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Annual Triple A Tribute

Norld Class Radi is the theme o the 2003 R&F
“riple A special. Editor John Schoz2nberger has
assembled a piethora of articles and informeticn that
idlustrate the comtiiued appeal and viability ¢f “rple A
1adio. The speciil coks at the past and presznr to
evaluate the

tormat’s 3 WORLD
directior in W\

America’s 1ap BLASS
markets. It all

begins on ihe HM[U

next page.

Produced by
Dan Huff and Wynonna
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"THE #1 ALBUM IN AMERICA GETS RAVES!

THE MQST ANTICIPATED ALBUM OF THE YEAR
IS NOW THE BIGGEST ALBUM IN THE U.S.!

"This is a win beneath her wings! Clarkson glides through octaves
witht the masterfull control of someone who’s been doing this for
décades. And her range is awesome: in a dozen tracks, she owns

 Pop, R&B, Country and Gospel."
Entertainment Weekly- 42512003

"At last! Kelly Clarkson’galbum Thankful does just what it n_eeds
to doj riding|the melodic edge between her diva range and songs
hip enough to6 appeal to youth. She tackles every genre of music
with plenty to thrilll"

Billboardl 4262093

KELLY CLARKSON
THANKFUL
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Featuring the massive hit "Miss Independent"
and the #1 smash "A Moment Like This."

“"KELLY CLARKSON’S DEBUT ALBUM PROVES

AMERICA WAS RIGHT TO IDOL-IZE HER!"

gntertainment Weeklu 4/25/2003

~ Executive Producer: Clive Dav AA&R Stev ra / Additional A&R: Keith Naftaly / Management: Simon Fuller; 19 Management nt / A 19 Entertainment Productio . C‘ _
@ =T WWWKELLYCLARKSONW B.COM WWWAMERICAN]DOLMU IC.COM WWW RCARECORD .COM ‘ -J
The RCA Records Label is 3 Unit of BMG Trmk(s), @ Retiter .M‘arcals) JR Tradegmark Management 5.4 BMG loge, s 2 seadgmark of BMG Music © 2003 BMG —
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Maki New Emmis Radio VP

Adds Austin oversight to list of responsibilities

| NS I D E

TAP INTO LISTENERS’ MINDS

With the crucial spring book underway,
marketing takes center stage. This week,
John Parikhal analyzes insights from Gerald
Zaltman’s new book How Consumers Think,
offering 10 ways to improve the recall of
your marketing, programming and
positioning messages. Media expert Steve
Stockman examines marketing in a
consolidated world, Sylvia Allen shares
ideas on generating NTR from your own
events, and Dave Anthony helps new bosses
deal with a new staff. Check out the new
RAB/BMI Minority Scholarship winners and

Val Maki, a 20-year veteran of Emmis and
most recently Sr. VP/Market Manager for the
company’s KPWR & KZLA/Los Angeles, has
been promoted to VP of Emmis Radio. |

In her new role, Maki will continue to oversee
Emmis’ Los Angeles pair while adding responsi- @
bilities for KEYI, KGSR, KLB]-AM & FM, KROX |
& KXMG/ Austin, which are jointly owned by |
Emmis and Sinclair Telecable but are managed by
Emmis. Emmis acquired a 50.1% stake in the Aus-
tin stations in March and has an option to acquire

THE INDUSTRY’S INEWSPAPER
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Jeffrey Hedquist's fatest 60-Second MAKI - See Page 17
Copywriter.
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WHAT’S THE DIFFERENCE? Fullam Departs

RLD Honoring The Past While |
10 ' Looking To The Future §

That's the often-heard question pertaining to
the musical similarities of Active Rock and
Alternative. But that may be changing, as
some Alternative stations are exploring

As Infinity COO

Resignation was
tendered in early April

—

artists and titles that Active Rock does not TRIPLE A ‘ . .

play. In this week’s Sound Decisions, R&R By John Schoenberger from the truth. Triple A must face in the highly .:g :::d"; gﬁ:m

Music Editor Frank Correia looks at the 7%? Trigle: Edior Sreceraeon radio, as a format, has C(,)mpzt]twe world of ra- ajacobson@radioandreccris.com

move away from harder rock at certain - . some amazing success dio today. The good news John Fullam, a veteran of
Alternative outlets. ave often said that the stories, and everywhere is that we are up to the New York radio who joined In-

