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the follow up to their platinum debut album Sunburn

Going For Adds
at CHR/Pop 11/14
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“Hemorrhage (In My Hands) "

The first single from their new album Something Like Human

Early Believers:

KBKS /Seattle

G105 /Raleigh

B9 4 /Pittshurgh
WABB /Mobile
WKRZ /Wilkes Barre
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management ¢ marketing ¢ sales

There are a couple of handfuls of
companies that provide some kind of ad-
insertion technology for Internet
streaming broadcasts. Sales & Marketing
Editor Pam Baker compares and
contrasts some of them and the services
they offer. This week's expanded
Management, Marketing & Sales section
also features stories about onfine
employment advertising, an essay by the
RAB's Mike Mahone about the importance
of the Internet and a critique of dot-com
advertising by Dan O’Day.

Pages 10-20
MORE ON BMG-NAPSTER DEAL

In addition to writing this week’s front-
page story on streaming audio,
columnist David Lawrence shares his
thoughts about the BMG-Napster
collaboration announced last week. This
week's Internet News & Views section
also features reviews of two streaming
audio listening devices, and R&R’s
Kevin McCabe compares companies
that offer ways to test music over the
Internet. |

Pages 22-34

¢ Rudi Gassner named to succeed
Strauss Zelnick, Michae!
Dornemann at BMG

o Ken Benson named Exec. VP/
Programming for Citadel

¢ Dave Ditlon to program KABL
& KI0V/San Francisco

o Timothy McCarthy rises to x
President/GM.of WABC & WQEW/N.Y.

Page 3

CHR/POP - )
« CREED With Arms Wide Open (Wind-up)

CHR/RHYTHMIC
o 4A RULE .... Between Me ... (Murder inc./Def JanVIDIMG)

URBAN
= R. KELLY § Wish (Jive)

URBANAC »
« YOLANDA ADAMS Open My Heart (Elektra/EEG)

COUNTRY
« TRAVIS TRITT Best Of Intentions (Columbia)

AC
* BBMAK Back Here (Hollywood)

HOT AC ,
* CREED With Arms Wide Open (Wind-up)

NAC/SMOOTH JAZZ -

« JEFF KASHIWA Hyde Park (..." Song) (Native Language)
ROCK

*3 DOORS DOWN Loser (Republic/Universal)

ACTIVE ROCK
4 3 DOORS DOWN Loser (Republic/Universal)

ALTERNATIVE
# FUEL Hemorrhage (In My Hands) (550 Music)

ADULT ALTERNATIVE
« U2 Beautiful Day (/nterscope)
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Viacom Gets Hold Of BET

B $2.9billion deal could give Infinity XM access

Viacom, the world’s third-
largest media company, got a tad
larger on Nov. 3. That's when it

agreed to buy BET Holdings for

$2.9 billion, giving it access to
America’s fast-growing and lu-
crative African-American audi-
ence.

.. - Viacom said it will issue 40
million class B common shares

worth $2.34 billion, based on the
Nov. 2 closing price of $58.50

By Davib LAWRENCE
SPECIAL TOR&R
david@nemmusiccountdown.com

Streaming. ASX. Broad-
band. Pipe. MP3. Wireless IP.
Buffering. Ripping. The
world of delivery of sound
over the Internet has spawned
a whole lexicon of its own,
and the future is bound to
bring even more new terms
into common use.

1 recently had a chance to
talk with a series of players
who understand the different
aspects of the Internet audio
reality-distortion field. includ-
ing the former CEO of Ya-
hoo!, the Director/Radio for
CDNOW and one of radio’s
most respected Talk program-
mers. Below, nine of the ra-
dio, recording and Internet
industries” best minds give
their predictions about where
we'll all be getting music,
1alk. sports and local services
over the next decade.

Will 24/7 Internet radio
have any significant negative
impact on traditional terres-

The Urge To Merge: Radio And The Internet

B The visions of some of America’s most tuned-in experts

Sabo

trial broadcasting in the next
five to 10 years? Voquette CEO
Philip Monego, whose com-
pany serves mobile business
professionals and delivers tar

Cuban

geted content via wireless de- -

vices, says, “Research shows
that radio listeners have become
apathetic about the traditional
terrestrial broadcast radio expe-
rience. Too many commercials
and a lack of control over pro-
gramming are not serving the
radio listener’s interests. People
will want to control their expe-
riences and personalize them

See Page 30

Streaming Audio
Special Issue!

All of R&R’s editors address the
Important issue of streaming au-
dio in this issue:

* Infernet News & Views
Pages 22-30

* Music Research on the ‘Net

Pages 32-34

* CHR Page 56
¢ Urban Page 70
¢ Country Page 86
e AC ’ Page 100
o NAC/Smooth Jaz  Page 111
* Rock Page 116
* Alternative Page 128
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Clear Channel Files
$88 Million Suit
Against Inside Radio

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

Clear Channel has filed an
eight-count, $88 million civil
lawsuit against radio industry
newsletter Inside Radio and its
publisher, Jerry Del Colliano.
The suit accuses Del Colliano
and his operation of waging a
“vicious and concerted cam-
paign of coercion, public vilifi-
cation and harassment” after the
publisher made several failed
pitches to persuade Clear Chan-
nel to buy his publication.

In a blistering 23-page.docu-
ment filed Monday in the New
York federal district court, Clear
Channel charges that the publi-
cation committed “tortious acts”
by publishing “a series of dis-
paraging. false and injurious

CLEAR CHANNEL/See Page 55

National -6%

00 AD REVENUES

to September '99.

new year.”

Storm Warnings: Nat’l Revs Decline

Radio executives have known for months that late-year na-
tional radio revenues were pacing south. The numbers are in,
and their fears are beginning to be realized. On a year-to-year
basis industry revenues rose only 3% in September, and na-
tional revenues were off 6%. Local business grew 6% compared

RAB President/CEO Gary Fries warmned that the resuits are
“the beginning of a course correction that will level out after the

On a year-to-date basis overall business is up 16% compared to
the same three quarters from last year. Local year-to-date numbers
are 15% higher, and national business is still up a heatthy 20%.

www americanradiohistorv com

per share, while assuming $570
million in debt. The final pur-
chase price will be based on the
share price 20 days before the
transaction is completed, which
is expected to be early next year.

Robert Johnson. the Chair-
man/CEO and majority stock-
holder of BET Holdings and the
founder of Black Entertainment
Television, will continue as

BET/See Page 55

Epic Group Names
Shaev EVP/Promo

By StevE WONsiEWICZ
R&R MUSIC EDITOR
swonz@rronline.com

Making offi-
cial what was
announced ear-
lier as part of the
restructuring of
its promotion
department,
Epic Records §
Group has pro-
moted Hilary
Shaev to Exec.
VP/Promotion.
Based in New
York. she reports to ERG Presi-
dent Polly Anthony.

“Hilary has been a crucial
member of the Epic team for the
last seven years,” Anthony said.
*1 have watched her grow from
a great promotion person into a
great executive. Her impeccable
leadership skills, combined with
her keen sense of strategy and
musical instinct, will allow her to
guide and direct this new team to
great heights. 1 am thrilled to an-
nounce Hilary's well-deserved
promotion.”

Shaev

SHAEV/See Page 55

Johnson Appointed
Arista Sr. VP/R&B

Arista Records has elevated
Michael Johnson to Sr. VP/R&B
Promotion.
Based in New
York. he reports
to Exec. VP |
Lionel Ride-
nour and will
direct the de- |8
partment’s pro-
grams at all
levels.

“*Michael is
a veteran pro-
motion execu-
tive whose accomiplishments at
Arista over the past 12 months
have contributed greatly to our
success.” Ridenour said. ““This is
a well-deserved promotion. We
look torward to Michael’s con-
tinued leadership and innovative
ideas. which are vital pants of our
team.”

Johnson

JOHNSON/See Page 55

J
Register now for R&R's Talk Radio Seminar 2001: www.rronline.com



www.americanradiohistory.com

iPLA={oR

e ——

A Special Thanks To...

LES UNIVERSITY » OCT 4 CALIFORNIA umvensn’v OF PA + OCT 8 UNIVE
ocT 7 pul&bﬁgpﬂm COLLEGE FESTIVAL * OCT 8 SHIPPENSBURG UNIVERSITY * OCT be
OCT 15 INGIANA UNIVERSITY » OCT 18 NORTHERN ILLINOIS UNIVERSITY - OCT 17 FERRIS §
OCT 24 ILLINOIS STATE UNIVERSITY « OCT 26 ST. LOUIS UNIVERSITY + OCT 27 UNIVERSITY or
} OCT 28 TRUMAN STATE + OCT 30 UNIVERSITY OF COLORADO @ BOULDER
NOV 1 UNIVERSITY OF CALIFORNIA @ IRVINE * NOV 4 SANTA BARBARA CITY | coLL
NOV 5 UNIVERSITY OF CALIFORNIA SAN OIEGD * NOV 8 CAL POLY TECH * NOV 7 SAN JOSBE

Look for MTV's Campus Invasion Tour in Spring :&
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Citadel Appoints
Benson EVP/Prog.

Ken Benson
has joined Cita-
del Communi-
cations as Exec.
VP/Program-
ming. Benson.
who had been
Sr. VP/Program-
ming for AMFM
before that com-
pany’s merger
with Clear
Channel, will be
what Citadel calls its “chief pro-
gramming strategist.”

“Given Ken's extensive experi-
ence and qualifications, he was
simply the best person for this po-
sition,” Citadel Chairman/CEO
Larry Wilson commented. “By fo-
cusing on quality personnel at all
levels of the Citadel organization,
we will bring the best quality radio |
to our listeners, the best-platform
for our advertisers and the best
value to our shareholders.”

Benson

By STevE WonsEWICZ
R&R MUSIC EDITOR
swonz@ rronline.com

The other shoe dropped at
Bertelsmann on Monday when
the German media giant an-
nounced a broad restructuring
that includes the appointment of
Rudi Gassner as President/
CEO of BMG’s music division,
effective Jan. 1, 2001. Gassner,
the former BMG Entertainment
International President/CEO
who left the company in mid-
January, will also assume the
Chairman post on July 1, 2001.

Concurrently, the company
said that BMG Entertainment
Chairman Michael Dorne-
mann and President/CEO

Gassner Tapped To Helm BMG

B Domemann, Zelnick tum in their resignations

Strauss Zelnick have both re-
signed. Dornemann exits on
June 30, 2001, while Zelnick
will officially leave at the end of
this year. Dornemann has been
with Bertelsmann for 18 years,
including 16 years as a member
of its executive board. Zelnick
joined BMG in January 1995 as
President/CEO of the com-
pany’s North American division.
The anfouncements come one
week after BMG shocked the
music industry when it inked a
partnership with Napster to fi-
nance — in retum for an undis-
closed equity stake — the

BMG/See Page 8

' WWDB/Philly Gets ‘The Point’

| | Beasley drops Talk after quarter-century

BENSON/Ses Page 36 |

McCarthy Elevated
At WABI: & WQEW

ABC Radio
New York has
promoted Tim
McCarthy from
Station Manager
to PresidenvVGM
of Talkk WABC
and Radio Dis-
ney WQEW.
McCarthy’s du-

McCarthy

will not change
significantly with his new title, and
he will continue to report directly
to ABC Radio Stations/Group |
President Mitch Dolan.

“It's always nice to be recognized
by your company for the job you
are doing.” McCarthy toid R&R. *I
appreciate the confidence that has
been placed in me by Mitch and
everyone here at ABC Radio.”

ties overseeing |
both stations |

Following “extensive market re-

| search of radio listeners” through-

McCarthy has spent the past de- |

cade moving up through the ranks
at ABC Radio’s New York City sta-
tions. He first joined the company
as an AE for WPLJ in 1990, then
moved into the Local and National

McCARTHY/See Page 55

'R&R Observes
Thanksgiving

Due to the Thanksgiving holiday,
RA&R's Los Angeles, Nashville and
Washington, DC offices will be
closed Thursday, Nov. 23 and Fri-

uay. Nov. 24. J

out the Delaware Valley,
Beasley Broadcast Group
surprised listeners to heri-
tage Talker WWDB-FM/
Philadelphla on Monday
by dropping the format. Af-
ter a full day of an auto-
mated countdown clock, the
station officially flipped to an "80s
pop/rock format modcled after
KHPT/Houston. In fact, "WDB is

Two-year Journal Broadcast
Group VP/Radio Programming
Dave Dillon has accepted the po-
sition of Director/Programming for
KABL & KIOI/San Francisco.
He succeeds Bob Lawrence, who
recently departed the Clear Chan-
nel Adult Standards-Hot AC com-
bo.

*“There’s not a lot that would get
me to leave a corporate job that |
worked so hard for so many years

Jbs

2point

not only using the same moniker as
KHPT — “The Point™ — but also
signed on with the same
song, Simple Minds® *Don’t
You (Forget About Me).”
Among the artists heard
during the first hour of The
Point were Simple Minds,
John Cougar, Eurythmics.
Bryan Adams and Huey
Lewis & The News. The station is

WWDB/See Page 38

Dillon Set As PD For KABL & KIOI/S.F.

to get.” Dillon told R&R. “But this
was an opportunity that was just
too good to pass up. It’s in one of
the most beautiful cities in the
world — certainly in the U.S. Clear
Channel, the market size and the
challenge were among the things
that appcaled to me. What's not to
like?”"

Corporate travel. he told R&R,

DILLOR/Ses Page 36

Brown Rises To Radio One Regional PD

Radio One has elevated {8
Kathy Brown to Regional
PD, overseeing the pro-
gramming departments of
WKJS & WPLZ/Rich-
mond and WWIN/Baiti-
more. She will also serve
as on-site PD for Urban AC
WMMJ (Majic 102.3) 8
Washington, succeeding
Chris Conners. Brown,
who reports to Radio One
Regional VP Pam Somers

was most recently
WWIN's PD.

When asked why Brown
1 was chosen for the job,
Sneed told R&R. “1 first
met Kathy Brown when |
returned a call to her at
WJPZ/Chicago years ago.
She answered the phone,
and at the same time she
was on the air doing after-
noon drive. She was also

PAGE THREE
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KKTL/Mouston Flips To CHR/Rhythmic

Cox Radio’s KKTL/Houston
broke from its Oldies simulcast
with KLDE and flipped to CHR/
Rhythmic on Saturday under the
guidance of consultant Randy
Kabrich and Cox Top 40 Format
Coordinator Jeremy “JJ” Rice. The
station, which chose DMX's “Party
Up” as its first song, has picked up
the KTHT call letters and will use
the moniker *Hot 97.1. Houston’s
Hottest Hit Music.” None of the

staff were affected. since it was the
breakup of a simulcast.

“I was extremely excited and
grateful when Cox President/CEO
Bob Ncil assigned me this project.”
Rice told R&R. *“Through a combi-
nation of resecarch and gut. we saw
there was a big hole for top 40/
rhythmic music in Houston. Clear
Channel’s KBXX is very Urban/

KKTL/See Page 55

'Burke Becomes PD At KYGO/Denver

Joel Burke has been named PD
for Country KYGO/Denver, effec-
tive Nov. 16. He succeeds John St.
John, who is now handling pro-
gramming duties for NAC/Smooth
Jazz sister KJCD. Burke comes
from Memphis, where he served as
OM for Entercom’s Adult Stan-
dards WICE, Country WOGY and
AC WRVR, as well as PD for
WRVR.

“I'm very excited to have Joel,
and his tremendous experience, at
KYGO,” Jefferson-PilovDenver

mented. “He knows how to win
Country radio battles. I'm particu-
larly impressed with Joel's well-
rounded programming knowledge
from overseeing not only Country.
but AC. Classic Rock and Modem
Rock stations as well.”

JP Corporate VP/Operations &
Programming Don Benson added.
“Joel is an outstanding radio per-
son. As his multiformat experience
indicates, he is passionate about
programming and cognizant of the

and COO Mary Catherine Sneed, BROWN/See Page 55 | Radio Sr. VP/GM Bob Call com- BURKE/Ses Page 55
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Radio Business

Spanish Broadcasting System To Buy
KFSG-FM/L.A. For $250 Million

(] S&P downgrades SBS’ outlook to ‘negative’

Spanish Broadcasting System’s acquisition of KFSG-FM/
Los Angeles is a classic good newssbad news story. Ina whopper
of a deal announced last week, SBS said it had agreed to pay the
International Church Of The Foursquare Gospel $250 mil-
lion in cash for the 54kw Contemporary Christian/Religious sta-
tion. SBS, which had been struggling for a place in the national
limelight, achieved that when the deal was billed as the largest-
ever single-station radio transaction.

SBS. which will own three Los
Angeles stations in addition 10 KFSG
once its purchase of Rodriguez Com-
munications is settled. is almost cer-
tain to drop KFSG's current format in
favor of a Spanish-language format.

SBS President/CEO Raul Alarcon Jr.
calls KFSG's acquisition “an integral
part of our strategy to significantly
improve our competitive position in
the Los Angeles market,” which has
about 6 million Spanish speakers.

On the bad news side, Standard &
Poor’s rating service revised its rat-
ing on SBS from “stable™ to “nega-
tive” based on the increased finan-
cial risk that comes with such a large
deal. S&P says it is concerned that
“interest coverage will be weakened
beyond the levei appropriate for the
ratings, assuming the purchase is
largely debt-financed.” But S&P also
offset the negatives by noting that
KFSG “has a full-market signal and
considerably strengthens the comp-
any’s business profile in the largest
U.S. Hispanic market. where SBS’
KLAX has faced significant competi-
tive challenges.”

FCC Enforcement Bureau
Gelebrates First Anniversary

0 Big indecency fines among inaugural-year highlights

By Jo:: HowArD
R&R WASHINGTON BUREAU
Jhoward@ rronfine.com

FCC Enforcement Bureau Chief David Solomon met with
reporters Nov. 2 to highlight some of the strides his bureau has
made since its inception on Nov. 8, 1999. Citing the bureau’s
“Firm, Fast and Flexible” slogan. Solomon reviewed a list of ac-
tions that included two especially steep indecency fines levied on

radio stations.

Solomon said the agency keeps a
close eye on indecency and that it
backed up its policies when it fined
WQAM-AM/Miami $35.000 in
January and penalized WXTB-FM/
Clearwater. FL twice in June, once
for $7.000 and again for $23.000.
While those fines were exceptional.
the Enforcement Bureau has issued
or proposed indecency fines for 10
stations over the past year. including
WQAM and WXTB. for a total of
over $120.000in penaltics. Most fines
ranged from $2.000 to $7.000.

Solomon also said that notifica-
tion to callers when telephone calls

are being aired live or recorded for
broadcast is another arca closely
watched by the Enforcement Bureau.
Indeed, the burcau has issued or pro-
posed $40.000 in fines against eight
stations over the past year for such
violations, with individual fines rang-
ing from $4.000 to $6,000.

Station contest misrepresentations
are “typically the thing that could lead
to license revocation.” according to
Solomon. and it seems broadcasters
are doing their besi to abide by the
rules on such matters. The bureau has
proposed fines against only three sta-
tions in the past year for misleading

broadcast contests. for a total of
$10,000. R&R asked Solomon 10
comment on Andy Martin’s letter 1o
FCC Chairman Bil! Kennard seeking
an investigation into Clear Channel’s
national contests, but Solomon would
say only that such a letter exists and
he has seen it.

Shutting Down The Pirates

Regarding pirate radio stations,
Solomon said that the Enforcement
Bureau shares Chairman Kennard's
commitment to enforcement. point-
ing out that the bureau shut down a
record 180 pirate stations in the past
year, up from the roughly 150 per
year closed in years past. Bureau in-
vestigations have also resulted in the
issuing of cight injunctions by fed-
eral courts against pirate broadcast-
ers and the arrests of two pirates by
law enforcement agencies.

More Third-Quarter Radio Results

CJ Regent moves into the black in Q3

By JoE HowarD AND JEFFREY YORKE
R&R WASHINGTON BUREAU
mailmom@ rronline.com

The flurry of financial reporting from radio companies con-
tinued this week as several companies released positive results,
and, in some cases, big news outside of finances.

Good News At Radio One

Radio One had good news for in-
vestors as Q3 after-tax cash flow beat
street estimates and soared 154%.
from $6.7 million. or 12 cents per
share. to $17 million. or 20 cents.
First Call analysts had expected an
ATCF rewrn of 15 cents per share.
Broadcast cash flow rose 86%. from
$12 million to $22.3 million. while
the BCF margin improved from 50%
to 52%. Net broadcast revenue in-

creased 78%. from $24.1 mitlion 1o
$42.9 mitlion. Radio One’s net loss
was $4 million. or 5 cents per share,
compared to a gain of $1.9 million,
or 4 cents. last Q3. The company,
whase earnings per share were nat.
covered by First Call, said its net loss
was the result of a $7.6 million tax
provision related to the acquisition
of 12 Clear Channel spinoffs. On a
same-station basis. net revenues were
up 13%. and BCF rose 20%. The

news sent ROIA shares up about 28%
Just before the market closed on Tues-
day.

Analysts rewarded Radio One’s
strong quarter as First Union Securi-
ties’ James Boyle reiterated his “buy”
recommendation and listed a 12-
month target of $19 per share the day
after Radio One’s Nov. 2 earnings
report. In addition. the company's
newly created D shares (ROIAK) shot
ahead of ROIA shares for the first
time on Nov. 2, closing up $2.94 10
$13.19. a 29% gain.

EARNINGS/See Page 6
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Beasley-Centennial Deal On Hold

The sale of six Centennial Broadcasting stations to Beasley Broad-
casting will not go forward as originally negotiated. Beasley said Tues-
day that the acquisition under current terms “would not meet [Beasley'’s]
acquisition criteria” The original $138 million agreement expires Dec. 31,
2000 unless otherwise extended. The parties said they will continue to rene-
gotiate the transaction and are in close discussions to reach a new agree-
ment. Beasley CEO George Beasley said, “We feel that the Centennial sta-
tions are beachfront property, and we are commitied to continuing our nego-
tiations to reach an agreement more in line with today’s market values”

Big Programming Plans For Jones Radio Networks

ones International Networks CFO Jay Lewis revealed at Tuesday's

Q3 earnings announcement new programming plans for Jones Radio
Networks, the company's radio programming subsidiary. Included will be a
financial news show starring MSNBC.com’s Chris Byron. The show will air
daily at 4pm. Jones has also signed an agreement with former radio group
owner Ragan Henry and Urban programmer Don Kelly to distribute and
sell 24-hour Urban formats, with a planned roliout next year.

Regent To Sell CA Trio For $13.5 Million

egent Communications said last week that it will sell its California

trio to Concord Media Group for $13.5 million. Concord will add KVOY-
AM & KTPH-FM/Lancaster-Paimdale and KOSS-FM/Rosamond to the eight
stations it already owns in such markets as Austin; Charleston, SC; Jack-
sonville; Pensacola, FL; and San Diego. Regent Chairman/CEQO Terry Jacobs
said the group is divesting the properties to refocus on larger markets,
inciuding Albany and Grand Rapids, and will apply the proceeds from the
sale to additional deals. Closing is expected next year.

Year-To-Date L.A. Radlo Revenues Hit $641 Mil.

0s Angeles radio stations had record revenues of $641 million in the

first nine months of 2000, according to the Southern California Broad-
casters Association. That's over $100 million more than the figures for
January-September 1999.The Los Angeles radio market billed $70 million
in September as national numbers rose 6% to more than $18 million, but
local revenues, at $51.5 million, were slightly below last year's figures.

Advertisers To Radio: Shorten Your Stopsets

dvertisers want smaller blocks of advertising. So said client after client

to the RAB's board, meeting in Chicago last week. Advertising execu-
tives from Ford, Sprint PCS, Sears and FOX Television complained about
the problem, and aimost all of them said they would consider paying a
premium in order for their spots to be alone or in a shorter stopset. Said
Sprint's David Dess, “If there are more than eight or nine spots in a radio
pod, we're not buying”

Media Buyers Predict Ad Slowdown In 2001

d agency execs on hand for the RAB board meeting in Chicago didn't
suggest there wouid be a decline in advertising next year, but they did
say growth could slow to the low single-digits. Reyn Leutz of MindShare
USA predicted a soft market: “2001 will be a correction year. This is ex-
pected after several years of increases.” Another exec, Phil Gerber, said TV
salespeople have been urging him to book spots on their stations in Q4
because demand has been so light, and he further predicts that TV ad
sales could be anywhere from 2% down to 4% up next year.
In other Radio Advertising Bureau news: Clear Channel Radio Sr. VP
David Crowl has been named Chairman of the RAB board.

CCU, Salem, Radio Seaway Swap In Ohio

n a major three-way trade announced last week, Salem Communica-

tions will get Radio Seaway’s Classical WCLV-FM/Cleveland while Clear
Channet gets Salem’s Religious WHK-FM/Canton, OH. Radio Seaway
picks up Saiem's Religious WHK-AM/Cleveland and Clear Channel's sub-
urban Cleveland CHR/Pop WAKS-FM/Lorain, OH. Radio Seaway said it
will flip its new acquisitions to Classical, and WCLV is expected to switch to
a Religious format. It's not known whether WAKS' present format will move
to WHK-FM or if Clear Channel will unveil a new station on that signal.

R&R Stock index

This weighted index consists of all publicly traded companies that de-
riva more than 5% of gross earnings from radio advertising.

Change Since
1m0 102700 1173/00 1120359 10722/00-11703/00
R&R Radio Index 350,55 234.50 25937 -26% +10%
Dow Industrials  10,609.06 10.590.62 10817.95 +2% +21%
S&P 500 1354.93 1379.57 1426.68 +53% +34%
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What do you call a
General Manager who
does perceptual research
at least once a year!

Smart. Doing at least an annual
check-up allows them to see clearly what
has taken place in their market and to
fine-tune their product to avoid problems
before they start affecting the ratings.
Often, they can do one perceptual for
their entire cluster, and that makes an
annual study pretty affordable.

Now is the time to schedule your annual check up. Call us at
(719) 540-0100...from 8:00 am to 5:00 pm mountain time, Monday
through Friday. It’s the smart thing to do. -

Moyes Research
| y

America’s Leading Independent
Research Firm -

www americanradiohistorv com
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DEAL OF THE WEEK 2000 DEALS TO DATE

Dollars To Date: $8,064,092,726

s (Last Year: $27,320,257,614)

® KFSG-FM/Los Angeles Dollars This Week: $27,150,000
m mi”lon (Last Year: $45,660,646)
Stations Traded This Year: 1,025

(Last Year: 1,616)

. Stations Traded This Week: 13

(Last Year: 29)

SBS Grabs Foursquare
Gospel's L.A. Gem

Radio One grabs Nash’s WILD daytimer

) - T g
_Deal of the Week
KFSG-FM/Los Angeles
PRICE: $250 million

TERMS: Asset sale for cash
BUYER: Spanish Broadcasting
System, headed by President
Raul Atarcon. Phone: 305-441-
6901

SELLER: The International
Church Of The Foursquare Gos-
pel, headed by President Paul
Risser. Phone: 213-483-5374
FREQUENCY: 96.3 MHz
POWER: 54kw at 480 feet
FORMAT: Contemporary Chris-
tiar/Religious

 California

KVEC-AM/San Luis
Obispo

PRICE: $950,000
TERMS: Asset sale for cash

I
|

BUYER: Clear Channel Commu-
nications, headed by Chairman/

i CEO, Radic Randy Michaels.

Phone: 606-655-2267

SELLER: Chorro Communica-
tions. Phone: 805-543-8830
POWER: 1kw day/500 watts night
FREQUENCY: 920 kHz
FORMAT: News/Talk

KAVC-AMIMojave,
KOSS-FM/Rosamond
and KTPI-FM/Tehachapi

| (Lancaster-Palmdale)

PRICE: $13.5 million .
TERMS: Asset sale for cash
BUYER: Concord Media Group,
headed by President Mark Jor-
genson. Phone: 813-926-9260
SELLER: Regent Communica-
tions, headed by Chairman/CEO

O Acquires KFSG-FM in stunning $250 million cash deal;

| SELLER: Nash Communica- l

Terry Jacobs. Phone: 859-292- !
! FORMAT: Urban

0030

FREQUENCY: 1340 khz; 105.5
MHz; 103.1 MHz

. POWER: 1kw; 2.9kw at 308 feet;
1.9kw at 577 feet
FORMAT: Religious; AC; Country

‘Massachusetts

WILD-AM/Boston

PRICE: $5 million

TERMS: Merger agreement. Ra-
dio One is purchasing Nash Com-
munications for cash and stock
valued at $5 million. Nash's lone
asset is WILD.

BUYER: Radio One, headed by

President/CEO Alfred Liggins Ii. |

Phone: 301-306-1111

tions, headed by President Ber-
nadine Nash. Phone: 617-427-
2222 s
POWER: 5kw

FREQUENCY: 1090 kHz

s

contro\_le»rsia'l' _c'léat 'Chaiili'el

Foe Loses Senate Bid

The Florida voters’ ballots have been counted, and Indepen-
dent Senate candidate Andy Martin, the self-described “trouble-
maker” who accused Clear Channel Communications of defraud-
ing its listeners through its nationwide contests and of “smearing”
him personally, has lost his bid for a U.S. Senate seat. With the
election over, will Martin pursue his campaign against the nation’s
largest radio owner, or will he turm his attention to something new?

Martin has insisted from the out-
set that he is not the issue. He told
R&R in an earlier interview, “I'm an
irrelevancy.” and insisted he was
“merely the instigator™ of the accu-
sations against Clear Channel. He
said the matter “will be fought by the
attorneys general of the states, the
Department of Justice and Clear
Channel.”

In addition to letters filed with the
attorneys general of all 50 states,
Martin filed letters with the Depart-
ment of Justice and the FCC. In his
letter to FCC Chairman Bill Kennard.
Martin asked that the commission in-
vestigate Clear Channel for “using its
deceptive marketing on a nationwide
basis.” Whether the FCC or any of

the attorneys general Martin contacted
will take any action is open to debate,
especially given Martin's checkered
history. ’

A Checkered Past

In interviews with R&R Martin
repeatedly insisted that his credibil-
ity was not the issue and sought to
keep the focus on Clear Channel and
the “individual facts of his accusa-
tions.” “What have | done that un-
dermines my charges”” he asked.

But, by his own admisston. Martin
is controversial, and it wouldn’t be
unfair to call him litigious. In a Janu-
ary decision the Supreme Court of
Florida said Martin had “a long his-
tory of being onc of Florida’s most

ISP ST L oo

active and abusive" litigants and said
he has been the source of “hundreds
of lawsuits, motions and miscella-
neous pleadings, all but a fraction of
which lack any merit whatsoever.”
The court also said Martin has been
censured on numerous occasions for
his “*scurrilous allegations against
numerous judges, attomeys and other
persons.” In fact. that court required
the clerk of the court to accept no
petitions from Martin unless they
were “legitimate or accompanied by
a filing fee”

Of his history in the courts. Mar-
tin has said, “If more judges arc irri-
tated. it’s a sign I'm doing my job.”
Martin’s plans are uncertain in light
of his election loss. but Clear Chan-
nel isn’t done with him: The comn-
pany referred to Martin in the civil

. lawsuit it filed against luside Radio

(see story, Page 1), calling him the

“archetypal unreliable source™ and.

“notoriously untrustworthy.”

R&R was unable to reach Martin
for comment on Clear Channel’s re-
marks.

WwWwWw.americanradiohistorv.com

TRANSACTIONS AT A GLANCE

¢ KVEC-AM/San Luis Obispo, CA $950,000

® KAVC-AM/Mojave, KOSS-FMW/Rosamond and KTPI-FM/
Tehachapi (Lancaster-Paimdale), CA $13.5 million-

® WILD-AM/Boston $5 million

* KINN-AM & KZZX-FM/Alamogordo, NM $850,000

* WQSL-FM & WXQR-FM/Jacksonville, NC $2 million

¢ WPJC-AM/Adjuntas, PR $350,000

°* WYAK-FM/Surfside Beach (Myrtie Beach), SC $2 million
* WOWF-FM/Crossville, TN $2.5 million

FORTHE RECORD: Last week's transaction invoiving the sale
of four Southern Broadcasting properties to Saga incorrectly
listed the call letters and city of license of WZZP-FM, which
represents a construction permit in Fort Campbell, KY. R&R

regrets the error.

KINN-AM .& KZZX-FM/
Alamogordo

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Bili Kurt Broadcasting,
headed by owner Bill Kurt. No
phone listed.

SELLER: KZZX Inc., headed by | |

owners Dave Nicholson and Vera
Vaughn. Phone: 505-437-4440
FREQUENCY: 1270 kHz; 105.5
MHz

POWER: 1kw day/80 watts night;
3kw at -630 feet

FORMAT: Talk; Country

North Carolina

WQSL-FM & WXQR-FMW/
| Jacksonville
PRICE: $2 million
TERMS: Asset sale for cash
BUYER: NextMedia Group,
headed by President Skip Weller.
Phone: 303-694-9118
| SELLER: Cumulus Broadcast-
ing, headed by President Lew
Dickey. Phone: 414-615-2800
FREQUENCY: 92.3 MHz; 105.5
MHz
POWER: 22.7kw at 725 feet; 19kw
at 794 feet
FORMAT: CHR/Pop; Rock

Puerto Rico

WPJC-AM/Adjuntas
PRICE: $350,000

|

TERMS: Asset sale for cash
BUYER: WPAB Inc. Phone: 787-
840-5550

SELLER: Tanama Communica-
tions. Phone: 787-894-5737
FREQUENCY: 1020 kHz
POWER: 1kw

FORMAT: Spanish Full Service

_South Carolina

WYAK-FM/Surfside
Beach (Myrtle Beach)
PRICE: $2 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcast-
ing, headed by President/CEO
Lew Dickey. It also owns WJXY-
AM & FM, WDAI-FM, WSEA-FM,
WSYN-FM & WXJY-FM/Myrtle
Beach. Phone: 414-615-2800
SELLER: Myrtie Beach Stations
Trust. No phone listed.

| FREQUENCY: 103.1 MHz

!

POWER: 8kw at 528 feet
FORMAT: Country

WOWF-FM/Crossville
PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Plateau Communica-
tions. No phone listed.
SELLER: Commsouth Radio
Inc. Phone: 931-707-1025
FREQUENCY: 102.5 MHz
POWER: 25kw at 308 feet
FORMAT: Country

Earnings
Continued from Page 4

Radio One CEO/President Alfred
Liggins spoke of an exciting future”
for his company and said he expects
Q4 to be a transition quarter. He
added that the integration ot the sta-
tions Radio One has acquired this
year is going very smoothly. point-
ing to Radio One's KKBT/Los An-
geles. which Liggins said has “tre-
mendous audience growth momen-
tum” and which has seen an increase

| in ratings from a 2.4 share to 2.8.
| Liggins said he hopes to see that num-

ber go as high as 3.5 next year and
noted that a single ratings point in the
L.A. market can translate to about $9
million in revenue.

In the face of the overalt downtum
in radio stocks. Radio One Exec. VP/
CFO Scott Royster urged investors (o
stay calm. He said the downtum is
“an overrcaction by investors™ and
gave sharcholders reason to breathe
easy when he announced that the
company saw revenues increase in 12
of the 16 markets where it operates.
Liggins said the company’s stock is

EARNINGS/See Page 8
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Experience. Stability. Vision.

And Max Turner.

Here's a guy who makes the most of his opportunities.
After ten years of on-air work at WFMS, Max wanted

to better utilize his electronics skills. Susquehanna gave
him the chance, with a promotion to Chief Engineer.

Then, just two years ago, as Engineering
Manager of three Indianapolis stations, Max had
the opportunity to fulfill a lifelong dream.

“My dream,” he says, “a total rebuild of the
facilities. ..a chance to design the studios the way we
always wanted, with state-of-the-art equipment.”

As he took the stations

from records and carts

to a touch-screen

enjoyed total support
from the corporate
office. In his words,
“Susquehanna
has the best group
of engineers in the -
industry. We all
communicate and .«

share ideas.”

Make a Sound Career Choice! .
With operations in major markets across the USA, M ax Tum er

Susquehanna offers a number of employment options. Regional Engineering Manager
For more information about radio career opportunities, WFMS/WGRL/WGLD, Indianapolis

call our Human Resources Department at (717) 852-2132. WRRM/WMO], Cincinnati

L- SUS QUE[_].ANNA 140 East Market Street B York, PA 17401

‘II RADIO CORFP (717) 852-2132 B Fax(717)771-1436

m Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
A subsidiary of Susquehanna Pfalizgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.

www americanradiohistorv com
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Radio Business

Earnings
Continued from Page 4

“trading at a steep discount” which
he said is below its private market
value and noted that Viacom’'s inter-
est in acquiring BET only validates
Radio One’s strategy of focusing on
Urban formats and African-American
listeners.

Royster’s contract with Radio One
was set to expire at the end of next
year, but on Nov. | he signed on for
five more years. The deal can be ex-
tended an additional five years by
agreement of both parties. Royster
also agreed 1o buy | million of the
newly issued class D common shares
and to assume additional operating
responsibilities for the group’s pro-
gramming partnership with XM Sat-
ellite Radio. Radio One also an-
nounced plans to acquire Boston-
based Nash Communications for $5
million. Nash owns WILD-AM,
which Radio One has been program-
ming under a time-brokerage agree-
ment since May. The cash and stock
deal also calls for Nash President
Bernadine Nash to join Radio One to
manage its Boston properties. which
include WBOT-FM.

Acquisitions Aid Entravision,
Entercom

Acquisitions helped Entravision
in Q3. Its acquisitions of Latin Com-
munications and Z-Spanish Media
helped it turn in impressive net rev-
enues. with an improvement of 186%
to $45 million, up from $15.7 mil-
lion in Q3 1999. Broadcast cash flow
rose from $6.7 million to $17.7 mil-
lion, a gain of 163%. The company's

net loss was $25.2 million (30 cents
per share), compared to a net loss of
$10.9 miltion (34 cents) last Q3. On
a same-station basis. net revenues
weresup 25% to $17.8 million, and
BCF increased 31% to $7.9 million.

Entercom’s Q3 was also aided by
acquisitions as it completed the pur-
chase of four Sinclair stations in St.
Louis for $126.6 million and divested
three stations in the market to
Susquehanna for $113 million.
Entercom released its better-than-ex-
pected Q3 results late on Oct. 30. Net
revenues climbed 56%, from $59.2
million to $92.5 million, while broad-
cast cash flow grew 68%, from $23.2
million to $39 million. As a result of
the Susquchanna sale, Entercom rec-
ognized a gain of $41.5 million in Q3.
On a pro forma basis, excluding all
gains or losses from the sale of as-
sets, after-tax cash flow rose from
$14.9 million, or 40 cents per share,
to $24.3 million, or 54 cemts. Pro
forma net income was $8.3 million,
or 18 cents per share, compared to $8
million, or 22 cents, last Q3. First Call
analysts had estimated a 15 cent gain.
In spite of the good Q3 performance,
the issue was downgraded from
“strong buy™ Tuesday by Barrington
Research Associates analyst James
Goss.

Hispanic Beats Estimates,
Regent Improves

Hispanic Broadcasting also beat
First Call's earnings estimate, tum-
ing in 12 cents per share on $13.1
million in net income, a penny ahead
of First Call’s estimate. Net revenues
improved 24%, from $52.4 million to
$64.9 million, and broadcast cash

flow grew 22%, from $24.8 million
to $30.3 million. On a same-station
basis, net revenues increased 19%,
and BCF was up 25%. The company
also came in ahead of First Call’s 20
cent after-tax cash flow estimate as
ATCF rose from $19 million. or 18
cents, to $23.7 million, or 21 cents.

President/CEO Mac Tichenor said
the company will incur additional
expenses in Q4 1o promote KLVE/
Los Angeles® 25th anniversary and
WOJO/Chicago’s revamped format
and 1o step up promotion for WCAA/
New York. The company expects Q4
BCF 1o approximate $30 million and
ATCF 10 be about 21 cents per share.

Still, HSP shares were met with
analyst downgrades — they were
lowered from “accumulate” to
“hold™ by Prudential Securities®
James Marsh and from “strong buy™
10 “outperform” by Morgan Stanley’s

Regent investors saw net income
improve from a loss of $790,000 in
Q3 1999, or $9.19 per share, to a gain
of $18 million, or 51 cents, for Q3.
Net revenues rose 76%, from $6.6
million to $11.7 million. while broad-
cast cash flow increased 119%, from
$1.7 million to0 $3.7 million. On a pro
forma same-station basis, excluding
results from stations held for sale, net
broadcast revenues increased 12%,
and BCF was up 26%. Regent Chair-
man/CEO Terry Jacobs said Q4
same-station revenue is pacing in the
12%-13% range, and BCF is in the
25%-30% range. First Call analysts
did not cover Regent in Q3.

Cox Revenues Climb,
Interep Improves

First Call did follow Cox Radio.
and that company met First Call’s 10
cent earnings-per-share estimate as
net rev climbed 19%. from

Frank Bodenchak on Tuesday.
Marsh’s 12-month target is $32 per
share, and Bodenchak’'s is $37.
Even with a reported net loss, there
was still some good news for Radio
Unica investors as the company im-
proved on its Q3 loss. Radio Unica’s
net loss decreased from $28.8 mil-
lion ($2.60 per share) to $6.5 mil-
lion (31 cents). First Call analysts
hadestimated a 30-cent loss. Net rev-
enues gained 83%, from $4.7 mil-
lion to $8.7 million. EBITDA before
stock option compensation expense
improved 62%, from a loss of $3.2
million to a loss of $1.2 million.
Chairman/CEO Joaquin Blaya said
Q4 is pacing in line with Radio
Unica’s revised expectations and that
the company expects to generate
positive EBITDA in Q3 and Q4 2001.

Target Price,

Company Analyst. Company x Rating _ if Available
Baasley Timothy Wallace, Banc Of America Strong buy $20
Andrew Marcus, Deutsche Banc Market perform NA

Paul Sweeney, Credit Suisse Buy N/A

Disney Jordan Rohan, Wit SoundView Buy NA
Christopher Dixon, UBS Warburg Strong buy NA

Scott Davis, First Union Buy NA

Entravision Niraj Gupta, Salomon Smith Barney Buy NA
Keith Fawcett, Merrill Lynch Near-term accumulate NA

i Jessica Reif Cohen, Memill Lynch __ Near-term accumulate N/A

Hispanic Broadcasting Leland Westerfield, UBS Warburg Buy N/A
Anne Thompson, Wedbush Morgan Buy N/A

Timothy Wallace, Banc Of America Strong buy NA

James Marsh, Prudential Securities Hold NA

P. Gordon Hodge, Thomas Weisel Buy N/A

Frank Bodenchak, Morgan Staniey Outperform N/A

Andrew Marcus, Deutsche Banc Strong buy NA

interep Victor Miller, Bear Stearns Buy $18
J.Timothy Keefe, HCFP/Brenner Strong buy N/A

Radio One James Boyle, First Union Buy N/A
Andrew Marcus, Deutsche Banc Buy NA

James Marsh, Prudential Securities Strong buy N/A

Regent Frank Bodenchak, Morgan Staniey - Strong buy N/A
Niraj Gupta, Salomon Smith Bamey Outperform NA

James Marsh, Prudential Securities Strong buy NA

Saga James Boyle, First Union Market perform N/A
Andrew Marcus, Deutsche Banc Buy N/A

Frank Bodenchak, Morgan Stanley Neutral N/A

Sirius Satellite Radio  William Kidd, CE Unterberg Towbin Strong buy $100
Jonathan Lawrence, Dain Rauscer Buy NA

Marc Nabi, Merrit Lynch Near-term accumulate NA

Robert Peck, Bear Stearns & Co. Buy = NA

XM Satellite Radio William Kidd, CE Unterberg Strong $60
Robert Peck, Bear, Steams & Co. Buy NA

Marc Nabi, Merrill Lynch Near-Term accumulate NA

WwWWwWWwW_americanradiohistorv.com

$79.7 million to $95 million. Broad-
cast cash flow rose 21%, from $33.2
million to $40.5 million. On a same-
station basis. net revenues wemt up
12% 10 $70 million.

Interep had a lot of news to re-
port, including after-tax cash flow per
share, which climbed from 14 cents
to 45 cents while earnings per share
improved from a loss of 47 cents to a
loss of 8 cents. Revenue increased
10% on a pro forma basis, from $24.6
million to $27.1 million. Operating
EBITDA rose 66%, from $3.8 mil-
lion to $6.4 million.

The company also reported that
2000 billings have been solid de-
spite a pacing slowdown marked by
a decline in dot-com advertising.
The Interep report states that sev-

eral ad categories have remained
strong, including political, telecom-
munications, automotive aftermar-
ket, and medical and health ser-
vices. Retail and telecommunica-
tions return to their traditional spots
as the top two adverntisers, each with
13%-14% of billings. While dot-
com advertising falls from the No.
| spot it held last year to third this
year with 7%, the sector still wins
the year-to-date top-dollar category
due to heavy spending in the first
two quarters.

Regarding the downturn of radio
stocks, Interep CFO Bill McEntee
said, “Wall Street has to get up to
speed.” McEntee told R&R that he
and CEO Ralph Guild will be meet-
ing with current and prospective in-
vestors in the coming weeks to “tell
the Interep story.” That story includes
McEntee’s assertion that Interep will
strive to deliver positive results and
his hope that the company’s stock
price will rise to a level more reflec-
tive of the company's value. While
he acknowledged that radio investors
have “a lot of anxiety over what lies
ahcad.” he added that he doesn’t get
a lot of calls from Interep sharehold-
ers worried about the company's stock
value.

Privately held Nassau Broadcast-
ing doesn’t have stockholders to an-
swer to, but thc news for CEO Lou
Mercatanti was good. Nassau's Q3

‘reported total revenues were $9.6

million, a 10% increase from Q3
1999. Broadcast cash flow was up
17% to $3.4 million. Both figures
exclude results of the tower company
that Nassau sold in QI 2000. First Call
does not cover Nassau.

BMG

Continued from Page 3

rollout of a subscription service based
on Napster’s song-duplicating soft-
ware (R&R 11/3). It also caps a tu-
multuous period that saw the exit of
Arista Records founder Clive Davis
and a bitter dispute with Jive Records
over °N Sync.

In announcing the restructuring,
Bertelsmann cited “the fundamental
changes taking place in the media and
communications markets” in its de-
cision to form three new divisions.
The new business units are Content,
which is comprised of Random
House, BMG, Gruner+Jahr, RTL
Group and Bertelsmann Springer:
Media Services, which is made up
of printing, the Services Group, in-
formation technology and storage
media; and Direct-t0-Customer,
which consists of the book and mu-
sic clubs as well as BeCG, the e-<com-
merce division that, in addition 1o the
Napster partnership, includes
barnesandnoble.com, CDNow and
Bertelsmann Broadband Group.

Under the new_ alignment the
BMG music division's current struc-
ture will remain intact, with no divi-
sion between the North America and
intemational operations. The regional
and U.S. label and distribution heads
will continue to report to the Presi-
dent/CEO.

Commenting on Gassner’s ap-
pointment, Bertelsmann said, “Over
the course of his stellar career, [Rudi)
has earned the reputation as an ag-
gressive, savvy, content-oriented en-
trepreneur.”

In accepting his new post, Gassner
said, “{Bertelsmann Chairman/CEO]
Thomas Middelhoff presented me

with the opportunity to lead BMG into
an exciting and challenging future,
and I am honored to accept. To be able
to return to a company I know and
love as much as BMG, with the clear,
singular charge of developing our nw-
sic, is truly a dream realized. [ also
consider it an honor to step into
Michael Dornemann’s shoes. He
brought me into this company origi-
nally and gave me the freedom and
support to build a powerhouse inter-
national organization. I hold him in
the highest personal regard.

“In terms of my plans for the com-
pany, they are very simple. I, and ev-
ery single member of the BMG fam-
ily, will concentrate exclusively on the
development, marketing and distribu-
tion of music. BMG is home 10 some
of the finest artistic talent in the world,
and they deserve nothing less. Tho-
mas has given me his assurance that
we will have no distraction from that
goal. and I have every confidence that
when this singular focus is achieved,
our profitability and market share
numbers will take care of themselves.

*“Morcover, Bertelsmann has laid
the groundwork for BMG to fully le-
verage emerging technologies for the
distribution of our music. I look for-
ward to working hand-in-hand with
our sister companies to ensure that we
are employing every technological
means available to get our music
heard.”

Gassner, who will be based in New
York, joins the company from Edel
Music, where he most recently was
Chaimman of the Supervisory Board.
Before that he was Intemational Presi-
dent/CEO for BMG Entertainment.
Prior 10 his tenure with BMG, he spent
18 years in various capacities with

PolyGram.
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Vidpak combines the targeting efficiencies of
direct marketing, the novelty of receiving a video-
tape in the mail, and the power of a five minute
TV commercial, into one powerful package.
That's why Vidpak works, and that’s why dozens
of stations, in markets big and small, have had
consistently dramatic resuits.

So in 2001, if you want your message to get
noticed and get heard, do something different-
use Vidpak from Q.

i)

* 80% of people who get it walch it
- Over 90% watch it 1o the end

- It's the power of TV, pius the
H“MMMI

“70% of the people who received it watched
it—and John Coleman just finished some
research for us indicating that the KYGO
Vidpak had the highest recall of any
marketing he’s ever seen in Denver.”

-Mark Etchason, Marketing Director KYGO, Denver

.||“P 5‘ %"

“In the month of the Vidpak promotion there

was a 51% increase in the 25-54 demo, 12+

increased 39% and 18-34 went up 54%."
-Charlie Ochs, GM WMZQ Washington D.C.

“Our big war is in middays. We went into
the book with middays at #9 (18-34) and
came out of the book at #1. The rate of

- people watching this thing was incredible.”

-Jeff Allen, PD WKKX, St. Louis

“Critical Mass Media Vidpak Studies available at www.vidpak.com
See the numbers and the research at:

WWW wdpak com

4660 Paran Valley
Atlanta GA 30321

TELEVISION oo

G H [] ” |] 404 255-3550

FAX: 404 255-8152

www americanradiohistorv com
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taking a drink from a fire hydrant.”
—Mitch Kapor
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AD-INSERTION TECHNOLOGY

W Is it radio’s answer to covering streaming costs and generating revenue?

',’ Pom Beker The idea is brilliant: Create a
Saies A MarketngEdr
pambaker @ monine.com

way for radio stations to auto-
matically insert targeted ads
into Internet broadcasts. This
dramatically increases the ad’s
value to the consumer, the ad-
vertiser and the station. Not
only can stations charge more
for ads delivered exclusively to
local online listeners, they can
attract more national advertisers
by participating in national ad
campaigns and promotions.

Confused? I'll try to make it
simple. Ad-insertion technology
lets broadcasters insert ads heard
only by online listeners into their Internet audio streams.
For example, a New York resident listening to a Dallas
radio station on the Internet would hear an automobile
commercial from a New York dealership instead of a
Dallas dealer. On top of that, there are application
technologies available that can customize ad insertion
even more. If that New York resident makes more than
$120,000 per year, the auto ad can be targeted with a
more upscale car — a BMW, Mercedes or Lexus.

Using such information as the user's ZIP code,
gender, age, purchasing history and web preferences,
AdAcoustics allows advertisers to efficiently and
flexibly deliver personalized messages to listeners about
products or services that those listeners are most likely to
be interested in. Its system includes an onscreen,
interactive feature called “i-fetch” that enables listeners
to respond to ads immediately.

AdAcoustics does not require a download to operate.
That allows a listener instant access to content without
having to install and set up a program. This. is also
beneficial to those listening at work who may be behind
firewalls or otherwise unable to install programs on
their computers. i

The cost of the Ad Acoustics technology is individually-
negotiated with each station or group and may include
revenue share, ad sales and per-ad-play charges.

Later this month AdAcoustics will be announcing
several strategic partnerships and station group deals.
AdAcoustics parent MusicBooth recently entered into
an agreement with Interep under which it will sell
targeted audio advertising for the AdAcoustics
Network.

@ PureStream encoder: The easy-to-install Pure-
stream encoder is optimized to stream low-bit-rate
audio with high fidelity across the Internet. iBEAM
remotely mon-
itors and manag-
es the system 24
hours a day.

® Nationwide
DSL  acquisition:
iBEAM can ac-
quire audio sig-
nals directly from your station and carry them on a
private, digital network using DSL technology.

e Live ad insertion: iBEAM has developed On-
Target, its own technology for inserting live advertising.
iBEAM's live ad insertion uses a tone-based detection
system and is interoperable with leading radio auto-
mation systems.

® Ad sales: iBEAM lets radio stations sell ads
themselves or use a pooled block of presold advertising.

® Arbitron-compliant reporting: iBEAM provides
Arbitron-compliant logs at no extra charge, allowing
stations to be part of the Arbitron Webcast Ratings.

® Profitability enhancers: In addition to live ad
insertion, iBEAM offers other tools to help stations make
money, including pay-per-view events, event webcast-
ing and secure digital downloads.

More than 275 companies use iBEAM's services,
including Sony Music Entertainment, MSNBC.com,
Rollingstone.com and LAUNCH.com. In September
iBEAM formed a strategic partnership with Interep
Interactive, making Interep’s advertising representation

BRAM

B8O ADC ASTI NuG:

According to Arbitron Internet Services/Edison COOLLINK BROADCAST NETWORK services available to iBEAM customers. Interep will also
Media Research, online listening has more than tripled  ,...70 b com use iBEAM's On-Target infrastructure to insert ads into
in America since 1998, from 6% of Americans t0 20%.In  g¢g.939 4c0n live and on-demand audio content.

addition, 13% of the population has tuned in to an

Coollink Broadcast Network is a complete Internet

Internet-only radio station. broadcast solutions ; :
. provider. Using enhanced compres-
Over the past few years many companies have g, technology, CLBN delivers audio and video over "'me
popped up that offer streaming and ad-insertion the Internet, provid- www.hiwire.com
technologies. For a radio broadcaster, it can be ing its online busi- 213-489-3900

overwhelming to find out about all the options and
figure out what technology will best suit a station’s

ness partners with a
revolutionary - real-

CLBN @

Hiwire is a2 Los Angeles-based company that makes
streaming media a viable and lucrative business.

needs. . . ] time and interactive  Through Hiwire's

Below are brief backgrounds on eight ad-insertion  agafink broadzast network medium to deliver 2d-targeting sys- ® g
providers and related companies. I encourage you to content anywhere in tem, audio ads I w I r e
visit their websites and call them directly for more can be delivered tm

information. Before committing yourself to a provider,
do your research, and ask for specific success stories or
revenue figures. Follow that up by talking with the
companies’ clients. It's amazing what you can learn just
by networking with other stations; it can save you
thousands of dollars and many hours.

If executed correctly, ad-insertion technology just
might be the perfect opportunity for an individual
station, station cluster or group. Happy surfing!

ADACOUSTICS

A division of The MusicBooth
www.adacoustics.com
914-235-2099

AdAcoustics’ technplogy enables advertisers to
seamlessly integrate highly targeted commercial
messages into audio and video programming streamed

adacoustics

Astsowniint & & Cvason of The Mawcas WC

over the ‘Net. With this technology radio stations that
were previously limited to using the local ads from their
regular broadcasts in their online programming can
customize ads to individual listeners, regardless of
market. AdAcoustics creates customized solutions for
each station.

the world.

CLBN has the ability to track and report detailed listener
demographic, psychographic and geographic data in real
time through its DemoTrak technology, eliminating the
need for costly Internet ratings services. Customizable
reports on specific demographics, geographic regions, ZIP
codes and TSL can be viewed and generated in real time for
anindividual station, market or network, and broadcasters
and advertisers can access this data from Demo-
Trak’s online database. If a station chooses, CLBN will
assist in developing and nurturing one-on-one interactive
relation:hips with the audience by implementing a
permission marketing campaign that sends targeted e-
mails offering special discounts, promotions and Internet-
only promotional and marketing campaigns for
advertisers and sponsors.

* CLBN has partnerships with Akamai Technologies,
Hispanic Broadcasting, Foundry Networks, Next Audit,
Omnia/Telos, UUNET and Citadel Broadcasting. Since
its launch, CLBN has partnered with Citadel to stream
over 100 radio stations. For a complete list of par-
ticipating stations, go to wwmw.clbn.com/03c.htm.

wiww.ibeam.com
877-811-9440 or 408-523-1600

iBEAM offers stations a complete menu of services to
help move business to the Internet. Some of the key
features of the iBEAM Radio Solution include:

to specific listen-
ers in markets
around the world, generating premium revenue for
every broadcaster and extending the reach of every ad
campaign. Through a combination of ad-targeting
technology, a leading sales force and a global market-
place for online audio ads, Hiwire offers broadcasters
and advertisers global reach into local markets.

The Hiwire encoder software, which works with all
standard automation systems, is installed at the station.
Hiwire-enabled stations can sell a new inventory of
avails or let Hiwire’s global sales force sell for them.
Hiwire delivers premium spots to targeted listeners that
can be tracked in real time. Its intelligent delivery adds
value for the advertiser and generates higher CPMs for
the broadcaster.

Hiwire’s key benefits for broadcasters are:

® Increases available inventory of online audio ads

® Offers a complete delivery system using Hiwire's
worldwide sales organization to sell spots for out-of-
market listeners

® Generates higher CPMs than banner or gateway ads

® Works with both live and on-demand streams

® Provides access to a premier marketplace of
advertisers

Hiwire provides sales and ad-insertion services for

Intelligent Audience Delivery

Continued on Page 14

WwWwWw.americanradiohistorv.com
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TALK AMERICA RADIO
NETWORKS

" PRESENGS

100 Markets
Including
KXOX '.
St. Louis ,

Now cleared in

On October 16, 2000
Rhona Raskin took
Ownership of nighttime
radio... |
Move over Dr. ***ra

RHONA
- HAS
LANDED

1IPM - 2AM ET
C-5 7-23 Ch.30
- C-5T15Ch.16.0

Contact: Cindy Johnson or Andrea Gale “ASK ME ANYTHING”

702-795-8255 Phone 702-312-5777 Fax

@@ wonLo wes news NETwoRK I

www americanradiohistorv com
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M The ‘Voice of Indiana’ speaks

This week’s GM Spotlight honors 28-year radio
executive Tom Severino. “He is easy to work
with, very approachable with any and all
concerns and always fair-minded in addressing
problems at the station. We're lucky to have
him,” e-mails one R&R reader. “Tom not only
has enormous sales ability, he understands
programming and marketing,” comments a
WIBC staffer, who adds, “He allows his team to
manage, to be creative, to try new things and to
have fun.” Congratulations!

I decided to enter the world of broadcasting
because:

“While growing up with the great Top 40
stations, like WIXY 1260 in Cleveland and
CKLW in Canada, I couldn’t think of anything
better than being on the radio. I was always
fascinated with the entertainment and informa-
tion business. Radio was the easiest entry into
that world. It scemed like a great way to make a
living.”

First job in broadcasting:

“My first commercial job was at WRWR in
Port Clinton, OH. I was the morning man and the
newsman and even did a talk show. While the
records played,  was on the phone to the various
news sources and typing my next newscast. |
also did production after my airshift. You have
to love this business to work that hard for

w

NETWORK

[*] INDIANA

minimum wage. It took me almost three years to
figure out I wasn’t going to be the next million-
dollar morning man, and then1decided togo into
sales. Ed Christian hired me at WNIC in Detroit.
It was his first GM job and my first sales job. He
either had a good eye for talent or was desperate,
or maybe both. But it worked out for both of us.”

Career highlights:

“I have been a very fortunate person. I have
worked in such great radio markets as Detroit,
Chicago, Cincinnati and Indianapolis, and with
some extremely talented people in each city.
Winning a Marconi Award for Large Market
Station of the Year at WCKY in Cincinnati was a
thrill, but, more than awards, ‘
my biggest accomplishments
have come from building great
teams of people. I also consider
working with and becoming
friends with people like Jeff Smulyan, John Dille,
Ed Christian and Doyle Rose to be highlights in
my career.”

The most challenging aspect of being a GM:
“Balancing the needs of the company with the
needs of the staff.”
My most unforgettable moment at a radio
station:
“It is a long story that includes a fugitive, the
state police, a disc jockey and a listener. My

VP/GM of 0
Network Indiana and AgriAmerica Network
(Emsnis Communications)

TOM SEVERING
WIBC-AM/Indianapolis,

program director interrupt-
ed a meeting to tell me a
listener had called to in-
form him that the contest
we were running was fixed.
The PD said the listener
provided him enough in-
formation to make him think she was right. I
immediately put a halt to the contest until we
could get to the bottom of it. As it turned out, our
midday jock had set us up and fixed some
winners. He might have gotten away with it,
except the winner, who was a female, picked up a
one-night stand who happened to be a fugitive
from the law. The fugitive found out about the
scam and blackmailed both the girl and the disc
jockey. She panicked and called the state police,
who then contacted me. I never knew what
happened to the fugitive, but the money was paid
back to the station — and it was the only time I
ever enjoyed firing someone.”
I'm most proud of:

“First, my family. Second, all
the people I have worked with
who have gone on to achieve their
goals and the satisfaction that I have been a small
part of that.”

The best words of advice I've ever received were:

“Take what you do seriously, but not your-
self.”

You'd be surprised to know that....

“l have been trying to be adopted by Jeff
Smulyan or Lowry Mays. Smulyan is pending,
and Mays wants me to sign a preadoption
agreement.”

.

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com.

y,

-BE UNAFRAID.

Be very unafraid.

We understand if you're o bit mervous about
trying Spot Traoffic, the revolutionary new
Internet spot delivery system. Change can
be scary. However, stations from coast to
coast are finding that Spot Traffic is the
quickest, easiest, and most relinble way to

All you need is a weh-connected computer

No passwords. No user namés. Just point
and click. And did we mention that it's
free? Rh, suddealy it's a lot less scary. Call
us today ot {800) 229-7234 or visit our weh
site. We’ll hook you up and tell the adver-

www.spottraffic.com

- —==aa

SPOT TRAFFIC

Dgtal Aternsuve

receive radio spots and traffic instructions.

and your station is ready. No fancy software.

tising world that your station is “web-ready”.
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Some things aren’t meant to be.

Some things are.

If ever a couple was meant to be together, it’s terrestrial radio and the Internet. It’s the perfect marriage of what is and what is to come.
MP3.com Radio Services can help you make that marriage work. You get the hottest new digital music with our format-specific
Syndicated Radio Programs, and you get a package of web enhancements that will help your station tear it up online. It’s not net radio
— it's a mighty mix of terrestrial radio and the Internet that will expand your audience and strengthen your brand. Find out why over
200 radio stations have already signed on.

Gain market share. Drive traffic. Earn revenue. Build community. Maximize your broadcast presence.
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Continued from Page 10

Premiere Radio Networks, DiscJockey.com, GWR (the
largest radio group in the UK.), Jefferson-Pilot Com-
munications and Salem Broadcasting, as well as a
variety of broadcast and Internet-only radio stations.

LIGHTNINGCAST

wuww. lightningcast.com
703-535-5806

Founded in 1999, Lightningcast is a streaming-
media advertising network. By inserting ads into
streaming media, Lightningcast provides advertisers
the opportunity to
reach a potential
audience of over 25
million streaming-
media users.

With a scalable,
patent-pending tech-
nology that does not
require downloads and works with all forms of
streaming media, Lightningcast enables advertisers to
reach specific audiences by using profiling techniques
based on behavior, geography and demographics.
With Lightningcast’s targeting capability, the cost-to-
acquisition for radio per consumer is considerably
lowered. Advertisers are guaranteed a global, pre-
qualified audience.

Lightningcast’s network affiliates include
2000radio.com, ChoiceRadio.com, CyberRadio2000.com,
DiscJockey.com, E-RadioLive, Golfvision.com,
Kundi.com, Morfeo.com and TradeMentor. Lightning-
cast brokers advertising time on behalf of these
companies.

LIGHTNINGCAST

www.rcsworks.com
914-428-4600

RCS has developed two software products, InSert
and SplitStream, that enable broadcasters to insert
targeted advertising into Internet audio streams. InSert
can replace any
given spot in a

[ .

——, - . - stream with an
s wammam  alternate  spot.
e ——
BN WER “=mmm =SS  more sophisticat-

ed, using specific
database and profile information to insert ads targeted
to each listener. These advertisements can include
graphical components and click-throughs to encourage
impulse buying. Either ad-insertion system can be
combined with another RCS product, RadioShow,
which is an Internet audio player and graphic
synchronizer that enables interactive advertising and
provides animated graphics and e-commerce capabili-
ty to any webcaster.

RCS is a leading provider of broadcast software used
by more than 5,000 radio stations worldwide. Activate,
RCS and Engage recently partnered to launch the
Activate Radio Network, featuring RCS’ SplitStream.

RUN SPOT RUN

A division of Sonicbox Inc.
www.sonichox.com
650-967-4842

In September Sonicbox announced the creation of
Run Spot Run, an ad-insertion and e-commerce system
for stations featured on Sonicbox’s iM Band broad-
band-optimized Internet radio network. RSR is a highly

flexible, software-only solution that enables stations to
generate nontraditional revenue through precisely tar-
geted advertisements.

