ...
KKMG/Colorado Springs mid-
dayer Valerie Hart adds MD
stripes ... The new lineup at WPRO-
FM/Providence is: Mike & Lisa
Butts, mornings; Giovanni, mid-
days; PD Tony Bristol, afternoons;
MD Davey Morris, nights; Rob
Tyler, late-nights; and Tanya
Cruise, overnights ... KZHT/Salt
Lake City has a new lineup as well:
Frankie C, Marci Wiser, and
Patrick Essex, mornings; Ceci

Williams, middays; MD Jeff Mc-
Cartney, afternoons; and Scotty
Davis, nights ... Former KXME/
Honolulu PD Byron Kennedy
takes the MD/afternoon opening at
new CHR/Rhythmic KTAA/Fres-
no ... KTUX/Shreveport, LA over-
nighter DonTracy joins crosstown
KRUF for nights ... KIYO/Okla-
homa City appoints Josh Warner
Production Director and Ryan
Davis overnighter ... Former
WAOA/Melbourne, FL. nighttimer
Brad Newman takes nights at
KSMB/Lafayette, LA, replacing
Sam Diamond ... KFFM/Yakima,
WA morning co-host Stacey Dear-
inger adds Promo Dir. duties ...
Former KDWB/Minneapolis
swinger David Black joins KCLD/
St. Cloud, MN for nights. Mean-
while, KCLD nighttimer Jo Jo Voe
joins WWXM/Myrtle Beach for
nights ... KIKI/Honolulu nighttim-
er Freska segues to weekends on
KYLD/SF ... WKFR/Kalamazoo,
MI part-timer Terry Cruise adds
similar duties at KHFI/Austin ...
WFLV/Tallahassee, FL. promotes
nighttimer James Aldridge to Pro-
duction Director ... WSPK/Pough-
keepsie, NY APD/afternoon driv-
er Scotty Mac joins KHTT/Tulsa
for nights ... KYMG/Anchorage,
AK personality Schatzie joins
crosstown KGOT for mornings.

Country: “Party Man’’ moves up
to MD at WTHI/Terre Haute, IN.

Rock: At WZBH/Salisbury, MD
Miki Hunter replaces Sam Chase
as middayer.

Urban: WLIB-AM/New York be-
comes the first station in the coun-
try to feature Bloomberg reports
targeting African-American listen-
ers. The :60. reports run three times
a day and focus on companies
owned or operated by African
Americans.

Nat’l Radio: Donna de Varpna

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972} 991-9200
Starstation

Peter Stewart

GARY BARLOW Superhero

DAKOTA MOON A Promise | Make

Hot AC

Gary Leigh

NATALIE IMBRUGLIA Torn
ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

JASON BONHAM BAND Ordinary Black And White
VAN ZANT Rage

CHRMHot AC

DAKOTA MOON A Promise | Make

EDWIN MCCAIN I'll Be

TONIC Open Up Your Eyes

Mainstream AC

BIG HEAD TODD & THE MONSTERS Please Don't Tell Her
SAMANTHA COLE Without You

BEHAN JOHNSON World Keeps Spinning

Lite AC

ATLANTA RHYTHM SECTION Grow Old Alone
HALL & OATES The Sky Is Falling

NAC

DIANA KRALL Peet Me A Grape

RIPPINGTONS In Another Life

uc

LOX If You Think I'm Jiggy

PUBLIC ANNOUNCEMENT Body Bumpin' Yippie-Yi-Yo
2PAC {/ERIC WILLIAMS Do For Love
BROADCAST PROGRAMMING
Walter Powers » (800} 426-9082
CHR

Casey Keating
MADONNA Frozen

Digital AC

AMY GRANT Like | Love You
Hot AC

MADONNA Frozen

Digital Soft AC

Mike Bettelli
ELTON JOHN Recover Your Soul

Digital AC Mix
ERIC CLAPTON My Father’s Eyes
ELTON JOHN Recover Your Soul

Delilah
ELTON JOHN Recover Your Soul

Alternative

Teresa Cook
MONO Life In Mono
PEARL JAM Wishlist
SEMISONIC Closing Time

ey

JONES RADIO NETWORK
Phil Barry » (303} 784-8700

Adult Hit Radio
JJ McKay

PAULA COLE Me
Rock Alternative

Doug Clifton

AGENTS OF GOOD ROOTS Smiling Up The Frown
NATALIE iIMBRUGLIA Torn

Soft Hits

Rick Brady

Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day

GARY BARLOW Superhero

HALL & OATES The Sky Is Falling
NATALIE IMBRUGLIA Torn

Alternative

Steve Leigh
CHUMBAWAMBA Amnesia
FASTBALL The Way
PEARL JAM Wishlist
SEMISONIC Closing Time

WESTWOOD ONE RADIO NETWORKS
Charlie Cook *(805) 294-9000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer
VAN ZANT Rage

Soft AC

Andy Fuller
FLEETWOOD MAC Landslide
Bright AC.

Jim Hayes
ERIC CLAPTON My Father’s Eyes

joins One-On-One Sports as a reg-
ular member of the Jay Mariotti
Show (9am-1pm ET). She had
been providing commentaries dur-
ing the Olympics.

News/Talk: WTVN-AM/Colum-
bus, OH signs local-linebacker-
makes-good Chris Spielman as
part of its Buckeye football cover-
age team ... WEOS/Geneva, NY
personality ‘“Nobody” starts a new
segment to his show, Nobody Wants
To Know, giving the homeless and
welfare recipients a chance to call
in and be heard ... At WFAN/New
York, Rick Wolff kicks off The
Sports Edge — a weekly, one-hour
program featuring “how-to” seg-
ments on parenting and coaching
young athletes ... Debra Rich
moves into the weekend 6-9pm
shift at KFI/Los Angeles as week-
enders Turi Ryder and Scott
Greene exit.

Records: Amanda Marks be-
comes Sr. Dir/Business & Legal
Affairs and Eric Reagan is named
Mgr./A&R for Mercury Records ...

Elektra Entertainment Group ap-
points Chris Innerst Dir./Tour
Mktg., Victoria Bragin Mgr./Tour
Mktg., and Jim DeBarros Sr. Art
Director for the label ... Warner/
Chappell Music hires Ed
Hunsberger as Creative Dir./Nash-
ville ... Jim Hughes rises to Assoc.
Product Mgr. for Rhino Records ...
At Arista Records, Emio Zizzaris-
es to Dir/Bus. Affairs, Michele
Marietta joins as Dir./Advertising
& Creative Services, and Sheri Lee
climbs from Art Dir. to Sr. Art Dir.
.. Nina Ritter is appointed Dir/
A&R at Elektra Ent. Group ... Sab-
ine Roux joins BMG Music Pub-
lishing Int’l as Mgr./Int’l Acquisi-
tions ... MCA Records hires Jere-
my Hammond as VP/Mktg. Dir.
and Lajuana Johnson as Nat’l
Dir/R&B Promo Adm. ... Rhino
Records hires Malia Doss as its
VP/Business Affairs ... Milan
Records appoints Richard Hend-
erson as West Coast Dir/A&R ...
Curtis Smith is Risk Records’ new
Dir/Nat’] Publicity ... At Nashville

Continued on Page 32
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PUBLICITY PRINTS

\
Lithographed On Heavy Gloss Stock
* REQUEST FREE )

CATALOG AND SAMPLES!

% PROMO 52 ECIEL

B/W - 8x10’s
500 — $80.00
1000 — $108.00

4x6 - JOCK CARDS
1000 — $91.00
2000 — $125.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

2 FAST PROCESSING

# OTHER SIZES & COLOR

PRINTS AVAILABLE

PICTURES

' 1867 E. Florida St. * Dept. R

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

LONG SLEEVE

FRUIT OF THE LOOM 08 pc. min., 1 side,
"BEST" 1 color imprint. SET UP &

Freight not included SCREEN CHARGE INCL.

LEE ARNOLD PROMOTIONS

@ (114) 3519088 « Fax (414) 351-6997
MNMM

- 1 ;..',_‘_,.

.; ok
t- >

Dlsplay Your Wares In

PRODUCT
SHOWCASE

Call Toil Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 507-4295 FAX

Springfield. MO 65803
(417) 869-3456 FAX (417) B69-9185
hitp://www.abcpictures.com

BANNERS

L e PR R - TR 7+ - Bdal s o ST, - T FTa

-:". E - =
]
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NNMMAV

__

Gan't Glear l:hicagn?

BROKER TIME ON WCBR-FM 82.7 |
FOR TALK OR MUSIC

rb‘

TEMPORARY
TATTO00 S2EC] 1l

The last frontier in call- Ietter placement

Z9:

10.000 pc. min

Prime Times. Affordable Lease. Call Dawn Garrett

Includzs all charges, no hldden costs

= Over 1,000,000
e s0ld t0 radio
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Music Scheduling Software

BEST FEATURES
We've refined POWERGOLD® over the past 9 years to be easy to
use, yet powerful enough to compete and win in the toughest

A

NO SET UP

market conditions! A
GREAT PRICE . . PUSH IT
{ Tired of spending outrageous doilars on music scheduling software? Fn" FHEE nETA"-s “" m‘ﬂm-lmmn muslc, smmﬂ ARG EIRE FfTS
Let us give you a quote that will save your station and your group . THRO JGH |
| b e effects and production effects, call A a8
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FREE AUTOMATION INTERFACES

We've just completed our hot new automation interface. Get music
log export files with just a couple keystrokes!

INSTANT SERVICE
Friendly, expert sales and support personne! are available 24/7 by
phone. No Voice Mail! Also, check us out on the web for a list

of features, screen shots and much more!

501-221-0660

power@powergold.com www.powergold.com

OR PICKUP

GHOSTWRITERS
(612) 522 6296
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The Most Portable Money Machine Ever!

Cali Toll-Free 1-800-747-1 144 (U.S. only)
Local (309) 755-5021 or Fax (309) 755-1684 for more information

FAX (309)155-1684
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Arbitron Format Shares

Continued from Page 1
R&R. using the company’s nation-
al database and R&R format des-
ignations.

Aside from N/T’s rise, shares of
other formats have shown remark-
able stability over the four survey pe-

back into sole possession of first
place for the first time since the win-
ter *97 survey.

That information comes from Ar-
bitron’s quarterly “‘Format Shares”
report prepared exclusively for

riods Arbitron has been preparing
these numbers: Only CHR and Rock
have fluctuated more than a half point
during 1997. Beginning with the next
survey period, year-to-year compar-
isons will be possible.

Top Five Formats

Per Region

W. North Central

. “New England (MN, MO, NE, Dakotas)
Format - _ Fal{’97 Share:  Format Fall '97 Share
NT S R 241 Country 17.0
Oldies/Cl. Rock - .- 1857 AC 15.0
AC 158 N/T 13.4
CHR : 139 Oldies/Cl. Rock 10.8
Alternative ' 70 Rock 94

Mid-Atlantic South Atlantic (DE, MD,

(NY, PA, NJ) VA, WV, NC, SC, GA, FL)
Format Fall ’97 Share Format . Fall ‘87 Share
NT 18.9 Urban . ' 152
CHR 14.0 AC 136
AC 10.1 NT 122
Oldies/CR 10.1 Country 12.0
Urban 85 :

CHR 10.6

E. North Central
(W1, IL, IN, OH, MI)

South Central (KY, TN,
AL, MS, AK, LA, OK, TX)

Format Fall *97 Share Format Fall ‘97 Share
N/T 179 Country 17.9
Urban 135 AC 131

THE ROAD To)

i
i By Dick Kazan

2

How You Gan Survive, And Even
Prosper, During Radio Mergers

LAST OF A THREE-PART SERIES

Does radio consolidation concern you? Are you worried
about the impact it could have on your future? In the
last of this three-part series, you'll see how to protect your-

self and actually benefit by the dramatic transition taking place.

My advice to you is to think of yourself as a business of one.That is, your
business is the business of your career. Your career will succeed or fail
based upon your investment in it. Ask yourself, “What investment am | making
in myself to become more successful in the face of so much competition?”
Radio is changing rapidly, and there are no longer any safety nets. There-
fore, may | suggest the following:

¢ Attend major radio industry conferences so that you are visible and to
keep abreast of the latest industry innovations.

« Take college extension classes on a wide variety of topics so that you
are well informed and ever more interesting.

 Polish your communicative skills so that you can present your ideas
(and yourself) more effectively.

* Speak up! Remember, a diamond never shines in the dark. Let the
ownership know who you are and how you contribute to revenue, ratings,
and profitability.

| hope you have enjoyed this three-part series on how to prepare your-
self for radio station consolidation. Even if your station does notbecome a
part of a merger, by following these recommendations you will become a
more valuable employee and get ahead on your“RoadTo Success.”

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

Urban 1.7
CHR 10.6
N/T 10.0

‘Mountain [NM, AZ,
“UT, ID, NV, CO, MT, WY)
Fall 'a7 Share

sFormat

N
"Country
o]

Pacific
(CA, OR, WA, HI)

Format Fall ‘97 Share
N/T 15.0
AC 135
Spanish 13.1
CHR 115
Oldies/CI. Rock 8.6

Note: Alaska was not included in this
report.

Top Five Formats
Per Daypart

Mon-Fri 6-10am _

Format " Fall’97 Share
NTO e - 181
<AC e 7132
‘Cauntry :
Didies/Cl. Rock

- Rogk :

B Sp_ta__nish (_al!)'_

Mon-Fri 10am-3pm

Format Fall '97 Share
AC 16.5
N/T 15.7
Oldies/Cl. Rock 11.2
Country 10.8
CHR 8.3

Fomat
G
ANT

Oldies’'CR_
<Country
Udban

Fall'47 Shara

Mon-Fri 7pm-Mid.

Format Fall 97 Share
CHR - 156
Urban 14.2
N/T 12.4
AC 12.2
Country 8.0
6am-Mid,
- . Fall’97 Share
130

In tables on this page, CHR refiects CHR/
Pop and CHR/Rhythmic, AC reflects AC
and Hot AC, and Urban reflects Urban,
Urban AC, and Urban/Oldies. Source:
Arbitron National Database.
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MANAGEMENT

» January 9 (through April 1) —
Winter '98 Arbitron

* February 19-21 — R&R Talk
Radio Seminar. Grand HyattWash-
ington, DC; (310) 788-1619.

e February 25 — 40th Annual
Grammy Awards. Radio City Music
Hall, New York City; (310) 392-3777.

* February 25-28 — 29th Coun-
try Radio Seminar. Renaissance
Hotel Convention Center. Nashwville;
(615) 327-4487.

e March 11-15 — Pollack’s New
Media & Music Conference '98. Bev-
erly Hilton, Beverly Hills, CA; (310)
459-8556.

e March 14-17 — 40th Annual
NARM Convention. San Francisco
Marriott; (609) 596-2221

e March 18-22 — South By
Southwest Conference. Austin Con-
vention Center; (512) 467-7979.

*March 19-20 — Rick Scott &
Assoc. Sports Radio Conference
'98.La Posada Resorts, Scottsdale
AZ; (206) 867-9397 .

¢ March 31 — Eighth Annual The
Business of Entertainment: The Big
Picture. Pierre Hotel, New York City;
(212) 492-6082.

* April 2 (through June 24) —
Spring Arbitron

* April 3-6 — Broadcast Educa-
tion Assn. 43rd Annual Convention
Las Vegas Convention Center; (202)
429-5354.

» April 4 — Broadcasters' Foun-
dation Charity Golf Tournament,
National Country Club, Las Vegas;
(203) 862-8577.

¢ April 6-9 — NAB '98. Las Ve-
gas Convention Center; (202) 775-
4970.

¢ April 6-9 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970

¢ April 8 — American Broadcast
Pioneers Breakfast. 7:30am_ Pavil-
ion 11, LasVegas Hilton; (203) 862-
8577.

* April 21 — Broadcasters’ Foun-
dation Golden Mike Award. Plaza
Hotel, New York City.

¢ April 22 — 33rd Annual Acad-
emy Of Country Music Awards. Uni-
versal Amphitheatre, Los Angeles;
(213) 462-2351.

e April 27 — AWRT’s Gracie
Allen Awards. Lincoln Center, New
York; (703) 506-3290:

* May 2 — 4th Annual Geller Me-
dia Int'l Producers Workshop
Radisson Empire Hotel, New York
City; (212) 580-3385.

* May 6-8 — Radio Only Man-
agement Conference. Phoenician
Hotel, Scottsdale, AZ; (609) 424-
6800.

* May 17-20 — 38th Annual
Broadcast Cable Financial Mgmt.
Conference. Hyatt Regency, New
Orleans; (847) 296-0200

*June 4 — Seventh Annual
Radio-Mercury Awards Show.
Marriott Marquis, New York; (212)
681-7207,

¢ June 11-13 —R&R Convention
’98. Century Plaza Hotel, Century
City, CA.

* June 15-21 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840,

¢ June 17-20 — PROMAX Con
vention. Toronto Convention Center;
(310) 788-7600.

=July 2 (through September
23) — Summer Arbitron

= July 7 — Major League Base-
ball All-Star Game. Coors Field,
Denver.

* July 16-19 — 23rd Annual Con-
clave. Marriott City Center, Minne-
apolis; (612) 927-4487

¢ July 29-August 2 — '98 Wom-
en In Communications Conference.
Ritz Carlton, Philadelphia; (410)
544-7442.

* August 6-8 — Talentmasters
Morning Show Bootcamp. Grand
Hyatt, Atlanta; (770) 926-7573

* September 10-12 — 47th An-
nual AWRT Convention. Westin City
Center, Washington, DC; (703) 506-
3290.

* September 23 — CMA Awards.
Grand Ole Opry, Nashville.

* September 23-26 —'98 RTNDA
International Conference & Exhibtion
San Antonio Convention Center; (202)
659-6510.

¢ October 11 — '98 Radio Hall
of Fame Awards Ceremony. Chica-
go Cuitural Center; (312) 629-6005.

* October 14-17 — NAB Radio
Show. Seattle Convention Center;
(202) 429-5354.

¢ October 16-18 — North By
Northwest. Portland Hitton; (512)
467-7979.
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#1 Direct Mail Promotions For Radio.

WLTM 99.7

We bribed you once.
I'c worked. you listened.
e'ye at it again!

oS Win Your

) uy Share Of

& : ‘ Hundreds
s w.u.,,, )&Thousands

IN CASH!

HVILLE'S BIGGEST CASH GIVEAWAY WITH A
GUARANTEED $5,000 WINNER EVERY THURSDAY!

Creative
Media
Management, Inc.

(813) 536-9450
1000 Belcher Rd. S., Suite 10 » Largo, FL 33771-3307

e AN L oo ricanradiohicton, com
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Radio Information: How Much is ‘Too Much’?

here’s been a lot of industry discussion lately regarding

how much radio information should be released to sta-
tions, agencies, and clients. Specifically. should Arbitron pro-
duce monthly data in markets that have Arbitrends — and should
markets that do not have Arbitrends get them?

The debate has raged across cor-
porate board meetings and industry
groups, including the RAB and the
Arbitron Advisory Council. Pro-
grammers have asked Arbitron to
publish monthly extrapolations.
Salespeople discuss the pros and
cons of having more information in
a radio marketplace that continues
to experience fundamental changes
in structure. Managers and owners
try to predict how today’s decisions
will affect tomorrow’s bottom line.

Industry leaders such as Saga
Communications’ Steve Goldstein
have stated that Arbitron is on the
verge of one of its most important
decisions ever. What's all the fuss
about?

At the heart of the matter is the
age-old issue of “how much is too
much?” When does our appetite for
more data, more evidence, and more
justification work against our prima-
ry purpose: the marketing of radio
to accomplish an advertiser’s busi-
ness objectives?

Information Vs.
Technology

Many people refer to the times we
live in today as “the age of informa-

When does our
appetite for more
data, more evidence,
and more
justification work
against our primary
purpose: the
marketing of radio to
accomplish an
advertiser's business
objectives?

tion,” as we have more and more data
available to help us make decisions.
The radio industry is no exception.
Quantitative and qualitative sources
help us slice and dice audiences into
increasingly smaller segments as we
strive to match our value to the needs
of the customer.

In reality, we live in the age of in-
formation and technology, since it’s
becoming harder to separate the in-
formation itself from the delivery
systems we use to access it. That’s
an important distinction. It’s the ac-

cessibility of the information that

‘Stop Us Before We Kill Again’

ears ago, the Arbitron Advisory Council fought addi-

tional demos in Arbitrends. Back then, we tried to bal-
ance the need for more information against fears of a book-
of-the-month world and unreliable ratings.

KOA/Denver GM Lee Larson summed up the mixed feelings we all had
by likening our position o the killer who pleads for help before he “kills
again’ it's that time again.

Our experience on the national sales side tells us that any changes that
make monthly information more usable for sales — whether that means
more demos in the current Arbitrends or the release of individual monthly
data — wili be bad for the radio business. We base that conclusion on
severai points:

* Rolling averages do not take the pressure off of monthly sample
sizes. The difference between one rolling average and the next is one
month’s sample (one gets dropped, one gets added). If you believe the
trend, you believe one month’s sample is enough to base a decision on.

* There is likely to.be no distinction between programming and sales
information. Logically, any Hata that can be used to support a program-
ming decision shouid be able to be used for sales purposes. Either the
information is refiable, or it's not. Programming information (Maximisers
programmer’s package, for example) is regularly used by salespecpie who
seli the value of P1 listeners, hot ZiPs, and real duplication.

* Arbitron’s stamp of approval means something. While we all use
monthly extrapolations for sales as well as programming purposes, Ar-
bitron’s official release of the data will add a whala new image of respect-
ability to numbers that cannot reliably show sales value.

» The sales erwironment is much more black and white than the
programming world. in a competitive world that involves the exchange of
money, people will use anything they have at their disposalto give them an
advantage in a negotiation. if salespencple can usa a tenth of 2 point to gat
on a buy, they will if buvers can use it lo negotiate & better rate, they will
Statistical reliability is not regularly considered as part of the sales pro-
cess. :

* Buyers are looking for leverage and accourntability. Many clients
arg uncomiortable with the clout that duopollas and group owners have
gained over tha last few years, Competitively, they may view monthly re- |
poris as a way ko keep tha negofiation alive and play onestation againstthe |
otfiar. -

« Historically, more data has not led to more-sales. Faour books re-
placed threa and two books par year, two-week surveys repiaced four-
week books, Arbitrends were introduced to cortinudusly measured mar-
kets. None of these changes served to increase radio billing.

By Gerry Boehme

affects, to a great degree, how. and
when, it is used.

Arbitron’s Maximiser serves as a
good example of how technology in-
fluences the use of information. Max-
imiser allows sellers and buyers to
break the survey down into smaller
components by gaining access to the
respondent-level database. Rather
than depend on broad geographies
like MSA or TSA for a 12-week sur-
vey, Maximiser users can look at spe-
cific ZIP codes, individual days or
weeks, real audience duplication, and
a host of other details.

This kind of data has always been
available, but it was hard to get in the
past. For years Arbitron produced a
product called A.LD. (Arbitron Infor-
mation on Demand), which gave us-
ers the same types of data provided
though Maximiser. The difference
was that A.LD. could only be used
though a telephone connection to the
Arbitron mainframe computer, and
the user paid a high fee for every run.
The data was available, but it wasn’t
accessible. Usage was low.

Two factors helped to transform
ALD. into Maximiser:

1. PCs began to appear at radio sta-
tions and agencies, allowing virtual-
ly anyone to access complex databas-
es through software that was easy to
use and to generate reports that could
be used in presentations.

2. Arbitron decided to make the
ALD. database available in a PC-
based format at a one-time subscrip-
tion cost, allowing easy access and
unlimited usage.

What’s the effect today? Maxi-
miser usage has skyrocketed. The ra-
dio-sales marketplace is moving,
slowly but surely, from a world based
on broad surveys to one based on re-
spondent-level information tailored to
each advertiser request.

Is that a bad thing? Not on the sur-
face. Anything that helps us support
radio’s value in an increasingly com-
petitive media world serves as a wel-
come ally.

What’s The Downside?

Our appetite for more detailed in-
formation, along with easy comput-
er access, can lead us down a path
we never intended to go. For one
thing, we might focus so much on the
information that we forget to sell the
“sizzle” of radio. Too much attention
to numbers can transform our busi-
ness into a commodity environment.

There’s another issue that’s equal-
ly important, but less visible to the
naked eye. Breaking down the infor-
mation into smaller pieces places
much greater strain on the measure-
ment process. Techniques that have
been designed to measure broad au-
dience categories may not be capa-
ble of supporting the level of detail
that buyers and sellers are asking for.

The information may look OK —
the computer printout lists the audi-
ence levels in black and white — but
the data itself can be suspect.

We may feel confident in making
a decision based on 500 respondents
in the broad survey area. We know
some respondents may not be repre-
sentative of the entire marketplace,
but the law of averages will lead one
unusual respondent to cancel out an-

Continued on Page 32
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

An ‘Egg’cellent Sales Approach

SITUATION: China Towne Furniture, based in the Syra-
cuse area, wanted to increase its appeal to younger (25-
44 years of age) customers — particularly first-time buy--
ers. The primary obstacle to the company’s marketing plan
was overcoming the local perception that the business
dealt in “less-than-quality furniture.” Contributing to the
problem was the firm’s facilities — an old converted build-
ing that was not conducive to attracting new customers.

OBJECTIVE: China Towne Furniture's desire to improve
its image among younger buyers, especially families, was
part of an overall effort to extend its appeal to a much
broader consumer base. The company wanted to increase
in-store traffic to China Towne’s recently renovated sur-
roundings, where potential customers would have an op-
portunity to view a new, improved line of furniture. In this
way, the company could quickly dispel the notion that the
business’ products lacked quality.

CAMPAIGN: With the help of Syracuse Radio station
WNTQ-FM (93Q), an in-store Easter egg hunt was
planned, which would hopefully draw a large number of
younger adults and their families. The event was promot-
ed solely on WNTQ-FM and consisted of 28 commercial
messages that encouraged families to bring their children
to China Towne Furniture and take part in a hunt for 300
Easter eggs. WNTQ-FM supported the broadcast spots
with a one-hour live remote during the egg hunt. Each
child who found an egg was guaranteed a prize, such as
a stuffed animal, coloring book, movie pass, small toy,
etc. As an added bonus, each parent received a certifi-
cate good for free furniture delivery during the month of
April.

RESULTS: Despite inclement weather on the day of the
event, a crowd of more than 300 egg hunters turned out
for the occasion. All of the eggs were found, and even
children who did not discover one were awarded a prize
anyway. But the big winner of the day was China Towne
Furniture. Because of the positive exposure the business
received, more than $100,000 in additional sales were
directly attributed to the Easter egg hunt and the pubilici-
ty surrounding it.

————RAB TOOLBOX———

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Sixty-three percent of shoppers were exposed to radio within one hour of a
large furniture purchase. OQutdoor advertising ranked second with 32%.
This was followed by television, 20%; magazines, 16%; and newspapers,
15%.

FROM RAB'S INSTANT BACKGROUND

COLLECTION — FURNITURE STORES

According to the Home Furnishings Executive Consumer Profile, buyers
list price as their No. 1 reason for making a purchase at a given store
(71%). This is followed by quality (47%), location (39%), selection (26%),
and display (21%).

FROM HFN — HOME FURNISHINGS

NETWORK, NOV. 17, 1997

“Organic shapes; whimsical patterns; and fresh, bright colors spell spring
for the Eddie Bauer Home Collection. From the flower-shaped salad plates
to the lavender, azalea, coral, and jade waffle-weave bath towels, Eddie
Bauer Home is taking its inspiration from nature for this spring.”

For more information, call RAB’s Member Service HelpLine at (800) 232-
3131, or log on to RadioLink at http://www.rab.com.
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MADD and Chrysler have teamed This free promotion is now

up to promote responsible driving available “(‘;::::fn"‘a"'““s-
and your station can join them! Chicago
Colorado Springs
The Chrysler Drunk Driving Simulator ths“')v'itoines
tour features a "98 Dodge/Plymouth Neon Green Bay
with an on-board computer program that - e
delays the car’s steering and braking. The HZ?S,';&%SE
car is programmed so your listeners can Minneapolis
feel the effects of drunk driving without it o
consuming alcohol. Tulsa

This is the perfect way for your station to
increase its community involvement and
gain positive personality exposure. you can
interview local police and spokespersons,
announce hotline numbers and give away
station promotion items supporting the event!

sponsorsa by MARKETING
ﬁ ggnn;so'iﬂ‘ﬂou MADD. - 310-788-1626

or e-mail hmowry@rronline.com
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FRANK MINIACI

So You Want A Talk Show?

[ Consultant Bill McMahon lays out the hard facts on becoming a host and
qualities PDs should look for

o you have double-digits, a couple of very successful bench-

mark bits, and a personality. After a couple of beers at a
ratings party one night, you decide you need to either be syndi-
cated or take a stab at Talk radio. Are you ready?

Consultant Bill McMahon says
that this is where music-formatted
DJs come up short, overestimating
their abilities. Maybe there is poten-
tial there that can be molded into
something special that listeners will
care about, but, “unfortunately, in
music formats, many times all you
need to know is how to copy or ex-
ecute the prescribed format that’s
been handed to you. You have a cou-
ple of earmarked bits — like ‘battle
of the sexes,’ ‘the birthday game,’
or the ‘suck wall’ — and you feel
you are ready to be the great com-
municator. These elements don’t
constitute much of a talk program.”

McMahon says that you really
have to sit down and focus on what
you know about and what you care
about. “This is not for the novice
anymore.” he says. “I get these so-
called experts who are ready to go
with their canned bit, and I ask them
if they even know their own special-
ty and whether that specialty is go-
ing to interest enough listeners.”

Working With Talent

McMahon founded Mediavision
Ltd. in 1983. He works with spoken-
word radio and all-format morning
shows as a talent coach. He created
*The Authentic Broadcast Personal-
ity.” a seminar that identifies the com-
mon elements of great radio regard-
less of style or content. During the
seminar, McMahon might play
something from Howard Stern and
then from Paul Harvey. *“You can see
the common elements that these
guys have even though their content
and styles are world’s apart. This way
you can objectively see pieces of the
work,” he says.

Many programmers will say
something like, “That bit is too
long.” when they could have said
that these pieces didn’t need to be
in the bit or that there were some

Pro:Mo

* Amy Van Hook rises from
Mktg. & Direct Service Mgr. to
Group Coordinator for Database
Mktg. atWNNX-FM/Atlanta.

« Bill Marshall joins WMRR/
Muskegon, Mt as Creative Ser-
vices Dir. He previously served
in a similar capacity at cross-
townWLCS-FM.

pieces missing that made it sound
too long. McMahon believes that
developing aircheck reviews in the
i non-status-quo
style of “scold-
ing” puts the
management per-
son in the posi-
tion of figuring
out what works
and what doesn’t
and lets the talent
i do all the critiqu-
8 ing, which is not

always effective,

since most jocks
are too hard on their work anyway.

“Jocks are, at times, their own
worst enemies,” McMahon says.
“They can never hear what they do
well. Of course, that is the natural
tendency of a human being. If you
get into an honest relationship, the
Jjock will know when it sucks. If they
knew how to fix it, they would. They
don’t see what’s good about it, so
they can't fix it.”

He believes management/pro-
gramming sometimes shows a com-
plete lack of patience and under-
standing and, more importantly, a
lack of vision. “If it doesn’t work
real fast, they want to change it im-
mediately. In a programmer’s de-
fense, their job is on the line, and
they themselves haven’t been prop-
erly trained to understand what does
and doesn’t work. They don’t even
hear what's working and have not
developed a belief system that will
give them the patience. They will
Just look at the numbers, panic, and
say that they have to try something
or someone else.”

Being Objective And
Asking Questions

It’s funny, because as a creative
industry, we just don’t know much
about spotting or working with tal-
ent, especially potential talent. And
many of us certainly don’t know
much about managing talent. Mc-
Mahon believes that jocks have to
“get past the emotional attraction
and response to being on the radio
and what they believe it is to be a
talk show host. You must take more
of an objective kind of inventory of
who you are and what you are. The
first thing you have to ask yourself
is “What do I know more about than
other people?’

*“As an example, Rush Limbaugh
came on the scene and started talk-

Bili McMahon

ing about something that had been
taboo before. Most thought that dis-
cussing politics on the radio was
death. Rush knew more about poli-
tics than almost anyone else — cer-
tainly more than anyone else who
had tried this on the radio. He real-
ly cared about it.

“That leads us into the next
phase: What do you really, really
care about? What gives you amaz-
ing pleasure, or what are you so
damn curious about that you can’t
get enough information on it? These
areas are so critical, and that’s where
these music-formatted DJs come up
short.” McMahon believes in ask-
ing yourself all kinds of questions,
such as, “Am I a little quirky? Do I
have a sense of humor? Am I at all
captivating, entertaining, or inspir-
ing in terms of the presentation of
the ideas?”

“Rush Limbaugh was able to take

@

You must take more
of an objective kind
of inventory of who

you are and what you
are. The first thing

you have to ask

yourself is, ‘What do
I know more about
than other people?’

his radio experience and sense of
humor — which has a tendency to
be a little satirical — and, as he
would like to say, ‘point out the ab-
surd by being absurd.” Ask yourself,
‘do T have any showbiz flair?” > Mc-
Mahon contends that if you don’t
know a little bit more than the lis-
teners on the subject you are talk-
ing about, then the listeners are not
going to be very interested in you.
“They don’t want to hear what they
already know!”

Examples Of Major
Personalities

One of the great attractions of
spoken-word radio that program di-
rectors underestimate is the “attrac-
tion of learning,” according to Mc-
Mahon. “People come to this kind
of radio to learn. And if they are not
learning something all the time,
they’re gone. You have to demon-
strate an intrigue level, like Howard
Stern, where you might learn why

- A AR e St S e O

FEELING BLUE? — When WWZD/Tupelo, MS listeners were asked, “How
blue are you for LeAnn Rimes?” they showed their true colors for front-row
seats.

lesbians are lesbians, or on Lim-
baugh’s show, where you are dis-
cussing the intricacies of politics
and how you can get involved and
why politics is important in this
country, or you will have a short
shelf life.”

He contends that you don’t learn
very much on Don Imus’ show.
*“You learn that Don Imus is very
good at picking on people who dem-
onstrate a lack of intelligence or
who are idiots. He puts people
down. That is why his show gets
very low ratings in most markets,
because you learn what he does very
quickly. It’s like eating frosting all
the time without having the cake —
you can only take so much of it.”

Educating Listeners

Compelling radio doesn’t mean
that listeners have to agree with
what the host is talking about.
Whether you hate Rush or Howard.,
you still tune in to hear what they
are going to say next. McMahon
says that you learn something about
them, their guests, and their sub-
jects. “Howard’s show is very base,
but it is very basic to life. He’ll bring
in guest like Mickey Rooney. Who
in Howard’s target audience would
know this guy, and what program
director — if it wasn’t Howard —
would allow Rooney to be a guest?

“Howard was interested in him
and brought Mickey into his world
like he does with all of his guests.
He doesn’t give a damn what they
are pitching or selling this week or
if they have a book out or a new
movie. Howard only brings them on
if he is interested in them. He was
interested in Mickey Rooney be-
cause he found out that Mickey was
able to — ‘this ugly, little short guy’
— seduce every beautiful starlet of
his time. He bedded every gorgeous
woman, and Howard wanted to
know ‘how an ugly little shit like
you can do this.””

Packaging Yourself

McMahon believes that you re-
ally want to highlight and package
who you are and what you are. Ide-
ally, you are going to be unique and
stand out from the crowd. “The iro-
ny is that most of the people who
are out looking for new talent —

while they talk about wanting to find
and discover new talent — end up
looking for someone who sounds
like whatever they think is success-
ful. If someone’s vision of success
on the radio is Howard Stern, that’s
what they look for. That’s why we
have so much cloning going on out
there.”

Moreover, if you haven’t done
any talk host work and still have a
hard time identifying what you are
interested in or some special,
unique, or interesting area of exper-
tise that you can present, you might
want to start in a smaller market.
“Until a jock can start doing the
work, they won’t really know the
kind of program they can and will
do. They have to get on the air and
start experimenting with it. If it takes
doing it on a station on the week-
end, do it! Volunteer to do it for free
and have a two- or three-hour show
a couple of times a week. Experi
ment. Divorce yourself from what
is on the air now and feed into what
really turns you on. Then, you move
past the conceptual idea to a tangi-
ble one and, hopefully, someone
will recognize that you have an in-
teresting program and hire you”

Many programmers have even |
used the overnight show or nights
as a training ground for bringing up
a morning show on music-oriented
formats, and McMahon contends
that many PDs will grant freedom
for you to “*play.” “I hired a guy who
1 heard on a station in Seattle years
ago when I was up late one night
who was playing no music! He was
on a Rock station, and I am sure he
was told to play music, but he was
playing almost none! He was audi
tioning himself for bigger things,
That’s one of the beauties of over-
night radio. PDs can still do that, so
they can help the jock focus and
hone their act before they put them
into a difficult competitive situa-
tion.”

TALK BACK TD R&R!

e encourage your feedback.
If you have comments regard-
ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mait atminiaci @ monline.com. ||
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CRS-29 KEYNOTE

JOINED BY R&R’'S LON HELTON CENTERSTAGE

COUNTRY RADIO SEMINAR
agenda highlights include...
e Radio Group Heads
P “Pay for Play” and other issues
@ Pioneering Country Radio Sales Research
e Stephen Covey's Leadership Center
« Managing Through Consolidation

Plus...
o An all new trade show  New Faces, Super Faces
e Great Showcases © Three artist taping sessions

@ Al Ries is Friday’s Keynote -

CRS%
FEBRUARY
25-28
Register today at

www.crb.org, or
call 615-327-4487.
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ou’re invited to attend the industry’s largest

gatherir;g. of radio and record executives, June 11-13,
1998 at the Century Plaza Hotel in Los Angeles,
California to celebrate R&R’s 25th anniversary and the
dawning of a new era in radio. It’s the essential event
that will prepare you to take your place in the rapidly
evolving radio and record industries. Three days and
nights of inspiring speakers ... informative panels ...
and superstar entertainment. It’s also a fantastic
oppor-unity to meet, greet, and exchange ideas with the

industry’s best and brightest.
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CONVENTION

CONVENTION' 00

~ INFORMATION REGISTRATION FEES !
FAX this form to: —___ 3 OR MORE BEFORE APRIL 3, 1998 $350 EACH
(310)203-8450 _____ SINGLE BEFORE APRIL 3, 1998 $400 EACH
Or MAIL to: ____ 3 OR MORE AFTER APRIL 4, 1998 $435 EACH
R&R CONVENTION °98 ____ SINGLE AFTER APRIL 4, 1998 $465 EACH

! 10100 Santa Monica Blvd., Sth Floor ____ EXTRA COCKTAIL TICKETS (THURS)  $ 75 EACH

; Los Angeles, CA 90067-4004

| —___ EXTRA SUPERSTAR SHOW (SAT) $100 EACH
Please print carefully or type in the form below.
Full payment must accompany registration form. —— DAY PASSES (SESSIONS ONLY) $150 EACH
Please include separate form for each registration. ON-SITE REGISTRATION $525 EACH

Photocopies are acceptable.

~ MAILING ADDRESS METHOD OF PAYMENT
Amount Enclosed: $
Name
Visa D MasterCard D AMEX D Discover D Check D
Title

Call Letters/Company Name Account Number Exp. Date:

Street Cardholder’s Signature

City State Zip Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
Telephone # refund less 1 $75.00 administrative fee will be issued after the convention it notification
is received on or before April 3, 1998. Cancellations received between April 4 and
May 15. 1998 will be subject to a $150.00 cancellation fee. No refund will be issued
for cancellations after May 15, 1998 or for “no shows.”

E-mail

n ISTRATI :

CENTURY PLAZA HOTEL AND TOWER TYPE OF ROOM CONVENTION RATES
,\’;’: 1’(;‘(:( forward. to hosting you for R(%R Convention SINGLE (1 PERSON) PLAZA $185.00

. Thank you for requesting reservations at the
Century Plaza Hotel. Our statf would like to take the SINGLE (1 PERSON) TOWER $235.00
opportunity .lo exten(.i a warm welcome to you during DOUBLE (2 PEOPLE) PLAZA $195.00
your upcoming meeting.
* In order to confirm your reservation. please DOUBLE (2 PEOPLE) TOWER $245.00
guarantee your arrival with a major credit card, or you
may send a one night’s deposit. Depos:ts will be SUITES PLAZA $250.00 and up
refunded only if reservation is cancelled 48 hours prior SUITES TOWER $600.00 and up

to arrival.
* Reservations requested after May 18, 1998 or
after the room block has been filled are subject to

For RESERVATIONS, please call:

T By I AL LI ey e e SEE P

availability and may not be available at the

convention rate.

® Check in time is 3:00 pm; check out time is 1:00 pm.

(310) 551-3300 or 1-800-WESTIN-1.

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

HEAR LATE-BREAKING UPDATES ON THE
R&R CONVENTION *98 HOTLINE: (310)788:1696

= r e it S ATERNAS 2 O FIAA T o O | O IS ERUMIF (IR - L ab e L
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Un-Break Her Bank Account!

H ow can a star whose two
albums have grossed ap-
proximately $170 million claim
bankruptcy? The battle between
Toni Braxton and LaFace Rec-
ords rages on in the pages of
Entertainment Weekly. Blasts
Braxton'’s attorney, Barry Han-
kerson, “l tell you man, this s—
was like Motown! Things like that
just make you say, ‘Damn, you
know, what do y’all pay for?"

Counters a LaFace rep: “They
didn’t get what they wanted, and
now they're taking a kamikaze
approach.”

Sums up Braxton: “I made
someone $170 million. | don't
feel bad about anything | do or
say or what I've spent. I'm not
going to worry about it or get
angry anymore.”

Incidentally, People also cov-
ers the imbroglio. Speculates a
LaFace spokeswoman, “We
sense that this is a negotiating
tactic.”

Riding High
“There used to be strong per-
sonalities around the clock.
Now it's more music, less talk.
You don’t know who's on the
radio” — “Fly Jock” Tom Joyner
(Newsweek).

Bizarre Love Triangles

“Nobody understands Micha-
el and me the way we understand
each other. We're soulmates,”
says Lisa Marie Presley, confid-
ing her love for Michael Jackson
to a friend. The couple is photo-
graphed leaving a restaurant af-
ter a“romantic” dinner and shown
kissing through Jackson’s mask.
Meanwhile, Jackson's seven-
month-pregnant wife, Debbie
Rowe, is left sitting at home (Na-
tional Enquirer, Star).

Speaking of Jackson, ac-
cording to the Globe, he’s
begging Frank Sinatra’s fam-
ily to let him see Sinatra one
more time. “"Michael wants
Frank to give him his person-
al blessings in continuing the
tradition that Frank started,”
contends a friend.

So Much For The image ...

Alan Jackson — thought to
have one of show biz's most solid
marriages — has walked out on
his wife of 18 years and their three
children (National Enquirer).

«.. Alright Already
With The Image!

“Bobby was totally out of con-
trol, screaming obscenities and
ranting and raving on the top of

the hotel. Then he ran over to
the roof and looked like he was
trying to jump off. Lucky for him,
his bodyguard held him back
before he could kill himselt" —
a witness recounts Bobby
Brown'’s attempt at an early exit
from his birthday bash (Star).

Gettin’ Jiggy(ly)
With it!

“There’s a very talented hu-
man being beneath all that sex-
ual imagery. | think she’s ex-
ploited. I’'m sure every time she
shows up at a photo shoot they
give her a G-string and a pair
of pasties” — Paula Cole, a Lil’
Kim devotee, attempts to un-
cover the reason for hip-hop’s
reigning mistress of raunch’s
wardrobe chcices (Entertain-
ment Weekly).

“The last record | did [in 1993]
flopped. | wasn't sure | was still the
jiggiest” — Will Smith (People).

Now That’s The Spirit!

At first Pam Anderson was
horrified when a homemade sex
video featuring her and hubby
Tommy Lee popped up for sale
on the internet. Now she’s had
a change of heart: If you can’t
beat 'em, join 'em. Both realize
there’s big money to be made
and are in negotiations to star
in a follow-up version — but it
won't be as raunchy (Star)!

Must Be The Car ...

“Michael Bolton in torrid limo
romp with sexy blonde — wait
‘till Ashley [Judd] hears about
this” (Globe).

“Clinton’s wild ride with Lor-
rie Morgan in back seat of limo”
(Star)!

Fond(ling) Memories

“Imean, if | had an office job,
| wouldn’t show up for work bar-
ing my midriff. But this is enter-
tainment. | don’'t wanna be 50
years old, thinking, ‘I should
have been enjoying it while | had
it” — ShaniaTwain defends her
right to look sexy (Star).

Was That One-
Or Two-Ply?

The Spice Girls admit that of
all the souvenirs they've collect-
ed in their travels, the item they
value most is a roll of toilet pa-
per they stole from South Afri-
can prez Nelson Mandeia. “We
wanted to take something to re-
member our historic meeting,’
said one of the quintet (National
Enquirer).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Net Chats

Brian McKnight, Monday (2/

23) at 9pm ET/6pm PT, America

Online (keyword: LIVE).

Nancy Wilson, Thursday (2/
26) at 8pm ET/5pm PT, America
Online (keyword: LIVE).

Smashing Pumpkins’
James lha, Thursday at 9pm ET/
6pm PT, America Online (key-
word: VIRGIN).

On The Web

No Doubt, chat, Monday at
7pm ET/4pm PT (www.sonic
net.com). ’

Jason Bonham and Sebas-

_ tian Bach, live from Orlando,

Wednesday (2/25) at 10pm ET/
7pm PT (www.LiveConcerts.com).

Swervedriver, chat, Thursday
(2/26) at 7pm ET/4pm PT
(www.sonicnet.com).

Hot, new music-relatedWorld ¢

CURRENT
* TITANIC
Singles. My Heart Will Go On/Celine Dion (550 Music)
Southhampton (Theme From Titanic)/James Horner (Work)
. * THEWEDDING SINGER (Maverick/WB)
! Single: Video Killed The Radio Star/Presidents OfThe United States
Of America
 Other Featured Artists: Police, New Order, David Bowie
. * GOODWILL HUNTING (Capitol)
 Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson
 * ASGOOD AS IT GETS (Columbia)
. Featured Artists: Shawn Colvin, Art Garfunkel, Nat “King” Cole 5
. GREAT EXPECTATIONS (Atlantic)
Singles: Sunshower/Chris Cornell
Lady, Your Root Brings Me Down/ScottWeiland
Other Featured Artists: Poe, Duncan Sheik
* SPICEWORLD (Virgin)
Featured Artists: Spice Girls
. ¢ THE APOSTLE (RisingTide)
Featured Artists: Patty Loveless, Gary Chapman/Wynonna, Lyle Lovett
* WAGTHE DOG :
Single: Wag The Dog/Mark Knopfler (Mercury)
* HALF-BAKED (MCA)
Singles. Along Comes Mary/Bloodhound Gang
Marbles.../Black Grape
Other Featured Artists: Luscious Jackson, Days Of The New
* HURRICANE STREETS (Mammoth/Capitol)
Single: Sex And Candy/Marcy Playground
. Other Featured Artists: Seven MaryThree, De La Soul, Vic Chesnutt
~*» ANASTASIA (Atlantic)
Featured Artists: Deana Carter, Richard Marx & Donna Lewis
* | KNOWWHATYOU DID LAST SUMMER (Columbia)
Single: Clumsy/Our Lady Peace
Other Featured Artists: Korn, Soul Asylum

COMING

i

. » SENSELESS

Single: Got Be ... Movin’ On Up/Prince B f/Ky-mani Marley (Gee Street)
-« SLIDING DOORS

Single: Turn Back Time/Aqua (Jersey/MCA)

MUSIC DATEBOOK

MONDAY, MARCH 2

1964/The Beatles begin filming A Hard
Day'’s Night.

1974/Stevie Wonder wins five Gram-
mys, including Best Album for /n-
nervisions. Roberta Flack’s “Kill-
ing Me Softly With His Song” wins
Best Record, and Bette Midler is
named Best New Artist.

1988/U2's The Joshua Tree wins a Best
Album Grammy, Paul Simon’s
“Graceland” wins Best Record,
and Jody Watley is named Best
New Artist.

. Born: Lou Reed 1944, Larry Carlton

1948, Eddie Money 1949, the late
Karen Carpenter 1950, Jon Bon
Jovi 1962

Releases: Blue Cheer’s “Summmertime

H

Blues” and Simon & Garfunkel's
“Scarborough Fair” 1968

TUESDAY, MARCH 3

1931/Cab Calloway records “Minnie The
Moocher,” the first million-selling
jazz record.

1966/While stuck in a L.A. traffic jam,
Steve Stills and Richie Furay meet
Canadian folk singer Neil Young.
Buffalo Springfield is formed.

© 1994Nirvana’s Kurt Cobain slips into a

coma in ltaly after ingesting a
combination of a European Vali-
um and champagne.

1995/R.E.M. drummer Bill Berry under-
goes brain surgery to halt bleed-
ing from a ruptured aneurysm/
hemorrhage.

Born: Robyn Hitchcock 1952

WEDNESDAY, MARCH 4

1966/Speaking on the Beatles, John
Lennon tells a London newspa-
per, “We’re more popular than
Jesus now,” enraging religious
groups worldwide.

WAYH-arRefricantadiehistonv-eom

1989/Aerosmith’s Steven Tyler and wife
Theresa become parents to
Chelsea Anna. Also.. Smokey
Robinson's autobiography, /nside
My Life, is released.

Born: Mary Wilson (ex-Supremes) 1944,
David Gilmour (Pink Floyd) 1947

Releases: Fleetwood Mac's “Rhiannon”
1976

SATURDAY, MARCH 7

1969/ The Who release “Pinball Wizard,”
the first release from their rock
opera Tommy.

1976/Elton John becomes the first rock
star since the Beatles to beimmor- ©
talized at Britain's Madame Tus-
saud’s Wax Museum. :

1983/Willie Nelson receives the Life-
time Achievement Award at the
Songwriters’ Hall of Fame dinner
in New York. '

1996/Neil Diamond does his first in-
store performance in 20 years at
the Virgin Megastore in LA. ;

Born: Peter Wolf (ex-J. Geils Band) 1946,

Ernie Isley 1952, Taylor Dayne

John Lennon — divine inspiration?

1970/Janis Joplin is fined $200 for ob-
scene language onstage in Tampa.

1989/Tone Loc’s “Wild Thing” becomes
the first single to go double-plati-
num since “We Are The World.”
As a result, Delicious Vinyl be-
comes the first independent label
to achieve that status.

1993/Whitney Houston and Bobby
Brown become parents to daugh-
ter Bobbi.

Born:Bobby Womack 1944, Chris Squire
(Yes) 1948, Chris Rea 1951, Jas-

on Newsted (Metallica) 1963, Evan 1962
Dando (Lemonheads) 1968 Releases: David Bowie's Young Ameri-
cans 1975

THURSDAY, MARCH 5§

1960/Elvis Presley is discharged from

SUNDAY, MARCH 8 %;

the Army. 1973/Ron “Pigpen” McKeman, 27, dies
1963/Patsy Cline is killed in a plane of astomach hemorrhage. McKer-
crash. nan was the keyboard player and

a founding member of the Grate-
ful Dead.
1976/Gary Wright is awarded a gold
record for Dream Weaver.
1993/Bebop vocalist/bandleader Billy
Eckstine, 78, dies of complica-

1973/Jimi Hendrix's manager, Mike Jef-
frey, dies in a plane crash in
France.

Born: the late Andy Gibb 1958

FRIDAY, MARCH 6

1970/Charles Manson's album, Lie, is
released. It features “Look At Your
Game Girl,” later covered by Guns
N’ Roses.

1975/Led Zeppelin is awarded a gold
record for Physical Graffiti.

Born:

tions from a heart attack he suf-
fered the year before.
Mickey Dolenz (Monkees) 1945,
Randy Meisner (ex-Eagles) 1946,
Cheryl James (a.k.a. “Salt” of Salt-
N-Pepa) 1964

—Frank Correia


www.americanradiohistory.com

e S S .

SHOW PREP

February 20, 1998 R&R ® 25

R s
e e R e e

SRS RS R et

R e

TR

3 i1 T
.}v B R

e v}{ﬁy}/*"'.r:‘

R R

s : TR i

R &

MUSIC TELEVISH
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 miffion households
Wayne Isaak, Sr. VP/Music & Talent Relations

| HEAVY |

|ADDS B

BEN FOLDS FIVE Brick (550 Music)

BUSTARHYMES Dangerous (Elektra/EEG)

MARIAH CAREY f/BONE THUGS... Breakdown (Columbia)
CELINE DIDN My Heart Will Go On (550 Music)

GREEN DAY Time Of Your Life (Good Riddance) (Reprise)
MADONNAFrozen (Maverick/WB)

MARCY PLAYGROUND Sex And Candy (Capitol)
MATCHBOX 203am (Lava/Atlantic)

METALLICAThe Unforgiven |l (Elektra/EEG)

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
ROLLING STONES Saint Of Me (Virgin)

SAVAGE GARDEN Truly Madiy Deeply (Columbia}

WILL SMITH Gettin’ Jiggy Wit it (Columbia)

THIRD EYE BLIND How's It Going To Be (Efektra/EEG)
USHER Nice & Slow (LaFace/Arista)

VERVE Bitter Sweet Symphony (HutVirgin)

|ST

BACON BROTHERS Boys In Bars (Biuxo)
ERIC CLAPTDN My Father's Eyes (Duck/Reprise}

XL |

CELINE DIDN My Heart Will Go On (550 Music)
JANET Together Again (Virgin}

MADONNA Frozen (Maverick/WB)

MATCHBOX 20 3am (Lava/Atlantic)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

| LARGE

BEN FOLDS FIVE Brick (550 Music)

MARIAH CAREY Breakdown (Columbia)

ERIC CLAPTON My Father's Eyes (Duck/Reprise)

PAULA COLE Me (Imago/W8)

FLEETWOOD MAC Landslide (Reprise)

NATALIE IMBRUGLIA Torn (RCA)

LOREENA MCKENNITT The Mummers'... (Quinkan Road'W8)
BILLIE MYERS Kiss The Rain (Universal)

ROLLING STONES Saint Ot Me ( Virgin)

THIRD EYE BLIND How's It Going To Be { Elektra/EEG)

PAULA COLE Me (Imago/WB)

CREEO My Own Prison (Wind-Up)

OAFT PUNK Around The World (Virgin)

FOO FIGHTERS My Hero (Roswell/Capitol)

NATALIE IMBRUGLIA Torn (RCA)

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
K-Cl & JOJOAI My Lite (MCA)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
MASE 1/TOTAL What You Want (Bad Boy/Arista)
LOREENA MCKENNITT The Mummers'... (Quinian Road/W8)
BRIAN MCKNIGHT Anytime (Mercury)

BILLIE MYERS Kiss The Rain (Universal)

NOTORIOUS B.1.G.1/112 Sky's The Limit (Bad Boy/Arista)
OASIS All Around The World (Epic)

OUR LADY PEACE Clumsy (Columbia)

|[BREAKTHROUGH |

RON1 SIZE Brown Paper Bag (Talkin' Loud/Mercury)

ALL SAINTS | Know Where It's At (London/Island)

BACKSTREET BOYS As Long As You Love Me (Jive)
BIG WRECK The Oaf (Atiantic)

MARY J. BLIGE Seven Days (MCA)
MEREDITH BROOKS What Would Happen (Capitol)
DAYS OF THE NEW Shetf In The Room (Outpost/Geffen)

MEREOITH BROOKS What Would Happen (Capitol)
BOB OYLAN Not Dark Yet (Columbia)

JIMMY RAY Are You Jimmy Ray? (Epic)

CARLY SIMON Evrry Time We Say Goodbye (Arista)
SPICE GIRLS Too Much (Virgin)

SHANIA TWAIN You're Still The One (Mercury)
VERVE 8itter Sweet Symphony (Hut/Virgin)

ALL SAINTS | Know Where It's At (London/Isiand)
BACON BROTHERS Boys In Bars (Biuxo)

ERYKAH BADY Tyrone (Kedar/Universal)

BOYZ Il MEN A Song For Mama (Motown)

DRU HILL We’re Not Making Love No More (LaFace/Arista)
GREEN DAY Time Of Your Life (Good Riddance) ( Reprise)
ARETHA FRANKLIN A Rose Is Still A Rose (Arista)

K-C1 & JOJO All My Life (MCA)

CHANTAL KREVIAZUK Surrounded (Columbia)

JONNY LANG Missing Your Love (A&M)

MARCY PLAYGROUNO Sex And Candy (Capitol)

BRIAN MCKNIGHT Anytime (Mercury)

OASIS All Around The World (Epic)

RADIOHEAD Karma Police ( Capitol)

DUNCAN SHEIK Wishful Thinking (Atlantic}

SISTER HAZEL Happy (Universal}

SWV Rain (RCA)

TONIC Open Up Your Eyes (Polydor/A&M)

UNCLE SAM | Don't Ever Want To See... (Stonecreek/Epic)
JODY WATLEY Off The Hook (Atlantic)

Video airplay from February 23- March 1.

5

i

Because of the Presi-
dents Day holiday, this
week's Nielsen Media Re-
search listing of the Top 10
TV shows was unavailabte
at press time.

Conting M

TE I.E'VISIBN””

Monday, 2/23

» Steven Curtis Chapman,
Prime Time Country (TNN, 9pm
ET/6pm PT).

« John Fogerty, Late Show
With David Letterman (CBS,
11:35pm).

Tuesday, 2/24

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

Fiona Apple, Babyface,
Erykah Badu, the Blues
Brothers, Paula Cole, Shawn
Colvin, Bob Dylan, Fleet-
wood Mac, Aretha Franklin,
Faith Hill, Hanson, Wyclet
Jean, R. Kelly, Tim McGraw,
Sarah MclLachlan, Luciano
Pavarotti, LeAnn Rimes, Will
Smith, George Strait, Stevie
Wonder, and Barbara Strei-
sand & Celine Dion are slat-
ed to perform live from Radio
City Music Hall in NYC when
CBS presents the three-hour
40th Annual Grammy Awards
(Wednesday, 2/25, 8pm).

Friday, 2/20

¢ Jimmy Buffett, Shawn
Colvin, En Vogue, Gloria Es-
tefan, the Fugees, Kenny Log-
gins, and the Mighty Mighty
Bosstones perform with the
Muppets when ABC presents
Elmopalooza!, whose Sony
Wonder companion CD — with

bonus tracks by Celine Dion and
StevenTyler — will be available
March 3 (8pm).

Saturday, 2/21

* Manhattan Transfer per-
form on PBS’ Austin City Limits
{check local listings).

T

Sarah McLachlan

e Sarah MclLachlan, David
Letterman.

« Patty Loveless, Late Night
With Conan O’Brien (NBC,
12:35am).

Wednesday, 2/25

* Marty Stuart will be profiled
onTNN's The Life AndTimes Of
.. series (8pm ET/5pm PT).

Ben Folds Five

« Ben Folds Five, The Tonight
Show With Jay Leno (NBC,
11:35pm).

 Aretha Franklin, David Let-
terman.

Thursday, 2/26

» ShaniaTwain, Prime Time
Country.
* Hanson, Conan O'Brien.

i

FILMS

WEEKEND BOX OFFICE
FEBRUARY 13-16
1 Titanic $32.87
(Paramount)
2 TheWedding Singer $21.91
(Paramount)*
3 Sphere (WB)"
4 Good Will Hunting
(Miramax)
5 As Good As It Gets
(Sony)
6 The Borrowers
(PolyGram)”
7 The Replacement
Killers (Sony)
8 Great Expectations
(Fox)
9 Blues Brothers 2000 $3.57
(Universal)
10 L.A. Confidential
(WB)

$16.58
$9.25

$7.42
$6.07
$4.70
$3.66

$3.28

All figures in millions
* First week in release
Note: Figures reflecta
three-day weekend.
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
Senseless, starring Marlon Way-
ans and David Spade. The film’s
Gee Street/V2 soundtrack sports
“Perfect For You” by P.M. Dawn,
who also produce Prince Be &
Ky-mani's “Gotta Be ... Movin’On
Up> Also featured are tunes by
Crystal Method (“Busy Child"),
Fatboy Slim (“Song For Lindy”),
Gravediggaz (“Unexplained”),
Fluke (“Reeferendum”), Amber-
sunshower (“Look Around My
Window”), Moby (“Graciosa”),
Freak Brothers (“DoYou Wanna
Freak?"), and Headrillaz ¢“Space-
funk”). Yankee B.’s Drum & Bass
remix of“Mucho Dinero” and Jun-
gle Brothers’ M. Finn & Aphro-
dite remix of “Jungle Brother (True
Blue)” complete the CD.

AR AT

DESTINY'S CHILD No, No, No (Grass Roots/Ct
BOB DYLAN Not Dark Yet (Columbia)
EVERCLEAR | Will Buy You A New Lite (Capitol)

ICE CUBE We Be Clubbin’ (Heavyweight/A&M)
JAY-Z/BLACKSTREET City Is... (Roc-A-Fella/Def Jam/Mercury)
JO1/DABRAT & USHER The Party... (So So Det/Columbia)
JONNY LANG Missing Your Love (A&M)

LSG1AL.L., BUSTA & MC LYTE Curious (FastWest/EEG)
MACK 10 {CE CUBE Only \n California (Priority)
MASTER P Make 'Em Say Ugh (No Limit/Priority)
PRESIOENTS OF THE. .. Video Killed... (Maverick/WB)
QUEEN PEN All My Love (Li' Man/Interscope)

OUNCAN SHEIK Wishful Thinking (Atlantic)

SMASH MOUTH Why Can’t We Be Friends? (Interscope)
SPACEHOG Mungo City (Sire)

SUBLIME Badfish (Gasoline Aliey/MCA)

SWVRain (RCA)

TIMBALAND & MAGOO Luv 2 Luv U (BlackGround/Atiantic)
UNCLE SAM | Don't Ever Want To... (Stonecreek/Epic)

Video airpiay frozen from February 16-22.

36 mitlion households
) Y Lydia Cole,
(AR P Music Programming

| Video Playlist |

PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista)
USHERNice & Slow (LaFace/Arista)

MISSY “MISDEMEANCR” ELLIOTBeep Me ... (EastWestEEG)
SWVRain (RCA)

NOTORIOUS B.1.6./1112 Sky’s.... (Bad Boy/Arista)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
MARY J. BLIGE Seven Days (MCA)

WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)}
TIMBALAND & MAGOG Luv 2 Luv U (BlackGround/Atiantic)
JD1/DA BRAT & USHER The Party... (So So Det/Columbia)

Video piaylist for week ending February 20.

| _RapCityTop 10 |

LORO TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
NOTORIOUS B.1.G. Sky’s The Limit (Bad Boy/Arista)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
2PAC | Wonder If Heaven Got A Ghetto (Amaru/Jive)
MACK 10 {ACE CUBE Only In Califomia (Priority)
GANGSTARR You Know My Steez (Noo Trybe/Virgin)
OUTKAST in Due Time (LaFace/Arista)

FIRM Phone Tap (Track Masters/Aftermath/interscope)
MASE Tell Me What You Want (Bad Boy/Arista)

ICE CUBE We Be Clubbin’ (Heawyweight/A&M)

Video playlist for week ending February 20.

T HE
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.

| NationalTop20 |

MASTER PMake 'Em Say Ugh (No Limit/Priority)

K-CI & JOJO All My Lite (MCA)

CELINE DION My Heart Will Go On (550 Music)

USHER Nice & Slow (LaFace/Arista)

SNOOP DOGGY DOGG & KURUPT Ride On (Noo Trybe/Virgin)
MYA & SISQOIt's All About Me (Interscope)

NEXT Too Close (Arista)

LUNIZ {/REDMAN Hypnotize (C-Note/Noo Trybe)

MASE f/TOTAL What You Want (Bad Boy/Arista)
SALT-N-PEPA Gitty Up (Red Ant/London/Isiand)
ARETHA FRANKLINA Rose Is Still A Rose (Arista)

MARY J. BLIGE Seven Days (MCA)

*N SYNC | Want You Back (RCA)

MISSY “MISDEMEANOR” ELLIOT Sock ft . (FastWestEEG)
SPICE GIRLS Too Much (Virgin}

SMASH MOUTHWhy Can't We Be Friends (/nterscope)
ALL SAINTS | Know Where It's At (London/Island)
YOUNGBLEEO {/MASTER P Times So Hard (Priority)

0L’ $KOOL Am | Dreaming (Universal)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)

Most requested from the week ending February 13.

PRILLSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $3190.4
2 U2 $1740.6
3 FLEETWOOD MAC $843.7
4 ELTON JOHN $624.3
5 PHISH $516.2

6 REBA McEMTIREBROOKS & DUNN $495.8

7 PUFF DADDY & THE FAMILY $440.5
8 "AFKAP” $393.9
9 AEROSMITH $340.9
10 AMY GRANT $336.4
11 ALAN JACKSON $218.7
12 BARRY MANILOW $207.7
13 JANE’S ADDICTION $193.5
14 TIM MCGRAW $168.8
15 CHICAGO $150.5
Among this week’s new tours:
CLARKS
HUMBLE PIE

STEVE MILLER BAND
STRING CHEESE INCIDENT
YOUNG DUBLINERS

The CONCERT PULSE is courtesy of Pollstar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

NEW THIS WEEK

* GOOD BURGER (Paramount)
Kenan Thompson and Kel
Mitchell star in this feature film,
which spawned a Capitol
soundtrack with702's “All | Want,
Mint Condition’s “That's The Way
(It's Goin’ Down),” Warren G’s
“Friends,” Presidents Of The
United States Of America’s
“Man. the Pharcyde’s “Keep On,’
George Clinton #/Digital Under- |
ground's “Knee Deep (The Deep-
er Mix),” Spearhead's cover of the
Police’s “Roxanne,” and more.
* A SMILE LIKE YOURS
(Paramount)

This feature film, starring Greg
Kinnear and Lauren Holly, carries
an Elektra/EEG soundtrack with
Natalie Cole’s title tune, Martha
Davis & Ivan Neville's “You've
Got What It Takes,” the Su-
premes’ “Where Did Our Love
Go,” lke &TinaTurner's“l Heard |
It Through The Grapevine,’
James Brown's “| Got You (| Feel
Good),” the Temptations’ "My
Girl” Marvin Gaye’s “Too Busy
Thinking About My Baby,” Stevie
Wonder’s “Isn’t She Loyely, the
FourTops'“Ain't NoWoman Like
The One | Got,” and more.

S-S i ————— AN amaricanradiohictarn cam



www.americanradiohistory.com

26 R&R February 20, 1998

ALGUN. PILBR!M

PRODUCED BY ERIC CLAPTON
AND BIMON CUMIE

Over 3000 total spins in 1 week!

35x
28x
30x
25x
21x
19x

KPLZ Seattle
WYOQY Jackson
WLNK Charlotte

KBBT Portland 51x
KALC Denver 26x
Star Atianta 26x
WBMX Boston 25x  KHMX Houston

WZPL Indianapolis 24x KDMX Dallas

KZZP Phoenix 29x  WPXY Rochester
WPLJ New York 24x  WXLK Roanoke  20x
WXKS Boston 16x  WNCI Columhus 12x
KLLC San Francisco 15x  WAPE Jacksonville 13x
WPRO Providence 12x KMXB Las Vegas 15x
KBKS Seattle 13x  WSSX Charleston 18x

©1998 Reprise Records Roger Forrester Management Lid.
www.RepriseRec.com E

RADIO!
‘°R STREET TALK.

War Of The Words: Top Two Talkers Almost Tied

hile Rush Limbaugh remains the
country’s most listened to talker —
claiming more than 17 million weekly

listeners this fall on more than 600 U.S. radio
stations — Dr. Laura Schlessinger is narrowing
the gap. According to results from Arbitron-
rated markets compiled by syndicator Premiere
Radio Networks, Schlessinger is now drawing
16,985,600 listeners — 98.82% of Limbaugh’s
audience. “It is gratifying to imagine a show that
focuses on morals, values, and ethics can be
responded to and rewarded with such positive
feedback,” said Schlessinger.

“Thirty-four million listeners can't be
wrong,” exclaimed Randy Michaels, President/
CEO of Jacor Communications, which paid $50
million for Limbaugh’s show last March and
then another $71.5 million for Schlessinger's
program in September. “These guys are at the
top of the radio food chain, and we are proud to
have them under the Jacor umbrella”

Speaking of Dr. Laura, she’s having her
“first annual” 50th birthday party on Saturday,
March 14, and she’s inviting 2000 of her closest
friends! Tickets are $100 and benefit Childhelp
USA. Call (888) LAURAS5O for information.

Rumors

* With his contract expiring in June, is WHTZ/NY
morning co-host Elliot Segal on more than a few sta-
tions’ hit lists?

* |s a new, current-intensive Alternative station about
to sign on in upstate New York?

¢ Is former KBBT/Portland PD Michael Newman
thinking of joining Steve Smith’s consuitancy?

¢ Is the new on-air lineup all but done at KBIG/L.A.?
Word is that an official staff announcement party will
take place in two weeks. Is former crosstown KOST
jock Lance Ballance the first addition?

via its website for the “World’s Biggest Cyber l
Date.” After filling out a questionnaire, the

singles met their “perfect cyberdate” for the first t
time at Memorial Stadium during a live

broadcast by morning driver The T-Man. |

With the United States on the threshold of
a potential war in Iraq, attendees at this week’s
R&R Talk Radio Seminar '98 are getting the
scoop through an exclusive address by former
U.S. Marine Colonel (and current talk host)
Oliver North. Also on the Friday agenda: A
briefing from Presidential Assistant and White
House Director of Communications Ann Lewis.

|
} Ollie Added To R&R A‘genda{ |

3 DoghouseDoesGoodDeed4

KYLD/SF's morning “Doghouse”
broadcast live from atop a local billboard in the
pouring rain to raise money for a Bay Area girl
who has been diagnosed with cancer. The
morning team’s Elvis and JV said they would
not come down until they raised at least
$25,000 to cover the gir's mounting medical
bills. They returned to terra firma after collecting
over $30,000 in donations, $10,000 of that from
listeners passing by in their cars.

’ How ’Bout This <
Lover’s Leap?

On Friday the 13th, a pair of KSLZ/St.
Louis listeners took the plunge... then took a
plunge from 14,000 feet! After exchanging
wedding vows, the couple was pushed over the
threshold — and out of the plane.

Meanwhile, KUBE/Seattle asked listeners

to take a leap into cyberspace for its Valentine’s
promotion. The station matched up 300 couples

WCKG-FM/Chicago afternoon host Steve
Dahl will celebrate his 20th year as a Chicago
radio personality during a live broadcast
February 23 from the Museum of Broadcast
Communications. Joining Dahl will be one-time
rival WGN-AM host Wally Phillips and his
former partner of 15 years, WLS’ Garry Meier.

Continued on Page 30

ICE, ICE BABY — Just in case programmers start-
ed overheating at the prospect of a new Madonna
single, Maverick/WB made sure they stayed cool
with this “Frozen” treat.

(adver

p Holland 600ke Knows News

team to work for you.

McVay Media consults radio stations that
program News/Talk, AC, Country, Oldies, and
CHR. Sister company B/D&A consults all
forms of Rock and CHR. Contact McVay
Media at (440) 892-1910 or B/D&A at
(770)795-1022. Check us out on the Web @
www.mcvaymedia.com.

McVay Media News/Talk scores big gains in }
the fall book. Dramatic increases for
WJBO/Baton Rouge and WJIM/Lansing.
Instant impact at CKTB/St. Catharines. Newest
clients are KCMO & KMBZ/Kansas City.

McVay Media News Consultant Holland
Cooke wants to get his hands on your
underachieving AM. Put the Cooke/McVay

AAAA Sliaiaat:
VAR el PREERES SO T T ' SER 1.3 | FIER W T
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The #] Film & Album in America

Music From The Motion Picture

“Southampton”

SALES UP 44% TO 850,000 SCANNED THIS WEEK

TOP 40 MOST ADDED!!!

T00 MANY #1 PHONES TO MENTION
BDS HOT 100 MOST INCREASED AIRPLAY
SOLD OUT TOUR (Just Kidding)

GET ON BOARD!

Music Composed and Conducted by James Horner

A VIAtOA toapany

Contact your [WORK | Rep for more info

www.sonyclassical.com
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spacehog mungo city

MUSIC TELEVISION®

Most Added Everywhere!

Alternative Rock
Q101 WBCN WRCX WWDC
89X WFENX WRIF WLZR
WENZ WBRU KTXQ WDVE
KPNT WGRD WBZX WTPA
KNRK KEDJ WKLQ WcCCC
WXDX KXPK WJJO WFYV
KZNZ WEDG WMFS KLBJ
KCCX KROX KILO WAZU
WMRQ KMYZ WRAT WBUZ
WPBZ KKND KNJY KAZR

and many more!

The Year Of The Hog!
Headlining National Tour Now

From their new record: The Chinese Album

Produced by Bryce Goggin and Spacehog
Management: David Sonenberg and Marjori Bergman for DAS Communications

www,wbr.com

© @ BE

©1998 Sire Records Group Inc.

TAtlTOITNSTtoOrV . COrr
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Most Added CHR/POP, AC & Hot AC!

WHTZ  KSLZ WKSE WAEB WNOK  WHiZ WZOK  KSLY WMGI  WAKS wasmM  WTCB
KIIS WXYV  WKSS WWST WKSZ WZYP WMGB WGLU  WXIS WMIX  WKEE WTFM
KACD WBZ. WRVW WNTQ  WHOT WWCK WSKS KISR  WXXX  KALC WAEV  KKLI
KZQz WFLZ WQzQ WWHT WAEZ WYOY WSTO WCIL KQiz WQAL WIKZ WLRQ
wiod  KKRZ WKSL KOKQ KKMG  WZEE WJET KGOT  WDBR  KBBT WCGO  WFMK
KHKS  WKRQ WDJX WNNK WAOA  WDDJ WRTS KFRX  KWTX  KISN KMXS  KZST
Wwzz WPRO KJYO WXKB  WSSX KZMG KMCK WKFR WKPK  WLNK WDAG  WCRZ
KRBE  WNCI WGTZ WVKS KSMB Kaxy WSPK  Kzli WIMX  WILK WXilL WMGN
WXKS WNVZ WRVG WTWR WMEE  KRUF WNDU WwXM KYSR  KAMX  WaMZ  WRWC
WHYI  KZHT WFLY WRHT WYCR  WHTS WIFC WWKZ  WKal WKL KKYS WVAF
WSTR WNKS  KHIT  WLSS  WXLK WXYK WVSR WaSL WRQX  KSiI WMJX  WKYE
KBKS WZPL KRQQ KDRE  WYKS WPST WJBQ WKMX KHMX WWWM  KESZ WGLM
KDWB WXXL KBFM WABB  WLKT KISX WQGN WVAQ KPLZ KLLY KSSK

KKLO KUMX = WBHT  KizU WZNY KDUK WMRV WRZE KFMB WMXL KWAV

WBLI WEZB WSNX KKRD  WLAN KHTO WWLD KFFM  KYKY  WJDX KISC

g g B

54 the new single
praduced by Madozaa, William Oreit uad Farrick Leonard
from the albem Ray of Light

mgsageman T Prime, In
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Maximize Identity
for Remotes &
special Events

pmindtional nee:IS' :

e Jumbo EventTape®
e BunchaBANNERS™
o BumperStlckers
* FlashBags™
* Ponchos XX

PLASTIC

PLEASE
RECYCLE

FirstFlash!

6209 Constitution Drive
Fort Wayne, IN 46804
Fax: (219) 436-6739
www.firstflash.com

1-800-21-FLASH

(1-800-213-5274)

STREE T TALK®

Rumbles

* Mark Parenteau joins Classic Rock WAXQ/NY
for afternoon drive. The 20-year WBCN/Boston after-
noon vet is also hosting a weekend talk show on
WRKO-AM/Boston.

* The John and Ken Show adds its 60th: KSFO-
AM/SF.

« Jerry Mathers (a.k.a.“the Beaver”) will be the first
in a series of celebrity interim morning hosts at KCMG
(Mega 100)/L.A.

» KTCL/Denver PD/MD John Hayes exits after 18
years with the station. KRFX PD Mike O’Conner is
handling PD duties.

* Former WVTY/Pittsburgh morning driver Barry
Beck joins crosstown WZPT for similar duties.

» KYSR/L.A. announces its new lineup: Jamie,
Frosty & Frank (5-10am — and simulcasting back
to KALC/Denver), Larry Morgan (middays), Ryan
Seacrest & Lisa Foxx (afternoons), Leah Brandon
(nights), former crosstown KROQ fill-in jock Brad
(late nights), and Bill Alexander (overnights).

* WZJM/Cleveland morning driver Scott Free exits.

» WIOQ/Philadelphia picks up former crosstown
WCAU alumniTerry “Motormouth” Young for after-
noons, Joe Mama shifts back to late nights, and Steve
Bartel moves to swing.

* WHZZ/L ansing, MI personality Mike Sinclair be-
comes PD at CHRWZOQ/Lima, OH.

* WWCK/Flint, Ml morning driver “Mr. Bob” seg-
ues to KTST/Oklahoma City for wake-ups.

* All-Show Tunes KGIL-AM/L.A. becomes the flag-
ship for the syndicated“Music OfYour Life” Adult Stan-
dards format. Show Tunes will remain in morning and
afternoon drive and weekends.

* KSLZ/St. Louis appoints middayer Rich Stevens MD.

* KPTY/Phoenix PD RickThomas joins Jerry Clif-
ton’s New World Communications consuitancy as a
partner. Thomas will keep his duties at KPTY.

* KHTW/La Crosse, Wl interim PD/APD/MD Jas-
on Hillary drops the interim.

» JVC Music is closing its U.S. operation.

* Look for Columbia Dir./Nat'l Promo Ted Wagner
to become VP/Promo by CRS time.

Continued from Page 26

Condolences go out to friends and

family of 18-year Detroit radio vet Kevin
Joyce, who died on February 13 of a heart
attack. The talk show host was 65.

Hpioersal Life Church, Ine.

et 1adeg Stk S TR,

o pas

s koo wtmek SAINT

Hutoamsal Lo Ghnck this ey of riosar 3, o

PROMO OFTHEWEEK — Holy moley! Who better
than a virgin to offer sainthood? To celebrate the Roll-
ing Stones’ latest single, “Saint Of Me,” Virgin
Records and the Stones teamed with the Universal
Life Church to ordain programmers and other would-
be sinn... uh, spinners.

wiww-amerieanradichistorvy-com

PLAN AHEAD FOR YOUR NEXT PROMOTION

» Chancellor Broadcasting and Evergreen Media
merge and absorb Viacom stations in a $5 billion deal.

» Jeff Levine lassoesWLIR &WLRI/Long Island’s Dir./
Prog. & Mktg. post.

* Format Evolutions: NAC becomes NAC/Smooth
Jazz, and Altemative WMMS/Cleveland reverts to Rock.

h\>4

» CBS Radio sets Steve Carver VP/GM of WBBM-
AM/Chicago and Dennis Begley VP/GM of WOGL/
Philadephia.

* Bob Laurence recruited as PD of KIOI/San Francisco.

* Charlie Seraphin boosted to KRLD/Dallas VP/
Station Manager.

A4

* Dana Horner recruited asWWPR/NY President/GM.

*» KIOI/SF sets Nick Marnell as GM and Bob
Bordonaro as GSM.

» Dave Recher boosted toWHDH &WBOS/Boston GM.

* Todd Fisher elevated to OM of KZZP/Phoenix.

* Dave Robbins lands asWNCI/Columbus PD.

A4

» Ron Jones promoted to VP/GM of WHK/Cleveland.

* WYJN/Nashville becomes AC WLAC-FM with
Dave Nichols as PD.

* Kyle Hetherington named Assoc. Dir. Promo/West
Coast for IRS Records.

« Jonathon Brandmeier attempts to join WLUP/
Chicago but causes legal flap with KZZP/Phoenix.

» BigTom Parker becomes KIOI/San Francisco's

morning man.

» GeorgeTaylor Morris tapped as PD of WPIX/NY.

» Alan Goodman appointed Corp. Dir./Sales for
Doubleday Broadcasting.

* C.C.McCartney selected as KFMB-FM/San Diego PD.

» KLZ/Denver goes Country with Ron Jones as PD.

I * Don Geronimo joinsWPRO-FM/Providence for middays. I

WBIX/NY has narrowed the field to
nine finaiists in its “Big Break” talent search
for personalities to pair with morning man
Danny Bonaduce. About 1000 candidates
lined up for auditions.

Following the resignation of Alternative
WROX/Norfolk PD Perry Stone, Al Mitchell
was immediately named the station’s new PD,
with Dal Hunter becoming APD.

Send us your StreetTalk! Contact Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.

RO\

RESULTS MARKETING

CREATIVE PROMOTIONS
800-786-8011 + www.resultsmarketing.com
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IMPACTING
FEBRUARY 24.

COULDN'T WAIT:"
KROQ

WPLT

WHFS

Y187

WECN

KNDD

WERU

CIY48 MOA Rew 3 I

M G-A Fom meirvew amum feeling strangely fine in Stores March 24

MUSBC|mariainion

~AmMERICA Produced and Recordea by Nick Laumay * Mixed by Bob Clearmountain * Mixeo by Yzck Joseph Puig = Nanagement: Jir Grar t for JGM » www:.sermisonic.com
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NEWS

Radio Info

Continued from Page 18
other. hopefully leaving us with a mean-
ingtul audience estimate.

When we break the information
down into individual components,
however. there are fewer respondents
to supply the necessary balance. In fact,
there may not be enough to provide a
truly meaningful look at the market-
place in question.

Stausticians use termns like “sampling
error’” or “statistical variance” when
they explain the reliability of an audi-
ence estimate. In the real world. how-
ever. most people ignore this kind of
caveat. If one station beats another by
atenth of a point on the printout. that’s
accepted as reality.

Monthlies The Issue

Reliability and the ways people use
information in practice as opposed to
theory lie at the center of the issue re-
garding monthly data releases from Ar-
bitron. Several recent meetings ot the
Arbitron Advisory Council have fo-
cused on whether Arbitron should make
monthly data more accessible 10 sia-
tions and agencies.

Proponents. including experts such
as Emmis Broadcasting’s Rick Cum-
mings, believe the time has come 0
recognize that radio can benefit by hav-
ing more detailed information that can
be used for programming decisions.
They feel most people produce it on

their own anyway, and we could get
better data and prevent misuse if it came
from the official source.

From a sales perspective, those in
favor think more information will help
radio compete with media that produce
ratings more often. They believe radio
exists in a dynamic environment, and
that more current information will help
radio position itselt as the mediun best-
suited to deliver what the advertiser
needs today.

Those who line up against the pro-
posals are equally passionate. They w-
gue that sample sizes do not support
the conclusions people will want to
draw from monthly information, and
that it is impossible to separate what
programmers look at trom what sales-
people will use if given half the chance.

We believe information at this level
wilthurt the radio marketplace (see “Stop
Us Before We Kill Again™ sidebar), and
we question whether it can be reserved
strictly for programming use.

Whatever view you hold, it is im-
porant to make your feelings known.
As Steve Goldstein says, it could be one
of the biggest issues we face in quite
some time.

Gerry Boelme is St. VP/Director
of Radio Information Systems, Katz
Radio Group. He can be reached via
phone at(212)424-6784 and via e-mail
at gerrv_boeline@karz-media.com

McKenna
Continued from Page 10

to the tahle extensive experience deal-
ing with record labels and artists. as well
as his vast knowledge of programming.
We expect Jerry 1o quickly become a
comerslone In our voung compiany’s
growth.”

McKenna added, “T am extremely
excited about re-entering the world of
radio as PD for the new Hot 106. This
position provides me with the pertect
opportunity to get back to my true pas-
sion. radio programming, while also
allowing me to work with Steve Smith,
an industry professional whom I truly

respect. [ look forward 1o developing
and maximizing Hot 106 1o its fullest
potential.”

McKenna has worked in radio.
records. and trades. His extensive New
England experience began at WKXS
(Kiss 108)/Boston. where he was Asst.
MD and MD. He then went crosstown
to WZOU (now WIMN) as Asst. PD.
In 1991, he joined Cotumbia Records
as Director/Crossover Promotion. He
spent three years at BPI Publishing as
Director/Charts for Top 40 Airplay
Monitor and Rock Ainplav Monitor and
as Chart Manager for Billboard’s Hot
100.

Citadel
Continued from Page 10

* Rusty Keyes, PD of Citadel’s AC
KNEV-FM/Reno. will take the PD post
at KBEE. Keyes’ last day at KNEV is
February 27; he’ll debut at KBEE the
following Monday.

* KATM's new PD is Randy Black.
He transfers from Citadel Country sis-
ter KBUL/Reno, where he was PD.

“It’s very rewarding to be able to
promote all these people from within
the company.” Citadel/Salt Lake City
VP/GM Pete Benedetti told R&R. “It’s
wonderful to see so many people ad-
vancing to their career goals while stay-
ing with the company. We have a
unique culture in Citadel, and it’s nice
to be able to make these kinds of moves
without any downtime, because they
already understand what we’re all
about.”

Hill —who joined KATM five years
ago and has been PD at WHKZ/Co-
lumbia, SC — told R&R, “It’s a real
honor to work with all of the great peo-
ple at Citadel — it really is the greatest
company in the world. They let pro-
grammers program. They develop peo-
ple and move them up in the company.
It’s the Citadel way. ’'m honored by
the confidence they’ve shown in me,

and [ look forward to going 10 Salt Lake
City and getting into the incredible
Country battle there.”

Before joining KNEV. Keyes served
as Marketing & Promotions Director
of KKFM & KKMG/Colorado
Springs. He’s also been PD of KSKG/
Salina, KS. “They came to me and
asked about the position,” Keyes told
R&R. “What did [ say? Woo-hoo! I've
been with the company for six years,
and it’s a great move for me. ['m just
really excited”

MCA

Continued from Page 10

ing MCA, Hammond was a part-
ner in Unity Entertainment, a lead-
ing independent jazz record com-
pany, where he headed its new rock
label. He has also worked with
Capitol/EMI Records in the U.S.
and UK.

——
Homberg

Continued from Page 3
portunity. With the strong economy
in Southeastern Michigan, there has
never been a better time to be mar-
keting our all-News and Talk sta-
tions.”

Shannon

Continued from Page 10
station and reintroducing the leg-
endary ‘K-JOY back to San Diego.
We put together a current [soft] AC
list. a new logo, and the Terri Garr/
Filmhouse TV campaign, and we
signed the syndicated Delilal Af-
ter Dark.

“With the departure of KKLQ PD
Mark Todd, I was given the oppor-
tunity to mainstreamy Q106 and re-
capture its legendary roots in the
CHR arena. The station is now play-
ing Puff Daddy next to Third Eye
Blind. and it sounds great.”

Shannon began his radio career
as an intern at WPFM/Panama City
Beach, FL, then took afternoons at
crosstown WLTG. Other stops
along the way included nights at
WAIV & WKQL/Jacksonville; PD

- at WILN (Island 106)/Panama

City. FL; Programming Asst. at
WPPT (now WOFX)/Cincinnati;
weekends at WEBN/Cincinnati:
PD at WWST (Star 93.1)/Knox-

A Welcome New Guest

Key Records recording artist Denise Marsa (third from left) came by the
infamous Club R&R with her band to introduce all to her heartfelt brand of
music. After a delightful serenade, a few new friends bond with a photo: (I-r)
Band member SamirVarma, R&R Rock Editor Cyndee Maxwell, R&R sales
rep Paul Colbert, bandmembers David Chamberiain and Richard Diamond,
and R&R NAC/Smooth Jazz Editor Carol Archer.

ville; and MD at XTRA-FM (91X)/
San Diego.

L ——— —— ——

LoCicero
Continued from Page 3

willenable us to break big in the com-
ing year. [ have been attorded a fabu-
lous opportunity. and I intend to do
this company proud.”’

A veteran with over 20 years’ ex-

perience in radio and the music in-
dustry. LoCicero has held marketing
and promotion posts at stations such
as WLIR/Long Island, WNEW/New
York, WMMR/Philadelphia. and
KLOL/Houston. She also has worked
at such labels as Interscope, Capitol,
Priority, Tommy Boy. IRS, und MCA.

Jones
Continued from Page 1

as well as our program offerings. As a
result. there is an elevated awareness of

Operations Phil Barryrelinquishes his
operations responsibilities to Jim
Murphy, who forinerly held Sr. OM
and OM/U.S. Country duties. The

the reputation of
Jones and the value
of its servicesto the
radio industry.”
Hauenstein add-
ed, “lappreciate the
recognition my
new title symbotliz-
es. When [ joined
Jones three vears
ago. the extent and
quality of our ser-
vices were one of
the best-kept secrets in radio. With the
enthusiastic support of the Jones man-
agement team and our 130 talented ra-
dio professionals, we have grown the
network substantially. We're about to
launch two new services, our Nashville
Nights program, and our digital formats
service, which should enhance the JRN
reputation even more.” Before joining
JRN, Hauenstein served as GM of
WKHK/Richmond. He's also been
President/GM of KLZI/Phoenix.
Meanwhile, VP/Programming &

Barry

change in Barry’s
duties “‘represents i
* fundamental shift
i of his responsibili-
¢ ties from day-to-
i day operations to
i program develop-
ment and acquisi-
& tion.” Murphy —
i who becomes Di-
rector/Operations
* — will continue 10
consult all Jones’
Country formats.
U.S. Country Asst. OM Penny Mitch-
ell succeeds Murphy as format GM.
In Jones' advertising sales and mar-
keting sector, Debbie Stark is appoint-
ed to the newly created Director/Ad-
vertising Sales post, continuing to man-
age Jones’ relationship with rep firm
Media America Inc. Stark joined
Jones’ cable television operation in
1992 and joined JRN as Marketing
Manager in 1995.CJ Johnsonascends
to Stark’s former role, and Michele
Tharp becomes Marketing Specialist.

Stark

Changes

Continued from Page 14

VP/Business Affairs ... Milan
Records appoints Richard Hender-
son West Coast Dir/A&R ... Curtis
Smith is Risk Records™ new Dir./
Nat’] Publicity ... At Nashville indie
label Honest Entertainment, Tanvi
Patel rises to Dir./Mktg. & Promo,
Keith Gibson ascends to Dir./Sales,
Diane Neel joins asArt Dir,, and Jen
Geis becomes Promo Mgr. ... At
OneMusic Library, Hal Jackson ris-
es to VP/Production, Tom Hen-
drickson is upped to Sr. Digital Ed-

M\ AA-ERere e reeh e TStOTY TOTT

itor, Scott Neely joins as Production
Coordinator, and Bill Carey becomes
part of the label’s production staff ...
Cristina Battani gets the nod as Dir./
Production & Creative Services at
Velvel Records ... N2K’s Music Bou-
levard signs an agreement with MSI
of Miami Corp. for the latter to add
150 titles and develop European Dis-
tribution for the www.rmusicblvd.com
online music store.

Industry: Phil Crosland becomes
VP/Mktg. of the American Society
of Composers, Authors, and Publish-
ers (ASCAP) ... Jeff Krump joins
Jacor Broadcasting’s concert divi-
sion.

I_ |
|
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Welcome 1o R&R’s first-ever special issue devoted to News/Talk radio. Why the title “America’s Format?” If you think about it, the answer is really quite
simple. Spoken-word radio is the most-listened-to format across our land. That means the vast majority of American radio listeners tune in to Talk radio
each and every day, keep seeking two things — information and entertainment. B News/Talk listeners never tire of non-music radio. They're fans in the truestssense of the
word. They tune to it every day to discuss whether or not the president did or didn’t do it, to sound off on the likes of O.J. and the British nanny, 1o gripe about potholes
downtown, to laugh at Washington's latest follies, and to cheer or mourn Seinfeld’s retirement. For Talk radio fans, there’s never a day with “nothing to talk about”
What's Inside Prognosticaior. Webster's defines this as “one who is able to foretell or predict, especially from signs or indications” As you read threugh these
pages, look for thoughts, comments, and predictions from some of News/Talk radio’s innovators, winners, and biggest boosters in our feature “Prognaosticators.”
B “There’s a ton of boomers out there who are going to make Talk radio increasingly successtful over the next 15 years” So says consultant John Parikhal. In
fact, Parikf#l told me that, demographically speaking, the format’s finest years are still very much ahead of it. Find out what else he predicts for Talk’s future in
an R&R exclusive interview that begins on Page 34 W If asked to name the hosts who set much of the agenda for what has become our daily national gabfest,

most Americans will barely pause before answering Rush Limbaugh and Dr. Laura Schlessinger. Conversation with and insights into Talk’s king and queen
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begin on Page 36, as R&R’s Washington Bureau Chief, Jeffrey Yorke, nabs exclusive interviews with the format’s reigning royalty.
B Most of today’s major players in broadcasting count a considerable number of News/Talkers among their stable of successful stations.
Our exclusive interview with Jacor’s Randy Michaels and Disney/ABC’s John McConnell begins on Page 39. Find out why these two “Titans
of Talk”™ are more than just a little optimistic about News/Talk’s future. B OK, so we all know that sitting in the GM'’s chair at any radio
station isn’t exactly a picnic. Irate listeners, temperamental talents, and nervous advertisers are part of a typical day’s work. So how come
this guy stays so cool? Could he be Talk radio’s best GM? Check out my exclusive chat with KGO/KSFO, San Francisco GM Mickey
Luckoff, beginning on Page 40, and judge for yourself. B Someday, all great Talk hosts will prep this way! Beginning on Page 41, noted

News/Talk consultant Valerie Geller offers Talk hosts practical advice in an excerpt from her forthcoming book, The Powerful Radio Work-

shop. This R&R exclusive is a must-read whether you’re a rookie looking toward a more successful future or a veteran host who never stops
learning new ways to make your show just plain better! M A proud past ... a solidly performing present ... and a bright future that promises AL PETERSON

audience growth and increased revenues. Any way you look at it, News/talk is truly America’s format!
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The Personality Is The ‘Lightning Rod’

John Parikhal stresses need for talent growth opportunities and ‘balance’ for the format to thrive

s we consider what the future holds for News/Tulk radio.
what better ** prognosticator” than noted media consult-
ant and futurist John Parikhal.

Currently the CEO of Connecticut-based Joint Communications
Corp., over the past 20 years Parikhal has worked with a distin-
guished roster of media clients, including CBS. NBC. ABC, MTV,
VHI, and literally hundreds of radio stations in the United States,
Canada. Australia, Europe, and South America. John's extensive
study of the “boomer” demographic resulted in his authoring the
book The Baby Boom: Making Sense Of Our Generation: At 40.

A noted speuker. he has addressed leading broadcast and mar-
keting associations, including the R&R Convention, the Advertis-
ing Association of America, and the NAB. [ sat down with Parikhal
to ask him some point-blank questions about the future of Talk.

R&R: Will the brave new world of radio in the post-Telecom
era bode well for Tulk radio’s future?

JP: Well, my first point is that consolidation ain’t over yet! When
all of the smoke and dust clears, consolidation won't affect Talk
radio one way or the other, because Talk radio will continue to be
what it’s always been — a function of personality and manpower.
It’s unique personalities that drive the format. Whether it’s Rush
Limbaugh or Howard Stern today, or people like Ira Berg and Joe
Pyne of days past. personality has always been the lightning rod
of the format.

The other thing is manpower, which is the ability to actually go
out and get the news and stories. Overall, the only area where con-
solidation will affect Talk rudio is in the management of talent and
people. So far, the evidence is that radio, which has no real history
of merging cultures, is doing pretty poorly in this area. It compa-
nies like GE. which have experience in merging cultures, are hav-
ing problems, imagine the difficulty that radio has been having. since
it has always been primarily a business of a lot of mom and pop
operators or fast-shooting, fust-talking entrepreneurs.

R&R: So, is consolidation good or bad if you're a 1alk talent?

JP: The talent’s going to go wherever they want to go. In fact. I
think the money’s going to go up for the big talents in the consol-
idated world. because the big companies are going to be vying for
them. The workload’s going to go up. too, but not the money, for
Joc Average who i1s working for these radio stations. For those
people, radio 1s going to be a much less fun place o work.

R&R: So the disparity hetween the haves and have naots, if you
will. will actually increase?

JP: Yes, I think that’s a good way to put it. But, in general, I
don’t see consolidation having either a positive or negative im-
at least not as much as it will on music-

pact on Talk radio
formatied radio stations — because of the unique personalities.
R&R: Will Talk radio be exclusively dominated by network hosts
in the future?
JP: Yes and no. T think the use of network hosis will increase.
That is, there are some people who are especially gitt-
ed who are not local. For example, a Dr. Laura or a
financial type of show — where what you want is the
person with the greatest skills and the best ability o
communicate — that doesn’t have to be local. On the

problem and a real challenge for the format.

R&R: So, with shrinking opportunities and fewer slots avail-
able, the great local hosts will command the big dollars?

JP: Absolutely. And another thing that you’d think consolida-

‘ion would do is provide obvious talent growth opportunitics. When

you have a company with 100, 200, or 3(X) stations, youw’d think
they'd take one or two stations and offer experimental overnight
shows that take young talent on and develop them for a year or
two. then move them up to the company’s major stations — kind
of like the old MGM studio system for film actors. | think that
this is a real opportunity for torward-thinking companies it they
begin to develop promising talent in what I call the studio way,
However, that's a pretty sophisticated, far-thinking type of man-
agement style, and frankly, I haven’t seen anyone operating more
than about & quarter out in front these days. | don't really see that
kind of thinking, which is basically a commitment to the industry
that says, “I really believe this is going to happen, and I really care.”

| don’t think that Rush Limbaugh is
going to drive the overall success of
Talk stations in the future. It will be
driven by people who catch the popular
wave and surf it.

R&R: Give us your take on 1wo of the biggest names in Talk
radio, Rush Limbaugh and Dr. Laura, and whati the future of Tulk
radio holds for them.

JP: What Rush really did was to tap into collective economic
rage. People wanted to blame the government for everything, be-
cause they couldn’t or wouldn’t take accountubility themselves.
Rush was the guy who stepped in and helped listeners blame ev-
erybody except themselves. But now, in 1998 and beyond, people
are seeing that we do have to take responsibility. That’s why polls
are beginning 1o say spend on Medicare instead of giving out a
tax cut. People are beginning to believe that government can do
some good things. I don’t think Rush Limbaugh is going to drive
the overall success of Talk stations in the future. It will be driven
by people who catch the popular wave and surt it, if you will.

As tor Dr. Laura, what she and her show are. if you want trend
analysis, are part of a symptom. People want black -and-white an-
swers 1o complex questions. That's what she really does. 1 see
this phenomenon as an extension of television, which has taught
us to triviatize complex issues. Nobody wants to listen to a radio
show where you have to ask all the questions necessary of a situ-

Jack Evans

other hand, T think that there is always going to he
some great local personality. especially in the major
markets, who becomes the barometer for what's hap-
pening in the community and the way that communi-
ty reacts to the topics that he or she 1s talking about.

R&R: How will Tulk radio groom the hosts of to-
THOPTOW !

JP: Frankly, like music radio, I think Talk radio
is going to develop a big problem in this area. Most
stations, for cost-cutting reasons, have pretty much
done away with the overnight show. Almost every
great talent today started out doing nights some-
where, It was where they could experiment and,
basically, find out what they were capable of. In
my opinion. you need to put 500 people on the air
to get one extremely good talent, and 1000 people
on to get one great talent. This is going 1o be a big

RrcroNAL VP/PROGRAMMING, JACOR COMMUNICATIONS

“Talk radio — and the public’s hunger
for more timely information — has made
our industry fun again. Elements that
once made FM music stations successful
have found their way to the News/Talk
format. Creative services directors are
enjoying the imaging process for hosts
like Rush Limbaugh, Dr. Laura, and Art
Bell. Today’s technology enables us to
import and export quality audio in mere
moments. Radio, more than ever, is

immediate. TV and print remain in delay. Hear it now ... view it
later ... or read it tomorrow.”

WWW-aRefricanractohistorv.com

ation in order to
fully understand it
and resolve it.
They won’t give it
that much time.

So, Dr. Laura is

really a result of what Top 40 radio has

John Parjkpa,

taught us, which is, if I hear something that takes too long or 1
don’t like it. then I will tune it out.

I don’t think that relationships are really what her show is all
about. Rather, it is about giving quick. snappy answers (o com-
plex situations. That kind of show is going to proliferate in the
next few years. A host who can deliver those kinds of quick and
easy answers to complex questions will be successtul.

R&R: Who are tomorrow’s great national Tulk stars?

JP: Right now there are kids sitting in their living rooms, pre-
tending they've got a microphone and are talking to the world.
IUs how everyone started. But I think the most critical thing for
radio is to make radio attractive again. Radio used to be a place
where kids would hang around, get cotfee, and be around radio
people who liked their jobs! I speak at a lot of colleges and high
schools. and one of the things that just blows me away is how few
people are interested in going into radio anymore. They all want
o go into TV. And I think one of the reasons is that radio is just
not as much fun. :

The great future Talk radio stars are going to come from those
who listen 10 it and like it. And one of the real problems here is
that, with the exception of Howard Stern, there is no Talk radio
for young people. I listened to Cousin Brucie, Dick Biondi, Mur-
ray the K., Jungle Jay Nelson — God, 1 wanted 1o be those guys!
The average teen today couldn’t name six radio personalities,
because there literally aren’t half a dozen of them! | also think
that radio will increasingly draw to it talent who already have a
profile in another area — like book authors, business leaders,
motivational speakers, and others. But, ultimately, the new talent
will have to come from kids.

R&R: What are the best ways to spend vour marketing dollars
today for results tomorrow?

JP: Ultimately, iU's really all about driving cume _.. period!
You've got to get them to tune you in. Historically, it’s building
cume via a certain show on the station. For programming, AQH is
everything. But for marketing, forget it, I've seen campaigns that
tell listeners to listen a number of times a day because things are
always changing. Most people think things really don’t change
all that much. And it it does change. they figure they’ll watch it
on TV when they get home tonight. Better to build a huge block
of one, or possibly even two shows, and then build your station’s
future success on that.

A lot of people are going to look smart in Talk radio in the nex(
15 years, because there’s this demographic baby boom bulge. Talk
radio begins to kick in at around 35. It starts to really strengthen
at 40, and it starts 10 take off at 45. There’s a ton of boomers out
there who are going 1o be getting into it, so in some areas Talk
radio is going to increase. And some radio people will start to
figure they're pretty smart, but what is really happening is that
Talk wilf be riding a demographic wave.

R&R: Is the Intermet a compatible parier or competitive threat
to Talk radia’s future?

JP: 1 think ivs a threat. You'll be able to niche formats even
more on the Internet than ever before, There are going to be pi
rates out there making their own shows. I think that’s quite a way
in the future though. Talk radio is stll going to remain strong,
especially in the car. But in 20 years, the Internet is a major threat.
We're seeing it already affecting TV. as younger people spend
more time with their computers and less time with the TV set.

R&R: Will Talk radio shed its “voice of conservative Ameri-
ca” image in the future?

JP: Yes, it it doesn’t have conservatives on-air. Let’s put it this
way: A lot of people who listen 10 hosts like Rush, G. Gordon
Liddy, or Oliver North are people who are tundamentally slightly
paranoid and slightly suspicious. {t’s the Men In Black syndrome,

Continued on Page 42
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Rush Limbaugh: The Man Who Saved AM Radio

20 million listeners can’t be wrong!

By Jeffrey Yorke
R&R Washington Bureau Chief

ith halt of his brains “tied behind his back.” “talent

on loan from God.” and his tongue-in-cheek humor-

setin high gear, Rush Limbaugh has changed the way
Americans listen to the radio and programmers program. He is,
and has been, the most-listened-10 and most-revered syndicated
talker since his July 1988 national launch, and is often credited
with hreathing new life into AM radio just when it was about to
be pronounced dead.

Could this be the result of some sort of stealth programming oper-
ation devised by Limbaugh and other great communications minds
from, say. Columbia University. Stanford. and American University?
Did they, and perhaps leading political conservatives. band together
to devise a well-orchestrated scheme to charm and intoxicate the public
into adopting their philosophies and heliefs?

Stop. You are thinking too hard. This is radio — Talk radio — and
1's supposed to be fun. Thar's the element so many Limbaugh wan-
nabes are lacking.

No Big Secret

Tulk to Limbaugh himself. He Il tell you that there is no big. hlack
secret behind what he does.

“I never have known where | am going. What | mean by that is
that I have never sat down on a particular day and said, ‘In five
years. | want to be doing X! or. *In 10 vears, | want to be doing Y,
he says. “All T ever said to myself was that [ wanted to succeed to
the best of my ability. That still remains. My attitude as | approach
the job cvery day is to simply satisty, and hopetully exceed. the
expectations the audience has of me and the program. | have never
changed my focus. 1 do the program for the audience. not for the
media. I don’t do it to create a buzz about myself. 1 don’t do it to
gain access to places. 1 just do it hoping to continually satisfy the
audience. [have always felt that if you do that, everything will flow
from it. And so far, in my case it has.”

Limbaugh says he’s audicnce-motivated and audience-driven, *I

| never have known where | am going.
What | mean by that is that | have never
sat down on a particular day and said,
“In five years, | want to be doing X,” or,
“In 10 years, | want to be doing Y.”
—Rush Limbaugh

always witl be. That, | can tell you definitely. For however lorg 1 do
this, that focus will never change.”

But what keeps his 20 mitlion weekly listeners coming back for
more 1s the education they receive from the show.

“Its learning and discovery, a component of radio that is often
missing, and one that is a hig tactor in the success of any of these
shows.” says Bill McMahon, a Sun Diego-based Talk radio consuli-
ant. “I there is no element of learning and discovery, then the show
is too shallow and has no staying power.”

McMithon mentions other syndicated programs that rely on “‘easy
targets and putdowns and focus on stupid behavior and mistakes. It's
kind of like cating dessert all day. There is not cnough there, and it
gets repetitive.”

To holster his argument about Limbaugh, McMahon points to two
other educators of the airwaves. Dr. Luura Schlessinger and Howard
Stern. both of whom, he says, also employ the learning and discov-
ery techmque to surprise and titillate listeners.

Despite some recent andience fatigue, McMahon doesn’t think Lim-
buugh has gone stale. He likens him to a college professor who'’s
schooled his class so well that there is simply less tor them to learn.
However, while they know what to expect, McMahon says, they con-
tinue to “come back for his insight on new developments. He contin-
ues to advance the story in some form, finding an interesting paragraph
that will send him off on a journey. It’s a combination ol heing intro-

spective and haying great presentation skills and a sense of humor.”

Limbaugh used to regularly. with tongue in cheek, remind listen-
ers that “not only will you find out what's going on, I'lt tell you what
to think ahout it.” McMahion says that is still true (oday.

Making The Hard Sell

Limbaugh has been one of the most influential people in America
during the past decade. President Bush called his show live. Presi-
dential hopeful Bob Dole did too. Politicians call hin. on and off the
air, from their Capitol Hill offices 1o discuss current events, politics,
oreven votes. But even after 10 years on the air. gigantic ratings, and
power that most broadcasters can only dream of., Limbaugh is stilt a
tough sell to i lot of raditional sponsors.

“We've never had a beer. We've never hud a car. We've never had
the traditional network advertisers. These corporations do not want
controversy. They don’t want complaint letters. They won't 1ouch
us.” Limbaugh says.

Despite this hands-off policy from certain types of advertisers, the
program has been a wildly success-

“No. Not in the
slightest. 1f | ever
do anything again

Rush L/'mbaugh

on television. it’s
not going to be

polities. it's going to be the National I'oothall League. I've not ex-
plored a football deal: I'm just telling you that when 1 watch televi-
sion now and see it. man. I’d love to he doing that”

Pull Yourself Together

Limbaugh is the master of the non-pep pep talk. Call it subliminal
motivation. And this coming from a euy who was fired from radio
Qigs seven times.,

“I'never gave up helief in mysell. There were only two times
in my mind -— that the station thought I wasn't any goad. The other
five times | was fired for reasons that didn't have anything to do
with my talent. They had to do with personality conflicts, format
changes. and that sort of thing. 1 never allowed myself to belicve

that T wasn't any good when |

ful business. according to Lim-
baugh. “If" the people syndicating
radio shows or the local manage-
ment of radio stations around the
country knew the amount of money
this show generates from advertis-
ing. they’d be shocked. Its televi
sion kind of dollars.”

Limbaugh says that, during the
NAFTA debate, “Lee laccoca
called me 1o enlist my support to
convince the American people that

We’ve never had a beer. We've never had a
car. We've never had the traditional
network advertisers. These comorations do
not want controversy. They don’t want
complaint letters. They won't touch us.
—Rush Limbaugh

was told that a couple of times.
When | got canned at KQV in
Pitsburgh. 1 was told by the gen-
eral manager there that I didn’t
have what it took. and that |
should go into sales it | wanted
to stay in radio.

Limbaugh never did, though.
because he “wasn’t going let one
guy who | didn’t have a lot of
respect for anyway tell me what
he thought of my future. I wus

NAFTA would be good for them. 1

said.to him, *Mr. laccoca, I'm flattered. If you think that 1 can sell
NAFTA, why can’t I sell Chryslers?’ And he said, “Whaddaya
mean? | said, “We've been turned down at every opportunity to
sell your cars. We would love 10 be a place to advertise Chryslers.”
He said, “Well, I'm going to look into this.” He called me in a cou-
ple of days and said call this guy and gave me the name of some-
body. We called and got the same old answer.

“In order 1o survive, we had 1o go get people who never adver-
tised on the radio,” the 47-year-old host says. “Since we couldn’t
sell impressions, we had to get them by one means: We had to move
product off the shelves. And the way we did that was through the
good. old, reliuble Rush endorsement. That worked because of the
credibility and believability 1 had established by being honest with
the audience.”

Snapple and Compuserve are two examples of advertisers that had
never been on radio but agreed to launch campaigns on Lim-
baugh’s show. Sales for both exploded.

“We've gone out and expanded the pie,” Limbaugh says
proudly. “We’ve gotten people as sponsors w ho had never heen
in radio before. We were able 1o do all this because we were
able to move product ol the shelves.”

After Talk, What Next?

mmy 20s1

Life’s Been Good To Me So Far

Limbaugh says.that one of the greatest things that’s happened
1o him is that he’s run into a number of successtul people and
“learncd from every damn one of them that what they do, they
don’t consider work. They can’t wait every day 1o get up and do
it. There is no alarm that goes oft that they regret. It’s just the
opposite. You can’t keep these people in bed. They don't partic-
ularly think of their jobs as jobs. They’ve been very lucky.
They've found what they actually tove. and they found a way to
muhke money at it. Whenever people call me and tell me about
these things in their lives, | just recount these stories and say.
“The solution for you is 10 figure out « way 1o get paid for your
hobby.” There’s just too much evidence out there that it's true.
Success is not an accident.”

WALTER SaBo

Saso MEepia

Limbaugh’s contract with Jacor Communications ends in
“another four years. I'm committed to that.” he says. “Beyond
that. I’ll prebably find out what's going to happen a couple of
years before that contract expires.”

But the king of Talk radio doesn’t see himsell going any-
where else.

“There really isn’( atiything else I want 1o do. 've tried
my hand at television, and if 1 weren’t doing radio, 1 might
like to do TV. But doing both at once was a strain, because in
both shows there were no guests. It was a long day and, in
some cases, it was tiring,” he remembers. “I hadn’t burnt out
anywhere, but I began to look forward to the end of every

“Just as there are music stations
that appeal to each demographic
group, we are quickly approaching a
time of different Talk formats for
different demographic groups. It
makes sense! If a Talk station can
reach the same younger demos as a
music station, that's better
business. Talk supports higher spot
loads and gets much better response
for retail advertisers. You are about

TV season. | began to took forward to every hiatus. [ almost
felt like I was on vacation when all 1 had to do was the radio
show. So. I figured it would be better to limit the workload so
as to always maintain the enthusiasm for radio. Radio is what
has gotten me everything that 1 have.”

Is Limbaugh ever tempted to leave radio for the glory ol TV?

WWW-americanradiohistorycom

to see a young-skewing Talk network that will be
supported by more and more demographic varieties of local
Talk. The job of every radio executive is to support change
and new formats. If we're really lucky, we will have a
Marconi award for Best New Format.”
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The Doctor I$ In ... And Ratings Are Up

Dr. Laura Schiessinger explains why her honest (some say ‘tough’) approach is on target

By Jeffrey Yorke
R&R Washington Bureau Chief

f Dr. Laura Schlessinger has proven one thing. it’s that

early radio programmers and theorists were wrong. Dead

wrong. Men do like women on the radio — women with
good heads on their shoulders and something to say. And women
like women on the radio. too. Data contirming this was hard to
cpme by. however, because a lot of cracked theories ubout what
works and doesn’t work on the dial stood in the way of giving a
national audience the option to listen to a woman and accept or
reject her.

“I had been wurned down by every syndication company there
is, or was,” Schlessinger recalls. The reasons for the rejection ran
the gamut. including, ‘Female, no good.’ No matter what you said.
they thought it was shrink talk, and, of course. it’s not; it's 4 mor-
al health show. Nonetheless, you get pigeonholed by those who
came before you. “Certainly the men would not be interested,
because they ure only going to listen to sports and politics.” These
are all the rules, right?” Schlessinger still sounds a bit irritated at
the whole process of clearing the syndication hurdles. ““So, a fe-
male won’t work. ‘Yeah, [ know, she’s tubulous, the No. | talk
show host in Los Angeles. Nonetheless, it’s just a quirky thing
about Los Angeles. It won’t work anywhere else.’”

Rule-Breakers Welcome

[ttook somebody who “didn’t just follow the rules,” Schlessing-
er says, to have faith in the show, believe that programmers could
be convinced to give it a try, and. in the end, know that it would
be accepted it offered nationally. She credits John Shanahan, who
had listened to her on KFI-AM/Los Angeles and thought she had
talent. “He used to say I had a message that everybody ought to
hear,” she remembers fondly.

Shanahan knew Schlessinger had a following, but he also un-
derstood the importance of strong marketing. After all, he had
written the oniginal Hooked On Phonics leaming series, one of
radio’s biggest and best-known advertising success stories. Sha-
nahan rounded up a Super Bowl-like team of marketers and syn-
dicators und dug into his own pockets to finance the project
threugh his Synergy Broadcasting. He brought on Multiverse
Networks, with Ken Williams and David Landau, for marketing,
and Radio Today’s Geoft Rich to round up the outlets.

Before launching the show, Rich met with Schlessinger. He want-
ed to know what he was getting into. “I was blown away by her
intensity and power, and her ability to grab the listener,” he recounts.
“We announced the show's launch in May 1994 and sent out pack-
ages to )0 stations. We called 50 stations a day for eight weeks and
were lucky to have 13 stations when we signed on June 26, 1994."

But there were more than 13 stations interested in the provoc-
ative, tough-talking Schlessinger. There were plenty of program-
mers willing to run the entire three-hour show — beginning at

GRreEG BELL
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midnight. “We said no,” says Rich. *We felt the program was so
strong, it deserved to be in middays.”

Rich knew he was on to something. Doug Silver. who was then
programming KFAB-AM/Omaha, recalls that he “felt very good
about the show based on the demo tapes. It was the kind of atti-
tude and the kind of show 1 was looking for. [ wanted something
that was very personal. not too informational.”

Playing The Numbers Game

However, Silver had the same concerns as many of the stations
contacted by Radio Today. *“We felt the show had a lot of poten-
tial. but we didn’t see a lot of numbers. You look for a show that
will do well not just regionally, but nationally.”

So Silver did the PD’s ritual dance with the syndicator: When
Rich phoned Silver about taking the show, Silver wanted to start
itat midnight. Rich said no. A month later, Silver oftered a late-
evening slot and got the same answer. Finally, the pair worked it
out, with Silver deciding to dump the popular und tong-running
Bruce Williams Show in order to air Schlessinger from 6-9pm.

In its first Arbitron survey, Schlessinger took the time slot up |
172 shares — a great relief to Silver. who'd endured *“a revolt
from the sales staff and a revolt from the listeners” when he
dropped Williams, who had been heard on the station since the
early *80s, longer than most of the KFAB airstaff.

Schlessinger’s evening, tape-delayed play did not last long,
“When we saw the numbers rise within two books, we moved her
to the 1pm slot, so she could air live,” says Silver, who now con-
sults Talk stations from Orlando.

Schlessinger’s

success — and

Dr. Layr, ]
word of that suc- a Schiessinger

cess——spread like
wildfire. Dr: Lauwra suddenly became to Rush Limbaugh what the
Beatles were to Elvis Presley. By January 1995, Rich’s Radio Today
had 100 atfiliates taking Dr: Laura. The attiliate list doubled again
within the next 12 months, and the count jumped to 400 by May
1997. Last September, Jacor Communications CEQ Randy Michaels
described the show as “a perfect fit with Jacor’s stralegy to acquire
and develop high-quality, hard-to-duplicate programming.” and reeled
in the program for a whopping $71.5 million.

By late October, when Jacor’s Premiere Radio Networks took
over distribution operations ot Schlessinger’s show, more than
450 outlets in the U.S. and Canada were carrying it, and it was
heard by about 17 million weekly listeners, estimates Rich. D
Lawra joined Limbaugh and Paul Harvey to become one of the
only three shows in Talk radio history to be heard in all of the
nation’s Top 100 markets, he says proudly. She now reaches nearly
I8 million weckly listeners.

Tough ... Or Mean?

But buck 1o those nasty complaints that often come trom lis-
teners upon their first encounter with Schlessinger. One 8-year-
old girl, listening to the show as she drove with her father, turned
to him and said with all the outrage she could muster, “Dad, why
do people listen to Dr. Laura? She is sooooo mean!”

“She’s not mean. She’s just

And Dr: Laura continued to build
an audience in Omaha. just as it has
across the country and in Canada.

Not everybody was happy
about Schlessinger’s show doing
well. When Gary Burns decided
to dump former Republican pres-
idential hopetul Pat Buchanan’s
show and give Schlessingera two-
hour afternoon test, he knew he
was going to hear some major
wailing. Even Big Pat himself
showed up at the WWRC-AM/

| am tough. | am really tough. It is
very tough when people have to
confront themselves ahout
weaknesses, lack of values, or
selfishness, or things of that nature.
— Laura Schlessinger

being tough,” said the dad, who
was not sure he was right, but
needed an answer quickly.

So. is Schlessinger — who
frequently encourages listeners
to “Tike on the day” or simply
“Take control of your lite!” —
0o tough on her callers?

I hear that now and then,
sure. I am tough. [ am really
tough. It is very tough when
people have to confront them-
selves about weaknesses, lack

Washington studios at the top of

the World Building and pleaded with Burns to let him keep his
coveted DC slot. Burns held tough, having a combination of fore-
sight and faith in Schlessinger.

Although Buchanan had been up against two other very popu-
lar conservatives — Rush Limbaugh and G. Gordon Liddy —
Burns was faced with “a tremendous tirestorm from listeners. But
it wasn’t practical to carry the third conservative talk show.” It
wasn’t long betore” Burns saw how effective Schlessinger was,
“so [ had to give all three hours. We were one of the first Top
10 stations to take her outside of L.A”

Weathering The Listener Storm

Within weeks, WWRC began heavily promoting
Schlessinger’s show with a variety of sound bites to show
listeners that she was just as conservative as Rush. Liddy,
and Buchanan. The WWRC listener lines were jamimed with
complamts. Some were bold enough to call Schlessinger “a
bitch,” while others opted for “strident,” Burns says. “But
the whole thing turned around, and they loved her in about
three weeks” He learned something from that episode, he
admits. Two months ago, Burns, whose Burns Media Strate-
gies syndicates the Dr. Gabe Mirkin Show, a popular week-
day medical advice program heard in the U.S. and Canada,
entered into an LMA and a contract to buy WLNI-FM/Lynch-
burg, VA. He immediately dropped the Don & Mike Show
and added Schlessinger.

“You want to hear some listener complaints! Tons of them,”
he says with a chuckle. But he is optimistic about his deci-
sion. “We are turning the corner now.”

of values, selfishness, or things
of that nature. But that is certainly not even a cross section of
how the calls sound. If you listen to an hour, you’ll hear laughter,
you’ll hear tears, you'll hear tough, you’ll hear warm and mushy
— you’ll hear all kinds of stuff.”

Anybody who feel she’s too tough, Schlessinger says, is “prob-
ably somebody who just has a hard time with one of my posi-
tions, and instead of dealing with the position, they try to catego-
rize me and dismiss me. Obviously, that hasn’t worked real well,
because people listening to the show know that 1 am responsive
1o the moment. If somebody is going to walk out on their kids
and go off with a honey, I’ll be all over him. But they understand
why I’m all over him. Not because [ woke up in the morning with
bad hormones. I'm emotionally honest. Somebody touches me, |
cry. Somebody makes me mad. I yell at them. They know that |
am not doing shtick. There is no shtick on my show.”

‘It’s A Mission’

But enough business, says Schlessinger. “I’m focusing on the
mission on the air”

What mission?

“P'mreally trying to help people have better lives using a frame-
work of values and ethics and morality to do so. And I'm really
committed to that. To me, it's not a career, it’s a mission.”

She is quick to point out that her show is no substitute for
actual therapy. I can’t solve people’s problems on the air in a
few minutes. But it’s bringing together my knowledge and my
experience with what they say their issue is. We talk about a phi-

Continued on Page 44
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Michaels And McConnell: Titans Of Talk

ABC’s John McConnell and Jacor’s Randy Michaels are firm in their beliefs that the format will flowrish

hen you consider News/Tulk radio’s past, present, and
future. two companies come to mind easily as format
innovators and leaders. There's the venerable ABC
Rudio, long a fixture on the News/Talk radio scene across the
country, and the relative “new kid on the block.” Jacor Communi-
through station and national talent acquisitions
has become one of America’s

cations, which
over the past couple ot years
leading News/Talk radio players.

While the corporate cultures of these two broadcasting giants
are decidedly different, | found there to be a strong similarity in
their mutual commitment to the growth and success of the News/
Talk radio format. In interviews done exclusively for this R&R
News/Tulk Special, Jacor CEO Randy Michaels and Disney/
ABC'’s John McConnell, VP/Talk Programming for all ABC ra-
dio stations as well as the ABC Radio Networks, both gave me
their candid thoughts and insights on why their companies are
“bullish” about News/Talk radio.

We, as a company, believe in AM radio,
and we know how to sell it. We don't
tolerate being evaluated on some cost-
per-point formula for our AMs. As a
result, we achieve hiige power ratios.
—Randy Michaels

R&R: How many non-music formatted stations do each of vour
companies now program?

RM: [ think 42 is the current count ...
more to tell you about shortly!

JM: Eight. We have single News/Talk stations in all ol our
major markets except for Sun Francisco. where we have two.

R&R: Since News/Talk is obviously not a low-expense format
10 operate, what’s the attraction?

JM: [t all comes down to margins and successiul businesses,
and, fortunately, with all of these stations we do have very suc-
cessful businesses. They take a long time and they are harder to
build than a music format, but once you do build it, it’s tough to

and hopefully a couple

infiltrate. 1f you work hard and pay attention to details, a suc-
cesstul News/Talk radio station is difficult for someone 1o come
in and beat.

RM: 1 think we have several reasons for being attracted to
News/Talk. First. music formats are ine tor FM, but it’s pretty
clear that a music format is not going to compete on AM. Ina
deregulated world, where we can have up to eight stations in a
market, three of those-have to be AMs if you're going to have a
full complement. An awful lot of compunies see five FMs us a
full load because they don’t have a clue as 10 what to do with
those AM slots, and I think that’s a terrible waste. News and
Talk, on the AM side, bring in the big money. Plus, it’s a format,
once established, that his tremendous stubility, When you can
lock up assets that are highly desirable and difficult to duplicute,
i’s a way 1o build long-term, stable success.

R&R: How do vou see your News/Tulk stations impacting your
companies’ future revenues’

RM: It's a tremendous positive. When Jacor made its initial
sccondary offering, | was able to say on the roud that we actually
made more moncy on AM than we did on FM. While that’s no
longer true, because we huve acquired so many FMs, we still
have many AM News/Talk stations that make awesome amounts
of money. When a station like KOA/Denver bills over
$20 million, that’s real substantial’

We, as a company, believe in AM radio, and we
know how to sell it. We don’t tolerate being evaluit-
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John McConnell

of course, positively impact
our revenues. That’s certainly
one big reason why we are
committed to the format.
R&R: Do vou see increased ud-
vertiser support for the format
even when it includes so-culled
“provocative” or “comroversial”
hosts?

IM: Yes, | do. Because thisis an exciting and dynamic for-
rmat with high-profile and foreground personalities, iU’s an ex-
cellent environment for an advertiser. I see the support of the
advertising community for the format as only improving. It an
sdvertiser is reluctant to buy a provocative personality. most of
te time if you deal with their specific issue and that individual
advertiser or agency one-on-one, there is seldom a problem.

Continued cn Page 43
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ed on some cost-per-point tormula for our AMs. As
a result. we achieve huge power ratos. We expect
our News/Talk stations to have power ratios ap-
proaching 200%. And, ot course, it’s also a format
you can run a ton of spots on. Locally, nationally,
and regionally, we are acquiring more and more of
the product that makes a diffegence in Talk radio.
We already have the top three shows — Rush, Dr.
Laura, and Dr. Dean Edell — along with about 60
other programs that make the difference. I think that
it's Jacor’s comtort and ability with the News/Talk
format that makes us successful at it.

JM: Clearly, our News/Talk stations will only en-
hance our future revenues and our operating in
comes. These are excellent businesses with very suc-
cessful margins. And the audience for this format is
absolutely going to grow in the future, which will,

OM KFBR/KSTE SACRAMENTO

“The goal for 1998 and beyond & to
continue to provide dynamic, important,
and entertaining radio in the face of
shifting tastes, issues, and values. With
unemployment at a 30-year low, the stock
market at an all-time high, and the Evil
Empire on its back, how do we grow the
format beyond the “angry white male”
syndrome from which it was born? Eow
we alter our topics, hosts, packagin, and

promotion 3¢ match ‘new century’ values is the key to the
continued s ceess cf the format.”
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Is This Guy Talk Radio's Best GM?

KGO & KSFO/SF’s Mickey Luckoff details how his stations continue to hold steady at No. 1

n an era of rapidly shifting executive fortunes and seeming-

ly nonstop job changes by broadcast managers, Mickey

Luckoff’s 23 years in the president/GM s chuir at ABC's News/
Talk winners, KGO & KSFO/San Francisco, are quite remarkable.
How remarkable? Consider this mind-blowing fact: Luckoft has pre-
sided over KGO-AM for 79 consecutive No. | Arbitrons! In fact,
he’s had a career record of 88 out of 92 No. | hooks und just two
ties. It’s arecord that is unequaled in the Top 15 markets.

Michael “Mickey” Luckoff has served as president/GM of KGO
since 1975. He also serves in that same capacity for KSFO, which
ABC Inc. acquired in 1995, Under Luckoff’s leadership, KGO has
received the NAB's 1993 Marconi for Legendary Station of the Year.
two additional Marconis for Major Market Station of the Year and
News/Talk Station of the Year (both in 1992), and two Crystal Awards
for Outstanding Community Service (1992 and 1995). In 1990. R&R
saluted KGO as the nation’s Most Dominant Station.

Upon graduation from the University of Michigan in 1958, Luck-
off began his career as a local radio salesperson for Storer Broad
casting in Detroit. That was tollowed by seven-and-a-half years with
Metromedia in Detroit. Chicago, and L.A. In 72, he joined KGO as
a sales manager. Within less than three years he rose in rapid succes-
sion 10 GSM. then president/GM. His personal commitment to the
San Francisco Bay Area and active civic involvement with such or-
ganizations as San Francisco’s Chamber of Commerce. the Conven-
tion and Visitors Bureau, and the Downtown Association, along with
the Leukemia Society of America and the Meyer Friedman Institute.,
have made Luckot! a well-known and respected figure in the Gold~
en Gate city.

