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Dave Grohl’s Triple Crown ' 4 ) | o Radio Gets Good Marks

Dave Grohl appears on three top 10 projects at — /e f— Af—— A study commissioned by the NAB has found that public

Alternative radio: “All My Life” by The Foo Fighters on - perceptions of local radio remain positive. Most respon-
- Y, RCA, “You Know dents say radio fills a
ALE M LIFE Y You're Right” (as a | vital role in providing

member of Nirvana) ‘ news and information
on Geffen/Interscope y and that listeners
and in a featured role . generally feel that
on “No One Knows” - s 1 radio is providing
by Interscope’s as much musical
Queens Of The ”l”/” ﬁ ”f[’”””; variety as ever.
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MAKING THE WORLD A
BETTER PLACE TO LISTEN IN

UNIVERSAL MUSIC GROUP NASHVILLE
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HAPPY NEW YEAR!

SINGING IN THE NEwW YEAR WITH...

GEORGE STRAIT “She’ll Leave You With A Smile” SHANIA TwAIN "Upl”
MARK WIiLLS 19 Somethin™ STEVE AzAR "Waitin® On Joe”
TeErRRI CLARK “I Just Wanna Be Mad” LEE ANN WOMACK “Forever Everyday”
GARY ALLAN “Man To Man” ANTHONY SMITH "Half A Man”
VINCE GiILL “Next Big Thing” KiM RiIcHEY "The Circus Song’

WiLLIE NELSON “Always On My Mind” RvAaN AbpAMS "Nuclear”




Going for Adds at Pop
and Rhythm now!

CRAIG _
DAVID ¢

HIDDEN AGENDA /

The new single from the album
SLICKER THAN YOUR AVERAGE

These stations
couldn't wait:

KUBE KHTS
KSLZ KKRZ
KVEG WFLY
KHTT WZNY
KZMG WIOG
KQXY KWNZ
KNDA WPKF
and more

Produced by Mark Hill for Mark Hill Procuctions
Mixed by Steve Fitzmaurice

-
Executive Producers: Colin Lester & lar McAndrey S
Managemaent: Calin Lester & lan McAndrew for
Wildlife Entertainment, Ltd.

© 2002 Witdstar Records Ltd. under exclusive license to Atlantic Recording Corporation
tor the United States. Warner Music Group. An ACL Time Warner Company.

www.cralgdavid.com
www.atlantic-records.com
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JOBS THEME ISSUE

it's become an annual tradition: R&R
dedicates its first issue of each year to
those in our industry who are changing or
upgrading their employment status.
R&R's Jeft Green and Angela King kick
things off with “A GM’s Guide to Hiring a
PD.” The duo gathered opinions from no
fewer than nine industry leaders about the
qualities to look for when recruiting a
programmer for your stations. In some of
the other jobs-related columns this week,
R&R’s Jim Kerr looks online for radio job
postings, and Tony Novia publishes an
impressive list of radio and record
professionals who are seeking work.
Throughout this issue

D E

WINNING TRENDS FOR 2003

Now that a tumultuous
2002 is behind us, what’s
in store for the new year?
There's no better person
to tell us than futurist
John Parikhal, and this
week he lets us in on nine
things that consumers will
demand in 2003 and that you might be
able to supply. John calls on radio to be
bold and take chances, but, whatever
you do, know your audience and be a
step ahead of their reactions. You'll find
John’s prognostications in this week's
Management, Marketing & Sales
section.

Pages 9-10

* XM Satellite Radio secures $450
million in financing; broadcaster Steve
Hicks joins XM board of directors

* Bill Hurwitz appointed GM of
Milwaukee Radio Alliance

* Tom “Jammer” Naylor takes PD
chair at KFMS/Las Vegas

¢ Bo Matthews joins WFKS &
WPLA/Jacksonville as PD

Page 3

R&R INTRODUCES NEW

LOOK FOR °03!

R&R readers will notice a fresh new look
throughout the publication, effective this
week. With an updated look and style,
R&R begins 2003, our 30th year.

/@& NUMBER ONES

SPECIAL NOTE: Due to
the recent holidays, this
special issue of R&R
contains no charts or
music pages. All charts
and music data will
return next week.

JANUARY 3, 2003

Entravision Buys Big City/L.A.
‘Viva 107.1’ trimulcast fetches $137 million

By Adam Jacobson
R&R Radio Editor
ajacobson@radioandrecords.com

Christmas came a day early
for Entravision Communica-
tions. On Dec. 24, 2002, the
multimedia corporation re-
ceived the green light from Big
City Radio to acquire Big
City’s three Southern Califor-
nia FMs in a cash and stock
deal valued at about $137 mil-

lion.

Specifically, Entravision has
agreed to pay Big City $100 mil-
lion in cash for KLYY/Arcadia
(Los Angeles), KSYY/Fallbrook
(Oceanside) and KVYY/Ventura,
CA, collectively known as Span-
ish Contemporary trimulcast
”Viva 107.1.” Additionally,
Entravision will give Big City 3.77
million shares of Entravision com-
mon stock, which was valued at
$37 million, based an on average

ENTRAVISION »See Page 16

Is Radio Ready For More Consolidation?

Top industry execs, Wall Street analyst look ahead to next wave

By Joe Howard
R&R Washington Bureau

jhoward@radioandrecords.com

For months now, there’s been a buzz
about a second wave of consolidation in the
radio industry that many believe is on the
way. As R&R kicks off its
30th year reporting on the
ever-changing radio busi-
ness, we decided to reach
out to some of the industry’s
most trusted sources to hear |
their thoughts about when

and if — this new wave
will crest and to get their in-
sights on what form it might
take and which players may
participate.

Emmis CEO Jeff Smulyan is head of a
company that’s considered an industry bell-
wether, so his opinion on the issue could be
considered an important one. While he told
R&R that he thinks another wave of consoli-
dation could occur anytime within the next
one to five years, he’s not convinced that any
of the major radio players are in a hurry to
sell out.

“The companies that are remaining are sort
of fiercely independent,” he told R&R in an
exclusive interview. “If you look at the first
wave of consolidation, it really was brought
about by a lot of financial people who came
in the early "90s, bought a lot of assets, rolled

'\

Hogn

them up and then turned them over for sale.
A lot of people who were in this business
clearly weren’t focused on being in it for the
long term. They were very upfront about the
fact that they viewed the radio industry as an
investment and not as a
long-term commitment to
the business.”

But pointing to Emmis
and several other compa-
nies he believes are in it for
the long haul (he cited
Bonneville, Susquehanna,
Jefferson-Pilot, Entercom
Greater Media and ABC
Radio), Smulyan said,
“Most of those companies
realize they compete very nicely right now.
When the first wave came, I think the con-
sensus was that you couldn’t possibly sur-
vive if you didn’t merge. Then I think they
saw they could operate pretty well without
doing that.”

Radio & Retail

Describing radio consolidation as “an ongo-
ing process,” Clear Channel Radio CEO John
Hogan looked to the past to illustrate his view
of the future of the industry, saying that con-
solidation in the retail industry in the 1980s

Smuln

CONSOLIDATION » See Page 6

A GM’s Guide To Hiring A PD

By Jetf Green & Angela King
R&R Staff Writers

With the fall 2002 ratings ar-
riving, many programming
positions will begin
opening up as some
PDs earn the right to
advance to better op-
portunities while, inevi-
tably, others fall victim
to changing circum-
stances. Because the
job of hiring a new PD
is so important, in this
week’s jobs theme is-
sue we've asked radio
executives and con-
sultants to offer their guidance
to those facing the task of re-
cruiting a new programmer.

Next to farming, a PD’s job
probably involves shouldering
more different responsibilities
than any other occupation.

PDs are managers, coaches,
psychologists, mentors, bridge
builders, cheerleaders, market-
ers and battle strategists — they
do it all. With that in
mind, what should
managers be looking for
when it’s time to hire a
new program director?
Aside from a mastery
of programming me-
chanics, the bottom-line
PD skill is, frankly, all
about the bottom line.
“Knowledge of the
business and sales side
is a large part of a good
PD’s repertoire,” says Clear
Channel Regional VP/Pro-
gramming Alan Sledge. “Un-
derstanding the business model
is critical.”
An experienced GM, WDBO/
* See Page 10

Infinity/L.A. Ups
Pohlman To SVP

Reeb adds VP/GM
duties at KCBS-FM

By Carol Archer

R&R Smooth Jazz Editor
carcher@radioandrecords.com

Infinity Broadcasting has
promoted Tim Pohlman to Sr.

Pohiman Reeb

VP/Market Manager in Los
Angeles, where the company
owns Classic Rock KCBS-FM,
News KFWB, Talk KLSX, News
KNX, Alternative KROQ, Old-
ies KRTH and Smooth Jazz
KTWV. He will continue as
VP/GM of KTWV but will re-
linquish his role as Director/
Sales for the L.A. cluster.

At the same time, Trip Reeb,
who has been VP/GM at KROQ
since 1989, has added VP/GM

POHLMAN » See Page 11

By Ron Rodrigues

R&R Editor-In-Chief
ronr@radioandrecords.com

A survey commissioned
by the NAB has found that
the public is generally satis-
fied with the job local radio
stations are doing and be-
lieves radio is providing a
sufficient variety of music.
The study, conducted in mid-
December 2002 by Washing-
ton, DC polling firm the
Mellman Group, also found
that a vast majority of listen-
ers feel that radio has filled
an important role by provid-
ing news and information.

A majority (56%) of the

L

Survey Says: Consumers
Satisfied With Music,
News Choices On Radio

1,000 respondents say their
favorite radio station plays
music they like most of the
time, with 18% saying their
favorite station “always” plays
music they like. About 10%
of listeners say their favorite
station “rarely” plays the
music they like, while 3% say
their favorite station “never”
plays the music they like.
For the most part, listeners
are satisfied with the musical
variety on radio. Some 29%
of respondents believe that
radio is actually providing

SURVEY» See Page 3

| Today's news today: www.radioandrecords.com



APPREZIATION

@, CLEARCHANNEL

RADIO



R&R ® ISSUE NUMBER 1485

January 3,2003R&R ® 3

XM Secures $450 Million In
Much-Needed Financing

Satcaster meets projections as receiver sales
hit 24,000 over holidays; Hicks to join board

By Adam Jacobson
R&R Radio Edtor

ajacobsont¥radicandracords.com

Sirius Satellite Radio on Oct. 17,
2002 announced a $1.2 billion re-
capitalization plan that
would help fund the
company through mid-
2004 — a move that in-
stantly reignited Sirius’
battle with XM Satellite
Radio and led many on
Wall Street to question
XM'’s ability to obtain
similar financing.

XM took care of busi-
ness on Dec. 23, 2002 by
securing a $450 million fi-
nancing package that includes a
significant sale of notes, a modest
sale of common shares and a hefty
agreement from General Motors to
defer or finance up to $250 million
in payments through 2006.

“With this financing package,
we believe we have achieved full
funding through cash-flow break-
even,” XM President/CEO Hugh
Panero said. VP/Corporate Com-
munications Chance Patterson told

R&R that XM expects break-even
cash flow by mid-2004.

The multifaceted funding plan
includes the sale of $185 million
in notes, convertible into com-
mon stock at a price of
$3.18 per share, to Ameri-
can Honda Motor Co.,
Hughes Electronics, Hearst
Corp., Columbia Capital
and Eastbourne Capital
Management, among oth-
ers. Additionally, XM will
sell 5.5 million new com-
mon shares at $2.70 apiece
to Charles Schwab’s U.S.
Trust Corp.; the sale of
common shares is valued
at about $15 million, Patterson
said.

Meanwhile, XM employees can
thank General Motors, which is
currently factory-installing XM ra-
dios in 25 different 2003 vehicle
models, for spreading some holi-
day cheer throughout XM’s Wash-
ington, DC facilities just in time for
Christmas. GM'’s agreement to de-
fer or finance up to $250 million

XM »See Page 11

All | Want Far L‘hnstmas Is

. KLOS/Los Angeles morning hosts

Mark Thompson and Brian Phelps hosted the Mark & Brian 2002 Christmas
Show on Dec. 13 at L.A.’s Wiltern Theatre. The show featured a star-studded
lineup, including Sammy Hagar and The Waboritas with Michael Anthony, Joan
Osbourne, Dwight Yoakam, Dave Mason, Carlos Mencia, Toad The Wet
Sprocket, Ivan Neville, Soul Connection and Gary Marshall. During the show
Thompson (1) and Phelps took some time to interview one of their young fans.

On Top Of The World New York Market Radio, an organization that
provides research and information on New York radio stations to
advertisers and advertising agencies, recently held its 19th annual holiday
gala at the World in Times Square. Seen here celebrating another year's
success are (I-r) OMD USA's Sharon Friedlander; WBLS & WLIB/New York
GM and NYMRAD Chairman Kernie Anderson; OMD’s Liz Russo; WABC,
WEVD & WQEW/New York’s Tim McCarthy; WINS & WNEW/New York's
Scott Herman; NYMRAD's Deborah Beagan; and WADO & WCAA/New
York's Stephanie McNamara.

Naylor Named PD At KFMS/Las Vegas

Tom “Jammer” Naylor has been named PD of CHR/Pop KFMS
(Kiss 101.9)/Las Vegas. He’s leaving a similar post at KKSS/ Albuquer-
que to replace longtime Kiss PD Rik McNeil, who has exited.

Naylor previously worked for Clear Channel when he was at
KUMX/New Orleans, formerly KHOM, from 1995-98.

”I am absolutely ecstatic to be rejoining the Clear Channel family,
and I'm looking forward to getting Kiss fired up,” Naylor told R&R.
“Hey, if I survived New Orleans, Las Vegas should be a cakewalk.”

Back at KKSS — the former Simmons CHR/Pop station that recently
reverted to CHR/Rhythmic under new owner Hispanic Broadcasting
— Asst. PD Crash, MD Alley and HBC Regional PD J.D. Gonzalez will
take care of programming until a replacement for Naylor is named.

Matthews Moves To WFKS & WPLA As PD

Bo Matthews has been tapped as PD of Clear Channel’s CHR/Pop
WFKS and Alternative WPLA in Jacksonville. Matthews, who will start
his new job in the middle of January, will replace WFKS PD Brent
McKay and WPLA PD Scott Petibone, who exit.

Matthews is currently PD of Clear Channel’s CHR/Rhythmic WBTT
and News/Talk WRLR in Ft. Myers. Those stations are searching for
his replacement.

“I'm so pumped up about this opportunity,” Matthews told R&R.
“I'd like to thank Marc Chase, Chris Kampmeier and the management
team at Clear Channel/Jacksonville, Gail Austin and David Manning,
for having the confidence in me to get the job done.”

e —cr—e T —mow o o

Milwaukee Alliance
Ups Hurwitz To GM

Bill Hurwitz has been named
GM of the Milwaukee Radio Al-
liance, which comprises Urban
WMCS, Smooth Jazz WJZI and
Alternative WLUM and their par-
ent companies, Shamrock Com-
munications and All-Pro Broad-
casting. He was most recently
NSM for the Alliance.

“ After 27 years in the market,
it's wonderful to get this chance
to work for a great company at
these great properties,” Hurwitz
told R&R. "My first order of
business is to get them where
they deserve to be.”

Hurwitz, who replaces Dan
Manella, has also worked for
crosstown WLTQ and WISN-AM

Laughter Is The Best Weapon wayk/Tampa GM Tom.Rivers recently joined Gen. Tommy-Franks, head of the
U.S. Central Command, and the cast of Analyze That for a special screening of the film for troops stationed at Tampa's

MacDill Air Force Base. Seen here smiling for the camera are (I-r) Rivers, Robert De Niro, Franks, Billy Crystal and Kevin
Spacey.
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more variety than it did five years
ago, while 21% say radio is pro-
viding the same amount of vari-
ety. About 17% of respondents
say radio is providing less variety
than it did five years ago. A
Mellman Group note stated that
these results are consistent across
gender, age, income and geo-
graphic lines.

More than half (51%) of Ameri-
cans polled listen to the radio ev-
ery day for news, sports, weather,
traffic and community activities;
70% listen at least several days a
week for this information. The
rest listen about once a week (8%),
tune in “once a month or less” or
“a few times a month” (11%) or
never turn to the radio for news
and other information (8%).

Overall, radio gets high marks
from the public. Some two-thirds
of respondents (65%) are satisfied
with the job their local stations are
doing, with 37% “very satisfied.”
About 13% are "unsatisfied” with
local radio, and 6% are “very un-
satisfied.”

About 78% of those surveyed
say local radio plays an important
role in providing news and infor-
mation to their communities, with
37% saying that radio plays a
“very important” role in that re-
gard. Of the naysayers, 8% believe
that local radio’s role is “not too
important,” while 3% say it's “not
important at all.”
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ABC Goes To Court
Over Failed Acquisition

By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

laiming that it has made every attempt to avoid liti-
gation, in November ABC filed suit in the U.S. District
Court for the Eastern District of Arkansas, Western Divi-
sion, alleging that KYFX-FM/Little Rock owner Nameloc
Inc. refused to honor a contract to sell the station to ABC
for $2.5 million. In filing the complaint, ABC said it sim-
ply wants Nameloc to honor the agreement.

""We regret the necessity of mov-
ing forward with the filing of this
complaint,” ABC said in a state-

ment, “but [Nameloc owner Lor-
etta] House signed an agreement
to sell us her station, and we want

to buy it.” The statement contin-
ued, “Before resorting to the
courts, we repeatedly tried to con-
vince her to honor the contract
she signed, but she refused. All
we are asking is that she live up
to her word and let the sale go
through.”

The sale agreement for KYFX
was signed in March 2002. ABC
wants the station for its Radio Dis-
ney Children’s format.

Consolidation
Continued from Page 1

played a significant role in the con-
solidation of radio.

“During the 1980s, ‘Main St.
US.A." was transformed from a
series of mom-and-pop hardware
stores, grocery and drug stores,
apparel shops, music stores and
small discounters — like the old
Five & Ten stores — to a retail base
controlled by an oligopoly of out-
of-town owners,” Hogan said.
“Wal-Mart, Home Depot, Meijer,
Biggs and a whole host of other
one-stop-shopping retailers drove
the local bicycle shops, bakeries
and specialty stores out of busi-
ness in city after city.

“That decimated the retail adver-
tising base, which traditionally
supported local radio. More impor-
tantly, these large chains used na-
tional, not local, advertising, leav-
ing radio in dismal shape. The FCC
loosened ownership rules when it
became apparent that independent
radio operators were falling on ex-
tremely difficult economic times
long before the 1996 Telecom Act.

”As stations began failing, the
FCC knew that consolidation was
one of the key components to pro-

viding a synergy of scale to radio
— a breadth of operations that
would allow the licenseholder to
operate more efficiently.”

Repeating a stance his compa-
ny has long maintained, Hogan
also stated that there is plenty of
room for further consolidation in
the radio business. “Even today
radio is still highly fragmented,”
he said. “Clear Channel Radio —
the country’s largest — owns
only about 10% of the stations.
By other industry standards
there is certainly room for fur-
ther consolidation. Record com-
panies, filmmakers, newspapers
and many others are all consid-
erably more consolidated than
radio. So, yes, I think consolida-
tion will continue.”

Both Hogan and Smulyan agree
that any new consolidation will
take shape through mergers of ex-
isting companies. Saying that
there “just aren’t enough ‘loose’
signals in the rated markets to
make much difference,” Hogan
said mergers present the best
chance for further consolidation in
the top markets.

“In the larger markets, consoli-
dation could come from mergers
of medium and smaller group

owners as the majority of stations
are already in group-owned clus-
ters,” he said. Meanwhile, he
thinks there is “room for a lot more
wheeling and dealing” in smaller
markets.

For his part, Smulyan doesn’t
foresee a repeat of the change
Clear Channel and Infinity made
after the '96 Act. “They used their
currency to gobble up a lot of peo-
ple,” he said. “It took people who
were in the business who were
looking to sell, and I'm not sure
you have a lot of that left.”

Earn A Return

A larger issue, according to
CIBC World Markets analyst Jas-
on Helfstein, is what radio compa-
nies will do in the long-term once
all of the acquisition opportunities
have dried up.

“If you are a radio company,
what you'd like to do most is buy
radio stations,” he told R&R.
“You'll keep buying radio stations
until you can’t buy any more radio
stations in your target market.
Once they can’t find good acquisi-
tions, they’ll look into selling the
company. I think that’sjust the nat-
ural evolution of being a public

CONSOLIOATION * See Page 6

BUSINESS BRIEFS
Analysts See Positive Outlook For Media, WW1, Salem

BS Warburg's Christopher Dixon said !ast week that while most me-

dia shares are trading at close to fair value, he believes that “few
industries are as well positioned [as the media industry] to generate free
cash flow should the economy and the market begin to improve.” He
continued, “As the year winds to an end, we are encouraged by the stable
demand for entertainment and information, which should manifest itself
in steady cash flows and slowly improving earnings for the media sec-
tor at large.” Dixon also observed that as November U.S. newspaper
pacings underscore the basic operating strength of major media fran-
chises, the stage is being set for such companies as Clear Channel
Communications and Viacom to “retum to premium vaiuations should
the market and the economy recover as we move into 2003."

Merrill Lynch analyst Marc Nabi initiated coverage of Westwood One
on Dec. 18, setting a 12-month price objective of $41, yielding upside
potential of 11%. He added that because WW1 derives 45% of its rev-
enue from national advertising — compared to 20%-25% for most radio
stations — the company will grow revenue faster than its industry peers.
Nabi forecast growth of 7% for WW1 in 2003, compared to 5% for spot
radio revenue. “Given Westwood One’s improved top line and aggres-
sive stock-buyback program, we feel confident about the company’s di-
rection,” Nati said.

Additionally, David L. Babson & Co. Fund Manager Lance James told
Bloomberg that he’s bullish on Salem Communications, a major com-
ponent of the Babson Enterprise Fund Il. James said he favors Salem
because of its ability to weather drops in ad spending: Because the min-
istries it airs pay slotting fees, Salem has substantial revenue coming in
even if advertising slumps. James also likes Salem for its dominance in
the top 25 markets and called it “a nice contrarian play” But he warned
that investors should still expect some volatility. “It is a media stock,” he
said, “but it is a safer media stock.”

Judge Reverses Ginsburg Jury Decision, Drops Fine

.S. District Judge Kenneth Ryskamp has struck down the decision

of the West Palm Beach jury that found DG Systems Chairman and
former Evergreen Media CEO Scott Ginsburg liable for violating fed-
eral securities laws by providing insider information to his father and
brother about Evergreen’s potential acquisitions of EZ Communications
and Katz Media Group. The jury made its decision in April 2002, and in
July Ryskamp ordered Ginsburg to pay $1 million in penalties. Ginsburg
immediately filed a motion arguing that the jury had based its decision

Continued on Page 6

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross eamings from radio advertising.

Change Since
1402 12220002 1222702 1402 12220/02-1222702
R&R Index 238.56 206.86 20282 -15% -2%
Dow Industrials 10252.50 8511.32 8,303.78 -19% -2.4%
S&P 500 1165.27 895.76 87540 -25% -2.3%

Radio Ink’s Most Influential Women in Radio group (MIW’s) is soliciting inquiries from women throughout the radio industry
who would like to be mentored for 2003 by this group of 23 dynamic female radio executives.

If you’re interested, please write a letter stating why you would like to be mentored by the MIW’s, what your experience in

radio is to date, where you are presently employed, in what position and any contact info, including your email address.

The MIW’s will review every letter and choose three applicants to be mentored by the group for the year 2003. Each mentee
will have “all-access” to each of the MIW’s throughout the year, as well as several opportunities to meet with them face to face.

Nassau Media Partners
MIW Spokesperson
Radiojoan@aol.com

Deadline for receipt of letters is February 7, 2003

Letters and any additional information should be emailed to:

Joan E. Gerberding, President

For more information on the MIW’s, go to: www.RadioMIW.com
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Email: jjohnson@bmi.com - www.CITR.org

) All proceeds benefit the Frances Williams Preston Laboratories
LS division of the T.J. Martell Foundation at the Vanderbilt Ingram GCancer Genter

L 88 Al registrations are tax deductible to the maximum amount allowed by law.

*

\«DAN
Sponsored By: BMI »& Il{f Club MEqu ORTHO BIOTECH

@/l((/(//

\ -

1 —v
’ ‘( ”'g




6 ® R&R January 3, 2003

RADIO BUSINESS

BUSINESS BRIEFS

Continued from Page 4

on speculation, and last month Ryskamp granted the motion, overtumed the verdict and canceled the penalties.

The judge said the SEC supplied insufficient evidence to support its case, presenting only telephone and stock-
trading records that didn't reveal the content of any phone calls among the Ginsburgs. Scott Ginsburg’s brother
Mark Ginsburg and father Jordan Ginsburg agreed in April to pay $4.7 million to settle SEC allegations dating
back to 1996 and 1997, when Scott Ginsburg was head of Evergreen. Mark and Jordan Ginsburg, whose settle-
ment did not include any admission of wrongdoing, eamed a total of $1.8 million by trading shares in EZ and
Katz, but Ryskamp said Mark Ginsburg could have leamed about the potential acquisitions from sources other
than his brother. Ryskamp cited a June 1996 Dallas Moming News article in which EZ was called an “attractive
takeover candidate” and a piece in Electronic Media in which an analyst said one of Katz's major shareholders
was planning to sell its stake in the group.

Gumulus Won’t Hire In-House Label Liaison

A report in the Dec. 17, 2002 Los Angeles Times said longtime Jeff McClusky & Associates staffer John Kilgo
was set to be named Director/Label Relations for Cumulus Media’s CHR/Pop stations, but Cumulus Exec.
VP John Dickey told R&R that Kilgo is not becoming a Cumulus employee. Kilgo, who has been Cumulus’ rep at
JMA for two years, is leaving JMA to form an independent-promotion company that will have Cumulus as a client
— after Kilgo's noncompete agreement with JMA expires. Dickey said Kilgo is negotiating a buyout of the
noncompete and said it was “more than likely” Cumulus would provide some financial assistance for the buyout,
though a final decision on that hadn’t been made. Reports of a plan to put Kiigo on the Cumulus payroll were
met with much criticism;, the Times quoted sources who said the news “smacked of payola” and was “sending a
shudder through the major labels.”

Latest Tribune TV Transaction Financed By Entercom/Denver Deal

ou'll recall that at the end of 2001 Tribune Co. sold KEZW, KKHK & KOSI/Denver to Entercom Communi-

cations in an unusual swap deal worth $180 million, under which Tribune was to look for TV properties that
Entercom would then buy and spin back to Tribune. Some $125 million of the deal, for KEZW & KOSI, went
toward Tribune’s recent acquisition of an Indianapolis TV station, and now the remaining $55 million, for KKHK,
is helping fund Tribune’s “tax-deferred asset exchange” for Acme Communications’ KWBP-TV/Portland, OR. Tri-
bune is also paying cash for Acme’s KPLR-TV/St. Louis. Total price tag on the two Acme stations: $275 million.

Viacom Stands By Q4, Full-Year Growth Estimates

fter its Blockbuster division revised its Q4 2002 expectations downward, Viacom said the amended Block-

buster figures don't affect the overall company’s previously announced Q4 forecasts of more than 20% growth
in EBITDA, operating income and eamings per share. Viacom also reiterated its full-year 2002 predictions of
double-digit growth in EBITDA, operating income and EPS and confirmed that it expects to see revenue growth
in the mid-single digits, EBITDA growth in double digits and operating income and EPS growth in the midteens in
2003.

Smith No Longer CC Entertainment C00

lear Channel Entertainment COO Steve Smith has given up that title but is staying with the company as a

consultant, Clear Channel representative Susan Elmore told R&R this week. Elmore also said that New York-
based Clear Channel spokesman Howard Schacter has left the company as it moves the entertainment division’s
public relations activities to Houston. Elmore said the decision to move the PR unit was driven by a year-end
review of operations. “As we were looking at the budget,” she said, “we looked for ways to reorganize and be-
come more efficient.”

Board Changes At Cox, Emmis

Davld Easterly has retired from Cox Radio’s board of directors, reducing the board to eight members. East-
erly became a director in July 1996 and served as Chairman of the Board from January 2001-January 2003.

Emmis Communications has added former CBS Inc. and CBS Television & Cable President/CEQ Peter Lund
as the ninth member of its board of directors. Lund joined CBS in 1977 as VP of its AM radio stations and after
that served as VP/GM of WCBS-TV/New York and WBBM-TV/Chicago and President of CBS Sports. In related
news, the Emmis board declared a 78 cent per-share quarterly dividend for its 6.25% convertible preferred stock,
payable Jan. 15 to shareholders of record as of Jan. 2. One share of Emmis preferred stock is convertible to
1.28 shares of Emmis class A common stock.

Coburn Takes Ownership Of Rockline

Bob Coburn, host of the long-running rock 'n’ roll interview program Rockline, has purchased the rights to the
show and the Rockline name from Premiere Radio Networks for an undisclosed price. Premiere announced
in November 2002 that it would retire Rockline at the end of the year. Under the new agreement the show will
continue to air from Premiere’s Sherman Oaks, CA studios on Mondays and Wednesdays.

Continued on Page 16

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KMET-AM/Banning, CA Undisclosed

® KSDO-AM/San Diego, CA $10 million

® KCUV-AM/Englewood (Denver), CO $3.32 million

® WSOS-FM/St. Augustine and WKLN-AM/St.
Augustine Beach, FL. $4 million

* WEEF-AM/Highland Park (Chicago), IL. $1 million

¢ WMBD-AM, WWFS-AM, WPBG-FM & WSWT-FM/Peoria, IL
$37 million

® WBLO-FM/Charlestown (Louisville), IN $2 million

* WWXL-AM/Manchester, KY $75,000

°* WCMP-AM/Pine City, MN $100,000

* WMGO-FM/Yazoo City, MS $207,500

® KBTC-AM & KUNQ-FM/Houston, MO $300,000

° KPWB-AM/FM/Piedmont, MO $100,000

® KJBB-FM/Watertown, SD $0

© KFNK-FM/Eatonville (Seattle-Tacoma), WA $4.5 million

* WEAQ-AM/Chippewa Falls; WDRK-FM/Cornell; WAYY-AM,
WAXX-FM & WIAL-FM/Eau Claire; and WECL-FM/Elk Mound
(Eau Claire), W1 $18 million

° WFBZ-FM/Trempealeau, Wi $520,000

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o KLYY-FM/Arcadia (Los Angeles), KSYY-FM/
Fallbrook (Oceanside) and KVYY-FM/Ventu-

ra (Oxnard), CA

PRICE: $137 miillon

TERMS: Asset sale for cash and stock. Entravislon is pay-
Ing Blg City Radlo $100 mlillion In cash and is also giving
the company 3.77 milllon shares of Entravision common
stock for KLYY, KSYY & KVYY and K252BF, a transiator at
98.3 MHz In Temecula, CA that simulcasts KVYY,

BUYER: Entravision, headed by Chairman/CEQ Walter Ul-
loa.

SELLER: Blg City Radlo, headed by President/CEQ Charles
Fernandez.

2002 DEALS TO DATE

Dollars to Date: $5,399,854,204
(Last Year: $3,861,111,228)

Dollars This Quarter: $622,912,635
(Last Yoar: $477,629,373)

Stations Traded This Year: 814
(Last Year: 1,044)

Stations Traded This Quarter: 209

(Last Year: 170)

*

Consolidation

Continued from Page 4
company, of being stewards of
shareholder value.

“You can’t run a company just
because you want to run a compa-
ny; your goal is to maximize share-
holder value. And if you can max-
imize shareholder value by buy-
ing additional radio stations, you
do that; if you can maximize
shareholder value by buying back
stock, you do that; and if you can
maximize shareholder value by
selling to somebody who is going
to value you at a level you don’t
think you can create on your own,
you do that.”

In the end, Helfstein believes,
even those companies that are fo-
cused on sticking with radio for
the long term can’t keep running
their stations forever. “What's the
point of that?” he asked, pointing
out that once companies stop buy-
ing stations, the cash flow they’ll
be generating will have to be spent
on some new business or a stock
repurchase program or turned
into stock dividends.

But no matter what, he said, in-
vestors will demand an apprecia-
ble return on the money the com-
pany generates. “You can’t have
the money sit there,” he said.
“You've got to earn a return on it.

And not something like earning a
4% return in the bank. As an inves-
tor, you don’t want somebody
doing that with your money. You
can do that yourself.”

However, Helfstein is still a big
believer in the radio business: “Ra-
dio is one of the best businesses in
media, and public and private in-
vestors know this. I think in a grow-
ing economy the public markets will
put a premium on radio assets.”

Helfstein believes that sort of
investor confidence could give rise
to some new small radio compa-
nies going public to raise money
for new acquisitions. He said that
during rosy economic times radio

companies have an easier time
raising money on the public mar-
kets than from private investors,
and he noted that there is plenty
of demand among institutional
investors for the “Regents and Sa-
lems of the world.”

“It's a smaller group of inves-
tors,” he said, “but there’s definite-
ly demand out there.”

As for the companies that might
be the most likely to jump in on a
new surge in consolidation, Enter-
com, Cumulus, Cox and Citadel
were all mentioned as likely par-
ticipants. “David Field at Enter-
com says they’re going to be the
third company [to compete with

Clear Channel and Infinity],”
Smulyan said, but he also pointed
out that, with an IPO from Citadel
apparently on the horizon, that
company could jump into the next
consolidation wave.

Meanwhile, Helfstein said the
only reason he could see for com-
panies like Entercom and Cox to
merge would be to join forces in
acquiring a third group.

No matter what form a new
consolidation wave might take,
Smulyan may have summed it up
best: "It depends on the mind-set
of the companies that survive, but
anybody that’s left could be a buy-
er or a seller.”
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Are You Ready For Some Creativity?

Nine trends for winning in 2003

2002 was a strange year. Everything seemed to be
turned inside out. “Family values” came to mean
swearing, fighting and drooling as the entertaining,
dysfunctional Osbournes took MTV to new ratings
highs. Business legend Jack Welch turned out to be a
petty grinder, squeezing retirement perks out of GE
even though he’s worth $500 million. An unassuming
comedy, My Big Fat Greek Wedding, was shot in Canada
on a tiny budget and outperformed most of Holly-
wood'’s best tries at the box office.

Music sales slid while DVD sales
soared. Inside Radio went inside
Clear Channel. The Sopranos spent

bounds of crazy behavior and gen-
erated the inevitable copycat trage-
dies. The Osbournes made everyone

less time shaking people
down and more time
shaking themselves up.
Pop divas began to dive,
and an unlikely movie
hero popped up from the
streets of Detroit — a
white rapper named Em-
inem.

A happy, kind-hearted
SpongeBob dominated
kids’ entertainment, acting as an an-
tidote to the angry, mean-spirited
children’s comedies of the previous
year. Hip-hop lost its voice as faux-
ghetto posturing was punctuated by
gang-style murders.

Enron flamed out, taking billions
of dollars from pension funds, and
Enron accountant Arthur Andersen
housed the gang of crooks who
cooked the books. Clear Channel
took a $15 billion writedown, and
Wall Street merely shrugged. AOL
Time Warner took a $54 billion write-
down. Abear market started to roar.

The Middle East exploded, with
Israelis and Palestinians tearing
each other to pieces and suicide
bombers praised by the Saudis. Pa-
kistan and India remain in a nucle-
ar standoff.

What was going on? What did all
this mean? How can we prepare for
2003? The events of 2002 reinforced
some general truths and asked us to
find new ways of looking at the
world. Based on the events of 2002
and with a focus on emerging or
continuing trends, here’s what to
keep an eye on for 2003.

Nine Trends To Watch

1. Weirdness cuts through. In
2002 it seemed as though we
couldn’t get enough dysfunction.
Anna Nicole Smith’s slack-jawed
performance on E!'s Anna Nicole
Show caught everyone’s interest —
in the same way a car wreck gets our
attention. MTV's Jackass pushed the

John Parikhal

feel better about their
own dysfunctional fami-
lies.

By the end of the year
Anna Nicole was fading,
but the Osbournes were
getting stronger. The rea-
son was a simple enter-
tainment truth: Always
ground your program-
ming in the basics. If the
story doesn’t change, the formatics
aren't right or the star is one-dimen-
sional, you will fail. In the radio and
record businesses, it’s important to
keep this in mind. If you're working
with talent, ask yourself (and them)
a simple question: What's keeping
them fresh? If you stay focused,
weirdness will help you win.

2. Declare war on something,.
Declare war, and keep threatening,
even if you're “wrong,” and even
if negotiation might get better re-
sults. Both President Bush and the
RIAA have learned this lesson
well. Create an enemy. The media
probably won't check the facts. If
you repeat your assertion often
enough, the media will eventual-
ly accept it as truth and then be-
gin trying to explain it to the pub-
lic. This is an ancient strategy that
has been continually reinterpreted
— by George Orwell, by World
Wrestling Entertainment and by
Osama bin Laden.

These days television is dominat-
ed by telegenic performers who use
effective sound bites to reduce the
world to simple terms: black and
white, good and evil, us vs. them. In
February 2002, when I spoke at the
R&R Talk Radio Seminar, I suggest-
ed that this “us vs. them” motif
would become much stronger
throughout the world. It has, and it
continues to strengthen.

Of course, war doesn’t have to be
meant literally. You can piggyback
this trend by remembering the past

By John Parikhal

masters. Steve Dahl declared war
with his Disco Destruction at the
Loop when Saturday Night Fever was
the biggest thing in the country.
Howard Stern declared war in the
early days of his career when he
staged mock funerals and threat-
ened to “bury” his competition. Just
keep one thing in mind: We live in
sensitive times. Your tone will deter-
mine whether your war is a big hit
oradud.

3. Lie and deny. This has been
around forever, but 2002 saw it tak-
en to a brand-new level. Whether it
was Enron, Citibank, Tyco or the
head of the FCC, the liars and de-
niers were everywhere.

Stop making
listeners into
losers. Make them
into winners, and
2003 will be
stronger for you.

Media consolidation has resulted
in cutbacks in investigative report-
ing and thoughtful analysis. TV is
most people’s source for news.
When confronted, the accused just
repeat their denials or claim to be
confused, and, usually, TV grows
bored and lets them off the hook.

4. Push the envelope and don't
bend. Both Eminem and the makers
of the staggeringly violent Grand
Theft Auto video games understand
this one. If you understand your au-
dience, you can take them a long
way with smarter, edgier, political-
ly incorrect entertainment.

However, you can’t compromise
or back down when you come un-
der attack. You have to stand your
ground. In order to do that you have
to be very sure of how your audi-
ence feels about you. If you're
wrong, you'll get into big trouble.
Just ask Opie & Anthony.

Envelope-pushing is going to be
abig growth category in 2003. There
is so much posturing, phoniness
and fluff that the public (from kids
to baby boomers) is going to be look-
ing for “real,” edgy material. The
phenomenal success of The Sopranos
proved that all year. With its final ep-
isode, The Sopranos had higher rat-

ings than any of the networks that
were still working on the next ver-
sion of Survivor, The Bachelor or Fear
Factor.

And reality shows run the risk of
the “enough, already” factor start-
ing to kick in. Cume will drop un-
less strong stories, more interesting
characters and better plot lines are
constantly supplied. Once again, it's
time to know where the line is, then
look over the hill and see what's
coming next.

5. Repeat yourself. Say the same
thing, over and over. Don't vary it
much, just say it in slightly different
ways. This makes it easier for the
people who like you — and the peo-
ple who don’t. Though you need to
freshen the focus of your message
periodically, stay “on message” if
you want to cut through in this over-
communicated world.

But be creative. Don't rely on sim-
ple slogans to repeat yourself. In-
stead, think of how to do it on-air,
in promotions and in advertising.
Each medium requires a different
approach. This means that, more
than ever, you'll need smart re-
search, attention-getting creativity
and brilliant copy. When you repeat
the right message, your target audi-
ence is glad to hear it. When you get
it wrong, they treat you as a noisy
irritant.

6. Give hope to those without ad-
vantages. “Advantages,” in this
case, means rich parents, education,
good looks, a nice body and connec-
tions. Most people don't have them.
Most Americans are overweight and
don't feel good about themselves.
Hardly anyone looks like a movie
star.

Instead of making fun of this ra-
dio majority (as much of Pop and
Rock radio does), find ways to make
them feel better about themselves.
Take a look at the box-office success
of My Big Fat Greek Wedding, where
aslightly frumpy plain Jane ends up
happily married. Or learn from
Shrek, where an overweight green
ogre finds happiness. Stop making
listeners into losers. Make them into
winners, and 2003 will be stronger
for you.

7. Be funny. The year 2003 is go-
ing to be very stressful. The almost-
certain war on Iraq will trigger a
major global backlash, resulting in
increased terrorism and finger-
pointing at the United States. Anger
will rise as a manifestation of fear,
and humor is a release for anger and
fear. People are going to want to
laugh —alot.

This is an important time to look
at your morning show and count its
“laughs per minute.” In some mar-
kets, humor will become bigger on
Talk radio. Jokes will be edgier, and
consistently funny performers will
win big in television, radio and
movies. We may even see the return
of comedy CDs or MP3s. It's possi-
ble that an Internet comedian will
emerge by using new technology to
create connections among those

who share the same sense of humor.

8. Be simple. The No. 1 kids” hit
SpongeBob SquarePants is grounded
in the hero’s simple optimism. Sim-
plicity is most important when it
comes to advertising and marketing
your product. If you can hire the
right people to make your message
simple, you will win.

On the other hand, if you rely on
descriptive slogans like “Best music
of the ‘90s and today,” you will get
lost in the noise and the clutter. As
imaging genius Nick Michaels re-
minds us, there is a big difference
between being simple and being
dull. He often jokes that if radio
wrote Microsoft’s advertising, the
ads would say, “Software that lets
you type.”

9. Take chances. The radio busi-
ness and the recording industry
have both stopped taking chances.
They want everything to be safe so
they can guarantee huge profits
without innovation. Yet history
shows that approach has never
worked.

When you study the success of
the constantly self-reinventing
MTV, it tries many “crazy” things.
Some are total duds (happily for-
gotten), while others become unex-
pected successes, like The Os-
bournes. Or look at WDRV (The
Drive)/Chicago. It broke every for-
mat rule and became a top 25-54
radio station.

Many of the “safe” artists in the
recording industry generated less-
than-stellar sales last year. The re-
cording industry blames its misfor-
tunes on downloading (which is
more of a symptom than a cause)
rather than face up to the simple
truth that today’s executives are all
being compensated based on yes-
terday’s economic model. The ex-
ecutives have no incentive to inno-
vate because they won't be paid
much during a ramp-up to a new
model.

Winning In A Hard Year

This new year is going to be
tough, but there are big opportuni-
ties. There will be economic and
physical pain. And the public will
try to sort through it by looking for
the things that are funny, offbeat,
simple, edgy and just plain weird.

They will want black-and-white
scenarios even more. They will want
to participate in their own little wars
so they can feel like winners rather
than losers. It's a great time to be cre-
ative and to have a good under-
standing of the near future. And it’s
a great time to take chances.

John Parikhal, CEO of Joint
Communications, is a global
leader in media strategy and
implementation. His company
specializes in identifying,
capturing and keeping
audiences. He can be
reached at 203-656-4680 or
parikhal @aol.com.
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A GM’s Guide To Hiring A PD

Continued from Page 1

Orlando PD Kipper McGee be-
lieves candidates should understand
that radio is not just show business,
but “equal parts show and busi-
ness.” He says, “Anyone who starts
asking intelligent questions about
Miller Kaplan and the bottom line
is going to make an impression.” He
adds that the interview process
should also illuminate any possible
discrepancies between the candi-
date’s business values and those of
the company.

Shamrock Communications COO
Jim Loftus also likes hearing PD
candidates talk money. He explains,
“We all know what drives the bus,
and the more questions they ask
about sales, power ratios and how
we convert ratings into revenue, the
better. Are they sales-friendly? |
don’t mean they should exploit the
station for the sake of
sales, but if they say no to
a sales promotion, will
they give the salesperson
something to take back to
the client?

“In the end, | want a
PD who understands that,
although the ratings are
important, the real battle
is keeping a competitor
who comes charging after
us from getting at the money in the
marketplace while we do a better
job of serving the listeners and ad-
vertisers.”

As Keymarket Communications
VP/Programming Frank Bell
points out, “If the GM loves to add
spots at the end of the month to im-
press his superiors, it’s best not to
hire a PD who’s going to throw a fit
every time that happens.”

The Lund Consultants’ John
Lund defines a sales-conscious PD
as one who works with the sales

Jim Loftus

team to build revenue and refine
raw ideas into workable promotions
and campaigns. “They make direct
contact with advertisers a positive
experience, resulting in revenue-
generating ideas,” he says.

No Yes Men — Or
Women — Need Apply

Prospective PDs will appreciate
hearing that executives have a high
regard for independent thinkers
who are, as Infinity VP/Program-

leon agrees. He says, “Look for a
person who is tactful but can give
good ‘B.H." when it’s needed. That's
brutal honesty, which is something
we really need in this business if
we’re going to remain a viable me-
dium, especially to people under the
age of 24.”

Is Experience Overrated?

There’s nothing like a proven win-
ner when considering PD candidates

ming Eric Logan says,
“innovators and risk-tak-
ers — people who con- |
sistently challenge the
status quo.” He contin-
ues, “Something that gets
overlooked a lot is the
importance of a strategic
mind. The thought pro-

_ — or is there? Albright &
O’Malley Country Con-
| sulting partner Jaye Al-
bright believes that experi-
ence is not only overrated,
it can be a disadvantage.
She says, “Sometimes ex-
perience keeps a person
locked in to old ways of
thinking and doing things,

cess in how they make
decisions is important.”

Bell is also on the
lookout for big-picture
thinkers: “The best PDs
have a handle on both
the content — the day-
to-day details of what it
takes to make magic
come out of the speakers
— and the context — a
realistic understanding
of the role the station
plays in listeners’ lives
and, from a business standpoint, the
role the station plays in the market
cluster.”

Loftus says he wants a PD “who’s
able to close the door, eyeball the
GM or me and vehemently disagree
with us.” He goes on, "We want
someone who can point us back to
the original mission and show us
where we're going off course or that
a decision is of great consequence.
The most overrated thing is to have
total consensus all the time.”

Veteran consultant Guy Zapo-

Jaye Albright

which can be counterpro-
ductive at a time of rein-
vention and creativity.”

Sledge believes a programmer
with motivation and a broad back-
ground is more valuable than one
with a weighty resume.
“Oftenit’s easy to take the
safe approach and hire
someone with the most ex-
perience,” he says, “but a
candidate with a vast
background of experience,
such as multiformat expo-
sure, is sometimes over-
looked. Desire and the
drive to succeed are most
important.”

Country radio consultant Joel
Raab says, “Some managers want to
hire a marquee player. That’s fine if
he or she fits what’s needed in the
mix, but don’t overlook someone
with incredible talent and drive who
may come from a much smaller mar-
ket but can work up to the new task.
Hiring a PD experienced in your own

N ]
radio stations are drastically
under-performing in sales*

Guy Zapoleon

“Don’t overlook someone with incredible
talent and drive who may come from a
much smaller market but can work up to

the new task.”

— Joel Raab

format is overrated. Great program-
mers can be successful at any format
if they have the desire. You can learn
a new format; you can’t learn talent.”
Cumulus Regional OM Tim Rob-
erts feels that having big call letters
ona resume shouldn’t be the top con-
sideration: “ don’t think major-mar-
ket experience always means the can-
didate is qualified. That’s a mistake
some companies make in hiring.”
But KTWV/Los Angeles VP/GM
and Infinity/Los Angeles Sr. VP/
Market Manager Tim Pohlman be-
lieves in proven performance and
says he seeks people who have tre-
mendous track records.
“If they’ve programmed
great stations consistently,
those are people I'd take a
real hard look at,” he says.

In Search Of
Leadership

Roberts looks for peo-
ple who have great lead-
ership skills and the abili-
ty to motivate a staff, along with
product knowledge. He says, “These
days the ability to coach people is
ever more important.”

Nor does Raab underestimate the
need to build station morale. “There
are two types of PDs who successful-
ly build ratings and revenue,” he
says. “One type gets it done by pull-
ing a team together and making ev-

*but that probably doesn’t include you.

It's a great time to start your “do differently” plan

in sales no matter how well you're doing.

Special 2003 rates are in effect if you start NOW!

Mark Ross Enterprises, Inc. * 233 Needham Street * Radio Plaza/5th Floor « Newton, MA 02464

eryone feel great. The other type has
a lot of unhappy co-workers. I'd opt
for the former.”

“I want someone who chooses
their battles wisely,” Loftus says. “ At
the end of the day, PDs are going to
have good and bad books. How they
conduct themselves on either end of
that wild-skewing spectrum is some-
times what separates the men and
women who are real leaders.”

Zapoleon knows all about the im-
portance of perspective. He says,
“Working with fewer tools and less
marketing money, having to be
more cost-conscious and managing
the entire audience-building process
require a lot more patience from ev-
eryone. It’s a lot more difficult to get
big ratings increases than it was 10
years ago.

“Look for a person who can build
a great team of people and inspire
creativity in them — a person who
doesn’t need to be the star but knows
how to let his or her people feel like
stars. It's time in our business to look
for wise radio managers and pro-
grammers of the past to mentor the
young people with the potential for
great radio wisdom. It takes the right
questions and the right instincts to
interpret those questions and read
that prospect in an interview.”

Next week: A PD-recruitment check-
list to help select the right candidate.

Pollac

emsent

(617)928-1910
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in payments includes an ex-
change of approximately $115
million in fixed payments due to
GM for $89 million of 10% notes
due 2009.

The deal also gives XM the op-
tion to satisfy up to $35 million
of future payment obligations to
GM in stock — at the then-cur-
rent market rate — instead of
cash. Additionally, the financing
package includes a $100 million
credit facility due 2009 that XM
will use solely for payments to
GM. One facet of that arrange-
ment gives GM warrants for 10
million shares of XM stock at
$3.18 per share.

After the financing is com-
pleted, GM and its Hughes Elec-
tronics and DirecTV satellite-tele-
vision subsidiaries will own
about 20% of XM, an increase
from the 15% now owned by the
entities. American Honda will
own 8.3% of XM, up from 2.3%.

Furthermore, in a separate ar-
rangement that began Dec. 24,
2002, XM will trade all $325 mil-
lion of its outstanding 14% notes
due 2010 for new 14% notes due
2009.

Panero said the financing plan
removes a major roadblock to his
company’s being valued based
on ”its marketplace progress,
business plan execution and fu-
ture economic potential — all of
which are exceptional.” XM ex-
pects its funding to begin in Feb-
ruary.

Analyst Bashes Deal

Calling the terms and nature of
the new financing deal “tanta-
mount to a default,” Standard &
Poor analyst Steve Wilkinson
said the swap of XM’s 14% notes
due 2010 for notes due 2009 will
require noteholders to defer cash
interest payments for a period of
time, a move considered “a ma-
terial concession.”

Wilkinson also warned that if

NEWSBREAKERS
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the swap isn’t approved by the
required 90% of noteholders, XM
will be precluded from complet-
ing two other financing agree-
ments that, he said, are critical to
its ability to continue as a going
concern.

S&P lowered its corporate
credit rating on XM to "CCC-”
from "CCC+” and warned that if
the exchange offer is completed,
the issue rating on the new se-
nior secured notes will be low-
ered to “D” and the company’s
corporate credit rating will be
lowered to “SD,” indicating a se-
lective default.

Wilkinson’s comments may
not represent a top-of-mind con-
cern for XM as 2003 begins. Al-
though the company has seen its
share of layoffs, Patterson said,
”We're looking for a big 2003.”

XM is also counting on a nice
bump in receiver activations
now that the 24,000 XM radios
that were given as Christmas
presents have been unwrapped.
The holiday sales pushed the
number of units sold by Dec. 31
to XM'’s year-end 2002 target of
350,000. However, the lag time

for new activations limited the
number of active XM subscribers
by 2002’s end to between 340,000
and 350,000.

XM believes that most of the
receivers that were not activated
by the end of 2002 will be up and
running within the first two
weeks of this year, and Patterson
said XM is projecting 1.2 million
subscribers by the end of 2003.