Triple A radio community you look pro- challenges, and

finity in Au- [
Page 24 is made up of a ragtag grammers are tak- our adaptability is gust y2002 as
; ; 2 group of stations that have  ing advantage of the key to meet- President/ [
M U M IB E lﬁ @ N E S i similar programming phi- opportunities to ing them. COO, has re-
losophies, in spite of the grow their sta- To start things signed from the
CHR/POP fact that each station — tions and, conse- N off, I talked with post.
+R. KELLY Ignition {Jive) commercial or noncom- quently, improve { four of the most Official word
ercial, 1 - ket i i tant d .
CHR/RHYTHMIC B ocler, corporatdy own. foremt O B sccesshul Triple o sk
« SEAN PAUL Get Busy (40/VP/Atlantic) B o or privately held — . A p
. Y/ pre- As you’ll read programmers. Monday morn-
URBAN § sents itself differently on in the many col- KBCO/Denver- ing, via a two- Fullam
+ 50 CENT 21 Quastions (Shady/Aftermath/interscope) the air. umns in this spe- Schoenberger Boulder PD Scott line internal
Of late I have thought cial, written by a ~ Arbough, KTCZ memo sent by Infinity Chair-
URBAN AC that this may portray usas  variety of pundits, Triple (Cities 97)/Minneapolis man/CEO John Sykes. How-
« FLOETRY Say Yes (DreamWorks) a scrappy collection of sta- A radio, in many respects, PD Lauren MacLeash, ever, many Infinity staffers
COUNTRY tions struggling desper- has come of age and can WXRT_/ Chicago VP/Pro- learned of Fullam'’s decision on
« DARRYL WORLEY Have You Forgotten (Dreamorks) gt.ely o ol oo t}}:e au-  truly be considered a  gramming Norm Winerand April 25, as the memo leaked
lience we have wit| very world-class format. But KFOG/San Francnscp PD out to various local stations.
AC little to look forward to in  that's not to say it doesn’t Dave Benson have slightly Exec. VP/Eastern Region Ken
« CHRISTINA AGUILERA Beautiful (RCA) the future. That perspec- have its issues — the Soe Page 77 O'Keefe, Sr. VF/Central Region
HOT AC tive couldn’t be further same issues any format Brian Ongaro and Sr. VP/West-
« MATCHBOX TWENTY Unwell (Atlantic) ern Region Clancy Woods —
FULLAM - See Page 14
SMOOTH JAZZ
« MINDI ABAIR Lucy's (GRPVMG)
ROCK . .
« AUDIOSLAVE Like A Stone (nterscope/Epic) MCPherson EVP Response Rates Contlnue Sllde POllgh NOW DEf
ACTIVE ROCK As Sony Urban Arbitron still plagued by lower consent rates | Jam SVP/Promo
« LINKIN PARK Somewhere | Belong (Warmer Bros.) . 8y Frank Correi
ALTERNATIVE Music Is Formed Arbitron on Monday re- ject of high concern for sev- RZR ::Eic E;::ua
. . vealed to the publicits data  eral watchdog groups, in- feorreia@radioandrecords. com
« LINKIN PARK Somewhere | Belong (Warmer Bros. Sony Mu51c Pre&den}: [?on on metro response rates for  cluding the Arbitron Radio Def Jam Re-
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= NEWSBOYS He Reigns (Sparrow) de 1ca_ted tg the defensive and reiterate NAB, the Network Radio Based in New
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ing the quality of its radio  Agencies and the Advertis- company’s pro-
behalf of th g the quanty B pany ¢ P
CHRISTIAN ROCK ehall o Se ratings surveys. ing Research Foundation. motion depart
« 12 STONES Crash (Wind-up) COmpAnyss U . Across all 97 of its con- Arbitron has invited the ment, workin
labels and divi- ti 1 d t tHn t f ith h I'tlSé Pough
CHRISTIAN INSPO McPherson sions. includ. inuously measured mar-  groups to a meeting, set for with such artists
| - * ’ - kets, response rates de- May 1, at which the com- as Jay-Z, DMX, Ja Rule, Ashanti,
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x ; : gEk ANt FEPORHNEIe leMicT, 59.8% in winter 2003. President/U.S. Media Ser- sic Group. “Throughout his ca-
TIGRES DEL NORTE Mi Soldado (Fonovisa) McPherson will oversee all ac- . . ; nalh
tivities of S Urban Musi The ongoing declineinre-  vices Owen Charlebois, is “a reer he has proven himself to
TROPICAL piljpsypleseny (dgpan Iiusle sponse rates has been a sub- ARBITRON - See Page 17 | De one of the most passionate
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Judge Rules P2Ps Are Legal

Verizon loses appeal on RIAA subpoena

By Brida Connolly

R&R Assoc. Managmditor
beonnolly@radicandrecords.com

U.S. District Judge Stephen Wil-
son on April 25 granted a motion
for summary judgment requested
by Grokster and StreamCast, ruling
that the peer-to-peer operators are
not liable for copyright infringe-
ment committed by their users. The
RIAA and fellow plaintiff the Mo-
tion Picture Association of America
immediately said they’ll appeal, but
the ruling is a significant setback to
copyright owners’ efforts to fight
Internet piracy at the P2P level.

Just a day before the Grokster de-
cision, U.S. District Judge Stephen
Bates denied Verizon's appeal of his
earlier ruling that it must turn over
to the RIAA the names of two
Verizon Internet customers who al-
legedly offered hundreds of copy-
righted songs through KaZaa. The
RIAA subpoenaed the names under
a provision of the Digital Millen-
nium Copyright Act, and Bates re-
jected Verizon's contention that it is
not a service provider as defined by
the DMCA. He also denied
Verizon’s morion to stay the sub-
poena and gave the company 14
days before complying to try its

luck in a higher court. The telecom-
munications company has said it
will indeed appeal.