After more than two decades at No. |, you'd figure the guy would
relax alittle, right? That kind of attitude would never occur to Luck-
oft. who is universally described by both friends und competitors as
driven 1o win. KGO & KSFO OM Juack Swanson comments, “He is
absolutely driven to win, and win big. Mickey is the kind of guy
who, upon learning the marketing people just got the station on the
cover of Time magazine, would say. "That’s great ... but how come
we didin’t make Newsweek, oo’

“No detail of this operation is too small to escape his attention.
He’s also a manager who is not afraid to invest in the product. He
hires the best players. the best support staff, and gives them the best
tools. He then expects his team to go out there and win ... every
game, every time!”

R&R: You know what the first question is going 10 be. It has 1o be
the subject evervbody asks vou about: Is that the right mumber ... 79
comsecutive No. | Arbitrons?

ML: Do you remember a football coach by the name of Bud
Wilkinson? When he finally lost atter a streak of [ believe it was 56
games, he was asked, "What's it feel like to lose?" To which he
replied, “IUs the greatest relief of my lite!™ I won't say that. because
it won’t be true. But it is a litle like wearing a bull’s-eye on your
back.

Now; that's not to say we don’t like it or that we 're not proud of it
but I don’t really talk about it much. Ratings don’t tell the whole
stary of KGO.

R&R: Can vou identifv some of the essential ingredients thai vou
feel contribute 10 making KGO such a perennial winner?

ML: First, | have always said that we are the right format in the
right market. It’s a very strong AM market, with a highly educated

Ricx Woobp,

population that is very news- and issues-oriented. We've also been
fortunate through the years to secure good talents and give them a
very goad support system. 1'd also credit the fact that we have al-
ways promoted ourselves as if we were rated about fifth in the mar-
ket.

R&R: You have been called a person who is driven 1o win. True?

ML: tsirongly believe that, throughout the entire radio station, we
institta real spirit of winning. It's ademanding and commanding thought
that prevails at KGO and KSFO ... winning is imporant. To that end,
we are never afraid to take chances. and we’re never atraid to be wrong.
I'd rather have someone try something new and fail than 1o ever say to
me. “Well this is the way we’ve always done it That’s a phrase that is
absolute poison 10 me.

R&R: How do vou keep a heritage siation like KGO sounding

fresh?

ML: We always strive to keep KGO on the cutting edge of things.
Whenever there’s a major story anywhere in the world. our people

I'd rather have someone try something
new and fail than to ever say to me,
“Well this is the way we've always

done it.” That’s a phrase that is
absolute poison to me.

are there. We've done some very dramatic remotes live from Mexico
City, Iran, twice from Israel, Jordan, Oklahoma City, New York, Wash-
ington. Saudi Arabia, Madrid, London, Johannesburg. Northridge
[Los Angeles}, and all over the Bay Area. Not only are we there in a
news-gathering capacity, but also, whenever possible, we're there to
do live talk.

R&R: Is it triee that your management team must have some music

radio background?

ML: We're formatted very much like a music station, and, yes, by
design most of my managers have a strong music background. We
do that because that training means they understand pacing, the im-
portance of being upbeat, and the need for good production elements.
The only difference is that we’re using breaking news stories and
issues in place of songs as the central tormat element. We also like to
bring in selected programmers trom other adult-targeted music radio
stations, lock “em in a hotel room for a few days, and ask them to
listen. We tell them to just be brutal and review every element on the
station. Although some of them don’t always totally understand the
News/Talk format, they often give us some very good guidance on
how we can be a better-sounding radio station.

R&R: Have your vears of experience taught vou the right wav 10
market News/Talk?

ML: There is no right way. We use direct mail with our own Off
Mike, which is mailed to over 125,000 mostly P1 listeners in the nine-
county Bay Area. San Francisco is not a great outdoor market, be-
cause there are so many areas where it’s not allowed. There’s no dom-
mnant newspaper, and TV is very expensive in this market. So we try to
mix and match. depending on what it is we are trying 10 sav at the
time, On-air contests and promotions, although few and tar between.
are targeted specifically at our primary News/Talk listeners. And we
are very involved in the Bay Area community.

R&R: KGO is a News/Tulker that also carries a preny
popular NFL team. How important is having that fran-

chise 1o the overall station?

Direcror, WOR Rabio I\fE'rwom{s/NY

“I'm bullish on the future of Talk.
Consolidation has a year or two before it
completely shakes out. I believe that
companies will find, as they always have,
that the economics of network Talk make
sense when combined with community
involvement in the programming that
surrounds it — things like good news
departments and good promotion.”

MUE: Having a couple of sports tranchises |[KGO
also carries University of California toothall] has al-
ways been just one part of our overall mix. Our main
emphasis has always been our news und talk product.
We'll probably never be in the baseball or basketbull
business. But tootball’s difterent. And although we have
been the 49ers” station for the past 11 years, frankly,
this could be our lust year with them. With what is hap-
pening to sports rights fees, we just may have to leave
that one. We would miss it, but it is more for image
than anything else. And it’s just gotten very costly.

R&R: How do vou define a good News/Tulk PD/OM?

WwWwWwW americanradiohistorv.com

ML: They need
a4 strong  news
background. They
have to be very

good at working Mickey Luckors

with talent. They
need to know how to find and hire good

producers and call screeners. And I strongly feel they need “good
ears” and to be an obsessive listener. You really need a “radio-phile™
to begin with. Once you've found that person, there are skills they
can acquire and learn to become betier at the job, but a lot of it comes
[rom an insatiable love of the format and radio.

R&R: How about those qualities needed 1o succeed in News/Talk
sales?

ML: Very much like the programmer, the sales manager must he
able to really appreciate the product. They cant be slaves to cost-per-
pointor rely heavily on ratings and agencies. This format, done right,
is always going to cost more to produce than any other format. But it
has incredibly unique selling advantages. A good sales manager must
be able to hire and train sulespeople who understand those advantag-
es and who have a passion for what we do. IU's a format that really
rings the cash register for advertisers, and that gives you a tremen-
dous selling advantage.

With regard to salespeople, those who will succeed in News/
Talk must be able to write presentations and use research. They
need to use qualitative to identify prospects as opposed to just go-
ing after some other station’s business or seeing who's buying TV.
They should also know what good copy is and. in general, really be
able to broadly think out-of-the-box to maximize the muny attributes
ot this format.

R&R: After 20 vears of managing KGO, in 1995 vou added those
responsibilities for a second station when the company purchased
KSFO. How has managing two changed vour life?

ML: It’s an incredibly challenging thing to do. In one way. you
fecl that you have at least some control over who your competition is,
but it’s important that you learn to manage each station to win on its
own. That takes incredible diversification and the ability to focus on
one it a time as needed.

When we first merged the two stations, one of my not-so-subtle
sports reporters asked in the meeting, “Which one of us do you like
better?” I thought it was a great question. The answer is — and [
wish ['d have thought of it at that moment — is to just think about
being a parent and ask, “Which one ot my kids do I like better?” We
try to keep KGO and KSFO very distinct and treat them individually.
Yes, | feel the need for King Solomon-like wisdom at times, but my
advice 1o others who are just learning this challenge is to love 'em
both. Treat them as individuals. but always keep in mind that, ulti-
mately, it's one family.

R&R: Isihe News/Talk business still fun for vou? Some sav litiga-
tion and consolidation are 1aking all the fun out of i. Has vour rela-
tively new association with Disney changed KGO’s and KSFO s ap-
proach toward News/Talk ar all?

ML: You can’t allow the fun to go out of it. You’ve got to know
when to letup and not take it all so seriously. As to the question about
Disney. sure. we are very cognizant of the brand name of the parent
company. That is something that they are. rightfully, very protective
of. But it hasn't really changed anything for us. This station has al-
ways been very responsible.

R&R: How imporiant is the siation’s talent 1o its success? Should
ir be @ mix of botl national and local hosis?

ML.: You always need to go out and get the best talent you can
find at all times, period. P'm also an incredibly strong believer that
this is basically a local medium. Rush, Dr. Laura, and Art Bell are
current exceptions. However. you can certainly win without them.
They can be beneficial, and you may choose to use them — some
things you do for defensive reasons, some you do for offensive rea-
sons — but they are not essential it you're successful at getting good
talent. And that talent has to be developed.

The key qualities are being able to inform and entertain. Rush
and Laura are successful because they are great entertainers. Let
me give you an example of what I’m talking about. Dr. Dean
Edell's show does incredibly well here in the Bay Area. People
have asked me, if he was no longer available, would | replace him
with another doctor. The answer is absolutely not. He’s successful

Continued on Page 42
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Someday All Great Talk Hosts Will Prepare This Way!

Tips on improving your margin of success

s you have no doubt noted, throughout this special issue
A we have frequently focused on the future of Tulk radio

and where the next generation of great talk hosts will
come from.

Some have told us thev will come from the ranks of kids we
don’t even know vet. Others suggest that they will be stars from
other industries, such as motivational speakers, authors, etc.
Still others contend that we, as an industry, have stopped the
flow of potential new talent by eliminating opportunities for
the young and inexperienced to experiment and grow, and that
we will pay the price for that lack of foresight down the road.

Yet, despite all of these obstacles, it’s a pretty safe bet that
new Talk radio stars will, in fact, develop, grow, and prosper,
Jjust as those who came before them did. And whether you're a
new kid planning your future in Talk radio or a veteran who
knows that the only way to remain successful is to keep learn-
ing new tricks, the following tips and insights will help you to

Everything in your life — what you
read, eat, feel, take in, experience
— all of this goes into your show.

begin planning a better talk show today that will make you a
more successful hast tomorrow!

Consultant Valerie Geller of Geller Media International is
well-known for her work in the development of Talk radio air
talents. Her 1996 book, Creating Powerful Radio, A Commu-
nicator’s Handbook (M Street Publications), is literally chock-
full of insights and practical advice on how to improve your
overall on-air performance.

[ asked Valerie if she would be willing to give us a sneak pre-
view of her new book due this summer, The Powerful Radio Work-
shop — The Prep, Performance, And Post-Production Planning
(M Street Publications), and she was kind enough to oblige.

The Prep

Your life is show prep! For talent, 24 hours a day, seven days a
week, you are doing show prep. Everything in your life — what
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0 Ric Edelman
: Best Taik Show Host

PHOTO: JOHN EARLE

7th year — is #1 in its time slot with a 7.2
share for Adults 35+". Ric now also hosts a
second show on WLS in Chicago.

1993 Washington, D.C. A.L.R. Awards

you read, eat, feel, take in, experience — all of this goes into your
show. Talent uses everything! It doesn’t matter if the host slides in
at 11:59:59 if he or she can do a great show. It is never an accident
when a show is No. 1. It takes very hard work. The best hosts go in
with stacks of stuff they’ve spent time compiling — from articles
in newspapers to ideas and phone numbers written on scraps of
paper to information they’ve taken off the Internet.

When | worked with Rush Limbaugh at WABC/NY, he’d come
in hours before his show. He didn’t go on the air until he’d been
through dozens of newspapers. He sat with his producer, hashing
stuff over, and spent time talking with people on the phone. And
Rush had no guests! His show was ideas, stories, and focusing on
questions that would engage the audience. He found things that
interested him and then shared them with his audience. And be-
cause Rush is such a talented storyteller, it worked! But no one
made him do this. Rush did it on his own. He was seif-motivated.
Very simply, Rush wanted his show to work!

Two Big Tips On Show Prep
& Avoid “Guest-O-Mania” — unless you are doing a show
on a topic that needs an expert or someone with a story to tell
and/or a firsthand experience to share. In other words, have a
specific reason for wanting a guest. Think twice before you just
take the easy way out and book a guest to fill an hour of airtime.

* Never be boring! Get rid of dull guests immediately. Re-
member, if you’re bored, itis boring! How to tell? Are you check-
ing your watch often when a guest is talking? Are you taking a
mini-vacation to the Bahamas in your head? If so, get rid of the
guest! You are more interesting than a boring guest. Do not prom-
ise a guest more than a few minutes on the air. If they are bor-
ing, dump them! No rules here. Be flexible and protect your air
product. On the other hand, if the guest is great, keep him or her
longer.

® Warning to Managers: Managers, particularly sales, goal, or
results-oriented managers, like to hear guests on the air. It makes
them feel that the host and producer have done some work to book
the show (and justifies those salaries!). They like to see bodies at

Reach News/Talk consultant Valerie Geller at (212)
580-3385, or by fax at (212) 787-6279. E-mail her at
vgeller@aol.com, or on the World Wide Web at
www.gellermedia.com.

A financial show that’s not about money.
It's About Life!

,IMﬁM‘NUﬂBON 
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desks for eight
hours a day. They
like to have sales- | Valeri
people turn in lists rie Geller
of who they’ve
cold-called or called back and paid visits to. It’s that “all in their
places with bright shiny faces” thing we all learned in elementary
school. Managers feel more comfortable seeing people work. But
this is not school. And it’s not a factory job where we punch in our
eight hours a day. Radio work is different. If you watched a great
artist creating a great painting or composing a brilliant piece of music
in his bathrobe and slippers, teeth unbrushed and hair dirty, you'd
probably not respond immediately. It’s human to gei hung up on
what we see. What you respond to is the finished product. Our fin-
ished product is on the radio, and it is invisible.

Several managers asked me for a rule about guests. So we

Continued on Page 45

BroAncasT SreirEcins :
“News/Talk radio has a great
{ future ahead! But only if we
become better caretakers of the
format, Programmers must be
sharper, air talent has ;0 do it
 better every day, salespeople
must really understand the
format and how to sell it
successfully, and GMs must be
willing to hire the best talent
available, even if those people
cost a little more. Twenty-five years of News/“elk
experience tells me tha only when you make the
investment does it come back to you. It's a naw
generation of Talk radio we are witnessing, and the
old rules simply no longer apply.”

Ric Edelman has written two new books that
are both currently national best-sellers. His
firm manages $800 million in assets. And
his talk show on Washington, :
DC’s WMAL — now in it’s

Madoi amaricanradiabictaon, com

“Ric Edelman is one of the most success-

ful financial advisors in the country.”
Dow Jones Investment Advisor

“Ric Edelman is... a financial gura.”
CBS Evening News

Saturday Eyenings CHICAGO’S
e W Sk
Saturday Mornings NEWSTALK
10am;11:45 EST
ame30

“Source: Fall 97 ARB, AQH H
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The Personality Is The ‘Lightning Rod’

Continued from Page 34

that there really are aliens abducting us. They're angry, but they
aren’t schooled enough to know that there are a lot of variables
that can atfect the way they live their life. So, they look to blame
rather than to understand. Playing to that mind-set is the simplest
form of sound-bite programming that you can do; therefore. it is
always more successful.

You probably wouldn’t think of Howard Stern as the voice of
conservatives in America, but in a way he is. He believes in the
death penalty, he believes in putting the bad guys in jail, he be-
lieves that there is a racial component to behavior. What it all
comes down to is that spreading a message of peace, love, and
understanding is much less exciting than spreading a message of
misunderstanding and hate. People just seem to respond to that
more, so [ think we’ll always see a lean in that direction.

R&R: Will we see more moderates and liberals become suc-
cessful in Talk radio’s future?

JP: I really think that liberal rage is the growth category. | be-
lieve the average person out there is just starting to wake up and
say, “Hey, there are some things that are wrong.” The idea of do-
the-crime/do-the-time is just too simplistic. In the real world around
them, people are seeing individuals getting harmed who shouldn't
be. That's where liberal rage comes in, as a balance to say that
perhaps things really are going too far in the one direction.

R&R: As some in our industry have said, are Talk listeners
really tired of political discussion on the radio?

JP: They’ve never wanted political talk. What they want is
quick, snappy solutions. They want people who pound one drum
—cut my taxes, get me better schools, etc. But the actual issue of
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politics itself hasn’t been popular since the late 1800s, really. That
was probably the last time America had the kind of dialogue they
used to have about politics. People will always have issues of
concern and will seek political solutions to those issues. The ques-
tion is, as a host, can you keep it very, very simple and just keep
banging away on a single note? The ultimate skill for a host will
be to simplify without reducing the essence of the message.

R&R: If you were launching a new talk show. what do you
think would be of most interest to listeners?

JP: It’s always the same stuff, really. I think that money is
going to be huge as an issue, primarily because the stock mar-
ket's starting to unravel in about a hundred different places. Sex
is always big, whether it’s Dr. Laura or Howard Stern. But you
can’t do it as just pure sex. I do think, though, that a really good
sex education show that offers here’s-what-it’s-all-about and
here’s-what-you-do sort of content will do really well, especially
when you are looking to reach younger demos. There are shows
like Loveline out there now, but I think they’re too flip, too cute.

What I'd look for are smart hosts who are confrontational enough
to take you on, but who also offer balance and get results. And as
for topics, the real issues of interest are those that are going to af-
fect people right now. The basic American culture is, if it isn’t go-
ing to affect me in the next 24 hours, don’t bother me with it!

R&R: What will Talk radio need to do to attract younger
demos?

JP: The variable here is what I call need-to-know
vs. need-to-reflect. The younger you are, the more
you have a need to know. The older you are, the more
you tend to reflect and want to go back and learn more
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about age 40, unless you move into shows like Howard Stern or
Mancow, which is, of course, a totally different kind of talk.

R&R: Why do you think FM Talk hasn't taken off as dramati-
cally as many had predicted it would? Will talk on the FM dial
increase in the future?

JP: The question really is, why does Talk have to be on FM?
It’s all about the talent. If people don’t sense a perceived advan-
tage to listening to a talk show on FM. then what’s the advantage?
It's clear, and it’s in two channels ... so what? In 15 years, unequiv-
ocally FM Talk will be huge. But right now, we are still quite a few
years away from FM Talk being the best use of the frequency. And
again, ultimately, it’s all about the personality and what they have
to say, not which side of the radio dial they are on.

R&R: What will the successful talk personality of the future
be like?

JP: They’ll have to be multimedia stars. They’re going to have
to be able to go on TV, have a book, their own website, etc. Be-
cause the higher your recognition factor — that is to say, your *Q”
score — the more likely it is that people will tune you in. And that,
of course, is going to help the radio station in the end.

R&R: Any final thoughts, John?

JP: Always keep in mind that people tune in to Talk radio for
two reasons: to find someone who agrees with them or to learn. If
you aren’t doing one or both of these, then you likely will not be
successful ... today or in the future.
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about what you think you already know. Talk can at-
tract younger demos, but you need to realize at what
age that can really start. I think it is no younger than

Is This Guy Talk Radio's Best GM?

Continued from Page 40

not because he is a doctor, but because he is a great personality
and an outstanding entertainer!

R&R: Where should you go to find tomorrow’s great talents
and entertainers?

ML: You find them everywhere. Right now, for example, we’re
developing Ronn Owens, who was a college professor, and he’s
doing great. We've used cops, newspeople, politicians — you name
it. Just be sure to find people who are able to engage listeners,
who are performers, and who have something to say.

R&R: What advice would you give to aspiring rookie News/
Talk managers?

ML.: First, believe that your station has unlimited potential.

Be willing to fight like hell for your identity, and en-
courage ownership to let you take chances. You must
be responsible, but willing to take chances. Educate
all of your senior management about why the format
is unique and difterent. Hire good talent, offer them
support, get outsider’s critiques, do research regular-
ly, and listen, listen, listen’
R&R: Any parting thoughts?

“Hxpect even more oompetition. As
consolidation contiriiss, major markets
will see the dddition of one Lo two new
Talk stasions. Tha growth of good
gyndicated product will cause some
dead AMs to flip to all-syndicated, low-
cost talk. As consolidators confinue to
eliminate head-to-tead FM music
competition, they will hawe available
stioks on which 1o produce talk targeted

ML: I do want to say that [ feel very strongly that
to succeed you must give back to the community.
Whether it’s through fund-raisers, charity events, pro-
motion of civic events, etc. It helps your people get
close to the community, and it helps the community
get closer to your station. [ think we owe it to the
communities we serve. In the long run, it pays divi-
dends to everyone concerned.

at 18-34 males, The coming invasion of taik products from
both the Internet and satallite will continue the audienca
fragmentation. As we face Increased competition from very
good national products, it will ba legs “So, I have Rugh and
Laarrea,’ and rauch more, ‘How good are 1y local talents, and
how well do I understand my local market?*”

o

Stop: Giving weekends the repeat treatment.

Start: Programming entertaining, informative,
original issue oriented talk!

The

MclLaughlin

call Ed Powers @
212.302.1100

RIAIDILJORHIOJUIR!
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Michaels And McConnell: Titans 0f Talk

Continued from Page 39

RM: Well, it’s always a balancing act when you are dealing
with provocative personalities and reluctant advertisers. For ex-
ample, I don’t think any show produces better results than Rush
Limbaugh, yet there are certainly some Fortune 100 companies
that say, “Gee, I don’t think I want that centroversy.” But I do
think the list of advertisers that won’t buy ¢ontroversial shows is
certainly decreasing over time. Quite frankly, any advertisers who
are attempting to advance their political agenda through their ad-
vertising expenditures are certainly doing a disservice to their
shareholders. And more and more | believe that advertisers are
beginning to understand that performers who establish powerful
and emotional ties to their listeners are the-ones who produce the
greatest results for the advertiser.

R&R: Would real or threatened advertiser boycotts affect your
decisions or support of a host on one of your stations?

RM: Well, we’re in it for the money, but we are not sweaty-
palmed people at Jacor. We have encountered any number of
protests or boycotts in various markets from different groups.
But we try to put on balanced programmming — particularly in
those markets where we operate multiple properties — and we
try to offer something for everybody. 1 am particularly intoler-
ant of narrow-minded people who believe that someone else

M o5

B

Avran CoRBETH,

o
e

[EPR
Py

T e R

it
i
o AL ;*‘ﬁ?_*_.oﬁ R

Ao R,

R g

who finds a personality entertaining shouldn’t be allowed to
hear that talent because it doesn’t suit the taste of that indi-
vidual or particular organization. [ think all of those narrow-
minded book-burners and thought police are hideous people,
and they don’t really affect me that much.

JM: We at ABC have never shied away from controversial hosts.
We have never backed down, and, to my knowledge, we’ve never
not hired someone based on that concem. We want exciting and
big personalities — that’s our goal. With regard to [former WABC
host] Bob Grant and [KABC host] Larry Elder. I don’t think that
the issues with Grant had anything to do with advertising. With
respect to Larry Elder, I think the radio station and the company
have been awfully supportive of Larry and his program through-
out this whole deal. We’ve had a very positive relationship with
Larry. He does a terrific show and his ratings are getting better all
the time, so | think the company’s support speaks for itself.

R&R: Should Talk stations do only talk and News stations do
only news, or are the two products ultimately inseparable?

JM: I've always believed that Talk needs to have a news
commitment. There are various levels of that commitment, from
just headlines at the top and bottom of the hour to having a full-
fledged news department. AtABC, we believe that News/Talk
is a better way to go. It just makes better business sense. News
not only provides credibility, it also directs the topicality. Talk
radio always succeeds best when you are talking about the things
that are top-of-mind with the public. While I certainly under-
stand all-news-all-the-time as a product line, for
ABC, News/Talk is our preferred way to go.
Talk radio is based on being smart and having
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more features- and issues-orientad and 1ess political.

However, when palitics are at the forefront of the news and
the subject of broad appeal at the moment, then thab subject

witl naturally dominate the format.”

and growingup. It's a proven format
1 and will be with us long into the future.
The format is develaping a broad
gpectrum of appeal 10 the American
public and is no longsr a ‘country club’
for a spacific political eagment of the
| population. Talk radio will be mcre
: entertaining The ‘shoek’ school of Talk
; @4 radio will decline, but Talk radio will still
be there toghock when i nesds to.. The format will become

the latest information. If you don’t do that,
you're not going to score. For that reason, news
— whether you’re talking about it or reporting
it — is a major component of a News/Talk sta-
tion, in my opinion. To me, the winning formu-
la is that you report the news, you analyze it,
and you talk about it. Then, you not only get
your cume from the news side, you’re going to
build TSL from the talk side.

RM: I don’t think they’re inseparable. In.fact,
I think they're very different products. News is
a very high cume/low quarter-hour format —
you punch in and get what you need, and then
you’re gone. Talk has to have much greater Time
Spent Listening and much more loyalty to the
personality in order to succeed. In all but the
very largest markets, an all-News format is
really tough to succeed with. I mean, outside of
morning drive, name me the all-News station
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that's Top 23! Again, in all but the very largest markets, it’s very
tough to make a living selling the kind of numbers all-News de-
livers after morning drive. So, I think it is out of necessity that
programmers have figured out a way to marry news and talk.

The success or lack of success of a Talk
station has absolutely nothing to do with the
dial position. It always comes back to the
same thing — the product.

—John McConnell

R&R: Given the choice, would you rather program multiple
non-music stations in one market to create a Talk “black” or can
you be successful with a single News/Tulk station?

RM: Always multiple stations. There’s certainly roem for more
than one Talk station in almost any size market. There are lots of
different flavors of spoken-word programming. Somebody’s go-
ing to own them, so it might as well be me.

JM: Given our company’s present station roster, I don’t know
that I'm the most qualified guy to answer that question. However,
we are very successtul in our markets where we have single News/
Talk stations and also in the one city where we have two — KGO
and KSFO in San Francisco — where the combination has be-
come quite formidable.

R&R: Can you name some “dream team” individuals who
you would most like 1o see get into Talk radio as hosts in the
Juiure?

JM: The two people who have gotten into the talk business
who are wonderful are Oprah and Rosie O’Donnell. I think
Rosie would do a great radio talk show. But, as far as the next
talents who will become great successes and go national, my
job is to look right within our own company to identify those
hosts who are scoring well and who have the potential to be
relled out nationally. And while [ won’t name anyone here, |
think we have a number of talents at ABC right now with that
kind of potential.

RM: There are a couple of people I have in mind, people
who I'm working on, that I'd rather not blurt out here. Frank-
ly, I think far too many talk hosts try to be fair, balanced, and

Continued on Page 44

(by Spring!)

Hey, we're good at this.

#1 Adults 25-54 Total Week
#1 Adults 18-34

...Just like “Real Radio 104.1” WTKS Orlando.
But we have to get started now.

SABO nvEDIA

Programming, Marketing
Bigger shares, younger demos

Your talk station could have these demos

212.808.3005

email: Sabomedia@compuserve.com
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Continued from Page 43

rational. On the other hand, too many
think it’s good to just be loud and
rude. Neither one makes for a very
good talk show host. Anyone who is
interesting, intelligent, and articulate,
and who has an unusual or offbeat
take on things, is a great candidate for
Talk radio. And there are far too few
of them out there.

R&R: Is online Tulk radio or other
Internet programming something we'll
see more of from your companies in the
Suture?

RM: Absolutely! We are committed
to putting both Rush and Dr. Laura on
the Internet this year. We're trying to fig-
ure out the right format, the right part-
ners, and the right way to do it without
disrupting our affiliate base. Internet
radio right now is still almost negligi-
ble, but there is no question that the
opinion leaders who use Talk radio are
pushing that envelope and that it’s go-

ing to grow. We’re still way early on the
curve, but you bet you’ll see Jacor in-
volved in that.

JM: Without getting into a lot of
specifics, which I’'m not at liberty to
talk about, the answer is yes. IU’s clear
that the Internet will be competitive
in the future, and because of that, it
darn well better be compatible with
our plans.

R&R: Is “political talk " dead?

JM: I don’t believe the question is
about politics and whether or not dis-
cussion of it is dead. For example, the
scandals involving the president ... that’s
not a political issue as much as it is a
human interest story. Political subjects
can be some of the most exciting and
interesting topics that we cover. If
you're asking me if a discussion of
NAFTA and foreign trade is relatable
to most of the audience. the answer is
no. While there are times when politics
are more interesting than at other times.
it you were to do talk without politics, 1

don’t think you would be relating to
your audience.

When you talk about political figures
like Rudy Guliani here in New York or
Willie Brown or Dianne Feinstein in Cal-
ifornia, you’re not talking just about pol-
itics; you’re talking about huge person-
alities who resonate with the audience.
Politics is not always interesting, but po-
litical personalities are almost always in-
teresting to listeners. If it's a relevant sto-
ry and it makes a difference to the listen-
er, it will always be interesting.

RM: To me. this is a lot like how
everyone discusses the issue of wheth-
er or not CHR radio is dead every time
musical tastes change. The real prob-
lem is that politics isn’t really all that
interesting right now. Political talk was
very hot when people in the country
were angry and scared. We had inter-
national conflict, an unstable economy,
high interest rates. relatively high un-
employment — all things that made a
large group of primarily white males

The WOR Radio Network Special Features is a
collection of world class (and entertaining) experts in a
variety of fields. Each one spans nearly every format where
listeners respond to information that’s contemporary and
immediately beneficial to them.

Responsive listeners create premium inventory and results
for advertisers.

For more information on their availability in your market,.
call Rich Wood or Ron Nahoum at (212) 642-4533 or Skip
Joeckel in our Western office at (719) 579-6676.

come to feel that they were not going
to have the same opportunity their par-
ents had to live the great American
dream. Every year they were getting a
pay raise that was less than the rate of
inflation, and there was an awful lot of
discontent in this country.

Now, with low unemployment and
low inflation, it’s tough to find a lot of
angry listeners out there to make talk
happen. That doesn’t mean Talk radio
is in trouble; we just have to tap into
what people are, in fact, interested in.
People will listen to spoken word if it’s
interesting. At this moment in time, pol-
itics just isn’t as interesting as it some-
times is.

R&R: Why has FM Tulk been rela-
tively slow to grow, and what are your
thoughts on the future of FM Talk with
your respective companies?

RM: First off, it’s very expensive to
do. Secondly, I think people expected
talk on FM to be like music on FM —
that the technical advantages of the band
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would cause it to be accepted, and that
you could do it while spending less for
news and talent. Of course, the techni-
cal advantages when it comes to spo-
ken word just aren’t meaningful
enough, so it really just came down —
as it always does — to product.

Most of the early FM launches did
so without talent that was sufficiently
strong, a commitment to news and ser-
vice that was insufficient, and most
Justdidn’t give it enough time. I think
that, ultimately, FM Talk will work,
but operators have to understand that
the technical advantages offered by
FM just aren’t meaningful, so that’s
not the key to making it work. It’s all
in the product.

JM: The success or lack of suc-
cess of a Talk station has absolutely
nothing to do with the dial position.
It always comes back to the same
thing — the product. It has every-
thing to do with who you have on the
radio ... period.

The Doctor IS In ... And Ratings Are Up

Continued from Page 38

losophical point. 1t’s a general point,
but it is specific to that particular call-
er at that time.”

Schlessinger. who frequently makes
it clear to listeners that she reports to
higher authority than radio gurus and
network bosses, is enjoying her ever-
expanding uppeal and acceptance as a
down-to-earth authority on American
moral issues. On December 21, she
made her first appearance on NBC’s

ashamed and embarrassed, because
they don’t seem to have much ot a mor-
al framework”

Over the next 30 minutes, viewers
got a taste of what radio listeners
around the country have been clamor-
ing to hear since Schlessinger first took
her sassy, but ever-conservative, style
on the road. With Russert sitting back,
appearing almost amused. Schlessing-
er hammered away at “our lack of a
value system” and “the decay of our

I'm really trying to help people have hetter lives
using a framework of values and ethics and morality
to do so. And I'm really committed to that. To me it's

not a career, it's a mission.

Meet The Press, where she was joined
by former New York governor-turned-
radio talk host Mario Cuomo, the Rev.
Jerry Falwell, and Rep. Jesse Jackson
Ir. (D-IL). The subject was “Faith,
morals, and God in American life.” The
host. Tim Russert, went to Schlessing-
er first with, “What, in your mind, is
the most serious moral issue facing the
United States of America?”

Without hesitation, she replied,
“The lack of a moral foundation. I've
been on radio a span of 25 years, and I
have been shocked at the difference
that I’ve seen. Twenty-five years ago,
if somebody did something a little
naughty — if they were sleeping
around and doing this, that, and the
other thing — they would be ashamed
and embarrassed and hiding it.

“Today, people don’t know to be

basic moral, religious tramework,
where we no longer see our basic ani-
mal needs for sex and togetherness el-
evated and made holy by conventional
relationships.”

She also found time on that Sunday
morning to fire on the nation’s religious
leaders. “ yell at the clergy all the time,
and I’m nondenominational about my
nagging. 1 think the clergy — with all
due respect — have become more like
camp counselors than leaders.” She
then likened America’s spirituatl dilem-
ma to “the inmates running the insti-
tution.”

Pontificating On The Air

Schlessinger says that her appearance
on Meet The Press was exciting, but it

Continued on Page 45
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Someday All Great Talk Hosts
Will Prepare This Way!

Continued from Page 41

came up with this one: Guests as spice: Like great seasoning in
a bland meal, guests can be wonderful. A good guest can make
a show. But only if they are gifted communicators and have
something relevant to say. The best guests are the people who
have experienced what you are talking about and have a story to
tell rather than being just an “intellectual expert” in a field.

Other Prep Tips

¢ Carry a tape recorder at all times (this one comes from
Scott Shannon, PD at WPLI/NY). And don't forget the spare
batteries for that tape recorder. If we worked as photographers,
we'd have a camera ready at all times. If we worked as writers,
we'd have pen, paper. etc. But we work in radio! Our platform
is sound! When was the last time you thought to yourself, “Gee,
I wish I had my tape recorder right now?” They make 'em small.
Get one. Carry it.

® Keep paper and pens everywhere. Great ideas come at
all times — in the shower, in the car, when you wake in the
middle of the night. Write them down!

* Hang out with normal people. If you only hang around
with journalists and radio people, you get a limited scope. Ex-
pand your horizons and talk to everyone. Your inner circle should
contain people who do other kinds of work. Find out what they
think about, worry about, talk about. If they trust you enough to
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share real perspectives, and if you are bright enough to pick up
on them, it will be a huge help to your show.

® Read everything. Also, watch everything. Eat where your
listeners eat, shop where they shop. Stay curious, alive, and inter-
ested. Check ou the Net.

® Work hard. Interested is intéresting. If you ask questions,
are curious, read, notice the world around you, and are interest-
ed in life and what’s going on, the ideas will come. It's very
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Remember, there are no boring stories,
only horing storytellers! A great talk taient
can make a stick of gum interesting.
Boring people can take great stuff and kill
it Aoain, interested is interesting.

hard to make a talk show successful. The great ones make it
look effortless This is true for everything — ballet, athletics,
music, acrobatics, etc. The secret of a great show is that you can
never do too much show prep. Work with a producer to brain-
storm ideas and issues. Try to focus the questions you will ask
on-air with the screener, the PD, or whoever else is around that
you trust.
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e Prepare the soundtrack of your show. Plan to have
any bits, music, etc., that you think you may want to use close
at hand.

e Always pick topics that you care about and connect
with. Remember, there are no boring stories, only boring sto-
rytellers! A great talk talent can make a stick of gum interest-
ing. Boring people can take great stuff and kill it. Again, inter-
ested is interesting.

Some Do’s And Don’ts

* Do a strong monologue and include the following: focus,
engage, opinion/position, storytelling.

® Don’t overtalk or clutter the show with excess verbiage.

* Don’t read prepared speeches, but if you must, don’t sound
like you are reading them.

® Do make your points clearly.

® Do reset often. Always be sensitive to listeners who are
just tuning in. Invite them to join in, i.e., “In case you've just
joined us here on the Tatk Station, AM 840, I'm Jay, and we're
talking about those ferocious, killer. two-headed lizards.”

e Do speak visually. Paint word pictures. Create those “Kodak
moments” on the air whenever possible.

® Do play the Arbitron game of recall. Make sure you re-
mind listeners every 15 minutes of your name, the name of the
show, the call letters/dial position, and the nickname of the sta-
tion (“The Talk Station™).

Finally, always remember the essence of Creating Powerful

Radio: Tell the truth ... and never be boring!

The Doctor I8 In ... And Ratings Are Up

Continued from Page 44

also clearly showed the power of Talk radio as America’s emerg-
ing information exchange — the electronic village square. ““1 was
so honored, really honored, to be on Meet The Press, because it
meant that I had garnered a certain level of regard for being a voice
for a particular way of thinking. I don’t usually know what to ex-
pect, because I am not usually in adebate situation. I always laugh-
ingly say, ‘I don’t-debate, I pontificate.” On the radio, I'm pontifi-
cating. People are calling for my opinion. They may or may not
have a different opinion, but what’s rélevant is that they are asking
mine because they have a cértain amount of respect for me. The
invitation to come on Meet The Press was a demonstration of that
respect on another level, so [ was really honored — so honored

that I could hardly spit.”

For Schlessinger, the good news didn’t end with the TV ap-
pearance. It seems that Falwell’s cup of admiration continued
to runneth over. “We had a number of Christian stations asking
to put me on their stations because of that,” she says. But the
51-year-old talk host, whorecentty converted from Catholicism,
her mother’s religion, to Judaism, her father’s faith, has long
had a nondenominational following.

“Since the beginning of my program, the response from the
organized Christian community has been tremendous, very pos-
itive,” she admits. “I attract very religious people of any de-
nomination or people seeking to feel a depth of passion about
God. Spirituality is a universal language. When somebody is
really serious about their religion, it attracts people who are se-
rious about their own religions. I'm very respectful and open
regardless of the denomination. When people are ethical and

I'm very respectiul and open regandiess of
the denomination. When people are
ethical and principled, the format of their
religion is ultimately not that important,
because religion is a way to God.

principled, the format of their religion is ultimately not that im-
portant, because religion is a way to God. So, we are all going to
the same place. We are all going to connect with God.”
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Stroud, Goodman Talk Turkey

(! Nashville veterans outline their plans, talk about where industry is heading

There are too many labels. That’s a mantra I've heard con-
sistently since arriving in Nashville nearly four years ago. Well,
that maxim will be put to the test over the next year or two as
two high-profile and well-financed labels, Walt Disney’s Lyric
Street and DreamWorks/Nashville, release their first slate of

artists and music.

Why s0? For one. the two record
companies have their sights set firm-
ly on the mainstream and aren’t pin-
ning their hopes on alt, retro, or any
other style of country suddenly
changing the course of the industry.
More importantly, the two labels are
backed by patient capital; there isn’t
intense pressure to hit cash flow tar-
gets in one or two years for the par-
ent company or the Nashville divi-
sion. Lastly, Lyric Street and
DreamWorks are coming online
during a lull in the business cycle,
which means they’ll have to grab
market share from the competition,
rather than relying on increased
overall sales to sustain their opera-
tions.

With Country radio’s and the
music industries’ biggest annual
event nearly upon us, the Country
Radio Seminar, I thought it might
be interesting to talk to Dream-
Works senior executive James
Stroud and Lyric Street President
Randy Goodman. Here’s what
they have to say about their plans,
the current business environment,
and what the immediate future has
in store.

Consistent, Slow Growth

For Stroud, this is the second con-
secutive start-up he has managed.
The veteran producer oversaw the
debut of Giant’s country operation
during the genre’s heyday in the
early *90s. While the market has
changed considerably since those
frothy times, Stroud remains confi-
dent that properly managed labels
that focus on the mainstream will
succeed.

“Some of us were talking the oth-
er day about how it looks like the
market has sort of shaken out; that
we now see what the future will be
like for the next few years. After our
huge growth, the market has leveled
out to a healthy level. It’s not in such
a {rantic mode compared to about
five years ago, when we weren’t re-
ally in control of our success. We
see where our fan base is, and now
we can hone in and work on trying
to keep it growing.”’

Stroud plans to grow Dream-
Works slowly, which is consistent
with the entire entertainment com-
pany’s philosophy. That's a marked
change from Stroud’s tenure at Gi-
ant, where he candidly admits he
may have moved too quickly in get-

James Stroud Randy Goodman

ting that label up-and-running. “I
think I tried to go in there and get
too much done too quickly. It wasn’t
anybody’s fault but mine. With
DreamWorks, it’s about getting it
right the first time. We have allowed
ourselves time to make sure we
know our people, our artists, and
their music, so when we do release
our music, we won’t be groping in
the dark.”

Another departure Stroud is mak-
ing from his Giant days: keeping a
smaller roster. “By the end of our
second year, we will be maxed out
as far as our roster size. In the past,
I may have had too large of a roster.
If a roster gets too big. it’s not real-
ly the fault of the artists if things
don’t work out; it’s our fault, be-
cause the staff can’t handle the
work.”

These changes come at the right
time, given the state of the market.
But they also reinforce Stroud’s de-
sire to create a mainstream country
operation.

Despite the label being a new kid
on the block, the chief believes that
DreamWorks and Lyric Street bring
something new to the table that pre-
vious start-ups didn’t possess: ac-
cess to other entertainment oppor-
tunities. “Both of us have the po-
tential to help Nashville grow as an
entertainment community as op-
posed to just a country music com-
munity. The other labels weren’t
supported by entities like Disney or
DreamWorks and people like Dav-
id Geffen, Steven Spielberg, or Jef-
frey Katzenberg”

As for the immediate future,
DreamWorks makes its debut with
Randy Travis, who Stroud calls “the
perfect person to open our label,
because he is such an icon.” The
release of Travis’ new single and
album, however, highlights the chal-
lenges DreamWorks and Lyric

Street face. Both labels are debut-
ing with well-known artists (Lari
White on Lyric Street) whose sales
and airplay have slipped over the
years.

Stroud is confident he can reju-
venate those artists as well as grab
market share. He continues, ™I be-
lieve there is a normal run for a part-
nership between an artist and a la-
bel: then, for whatever reason, you
run out of ideas or run out of steam,
and the artist has to go elsewhere.
Look at what happened to Vince
Gill. He was with RCA, and they
tried and tried, and it didn’t work.
Then [MCA/Nashville President]
Tony Brown signed him, and he had
a career.

“With Randy, it could have been
that the relationship had run its
course and he still has some music
in him and we were there at the right
time. I know it wasn’t that they
didn’t like each other; it was more
that it was time for a change.”

Time For Promotion

As for other challenges facing the
industry, Stroud notes how signifi-
cantly marketing and promotion
costs have risen in the past years.
“The cost of making a record has
increased, but it’s not that much
higher than before. The marketing
and promotion dollars that we spend
are way up there. It’s taking much
more time to set up and promote,
and a lot of that has to do with the
market betng so much more com-
petitive. You have to make sure your
artists get a shot, so instead of visit-
ing a retailer or station once, you’re
probably going to have to visit that
person two or three times.”

As for radio, Stroud is sanguine
about getting DreamWorks’ artists
and music on the air. “I’ve heard that
radio drives the music and tells us
what to do. Well, radio’s been tell-
ing us what the fans are saying. And
the fans are saying to keep it fresh
and original and to stay real because
that’s what got us here. If we do that,
we’'ll be fine.”

Over at Lyric Street, Goodman’s
approach to tackling the market par-
allels DreamWorks’ in many ways.
The choice of White to kick off the
record company reinforces what
Goodman wants to accomplish.
“We want to create a core country
music label and core country artists.
The last few years are littered with
start-ups that tried to do something
outside of radio because that’s not
what this market is about right now.

“We want to be true to the art
form and true to the artists and song-
writers we sign. We’re not going to
tell them to play it safe, because we
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With DreamWorks, it’s about getting it right
the first time. We have allowed ourselves time
to make sure we know our people, our artists,

and their music, so when we do release our

music, we won’t be groping in the dark.
—James Stroud

want them to create exciting music.
But, at the same time, we want to
have music that gets played on
Country radio. because it is still the
driving force in our format.”

A Fresh Take

In discussing the strategy of de-
buting with White, Goodman says,
“In talking with Lari and radio, and
in seeing the results of a perceptual
study, it reinforced that she is a great
talent, but just needs the right songs.
When it comes to radio, it's almost
always new, new, new. Well, we de-
cided not to go to radio with a brand-
new artist. We're going with an art-
ist they have played, who radio and
retail have had success with, and
who we know can deliver.

“I’s a way for us to go to the
market in a kind of protected way.
We don’t have to take four to six
months to set up a new artist.”’

While Disney is coming to the
party relatively late for an entertain-
ment powerhouse, in retrospect it
will probably work to Lyric Street’s
advantage. Goodman comments, “I
don’t have to fight the early battles
that the people at Hollywood
Records had to. That had to be pretty
tough to get them used to different
ways of doing business.”

Given the corporate culture,
Goodman is a firm believer in syn-
ergy among Disney’s entertainment
properties, yet it’s an enthusiasm
grounded in reality. He relates a sto-
ry involving a female act currently:
called the Violets: “We were able to
meet with Kathy Nelson, who is
Disney’s head of soundtracks. She
loved them and talked about getting
a Diane Warren song for them. We
never could have done that from
here.

“T also talked with the people who
run the Disney stores about doing
an in-store project. They own about
750 stores, which would make them
the second-largest music retailer. It’s
opening doors that never would
have been opened for me when I
was at BMG until we were able to
buiild an act up to the level of Clint
Black. Once we achieve a level of
success, even if it’s medium, then I
know I have a company that’s out
there ready to help. It’s not rheto-
ric, but reality.”

As for building a successful
record company in today’s market,
Goodman acknowledges it’s a mar-
ket-share game. “That’s the evolu-
tion in any maturing business, and
that’s what we are in. But the same
thing was said when Mike Curb
started MCG Curb. And guess what
happened? LeAnn Rimes.

“If you went to Martina McBride

)

and asked if business is up or down.
she’d tell you business is great.
She’s having her best year ever. The
same thing with LeAnn. While we
were up in sales last year, some peo-
ple will say you have to back out
Garth Brooks or this and that. But
that’s like taking out Hootie & The
Blowfish or Alanis Morissette. The
business is what it is.

“These days, anybody can hit the
long ball. You still need the right
song. right artist. and to get it deliv-
ered to radio and retail, but you can
doit”

No Room For Error

Goodman realizes there isn’t
much room for error these days. “It
costs so much to develop an act. It’s
tough to have a five-year develop-
ment plan like Waylon Jennings or
even Alabama or Reba McEntire
had. The last group of artists to get
that benefit included Garth, Clint
Black, Travis Tritt, and Patty Love-
less at the end of the *80s.”

That said, Goodman plans to be
especially careful about where Lyr-
ic Street spends its marketing dol-
lars. “The industry is spending a tre-
mendous amount of money that puts
a lot of pressure on the bottom line,
but a lot of those dollars are being
spent unwisely. Is video right, es-
pecially since our video outlet only
reaches a minuscule part of the
world? It’s things like that you have
to take a close look at. That’s one
thing 1 love about George Strait.
How often does he do a video? But,
more importantly, how often does
he change? Now when he does one,
it's an event.

“We need to get better at reach-
ing the consumer directly. In our
research, one of biggest things that
always comes oul is that the con-
sumer doesn’t know u release is out
there. When we released Clint’s
greatest-hits album, we decided to
take the money we would have
spent on video and use it to buy TV
and Country radio. We made sure
people knew he had a new record
out”

In the end, Goodman says, it’s all
about being focused. ““Some people
will say labels like us and Dream-
Works need to come in here and re-
vitalize country music. But Lyric
Street’s job is to deliver music to the
demographic that listens to what is
called Country radio and buys the
music. My jobisn’t to tell a 16-,18-,
or 20-year-old female that she
should dig this music because the
artist’s roots are in George Jones or
Merle Haggard, because you know
what? They don’t care. They just
want to hear great songs”
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Alternative Finds ‘Drinking In L.A.’ Intoxicating

Street-savvy production; a breezy,
loping riff; alt credibility; and some
hip-hop flava thrown in for good mea-
sure. That’s a mouthful to describe
Capitol act Bran Van 3000’s new sin-
gle, “Drinking In L.A.)” but it accu-
rately sums up why a growing num-
ber of Alternative programmers are
gravitating to the song.

South By Southwest.

Capitol Sr. VP/Promotion Phil
Costello notes, “This is not unlike a
Beck record. There are a lot of dif-
ferent genres on the same record. The
influences are very similar, as you can
tell when you listen to the entire
record.”

And just as it did with the first

BranVan 3000

Major-market Alternative stations
reporting the cut include WNNX/At-
lanta, KNDD/Seattle. KNRK/Port-
land, KITS/San Francisco, KTCL/
Denver, WENZ/Cleveland, CIMX/
Detroit, WOXY and WAQZ in Cin-
cinnati, WFNX/Boston, and
KWOD/Sacramento.

Bran Van 3000 is the brainchild of
Canadian DJ/music video director/
indie filmmaker James ‘“Bran Man”
Di Salvio, who co-wrote all the songs
on the album, Glee. Remarkably, he
had neither written nor produced mu-
sic commercially prior to making the
album, which was released in Cana-
da about eight months ago and has
hit gold. Capitol liked what it heard
and signed the act shortly thereafter.

One radio exec who was also
drawn to the song’s multiple influenc-
es and its ability to reinforce his sta-
tion’s image is KNDD PD Phil Man-
ning, who says “Drinking In L.A” is
the “perfect marriage between hip-
hop and alternative. Teenagers have
been raised on both, so it was a fairly
logical conclusion to play the song.”

Manning, who has been on the
song well over a month, isn’t con-
cerned that the cut leans too hip-hop.
“Everybody’s afraid ot rappers and
everybody’s atraid of diva singers, but
everybody was afraid of Beck at first,
and look how well he’s done”’

That kind of belief is exactly
what Capitol is banking on as it
begins spreading the word about
the group. The label started work-
ing “Drinking In L.A” around last
Thanksgiving by mailing 12-
inches and mixes to College radio
and clubs. Toward the end of Jan-
uary, it sent the full-length disc to
College and began working Alter-
native full-time. Capitol also had
the group play a recent trade show,
where they made new fans. An-
other showcase is planned at

Beck songs it took to radio, Capitol
knows it has its work cut out for it-
self. “It’s going to take a while, but
so what. The records that take the
longest are the ones that come home.
Just look at Radiohead.”

Glee goes to retail in the U.S. on
March 10.

Tuesdays Find It’s
Their Lucky Day

It’s only fitting that a band called
the Tuesdays have a huge first week
at Pop. Arista landed 52 adds at CHR
for the group during its first week at
radio, making it the second-most-add-
ed song at the format, trailing only
Eric Clapton’s “My Father’s Eyes”

Major-market CHRs reporting the
single include WXKS/Boston, KIIS/
Los Angeles. KBKS/Seattle,
KKLQ/San Diego, KMXV/Kansas
City, and WKSE/Buffalo. Also join-
ing the party were Hot ACs WPLJ/
New York and KKPN/Houston.

A group whose music is reminis-

cent of the Bangles’ and the Go-Gos’,
the Tuesdays is comprised of four
Scandinavian women in their 20s.
They first came to Arista VP/A&R
Keith Naftaly’s attention in early
September, when he heard the group’s
demo. “I was so blown away by what
[ heard that we were all over [Arista
President/CEO] Clive Davis to bring
them in for an audition. It’s very rare
that you get hit after hit on a demo.
The songs were naturally slightly raw,
but each one had a complexity and a
brilliant melody and an edge that we
knew would work. There’s a void out
there for a credible female rock band
that CHR can own. The audition
proved they were not just some pret-
ty faces attached to stellar material”

One CHR programmer who laid
claim to the group out-of-the-box is
WXKS APD/MD David “Kid” Co-
rey. “We liked it before it went on
the air, and we’re liking it even more
now. It’s sounding much better on the
air than we thought it would. It has a
great pop sound and a great hook.
We’re big fans.”

KKLQ PD Todd Shannon agrees.
“It’s a pure pop record that sounds
great on the air and that’s very day-
part friendly. We’re already getting a
lot of positive curiosity calls”

In setting up the group at radio,
Arista elected to keep it simple and
straightforward. The label sent ad-
vance cassettes to radio and had the
band play at a trade show late last
year. In January, the label started
working radio full-time.

VP/Promotion Ken Lane com-
ments, “The buzz really started last
year, so we came with something the
music people remembered; there was
already some familiarity there. But
after hearing how great the music was,
we didn’t feel we needed to do any-
thing fancy. The music speaks for it-
self. We're just really excited about
having a pop-rock record to work.”

Arista is finalizing plans for an
eight-week radio tour that will end in
mid-July. The album goes to retail
on March 24.

Tuesdays

Pearl Jam Announces Tour

The much anticipated Pearl Jam tour is finally a re-
ality. The group announced on February 13 that it will
kick off its first national tour since the release of its
second album, Vs., on June 20 in Missoula, MT. So far,
33 performances in 33 different cities have been sched-
uled, and venues not affiliated with Ticketmaster will
be used whenever possible. No word yet on who will
open the shows. Tickets go on sale to the general pub-
lic (fan club members get first crack) in early April. And
while nothing’s official, the band isn’t ruling out playing
some small clubs during the tour.

In other tour news, Tori Amos will hit the road this
year in support of her
forthcoming album.
Amos will first perform
in small clubs begin-
ning in mid-April, and
then return with a full
band on April 18 in
Miami ... Janet Jack-
son will begin a U.S.
tour this summer.Tour
dates will be announced soon ... Phish will host its
annual “Phish-fest” on August 14-16 in Limestong, MA
... MCA singer/songwriters Jonatha Brooke, Kami
Lyle, and Uma have teamed for the 26-city “Secrets
And Lies” tour beginning March 4 in Nashville.

U2 Bow Dance Label

Backing up their passion for electronica, members
of U2 have formed an underground dance label called
Kitchen Records.
Named after their
Dublin club, the
Kitchen, the label's
A&R duties will be
handled by U2
frontman Bono
and friend Reggie
Mannuel. The lat-
ter also will handle
daily operations.
The label is said to
be planning to ini-
tially sign club
DJs.

tn The Studio: The red-hot Brit rockers the Verve
has put off its U.S. tour until this summer. The group
wanted to record some more material and take a
rest before returning to play 3000 to 8000-seat ven-
ues ... The London Suede have begun work on their
next album ... Public Enemy, already in the studio
completing work on their new album — due out in
late 98 — have signed on to do the soundtrack for
the Spike Lee movie He Got Game ... Gloria Este-
fan has wrapped up work on an album of dance
material for Epic. Look for a second-quarter release.

Asides: It looks like legendary producer George
Martin's next album, a set of Beatles songs covered
by major artists titled /n My Life, will be his last. A
U.S. distributor has yet to be signed. The album goes
to retail on March 16 in Europe ... Word is thatMicha-
el Jackson is planning “We Are The World 2" to be
held on October 10 at Olympic Stadium in South Ko-
rea. Proceeds from the fund-raiser will go towasd feed-
ing starving children in North Korea ... Lou Reed’s
first album under his new deal with Reprise will be a
live set featuring music from his rock opera, Time
Rocker, as well as greatest hits. It's expected to hit
retail in late April/early May ... V2 has signed former
Brand New Heavies singer N'dea Davenport.

Tori Amos

u2
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_POP/ALTERNATIVE

A\ TOP20

R&R's exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

P98

W W ARTISTTITLE LABEL(S) S STATIONSADDS et g f ej 5 z; mg
1 a MATCHBOX 20 3am (LaVB/Aﬂant/C) 1897 1890 4010 Trout & Reis’ “Law Of Division” applies to Pop/Alternative.

Alternative became so big, it was inevitable that it would give
birth to Pop/Alternative. However, Alternative will continue to
rock harder, break more new music, and will co-exist with Pop/

© LOREENA MCKENNITT The Mummers’...(Quinfan Road/WB) 1617 1615 4170
THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 1514 1564 40A

SMASH MOUTH Walkin’ On The Sun (Interscope) 1509 1527 340 Alternative in any given market.
; . . “How long will the music hold up to support this format2*”
5 5 GREEN DAY Time Of Your Life (Good...) (Reprise) 1490 1516 420 That’s the most-asked question zbout Zur new formor: Thanks
O VERVE Bitter Sweet Symphony (HutVirgin) 1353 1237 394 to Pop/Alternative, CHR, Alternative, and Adult Alternative, there
, . will be plenty of pools from which to choose. Programmers,
o BEN FOLDS FIVE Brick (550 Music) 1310 1287 420 however, need to be aware of — and avoid — certain “formula”
LISA LOEB | Do (Geffen) 1226 1265 33 sangs:
; Some “formula” songs are direct clones of artists who were
» o SARAHMCLACHLAN Sweet Surrender (Ar/sta) 1213 1261 30 popular a year or so ago. Some even sound like ‘80s hair-band ballads. We
10 10 TONIC If You Could Only See (Polydor/A&M) 1139 1166 310 must not let our Pop/Alternative Hot ACs become too predictable-sounding, or
» @ NATALIE IMBRUGLIA Torn (RCA) 115 923 402 = : :” e 0 R W e L
) n order to win, Pop/Alternative Hot ACs will need to draw on big midday shows.
14 @ MARCY PLAYGROUND Sex And Candy (Capitol) 1071 878  38f5 Also, to fortify the format during “down” music cycles, compelling morning shows
w13 BILLIE MYERS Kiss The Rain (Universal) 1032 1095 2800 must be in place before the new station “halo effect” goes away.
] When packaging Pop/Alternative, remember the refreshing approach VW took
L m SAVAGE GARDEN Truly Madly Deeply (Columbia) 923 192 22 with its “Driver’s Wanted” campaign. They didn‘t market the car for price or
y @ PAULA COLE | Don't Want To Wait (Imago/WB) 825 806 260 warranty. Instead, they presented a hip, fun feel in their commercials, which
. featured an ultra-obscure, early ‘80s, College radio song by Trio. The spots had a
6 16 SUGAR RAY Fly (Lava/Atlantic) 764 864 2500 modern, adult feel — a feel that should be part of Pop/Alternative Hot AC’s
CHUMBAWAMBA Tubthumping (Republic/Universal) 763 876 270 imaging.
18 18 MEREDITH BROOKS What Would Happen (Capitol) 743 799 24A / . . .
5 15 ALANA DAVIS 32 Flavors (Elektra/EEG) 729 913 280 BSS:Z?-' Strassell is VP/Programming for Pop/Alternative Hot AC WBMX “Mix 98.5"/
@) EDWIN MCCAIN 'l Be (Lava/Atiantic) 702 641 2501

Forward-thinking executives lend their perspectives about
Pop/Alternative music and formatics each week.

This chart reflects airplay from February 9-15. Songs ranked by total plays. Contributing stations
combine from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Active ontributing Stations

PAULA COLE Me (/mago/WB) TONIC Open Up Your Fyes (Polydor/A&M) KPEK/Albuguerque, NM (HAC)
Total Plays' 582, Total Stations. 30, Adds: 3 Total Plays: 225, Total Stations' 11, Adds: 1 KAMX/Austin, TX (HAC)

KLLY/Bakersfield, CA{HAC)
CELINE DION My Heart Will Go On (550 Music) WBMX/Boston, MA (HAC)
Total Plays: 463, Total Stations: 11, Adds: 0

WLCE/Buffalo, NY (HAC}
WLNK/Chariotte, NC (HAC)
ERIC CLAPTON My Father’s Eyes (Duck/Reprise)
Totat Plays: 318, Total Stations. 16, Adds. 4

PISTOLEROS My Guardian Angel (Hollywood)
Total Plays: 284, Total Stations: 14, Adds: 1

FASTBALL The Way (Hollywood)
Total Plays: 252, Total Stations: 18, Adds: 7

EVERCLEAR Everything To Everyone (Capitol)
Total Plays: 212. Total Stations: 8, Adds: 0

CHUMBAWAMBA Amnesia (Republic/Universal)
Total Plays: 145, Total Stations: 8, Adds: 0

FLEETWOOD MAC Landslide (Reprise)
Total Plays: 134, Total Stations: 5, Adds: 0

CRAVIN’ MELON Come Undone (Mercury)
Total Plays: 128, Total Stations: 2, Adds: 0

WTMX/Chicago, IL (HAC)
WXEG/Dayton, OH (Al)
KALC/Denver, CO (HAC)
KXPK/Denver, CD (AA)
WPLT/Detroit, M1 (Alt)
KVSR/Fresno, CA(HAC)
WKSi/Greensboro, NC (HAC)
WKZL/Greenghora, NC (HAC)
KKPN/Houston, TX (HAC)

KOZN/Kansas City, MO (HAC)
KMXB/Las Vegas, NV (HAC)
WLIR/Long Island, NY (Alt)
KYSR/Los Angeles, CA{HAC)
WPLL/Miami, FL (HAC)
WPNT/Milwaukee, Wi (HAC)
K0SO0/Madesto, CA (HAC)
WPTE/Norfolk, VA (HAC}
WSHE/Orlando, FL{HAC}
WPLY/Philadelphia, PA (Alt)
KZON/Phoenix, AZ (Alt)
KZZP/Phoenix, AZ (HAC)
WVTY/Pittshurgh, PA(HAC}
KBBT/Portiand, OR {HAC)
WDCG/Raleigh, NC(CHR/P}

WZNE/Rochester, NY (HAC)
K220/Sacramento, CA (HAC)
WALC/SI. Louis, MO (HAC}
WVRV/St. Louis, MO (AA)
KENZ/Sait Lake City, UT (AA}
KFMB/San Diego, CA (HAC}
KLLC/San Francisco, CA (HAC)
KRUZ/Santa Barbara, CA (HAC)
WHPT/Tampa, FL {AA}
WMTX/Tampa, FL (HAC)

WMBX/West Paim Beach, FL (HAC)

WXLO/Worcester, MA (HAC)

42 Total Stations

Songs ranked by total plays

Leading The Charge:

WOQAL KALGC WVUTY KAMX
KKZN KOZN WNXLE WMG
KOSO KLLY KKMY WMMMW
WMUY KMXS KLBJ KTUX

ARISTA

WA -aRteReaRtaeiohistorv-com

austin

HAC-Hot AC Alt-Alternative AA-Adult Alternative CHR/P-CHR/Pop

produced by danny kortchmar
© 1998 arista records, inc.. a unit of bmg entertainment

the first single from their
arista austin album this the trip

www.sister7.com
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5y»  CALLOUT AMERICA. e

“\  EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES FEBRUARY 20, 1998

CaLLouT AmERicae SONg selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of January 26-February 1.

CaLLout AMERICA®

CHR/POP

o o | HOt Scores
ARTIST TITLE LABEL(S) ™W LW oW W FAMILIARITY  BURN By Keviv McCABE
CELINE DION My Heart Will Go On (550 Music) 431 430 433 428 89.3% 16.1% | Jyrom the cmabon @
K-CI & JOJO All My Life (MCA) 380 372 383 359 395% 6.9% | outAmericais the overall consisten-
SAVAGE GARDEN Truly Madly Deeply (Columbia) 3.86 3.88 3.86 3.92 B84.4% 20.3% [ o vk o o
MARCY PLAYGROUND Sex And Candy (Cap/tO/) 3.1 - — — 49.1% 1707.20/0 R&R ensures consistency? '
USHER You Make Me Wanna... (LaFace/Arista) 368 3.87 3.90 3.83 77.9% 21.3% [ A - RARSsandud ol
MATCHBOX 20 3am (LaVH/AﬂanﬁC) 3.66 3.66 3.70 3.74 72.2% 23.3% | damental reason behind our high level
BACKSTREET BOYS As Long As You Love Me (Jivg) - 3.65 3.61 350 364 75.9% 22.6% [ of consisency s smpy e mnr
DRUHILL 5 StepS (/Sland) 3.63 3.66 —_ 3.57 25.8% 5.7% | week, we're drawing a market sam-
BOYZ Il MEN A Song For Mama (Motown) 3.62 3.63 3.80 3.65 52.9% 11.4% | b5 e e o
SMASH MOUTH Walkin’ On The Sun (/ntefscope) 3.62 3.55 3.67 3.68 85.4% 33.?0/0 every household with a telephone
SUGAR RAY Fly (Lava/Atlantic) ’ ) 3.60 352 360 358 00.6% 41.2% | e o o
WILL SMITH Gettin’ Jlggy Wit It (CO/Umbla) 3.60 3.70 3.73 3.52 67.2% 16.1% | using a fresh list of phone numbers.
CHUMBAWAMBA Tubthumping (Republic/Universal) 3.58 3.48 3.65 370 92.1% 39.2% | Mo e a0 e e er
JANET Together Again (Virgin) 358 3.64 352 350 75.9% 21.8% | views.
THIRD EYE BLIND How’s It Going To Be (Elektra/EEG) 3.58 3.60 3.62 3.65 61.5% 15.1% | e e e
NU FLAVOR Heaven (Reprise) 3.56 3.50 3.50 3.48 40.4% 10.2% | to ensure she is a CHR partisan prior
AEROSMITH Pink (Columbia) ’ 351 347 339 348 524% 11.9% | l©paticipaingin the Callout Amer-

ica survey. Once the respondent has

GREEN DAY Time Of Your Life (Good Riddance) (Repfise) 349 3.46 3.49 349 70.7% 17.1% | fulfilled all of the screening criteria,
BLESSID UNION Light In Your Eyes (Capitol) 342 353 337 342 48.1% 13.6% | e hook ape rolisand so does an

it S . ST . other long list of quality control
LISA LOEB | Do (Geffen) 3.41 3.34 3.42 3.29 75.2% 23.6% | checks as respondents rate the hooks

BILLIE MYERS Kiss The Rain (Universal) 3.34 337 331 320 54.1% 16.1% | e o
ROBYN Show Me Love (RCA) 333 356 3.64 349 B86.8% 28.8% | 1" means they isike the song very
INOJ Love You Down (So So Def/Columbia) ~ 3.27 3.55 351 3.49 68.7% 23.3% | e e
‘N SYNC LWant You Back (RCA) 3.25 3.14 — —_ 35.2% 10.4% | resent in-between feelings.