With RSR, targeted ads can be inserted over local spots
on a per-user basis,
giving advertisers the
ability to reach spe-
cific demographics.
Listeners can also act -
on ads instantly by M mT RUH
pressing a “Tell Me
More” button on iM
Tuning-enabled hardware or software. All products
using the iM Tuning Service feature “Tell Me More” and
“Smile And Frown” buttons that allow listeners to
receive up-to-date news and purchase information on the
artist being heard and to offer feedback and participate in
contests and polls. These features make it easy for radio
stations on the iM Band to track revenue, gauge
marketing effectiveness and increase revenue for their
advertisers.

RSR-compliant stations on the iM Band include BnetRadio,
Beethoven.com, Flashback Radio, Audiocandy.com,
Tikihut, Cool Jazz, Cablemusic, Box O'Bones, Adventures In
Radio and Lovecats, to name a few. Other stations on the iM
Band that are not yet RSR-compliant but do use other Sonicbox
interactive capabilities include KNAC.com, GrooveRadio.com,
KIiSFMi.com, Radio Margaritaville, KMEL/San Francisco,
WGN/ Chicago and WNNX/ Atlanta.

SPOTTAXI.COM

wunw.spottaxi.com
206-903-3400

SpotTaxi.com is not an ad-insertion provider, but a true
business-to-business application service designed by ad
traffic professionals. Its primary function is to facilitate the
fast, accurate and cost-effective distribution of radio spots to
broadcasters. Spots can be at radio stations across the country

within minutes of the final mix. For radio stations, this
minimizes confusion, prevents “lost spots” and delivers
one-stop downloading.

AdOutlet and SpotTaxi.com have formed an
alliance to create an integrated, end-to-end solution
for placing, trafficking and distributing advertising
for radio and Internet radio through the seamless
transfer of data between the partners’ websites.
Through this partnership bothAdOutlet's and
SpotTaxi.com’s customer bases will be able to access
both companies’ resources.

In addition, agencies will be able to go to one
source for both radio and Internet radio media
campaigns. Agencies can use AdOutlet's ADS plat-
form to generate their target-specific media buys.

Once that's com-

pleted, AdOutlet

& pushes the creative

requests to Spot

dal’ Taxi.com, which

Com can fulfill tl"le agen-

cies’ creative and
traffic needs.

SpotTaxi.com sends stations high-quality, broad-
cast-ready M2 files. If you use Windows 95, 98 or NT
with the WindowsMedia Player, you can play MP2s.
The SpotTaxi.com rate.card outlines spot distribution
orders (charge per delivery) of:

One to four spots $10
Five to 10 spots $15
Traffic instructions only $1

Thumbnail audio delivery $2.50
Archive retrieval $10
Since its April launch, SpotTaxicom has worked
with over 1,000 radio stations, production studios and
advertising agencies, including Publicis, DDB, McCann-
Erickson and Wong Doody. Activate.net, Lightning-
cast.com and Hiwire also use SpotTaxi.com’s delivery
of stream-ready spots.

THE FOURTH ARBITRON/EDISON INTERNET STUDY

As part of the ongoing collaboration between Arbitron
Internet Information Services and Edison Media Research,
the companies have conducted a study that takes a
comprehensive look at the state of the Internet and, in
particular, the growing. streaming media space. This
information, along with all the research findings from
Arbitron and Edison’s earlier studies, can be found free of
charge at http://internet.arbitron.com and www.edison
research.com.

Here are some highlights of the most recent study.

® “Streamies,” those people who watch or listen to
Internet audio and video, are consumers worth their waight
Jn gold. Streamies represent 43% of web users and 24% of
ail Americans. These are the most experienced web users,
and they spend 46% more time online than the average
person. Streamies are twice as likely to click on web ads and
make online purchases. They spend lots of money online
and plan to spend even more. Streamies are very interested
in new devices that will enable them to consume streaming
media in more convenierit ways.

® Between 17 million and 40 million Americans say they
are very interested in such new content-delivery tech-
nologies as downioading music files to a Walkmanlike device;
commercial-free music channels for the car; web-enabled cell
phones, cars and personal digital assistants; and devices that
play webcasts via a radiolike device or via radios throughout
the house. Persons 12 to 24 show significantinterestin these

concepts. \

® Nineteen percent of. Americans (34% of web users)
have now listened to online audio (radio stations on the web
or Intemet-only audio channels). Fourteen percent of
Americans (25% of web users) have viewed video on the
Intemet.

¢ Inthe lastsix months the number of peopie listening to
audio available only on the Internet has doubied.

® Consuming streaming media is not easy. Nearly 20%
of people whotried to access video and audio from the web
were unsuccesstul. Nearly one in three says trying to listen
to or watch webcasts is difficult.

® The number of American Internet users who have
visited a website as a result of radio advertising has surged
from 29% to 45%. Visits to radio station websites also
continue their steady rise.

¢ Radio is the top companion to web use. More
Americans say they listen to the radio while online than
listen to recorded music, talk on the phone or watch TV.

® Dot-com advertisers have mostly targeted America's
largest markets, based on the idea that those markets are
where Internet use is strongest. There is actually very little
difference in web use and online-purchasing behavior
between large and small markets.

© A majority of senlor advertising executives indicate that
webcasters will geta significantly larger share of ad spending
in the next three years. Yet only half of advertising agencies
report having been approached by webcasters trying to self
time.

WwWwWw.americanradiohistorv.com
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repeat after me...no work, just checks. That's the mantra of the BlueDot WebSite NetWork'' Imagine
getting a locally branded website—that targets your precise audience and format—with no maintenance hassles, no
monthly update fees, and no charge for streaming. Now imagine being 50/50 partners in a sophisticated e-commerce
system, too. Right on your site. It's the perfect e-revenue opportunity. You share your audience; we share the profits.
And we do all the work to keep your site fresh so your listeners keep coming back. (Heck, we'll even let you preempt
website promo spots for cash.) No work, just checks. It's about as turnkey o ;

as it get.f For deFt)ails, visit www.siteshell.com or call us at 203-929-9101. Sltegiﬁn‘com

Home of the BlueDot WebSite NetWork
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ONLINE EMPLOYMENT ADVERTISING:
BILLIONS UP FOR GRABS

B Why broadcast media is poised to dominate classified
employment advertising on the web

Online employment ad-
" Mike Kw vertising is a big-money
game — a potential $7.1 billion game, according
to Forrester Research. And, of course, games have
winners and losers. So who'’s going to win the
billions of online classified advertising dollars?
Will it be the monstrously large national job-board
websites? Or will the newspapers come from be-
hind to win some of the profits that are now go-
ing to those national sites? My answer is: neither.
My money’s on broadcast media.

WHY BROADCAST WILL WIN

Newspapers have already lost the game.
Newspaper readership is at an all-time low and
dropping. Increasingly, business professionals are
receiving their news from online and radio
sources during the day and from the plethora of
local and cable news channels in the evening.
Worse still for the newspapers, searching the Sun-
day want ads with a pair of scissors in hand is
giving way to surfing the ‘Net for hot job open-
ings.

The weakened newspaper industry is scram-
bling to gain ground online, as we’ve recently
witnessed in the mergers of large newspaper
groups and their efforts to create their own online
job boards. Of course, these print-media-funded
job boards must be promoted in order to be suc-
cessful. But papers can’t advertise their online
employment classifieds in their own print classi-
fied sections — that would be shooting them-
selves in the foot — so they must spend money
to promote their services elsewhere.

Why the giant Internet job boards’ days are
numbered: There are fundamental problems with
the business model. First, most hiring is done on
a local level. Hiring authorities don’t want to
search through a nationwide pool of applicants
to fill a local position. These large sites are al-
ready branded in consumers’ minds as national,
and employment classifieds are thought of as a
local thing, not a national thing.

Radio and TV, on the other hand, talk directly
to the local market, which is what job seckers and
employers want. Most people don’t want to re-
locate in order to change jobs, and most employ-
ers don’t want the hassle and costs associated
with relocating a new employee. Thus, the local
employment market is ripe for domination.

Another inherent flaw in the business model
of these national job boards is the need for mas-
sive ad expenditures to support name recogni-
tion and site traffic. These sites are created in a
wave of public relations, but they must be sus-
tained by massive ad campaigns. Thus the site
that can advertise the most wins the game. The
constant need to advertise not only drains the big
boards’ funds, it makes them vulnerable to any
organization that can out-advertise them.

Why broadcast will win this game: Broadcast
is set to take the field, fresh off the'bench and has
a built-in promotional tool: broadcast stations.
Radio, broadcast TV and cable are incredibly ef-
fective means for reaching the masses, and thus
for dominating the local employment markets.
Broadcast entities can advertise and promote their
websites and job centers more economically than

any other industry, and they can do it through a
medium the public is already consuming heavily.

PLUG-IN JOB CENTERS

The process works this way: Broadcast com-
panies acquire “plug-in” employment centers for
their websites. These online job centers allow lo-
cal employers and local job-seekers to come to-
gether with a few clicks of a mouse. Outsourced
software developers do all the installation and site
maintenance, and the station simply activates the
job center after the software company has cus-
tomized the center to fit station specs.

Broadcasters should compare employment
center software carefully: Some software pack-
ages give the appearance that the employment
center is the broadcaster’s own creation, and all
user traffic remains on the broadcaster’s site.
Other software providers steer traffic away to
their own sites — the broadcaster ‘s job center sim-
ply serves as a link. These packages also promi-
nently display their own logos, branding them-
selves and not the broadcaster.

HOW YOU MAKE MONEY

Here’s how you make money: Employers send
you money to post their jobs on your site, just as
they do with newspapers. Will companies pay to
advertise- on your site? Yes, they will. Advertis-
ing is the third-largest revenue generator on the
Internet today. Forrester Research says online
employment advertising in 1999 totaled $602 mil-
lion and predicts it will grow to $7.1 billion by
2005. And that number is conservative compared
to Hunt-Scanlon’s — that company predicts there
will be $16 billion generated through online em-
ployment classifieds by 2005.

What will it cost? This is often the first ques-
tion a media company asks when deciding
whether to install and maintain an online job cen-
ter. The answer depends on the software company
you go with — some will even set up the center
for free. As far as effort on the part of the media
company, most software allows stations to sim-
ply set up the job center, then be responsible for
nothing but promoting it. In addition to site main-
tenance, software companies can handle all
fipancials, including credit card processing, col-
lections, etc.

So there may be no cost and no labor needed
from media companies adopting this technology.
For their part, the software companies receive a
portion of the money from the employers that pay
to advertise in the employment centers.

Once broadcast executives understand that
winning this $7.1 billion game can happen with-
out adding a sales force, without going into the
software business and without shelling out any
upfront dollars, a clear winner in the game of
online employment advertising is sure to
emerge.

Mike Kappet is President of Top Echelon. Founded in
1988, Top Echelon is the world's largest and most profit-
able network of recruiting firms. Top Echelon has been
creating technology for employment solutions for 12 years.
For more information and examples of plug-in classified
employment ad technology, visit www employment-
classitieds.com.
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HOW TO INTERVIEW FOR A JOB BY PHONE

There's a job you really want, and you

By Dick Kazan  j,: \anded a telephone interview. If
you're like most people, you'd prefer to interview tace to
face, but this is still a great opportunity.
How do you capitalize on it? By doing
the following.

Do your homework. Leam as much
as you can about the history, products,
people, reporting structure and eamings
of the company you'll be interviewing
with, along with as much other useful
information as you can gather. Visit the
company's website, and make some
calls. Being well-informed will make you
feel more confident, and with the
knowledge you've gained, you'll make a
better impression.

Find out the company's objectlives. If the company ran
an ad for the job you want, study that ad for clues. Then,
early in the telephone interview, ask what the company
would like the person in that position to accomplish. Candi-
dates seidom do this, yet the question goes right to the
heart of why the recruitment is being conducted. It's very
much of interest to the interviewer and something he or she
will often discuss.

Remember your goal. Because it's not likely you'll be
hired by phone, your primary objective is a face-to-face
interview. The phone is usually used to screen candidates,
and you want to get to the finals.

Eliminate any distractions. This is no time to have a
dog barking, a TV blaring, call waiting going off or any other
interruptions. Think of it as if you're meeting with the
interviewer in a conference room. To help you get that

teeling and to make it

- —______ easier to concentrate,
THER OAD 2u] | take the call in a private
- home office or at a
IS e s wm e e | ootessional facility.

Make a brief opening
comment. To make a
good first impression, put

a smile in your voice and sincerely say
something positive about the company you're interviewing
with. You could refer to its rapid growth, its ability to create
new products, its outstanding reputation or even its poten-
tial. For example, you might say, “Good morning. I'm Dick
Kazan, and | thank you for inviting me to this interview. I've
been looking forward to our discussion, because your firm
has had remarkable growth, becoming the dominant
company in its industry in only five years. It's nice to have
the opportunity to speak with you.”

Have your resume handy. The interviewer will ask about
the information on your resume, so review it in advance and
note any key points you'd like to make during the interview.
Do you have any special skills you want-to emphasize?
Anything you want to add that may have been overlooked or
understated? The interyiew js your chance to make those
points.

Take notes. Taking notes makes you a better listener and
lets you answer questions more effectively. It also heips you
keep the interviewer’s key points in mind and respond to
them throughout the discussion.

Phone interviews are difficult because you can’t see the
body language or the facial expressions of the person
you're speaking with, and you won't be aware of any
distractions on the interviewer'’s side, such as people
coming and going, other calis being taken or documents
being signed. But if you'll follow these tips, you'll make the
most of your opportunity and show the interviewer you're an
outstanding candidate. You'll dramatically raise the likelihood
of your becoming a finalist.

Dick Kazan is a successful entrepreneur- who founded what
became one of the largest computer leasing companies in the
United States and is a successful real estate entrepreneur. E-
mail your comments or questions to him at rkazan@ix.netcom.
com.
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DONT LET VALUABLE SPOTS ON YOUR
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What’s happening on
W"’k’ Mahone the Internet? Wall
Street has recently frowned on Internet compa-
nies, and the entire technical sector has suffered.
Venture capital for Internet startups has slowed
to a trickle. A slew of web-based companies
have closed their doors. Many people who left
our business to make their fortunes on the ‘Net
are coming back to radio. The wave of unbridled
spending on advertising by dozens of major dot-
coms has receded and, in many cases, dried up
completely.

So the naysayers were right. The dot-com
frenzy is over. There’s no need for radio to wor
about the impact the Internet will have on busi-
ness. Right?

Wrong!

In his book Business at the Speed of Thought,
Microspft founder Bill Gates points out that busi-
nesses almost always overestimate the __
short-term effects of major shifts in tech-
nology — and severely underestimate
the long-term effects.

THE TIME MACHINE

Jump into my time machine, and let’s
80 back 10 years. Suppose it was 1990,
and I pointed to the big, heavy, bulky tele-
phone sitting on your desk and told you
that by the turn of the century, millions
of people would carry a phone with them
at all times, hanging on their belts or in
their purses. You probably would have
called me crazy, or, at the very least, thought of
me as someone who spent too much time watch-
ing Star Trek. And that perspective would have
been perfectly understandable because, unless you
were really focused on that area of technology, it
would have been difficult, or even impossible, to
foresee the advancements in wireless communi-
cations and microchip technology that have ulti-
mately made mobile phones nearly as common
as desktop phones.

The Internet is most assuredly one of those
major shifts in technology to which Gates was re-
ferring. It’s the fastest-growing medium in history,
having taken less than five years to achieve a “criti-
cal mass” of over 50 million U.S. users (it took ra-
dio 38 years and TV 13 years to do the same). Al-
most 50% of the U.S. population now has Internet
access, and it is estimated that, worldwide, seven
new users log on to the ‘Net every second.

At the same time the Internet is still in its in-
fancy. And, like most babies, it must crawl before
it walks, stumble and fall a few times, cry, whine
and even throw a few temper tantrums. But make
no mistake about it, the Internet wifl continue to
grow. Technological advances will continue at a
rapid pace, and, ultimately, accessing content via
the ‘Net will be as quick, easy and commonplace
as turning on the radio or picking up the telephone.

THE °NET IS NOT FAILING

It’s important that- we don’t equate the failure
of some of the first wave of Internet startups —
those companies that overestimated the short-term
impact of the ‘Net — with an overall failure of the
medium. The Internet has not failed; the baby just
fell on its butt. Many companies made a lot of
wrong assumptions about practical business mod-
els, the power of Wall Street, and, most impor-
tantly, how fast the public would be willing to
embrace a combination of new technology, a new
system of commerce and a host of brand-new busi-
nesses.

Despite all the initial problems, the Internet still
represents the biggest threat and the greatest op-

DON'T UNDERESTIMATE THE IMPACT OF THE INTERNET

portunity in the history of our industry. It's a threat
because very soon the technological issues that
have thus far limited the ‘Net will disappear. The
availability and cost of bandwidth will soon no
longer be issues, and audio and video will be de-
livered with unparalleled quality and speed. Wire-
less, untethered access to the ‘Net will be common-
place. Dozens of devices, including TVs, car ra-
dios, mobile phones, personal digital assistants and
even wristwatches will be Internet receivers. The
computer will become just one of many ways con-
sumers will access the web.

FIVE HUNDRED NEW COMPETITORS

Be aware that we already have over 500 new
competitors webcasting on the Internet. Most are
streaming muitiple channels of highly targeted for-
mats. Many are offering listeners the opportunity
to completely customize the listening experience.
Addmonally, portals like AOL, music sites like MTV,
aggregators like Yahoo! Broadcast, record
companies like Sony and even retailers
like The Gap are in the business of broad-
casting audio on the Internet. Addition-
ally, our traditional competitors — news-
paper, TV and direct mail — are all offer-
ing new and compelling audio options to
their Internet audiences.

The good news for radio is that, over
the long term, the consumer is not going
to care if the programming to which he
or she is listening is arriving via the
Internet, a terrestrial signal, cable or sat-
ellite or a wireless technology. And since
all the listening devices available will be capable
of receiving transmissions from all of these sources,
why should consumers care? But what they will
care about is content. What they will want — make
that demand — is programming that is entertain-
ing, compelling and targeted to their individual
interests and desires.

Radio has the potential to maintain its position
as the king of content if it is willing to focus a por-
tion of its attention, talents and resources on un-
derstanding and mastering the dynamic new me-
dium of the web.

IS ANYBODY MAKING MONEY?

Of course, being radio broadcasters, the first
question we ask is, “Is anyone making money on
the Internet?” The answer is yes, but today it’s only
a few courageous pioneers — those companies or
individual stations with sufficient operational au-
tonomy that also have an understanding of the
Internet medium and an entrepreneurial spirit.
Those companies have been willing to make the
initial investments and take the short-term losses
that are part of any new venture.

Today Internet-savvy radio stations are generat-
ing small but ever-growing revenue streams
through sponsorships, banners, links, jump pages,
classifieds, coupons,-e-mail, music sales, merchan-
dising:and e-commerce. Streaming audio with digi-
tal ad insertion is one of the newest opportunities.

Some of those options will continue to grow
and generate serious dollars. Some will prove to
be less profitable, some will disappear, and, un-
doubtedly, a vast array of brand-new online rev-
enue opportunities looms on the horizon.

Here's the bottom line: The Internet is not go-
ing to go away. As it continues its dynamic and
unprecedented growth, it can become a profitable
and. complementary component of our business,
or it can become a competitive nightmare.

It’s your choice.

Mike Mahone is Exec. VP/Services for the Radio
Advertising Bureau.

STREAMING MEDIA’S ROLE IN
THE TRADITIONAL MEDIA MIX

An aura of uncertainty still

” Graham Keenan surrounds the integration of
streaming media into the traditional media mix. This
ambiguity generally stems from two points: First, will the
mass adoption of streaming media
occur? And, if it does, how will that
impact the role of traditional media in
consumers’ lives?

Interep recently commissioned four
leading academicians specializing in
audio entertainment to share the
findings of their research. The resuliting
white papers, part of Interep’s Radio
20:20 initiative, offer an intriguing
perspective on the future of audio
entertainment.

With regard to the question of
streaming audio eventually achieving
mainstream penetration, the answer appears to be yes.
Approximately 20% of consumers have already sampled
streaming audio, and the numbers continue to climb. Since
researchers generally consider 25% to be the “tipping point”

for mass adoption of technoiogy, the mainstream use of

audio streaming certainly seems likely.

How will this affect broadcast radio? A more difficuit
question, perhaps, but one on which the aforementioned
experts agreed. All their research papers suggested that,
while some aspects of the radio industry may change
completely, others will merely be reformed, and still others
will remain unchanged. in other words, consumers will
continue to have the need and desire for broadcast radio
even after streaming usage reaches critical mass.

Our Radio 20:20 experts concluded that streaming audio
will not replace, but will work in conjunction with, terrestriai
radio for a variety of reasons. First, from a historical per-
spective, a new-media technology generally does not
replace its predecessor because it cannot reproduce the
exact experience or benefits of that predecessor. The
photograph did not replace the drawing; radio did not .
replace the newspaper; television did not replace radio; and
the internet seems unlikely to replace newspapers, televi-
sion or radio.

Second, the adoption of a medium is a cultural process
as well as a technological one. Consumers use a medium
not simply because it exists, but because it answers a real
need or desire. But not all people have the same needs,
and people don't have the same needs and desires all the
time. For those who enjoy actively programming their own
entertainment, the flexibility of Intemet radio will offer an
appealing option. However, this hands-on approach is not
for everyone. And while the Internet audio trend seemingly
has the potential to reduce terrestrial radio audiences, many
consumers will likely rediscover the more comfortable and
uncomplicated joys of passive consumption in their audio
entertainment.

Graham Keenan is Managing Partner for Interep Interac-
tive. He can be reached at 212-916-0711 or keenan@
interep.com. For Interep’s complete Radio 20:20 white pa-
pers, visit its website at www.interep.com.

ADD R&R TO YOUR 2001 BUDGET!

Now's the time most stations are planning their 2001 bud-
gets. Receive an additional station copy of R&R exclusively
for your sales staff for only $149 per year. Call R&R at 310-
788-1625 for more details.
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Now, you can have the whole package. One look and you'll see what we mean Imagl,iw RJQ 'qtnal
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O'DAY’'S COMMERCIAL
COPY MAKEOVER

DAN

DOT-COM ADVERTISING

B Too many Internet companies choose comedy over content

The dot-com advertising orgy has begun to slow
down, after having squandered the most money in
the history of the world (not including projects ini-
tiated or administered by politicians). The waste
was very democratic. Dot-com companies displayed
their advertising incompetence on radio, on televi-
sion, in print and on billboards.

While I'm as delighted as anyone else to see all those
19-year-old former millionaires out on the streets being
forced to look for honest work, Ido feel bad for the Internet
companies that offer valuable services but that have been
badly served by the people who create their radio
advertising. Not just because I'm a radio guy, but because
radio has proven to be the single most effective offline
medium for driving traffic to websites.

To effectively advertise a website with a clear Unique
Selling Proposition, or USP, you do not need to be
particularly creative. You do not need to entertain. You
do, however, need to be able to:

1. Identify the one clear message you have to commu-
nicate

2. Identify the target audience for your message

3. Communicate that message to that audience

WHAT DOT-COMS DON'T UNDERSTAND

Here is what 90% of dot-com advertisers do not under-
stand: Aduvertising solves problems. And, by a wonderful coin-
cidence, successful business websites solve problems too. Even
better, radiois a terrific way to help people find the sites that
solve their problems.

But most people who create dot-com radio commercials
don’thave a clue about problem-solving. They think the first
—or, too often, the only —job of a commerdial is to entertain.

In fact, 1 don't think I have ever heard a single produced
dot-com spot that didn't try to be funny. Not one.

Do you want your dot-com commercial to set itself apart
from the crowd? To be heard above the cacophony of com-
edy? Thentry opening the mike and talking straight. Tell lis-
tenershow your site will solve their problems. Show them, if
possible. Then tell them how to find your site. Unfortunately,
thatkind of commercial won’t win any awards. It won’t make
your co-workers laugh when you play it for them. All it will
do is make money for the client.

WHAT DOT-COM SPOTS DON'T DO

Hereis what 90% of all radio commerdials, television spots
and print ads do not do — even though if they don’t do it,
they'll fail: They don’t answer the question “Why?>”

Inaddition to solving consumer problems, successful ad-
vertising must answer that question. To test a commercial’s
effectiveness, you should state the spot’s desired consumer
response and then ask, on behalf of the listener, “Why?*

“Why should I test-drive a BMW and not a Mercedes?”

“Why should I shop at Sears and not J. C. Penney?”

“Why should I fly American Airlines instead of United?”

“Why should I visit your website instead of the other 10
million on the World Wide Web?”

Below are some examples of dot-com advertising, along
with my analyses.

EXAMPLE NO. 1: NETWORK SOLUTIONS

Here’s acommercial that most Americans have either seen
on TV or heard on the radio.
(SFX: Typing on computer keyboard)
Man: Hmmm ... Let’s see. How about “bob-the-bug-
killercom?” No, no, no. Wait, wait, wait: “bugs-begone.com.”
No, that's no good, either.
Announcer: Network Solutions makes it incredibly easy to
getyourbusiness online. Now we've made iteven easier with
asavings of 20%.
Man: “Bugs-not-in-your-rugs.com!” Yes! | mean, no! Um ...
“Ex-live-bugs.com.” That doesn’t even make sense!

Announcer: Call today and get a web address and a one-page
website, and pay only $48. Or choose to get a web address, a
one-page website and an e-mailbox for only $68.

Man: “Whama-whama-lama-drop-dead-bug.com!” I don't
know, I don't know! “The-bug-

reaper.com!” That’s brilliant. I'm the man!

Announcer: Your only challenge is deciding on the perfect dot-
com name. For details, visit us at networksolutions.com, or call 1-
800-4DOT.COM. Network Solutions: the dot-com people.

Problem illustrated: Difficulty in naming a website.

Solution offered by advertiser: None.

Advertising effectiveness score: 2% (for remembering to men-
tion the name of the client).

What is the core message of the Network Solutions commer-
cial? Quick, think about what you just read. What is the one im-
age in your mind? It's that guy, desperately trying to name his
website. So I guess the core message is “I¢'s really hard to name
websites.” And does Network Solutions offer the solution to that
problem? Let's check. Which one of the following features listed
in the ad solves that problem? A 20% discount? No. A web ad-
dress? Nope. A one-page website? Sorry. An e-mailbox? No.

Look at the announcer’s very first line: “Network Solutions
makes it incredibly easy to get your business online.” From that
line we know at whom this commerdial is aimed: businesses that
are not yet online. For a business that isn’t online but wants to be,
the biggest problem is not what URL to register. The questions
such a business is likely to ask are “Why should we go online?”
“What would we want our site to accomplish?” and “How do
we begin?”

Maybe — maybe — Network Solutions can help answer that
third question. After all, its core business is website registration.
But someone who has never registered a URL is likely to be in-
timidated by the prospect and asking, “What do I have to do?
How do 1 doit? What if  make a mistake? ” The Network Solu-
tions spot doesn’t address any of those questions, either.

Frankly, it looks like Network Solutions doesn’thave any idea
what it wants to communicate. The commercial is apparently
focused on the efforts of a professional exterminator to choose a
name for his business’ website. (I'm taking the liberty of ruling
out the possibility of his representing online bug fetishists.) But
the ad’s offer includes a one-page website! Exactly how much
business does he expect to conduct with that one page? The most
he cando s provide a digital copy of his yellow pages ad, which
isa pathetic waste of the marketing power of the web.

Maybe the ad agency was stuck with a “fact sheet” with
several bullet points that had to be included in the commer-
cial. (That’s probably why the company phone number is in
the spot t00.) Or maybe Network Solutions said, “We don't
know what we want to communicate, but someone told us
it's important to advertise. So here’s a few million dollars.

Please make sure you spend it all.”
EXAMPLE NO. 2: APARTMENTGUIDE.COM

Music: heavy metal)

Voice: You found high-quality music online.
(Music: Caribbean)

Voice: You booked your vacation online.
(SFX: car homs, traffic)

Voice: You found your car online.

(SFX: fabric ripping)

Voice: You found your trousers online.
(Music jazz)

Voice: Why not find your next apartment online? Apart-
mentGuide.com. Point, click, rent.

Problem illustrated: None.

Results demonstrated: None.

Advertising effectiveness score: 0.5%.

Brilliant. A 30-second commercial that devotes its first 25 sec-
onds to talking about something other than what is being adver-
tised. If ApartmentGuide.com couldn't think of anything else of
value to say, it should have flooded the airwaves with five-sec-
ond spots.

=

How does it do on the “why” test? Remember, to test a
commerdial’s effectiveness in answering that, you state the
spot’s desired consumer response and then ask on behalf of
thelistener, “Why?”

In the above commerdal, the desired response is for the
consumer to go to ApartmentGuide.com. Towhich we respond,
“Why?” Um .. because I found high-quality musiconline? Well,
no. Because my pants ripped? No, I don’t think Apartment-
Guide.com could help me there. So why should 1 visit Apart-
mentGuide.com? The commercial doesn't tell me. Sol went to
the website to find out, and then I quickly wrote this copy:

If you're looking for an apartment but haven’t found ex-
actly what you're looking for, then ApartmentGuide.com is
exactly what you need. Just enter yourdesired neighborhood
and price range, number of bedrooms, whether you want a
swimming pool or a fireplace or a balcony, and Apartment-
Guide.com will instantly provide you with an up-to-date list
of apartments that meet your spedifications, complete with
photographs, floor plans and even a map that shows you
whereit’s located. ApartmentGuide.com makesit easy to find
the exact apartment you're looking for. See for yourself at
ApartmentGuide.com.

Problem illustrated: Finding an apartment that fits your
desires.

Results demonstrated: Using ApartmentGuide.com to find
an apartment.

Advertising effectiveness score: You be the judge.

EXAMPLE NO. 3: FIRSTLOOK.COM

(Music: Somber piano solo)

Announcer: It's tragic. Each week millions of people make
the wrong entertainment choices. They are the people frozen
in front of endless rows of new releases at the video store,
unable to choose.

Man: I rented a three-hour German film about cabbage. 11l
never get that time back.

Announcer: They are the ones who buy a CD because some-
one recommended it.

Woman: My mother swore I would love Latin punk. Now
even the used-CD stores won't buy it back.

Announcer: The people who buy a video game based on the
box.

Man No. 2: Man, that game had a great box. Now it's just a
$40 coaster.

Announcer: These stories are all too real for millions of people.
Fortunately, there is help. Firstlook.com helps people make
the right entertainment choices by giving them samples of
movies, music and games. If you or someone you know needs
help, log on to Firstlook.com. With Firstlook.com, you don’t
have to rely on the opinion of your mother. You can see for
yourself before you buy.

Problem illustrated: Having to buy a movie, video game
or CD without first knowing if you'll like it.

Results demonstrated: Finding out what a particular
movie, video or CD is like before deciding to buy it.

Why should I visit Firstlook.com? To test-drive movies,
video games or CDs before deciding to buy them.

Advertising effectiveness score: 98%

Atiny copy quibble: I don’t know any grown woman who
would trust her mother’s opinion on what kind of music to
buy. Change “mother” to “girlfriend,” and the believability
problem disappears.

A larger copy quibble: This commercial is otherwise so
well-written that I'm surprised to see it illustrate the
announcer’s concept of “buying a video game based on the
box” with a guy whosays, “Man, that game had a great box.”
He’s simply repeating the announcer’s line. The problem
would disappear if the guy said, “Man, that game really had
some cool-looking packaging” — the same message with a
new key word.

But quibbles aside, if you ever purchase movies or video
games or CDs, I'll bet you can see the value in Firstlook.com
—and all from that one, simple commercial.

This column is excerpted from The Dan O'Day Radio Advertising
Letter. For your free e-mail subscription, send your.request to
danoday @danoday.com with “R&R Ad Request” in the subject
line. Or you can subscribe online at www.danoday.com.
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Akoo’s Kima: Taking ’Net

The Kima system is one
of the more impressive
attempts to streamline the
process of listening to
Internet radio. Introduced in September by
Chicago-based Akoo, the Kima system aims to
improve the Internet audio experience by enabling
listeners to listen to Internet radio over a stereo
system anywhere in the house, thus liberating
users from their computers.

By Paul Maloney

RAIN: Radio And
Internet Newsletter

Streaming audio has
not yet achieved the mass
acceptance of instant
messaging, e-mail, file-
sharing, online auctions
or the other Internet
applications that have
become a familiar part of
the daily experience of
millions of people.
Certainly, the less-than-
overwhelming reception for webcasting by the Internet
audience does not reflect the hopes and beliefs of an
industry that has made available thousands of streams
backed by millions of dollars in investment capital.

The industry is doing its best to come up with an
explanation for the slow adoption of audio streaming,
but the most valid explanation may be the simplest: The
process of receiving and listening to Internet audio is,

INTERNET

NEWS & VIEWS

Radio Off The t:omnuter

compared to traditional radio, just too difficult. Which is
not to say that downloading a player, finding a station
one might enjoy and minimizing it while working on
other things ranks near the pinnacle of human achieve-
ment. But traditional radio is easy; it always has been.
You turn it on. if you don't like the station, press a
button or turn a dial. Go outside, get in your car, and
radio’s there. There’s no logging on, no buffering, no
dropouts and no being stuck near your PC.

The Kima system consists of two nearly identical
2 units, each under five
| inches wide and 3 1/2
inches tall. The units
have a rounded, silver-
and-btack design, and
each is crowned by an
antenna resembling that
of a cordless phone. The
| system was a breeze to
| set up. The base unit
plugs directly into the

TRY LISTENING TO
THIS STATION ON &

output of your comput-
er's sound card, in the same jack you'd use for
speakers or headphones. Then the output of your
computer's sound card is converted td a 900mHz signal
— the same frequency your cordless phone uses.
Although precautions have heen taken to keep the
signals separate, should you find yourself hearing

Continued on Page 24

Sonichox Makes Worthy Attempt To Corral The "Net

Earlier this year Son-
By Ron m"m"'” ichox became the first
R&R Editor-In- Chief app"ance to make an

attempt to corral the vast audio resources on the

Internet. The three-piece setup is not a standalone

device; it requires a full-time connection to a

computer, as well as a wired connection to your

stereo.

Sonicbox is distinctive because of its futuristic IM
tuning device — about the size of a videocassette —
which allows a listener to access more than 800 online
radio stations. The device can also be used to contro!
volume, skip songs (on webcasts that aflow it) and
register user likes and dislikes for particular program-
ming. Listeners can also inquire about particular songs
by pressing the “Tell Me More™ button.

Setup of the device — while not exactly a breeze —
can be accomplished in about haif an hour. For me, the
hardest part of installation was navigating through the
yards of wiring behind my computer to access the
necessary ports and plugs.

The systenvincludes a transmitter that sits by the

RAIN: Radio And Intemet
Newsletter Publisher and
Editor Kurt Hanson is a
well-known researcherand
oonsugantwhoalsoserves
as Chamnan of Strategic
Media Research. the firm
he founded in 1980. RAIN
is available daily at
www.kurthanson.com.
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computer and plugs into a USB port and sound card, a
pager-sized receiver that plugs into your stereo and the
IM tuner. Sonicbox also comes with a CD-ROM that
includes the necessary drivers and desktop software.

Once everything was hooked up, | had trouble tuning
in to a decent signal. Sonicbox uses the 900mHz band
— the same band used by most cordless telephones —
and things were pretty noisy even when nothing was
being transmitted. After about another haif-hour of fine-
tuning of both transmitter and receiver, | was able to
pick.up a signal that was tolerabie, but noisier and
subject to more interference than an FM broadcast
signal.

.-Once most of the kinks had been ironed out,
“Sonicbox performed well. The hardware seemed very
responsive to commands generated by the IM remote.
If you switch stations, a “preroll” announcement fills the
gap while programming is buffered.

Users can choose from 25 genres of online radio —
going to “A” for Alternative, “B” for Blues and so on —
and then select any of 32 on-air and Internet radio
stations from the U.S. and abroad within each genre.
The “Z” band is reserved for up to 32 of the user's
favorite stations and can inciude any online stations or
audio content stored on the user's computer.

Listeners don’t have to remember which letter

Continued on Page 24
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Thelceberg.com:
A Unified Vision

Rarely do | see Intemet radio so nicely presented as it is
at Thelceberg.com (www.theiceberg.com). Its three
channels look like the result of serious end-to-end
thinking.

Here’s what | mean: Pick an Internet radio site. Visit the
site as though you have never seen it before, as though
you don't work in the industry. You may find that the site
you choose, like so many Internet audio sites, doesn’t
look like it has a guiding spirit in its design and
implementation.

Some webcasters have done a great job of pro-
gramming their music. They've gone to the trouble and
expense to get gifted, experienced programmers to get
the music just right. They then hit the web — as if the
quality of the music will attract listeners even through the
murkiness of shoddy-looking design, poor-quality
streams or less-than-reliable hosting. “The music’s good;
nobody pays attention to the rest of that stuff,” seems to
be the thinking. On other sites one or two individual
elements are brilliant, but the whole suffers because the
other facets don't stand up. Thelceberg.com, however,
has the whole package.

Toronto-based Iceberg Media is an all-in-one
developer of audio and video programming, a production
and design house and a streaming provider. The
Iceberg.com
site features
scheduled and
archived con-
cert video and
audio from
PrimeTicket.net, an online magazine called Deeper and
three round-the-clock streaming stations. 1Groove.com
is Thelceberg’s electronic and dance offering,
2Kool4Radio.com is for indie and aiternative fans, and
llinoiz.com covers rap and hip-hop. All three stations do
a nice job of delivering the music their format partisans
want, presenting it with a sense of style and the attitude
appropriate to their audiences. You can listen live 24/7 to
a full roster of air talent on each station, and archived
shows, with playiists, are available for all three channels.
The station sites are also searchabie, should you want to
hunt for a particular artist or piece of music, and there are
some interesting lifestyle features as well (such as a
“Samhain Halloween ritual” promised on 2Kool4Radio).

Continued on Page 24



www.americanradiohistory.com

measurecast
-v.,'_\..

.‘.f
-

You know this audience.
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Call us today at 877-840-6800, or visit us online at www.measurecast.com



www.americanradiohistory.com

24 @ RaR November 10, 2000

INTERNET

NEWS & VIEWS

Akoo

‘Continued trom Page 22

Eminem instead of Grandma, the Kima gives you a
choice of four channels on which to transmit. The base
unit also includes a quarter-inch output, so you can
reconnect your computer's speakers.

The receiving unit can sit near any stereo in the
house, up to 1,000 feet away from the base. If you have
a stereo system without a tuner and with an extra input
available, simply connect the receiving unit to the
amplifier as you would any other stereo component. If
your system is more of the clock radio or boom box
variety, with no extemal inputs, simply tune the radio to
88.1 or 88.3 and set the same frequency on your
receiving unit. The receiver then transmits a very limited
FM signal for your tuner to pick up.

With everything in place, you'll now hear the output
of your sound card through your stereo — that means
internet radio, CDs and the AOL guy’s “You've got
mail'” You can even listen to the sound from computer
games on your stereo. But don't forget, the idea here is
to be able to listen to Internet radio in different rooms or
even outside.

We first listened to the output from the Kima over the
RAIN test lab’s tuner. We were very pleased when the
first strains of Louis Armstrong were heard (not that we
expected Kima to disappoint, we're just happy when

technology comes through). The levels were a little
low, and the signal was a little noisy, but fiddling with
the FM antenna wire on the Kima receiver helped a bit.
Then we tried connecting the system to one of our
stereo’s inputs. As expected, that took away most of
the hiss. Cranking up the output on the Kima base unit
and the volume on the sound card brought the sound
level up to a more acceptable level.

But the sound still wasn't quite up to par with most
of what we hear on the FM.dial. The dynamic range
wasn't very wide — the highs seemed muffled, and the
lows weren't really “there.” So we picked another
station, one with a broadband stream, figuring wider
bandwidth would improve the sound. The broadband
station was more impressive, but still not up to FM
quality in side-by-side comparisons. So, as a final test,
we popped a CD into the PC and the same CD into the
stereo’s CD player. That improved the performance of
the Kima even more, but not to the point that we
couldn't tell the difference between the two sources.

This is not to say that the Kima is unlistenable. On
the contrary, we were very pleased with the unit's
performance and ease of use. Perhaps with a higher-
end sound card and better-quality streams the Kima
could rival FM stereo. But there is one possible
shortcoming to the system: There is no remote tuner,
so if you lose the connection or want to dial up another
stream, you have to go back to the computer to make
the change.
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Continued from Page 22

Being a streaming company, Thelceberg handles stream-
ing right, with nice broadband audio in RealAudio format
that came over my cable modem with a minimum of
problems. ‘

Each of the three channels has cool little navigational
gimmicks — spinning .records and slidable mixer
controls on 1Groove, spiffy transitions on llinoiz, etc.
Nothing overdone, just littie things that make it look like
Thelceberg is trying to make visiting its sites a cool
experience overall.

So can Theiceberg make money from this venture?
That remains to be seen, but the company obviously has
a plan: Get the product up and running exactly the way it
envisions it, then work on selling it.

—Paul Maloney

Sonicbox

Continued from Page 22

belongs to a particular genre — a complete list is
printed on the back of the IM tuner. However, they're on
their own when trying to figure out which stations are
on each of the 32 channels within each genre. The ideal
solution would be an LED readout on the tuner that
could display the station, song titles (and even store
locations) while commercials are playing.

The “Thumbs-Up” and “Thumbs-Down” listener
feedback buttons are nice — they can provide some
insight as to listener preferences for music and other
content. But the same information can probably be
gleaned from other listener behaviors, such as when the
listener turns up the volume or switches stations. A
better use for the buttons would be to allow listeners to

use “Thumbs-Down” to exclude a particular artist from
future play on a station and “Thumbs-Up” to increase
plays.

Much more useful is the “Tell Me More” button,
which allows stations to provide more information

- about a song or commercial. Again, the button could

be rendered even more valuable if the requested
information could be displayed right on the IM tuner,
but, as things stand now, the information is delivered
by e-mail.

Perhaps Sonicbox's biggest shortcoming is at the
receiver end of its setup. The receiving device must be
plugged into a stereo using RCA connectors. If you
want to listen in another location of your house, you'll
need to reach in back of your receiver, unplug the
connectors and find another receiver in your house
with the same kind of connectors. Most portable and

clock radios can't be used because they lack RCA jacks.

Sonicbox is licensing its technology to a number of third-
party companies, and it will be more useful when it is built
into computers instead of having to be added as an aftermar-
ket item. The company has also created a new, scaled-down
product, dubbed the K.Q. Wireless Remote. Designed for
offices and dorm rooms, the K.0. lacks the Sonicbox’s
wireless receiver but still allows remote control of radio
station tuning.

Finally, Sonicbox suffers from a limitation common to all
Internet radio tuners: Despite the thousands of webcasters
on the Internet, only so many can be listed at any given time.
Sonicbox limits this even further by including 25 genres that
may or may not appeal to a particular listener. There are
genres for “Eclectic,” “Upbeat” and “Dance,” but only one
genre for al! of rock. It would be great if listeners were able to
create their own genres in a future version.

Thank you radio, for helping the March of Dimes fight to
save babies’ lives by participating in the 2000/20Q1 Achievement

in Radio (A.I.R.Awards)
A.LR. AWARDS
Houston Oct. 27 Phoenix Oct. 30
Boston - ~ Nov. 2 Washington Nov.2
Atlanta Nov.7 Cleveland Nov. 13
Philadelphia Nov. 13 Baltimore  Nov. 14
Mar Ch Miami Dec.5 NewYork Jan.25
f I )' Milwaukee Mar. 1 Pittsburgh  Mar. 1 Achievement In Radio
0 lme s St. Louis Mar. 2 A Broadcast Competition Celebrating

Excellence in Radio to Benefit the
‘Marcit of Dimes Birth Defects Foundation

Saving babies, together

Sponsored Nationally By: Ford Motor Company
Co-Sponsored By:Arbitron, Associated Press, Metro Networks/Shadow and R&R
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WEBCAST; AM/FM

Are you webcasti(ng)?
Is it making you money?

Take Your Programming to the Net and
Pump Up Your Ad _lnventory!

WEBCASTi AM/FM

. Ad Insertion Solutions
. High Performance Distribution S
. Increased, non-traditional revenue”' = )"

Extend your Brand Online...
Contact WEBCASTi AM/FM for more information about
NEW Streaming Revenue Opportunities

@ www.webcasti.fim

WEBCASTI AM/FM
THE Interactive Webcasting Solution.

www.webcasti.am 1.888.697.2860 www.webcasti.fm
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Fischer Becomes FullAudio VP . CVBERSPACE

keeping FullAudio ahead of the curve and | HO! new music-related World Wide Web sites, cool

Radio programming vet Michael Fischer

has joined web company FullAudio as VP/ shaping its growth and.development.” cyberchats and other points of interest along the in-
Content & Programming. Chicago-based Full- Fischer will be responsible for the devel- formation superhighway.
Audio is developing technology that will allow opment, creation and acquisition of original
consumers to use portable devices to hear the music and editorial content for FullAudio. He
music of their choice on an on-demand basis. will also produce genre-specific music preview * Those punk pranksters The Offspring are available for
The company aiso appointed Thomas Leavens channels for the service, as well as custom heckling on Monday (11/13) at 9pm ET, 6pm PT (www.
VP/Legal and General Counsel. subscription packages. twec.com).

“Michael and Thomas are key new mem- Fischer was most recently Director/Pro- * They signed with The Beatles’ Apple labe! and had a

bers of our team, and we are pleased to have gramming for SW Networks, where his duties string of hits in the late '60s. Right, mate, 'ave yourself a chat
attracted executives with their leve! of industry included the development of a 24-hour satellite with Badfinger on Monday (11/13) at 8pm ET, 5pm PT
experience and talent,” remarked FullAudio channel. He has also worked in programming (chat.yahoo.com).

President/CEQ Chris Gladwin. “As the digital positions at WNUA/Chicago, KOAl/Dallas and

music revolution progresses, both will be instrumental in

TN T

Echo Effect Found In People Meter Testing

A Philadelphia station that encoded its radio
signal as part of Arbitron’s Personal People
Meter testing found its air personalities heard an
echo every time they spoke into the microphone,
Arbitron spokesperson Thom Mocarsky toid
R&R. Eight other stations in Philly and nearby
Wilmington experienced similar trouble, and new
software is being developed that wili erase the
reverberation. “Engineers at the stations have
been very cooperative, and we're working on
solutions,” Mocarsky said, “Preliminary resuits of
tests on our new software have been very en-
couraging.”

MeasureCast, Harris Identify ‘Typical’
Streaming Media Consumer

According to a new Measurecast-Harris Interac-
tive study, the typical streaming media consumer
is a 36-year-old white male who lives in the
Midwest, has completed some college and earns
between $50,000. and $75,000 annually. That
typicai consumer is oniine for at ieast eight hours
per week and is more likely than other 'Net users to
have a broadband connection. The study aiso

KIFM/San Diego.

found that 67% of the online population is familiar
with streaming media, and people with househoid
incomes of $50,000 or more are significantly more
familiar (71%) with streaming than households
eamning less than $50,000 (65%). The complete
study can be viewed at www.measurecast.com/
study.

NetRadio.com Adds Six New Channels

NetRadio.com has announced the addition of six
new channels to its Internet audio service. Users
of the service's RealPlayer 8 and ReaiNetwork
preset menus now have 20 stations to choose
from: The new stations are “Solid Goid Soul,”
“Smooth Urban Hits,” “Hard Rock,” “Power Hits,”
“Disco” and “Lite Hits.”

SurferNETWORK To Stream New
Northwest Stations

SurferNETWORK has announced an agreement
to stream 42 New Northwest stations by Decem-
ber. Streaming will roll out immediately for New
Northwest's 12 stations in Yakima, WA and Tri-
Cities, WA. Stations in Billings, MT: Astoria,
Klamath Fails and Coos Bay, OR; and Anchorage
and Fairbanks, AK will follow.

* Want the lowdown on reggae legends Bob Mariey and
Peter Tosh? Ask radio host and music historian Roger Stef-
fens on Wednesday (11/15) at 6pm ET, 3pm PT (chat.
yahoo.com).

* Drummer Russell Simins busts out of the Jon Spencer
Blues Explosion for some serious soloing. Talk to him on
Friday (11/17) at Spm ET, 2pm PT (www.soundbreak.com).

On The Web

* He’s gone from being a homie to Ice-T to fronting an
Irish-American rap group. Now Everlast stands alone,
performing on Monday (11/13) at 3pm ET, 12pm PT
(www.hob.com).

* They're a littie bittechno, a little bit rock 'n' roll. Join
Vibrolush in performance on Thursday (11/16) at 9pm ET,
6pm PT (www.getmusic.com).

— Michael Anderson

New Technolegy Good For Net Radio?

Do devices like the
Sonicbox and Akoo's
Kima really simplify
Intemet audio? Find —
out how these devices = Moty tiat s
and others like them o
work in the real world
— and if they'll really
heip Internet radio become more popular. Foliow
new developments daily with RAIN: The Radio And
Intemet Newsletter at www.kurthanson.com.

THE LEADING
2B

PORTAL FOR RADIO
D www
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From the raspy buzz of the 60's transistor
to the hum of today's PC, radio has evolved
into a whole new animal. The sound, the source |
and revenue potential have all come of age.
The ntunes.com customized CD store offers
listeners the opportunity to purchase from your
station’s website over 150,000 tities in every
music format. Create new revenue through
CD sales and banner advertising with
seamless implementation and no up-front
investment.

For more information, visit our website at
www . ntunes.com or call us at
800-901-9880 x 233.
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This dog is a real cash cow.

Introducing Run Spot Run; the can’t-miss targeted
ad insertion system for stations on the iM Band:

What if you could match exact demos to ads for your Webcast?
What if you could transform your audio streams into
major revenue streams? Now you can with Run Spot Run. The simple,
inevitable targeted audio ad-insertion system from Sonicbox. Now you can
make serious money by targeting ads within streaming programming.
Run Spot Run is a breeze to implement, and you'll get new P1 listeners
from around the world. Want more? Then mosey by booth #53 at
Webnoize to get an earful of Run Spot Run.

T —_

m For more information on Run Spot Run,
RUN RUN contact Sonicbox at 650.934.0898
www.sonicbox.com
SONIC -

© 2000 Sonicbox, tnc. All rights reserved. Sonicbox, the Sonicbox logo, iM, iM Band,
Run Spot Run, and RSR are trademarks of Sonicbox, Inc. Other trademarks are properties
of their respective hoiders.

WwWwWw.americanradiohistorv.com
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Marriage Made
In Heaven?

Peel back the layers of
last week's Bertelsmany/ |
Napster announcement.,
and there are far more
questions raised than an- |
swers oftered by the par-
ties involved. On the sur-
face the happy couple

would like you to think .
that they are trying to  David Lawreace
change the world by

breaking ranks with the

status quo and allowing Napster to do its thing
with BMG artists.

But is that really possible?

The plan catlls for Bertelsmann to drop its por-
tion of the RIAA Jawsuit against Napster after
Napster successfully develops a pay-for-play
model that compensates BMG antists for the mu-
sic “shared” on Napster. Bertelsmann will give
Napster the money to do this. There will still be
a free area of Napster for promotional cuts and
artists who don’t care if their stff is shared —
sont of the Fred Durst memorial arca.

The obvious questions are whether or not the
other lahels will play along. why David Boies and
Napster's legal tcam aren’t making any noise
about the agreement (it kind of makes their whole
“fair use™ argument suspect), and just how much
rubber Napster users will lcave behind as they
race off to steal elsewhere.

The not-so-obvious questions are: What file
format will traded music use? MP3? If the
RIAA's membership is so adamant that encoded
music will be our future. MP3 is not a good jdea.
Why would a user want to become Bertelsmann’s
warchouses for no compensation? The users who
grab songs in this brave new Napster world will
be grabbing them from other users. The whining
is already stanting from kids who had no prob-
lem acting as a repository up until now but, now
that there's money involved. have a sudden mor-
al imperative against Big Music co-opting their
gigabytes.

A real doozy: What's to stop Napster users
from using the free arca to merrily go about “shar-
ing"” files like they've done all along? If Napster
has some sort of method of determining which
cuts belong in this free area
and which don’t, why
aren't they using it now
10 filter out copyrighted
works?

And. finally, what of the artists. the songwrit-
ers and the producers of these works of art. who
all have compensation due them? $4.95 a month.
cven if Napster keeps 10% of its audience. means
a fairly sinall amount to split between Napster
and all the labels. and who can say what will end
up in the hands of the creators? Do the math.
Once again. it appears thit the artists get left out.

Questions? Comments? david @ netmusic
countdown.com, or post to the “Internet” folder
on the www. rronline.com message board.

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Onfine Tonight, syn-
dicated high-tech/pop culture radio talk shows
from Dame-Gallagher; and is the host of the ‘Net
Music Countdown radio shows from United
Stations: A 25-year radio veteran, Lawrence was a
founder of the American Comedy Network, is the
voice of America Online, and is a leading expert on
| Internet entertainment.

-

INTERNET

NEWS & VIEWS

Predictably, the response to Napster's deal with Berteismann has
riled the site’s spelling-challenged user base. it took just one fairly
complimentary message about the deal on Napster's “Speak Qut”
forum to draw a bunch of negative replies: “Signing with BMG was a
mistake. Napster has just given up in the fight against giant music
corperations, and joined their forces. Thank you Napster for becoming
a bitch to money.” “They are just another large corporations HOE...Ohh
and by the way BMG, please don't send me this months selection
automatically. Yech.” Quch.

Other Napster users voiced their support for the proposed monthly
rate, but have, in the process, confused Napster founder Shawn

WHAT NAPSTER USERS ARE SAYING

Fanning with the artists who own the music: “i myself have gotten
over 1,300 songs and put them on cd...$4.95/month you say? big
deal that is less then i spend on lunch a day...ask yourself this . did i

--"even once think of saying thanks Shawn or maybe i should give shawn

acouple bucks for the entire year of free music we got?” But the next
posting brought the argument right back to where it started: “screw
it.. Napster was just a convenience, | don’t pay for that small of a
convenience. You're completely right, 4.95 isn't that much money,
but it's the principal of the matter.”

Yes, but which principle?

— David Lawrence

CHR/Pop

ARTIST COfTitle

MADONNAMusic/ “Music”

CREED Human Clay/ "Atms”

3 DOORS DOWN The Better Lifel “Kryptonite”

"N SYNC No Strings Attached’ “Promise™

98 DEGREES Reveiation/ “Night™

WALLFLOWERS Breacty “Sleepwalker”
BARENAKED LADIES Maroon/ “Pinch”
MATCHBODX TWENTY Mad Season/ “Gone,” “Bent”
CHRISTINA AGUILERA Christina Aguitera/ “Over”
10 DESTINY’S CHILD Writing's On The Wall/ "Jumpin™
11 PINK Can't Take Me Home/ “Girls™

12 BRITNEY SPEARS Oops!.../ Did It Again/ “Lucky”
BON JOVI Crush/ "Lite”

15 14 FAITH HILL Breathe/ “Love”

18 15 NELLY Country Grammar/“Grammar”

— 16 SOULDECISION No One Does it Better/“Faded”
13 17 RED HOT CHILI PEPPERS Californication/ “Californication”
— 18 JANET Nutty Professor 2 Soundtrack/ “Matter”

— 19 VERTICAL HORIZON Everything You Want/ “God™
17 20 BAHA MEN Who Let The Dogs Out/ “Dogs”

Country

ARTIST COTitle

FAITH HILL Breathel “Love”

DIXIE CHICKS Flyr “Without”

GEORGE STRAIT Go On/“Go™

TRAVIS TRITT Down The Road | Go/ “Intentions™
JOHN M. MONTGOMERY Brand New Me/ “Little”
TOBY KEITH How Do You Like Me Now?/ “Country”
PHIL VASSAR Phil Vassar/ “Paradise”

SARA EVANS Born To Fiy/ “Fiy”

LEANN RIMES Jesus Miniseries: TV Soundtrack/ “Need”
MARTINA MCBRIDE Emotion/ “There”

LONESTAR Lonely Grill/ “Tell"

LEE ANN WOMACK / Hope You Dance/ "Ashes,” “Dance”
AARON TIPPIN People Like Us/ “Kiss™

KEITH URBAN Keith Urbar/ “Everything,” "Grace”

TIM MCGRAW Piace In The Sur/ “Thirty”

VINCE GILL Let's Make Sure We Kiss Goodbye/ “Feels”
STEVE WARINER Faith In Youw "Katie”

PATTY LOVELESS Strong Heart/ “Mood™

CHAQ BROCK Yes/ “Visit”

BRAD PAISLEY Who Needs Pictures/“Danced”

Hot AC

ARTIST CD/Title
BARENAKED LADIES Maroor "Pinch”

WALLFLOWERS Breach/ “Sleepwalker”

CREED Huyman Clay/ “Arms”

3 DOORS DOWN Better Life/ "Kryptonite™

MADONNA Music/ “Music”

STING Brand New Day/“Desert”

0100 No Angel/ “Here™

DAVID GRAY White Ladder/ “Babylon”

VERTICAL HORIZON Everything You Want' “God”

10 CORRS /n Biye/ “Breathless™

11 U2 All That You Can't Leave Behind/ “Beautiful”

12 EVERCLEAR Songs From An American Movie Pt 1/ “Wonderful”
9 13 RED HOT CHILI PEPPERS Catifornication/ “Californication”

7 14 MATCHBOX TWENTY Mad Season/ “Gone,” “Bent”

16 15 SISTER HAZEL Fortress/ “Change”

15 16 FAITHHILL Breathe/ “Way”

17 17 NINA GORDON Tonight And The Rest Of My Life/ “Tonight”

13 18 BON JOVI Crustv/ “Life”

12 19 EVAN AND JARON Evan And Jaron/ “Crazy”

SANTANA Supernaturall “Smooth”
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Urban

KELLY PRICE Mirror Mirror/ “Should've”
MARY 4. BLIGE Mary/ “Child”
R. KELLY R/ “Wish™
WHITNEY MDUSTDN Wmtney The Greatest Hits/ “Fine”

NAC/Smooth Jazz

LW TW ARTIST COTitle

B.B. KING/ERIC CLAPTON Riding With The King/“Rain”
2 NORMAN BROWN Cefebration “Paradise”

3 BONEY JAMES Body Language/ *Night”

4  DAVIO BENOIT Prolessional Dreamer/ “Miles™

S KIM WATERS One Special Moment/ “Secrets”
6
7
8

LW TW ARTIST COrTitie
3 1 TONIBRAXTON The Heat/“Man”
§ 2 JILLSCOTT Who Is Jill Scott?/“Gettin™
2 3 NELLY Country Grammar/“EN."
1 4 SIS00 Unieash The Dragon/ “Incomplete”
7 5 LILBOWWOW Big Momma's House Soundtrack/ “Bounce”
8 6 YOLANDA ADAMS Mountain High Valley Low/ “Heart”
6 7 RUFF ENDZ Love Crimes/“More™
— 8 JARULE Rule 3:36/ “Between™
14 9 UL’ ZANE Young World: The Future/ *Callin™
13 10 NEXT Welcome To Nextacy/ “Queen”
16 11 JAGGED EDGE JE Heartbreak/ “Marned”
12 12 MYSTIKAL Let's Get Ready/ “Shake”
11 13 ERYKAH BADU Mama’s Gurv/ “Lady”
10 14 OONELL JONES Where | Wanna Be/“Luv,” “Wanna™
9 15 CARL THOMAS Emotional/ “Summer”
4 16 JOE My Name Is Joe/ “Lady”
17
18
19
20

-

CHIELL MINUCCI Sweet On You/ “Sunday™
WARREN HILL Life Thru Rose Colored Glasses/ “Take™
BONEY JAMES & RICK BRAUN Shake /t Up/*R.S.V.P..” “Grazin™
9 JOYCE COOLING Keeping Cool/ “Dawn”™
10 WAK WHALUMFor You "Goes”
11 WALTER BEASLEY For Your Pleasure/ “Nice™
12 SPYROGYRA Got The Magic/ “Breezeway”
FOURPLAY Yes Please/ “Robo™
TOM SCOTY Smokin® Section/ “Smokin™
BRIAN TARQUIN Soft Touch/ “Web,” “Darlin”™
5 JEFF 6OLUB Dangerous Curves/“Two”
PETER WHITE Perfect Moment/ “San Diego™
WARREN HILL Love Life/ “Mambo™
RIPPINGTONS Life In The Tropics/*Ocean”
GERALD VEASLEY Love Letters/ “Valdez”

Altemative

TW ARTIST CD/Title

1 GREEN DAY Warning/ “Minority”

2 WALLFLOWERS Breach/ “Sleepwalker”
3 3 DOORS DOWN Better Life/ “Loser”
4

5

6

7

8
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U2 Alf That You Can't Leave Behind/ “Beautiful”
RADIOHEAD Kig A/ “Optimistic™
ORGY Vapor Transmission/ “Fiction™
FUEL Something Like Human/“Hemorrhage™
COLLECTIVE SOUL Blender/ “Why~
9 CREED Human Clay! “Ready’
10 BARENAKED LADIES Maroon/ “Pinch”
11 WHEATUS Wheatus/ “Teenage™
12 LIMP BIZKIT Chocoftate Starfish.../ “Rollin’,” “Generation”
13  INCUBUS Make Yourself/ “Stellar”
14 MOBY Piay/ “Southside”
18 15 APERFECT CIRCLE Mer De Noms/“Libras™
19 16 DISTURBED Sickness/ “Stupify”
16 17 MATCHBOX TWENTY Mad Season/ “Cruich™
13 18 OEFTONES White Pony/ “Change”
— 19 BLINK-182 The Mark, Tom, & Travis Show/ “Overboard”
10 20 PAPAROACH Infest/“Broken,” “Last”

|ma~nm;,‘|a-::-wnu..g

E-charts are based on veekly rankings of CD sales, 1 artists oni

ly from the logfiles o reporting websites. Reportersinciude Amazon.com,

BamesandNoble.com, CONOW.com, ChoiceRadio.com. City Intemet Radio, DiscJockey.com. GoGaGa.com. KIISfmi.com, Launch.com, Lycos Radio, NetRadio.com, NYLiveRagho.com, Phoenix

Radio Net com_Radio Free Virgn, Spinner.com, The Evergreen Network and XTRAIcom Data is weighted based on tratfic reports by web traffic monitor MediaMetrix. Charts are ranked with
2 50/50 methodotogy of sales data and streaming/airpiay data for the shx reporting formats. © 2000 R&R Inc. © 2000 Online Today, Net Music Countdown.
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INTERNET

The Urge To Merge:;
Radio And The Intemet

Continued from Page 1

and will welcome the opportunity
to do s0.”

CDNOW Director/Radio & Ra-
dio Services Ali Castellini sces an
expansion of radio’s offerings. 1
don't think it's going to blow tra-
ditional radio out of the water, but
1 think the *Net can further the dis-
tribution of traditional radio, and
there will be further fragmentation
of the audience.”

Mark Cuban, founder and
former CEO of Broadcast.com
(now Yahoo! Broadcast) sces a
longer timeline. The now-Dallas
Mavericks owner says, “Five
years? No. Ten years? Yes. defi-
nitely. No onc will buy a sterco or

—

“A star will be created by
the medium of an
interactive broadband
show. When that star
emerges, that's when the
potential of broadband
will be realized and
embraced.”
e

a CD player. All music will be
digital, sourced from a lot of dif-
ferent places, and there is a 50-50
chance that there will be 75% or
more penetration of digital media
signals into cars by then.”
BroadcastAMERICA.com VP/
Sales & Marketing Mike McPher-
son fooks at the issuc from an ag-
gregator’s viewpoint: Broadcas-
tAMERICA has over 700 radio
stations and syndicators in its au-
dio “mall.” McPherson says that
radio broadcasters necd to be
more responsive and take advan-
tage of new delivery systems for
radio content. *Not understand-
ing where the industry is going is
shortsighted. The world is com-

ing to compete in broadcasters’
markets.”

Ken Kohl, OM for News/Talk
KFBK and Talk KSTE. Clear Chan-
nel’s market-dominating Sacra-
mento outlets, predicts further
fragmentation of the existing radio
listenership base. "I see terrestri-
al radio and the Internet operating
side-by-side, cach complementing
the other, with radio driving peo-
ple to the web and the web en-
hancing the radio experience by
providing video, music, subchan-
nels, background information,
links 1o topics, guests, shopping,
webcams and God knows what
else.” ’

WGN/Chicago has one of the
most-trafficked websites in the in-
dustry. and Asst. PD and webmas-
ter Randy Eccles sees the impact
already. “Office listening and pe-
ripheral listening [late night and
weekends] are beginning to see
the carliest impact. Well-branded
broadcast streamers have a huge
head start playing on the Internet.”