While XM’s financiers arrange
for the new financing, a 33-year
radio-industry veteran is prepar-
ing to join XM’s board. Steve
Hicks, currently Chairman of
Click Radio, joins American
Honda’s Thomas Elliott in tak-
ing directors’ chairs on XM's
board when the financing trans-
actions close.

Hicks previously served as
Vice Chairman/President of
AMFM'’s new-media division
and is the co-founder and former
President/CEO of SFX Broad-
casting. Hicks also launched and
ran Capstar Broadcasting after
the passage of the Telecommuni-
cations Act of 1996.

Additional reporting by Joe Howard.

lations for the NAB.

EXECUTIVE ACTION
Yorke Appointed NAB Dir./Media Relations

Fon'ner R&R Washington Bureau Chief and longtime Washington Post
radio columnist Jeffrey Yorke has been named Director/Media Re-

NAB Sr. VP/Communications Dennis Wharton said, “I've known Jefirey
for many years, and | think he will be a big asset to the department in many
areas, including media outreach and intemal industry communications.”

Yorke worked for R&R from 1996-2002. In his new job he replaces Jeff
Boebeck, who left the NAB to join the Assn. of Public Television Stations.

“I'm looking forward to representing the NAB and helping to amplify its
message,” Yorke told R&R. “It's an exciting time to be in the broadcasting
industry. It's fraught with exciting challenges and victories."

Pohiman

Continued from Page 1
duties at KCBS. Reeb replaces Bob
Moore. Moore remains VP/GM of
KLSX but had been overseeing
KCBS since Dave Van Dyke exited
in mid-2001.

Infinity Radio President/COO
John Fullam said of Pohlman, “Tim
is an outstanding executive and the
logical choice to build on our suc-
cess and lead our efforts in work-
ing together to grow our business.
Tim’s newly expanded role will al-

guitarist Steve Klein.

FINDING GOLD Drive-ThruwMCA artists New Found Glory and MCA staffers recently celebrated the Gold certification of the
band’s release Sticks and Stones. Seen here are (I-r) MCA VP/Sales Mike Regan; New Found Glory bassist lan Grushka and
guitarist Chad Gilbert; MCA Sr. VP/A&R Gary Ashley; New Found Glory singer Jordan Pundik; MCA President Jay Boberg, Sr. VP/
Promotion Craig Lambert and Sr. VP/Marketing & Sales Jayne Simon; and New Found Glory drummer Cyrus Bolooki and

low our great lineup of stations to
work more effectively together so
we can create new and exciting op-
portunities for our employees and
our customers. We will continue to
build strong individual station
brands and create new ways to sus-
tain our future growth.”

Pohlman told R&R, "My work
as GM for The Wave and in sales
was the springboard to this new
position, and I’'m extremely ex-
cited by the opportunity pre-
sented by the realignment. I'm
eager to continue working with
our outstanding general manag-
ers to leverage our assets and ex-
pand our business.”

Pohlman became VP/GM of
KTWYV in 1993, when his man-
agement duties at KFWB were
expanded. Under his leadership
The Wave rose to become one of
America’s 10 top-billing radio
stations.

Meanwhile, Reeb tacks on GM
duties at ” Arrow 93,” where Kevin
Weatherly — PD for KROQ and
Sr. VP/Programming for Infinity
— added PD duties last month, re-
placing Tommy Edwards.

“With Kevin Weatherly assum-
ing the programming duties
of KCBS, it was a natural transi-
tion for me to take over [as
GM],” Reeb told R&R. "It gives
me a new challenge, and I'm
looking forward to it.”

Additional reporting by Jim Kerr.
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~ ownership at all your events with cost-effective, disposable plastic banners.
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Create Your Own Destiny

New book details a success road map for high achievers

JAs the new year begins, it’s only natural for mostof  In fact, Snow played well in
us to take stock of where we are in our lives, both per-
sonally and careerwise. There’s nothing like the view
standing at the top of a brand-new year — 365 days of
new challenges and unknown opportunities lie ahead
of you. It's the perfect time to plan for a new profes-

sional destiny.

In that spirit we kick off 2003
with a look at a new
book, Creating Your Own

want to accomplish before you can
begin taking specific
steps to make your

Destiny, by author, dreams and destiny a re-
speaker, coach and en- ality,” he says.
trepreneur Patrick Snow. But that mission must
A20-year student of per- be accompanied by visu-
sonal growth and devel- alization. “Visualization
opment, Snow is a man — the ability to see the in-
on a quest to help you visible — gives your
get exactly what you — poeon gnow  mund the ability to chart
want out of life. out your destination in
“It's time to demand your desti- advance,” Snow explains. “It’s

ny and get going on the life you see
in your mind every day,” he says.
“Whatever your destiny — more
time, more money, better healthand
the freedom to do what you want—
only those who can see the invisible
can accomplish the impossible.”

Visualize Your Mission

Althoughit’s not anew concept,
Snow is a firm believer that hav-
ing a written mission statement is
an essential first step in reaching
your personal and professional
goals. “You must know what you

what allows you to live out your
dreams and become fulfilled in life.
A lack of visualization steers you
down a course that leads to no-
where.”

Snow details in his book how he
came to this idea and how he used
his concept of visualization to
change his own life when his life-
long dream of playing pro football
disappeared. “Atan early age [ de-
cided I wanted to play profession-
al football,” he recalls. “I was al-
ways small for my age, but that
didn’t stop me.”

high school, resulting in a scholar-
ship to Albion College, where the
anxious freshman overtrained and
caused a rib injury that was to
sideline him forever. “Just like that,
my lifetime dream of a pro-foot-
ball career was over,” he says.
Thanks to a philosophy class
Snow was taking at the time, he
learned that there are bigger things
in life than football. “I knew that
my career-ending injury wasn’t an
ending,” he says. “It was a begin-
ning. [ was now free to go any-

“Once you decide
what it is that you
really want out of
life, your mind will
be your only
competition.”

where, to create a new vision of
my life and to do new things.”

So the 18-year-old college fresh-
man, who grew up in Michigan
and didn't know a soul west of the
Mississippi, hopped a Greyhound
bus and transferred to the Univer-
sity of Montana. “I didn’t know

rent jobs.

Top 10 Reasons Why Your
Current Job Sucks

In addition to his career as an author, speaker, coach and
entrepreneur, Patrick Snow has also worked in the field
of corporate sales for over a dozen years. During that time
he’s spent more than a decade talking to legions of un-
happy and disgruntled employees across America. One
result of those interviews is this list Snow has compiled of
the top 10 reasons people say they’re unhappy in their cur-

10. Not enough vacation time
9. No tax deductions
8. Unpaid overtime and working weekends
7. Business travel and time away from family
6. Too little pay and no ownership
5. No respect and no job security
4. Hate daily commute
3. “l could be laid off tomorrow”
2. “l work with a bunch of stiffs”
1. “My boss is an idiot”

exactly where [ was going, but |
was confident that | was moving
in the right direction,” he says.

The Power Of Goals

Snow says that having courage
and directing effort toward chang-
ing your life are not enough; you
must also set and prioritize your
goals. “Goals are not promises, but
commitments,” he says. “They are
not wishes, but visions. The beau-
tiful thing about goals is that you
have a choice to build and create
your own destiny or to sit back
and let life’s circumstances deter-
mine who it is that you become
and what you achieve in life. Sim-
ply put, your goals define you.”

Once you've set your new goals,
Snow says it’s time to formulate a
game plan, or blueprint, to follow
as you navigate the path to success.
He’s a big advocate of the idea of
working smarter, not harder, when
it comes to developing your plan.

“Have you ever wondered why
the majority of Americans are ei-
ther dead or broke by age 657" he
asks. “I think the reason so many
people end up that way is simply
because of poor organization, lack
of planning, bad habits and less-
than-desirable time management.
Most people don’t plan on failing;
they simply fail to plan. Most peo-
ple spend more time planning for
their vacations than they do for
their retirement.”

Snow goes on to detail the basics
of building a sound financial plan,
but it’s his “Know for Whom You
Work” chapter that is bound to
strike a chord with many stressed-
out radio executives. In it he re-
minds readers that there is more to
life than the pursuit of wealth.

“As my grandfather used to say,
‘Don‘tspend all of your time mak-
ing a living so that you fail to make

Continued on Page 15
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DON’T MISS THE MOST
IMPORTANT ANNUAL EVENT
IN TALK RADIO!

“R&R’s Talk Radio Seminar is the most productive and
beneficial management and programmer’s event we attend in
any given year.” — Mickey Luckoff, Pres/GM and Jack
Swanson, OM KGO-KSFO/San Francisco

“I left with five pages of notes about things | will use to make
my station better. Maybe you should change the name of the
convention - it’s not just for talk stations.” — Jim Farley, VP
News/Programming, WTOP AM & FM/Washington, DC

“TRS is still the most valuable thing | go to each year and
R&R works hard to make it so.” — Phil Boyce, OM/PD
WABC/New York

“By far the best and most productive broadcast seminar
available today. TRS has always attracted the industry’s best
and brightest.” — Ken Kohl, OM/KFBK-KSTE/Sacramento and
Clear Channel Regional Brand Mgr.

SEMINAR FEES

BEFORE FEBRUARY 7, 2003 $399

FEBRUARY 8 - FEBRUARY 28, 2003 $450

AFTER FEBRUARY 28, 2003
ON-SITE REGISTRATION ONLY

There is a $50.00
cancellation fee.
No refunds after

February 14, 2003

$500

METHOD OF PAYMENT
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3 visa
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Expiration Date

== |

Month  Date

Signature
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Call the R&R Talk Radio Seminar 2003
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Marina Beach Marriott, Los Angeles, CA

registration
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nights deposit to a major ciedit card, or you may end payment by mail. Deposits
wi'l be refunded only if reservation is cancelled at 12ast 14 days prior to arrival.

 Reservations requested afze- February 10, 2003 cr aftzr the room block has been

filled are subject to availabil ty and may not be available z- the Seminar rate.
 Check in time is 3:00 pm; eheck out time is 12noor .

Thank you for requestr] reservations at the
Marina Beach Marriott. Oar staff would like to ta<@ th2 opportunity to extend

TYPE OF ROOM TALK RADIO SEMINAR RATE

$179/night

Single / Double
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Create Your Own Destiny

Continued from Page 12

a life,” Snow recalls. “I challenge
you to never forget for whom you
really work — your family, your
children and yourself.”

“As my grandfather
used to say, ‘Don’t
spend all of your
time making a living
 so that you fail to
make a life.’ |
challenge you to
never forget for
whom you really
work — your family,
your children and
yourself.”

Executing Your Plan

Over the next few chapters Snow
discusses overcoming the challeng-
esand fears that tend tohold usback
from pursuing and realizing our
dreams and destiny, but he soon re-
turns to the more practical side of
things with a call to action for the

2 TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?
Call me at 858-486-7559, fax: 858-486-7232
or e-mail:
apeterson(@radioandrecords.com
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plan that you have made for your-
self. “Planning is never enough,” he
says. “At some point a person must
act — and act daily — toward
achieving his or her goals.”

Snow says most people feel they
are too busy to take action every
day. “All of us have time con-
straints,” he says. “The key is to ac-
cept that fact and still move for-
ward evenif itis only a little bit each
and every day. As Henry Ford said,
‘Nothing is particularly hard if you
divide it into small jobs.’

“It doesn’t matter how fast you
are moving toward your goals;
the real key is that you are mov-
ing toward your goals steadily, on
a daily basis. Over time this dai-
ly involvement will add up and
produce results. Each daily ac-
tion, no matter how small, will
bring you one step closer to your
destiny.”

Among the daily steps Snow
suggests you take toward reaching
your destiny are reviewing your
goals, making a phone call or
sending an e-mail, reading a sec-
tion from a motivational book or
abook related to your destiny and
scheduling time alone to brain-
storm new ideas.

“There are many ways to take
action every day,” he says. “That
is critical to your success, because
action equals results. As a friend of
mine, author Susan Friedmann,
says, ‘Overnight success takes 10
to 15 years!"”

The Success Secret

While it's impossible to detail ev-
erything included in Snow’s book
on these pages, itis possible to sum-
marize it nicely with what he calls
his success secret. In fact, Snow says
that if you take nothing else away
from his book, this secret is the
most important thing to remember.

“Most people don’t
plan on failing; they
simply fail to plan.
Most people spend
more time planning
for their vacations
than they do for their
retirement.”

“Once you decide what it is
that you really want out of life,
your mind will be your only com-
petition,” he says. “"When you
start to believe and trust in your-
self, you will conquer your
mind’s self-limiting beliefs. Once
you have made the decision to
conquer all of your self-doubt and
have won this battle of the mind,
you will accomplish everything
that you have ever wanted to ac-
complish.

“Your mind will have ignited a
fire in your heart to execute your
planby taking daily actions in pur-
suit of your goals. You will become
an unstoppable force of power, ful-
ly capable of achieving more suc-
cess and freedom than you could
ever have imagined. Once you
have done this, you will literally
create your own destiny,”

Losing Your Job Without
Losing Your Shirt

Accountant Deborah Fowles says that smart workers are
“prepared without being paranoid” when it comes to the
potential of being laid off at work. She offers the following
financial planning tips at www.about.com.

« Determine where you stand financiatly. Assess your financial
situation before the need arises. Many people avoid making a fist of
their assets and debts because they're afraid they won't like what they
find or believe that they have a good gut feel for their overall financial
picture. But ignorance is not bliss and will only hurt you in a time of
financial crisis. So, the first step in preparing for a possible loss of
income is to prepare a snapshot of your financial situation or a net-
worth statement.

« Get a feel for the stability of your job. How are your employer’s
competitors doing? Are they experiencing layoffs? This can be a good
indication of the stability of your job. If job layoffs have aiready
occurred where you work, you should have your resume updated and
be looking around for possible opportunities that fit your skills.

« Learn your company’s severance policy. Acquaint yourself with
your employer's severance policy now. Do laid-off employees receive
severance pay? If so, is it based on years of service or some other
criteria? Knowing how much you can expect if you're laid off helps you
caiculate how much you need in your emergency living-expense fund.
Also, educate yourself about whether you'll be allowed to continue
your health insurance benefits under COBRA if you lose your job.

« Establish an emergency fund. More than ever, in these
uncertain times, everyone should have an emergency fund equal to
three to six months of expenses. How will you know how much your
fund should be unless you know what your monthly expenses are?
Here's where a budget comes in handy.

If The Worst Happens

Job loss will be much easier to deal with financially and emotionally
if you've prepared for the worst by following the above advice. if the
worst does happen, here are additional tips for getting through a
period of job loss.

« If you're fortunate enough to receive severance pay, use it as
a bridge to get you through your period of unemployment. Spend
it carefully, paying the most important things first, including rent or
mortgage, car payment, electricity, groceries, etc.

« Apply for unemployment insurance immediately. By waiting,
you may reduce your benefits.

« Resist the urge to use your credit cards. Put away that plastic
card unless it's absolutely necessary to use it for critically important
expenses.

« Contact your creditors. Tell them you've lost your job but are
actively seeking employment, and request an arrangement that allows
you to make token or reduced payments for a limited time.

WIZETRADE LIVE Listeners Love It!

Affiliates are raving about the most
exciting financial talk show ever.

A live call-in talk show that WORKS!
Heard daily on over 100 affiliates.

* il

Hosted b
George Thompson
and Tony Marino

Mon-Fri 8-9am 11am-Noon 4-5pm EST Check website for network listings

www.wizetrade.com

www.businesstalkradio.net

www.usaradio.com
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Continued from Page 6

Donaldson, Powell To Face Off At NAB2003

BC News stalwart Sam Donaldson is scheduled to interview FCC

Chairman Michael Powell at the April 8 Chairman’s Breakfast at
NAB2003. That afternoon’s “Regulatory Face-Off' panel will feature FCC
Commissioners Kathleen Abernathy, Jonathan Adelstein and Michael
Copps. Both sessions will provide attendees with a chance to hear from
the commission’s decisionmakers on crucial issues facing the radio in-
dustry. NAB2003 will be held Aprit 5-10 in Las Vegas.

In other NAB2003 news, Vivendi Universal Entertainment and U.S.A.
Interactive Chairman/CEO Barry Diller will deliver the all-industry open-
ing address on April 7. Diller is a former Chairman/CEOQ of Paramount
Pictures and held the same position at FOX, where he was instrumen-
tal in the creation of FOX Broadcasting and ran the company’s motion-
picture operations. Diller currently serves on the board of directors for
the Museum of Television and Radio.

Top Agency Execs Set For RAB2003 Panel

Interep is set to host an RAB2003 panel discussion called “The Agen-
cies Speak Out: Radio’s Challenges in the Changing Agency Land-
scape” on Jan. 31 in New Orleans. The panel will be moderated by
Iinterep West President Jeff Dashev, and panelists include Zenith Me-
dia Exec. VP Bonita LeFlore, Initiative Exec. VP Kathy Crawford,
Starcom Sr. VP Kevin Gallagher and Media Edge Director/Spot & Na-
tional Radio Kim Vasey. The session will cover how agency consolida-
tion is affecting the radio-buying process, how technology is changing
the way agencies conduct business, and radio’s strengths and chal-
lenges in the current media environment. RAB2003 is set for Jan. 30-
Feb. 2 in New Orleans.

Bayonne, NJ Makes Bid On WTC Tower Replacement

Commissioners for the city of Bayonne, NJ have voted to amend a
previously submitted redevelopment plan to include a 2,000-foot
broadcast tower on the peninsula at Bayonne Harbor. The tower would
replace the antenna lost in the terrorist attacks on the World Trade Cen-
ter, which stood just across the Hudson River from the proposed tower
site. The construction costs would be $200 million, but the tower would
attract an estimated $4 million a year in city taxes, Bayonne Mayor Jo-
seph Doria Jr. said. The Metropolitan Television Alliance is also con-
sidering tower proposals from nearby Jersey City, NJ and from the owner
of the World Trade Center site. If Bayonne’s City Council supports the
amended redevelopment plan, the city’s pianning board will provide its
recommendations before the council holds a final vote.

Oklahoma TV's Amber Alert System

Sends Wrong Message

test of the Oklahoma Public Safety Department’s Amber Alert

system on Dec. 29 at 10:45am went off perfectly for radio, but a
coding problem led many TV stations at Cox Cablevision’s Oklahoma
City operation to display a message saying the state was in a civil emer-
gency. Oklahoma conducts semiannual tests of the system, and a Public
Safety spokesman said similar coding problems were discovered dur-
ing tests in April. The spokesman told the Oklahoman newspaper that
all radio and TV stations and cable companies received a memo about
the test and that the erroneous alert was a result of a breakdown in com-
munication.

High-Tech Billboards ‘Listen’ To Car Radios

lectronic billboards that have the ability to change the ads they dis-

play based on the radio stations drivers are listening to will debut in
California in just a few weeks. The billboards use a monitoring system
to pick up radio waves from up to 90% of passing cars. The system
determines what station is being listened to most by drivers, then serves
ads based on profiles of that station’s typical listeners. According to the
San Francisco Chronicle, the billboards will debut near malls in the Bay
Area within the next few weeks. Billboards in Los Angeles, Sacramento
and Roseville, CA will also feature the new system.

Clear Channel To Install Video Ads
At New York Subway Stations

he Wall Street Journal reported last month that Clear Channel Out-

door is close to a deal to install 100 digital TV monitors to run ad-
vertising at the entrances to New York City subways. The three-foot by
five-foot displays cost about $45,000 apiece, and Clear Channel Out-
door CEO Paul Mayer told the Joumal that the screens represent “po-
tential growth that is largely untapped at this point.”

The Bureaus Launches Worldwide News Service

he Bureaus, a Dallas-based group of veteran journalists from all

over the world, is set to launch a worldwide radio and Internet news
service on Jan. 15. Bureaus spokesman Pete Combs toid R&R that the
service will supply broadcast, print and online news operations with
worldwide reach at a “very affordable” price. News outlets will be able
to order custom-tailored reports from reporters around the world. Con-
tact Combs at pete.combs @charter.net or 800-877-8721 for details.

NEwWS

Entravision
Continued from Page 1

of Entravision’s closing stock price
between Dec. 18-23, 2002.

The sale of KLYY, KSYY & KVYY,
which includes a translator at 98.3
MHz in Temecula, CA that simul-
casts KVYY, is the first of what is
expected to be a total liquidation of
Big City’s assets. The company on
Nowv. 4, 2002 announced that it had
retained Jorgenson Broadcast Bro-
kerage to market and auction off
the company’s 12 radio stations.
The proceeds from the asset sales
would immediately pay the princi-
paland interest on its 11.25% senior
discount notes due 2005, which Big
City was unable to complete by an
extended deadline of Oct. 15, 2002.

“Viva107.1"” represents perhaps
the most successful segment of Big
City’s radio operation. The sta-
tions became a formidable com-
petitor in the Los Angeles area to
Entravision’s own Spanish Con-
temporary trimulcast, KSSC &
KSSD/Los Angeles and KSSE/
Riverside. Now Entravision has si-
lenced the competition. Chair-
man/CEQO Walter Ulloa said he’ll
consolidate Entravision’s “Super
Estrella” format and that his
company’s acquisition of KLYY,
KSYY & KVYY gives Entravision
an opportunity to strengthen its
market position.

While it is expected that Super
Estrella will air on 107.1 MHz, it
was unclear at press time how
KSSC & KSSD or KSSE will be af-
fected. Entravision will begin op-
erating Viva 107.1 via a time
brokerage agreement prior to clos-
ing the Big City deal, which Ulloa
said represents an “important stra-
tegic step” in broadening Entra-
vision’s presence in the Hispanic
market. The acquisition, subject to
regulatory approval, is expected to
close in Q1.

While rumors have surfaced in
recent days concerning buyers for
Big City’s nine remaining proper-
ties, an official announcement was
still forthcoming at press time.
Jorgenson Broadcast Brokerage’s
Mark Jorgenson did not return
R&R'’s calls seeking comment.

Big City’s remaining properties
are WWYY/Allentown; WDEK,
WKIE, WKIF, WXXY & WYXX/
Chicago; WWZY/Monmouth-
Ocean; WWXY/Nassau-Suffolk;
and WYNY/Westchester. Should
the company fail to raise the funds
needed to pay the notes due 2005,
it will consider “other strategic al-
ternatives” that include filing for
bankruptcy.

Big City predecessor Odyssey
Communications purchased Viva
107.1 (then-known as KMAX,
KBAX & KAAX)and KWIZ/ Ana-
heim, CA in December 1995 for
$35 million. KWIZ was sold to
Liberman in September 1996 in an
$11.2 million deal.

CONDOLENCES

Ex-Clash frontman Joe Strum-
mer, 50, Dec. 22.
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Lucky ‘Sunny’ Avoids Snbwy; Payout

WNI (Sunny 104.5)/Philadelphia dodged a bullet

this Christmas — one that had five zeroes trailing behind it.
When the Clear Channel station dropped its regular program-
ming to adopt an all-Christmas format, it promised to give
$100,000 to a member of its Christmas Club should the Na-
tional Weather Service at Philly’s international airport record
an inch or more of snowfall on Dec. 24. Little did Sunny know
at the time that a huge blizzard would dump
as much as three feet of snow on parts of the
Northeast on Christmas. However, Sunny got
lucky: According to the station website, the air-
port received just three-tenths of an inch of
snow on Christmas Eve, as most of the snowy
deluge came on the 25th. Ever the good sport,
WSNI decided to instead give away a family va-
cation to Walt Disney World, including airfare,
three nights’ accommodations and park passes.

And now, WKLS (96Rock)/Atlanta PD Tim
Dukes checks in with this heartwarming Christ-
mas story: “| was so touched by the saga of
Dick & )ustice, the former morning guys at KCXX/River-
side, that we decided to adopt them so they’d have food on
the table this Christmas and a new job in the new year.” As
you may remember, the duo had already resigned from
KCXX when contract negotiations with WFNX/Boston fell
through, leaving them unemployed (R&R 8/30). Dukes tells
ST that they’ll begin their new lives as 96Rock’s afternoon
drive hosts on Jan. 2, replacing Christopher Rude, who ex-
ited last month.

Apparently, participating in this season of goodwill toward
men is a little harder than previously thought. WNWX/
Wilmington, NC air personality Demond Antonio Wells,
30, last month was arrested and charged with the murder
of 26-year-old Roncin Sanders, whom police believe was
shot by Wells after the two were seen having an argument
in a record store, the Wilmington Star News reports. While a
witness claims that he saw a third man shoot at both Wells
and Sanders before driving off, Wells is still being held on
$500,000 bail in a North Carolina jail.

Sunny PD
Brian Check

Fook This!

With a morning show host like Mancow Muller, WKQX
(QI10I)/Chicago is used to bad press. But the Emmis Alter-
native usually doesn’t expect it for something one of their
other personalities did. When Q10| nighttimer Fook re-
ported on-air the recent death of Stereolab singer Mary
Hansen, who died after being hit by a car while
riding a bicycle, he added sound effects of a car
crash and commented that the band “sucked
anyway.” Listeners were less than pleased, and
local publicist Kathryn Frazier e-mailed her out-
rage to her address book of |,500-plus writ-
ers, editors and musicians, thus giving Fook na-
tional attention. Q101 PD Tim Richards imme-
diately issued a lengthy and sincere apology. He
tells ST, “It was a classic case of bad judgment.
Fook’s abundantly aware of his mistake, and we
are very confident that he won't make it again.
We've had a meeting with him, and we have
handled it within the radio station.”

WMX] (Majic 102.7)/Miami morning host Rick Shaw
(known in real life as James Harold Hummel) was recently
sentenced to six months’ probation, six months’ license sus-
pension and 50 hours of community service after being
charged with driving under the influence.

Santa brought us some format changes for Christmas this
year. Among them:

* Citadel's KKOB/Albuquerque flipped from '80s to Hot
AC as “Today’s best music, the new 93-3 ’KOB-FM,” becom-
ing what PD Kris Abrams describes as “kind of a Hot AC-
CHR/Pop hybrid with a target audience of women 28 to 38
years old. The station’s playlist will consist of '80s gold, Hot
AC artists and some pop songs that came out six months to
a year ago. We're going to take a conservative stance on new
music.”

* Citadel also flipped Country KOAZ/Tucson to Hot AC
as “Star 97.5.” GM Todd Lawley tells ST that the station
will feature “straight-ahead Hot AC programming with the
best of CHR/Pop. No rap, no harder alternative.”

R meLille

Y54 460

» James Kennedy captures Cox Radio's Chairman post.
» Terry Wood welcomed as VP/GM for Infinity/Memphis.

-~
J

* Dave Kerr promoted to VP/GM at WKQI/Detroit.
« Joel Folger tapped as PD of KKZN/Dallas.
* Duane Doherty named PD of KDGE/Dallas.

VW) iars Aco |

|
* Great American elevates WKLS/Atlanta’s Tom Connelly ‘

VEARS AGO

and WLVQ/Columbus, OH’s Tom Thon to President/GM
of their respective stations.
» Chuck Goldmark appointed VP/GM of WSOC/Charlotte.
» Mark Feather lands at KXXR/Kansas City as PD.

YOV £4 RS AGO

¢ Maureen Lesourd becomes President/
GM of WRQX/Washington.

* Bob Roof raised to GM of WDVE/Pitts-
burgh.

« Trip Reeb appointed PD of XTRA-FM
(91X)/San Diego.

)V E4RS AGO

« Stanley Cohan chosen to be GM of WINZ-AM & FM/Mi-
ami.

* Al Casey tapped as OM of KOGO & r
KPRI/San Diego.

* Jay Thomas becomes the moming man
of WKTU/New York.

) VEARS AGO

« Stephen Godofsky becomes PD/MDof Jay Thomas
WHLI/Nassau-Suffolk.

Trip Reeb

N J

¢ Clear Channel/Syracuse split its top-rated Country WBBS
& WXBB simulcast and flipped WXBB to Alternative as “New
Rock 105, The Dog.” New calls WWDG are pending.

GOUNT ON.
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Programming
Prognostications

PDs and MDs offer their opinions on the upcoming year

Predicting the future can be risky — just ask TV “psy-
chic” Miss Cleo. Fortunately, I didn’t place any large
bets with the following programmers about the upcom-

ing year in music.

With artists like Nelly, Ja Rule,
Eminem and Ashanti
providing multiple hits
in 2002, it's no surprise
that CHR/Rhythmic
programmers are hoping
for more of the same. “If
I'had a wish list with only
one wish, it'd be to con-
tinue with the same for-
mulas that worked in
2002,” says WIMN /Bos-
ton MD Chris Tyler.

"“This format had a tremendous
year. WJMN had a huge year, and
it’s because of this music. It's really
passionate, and that’s what I hope
continues in 2003. I hope that hip-
hop continues to be America’s pop
music.”

Jay Michaels, PD at KXMG/ Aus-
tin, echoes that sentiment and be-
lieves that rhythmic records will
continue to be a driving force at ra-
dio. “We'll definitely see more great
dance records cross over to Top 40
aswell,” he says. “Justin Timberlake
will be huge, just like he’s been in
the past.”

One thing Michaels points out,
however, is that a fea-
tured artist doesn’t neces-
sarily guarantee a hit. ”I
think labels are realizing
that it’s not a guaranteed
hit record when you have
a new artist come out
with a song that features
P. Diddy or Ludacris,” he
says.

Jay Michaels

"The uptempo, mass-appeal hip-
hop will continue to
thrive. I see reggae getting
a little bit bigger, too,
some of the stuff like Sean
Paul and Beenie Man —
not huge, but I see more of
that being played.”

As for new releases,
Tyler says he’s looking
forward to hearing new
music from Destiny’s
Child and DMX, as well
as the continued growth of Nappy
Roots and Nivea. “I'm curious to see
if P. Diddy’s going to stay

it's almost hauntingly similar.”

While Zellner notes that today’s
28-year-old woman is more likely to
be comfortable with rap and rhyth-
mic sounds, he still wishes for a
bridge between the format’s musi-
cal gaps. “I'd like more songs to
bridge the extremes; unfortunately,
those records never seem to test,” he
says. "I always need something to
play between Missy Elliott and Pud-
dle Of Mudd.”

Zellner says that scheduling
KSRC’s ‘80s weekends is probably
his easiest task. “Duran Duran, Ma-
donna and even the rhythmic-lean-
ing songs like those by Prince and
Paula Abdul can play next to any-
thing,” he says. “That’s why Top 40
thrived in the ‘80s; it was accepted

strong in 2003, if he’ll
keep finding ways to
keep himself in the pic-
ture like he did last year,”
he says.

“All the big superstars
in our format have al-
bums out this year — Em-
inem, Nelly, Ja Rule —
and I wonder if they’re
going to be as visible as
they were in 2002.”

Michaels is looking forward to the
Madonna album and to playing
more tracks from the Jus-
tin Timberlake and Nelly
projects. “For us, this track
from Telepopmusik,
‘Breathe,’ is going tobe a
huge hit record across the
board,” hesays. “I'm look-
ing forward to hearing
new tracks from Britney
Spears, who’s made an

“Everything that comes amazing move by work-
outhas;yfg:trllxidartiston e ing with Madonna’s pro-
it, but a lot of labels have put out  ducer.”
brand-new artists with mediocre
songs featuring Missy Elliott or who- TR G D)
ever.” For Jon Zellner, OM/PD of

CHR/Pop KMXV and AC KSRC/
New Records, Kansas City, 2002 was a lot like 1992.

Established Artists

Tyler doesn't see any particular
genres or sounds fading out in ‘03,
nor does he see a big new trend. “I
don't expect this big explosion, like
with teen pop a few years ago or the
Latin sound,” he says. "I picture
things staying pretty steady.

“In 92 most CHR stations were seg-
ueing from Kris Kross’ ‘Jump’ to
‘November Rain’ by Guns N’
Roses,” he says. “Country and AC
crossovers were big at the time. It
seems like now we're going from
Eminem into Puddle Of Mudd, and
we're playing The Dixie Chicks —

Mike Preston

by such a vast majority of people.

3 “Now we run the risk
of people outgrowing the
Top 40 lifestyle sooner
than they should simply
because of the product out
there. While Missy El-
liott’s song is cool, I don't
know of many other top
10 songs where they’re
talking about shaving a
woman'’s cha cha. That's
playing next to ‘She Fuck-
ing Hates Me’ — it's pretty depress-
ing.

“In 1985, when Top 40s had 12
shares, we were playing Duran Du-
ran into Madonna into Rick Spring-
field into Prince — major superstars
with family-friendly songs. I've al-
ways said that Top 40 should be a
mother-daughter format, and it's
difficult to do that when you're talk-
ing about shaving your cha cha.
Even the more intense Prince songs
are tame compared to this stuff.”

The Death Of Teen Pop

With artists like Avril Lavigne and
Nickelback ruling the roost at Pop
this year, is teen pop finally dead?
"I said two years ago that it was
dead,” Zellner says. “We’ve had air-
play success with some of the
younger-skewing songs, but I think
it's something to consider on a song-
by-song basis.

“Christina Aguilera seems to be
doing very well with her song.
While that track is doing well in my
callout, the audience response is

very polarized. The Justin Timber-
lakes and Nick Carters do OK with
our younger end but do horribly
with our upper end. Kansas City
probably isn’t the best market to use
as an example for the
whole country — this is
the only market where
REO Speedwagon sell
out every year.”

For ‘03 Zellner looks
forward to the continued
momentum of Avril Lav-
igne, The Dixie Chicks’
crossover and Kid Rock
and Sheryl Crow’s “Pic-
ture” hitting No. 1. New-
er artists he’s confident in include
John Mayer and Norah Jones.

Up in Seattle, KBKS PD Mike
Preston is looking across the pond
for new sounds. “I'm hoping we see
more of the interesting dance
sounds that are coming from the
UK. and Europe infiltrate in 2003,”
he says.

“I'd love to see UK. artists like
Ms. Dynamite, Atomic Kitten —
even British hip-hop like Big Brovaz
— come through in the new year. I'd
also love for Coldplay to become as
big here as they are overseas. And
besides, Chris Martin of Coldplay is
Justin Timberlake’s favorite singer!”

Rap Out, Rock In

At the Active Rock and Alterna-
tive formats, rap rock may have run
its course, and the garage rock reviv-
al may end up back in the garage.
“It'd be nice to see rock return —
and I don’t mean rap rock or mope
rock or the introspective crap rock
we've been getting for a while,” says
Paul Marshall, MD at Active Rock-
er KRXQ/Sacramento. “Audioslave
are going to pave the way. If Audio-
slave are the trend, then the trend is
good.”

“We continue to move a little fur-
theraway from rap rock,” says Dave
Wellington, PD at Alternative KXTE
(Extreme)/Las Vegas. “The big
question is, what are artists like
Limp Bizkit going to come out with?
If they come out with the same
thing, that may not be pertinent to
what radio sounds like
nowadays.

“The music continues
toevolve, and it’s certain-
ly going into much more
of a melodic type of vibe.
Hoobastank, Incubus
and other records of that
nature did incredibly
well for us. I'm very op-
timistic. My gut says
there will be a lot of dif-
ferent flavors in the mix, which
makes for great Alternative prod-
uct.”

Susan Groves, PD at Alternative
WRAX/Birmingham, is happy to see
some of the heaviness lift. “I'm glad
that the days of everything needing
to be hard seem to be ending,” she
says. “We had so much success with
artists like John Mayer and Jack

Susan Groves

Dave Wellington

Johnson this year, and Maroon 5 are
huge for us right now. Not that Dis-
turbed don't do well for us; they do,
but I see the boundaries opening
back up.”

More Female
Rockers

One niche that was all
the buzz last year in the
press was so-called retro
rock like The Hives, The
Strokes and The Vines. “1
don’t think it made the
impact that the labels and
some of the musicologists
wished it would,” Mar-
shall says.

“There isn’t anything The Vines
have done that I can’t get by buying
a Jam record. Those records have al-
ready been done, they’re already out
there, and they don't appeal to the
masses. The masses, for better or for
worse, gravitate to the most palat-
able shit they can get. That's not The
Vines.”

“Speaking for WRAX, the whole
Vines-Hives thing has never been
more than flavor; it hasn't started a
musical revolution,” says Groves.
“What's really on my wish list is
more chicks who rock. There’s more
to that Aimee Allen CD, and The
Donnas have started to catch on
here.”

Wellington is also excited about
The Donnas. “If you grew up on
Kiss, how can you not love this
record? It's straightforward scream-
ing guitar riffs with lots of attitude
and great lyrics. It’s a fun sound at
a time where that doesn’t hurt. It's
kind of refreshing.”

Among the records Wellington is
looking forward to are those from
Fuel, Marilyn Manson, Linkin Park,
Staind and new artists Pulse Ultra
and hometown boys Clockwise.

A Rock Resurgence?

Meanwhile, Marshall is wonder-
ing what Metallica are up to.
“They’ve been promising us this real
balls-out, double-barreled heavy
metal record that we’ve been looking
for from their past two albums.
Hopefully, they'll deliver that.

“If not, then the fu-
ture of Rock radio goes in
the Tool area. They could
be the next Metallica,
Pink Floyd or Led Zeppe-
lin. “Sober’ could be on
the radio 10 years from
now. Is there a 10-year
record on the radio right
now? I don't think so.
Could Audioslave be
that? Maybe. If labels
jump on the Audioslave bandwag-
on and try to grab their version of a
great hard rock band, then our for-
mat stands at the forefront of a nice
resurgence.”

Wellington also predicts the next
big trend: “I'm really looking for-
ward to polka acid rock making a
comeback. I'm not sure if this is go-
ing to be the year for it or not.”
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Head Start

It's the start of a brand-new year, and labels are already Going for
Adds with some of their hottest artists, hoping that their early birds
catch the worm. Look for the competition to really heat up in the com-
ing weeks, especially at Rock, Active Rock, Alternative and Triple A.
Meanwhile, here’s a look at the artists who have a head start on the
race to No. 1.

After reaching No. 1 on R&R’s Country chart with “Who's Your
Daddy,” Toby Keith rocks in the new year with “Rock You Baby,”
the third single from his double-Platinum CD Urleashed. Keith made
his debut performance at the Grand Ole Opry on Dec. 14, and he has
also been nominated in both the
Favorite Male Country Artist and
Favorite Country Album catego-
ries for the Jan. 13 American Mu-
sic Awards.

Keith and Keith Urban have
more in common than having
"Keith” in their names: Urban also
recently scored a No. 1 hit on
R&R’s Country chart, with “Some-
body Like You.” Next week Urban
brings his smash hit to AC and
Hot AC, hoping to gain a new au-
dience and conquer more formats.

The Red Hot Chili Peppers continue their red hot ways as they in-
troduce "Can’t Stop” to Rock, Active Rock, Alternative and Triple A sta-
tions next week. The song, the third single from the band’s eighth CD,
By the Way, is already making its presence felt on several of the charts.
During the band’s holiday break, guitarist John Frusciante spent much
of his time in the studio working on his fourth solo effort.

American Hi-Fi hope to have the winning combination at Alter-
native as they go for adds with “The Art of Losing,” the lead single
and title track from their forthcoming Feb. 25 release. " Art” was writ-
ten by American Hi-Fi singer-guitarist-songwriter Stacy Jones, who
started the band after playing drums for such acts as Letters To Cleo,
Aimee Mann and Veruca Salt.

Next week offers a few poignant titles about relationships in peril,
starting with Justin Timberlake’s “Cry Me a River.” The ‘N Sync
standout’s second single is Going for Adds at Urban and was pro-
duced by Timbaland, who also appears in the video. Much buzz sur-
rounds the video, which shows Timberlake breaking into his girl-
friend’s house and filming himself making out with another girl
after dnscovermg that his girlfriend has been cheating on him. Tim-

) berlake is currently featured on
the covers of Vibe and Rolling Stone
and will be presenting an award
at the American Music Awards.

Lucy Woodward presents
"Dumb Girls” to Hot AC, the first
single from the 25-year-old New
Yorker’s Atlantic debut, While You
Can. Produced by John Shanks
(The Corrs, Sheryl Crow, Stevie
Nicks) and Kevin Kadish, “Dumb
Girls” is about the end of a ro-
mance. “1t's about thinking that it
could never happen to you,” says
Woodward. “You think that everything’s going so well, so you fool
yourself into thinking your relationship is invincible, like ‘He'll nev-
er break up with me.” But that’s not always how it works out.”

Maybe Lucy should have listened to the advice given by Craig Dav-
id on his latest single, “"Hidden Agenda.” In the song, produced by
David’s longtime collaborator,
Mark Hill, David sings to a girl
about how her man is doing her
wrong. The midtempo, guitar-
driven track arrives at Pop and
Rhythmic stations next week.

Finally, Bon Jovi are Going for
Adds at Pop with “Misunder-
stood,” the latest offering from
their album Bounce. Bon Jovi ap-
peared on FOX's America’s Party
on New Year’s Eve with a pre-
taped Australian performance.
The band will be performing in
Japan throughout January, including a full-length acoustic show in
Yokohama on Jan. 19. Touring will resume in the States on Feb. 8 in
State College, PA.

Toby Keith

Lucy Woodward

Bon Jovi

— Mike Trias
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Week Of 1/6/03

CHR/POP

BONJOVIMisunderstood (Island/IDUMG)
CRAIG DAVID Hidden Agenda (Wildstar/Atlantic)
FREDDEET. Good Time Fun (Indepencent)
RYANS OneMore Day (Independent)

THIRD EYEBLIND Faster (Elektra/EEG)

CHR/RHYTHMIC

CRAIG DAVID Hidden Agenda (Wildstar/Atiantic)

URBAN

DIRTY That's Dirty (Universal)
JUSTIN TIMBERLAKE CryMe ARiver (Jive)

URBAN AC

NoAdds

COUNTRY

STEVE WARINER Snowfall On The Sand
(Sekctone)
TOBY KEITHRock YouBaby (DreamWorks)

AC

KEITHURBAN Somebody Like You (Capitol)

HOT AC

KEITHURBAN Somebody Like You (Capitol)
LUCY WOODWARD DumbGiris (Atantic)
RYANS5 OneMoreDay (Independert)
THIRDEYE BLIND Faster (Elektra)

SMOOTH JAZZ

BLAKE AARON{/DAVID BENOIT
OneMomentWith You (Innervision)

GEORGE SHELBY ThoseEyes (Morpheus)
URBAN JAZZ COALITION After Dusk (Jazziz)

S

ROCK X

N

N

OUTSPOKEN Farther (Lava) $
PAUL SHORTINO’S THE CUTT Sacred Place $
(Rock QuarmyMusic Works Entertainment) $
REDHOT CHILIPEPPERS Can'tStop (WarmerBros) 8
~

N

ACTIVE ROCK

OUTSPOKEN Farther (Lava)

PAUL SHORTINO’S THECUTT Sacred Place

(Rock Quarry/Music Works Entertainment)

RED HOT CHILIPEPPERS Can'tStop (WamerBros.)

ALTERNATIVE

AMERICANHI-FI The At Of Losing (Island/IDJMG)
MATTHEW SHIPPEquilibrium (Thirsty Ear)

RED HOTCHILIPEPPERS Can't Stop (WamerBros.)
TREBLE CHARGER Hundred Million (Virgin)

TRIPLE A

KATERUSBY Ten (Compass)
REDHOTCHILIPEPPERS Can'tStop (WamerBros.)
ROSEY Beautiful (Isiand//DJMG)

SISTERHAZEL YourMistake (Croakin’ Poets)
TIMEASTON Break Your Mother'sHeart
(NewWest/Rednk)

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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2003: A Year For Growth

Talented professionals available

2002 has been a challenging year for all of us in the
industry. While radio has seen a rebound in revenues,
consolidation continues to take away a lot of program-

ming and on-air jobs.

As we start the new year, there are
a number of extremely talented pro-
fessionals looking for work. We've
listed some of them here. If you hap-
pen to have something that might fit
one of these employable people,
please reach out to them. We've also
listed some positions that are avail-
able. Hopefully, matches can be
made, and the radio industry can
start 2003 from a good foundation.

Always keep in mind that your
station is only as strong as the peo-
ple you have working for you. Hap-
py New Year, and best of luck to all
those seeking employment.

Pros On The Loose

Kevin Steele: Last gig was mid-
days at WSTR (Star 94)/ Atlanta. Can
be reached at 678-344-4547 or
kevinsteele@bellsouth.net.

Rob Ryan: Former MD for
KKRZ/Portland, OR with fill duties
in afternoons, nights and weekends.
Phone: 503-224-8147.

Ted Striker: Former PD of KQAR/
Little Rock. Contact him at 405-923-
3040 or strikerisland@aol.com.

Rikk Idol: Former night man at
KHKS/Dallas. Phone: 469-682-4966.

Diamond Dave: Last at KBTU/
Monterey as MD/morning man.
Contact him at 831-915-7617 or
manonamic@aol.com.

Johnny Coppola: Previously
MCA VP/Promotion. He can be
reached at 310-709-1993 or ratpack
poet@onebox.com.

Tone E. Fly, Shannan Paul and
J.T.: Former morning man, co-host
and producer at KHFI/Austin. You
can reach them at 512-417-8120 or
flyshow@aol.com or check out their
demo at www.flyshow.com/demo.

Tom Peace: Asst. PD/MD/mid-
days at WRVW/Nashville. Looking
to stay in and around Nashville. Con-
tact him at 615-662-2924 or tom.
peace@uworldnet.att.net.

Tanya Kalayjian: Last gig was as
Columbia Records’ West Coast-
based National Dir./Rhythm-Cross-
over Promotion. You can find her at
310-600-4293.

Mark Snider: Former VP/Promo-
tion at V2 Records. He canbe reached
at 516-263-3928 or mark@snidermail.
com.

Susannah Tantemsapay: Former
assistant to Mark Snider at V2
Records. Can be reached at 646-621-

0692 or sudog007@hotmail.com.

Phillip Nieves: Former Florida
rep for Virgin Records. Reach him at
305-823-1290, 305-607-7351 or ill
phil93@aol.com.

Anita Dominguez: Last working
in promotions at Artemis Records.
Contact her at 323-656-0820 or
fruitlet@aol.com.

Nikki: Last gig was co-hosting
mornings and doing middays at
KFMS/Las Vegas. Reach her at 702-
220-8927 or 702-217-0839.

Marvin Mack: Previously VP/Ur-
ban & Crossover Promotions for Hol-
lywood Records. You can find him at
310-480-6225 or marvmack2@hot
mail.com.

J.J. Quest: Former Atlanta Region-
al Director/Promotion for Holly-
wood Records. Phone: 770-446-0555.

Christy Anderson: Former Los
Angeles Regional Director/Promo-
tion for Hollywood Records. Phone:
323-667-0594.

Megan Slater: Former Detroit Re-
gional Director/Promotion for Holly-
wood Records. Phone: 248-547-9184.

Melissa Langer: Former National
College Promotion for Hollywood
Records. Contact her at 818-623-9877
or tastyvinyl@aol.com.

Cary Vance: Last working at Vir-
gin Records as VP /Promotion. Reach
him at 973-208-7570, 917-971-6338
and cvisadj@aol.com.

Jim Stein: Previously worked as
National Director/Pop Promotion at
Elektra Records. He can be reached
at 310-454-9131 or jim_stein@hotmail.
com.

Steve Zap: Former VP /Promotion
for Extasy Records. Phone: 818-996-
4515 or sonofzap@aol.com.

Ritch Bloom: Former National Di-
rector/Promotion for Extasy Rec-
ords. Contact him at 818-366-3977 or
bigbirdrb@aol.com.

William Marion: Former Nation-
al Director/East Coast Promotion for
Extasy Records. Contact him at 646-
391-3307 or wmarion@aol.com.

Rich Holtzman: Former VP/Mar-
keting for Extasy Records. Contact
him at 323-860-0881 or rholtzman@
attbi.com.

Erik Baker: Former VP/Promo-
tion & Video for Extasy Records.
Contact him at 310-963-7756 or
bakereric@sbcglobal net.

Buddy Scott: Former Clear Chan-
nel Nashville-based Regional VP/

Programming. Contact him at buddy
scott@aol.com.

Jack Taddeo: Former Clear Chan-
nel Chicago-based Regional VP Pro-
gramming. Contact him at jtaddeo]@
earthlink.net.

Dave Albertson: Former Assistant
to VP/Promotion at MCA Records.
He can be reached at 917-826-6577.

Famous Amos: Former air talent
at WTJM (Jammin’ 105)/New York.
Contact him at 212-940-0109.

Mike Austin: Previously PD/
MD/afternoons at KCHZ/Kansas
City. Can be found at 816-471-7690.

Owen Badillo: Handled Promo-
tion Director duties for KJYO/Okla-
homa City. Contact him at 405-812-
9705.

Tony Banks: Last worked as PD of
WHYI (Y100) & WMGE/Miami.
Contact him at 954-344-8409.

Always keep in
mind that your
station is only as
strong as the
people you have
working for you.

Nick Bull: Formerly Sr. Director/
Alternative Promotion for London-
Sire Records. Can be reached at 805-
241-6665.

Mike Butts: Former morning man
for WPRO/Providence. Contact him
at 401-861-0008.

Rob Carpenter: Previously PD of
WERO/Greenville, NC. Contact him
at 252-633-0008.

Carson: Formerly did nights for
WFLZ/Tampa. Contact him at 813-
293-1146.

Joe Caruso: Former morning man
at WXSS/Milwaukee. Reach him at
414-963-2007.

Chris Chaos: Last gig was morn-
ings for WYYL/Memphis. Contact
him at 901-438-8586.

Julian Chase: Former nights at
WVSR/Charleston, WV. He can be
reached at 304-776-8363.

Chino: Former Imaging Director/
mornings for KKFR/Phoenix. Con-
tact him at 480-753-5007.

Dan Clark: Previous gig was
mornings/Creative Director for

KKRZ/Portland, OR. Reach him at
503-635-4834.

Craig Cooper: Former PD of
KSYR/Shreveport, LA. Contact him
at 615-429-2908.

Gina D.: Last held the MD/mid-
day slot at KGGI/Riverside. Reach
her at 714-307-7495.

Bruce Da Moose: Former MD/
nights for WBTT/Ft. Myers. Contact
him at 239-277-1524.

Johnny Dark: Former WFLC/Mi-
ami afternoon man. Can be reached
at 954-581-0417.

Jeff Donovan: Former PD of
WHHY/Montgomery, AL. Contact
him at 334-322-9293.

Stacey Dorf: Previously did re-
gional promotion for ] Records.
Reach her at 310-614-5909.

Jack Douglas: Former OM for
WPSK, WBXW, WBRW & WBWR/
Blacksburg, WV. Contact him at 540-
633-5885.

EZ Street: Handled nights for
WPOW /Miami. Reach him at 305-
610-9534.

Tony E. Fly: Formerly mornings at
KHFI/Austin. Contact him at 512-
417-8120.

Lisa Hackman: Former National
Director/Promotion for Virgin
Records. Contact her at 323-663-9149.

Gerald Hooper: Formerly RCA’s
Detroit Local. Contact number is 210
771-7224.

Kevin Kertes: Former Epic
Records Sr. Director/ Adult Promo-
tion. Contact him at 310-967-6569.

Mike Klein: Former VP/Promo-
tion for Gold Circle Records. Contact
him at 310-702-4191.

Margaret LoCicero: Previously
handled promotion for Transconti-
nental Records. Reach her at 213-386-
2693.

Paco Lopez: Former morning man
for WJHM/Orlando. Contact him at
407-302-7074.

Eddie Love: Formerly late-night
host on XHTZ/San Diego. Contact
him at 619-475-3369.

Michael Luczak: Last was
WZJM/Cleveland’s OM/PD. Con-
tact number is 216-271-0803.

Tom Maffei: Former Sr. VP/
Crossover-Urban Promotions for
Capitol Records. Contact him at 323-
854-9000.

Bruce “Dr. Maimes” Maiman:
Last did mornings for KBTU/
Monterey. Contact him at 831-234-
8540.

Michael Mann: Previously han-
dled nights for KZQZ/San Francisco.
Reach him at 510-262-0992.

J.J. McKay: Former PD of KHKS/
Dallas. Contact him at 972-539-2620.

Julian Nieh: Formerly did nights
on WVSR/Charleston, WV. Contact
him at 703-241-2839.