SPICE GIRLS Too Much (Virgin) 323 332 —  —  53.8% 16.6% |, Rk wae otimean comput
LOREENA MCKENNITT The Mummers’ Dance (Quinian RoadWB) 3.21 3.16  3.24 3.13 54.1% 17.4% | ers take over, crunching and compil-
MEREDITH BROOKS What Would Happen (Capitol) 317 341 315 333 54.8% 18.1% [ ng U i e o e o
SARAH MCLACHLAN Sweet Surrender (Arista) 312 324 310 313 59.1% 24.3% | 400 female CHR/Pop listeners be-
JIMMY RAY Are You Jimmy Ray? (Epic) 310 296 279 —  43.2% 14.4% [ veertheaeesolidst Demostanly
BRYAN ADAMS Back To You (A&M) 3.06 3.05 3.08 288 251% 7.7% | 1824.and 2534, proportioned even-
ALL SAINTS | Know Where It's At (London/Island) 305 318 3.01 —  33.0% 12.2% [ Vihin the sample

i “Sex And Candy’ by Marcy Play-
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total ground (Capitol) enters at No. 4 in
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. rank with a 3.71 total score. The No.
Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston, | Alternative hit demonstrates out of
Buffalo, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, the box hit potential with all three
Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle. Callout America demos.

Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc.

Over 40 stations 1st week including:

Y100/Miami WNKS/Charlotte
WzZJM/Cleveland WQZQ/Nashville

WDJX WFLY WBHT WKRZ WNTQ WSTW KBFM WTWR gq

_ ————————AMAAAL. 2 ericanradiahistaons.com
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Behind The Interactive Buzz

L] Bill Moyes has been blazing a trail for interactive music testing

The print ad screams, “Who listens to the radio sitting in a
hotel room at night with a bunch of strangers?” A competitor’s
pitch on the next page reads, “We eliminate all the biases and
hassles associated with standard auditorium testing. But ours is
not an ‘in home’ method, where people are unsupervised, dis-
tracted, or listening to a tiny telephone speaker.” It almost smells
of the old radio wars in the ever-competitive world of music

research.

The ads are extremely effective
and eye-catching, so I decided to
explore what’s going on be-
hind the scenes in new
methods of music testing [
with one of those compa-
nies, Music Technologies
LLC.

For those fortunate
enough to have the budget
to conduct one, two, or
more yearly music tests, the
choices have typically been
the standard auditorium test —
and the auditorium test us-
ing a mixmaster dial to rate
songs. In the past few years, inter-
active music testing has entered the
research buzz bin. Just a few years
back, Gallup — in a partnership
with Vallie-Richards Consulting (a
partnership that has since dissolved)
— attempted to bring interactive
song testing to the mainstream. To-
day, the torch is being carried by
many companies, one of which in-
cludes respected radio researcher
Bill Moyes.

If you were looking for the Good
Housekeeping seal of approval for
interactive music testing, for many
it came in 1997, when Moyes
launched Moyes Research Associ-
ates LLC, which works closely with
Music Technologies. Moyes is
widely recognized as one of radio’s
most respected researchers. In 1977,
he founded The Research Group,
where his tenure lasted 19 years be-
fore he left to start his own compa-

It is virtually
impossible to get real
people — people
recruited at random
who are normal
listeners — to come
out in the dark of the
night to some hotel.
Normal folks just don’t
want to do it, not even

for $30 or $40 or $50.
—Bill Moyes

Bill Moyes

ny. For the past three years, Moyes
has been blazing a trail for interac-
tive music library testing.
And, as of late, interactive
music testing seems to be
creating quite a buzz.

Time For A Change

Moyes points out that
since 1981, when auditori-
7| um music testing was first
introduced, there has not
been a major innovation in
research. He defines a ma-
jor innovation as “not just
an incremental change”
(such as measuring what auditori-
um music test participants think of
songs by using a digital dial instead
of optical reader sheets); he sees it
as “a fundamental change in the
whole methodology, and it’s an in-
novation that can yield data that is
truly better — something that can
positively impact a station’s ratings.”

Interactive music testing sure
seems to fit Moyes’ definition as a
major innovation and fundamental
change. For these interactive tests,
Moyes says he recruits using “‘the
top organizations in the country.
After careful, qualified recruitment,
each participant receives a toll-free
number and a personal identification
number (PIN) to enter the system
to take the test. Votes for songs are
registered at the participants’ own
individual speed, and the program
only moves to the next song after a
vote has been registered by the re-
spondents on their touch-tone pad.
Hooks can be replayed simply by
pushing a button.

“Most respondents take the test
in three to five sittings of 20-30 min-
utes each. Respondents can, and are
repeatedly encouraged to, hang up
if they start to get tired or if there
are any interruptions. When they call
back into the system, it picks up
where they left off, and every score
is recorded in digital lock step with
the test order, ruling out skipping or
faulty responses.”

After completion of the test,
Moyes and his staff conduct a
three-stage verification process.
“The first checks the respondents’
adherence to the scféener specifi-
cations, and the second uses voice
sampling to guarantee respondent
integrity throughout the entire test.”

That means there’s no handing off
the PIN number to a family mem-
ber or friend; they won’t get past the
original respondent voice print. The
third allows Moyes and his staff to
listen to the test and exclude any
songs that may have been tested in
a distracted environment.
Improving The System?
So what’s so wrong with music
auditorium testing as we know it to-
day? Moyes points to problems such
as improper recruiting and “profes-
sional test-takers” (people who have
indicated to their local research
company that they will participate
in just about any research study for
the money). “Itis virtually impossi-

In Spring ’97, 49
stations switched
from auditorium
testing to interactive.
Although all of them
have different
competitive
situations, the
average gain 25-54
of those 49 stations
was a half point
improvement in their
first book. Some
increased two to

three share points.
—Bill Moyes

ble to get real people — people re-
cruited at random who are normal
listeners — to come out in the dark
of the night to some hotel. Normal
folks just don’t want to do it, not
even for $30 or $40 or $50.”

The answer, says Moyes, is find-
ing carefully prequalified respon-
dents and inviting them to partici-
pate in a music test in the comfort
of their homes whenever it is con-
venient for them. “This eliminates
concerns about factors such as
weather, traffic, transportation,
child-care, and crime.”

He’s also observed anothér prob-
lem in traditional audiforium music
testing: fatigue. “Auditorium tests
seem to go on and on. As the re-
spondents become more fatigued,
the scores of the songs go down.
When it comes to daon an audi-
torium test, you're typically okay
testing the first 200'to 300 titles, but
after that....”

To help solve that problem, inter-

T ekl
e e S i B et

BITCHES AND LOVERS — Grammy-nominated Capitol recording artist
Meredith Brooks was on hand to crack the jumbo stone crabs and test the
key lime pie at the famous Joe’s Stone Crabs restaurant in Miami Beach.
Waiting on Brooks hand and foot are Capitol National Director of Promotion
Brian Rhodes, Brooks, Epic VP/A&R Lee Chesnut, R&R’s Tony Novia, and
Republic Records VP/A&R Harry Michas.

active music testing makes it “con-
venient and comfortable for respon-
dents.” With the typical session last-
ing 20-25 minutes, Moyes discov-
ered it cut down on possible fatigue.
“They’re not in a hurry to get out of
some hotel and go home because
they already are at home.”

With the digital technology, or-
der bias is also ruled out, because
each person who takes the test
hears the songs in a different or-
der, says Moyes.

Another downside for the typical
auditorium test is possible distrac-
tions. “Bad coughs, colds, and
smoking can be very distractive.
Noise in the hote] ballroom adjacent
to the test room can drive people
crazy, and people who are openly
expressive about how much they
like or hate certain songs affect the
voting of all the people around
them.”

Research conducted by Moyes
shows that most interactive respon-
dents take the test at home and are
normally alone in a quiet environ-
ment when they do it. If at-home
distractions do appear, Moyes and
his staff encourage the respondent
to hang up the phone and call back
when the “quiet” time is better.

Interactive Results

Two CHR stations that have
worked with Moyes and interactive
music testing are WKSS/Hartford
and KKRD/Wichita. Both WKSS
PD Jay Beau Jones and KKRD
PD Jack Oliver say they were
wary of interactive music testing
prior to trying it, but today are sold
on the concept. Jones says some of
his concerns were not getting to see
the respondents taking the test and
wondering if the person recruited
for the interactive test was really
the one taking it. After being reas-
sured of the checks-and-balances
systems, Jones says he was satis-
fied with the results of his first in-
teractive music test.

Oliver’s validation came when
he was able to get the results back
from the interactive music test
and compare them to past audi-
torium music tests and his gut.
When the results arrived, Oliver
said they matched up perfectly
and his gut check was complete.
For the record, WKSS rose 5.7-

6.7, and KKRD was flat at 8.1 in
the Fall *97 Arbitron (12+, M-Su).

As further proof that interactive
music testing may hold a key to
better ratings, Moyes points out
that in spring "97, “49 stations
switched from auditorium testing
to interactive. And although all of
them have different competitive
situations, the average gain in the
Adult 25-54 share of those 49 sta-
tions was a half point improve-
ment in their first book. Some in-
creased two to three share
points.”

Between The Lines

The cost of interactive music
testing in most cases is in line with
a good auditorium music test. The
turnaround time on the tests aver-
ages 27.8 days, which is based on
actual return times Moyes experi-
enced in 1997. While the test is
being completed, Music Technol-
ogies offers clients a detailed fax
report every week. The report in
cludes how the test is progressing,
the number of respondents who
have already taken the test, and
how much time each person spent
taking the test.

After completion of the test,
Moyes delivers each station a
hard-bound copy of the test — in-
cluding individual song scores
and trends, an alphabetical index
of the songs, and a test ranker —
as well as a 3 1/2-inch floppy con-
taining a Microsoft Excel file in
ready-to-sort form.

Moyes invites anyone interested
in this new technology to take an
interactive test at home For a PIN
number and the interactive test 800
number, call (719) 579-9555.

m
Auditorium tests
seem to go on and
on. As the
respondents become
more fatigued, the

scores of the songs

go down.
—Bill Moyes
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% v | gyer 75 stations in 2 weeks including:
TSP - KNS 18x WPLJ23x KBKS 34x . KKLQ 24x
KMXV 14x WKSE 26x WPXY 21x WRVQ 23x
New thi_s week: KSLZ Z104 WRVW WPST among others -
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_ CHR/POP TOP 50
. e : BREAKERS.
FEBFi’UAFi’YZO 1998
e — NATALIE IMBRUGLIA
W W W TW  ARTISTTITLELABEL(S) ™ w w 3w STATIONS/ADDS Torn (RCA)
»+ + @ CELINE DION My Heart Will Go On (550 Music) ~ 7497 7421 7286 6820 1320 T°“‘2L1’Z‘;S/’g§“;‘“ ’°’“151“;'/°1“§"°°5 %’
i 2 2 @ SAVAGE GARDEN Truly Madly Deeply (Columbia) 7268 7149 7079 6951 1330
6 4 © MATCHBOX 20 3am (Lava/Atlantic) 6436 6267 5995 5531  132/0
5 4 4 BACKSTREET BOYS As Long As You Love Me (Jive) 6094 6146 6126 6079  129/0
s s @  JANET Together Again (Virgin) 4912 4646 4569 4432 116/
© 5 s SMASHMOUTH Walkin’ On The Sun (Interscope) 4835 5153 5375 5896  116/0
% 1w s @ BILLIE MYERS Kiss The Rain (Universal) 4633 4306 3886 3428  124/1 MOST ADDED .
6 ROBYN Show Me Love (RCA) 4301 4457 4815 5087  100/0 | ARmsTimE Ll 4005
USHER You Make Me Wanna... (LaFace/Arista) 4210 4465 4633 4891 9970 MADONNA Frozen (Maverick/WB) 119
1w on O JIMMY RAY Are You Jimmy Ray? (Epic) 3880 3731 3233 2581  131/0 | ROBYN Do You Really Want Me (RCA) 32
2 o5 @ NSYNC I Want You Back (RCA) 3478 3132 2674 2064  120/1 | SHE MOVES It's Your Love (Geffen) 28
5 15 14 @  THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 3243 3217 3074 2961 1161 | HANSON Weird (Mercury) 25
% s v @ LOREENA MCKENNITT The Mummers'... (Quinlan Road/WB) 3188 2801 2530 2327  116/4 mléléligm:sémt;om iRgA)S N :g
13 12 4 GREEN DAY Time Of Your Life (Good...) (Reprise) 3139 3450 3412 3125 100 | Jueeriidiec $‘(‘) Y‘:)T‘;A"ﬁst(a )"”y assical/Work) by
s 2 O K-Cl&J0JO All My Life (MCA) 2751 2244 1881 1553  108/6 ERIC CLAPTON My Father's Eyes (Duck/Reprise) 1
2w s (@ ALLSAINTS | Know Where It's At (London/Island) 2722 2649 2517 2305  115/0 | DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 11
w w1 LISALOEBI Do (Geffen) 2687 3233 3677 3856  83/0 | VERVEBitter Sweet Symphony (Hut/Virgin) 1
n 1 w1 SUGAR RAY Fly (Lava/Atiantic) 2673 2068 3416 3719 97/
% 0 2 @  WILL SMITH Gettin' Jiggy Wit It (Columbia) 2663 2223 1960 1696  95/4
% 2z 2 @  SPICE GIRLS Too Much (Virgin) 2574 2352 1980 1638  111/4
2 2 w2  AEROSMITH Pink (Columbia) 2025 2482 2044 2388 9572 MOST INCREASED
7 » 25 € PAULA COLE | Don't Want To Wait (/mago/WB) 2215 2198 2335 2738  78/1 PLAYS LD
BREAKER @  NATALIE IMBRUGLIA Torn (RCA) 2143 1255 319 77 119719 | sRtsT TnE LageLs) INCREASE
s 35 3 @  BENFOLDS FIVE Brick (550 Music) 1969 1626 1211 921 99/9 ERIC CLAPTON My Father's Eyes (Duck/Reprise) ~ +1076
2 @  AQUA Turn Back Time (MCA) 1855 1413 834 198 103/8 | NATALIE IMBRUGLIA Torn (RCA) +888
5 165 e 2 MEREDITH BROOKS What Would Happen (Capitol) 1779 2624 2976 3141  63/0 MADONNA Frozen (Maverick/W8) +820
% 28 2 28 INOJ Love You Down (So So Def/Columbia) 1576 1772 1970 2233 490 TUESDAYS It's Up To You (Arista) +660
w 4 s €@  VERVE Bitter Sweet Symphony (Hut/Virgin) 1545 1189 865 642 79711 | KCl&JOJO ANl My Life (MCA) +307
» @  BOYZ Il MEN A Song For Mama (Motown) 1538 1440 1356 1174 670 Q,‘}t’fg;lﬂﬁgkﬁT'mj’l (MC\;‘/I ol *jjﬁ
@ UNCLE SAM | Don'tEver Want To See You. (SonecreekBoic) 1470 1349 1258 1120 688 | joeenyiudmar oo o P OM
SARAH MCLACHLAN Sweet Surrender (Arista) 1464 2255 2528 2615  55/0 PAULA COLE Me (/mago/WB) +360
DEBUTP € ERIC CLAPTON My Father's Eyes (Duck/Reprise) 1450 374 — — 971 VERVE Bitter Sweet Symphony (Hut/Virgin) +356
” 3 NU FLAVOR Heaven (Reprise) 1347 1748 2208 2440  49)0
ALLURE All Cried Out (Track Masters/Crave) 1334 1714 2003 2533  49)0
BLESSID UNION Light In Your Eyes (Capitol) 1221 1713 2152 2301  44)0
7 NOTORIOUS B.I.G. Mo Money Mo Problems (Bad Boy/Arista) 1149 1260 1194 1303 40/0 HOTTEST
s s o @ EDWIN MCCAIN Il Be (Lava/Atlantic) 1101 947 799 677 6472 RECURRENTS
% € MARCY PLAYGROUND Sex And Candy (Capitol) 1004 777 490 292 T2 | e e e
a5 38 3 40  MASE Feel So Good (Bad Boy/Arista) 1027 1138 1173 1235 497 .
« @ DAKOTA MOON A Promise | Make (Elektra/EEG) 987 705 370 13 724 m;‘;,”;";‘ Bi".,fés&f,ﬁiéfffﬁ,‘;’gffﬁife (Elektra/EEG)
a s o @  SHANIA TWAIN You're Still The One (Mercury) 921 857 722 601 63/2 LEANN RIMES How Do | Live (Curb)
% % 4 4  SOMETHIN' FOR THE PEOPLE My Love Is... (Wamer Bros) 836 997 1210 1436  30/0 | ROBYN Do You Know (What It Takes) (RCA)
LEBUTP B MADONNA Frozen (Maverick/WB) 820 — -— —  119/119 | JEWEL Foolish Games (Atfantic)
« @ TONIC Open Up Your Eyes (Polydor/A&M) 789 710 439 100  64/6 BACKSTREET BOYS Quit Playing Games (With...) (Jive)
@ TUESDAYS It's Up To You (Arista) N1 30 — 67714 | WALLFLOWERS One Headignt (Interscope)
w w a s  BOYZIIMEN 4 Seasons Of Loneliness (Motown) 740 807 874 950  26/0 mK”%sgfsrgeN( *R’g{’dr/g”g?ﬁg)“ﬂack B
s @  JONNY LANG Missing Your Love (A&M) 737 639 551 356 575
16 22 30 50 BRYAN ADAMS Back To You (A&M) 721 1669 2438 2904 32/0 :vrvzarl;t::’s:‘052233Srzgi;t;‘r;n;:yogg‘?::¥:eo;23i|:ufsocvt:eifi';stt“:‘i)mse‘;nzlnsllz::
This chart reflects airplay from February 9-15. Songs ranked by total plays. Highlighted songs indicate Breaker. }lfi'TWT,L‘I"l:ﬁi&iﬁ'ﬁ;’lﬁi‘??%?lﬁiQmi ‘t):e";(::nsetsattt:g:l:st:agiﬁ
135 CHR/Pop reporters. 134 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. S0 Mg P L 50 BT Qo O R CL T
C_EE‘? REAEJY ']__r[:l = EJUNCE
BROOKLYN BOUNCE’S HIT SINGLE
NOW PLAYING:
WPOW WWZZ KzZ0Z WXYV KPTY KHIT WRTS
WILN WWKZ KIXY KLYV KQID WXIS KTMT KDGS
KISR KQIZ KSKU WNNO wzB(Q WIFX WRVQ KPRR
Peter Weinstock, Director Radio Promotion, E.A.R. (Edel America Records])

wWwww-arereantradiohistorv.com
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RICHIE SAMBORA Hard Times Come Easy (Mercury)
Total Plays: 199, Total Stations: 25, Adds: 8

USHER Nice & Slow (LaFace/Arista)
Total Plays: 690, Total Stations: 51, Adds: 6

JANA Near Me (Curb)
Total Plays: 634, Total Stations: 40, Adds: 2

DRU HILL 5 Steps (/sland)
Total Plays: 183, Total Stations: 18, Adds: 4

SERMON, MURRAY & REDMAN Rapper's Delight (Priority)
Total Plays: 176, Total Stations: 13, Adds: 0

ROBYN Do You Really Want Me (RCA)
Total Plays: 449, Total Stations: 45, Adds: 32

GARY BARLOW Superhero (Arista)
Total Plays: 393, Total Stations: 30, Adds: 0

ALLURE Last Chance (Track Masters/Crave)
Total Plays: 147, Total Stations: 11, Adds: 0

CHUMBAWAMBA Amnesia (Republic/Universal)
Total Plays: 341, Total Stations: 28, Adds: 8

MARIAH CAREY F/BONE THUGS... Breakdown (Columbia)
Total Plays: 140, Total Stations: 5, Adds: 0

FLEETWOOD MAC Landslide (Reprise)
Total Plays: 335, Total Stations: 24, Adds: 2

DESTINY’S CHILD No, No, No (Grass Roots/Columbia)
Total Plays: 140, Total Stations: 19, Adds: 11

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)| HANSON Weird (Mercury)
Total Plays: 257, Total Stations: 11, Adds: 2 Total Plays: 134, Total Stations: 27, Adds: 25

JAMES HORNER Southampton (Sony Classical/Work)
Total Plays: 256, Total Stations: 21, Adds: 18

ALEXIA Number 1 (Popular)
Total Plays: 124, Total Stations: 4, Adds: 0

CORNERSHOP Brimful Of Asha (Luaka Bop/WB)
Total Plays: 227, Total Stations: 17, Adds: 1

BROOKLYN BOUNCE Get Ready To Bounce (Edel America)
Total Plays: 121, Total Stations: 8, Adds: 1

AMBER One More Night (Tommy Boy)
Total Plays: 225, Total Stations; 7, Adds: 0

BRIAN MCKNIGHT Anytime (Mercury)
Tota! Plays: 114, Total Stations: 6, Adds: 2

Songs ranked by total plays

GET ON YOUR HANDS AND KNEES—M.J and BJ of WFLZ/Tampa pose with finalists at its “
Monica Lewinsky” look-a-like contest. About 2000 radio fans packed the house for a night not
soon to be forgotten. Many contestants donned barrets and knee pads for the event.

CLOSE AND PERSONAL—WFLZ Tampa’s BJ Harris (left), Tim Waters (Clinton Look-a Like)
(2nd From Left) and MJ Kelli (right) snap a shot with grand prize “Monica Lewinsky” Look-alike
winner Kimberly Garcia. Kimberly got a mouth full of surprises.

TEAM MAVERICK—The Maverick Promotion staff all hang out together. Striking a pose for a

family portrait are (I-r) Cat Collins, Terry Anzaldo, Chad Brueske, Wendy Goodman, Darren
Eggleston, Lelle Lutts, Steve Goldstein, (I-r front) Tommy Nappi, Tom Schmall, Mary Osborn,
Kimberilie Nichols

IT’S ONLY HUMANTO BE FOND OF VONDA — KZQZ-FM/San Francisco morning man Hu-
man Numan was so excited about meeting Vesper Alley recording artist Vonda Shepard, who
sings the theme to FOX-TV's Ally McBeal that he just had to get her autograph on samething.
The one thing they had: a SELF magazine with Ally star Calista Flockhart on the cover. Ham-
ming it up in the station’s Harrison Street studio are (I-r) morning show producer John August,
Numan, Shepard, and news anchor Crystal Mckenzie.

YOUR PICTURE

COULD BE HERE!

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica BIvd., Fifth Floor,
Los Angeles, CA 90067

ey americantadiohistorv. com . -
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CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

WFLY/Albany, NY
OM: Michael Morgan
PD: Rob Dawes

MD Ron Williams

DESTINY'S CHILD “No™
VO BEN FOLDS FIVE Brei”

g USHER N
57 MARCV PLA!GHD{JND “Sex”

“Weurt
WYCLEF JEAN Novuﬂber
$SHE MOVES

WAEB/Allentown, PA
PD: Brian Check
MD Chuck McGee

MADONNA “Frozen™
NaTALIE IMBAUGLIA “Torn™
AQUA

KQIZ/Amarillo, TX

PD: Eric Stevens

3» DACKSTREET BOVS “Ever

i ONNA “Froj s
APPLE nwbou

AN 1A COLE “Without™

1 HIE SAMDORA Nard

" WNCLER JEAK Hovermber

onn
’“>

KGOT/Anchorage, AK
DM: Mark Murphy

PD: Paul Walker

14 UNCLE SAM “Ever”

12 ERIC CLAPTON "Eyes™
MADONNA “Frozen”

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

27 JAMES HORNER “South”
8 MADONNA “Frozen™

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly

SHANIA TWAIN “Still”
FLEETWOOD MAC “Landshde”

WZNY/Augusta, GA
PD: Bruce Stevens

MD Michael Chase
JAMES HORNER Soum
MADONNA “Froz
DAKOTA MOON Pmmrse

KHFI/Austin, TX

PD: Krash Kelly

MD: Leslie Basenberg
No Adds

WXYV/Baitimore, MD
PD: Dave Ferguson
APD: MD Throbb

MD: Albie Dee

24 HANSON “Weird”

9 MADONNA szen

8 VERVE

P NATALIE IMBRUGUA “Tom™

WLSS/Baton Rouge, LA
PD: Robert Elfman
MD Todd Chase

MADONNA “Frozen”

WL SHITH “aggy”
It's’

AN

KQXY/Beaumnont, TX
PD: Daie Baird

MD: Jammer

25 - ROBYN “Really”
ERIC CLAPTON “Eyes™
MADONNA “Frozen”

WXYK/Biloxi, MS
PD: Patty Steele
MD Kenny Vest

MADDNMA “Frozen”
NAYALIE YMBRUGLIA “Tom*

WMRV/Binghamton, NY
OM: Bill Sheridan

PD: Jacko

MD Louie G.

SMASH MOUTH “Friends™
H MADONNA “Frozen™
VERVE “Symphony™

ROBYN “Real I&'
RICHIE SAMBORA “Mard™

KZMG/Boise, 1D
PDMD: Mike Kasper

ER(C CLAPTON 'Eyes'

RICHIE SAMGORA “Harg™
MADONNA “Frozen*

WXKS/Boston, MA
PD: John ivey
APDIMD David Corey

MADONNA Frmn

SAHANTHA COLE “Without
FIONA APPLE ‘snnwbon‘

WKSE/Buffalo, NY
PD: Sue D’Neil
APD/MD: Dave Universal

MADONNA “Frozen”
DESTINY'S CHILD “No*

WRZE/Cape Cod, MA
PD: Mike D'Donnel!

MD Kevin Matiews
MASE FTOTAL “What™
ADONNA “Frazen®
SHE MOVES “I's™
AQUA “Tum™

WSSX/Charleston, SC
PD: Calvin Hicks

MD: Christine Cross
MADONNA “Frozen*
ROBYN “Really”

WVSR/Charieston, WV
PD B|IIShahan
TUESDAYS
|6 RICHIE SAMBORA “Hard™
16 MADONNA “Frozen™

WNKS/Charlotte, NC
PD: Brian Bridgman
MD Danny Wright

MARCY PLMGR()UND “Sex’

S MADONNA “F
SHE MOVES !t s
WKRQ/Cincinnati, OH

PD: Bill Klaproth
MD: Rodney Lear
16 MADONNA “Frazen”

9 MARCY PLAYGROUND “Sex™

WZJM/Cleveland, OH
PD: Dave Eubanks

MD Action Jackson
JAMES HORNER “South™
12 NSON Wom!

DESTINY‘S CHILD “Ne™

KP, & ENVY "Swing”
ROBYN “Reaily™

KKMG/Colorado Spri
PD: Michael Stuan

VAoONIT s
JAMES NORNER Swlh

PUFF DADDY & FAMILY “Been™
ERIC CLAPTON Eyes

PAULA COLE “Me

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

1B MADONNA “Frozen”
12 WILL SMITH “Jiggy"

WNCI/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharpe

n MADONNA szon

9 WiLSM

T UAMES nonnsn outn®
AQUA T

KHKS/Dallas, TX

OM: John Cook
PD: £Ed Lambert
MD: John Reynolds

MADONNA “Frozen”

WGTZ/Dayton, OH
OM/PD: Michael Luczak

MADONNA “Frozen”
USHER “Nice”

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

RICHIE SAMBORA “H;
CHUMBAWAMBA Arnnesu
MADONNA “Frozen™

WNKI/Elmira, NY
PD: Bob Quick
MO: Eric Moon

SHE MOVES “t's”

WJET/Erie, PA
Int. PD/MD Dino Robitallle

NNA ann
LIS E
YE IQUND “Sex™

JAMES HORNER ~South™
JANA “Near

WRTS/Erie, PA
PD/MD: Jon Resilly
APD: Beth Mn McBmIe

MADONN;
NATALIE lMBRUGLIA “Tom*
RDB eally”
G “Hear™

KDUK/Eugene, OR
PD/MD: Barry MacGuire

4 MADONNA “Frozen*

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson
CHRIS BRAIDE “Hadn't"
CHUMBAWAMBA Ammsrl
VERVE “Symphony”
DNM nmn
PAULA Me*
HANSON erd

KMCK/Fayetteville, AR
PD: Scott Johnson

MD: Mike Chase
5 MADONNA “Frozen”
RoaYN “Real”

IVES *)
JAMES HORNER “South*

WWCK/Flint, Mt
PD: Scott Seiple
MD Nathan Reed

MADONNA “Frozen™

DAU HILL “Steps™

WJMX/Florence, SC
DM: Keith Mitchel
MD: Jack Kahan

MADONNA "Frozen™
SHE MOVES "It's™
ROBYN “Reatty”

WXKB/Ft. Myers, FL
PD: Chris Cue

MD: poandy Sherwyn

] I

BEN FOL&S FIVE "Brick™
MADONKA “Frozen™

KISR/Ft. Smith, AR
PD/MD: Fred Baker

MADONNA Frnxnn
AOBYN “Really"
WYCLEF JEAN “November™
SAMANTHA COLE “Without™
HANSON “Weird”

“Heart

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PD/MBD: Captain Chris Didier
APD: Ange Canessa

€ MADONNA “Frozen”
6 HANSON “Weird™

WYKS/Gainesville, FL
PD/MD: Jeri Banta
APD John Harlow

ROBYN
1 o e
SHE MOVES rs”
HANSON *
SONNY Lag. “Wissng”

WSNX/Grand Rapids, Mi
PD: John Thomas
APD/MO: Keith Curry

27 MADONNA “Frozen™

WIXO{/Green Bay, WI
PD: Dan Stone
MD: David Bums

14 NATALIE IMBRUGLIA “Tor
& MARCY PLAYGROUND L
4 WILL SMITH “ggy"

WRHT/Greenville, NC
PD: J.T. Bosch
APD/MD Gina Gray

FIONA APPLE “Shadowboxe™
SHE WOVES “it's™

DAU HILL “Steps™

HANSON “Werd"
MADORNA “Frozen™

WFBC/Greenwilte, SC
PD: Rob Wagman
APD/MD J Luve

SPICE uIRLS
NATALE VMBRUGLIA “Torn*

WNNKMHarrisburg, PA
PD: John 0'Dea

MD: Scoft Shaw

20 MADONNA “Frozen”
NATALIE IMBRUGLIA “Torn™
TUESDAYS “You™

WKSSHartiord, CT
PD: Jay Beau Jones
MD Mike McGowan

KP & ENVYI “Swing

KRBEMouston, TX
PD: John Peake
APD: Scofty Sparks
MD Jay Mrchaels

OLIVE “Al
26 MADONNA ann
MASE “Fael
FIONA APPLE “Shadowboxe™

WZYPMHuntsville, AL
PD: Bill West
MD Chris Cailaway

MADDNNA “Frozen®
AM “Ever”
NANSON “Weird™

WZPL/Indianapolis, IN
PD: Tom Gjerdrum
MD: Dave Del:ker

" MADORNA *F
EDWIN MCCAIN |Il

" WYOY/Jackson, MS

GM/PD: Dick O’Neil
MD: Kevin Vaughan

MADONNA “Frozen”

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

No Adds

WAEZ/Johnson City, TN
DM: Bill Hagy
PD/MD: Gary Blake

5 TUESDAYS -vq
RICHIE SAMBURA “Harg*
MADONNA “Frozen™

WGLU/Johnstown, PA
PD: Rich Adams
MD Mitch Edwards

MADOUNA Frazo”
N SYNC W

ROBYN nzavy
TUESDAYS “You

JAMES HORNER “South-

WKFR/Xalamazoo, Mi
PD: Dave Michaels
MD Cralg Russell

JAMES HORNER “South™ B

MARRCY PLAVGROUN “Sex”

VE
NATALIE b‘ﬁBRUG"[FA *Tom™
MADONNA “Frozen”

KMXV/Kansas City, MO
PD: Jon Zeliner
MD: Dylan

No Adds

WWST/Knoxville, TN
PD: Rich Bailey
MD: Jake Edwards

MADONNA *Frozen”
VERVE “Symptony’

FRE ciamTon “Eyes”

KSMB/Lafayette, LA
PD/MD: Larry LeBlanc

MADONNA “Frozen”
INERSHOP Brrm'ul
gﬁéKSTR%EY BOVS E b0ogY’
vnry ¥
RICHIE SAMBORA “Har

WLAN/Lancaster, PA
PD: Jordan Walsh
APD/AMD: Vince D'Ambrosio

2 JAMES HORNER “South”
3 MADONNA *Frozan™

WHZZLansing, Ml
PD/MD Woody Houston

MADONNA “Frozen”
5 JAMES HORNER “South™

HANSON =
CHUMBAWAMBA “Amnesia®

ROBYN Rezlir
SHE MOVES “lt's™

WLKT/Lexington, KY
PD: Jill Meyer

5 MADONNA “Frozen™

KFRXAincoin, NE
PD: Jerry Valletta
APD: Lanry Freeze
MOD: Jack Lee

JAMES HORNER “South*
MADONNA “Frozen”™
ROBYN “Reaily”

KDREALittle Rock, AR
PD: Neal Ardman
MD: Alyne Hoover

MADONNA “Frozen”

WBLI/Long Istand, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD Al Levine
SELENA “Dreaming”

a MADONNA *Frozen”
K-CI 4 JOJO “Lre™

KIIS/Los Angeles, CA
PD: Dan Kieley
APD/MD: Trar:y Auslrn

19 MADOI
11 NATALIE IMBRUGLIA “Tom™

6 AQUA
2 DESTINVS CHILD “Ne”

WDJX/Louisville, KY
PD: C.C. Matthews
APD/MD: Karen Rite

2% ROBYN “Really”
20 MAD?ANNA Frrmn

DESTINY'S DHKLD “Ho™

KZIl/Lubbock, TX
PD: Jay Shannon
MD: Chris Kelly

NATALIE IMBRUGLIA “Torn*
ISHER “Nice”

MADONNA “Frozen
DESTINY'S CHILD "No"

WMGB/Macon, GA
PD/MD: James Gregory

5 MADONNA “Frozen”

WZEEMadison, WI
PD: Jimmy Steele
MD: Tommy Bodean

5 TUESDAYS You
5 ROBYN “Really™
2 MADONNA “Frozen*

KBFM/McAllen, TX
OM: Biliy Santiago
APD/MD: Jetf newm

15 SHE MOVES i
9 JAMES HORNER Snulh
MADONN;

“Fro;
98 DEGREES Sommunq

WAOA/Meiboume, FL |
PD: J.T. Daniels

1" HANSON "Weird™
10 £RIG CLAPTON “Eyes
L) MADONNA “Frozen

WKSL/Memphis, TN
PD: Chris Taylor

MD: Rohin Cole
18 HANSON et
10 MADDNNA
NATALIE IMBRUSLIA ot

WHYI/Miami, FL
PD: Rob Roberts
APD: Al Chio

MD: Diedre Poyner

18 MADONNA "Frozen™
11 GARY BARLOW “Hang™
HANSON “weird

KDWBMinneapolis, MN
PD: Rob Morris
APDMD: Rich Davis

17 MADONNA “Frozen*
NATALIE IMBRUGLIA “Torn™

WABB/Mobile. AL
PD: Wayne Coy
APD/MD: Darrin Stone
35 SUGAR RAY “FI

16 HANSON “Weir

MADONNA “Frozen™
ROBYN “Really

WVAQ/Morgantown, WV
PD/MD: Lacy Neff

PAULA COLE “Me”
MADONNA “Frozen™
CHUMBAWAMBA “Amnesia™

WYCLEF JEAN “November®
SHE MOVES "It's”

WWXM/Myrtle Beach, SC
OM/PD/MD: Nikki Nite

MADONNA “Frozen™
ROBYN *Realiy”
HANSON “Weird”

WRVW/MNashville, TN
OM: Charlie Quinn
PD/MD: Tom Peace

13 MADONNA lean
TUESDAYS -
MAACY FLAVGROUND “Sex”

WKCI/New Haven, CT
PD Kelly Nash

JANET “T
NATALIE ¥ RUGLIA “Torn™

WQOGN/New London, CT
Prog. Mgr.: Jim Reitz
OM: Michael Rock
APD: Brent McKay

MD Franco

MADONNA “Frazen*
ROBYN Reli’

SPICE GIRLS M

SAMANTHA CDLE 'WMDIA!
TUESDAYS “You®™

KUMX/New Orfeans, LA
OM: Dave Stewart
PD/MD: Kandy Klutch

12 MADONNA “Frozen™
n NATALIE 'MBRUGLIA “Torn™

WEZB/New Orfeans, LA
PD: Joe Larson

ADONNA Fralen

MARCY PLAVGROUHD “Sex™
DAKOTA MOON “Promise”

WHTZ/New York, NY
PD: Tom Poleman

APD: Kid Keily

MD Cubby Bryant

7 LAOREENA M\:KENMYT “Mummers

1 & J0J0
1 NATALIE IMBRUGLIA “Torn*

WNVZMNorlolk, VA
PD: Don London
MD Jay West

Curlous

MADONNA “Fruzen”
ROBYN “Really

WKPK/NW Michigan
PD: Rob Weaver
MD Brent Carey

MADONNA “Fra
1 S NORNEA Soun®
JONKY LAKG s
HANSON |
PAULA GOLE e

KJYO/Oklahoma City, 0K
PD: Mike McCoy
MD Jimmy Barreda

GHUMBAWAMBA Amnesra
‘3 MADONNA "Froze

ROBYN Reiﬂy

TONIC “Eyes™

KQKQ/Omaha, NE
PD: Mike J. Steele
APD/MD: J.J. Morgan

19 MGADONNA “Frozen™
Al
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60 54 45 51 SMASH MOUTHMWalkin’ On The Sun 35 33 32 39 NOTORIOUS 8..G/Mo Money Mo Problems 50 39 38 45 BILLIE MYERS/ASS The Rain - 30 31 34 REACT/Cant Keep My.. 22 23 29 37 BEN FOLDS FIVEMBrick
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25 - - 11 SOMETHIN' FOR../My Love Is The Shhh! 16 14 15 14 2 UNLIMITED/Get Ready For This 12 10 9 6 BABY BIRD/You're Gosgeous 11 19 15 13 PUFF DADDY./N Be Missing You
- - 2 8 ORUHILLS Steps - - - 13 CARDIGANS/ovefool - - - - HANSONWeird 11 11 13 13 ROBYNDo You Know (What.)
- 2 USHERMice & Slow 16 13 14 13 WILL SMITHMen In Black S - SAMANTHA COLEAWithout You 12 14 13 12 MISSY ELLIOTT/Sock It 2 Me
22 16 13 13 REAL MCCOY/Another Night - - - FIONA APPLE/Shadowbaxer 13 12 15 12 LE CLICK/Call Me
KBKS/Seattle 5 KDWB/Minneapolis KKLQ/San Diege WBLIALong Isiand KSLZ/St. Louis
(206) 282-5477 (612) 340-9000 (619) 565-6006 (516) 732-1061 {314: 692-5100
Preston/Buchanan ’0’-} Morris/Davis Shannon/Dr. Doug Medek/Levine KapugiiStevens
PLAYS ARTISTAITLE PLAYS ARTIST/ITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW IW W LW TW W 2W W TW W 2W W TW IW 2W LW TW
41 39 55 63 BILLIE MYERS/Kiss The Rain 66 47 61 69 USHERYou Make Me Wanna .. 84 59 75 77 CELINE DIONMy Heart Wil Go On 48 41 48 48 AMBER/One More Night 42 42 55 78 SPICE GIRLS/Too Much
§8 61 61 61 SMASH MOUTHMWalkin' On The Sun 66 61 67 69 NOTORIOUS B.L.G/Mo Money Mo Problems 64 58 73 76 SAVAGE GARDEN/Truly Madly Deeply 48 41 48 48 BACKSTREET BOYS/As Long As You... 76 76 78 78 CELINE DIONMy Heart 'Vill Go On
58 59 60 60 SAVAGE GARDEN/Truly Madly Deeply 34 48 43 67 MATCHBOX 20/3am - 47 48 74 LEANN RIMESHow Do | Live 48 41 48 48 CELINE DIONMy Heart Wil Go On 48 66 79 77 INOMLove You Down
§7 59 60 60 MATCHBOX 20/3am 67 66 66 63 CELINE DIONMy Heart Wikl Go On 48 58 74 74 JANET/Together Again 30 30 30 48 MATCHBOX 20/Push 76 76 76 77 SAVAGE GARDEN/Truly Madly Deeply
42 41 59 60 ROBYN/Show Me Love 65 65 70 63 SAVAGE GARDEN/Truly Madly Deeply 13 60 76 74 USHER/You Make Me Wanna . 30 30 30 48 SAVAGE GARDEN/Truly Madly Deeply 40 67 77 75 BILLIE MYERS/Kiss The Rain
55 58 61 59 CELINE DIONMy Heart Wil Go On 43 72 47 51 JANET/Together Again 47 38 70 58 BACKSTREET BOYS/As Long As You. 48 41 48 48 SUGAR RAY/Fly 38 39 39 67 MAITCHBOX 20/3am
38 35 35 53 THIRD EYE BLINDHowS It Going To Be 45 32 48 47 ROBYN/Show Me Love - 17 2t 40 BOYZ It MEN/A Song For Mama 30 41 48 48 TONICA You Could Only. 45 67 76 55 JIMMY RAY/Are You Jimmy Ray?
37 38 43 44 GREEN DAY/Time Of Your Life. 36 42 43 46 ALLURE/ANl Cried Qut 49 29 40 37 LISA LOEBA Do 48 41 48 30 CHUMBAWAMBA/Tubthumping 39 66 64 44 IMANI COPPOLA/Legent Ot A Cowgirt
- 30 34 44 NATALIE IMBRUGLIATorn 40 18 67 46 INOJLove You Down 48 16 24 34 MEREDITH BROOKS/What Would Happen 48 30 30 30 JANET/Together Again §1 25 25 43 SUNDAYS/Summertime
59 61 60 44 'y 30 31 32 45 BILLIE MYERS/Kiss The Rain 49 59 66 33 BILLIE MYERS/Kiss The Rain 18 18 18 30 DIANA KINGA-L-Lies -+ 25 42 NATALIE IMBRUGLIAT:m
10 10 30 43 VERVE/Bitter Sweet.. 41 45 44 44 BACKSTREET BOYS/As Long As You... - 31 39 33 INOJLowe You Down 30 30 30 30 LUTRICIA MCNEAL/Ain't That Just.. 39 41 40 41 SMASH MOUTHWakin On The Sun
41 42 43 42 LISA LOEBA Do 72 65 47 44 SMASH MOUTHMalkin' On The Sun - - 37 33 NOTORIOUS B..G/Mo Money Mo Problems 48 41 48 30 ROBYNShow Me Love 41 40 45 41 MEREDITH BROOKS/What Would Happen
60 42 41 42 MEREDITH BROOKS/What Would Happen 37 46 35 32 LDS UMBRELLOSMNo Tengo Oinero 48 25 36 32 MATCHBOX 20/3am - - - 30 SELENADreaming Of You 42 41 42 41 THIRD EYE BLINDHow's It Going To Be
17 33 41 41 BACKSTREET BOYS/As Long As You.. 30 32 35 32 NU FLAVORMeaven 51 24 34 32 SMASH MOUTHWalkin' On The Sun 30 30 30 30 SHE MOVES/Breaking Al... - 5 25 41 TONIC/Open Up Your Ems
19 16 20 40 MARCY PLAYGROUND/Sex And Candy - 26 25 31 SPICE GIRLS/Too Much - 24 37 31 ‘N SYNGA Want You Back 30 30 30 30 SMASH MOUTHMWalkn' On The Sun § 17 38 40 LOREENA MCKENNITT:The Mummers' Dance
44 40 42 4D LDREENA MCKENNITT/The Mummers’ Dance 38 29 29 31 CHUMBAWAMBA/Tubthumping 18 22 29 31 TONICAf You Could Only... 30 30 30 30 WILL SMITH/Gettin' Jiggy Wit tt 35 42 38 38 N SYNCA Want You Bazk
§9 40 35 39 CHUMBAWAMBA/Tubthumping 28 20 29 29 PAULA COLEA Don't Want To Wait 11 19 28 29 AL SAINTSA Know Where Its At - - 18 18 NATALIE IMBRUGLINTom - - - 38 ROBYNDo You Realy.
41 26 17 37 TONIGAt You Could Only... 21 34 38 28 WILL SMITH/Gettin' Jiggy Wit it - 10 25 29 AQUA/Tum Back Time - - - 18 MADONNA/Frazen 43 42 40 37 JANET/Together Again
33 35 33 37 MATCHBOX 20/Push 31 29 26 28 SUGAR RAY/Fly 64 24 31 29 THIRD EYE BLINDHow' It Going To Be 18 18 18 18 MATCHBOX 20/3am 24 26 31 37 WILL SMITH/Gettin' Jiggy Wit It
37 31 36 35 BEN FOLDS FIVE/Brick 37 43 47 27 BOYZ Il MEN/A Seasons Of... 34 25 31 29 VERVE/Bitter Sweet.. 16 16 16 18 N SYNCA Want You Back 25 41 36 BEN FOLDS FIVE/Brick
- - 8 34 TUESDAYSAts Up To You 19 21 22 27 °N SYNCA Want You Back 50 24 30 28 GREEN DAY/Time Of Your Life... 16 16 16 18 JIMMY RAY/Are You Jimmy Ray? 36 39 40 35 BOYZ Il MENA Song For Mama
15 22 23 23 JONNY LANGMissing Your Love 20 21 20 24 MARIAH CAREY/Honey - - 20 28 TUESDAYSMS Up To You 16 16 16 16 AEROSMITH/Pink 40 41 37 35 ALL SAINTSA Know Waere Its At
35 34 31 23 JIMMY RAY/Are You Jimmy Ray? 12 16 29 23 TONIC/ You Could Only.. - - 24 23 ALLUREAJ Cried Out 18 18 30 16 ALL SAINTSA Know Where its At 36 19 20 34 FIONA APPLE/Criminal
- - 16 23 EDWIN MCCAINAT Be 22 24 19 22 BACKSTREET BOYS/Quit Playing... 26 30 23 SPICE GIRLS/Too Much - 18 18 16 AQUA/Tum Back Time 37 36 34 33 ALLURE/AN Cried Out
40 36 36 21 SISTER HAZEL/AI For You 22 22 24 22 MARK MORRISONRetumn Of The Mack 18 20 23 NU FLAVDR/Meaven 16 16 16 16 BOYZ Il MEN/A Song For Mama 30 31 29 33 LISALOEBA Do
- - - 17 AEROSMITH/Pink 22 22 21 22 QUAD CITY DJ'S/C'mon ‘N Ride It.. - - - 23 NAALIE IMBRUGLIA/Tom 16 16 16 16 DEBORAA COX/Things Just Aint.. 38 41 34 32 BOYZ Il MEN/4 Seasors Of..
17 18 15 16 SHAWN COLVIN/Sunny Came Home - - - 22 A BOUCHE/Sweet Dreams 33 16 19 22 LOREENA MCKENNITT/The Mummers' Dance - - 16 16 DAKOTA MOON/A Promise | Make - 1331 K1 & JOJO/AR My Life
16 18 15 16 MEREOITH BROOKS/Bitch 31 30 27 21 PUF DADDY.AY Be Missing You 33 30 39 20 JIMMY RAY/Are You Jimmy Ray? - 16 16 16 SPICE GIRLS/Too Much 76 50 33 29 ROBYN/Show Me Low
34 55 25 16 SARAH MCLACHLAN/Possession 9 10 25 21 AEROSMITH/Pink S 8 19 WILL SMITH/Gettin' Jiggy Wit 1t 14 10 16 16 GREEN DAY/Tme Of Your Life.. 79 47 28 25 NOTORIOUS 8.1.G/Ma Money Mo Problems
22 16 18 16 THIRD EYE BLIND/Semi-Charmed Life 15 11 23 21 UNCLE SAMA Don't Ever Want .. 63 - 16 18 PAULA COLEA Don't Want To Wait - - - 16 Kl & JOJO/AI My Life 77 41 30 25 USHER/You Make Me Wanna...
19 20 14 15 WALLFLOWERS/One Headlight 22 22 21 21 ROBYN/Do You Know (What ) o - 14 MADONNA/Frozen 14 16 16 16 LOREENA MCKENNITT/The Mummers' Dance 13 29 26 22 AQUATum Back Time
31 48 28 15 PAULA COLEA Don't Want To Wait 13 19 19 20 KLl & JOJO/AH My Life R 14 ROBYNDo You Really.. 16 16 16 16 BILLIE MYERS/Kiss The Rain 13 26 27 21 VERVE/Bitter Sweet.
15 15 13 14 VERVE PIPE/The Freshmen 23 24 10 19 JIMMY RAY/Are You Jimmy Ray? . 11 BEN FOLDS FIVEBrick - 10 10 10 SHANIWA TWAIN'You're Stil The One 5 19 24 19 JANANear Me
20 17 15 14 JEWELFoolish Games 18 20 20 18 MASEFeel So Good - - 8 UNCLE SAM/A Don't Ever Want.. 10 10 10 10 "3RD PARTY/Can U Feel ft 23 23 25 19 AEROSMITHPink
14 15 14 13 SARAH MCLACHLAN/Buiiding A Mystery 19 18 16 18 LOREENA MCKENNITT/The Mummers' Dance 10 15 7 SUGAR RAY/Fly 10 10 10 10 FUN FACTORY/Close To You 38 40 29 16 GREEN DAY/Time Of Ypur Life..
15 18 14 13 DAVE MATTHEWS BAND/Crash Into Me - - - 18 GINA G/Ooh Aah...Just. - - - 10 JEWEUFoolish Games - - 5 15 PAULA COLEMe
- - - 12 ERC CLAPTONMy Fathers Eyes 19 13 14 18 EN VOGUE/Don't Let Go (Love) 10 10 10 10 DIANA KINGA Say A Little... 30 17 18 14 ALANA DAVIS/32 Fiavors
- - 18 11 TONIC/Open Up Your Eyes - - - 17 MADONNAFrozen 10 10 10 10 LIVIN' JOY/Dont Stop Mown' 41 25 15 14 CHUMBAWAMBA/Tutthumping
17 18 8 9 PAULA COLEMe 23 19 23 15 THIRD EYE BLIND/Semi-Charmed Lite 18 30 30 10 LDS UMBRELLOSMo Tengo Dinero 27 35 15 12 NU FLAVORMeaven
& © 9 MADONNAfFrozen - 9 5 14 BEN FOLDS FIVE/Bnck 16 16 16 10 PATRIZIAVoices In My Head 66 53 54 12 BACKSTREET BOYS/As Long As You.
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CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FORALL CHR/POP REPORTERS ON R&R ONLINE