McPherson remarks, “Conver-
gence means radio and Internet,
TV and Internet and lots of devic-
es that untether you — Sony Play-
station 2 has enough compuling
power to make people concerned
that it could be an outlet for radio
and TV delivery. The overlap con-
tinues, and the lines will continue
to blur.”

And what kind of devices will
the listener in 2010 be carrying
around to take advantage of that
overlap? Castellini says she uses
a radio and CD player right now,
and that’s not likely to change for
her any time soon.

Cuban sees the devices or
sources as being irrelevant to the
listencr. *Bits arc bits. There will
be a variety of programmers.
Some will come from the radio in-
dustry, some won’t.”

The Cost

What about the cost of delivery
of audio on the Internet? Will
somceone find a model that works?
Or will it still be, for the foresee-

NEWS & VIEWS

able future, too expensive to deliv-
er an audience large enough to
matter to advertisers? Kohl says
not to worry: The size of the audi-
ence can be replaced by the qual-
ity of the audicnce. “Don’t forget
the value of a highly targeted au-
dience to a specific advertiser,” he
reminds us. “Think of sclling the
qualitative vs. sclling the cume.”

Castellini notes that it’s a Jap-
ancse business model to cooperate
with competitors to get to the cus-
tomer, and adds, "The Akamai
Technologies and the iBEAMs of
the world will be thc important
back end, but the content people
will drive these partnerships.”

Sabo Media President Walter
Sabo often answers questions
with a different. more reflective
question. The legendary program-
mer and consultant says, “What
about the cost of delivery of audio
on the radio? The cost of entry to
terrestrial radio today is impossi-
ble for any startup or modcrate in-
vestor.”

_—y————

“Don't forget the value
of a highly targeted
audience to a specific
advertiser.”

e ——

Eccles looks to database mar-
keting. “The cost-per-listener may
continue to be radio’s greatest ad-
vantage. but at some point data-
base Internet marketing may make
each listcner’s stream pay for it-
self,” he says, and asks, “Can
cost-per-point and cost-per-stream
become compatible?”

Cuban adds a pessimistic note:
“Webcasting of music as a standa-
lone business will have to die be-
fore it lives. The RIAA will see to
it that the economics of webcast-
ing music destroys the business as
a standalone. Music as part of a

—_————————a——————————————

“Webcasting of music as a standalone business will
have to die before it lives. The RIAA will see to it
that the economics of webcasting music destroys the
business as a standalone.”

—_——-— s ———

bigger digital media play will
work fine — Yahoo, AOL and
others, with profits from other
parts of their businesses. will be
able to subsidize thc RIAA's ex-
tortion.”

Performance rights concerns
play a role in everyone's plans.
Bennett LincofT is Sr. Counsel at
Darby & Darby and a former Di-
rector/Legal Affairs for New Media
at ASCAP, where he developed
and authored the organization’s
webcasting license agreement. His
take on the sccurity issue: “The
industry will not likely be able to
ensure that audio players operate
only with files containing partic-
ular codes. Not all audio is music,
not all music is copyrighted, and
not all copyright owners want to
limit online uses of their works.
Moreover. ‘copyright-friendly’
players may raise free speech con-
cerns, depending on whether and
how they impede individuals from
communicating with onc another.”

Room to Grow

Is what we now know as
broadband really broad enough to
support a successful Internet au-
dio industry? Castellini asks,
*How many people are capable of
going through one pipe now if
you want to deliver a great live
event? Five hundred? A thou-
sand? That pales in comparison
to the half-million that any major-
market station can deliver at any
moment. It may be there some-
day, but no, not now.”

Sabo disagrees, saying that
there’s enough room: “Every me-
dium has created stars uniquely
capable of thriving in that medi-
um. Fred Alien was a huge star on
radio in the *30's but was a fail-
ure on TV. A star will be created
by the medium of an interactive
broadband show. When that star

SHAMELESS SELF-PROMOTION

emerges, that’s when the potential
of broadband will be realized and
embraced.

“The stupidity of the financial
markets is that they have pulled
away from content sites and in-
vested in hardware. If they bet
wrong on hardware, there is some
liquidation recapture of the mon-
ies spent. But it will be chump
change compared with the for-
tunes that will be realized by the
content sites that crcate stars,
that create the best shows and
draw pcople to them. Content is
the correct place to put financial

. bets. People don't watch the

VCR. They watch the tape in the
VCR.”

Clear Channel/Washington.
DC AM Manager Jim Weiskopf
says that the technology we have
now is good enough. “You can
have good audio on a 28.8 mo-
dem, and you don’t need broad-
band. 48k is overkill, and a 28.8
modem will keep most people
happy.”

Eccles agrees that we may al-
ready be there. “Broadband may
be broad enough,” he says, but
adds, "As we've already seen, de-
sign and content will always meet
and crave additional capacity.™

What About Napster?

All the experts I talked to
weighed in on the Napster ques-
tion except for CDNOW'’s Castell-
ini, whose company is owned by
Bertelsmann, which recently allied
with Napster. The final “kecp it or
kill it” tally ran in favor of killing
the file-sharing service, with a
clear thread of “unless it can make
the artists whole™ in the answers.

The specd with which the Inter-
net audio industry is changing can
only give us all new questions to
ask over the next decade of Inter-
net-audio convergence.

Never-ending rolls of plastic banners featuring your logo, brand, URL. Call today and discover the power of repetition!
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We Do Web Contests.
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Z100-New York, Q102-Philadelphia, ESPN Radio-Chicago
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Get ‘em there...Keep ‘em there...Cash In.

Energize Your Web Strategy.
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* Create Traffic Explosions
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lnternet

Intemnet Music Research:
Unlimited Opportunities

O Flexibility and affordability are key benefits

By Kevin McCabe,

R&R Dlrector/Charts & Formats

n the fast-paced and very successful world of online investing, Charles Schwab was a guy

with an Internet vision. The famed San Francisco stock wizard was an early and leading force
— in the field of e-investing. Schwab has often been quoted in newspapers and magazines as
saying that his original instinct to invest $30 million to create an online entity for his company was
one of the smartest moves he has made in his illustrious career in the financial industry.

Having an online vision paid off
for Schwab. The financial sector is a

mode! for Internet success — so

much so that the stock market boom
of 1997-1999 has largely been attrib-
uted to the ease of investing online
for millions of people on a global
level. The point is that the Internet
works and is here to stay.

Radio stations and record compa-
nies are looking to the Internet to help
shape their futures. Research con-
ducted online presents major opportu-
nities for radio and labels, and as part
of this Internet/tech special issue we
turn our attention to three innovative
companies leading the charge.
RateTheMusic.com’s Mark Todd,
RadioResearch.com’s Jonathan
Little and PickTheHits.com founder
Alan Burns explain how their compa-
nies are structured and define the op-
portunities that await radio stations
that get on board with this powerful
new way 10 research an audience.

RateTheMusic.com

Premiere Radio Networks and
Mediabase Research recently an-
nounced their acquisition of Rate
TheMusic.com,
which was found-
ed in 1998 by pro-
gramming veter-
ans Bill Richards,
Mark Bolke and Mark Todd.
RateTheMusic.com entered the mar-
ketplace with a sound strategy for
both national and local music re-
search estimates for seven formats.

R&R: Describe your company’s
methodology for testing music on the
Internes.

MT: RateTheMusic.com has de-

Mark Todd Jonathan Little

veloped a tiered method of screening
participants — much like a radio sta-
tion would screen for traditional re-
search — in both our local-station
and national systems. There are actu-
ally four screeners that a prospective
participant must go through to sign
up as a member of RateTheMusic.
com.

First, on the local level they are
screened for their station partisan-
ship, and nationally by format prefer-
ence using broad format descriptors.

Second, the prospective panel
member is screened for their favorite
type of music within the format, such
as the different rock, pop and rhythm
sounds that make
up CHR or the
metal to alterna-
™ tive sounds that

make up Rock.

Third, we determine a partici-
pant’s listening habits and their pas-
sion level for their secondary formats
of preference.

Finally, the participant is screened
again for format preference with
much narrower format descriptors as
a double-check and for use in repon
filtering.

We have developed a very lhor-

A el Y e R e S TV S I O P

“We have systems and software in place that not
only identify attempted abuse of our system, but
disregard any suspect data and track its source.”

—

=1 ough yet flexible
L | screener that can
|| provide a multi-
| tude of custom re-
ports based on
specific needs.
R&R: What are
the advantages
and disadvani-
ages of testing mu-
sic on the Internet
compared to tradi-
tional forms of

Alan Burns

music research?

MT: This is not callout research;
this is Internet research, and they are
different animals, using different tech-
nologies. Internet music research is
another tool in the war for ratings and
determining what is or isn’t a hit. The
participant receives an e-mail inviting
them to take part in a survey that they
can do at their leisure. It is not dictated
by the timing of a phone call. A
mother trying to clean up after dinner
and get the kids ready for bed, who
previously could not participate in
music research, can participate in an
Internet survey. People who could not,
or would not, participate in a phone
call can do it on the Intemet.

An example would be: May 8,
2000 Creed’s “Higher” hits No. 4 on
the RateTheMusic.com po‘p chart;
July 7, 2000 “Higher” hits No. 4 on
the R&R CHR/Pop chart. We have
dozens of examples in multiple for-
mats that demonstrate the predictive
capabilities of this kind of research.

Sample size and the low cost of
achieving results are other clear ad-
vantages. Users of our system can
send 1,000 invitations at Spm and
find 200 to 250 completed surveys in
the moming.

R&R: How about quality control
and security issues? What measurés
do you have in place to ensure that the
sample is accurate and not controlled
by a few repeat individuals who par-
ticipate inider diffeven identities?

MT: We have instituted a lot of
different levels of security in the sys-
tem. First, the sheer number of par-
ticipants is a remendous advantage.
The Internet ‘allows us sample sizes
five to 10 times greater than tradi-
tional forms of music research. Sec-

ond, each raler musi receive an invi- -

WwWwWWwW.americanradiohistorv.com

“This is not callout research; this is Intemet
research, and they are different animals, using
different technologies.”

—

tation to participate any given week.
This is not request-line-type Internet
research, where one person can vote
as many times as they like, whenever
they like, to win a prize. Only a por-
tion of the database is used each
week. This is to keep participants
from burning out, as well as to pre-
vent “professional test-takers” from
skewing the results.

Obviously, without sharing too
many secrets, technology has its ad-
vantages, and we have systems and
software in place that not only iden-
tify attempted abuse of our system,
but disregard any suspect data and

track its source. Twelve-year-olds are |

breaking into

time, accessibility and predictive ca-
pabilities. The people participating
with us are the passionate music lov-
ers and trendsetters. According to
Arbitron, 20% of a station’s cume
delivers 80% of its Average Quarter
Hours. Percentages of music pur-
chases in comparison to the popula-
tion are probably similar.

RadioResearch.com

R&R: Describe your company's
methodology for testing music on the
Internet.

JL: The focus of RadioResearch.
Com is providing local radio stations
with an online tool that allows them

to communi-

the Pentagon RadIOResearCh C()m cate more ef-

and banks; if

they want to get in, they will. How-
ever, the large sample size makes the
impact of any fraudulent data minute.

R&R: What is the greatest benefit
to radio stations and record labels?

MT: For radio stations, this is an
extremely cost-effective way to
gather information about the music
based on three or four times the
sample size of traditional callout with
incredible tumaround time.

RateTheMusic.com can also be
used for perceptual information. If
you have questions about marketing,
moming shows or music, you can get
answers quickly. RateTheMusic.com
is also a terrific e-mail database man-
agement system. Wednesday night,
right before you leave the radio sta-
tion, you can send a message 1o
10,000 station Pls reminding them
that you are giving away $1,000 to-
morrow morning at 7:20am, and it
costs you nothing.

For the record labels, RateThe-
Music.com provides a variety of ser-
vices to not only identify an indi-
vidual song’s potential before release,
but also to identify which track out of
three has the greatest potential at
which format and with which specific
audiences. Does the song have cross-
over potential or not? It costs hun-
dreds of thousands of dollars to roll
out a release. For a very small invest-
ment, labels are armed with data that
used to be cost-prohibitive. Finally,
once a song does receive national air-
play, our chart research picks up on
its potential very early-on.

R&R: Whar is the biggest di ﬂ'er-
ence benween Internet research and
traditional callowt? >

MT: it’s more cost-effective; it has

larger sample sizes; and it’s open 24
hours a day, seven days week, 365
days of the year. Also its tumanound

fectively with
regard to music. programming and
promotion. Music testing is just one
function of our system. It involves the
use of an e-mail invitation to a select
database of a station’s cume. Partici-
pants click on song titles to hear song
hooks. Weekly, the survey partici-
pants provide familiarity, popularity
and fatigue responses on up to 30
songs.

Following the submission of song re-
sponses, participants are asked a per-
ceptual question, which can be any-
thing the programming or marketing
departments of the stations want to
know about music, programming, con-

_testing, lifestyle, buying behaviors, etc.

It’s important to point out that most
programmers who become Radio
Research.Com subscribers do so ini-
tially for the fast, cost-effective genera-
tion of music data from their most
loyal listeners. They quickly discover
that the verbatim comments generated
by the perceptual questions are ex-
tremely valuable and in many cases
more actionable than the music re-
search. “The power of the perceptual™
is what has motivated us to develop
even more sophisticated perceptual re-
search. including online focus groups,
which will be introduced in 2001.

R&R: What are the advantages
and disadvantages of testing music
on the Internet compared to tradi-
tional forms of music research?

JL: A major advantage of Internet
testing is that you can receive almost
instant feedback from a maximum
number of listeners for a minimum
investment. It costs no more to test
your music with 5,000 listcners than
it does to test it with 50 listeners. A
clear advantage for a budget-conscious

Continued on Page 34
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History would be a lot shorter if our forefathers could
have skipped the middle acts and gotten straight to
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Intemet Music Research

Continued from Page 32

program director is that weekly
Inicmet research costs about 80% less
than traditional weekly callout or two
AMTs annually.

Internet research for radio is fast,
inexpensive and effective. Also,
Imemet research atlows a PD to get
feedback from a huge number of
people who are usually hard 10 reach:
Pls. Some stations in our industry
spend six figures a year just to ry to
get feedback from 35 Pls a week on
the phonc. On the web we can get 35
hundred a week or mose.

R&R: What measures do you have
in place 10 ensure that the sample is
accurate and not controlled by a few
repeat individuals who participate
under different identities?

"JL: RadioResearch.Com provides
complete quality controf over the test-
ing process. We have a full-time staff
responsible for conducting surveys,
providing client service and writing
new enhancements. In contrast 10
some recem competitors who provide
stations with a do-it-yourself 100l, we
do the entire survey function on be-
half of our subscribers. They e-mail
us the song list and perceptual ques-
tion; we do all the rest. With a secure
username and password, the client
station’s programmer can view the
survey data in real time.

A survey respondent is able 10 par-
ticipate only if they°re a preregistered
member of a station's Listener Advi-
sory Board. It takes a unique e-mail
address to panicipate. The program
director has the ability to view the
entire database at any time and can

Huge sample sizes diminish the
impact of individuals attempting to
participate under different identities.
The average database of our cliem
statjons is nearly 3,000. If the survey
is sent 10 the entire database, 40% 0
50% will respond. so you're looking
at data from 1,200 to 1,500 people.

Our random survey feature allows
us 10 send music tests and perceptual
Questions 10 randomly selected seg-
ments of the database. That prevents
any participants from becoming

dents complete a survey within 48
hours of receiving it.

It’s flexible. A program director
can ask about anything they can think
of. Have a question 1oday? Have the
answer 10 it by tomorrow. It really
opens up a lot of new possibilities
when you can find out anything at
any time.

It’s effective. Our clients are leam-
ing things about their audiences that
they could never have known any
other way, which gives them a com-
petitive advantage.

It’s inexpensive. Most traditional
callout runs $40,000 to $60,000 a
year for far fewer than 52 surveys a
year. internet-based research can be
conducted for a fraction of that cost.

Our experience shows that
Internet-based research for record la-
bels on new releases or potential re-
leases has yet to be perfected. We've
scen strong early scores on new songs
tesied along with well-established
songs. Some went on 10 become hits;
some didn't. Most music-survey re-
spondents refuse to score a song
they*re not familiar with, so you're

often looking at responses from a mi-

nority of a station’s database when
ywmmngnewmuslcwnﬂunllm

respondents are likely 10 be hearing
a song for the first time. Back in the
mid-"70s, when music research was
in its infancy, a Texas rescarcher, Dr.
Tom Turrichi, concluded that the av-
erage person had to hear a song ap-
proximately 11 times before they de-

cided if they liked it or not. Online.

focus groups, which we're introduc-
ing in carly 2001. may provide us
some new insights on how 10 pick the
hits with a high level of confidence.

- R&R: What is the biggest differ-
ence berween Internet research and
traditional callout?

JL: Other than the speed, flex-
ibity. lower cost, immense sample
size and promotional value in asking,
for opinions from loyal listeners,
there are a couple other differences
between Intemnet research and wradi-
tional callowt.

In faimess to companics conduct-
ing traditional music research, we
must acknowledge that most [nternet

the cost benefit is greatest. We be-
lieve there are four or more benefits.
Web research is fast. Most respon.

Internet

®eeseccsseser et renese

possible to find a random sample that
represents the station's audience.
Many stations have moved 10 a two-
week rolling average of 100 respon-
dents. With caller ID, more and more
folks choose 10 not be bothered at
home in the evening.

With Internet-based research, the
listener can select a convenient time

within their routine to give 1S min- .

utes of feedback on music and opin-
ions on programming. They choose 1o
participate. They have a voice in the
music and programming heard on
their favorite station, and the radio
station is looking al data from thou-
sands, not dozens, of respondents.
Pick TheHits.com

R&R: Describe your company’s
methodology for testing music on the
Internes.

AB: First of all, PickTheHits was
created as a way for labels and artists
10 expose new music and gather feed-
back on it. It’s both a marketing and
a research tool for them. However,
PickTheHits has three major benefits
to radio stations.

Firsy, it helps labels bring stations
records that are right for those stations.
If a label rep brings you a song and
says, “This tested in the top 10% with
target consumers of your format on
PickTheHits.” you
know the record
has already been
confirmed by con-
sumers before you
take a chance on it.
And, by the way, if
a station wants to
call us, we'll verify
whether the label's repiesentation of
the results is accurate.

Second are the promotional ben-
efitsto stations. How would you like
to be able 10 offer your listeners
$1,000,000 just for listening 1o cool
new music? PickTheHits is available
for radio stations 10 frame inside the
station’s site. That way no onc ever
leaves the station’s site. Then the sta-
tion runs liners like, “What do you
think of the new song by so-angd-so?
You could win SIM.M for listen-
ing 10 new music. Just 80 19 www.
xxxx.com and click on 'Pick The
Hits!"™ With that, the station is work-
ing on its new music image, offering
its audi a million dollars, and

weekly respondents and also rede h on music is not done in a
the possibility of survey contamina-  scientific-fashion. Internet his,
tion. in reality, a feedback system that
R&R: What is the greatest benefit  seems 10 produce results similar to

to radio stations and record labels?  those of scientific iraditional callout.

" JL: Therc are multiple benefits 10 But our client stations who are using
radio stations. If budget is paramount,  callout keep telling us that iraditional

callout is harder and harder 10 accom-
plish. Some markets have been so
overtelemarketed that it’s searly im-

S e e

“Intemet users come to PickTheHits to hear new
music and have their opliors about music be
heard. They can also win cash.” ’

*

driving more traffic 10 its website.

Third, stations can test their own
music. Coming soon, we'll be intro-
ducing a way that stations can test
their own playlists confidentially
through PickTheHits.

The benefit of PickTheHits to la-
bels is this: They can expose new
music and generale consumer feed-
back on it at the same time. Right
now the exposure level is about equal
to the AQH of three large-market
CHRs, and it's growing fast. With the

" feedback we provide, labels can re-

fine their marketing and targeting,
use resources more efficiently, and —
when consumers confirm a song —
show radio positive acceptance by lis-
teners before the station has 10 take
a chance on the song.

Internet users come 10 PickTheHits
to hear new music and have their

wWWW . americanradiohistorv.com
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“The focus of RadioResearch.Com is providing local
radio stations with an online tool that atlows them
to communicate more effectively with regard to
music, programming and promotion.”

'

e e

opinions about music be heard. They
can also win cash. We've been giving
away $5,000 a month, and we're
about 10 up that to a $1,000,000
weekly lottery. Users give us demo-
graphic and music-preference infor-
mation, stations they listen 10 and
some information about their music-
purchasing habits. They then listen 1o
and evaluate songs that they choose
from categories like Top 40, Alterna-
tive, Hip Hop, Adult, etc. We then
provide the cliemt label or artist with
aggregated information like, “Here's
how your song did with 18-34-year-
old Top 40 fans who are heavy record
buyers.”
This is important: PlckTheHns
information is

census than a sur-
vey. In small-
sample surveys
you talk 10 a few
dozen or a few
hundred people
and iry 10 project
from them what the rest of the popu-
lation thinks. In a census you inter
view everyone. A census is the final
word, the information a small-sample
study is irying to estimate.
Instead of talking to a few people,
PickTheHits gathers information
from thousands and thousands, and
ultimately it has the same effect as
talking to everyvone. The resulis are
very, very accurate. So far, it's been
100% dead-on.
. R&R: What are the advantages
and disadvantages of testing music
on the Internet compared 1o tradi-
tional forins of music research?
AB: For one thing, cooperation
rates have been plummeting for tele-
phone-based research, so 1elephone-
based surveys are not as accurxie as
they used to be. Also, with Internet

studies, the respondents can listen 10 _

songs and give responses at their con-
venience, so cooperation and re-
sponse are better.

much more like a_

Also, with a service like PickThe
Hits, we can gather information fron
massive numbers of people — man;
more people than you could eve
reach in a phone or auditorium study

R&R: What measures do you hav
in place 1o ensure that the sample 1
accurate and not controlled by a fev
repeat individuals wha participate
under different idensities?

AB: First of all, there is absolutely
no incentive for respondents to chea
or misrepresent themselves. We wan
people 1o listen (o and rate songs a
ofien as they want. If someone listens
10 and voles on a song a dozen times,
they have a dozen chances 10 win
some money, but only one of those
votes — the latest one — is counted.
And we have some pretty sophisti-
cated security software that can iden-
tify people or organizations that
might iry 10 “jam” the votes.

R&R: What is the greatest benefit to
radio stations and record labels?

AB: As | said, PickTheHits gives
radio stations a great way o work on
their current music image and offer
their listeners $1,000,000 just for lis-
tening 10 music. And it is about 1o
reveal a new program that will allow
the station to conduct its own playlist
rescarch.

For labels, PickTheHits helps re-
fine their targeting. marketing and
prioritics and helps them do a better
job of taking hits 10 radio. Both radio
and the music industry benefit when
labels have better information about
the appeal of their product.

R&R: What is the biggest differ-
ence between Internet research and
additional callout?

AB: For PickTheHits vs. tradi-
tional rescarch, the advantages are
speed and size. We're more accurate
than callout due to the massive num-
bers of people who participate, and,
second, things happen faster on the
Internet. We can see positives or
negatives much faster than with tra-
ditional research.

TR e = s R TR
“In contrast to some recent competitors who
provide stations with a do-it-yourself tool, we do
the entire survey function on behalf of our

subscribers.”
e P T
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Oldies *SUN/Tampa
Goes Alternative

After stunting with the theme to
2001 : A Space Odvssey. Cox Radio
flipped Oldies WSUN/Tampa, on
Nov. 3 to “97X, Tampa's New
Rock Alternative.” WHPT &
WSUN OM Chuck Beck oversaw
the sign-on with the assistance of
consultants from Jacobs Media.

The WSUN call letters are
scheduled to be changed. but new
call letters had not been chosen at
press time. Tampa is the second
Florida market in one week to gain
an Alternative station: Infinity
flipped WOCL/Orlando on Hallow-
cen (R&R 11/3).

“Tampa Bay nceded an Altema-
tive radio station where you could
find Limp Bizkit, 3 Doors Down,
Stone Temple Pilots and Beck with-
out having to wade through classic
rock.” Beck told R&R. “We are
providing that radio station.”

Moming man Scott Robbins ex-
ited with the flip, but the rest of the

airstaff is being reassigned within |

the Cox/Tampa cluster. Currently
running jockless, the station is
searching for a PD and airstaff.

Continued from Page 3 |

presently commercial-free and is in
the process of hiring a PD. Dave
Donahue, currently GM at sister
WXTU, adds. GM duties for
WWDB. Donohue succeeds Den-
nis Begley, who exiied on Monday,
along with the entire airstaff. Con-
sultant Randy Kabrich is oversee-
ing the station’s launch.

Company CEO/founder George
Beasley commented, “Philadelphia
is the largest of the seven markets in
which we operate, and, with over
$283 million in advertising revenue
annually, we are committed to deliv-
ering a great sound to listeners and
an attractive demographic to our ad-
vertisers. The Point will help us im-
prove our platform in Philadelphia
with-a compctitive format that ap-
peals to both underserved listeners
and to an advertising base eager to
reach the post-baby boom genera-
tion. Beasley is always striving to
improve its performance. and the
Paint will help us achieve that goal”

Beasley COO Bruce Beasley
added. “Beasley has invested sig-
nificant resources into researching
and determining the best format to
meet the desires of Philadelphia
audiences. Our goal is to deliver a
previously unavailable mix of
sounds from the 1980s, a decade of
purc excess and energy that sct the
tone for the new millennium. The
Point not only satisfies the market.
but is a format that has proven it-
self with great ratings in other mar-
kets around the country. It will al-
low Beasley to raise the perfor-
mance of its Philadelphia cluster
another notch.”

In the summer 2000 Arbitron rat-
ings for Portland, Infinity took
KVMX to No. | in one book with
a similar *80s format. But, in the
City of Brotherly Love, that feat
will be difficult to accomplish.

Newsbreakers

kel and Creed's Mark Tremonti.

Creed Climbs ‘Higher’ And Reaches
_ 1 Millan Sales

Before a recent performance in Columbia, MD, Creed received plaques |
from the RIAA to commemorate combined sales of more than 10 mil-
lion copies of their albums Human Clay and My Own Prison. Pictured
(I-r) are Creed's Scott Phillips and Scott Stapp, the RIAA's John Hen-

KRXQ (98Rock)/Sac-
ramento Asst. PD Pat
, Martin has been promoted
|

|
|

10 PD of the Rock station.
| Martin, who retains his |
| midday airshift, has been at |}
I the station for 13 years, the |
last five as Asst. PD. '
|  Station Manager Curtiss
i Johnson, who has been do-
l ing double duty as PD,
noted, “Since | first arrived
here in 1995, Pat has been
| an invaluable resource for me. His

long-term market experience, in-

dustry knowledge and passjon for
making great radio have been an
integral part of the success of the
| station. In the past year, as my role
| has expanded within Entercom, Pat
| has become much more involved in
the day-to-day operational issues of
‘ guiding 98Rock. As I've relied on
Pat more and more, 1 felt it only

|
Lones e =S

Clcar Channel’s WLCE (Alice
104.5) offers many of the same
tities as WWDB with its “Rockin’
Hits of the *80s, *90s and "70s” pre-
sentation. AC WBEB and Classic
Hits WMGK will also see shared
listening with WWDB.

When asked about WLCE’s im-
age in the market as a place to hear
'80s music, Kabrich told R&R,
“Alice plays music from the *80s,
*90s. *70s and today. We're playing
one decade of music, and they play
music from four decades. It’s as
simple as that.” During the hour of
WWDB’s sign-on, WLCE featured
a wide varicty of titles feom such
artists as Fine Young Cannibals,
Chumbawamba, Free, Journey and
3 Doors Down.

Kabrich added that the switch to
an '80s format was the best move
for a Talk station that had fallen on
hard times after 25 years in the for-
mat. “It would have taken five years
10 build itself as a Talk station —
it was a shell of its former self. Like
a dog that's been hit by a car, we
put it out of its misery. It was a
mercy killing. We explored several
formats, but this one looked as if it
would have the biggest impact and

w

Mln

Martin Climbs To PD At KRXQ/Sacto

natural he should assume
the title of Program Direc- |
tor as well.”

“I'm obviously thrilled
with the appointment,”
Martin told R&R. “A
great deal of my life has
gone into this radio station,
so to have it pay off and be |
recognized is extremely
gratifying. A very special
thanks to Curtiss Johnson
for making this happen. It
makes sense for me to officially
take the reins of 98Rock on a day-
to-day basis as Curtiss takes more
of a global role in his programming
and management viewpoints, over-
seeing both KRXQ and KSEG. I'd
also like to thank VP John Geary
for his belief in me and his vote of
confidence. We’ve just come off
our best book in eight years, so life I
is pretty good right now.” |

fill the biggest hole in the market.
This was unfilled territory.”

In related news, WXTU GSM
Natalie Conner has become Direc-
tor/Sales for both 'XTU and
WWDB. Neil Latamore will serve |
as The Point’s interim PD.

The end of WWDB-FM's tenure
as a Talk station comes just as “FM
Talk™ has matured into a powerful |
format, delivering rich financial re-
wards for such companies as Infin- |
ity. While WWDB did not offer |
male-oriented, in-your-face pro- |
gramming, the station was one of
the first Talkers on the FM dial. |
Donahue told R&R that the depar- |
ture of Rush Limbaugh and Dr.
Laura Schlessinger to crosstown
WPHT-AM helped seal the fate of |
WWDB.

When asked about “Hot Talk”
with such hosts as Tom Leykis and
Rick Emerson, Donahue said, *]
think that's another opportunity in |
this market, but we feel that at this
point we have identified a more sig-
nificant opportunity for WWDB."”

R&R Radio Editor Adam Jacobson
and News/Talk Editor Al Peterson
contributed 10 this story.

WwWwWw.americanradiohistorv.com

another 20 years.”

Shockley Named OM For WODL & WZZK/Birmingham

ODL/Birmingham PD Rick Shockley has been elevated to OM for

the Cox Oldies station and Country sister WZZK. He replaces Jim
Tice, who spent 14 years as PD of WZZK. Tice exits Nov. 17, as Cox has
chosen to not pick up the option on his contract. .

“I'm thrilled to be a part of Cox Radio,” Shockley told R&R. “This com-
pany stands head and shoulders above the rest..I'm excited to have the
opportunity to move into a position of leadership and foltow in the big foot-
steps of Jim Tice, who did a tremendous job at-the stations. | hope to live up
to his legacy, add some freshness to the stations and carry the torch for

Shockley's resume includes a five-year stint as PD at Oldies WODS/
Boston. He joined Cox's Birmingham operation in February following a 19-
month tenure as PD at Oldies KOOL/Phoenix.

- KISN Off Hot AC With Flip To °80s

Long-standing Hot AC KISN/Salt Lake City relinquished that format
Nov. 3 in favor of a more *80s-intensive approach. The station’s new slo-
gan is “Kissin® 97 — The Best Songs of the '80s and More.” Represen-
tative artists on the new station include Bryan Adams. The Cars, Phil

Collins, Journey and Supertramp.

PD Sam Elliott, the station’s heritage Fisher, Todd & Erin moming show
(which will celcbrate its 15th anniversary in February) and the KISN calls
remain in place. Middayer Brian Fox moves to 1-6pm, as former after-

noon driver Elliott comes off the air.

“The core of the station falls right in the middle of the "80s.” Elliott
told R&R. “It definitely has a rock feel to it. We're playing late-’70s songs
that fit that feel, as well as some "90s songs.” KISN isn’t including songs

from after 1994.

Given the number of Salt Lake City stations playing contemporary mu-
sic, Elliott said, “It was a struggle to get a music position. I expect we'll
lose 30% of our cume, but we hope to make up for that with men com-
ing in. It will probably be a 60% female/40% male-appeal station.”

Regarding timing, Elliott added, “Our research was screaming that this

is the hole, and we nceded to do it beforc someone else did. 1 know
[Citadel’s new Exec. VP/Programming] Ken Benson is a huge '80s fan,
and Citadel has Hot AC KBEE here. We had less than four days to put

this on the air.”

Among persons 12+ this summer, Alternative KXRK (6.4) was the mar-
ket lcader. KISN ranked 17th (3.0) in a field of 32 signals.

Dillon

Continued from Page 3

also played a part in his decision.
*“Things are bad when flight atten-
dants know your name when they
see you, but your son asks who you
are. You know that’s the time to get
off airplanes.”

On the other hand, he said, he'll
miss being a Journal owner/em-

I ployee. “It’s been a fabulous run.

We made light-year progress in
some situations and slower prog-
ress in others. It’s been a wonder-
ful experience. and I'm glad I had
the chance to work for a non-pub-
lic company for a while and see
how things are done on the other
side of the industry.”

As far as what awaits him, Dillon
told R&R, *1 listened for a bit dur-
ing the NAB Radio Show in San
Francisco. I’'m very comfortable

with KIOI's Hot AC direction. I've
never met KIOI moming man Don
Bleu, but I'm sure it will be great
working with a moming man like
that. Since Dr. Don Rose is gone,
Bleu is the heir apparent to mom-
ing entertainment radio in San
Francisco. Finding a good moming
show that knows the market is, per-
haps, the hardest thing to do with |
a Hot AC.

*“We need to make it a little more
usage-oriented and polish the sta-
tion. There’s really nothing else to
say going in, other than we intend
to win.”

Dillon — who begins his new
duties Dec. 1 — was previously
VP/Programming for Capstar and
Regional VP/Programming for
SFX. He has also programmed
KODA/Houston, WJQY/Miami,
WHTX/Pittsburgh, WAIV/Jackson-
ville, WEZS/Richmond and WQQQ/
Allentown.

Benson

Continued from Page 3

A 16-year industry veteran,
Benson has also served as VP/Mu-
si¢ Programming for MTV and PD
of KKRZ/Portland. His early radio
industry experience included vari-
ous programming and on-air posi-
tions at middle-market stations
throughout the eastern U.S.

“Ken’s appointment supports
Citadel’s strategy of bringing ma-
jor-market programming and sales
techniques to midsized markets
throughout the U.S.,” said Presi-
dent/COO Bob Proffitt. “With
Ken’s innovation and expertise, we
will continue to create an exciting
radio product that steals share from
competing local media such as
newspapers and television.” I
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Delivering Real Success to Affiliates

For more information please contact Rich Bonn @ 212-445-3935 ¢ PremiereRadio.com
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Source: Spring 2000, Arbitron, MSA M-F, AQH rank Actual Show Times
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National Radio

¢ SYNDICATED SOLUTIONS presents
The Herbal Pharmacist Show, airing
Saturdays from 7-9am ET and repeat-
ing Sundays from 9-11am ET, beginning
Dec. 2. For more information, contact
Matthew Sullivan at 203-921-1548.

* BURBANK CREATIONS now car-
ries the weekend comedy show Gary
Burbank’s Weekly Rear View. For more
information, contact Rick Consolo at
800-327-5748.

* TALK RADIO NETWORK debuts the
automotive talk shows Motor Trend
Radio Magazine, airing on Saturdays,
and Motor Trend Weekend, on Sun-
days, both from 8-10am ET and PT. For
more information, contact Mary
McGeachy at 949-363-8120.

* WESTWOOD ONE presents Ala-
bama & Friends: A Salute to 20 Years
of Hits, airing Nov. 23-26 as part of
WW1's Country Six Pack series.
Also, WW1 airs the live simuicast of
Faith Hill's network TV special Faith/on
Thursday, Nov. 23 from 8-3pm ET. For
more information, contact Todd
Goodman at 212-641-2177.

*TALK AMERICA RADIO NET-
WORK now carries Inside/Out With

CONDOLENCES

+ WOR-AM/New York broadcaster,
columnist Jack O’Brian, 86, Nov.
5.

PROS ON

THE LOOSE

WMXQ/Jacksonville moming
hosts Monk & Kelly; 904-264-
7852; monkandkelly @ aol.com.

Michael Levine, airing 9-10pm ET Sun-
days. For more information, contact
Rebecca Gallegos at 323-692-9999,
ext. 13.

*ZONI MEDIA makes available the
news feature “There You Have it,” hosted
by David Jones. For more information,
contact David Jones at 480-488-1000,

ext.24.
Records

* DAWN ROBERTS is named VP/Mar-
keting for Virgin Entertainment Group.
She was previousty VP/Brand Alliances
at Digital Brandcast Corp.

* STEVE DOWNES is now Sr. Dir. for
Syndicated Solutions. He was most re-
cently Exec. VP/GM of WODX-AM/
Marco Island, FL.

* SHARLOTTE BLAKE is appointed
Head/Marketing for Giant Records. She

Congrafalations

0

4nd

was previously an executive at Alchemy
Marketing.

*MATTHIEU
LAURIOT-
PREVOST ispro- |
moted to SVP/Int1 |
| Al for the Island Det

rises from VP/
Int1.

Lauriot-Prevost

Industry

* SHIRA BERK is named VP/Media
Relations for Clickradio. She was most
recently Dir./Publicity tor Rolling Stone.

Products & Services

* JASONCOOPERCREATIVE.COM
launches a custom imaging service |
through its website. For more information, |
contact Jason Cooper at 601-938-4545.

A triumphant first impression with

"Shape of My Heart”

Simultaneous release t01,240 stations

From you{_friends at DG Music.

Secure, Simultaneous, Nationwide Distribution

800.207.7822

P4
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wsbreakers

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

EVE 6 On The Root Again
LIFEHOUSE Hanging By A Moment
STRAIT UP I/LAJON OF SEVENDUST Angel's Son

Alternative

EMINEM Stan

FASTBALL This Is Not My Life
MOBY /GWEN STEFANI Southside
NICKELBACK Breathe

CHR

BBMAX Still On Your Side

FISHER | Will Love You

TIONNE “T-BOZ™ WATKINS My Getaway
Mainstream AC |
KARISSA NOEL Corrupt

SRA-71 Right Now

Lite AC

BARENAXED LADIES Pinch Me
NATALIE COLE Angei On My Shoulder
BRIAN MCKMIGHT Win |

NAC
BRENDA RUSSELL You Can't Hide Your Heart

JAGGED EDGE Promise

JAY-Z 1 just Wanna Love U (Give It...)
MACK 10 7-BOZ Tight To Det
OUTKAST Ms. Jackson

: |
|
JONES BROADCAST PROGRAMMING |
_ Ken Moultrie * (800) 426-9082

Alteraative |
Teresa Cook
CRAZY TOWN Buttertly
EVERCLEAR When It All Goes Wrong Again
Hot AC

Steve Young/Josh Hosler
"N SYNC This | Promise You

Steve Young/Josh Hosler
BRITNEY SPEARS Stronger |

I Rock Classics

| Soft Hits

| Bright AC

Rhythmic CHR

Steve Young/Josh Hosler
LIMP BIZKIT Roltin®

SPICE GIRLS Holler

Soft AC

Mike Bettelii

NATALIE COLE Angel On My Shoulder
Mainstream AC

Mike Bettelll

98 DEGREES My Everything
Delilah

Mike Bettelll
NATALIE COLE Angel On My Shoulder

JONES RADIO NETWORK
Jon Holiday » (303) 784-8700
Adult Hit Radio

& McKay
NINE DAYS It 1 Am
MYA Case Of The Ex (Whatcha...)

Rich Bryan
808 WEIR & RATOOG Odessa

Rick Brady

No Adds

RADIO ONE NETWORKS

Tony Mauro » (970) 848-3339
Cholce AC

Yvonne Day

SISTER HAZEL Champagne High

New Rock

Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook « (661) 294-9000

Bob Biackburn

Aduit Rock & Roll

Jeff Gonzer

TOM PETTY Surrender

Soft AC

Andy Fuller
No Adds

Jim Hays
BACKSTREET BOYS Shape Of My Heart
SHAWN MULLINS Everywhere | Go

| ’80s Oldies: KHPT/Houston nhames

Clint Wright Dir./Promotion.

AC: KURB/Little Rock APD Aaron
Anthony exits.

CHR: KHKS/Dallas midday host
Dave Morales adds MD duties ...
KPTY/Phoenix adds Guy Marino
as APD/MD and afternoon host ...
KSLY/San Luis Obispo, CA after-
noon host Jackhammer exits ...
KSLZ/St. Louis APD/midday host

| Kandy Klutch exits ... Mike Ma-

chuta joins WKFR/Kalamazoo. Ml
for nights ... WVSR/Charleston.
WYV moring host Coach Kidd
adds APD duties.

| Country: KNFR/Spokane adds the

moming team of Tim & Willy as
morning host Lyn Daniels segues
to middays.

News/Talk: KNX-AM/Los Angeles
news anchor Ed MacKay exits.

Rock: Trixie joins WLZX/Spring-
field. MA as Haze segues 1o after-

noons ... WRIF/Detroit MD Troy
Hanson is now APD.

Urban: Afternoon host Rick Party
exits WGCI/Chicago.

National Radio: AP Radio adds
Bill Garcia. Nancy Lambert.
Taryn Fisher and Starr Talley to
its regional sales stafl.

Records: MCA Records names
Kami Broyles Paralegal/Business &
Legal Affairs ... Laurie Gonzalez is
now Dir./Label Copy & R.A.AS.
Administration for RCA Music
Group ... Toni Ann Marinaccio is
appointed VP/Int’l and Dana
Kash-Murray Dir./Creative Ser-
vices for Universal Music Publishing
Group ... Capitol Records names Diane
Mayer Dir/Video Promiotion ... Greg
Bell is appointed VP/Finance & Ad-
ministration for RED Distribution.

Sports: Scott Paulsen joins
WBGG-AM/Pittsburgh for after-
noons ... WNSA/Buflalo adds Tony
Bruno for momings, Art Wander
for middays, Mike Schopp for af-
temoons and Dave Miller for eve-
nings.
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Slice into total media spending with Media Market X-Ray:.

Results show that radio’s share is on the rise in
newspaper/television/radio spending. In fact, in the
23 X-Ray markets, those numbers are way up. From
11.8% in 1997 to more than 15.2% projected for
2000. And the gains keep coming.

Now’s the time to get your cut and here’s
the software that can help you do it. Media Market
X-Ray, a must-have radio sales management tool.

Track trends. Spot advertiser patterns. Capture
new revenue opportunities. X-Ray Database Query
Software let’s you query across your cluster by agency,
advertiser, account executive and product category.

) MEDIA MARKET X-RAY

From Miller Kaplan Arase & Co., up

Strategic. Comprehensive. Flexible - that’s Media
Market X-Ray. To find out how you can cut into the
ad dollars spent in other media, contact George Nadel
Rivin, CPA at 818-769-2010.

www americanradiohistorv com
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MONDAY NOVEMBER 20

National Peanut Butter Fudge Day

1969/Soccer legend Pelé collects his
1,000th career goal, in Rio de
Janeiro.

1984/The 50 billionth McDonald’s
hamburger is grilled and sold.

1986/ Fortune magazine's annual list of
innovative products includes the
U.S. Gold Eagle coin and the La-
ser Tag toy pistol.

Born: Bo Derek 1956, Sean Young
1959

in Music History

1954/Gene Autry plays at the Grand
Ole Opry for the first time.

1990/The press reveals that Vanilla
lce’s bio is not what the rapper
claims: Rather than growing up
on the streets of Miami, Ice
comes from an upper-middle-
class home.

1995/Snoop Dogg goes on triai in Los
Angeles for a 1993 drive-by
murder. He is eventually acquit-
ted.

DATEBOOK

to become the youngest-ever
heavyweight champion.
Born: Billie Jean King 1943, Mariel
Hemingway 1961
In Music History
1955/Elvis Presley signs with RCA.
1990/Two members of boy band
Menudo are arrested on drug
possession charges and
tossed out of the group.
1997/\NXS frontman Michael Hutch-
ence is found dead in his
Sydney hote! room, an appar-
ent suicide.

THURSDAY NOVEMBER 23

National Roast Turkey Day

1958/Ronald and Nancy Reagan ap-
pear together in the GE Theatre
TV production of A Turkey for
the President.

| 1969/ The tirst space-to-ground news

Born: Duane Allman (The Allman Broth- |
ers) 1946-1971, Joe Waish |

1947, Mike Diamond (Beastie
Boys) 1965

TUESDAY. NOVEMBER 21

False Confessions Day

1955/The Fuiton Theatre in New York
City is renamed in honor of
Broadway actress Helen Hayes.

1972/World Hello Day debuts. People

are asked to greet at least 10 |

people on this day.

1980/ The largest audience in television
history, 82 miltion, watches the
character Kristen Shepard (Mary

Crosby) admit that she shotJ.R. |

Ewing (Larry Hagman) on the
prime-time soap opera Dallas.

Cro She shot J.R.

Born: Goldie Hawn 1945, Ken Gritfey
Jr. 1969 -

In Music History

1966/Frank Zappa makes a rare tele-
vision appearance, as a guest on
the short-lived Joan Rivers
Show. Among other things.
Zappa warns Rivers not to make
fun of his children's names.

1990/Mick Jagger marries model
Jerry Hall in Indonesia. Or does
he? When the couple split in
1996, Jagger claims the mar-
riage was never legal. Aiso...
Madonna’s neighbor takes her
to court in Los Angeles over the
height of her hedges, which he
claims block his view of the city.
A judge eventually rules that the
hedges must be trimmed.

Born: Bjork 1965

WEDNESDAY NOVEMBER 223

Go For A Ride Day

1959/ Air Force Capt. Joseph Kittinger
parachutes almost 15 mites
(safely) to test new equipment.

1984/Fred Rogers, host of PBS-TV's
Mr. Rogers' Neighborhood, do-
nates a sweater knitted by his
mother to the Smithsonian Insti-
tution.

1986/20-year-old Mike Tyson knocks

out Trevor Berbick in Las Vegas

conference, between reporters
in Houston and astronauts on
board Apollo 12, is telecast.
1994/ Baywatch star Pamela Ander-
son sues the Globe tabloid for
writing that she was once a
heroin addict.
Born: Susan Anspach 1939, Domin-
ique Dunne 1959-1982
In Music History
1991/Queen iead singer Freddie Mer-
cury, 45, announces that he is
suffering from AIDS. He dies of
the iliness the next day.
1993/Guns N' Roses release The Spa-
ghetti Incident? with a track
written (though uncredited) by
mass murderer Charles Man-
son. The ensuing uproar
causes the band to consider
pulling the track until they dis-
cover that the killer is not prof-
iting from his work — the roy-
alties are going to the son of
one of Manson’s victims.
1994/A paternity suit against Michael
Jackson is thrown out after
DNA testing clears the per-
former.

Jackson: The kid is
not my son.

Born: Bruce Hornsby 1955

F Y, NOVEMBER 24

National Kitchen Sink Day
1967/Actor and TV host Gary Collins

marries former Miss America

Mary Ann Mobley.

1971/“D.B. Cooper™ hijacks a Boeing
727, demands and receives
$200,000 ransom and para«
chutes from the plane over the
Cascade Mountains in Washing-
ton state, never to be seen again.

1986/The American Eagle silver dol-
lar debuts and sells out.

Born: William F. Buckley 1925,
Denise Crosby 1957

"4 InMusic History

1972/Rick Nelson's comeback rec-
ord, “Garden Party,” goes
gotd.

1991/Cyndi Lauper marries actor
David Thornton. Little Richard
and Patti LaBelle play at the cer-
emony.

1997/Fleetwood Mac, The Eagles,
Santana and The Mamas &
The Papas are inducted into
the Rock and Rol! Hal! of Fame.

Born: Donald “Duck” Dunn (ex-
Booker T. & The MGs) 1941,
Bev Bevan (ex-ELO) 1945

SATURDAY, NOVEMBER 25

Nationat Parfait Day

1973/ The maximum speed limit on
U.S. highways is cut to 55
mph.

1983/The Russian space ship Soyuz
T-9 returns fo Earth after 149
days in orbit.

1988/Richard M. Daley, son of
tormer Chicago Mayor Richard
J. Daley, announces that he
will run for mayor of the city
(he wins). Daley senior served
from 1955 unti! his death in
1976.

Born: John Larroquette 1947, Chris-
tina Applegate 1971 )

© imMesicHistory

1984/Bob Geldof's Band Aid project
for African famine relief
records “Do They Know it's
Christmas?” Members of
Duran Duran, Human League,
Genesis and many others par-
ticipate; the single selis over 3
million copies.

1991/0zzy Osbourne breaks his ankle
during a Chicago show. He at-
tempts to continue the tour, but
has to cance! when the break
becomes infected.

1992/Whitney Houston makes her
big-screen debut, in The Body-
guard.it's a hit: The film gross-
es over $300 mittion world-
wide.

Born: Amy Grant 1960, Scott Mer-
cado (Candlebox) 1964

SUNDAY NOVEMBER 26

Nationat Carrot Cake Day

1956/The game show The Price Is
Right debuts.

1975/A federal jury in Sacramento
finds Lynette “Squeaky”
Fromme guilty of attempting to
assassinate President Gerald
Ford.

1997/CompUSA announces it will no
longer sell Postal, a computer
game featuring a berserk gun-
man, because of complaints
about violence.

Born: Rich Little 1938, Garcelle
Beauvais 1966

In Music History

1973/1n London, the short-fived (just
one album) but influential New
York Dolls play their first show.
1976/0netime Bob Dylan backup
group The Band play their final
show, a five-hour event in San
Franciscothat is filmed for the
concert movie The Last Waltz.

The Band: The train
stops here.

Born: Tina Turner 1938, John McVie
(ex-Fleetwood Mac) 1945

— Michael Anderson

& Brida Connolly |
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ow does Madonna rate herself

as a potential wife, on a
scale of one to 10? “Ah ... zero,”
she tells Us Weekly. Hmmm.
Should we get out our score
cards, then? Because, as Us
Weekly and the Star speculate,
wedding bells may be ringing in
December for the Material Mom
and her boyiriend, Guy Ritchie.
the Star reports that's when the
couple will be throwing a christen-
ing party at a Scottish castle for
their son, Rocco. And, the 'zine
continues, since all of their friends
and family will be gathered for the
ceremony, Madonna and Ritchie
aré considering getting married
afterward. Us Weekly warns, how-
ever, that although Ritchie has
given Madonna what may be an
engagement ring, these marriage
rumors aren't confirmed.

Rob Thomas tells People that
he and his wife, Marisol, cei-
ebrated their first wedding anni-
versary Oct. 2. “ like this mar-
riage thing,” he says. “it suits me
well”

Paul McCartney liked that
marriage thing too: He and his
late wife, Linda, were married for
almost 30 years. McCartney and
his girlfriend, Heather Miils, de-
clared their love for each other
recently on a British talk show,
People reports. However, the
Globe reports that Paul's kids
watched the show and were ap-
palied by the display of atfection.

_Breakit Upt -

“It was just me and three
blondes cooking up a turkey. | was
the turkey!” — Rod Stewart spent
last Christmas with ex-wives
Alana Stewart and Rachel
Hunter and girlfriend Kelly
Emberg. (Us Weekly)

There seems to be nothing
more venomous than an ex-wife
who didn’t receive enough di-
vorce-settlement cash from her
rocker ex-husband. Just ask Aero-
smith frontman Steven Tyler. The
Globe reports that his ex-wife,
Cyrinda, recently posted a nude
photo of him on her website and
charged web surfers $9 a hit to
see it. She apparently needed
the money — she received a
settlement of only $137,000
when her nine-year marriage to
the rocker ended.in divorce,

Speaking of going to splitsville,
have Phish broken up? Rolling
Stone reports that the band an-
nounced “they would be taking an
indefinite break.” However, the
band’s manager, John Paluska,
insists that this is not a breakup.

—¥mTog Sexy -

People's Sexiest Man Alive this
year isn't a rock star — he’s ac-
tor Brad Pitt. However, Jon Bon
Jovi and Tyrese are among the
‘zine's Guys Worth Watching; and
Keith Urban and Savage

Madonna and Guy Ritchie: | Do?

BARENAKED, UM ... MEN? —
“Every time we record, we do one
song naked. People are becoming
less and less willing, as we get
older and fatter and hairier, to join
in the fun™— Barenaked Ladies' Ed
Robertson, regarding the band's re-
cording habits. (Rolling Stone)

Garden's Darren Hayes are
among the ’zine's Awesome
Aussies.

Foo Fighters and Carlos
Santana are among GQ's Men of
the Year. The 'zine also includes
portraits of the Godtfathers of Punk
— Blondie’s Chris Stein, The
Neon Boys’ Richard Hell, The
Ramones’ Joey Ramone, X's
John Doe, MC5's Wayne Kramer
and The New York Dolis’ David
Johansen.

Vanity Fairs music issue fea-
tures a 59-page portfolio with cur-
rent portraits of Brian Wilson,
George Clinton, Lou Reed, Eric
Clapton and others who, accord-
ing to the "zine, comprise an ulti-
mate who's who of artists, legends
and divas.

Jennifer Lopez’s Versace
gown is Us Weekly's Dress of the
Year as part of its 100 Best Looks:
Stylemakers of 2000 issue. And
Paul McCartney's daughter, Stelia
McCartney, is the VH1/Vogue
Fashion Awards’ Designer of the
Year.

__ A Gonstant Battle

“The most sexy women | have
ever seen are the ones with confi-
dence on their faces, whether they
are a size two or 20. That is what
we need to teach women, to be-
lieve in themselves. | think it is still
an issue for me, but at least now |
am more at a point where | can
say, ‘| can look good no matter
what | weigh. It's not the most im-
portant thing about me, and it
doesn’t change how my voice
sounds” — Trisha Yearwood
struggles with weight issues, but
she’s rising above them. (Mode)

Brian Wilson's daughter, Carnie
Wilson, is also triumphing over
her weight. She tells Us Weekly
that, during this past year, she not
only lost 150 pounds, but also got
married and re-formed Wiison
Phillips.

In People's book bonus, Natalie
Cole writes about how she has tri-
umphed over her past drug addic-
tion, which led her to theft, check
fraud and counterfeiting — and al-
most took her life.

- Deborah Overman

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime 0 the ridiculous in
music news. R&R has not verified any of these reports.
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Push To Talk

[0 New technology allows Internet listeners to call in live via
your station’s website

News/Talk

hroughout the pages of R&R this week you’ll find plenty of news and features introducing
- you to all sorts of new technologies, services and innovations. In fact, many of the things you’ll
see and read about this week will very likely change the way you do your job in the decade ahead.

But in Talk radio, no mat-
ter how much the technot-
ogy involved in gathering or
delivering the product
changes. one thing is sure to
remain the same: the callers.
It's the very special and in-
timate two-way dialogue
between catler and host that
is the format’s big attrac-
tion.

From the first person who
called his favorite talk show
from a rotary-dial phone mounted on
the kitchen wall to today’s active lis-
ener deftly one-touch dialing from
his hand-held. wireless, Internet-
ready mobile phone. the caller has
been — and always will be — an in-
tegral part of Talk radio.

It would scem, then. that a big
disadvantage for those who choose
0 listen to your station's streaming
audio on the Internet is that they are
missing out on being able to easily
call in and participate in the show.
Until recently, that’s been true. But
Push To Talk, a new technology de-
veloped by ITXC (originally e-
Fusion.com), aims to change all
hat.

Jeff Gaus

ITXC Marketing VP/E-
Commerce Jeff Gaus says
that Push To Talk — which
is already in use at several
News/Talk stations, includ-
ing KXL/Portland and WLS/
Chicago — will break down
one of the barriers that has
kept online listening from
becoming as familiar to and
easy for consumers as trudi-
tional broadcast radio.

What Is Push To Talk?

Gaus says the concept behind Push
To Talk is quite simple. “Push To
Talk is an application that offers us-
ers the ability to launch a phone call
from an online presence,” he ex-
plains. “Whether jt's from a website.
embedded within an e-mail messige
or from a banner ad. Push To Talk al-
lows online consumers to place a
phone call over the Internet for mar-
keting, sales or customer-service pur-
poses. The call is as simple to place
as clicking on a button or URL em-
bedded in an online presence.”

What does this application mean
for Talk radio? “Radio is one of the
most effective ways to communicate

with people.” says Gaus. “It’s a me-
dium that is strong in both direct and
casual environments. In other words.
it is one of the very few media with
which you can communicate with
someone while they are doing some-
thing else.

“But as radio has expanded onto
the Internet, it has, unfortunately,
taken that powerful new medium and
turned it from a two-way communi-
cation medium into a one-way me-
dium. For the most part, if I am lis-
tening to your programming on the
Internet, 1 can’t communicate with
you other than through the relatively
slow process of text-based chat or
something like that. What Push To
Talk does is offer the worldwide dot-
com radio listener an opportunity to
communicate with your station in a
live environment.”

How Does It Work?

One of Push To Talk’s earliest

tests with a Talk station was with
KXL/Portland. Earlier this year KXL
added the Push To Talk button to its
station website at www.kxl.com, and
Gaus says KXL is now using the ser-
vice for a number of functions.
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ents on special occasions.

quickly than by phone.

faxes.
call.

ten proot of the transaction.

Make Your E-Mail An
Effective Sales Tool

Sales and development trainer Ken Scott, President of
Selling With Heart, offers a few ideas on using e-mail as
an effective sales tool. For more ideas, contact Scott at

kens @sistmr.com or on the web at www.s/stmr.com.
1. Give every person your e-mait address. Everyone. Always.
" 2. Confirm all appointments 24 hours in advance with an e-mail.
3. Confirm all orders immediately by e-mail. And say thanks!
4. Use an online greeting card service to send e-mail cards to cli-

5. E-mail special offers to prospects. You'll cover more prospects more

6. Update clients on the order process by e-mail.

7. E-mail clients a regular newsletter.

8. Remember, e-mail allows you to leave more details, even charts
and graphs you can’t send through voice-mail, and the print quality beats

9. Send a prospect e-mail with valuable info before you place a cold

10. When taking a phone order, ask for an e-mail so you'll have writ-

“First. KXL uses it as a means for
Internet listeners to communicate
with its on-air personalities,” he says.
“Let’s say you are listening to-one of
its talk shows in your cubicle while
at work, and you decide you have
something to say. You simply click
once on the Push To Talk button, lo-
cated right on the front page of thc
website, to launch a phone call into
the studio in'real time.

“That is, of course. the station’s pri-
mary use of the service. It's a way for
its Intemnct listeners to communicate in
a live environment just like any aver-
age over-the-air listener can do.

“The second use of Push To Talk
is for account executives, who are
using it within their e-mails to com-
municate with advertisers and cus-
tomers and give them an instant call-
back option.

“Also, producers and air talents
can use it to assist them in setiing up
interviews. Let's say you have an on-
air interview scheduled with me to-
morrow afternoon. You can simply

www.daveromsey.com

Syndication miormation Bob Borgue: 877410 (e

send me an e-mail reminding me of
the interview and confirming what
time I should click on thc Push To
Talk button embedded in the e-mail
to set up the phone call. It’s that
simple.”

Gaus adds that Push To Talk can
also be used as a revenue-generating
opportunity that allows AEs to aug-
ment the sales avails on your website.
“When salespeople sign up an online
advertiser, they can also scll them the
Push To Talk functionality.” he says.

“Let’s say you have an ad for
Alaska Airlines on your websile.
With the Push To Talk function em-
bedded in the ad, your station’s
website users can click on the Push
To Talk button to be connected di-
rectly to Alaska's rescrvations line
without ever leaving your site. It
helps keep the stickiness of your
website intact while offering a new
connection to the advertiser. And the

Continued on Page 44
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Push To Talk

Continued from Page 43

best part is that the radio station gets
a transactional commission on all calls
generated by that click-through.”

No Tech Degree Required

One of the biggest drawbacks of
many of the online tools we've seen
in the past few years is that they seem
to require a degree from M.LT. just to
understand how to make them work.
But Gaus says that is not the case
with Push To Talk. “All that you
really need is a PC and a hrowser,”
he explains. “We actually have sev-
eral call-completion models. two of
which are being used most by radio.

“With the first one. Call-Mec-Now,
you simply use your PC and browser
to launch a call setup that comes back
to your desk phone or cellular phone.
You are using the web just to control
the setup of a telephone call. Our an-
ecdotal evidence shows that the ma-
jority of our network’s users are
choosing this model, primarily be-
cause they are listening in an office or
work environment where everything
they need to make the connection is
right there on the desk.”

“The second connection is one
where users traverse the Internet.
That is to say, they are actually talk-
ing through their PCs. This option re-
quires a Windows PC, a browser and
an Internet phone — an example
would be Microsoft's NetMeeting —
along with a microphone and speak-
ers. With that setup users can actually
talk back to the radio station through
their PCs. We've found this option is
more frequently used by intemational
callers who may be traveling and lis-
tening to their favorite radio station
from back home.”

OK, What’s It Cost?

A quick and easy way to offer
online phone access to listencrs
sounds good. but. as with every new
technology, a good radio manager is
bound to ask, “What's this going to
cost me”” Gaus says the cost is con-

siderably less than you might think.
especially now, in the early stages of
Push To Talk’s development.

“We have suggested retail per-call
prices of 95 and 75 cents,” he says.
*Ninety-five cents for each telephone
call that is originated from the web-
site, and 75 cents for all calls originat-
ing from an ¢-mail message or a ban-
ner ad. That is a flat-rate price, re-
gardless of the duration of the phone
call. It’s an Internet pricing model
that is based on a per-click-through
basis. It’s a little like offering your
customers or listeners an 800 number.
They place the call, but you absorb
the cost of it.”

But Gaus doesn’t expect to gener-
ate a lot of revgnue for his company
from phone-call charges in the early
stages of the product. His real goals
are to establish the service and brand
with radio and its listeners and to
spread the gospel of his company’s
new function all over the Internet.
“We didn’t enter into the radio end of
this because we expected to get a
whole lot of telephone-traffic revenue
early on,” he says.

*“The math is pretty simple: If you
have a one-hour talk show, and you
take phone calls for 20 minutes dur-
ing that hour at an average length of
five or six minutes per call, it's pretty
casy to see that there isn't going to be
enough traffic to generate any sort of
significant revenues. But our goal is
to expose people to the brand and the
whole idea of the Push To Talk func-
tion so they will leam over time that
it is possible to launch phone calls
from websites.”

As Gaus secks to further the Push To
Talk brand name on the web, he feels
that radio stations that recognize the
benefits of such a service early in its
development can' reap some benefits.
“What we are willing to do in order to
become part of a station is one of two
things,” he says. *“We will either sell the
service outright to the station, or, in
some cases, we will consider a barter
armangement where we will provide the
service to a radio station in exchange for
an agreed-on amount of promotional

Ne ws/Talk

inventory. Naturally. all that would be
worked out based on a number of fac-
tors, including a station’s demos and
web penetration.”

The Future Is Now

Asked how he views the future of
his new product, Gaus recalls a
speech given by Microsoft's Bill
Gates at a European trade show in
October. “Bill Gates stood up in front
of all these industry people from all
over the world and said, ‘In the fu-
ture there won’t be any significant
website that doesn’t have Push To
Talk." So the question I'd ask any ra-
dio station that has launched a dot-
com site would be, ‘Is your site sig-
nificant?’

“Obviously. that’s a bit of a rhe-
torical question — if you don’t think
your site is significant, why on earth
did you launch it? And if you do
think it’s significant, and it doesn’t
include Push To Talk. have you fig-
ured out how you will compete in
the future with those sites that do
have it”?"

Gaus believes that Push To Talk
will be a standard part of most
websites in short order, and he urges
stations to get in now, or they may be
playing catch-up with the competi-
tion later. “If you are in the dot-com
radio space, especially in Talk radio,
that in itself suggests that you want
1o appeal to a specific kind of clien-
tele,” he says. “These people are
wired, they’re educated, and they
have higher-than-average income
levels. And they're going to demand
this kind of service from your web-
site.

*And, finally, your advertisers will
come to expect it too. Adding Push
To Talk to your infrastructure will
provide advertisers with a service
that will enhance their presence on
your website and increase your abil-
ity. to generate new revenues in the
years ahead.”

For more on Push To Talk, contact
ITXC at 503-207-6300 or on the web
at www.itxe.com.

Favorite Surfing Sites

| recently asked a cross-section of Talk radio programmers and hosts if
they would share some of their favorite websites for finding show prep and
content. While some were reluctant to divulge where they like to lurk on
the World Wide Web for fear of giving away a competitive edge, most of-
fered at least one or two of their favorites.