Alan Oreman: Former Sr. VP/Pro-
motion for Gold Circle Records. Con-
tact him at 626-844-9373.

Tommy Oz: Former Creative Ser-
vices Director for KRBE/Houston.
Reach him at 832-216-5085.

Wild Bill Shakespere: Former
MD/ Afternoon man for KNEV/
Reno, NV. Contact him at 775-424-
0551.

Dave Sholin: Former VP/Promo-
tion for Capitol Records. Contact him
at 650-359-0505.

Glenn Stacey: Was handling mid-
days for WFLY/Albany, NY. Reach
him at 469-682-4966.

Ivan Tryjillo: Former KZQZ/San
Francisco MD. Contact him at 415-
420-1585.

Thomas Westfall: Formerly Na-
tional Alternative Director for Jeff
McClusky & Associates. Contact him
at 310-838-5838.

Andrew Zepeda: Previously
morning man for WWCK/Flint, MI.
Reach out to him at 810-621-5586.

CHRs Seeking
Quality Talent

* KHKS/Dallas: 6-10pm opening.
T&Rs to KHKS, 8235 Douglas Ave.
#300, Dallas, TX 75225.

* KKRZ/Portland, OR: Imaging
Director needed asap for legendary
CHR Z100 (KKRZ)/Portland, OR.
Team player and self-motivated indi-
viduals are encouraged to apply.
Knock us out! Also in need of strong
weekend talent. T&Rs to Michael
Hayes, Program Director, KKRZ,
4949 SW Macadam Ave., Portland,
OR 97201.

* WAEV/Savannah, GA: Program
Director. Minimum two years’ CHR
music director experience. Resume to
WAEYV, attn: Brad Kelly, 245 Alfred
St., Savannah, GA 31408.

* WXKS/Boston: Part-time an-
nouncers needed. T&R to cadillac
jack@clearchannel.com.

¢ Clear Channel Rochester Ra-
dio: Production Assistant. Full-time
position in production department
for seven stations spanning from
News/Talk to CHR. Responsibili-
ties include daily-spot and station-
image creation. Strong writing
skills a must. Knowledge of Cool
Edit Pro a plus. E-mail MP3 demo
and resume to joelomonaco@clear
channel.com. Clear Channel is an
equal opportunity employer.

e KZHT/Salt Lake City: After-
noon drive opening. Are you one
of the few diehards left in radio?
Are you motivated by that pas-
sionate attitude? Then KZHT
wants you. Our last afternoon guy
just moved on to pm drive in the
No. 3 market of Chicago. If you're
a highly focused and well-
prepped individual with a longing
to be part of a winning team, rush
off your package to Program Di-
rector Jeff McCartney, KZHT, 2801
South Decker Lake Dr., Salt Lake
City, UT 84199. Clear Channel
Broadcasting of Salt Lake City is
an EOE.

* WLDI/West Palm Beach:
Nights. Three years’ radio expe-
rience. Must be able to light up
the phones. Tapes and resumes
should be sent to WLDI, 3071
Continental Drive, West Palm
Beach, FL 33407.

¢ WNOK/Columbia, SC: MD/
nights and a co-host for the mornings
with Jonathan Rush. Females and mi-
norities encouraged. T&Rs to 316
Greystone, Columbia, SC 29210.
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ut Of Work?

R&R lists qualified free agents

As the new year kicks off, one question that seems
to be on the minds of many of us is “Will the economy
ever improve?” With our country facing war, it doesn’t
seem that things are going to change anytime soon.

Last year numerious radio and
record corporations suffered loss-
es in revenue, which led to cut-
backs and the elimination of many
jobs. In this jobs theme issue we
were supposed to focus on job
openings in the radio and music
businesses, but when I started
looking into the subject, I bugged
out on how many people in this
industry are out of work and
searching for employment.

So, although I will list the few
job opportunities that are avail-
able, my main focus is to give you
a list of some of the qualified free
agents out there who are ready
for anew challenge. Maybe you'll
see the name of someone you've
lost contact with and can reach
out to him or her with a job op-
portunity.

Free Agents

Ritch Bloom, former National
Director /Promotion, Extasy Rec-
ords. Contact info: 818-366-3977 or
bigbirdrb@aol.com.

Jim Stein, formerly in regional
promotion at Elektra Records.
Contact info: 310-454-9131 or jim_
stein@hotmail.com.

Michael Plen, former Sr.VP/
Promotion, Virgin Records. Con-
tact info: 310-457-6928 or mplen@
charter.net.

Diamond Dave, former Asst.
PD/MD, KBTU/Carmel, CA. Con-
tact info: 831-915-7617 or manona
mic@aol.com.

Bari G, former VP/Promotion,

Strictly Rhythm. Contact info: 914
709-9221.

Dave Sholin, former VP/Pro-
motion, Capitol Records. Contact
info: yourduke@aol.com.

Johnny Coppola, former VP/
Promotion, MCA Records. Contact
info: ratpackpoet1@aol.com.

Bruce Da Moose, former Asst.
PD/MD, WBTT/Ft. Myers. Con-
tact info: 239-277-1524 or bdmoose@
comcast.net.

Tanya Kalayjian, former Na-
tional Director /Crossover Promo-
tion, Columbia Records. Contact
info: 310-600-4293.

Phillip Embuido, former Re-
gional Manager, Motown Records.
Contact info: 661-251-4483 or pem-
buido@ socal.rr.com.

Tony “DJ Slomotion” Bartleson,
former Asst. PD/MD, KBAT /Odessa,
TX. Contact info: 915-363-8896, 915-
3494920 or cxls2000@hotmail.com.

Marvyn Mack, formerly in ur-
ban/crossover promotion at Hol-
lywood Records. Contact info:
310-480-6225 or marvmack2@
hotmail.com.

Travis Loughran, former PD/
MD, KBMB/Sacramento. Contact
info: txl95@gateway.net.

Job Opportunities

WIMN (Jam'n945)/Boston is look-
ing for talented individuals to hold
down weekend shifts. Please send
CDs or tapes and resumes to Chris
Tyler, WIMN, 235 Bear Hill Road,
Waltham, MA 02451.

KYLD (Wild 94.9)/San Francisco

MAKE ’EM CLAP tnat's what J Records recording artist Busta Rhymes
did during a recent performance at the Hard Rock Hotel & Casino in Las Vegas.
Later Busta was joined by Justin Timberiake (1) and Pharrell Williams (r) of The
Neptunes for his hit single “Pass the Courvoisier.”

is seeking its next promotions per-
son extraordinaire. All interested
applicants must be street savvy,
talented, hungry, energetic, love to
meet people, be willing to do al-
most anything and everything,
have experience and want to be
part of a top-rated major-market
station. Contact Promotions & Street
Coordinator Eric “The Latin Kid”
at wylderic@aol .com.

Citadel’s WILD (98.7) /Knox-
ville is looking for a program di-
rector to take it to the next level. If
you have the experience, the work
ethic and the creativity, reach out to
Mike Hammond at mike.hammond@
citcomm.com.

WRCL (Club 93.7)/Flint, Ml is
searching for a full-time afternoon
drive and/or night jock. This posi-
tion will include promotion or MD
responsibilities for qualified indi-
viduals. Applicants must possess a
strong work ethic and understand
the audience. Send your CD and
resume to WRCL (Full-Time), Attn:
Nathan Reed-PD, 3338 Bristol
Road, Burton, MI 48529.

WBTT (105.5 The Beat Jamz)/Ft.
Myers is searching for a PD witha
minimum of five years’ experience
and technical skills in Prophet, sat-
ellite, production and on-air. Send
resumes to Joy Hunton, Clear
Channel Radio, 13320 Metro Park-
way, Suite 1, Ft. Myers, FL 33912
or joyhunton@clearchannel.com. No
calls, please.

Full-time production director
needed for small-market cluster.
Are you a creative thinker? Can
you consistently generate excep-
tional production? Do you interact
well with department heads, sales
staff and station clients? Must
come willing to work hard and be
part of a strong team. Multiple for-
mat experience and proficiency
with digital systems preferred. E-
mail jobs@demersrocks.com with the
subject Production Director, or
mail packages to Production Director,
DeMers Programming, 204 Exton
Commons, Exton, PA 19341.

KWNZ/Reno, NV is searching
for a night slammer to take over
the reins of the biggest night show
in the Biggest Little City. You must
have great phones and work mag-
ic in production. Get your tapes
and resumes to Bill Schulz, Direc-
tor/Programming, 300 East 2nd
St., Reno, NV 89501.

January 3, 2003 R&R @ 21

What It Takes

To give you some insight into what it takes to land a job in
the radio or record industry and, more importantly, keep
that job, | reached out to a few industry professionais for
their feedback.

Jimmy Steal
VP/Programming, Emmis Communications;
PD, KPWR/Los Angeles

To land a job, you must have deep product knowledge and insights
about the station so that the people interviewing you immediately sense
your value. They should feel like they can’t do without you after one meet-
ing. To keep a job, you must realize that your one and only job is to make
your boss look good.

Gary Marella
VP/Promotions, Universal Records

Stay focused. Do not forget that your work ethic is what got you where
you are. Also, do not lose touch with the radio and record community if
you are out of work,

Mark Medina
PD, KZZP/Phoenix

There are a couple of key principles to staying employed in radio
today. 1. Accept change, accept that the business model is different to-
day from what it's ever been in radio, and leam the new rules and be
ready to play by them. 2. Create the most value for yourself. If you can
perform multiple jobs around the radio station (especially if you have an
exclusive skill set), you are harder to get rid of. 3. Realize that everyone
would love to have your job. There are so few good jobs out there, if
you have a premier gig, there are 10 people in line for it. Don't give your
company a reason to give it to them,

Lisa Ellis
Sr. VP/Crossover & R&B Promotion,
Columbia Records

Work hard, work smart and be honest.

Jay Stevens ‘
VP/Programming, Infinity Broadcasting;
PD, WPGC/Washington

In this tough business environment, getting a good job and finding
good people can be difficuit. Network with people you respect even when
you are not looking for a job, because you never know. Be a make-it-
happen person. Be known as a person who will do whatever it takes to
win and grow in this business. Anything you touch or are invoived in
needs to be great.

In baseball, the players who get promoted from the minor leagues
to the majors are the all-stars, and it's the same in radio. | will take a
person with drive, ambition and potential who is a little green over some-
one with experience who's “been there and done that” any day. Be pas-
sionate about what you do, and be aggressive. If you don’t wake up ev-
ery day excited about going to work, maybe this is not the business for
you. You have to fight to keep your job every day through your actions
and results.

Mark Adams
Director/Programming, Rose City Radio;
PD, KXJM/Portland, OR

'm not sure there'’s any one thing | could share that would guaran-
tee that you would land a job, but | suppose consistent networking is
one of the more useful things you can do while searching for a new job.
Get your T&R to the VPs of programming for the company you're look-
ing at and consultants working with a group of stations. These are the
people who are generally always looking for somebody for one of their
stations.

That said, you increase your odds of success when you specifically
target one station at a time. Let that PD know that you want to work for
him or her and why you think you'd be a great fit. Speaking personally,
I'm not a fan of the generic “Dear Sir” type of cover letter. That doesn’t
speak well of your work ethic or desire to go to a specific station.

As for keeping your job, | believe the best advice | can give is sim-
ply this: Know as much as you can about as many different things as
you can so you're as adaptable as you can possibly be. | don’t have to
tell anyone that our industry continues to change, and | wouldn’t expect
those changes to slow down in 2003.

One of the ways I've addressed that as a programmer is by working
to acquire a rounded, multiformat background. Having the ability to suc-
cessfully program different types of stations in different kinds of markets
not only make me a better programmer, it allows me to be more flexible
should my current situation change.

The same thing applies to anyone and everyone in radio today. The
more you can contribute to a station, the greater the likelihood you'll con-
tinue to be a part of things should changes come about. The days of
being able to be, say, an off-air MD are largely over.
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What’s The Next Move?

A programmer gives tips on landing that next gig

Toward the end of each year — or the start of every
new year — many radio and record jobs are cut. When
this happens, the obvious move is to search for the next
opportunity. Lately in this industry those opportuni-
ties have been few and far between.

But on the chance that some-
thing swings your way, you want
to not only be prepared, but also
to be the best person for the posi-
tion. This week WBHK/Birming-
ham PD Jay Dixon gives some tips
for air personalities who are
searching for their next gig.

Personality-Plus

Personalities who can multitask
and who understand the different
aspects of programming
stand out, says Dixon.
They must not only
know how to execute
when on the air, but also
have a strong grasp of
production and be capa-
ble of interacting with
the station’s sales de-
partment.

“The industry right
now is so revenue-driven,” Dixon
says. “It's important that I have
people who are not only business-
minded, but talented as well. I like

Jay Dixon

people who are not only creative,
but also possess business skills.”

Listening to tons of airchecks
over the years can give program-
mers a very distinct idea of what
they're listening for. “I can hear
right away if people are being
themselves,” Dixon says. “There
are jocks who may execute the for-
mat perfectly, but I don’t know
who they are. Then there are those
personalities who may
be a little rough around
the edges, but I can hear
their personality right
away.

“Ilook for personali-
ties who communicate
with listeners and are
very good at interacting
with people on the tele-
phone. If a personality
talks to a listener and the listener
says the talent’s name during the
phone conversation, that’s a good
sign that the listener sees the air

RICK & THE CREW ssen here (I-r) are Heartless Records’ Bob Matthews,
KHHT/Los Angeles MD Rick Nuhn and Heartless Recording Artists Tata and
Brando.

talent as a personality, as opposed
toajock.”

Understand The Lifestyle

Inajob-interview situation there
are several things that are impor-
tant to Dixon. Of course, experi-
ence is always a plus, but Dixon
wants other specifics. “I want to
know what their concept is of the
audience, if they understand who
the core audience is for the radio
station,” he says.

“I want to know if they under-
stand the lifestyle of the listeners
and know how to reach out to
them. In an interview I ask a lot of
lifestyle questions — where they
like to hang out, the kind of image
they have of our listeners. One of

“| like people who
have computer
skills in addition to
heing a good
personality. Having
computer skills
means they won’t be
intimidated by the
technology when
they get on the air.”

the most important factors that a
jock interviewing must under-
stand is that the listeners come
first.

“I like people who can think cre-
atively and strategically. [ want
someone who is focused and has
some kind of understanding of the
business side of radio. In addition
to those things, I want someone
who definitely understands the
importance of good production
and good imaging.

“They need to be good commu-
nicators, and they must like to
brainstorm and challenge my
ideas. It's very important that peo-

ple challenge me and challenge
my ideas. I look for people I can
develop as individuals; I'm not
looking to just put someone on the
air. I like to groom personalities in
their own way, emphasizing their
own talent and their own style.”

During the course of a week
many resumes will cross a PD’s
desk, and it’s important that yours
stick out. “I look for diverse expe-
rience,” Dixon says. “I like people
who have computer skills in addi-
tion to being a good personality.
With the way the operating system
is set up in this radio station, hav-
ing computer skills means they
won't be intimidated by the tech-
nology when they get on the air.

“Knowing the market is also
very important. It's a disadvan-
tage to anyone from outside of the
market.”

Additional Tips

I'm going to end this column
with a few tips of my own. First,
make sure you update your re-
sume. When putting it together,
keep in mind that PDs only have
a few moments to look at it. Make
sure you sell yourself, but with
only the most pertinent informa-
tion. Highlight your strengths and
make your most applicable skills
noticeable at a glance.

When it’s time for the interview,
there are a few tips to keep in
mind. First, you want to look nice.
Even though radio is a casual en-
vironment, you don’t want to roll
inlike you've slept in your clothes.

You absolutely must be on time.
Always allow yourself extra time
for things like getting lost or traf-
fic. Make sure you research the sta-
tion and the market, because the
more information you have about
the radio station, the better you
can sell yourself.

Also, be prepared with extra
copies of your resume, references
and some paper to take notes. Lis-
ten carefully, answer the questions
that are asked, and give specific
examples of your background.
When the interview is over, it’s
your chance to ask questions. By
asking questions you find out
valuable information, and it also
shows your interest in the job.

“The industry right
now is so revenue-
driven. It’s important
that | have people
who are not only
business-minded,
but talented as
well.”

Finally, you should follow up
the interview through e-mail or
drop a card in the mail. This is
just one more opportunity to re-
mind the PD or GM of all the
valuable traits you could bring
to the station. You don’t want to
miss this last chance to market
yourself.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1667
or e-mail:
kpowell@

radioandrecords.com

WHERE THEY WANNA BE Seen here are (i-r) Warren G, DaMizza and
MCA artist Shade Sheist
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Welcome To 2003

AC & Hot AC help wanted

Congratulations, and welcome to 2003. I hope this
year brings you all the joy and prosperity you’'ve
worked toward and deserve. Below, you'll find some
available radio opportunities. And if for some reason
you haven’t heard it yet: Happy new year!

A Few Actual Gigs

Moming Co-Host: A Hot AC in
Atlantic City, N] seeks a morning co-
host, preferably female. Interested
parties please contact Burke Allen at
burke@burnsradio.com, or send your
package, in confidence, to Alan Burns
& Associates, 11705 Sumacs St., Oak-
ton, VA 22124, Attn.: Burke Allen.

Moming Co-Host: Hot AC KBBK
(B107.3)/Lincoln, NE, Lincoln’s No.
1 at-work station, has an immediate
opening for a morning co-host. Ba-
sic responsibilities include morning
airshift, show prep, commercial pro-
duction and opportunities for paid
appearances and product endorse-
ments. Beyond the basics, we're
looking for candidates who have
that “something extra” to contribute
to our staff. Do you understand
what it takes to become our listen-
ers’ best friend? Do you know that
show prep is a 24/7 endeavor? Are
you ready to be a morning host and
not a sidekick?

Up-and-coming air talent, part-
timers who can prove they deserve
a promotion and veterans who
would like to come home to South-
east Nebraska are all welcome.
We're looking to replace a market
favorite whose pumps will be hard

to fill. Morning experience is pre-
ferred, and females are encouraged
to apply. Please rush your resume,
production samples, ratings history
and anything else you have to dem-
onstrate your qualifications to . Pat
Miller, Program Director, KBBK,
4343 O St., Lincoln, NE 68510. Triad
Communications is an equal oppor-
tunity employer.

Promotions Manager: Marketing
Factory Inc., a boutique full-service
entertainment and marketing agen-
cy in Venice, CA, is seeking an ex-
perienced and self-motivated pro-
motions manager. Salary range:
$38,000-$42,000. The promotions
manager position requires a mini-
mum of three years’ experience in
media promotions/marketing and a
working knowledge of the music
industry. Responsible for develop-
ing, creating, implementing and
managing promotions programs
and special events for MF], includ-
ing music-, arts- and corporate-
brand-driven programs.

Duties and skills include negoti-
ating, managing and organizing
marketing and promotional pro-
grams with radio, television, the In-
ternet and print outlets; creating
promotional concepts and brand-

GOOD VIBRATIONS Alanis Morissette recently played WTMX/Chicago’s
Miracle on State Street IV concert, benefiting La Rabida Children’s Hospital.
Seen here (I-r) are WTMX morning co-host Eric Ferguson (of The Eric & Kathy
Show) WTMX PD Mary Ellen Kachinske, Reprise VP/Adult Formats Alex
Coronfly, Morissette, WTMX Station Manager & WNND/Chicago VP/Program-
ming Barry James and Reprise Midwest Promotion Manager Dave Derkowski.

building campaigns; maintaining
relationships with media program-
ming, promotions and sales depart-
ments; managing contests and give-
aways, including implementation
and writing letters of agreement,
contest rules and affidavits; assisting
in all aspects of overall concert-tour
promotions, press and marketing;
familiarity with the principles of
marketing, product launches and
promotional strategies; research
skills; excellent written and verbal
skills; and proofreading skills, in-
cluding copywriting and editing.

Also requires expert knowledge
of MS Office Suite and Internet fa-
miliarity; working knowledge of
graphic-design software a plus. In-
terested parties, e-mail your pack-
age to resumepromo@marketing
factory.com.

Sales Promotion Director: MyS-
tar Communications/Indianapolis
has an opening for a sales promo-
tion director. This is a newly creat-
ed position (rare these days) within
the cluster marketing and promo-
tion department. The sales promo-
tion director is responsible for plan-
ning, execution and followup of on-
air, website and special-event adver-
tiser-driven promotions and cam-
paigns for a cluster that includes Hot
AC WZPL, AC WTPI-FM and
News/Talk WXNT. Candidate
should be proficient with MS Office
Suite, website maintenance and
desktop-publishing programs. To
apply, submit a resume and perti-
nent materials to MyStar Commu-
nications VP Gary Havens, 9245 N.
Meridian St., Suite 300, Indianapo-
lis, IN 46260. No faxes, e-mails or
calls, please.

Promotions Assistant: MyStar
Communications has an opening for
a promotions assistant/remote coor-
dinator. This position within the
MyStar Communications marketing
and promotion department is re-
sponsible for general assistance in
the planning, execution and fol-
lowup of on-air promotions, broad-
casts and special events for Hot AC
WZPL, AC WTPI-FM and News/
Talk WXNT/Indianapolis. In addi-
tion, this person will be responsible
for coordinating remote broadcasts.

Duties include driving the sta-
tions” vehicles to and from remote
broadcasts and events. At these re-
motes, the promotion assistant sets
up broadcast equipment and dis-

WHO’S THE BOSS? Couidn't resist printing this one. That's WPLJ/New
York & ABC VP/FM Programming Tom Cuddy with his close personal pal, the
one and only Bruce Springsteen.

plays, interacts with the public and
air personalities and handles tear-
down. Weekend and evening work
and some moderate lifting are re-
quired.

Radio-station promotion experi-
ence and familiarity with remote
broadcast equipment is highly pre-
ferred. Candidates must have a
clean driving record. To apply, send
aresume to PD Scott Sands, MyStar
Communications Corp., 9245 N.
Meridian St., Suite 300, Indianapo-
lis, IN 46260, Attn.: Promotion As-
sistant Position.

PD/Morning Host: Mainstream
AC in Jackson, MS seeks combina-
tion PD/on-air host. This is an ex-
cellent opportunity for an up-and-
comer or folks who have been beat
up by the “big corporate radio
world” and want to work for pri-
vate, more stable owners. If interest-
ed, contact Burke Allen at
burke@burnsradio.com or rush your
package, in confidence, to Alan
Burns & Associates, 11705 Sumacs
St., Oakton, VA 22124, Attn.: Burke
Allen.

PD/Moming Host: KQMG (Lite
95.3)/Independence, 1A (18 miles
east of Waterloo) seeks a PD and
morning host. Send resume, MP3
and salary requirements to
rick@sunny103-5.com. If you have
play-by-play experience, computer
experience and cool EditPro skills,
enjoy doing remotes and like com-
munity involvement, this could be
the position for you.

Nights: KZZO (The Zone)/Sac-
ramento is looking for a killer night
jock. Minimum four years’ experi-
ence; must possess strong produc-
tion skills. T&Rs to Ed Lambert,
K770, 280 Commerce Circle, Sacra-
mento, CA 95815. Equal opportuni-

ty employer.

Part-Time: WQSX (Star 93-7)/
Boston is looking for possible week-
end and swing shift hosts. If you
think you've got what it takes to be
in Boston, love Boston, havea CHR-
style delivery and can relate on-air
to the lifestyle of the Star 93-7 listen-
er, send your package to Weekend
Warrior Wannabe, Star 93-7 WQSX-
FM, 20 Guest St., Third Floor, Brigh-
ton, MA 02135. Entercom Commu-
nications is an equal opportunity
employer. No phone calls or MP3/
resume e-mails, please.

Part-Time: WJLQ(Q100)/ Pensa-
cola, FL is looking for some killer
part-time weekend air talent ASAP.
Send your package to Q100, Cumu-
lus Broadcasting, 6565 N. West St.,
Pensacola, FL 32505, Attn: PD Steve
Wall or Asst. PD Blake.

Future Positions

LM Communications, one of
America’s last great independent
broadcasters, is seeking excellent
broadcast talent from future stars for
possible future on-air openings in
our Lexington cluster. If you've got
the chops, let me hear you. Send
package, including scoped aircheck
and resume, to Bill Clary, LM Com-
munications Inc., 1300 Greendale
Road, Lexington, KY 40511 or e-mail
MP3s to belary@lmcomm. com. Equal
opportunity employer. Male/fe-
male, minorities especially encour-
aged to apply.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 201-836-9333
or e-mail:
kkelly@radioandrecords.com
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People Needing People

Who to contact if you’re looking for a new job

It’s perhaps a sign of the times that this year’s Coun-
try contribution to R&R’s annual jobs issue contains
more listings of people looking for new posts than ever
before. And, on the flip side, there are fewer “Positions
Open” listings than we’ve ever previously run.

Hopefully, 2003 will see ad reve-
nues and record sales making come-
backs and fewer jobs being eliminat-
ed. Whatever the environment, we'll
continue to make the space available
to try to match people with the right
jobs.

Radio Positions Open

KBEQ/Kansas City PD Mike Ken-
nedy is looking for a night talent with
“experience, tons of personality and
someone who is not afraid of the
phones and a lot of hard work.” T&Rs
to Kennedy at 4717 Grand Ave., Suite
600, Kansas City, MO 64112.

KHAY/Oxnard-Ventura, CA just
lost its midday personality /Promo-
tions Coordinator. T&Rs to PD Mark
Hill at 1376 Walter St., Ventura, CA.
93003. EOE/ME.

KKJG/San Luis Obispo, CA is in
need of a PD/morning co-host. Pack-
ages to GM Kathy Signorelli at KK]G,
3620 Sacramento St., Suite 204, San
Luis Obispo, CA 93401.

KNFM/Odessa-Midland, TX has
anopening for a morning partner who
can also work in promotions. T&Rs to
OM John Moesch at 11300 Highway
191, Building 2, Midland, TX 79703 or
e-mail your resume with an MP3 to
him at jmesher@aol.com.

WBUL-FM/Lexington, KY OM
Barry Fox writes: “Clear Channel’s
No. 1-rated WBUL-FM just lost its
morning team to WKHX/ Atlanta.
Can you keep The Bull’s morning
drive numbers in double-digits and
on top in Lexington, KY, a highly com-

petitive market? Is your show com-
pelling, local and a proven winner?”
T&Rs to Fox at Clear Channel/Lex-
ington, 2601 Nicholasville Road, Lex-
ington, KY 40503. No calls.

WGKX/Memphis has a PD open-
ing. Info to Barnstable/Memphis
President Tony Yoken at 965 Ridge
Lake Blvd., Memphis, TN 38120.

WIBW/Topeka, KS PD Rudy Fer-
nandez needs a hot Production Direc-
tor. T&Rs to him at 1210 SW Execu-
tive Dr., Topeka, KS 66615 or rudy@
94country.com.

WKHX/Atlanta has a PD opening.
Info to President/GM Victor Sansone
at 210 Interstate N Pkwy SE, 6th Floor,
Atlanta, GA 30339.

WKML/Fayetteville, NC is look-
ing for a 7pm-midnight personality.
Info to PD Andy Brown at WKML,
508 Person St., Fayetteville, NC 28301.

WSM-FM/Nashville PD Kevin
O’Neal needs a morning show. T&Rs
to 2644 McGavock Pike, Nashville,
TN 37214.

Consultant Joel Raab is seeking a
programming pro to assist him in all
aspects of his consultancy, including
music and research. He'd like to find
someone who would live in Nash-
ville, but that is not a requirement.
Contact him at joelraab@aol.com.

Middle Tennessee State Universi-
ty in Murfreesboro, TN is seeking
someone for a tenure-track appoint-
ment in its department of recording-
industry music business section.
Qualifications include a master’s de-
gree in a related field, with a doctor-

HALL OF FAME wisconsin native George Briner of DreamWorks Records
was inducted into Madison's Country Music Hall of Fame this fall. Seen here at
the ceremony are (I-r) WWQM/Madison PD Mark Grantin and MD Mel McKen-
2zie, Briner and DreamWorks' Scott Borchetta.

I—

ate preferred. A demonstrated ability
to work as part of a team to accom-
plish group goals is a necessity. Uni-
versity-level teaching and industry
experience preferred. Send a complete
resume, curriculum vitae, three cur-
rent letters of reference and complete
university or college transcripts to
Cosette Collier, Interim Chair, Depart-
ment of Recording Industry, Middle
Tennessee State University, P.O. Box
21, Murfreesboro, TN 37132.

Radio: Pros On The Loose

Bill Brock, 304-327-7114, billbrock
balliet@hotmail.com. Most recently OM
for Triad’s Bluefield, WV properties.

It’s perhaps a sign
of the times that
this year’s Country
contribution to
R&R’s annual jobs
issue contains
more listings of
people looking for
new posts than
ever before.

Coyote Collins, 585-415-1123,
mecoyote@rochester.rr.com. Most recent-
ly PD/afternooner for WBEE/Roch-
ester, NY, where he spent 10 years. He
also previously programmed and
worked an airshift at Classic Rocker
WQVR/Rochester, NY.

Jack Douglas, 540-633-5885,
jdb1897@hotmail.com. Most recently
PD of New River Valley Radio Part-
ners’ Country WPSK, Country Oldies
WWBU and Classic Rock combo
WBRW & WBWR in Blacksburg, VA.

Steve Giutarri, 210-481-6775,
steve_giutarri@yahoo.com. The former
KCYY & KKYX/San Antonio PD has
also previously been Asst. PD of
KKBQ/Houston and KBUL/Salt
Lake City.

Todd Grimstead, 303-766-9385,
toddgrim@hotmail.com. The KCKK &
KYGO/Denver personality left at
year’s end due to budget cuts. Before
moving to the Mile High City in 1998,
he spent 19 years on the air at WPOC/
Baltimore.

Dene Hallam, 770-988-8898,

dene@thehallams.com. A programmer
for more than 25 years, Dene was most
recently OM for WKHX & WYAY/At-
lanta. He's also programmed New
York’s WHN and WKHK, KKBQ/
Houston, KYCY/San Francisco,
WWWW/Detroit, WDSY/Pitts-
burgh, KBZT/San Diego and KUDL/
Kansas City.

Lance Houston, 407-467-0660,
radiojock5@aol.com. This 10-year radio
vet has PD, MD, on-air and market-
ing and promotions experience. Most
recently doing music research for
RateTheMusic.com, he’s worked at
Tuscaloosa, AL's WACT, WTXT &
WZBQ and at WYGC/Gainesville.

Dean James, 817-481-8800, deano@
airmail net. Most recently PD of KSCS/
Dallas, James also previously pro-
grammed KFKF/Kansas City and
WBOS/Boston.

Big Steve Kelly, bskpd@aaahawk.
com. Kelly has programmed and been
on the air in Detroit, Philadelphia,
Richmond, Orlando and Salt Lake
City. He’s worked in a variety of for-
mats and was most recently OM for
Infinity/Memphis.

Kevin King, 704-391-7884, get
kevin@aol.com. Most recently PD of
WKKT/Charlotte, King has also pro-
grammed WKHK/Richmond, WRBT/
Harrisburg and KDDK/Little Rock.

Dave Lavendar, 520-887-1000,
buzz@kiimfm.com. Most recently nights
at KIIM/Tucson.

Steve Lee, 818-760-2107, s1949@
aol.com. Lee was Director/Marketing
for KZLA/Los Angeles for the past
two years. He previously held similar
posts at WUSN-FM/Chicago, KSAN/
San Francisco and Infinity/Kansas
City.

Jami Mayberry, 615-885-4450,
jamimayberry@mail.com. She’s been on
the air for more than 20 years, the last
12 in Nashville, including WSM-FM
and WSIX. For the last 18 months Jami
has been a personality on XM Satel-
lite Radio’s Hank’s Place channel.

Adam Mayfield, 407-295-2806,
nashadam123@aol.com. Has worked in
marketing and promotion and music
programming at Nashville’s WAYM-
FM, WKDF, WRQQ and WSIX. He’s
also stopped at WOOZ/Carbondale,
IL; WBGL/Champaign, IL; and
WGGH-AM/Marion, IL and has pro-
motion experience with major Nash-
ville labels and independent promot-
ers.

Patrick Moon, 312-802-2577,
doubleupfarms@yahoo.com. He recent-
ly interned for a top-rated Chicago
moming show and has been bitten
by the radio bug. He wants to be on
the air, adding, ”I am willing to
move anywhere in order to gain the
time and experience necessary to
move on to bigger and better
things.” Anybody willing to give
him his first shot?

Russ Schell, 314-239-4545,
russschell@charter.net. Most recently
OM of WRTH-AM & WIL-FM/St.
Louis, Schell has also been Station
Manager of WGH-FM/Norfolk and
OM of WYAI & WYAY/Atlanta and

WKKX/St. Louis. His complete re-
sume is online at http://russschell.
tripod.com.

Bill Whyte, 615-758-4330, bill
whyte@worldnet.att.net. Whyte recent-
ly departed mornings at WSM-FM/
Nashville after 21/2 years. A consum-
mate pro, few morning talents have a
list of call letters after their names that
can match Whyte’s morning show ex-
perience: WUBE/ Cincinnati, WFMS/
Indianapolis and WMIL/Milwaukee.

Music Industry:
Positions Sought

Angela Borchetta, 404-814-9752 or
404-441-8417. Prior to her most recent
post as Southeast Rep for Nashville’s
Universal South, she handled pop
promotion in that region for RCA/
New York.

Tommy Laird, 615-355-3082, cfh
tommy@yahoo.com. The former Monu-
ment Promotion Coordinator previ-
ously held a similar post at Warner
Bros./Nashville.

Tammy Lovett, 615-591-3656,
tammyl2020@aol.com. Most recently
Audium’s Manager/Secondary Pro-
motion, she also worked at SOR, RMG
and Marco Promotions.

Shari Reinschrieber, 954-450-
4388. Recently Lyric Street’s Northeast
Regional Promo Rep, Reinschrieber
has also handled regions for Asylum,
Virgin and Rising Tide.

Trudie Richardson, 770-947-6810,
trudier@aol .com. Most recently South-
east Regional for Audium, she’s also
promoted for Decca and Atlantic. She
also served as Producer for Jones Ra-
dio Networks’ Nashville Nights.

Jim Roe, 615-516-5214, P.O. Box
128186, Nashville, TN 37203. Most re-
cently, Roe was Sr. Director/National
Sales for MCA /Nashville.

Mike Rogers, 615-599-0066,
mrpromotion@aol.com. With Sony/
Nashville (formerly CBS) since 1988,
he spent 12 years in promotion and
was most recently Director/National
Promotion.

Joe Saul, 615-731-3490, joseph
saul720@hotmail.com. A recent MTSU
grad, the Ten Ten Music Group intern
was just hired on a part-time, though
temporary, basis.

Mike Severson, 615-673-6453; mike
severson@comcast.net. Mike spent over
eight years in promotion with MCA/
Nashville and Decca.

Audrey Thayer, 615-832-2696,
muzichuzz@yahoo.com. Thayer recent-
ly completed an internship in the mar-
keting department at the Grand Ole
Opry and is seeking a position in the
music-marketing world.

Mark Westcott, 847-565-4289.
Westcott was most recently Manager/
Midwest Promotion for Epic/Nash-
ville.

Academy of Country Music. The
search to replace retiring Exec. Direc-
tor Fran Boyd begins in earnest as the
new year begins. A search committee
will be handling the process. Send in-
formation to the ACM offices at 4100
West Alameda Ave., Suite 208, Bur-
bank, CA 91505-4151.
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New Singles
For A New Year
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There will be plenty of new music for PDs to play in 2003

The Dixie Chicks, Shania Twain, Faith Hill, Tim
McGraw — the last quarter of 2002 was a bonanza for
Country programmers, and they will continue to reap
rewards in the new year as the aforementioned stars
release second, third or even fourth singles from their

latest projects.

Couple that with new first-quarter
music from other country icons, like
Willie Nelson, as well as material from
up-and-comers, and 2003 looks to be
off to a promising start for Country PDs.

Most of the labels on Music Row
play their cards close to their vests
when it comes to discussing release
schedules, as they worry about the
competition being privy to their plans.
They also don't like to give out infor-
mation about the releases themselves
because those plans can change on a
dime. So the information we present
this week regarding these projects
could be outdated next week.

With that in mind, here’s a list of
what to expect from some of the ma-
jor labels for first quarter of 2003.

Warner Bros.:
What's Up, Doc?

¢ John Michael Montgomery —
“Country Thang” is due out in Janu-
ary. The promotion department at
Warner Bros. will be starting the new
year with this single from what many
are seeing as JMM's strongest effort in
years.

* Trick Pony — ”A Boy Like You" is
due out in early spring. The first single
from On a Mlission continues to climb.

¢ Blake Shelton — The next sin-
gle is TBA but is slated to come out in
late March. Shelton’s new project, The
Dreamer, hits store shelves on Feb. 4,
and he’s got plenty of momentum

from his current hit single, “The
Baby,” to support it.

¢ Faith Hill — Her single, which
is TBA but will be the third from her
multi-Platinum Cry CD, is due out in
late spring.

* Dusty Drake — "Too Wet to
Plow” is slated for a March release. A
songwriter who has had cuts done by
Joe Diffie, Mark Chesnutt, Ricochet
and Janie Fricke, Drake is making his
first foray as an artist by releasing an
as-yet-untitled CD this spring. He
spent the early part of his adult life as
an air-traffic-control supervisor before
moving to Nashville.

Warner Bros. Sr. VP/Promotion
David Haley says, “He won me over
when I sat down with him one-on-
one. He's engaging, a family guy with
a wife and two children. He’s some-
body you can relate to. People will
walk away saying, ‘I really like that

guy.”
Universal South:
Hoops Talk

¢ Holly Lamar— “UnKissed" is due
out Jan. 27. Lamar spent a good deal of
time last year visiting radio stations and
getting to know programmers.

¢ Dean Miller —The single is TBA
but is slated for a February release.

* Chad Mullins — The single is
TBA and due out by the end of March.
Mullins, a newcomer to the Universal
South family, is, Sr. VP / Promotion Bry-

LADY LUCK Robyne Bullion won a trip to Las Vegas from CMT, which not
only got her tickets to a Brooks & Dunn show and her name on the marquee at
the Las Vegas Hilton, but also a chance to play roulette with the duo — and win
$1,400. Seen here are (I-r) Kix Brooks, Bullion and Ronnie Dunn.

an Switzer says, “a 6'4" multitalented
musician from Ohio — it sounds like
I'm introducing a basketball player.”

RCA: Many Happy
Returns

¢ Sara Evans — Her TBA new sin-
gle is slated to come out this spring.
Evans will be back in 2003 after tak-
ing some time off to give birth to her
second child.

¢ Clay Walker — The single is TBA
and due out in March. This debut
project on RCA is Walker’s much-an-
ticipated return to the music scene.

* Aaron Lines — “Love Changes
Everything” is due out this spring.
Newcomer Lines is enjoying radio
time with his first single, “You Can’t
Hide Beautiful,” which entered the
top 10 near the end of 2002. For more
on Lines, see the sidebar on this page.

Lost Highway, MCA,
Mercury: Willie, Shania
And More

¢ Willie Nelson with Jon Bon Jovi

“Always on My Mind" is due out
in January.

* Anthony Smith — “Half a Man”
is slated for a January release.

* Marce] — “Tennessee” is due out

in February.
¢ Shania Twain — Her next single
is due out in March, but the expected

third single from Up! hasn't been de-
cided upon as yet — no wonder, since
the label has 17 cuts to choose from.

* Gary Allan — His TBA single is
slated for a March release.

¢ Vince Gill — His single is due
out in March and is TBA. “Next Big
Thing,” Gill's first single from his lat-
est album, continues its chart climb.

¢ Terri Clark — Her single, which
is TBA, is slated to come out in March.
Clark’s “I Just Wanna Be Mad” proved
her staying power and continues to
spend time on the charts.

¢ Josh Turner — His TBA single is
due out in April.

Lyric Street: Flatt Out

¢ Rascal Flatts — “Love You Out
Loud” is due out in January. This is
the second single off their second CD,
Melt, which has already sold enough
copies to qualify for Platinum status.

* Brian McComas — The TBA sin-
gle is due in January. This is the sec-
ond project from McComas, and Lyr-
ic Street Sr. VP/Promotion Kevin
Herring says, “The Arkansas native
has hooked up with producer Leigh
Reynolds — who worked with Kevin
Denney — to make a driving country

- Y

Aaron Lines

parents’.”

about it last night.

Outside The Lines

Canadian artist’s first U.S. CD hits the strests Jan. 7

Twenty-five-year-old Aaron Lines is no stranger to the
music business, having released several independent
projects in his homeland of Canada over the years, but
the differences between the music business in Canada and
in the U.S. have been a bit of a wakeup call for him.

“The chart is so much different,” he says. “The Ca-
nadian chart moves faster. Radio works a little differ-
ently jhere. There’s not as many stations, and they tend
to put songs in medium and heavy rotation faster than
stations down here.” Those differences can be frustrat-
ing, Lines says. “It's human nature to want things to
happen as quickly as possible,” he explains.

His first U.S. single, “You Can't Hide Beautiful,” was
released last summer and is just now cracking the top
10, but Lines is enjoying more success than many oth-
er first-timers on the chart. He's hoping it continues with
his followup, “Love Changes Everything,” which is a song he released
independentiy in Canada and that got him his U.S. record deal.

Lines wrote eight of the 11 songs on his latest CD, and he is some-
times asked how he writes such insightful songs at such a young age.
“I've run into that a little bit, but | was subjected to more of those kinds of
questions when | was 21,” he says. “it’s a little bit frustrating, but | tell people
that experiences don’t have to happen to you in order for you to be able
to write about them. You can see it in your friends’ relationships or your

With so much going for him, Lines is quick to point out his faults. “I
don't think I'm the best self-promoter,” he says. “I never wanted to be
the center of attention. Getting interviewed and having to talk about your-
self is a little awkward. | was talking to [fellow Canadian artist] Paul Brandt

“Every e-mail, every interview and every phone call is about you.
You're kind of the product at this point. | realize that it's a business and
that it's about money as much as it's about music, but you try not to
tum into one of those artists people don't like when they go back home.”

tempo song that we're 99.9% sure will
be a huge hit. The Lyric Street promo
staff will be hitting the road in Janu-
ary with the new music and video,
and Brian too.”

* Sonya Isaacs — Her single is due
early in the first quarter of 2003 and
is TBA.

Epic/Monument:
Patty’s Back

* Patty Loveless — Her next sin-
gle is TBA and will come out in the
first quarter. Loveless scored big with
her Christmas CD, Bluegrass and White
Snow, and she’ll quickly follow that
success with a new CD.

¢ Little Big Town — The single
will come out in the first quarter and
is TBA.

* Brad Martin — His single is TBA
and is slated for first-quarter release.

DreamWorks: Rockin’ On

* Toby Keith — "Rock You Baby"”
is due out during the first quarter. The
big man shows no signs of slowing the
tempo down.

¢ Jimmy Wayne — “Stay Gone” is
slated for a first-quarter release.

¢ Emerson Drive — “Only God”
is due out during the first quarter.

* Also, expect new music from Cha-
lee Tennison and Darryl Worleyin the
first three months of the new year.

Curb: Don’t Curb Your
Enthusiasm

® Jo Dee Messina — "Was That
My Life” is due out Jan. 20.

* Tim McGraw — His next single
is TBA but slated to come out in the
first quarter. The second single off his
new album will follow on the success
(and controversy) of “Red Rag Top.”

Columbia:
Speeding Along

* Montgomery Gentry — “Speed”
is due out in the first quarter.

¢ Travis Tritt — “Country Ain’t
Country” is slated for a first-quarter
release.

* Mark Chesnutt — “I'm in Love
With a Married Woman” is due out
during the first quarter.

Capitol: Riding In
A Bentley

¢ Dierks Bentley — The TBA sin-
gle is due out in March.

¢ The label also continues working
projects from Trace Adkins and Jen-
nifer Hanson.

Audium: Make Way
For Dwight

* Dwight Yoakam — His next sin-
gleis TBA and has a first-quarter due
date. Yoakam recorded throughout
the month of December, with Pete
Anderson serving as producer.

* Sammy Kershaw — “I Want My
Money Back” is slated to come out
during the first quarter. Kershaw’s
project, produced by Richard Landis,
will be in stores by late March.

¢ Rhett Akins — “In Your Love”
is due out in the first quarter.

Arista Cat

* Brett James — “After Ali” is due
out in early February. A songwriter
who has had over 60 songs cut by a
variety of artists, James is taking his
shot at recording some of his own
material. Among the songs he’s writ-
ten are Martina McBride’s “Blessed,”
Jessica Andrews’ “Who I Am,” Lone-
star’s “With Me” and Tim McGraw’s
“Telluride.”
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SMOOTH JAZZ

Who Says Women
Can’t Have It All?

Maria Lopez is a full-time parent ... and an
air talent on five different stations

Maria Lopez is a woman for all seasons. She began
her radio career nearly 20 years ago, working in the traf-
fic department of then-Beautiful Music KABL/San
Francisco. It wasn’t long before Lopez, blessed with a
heavenly set of pipes, made the transition to airwork
at nearby KTID/San Rafael, CA. Lopez was later hired
by then-KKSF/San Francisco PD Steve Feinstein to host
the station’s night show, Lights Out San Francisco.
Lopez lost the position in late 2001, due to downsizing.

It's been said that hindsight is 20/
20. As painful as it was to
lose her job, Lopez says
now that her exit from
KKSF proved to be a
blessing in disguise.

Many believe that, in
the future, more and
more people will work
as outside contractors on
an assortment of projects
rather than hold one full-
time job. If that’s the case, Maria is
already on the vanguard. Today she
is not only responsible for over-
nights at Infinity’s eclectic thythmic-
leaning AC KKWV (The Wave)/San
Francisco, she also hosts a Sunday-
morning show at the station.

Oh, and she also voicetracks on
four Smooth Jazz stations. Lopez
handles middays at WJZZ/ Atlanta,
KJCD/Denver and KOAS/Las Ve-
gas and is the host of Night Sounds
on KJZY/Santa Rosa, CA. If that
weren't enough, she’s also become
a fixture as an on-camera announc-
er during pledge drives at public
television giant KQED/San Fran-
cisco.

Striking A Balance

In the real world Lopez is a sin-
gle mother of a 9-year old daughter
and a 16-year-old son and actively
involved in their lives. She rises at

TALK BACK TO R&R!
Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1665

or e-mail:
carcher@radioandrecords.com

Maria pez

6am to get the family ready and out
of the house. She drives
her daughter to and from
school, plus she regular-
ly volunteers in a class-
room reading program.
Then there are the nu-
merous extracurricular
activities, such as music
lessons, soccer and bas-
ketball.

Given Lopez's rigor-
ous schedule and the professional
and personal demands on her time,
you may think she is fortunate to
have “part-time” work as a voice-
tracked host, but there’s more to
her assignments than meets the
eye. Discipline, among other
things, is required to undertake
such an endeavor, but she says the
tradeoff she makes is worth it.

Lopez approaches each assign-
ment differently. She drives to San
Francisco to cut the tracks for her
overnight show on KKWYV; the rest
she records in her home studio. Be-
cause she must send shows destined
for W]JZZ by Federal Express, she
generally cuts two or more at one
time.

The remainder of the shows are
recorded the day before they air. She
records them on MP3 and sends
them directly to the PD or the sta-
tion’s dubber via e-mail for easy
loading into the hard drive. The en-
tire process of completing one show
takes approximately one hour and
15 minutes.

Lopez spends almost as much
time on show prep as she does on
her actual job. “Every day 1 go on the
Internet and read the newspapers in
each market,” she explains. “The
Atlanta Journal is a great newspaper,

and I love looking at their website.

“For Denver, KJCD PD Mike Fis-
cher likes me to do a weather refer-
ence whenever I can, so I check that
out too. If anything unforeseen hap-
pens in the forecast, I get a call so |
can update the weather.”

The Power Of Prep

Between prep time and recording,
Lopez works full-time — and more.
“I've had some misconceptions
about that myself since the time I

“To take this kind
of approach to
work, I've had to
clear away all my
preconceived
notions of what a
job is.”

recorded my show for KKSFE,” she
says. “You have to prepare, because
it's not a very good product if you
don’t know what you're talking
about.

"The advantage of being at home
is that I can prepare even more ef-
fectively, because I don’t have trav-
el time. I can care for my family and
concentrate on prepping, which
really makes me sound like  have a
stake in what the shows sound like
—and I do.

"My home studio used to be a
closet. In it is a small table, which
holds KJZY’s computer, soI can plug
right into their system. Other than
that, all it takes is a good micro-
phone, a mixer and my computer,
which is set up to record CDs.

"I have a tiny Japanese fountain,
too, so if I ever feel like I'm losing
my mind, I can soothe myself with
the sound of gurgling water. I have
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a good Bose radio too. And, I get
copies of all the new music I play,
so I know how it sounds and what
to say when I come out of it.

“The first thing I do in the morn-
ing is fire up the computer. If there
is any e-mail from Atlanta, I usual-
ly have it by 6am. I check to see that
all the logs are in for the next day.
My daughter is in school by 8:20am.
After that, | come home, make a cup
of tea and begin my work.”

A Blessing In Disguise

Before Lopez hosts her 7am-noon
shift on KKWV each Sunday, she
tracks several of her night shows for
the coming week. ”Aside from that,
[ try to keep my trips into the city
down to one a week, because I don't
want to do a lot of driving when
there is so much to do at home,” she
says.

"I have the flexibility to come and
goas I please. I do the grocery shop-
ping during my noon break. I have
toarrange my schedule to work oth-
er things — even something as sim-
ple as a manicure — into my sched-
ule.”

As demanding as Lopez’s uncon-
ventional setup is, it’s also well-suit-
ed to her life’s circumstances. “My
daughter is at an age where she
wants me to be the room mother at
school, to go to the parties and on
all the field trips,” she says. “I'm
able to do that by shuffling my day
around.

“Sometimes I feel that the top of
my head is going to come off, but
that's all part of being a soccer mom.
I'had to find a way to accommodate
everything. Blessings can come in
strange forms. Now I see that get-
ting canned from KKSF was one of
the best things that ever happened
to me.”

No Preconceptions

“To take this kind of approach to
work, I've had to clear away all my
preconceived notions of what a job

is,” Lopez continues. “I worked so
long doing one shift plus some pro-
duction at one radio station that I
had to change my entire mindset
when that job ended. It took a while
— almost a year — to become accus-
tomed to a new way of life.

“The mindset has to be open to
complete flexibility. If I do a fill-in
shift on KKWV, for example, I may
not get home until 9pm, but I can't
let that disrupt my schedule. I have
to roll with it all.”

“Blessings can
come in strange
forms. Now | see
that getting
canned from
KKSF was one of
the best things
that ever
happened to
me.”

Lopez says that she stumbled into
her current work environment, but
she now realizes that she’s able to
have it all as the proprietor of her
own business. “Even though I had
a great job before and was bringing
home money, I was away from
home in the evening and I felt un-
fulfilled as a parent,” she says. ”I
missed doing all I wanted to as a
whole human being, but not any-
more. Whatever the drawbacks,
they're balanced by the benefits of

my new arrangement.”

ALL IN A DAY’S WORK Day in and day out, WSJT/Tampa MD Kathy

Curtis lives and breathes Smooth Jazz. Here she's making Fourplay's (I-r) Bob
James, Nathan East, Larry Carfton and Harvey Mason feel at home after their
recent area concert.
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ROCK

A Bitchin’ Border Patrol Agent

One Rock jock’s life after radio is spent protecting

the nation’s border

Reunions and year-end columns frequently lead me
to wonder, “Whatever happened to so-and so?” For this
year’s jobs theme issue, I thought it would be interest-
ing to highlight someone who has made a career

change out of radio.

During a recent conversation with
WBYR/Ft. Wayne, IN OM Jim Fox,

KLPX's Area 51 metal show, which is
still on the air.

the name Bob Bitchin’
came up. I asked whatever
became of him, and Fox
replied that his former jock
is now a Border Patrol
agent. So I called Bob
Bushell (formerly Bob
Bitchin’) and asked if he’d
share with our readers how
he came to make such a
radical career switch.