Though the courts’ decisions are
unrelated, between them the rul-
ings make it far more likely that the
RIAA, the MPAA and other rights-
holders will have to take the step
they’ve been (Verizon aside) trying
to avoid since Napster was new.
They may have to begin suing the
only parties in the file-sharing arena
who are indisputably breaking the
law: P2P end users who offer and
download copyrighted works.

The RIAA’s response to the
Grokster decision was swift; within
hours of the ruling RIAA Chair-

man/CEO Hilary Rosen an- |

nounced the organization’s plans to
appeal and said, “Businesses that
intentionally facilitate massive pi-
racy should not be able to evade re-
sponsibility for their actions.” She
also noted that the decision in no
way legalizes copyright infringe-
ment and referred to the Verizon
ruling, saying, “We are pleased
with the court’s affirmation that in-

dividual users are accountable for |

illegally uploading and download-
See Page 12

New PDs At Simmons/Salt Lake
Noker moves to Alt. X96; Casual to program KJQ

Simmons Media Group has
named two new PDs in Salt Lake
City, effective May 1. Todd |
“Nuke ‘Em” Noker at Al-
ternative KXEK (X96), and
Dom Casual at Alternative [
Oldies KJQN (KJQ).

Noker, who was previ-
ously PD at KJQ, has been
the interim PD at X96 since
the departure of Mike Sum-
mers in late March, Simmons
conducted a nationwide
search for a new programmer, and
the decision was made to fill the
position from within the company
with Noker, who has deep back-
ground knowledge and experience
from building the station over the
years. In fact, he was Asst. PD/
MD and afternoon driver at X96
before his stint at KJQ.

“I'm excited and pleased with

D

_ I8

Noker

my new assignment as PD for X96,”
Noker said. “I'm no stranger to
KXRK. I've been with the
station for more than 11
years. I helped to build it,
from Production Director to
Asst. PD/MD and, now, to
PD. I'm good to go.”

Casual, a.k.a. Mark
Barrett, was formerly PD of
KTND/ Austin, which Sim-
mons recently sold to His-
panic Broadcasting. He has
also been PD for KAEP/Spokane
and Asst. PD/MD at KENZ/Salt
Lake City.

Casual is a heritage programmer
in the Alternative format and played
alarge part in the formation of KJQ.
“I'm thrilled about KJQ's future pos-
sibilities in the Salt Lake market,” he
said, “and I'm very happy to be back
where it all began.”

ment Awards ballot:

Year categories, respectively.

week’s R&R.

R&R Awards: For The Record

Several changes in the recently distributed R&R 2003 Industry Achieve-

* WMMJ/Washington’s Kathy Brown and Mike Chase should be listed
as nominees in the Urban AC Program Director and Music Director of the

¢ In the Hot AC format, DreamWorks should be moved from the Plati-
num Label of the Year category to the Gold Label of the Year category.

The corrections have been submitted to the accounting firm Miller, Ka-
plan, Arase & Co. for proper accreditation during the nominating and tab-
ulation prozess. A revised ballot for these categories is included with this

R&R regrets any inconvenience caused by these errors.

RA.News

IN MEMORIAM

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Legendary talk host Jerry Will-
iams, who has long been widely
credited with being one of
the originators of Talk ra-
dio, died Tuesday at Mas- &
sachusetts General Hos- §
pital in Boston following a
long iliness. He was 79.

For nearly five decades
Williams was a force to be
reckoned with in the Talk
radio business. Beginning
his broadcasting career in
1946 at WCYB/Bristol,
TN, Williams in the 1950s
and '60s went on to hold on-air po-
sitions at a number of major-mar-
ket stations, including WIBG/Phil-
adelphia, WMFX/Boston and
WBBM/Chicago.

In 1968 Williams returned to Bos-

Talk Legend Williams Dies

AL b

ton and began what would become
a career-defining stint at News/Talk
WBZ-AM. The station’s flame-
thrower 50kw signal soon made the

— acerbic and controversial
talker a household name
across 38 states and
much of Canada. In 1976,
Williams left WBZ and l
moved to WMCA/New
York. One year later, he l
segued to WWDB/Phila-
delphia, where, according
to his biography, he be-
came the industry’s first
FM talk host.

But the lure of Boston |
would soon come calling again, and,
in 1981, Williams moved back to |
Beantown to join WRKO. There he
reigned as the undisputed king of

WILLIAMS - See Page 17

Kosann Helms Sales For WW1

He adds Metro duties as Gregrey is boosted to EVP

Westwood One Exec.
VP/Advertising Sales Pe-
ter Kosann has been pro-
moted to President/Sales.
He will now oversee busi-
ness for Metro Networks
while continuing to super-
vise sales for WW1 net-
work and syndicated pro-
gramming divisions, as
well as affiliate sales.

Concurrently, WW1 Sr. VP/Ad-
vertising Sales Paul Gregrey has
been elevated to Exec. VP/Director
of Sales. He will manage ad rev-
enue for Westwood One’s RADAR
networks and syndicated program-
ming.