JAMMIM
z WXYV/Baltimore = WBZZ/Pitishurgh L | | | wFLzrampa WZJM/Cleveland KKRZ/Portland, OR
H (410} 653-2200 (412) 920-9400 | (813) 839-9393 (216) 621-9300 (503) 226-0100
TOOAY'S K1V MUSIC Ferguson/Oee today's hit music Edgar/Liliey Harris/Domino Eubanks/Jackson Benson/Austin
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W LW TW IW 2W LW TW IW W W TW IW 2W LW TW W 2W LW TW
90 92 B5 92 USHER/You Make Me Wanna.. 61 64 59 63 SMASH MOUTHMWalkin' On The Sun 21 18 38 74 BOYZ Il MENA Song For Mama 33 54 64 63 MATCHBOX 20/3am 69 72 69 71 USHER/ou Make Me Wanna..
87 92 89 89 CELINE DIONMy Heat Wil Go On 38 44 57 61 CELINE DIONMy Heart Will Go On 70 72 72 74 USHER/ou Make Me Wanna... 68 65 66 63 CELINE DIONMy Heatt Will Go On 68 69 68 70 SAVAGE GARDEN/Truly Madly Deeply
91 91 89 86 ROBYNShow Me Love 38 36 35 57 SAVAGE GARDENTuly Madly Deeply 61 71 70 70 SAVAGE GARDEN/Truly Madly Deeply 69 63 62 63 BACKSTREET BOYS/As Long As You... 70 72 67 70 CELINE DIONMy Heart Wil Go On
50 41 B9 77 WILL SMITH/Gettin' Jiggy Wit It 64 64 60 54 CHUMBAWAMBA/Tubthumping §9 32 40 70 NDTORIOUS B.1G/Mo Money Mo Problems 63 64 57 61 USHER/You Make Me Wanna... 63 70 71 63 INOMLove You Down
81 75 71 71 MATCHBOX 20/Push 46 46 61 54 MATCHBDX 203am 71 70 71 70 JANET/Together Again 61 65 63 60 WILL SMITHGettin' Jiggy Wit it 61 66 51 59 BACKSTREET BOYS/As Long As You..
15 17 58 56 ROCKELL/n A Dream 62 62 49 48 SUGAR RAYFy 68 72 74 70 CELINE DIONMy Heart Wil Go On 64 63 66 59 SAVAGE GARDEN/Truly Madly Deeply §1 §1 49 49 ROBYN/Show Me Love
- 38 53 53 BACKSTREET BOYS/Everybody.. 41 42 32 46 MATCHBOX 20/Push 64 51 41 45 SMASH MOUTHWalkin' On The Sun 10 20 29 49 JANET/Together Again §7 §1 52 49 JANET/Together Again
61 55 60 53 [NOWLove You Down 38 35 33 41 THIRD EYE BLINDHow's It Going To Be - - 19 42 NATALIE IMBRUGLIA/Tom 43 52 60 39 SMASH MOUTHMWaliin' On The Sun 45 50 48 48 SMASH MOUTHMWalion' On The Sun
44 35 42 53 REAL ONEU Like Pina Colada 55 45 38 41 TONICA You Could Ondy... §0 45 42 40 INOJLove You Down 26 25 28 32 ‘N SYNCA Want You Back 38 44 50 46 MATCHBOX 20/3am
§8 §1 50 52 SAVAGE GARDEN/Truly Madly Deeply 35 43 39 40 ALLURE/AN Cried Out 37 36 38 40 MATCHBOX 203am 31 30 28 30 ALL SAINTSA Know Where Its At 34 48 38 44 ALLUREAN Cried Out
30 40 10 46 MATCHBOX 20/3am 41 35 36 40 ROBYNShow Me Love 32 31 36 40 AQUA/Tum Back Time 25 30 29 29 KCI & JOJO/AN My Life 63 47 48 38 NOTORIOUS 8.1.G/Mo Money Mo Problems
16 16 38 42 ‘N SYNCG/ Want You Back 29 30 33 36 BILLIE MYERSAiss The Rain 39 38 40 39 BACKSTREET BOYS/As Long As You.. 25 28 29 28 SOMETHIN' FOR./My Love Is The Shhh! 42 35 33 38 AEROSMITHPink
29 32 22 36 SUGAR RAYFy 41 37 36 35 GREEN DAY/Time Of Your Life... - - 33 39 ROBYNDo You Reafly... - 11 20 26 BRIAN MCKNIGHT/Anytime 30 26 22 37 PAULA COLEA Don't Want To Wait
30 33 32 35 KOl & JOJVAR My Life 36 24 31 33 BACKSTREET BOYS/As Long As You... 45 69 59 39 BILLIE MYERSXiss The Rain - 1§ 27 26 BILLIE MYERSAGss The Rain - - 32 36 JAMES HORNER/Southampton
27 27 32 34 THIRD EYE BLIND/Semi-Charmed Life 41 39 35 33 PAULA COLEA Don Want To Wait 36 39 37 36 IMANI COPPOLA/Legend Of A Cowgirt 28 25 25 26 RDBYN/Show Me Love 22 33 33 36 WILL SMITH/Gettin' Jiggy Wit it
- - - 34 AQUATum Back Time 38 45 30 33 JEWELFoolish Games 45 45 44 33 ROBYN/Show Me Love 22 34 24 26 UNCLE SAMA Don't Ever Want... 31 29 30 35 'N SYNGA Want You Back
60 55 58 33 CHUMBAWAMBA/Tubthumping 33 32 29 32 SISTER HAZELMappy 29 44 54 31 NU FLAVORMeaven 17 29 28 25 JIMMY RAY/Are You Jimmy Ray? 30 32 34 34 BILLIE MYERS/Kiss The Rain
30 33 34 32 SMASH MOUTHMalkdn' On The Sun §9 S0 32 31 LEANN RIMESHow Do ! Live 35 35 35 31 ALL SAINTS Know Where Its At §2 39 26 24 BLESSID UNIONLight in Your Eyes 27 31 31 33 LOREENA MCKENNITT/The Mummers’ Dance
29 30 28 32 BACKSTREET BOYS/As Long As You... 17 21 23 30 JIMMY RAY/Are You Jimmy Ray? 25 15 32 30 SHE MOVES/Breaking Al... 1§ 27 29 23 SPICE GIRLS/Too Much 30 25 30 30 UNCLE SAMA Don't Ever Want..
26 29 29 30 ALLURE/AY Cried Out 28 30 30 27 JANET/Together Again 23 25 24 28 THIRD EYE BLIND/Hows It Going To Be - - - 22 JAMES HORNER/Southampton 31 32 33 28 MASEFeel So Good
§3 42 29 29 BOYZ It MEN/4 Seasons Of.. - - 15 26 LOREENA MCKENNITT/The Mummers’ Dance 19 26 34 27 GREEN DAY/Time Of Your Life.. 28 28 25 21 iNOWowe You Down 35 30 24 26 CHUMBAWAMBA/Tubthumping
85 91 32 28 PUFF DADDY & FAMILY/Been Around... 20 22 20 26 MEREDITH BROOKS/Bitch 32 40 33 25 JIMMY RAY/Are You Jmmy Ray? 49 35 21 21 NU FLAVORMeaven 21 30 24 26 SPIGE GIRLS/Too Much
45 40 32 25 SERMON, MURRAY. Rappers Delight 22 21 22 25 DUNGAN SHEIK/Barely Breathing 26 28 26 24 GINUWINEMMen Doves Cry 16 21 24 20 LOS UMBRELLOSNo Tengo Dinero 30 42 39 24 BOYZ Il MEN/4 Seasons Of...
- - - 24 HANSONWeird 18 22 21 25 THIRD EYE BLIND/Semi-Charmed Life 21 22 20 24 TONICAt You Couid Only... 39 27 21 20 CHUMBAWAMBA/Tubthumping 18 16 14 23 MATCHBOX 20Push
- 21 26 24 USHERMice & Slow 23 23 21 25 WALLFLOWERS/One Headught 26 26 28 24 VERVE/Bitter Sweet.. 17 18 15 20 SPICE GIRLS/Say Youl Be There 21 25 24 22 THIRD EYE BLIND/Semi-Charmed Life
- - 19 14 BROOKLYN BOUNCE/Get Ready To Bounce - - - 23 NO AUTHORITY/Don't Stop 8 14 19 21 WILL SMITH/Gettin' Jiggy Wit it - 10 18 19 GREEN DAY/Time Of Your Life... 20 23 25 21 SUGAR RAYHy
38 37 36 12 ALL SAINTSA Know Where Its At 19 20 18 23 SISTER HAZEL/AY For You 14 10 21 21 N SYNCA Want You Back 17 9 20 19 WALLFLOWERS/One Headfight 27 23 21 20 MARIAH CAREYMoney
11 13 15 12 UL SUZYMemories 28 32 1B 19 ALANA DAVIS/32 Ravors - 11 22 20 TONIOpen Up Your Eyes 20 20 20 18 GOD'S PROPERTY/Stomp 5 5 16 19 BOYZ It MBNA Song For Mama
- - - 9 MADONNAfFrozen 21 - 17 19 SHERYL CROW/Everyday Is... 27 26 20 18 BOYZ Il ME/4 Seasons Of... 16 21 21 18 ROBYNDo You Know (What ) - - 6 16 NATALIE IMBRUGLIA/Tom
53 49 56 9 BOYZ Il MEN/A Song For Mama & 14 18 PAULA COLEMe 27 23 25 18 SPICE GIRLS/Too Much 15 7 15 17 BOYZ Il MBNVA Song For Mama 24 25 19 14 THIRD EYE BLINDHows It Going To Be
- - - 8 VERVE/Bitter Sweet.. - - 14 17 BEN FOLDS AVEMrick 9 12 17 18 MEREDITH BROOKSMWhat Would Happen = = = 13 USHERMice & Siow - -+ 17 MADONNAFrazen
- - - T NATALIE IMBRUGLIA/Tom 17 - - 17 OMCHow Bizame - - - 18 MARCY PLAYGROUND/Sex And Candy - = - 15 BACKSTREET BOYS/Everybody 5 5 12 i@ FITON JOHN/Something About._
7 10 10 7 BEN FOLDS AVEBrick 18 19 1B 16 ALANIS MORISSETTEHead Over Feet 25 14 11 18 SUGAR RAYFy 1110 15 16 DRU HILLS Steps 5 1@ BEN FOLDS FIVEBrick
37 14 20 7 JIMMY RAY/Are You Smmy Ray? - - 14 15 VERVEMitter Sweet.. 25 16 15 17 ALLURE/AN Cried Qut 12 10 12 14 BACKSTREET BOYSAuit Playing 17 13 14 g ALL SAINTSA Know Where Its At
- - 14  PAULA COLEMMere Have All.. 13 15 13 15 BACKSTREET BOYS/Duit Playing 20 23 21 14 SUGAR RAY/Fy 5 5 8 JONNY LANGMssing Your Love
& 13 MARCY PLAYGROUND/Sex And Candy 13 13 11 15 ROBYNDo You Know (What.) 15 1517 14 LL COOL JPhenomenon - - § § ERIC CLAPTONMy Fathers Eyes
15 16 10 13  USHERNou Make Me Wanna... 34 23 12 12 MARIAH CAREYMoney 13 15 15 13 PURF DADDY & FAMILY/Been Around 9 19 14 [ SERMON, MURRAY./Rappers Delight
S5 - NATALIE IMBRUGLIA/Tom 6 15 12 11 LOREENA MCKENNITT/The Mummers’ Dance 71 24 11 13 MARK MORRISON/Return Of The Mack 14 10 7 JIMMY RAY/Are You Jimmy Ray?
S MADONNA/Frozen 9 10 10 11 MASEFeel So Good 1% 10 13 131 THIRD EYE BLIND/How's it Going To Be - = = B KOl & JOJO/AN My Life
oo ERIC CLAPTONMy Father's Eyes 11 10 10 11 THIRD EYE BLIND/Semi-Charmed Life 25 18 14 12 ALLURE/AN Cred Out 23 11 5 5 GREEN DAY/Time Of Your Life .
L]
WKRQ/CIncinnati KMXV/Kansas City WPRO/Providence WNCI/Columbus, O WNVZ/Norfolk
(513) 763-5500 (816) 756-5698 (401) 433-4200 Mp__l -Z,Z,-g (614) 224-9624 (804) 497-2000
Klaproth/Lear 3 fM Zeliner/Oylan Bristol/Morns Dimick/Sharpe Londan/West
PLAYS ARTIST/TITLE PLAYS ARTIST/HTLE PLAYS ARTIST/TITLE PLAYS ARTIST/ITLE PLAYS ARTIST/TITLE
IW W LW Tw W W W TW W 2W LW TW IW 2w LW TW IW W LW TW
67 64 43 64 MATCHBOX 20/3am §4 SB 60 62 CELINE DIONMy Heart Will Go On §5 55 52 57 BACKSTREET BOYS/As Long As You... 6B 71 76 65 CELINE DIONMy Heart Wil Go On 72 72 71 BB | NCLE SAMA Don't Ever Want.
66 66 45 64 CELINE OIONMy Heart Wil Go On 5B 5B 58 60 MATCHBOX 20/3am 60 57 56 55 CELINE DIDNMy Heart Wil Go On 61 57 59 §9 BACKSTREET BOYS/As Long As You 71 72 71 &7 WIL SMITH/Gettin' Jiggy Wit t
43 42 66 64 LOREENA MCKENNITT/The Mummers' Dance §6 56 58 58 SAVAGE GARDEN/Truly Mady Deeply §6 63 54 52 SAVAGE GARDEN/Truly Madly Deeply §9 56 54 57 CHUMBAWAMBA/Tubthumping 38 37 53 B& CLLINE DIONMy Heart Wil Go On
64 66 66 64 SARAH MCLACHLAN/Possession 54 56 56 56 LISA LOERA Do 23 24 34 52 JIMMY RAY/Are You Jimmy Ray? 60 §7 5¢ 56 PAULA COLEA Don't Want To Wait 69 71 71 BE MASEFeel So Good
67 65 64 60 SMASH MOUTHMalkin' Dn The Sun 58 58 54 56 SMASH MOUTHAakin' On The Sun 52 51 52 51 LISA LOER1 Do 61 61 5B 56 SAVAGE GARDEN/Tuly Madly Deeply 71 71 71 &5 BOYZ I MENA Song For Mama
39 38 43 48 VERVE/Bitter Sweet... 58 54 54 54 ROBYN/Show Me Love §3 51 53 50 SMASH MOUTHMWaiin' On The Sun 33 32 32 55 TONICM You Could Only 70 72 70 a3 BACKSTREET BOYS/As Long As You
45 41 44 47 MEREDITH BROOKS/What Would Happen 54 52 52 52 JANET/Together Again 56 52 53 50 MATCHBOX 20/3am MATCHBOX 20/3am 37 38 34 49 K-Cl & JOJOVAN My Lie
45 46 43 47 FIDNA APPLE/Criminal 44 42 50 50 BACKSTREET BOYS/As Long As You.. 26 26 38 38 BILLIE MYERS/Kiss The Rain ROBYN/Show Me Love 72 71 63144 MISSY ELLIOTT/Sock It 2 Me
44 44 45 47 ALANA DAVIS/32 Ravors 28 30 46 46 BILLIE MYERS/Kiss The Rain 37 37 34 35 ROBYN/Show Me Lowe SUGAR RAY/Hy 20 19 31 4% N SYNCH Want You Back
42 40 66 A7 GREEN DAY/Time Of Your Lte.. 28 30 42 42 USHERNou Make Me Wanna... 29 24 24 34 LOREENA MCKENNITT/The Mummers' Dance JANET/Together Again 8 16 34 A1 SWAGE GARDEN/Truly Madty Deeply
39 40 43 46 BILLIE MYERSKiss The Rain 40 38 40 40 MEREDITH BROOKS/What Would Happen 36 36 34 33 THIRD EYE BLINDHows it Going To Be BLESSID UNION/Light In Your Eyes 40 37 43 A0 5MICE GIRLS/Too Much
- 32 36 39 JIMMY RAY/Are You Jimmy Ray? 26 26 32 38 BEN FOLOS FIVE/Brick 24 35 38 32 AERDSMITH/Pink SMASH MOUTHWalken® On The Sun 35 35 3% 40 USHERANce & Siow
38 38 35 35 SARAH MCLACHLAN/Sweet Surrender 18 20 24 32 LDREENA MCKENNITT/The Mummers’ Dance 33 34 35 31 SUGAR RAYFY WILL SMITHMen In Black 37 36 3c 39 DESTINY'S CHILDNo, No, No
26 27 31 34 BEN FOLDS FIVEBrick - 16 26 30 VERVE/Mitter Sweet... 25 31 52 30 GREEN DAY/Time Of Your Life... LISA LOE& Do 28 36 31 3@ LUTRICIA MCNEAUAIR' That Just
- - 20 34 JAMES HORNER/Southampton - 14 20 26 NATALIE IMBRUGLIATom 34 32 32 30 TONICAt You Gould Only.. THIRO EYE BLIND/Semi-Charmed Lite 38 39 37 31 MARIAH CAREY. /Breakdown
32 39 37 34 JANANear Me 14 18 22 24 ‘N SYNG/ Want You Back 54 51 13 30 CHUMBAWAMBA/Tubthumping SISTER HAZEL/AN For You 12 12 14 28 JMMY RAY/Are You Jimmy Ray?
38 34 37 33 CHANTAL KREVIAZUK/Surrounded 22 24 18 24 THIRD EYE BUINDMow's it Going To Be - - 25 25 SPICE GIRLS/Too Much BILLIE MYERS/Kiss The Rain 18 36 32 2B PUF DADDY & FAMILY/Been Around
27 27 28 32 THIRD EYE BLIND/How's It Going To Be 26 26 30 20 JIMMY RAY/Are You Jimmy Ray? - - - 24 NATALIE IMBRUGLIA/Tom BOYZ Il MEN/4 Seasons Of i1 70 CHUMBAWAMBA/Amnesia
- - 1 32 NATALE IMBRUGLIA/Tom 34 34 34 18 GREEN DAY/Time Of Your Life.. 18 20 26 24 BEN FOLDS FIVE/Brick MATCHBOX 20/Push 9 9 1B BRIAN MCKNIGHT/Anytime
- - - 31 PAULA COLEMe - 14 16 16 MARCY PLAYGROUND/Sex And Candy - - 13 18 N SYNCA Want You Back JEWELFoolish Games A 16 QUEEN PEN/AI My Love
41 40 40 30 SAVAGE GAROEN/Truly Madly Deeply 10 10 14 14 SHANIA TWAIN/You're Stit The Dne - - 12 18 VERVE/MBitter Sweet.. JIMMY RAY/Are You Jimmy Ray? 20 13 21 17 LOS UMBRELLOSNo Tengo Qincro
29 32 35 28 SISTER HAZELMappy - - 14 14 ERIC CLAPTONMY Father's Eyes 17 11 14 16 OMCMow Buzarre THIRD EYE BLIND/MHow's 1t Going To Be 25 20 15 17 ALL SAINTSA Krow Where Its At
31 31 30 28 TONICOpen Up Your Eyes 10 14 TUESDAYSAts Up To You 17 14 16 16 WALLFLOWERS/Dne Headight ALL SAINTSA Know Where Its At 4 1% PRINCE BE KY-MANI./Gotta Be
25 24 25 28 THIRD EYE BLINO/Semi-Charmed Lite - - 14 14 PAULA COLEMe - - 14 15 JANET/Together Again ‘N SYNG/! Want You Back 23 62 35 10 USHERNou Make Me Wanna
24 24 22 25 TONICA You Could Only. 7 10 10 12 AQUA/Tum Back Time - 15 - 15 CARDIGANSA ovefoof LOREENA MCKENNITT/The Mummers' Dance 18 KP & ENVYISwing My Way
26 23 24 24 SISTER HAZEUAN For You - - - 7 ALL SAINTSA Know Where Its At 18 16 13 15 SISTER HAZEU/AN For You VERVE/Bitter Sweet ii- 19 NEXT/Too Close
17 19 24 24 BLESSIO UNIONight In Your Eyes 11 10 - 14 MEREDITH BROOKS/Bitch UNCLE SAMA Don't £ver Want. 63 39 17 10 JANET/Together Agam
15 21 27 24 PAULA COLEA Don't Want To Wait - - 14 NO DOUBT/Don't Speak ERIC CLAPTONMy Father's Eyes 5 T MASE F/TOTALWhat You Want
22 25 27 24 WALLFLOWERS/One Headhght - - 13 13 WILL SMITH/Gettin' Jiggy Wit it CHANTAL KREVIAZUX/Surrounded 7 12 1% 1 SERMON, MURRAY /Rapper’s Delight
13 19 21 23 MATCHBOX 20/Push 15 17 16 13 SHANIA TWAIN/You're Still The One USHER/You Make Me Wanna 9 13 6 1 BUSTA RHYMES/Dangerous
18 23 19 23 DUNCAN SHEIK/Barely Breathing 37 33 14 13 PAULA COLE/ Don't Want To War GREEN DAY/Time Of Your Life 1 LSG FLL. ./Curious
26 26 27 21 SUGAR RAYFy - = - 12 MIGHTY MIGHTY. /The Impression.. MADONNA/Frozen ~ MADONNA/Frozen
18 18 31 21 JONNY LANGMissing Your Love 15 22 29 11 BLESSID UNION/Light In Your Eyes SPICE GIRLS/Too Much ROBYN/Do You Realy
14 18 24 18 DAVE MATTHEWS BAND/Crash Into Me - - - 11 ERIC CLAPTON/My Father’s Eyes NU FLAVOR/Heaven
7 11 18 17 JEWELFoolish Games 11 10 SARAH MCLACHLAN/Buiiding A Mystery FLEETWOOD MAC/Landslide
o 16 MADONNA/Frozen - 5 MAOONNA/Frozen WILL SMITH/Getin® Jiggy Wit it
40 17 13 15 BRYAN ADAMS/Back To You - MARCY PLAYGROUND/Sex And Candy NATALIE IMBRUGLIATom
25 15 17 15 MIGHTY MIGHTY /The Impression. JAMES HORNER/Southampton
22 19 14 14 SAVAGE GAROEN/I Want You MEREDITH BROOKS/Mhat Would Happen
- - - 12 ERIC CLAPTONMy Fathers Eyes AQUATTum Back Time
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KZHT/Salt Lake City WNKS/Charlotle WZPL/Indianapalis WXXL/Grlanda A e KUMX/New Orleans
(801) 263-9950 (704) 331-9510 (317) 816-4000 (407) 339-6539 A A (504) 679-7300
Summers/McCartney O5.1FM Bridgman/Wright e Gjerdrum/Decker Cook/DeGraatt l'l' -ElJ Kiutch
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW IW oW LW TW IW oW LW TW IW oW LW TW
78 78 78 77 CELINE DIONMy Heart Wil Go On 59 59 61 63 CELINE DION/My Heart Will Go On 67 69 70 62 CELINE DION/My Heart Will Go On BACKSTREET BOYS/As Long As You 63 63 67 66 SAVAGE GARDEN/Truly Madly Deeply
50 50 73 74 ROBYN/Show Me Love 65 66 67 61 SAVAGE GARDEN/Truly Madly Deeply 68 64 60 60 CHUMBAWAMBA/Tubthumping CELINE DIONMy Heart Will Go On 63 63 68 66 SMASH MDUTHWalkin' On The Sun
78 78 74 73 SAVAGE GARDENTruly Madly Deeply 43 52 58 60 BACKSTREET BDYS/As Long As You.. 57 62 58 60 SMASH MOUTHMallon' On The Sun SAVAGE GARDEN/Truly Madly Deeply 68 68 70 66 CELINE DIONMy Heart Will Go On
50 50 76 67 BACKSTREET BOYS/As Long As You. 61 61 63 59 SMASH MOUTHMalki' On The Sun 58 58 58 58 SUGAR RAY/Hy USHER/You Make Me Wanna 67 67 67 62 USHER/You Make Me Wanna
48 48 45 59 SMASH MOUTHMalkan' On The Sun 5t 52 53 55 PAULA COLE/l Don't Want To Wart 61 57 58 57 MATCHBOX 20/Push TONIC/t You Could Only 66 66 68 60 BACKSTREET BDYS/As Long As You
72 72 44 54 ALLURE/AI Crieg Out 32 35 37 49 TONIC/ You Could Only .. 41 43 44 43 SAVAGE GARDEN/Truly Madly Deeply SMASH MOUTHMalkin' On The Sun 25 25 49 57 JIMMY RAY/Are You Jmmy Ray?
56 56 49 50 USHER/You Make Me Wanna. 45 52 48 49 MATCHBOX 20/3am . 42 42 42 43 BLESSID UNIONLght In Your Eyes JANET/Together Again 29 29 56 55 MATCHBOX 20/3am
44 44 48 47 USA LOERI Do 41 41 42 47 ROBYN/Show Me Love 43 40 39 40 JEWELFoolish Games DIANA KING/L-L-Lies 65 65 57 54 BILLIE MYERS/Kiss The Rain
76 76 43 45 JANET/Together Agamn 57 53 51 44 CHUMBAWAMBA/Tubthumping 44 41 42 39 TONIGH You Coukd Only... OLIVE/You're Not Alone 12 12 23 52 K-Cl & JOJOAI My Life
34 34 36 42 BILLIE MYERSAUss The Ran 32 30 33 37 MATCHBOX 20/Push - 15 35 39 ELTON JOHN/Something About.. NOTORIQUS 8..G /Mo Money Ma Prablems 36 36 59 52 JANET/Together Agan
34 34 34 31 MATCHBDX 20/3am 48 32 37 36 SUGAR RAY/Hy 27 26 36 38 LEANN RIMESHow Do | Live MATCHBOX 20/3am 21 21 40 45 ALL SAINTS/ Know Where Its At
16 16 17 30 BLESSID UNION/Lght In Your Eyes 42 45 46 35 THIRD EYE BLIND/Semi-Charmed Liie 23 25 30 33 BILLIE MYERS/Kiss The Rain BILLIE MYERS/Kiss The Rain 33 33 37 42 N SYNCA Want You Back
6 6 29 29 LOREENA MCKENNITT/The Mummers' Dance 25 25 26 34 LOREENA MCKENNITT/The Murmers' Dance 30 29 33 32 JIMMY RAY/Are You Jimmy Ray? INOWLove You Down 26 26 29 41 BOYZ Il MEN/A Song For Mama
17 17 32 28 KLl & JOJO/AN My Life 24 26 30 30 BACKSTREET BOYS/Quit Piaying . - - 10 31 NATALIE IMBRUGLIA/Tom ‘N SYNC/ Want You Back 13 38 UNCLE SAMA Don't Ever Want
21 21 22 28 INOMiove You Down 30 31 30 30 BILLIE MYERSAss The Rain 26 28 31 28 GREEN DAY/Mme Of Your Life : JIMMY RAY/Are You Jimmy Ray? 11 11 27 37 SHANIA TWAINAOu're St The One
24 24 28 27 N SYNGA Want You Back - - 18 29 NATALIE IMBRUGLIA/Torn 28 48 29 28 MATCHBOX 2073am 23 211 24 13 LOS UMBRELLOSMNo Tengo Diero 5 hit 36 36 CHUMBAWAMBA/Tubthumping
42 42 27 26 CHUMBAWAMBA/Tubthumping 29 31 2B 26 THIRD EYE BLINDMow's It Going To Be 27 32 28 28 AERQSMITH/Pink 1B 37 3 AQUA/Tum Back Time 34 34 32 31 ALLURE/AN Cred Out
28 28 21 25 AERQSMITH/Pink 24 25 25 24 BEN FOLDS FIVE/Brick 25 25 24 26 THIRD EYE BLIND/Ser-Charmed Life SUGAR RAY/Ry 6% k5 34 30 ROBYN/Show Me Love
25 25 24 25 SUGAR RAY/Ry 24 20 22 24 JANET/Together Again 43 45 24 24 DAVE MATTHEWS BAND/Crash Into Me LDREENA MCKENNITT/The Mummers' Dance 32 30 NOTORIOUS B 1G./Mo Money Mo Problems
20 20 30 24 JIMMY RAY/Are You Jimmy Ray? 15 19 22 22 VERVEMitter Sweet.. 23 26 23 24 ROBYNDo You Know (What.) ROBYN/Show Me Love 12 12 20 30 PAULA COLEA Don't Want To Wait
20 20 22 24 THIRD EYE BLIND/How' it Gong To Be 16 20 20 21 N SYNC/ Want You Back - - 22 24 SHAWN COLVIN/Sunny Came Home SPICE GIRLS/Too Much 21 21 27 29 MASEFesl So Good
23 23 25 23 PAULA COLEA Dor't Want To Wart 23 23 23 20 SISTER HAZEUAI For You - - - 24 ERIC CLAPTONMy Father’ Eyes ALL SAINTSA Know Where its At 32 32 41 27 SPIGE GIRLS/Too Much
26 26 24 23 WILL SMITHMen in Black 26 20 20 19 LEANN RIMESHow Do | Live 26 26 27 23 SPICE GIRLS/Too Much K-Ct & JOJO/Al My Life 4 18 USHERMice & Slow
- - 18 21 NOTORIQUS B..G/Mo Money Mo Problems - - 13 15 AQUATum Back Time 23 26 25 23 SISTER HAZEUAIl For You IMANI COPPOLA/Legend Of A Cowgrr 32 32 49 17 LISA LOER1 Do
19 19 22 20 THIRD EYE BLINO/Sem-Charmed Ldfe - 20 19 15 EOWIN MCCAINA'N Be 15 26 25 23 VERVE/Bitter Sweet. WILL SMITH/Gettin' Jiggy W It 12 MADONNA/Frozen
19 19 16 19 L0S UMBRELLOSNo Tengo Dinero 15 24 19 14 BOYZ Il MEN/A Seasons Of. 25 23 24 22 MEREDITH BROOKS/Bitch NATALIE IMBRUGLIA/Tom 11 NATALIE IMBRUGLIA/Tom
- - 15 19 BEN FOLDS AIVE/Brick 7 16 13 14 SHANIA TWAIN/You're Stil The One 31 29 26 21 LOREENA MCKENNITT/The Muramers' Dance NU FLAVOR/Heaven 42 42 17 8 LOS UMBRELLOS/No Tengo Dinero
- - 21 19 NO MERCYMhere Do You Go 17 15 15 12 USHER/You Make Me Wanna... 23 20 20 20 THIRD EYE BLINDHows It Going To Be THIRD EYE BLINDMow's It Gong To Be
20 20 17 18 BACKSTREET BOYS/Qurt Playing.. - 15 21 11 AEROSMITH/Pink - - - 20 BEN FOLDS FiVE/MBrick AEROSMITH/Pink
17 17 18 18 ALANIS MORISSETTE/Iromc - - 11 SPICE GIRLS/Too Much 19 20 19 18 PAULA COLEMMere Have All. ALLURE/ANl Gred Out
- - 17 MARK MORRISON/Retum Of The Mack - - B 11 JANANear Me 15 15 16 18 JEWEL/You Were Meant. PAULA COLEA Don't Want To Wait
- - 13 16 WILL SMITHGettin' Jggy Wit |t - - 10 ERIC CLAPTONMy Father's Eves 16 16 14 18 TONI BRAXTONYou're Makin' Me... VERVE/Bitter Sweet
14 14 19 16 NO DOUBT/Don't Speak - - - 10 MARCY PLAYGROUND/Sex And Candy - - - 18 ALANIS MORISSETTE/AIl | Really Want GREEN DAY/Time Of Your Life
2D 20 19 16 ROBYNDo You Know (What.) 18 17 21 9 JIMMY RAY/Are You Jimmy Ray? 16 15 19 16 EN VOGUEDont Let Go (Love) ROBYN/Do You Really
2 2 16 15 VERVE/MBitter Sweet.. oo §  MAOONNA/Frozen 15 22 18 16 JONNY LANGMissing Your Love PAULA COLEMe
- - 6 15 MARCY PLAYGROUND/Sex And Candy 17 18 12 5 GREEN DAY/Time Of Your Life.. 17 18 17 16 WALLFLOWERS/One Headlight BOYZ Il MEN/4 Seasons Of
77 11 13 NATALIE IMBRUGLIA/Tom - - - - SHE MOVESAtS Your Love - - 16 16 SAVAGE GARDENA Want You BOYZ Il MEN/A Song For Mama
42 42 28 13 LEANN RIMESHow Do | Live - 14 MADONNAFrozen CHUMBAWAMBA/Tubthumping
12 12 - 13 NATALIE MERCHANT/Wonder - 11 8 CHUMBAWAMBA/Amnesia MADONNA/Frozen
S - 2412 LFoolish Games -~ 7 MARCY PLAYGROUND/Sex And Candy
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MARKET 44 ]
P WEZB/New Orleans LA WKSE/Buffalo [ WKSS/Hartford M WRVW/Nashville it WKSL/Memghis
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S Larson . 0'Neil/Universal Jones/McGowan Peace Taylor/Cole
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/THLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW IW W LW TW IW 2W LN TW W 2W LW TW W 2W LW TW
39 41 38 45 CHUMBAWAMBA/Tubthumping 41 59 61 56 JANET/Together Again 60 69 €8 67 CELINE DIONMy Heart Will Go On 29 43 55 55 MATCHBOX 20/3am 65 68 75 73 CELINE DIONMy Heart Will Go Or
39 47 44 43 CELINE DIONMy Heart Will Go On 53 57 59 56 CELINE DION/My Heart Will Go On 38 58 €7 67 JANET/Together Again 41 52 54 54 SAVAGE GARDEN/Truly Madly Deeply 71 69 69 71 USHERou Make Me Wanna.
41 38 40 43 MATCHBOX 20/3am 44 55 56 56 WILL SMITH/Gettin' Jiggy Wit It 70 65 64 65 SAVAGE GARDEN/Truly Madly Deeply 46 42 51 54 PAULA COLEN Don't Want To War 48 45 4B 68 JANET/Together Agam
41 40. 39 43 BACKSTREET BOYS/As Long As You.. 54 57 60 55 SAVAGE GARDEN/Truly Madly Deeply 5B 63 66 65 USHER/You Make Me Wanna. 33 46 55 53 CELINE DIONMy Heart Will Go On 74 66 62 67 BACKSTREET BOYS/As Long As You.
41 39 40 4D SAVAGE GARDEN/Truly Madly Deeply 52 54 61 54 MATCHBOX 20/3am 39 57 65 59 BACKSTREET BOYS/As Lang As You. 34 34 34 43 LISALOEBA Do 72 71 69 67 SAVAGE GARDEN/Truly Madly Deeply
30 30 34 40 JANET/Together Again 23 45 54 54 NU FLAVORMeaven 37 38 48 50 KCI & JOJO/AN My Lie 42 51 53 42 TONIC/f You Could Cindy.. 48 69 6B 66 NU FLAVOR/MHeaven
41 37 39 40 SMASH MOUTHWalkin' On The Sun 16 30 35 49 BOYZ I} MEN/4 Seasons Of.. 20 25 43 49 SOMETHIN' FOR../My Love Is The Shbh! 45 35 36 36 ROBYN/Show Me Love 65 61 60 62 MATCHBOX 20v3am
31 31 31 32 BRYAN ADAMS/Back To You 32 49 51 45 ROBYN/Show Me Love 15 39 45 49 WILL SMITH/Gettin' Jggy Wit It 55 41 32 36 SMASH MOUTHMWalkn' On The Sun 44 48 44 50 KOl & JOJO/AI My Life
31 33 31 32 THIRD EYE BLINDMows it Going To Be 26 35 37 44 KCl & JOJOAI My Life 42 44 42 45 INOJALove You Down 30 32 34 35 BACKSTREET BOYS/As Long As You... 46 65 71 50 SMASH MOUTHMWalken' On The Sun
3t 29 31 32 UISA LOEBA Do 52 55 59 42 USHERNou Make Me Wanna .. 55 65 54 45 ALLURE/AI Cned Out 29 28 31 33 GREEN DAY/Time Of Your Life.. 32 36 39 46 JIMMY RAY/Are You Jimmy Ray?
28 30 30 32 LOREENA MCKENNITT/The Mummers’ Dance 49 43 40 42 INOJLove You Down 40 40 42 43 ROBYN/Show Me Love 25 29 31 32 SARAH MCLACHLAN/Sweet Surrender 70 48 47 46 ROBYN/Show Me Love
25 23 28 32 SARAH MCLACHLAN/Sweet Surrender 41 29 32 36 98 OEGREESAnvisible Man 35 36 40 42 MATCHBOX 20/3am 39 40 29 31 MATCHBOX 20/Push 44 45 44 45 BOYZ Il MEN/ Seasons Of .
24 24 29 31 GREEN DAY/Time Of Your Life. 21 19 19 34 SOMETHIN' FOR./My Love Is The Shhh! 48 48 43 41 NOTORIOUS B.L.G/Mo Money Mo Problems 25 28 34 30 BLESSID UNIONAght In Your Eyes 48 48 46 45 WILL SMITHGettin' Jiggy Wit it
15 14 21 30 BEN FOLDS FIVE/Brick - 5 26 32 DIANA KNG/ Say A Litte... 40 42 47 41 N SYNCA Want You Back - - 18 27 ERIC CLAPTONMy Fathers Eyes 31 37 46 45 UNCLE SAM/ Don't Ever Want
29 30 32 30 BILLEE MYERS/Kiss The Rain 37 29 32 31 NOTORIOUS B..G/Mo Money Mo Problems 67 4B 41 39 SMASH MOUTHMaikin' On The Sun 8 20 24 27 JMMY RAY/Are You Jimmy Ray? - 5 33 45 PAULA COLE/ Don't Want To War
29 29 31 30 ROBYN/Show Me Love 37 38 32 31 BACKSTREET BOYS/As Long As You... 27 28 27 39 PAULA COLEA Don't Want To Wait 11 18 23 26 BILLIE MYERSKiss The Rain 38 39 40 45 °N SYNG/A Want You Back
22 23 26 26 JIMMY RAY/Are You Jimmy Ray? 47 40 40 30 SMASH MOUTHMWalkin' On The Sun 44 36 35 39 MAICHBOX 20/Push 24 27 24 25 MEREDITH BROOKSWhat Would Happen 47 48 47 42 CHUMBAWAMBA/Tubthumping
13 14 18 25 SHANIA TWAINYou're Stll The One 24 23 26 28 N-TRANCEDa Ya Think I'm Sexy 22 34 42 38 SPICE GIRLS/Too Much 24 25 24 23 CHANTAL KREVIAZUK/Surrounded 36 40 40 40 ALL SAINTS/ Know Where It's At
21 24 26 24 BLESSID UNIONAight In Your Eyes 23 25 23 26 ALL SAINTS/ Know Where Its At 41 39 36 38 ROBYNDo You Know (What.) 11 15 18 21 BEN FOLDS FIVE/Brick - 36 33 34 THIRD EVE BLINDMows It Gong To Be
10 13 13 21 JONNY LANGMissing Your Love 24 22 28 26 ALEXIANumber 1 36 31 38 37 TONIG/f You Could Only... 47 32 24 19 SUGAR RAY/Fly - - 29 29 BACKSTREET BOYS/Everybody.
23 24 25 19 MEREDITH BROOKS/MWhat Would Happen - 16 24 25 BARENAKED LADIESMWhen I Fall 30 30 33 33 ALL SAINTS/I Know Where It's At 35 34 27 18 SISTER HAZEL/AI For You 27 29 28 28 MATCHBOX 2/Push
- - 8 16 EDWIN MCCAINII Be - 18 23 25 TUESDAYSMs Up To You 39 33 32 33 BOYZ Il MEN4 Seasons Of . 53 37 19 18 CHUMBAWAMBA/Tubthumping - - - 26 CHUMBAWAMBA/Amnesia
12 13 14 13 SPICE GIRLS/Too Much 38 32 31 24 MATCHBOX 20/Push 68 45 39 31 LEANN RIMESHow Do | Live 20 20 19 17 DUNCAN SHEIK/Barely Breathing - 1 13 25 USHERMice & Slow
23 22 21 13 FIONA APPLE/Criminal 2t 21 19 22 UNCLE SAM/ Don't Ever Want. . 40 27 24 28 NU FLAVORMHeaven 22 20 15 16 ALL SAINTSA Know Where its Al - - - 20 AQUATTum Back Time
- - - 12 NATALIE IMBRUGLIA/Torn - 17 21 22 BACKSTREET BOVS/Everybody... 19 21 18 24 MASEfeel So Good 20 20 20 16 SHAWN COLVIN/Sunny Came Home - - - 18 HANSON/Weird
- 3 10 12 AEROSMITH/Pink - 14 23 22 PAULA COLEA Don't Want To Wait 10 15 16 18 UNCLE SAM/ Don't Ever Want .. 18 20 18 16 ROBYNDo You Know (What.) 38 48 46 13 MASEFeel So Good
28 28 31 12 ELTON JOHN/Something About. | 29 20 22 21 TONICAt You Coukl Only. - - - 18 MADONNAfFrozen 19 18 19 16 JEWELFoosh Games -2 13 12 DIANAKING/t Say A Little.
34 30 20 12 SUGAR RAY/Fly 20 23 23 21 N SYNC/ Want You Back - 8 14 17 BACKSTREET BOYS/Everybody... 13 14 14 14 THIRD EYE BLINDMows It Going To Be 69 44 15 11 INOJLove You Down
11 - 12 12 PAULA COLEMWhere Have All.. 29 24 20 20 LL. COOL JPhenomenon - 15 18 16 AQUA/Tum Back Time 12 15 15 14 LOREENA MCKENNITT/The Mummers’ Dance 44 47 42 10 ALLURE/AD Cried Out
13 12 13 12 LA BOUCHE/Sweet Dreams 14 13 14 20 PUFF DADDY & FAMILY/Been Around... 15 15 10 12 THIRD EYE BLINDMowsS It Going To Be 19 20 17 14 WALLFLOWERS/One Headlight - - - 10 MADONNAfFrozen
13 14 15 12 HANSONMmm Bop - - 9 19 SPICE GIRLS/Too Much 6 11 10 12 BQYZ Il MENA Song For Mama 32 25 18 14 THIRD EYE BUND/Sem+-Charmed Life - 1 18 6 SPICE GIRLS/Too Much
12 12 11 12 OMCMHow Bizarre - - - 19 NATALIE IMBRUGLIA/Tom 5 16 15 12 EDWIN MCCAINAN Be 14 14 18 13 AEROSMITH/Pink 3 6 6 3 LOREENA MCKENNITT/The Mummers' Dance
12 12 11 12 SISTER HAZEL/AI For You - - - 18 JOEE/Angel 17 15 11 11 AEROSMITH/Pink - - - 13 MADONNAfFrozen - - - - NATALIE IMBRUGLIA/Tom
12 13 13 12 NO MERCYMWhere Do You Go - - 6 16 ALLURE/Last Chance - - 5 10 DAKOTA MOON/A Promise | Make 15 17 17 13 JANET/Together Again
16 20 14 11 ALANA DAVIS/32 Flavors 14 13 11 15 THIRD EYE BLIND/Semi-Charmed Life 19 17 13 10 LUTRICIA MCNEAL/AINt That Just. - 11 - 13 EN VOGUEDon' Let Go (Love)
- - 6 11 VERVE/Bitter Sweet. 41 34 32 14 LISALOEBI Do 5 8 8 9 KAVSay Youll Stay - - - 12 CARDIGANS/Lovefool
12 12 12 11 THIRD EYE BLIND/Semi-Charmed Life 59 46 26 14 ROCKELL/In A Dream 5 9 8 9 BILLIE MYERS/Kiss The Rain 10 11 13 11 BACKSTREET BOYS/Quit Playng..
- 10 11 11 WALLFLOWERS/One Headhght 16 14 15 14 OMGMHow Buzarre - - - B DESTINYS CHILDMo, No. No < 12 12 11 OMCMHow Buzarre
11 11 - 11 DONNA LEWIS/ Love You Always. 15 16 13 14 MARK MORRISON/Retum Of The Mack - - 5 7 PAULA COLEMe 12 12 13 11 DONNA LEWIS/I Love You Always..
17 12 14 11 AMY GRANT/Takes A Lttle Time 14 20 18 13 BOYZ Il MEN/A Song For Mama 6 9 5 7 LOREENA MCKENNITT/The Mummers' Dance - = - 11 JOHN MELLENCAMP/Just Anather Day
MUARKET #48 0 MARKET #50
() /BQRET )
” m WPXY/Rachester, N WDCG/Raleigh KHF{/Austin WAPE/Jacksonville 7 WDJX/Louisville
(716) 239-7440 (919) 871-1051 [l (512) 474-9233 il (904) 642-1055 (502) 589-4800
THE # 1 HIT MUSIC STATION Ingram/Rice Taylor/Edge ey Kelly/Basenberg Thomas/Mann Matthews:Rite
|
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3IW W W TW IW 2W LW TW IW 2w W TW W 2W LW TW 3W 2W LW TW
57 61 61 62 CELINE DIONMy Heart Will Ge On 59 56 56 58 MATCHBOX 20/3am 70 7G 72 72 NOTORIOUS BJ G/Moe Money Mo Problems 57 53 66 65 CELINE DIONMy Heart Will Go On 72 72 77 73 (ELINE DIONMy Heart Will Go 9n
58 58 59 59 BACKSTREET BOYS/As Long As You.. 52 51 52 53 MARCY PLAYGROUNO/Sex And Candy 7t 74 72 71 SAVAGE GARDEN/Truly Madly Deeply 32 3t 50 61 LOS UMBRELLOS/No Tengo Dinero 58 69 71 71 SAVAGE GARDEN/Truly Madly Ceegly
42 46 53 58 SAVAGE GARCEN/Truly Madly Deeply 51 52 41 52 SMASH MOUTHMWalkin' On The Sun 43 42 52 71 MATCHBOX 20/3am 64 61 59 59 BACKSTREET BOYS/As Long As You. 70 71 71 70 BACKSTREET BOYS/As Long As You.
43 54 53 53 PAULA COLE/ Oon't Want To Wait 57 57 36 51 SEVEN MARY THREE/Lucky 72 71 69 70 USHER/ou Make Me Wanna... 37 44 61 58 MATCHBOX 20/3am 40 65 71 70 MATCHBOX 20/3am
52 49 50 48 ROBYN/Show Me Love 36 36 52 49 VERVE/Bitter Sweet . - 43 72 7D 70 CELINE CIONMy Heart Will Go On 61 63 61 57 SAVAGE GARDEN/Truly Madly Deeply 72 72 68 65 USHER/You Make Me Wanna
28 28 41 46 SISTER HAZEL/AN For You 50 51 48 48 EDWIN MCCAINI Be 43 42 44 43 JANET/Together Agan 57 56 56 57 ROBYN/Show Me Love 44 41 40 60 BOYZ Il MEN/A Song For Mama
59 53 50 41 SUGAR RAY/Fly 34 38 45 46 CORNERSHOP/Bnmful Of Asha 20 20 27 42 N SYNGA Want You Back 61 59 60 52 SMASH MOUTHMalkin' On The Sun 29 39 40 45 °N SYNGA Want You Back
59 57 49 41 CHUMBAWAMBA/Tubthumping 37 34 46 45 LOREENA MCKENNITT/The Mummers Dance 16 37 31 42 UNCLE SAM/I Don't Ever Want... 64 55 55 41 INOJLove You Down - 43 42 44 AQUA/Tum Back Time
52 53 40 41 LEANN RIMESHow Do) inve 30 33 45 43 EVERCLEAR/Everything To.. 40 40 41 42 JIMMY RAY/Are You Jimmy Ray? 37 36 39 39 MEREDITH BROOKSA¥hat Would Happen 44 39 40 42 SPICE GIRLS/Too Much
38 36 37 38 SMASH MOUTHMalkin' On The Sun 46 46 40 35 BEN FOLDS FIVE/Brick 72 70 61 41 BACKSTREET BOYS/As Long As You... 19 23 32 35 AEROSMITH/Pink 44 43 42 41 THIRD EYE BUND/How's It Goirg) "o Be
37 36 37 37 ELTON JOHN/Something About. 57 56 48 35 CHUMBAWAMBA/Tubthumping 34 42 42 39 BOYZ Il MEN/A Song For Mama - - 16 32 LOREENA MCKENNITT/The Mummers' Dance 18 17 16 40 WILL SMITH/Gettn' Jiggy Wit i
31 31 37 36 MATCHBOX 20/Push 36 37 35 34 SARAH MCLACHLAN/Sweet Surrender 46 43 46 39 INOJLove You Down - - - 30 AMY GRANT/Takes A Little Time 42 38 41 39 NU FLAVOR/MHeaven
33 35 38 36 BILLIE MYERS/Kiss The Ran 13 14 20 33 TOAD THE WET./Whatever | Fear 39 33 37 36 SUGAR RAYFYy 32 30 3t 29 BILLIE MYERS/Kiss The Rain 49 18 16 31 SOMETHIN' FOR.My Love Is Me Shhh!
- 26 35 36 'NSYNGA Want You Back 20 23 26 28 311/Beautrful Disaster 21 18 25 32 K-Cl & JOJO/Al My Life 39 39 37 28 LISA LOEB/ Do - - - 29 ROBYNDo You Really..
31 36 36 35 MATCHBOX 20/3am - - 20 24 DUNCAN SHEIKMishtul Thinking - - 6 32 NATALIE IMBRUGLIA/Tom 25 25 24 26 SPICE GIRLS/Too Much 12 8 8 28 LSGMy Body
21 21 30 34 CELINE DION/To Love You More 17 23 23 23 NAKED/Raining On The Sky 29 32 34 32 LEANN RIMESHow Do | Live - - - 25 SUGAR RAYFY 71 28 23 26 SMASH MOUTHMWalkin' On The: Sun
28 30 33 33 THIRD EYE BLINC/Semi-Charmed Life - - 23 23 NATALIE IMBRUGLIA/Tom 33 33 29 29 PUFF DADDY./'Il Be Missing You 28 21 26 23 JIMMY RAY/Are You Jmmy Ray? 45 38 43 25 BILLIE MYERS/Kiss The Ramn
- 5 28 31 NATAUE IMBRUGLIA/Torm 15 14 22 22 OUR LADY PEACECIumsy 27 25 27 28 MASEfFeel So Good 31 28 25 22 SARAH MCLACHLAN/Sweet Surrender 30 27 22 24 ROBYN/Show Me Love
28 28 28 30 JANET/Together Agamn 21 22 20 20 SUGAR RAY/Fly 16 29 26 27 OMG/How Bizarre 24 24 23 20 THIRD EYE BLINDMow's It Going To Be 30 25 22 22 CHUMBAWAMBA/Tubthumpinyy
27 29 28 28 NOTORIOUS BIG/Mo Money Mo Problems 15 16 19 20 FAR TOO JONES/As Good As You 28 27 27 27 WALLFLOWERS/One Headlight - - 17 20 ‘N SYNGA Want You Back 39 34 33 20 JIMMY RAY/Are You Jimmy Ray?
22 23 28 25 ROBYNDo You Know (What.) 26 23 17 19 TOAD THE WET./Crazy Life 41 44 36 26 SOMETHIN' FOR../My Love Is The Shhh! - 12 17 17 SHANIA TWAINYou're Still The One 73 31 22 20 JANET/Together Again
28 28 28 25 BACKSTREET BOYS/Quit Playing... 18 18 15 18 TONICA You Could Only.. 18 27 28 25 SHAWN COLVIN/Sunny Came Home - 10 18 17 AQUA/Tum Back Time - - - 2D MADONNAfrozen
31 36 37 20 JIMMY RAY/Are You Jimmy Ray? 10 15 16 17 MATCHBOX 20/Push 17 22 26 24 MARK MORRISONRetum Of The Mack 17 23 16 17 GREEN OAY/Time Of Your Life. 9 25 21 19 ALL SAINTSA Know Where Its At
- - 15 20 ERIC CLAPTONMy Father's Eyes 15 14 15 17 BARENAKED LADIES/Brian Wilson 20 19 26 22 EN VOGUEDon't Let Go (Love) 13 18 17 15 ALL SAINTS/ Know Where [ts At 14 17 1B 18 JONNY LANG/Missing Your Lave
12 16 14 20 WILL SMITH/Gettin' Jiggy Wit It 25 20 23 16 PAULA COLEMe - 19 21 21 CHUMBAWAMBA/Amnesia - - = 11 ERIC CLAPTONMy Father's Eyes 19 16 17 17 MASEfee! So Good
12 18 23 19 GREEN DAY/Time Of Your Life... - 12 11 15 MONOAfe In Mono 10 17 11 20 BACKSTREET BOYS/Quit Playing... 12 22 21 17 VERVE/Bitter Sweet..
- - - 18 TUESDAYSAts Up To You 10 12 11 14 THIRO EYE BLIND/Semi-Charmed Life 33 32 26 19 SPICE GIRLS/Too Much 9 8 7 17 UNCLE SAMA Don't Ever Wand .
15 14 15 17 INOJLove You Down 11 - - 13 VERVE PIPE/The Freshmen - - - 19 AQUATum Back Time - - - 15 ERIC CLAPTONMYy Fathers Eves
18 18 17 15 SHANIA TWAINYou're Still The One 21 17 14 13 LISA LOEB/ Do - *7 19 18 WILL SMITH/Gettin' Jiggy Wit 1t 14 14 11 15 LOREENA MCKENNITT/The Mummers' Dance
119 8 14 AFROSMITH/Pink 10 11 11 12 WALLFLOWERS/One Headlight - - - 12 BILLIE MYERS/Kiss The Rain 13 18 20 14 AEROSMITHPink
7 7 8 14 THIRD EVE BLINOMow's it Going To Be - - 10 12 BARENAKED LADIES/The Old Apartment 7 17 15 11 MATCHBOX 20/Push - - 7 14 MARCY PLAYGROUND/Sex Aod Candy
- - - 13 SPICE GIALS/Too Much - 1t 11 11 SUBLIMEAWhat | Got - - - 10 USHERMice & Slow 13 14 10 14 EDWIN MCCAINTH Be
- - 11 10 K-Cl & JOJO/AIl My Life 18 19 11 11 INDIGO GIRLS/Shame On You 39 41 20 7 ALL SAINTSA Know Where It Al 12 14 12 14 GARY BARLOW/Superhero
7 7 10 8 BLESSID UNIONLight in Your Eyes 16 14 10 10 PAULA COLEA Dont Want To Wait 13 13 12 14 LUTRICIA MCNEAL/AIn't That Just..
10 12 11 8 LOREENA MCKENNITT/The Mummers’ Dance 17 18 11 10 SISTER HAZEL/AIl For You 11 33 33 13 GREEN DAY/Time Of Your Life ..
27 1t 14 7 ALL SAINTSA Know Where It At - - 10 10 SARAH MCLACHLAN/Building A Mystery - - 6 12 NATALIE IMBRUGLIA/Tom
- - 6 6 PAULACOLEMe - - - 10 FIONA APPLE/Criminal -5 12 11 DAKOTA MOONA Promise | Bake
5 5 8 & SISTER HAZELHappy 8 12 6 9 THIRD EYE BLINDHow' i Going To Be 9 8 7 11 KOC)& JOJO/AN My Life
6 5 5 & PUFF DADDY & FAMILY/Been Around... - - - 8 ERIC CLAPTONMy Fathers Eyes 10 11 11 11 JANAMNear Me
- - - - BEN FOLDS FIVE/Brick 34 34 2B 6 GREEN DAY/Time Of Your Life... - § 7 11 TONICOpen Up Your Eyes
KJY0/Oklahoma City WGTZ/Dayton IWRVQ/Richmond -~ WFLY/Albany, NY £ WFBC/Graenville, SC
(405) 840-5271 (937) 294-5858 (804) 576-3200 m (518) 786-6600 m (864) 271-9200
McCoy/Barreda Luczak/Steele IMcKay T TR TR Oty T St e Dawes/Williams Wagman/J. Love
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW 2W W TW 3W 2W W TW W W W TW IW 2W LW TW AW 2W LW TW
71 70 70 71 SMASH MOUTHWalkin' On The Sun 68 73 69 69 CELINE DIONMy Heart Wik Go On 63 67 69 69 CELINE DIONMy Heart Wil Go On 27 27 27 62 JANET/Together Again 48 52 55 54 ALLURE/A Cried Out
39 37 52 71 USHERNou Make Me Wanna... 70 69 71 68 SAVAGE GARDEN/Truly Madly Deeply 69 67 70 69 SAVAGE GARDEN/Truly Madly Deeply 60 62 62 62 SAVAGE GARDEN/Truly Madly Deeply 41 40 40 53 EDWIN MCCAINTH Be
70 70 69 70 MATCHBOX 20/3am 47 65 69 66 MATCHBOX 20/3am 64 65 66 63 MATCHBOX 20/3am 62 58 58 61 BACKSTREET BOYS/As Long As You.. 30 36 53 52 CELINE DIONMy Heart Will 5o On
69 70 71 70 CELNE DIONMy Heart Wil Go On 47 43 60 62 ALLURE/AN Cried Out 60 52 47 60 JANET/Together Again 61 61 61 61 SMASH MOUTHWaikn' On The Sun 41 42 41 51 MAICHBOX 20/3am
45 71 71 70 BACKSTREET BOYS/As Long As You... 48 58 46 62 BACKSTREET BOYS/As Long As You... 51 53 50 59 USHER/You Make Me Wanna . 22 60 60 60 MATCHBOX 20/3am 42 39 37 50 SAVAGE GARDEN/Truly Mady Deeply
71 70 71 69 SAVAGE GARDEN/Truly Madly Deeply 43 42 43 61 MEREDITH BROOKS/What Would Happen 45 48 54 51 TONICAT You Couid Only.. 62 62 62 60 CELINE DIONMy Heart Will Go On 53 54 56 41 USHERNou Make Me Wanea..
27 34 31 57 JANET/Together Again 44 42 44 60 LISA LOEB Do 67 63 63 50 ALLURE/AN Cried Out 57 59 59 60 ROBYN/Show Me Love 51 54 45 40 CHUMBAWAMBA/Tubthumping
20 19 25 34 THIRD EYE BLINDMow's i Going To Be 45 46 42 50 BILLIE MYERS/Kss The Rain 43 44 36 49 WILL SMITH/Gettin' Jiggy Wit [t 12 10 10 28 K-Ci & JOKVAN My Like 39 37 37 39 BACKSTREET BOYS/As Long As You.
29 25 22 30 AERDSMITH/Pink 61 67 66 50 BLESSID UNION/Light In Your Eyes 28 47 49 49 JEWELFoolish Games 11 27 27 28 ALL SAINTS/A Know Where Its At 3B 48 54 37 BOYZ Il MEN4 Seasons Of.
19 26 30 29 JIMMY RAY/Are You Jimmy Ray? 66 68 66 47 ROBYN/Show Me Love 49 47 47 48 ROBYN/Show Me Love 10 20 20 28 WILL SMITH/Getiin' Jiggy Wit It §1 54 56 37 NOJLove You Down
25 28 30 28 BILLIE MYERS/Kiss The Rain 43 45 42 45 INOJLove You Down 51 49 49 48 MATCHBOX 20/Push 29 27 27 27 JIMMY RAY/Are You Jimmy Ray? 41 38 40 36 ROBYN/Show Me Love
- 29 30 28 NATALIE IMBRUGLIA/Torn 63 45 41 45 SMASH MOUTHMWalkin' On The Sun 44 46 44 47 LISA LOEBI Do 12 11 11 27 SPICE GIRLS/Too Much 36 41 40 36 THIRD EYE BLIND/Mows it Going To Be
31 26 26 28 GREEN DAY/Time Of Your Life... 22 43 43 45 SPICE GIRLS/Too Much 46 49 48 46 BACKSTREET BOYS/As Long As You.. 27 25 25 27 GREEN DAY/Time Of Your Life... 24 25 22 33 UNCLE SAMA Don't Ever Wani..
23 28 30 27 BLESSID UNION/Light tn Your Eyes 64 67 46 45 CHUMBAWAMBA/Tubthumping 37 52 60 45 SISTER HAZEL/All For You 9 7 7 27 LOREENA MCKENNITT/The Mummers' Dance 22 22 25 33 BOYZ Il MENA Song For Mama
24 21 27 27 INGJ/Love You Down - 33 39 45 N SYNGI Want You Back 45 46 42 44 K-Cl & JOJO/AI My Life 60 60 60 26 USHERNou Make Me Wanna... , 23 - - 32 NUFLAVORMeaven
19 24 26 24 LOREENA MCKENNITT/The Mummers' Dance 28 44 42 44 JIMMY RAY/Are You Jimry Ray? 33 43 44 43 N SYNGA Want You Back 12 13 13 25 N SYNGA Want You Back - 25 30 29 BILLIE MYERS/Kiss The Rain
12 17 25 24 SISTER HAZEL/Happy 46 25 40 44 IMANI COPPOLAAegend Of A Cowgirl 41 46 40 40 SMASH MOUTHMWalkin' On The Sun 14 14 14 25 UNCLE SAM/ Don't Ever Want .. - - 14 28 ERIC CLAPTONMy Father's Eyes
32 71 70 23 ELTON JOHN/Something About... 28 29 41 43 THIRD EYE BLIND/MHows 1t Going To Be 22 39 41 40 BILLIE MYERS/Kiss The Rain 28 24 24 25 AERDSMITH/Pink 55 41 40 28 SMASH MOUTHMWalkin' On The Sun
7 11 21 23 ALL SAINTSA Know Where It's Al 30 28 28 41 LOREENA MCKENNITT/The Mummers' Dance 38 41 43 39 NU FLAVOR/MHeaven 23 26 26 25 THIAD EYE ELIND/MHow' R Going To Be 21 17 17 27 AEROSMITHPink
7 7 10 23 SPICE GIALS/Top Much - - 24 40 AQUA/Tum Back Time - - 23 39 TUESDAYSAts Up To You - 12 12 24 NATALIE IMBRUGLIA/Tom - - 22 26 SHANIA TWAINYou're Stir'The One
12 11 11 18 VERVEMBitter Sweet... 39 29 26 34 ALL SAINTSA Know Where Its Al 39 40 40 36 SPICE GIRLS/Too Much 12 11 11 24  SHANIA TWAINou're Stil The One 20 16 19 26 GREEN DAY/Time Of Your Life.
21 29 23 16 LISALOEBA Do 33 28 28 34 LUTRICIA MCNEALAINY That Just.. 41 44 42 35 NOTORIOUS B..G/Mo Money Mo Problems 8 23 23 24 BILLIE MYERSKiss The Rain 20 24 21 26 THIAD EYE BLIND/Semi-Charmed Lite
18 13 13 14 OLWENou're Not Alone 38 28 31 32 SARAH MCLACHLAN/Sweet Susrender - 23 33 33 GREEN DAY/Time Of Your Life.. 11 12 12 23 BOYZ Il MEN/A Song For Mama 31 29 27 25 MEREDITH BROOKSMWhat Would Happen
8 12 12 14 'N SYNG/ Want You Back 20 19 23 30 BEN FOLDS FIVEBrick 27 28 29 31 ALL SAINTSA Know Where it's At 25 27 27 17 LEANN RIMESHow Do | Live 28 22 25 25 JANET/Together Again
- - - 14 CHUMBAWAMBA/Amnesia 38 41 62 29 SUGAR RAYRy 29 30 32 30 SOMETHIN' FOR../My Love Is The Shhh! 25 23 23 17 MEREDITH BROOKSWhat Would Happen 22 24 23 24 SISTER HAZEL/AI For You
- - 5 13 DAKOTA MOON/A Promise | Make 31 24 26 27 ALANA DAVIS/32 Favors 24 22 29 29 MASEFeel So Good 60 20 20 17 CHUMBAWAMBA/Tubthumping 16 10 12 23 WILL SMITH/Getti" Jiggy #Vit It
- - 5 13 LUTRICIA MCNEAL/AIn't That Just.. - 15 23 26 MASEfFee) So Good - - 16 28 JIMMY RAY/Are You Jimmy Ray? 17 17 17 17 SUGAR RAYFy 36 25 21 23 MATCHBOX 20/Push
- - - 13 MADONNAFrozen - 21 23 26 MARCY PLAYGROUND/Sex And Candy 24 25 24 26 HANSONWeird 15 17 17 17 MARIAH CAREYMoney 38 41 38 23 FIONA APPLE/Criminal
7 7 7 11 KGl & JOJO/AN My Life - - - 25 WILL SMITH/Gettn" Jiggy Wit It - - 10 19 USHERMice & Slow 17 16 16 17 THIAD EYE BLIND/Sem+-Chamed Lie 40 40 29 22 BLESSID UNIONLight In Your Eyes
§ 7 10 11 BEN FOLDS AVEMBrick 39 38 40 24 GREEN DAY/Time Of Your Life. - - - 14 MADONNAfFrozen - - - 16 DAKOTA MOONA Promise | Make 21 24 24 22 PAULA COLEN Don't Want To Wait
3 12 13 9 BOYZ I MEN/A Song For Mama 17 16 21 24 DUNCAN SHEIK/Barely Breathing - - - 7 DRUHILLS Steps 17 18 18 16 PUF DADDY./'H Be Missing You - 27 26 21 LOREENA MCKENNITT/Te Mummers' Dance
7 7 7 7 WILL SMITH/Gettin' Jiggy Wit It - - - 23 BOYZIt MEN/A Seng For Mama - - - - BACOKLYN BOUNCE/Get Ready To Bounce 15 18 18 16 SISTER HAZEL/AIl For You 28 24 27 20 SUGAR RAYFy
- 5 7 7 CORNERSHOP/Brimtul Of Asha 14 18 1B 23 SISTER HAZEL/AN For You - - - - LDREENA MCKENNITT/The Mummers' Dance - 12 12 15 AQUA/Tum Back Time 25 22 27 20 TONICM You Could Only.
- 5 7 7 JONNY LANGMissing Your Love 23 - 17 23 USHERNou Make Me Wanna.. 13 11 11 15 GARY BARLOW/Superhero 19 22 20 19 PUFF OADDY../Tl Be Misang You
5 7 7 7 SHANIA TWAINYou're Stil The One - 20 25 22 K-CI & JOJO/AN My Life - 11 11 15 SERMON, MURRAY./Rapper's Delight 13 12 14 17 MASEFeel So Good
7 7 7 T PUFFDADDY & FAMILY/Been Around... - - - 21 NATALIE IMBRUGLIA/Tom 14 15 15 15 MIGHTY MIGHTY../The Impression. - 17 17 17 SUBLIMEWhat | Got
7 7 7 T SARAH MCLACHLAN/Sweet Surrender 42 24 18 21 TONICAf You Could Only. 14 16 16 14 PAULA COLEA Don't Want To Wart 22 22 18 17 JEWELFoolish Games
- 5 7 7 AQUATum Back Time 16 17 17 19 THIRO EYE BLIND/Sem+-Charmed Life 13 15 15 13 NOTORIOUS B..GMo Money Mo Problems 22 17 16 17 CRAVIN' MELON/Sweet Ta
- - - 5 MARCY PLAYGROUND/Sex And Candy 17 14 21 18 WALLFLOWERS/One Headlight - - - 13 ALLURE/AN Cred Out 17 17 17 17 WALLFLOWERS/One Headlight
S § PAULA COLEMe 12 27 34 16  MATCHBOX 20/Push 13 15 15 12 JEWELFoolish Games 12 16 16 16 MARCY PLAYGROUNO/Sex And Candy
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» CHR/RHYTHMIC TOP 50

——————— BREAKERS.
FEBRUARY 20, 1998
SYLK-E. FYNE f/CHILL
Romeo And Juliet (Grand Jury/RCA)
sk — TOTAL TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
W W W ™ ARTISTTITLE LABEL(S} ™w Lw 2w w STATIONS/ADDS 684 /282 24 /ﬁ
11 @  K-Cl &JOJO All My Life (MCA) 2720 2592 2610 2518  47/0 MARY J. BLIGE
> 2 2 @ USHER Nice & Slow (LaFace/Arista) 2576 2369 2416 2219 481 Souan Da\;s (MCA)
14 6 3 0 BRIAN MCKNIGHT Anytime (MerCUf}/) 2102 1788 1459 1002 4310 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
s s 4 @ UNCLE SAM | Don't Ever Want To See You.. (Stonecreek/Epic) 1791 1741 1860 1866 431 6307208 26/3 D
5 7 s @ CELINE DION My Heart Will Go On (550 Music) 1752 1578 1365 985 311 MISSY “MISDEMEANOR” ELLIOTT
i o n @ DESTINY'S CHILD No, No, No (Grass Roots/Columbia) 1452 1249 1262 1123 a5 Beep Me 911 (EastWest/FEG)
7 1 12 @  K.P. & ENVY! Swing My Way (EastWest/EEG) 1399 1162 1056 967 425 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
s 1w o €@ BOYZII MEN A Song For Mama (Motown) 1379 1362 1247 1243 3600 506/37 25/2 ®
a4 4 6 o LSG My Body (EastWest/EEG) 1371 1547 1713 1862 32/0
5 5 7 10 USHER You Make Me Wanna... (LaFace/Arista) 1358 1523 1653 1766 35/0
& 8 9 11 WILL SMITH Gettin’ Jiggy Wit It (Columbia) 1188 1283 1316 1326 29/0 MOST ADDED -
71 w12 JANET Together Again (Virgin) 1106 1260 1229 1361 261 Sl ADDS
9 17 15 &  TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atlantic) 1061 973 817 822 312 MONTELL JORDAN Let's Rjde (Def Jam/RAL/Mercury) 28
2 o v @  MASE{TOTAL What You Want (Bad Boy/Arista) 1056 913 818 735 3872 g‘ggfﬁg‘ $f°zeF;‘ (f(’ax”ct"/MWB)Rc ' ‘g
o e @  MARIAH CAREY /BONE THUGS... Breakdown (Columbia) 1035 985 899 787 3an | guuyoloredsWienin iy o 8
w 2t 15 @ QUEEN PEN All My Love (Lil’ Man/interscope) 1011 917 800 846 31/0 JANET | Get Lonely (Virgin) 7
w 2 x @ SWVRain (RCA) 1004 850 755 606 3755 LSG fiL.L., BUSTA & MC LYTE Curious (EastWest/FEG) 7
% 2 19 @ NEXT Too Close (Arista) 981 886 729 615 36/4 ICE CUBE We Be Clubbin’ (Heavyweight/A&M) 6
w25 0 @  SAVAGE GARDEN Truly Madly Deeply (Columbia) 931 889 669 440 1771 g‘é'élw‘s'"cf”'(fg'htRﬁg‘eﬁof\?grﬂgﬁ?ﬁfg}g (;J/Z%/ng) g
1 16 21 20  BAGKSTREET BOYS As Long As You Love Me (Jive) 127 815 963 979 18/0 K.P. & ENVYI Swing My Way (EastiWestEEG) 5
s 12 1 2 SOMETHIN’ FOR THE PEOPLE My Love Is... (Warner Bros.) 689 978 1222 1368 22/0 SWV Rain (RCA) 5
BREAKER @ SYLK-E. FYNE {/CHILL Romeo And Juliet (Grand Jury/RCA) 684 402 320 239 24/6
13 1w 2 2 MASEFeel So Good (Bad Boy/Arista) 665 723 865 1016 22/0
© s u o  SERMON, MURRAY & REDMAN Rapper's Delight (Priority) 649 653 987 1058  19/0 MOST INCREASED
o 3w x €@ 2PAC/ERIC WILLIAMS Do For Love (Amaru/Jive) 636 520 512 362 2811 PLAYS ToTAL
w x 2 € SPICEGIRLS Too Much (Virgin) 632 587 544 437 2411 ARTIST TITLE LABEL(S) INGREASE
BREAKER @ MARY J. BLIGE Seven .Days (MCA) ‘ 630 422 366 268 2613 BRIAN MCKNIGHT Anytime (Mercury) +314
29 2 25 28  WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 629 638 613 596 261 SYLK-E. FYNE {/CHILL Romeo And... (Grand Jury/RCA) +282
21 24 27 20  PUFF DADDY & THE FAMILY Been Around... (Bad Boy/Arista) 591 610 697 751 2411 K.P. & ENVYI Swing My Way (EastWest/EEG) +237
3B 29 26 LEANN RIMES How Do | Live (Curb) 568 620 579 482 13/0 LSG AL.L., BUSTA & MC LYTE Curious (EastiVestEEG) +231
wou o2 MISSY “MISDEMEANOR” ELLIOTT Sock It 2 Me (FastWestEEG) 553 739 994 1162 16/0 | MARY J. BLIGE Seven Days (MCA) L)
. USHER Nice & Slow (LaFace/Arista) +207
8 a0 3 ALL SAINTS [ Know Where It's At (London/Island) 532 503 553 449 22/0 DESTINY'S CHILD No, No, No (Grass Roots/Columbia) +203
BREAKER MISSY “MISDEMEANOR” ELLIOTY Beep Me 911 (EastWestEEG) 506 469 435 325 25/2 MONTELL JORDAN Let's Ride (Def Jam/RALMercury) +192
S ROBYN Show Me Love (RCA) 487 600 630 581 15/0 CELINE DION My Heart Will Go On (550 Music) ~ +174
LSG fAL.L., BUSTA & MC LYTE Curious (EastWest/EEG) 412 181 158 109 2311 ARETHA FRANKLIN A Rose Is Still A Rose (Arista) ~ +157
a3 om LOS UMBRELLOS No Tengo Dinero (Flex/Virgin) 409 434 400 409 1170
- - = ALLURE Last Chance (Track Masters/Crave) 399 353 265 104 212
- - am MACK 10 fAACE CUBE & SNOOP... Only In California (Priority) 393 324 230 76 2213 R E%O(IEEEESNTTS
5 45 4 MILITIA Burn (Red Ant) -~ 380 367 384 381 141
ICE CUBE We Be Clubbin’ (Heavyweight/A&M) 377 285 250 204 16/6 ARTIST TITLE  LABEL(S)
2B 2% 32 BUSTA RHYMES Dangerous (Elektra/EEG) 365 475 662 675 2212 NU FLAVOR Heaven (Reprise)

. . (Keia/Uni 144 25/4 NOTORIOQUS B.1.G. Mo Money Mo Problems (Bad Boy/Arista)
OL SKOOL /K. SWEAT & XSCAPE Am |... (Keia/Universal) 364 309 217 9/ ALLURE Al Cried Out (Track Masters/Crave)

B: 00 0000 6088 :B0: B0 =

50 47 42 JON B. Are U Still Down? (Yab Yum/550 Music) 358 338 342 344 11/0 INOJ Love You Down (So So Def/Columbia

‘N SYNC | Want You Back (RCA) 355 275 284 253 161 MARK MORRISON Ret(um 0Of The Mack (At/{antic)

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 341 255 190 129 15/4 BOYZ Il MEN 4 Seasons Of Loneliness (Motown)

7 % 4 DRU HILL 5 Steps (/sland) 320 333 496 609 14/2 PUFF DADDY & FAITH EVANS 11112 Il Be Missing... (Bad Boy/Arista)

M DRU HILL We're Not Making Love No More (LaFace/Arista) 304 299 406 514 9/0 AALIYAH The One I Gave My Heart To (BlackGround/Atiantic)
.. . ROME ! Belong To You (Every...) (Grand Jury/RCA)

9 - — BORN JAMERICANS Send You My Love (Delicious Vinyl) 302 255 266 345 101 WILL SMITH Men In Biack (Columbia)

ORI CHUMBAWAMBA Tubthumping (Republic/Universal) 301 419 527 582 10/0

36 48 50 SUGAR RAY Fly ( LaVH/AﬂanﬂC) 292 290 317 478 12/0 Breakers: Songs registering 500 plays or more for the first time. Bullets

awarded to songs gaining plays over the previous week. If two songs are
i . e - tied in number of plays, the song being played on more stations Is placed
This chart reflects airplay from February 9-15. Songs ranked by total plays. Highlighted songs indicate Breaker. first. Most Increased Plays lists the songs with the greatest week-to-week

49 CHR/Rhythmic reporters. 45 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc. Increases in total plays. Weighted chart appears on R&R ONLINE.