Bushell, a Tucson native,
got his first radio job in the early "90s,
at Rocker KLPX in his hometown. He
started out as Bob Curry, primarily do-
ing nights, and also logged some time
with Alternative sister KFMA / Tucson.
“During the time I was at KLPX I was
also doing part-time work at KUPD/
Phoenix on weekends,” Bushell says.
"“Tim Maranville was the PD at KUPD
at the time, and he knew Jim Fox, who
was then at WMFS/Memphis and
needed someone full-time.”

Bushell landed the MD/afternoon
job at WMFS. He relates, “The whole
Bob Bitchin’ thing was a nickname. I
put it in my imagers when I was at
KLPX, and when Jim hired me he flat-
out said, “You're Bob Bitchin’,’ and that
was it. The station was very heavy, so
it fit in with the whole attitude thing.”

Bushell rose to Asst. PD of WMFS
before returmning to Tucson in March of
’98. He landed a gig with Mediabase,
as well as some part-time work back
at KLPX. That’s when he started

Bob Bushell

A Left Turn

Bushell says he first
wanted to bea Border Patrol
agent long before his radio
career was launched. “But
went to college and came
out with a media degree
and stumbled into radio,
though I really wanted to go
into TV,” he says. “That's
how the whole radio thing
started. My life took a tum, and I went
down that path.”

Mediabase inadvertently helped
Bushell get back on track. He recalls,
“The Mediabase job was basically ‘name
that song.” There was a tune that kept
coming up that, for the life of me, I
couldn’t name. It was driving me batty.
It was all rock ‘n’ roll and a dude sing-
ing, and I didn’t know what song it was.
Ifinally figured out it was the music bed
for a Coast Guard commercial.”

Bushell says he thought being in the
Coast Guard would be cool, but, living
in Tucson, it wouldn’t work. Then the
wheels began to turn. “I remembered
that [ had wanted to be Border Patrol a
long time ago, so I applied,” he says.
“It took two years; they climb up your
butt with a microscope. There are writ-
ten tests, oral interviews — it’s a very
long, involved process.

“After about a year and a half went
by I gave up on it, figuring they found
something in my background they
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MAKE UP YOUR MIND! Roadrunner/IDJMG artists Theory Of A
Deadman took their “nicest band in the world” demeanor to WNOR/Norfolk and
worked the station on their upcoming single “Make Up Your Mind.” Shown here
(I-r) are Theory's Tyler Connolly and Dean Back; WNOR Asst. PD/MD Tim
Parker; Theory's Tim Hart; and the band's fill-in guitarist, Dave.

didn'tlike. 1 admitted that I had inhaled,
and, being a radio guy, you lead a crazy
life, so I figured they talked to someone
who told them I was undesirable.”

A New Career

That wasn't the case, however, and
one day the government came calling.
Having had time to think about it,
Bushell had already decided that the
one condition under which he would
accept the job would be if he could be
stationed in Nogales, AZ, an hour
south of Tucson. “My life was good,
Mediabase was paying me well, I was
working at home,” he says. “Every-
thing was already great.”

As it turns out, Nogales was exact-
ly where he was needed, and Bushell
was on his way in his new career. “In
November 2001 I went away for five
months to the Border Patrol Academy
in South Carolina for intensive train-
ing,” he says. “You have to learn Span-
ish and all different kinds of law, from
criminal and statutory law to immi-
gration law.

“There’s also the physical side,
which is boot camp, where they treat
you like shit and yell at you — that
whole deal where they're weeding out
the weak candidates. It’s like a para-
military organization.”

Bushell survived the experience
and is now a Border Patrol agent. He’s
back home in Tucson and commutes
to work every day, where, as he de-
scribes it, “I walk around in the desert
looking for people who are trying to
sneak into the country.”

Passing Muster

Bushell details a typical day: “There
are different assignments you can get,
and they change daily. I'll drive to work
and go to the locker room, get my uni-
form and gear on and go to muster,
which is when everybody gathers be-
fore we go out and the supervisors tell
us what we're doing. You could be do-
ing a patrol on the outskirts of town,
inthe middle of nowhere, where you'll
spend a lot of time hiking and looking
for signs of people.

“Or you could get an assignment in
downtown Nogales, where you cruise
around in your car looking for guys
who are jumping the fence down-
town, maybe trying to blend into the
crowd. You can tell they don’t belong
by the way they’re dressed or by the
scared or guilty look on their faces as
they’re walking around.”

Bushell notes that Border Patrol
agents typically use four-wheel-drive
vehicles, such as the Chevy Tahoe. He
describes an incident that occurred on

a recent night, sometime around mid-
night, out in the desert: “One of our
agents came across a full-size pickup
with its lights off. They tried to get
away and crashed into a pole, dis-
abling the vehicle.

“Nobody was hurt, but this truck
was loaded with people. When every-
one was gathered, there were 48 aliens
who had been packed in this truck. No
one tried to run, fortunately.”

Border Tales

Frequently, people trying to cross
are with their children. “When they
try to run away they get separated, so
we spend a lot of time looking for kids
who have been separated from their
families,” Bushell says.

"“People don’t always run. It de-
pends on whether there are a lot of
them together and on what their coy-
ote — the smuggler — tells them. He
might tell them to run no matter what.
Or it might depend on the particular
agent who stops them and how the
agent is armed. Certain weapons keep
the aliens from running.

“It’s also a little like radio — it’s all
about your voice and how you present
yourself. If you present yourself like
a wuss, they may try to run. If you're
the man in charge and they know it,
they won’t run.”

“I listen to a lot of
radio now. I've
turned into a
listener, which is
weird.”

As with most jobs, there are times
when it can be very exciting and times
when it can be boring. “One of the as-
signments you can get is deterrence-de-
cision,” Bushell says. “That means you
park your truck right by the fence with
your lights on and sit there for your en-
tire shift, anywhere from eight to 10
hours, since our shifts are 10 hours.

“You're just there to deter. They see
you and don't try to jump there. We
have a lot of those positions in down-
town Nogales, because that’s where
we focus. We want to keep people out
of downtown and out of the city first;
then we work on getting them out in
the boonies.”

As a new guy, Bushell tends to get
a lot of those static positions. “We call
them X's, like an X on amap,” he says.
“I may do three of those a week, and
the other two days I'll go out and
cruise around.”

A Different Vibe

When we spoke in December Bush-
ell was on the graveyard shift, which
at that time of year is slow, he ex-
plains, “because a lot of the people
who come into this country to work
go back south for the holidays.”

“I caught a guy in early December
who, apparently, worked in California
and was trying to go south through
Nogales,” he says. “He had over

$3,000 cash in his pocket. It was mon-
ey he’d eamed and was taking back
to his family. But I understand that
after the holidays it will get very busy
because all those people will be try-
ing to come back to work.”

Bushell describes what happens to
those who are caught: “They are taken
to the detention center at the Border
Patrol station in Nogales, where they’re
photographed and fingerprinted. More
often than not, we then put themon a
bus and send them south. If ajudge has
formally deported a person, then they
are sent back to the court system, but
the typical mom-and-pop aliens are
just sent back south.”

What does Bushell like best about not
being in radio anymore? “Not having
to worry about the volatility,” he says.
“Tknow that if I do my gig here and do
a good job, I'll be set until I retire. Then
I'll have a good retirement saved up,
and that’s important, because I have
three kids. That was one of my main
motivations for taking thejob in the first
place — the security of it.”

What does he miss about radio? “1
miss a lot about it,” he says. “It’s like
a 180-degree turn. In radio you're at a
station that, even if it’s a big station,
it's a close-knit family. While you're
working, the phone is ringing off the
hook, primarily with people who say,
‘Dude, you rock! You're great!’

“With this job, down in Nogales it's
a huge station — we have over 400
agents — 50 it's not as close-knit. I
have my circle of buddies that I hang
out with, but there are so many peo-
ple there that it’s a different feeling.
Also, a lot of people don't like you.
Even some of the Americans in the
border towns don’t like the Border
Patrol very much. It’s a different vibe
as far as getting the love, so to speak.”

New Objectivity

Bushell loves being just a radio fan
again. “I spend a lot of time in the car,
especially working overnights, when
I'm usually alone,” he says. “I listen
to a lot of radio now. I've turned into
a listener, which is weird.

“When you're a D the PD tells you
you're talking too long, you don’t
have enough phoners, come up with
something interesting to talk about, all
that stuff. And you think, ‘Yeah, good
idea; I should really try to do that.’

“But now, as a listener, I find my-
self being entertained by radio, and
when I think about it, I'm entertained
because the guy is doing that stuff. I'm
more objective about it now. I'm more
objective about music too. It’s neat to
be a real listener again; it's a different
perspective.

“Like when [ first heard the new
Audioslave. I knew it was Chris Cor-
nell, but I didn’t know anything about
the project. When you're in radio, you
know well in advance when some-
thing new is coming, when it’s going
for adds, etc.”

Bushell is thoroughly enjoying the
sense of discovery he has now as a
music fan, but he admits there is still
a special place in his heart for radio,
and he hopes that someday he’ll be
able to do an occasional airshift, just
for fun. “I think I'll be a better jock,
because I'll be able to relate as a fan
and as a listener,” he says.
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Limited Opportunities
For Online Work

An update on Internet radio job listings

This marks the third year in a row that I've looked
at Internet job sites as a resource for prospective radio
job applicants. And this is the third year in a row that
I’ve come away disappointed. This would not be so
depressing, aside from the fact that if there is one thing
that both employers and the unemployed need in this
consolidated environment, it is a place to both find
good jobs and attract good employees.

Of course, the nature of job sites is
that you'll also find plenty of bad jobs
and plenty of bad applicants, but in
the chaff you will find some wheat —
it just takes some effort. However, if
their Internet resources are any indi-
cation, radio companies don’t seem to
want to make that effort.

The good news is, that may change.
Proposed changes to the EEO rules
presently before the FCC would man-
date a public posting of jobs for a spec-
ified period of time before the job is
filled. This may be just the push radio
companies need to fully disclose their
employment needs. As it is, what the
unemployed programmer has to
choose from is rather thin. Let's look
at how specific companies are doing.

Clearcareers

Last year Clear Channel’s employ-
ment site at www.clearcareers.com was
woefully lacking in programming
jobs. With more than 1,100 stations in
the company’s radio division, there
were only 13 programming jobs list-
ed. Of those, six were in marketing
and promotions and four were for on-
air positions. There were no jobs post-
ed in any of the top 10 markets.

This year I found significantly more
jobs. On the other hand, when com-
pared to last year’s paltry numbers,
even a relatively modest gain looks
big. That's exactly what we see here.
While the search engine was easy to
use and comprehensive, Clear Chan-
nel only had 31 posted jobs available
in programming. Of those 31 jobs, 16
were in promotions and 10 were on-
air. Nine of the 31 jobs were part-time.
Needless to say, we aren’t looking at
a rich vein for job hunters to mine.

One other problem with the Clear
Channel job listings is that many of
them are months old. One PD position
was posted on April 9, 2002! It is quite
likely that many of these positions
have already been filled.

T'had hoped to respond to a couple
of the job postings to check on avail-
ability, but this revealed another ma-
jor problem with Clear Channel’s

website: It does not give you any in-
formation about the station other than
the available job and what city the sta-
tion is located in. You can't even find
out the call letters of the station to
which you are applying.

When you register on the website to
apply for a job online, you give your
personal information and complete an
online resume. This is then forwarded
to the appropriate station. The appli-
cant is almost completely in the dark.

The primary weapons
in the arsenal of the
job-seeker continue
to be the classifieds
in the back of R&R
and a network of
friends who will keep
their ears open for
available positions.

Infinity Impresses

It is absolutely incredible how
much Infinity has improved its digi-
tal presence since the merger with Vi-
acom. The influence of Viacom here is
undeniable. Today, Infinity has a very
easy-to-navigate corporate site with
prominent buttons that link the user
to its job bank and station sites.

Infinity’s job site (found at www.
infinityradio.com) is impressive. You
can search by keyword, station, mar-
ket, format and state. I did a keyword
search on programming-related terms
(“program,” “music,” “promotions,”
etc.) and found 65 programming-re-
lated jobs available at Infinity stations.

Considering that Infinity owns
fewer than 200 stations, it is quite pos-
sible that the 65 jobs are a complete

"o

listing of what is available — especial-
ly when you consider that the listings
included high-profile jobs like a PD
opening at Country KILT/Houston.

Browsing jobs on the site is a bit of
apain, since they are listed only by job
title. If you want more information,
such as the city in which the job is lo-
cated, you need to click on the job
opening to see the detailed listing. The
good news is that the detailed listings
are truly detailed.

Unlike Clear Channel’s site, which
has the applicant flying blind, the In-
finity site gives you all the pertinent
information about each job opening,
including the call letters of the station
involved and the station’s address and
contact information. This information
varied depending on the listing. Some
listings included e-mail information,
while others provided a fax number
and some just gave an address. None
of the jobs I perused allowed job seek-
ers to apply online, however.

Other Company Offerings

Entercom is the country’s fifth-larg-
est radio operator and, as I pointed
out in the past two years, has one of
the best employment sites in the in-
dustry. It is extremely comprehensive,
with numerous jobs in every one of
the markets that Entercormn operates in.
Anyone looking for a radio job would
be well served by checking out the En-
tercom website at www.entercom.com.

Last year I mentioned that the only
downside was that advanced search-
es weren’t possible and that you
couldn’t browse jobs by type, only by
market. This is still the case. Still, I'd
trade Entercom'’s comprehensiveness
for a speedy search tool any day.

Last year Cumulus had the dubious
honor of having the worst company
site for job applicants of all those I'd
looked at over the previous two years.
This year it narrowly misses getting
that title again. The site offers no job
listings, but lists five categories (Mar-
ket Manager, Chief Engineers, Promo-
tions, Programming and Sales) where
you canclick and get a job description.
All five links give you the Cumulus
corporate address, a generic job appli-
cation e-mail address (careeroppor
tunities@cumulus.com) and a fax num-
ber.

Cumulus avoids the “worst site”
mantle thanks to Citadel Communi-
cations. Last year Citadel had a great
site that allowed you to search for jobs
based on position. Once you found a
listing that looked interesting, you

could click on it and get detailed in-
formation about the job, including the
name of the person you needed to
contact for the job and how to contact
them.

This year Citadel has done away
with all that. A click on the “Employ-
ment” link from the Citadel corporate
page (wwuw.citadelcommunications.com)
directs you to a page with the corpo-
rate address and phone numbers and
an e-mail address for human resourc-
es. There is absolutely nothing to in-
dicate what kind of jobs are available
or where they would be. Citadel
doesn’t even give the vague job de-
scriptions that Cumnulus does.

Emmis is a big company with sta-
tions in big markets. The only down-
side for the applicant is that Emmis
doesn’t havealot of stations. That said,
the company has one of the best em-
ployment sites in radio. You can search
by job, by state and by keyword. Re-
sults are detailed, with all the informa-
tion any job searcher would need to
decide to apply for a job.

Emmis also owns publishing and
television interests, and one of the side
benefits of its site s that your search may
pull in an opening in one of these other
media. You never know: Maybe inyour
job search you'll find something in pub-
lishing that strikes your fancy.

Independent Sites

In addition to company-sponsored
employment sites, you can also access
independent sites that offer job list-
ings. In an ideal world, these sites
would compile all the jobs available
at other sites and organize them in an
easy-to-navigate fashion. Unfortu-
nately, all three radio job banks I ex-
amined were a far cry from that ideal.

The first site I looked at was at
wwuw.tvandradiojobs.com, and it hasn’t
improved muchin the past year. It was
easy to find the available jobs on this
site, but the organization of those jobs
left a lot to be desired. From the open-
ing page, click on "Job Listings.” On
the next page, click “Radio.” This takes
you to a list of every job listing for ra-
dio available on the site, which num-
bered 52 the day I accessed it. That's 27
fewer jobs than were listed last year.

The jobs were of every type, from
account executives to music directors.
This list was certainly not comprehen-
sive, and its content was very uneven.
The postings are still written by the in-
dividuals offering the jobs. While the

quality of the postings was much bet-
ter than last year, there were still some
items that didn’t have correct e-mail
addresses and others with a minimal
description of what the job entailed.

A slightly improved site was an im-
portant one: the National Association
of Broadcasters careers page (wuww.
nab.org/bec). The NAB job site had the
most organized job listings of all the
ones I looked at. You can search for a
job by speific position, category, loca-
tion, the date the job was posted or a
combination of all four.

I did a search for programming-de-
partment openings in the entire Unit-
ed States. Last year my search yielded
10 openings, none of which were for
PDsor MDs. This year my search yield-
ed 53 openings, of which two were for
PDs. This still reveals a dramatic lack
of comprehensiveness, but at least the
site is moving in the right direction.

Primary Weapons

The last site I looked at last year ap-
pears to have sold its domain name or
let it lapse. The former site of the
Broadcast Executive Directors Associ-
ation, which had been at www.career
page.com, is now a German-language
career site. A Google search found that
the BEDA site had moved to wuww.
careerpage.org.

On this site you can search by depart-
ment, date of job posting, location or a
combination. You can even search by
keyword to look for specific openings
in a specific location. Unfortunately, as
was the case last year, a broad search for
programming openings in any state in
the US. yielded no openings.

Despite all the advances in e-com-
merce and the dramatic increase in
Internet usage, little has changed from
last year. In fact, with Citadel taking
its job bank offline, things are even
worse. As I've said every year since |
started doing this research, finding an
opening over the Internet should not
be considered the bedrock of any job
search.

In fact, there are so few job openings
posted on the Internet that an online job
search cannot be considered anything
more than a supplementary tool. Even
with all the technological advances and
consolidation in the industry, the pri-
mary weapons in the arsenal of the job
seeker continue to be the classifieds in
the back of R&R and a network of
friends who will keep their ears open
for available positions.

] —
MISFITS AT CHRISTMAS The FNX Network hosted its version of a
holiday festival show on Dec. 10, the FNX Misfity Holiday Show. Playing in front
of a sold-out crowd were Audiovent and Everclear. Seen here hanging out
backstage are FNX MD Kevin Mays, Everclear’s Greg Eklund and Art Alexakis,
FNX PD/morning show host Cruze and Everclear’s Craig Montoya.
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On-Air Quality Contro

In the modern radio landscape, talent makes

the difference

S BR’s John Bradley recently introduced me to John
Silliman Dodge, and after chatting with Dodge a few
times I asked him to write a column for our annual jobs
issue. Dodge lives in Seattle and runs the communications
firm Silliman Dodge Digital Media Strategy. He consults
radio on a variety of issues and conducts communications
workshops with broadcasters, businesses and universities
all over the U.S. Dodge is also an announcer for Sirius Sat-

ellite Radio.

Welcome to the new year, alwaysa  wireless applications, etc., and it's
good time to consider new possibili- ~ easy to see that music is turning into
ties and new ways to en- a commodity. For younger
gage and to think different- audiences, radio is no-
ly about the way we do our where near their primary
work. You may have anew source for new music.
on-air position in a new But don't panic. It's not
market or this may simply like we're losing our grip.
be an opportunity to ap- Orisit?

Emad' L I Talent Makes The
rand-new attitude. Either Di
e . ; ifference
way, it's the perfect time R
for a fresh perspective. J oml')g:l“'eman I've spent decades work-

Let’s start by taking a 8 ing in performance — play-
look at the art, the craft and ing concerts as a recording
the creative science of announcing. artist, working in the studio as a radio
But first, let me share a “Light Bulb  production director, coaching talent as
Moment” with you. a program director and, now, consult-

I was visiting a client in San Fran-  ing with radio stations, businesses and
cisco and listening to astation thatused  universities around the country. I'm con-
to be one flavor but then morphedinto  vinced that the real competitive advan-
a totally different flavor. Suddenly —  tage among stations always comes
which is the way these things happen  down to talent.

— I realized that radio could no long- The unique value that talent adds
er compete on the basis of musicalone.  to our presentation is the only true
That day is over and done. differentiator left. Relationships are

Today information is so readily
available that I can copy your station’s
playlist and you can copy mine by to-
morrow’s morning drive. Consider
speedy digital downloads, file-shar-
ing, cheap CD burners, web radio, sat-
ellite radio, subscription services, new

what propel and sustain all business-
es. Since enduring relationships with
listeners are what build long-term
success, announcers take on much
greater responsibility than ever be-
fore. Are we trained and prepared for
that challenge? Some of us are, and

PAY THE STATION 0ops! Did | say that? | meant recording artists Pay
The Girl stopped by WTTS/Indianapolis to play an acoustic set on the air.
Pictured here are (I-r) Pay The Girl's Dave Harris, WTTS PD Brad Holtz and Pay
The Girl’s Jason Phelps.

By John Silliman Dodge

many more of us are not.

The old school “that was... time,
temp, liner ... this is... ” style of radio isn't
compelling anymore, if it ever truly was.
Real people communicating honestly
and emotionally with other real people
— that's where we're headed. This ap-
proach is particularly well suited to the
authentic style of Triple A radio.

In the most important ways, how-
ever, great announcing is not about
radio at all; it’s about merging the fun-
damentals of interpersonal communi-
cation with the fundamentals of the-
ater. It involves creative thinking and
writing, public-speaking and presen-
tation techniques — even the mechan-
ics of speech.

After we begin to think and per-
form this way, we can overlay the par-
ticular requirements and eccentricities
of the radio medium. But first we have
to break it down to the basics.

PR.E.P.

I use a system I call PR.E.P, which
stands for preparation, rehearsal, editing
and performance. I think it can help
make you a better announcer. Let's
take a look.

First is preparation. Awareness of
and empathy with your audience is
the ultimate goal of preparation. You
want to know exactly who you are
talking to at all times. Go beyond age,
sex and ZIP demographics and get to
know the values and motivations of
your listeners — what the sales team
calls the psychographic profile.

Empathy involves taking on their
perspective. Put yourself in your lis-
teners’ shoes, see through their eyes,
listen with their ears, and imagine
how they perceive you. The more you
understand who they are and what
makes them tick, the easier it is to vi-
sualize them as unique individuals.
That vision puts you closer to the nat-
ural, one-on-one, across-the-table con-
versational sound common to all great
communicators.

Second comes rehearsal. Let’s de-
bunk the myth of spontaneity right
now. Spontaneity is vastly overrated.
Not every thought that pops into your
head should pop out of your mouth
like your brain was some gumball
machine. Why? Because, chances are,
the first time you say something is not
the very best way you could say it.

So take your gem of an idea and
polish it to brilliance. Three times is
the charm. Before the red light goes
on, speak your next break out loud —
all the bugs become evident. Speak it

you.

bigger impact. Less truly is more.

Radio’s P.R.E.P. School

John Silliman Dodge uses a system he calls P.R.E.P,,
which stands for preparation, rehearsal, editing and per-
formance. It can help make you a better announcer.

» Preparation: Awareness of and empathy with your audience is the
ultimate goal of preparation. Put yourself in your listeners’ shoes, see
through their eyes, listen with their ears, and imagine how they perceive

* Rehearsal: Spontaneity is vastly overrated. Chances are the first
time you say something is not the very best way you could say it. So
take your gem of an idea and polish it to brilliance.

« Editing: Think before you speak, and choose fewer, more powerful
words. Fewer words arranged in a tighter sequence give your ideas

* Performance: Be real. Real people are more believable.

a second time, and the rough edges
smooth out, because now you know
where you're going. The third time,
you go live. You're still delivering
your own words, only now they sing.
It's called planned spontaneity, and
every successful actor and comedian
employs this technique. You don't
have to run your entire break through
the drill, but you should always re-
hearse the two most important com-
ponents: your entrance and exit.

Get Real

Then there’s editing. Our world is
on communication overload. We're
supersaturated with e-mail, cell
phones, telemarketers during dinner,
broadband web and omnipresent ra-
dio and TV. So do your listeners a
mighty favor: Think before you speak,
and choose fewer, more powerful
words. Fewer words arranged in a
tighter sequence give your ideas big-
ger impact. Less truly is more.

Finally, there is your performance.
I've done quite a bit of voiceover work
with ad agencies, and something al-
ways happens early in these sessions.
The director says, “We don’t want you
to sound like a DJ.” By this he means,
“We want you to be a real person,
someone the audience will relate to.
Real people are believable; Djs aren't.”
Pretty sobering, huh?

Too often an announcer opens the
mike and out pops a caricature —abad
impression of a DJ. He uses tones and
phrases he would never use in real life,
certainly never with his friends.

This disconnect starts with the illu-
sion that he is all alone in a studio, talk-
ing to a vast, anonymous audience.
This is where things can break down
and threaten intimacy, eye contact, di-
rectness, relevance, real-speak and hu-
manity. But there’s a way around it.

For years professional athletes have
used a technique called visualization to
prepare for a successful performance,
and we can adapt this to our role as
announcers. When you visualize for
radio, fix one listener in your mind and
talk directly to him or her. You remove
the artificial tones and cadences, the
“DJ-isms,” from your speech. You talk
exactly like you talk to your close friend
in a one-to-one conversation.

In the process you become real.
You’re allowed to show and share
emotions, opinions — all the things
that real people do together. This atti-
tude helps listeners adopt you into

their family and circle of friends —
right where you want to be.

Remember that you are an actor
and that you must get up for your per-
formance. Breathe deeply, use your
whole body, and make sure the blood
is flowing and the brain is fully en-
gaged before the mike and the mouth
are open. Know your direction and
your purpose for the break.

To the extent that you can, imagine
your monologue as a dialogue. Focus
all your energy and content on one
person at a time, and use the intimate
tone and language with him or her
that you use with your best friend.
And never break eye contact. Ever.

Think Different

Now that you think differently
about your job, it’s time for your ex-
ecutives to think differently as well.
What if broadcasting were more like
other big American industries? We
would invest in research and develop-
ment of new products and services.
We would commit to ongoing train-
ing so that our people could learn to
be more productive and effective.

This isn’t frivolous or discretionary
spending; some industry CEOs be-
lieve that a $1 increase in R&D trans-
lates into a $2 increase in profit and a
$5 increase in market value over a sev-
en-year period. Even in an economic-
disaster year like 2002, research and
development budgets were only
trimmed by 15%. But sometimes I fear
that our industry thinks R&D is a mis-
spelling of an Urban format and not a
strategic component of success.

In nature, when a pool isn't fed by
a spring or replenished by rain, it
evaporates, and the animals that de-
pend on it die. In business, the talent
pool is in jeopardy when we fail to
budget for development. Great coach-
es such as Randy Lane, Lorna Ozmon
and Valerie Geller have been evange-
lizing this message for years. They
know that success doesn’t happen by
chance or accident.

Smart broadcasters know that talent
development is a product of planning,
and they nurture and develop new tal-
ent upward through the chain of mar-
kets. The best broadcasters know that
talent is their magic bullet, the secret
weapon that makes all the difference.

If you'd like to learn more, you can con-
tact John Silliman Dodge at 425-562-
9895 or sillimandodge@msn. com.



| Rick WELKE

| rwelke@radioandrecords.com

January 3, 2003 R&R ® 31

_CHRISTIAN

Need A Job — Get A Job

Matching up people and employment opportunities

I’m sharing job information as we kick off the new
year. This week I spotlight some vacancies in the Chris-
tian market and profile a few quality people who are
looking for new opportunities. Happy hunting!

Get A Job

Here are several radio employment
opportunities ripe for the picking.

Station Manager: WAY-FM is ex-
panding into Tallahassee, FL with a
brand-new locally staffed full-power
station. Competitive salary with gen-
erous bonus program and benefits in-
cluded. No calls, please. Send resume,
cover letter and a one-page manage-
ment philosophy to Dusty Rhodes at
dusty@uwayfm.com or WAY-FM Media
Group, P.O. Box 64500, Colorado
Springs, CO 80922.

Marketing/Promotions Director:
WMBI/Chicago, Moody Broadcast-
ing’s flagship station, is seeking an ex-
perienced Marketing/Promotions Di-
rector to continue to expand the sta-
tion’s presence in the market. Appli-
cants should have five or more years
of medium- to large-market experi-
ence with a proven track record in pro-
motions. Strong writing skills, a ma-
ture work ethic and strong interper-
sonal skills are required.

Position is full-time with competi-
tive salary and benefits. Please send a
resume to Bruce Everhart at WMBI,
820 N. LaSalle Boulevard, Chicago, IL
60610. For more detailed information,
e-mail bruce.everhart@moody.edu or
robin.jones@moody.edu.

PD/Morning Show Host: Are you
a major-market professional looking
for a quieter life for your family?
Northern Christian Radio operates
three noncomm stations in beautiful
Northern Michigan. This is a great
area to raise a family, with excellent
schools, a family-oriented communi-
ty and lots of lakes and rivers for the
outdoor enthusiast.

Northern Christian Radio is look-
ing for an experienced PD/morning
show host with an outstanding work
ethic, creativity and passion for
Christ. It offers a great team environ-
ment and competitive salary and
benefits package. Contact GM George
Lake at george@ncradio.org for more
information, or mail resume to
Northern Christian Radio, PO. Box
695, Gaylord, MI 49734.

PD: Moody’s WGNR/Indianapolis
is seeking an experienced PD to help
the station continue to effectively reach
the Central Indiana area with music
and programming. Applicants should
have 10 or more years of broadcasting
experience with a proven track record
in programming. On-air skills, a ma-
ture work ethic and strong interperson-
al skills are all required. The position
is full-time, with a competitive salary
and benefits. All audition demos and
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resumes should be sent to Ray Hash-
ley at WGNR, 2000 W. 53rd St., Ander-
son, IN 46013.

Need A Job

Here are a few individuals search-
ing for a worthy position and willing
to relocate to get it.

Bill Mott: A creative man with 10
years’ broadcasting experience, Mott
seeks to grow with a farsighted com-
pany. He has a genuine passion for
the broadcast medium, coupled with
a one-on-one approach to the listen-
ing audience. His motivation to ex-
cel in radio stems from childhood
memories of announcers who were
much more than “voices on the oth-
erend.”

Mott is knowledgeable about the
Arakis and Cool EditPro programs
and the automation process; MD-,
DAT- and computer-proficient; and a
team player and graduate of Dale Car-
negie’s Effective Public Speaking and
Sales and Marketing Techniques
courses.

His experience includes having
been News Director at WMLB-AM/
Cumming, GA for three years and
seven years with WWEV /Cumming-
Atlanta, GA. Public forums, open de-
bate and newscasting are just a few of
his strengths. His gentle baritone
voice and relaxed delivery style are
great for afternoons. On-air trivia and
artist background information are his
specialty.

Mott hosted a three-hour weekly
music program featuring Contempo-
rary Christian oldies from 1969-1989,
and he is syndication-ready. Demo
package available upon request. Con-
tact Bill at mobilbo@aol.com.

James Matthew Rhodes: Rhodes is
ambitious, eager and willing to do new
things. He started in radio when he
was 12. He has been a specialty show
announcer for several years and has set
up live at clubs, skating rinks, church-
es and numerous events. Rhodes has
promoted and hosted many concerts
and has worked in the Youngstown,
OH market at Country WICT, Oldies
WKTX, Christian AC WEXC and oth-
er stations.

He is a whiz at promotions and get-
ting companies to sponsor on-air
promotions and giveaways. He has
worked with national radio promoters
and reported the weekly playlists of
two specialty shows. Rhodes is current-
ly GM of a non-music-related business
where he has managed employees
and been the owner’s right-hand man.
He is ready to move and to entrench
himself in the Christian-music industry.
Contact Rhodes at 724-699-7968.

First-Quarter Releases

The first three months of 2003 are jam-packed with new
releases from established and new Christian-music artists.
We list them here in chronological order. Titles and release
dates are subject to change.

January 14
JIM WITTER Forgiveness (Curb)
January 21

SEVENTH DAY SLUMBER Picking Up The Pieces (Crowne)
VARIOUS ARTISTS Mixdown (ForeFront)

January 28

FURTHERMORE She And | (Tooth & Nail)

STEVEN CURTIS CHAPMAN All About Love (Sparrow)
DOGWOOD Seismic (Tooth & Nail)

PHILLIPS, CRAIG & DEAN Let Your Glory Fall (Sparrow)
EDEN’S BRIDGE /sle Of Tides (Spring Hill)

AARON NEVILLE Believe (EM! Gospel)

DARWIN HOBBS Broken (EMI Gospel)

February 4

JARS OF CLAY Furthermore: From The Studio — From The Stage (Essential)
CAEDMON'S CALL Back Home (Essential)
VARIOUS ARTISTS WOW Gospel 2003 (Verity)

February 11
ALI ROGERS Boxes (Word/Curb/Wamer Bros.)
NATALIE GRANT Deeper Life (Curb)
RUSS LEE The Second Mile (Christian)
FURTHER SEEMS FOREVER How To Start A Fire (Tooth & Nail)
HOLLAND Photographs & Tidalwaves (Tooth & Nail)
STEVEN DELOPOULOS Untitled (eb & flo)
GLASSBYRD Open Wide This Window (Squint/Curb/Wamer Bros.)
VARIOUS ARTISTS Best Of Azusa (Word/Curt/Warner Bros.)

February 18

TODD AGNEW Grace Like Rain (Ardent)
JILL PARR ...Shhh (Aluminum)

February 25

PLUMB Beautiful Lumps Of Coal (Curb)

SWITCHFOOT The Beautiful Letdown (Sparrow/Columbia)
SANDI PATTY Take Hold Of Christ (Word/Curb/Warner Bros.)
AUDIO ADRENALINE Worldwide (ForeFront)

PEACE 586 Generations (Uprok)

TERRY MACALMON Visit Us (M2.0)

MAE Destination: Beautiful (Tooth & Nail)

ANDREW PETERSON Love And Thunder (Essential)
SCOTT KRIPPAYNE /t Goes Like This... (Spring Hill)

March 4

CHARLIE HALL Untitled (Sixsteps/Sparrow)

CHRIS RICE Run The Earth ... Watch The Sky (Rocketown)
ALATHEA What Light Is All About (Rocketown)

SHURMEN STEADFAST This Battle's For You! (Vanishing Point)
THIRD DAY Offerings Il — All | Have To Give (Essential)
DONNIE MCCLURKIN Donnie McClurkin ... Again (Verity)

March 11

DEREK WEBB She Must And Shall Go Free (INO)

RELIENT K Two Lefts Don't Make A Right But Three Do (Gotee)
SONICFLOOD Cry Holy (INO)

REBECCA ST. JAMES Wait For Me — The Best (ForeFront)
FERNANDO ORTEGA Hymns Of Worship (Word/Curb/Warner Bros.)
AVALON Untitled (Sparrow)

GHOTI HOOK A.I.P. (Tooth & Nail)

MICHAEL CARD A Fragile Stone (M2.0)

COOL HAND LUKE Wake Up O Sleeper (Floodgate)

POINT OF GRACE 24 (Word/Curb/Wamer Bros.)

RADIAL ANGEL One More Last Time (Squint/Curb/Warner Bros.)

March 18

JADYN MARIA Untitled (Sparrow)
VICKIE WINANS Bringing It All Together (Verity)
CHICA Untitled (Squint/Curb/Wamer Bros.)
DARINS Untitled (Spirit-Led)
MXPX Untitled (A&M)

March 25

SMALLTOWN POETS Untitled (Independent)

STACIE ORRICO Everything (ForeFront/Virgin)

AMY GRANT Simple Things (Word/Curb/Wamer Bros.)

FFH Free (Essential)

KATY HUDSON Untitled (Island/Def Jam)

JULIANA THEORY Live 10.13.2001 (Tooth & Nail)

JOY ELECTRIC The Tick Tock Treasury (Tooth & Nail)

BRAVE SAINT SATURN The Light Of Things Hoped For (Tooth & Nail)

l LAST SECOND Untitled (Vanishing Point)
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Switchfoot Ready To
Drop Fourth Album

The Beautiful Letdown will be in stores Feb. 25

San Diego-based rockers Switchfoot recently made
arare Nashville appearance, playing the 12th & Porter
Playroom to air out songs from their upcoming release
The Beautiful Letdown. While the band was in town,
Tue CCM UprpATE sat down with frontman Jon Foreman
to get the scoop on the new project.

CCM: When we last f
spoke, in February 2002,
you were still writing for
this album. You mentioned
then that your favorite tune
was a song called "The |
Beautiful Letdown” — now
the album’s title track. Is it
still your favorite? .

JF: “The Beautiful Let-
down” sums up the idea
of what the album is about. It’s
about the big and little failures in life
each day that force us to seek the
higher truth, the eternal aspect of
what this life is. “This Is Your Life,”
the second track, is another one [ like
because it really sets the tone of the
album.

CCM: I've heard you say you're in-
spired by different authors, and those
ideas sometimes translate into your
songs. Is there anyone or anything in
particular you've been reading that's
perhaps made it into your own writing
Sfor this album?

JF: This album isn’t influenced as
much by thatas it is by everyday life.
I've always been inspired by Soren
Kierkegaard, and maybe this record
has a lot to do with that. It's the idea
of "Who is really living life?” Be-
cause you woke up this morning
and went to bed tonight, does that
mean the day has been lived? Did

Jon Foreman

you make a conscious ef-
fort to live today, did you
react to all the stimuli, or
did you simply drift
through? Or did you re-
spond by saying, “This is
the way I'm going to live
today”?

For people of all faiths,
it’s a challenge to really
think these things
through and ask the difficult ques-
tions. [ feel like a lot of times we're
giving answers to questions we nev-
er really asked, and that’s a lot less
effective than giving people ques-
tions they’ve never asked, and to
which they need to figure out the
answers for themselves.

This album is a collection of ques-
tions I'm asking myself and coming
to my own conclusions about. It’s
about where I'm finding my hope,
faith and redemption daily and try-
ing to express that in song.

CCM: Why did you include "I Dare
You to Move” on this album when it ap-
peared on Switchfoot’s last album,
Learning to Breathe?

JF: It’s been a favorite of ours for
along time. It seemed to fit with this
batch of songs. We wanted to revis-
it it with a few more electric guitars
and different drums. Now that the
album is coming out on Columbia

WORTH QUOTING
“| just try to make the next year better than

the last. I'm not going to try to stay away
from sweets or anything!”

— Tyler Burkum, guitarist, Audio Adrenaline

Records [and being released simul-
taneously on Sparrow Records],
there’s a whole new audience that
hasn’t heard Switchfoot before.
CCM: Critics called your last album
inventive and more accessible than any-
thing you'd put out before. What do you
think they'll say this time around?

“This album is a
collection of
questions I'm asking
myself and coming to
my own conclusions
about. it's about
where I'm finding my
hope, faith and
redemption daily and
trying to express that
in song.”

JE: Alot of bands try to go for a
sound, and we’ve always tried to ca-
ter to the song. The song is king. It’s
never like, “This sound is grunge,”
or whatever. For us, it’s like, “This
song needs a trumpet! Let’s throw
one of those in.” In that way, every
song has its own genre, so to speak.
They fit together nicely. Idon’t know
what the critics will say.

CCM: What kind of tour support will
accompany the album?

JF: We will be touring, but the de-
tails remain to be ironed out. We're
also excited to go out and hit radio
stations this time around. We're vis-
iting mostly Christian radio. We feel
like the mainstream attention is
something that will come on board,
but we’ve done this for six years and
this is what we're about, so we’ll do
Christian radio first.
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SPREAD THE HOLIDAY CHEER michae! W, Smith wrapped up his
second annual Christmastime Tour on Dec. 14 in Columbia, SC. Special guests
Point Of Grace and Vertical artist Kara joined Smith for the tour, which featured
holiday and worship music. Backstage at Nashville's Gaylord Entertainment
Center are (I-r) Kara, Point Of Grace’s Heather Payne, Smith and Point Of
Grace’s Denise Jones, Shelley Breen and Terry Jones.

HOME FOR THE HOLIDAYS Sanctus Real recently co-hosted the
Breakfast Club morning show on mainstream CHR/Pop WVKS (Kiss-FM) in
the band'’s hometown of Toledo. Pictured (I-r) in the WVKS studios are
Breakfast Club host Denny Schaffer, Kiss news anchor Tricia Courtney,
Sanctus Real’s Chris Rohman, Breakfast Club producer Fred Lefebvre,
Sanctus’ Mark Graalman and Matt Hammitt and Kiss phone screener Rob
Blausey (a former classmate of the band).

CHRISTMAS CLUB curb recording artists Selah recentty stopped by
CBN'’s Nashville studios to tape a performance of their current single, “Joy,”
and their own arrangement of “Silent Night” for the Christmas Day broadcast of
The 700 Club. Pictured after the taping are (I-r) Selah’s Todd Smith and Allan
Hall, 700 Club co-host Lisa Ryan and Selah’s Nicol Smith. Selah’s Christmas
recording Rose of Bethlehem was refeased this fall, and the group recently
concluded a multicity Christmas tour with special guest Alien Asbury.
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Bill Tanner Speaks Out

SBS’s Exec. VP/Programming on the job market
and finding new talent

To take alook at what the job market in Spanish-lan-  BT: That always happens, to a de-
guage radio looks like now and will likely look like
in 2003, we sought out Bill Tanner, Exec. VP/Program-
ming at Spanish Broadcasting System. During our talk,
he spoke about the effects of large mergers, like the one
pending between HBC and Univision, how SBS finds
talent, the opportunities available in Spanish-language
radio and how SBS is preventing payola at its stations.

R&R: What's the job market in Span-
ish-language radio going to be like in
2002? How will the pending merger of
HBC and Univision affect it?

BT: Traditionally, what
happens with mergers is
that jobs are lost. But we
aren’t merging. Our sta-
tions are always on the
lookout for great people.
They’re the hardest thing
to find in the radio busi-
ness, but the most valu-
able. I hate to see people
lose their jobs in any situa-
tion, but if it happens as a
result of this or any other merger, I
look forward to talking with the peo-
ple who have been displaced.

I recall sitting at an R&R Conven-
tion with Richard Heftel when I was
working with HBC, and there were all
these heads of companies talking
about how wonderful consolidation
was going to be. Richard turned to me
and said, ”A lot of these people are
going to be out of jobs.” And he was
right.

R&R: Is hiring the right people a big
part of a company’s overall success?

BT: Our Los Angeles stations are
leading the company now, and that is
directly attributable to the great peo-
ple we hired two years ago, when Pio
Ferro and I came to work at SBS. We
continue to find great people all the
time. In Los Angeles our general man-
ager has been concentrating on find-
ing great sales talent. The fact that he
has found such sales talent is why the
numbers in Los Angeles are up huge-
ly for our two stations. That makes
my point. It’s all about people. Radio
is people-intensive.

R&R: Are good salespeople the most
sought after employees at a station?

BT: The ability to sell a hot station
in Los Angeles is like the ability to
print money. Sales jobs at our sta-
tions are at a premium because the
sales numbers are on an increase. SBS
has gone from being a so-so place to
work to being a really good place to
work. We take care of employees and
value them greatly. In every area of
the station — whether you're talking

Bill Tanner

accounting, sales, traffic or program-
ming — good people start popping in-
to my head. Again, that's why the sta-
tions are doing better.

R&R: How and where do
you find great talent, especial-
Iy to put on the air?

BT: You look, look and
look. You beat the bushes,
and you get the word out
that you're interested.
Many times you find peo-
ple you think you can train
and who will step up to the
occasion. It’s wonderful if
you can find talent that
comes prepackaged and ready to put
on a station and get big numbers.
More likely it’s a matter of going out
and finding good people.

“Sales jobs at our
stations are at a
premium because
the sales numbers
are on an increase.
SBS has gone from
being a so-so place
to work to being a
really good place to
work.”

In Los Angeles, particularly, I like
the fact that we continue to hire young
people who are new to the business,
relatively speaking, but have great
promise. For example, we just hired
Fernando Pérez from Viva. We're very
pleased to have him.

Ré&R: Is radio bringing in more young
talent than older talent with old ideas?

gree. We're not trying to get rid of old-
er people, because we have plenty of
them. There are different layers. There
are the young men and women — 16-
to-18-year-olds — who do everything
from answering the phones to run-
ning errands. You find out which ones
turm out to be outstanding. That's how
Fernando got his job some years ago.
He was telling me how he came up.
Then you have the 20-somethings.
They are the ones who keep you mo-
tivated, who are constantly thinking
of new things, who are trying out new
ideas and testing the old assumptions
of radio.

Then you have the 30-somethings.
These are the people who are the in-
frastructure of the radio station, by
and large, no matter which market
you're in. They’re the ones who have
a lot of experience by this time, and
they understand the job to be done
and are really professional.

Then you have the managerial
classes, which tend to be people in
their 40s and 50s who have been
through all the ranks and have settled
into a position of management where
they can contribute what they’ve
learned over the years to the rest of the
staff and the organization. When you
get someone like that, that’s when you
know you've got a real jewel, because
they can train other people.

R&R: What advice can you give to
young talent interested in a career in ra-
dio? Does SBS encourage internships?

BT: We highly encourage intern-
ships at all our stations. Interested
people should contact the promotions
or program directors of a station.
Many of these people come into the
business through the promotion door,
50 to speak. At all of our radio stations
the programming people and the pro-
motions people are always looking for
bright, young people interested in a
career in broadcasting. When you find
someone like that, someone who is
trainable but who has his or her own
set of good instincts and good ideas
— that’s what we all live for in this
business.

R&R: What do you think about radio
professionals in the Latin market receiv-
ing lower salaries than their counterparts
in the general market?

BT: I can only sweep before my
own door. The people at SBS, and
particularly in SBS/Los Angeles, are
making dramatically higher salaries
than they were making one or two
years ago. We have a very strong
professional class here, many of
whom joined us from other radio

stations in Los Angeles, and that
doesn’t come cheap. As a result, we
have a very aggressive weight scale
at SBS. Your income is only limited
by your ability.

We have so many positions, and
we love to promote from within,
move people up. That’s what you
look for. You look for somebody who
is really valuable. We find those peo-
ple, and we put them under contract
and mentor them. We try to bring
them along and teach them the way
we think things should be done. In
the process, they also teach us a lot
of things about the way things
should be done.

“The people at SBS,
and particularly in
SBS/Los Angeles, are
making dramatically
higher salaries than
they were making
one or two years
ago.”

R&R: This is an example for other cor-
porations to follow. The Hispanic market
is growing, and there's no reason Span-
ish-Language radio employees shouldn’t
make the same or better money than peo-
ple at general-market stations.

BT: [ don’t know how the impend-
ing HBC-Univision merger augers for
improved wages for the people at
those stations, but at the end of the
day they have to put the product on
the table. I can only speak for SBS, and
we certainly realize that what's on the
air has to constantly improve, and that
means that the people making the
product have to always be improving.
I don’t think it would be much differ-
ent at another company, but it is true
that when you have a big merger like
that, positions get lost.

R&R: In terms of growth and the job
market, how does Spanish-Language ra-
dio compare to general-market radio?

BT: What I see happening a lot in
the general market is that consolida-
tion is having an effect on talent and
programmers. Programmers are run-
ning many more stations than they
used to run, and talent often gets re-
placed by voicetracking. At the same
time, some of the voicetrackers who
are highly valued by big companies
wind up making a lot more money.
It’s either feast of famine.

It's not quite that way in the Span-
ish-Language world. I don’t know
about my competitors, but at SBS we
use very little voicetracking. We're
very people-intensive. Ratil Alarcén,
the CEO of our company, never comes
to me and wants to know how many
stations I've voicetracked; he wants to
know if we have the best people on
the air and if are we winning in our
time slot. That’s what he wants to
hear.

Our English-language station in
San Francisco is DJ-less, but by and
large our stations have DJs in all time
slots. We take very seriously the re-
sponsibility of having stations that
have DJs.

R&R: There have been a lot of recent
payola scandals. How does SBS prevent
this type of situation from happening at
its stations?

BT: Personally, I let people know
that I hate that sort of reputation and
that I'll do anything to avoid it and
avoid having our people associated
with it. First of all, we put out the
word that payola is not welcomed at
SBS. In the event that we have a ques-
tionable situation, it becomes my and
the company’s responsibility to go in
and investigate it fairly.

Let me assure you that this is
something we are all very aware of.
We spend a lot of time trying to
make sure that everything that we
do is honest and backed by research
and good, solid judgment. We try to
instill those values into our program
directors, who are directly responsi-
ble for auditing this system. We
want to play the right music for our
listeners, not music that someone
has paid us to play. If we ever do run
into that situation, we won’t deal
kindly with it.

PRESIDENTIAL COINCIDENCE wiNo/Chicago DJ Javier Salas (r)

found himself next to former Mexican president Ernesto Zedillo at the airport.
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OPPORTUNITIES

EAST

Hall Communications has an immediate
opening for a News Director.This position
entails directing and supervising two other
local news people in the department as well
as writing, editing and delivering locally pro-
duced newscasts on our stations. At least
two years broadcast news experience is
preferred.The candidate must also express
a willingness to work flexible hours and
have dependable transportation. Tapes and
resumes to Jim Reed WICH/WCTY PO.
Box 551 Norwich, CT 06360 EOE.

SOUTHEAST

Medium Market PD

needed for successful CHR in the
Southeast. Candidates must have thor-
ough knowledge of Selector, experience
developing a morning show, great im-
aging ability, good people/manage-
ment skills, and be very promotionally
minded. This is a conservative station,
so PDs who like to break new records
need not apply. But if you know how
to win focusing on 25-34 women, rush
tape/cd, resume and references to: Ra-
dio & Records, 10100 Santa Monica
Blvd., 3" Floor, #1064, Los Angeles, CA
90067. (EOE)

MIDWEST

Smooth Jazz
Program Director

Smooth Jazz, WJZI Milwaukee has an im-
mediate opening for a Program Direc-
tor. This position requires excellent
people skills, selector knowledge, strong
on-air skills and a desire to win. If you're
working in the format as an assistant PD
or music director, heres your opportu-
nity to advance. 1-3 years programming
experience would be helpful. Experience
in Smooth Jazz is not required. If you're
passionate about the format, we want
to talk to you. (EOE)

Tapes and resumes to:

WJZI attn Gen Mar

2979 N.Mayfair Road

Milwaukee, Wi 53222

The Milwaukee Radio Alliance is family
owned and operated for over 29 years.

Opportunity
Knocks

in the pages of
R&R every Friday

Call: 310-553-4330

@) 947 ZO N E PROMOTIONS MANAGER

wanted for full service entertainment
. marketing agency in Venice, CA.
Washed up and boring?
This isn’t the place for you. Chicago’s

94.7 The Zone is looking for the next
generation of air talent for both current
and future openings. Must be passion-
ate about new music and not afraid to

REQUIRES: 3 years experience mini-
mum. Knowledge of radio promotions
and music industry.

| EXPERTISE: Negotiation, implementa-
tion, writing, team attitude, MS Office.

EMAIL ONLY:
breqk the rules. Send CD and resume resumepromo@marketingfactory com
to: Bill Gamble, WZZN, Dept. R, 190 N. | o
State Street, Chicago, IL 60601, EOE. | (EOE)

No phone calls please.

POSITIONS SOUGHT

|

Looking for a hard-working individual to
‘ increase ratings? I'm a rookie who will do
) what it takes! Chris (405) 755-0975. (1/3)

WOWOHE

Seeking Sports Director/PBP/Sales position.

Are you qualified to be the next morning Joe 1-888-327-4996. (1/3)

how host of | dary 50,000 watt N L . .
Sow hostal egencary LD Energetic friendly male air personality ready

io!

(SISO lad i to go fulltime,good voice and good with lis-
e Are you full of passion for current teners...360-392-4787. (1/3)

events?

Stand-Up Comic looking for full-time radio
gig. Sidekick, sports, voices, appearances,
WHATEVER! comedy.com: Pete Michael. (1/3)

* Are you the kind of host who performs,
5a - 9a...and PREPS, 9a - 5a?

eDo you know the importance of
prepping “exclusives” and scooping the
competition?

e Can you work closely with the full
station ensemble of news, talk, and
programming professionals, as well as
becoming an active “ambassador” for the
radio station?

e Do you enjoy being on stage...but
know when to let the “stars” on?

¢ Do you enjoy getting paid for making
clients ring the cash register?

o |s your idea of great writing and
attitude Shepard Smith?

If you have a yearning desire to be a talk
show host then this job is not for you. One
of Amer-ica’s premier radio stations has a
once in a lifetime, career-defining job now
OPEN. The host of Fort Wayne’s Morning
News.