* Ken Beck, Entercom/Kansas City: Assignment Editor (www.
assignmenteditor.com)

* Bob Shomper, WBAP/Dallas: WavCentral.com (www.wavcentral.com),
WAV Place (www.wavplace.com)

*Bob Agnew, KNBR/San Francisco: CBS.SportsLine.com (http://
cbs.sportsline.com)

*Mike Gallagher, Dame-Gallagher Networks syndicated host:
AlterNet.org (www.altemet.org), INSIDE (www.inside.com)

¢ Greg Moceri, WSB-AM/Atlanta: The Obscure Store And Reading
Room (www.obscurestore.com), HotSheet.com (www.hotsheet.com)

¢ Andrew Ashwood, WOAI/San Antonio: FARK.com (www.fark.com),
SportsSLEUTH.com (www.sportssleuth.com)

¢ Watter Sabo, Sabo Media/New York: RadioSurfer News & Commen-
tary (www.radiosurfer.com), The Smoking Gun (www.thesmokinggun.com)

 Jason Jeffries, KIEV/Los Angeles: Google (www.google.com), Polistar
(www.pollstar.com)

* Mitch Rosen, WMVP (ESPN Radio 1000)/Chicago (www.
am1000.com), ESPN.com (hiip//espn.go.com), Sportspages.com (www.
sportspages.com)

* Steve Konrad, WTVN/Columbus, OH: Preplinks.com (www.
preplinks.com)

o Lori Shepard, WIOD/Miami: refdesk.com (www.refdesk.com)

¢ Dave Macy, WOWO/Ft. Wayne, IN: The Christian Broadcasting Net-
work (www.cbn.com), NewsLinx (www.newslinx.com)

e« Keith Rovell, Shane Media/Houston: CRAYON: Create Your Own
Newspaper (www.crayon.net), Neil Chase (www.neiichase.com)

* Paul Harris, KTRS/St. Louis: TV Bam (www.tvbam.com), AM NEWS
ABUSE (www.amnewsabuse.com)

* Rick Scott, RSA Sports/Believue, WA: individual.com (www.
individual.com), The Weather Channel (www.weather.com)

* Drew Garabo, WTKS-FM/Orlando: InterPrep.com (www.interprep.
com), 440 Intemational (www.440int.com)

* Kevin Straley, XM Satellite Radio/Washington, DC: Salon.com
(www.salon.com), The Onion (www.theonion.com)

* Michael Packer, Packer TalkRadio/Rochester Hills, MI: America
Online's “My News” feature (hitp//my.aol.com)

*Tom Langmyer, KMOX/St. Louis: The Working Reporter
(www.workingreporter.com), Mother Jones' MOJO Wire (www.mother
Jones.com)

« Joff Hillery, KLIF/Dallas: The Drudge Report (www.drudgereport.com),
Napster (www.napster.com)

* Ken Kohi, KFBK/Sacramento: MSNBC's customized homepage
feature(www.msnbc.com)

A few others your faithful News/Talk Editor might suggest: Hypotenuse
Music Pulse (www.hypotenuse.com), NewsMax.com (www.newsmax.
com), RAIN: Radio And Internet Newsletter (www.kurthanson.com),
POPhistory now (www.pophistorynow.com) and the Editor & Publisher
magazine homepage at www.mediainfo.com, which features a listing of
the top 100 newspapers in the U.S. and around the worid, with links.
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Milwaukee- '
Racine - #31

Station (Format) Owner Sp '00 Su 00 |

WTMJ-AM (N/T) Journal 9.2 104
WKKV-FM (Urban) ClearChan. 7.0 71

WXSS-FM (CHR/Pop) Entercom 75 71

WMIL-FM (Country)  ClearChan. 7.5 6.6
WLZR-FM (Act. Rock) Saga 64 64
WKLH-FM (CI. Rock) Saga 63 58
WOKY-AM (Adult Std.) ClearChan. 53 53
WISN-AM (Talk) ClearChan. 48 49
WKTI-FM (Hot AC) Journal 48 438
WMYX-FM (Hot AC) Entercom 53 47
WLTQ-FM (AC) ClearChan. 3.7 4.2

WRIT-FM (Oldies) ClearChan. 49 38

WJZ1-FM (NAC/SJ) Miwaukee 24 36
WIMR-FM (Rhy/0) Saga 28 26
WLUM-FM (Rock) Milwaukee 23 26

WFMR-FM (Classical) Saga 18 16 |
WMCS-AM (Urban AC)  Milwaukee 14 1.1

WGN-AM (Full Serv.) Tribune 0.7 1.0 |
WNOV-AM (Urban) Courier 1.0 1.0

Salt Lake City-Ogden-

- Provo - #35

Station (Format) Owner Sp '00 Su "00
IXRK-FM (Alt.) Simmons 46 64
KSL-AM (N'T) Bonneville 6.8 6.1

KSFI-FM (AC) Simmons 69 5.8
KZHT-FM.(CHRPop)  ClearChan. 5.1 64 ‘
KRSP-FM (CI. Rock) Simmons 43 438
KQMB-FM (Hot AC) Simmons 34 43
KUBL-FM (Country) Citadel 4.7 4.0
KBER-FM (Rock) Citadel 4.8 3.9
KKAT-FM (Country) ClearChan. 30 338
KODJ-FM (Oidies) CiearChan. 44 338
KSOP-AF (Country) KSOPInc 38 38
KTCE/XUUU (CHR/Rhy) DeerValley 3.8 3.7
KOSY/XRAR (AC) Trumper 2.3- 33
KBEE-FM (Hot AC) Citadel 3.0 3.2
KNRS-AM (Tatk) ClearChan. 2.7 32
KURR-FM (Cl. Rock)  ClearChan. 32 3.2
KISN-FM (Hot AC)* Trumper 31 3.0
KENZ-FM (Adult Alt.) Citadel 3.1 29
KBZN-FM (NAC/SJ) CapitolBr. 30 25
KCPX-FM (C!. Hits) Trumper 2.7 24
KALL-AM (N/T) ClearChan. 15 20
KFVR-FM (AC) Deervalley 08 13
KFMZ-AM (Sports) Citadel 2.0 1.2
KWLW-AM (Country/0) ClearChan. 2.0 1.1

KDYL-AM (Adult Std.) Simmons 23 1.0
* Flipped to ‘80 Oldies on Nov. 3.

SAME-DAY

RATINGS RESULTS

rronline.com

et : l

Format Abbreviations

Act. Rock-Active Rock, AC-Adult Contemporary, Adult
Alt -Aduit Alternative, Adult Std. - Adult Standards, B/
EZ-Beautiful/Easy Listening, CHR/Pop-Contemporary
Hit Radio/Pop, CHR/Rhy.-Contemporary Hit Radio/
Rhythmic, CI. Hits-Classic Hits, C!. Rock-Classic Rock,
Full Serv-Full Service, Hot AC-Hot AC, Misc- |
Miscelianeous. NAC/SJ-New AC/Smooth Jaz, Reg. |
Mex.-Regional Mexican, Rhy/0-Rhythmic Oldies,Soft |
AC- Soft Adult Contemporary, Span. AC-Spanish Adult |
Contemporary, Spanish Cont.-Spanish Contemporary,
Span. N/T-Spanish News/Talk, Spanish/0-Spanish |
Oldies, Urban AC-Urban Adult Contemporary, Urban- |
Urban Contemporary, Urban/O-Urban Oldies.

San Antonio - #32

Station (Format) Owner Sp 00 Su 00

KTFM-FM (CHR/Rhy)  Waterman 101 93
KISS-FM (Act. Rock) Cox 75 78
KXXM-FM (CHR/Pop)  ClearChan. 69 72
KXTN-FM (Tejano) Hispanic 56 54
KONO-FM (Oldies) Cox 49 53
KZEP-FM (CI. Rock) Lotus 55 53
KCYY-FM (Country) Cox 44 49
KQXT-FM (AC) ClearChan. 34 43
KSMG-FM (Hot AC) Cox 39 42
KAJA-FM (Country) ClearChan. 47 4.9
KCJZ-FM (Rhy/0) Cox 29 35
KLEY-FM (Reg. Mex.) SBS 30 35
KTSA-AM (N/T) Waterman 49 33
WOAL-AM (N/T) ClearChan. 42 33
KROM-FM (Reg. Mex.) Hispanic 2.7 3.2
KKYX-AM (Country) Cox 14 21
KLUP-AM (Adult Std.) Cox 24 18
KSJL-A/F (Urban) ClearChan. 1.5 16
KCOR-AM (Span. N'T) Hispanic 15 14
KEDA-AM (Conjunto) D&EBr 11 11

Charlotte-Gastonia-
Rock Hill - #37

Station (Format) Owner Sp '00 Su "00

WPEG-FM (Urban) Infinity 84 9.1
WNKS-FM (CHR/Pop) infinity 7.9 7.2
WLYT-FM (AC) ClearChan. 6.7 6.9
WRFX-FM(Cl.Rock)  ClearChan. 62 64
WBT-AF (Talk) Jeff-Pilt 56 6.3
WSOC-FM (Country) Infinity 55 6.8
WWMG-FM (Oldies) Dalton Group 65 54
WBAV-FM (Urban AC) Infinty 46 5.1
WKKT-FM (Country)  ClearChan. 50 5.0
WEND-FM (Alt.) DaltonGroup 34 4.0
WLNK-FM (Hot AC) Jeft-Pilot 38 3.7
WCCJ-FM (Qldies) Davis 42 36
WSSS-FM (Oldies) Infinity 39 34
WNMX-FM (Adult Std.) GHB 21 20
WXRC-FM (Act. Rock) Pacfic 25 19
WFNZ-AM (Sports) Infinity 11 13
WFMX-FM (Country)  ClearChan. 05 1.1
WNOW-AM (Reg. Mex )Charlotte Met. 0.6 1.1

Las Vegas - #40

Station (Format) Owner Sp '00 Su '00

|
|

KJUL-FM (Soft AC) Centennial 9.7 9.0
KWNR-FM (Country)  ClearChan. 6.0 82
KLUC-FM (CHR/Rhy) Infinty 74 7.0
KSNE-FM (AC) ClearChan. 75 64 |
KXTE-FM (Alt.) Intinity 54 56
KMXB-FM (Hot AC) infinity 53 55
KOMP-FM (Rock) Lotus 50 45
KXNT-AM (Talk) Infinty 36 45
KXPT-FM (Cl. Hits) Lotus 39 44
KQOL-FM (Oidies) ClearChan. 54 43
KFMS-FM (CHR/Pop)  ClearChan. 36 4.1
KISF-FM (Reg. Mex.) Hispanic 44 37
KMZQ-FM (AC) Infinty 31 36
KKLZ-FM (Ci. Rock) Centennial 32 34
KSTJ-FM (‘80 Oldies)*  Centennial 16 2.8
KDOX-AM (Reg. Mex.) S&RBr. 06 12
KDWN-AM (N/T) Radio Nevada 14 1.2
KNUU-AM (N/T) CRCBr. 09 12
KRRN-FM (Span. AC)** Entravision 22 1.2
KEND-AM (Sports) Lotus 08 1.0
KLSQ-AM (Spanishv0)*** Hispanic 0.7 1.0

* Was Hot AC until July.
** Was KVBC-FM until July.
*** Was Spanish AC until August.

Norfolk-
Virginia Beach-
Newport News - #36

Station (Format) Owner Sp '00 Su '00

WOWI-FM (Urban) Clear Chan.  11.6 131
WNVZ-FM (CHR/Rhy)  Entercom 65 7.1
WWDE-FM (AC) Entercom 69 6.8
WNOR-FM (Act. Rock) Saga 63 6.1
WGH-FM (Country) Barnstable 5.0 5.5
WVKL-FM (Oldies) Entercom 4.7 5.2
WWSO-FM (Urban/0)  Bamstable 4.9 5.2
WCMS-FM (Country)  Barnstable 56 4.9
WAFX-FM (Cl. Rock) Saga 58 4.6
WJCD-FM (NAC/SJ) ClearChan. 41 44
WPTE-FM (Hot AC) Entercom 44 43
WSVV/WSVY (Rhy/0)  ClearChan. 3.1 4.0
WXEZ-FM (Gospel)* Bamnstable 2.3 35
WNIS-AM (Talk) Sinclair Tete. 35 3.1
WNKOC-FM (AdultAlt) Sinclair Tele. 24 29
WROX-FM (At Sinclair Tete. 34 25
WJOI-AM (Adult Std.) Saga 07 15
WTAR-AM (N/T) SinclairTele. 09 1.1

* Was Soft AC until fate July.

Indianapalié - #38

Station (Format) Owner Sp '00 Su '00

WFMS-FM (Country) Susquehanna 10.7 12.0
WFBQ-FM (C!. Rock)  ClearChan. 89 87
WGLD-FM (Oldies)  Susquehanna 59 7.5
WIBC-AM (N/T) Emmis 77 7.2
WTPI-FM (AC) MyStar 63 6.2
WTLC-FM (Urban) Emmis 63 5.9
WENS-FM (Hot AC) Emmis 50 50
WHHH-FM (CHR/Rhy)  RadioOne 51 47
WRZX-FM (Alt.) ClearChan. 48 46
WZPL-FM (CHR/Pop) MyStar 58 45
WNOU-FM (CHR/Pop) Emmis 32 4.2
WBKS-FM (Urban/0) RadioOne 29 34
WMYS-AM (Adult Std.) MyStar 28 28
WTTS-FM (Adult Alt) SarkesTar. 24 25
WXIR-FM (Rel.) Radio 1500 1.3 19
WNDE-AM (Sports) ClearChan. 1.8 18
WYJZ-FM (NAC/SJ) RadioOne 24 15
WTLC-AM (Urban/0) Emmis 13 13

New Orleans - #41

Station (Format) Owner Sp '00 Su 00

WQUE-FM (Urban) ClearChan. 141 145
WYLD-FM (Urban AC) ClearChan. 8.7 87
WWL-AM (N/T) Entercom 6.7 7.0
WNOE-FM (Country)  ClearChan. 57 6.7
KMEZ-FM (Urban/0) Centennial 6.6 5.9
WLMG-FM (AC) Entercom 59 52
WEZB-FM (CHR/Pop) Entercom 4.9 5.0
WTKL-FM (Oidies) Entercom 66 5.0
WLTS-FM (Hot AC) Entercom 36 4.6
KKND-FM (Alt.) ClearChan. 3.7 44
WRND-FM (CI. Rock) Centennial 38 3.2
KUMX-FM (CHR/Pop)  CiearChan. 32 3.0
WCKW-FM (CI. Rock) 222Comp. 20 29
WYLD-AM (Gospel) ClearChan. 42 29
WBYU-AM (AdultStd.)  Centennial 1.4 13
WODT-AM (N/T) ClearChan. 14 1.1
WSMB-AM (Talk) Entercom 09 1.1

| Station (Format)

Columbus, ON - #34

Owner Sp 00 Su 00

| WCKX-FM (Urban) Biué Chip
WNCI-FM (CHR/Pop)  Ctear Chan.
| WSNY-FM (AC) Saga
WBNS-FM (Oldies) Radio Ohio
WTVN-AM (Full Serv.)  Ctear Chan.
WCOL-FM (Country)  Clear Chan.
WBZX-FM (Act. Rock)  North Am.
WLVQ-FM (Rock) Infinity
WXMG-FM (Rhy/0) Blue Chip
WHOK-FM (Country) Intinity
WCLT-FM (Country)  WCLT Radio
WMNI-AM (AdultStd.)  North Am.
WWCD-FM (Alt) Ingleside
WAZU-FM (Act. Rock) Infinity
WBNS-AM (Sports) Radio Ohio
WFJIX-FM (HotAC)*  Clear Chan.
WJZA/WJZK (NAC/SJ)  Scantland
WEGE-FM (C!. Rock) North Am.
WXST-FM ('80s/0) Associated

| * Was WZAZ-FM (Afternative) until May.

Orlando - #39

Owner Sp 00 Su 00

Station (Formet)

WDBO-AM (N/T) Cox
WTKS-FM (Talk) Clear Chan.
WXXL-FM (CHR/Pop)  Clear Chan.
WWKA-FM (Country) Cox
WIHM-FM (Urban) Infinity
WOMX-FM (Hot AC) Infinity
WMGF-FM (AC) Clear Chan.
WLOQ-FM (NAC/S)) Gross
WSHE-FM (Oldies) Clear Chan.
WJRR-FM (Act. Rock)  Clear Chan.
WHTQ-FM (C!. Rock) Cox
WCFB-FM (Urban AC) Cox
WPYO-FM (CHR/Rhy) Cox
WMMO-FM (Rock AC) Cox
WOCL-FM (Rhy/0)* Infinity
WHOO-AM (Adult Std.) Cox
WNUE-FM (Span. Cont.)**  Mega
WOTM-AM (Sports) Ciear Chan.
WOKB-AM (Gospel) Rama
WPCV-FM (Country) Hall
WTLN-AM (Rel.) Moffit
* Became Active Rock on Oct. 31.

54
8.0
75
64
6.2
5.1
53
44
37
6.9
4.2
5.8
34
44
21
27
04
13
038
07
06

** Was WGNE-FM (Country) until August.

Greensboro-

Winston Salem-
High Point - #42

Station (Format)

WTQR-FM (Country)  Clear Chan.
WJMH-FM (CHR/Bhy)  Entercom
WOMG-FM (Urban) Entercom
WMQX-FM (Oidies) Entercom
WMAG-FM (AC) Cleai Chan.
WKZL-FM (CHR/Pop) Dick
WHSL-FM (Country)  Clear Chan.
WKRR-FM (CI. Rock) Dick
WXRA-FM (Rock) Clear Chan.
WKSI-FM (Hot AC) Bahakel
WSJS-AM (N/T) nfinity
WKIX/WKXU (Country) Curtis Media
WEAL-AM (Gospe!) Entercom
WBRF-FM (Country) Blue Ridge
WDCG-FM (CHR/Pop)  Clear Chan.
WIST-FM (Adult Std.) GHB

Owner Sp '00 Su 00

82
77
77
64
73
53
53
47
31
37
41
20
1.0
09
19
11

94

71
71
6.6
63
5.5
51
5.0
49
46
42
40
39
37
35
27
24
16
13
1.0
1.0
1.0

93
87
8.1
6.8
6.7
6.1
5.1
47
41
38
37
22
18
12
12
11

©2000 Arbitron. May nel be queied or reproduced withest prier writion permission frem Arbitren.
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You’re not dreaming ...
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The follow-up to their
quadruple-platinum album Stunt

R&R CHR/POP (®
R&R HOT AC @
R&R POP ALTERNATIVE ©

Top 40 Monitor: 17*
Adult Top 40 Monitor: 2*
Modern Adult: 2*

KKRZ ADD!

Strong Callout Continues:

Star9463x  WXKS 51x WDRQ 68x
WKRQ 68x  KALC 43x
WKQI 45x KHIH 80x
PRO-FM 58x  WAPE 36x KMXB 69x
KHFI 75x WBMX 44x
KXXM 75x WRVW 39x
WZEE 45x KDND 44x
KZHT 47x WKFS 41x
Building Stories:
Z100 N.Y. 26x WPST 35x WRVQ 26x
KHS FM 16x  WHYI 18x WKIE 23x
WZPL 34x KBKS 31x
From the new album
Produced by Don Was
e RO

IN LARGE HOT
ROTATION ZONE

lear Channel's KDGE/Dallas was set to

swap its suburban 94.5 MHz signal with

that of Rhythmic Oldies KTXQ (Magic
102) on Thursday morning (11/9) as part of a
deal that gives the intellectual property of KTXQ
and the 94.5 facility to Sunburst Media. In return,
Clear Channel gets a full-market Class C signal
at 102.1 MHz for KDGE, which has been ema-
nating from Gainesville, TX since its inception.
Sunburst Media won’t be hanging on to the 94.5
signal for very long, though, as the company has
already announced that it will make a swap with
Salem’s KLTY. When all is said and done, Sa-
lem will operate Contemporary Christian KLTY at
94.5, adjacent to its Religious KWRD at 94.9
MHz, and KTXQ will wind up at 100.7 MHz. If
that wasn’t enough to digest, the Dallas Morn-
ing News reports that Sunburst has already
agreed to sell KTXQ to Radio One and quoted
the company’s Dallas Market Manager, George
Laughlin, as saying that the station’s format
“could still work, aithough it needs some tweak-
ing” Laughlin added that he is also interested
in retaining several members of KXTQ's airstaff.

KilS/Los Angeles swept the Top 40/Pop cat-
egory at the 2000 ‘Radio Music Awards, heid on
Saturday in Las Vegas. KIIS not only took Ra-
dio Station of the Year honors, it also won for PD
(Dan Kieley), APD/MD (Michael Steele) and Air

| Personality (Rick Dees). Infinity swept the Rock/

Alternative category, as KROQ/L.A. took Radio
Station, PD (Kevin Weatherly) and APD/MD (Lisa
Worden) awards. WNEW/N.Y. afternoon hosts

| Opie & Anthony won the Air Personality award

in the Alternative category — even though their
station is an FM. Talker. KNIX/Phoenix was.
named Country Radio Station of the Year, while
KPRS/Kansas City took simitar honors in the
Urban category. A complete listing of this year's
winners can be found at www.rronline.com.

With the appointment of Dave Dillon as PD

| of KABL & KIOl/San Francisco (see page 3),

Clear Channel/S.F. Market Manager Doug
Sterne has taken on additional responsibilities
as interim Manager of KIOI. He succeeds Brent
Osborne, who remains with Clear Channel and
has relocated to L.A. for a position with subsid-
iary Premiere Radio Networks.

Clear Channel VP/Marketing Bev Tilden has
officially exited her position. Tilden shifted over
from AMFM following its merger with Clear Chan-
nel earlier this year.

‘Magic’ Moves For KTXQ/Dallas

} Martin Mauled In
FL Senate Race 4

Democratic U.S. Senate candidate Bill Nel-
son late Tuesday night was declared the win-
ner of Florida’s hotly contested congressional
battle. At press time, Nelson had 2.54 million
votes, while Republican challenger Bill McCol-
lum was close behind with 2.37 million. How did
Andy Martin, the man who has filed consumer
fraud charges in all 50 states against Clear
Channel for its “deceptive” national contesting, -
finish? Dead last. According to the website for |
Miami's WFOR-TV, Martin had received a pal- |
try 12,419 votes. Martin ran as an independent
with Republican leanings.

In another race of importance to the radio
industry, Minnesota incumbent Republican Sen-
ate candidate Rod Grams was defeated by his
Democratic challenger, 49% to 42%. Grams
was the leading sponsor of the anti-LPFM bill.

Donald Jackson, a.k.a. “One-Eyed Jack,”
a Republican talk show host at WMAY/Spring-
field, IL, toid listeners Monday that Republicans
would vote on Tuesday while Democrats would
cast their votes on Wednesday. While most in-
formed voters would laugh off such a remark,
it seems some listeners apparently believed his
old joke, the Chicago Sun-Times reports. About
two dozen people called the Sangamon Coun-
ty Clerk’s office to check out what they heard,
while the iocal Democratic headquarters also
received several calls. While Jack’s boss “threw
afit) Jacksori commented, “If you're either that
silly or confused, maybe you shouldn't vote any-

way.

While Americans decided who to vote for
on Election Day, several radio executives over
the last week were busy deciding what direc-
tion to take their respective stations, as a host
of format flips took place. Among them was the
surprising switch to an all-'80s format by CHR/
Pop KCHQ/Albuquerque, which topped the
Santa Fe, NM spring 2000 Arbitron ratings.
KCHQ failed to achieve similar success in the
much bigger Albuquerque market, however,
consistently registering in the 2.5-share range.
Simmons Media/Albuquerqué OM Sam Newton
adds interim PD duties for 'CHQ.

Continued on Page 48

Only 45 vaps 'till Christmas!

&anta Baby
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‘Touch & Go’ for the staff and it got
Touch and Go . a unanimous thumbs up! A great flavor |
The first track from the album Touch and Go record for The Mix.”
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Continued from Page 46

Country KKHN/Honolulu is expected to flip
formats any moment now. PD Nancy Knight
has already departed and will join Capitol/Nash-
ville on Nov. 27 as Northeast Regional Promo-
tion rep. Is a move to CHR in the cards for the
| New Wave-owned property? Rumors are float-
| ing around Oahu that a rhythmic-leaning, hit-
driven format is what's in store and that Cox’s
KXME and Clear Channel's KIKI are in for a
| dogfight as New Wave tightens up KQMQ's pop
| presentation. Look for the answer in next week’s
R&R.
|

Last week ST told you that 18-year KABC/
L.A. vet Dennis Prager was leaving Nov. 18 to
|om Salem’s crosstown KIEV. As expected,
Prager also inks a syndication deal with the Sa-
tem Radio Network. SRN will assume syndica-
tion rights from Jones Radio Network on Jan.
1, 2001 and will offer Prager's KIEV program to
a national audience. Prager will hold the noon-
3pm ET shift.

> Dr. Laura Downgraded
By CBS-TV

Dr. Laura Schlessinger's hopes of mirror-
ing the success of Oprah Winfrey, Rosie
O'Donnell and Montel Williams have been

| dashed by CBS Television, which announced
this week that the Premiere Radio Networks
syndicated host’'s TV program will be moved
| from its present afternoon time slot to 2am on
its O&O0s in N.Y., L.A., Chicago and San Fran-
cisco. Furthermore, Bloomberg reports that
| KYW-TV/Philadelphia has decided to drop Or.
Laura from its lineup. A local UPN affiliate has
| already agreed to add the program. A move to
overnights is traditionally seen as the final act
before pulling the plug on a show. But Para-
mount, which produces the program, tells Daily
Variety it still thinks the show is viable and will
continue producing it for the 191 stations on
which it airs.
Meanwhile, the trade tabloid reports that the
character “Dr. Nora” has been suspiciously ab-
sent from the Paramount-produced Frasiers

KELLY'S KEYBOARD TO
INSTANT GRATIFICATION

Our friends at Jive Records came up with this
crafty package to promote the latest release by
R. Kelly, TP-2.com, which features such tracks as
“I Wish,” “Strip for You,” “Feelin’ on Yo Booty

“The Greatest Sex™ and “The Real R. Kelly.” While
we could really use another laptop, ST was nev-
ertheless quite happy with the CD hidden under

the faux keyboard.

WwWWwWwW.americanradiohistorv.com

Street Talk.

Records

* Arista VP/Crossover Promo Tom Maftei and the
label part ways.

* Epic Records.Group ups Jon Borris, who's
been VP/Promo Joel Klaiman's assistant, to Hous-
ton local rep, effective at the first of the year. Mike
Lieberman is also brought on board in an LA .-
based crossover post.

* Atlantic taps former MCA rep Dwayne Ward as
its new Charlotte local.

syndication lineup. The disappearance began
when Paramount began producing. Dr. Laura, and
even Frasier Exec. Producer David Lee is de-
manding answers from Paramount. An episode
from the show's sixth season has been AWOL
from syndication since December 1999, and Dai-
ly Variety is hypothesizing that Paramount pulled
the program from its rotation at the request of
Schlessinger, who the “Dr. Nora™ character is
based on. Paramount issued a release stating
that Schlessinger did not request that the epi-
sode be pulled and that it will next air in Febru-
ary.

WNUA/Chicago PD Bob Kaake has added
interim programming duties at crosstown AC sis-
ter WLIT until permanent replacements for 'LIT
PD Mike Del Rosso and MD Genevieve Shana-
han are hired. Del Rosso and Shanahan were
released from their positions one week ago. Co-
incidentally, Kaake signed on WLIT about a de-
cade ago when he served as VP/Programming
for Viacom,

Monday's announcement by Clear Channel
that it would be suing Inside Radio for various
acts that the company believes were designed
to hurt its business (see page 1) has led one cre-
ative mind with lots of free time to launch a par-
ody website dubbed InsideinsideRadio.com.
“News stories” on the site ask Inside Radio pub-
lisher Jerry Del Colliano why his publication “is
printing such awful things against Clear Chan-
nel” and claim the negative coverage has esca-
lated recently because Editor Nicole Ovadia has
departed the industry newsletter. “Inside Inside
Radio” is also offering $100 to anyone who calls
its toll-free number with a news item concerning
Del Colliano.

WTPT/Greenville, SC morning co-host Kim-
berly declared on-air that Democratic presiden-
tial candidate Al Gore would not win Tuesday's
election and if he did pull off a victory, she'd eat
crow. In anticipation of a Gore win, Kimberly and
Rude Awakening co-host Zakk bought hunting li-
censes, crowcalls and a shotgun and went hunt-
ing for a plump bird to serve. The hunt was suc-
cessful, and a fine fowl awaited Kimberly for
breakfast Wednesday morning. Did she chow
down on crow? Nope. Bush was declared our
next President at 2:30 am ET Wednesday, but
Gore was just 1,380 votes behind in Florida one
hour later with 30,000 absentee ballots to go. We
hope the bird was kept in the fridge.

The rollout of the FOX Sports Radio Network
has begun, as Clear Channel's WYUR/Detroit
becomes part of the family as “FOX Sports Ra-
dio 1310.” Over on Puget Sound KHHO/Seattle-
Tacoma is expected to become “FOX Sports
Radio 850" within days, offering a mix of network
and local programming. KHHO had been simul-
casting sister KJR-AM. And down in Southern
California Cilear Channel's KAVL/Lancaster-
Palmdale ends its simulcast of KXTA to become

Continued on Page 39
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WHTZ WKTU KIS WBBM KZQZ WIOQ KHKS
KRBV WDRQ WXKS WWZZ KRBE WSTR WHYI KKMJ WDJX WTVR WJXB WFMF
WPOW KHTS XHTZ KDWB KSLZ WXYV WFLZ WAHR WXLO WHUD WQLR and more
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NASHVILLE

SISTER HAZEL| BOYZ Il MEN
- “Champagne High” | “pss yu by”

Top40 Adult Monitor: (37)- “Boyz Il Men is moving up in rotation again this

- week. ‘Pass You By’ is #7 overall with a 70%
Modern Adult Monitor: @ ' familiarity rating. #3 with our 25+ Demo.
Already On Over 120 Stations Including: This record is HUGE for us.” |
dyOnO 9 -Casey Keating, PD, KZQ2Z/San Francisco
WPLJ WTMX WXKS WBMX WSTR KMSX
WXPT WVRV WSSR WMTX KRSK WKRQ “Our P1 listeners really like it, young and old. |
KZZO WPRO WSNE KBEE WPTE WLNK It just keeps getting stronger.
WZPL KMXB WKZL WKSI WMFS Pretty quick reaction for a ballad!” :
and many more -Randy Sherwin, MD, WXKB/Ft. Myers |
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“FOX Sports Radio 610." KAVL will also blend
in some focal programming.

The Milwaukee Journai-Sentinel reports
that WMCS VP/GM Don Rosette will depart the
heritage Urban AC at the end of next month.
He’s held the position since 1990, but has opt-
ed to relocate to Austin, where his wife has
lined up a teaching job. Rosette is still search-
ing for his next role.

Traffic, Weather And
Border Patrol Alerts

The phrase “traffic and weather together”

| has become ubiquitous at News stations

throughout the United States. Now one radio
station has taken public service to a new level
by alerting its listeners to the presence of Bor-
der Patrol agents. Matty y Ramon en la Maia-
na, the morning show at Hispanic Broadcast-

| ing’s Regional Mexican KROM (Estereo Lati-

no)/San Antonio, has been airing a running bit
in which listeners call the station with reports
of the whereabouts of limones verdes (or “green
limes™). Why the term? KROM PD Roger Leal
tells the Christian- Science Monitor that the
agents wear green uniforms and that limes are
representative of the fact that “if they catch you,
they’ll sour your whole day.” So far, no one has
claimed that these “alerts” have had any effect
on Border Patrol enforcement.

A Mobile County, AL circuit judge on Nov.

{ 1 placed Baldwin Broadcasting’s WAVH &

WZEW/Mobile into receivership and is consid-
ering a move that would put the stations into

| the hands of an impartial third party until a 14-

month-long ownership dispute is settled. Barry
Wood claims he is the sole owner of Baldwin
and recently provided the Mobile Register with
FCC documentation backing his claims. How-
ever, former WAVH & WZEW GM Bill Phillips
claims he has a 40% stake in Baldwin thanks
to an “unwritten partnership” with Wood. The
quarrel between Wood and Phillips was first re-
ported by ST in September 1999, when Phil-
lips abruptly changed WZEW's Adult Alternative
format without permission and was subsequent-

| ly dismissed.

Qeronimo Becomes <
Good Samaritan

It's refreshing to note when an air person-
ality does something for the benefit of his or her
listeners. This week ST has the pleasure of be-
stowing kudos on WKTU/New York MD/nighttim-
er Geronimo. Geronimo is slated to be a guest
on an upcoming episode of Maury, featuring
host Maury Povich, in which Povich will be mak-
ing the wish of a terminally il child come true.
It seems the child wants to get into the sold-
out 'N Sync show at New York's Nassau Coli-
seum, and Geronimo has agreed to grant the
child’s wish. Check local listings for the epi-
sode’s airdate and time.

WBTS/Atlanta Music Coordinator Benji
Kurtz has departed the CHR/Pop station to be-
come OM of New South Radio's four Jackson,
MS properties: Gospel WIIN, AC WJKK, Coun-
try WUSJ and CHR/Pop WYOY. He'li also han-
dle programming duties for ‘YOY.

Dick Taylor, most recently Market Mgr. for
Connoisseur’s Waterloo, IA properties, returns
to Atlantic City, NJ as GM of South Jersey Ra-

| dio’'s WOND, WONZ, WGYM & WTKU. Taylor

managed WFPG-AM & FM and WKOE/Atiantic
City from 1984-97.

WwWwWw.americanradiohistorv.com

* Laura Hagan elevated to President of Katz His-
panic Media.

* Austin Vali appointed VP/GM for Cox/Honolulu
quartet.

* Nick Roberts promoted to OM/PD of Cox/Dayton’s
FM stations.

* Bob Buchmann jumps to WAXQ/New York as PD.

* Tim Richards selected as PD of WKQI/Detroit.

4

¢ Jim McGuinn assumes OM duties for WIBF/Phil-
adelphia.

* Ted Taylor tapped as PD/afternoon personality of
WDRE/Long Island.

¢ Johnny Chlang advances to MD of KOST/Los
Angeles.

* Ken Webb joins WBLS/New York for the third time,
taking the morning shift. .

* Rich “Brother” Robbin returns to Tucson for af-
ternoons at KWFM.

\ 4

* KRFX/Denver GM Don Howe earns VP stripes.

* Leap O’ The Week: WXLK/Roanoke VP/GM Al
Casey joins WJQI/Norfolk for similar duties.

* Mike Phillips picked as KRTH/L.A. PD.

* Kerry Wolfe upped to WMILUMilwaukee PD post. .

* Jeff McCartney swings to the PD chair of WAPE/
Jacksonville.

* KFI/L.A. replaces Mother Love with Dr. Laura

Schiessinger.

*WINZ (1-95) PD Rick Stacy changes his mind
about working in Miami and returns to the program-
ming chair at WHLY (Y-106)/Leesburg-Orlando.

* Art Wander joins KCMO/Kansas City as PD.

* Howard Stern joins WXRK/New York for after-
noons.

* Tom Tradup joins WASH/Washington as the morn-
ing show's executive producer.

* The clock runs out for the “Game Zone” format on
KFRC/San Francisco, as it reverts back to an all-

music presentation.

* John Bayliss selected President of Charter Broad-
casting.

» Jay Lasker appointed President/COO of Motown.

¢ Al Brady Law returns to New York as GM of
WYNY.

» Tom Casey accepts KZLA/Los Angeles PD chair.

® Format Flips: WCFL/Chicago goes AC with Fred
Winston as PD, and KSAN/San Francisco goes
Country with Bob Young as PD.

)4

* Nancy Plum hired to do weekends at KGBS-AM
& FM/LLA.

A -

Former KDOT & KHXR/Reno, NV part-timer,
Tim Rainey joins Americom’s crosstown KODS |
& KWNZ for similar duties. He'll also produce the
imaging for KLCA/Reno. By the way, Rainey is a
senior in high school and is still deciding which
college to attend.

If you have Street Talk, call the R&R News Desk

at 310-788-1699 or e-mail streettalk @ rronline.com
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“Rollin’”"
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> album produced by terry date and limp bizkit

>*rollin’ (hip~hop version) produced by swizz beatz

> additional production by josh abraham

> additional production by scott weiland

> mixed by andy wallace > executive producer and a&r jordan schur
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You Decide...

New Album, Chocolate St rfish and The Hot Dog Flavored Water WBCN #2 30x  WAAF #3 38x |
is #1 at SoundScan Top 200 Album Sales Chart 2 weeks in a row WXRK #6 31x WBZX #2 48x

1.5 Million pieces sold in the first two weeks WHFS #2 47x  KBPI #3 31x |
On sold-out tour with Eminem now KITS 44 47x  KISS #2 26x |l
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Web Radio Promo 101

1 Major-label promo departments taking online radio seriously

' w ith the nascent webcasting industry growing in mind and market share, label promotion de-

partments have started ramping up their marketing and promotional efforts with leading In-

* temmet-only radio stations and the online versions of their terrestrial counterparts.

To date, the promo departments’
efforts — often independent of the
companies’ new media divisions
— are mostly geared to essentials

. like record service, product or
. prize giveaways and other basics.
And many of the labels actively
engaged in working webcasters

— like Reprise. Atlantic, Virgin,

RCA/Nashville. to name a few —
have hired online promo pros
within the past six months or so.

An Enticing Demographic

The lure. in addition to more
- bodies being tuned into the web.
" is simple: Online listeners (often
known as “streamies”) are an en-
ticing demographic that is usual-
ly ahead of the curve in technolo-
gy. entertainment. social aware-
ness — you name it.

As Arbitron Internet Informa-
tion Services Director/Marketing.
Research & Development Joan
FitzGerald noted in a 10/25 writ-

- ten statement announcing the Au-

- gust Webcast ratings: “Listening

- online has tripled in the last two

- years, and pecople who consume

~ streaming media are a desirable
consumer segment.”

Here are the top 10 online sta-
tions and their aggregate tuning
hours — the digital equivalent of
Time Spent Listening: NetRadio
— '80s Hits (311,600), Virgin Ra-
dio (264.800). NetRadio — Vin-

* tage Rock (264.400). NetRadio —
Hits (263.400). NetRadio -

Smooth Jazz (257.600). NetRadio
— The X (254,800). KNAC.Com
Pure Rock (254.500). NetRadio —
Quiet Classics (208.400). WABC-
AM (194.100) and NetRadio —
Route 1 Country (179.300).

One label promo exec busy fine-
tuning his label’s online activities
is Reprise’s Patrick Grueber,
who's balancing his duties as Chi-
cago local and his responsibilities
in the newly created post of Na-
tional Director/Internet & Radio
Promotion.

In detailing his role at the com-
pany. Grueber comments. “Right
now we're working primarily with

.comniercial radio websites. but

we’re branching out and not lim-
iting ourselves to that, because we
see a lot of potential. We have
people in our new media depart-
ment who work with the Spinners
of the world.”

A Promeotional Work
In Progress

Grueber calls the promo depart-
ment’s online efforts a work in
progress. He notes. “Our job isn’t
like traditional promotion, where
you build a compelling argument
to get your records played. Chanc-
es are the Internet-only stations are
going to want to play your record.
because they’re always looking for
content and want to spread it out
to the different formats their com-
pany ofiers.

“I'm a big believer in creating

“There are a lot of marketing opportunities out

there, particularly with reaching the-P1 listeners at

commercial radio. Those are the people who are
often online and who drive the market and trends;
they are the ones who will ultimately help us break
new artists.”

Patrick Grueber
—

impressions in the marketplace.
whether it's via airplay or video-
play. Now we have the Internet.
When you think about it, it makes
sense to start forming great rela-
tionships with these companies at
this stage of the game. There are
a lot of marketing opportunities
out there, particularly with reach-
ing the P1 listeners at commercial
radio. Thosec are the people who
are often online and who drive the
market and trends: they are the
ones who ultimately will help us
break new artists.”

In describing the kinds of pro-
motions he’s organized, Grueber
notes, “With Discjockey.com, we
did Barenaked Ladies and Green
Day promotions prior to the re-
lease of each album. In the case of
the Barenaked Ladies. it was a
very traditional “win it before you
can buy it’ product giveaway. We
also gave away a signed guitar in
a promotion with NetRadio.com.
For Green Day, we created an on-
line listening event with them that
was very well-received.”

Grueber points to the shrinking
number of slots available on ter-
restrial stations for label on-air
promotions as another key reason
to step up activity. “Those on-air
avenues seem to be shrinking be-
cause of the larger spotloads and
the larger radio companies want-
ing to use that time in other
ways,” he says. "I believe a lot of
stations are going to drive their
promotions online. so the record
companies have to be there.”

In addition to reinforcing air-
play, Grueber says the promotion
department’s online efforts can be
a godsend to local reps. “My back-
ground is in local promotion. I've
been doing it since around 1987.
But there's only so much time in
the day the local staff can deal
with things.

“We also started a website spe-
cifically for the promotion depart-
ment. called RadioReprise.com.
It’s a one-stop shopping or tool
site for the radio industry-and has

....................... qeveveserrrersvevre

SOULDECISION IN SYNC |

Fresh off the road with Christina Aquilera and now in the midst of
touring with ‘N Sync, SoulDecision and label execs gather to celebrate
the group’s recent success after a show at the Universal Amphithe-
ater in Los Angeles. Pictured (back row, l-r) are MCA National Direc-
tor/Field Marketing Kevin Day, West Coast Regional Director/Sales
Allyson Carter, VP/Sales Mike Regan and VP/Sales & Marketing Jayne
Simon; SoulDecision’s Trevor Guthrie; SoulDecision manager Stu Sobol:
SoulDecision’s Dave Bowman and Ken Lewko; MCA Sr. VP/Promotion
Craig Lambert and (front row, l-r) VP/Marketing Robbie Snow; and
SoulDecision’s Canadian manager, Gary Francis.

all of our airplay, sales and artist
information. It hasn’t been offi-
cially launched yet — we’ll do
that in January — but it's a great
place for programmers or radio
station interns who are working
late and need to contact us.™

Across To Atlantic

Atlantic Records Manager/Pro-
motion Operations Chris Goyette
can relate to what Grueber’s going
through when it comes to working
Internet-only stations. “Right now
there are so many stations that
we’re still just trying to weed
through all of them.” she says.
“The market changes so quickly.
Some people start quickly. and
others who have been in business
for a while have really cut back or
gone out of business.”

In essence. it’s Promotion 101.
says Goyette. “With some of the
stations. all they want is to be ser-
viced. Others want only simple
promotions like product give-
aways.” Nevertheless. Atlantic
has organized more sophisticated
promotions. like digital down-
loads for P.O.D. and a 30-day
time-out download for matchbox
twenty. “We'll be getting involved
with more of those in the future.”
Goyette says.

Because webcasting is still
emerging. Goyette hasn't created
any hard-and-fast rules about
which webcasters the label will
serve and what quality of service
they’ll receive. “We look at the Ar~
bitron ratings. but when you com-
pare them to terrestrial stations, the
numbers aren’t that huge.” she
says.

*“The stations that are the most

aggressive and offer the most
compelling or creative program-
ming and promotions are the ones
we tend to do a lot of business
with. It's more exposure for our
artists and our company. and it
strengthens the relationship with
those stations. As those stations
grow, they'll be more inclined to
do business with us.”

Exclusive Content

Goyette agrees with Grueber
that terrestrial broadcasters are
doing more with their websites. “1
was at the R&R Convention. and
programmers were talking about
how they wanfed to drive more
traffic to their websites by using
things like special listener events.
contests and special giveaways.”
she says. “That’s one area we plan
to really expand next year. We
want to acquire more exciusive
content, like streamed concerts,
and offer that content to stations.”

Another prime opportunity.
says Goyette, comes in the form
of e-mailing music snippets and
the like to programmers. “We're
going to do more enhanced e-
mail campaigns with new releas-
es, because it's a great way to
reach MDs and PDs directly,”
she says.

Like Grueber, Goyette says the
online promo efforts will help lo-
cal promo reps do their jobs more
efficiently. “If it has to do with
the Internet. I handle most of the
inquires,” she says. “If it has 1o
do with something like an inter-
view after a concert. I'll ask for
the help of the local. But hopeful-
ly our efforts will alleviate some
of their work.”

R . " e e e )

“Next year we plan to acquire more exclusive
content, like streamed concerts, and offer that
content to stations.”

T —————— R ———
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Eagles Live On Web Lane
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'Camera’ Action For Josh Joplin Group

One programmer. one market at a time. That sums
up the low-key approach Artemis Records is taking
for The Josh Joplin Group, whose debut single for
the label. “Camera One.” was Most Added at Adult
Alternative this week and No. 2 Most Added last
week.

Josh Joplin Group

Stations in the format supporting the single include
WXRV/Boston: WXPN/Philadelphia: WRNR/Balti-
more: WRLT/Nashville; WKOC/Norfolk; WDOD/
Chattanooga, TN: KENZ/Salt Lake City: KXST/San
Diego: and KINK/Portland. The track has also been
added at Alternatives WKRL/Syracuse, WHTG/
Monmouth-Ocean and WEND/Charlotte and Rock
outlets WYBB/Charleston; KFZX/Odessa-Midland,
TX: and WZZO/Allentown.

Raised in Lancaster, PA, Josh Joplin grew up on a
steady diet of classic folk artists such as Bob Dylan,
Phil Ochs and Pete Secger. As a teenager he supple-
mented that with bands like The Clash and The Smiths.
At the age of 16 Joplin quit school and traveled, vis-
iting the hometowns of heroes Dylan, Ochs and Woody
Guthrie.

After a short stint washing dishes in New York,
Joplin moved to Atlanta and eventually hooked up
with Shawn Mullins. Joplin took a page from Mullins’
career, hit the coftechouses, released an album and
began building a local following.

That activity caught the attention of Artemis
Records. President Daniel Glass remembers. “We
heard about what was going on with him and the band
in Atlanta and were very impressed with what he had
accomplished. He sold about 2.500 copics of his al-
bum. which is really good. He's an incredible song-
writer and a selt-starter.”

Once Artemis had signed the band, it hooked them
up with producers Jerry Harrison (Live, No Doubt) and
Peter Collins. Mullins. however, produced the bulk of
the new album, Usefid Music.

When formulating its plans for JIG and “Camera
One,” Antemis kept it simple and targeted music fans
at radio. Glass comments, “When I first started work-
ing at Chrysalis Records years ago, I remember the
founders, Chris Ellis and Terry Wright, said there were
two things they looked at when signing artists: 1) Can
you picture them in Madison Square Garden? and 2)
you’d better be ready to go around the world to help
them build their audience and watch them connect

with their fans. That's always stuck with me. and it's
basically what we are doing with Josh Joplin. Our
promotion department has done a wondertul job of
making sure everything is pretty low-key and that
we're not hyping the group.”

As part of that plan Artemis has had JJG play for
retailers such as The Wherchouse and Borders. They
Just finished a performance for indie distributor Val-
ley Media. The label mixed those shows in with vis-
its to radio.

VP/Promotion Todd Glassman comments, *“The
most important thing for us was tofind music-oriented
programmers. We wanted Josh and the band to sit
down with those people and talk about the music and.
their lives.

“This isn't necessarily about formats. It's about
finding the right people to start the record and spread
the story. That's already begun to happen. It's a great
compliment to Josh and the band when we get phone
calls from people who have heard about their music.”

Artemis wasn’t worried about going for airplay at
the busiest time of the year. In fact, the phenomenal
success of David Gray's “Babylon™ and music from
new artists like Five For Fighting and Lifehouse have
opened the door for singer-songwriters. Glass ob-
serves, “The timing's right for music with lyrics that
mean something. Rap metal and pop dance will al-
ways have their place, but people are demanding this
type of music, especially from artists who can deliver
arock 'n’ roll experience in concert like Josh and the
band can.”

One early supporter of “Camera One” is WKOC,
the weekly plays leader, according to Mediabase. PD
Paul Shugrue says the song’s retro feel fits perfectly
with the station. “It has a very catchy feel to it. It defi-
nitely has a contemporary sound, but it’s also reminis-
cent of some of the great "80s songs. Since we play a
lot of *80s music. it fits right in there.™

JJG are currently in the middle of an extensive
promo trip. On Nov. 14 Artemis will release a limited-
cdition single of “Camera One” that also includes two
acoustic songs. The album Usefid Music is scheduled
10 be released Jan. 23, 2001.

— Steve Wonsiewicz

‘CANDLES’ LIGHTING UP FOR CPITOL'S PRU

Capitol Records artist Pru (a.k.a. Pru Renfro) and friends
Stevie J. (c) and rap diva Eve (l) mug for the camera at
S.0.B’s in New York. Pru’s self-produced eponymous de-
but atbum is slated for release Nov. 7. She wraps up a
lengthy promo trip Nov.. 17 in New Orleans, where she
will perform at the National Black Programmers Coali-
tion Convention. Her debut single, “Candles,” is already
at radio,

WwWwWw.americanradiohistorv.com
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The Eagles will begin offering 12 previously unreleased
songs for free download as part of the marketing plan sur-
rounding the release of their four-disc boxed set, The Eagles:
Selected Works 1972-1999. The download promo begins the
day the boxed set hits retail, Nov. 14. The songs, which won't
time out, will be made available at eight websites:
Amazon.com, barnesandnoble.com, TWEC.com, CDNOW
Borders.com, Checkout.com, Towerrecords.com and
Musicland.com. Among the songs offered are live versions
of “Hotel California,” “Victim of Love,” “Take It to the Limit" and
“Best of My Love” The band's best-of disc, Their Greatest Hits
1971-1975, is one of the best-selling albums of all time, with
more than 27 milfion copies sold.

Deftones To Monitor: FUCT You

Maverick hard rock band The Deftones and Los Angeles-
based Gen-X clothier FUCT have donated $5,000 to Nora
Garza, the ex-Features Editor at the McAllen, TX newspaper
the Monitor. Garza was fired a couple of weeks ago, when
she published, in the Monitors entertainment section, a stan-
dard pubiicity picture of The Deftones that features iead singer
Chino Moreno wearing a dark blue sweatshirt bearing the
FUCT logo.

Deftones

Comings and goings: Aiternative urban group Lucy Pearl
have tapped Joi as their new lead singer, replacing former En
Vogue vocalist Dawn Robinson. No reason was given for
Robinson’s departure ... MTV News reports that Atlanta hip-
hop group Arrested Development have re-formed and are
finishing a new album titied The Heroes of the Harvest. No
word yet on which label the group signed to ... Ben Folds
Five have called it quits after six years and three studio al-
bums. Manager Alan Wolmark says the split is amicable and
that “The decision was made because all three members felt
the band had run its musical course and wanted to pursue
other musical interests” ... Orgy and their management com-
pany, The Firm, have parted ways.

This 'n’ that: VH1 has tapped U2, The Red Hot Chili Pep-
pers, Creed, Christina Aguilera and Bon Jovi to perform
during its inaugural My VH1 Music Awards, to be televised live
on Nov. 30 at 9pm ET ... The first officially sanctioned Beatles
website, www.thebeatles.com, launches Nov. 13, the first day
of release for 1, the band's new 27-track greatest-hits pack-
age ... Tonos.com, the website founded by Grammy- and Oscar-
winning songwriters Carole Bayer Sager, Kenneth
“Babyface” Edmonds and David Foster, has closed on $10
million in financing, led by leading high-tech venture capital
firm Softbank ... Listen.com has offered to buy beleaguered
file-shaving software maker Scour for an estimated $5.5 mil-
lion and 520,000 shares of stock. Scour recently filed for
Chapter 11 ... NARAS has announced that the 43rd annual
Grammys will be held Feb. 21 at the Staples Center in Los
Angeles.

CONCERT PULSE
Avg. Gross

Pos. Artist {in 000s) Among this week’s new tours:
1 DAVE MATTHEWS BAND $1,165.7

2 OZZFEST 2000 $900.7

3 TIM MCGRAW/FAITH HILL $779.6

4 SANTANA s7T19.2 3 DOORS DOWN

5 PHISH $617.7 RICHARD ASHCROFT

[ ;Tmcc . ssgn.s GOUDIE

7 DIXIE CHICK 1.7

N S

8 PEARL JAM $610.6 1 PLANR

9 BRITNEY SPEARS $600.1 ORGY

10 UP IN SMOKE TOUR §565.9 SAVAGE GARDEN

11 ACDC $516.3

12 CREED $493.0

H 72.3 | The CONCERT PULSE is courtesy of

13 RED HOT CHILI PEPPERS $4 2 ] ek
14 COUNTING CROWS/LIVE $385.2 o,.'_b,,, L"s,,,,gs 800-344.7383.
15 KISS $366.1 California 209-271-7900.
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Clear Channel
Continued from Page 1

reports” that have interfered with Clear
Channel’s economic and contractual
relations with etnployees. vendors and
advertisers. The defendants have par-
ticipated in unfair competition and
trade practices and violations under the
RICO act. the suit claims.

Clear Channel alleges that Del
Colliano sought to force Clear Channel
into buying his publication and “to ex-
tract substantial financial payments.” It
says Del Colliano first broached the
matter with Clear Channel Radio CEO
Randy Michaels when Michaels ran
Jacor Commumnications. Several months
after Michaels said Jacor was not inter-
ested in buying the publication. Clear
Channel bought Jacor and Michaels
was named head of Clear Channet Ra-

Y
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dio. Del Colliano allegedly again ap-
proached Michaels. whotold the defen-
dant that the selling price was too high.
Afier some time. the suit says, Michacls
told Del Colliano he would no longer
accept his phone calls.

Del Colliano allegedly told
Michaels. “Everybody reads me. Icon-
trol what people think about the rudio
business.” The publisher also threatened
Michaels. saying that he “had better”
take Del Colliano’s call or “he would
take them down,” the suit claims.

Clear Channel wasn 't the first com-
pany that Del Colliano used that ap-
proach with. according to the suit. Clear
Channel claims that in 1995 the pub-
lisher demanded that Westwood One
“pay several thousand doitars in the
guise of payments for advertising in
Inside Radio?” When Westwood Onc re-
tused. the suit says. Inside Radio pub-
lished “a series of false reports ... de-
signied to. and [that] did in fact. disrupt
Westwood's operations.” In the end. the
suit says. Westwood did not make pay-
ments to /nside Radio.

Clear Channel claims Michaels has
been a frequent target of Inside Rudio.
“It's become obvious to me that Jerry
Del Colliano has no regard for the
truth.” Michaels said in a prepared state-
ment on Monday. ““He has printed sto-
ries about Clear Channel cutting sales
commissions. planning layoffs. replac-
ing commissioned salespeople with
salaried sales reps and limiting bonuses.
I believe he has been using the pages
of his newsletter to disrupt our business
and cause our employees toquestion the
integrity of their company. Competitors
can use the stories as fodder to attruct
our people and challenge our business.
It is time to put an end to this harass-
ment.”

The suitacknowledges that. because
of the Inside Radio reports, “Clear
Channel's daily operations were indeed
affected ... Several valued employees
left Clear Channel due to the reports.”
The company noted that in an attempt
to prevent its employees from being
“bombarded with Inside Radio’s false
and damaging articles, [it] has at-
tempted to restrict its employees from
receiving Inside Rudio at their business
offices.” In an attempt to bypass the
company's restrictions, the suit says.

Inside Radio has sent Clear Channel |

staff “unsolicited e-mail versions™ of
the publication that contain “the head-
line of each story in the publication,

which. written in the sensationalistic |

style that is emblematic of Inside Ra-
dio. convey the negative message de-
fendants desire.” _

The suit also alleges that “'the defen-
dants’ false reports hive a negative ef-
fect among media buyers ... As a result
of those articles. media buyers were ..
led to believe that the account execu-
tives at various Clear Channel stations
would be leaving, and their accounts
would be transferred or reassigned. The
negative speculation. innuendo and ru-
mons triggered by the publication of
false reports has had a foresecable, cor-
responding negative impact on nedia
buyers’ willingness to make signiticant
commitments
Channel's advertising inventory.”

In September. during the NAB Ra-
dio Show. Clear Chansiel Chairman/
CEO Lowry Mays lashed out at Inside
Radio for calling his company “Cheap
Channel.” Clear Channel spokesman
Randy Palmertold R&R that it became
clear “as the stories mounted™ that the
company would have to take action
against Del Colliano. *"These reposts

regarding Clear |

were not true,” Palmer said. “and we

found ourselves pretty much having to
comfort our staft.”

Clear Channel has complained tre-
quently to Del Colliano and his attor-
ney. Eric Boustani, a partner in
Monterey, CA based law firm Davis &
Schroeder. about articles printed in the
taxed newsletter. Boustani. who had not
scen the suit by R&R'’s Tuesday dead-
line. told R&R that. based on what he
had seen reported. the charges “appear
to be untrue and inaccurate. Over the
years Inside Radio has made a lot of
entities unhappy by printing accurate
stories.” While Boustani has spoken to
Clear Channel representatives about
stories in the past. the suit is “"a surprise
to the extent that they would bring such
charges against Mr. Del Colliano und
the publication. We knew that on occa-
sion they had objections to various
things, but nothing for one to belicve
that a lawsuit was imminent.”

Boustani also contends that Clecar
Channel talked to Del Colliano “a
couple of years ago™ about buying his
publication. but Del Colliano opted not
to sell.

For each of the eight counts, Clear
Channel is secking $1 million in civil
damages and $10 million in punitive
damages. The case has been assigned
to Judge Allen Schwanz. though no
hearing date has been set.

KKTL

Continued from Page 3
Hip-Hop, and there is a big hole be-
tween them and Susquehanna’s Pop
KRBE. The hole we are going to plug
is presently Top 40/Rhythm, not
Dance. What's hot right now with ev-
eryone. especially Hispanics. is the
pop/urban product. Our goal is to be
the dominant Top 40 in the market.
and we will get there through play-
ing great music that creates passion,
as well as through traditional and
grass-roots advertising and market-
ing.

KTHT has launched commercial-
| free with 10.000 songs in arow. While
the station conducts a nationwide
search for a PD and staff. KTHT will
be programmed by Rice out of WBLY/
Long Istand. which he also programs,
and overseen by Kabrich.

Shaev
Continued from Page 1

Shaev was previously Sr. VP/Pro-
motion for 550 Music. having joined
the label at its inception in 1993 as
VP/Pop & Video Promotion. She be-
gan her music industry career in 1987
as a college representative for CBS
| Records. In 1989 she joined SBK

Records. serving in a variety of ca-
pacities. including National Manager/
AC-Video Promotion. National Di-
rector/Top 40-Video Promotion and
Northeast Promotion Manager. In
1991 she was named Sr. Director/Al-
ternative & Video Promotion for EMI
" Records Group.

McCarthy

Continued from Page 3

moved into the Local and National

Sales Manager post for WABC in

1993. In 1996 he rose to Dircctor/

Sales for WABC & WPLJ., adding
| WQEW duties two years later. He
| was elevated to his most recent post
| in April 1999.

BET

Continued from Page 1

Chaiman/CEO. while Debra Lee will
remain President/COO. Both will re-
port to Viacom President/COO Mel
Karmazin, who said Viacom's goat is
to make BET as widely distributed as
MTV.

_“Ad spending targeting African
Americans is growing faster than ad
spending in general,” Karmazin
pointed out. “We don’t understand
why every cable system in the U.S.
wouldn’t be carrving BET. There arc
African Americans in every market in
the country.”

Viacom Chairman/CEO Sumner
Redstone added. “The addition of
Black Entertainment Television and
the other leading BET cable networks
and online operations. along with the
extraordinary managerial talent of
Bob Johnson and his team. is a sig-
nificant inilestone for Viacom. This
transaction will significantly enhance
our roster of leading brands and make
our already great management team
even better. Lam pleased that my long
relationships with Bob Johnson and
[BET investor] John Malone. close
triends of mine and pioneers in our

industry, are culminating in this very
positive and important transaction.”

Access To XM For Infinity?

The Viacom empire. in which In-
finity Broadcasting is one of the
brightest stars. has never been a sup-
porter of satellite broadcasting. But
this deal will give it cause to recon-
sider. BET already has a deat to pro-
gram at least two Urban channels for
XM Satellite Radio (Radio Onc is set
to program five others). and Infinity
may have an opportunity to expand
its influence via XM. Asked by
R&R if there's room for Infinity.
XM Sr. VP/Programming and Chief
Programming Officer Lee Abrams
said. "We are pretty well tapped out
channelwise. But who knows? This
came out of the clear blue. We never
expected Viacom to take over BET. |
have no idea how this is going to
shake out”

The shakcout will be interesting:
Ctear Channel’s $75 million invest-
ment in XM gives Premiere Radio
Networks reign over as many as 11
XM stations, which the network
could outline as early as March. XM
service is set to debut next spring.

—Jeffrey Yorke

Burke

Continued from Page 3

big picture. He comes highly recom-
mended. and we're delighted to have
him with us.”

Burke spent the last 51/2 years in
Memphis. He also previously held a
Regional PD position within Sinclair
that included responsibilitics for the
company’s stations in St. Louis and

Kansas City. His prior experience in-
cludes management and program-
ming positions at KICE, KFGI &
KKMUJ/Austin.

“I'm thrilled and honored 10 be
joining the rich tradition at KYGO.”
Burke remarked. 1 truly appreciate
the trust and confidence that Bob Call
and Don Benson have placed in me.
I leave Memphis with terrific memo-
rics. but I'm anxious to join the JP
team in Denver.”

Johnson
Continued from Page 1

Johnson was most recently VP/
R&B Promotion. a post he had held
since October 1999, Prior to that he
spent four years as VP/R&B Promo-
tion at RCA Records.

1 am ecstatic to be working under
the guidance and direction of Lionel
Ridenour.” Johnson said. “With the
caliber of artistry, music and human
resources available here at Arista, |
am determined to contribute all of my
efforts to the team as we rewrite mu-
sical history well into the millen-
nium.”

Johnson began his music industry
carcer in the 1970s in retail before
shifting to wholesale distribution at

City One-Stop in Los Angeles. He
then worked in promotion for an in-
dependent distributor before joining
Warner Bros. Records in 1979 us
Regional Director/R&B Promotion
Director. Johnson joined Columbia
Records as Los Angeles Regional
Director/R&B Promotion in 1982 and
was promoted to Director/Marketing
in 1984, In 1987 he joined Ed
Eckstine’s Wing Records as VP/R&B
Promotion. and two years later he
moved to Reprise Records as VP/
R&B Promotion. Johnson then
tounded Upstate Productions. a mar-
keting. management and promotion
firm, before joining Mercury Records
in 1992 as VP/R&B Promotion.

— Steve Wonsiewicz

Brown
Continued from Page 3

the PD. the MD. and the Promotion
Director. so 1 think she’s more than
qualified to handle this job. If there
is anybody who has paid her dues. it
would be Kathy Brown. | followed
her career all of those years. and I'm
now so happy to work with her be-
causc she knows what it's like to stant
out at the bottom and really work your
way up. So many times today, people
just want to get out of college and be
a PD or do moming drive. She's truly
an asset o the company.”

radiohistorv com

Somers added. “K.B. has done a
steltar job of programming WWIN-
FM. She has taken the station to
record numbers. including No. 1 in
adults 25-54. [ know that under her
talented guidance. Majic 102.3 and
our Richmond stations will achieve
even greater success.”

Brown's most recent position is
“currently undergoing a structural re-
view as she will continue to supervise
the programming”™ of WWIN-FM. the
company said. Brown had been the
station’s PD since joining Radio One
in 1995, A 15-year industry veteran.
Brown has also held programming
stints in Milwaukee and Chicago.
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Make Money On The Web

Ul Interep creates the seller's ultimate guide

to online advertising

ust about every radio broadcast group is trying to figure out what to do with its websites.
They are wondering whether or not to stream and, most importantly, puzzling over
—— how to make money with online advertising. While these broadcast entities work be-
hind the scenes to come up with a winning online formula, there is still an enormous learning
curve within radio stations and advertising agencies when it comes to understanding online

advertising.

As with any product. be- 1
fore you market. promote
and sell. you have to know

your product and how it ben-
efits consumers and clients
atike. If you are attempting
to tap into the new business
model of online advertising.
there is a must-read guide
just out for traditional sell-
ers. buyers and almost ev-
eryone else in radioland:
Interep’s Rescarch Division
Vice President/Marketing Communi-
cations, Michele Skettino, has me-
ticulously rescarched and written A
Radio Seller’s Guide to Online Ad-
vertising, and I got my hands on one
of the very first copies,

This 28-page booklet is one of the
most helpful and concise that I have

seen on this subject. Skettino took on -

this project because she was hearing
from Interep’s traditional seliers and
station people that they were being
asked more and more to look for new
sources of revenue on the web.
Skettino points out that the web is
still very confusing to most traditional
sellers. With all of the different
online. advertising and computer

terms and lingo, the fine folks at’

Interep thought it would be extremely
helpful to put all of the needed infor-
mation about online advertising into
one concise, easy-to-read guide. This
project is also timely, given the
launch of Interep’s new interactive
division.

A Radio Seller's Guide to Online
Adveriising is a necessity for tradi-
tional radio buyers who are now be-
ing asked to look at streaming. It
should also be mandatory for every-
one inside a radio station. especially

Michele Skettino

the sales and programming
departments. With Sket-
tino's guidance, we've

to offer you a look inside the
world of online advertising,
beginning with some of
what she calls online re-
search basics.

Unique Visitors
Vs. Ad Views

Many of the measurements
commonly used in online rescarch are
identical to, or almost equivalent to,
traditional media measurements. The
terms “unique visitors™ and “ad
views/page views™ are the ones most
commonly used when referring to the
online audience. They correlate
roughly to the research concepts of
cume and impressions.