Q u a I ity For information contact

. . Bernie Grice
Auditorium H (573) 443-4155
TeSt H OO k Ta pes Internet: hooks@hooks.com

UNLIMIT E D http://www.hooks.com
Ot s damaong
FAX: 573-443-4016

200 O1d 63 South, Suite 103 » Columbia, Missouri 65201-6081
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FIRM Phone Tap (Trackmasters/After/Interscope)
YOUNG BLEED f/MASTER P & FIEND Times...(No Limit/Priority) 181
SERMON, MURRAY & REDMAN Rapper’s Delight (Priority)

HIP HOP TOP 20

— TOTAL PLAYS—

MACK 10 fACE CUBE & SNOOP... Only In California (Priority) 1078

W TW ARTIST TITLE LABEL(S) ™
@ MASE f/TOTAL What You Want (Bad Boy/Arista) 3818
s @ K.P. & ENVYI Swing My Way (EastWestEEG) 3659
2 3 TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atlantic) 2709
7 @ 2PAC {/ERIC WILLIAMS Do For Love (Amanu/Jive) 2282
4 s BUSTA RHYMES Dangerous (Elektra/EEG) 2091
s @ MASTER P Make ‘Em Say Ugh (No Limit/Priority) 2025
s @ WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 1935
s s WILL SMITH Gettin’ Jiggy Wit It (Columbia) 1834
10 @ SYLK-E. FYNE t/CHILL Romeo And Juliet (Grand Jury/RCA) 1806
1 (O LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 1428
s 11 QUEEN PEN All My Love (Li Manvinterscope) 1400
11 @ JAY-Z /BLACKSTREET The City...(Roc-A-Fella/Def Jam/Mercury) 1340
12 & NOTORIOUS B.I.G. Nasty Boy (Bad Boy/Arista) 121
s @ L.L. COOLJ432,1... (Def Jam/RAL/Mercury) 1220
15 @ LOX If You Think I'm Jiggy (Bad Boy/Arista) 1200
13 1 MILITIA Burn (Red Ant) 1196

17]

d

944

781

w

3506
3207
3406
1844
2947
1962
1715
2302
1341
1197
1809
1223
1215
1037
1168
1201

862

%00

669

991

TOTAL
STATIONS/ADDS

1233
12512
882
113
88/2
852
81/4
6170
96/8
80/5
520
8810
122
8in
65/2
nn
815
670
60/0
3010

This chart reflects airplay from February 9-15. Songs ranked by total plays. 49 CHR/Rhythmic reporters and 88
Urban reporters combine from the Custom Chart function on R&R ONLINE. Rap titles are manually extrapo-
lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1998, R&R Inc.
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NEW & ACTIVE

SOMETHIN’ FOR THE PEOPLE All | Do (Warner Bros.)
Total Plays: 275, Total Stations: 13, Adds: 1

ARETHA FRANKLIN A Rose Is Still A Rose (Arista)
Total Plays: 264, Total Stations: 20, Adds: 2

PRINCE BE, KY-MANI & JOHN F Gotta Be...(Gee Streeth2)
Total Plays: 262, Total Stations: 16, Adds: 2

JAY-Z {/BLACKSTREET The Cily...(Roc-A-FekaDef JamMercury)
Total Plays: 247, Total Stations: 18, Adds: ¢

JODY WATLEY Off The Hook (Atiantic)
Total Plays: 236, Total Stations: 12, Adds: 2

KINSUI Pha Hop (Blunt/TVT)
Total Plays: 227, Total Stations: 11, Adds: 1

MONTELL JORDAN Let's Ride (Def Jam/RALMercury)
Total Plays: 220, Total Stations: 29, Adds: 28

REAL ONE U Like Pina Colada (Arista)
Total Plays: 218, Total Stations: 6, Adds. 2

JD {BRAT & USHER The Party Coninues (So So DefColumbig,
Total Plays: 208, Total Stations: 9, Adds: 2

98 DEGREES Was It Something | Didn't Say (Motown)
Total Plays: 207, Total Stations: 14, Adds: 1

ANGELINA Mambo (Upstairs)
Total Plays: 187, Total Stations: 6, Adds: 1

JIMMY RAY Are You Jimmy Ray? (Epic)
Total Plays: 162, Total Stations: 7, Adds: 0

SHAGGY Sexy Body Girls (Virgin)
Total Plays: 156, Total Stations: 6, Adds: 0

QUEEN PEN A Party Ain't A Party (Li' Man/Interscope)
Total Plays: 135, Total Stations: 3, Adds: 0

SALT-N-PEPA Gitty Up (Red Ant/London/Island)
Total Plays: 134, Total Stations: 11, Adds: 8

PUBLIC ANNOUNCEMENT Body Bumpin' Yippie-Yi-Yo (A&M)
Total Plays: 132, Total Stations: 3, Adds: 1

BIG PUN 'm Not A Player (Loud)
Total Plays: 132, Total Stations: 6, Adds: 0

MADONNA Frozen (Maverick/WB)
Total Plays: 128, Total Stations: 14, Adds: 14

COMMON Retrospect For Life (Relativity)
Total Plays: 120, Totat Stations: 5, Adds: 0

MASTER P Make 'Em Say Ugh (No Limit/Priority)
Total Plays: 118, Total Stations: 8, Adds: 1

SATURDAY SUNSHINE —WKTU/New York morning show co-hosts Hollywood Hamilton (left)
and Goumba Johnny (right) hang with Harry Wayne Casey of KC & The Sunshine Band (cen-
ter) while celebrating the 20th Anniversary ofSaturday Night Fever.

SMILE ANYTIME— Mercury artist Brian McKnight is caught vibing with some of the best at
a recent industry gathering. Hanging out (I-r) are Mercury VP/Field Promotion Tony Smith,
R&R CHR Editor Tony Novia, McKnight, Mercury L.A. local Rob Dillman, and Mercury's Mike
Klein.
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CHR/RHYTHMIC REPORTERS
Stations and their adds listed alphabetically by market

KKSS/Aibuquerque, NM
PD: Tony Manero
APD/MD: Jackie James

MONTELL JORDAN "Ride”
CE CUBE “Clubbin

KYLZ/Albuquerque, NM
PD: Mark Allen
APD/MD: Robb Royale
34 MONTELL JORDAN “Ride”
15 LORD TARIQ ~Deja
N-PEPA “Gitry

KISV/BakerstleId, CA
PD: Mark Fealher
MD: Mickey Fuentes
19 JANET “Together
1 SWYV Rain”
MACK 10 /ICE CUBE “California
TIMBALAND & MAGDO Luv"

KIOO(/Bakerstield, CA
PD: Chris Squires

MD: Tony Manes

18 MADONNA Frozen’

WERQ/Baltimore, MD
PD: Tom Calococci
APD: Frank Ski
MD Darren va
JANET
24 MONTELL JORDAN “Pige”
15 PHAJA Long’
SYLK £ FYNE F/CHILL "Romso
5 JODY WATLEY "Hook™

WBHJ/Birmingham, AL
PD: Mickey Johnson

APD/MD: Daysha Parker

59 MYSTIKAL "Here”

42 SALT N-PEPA “Gitty”

42 J0 FIBRAT & USHER “Pary”

41 (CE CUBE "Clubbin”

41 SCARFACE *Homies”

38 MYSTIKAL "Man”

38 EIGHT BALL & MIG "Middle™

WBm/anmgham, AL (cont.)

OL SKOOL _"Dreaming”
|z MONTELL JORDAN "Ride”
12 MACK 10 #/ICE CUBE “Calitorma
10 NEXT "Close”
10 LIL JON .. “Shawty
10 LS6 FLL  “Cunous
10 ARETHA FRANKLIN Rose’

WJMN/Boston, MA
PD: Cadillac Jack McCartngy
APD/MD: Cat Collins

17 JANET “Lonely
MONTELL JORDAN ‘Ride”

WKXJ/Chattanooga, TN
Station Mngr.: Roy Jaynes
PDMD: Bobby Corona

35 SPICE GIRLS "Much
MONTELL JOHDAN Rige™

MISSY ELLIOTT Buep
ICE CUBE “Clubbin
SNOOP & KURUPT *Ride
BROOKLYN BOUNC: Bounce
FRUIT DE LA PASSION “Tic"
WBBM/Chicagg, IL
PD: Todd Cavanah
MD: Erik Bradley
17 MADONNA “Frozen
ROBYN "Really’
MASE F/TOTAL "What
NEXT “Close’
DESTINY'S CHILD "No'
KZFM/Corpus Christi, TX
PD: £d Ocanas
16 MONTELL JORDAN “Ride™
14 MADONNA "Frozen”
ALEX BRAYOON "True”
DRU HILL "Steps

WBTT/Dayton DH
DM: Jeft Ballentine
APD/MD: Raye Kimberiin
MONTELL JORDAN “Rude”
JODY WATLEY “Hook™
IMMATURE “Extra”
LIL JON . “Shawy”

e

KQKS/Denver, CD

PD: Rick Stacy

MD: Jenifer Wilde

3 JAMES HORNER "South
MASE F/TOTAL "What"
SOMETHIN FOR "All"
MONTELL JORDAN *Ride

KPRR/El Paso, TX
PD/MD: John Candelaria
20 BROOKLYN BOUNCE “Bounce
9 REAL ONE *Pina"
9 LUKE "Raise
KBOS/Fresno, CA
PD: Steve Wall
MD: Marcus D.
6 2PAC F/ERIC WILLIAMS "Do
ALLURE 1.
MADONNA “Frozen
MONTELL JORDAN “Ride
SYLKCE FYNE FCHILL “Romeo
{CE CUBE “Clubby
WJMH/Greensbom, NC
PD: Brian Douglas
MD: Mary Kay

45 PUBLIC ANNOUNCEMENT “Body"

20 GOOD!E MOB “Dance”
19 BORN JAMERICANS “Send”

KIKIHonolulu, HI
PD: Alan Oda

MD: Richie Aqui

29 SAVAGE GARDEN “Truly"
23 JANET “Lonely”

20 MARY J BLIGE “Seven’
18 SHARON SANCHEZ “Blink"
10 MILITIA “Bumn"

8 ERA “One”

HI POWN BJ S "Ding”
KQMQ/Honaluiu, HI
PD: Kimo Akane
MD Kathy Nakagawa

USHER "Nice”
wg MADONNA “Frozen”

18 KINSU “Hop
14 TIMBALAND & MAGOD “Lov"
12 BUSTA RHYMES "Dangerous’

PD:
MD:

PD:
MD:
]

PD:
MD:

PD:
MD:

MD:
13
3

3
2

PD:
MmD:

APD:

KBXXMHouston, TX

Rob Scorpio
Greg Head

41 MONTELL JORDAN ~fude”
25 LORD "ARIQ “Depa

WHHH/Indianapolis, IN

Scott Wheeler

Carl Frye
LSG FA L

6 MONT:LL JORDAN “Ride”

WJBT/Jacksonville, FL

Dave Wynter
Tiftany Green

20 MONTELL JORDAN "Rige”
12 NOTORICUS BIG "Notonous™

KLUG/Las Vegas, NV

Cat Thomas
Melisa Stefas

DESTWY'S CHILD N

LSG FLL "Cuno

KPWRALos Angeles, CA
PD: Michelle Mercer
MD: Qamion Young

UNCLE SAM "Ever”

KP & ENVYI “Swing”

MONTELL JORDAN “Ride”

WPOW/Miami, FL
PD: Kid Curry

Phil Jones

13 PRINCE BE, KY MANI "Gotta’

REAL ONE “Pina’

LL CO0LJ 4321
LORD TARID 'Dera
DESTINY'S CHILD "No™
MONTELL JORDAN "Rude”

KHTNMerced, CA

Pete Jones
Dan Watson
Mark Medina

7 WYCLEF JEAN "November”
ICE © UBE Clubbm

MOMTELL JORDAN “Ride™
SNODP & XURUPT “Rede”
MAGONNA “Frozen”

“Curnious

KDDN/Monterey, CA WWKX/Providence, Rl
PD: Scooler B. Stevens PD: Jerry McKenna
ROBYN "Feally” MD: Sandy B.

KP & ENVYI “Swing™ 44 DESTINY'S CHILD "No*

30 ROBYN Fealy’

18 BUSTA RHYMES “Dangerous”
MONTELL JORDAN “Fide’

WFHN/New Bedford, MA
PD: Jim Reitz
APD/MD: Kevin Pilana
MADONNA "Frozen”
ROBYN “Really”
JANET “Lonely”

KWNZ/Reno, NV

PD: Jeft Davis

APD/MD: Bill Shakespeare
JANET Lonely
MARY J BLIGE “Seven”
MADONNA "Frozen
SYLK-E FYNE F/CHILL “Romeg’
MONTELL JORDAN “Rige”

KGGI/Riverside, CA
PD: Diana Laird
APD/MD: Jesse Duran

No Adds

WJJS/Roanoke, VA

KCHX/Ddessa-Midland, TX | PD: David Lee Michasia
5 APD/MD Melissa Morgan
PD/MD: Leo Caro
oo | SALT N-PEPS “Gitty
SALT-N-PEPA Gitty | u JANET “Lonely
NEXT “Close ) MADONNA ‘Frozen
OL SKOOL  "Dreaming 38 DEGREES “Samething”
MADONNA "Frozen PRINCE BE KY MANI "Gonta’
SYLK-E FYNE F/ChILL "Romeo™
MONTELL JORDAN “Pude”

LSG FLL  “Cunous
JAMES HORNER “South™

WQHT/New York, NY
PD: Steve Smith
APD/MD: Tracy Cloherty
13 BUSTA RHYMES “Turn
11 LOX “Jigay

1 KP & ENVYI "Swing”

KPSI/Palm Springs, CA

PD: Mike Keane KSFM/Sacramento, CA

MD: Bobby Sato PD: Bob West
15 MADONNA “Frozen” MD: Trejo
12 KP & ENVYI “Swing ALLURE "Last’

11 N SYNC "Want™

HANSON “Weird'
6 ICE CUBE “Clubbin

3 SWV “Rain”
" WOCQ/Salisbury, MD
KPTY/Phoenix, AZ e
PD: Rick Thomas MD: Marilow
APD: Crazy Kid 30 LSG FLL . "Cundus
MD: Eric Valdez ROBYN “Really”

MONTELL JORDAN “Rige™

51 DESTINYS CHILD *No® SYLK-E FYHE FCHILL “Romeo”

MONTELL JORDAN “Ride™

KTFM/San Antonio, TX
PD: Cliff Tredway
MD: Steve Chavez

SALT-N PEPA “Gity

"'Fuxzn‘
e 10 MONTELL J'IRUAN Rﬂe
DAKOTA MOON “Promise B i

KWIN/Stociton, CA
PP/MD: John Ehwisllan

MONTELL JORDAN Ride
ACK 10 F/ICE ormia

LASSDRIEEI 10 MARY J BLIGE “Seven

: 10 ANGELINA Mambo”
KHTS/San Diego, CA 10 ROBYN ‘Redly

PD: Todd Shannon

APD: Ron Geronlmo

MD: Hilman Hayes WPGC/Washington, DC
18 LL uy;-‘l J Father PD: Jay Sl_ev'n:

S WoNTELL Jomoas e CEALT TR
XHTZ2/San Diego, CA

(M/PD: Lisa Vazquez KDGS/Wichha, KS

MD: Dale Solivan
S ARETHA FRANKLIN Rose
MONTELL JORDAN ‘Ride”

PD: Steve Darell
APD: Ricarde Cherry

MD: Al Jones
i 13 SALT N-PEPA Gitty
KMEL/San Francisco, CA 12 ROBYN Rk’
PD Joey Arbagey 10 MONTELL I0FDAN "Fide

MADONNA "F ozer
TAMIA “Imagmatio”
JAMES HCRNER "Sou

JO F/BRAT & USHER Party’
MASTER P "Ugh

0 TAMIA " Imaginato
CELINE DION "Hean
MONTELL JORDAN "Rige
OL SKOOL “Dreaming
SALT-N PEPA “Gitty”

KYLD/San Francisce, CA 49 Total Reporters

PD: Michael Martin 49 Current Reporters

APD/MD: Jazzy Jim Archer 45 Current Playlists

19 SYLK-E FYNE F/CHILL "Romeo”

14 MONTELL JORDAN ‘Ride

:3 I';O?FD Duglljo . Pe:: Reported Frozen Playlist (1)

Y ILY |
3 TMBAAND £ MAZOO "Gk KCAQ/Oxrard-Ventura, CA

LSG FLL :'Cuvmus'
e — Did Not Report, Playlist

KUBE/Seattle, WA Frozen (3):

APD: Eric Powers WDRQ/Detrait, MI

2 i

B S WHKTU/New York, NY

13 KP & ENVYI“Swing” KKFR/Phoenix, AZ

——————)AAALAL S MELICanradiohistan/. com _
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YTHMIC PLAYLISTS

CHR/RH
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WQHT/New York
(212) 229-9797

POVVER
FM

KPWR/Los Angeles

(818) 953-4200

96

WBBM/Chicago |

KMELJAMS

KMEL/San Francisco
{415) 538-1061

KYLD/San Francisco

(415) 356-0949

(312) 944-6000
Smith/Gloherty m Mercer/Young = Cavanah/Bradiey Arbagey Martin/Archer
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W W TW IW 2w LW TW W 2W W TW IW W LW TW IW W LW
42 38 42 42 DRU HILL/We're Not Making. 45 73 71 74 MACK 10 F/ICE GUBE./Only In Caitomia 66 69 66 69 USHER/You Make Me Wanna. 39 43 44 64 DESTINY'S CHILD/No, No. No 68 74 74 79 USHERMice & Slow
41 40 42 41 |ORD TARIQ. /Deja Vu 72 .70 70 71 SERMON, MURRAY.. /Rapper's Delight 60 66 67 66 LEANN RIMESHow Do | Live 49 62 71 62 TIMBALAND & MAGOO/Luv 2 Luv You 40 57 69 75 TIMBALAND & MAGOD/Luv 2 Luv You
41 41 42 41 MARY J. BLIGE/A Dream 40 46 68 70 ICE CUBEMe Be Clubbin’ 52 66 65 65 CELINE DIONMy Heart Wilt Go On 38 33 35 57 ICE CUBEMe Be Clubbin' 38 36 63 75 KP & ENVYI/Swing My Way
41 41 40 41 MARY ). BLIGE/Seven Days 49 73 72 69 LSG/My Body 2t 41 60 64 USHERMice & Slow 49 40 46 54 K-CI & JOJD/AI My tife 65 70 71 74 K-Ct & JDJD/AN My Lite
42 42740 40 DRU HiLL/5 Steps 71 22 70 68 SNDDP DDGGY DOGG/We Just Wanna . 39 46 61 60 BOYZ il MEN/A Song For Mama 31 29 30 49 BRIAN MCKNIGHT/Anytime 62 67 67 72 MILITIABurn
41 40 41 40 USHERMice & Slow 42 40 44 47 MILITIABurn 44 46 71 58 JANET/Together Again 29 43 43 43 LSGMy Body 10 27 44 71 CELINE DIDNMy Heart Will Go On
- 27 35 39 BRIAN MCKNIGHT/Anytime < - 40 47 BONE THUGS-N-HARMONY/Body Rocc 44 46 45 54 KP & ENVYYSwing My Way 41 32 25 41 DRU HILL/We're No* Making. 61 71 52 67 KALSay You'll Stay
29 31 31 38 WYCLEF JEAN/Gone Till November 40 38 48 47 ALL FROM THE I/County Jail 57 47 46 49 WILL SMITH/Gettn' Jiggy Wit It 31 40 37 38 MASE F/TOTALMWha: You Want 10 12 49 §7 BRIAN MCKNIGHT/Anytime
- 26 37 37 K-CI & JOJD/AN My Life 70 47 45 46 QUEEN PEN/AIl My Love 70 62 43 41 SDMETHIN' FOR. /My Love Is The Shhh! 49 46 42 36 MILITIABurn 39 28 49 54 DESTINY'S CHILDNo, No, No
16 21 39 35 LL COOL Ja3.2.1. 47 48 39 43 TIMBALAND & MAGOD/Luv 2 Luv You 42 42 45 37 CHUMBAWAMBA/Tubthumping 48 36 42 33 USHER/Mice & Slow 24 46 44 42 ANGELINA/Mambo
28 35 32 35 MASE F/TOTAL/What You Want - 41 40 41 USHER/Nice & Siow 63 50 42 34 NDTORIQUS B.I.G/Mo Money Mo Problems 27 28 30 32 KP & ENVYI/Swing My Way 46 36 31 41 BORN JAMERICANS/Send You My Love
27 21 41 34 MASE?4 Hrs. To Live 41 39 39 41 MASE FTDTAL/What You Want - 13 34 33 PAULA COLE/ Don't Want To Wait 42 43 40 28 2PAC/ Wonder If. 23 33 29 41 (CE CUBE/We Be Ciubbin'
26 30 30 33 UNCLE SAM/ Don't Ever Want. - - 37 40 K<l & JOJD/AN My Lite 23 27 31 29 PUFF DADDY. /Il Be Missing You 47 47 45 27 SERMON, MURRAY. /Rapper's Delight 52 45 30 40 AALIYAHMot Like Fire
32 28 30 32 BDYZ It MEN/A Song For Mama - - - 39 (CDMMON/Retrospect For Life 62 43 29 26 DAFT PUNK/Around The Worid 53 40 35 25 BUSTA RHYMES/Dangerous 33 34 31 38 MASE FTOTALMWhat You Want
+ 20 31 LDXMoney, Power, And - 39  BRIAN MCKNIGHT/Anytime 18 21 25 26 ALLURE/AIl Cried Dut 35 32 30 24 2PAC F/ERIC WILLIAMS/Do For Love 26 39 32 36 WYCLEF JEAN/Gone Till November
35 20 31 30 NOTDRIDUS B .G /Nasty Boy - - - 38 FUNKDDDBIEST/Act Dn It 10 20 17 25 PUFF DADDY & FAMILY/Been Around. 11 22 18 24 LORD TARIQ../Deja Yu 29 28 27 29 UNCLE SAM/! Don't Ever Want
24 23 24 29 MISSY ELLIDTT/Beep Me 911 42 40 38 37 SNOOP & KURUPT/Ride Dr/Caught Up 23 22 25 24 MARIAH CAREY../Breakdown 29 40 36 23 MISSY ELLIDTT/Sock It 2 Me 13 13 10 29 KINSUI/Pha Hop
36 36 24 29 SwWV/Rain 72 70 47 26 2PAC/ Wonder It . 8 12 15 22 SPICE GIRLS/Never Give Up On - - - 23 JD F/BRAT & USHERThe Party Continues - 6 21 JO F/BRAT & USHER/The Party Continues
21 36 38 28 DMx/Get At Me Dog 38 21 26 26 JAY-Z F/BLACKSTREET/The City Is Miri. 15 15 26 19 BUSTA RHYMES/Put Your Hands.. 27 23 21 22 MISSY ELLIOTT/Beep Me 911 - - - 19 SYLK-E. FYNE F/GHILL/Romeo And Juliet
- 24 27 BEENIE MAN/Who Am | 21 29 28 24 PUFF DADDY/Senorita 16 16 21 19 PUFF DADDY & FAMILY/It's All About. - 21 23 22 SPICE GIRLS/Too Much 13 18 18 WG/Just Clownin'
- - 25 25 NEXT/Too Close 48 46 10 24 WYCLEF JEAN/Gone Tilf November 31 28 - 19 MASEfFeel So Good - - 11 21 MARIAH CAREY. /Breakdown 65 48 29 18 NU FLAVOR/Heaven
33 23 23 25 DESTINY'S CHILD/No, No, No 73 73 42 23 WG/ust Clownin' - - 17 MADONNA/Frozen 14 14 18 21 UNCLE SAM/I Don't Ever Want. - - 6 17 MACK 10 FACE CUBE./Only In California
- 21 24 23 ALKAHOLIKS/AIl Night 26 - 27 22 USHERNou Make Me Wanna 37 43 14 16 BOYZ Il MEN/4 Seasons Of 21 49 37 20 TOTALMWhat About Us 9 9 15 SWV/Rain
24 23 26 23 TIMBALAND & MAGOO/Luv 2 Luv You - 20 15 15 DAZ OILLINGER/In Caiifornia - 15 14 ROCKELL/In A Dream 19 21 22 18 SWV/Rain - - - 14 MONTELL JORDAN/Let's Ride
- 17 15 21 MARIAH CAREY. /Breakdown - - UNCLE SAM/I Don't Ever Want 17 6 9 14 MISSY ELLIOTT/Sock It 2 Me - - 9 16 ARETHA FRANKLIN/A Rose Is Still. - - - 13 LORD TARIQ. /Deja Vu
- - 19 19 QUEEN PEN/AIl My Love = - KP & ENVYI/Swing My Way - 28 24 13 MATCHBOX 20/3am 19 25 10 14 BOYZ Il MEN/A Song For Mama 8 10 - 13 PUFF DADDY & FAMILY/Been Around
13 18 19 19 JESSIE WEST/24/7 - MONTELL JORDAN/Let's Ride 10 14 7 13 ‘N SYNC/I Want You Back 7 14 13 MACK 10 F/IGE CUBE./Onty In California - - 5 11 PRINCE BE. KY-MANI./Gotta Be
12 17 17 2PAC F/ERIC WILLIAMS/Do For Love 16 16 15 11 BACKSTREET BDYS/Everybody. - - - 12 MASTER PMake 'Em Say Ugh = 7 9 98 DEGREES/Was It Something
23 22 19 13 JAY-Z F/BLACKSTREET/The City Is Mine 4 ROBYN/Do You Really. - - 10 TAMIA/Imagination - - 5 8 MISSY ELLIOTT/Beep Me 911
- 13 BUSTA RHYMES/Tum It Up 3 3 MASE F/TOTALAWhat You Want 7 11 5 9 WYCLEF JEAN/Gane T1) November - 7 9 8 ALLUREAast Chance
18 14 - 11 (OXAf You Think I'm - - - 3 NEXT/Too Close 19 26 21 8 NEXT/Too Close 9 7 7 7 NEXT/Too Close
- - - 11 KP & ENVYI/Swing My Way 74 2 2 ALL SAINTS/I Know Where It's At - - 7 CELINE DIONMy Heart Wit Go On - 8 T 6 2PAC FERIC WILLIAMS/Do For Love
18 7 1 2 SPICE GIRLS/Too Much 5 8 6 JODY WATLEY/Off The Hook - - - TIMBALAND & MAGOO/Clock Strikes
~ DESTINY'S CHILD/No, No, No 5 8 5 5 JAY-Z F/BLACKSTREET/The City Is Ming < - LSG FLL../Curious
5 5 5 5 MARY J BUGE/Seven Days = - OL SKOOL.. /Am | Dreaming
- - - - MONTELL JORDAN/Lets Ride
E = OL SKOOL. /Am | Dreaming
= SALT-N-PEPA/GItty Up
MARKET #8 MARKET #10
WPGC/Washington KBXX/Houston WJMN/Boston WPOW/Miami KUBE/Seattle
(301) 441-3500 (713) 623-2108 I (781) 290-0009 {3054 653-6796 (206) 285-2295
Stevens/DeVoe Scorpio/Head ] McCartney/Colins C] Curry/Jones
H
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS' ARTIST/TITLE
W oIW LW TW W 2W W TW W 2W LW TW 3W W W TW 3W W LW TW
46 56 54 51 K-CI & JOJO/AIl My Life 44 38 48 57 2PAC F/ERIC WILLIAMS/Do For Love 65 66 68 67 K-Ci & JOJO/AN My Lite 41 48 52 57 USHERMice & Siow - - 78 79 WILL SMITH/Just The Two Of Us
54 45 43 48 QUEEN PEN/A Party Ain't 66 '66 61 56 PUFF DADDY & FAMILY/Been Around 6 32 66 67 CELINE DIDNMy Heart Will Go On 54 53 51 54 K-C!'& JOJO/AK My Life 26 36 79 73 BRIAN MCKNIGHT/Anytime
49 50 39 47 BRIAN MCKNIGHT/Anytime 44 50 57 55 KP & ENVYI/Swing My Way 66 65 65 67 USHER/You Make Me Wanna. 38 48 51 51 CELINE DIONMy Heart Will Go On 7 44 42 72 CELINE DIONMy Heart Wili Go On
48 49 43 45 LSG/My Body 57 57 51 55 USHERMice & Slow 68 66 65 65 USHER/Nice & Stow 37 40 50 49 LEANN RIMES/How Do I Live - - 4B 69 REAL ONE/U Like Pina Colada
44 47 49 44 USHERMice & Slow 46 56 50 55 PUBLIC'ANNOUNCEMENT/Body Bumpin® 42 43 48 65 TOTALAhat About Us 49 49 49 48 SERMON, MURRAY. /Rapper's Delight 61 75 77 64 K-Cl & JOJO/AIl My Lite
27 37 39 41 MASE FTOTALWhat You Want 52 54 50 52 BRIAN MCKNIGHT/Anytime 37 44 46 57 BRIAN MCKNIGHT/Anytime 35 42 42 42 BRIAN MCKNIGHT/Anytime 30 76 59 63 USHER/You Make Me Wanna
39 20 20 39 NEXT/Butta Love 14 41 41 4B JON B.They Don't Know 42 43 42 56 MASE F/TOTALWhat You Want 10 32 44 38 BROOKLYN BOUNCE/Get Ready To Bounce 29 64 62 58 TIMBALAND & MAGOO/Luv 2 Luv You
23 29 11 35 MARIAH CAREY. /Breakdown 69 69 61 47 MASTER P/Make ‘Em Say Ugh 68 64 66 54 MISSY ELLIOTT/Sock It 2 Me 31 37 47 37 QUEEN PEN/AIl My Love 55 38 34 61 JON B/Are U Stilt Down?
45 46 40 34 MARY J BLIGE/Seven Days 60 62 56 47 K-Ci & JOJO/AI My Lite 16 34 45 47 TIMBALAND & MAGOO/Luv 2 Luv You - 8 12 34 KP & ENVYI/Swing My Way 5 5 5 45 SERMON, MURRAY. /Rappers Delight
5 37 44 30 LORO TARIQ../Oeja Vu 41 MDNTELL JORDAN/Let's Ride 68 67 60 45 WILL SMITH/Gettin' Jiggy Wit It 39 34 34 34 SNEAKER PIMPS/Spin Spin Sugar 20 61 60 44 SOMETHIN' FDR. /My Love Is The Shhh!
37 34 28 28 MONTELL JORDAN/Let's Ride 34 39 42 37 SPICE GIRLS/Too Much 35 43 43 44 BUSTA RHYMES/Put Your Hands 42 38 34 34 CYNDI LAUPER/Bailad Of Cleo & Joe 50 75 72 44 LSG/My Body
30 30 29 27 USHER/You Make Me Wanna - - 10 33 SYLK-E FYNE F/CHILL/Romeo And Juliet 45 43 45 42 PUFF DADDY & FAMILY/Bzen Around 35 31 35 34 ROCKELL/In A Dream 23 54 46 41 L1L COOL JiFather
7 25 UNCLE SAM/I Don't Ever Want. 15 30 34 32 SOUL FOR REAL/Come See Me 54 57 42 42 UNCLE SAM/I Dont Ever Want. 8 31 44 33 TIMBALAND & MAGOO/Luv 2 Luv You 26 59 47 36 NU FLAVOR/Heaven
32 45 48 24 SWV/Rain - 15 30 ARETHA FRANKLIN/A Rose !s Stilf, 10 10 20 41 BOYZ ) MEN/A Song For Mama 46 37 34 32 NU FLAVOR/Heaven 15 44 40 36 PRINCE BE, KY-MANI./Gotta Be
28 26 21 23 BIG PUN/'m Not A Player 41 37 33 29 DL SKGOL ./Am ( Oreaming 17 34 38 34 JANET/Together Again 49 50 48 32 USHER/You Make Me Wanna 51 25 8 29 USHER/ice & Siow
9 22 SMOQTH/Strawberries 59 44 23 27 UNCLE SAM/I Don't Ever Want 32 27 28 29 NEXT/Too Close 30 23 25 31 ANGELINA/Mambo - - - 28 MADONNA/Frozen
21 22 19 22 BOYZ Il MEN/A Song For Mama 39 45 41 26 MISSY ELLIOTT/Beep Me 911 37 55 43 2D BOYZ Il MEN/4 Seasons Of 10 19 28 SWEET MELODI/I Oream About You 30 40 36 27 ALL SAINTS/I Know Where Its At
24 33 21 ARETHA FRANKLINA Rose Is Still 20 16 23 25 BOYZ If MEN/A Song For Mama 7 7 7 20 DESTINY'S CHILDNo, No. No - 13 22 23 DJ. LAZGozadera 22 26 7 25 BOYZ ! MEN/A Song For Mama
43 44 42 20 MISSY ELLIOTT/Beep Me 911 L 25 LORD TARIQ../Deja Vu 7 7 7 19 QUEEN PEN/AU My Love - 24 23 SALT-N-PEPA/Gitty Up - - 24 SWV/Rain
21 28 25 19 KP & ENVYI/Swing My Way 22 21 21 24 WYCLEF JEAN/Gone Till November 14 19 29 18 MARIAH CAREY. /Breakdown 21 22 24 22 ALEXIANumber 1 21 51 28 21 UNCLE SAW/I Oon't Ever Want
- 23 17 DESTINY'S CHILD/No, No, No 46 38 29 24 MASE/Fee! So Good - 17 JANET/I Get Lonely 32 34 34 18 WILL SMITHMiami 35 35 16 BUSTA RHYMES/Dangerous
9 13 11 15 WYCLEF JEAN/Gone Till November 23 21 18 23 ORU HILL/In My Bed 10 15 16 16 LSG F/L L../Curious 26 25 32 18 NATURAL BORN../Rock The Funky Beat - - 46 15 NEXT/Too Close
1€ 22 16 14 LSG/AIl The Times - 1119 21 JAGGED EDGE/Gotta Be 10 10 10 10 BUSTA RHYMES/Dangerous 5 5 5 15 SPICE GIRLS/Too Much 17 15 15 15 MARIAH CAREY. /Breakdown
23 74 17 13 TIMBALANC & MAGOO/Luv 2 Luv You 12 20 14 20 MYSTIKAUThe Man Right Chea 9 9 9 9 SALT-N-PEPA/Gitty Up -5 11 15 D.J LAZ/Sabrosura 16 16 14 15 WYGLEF JEAN/Gone Till November
38 42 14 12 2PAC F/ERIC WILLIAMS/Do For Love 31 39 33 19 SOMETHIN' FOR. JAll | Do 14 7 7 7 LL COOL JfFather - 13 PRINCE BE, KY-MANI./Gctta Be - 13 KP & ENVYI/Swing My Way
27 29 25 7 0L SKOOL./Am | Dreaming 41 41 33 17 TIMBALAND & MAGOO/Luv 2 Luv You 77 7 7T KP&ENVYI/Swing My Way 34 36 29 13 SOMETHIN' FOR../My Love Is The Shhh! 5 7 7 5 DESTINY'S CHILD/No, No, No
17 18 7 LL COOL J4321 28 14 19 16 USHER/You Make Me Wanna. § 7 7 7 JAY-Z FBLACKSTREET/The City Is Mine - 13 REAL ONE/U Like Pina Colada § 6 6 5 JAY-Z FBLACKSTREET/The City Is Mine
710 7 LOXMoney. Power, And. 25 27 11 10 BISTA RHYMES/Oangerous 6 6 6 6 ALL SAINTS/I Know Where its At 10 9 7 7 KIM SANDERS/Jealousy § 5 5 5 MASE F/TOTAL/What You Want
7 NEXT/Too Close 10 8 7 8 MILITIABurn - - MONTELL JORDAN/Let's Ride 8 9 8 7 KINSUI/Pha Hop 27 5 5 5 PUFF DADDY & FAMILY/Been Around
- 7 8 MARY ) BLIGE/Seven Days 3 8 10 6 2PAC F/ERIC WILLIAMS/Do For Love 26 39 32 5 SOMETHIN' FOR. /Al | Oo
8 10 5 5 JAY-Z F/BLACKSTREET/The City Is Mine
5 5 5 5 LSGMy Body
10 10 8 5 PUFF DADOY & FAMILY/Been Around
7 7 6 4 MASTER P/Make 'Em Say Ugh
: -3 LLCOOLJM4321
- 3 LORD TARIQ. /Ogja Vi “
- 2 DESTINY'S CHILDNo, No. No
5 3 2 2 UNCLE SAM/ Don't Ever Want
7 8 5 2 LL COOL JrFather
2 3 2 2 BORN JAMERICANS/Send You My Love
—— MARKET #19
KHTS/San Qiego M % XHTZ/San Diego = KPTY/Phoenix 920 WERQ/Baltimore Ks KQKS/Denver
(619) 291-9191 T (619) 585-9090 , ArRizoNA'S (602) 423-9255 ! W\S (410) 332-8200 i (303) 321-0950
Shannon/Hayes Vasguez/Sojivan ! Thomas/Valdez i Calococci/Brin Stacy/Wilde
i STATION ' I B3R L
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W oW LW Tw 3w 2w L IW W LW TW 3W W LW TW IW W LW Tw
40 65 73 75 DESTINY'S CHILDNo, No, No 60 65 65 70 NEXT/Too Close 40 62 68 81 BRIAN MCKNIGHT/Anytime 40 53 54 58 SWV/Rain 59 56 61 63 UNCLE SAM/I Don't Ever Want.
65 72 71 72 K-Cl & JOJO/AIl My Life 45 52 58 65 MILITIA/Burn 84 81 80 80 K-Cl & JOJO/AI My Life 54 53 53 52 BRIAN MCKNIGHT/Anytime 63 56 59 62 JON B/Are U Stii Down?
52 65 68 70 UNCLE SAM/ Don't Ever Want 58 56 61 64 WYCLEF SEAN/Gone Till November 80 79 78 77 ALLURE/AN Cried Out 52 55 54 52 USHERMice & Siow 61 60 52 61 NEXT/Butta Love
71 75 71 65 LSG/My Body - 60 64 TAMIA/Imagination 81 78 79 77 UNCLE SAM/I Oon't Ever Want. 39 31 34 46 K-Cl & JOJO/AU My Lite 61 57 59 61 KLl & JOJ0/All My Life
35 46 62 WiLL SMITH/Gettin' Jiggy Wit It - 22 51 62 JODY WATLEY/Of The Hook 79 75 79 75 MASE/Feel So Good 49 46 49 45 DAU HILL/We're Not Making. 60 61 57 60 USHER/MNice & Slow
15 17 20 55 USHERMice & Slow 58 60 57 60 K-Cl & JOJO/AN My Lite -.43 73 CELINE DION/My Heart Will Go On 26 31 31 43 MARY ). BLIGE/Seven Oays 62 59 60 60 BOYZ Ii MEN/A Sang For Mama
14 19 35 44 QUEEN PEN/AK My Love 64 62 50 B0 JAY-Z F/BLACKSTREET/The City Is Ming 82 80 78 70 USHERNice & Slow 30 37 46 42 MARY J. BLIGE/A Dream 47 52 53 60 TOTAL/What About Us
26 34 45 44 KP 8 ENVYI/Swing My Way 66 68 63 60 WCliust Clownin’ - 28 51 61 SYLK-E FYNE F/CHILL/Romeo And Juliet - - - 4D JANET/ Get Lonely 10 12 39 54 SYLK-E. FYNE F/CHILL/Romeo And Juliet
35 14 42 43 NU FLAVOR/Heaven 52 58 53 §8 7 MILEAust A Memory 19 27 32 58 KP & ENVYI/Swing My Way 46 40 33 37 BOYZ Il MEN/A Song For Mama 42 46 49 50 KP & ENVYi/Swing My Way
73 52 43 43 SOMETHIN' FOR../My Love Is The Shhh! 1 47 50 46 58 MASE F/TOTALWhat You Want - - 40 55 JONNY ZfForever 42 45 34 34 LSG/My Body 44 46 48 50 USHER/You Make Me Wanna..
10 21 55 43 BOYZ il MEN/A Song For Mama 68 62 57 56 OESTINY'S CHILD/No, No, No 22 60 46 51 JONNY Z/Dosi Do 38 41 41 32 UNCLE SAM/I Don't Ever Want... 44 49 53 50 ROBYN/Show Me Love
10 16 28 41 MARIAH CAREY. /Breakdown - 22 42 56 COMMON/Retrospect For Life - - 51 DESTINY'S CHILONo, No, No 30 31 39 32 BUSTA RHYMES/Dangerous 47 47 52 49 MACK 10/Backyard Boogie
40 38 32 4D BACKSTREET BOYS/As Long As You.. 58 60 51 56 BORN JAMERICANS/Send You My Love 41 44 55 43 BOYZ If MEN/A Song For Mama 31 30 28 32 MASE FTOTAL/What You Want 46 47 45 49 OCESTINY'S CHILDNo. No, No
61 41 34 39 TONY TONI TONE/Boys + Girls 58 56 50 56 MARIAH CAREY. /Breakdown 37 25 29 41 MISSY ELLIOTT/Sock It 2 Me 26 25 28 28 MISSY ELLIOTT/Beep Me 911 45 48 51 49 SWV/Rain
45 43 35 33 JANET/Together Again - 50 46 56 MACK 10 FACE CUBE /Only in Calfomia - 27 31 39 MACK 10 F/ICE CUBE./Only In California 32 32 29 27 NEXT/Butta Love 46 48 46 48 2PAC F/ERIC WILLIAMS/Do For Love
14 29 33 30 PUFF DADOY & FAMILY/Been Around. 51 54 50 54 SWVRan 70 76 69 31 USHER/You Make Me Wanna 22 26 24 26 OL SKOOL./Am | Oreaming 46 42 44 48 NEXT/Too Close
27 34 45 30 WYCLEF JEAN/Gone Till November - 15 44 54 LORO TARIQ../Deja Vu 24 38 36 31 LSG/My Body - - 24 MONTELL JORDAN/Let's Ride 46 51 55 47 TIMBALAND & MAGOO/Luv 2 Luv You
34 30 28 30 MASE/Feel So Good 28 45 53 JO F/3RAT & USHER/The Paity Continues 45 63 38 30 OAFT PUNK/Around The World 35 27 28 21 USHER/You Make Me Wanna - 35 41 47 BRIAN MCKNIGHT/Anytime
73 70 65 28 USHER/You Make Me Wanna. - - 27 52 SHAGGY/Sexy Body Giris - 1t 19 29 98 DEGREES/Was It Something 19 20 23 18 NEXT/Too Close 15 30 21 46 WC/Just Clownin’
23 50 50 28 CELINE OIONMy Heart Wil Go On 5 35 45 52 2PAG F/ERIC WILLIAMS/Do For Love - 17 24 26 OL SKOOL./Am | Dreaming 27 22 22 18 QUEEN PEN/AIl My Love - - 7 46 LSG FL.L. /Curious
43 32 25 27 'N SYNG/ Want You Back 50 52 46 50 BIG PUN/'m Not A Player 32 34 30 25 JANET/Together Again - 8 18 17 ARETHA FRANKLIN/A Rose Is Still. 20 17 36 46 PRINCE BE, KY-MANI./Gotta Be
11 13 18 27 ALL SAINTS/I Know Where It's At 59 - 50 49 QUEEN PEN/AIl My Love 47 47 34 23 KINSUKPha Hop 23 21 13 17 DESTINY'S CHILO/No, No, No 47 42 42 40 WYCLEF JEAN/Gone Till November
13 19 16 20 SERMON, MURRAY../Rappers Oelight 42 43 40 47 USHERMce & Slow 68 39 63 22 LOS UMBRELLOSMNo Tengo Dinero - 8 7 16 LORO TARIQ../O¢jz Vu 62 58 56 38 LSGMy Body
- - 10 20 TIMBALAND & MAGOO/Luv 2 Luv You 43 46 39 46 PRINCE BE, KY-MANI. /Gotta Be. - 17 21 MARIAH CAREY. /Breakdown - - - 15 PHAJJA/So Long (Weil...) 17 15 17 25 QUEEN PEN/AI My Love
- - 18 LL COOL JfFather 45 38 41 43 DAU HILLSS Steps - - 20 ALL SAINTS/I Know Where Its At 35 22 16 15 ERYKAH BADU/Tyrone - -9 21 JAY-Z F/BLACKSTREET/The City ts Mine
14 20 20 15 KAl/Say You'll Stay 38 43 41 43 AZTEC TRIBE/Makin' That Money - - 20 MARY J. BLIGE/Seven Days 17 15 16 15 LI KIMMoney Talks 11 - 13 18 |INOJLove You Down
- - 10 14 PRINGE BE, KY-MAN) /Gotta Be 30 24 30 40 KP & ENVYI/Swing My Way 81 80 39 19 NASTYBOY KLICK/Lost In Love 22 12 11 15 BUSTA RHYMES/Put Your Hands. 51 49 30 17 JAV-Z/(Aways..) Sunshine
- - 13 LSG FLL../Curious - - 5 35 LSG HLL..sCurious - - - 19 NEXT/Teo Close 12 12 12 12 2PAC F/ERIC WILLIAMS/Do For Love - - - 17 LU KIMMNot Tonight
- - - 11 NEXTfToo Close 38 38 33 34 UNCLE SAMA Don't Ever Want. - 16 25 19 SPICE GIRLS/Too Much 14 12 12 12 MASEfFeel So Good - 14 12 16 NASTYBOY KLICK/Down For Yours
5 10 11 10 MASE F/TOTAL/What You Want - 25 25 34 ALLURE/Last Chance 31 24 27 18 MARY J. BLIGE/A Oream 26 17 10 11 DRU HILL/S Steps - 10 - 16 LL COOL J/Phgnomenon
7 7 10 10 BRIAN MCKNIGHT/Anytime - - - 32 SYLK-E. FYNE F/CHILL/Romeo And Jubet 26 19 23 17 DRU HILL/S Steps 7 5 7 7 TIMBALANO & MAGOO/Luv 2 Luv You - 11 11 16 PUFF DADDY./ll 8e Missing You
- 10 15 10 ALLURE/Last Chance 8 16 18 25 BRIAN MCKNIGHT/Anytime - - - - MDNTELL JORDAN/Lets Ride - 8 B 6 LLCOOLJ4321 X 45 47 4B 15 MISSY ELLIOTT/Sock It 2 Me
- - - 5 SWV/Rain -5 15 19 0L SKOOL../Am | Dreaming - - - 5 SYLK-E FYNE F/CHILL/Romeo: And Juiiet 10 - 10 15 MASEFeel So Good
- - - 5 MONTELL JORDAN/Let's Ride -5 5 ALKAHOLIKS/Al Night - - - 5 JDOY WATLEY/Otf The Hook - - - 15 (COOLIO F/40 THEVZ/C U When U Get There
- - 5 5 MISSY ELLIOTT/Beep Me 911 5 5 5 5 KP & ENVYI/Swing My Way - - 2 14 KINSUI/Pha Hop
- - - 5 ARETHA FRANKLIN/A Rose fs Still ot :g ;%%:%%Vsmé‘l“eﬁ;ymm
MONTELL JORDAN/Let's Ride . 5 N HBNToR
- - - 10 DRU HILL/Never Make A Promise
- 10 13 10 JANET FQ-TIP./Got Tit it's Gone
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WBLS/New York KKBT/Los Angeles (] WGCI/Chicago WPHI/Philadelphia WUSL/Philadelphia
(212) 592-0554 4 (213) 634-1800 '°7,S,WGC| (312) 427-4800 e (215) 884-9400 POWER 99tm (215) 483-1900
Michaels/Campbell » Santosvosso/Snider We Play the Hie” Smith/Alan 110 Mictox Littie/Cooper

PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE

IW W W TW 3W W LW TW 3W W LW TW IW 2W LW TW

25 28 38 42 SWV/Rain 45 51 36 46 USHER/MNice & Slow 46 40 43 46 OL SKDOL./Am | Dreaming 53 52 48 52 BRIAN MCKNIGHT/Anytime 44 43 55 56 MARY J. BLIGE/Seven Days

40 43 44 41 UNCLE SAWI Don't Ever Want... 49 50 38 3¢ TOTAL/What About Us 29 34 37 40 USHERNice & Slow 53 54 52 52 MARY J. BLIGE/Seven Days 18 38 49 46 K-Ci & JOJO/AN My Life

50 41 42 4D BRIAN MCKNIGHT/Anytime S0 44 35 38 LSG&/My Body 33 32 31 38 BRIAN MCKNIGHT/Anytime 52 54 50 51 TIMBALAND & MAGOO/Lw 2 Luv You 46 46 43 43 USHER/MNice & Slow

41 38 39 39 MARY J. BLIGE/A Dream 38 40 33 38 ICE CUBE/We Be Clubbin' 41 37 35 37 2PAC/ Wonder I.. 54 50 51 51 USHER/Nice & Slow 45 43 45 42 SWV/Rain

5 9 27 33 OL SKOOL.JAm | Dreaming 37 45 31 37 BRIAN MCKNIGHT/Anytime 37 37 39 37 MAAY J. BLIGE/A Dream 53 52 51 51 BUSTA RHYMES/Dangerous 42 52 34 39 QUEEN PENA Party Al

33 39 40 31 MARY J. BLIGE/Seven Days 24 29 26 31 JANET/ Get Lonely 26 30 29 36 K-Cl & JOJO/Love Balad 47 54 48 51 LL COOLJA321. - 20 36 38 PUFF DADDY F/MASE/Been Arouns (Agan)

26 28 27 28 KEITH WASHINGTON/Bring it On 29 31 26 31 MARY J. BLIGE/Seven Days 33 36 39 35 DRU HILLWeTre Not Making... 35 46 50 51 SWV/Rain 34 34 49 38 UNCLE SAMA Don't Ever Want.

19 11 11 25 KLl & JOJO/AIl My Life 22 36 45 31 TIMBALAND & MAGOO/LuY 2 Luv You 35 30 34 35 JANETA Get Lonely 53 52 52 51 MASE FTOTAUWhat You Want 34 31 37 37 LSGMy Body

5 - 6 23 CHICO DEBARGEAove Still Good 33 23 22 26 2PAC/ Wonder H... 29 29 30 35 DESTINY'S CHILD/No, No, No 28 37 32 44 LDRD TARIQ./Dea Vu 5 15 41 35 LORD TARIQ..MDefa Vu

23 20 21 22 QUEEN PENAIl My Love 23 25 28 25 MASE F/TOTALMhat You Want 29 22 27 32 SWV/Ram 39 36 31 39 MIC GERDNIMO.. MNothin' Move Bul. 48 47 46 35 BRIAN MCKNIGHT/Angtime

20 19 22 19 LORD TARIQ../Deja Vu 35 17 18 24 USHER/You Make Me Wanna... 27 32 29 30 MARIAH CAREY./Breakdown 51 32 19 37 MCGRUFF/Before We Start - 11 37 34 2PAC F/ERIC WILLIAMS/Do For Love

41 36 13 17 DRU HILUS Steps 37 19 12 23 ERYKAH BADU/Tyrone - - 25 30 ARETHA FRANKLIN/A Rose Is Still... 38 41 34 36 QUEEN PENA Party Ain'.. 15 34 37 33 MISSY ELLIOTT/Beep Me 911

107 5 17 LSGFALL../Curlous -7 15 22 DAVINNSo Good 32 34 27 29 USHER/ou Make Me Wanna... 35 34 35 35 LIU' KIMMoney Talks - - 6 32 MONTELL JORDAN/Lets Ride

25 27 28 17 NEXT/Too Close - - 15 21 2PAC F/ERIC WILLIAMS/Do For Love 25 30 27 2B KAREN CLARK-SHEARD./Nothing Without You - 19 32 34 2PAC F/ERIC WILLIAMS/Do For Love 36 33 38 32 LL COOL 44,321

27 26 28 15 JODY WATLEY/Otf The Hook 28 14 7 21 K-Cl & JOJO/AN My Life 29 33 29 28 UNCLE SAMI Don't Ever Want.. 32 34 32 30 BUSTA RHYMES/Put Your Hands . 48 44 31 30 BUSTA RHYMES/Dangerous

16 - 19 15 ARETHA FRANKLIN/A Rose s Stil.. 20 18 10 20 JD F/BRAT & USHER/The Party Continues 21 20 22 27 MARY J. BUGE/Seven Days - - - 30 CHARLIE BALTIMORE/For The Love Of 36 32 10 30 MASE F/TOTAL/What You Want

23 15 14 14 SOMETHIN' FOR.JAIl | Do - - - 20 MACK 10 FACE CUBE. /Only In Cafiforia 25 25 22 27 BOYZ Il MEN/A Sang For Mama 2t 30 28 2B LSG/My Body 10 15 37 26 OL SKOOL./Am | Dreaming

10 11 16 12 PUBLIC ANNOUNCEMENT/Body Bumpin'. 43 39 20 19 WC/ust Clownin' -~ 13 23 27 KEITH WASHINGTON/Bring It On 16 26 22 28 UNCLE SAM/I Don't Ever Want . 34 25 25 26 LSG FLL. /Curious

10 6 15 12 SYLKE. FYNE FCHILURomeo And Jubet 46 49 - 17 JON BJAre U Stil Down? 33 35 33 27 LSGMy Body 20 15 19 27 OL SKOOL./Am | Dreaming 34 52 22 22 DRU HILUS Sleps

10 10 17 11 PATT) LABELLE/Someone Like You - - - 15 UNCLE SAMI Don't Ever Want... 23 24 24 26 YOUTH ADDISION/Use Me 38 31 31 25 MISSY ELLIOTT/Beep Me 911 20 19 21 19 ERYKAH BADU/Tyrone

17 12 14 11 JAGGED EDGE/Gotta Be 10 20 20 13 LSG FLL../Cunious 27 24 27 24 WILL SMITH/Gettin' Jiggy Wit I 15 14 23 24 NEXT/Butta Love 23 18 12 18 BOYZ I MENA Song For Mama

10 6 12 10 CARL HENRY'm Thinking - - 10 13 MONTELL JORDAN/Lets Ride 32 24 25 23 JOEfGood Girls 19 17 19 21 BOVZ Il MEN/A Song For Mama 19 18 14 17 DRU HILLWeTe Not Making.

27 29 17 8 7 MILEAust A Memery 7 21 23 12 GINUWINE/Only When U R Lonely 28 26 16 23 TIMBALAND & MAGOO/Luv 2 Luv You - - 15 20 K-Ct & JOJO/AN My Life 30 11 13 15 BUSTA RHYMES/Put Your Hands

10 5 5 7 SMOOTH/Strawberries 8 9 8 11 ARETHA FRANKLIN/A Rose Is Stll 16 18 24 22 LUTHER VANDROSS/I Won't Let You.. 12 19 15 19 BIG PUN/I'm Nol A Player 7 8 10 14 DRU HILUin My Bed

- 5 DESTINY'S CHILD/No, No, No - - - 10 NEXT/Too Close - -8 22 KCI& JOJOAI My Life - 19 23 17 USHER/You Make Me Wanna.. 15 14 13 12 NOTORIOUS B.I.G/Mo Money Me Prablems

- 5 MASE F/TOTALWhat You Want - - 12 B MISSY ELLIDTT/Beep Me 911 19 20 19 21 MAXWELL/This Woman's Work 21 13 14 17 MISSY ELLIOTT/Sock It 2 Me 25 22 21 12 USHER/ou Make Me Wanna,

- 5 5 5 MARIAH CAREY./Breakdown 25 22 8 8 COMMON/Retrospect For Lite - - 12 21 AVANTA Want To Know - 14 15 15 LOST BOYZWhat's Wrong 6 15 19 12 DESTINY'S CHILD/No, No, No

- 5 MONTELL JORDAN/Let's Ride - - 5 8 OL SKOOL./Am | Dreaming 5 15 21 21 PATTI LABELLE/Someone Like You 26 17 13 14 LOXM You Think F'm... 6 5 6 10 MARIAH CAREY./Breakdown

- - - 5 TAMIWImagmation 19 28 15 8 ELUSIONReality 29 30 28 21 MILESTONE/I Care Bout You 18 18 11 11 JAY-Z FBLACKSTREET/The City Is Mine 10 15 11 9 TIMBALAND & MAGOOMp Jump Ca’ Boogie

- - - 5 ELUSION/Reality -8 5 8 PUBLIC ANNOUNCEMENT/Body Bumpin'... 19 21 22 21 JODY WATLEV/OH The Hook - = - B MASTER PMMake 'Em Say Ugh 14 22 21 8 LIL KIM/Money Talks

detwoit's
KKDA/Dallas W B WEHB/Detroit WJLB/Detroit WKYS/Washington WILD/Boston
(972) 263-9911 i (313) 871-D590 (313) 965-2000 (301) 306-1111 (617) 427-2222
Cheatham o= » Alexander/Preston Saunders/G Lisa AndersonsGousby
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW ZW LW TW IW W LW T I IW LW TW IW 2W LW TW W W LW TW
53 53 64 70 MARY J BLIGE/Seven Days 49 61 67 61 USHER/Nice & Slow 39 38 36 40 MARY J. BLIGE/Seven Days 47 43 44 46 MASE F/TOTAL/What You Want 14 17 21 22 MARY J. BLIGE/Seven Days
67 61 61 68 USHERMice & Slow 28 56 60 59 MARY J. BLIGE/Seven Days 43 43 45 39 USHERMice & Siow 47 45 43 46 MARY J. BLIGE/Seven Days 18 19 21 22 DESTINY'S CHILD/No, No. No
70 70 70 66 BRIAN MCKNIGHT/Anytime 50 55 60 53 BRIAN MCKNIGHT/Anytime 44 45 44 33 BRIAN MCKNIGHT/Anytime - - 45 46 QUEEN PEN/A Party Ain't. 16 19 21 22 SOMETHIN' FOR.JAI 1 Do
31 52 63 65 K-LI & JOJO/AIl My Life 22 34 55 58 MASE FTOTALWhat You Want 43 45 44 36 LSGMy Body 48 47 47 45 BRIAN MCKNIGHT/Anytime 15 16 20 21 MISSY ELLIOTT/Beep Me 911
68 68 70 65 UNCLE SAM/ Don't Ever Want... 38 51 61 56 SWV/Rain 28 27 25 35 SWV/Ram - 42 45 45 2PAC F/ERIC WILLIAMS/Do For Love 1115 20 21 LSG FA L.../Cunous
60 60 50 64 BUSTA RHYMES/Dangerous 39 60 60 55 DESTINY'S CHILD/No, No, No 13 20 25 35 NEXT/Too Close 47 47 48 45 SWV/Rain 16 17 20 21 NEXT/Too Close
66 53 51 63 DRU HILUS Steps 44 56 56 55 TIMBALAND & MAGOO/w 2 Luv You 77 7 82 KGI & JOJO/AI My Lite 11 29 31 44 K-C & JOJO/AN My Life 18 18 19 21 7 MILEAust A Memory
29 60 60 §3 KP & ENVYISwing My Way 48 50 56 55 UNCLE SAM/I Don't Ever Want. 33 33 31 32 TREY LORENZ/Make You Happy 49 47 48 38 LSG/My Body 17 18 19 20 KAREN CLARK-SHEARD./Nolhig Without You
54 54 53 59 TIMBALAND & MAGOO/Luv 2 Liv You 48 56 54 54 K-Cl & JOJO/AN My Life 41 43 41 31 JON BJAre U Stilt Down? 45 44 43 37 BUSTA RHYMES/Dangerous 16 17 19 19 TIMBALAND & MAGOO/Luv 2 Luv You
47 41 50 59 SWV/Rain 36 29 26 32 MARIAH CAREY../Breakdown 23 34 31 31 BOVZ Il MEN/A Song For Mama 42 43 39 37 NEXT/Butta Love - - 18 19 ARETHA FRANKLIN/A Rose Is Stl.
18 36 53 59 MISSY ELLIOTT/Beep Me 911 31 26 31 31 KP & ENVYI/Swing My Way 43 43 41 30 DRU HILLAWe're Not Making. 43 33 36 35 USHERNice & Slaw 13 15 17 19 PUBLIC ANNOUNCEMENT/Body Bumpin®
52 54 59 59 DESTINY'S CHILD/No, No, No 9 20 25 29 OL SKDOL../Am | Dreaming 20 27 25 29 XSCAPEAets Do It Again 27 38 32 32 BOYZ Il MEN/A Song For Mama 14 16 t8 19 JODY WATLEY/Oft The Hook
10 21 27 5§ NEXT/Toe Close - 15 15 29 PUBLIC ANNDUNCEMENT/Body Bumpin' - 12 21 28 MONTELL JORDAN/Lets Ride 35 38 36 31 OL SKOOL../Am ! Dreaming 17 18 - 18 SAM SALTERMts On Tomght
66 63 54 54 MASE F/TOTAL/What You Want 26 28 29 27 SMOOTH/Strawberries 10 10 10 27 JOE/The Love Scene 25 24 30 30 MISSY ELLIOTT/Beep Me 911 15 16 18 18 MASE F/TOTAL/Whal You Want
67 58 60 48 LSGMy Body 23 23 24 27 NEXT/Too Close 26 26 23 26 TOTALMWhat About Us 21 21 18 30 UNCLE SAM/ Dont Ever Want. 15 15 18 18 LUTHER VANDROSS/ Won't Let You.
5 17 26 42 OL SKOOL. JAm | Dreaming - - 23 27 TAMIAImagination 24 22 28 25 UNGLE SAMA Don't Ever Wart.. 49 46 32 27 TIMBALAND & MAGOO/Luv 2 Luv You 18 19 22 18 BRIAN MCKNIGHT/Anytime
14 15 24 36 MARIAH CAREY../Breakdown - - 24 25 ARETHA FRANKLINA Rose Is Still. 25 20 21 25 BUSTA RHYMES/Put Your Hands. 20 22 22 26 LORD TARIQ..MDeia Vu 10 14 17 17 SWV/Rain
10 10 19 32 WYCLEF JEAN/Gone Till November 25 21 23 24 LSG FLL../Curious 26 21 19 24 BUSTA RHYMES/Dangerous - - 12 22 MONTELL JORDANLet's Ride 17 18 19 17 JANET/Together Again
5 17 26 30 LORD TARIQ../MDeja Vu - 11 11 22 KEITH WASHINGTON/Bring It On 6 7 8 23 MISSY ELLIOTT/Beep Me 911 - - - 17 DESTINY'S CHILIVNo, No, No 14 15 17 17 BUSTA RHYMES/Dangerous
- - 6 29 MONTELL JORDAN/Let's Ride 21 33 26 21 SOMETHIN' FOR../AN | Do 24 15 15 23 H-TOWN/They Like It Slow 5 5 5 16 NEXT/Too Close 11 13 16 17 SMOOTH/Strawbernes
22 26 24 29 PUBLIC ANNOUNCEMENT/Bady Bumpmn'.. 11 12 14 18 MISSY ELLIOTT/Beep Me 919 23 21 24 22 DESTINYS CHILD/No, No, No - 10 12 15 LL COOL J4321 16 14 17 16 USHER/MNice & Slow
13 16 25 25 LOX/M You Think Fm.. - 7 7 18 JODY WATLEY/OH The Hook 19 21 23 22 SMOOTH/Stawberries 14 8 7 12 SMOOTH/Strawberries - 5 16 16 ELUSION/Reality
5 15 19 22 LSG FiLL../Curious 44 23 27 14 BUSTA RHYMES/Dangerous - 21 21 22 KEITH WASHINGTON/Bring It Dn 7 9 ARETHA FRANKLIN/A Rose is Still 18 19 15 15 DRU HILUS5 Steps
- -« 21 ICE CUBEMWe Be Clubbin’ 13 12 13 14 JAY-Z F/BLACKSTREET/The City Is Mine 26 25 21 21 USHER/You Make Me Wanna. - - 5 8 TAMIA/Imagmation 5 8 15 15 PATTI LABELLE/Someone Like You
- 24 17 20 2PAC F/ERIC WILLIAMS/Do For Love - 11 11 10 2PAC F/ERIC WILLIAMS/Do For Love 21 22 21 21 SOMETHIN FOR./AIl | Do 8 5 5 5.L56FLL./Curious 5 10 14 15 OL SKOOL../Am | Dreaming
22 14 19 LL CODL J4.32.1.. - - 9 9 MONTELL JORDAN/Let's Ride 25 22 20 20 MARIAH CAREY. /Breakdown 5 5 5 5 JODY WATLEV/O The Hook 8 10 14 15 PHAJA/So Long (Well .)
5 5 12 17 SYLK-E. FYNE F/CHILL/Romeo And Juliet 7 8 8 7 NOTORIOUS B.1.G/Nasty Boy 25 22 20 20 DRU HILU Steps 5 5 5 5 JAYZ F/BLACKSTREET/The City Is Mine 7 7 12 14 WYCLEF JEAN/Gone Till Novermber
5 16 14 15 MYSTIKAL/The Man Right Chea <10 10 6 LL COOL J4321.. 32 36 34 20 GINUWINE/Only When U R Lanely - 5 6 5 FIRMPhane Tap 10 10 15 14 LYSETTE/Young, Sad And Blue
7 13 15 15 JAY-Z F/BLACKSTREET/The City Is Mine - 5 5 5 FIRM/Phone Tap 10 10 14 20 TIMBALAND & MAGOO/Luv 2 Luv You 5 5 5 5 SYLK-E. FYNE F/CHILLRomeo And Juliet 8 10 11 12 ALLURE FRAEKWON/Give You Al | Got
50 56 45 10 DRU HILLWe're Not Making... - - - - SNOOP & KURUPT/Ride On/Caught Up - - 13 20 ARETHA FRANKLINA Rose ls Stil. - 5 5 5 PUBLIC ANNOUNCEMENT/Body Bumpin'. . -5 10 11 KEITH WASHINGTON/Bnng It Dn