We need a rare combination of skills and
ability. A host with news smarts. A person
who can weave in and out of the WOWO
team of information resources...anddo itin
a way that Is urgent, quick, and hip.

The STAR of Fort Wayne’s morning news is
the information.... but the HOST is the
conduit and the community connection.
This station is researched and ready to
explode. Are YOU this person? If so, please
send tape and resume to:

Bill Elliott Hot new format available. 3DSJ
Regquest & Dedication Radio. Listen:
www.3DSJ.com BILL ELLIOTT: (813) 920-
7102, billelliott@3DSJ.com. (1/3)

Former Prod Cord @ WJHM/WOMX/
WOCLIN Orlando, FL is on the beach & in
need of next big gig. See http://www.geo
cities.com/therealbdiddy/brionobrion.html
for more info or call 407-302-6706. (1/3)

On air internet radio show openings & real
radio on air openings. For further details, see
www.frankievradioshow.com/ad.html. (1/3)

Rookie broadcaster with degree. Looking
for on-air, production or sports position.
Willing to travel. John (918)338-0702 or
jidowns@yahoo.com. (1/3)

Rockin’ space cowboy! Radio school grad
seeking rock, country format. Rip-roaring
on-air, production. Whoopie cushion in-
cluded. Oran (918)293-9100 or Roberts@
yahoo.com. (1/3)

Jon Zimney

Operations Manager

News/Talk 1190 WOWO

2915 Maples Road

Fort Wayne, IN 46816
jzimney@federatedmedia.com

Fax: 219-447-7546

Federated Media is an equal opportunity
employer

Publisher.

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to

Hinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$175/inch $150/inch

Rates are per week {maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). in addition, ali ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Reguiar Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
box responses are sent to advertisers every Friday by
first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.
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!O’"EIL New Site.

VOICE IMAGING New Demos.
“THE VOICE HEARD ABOVE THE REST’g

KRIS ERIK STEVENS

EXCEPTIONAL VOICE IMAGERY

PUBLICITY PRINTS

Lithographed On Heavy, Semt-Gloss Paper

; DEMO: 1-877-4-YOURVO
CAT:L%EGozngsizngsl - www.samoneil.com SR EEE 5 ¥ 4:15)]
— BIW - 8x10s ‘c!y 1.\‘(“'

e 500 ~ $90.00 > v -

1) "—';;— 1000 ~ $120.00
. 5x7 - JOCK CARDS

B&W 1000 — $100.00
Color 2000 — $408.00

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

PRODUCTION SERVICES
-ERADJQ PRODUCTION KIT..

Radia’s new on-dne sourcs tor the production professiona)

* PRICES INCLUDE
TYPESETTING & FREIGHT
% FAST PROCESSING

* OTHER SIZES AVAILABLE

JUO
PRICES SUBJECT TO

CHANGE WITHOUT NOTICE

Send Bx10 photo, check/M O. Visa/MC. instructions to:
1867 E. Flonda Street, Dept. R Springfield, MO 65803

. TOLL FREE: 1-888-526-5336 ® MALE & FEMALE VOICES AVAILABLE DRY TRAX or
PICTURES www.abepictures.com o ALL FORMATS & MARKET SIZES PRODUCED
o CLUSTER & GROUP RATES

THE NEW ONLINE PRODUCTION SOURCE!

® Original production music and effects.

® Produced liners/promos (ready to customize).

AFFORDABLE!

VOICEOVER SERVICES PHONE DEMO: 913-345-2381 w e Produced samples from the PROS!

FAX 345-2351
WEB DEMO: mckaymedia.net

DAVE PACKER ® Production Director Profiles and much more!

VOICEOVERS EVERYTHING READY TO DOWNLOAD AND USE NOW!
Get Real!

o Imaging that brings out your station's personality!
‘ Your sound on your budget.

www.davepacker.com 609-290-3333

® Promotional ideas (contests/sales).

CHECKIT OUT! SUBSCRIBE TODAY!
www.radioproductionkit.com

voiceoveramerica.com ) S ————— m
ADVERTISING

- X = Tt Ioustey's Newsearsn
B\I/%i':'ea:;zzﬁgagll'txv?a"rdAvair:r?ilr:gM(?(:'r:qer:quruc‘ija%Se ‘ 888'766'2049- 415'3-8 8'8101 Payable in advance. Order must be typewritten and accompanied
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additional space up to six 1 time $95.00
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ments of one-inch. Rates for
. 13 insertions 85.00
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Instant Marketplace 51 insertions 70.00

Look into the voice... that cuts through! - (310) 788-1622
Delivery Fax: (310) 203-8727

www.CarterDavis.com 901.681.0650 J Zephyr « MP3 «CD e-mail: llinares@radioandrecords.com

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
f * R&R: The Industry’s Newspaper
R&R s IN DUSTRY VIP PAC I(AGE * R&R Today: The Industry's Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory

The most comprehensive resource guide available

SAVE OVER 25%)

R&R’S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

e-mail R&R at: FAX Credit Card Payments To:

% moreinfo@radioandrecords.com 310-203-8727
Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com




By Erica Farber

oss Biederman grew up in the business. He
is the second-generation owner-operator of
Midwestern Broadcasting Co. and has spent
the majority of his career working in the
company his father founded.

Biederman also takes community
participation seriously. In addition to
maintaining and growing his broadcast
company, he recently entered the real
estate business, having developed and
built one of Traverse City, MI's most
important new buildings, which helped
bring added vitality to the city’s downtown.

Getting into the business: “It's a family business.
My first radio job was when I was 14. I schlepped
equipment and did the engineering for remote broadcasts
on WTCM/Traverse City. I liked it, and I majored in
communications in college. Out of college I went to
Petosky, MI, where I started in sales. My family owned
the station there. I left in ‘73 and was involved for about
four years in cable television. I got back into radio when
the fellow who managed the group here retired. I took his
job and have been doing it ever since.”

Mission of Midwestern Broadcasting: “We're very
community-oriented. The people who work here are very
involved in the community. This is not a revolving door.
Traverse City is a wonderful place to live and raise
children. Our people are happy here. They have good jobs,
we reward them well, and they stay. We have nine radio
stations. We had television in Traverse City and
Sheboygan, WI and cable television in Traverse City. We
sold the television and cable and three_of our radio
properties in '79-'80 so my dad could retire.

"One reason we sold the three radio properties was
that the rules at that time prohibited any overlap of
stations. If you owned groups within 100 miles of one
another, they couldn’t overlap. We wanted to increase the
power at WTCM. That made it necessary to divest stations
in other markets. When the rules changed a few years ago
we got back in these markets. With duopolies being
permitted, we purchased another AM/FM combo in
Traverse City in 1996. We have a CP for another, which
I'm hopeful we'll be able to get on the air shortly, in
Charlevoix, MI. That'll bring the total to 10.”

Long-term goals: “I want to slowly grow the
company, focusing in northem Michigan. The smart thing
to do is to be as strong as we can in the markets we're in.
WTCM went on the air in January 1941, and it was the
first station north of Grand Rapids. We've been here a
long time, and we have roots. This is our home. We've had
people try to buy the company many times. We're not for
sale. We're happy.”

On the new Radio Center in Traverse City: "We
owned the property on the comer for a number of years.
We bought it when it was a gas station. It closed, and we

ROSS BIEDERMAN

President, Midwestern Broadcasting Company

leased it to a number of people, then it was a farmer’s
market. The city owns a parking lot behind us and
wanted to build a parking deck. In order to do that, they
needed some of our property. We gave them some of our
property, and we get some spots on the deck, which is, as
we speak, under construction.

“It's kind of a joint venture. The building will be
associated with the deck. It will be attached to the deck
so people can walk right into the building. In this climate
that’s nice in the winter. The building is about 55%
leased. I moved in June, and, for all intents and purposes,
that's when we were completed. We're still working on
trying to lease the other half of the building.”

Biggest challenge: “Right now it's to get this huge
building leased. I never thought we’'d owe the bank that
much money. One thing my dad impressed upon me was,
pay off the bank. We haven't expanded exponentially like
a lot of companies have with a lot of debt. This building
represents the biggest thing we've ever done in that
regard. Now we're developers in addition to broadcasters.
The community wanted to do this. We've owned this real
estate for 60 years, and I didn't want to sell. It seemed
like selling the family farm, because this is right smack in
the middle of downtown Traverse City, on a prime
intersection.

“I didn’t want someone else to develop it and then
have to look at it every day and not like it, so we tried
to do something the community is proud of and happy
with. We had to spend a few more dollars to do that, but
we had a good architect. His mission was to make this
building look like its been here for 100 years. It has to
fit into the architecture of the city. Hopefully, when
people see the building theyll say, That's a nice-looking
building’ One thing we do not want them to say is,
‘Look at that eyesore.”

State of the industry: “2001 was a bite in the
shorts. Business wasn't so hot, but it's started to come
back, and we're doing OK again. That's a very difficult
question for me to answer, because even though we have
consolidated in this market, the business is the same.
We're not voicetracking. We have a full-fledged news
department. When we bought WCCW /Traverse City
everyone kept their jobs. When we could, we moved them
into the new building. The stations are interconnected.
There was synergy from both a programming and a sales
perspective.

“It helped WCCW to be known as being associated
with WTCM and vice versa, but we have independent
sales staffs. The major advertisers in the market know
the stations are commonly owned, but they compete
with each other for the business. Some really exciting
technical things have gone on that have made things
really interesting. Digital technology and being able to
use computers to record commercials — those sorts of
things. Fidelity is far greater; the equipment is far more
reliable than it ever was. You don’t have to wonder
every day if the station’s going to be off the air or if
you're going to hear a cartridge dragging on the air. It's
a much cleaner, more professional sound, without doing
any more work. You just have to invest a little money in
the equipment.

“I've been very active in the Michigan Broadcasters
Association. When I go to meetings, I don't see the
people I used to see. There aren’t very many owner-
operators around anymore. I used to have a lot of friends
who fell into that category from various cities in
Michigan. Now I know some of the people. I'm not saying
they’re not my friends, but I havent known them all that
long and probably won’t know a lot of them, because
they're going to get transferred to another market.”

On owner-operators being a thing of the past:
“There are a few of us hanging on, but it is a vanishing
breed. A lot of the hands-on people in management
positions are really working for large, publicly traded
corporations. It isn't their money they're investing or
collecting. They don't have the same vested interest. I

don't care what anybody tells you; even if they're
involved to the extent that they own stock in the
company they work for, it is not the same. A lot of the
romance has gone out of the business for some of these
people. It hasn't for us, because we're the same.”

Most influential individual: “One is my father, who
was very determined. He wouldn't take no for an answer
and was very focused. When he got involved in a project,
he didn‘t quit until it was done. He accomplished a great
deal that way. Another fellow — and I don't think he
even recognizes this — is John Anderson. He was the
owner-operator of WCCW many years ago. He sold the
station to the people I eventually bought it from. John
was a terrific programmer. I leamed from talking to him
and from listening to his radio station. He had a big-city-
sounding station in a very small market. I leamed from
his treatment of people and his attitude about things. He,
too, was very active in the community, very popular, very
well-liked — a fine gentleman.”

Something about his company that might
surprise our readers: “The most important part of this
company is the people who work here. I am the last
person to ever take these people for granted. They love
their work, they're really good at what they do, and they
make us successful — it's real simple. We have really good
programming people, a terific sales staff and a good
engineering department, and we don't have a lot of weak
links here. People stay with us for a long time. That's
what drives the company.”

Career highlight: “I'm pretty proud of getting this
building done. I've never done anything but broadcast
before. This is a 40,000-square-foot building, four stories.
By Traverse City standards, this is huge. Getting it all to
come together and keeping everybody in town happy was
something. The microscope was on us because it was very
political. There were people who did not want a parking
deck; some people don't like tall buildings. We had to do
it right and make sure that what we did was not an
eyesore, and we accomplished that.”

Career disappointment: “I wish tenants were lined
up, ready to take space, but the economy isn't quite what
it could be, and that’s no one’s fault. It so happens that
at this time, in this market, there are other class A office
buildings. We're not the only game in town, so it is
competitive.”

Favorite radio format: “It changes from time to
time. Lately I've been listening to Smooth Jazz.

Favorite television show: “NYPD Blue.”

Favorite song: “‘Georgia on My Mind’ by Ray
Charles.”

Favorite movie: “The Godfather. And I recently saw
The Banger Sisters and laughed all the way through it.”

Favorite book: “Hanta Yo by Ruth Beebe Hill. It's
about the Lakota Indians. It's sort of a James Michener
book about the Plains Indians. It gives you great insight
into American Indians.”

Favorite restaurant: “Traverse City has more good
restaurants than you can shake a stick at. I'm looking out
the window at one of my favorites, La Cuisine Amical, a
French restaurant.”

Beverage of choice: “Vodka tonic with a twist.”

Hobbies: “Downhill skiing, tennis, and I attempt to
play golf.”

E-mail address: “rossb@wtemradio.com.”

Advice for broadcasters: “Don’t forget what makes
it all possible: the community you serve. If you're active
in the community, it will pay dividends. Broadcasters
have a really unique opportunity. What we're all about
is leaving the place a little better than we found it.
Through community activities and community service,
broadcasters have a much better opportunity to do that
than 99% of the people I know. Don't let that
opportunity pass you by. It also gets you out of the
tunnel vision. It opens up your horizons. You learn
about other things and meet a lot of other interesting
people.”
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become a premier solutions provider at RAB2003.
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Maroon 5 Loved At Two Formats i THE tom
The superstar group grabs No. 1 this week at CHR/Pop and
Hot AC with the third single off their multiplatinum Songs
I About Jane. “She Will MUS Ic
ASSOCIATION

“Harder to Breathe” and
“This Love.” Congratu-
lations to Richard

;_:q.(‘ Be Loved” follows the
F’ \ \«’ incredible success of . .
" Annual Americana Special

R&R presents Americana: Moving Forward, an in-depth look
at the format and genre coinciding with the fifth annual

Palmese, Mike Bergin, y Americana Music Association Conference and Awards
Peter Gray and the l”/” [ﬂ”#ﬂ(" Show, being held this week in Nashville. The story starts on

% Octone/J/RMG crew! 5
! www.radioandrecords.com adogy

R IN AMERICA WITH OV
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‘ONE, PEOPLE MAGAZIN
D ENTERTAINMENT WEEKLY

EARLY ADDS INCLUDE: S
WHTZ/NEW YORK ~ WKTU/NEW YORK
KIIS/LOS ANGELES ~ KHKS/DALLAS |
WIOQ/PHILADELPHIA WXKS/BOSTON #i
WHYI/MIAMI |

“She recorded this in the Hit Factory studio
and this record lives up to that name!”
— CUBBY BRYANT, Z100/NY

“With an energetic sound and a sexy voice, |
was hooked. Lindsay will surprise you with her
sound and make you want to hear it more...."
- JEFF Z, WKTU/NY

THE FIRST SINGLE FROM HER FORTHCOMING DEBUT ALBUM
IN STORES DECEMBER 200 4!
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ingle.”
VP REGIONAL PROGRAMMING CLEAR CHA

.- Ry
ANNON & MARIAN NEWSOME, Wi

efinitely play this. She is definit@imel
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COPACABANA 2005!

Produced and Arranged by david benson & Jez Colin

Scores

1 Songs from COPACABANA and HARMONY

|
Y
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Watch for Barry:

Oct. 6 Good Morning America
Oct. 7 The View

Oct. 8 The Tony Danza Show f
And ON TOUR in 22 major arenas!

'na (At The Copg ' single from the NEW Manilow CD:

Z
V.n .

Scores
Soqg_§ from COPACABANA and HARN

-

P Produce Phil Ramone and Barry Manilow
IN STORES
SEPT. 28TH

INTACTS: Claire Rebecca Risman
]Cf j oncordrecords.co 203 £ 9 3103854127

/WN.manilowscores.c

: - clai )aol.com rebeccar@concordrec
© 2004 CONCORD RECORDS -

For th est infor on visit www.manilow.com
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EYE OF THE STORM

Stations in markets prone to natural
disasters must be prepared before calamity
strikes. Urban Editor Dana Hall talks to
programmers who faced Hurricanes lvan
and Charley, as well as previous hurricanes,
to find out what they do before, during and
after. She also compiles their specific
suggestions in a “Natural Disaster Checklist”
to aid programmers in their own
preparations.

Page 55

A 25-YEAR HERITAGE

Tom Prestigiacomo has spent 25 years at
WMG (FM100)/Memphis in afternoon drive.
AC Editor Julie Kertes finds that he is stili
upbeat and extremely popular with listeners
and people in the industry, and he is a
natural talent and a hard worker. Learn more
about this veteran air talent and read what
other industry execs have to say about him
in this week’s AC column.

Page 67

'/{&{ NUMBER ONES
CHR/POP

» MAROON 5 She Will Be Loved (Octone/J/AMG)

CHR/RHYTHMIC
« CtARA {/PETEY PABLO Goodies (LaFace/Zomba)

URBAN
« CIARA f/PETEY PABLD Goodies (LaFace/Zomba)

URBAN AC

« PRINCE Call My Name (Columbia)

GOSPEL

« KIERRA SHEARD You Don't Know (EM/ Gospel)

COUNTRY
» KEITH URBAN Days Go By (Capitol)

AC
* LOS LONELY BOYS Heaven (Or/Epic)

HOT AC
* MAROON 5 She Will Be Loved (Octone/J)/RMG)

SMOOTH JAZZ
« GEORGE BENSON Softly, As In A Moming... (GRP/VMG)

ROCK
« THREE DAYS GRACE Just Like You (Jive/Zomba)

ACTIVE ROCK
« BREAKING BENJAMIN So Cold (Hollywood)

ALTERNATIVE

« GREEN DAY American Idiot (Reprise)
TRIPLE A

* R.E.M. Leaving New York (Warner Bros.)

CHRISTIAN AC

» JEREMY CAMP Walk By Faith (BEC)

CHRISTIAN CHR
» SANCTUS REAL Everything... (Sparrow/EMI CMG)

CHRISTIAN ROCK
*» KUTLESS Not What You See (BEC)

CHRISTIAN INSPO
« STEVEN C. CHAPMAN All Things... (Sparrow/EMI CMG)

SPANISH CONTEMPORARY
« JUANES Nada Vaigo Sin Tu Amor (Universal)

TEJANO
« PESADO Ojala Que Te Mueras (Warner M.L.)

REGIONAL MEXICAN
« GRUPQ MONTEZ DE... Lastima Es Mi Mujer (Dis3)

TROPICAL
« GILBERTO SANTA ROSA Sombra Loca (Sony Discos)
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A View From The Top:
Regent’s Terry Jacobs

By Joe Howard

R&R Washington Bureau
Jjhoward@radioandrecords.com

In the first part of a two-
part Q&A with R&R, Re-
gent Communica-
tions Chairman/
CEO Terry Jacobs
shares his insight
on the radio indus-
try’s economic health,
discusses which of
Regent’s markets
are top performers
and which are fac-
ing challenges, and
reveals his plans for
the company’s future.

R&R: You are probably
tired of this question, but how
is the general tone of business?
How are pacings?

TJ: I would say that July
and August were rela-
tively soft months, but we
were actually up over the
prior year. I've said this
before, but September
looks very promising, and
we're still optimistic that,
as we go through the rest
of Q3 and into Q4, we're

Jacobs

going to end up having a
very good year.

Of all the public radio
companies, we have been ei-
ther No. 1 or No. 2 in
terms of revenue in-
creases through the
first two quarters. I
think we’ve done the
best job of increasing
cash flow and earn-
ings over the prior
year during the first
two quarters.

R&R: What are Re-
gent’s best markets
right now?

TJ: We've got a number of
markets that we think are ex-
cellent. In the last year or so
some of our best-performing
markets have been Albany,
NY; Ft. Collins, CO; and Peo-
ria, IL.. Our top-performing
market of the year was Flint,
MI, because of what we've
been able to do there. We did
a signal-power move and
some format changes, and
they have really taken hold
and done very well.

JACOBS » See Page 12

Woods Named

SEPTEMBER 24, 2004
Americana: Moving Forward

The Americana Music Association
celebrates the music and the format

By John Schoenberger
R&R Triple A Editor
Jschoenberger@radioandrecords.com

One can argue that Ameri-
cana music has been around
for decades, but

complishments and its hopes
for the future through the eyes
of exiting Exec. Director J.D.
May and incoming Exec. Direc-
tor Jeff Green, as well as exiting

AMA President Brad

In addition, there

TRE sl
the creation of a Paul and incoming
radio format de- President Mark
voted to it, with its Montgomery.
MUSIC

own airplay chart,

is a relatively re- ASSOCIATION are three pages
cent phenomenon. spotlighting some
Much of this growth has to do  of the key Americana releases

with the tireless efforts of the
Americana Music Association,
which formed in 1999.

The special section in this
week's issue is designed as a
companion to the fifth annual
Americana Music Association
Conference, happening at the
Nashville Convention Center
this weekend. In this special
we take a look at the AMA’s ac-

just out or on the horizon, we
feature New West President
and founder Cameron Strang
in the Publisher’s Profile, and
we give you the most up-to-
date list of the Americana sta-
tions that report to the Ameri-
cana airplay chart published
each week in R&R and on the
AMA website. It all starts on
Page 85.

crock-ruLt of cutesy Goopnesst FOR FALLY

When The Smoke Alarm
Goes Off, It’s Done!

By Kevin Carter

R&R CHR/Pop Editor
kcarter@radioandrecords.com

To quote the immortal
words of noted gastronome
Homer Simpson, “Mmmm
... fo0000000000000000d.”

Yes, we're talking about a
subject near and dear to all
of our hearts, food: the
great entertainer, sustainer
and equalizer. Regardless
of who we are, where we

Wanted: Creativity In Radio Ads

live or where we work, food
is the glue — sometimes lit-
erally — that holds us all to-
gether.

During my initial conver-
sations when planning this
special, it seemed that the
subject would almost invari-
ably turn to food at some
point — a great restaurant, a
recent amazing meal or,
most personally of all, a trea-

sured recipe. See Page 25

Sporting News
Radio President

By Al Peterson

R&R News/Talk/Sports Editor
apetersom@radioandrecords.com

Longtime broadcast execu-
tive Clancy Woods has been
named President
of Sporting News
Radio. Woods
replaces Chris
Brennan, who
exited the Chi-
cago-based 24/7
Sports radio net-
work earlier this
year.

Woods started
his broadcast career as GSM at
KNSD/Phoenix before moving

WQO0DS - See Page 10

Woods

Originality is stressed at RAB’s ‘Client Day’

NEW YORK — Marketers
with a keen understanding
of how radio advertising
can be effective shared with
industry leaders during the
RAB’s “Client Day” their
advice on how radio can
better serve its advertisers
and listeners. They also
shared insight on how radio
can compete in the ever-
changing media landscape.

The daylong event, held
Tuesday at the Plaza Hotel,
was kicked off by Wendy
Parker, Sr. VP/Group Media
Director of marketing com-
pany Mullen, and Wachovia
Sr. VP & Director/Media &

Agency Management Lisa
Kowitt.

In her comments, Parker
urged the radio industry to
take advantage of its creative
freedom and flexibility
to react to current events.
Parker noted that her com-
pany was able to create radio
spots for client Wachovia
within 24 hours of Hurricane
Frances’ impact in central
Florida advising residents
which Wachovia locations
were open in the wake of the
storm.

She also noted that low
production costs afford radio

RAB = See Page 22

Alonso Tapped
As CC Sr. VP/
Hispanic Radio

By Jackie Madrigal

R&R Latin Formats Editor
jmadrigal@radioandrecords.com

Clear Channel has tapped
radio veteran Alfredo Alonso
as Sr. VP/His-
panic Radio. Alon-
so most recently
served as Vice
Chairman, Presi-
dent and CEO of
Mega Commu-
nications. He is
credited with cre-
ating the “Mega”
and “La X” for-
mat concepts, and he founded
the weekly Spanish-language

ALONSO - See Page 11

Alonso

Salem Radio Network expands in News/Talk: Page 15
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Styles Switches KZAB In
L.A. To Hip-Hop ‘K-Day’

Styles Media officially assumed
control of KZAB/Los Angeles and
simulcast partner KZBA/Riverside
on Monday, flipping KZAB from
Tropical to a Rhythmic format
that encompasses the
genre’s 25-year history.

The new station, us-
ing the slogan “93.5 K-
Day, hip-hop today and
back in the day,” will incor-
porate music from such old-school
artists as N.W.A., Salt-N-Pepa, Run-
DMC, 2Pac and Eric B & Rakim,
along with current hip-hop artists

like Jay-Z, 50 Cent, LL Cool ] and
Snoop Dogg. KZBA is temporarily
dark, and its new format is set to
debut soon.
KZAB launched with a
two-minute documen-
tary featuring Rick
Party, who has signed
on as the station voice.
“This isn’t just a brand-
new radio station,” Party
said. “This is a living history of hip-
hop.”
Styles Media Chief Programming
K-DAY »- See Page 10

KRTS/Houston Now Hot AC KROI

Radio One has closed on its ac-
quisition of Classical KRTS/Hous-
ton for approximately $72.5 million
in cash, and on Sept. 15, after two
hours of silence on the station,
launched Hot AC KROI. “The new
92.1 KROI — the "90s and today” is
playing such artists as Sheryl Crow,
Maroon 5, Matchbox Twenty,
Counting Crows, 3 Doors Down
and Nickelback.

“This acquisition is a huge win
for Radio One,” company Presi-
dent/CEO Alfred Liggins III said.
“This station represents one of the
last high-powered, independently

owned radio stations in the Hous-
ton market. We are very excited to
be able to enhance our competitive
position in one of our, and the ra-
dio industry’s, largest and best mar-
kets.”

Consultant Alan Sneed told
R&R, “Part of the agreement with
former owner Mike Stude was to
abandon the Classical format. Ra-
dio One chose Hot AC because of
the success it has had with WXMA
(102.3 The Max)/Louisville, and it
keeps us out of the way of our other
successful properties in Houston:

KROI » See Page 10

New ‘Brew’ At WLTQ/Milwaukee

After stunting all weekend play-
ing songs with “Air” and “Amer-
ica” in their titles, Clear Channel
AC WLTQ/Milwaukee pulled a
fast one and switched on Monday
to an “80s-based Classic Rock for-
mat as “97.3 The Brew — Rock of
’80s and more,” playing on the
phrase “rock of ages.”

The station aims to attract the 25-
54 audience and features artists like
Def Leppard, Bon Jovi, John Mel-
lencamp, Pat Benatar, Foreigner,
REO Speedwagon, Boston and AC/
DC

The Brew is playing 10,000 songs

in a row commercial-free, starting
with Night Ranger’s “You Can Still
Rock in America.” PD Jeff Lynn told
R&R, “We will run jockless through
song No. 10,000. I'm now looking
for an entirely new airstaff that will
include a morning team, a
middayer and an afternoon host.
It's undecided what we’ll do in
nights.”

Air personalities Ellen Stout and
Ty Davis have exited. The station
will also discontinue running
Cindy Spicer, who voicetracked
middays, and the syndicated Delilah

at night.

HE DOESN’T LOOK A DAY OVER 20 country Music Association
Exec. Director Ed Benson was recently honored for his 25 years of service with
the CMA during its board meeting in Nashville. On hand to celebrate Benson's
dedication to the organization (and surprise him with a lifetime membership to
Nashville’s Old Natchez Country Club) were (I-r) CMA Board President Kix
Brooks, Benson and Board Chairman Charlie Anderson.
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NORMAN IS KNIGHTED During the Broadcasters’ Foundation’s annual
Board of Directors dinner en Sept. 14, Knight Quality Stations founder Norman
Knight was presented with the Broadcasters’ Foundation Chairman’s Award in
recognition of his incredible efforts to help broadcasters in need. Knight
currently devotes his time to the Norman Knight Charitable Foundation. Seen
here (I-r) are Broadcasters’ Foundation Chair Phil Lombardo, Knight and
Broadcasters’ Foundation President Gordon Hastings.

Radio Shines Amid Ivan’s Terror

By Adam Jacobson

R&R Radio Editor
ajacobsonradicandrecords com

From Alabama’s Baldwin Coun-
ty Gulf Coast to the easternmost
portions of the Florida Panhandle,

For radio, the experience proved
to be stressful, as some stations nar-
rowly escaped being devastated by
tormadoes and lashing bands of rain
and wind.
Cumulus’ WYOK/

thousands of people (SNSE—_—G_>G ;

are still picking up the SRR 1 obile was forced off
. ! Street Talk, Page 18 )

pieces after Hurricane the air by Ivan; PD

Ivan roared into the deep South on
Sept. 16 with winds of 130 mph.
While Ivan made landfall just

Ted Striker told R&R that the top
two-thirds of his station’s tower
was lost. Clustermates WBLX &

east of Mobile, devastating nearby WJLQ and Clear Channel’s WKS]
Pensacola, FL, the storm’s force was and WPMI-TV shared the tower
felt throughout Alabama and much  and also had their signals silenced.
of Northwest Florida. IVAN » See Page 10

Smyth Rebuts Article In Barron’s

Greater Media CEQ Peter Smyth recently sent the following letter to
Barron's in response to that publication’s Aug. 30 cover story on the radio
industry, “Losing the Signal.” Smyth challenges the article’s assumptions
about radio’s complacency in the face of technological and demographic
changes and outlines his and Greater Media’s belief that the power and
promise of terrestrial radio are alive and well.

| feel compelled to defend the radio industry against
the broad-brush attack in Barron's cover article. Per-
haps Wall Street's focus is on the next deal, but that's
not where the talented people who work in the radio
industry put their energy every day.

There are many radio operators who run our busi-
nesses in a responsible and profitable fashion by pro-
viding excellent service to both our listeners and our
advertisers. Radio is, fundamentally, a local medium
serving local, individualized communities and busi-
nesses. That is what makes radio such a unique and
valuable proposition for advertisers and investors alike.

Contrary to the suggestion in your article, many radio operators both
large and small have not been complacent in the face of technological
and demographic changes. There are many of us who have been work-
ing diligently to improve and even reinvent our medium to meet the chal-
lenges of the 21st century.

« Literally hundreds of radio stations are investing significant capital to
convert to HD Radio, the industry standard for digital broadcasting. This
technology will provide our customers with the absolute best audio qual-
ity on their radios. Better than current analog, better than satellite, better
than the highest-quality streamed audio. We will also be providing a whole
new array of added digital and text services to enhance our product for
both the listener and the advertiser.

« Radio operators are actively listening to our audiences daily and re-
sponding to their needs. The emergence of new formats such as the Talk
format on FM, the new progressive Talk stations, various Hispanic formats

SMYTH » See Page 22
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Jewell Becomes
GM At Salem’s
KKHT & KTEK

Plauche to remain with
group ‘on assignment’

Thirty-year industry veteran
Chuck Jewell has been named GM
of Salem Communications” pair of
Christian Talk & Teaching AMs in
Houston: KKHT (The Word) and
KTEK (Praise 1110). He succeeds
George Plauche, whom Salem said
will stay with the company “on as-
signment.”

Jewell joins Salem from Dane
Broadcasting, where he most re-
cently served as GM of WCCL,
WGLU, WQKK & WYSN/Johns-
town, PA. His other experience in-
cludes GM posts with Citadel,
Wicks Broadcasting, Midwest Ra-
dio and Park Communications.

Salem VP/Operations Rob Adair
said, “We are fortunate to have
someone with the experience and
talent of Chuck Jewell in Houston.
His proven ability to grow what has
already been established is a matter
of record and should serve him well
in his new position. It is exciting to
have his leadership within Salem'’s
ranks.”

Jewell said, “I am excited about
this wonderful opportunity for
growth and, more important, the
opportunity to work with dedi-
cated professionals in a growing,
dynamic company like Salem Com-
munications.”
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Powell: Ownership Rules’
Status ‘Kind Of Messy’

FCC chief defends end of ‘red flag’ policy

By Joe Howard
R&R Washington Bureau
jhoward@radivandrecords.com

l) uring a Sept. 15 meeting with reporters at FCC headquar-
ters, commission Chairman Michael Powell talked about the
challenges that still lie ahead for the FCC'’s embattled me-
dia-ownership rules. At the same time, he defended the de-
cision to terminate the controversial “red flag” policy that
had led to long delays for some radio-station sales.

While Powell expressed satisfaction
with the recent decision by the Third
Circuit Court of Appeals in Philadel-
phia that granted the FCC authority to
enact its new radio-ownership rules,
he noted that the commission must
weigh carefully whether to seek sim-
ilar authority with other rules. “We
have a lot of challenges on how the
[Third Circuit] ruling intersects with
rulings from the DC Circuit and the
way our rules work when applied,”
he said.

“We're glad that they did side with
us partially, but the commission still

POINT A

has made no decision about further
litigation. We're trying to work
through whatever tensions and incon-
sistencies there are with this ruling, the
DC Circuit and the actual applications
that we have before us. It's kind of
messy.”

While the court upheld many of the
ownership rules the commission
adopted in June 2003, it remanded the
numerical ownership limits — which
the FCC hadn't changed — for further
review.

Powell said the commission could
challenge the Third Circuit ruling in

mar-ker-ing (mir'ki‘ring). ». 1.

the Supreme Court, but, either way,
he doesn’t think the matter will be
resolved any time soon. “I think it will
be a little while, frankly, because it's
still a little chaotic,” he said. “In some
ways, the litigation remains live.”

Red Flags Debated

Responding to concerns recently
expressed by FCC Commissioner
Michael Copps about the commis-
sion’s abandonment of its old “red
flag” concentration analysis, Powell
told R&R that Copps’ concerns don't
take into consideration the FCC's
public-interest obligations.

Powell said, “What's important to
know is that the commission has flex-
ibility — and we‘ve always had it —
regarding what administrative action
it's going to take in the application of

POWELL See Page 6

NosoDY DOES IT BETTER.

BUSINESS BRIEFS
Clear Channel Raises Millions With Bond Sale

Clear Channel has raised $75 million through the sale of a se-
ries of 10-year notes, Reuters reported this week. CitiGroup
Global Markets and Wachovia Securities joint-booked the transac-
tion. Clear Channel increased the bond sale from a planned $500
million.

In other Clear Channel news, the company is “closely monitor-
ing” a possible $1.26 billion (700 million U.K. pounds) merger be-
tween British broadcasters Capital Radio and GWR, the Indepen-
dent reported this week. Citing industry sources, the newspaper said
Clear Channel could bid for the combined Capital-GWR if the deal
passes U.K. regulators. News of a possible merger between Capi-
tal, which owns top London commercial station 98.5 Capital FM,
and GWR, which owns the Classic FM network and several top-
rated CHRs surrounding London, surfaced eartier this week, when
Capital and GWR acknowledged that discussions were taking place.

Those discussions come as U.K. media giant Emap is putting to-
gether a possible takeover bid for Scottish Radio Holdings, which
owns a 27% stake in Virgin Radio UK. A Clear Channel spokes-
man told the Independent, “We believe U.K. radio absolutely needs
consolidation. There are too many companies for the size of the
market. it would be good for the medium and good for the adver-
tisers. For us, we are going to watch the mating dance with fasci-
nation.”

Disney To Replace Eisner By Next Summer

Disney stock improved 28 cents, to $23.41, Tuesday on word
that the company expects to announce a new CEQ by June
2005 after a search that will include inside and outside candidates.
Current CEO Michael Eisner plans to retire in 2006 and told Forbes,
“I' have not asked the board to stay on the board or be Chairman
after the end of my contract. My assumption is that | would not con-
tinue on the board or as Chairman. | have a full business life ahead
of me.” Eisner has recommended that Disney President Bob Iger
succeed him as CEO.

National Advertisers Target 24-54s

nterep’s annual study of spot-radio advertising by demographic

found that adults 25-54 was the most targeted demo among na-
tional advertisers in 2003, with 42% of advertising directed to those
consumers. But in its survey of the nation’s top 25 metros, Interep
also determined that 15 metros saw declines in national 25-54
spending. Marketers seemed to prefer broader marketing last year:
18-49s were in second place, the target of 22.6% of national ad-
vertising, followed by women 25-54.

XM Goes Online With Webcast Initiative

M Satellite Radio is launching an Internet-based version of its
service that will provide online access to XM programming for
a monthly fee of $7.99 — $2 less than it charges for its satellite

Continued on Page 6
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Aﬁalyst Halves Indﬁstr}
Forecast For Rest Of 04

Citing “continued sluggishness” in national advertising,
combined with late-breaking political advertising, Credit

- Suisse First Boston analyst Paul Sweeney on Sept. 15 reduced

his Q3 radio-industry growth forecast from 3% to 1.5% and
lowered his Q4 growth prediction from 4% to 2%. Sweeney
also lowered his 2005 growth forecast from 5% to 4%.

"Despite our optimism about some
of the forthcoming industry initia-
tives, such as invoicing and invento-
1y cuts, we are clinging to caution for
2005 at this point,” Sweeney said. He
added, however, that he believes the
industry is “well positioned in the
media mix, given its reach, frequen-
cy, targeting and cost advantages, to
reassert itself.”

Over at Lehman Brothers, analyst
William Meyers said in a report also
issued Sept. 15 that, despite the high
hopes many had for the radio indus-
try for this year, several of the factors

that were expected to boost the indus-
try haven’t materialized.

After calling 2004 “a year of great
disappointment,” Meyers said, “Just
three short months ago we had fore-
cast radio-industry growth of 5% in
2004.” He now forecasts 2.7% indus-
try growth for the year.

Meyers went on, “The industry
stood to benefit from robust consumer
spending, incremental advertising and
easy comparisons. Even with all those
revenue drivers, the radio industry
managed to disappoint in 2004.”

ANALYST » See Page 6



THE LEGEND CONTINUES...

WOLFMAN JACK
IS BACKI

The Lost Radio Shows
Have Been Found

"Woltman Jack is the most famous radio personality
of all time. He was immortalized in the movie American
Graffiti and millions listened to him every night for
the howling sounds and great music he played.

When the Wolfman went on to rock and roll heaven in
1995 ... the tapes of all his shows had been locked in a
veult and hidden away.  Wolfman never told anyone the
lozation ... and fans around the world have been searching
for years trying to find thgm.

Just a few months ago the discovery was made in the
jungles of Mexico - by a Or. D Wedge - in a cave guarded by 15

T white wolves. The solid gold vaull was bx;pught across the border

- Under cover of a moonless night. The tapes have all been retrieved -
and digitally enhanced s0 they x«'rilsog}’ reg};}n today’s radios. -

- -
{ "

All Ages Can Party With The Wolfman

Lock up Exclusive Market Rights today!
Call Now - 714.502.9494

Email Waradiogshowwaol.com Fax: 7145029400

The Astor Broadcast Group
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service. XM subscribers can sign up for the web-based programming for $3.99 per month. In a new mar-
keting partnership, beginning in early October, select buyers of Dell Inspiron notebook and Dimension
desktop computers will receive a 30-day free trial offer for the XM Radio Online service.

Meanwhile, the FCC has granted XM temporary authority to add 49 more terrestrial repeaters to its
existing repeater network. The permission was part of an order in which the FCC extended XM’s and
rival satcaster Sirius’ temporary authority to operate terrestrial repeaters. The commission is still working
on final rules for the repeater networks and cautioned that continued operation of the devices is done at
the satcasters’ own risk.

The FCC issued the extension over the objections of a coalition of wireless service providers that is
negotiating with XM and Sirius regarding potential interference concems. While the wireless companies
argued that further operation of the repeaters could damage their negotiating leverage with the satcasters,
the FCC ruled that the repeaters’ low power output and the public-interest benefits of their continued op-
eration justify the extension.

Emmis Declares Dividend

mmis Communications has declared a dividend of 78 cents per share on its 6.25% convertible pre-
ferred stock. The dividend is payable on Oct. 15 to shareholders of record as of Oct. 1. One share of
Emmis’ preferred stock is convertible to 1.28 shares of the company’s class A common stock.

Davis Returns To Ownership With Prairie Purchase

on Davis, a former VP/Programming of Hispanic Broadcasting Corp. and a co-founder of Momen-

tum Research, returns to radio ownership as President/CEO of Prairie Communications. Prairie’s
first acquisition is all 17 stations owned by WPW Broadcasting, for an undisclosed price. WPW owns 11
stations in lilinois, four in lowa, one in Missouri and one in Wisconsin. WPW owner Wayne Whalen will
stay on as a passive majority owner of Prairie.

Arbitron Begins Measurement Of La Crosse, Wi

a Crosse, WI will become the latest market to receive twice-yearly ratings data from Arbitron, as

Sparta-Tomah Broadcasting signs up as the charter subscriber for La Crosse ratings. Arbitron will
Continued on Page 11
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“With PD Advantage, | Walk
into My GM’s Office
Contident That | Know
What I'm Talking About.”

"PD Advantage® helps me get a deeper
understanding of my listeners. It gives me
a leg up on my competition, too—! see
where they’re weak, where our best
opportunities exist, and then develop a
plan of attack. | use the P1 ZIP code tools
fo zero in on where fo focus my marketing
and events. The Diary Comments have
been incredibly useful. They're like a focus
group—with a lot less work!”

Find out what PD Advantage insight can do for your
station—contact your Arbitron representative or drop
an email to bob.michaels@arbitron.com
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_ TRANSACTION
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WLMD-FM/Bushnell, WBYS-AM & FM/Canton (Peoria),
WLBK-AM/DeKalb, WAIK-AM/Galesburg, WLRB-AM & WKAI-
FM/Macomb, WRAM-AM & WMOI-FM/Monmouth, WPWQ-FM/
Mount Sterling and WKXQ-FM/Rushville, IL; KCLN-AM &
KZEG-FM/Clinton and KWPC-AM & KWCC-FM/Muscatine, IA;
KWBZ-FM/Monroe City, MO; and WSLD-FM/Whitewater, Wi

Undisclosed

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK |

o WJILR-FM/Seymour, IN

PRICE: $150,000
TERMS: Asset sale for note

BUYER: Educational Media Foundation, headed by
President Richard Jenkins. Phone: 916-251-1600. If owns
108 other stations. This represents its entry into the

market.

SELLER: Pieratt Communications Inc., headed by Presi-
dent Marty Pieratt. Phone: 812-346-1927

FREQUENCY: 91.5 MHz
POWER: 50kw at 331 feet
FORMAT: Christian CHR

2004 DEALS TO DATE

Dollars to Date: $1,478,786,483
(Last Year: $2,324,252,266)

Dollars This Quarter: $506,980,640
(Last Year: $197,043,087)

Stations Traded This Year: 655
(Last Year: 881)

Stations Traded This Quarter: 204

(Last Year: 190)

Powell

Continued from Page 4
its rules. Under the old rule, we had a
policy. Under the new rules, there may
be policies. In every transaction the
commission has to apply the public-
interest standard, and that encompass-
es everything and anything.”

Powell also noted that it's too early
to say how the FCC will proceed with
its radio regulations. “The new rule is
basically a week old,” he said, refer-
ring to the appeals court decision. “I
don’t want to limit what [the Media
Bureau] can do with it or how we can
administer it.”

Music Drives
Broadband Adoption

Commenting on the growth of
broadband technology, Powell said
the popularity of digital music servic-

es is helping drive the adoption of
high-speed Internet service in homes
across the country.

“I've read stories about kids who
have iTunes who are buying WiFi-
enabled Apple laptops just to manage
their music,” Powell said. “Music has
been a big driver of technology, even
in the narrowband era.”

He also believes that companies
that have successfully addressed the
legal challenges of digital music are
now reaping the rewards. He said, ”I
think as people saw the business
models and the legality of copyright
protection, we’ve seen nothing but an
explosion of product and content de-
livery, with iTunes, RealNetworks
and Microsoft networks all debuting
major sources that are going to deliv-
er their product over broadband in-
frastructure.”

Analyst
Continued from Page 4
Further, Meyers suggests that polit-
ical spending may not come through
for radio this year. “Industry partici-
pants have begun to suggest that po-
litical contributions could disap-
point,” he said. Meyers reduced his
Q3 forecast from 2% growth to flatand
lowered his Q4 growth forecast from
6% to 4%.
Radio Must ‘Repent’
Banc of America Securities analyst
Jonathan Jacoby believes the radio in-
dustry is adjusting from the massive
growth itexperienced at the end of the

last decade and predicts modest
growth for next year.

""2005 will be the year that radio ‘re-
pents’ and begins to correct for the
excesses of the late ‘90s,” Jacoby said
in a report released Sept. 16. “We ex-
pect 2005 to grow an anemic 3%4%.”
He reduced his expectations for this
year, lowering his Q3 growth forecast
from 3% to 1.8% and cutting his Q4
forecast from 6.1% to 4.9%.

As for what's keeping the industry
from bouncing back, Jacoby pointed
to weakness in such core categories as
automotive, retail and telecom.

— Joe Howard
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Radio Upfront 2005

Continuing R&R’s focus on upfront with short-form programs

To help advertising-agency media planners, buyers and corporate marketers capitalize
on radio’s ability to reach any audience segment, R&R is pleased to continue its coverage of
network and syndicated programs that accept advertising, sponsorship or underwriting. The
shows, furnished to R&R by major and independent program suppliers, reflect a diverse
range of talent and content but are not intended to represent a comprehensive catalog.

MMANAGEMVMENT MARKETING-SALES

September 24, 2004 R&R ® 7

This week’s listings include short-form programs (10 minutes or less). Shows that are new
for 2005, that are debuting this fall or that have been on the air for less than a year are desig-
nated with an asterisk. The contact names furnished were given by the program sources as
representatives for advertising, sponsorship or underwriting for that program, although some
also handle affiliate relations.

Short-Form Programming

Name of Show Source Host Length & Frequency |Target Format | Demo Contact/Title/ Phone/E-mail
A Minute Wita* Creative Voice & Media Tonia King 1 minute, weekdays | Various 25-54 adults Tonia King, Owner, 978-544-3205; tonia@toniaskitchen.com
& Karl Meyer
A Minute With Bloomberg Radio Networks Varies 60 seconds, weekdays | General 25-54 adults Anita Tobias, Sales Manager, 212-318-2201; radionetwork@bloomberg.net
The New York Times*
A Moment In Music Crawtord Houston Group Don Kennedy 5 minutes, weekdays | Aduft Standards | 35+ adults Don Kennedy, President, 800-377-0022; don@bigbandjump.com
A Moment Of Inspiration | Superradio Networks BeBe Winans 1 minute, weekdays | Urban,Urban | 25-54 adutts Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
AC, Gospel
Absolute 80s Spotlights | United Stations Radio Networks | Nina Blackwood 4 minutes, weekdays | CHR, AC, Hot AC| 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
ACN Daily Topical American Comedy Network Station host :30-2:30, weekdays | Various 25-54, 18-49 Adrienne Munos, Sales Goddess, 203-877-8210; adrienne@americancomedynetwork.com
Augio (soundbites/
song parodies)
African Americans Walt “Baby” Love Productions/ | Walt “Baby” Love | 1 minute, weekdays | Various 12+ Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Making It Happen Excelsior Radio Networks
Al Roker's Weather United Stations Radio Networks | Al Roker Varies, weekdays General 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
Network*
Amazing 80s MGK Communications MG Kelly 5 minutes, weekdays | HotAC,’80s | 25-54, Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Daily Rewind 25-49 adults
America’s Most Wanted | Syndicated Solutions John Walsh 2 minutes News, Talk 25-54 adutts Wendy Figliuolo, VP/Strategic Sales, 212-735-1117; wendy.figliuolo@abc.com
Mondays-Saturdays | adult formats
America On The Road 2 | America On The Road Mike Anson 90 seconds, Various 18+ aduits Al Herskovitz, President, 888-781-9025; h-and-h@arq.net
& Jack Nerad weekdays
American Spirit Liberty Broadcasting Mort Crim 90 seconds, Talk 25-54 aduits Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258; marienecadillo@ibertybroadcasting.com
weekdays
Animal Talk Zoo Zingers | Animal Talk Network Jamie Flanagan :45-:90, weekdays Various 12+ Jamie Flanagan, Producer/Host, 586-777-5559; jamie@animaltalkradio.com
(pet tips) & Mark Honas
Audio Journeys Travel Radio International Patricia Lawrence | 5 minutes, weekly Talk, 12+ Patricia Lawrence, Executive Producer, 877-662-8747; adventures@travelradio.com
News/Talk
Back In The Pits All Star Radio Networks Rick Anthony 90 seconds, Various 18-49 men Michael Grafman, C00, 800-765-4080; michaelg@allstarradio.com
With Rick Anthony weekdays
(auto racing)*
Barron's On Investment | Wall Street Journal Radio Patrice Sikora 1 minute, Saturdays | News, 25-54 adults Nancy Abramson, Director/Affiliate Relations, 212-597-5601; nancy.abramson@dowjones.com
Network News/Talk,
Sports
Black History Minute United Stations Radio Networks | Ann Tripp 1 minute, weekdays | General 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
Bloomberg Market Minutes| Bloomberg Radio Networks Varies 1 minute, daify General 25-54 adults Anita Tobias, Sales Manager, 212-318-2201; radionetwork@bloomberg.net
Bloomberg Urban Report | Bioomberg Radio Networks Donna Wilson 1 minute, weekdays | Urban, Urban | 25-54 adults Anita Tobias, Sales Manager, 212-318-2201; radionetwork@bloomberg.net
& Ericson Blakney AC, Gospel
Cal Thomas Commentary | Salem Radio Network Cal Thomas 90 seconds, Talk, 35-64 adults Linnae Young, GM/Salem Radio Reps, 972-402-8800; lyoung@salemreps.com
‘ weekdays News/Talk
Chicken Man Chicago Radio Syndicate Dick Orkin 2.5 minutes, daily General 12+ Sandy Orkin, President, 800-621-6949; sandyorkin@crs.com
Cla'ence Up-Date Babysitter Productions Cla'ence 90 seconds, Various 18-54 adults, Brad Sanders, President, 323-731-1793,; onthephonewithti@yahoo.com
(Young & the Restless weekdays esp. 25-45
update) women
Classic Country Beat Radio-Studio Network Marty Martel 6 minutes, weekly Classic 35+ adults Steve Warren, President, 800-827-1722; sales@radio-studio.net
Country
CNBC Business Radio CNBC Business Radio | Ron Insana, Maria | 1 minute, News, 25-54 adutts Peter Kosann, President/Sales, 212-641-2037; peter|_kosann@westwoodone.com
Bartiromo, others | weekdays, 10x News/Talk
CNNRadio CNNRadio Varies 2-6 minutes, daily News, 25-54 aduits Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
News/Talk
*Denotes new program. Continued on Page 8
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You won’t find them in the corporate boardrooms and
they're not on your station’s payroll. They may have
never even seen the inside of a studio. But with a diary in
hand, they have the power to make you . . . or break you.

Diary Locator was developed to find the people with
the power and help us deliver your message directly to
their door.

Need an introduction? Call Eagle Marketing. Because
when you know the players, you realize that Tiny here
enjoys his Smooth Jazz. Now that's not so scary is it?