Unique visitors/users/audience,
a.k.a. cume: The numbser of different
individuals visiting a website during
a given time (usually daily, weekly or
monthly). This is similar to the cume
number in radio and is a measure of
a site’s reach.

If an advertiser runs a schedule on
a website with a monthly unique visi-
tor count of 10,000. that would mean
that the campaign has the potential to
reach 10.000 consumers each month,

The unique visitors number im-
plies nothing about how long each
visitor stays on a site, how often he
or she visits within a given period or
how many pages arc viewed per visi-
tor. Whether the samie person visited
a site every day of the month or one
day per month, he or she is still only
counted only once in‘a monthly
unique visitor total. i

Ad views, a.k.a. impressions: Ad

*

As in traditional media, the reach or coverage of a
website refers to the number of a given population
that uses that site in a designated time period.

e
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combed through her report’

views. a term sometimes used instead
of the more common “impressions,”
refers (o the number of ads viewed
(or. more precisely, the number of ads
served and downloaded to individual
PCs — as with any medium. one can-
not ensure that a user actually reads
or listens to an ad). As with tradi-
tional media measures. the number of
impressions docs not equate to reach.
as one individual may see an ad mul-
tiple times.

Page views, a concept similar to ad
views, refers to the number of total
pages viewed. regardless of whether
or not the pages contain an ad.

As in traditional media. the reach
or coverage of a website refers to the
portion of a given population that uses
that site in a designated time period.
The reach number
is equivalent to the
number of unique
visitors. Coverage
is usually dis-
cussed in terms of
a percentage.

Coverage And Reach

The percentage of a given demo-
graphic group that visits a site can
also be called “reach percentage. ~
However, be aware that when cover-
age percentage is discussed in tradi-
tional media. it almost always refers
to- the percentage of the total demo-
graphic group in the U.S. Online ser-
vices sometimes use different criteria
when setting their “universe™ and re-
fer only to the percentage of U.S.
online users reached. Care should be
taken when using these estimates to
determine which universe is refer-
enced.

If the universe is the U.S. total for
a given demographic. then the cov-
crage percentage is cquivalent to a
rating. For instance. if a site’s cov-
erage for men 18-34 is 15% of all
men 18-34 in the country, the site
has a 15% rating against this demo.

The calculation for this type of rat-
ing would be:

Unique Visitors in Demo
Demo Population

x 100

If the universe is the total U.S.

RESEARCH DIVISION

surement.

given time period.

month.

to hold visitors.

Commonly Used Metrics

The following terms are also commonly used in online mea-

* Average Unique Pages Per Visitor Per Day/Week/Month: The
average number of pages within a site that are viewed by a visitor in a

* Average Daily/Monthly Unique Visitors: The average number of
different people who visit a site each day during the course of a day or

* Average Usage Days Per Visitor Per Month: The average num-
ber of days per month that a website's visitors accessed the site.

* Average Minutes Spent Per Usage Day/Week/Month: The av-
erage length of time that a visitor spends on a website during a given
time period. This figure is an indication of a site's “stickiness;” or its ability

* Time Spent Tuning: A term soon to be used by Arbitron's Info-
stream (and possibly other services) for streaming measurement. Re-
fers to the average time spent listening (per listener) to an audio web-
cast over the course of a month (or other time period).

* Aggregate Tuning Hours: A term currently empiayed by Arbitron’s
Infostream to measure total listening hours to an audio webcast (not
per person). While this can be loosely correlated to an impression lev-
el, in that it is affected by both cume and Time Spent Listening, it is a
pure total, with no averaging invoived.

online users, the coverage percentage
is more equivalent to the traditional
measure of share. though not analo-
gous, because there is no measure of
time spent on a site included in the
figure. In the online arena a coverage
percentage based on the online uni-
verse is perhaps more equivalent to
what might be called an online rating.

Measuring Compeosition
And Index

Composition in online measure-
ment remains the same as in all other
media, referring to the percentage of
a website’s audience that is in a spe-
cific consumer segment. Composition
is used by adver-
tisers to identify
those sites with a
high concentration
of a given con-
sumer target. The
composition per-
centage equals a given demographic
expressed as a percentage of a site’s
total unique users.

For example, if a site has a totat
unique visitor estimate of 300,000
and 175,000 unique visitors who are
women 25-54, the site’s composition
percentage for women 25-54 is 58%.

Unique Visitors in Demo
Total Unique Visitors

Index refers to the relationship be-
tween the percent composition of one
variable vs. the percent composition
of another variable. As it refers to
websites. it is usually the relationship
between a site’s composition for a
particular demo and either the U.S.
composition or the total online user
base’s composition.

An index above the norm of 100
denotes a higher-than-average con-
centration of a specific target group.
For instance, if a site has a composi-
tion percentage of 65% among
women 25-54, and women 25-54 rep-
resent 35% of the online audience.
the site would index 186. In other
words. visitors to that site arc 86%
more likely to be women 25-54 than

707 ek

x 100

visitors 1o the average site.

Percentage of
Site’s Compeosition
Percentage of
Online Composition
(Or Percentage of
U.S. Composition)

x 1t

Exploring Reach
And Frequency

Frequency within an ad schedute
affected by media use over tim
Within online media. it refers to (I
average number of times that eac
person will see or hear an online a
vertisement. It is affected by how fr
quently a user visits a given site ar
how long he or she spends there
how many pages are viewed.

Frequency is generally discussed
terms that include reach and follow
the same equation for all media:

Reach x Frequency =
Ad Impressions

Therefore. different schedules ca
deliver the same number of ad impre:
sions yet have dramatically differer
reach and frequency levels. Reach an
frequency form. a mathematically ir
verse relationship: If impressions re
main constant when reach goes up. fre
quency goes down. and vice versa.

An effective level of reach and fre
quency depends on an advertiser’
objectives. If an advertiser desires
higher reach level or a higher fre
quency. campaigns can be adjuste:
accordingly. In general. the followin,
guidelines apply:

To Increase Frequency

* Limit the campaign to fewe
sites or channels.

¢ Narrow the time frame of cam
paign. Retain the same impressior
level.

¢ Use websites or channels witl
similar appeal to increase the likeli
hood of audience duplication.

To Increase Reach

* Use more websites or channels

¢ Extend the time frame of the

Continued on Page 5¢
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®EXOLU$IVE NATIONAL MUSIC RESEARCH ESTIMATES November 10, 2000
CaLLout America SONQ selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 15-21.

S ¢ NN TN | Giot Soo
TOTAL AVERAGE 5 g .
¥ Hot Scores
g

5 WOMEN WOMEN ~ WOMEN
ARMST TITLE LABEL(S) ™ LW 2W 3w 5‘ 12-17 18-24 25-34| EAST SOUTH WEST WEST By Kevin McCagk:
HEp LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 386 — — — 547 10.2 410 364 3.70 |3.82 3.97 3.70 3.92
) ) ) - here is plenty of activity on this
CREED With Arms Wide Open (Wind-up) 382 3.82 3.5 3.93 775 242|372 394 3.82°|4.01 3.93 352 3.8 week's Callout America overview
3 000RS DOWN Kryptonite (Republic/Universal) 3.79 384 3.85 3.96 787 254 |4.00 3.74 355 3.76 3.96 3.51 3.96 | s “What's Your Fantasy” by Ludacris
(Def Jam South/IDIMG) enters at No.
HEp JARULE IC. MILIAN Between Me... (Murder Inc./Def Jam/IDJMG) 3.76  3.95 3.64 3.80 59.1 13.8 [3.95 3.73 3.45 |3.95 3.92 348 370 || yitha 3.86 overall score. Right now
HPF) PAPAROACH Last Resort (DreamWorks) 3.76 384 3.88 3.88 59.3 13.8 |[4.01 3.69 3.29 [3.87 3.73 3.44 3.96 | Pop airplay is limited 1o 4 hundful of
! . . ) markets, but the song has exposure at
N SYNC This | Promise You (ive) 3.69 3.77 3.83 3.83 73.6 191 [3.79 362 360 |3.83 3.7 345 3.70 | MTV and The Box Music Network.,
MYA Case Of The Ex (Whatcha Gonna Do) (University/interscope) 3.68 3.T7 3.69 3.80 79.2 20.6 [3.95 3.59 3.40 [3.71 3.81 3.62 3.56 | "Funtasy”casily ranks No. Iin the teen
cell with a 4.10 and pulls in a 3.70
HEp $1500 Incomplete (Dragon/Def SoutiDIMG) 366 3.60 3.49 3.65 44.8 10.9 |3.71 369 349 [3.64 354 3.53 3.95 |00 2534 femmales, rnking it No. 3.
PINK Most Glrls (LaFace/Arista) 365 3.74 3.3 3.75 731 22.8 |364 3.65 3.67 [3.88 3.79 3.40 3.56 "I You're Gone™ by Matchhox
- Twenty (Lava/Atlantic) bows with a
MATCHBOX TWENTY If You're Gone (Lava/Atiantic) 368 — — — 455 8.7 |3.55 3.72 3.64 [3.55 3.77 3.59 3.63 | 363 0l score and edges into the top
HF) LEEANN WOMACK | Hape You Dance (MCA/Universal) 359 371 399 — 450 9.4 |3.68 3.55 3.54 |3.54 3.76 3.53 3.52 1‘4’~Th|c-‘lmrges1 pict;rclics"\nilh l::
24s. where “Gone™ is No. 6, and in 25-
Hb FAITHHILLTheWayYou Love Me (Warner Bros.) 38 — — — 668 17.f 356 3.35 3.81 |3.31 334 379 3.82 34. where the song ranks sixth. When
HEp SR-11 Right Now (RCA) 357 361 — — 511 107 |3.90 3.34 3.08 [3.50 3.73 3.37 3.67 | it comes to strong callout. Matchbox
, . Twenty consistently deliver.
NELLY Country Grammar (Fo' Reel/Universal) 356 3.51 3.58 3.59 84.7 303 |3.73 3.46 3.41 |3.65 355 3.59 344 The latest from Faith Hill, “The
BON JOVI It's My Life (/sland/IDJMG) 355 352 3.36 3.48 66.3 18.9 |3.77 3.32 3.47 345 359 359 3.57 | Way You Love Me” (Warner Bros.),
) debuts at No. 12 with a 3.58 and lands
MATCHBOX TWENTY Bent (Lava/Atiantic) 352 3.36 3.48 3.45 78.0 25.2 [3.36 3.62 3.60 |3.42 3.62 3.37 3.69 | . No. 2 among women 25-34 with a
DESTINY'S CHILD Jumpin' Jumpin’ (Columbia) 351 3.64 3.75 3.68 86.9 40.0 |3.64 3.51 3.35 [3.55 3.62 3.52. 3.36 | 3.81. Hill's fist prime-time special.
) y Faith!, will air Thanksgiving night on
BARENAKED LAOIES Pinch Me (Reprise) 3.49 341 337 3.46 50.8 121 [3.70 3.36 330 [3.53 3.67 3.1 370 | CBS-TV. The special was taped at the
LHRISTINA AGUILERA Come On Over.Baby... (RCA} 3.49 358 346 3.59 81.8 30.0 |357 353 3321337 3.40 366 355 | Pulace Theawerin Aubum Hills, MIdur-
ing Hill's sold-out concert tour.
SOULOECISION Faded (MCA) 348 3.44 351 340 545 145|353 363 3.20 {3.26 3.30 3.73 3.52 Each Wednesday moming R&R de-
KANDI Don't Think (i Not (So So Det/Columibia) 343 362 351 352 630 201 |3.62 331 3.27 [355 3.18 3.54 ~3.48 | liversanadvance HotFax of the Call-
-3 out America data to hundreds of rudio
MYSTIKAL Shake Ya Ass (Jive) 343 351 — — 661 211364 3.24 334 3.72 334 338 330 | uions and dozens of record labels. Ef-
BACKSTREET BDYS Shape Of My Heart (Jive) 542 340 342 — 5716 17.7 {345 363 321|358 331 322 362 | fective with this week’s fux. the infor-
» mation has been redesigned to fiton a
DEBELAH MORGAN Dance With Me (DAS/Atlantic) 342 346 341 3.35 525 15.5|3.44 338 345[3.30 373 3.37 333 | gne-page layour. The changes were
VERTICAL HORIZON You're A God (RCA) 342 340 3.48 351 659 206|352 331 338361 344 310 351 | bused on feedback from users in both
: industries, and R&R hopes that these
BAHA MEN Who Let The Dogs Out {Artemis) 3.39 332 322 330 90.6 34.4 |3.36 3.23 357 |3.43 317 346 3.49 | .nhuncements will make the data even
RUFF ENDZ No More (Epic) 339 348 351 — 700 249335 335 351 j023 330 348 344 | cusiertoread. interpretand use. If you
r ; are not currently receiving the fax and
DREAM He Loves U Not (Bad Boy/Arista) 33 — — — 492 119362 3.09 322|311 335 353 3.36 | would like to, please send an e-mail re-
'SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/intéfStope) 3.38 '3.52° 3867 3.50 58.3 153 |3.49 3.7 3.26 338 3.38 355 3.26° | quest to umhony@rroniine.com or
i kmecabe@rronline.com. We will be
MADONNA Music (Maverick/WB) 3.27 332 329 331 814 327|280 355 359[3.25 345 3.08 331 | piud o add your name to the list. As
‘RICKY MARTIN She Bangs (Columbia) 316 312 3.25 3.21 663 240|304 296 358|311 305 3.04 343 | always. thank you for your feedback
) " and your support of R&R’s Callout
98 DEGREES Give Me Just One Night (Una Noche) (Universalj  3.12 3.23 3.36 3.43 616 36.3 [3.22 3.03 3.10 [3.05 3.18 3.01 3.26 | America

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = fike very much). Total familiarity represents the percentage of
respondents who recognized the song. Total bur represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Isiand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atianta, Dallas, Houston, Miami, San Antonio, Tampa. MIDWEST. Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattle. © 2000, R&R Inc.

#2 at Rhythmic Radio!
#1 Requesting Record at
Rhythmic Radio!

#Top 5 Callout at Rhythmic Radio!

y/4 / ”
I t Wa S n t M e Already a hit at these Top 40 stations with over 2300 spins:

KIIS KDWB KKRZ KHKS WFLZ KzzP
- KHTS WEZB WBTS KzQZ plus more

Exploding at Retail New this week:
Album Sales Up 40% Z100/New York City WKQl/ Detrmt
Over 40,000 Soundscanned this week =~ KMXV/Kansas City = KZHT/Salt Lake City
Huge Increases at: Musicland - 75% And Many More!!!
Wherehouse - 65%  Most Increased!
MG Best Buy - 56% Top 40 Mainstream Monitor Chart 38*-27* +775

www americanradiohistorv com
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WK Wi ARMSTTITLE LABELS) s s un(zm;ssnsous Yo TS Most Added-
1 1+ CREED With Arms Wide Open (Wind-up) 10257 -100 1035878 13  170/1 | aamstrme weeys A0S
3 @ PINK Most Girls (LaFace/Arista) 10025 +64 996807 15 171N | g5 pEGREES My Everything (Universal) 103
2 3 3 DOORS DOWN Kryptonite (Republic/Universal) 9423 <552 1059913 21 167/0 | BON JOVI Thank You For Loving Me (Island/IDJMG) 61
s @ ‘NSYNC This | Promise You (Jive) 8631 4147 869429 10 17600 | SHAGGY It Wasn't Me (MCA) 32
« s MADONNA Music (MaverickWB) . 8099 713 764135 15 17ip | BBMAKSHN %’In?i#; f,';‘;pﬁgg)”yw""‘” .
H O  SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/interscope) 7533 +409 720156 14 1750 BRITNEY SPEARS Stronger (Jive) 26
6 7 SOULDECISION Faded (MCA) 7527 -112 602289 22  167/0 | O-TOWN Liguid Dreams {J) 22
s @ BACKSTREET BOYS Shape Of My Heart (Jive) 7093 4377 713693 6 176 | U2 Beautiful Day (interscope) 17
v @ MYACase Of The Ex (Whatcha...) (University/interscope) 7066 41100 824278 8 16472 [ gAMYL MILIN Between M. (Ml amIDIMG) 16
' (AftermathVinterscope) 15
9 @ RICKY MARTIN She Bangs (Columbia) 7000 4286 707774 7 1740
15 @ DEBELAH MORGAN Dance With Me (DAS/Atiantic) 5883 +465 583253 18 164/
10 2 VERTICAL HORIZON You're A God (RCA) 5853 -202 544815 16 1580
» ®  DESTINY'S CHILD Independent Women Pt. 1 (Columbia) 5696 +1384 631457 7 15811
w @ KANDI Don't Think I'm Not (So So De#/Columbia) 5352 4326 546189 12 464 | —-o
7 ©  BARENAKED LADIES Pinch Me (Reprise) 5119 +337 486037 13 1497
8 @ MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 5045 +360 479064 7 1615
n w7 CHRISTINA AGUILERA Come On Over (All | Want...) (RCA) 5007 973 481204 17 1620
w w  NELLY Country Grammar (Fo’ ReelUniversal) 4801 655 567078 16 1430 Most Increased
©  w  DESTINY'S CHILD Jumpin’ Jumpin' (Columbia) 4767  -705 648621 23 1460 Plays
a @ DREAM He Loves U Not (Bad Boy/Arista) 4501 4553 444237 9 14955 Y
% @ RUFFENDZ No More (Epic) 460 4146 5001001 10 140n | T TR Rovei
= @ EVANAND JARON Crazy For This Girl (Columbia) 3659 4200 341252 14 1455 mgm'mmme rgﬁg’;’g)’”") :}m
s @ FAITHHILL The Way You Love Me (Wamgr Bros) 3223  +186 283950 11 12358 | cuacayitwasn'tMe (MCA) +1052
2 2 BAHA MEN Who Let The Dogs Out (Artemis) 3055 -769 303846 17  137/0 | BRITNEY SPEARS Stronger (Jive) +1037
NINE DAYS If | Am (550 Music/Epic) 2698 +333 276797 6 1315 BBMAK Still On Your'Side (HOI/}’WOOd) +629
SHAGGY It Wasn't Me (MCA) 2628 +1052 318920 3 = 12532 ED‘,"‘E"“M“E““LAM Ba“h'f {ngg‘g) A *gg;
VITAMIN C The Itch (Elektra/EEG) 2551 W20 26031 4 07 | oo o Ve (B BoyAnsts) e
EVERCLEAR Wonderful (Capitol) 2441 -375 204866 19 116/0 | DEBELAH MORGAN Dance With Me (DAS/Atlantic) +465
98 DEGREES Give Me Just One Night... (Universal) 2434 <909 253826 14 1400 | EMINEM Stan (Aftermattvinterscope) +430
SR-71 Right Now (RCA) 2302 +99 239134 8 1242
$1SQ0 Incomplete (Dragon/Def Soul/IDJMG) 1978 +90 200993 7 90
MIKAILA So In Love With Two (Island/IDJMG) 1911 +214 148224 4 1e8n
BRITNEY SPEARS Stronger (Jive) . 1910  +1037 186626 2 136/26 | - —
WALLFLOWERS Sieepwalker (Interscope) 1858 -355 154359 8 1MN
MANDY MOORE Walk Me Home (550 Music/Epic) 1683 +179 158465 4 1142
RED HOT CHILI PEPPERS Californication (Warner Bros.) 1667 -223 163679 7 990
BOYZ Il MEN Pass You By (Universal) 1553 4141 138160 6 1180 Breakers.
LENNY KRAVITZ Again (Virgin) 1528 +265 177610 5 938 NINE DAYS
MYSTIKAL Shake Ya Ass (Jive) 144 +223 167597 4 8810 it | Am (550 Music/Epic)
USHER Pop Ya Collar (LaFace/Arista) 1309 4266 106497 2 905 TOTAL PLATSANCREASE  TOTAL STATIONS/ADOS cHART
EVERCLEAR AM Radio (Capitol) 1248 4507 81082 1 8IN2 2698/333 1315 >
EMINEM Stan (Aftermath/Interscope) 1085 +430 110942 1 87115 SHABGY -
JOY ENRIQUEZ Tell Me How You Feel (LaFace/Arista) 1061 453 98700 4 78M It Wasn't Me (MCA)
U2 Beautitul Day (Interscope) 1031 o475 88790 1 BANT | e o stamomsacs _
SPICE GIRLS Holler (Virgin) 958  +318 110263 1 6m 2628/1052 125/32 263
TIONNE “T-BOZ" WATKINS My Getaway (Maverick) 942 +106 67561 2 8
PAPA ROACH Last Resort (DreamWorks) %1 @2 99763 10 60N VITAMIN C
LEANN RIMES Can't Fight The Moonight(Loncon SirsCurt) 860 450 a7se9 3 sen | . Tholloh (EleknéEEG)
MACY GRAY Still (Epic) 854 +«3 92300 3 8 2551/424 150/7 @
BBMAK Stili On Your Side (Hollywood) 849 +629 81867 1 107/30
JZ&&“S’TSZ. plays for ttr:tm’p;:;d Snohcl ?w%y 11/4. Bullets apée:rm@iw pla.;sa:roremaining e B i e o e e S T s
previous week. If two songs are tied in total plays. the song being played on more stations Is placed first. Breaker status is assigned to foward overall totsl stations playing a song. Most incressed Pisys lists
songs reaching 2500 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the grestest week-1o-wesk incresses in folsl pisys.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appesrs on RER ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc. -
\ J [ | | \ [ |' = [ ; J J f ‘ out, it -sh:;n";annl;l:relc: Ta:l't‘: ;’o:y.lg'vl:
J ] J 'J r _) __) E‘ T : You..." Is a GREAT folfow up! We're already playing
— el itand jts 2 SMASHI  —Jobin Ivey/WXKS
,( | l 3 Yj‘_,,(j{_} x :( J} : '_3'- "l ! a,,...*‘:gon f’l:vi h;;ie re-estahl:;hid lhellnsel;es a]sol;nr:l arlldsls lornll’on
‘j‘],’,?[ ‘{IIUU u‘};i} g P : radio. This song w e going Top ready getting
WHEKS KXy =
VAN YAVIDREI
3 ) Check out Jon Bon Jovi in this week’s
PEOPLE magazine...SEXIEST ROCK STAR...
at newsstands now!
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SISTER HAZEL Champagne High (Universal)
Total Plays: 845. Totai Stations: 68, Adds: 6

98 DEGREES My Everything (Universal)
Total Plays: 446, Total Stations: 121, Adds: 103

NELLY E.1. (Fo’ Reel/Universal)
Total Plays: 839, Total Stations: 38, Adds: 10

CRYSTAL SIERRA Playa No More (Virgin)
Total Plays: 415, Total Stations: 28, Adds: 0

FISHER | Will Love You (Farmclub.com/interscope)
Total Plays: 798, Total Stations: 64, Adds: 4

TON! BRAXTON Spanish Guitar (Laface/Arista)
Total Plays: 395, Total Stations: 43, Adds: 9

DAVID GRAY Babylon (AT0/RCA)
Total Plays: 791, Total Stations: 73, Adds: 13

0-TOWN Liquid Dreams (J)
Total Plays: 377, Total Stations: 73, Adds: 22

| LEE ANN WOMACK | Hope You Dance (MCA)

JARULE F/C. MBLIAN Between... (MI/Def JanvIDIMG)
| Total Plays: 223, Totat Stations: 27, Adds: 5

Totat Plays: 736, Total Stations: 65, Adds: 16

| PLUS ONE Last Flight Out (Atiantic)
Total Plays: 216, Total Stations: 21, Adds: 2

LEIGH NASH Need To Be Next To You (Engine/Arista)
Total Plays: 564, Total Stations: 48, Adds: 1

NELLY FURTADO I'm Like A Bird (DraamWorks)
Total Plays: 525, Total Stations: 54, Adds: 6

GREEN DAY Minority (Raprise)
Total Plays: 182, Total Stations: 34, Adds: 29

LIL BOW WOW Bounce... (So So Del/Columbia)
Totat Plays: 502, Tota! Stations: 33, Adds: 3

BON JOVI Thank You For Loving Me (Isiand/1DJMG)
Total Plays: 131, Total Stations: 62, Adds: 61

Sougs ranked by tetal plays

CHR/Pop

st s s s s b e s e s b s

Make Money On The Web

Continued from Page xx

campaign. Retairi or increase the impression level.
* Use websites or channels with diverse
appeal to minimize audience duplication.

Calculating Online CPM

There are several possible pricing models
for online advertising. such as cost-per-click
or cost-per-acquisition. However. these cost-
per-action models do.not factor in branding
or other marketing benefits that add value to
a banner campaign. For this rcason, the CPM
model remains the standard pricing norm,
similar to other media.

As in all media, CPM refers to the cost of
delivering 1,000 ad impressions (ad views).
The formula to calculate CPM is standard for
all media:

Cost of Schedule

Total Impressions
or Total Ad Views

In other words, if an advertiser spent $5.000
for 100,000 impressions. the cost of delivering
1,000 impressions would be $50. Similarly, if
an advertiser spent $95.000 for 1.500.000 im-
pressions. the CPM would be $63.

x 1,000 = CPM

November 10, 2000 R&R ® 59

Again, keep in mind that this does not
.ﬁiqlalc to the cost of reaching 100.000 unigue
visitors. Because visitors often return o a site
repcatedly. the same person may see a ban-
ner multiple times. with each time counting
as another impression. Therefore. 100,000
impressions could equate to differing unique
visitor reaches. For instance. 50.000 unique
visilors may see an ad an average of two
times, or 20.000 unique visitors may see an
ad an average of five times.

In online advertising, impression levels can
be guaranteed and constantly monitored.
meaning banners are served until the desired
impression level is reached throughout the
various stages of a campaign. In an alterna-
tive sales modcl. sponsorships are purchased
for a given time period (i.e., monthly), and
the expected ad impressions for that period
are estimated, similar to traditional media.
Any overdelivery of estimated impressions
during the actual time period is usually given
free of charge.

For a copy of A Radio Seller’s Guide to
Online Advertising and information on
Intercp’s new interactive division, please con-
tact Michele Skettino at 212-916-0536. or e-
mail her at michele_skettino@interep.com.

THE PARTY STATION

During her promo tour RCA recording artist Christina Aguilera stopped in Phoenix to party
with KPTY (103.9 Party) staffers. Seen here are (l-r, back row) KPTY’s Kenna and Haley
from promotions and PD Garrison; Aguilera; and KPTY air personalities D. Cortez and JB,
(l-r, front row) Trevor from promotions and new morning show jock Krazy Kidd.

V2.7 [KIKESEM

#1 HIT MUSIC

ARISTA BRINGS JOY TO KIIS

Anista recording artist Joy Enriquez hung out at the KIIS studios while in Los Angeles to
promote her single “Tell Me How You Feel.” She is seen here with KIIS personality JoJo
Wright (1) and Arista promo ace Joe Reichling.

BY

| 98 DEGREES AND 2100 |

'I'

Teen heartthrobs 98 Degrees recently visited WHTZ (Z-100)/New York to support their new
smash hit album, Revelation. Seen here are (l-r) Universal Sr. Dir./Pop Promotion David
Nathan, Z-100’s Sharon Dastur, 98 Degrees’ Justin Jeffre and Nick Lachey, Z-100 PD Tom
Poleman and Dir./Marketing & Advertising Sammy Simpson, 98 Degrees’ Jeff Timmons, Z-
100 MD/afternoon jock Paul “Cubby” Bryant, 98 Degrees’ Drew Lachey, ICM's Stacy Sarter
and Universal Sr. VP/Pop Promotion Charlie Foster.

MIKAILA IN MIAMI

&

Island cutie Mikaila stopped by WHYI (Y-100) during her visit to Miami to take a tour of
the studios and visit with staffers. Pictured here are {l-r) WHYI PD Rob Roberts, Mikaila,
WHYT APD Tony Banks and MD Deidre Poyner and IDIMG Sr. VP Ken Lane.
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Most Played Recurrents

MATCHBOX TWENTY Bent (Lava/Atlantic)

TONI BRAXTON He Wasn't Man Enough (LaFace/Arista)
NINE DAYS Absolutely (Story Of A Girl) (550 Music/Epic)
CREED Higher (Wind-up)

BBMAK Back Here (Hollywood)

PINK There You Go (LaFace/Arista)
VERTICAL HORIZON Everything You Want (RCA)
JOE | Wanna Know (Jive)

'N SYNC It's Gonna Be Me (Jive)

SONIQUE it Feels So Good (Farmclub/Republic/Universal)
SANTANA F/ROB THOMAS Smooth (Arista)
DESTINY’S CHILD Say My Name (Columbia)

'N SYNC Bye Bye Bye (Jive)
BLAQUE Bring It All To Me (Track Masters/Columbia)
MACY GRAY | Try (Epic)

ALI_CE DEEJAY Better Off Alone (Republic/Universal)
CHRISTINA AGUILERA What A Girl Wants (RCA)
MARC ANTHONY | Need To Know (Columbia)
BLINK-182 All The Small Things (MCA)

600 GOO DOLLS Side (Warner Bros,)

CHR/POP

Going For Adds 111400

FUEL Hemorrhage (In My Hands) (550 Music/Epic)
INNSOENSE So Together (RCA)

JAY-Z | Just Wanna Love U (Give It 2 Me) (Roc-A-Fella/IDJMG)
OFFSPRING Original Prankster (Columbia)

ORGY Fiction (Dreams In Digital) (Elementree/Reprise)
PROFYLE Liar (Motown/Universal)

LEE ANN WOMACK | Hope You Dance (MCA/Universal)

1 CRYSTAL SIERRA AND HER PLAYAS f° -
Virgin's newest Latin diva, Crystal Sierra (c) recently went on-a promo tour in support
of her latest project, “Playa No More.” Her team includes (L-r) Virgin VP/Promotion Cary
Vance; JMA's Neela Marnell, Rick Cooper and Scott Burton; Virgin Sr. VP/Promotion Michael
Plen; and JMA's Jeff McClusky, Holly McCormick and Tom Barsanti.

TUNED-IN

2O

Q WABB/Mobile
3am

NEW RADICALS Someday We'll Know
CHRISTINA AGUILERA Come On Over Baby ...
MATCHBOX TWENTY if You're Gone

EVE 6 Inside Out

EVERCLEAR AM Radio

DESTINY'S CHILD Jumpin' Jumpin’
VERTICAL HORIZON Everything You Want
98 DEGREES Give Me Just One Night...
GREEN DAY When |.Come Around
CORRS Breathiess

LENNY KRAVITZ Again

CREED With Arms Wide Open

NINEDAYS if| Am

BBMAK Still On Your Side

MACY GRAY Still

BOBBY BORIS PICKETT Monster Mash

11am

3 O0ORS DOWN Kryptonite

JENNIFER LOPEZ If You Had My Love
SEMISONIC Closing Time

MATCHBOX TWENTY If You're Gone
SOFT CELL Tainted Love

FAITH HILL The Way You Love Me
DAVE MATTHEWS BAND What Would You Say
98 DEGREES Give Me Just One Night...
RED HOT CHILI PEPPER Otherside
VERTICAL HORIZON You're'A God
MADONNAMusic

AEROSMITH Crazy

EVERCLEAR AM Radio

‘N SYNC Bye Bye Bye

4pm

FAITH HILL The Way You Love Me
BLESSID UNION OF SOULS Hey Leonardo ...
DOREAM He Loves U Not

MATCHBOX 20 3 AM

LEIGH NASH Need To Be Next To You
VERTICAL HORIZON You're A God
DIONNE FARRIS | Know

SR-71 Right Now

ENRIQUE IGLESIAS Be With You
SOULDECISIONFaded

SUGAR RAY Every Morning

BOBBY BORIS PICKETT Monster Mash
DEXTER FREEBISH Leaving Town
BARENAKED LADIES Pinch Me

Spm

MEST What's The Dillio

PINK Most Girls

CREED With Arms Wide Open

RICKY MARTIN She Bangs
MATCHBOX TWENTY If You're Gone
OREAM He Loves U Not

BARENAKED LADIES Pinch Me
BACKSTREET BOYS Shape Of My Heart
KiD ROCK Only God Knows Why
SOULDECISION Faded

EAGLE-EYE CHERRY Save Tonight
SUGAR RAY Someday

DESTINY'S CHILD Independent Women Part 1
BLINK-182 All The Smajl Things

CHR/POP

R&R/MEDIABASE 24/7

WERZ/Portsmouth
. 3am

MANDY MOORE | Wanna Be With You
STING Desert Rose

FISHER | Will Love You

MATCHBOX TWENTY Bent

BON JOVI It's My Life

BRITNEY SPEARS Oops!...! Did It Again
CREED With Arms Wide Open
DESTINY'S CHILD Say My Name
EVERCLEAR AM Radio

PINK Most Girls

U2 With Or Without You

ENRIQUE IGLESIAS Be With You

RED HOT CHILI PEPPER Under The Bridge
EVAN AND JARON Crazy For This Girl
DREAM He Loves U Not
SOULDECISIONFaded

11am

CHRISTINA AGUILERA Come On Over Baby ...
MARC ANTHONY | Need To Know
JEWEL You Were Meant For Me
SAMANTHA MUMBA Gotta Tell You
SAVAGE GARDEN Truly Madly Deeply
EVERCLEAR Wondertul

U2 Beautiful Day

SOFT CELL Tainted Love

‘N SYNC Bye Bye Bye

SUGAR RAY Someday

DESTINY'S CHILD Jumpin’ Jumpin®
ALANIS MORISSETTE You Oughta Know
LOU BEGA Mambo #5 (A Little Bit 01...)

4pm

JESSICA SIMPSON | Think I'm In Love With You
DESTINY'S CHILD Jumpin' Jumpin®

TONIC if You Could Only See

FASTBALL Out Of My Head

BBMAK Back Here

CHRISTINA AGUILERA Come On Over Baby ...
SAMANTHA MUMBA Gotta Tell You
BACKSTREET BOYS Shape Of My Heart
FAITH HILL This Kiss

CREED With Arms Wide Open

BRYAN ADAMS Summer 0f ‘69

TLC Waterfalls

MARIAH CAREY/BOYZ Il MEN One Sweet Day

8pm

MADONNA Music

0100 Here With Me

98 DEGREES Give Me Just One Night ...
DESTINY'S CHILD Jumpin' Jumpin’

‘N SYNC Bye Bye Bye

MYA Case Of The Ex (Whatcha...)
BARENAKED LADIES Pinch Me

DAVE MATTHEWS BAND Crush

BILLY IDOL Mony Mony

MARC ANTHONY | Need To Know
BACKSTREET BOYS As Long As You Love Me
FAITH HILL The Way You Love Me
EVAN AND JARON Crazy For This Girl
GINA G Ooh Aah, Just A Little Bit...

NO DOUBT Don't Speak

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Tuned-In is based on sample hours taken from Monday 10/30. ©2000, R&R Inc.

wWwWw.americanradiohistorv.com



www.americanradiohistory.com

CHR/Pop Reporters ot 10, 2000 RS 611

0 [ WLy, ° WEBOMonmout Dkssn, 1 | WBOPwient
P0: Nidd L . .
FD: M e PO: Joen o OA: Mie Kaplos ottty | e | oo e
i Lo Oow b. Gooe APOMD: Grogg Thowss 0 Mie Costng ¥ - Koy OM: Sose Philips
" SALLE Tt ARAERC S e PERON Wty ¥ {w Ul L8 MD: Rensie Ramine
. . N0 Tt” 3 S T
PD: Joha 0'Don KFMS/ALas Voges, WY * oomerehian 5 K{TS/San Diogo, CA* Ulfisrgid
MD: Donny Logsn PO: Rlk Mctiol sl b .0 £0: Dises e
1 Ao O: WHHY/Mastgamery, AL e MO Himen Hae o
™ OO Tt x; Dl=— A umm _ e OECAES Tty
cre RSV Sp” WO Sy’ ST ) K202/S38 Franciecs, CA* [
gl:l‘ . BN R oY PO: Casay Kesting . POAID: Ouve Deflow
(o) YIS Do LA 0 EIEES Eyey
7 BEe S PO/MD: Jobany Vincont T WERZ Portsmuoth, NH * 1 SNREYPENE SARAEHC MU Do’
! S iy 2 TOMINI0N Sy WA Merguiloan OMP: Jack ['Brien Ct WWIC/Tapelo, M3
K0QHoncivl, 18 * T POMD: Lacy ol 0 Sasmh Sefivan KSLY/SanLuis Obispo, POAMD: Rick Ssovens
70 Jocqs Goncalos Jowes | Ko e o, - e GA e
o %0400 0wy s RENON POAMD: Adem Bumes e tntey
WAVY/Eimirs-Corning, NY Py 00N T’ BOMLOW "D’ EORND IO wow
plir-kind NE SO Ve, e Sesrmer el
joppad PD: Sonny Valenting PUSCE Rgr WPK/Paghinepsle, XY AT Savannah, GA JARRERC S Dot
7 ARRERC ML St 0 O S g"mﬁlﬂ WW\MyioBoach 3¢ | PO: Scolly Mec ' DUFD: John Thowes YOSX/Tyler-Longriess. TX*
iorwiornanll rot - B L] APUAD: Dol Wickask | au e PO Lawy e
_'n'l' %3400 Dy’ 00 e e SREY STEARS Sonngs ) sweon
PO Dot Ana McBride 0N Lo oo e KBKSSostie-Bcoma, WA | ; Swaorvet
KLAL/Litie Rock, AR PD: Mbe Presien 1 NELYRRIO0 W
MCHutg WY | 70 4 e M| |3 ' R
| Homomiay
m@- Wm 20 s Keyz MD: Doy Mosls % twew SANLERC ML Do
EVERCLEAR e :mu.n LR SOWWOW Sawse” : tﬁd’ ~
0004 e’ Lo LLA® PO; Stew Schostz
| o~ e Pt WLOmicie e | . ke APOMN: o S
I T N Towy Wolthis | e e
X MO "D v
PO Wt PO Gary oo AP0 e e Y T S T
0 N Dl fis o » ww m— WIDVSout o
ol o o Sl L3 MMH'M. ©
e DS 0 WL onum Suok Y+ | WOCT Rt D, NG | W Boom Dok PD: Joy Charkes
SRR ooy’ oo PR L. Aka PO: Clwis Edga [ L
. NDMD: Al Lovies APD: v
WOl | W28 e, A it 10 e S — s Sav
PO: David Edgar RRAR: s WHIMowBodiond, MA® | ° Rims i —
» - pd | [t e~ AFOAND: Pou Geay
m Chris 3 DESTSOND e PD: Jim Reoitz FNEFORAGHTIG apr SO Tty nc*
0 Joss SOEPES Ty’ APDAD: Civiatios Fex el PD: Mike Edwords
T MORCE et 3 |yne WRVORichmend, WA * Y TN D
i RO A A APOAND: Soan Salers
PO: Liss Mekay LTS Twvovy’
frety S WO oulevile, KY* RS Ty .,"_& PD: Rik Blade L
Ne | POBemyfax WCYow Hoven, €T * rl e — D: yem chioll
PD: Soot Sends WO, B o | 0x Doy O 7 oA’ fhre WFCAete. W
MO Oove Dochar (4 LT s 08 St OGNS Ty Donsy Wright
P 1 LEEAITWOMIOX Do BOEAES Trytey” O-TONS Lina” VOD: Aoy Fallh
RS Tty 1 TR BN S S Vet Mo o
O Tear” WOGNow Londen, CT PD: Ray Micheols e —
we | SRR P o P 0 B or e | i :
DOMPD Beni) Hurt jpnd s g oo DEISOLD Yener PO Somsaa I
A KZMbbock, TX S9G! Waet APD: Melissa Morgan YT S Waish
Intorion N inlis Wost STRINE o 00: Rich Miner oo APD Duwe
[t —— PDAID: Juy Shomeen OO T 7 M M SARRERC MU Tetwenr”
TONETOT_ Samey” o R . 1 DA AN T
b~ oo PN Wt - OMFD: o Mok S Sy
R — Cd L0 s’ APDARD: Sy Closn el
, BN SO 5 NN Yonty o "
OM/PD: Cat Thomes h s Wmu 3 o oy =
WAL Myora-Nogies, FL® |  APOVIRD: Toay Mamn : Dave Stewart W SIEES Tyowy’ PO: Jack Oliver
At -y ND: Avastle Vinde LENOE Teter WO: Craig Hubbad
3 W Heid Wislers 2 NG vanT PO: Jon Reilly
e 7 CETSORD W ' ey f“m WWHT/Syracme, NY * DOMERMEERD ey’
1 MOS0 MENY Tow” el oyt Bl POARD: Joass Kidd o L
. e L e ; IO T 2 X800 Cmy
— w* wu' CLEVOER Tl ’“‘W WOHT/WWins Barre, PA *
WORA Mgt AL | | e e 0. 15 APOAD: Sy Bty i " VTt I Dy B
WAEZ/Jahaoan Cly, TN * VD Dy il andan WS Fnchester. NY * POAMD: frisn Cosmer Ll
PD: Gary oy PO e PO: Erich Amderson e
APDARD: Cvis Samn ad ] Ca-M: Brad Eshiees [ WICHZ ik Davre, PA *
ety WYY/ Manchester, N WHTZMow York, Y © Co-MD: Dom Jonse SRS Yol PO: Jusry Paskion
Q08 L POND: Horry Kactowssd | S5 VP/Prog.: o Polemen| BT (RCLE GOER Tl DD st Kaight
N — APD: Stove Ousliele 0nt: 1cd Koty oL ey —— 7 CHEBION Vet
B Y SRS Ty’ D: Poul “Cubly” Soyant WRDYNOOR R s e
WoLliJsbastoum, el eard 3 Famsr pro~gi e 7. Oomioe 2 pewrwr
UM M b o 1 Sy e — MO Sam “The Mos” Priat SALEEC M e
o ety e WPXYRachester, NY * ot aove o 0"
_,...,”*5: R e L i P Joha Wikson
0M/PD: DIy Seatiege g MeCoy .tzmmw mm Haute, N M' -:r
el wou "':' - o Dot - D: Chod Edrts e
WICRKalamazee, M "",,,“"": PO: Devié L -
SARAEHC MU Bt g: Nk i KOKQ/Omahs, NE * .t-z et g
e WAOA M, AL ) o DRI -Gl
2 m;” OMPD: Mis Lowe ::mm" e WO: Justin Riley
WSIOUGrand Rapids, M * 7 REYTING Dwgr MD: Lawy Meilay Mu‘:— o WIS Tolods, OH * ) mm_:
PO: Jot KCHZamezs Cly MO * —— + wores " | sutes -y L7
% Wike Avotin ot m‘;' MD: Clvizinplier K. - " .
ORelly . 1 oG WIH Faverse
from . mM“‘: OM/PD: Adem Conk Somms gt
KMXVAoneanCay, 10 ° | DA D Hughes APOAND: Pute DeGral L5 7 m— il
PO: Jon Zoliner 2 CESINTORD Wena' BB - § SEERNEL W PO: Dovy Crocketl
APOAD: Dylen ) s e L e 0 Sy Viciom
® KOt WPPYPoaria, L PO: Mark Anderson o=tk s
27 WS See" Y SPLATS S’ 0MPD: B.). S M Bt Earny >
SOOEREES Ty . ;Do Aovasti 8 m:\' WPST/Teten, W * Ay
. [; & 12 WNOYMODRE PD: Dave Mciay
Hrre | T | aceene | Dhasa | T e e e~
XZMG/Doise, 1D R PD: Joff POMD: Brad Jotbios O: Diedss Poyeer SR Wy KSXY/Sante Roms, CA § U Uy POMD: Jomy Moc
Yoy WYYMCosamn bk L | APOM P S et WIOLPalndsghia, P | 70: Dove fote ? -
Ok e - o008 T 1w g P0: Brisn Sridgmen MR i
§ EEO et - . - or " ﬂ&:‘- e KAOQTacaen. AZ ° :
2 SOUBT Ve SRS Tty OMPD: B O'Brien KSMBAsleyetle, LA W° oden e T PO: Mark Mesina PO: Tom
2 o 2 v PD: Bebby Nevessd PD: Brien Kolly 2P Ponnia, AL ara’ M0: Randy Wiliame : Joy Kine
fad NFMDDenwer-Boulder, CO° | 5 wow Crash Kelley APDVAMD: Jolo Mation: PLEROE e 1 AT ATy T Y PN Dugr”
v PD: Beb Richards 3 privilyi—y pieviven PD: Marc Summers 1 WOEREES Tveey”
PO MD; Chris Picknlt 3 DMWY By’ Mosk-n-Tho-Ousk | 1 oromriger APOAD: Kaven Rile KSLZ/St Lowis, MO* 8 SPOEGRS Vel SOLOW et
APOARE D Corer ) L o doad - SR XDWE/Slansapolic, M * S —— PO Jof Kapupi i il
¢ Snoumer ! e k) PD: Reb Merris WH' 2 ommrim '
. Tody” -
P ey | | D e e O Kalh Gt B = Mediabase 24/7 menitored
WACSE Buttalo, NY * QDMDesMoines, iA® | FD: LT Busch APD: Pat Kala —— e it
gmm PD: Greg Chance APOAD: Glme Gray MO: Toby Kaogp > | TN e IZHT/Salt Laks Cly, UT *
Srion B. Wide MD- Siove Jorden 2 ;"mma..f 1 INMEYSRNG WABBMobile, AL IEERMEES Loty PO: Jolt
1 SOECAES 1 ey Penionilly 3 il OMPD: Juy Hastings MD: Mask McCarlty
! Lz 1 SNy W APOMD: Pable WACST/Pishargh, PA * 176 Total Reporters
1 QL00EY I d v mend rrehoet R Ymomtegr PD: Mickael Hayes Bl
freveodiod S Ty’ e LERVOEA Tl U ot s eportars
ey 176 Curvent Playlists
G MILAN Dot
www americanradiohistorv com



www.americanradiohistory.com

62 ® RsR November 10, 2000

WHT2Mew York
Clear Channel
(212) 239-2300
PolemanXeilyBryan!
12+ Cume 3,283,300

B IR R R I A T Y Y Y

ARTIST/ITLE
PINKMGst Gats.

DESTINY'S CHILLV Jumpm umgpst
CREEDAWIh A Wade Open

W SYNC/Thes. | Promese You
MARC ANTHONY My Baby You
SON BY FOUR/Purest Ot Pam.

BON JOVL's My Lile
SAMANTHA MUMBA/Gofta tll You
BADKSTREET BOYS/Shape Of My Heart
RUFF ENDZMNo More
DIDOAere With Me

RICKY MARTINShe Bangs.

JAY-Z AL AND JACan L Get AL,
NINE DAYSHI

VERTICAL HORLZONYou'te A God
DESTINY'S CHIL[MIndependent Wormen
DEBELAH MORGAN Dance With Me
JAY-2/Bg Pampm’
KANDVDON't Thank I'm Not
MAJCHBOX TWENTYAt You'te Gone
98 DEGREE S/Give Me st One.

s es
Clear Channel
(818) 8451027
Kietey/Stieele

12¢ Cume 2,106,400

IJUINLeLLELY

a3

CHR/Pop Playlists

ANTIST/TITLE

N SYNC/This | Promise You
CHRISTINA AGUN E AA/Come On Over
TONI BRAXTONHe Wasn't Man

3 DOORS |

DESTINY'S CHILDY kamomy' Jumpin’

RICKY MART IN'She Bangs

MADISON AVE NUE/DoN't Call Me Baby

RUFF ENDZMN0 More:

BACKSTREET aovs«smuuwtul
Loves U

REDMOT CHIL L Calorracaton
JANE 1/Doesnt Heally..
NSYNCBye BreBre

VERTICAL HORLZON/You re A God

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

(312) 573-9400
1027 ShebelLegg

12¢ Cume 528,100 All the hits One Station

PLAYS
o (o0} W W ARTISTTITLE < (oo}
74490 69 68 NSYNL/This|Promise You 12376
72580 69 67  BONJOVLITS My Lite 12194
70670 71 87 CREEDATSh Arms Wide Open 12194
67805 65 o 12012
61120 67 83 11830
56345 69 84 VERTICAL mek&)ﬂ 11648
42975 47 83 PINKMosIGils 11466
38200 68 83 MELLY/Country Grammar 9646
37245 40 3 HA MUMBA/Gotta lell You 9646
35338 49 50 RICKY MARTIN/She Bangs 8100
35335 38 58  BACKSTREET BOYS/Shape Of My Heart 9100
35335 53 45 BARENAKED LADIESPmch Me 8190
35335 36 43 NINE DAYSMIAM 7806
34380 44 &2 CHRISTIKA AGUI ERACome On Over... 7644
32470 41 42 EVANAND JARONCrasy For This Garl 7644
31515 43 41 DEBELAHMORGAN Danos With Me 7462
30560 37 40 MAICHBOX TWENTYA! You're Gone 280
30560 37 40 BOMAK/SHN On You Side 7280
30560 34 0 MYACaseOf TheEx . 7280
29605 3 3 DESTINYS CHIL [Vindependent Women 6552
28650 41 36 REDHOT CHILL /Calornicason 6552
25785 20 35  RUFFENDZ/NoMore 6370
24830 31 33 MACY GRAY/SM 6006
23875 24 38 OREAMMeloves UNot 5460
23875 2 23 SA-TiAughtNow 4186
21965 21 n 3822
21010 | 44 20 DESTINYS CHILDXumpin Jumpet 3640
- W EVERCLEAR/AM Rado 3640
19100 22 19 GREEN DAYMnorty 3640
18145 19 29 MANDY MOOREMak Me Home 3640
18145 16 18 STINGDesest Rose 3276
18145 14 18 BUNK-182What's My Age Again? 276
16235 10 SHAGGYt Wasn't Me 3276
16235 16 17 MARC ANTHONYA Need fo Know 3034
16235 12 17 MATCHBOX TWENTY/Bent 309
16235 43 17 MESTAVhar's The Dillo 3094
16235 13 17 THIRD EVE BLINDNever Lot You Go 3094
15280 13 18 BUINK-182/A8 The Small 1hngs 2912
14325 13 18 BOMAKBack Here 2912
14325 30 16 BAHAMENWhO Lat The Dogs Out 2912

Bonnevilie
(415) 957-0957
Keating/Rexd

12¢ Cume 709,100

ARTISTTITLE

SHAGGY M Wasn tMe

DESTINY'S CHIL [1ndependent Wormen
OF! svmsu«uunw Jumpe’
PO G

msmuaomuuwnm
N SYNC/Thes | Promise You
SAMANTHA MUMBA Gotta Tell You
KANDUVDOn Y Thnk I'm Not
DEBELAH MORGAN TXance With Me

3DO0ORS

RUFF ENDZ/MNo More

BRIAN MOIWIGHT/6.8.12
SARINA PARISA ook At Us.
ALICE DEEJAY/Bettes OR Alone
SPALLE

PINKThere You Go

BAHA MENWNO L ol The Dogs Out
ENRIQUE IGLESIASBe With You
ANBER/Senal (L Da Dv)

MATCHBOX TWENTY, Bent

LOVE BITE/ Take Yous Tume
SONIQUE N Feats S0 Good

MATCHBOX TWENTY You re Gone
JARULE FC. MH IAN/Betwven Me And You
SR-71/Fght Now

<
SSASITRBRBREBIIISE

&
s
§
e

a
]
H

12 10 BLINK-182/A8 The Simal Things.

4t

'W100/Philadeiphia
Ciear Channet
(610) 667-8100
BridgmanMarino/Newsome
12+ Cume 1,006.604

ARTISITITLE
DESTINY'S CHL D/ indepandent Wosnen
KANDUTont Think 'm Not

SAMANTHA

RUFF ENDZNo More:

N SYNC/Thes | Promise You
PINK/Mos1 Garts:

DESTINY'S CHILDAumpin Jumpm’
NELLY/Country Grammas
MATCHBOX TWENTY Bent
SHAGGY/M Wasn't Me

JOEA Wanna Know

NELLYE L

PAPAROACHL st Resort
VERTICAL HORLZONE verything You Want
TOM BRAXTONHe WasnTNGn

NINE DAYS//

VITAMIN C/The fich

PINI/There You Go

LENMY KRAVITZ/Again

6314
6314

KHNSDallas-Ft. Woerth

Crear Channel

(214) #91-3400

Shannon/Morales

12+ Cume 758,908

LTS

W TW  ARTISTTINE

69 12 MADONNAAMsK

52 67 PINGMost Gats

62 65  CREEDMWh Arms Wide Open

46 81 DREAMMeLoves UNot

55 68 . 3DOORS DOWNAyplonge

41 S8  DESTIRY'S CHIL [Vindependent Wormen

42 4 SOULDECISIONS aded

64 45 DESTINYSCHILDAUmpHT Jumpar

71 44 TONIBRAXTONHe Wasnt Man

36 43 ALICE DEEJAY/Better O Alone

42 43 SAMANTHA MUMEBA Gotta Tel You

36 43 MYACaseOf TheEx.

60 42 MATCHBOX TWENTY/Bert

46 41 RICKY MARTINShe

43 39 " KANOVDO't Thak Fm Not

37 3% DEBELAHMORGAN Gance With Me

39 36 BACKSTREET BOYS/Shape O My Hearl

38 33 CHRISTINAAGUILIRACome On Dver_.

32 33 JANETDoesntReally

35 32 JESSICASMPSONA Think I'm In.

30 31 RUFFENDZNoMore

32 3t BRITNEY SPEARS/Swonger

3030 AALIYNTry Agan

32 30 NSYNCATs Gonna BeMe

32 30 98 DEGREES/Gave Me st Ong..

32 20 BBMAKRack Here

27 28 PRN/There YouGo

16 27 MIKAILASO In Love With Two

30 26 JOYENRIQUEZ/Tel Me How You Feel

25 25 NSYNC/ThsEPromese You

23 25  VERTICAL HORIZON You're A God

15 24 VITAMIN C/The nch

27 23 NINE DAYS/Alsohsedy

422 9 DEGREESMY Everyttang

22 21 RUDACRISWhat's Yous Fantasy

24 21 MANDY MOOREA Wanna Be WHN You

23 21 SISO0Mncompiete

17 20 EVANAND JARDN/Cray For Thes Garl
13 BEMAK/'SMION Your Sude

17 18 MYSTIKALShake YaAss

KROV/Daltas-Ft. Werth
Intinity

(214) 630-3011
Ferren/Miles

12+ Cume 489,900

B EURNNUSESSEICLTENS22 2335

~
53

S s
B 3 33

12

L r——

MRTIST/TITLE o (09) W TW  aaTRITING o (090)
DESTINY'S CHILD/Andependent Women. 20097 71 00 MADOMNASAs 24560
PINKMoS? Girts 20097 76 T4 PINKMosIGire. 218
CREEDYWih Arms Wide Open 20097 7T 2718
DREAMVHS Loves ) Mot 20097 69 67 CREEDAVIh Arms Wide Opan 20569
MYACae OF The Ex. 20097 48 08 BARENAKED LADESPinch Me 20262
SAMANTHA MUMBA/GoRa Tefl You 14007 68 49 3DOORS DOWNAGYDIonde 15043
CHRISTINA AGUILERACOme On Over 13398 40 48 SAMANTHA MUMBA/GORS Tell You 14736
SISO0AnCompletr: 13398 46 48 KANDVDonY Think F'mNot 22
NELLY/Country Grammar 12992 30 4 DESTINY'S CHit Dindependent Women, 13815
JESSICA SIMPSON Thank | m in, 12586 45 45 RICKY MARTIN/She Bangs 13815
N SYNC/Thes | Promese You 10759 36 40 MYACase Ot Thebx.. 12280
PN/ There You Go 9541 35 40 ‘N SYNC/This | Promise You 12280
INY'S CHILDAumean” Jumgn® 9338 39 30 BACKSTREET BOYS/Shape Of My Heart 11666

JOY ENRIGUE /Tl Me How You Fest 8729 38 37 RUFFENDZNoMore 11359
MHAILA/S In Love With Fwo 8526 30 34 BONJOVIN'S MyLite 10438
TIONL “V-B07" . Ay Gatrwiary 8120 7N HORLZONYou're A God 10438
AALIYAH Try Agamn 917 24 33 DREAMAe Loves U Not 10131
TREET BOYS/Shape Of My Heart %511 26 31 MAICHBOX TWENTYN You're Gone 9517
JAY-2/Bg ] 7511 3528 MELLY/Country Gramemar 8596
TONS BRAXTOM He Wasn 1 Man 7308 2428 PNKThere You Go 9%
TONY BRAXTON'Spuanéch Gustar: 6293 22 24 CHRISTINAAGUIR ERAWNaL A Girl Wants 7368
DAVDPasty Up (Uptn.. ) 6090 52 23 DESTINY'SCHIL [Vumpin' kempin’ 7061
DR DAE F/1 MINEMF orgot About Dve 5887 25 23 MYSTMAUShake YaAss 7061
‘N SYNC's Gonna Be Me 5278 - 22 BRITNEY SPEARS/Swonger 6754
CREEDMgher 5075 18 21 ALICE DEEJAY/Better Ot Alone 6447
NELLYEL 872 20 28 BAHAMENYho Let The Dogs Out 6140
RUFF ENDZMo More 4669 21 19 LIL BOWWOW/Bounce Win Me 5833
N SYNCye Bye Bye 456 1418 AMBER Sexual (LiDa Dy 5526
MANDY MOCREA Wanria Be With You 4263 16 18 MANDY MOORE Wakk Me| 5526
MRUIEM: MILIAN Betvesen Me Aid You 4060 13 17 CREEDAgher 5219
Your Fantasy 4060 18 17 SORIQUEM Feets So Good 5219
(anmmnahw 3045 21 16 BOYZ ) MENPass You By 4912
JAY-ZF/AMIL AND JATan | Get A 3045 12 16 MSYNCSHye Bye Bye 4912
SES00/T! 3045 17 18 VERTICAL YouWant 4912
GULETTE Sex 2842 19 15 NSYNCHS Gonna Be Me 4505
CHRISTINA AGUNLERAWRat A Girl Wants. 2639 1215 702MMmere My Gais A7 4605
JUVERILE Aack That Thang Up 2639 11 15 DESTINY'S CHILDSay My Name 4605
BLAQUE 08 2436 - 15 SPLENDERA Thnk GodCan. 4605
702/ Whete My Garls Ar? 2436 16 14 EMINEMStan 4298
BUADUEBring 1t Al To Me 243 9 13 ANLIYAH/Try Agan 3991

WORQ/Detreit
ABC

(248) 354-9300
Teat/Towers/Curry
12+ Cume §90.008

WKOI/Detroit
Clear Channel
(248) 967-3750
Achardsove

12+ Cume 641.200

ARTIST/ITLE G (009)
TONYBRAXTONA e Wasnt Man. 15687
CREEDYWith Arms Wide Open 15189
BONJOVVS My L e 14482
DESTINYS Ot D/ Jumpmn’ Jumpn 14193

PN These You Go 14193

RICKY MART IN/She Bangs 11454

dusic 11205

BARENAKE D LADIE SPnch Me 10956
BACKSTREE 1 BOYS/Shape Of My Haart 10458
MATCHBOX TWENTY Bert 10209

3DOORS | 9960

AALIYAH Try Agamn 8715
MATCHBOX TWENTY/ You te Gone B4G6
VERTICAL HORLZON You e A God 8466
PINKMost Girts m9
SPLENDE RA Thenk God Can. 6723
SA-71/Right Now 6474

N SYNCBye Bye Bye 5976

KID ROCK/Orty Godt Knorws ¥y 8727
DESTINYS CL Ddndapendent Women. 5478

NELLY FURTADOA'm Like A Bed 5478

FAITH HI L/The Way You Love Mo 5478

MARC ANTHOKY Need To Know 5229

MACY GRAY/Sll 5228

BOYZ It MENPass You By 5229

CRER 4980

BRITNEY SPEARS/Oops”._1 D ... 4980
GOOGOO DOLE SBroacway 4980

SAVAGE GARDEN Trash And Burn an

WAl LR OWE RS/ Sioapwalker s
CHRISTINA AGUR FRA/Come On Over. 4482

NINE DAYST | Am 4482

DEBELAH MORGAN, Tance With Me 4482

12 918 SAMANTHA MUMBA Gofta Tell You 4487
12 17 VERTICAL HORIZONEveryBng You Wanl 23
18 18 SANTANAF/ROB THOMAS. Smooth 3984
21 16 RUFF ENDZMo More 3984
21 15 DREAMYe Loves U Not 735
14 13 BAHAMENWho Let The Dogs Out 237
16 13 REDHOTClutl. Calornicaion 3207

WEE G i)
Ciear Channel
(781) 396-1430
tvey/Davd

12+ Cume 062.300

w
60
59
51

PLAYS

™
"
"
“
"
1)

ARTISTTITLE
CREEDAVfth Arms Wide Open
VERTICAL HOHIZON You'te A God
DESTINY'S CHi Didumpm’ Jumgen’

3DOORS |

BARE NAKED LADESPoch e
MATCHBOX Vﬂ“‘Bﬂ!
DIDOMHere Wan
MIMWKVN
RICKY MARTIN/She Rangs

EVAN AND JARON/Crazy For This Garl
SISTER HAZEL/Change Your Mind
BACKSTREET BOYS/Shage Oty Heart
N SYNC/Thes | Promese You
MATCHBOX TWENTY/M Yous'1e Gone
STING Desert Rose

Day
PINNost Gals:
MADORA My s

VEANCAL HORIZON & verythwng You Want
WHITNEY HOUSTONTS Wot Right.

NINE DAYSH | Am

DEBELAH MORGAN Thance With Me
LEWNY KRAVITZ/Agan
SISTERHAZE L/ Champagne High

ALICE DEEJAY Better O Alone

SAVAGE GARDE NCrash And Burn

LEE ANN WOMACK/ Hope You Dance
GO0 GOO DOLLS/Side:

LENNY KRAVITZ/Amenican Worran
JENNIFER LOPEZMWeating For Tonght
BRITNEY SPEARS/ _Baby One Mare
DAVID GRAY/Babyion

SANTANA FAROB THOMAS Smooth
SUGAR RAY.Every Mormang

6208

6208
6208
5820
5820
5820
5432
5432
5432
5432
5432
5432

WWZZ/Washington, DC
Bonnevilie
{703} 522-1041
Edwards'Sellers
12+ Cume 439,900

ARTISTAITLE

IDOORS
PINKMos! Gats

DESTINY'S CHiL D¥durmpn Jumpe?
YA Case Of The Ex...
NSYNC/Thes ) Promese You
SAMANTHA MUMBAGotta Tefl You
CREE DM Arms Wide Open
SONBY FOURPures! Of Pain.
BACKSTREET 80 Oty Heart
CHBISTINA AGUILERAome On Over
RUFF ENDZ/No More

MATOBOX TWENTY/Bent
CREEDAMghes

PN There You Go

JESSICA SIMPSONA Thik F'm I
KANDVDON' Think Fen Not
JANET/DoesnTHealy_

MADON

INAMuSIC
NELLY/Country Grammax
OESTINY'S CHil M independient Women:
BAHA MENWho Let The Dogs Out
ALICE DEEJAY Better O Alone
98 DEGREE S/Gave Me JustOne...
RICKY MAHTIN'She Bangs.
AALIYAHTry Agan
SI5000

MAICHBOX IMNWIIIM ‘re Gone
EVERCLEAR Wondes!
JI/IW.-umw

NIME DAYSAEAM
MYSTIKAL Shake Ya Ass
DESTINY'S CHIL [MSay My Name
JAY-ZE/AMI AND JACan 1GatA.