MARKET ¥18 WAHO

WEDR-FM
ot M ~ ] 1 <

WEDR/Miami WHTA/Atlanta WVEE/Atlanta 5 KMJM/St. Louls WAMO/Pittsburgh
ﬁ i (305) 623-7711 mq‘ls (404) 765-9750 (404) 898-8900 w (314) 692-5108 IOW (412) 471-2181

Woani « F. Loadondele Hollywood Taylor/Zulu Brown/Shabazz Atkins/Mychaels AT Atkins/Kellzy
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW 3W 2W LW TW IW IW LW TW 3W 2W LW TW 3W W LW TW
25 30 31 35 MARYJ. BLIGE/A Dream 61 60 62 63 KP & ENVYVSwing My Way 42 45 47 49 BRIAN MCKNIGHT/Anytime 42 34 33 40 MASE F/TOTAL/What You Want 9 17 30 32 UNCLE SAM/I Don't Ever Want.
34 29 36 33 BRIAN MCKNIGHT/Anytime 55 56 59 62 2PAC F/ERIC WILLIAMS/Do For Love 27 37 45 47 MARY J. BLIGE/Seven Days 38 37 37 38 MARIAH CAREY./Breakdown 7 20 23 2B MISSY ELLIOTT/Beep Me 911
27 31 34 33 ERYKAH BADU/Tyrone 57 58 55 58 USHER/Nwe & Slow - - 20 40 K-Cl & JOJO/AIl My Lite 39 35 35 38 WYCLEF JEAN/Gone Till November 28 28 29 28 MARIAH CAREY../Breakdown
24 30 34 32 USHERMice & Slow 58 61 59 57 MASE F/TOTAL/What You Want 18 20 20 38 UNCLE SAM/I Dont Ever Want.. 40 40 42 37 USHER/MNice & Slow 14 28 30 28 BUSTA RHYMES/Dangerous
.27 29 31 32 BOYZ Il MEN/A Song For Mama 27 40 39 54 MASTER P/Make 'Em Say Ugh 35 29 33 38 DRU HiLL/We'e Not Making... 39 33 36 37 TIMBALAND & MAGOO/Luv 2 Luv You 28 29 31 28 BAIAN MCKNIGHT/Anytime
26 30 31 32 BUSTA RHYMES/Dangerous 31 60 59 47 QUEEN PEN/A Party An't. 39 37 36 36 LSG/My Body - - 29 34 MONTELL JORDAN/Let's Ride 27 27 26 27 JON B/Are U Still Down?
27 29 34 31 DRU HiLLWe're Not Making.. 32 31 34 46 SWV/Rain 45 42 38 35 USHER/Nice & Siow 28 34 34 33 OL SKOOL./Am | Dreaming 9 23 27 27 TIMBALAND & MAGOD/Luv 2 Luv You
28 29 33 31 MILESTONES Care ‘Bout You 60 58 59 44 BUSTA RHYMES/Dangerous 29 33 32 32 MARIAH CAREY../Breakdown 22 19 22 33 BRIAN MCKNIGHT/Anytime 29 28 27 27 JANET/Together Again
35 26 32 26 UNCLE SAMYI Don't Ever Want... 39 40 38 43 TIMBALAND & MAGOO/Luv 2 Luv You 39 40 31 31 DRU HILL/S Steps 30 31 27 30 SOUNDS OF BLACKNESS/Hold On (Change . ) 30 35 30 26 USHER/Nice & Slow
6 19 25 26 KP & ENVYI/Swing My Way 38 39 38 41 LATHUN/Freak It 18 26 26 30 MISSY ELLIDTT/Begp Me 911 29 25 29 2% BUSTA RHYMES/Dangerous 9 18 25 26 SWV/Ram
18 23 20 25 K-C! & JOUOJAIl My Lite 58 57 57 41 2PAC/ Wonder I1.. 27 32 27 27 ERYKAH BADUTyrone 22 35 30 28 DRU HILUS Steps 8 19 26 22 OL SKOOL. /Am | Dreaming
23 25 19 25 AALIYAH/The One | Gave My.. 40 37 40 4D LORD TARIQ. /Deja Wu 26 26 26 26 OL SKOOL../Am | Dreamung 32 29 27 28 DESTINY'S CHILOMo. No, No 14 20 24 22 DESTINY'S CHILDMNo. No. o
24 24 27 24 TIMBALAND & MAGOO/Luv 2 Luv You 20 21 21 40 MARY J. BLIGE/Seven Days 26 26 26 26 NEXT/Too Close 30 26 32 26 MISSY ELLIOTT/Beep Me 911 5 9 12 21 K-Cl & JOJO/AN My Lde
25 22 32 23 (SGMy Body 35 38 33 40 JO F/BRAT & USHER/The Party Continues 36 27 25 24 NEXT/Bufta Love 31 29 36 26 SOMETHIN' FCR /All | Do 24 20 21 21 DRU HiLL/We're Not Makim
25 24 22 23 JANET/Together Again 35 38 38 38 DUTKAST W/CEE-LO/In Due Time 28 33 24 24 BOYZ il MEN/A Song For Mama 13 25 24 26 K-Ci & JOJO/AIl My Life 17 23 23 21 SOMETHIN' FOR. /Al | Do
6 15 23 23 DESTINYS CHILDMNo, No, No 36 38 40 36 LL COOL JM432.1. 11 12 12 24 L8G FLL.. /Cunous - - 22 25 2PAC F/ERIC WILLIAMS/Do For Love 27 26 23 20 LSG/My Body
24 22 23 23 SWV/Ram 29 34 37 35 MISSY ELLIOTT/Beep Me 911 28 24 21 18 BOYZ Il MEN/4 Seasons Of. - - 23 25 TAMIAImagination 5 7 8 20 MARYJ BLIGE/Seven Days
21 22 25 22 MASE FTOTAL/What You Want 40 40 40 33 BRIAN MCKNIGHT/Anytime 28 26 30 18 USHER/You Make Me Wanna.. 22 21 24 25 LSG FiLL../Curious 18 19 20 20 ROME/Crazy Love
21 20 24 22 MARIAH GAREY.../Breakdown 21 22 23 31 WMYSTIKALThe Man Right Chea 16 16 16 16 KP & ENVYI/Swing My Way - - 27 24 ARETHA FRANKLIN/A Rose Is Still. 30 35 30 20 DRU HILUS Steps
25 21 19 20 MARY J. BLIGE/Seven Days 24 26 27 29 JAY-Z F/BLACKSTREET/The Gity is Mine 6 6 15 15 DESTINY'S CHILD/No, No, No 16 17 21 24 NEXT/Too Close 14 21 21 18 NEXT/Buita Love
- - 13 20 NEXT/Too Close 37 34 37 28 WMARIAH CAREY../Breakdown - B 15 15 2PAC FERIC WILLIAMS/Do For Love 25 26 24 24 GINUWINE/Only When U R Lonely 28 23 21 19 MISSY ELLIOTT/Sock it 2 e
- 13 17 19 LSG FLL .JCurous - - - 21 MONTELL JORDAN/Let's Ride 15 12 13 15 JD F/BRAT & USHER/The Party Continues 28 27 27 24 PUBLIC ANNOUNCEMENT/Body Bumpin' - 5 5 19 KEITH WASHINGTON/Bring It Dn
21 17 24 18 JON B/Are U Stll Down? - - - 20 DESTINY'S CHILD/No, No, No 6 8 12 12 JON BJ/Are U Stll Down? 19 19 22 24 SWV/Rain 5 7 11 18 LSG FLL../Cunous
33 18 18 17 DAU HILUS Steps - - - 17 ICE CUBE/We Be Ciubbin' - - 10 12 MONTELL JORDAN/Lets Ride 20 21 22 23 MARYJ BLIGE/Seven Days 7 9 9 17 MASE FTOTAL/What You Want
- B 13 15 2PAC F/ERIC WILLIAMS/Do For Love 26 23 25 15 THREE 6 MAFIA/Tear Da Club Up 10 11 10 10 SYLK-E. FYNE F/CHILL/Romeo And Juliet 25 22 25 22 PLAYA/Don't Stop The Music 14 15 10 15 MASTER P/Make 'Em Say Hgr
- - 15 14 ARETHA FRANKLIN/A Rose Is Stil. - - - & DMXGet Al Me Dog 10 10 8 B MASE F/TOTAL/What You Want 19 18 35 22 UNCLE SAM/I Don't Ever Want.. 5 5 13 13 QUEEN PEN/AI My Love
- - - 8 MISSY ELLIOTT/Beep Me 911 -5 5 5 LUNIZ F/REOMAN/Hypnotize 7 12 8 B 2PACA Wonder If. 19 22 19 22 MYSTIKAL/TThe Man Right Chea 6 9 11 12 PUBLIC ANNOUNCEMENT/Body Bumpin'
- - - 8 SOMETHIN FOR. /Al | Do - 5 5 5 YOUNG BLEED. /Times So Hard 10 10 7 7 MYSTIKALThe Man Right Chea 9 15 21 20 SMOOTH/Strawberries - 5 6 11 ELUSION/Reality
- 8 13 8 BEENIE MAN/Romi - - 5 5 SYLK-E. FYNE F/CHILL/Romeo And Juliet 6 6 7 7 JAGGED EDGE/Gotta Be - 5 10 18 SYLK-E. FYNE F/CHILL/Romeo And Juliet - 5 5 10 PATT! LABELLE/Someone Eke You
- - - 5 QUEEN PEN/A Party Ain't... g - 5 MILITIA/Bun 7 7 7 7 TIMBALAND & MAGOOMLwv 2 Luv You 23 11 14 17 MISSY ELLIOTT/Sock It 2 Me 5 5 9 10 BEBE WINANS/An Harm's Way

MERKET ¥30
WTMP/Tampa WZAK/Cleveland WIZF/Cincinnati HOT 05 JAMZ/ | | kprsiansas Ciy WKKV/Milwaukee
(813) 620-1300 (216) 621-9300 (513) 679-6000 more contiaucug G (816) 763-2040
Steele/Carlos Rush/Stephens Fields/Jones Weaver/Fears
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW W 2W LW TW IW W LW TW IW 2W LW TW IW 2W LW TW
27 47 47 4B K-Cl & JOJO/AN My Life 28 37 37 60 DESTINYS CHILD/No, No, No 50 45 45 47 LSG/My Body 23 25 25 25 K-Cl & JOJO/AIl My Lite 52 52 52 54 USHERMNice & Slow
35 45 45 47 KP & ENVYI/Swing My Way 45 60 60 55 UNCLE SAM/I Don't Ever Want... 50 51 47 46 BOYZ Il MEN/A Song For Mama 25 25 25 25 BRIAN MCKRIGHT/Anytime 42 54 52 54 K-Cl & JOJO/AN My Lite
27 43 45 45  SAM SALTER/ItS Dn Tomght 40 45 45 50 K-BALLMDo It On The Up Side 50 50 44 45 DRU HILLWe're Not Making... 25 25 25 25 DESTINY'S CHILDNo, No, No 29 42 49 53 SWV/Rain
-8 18 45 2PAC F/ERIC WILLIAMS/Do For Love 39 44 44 50 PHAWA/So Long (Well..) 36 51 49 45 UNCLE SAM/I Don't Ever Wart.. 25 25 25 25 DRU HILL/S Steps 42 57 55 52 DESTINY'S CHILDMNo, No, Nc
48 48 48 40 UNCLE SAMA Dont Ever Want. 39 44 44 48 BUSTA RHYMES/Dangerous 40 49 49 45 BRIAN MCKNIGHT/Anytime 25 25 25 25 UNCLE SAM/ Don't Ever Wart. 54 58 52 49 BRIAN MCKNIGHT/Anyhine
18 31 37 40 DESTINY'S CHILD/Ng, No, No 36 41 41 45 MASTER PiMake ‘Em Say Ugh 32 34 39 44 KCl & JOJO/AI My Lite 10 10 20 23 MARY J. BLIGE/Seven Days 17 15 22 47 MASE F/TOTAL/What You Want
23 30 35 38 MISSY ELLIOTT/Beep Me 911 20 25 25 45 MARY J. BLIGE/Seven Days 4 50 47 44 USHEA/MNice & Stow 16 17 20 23 MARIAH CAREY. /Breakdown 41 42 51 46 MARY J. BLIGE/Seven Daws
22 23 26 38 MASE F/TOTALWhat You Want 34 40 40 44 SOMETHIN' FOR../AI | Do 27 20 28 44 MARY J. BLIGE/Seven Days 10 17 20 23 LSG FA.L../Curious 53 52 52 35 UNCLE SAM/I Donl Ever ¥ant.
24 28 33 36 SWV/Rain 34 40 40 44 MASE F/TOTALWhal You Want 27 28 33 42 TIMBALAND & MAGOO/Lwv 2 Luv You 20 20 20 23 OL SKOOL./Am ) Dreaming 5 18 41 35 MISSY ELLIOTT/Beep Me 911
17 18 32 35 SOMETHIN' FOR.JAIl | Do 30 39 39 42 LOXt You Think f'm... 46 45 42 40 USHER/You Make Me Wanna... 25 25 25 20 JANET/Together Again 18 19 21 35 LSG FALL../Corious
47 48 41 35 BRIAN MCKNIGHT/Anytime 28 37 37 40 K-Cl & JOJO/AN My Lite 43 34 31 30 NEXT/Butta Love 20 20 20 20 SOMETHIN' FOR../AII | De 8 8 14 34 MARIAH CAREY. Breakdnwn
18 27 28 33  MARIAH CAREY../Breakdown 25 34 34 40 PUBLIC ANNOUNCEMENT/Body Bumpin' . 26 32 32 29 SWVRan 18 20 20 20 SWV/Ram 28 31 33 33 SOMETHIN FOR.JAI | De
5 7 28 32 OL SKOOL../Am | Dreaming 25 30 30 37 SWV/Ram 33 33 30 28 MARY J. BLIGE/A Dream 16 20 20 20 JODY WATLEY/OHf The Hook 26 32 32 32 OL SKOOL./Am | Dreamng
5 15 27 29 PUBLIC ANNOUNCEMENT/Body Bumpin'... 25 30 30 36 BROWNSTONE/n The Game Of Love 32 28 31 27 DESTINVS CHILDMo, No, No 25 25 25 20 USHERMice & Slow 13 12 2% 31 SMOOTH/Strawberries
25 26 27 27 NEXT/Too Close 25 30 30 36 KP & ENVYI/Swing My Way 45 44 33 27 MISSY ELLIOTT/Sock It 2 Me 10 10 16 18 PUBLIC ANNOUNCEMENT/Body Bumpin' 23 24 25 29 NEXT/Too Close
10 10 23 26 MARY J. BLIGE/Seven Days 20 25 25 32 MISSY ELLIOTT/Beep Me 911 32 32 30 27 SOMETHIN' FOR../My Love Is The Shhh! - 10 16 1B PATTI LABELLE/Someone Like You 8 12 24 29 PUBLIC ANNOUNCEMENT/Body Bumpin'.
t1 11 21 22 LSG FALL.../Curious 2 25 25 32 SMOOTH/Strawberties 13 17 23 26 MARIAH CAREY. /Breakdown 6 8 10 14 JAGGED EDGE/Gotta Be 16 13 30 29 7 MILEJust A Memory
12 - 20 20 MASTER PMake 'Em Say Ugh 20 25 25 30 OL SKOOL../Am | Dreaming 37 30 30 26 TOTAL/What About Us 6 10 10 14 PHAJASo Long (Well..) 25 25 27 27 MASTER PMMake ‘Em Say Ugh
14 18 20 20 TIMBALAND & MAGOO/LW 2 Luv You 20 25 25 30 JAY-Z F/BLACKSTREET/The City Is Mine 18 27 24 25 WILL SMITH/Gettin' Jiggy Wit It 6 8 8 14 NEXT/Too Close 14 11 23 26 JAGGED EDGE/Gotta Be
41 40 32 20 USHEA/MNice & Slow 20 25 25 30 JAGGED EDGE/Gotta Be 42 31 31 25 DRU HILL/S Steps 5 8 10 10 ALLURE FRAEKWON/Give You All | Got - - 22 25 H-TOWN/(You..) Natural
16 17 18 18 PHALA/So Long (Well. ) 15 20 20 28 MARIAH CAREY./Breakdown 18 28 26 23 MASE F/TOTAL/What You Wanl 10 10 10 10 WILL SMITH/Getlin' Jiggy Wit It - - 5 23 MONTELL JORDANAet's ‘lide
- - 16 18 MONTELL JORDAN/Let's Ride 15 20 20 25 LSG FA.L../Curious 29 28 25 23 BUSTA RHYMES/Dangerous 10 10 10 10 QUEEN PEN/AI My Love - - 5 21 TAMIAMImagination
- - - 16 WHISPERS/For The Cool tn You 15 20 20 25 SYLKE. FYNE F/CHILL/fameo And Juliet 51 50 42 21 ERYKAH BADU/Tyrone 10 10 10 10 MASE F/TOTALMhat You Want - 10 18 18 KP & ENVYISwing My Way
- - 14 16 MARK MORRISON/Moan And Groan 15 20 20 25 CHRISTION/Bring Back Your Love 14 15 14 21 Ot SKOOL./Am | Dreaming 10 10 10 10 MASTER PiMake 'Em Say Ugh - 18 18 15 PATT} LABELLE/Someone Lixe You
13 14 14 15 TRICKDADDY/They Don't Live Long 15 20 20 25 DAVE HOLLISTER. /The Weekend 19 16 21 19 JANET/Together Agan 8 10 10 10 WYCLEF JEAN/Gone Till November - - 5 13 ARETHA FRANKLINA Rose s Still
8 13 14 15 MYSTIKAL/The Man Right Chea 25 25 25 25 ERYKAH BADU/Tyrone 20 19 20 19 JOE/Good Girls 8 10 10 10 MISSY ELLIOTT/Beep Me 911 21 14 15 12 JODY WATLEY/OH The Hpok
- - 13 14 ARETHA FRANKLIN/A Rose Is Still. 25 25 25 25 TONI BRAXTOWKENNY G/Hgw Could An.. 5 5 12 19 MISSY ELLIOTT/Beep Me 911 7 10 10 10 MILITIABum 14 11 15 12 PHAJA/So Long (Well..;
5 12 12 14 JODY WATLEV/Off The Hook - - 20 25 MONTELL JORDANALet's Ri 1015 11 17 KP & ENVYI/Swing My Way - 8 8 10 S0UL FOR REAL/Come See Me - - 14 12 ELUSION/Reality
40 40 40 14  JANET/Together Again 10 15 15 20 LUNIZ F/REDMAN/Hypnotize 53 5 11 16 PUBLIC ANNOUNCEMENT/Body Bumpin'... 6 8 8 10 7 MILEAust A Memory 5 8 13 11 SOUL FOR REAL/Come See Me
- 5 5 13 KEITH WASHINGTON/Bring It On 10 15 15 20 MYSTIKALThe Man Right Chea 5 5 11 15 NEXT/Tpo Close -5 8 10 CECE WINANS/Well, Alright! - - - 10 KEITH WASHINGTON/BriRg it On
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WALT LOVE

WDIA/Memphis: A Rich And Varied History

The voice of the black community for 50 years is still going strong

WDIA-AM continues to be a force after 50 influen-
tial and powerful years. It not only changed the broad-
casting landscape, it also attracted talent from through-
out the mid-South that might not otherwise have had a
venue to shine at — talent like Rufus Thomas, who is
celebrating 45 years at the station; Dwight “Gatemouth”
Moore; and Maurice “Hot Rod” Hulbert. B.B. King and
Bobby “Blue” Bland began on their respective roads to
fame by plugging their gigs at local clubs on the station.
Even Elvis Presley appeared at WDIA’s hugely success-

ful benefit, “Revues.”

But WDIA was
more than a “star-
maker” station. It
was the voice of the
black community,
providing a forum
to raise and discuss
issues and prob- i
lems. And WDIA's §
community com-
mitment lives on to

e

this day. To talk -
about what all of
this means to us as broadcasters and as
African Americans, [ spoke with Clear
Channel Metroplex/Memphis VP/GM
Bruce Demps, WDIA OM/PD Bobby
0’Jay (who also programs WHRK-
FM and KIMS-FM), GSM Greg
Hamilton, and Mirketing & Public Af-
fairs Director Kris DuValle.

Steppin’ Back In Time

It all started in 1947, when two white
radio veterans, John R. Pepper and Bert
Ferguson, found that the Country for-
mat they were using on WDIA was fail-
ing to draw an audience. As a result, ad-
vertisers began pulling out, and the end
was fast approaching. The station was
put up for sale. but the bids received
were extremely low.

Bruce Demps

Greg Hamilton

Ferguson, however, simply wasn’t
ready to let WDIA go under. He talked
with his PD, Chris Spindel, at length,
and she, too, was feeling the pressure to
do something, anything, to salvage the
fledgling station. When Ferguson men-
tioned his idea to go to an all-black
music format, she responded enthusi-
astically. Ferguson contacted Nat D.
Williams, a well-known educator, show-
man, and emcee who became the first
black DJ south of the Mason-Dixon
line.

Because of what the station stands for
to African Americans. the staff realizes
that its 50th anniversary is special in
many ways. Says Demps, “We see the
S0th anniversary of WDIA as more than

is the guest speaker.

sponsors.”

for needy children.

Celebrations Galore

DIA Promotions Director Frank Gilbert says that, start-
ing in February, the station will have a special event each
month to celebrate the station’s 50th anniversary.
* February: “We’re the ofticial media for the Hinretta Marie exhibit, ‘A
Slave Ship Speaks, at the Pink Place Museum.”
* March: WDIA will take part in the Tennessee Black Heritage Cele-
bration, “an opportunity for black Tennesseans to celebrate not only their
contributions to this state, but to the nation as a whole.” Bryant Gumbel

* April: “Pilgrimage To Memphis”“1998 is the year of the 30th anni-
versary of the assassination of Dr. Martin Luther King. The pilgrimage
will be held from April 3-5. We're what's called one of the Dream Maker

* May: WDIA is one of the primary sponsors of the W. C. Handy
Awards, where those involved in the blues music industry are honored.

* June: Celebration of Black Music Month.

¢ July: On the 18th, a family picnic day will be hosted at Martin Luther
King Jr. Park. “There will be bands, vendors, food, and fun for ail”

* August: WDIA's School Supply Drive to help buy school supplies

» September: The Southern Heritage Football Classic between Ten-
nessee State University and Jackson State University.

a promotional opportunity. We think it
has enough significance to really be
treated as a historical event and a mile-
stone. That’s why we’ve taken a little
bitof a different approach to it. We know
for a fact that Nat D. Williams was the
first person who broke the ground for
what we know as Black radio today.
Starting in 1948 through 1998, this ra-
dio station has been of continuous ser-
vice to the African-American commu-
nity here, and that's something we’re
certainly proud of.

“WDIA is truly

helped to make
Black radio what it
is today in terms of’
people understand-
ing the value of the
black consumer
1 and the money they
spend on products.
| There were people
who played black
records who never
had black announc-
ers on the air. and they certainly didn’t
use those announcers to market their
product. And that’s what has brought
about, I believe, the proliferation of
Urban-formatted stations, Urban radio
networks, BET, Ebony — you name it.
All of those companies are what they
are because the advertising community
supports them. I’s not about trying to
be a nice guy; it’s about doing what's
good for business. WDIA believes that
we have helped bring about that type of
positive thinking in this industry and
society in general”

Commemorating More
Than A Station

“My major concern about the S0th
anniversary celebration is that we com-
memorate this and not just have a se-
ries of events that people tend to for-
get later,” says DuValle. “My vision is
to have a year where people remem-
ber what happened here as a point in
history as historical as WDIA itself. |
don’t want people to walk away from
this as a year of fun. I want people to
really remember what the 50th year of
this station’s existence means not only
to the area, but to the entire country and
this industry.”

Adds Demps, “One of the themes
that we're using to market 'DIA is a
hook from a song, ‘It just gets better
with time,” along with ‘50 Years Of
Goodwill” We realize the foundation
that this organization has been built on,
so we market the station by saying
what it has stood for in the past and
what it stands for now. We're not go-
ing to bury this station and say that 50
years is enough: You’ve seen the rat-
ings, and we’re still doing gangbusters!
We’re a Top Five radio station Persons
12+ and a Top Three radio station 25-
54 in a very competitive marketplace”

“Speaking from a competitive mar-
keting standpoint,” Hamilton begins,
“If you look at the numbers of strong
AM stations around the country, I don’t

Kris DuValle

n
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We see the 50th anniversary of WDIA as more
than a promotional opportunity. We think it
has enough significance to really be treated

as a historical event and a milestone.
—Bruce Demps

think you’ll find any other that is as
strong as 'DIA, particularly from a
market-share perspective, since we're
not tied to any sports franchise. We do
itall with our general-market program-
ming, and from a sales perspective, we
market just like anybody else in town.
Yes, we talk about the history of the
radio station, but to a 24-year-old me-
dia buyer who just got out of SMU,
that doesn’t mean
anything. We have
to talk about the
current strengths of
the radio station.”

Demps chimes
in, “That’s includ-
ing the qualitative
aspects of the audi-
ence. It’s still a very
attractive, mobile
audience. WDIA
has found a way — I’'m not certain of
what the secret is -— (o continue to ex-
pand on its audience and introduce new
people to the station.”

A Salute To The Past

In addition to the many events
planned to celebrate the station’s 50th
anniversary (see the sidebar for amonth-
by-month breakdown), WDIA will also
try to find and bring back as many of its
air talents from the past as possible, ac-
cording to O’ Jay. “We know it will be
great. People here will love it. because
they've been intoWDIA all of their lives
— Just like me!” On October 24, the
station 1s planning its largest event, the
“Goodwill Starlight Revue”

Hamilton elaborates, “Just to give
you some perspective on how strong

o

070

EB

and important this event was here in
Memphis back in the ’60s, I started
inradio as a part-time DJ back in 1968
at another station here in Memphis.
The ‘Goodwill Starlight Revue™ was
such a community-oriented event that
our station and others would run
PSAs promoting it. That’s how strong
it was.”

“People were behind the event be-
cause of what the
radio station did
with the proceeds,
which was to sup-
port activities in
the community
that were not being
supported at the
time by the public
sector,” Demps re-
calls. “We’re plan-
ning a black-tie re-
union event at the Peabody Hotel,
where current WDIA staffers will of-
fer words of thanks and appreciation
to those who came before us. Qur
mayor, Willie Harenton, has commit-
ted to being a part of this event, and
we look forward to having a celebra-
tion worthy ot what WDIA stands for””

As you can see, the folks at WDIA
are going to be very busy throughout the
year for two very positive reasons: First,
for the benefit of those they serve — the
loyal listeners — and second. because of
the true meaning of WDIA — goodwill!

For an in-depth look at the history of
WDIA, check ot Wheeling On Beal
Street, by Purdue University Professor
Louis Cantor: B.B. King wrote the for-
ward.

can-American Museum.

Words Td Live By

D uring the holidays, people touched by the spirit of giving participate
indrives of all sorts: food, ciothing, toys. In honor of Black History
Month, we atR&R would like to offer a little sustenance of our own, food
for thought. Throughout the month of February, we’ll be sharing quotes
from some famous African Americans, courtesy of the California Afri-

Independence i

“It’s easy to be independent when you’ve got money.
But to be independent when you haven’t
got a thing — that’s the Lord’s test.”
—Mahalia Jackson

Justice

“The cost of achieving justice is never so great
as the cost of denying it.”

—Julian Bond

Love

“Never look for a worm in the apple of your eye.
—lLangston Hughes
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using their “imagination” at:

KDKS WAMO WGZB wOwl  WUSL

KIPR WBLK WHRK  WPAL WWDM
KKDA WBLS WJLB WPLZ WWWwWZ

KMmJJ WCDX  WIMI WQHH WXQL tamia performing on VIBE TV
KMJM  WCHB  WJTT WQUE  WZAK april 10th
KSJL WCKX  WKKV  WROU  WZHT

KPRS WFEXA  WKYS  and many more! video in rotation on
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There is No Limit to '

“Just Be Straight With Me”

3rd MOST ADDED:
NO LIMIT BELIEVERS

WFXE, WEAS, WIBB, WEDR, WTMG, WHNR, WTMP, WFXA, WPAL, WWWZ
LAL LK WPEG WZFX KIPR, WJJIN, WBLX WYOK WJZD WJML, WJMG WESE
WACR, WJTT WKGN W’QQK WJKX WHRK WGZB, KHRN KKDA KIZ, KSJL, KBCE
WEMX KRRQ KZWA KYEA WQUE KJMM KDKS KJMM KVSP
KTBT, WDZZ, WQHH
WTLZ, WZAK, WIZF, WCKX, WLIM, WJUC, WJFX, WNOV, WKKV, KMJM, KPRS,
WOWI, WAMO

“YA’ HEARD ME!”

NO LImIY
' P ;.y.-

1 PRIORITY
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URBAN TOP 50 BREAKERS.
MONTELL JORDAN
FEBRUARY 20 1 998 Let’s Ride (Def Jam/RAL/Mercury)
TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
i TOTAL PLAYS ————————— TOTAL 1432/5N1 84/3
W oaw W W ARTIST TITLE LABEL(S) ™ LW 2w aw STATIONS/ADDS
n s 3 @ MARYJ. BLIGE Seven Days (MCA) 3369 3013 2700 2273 86/0 A Ro‘s‘:‘ |EsT ;ﬁlf\%':zl(z:ista)
2 w0 6 @  K-Cl&JOJO All My Life (MCA) 3122 2850 2598 2216 83/0 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
77 4 € DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 3108 2963 2694 2379 86/3 1322/510 83/4 D
4 3 4 UNCLE SAM | Don’t Ever Want To See You.. (Stonecreek/Epic) 3096 3378 3215 3210 83n KEITH WASHINGTON
s ¢ 5 @ SWVRain (RCA) 3095 2893 2630 2332 86/0 Bring it On (Silas/MCA)
o 1 s @  MASE 4TOTAL What You Want (Bad Boy/Arista) 2762 2593 2489 2280 851 TOTAL1”1L:YS""2°"EASE IS S;‘J'%"S"DDS C&"
% 13 1 @  OLSKOOL /K. SWEAT & XSCAPE Am | Dreaming (KeiaUniversal) 2741 2441 2152 1736 85/0 J321 /
1 1 2 s  BRIAN MCKNIGHT Anytime (Mercury) 2676 3166 3616 3724 75/0 L.L. COOL J _
w9 7 © @  NEXTToo Close (Arista) 207 2167 1872 626 83 | AS2A.. (DellamBALMercury)
3 4 7 10 USHER Nice & Slow (LaFace/Arista) 2412 2636 2927 3400 63/0 1123/190 78/0
23 16 14 ) MISSY “MISDEMEANOR” ELLIOTT Beep Me 911 (FastWesvEEG) 2410 2182 1874 1542 841 SYLK-E. FYNE {/CHILL
s 20 18 (B  MARIAH CAREY {/BONE THUGS... Breakdown (Columbia) 2214 20M 1699 1217 80/0 Romeo And Juliet (Grand Jury/RCA)
1 14 15 @) SOMETHIN’ FOR THE PEOPLE All | Do (Warner Bros.) 2265 2181 2072 1912 91 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
a 18 17 @ KP.&ENVYISwing My Way (EastWest/FEG) 2260 2045 1812 1541 8311 1122/183 7212 137)
2 2 19 @ LSGHLL., BUSTA & MC LYTE Curious (EastWestEEG) 2166 1915 1639 1257 86/0 LORD TARIQ & PETER GUNZ
21 19 20 ) MASTER P Make ‘Em Say Ugh (No Limit/Priority) 1907 1848 11 1587 17N Deja Vu (Codeine/Columbia)
s 22 21 @) PUBLIC ANNOUNCEMENT Body Bumpin' Yippie-Yi-Yo (A&M) 1891 1599 1264 885 18/0 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
s 12 10 1  BUSTA RHYMES Dangerous (Elektra/EEG) 1726 2472 2487 2316 66/0 1087/145 651 39
2 2 9 19 DRUHILLS5 Steps (/sland) 1703 2489 3395 3561 60/0
5 5 1w 2  TIMBALAND & MAGOO Luv 2 Luv You (BlackGround/Atiantic) 1648 2433 2707 2575 57/0 MOST ADDED-
— 4 25 @ 2PAC{/ERIC WILLIAMS Do For Love (Amaru/Jive) 1646 1315 697 82 83/2 ARTIST TITLE LABEL(S) ADDS
s 20 2 @ SMOOTH Strawberries (Perspective/A&M) 1583 1479 1203 962 16/2 ICE CUBE We Be Clubbin' (Heavyweight/A&M; 62
3 28 24 €B)  JODY WATLEY Off The Hook (Atlantic) 1573 1407 1254 1079 75/0 JD I/BRAT & USHER The Party... (So So Def/Calumbia) 59
29 26 23 @ PHAJJA So Long (WeII, Well, We”) (Warner BfQS.) 1474 1429 1288 1240 64A1 SILKK THE SHOCKER Just Be Straight (NO le:f/PﬂOfﬂy) 55
BREAKER @ MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) 1432 84 12 = 84/3 ROOM SERVICE Stay (FastWest/EEG) 53
44 33 2 g 7 MILE Just A Memory (Cfave) 1346 1275 1068 856 63/0 WHISPERS For The Cool In You (/nterscope) 34
BREAKER ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 1322 812 27 36 83/4 DMX Get At Me Dog (Def Jam/Mercury) 3
2w 31 @  WYCLEF JEAN Gone Till November (Ruffhouse/Columbia) 1306 1077 930 889 61/3 RAKIM Saga Begins (Universal) 25
s 34 29 €D NOTORIOUS B.1.G. Nasty Boy (Bad Boy/Arista) 1199 1146 1056 902 68/2 REBBIE JACKSON Yours Faithfully (M/Work) 19
s 3 €  PATTILABELLE Someone Like You (MCA) 1180 1056 767 317 651 RICK JAMES Turn It Out (Private //Mercury) ’ 8
37 31 28 @ LOX If You Think I'm Jlggy (Bad Boy/Arista) 1165 1154 1092 988 62/1 QUEEN PEN A Party Ain't A Party (L//,Man//ntefscope) 8
'BREAKER €D  KEITH WASHINGTON Bring It On (Silas/MCA) 1143 822 3 3 70/0 TAMIA Imagination (Qwest/WB)
a9 a0 3 € JAGGED EDGE Gotta Be (So-So Det/Columbia) 1141 1014 876 725 64/2
BREAKER €D L.L.COOL J4,32,1... (Def Jam/RALMercury) 1123 933 504 255 78/0 MOST INCREASED
BREAKER €)  SYLK-E. FYNE {/CHILL Romeo And Juliet (Grand Jury/RCA) 1122 939 673 460 12/2 PL AYS Iopas
s 3 )  JAY-Z YBLACKSTREET The City Is Mine (Roc-A-Fella/Def Jam/Mercury) 1093 1017 923 804 70/0 ARTIST TITLE LABEL(S) INCREASE
BREAKER €}) LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia) 1087 942 716 437 65/1 MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury) +591
~ 4 @) ELUSION Realtty (RCA) 948 128 304 19 L& ARETHA FRANKLIN A Rose Is Still A Rose (Arista)  +510
@ TAMIA Imagination (Qwest/WB) 937 459 50 33 74/8 TAMIA Imagination (Qwest/W8) +478
18 24 30 42  BOYZIIMEN A Song For Mama (Motown) 930 1101 1409 1667 37/0 MARY J. BLIGE Seven Days (MCA) +356
@  FIRM Phone Tap (Trackmasters/Aftermath/Interscope) 914 802 643 312 65/0 2PAC {/ERIC WILLIAMS Do For Love (Amaru/dive) — +331
— — w @  DAVE HOLLISTER/REDMAN/SERMON The Weekend (Tommy Boy) 870 742 589 433 58/3 ICE CUBE We Be Clubbin’ (Heavyweight/A&M) +330
— 4 4« @  ALLURE {/RAEKWON Give You All | Got (Track Masters/Crave) 867 818 692 516 57/0 KEITH WASHINGTON Bring It On (Silas/MCA) +321
— 4 4 4 MILITIA Burn (Red Ant) 816 834 131 649 57/0 OL SKOOL /K. SWEAT & XSCAPE Am |... (KeaUniversal) +300
@ H-TOWN (You Make...) Natural Woman (Relativity) 811 614 204 16 67/2 BILLY PORTER Borrowed Time (DV8/AGM) +300
@  YOUNG BLEED {/MASTER P & FIEND Times So Hard (No Limit/Priority) 787 669 913 205 60/0 PUBLIC ANNOUNCEMENT Body Bumpin’ Yippie... (A&M)  +292
— — s @ LUNIZ /REDMAN Hypnotize (C-Note/Noo Trybe) 774 72 543 156 68/0
@  PUFF DADDY {/MASE Been Around The World Again (Bad Boy/Arista) 702 590 232 — 53 HOTTEST
This chart reflects airplay from February 9-15. Songs ranked by total plays. Highlighted songs indicate Breaker. - RE c u R R E N Ts
88 Urban reporters. 85 current playlists. Songs that are down in plays for three consacutive weeks and below No. 25 are moved to recurrent.
©1998, R&R Inc. ARTIST TITLE LABEL(S)
DRU HILL We're Not Making Love No More (LaFace/Arista)
NEW & ACTIYVE WILL SMITH Gettin’ Jiggngit It (Co/umbig)
— ] : - JON B. Are U Still Down? (Yab Yum/550 Music)
To P 62 ol S s DV T s 345, o S, 30 pa 7o (B0 Agein) SAM SALTER It's On Tonight (LaFace/Arists)
MACK 10 1/IGE CUBE & SNOOP... Only In California (Priority) MARK MORRISON Moan And Groan (Atfantic) ERYKAH BADU Tyrone (Kedar/Universal)
Total Plays: 685, Total Stations: 59, Adds: 2 Total Plays: 330, Total Stations: 34, Adds: 5 USHER You Make Me Wanna... (LaFace/Ar/'sta)
A e 10 Gon s ()
SNOOP DOGGY DOGG & KURUPT Ride On/Caught Up (Noo Trybe/Virgin) MCGRUFF Before We Start (Up[own/M(,‘A) OUTKAST w/CEE-LO In Due Time (LaFace/Arista)
Total Plays: 506, Total Stations: 63, {\aas'a Total Plays: 316, Total Statlons 30 Adds: 1 NEXT Butta Love (Arista)
BLY PORTER St oned e (0V2ASH) GUEEN PEN A2ty Ant Py (L anrcop) MISSY “MISOEMEANOR ELLIOTTSock L. (ExtHestEE0)
RANDY CRAWFORD Bye Bye (B/uemoon/At/antic) 1} MEKA A ReaH Lady (A// Net) Breakers: Songs registering 1000 plays or more for the first time. Bullets
Total Plays: 399, Total Stations: 30, Adds: 1 Total Plays: 246, Total Stations: 28, Adds: 0 awarded to songs gaining plays over the previous week. If two songs
ICE CUBE We Be Clubbin’ (Heavyweight/A&M) GRAVEOIGGAZ Unexplained (Gee Street/V2) are tied In number of plays, the song being played on more stations is
Total Plays: 369, Total Stations: 65, Adds. 62 Total Plays: 209, Total Stations: 23, Adds: 0 placed first. Most Increased Plays lists the songs withithe greatest
SOUL FOR REAL Come See Me (Chrome Dome/Tommy Boy) week-to-week increases in total plays. Weighted chart appears on R&R
Total Piays: 354, Total Stations: 22, Adds: 0 Songs ranked by total plays. ONLINE.
a =
A Free Service From R&R And Tunes Network A
Would You Like To Add
4 Dollars To Your Stations' Revenues v Song Clips To Your Stations' Web Site
w Fresh Content For Your Internet Visitors ~ « Listener Information To Your Stations' Research s newsstore B
R&R Can Show You How o WTELLIG,
AR .
Check It Out At: http://www.tunes.com/tunes/charts.html 1(( )

Call Howard Luckman at R&R (310) 788-1627 e-mail howard@rronline.com TesroRETReY
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__URBAN ACTION

ArTisT: ALI

LABEL: Island

ver since his impressive
performance at an industry
gathering last year, people have

been anticipating the release of Ali’s first
album. And now, Alistair Tennant’s
“funkafied ode to long-lost passion” has
managed to become R&R’s Most Added
song on the Urban AC chart (2/6). “Love
Letters,” the debut single from Ali’s debut
album, Crucial, surpassed some better-
known artists in number of adds its first
week out. Sounding very similar to Al
Green, this singer/songwriter possesses a
genuine talent that stirs the emotions and
1s a treat for the ears.

Music runs in Ali’s blood. He was born
and raised in East London, and his mother
sings in church and his grandfather plays

the saxophone. Ali began pursuing a singing
career at the age of 15 at the suggestion of his
cousin. Ali’s talent was perfected and his
confidence strengthened. The compliments of
others finally made him realize that he had
something real, something that others could
definitely appreciate.

“Love Letters” questions the motive of a
former love who has returned. But Ali has
a brand-new life with “someone who loves
him.” (So I guess homegirl is s.0.l.)
“Tomorrow” is a beautiful ballad filled with
a massive dose of reality and tremendous
pain. It’s not often you hear a guy sing about
being in love with a married woman who
has children, one who keeps promising that
his rewards are to come. According to Ali,
“Tomorrow is comfort for fools.” The
romantic “So In Love” pleads for the
woman’s input on how to keep her in his
(Ali’s) ife. “Maybe Today™ is a hopeful
message about finding love, while the title
track, “Crucial,” describes the female’s
existence in his life.

This CD is filled with the complications
and rewards of love. A great listening
experience for Valentine's Day, Crucial
contains material with substance, tracks that
range from head bobbin’ to body swayin’, and
one incredible voice that s {illed with passion.
soul, and nostalgia (Ali’s Al Green-ism).

With the UK crossing over such talented
artists as Loose Ends and Caron Wheeler.
Ali’s album is no surprise when it comes to
enjoyment and quality.

— Tanya O’Quinn
Urban Asst. Editor

Artist Breakdown highlights artists with strong chart momentum.

i
%

Brant Johnson
Mary J. Blige

Share My World
MCA

PD/MD —WQHH/Lansing, Ml

[ know everyone has something negative to say about Mary J. Blige: She’s the remake
queen, she’s ghetio, she can't sing, etc. Mary J. Blige is the bomb, and with every
multiplatinum album she proves it. Blige has clearly carved her niche in the music industry as
the Queen of hip-hop.

Each of Blige’s albums has revealed another step toward her career maturity. From
What's The 4112 which went to No. 1, to My Life, which also went to No. 1, 1o Share My
World, which went fo, guess where? As soon as | listened to Share My World, | called a few
colleagues and asked which cuts were they going fo play. Vickie Preston, MD of WCHB/
Detroit, said that there were so many jams on the CD, you could play almost every one and
each would be a hit. (As you may have noticed, every station has done just about that.) Share
My World is so tight, we've played seven cuts off the CD in heavy rotation, and sometimes
several at a time.

The tracks on World show Blige’s diversity within the entire listening spectrum, with fracks
including, "I Can Love You” with Lil’ Kim, which kicks the younger demo
into a trance, and solid ballads like “It's On” with R. Kelly, "Missing
You,” "Everything,” and Mary’s grown-up remake of Natalie Cole’s
"Qur Love.” My personal favorite is "Everything.” The lyrical zonfent
combined with the music composition moves me, and it stayed at No. 1
for weeks. Blige's music is undeniable. There is much smack said about
her, which is just that — smack. I'm feeling her, and so is our listening
audience. So much to say, so little space. | didn't even begin to touch
on the success of Seven Days.

Giving you fair warning: These are the singles that are going for adds on Mondaw (2/23)
and Tuesdoy (2/24).

DAVINA Come Over To My Place (Loud/RCA)
LOX Money, Power, And Respect (Bad 3oy/Arista)

PLAYA Cheers To You (Def Soul/Def Jam/Mercury)

QUEEN PEN A Party Ain't A Party (Lil’ Man/Interscope)
KIMBERLY SCOTT Don't Leave Me Alone (Columbia) I

SISTER SLEDGE Walking In The Light (Fahrenheit)

TIMBALAND & MAGOOQ Clock Strikes(BlackGround/Atlantic)

VOICES OF THEORY Say It (Red Ant/H.O.L.A./Island)

JAMES GREAR & <€O.

“Beautiful Black People”
From the LP “Don’t Give Up” to be released 3/24/98

New This Week

KMJQ, WKKV, WROU, WEMX, KRRQ, WDZZ, KIIZ, WJKX
Early Believers

WPLZ
WKGN
WJuC
KTBT

WTMP
WZAK
WNOV
wXaL

KIPR
WPAL
WHNR
WIFX
Contact: Eddie Gurren/Barnett Williams , Born Again Records Bar, Dist. by Pandisc/Red , 3250 Wilshire Blvd. #8192, L.A., CA 90010 213-739-9286

WTMG
WQHH
WEUP
WTLZ

KDKS  WRKE
KMJJ
WJZD WESE

WIBB WIJN

WACR

WPAL-AM
WFLM
KXZZ
KQXL

KMJK  WMIM
KDKO  WSOJ
WMXG WDLT
KNEK  WNHC

WYNN
KBCE

KZWA
WIMG

WLIM
KRVV
KYEA

KHRN o/

zwd.'/

BAR
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Make sure the party is
ran all through
with the blazin’ new joint
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GOING FOR ADDS
FEBRUARY 23 & 24

Already over 500+ BDS s

g
= ®C1998 INTEFSCOPE RECORDS. ALL 3IGHTS R=SERVEL.
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URBAN AC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL URBAN AC REPORTERS ON R&R ONLINE

WN& WNOV/Milwaukee WCI(Columbus, OH KILH/Los Angeles WVAZ/Chicago WDAS/Philadelphia
= (414) 449-9668 (614) 487-1444 (310 330-5550 s (312) 360-9000 (610) 617-8500
amodo Robinson Strong/Stevens 102.3 KJLH | [Winston - Myrick/Muhammad e Tamburro/Davis
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW 3w 2 IW W LW TW 3W 2W LW TW 3W 2W LW TW
15 15 15 15 UNCLE SAMA Don't Ever Want 50 48 46 45 DRU HILLWe're Not Making... 17 19 39 38 DRU HILL/We're Not Making 20 19 34 37 BRIAN MCKNIGHT/Anytime 19 22 27 26 BRIAN MCKNIGHT/Anytime
12 15 15 15 DESTINY'S CHILD/No, No, No 34 31 34 45 MARY J BLIGE/Seven Days 36 37 34 38 BOYZ 1l MEN/A Song For Mama 18 30 32 36 JOE/The Love Scene 14 14 25 25 DRU HiLL/We're Not Making..
12 12 15 15 BUSTA RHYMES/Dangerous 33 33 36 45 K-CI & JOJO/AIl My Lite 5 5 25 38 USHERMice & Slow - 13 32 35 DRU HILUWe're Not Making. 28 25 22 25 BOYZ Il MEN/A Song For Mama
12 12 15 15 WYCLEF JEAN/Gone THl November 50 47 45 45 LSG/My Body 18 27 38 35 MILESTONEA Care Bout You 35 33 32 34 BOYZ Il MEN/A Song For Mama 13 14 23 23 MARYJ BLIGE/Seven Days
12 12 12 15 WC/ust Ciowmn’ 48 48 46 44 BOYZ Il MEN/A Song For Mama 39 34 21 30 BRIAN MCKNIGHT/Anytime 13 13 28 32 LUTHER VANDROSSMWhen You Call On.. 25 19 21 23 KENNY LATTIMORE/For You
10 10 10 15 MASE F/TOTAL/What You Wanl 4% 49 48 44 UNGLE SAM/I Don't Ever Want.. 23 32 30 25 MARYJ BLIGE/Seven Days 20 16 22 28 BEBE WINANS/In Harm's Way 18 18 17 17 PATTI LABELLE/Shoe Was On.
12 12 12 12 K-Cl & JOJOVAIl My Lite 32 28 34 43 TIMBALAND & MAGOOAuv 2 Luv You 18 23 23 25 LSG FLL. ./Cunous 22 16 26 28 SOUNDS OF BLACKNESS/Hold On (Change...) 13 15 17 17 UNCLE SAM/I Oon't Ever Want...
12 12 12 12 OL SKOOL JAm | Dreaming 40 43 47 43 BRIAN MCKNIGHT/Anytime 37 27 17 20 ERYKAH BADU/Tyrone 33 31 26 28 MILESTONEA Care Bout You 1112 13 15 PHAWA/So Long (Well..)
10 12 12 12 SOMETHIN' FOR../All | Do 45 45 43 42 USHERNou Make Me Wanna,. 25 20 25 15 UNCLE SAM/I Oon't Ever Want.. 22 23 24 28 LUTHER VANDROSSA Won't Let You... 14 14 14 14 DRU HILUS Steps
10 10 12 12 PUBLIC ANNOUNCEMENT/Body Bumpin'.. 49 46 44 41 USHEAMNice & Siow 2t 18 20 15 SWV/Rain 23 27 19 20 LSG/My Body 10 10 10 14 K-CI & JOJO/AN My Lite
10 10 12 12 MISSY ELLIOTT/Beep Me 911 27 28 26 39 SWV/Rain 17 15 17 15 LUTHER VANDROSS/I Won't Let You. 12 12 18 20 UNCLE SAM/I Don't Ever Want. 10 12 13 13 LUTHER VANDROSS/I Won't Let You..
10 10 12 12 SMOOTH/Strawberries 5 6 24 32 PUBLIC ANNOUNGEMENT/Body Bumpin'.. 12 13 15 15  PHAWA'So Long (Well..) 36 26 16 19 MAXWELL/Whenever Wherever. 5 9 10 10 SWV/Ram
8 8 10 12 NEXT/Too Close 41 37 33 32 ERYKAH BADU/yrone - - - 14 ARETHA FRANKLIN/A Rose Is Still. 15 13 16 18 JODY WATLEY/Off The Hook 5 8 8 10 USHER/Mice & Siow
-5 10 12 CHRISTION/Bring Back Your Love 33 39 33 31 ORU HILUS Steps 1011 10 12 JODY WATLEY/Oft The Hook 15 17 14 16 RANDY CRAWFORD/Bye Bye 5 5 8 10 Ot SKOOL./Am | Dreaming
- - 10 12 2PAC F/ERIC WILLIAMS/Do For Love 42 34 34 31 NEXT/Butta Love 25 25 20 10 ORU HILL/S Steps < - 11 15 ARETHA FRANKLIN/A Rose Is Stll.. 5 6 7 10 JODY WATLEY/OH The Hook
- - 10 12 MACK 10 F/ICE CUBE./Only In Caifornia 36 34 34 30 JOE/Good Girls 22 25 20 10 KAREN CLARK-SHEARD,/Nothing Without You 13 12 13 14 1.5What U Do For Me - - 5 8 KEITH WASHINGTON/Bring It On
10 12 12 12 MASTER P/Make ‘Em Say Ugh 35 36 33 30 MAAY J. BLIGE/A Dream 15 15 10 10 JANET/Together Again 11 15 14 13 KAREN CLARK-SHEARD./MNathing Without You 5 7 7 7 PHILPERRY/One Heart One Love
10 10 10 10 MARY J. BUGE/Seven Days 36 35 34 30 SOMETHIN' FOR../My Love Is The Shbh! 7 10 10 RANDY CRAWFORD/Bye Bye - - - 13 MARY J. BLIGE/Everyliung 5 6 6 7 JAGGED EDGE/Gotta Be
8 10 10 10 SWV/Rain 32 31 27 29 JANET/Togethes Again - - 10 MARIAH CAREY. /Breakdown 32 28 9 12 PATTI LABELLE/Shoe Was On. - 5 5 § PATTI LABELLE/Someone Like You
8 & 10 10 MARIAH CAREY./Breakdown - 5 13 28 MARIAH CAREY../Breakdown - - 7 8 KEITH WASHINGTON/Brng it On - - - 10 GOD'S PROPERTY/Stomp - - 5 & ALllLove Letiers
8§ 8 10 10 NOTORIOUS B..G./Nasty Boy 5 5 19 28 0L SKOOL../Am | Dreaming - - 5 7 BONEY JAMES/Its All Good - - - 10 REFUGEE CAMP./The Sweetest Thing <« - 6 ARETHA FRANKLIN/A Rose Is Stl.
§ 5 10 10 JAY-Z F/BLACKSTREET/The City Is Mine 32 35 32 28 DESTINY'S CHILD/No, No. No 35 17 10 5 LSG/My Body 15 11 - 10 ORU HILUS Steps - 5 5 RANDY CRAWFORO/Bye Bye
5 5 10 10 MYSTIAU/The Man Right Chea 5 5 16 28 SOMETHIN' FOR./AIl | Oo - - 5 5 PATTI LABELLE/Someone Like You 8 7 7 8 JONATHAN BUTLER/DO You Love Me? - - - 5 GEORGE HOWARD/Midnight Mood
5 8 10 10 LSG FAL. ./Curious 6 9 17 21 NEXT/Too Close - - 5 TAMIA/Imagination 7 7 8 8 PHAWASo Long (Well.) - - - - BONEY JAMES/t's All Good
- 5 10 10 LORO TARIQ../Deja Vu 48 47 36 27 MISSY ELLIOTT/Sock It 2 Me -« - K-Cl & JOJO/AI My Life 5 10 5 & JOE/Good Girls - - - - BILLY PORTER/Borrowed Time
8 8 810 JODY WATLEY/Off The Hook 16 17 18 26 WILL SMITH/Gettin' Jiggy Wit it - - GEORGE HOWARD/Midnight Meod 5 5 5 5 PHIL PERRY/One Heart One Love
8§ 8 B 10 PHALASO Long (Well. } 44 47 38 26 TOTALWRat About Us .- WHISPERS/For The Coal In You 8 10 5 5 MARYJ. BLIGE/Seven Days
5 8 810 JAGGED EDGE/Gotta Be 5 6 17 26 LSG FLL../Curious - - - 5 CHICO DEBARGEAove Still Good
5 8 810 7 MILEJust A Memory 20 28 27 25 MASE F/TOTAL/What You Want 5 5 5 5 JOHNNY GILL/Maybe
5 5 810 KP-& ENVYISwing My Way 7 6 16 25 MISSY ELLIOTT/Beep Me 911 5 5 5 5 NANCY WILSONHello Like Eelore
?6 ’ i KSJL/San Antonie 0033 WOWINorfolk ™ | | krev/Dalias WMXD/Detroit MAJIC 102.3 FM | [wmMawashingt
s ashington
. (210) 271-960D (757) 466-0009 O (214) 630-3011 Iféﬁé—,—} (313) 965-2000 vasmerons st e of m sous | | (301 306-1111g
Adult Satisfaction! Andrews/Otervidez Holiday/Mauzone BB Fts mel ke Bacote Start/Rankin Giimore
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW W W LW TW IW 2W LW Tw W 2W LW TW IV W LW TW
19 19 15 23 MARY J BLIGE/Seven Days 35 40 43 44 K-C1 & JOJO/AN My Lite 33 37 37 37 BRIAN MCKNIGHT/Anytime 15 20 18 24 MILESTONEA Care ‘Bout YoL 32 33 35 32 BEBE WINANS/In Harm's Way
5 10 19 20 DESTINY'S CHILD/No. No. No 36 41 40 40 MARY J. BLIGE/Seven Days 24 36 37 36 LSGMy Body 14 12 17 23 LUTHER VANDROSS/When You Call On 32 33 33 31 BOYZ Il MEN/A Song For Mama
14 19 15 20 NEXT/Too Close 36 36 38 38 USHER/Nice & Siow 38 36 37 36 MILESTONE/ Care ‘Bout You 24 23 24 23 BOYZ Il MEN/A Song For Mama 23 21 30 29 PATTI LABELLE/Shoe Was On...
- 13 18 18 LSG FAL../Cunous 37 35 34 38 SWV/Ran 37 37 36 34 DRU HiLL/We're Not Making. 12 19 21 22 BRIAN MCKNIGHT/Anytime 23 25 28 25 SOUNDS OF BLACKNESS/Hold On (Change...)
- 12 20 18 MISSY ELLIOTT/Beep Me 911 35 38 34 37 MASE F/TOTALWhat You Want 31 34 31 32 UNCLE SAM/I Don't Ever Want.. 10 18 20 22 DRU HILUS Steps 20 25 29 21 BRIAN MCKNIGHT/Anjtime
20 19 20 18 UNCLE SAM/ Oon't Ever Want... 29 16 38 37 OL SKOOL./Am | Dreaming 30 31 31 29 BDVZ Il MEN/A Song For Mama 22 22 22 22 KENNY LATTIMORE/For You -~ 5 19 JODY WATLEY/Off The Hook
16 20 18 17 OL SKOOL JAm | Dreaming - 31 36 DESTINY'S GHILOMo, No, No - 12 24 25 K-CI & JOJOAN My Life 13 18 19 18 BEBE WINANS/In Harm's Wey - - 18 K-CI & JOJO/AI My Lite
- 14 15 17 MARIAH CAREY. /Breakdown 34 36 34 34 JANET/Togelher Again - B 26 24 JANET/ Gel Lonely - - 10 18 UNCLE SAM/ Don't Ever Want. 19 24 30 18 DRU HILL/We're Nol Making.
16 17 18 17 SMODTH/Strawberries 33 34 37 34 MISSY ELLIOTT/Beep Me 911 - 24 25 24 ARETHA FRANKLIN/A Rose Is SHill 20 25 20 17 ERYKAH BADUyrone 17 20 22 16 JANET/I Get Lonely
- 12 17 PUBLIC ANNOUNCEMENT/Body Bumpin’ 30 29 33 34 DAVE HDLLISTER. /The Weekend -7 25 24 SOUNDS OF BLACKNESS/Hoid On (Change. ) - - 13 15 MARY J. BLIGESeven Days 18 23 29 15 LUTHER VANDROSS/ Won't Let You.
16 16 15 17 JODY WATLEY/Oti The Hook 40 32 35 33 LL COOL JA4321.. 20 8 24 23 LUTHER VANDROSS/I Won' Let You. 14 12 14 13 ERYKAH BADU/Other Side Ot - - 15 UNGLE SAM/I Qon't Ever Want..
15 15 18 16 BY CHANCEMaby Ii's On - 28 32 WYCLEF JEAN/Gone Till November -9 20 23 SWV/Rain - - 16 13 ARETHA FRANKLINA Rose Is Stll - 15 22 13 ARETHA FRANKLIN/A Rose Is Still.
17 15 17 16 JAY-Z F/BLACKSTREET/The City Is Mine 5 22 31 LORD TARIQ../Deia Wy 6 7 16 22 MARYJ BLIGE/Seven Days 11 10 7 6 RAHSAAN PATTERSON/Spend The Night 20 24 10 12 BONEY JAMES/Sweet Thing
16 16 17 16 PHAJASO Lang (Well ) - - 30 31 ARETHA FRANKLIN/A Rose Is Siill. 33 22 22 21 DRUHILUS Steps 10 7 5 6 WHISPERS/My My My 8 9 10 11 MINT CONDITIONWhat Kind Of Man.
16 19 16 15 SWV/Ran 30 30 30 30 JODY WATLEY/OH The Hook 16 11 13 15 USHER/You Make Me Wanna. 14 25 12§ DRU HILL/We're Not Making. 8 7 10 10 BABYFACE/Every Time |.
19 19 17 14 K-Cl & JOJO/AIl My Life - - 15 30 MONTELL JORDAN/Let's Ride - 10 11 13 MARY J. BLIGE/Everything 5 6 5 5 JANETA Get Lonely 8 9 10 10 TONI BRAXTON/ Love Me Some Him
17 17 15 14 WYCLEF JEAN/Gane Till November 10 7 14 29 PUBLIC ANNOUNCEMENT/Body Bumpin' 12 15 11 12 GOD'S PROPERTY/Stomp 12 5 & 5§ LSG/My Body 8 8 11 9 KENNY LATTIMOREfFor You
- 12 14 KEITH WASHINGTON/Bring It On 21 36 28 29 NOTORIOUS B.LG./Nasty Boy 12 12 12 12 PATTI LABELLEMhen You Talk.. - 5 5 5 SOUNDS OF BLACKNESS/Hold On {Change. .) 7 8 7 8 KIRK FRANKLINMelodies From Heaven
- - 15 13 H-TOWN/(You.) Natural. 32 33 31 29 UNGLE SAM/ Dont Ever Want. - 11 12 12 KENNY LATTIMOREor You 5 5 5 5 LUTHER VANDROSS/ Won't Let You. 7 7 10 8 GOD'S PROPERTY/Stomp
15 15 14 13 7 MILE/Just A Memory 35 28 30 29 BUSTA RHYMES/Dangerous - - - 12 JOE/The Love Scene - - - 5 OL SKOOL../Am | Dreaming 9 8 9 7 0JAYSAnat's Stopping You
§ 5 § 12 TIMBALAND & MAGOO/Luv 2 Luv You - 7 31 28 2PAC F/ERIC WILLIAMS/Oo For Love 12 14 12 ERYKAH BAOU/Tyrone 7 7 10 6 [SLEY BROTHERS/Tears
19 19 17 12 JANET/Togetner Again 5 5 17 17 MASTER P/Make 'Em Say Ugh - - - 11 BABYFACE/Every Time 1 19 22 5 5 LUTHER VANDROSSMhen You Call On..
Z 43 7 11 PATTI LABELLE/Someone Like You - - 16 OMX/Get At Me Dog 12 1t 11 1% MAXWELUAscension (Oon't.. ) 16 13 5 5 PATTI LABELLEWhen You Takk..
- - - 10 BILLY PORTER/Borrowed Time 8 8 11 14 KP & ENVYISwing My Way - 10 12 10 ISLEY BROTHERS/Tears
- - 8  TAMIAImagination 17 15 15 13 NEXT/Too Close - - 6 OL SKOOL../Am | Dreaming
- -« - 7 ARETHA FRANKLIN/A Rose Is Still. S 15 12 TAMIAfimagination - - PATTI LABELLE/Someone Like You
- - - 6 MONTELL JOROAN/Let's Ride 5 6 12 LUNIZ FREOMAN/Hypnotize
. - 6 JAGGED EDGE/Gotla Be - 119 12 H-TOWN/(You..) Natural...
5 5 5 ALLURE F/RAEKWON/Give You All | Got 40 34 26 11 BRIAN MCKNIGHT/Anytime
- - 5 5 ELUSION/Reality - 10 11 10 CECE WINANSMell, Alright!
a O I
WPEG/Charlofte WTLC/Indianapolis KMJQ/Houston WHQT/Miami K|SS 1047 WALR/Atlanta
(704) ,3033-0131 (317) 923-1452 Mlcm (713) 623-2108 (305) 444-4404 . (404) 688-0068
Carson/Quick Wallace Conner/Boatner Kidd/Michaels ""W,..%;'m Kennedy
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W 2w LW T IW 2W LW TW W 2W LW TW W W LW TW W W LW TW
42 43 53 53 MARY J. BLIGE/Seven Days 47 51 66 67 DRU HILL/MWe're Not Making.. 31 36 37 37 OL SKOOL../Am | Dreaming 16 19 24 31 JANET/Together Again 22 15 22 23 PATTI LABELLE/Shoe Was On...
43 51 53 52 TIMBALANO & MAGOOAU 2 Luv You 68 63 67 67 LSG/My Body 48 33 34 35 ORU HILUS Steps 19 22 27 30 BRIAN MCKNIGHT/Anytime 12 17 23 23 BRIAN MCKNIGHT/Anytime
33 44 49 52 K-Cl & JOJOAR My Life 67 63 66 66 USHERMice & Siow 21 22 27 35 JON B./They Don't Know 29 31 29 29 DRU HILLWe're Not Making... 22 24 21 23 BOYZ Il MEN/A Song For Mama
42 52 53 51 BUSTA RHYMES/Dangerous 67 64 67 66 K-CI & JOJOA.ast Nights Letter 48 33 34 33 BOYZ Il MEN/A Song For Mama 31 27 31 29 ERYKAH BADU/Tyrone 13 12 23 22 LUTHER VANDROSS/When You Call On...
45 49 50 51 DESTINY'S CHILD/MNo. Ne, No 48 44 46 58 BOYZ It MEN/A Song For Mama - - - 33 LSG/Door M 27 26 26 21 GOD'S PROPERTY/You Are The Only One 19 18 23 19 SOUNDS OF BLACKNESSMHoid On (Change...)
52 52 54 50 USHERMice & Siow 45 53 66 49 UNCLE SAM/ Don't Ever Want... 48 36 27 31 BRIAN MCKNIGHT/Anytime 29 24 28 26 USHERNou Make Me Wanna.. 15 17 11 15 KENNY LATTIMOREFor You
27 28 30 42 MASE FTOTAL/What You Wanl 44 46 46 45 BRIAN MCKNIGHT/Anytime 17 18 26 31 USHER/MNice & Slow 20 17 22 21 SOMETHIN' FOR../My Love Is The Shhnt 8 8 9 14 MARIAH CAREY/Buttertly
29 39 40 40 MISSY ELLIOTT/Baep Me 911 - 31 45 45 KCI & JOJO/AIl My Life 33 33 32 29 MARY J. BLIGE/Seven Days 14 26 18 21 LSGMy Body 14 15 13 14 JOE/The Love Stene
54 46 40 38 BRIAN MCKNIGHT/Anytime 44 44 456 45 MARY J. BLIGE/Seven Days - - 26 28 ARETHA FRANKLIN/A Rose s Stil.. 18 22 27 21 BOYZ Il MEN/A Song For Mama -7 13 14 MARY J. BUGE/Seven Oays
31 34 34 38 SOMETHIN' FOR.JAY | Do 43 40 40 38 JON BJ/Are U Stil Down? 41 30 28 2B SOUNDS OF BLACKNESSMHold On (Change...} 13 18 16 19 USHERMice & Siow 7 14 12 14 DRU HILLWe're Not Maidng...
25 35 25 38 MASTER P/Make Em Say Ugh - - - 29 -OL SKOOL../Am | Dreaming 28 28 28 27 PUBLIC ANNOUNCEMENT/Body Bumpin'. - 13 19 19 MARY ). SLIGE/A Dream 12 23 13 14 MILESTONEA Care ‘Bout You
26 35 42 37 SWV/Rain - - - 29 SWV/Rain 34 37 34 27 JANET/Togsther Again 21 20 16 17 AALIAH/The One | Gave My.. 8 16 8 13 LSGMy Body
54 54 54 35 UNCLE SAM/ Don't Ever Want... -9 24 24 DESTINYS CHILD/No, No, No 38 29 31 26 PATTI LABELLE/Someons Like You - - 9 15 K-Cl & JOJO/Love Ballad - - 13 KETH WASHINGTONBring It Gn
39 37 38 34 JON BJAe U Std Down? 20 29 40 23 USHERNou Make Me Wanna... 32 27 30 26 NEXT/Butta Love 10 14 16 14 DRU HILL/ Steps 9 11 10 12 UNCLE SAMA Don't Ever Want..
48 40 49 34 LSG/My Body 26 27 23 23 LSG FAL.../Curious 37 28 24 25 UNCLE SAM/ Don't Ever Wanl... 21 18 - 13 SOUNDS OF BLACKNESSHold On (Change...) .- 12 CHICO DEBARGEAove Still Good
26 29 29 32 MARIAH CAREY./Breakdown 35 25 18 20 QUEEN PENAI My Love 42 31 24 25 USHERNou Make Me Wanna... 19 17 17 12 UNCLE SAM/ Don't Ever Want... 11 12 13 11 LUTHER VANDROSS/! Won't Let You..
30 32 32 32 KP & ENVYUSwing My Way 20 15 16 19 SOMETHIN' FOR../My Love Is The Shhht - - 7 25 LUTHER VANDROSS/I Won'l Let You... 13 8 11 10 LUTHER VANDROSSA Won't Let You.. -8 12 11 PATTI LABELLE/Someone Like You
19 29 29 28 NEXT/Too Close 19 20 14 18 TONY TONI TONE/Thinking Of You 19 20 22 24 JODY WATLEY/OH The Hook - - - 9 ARETHA FRANKLIN/A Rose Is Still..
21 29 29 29 LOXAM You Think I'm.. 17 18 20 18 MARY J. BUGEA Can Love You 23 20 25 24 KCI & JOJO/AN My Life - - - 8 MARY J. BLIGE/Seven Days
- 28 28 28 LL COOL 4#4321.. - - 16 17 NDTORIOUS B.L.G/Mo Money Mo Probiems 48 37 35 22 MARIAH CAREY/Butterlly 10 8 - 7 CANDY DULFERfFor The Love Of You
20 22 28 28 OUTKAST W/CEE-LO/In Due Time 66 58 46 17 DRU HILUS Steps - - 10 22 JONATHAN BUTLER/Lost To Love - 12 14 7 TONI BRAXTONKENNY GHow Could An...
24 27 27 27 LORD TARIQ../Deia Vu 19 17 17 17 JOE/Don't Wanna Be A.. 43 31 28 18 DRU HILL/We're Not Making... S e KD & JOUO/AN My Lite
23 26 26 27 NOTORIOUS B..G.Nasty Boy 20 16 18 17 GINUWINEA Do Anything... 5 9 11 17 PHIL PERRY/One Heart One Love -~ - - BILLY PORTER/Borrowed Time
- 24 25 26 2PAC F/ERIC WILLIAMS/Do For Love 20 16 15 17 TOTALAhat About Us - 5 8 14 RANDY CRAWFORD/Bye Bye
22 30 27 26 OL SKOOL./Am | Dreaming 22 - 15 16 NOTORIOUS B..G/Lovin' You Tonight 13 13 9 14 SOUL FOR REAL/Come Seo Me
20 21 25 26 MYSTIKALThe Man Right Chea 20 17 19 16 SWV/Can We - 7 8 10 JAGGED EDGE/Golta Be
- - 20 24 MONTELL JORDAN/Let's Ride 19 16 17 14 GOD'S PROPERTY/Stomp - - 8 10 DAKOTA MOON/A Promise | Make
14 22 23 23 FIRM/Phone Tap < - - 13 MASE F/TDTALWhat You Want 26 22 21 10 ERYKAH BADU/Tyrone
18 19 18 21 LSG FALL.../Curious - 13 13 13 ROMEA Belong To You... 12 11 13 10 DESTINYS CHILDNo, No, No
33 22 18 21 MISSY ELLIOTT/Sock tt 2 Me - 13 - 12 REFUGEE CAMP../The Sweetest Thing - 12 12 7 PIECES OF A DREAM/Pieces