EAGLE MARKETING SERVICES
Direct Mail — Diary Locator™ Telemarketing
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Name of Show

Connection Moments
Contact Minutes

Country Mailbag
Crook & Chase Updates

Daily Money Makeover

Daily Time Warp
Dan Rather Reporting

Dave Ross Show

Dick Clark’s
Music Calendar
Dow Jones Money Report

Earth & Sky Radio Series

Empowered U

With Dr. Roger Hendrix*
EXPN Radio

(action sports)*

Family Health

Final Lap (NASCAR)*
Fox News Radio Service
Fresh Grocer

Groove Blends
Health Power

Hip Hop Wire
Hollywood Scoop
House Of Blues Breaks

Independent Movie Minute
In-Fisherman Radio

Intelligence For

Your Life Minute

Into Tomorrow With Dave
Graveline (consumer
electronics/technology)
James Dobson

Family Minute

Jim Cramer's RealMoney
Minute & Market Wrap
Joy Grdnic In The Studio*
Kim Komando Minute
Little Known Facts

Lou Dobbs

Financial Report

Lovin' Touch

Mackin' Minute*

Megabyte Minute

Moments In Black History
Money Pit Minute*

NBC Radio News

New Wave Spotiights
News You Care About
Nittany Lion Update
On The House

Tip Of The Day
0Osgood File

Paul Harvey
News and Comment

Plugged-In Magazine
(movie review)*

Pop Quiz

Prescription For Health

PRN's Garage Pass

Problem Solution Lady

Putumayo World
Music Hour
Race-Talk (auto racing)

Radio Road Test

Rock Minute With
Allan Handelman*
Russell Simmons’ Hip
Hop Laws of Success

Source

Tribal Links
Sacred Heart Program

Interview Factory
United Stations Radio Networks

Dave Ramsey Show

MGK Communications
CBS Radio News

CBS Radio News
United Stations Radio Networks

Wall Street Jounal
Radio Network

Earth & Sky Inc.
Corkscrew Productions
ESPN Radio

Family Heatth Radio

Kerry Murphey
Productions

Fox News Radio Networks

Syndicated Solutions

United Stations Radio Networks
Tribat Links

American Urban Radio Networks
Wheaton Entertainment
Ben Manilla Productions

Westem Front Radio Networks
In-Fisherman Radio

Teshmedia Group

Advanced Radio Network

Focus On The Family Broadcasting
WOR Radio Network

All Star Radio Networks
WestStar TalkRadio Network
Wilbur Entertainment

United Stations Radio Networks

Dick Summer Communications
MannGroup Radio Services

M Masters Corp.

Babysitter Productions
Squeaky Door Productions

NBC Radio News

United Stations Radio Networks
Liberty Broadcasting

Penn State Sports Marketing
On The House Syndication
CBS Radio News

ABC Radio Networks

Focus On The

Family Broadcasting
Business TalkRadio Network
Syndicated Solutions

Performance Racing Network

Philip Dickerson Productions
Big Toe Audio

Motor Sports Radio Network

Motor Sports Radio Network

Alian Handelman
Communications
X Radio Networks

Host

Unhosted
Unhosted

Various stars
Lorianne Crook
& Charlie Chase
Dave Ramsey

Machine Gun Kelly
Dan Rather

Dave Ross

Dick Clark
Varies

Joel Block

& Deborah Byrd
Dr. Roger Hendrix
Rick Thome

Dr. Harold C.
Thompson Nl
Kerry Murphey
Varies

Tony Tantillo

Rafe Gomez
Unhosted

Anji Corley
Wendy Wheaton
Dan Aykroyd as
Elwood Blues
Raylene Santos
Steve Hoffman
John Tesh

Dave Graveline

Dr. Bifl Maier
Jim Cramer
Joy Grdnic
Kim Komando
Chaz Allen
Lou Dobbs

Dick Summer
Tariq Nasheed

David Radin
Varies

Tom Kraeutler
& Debby Robinson
Varies

Nina Blackwood
Mort Crim
Steve Jones
James & Morris
Carey

Charles Osgood

Paul Harvey

Bob Waliszewski
Jeff Weber
Dr. James Bragman

Mark Garrow

Dr. Noel Nelson
Dan Storper &

Rosalie Howarth
Paul Kaminski

Paul Kaminski

Allan Handelman

Russell Simmons

Length & Frequency

1 minute, weekdays
1 minute, daily/weekly

2 minutes, weekdays
3 minutes, weekdays

90 seconds, drive times,
weekdays

5 minutes, weekdays

2 min. 30 sec., weekdays
2 minutes,
Monday-Saturday

7 minutes, daily

1 minute, weekdays

90 seconds, daily

1 minute, weekdays

2 minutes,

weekdays

2.5 minutes, weekdays
90 seconds, weekdays
1 minute, daily

1 minute, weekdays
10 minutes, weekdays
1 minute,

10 shows/month

5 minutes, weekdays
1 minute, weekdays

5 minutes, weekdays

2 minutes, weekdays
3 minutes, 6 days/week

1 minute, weekdays

1 minute, weekdays

1 minute, weekdays
2 minutes, weekdays

90 seconds, weekdays

1 minute, weekdays

2 min. 30 sec., weekdays
2 minutes, 3x daity,
weekdays

5 minutes, weekdays

90 seconds, 6 daysAweek

1 minute, weekdays

90 seconds, weekdays
1 minute, weekdays

1 minute, weekdays;
special reports

7 minutes, weekdays
5 minutes, weekdays
2.5 minutes, weekdays
1 minute, weekdays

3 min. 30 sec., 4x daily,
weekdays/weekends

5 minutes in AM (Mon 1),
15 minutes at noon
(Mon.-Sat.)

1 minute, weekly

90 seconds, weekly

1 minute, weekdays

5 minutes, weekdays
90 seconds,

weekdays 6am-7pm

5 minutes, weekdays

5 minutes, weekly

5 minutes, weekly

1 minute, weekdays

1 minute, daily

Target Format

Talk
News/Talk,
AC, Country
Country
Country

Various

Oldies
News,
News/Talk
News,
News/Talk
Oldies

News, 25-54

Sports
General

News/Talk
Alternative
Various

Country,
Sports

News,

Sports

Talk, various
music formats
Smooth Jazz
Talk

CHR/Rhythmic,
Urban

Urban,

Urban AC
Various

General
Country,
News/Talk
Various

Various

General

News, news
breaks

AC, Soft AC
News/Talk
Various
General

AC, Talk
CHR/Rhythmic
Urban

Talk,
News/Talk
General
News/Talk,
various
News,
News/Talk
Rock, Hot AC
Talk

Various
General

News,
News/Talk
News, Talk,
adutt formats

Various

Oldies, AC,
News/Talk
Talk, various
music formatg
Country,
News/Talk,
Sports
News/Talk,
Hot AC, AC
Various

Sports,
Sports/Talk,
News/Talk
News/Talk,
Sports,
Sports/Talk
Rock formats/
FM Talk
Urban

Demo

25-54 women
25-54 adults

25-54 adutts
25-54 adutts

25-54 adutts

25-54 adults
25-54 adults

25-54 adutts
25-54 adults

25-54 adutts
News/Talk,

General

18+ adults
12-34 men
35+ adults
18+ adults
12+

25-54 adults

25-54 adults
25-54 adults

18-34 adults
18-49 aduits
25-54 adults

18-49 adults
25-54 men

25-54 adults

18+ adutts

18+ adults
25+ adults
25-54 women
25-54 adults
25-54 adutts
25-54 adults

25-54 women
18-34 adults

25+ adutts

12-54 demos
25-54 adults

25-54 adutts
25-54 adults
25-54 adults
18 + adults

25-54 adutts
25-54 adults

25-54 adutts

18+
25-54 adufts
25-54 adults

25-54 adults

18+ adults
25-54 adults

18+ adults

18+ adults

18-49 adults
18-49 adults

Contact/Title/ Phone/E-mail

Bill Lytle, Principal, 732-356-7035; bili@triballinks.com
Julia Hart, Project Development Coordinator, 314-533-0321 x12; jhart@sacredheartprogram.org

Sandy Benjamin, President, 818-988-2045; interviewfactory@juno.com
Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com

Chris Thomas, National Ad Sales, 877-410-3283 x111; chrish@daveramsey.com

Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com

Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com

Nancy Abramson, Director/Affiliate Relations, 212-597-5601; nancy.abramson@dowjones.com

Ryan Britton, Executive Director, 512-477-4441; rbritton@earthsky.org

Brad Saul, President, UBC, 312-640-5000 x226; bradsaul/@earthlink.net

Mike Connolly, VP/Ad Sales, 212-735-1747; michael.t.connolly@abe.com

Don Bilski, Producer, 740-593-4979; bilski@ohio.edu

Jim Higgins, EVP/GM, 212-869-1111 x 231; jimhiggins@unitedstations.com

Jennifer Lingua, Manager/Affiliate Relations, 212-301-3544; jennifer lingua@foxnews.com
Bob Carey, President, 203-431-0790; bearey@syndsolutions.com

Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231; jimhiggins@unitedstations.com
Bill Lytle, Principal, 732-356-7035; bill@triballinks.com

Vemon Wright, SVP/Sales, 212-883-2100; vwright@aum.com
Michelle Jasko, President, Nashville Radio Syndication, 615-673-3450; nashvilleradio@belisouth.net
Dick Silipigni, Sales Executive, United Stations, 212-869-1111 x278; dicksilipigni@unitedstations.com

Kevin Hines, Sales Manager, 818-445-0154; kevinhines@westemfrontradio.com
Steve Hoffman, Associate Publisher, 218-824-2554; shoffman@in-dashfisherman.com

Howard F. Price, Representative, Mutti-Net Marketing, 800-776-8289; hiprice@multinetmarketing.com

Dave Graveline, President, 305-824-9000; dave@graveline.com

Brian Neils, Sr. Radio Representative, 719-531-3309; neilsbf@fotf.org

Amanda Flood, Director/Network Sales, 212-642-4482; aflood@worradionet.com
Michael Grafman, C00, 800-765-4080; michaelg@alistarradio.com

Tracey Page, VP/National Sales, 602-381-8200 x209; traceyp@weststar.com

Eileen Decker, SVP/National Sales, Dial-Global, 212-367-2888; edecker@dial-global.com
Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com

Barbara Franklin, VP/Sales, 610-793-0587; barbara@dicksummer.com
Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com

David Radin, President, 412-531-4270; radin.rr2004@megabyteminute.com

Brad Sanders, President, 323-731-1793; onthephonewithti@yahoo.com
Tom Kraeutler, President, 732-663-1071; show@moneypit.com

Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com

Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com

Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258; marienecadillo@ibertybroadcasting.com
Angelo Scialfa, Manager/Regional Sales, 610-617-2563; ascialfa@pennstatesports.com

Ray Hall, Marketing Coordinator, 925-432-7246 x35; ray@onthehouse.com

Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com

Dennis Gynn, ABC VP/Midwest Radio, Paut Harvey Sales, 312-899-4058; dennis.glynn@abc.com

Brian Neils, Sr. Radio Representative, 719-531-3309; neilsbf@fotf.org
Jeft Weber, EVP, 203-422-2800; jweber@businesstalkradio.net
Bob Carey, President, 203-431-0790; bcarey@syndsolutions.com

Gerry Hom, Director/Sales, 704-454-4704; ghom@lowesmotorspeedway.com

Philip Dickerson, President, 214-649-9338; phildickerson@hotmail.com
Angela Huffstutler, Sales Exec., Putumayo, 800-995-9588 x262; angela@puturmayo.com

Paul Kaminski, President, 607-232-2232; motorsportsradio@msrpk.com

Paul Kaminski, President, 607-232-2232; motorsportsradio@msrpk.com

Altan Handetman, President, 704-596-4718; ahshow@vnet net

Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@diai-global.com

*Denotes new program.
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TECHNOLOGY

PassAlong Is Here, With
Sharing Built Right In

New service has incentives to share — and a home on eBay

PassAlong Networks this week debuted a web-based
song store offering 99-cent songs and most albums for
$9.99. That's nothing new, and PassAlong’s catalog at
the moment is a bit on the small side, though it in-
cludes material from BMG, Warner, Universal and a

flock of indies.

But PassAlong offers some new
variations on the user experience,
and it has a partner that is, in this
highly competitive area of the mu-
sicindustry, almost as interesting as
a major label: online-auction mon-
ster eBay.

PassAlong has an independent
song store up and running at www.
passalong.com, but PassAlong Net-
works is also part of a six-month
pilot program through which eBay
is venturing, cautiously, into digital
downloads.

EBay has long had a strict policy
on the kind of downloadable mate-
rial that can be sold there, and the
pilot listings available through its
“Digital Downloads” section — in-
cluding, before PassAlong’s debut,
just one page with a few obscure
self-published tracks and a handful
of Warner Music-supplied Green
Day ringtones — include a peculiar
notice saying this download isn’t in
violation of eBay’s downloadable-
material policy, but don’t try to re-
sell it.

EBay’s cautious approach to
downloads means
that PassAlong is

retail look about it. But PassAlong is
making itself right at home on eBay
by using auctions in its promotional
plans. The sample up during the
media test was a charity auction to
bid on a 15-minute phone conversa-
tion with pop goddess Avril Lavigne.

Since thisis new territory for eBay
and for many consumers — only a
small percentage of Americans have
ever bought a download — a “Ba-
sics” banner and tab tell how Pass-
Along works, explaining that it
really is legal and that the artists are
compensated. This section also cov-
ers the usage rights for purchased
music, and the terms are generous
as these things go: 10 CD burns,
transfers to five computers and un-
limited transfers to up to three dif-
ferent digital-media players.

The brief “About Us” gives some
other helpful info for eBayers, includ-
ing noting that no credit card is re-
quired to buy (though you can use
one if you want) and that successful
PassAlong purchases also generate
positive feedback toward that all-im-
portant eBay user rating. The store

cross-promotes to
the full-fledged

sailing into all-but- store at PassAlong,
uncharted territory which also accepts
on the auction site, mssa ,ong PayPal and has the
and that,initsniche, "N ¢ 7T W O R K § extended features

PassAlong will get

what amounts to the first crack at
eBay’s more than 100 million regis-
tered users. Additionally, because the
PassAlong store on eBay will be the
first major digital song dealer to ac-
cept online payment by way of eBay
subsidiary PayPal, the store will have
anatural appeal to younger consum-
ers who can get PayPal accounts but
not credit cards.

The Look

What will eBay users see when
they venture into PassAlong? Below
the standing eBay Stores banner, a
sleek, almost too frills-free blue and
white website with an unmistakably

that provide the
genuinely innovative part of the Pass-
Along experience.

The Real Thing

The regular PassAlong store has
a similar look but is a bit more pol-
ished than the eBay version. All the
usual online music-retail buttons are
at the top — account status, a shop-
ping cart, a help button, a library
button and a PassAlong button that
explains the service’s real draw
(more about that later).

PassAlong is one of a few web-
based music stores out there, and it
provides a pleasant shopping expe-
rience. The search box is centrally lo-

cated and offers searches by artist,
album, song or, a PassAlong-specif-
ic variation, “Showcase.” The search-
es are quick and the results are accu-
rate and sensibly ordered (not things
one can take for granted on these ser-
vices). Searches are, however, a yes-
or-no proposition: If PassAlong
doesn’t have your artist or album, it
has no suggestions to make.

PassAlong has a
partner that is, in
this highly
competitive area of
the music industry,
almost as interesting
as a major label:
online-auction
monster eBay.

Not offering suggestions seems
like a mistake in a couple of ways.
Users of these services have come to
expect them, and well thought-out
suggestions can drive music discov-
ery. Also, a string of “search has re-
turned no matches” messages is
bound to be discouraging. I'd also
like to see the genre-specific search-
es out front instead of buried a level
down, under “Advanced Search.”

Whether searching for songs or
just browsing on PassAlong, you'll
see little buttons that say “1Pass.”
Those buttons, next to the songs’
buy buttons, represent the first lev-
el of what makes PassAlong a little
different. Clicking “1Pass” lets any-
one wandering through the store
“pass,” or recommend, a song to
anybody else, either by e-mail or
instant message. If it’s e-mail, the
recipient receives a tasteful note
with an album-art thumbnail and a
link to listen to a 30-second sample
of the passed song, while an IM pro-
vides a short explanation and a link
to the sample.

For users who are more deeply
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version either.

Opposition To Inducing
Infringements Act Grows

A letter signed by dozens of tech companies, lobbying and
consumer groups and university associations went last
week to Sens. Orrin Hatch and Patrick Leahy, co-spon-
sors of the Inducing Infringements of Copyright Act, strong-
ly opposing the adjustments to the IICA’s language sug-
gested earlier this month by the Copyright Office.

The original language of the IICA would make companies or
individuals civilly liable if they “intentionally induce” copyright infringe-
ment. The Copyright Office supplied altemative language, but, while the
groups praised the agency for its efforts, they're not happy with that

The letter said, “The Copyright Office’s most recent approach would
create a new form of strict copyright liability for a large class of
providers of hardware, software and services used in conjunction with
the electronic or physical dissemination of goods, services and
information. These companies and institutions could be found liable
without regard to their knowledge, intent or relationship to the infringer,
simply for providing a product, service, facility or financing.”

The signers also complained that the Copyright Office version, like
the Hatch-Leahy original, fails to codify the Supreme Court’s Betamax
decision, which said that if a product has substantial noninfringing uses,
its manufacturers and distributors are not liable if the product is used to
infringe without their knowledge or control. The IICA, which was
introduced, according to Hatch, primarily to stop peer-to-peers from
profiting off of the infringement committed by their users, has been
widely criticized as being so broadly written that it could be disastrous
for dozens of unrelated industries and, ultimately, for consumers.

The signers of the letter — among them Yahoo!, Google, Earthlink,
Intel, CNET Networks, Radio Shack, the Consumer Electronics
Association, the U.S. Telecomm Association, Verizon and lobbying
groups Public Knowledge and the Electronic Frontier Foundation — are
calling for public hearings on the legislation before it goes to the Senate
Judiciary Committee for markup. The RIAA and the Motion Picture
Association of America are on record as strongly supporting the lICA.

into PassAlong, there’s the PassAlong
Manager, which lets those who have
bought music suggest songs from
their libraries, one at a time or ar-
ranged in playlists or showcases.

If a person to whom a song or al-
bum is passed decides to buy it, the
passer-along gets 10% of the pur-
chase price in the form of points that
can be applied toward future Pass-
Along purchases. That amounts to
10 points per 99-cent song, assum-
ing the passer has already pur-
chased the song through PassAlong.
If it’s not in his or her library, the
reward is two points. But in either
case, if the receiver passes the song
again and a second-level receiver
buys it, the original passer gets an-
other point.

The Points Are The Point

There is another little communi-
ty feature on PassAlong, “Showcas-
es,” which is similar to the custom-
playlists function on the iTunes
Music Store — except on PassAlong
a user must have purchased music
before it can appear in his or her
showcase, while Apple just requires
that the music be available in the
store. The PassAlong Showcases are
very nice-looking, and if users un-
derstand what they are and begin to
build them and compete for rank-
ings, these pages may become a real
community builder for PassAlong.

But it’s those points, which nev-
er expire, that will be the real incen-
tive to hang out at PassAlong. Pret-
ty much every digital store out there

charges about a buck a song (Wal-
Mart charges 88 cents, but the store
is so badly put together that it real-
ly is easier to spend the extra cash
somewhere else), so fans may figure
that they might as well go with the
one that offers what amounts to a
little cash back.

The buying process is typical of
other services, if a little roundabout,
but it has a couple of nice details.
Songs that are purchased can be
downloaded immediately or later,
and, this being a web-based system,
they can be downloaded to a differ-
ent computer than the one on which
they were purchased. The system
also lets users choose their own
download location on the hard drive
— in fact, you can’t download until
you pick one — and it puts a re-
minder of where to find files right
at the top of the Library Manager
section.

Just a couple of bits of software
are required to use PassAlong — a
small program that enables the
“1Pass” function and a download
manager — and both load quickly
on a broadband hookup.

PassAlong is a handsome and
more-than-respectable entry into the
dollar-song-store arena, combining
a straightforward approach with
some interesting innovations. With
the right promotion (a qualification
that applies to everybody in this are-
na whose named isn’t spelled Ap-
ple Computer) the PassAlong Net-
works people may really have
something here.
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WRLX/West Palm
Beach Flips To AC |

Clear Channel Smooth Jazz
WRLX/West Palm Beach flipped to
AC on Sept. 17. The station is using
the slogan “Soft favorites, the new
Classy 92.1.”

Classy 92.1 features such artists
as Frank Sinatra, Barry Manilow,
The Beatles, Neil Diamond, James
Taylor, Barbra Streisand and Elton
John. "We decided to put on a sta-
tion that complements our ‘oldies’
AC [WOLL] and News/Talker
[WINO],” Clear Channel/West
Palm Beach Operations Director
Dave Denver told R&R. “We want
to superserve an audience that’s not
being served at all in the market,
the 50+ active adults who are such
a large population in this commu-
nity.”

Jennifer Agostino has been
named Asst. PD/MD, while 28-
year radio veteran Jim Edwards, |
formerly of WJNO and most re-
cently PD of WWNC/Asheville,
NC, returns to West Palm Beach to
do mornings. “Jim’s show will fo-
cus on his heritage in the market-
place and will get people’s days go-

NEWSBREAKERS

20-plus years."”

Holbrook Adds PD Duties At WDBO

Steve Holbrook has added PD duties for Cox Radio’s News/Talk
WDBO/Orlando. Holbrook will continue as OM for the Cox/Or-
lando cluster and also retain programming duties at the cluster’s
Urban AC WCFB until a new PD for that station is found. He suc-
ceeds Kipper McGee, who exited WDBO last week.

Holbrook has been a fixture on the Orlando radio scene since 1981
and first made his mark on the market as the programming force
behind the launch of Country WWKA (K-92 FM) in 1982. In 1985
he was named OM of both WWKA and WDBO. Ten years later, in
1995, Holbrook launched WCFB while also transforming clustermate
WPYO from Dance to CHR/Rhythmic.

“I'm very excited about the new challenge of programming a ra-
dio station like WDBO,"” Holbrook told R&R. “In place of hot
records, [ now have a lineup of hot talk stars talking about hot top-
ics. And the nice part of changing radio stations is that I get to work
with the same people I've known at the station, many of them for

KROI

Continued from Page 3
[Urban AC] KMJQ (Majic) and
[CHR/Rhythmic] KBXX (The Box
97.9). The station will remain Hot
AC while we evaluate this and other
format options.”

KROI is currently jockless, and a
search for a full staff has begun. Ra-
dio One/Houston OM Tom Cal-
ococci and Sneed are minding the
station in the interim.

ing with a familiar voice, great
songs and the information they
need,” said Denver, who is han-
dling Classy’s programming duties.

JD Balart

Live: Monday-Friday, Noon-2pm ET
Avails; 10-min. local, 6-min. network

Delivery: Satellite

K Liberty
“ BROADCASTING

Passion. Insight. Listeners.

Ivan
Continued from Page 3

“The storm turned east in the night,
so most of the damage is in Pen-
sacola, FL, which got hit hard,”
Striker said.

Clear Channel/Mobile lost a
transmitter when 1,000 feet of the
tower came crashing down. Mean-
while, Dot Com Plus Triple A
WZEW /Mobile fared well through-
out the hurricane, sustaining very
little damage, although it was
forced to use generator power. PD
Jim Mahany said his station simul-
cast a feed from the local CBS-TV
affiliate as the storm progressed
northward into Alabama.

A few hours to the east, in

| Panama City, FL, the first U.S. casu-

“WJNO PD Steve Nichol will be |

doing afternoons, so we’ve already
got pedigree talent assigned to the
radio station.”

JD Balart

American Radio Journal

JD's American Radio Journal captivates listeners with penetrating insights, high
profile guests and fascinating interviews. Hosted by veteran TV journalist José
Diaz-Balart, American Radio Journal breaks through the clutter of traditional
news programming on a wide range of topics.

From politics to culture to the economy, from the global war on terrorism to the
drug war plaguing America, JD has the reporter’s eye for all sides of the story.
He brings to his microphone a skillful blend of insight, energy and wit that
entertains, informs, and uplifts people everywhere.
A two time Emmy Award winner, JD is well-known as a television journalist for:
* Miami's NBC Affiliate WTVJ

* "Telemundo"” network's national programming
* The original team of “CBS This Morning”

Increase your share of listeners with JD Balart.

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
(mievine@libertybroadcasting.com)

John Clark

(iclark@libertybroadcasting.com)

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727

Website: libertybroadcasting.com

alty from Hurricane Ivan occurred
right down the street from Styles
Media’s headquarters. “We had tor-
nadoes touch down just about ev-
erywhere,” Styles Managing Mem-
ber Tom DiBacco told R&R. “We
had a tornado one mile down the
road from here. It started over the
water, then came ashore and de-
stroyed a building and threw some
cars around. This was at 3:30pm or
4pm, when no one was even pre-
pared. The first feeder band from
Ivan was just coming through the

”

area

rector Sketch in a marathon broad-
cast, taking calls from listeners as
Sketch struggled to keep the phone
lines operating by flashlight.

“Radio shined,” DiBacco said.
“Clear Channel did a good job here,
as they had a similar arrangement
with WJHG-TV that we had with
WMBB-TV in airing storm coverage
over the radio stations.”

WSBZ/Destin, FL, located be-
tween Pensacola and Panama City,
relied on emergency generators at
its studio and transmitter sites to
get through the hurricane, but it did
not sustain major damage. WSBZ
owner Mark Carter said 90% of
Okaloosa County, where Destin
and nearby Ft. Walton Beach are lo-
cated, was without power on Sept.
17, and a mandatory curfew was in
place.

To the north, in Dothan, AL,
Ivan’s fury was also felt. DiBacco
said former WKMX owner Doc
Miller helped that station’s staff
throughout the storm as though
he’d never left the operation.

Meanwhile, Cox’s Birmingham
cluster hit the airwaves with exten-
sive hurricane coverage, even
though the city is well inland from
the Gulf of Mexico. According to
WBH]/Birmingham PD Mickey
Johnson, nearly 100,000 houses in
Birmingham were without power

DiBacco heard debris crashing  after Ivan moved through the met-
against the walls of Styles Media’s  ropolitan area.
Panama City studios, where he and - -
wife Kim Styles joined WILN PD/ Additional reporting by Carol Ar-
afternoon host Keith Allen, morn-  cher, Kevin Carter, Lon Helton, Julie
ing hosts Lori and Rob and IT Di-  Kertes and John Schoenberger.
K-Day us the outlet for the next generation

Continued from Page 3

Officer Anthony Acampora is over-
seeing the station’s launch. He told
R&R, “With two strong hip-hop/
Urban stations in the market al-
ready, we had to reinvent the
wheel. With K-Day, we're creating
something special. We not only will
bring back great hip-hop music that
has been missing from the airwaves
for years, we also plan to be more
aggressive on new music, making

of hip-hop artists.”

Styles Media Regional VP/GM
Kimberly Fletcher said, “Over 10%
of the market’s radio advertising
revenue is spent on hip-hop radio
stations. Clearly, advertisers see the
value in this format.”

The station’s namesake, the leg-
endary KDAY-AM/Los Angeles,
was one of the first stations in the
country to embrace hip-hop when
the genre was just beginning to
blossom in the early ‘80s. It went off
the air on April 17, 1991.

Woods

Continued from Page 1

on to GM positions at WFOX/At-
lanta and WHTZ/New York. Most
recently he formed and operated
the Lobo Media Group, a Phoenix-
based advertising and media ser-
vices company.

Woods’ radio resume also in-
cludes stints as Regional VP for In-
finity Broadcasting’s Southwest
stations; Exec. VP for AMFM’s
Phoenix cluster; and VP for Nation-
wide Communications, where he
oversaw stations in Houston, Dal-
las, Phoenix, Las Vegas, San Diego
and Seattle.

Before to moving to a career in
radio, Woods, a lifetime sports en-
thusiast, spent four years as a
pitcher for the Chicago White Sox
and Los Angeles Dodgers organiza-
tions.

“Clancy Woods is our version of
the consummate player-coach,”
Sporting News President/CEO
Rick Allen said. “He is straightfor-
ward and engaging, a good strate-
gist, a great recruiter of people, a
builder of effective brands in the lo-
cal marketplace and a seasoned ra-
dio ad salesman. You're witnessing
the start of the Sporting News Ra-

dio dynasty.”



Radio

® UNITED STATIONS RADIO NET-
WORKS presents a second version
of Racing Rocks!, a two-hour week-
end show hosted by Riki Rachtman
that provides news and interviews
from the world of NASCAR to Classic
Rock listeners. The original Rock ver-
sion of the show is also available. For
more information, contact Kristine
Rakowsky at 212-869-1111, ext.293.

® EULIS CATHEY is named Exec.VP/
GM of Motema Music. He was most
recently VP/Promotion at N-Coded.

NEWSBREAKERS
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CONDOLENCES

Grand Ole Opry member
Skeeter Davis, 72, Sept. 19.

Ramones co-founder Johnny
Ramone, 55, Sept. 15.

Shreveport, LA media mogul
and longtime civic leader Marie
Wright, 87, Sept. 14.

| cHRONICLE

e LARRY MATTERA

is promoted to Sr.

VP/New Media at

Island Def Jam Mu- § .
sic Group. He was
previously VP/New
Media.

Mattera

Changes

Records: Walt Disney Records pro-
motes Susan Van Hosen from Na-
tional Sales Director to VP/Sales ...
Warner/Chappell Music names
John Reston VP/Global Adminis-
tration. He most recently worked for
Universal Music Publishing in a va-
riety of senior administrative roles

in Latin America, Asia Pacific and
Europe.

Industry: Mark Schwartz an-
nounces the addition of Valerie
Marcus to his entertainment law
practice and the renaming of the
firm as Schwartz Marcus. Marcus
was previously VP/Business & Le-
gal Affairs at RCA Music Group.

BUSINESS BRIEFS

Continued from Page 6

start measuring the market in the fall 2004 survey period, and La Crosse will be ranked market No. 222.The
market has an estimated 12+ population of 153,600.

Meanwhile, Arbitron has mailed station-name previews to all radio stations being measured in the fall 2004
survey. Stations should verify the information to ensure their names are being recorded properly and review their
market competitors’ information to make sure the data matches Arbitron guidelines. Station-name changes will
be accepted for the fall survey through Dec. 15. Information becomes effective on receipt by Arbitron, and
changes cannot be applied retroactively.

RTNDA’s Cochran Warns Congress About Secrecy

Testifying before the House Select Committee for Homeland Security last week, Radio-Television News Di-
rectors Association President Barbara Cochran told the committee that radio’s role in keeping the public
informed during national emergencies could be compromised by too much government secrecy. She warned
against the chilling effect an environment of secrecy has on the media’s ability to perform its watchdog role.“The
Freedom of Information Act is being attacked on many fronts;” Cochran said. “If journalists are going to be able
to keep informing the public, public officials must closely scrutinize new demands for secrecy to see whether
they are truly serving the public interest.”

In other news, longtime NBC news anchor Tom Brokaw will defiver the keynote address at the RTNDA’s
annual awards dinner, set for Oct. 4 at the Grand Hyatt New York. Brokaw, who will soon step down from his
anchor role on the NBC Nightly News, has spent 38 years at the network. Also making remarks at the dinner
will be ABC World News Tonight anchor Peter Jennings and CBS Evening News anchor Dan Rather.

Vz'cks Provides Software To Commonwealth

nder an agreement announced Tuesday, Wicks Broadcast Solutions will provide its DeltaFiex 4 Broad-
cast Management system to all 24 radio stations owned by Glasgow, KY-based Commonwealth Broad-
casting.

settlement. Emmis said, “We are

FCC ACTIONS

Mancow Critic Challenges Emmis’ FCC Settlement

group led by activist David Smith has asked the FCC to over-
tum the $300,000 settlement the agency reached with Emmis over
indecency complaints Smith filed against WKQX/Chicago moming host
Mancow Muller. The challenge comes after Smith said in an August
letter to FCC Chairman Michael Powell that he wouldn’t contest the

challenge. Emmis made a decision to go to the FCC to settie this matter
and put it behind us. We have implemented a stringent compliance
plan, including training for all on-air and programming employees.” The
company added, “It is unfortunate that Mr. Smith cannot let the matter
go, especially after stating less than a month ago in a letter to Chairman
Powell that he wouldn't object to the consent decree.”

surprised and disappointed by the

Alonso
Continued from Page 1

trade publication Radio Y Musica,
which is now part of the R&R fam-
ily.

In his new role Alonso will over-
see programming strategy and sta-
tion rollouts as Clear Channel
expands its commitment to Spanish-
language radio. Under this initia-
tive, the company plans, in the next
12-18 months, to convert 20-25 sta-
tions to Spanish-language formats,
including Regional Mexican, Tropi-
cal and Contemporary. The first sta-
tion to be launched, on Sept. 16,
was Contemporary WVWA &
WWVA (Viva)/Atlanta. Clear Chan-
nel currently has 18 stations
throughout the U.S. carrying Span-
ish-language formats.

“The Hispanic radio audience re-
mains largely underserved, espe-
cially outside the largest markets,”
Clear Channel Radio CEO John
Hogan said. “We have a unique op-
portunity to participate in this rap-
idly growing, important sector and

Shmuley

If you’re looking for
passion, bring on Shmuley.

With his new program Passion!, Rabbi Shmuley Boteach goes
after the issues America is most passionate about, raising the volume on
politics, family values, race, religion, crime and more. On Passion!
Shmuley can take on anything with anyone, anytime, anywhere.

are committed to creating the high-
est-quality offering in the market.
Alfredo helped create Spanish-lan-
guage radio more than 15 years ago,
and his expertise will ensure that we
deliver the highest-quality program-
ming for this audience.”

Alonso said, “It's a momentous
day for the Spanish-language radio
industry. While the strides made in
serving the Hispanic radio market
have been significant, this repre-
sents an evolution in Spanish-lan-
guage radio. My focus will be on
identifying opportunities to bring
Spanish-language radio formats to
all-sized markets, with unique radio
stations that are as diverse as the
Hispanic market itself.

“T am thrilled to become part of
John Hogan'’s team and look for-
ward to working with Sr. VP/Pro-
gramming Tom Owens, who has
been a driving force behind Clear
Channel Radio’s Hispanic initiative.
Clear Channel Radio has distin-
guished itself as the premier radio
broadcaster and will now establish
itself as a leader in Spanish radio.”

« TV and radio guest appearing on programs including The Today Show,
Good Moring America, Larry King LIVE, Scarborough Country and

O'Reilly Factor

« Author of 14 best-selling books including Kosher Sex and Why Can't /

Fall in Love? A 12-step Program

* Profiled in Time Magazine, Newsweek, The New York Times, The
London Times, and The Washington Post

Passion! improves everything including audiences!

Passion! Contact information:

Live: Monday-Friday 2pm-5pm ET mm':ck asiing com)

Avails: 10 minutes local, ( ) ng.

6 minutes network Michael Levine
(mlevine@libertybroadcasting.com)
John Clark
I ¥ (iclark@libertybroadcasting.com)
e Tel : 888.727.8629 (toll free)
BROADCASTING Fax : 973.438.1727

Passion. Insight. Listeners.

Website: libertybroadcasting.com
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Jacobs

Continued from Page 1

R&R: Tulk about Albany in par-
ticular.

TJ: We do very well there. We
have the No. 1-rated station. It’s a
Country station, WGNA, and it
does extremely well for us. We'd
love to own another station there.
Our two major competitors, Pamal
and Clear Channel, have eight sta-
tions, and we only have five. We
like that market a lot, and we have
a great management team there. If
we had an opportunity to add to
our portfolio of stations there, we
would. But we wouldn't buy some-
thing just to have another. We'd
have to be convinced we could do
something with it before we'd buy
it.

R&R: Which markets have room for
improvement?

TJ: We've let it be known when
we've had a challenge in places like
Grand Rapids and Lafayette. But
I'd say in most of our other markets
we're doing pretty well.

R&R: What have been the chal-
lenges in Grand Rapids and Lafayette?

TJ: Competition and the econ-

omy. In Grand Rapids, for example,

i & Bm,m«ﬁ tompany

b ey
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we compete against Clear Channel
and Citadel, and in Lafayette we
compete against just Citadel. The
economy in Grand Rapids has been
heavily dominated by office-furni-
ture manufacturers, and that busi-
ness hasn’t been great because of
the soft economy. In Lafayette, the
economy has been challenged, but
we're not sure why. It has just been
challenged.

Ré&R: Regent had 13% same-station
broadcast cash flow growth in Q2. In
such a challenging advertising environ-
ment, how did you accomplish that?

TJ: We've made some good ac-
quisitions. We bought Brill Media
out of bankruptcy, we’ve done
some swaps, and we did some
add-on acquisitions in a couple of
our markets. We’ve also done an
awful lot of work in terms of
changing out management and
changing some formats.

All of the hard work that we've
done over the last couple of years
is starting to mature and pay off.
That’s one of the reasons we've
been able to do so well: The invest-
ments we've made over the last
two years have started to pay divi-
dends for us this year.

R&R: Now that the moves Regent
has made over the past two years are
working out, what is Regent’s current
plan for growth?

TJ: We're still looking to make
acquisitions that fit our criteria. We
think there are opportunities out
there in the medium and small
markets for us to continue to grow.
If you look at our track record, we
have been able to make one or two
really good acquisitions each year,
and we believe there is an oppor-
tunity for us to continue to do that.
We've been very patient, and we
have a very disciplined approach.
We're still optimistic that we're go-
ing to be able to grow not only
through our existing stations, but
by making some good, solid acqui-
sitions.

R&R: What does Regent look for
when considering a potential acquisi-
tion?

TJ: Any time we go into a new
market, we want the opportunity
to have the No. 1 or No. 2 cluster
in terms of revenue and cash flow.
We don't like to be at a disadvan-
tage to our competition from a sig-
nal-strength standpoint, and we
don’t want to be in markets that are

dedicated to the pxjesorvatlo-n
and analog recording.

a ‘ ter?

too small to attract the right kind of
talent, particularly management. So
we're pretty careful about where
we go.

More important, we don’t want
to be in a situation where we can't
grow the bottom line, so we have
a pretty strong rate-of-return target.
We don't fool ourselves into think-
ing we can buy a station at a low
multiple and have it automatically
go to a higher multiple simply be-
cause we own it. If we can’t grow
the revenue and bottom line to pro-
duce a 25% compound annual re-
turn over a five-year period, we
will walk from the acquisition. Ev-
ery acquisition we’ve made to date
has met those criteria on the initial
upfront evaluation, and many of
them have panned out to be far bet-
ter than that.

R&R: Do those strict criteria make
it difficult to find acquisition opportu-
nities?

TJ: We're in 15 markets, and
we're No. 1 or No. 2 in almost ev-
ery one, so we‘ve been able to do
it. That’s one of the reasons we've
been able to grow. We've got crite-
ria, and we stick to them. We won't
take a chance on going into a mar-
ket and buying one station with the
hope that someday we can do bet-
ter. If we don’t see an opportunity,
we’'ll avoid that and move on to the
next opportunity.

R&R: Does that mean Regent
wouldn't be interested in a great deal

on an underperforming station or clus-

TJ: We don’t want to have a
standalone station in any market.
We want to be able to produce a
large audience and have the oppor-
tunity to have, if not the dominant
cluster, then at least be very close
to No. 1. But if we think there’s an
opportunity to improve it, we
might take a look. We've bought
stations where we’ve had to do a
lot of moving or reconfiguring.
We're not afraid to do hard work,
but we at least have to believe
there’s the opportunity to do that
before we go into it.

R&R: How is the acquisition mar-
ket right now? What are you hearing
from potential sellers?
| TJ: The public has been valuing
radio at the lowest multiples we've
seen since the early '90s, which
automatically affects the ability of
a public company like ours to make
acquisitions. It's also been a detrac-
tor for privately owned companies
that are looking for liquidity either
through a sale or a merger. They're
also reluctant to do anything when
the multiples are low.

We all believe that the funda-
mentals of radio will get better and
multiples will come back to some-
thing that looks more normal, but
I don’t think we'll ever see the
high-flying bubble multiples that
we saw in the late ‘90s and early
2000s. But I do believe that we'll get
back to something that is better
| than today.

R&R: Are sellers’ asking prices too
high?

TJ: Sellers just aren’t even ask-
ing, because they don't like where
the pricing is right now.

Ré&R: When you go into a market,
do you enter with a format in mind?

TJ: We always do our homework
and try to determine where the op-
portunities are. We look at the
strengths and weaknesses of the
competition. Sometimes there is an
obvious hole that’s not being filled
or served well, and sometimes we
think that we know how to do a
format better than the competition,
and we think that we can take the
top of the hill away from them.
Almost every market has competi-
tion, and we're not afraid to compete
with the Clear Channels, Citadels
and Cumuluses of the world. We
think that we hold our own.

R&R: Do you have any formats
that you really believe in?

TJ: We like money formats. If
you look at our portfolio, the Coun-
try format would be the format we
have more stations in than any
other. That's not necessarily by de-
sign; it's simply because of the way
we've been able to acquire.

We like the Country format.
We've got great expertise from a
programming standpoint, and we
do very well in almost every mar-
ket where we have a Country sta-
tion. We also have AC stations
where we do very well, along with
Soft AC, Rock and Classic Rock.

We have almost every format,
and we generally do pretty well
in the formats where we either
have the heritage position or have
an opportunity in a market. We
don’t try to be a cookie cutter and
do the same format in every mar-
ket. We go where the opportuni-
ties are.

R&R: Are there formats you avoid?

TJ: No. We even have Religious
formats in a few markets, because
it makes sense there.

R&R: Is there a format that has lis-
teners but doesn't command the dollars
it should?

TJ: We have a Classical station in
Grand Rapids that has a lot of loyal
listeners, but it’s tough to get
people to spend money on a Clas-
sical station.

R&R: Is that due to a perception
about listener demographics?

TJ: I think it's a reluctance from
advertisers in tough economic
times to take a chance on some-
thing that’s not a mainstream for-
mat. Butit’s a very popular station
in Grand Rapids, and every time
we've looked at changing the for-
mat, the community rises up and
begs us not to do it. So we don't.
At least we haven't so far.

Next week: Jacobs shares his outlook
on the FCC's media-ownership rules
and the overall market for station ac-
quisitions, as well as what he thinks of
the competitive challenge from satellite
radio and digital music.



Music
CHOICE.

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams e 646-459-3300
HIT LIST

Seth Neiman

DESTINY'S CHILD Lose My Breath
LINDSAY LOHAN Rumors

SIMPLE PLAN Welcome To My Life
BRITNEY SPEARS My Prerogative
JOSS STONE You Had Me

SOFT ROCK

Seth Neiman

PHIL COLLINS Don’t Let Him Steal Your Heart...
ELTON JOHN Answer in The Sky

JEFF TIMMONS Whisper That Way

R&B & HIP-HOP

Damon Williams

DESTINY'S CHILD Lose My Breath

LL COOL J /R.KELLY I'm About To Get Her
KEVIN LYTTLE /MR, EASY Drive Me Crazy
TWISTA {/R.KELLY So Sexy Chapter |

KANYE WEST (/EMINEM & MASE Jesus Walks...

RAP

DJ Mecca

DAZ {/NATE DOGG Boys In The Hood
LL COOL J Rub My Back

MOS DEF Ghetto Rock

MR. MAGIC | Smoke | Drank (Remix)
NELLY t/ALI Down In Da Water

Gary Susalis

CANDIRIA Down

COLLECTIVE SOUL Counting The Days
ZACK DE LA ROCHA We Want it All
EXIES Ugly

ALTERNATIVE

Gary Susalis

19 WHEELS (The Best Of) Juliet

AF1 Head Like A Hole

CODESEVEN Roped And Tied

DONNAS Fall Behind Me

FEATURES There's A Million Ways To Sing...
GOD LIVES UNDERWATER Tricked
GDLDEN REPUBLIC Great Communicaton
JIMMY EAT WORLD Pain

RIDOLIN KID$ Stop The World
STRAYLIGHT RUN Existentiatism On Prom Night

TODAY'S COUNTRY

Liz Opoka
LEANN RIMES Nothin' ‘Bout Love Makes Sense

PROGRESSIVE

Liz Opoka

ELVIS COSTELLO Monkey To Man
AACHEL FULLER Into My Heart
SUPERGRASS Kiss Of Lie

SMOOTH JAZZ

Gary Susalis

BONEY JAMES Pure

JEFF KASHIWA Peace Of Mind
SHADES OF SOUL Shades Of Soul
BIROS OF A FEATHER Head To Toe

AMERICANA

Liz Opoka

LAURA CANTRELL Celtar Door

RAY HERNDON Grain Of Salt

NOTORIOUS CHERRY BOMBS It's Hard To Kiss...

NATIONAL MUSIC _
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SIRIUSA/

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Alt Nation :7; /::;;;“m
Rich McLaughlin .
SOCIAL DISTORTION Reach For The Sky J. BUFFETT /M. McBRIDE Trip Around The Sun
GREEN DAY Extraordinary Girl Wl Lo
JOSH GRACIN Nothin’ To Lose
GREEN DAY Boulevard Of Broken Dreams
GREEN DAY Are We The Waiting Octane
Jose Mangin
The Pulse SLIPKNOT Vemillion Vol. 3
Haneen Arafat CANDIRIA Down
DURAN DURAN (Reach Up For The) Sunrise ZACK DE LA ROCHA We Want It All
RYAN CABRERAA On The Way Down 12 STONES Far Away
Sirlus Hits 1 Spectrum
Kid Kelly Gary Schoenwetter
BRITNEY SPEARS My Prerogative DIEGO SANDRIN Home
YELLOWCARD Only One DRIVE-BY TRUCKERS Never Gonna Change
DESTINY'S CHILD Lose My Breath GREEN DAY Wake Me Lip When September Ends
DURAN DURAN (Reach Up For The) Sunrise TIFT MERRITT Good Hearted Man
TRICK DADDY f/LIL JON Let's Go Mard Attack
KORN Word Up Jose Mangin
Hot Jamz CONVERGE You Failed Me
Geronimo NIGHTWISH Once
LIL WAYNE Go DJ Jam On
J-KWON You & Me } Lenny Bloch
N.0.R.E. /NINA SKY Oye Mi Canto WIDESPREAD PANIC Ball Of Confusion
CHR/RHYTHMIC
. Mark “In The Dark” Shands
NELLY Various Tracks
LL COOL J Hush
o VARIOUS ARTISTS Wake Up Everybody
Rick Gillette » 800-494-8863 e e
10million homes 180,000 businesses  yRBAN
DMX Hospitality Jack Patterson
Joel OItyan LALAH HATHAWAY Forever, For Always, For Love

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.

JLL SOBULE Cinnamon Park

J088 STONE Don't Cha Wanna Ride

DIRTY VEGAS Walk Into The Sun

NATASHA BEDINGFIELD These Words
DONAVON FRANKENREITER It Don't Matter
SUPERGRASS Kiss Of Life

LENNY KRAVITZ Lady

DOGS DIE IN HOT CARS | Love You "Cause | Have To

DAMNWELLS Kiss Catastrophe
ELVIS COSTELLO Monkey To Man

This section features this week’s new adds
on DMX MUSIC channels available via digi-

tal cable and direct broadcast sateliite.

CHR/POP

Jack Patterson

DESTINY’S CHILD Lose My Breath
SIMPLE PLAN Welcome To My Life

TRICK DADDY Let's Go
ADULT CONTEMPORARY
Jason Shiff

KEANE Somewhere Only We Know
JOSS STONE You Had Me

COUNTRY

Leanne Flask

BIG & RICH Holy Water

T. TRITT /4. MELLENCAMP What Say You
KEITH URBAN Country Comfort

TRACY LAWRENCE Sawdust On Her Halo

J. BUFFETT /M. McBRIDE Trip Around The Sun

RHYTHMIC DANCE

Danielle Ruysschaert
BRITNEY SPEARS My Prerogative
JUNIOR JACK Stupidisco

DESTINY'S CHILD Lose My Breath
DURAN DURAN (Reach Lip) Sunrise...
RAP/HIP-HOP

Mark “In The Dark” Shands
VARIOUS ARTISTS Wake Up Everybody
SLIM Gon’ Do What You Do

866-MVTUNES

21,000 movie theaters

[ nis week's Movie Tunes is frozen. |

WEST

1. HILARY DUFF Ry

2. JESSE McCARTNEY Beautitul Soul
3. KIMBERLEY LOCKE Wrong

4. KELLY CLARKSON Breakaway

5. RAVEN Backfip

MIDWEST

1. HILARY OUFF Fly

2. JESSE McCARTNEY Beautiful Sout

3. KIMBERLEY LOCKE Wrong

4. BURKE RONEY Wendy

5. TIM McGRAW Live Like You Were Dying

SOUTHWEST

1. HILARY DUFF Fly

2. KIMBERLEY LOCKE Wrong

3. JESSE McCARTNEY Beautiful Soul
4. KELLY CLARKSON Breakaway

5. REBA McENTIRE Somebody

NORTHEAST

1. HILARY DUFF Fly

2. RAVEN Backfiip

3. KELLY CLARKSON Breakaway

4. REGIS PHILBIN It Had To Be You
5. KIMBERLEY LOCKE Wrong

SOUTHEAST

1. HILARY DUFF Ry

2. KEANE Somewhere Only We Know

3. DE 80L Chica Do Miami

4. TIM McGAAW Live Like You Were Dying
5. REBA McENTIRE Somebody

;

Gk 1

e

Artist/Title Total Plays
J0JO Leave (Get Out) 80
RAVEN Backflip 76
CHEETAH GIRLS Cinderella 74
KELLY CLARKSON Breakaway 74
HILARY DUFF Fly 74

ASHLEE SIMPSON Pieces Of Me 73
JESSE McCARTNEY Beautiful Soul 72
J0JO Baby it's You n
HILARY & HAYLIE DUFF Qur Lips... 70
YELLOWCARD Ocean Avenue A
HILARY DUFF Come Clean 30
BLACK EYED PEAS Let's Getlt.. 29
STEVIE BROCK 3 Is A Magic Number 29
AVRIL LAVIGNE My Happy Ending 28
STEVIE BROCK All For Love 28
LINDSAY LOHAN Drama Queen... 28
KELLY CLARKSON Miss Independent 27

RAVEN Supernatural 26
JESSE McCARTNEY Good Life 26
HODBASTANK The Reason 25

Piaylist for the week of Sept. 13-20.

MEDIABASE

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
trom around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming
artists alike. In a world of consolidat-
ed playlists, Live365 charts

the tastes and preferences of today's
most vibrant music community.
Tracks with the most plays during the
seven days ended Sept. 21, 2004
are listed below.

LIVE COM

Travis Storch« 866-365-HITS

Top Rock

CHEVELLE Vitamin R (Leading Us Along)
PAPA ROACH Getting Away With Murder
FRANZ FERDINAND Take Me Out
JIMMY EAT WORLD Pain

CROSSFADE Cold

Top Blues

GUITAR SHORTY Oid School

JOSS STONE Fell In Love With A Boy
ALBERT CUMMINGS Come LIp For Air
LOS LONELY BOYS Heaven

HOLMES BROTHERS We Meet, We Part,
We Remember

Aol Radio@Network

Ron Nenni 415-934-2790
Top Alternative
Robert Benjamin
JIMMY EAT WORLD Pain
Fresh 100

Mark Hamilton
LINDSEY LOHAN Rumors
Top Country
Lawrence Kay

SHANIA TWAIN Party For Two
BRAD COTTER | Meant To
Top Jams

Davey D

DJ QUIK This Is What They Think About You
TWISTA /R.KELLY So Sexy Chapter Il
LAURYN HILL Passion

YING YANG TWINS Half Time

@RADI O NETWORKS

Phil Hall  972-991-9200
ABC AC
Peter Stewart

PHIL COLLINS Don’t Let Him Steal Your Heart Away

Country Coast To Coast
Dave Nicholson

SHANIA TWAIN {/BILLY CURRINGTON Party For Two

Real Country
Richard Lee

LEANN RIMES Nothin’ ‘Bout Love Makes Sense

|
)
AB

iones

- c——

Ken Moultrie « 800-426-9082
Active Rock

Steve Young/Kristopher Jones
NICKELBACK Because Of You

HELMET See You Dead

DAMAGEPLAN Pride

SPIDERBAIT Black Betty

Heritage Rock

Steve Young/Kristopher Jones
JET Rollover D.J.