“Peter has demonstrated his
skills as an expert leader and strat-
egist,” Westwood One President/
CEQ Joel Hollander said. “His abil-

Kosann

ity to guide and inspire our
sales force to address the
myriad challenges our busi-
ness has faced over the last
few years and deliver great
results is tremendous.”
Regarding Gregrey, Hol-
lander said, “Paul has
made significant contribu-
tions to the success of
Westwood One's sales ef-
forts. His keen understanding of the
network radio business and rich
background are truly outstanding.”
Kosann and Gregrey both joined
Westwood One in 1999. Kosann
came aboard as Sr. VP/Affiliate
Sales before rising to his most re-
cent post in 2001. He previously
worked as Worldwide Manager/

WW1 - See Page 14

Bernstein To Citadel/Providence

Former WOR/New York Direc-
tor/Programming and 25- s
year Talk radio program-
mer David Bernstein has
been named to the newly
created post of Director/
Operations for Citadel's &
News/Talk WPRO-AM
and Sports/Talk simulcast
WSKO-AM & FM (The
Score) in Providence. Bern-
stein takes over program-
ming chores at the stations
from Ron St. Pierre, who recently
stepped down to focus his energies
and time on hosting the WPRO
morning show.

The move to WPRO marks a re-
turn to New England for Bernstein,
who programmed Boston radio sta-
tions WBZ, WRKO, WHDH, WAAF

www americanradiohistorv com

Bernstein

and WFTQ, as well as WTIC/Hart-
ford, CT, prior to his seven-
year run as PD at WOR
from 1995-2002. His broad- |
casting career also includes |
stints as PD for Cox News/
Talker WDBO/Orlando
and Director/ Affiliate Rela-
tions for MJI Broadcasting
in New York. For the past
year Bernstein has been
serving as interim GM
at News/Talk KVON &
KVYN/Napa, CA

“Three big joys in my life have
been radio, New England and
working with heritage AM sta-
tions,” Bernstein told R&R. “Now
the great people at Citadel have |
given me the privilege of coming |

BERNSTEIN . See Page 14 |
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Cooper: Infinity/
Columbus OM

Dave Cooper, most recently PD/

| morning host for Sandusky Clas-

sic Rocker KSLX/ §

Phoenix, has been J&
named OM of [
Infinity’s three- [
station Columbus, ¥
OH cluster. Beg-
inning May 5,
Cooper will over- [ o
see Active Rock [t s
WAZU, Country B
WHOK and Rock
WLVQ.

Cooper succeeds Charley Lake,
who became PD of Infinity’s
WJMK/Chicago in late March.
Cooper told R&R last week that he
approached Infinity about the job
after hearing of Lake’s departure: “1
called them and said, ‘I want his
job.” They said, ‘Get in line.” So 1 did
and had some inferviews with
them, and [ was the lucky one. It’s
pretty amazing. 1 just fielded the
deal this morning.”

Asked to comment on his first-
ever cluster-management role, Coo-
per said, “It’s a dream. It’s a goal of
mine, and this is the next step in my
career. I always wanted to run a
cluster, and to go to a station that
is again No. 1 adults 25-54 —
WLVQ — is just huge. It's a great,
winning station, and I'm glad to
now be a part of that”

COOPER ;- See Page 14

Cooper
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Ownership-Review Debate
Reaches White House

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

he debate over the FCC’s media-ownership rules review
has reached new heights: A top Bush administration repre-
sentative recently encouraged the FCC to meet its announced
June 2 deadline for completion of the review.

That was just one of many devel-
opments on the issue during April’s
final days, as FCC Chairman Micha-
el Powell, Commissioners Michael
Copps and Jonathan Adelstein and
NAB President/CEO Eddie Fritts all
spoke out on the matter. Addition-
ally, in a public hearing on the rules
review, new criticism was lobbed at
Clear Channel Chairman/CEO
Lowry Mays in the debate over ra-
dio-industry consolidation.

In an April 24 letter to Powell,
Commerce Dept. Secretary Donald
Evans commended the FCC Chair-
man for “recognizing the need to
resolve the uncertainty surrounding
the potential rule changes” by set-
ting a deadline. On behalf of the
administration, Evans urged Pow-
ell to stick to the schedule he's set.

Evans noted that the FCC has
been considering some of these is-
sues since 2001, when it initiated
separate broadcast-newspaper

cross-ownership and radio-market-
definition proceedings, and he
pointed to Powell’s own statements
that the record the commission has
compiled for the current review is
the most comprehensive in the
agency’s 60-year history.

“I commend the commission on
its hard work in gathering the evi-
dence and opinions needed to make
an informed decision,” Evans said.
“This proceeding presents an im-
portant opportunity for the com-
mission to update its rules to reflect
the realities of the modern media
marketplace, with its unprecedent-
ed proliferation of outlets for news
and information.”

While he has frequently stressed
that he considers these issues to be
vitally important, during a sternly
worded April 28 speech at the As-
sociated Press’ annual meeting and
the National Newspaper Associa-
tion convention Powell called the

debate over media regulation “an
old and increasingly tired story” and
said the system of crafting media
regulations has “always gotten
caught up in the battle between in-
dustry, government and special-in-
terest groups,” leading to policy that
he believes hasn't served the public
as well as it could.