WIHM/Orlando WOt ew 0oty xX@QF B xonst Louis KDKO/Denver '“.’w ;.',!..‘.!l KQBR/Sacramento
(407) 333-0072 i —_— - (314) 991-7797 (303) 295-1225 916) 641-1043
Allen Stevens msou[".fS'- Louis Byes/Taylor Walker S grow)n Jrilee
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
IW W LW TW W 2W LW TW W 2w LW TW W W LW TW W 2W LW
28 46 51 56 MARY ). BLIGE/Seven Days 54 52 52 52 UNCLE SAM/ Dont Ever Want... © - - 32 0L SKOOL./Am | Dreaming 25 25 22 28 USHERMice & Slow 20 20 20 22 JOE/Good Girls
47 44 47 55 USHERMice & Slow 49 49 52 51 OL SKDOL./Am | Dreaming 20 8 8 27 KLl & JOJO/AI My Lite 21 25 21 27 KCI & JOJO/AIl My Life 20 20 21 22 JANET/Together Again
54 54 52 51 K-CI & JOJO/N My Lite 52 49 52 50 USHERMNie & Slow 21 14 14 24 BRIAN MCKNIGHT/Anytime 12 20 23 27 PUBLIC ANNOUNCEMENT/Body Bumpin'... 20 20 21 22 JODY WATLEY/OHf The Hook
22 43 45 48 DESTINY'S CHILDNo, No, No 51 50 50 50 TIMBALAND & MAGOOAuv 2 Luv You 30 34 34 23 ERYKAH BADU/Tyrone 25 29 24 27 MARY J. BLIGE/Seven Days 22 23 20 22 UNCLE SAWI Don't Ever Want.
54 54 44 43 DRU HILLSS Steps 41 40 55 49 K-Cl & JOJO/AN My Life 22 17 17 22 BOYZ Hl MEN/A Song For Mama 29 29 23 26 PHAWASo Long (Well..) 20 20 22 22 MARY J. BLIGE/Seven Days
48 44 49 42 KP & ENVYUSwing My Way 51 48 50 48 PLAYADon't Stop The Music 14 5 5 20 LUTHER VANOROSSA Won' Let You... 2t 21 22 26 SWV/Rain 20 23 21 21 BOYZ Il MEN/AI Night Long
33 35 34 4D JANET/Together Again 45 55 52 47 MARY J. BLIGE/Seven Days 25 33 33 19 UNCLE SAM/I Don't Ever Want... - - 5 25 TAMIMmagination 13 10 18 20 EN VOGUEMWhatever
- - 20 39 VOKAL/Straight To The Mote 44 51 52 47 BRIAN MCKNIGHT/Anytime 28 37 37 16 DRU HILLMe're Not Making.. 21 25 24 25 JANET/Together Again 20 20 20 19 LUTHER VANDROSS Won' Let You...
= - 21 35 2PAC F/ERIC WILLIAMS/Do For Love 59 30 41 42 DAY HILUS Steps | - 25 25 15 PATTI LABELLE/Shoe Was On... 14 24 23 24 PATTI LABELLE/Someone Like You - 15 20 17 PATT) LABELLE/Someone Like You
26 33 32 32 NEXT/Too Close - - - 38 CHANGING FACES/AN Day, All Night 23 17 17 15 LSGMy Body 22 24 23 23 DESTINY'S CHILDMo, No, No 18 18 20 16 BRIAN MCKNIGHT/Anytime
16 14 26 32 LSG FA.L.../Curious - - 41 36 TAMIAAmagination - 15 15 13 USHER/ou Make Me Wanna. 22 21 20 23 LSG FALL.../Curious - 11 10 16 PHAJA'So Long (Well..)
45 36 33 31 STING F/PUFF DADDY/Roxanne 97 - - 39 35 ARETHA FRANKLIN/A Rose Is Stll.. - - - 10 MILESTONE/ Care ‘Bout You 20 24 22 23 NEXT/Too Close 12 12 12 16 ERYKAH BADU/Tyrone
22 28 28 31 SHAGGY/Sexy Body Giris - 45 35 35 ELUSION/Reality - 26 26 10 JOE/The Love Scene - 10 10 23 CECE WINANS/Well, Alright! 11 11 12 15 GERALD ALBRIGHT/AIl | Wanna Do
21 28 39 31 SWV/Rain - 35 31 34 MARIAH CAREY. /Breakdown 5 5 5 10 SWV/Rain 20 22 20 23 JON BJAe U Stit Down? 15 12 10 15 PIECES OF A DREAM/Pieces
30 27 31 29 WYCLEF JEAN/Gone Til Novembes 49 34 32 32 MISSY ELLIOTT/Beep Me 911 11 7 7 9 DRUHILUS Steps 25 25 22 23 SOMETHIN' FOR..JAI | Do 1t 12 12 15 DRU HILLAVe're Not Making..
~ - 7 29 SYLK-E. FYNE F/CHILL/Romeo And Juliet - - 10 24 MONTELL JORDAN/Lets Ride 7 7 9 SOUNDS OF BLACKNESSHold On (Change..) - - 5 23 DAVINA/Come Over To My. 10 10 14 SOMETHIN' FOR../All | Do
15 14 24 28 BRIAN MCKNIGHT/Anytime 24 23 25 24 SMOOTH/Strawberries - 5 5 8 PATTI LABELLE/Someone Like You - - 5 23 SOUL FOR REAL/Come See Me 13 13 14 14 RANDY CRAWFORD/Bye Bye
39 21 18 26 GINUWINE/Only When U R Lonely 35 25 26 24 NEXT/Too Close - - -8 MARIAH CAREY/Bulterfly 12 21 22 22 MARIAH CAREY../Breakdown 11 9 8 14 TONI BRAXTON/KENNY G/How Could An...
- 18 24 26 ARETHA FRANKLINA Rose Is Stil 32 25 25 24 SOMETHIN' FOR../AII Do 27 6 6 6 MARY.J. BLIGE/A Oream 20 22 22 22 LUTHER VANDROSS/ Won't Let You. 18 19 18 14 USHERMice & Slow
33 32 27 26 OL SKOOL JAm | Dreaming 47 15 25 24 JON B.Are U Stil Down? - 14 14 5 KENNY LATTIMORE/For You 15 20 16 22 RICK JAMES/Turn it Out 12 11 8 14 BB KING/L. CHAPMAN/The Thril ts Gone
26 15 25 25 MARIAH CAREY.../Breakdown 24 22 23 22 SWV/Rain 15 6 6 5 BEBE WINANS/N Harm's Way - 19 23 22 ARETHA FRANKLIN/A Rose Is Stll 13 14 13 14 MILESTONEA Care ‘Bout You
45 39 38 24 MARY ). BLIGE/A Dream - 9 15 20 YDUNG BLEED../Times So Hard - 5 5 5 PHIL PERRY/One Heart One Love 23 23 23 22 JOE/Good Girls 13 14 14 14 1.5Wnat U Do For Me
< - - 24 PUBLIC ANNOUNCEMENT/Body Bumpin’ 20 20 20 20 BUSTA RHYMES/Dangerous 125 5 5 JANET/Together Again 23 24 18 22 BRIAN MCKNIGHT/Anytime 13 12 6 14 TEENA MARIEMWishing On A Star
29 25 23 23 JON BJAve U Still Down? - 12 27 20 DESTINY'S GHILD/o. No. No 10 5 5 5 JOE/Good Girls 21 20 22 22 JODY WATLEY/Of The Hook -8 14 REBBIE JACKSON/Yours Faithtully
26 33 24 18 SAM SALTER/Its On Tonight - 13 27 18 2PAC F/ERIC WILLIAMS/Do For Love - 5 5 5 MARYJ BLIGE/Seven Days 25 27 22 22 UNCLE SAMVI Dont Ever Want. -8 13 14 KEITH WASHINGTON/Bring It On
17 17 15 14 MASTER P/Make 'Em Say Ugh 10 13 14 17 NOTORIOUS B.\.G Masty Boy - 5 5 5 BONEY JAMES/s Al Good 20 21 18 21 SAM SALTEA/ts On Tonight - 15 15 14 LSG FLL./Curious
-~ - 10 14 MONTELL JORDANAets Ride - 10 20 17 KEIH WASHINGTON/Bring H On - 5 5 5 RANDY CRAWFORD/Bye Bye - 16 20 21 WHISPERS/For The Cool In You - 8 14 13 PATRICE RUSHEN/Sweetest Taboo
- 21 27 14 SOMETHIN' FOR..JAI | Do 20 19 15 16 LSG FLL.../Curous - 5 5 5 REBBIE JACKSONNours Faithiully 8 17 20 21 RANDY CRAWFORD/Bye Bye 14 13 8 12 BEBE WINANS/In Harm's Way
- - 11 13 TRICKDADDY/They Don't Live Long 15 19 15 15 MASE F/TOTAUWhat You Want - - 5 CECE WINANS/Wel, Alnght! - - 12 20 JAMES GREER & CO/Beautiful Black. - 12 12 12 BONEY JAMES/Its Al Good
20 23 17 6 2PACA Wonder If . 21 20 16 15 MYSTIKAL/The Man Right Chea 20 19 21 20 KAREN CLARK-SHEARD ./Nothing Without You <~ - 11 EDDIE M/Tell Me {If You }
-
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REPORTER

KBCE/Alexandria, LA
PDMD: Dennie Tayior
RICK JAMES “Tum™
WHISPERS “Cool”
CHANGING FACES AW
SILKK THE SHOCKER "Straight”
SNOOP & KURUPT “Ride”
ROOM SERVICE "Stay”
JDF/BRAT & USHER “Party”
1CE CUBE “Clubbin™

WHTA/Atlanta, GA
OM: Don Alias

PD: Sean Taylor

MO: Chaka Zulu

20 DESTINY'SCHILD“No™
17 ICECUBE "Clubbin™

6 DMXDog”

WVEE/Atlanta, GA

PD: Tony Brown

MO: Rajeeyah Shabaz
No Adds

WFXA/Augusta, GA
MO: Lance Panton
% SOMETHIN FOR...“All
SILKK THE SHOCKER “Straight”
HTOWN “Natural”
1CE CUBE “Clubbin™
JDF/BRAT & USHER “Party”

KTBT/Baton Rouge, LA

PO: Chris Clay

MD: Lou Bennett

6 SILKK THE SHOCKER "Straight”
ROOM SERVICE “Stay”
BILLY PORTER “Borrowed”
JDF/BRAT & USHER “Party”
QUEEN PEN"Party’
SNOOP & KURUPT *Rde”
ICE CUBE “Clubbin™
WATAZ “Ooh”

WEMX/Baton Rouge, LA
PD: Al Jai Wallace

MO: Teena Kelly

27 2PAC FERIC WILLIAMS “Do”
27 MONTELL JOROAN “Rick”

10 IMMATURE “Extra”

10 JOF/BRAT & USHER “Party”

10 TAMIA “Imaginato”

PATTI LABELLE “Someone”

JCE CUBE "Clubbin™

SNOOP & KURUPT “Ride”
BILLY PORTER "Borrowed"
JAMES GREER & CO. “Beautiul”
STRAWBERRI "Saddle”
ARETHA FRANKLIN “Rese”
ROOM SERVICE “Stay”

o

WJZD/Biloxi, MS

£0: Rob Neal

MO: Tabari Daniels

20 ROOM SERVICE “Stay”

19 CHANGING FACES “AI"

10 JD F/BRAT & USHER “Party”

10 ICE CUBE "Clubbin™

10 REBBIE JACKSON “Faithtully”
DMX “Dog”

SILKK THE SHOCKER “Straight”

5 WHISPERS “Cool”

oo

WENN/Birmingham, AL
P0: Jeff Tyson
APO/MOD: Chris Talley

5 ARETHA FRANKLIN “Rose”

5 NEXT“Close”

- § LORDTARIQ. . “De”

5 NOTORIOUS BJ.G "Nasty”

WILD/Boston, MA

PO: Rick Anderson

MO: Steve Goissby
CHANGING FACES "Al"

QUEENPEN“Party”
MONTELL JORDAN “Ride"

KHRN/Bryan, TX

PO: Lester Pace

MD: Pluria Marshail Jr.

15 WHISPERS “Cool”

5 WC Clownin™

5 ICE CUBE “Clubbin™
SILKK THE SHOCKER * Straight™
JDF/BRAT & USHER *Party”
ROOM SERVICE “Stay”
CHANGING FACES “AIl
RAKIM “Saga™
DMX “Dog”

WBLK/Buttalo, NY

PD: Skip Dillard

MO: Debbie Sims

13 KP &ENVYI“Swing”
JDF/BRAT & USHER “Party”
DMX “Dog”

WPAL/Charleston, SC
PD: Jae Jackson

12 DMX"Dog’

11 ROOM SERVICE “Stay”

11 JOF/BRAT & USHER “Party”
10 SILKK THE SHOCKER “Straight”™
1CE CUBE “Cubbin™

CARL HENRY “Thinking”
WHISPERS “Cool”

MCGRUFF “Start”

[LELEC -5

WWWZ/Charleston, SC
POMO: Teny Base
11 JDF/BRAT & USHER “Party”
5 WHISPERS “Cool”
ROOM SERVICE *Stay”
SILKK THE SHOCKER “Straight”
DMX*Dog’
DAVE HOLLISTER .. "Weekend"
CHANGING FACES “AI"

WPEG/Charlotte, NC
PD: Andre Carson
MO: Nate Quick
20 JOFBRAT & USHER “Party”
11 ICECUBE "Clubbin™
10 TAMIA"Imagmato”
SILKK THE SHOCKER "Straight”
RAKIM “Saga
BILLY PORTER “Borrowed™
ROOM SERVICE “Stay”

WJTT/Chattanooga, TN
PD: Keith Landecker

MD: Magic

10 JOF/BRAT & USHER "Party”
5 WHISPERS “Cool”

5 SILKK THE SHOCKER “Straight”
5 CHANGING FACES “AIl

5 ROOM SERVICE “Stay”

5 RAKIMSaga”

5 ICE CUBE “Clubbin™

5 QUEEN PEN“Party”

WGCl/Chicago, IL
OM/PD:Elroy Smith
APDMD: Jay Alan

8 JONB, They”

7 KP & ENVYI “Swing”

6 NEXT“Close’

6 RANDY CRAWFORD ‘Bye”
6 BEBEWINANS “Thank”
6 BOYZIIMEN“Never™

WIZF/Cincinnati, OH

VP/Prog.: Tony Fields

MO: Lauri Jones
1CE CUBE "Chubbin™
CHANGING FACES “Al
REBBIE JACKSON “Fathtully”
SILKK THE SHOCKER " Straght”
JOF/BRAT & USHER "Party”
ROOM SERVICE “Stay”

WZAK/Cleveland, OH
PO: Bobby Rush

MO: Langford Stephens

10 ROOM SERVICE “Stay”

10 RICK JAMES “Tum”

10 SILKK THE SHOCKER “Straight”
10 ICE CUBE “Clubbin™

WFXE/Columbus, GA
PO: Philip 0. March
MO: At Thomason

2 PHAUAY

13 JOFBRAT & USHER “Party”
1CE CUBE “Chubbin™
ROOM SERVICE “Stzy”
SLKK THE SHOCKER Stragght
CHANGING FACES "AIl
REBBIE JACKSON “Farthtll”

WCKX/Columbus, OH

VP/Prog.: Tony Fields

PD: Paul Strong
1GE CUBE "Chsbbin™
CHANGING FACES “A¥
REBBIE JACKSON “Fatfiully’
SILKK THE SHOCKER “Straght™
ROOM SERVICE “Stay”
JDF/BRAT & USHER " Party”

KKDA/Dallas, TX
PD/MD: Skip Cheatham

21 ICECUBE “Clubbin’

5 SILKK THE SHOCKER "Straight”
5 JDF/BRAT & USHER “Party”

WROU/Dayton, OH

PO/MO: Marco Simmaons

5 KP &ENVY)"Swing”
CHANGING FACES “AIl"
ELUSION “Reaty”
JAMES GREER & CO "Beautrtul"
SMOOTH “Straw”
DAVE HOLLISTER.. "Weekend™
ICE CUBE “Clubbin™

WCHB/Detroit, MI

PD: James Alexander

APD/MD: Vickie Preston
SNOOP & KURUPT “Ride”
HTOWN “Natural

WJLB/Detroit, M

PD: Michael Saunders

APDMO: JanetG.
NoAdds

WJJN/Dothan, AL

PO: Regina Dawkins

MO: Tony Black

20 KP & ENVYI“Swing”

5 ICECUBE "Clubbi

5 JDFBRAT & USHER “Party”
SILKK THE SHOCKER “Strarght”
ROOM SERVICE "Stay”
RAKIM “Saga”
CHANGING FACES “AIl"

WZFX/Fayetteville, NC
PO/MD: Bobby Jay

11 CHANGING FACES Al

8 WYCLEF JEAN "November”

8 TAMIA Imaginaho”

7 QUEENPEN Party”

6 TIMBALAND & MAGOO "Clock™

WDZZ/Flint, Mi

PO/MD: Chris Reynalds
RAKIM“Saga”
CHANGING FACES "AIl"
REBBIE JACKSON “Faithfully”
K.P & ENVY) "Swing”
SILKK THE SHOCKER “Straignt”
JAMES GAEER & CO. “Beautul”
WHISPERS “Cool™

WYNN/Fiorence, SC
PO: Fred Brown Jr.

MO: Parish Brown
SILKK THE SHOCKER “Straight”
JOF/BRAT & USHER “Party”
REBBIE JACKSON “Faithtuily”
{CE CUBE “Ciubbin™
RAKIM“Saga"

WHISPERS “Cool”
OMX“Dog”

CHANGING FACES “AIl"
ROOM SERVICE “Stay”

DO ®

WJFX/Ft. Wayne, IN
PDMD:B.J. Steele
JDF/BRAT & USHER "Party”
(CE CUBE “Clubbin™
REBBIE JACKSON “Farthtully”
ROOM SERVICE “Stay”
RAKIM "Saga”

DMX“Dog”

SILKK THE SHOCKER "Straight”
CHANGINGFACES "AI"
WHISPERS “Coor”
LAURNEA"Sun”

WTMG/Gainesville, FL
POMO: Oon Cody
1GE CUSE “Clubbin™
SILKK THE SHOCKER “Straight™
WHISPERS “Cool”
ROOM SERVICE “Stay”
DMX “Dog”

JDFBRAT & USHER "Party”

WJMZ/Greenville, SC
PD: Marvin Hankston

MO: Keily Berry

5 TAMIA“Imaginatio”

WNEZMartford, CT
PD/MO: Mark Dennis

14  PUFF DADDY F/MASE "Been™
10 CHANGING FACES “AI"

WEUPHuntsville, AL
PDMD: Steve Murray
5 WHISPERS “Cool”
5 TAMIA*Imaginatio”
RICK JAMES “Turn”
{CE CUBE “Clubbin™

WTLC/Indianapolis, IN
PD:Brian Wallace
8 JANET“Lonely”

WJM!/Jackson, MS
PD/MD: StanBranson
10 SILKK THE SHOCKER “Straight’
JOF/BRAT & USHER “Party”
RAKIM “Saga”
1CE CUBE "Clubbin™
SYLK-E FYNE FICHILL “Romeo”
JAGGED EDGE “Gotta™

WxaL/Jacksonville, FL

PD: Roger Moore

MD: Steve Carrington

10 SYLK130"Last”

10 WHISPERS “Cool”

10 ICECUBE "Clubbin™

10 RODMSERVICE “Stay”

10 CARLHENRY “Thinking™

10 JOF/BRAT & USHER “Party”
RIKG. "Slunda

KPRS/Kansas City, MO

PD: Sam Weaver

MD: Myron Fears

5 WHISPERS “Cool”

5 ICE CUBE ‘Clubbin”

5 JD F/BRAT & USHER “Party”
ROOM SERVICE "Stay”

RAKIM ¥
SILKK THE SHOCKER "Straght”
BILLY PORTER “Borrowed™

KliZ/Xilleen, TX

PD/MD: Mychal Maguire

7 SILKK THE SHOCKER *Straight™

7 JAMESGREER & CO. “Beautiful’

7 ROOM SERVICE “Stay"

5 BILLY PORTER “Borrowed"”
ICE CUBE “Clubbin”™

WKGN/Knoxville, TN
PD/MD: Wayne Swann

§ ICE CUBE “Clubbin™

5 ROOM SERVICE “Stay”

5 RAKIM“Saga”

5 SILKK THE SHOCKER “Straight”™

5
5 JOF/BRAT & USHER "Party”

KRRQ/Lafayette, LA
POMD: Tyrane Davis
iCE CUBE "Clubbin™
SNOOP & KURUPT “Ride”
MONTELL JORDAN “Ride”
BILLY PORTER "Borrawed”
JAMES GREER & CO. “Beautdul”
2PACF/ERICWILLIAMS “Do”
ARETHA FRANKLINRose”
TAMIA Imaginabo™
ROOMSERVICE “Stay”
SILKK THE SHOCKER "Straight”
STRAWBERRISaddie”

KZWA/Lake Charles, LA

PO: Frank Tray

MD: James Williams

15 WHISPERS “Cool”
10 ROOMSERVICE “Stay”

5 JDF/BRAT & USHER “Party”
REBBIE JACKSON "Fatthtuly”
GARL HENRY “Thinking”

ICE CUBE "Clubbin™

RIKG. "Slunda™

RAKIM"Saga’

SILKK THE SHOCKER “Straight”
CHANGING FACES “Al

DMX “Dog”

WHNR/Lakeland, FL
GM: Frankie Grover
PD/MD: Blair Braxton
CHANGING FACES "Ali
SILKK THE SHOCKER "Straight”
WHISPERS “Cool”
ROOM SERVICE “Stay”
CE CUBE *Clubbin™
JOF/BRAT & USHER “Party™

WOHH/Lansing, Mi
POMD: Brant Johnson

10 iCECUBE "Ciubbin™
JDF/BRAT & USHER “Pary”
ROOM SERVICE “Stay”
CHANGING FACES "AIr
SILKK THE SHOCKER "Straght”
RAKIM “Saga”

WHISPERS "Cool”

REBBIE JACKSON "Fathtully”
5 DMX Doy’

T ]

WJKX/Laurel, MS
GM/OM/PD/MO: Lee Nichals
DX “Dog”

JDF/BRAT & USHER “Party”
CE CUBE "Clubbin™

ROOM SERVICE "Stay”

SILKK THE SHOCKER “Straight”
REBBIE JACKSON “Fathuly”
JAMES GREER & CO “Beautful”
CHANGING FAGES "AI"

MARK MORRISON ‘Moan™
WHISPERS *Cool’

LY IR PT TR AT Iy

WJMG/Laurel, MS

PO: LaDonna Jones

§ JOF/BRAT & USHER “Pary”

5 WHISPERS “Cool”
CHANGING FACES “Al"
ROOM SERVICE “Stay"
SILKK THE SHOCKER “Straight”
ICE CUBE "Ciubbin™
MARK MORRISON “Moan”
RICK JAMES “Turn"

WTKT/Lexington, KY
PD/MO: DJ Gold

10 JDF/BRAT & USHER“Party”
5 ROOM SERVICE "Stay’

5 CHANGING FACES "l

5 RAKIM"Saga”

WLJM/Lima, OH

OM: Desarai Downs

APD: Kiva Williams

10 CHANGING FACES "AT"

10 ROOM SERVICE *Stay”

10 ICE CUBE "Clubbin™

10 JOF/BRAT & USHER “Party”
10 SILKK THE SHOCKE R “Straght”

KIPR/Little Rock, AR
POMD: Joe Booker
10 iCE CUBE “Ciubbin

RAKIM "Saga"

ROOM SERVIGE “Stay”

JD F/BRAT & USHER "Party”
REBBIE JACKSON “Fattully”
RICK JAMES “Turn”

SILKK THE SHOCKER "Straight”
WHISPERS “Cool"

KKBT/Los Angeles, CA
PD: Michelle Santosugsso
APD/MD: Mariama Snider

20 MACK 10FICE CUBE.. “Calfomia”
15 UNCLESAM “Ever”

10 NEXT“Close”

5 GANG STARR "Royatty

WGZB/Louisville, KY
VP Prog./PO: Tony Fields
MD: Tim Jherard
ICE CUBE "Chibbin™
CHANGING FACES “AIl
SILKK THE SHOCKER " Straight”
REBBIE JACKSON “Fathtully”
ROOM SERVICE “Stay”
JDFBRAT 8 USHER " Party”

Stations and their adds Iisléd alphabeliéélly by market

WIBB/Macon, GA
PDMD: Kevin Fox

5 CHANGING FACES “Al"

5 DMX"Dog”

5 WHISPERS “Cool”

5 SILKK THE SHOCKER "Straght”
5 ICECUBE “Chubbin™

5 BILLY PORTER “Borrowed”

5 ROOM SERVICE "Stay”

5 JDF/BRAT & USHER “Party”

KXHT/Memphis, TN
PD/MD: 0-Rock

55 {CE CUBE “Clubbin”

2 OMX"Dog”

WHRK/Memphis, TN

PD/MD: Bobby 0"Jay

APD: Eileen Nathaniel

3 WYCLEF JEAN “November

6 ICE CUBE "Clubbin™

5 JDF/BRAT & USHER “Party

5 SILKK THE SHOCKER "Straight”

5 CHANGING FACES *Al"
ONYX Shut”

WEDR/Miami, FL

OM: James Thomas

POMO: Cedric Holtywood

8 MISSYELLIOTT “Beep™

S QUEEN PEN “Party”
SILKK THE SHOCKER "Straight”
JCE CUBE “Clubbin™
SNOOP & KURUPT Ride”

WKKV/Milwaukee, Wi
PD: Nate Betl
MD:DarynD.
S SILKK THE SHOCKER “Straight”
5 RAKIM"Saga”
JAMES GREER & CO. “Beautiful”
SNOOP & KURUPT “Ride™
JOE CUBE "Clubbin™
JDF/BRAT & USHER " Party’
ROOM SERVICE “Stay”

WNOV/Milwaukee, Wi
POMD: Sandra Robinson
WHISPERS “Cool”
RDOM SERVICE ~Stay”
REBBIE JACKSON Fathtull”
RICK JAMES “Tum”

JCE CUBE “Clubbin™
CHANGING FACES “All"

JO F/BRAT & USHER “Party”
SILKK THE SHOCKER “Straight”

WBLX/Mobile, AL

PD: Niecy Davis

APD: Jimmy Mack

5 WHISPERS “Coof”

5 SILKK THE SHOCKER “Strarght”
5 JDF/BRAT & USHER "Party”

5 |CECUBE “Clubtan™

5 CHANGING FACES “All"

WYOK/Mobile, AL
PO/MOD: Jammin' Jimmy Avanm
20 1CE CUBE “Clubbin™

10 DMX“Dog”

TAMIA Imaginatio”

JOF/BRAT & USHER "Party”
SILKK THE SHOCKER “Straight”
CHANGING FACES “AIl"

ROOM SERVICE “Stay”

wrancen e

KRVV/Monroe, LA

PD: Chris Collins

MO: Vic Malhis

24 WYCLEF JEAN “November”
CHANGING FACES“Al™
MARK MORRISON "Moan”
ROOM SERVICE “Stay”
JCE CUBE "Clubbin™

oy’

KYEA/Monroe, LA
OM/PO: Michael St. John
MO: GentlemanGeorge
ICE CUBE “Clubbin™
SILKK THE SHOCKER “Straight”
ROOM SERVICE “Stay”
JDF/BRAT & USHER "Party"
WHISPERS "Cool"
CHANGING FACES"AK"

DMXDog”
MARKMORRISON "Moar™
RAKIM " Saga”

WIHT/Montgomery, AL

PD/MD: Michael Long

19 MARY.). BUIGE “Dream”

8 JOF/BRAT & USHER *Party”
ROOM SERVICE “Stay”

1CE CUBE *Chubbin™
CARL HENRY “Thinkang”

WOOK/Nashville, TN
OM: Jim Kennedy
§ PUFF DADDY & FAML.Y “Been”
5 LOX"Jggy”
MACK 10 FACE CUBE.. "Caldorna”
SALT-N-PEPA“Gitty”
IMMATURE “Extra”
ICE CUBE "Clubbin™

WOQUE/New Orleans, LA
POMD: Gerod Slevens
38 CHANGING FACES A
9 SILKK THE SHOCKER “Straight”
JDF/BRAT & USHER “Party”
CE CUBE “Clubbin™
ROOM SERVICE “Stay”

WBLS/New York, NY
PD: Lee Michaels

MD: Michelle Campbell

5 DESTINYSCHILD *No”

5 MASE F/TOTAL "What'

WOWINorfolk, VA
PD: K.J. Holiday
MO: Michae! Mauzone
16 DMX “Dog”
CHANGING FACES A"
1CE CUBE “Clubbin™
RAKIM "Saga”
JDF/BRAT & USHER "Party”
SILKK THE SHOCKER “Straight”
REBBIE JACKSON “Fathtully”
ROOM SERVICE "Stay’

KVSP/Oklahoma City, 0K
PD: Terry Monday
MD: Maurice Prince
WHISPERS “Cool”
1CE CUBE “Clubbin™
ROOM SERVICE "Stay”
DM Dog’
SILKK THE SHOCKER “Straight”
CHANGING FACES "AIl
JDF/BRAT & USHER * Party”

WJHM/Orlando, FL
PD: Russ Allen
Interim MO: Al Fiola

No Adds

WPHI/Philadelphia, PA

PO: Mictox

30 CHARLIEBATIMORE "Mooy

6 MASTERP“Ugh”

6 OMXDog”
ARETHA FRANKLIN “Rose”
JOF/BRAT & USHER *Party”
K.P & ENVY “Swing™

WUSL/Philadelphia, PA
OM: Helen Litile
MD:GlennCaoper

8 SYLK-E FYNEF/CHILL “Romeo”
5 JDF/BRAT & USHER “Party”

5 KP &ENVY) “Swing”

WAMO/Pitisburgh, PA

PD: Ron Atkins

MO: Kris Kelley

5 CHANGING FACES “All
XDog-

5 JDF/BRAT & USHER  Party”

5 SILKKTHE SHOCKER"Straght”
5 RAKIM"Saga”

WQO0K/Raleigh, NC
PD: Hosie Mack

MD: Jodi Derry

5 JDF/BRAT & USHER “Party”

WCDX/Richmond, VA

PD: Aaron Maxwell

14 GHANGING FACES “AIl
JOF/BRAT & USHER *Party”
ROOM SERVICE “Stay”

WPLZ/Richmond, VA

POMO: Phit Daniel

8 NOTORIOUSB G “Nasty”
ROOM SERVICE “Stay”
RAKIM*Saga’
IDF/BRAT & USHER “Party”
WHISPERS “Cool"

WTLZ/Saginaw, MI

PD: Kermit Crockett

MO: Tony Lamptey

SILKK THE SHOCKER “Straight”

RAKIM
CHANGING FACES “AIl

1CE CUBE "Clubbin™

REBBIE JACKSON “Fahtully”
ROOM SERVICE "Stay”
IDF/BRAT & USHER "Party’
WHISPERS "Cool
DMXDog"

o enon

KSJL/San Antonio, TX

PO: Michael Andrews

MO: Rikko

5 {CECUBE “Clubbin”
ROOM SERVICE “Stay’
WHISPERS “Cool"
REBBIE JACKSON “Fadtfuly”
SILKK THE SHOCKER “Straigh:
JOF/BRAT & USHER “Party”

WEAS/Savannah, GA
PO: Vem Catron
MO: Jewel Carter
SNOOP & KURUPT “Ride”
TAMIA “Imaginatio”
ROOM SERVICE "Stay”
SILKK THE SHOCKER “Straight”

KDKS/Shreveport, LA
POMO:SharonFloumoy
QUEEN PEN"Party”
WHISPERS “Cool”
SILKK THE SHOCKER "Straigh”
SALT-N-PEPA"Gty”
ROOM SERVICE “Stay"
DMX “Dog”
REBBIE JACKSON “Faithtuty”
RAKIM."Saga”

RICK JAMES “Tum”
JDF/BRAT & USHER “Party”
{CE CUBE “Clubbmn™
CHANGING FACES “Al"

KMJJ/Shreveport, LA
PO: John Wilson

MO: Candy Rain

10 JOF/BRAT & USHER "Party”
10 REBBIE JACKSON “Fatully”
10 WHISPERS “Cool

10 QUEEN PEN"Party”

10 CE CUBE “Clubbin”

10 ROOM SERVICE “Stay”

10 SILKK THE SHOCKER “Straighi”
10 DMX“Dog”

10 RAKIM “Saga”

10 RIKG. “Siunda™

10 MELWAITERS “Sex”

10 STANMOSLEY “Creep”

17 ICE CUBE “Clubbin™

16 WHISPERS "Cool”

16 JAGGED EDGE “Gotta™
12 JDF/BRAT & USHER “Party”
11 CHANGING FACES Al
10 ROOM SERVICE “Stay”

15 JCE CUBE "Clubbin™
10 STRAWBERR! “Saddie”

17 DESTINY'SCHILD “No™

KMJM/St. Louis, MO
OM/PD: Chuck Atkins
APD/MD: Eric Mychaels

5 QUEEN PEN"Party”
RAKIM “Saga”
SILKK THE SHOCKER "Straight”
DMX Dog™

WTMP/Tampa, FL
PD: Larry Steele
MO: Don Carlos

5 {CE CUBE "Clubbin™

5 RAKIM “Saga”

5 JDF/BAAT & USHER “Party”
CHANGING FACES “Al"
SILKK THE SHOCKER “Straight”
ROOM SERVICE "Stay”

WJUC/Toledo, OH
PD: Charlie Mack
MD: Keith Roberts

5 SILKK THE SHOCKER "Straight”
5 WHISPERS “Cool”

5 1CE CUBE "Clubbin™

5 MARKMORRISON “Moan”

KJMM/Tulsa, OK
PD: Terry Monday
MD: Maurice Prince
WHISPERS “Cool"
1CE CUBE “Clubbin™
gaOM SERVICE “Stay”

X“Dog
SILKK THE SHOCKER "Straight”
CHANGING FACES "All"
JOF/BRAT & USHER “Party”

WACR/Tupelo, MS
PD/MO: Jeroid Jackson
APD: Val Goodson
CHANGING FACES “Al"
ICE CUBE *Clubbin™
CARLHENRY “Thinking”
SILKK THE SHOCKER “Straight”
ROOM SERVICE “Stay”
WHISPERS "Coot”
D F/BRAT & USHER “Party”

WESE/Tupelo, MS
POMO: StanAllen

ROOM SERVICE "Stay”

RICK JAMES “Turn”
SILKK THE SHOCKER "Straight”™
REBBIE JACKSON “Fatthtully”
CHANGING FACES “All"
WHISPERS "Cool"

GARL HENRY “Thinking”

5 JDF/BRAT & USHER “Party”

oo o

WKYS/Washington, DC
VP/Prog.: Sleve Hegwood

5 DMX

5 ICE CUBE “Clubbin™
JDF/BRAT & USHER “Party”
DAVEHOLLISTER. “Weekend™

88 Total Reporters
88 Current Reporters
85 Current Playtists

Reported Frozen Playlist (2):
WWDMWColumbia, SC
WMNX/Wilmington, NC

Did Not Report, Playlist Frozen (1):
WRKE/Salisbury, MD

WALR/Atlanta, GA
1nt.PO: Jim Kennedy
12 CHICO DEBARGE “Good”

KQXL/Baton Rouge, LA

PO: Al Jai Wallace

17 WHISPERS “Cool”

12 JONB “Sti”

11 NEXT "Close”

11 ARETHAFRANKLIN “Rose”
TAMIA*Imaginatio”
JONATHAN BUTLER“Lost”
DAVE HOLLISTER. "Vieekend”
EDOIE M. “Tell

WBHK/Birmingham, AL
PD: Mike Abrams

19 BONEY JAMES “Good”
NANCY WILSON "Hello™

WPAL-AM/Charleston, SC
PD/MD: Jae Jackson
10 WHISPERS “Cool”

8 CARLHENRY “Thinking”
8 PHANA"LoNG"

WVAZ/Chicago, IL
OM/PD: Maxx Myrick
APD/MD: Jamillah Muhammad
5 CHICO DEBARGE “Good"

WMXG/Columbus, OH

PO: Paul Strong

MD: Warren Stevens
NoAdds

KRBV/Dallas, TX
PD: Thomas Bacate

6 OLSKOOL.."Dreaming™
PATTILABELLE “Someone”

KDKO/Denver, CO
POMO: Rick Walker

10 ROOM SERVICE “Stay”

5 MONTELL JORDAN “Ride”
EDDIEM. “Tell”
CHANGING FACES "All

WMXD/Cetroit, MI
PO: Monica Starr
MO: Tony Rankin
5 OLSKOOL... “Dreaming”

WFLM/Ft. Pierce, FL
POMD: VeraJones
BONEY JAMES “Good"
EDDIEM “Tell”
CHANGING FACES "All

WNFQ/Gainesville, FL

MO: J Martin

10 EDDIEM “Tel”
H-TOWN “Naturar
WHISPERS “Cool”
CHANGING FACES “AI”

KMJQ/Houston, TX
PD: Carl Conner
MD: Carla Boatner
3 LS6Door”
6 MONTELL JORDAN “Ride”
JAMES GREER & CO “Beautitu”

WKXI/Jackson, MS
POMD: StanBranson

OL SKOOL. “Dreaming”
KENNY G "Heart”

KNEK/Lafayetie, LA

PDMO: Tyrone Davis
DAVEHOLLISTER.. “Weekend"
ARETHAFRANKLIN“Rose”
JONATHANBUTLER “Lost™

KXZZ/Lake Charles, LA

PD/MD: Brian Robinson

5 WHISPERS "Cool”

5 CECE WINANS "Well"

5 BILLY PORTER “Bostowed”
PUBLICANNOUNCEMENT “Body”

KJLH/Los Angeles, CA
POMO: Cliff Winston
K-C1 & JOJ0"Lite”
GEORGE HOWARD "Midnight
WHISPERS “Coor”

WMJM/Louisvitle, KY
PD: Tony Fields
No Adds

KIMS/Memphis, TN
PD: Bobhy D'Jay
CHANGING FACES “AI"

WHQT/Miami, FL
PD; Tony Kidd
APDMO: Phil Michaels
13 SOUNDS OF BLACKNESS *Hold"
8 MARY J. BLIGE “Seven”
7 CANDY DULFER "You™

K-CI & JOJO “Life"

BILLY PORTER "Borrowed”

WDLT/Mobile, AL
PO/MO: Mark Dylan

5 WHISPERS “Cool
5 HTOWN “Natura™

WDAI/Myrtle Beach, SC
PD/MD: Jeff Kenny
LUTHER VANDROSS “Let
MARIAH CAREY. “Breakdown™
WHISPERS “Cool
H-TOWN “Natural"

WYLD/New Orleans, LA
PD/MD: LeBron Joseph
No Adds

WDAS/Philadelphia, PA
PD: Joe Tamburro
APD/MD: DaisyDavis
6 ARETHAFRANKLIN Rose”
5 GEORGE HOWARD "Midrnight”
BONEY JAMES “Good”
BHLLY PORTER “Borrowed™

WFXC/Raleigh, NC
PD: Chris Conners
MD: Cy Young

HTOWN “Natural”

WS0J/Richmond, VA
PD/MO: Kevin Kofax
CARL HENRY “Thinking™
CHANGING FACES Al
ROOM SERVICE “Stay”

KQBR/Sacramento, CA

P0: Clifford Brown, Jr.

APD/MD: Ed Lee

11 JONATHAN BUTLER “Lost’
WHISPERS “Cool
MARKMORRISON “Moan”
CHANGING FACES A"

15 UNCLE SAM “Ever”

37 Total Reporters
37 Current Reporters
29 Current Ptaylists

KXOK/St. Louis, MO
Int. PD: Stephen Byes
APOMD: Marshelle Taylor
10 MILESTONE “Care”

8 MARIAH CAREY "Butiertly”
5 CECE WINANS “Well

Frozen (8):
WWIN/Baitimore, MD
WIKS/Greenville, NC
WSOL/Jacksonville, FL
WMCSMitwaukee, W1
WNHC/New Haven, CT
WCFB/Orlando, FL
KMJK/Phoenix, AZ
KATZ/St. Louis, MO

WTUG/Tuscaloosa, AL
PDMD: Steve Sloan

6 K-CI&J0JO L

5 RANDY CRAWFORD “Bye”

5 PATTILABELLE “Someons™

WMMJ/Washington, DC
PD: Doug Gilmore

Did Not Report, Playlist

wwan americanradiohistorv.com .
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BREAKERS.
K-Cl & J0OJO
All My Life (MCA
TOTAL PLAYS ToTAL TOTAL PLAYS/INCREASE TOTALySTATloﬁslADD)S CHART
3w W W ™w ARTIST TITLE LABEL(S) W LW 2w w STATIONS/ADDS 402/97 21/3 @
i OL SKOOL /K. SWEAT & XSCAPE
s 2 2 @ BRIAN MCKNIGHT Anytime (Mercury) 1030 980 946 943 36/0 A Dreaming (Keia/Universal)
1 11 2 BOYZ Il MEN A Song For Mama {Motown) 947 987 1060 1092 36/0 TOTAL PLAYS/INCREASE  TOTAL STATIONS/ADDS CHART
s 4 4 35 UNCLE SAM | Don’t Ever Want To See You.. (Stonecreek/Epic) 839 849 836 843 361 399/58 2073 [I5)
s«  DRUHILL We're Not Making Love No More (LaFace/Arista) 810 898 925 946 34/0 RANDY CRAWFORD
7 s @ LUTHER VANDROSS | Won't Let You Do That ToMe (LU/Epic) A7~ 710 657 677 321 | .o swmcnirs OV (Bluemoon/Atlantic) -
5 1 s @ MARYJ. BLIGE Seven Days (MCA) 715 653 550 429 3on 389/97 25/1 (19)
s s 7 7 JANET Together Again (Virgin) 602 653 658 631 29/0 ARETHA FRANKLIN
7 s 1 @ LSG My Body (EastWest/EEG) 596 569 616 680 28/0 A Rose Is Still A Rose (Arista)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
% 15 12 @ PATTILABELLE Someone Like You (MCA) 584 511 394 264 302 357/149 213 ®
10 10 1w 1 DRUHILL 5 Steps (/sland) 545 581 584 587 2710
« s s 1 ERYKAH BADU Tyrone (Kedar/Universal) 509 654 723 858 270 MOST ADDED -
5 9 ¢ 12 SOUNDS OF BLACKNESS Hold On (Change...) (Perspective/A&M) 500 586 600 688 26/1 ARTIST TITLE LABEL(S) A0DS
2 17 15 @ JODY WATLEY Off The Hook (Atlantic) 455 384 368 323 23/0 WHISPERS For The Cool In You (Inferscope) 8
BREAKER O  K-Cl & JOJO All My Life (MCA) 402 305 247 194 2173 ﬁ[*T“;‘WGL"ngﬁchjaské‘” )D;Vat 3'&”&32&2 ‘;’g(gggﬁﬂft’;)””c) 2
BREAKER @ OL SKOOL /K. SWEAT & XSCAPE Am | Dreaming (Keias/Universal) 399 341 265 224 2013 EODIE M. Tell Me (If You Still Care) (JVC/IMI} 4
13 13 1«16 BEBE WINANS In Harm's Way (Atlantic) 397 423 461 502 21/0 JONATHAN BUTLER Lost To Love (N2K Encoded Music) 3
2 2 17 @ USHER Nice & Slow (LaFace/Arista) 397 354 325 281 16/0 ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 3
w 2 u s JOEGood Girls (Jive) 391 450 462 472 190 z"c’fg jgf;l"“jy"ﬂ'“‘j"(‘,’;c%va’”e’ Bios) g
BREAKER @  RANDY CRAWFORD Bye Bye (Bluemoor/Atiantic) 389 202 223 112 251 OL SKOOL 1/K. SWEAT & XSCAPE Am |... (KeiaUniversal) 3
12 14 16 20 MILESTONE | Care ‘Bout You (LaFace/Arista) 366 377 440 505 171 BILLY PORTER Borrowed Time (DV8/A&M) 3
BREAKER ARETHA FRANKLIN A Rose Is Still A Rose (Arista 357 208 8% - 11 2113 4
. . (Arste) MOST INCREASED
27 2 an @ SWVRain (RCA) 318 302 260 219 16/0 PLAYS =
s 2 2 @ PHAJJA So Long (Well, Well, Well) (Warner Bros.) 301 279 268 217 141 WRTIST TILE AL e
- w2z € PHIL PERRY One Heart Qne Love (Reak/anate) 290 244 218 134 18/0 ARETHA FRANKLIN A Rose Is Still A Rose (Arista)  +149
@  KEITH WASHINGTON Bring It On (Silas/MCA) 269 193 112 29 19/0 RANOY CRAWFORO Bye Bye (Bluemoon/Atlantic) ~ +97
— — » @ LSGIL.L., BUSTA & MC LYTE Curious (EastWest/EEG) 256 219 203 102 13/0 K-CI & JOJO All My Life (MCA) +97
% 2 25 27 KAREN CLARK-SHEARD/FAITH EVANS Nothing Without... (/sland) 225 256 248 221 12/0 JONATHAN BUTLER Lost To Love (2K Encoded Music) +94
@ ALl Love Letters (Island) 216 166 80 25 190 ‘,’("E'I*}ff‘fv’;i:f,jg}‘gﬁ%‘:;; o ;gff;jf,ﬁ,‘é‘j{) e
@  REBBIE JACKSON Yours Faithfully (MJJ/Work) 213 162 82 18 19/0 JAMES GREER & CO. Beautiful Biack People (Bom Again) +75
€ JONATHAN BUTLER Lost To Love (N2K Encoded Music) 207 113 33 - 15/3 PATTI LABELLE Someone Like You (MCA) +73

This chart reflects aimlay from February 9-15. Songs ranked by total plays. Highlighted songs indicate Breaker. JOOY WATLEY Off The Hook (Atlantic) +n
37 Urban AC reporters. 29 current playlists. Songs that are down in plays for three consecutive weeks and below No. 15 are moved to recurrent. MARY J. BLIGE Seven Days (MCA) +62
© 1998, R&R Inc.

L wewawomve LG
RECURRENTS

BONEY JAMES It's All Good (Warner Bros.) JAMES GREER & CO. Beautiful Black People (Born Again) ARTIST TITLE LABEL(S)
Total Plays: 200, Total Stations; 20, Adds: 3 Total Plays: 133, Total Stations: 12, Adds: 1 PATTI LABELLE Shoe Was On The Other Foot /MCA)

. LUTHER VANOROSS When You Call On Me/Baby ... (LV/Epic)
%Atmgfsﬁgg"ég, Sweetest 1aboo (Discovery) CECE WINANS Well, Alright! (PMG/Atiantic) JOE The Love Scene (Jve)

' ' - | Total Plays: 130, Total Stations: 9, Adds: 2 MARIAH CAREY Butterfly (Columbia)
SOMETHIN’ FOR THE PEOPLE All | Do (Warner Bros.) KENNY LATTIMORE For You (Columbia)
Total Plays: 188, Total Stations: 8, Adds: 0 EDDIE M. Tell Me (If You Still Care) (JVC/AMI) JOHNNY GILL Maybe (Motown)
. Total Plays: 121, Total Stations: 16, Adds: 4 WILL OOWNING All About You (Mercury)

1.5 What U Do For Me (Priority) VANESSA WILLIAMS First Thing On Your Mind (Mercury)

WHISPERS My My My (Interscope)

Total Plays: 164, Total Stations: 9, Adds: 0 NEXT Too Close (Arista) i e
)

DESTINY’S CHILD No, No, No (Grass Roots/Columbia) Total Plays: 115, Total Stations: 7, Adds: 1

Total Plays: 139, Total Stations: 6Y Adds: 0 Breakers: Songs reglgtering 350 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs
are tied in number of plays, the song being piayed on more stations is

WHISPERS For The Cool In You (/ﬂterSCOPE) ‘placedkﬁirst. Mcrstllm:‘reasledl Play:lll'st:tr:ie shongs with the glgea;e;l wleﬁlé-

Total Plays: 135, Total Stations: 13, Adds: 8 Songs ranked by total plays o-weekncreases Intotalplays. Weighted chart appears on R&R ONLINE.

EDDIE M. Tell me (if You Still Care About Me)"

New & Active
Urban AC Radio Says This Is A Hit!
WVAZ KOQBR KOXL WNFQ
KMJQ WYLD WDLT WKXI
KMIK WFXC WNHC WFLM

KDKO WS0J WPAL-AM KXZZ

JVE Executive Producers: Eddie M. and Jesus Garber J
Written By: Jimmy Jam and Terry Lewis
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LON HELTON

Labels, Radio Comment On
New Indie Promo Proposals

! Opinions vary widely, depending on what side of the coin you’re on

In my 15 years at R&R, I doubt anything I've covered
as a story has generated as much passionate discussion as
last week’s pieces (R&R 2/13, Country Update HotFax
2/10) on the pending introduction of pop-style promotion to

Country radio.

Let me- begin by emphasizing
that neither piece should be con-
strued as an endorsement of either
the independent marketing com-
pany discussed in the stories or the
method of marketing and promo-
tion. It was intended to be an ob-
jective look at what was going on
amidst the realities of a changing
business climate.

That said, it’s important to re-
member that it doesn’t matter
what I think. What’s important is
what Country radio and country
record labels think about what
goes on in this industry. -

To that end, I've asked a num-
ber of folks from both sides for an
opinion about the concept in gen-
eral. and about what they plan to
do in particular.

Record Reviews

Atlantic/Nashville VP/GM
Bryan Switzer: “One of Country
radio’s big advantages is its access
to artists and record companies.
What we do is based on relation-
ships. Now. all of a sudden, we're
asked to deal through middlemen.
What's the advantage to anybody?
What's the advantage of me pay-
ing a middleman to do what we’ve
been doing all along, which is to
have a relationship with Country
radio? That just means it costs me
more to do the same good as we
would have done before.

*“We are not going to deal with
Country radio through middlemen
and have no intention of going
through this type of indie promo-
tion at all.”

DreamWorks Sr. Executive/
Promotion and Artist Develop-
ment Scott Borchetta: “The
record community is not respon-
sible for the outrageous prices that
have been paid for radio stations.
But, in the same breath, T support
stations trying to generate more
revenue from record companies.
At DreamWorks. we will be
spending a much larger percent-
age of our marketing dollars with
radio as compared to other labels
I've worked with.

“Pay for play and this indepen-
dent marketing scam are absolute-
ly not in the cards. nor the bud-
gets. So many elements of our
business are not being considered
or respected in this growth fren-
zy. As my former mentor Bruce
Hinton recently stated, ‘How

Notice to all Country
radio broadcasters:
The labels of
Nashville are your
marketing partners.
There still is no other
format in existence
that has the radio/
label/artist bond that
country has. That is
something you cannot
put a price on!
—Scott Borchetta
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many marketing dollars do you
expect me to squeeze from a $12
CD?’ Radio chains cannot look at
country music labels the same
way they look at pop and rock la-
bels.

“Notice to all Country radio
broadcasters: The labels of Nash-
ville are your marketing partners.
There still is no other format in
existence that has the radio/label/
artist bond that country has. That
is something you cannot put a
price on! I will not let any outside
marketing company come be-
tween my artists and their relation-
ship with Country radio. We work
around the clock to bring the best
music from the best artists. We are
not cash-rich banks with mounds
of money to throw around. But we
will work with you to help bring
in bigger advertisers, more corpo-
rate sponsors, and share our re-
sources. Witness the very recent
workings of the CMA in Los An-
geles and abroad in Australia. No
other format on the planet has any-
thing that rivals the CMA. We are
a community — and a very fortu-
nate community, at that. Let’s not
make the mistakes that have bur-
ied and fragmented other formats.”

MCA/Nashville and Decca
President Bruce Hinton: “Coun-
try music and Country radio have
long enjoyed a direct and positive
win-win relationship that is

unique in the music industry. In no
other genre of music does radio
enjoy the kind of relationship and
access to its superstars that Coun-
try radio enjoys. Deviating from
this time-tested relationship
makes no sense — not to mention
that the economics don’t work,
either.”

Mercury/Nashville President
Luke Lewis: “Change is inevita-
ble. I think people are overreact-
ing to this without knowing what
the real ramifications are. People
outside of Country believe there’s
a deeper well in Nashville than
there actually is in terms of re-
sources. Labels here can’t pay the
kind of money it takes to get
records through on Pop radio and
remain profitable.

“I don’t know whether anybody
on either side has thought about
the differences in the life cycles
of singles in the different formats.
These sorts of strategic elements
have to come into play when peo-
ple talk about how to deal with
groups or indies or whoever.

“I’'m hopeful that, rather than
dealing with intermediaries, the
radio group heads or whoever has
asimilar agenda will take the time
to sit down with the players and
develop some kind of win-win sit-
uation. If someone put that in front
of me, [ would change my way of
doing business as long as it was
sensible and efficient.

“Neither side can tolerate any
inefficiency; we all have to max
out. We’re fighting over pieces of
a pie, which is a natural part of
business. But no one has thrown
an extra pie onto the table. These
tricky changes are taking place at
a time when record revenues are
not growing, so our resources are
already strained. People are a lot
more jumpy about these changes
than they might have been if we
were in a growth mode.”

Reprise/Nashville Sr. VP/GM
Bill Mayne: “Why would I want
to turn control of my business over
to a third party and pay them a lot
of money to do that? Why would
[ want to put distance between the
close relationship of Country ra-
dio and the country record indus-
try? It’s that relationship that has
made this industry great.”

Sony/Nashville President
Allen Butler: “We will continue
to do business as we have always
done business. At this point in
time, we will not deviate from that
policy.”

Anonymous: Finally, one label
exec closed our conversation with
this thought: “In light of the De-
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People outside of Country believe there’s a
deeper well in Nashville than there actually is
in terms of resources. Labels here can’t pay
the kind of money it takes to get records
through on Pop radio and remain profitable.
—Luke Lewis

partment of Justice’s eye on con-
solidation, I would think the last
thing in the world this industry
needs is any specter of impropri-
ety

, Radio Reacts

Corporate VP/Programming:
“I've been watching this for a
while, wondering why the Coun-
try stations in my chain haven’t

" been part of something like this. I

can’t imagine finding anybody in
radio who’s not in favor of it.

“Controlling how funds are
spent can be advantageous to
the station. We can create market-
specific promotions on tight bud-
gets if we could control how the
funds are used. I'd rather the sta-
tion get the few thousand doliars
a label spends on flying a station
PD or MD to one of their show-
cases. I don’t know if showcases
are the most efficient way to ex-
pose anew act. If the station could
control how those funds were
used, both the label/artist and the
station would get a lot more from
the money spent.

“While some pop promoters
are, uh, less than diplomatic about
how they promote, it works well
as long as they stay between the
lines. If there’s accountability plus
some checks and balances, it ben-
efits radio. It would be advanta-
geous to have this in Country.”

PD in Top 30 market: “It
worked very well in CHR. When
I first got into Country, I was sur-
prised at the number of indie pro-
moters and the fact that they real-
ly didn’t have a whole lot to offer
radio. The real purpose of CHR
indies’ relationships was to offer
things to us of value — obviously
paid for by labels — in return for
airplay. In CHR, it was blunt and
direct. [ could get a trip to a show
for one artist by adding another of
the indie’s records. Right or
wrong, it worked very well.
They re like a clearinghouse. They
know what’s out there and what
they can do. It’s very appealing to
be able to get things done with one
call instead of calling a bunch of
labels.

“I can see its potential in Coun-
try, although I don’t know if I want
to mess with it. I like having rela-
tionships with people in the top
echelons of Country labels. The
top Pop people were much more
isolated. They only dealt with us
through indies. Pop was so much
more cutthroat, and I don’t think
I'd like to see that happen to Coun-
try. Country is so naive and pure,
it’s really charming. That style of

promotion would be like Country
losing its virginity.”

PD in Top 50 market: “I was
an MD at a successful CHR sta-
tion that was destroyed by an in-
die. The PD was in his pocket and
even got commissions on time
buys. We were committed to four
adds a week. You can’t imagine
the shit that hit the airwaves. Do
the math on the rotations of 20
adds a month, 90% of which were
crap.
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“At another station, we had a |
good indie who helped us. There §

was no quota on ads or spins, and
we got $3000 per month, which
was our entire promotion budget.
So that helped the station. It all
depends on the credibility of the
people you’re working with.

“It’s a mistake to move it into
Country. You give away a little
control of the station. I'd rather
have a clear vision of what I'm
doing with the music — to go sit
and listen and add what my listen-
ers want to hear with no strings
attached.”

PD in Top 100 market: “I
didn’t like the way it worked in
CHR. In fact, it was one of the
things T hated most about CHR
radio a<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>