WBTS/Atlanta

Susquehanna 10 4 Cox 2
(713) 266-1000 (404) 897-7500 ’
Michaets Whittle KRIE Scott BE AT

12+ Cume 729,900 4 12+ Cume 418.208 Beigiald N
TS PLAYS
LW TW  ARTISTAITLE Gl (008) Lw TW  ARTIST/TITLE Gl (000)
49 62 DEBELAMMORGANTInce With Me 21142 91 92 MYACaseOf Thex.. 16928
59 81 MADOMKAMSK 20801 93 92 DESTINY'S CHIL Dndependert Women 16928
61 60 PIKMoStGISS 20460 91 89 3DOORS 16376
48 58 CREED/MWEH Arms Wide Open 19778 85 88 NSYNC/The ) Promuse You 16182
42 53 NSYNC/The )Promese You 19778 $4 78 CREEDMWih Arms Wide Open 13616
45 58 MYACaseOf Thex. 17050 95 84 PINKMos! Gris 12144
37 58 DESTINY'S CHil DAndependent Women 17050 52 52 SHACGYARWasniMe 9568
31 45 RICKY MARTINShe Bangs 15345 50 $1  USHERPop YaCokw 9384
43 4 BACKSTREETBOYSStapeOfMyHaat 15004 49 50 BACKSTREET BOYS/Stape Of My Hart %200
44 43 98DEGREES/GiveMe Jusi One. 14663 55 50 SOULDECISIONfaded 9200
42 43 NELWYCountry Granwna 14663 56 49 KANDVDon Thwnk I'm Nou 9016
42 42 SANETDoesm 14322 SO 49 NELLYEI 9016
54 40 (HRISTINA AGUN ERATOMe On Over 13640 49 47 SISOMncomplete 8648
36 40 13640 47 45 LI BOWWOWBounce With Me 8464
56 31  VERTICALHORUONYouteAGod . 12617 36 46 SAMANTHAMUMBAGofta Tefl You 8464
33 35 3DOORS DOWNXryplonte - 11835 1 31 JARULEFC MILIANBetween MeAndYou  S704
22 33 MATGHBOX TWENTYA! You're Gone 11283 34 30 VERTICAL HORIZONYou'te A God 5520
40 29 MADISON AVENUE Do Call Me Baby 9889 28 28 VIIAMINC/Thelich 533
24 28 TOMBRAXTOMHe WasnYMan 9548 42 29 MADONNAMUST 5336
31 27 FRAGMA/Toca's Meacke %07 51 28 TONIBAAXTONHe Wasn than 5152
25 26 SHAGGYARWasiYMe 8866 15 25 MAATCHBOX TWENTY.Bent 4600
25 26 NN DAVS/ 8866 2 20 DREAMMeLoves UNot 2%
33 24 MAIGHBOX TWENTY/Bert 8184 3TN AWNoMore ) 2%
38 20 CREEDASgher 843 18 23" CHRISTINAAGUN ERACome On Ove... L3
20 21 PAPARDACHAastResort 7161 20 23 NELLY.Country Grammmas 4232
721 LEE ANNWOMACK Hope You Dance 761 16 22 CHRISTINA AGUILERAWNSLA Girt Wants 4048
21 20° BRITNEY 6820 1822 PINKThese You Go 4048
25 20 DESTINY'SCHILOV.Amom aumpsy 6870 22 28 AALIVAHTry Agan 3680
1419 SONIQUE/M Feels So Good 6479 20 20 MARC ANTHONY/ Need To Know 3680
15 38 VERTICAL HORIZONE veryttung You Want 6479 25 19 BAHAMENWHO Let The Dogs Out 3495
410 SAMANTHA MUMBAGO Ted You 6138 1AsToMe 3496
6 18 WALLFLOWERS Sheepwaker 6138 EMINEM Stan 4%
18 18  JOEA Wansa Know 61 SANTANA F/ROB THOMAS/Smooth 9%
15 17 LENNY KRAVITZ/AGan 5797 SIS00/Thong Song 349
S 17 MOBY /GWEN STEFANSoutrside 5797 1418 JESSICASIMPSON1 Wanna Love You. 32
16 14 EMINCMSIan are 25 18 EMINEM/The Way | Am 12
15 13 MACY GRAYA Try “33 2418 RICKYAARTINShe Bangs 12
1113 EVANAND JARONCazy For Thes Gat “xn 1517 JAY-28ig Prrpey 3128
112 IBDEGREESNEverything 4092 17 17 SAVAGE GARDENA Knew I1.oved You 3128
16 12 HOUSTON & IGLESIASCousd  Have This. 4097 < 18 TIONNE T80 Ady Getrvay

WSTR/Atianta
Jetrerson-Piiot
{404) 261-2970
BowervAmmons

12+ Cume 696,500

rLATS
tw TW  ARTIST/THLE Gl {000)
66 85 3DOORS DOWNKsyplone 22750
53 64 VEATICALHORLONEverytheg You Wart 22400
64 63 MATCHBOX TWENTY/Bent 22050
56 82 BARENAKED | ADKSPrch Me 21700
66 61 CREEDWth Arms Wide Open 21350
64 59  CREEDMghe

36 42 THIRDEYE BLIND/Doep Inside Of You 14700
40 41 FATHHILL The Viay You Love Me 14350
32 40 GOOGOODOL SBroatway 14000
42 40 EVERGLE 14000
37 37 THIRDEYE BUNDNever Let You Go 12950
41 37 VERTICAL HORLON You're AGod 12950
35 37 NiNE DAYS/ADSOely 12950
50 37 SISTERHAZELChangs Yous Mind 12950
47 31 STNGDesertRose 12050
4235 BONJOVIsMyLle 12250
42 35 MADONMAMSC 12250
32 35 MATCHBOX TWENTY,Mt You re Gone 12250
18 33 DAVIDGRAY/Babykon 11550
25 32 EVAN AND JARON Crazy For This Gt 11200
3130 BACKSTREETOYSShape Of My Heart 10500
2027 MACYGRAYSH 450
33 26 RIKY MAHIINShe Bangs 9100
2425 NSYNCThs1PromeseYou 8750
32 24 WALLFLOWERS Sisepwaler 8400
39 24 BEMAKBackHeve 8400
25 22 REDHOT Criil | Caktornacation 7700
18 22 SISTERHAZELCrampagne Migh 7700
219 DiDOHere With Me 6650
1819 NINEDAYSHI Am 6650
15 18 LENSwmal My Sunshine 6300
12 46 BRITNEY SPEARS/(Vou Drive M) Crazy 5600
16 16 MARC ANTHONY/ Need To Know 5600
1415 MACYGRAYATry 5250
- 15 LENNY KRAVITZ/AGal 5250
1315 SANTANAF/ROB THOMAS Smooth 5250
15 14 BLESSIDUMON. ey Leonardo. 4500
1713 NSYNCByeByeBye 4550
13 13 SKPENCE AKissMe 4550
17 32 INRIQUE IGLESIAS Balamos 4200

WHYI/Miam|
Clear Channet
(954) 463-9299
Roberts/Banks Poyner
12+ Cume 550,900
PLATS
LW TW  ANTISTTITLE
nn Muse
50 78 MYATase Of TheEx...
74 71 IDOORS DOWNXryptonie
73T PRKMos Girls
72 70 STINGDesert Rose
76 89 NSYNC/Ths1Promse Yoy
69 64 CREED/WSN Arms Wide Open
41 S0 SHAGGYMWisntMe
40 41 DESTINY'S CHIL Dandependent Women
43 40  BACKSTREET BOYS/Shape Ot My | jeart
37 40 AUFF ENDZNo More
32 40 SPICE GIRL SHoler
59 38 CHRISTINA AGUILERACome On Over .
48 38 RICXY MARTINShe Bangs.
30 38 BRITNEY SPEARS/Stronger
35 35 DEBELAH MORGAN Tance Wit Me
38 35  SAMANTHA MUMBAGotta Tedl You
33 34 KANDVDONY Thenk I'm Not
32 20 DREAMMe Loves UNot
36 20 SOULDECISIONSaded
29 27 BONJOVUIT's My Lile
21 27 VITAMIN C/The iich
21 26 LENNY KRATZAgan
8 24 SONBYFOURMiss Me So Bad
38 21 NELLYSCountry Grammar
6 21 EVERCLEARVAM
5 21 JARWEFG MIIIAMWVGAMVN
30 20 BARENAKED | ADIESFinch
18 28 EVANAND JAR Mlluyfd"sﬂll
13 28 TONIBRAX1 ON/Spash Guts
27 28 VERTICAL HORLZON You'te A God
24 18 BAHAMENWNIO Let (he Dogs Out
15 18 ALICE DEEJAY/Betier Ot Alone
. 20 18 MATCHBOX TWENTY/ You're Gone
11 18 BOYZ1)MENPass You By
14 17  CREEDAgher
14 17 MATCHBOX TWENTY/Bert
28 17 98 DEGREES/Give Me Just One.
1218 MIKAILA/SO In Love With Two
16 18 SISQ0Incomphee

WwWwWwW.americanradiohistorv.com



www.americanradiohistory.com

KBKS/Seattie-Tacoma

infinity

1206) 8051061

PrastovMaicus 0.

12+ Cume 408,600

navy

1w TW  ARTIST/TITLE Gl (900}
61 71 DESTIY'SCHIL(Mndependeni Women.. 10934
72 89 PINKMost Girts 10626
63 #8 3 DOORS DOWNKryplonite 10472
€5 84 CREEDAWAN Asms Whde Open 9856
42 S8 VERTICAL HORLZON Youre A God 6624
32 49 MATCHBOX TWENTYA You're Gone 7546
8 &4 DEBELAHMORGANDance Wih Me 6776
38 48 SOULDECISIONFaded 6776
30 43 SHAGGY/MtWasntMe 6622
37 43 RICKY MARTIN/She Bangs 6622
242 MADONNAMuSC 6468
41 &2 THIRDEYE BLIND Deep lnside 01 You 6468
54 3% EVERCLEARWoOnoerhal 6006
45 30 DIDOMere With Me 5852
23 38 NINEDAYSHIAM 5852
35 37 KANDLDon Think Fm Not 5638
33 37 MATCHBOX TWENTY.Bent 5638
55 34 NELLY.Country Grammar 5236
% 34 NSYNCThes1Promse You 5236
19 33 EMNEMSn 5082
41 31 REDMOT CHiLL. Calornication a4
3130 BARENAKED LADKSPinch Me 4620
32 30 MYACase Ot Thefx. 4620
45 29 BACKSTREET BOYSShape Of My Heart 4366
30 28 RUFFENDZMoMore a2
2 21 EVERCLEARAM Hadg 4158
30 25  DREAMHeLoves Utol 3850
4225 SAMANTHAMUMBAGORt Tel You 3850
25 28 SR-71RmhiNew 3850
4123 DESTINY'S CHHL OvJumpin’ Jumpn’ 3542
16 22 ELINK-182/A The Sma Things 3388
25 22 SONIQUEt Feels So Good 3388
11 21 U2 Beautiul D2y 3234
17 20 TONIBRAXTONHe Wasnt Man 3080
20 19 AALIYAHTry Again 2326
21 19 JANETDoesnY Really. 2926
20 10 NINE DAYS/Absosely e
10 18 THIRDEYE BLINDNewer Let You GO a2
1818 VITAMINC/Theftch 2
16 17 PHCThere You Go 2618

KHTS/San Diego
Clear Channet
(619) 291-919t
LandHaze

12+ Cume 444,900

CHR/Pop Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTIST/TITLE

SOULDECISION Faded

MADONAASusic

BACKSTREET BOYS/Shape Of My Heart
NELLYAS

KANDLDont Think I'm Not

DESTINY SCHiL Dindependent VWomen
USHERPop Ya Collar

JOY ENRIQUE 2 Tell Me How You Feel
98 DEGREES My Everythng

SPICE GIRLS Holler

DEBELAH MORGAN Dance With Me
RICKY MARTIN/She fangs

MANDY MOORE Wak Me Home
CHAISTINA AGUILERACome On Do,
LENNY KRAVITZ/AGan

BAHA MENWho Lat The Dogs Out
EVAN AND SAHON/Crazy For Thes Girt
SAY-Z/8ig Prpey

JARULE FC. MILIANBetwveen Me And You
MYSTIKAL Shake Ya Ass.

3 DOCRS DOWNXrypiontte
NEXT/Wie/

MARY MARY.Shackles.

3LWMNo More (Batry. )

EMINEMStan

1PLUS 1/Cherry Bomb

CRYSTAL Sit RRA/Paya No More
JANET.Doesn' Really...
AALIYAH Try Aqan
BLINK-182/AB The Small Things

TONI BRAXTONHe Wasn'l Man

K2ZP/Phoenix KOWB/Minneapolis

Clear Channel Ciear Channel

(602) 279-5577 {612) 340-9000

SummersRite * Morrs/Mgran

12+ Cume 379,300 12+ Cume 578,300
LATS PLAYS
W TW  ARTIST/TITLE Gl (008) W TW  ARTISTTITLE
69 85 JDOORS DOWNAGYpionte 8775 78 79 PINKMostGins

54 82 PINUMoStGIrs. 270 78 T?  MYACase Of Thex.

33 81 MYACaseOf Thefx. 8235 78 75 DR.DRE/TheNextE pesode

52 89 VERTICAL HORZONYou're A God 7965 €5 74 DESTINY'SCHiL Diircsependent Women.
48 53 FAITHHILL/The Way You Love Me 7155 58 71 RUFFENDZNo More
44 S0 NSYNC/The|Promee You 6750 75§86 3DOORSDOWNKryptorse

15 @ IMORGAN Dance With Me 6210 40 $2  CREEDAN Arms Wide Open

55 45 DESTINY'S CHIL Dindependent Women. 6075 50 51 KANDVDon't Tk I'm Mot
28 43 SHAGGYAtWasntMe 5805 60 49 SOULDECISIONS ade

33 &1 CHRISTINA AGUILERATome On Over.. 5535 31 44~ - SHAGGY/R WasnI e
35 40 SA-71/RxghtNow 5400 21 40 DABRATFTYRESEMMalchu Like
46 40 BARENAKED | ADESPinch Me 5400 49 35 CHAISTINAAGUILERACome On Over
26 38 DREAMte Loves UNot 5130 60 34  MADONNAMusE

36 38 MAICHBOX TWENTYA! You'te Gone 5130 30 33 SISOOncomplete

41 37 BACKSTREET BOYS/Shape Of My Heart 4995 21 30 DEBELAHMORGANDance Wit Me
3t 36 LENNYMRAVITZ) 4860 30 .20 SAMANTHAMUMBAGota Tl You
42 38 RUFFENDZNo More 4860 26 28 NELLYEL

23 33 SAMANTHA MUMEAGotta Tel You 4455 25 27 NSYNC/Thes|Promee You

15 30 JOYENRIQUEZ/Tel Me How You Feet 4050 35 27 NELLY/Country Grammar
41 30 MADONKAMusc 4050 2% 25 BAHAMENWNOLet The Dogs Oul
52 28 CREEDMN Asms Wide Open 3780 2423 DESTINY'SCHILD Jampin Jumpm’
28 28 98 DEGREESTGive Me.Just Ong. 175 24 23 EMINEMStan

26 2% DESTINY'S CHIL D/Jumpin’ Jumpm’ nrs 14 21 BOYZ I MENPass YouBy

24 25 RICKY MAARTIN'She Bangs 3375 17 21 DREAMMeLoves UNot
22 23 MARY MARY/Shackles. 3105 20 2 JOEAWanna Knaw

29 22 KANDIDOAY Think Fm Not 2970 9 20 JARULEF/C. MILIANBetween Me And You
28 21 BONJOVUINS My Lifs 2835 16 20 MAICHBOX TWENTY/Bert

20 21 VITAMING/The lich 2835 12 19 CHAISTINA AGUILERAGeme in A Bottie
2n 1S/ Teenage Dirtbag 2835 25 19 BACKSTREET BOYS/Stape Ot My Heart
17 20 BLINK-182/A1 The Small Things 2700 31 W DMXPat UpUpla. )
22 20 HELLY/Courtry Grammar 2100 19 19 RICKY MARTINShe Bangs
23 19 NINE DAYS/Absoset; 2965 16 17 'NSYNCByeByeBye

17 19 PINKThere You Go 2565 = 17 UL KIMFSISO0 How Many ticks
13 18 CREEDMigher 2430 15 17 NINE DAYS/ADSOhtety

14 19 EVERCLEARMWongertul 2430 15 16 BBMAKBack Here

16 18 JOEA Wanna Know 2430 13 18 N SYNCHS Gonna Be Me

22 18 MATCHBOX TWENTY Bert 2430 10 15 VITAMINC/The nen

7 19 NINEDAYSAtIAm 2430 13 15 CREEDARgher

17 17 EVAN AND JARON/Crazy For Thes Gisl 2% 7 14 98 DEGREESMy Everythang

13 17 HOUSTON & IGLESIAS/Could | Have This.. 295 13 14 LIk BOW WOW/Bounce With Me

November 10, 20090 R&R © 63

WBLIMNgssau-Suftolk M‘E

X D
(631) £69-9254
Rice/Levine [

120 Cume 758200 | L
PLATS
AW W ARTIST/FITLE Gl (000)
55 90 RICKYMARTINShe angs 37080
87 B3 KANOUDont Tk F'mNot 36669
89 87 3DOORSDOWRAGyplonde 35844
87 B3 CREEDW Arms Wide Open 1%
35 76 DEBELAHMORGANDance Wit Me 31312
31 50 SHAGGYMWasnTMe 20600
83 47 MATCHBOX TWENTY/Bant 19364
45 45 SAMANTHA MUMBAGotta Ted You 18540
44 45 MATCHBOX TWENTYAN You're Gone 18540
41 34 BACKSTREET BOYS/Shaps Of My Heart 14008
36 33 DESTINYS CHiLvindepencient Women. 13596
70 32 PINKMostGrls 13184
22 31 NSYNUTHS | Promese You 12112
34 29 MYACaseOf Theb.. 11948
79 20 BONJOVIYS My Lile 11536
20 28 DIDOHereWihMe 11536
15 27 FISHERIWillLove You ma
25 25 EVAN AND JARONCrazy For The Girt 16300
1922 WHITNEY HOUSTORS ot Righl... 9064
32 21 MADISON AVERUE/Don? Cak Me Baby 8652
1121 VEATICAL HORIZONYou're A God 8652
20 20 BOYZHMENPass You By 0240
22 20 DREAMHe Loves Mot 8240
16 20 RAZOR & GUIDODo N Agan 8240
8 20 FHAGMATocaS Mracie 240
30 20 JANET/Doesn Realty. 8240
23 20 NELLYCountry Gram £40
18 19 SOULDECISIONSaded 7828
21 19 ALCE DEEJAY Betier Oft Alone 7828
18 18 SONIOUE/M Feels So Good 7416
6 18 VITAMING/Theich 7416
23 18 DESTINY'S CHIi Didumom’ jumps? 7416
1718 NINE DAYS/Absolvtet.. 7416
1717 ENRIQUE IGLESAS BeWith You 7004
1217 AALIVAWTHY, 7004
16 17 PiN/Thete YouGo 7000
14 17 SANTANAFROB THOMAS Smooth 7004
15 17 SHAGGY FUANETLuv Me. Luv Me 7004
16 16 CREEDHghe 6592
20 16 KSYNCAS Gonna Be Me 6592

KSL2/St. Louis
Clear Channel
{314) 6925100

12+ Cume 392,000

s
W TW  ARTIST/TETLE Gi {000)
71 92 DESTINY'SCHiL Dindependent Women 177%
8 88 SOULDECISIONFaded 16984
% 88 3DOORS DOWNXryptorde 16984
89 87 PiNKMostGess 16791
85 84 CREEDWN Armes Wide Open 16212
3 84 NSYNC/Thes | Promse You 16212
42 71 DEBELAHMORGANDance Wih Me 13703
70 63 BACKSTREET BOYS/Shape Of My Heast 12159
41 4T RUFFENDZNoMore 9071
44 47 RICKY MARTINShe Bangs 9071
3946 MYACaseOt Thex. 8418
46 46 KANDLDONY Thek Im ot 8878
32 42 DREAMMeLoves UiNot 2106
29 42 SR-T1RightNow 8106
36 42 MADONNAMsE 8106
37 40 SAMANTHAMUMBAGoM Tel You 7720
3 39 CHRISTINAAGUILERACome OnOver... 7527
53 37 NELLY/Country Grammar 7141
335 DESTANYSCHILDumper Jumger 6755
28 31 98DEGREESGrve Me Just One. 5983
9 31 BRITNEY SPFARS.Stronger 5983
32 31 NSYNCNS Gonna Be My 5983
3131 PINKThere You Go 5983
25 29 BONJOVUIS My Lte 5597
18 25 FAITHHILL/The Warv You Love Me 4825
18 25  VERTICAL HORZONYou'e AGod 4825
12 23 NINEDAYSMIAM 4439
55 22 BAMAMENWNO Let The Dogs Out 246
17 21 EMMEMSI0 4053
33 21 MATCHBOX TWENTY/R You're Gone 4053
2 21 MELYAEL 4083
13 10 BBMAKSHEON Your Sde W4
118 VITAMINGThelich 3414
20 17 MANDY MOOREWak Me Home 3281
13 18 EVANAND JARON Crazy For Thes Gint 3088
B 1 JANETDossnlReady 3088
5 15 SHAGGYMWasntMe 2895
26 15 TONIBRAXTONYie WasntNan 2835
20 15 MYSTIKALShake YaAss 289
17 14 FAPAROACH1as! Resort 2702

WXYV/Baltimore
Infinity

1410) 828-T722
Pasha/Mcintyre/Throd
12+ Cume 439,100

ARTISTMTLE
CREEDWh Arms Wide Open
MATCHBOX TWENTY/Bert

PINKMost Girts

CHRISTINA AGUILERACome On Over
DE BELAH MORGAN Dance With Me
BACKSTREET BOYS/Shape Ot My Heart
RUFF ENDZNo More
PINKThere You Go

TON! BRAXTONHe Wasnt Man..
MADONNAMusic
DESTINY'S CHIL D/ Jumpn Jumpn’

"N SYNC/Thes t Promese You

RICKY MARTINShe Bangs
CHRISTHIA AGUILERAWNSL A Girt Wants
LEANN RIMES CantRgit..

Wearva Know

SANTANA FPRODUCT .Marta Maria
VERTICAL HORIZON ¥ verythang You wam
SAMANTHA MUMBA Gotta Te You
CNOCPaty Up (Upin_)

BARENAKED LADIESPrch Me
EMINEMStan

WHITNEY HOUSTOR IS Hol Right..
MARC ANTHONY 1 Neer! To Know
702\Where My Giris AT?

LENKY KRAVTTZ/Again

STING Desert Rose
FAITHHILL/Breathe
BRITMEY SPEARS Uops' .. Did IL.
CHRISTINA AGUILE RA'Gerwe In A Bottie
ALL SAINTSMever Ever

SARINA PARIS o0k At LS.
NSYNC/B e Bye Bye

WFLZ/Tampa

12+ Cume 618,600

WBZZ/Piltsburgh

12+ Cume 481,500

PLATS
ARISTTITLE Gl (009} wTw
MYATase Ot TheEx.. 24640 66 12
MADOMNAMUSI: 23936 69 8
KANDVDon Y Think F'm Mot 23232 68 &
DEBELAH MORGAR:Dance With M 22528 67 §8
DESTINY'S CHIL DéJumgen’ Jumpan’ 18656 50 60
DREAMHe L oves U Not 17248 59 54
DESTINY'S CHIL D\ndependent Women 17248 46 48
RICKY MARTIN'She Bangs 16544 56 48
BACKSTREET BOYS Shape OF My Heart 15488 48 44
CREEDWah Arms Wide Open 15488 7 a2
98 DEGREESMY Everything 14432 3% 4
N SYNC/Thes | Promese You 14432 23
3 onvle 13376 46 30
SOULDECISION Faded 13024 imn
RUFF ENDZMNo More 12320 37 3
BAHA MENANO Let The Dogs Out 11264 36 32
SAMANTHA MUBMEA GOt Ted You 19264 an
PINNMost Girls 11264 %29
NELLY Country Grarmmas 10912 2829
SCUENCEMasquerade 10912 @8
SA-71Right Now 10208 28 21
FREESTYLERS/Don Stop 10208 38 26
SISQ0/incomplete 9956 19 24
FRAGMA/Toca's M acie: 9856 26 24
MIKAILA'S0 In L gve With Two 9504 28
MADISON AVENUE/Don't Cat Me Baby 8800 25 23
ROBIN FOXA See Stars 8443 19 22
SHAGGY/ Wasn'l Me 8448 222
SONIQUEM Feets So Good 8448 % 21
MATCHBOX TWENTY/E Youre Gone 8448 21 20
98 DEGREES/Give Me Jusi Ong. 8096 18 20
MATCHBOX TWENTY, Sent 8096 20
TON! BRAXTORHe Wasn'| Man. R 20 20
NIKE DAYSAt | Am 7040 14 1
BLAQUEAS 5984 201
DABRAT F/TYRE SEMhal chu ke 5632 15 10
TYRESE/Sweat Lady 5632 17 17
ZOMBIE NATIONXesnkraft 400 5280 21 17
JARULE F/C. MiLIAN Between Me And You 4928 16 17
LiL: BOW WOW/Bounce With Me 4928 4

Clear Channel intinity
(813) 839-9393 412) 920-3400 (2 @
Domino/Shepard/Praest ClarkDane

ARTISTTITLE

CREEDMWth Arms Wide Open
BON JO's My L e

3 DOORS DOWNAKryplonde
DESTINY'S CHIL Dvump’ Jumpn’
VERTICAL HORLZON You're A God

MADONNARASE:

SAMANTHA MUMBAGota Tell You
TONI BRAXTONHg Wasn't Man
EVAN AND JARONGrazy For Thws Gl
SR-71.Right Now
BARENAKED LADIES Pnch Me:
MAICHBOX TWENTY/ You'te Gone:
RICKY MARTIN/She Bangs

JANET Doesn't Rea...

PihiMos Giets
MYACase Of TheEx.

AALIYAH/Try Agan
SOULDECISIONF aded
NELLY/Country Grammas
CHRISTINA AGUR ERA/Come On Over...
RUFF ERDZMNo More

KANDYDon Thank I'm Not
MATCHBOX TWENTY Bent
PINKThese You Go

MARC ANTHONY. You Sang To Me
DEBELAH MORGAN-Dance With Me
BACKSTREEY BOYSShape Of My Heart
K SYNCS Gonna Be Me

BACKSTREET BOYS/Show Me.
SMASH MOUTH/AT Star

JOEA Wanna Know

SMASH MOUTH/Then The Morning...
FAITH HILL/The Way You Love Me
VERTICAL HORIZON/Ever ytteng You Want
SUGAR RAY/Somedsy
JENNIFER LOPEZ™M You Had My Love

#12)

WKST/Pittsburgh
Clear Channe!

12+ Cume 14,400

937-1441
rout

ARTISTATITLE
IELLY/Country Grammar
3D00RS DOWN-Xryptonde:
Gets

DESTINY'S CHILD/Jumpan Jumvpin'
MADONNAAAUSI
CHRISTINA AGUILERA/Come On Over...
" 1Promese You
MYACase Ot TheEx..
BAHA MENAVRO Lat The Dogs Out
DREAMHS L oves UNot
KANDIDon't Think I'm Not
SAMANTHA MUMBA Gotta Tell You
SOUR DECISIONF adedt
BRIINEY SPEARSStonger
RUFF ENDZNo More
CREEDWE Asms Wide Open
DEBELAH MORGAN Dance With Me
BLAGUEB08
AALIYAHTry Agan

TONI BRAX DN He Wasn1 Man,
MONTELL JORDANGet 1t On... Tonwe
SI500/Thong Song.
JESSICA SIMPSONA Think I'm ..
JANET/Dossn? Realt_
702/ Where My Gats A1
SHAGGY FJANE T uv Me, Luv Me
BUAQUE/BNNg It All To Me
NINE DAYS/Absoiutedy.
BEMAX Back Here

SO0 Incomplete
RICKY MARTIN/She Bangs.
PINK/There You Go
MANDY MOORE Warsna Be With You
CREEDHghes
NSYNCIS Gonna Be Me
DESTINY'S CHIL DSy My Name
MATCHBOX TWENTY Bert
USHER/Pop Ya Coltar
BACKSTREE T BOYS/Shape OF My Heart
JAY-Z F/AMIL AND JATan 1 GatA..

XFMD/Denver-Boulder
Clear Channel
(303) 713-8000
Richards/Pickett
12» Cume 168,100

KFMD

ARDSTMITLE 61 (000
MADONNA WS 7138
PINKMoS! Girs 6966
CREED/With Arms Witke Open 6794
NELLY/Country Grarmmar 6794
SOULDECISIONF aded 6708
3 DOORS DOWNAryptonde 6708
BARENAKE D LADIESPwnch Me 6708
SAMANTHA MUMBAGotta T You “urn2
RUFF ENDZ/No More “n
Di BELAH MORGAN/ Dance With Me 4386
RICKY MARTINShe Bangs. 4386
DESTINYS CHil D¥independent Women 4300
CHRAISTINA AGUILE RACome On Over... 4214
VERTICAL HORUZON You're AGod 128
HANDVDONY ! hink £ ot 4042
"N SYNC/Thes | Promess You 3956
MATCHBOX TWENTY You'te Gone. 3996
BACKSTREET BOYS/Shape Ot My Heart 3870
SHAGGY.M Wasnt Me 3870
EVAN AND JARORCrazy For Thes Girl 3354
BRITNEY SPEARSA ucky 2394
BBMAXBack Hre 2408
BAHA MENAVNO | et The Dogs Out 32
BRITNEY SPEARSOops!...d DId L. 12
TONI BRAXTONHe Wasm Man 2236
MYACase Of The Ex.. 2150
N SYNCBye Bye Bye 2150
JANET Doesnt Realty . 2064
N SYNC s Gonna Be Me 2064
DREANVHe Loves U Not 1978
CHRISTINA AGUILERA/WHat A Gu| Wants 1806
EVERCLEAR/AM Racio 1720
NINE DAYS/Absohsely. 1720
BON JOVIAt'S My Life 1634
GOC GO0 DOLLS Broadway 1634
VITAMIN C/The hch 1634
LENNY KRAVITZ/Agan 1548
SI500 1548
MATCHBOX TWENTY. Bant 1548
VERTICAL HORIZONEverything You Want 1462
-

WAKS/Cleveland
Clear Channe!
(218) 781-9667
MasonKasper

12+ Cume 193,900

ARTIST/TITLE

DESTINY'S CHILDMndependent Women.
CREEDW Artms Wide Open
SOULDECISION Faded

MADONRA Mz

DREAM? e Loves U Not

SAMANTHA MURMBA/Gotta Tefi You
D BE LAH MORGANDance With Me
KANDLDon't Think I'm Mot
BRITNEY SPEARS/Stronger

RUFF BND2No More.

VERTICAL HORIZON/You're A God

SIS0/ incomplets

N SYNCThis | Promese You
BACKSTREET BOYS Shape OF My Heart
PAPA ROACH 1 ast Resort
NELLY:Country Gramsmar

N SYNCt's Gonna Be Me
CHRISTINA AGUILERACome On Over
PINKMost Giuls

BLAOUE/B08

PINK/There You Go

TONI BRAXTON He WasnT Man
SONIQUE/M Feets S0 Good

MANDY MOORE. Walk Me Home
RICKY MARTIN/She Bangs
AALIVAH/Try Again

JOEA Wanna Know

JANET/Dossnt Reallv_.

MATCHBOX TWENTY. Bent

DESTINY'S CHILDYJummpn’ Surmpin’
VITAMIN C/The Itch

SR-71/Raght Nows

MYSTIKAL Shake Ya Ass
MINAILASG I Love With Two
JUVENILE Back That Thang Up

Gt (ool
as

KKRZ/Portland, DR

12 Cume 349,900

WKFS/Cincinnati

Clear Channel Clear Channel
{503) 226-0100 (513) 763-5477
Austin/. Dovg Philips Oceanturray

12+ Cume 284,800
PLATS

ARTIST/AITLE Gl (080) LW TW  ARTISTATITLE
3DO0RS DOWNAygionte 1459 88 92 NSYNC/TNS|Promese You
CREEDWN Arms Wide Open 13284 90 90 SOULDECISIONT aded
DEBELAH MORGAN Dance Wih Me 12956 85 90 PINKMost Gats
MYACase Of The Ex .. 11808 39 82 BACKSTREET BOYS/Shape OF My Heart
SHAGGY/R Wasnit Me 9840 86 67 CREEDMWith Arms Wide Open
RICKY MARTINShe Bangs 8528 42 87 MYACaseOfTheEax.
PIHKMost Giss 8200 57 64 JAY-2Big Pmpm
DESTINY'S CHiL Ddngependent Women 8036 47 84 AUFF ENDZNo More
MADONNAMSE 7708 75 52 MADONNAMusK
SAMANTHA MUMBAGatta Tel You 7218 53 49 SAMANTHA MUMBAGOH Tef You
FASTH HiLL/The Way You ove Me &724 55 49 DESTINY'S CHILDV Sumpin’ Jump’
DREAMMe Loves U Not 6560 42 43 DREAMMe Loves i Not
SOULDECISHONS adedd 6396 73 40 AALIYAHTry Agan
VERTICAL HORIZON You'e A God 6232 44 45 DEBELAMMORGAN/Dance Wih Me
EVERCLEARWonderhl 6068 40 44 BARENAKEDLADIS Pinch Me
NSYNC/Thes | Promese You 4264 21 42, KANDLDon't Think I'm Not
SISO0Incompiete: 4264 35 41 3 DOORS DOWNKrvprone
DESTNY'S CHIL/Jumopun” Jumouy 4764 43 40 VERTICAL HORIZON You1e A God
EVERCLEARAM Raco 4100 42 40 DESTINY'S CHILDindependent Wormen
98 DEGREE S Give Me Just One. 3936 34 38 NELLY/Countr; Grammas
RUFF ENDZNo More 3936 33 34 MATCHBOX TWENTYA! You'te Gone
CHRISTINA AGUH ERACome On Over a2 32 32 CHRISTINAAGUILERACome OnOwar..
3LWMNo More (Baby ) 3444 R /808
KANDYDONT Thunk Im Not 3280 26 30 TONIBRAXTONMe WasntMan..
NINE DAYS/AbsoRely... 3280 23 30 RICKY MARTINShe Bangs.
TONt BRAXTON He Wasn t Ma: 2952 2929 JOENWanna Know
NELLY/Courtry Grammar 2624 1425 BAHAMENWIO Let The Dogs Oul
BOYZ I MENPass You By 2460 2325 OUDIRTY BASTARDGO! Your Money
EMINEMStan 22% 20 24 DESTINY'S CHILDSay My Name
MATCHBOX TWENTY/Bent 2% 2221 SISQOW
MAICHBOX TWENTYA You'te Gone 2% 19 20 SA-71Right Now
CHRISTINA AGUIL ERA/Gerue in A Boltie ax 27 18 MAICHBOX TWENTY/Bert
ENRIQUE IGLESIAS/Be With You 232 15 18 PINKThere You Go
CREEDAHigher 232 16 17 REDHOT CHILL Calorrecabon
JOEA Wanna Know 232 29 17 BBMAKBack Here
PN There You Go 2132 19 18 DMX/Party Up(Upn. )
SISQO’ 1968 9 15 SHAGGYMWasntMe
BACKSTREET BOYS Shape Of My Heart 1804 4 14 SPICE GIRLS Holler
AALIYAH/Try Again 1804 11 12 CRYSTAL SIERRAPIya No More
ENRIQUE IGL £ SIASBastamos 1804 7 9 FAITHHILLThe Way You Love Me

611000y

WKR
in!
513

827
2328
an
24 25
16 25
3423
18 22
%
4819

4
8 12
112
112

Frank/Douglas
12+ Cume 298,200

0/Cinclnnati

699-5102

ARTISTITLE
3 DODRS DOWR Knyptonde:

CREED/WHh Arms Wide Open

DESTINY'S CHILD/ Jumpet Jumgan”
MATCHBOX TWENTY/M You'te Gone
EVERCLEARWonder tut
BON JOVIITs My L e
MANDY MOOREA Wanna Be With You
BACKSTREE T BOYS/Shape Of My Heart
PINK Mot Garts
MYACase Of The Ex..
SOULDECISIONF aded
RICKY MARTiNShe Bangs.
NELLYCountry Grammar
N SYNCThe | Promsse You
VITAMIN CThe Itch

8 DESTINY'S CHIL DAindependent Women
HAHA MEN-WHo | et The Dogs Out
NINE DAYS/Absohsioly
NINE DAYS/! L Am

N SYNCRS Gonna Be Me
DESTINY'S CHIL D-Say My Name
EVAN AND JARON/Crazy Fos The Gl
MATCHBOX TWENTY Bent

FAITH HHLL/The Wary You Love Me

SANTANA FR0B THOMAS Smooth
8 GREEN DAY Minorgy

SISTER HAZE Hgh

MIKAILASO In L ove With Two

www americanradiohistorv com



www.americanradiohistory.com

KOND/Sacramento
Entercom

{916) 3347777
WeedTee/Chris K
12+ Cume 269,500

ARTISTTITLE

59 84 AUFFENDZNO More
TONI BRAXTONA e WasntMan.
KANDUDoNY Think f'm ot

DESTINY'S CHiL D Independent Women,
MADONNAMsS

CHRISTIRA AGUILERA'Come On Over.
BARENAKE D LADESPinch Me
BACKSTREET BOYS/Shape Of My Hearl
MYACase O The..
DREAMHe Loves U tiot
SPICE GIRY SHolles
MADISON AVENUE Don't Cat Me Batry
DEBELAN MORGAN Dance With Me
WMU[MRSWV
Fos Thes Girt

mvz II MENPass YouBy
RICKY MART IN/She Bangs.
MATCHBOX TWENTY M You're Gone
SR-71/Right Now
NELLY/Country Gramimar
SHAGGY /Tt Wasn't Me
USHERPop Ya Coltr
BAHA MENAWNo Let The Dogs Out
ALICE DEEJAY/Better O Aione
JANET/Doesn Heally.

Feets So Good
VITAMIN C/The ftch
AAL YA Try Agam
ENRIQUE IGLESIAS/Be With You

NINE DAYS/Absolusteta

64 ® R&R November 10, 2000

CHR/Pop Playlists

KCHZ/Xansas City
Syncom

(816) 356-2400
Austin/Q'Restty

12+ Cume 244.600
PLAYS

AW T ARTISTTINLE
¥ 99 MYACase Ot Thelx..

99 99 DESTINY'S CHI( Dvindependcent Women

9 9 PINKMostGrts.

85 85  BACKSTREET BOYS/Shape Of My Heart

78 T8 AUSTENDZMNoMore

85 T8 NSYNC/Ths | Promese You
RELLY Country Gramma
KANDYDON Think f'm Not
RICKY MARTIN She
CHRISTINA AGUIL ERA/Come On Over.
NMADORHAMUSK:
BRITNEY SPEARS Strongey

3 49 NELLYEL

53 48 SAMANTHA MUMBA/Gotta Tl You

15 48 3DOORS. tonde

30 47 CREEDAWAH Asms Wide Open

24 46 VITAMIN C/The ich

52 44 SOULDECISIONFaded

38 41 JESSICASIAPSON Think I'm in.

40 41 JAMET/Doesn’t Realy_

337 MLIYATry Agan

47 33 DMXPartyUp(Upin..)

22 32 DR DRE/The Next;

38 3t MIKAILASO In Love With Two

30 30 NSYNCMHsGonnaBe Me

43 27 JAY-Z/Bg Pamon’

24 25 SPYCE GIRLSHoer

25 23 SISOQncompiete

36 23 MYSTMAL/Shake YaAss

19 22 MANDY MOOREA Wanaa Be With You

a2 lxsmrsmmmrwum

26 21 USHERPopYVa

13 20 IM'TNT Ay Getavay

20 20 BBMAKBack Here

10 18 LIL BOW WOW/Bounce With Me

16 18 NINT DAYS‘Absohuter,

22 18 PMK/There You Go

17 17 SONKQUEN Feets So Good

19 17 BUINK-182/Al The Smal Things

19 18 BOYZIIMENTass You By

& 1NN CITY'S RUTTRYT HITY
vewr

6 (008)
9306
9306
9306
7930
7426
7382
6580
6486
5640
5452

KMXY/Xansas City

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERS ON R&R ONLINE MUSIC TRACKING

Infinity

(816) 756-5698

Zeliner/Dylan

12+ Cume 342,500
PLAYS
AW T ARTISTRITLE

T4 76 SOULDECISIONFaded

69 73 3DOORS DOWNAUyplonte

69 T3 CREEDWN Arms Wide Open

33 65  DESTINY'S CHIL Diindependent
55 85

72 84 PHKMostGets

31 63 MATCHBOX TWENTY/ You're Gone
68 60 NELLY/Country Grammar

60 85  KANDLDont Thank 'm Not

49 55  RUFF ENDZNo More

48 83 NSYNC/This | Promise You

49 49 BONJOVITS Myt ite

34 43 FAITHHILL/The Way You Love Me
52 43 SAMANTHAMUMBAGONa Tel You
36 38 MADONNAMK

46 38 DESTINY'S CHIL O'Jumpin’ Jumpin’
44 38 RICKYMARTINShe Bangs

14 35 NINE DAVSHEAM

36 35 VERTICAL HORIZON/You re A God
27

30 32 BARENAKED LADESPinch Me
59 32 TORIBRAXTONHe Wasnt Man
28 21 DREAMMeLoves Lot

24 21 MYACase Of Thex.
23 25  BACKSTREET BOYS/Shape Of My Heart
16 24 8 BON. Youfor.
37 23 MATCHBOX TWENTYHent

16 21 SA-71RgMNov

17 20 SANTANAF/ROB THOMAS/Smooth
29 1% SISTERHAZEL/Change Yo Mind
19 13 VERTICAL HORIZONS vorythng You Want
16 17 JAV-2Bg Pmper’
10 14 PINKThere YouGo
10 12 BLINK- 182/A The Smat Things.
13 12 TRANMeet Vigink

10 19 MANDY MOOREMalk Me Home
8 11 WALLFLOWE RS Siwepakes
10 10 PAPARDACHA ast Resort
10 10
17 0 ALIYAHTIy Agan

PLAYS
AW Tw
66 67

WXSS/Milwauker,
Entercom

(414) 529-1250
Kelly/Martinez

12+ Cume 297,600

ARTIST/TITLE
PINKMoS! Girts.
KANDUDonY Thenk 'm Not
NELLYZ |
DABRAT £/ TYRESEWhat chu L ke
Ot The Bx....

SOUL DECISION Faded

DESTINY'S CHILD/Independert Women
MYSTIKAL/Shake Ya Ass

JARULE £/C. MILIAN Between e And You
RUFF ENDZNo More

VERTICAL HORLZON/You're A God
MATCHBOX TWENTY, You re Gone
98 DEGRE ES/Give Me Just One...
CRYSTAL SK RRAPi2ya No More

DX F/SISQG:What You Want
3DOORS DOWNAGyplonte
CREEDWith Arms Widk Open
LALRYN HILL/Can Take My.
BON JOVUITs My L e

JAY- Pimpn’

BACKSTREET BOVSWOI My Haart
MADONE A Mysi:

PAPA ROACHA ast Resort
DEXTER FREEBISH eaning Tovn
GREER DAY/Minorty

SPICE GIRL Stoter

VITAMIN C/The irch
EMUNEMStan

LUDACRIS What's Yous Farttasy
DESTINY'S CHit D'dumpm’ Jumpin’

KXXM/San Antonio

Clear Channel

{210) 736-9700

Kelly/sames

12+ Cume 292,200
AW T ARDSTMITLE -
86 03 THIRDEYE BLINDDeep Inside Of You 1%61
77 92 CRLEDWith Arms Wide Open 1354
81 88 3DO0RS DOWN! 29%
62 81 EVANAND JARON/Crazy For Thes Gal na
28 67  DARENAKED LADIESPch Me 9648
85 83 TONIBRAXTON'He Wasml Man %1
95 63 PINKMost Gris %
60 56 EVERCLEARWongertu! 2R
57 56 MADONNAMUSC o
51 49 MATCHBOX TWENTYA! You're Gone m
49 48 LENNY KRAVITZ/Agamn 056
50 & VERTICAL HORLZONYou'te A God 67R ).
49 45  BON.JOVIMN'S My Lde 6615
35 43 PAPAROACH? ast Resort [
31 42 INCUBUS St 6
20 39 SOULDECISIONFaded 3
40 38 TONIC/You Wartted More 5586
31 36 BACKSTREET BOYS/Shape Of My Heast s
36 33 LlTMserable 481
36 33 MATCHBOX TWENTY/Bent 4851
25 33 BLESSIDUNION.. /That's The Garl.. @81
1 32 DESTINYS CHil Dindependent Women e
35 32 PINKThere YouGo e
30 32 VERTICAL HORLZONS verythng YouWan! ans
37 31 RICKY MARTINShe Bangs &80
26 30 NINE DAYSMIAm “1
29 27 LENNY KRAVIT2A Belong To You 3963
29 271 STINGDesert Rose 399
42 24 DESTINY'S CHM D/Jumpm’ Jusnpst v S
21 24 SHAGGYM Wasn1Me 2
26 20 CREEDMgher 294)
32 20 WALLFLOWERS Sleepwalker 294)
49 19 CHRISTINA AGUILERA/Came On Over %
15 18 LEIGHNASHNeed To Be. 282
- 15 EVERCLFAR/AM Racko 5
17 15 GREENDAYAAnonty A5
18 14 SAMANTHA MUMBAGOotta Tel You 2058
- 11 EMINEM S 1617
24 10 DMXPastyUp (Upin ) un
1 10 SR-71:Rigt Now: uo

WPRO/Providence
Crtadel

(401) 4334200
BristolMorris

12+ Cume 423,700

CREEDAWith Arms Wide Open
BARENAKE D) LADIES Piich Me
FAITH HILU The Way You L ove Me
VERTICAL HORIZON You e AGod
TONI BRAXTONHe Wasr T Man.
LENNY KRAVITZ/AGan
DIDOHere With Me

MADONNA Mussc

RICKY MAHRTIN She Bangs.

EVAN AND JARON Crazy For Thes Girt
KANDLDON't Thank 'm Mot
DEBELAH MORGAN Diance With e
SAMANTHA MUMBAGotta Telt You
BON JOVUs My L e

MATCHBOX TWENTY ! You're Gone

NINE DAYSH I Am

MANDY EYOORE Walk Me Home.
N SYNC/Thes | Promwse You
REDHOT CHILL. /Calornecation

MIKAILASO in Love Wih Two
SR-T1Mgh Now

VITAMIN C/The Nch

LEE Ak WOMACKA Hope You Uance
SISTER HAZEL/Crampagne Hgh
USHE RPop Ya Colar
SOULDECIIOH Faded

1" Mul!mmmmm

WNCI/Columbus, OH
Ciear Channe!
(614) 430-9624
SteeteKelly

12¢ Cume 336.200

ARTISTATITLE
MATCHBOX TWENTY/f You're Gone
MADONNA Music:

CREEDWANR Arms Wide Open
3DOORS DOWNKypronde
DESTINY'S CHIL ¥ Jumps” Jumpin’
PINKMost Gats

SOULDECISION Facsed

RICKY MARTIN'She Bangs

FAITH HILL/ The Way You Love Me
SAMANTHA MUMBA Gofta Tl You
BARERAE D LADIES/Pinch Me
VERTICAL HORWZON You're A God
TONI BRAXTONMe Wasn t Man
BOK JOVIALS My Lite

N SYNC/Thes [ Promese You
MYACase Ot The Ex.

NELLY Country Grammar

FISHER Will Love You

BBMAK Back Hese

NINE DAYS/Absoltel;
BACKSTREET BOYS/Shape Of My Heart
SPLENDE R/ Thunk God Can.
VERTICAL HORIZON € veryttwng You Want
CREEOHgher

JOEA Wanna Know

N SYNC/ Gonra Be M

AALTYAHVTry Agan

DEBELAH MORGAN Dance With Me

MATCHBOX TWENTYBent

PR/ There You Go

SANTANA F/ROB THOMAS/Smooth
1AX To Me

LEANN RIVE 51 Neod You

CHRISTINA AGUNLERA/Come On Over.

DESTINY'S CHIl Oindependent Wormen

N DAYSY ) Am

BAHA MENWhO L et The Dogs Out

19 18 STING/Desert Rose

DESTINY'S CHHLOSay My Name

REDHOT Ol 1../Caiilosmucabon

3520

J1e8
3168

2454

KZHT/Salt Lake City

Ciear Channel
{801) 908-3300
« McCartneyMcCarthy
12+ Cume 224,500
PLAYS
W W ARTISTTITLE
76 75 SAMANTHAMUMBA Gotia Teil You
66 74 NSYNCThes1Promese You
75 712 PINKMost Gats
64 7t DEBELAH MORGAN/Dance With Me
74 63 CREEDWrh Arms Wide Open
46 82 DESTINY'S CHil Dandependent Wornen
44 46 BARENAKED LADIESPinch Me
49 46 BAOKSTREET BOYS/Shape Of My Heart
43 45 MATCHBOX TWENTY YouTre Gone
57 48 EVAN AND JARON Crazy For This Garl
52 44 KANDLDon't Think I'm Not
39 43 DREAMMe Loves UNot
34 41 BRITNEY SPEARS/Swongsr
50 34 VERIICAL HORIZON You're AGod
33 31 RICKYMAHTIN'She Bangs
27 2% LENNY KRAVIT ZiAgan
28 28 FISHERA Wi L ove You
19 28 BBMAKSHION Your Side
26 27 3IDOORS DOWN te
25 27 FATHHILL/The Way You Love Me
21.28  MyACaseOf Thebx.
23 26 THIRDEYE BLIND®Ne-er Lat You Go
24 25 NINEDAYST 1 Am
24 24 NELLY/Country Grammar
21 23 CREEDMghes
24 22 MATCHOOX TWENTY/Bent
18 22 SPLENDERA Thank God Can..
18 20 CHRISTINA AGUILERA/Gome On Over.
16 20 U2Beautil Day
127 Ya Collar
1717 AALIVAHAre You That
2317 RUFFENDZMNo More
2117 SR-T1MghtNow
19 17 VERTICAL HORIZON/Everyshing You Want
13 18 DESTINY'S CH(L D/Say My Name
15 18 REDHOT CHLI/Calormicanon
3218 WALLFLOWERS Siepwaiter
15 15 TONIBRAXTON He Wasr Wan .
16 15 PIK/There YouGo
19 15 702WhereMy Guis Ar?

WNKS/Charictie
Infinity
{704) 331-9510

ReynoidsMeCormick
12+ Cume 319,000

ARTIST/TITLE

MADONNAAusic

PINKMOSt Garls

CREEDAWRN Arms Wige Open
MATCHBOX TWENTY Bent
THIRD EVE BLIND/Deep inside Of You
3DOORS DOWN Kryptonte
CHRISTINA AGUit ERACome On Over..

DEDELAH MORGAN Dance With Me
DESTINY'S CHilL BJumpun’ Jumps!
CREEDHgher
BAHA MENWHO Let The Dogs Out
IMATCHBOX TWENTY/1! You're Gone
DESTINY'S CHILDV Independent Women.
NINE DAYSA ) Am
FAITHHILLThe Way You LoveMe

Go

e You
EVAN AND JARON Crazy For Thes Gint
LENNY KRAVITZ/Agamn
DREAMHe Loves U Not

SISQ0ncompiete

RICKY MART y'She Bangs.

MYACase Ot The Ex..

RUFF ENDZNo More

SHAGGY.M Wasn't Me

CITIZEN KING Better Days.

BARENAKE D LADIES Pinch Me

VERTICAL HORIZON verythang You Wastt
‘Smooth

KANDLDon't Thunk 'm Not
TAL BACHMAN She's SoHigh
REDHOT CHILI. /Scar Trssue

WNOU/Indisnapolis

Emmis
(317) 236-9300
Edgar/Otvana
12+ Cume 140.500

ARTISTMITLE
99 87 PAPA ROACH ast Resort
97 87 PINKMost Gats
90 84  IDOORS DOWN/
29 83 MYATase Of The Ex..
80 79  CREED/With Arms Wide Open
24 66 KANDWDON't Think F'm Not
B9 63  NSYNCThs|Promse You
48 63 SOULDECISIONFaded
99 52  NELLYCountry Gramenar
33 §1  DREAMHe Loves UNot
45 41  BACKSTREET BOYS/Shape Of My Heart
24 46 LiMP BT Rol
47 46 SAMANTHAMUMBAGoRa Tell You 2%
53 39 BAHAMENWHoLet The Dogs Out 00
33 38 DEBELAHMORGAN Dlance With Me 1976
30 37 MAICHBOX TWENTY N You're Gone 124
73 38 IISTNVSD«LD‘MW Jumps’ "
30 31 VERTICALHORIZONYou're A God 1612
29 30 CHRISTINAAGUILERAWIaLA Girf Wants 1580
30 30 RUFFENDZNo More 1560
23 28 KID ROCK Only God Knows Why 50
30 28 MADONNAMUSC 145%
34 27 EVERCLEARMWoNderhs L]
28 25 BLINK-15/AH The Small Things 130
22 25  DESTINY'S CHiL DAndependert Women 1300
25 25 MATCHBOX TWENTY.Bent 1300
28 25  BRITHEY SPEARS Stronger 1300
20 24 JOEA Wanna Knov: 126
27 23 AALIYAH/Try Agam 1%
27 22 TONI BRAXTONHe Wasn 1 Man 1l
16 21 DESTINY'S CHILD'Say My Name 1082
17 2t REDHOT CHILL /CaMormicaton 1082
27 20 RICKY MARTINShe flangs. 1640
17 20 MACYGRAYA Try 1040 £
16 20 SHAGGYMWasntMe 1040
- 18 NItk DAYSM tAm %
- 18 LENNYKRAVIT//Agan %
22 18 SR-1RgitNow 9%
23 17 9B DEGREESGae Me Just Ome. ]
18 1§ BARENAKED LADKESPinch Me o

WZPL/Indianapolis
My Star

(317) 8164000
Sands/Decker

12¢ Cume 212,400

ARTISTTITLE
CHRISTINA AGUH ERACorme Dn Over

MATCHBOX TWENTY Bent
VERTICAL HORIZON, You're A God
SOULDECISIONF aded

RICKY MARTIN-She Bangs

N SYNCThes | Promese You
MAICHBOX TWENTY/M You're Gone
EVERCLE o

FAITHHILL/The Way You L ove Me
BACKSTREET BOYS/Shape Of My Heart
BARENAXED { ADIE S/Pnch Me

NINE DAYS/Absoh ety

BON JOVUT'S My L de

SISTER HAZE L/Champagne High
SAMANTHA MUMBA Gotta Tell You
VERTICAL HORIZON/Everytheng You Ward,
BBMAK Back Here

MACY GRAYA Try

NINE DAYSALAm

CREEDAgher

MAKDY MOORE Wask Me Home
OESTINY'S CHil DAsmpm’ Jumper?
LEWNY KRAVIT Z/Agast
SR-71/Raght Now

VITAMIN C/The et

PIICMos! Girts:

U2 Bemsttd Day

BAHA MEN/Who Lt The Dogs Oul
FISHERA WAll Love You
SANTANAF/ROB THOMAS/Smooth
THIRD £YE BUNDNever Lot You Go
ENRIQUE 1GLE SIAS/Be With You

WXXL/Orlando
Ciear Channel
(407) 919-1070
Cook/DeGraaft "
12+ Cume 398.000
ARTISTTITLE I (000)
PINK Mot Garts. 13217
CREEDAWh Asms Wade Open 13096
N SYNC/Thes | Promase You 13090
3D0ORS DOWNAGyplonne 12903
BACICSTREET BOYS/Shape Of My Heart 1084G
MADORNAMSIC 10846
KANDUVDOo't Thenk F'm Not 8789
SAMANTHA MUMBAGOIEa Tell You 8602
MYACase Of The Ex. 8602
DESTINY'S CHIL D Jusmpm’ Jumpin’ 8415
MATCHBOX TWENTY /Bert 8228
FAITH HiLL/The Wary You Love Me 7667
DEBELAH MORGAN Dance With Me 7480
MATCHBOX TWENTY/X You're Gone 6358
SOULOECISION Faded 61
NELLYCountry Graminar . 6171
OREAMHe Loves UUNol 5884
98 DEGREES/Give Me Jus! One: 5797
SHAGGY/M WasntMe 5797
BON JOVLT's My Lile 5610
ATICAL HORIZON You're A God 5236
5236
RICKY MARTIShe Bangs 4675
VITAMIN C/The Itch 4483
TONS BRAXTONHe Wasn ) Man, 4301
FRAGMAVToca's Meacis 4301
DESTINY'S CHLDindependernt Women a1te
PINK/Thete You Go 4114
MKM‘WMI‘"-DWSM re0
SONAQUET Feets 3553
mwmmvmm 3553
FINE DAYS/AbsoRdety... 3553
GO0 GOY 3366
NANDY MOORE, Wall Mg Home 2066
CHRISTINA AGUM ERACorma On Ower. 3366
ALICE DEEJAY/Better Off Alone 3366
AMBERSexaal (Li Do V) 3366
SISO0/Thong! 3366
AALINO Try Again 19
nr9

KFMSAss Vegas
Clear Channel
(702) 732-7753
McheilNdo

12+ Cume 181,100

ARTIST/TITLE

KANDEDONY Thank F'm Mot
MYACase Of The Ex.
CHRISTINA AGUILERA/Cone On Over.

DREAM e Loves UNot

RUFF BNDZMNo More

JAMET/Doesn Ready.

OE BELAH MORGAN/Dance With Me

SAMANTHA MtMBA Gotta Tel You
TKY'S

KUMX/New Orleans

Clear Channel

(504) 679-7300 2041
StewartWage All HI Music

12+ Cume 238.000

PLAYS

W TW  ARTIBT/TITLE Gt hew)
7778 PRKMosI Gats 6006
75 76 MADORNANsC 5852
73 73 NSYNC/This| Promise You 5621
68 72 3DOORS DOWNKsyplonde 5544
73 71 9BDEGREESGive Me Just One 5467
67 66 MATCHBOX TWENTY Bent 5082
72 86 CREEDWh Arms Wide Open 5082
45 54 VEATICAL HORLON/You're A God 4158
48 51 SAMANTHAMUMBAGOLL Tel You 3927
40 47 EVAN AND JARON/Crazy For The Gat 3619
45 45 BACKSTREET BOYS/Shape Of My Heart 3542
38 46 THIRD EYE BLINDDoep inside Of You 3547
39 45 DEBELAH MORGAN Dance With Me 3465
46 45  SOULDECISION Faded 3465
44 44 RICKY MARTIN'She Sangs. 3388
37 40 EVERCLEAR/Wonderhu 3080
36 38 TONIBRAXTONHe Wasn't Man 2926
36 36 CHRISTINA AGUR ERA/Come On Ovet.. 212
37 34 DESTINY'S CH D/ ndepencient Women 218
37 M JANET/Doesnt Reslly.. %18
39 34 STKGDesertRose %18
36 So 2618
30 38 MATCHBOX TWENTYA! You're Gone: 2310
21 38 MWALASO in Love Wt Two 2310
23 21 MYACase OfTheEx.. 2079
26 25 DREAM™MeLoves UNol 1925
26 24 BARENAKED LADESPinch Me 1848
2] 24 SR-71RaptNow 1848
25 2 You %17
28 21 VITAMN CThe Iich 1617
17 18 WESTLIFE/Swexr it AGain 1463
17 18 TCWoScrubs 1386
19 17 CREEDAgher 1309
12 97 NINE DAYSAIAM 1309
21 17 BLAQUEBING AN ToMe 1309
15 17 ENRIGUE IGLESIAS/Be With You 1309
14 87 LENNY /Agein 1309
@18 CHILD usmpan’ Jurmpin’ 23
" FPRODUCT. AMasta Mars 232
12 18 BRIANMCIIGHT Back A One "ss

WEZB/New Orieans
Entercom

{504) 834-9587
Scott/Brady

12+ Cume 193,700

ARTISTATLE

56 78 NSYRC/Thist Promsse You 6150
50 74 NELLYES 08 '
76 71 MYATaseOf Thekx._ 598
7071 PRKMosiGirs &2
73 82 CHRISTINAAGUILERACome On Over. 500
43 56 MYSTIKALShake Ya Ass e
41 53 DESTINY'S CHILDindegendert Wormen %
48 ST BACKSTREET BOYSShape Of My teant "
39 48 SISQOAncomplete 3%
4 47 98DEGREESGive Me Just One 3
43 46 31WNo More (Batry ) m
30 44 BLAQUEMOB %08
43 44 DREAMHe Loves UNot 3%
37 42 BRANMONIGHTSS.12 T
45 42 DMXF/SISQOMhat You Want Koo
53 38 BIG TYMERSGef You RobOn 3t
60 M BIG TYMERS/#1 St an
23 33 JESSICASIMPSON Thew Fmin.. 2706
33 31 RUFFENDZNo Mome 754
21 30 SPICEGIRLS Holler 260
30 29 S04BOYZ/Wobble. 2an
16 2 LEIGHNASHMood ToBe. an
22 38 DMXPartyUp(Upia. ) 22
2 2% Wanna Know e
27 28 MELLY/Country Gramemar 7
31 24 DEBELAHMORGAN/Dance With Ms 198
17 24 SAMANTHA MUMBAGotta Tl You 1968
2222 NSYNCAts Gonne BeMe 0
122 JUVENILEBack Tha Tang Up 1
18 26 KANOVDONY Think fmNot 1600
16 20 € You Go 168
228 nrImy 168
25 18 DESTINY'S CHILD ampin Jumpe’ e
15 18 SHAGGY FIANETLiw M. Luv M Wi
3 18 TOM BRAXTON'Spansh Guka wt
6 18 EMINEM/SLn e
17 17 TOR BRAXTOMHe Wasn Thian. 19
15 17 MANDY MOORE/Walk M Home =
1416 JAY-ZF/AMIL AND JACan LGt ... 1
16 16 MIAIASO inLove Wi Two 91
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CHR/Rhythmic Top 50
| (Rt ® November 10, 2000 L o o B
WEK  WEE  ARMST TITLE LABEL(S) PAYS AW et Gun  aos Most Added-
v @ JARULE F/C. MILIAN Between Me... (Murder IncDef JanvIDJMG) 4089 +239 614985 10 6871 | awmsrrme wiset ron
3 @ DESTINY'S CHILD independent Women Pt. 1 (Columbia) 3866 4367 534485 10 68N JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDIMG) 47
: @ NELLYE.l. (Fo’ ReelUniversal) 3684  +25 486560 10 690 f.'&.‘fm xy Bg:{ew::{ng)(%v;orszmumm g
| i ? :Y“:Ggavs: val aTsh':atETiv(I'::;:ﬂa ) (University/Interscope) % 1:2 m: 1; :2/’: AFANT L i S -(Magi'-: Jo"mww -y
s 7w TON( BRAXTON Spanish Guitar (LaFace/Ansta) 15
8 s  MYSTIKAL Shake Ya Ass (Jive) 834 223 4728 13 650 OUTKAST Ms. Jackson (LaFace/Anista) 8
. | + @ LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 2152  +214 440847 11 6572 | OUTSIDERZ & LIFE Not Enough (BlackGround/Virgin) 8
i | s PINK Most Girls (LaFace/Arista) 213 7T 263111 22 49 | FUNKMASTER FLEX F/DMX Do You (Loud) 8
. . 1 SUNDAY | Know (Better Place/Capitol) 8
) s  LIL BOW WOW Bounce With Me (So So Det/Columbia) 2083 205 276643 14 550 CASH MONEY MILIONAIRES Project . (Cash MoneyUnivers2) 6
3 @® EMINEM Stan (Aftermath/interscope) 1904 4206 275918 18 591
w @ R.KELLY | Wish (Jive) 1876 141 337262 7 S5
2w @ 3LW No More (Baby I'ma Do Right) (Epic) 1859 +138 171456 10 512
w @ UL KIMF/SISQ0 How Many Licks (Queen Bee/Undeas/Atiantic) 1753  +74 228916 12 55/1
a @ JAY-Z1 Just Wanna Love U... (Roc-A-Fella/IDJMG) 1737 4550 344184 4 SIMAT | e ,
Breaker ® OUTKAST Ms. Jackson (LaFace/Arista) 1680  +719 300521 2 548 i
w % KANDI Don't Think 'm Not (So So Det/Columbia) 1675 120 194252 20 400
a2 @ KCl & JOJO Crazy (MCA) 1642 4257 142131 4 S0N
7 w  NELLY Country Grammar (Fo’ Reel/Universal) 1538 4 263123 32 590
» @ ‘NSYNC This | Promise You (Jive) 1496 3 13512 10 321
s @ USHER Pop Ya Collar (LaFace/Arista) 1486 4266 165349 3 5501 Most Increased
w  »  MADONNA Music (MaverickWB) 1407 -89 13492 14 40D Plays
2 =z CHANGING FACES That Other Woman (Atiantic) 1157 143 91704 10 460 o)
- ARTIST TITLE LABEL(S) INCREASE
% @®  SHADE SHEIST Where | Wanna Be (Baby Ree/London Sire) 1152 +12 172915 8 481 )
Broaker ®  PROFYLE Liar (Motown/Universal) 07 o52 T84 6 S0 [ SEASTMS ckson (AR oG 0
» = BEENIE MAN F/MYA Girls Dem Sugar (Virgin) 934 23 196258 10 37N | SHAGGY it Wasnt Me (MCA) 430
%« @ WYCLEF JEAN F/MARY J. BLIGE 911 (Rufthouse/Columbia) 927 4131 166234 4 3072 | DESTINY'S CHILD Independent Women... (Columbia) +367
i A ACRIS What' r... (Def ) i
e z  RICKY MARTIN She Bangs (Columbia) ' 866 14 120877 6 31N bg:sg“pgp Yaaézl:;?l;La égg/ :2;73-)900! 1DJMG) :gz;
s @ SAMANTHA MUMBA Gotta Tell You (Wildcard/Polydor/interscope) 852 455 73184  12° 332 | "' ioe Wi b |
» »  BACKSTREET BOYS Shape Of My Heart (Jive) 847 -53 110983 5 282 JA RULE F/C. MILIAN Between Me... (MiDef JamVIDJMG) +239 i §
2 x  CHRISTINA AGUILERA Come On Over (All | Want...) (RCA) 837 121 69408 17  27/0 | EMINEM Stan (Aftermativinterscope) +206 I8
v @ TIONNE “T-80Z" WATKINS My Getaway (Maverick) 813 4136 71119 4 451 | OUTSIDERZ &LIFE Not Enough (BlackGround/Virgin) +163 '
£ =  DREAM He Loves U Not (Bad Boy/Arista) 746 -32 45361 8 210
2 wu  BAHA MEN Who Let The Dogs Out (Artemis) M7 138 95240 15 210
s  u  JOYENRIQUEZ Tell Me How You Feel (LaFace/Arista) 713 33 71146 6 380
s x  KEITH SWEAT F/LIL’ MO I'l Trade (A Million Bucks) (Elektra/EEG) 648 28 75762 4 400
s @ LIMP BIZKIT Rollin’ (Flip/Interscope) 597 +35 78426 3 W
s @ MIKAILA So In Love With Two (Island/iDJMG) 583 472 54580 5 29M
»  w» DEBELAH MORGAN Dance With Me (DAS/Atlantic) 582 44 45843 17 261
a @ MUSIQ Just Friends (Def SoulIDIMG) 574  +42 137643 2 280
@  PUBLIC ANNOUNCEMENT Mamacita (RCA) 555 4140 37383 1 33/
@« @ SHYNE F/BARRINGTON LEVY Bad Boyz (Bad Boy/Arista) 56 +10 121811 6 251 Breoakers.
s @ MACK 10 F/T-BOZ Tight To Def (Hoo Bangin/Priority) 521 19 73453 6 320
@ o ERYKAH BADU Bag Lady (Motown/Universal) 513 47 106225 13 210 OUTKAST |
s «  CHANTE' MOORE Straight Up (Sitas/MCA) 500 30 47036 3 3N Ms. Jackson (LaFace/Arista) f
o & CAM'RON What Means The World To You (Epic) 494 74 160265 S5 170 ‘“‘1‘6';“";"7"1’;‘“ e ’;“"7'8"“"" Lo i
@ & BOYZII MEN Thank You In Advance (Universal) 462 34 61921 4 4Op ® \.
® «  C-MURDER Down For My N's (TrwNo Limit/Priority) 454 48 72082 4 19R PROFYLE |
@ CRYSTAL SIERRA Playa No More (Virgin) 453 +21 29957 1 21» Liar (Motown/Universal)
@  SPICE GIRLS Holler (Virgin) 482 4131 41555 1 25/4 | TOTALPLMISMCREASE  TOTAL STATIONSIADOS cHART
| & = COMMON The Light (MCA) 3w 24 6503 2 2 | 107152 505 24 |
| 71 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs Moat Added i the totel numbar of new adds oficially reporied 1o RAR
J ranked by total plays for the airplay week of Sunday 10/29-Saturday 11/4. Bullets appear on songs gaining plays or remaining fiat from by sech reporting station. Songs unveporied as adds do not count
previous week. If two songs are tied in total plays, the song being played 21 on more stations is placed first. Breaker status is assigned vard stations pisying a song. Most Incressed Plays lists
to songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-10-week incresses in total plays.
eq'r;mualih':v;r;g? oguca;t:‘rm wzmﬁlm nm rg'it f;yammp‘e:n; ()’OG)D ;;;&r)a'g;&%ulanr:.ar Hour Persons used herein with permission Weighted chart appeers on R&R ONLINE MUSIC TRACKING.
CASH MONEY MlLLIONAlRES These stations couldn't wait:
i/ D[hF, /L(gg KMEL, KBMB, WJBT, WJMH, KXHT,
= [ 1] - |
G WHHH, WBHJ, WWKX, WJWZ |
From the BALLER BLOCKIN’ Soundtrack “#1 Phones, Huge call-out!” Tiffany Greene - WJBT !
= = 13 T ~
Impacting Crossover Radio November 14th! “#1 Phones, a monster!” Lee Cagle - KXHT v §
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LW TW ARTIST TITLE LABEL(S)

1+ € J. RULE F/C. MILIAN Batween... (Murder inc./Def JamVIDJMG) 6453
MYSTIKAL Shake Ya Ass (Jive)
NELLY E.I. (Fo’ Reel/Universal)
LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 4714
WYCLEF JEAN F/MARY J. BUIGE 911 (Ruffhouse/Columbia) 3618
JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJMG)
OUTKAST Ms. Jackson (LaFace/Arista)

BEENIE MAN FMYA Girls Dem Sugar (Virgin)

LIL BOW WOW Bounce With Me (So So Def/Columbia)
LIL’ KiM F/SISQO ..Licks (Queen Bee/Undeas/Atlantic)
EMINEM Sian (Aftermathvinterscope)

November 10, 2000

™ TOTALELAYS ™1 yoeas sTaTIONS!
ADOS

™ iw

6207 14280
5181 5689 1410
5008 4847 1371

467 1412

3482 1132
3486 2436137113
3482 2198 1337
2971 2056 1313
2692 3128 1150
2513 2454 1160
1967 1634 111/42

n 12 SHYNE F/BARRINGTON LEVY Bad Boyz (Bad Boy/Arista) 1874 2095 103/
13 13 NELLY Country Grammar (Fo’ Reel/Universal) 1719 1783 10680
1 14 DR. DRE The Next Episode (Aftermattyvinterscape) 1528 1670 98N
» 15 C-MURDER Down For My N's (Tn/No Limit/Priority) 1450 1814 882
18 15 SHADE SHEIST Where | Wanna Be (Baby Reelondon Sirs) 1402 1403 1011
16 17 COMMON The Light (MCA) 1294 1546 1p61
2 @ MACK 10 F/T-BOZ Tight To Def (Hoo Bangin/Priority) 1210 1149 1060
17 19 CAM’RON What Means The World To You (Epic) 1096 1432 740
- U.COG.J F/IG.I.YFRI:EYouAndMe (DefJanWDJMG) 1019 1063 980

71 CHR/Rhythmic and 83 Urban reporters combine into a custom chart. Hip Hop tities are
q ranked by total plays for the airplay week of Sunday 10/29-Saturday 11/4. For complete reporter
lists refer to CHR/Rhythmic and Urban sections. © 2000, R&R Inc.