Powell continued, “Telecom is a
noisy sector, with lots of screaming.
Incumbents fight to retain their priv-
ileged place, and special-interest
groups fight to maintain a regulato-
ry system that gives them one-stop
shopping to force socially desirable
outcomes. This ‘clamoring suppli-
cants approach” has riddled commu-
nications policy with political inter-
ests that masquerade as the public
interest.

“At the core, the idea is that the
public good is served by a few pro-
ducers, who are governed strictly by
a powerful regulator. The result is
that large companies and the gov-
ernment stand at the center of com-
munications policy. The evolution of

MEDIA See Page 6

Radio Revenue On The Rebound?

mong companies that have reported their quarterly earn-
ings in recent days, all indications point to a recovery in ra-
dio advertising, taking off as the U.S.-led war with Iraq

draws to a close.

While Westwood One attributed
its Q1 revenue decline from $126.5
million to $125.8 million to the war,
its revenue would actually have in-
creased were it not for last year’s
Winter Olympics. Excluding Olym-
pics-related ad revenue in 02,
WWT1’s revenue would have been
up 5% in Q1°03.

The company’s Q1 net income
slipped from $17.4 million to $16.9
million but remained flat at 16 cents
per share, reflecting a decline in out-
standing shares and matching the
consensus estimate of analysts
polled by Thomson First Call. Q1
EBITDA was basically flat at $32.1
million. Looking ahead, the compa-
ny reaffirmed its forecast of low- to
mid-single-digit revenue growth
and high-single-digit EBITDA
growth for 2003.

Indeed, WW1 President/CEO
Joel Hollander has a bullish outlook
on the rest of the year, led by
strength in the company’s sports
operations. “Our upfront sale of
football inventory is off to an abso-
lutely fantastic start,” he said Tues-
day morning during a conference
call with investors.

Noting that the upfront commit-

ment he’s seeing right now is more
than double last year’s, Hollander
said, “This is going to help us in the
back half of the third and fourth
quarters. As we continue to see im-
provement in the advertising mar-
ketplace, this will bode well for the
last half of the year, allowing us to
further increase advertising rates.”

He said while the softening of the
ad marketplace in the weeks leading
up to the Iraq war depressed Q1 ad
revenue, the marketplace has stabi-
lized in the last few weeks. Holland-
er said he expects to see a market-
place turnaround start in June and
run through the last half of the year.

Saga, Fisher Revenue Up

Though his company’s net reve-
nue increased last quarter, Saga
Chairman/CEO Ed Christian
wasn't personally satisfied with the
company’s Q1 results and has put
his managers on notice that some
changes may be on the horizon.

While Saga’s Q1 net revenue in-
creased 9%, to $26.1 million, net in-
come actually slipped from $1.8
million (9 cents per share) to $1.7
million (8 cents)— rightin line with
the consensus estimate of analysts

polled by Thomson First Call. Sta-
tion operating income increased
one-half percent, to $7.3 million,
while free cash flow dropped 11%,
to $1.4 million.

In Saga’s radio division, revenue
increased 11%, to $23.5 million,
while station operating income grew
5%, to $7 million. Operating profit
for the radio division increased 2%,
to $5.6 million. Looking ahead to Q2,
Saga expects overall company net
revenue of $31 million-$32 million
and station operating income of $11
million-$11.5 million. For the year,
the company forecasts a 3%-5% in-
crease in net revenue and a 4%-6%
rise in station operating income.

Despite the respectable Q1 re-
sults, Christian said, “We could have
done better. I had expectations that
we would do better in January and
February — but that’s my personal
expectation. Do [ apologize for our
results? Absolutely not. But I'm very
hard on myself and the standards
we set. We were up in January and
February, but March was just the
doo-doo in the punch bowl.”

Though he admitted that chang-
es in advertisers’ buying patterns
hurt the company in March, Chris-
tian is also taking a hard look at Sa-
ga’s management ranks and sug-
gested that some changes may be in
order. "We're evaluating some of the
managers in our company,” he said.

www americanradiohistorv com
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Report: Radio To Outperform Other Media Again In *03

CG Capital’s just-released 2003 media-advertising outiook report

shows that total media expenditures for 2003 will grow 2.3% from
2002, and MCG believes that radio ad spending will top the growth
chart in 2003, with gains of 5.5%, to $20 billion. “Radio advertising was
strong in 2002, increasing more than 6% over 2001 levels,” the report
says. “The $19 billion spending level achieved in 2002 returns the me-
dia to the boom-era level of 2000.” Newspaper advertising will be the
second-best performer, with expected increases of 3.6% in 2003 ad
spending. TV advertising is expected to increase by just 0.6% in 2003
in the absence of a strong political season.

Analyst: Radio Lags TV In Post-War Recovery

C redit Suisse First Boston’s Paul Sweeney said last week that na-
tional advertisers are returning to TV more quickly than to radio,
but he anticipates that the strength seen in network and local TV will
trickle down. Still, he lowered his Q2 radio-revenue estimate from 4%-
5% growth to 2%-3%. While April is pacing down 2%-3%, May pacings
show a 2%-5% decline, and June pacings are in the mid-single-digits.
But Sweeney cautioned that May is only 50%-60% sold, allowing for
improved results as the month begins. He also revised his full-year
2003 revenue outlook from 4%-5% to 3%-4% growth.