SILVERTIDE Ain’t Coming Home
GODSMACK {/DROPBOX Touche

CHR

Steve Young/John Fowlkes
DESTINY’S CHILD Lose My Breath
LLOYD (/ASHANTI Southside

Soft AC

Mike Bettelli/Teresa Cook
ELTON JOHN Answer In The Sky

Mainstream AC

Mike Bettelli/Teresa Cook
ALICIA KEYS It | Ain't Got You

Marie And Friends
Mike Bettelli/Teresa Cook

PHIL COLLINS Don't Let Him Steal Your Heart Away
The Alan Kabel Show — Mainstream AC

Steve Young/Teresa Cook
ALICIA KEYS It 1 Ain't Got You
Mainstream Country

Hank Aaron

CLAY WALKER Jesus Was A Country Boy
New Country

Hank Aaron

RESTLESS HEART Feel My Way To You
Lia

Ken Moultrie/Hank Aaron

| Alternative Now!

| ZACK DE LA ROCHA We Want it Al

SHANIA TWAIN (/BILLY CURRINGTON Party For Two |

Danny Wright
Ken Moultrie/Hank Aaron

SHANIA TWAIN /BILLY CURRINGTON Party For Two |

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Hit Radio
Jon Holiday

FIVE FOR FIGHTING The Devil In The Wishing Well

DURAN DURAN (Reach Up...) Sunrise

Adult Contemporary

Rick Brady
HALL & OATES 'l Be Around

U.S. Country

Penny Mitchell

LEANN RIMES Nothin' "Bout Love Makes Sense
BILLY DEAN Let Them Be Littie

EMERSON DRIVE November

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
KEITH URBAN Days Go By
KERRY HARVICK Cowgirls

WESTWOOD ONE

Charlie Cook « 661-294-9000

Soft AC

Andy Fuller

HALL & OATES I'l Be Around
Bright AC

Jim Hays

JOHN MELLENCAMP Walk Tall
Mainstream Country

David Felker
TIM McGRAW Back When
MONTGOMERY GENTRY You Do Your Thing

Hot Country

Jim Hays
BIG & RICH Holy Water
TIM McGRAW Back When

Young & Verna

David Felker
TIM McGRAW Back When
BLUE COUNTY That's Cool

wr

Country Today

John Glenn

T. TRITT /3. MELLENCAMP What Say You
AC Active

Dave Hunter
DIDO Sand In My Shoes

Chris Reeves » 402-952-7600

HIVES Two Timing Touch And Broken Bones
RIDDLIN KIDS Stop The World

the john 4

radio %{
Music sns ieligence for your Life

Scott Meyers » 888-548-8637

Nightly Tesh Show
KEITH URBAN You'll Think of Me

LAUNCH

musiC oN YAHOO!
Jay Frank * 310-526-4247

Audio

BLAKE SHELTON Some Beach

BONNIE McKEE Somebody

INGRAM HILL Wit | Ever Make It Home

INTERPOL Slow Hands

JOHN BUTLER TRIO What You Want

KEITH URBAN Days Go By

MY CHEMICAL ROMANCE I'm Not Okay (I Promise)
SENSES FAIL Buried A Lie

<€ musicsnippet.com >

Tony Lamptey « 866-552-9118

SNOOP DOGE Drop It Like It's Hot
CHINGY Balla Baby
LIL WAYNE Go DJ

DESTINY'S CHILD Lose My Breath
YOUNG ROME Freaky
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72 million households

Plays
RYAN CABRERA On The Way Down 12
CIARA 1/PETEY PABLD Goodies 10
BEASTIE BDYS Tripie Troubie 10
NELLY 1/JAHEIM My Place 10
BLACK EYED PEAS Let's Get It Started 10
UL FUP Sunshine 10
GREEN DAY American idiot 10
MARDDN 5 She Will Be Loved 9
KILLERS Somebody Told Me 9
AVRIL LAVIGNE My Happy Ending 9
GDDD CHARLDTTE Predictable 8
AKON {/STYLES P. Locked Up 8
LIL SCRAPPY No Problem 7
ASHLEE SIMPSDN Shadow 6
JOJD Baby It's You 5
TAKING BACK SUNDAY A Decade Under The Influence 5
NELLY Flap Your Wings 5
HILARY DUFF Fly 4
HOOBASTANK Same Direction 4

Video playlist for the week of Sept. 13-19.

David Cohn
General Manager _2
LIL SCRAPPY No Problem 32
LIL FLIP Sunshine 29
AKON 1/STYLES P. Locked Up 28
T.J. Let's Get Away 27
JADAKISS Why 25
NELLY 1/JAHEIM My Place 24
CIARA {/PETEY PABLD Al Falls Down 24
GREEN DAY American idiot 24
LL COOL J Headsprung 23
JUVENILE, WACKO & SKIP Nolia Clap 22
GOOD CHARLOTYE Predictable 19
LIL JON & THE EASTSIDE BOYZ Get Low 18
MODEST MOUSE Ocean Breathes Salty 18
HOOBASTANK Same Direction 17
BREAKING BENJAMIN So Cold 17
TAKING BACK SUNDAY A Decade Under The Influence 16
JIM JONES Certified Gangstas 16
SECRET MACHINES Nowhere Again 15
KILLERS Somebody Told Me 14
BEASTIE BOYS Triple Trouble 14

Video playlist for the week of Sept. 13-19.

o’

75 million households
Rick Krim
Exec. VP

ADDS

|

BRITNEY SPEARS My Prerogative |

USHER {/ALICIA KEYS My Boo

RYAN CABRERA On The Way Down

FIVE FOR FIGHTING The Devil In The Wishing Wed
R.E.M. Leaving New York

JOSS STONE You Had Me

BLACK EYED PEAS Let's Get It Started
AVRIL LAVIGNE My Happy Ending
MAROON 5 She Will Be Loved
BOWLING FOR SOUP 1985

LINKIN PARK Breaking The Habit
NELLY 1/JAHEIM My Place
SWITCHFOOT Dare You To Move
VELVET REVOLVER Fall To Pieces
JAMIE CULLUM Al At Sea

JAMIE CULLUM Twentysomething
JAMIE CULLUM Frontin’ |
GAVIN DeGRAW 1 Don't Want To Be
FINGER ELEVEN One Thing

KEANE Somewhere Only We Know
KILLERS Somebody Told Me

JILL SCOTT Golden

ASHLEE SIMPSON Pieces Of Me
BRITNEY SPEARS My Prerogative
USHER /ALICIA KEYS My Boo

Video playtist for the wesk of Sept. 20-27. |

Lori Parkerson
202-380-4425

20 on 20 (XM 20)
Michelle Boros
DESTINY'S CHILD Lose My Breath
LLCOOL J Hush

LINDSAY LDHAN Rumors

KORN Word Up

MIS-TEEQ One Night Stand

JOJD Baby it's You

BPM (XM 81)

Blake Lawrence

DEEP DISH Flashdance

ERIC PRYOZ Call On Me

SIN PLOMO It's You

ARMIN VAN BUUREN Blue Fear 2004
ROBBIE RIVERA Which Way You're Going?
SAFRI DUD Rise

Squizz (XM 48)

Charlie Logan

SEVENDUST Face To Face

ZACK DE LA ROCHA We Want It All
SKILLET Open Wounds

U-POP (XM 29)

Zach Overking

BJORK Oceania

FATBOY SLIM Slashdotdash

SCISSOR SISTERS Mary

MC SOLAAR La Vie Est Belle

PIRATES {/ENYA, SHOLA... You Should Really Know

THE LOFT (XM 50)

Mike Marrone

CROSBY & NASH They Want It All

DRIVE BY TRUCKERS Tomadoes

DRIVE BY TRUCKERS Goddamn Lonely Love
KENNY WHITE The Dirty South

KENNY WHITE Letter From X-Ray

KENNY WHITE Annabel

KINGS DF CONVENIENCE 5 Girls

KINGS OF CONVENIENCE 1'd Rather Dance With You
RAY CHARLES {/BONNIE RAITT Do | Ever Cross Your Mind?
RAY CHARLES {/VAN MDRRISON Crazy Love

TIFT MERRITT Ain’t Looking Closely

TIFT MERRITT Your Love Made A U Tum

WATERCOLORS (XM71)
Trinity
FOURPLAY Fieids Of Gokd

X COUNTRY (XM12)
Jessie Scott
MARK JUNGERS & WHISTLING MULES One For The Crow

XM CAFE (XM45)

Bill Evans

GRAHAM COLTON BAND Drive

ROBBIE ROBERTSON Ladder 49 Soundtrack
A GIRL CALLED EDOY A Girl Called Eddy

XMLM (XM42)

Ward Cleaver

CROWN Crowned Unhoty

DRY KILL LOGIC The Dead And Dreaming
SHADOWS FALL The War Within

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith Berman:

kberman@radioandrecords.com

l
l

NATIONAL MUSIC

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VPMusic & Talent

ADDS
EMERSDN DRIVE November
HANK WILLIAMS bonky Tonk Blues

TOP 20 ™

TIM McGRAW Live Like You Were Dying 37 30
GRETCHEN WILSDN Here For The Party 37 29

SARA EVANS Suds In The Bucket 36 29
J. BUFFETT 1/C. BLACK Hey Good Lookin® 35 29
TDBY KEITH Stays In Mexico 35 26
RASCAL FLATTS My Worst Fear 35 26
TRACE ADKINS Rough & Ready 35 25
ALAN JACKSON Too Much Of A Good Thing... 34 31
KENNY CHESNEY | Go Back 34 30
B. PAISLEY {/A. KRAUSS Whiskey Lullaby 34 29
SHELLY FAIRCHILD You Don't Lie Here.... 28 26
BROOKS & DUNN That's What It's All About 27 13
TERRI CLARK Girls Lie Too 23 3
KEITH URBAN Days Go By 23 0
LOS LONELY BOYS Heaven 21 30

BIG & RICH Save A Horse (Ride A Cowboy) 19 30
LEANN RIMES Nothin' ‘Bout Love Makes Sense 17 0

TRICK PONY The Bride 16 14
MARTINA McBRIDE How Far 15 17
CLEDUS T. JUDD | Love NASCAR 15 13
Airplay as monitored by Mediabase 24/7
between Sept. 13-19.

"~ AMERICAN
COUNTRY.

.
»
*
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Jim Murphy, VP/Programming
26.5 million households

ADDS

KEITH URBAN Days Go By
KERRY HARVICK Cowgirls

TOP 20

ALAN JACKSON Too Much Of A Good Thing
SARA EVANS Suds In The Bucket

BLAKE SHELTON Some Beach

TOBY KEITH Stays In Mexico

TRACE ADKINS Rough & Ready

JULIE ROBERTS Break Down Here
GRETCHEN WILSON Here For The Party
RASCAL FLATTS Feels Like Today

BIG & RICH Save A Horse (Ride A Cowboy)
OIERKS BENTLEY How Am | Doin’
LDNESTAR Mr. Mom

SHEOAISY Come Home Soon

TRICK PONY The Bride

KATRINA ELAM No End In Sight

BLUE COUNTY That's Coot

MONTGOMERY GENTRY You Do Your Thing
SHELLY FAIRCHILD You Don't Lie Here Anymore

MALIBU STORM Photograph
CLEDUS T. JUDO | Love NASCAR
EMERSON DRIVE November
Information current as of Sept. 24,
PRILISTAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 MADONNA $5.580.1
2 PRINCE $1.8171
3 DAVE MATTHEWS BAND $1,1818
4 SIMON & GARFUNKEL $1,1705
5 ERIC CLAPTON $979.7
6 VAN HALEN $9299
7 OZZFEST 2004 $855.4
8 SHANIA TWAIN $821.4
9 STING $805.8
10 USHER $782.9
11 DEAD $761.5
12 KENNY CHESNEY $7206
13 FLEETWOOD MAC $614.6
14 CHER $548.9
15 RUSH §544.2

Among this week’s new tours:

AVRIL LAVIGNE
BOB DYLAN
CHER
GWAR
H.IL.M.

The CONCERT PULSE is courtesy of
Pokistar, a pubiication of Promoters’
California 209-271-7900.
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TELEVISION

Friday, %24

« Nick Lachey, Live With Regis &
Kelly (check local listings for time
and channel).

* Patti Scialfa, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

* Van Hunt, Jmmy Kimmel Live
(ABC, check local listings for time).

* Elvis Costello, Late Night With
Conan O’Brien (NBC, check local
listings for time).

*The Thrills, Late Late Show
With Craig Kilborn (CBS, check lo-

‘ cal listings for time).

*No Use For A Name, Last Call
With Carson Daly (NBC, check local
listings for time).

Salurday, 9/25

* Justin Timberlake, Saturday

Night Live (NBC, 11:30pm ET/PT).
Monday, 9/27

* Patti Scialfa, The Ellen DeGen-

eres Show (check local listings for
’ time and channel).
* Hilary Duff, Jay Leno.

-

* Queen Latifah, Late Show With
David Letterman (CBS, check local
listings for time).

* The Used, Jimmy Kimmel.

» Tears For Fears, Craig Kilbom.

Tuesday, 9/28

« Keith Urban, Ellen DeGeneres.

* Joss Stone, Jay Leno.
* Tom Waits, David Letterman.
* Eve, Conan O'Brien.

Wednesday, 8/29
« Scissor Sisters, Jimmy Kimme.
« Wilco, Conan O'Brien.
« Joss Stone, Craig Kibom.

Thursday, 9/30

* k.d. lang, Ellen DeGeneres.

* Radio personality Al Franken,
Jay Leno.

* Pearl Jam, David Letterman.

* Radio personality Steve Harvey,
Jimmy Kimmel. ‘

* Crosby, Stills & Nash, Craig
Kiborn.

— Julie Gidlow [

_ _

The iTunes Music Store Top 10‘1

Apple’s iTunes Music Store is the leading digital-music service in
the U.S, offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, Sept. 21, 2004.

Top 10 Songs

BOWLING FOR SOUP 1985

QLN RWN

—_

NELLY Suit

COWONODDO L WN

—_

NELLY Sweat

MAROON 5 She Will Be Loved

BLACK EYED PEAS Let's Get It Started (Spike Mix)
NELLY t/CHRISTINA AGUILERA Tilt Ya Head Back
KELLY CLARKSON Breakaway

CIARA {/PETEY PABLO Goodies i
USHER f/LUDACRIS & LIL JON Yeah!
AVRIL LAVIGNE My Happy Ending
STERIOGRAM Walkie Talkie Man

. FRANZ FERDINAND Take Me Out

Top 10 Albums

VARIOUS ARTISTS Garden State ST

GREEN DAY American Idiot

RAY CHARLES Genius Loves Company

MAROON 5 Songs About Jane

PRODIGY Always Outnumbered, Never Outgunned
YELLOWCARD Sessions@AOL (EP)

TEARS FOR FEARS Everybody Loves A Happy Ending

BOWLING FOR SOUP A Hangover You Don’t Deserve
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Salem Bulks Up

Company expands aggressively in News/Talk

alem Communications’ Salem Radio Network isn’t
what you would call one of the flashier players in the
network-radio business. In fact, you might be sur-
prised to learn that Dallas-based SRN services pro-
gramming to “1,600 distinct, unduplicated affiliates,”

according to the company’s recently appointed Direc-
tor/Network Programming, Tom Tradup.

Tradup, a veteran Talk program-
mer and manager at both local and
network radio, credits that growth
to the efforts of SRN Pres-
ident Greg Anderson and
Salem CEO Ed Atsinger.
“Greg likes to say that he
and Ed started SRN in
1993 out of the trunk of
Greg's car,” says Tradup.
“Eleven years later SRN

sees includes a number of already
well-known talk hosts, like Bill Ben-
nett, Michael Medved, Dennis Prag-
| er, Hugh Hewitt and
Mike Gallagher, as well as
Christian-market talkers
Janet Parshall, Cal Tho-
| mas and others. Salem
§ Radio Network Newsisa
24/7 Washington, DC-
based operation that the

is now heard on 1,600 sta- company describes as “a
tions.” Trad team of the finest anchors
Asked how he got Tom Tradup g reporters in Christian

hooked up with Ander-
son and Salem, Tradup says, "I got
to know Greg as acompetitor when
1 was VP/GM across town at the
USA Radio Network, and we al-
ways joked that we'd end up work-
ing together. He’s given me a broad
mandate to oversee the develop-
ment and improvement of SRN’s
national talk shows and our news
network. It's challenging, rewarding
work, and I get to interact with some
pretty spectacular folks across the
country.”

The Salem lineup Tradup over-

journalism, providing on-
the-spot coverage of breaking news
from around the world.”

I recently caught up with Tradup
to get a handle on the quiet but con-
sistent expansion of Salem —a com-
pany with well-established Talk ra-
dio roots in the Christian radio
world — into the highly competitive
business of general-market network
talk. Back in his hometown of Dal-
las after spending much of the past
year in DC helping to launch the
network’s newest show, Bill Ben-
nett's Morning in America, Tradup

sounds confident about the future of
SRN as a successful long-term play-
er in Talk radio across America.

R&R: How have things changed and
evolved with regard to the News/Talk
arena since you came on board at Salem
just over a year ago?

TT: [ started in July 2003 as Na-
tional PD for our owned-and-oper-
ated stations. I got what I call a grad-
uate-level course in how Salem’s
owned stations operate. That was
the beginning of a fresh perspective
on how Salem had been looking at
its stations. The model for Salem has
always been that, in most markets,
our GMs operate three radio sta-
tions. If we only have one station,

“One thing that |
think characterizes
the company is that
we’re patient. We
don’t expect to go
into a market and
suddenly become No. 1
in two books.”

‘W’ STANDS FOR ‘WHAT A PARTY!’ KABC/Los Angeles threw a

live local listening party so that nearly 1,000 supporters of President George W.
Bush could eat, drink and be merry together while listening to their candidate

give his acceptance speech during the recent Republican National Convention

' in New York City. \

that is usually our Teaching and Talk
format. Our FMs are generally our
“Fish” format, a Contemporary
Christian music format based on the
success of KLTY here in Dallas, and
our third station is our conservative
News/Talk, which is our newest kid
on the block.

R&R: After a career including a run
as GM at WLS/Chicago, along with
stints at stations in New York; Dallas;
Washington, DC; and Kansas City,
what’s it like working at Salem?

TT:I'mlikeakid ina candy store.
Salem is growing so rapidly every
day. They care about radio, and they
care about getting it right. They have
shown me over and over again that
they are willing to do what it takes
to get it right.

I give 100% of the credit for our
growth — not only from acquisi-
tions, but also in the News / Talk for-
mat — to Ed Atsinger. It was his
vision to change many of the under-
performing properties that the com-
pany owned to News/Talk and to
revitalize and strengthen the over-
all lineup at SRN. Although I may
not be the most humble guy in
America, | certainly wouldn’t take
the credit for something I didn’t do.

[ was brought in to implement Ed’s
vision.

R&R: Give us an example of how
Salem has begun looking at stations in
a new way.

TT: KSKY/Dallas is a terrific ex-
ample of Salem looking at a proper-
ty in a different way than it may
have previously. We had a Gospel
music format that was not a ratings
winner but was cash-flowing good
money. To pull the plug on a station
that is generating income and put
News/Talk into a market that al-
ready has some terrific stations in
the format — WBAP, KRLD and
KLIF — is not an obvious decision.
It's not a market that most people
would say needs a new Talk station.

But we put KSKY on the air the
right way. We put marketing mus-
cle behind its launch with our line-
up of SRN talent, and today I don’t
think there is a Salem Radio Net-
work show host who won't tell you
that KSKY gets more response to our
national shows than practically any
other station. It’s already doing ex-
tremely well.

R&R: You've also just flipped to
News/Talk at KLUP/San Antonio, right

Continued on Page 16

America Has Chanued - Our Commitment to You Hasn't

" |T MATTERS WHERE YOU GET YOUR NEWS

With Full Coverage
from Boston, New York
and Wherever the Road

to the White House

Takes Us.

vl i

Qbc

212-735-1700
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Salem Bulks Up
Continued from Page 15

in the backyard of Clear Channel News/
Talk flagship WOAI and Infinity’s
KTSA. I take it Salem feels confident in
the company’s ability to compete with
some of the format’s big players?

TT: Yes. San Antonio is a market
that has some terrific stations, but
we don't go into markets with the
idea of seeing what format hole isn't
filled and then doing whatever that
is. We go into a market with the
good products that we have devel-
oped, and we go into it very aggres-
sively. We are confident in the qual-
ity of the people we have on the air
and the quality of our people behind
the scenes.

I'm thrilled to be working with
our just-named National PD, Tyler
Cox. He assumed my previous role
at all of our owned stations, allow-
ing me to be more hands-on with all
of our network personalities and
SRN News, which is yet another big
part of Salem's operations. We are
very confident that Salem is poised
for greatness and a lot of exciting
days ahead.

Another thing that I think charac-
terizes the company is that we're
patient. We don't expect togo intoa
market and suddenly become No. 1
in two books. We know that over
time we have a winning format and
that we have the resources and the
will to put it on the air, do it right
and wait for some success.

INEWS/TALKISPORTS _

R&R: Do you think the Salem sta-
tions will need more local talk shows to
succeed in the long run?

TT: Not necessarily. Sure, I'm a
local radio programmer at heart,
and I'd love to have some local
shows if they’re part of our econom-
ic model for the station and if the
right person was available. We have
looked at some people in a number
of our markets, and we may, in fact,
go that route as we grow these sta-
tions.

I'm reminded of when I was GM
at WLS/Chicago, and Rush Lim-
baugh expanded his daily show
from two hours to three hours. We
opted not to carry the third hour of
the show because we felt we had to
remain local if we were going to win
against WGN. My then-boss, Norm
Schrutt, suggested that we first re-
view the Arbitron, where, from
11am-noon CT, Limbaugh had
something like a nine share. From
noon-1pm he went up to about a 13
share.

From 1-2pm, our local host —
whose name, in the interest of cour-
tesy, I won’t mention — dropped
back down to around a five share.
Norm suggested that if he were a
young executive looking to make a
good impression on the company
and an impact on the bottom line,
he might want another 13-share
hour to sell instead of a five share.
Then he reminded me that it was
totally my decision.

As we used to say back in my

“I think it’s fair to say that there is a
commonality that runs through SRN's
programming, but there is no litmus test that
somebody has to believe a certain thing or

think a certain way.”

days at the University of Alabama,
he got the hay down where the goats
could get at it, and I learned right
then and there that a local show isn't
always a better option vs. a good
syndicated show.

R&R: How many of the company’s
stations carry all SRN programming?

TT: Weactually have very few sta-
tions in the Salem-owned group that
carry Salem programming exclusive-
ly. We're much more likely to also
have shows like Talk Radio Net-
work'’s Laura Ingraham or Michael
Savage, ABC’s Sean Hannity and
Westwood One’s Bill O'Reilly as part
of our programming mix. If there is
a good radio show out there and it’s
available to us and fits what we do
in a given market, we're happy to
take that opportunity.

R&R: You recently took a big chunk
of time to ramp up for the launch of Bill
Bennett's network show, which debuted
earlier this year. Tell us about that expe-
rience.

TT: I thought it was one of the
most flawless and impressive
launches in the history of network
radio. First of all, there’s Bill, who
brings so much of what DC politi-
cians these days like to call “gravi-
tas.” We got such a positive buzz
after we announced the launch of
his show at R&R’s Talk Radio Sem-
inar last February.

He's the only radio talk show host
in America who has been confirmed
three times by the U.S. Senate. I can’t
think of any other debut of a talk
show where the host was profiled in
USA Today before the show was
even officially announced. He
brings an awful lot to the picnic ev-
ery single day.

When we kicked off the show last
April it started on about 30 stations,
most of which Salem owned. Today
Bill’s show airs on around 100 sta-
tions, most of which Salem does not
own. [ think the show is an authen-
tic hit, albeit still only in its first six
months and still growing and devel-
oping. Once again, it's fun to be in-

“We go into a market with the good products
that we have developed, and we go into it very
aggressively. We are confident in the quality
of the people we have on the air and the
quality of our people behind the scenes.”

volved with a company that wants
to win and has the patience and re-
sources to do what we need todo to
get there.

R&R: Is the SRN lineup of all con-
servative talk shows by design?

TT: All of our hosts share the
same basic core values, but they run
the gamut from A to Z on where
they may be on a specific issue. If we
put them all together in the same
room, you'd get the same kinds of
arguments you'd get if you assem-
bled a group of unrelated hosts from
10 different local stations. They all
have their own unique perspectives
on the issues they discuss, and they
certainly don't agree on everything.

For example, look at the recent
Republican National Convention.
You have George Bush, Dick
Cheney and Rick Santorum there,
along with Amold Schwarzenegger,
Rudy Giuliani and George Pataki.
They would not all agree on some
issues, but when it comes to basic
issues, like the war on terror, they’re
all on board. So, yes, I think it’s fair
to say that there is a commonality
that runs through SRN's hosts, but
there is no litmus test that somebody
has to believe a certain thing or think
a certain way.

R&R: What, in your opinion, distin-
guishes SRN from other network-radio
producers?

TT: Again, I think it’s really our
process of methodically building
our news product and talk shows

and working to constantly find
ways to make all of our program-
ming more user-friendly to stations.
I believe that we are the most re-
sponsive network in America, bar
none, in terms of service to our af-
filiates and listening to their needs.
Thave been in the network business,
and I've been there on the affiliate-
station side of things, and I was of-
ten surprised at the myopic view
that networks take of people at the
local level.

At the end of the day — whether
you are dealing with a corporate
cluster manager or programmer or
the guy who is still a mom-and-pop
operation with a couple of stations
in a market — it’s a relationship
business. I don't care how big you
are or how much press your nation-
al programming generates, if people
don't like the food you're serving,
they ain't going to buy it.

We try to kill our affiliates with
service and kindness. We reach out
to them regularly through our affil-
iate advisory board and have imple-
mented services for them, like our
new FTP website, as a direct re-
sponse to their needs.

By listening to what I like to call
“flyover country,” we’re making
Salem more responsive, and that's
the name of the game. There are net-
works out there that are bigger than
we are and some that probably al-
ways will be. But that’s OK. We're
not just trying to be the biggest.

The Neal
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RADIO
SYNDICATION
www.coxradiosyndication.com

WDBO Orlando 10a-1p
A25-54 4.0 to 5.2
M35-54 6.5 w 11.2 #1

The Boortz ratings are in. And up.

Reap the Rewards of Winning Talk with Neal Boortz

WSB Atlanta 10a-1p
A25-54 9.2 to 10.6 #1
M25-54 13.2 o 14.8 #1

WOKYV Jacksonville 10a-1p
A25-54 6.9 w 10.9 #1
M35-54 10.6 to 18.0 #1

KRMG Tulsa 9a-12p
6.5 #2
9.8 #2

A25-54 6.4 to
M35-54 129 to

Call Ramona Rideout

212.556.9477

rrideout@jonesradio.com

Source: Arbitran, Fall03 - Spring 04, Metro, Monday to Fridday, sctual times; sabject to limitations printed therein.
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WHAT DOES

GET YOU?
A TOP-RATED RADIO TALK SHOW

TWO BEST SELLING BOOKS

A NATIONAL TV SHOW SEEN IN
OVER 90% OF THE UNITED STATES

REGULAR GUEST APPEARANGES ON A
MAJOR TV SHOWS INGLUDING CNN, 3 2

60-MINUTES, POLITICALLY INCORRECT,
20/20, FOX, THE TODAY SHOW AND MORE

AMERICANS LOVETOLISTEN TO,
READ and WATCH LARRY ELDER.

THEY COUNT ON LARRY
TO BRING OUT THE TRUTH.

PUT THE POWER OF THE TRUTH
BEHIND YOUR RATINGS.

CALL (212) 735-1700 TODAY

@RADI O NETWDRKS
america listens to abc
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STQEET ALK

Rhone Elected Ruler Of Motown

W\ile we're still waiting for the official-looking press

release and photo to arrive, we can safely tell you that, after
weeks of rumors and speculation, Sylvia Rhone has indeed
been named President of UMG's Motown Records. Most re-
cently Rhone had spent the better part of a decade as Chairmar/
CEO of Elektra/EEG before exiting in March. Her previous ex-
perience, spanning some 30 years in this industry, includes
stints as President/CEO of EastWest Records and Sr. VP/GM
of Atlantic Records.

Law & Order: Star & Buc Wild Unit

While the battle continues to rage in a New York District
Court between Emmis and Clear Channel over the imminent
return of The Star & Buc Wild Morning Show to New York'’s
airwaves, Clear Channel pulls an end-around move and an-
nounces that the guys are

coming to mornings in
| the next-best alternative
to New York: Philadel-
phia, where Star & Buc
will take over mornings
at CC Urban WUSL
(Power 99). The move will displace Power’s long-running
Dream Team of Golden Girl, Q-Deezy and S-Dot (may not
be their birth names). Star and Buc will continue to do morn-
ings at Urban sister WPHH (Power 104.1)/Hartford. Will
other affiliates be named in the coming weeks?

Coming soon to a radio near you!

You Say It, You Pay Us, We Play It

In an effort to help flood victims in Western Pennsyivania,
the result of recent Tropical Storms Frances and lvan, Clear
Channel/Pittsburgh’s WKST, WWSW, WDVE & WXDX
spent most of Monday collecting money the old-fashioned
way: “Pay for Play,” no matter how terrible or personally pain-
ful a particular song was. The minimum donation per song
was $25, with a ceiling as high as $1,000, depending on the
horrific nature of said song.

Here’s a shell-shocked WKST (96.1 Kiss FM) PD Mark
Anderson: “I'm taking a cigarette break in my office, listen-
ing to ‘Copacabana’ by Barry Manilow — which isn't nearty
as disturbing as some of the previous songs | heard us play:
‘Here | Go Again’ by Whitesnake, ‘Love Will Keep Us To-
gether’ by The Captain & Tennille, ‘Wild Wild West' by Kool
Moe Dee into ‘The Metro’ by Berlin, and ‘Eclipse’ by Pink
Floyd. Please note that, as a career Top 40 person, | didn't
even know what ‘Eclipse’ was until our 96.1 Kiss Morning Freak
Show, with Mikey, Big Bob and Leonard, played it at 12:58pm
today.”

At press time, Kiss listener donations were at $22,927 and
climbing, while total cluster collections exceeded $50,000.

In Other Disastrous News....

And by disastrous, we mean “fabulous” — Clear Channel
raised $79,175 from its online auction of 45 celebrity-signed
guitars on www.stormaid.com. All proceeds will go to the
American Red Cross Disaster Relief Fund. Combined with |
funds raised locally by other Clear Channel stations, like our
buddies in Pittsburgh above, CC reports its Clear Channel
Cares initiative has raised more than $740,000 to benefit the
victims of Hurricanes Charley, Frances and Ivan.

Worst Nightmare: Caller Nine— In Person!

The bomb squad was called to Infinity Rocker KSRX (K-
Rock)/San Antonio on Sept. 16 after a visitor left a myste-
rious backpack in the lobby. According to KSRX MD/after-

| questionable mental stability gained entrance to the lobby at
8:30 that morning and demanded to speak with morning per-
sonality Kidd Chris. “He said he had a present for him,” Landis
tells ST. When the guy was denied access, he reportedly said
something to the effect of “The police are going to have fun
with this,” dropped the backpack and fled the premises. And
then the fun began....

“The police were called and the building was evacuated,”
says Landis. Then the bomb squad showed up. “All streets
leading to the station were blocked off, helicopters hovered
overhead, and news crews showed up.” Sister KTSA-AM was
able to broadcast live from its mobile facility, while K-Rock
was left on autopilot.

Shortly thereafter, the mystery backpack was brought out-
side and detonated — but no bomb was found. Police know
the identity of mystery gift-bearer, who has a history of mak-
ing phone calls to the station and recently set a small fire there.
He now faces several charges, including making terrorist
| threats.

The Programming Dept.

* WNEW/New York Creative Services Director Bill
| Schultz is awarded Asst. PD stripes by PD Frankie Blue, who
is more than a little familiar with Schultz’s skillz — the two
helped relaunch crosstown WKTU in 1996.

* American General Media/Bakersfield names John Boyle
PD of Active Rocker KRFR, and the station picks up heritage
market calls KKXX, recently jettisoned by Clear Channel.
Boyle is promotions whiz at Infinity’'s WXTM & WNCX/
Cleveland. Kris Daniels, formerly of crosstown KUZZ, is
named Promotions Director for the AGM/Bakersfield clus-
ter. Most recently she co-hosted the Max & Kris morning
show at KlIM/Tucson.

* Steve Casey, PD/MD of Clear Channel Country KRRV/
Alexandria, LA, is upped to OM of the four-station cluster,
replacing Scott Bryant, who exits.

* Dwight Arnold, former PD of KCXX/Riverside, has
been hosting The Sunday Night Music Meeting on Mitchell Al-

|
|
I
|
1

|
|

| ternative KMRJ/Palm Springs, CA. Suddenly, he’s upped to

Asst. PD/MD/Marketing Director/afternoon guy.
| * Dan McClintock, former PD of Cumulus Rocker
| WRRX/Pensacola, FL, is named PD of Cumulus Alternative
& Classic Rock combo WRWK & WXKR/Toledo.
i * WBLX/Mobile afternoon talent Al Weedon nails down
| his first programming gig: Cumulus Urban sister KMJ)/Shreve-
port, LA. He replaces Long John, now programming KSOC/
Dallas.

* The powers that be at Millennium Hot AC WJLK/
Monmouth-Ocean have seen fit to staple color-coded Asst.
PD stripes to the sleeve of midday personality Debbie

| Mazella.

* KHOP/Modesto, CA PD Chase Murphy was smart
enough to recognize that he needed someone smarter than
him to cover his ass on occasion. Voila! Morning co-host Mad-
den is now sporting some sweet Asst. PD stripes.

| Formats You'll Flip Over

| Active Rocker WWWX/ |

Appleton, WI morphs into Al-
ternative as “New Rock 96-9 The
Fox.” The jock lineup remains in-
tact, and The Fox will continue to

— because this is Cheesehead
Country, dammit!

Mmmmm ... cheeeeeeeeese....

noon personality Mark Landis, a “regular” listener/stalker of '

carry Green Bay Packers football |

meLile
/

* The FCC approves the HBC-Univision merger.

* Stella Schwartz is promoted to PD of KOST/Los Ange-
les.

* David Hall named VP/AM Programming, for Infinity/Los

Angeles.
I /2445 46O N\

* Steve Dinetz and Carl Hirsch team to
form NextMedia Group.

* Connoisseur Communications VP
Donald Kidwell dies of pancreatitis. He

7/ Iz —

* Charlie Serafin named VP/GM of
KYQY-FM/San Diego.

* Ray Gmeiner joins Zoo Entertainment
as VP/Rock Promotion.

* KOST/Los Angeles reviews its policy, al-
lowing same-sex dedications on its Love
Songs show.

YN /E4RS AGO

* Classical KFAC/Los Angeles becomes
urban-slanted adult Rock KKBT.

» Tom Birch leaves Birch/Scarborough to
form Opus Media Group.

*The NAB gives out its first Marconi
Awards.

AWY)) 475 460 Tom Birch

» The NAB and NRBA merge their radio meetings in Los
Angeles, attracting over 5,000.

* Rick Peters named VP/Programming of TK Communi-
cations.

\ * TM Communications and Mike Joseph agree that TM

will market and syndicate Joseph’s “Hot Hits” and mod-

em MOR “Comfy” formats.

W) VEARS AGO

* Infinity Records and Petri Pax Records agree to market
an album of spiritual songs recorded by Pope John Paul
.

 Westinghouse Broadcasting signs letter of intent to pur-
chase Beautiful Music KOAX-FM/Dallas for $7 million.

) riasago ]

‘ * KLIF/Dallas jock Linwood Henderson, a.k.a. “Cousin Lin-

ny,” is charged with the theft of 37 televisions and stere-
0s.

J

-

\ Quick Hits
* Bay Area radio vet Christopher Lance, who's been do-
ing middays at KSII/El Paso for the past two years, returns
home to host nights at Infinity Oldies KFRC/San Francisco.

* WXSS/Milwaukee loses Asst. PD/MD/midday princess P)
| to XM's "90s on 9 channel and afternoon talent Matt Mitchell
| to KZCH/Wichita as Asst. PD/morning personality. Now the

good news: PD Brian Kelly hires B-Dub for nights from the
| same shift at WYOK (Hot |104)/Mobile.

* Meredith Teplitz is the new morning co-host at Jour-
nal Hot AC KZPT (104.1 The Point)/Tucson. The shift has
| been vacant since Darrin Stone left for WRVQ/Richmond in
April. Most recently, Teplitz, who will team up with a mys-
tery dude TBA, co-hosted mornings at KQBT/Austin.

* Chris Daniel, who spent the better part of the last |4
years doing mornings at Clear Channel Rocker KRZR/Fresno,
crosses the street to host middays at Infinity FM Talker KKDG
| (105.9 The Edge).




* New PD Brian Rickman keeps tweaking the formula at
Cumulus CHR/Pop WZAT/Savannah, GA: Jason Cage joins
for nights from the same shift at WKMX/Dothan, AL. Sec-
onds later Kaila Capeheart is upped from part-time to
middays.

* KZFM (Hot Z95)/Corpus Christi, TX OM/PD/afternoon
jock Ed Ocanas is now morning co-host, teaming up with
prodigal son Danny B, Z95’s former Asst. PD/MD, who re-
turns from a stint at KBBT/San Antonio. Current Z95 Asst.
PD/MD/morning co-host Arlene slides into middays, Promo-
tions Director Gino moves from nights to afternoons, and
midday talent Jayree goes to nights. Meanwhile, former
KZFM morning guy Bart Allison crosses the hall to become
PD/morning guy at clustermate KKBA.

* WLRS/Louisville inks the syndicated Lex & Terry for
mornings.

* Ginny Harman segues from morning show co-host at
All Pro Alternative KCXX (X103-9)/Riverside to Promotion

FiLMS

BOX OFFICE TOTALS

September 17-19 |

| Title Distributor $ Weekend $ To Date
1 Sky Captain &... (Paramount)* $1558 $15.58
2 Mr. 3000 (Buena Vista)" $8.67 $8.67 \
3 Resident Evil: Apocalypse (Sony) $8.65 $37.03
4 Wimbledon (Universal)* $7.11 $7.11
5 Cellular (New Line) $6.79 $19.70
6 Without A Paddle (Paramount) $3.63 $50.32
7 Hero (Miramax) $2.83 $46.09
8 Napoleon Dynamite (Fox Searchlight) $2.28 $33.34
9 Collateral (DreamWorks) $2.26 $95.97
10 The Princess Diarles... (Buena Vista)  $1.94 $91.89 ‘

All figures in millions. * First week in release
| Source: Nielsen EDI

COMING ATTRACTIONS: This week’s openers include
A Dirty Shame, starring recording acts Tracey Ullman and
Chris Isaak. The film’s New Line Records soundtrack
contains cuts by Screamin’ Jay Hawkins, James Intveld,
Connie Vannett, Slim Harpo, David Raksin Orchestra,
Billy Lee Riley and more.

Also opening this week is Shaun of the Dead, whose
soundtrack is available on import from the U.K. and fea-
tures music by Queen, The Smiths, The Specials, Grand-

— Julie Gidlow

master Flash, Ash, | Monster and others. |
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& Marketing Director/afternoon personality at sister AC KATY
in exotic Temecula, CA. Inbound to replace her on The Brand
X Morning Show is Jake Weber, who most recently did morn-
ings at KQWB/Fargo, ND.

* Buckley CHR/Rhythmic KHTN (Hot 104-7)/Modesto, CA
PD Rene Roberts teams afternoon jock Steve Gomez, night
dude lzzy Real and part-timer Alexia to form The Flava Show
in mornings. Vic Duran, formerly of crosstown KWIN, joins
for afternoons/production/imaging, and Jake De La Rosa is
upped from late-nights to just plain nights.

* WWZZ (Z|04)/Washington morning host Brett Haber
returns to TV as a sportscaster for CBS affiliate WUSA-TV.
Z104 PD Sammy Simpson now needs a whole new friggin’
morning show. Send your stuff to WWZZ, 3400 Idaho St. NW,
Washington, DC 20016 or ssimpson@z | 04radio.com.

Thirty-year radio vet john Mackin Ade is inked by Sherri
Williams of the Williams Literary Agency as he prepares to
publish his third novel, Serial. Ade has been a GM in Dallas;
Austin; and Panama City, FL, an owner-operator in Florida
and South Carolina and a Sr. VP/Sales for Capstar. He's cur-
rently working on his fifth novel, Media Wars, a fictional tale
of a media takeover of the United States.

Dept. Of Love Dept.

Congrats to WXKS-FM (Kiss |08)/Boston
MD Kid David Corey on his Sept. 10 wed-
ding to the lovely Megan Markle. After a
barnburner of a reception — where the en-
tertainment was provided by none other than
Blessid Union Of Souls — the couple honey-
mooned in exotic Punta Mita, Mexico.

A blessed union
of souls.

Talk Topics

* Just your average week at KIRO/Seattle: Talk host Dave
Ross has succeeded in his bid to become the Democratic
nominee for the open U.S. House of Representatives seat for
Washington's District 8. Ross will face off against Republican
Dave Reichert in the Nov. 2 general election. Ross has been
off the air since late july due to his run for office.

And then it got weird: KIRO weekender Brian Maloney
exited, claiming he was fired over comments he made sug-

gesting that CBS Evening News anchor Dan Rather should re-
tire or be fired over the now-infamous “Memo-Gate.” KIRO
Station Manager Ken Berry downplays that scenario, telling
AP that Maloney’s show was cancelled “because KIRO'’s
broadcasts of the Seattle Seahawks football games significantly
reduces our Sunday talk lineup, and we felt the remaining time
slots would be better filled by other hosts.”

* Despite rumors that Premiere’s Rush Limbaugh might
cross the street to Clear Channel's KNEW/San Francisco
when his deal at KSFO expired, ABC Radio’s Bay Area con-
servative Talk outlet has re-upped Limbaugh with a new
muiltiyear deal.

¢ Tony Bruno has officially bailed as host of Fox Sports
Radio’s Morning Extravaganza after four years. Baseball Insider
host Mark Gubicza joins co-host Andrew Siciliano this week.
Expect a permanent co-host announcement soon.

* Bill Bennett's Morning in America, which launched on
April 5, has already reached the century mark: Cumulus’
KRMD/Shreveport, LA has been inked as affiliate No. 100 for
the Salem Radio Network nationally syndicated morning talk
show.

* Entercom’s WROC/Rochester, NY joins the growing
ranks of “progressive” Talk stations. Now billed as
“Rochester’s Liberal Talk,” the station features local anchor
Allan Harris, Air America’s Al Franken and Randi Rhodes,
Jones' Ed Schultz and WOR Radio Network’s Lionel.

TELEVISION

TOP TEN SHOWS Sept. 13-19
Total Audience Aduits 18-49
|  (105.5 miilion households)
1 CSl 1 The Apprentice 2
| 2 Survivor: Vanuaty 2 Will & Grace ’

3 cS ‘
(tie) NFL Monday Night Football |

3 NFL Monday Night Football
| (Packers vs. Panthers)

4 Will & Grace (Packers vs. Panthers)
) 5 Without A Trace (tie) Survivor: Vanuaty
(tie) 60 Minutes 6 Joey
7 The Apprentice 2 7 NFL Monday Showcase
8 Joey 8 LAX

(tie) NFL Monday Showease (tie) Without A Trace
10 Siegfried & Roy: Miracle 10 Siegfried & Roy: Miracle
‘ Source: Nielsen Media Research J

It's fime to call Coleman.

You've tried the latest gadget.

You've been inundated with mounds of research data.

You've gone the cheap, no-frills route.

And you're not getting what you need.

It's time for deeper insights.

It’s time to make better decisions.

It's time to bring in the industry’s leading team.

I#'s fime fo call Coleman.

9219-571-0000

COLEMAN

Music

www.ColemanlInsights.com

TRENDS. BRANDING




20 |1 / 7.5 TOP50 ALBUMS S
A A 4 Vunahan
N THE INDUSTRY'’S NO. 1 RETAIL CHART September 24, 2004
w W ARTIST ALBUM LABEL POWERINOEX CHANGE
- 1 NELLY Suit Derrty/Fo’ ReellUniversal 410,229 -
- 2 NELLY Sweat Derrty/Fo’ ReelfUniversal 360,013 -
2 3 TIM MCGRAW Live Like You Were Dying Curb 120,906 21%
3 4 RAY CHARLES Genius Loves Company Concord 114,853 17%
5 5 NOW VOL. 16 Various urv 100,104 -22%
6 6 ASHLEE SIMPSON Autobiography Geffen 76,780 -15%
1 7 ALAN JACKSON What | Do Arista 71,799 61%
9 8 MAROON 5 Songs About Jane Octone/J/RMG 62,429 -9%
12 9 USHER Confessions LaFace/Zomba 60,344 4%
4 10 ANITA BAKER My Everything Blue Note/Virgin 58,308 -56%
" " R. KELLY Happy People/U Saved Me Jive/Zomba 57,105 12%
10 12 YOUNG BUCK Straight Outta Ca$hville Interscope 56,663 -18%
8 13 JILL SCOTT Beautifully Human...Vol.2 Hidden Beach/Epic 55,267 -25%
7 14 LLCoOLJ Definition Def Jam/IDJMG 54,117 -31%
14 15 AVRIL LAVIGNE Under My Skin Arista/AMG 49,487 +1%
- 16 MEGADETH The System Has Failed Sanctuary/SRG 48,519 -
13 17 GRETCHEN WILSON Here For The Party Epic 46,400 -16%
15 18 BIG & RICH Horse Of A Different Color Warner Bros. 41,036 -13%
17 19 LOS LONELY BOYS Los Lonely Boys Epic 37,781 -15%
- 20 FLOGGING MOLLY Within A Mile Of Home SideOneDummy 37,755 -
20 21 BLACK EYED PEAS Elephunk A&M/Interscope 37,514 -6%
19 22 GARDEN STATE Soundtrack Epic 34,289 -15%
16 23 MASE Welcome Back Bad Boy/Universal 34,032 -2T%
21 24 RYAN CABRERA Take It All Away EV.LA/Atlantic 33,056 -9%
29 25 VELVET REVOLVER Contraband RCA/RMG 30,526 +3%
26 26 KILLERS Hot Fuss Island/IDJMG 30,316 0%
B 27 GUNS N'ROSES Greatest Hits Geffen 28,494 0%
33 28 YELLOWCARD Ocean Avenue Capitol 28,118 -2%
30 29 ALICIA KEYS The Diary Of Alicia Keys JIRMG 28,072 4%
39 30 BREAKING BENJAMIN We Are Not Alone Hollywood 27,028 0%
3/ AN JoJo Jojo BlackGround/Universal 26,802 6%
3B 32 LINKIN PARK Meteora Warner Bros. 26,580 4%
42 33 AKON Trouble SRC/Universal 26,165 +3%
38 34 SWITCHFoOOT Beautiful Letdown Columbia 25,701 -6%
18 35 JIMMY BUFFETT License To Chill RCA/Mailboat 25,674 -37%
22 36 PAPA ROACH Getting Away With Murder DreamWorks 24,532 -28%
37 BOWLING FOR SOUP A Hangover You Don't Deserve Jive/Zomba 24,174 -
25 38 LLOYD BANKS The Hunger For More G-Unit/Interscope 24,018 21%
37 39 MODEST MOUSE Good News For People Who Love... Epic 23,965 13%
28 40 KANYE WEST College Dropout Roc-A-Fella/iDJMG 23,711 21%
43 M4 KENNY CHESNEY When The Sun Goes Down BNA 23,454 4%
- 42 TEARS FOR FEARS Everybody Loves A Happy Ending Hip-0 23413 -
32 43 BRAD PAISLEY Mud On The Tires Arista 23,402 -18%
48 A EVANESCENCE Fallen Wind-up 21,822 -6%
41 45 PRINCESS DIARIES 2 Soundtrack Walt Disney 21,802 -15%
- 46 LI’ WAYNE The Carter Universal 20,020 -
31 47 SHYNE Godfather Buried Alive Def Jam/IDJME 19,976 3%
- 48 PRODIGY Always Outnumbered, Never Qut... Warner Bros. 19,962 -
4 49 FRANZ FERDINAND Franz Ferdinand Epic 19,898 A7%
49 50 HOOBASTANK The Reason Island/IDJMG 19,658 -15%
© HITS Magazine Inc.
il pulled since Guns N’ Roses turned the | Blue Note’s An- PP The onl e
I ALBUMS trick with Use Your Illusion I and Il back | ita Baker (No. ' records tg v Q % ? Q\
’ N in September 1991. 10). show increas- e R T
Ne“v S 0ne llwo P““ch The two Nelly albums combine for Aside from es over the | ¥ Bk
You're not more than 770,000 in sales. Suit is fueled | Nelly, the top previous | | |
seeing double. by the hit single “My Place,” with Jaheim, | chart newcomer week  are | ‘ .r[ J ' ‘
Fo’ Reel/ while Sweat sports “Flap Your Wings” | is Sanctuary’s RCA/RMG's . g For Soup
Universal rap- and a duet with Christina Aguilera, “Tilt | Megadeth (No. Velvet Re-
per Nelly takes Ya Head Back.” 16), followed by volver (No. 29-25, +3%), SRC/Univer-
the top two The rest of the top 10 includes Curb’s | Side One Dum- Nelly sal's Akon (No. 42-33, +3%) and Aris-
spots on the Tim McGraw (No. 3), Concord’s Ray | my’s Flogging ta/RMG'’s Avril Lavigne (No. 15, +1%).
HITS album Charles (No. 4), UTV's Now Vol. 16 (No. | Molly (No. 20), Jive/Zomba’s Bowling Next week: Look for Reprise’s
chart this week 5), Geffen’s Ashlee Simpson (No. 6), | For Soup (No. 37), Hip-O’s Tears For | Green Day to be the big winner among

with Suit and
Sweat. It's the

Tim McGraw

first time the one-two stunt has been

Arista Nashville’s Alan Jackson (No. 7),
Octone/]J/RMG’s Maroon 5 (No. 8),
LaFace/Zomba’s Usher (No. 9) and

Fears (No. 42), Universal’s Lil Wayne
(No. 46) and Maverick’s Prodigy (No.
48).

a group that also includes Capitol
Nashville’s Keith Urban and Epic’s
Chevelle.




MIKE TRIAS

mtrias@radioandrecords.com

The Best Of
Both Worlds

It's almost a given these days: If you're a singer, you want to
be an actor as well, and vice versa. You can also throw wanting to
be an athlete into the mix if you live in
the world of hip-hop, but that's a col-
umn for another day.

Eminem proved himself in the un-
derground and on the radio and the
sales charts. Then he surprised us all by
garnering critical acclaim for his acting
skills in 8 Mile. Next week Eminem |
goes back to what he does best as he
returns to radio with “Just Lose It,” the
first single from his upcoming fourth
CD, Encore. The album is the followup to his 2002 Grammy-win-
ning The Eminem Show and is slated for release Nov. 16. Dr. Dre,
the man who introduced Eminem to the mainstream, produced
“Just Lose It.” “It was an honor to hear the words out of Dre’s
mouth that he liked my shit,” says Eminem. "Growing up, I was
one of the biggest fans of N.-W.A,, from putting on the sunglasses
and looking in the mirror and lip-sync-
ing to wanting to be Dr. Dre and Ice
Cube. This is the biggest hip-hop pro-
ducer ever.” “Just Lose It” goes for adds
at Pop, Rhythmic, Urban and Alterna-
tive next week.

Minnie Driver has won the hearts of
moviegoers everywhere, thanks to roles
in such films as Gross Pointe Blank and
Good Will Hunting. Next week she offi-
cially enters the professional music
world as she presents “Everything I've Got in My Pocket” to Tri-
ple A. 1t's the title track from her upcoming debut album, which
is due in stores on Oct. 5. The CD was produced by Marc Dauer
(Pete Yorn) and includes a cover of Bruce Springsteen’s “Hungry
Heart.” London-born Driver was actually a singer before she be-
came an actress. She began singing in her hometown's jazz clubs
as a teenager, and she and her band even had a development deal
with Island at the time. “When things with Island dissolved, I be-
gan talking with EMI about a solo deal,” Driver says. "But just
then [the movie] Circle of Friends came along and changed every-
thing.” When it comes to establishing herself as a singer after be-
ing known as an actress, Driver says, “The bar is set pretty low
— I'm fully aware of that. There aren’t
too many actors who've made good
records.” However, Driver does have a
legitimate reason to pursue singing.
“I'm doing this because it's something
that I always intended to do,” she says.

Lindsay Lohan transitions from the
big screen to radio as she presents “Ru-
mors” to Pop and Rhythmic, a single
that, until recently, was called “Just
What It Is.” The cut is taken from Lo-
han'’s forthcoming yet-to-be-titled album, which is slated for a No-
vember release. For her first single, Lohan does what every artist
should: sings from personal experience. “Rumors” is about the
hardship of being followed by paparazzi and tabloid reporters and
dealing with all the talk about her life. Maybe a close examina-
tion of the lyrics (or playing the record backward) will reveal de-
tails of her relationship with That '70s Show’s Wilmer Valderrama
or her supposed beef with Hilary Duff.