KKSS/Albuguerque, NM *
PO: Tom Nayior
€3 AYZ st

BEENE MAN FAIYA “Gory
KYLZ/Albuguerque, NM *
PO: Robb Royale
T Tou BiATTON “Somnce

AVANT "First”

K BOW WOW “Bow"
KPRF/Amartilo, TX
POMD. Eric Mithaels

BRITHEY SPEARS “Strongey

SPKE G
9 MGI!(S Em

KFAT/Anchorage, AX
0M: Mark Carisor:
PD: Steve Kichtighter
APOMMD: Marvin Nugent
ﬁ il'l JN
S OUTSatAT Tt “Enougn”
WZBZ/Atlantic City, NJ
 E
MADONNA DoAY
CAYSTAL SIERAA “Puyr”
98 DEGAEES ~Everymang
KQBT/Austin, TX *
PO. Scooter §. Slevens
APD: tark MeCray
]
A
AVANT “Fst”
KISV/Bakerstield, CA *

PD: Bod Lewis
APO/MD: Picazzo
RORELLY War
94 DEGAEES “Everytung”
WERQ/Baltimore, MD *
PO; Dion Summers
APD: Neke Al Night
MO: Oarren Brin
0 AVANT it
0 V-2 gl
8 DAVE HOLLISTER Woman
W “More”

WBHJBirmingham, AL *

PO Mickey Johnson

APD/MD: Mary Koy

M AY- tigt

18 AVANT “Fret”

13 FUMKMASTER FLEXDMX D0
JAGGED EDGE “Promese”

WJMN/Boston, MA ©
Statien Myge.: Cadiltac Jack
APD: Dennis 0'Heren
W0: Michelie Williams

% Ados

WSSP/Charteston, SC
gl T

K01 & 3040 “Crary

WBBM-FM/Chicago, IL *
PO: Tadd Cavanak

MO: Erik Bradley

€ LUDACRIS “Fantasy”

KBTE/Corpus Christi, TX
PO: Jason Hitlery
MO: Derek Lee

ANGELS “Reacy”
8 DEGREES “Everythung™

KPRR/E! Paso, TX *
PDMD: Victor Starr
28 AY-2 st

TOM BRAXTOR “Spanan’

WCKZ/Ft. Wayne, IN
VP/Prog.: Brian Michel
APD/MOD. Mike Thomas

61 JAY 2 it
CAZ F/SHADE . “Moa™

WJIFX/Ft. Wayne, IN *
PO: Phil Becker
APDMD: Weasel
2 g -
© AVANT
? mu(um(u FLEWOMX “Do

KBOS/Fresno, CA *

PD: E. Cortis Johmson

APD. Greg Hottman

MO: Travis Lowghran

33 o S o
|': muusm FLEXDMX ~Dg™

DOGGY'S ANGELS Baby If...
Total Plays: 330, Tota! Stations: 34, Adds: 4

g e ey "'VQ' ,_

AVANT My First Love (Magic Johnson/MCA)
Total Plays: 388, Total Stations: 24, Adds: 19

E-40 F/NATE DOGG Nah, Nah... (Sick Wid’ itiJive)
Total Piays: 374, Total Stations: 10, Adds: 0

(Doggy Style/TVT)

FUNKMASTER FLEX F/DMX Do You (Loud)
Total Plays: 321, Total Statlons: 24, Adds: 8

YOLANDA ADAMS Open My Heart (Elektra/EEG)
Totai Plays: 311, Total Stations: 16, Adds: 1

OUTKAST B.OB. (LaFace/Arista)
Total Plays: 252, Total Stations: 10, Adds: 0

B.G. | Know (Cash Money/Universal)
Total Plays: 245, Total Stations: 22, Adds: 0

BRITNEY SPEARS Stronger (Jive)
Total Plays: 232, Total Stations: 16, Adds: 3

TONI BRAXTON Spanish Guitar (LaFace/Arista)
Total Plays: 208, Total Stations: 20, Adds: 15

LIL 8OW WOW Bow Wow... (So So Def/Columbia)
Tota! Plays: 202, Total Stations: 29. Adds: 20

VITAMIN C The itch (Elektra/EEG)
Tota! Plays: 200, Totat Stations: 12. Adds: 1

CASH MONEY...

Project Chick (Cash Money/Universal)

Tota! Piays: 194, Total Stations: 9, Adds: &

DUTSIDERZ 4 LIFE Not Enough (BlackGroundVirgin)
Total Plays: 173. Total Stations: 26, Adds: 8

BABYFACE Reason For Breathing (Arista/Epic)
Total Plays: 166, Total Stations: 20, Adds: 2

WU-TANG CLAN Protect Ya Neck... (Loud/Columbia)
Total Piays: 136, Total Stations: 7, Adds: 0

LOUCHIE LOU & MICHE ONE 10 Out Of 10 (interscope)
Total Plays: 136, Total Stations: 6, Adds: 1

88 DEGREES My Everything (Universal)
Total Plays: 117, Tota! Stations: 32, Adds: 29

SADE By Your Side (Epic)

Total Plays: 112, Total Stations: 11, Adds: 0

One Woman... (Def Squad/DreamiVorks)

Total Plays: 97, Total Stations: 15, Adas: 1

SUNDAY 1 Know (Bstter Place/Capitol)
Total Plays: 28, Total Stations: 12, Adds: 8

Songs ranked by total piays

Stations and their adds listed alphabetically by market

WJIMH/Greensboro, NC *
OM/PD: Brian Dougias
APD: Kendall B
MD: Boogie D
39 MYSTIAL FWIVEA “Darger”
37 YOLANDA ADAMS ~Oper,
2 CASH WONEY... “Proct
KiKiHonolulu, H! *
PD: Fredrico
MO: Pabio Sato
40 AT tust
50K BY FOUR “Bas
36 DEGREES “Fvarytnung
0 BRAXTON “Seawen

KXMEMonolulu, Hi *
PD: Jamis Hyatt

u ouvsabmluu( Enw
1 SARINA Pi

WOBT/Jackson, MS
PO: Scott Steels
MO: Bruce The Moose

2 » DEG‘IE!S “Everytung
1C ANROURCEMENT “Mamacts

WJBT/Jacksonville, e .-
PO. Dec Wynter
MO: Muny Green

M AYT “Jar

8 CARL THOMAS “gmofionsl”
3 FUNKMASTER FLEWDMX Do
1 LiL BOW WOW “Sow™

WXIS/Johnson City, TN
PD: Blade Michasls

W"SIO(NI A LFE !W

KLUCA s Vegas, NV *
PD; Cal Thomas
APD: Mike Spencer
MO: J.0. King
o Aoes

KHTEAItthe Rock, AR ©
Die/Prog.: Loy LeBlane
MD: Poter Qemn
U AV gt
VU

LiL B0W WOW “Bow”

KPWR/Los Angeles, CA *
VP/Prog: Jimmy Steal
APQ: Damion Young
MO: E-Man
1 DESTINY'S CHILD “Women™
5 C-WURDER “Down
SHADE SHEIST “Puayooy
KLZKLubbock. TX
PO: Yoy Manero
MO: Jackie James
R
SAMANTHA WUMBA “Ter”
& DIGRLES ‘Earymg’
SN e

KXHT/Memphis, TN *

KHTNMerced, CA

PO: Rene Roderts

APDMDI Orew Stone

3 1 o ow how
RACKSTAIET B0%S Snape”

AVANT Fagt”
TN MON “Spanu®

g
WPOW/Miami, FL *

JAY-Z *Just”

n J&“M

DARLD!

"“"Wm" o
Ysmtuz 4 BE “row

KT |BMinmapolis. MN *©
PO: Tony Fields
MD: Lawsi Jones
39 JAY-2 st
PROFYLE “Lar"

3
VIM[ T IOI' “Getaway’
1 Fust”

KDONMoaterey-Salinas, CA *
PO: Cory Mikhais,

APO/MD: Dennis Martiner

3 MYz

WOHTNew York, NY *
PO: Traey Cloherty
MO: Sean Taylor

WNVZMNortolk, VA *

PD: Oon London

9! DEGH(!S (wwmq'

KBAT/Odessa-Midiand, TX
PO: Leo Caro
MO: 0J Slow Motion

10U BAARTON “Spanar

36 DEGREES “Everythung”
KKWD/Okiahoma City, 0K

PD: Sieve Enpitsh
27 DUTSIDERZ 4 LIFE “Enougn”
) LUBACRIS. "Ho'

oMy
BRITNEY SPEARS “Stronger

WPYO/Ortando, AL *

PO: Phil Michaels

MO: Vic The Latine

16 LR PROJECT FNADUA
JAY-2 st

KCAQ/Oxnard-Ventura, CA ©
PO: Dan Garite

APD: Big Bear

MO: Erika

AW "More®
TOM BRAXTON “Spanen”
AVANT “first”

-

PHARCYDE “Trust”
DRLATED PEOPLES “Retreat’
JAGGED EDGE “Promese”

KKUU/Palm Springs, CA
PO: Pattie Morenc
MD: Noise
LI KIM F/SISQ0 “Licks”
18 AV *Just”
38 DEGAIES "ty

WWKX/Providence, R *
PO: Jerry McKenna
MD: Bragiey Ryan
% S Rons rwsar
CASN MOWEY. “Propect
(R BOW WeW “Bo

KWNZ/Reno, NV *
PO: Bill Sehulz

235!
is

98 DEGREES (nvym
OQUTSIOERZ 4 LIFE 1%

MARTHN “Bangs™
N
OUTKAST “Jackson

KBMB/Sacramento, CA ©
Dir/Prog.: loralim “Ebre” Jam

“Promise”
90 DEGREES “Everytning”

KSFM/Sacramento, CA *
Interim PD: Bryen Konnedy
nn Makeisha Rons.

7 v J-

WOCQ/Salisbury, MD

PD: Wookie

MD: Deeiite

1AV

12 GROOVE THEORY “dshure”

T NS 3

$  FUNKMASTER FLEX/DMX Do®
SUMDAY “Know”
L1 50w WO Sow’
Se'Oronets (nrm

AVANT “First”
SAMANTHA MUMBA T

KUUU/Salt Lake City, UT *
Interim PO: Rob Dison

MD: Zac Davis
2 A2t

KTFM/San Antonio, TX ¢

% DEGREES Eoenrming”
R
PMARCYDE “Trat*

XHTZ/San Diego, CA *

A “Evarying

) aRet 3

3 AVANT fest

LIL BOW WOW “Bow

KMEL/San Francisco, CA *

VP/Preg.: Michael Martin

APD/MD: Glenn Aure

M wmnmvl “Amor®
“Proect

[ m
1 B Awomcwm “Mamacts*
AVANT “F

KYLD/San Francisco, CA *
VP/Prog.: Michael Martin
APD/MD: Jlm Jim Archer
45 JAY-Z “Jus!

ANGIE IMF INEZ/JAY-2 “Amor

PUBLIC ANNOUNCEMENT W.\'

KWWV/San Luis Obispo, CA
Interim PD: Bob Lewis

: Susve Jovi

Ko Aods
KUBE/Seatiie-Tacoma, WA *
Of8: Shellie Hort
PO: Eric Powery
MO: Julie Pilat

98 DEGREES "Everytang”

ouvsmm 4 LIFE "Enough”
D(G'I(?S‘"(m

1]

OOM CISCON

CHR/Rhythmic Reporters '

WLLD/Tampa, FL *
PC: Oriando
APD: Scantman
6 JAYZ “pust’
2 LR BOW WOW "Bon”
KOHT/Tucson, AZ *
PO: Paco Jacobo
MO: 0- w.’no Chavez
1 JAY-Z )

vt o

TON! BRAXTON “Soanesh
f\N“‘B‘Eﬂ FLEXDMX Do
KBLZ/Tyler-Longview, TX

POMD: Luscious Ice
AVANT “Furyt”

z
e
QUTSIDER? & LIFE £

SUMS CYTTA CMNO\%
FUMKMASTER FLEXDMX "Do”

WOWZ/Utica-Rome, NY
POMD: J.P. Marks
14 SUNDAY “Know’
13 30 DEGATES “Evmneg’
9 BABYFACE “Rerson
5 DOGGY'S ANGELS ~Ready”

WPGC/Washington, OC *
PO: Jay Stevens

MD: Thea Mitchem

13 SYGRATURE “Agn

KDGS/MWichita, KS *
PO: Greg Williams

MO: Jo Ja Collins

2 Wr

5 SYGMATURE “Ram

4 CHANTE' MOORE “Stragrt™
1 98 DEGREES “Everytng”
ROSBIE WILLIAWS "D

i

[PPSR

* = Mediabase 24/7 monitored

71 Total Reporters
Reporters

71 Current

70 Current Piaylists

Did Not Report, Playlist Frozen (1):
KBS8T/San Antonio, TX

WwWwWw.americanradiohistorv.com
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OHB/RhythMIc

Mix Show Top 30

® November 10, 2000

JA RULE 1/C. MILIAN Between Me And You (Murder Inc./Def Jam/IDJMG)
NELLY E. (Fo’ Reel/Universal) )

JAY-Z | Just Wanna Love U (Give It...y (Roc-A-Fell/IDJMG)
SHAGGY It Wasn't Me (MCA)

DESTINY'S CHILD Independent Women (Part 1) (Columbia)
LUDACRIS What's Your Fantasy (Def Jam South/IDJMG)
MYA Case Of The Ex... (University/interScope)

MYSTIKAL Shake Ya Ass (Jive)

OUTKAST Ms. Jackson (LaFace/Anista)

BEENIE MAN {/MYA Girls Dem Sugar (Virgin)

DR. DRE The Next Episode (Aftarmathyinterscope)

LIL BOW WOW Bounce With Me (So So Def/Columbia)
13 'SHADE SHIEST Where | Wanna Be (Baby Ree/London Sire)
14 MACK 10 {/T-B0Z Tight To Def (Hoo Bangln/Pnonty)

15 LI’ KIM /31SQ0 How Many Licks (Quesn Bee/Undeas/Atiantic)
16  NELLY Country Grammar (Fo’ Reel/Universal)

17 3LW No More (Baby I'ma Do Right) (Epic)

18 JAGGED EDGE Let’s Get Married (So So Det/Columbia)

19 RUFF ENDZ No More (Epic)

20 DA BRAT {/TYRESE What'chu Like (So So Def/Columbia)
C-MURDER Down 4 My N's (Tru/No Limit/Priority)

KANDI Don't Think I'm Not (So So Def/Columbia)

COMMON The Light (MCA)

JAY-2 Big Pimpin’ (Roc-A-Felia/IDJMG)

EMINEM Stan (Aftermatiyinterscope)

PWNK Most Girls (LaFace/Arista)

USHER Pop Ya Collar (LaFace/Arista)

SHYNE 1/8. LEVY Bad Boyz (Bad Boy/Arista)

JUVENILE Back That Thang Up (Cash Money/Universal)
AALIYAH Try Again (BlackGroundWVirgin)

- b b
N=SOWE NN EWN -

ESBINWFRAR

S::

37 CHR/Rhythmic Mix Show Reporters

ST S o L i,

" Contributing Stations

KBMB/Sacramento, CA
KSFM/Sacramenio, CA
KTFM/San Antonio, TX
XHTZ/San Diego, CA
KMEL/San Francisco, CA
KYLD/San Francisco, CA
KUBE/Sealtle-Tacoma, WA
WLLD/Tampa, FL
KOHT/Tucson, AZ
WPGC/Washinglon, DC

KDONMonierey-Salinas. CA
WQHT/New York, NY
WNVZ/MNortolk, VA
KQCH/Omaha, NE
WPY0/0rtando, FL
KCAQ/Oxnard-Ventura, CA
KKFR/Phoenix, AZ
K)XJM/Portiand, OR
WWXX/Providence, RI

KKSS/Albuquergue, NM
KQBT/Austin, TX
KiSV/Bakerstield, CA
WBHJ/Birmingham, AL
WIMN/Boslon, MA
WBBM/Chicago, iL
KZFM/Corpus Christi, TX
KRBV/Datlas-Fi Worth, TX
KPRR/El Paso, TX

WJIFX/Ft. Wayne, IN
KBOS/Fresno, CA
KSEQ/Fresno, CA
KiKiMonotulu, HI
KBX)Yiouston-Galvesion, TX
KLUC/Las Vegas, NV
KPWR/Los Angeles, CA
KXHT/Memphis, TN
WPOW/Miami, FL

avom: 613; Ashy To Gassy
tabet MCA

| FIELD MO

Straight out of Albany, GA, Field Mob are the next big hip-hop/rap sensation on MCA Records. Their
debut aibum, 613: Ashy to Classy, features hot beats with funky Southern hospitality. Two lyrically tal-
ented 19-year-oids, Boondox Blax and Kalage, heat up the hip-hop scene, representing the deep South
with smash hits like “Project Dreamz.” “Dead in Your Chevy,” “My Main Roni” and “Cheatin’ onWe.” @ In
4 “Project Dreamz” FM fantasizes about leaving the projects for a better life, hence the title. In a recent
« interview the two admitted that they are not from the projects, but also revealed that they are no strang-
‘ ers to poverty, drug deaiing and violence. ® Switching gears, the duo don't play games when it comes

to payback. “Dead in Your Chevy" warns those who dare to snitch or fail to repay a debt. Staying on the

it good side of these felias might be a good idea. @ “My Main Roni" is about a guy who experiences his
first heartbreak. FM explains how he didn’t want to fall in love with the woman, he just needed an activity
partner — but love got the best of him. She played the game on him: While he was out working to
support the two of them, girtfriend was cheating with his best friend. Dude was saddened over the falling
out, but she obviously wasn't the one, so he let her go. ® On the same note, in the hilarious track
“Cheatin on We" each mate is cheating to spite the other. Dude found out about his girifriend’s affair. To
get back at her, he not only slept with her friends, but also with her hairdresser and several refatives,
including her mom, who is described as being a “real freak.” “When you were cheating on me/! was
cheating on youwWe both were cheating on we/So what the t—k we gon’ do,” sings FM. @ 613: Ashy
to Classy is a compilation of booming beats and hot tracks that reviews life in the projects as Field Mob
have experienced it, from surviving the violent streets of the South to surviving the unforgettable expe-
rience of a fitst heartbreak. This twosome not only represent their small town, but travel well beyond the
fields. — Renee Ball
CHR Asst. Editor
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CHR/Rhythmic

® November 10, 2000

R&R/MED!AIASE 26/7

- i}_'f-_;'.‘ I'l';:; =L
” Tty
DR. DRE The Next Episode Aﬂermath//ntersco e
P ( P ) . (U8 . KUBE/Seattle KOHT/Tucson
HUFF ENDZ No More (Eplc) 3am 3am
SISOO lncomplete (Dragon/Def 80ul/lDJMG) f
- DESTINY'S CHILD Jumpin' Jumpin’
DESTINY'S CHILD Jumpin’ Jumpin’ (Columbia) NEXT Witey e
- - - EMINEM The Real Slim Shady SHYNELS. L s%a o Boyz
JOE | Wanna Know (Jive) B e AT BLIRRO T LL COOL J K. PRICE You And Me
hbe LIL’ KIM {/81SQ0 How Many Licks
o MONTELL JORDAN Get It On...Tonite SAMAKEIN MUMBA Gotta Teif You
JAY'Z BIQ lep"l (ROC-A-FG//&//DJMG) LUDACRIS What's Your Fan!asy KEITH SWEAT fw:s!e{f )
— . '. - - 3LW No More (Baby I'ma Do ng,") CUBAN LINK Still Te///ng Lies
AALIYAH Try Again (BlackGround/Virgin) NELLY Country Grammar zmrzgér f,l:ake YaAss
T.W.D.Y. Players Holiday
JAGGED EDGE Let's Get Married (So So Def/Columbia) LL COOL J YXELLY PRICE You And Me e Al
- WHODINI Freaks Come Out At Night BESTEYs i D Sa"; " ;J’ame 5
JANET Doesn't Really Matter (Def Soul/IDJMG) SHAGGY It Wasn't Me SWVCan We
OUTKAST Ms. Jackson
DMX Party Up (Up In Here) (Ruff Ryders/IDJMG) 11am
SI1SQ0 Thong Song (Dragon/Def Soul/IDJMG
. ( ¢ ) DRU HILL How Deep Is Your Love 118’"
i ; SHADE SHIEST Where | Wanna Be
NEXT ity (A”sra) - DESTINY'S CHILD Independent Women Part 1 LL CODL J 1K, PRICE You And Me
: JUVENILE Bask That Thang Uj :
PINK There You Go (LaFace/Arista) phrivker ek 2 PAC YIDDECI How Do U Want It
. NEXT Witey SHADE SHIEST Where | Wanna Be
JUVENILE Back That Thang Up (Cash Money/Universal) PINK There You Go R. KELLY | Wish
- - - SLIMM CUTTA-CALHOUN It's OK BIG PUN 1/JDE Still Not A Player
TONI BRAXTON He Wasn't Man Enough (LaFace/Arista) z:;%ﬁ gIIILDéumpin'Jumpin' fé’l" fgj’g’g ra‘;‘f’"'"a’
- lam’s Groove b
g i RUFF ENDZ No More NEXT Witey
DESTINY'S CHILD Say My Name (Columbia) LIL" KIW 431500 How Many Licks ?;ﬁ;ﬁr&m Y Ass
i ; . SOUL 11 SOUL Back To Lif an
N SYNC It's Gonna Be Me (Jive) SES AT ENRIQUE IGLESIAS Be With You
’ JA RULE (/C. MILIAN Between Me And You
EMINEM The Way | Am (Aftermath/Interscope) 4pm LW No More (Baby I'ma Do Right)
ina | umbi
BLAQUE Bring It All To Me (Track Masters/Columbia) SNaEOT I Waswhile s
SLIMM CUTTA-CALHOUN It's OK
DR. DRE F/EMINEM Forgot About Dre (Aftermath/Interscope) AALIYAH Try Again
JARULE I/C. MILIAN Between Me And You
DUTKAST Ms. Jackson JUVENILE Back That Thang Up
- . DESTINY'S CHILD Independent Women Part 1 PUBLIC ANNOUNCEMENT Mamacita
JAY-Z/IIA/AMIL Can | Get A... KURUPT Who Ride Wit Us
. LiL BOW WOW Bounce With Me R. KELLY | Wish
W i F dd. MYA Case Of The Ex (Whatcha...) MELLYEL
4/00 OR. ORE [/EMINEM Forgot About Dre NOTOR, .1.G. Big Poppa
oing O.I' A S 111 OUTKASTB.0.8. SHAGGY It Wasn't Me
- i BLACK EYEO PEAS Weekends EMINEM Stan
NELLY Ride With Me GINUWINE So Anxious
CASH MONEY MILLIONAIRES Project Chicks (Cash Money/Universal) PINK Most Girls WARULE ISR SEnwse M2 ATVl
CUBAN LINK Still Telling Lies (Terror Squad/Atlantic)
DELA SOUL_ 1/CHAKA KHAN All GOO.d (Tommy Boy) Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
SHYNE That's Gangsta (Bad Boy/Arista) Networks. Tuned-In is based on sample hours taken from Monday 10/30. © 2000, R&R Inc.

i‘reugmed
Hamilton's

Slammin' HITS |
Superstar Interviews

Top Air Talent

The most entertaining 3-hour
airshift in the format!

MAINSTREAM version coming early 2001!
TwESTSw  800.572.4624
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WKTU/New York
Clear Channel
20%) 420-3700
Blue/Geronimo
12+ Cume 2,516,900

ARTISTAITLE

98 DEGREESGrve Me Just One.

TONI BRAXTON He Wasn'l Man.
DESTINY'S CHIL DvJumpmn’ Jumper”
PINKMost Girls

RICKY MARTIN/She Bangs.

SON BY FOUR Purest Of Pan.
MYATCase Of The Ex..

NELLY/Country Gramimat

MELANIE CA Turn To You

MARC ANTHONY Ay Baby You
DEBORAH COXA Never Knevv

ALICE DEEJAY, Better Off Alone
HOUSTON & IGLESLAS/Could | Have Thes.
BACKSTREET BOYS/Shape OF My Heart

MADOHHAMSE
SOCABOYS Follow The! eader
SONIQUE Mt  eets So Good
AALIYAH/Try Agam

TON! BAAXION Spansh Guitar
LARAFABLAN Wil Love Again
SARMMANTHA MUMBA Gotta Telt You
MAAC ANTHONY/You Sang To Me

JENNIFER LOPEZW You Had My Love

SANTANA F/PRODUCT Ao Maria

AMBEA/Sexual (Li De D)

ENRIQUE IGLE SIAS Rhythm Drvine

WHITNEY HOUSTONAL'S Not Right_.
LL/The Dance

ROCKE

BAHA MENWhO Let The Dogs Out
DESTINY'S CHILD/Say My Name
RAZOA & GUIDO:Do t Agasn

o 5

WOHT/New York

Emmis

{212) 299797
Cloherty/Taylor
12+ Cume 2,320,100

CHR/Rhythmic Playlists

FIND COMPLETE PLAYLISTS FOR ALL CHRARHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING

ARTIST/TITLE

A2 Just Warra Love,

JARULE F/C. MILIANBetvzeen Me And You
MYSTIAL Shake Ya Ass
LUDACRISWRGS Your Fantasy
DESTINY'S CHIL D/independent Women
MYAF/JADAKISS/Best Of Me
JAY-ZEMEMPHIS ey Paps

A KELLYA Wish

EMINEM/Stan

MUSIQAst Frienas
MEMPHIS BLEEK Ay Mind Rgit
SAGGED EDGELef's Get Married

WYCLEF JEANMARY. 911

BEENIE MAN FAMYAGrts Dem Sugar
FURKIRASTER FLEX/DMY Do You
OUTKASTMS Jackson

SHYNE FB. LEVY/Bag Boyz

PROFYL|

EAir
MYSTHAL F NIVEADnger (BeenSo. )
NELLYE).
CARL THOMAS/E motional

USHERPop Ya Colar

ANGIE MARTINEZUAY-Z/We Amor
WU- TANG CLANProfect YaNeck.
MO P/Ante Up..

SHADE SHEIST/Wnere t Wanna Be
MYACase O TheEx..

LIL KIM F/SISQ0/How Many Licks:
OUTKASTR OB

MONTELL JORDAN.Get 1t On.. Tonite

G1 (000}
72150
66930
62565
59655

ChwrALNLINO .

KPWR/Los Angeles
Emmis
(818) 953-4200
StealYoung/E-Man
12+ Cume 1,680,700

ARTISTMITLE
JA BULE FAC. ML IANBetveen Me And You
{MINEMBACh Please Par12
CAMRONWhat Means.
0JGUIK/Do1 Love Her?

EMINEM ST

JAY-ZA Just Wanna Love.

LIU KM E:SISQO4 0w Many Licks
E-40F/NATE DOGGMah Nah
DUTHASTMs Jackson

SHADE SHEISTMWhcre | Wanna Be
KURUPT/Represent That G C.

NELLYE |

JAGGED EDGEA et's Get Martied
LUDACRISAWNal's Your Fantasy

DR ORE/The Next Epssode
MYSTIKAL Shake Ya Ass
MLLVmeGIIIIml

JAY-ZBi Prmpn’
SHYNE F/8. LEVY/Bad Boyz
XD
ROSCOA Love Cal.
MACK 10£/1-B0ZTight To Det
R KELLYAWIsh
LIL BOW WOW/Bounce With Me.
WU-TANG CLAN/Protect Ya Neck
FUNIKIMASTER FLEX/DMX/Do You
MOS DEFNATE DOGGON No
DESTINY'S CHIL Dindepercient Women
DABRAT F/TYRE SE/MWhat'chu | ke
BEENIE MAX FMYAGarts Dem Sugar

COMMON The i it

JOY ENRIOUE Z/Te8 Me How You feel
AL YA Try Agan

LIMAP BIZKIT/N 2 Gether Notw
JUVENILE Back That Thang tip

MOS DEFMIS. lmm

WBBM/Chicago
Infindy

{312) 944-6000
CavanatvBradiey
12+ Cume 1,406,300

ARTIST/TITLE

07 MYSTIKAL Shake Yg Ass

83 RKELLYAWeh

79 MYACase Of Thefx..

73 KANDFDon 1 Thnk I'm Not
$  NILWYEL

S|
44 NELLY/Country Grammar

43 RUFF ENDZ/Mo More

42 JAY-2/Big Penpuf
41 DA.DRE/The Next|

35 SHAGGY/WasntMe

31 MIKAILASo In Love With Two
PINKMos) Guls

30 AiNThere You Go

20 EMINEMSun
27 AALIVAWTry Agam
26 USHER/Pop YaColw

18 RICKY MARTINShe Bangs

14 NSYNCIs Gonna Be Me
13 702Where My Guris AT?
12 OMUParty

19

10 BRITNEY SPEARS/Stronges
19 SPICE GIRI SHober

9 EMINEM/The Real Sim!

1]

48 BAHAMENWho L et The Dogs Out
SO0 Ncomplete

LiL BOW WOW.Bounce With Me

pisode
38 DABRATF/TYRESE What'chu Like

23 DESTINY'S CHiLD-Jumpes Jumps’

20 TIONME “T-B07 Ay Getrwary
MADONNAMusKC .
18 JOY ENAIQUEZ/ Tell Me How You Foel

UpfUpmn. )
11 MONTELL JORDAN Giet hOn. Tonsse
11 LICKIMF/SISOOMow Many Licks
BLAQUEB08

19 TON!BRAXTON e Wasn'l an.
BOYZ 11 MEN/Thank You In Advance

0% JARULE F/C. MIL LAN/Betvseen Me And You

86 DESTINY'S CHILDIndependent Women.

19  BACKSTREET BOYS/Shape Of My Heart

Shady
WHITNEY HOUSTONMy Love s Your Lave

GI (000)
61855

60465
59770

November 10, 2000 R&R ® 69

KMEL/San Francisco
Clear Channel
{415) 538-1061
Martin/Aure

12+ Cume 791 000

ARTIST/TITLE

OUTKASTMs. Jackson
JAY-21 Jusst Waniiz Love.
LUDACRISWhar's Your fantasy

“E-40F/NATE DOGGNan Hah

RUGELLYA Wrsh
SHAGGYMWasntMe
MYSTHAL Shake Ya Ass
MUSIQust Friends

K-C1 & JOUO F2PAL Thug In Me..
JAGGED EDGEA ef's Gat Married
DABRATA " You

K-C18 J000Crazy
ERYIAH BADUHag Lady

RUFF ENDZMNo More

JILL SCOTT/Gettn' In The Way
DE LA SOUL/C. Ki AW/AI Good
BIG TYMERS/#1 Stunna

LIt BOW WOW. Bounce With Me
GROOVE THEORY/4sn
TUNIGAS TER FLEX/DMIV DO You

14 13 3 ANGIE 'MRII’!LIJAVZMNM
16 12 DR DREF'"

15 1 mmmmmmlow
mn
AU )
139

WU-TANG CLANProtect Ya Neck.
XDBIT/X

JARULE F/C MILIANBetween Me And You
DESTINY'S CHIL D/indepetident Women

SHADE SHEIST: Where | Wanna Be
BEENIE MAN FAMYAGaris Derm Sugar
PROFYLEA

KMELJJAMS

aundhy
wo~eZ~eo

KYLD/San Francisco
Clear Channel
(415) 356-0949
Martn Archer

12+ Cume 915,600

ARTIST/ITLE
DESTINY'S CHIL Diindepenident Vomen
SHAGGY.M Wasnt t Me

JARULE £/C. MILIANBetveen Me And You
MNELLYE L

OUTKAST.Ms. Jackson
3LW:No More (Bab...)

SARINA PARISL ook Atls

JAY-Z/) Just Wanna Love.

MYACase Of The Ex.
SPILLERGrooveret
LUDACRIS/What's Yous | atasy
DABRATA*** You
JAGGED EDGEA et's Got Marred

LOVE BITE Take Your Time

SHADE SHEIST/Whete 1 Wanna Be
SONBY FOUR Purest Of Pawn,.,
KANDYDO't Think I'm Not
ADRIANNAUGE Tomortov:

K-C1 & JOUO F2PAC/Thug in Me
GHLETTESex Tonsght

LIL BOW WOW/Bounce With Me.

DR DRENUxploswve

C-MURDERDawnFor MyN's
EMINEMBAch Piease Part 2

LIMP BIZXT Rolin”

MACK 10F/1-BOZ/Tight To Det
RKELLYA Wesh

BEENIE MAN F/MYAGirts Derm Sugar
EMINEMStan

DR DRE/The Next Epsode
NELLY/Country Gramrhar

SISQ0ncompiete

JS:16:S1omp To My Beat

SLIMM CUTTA-CALHOUNN'S DK
KE{TH SWEATALIL' MOAT Trade

BiG TYMERS/#t Stunna

DOGGY'S ANGELS Baby I You'te Ready
JUVENILE/Back That Ihang Up
MIKAILA/S0 in Lave With Tvo

AZZID0 DA BASS Doom’s Night

WJMN/Boston
Clear Channel
(781) 663-2500
McCartney

12+ Cume 925.800

MARKET #8

/0 HeronWillams.

ARTISTMITLE
JARULE F/C. MILIAN Betvreen Me And You
LUDACRISWhal's Your Fantasy

NELLYAEL

DESTINY'S CHIL Ddrdependent Women.
PINKMost Gurls

BEENIE MAN FMYA/Gats Dem Sugar
MYSTIKAL/Shake Ya Ass

JAY-Z1 Just Wanina Love.

LIL BOW WOW Bounce With Me
MYACaze Of The Ex...

LIL KIMF/SISO0How Marry Licks:
RUFF ENDZ,No Mose

FUNKMASTER FLEX/DMX/Do You

KANDLDon Think I'm Not

JOEA Wanna Know

DR DRE/The Next Epsode

EVE FUADAKISS Got AN
EMINEM/Stan

JUVENILE Back That Thang Up
DESTINY'S CHILD/Jumpen’ Jumpin’
DA BRAT /TYRESE Mhat chu L ke
JAY- 7, Bug Pampin’
PINK/There You Go
V2Zanpese

SISO0/Thong Song
DAUHILL F/RE DMANHow Deep Is Yous,
EMINEM ¢/DR. DRE/Gulty Conscience
DR DRE F/EMINEMFo:got About Ore

MISSY ELLIOTT Hot Boyz
SOLE" FGINUWINEM Wasn't e
AALIYAHTry Agan

DMXParty Up (Upin..)
EMINEMYThe Real Shm Shady
DM What's My Rame
SISQ0/Got To Get It

OMXRuft Rydes Anthem

WPGC/Washingion, DC

Infinity Radio One
1301) 918-0955 (713) 623-2108 -
Stevens/Mitchem L Scotpia/Powell
12+ Cume 790.800 Jan+ EEREEL] 12+ Cume $41.500
PLAYS PLAYS
AW TW  ARTISYTITLE Gl 1009) LW W ARTISTTITLE
57 59 MYSTIKAL Shake YaAss 23069 67 68 LUDACRISWhats You Fanasy
58 59 R KELLYAWsh 23069 78 84 MYSTIKALShake Ya Ass
4155 AVANIAKFrLove 21505 61 62 LI BOWWOW:Bounce Wiih Me
40 51 DESTINY'S CHILIndependen! Women 19941 47 60 NELLYEL
54 45 ERYWAHBADUBagl ady 17595 52 55 JAY.ZEMEMPHS ey Pagi
39 43 YOLANDAADAMS Open My Heart 16813 51°53  ERYKAHBADURagLaty
50 43 JARULEFIC MILIANBeteen MeAnd You 16813 48 52 DESTINY'S CHIL Diindependent Women
30 41 JAY-20 Just Wanna Love 1603t 57 46 BIG TYMERS#1 S
441 JLLSCOTTAts Love 1609 4443 RKELLYAWSN
35 40 WYCLEF EANMARY 11 15640 a2 a2 FJEANMMARY 911
39 30 BEENIE MANFAMYAGES Derm Suga 14858 58 41 JARULEF/C. MILIANBehveen Me And You
32 35 LUDACRISWhats You Fantasy 13685 5 41 PROMEAW
22 31 CARL THOMASEmotonal 12121 21 39 SHAGGYMWasntMe
36 30 MUSKYsiFriends 11730 48 33 MUSIQUusiFriends
3829 COMMONTheLight 11339 38 39 SCARFACEMAm (Part i)
24 20 TONI BRAXTON/Just Be A Man 10948 18 36 3LW/No More (Baby. )
20 28 TONIBRAXTON/Spansh Guka 10948 37 36 JAGGEDEDGEFromse
2920 OUTKASTMS Jackson 10948 17 28 8 JAV-ZAJust Wanna Love
2722 JOE/Mreather Lk 8602 3221 BOYZYIMEN/Thank You In Advance
1219 NELLY/Country Geamma 7429 36 27 EMINEMSIN
1519 NELLYEL 7429 27 27 K-C18.J000Crazy
2317 PROFYLEARS 6647 % 25 808
2 17 SISOOncompiete 6647 3425 KEITHSWEATA I MO frade.
16 16 KELLY PRICE/You Should ve. 6256 17 20 ® OUTKASI/Ms Jackson
1015 MARY MARY:Shacktes. 5865 2 17 LICJON. ALike Dem
6 13 o SYGNATURE/The Ran 5083 2915 USHER/Pop YaCoku
412 KEITHSWEATAIL MO Trade. 4692 12 93 DESTINY'S CHILDSay My Name
16 12 USHERPop Ya Cokar %% 1813 C-MURDERDown For My NS
18 12 OMXF/SISOOMWha! You Want 5% 1613 AALIYAWTtY Agam
911 AMLNAHTy Agan 4301 12 12 TONIBRAXTONASe Wasri1 Man
6 11 LUCY PEARL Darce Tonght 01 1310 7MMhereMy Guis AR
6 10 LIV KIME/SISO0How Many Licks 3910 3 10 OUINTBLATKShake Dem Halers
6 9 TUNKMASTERFLEVDMX/Do You ast9 10 18 AALIYAH? Don Wanna
5 8 DMXPatyUp(Uph. ) 3128 12 18 MONTELL JORDANGet 1On. Tonde
48 DONELLJONESU Know What's Up 3128 718 hong Song
4 8 O-TIPAWa Thin 3128 10 18 TLCNoScrubs
5 8 WU-TANG CLANProtect Ya Meck 3128 8 9 DESTINY'S OHiL DBug A Boo
12 8 BOYZH MENThank You in Advance 3128 - 9% LI BOWWOW/Bov Wow (Thats
13 8 C-MURDERDownFor MyNs 3128 12 8 DOORDENIP
6 7  DESTINYSCHILD.BAs Bis, 8 2737 4§ DR DRE/TheNextEpsode

24751
24284
21482
20081
19614
19147
19147
18213

WPOW/Miami
Beasiey
(305) 653-6796
Currymix

12+ Cume 663,700

ARTISTITLE
SHAGGY Mt Wasnt Me

LUDACRIS/What's Yous Fantasy
NELLYE |

MYACase D The .

A KELLYA Wish
MYSTHAL Shake Ya Ass

EMBAA SHAPPL i Spente Le Stella.
SON BY FOURMsss Me So Bad
SHAGGY/Angel

BIG PUNISHE RA100%

LA ZANE F/112/Callin’ Me
JOEA Wanna Knovs
MELANIE G Turn To You
NELLY.Country Grarmmar
15 34 9 JA%ZN Just Wanna Love..
LIMP BIXI Mol

TRINAPUS Over
OUTKAST B!

DMXCFuty Up (Up In._}
LIL KIM:Ho Marter What
PINK/There You Go
BRITNEY SPEARSA ucky
MELLOW TRAX/Outaspace
RUH ERDZNo More

JOMBIE NATION®esniaaft 400
SPACE GIRLSHoler

JARULE F/C. ML LANBetween Me And You

BEENIE MAN FM YA Lurts Dem Sugar

LD(PROUECT FANADIAA ke Heaven
DESTINY'S CHIL Diindependent Women

KUBE/Seatlle-Tacoma
Ackerley

(206) 285-2295

I PomersPilat

12+ Cume 460.100

ARTIST/TITLE

MYACase Ot The ..
LUDACRISWhat's You Fantasy
G Wasil Me

DESTINY'S CHHL DAndependen] Women
DR.ORE/The Next Eprsode

SHADE SHEISTMWhere | Wasina Be
JA RULE F/C. MILIANBetveen Me And You
OUTKASTMs Jackson

LI KIM FSISOQ Hovs Many Licks:
LI BOW WOW.Bounce With Me:
NELLY/Ride Wit Me

DESTINY'S CHIL [vumps” Jumpin’
PINK ML Gats

K-C1 8.)000Crazy

SLIMM CUTTA-CALHOUN TTS (X(
3WNo More (Baby..)

MYSTIKAL Shake Ya Ass.

RUFF ENDZ No hore

NEXTWiey

DA BRAT F/TYRESEMWhal Chu L ke
JAY-ZA Just Wanna | ove..

KEJTH SWEATALIL MO Trade
QUTKASTBOA.

NELLY.Country Gramemas

NELLYE L

LIMP BT Hodn

JAY-Z/Big Prp’

SADESBy Your Side

AALIVAIYTry Agan

BMINEMStan

JOEN Wanna Know

CHANGING FACES/That Other Woman

OR DRE F.EMINEMForgot About Cre
MONTELL JORDAN Get 1t On... Torte
PINKThese You Go

OU DIRTY BASTARD/Got Your Money:
GINUWINE Whar's Sp [terent
JAGGE DEDGEL et's Get M tied

XHTZ/San Diego
Califormula
(619) 575-9090
Karsting/Solvan
12+ Cume 347,800

ARTISTAITLE
nfsnmmummmm
LLYA L

.IARULEM: MILIAN/Betveen Me And You
3LW/No More (Baby...)

SHAGGY/M Wasn'the
LUDACRISWrut's Your Fantasy

DONNAMuse
Ul'Kle'liNll”
K-Ct & J0U0/Crazy
SHADE SHE IST/AWhere | Wanna Be
SHYNE F/B. LEVY.Bad Boy?

JOY ENRIQUE 2/Telt Ke Hovs You Feel
R.KELLYA Wish
CCHANGING FAGE SThal Other Woman
WYCLEF EARMARY /911

BOYZ ! MEN/Thank You in Advance
USHE R Pop Ya Collar

(CHANTE' MOORE Stasght Up
PUBLIC ANNOUNCE MENT Mamacta
CRYSTAL SIERRAPlava Mo Mcre
LIL BOW WOW/Bounce With Me.
MYACase 01 TheEx...

LLCOCL Mmagine That
KANDUDon't Thirk fm Not

COLE FAQUFEN LATIFAH Can Do Too
SPICE GiRLS Holer

ENNE M Stan

MACK 10F/T-B02Tight To Del
£MINEM/The Way | Am
MYSTIKAL/'Shake Ya Ass.

RICKY MARTINShe Bangs.

SUIMM CUTTA-CALHOUNT'S OK
CAMRONAYNat Mears.

E-40FNATE DOGG/Mzh Nah

DE LA SOULDooh
JAY-2/1 Just Wanna Love...

DA DRE/The Nex Episode

TIONNE “T-BOZ"_ /My Getreay
COMMON The Light

DE LASOUL/C. KHAN AN Good

KKFR/Phoenix KTT8/Minneapalis

Emmi< Blue Chip

(sslm, gm }%-e&“z-m

JamesHuero Jones

12¢ Cume 337,600 12+ Cume 30,300 the heat
PLAYS PLAYS

LW tw  ARTISTAITLE Gl (009) AW TW  ARTIST/TITLE Gl (000
80 83 DR DRE/The Next Episode 17181 82 83 JARULE F/C. MILIAN Between Mé And You 664
91 81 CAMRONWIaIMAeans 16767 79 82 PINKMostGels 656
S1 78 JARULEFA. Mil IANBetween MeAnd You 15625 82 80 DESTINYS CHILD/independerd Wormen 640
76 70 EMINE 14490 79 80 MYACase Ol Thefo 640
68 67 EMINEMBACh Please Part2 13869 80 77 NELLYEL 616
4259 NELLYEL 12213 38 56 LIL BOW WOW/Bounce With Me 448
nay LUDACRISMWhat's Your Fantasy 10143 a2 a LUDACRISWhal's Your Famtasy 328
29 45 SHAGGYMWasntMe 915 40 39 8 JAY-Z1Just Wanna Love.. 312
76 42 ICE CUBE F/DRE..Alclla 8694 40 39 RUFFENDZMNo More 312
25 31 PINKMostONs 17 42 37 MYSTIKALShabe YaAss 2%
41 31 LILBOW WOW/Bounce With Me 6417 52 36 LILKIMF/SISO0Mow Marr/ Licks 288
26 30 JAV:ZAJust Wanna Love. 6210 39 36 DR.DRE/The Next Eprode 288
14 30 OUTKASTAS Jackson 6210 36 36 SHAGGYMWosnlMe 288
24280 DESTINYS QN Dumown sompe? 579% 36 95 NELLYCountryGrammar 280
1228 KCI8J00Cary 579 33 34 DABRATF/TYRESEAWhal chu Like 272
38 25 NWA.ChnCheck 5175 42 33 KANDLDO Thk Fm Bl 24
19 24 AVANT/Separated 4968 32 30 SHADE SMEISTMMere 1 WannaBe 240
2222 JOENWanna Know 4554 30 30 BEENIE MANFAMYAGuls Dem Sugor 240
1522 JAY-2Big Pmpn 4554 31 2T MADORNAMSC 216
1421 HELLY/Country Gramemar 2347 20 21 RKELLYAWSh 216
33 21 SHADE SHEISTMherel Wanna Be 4347 36 27 SISOOncomplete 26
9 21 KEITHSWEALLIL MOTY Trade auy 53 25 BAMAMENWHo1 el The Dogs Out 200
20 21 DABAATF/TYRESE What chu Like a7 19 24 EMINEMSEn 192
8 21 RKELLYAWish 4347 23 24 SHYNEF/B.LEVY/Bad Boyz 192
1320 LI KIAF/SISO0Hov Many Licks. 4140 25 24 USHERPop YaColr v 192
1420 C-MURDER/DownFor My Ns 4140 4 LWhat Mearss 192
18 18 E-4OFNATE DOGGAaN, Nah ree 32 24 FUNKMASTERFLEX/DMXDO You 182
34 18 MYACaseOf Thex 3726 21 24 OUTKASIMS Jackson 192
18 18 DR DREXplosve 3312 1623 3LW:No More (Baby. ) 184
9 14 SNOOP DOGGB-Please 2898 1321 OMXParylip(Uph..) 168
1112 AALIVARrY. 2484 2321 AV r 168
1999 MACK 10F/1-BOZ/Tigh! To Det 2070 17 10 CHANGING FACE S/Thal Othes Worman 1
1110 USHERPop Ya Col 2070 16 18 NEXTMey e
7 9 AKELLYFACMURRAY/Home Aone 1863 14 11 NSYNC/Ths{Promuse You 136
S 9 CHANTE MOORE/SnaxfitUp 1863 17 16 K-CI&JONOTary 128
79 MYARJADAKISSBest DI Me 1863 13 18 LLCOOL Jimagee That 128
7 B MONTELL JORDANGetitOn.Tovte 1656 13 16 JAGGEDEDGE 1 ets Get Marriod 128
S 0 MONIFAHTouch It 1656 15 15 JANET.Doesntfeab_ 120
6 8  PKThere YouGo 1656 12 14 MONTELL JORDANGettOn. Tove "2
5 8  BLAQUEBIng tANToMe 1656 10 13 DESTINY'S CHIL Dumpat Jumpin’ 04

WERQ/Ballimore

Radio One

(410) 3328200

Summers-Neke At NightBrin
12+ Cume 460,700

i

™  ARTISIAINE
38 50 8 AVANT Ay FrstLove
AKELLY I Wsh
KELLY PRICEYou Shoud ve

PROFYLEA
YOLANDA ADAMS Upen My Heart

8 JAY-2 st Wanna Love.
DESTINY'S CHIL DVindependent Women
CARL THOMAS Susmmes Rain
BEENIE MAN FMYAGurts Dem
JARULE FIC MRt LANBetworn Me And You
MUSKIust Frends
CHANGING FACES/Thad Othes Woman
ERYKAHBADUS L
JILLSCOTTGettn’ In Fhe War;
WYCLEF JEANMARY, 811
MYSTIKAL Shake Ya Ass
BOYZ I MENThank You In Advance
OURKAST:Ms Jackson
TONI BRAXTON Just Be A Man
NELLYA 1
SADE By Yous Sue
KEMTHSWEATA K" MOTR Trads.
LUDACRISAVTas Your Fantasy
MYACase Of The o
CHANTE' MOORE. Straght Up
MYAFAADAKISS Best Of Me
C-MURDE R Down For My N5
CARL THOMAS motional
COMMONThe Light

ALIVAHTry Agan
DONELL JONES.U Know What's Up
5IS00/ttong

FUNKMASTER FLEXDMUDO You
JAGGE D EDGE ef's Get Married
DONELL JONE S Where 1 Wanna fie
AUFF ENDZMN0 More
NELLY.Country Grammax
DABRAT F/TYRESEMM chul ke
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The Intemet: Two Urban
Business Perspectives

[J Two ‘Net-company CEOs talk about ad sales, streaming audio

his week we’ll be taking a look at two Urban-related Internet businesses and the services
they offer. We've all seen the fever pitch of interest in the Internet and related
—— businesses. With that in mind, I recently spoke with Spotset.net founder and CEO Howard
Robertson and BroadcastUrban.com CEO Jesse Wineberry.

Spotsct.net is a product of Mem-
phis-based Trust Marketing &
Communications. The Spotset.net
website feawures a proprietary pro-
gram that can almost instantly cre-
ate customized radio advertising
networks of stations all over the
U.S. from an extensive database.
Through the Spotnet system. adver-
tisers can plan. place. bill ‘and pay
for radio ads anywhere in America.
The company, which launched last
month, calls itself the “time-saving
time-buying network.”

CEO Robertson has more than 25
years of experience in broadcast ad-
vertising, marketing and public re-
lations. He tells me. “Buying radio
advertising in multiple markets is
usually an incfficient, time-consum-
ing ordeal for media buyers. It is a
process that has not changed signif-
icantly in the past 30 years.

“Spotset.net has created synergy
between the speed. reach and con-
venience of the Internet and our
ability to provide relationships, in-
teraction .and personal attention to
provide faster, more efficient and
more pleasant service to media buy-
ers everywhere.

“Spotset.net is a new business-
to-business website that is used by
advertisers, ad agencies and media
buyers. It is for anybody who has
responsibility for buying radio ad-
vertising and who deals with mul-
tiple markets around the country.”

Advising The Buyer

Robertson gives an example:
“Buying multiple-market radio is a

m

Howard
Robertson

pain at best. Here's a quick scenar-
io: An advenrtiser calls its agency
and tells the agency it needs to Buy
30 different markets — “We want
to be on the Country, Urban. AC
and News/Talk stations in all these
markets.’ That’s four times 30, or
up to 120 contacts or stations.
“The media buyer must under-
take to get information, rates and
research on all those stations — and
to get programming information for
the client to know which stations
cven fit its format criteria. As you
can see, that's a lot of contacts, and
to put together a buy of that nature,
a buy that extensive. is going to
take well over a week to accom-

plish.

“With Spotset.net. all the buyer
needs to do is log onto the site and
input the specific client require-
ments with the markets, formats
and demographics the client is in-
terested in and to submit the infor-
mation to us. In about an hour the
buyer will get two things back: a
fax or an e-mail and a call from one
of our market specialists. i

S A e T S S R T

“BroadcastUrban.com prides itself on a singular
mission, and that is to enable radio stations to
compete in the future.”

|Jesse Wineberry
[ " S S

“The fax or e-mail will include
a ‘network list’ of stations fitting
the' media buyer’s criteria. The call
from the market specialist helps the
buyer look even more closely at the
information. The specialists know
the markets and the effectiveness of
the stations in the markets and can
advise the buyer.

After that the buyer gets a sec-
ond e-mail or fax and a phone call,
this time including a bottom-line
network rate. which is a cumulative
rate for one spot on each of the sta-
tions identified. Once that’s ap-
proved, Spotset.net places the buy
— and it’s still fully commission-
able to the agency, so the agency
will not have lost any dollars 10 its
bottom line.”

Robertson continues, I would
like to extend an open invitation to
Urban radio stations particularly.
We have all different types of for-
mats in our database. obviously, but
I came out of what is now called
Urban radio when it was still
known as Black radio. I understand
and have a particular sensitivity to
the format and know that Ugban sta-
tions are underrepresented in buy-
er consideration. We want to make
sure that our database includes as
many different formats with Afri-
can-American appeal as are out
there. We want to make sure their
information is submitted to all buy-
ers serviced by Spotset.net.™

Robertson can be reached at 901-
521-1300. by fax at 901-521-0901,
or by e-mail at howard @ rustmk1.
com.

Urban,Streaming Provider

Jesse Wineberry of Washington,
DC-based BroadcastUrban.com ex-
plains exactly what services
BroadcastUrban.com offers: “We're
in partnership with Broadcast
America.com in providing the tech-
nology and infrastructure for radio
stations to stream their programs
live on the Internet.”

How many stations is Broadcast
Urban.com now serving? “We're

wwWwW.americanradiohistorv.com

*

“I know that Urban stations are underrepresented in
buyer consideration. We want to make sure that our
database includes as many different formats with
African-American appeal as are out there.”

| Howard Robertson
*

" nearing the 125-station mark: the

exact count as of today is 123 sta-
tions for BroadcastUrban.com.”
Wineberry says. “Our partner.
BroadcastAmerica.com. has 600
radio stations, so together we are
the largest Internet broadcasters in
the world, surpassing even Yahoo!
Broadcast.”

What should R&R readers know
about what BroadcastUrban does?
Wineberry replies. “Our company
prides itself on a singular mission.
and that is to enable radio stations
to compete in the future. Certainly.
they will have a lot of competition
for their audiences. | think the best-
known competitors will be the sat-

ellite radio companies, XM Satel-

lite Radio and Sirius. They'll be
competing for a large share of the
current radio-listening audience
with their satellite transmissions to
listeners in their cars.

“The Internet. however. is put-
ting local radio stations in a posi-
tion to be on the same dashboard
with satellite programming —
thanks, in part. to Motorola’s up-
coming iRadio product. The sta-
tions that take the step of being
streamed on the Internet will be the
stations that will be available to lis-
teners all over the country and able.
as a result of that, to grow their au-
diences.

“Internet strcaming also helps
radio stations in another way. Most
radio stations are concerned with
local audience and local advertising
and not so much with what's out-
side of their local reach. For exam-
ple, if a radio station is located in
Los Angeles, it's not concerned
about being heard in Houston. Its
concern is Los Angeles listening
and Los Angcles advertising dol-
lars.

“The Internet has helped with
that by increasing listening in lo-
cal markets. When listeners leave
their cars after morning drive.
sometimes local FM signals are
not available in their office build-
ings, and that’s usually when lis-
tenership declines. The [nternet
makes stations that stream audio
available in the office for listeners
during the workday, and we're see-
ing listenership going up. Arbitron
is reporting skyrocketing listener-
ship during the 9am-5pm daypart,
which has never been experienced
before. So the Internet actvally
helps radio stations compete betier
locally, as well as nationally and,
ultimately. globally.”

So if iRadio and similar technol-

ogies will be available in the Unit-
ed States, what about the rest of the
world? Wineberry notes, “iRadio is
not just going into cars domestical-
ly. It will be going into cars in Can-
ada. Europe, the Pacific Rim and
other parts of the world. So those
stations will not only have their lo-
cal audiences, they'll have a world-
wide audience.”

An Urban Superportal

What other services. does
BroadcastUrban.com provide?
“We've taken it a step beyond just
streaming programming, partly at
the request of many of our cli-
ents.” Wineberry says. “We have
now moved to form an Urban “su-
perporial” to bring all of our cli-
ents together. When the average
music lover is surfing the "Net,
trying to find urban music. rather
than having to decide which way
to go. he or she can decide to go
to a single destination. That will
be BroadcastUrban.com, where he
or she can listen to hundreds of ra-
dio stations from all over the
world.

“Another thing we are doing is
enabling the stations in the portal
to make money. It's one thing to
build an audience, but it's another
thing to monetize that audience —
in other words. to create some rev-
enue or monetary value for adver-
tisers. We're doing that by develop-
ing targeted ad-insertion technolo-
gy that will enable a radio station
to play one spot on the air targeted
to the local audience and play an-
other spot on its Internet audio pro-
gramming at the same time. There
will be different messages for the
different audiences listening local-
ly. domestically and international-
ly.

If you would like to know more
about BroadcastUrban.com. please
give Wineberry a cail at 202-625-
4885.

As you can see. technology is on
the move, and it behooves all of us
to know. understand and be ready
to use it 1o help us continue in our
quest for excellence and success.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1667
or e-mail:
babylove@rronline.com
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Runnin’ Free at These Gfeat Stations
WZHT 25X WDKX 20X WGC! 30X

In Stores Now

www.ruffnation.com www.wbr.com www.baitmovie.com
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“Player Hater”.

‘i %_Ihe Blaz;n New Ballad
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SOUNDTRACK IN STORES NOW.