XM Unveils Satellite Radio Receiver for PCs

esigned exclusively for use with personal computers, the newly re-

leased XM Satellite Radio PC Receiver kit includes a receiver,
antenna, PC software, an audio cable and a USB cable. This isn't
Internet radio: The XM unit captures signals directly from XM'’s two
satellites and its terrestrial repeaters. “internet streaming places a ter-
rible burden on a computer’s connections and resources,” XM Presi-
dent/CEO Hugh Panero said. “The beauty of XM PCR is that it makes

Continued on Page 14

R&R Stock Index

4/25/02

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

41703

Change Since

4/25/03 4/25/02 4/17/03-4/25/03

R&R Index 260.96 204.62 198.12  -24% -3%
Dow Industrials  10,035.06  8,337.65 8,306.35 -17% -0.4%
S&P 500 1091.48 893.58 898.81 -18% +0.6 %

“Now that we're facing times when
it requires much more diligence on
the part of the general managers to
monitor the sales process, we want
to make sure that’s happening. Per-
haps we’ve waited a little bit too
long in some arenas, and that is be-
cause [ believe in the goodness of
man — that people can be changed
and things can be said to motivate
people.

“Here’sa saying a director recent-
ly shared with me: ‘When expecta-
tion turns to hope, it’s time to let
them go.” I really like that, and it’s
something we're trying to embrace
right now.”

Saga’s salespeople are also under
the gun, as the company has imple-
mented a new 13-week selling pro-
gram for all of its markets. “1'm kind
of encouraged by the initial results
we've had there,” Christian said.
“We need to get back to some of the
basics of radio selling. We've had a
tendency to ignore that because of
the good times radio had during the
’90s. The fundamentals of the busi-
ness are still extremely sound, and
I'm still very bullish long-term on
everything we do.”

In other earnings news, Fisher
Broadcasting posted a 3% revenue
increase in Q1, as net revenue for the
company’s 28 radio stations and sta-

ble of TV stations climbed to $28.8
million for the quarter. Net loss for
the company’s continued operations
improved from $8 million (94 cents
per share) to $3.1 million (36 cents).
Including a loss from discontinued
operations of $18.3 million, Fisher’s
net loss expanded from $7.8 million
(90 cents) to $21.4 million ($2.49).

The company also announced
that it is cutting back on its execu-
tive-level positions in order to stem
continued losses. As part of what
Fisher calls an “ongoing restructur-
ing,” COO Warren Spector and
Chief Communications Officer
Christopher Wheeler have been told
that their positions will be eliminat-
ed, though the men are expected to
remain with Fisher for what it calls
“a suitable transition period.”

“The ongoing restructuring re-
duces the scale and complexity of
the organization and, therefore, the
need for such positions,” President/
CEO William Krippaehne Jr. said.
“The elimination of the positions is
not a reflection on their performance
or contribution to the past welfare
of the company. They will be missed
by the Fisher team.”

The news came following Fisher
Chairman Donald Graham Jr.’s re-
quest to retire. Graham, who turns

EARNINGS - See Page 6
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i-Se-lect-or (i ss-lek'tar), n. 1. a fully branded
Internet player for radio stations in the
United States. 2. listeners can customize the
station’s format. 3. a way for stations to get
back on the web legally and economically.
Synonym: VALUE ADDED
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Continued from Page 4
electronic communications in this
country is an unending clash be-
tween the two.”

Powell continued, “You would
think that communications players
are Space Age cowboys and that
communications policy is forward-
looking, cutting-edge stuff. Regret-
tably, it is not, as much as it should
be. When youread stories about our
industry it seems like a bad politi-
cal campaign in which everyone has
gone negative on the other guy.
Someone is always evil, and some-
one is always claiming moral su-
premacy as the true promoter of the
public interest. Welcome to my
world.”

While Powell bemoaned how
noisy the telecom sector can be, fel-
low commissioner Michael Copps
doesn’t think enough noise is being
made. He said at a Monday-morn-
ing forum that the FCC’s leaders —
with less than a month to the June 2
deadline—don’thave even arough
idea what form the new rules will
take.

“We don't know what we will be
voting on,” Copps said at a media-
ownership field hearing sponsored
by the University of Southern Cali-
fornia’s Annenberg School for Com-
munications. “We don’t have the
details, or even the broad configu-
ration, of what the new system will
be. Yet in just over a month the FCC
will have voted on this, changed the
rules, reconfigured the media land-
scape and told the world, ‘Sorry,
there’s no opportunity for or time
for public comments on what has
been decided.”

Copps also believes that if any
new rules were released before be-
coming final, they might stand a
better chance of holding up to court
scrutiny. “Let’s start with the
premise that this is the people’s
property we are dealing with,” he
said. “We're talking about public air-
waves and how they should be uti-
lized to advance the interests of our
citizens.”

Monday’s hearing was original-
ly scheduled for February but was
canceled after a massive snowstorm
crippled the East Coast and prevent-
ed some panelists — including
Copps and Adelstein — from at-

tending. While Copps made the
cross-country trip for the USC event,
Adelstein participated via telecon-
ference. Commissioner Kathleen
Abernathy was also scheduled to
participate in the February hearing
via teleconference but was unable to
participate on Monday.