Though they’re not actors, there’s a whole lot of suspense and
drama surrounding the A Perfect Circle song Going for Adds at

Eminem

Minnie Driver

Lindsay Lohan

GOING FOR ADDS
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Week 0f 9/27/04

CHR/POP

DIRTY VEGAS Walk Into The Sun (Capito)l
EMINEM Just Lose It (Shady/Aftermath/interscope)
KEVIN LYTTLE Drive Me Crazy (At/antic/)
LINDSAY LOHAN Rumors (Universal)

CHR/RHYTHMIC

EMINEM Just Lose It (Shady/Aftermath/interscope)
FLAMBEY f{PETEY PABLOQ Go Hard (Bright Vision)

JIN Senorita (Ruff Ryders/Virgin)

JON B. Lately (ERG/Sanctuary/SRG)

JUVENILE Bounce Back (Cash Money/Universal)

LINDSAY LOHAN Rumors (Universal)

LOROROC Roc Muzik (Skygod)

OMARION f/BIG BOI Never Gonna Let You Go (She’s A Keepa) (Epic/
OUTKAST Prototype fLaface/Zomba)

PITBULL Dammit Man (TV/7)

SNOOP DOGG f/PHARRELL WILLIAMS Drop It Like It's Hot
{Doggy Style/Geffen)

TERROR SQUAD Take Me Home (Universal)

URBAN

EMINEM Just Lose It (Shady/Aftermath/interscope)
FLAMBEY fIPETEY PABLO Go Hard (Bright Vision)

JON B. Lately (FRG/Sanctuary/SRG)

JUVENILE Bounce Back (Cash Money/Universal)

LORDROC Roc Muzik (Skygod)

OMARION f{BIG BOI Never Gonna Let You Go {She’s A Keepa) (Epic/
OUTKAST Prototype fLaface/Zomba)

SNOOP DOGG f/PHARRELL WILLIAMS Drop It Like It's Hot
{Doggy Style/Geffen)

TERROR SQUAD Take Me Home (SRC/Universal)
YUNG WUN f/DAVID BANNER Walk It, Talk It (/RMG)/

URBAN AC

No adds

COUNTRY

BRET MICHAELS f/JESSICA ANDREWS All | Ever Needed
(B.M.8./Poor Boy/

CHAD BROCK That Changed Me (BBAR/

DAVID LEE MUPRHY Inspiration (Audium)

JAMIE O'NEAL Trying To Find Atlantis (Capitol)

SHELLY FAIRCHILD You Don’t Lie Here Anymore (Columbia)
TRACY LAWRENCE Sawdust Dn Her Halo (OreamiWorks)

AC

JOHN MELLENCAMP Walk Tall (island/IDJMG)

HOT AC

311 Amber (Volcano/Jive)

DIRTY VEGAS Walk Into The Sun (Capitol)
FROU FROU Let Go (Geffen)

LOW MILLIONS Eleanor (Manhattan/EMC)

SMOOTH JAZZ

BRENDA RUSSELL | Know You By Heart Narada/

DAVID BENOIT & RUSS FREEMAN Struttin’ (Peak/Concord)
DOC POWELL Let It Be fHeads Up/

DON GRUSIN She Could Be Mine (Sovereign Artists/

NORAH JONES Those Sweet Words (Blue Note/EMC)
NOVECENTO f{STANLEY JORDAN Easy Love (Favored Nations)

ROCK

A PERFECT CIRCLE TBA (Virgin/
CANDIRIA Down (Type A/
EIGHT DAYS GONE Time Of Year (Ragin’ Grace/Titan)

ACTIVE ROCK

A PERFECT CIRCLE TBA (Virgin/

CANDIRIA Down (Type A/

EIGHT DAYS GONE Time Of Year (Ragin’ Grace/Titan)
SEVENDUST Face To Face (TV7)

ALTERNATIVE

A PERFECT CIRCLE TBA (Virgin/

CANDIRIA Down (Type A)

DIRTY VEGAS Walk Into The Sun (Capitol)

EMINEM Just Lose It (Shady/Aftermath/interscope)

MY CHEMICAL ROMANCE I'm Not Dkay (f Promise) (Reprise/
PARIS, TEXAS Bombs Away Vew Line)

TRIPLE A

BETH HART World Without You (Koch/

BOB SCHNEIDER Cap'n Kirk (Shockorama/Vanguard)

BRAD JOHNER See Jane Run finfinity)

CHARLOTTE MARTIN Every Time It Rains (RCA/RMG)

HEM Redwing (Waveland)

MINNIE DRIVER Everything I've Got In My Pocket (Zoe/Rounder)
NORAH JONES Those Sweet Words (Blue Note/EMC)

AMY CORREIA Lakeville (Nettwerk)

CHARANGA CAKEWALK Loteria De La Cumbia Lounge
(Triloka/Artemis)

DEVENDRA BANHART Nino Rojo (Young God/Beggars)
DOLOREAN Violence In A Snowy Field (Yep Roc)

KAKI KING Legs To Make Us Longer (Epic)

NELL BRYDEN Ne// Bryden (157)

PINKEYE D'GEKKOQ Dry Clothes (Force MP)

SPLIT LIP RAYFIELD Should Have Seen It Coming (Bloodshot)
VARIOUS ARTISTS Women Of Latin America (Putumayo)

/71l

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

Rock, Active Rock and Alternative next week. The TBA single is
our first look into eMOTIVe, an album of 10 covers and two origi-
nals dealing with themes of war, peace, love and greed. The set
will appropriately hit stores on Nov. 2, Election Day.

gmaffei@radioandrecords.com.
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broad latitude to get creative with
advertising and that spots can eas-
ily be localized, and she encour-
aged radio to embrace its legacy as
"theater of the mind” and develop
advertising that paints a picture in
listeners’ minds. In fact, she
played excerpts of old-time radio
programs that featured perform-
ers playing up sponsors’ products
during their shows, saying the
technique may be updated for a
modern audience.

While it could cost her company
more money, since reduced inven-
tory may drive up rates, Kowitt
said that she supports Clear Chan-
nel’s commercial-inventory-re-
duction plan. “We applaud what
Clear Channel is trying to do in re-
ducing commercial loads to attract
more listeners,” she said. “We as-
sume it will, we’re happy to pay
for that, and we encourage others
to follow suit.”

Shadow Entertainment CEO
and former Toys R Us Chief Mar-
keting Officer Warren Kornblum
noted that radio sells itself short
when it comes to promoting its
ability to reach very specific audi-
ences. He used a simple example
to portray how radio could better
market itself. “If you knew some-
one I really wanted to meet and
told me that you'd introduce me to
that person if I bought you a really
nice dinner, I'd probably pay for
that dinner,” he said. “It's about
being in a place where your con-
sumer will be and being relevant
so your consumer won’t shut you
down.”

Local Advertising
On Satellite?
The suggestion elicited groans
from some in attendance, but
Parker told attendees that Wach-

Steele.

BREAKFAST WITH GAVIN J/RMG artist Gavin DeGraw dropped by
the WPLJ/New York morning show to announce his involvement in the
station’s Up Close & Personal Goncert Series. Seen here are (I-r) DeGraw
and WPLJ morning crew members Scott Shannon, Todd Pettengill and Patty

I

(i
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ovia is testing locally focused ad-
vertising for XM’s and Sirius’ mar-
ket-specific traffic and weather
channels. While Parker told R&R
that Wachovia is so far her
company’s only client interested
in local ads on the satcasters’ na-
tionally available traffic and
weather channels, the notion of
local ad dollars going to satellite
radio could ruffle the feathers of
many in the radio industry who
believe the satcasters’ traffic and
weather are muscling in on terres-
trial broadcasters’ territory.
Parker also urged the radio in-
dustry to embrace new technolo-
gies as a way to compete in today’s
media landscape, citing Arbitron’s
Portable People Meter and Navi-
gauge’s in-car audience-measure-
ment device as methods the radio
industry could use to better pro-
mote itself to advertisers.
Kornblum believes one problem
facing both advertisers and station
owners is both sides’ lack of un-
derstanding about the others’

Smyth

audiences.

technology and tastes of America.

that have shown enormous growth over the past year and ongoing experi-
ments like “Jack” and "Bob" are clear indicators that we are constantly re-
thinking and retooling our efforts to appeal to new, locally identified target

* Local radio stations are significant sources of emergency information,
from the traffic jam on the way home to the stellar efiorts of radio stations
throughout Florida during this violent and unpredictable hurricane season.
We are there with our listeners, and we are there for them. The success of
the national and local Amber Alert programs is due in no small part to the
efforts of local radio stations, which can interrupt their programming at a
moment’s notice for the good of the local community.

® [n every city and town in our nation, radio stations are some of the
most civically involved and active businesses in those communities. Chari-
ties benefit from radio’s community involvement and promotion, and many
times it is the radio station that creates the partnership and publicity be-
tween the for-profit and nonprofit worlds.

Radio holds many advantages over other broadcast media and new
technologies. It's mobile, and it's everywhere. It's targeted and affordable
for advertisers, and — when done well — it's live and local. Throughout its
history, radio has capitalized on these advantages to adapt to the changing

So don't toll the death knell for radio just yet. Those of us who work in
the industry every day know that the power and the promise of terrestrial
radio are alive and well — and available for free at the push of a button.

Continued from Page 3

letters.

The views expressed in a letter are those of the writer only. The writer
Is solely responsible for the content. R&R reserves the right to edit

needs, and he implored radio ex-
ecutives to talk with advertisers
and learn about their goals before
selling them ad time.

"Sit down with core people you
respect, and talk about the chal-
lenges,” he said. “See if there are
ways to solve their problems. I
think it’s time. If radio can find
ways to help marketers, I think it
has a time of unbridled growth
ahead of it. You have a huge op-
portunity.”

Building Brands

Kornblum also underscored the
importance of building brands for
radio stations, stressing to station
owners the need to make a connec-
tion with listeners that will keep
them coming back. He believes
that “emotional branding” is the
most effective way to do this, say-
ing that once listeners forge a bond
with a station, they will keep com-
ing back. And he insisted that lis-
teners will flee only when the sta-
tion makes drastic changes.

“If they get to the point where
they like what they hear on the air,
like you and think of you first, it's
not competition that takes them
away,” Kornblum said. "If you are
going to change, do it slowly and
with a purpose. You don’t want
people waking up wondering
what they are listening to.”

Saga Sr. VP/Operations Warren
Lada attended the program and
told R&R that his company is al-
ready heeding the advice of pan-
elists who believe radio must find
new ways to serve advertisers and
reach listeners. “We're putting to-
gether a broad group of GMs, PDs,
sales managers and air talent to
look at things we haven’t talked
about in a long time,” Lada said.
”We are ready to explore.”

Lada noted that while Saga isn't
ready to empoly new advertising
methods across all of its stations,
it is looking at implementing new
programs at both Talk and music-
formatted stations. “We’re going
to go the extra mile,” Lada said,
adding that he was very encour-
aged by what he heard from ad-
vertisers during the program.

— Joe Howard
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‘Love Music: Love Xim’

London’s Xfm is breaking artists and redefining U.K. radio

In today’s challenging and competitive radio climate,
it's become imperative to differentiate a station from
its competitors by implementing distinctive, creative
programming and fostering unique promotions. If it all
works together, a station can harvest ratings success
without compromising the bottom line. But today, sat-
ellite radio, Internet radio, digital radio and the lack
of domestic artist development are forcing traditional
terrestrial broadcasters to become more innovative to
meet the formidable challenges.

Xfmisbased in London, but it con-
sistently meets the same obstacles
most U.S. programmers face. And
Xfm also carries the burden of prov-
ing that its unique brand of Alterna-
tive programming is viable
and profitable for a market
of 12 million listeners
while successfully trans-
planting its influence and
ideology to other markets
throughout the UK. and
Europe.

Xfm was launched in
1995 by Chris Parry (for-
mer owner of Fiction Rec-
ords), Sammy Jacobs and a
number of other investors. In 1997 the
original partners sold the station to the
Capital Radio Group, one of En-
gland’s largest broadcast groups. Xfm
faced cries of protest from listeners
and others in the industry when it was
purchased by Capital. Many were
under the impression that the concept
and independent spirit of Xfm would
succumb to bland, predictable, cook-
ie-cutter corporate programming. But
they were wrong.

Xfm, under its new corporate own-
ership, has both metits obligations to its
shareholders and maintained its integ-
rity and its fresh programming stance.
Savvy marketing has developed it into
a credible radio brand that is accepted
by the masses. Most notably, Xfm has
retained the passion and respect of its
core audience while supporting un-
signed and independent artists.

Xfm continues to increase its cume,
TSL and AQH. In fact, for the past
three years the station has steadily
upped its audience reach from around
200,000 listeners to more than 700,000.
The chips have been stacked against
Xfm by increasingly fierce competi-
tion, but the station has evolved and
is flourishing both as a credible brand
on the street and as a supporter of new
music, thanks to the commitment of
its ownership, management and staff.

During the past few years Xfm has
excelled in providing good radio pro-
gramming to its London audience and
supporting new music via its “Xfm
Unsigned” initiative and new-music

Andy Ashton

shows such as X-posure, All City Show,
The Remix and The Rinse. The station’s
on-air positioner, in fact, is “Love
Music: Love Xfm.”

A&R Worldwide recently spoke
with Xfm/London Pro-
gramme Controller Andy
Ashton to find out more
about what makes Xfm
tick.

Ashtonsays, “I've work-
ed in all areas of radio,
including production, pre-
sentation, music and pro-
gramming. [ started with
the GWR Group in the ear-
ly "90s, producing shows
and progressing to head of music at
their 2-Ten FM station in Reading, En-
gland. In addition, I presented shows
for GWR at various stations through
the ‘90s.

" After spending 10 years at GWR,
I made the move to the Capital Radio
Group and Xfm in 2000, at which time
I took on the position as head of mu-
sicat Xfm, which I held for three years
before being promoted to Programme
Controller in October of last year.”

Like any station, Xfm has a partic-
ular target audience, but its appeal is
broad. "We appeal right across the
range, targeting a male and female
audience from 16 to 40,” Ashton says.
"However, we emphasize a tighter
focus of 20-29, with a slight bias to-
ward the male demographic. We have
a cumne of 701,000 weekly adult listen-
ers — 793,000 total listeners. Our over-
all Rajar [U K. equivalent of Arbitron]
figures list us at 577,000 weekly adult
listeners in London and a total listen-
ership in the market of 650,000.”

Xfm'’s philosophy includes strong
commitments to innovative program-
ming and to building a sense of com-
munity among the listeners. “We are,
first and foremost, about breaking
great new music acts from all over the
world,” Ashton says. “We do this with
a total commitment to delivering pro-
gramming that reflects the excitement
around the bands from home and
abroad.

“Xfm is all about establishing a
community of listeners. We work very

hard to involve and engage that com-
munity, both on-air and in our off-air
marketing strategies, which includes
club nights and the live music events
that we deliver on a weekly basis.”

U.K. Vs. U.S.

What does Ashton believe is the
biggest difference between radio in
the US. and in the UK.? I feel that
UK. Alternative radio is more open-
minded and willing to take more
chances,” Ashton says. “We tend to
support unknown acts and often
break American acts ahead of their
home territory. Examples include The
White Stripes, Kings Of Leon, Scissor
Sisters and, more recently, The Killers,
who are all yet to have the impact in
the States that they have had here.

“Equally, we are enjoying a re-
newed interest in British music, which
is getting much stronger, with bands
like Coldplay scoring massive sup-
port and success stateside. Other Xfm-
championed U K. acts, including The
Libertines, Razorlight, Muse, Keane,
Franz Ferdinand and Snow Patrol, are
set to continue a great time for UK.
acts abroad.”

About what gets on the air at Xfm,
Ashtonsays, “We simply look for great
songs. If it’s great, it's on. We tend to
trust our instincts rather than slaving
over research. We employ very pas-
sionate people who know what they’re
doing, and we trust them.”

Market Challenges

Of course, working ina diverseand
cosmopolitan market like London has
its challenges. “We are always battling
for space in people’s lives against sta-
tions that have a long history and
large marketing budgets,” Ashton
says. “For the most part, Xfm relies on
word of mouth for its momentum. We
pride ourselves on unique station pro-
motions, driven mainly out of our
multi-Sony Award-winning breakfast
show, presented by Christian O’Con-
nell.

”Promotions have included Xfm’s
Bounty Hunter, which asks audience
members to hunt down celebrities and
get them on the show. Last time we
had over 100 entries in two weeks,
with the eventual winner being a lady
who managed to get Kiefer Suther-
land to call in from Los Angeles.”

BEASTIE BOYS Triple Trouble
CONCRETES Seems Fine

EMBRACE Gravity

GREEN DAY American Idiot
HIVES Walk Idiot Walk

IAN BROWN Keep What Ya Got
JET Cold Hard Bitch

JIMMY EAT WORLD Pain
KEANE Bedshaped

LOSTPROPHETS Last Summer

MUSE Butterflies & Hurricanes
MUSIC Freedom Fighters
ORDINARY BOYS Seaside
RAZORLIGHT Vice

R.E.M. Leaving New York

SCISSOR SISTERS Laura
SNOW PATROL Spitting Games

TRAVIS Walk Along In The Sun

Recent Xfm/London Playlist

A recent playlist from leading London Alternative Xfm.

DIRTY VEGAS Walk Into The Sun

ENGINEERS Come In Out Of The Rain

KILLERS All These Things That I've Done
LIBERTINES Can’t Stand Me Now

MARILYN MANSON Personal Jesus
MORRISSEY First Of The Gang To Die

RED HOT CHIL!I PEPPERS Dosed

THIRTEEN SENSES Into The Fire
THRILLS Whatever Happened To Corey Haim?

Xfm also relies on its specialty
shows to solidify its brand. Ashton
explains, “Xfm’s specialist output is,
quite simply, a vital breeding ground
for our musical identity. The shows
are incredibly reactive to shifts in cul-
ture and often play a huge part in the
process of getting scenes started and
bringing them through into general
programming. The Remix show is
credited with igniting the whole boot-
leg phenomenon that has been very
popular over the last two years. Its
offshoot, Live Remix Night at Lon-
don’s Cargo venue, has been packed
ever since.

”John Kennedy’s X-posure show is
an absolute must for those wanting to
hear the big crossover successes for
the future. John has consistently bro-
ken massive alternative hits way
ahead of anyone else in the market,
including Razorlight, The Libertines,
Franz Ferdinand, The White Stripes,
The Strokes, Radio 4, The Open, Nine
Black Alps and many others. He also
hosts an incredibly popular live expe-
rience at Camden'’s Barfly venue in
London once a month.

“We have a specialist rock show
twice a week presented by lan Cam-
field, including our co-produced
show with WXRK/New York, Im-
port: Export, which has become a
must-listen on both sides of the At-
lantic, with WXRK scoring big in-
creases in that daypart since the
launch of the show.”

Unsigned And On The Air

Unsigned artists often get a shot on
the air at Xfm. Ashton explains how
the station determines who to play: "It
really is a case of understanding the
station and determining which shows
can help and engaging that relation-
ship at a grass-roots level with the

presenter and producers in question.
If John Kennedy is excited about your
music, then [ guarantee you that ev-
eryone else in the music industry will
sit up and take notice.

“Xfm is one of the few brands that
encourages direct contact with its
creative types. These are the people
shaping the scenes and, ultimately, the
sound of the station in the future. We
continue to show constant commit-
ment to unsigned music and play
unsigned acts every day. Coldplay
and Keane both had their earliest sup-
port from Xfm, unsigned.”

Xfm has a sterling reputation in the
industry, and Ashton says it maintains
that reputation with “honesty, energy
and a genuine open-door policy to
support great new music.” He contin-
ues, “When we play an unknown
band 40 times a week and it works
and becomes big, it feels great, and the
audience does not forget that.”

Ashton and Xfm are looking to the
future. He says, “I want to see Xfm get
to a million listeners across the U.K. We
have huge opportunities ahead with
the increase in adoption of DAB in this
country. We are a national rand on
that platform, and we look forward to
taking on national rivals on a level
playing field. We will give them more
than a run for their money.”

Reach Andy Ashton at Xfm, 30 Leices-
ter Square, London WC2H 7LA, En-
gland; phone: 011-44-207-66-6000;
www. xfm.co.uk.

Send your unsigned or signed
releases 10:

Sat Bisla

A&R Worldwide

449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, U.S.A.
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'SICOOKIN:
chockurt of cresycoonnesst FOR ' FALL!

Continued from Page 1

What surprised me most about this was discovering that, al-
though most of my label friends and the artists featured on the
following pages ate quite a few lunches and dinners at fine restau-
rants across America — it's business, after all — many were closet
cooks, spending their precious weekends and vacation time tink-
ering in the kitchen, redirecting their creativity to create something
that was truly personal. After being
waited on hand and foot for most of
their professional lives, they enjoyed
reclaiming the kitchen and gaining
control of their own domain.

The recipes that follow are a re-
sult of that passion. They say you can
tell a lot about a person by the kind
of food they prepare and serve with
their own hands. It's a small but tell-
ing window into an individual’s per-
sonality. You'll find out just how per-
sonal a gesture cooking can be when
you read the recipes that the partici-
pants in this special have selected from their own files to share
with the world.

Myself, | can’t really cook for crap. My best excuse is that | don’t
have the time. That doesn’t mean that I've missed too many meals
in my lifetime though. Truth is, I’'m probably just lazy in my own
kitchen. Make no mistake, | love food — hell, | watch Emeril Live
religiously — but for us can’t-do civilians, that’s the equivalent of

watching Norm Abram tear apart and reassemble someone’s home
on This Old House: We're riveted by the deceptively simple display
of skill. It is in that spirit of couch potato-style voyeurism that | choose
to live vicariously through the talents of the people on the following
pages.

But that doesn’t mean that I'm so lame that | won’t share one of
my favorite dishes. As you can see from the artwork above, | have
spared no expense to share the true
joy of preheating my oven to 400 de-
grees, carefully removing the plastic
shrink wrap (don’t forget that card-
board circle!) and sliding my beloved
Tombstone into the oven for 12-15
minutes, rotating once to cook evenly.
(Top-secret cooking tip: For a crispier
crust, place the pizza directly on the
center oven rack!)

Before we begin our culinary jour-
ney, a word of caution to you Atkins
dieters: You won't find very many low-
carb dishes here — beware the killer
cookies! This is all-American comfort food at its finest. Big thanks
and much love to everyone who took the time to embrace this
decidedly left-of-center concept for this year’s edition of the Ex-
tremely Important CHR Special. As always, special thanks go out
to my “evil minion,” Keith Berman, for his invaluable help and heavy
lifting during the production of this special. To paraphrase the late

Julia Child, “Come and get it!”
Continued on Page 26



26 ® R&R september 24, 2004

Continued from Page 25 ,s chIN,

FOR FALL!

Skip Bishop’'s Hurricane Charcoaled Duck
And Biscuit Dinner

This family recipe was devel-
oped and perfected along the
beautiful Florida Guif Coast but
can thrive in other climates if pre-
pared lovingly. Note: Practice this
one. It's worth getting right!

Bernadette, Skip and Miles Bishop

Ingredients

One large duck (preferably deceased)

Five pears, peeled and cut into one-inch squares

One large vidalia onion, roughly chopped

Two teaspoons chopped rosemary

Four oz. liquified concentrated orange juice

Two oz. old-fashioned molasses

One tablespoon balsamic vinegar

One teaspoon minced garlic cloves

One tablespoon sea salt

One tablespoon course ground black pepper

Two oz. olive oil

Four large homemade biscuits (There are good substitutes in
most grocery stores’ frozen foods section —don't mistake “dinner
rolls” for biscuits!)

One tablespoon melted butter

1/2 teaspoon Dijon mustard

N

Bouch’s ‘Buddy Boy’ Ribs

(Prepared by Dave Bouchard)

The night before you plan the barbecue, you must rub your ribs,
boss! Here are my secret ingredients for my rub mix: One cup of
brown sugar, 1/2 cup of paprika, three tablespoons of freshly
ground black pepper, 2 1/2 tablespoons of sea salt, two table-
spoons of chili powder, 1 1/2 tablespoons of garlic powder, 1/2
tablespoon of onion powder and two teaspoons of cayenne pep-
per.

Combine all the rub ingredients in a bowl. Rub the ribs with the
spice. You can use St. Louis ribs or baby back ribs. Place ribs in
plastic bags and refrigerate overnight.

Take the ribs out of the fridge and let sit at room temperature for
one hour. Sprinkle more spice on the ribs.

Heat the smoker to 225 degrees. Put the ribs in the smoker. |
use hickory smoke chips for the best flavor.

Preparation
1. Remove duck innards and discard. Combine olive oil, salt
and pepper and coat the duck completely (inciuding cavity).

2. Combine in a small bowl the onion, pears and rosemary. Fill
the cavity of the duck completely with the mixture.

3. Combine orange juice, molasses, balsamic vinegar and gar-
tic for basting.

4. Place grill pan in center of coals to render duck fat and bast-
ing drippings. Arrange coals around the drip pan. Keep in mind
that this dish takes a full two hours to cook, so continue to add
coals to the fire to keep the heat level consistent.

5. Place the duck directly over drip pan on the highest rack
level on a well-oiled grill. Baste well, and close grill, repeating the
basting every quarter-hour.

6. After two hours remove the stuffing from the duck and cover
to serve as a side dish.

7. Carefully carve the crisp skin away and place to the side.
Then completely carve the duck in very thin slices and place on a
serving platter.

8. Combine duck drippings with butter and Dijon mustard to
create a sauce. Cut open hot biscuits, and place the crisp duck
skin inside with the sauce.

9. Plate as thinly sliced duck meat, biscuit with skin and stuff-
ing as a side. Drizzle duck meat lightly with remaining sauce.
Serves four. Thank me later.

Cook for two hours,
then sprinkle with dry
rub.

Cook 1 1/4 hours
more, then mop on the
barbecue sauce of your
choice for maximum
gooiness.

Cook 45 minutes more, then you're done.

Pull the ribs off the grill and let them sit under tinfoil for 20 min-
utes. You'll know the ribs are done if they’re and gooey and sticky.

Cut, serve, get everybody a bib, and you’re in business.
ef

R&R CHR/Pop Editor Kevin Carter
and Dave Bouchard
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Continued on Page 28




| ANOTHER OUTSTANDING
|  ARTIST DEVELOPMENT STORY

GAVIN DEGRAW

THE SINGLE
“I DON'T WANT TO BE"

GAVIN DeGRAW
| DON'T WANT
TO BE

TOP 10 AT ADULT TOP 40 & MODERN A/C
AFTER OVER 7 MONTHS ON THE CHART!

WPLJ/New York - #1 WWZZ/Washington, D.C. - #1

WTMX/Chicago - #1 WZPL/Indianapolis - 1
KYSR/Los Angeles - #5 KLLC/San Francisco - #5
VH1 -Large rotation continues,

on over 28 weeks & nearly 300 plays

Theme song for the WB hit series ONE TREE HILL

NOW CROSSING TO CHARIOT CERTIFIED GOLD
MAINSTREAM T40...

Massive TV licensing campaign inciuding ONE TREE HILL

NEW: theme song, DEAD LIKE ME theme song, MONDAY NIGHT

KBKS ~WNOU KHFI  KXXM FOOTBALL, and more...

KHKS WNKS KMXY KZHT

WFBC KLAL KKDM KJYO Performances on THE TONIGHT SHOW, LETTERMAN,

WXKB WFLY WIOG WKKF CONAN O'BRIEN, CARSON DALY, CRAIG KILBORNE,
JIMMY KIMMELL, GOOD MORNING AMERICA,

BREAKING: ONE TREE HILL, AMERICAN DREAMS, DEAD LIKE ME...

WNCI WRVW KFMD 0100 and more...

aﬁg.f \IQ,?QIS uzg? l\j\IUHDZ[; SOLD OUT US Summer tour, and SOLD OUT headline tour
this fall ...over a year touring with MAROON 5,

G105 WKXJ KKOB WKIL
WZKL WPXY WX WEME BARENAKED LADIES, SISTER HAZEL, and more...

WLAN WERO WQZQ WJJS Amazing press from PEOPLE, ROLLING STONE,
USA TODAY, ESQUIRE, ENTERTAINMENT WEEKLY,
INTERVIEW, TEEN PEOPLE, and more...

Produced, Recorded and Mixed by Mark Endert

Management: Debbie Wilson for Wilson Management, Inc.
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Bowling For Soup’s Cheesy Whoop-Ass

(Prepared by Jaret Reddick of BFS)

Brown one pound of ground beef. Pour in one can of ranch-style beans, juice and all,
and add about 1/3 cup of water, a dash of paprika, a dash of chili power and several
dashes of Cholula or other hot sauce, as well as a half cup of salsa. Bring to a boil and
cook until water and other liquids are absorbed.

Warm about seven soft taco-sized flour tortillas and fill with the beef mixture. Arrange
the filled tortillas in an oven-safe glass pan. Pour on one can of Campbell’s fiesta nacho
soup and bake for about 30 minutes. The filling also makes great nachos.

Bowling For Soup

Jeff ‘|B’ Bardin’s Broiled Flounder

Ingredients Preparation

1/2 cup bread crumbs 1. Preheat oven to 375 degrees.

1/2 cup grated parmesan reggiano 2. Melt the butter and combine with bread crumbs, cheese,
cheese olive oil and parsley.

. Two tablespoons melted butter 3. Arrange six pieces of filet of flounder on a baking sheet.
Samantha, Jeff and Alexa Bardin Two tablespoons olive oil 4. Sprinkle salt and fresh pepper on the fish.

Two tablespoons parsley 5. Spoon bread-crumb topping on the fish in a thin layer.
SN\

EPIC = Six flounder filets 6. Bake for 20 minutes until fish is cooked through and
7T\

RECORDS GROUP top layer has browned.
7. Squeeze fresh lemon over fish and enjoy!

Hilary Duff’s Chicken Piccata

Ingredients

Preparation

Mix flour, pepper and salt in a bowl
(try not to make a huge mess with
the flour). Flour the chicken and
place in a pan with the oil and mar- =
garine until chicken is cooked. Hilary Duff
(Watch out for that oil! When it gets
hot, it will jJump out of the pan right at you!) Take juices from pan
and mix with capers (Mmmmmmmmm....), lemon juice and
chicken broth. Stir slowly and heat, then pour over chicken. Eat

with steamed rice and vegetables. All good!
HOLLYWOOD
RECORDS

Continued on Page 30

Eight chicken breasts (Of course, | don’t eat all eight. | always
share with my dogs. And my family too.)

Two lemons

One jar of capers (Or two — | love those little green things.)

14 oz. of chicken broth

1/2 cup of olive oil

A pinch of pepper

A pinch of salt

Three pinches of flour

One tablespoon of margarine
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Fantasia’s Broccoli Cheese Casserole

Ingredients Preparation
One 10 oz. package broccoli 1. Preheat oven to 350 degrees.
1/4 cup melted butter 2. Sauté onion until tender.

1/2 cup chopped onion 3. Combine mushroom soup, mushrooms and

One cup grated cheddar cheese cooked onion.

One can cream of mushroom soup 4. Place in casserole dish.
One can mushrooms 5. Combine stuffing mix and 1/4 cup melted butter

with broccoli and add to casserole dish.

Fantasia
Two cups stuffing mix

Salt and pepper to taste 6. Top with cheese.
7. Cook for 30 minutes.

franz Ferdinand’s Duck Egg Salad

Preparation
1. Parboil, slice and fry baby potatoes until brown.
2. Slice Italian chorizo and throw into pan with potatoes fer
two minutes.
Franz Ferdinand 3. Mix in baby spinach.
4. Season with salt and pepper.
5. Stir.
6. Pour into Nicoise salad bowl.
7. Put a poached duck egg, with yolk slightly runny, on top o salad.
8. Season with salt, pepper and balsamic vinaigrette.

One duck or chicken egg, poached ) . L
!y . , . You now have Duck Egg Salad. The potatoes mixed with the chorizo
Balsamic vinaigrette — equal parts olive oil and balsamic .
add a nice flavor to the salad.

vinegar s,
£ BEPIC =

Salt and pepper to taste S NN
RECORES GROUP

Ingredients
One package baby spinach
10 baby potatoes, quartered
8 o0z. Italian chorizo, diced

lolo’s Easy Apple Crisp crumbly. Sprinkle topping mixture over

apples and berries.

1. Cut four cups of peeled apples into 1/4-inch slices. 4. Bake in a 325-degree oven. When
2. Place the apple slices in a large bowl. Add one cup frozen the fruit juices bubble up through the
blackberries, blueberries or raspberries, one cup granulated toppings, it is a clue that the apple
sugar, a heaping tablespoon of flour and the juice from one lemon. crisp is done — about 30 minutes.
Stir and spoon into a medium-sized baking dish. 5. Serve warm with whipped cream,
3. In another bowl, stir together one cup flour, two cups quick ice cream or both!
oats, 2/3 cup granulated sugar, one teaspoon brown sugar, 1/2
teaspoon cinnamon and 1/2 cup melted butter. Mix lightly until
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Alicia Keys’ Sautéed Shrimp With White Sauce

1. Sauté onions and red and yellow bell peppers in olive oil until they are soft and tender.

2. Add raw, cleaned, deveined shrimp. Allow to sauté until shrimp is tender.

3. Add your favorite Alfredo sauce and cook for another five minutes or until shrimp are soft —
but not too long, so they’re not rubbery.

4. Add seasoning salt, garlic powder, onion powder and pepper to taste and serve over linguine.

Avril Lavigne’s Tomato Bruschetta
| (Courtesy of the Salt and Pepper Catering Company)

Ingredients Preparation

One demi-baguette, sliced in rounds 1. Preheat oven to 400 degrees.

Two vine-ripened tomatoes, diced 2. In a medium bowl, combine tomatoes, ba-

One handful of fresh basil (10-15 leaves) sil, cracked pepper, garlic and sea salt. Set aside.

Freshly cracked black pepper (to taste) This portion of the recipe can be made a couple

Four large cloves of garlic, chopped hours before serving so that the flavors have time

Sea salt (to taste) to come together.

Extra virgin olive oil 3. Just prior to serving, place rounds of baguettes on a baking sheet. Brush
each piece with olive oil. Place in oven for four to six minutes to crisp bread;

should take on a slightly golden hue. Remove from oven, and top each piece of
AR‘STA toasted baguette with tomato mixture.

Avril Lavigne

‘ ,

\ " Jesse McCartney’s Grandma’s Refrigerator Cookies

(Originally known as Great-Grandma's Icebox Cookies)

Ingredients Preparation

One cup butter at room tem- Cream together the butter and sugars. Add beaten eggs and va-
perature nilla. Add flour, salt and baking powder. (After adding about half the

One cup brown sugar flour, | revert to mixing with my hands, as the dough becomes very

Two eggs, beaten stiff.) Add the walnuts.

One cup white sugar Shape the dough into two long logs, about two inches in diam-

3 1/2 cups flour eter. Roll logs in wax paper and put in refrigerator overnight. The

One tablespoon vanilla next day, slice into cookies about 1/4" thick. Place on cookie sheet

Two teaspoons baking powder and bake at 350 degrees for eight to 10 minutes or until lightly
HOLLYWOOD One teaspoon salt browned. Makes close to 100 cookies.

One cup chopped walnuts

Jesse McCartney
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Ed Green’s Swedish Meatballs

Ingredients
Meatballs
Two tablespoons butter, melted
One Maui onion
11/2 Ibs. ground beef
1 1/2 Ibs. ground pork
One cup unseasoned bread crumbs
One cup cream
1/2 teaspoon allspice
1/2 teaspoon nutmeg
Fresh ground black pepper
Two eggs, beaten
One stick butter, to brown meatballs

|FORIFALL!/

1/4 teaspoon nutmeg

Fresh ground pepper

Coarse salt to taste
Preparation

1. Sauté onion in butter over low heat. Don't
let it brown. Add sautéed onions to the meat,
bread crumbs, cream, seasonings and eggs. Mix
together in a large bowl, then shape into two-
inch balls (that's right, | said two-inch balls).

2. Brown meatballs in a frying pan with butter. Usually a dozen at a time
works best. When cooked, keep warm in a doubie boiler or casserole dish in
oven (not over 200 degrees).

3. To make the sauce, use pan drippings from meat. Flour pan and cook

Ed Green

Sauce until light brown, stirring constantly. Mix in the sour cream, half and half, all-

Four tablespoons flour

Two cups sour cream

One cup half and half

One tablespoon chopped parsley
1/4 teaspoon allspice

Ingredients

Two full cups Hain’s Graham
Crackers (or other Whole Foods
Graham Cracker) crumbs. (Crush up the crackers to a fine crumb
either by hand or food processor.)

12 oz. natural peanut butter (no hydrogenated fat or salt added)

Two sticks butter, softened

Up to one box powdered sugar

12 oz. Scharffen Berger or other high-quality chocolate (I pre-
fer bittersweet)

Lisa Loeb

Preparation

1. Melt chocolate over a double boiler until it is totally melted.
Stir well while melting.

2. Mix together all of the other ingredients with your mixer (gra-
ham cracker crumbs, peanut butter, butter and powdered sugar).

3. Taste the mixture as you add the powdered sugar. When it
tastes sweet enough to you, you can stop adding the sugar. My
mother prefers the entire box — it does taste good.

Lisa Loeb’s Almost Like Mom’s
Peanut Butter Chocolate Treats

(Based on Gail Loeb's recipe)

4. Put this dough in a 9x13-inch pan. Mash the dough into a
smooth layer. My mother puts wax paper over the mixture in the
pan so that you can really get it flat and smooth.

5. Pour the melted chocolate over the mixture. Spread it with
a knife to get the layer even.

6. Refrigerate the mixture uncovered for 30-40 minutes until
it hardens. If you leave the mixture in the fridge for too long, take
itout and let it soften a bit before you cut it with a sharp knife. If
you cut it when it’s too cold, the chocolate will crack and the
skaters will fall into the lake.

7. Be careful: These are delicious treats. Make sure that you
have some friends around to share with, or else a friend to go
shopping with. After you've eaten the entire pan by yourself, you'll
need a larger clothing size.

spice, nutmeg and parsley. (Use a whisk — that’s right, | said whisk.) Bring
this mess to a simmer, then pour over your meatballs. Enjoy.
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Lindsay Lohan’s Oatmeal Chocolate Chip Cookies

Ingredients
3/4 cup butter
One cup white sugar
. One cup brown sugar
& 3 Two eggs
_— :
— One teaspoon vanilla
Lindsay Lohan Two cups unbleached flour
2 1/2 cups dry oatmeal (thoroughly blended)
One teaspoon baking soda
One teaspoon salt
One teaspoon baking powder
12 oz. milk chocolate chips (one bag)
Four to six oz. finely grated chocolate bar
1 1/2 cups chopped nuts (very optional)

Joe & Camile Riccitelli’s
Secret Family Meatballs & Sauce

Here's Camile’s (secret) family recipe for spaghetti and meat-
balls. We did not put the actual spaghetti directions in, but those
are pretty self-explanatory (you will need about one pound). The
amount below will feed a small army.

Ingredients

Sauce

Two 28 oz. cans crushed tomatoes (If available, use one can
Contadina crushed with roasted gariic and one with Italian herbs)

One can diced tomatoes (drain liquid)

One can tomato paste

Six garlic cloves, chopped

1/4 cup chopped fresh flat-leaf parsiey

1/4 cup chopped basil and six leaves

Two teaspoons each salt and black pepper

Six teaspoons olive oil

D 7@

Preparation

The oatmeal should be run though a blender until it is very
fine. The chocolate bar that you need to grate is the kind you
buy to eat on the way home from the grocery store. Use your
favorite, but you will need to buy a pretty big one. Chocolate also
grates easier if it is nice and cold.

For the recipe, start out by creaming the butter with the sug-
ars. Add in the eggs and vanilla. Combine the flour, baking soda,
salt, baking powder and oatmeal, then mix it into the batter.
Thoroughly mixin the grated chocolate bar, then add in the choco-
late chips (and nuts, if you like).

Bake at about 375 degrees for roughly 10 minutes, depend-
ing on the size of your cookies.

RECORDS

Preparation

Lightly sauté the
garlic in olive oil. Add Joe & Camllle Riccitelli
tomatoes, tomato

paste, parsley, basil, salt and pepper. Let simmer for about one hour

or until it reaches the desired thickness.
Ingredients
Meatballs
Two pounds (total) chopped meat (veal, beef, pork)
Four chopped garlic cloves

1/2 cup each chopped flat-leaf parsley and chopped fresh basil

1/2 cup grated parmesan or romano cheese
1/2 cup seasoned bread crumbs

One teaspoon each salt and biack pepper
One egg

Preparation

Mix together ingredients until blended. Roll into balls. Pan fry in
olive oil until outside is lightly crisp, then add to sauce to continue

cooking.

Continued on Page 38
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Richard Marx’s Rocket Fuel

{(Prepared with Wayne Isaak of Isaak Entertainment)

There was a time when the idea of a rock 'n’ roll singer contributing a recipe to a celebrity
cookbook was about as likely as Ted Nugent joining the West Hollywood revival of La Cage
Aux Folles. It just wasn’t going to happen.

But that didn’t mean that artists on tour didn’t have their favorite dishes, whose immacu-
late preparation had to be to the letter of that artist’s desire. Could be a fried chicken recipe Richard Marx and friend
that reminded them of their childhood or an old Italian sauce “ull of well-guarded secret
spices or a very rigid yet satisfying vegetarian spread. The results, be they delicious or simply within the laws of the Department of Health,
are no doubt smiled upon by those sharing in the meal.

While | enjoy a great meal as much as anyone, I'm not a chef. My productions take place in the studio, which is connected by a long
hallway to my family’s kitchen. My wife, Cynthia, is the producer there, and though she’s considerably more adept than | am, she’d be the
first to admit she’s more Julia Roberts than Julia Child.

| do, however, feel like a creator when | enter my favorite place of fueling, “Starbucks: Anywhere USA.” With the studied skill of Jerry
Seinfeld ordering from the Soup Nazi, | call for the creation of my favorite and vital beverage: the Iced Venti Nonfat Cinnamon Mocha. To
leave any word out would veer left or right of the blend that is, well, pretty much just mine. | always order it with a bit more bass resonance
in my voice, because, though I’'m addicted to it, it’s not a very manly sounding drink. &

It's nice to have a scone of some sort with such a celebrated “caffeination.” It gets my game on. @ @M E MI Music
@ & 6" Collective

Vanessa Carlton’s Morning Oatmeal

Ingredients Preparation
One cup Silk soy milk, vanilla flavor Bring the soy milk to a soft boil on hotel hot plate or other neating
1/2 cup old-fashioned long-cooking element. Add the oatmeal. Cook for five minutes. Cover and let stand

\ oatmeal for two minutes. Top with banana.
1 banana, sliced m
Vanessa Carlton et
o<

a PolyGram company

INTERSCOPE

RECORS

John Strazza’s Killer Swordfish

The key to this whole dish is to find a quality location to purchase fish. Place a swordfish filet in a baking
pan. Take an entire stick of butter, slice it into thin strips lengthwise, and lay the strips across the top of the
fillet. Squeeze one fuil lemon over the filet. Sprinkle with salt, pepper, garlic powder and oregano (the lemon
juice will make the seasoning stick to the filet). Cover the entire filet, butter and seasoning with a light coat
of ltalian seasoned bread crumbs.
Lastly, take white cooking wine, cover the bottle opening with your thumb, and drizzle the wine over the ————
bread crumbs very, very slowly. The key here is to really take your time and let each drop of wine soak in to John Strazza
th= bread crumbs; otherwise, you wash off everything you just covered the filet with.
Set the oven at 400 degrees, and bake the fish uncovered for at least 30 minutes.
When the butter meits, it cooks the fish top, and the seasoning sticks to the filet and becomes golden brown. In the bottom of the pan

is an incredible broth.
Serve over brown or white rice, and be sure to have the broth get in the rice for the best taste.

Continued on Page 40
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CHRISTINA AGUILERA featuring Missy Elliott
“Car Wash” from the Motion Picture
Soundtrack SHARK TALE

Produced by: Missy Elliott for Mass Confusion Production & Ron Fair for Faircraft, Inc.

Soundtrack in stores NOW!
Movie opens nationwide 10/1

Soundtrack features performances by some of the hottest artists out today....

Christina Aguilera featuring Missy Elliott, India.Arie, Avant,
Mary J. Blige, D12, Jolo, Ludacris, Sean Paul and Ziggy Marley,
Will Smith, Justin Timberlake and Timbaland, and more!

SHARK TALE Starring Will Smith as “Oscar”, Jack Black as “Lenny”,
plus Renee Zellweger, Robert De Niro, Angelina Jolie,
and Martin Scorsese

@ www.sharktale.com
MOTION PICTURE SOUNDTRACK GEFFEN
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Tony Smith’s Pork Tenderloin
With Orange-Chipotle Sauce

{From Donna Smith)

Ingredients
3 1/2 pounds pork tenderloin
Six cups orange juice
Two teaspoons salt
Two tablespoons butter

Three large shallots, finely chopped

One cup dry white wine

2 3/4 cups low-salt chicken broth

Two tablespoons chopped fresh cilantro

One tablespoon chopped fresh chives

One tablespoon minced canned chipotle chiles

Tony Smith

Preparation

Divide pork between two resealable plastic bags. Pour one cup
orange juice and one teaspoon salt into each bag. Seal. Turn to
coat. Chill at least three hours or overnight.

Melt butter in large saucepan over medium-high heat. Add
shallots; sauté until soft but not browned, about two minutes. Add
wine; boil until reduced to glaze, about 10 minutes. Add four cups
orange juice and broth: boil unti! reduced to 1 3/4 cups, about 45
minutes. (Can be made one day ahead. Cool, cover and chill. | rec-
ommend doing this ahead because it makes a better-tasting sauce.)

Prepare barbecue (medium-high heat). Drain pork, pat dry. Grill
to desired doneness, turning often, about 18 minutes for medium.
Transfer to work surface, tent with foil, and let stand five minutes.

Flea’s Polish Favors

(Prepared by Felicia Swerling-Suslow for her husband, Arthur.)

Ingredients
Two medium eggs
Two egg yolks
1/4 teaspoon salt
1/2 cup confectioners’ sugar
Two cups all-purpose flour
1/4 cup vodka
1/4 cup soft butter
One pound lard or shortening
2/3 cup confectioners’ sugar (mixed with powdered vanilla, if
you can get it)

Meanwhile, bring sauce to simmer. Mix in cilantro, chives and .
chipotle chiles. Slice pork. Serve with sauce. Makes 10 servings.

* For a side dish, brush carrots, green onions, zucchini strips and
asparagus with vinaigrette (our preference is Garlic Expressions Clas-
sic Vinaigrette Salad Dressing and Marinade), then grill.

* Also, | serve this meal with mashed sweet potatoes with roasted
garlic:

Ingredients

Two heads garlic

One tablespoon olive oil

4 1/2 pounds red-skinned sweet potatoes, peeled and cut into two-
inch chunks

1 1/4 cups whole milk

3/4 cup whipping cream

Two tablespoons (1/4 stick) butter
Preparation

Preheat oven to 350 degrees. Cut tops off garlic, place in foil and
drizzle with oil. Enclose garlic in foil. Bake until tender, about one hour.
Let cool. Squeeze garlic to release from skins.

Cook sweet potatoes in pot of boiling salted water until tencer, about
20 minutes. Drain and return to pot. Add milk, cream, butter and
roasted garlic. Using electric mixer, beat until smooth. Season with
salt and pepper. (Can be made one day ahead. Cover and chill.)

HOLLYWOOD
ORDS

Preparation

Beat the eggs and egg yolks with
the salt until creamy. Add the 1/2
cup of sugar and beat some more.

Add the flour, vodka and butter.
Knead the dough for 10 minutes.

Roll out a small portion on a lightly floured board until paper-
thin. Cut 1 1/2-inch by six-inch strips. Cut a two-inch-long hole in
the middle of each strip, then pass one end of the strip through it.

Heatthe lard in a large frying pan. Fry strips on high heat on both
sides until golden. Place on tissue paper to cool. Sprinkle with the
additional confectioners’ sugar through a sieve.

This is a traditional Polish treat for winter parties. Yields three
dozen.

Felicia Swerling-Suslow

Continued ez Page
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John ‘The Horse’ McMann’s World-Famous

‘Guac That Horse Built’

One medium tomato, finely diced

Ingredients
Four avocados
One heaping tabiespoon of finely diced red onion

Two tablespoons of chopped cilantro
One small jalapeno, finely diced
(Can you handie it?)

One small squeeze of a fresh lime

Lots of salt and a little pepper (to taste)
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Skye Sweetnam’s Secret CSCs
(Chocolate Sprinkle Cookies)

Ingredients
Two cups skim milk
Two cups sugar

Skye Sweetnam One cup shortening

Four eggs

Six cups flour

Two teaspoons vanilla extract

Two teaspoons cream of tartar

Two teaspoons each baking soda and powder

2 1/2 cups chocolate sprinkles

Tommy Nappi’s Rigatoni Pomodoro

Things you will need
12-inch frying pan
Large pot
Large bowl
Strainer
One can whole peeled tomatoes with tomato puree and basil
Extra virgin olive oil
Garlic
Onion
Salt
Pepper
Oregano
Basil
Sugar
One pound rigatoni
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Preparation

1. Heat oven to 325 degrees.

2. Mix sugar, eggs, vanilla and shortening until fluffy, then mix in
flour, cream of tartar, baking soda and powder. Mix in milk, and
then drop in chocolate sprinkles.

3. Put on greased cookie sheets (oversized tablespoon size or
larger).

4. Bake at 325 degrees for 12 minutes or until brown.

5. Eat with milk, and you'll write hit songs!

How to make it

Thinly slice two or three cloves of
gartic and about the same amount of
onion. Open the tomatoes and slice
them into smaller pieces. Heat frying
pan over medium heat and coat with
olive oil. Throw in garlic and onion and
cook for about two minutes until they are almost brown. Throw in the
tomatoes. Add some salt, pepper, oregano, basil and, if you like a sweeter
sauce, throw in some sugar. Put flame to low and cook for about 20
minutes. The amount of seasoning you add is up to your taste.

Boil water in the large pot. Add pasta and salt. Cook pasta for less
then 10 minutes. | like them on the harder side, so | usually take them
down before 10 minutes. Drain the pasta and pour into the large bowl.
Add sauce. If you like cheese, sprinkie some grated cheese over the
pasta.

You can use almost any kind of pasta with this recipe.

Tommy Nappi
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Mario’s Banana-Nut Pancake Special
(As prepared by Michael Williams)

Ingredients Directions
Two cups pancake mix 1. Ina small mixing bowl, mix the pancake mix and cinnamon. In a
Dash cinnamon separate bowl, mix the milk and eggs. Pour the milk mixture into the
Two cups walnuts pancake mix. Stir until blended. Pour in the walnuts and sliced ba-
Mario Two eggs nanas and stir.

One cup milk 2. Lightly spray a nonstick pan with oil. Heat pan. Pour 1/2 a cup
One cup thinly sliced bananas of the mixture in and cook until bubbles form around the edge of
pancake. Flip and cook for about four minutes. Butter it up, pour on

a gang of banana syrup, and enjoy!

Trick Daddy’s ‘Double DD’ Baked Beans

Ingredients

Three 24 oz. cans of B&M baked beans

One cup of barbecue sauce

Four slices of cooked bacon, all chopped up

One bunch of scallions chopped up reeeeeeeal good

One shot of Hennessey (more if ya nasty!) Trick Daddy
Salt and pepper

Grandma Santoro’s Secret Sauce
(Submitted, with love, by Scot Finck)

This was a trademark recipe of my Great-Grandma Santoro, the Italian matriarch of our family, who lived in
Providence. The funny part is that no one ever seemed to know her first name; she was simply “Grandma” to
everyone, including her own kids. | can still see her standing there, all 4' 5" of her, 99 years old, winter-white

. - hair in the grandma bun and wearing the grandma support hose.
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