Produced hy Joe and Joshua Thompson for Taliest Tree Muslic
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Urban Top 50
® November 10, 2000 .
VEK Wk ARMST TITLE LABEL(S) L »%&% b Most Added-
i R.KELLY | Wish (Jive) 3312 -42 440639 8  8o/p | MSTTEES 4008
¢ @ DESTINY'S CHILD Independent Women Pt. 1 (Columbiz) 2047 3200 392933 9 76/ &Y:M'oﬁg‘ m‘mg; ;’r&f"g"’mﬂ%) ;g
¢ © WYCLEF JEAN F/MARY J. BLIGE 911 (Ruffhouse/Columbia) 2855  +12 320422 9 76/0 | kANDI Cheatin’ On Me (S0 So Det/Columbia) 4
5 O JA RULE F/C. MILIAN Between Me... (Murder Inc./Def Jam/IDJMG) 2833  +14 367743 9 78/0 | EMINEM Stan (Aftermattvinterscope) a
2 5 MYSTIKAL Shake Ya Ass (Jive) 2755 -275 430152 15 80/0 Ea:go"::ﬂggssg?msn Sutitar f(?La;aCf/%l? :;
; ayer Hater (Ruffnatio
' $ ROAGE Lla'r (Motown) : SaE0 8% HeISW 12- < NO QUESTION if YouyReaHy Warina Go (Ruffnafion/WB) 10
© AVANT My First Love (Magic Johnson/MCA) 2597 4161 339738 8 751 | LiL Bow WOW Bow Wow . (So So Def/Columbia) 6
8 © MUSIQ Just Friends (Def Soul/iDJMG) 2373  +23 296508 8 75/0 | TONI ESTES Stupid (Nothing | Believe) (Priority) 6
9 o LUDACRIS What's Your Fantasy (Def Jam South/IDJMG) 2231 -10 260676 13 7010 :‘E‘;‘: Fg;itsegz::anrg:;thiﬂg (Arista/Epic) g
1 (@ BEENIE MAN F/MYA Girls Dem Sugar (Virgin) 2115 +44 232290 12 762 : ,
»  n ERYKAH BADU Bag Lady (Motown) 2007 131 204020 16  7e;p | OOGEY'S ANGELS Baby if You'e.. (Doggy StyleVI) §
8 ® JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJMG) 1982 +547 335711 4 76/70
1 ® OUTKAST Ms. Jackson (LaFace/Arista) 1962 +622 281595 3 78R
* @ USHER Pop Ya Collar (Laface/Arista) 1895 +150 192680 4 8010
-5 ® NELLY E.l. (Fo’ Reel/Universal) 1829 +138 242121 7 640
B 1 KELLY PRICE You Should've Told Me (T-Neck/Def SouliDJMG) 1752  -37 255878 11 7110
7 @ CHANTE' MOORE Straight Up (Silas/MCA) 1671 +78 151490 8 66/2
19 @  KEITH SWEAT FALIL' MO I'll Trade (A Million Bucks) (Flektra/FEG) 1577 +166 128920 6 742
% v SHYNE F/BARRINGTON LEVY Bad Boyz (Bad Boy/Arista) 1422 -228 201659 12 590
x @ DAVE HOLLISTER One Woman Man (Def Squad/DreamWorks) 1405 +199 179804 4 731
) »n  CHANGING FACES That Other Woman (Atlantic) 1402 -490 179362 13 66/0 ’
2 @ 3LW No More (Baby I'ma Do Right) (Epic) 1310  +36 106472 9 621 il
3 @ CARL THOMAS Emotional (Bad Boy/Arista) 1130 +124 154554 3 5113 Most Increased ‘
pY «  TONI BRAXTON Just Be A Man About It (LaFace/Arista) 1091 -169 216524 20 620 P[ays = ;
0 »  C-MURDER Down For My N's (TruNo Limit/Priorin) 1091 311 141051 11 470 e s INCREASE |
. @ TIONNE “T-BOZ" WATKINS My Getaway (Maverick) 1083 +30 64825 5 67/2 OUTKAST Ms. Jackson (LaFace/Arists) +622 |
|Breaker @  JAHEIM Could It Be (Divine Mill/WB) 1044  +55 65232 4 5911 JAY-Z | Just Wanna Love U... (Roc-A-Fella/IDJMG) +547
k) »  SADE By Your Side (Epic) 988 -15 97871 5 5810 LIL B0W WOW Bow Wow....(So So DeI/Colum_bia) +358
@ = WHITNEY HOUSTON fine (Arists) ’ 973 113 87300 7 541 %v&?ntm&g(%;mﬁw) :g:;
v @ JAGGED EOGE Promise (So So Def/Columbia) 965 +127 126179 2 691 TONI ESTES Stupid (Nothing | Believe) (Priorty)  +258
% s LIL BOW WOW Bounce With Me (So So Def/Columbia) 955 211 145298 19 54/8 | TAMIA Stranger In My House (Elektra/EEG) +205
£ @ SPARKLE It's A Fact (Motown) 937 0 93481 6 541 DESTINY'S CHILD Independent Women... (Columbia) +200
| = = COMMON The Light (MCA) 909 -190 179623 20  58/1 | DAVE HOLLISTER One Woman.. (Def SquadDreamidorts) +199
s @ UL KIM F/SISQ0 How Many Licks (Queen BeeUndeas/Atiantic) 890  +14 69734  § 55 | EMINEM Stan (Aftermativinterscope) it
5 @ PUBLIC ANNOUNCEMENT Mamacita (RCA) 872 +146 87738 2 6772
s €@ BOYZ IL MEN Thank You In Advance (Universal) 855 +126 73125 3 54/2
% w#  LL COOL J F/XELLY PRICE You And Me (Def Jam/IDJMG) 818 33 69555 3 6410
€@ FUNKMASTER FLEX FDMX Do You (Loud) 749 +164 96013 1 641
) €@  MACK 10 F/T-BOZ Tight To Def (Hoo Bangin/Priority) 738 +N 66398 2 570 _ . _
u ©  METHRONE Your Body (Clatown/Capitol) 716 -13 45396 5 46N |
» «  SCARFACE It Ain't (Part I) (Rap-A-Lot) 1 -60 57172 6 5510
u 2 JAY-Z FMEMPHIS BLEEK & AMIL Hey Papi (Def Soul//DJMG) 683 -224 109056 13 520
» s CARL THOMAS Summer Rain (Bad Boy/Arista) 675 -162 139582 16 4810
P u  JILL SCOTT Gettin' In The Way (Hidden Beach/Epic) 674 56 90044 14 4510
@ s NEXT Beauty Queen (Arista) 672 -68 54680 6 4855 Breakers.
a s BIG TYMERS #1 Stunna (Cash Money/Universal) 666 -71 81769 15 4011 JAHEIM
) «#  DONELL JONES This Luv (Untouchables/LaFace/Arista) 631 27 92106 6 3510 Could It Be (Divine Mill/WB)
CAM'RON What Means The World To You (Epic) 626 -312 85052 11 Q10 | 1oma sLAYSWCREASE  TOTAL STATIONSIADDS S
MONIFAH | Can Tell (Universal) 618 +23 40370 1 32N 1044/55 5911 (27]
CASH MONEY MILLIONAIRES Project Chick (Cash Money/Universal) 607 +294 82173 1 58/58
by toa iaye 0 the sy weak of Sumday (/25 Sevirday 1. Bulers Sppoar on 300G darad pays o v o an | | Mot Asta it s umbrf e it ity ocred o B
previous week. If two songs are tied in total plays, the song being played on more stations Is placed first. Breaker status is assigned to towsrd overall 1otal stations playing a song. Most increased Piays lists
songs reaching 1000 plays or more for the first time. Songs below No. 20 are moved to recurrent after 20 weeks. Gross Impressions the songs with the greatest week-to-week increases in totat plays.
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission Weighted chart appears on R&R ONLINE MUSIC TRACKING.
from The Arbitron Company (Copyright 2000, The Arbitron Company). © 2000, R&R Inc.
Jumbo EventTape® ¢ FlashBags™
BunchaBANNERS™ * BumperStickers
- L 1 N E :
6528 constitution drive
fort wayne, in 46804
fax: (219) 436-6739
www. firstflash.com
1:800-213-5274
wwWw americanradiohistorv com
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B ARTIST!
BREAKbown

ARTIST: PATTI LABELLE
ALBUM: WHEN A

WOMAN LOVES
LABEL: MCA

I am lucky that I'm able to open Walt's
mail. He received Patti LaBelle's new album,
When a Woman Loves, and he didn’t know it!
Ttook it upon myself to “check it for scratches.”
so that I could save him the trouble of request-
ing another copy. (Reminder: Retum his CD
to him before he reads this Breakdown.)

“My favorite song is “Tell Me Where It
Hunts,™ I told my “mama.” the exceptionally
talented songstress Patti LaBelle. “That's mine
t00.” she replied. While touring the R&R of-
fices. this very personable and gentle-spirited
lady met with most of the Wednesday staff.
posed for numerous photos (Hey. it's /e Patti
LaBelle! Everybody and their mama wanted a
pic!) and signed Music Meeting Director/Ur-
ban Music Marketing Herb Jones cookbook.
When MCA's Ken James told me he was go-
ing to bring Patti by the R&R offices. I re-
plied. “OK, what time”” but | have to admit
that I felt nervous. excited and somewhat in-
ferior.

After she greeted me. Miss Patti com-
plimented me on my eyebrows. which I told
her took a steady hand. While she refreshed
her lipstick. she told me how she looked in the
moming. [ replied that. without my eyebrows.
I look like Ronnie DeVoe. Exciting. appeas-
ing and rewarding is the best way to describe
Miss Patti’s visit. Passionate, emotionally ful-
filling and eye-opening is the best way to de-
scribe When a Woman Loves.

For whatever reason. the powers that be
chose “Call Me Gone™ as the way 10 present
this dynamic woman, However. if it was up to
me, after a toss of the coin (because itisn’tan
easy job to choose just one good song from
this joint). | would’ve gone with one of the

following: “When.a Woman Loves.” “Make
Tonight Beautiful,” “Why Do We Hurt Each
Other.” “Tell Me Where It Hurts’ or “I'11 Still
Love You More.”

I'm not saying that the debut single isn’ta
good song, but damn! For someone who has a
romantic heart (yes. I'm talking about me), lis-
tening to this CD is like being a kid in a candy
store. With so many romantically appetizing
choices. I found myself with the candles lit.
the CD player programmed to repeat and a
straw in the merlot bottle.

Ms. “T've got a new attitude™ shows it in
the straightforward “Calt Me Gone.™ In this
single she has had enough of the drama. so
she makes her exit while telling dude to “watch
me from the back.” A la R. Kelly's “When a
Woman's Fed Up,” the title track schools men
onthe complicated yet potentially overwhelm-
ingly rewarding components of a woman'’s
heart. (OK. I may have embellished a bit on
that description.)

Miss Patti goes rhythmic on “Too Many
Tears. Too Many Times” and ““Time Will,” and
she sets the romantic scene in “Make Tonight
Beautiful.” Like water and oil. love and pain
don’tmix. and “Why Do We Hurt Each Other™
focuses on that fact. The remedy for “Tell Me
Where It Hurts” is a hefty dose of love. And
the emotional contents of Miss Patti’s heart
can’t be matched in*T'11 Still Love You More.™

When a Woman Loves is yet another Patti
LaBelle hit. Itis filled with rich melodies. soul-
stirring performanees. touching lyrics and full-
bodied harmonies, Can this woman record any
wrong record? With her remarkable vocals and
passionately involving performances, LaBelle
could sing “The Little Engine That Could” and
Move Yol to tears.

This column is dedicated 1o the memory
of my Grandma Mvrt. Rest in peace.

— Tanya O’Quinn
Asst. Urban Editor

with

Al Jai Wallace
Usher President — National Black
“Pop Ya Collar” Programmer Coalition
LaFace/Arista

Supastar! Supastar! Go chead, Usher. Usher is on the right fip. He is hot stuff.
| can’t wait until the album tomes out, because | know it will be packed with hits.
He deserves it, because he has been true to his music and his style. His legion of

followers is going fo love this brand-new effort. | promise you, this is a hit! “Pop

Ya Collar” is a smash! o

i you attended Usher’s presentation af the Arista Music Consortium in the
Doufuskie Islands, you had the opportunity to preview some great miusic. If you
didn’t attend, you missed out on some good listening. Arista has a musical

weapon in this young man.

Giving you fair warning: These ore the singles that are going for adds or
Tuesdoy (11/14

GENOVESE My Life (Universa

KOFFEE BROWN After Party (Arista

QB’S FINEST Da Bridge 2001 (Columbia

SHAGGY It Wasn't Me (MCA

SHYNE That’'s Gangsta (Bad Boy/Arista

BEANIE SIGEL In The Club (Roc-A-Fella/IDIMG

SO PLUSH Things | Heard Before (Darkchild/Epic

TANK Maybe | Deserve (BlackGround)

TRICK DADDY/SOCIETY Amerika (Slip ‘N’ Slide/Atlantic

CHARLIE WILSON Big Pimpin’ (Interscope

» 50,000+ Song Library

» On-Time Delivery
I RN oo nd HiDiss

uality...

The World’s Premier Music Hook Service

Email: hooks @hooks.com
hooksunlimited @compuserve.com
www.hooks.com

FAX: (573)443-4016

200 Old 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Bernie Grice
(573)443-4155

www.americanradiohistorv.com
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"Armed with tight lyrics, platinum dreams and some of the hottest
producers in the ygame, Doggy's Angels have a hite of their own...
these angels are readv to give Charlie's a run for their money."

=y —~ THE SOURCE : l'
New Adds This y__% g T
x|

WWWz | WTMG . ¥

WIBB . WOHH Y . i

wJue G - O 2 |
2

- —

-
F

! i
SN0OOP DOGG
PRESENTS *
DGGV >
PLEEZBALEE\IIT
(Featuring Latoya Williams) producen :;y‘ Battlecat
IMPACTING NOW 4
e Y 1 Executive Producer; | #
s ';; _ Bigy Snoop Dogy: - »
i l P\ :Spinning at: )
SR YR

SINGLE IN STORES NOW
ALBUM IN STORES 11/21

\ ) W
ff"'f & | ‘Rgé/si nh

Hear it now at
Uideo directed by Chris Rotinson TVirecorss.com
] W mericanradiohistorvy com
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B.G. ) Know 1( ash Mone) ‘{/Umversal)
Total Plays: 606. Tota) Stations

DE LA SOUL F/CHAKA KHAN Al Good (Tommy Boy)
Total Plays: 605. Totai Stations- 46. Adds: 3

LIL BOW WOW Bow Wow... (So So Det/Columbia)
Total Plays: 589, Total Stations: 64, Adds

PRU Candles (Capitol)

Total Plays: 586. Total Stations: 39, Adds: 0

TAMIA Stranqer In My House (E/ekrra/EEG)

Total Plays: 563, Total Stations: 54,

GERALD LEVERT Dream th No Love (Motown)
Tota Plays: 552, Total Stations: 42, Adds

TON! ESTES Stupid (Nothmo 1 Beheve) (Priority)
Total Plays: 553, Total Stations: 58,

K-Cl & JOJO C: (MCA)

SUNDAY | Know éBeﬂer Place/Capltol)
Total Plays: 486. Totai Stations: 4:

BABYFACE Reason For Breammsg (Arista/Epic)
Total Plays: 464, Totai §

SYGNATURE The Rain (Co/umola)

Totai Plays: 447, Total Stations: 46, Adds: 0

WU-TANG CLAN Protect Va Neck (Loud/Columbia)
Totai Plays: 444, Total Stations: 4!

SHADE

Total Plays: 411, Total Stations: 37, Adds

MR. C THE SLIDE MAN Cha~Cha Stide (Universal)
Total Pigys: 387, Total Statons: 1

BILAL Soul Ststa (MWmmope)

smeu Stan AIfem:atMntarscape)
Total Plays: 519, Total Staions: 39, Adds: 1 Total Plays: 356, Total Stations: 43 Adds. 41

RUFF ENDZ Where Does Love GO From Here (Epic) UMP BIZKl'I' Roflin’ (H:p/lmarscope)
Total Plays: 515, Total Stations: 53, Adds 337, Total Statio

SAMMIE Can't Let Go (Freewarfd/(:ap:tol)

Total Piys: 511, Total Stations: 37, Adds: 2 Tota! Plays: 329. Total Stations: 28

SHEIST Where | WmnBe(BabyReefLmSva)

PHILLY'S MOST WNITED Cross The Border (Attantic)

GROOVE THEORY 4shure (Ca/umbla)
Total Prays: 495, Total Stations: 41,

Songs ranked by total plays

PV F i e O e

YOLANDA ADAMS Open My Heart (Elektra/EEG)
$1SAD Incomplete (Dragon/Det SoulIDJMG)
JAGGED EDGE Let's Get Married (So So Det/Columbia)
RUFF ENDZ No More (Epic)

NEXT wifey (Ans!a}

JOE Trcat Hu lee A Lady (J:va)

— —_— - ———a e ¢ —————— e - R —

AVANY Separated (Mag:c Johnson/MCA)

NELLY Country Gramma...(Fo’ ReeWnlvelsaI;__
DONELL JONES Where | Wanna Be (Umouchables/LaFace/Ansra)
IDEAL Whatever (Noontime/Virgin)

AALIYAH Try Again (BlackGround/NVirgin)
JOE | Wanna Know (Jive)
CARL THOMAS | Wish (Bad Boy/Arista)
DMX Party Up (Up In Here) (Ruff Ryders/IDIMG)
DA BRAT F/TYRESE What'chu Like (So So Det/Columbia)
SISOE Tr;)ng S-on;; (bragon/Def. Sbul//bJMG)

LUCY PEARL Dance Tonight (Overbrook/Pookie/Beyond)
TONI BRAX‘I’ ON He Wasn't Man Enough (LaFace/Arista)
DONELL JONES U Know What's Up (Unlouchables/LaFace/Ansta)
JUVENILE Back That Thang Up (Cash Money/Umversal)

R&R/MEDIAIASE 24/7

:‘F.? - 1
9,08 -J'F‘J .
KJMM/TuIsa WTMG/Gainesville
3am. 3am
. GERALD LEVERT Dream With No Love
TIONNE “T-BOZ" WATKINS My Getaway 3LW No More (Baby I'ma Do Right)
SADE By Your Side FLOATERS Float On
WYCLEF JEAN MY J. BLIGE 911 METHRONE Loving Each Other 4 Life
TRIN-1-TEE 5:7 imagine That JAHEIM Could It Be
SNOOP 0066 Doggy Dogg Worid DRAMATICS (I'm Going By) The Star...
8.6. | Know R. NELLY | Wish
FIELO TRIP Pretty Dress RANOY CRAWFORD Imagine
FOXY BROWN YDRU HILL Big Bad Momma CHICO DEBARGE Player Hater
MISSY ELLIOTT The Rain (Supa Dupa Fly) OLETA ADAMS Rhythm Of Lite
2 PAC Dear Mama JAGGEQ EDGE Promise
SPARKLE It's A Fact TEDDY PENDERGRASS Tum Off The Lights
BUSTA RHYMES VJANET JACKSON What's it Gonna Be RUFF ENDZ Where Does Love Go...
E-48 Sprinke Me X-CI & JOJO Crazy
11am fiam
. CHERRELLE YA, O'NEAL Saturday Love
WYCLEF JEAN UMARY J. BLIGE 911 et A st Low..
KELLY PRICE You Should've Toid Me e
. MIONIGHT STAR Midas Touch
SPARKLE It's A Fact MUSH) Just Frinds
DAVE HOLLISTER One Woman Man SHAGGY 1t Wasn T Mo
1DEAL Whatever asi
BHAL Soul Sista BILL SUMMERS... Call It What You Want
PRU Candies . SHANNON Lst The Music Play
LW No More... :mzsa ’s.::asonmmm
MX What You Want
EO{ A0 Choning P JABGED EOGE Let's Get Married
LAURYN MILL Ex Factor 1500 Incomplets
SEINEY SOC 0N e KEITH SWEAT /' Give AN My L
CHANTE MOORE Straight Up R ML
ERYXAH BADY Bag Lady
pm 4pm
= DESTWY'S CHILD Independent Women Part 1
OUTKAST Ms Jackson JAGGED EDGE Let's Get Married
MACK 18 T-80Z Tight Ta Def 2PAC Thug Nature
USHER Pop Ya Collar MYA UADAKISS Best Of Me
NO QUESTION If You Realty Want To Go CMANGING FACES That Other Woman
OHI0 PLAYERS Fire SHADE SHEIST {/MATE DOGE Where | Wanna Be
MONIFAH | Can Teil SHAGEY It Wasn't Me
DE LA SOUL Y/CHAKA KHAN All Good PRINCE Let's Work
CHANTE MOORE Straight Up LIL’ BOW WOW Bow Wow (That's My Name)
BUSTA RHYMES UJANET What's It Gonna Be JOY ENRIQUEZ Teil Me How You Feel
ERYXAH BADU Bag Lady -
. TON! ESTES Stupid (Nothing | Believe)
Spm
8pm
GURU /ANGIE STONE Keep Ya Worries MARY MARY Shackles (Praise You)
OUTKAST Ms Jackson ) 8.G. Bling Bling
LW No More (Baby I'ma Do Right) BEENIE MAN I/MYA Giris Dem Sugar
BLAQUE Bring it All To Me SLIMM CUTTA-CALHOUN It's OK
MYSTIKAL Shake Ya Ass JAGGEO EOGE Let's Get Married
NANE & ABEL Shake It Like A Dog SHADE SHEIST UNATE 00GG Where | Wanna Be
BRIAN MCKNIGHT Anytime SHAGGY It Wasn't Me
CARL THOMAS Summer Rain O-TIP Let's Ride
SPARKLE it's A Fact JAY-Z Do It Again
WYCLEF JEAN UMARY J. BLIGE 911 LIL’° BOW WOW Bow Wow (That's My Name)
CAM'RON What Means The World To You TRICK DADOY Nann N***2
000ROIEV.IP. JOY ENRIQUEZ Tell Me How You Feel
LUDACRIS Wrat's Your Fantasy CUBAN LINK Still Teiling Lies

Monitored airplay data supptied by Mediabase Research, a division of Premiere Radio

Networks. Tuned-In is based on sample hours taken from Monday 10/30. © 2000, R&R Inc.

The most comprehensive and up-to-the-minute coverage
of padio business news...at a special VIP package rate!

R&R’s Industry VIP Package

[ N\ TODAY

The Daily Digest Of The Radio Industry

© R&R: The Industry’s Newspaper e R&R Today: The Industry’s Leading Daily Fax

- —* R&R's-Today's News
E-mail updates of breaking stories

e The R&R Directory
The most comprehensive resource guide available

SAVE OVER 30%! R&R’S INDUSTRY VIP PACKAGE IS $41900

(Regular rate $601.50)

e-mall R&R at:
U. S. Only

Call R&R at:
moreinfo@rronline.com 3107881625

Subscribe online:
www.rronline.com

FAX Credit Card Payments To:

310-203-8727

___ _ _ . _________waww o americanradiohistary com

-


www.americanradiohistory.com

Vson

g«f O(Q) C)/}‘rm/e '

THE B!AZINE NEW §INIHE
Act LIKE YOu Now

GUESTS: LASHAWN “BIG SHIZ” DANIELS & RODNEY “DARKCHILD” JERKINS

FROM THE UPCOMING ALBUM “GIBL DIRECTOR"
GOING FOR URBAN & URBAN AC ADDS Nov. 13 & 14

Produced by Joe “Fip" Wilson for ROM Entertainment.
The highly anticipated album from Natalie Wilson & the $.0.P. Chorale

IN STORES 10/31/00

www.gospowalk.com
www.sopworld.com
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15 CASHMOMEY.. "Proet”

Reporters

Slations and their adds listed alphabelically by market

. Prome”
EDMONTGOMERVIALC. Hop™
KAAD! Chstn™
DOGGY'S ANGELS Feady”

CASHMONEY . Proper

WEUPHustaville, AL °
POARD: Siove Muway

HANDI “Cheatr
TOM BRAXTON “Spanish™

KKBTA.08 Angeles, CA *
MO Feller

15 Jr2dal
§ MO Bomty”

WFUN/SL. Louis, MO *
PO: Mic Fox
9 V2wt

6§ CASHMOMEY.. Proect”
1 PHILLY'S MOST WANTED “Border™
EMINEM San”

WHBX/Taliahassee, FL

wmummmn. NC

n-an
15 JAYZ-amt’
KANDY Cheatn™

83 Total Reporiers
80 Current Playliets

Reported Frozen Playfiet (1)
WFXE/Columbus, GA

Did Not Report, Playfist Frozen (2):
KTCX/Besurnont, TX
WHXT/Columbia, 8C

WALR/Attanta, GA *

PO: Jim Keanedy
BOYZYIMEN "Advarce”

WAMJ/Atlanta, GA ©
PO: Marvia Hasksion
MD:DennisLoe

NoAdds

WWIN/Baltimore, MD *
PO: Kattty Brown
MD: Keith Fisher
TOMI BRAXTON Spansh™
TNCOGNITC FAMYSA Change™

KOXL/Baton Rouge, LA
OM: James Alexander
PO: Mya Vemon
MD: Todd Bay
TON BAAXTON “Spansn”

WBHK/Birmingham, AL *
PO Jay Dixon

MO: Danyl Johmson

8 WYCLEF ANMARY. 911"

3 WRLL DOWNING Tred”

BRENT JONESTP_ Goo™
WVAZ/CMuqo. iL

PO: Eioy Smith
APOMD: Jamillah Muhammad
S TOM BRAXTON “Spansh

BOYZ 11 MEN "Adwance”

WZAK/Cleveland, OH *
POMO: Lancs Panion
TOM BRAXTON “Spansh”
TAMA House™

WLXC/Columbia, SC *
PDAD:;

KOKD/Denver-Boulder, €O

I POAMD: Jim Walker
INCOGNITOFAMYSA “Crange”
mmm&eus«rm

OIDRWG{ “Payer”

CHANGING FACES "Ladkes™
WOMK/Detroit, MI *
QM/POMOD: James Alexander
APD: Benita *Lady B" Gray
13 TOM BRAXTON “Spanssh™

WGPR/Detroii, Ml *
PO: Rosetia Hines

CHCO DEBARGE “Payer”
WNXO/Detroit, M| *
¥PYOps & Prog.. Michasi Sound
PO-JonstG.

NoAdds

wnsmcnmm NC

WG-_M
MD: Calvin Pos
5 BABYFACE Reason”

WFLM/FL. Piercs, FL
PO/MD: Michaol James

- 15 DERELAHMORGAN Dance”

METHAONE
YOLANDA ADAMS “Sui”
TOM BRAXTON "Spanen™

womG/I:mnsbom NC'*

“D BlmMnUell
TON BRAXTON “Spanrsh”

MU sin-Galvesin TX *

PO Caet Conmer
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35 35 WELLY/Batter Ug 200 125 201 2628 4129 ERYKAHBADUSagLady 8177 19 23 USERPupYaColw 013
B u e 272 "z 1318 2628 un FACES/That Other Woman 5964 20 n " MOORE/Straght Up 2882
U3 MELYA 264 1050 18 17 WHITNEY HOUSTONFine 2482 25 27 UL KIMF/SISO0 How Many Licks: 5751 16 22 JAGGED EOGEPromise 2882
“ 33 Nature 24 1050 1917 MEXT By Queen 2482 2 20 5538 13 19 JAY-Z hust Wawns Love . 2489
22 33 CAMRONWIG Mews. 24 1050 20 17 CHANTE MOORE'Skaght U 2482 2020 JAGGEDEDGEPromme 5538 14 17 GROOVE THEORY dshure 227
[ Ran 256 1050 1918 76 28 24 MACK10F/T-B0Z/Tight ToDef 5112 18 17 WHITNEY HOUSTONF e 22
18 30 FUNGMSTERFLOVDMUDO You 240 75 8 16 CHICO DEBARGE Payer Hates 23% 2523 AANT/Separated 4899 1 17 TAMASEanger In My House 2
6 29 TONIESTESShupid (Nothng..) n 975 10 13 1898} 19 23 SUNDAYAKnow 48% 11 16 LUDACRISWNSIS Your Fantasy 209
u JEANMARY. M 176 %0 = 12 B AV JustWarva LOw_. 1752 1522 BEEWIE MANFMYAGirs Do Sugas 4686 9 16 QUTKASTAR Jacksor 2096
7 17 LIL BOWWOW/Bow Wow (Thats. 1% 900 10 18 KETHSWEATAN MOTT Wade. 1460 821 OMXPatytp (o) “n 12 18 RUFFENDZNo More 2096
17 18 SCARFACEMANY(Ptl) 128 200 7 HOLLISTEROne Women Man 1314 18 20 COMMONTMe 4260 5 16 JAHESACout R Be 1965
10 18 SSONThong. 128 900 5 & AELDMOAProjct 1314 18 20 TOMIBRAXTONUusiBe A Man 4260 3 18 NER.C THE SLIDE MAN Cha-Cha Shoe 1965
1118 128 825 8 0 SPARKLEWSAfact 1168 17 18 2047 1113 PuCendes 1703
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. Urban Playlists

MARKET #30

Urban AC Playlists

FIND COMPLETE PLAYLISTS FOR ALL URBAN AC REPORTERS ON R&R ONLINE MUSIC TRACKING

KPAS/Xsnsas City WKKV/Mitwaukee WRKS/New York KJLH/Los Angeles WVAZ/Chicago

Carter Broadcasting Corp m w Clear Channel Emmis s, Tax Clear Channel

(816) 763-2040 (414) 3211007 (212) 242-9070 ’ (310) 330-5550 (312) 360-8000

WeaverfFears m’ Young/Love Beas'ey/Greene S_ Winston SmatMuhammag

12+ Cume 197,400 Pohs 4 12+ Cume 243,700 12+ Cume 1,560,900 o T 12¢ Cume 406,200 o 12+ Cume $62.900

PLAYS PLAYS PLAYY PLAY!
ARMSHTITLE G1 (000 W W ARNSTTITLE GI ooy LW TW  ARTIST/TITLE 61 {000) W TW  ARTISTTITLE Gi (000) W 1w ARTIST/MITLE Gl (00®)
MYSTIKAL Shake Ya Ass 5487 43 4% RKELYAWsH 8575 25 28 MUSIGUust Friends 25480 2 31 AANTANFrdLow 9485 31 31 YOUANDA ADAMS Open My Heart 13237
DESTINY'S CHiL DAndependent Women 5310 41 48 JARULEFA MILANBetweentleAndYou 8400 19 22 CHANGING FACES/Trat Other Worran 21560 27 29 ADAMS Open My Heart 8874 18 20 ERYVIAHBADUBag Lacy 11956
CHANGING FACES/That Oher Woman 5133 37 44 DESTINY'S CHitDIngependent Wormen 7700 27 22 KELLY PRICE/You Shoukt™e.. 21560 % 28 EDMINSA ove Wi Be Waitng 8568 1724 DONELL JONES Where | Wanna Be 10248
PROFYLEA S 5133 2439 SHYNEFB LEWY/BadBoyz 6825 22 22 CARL THOMAS §motonal 21560 22 26 TEMPTATIONSSeftsh feasons 7956 1120 JILLSCOTI/Gettn in The Way 8540
USHERPop Ya Coltr 4956 22 37 BEENIEMAN FMYAGrts Dem Sugar 6475 2 21 ERYKAHEBADUSBag Lady 20580 30 24 BOYZIIMENPass YouBy 7344 18 15 RKELLYIWish 6405
BEENIE MAN FMYAGrts Dem Sugar 4956 30 37 PROMUEAM 6475 22 20 DESHINYSCHILDumpsy Jumpin 19600 29 23 BEBE WINAKS. /Coming Rack Home 7038 14 14 PHAT CAT PLAYERS/AIT Ho Sunshine 5978
ARULE P MILANBetmenMeAnd You 4956 27 38 AVANTAWyFestLow 6300 23 20 MARYMARY HBB. JAYASings 19600 19 22 CHARLIE WILSONWithout You 6732 € 14 TONIBRAXTON.asstBeANan 5978
AVANT Separated am 20 36 NELLYEL 6300 418 TONIBRAXTON Just Be Aban 17640 20 18 GERALDLEVERT/Dream With No Love 5508 7 13 SISO0Mmcompiet 5551
NELLY/Country Grammas 4602 41 38 KELLY PRICE/You Shouldve.. 6125 15 18 PROFLEA G 17640 17 17 CARL THOMAS Summer Ran 5202 8 13 GERALDLEVERTBabyUAre 5561
KELLY PRICE You Shoukfve 4602 26 34 DMXF/SISO0What You Want 5950 17 18 CAAL THOMAS Summer Ran 17640 14 18 JOE/Treat Her Like 4896 6§ 10 MAAY MARY/Shackles &1
MYAT2s6 Of The Ex.. 4602 36 34 MYSTIKALShake YaAss 5950 16 15 JOE/TreatHer L. 17640 23 18 DONELL JONESWhere | Wanna Be 48% 6 8§  CHARLIE WRSONWithout You 3843
WYCLEF JEANMARY. 911 4425 21 33 LUDACRISWNLs your Fantasy 5175 10 18 RKELLYIWsh 17640 7 13 RKELLYAWSh 3978 78 JEANMARY. BN 16
NELLYEL a4 42 32 ERYKAHBADUHag Lady 5600 19 17 AVANTAW FstLove 16660 9 12 DAVEHOULISTER/One Woman Man %72 5 7 SADESyVow Sde 2989
MUSIQ/ st Friends 4248 31 20 CHANTE MOORESraight Up 4900 14 17 BEBE WINANS ., Coming Back Home 16660 13 11 SADEMy Your Sce 3366 5 7 AVANIMyFrstlove 2989
ERYKAH BADWSag Lady “n 3128 MUSKustFriends 4550 20 17 YOUANDA ADAMS Open My Heart 16660 1411 SISQ0-ncompiete 3366 13§ CAAL THOMASEmotoral 2562
LUDACRISWATs Your Fartasy 17 24 SHAGGY/t WasnMe 4200 13 16 DESTINY'S CHI Dyindependert Women 15680 5 8 PATTILABELLEACaNMe Gone 2448 6 8 TALMASHange InMyHouse 2562
METHRONE /Yous Body n 22 20 3LWMNo More Baby. ) 4200 24 18 SISO0Tcompiete 15880 5 STEPHEN SIMMONDS/! Can't Do That 2448 5§ 8 TONIBRAXTON Spansh Gultsr 2135
COEDROI W Me 3540 32 22 JEANMARY m! 3850 1113 JAGGEDEDGEA ofs Gat Married 14700 § 7 BRIANMCKNIGHTAVIN 2142 6 5 DANGELOFeelLiw Mok’ 2135
LIL BOW WOWBounce Wih Me 3540 27 20 CAAL THOMAS! 3500 7 15 CHANTE MOORE Straxght Up 14700 4 7 twMomansGoa 2142 3§ MIDUImagne Thes 2135
TON{ BRAXTONJust Be AMan 3186 16 19 mmcmrmsmomw\am 3325 13 14 BOYZHIMENPass YouBy 13720 8 7 KELLY PRICE/You Shoukd ve 2142 1§ BABYFACtReason For Breatvg 2135
DE LASOLR/C. KHANA Good 3186 26 10 JOE/TrestHer Like. 3150 1110 NEXTAMley 9800 6 § CULBERTSONS PERRYAmGomaMissYou 1836 6 5 GERALDLEVERT Dream win NoLove 2135
DAVE HOLL ISTER One Worran Man 3186 13 18 SISQOIncomplete 3150 8 10 RUFFENDZNoMore 9600 5 8 GERALDLEVERI/Baby Uiare 183 T 8 LUCYPEARLDance Tomgrt 2135
8 JAY-21 ust vianna Love 3009 12 17 DAVEHOLLISTEROne Woman Man 275 79 WHITNEYHOUSTONY ine 8820 10§ JILLSCOTI/Gettr In The Way 1836 € 4 DAVEHOLUSTERONe womanMan 1708
R KELLY Wish 2832 16 18 JAHIMCould 1t Be 2800 128 WYCLEF JEANLMAY. 91 7840 10§ NORMANBROWN FVESTARaN 1530 11 4 JILLSCOTV/ALong Wak 1708
RUFF ENDZANo More 2832 6 15 8 JAY-20Just WannaLove. 2625 4 8 FATHEVANSLove Like This 7840 5 5 CARLTHOMASIWish 1530 4 4 CARLTHOMASAWeh 1708
LI KIME/SISQ0How Many Licks 2655 1213 TONIBRAXTONAust Be AMan 215 4 7 DAVEHOLLISTER'One Worian Man 6860 -8 ACE Peascn for Breathing 1530 6 & BEBEWINANS /Coming Back Home 1708
NEXTAVAey 2655 9 13 Mvafes 215 5§ AALIYAWTy Agan 5880 4 8 TONIBRAXTONUust Be A Man 1530 4 4 CHANGING FACES/TNat Other Worman 1708
TONI BRAXTONMe WasnTMan 2478 1112 BIG TYMERS/#1 Stuana 2100 4 8 LUCYPEARLDONT Mess Wih 5880 2 5 DANGELOMeaven MustBe. 1530 4 4 KELLY PRICENOU Shoudve. 1708
WEITH SWEATALIL MOTE Trade 2478 8 12 DABRATFTYRESEWMat chul ke 2100 4 8 MONHAHACInTeN 5880 5 8 JOENWannaKeow 1530 5 3 MARY.J.BLIGEDont Waste Your. 1281
Incomplete 2478 14 12 MR CTHE SLIDE MANCha-Cha Shige: 2100 28 SIS00/Got To Gett 5880 4§ PROFYLELm 1530 3 ) 1281 |

MARKET

WCKX/Columbus, OH WOW!I/Norfolk

Biue Chip Clear Channel

(614) 487-1444 (757). 466-0009

Strong/Stevens. HoldayMauzone

12+ Cume 166,700 12+ Cume 261,900

PLATS PLAYS

W TW  ARTIST/TITLE 51 (90m) L TW  ARTISTANITLE Gi (00
40 46 AVANTMyFirsttove 5566 38 40 WYGLEF EANMARY 911 8760
42 46  PROFLEAWr 5566 37 38 DESTINY'S CHILDvincependent Wornen 8322
45 42 DESIINY'SCHILDVindependent Women s082 37 38 MYSTIKAL'Shake Ya Ass 8322
41 42 MYSTIKALShake Ya Ass 5082 38 38 8 JAY-ZA st Wanna Lowe.. 7884
40 41 JARULEFC. MILIANBetveenMeAnd You 4961 37 26 BEENAE MANF/MYA/Girts Dern Sugar 7884
4 41 RKELYAWSH 4961 32 36 RKELYAWsh 7
37 39 WYCLEF EANMARY 11 4719 35 35 ERYKAH BADUBag Lady 7
26 36 NEXTBauty Quoon 4356 25 34 KELLYPRICE/You Shouifve. 7446
45 35 MUSIQUust Friends 4235 27 32 PROMEAN 7008
40 35 ERYKAHBADUBag Lady 4235 2429 JARULEFC MILANBetween MeAndYou 6351
36 35 CHANGWGFACES/That Other Woman 4235 29 28 AVANTAMvFirstLove 6132
33 33 USHERMop YaColar 3993 31 20 CHANGING FACES/That Other Woman 6132
24 32 KELLY PRICE/You Shouidve. 3872 23 20 MUSIQUust Friends £§132
30 32 CARL THOMASEmobonal 3872 24 21  DAVE HOLLISTER/One Worman Man 5913
24 31 DAVEHOLLISTER/One Worman Man st 26 26 CARL THOMASAmotional 5694
17 28 JAGGEDEDGEPromese 3509 25 26 LUDACRISWhat's Yous Fantasy 5694
24 25 LUDACRISWRIS You Fantasy 3025 25 26 CHANTE MOORE/Straght Lp 5634
15 25 OUTKASTAMS Jackson 3@s 27 25 MEUYE! 5475
7 24 CHANTE MOORE/Siraight Up 2904 11 22 KEMTHSWEATAIL MGTT Trade 4818
2423 8 JAY-2N Just Wanea LOW. 2783 21 22 BOYZIIMENThank You In Advance 4818
3% 22 By Your 2662 19 21 USHERPop Ya Colr 4599
20 21 PRUCINdes 2541 9 28 OUTKASTAMS Jackson 4380
2 NUYEl 2541 24 19 WHITNEY HOUSTONFine 4161
22 21 STEPHEN SIMAIDNOS Can't Do That 2541 10 17 3LWNo More (Baby ) kied
15 20 BOYZ I MEN/Thank You In Advance 2420 23 1% DELASOULC KHAN'AN Good 3504
16 20 PUBLIC ANNOUMNCEMENT Mamacka 2420 19 16 PUBLIC ANNOUNCEMENT Mamacta 3504
17 20 TIONNE T-B0Z. My Getaway 2420 18 15 C-MURDERDown For MyNs 3285
8 19  SPARKLE/MsAFact 2299 11 18 FUNKMASTER FLEXDRMOUDO You 3066
21 19 3LWMNoKlore (Baby.) 299 7 12 SCARFACEMAIN{Part 1) 2628
20 19 \NN"!YN]ETM!I! 7299 16 12 Light 2628

MARKEY 836

MARKET #5

WDAS/Philadelphis KRNB/Dsllas-Ft. Worth WOMK/Dalroit
Clear Channel Service Radwo One
(610) 617-8500 (972) 263-9911 313) 259-2000
Tambutro/Davis Payne/ V" Alexander/Geay
12+ Cume $29,600 1053FM 12+ Cume 196,900 12¢ Cume 112,600
PLAYS PLAYS PLAYS
wTw Anmmm( 61 (909) (W T ARTISITINE 1 (900} W TW  ARTISTMITE
2 2 IAMS Open My Heart 10434 22 18 CHARLIE WILSONWithout You 2358 42 46 YOLANDA ADAMS Dpen My Heart
16 20 9540 17 18 NEXTMWiey 2096 31 32 TONI BRAXTONust Be A Man
17 20 JILLSCOTT/Gett In The Way 9540 17 18 JILLSCOTY/Getter I The Way 2096 %32 S
18 18 R KELLYAWish 9063 18 15 YOLANDA ADAMS Open My Heart 1965 & 27 BADURag Lady
8 18 AVANTMyFrstlove 8586 15 15 SIS00Mncomplete 195 19 22 AVANTANFirstLove
1 17 WYCLEF JEANMARY 911 8109 15 24 DONELL JONES Where | Wanna e 1834 2120 JILL SCOTT/Getory tn The way
21 17 CAALTI Rain 8109 17 14 SADEBY Yo Sce 1834 1720 SADE/By Your S
15 18 IDEAUWhatever 15 14 AVANTAMy FirstLove 1834 1517 CARL
15 15 NEXTMtey 7155 10 14 CHANGING FACES/That Other Woman 1834 1311 KEVONEOMONDS247
11 18 MARYMARY: 8673 16 13 RUFFENDZNo More 1703 4 18 CHARLIE WILSONWithout You
20 12 DQ(llMS!WMvIWantc 5724 13 13 CARL THOMASY Wish 1703 3715 JOE/TreatHer Lbw...
13 12 ERYKAHBADUBag Lady 57 4 13 ERYKAMBADUBag Lady 1708 19 15 DOMNELLJONESWhere | Wanna Be
1 12 BEBE WINANS. /Coming 8acx Home 5724 16 13 KELLY PRICE/You Shoukd™e. . 1703 1415 TEMPTATIONS Sty
€ 12 KELLY PRICE/You Shoulfve.. 5724 11 12 TONIBRAXTORJust Be A Man 1572 16 14 CHANGING FACES/That Other Woman
§ 11 PATTILABELLECallMe Gone 5247 12 11 STEPHENSIMMONDSA Can't Do That 1441 8 14 HOUSTON & COX/Same Script.
15 10 BOYZIIMENPass YouBy 4770 7 9 DAVEHOLLISTER/Dne Worman Man ure 19 13 BOYZIMENPass Yoully
12 10 JAGGED EDGEN et's Get Married 7 109 JOETreat Her Like. 1179 12 13 3 TONIBRAXTON/Spanesh
12 10 CHARLIE WILSONWithout You 4770 70 MUSKstFriends 179 10 12 KELLY PRICE/AS We Lay
16 19 TONIBRAXTON Just Be AMan 4770 9 9 PRUCIGES 1179 7 12 CARL THOMASA Wish

9 SADEBYYour Sue 29 1§ DESTINY'S CHit [Vindapendent Women. 1048 11 11 MINTCONDITION You Love e
10§ SISOOWncomplets 4290 - 8 JILLSCOTY/The Way 1048 13 10 KELLY PRICE/You Shoukd ve
9 8 CHANGING FACES/That Other Woman 29 § 3 CARLTHOMASEmotonal 1048 49 JOEN Wara Know
8 9 STEPHEM SIMMONDS/ Can'tDo That 423 10 7 BOYZHMENPass YouBy o 7 0 DONELLJONESU Know Whats Up
10 9 SPEECHReLow 2% 7 1 NORMANBROWNFVESTARan 917 8 8 LUCY PEARLTance Tonght
120 SANTARARPRODUCT MaraMariy 3816 S 7 MARYMARY/Shacides 97 4 7 TAMIASHanger inMyHouse
S 8 HEZEIAHWALKER /ets Dance 3816 9 7 BEBEWINANS. /Coming Back Home 314 7 7 BOYZUMENTRank You In Advance
& 8 KEVONEDSAONDSAo Love (fmNot..) 3816 137 KEVONEDMONOS ove Wil Se Wating 917 4 1 DAVEHOLLISTEROne Woman Man
7 7 WHITNEY HOUSTONF e 3339 7 7 DEALWNaever 917 7 B MARY MARY/Shackles
15 1 CARL THOMASEmoboral 1339 7 1 GERALDLEVERT/Drsam With No Love 917 7 9 SANTANAFPRODUCT. MaraMra
4§ DAVE HOLLISTER/One Woman Man 2862 6§ RKELLYAWsh 786 5 S PATTILABELLEMOK On

SESEER2R5EEEET

WTLCAndianapolis WGPR/Datroit WMXO0/Detroil WHUR/Washinglan, 0C

Emmis International Mason 1O 5 fian Ciear Channel Howard University

(317) 955-9852 | (313) 259-8962 {313) 965-2000 W {202) 806-3500

Wailace:Vaughn Hines G HannibalBickmson

12+ Cume 142,500 12+ Cume 144,400 12+ Cume 312,400 12+ Cume 536,700

PLAYS TS LTS PLAYS
W TW ARTISTTITLE Gl (900) W TW  ARTISTTITLE 5 (008) 1w TW  ARDSTMITLE o1 (000) (W TW  ARTISTMTLE o 1.} W W ARTISITITLE
46 48 MYSTIALShake Ya Ass 74 54 31 WYCLEF JEAWMARY. /311 5355 21 31 ALJARREAUS! To Be Loved 2325 15 17 JILSCOTT/Gettn’ In The Way 20 25 CHARLIE WILSONWithout You 9050
44 44 JARULEFIC.MILANBetweenMeAndYou 7436 50 80 AKELLYIWish 5250 24 20 BOYZIIMENThank You In Adance 2100 13 14 KEVONEDMONDS?47 2436 2221 SADE®) You Se 8326
44 4 NELLYEL 7436 49 46 AVANTMyFirstlove 4830 20 24 JILLSCOTT/Gettin' In The Way 1800 8 13 ERICBENETAVhen You Think Of Me 2262 24 22 STEPHEN SIMMONDSFor You 7964
39 39 ERYKAHBADUSagLagy 8591 46 48 PROVLEAi 4830 27 23 SADE®YYowSde 1725 11 12 CHANGING FACES/That Other Woman 2088 20 21 DAVE HOLLISTEROne Woman Man 602
40 36 8 JAY-Zust Wanna Lowe. 6422 1 44 ERYKAHBADIWBag Lady 4620 8 22 DAVE HOLLISTER/One Woman Man 1650 & 12 DONELL JONESA Know Whats Up 2088 23 20 JILLSCOTT/ALong Wak 7200
38 36 RXELYAWsh 6084 46 34 MYSTIKAL'Shake YaAss 570 10 20 R.KELLYAWsh 1500 12 12 GERALD LEVERT.Dream With No Love 2088 1 CARL THOMAS £ motional 6154
33 38 OUTKASTAAS Jackson 6084 32 33 MUSKNsSt Frencs 85 23 20 MONIFAHA CanTen 1500 9 12 TEMPTATIONSTm Here 2088 " GERALDLEVEAT/Dream With Notove s1%2
35 34 CARL THOMAS/Summer Ran 5746 17 32 3(WMNoMore Baby. ) 3360 26 20 LATANYANMy You Acting Shady 1500 12 12 CHARLIE WILSONWithout You 2088 17 PRUCandles 5068
30 32 3LWNOMore (Baby..) 5408 21 308 JAY-21JustWanra Love. 3150 1116 PRUGadles 1425 9 11 AVANTAyFrsttove 1914 13 LATANYAMWy You Acting Shady 5068
28 32 WYCLEF EANMARY. /911 5408 26 20 BEENIE MANFMYATars Dem Sugar 2940 23 19 STEPHEN SIMMONDS Cant Do That 1425 10 11 YOLANDAADAMS Open My Heart 1914 16 WHITNEY HOUSTONine 4706
26 31 DESTINY'S CHILDAndependent Women. 5239 31 28 JARULEFC MILANBeteenMeAndYou 2730 13 19 SYGNATURETheRan 1425 11 11 GENE DUNLAP/Got TR Gone 1914 H ANGELA 4706
29 31 SHYNEF/B.LEVY/BadBoyz 5239 34 24 BOYZIIMENPass YouBy 2520 16 10 WYCLEF SANMARY. A1t 1350 11 11 CARLTHOMAS Wish 1914 6 € 3962
36 30 AVANTA FirstLove 5070 8 22 OUTKASTAMS. Jackson 210 19 17 LVWomans Gofta 1215 13 10 TONIBRAXTON ustBe AMan 1740 “ RACHELLE FERRELL/Satasfied 3962
29 20 PROPLEAM 4301 19 21 LUDACRISWhat' Your Fantasy 2205 9 17 METHRONEou Body 1275 10 18 TEMPTATIONS Selfish Reasons 1740 "“ PATTI LABELLE/Cal e Gone 3982
13 26 BIG TYMERS/#! Stwona 4394 26 20 SHYNE /B, LEVY/Bad Boyr 2100 - 19 WILL DOWNING Trod Meiocy 1200 109 JOE/Treat ter Like... 1566 12 BOYZ It MEN Thank You In Advance 258
24 28 MUSIGst Friends 4 15 19 CHANGING FAGES/That Other Woman 1995 14 15 PATTILABELLECAIMe Gone 125 12§ BOYZIMENPass YouBy 1392 1 BRENT JONES/T P. /Good Time 28%6
27 20 C-MURDERDownFor My NS 434 18 19 JILL SCOTT/Gettn in The Way 1995 1 14 THEOLockdown 1050 T8 MARY/Shackies. 1292 7 DONELL JONESTNGo 28%
24 28 CHANGING FACES/That Uthes Woman 4334 13 19 DESTINY'S CHILDVingependent Women 1890 10 14 CHANGING FACES/That Other Woman 1050 6 T  ERYKAHBADURag Lady 1218 7 WATERS F/MORGAN'A | The Sarme Grl 289
24 25 YOLANDA ADAMS/Open My Heart a5 16 17 DA.DRE/The Nex! Epmode 1785 19 14 RACHELLE FERRELLSatsbed 1050 9 7 KEVONFOMONDSAOve Wil Be Wating 1218 5 SY SMITHA000N S 289
31 25 LIL BOW WOW/Bounce Wen be 45 1617  JAGGEDEDGE et's Get Marriod 1785 20 13 AVANTAlyFrstLow 975 B 7  STEPHEN SIMMORDS1Can't Do That 1218 3 RACHELLE FERRELLA Forgve You 2534
27 24 BEENIE MAN FMYAGrts Dem Sugas 4056 17 17 CHANTE MOORE/Straight Lo 1785 10 12 CHARLIE WiLSONWihout You 900 9 7 HORMAN BROWN FAESTARan 1218 7 MACY GRAY/Why D't You. 2534
23 22 2PACThugNature s 17 17 AUFFENDZNoMore 1785 12 TAMWStranger In My House 900 T8 BEBE /Coming Back Home 1084 7 CHAKAKMAN'So Crazy For This. 2534
30 22 JAY-ZFMEMPHIS. Mey Pagi 3718 13 16 LUCY PEARLDance fonsght 1680 11 11 WHITNEY HOUSTONing 825 4 & CARL Emotional 1044 6 LUCY PEARL/DON Mess With. 2%
21 22 KEITHSWEATALIL MOTE frage Ins 18 16 KELLY PRICE/You Shoukd ve. 1680 - 18 ERYKAHBADUBaq Lady 750 6 &  BRUNMONIGHT Win 1044 5 AL JARREAULast Night 2534
2 21 UL KIMF/SISO0How Many ¢ ks 3549 2 18 ADAMS Dpen My Heart 1680 9 9 DONELLJONESThs Liv 675 17 8 Your Scde 1044 6 MONTELL JORDANGet 1 On., Tonte ey
23 20 FUNRASTER RLEVDMXDO You 3360 13 1S USHERPop Ya Cotr 1575 8 9 PROFYVLEA 675 6 5 RONNE LAWSOW DaysOdWays 870 6 MARY J. BLIGE/AR That tCan Say an
15 20 LLCOOL A PRICE You AndMe 3380 1518 wrfmalh_ 1575 10 8 TONIBRAXTON'Spansh Gurta 600 - 5 WILL DOWNING/Tred Metody 870 7 BOYZ 1l MEN/Pass You By 2n
20 18 LUDACRISWhat's You Fantasy 3042 15 15 DONELL JONEShere | WannaBe 1575 8 8 GENEDUNLAPGot THirs Gone 600 + 5 TEMPTATIONS/Stay 870 3 TONI BRAXTON/Spanesh Gutar an
5 17 AALTAH/Try Agan 2873 1715 MDAy 1575 8§ IDEALMNaewer 600 -~ & BABYFACEReasonFus Braathing 696 6 JAZZYFATNASTEESA DontKnow an
19 17 TONI BRAXTON/ust Be Aben... 2873 15 14 TONI BRAXTON Jusi Be AMan 1470 11§ SPEECHReiLove 600 & 4 LAURYNHILL'D ANGELONothung Matiers 696 8 MARY MARY /8 8 JAY/ Sings 211

WJHM/Orlando

Infinity

(‘07) 919-1000
AllenL ove

12+ Cume 329,400

PLATS
1 TW  ARTIST/TITLE Gt (000}
74 78 JARULEKC MILANBetween MeAnd You 15132
7371 AELLYAWED 13714
48 70 TONIBRAXTON/Just e AMan 13580
68 50 LUDACRISWNa Yous Fantasy 11252
42 58 MYSTIKAL/Shake Ya Acs 10864
55 52 TRINAPUIOVEr 10088
47 50  OQUTRASTAMS. Jackson 9700
45 4% WYCLEF EANMARY. 811 9506
PROPVLEU 9506
8143
Incomplete 7566
35 30 JAGGEDEDGE1ef's Get Married nn
24 38 (P BUKIRoln 6984
35 38 NELLYAL 6384
42 31 JOEA Wanna Know 6402
15 32 8 JAY-Z7.Just Wanna Love 6208
44 32 USHERPop YaColar 65208
33 27 LI BOWWOW/Bounce Wan He 5238
33 27 LUDACRISHo 5238
52 25  NELLY.Country Gramnar 4850
OR. DAE/The Next Epsode 4462
SHAGGY/MWasn'1Me 4467
DESTINY'S CHIL DAumpmn’ Jumpin’ 4268
SISQ0Thong: 3880
BEENIE MAN FAIYAGrris Dem Sugar 3880
JAY-2Big 3686
EMINEM The Resal Stom Shaddy UR
X-Cl & JOSOCrazy 3492
DONELL JONES Whese | Wanna Be 3492
OMX/Party Up (Up ...} 3298

WOUE/New Orieans

Clear Channe!

(504) 827-6000 g

Stevens/Watson.

12+ Cume 284,300

PLATS

Lw Tw  ARTIST/TITLE . G (o}
42 47 DESTINYS CHiLDAndegendentiWomenas 11374
49 45 MYSTIKAL'Shake Ya Acs. 1

36 43 3LWNoMore (Baby..) 10406
15 41 WYCLEF SEANMARY 911 9322
28 30 @ JAY-Z)JistWonna Love 9196
36 30 JARULEF/C. MILIANBetween Me And You 9196
33 33 AKELLYAWwsh 7986
8 32 MASTERP/Soulss 7744
28 31 CHANGING FACES/That Other Woman 7502
39 31 USHERPop Ya Cokwr 7502
38 31 BIG TYMERS/#1 Stunna 7502
36 38  ERYIAH BADUWRag Lady 7260
29 30 CHANTE MOOREStaght Up 7260
34 30 SADEMy Your Side 7260
36 29 PROMELM 08
- 30: 20 KEITH SWEATAIL MOAS Frade. 6776
33 2 (OLANDA ADAMS Open My Heart 6534
2427 MYSTIKAL FNVEADanger (Been $0..) 6534
27 28 AVANTAW firstLove 2
29 26 METHRONE Your Body 6292
25 26 KANE 8 ABEL/Shake It Like A Dog. 6292
23 26 NEXT/Beauty Queen 6292
4 268 OUTKASTAS Jackson 6292
26 25  NELLVEL 6050
32 28 CARL THOMAS/Summer Rain 6050
21 24 BGAKnow 5308
25 24 C-MURDERDown For My N's 5808
31 23 STEPHEN SIMMONDSA Can Do That 5566
28 23 LUDACRIS/What's Yous Fantasy 5566
23 21 WHINEY HOUSTONFne 5082

WMMJ/ Washington, OC
Radio One

{301) 306-119¢ MAJIC 102.3 FM
Conners/Thompson e 5 S w7 i

12+ Cume 315,600
PLATS
L TW  ARTISTATILE . 61 {000}
18 26 YOLANDAADAMSOpen My Heart €500
14 18 TON) BRAXTON/ Just Be A Man 4500
14 17 DONELL JONESWnere | Wanna Be 4250
15 18 SISOQracompiete 4000
9 15 BABYFACEReason For Breathing 3750
18 15 SADE/By Your Side 3750
12 12 KELLY PRICE/You Should've. 3000
18§  DELLS/Baby Come Back 2250
10 ¢ GERALDLEVERT/BabyUAre 2000
9 7 PATTILABELLECaN Me Gone 1750
S 7 MARYMARY/Shacites. . 1750
1§ TONIBRAXTONHe Wasnthan . 1500
10§ ERYIAHBADUBag Laoy 1250
S 5 a TAMWStranger in My House 1250
S 5§  BOYZiMENPass YouBy 1250
+ 8§ HOUSTOM & COX/Same Scrigt... 1250
4 5 TEMPTATIONSSty 1250
6 4  ALJARREAUUUSI To Be Loved 1000
- 4 JOEAWanna Know 1000
5 & DONELLJONESA Know What'stp 1000
7 4 LUCYPEARLDance Toright 1000
7 4 JNLSCOTY/Gettin' in The Way 1000
5 & " ANGIE STONE/No More Fam (In. ) 1000
4 4 TEMPTATIONSTM Here 1000
2 4. ERICBENET When You Think O Me 1000
5 & JOE/Meat HerLibe. 1000
S 4 CARLTHOMAS Wsh 1000
10 &  CHARLIE WILSONWithout You 1000
6 3 AVANTAyFirstLove 750
T 3 WAHHTNEY HOUSTONFine 750

MARKU LAl

KMJQ/Houston-Galveston}
Radio One
o MAJICIO2
Conner/Boatner

12+ Cume 372,700

PLATS

LW TW  ARTISTITLE Gl 1D0G)
38 29 WYCLEF SANMARY. 911 9106
34 29 SADEMy You Sige 9106
2428 MUSIQUuSt Friends. 8192
19 25 JILLSCOTT/Getn’ in The way 7850
4 73 ERYAH Lady 22
24 22 CHANTE MOORE/Strasght Up 6908
22 21 DESTINV'S CHIL Dindependent Women 6594
27 21 NEXTWiley 6594
11 70 PRUCKdEs 6280
15 20 RUFF ENDZ/No More 6260
24 18 CHANGING FACES/That Other Woman 5652
7 17 KCI& JOUVCrary 5338
16 17 PATTILABELLECalMe Gone 5338
27 A 5338
19 17 ALKELLYAWSh 5338
17 18 AVANTAYFirstLove 5024
12 18 KETHSWEATLIL MOTR Trade.. 5024
3 15 BOYZAIMENThank You in Advance 4710
9 13 KELLY PRICE/You Shoukfve 4082
12 11 CARL THOMAS Emotonal 454
6 10 DONELL JONESAKnow Whats Up 3140
13 18 TAMIATan) GoFor Mhat 340
14 18 DONELL JONESWhese | Wanca Be 3140
12 7 YOLANDAADAMSOpen by Heart 2198
127 SISUOIncompise 2198
B 7 JOHNNIE TAYLOR/Soul Heaven 2198
5 &  BABYFACEReasonfor Braaihing 1884
12 6 TONIBRAXTONJust BeAMan 1884
13 8 DEALWhaleves 1884
1§ TLCMNoSaubs 1884

Kennedy

LY X T R R R PRy NN

WALR/Atlanta
Cox
(404) 897-7500

12+ Cume 411,200

ARTISTMITLE

YOULANDA ADAMS Open My Heart
AVANTAMY Frst Love
SISQ0Ancompiete
JOE/Tret Hos L.

ERYNAH BADUBag Lady

TOMI BRAXTON: Just Be A Man
JILL SCOTT/Gettin’ In The Way
HOMAS £ motional

RUFF ENDZMNo More

BEBE WINANS . /Coming Back Home.
PATTILABELL £/Call Me Gone
MUSIG st Frends

CHARL It Wi SONWithout You

LUCY PEARL Dance Tonight
JAGGED £ DGEA et's Get Marred
GERAL DLEVERTA. Too Damn Good

ve.
WEMTH SWEATALIL MOTY Trade .
TYRESESweet Lady
DOMELL JONESWhere | Wanra Be
KEVON EDMONDS/247

MAXWELLFortunate

BRIAN MONIGHT Win
SADEBY Yous Side
BABYFACE/Heason For Breathing
DOWNING & ALBRIGHT/Sa0p. Look ..
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Most Played Recurrents
DONELL JOﬁEs Whe;e | Wanna Be (Unto&chables/l.aFace/Aﬂsta)
JOE Tre;t ;Ier l](e A La;I; (Jive) -
MARY MARY Shackies (Praise You) (Columbia)
CARL THOMAS | Wish (Bad Boy/Arista)
ﬂ JOE | Wanna Kno;v ‘(Ji;/e)
WHITNEY HOUSTON & DEBORAH COX Same Script, Diffrent Cast (Aristz)
MAXWELL Fortunate (Rock .Land//nterscope/t.‘o/umbia)
DONELL JONES U Know What’s Up (Untouchables/LaFace/Arista)
ANGIE STONE No More Rain I(In This Cloud) (Arista)
KEVON EDMONDS 2477 (R[:‘A)
GERALD LEVERT Mr. Too Damn Good .(E-a-stWest/EEG)
' TEMPTATIONS Stay (Motown)
TEMFETIONS rr;l Her;M(Mo}éwn) )
KEVON EDMONDS No Love (Fm Not Used To) (RCA)
JESSE POWELL You (Silas/MCA) R
ERIC BENET Spend My Life With You (Wamer Bros.)
;IAN MCKNIG.HT Back At On_e ;MW )
AWSeparated (;agic Johnson/MLTA)
D’ANGELOQ Untitled (Ht;w Dt;e;s it Feel?)_ (bheéba SOl;v-d/Wrgin)
CASE Happily Ever After (De-f JanvIDJMG) )

1

URBAN AC

" Going be Adds 11/14/00

DEMITA Don't Be Afraid (Atlantic)
JAMIE HAWKINS Lost My Mind (EastWest/FEG)
TANK Maybe | Deserve (BlackGround)

000H, I'M TELLING!

..unless the price is right. Atlantic recording artists Changing Faces visited with R&R
Urban Editor Walt “Baby” Love recently and were guests on his show, The Cauntdown with
Walt Baby Love. All snuggled up and smiley-faced, the two singing sirens pose with the
editor (c), who seems to be having a great time. Hmmm. I wonder if Love’s better half has
seen this pic?

A TUNED-IN

-

WKXi/Jackson, MS
' 3am

JODEC! Lately

CHARLIE WILSON Without You
MANHATTANS We Never Danced To...
TYRONE DAVIS Sugar Daddy
GERALD LEVERT Answering Service
PRU Candles

GERALD ALSTON Siow Motion

PATTI LABELLE When You Talk About Love
KEITH SWEAT {LIL' MO I'll Trade...
DAVE HOLLISTER One Woman Man
EARTH, WIND & FIRE September
EARTH, WIND & FIRE Reasons
SHALAMAR For The Lover In You

11am

BILLY OCEAN Caribbean Queen
JONATHAN BUTLER Another Way
ISLEY BROTHERS For The Love Of You
CARL THOMAS Emotionai

RUFUS Hollywood

BRIAN MCKNIGHT Win

KARYN WHITE Superwoman

TONI BRAXTON Another Sad Love Song
K-Cl & JOJO Crazy

METHRONE Your Body

BABYFACE Where Will You Go

4pm

CHANGE The Glow Of Love

CARL THOMAS Emotional

LUTHER VANDROSS Your Secret Love
LV A Woman'’s Gotta Have It

STEVIE WONDER All | Do

GERALD LEVERT Dream With No Love
BEBE & CECE WINANS ['ll Take You There
SOUNDS OF BLACKNESS Hold On

THED Lockdown

WHITNEY HOUSTON Fine

8pm

STEPHANIE MILLS Home

YOLANDA ADAMS Open My Heart
AVERAGE WHITE BANOD If | Ever Lose...
RACHELLE FERRELL | Forgive You
JOOEC! Forever My Lady

OAVE HOLLISTER One Woman Man
M. GAYE& T. TERRELL If | Could Build...
MTUME You, Me & He

METRHONE Loving Each Other 4 Life
LADE BAC One On One

KEITH SWEAT In The Rain

R&R/MEDIABASE 24/7

URBAN AC

W KRNB/Dallas
Jam

D'JAYS Forever Mine

NEXT Wifey