A frequent target in the debate
over consolidation, Clear Channel
Chairman/CEO Lowry Mays, was
criticized by a panelist at the USC
hearing for, the speaker claimed,
conspiring to seize control over the
media landscape as a member of a
“media cartel.”

Pointing to the period from the
mid-1980s until the Telecommunica-
tions Act of 1996, Intertainer CEO
Jonathan Taplin alleged that Mays
allied with then-House Speaker
Newt Gingrich and News Corp.
CEO Rupert Murdoch to take ad-
vantage of Republican control in
Congress and in the FCC to strike
down the Fairness Doctrine and
loosen ownership limits to the point
that Clear Channel could expand its
radio holdings and “squeeze local
advertisers.”

Taplin further alleged that Clear
Channel used Rush Limbaugh'’s
conservative talk show to advance
these goals, saying, “Since Lim-
baugh was the main star of Clear
Channel’s network, he was the per-
fect tool to help Gingrich and Mays
achieve their agenda. With Lim-
baugh cheering him on, Gingrich
delivered big-time by shepherding
through his newly controlled Con-
gress the Telecommunications Act of
1996, which essentially eliminated
the public-service obligations of lo-
cal stations.”

Taplin also accused Clear Chan-
nel and Cumulus of restricting Talk
radio in Eugene, OR — where the
companies each own one of the mar-
ket's two News/ Talk stations — to
airing only conservative shows,
leaving no room for liberal or pro-
gressive viewpoints. “Political opin-
ions expressed on Talk radio are ap-
proaching the level of uniformity
that would normally be achieved
only in a totalitarian society,” Tap-
lin said. “There is nothing fair, bal-
anced or democratic about it.”

While he took a decidedly calmer
approach, Commissioner Jonathan
Adelstein warned citizens that “it’s

almost too late” for their voices to
be heard on the debate over new
ownership caps. In an op-ed piece
in the April 27 San Francisco Chron-
icle, Adelstein wamned that as the
deadline nears, average citizens —
who may not even know the rules
are under review — must speak out
now if they want to affect the out-
come.

“Did you know this was happen-
ing?” Adelstein asked readers.
“Have you heard about it on nation-
al or local news? Time is short. Its
critical for us to hear from the pub-
lic before we act.” He’s also con-
cerned that the FCC is rushing to
judgment on this issue. “The FCC
must proceed with enormous cau-
tion,” he wrote, “but caution and
speed don’t mix well when safe-
guards of our democracy are at
stake.”

Adelstein wrote about consolida-
tion in the radio industry, “The re-
laxation of similar rules for radio
shows how quickly rule changes can
alter an industry’s structure” —dis-
missing arguments that consolida-
tion in the media industry is minor
compared that in other industries.
"The structure of the media affects
more than just the price of ketchup,”
he said. “Control of the media affects
the vibrancy of political and civic
discourse. This market affects the
very health of our democracy.”

Senate Hears From NAB
On Diversity

Inan April 23 letter that went out
to every U.S. senator, NAB Presi-
dent/CEQ Eddie Fritts urged law-
makers to support and co-sponsor
Sen. John McCain’s Telecommuni-
cations Ownership Diversification
Act, which proposes tax breaks for
companies that sell assets to small
or minority-owned businesses.

"By providing sellers of tele-
comumunications assets a tax defer-
ral,” Fritts wrote, “the bill could
make it significantly more afford-
able for sellers of broadcast prop-
erties to divest their properties to
qualified small and minority-
owned businesses.” Fritts noted
that legislation might also provide
investors with an incentive to back
small businesses if there’s a tax
reduction for gains made from
such investments.

$4.3 million
® KHSN-AM/Coos Bay, OR $500
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PRIGE: $18 million
TERMS: Asset sale for cash

e

g

ton Jr. Phone: 719-633-9200

Dollars to Date:

. Dollars This Quarter:

I TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.
°* WWWK-FM/Marathon, FL $540,000
® KHLO-AM & KKBG-FM/Hilo, KLEO-FM/Kahaluu
and KKOA-FM/Voicano (Hilo), Hl $2.2 million
® WAIT-AM/Crystal Lake (Chicago), IL $8.25 million
®* WJNS-FM/Yazoo City, MS $350,000
® KNHK-FM/Reno, NV $4.25 million
* WJER-FM/Dover and WJER-AM/Dover-New Philadelphia, OH

® KKGT-AM/Portland, OR $1.25 million
°* WZJY-AM/Mt. Pleasant, SC $380,000
® KTCJ-FM/Centerville, TX $450,000

Full transactions listings, posted daily, can be found at

§ DEAL OF THE WEEK

® KKCS-FM/Colorado Springs, CO

BUYER: Superior Broadcasting, headed by President Chris
Devine. Phone: 312-204-9900. It owns one other station,
WVIV-FM/Chicago. This represents its entry into the market. :
SELLER: Walton Stations, headed by President John B. Wal- g

Stations Traded This Year:

Stations Traded This Quarter:
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2003 DEALS TO DATE

$935,637,403

(Last Year: $5,400,263,106)

$179,018,000

(Last Year: $371,279,811)

294

(Last Year: 817)

81

(Last Year: 143)

“Increasing employment and
ownership opportunities in broad-
casting for minorities has consistent-
ly been a priority for the NAB,” he
said, adding that he believes the
McCain bill would “make great
strides in furthering diversity in the
broadcasting industry.”

In an address at a Media Institute
luncheon that same day, Fritts not-
ed that the NAB doesn’t seek
“wholesale deregulation of broad-
casting”; rather, he said the group
seeks “modest changes” in the
FCC's rules but is also mindful of
the role local broadcasters play in
their communities.

Fritts said he believes that some
tweaking of the rules could even
lead to better service for those com-
munities: “The FCC is considering
revision to the ownership rules that
we believe could strengthen broad-
casters’ ability to serve the public.
There have been some overheated
press accounts that the FCC might
be in a mad rush to toss out all own-
ership rules. I just don’t happen to
believe that will be the case. I believe
the commission is responding to the
five different appellate court deci-
sions ordering it to better justify the
rules that can be justified and to get
rid of those that cannot.”

Earnings

Continued from Page 4
80 this year, will be replaced by
Phelps Fisher, who was elected to a
three-year term on the board, along
with James Cannon, Jacklyn Meurk
and Jerry St. Dennis.

Meanwhile, Krippaehne said
Fisher is in the process of either spin-
ning off or shutting down its Fisher
Entertainment, Fisher Pathways and
Civia Media Group divisions in an
effort to cut its debt in half by the
end of 2003, the Seattle Post-Intelli-
gencer reported. Fisher has already
agreed to divest some of its real es-
tate and two TV stations in Georgia.

Fisher Entertainment is the com-
pany’s television development and
syndication arm; Fisher Pathways
operates satellite telecommunica-
tion teleports in Seattle and Port-
land, OR; and Civia installs news
and information terminals in pub-
lic areas throughout the Northwest.
Fisher owns 28 radio stations in
Montana, Oregon and Washington
and 12 television stations.

Mixed News For Real,

Jeff.-Pilot

The news was mixed for RealNet-
works investors Tuesday morning,
as the company offset the announce-
ment that it has signed up 1 million

subscribers for its paid online sub-
scription services with the news that
it posted a loss in Q1.

The company’s net loss was $2.8
million (2 cents per share), com-
pared with a profit of $1 million (1
cent) in Q1 2002. However, after ad-
justing for stock-based compensa-
tion, investment losses and amorti-
zation, the company’s net loss was
$382,000, or nil per share. And that
beat the 2 cent per share loss fore-
cast by analysts polled by Thomson
First Call, who also backed out the
extraneous charges.

For Q2, RealNetworks expects
“modest sequential revenue

www americanradiohistorv com

growth” due to the forecast increas-
es in subscription and system-infra-
structure businesses. Still, it expects
to report a loss per share of between
1 and 3 cents per share in the quar-
ter. RealNetworks announced last
week that it is acquiring online mu-
sic provider Listen.com.

In Jefferson-Pilot’s communica-
tions division, profit rose from $6.5
million in Q1 2002 to $7.1 million
this year, which the company at-
tributed to effective cost controls
and sales revenue that increased
4%, t0 $50.5 million. Broadcast cash
flow grew 5%, to $15.7 million. The
company said good growth in its

TV profits was offset by lower-than-
expected results from sports oper-
ations.

For Jefferson-Pilot Corp. as a
whole, net income slipped from $140
million (92 cents per share) to $109
million (76 cents); minus 9 cents per
share of realized investment losses,
the per-share result was 85 cents,
matching the forecast of analysts
polled by Thomson First Call. Dur-
ing the quarter the company spent
$37.9 million to buy back 1 million
shares of its own stock.

— Joe Howard, with additional report-
ing by Julie Gidlow
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Roll out the banners
and make your company center stage
with Roll-A-Sign" Plastic Banners

N

O

Roll-A-Sign digposable plastic banners

mre a cost effective way to promote your station, company or special event. Each banner is printed on high
uality, weather resistant, 4 or 6 mil plastic film ranging from 18” to 36” in height for large sizes and 6” to
2" for smaller sizes. We can print up to four spot colors of ink per banner. Depending on the configuration

-f your logo, you can get anywhere from 169 to 340 banners on a 1000’ roll. It's easy to use..just roll off
he decired length and cut! Indoors or out, Roll-A Sign gets ycur message across and is ideal to give away
1t concerts and other public events. Fax us your logo along with the specifics on color geparationg and size
ind we will give you a free quotation. If you should have any questions regarding quantities, sizesg,

mprints and/‘or colors available, please call us.

Reef Industries, Inc.

9209 Almeda Genoa

Houston, Texas 77075

Toll Free: 1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com

PLASTIC
BANNERS
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Getting Inside The Listener’s Mind

Ten ways to improve recall of your message

y 4

You’ve just watched an ad on television, but you can’t
remember the product. You tell your friends all about
a billboard you enjoyed, but you can’t remember what
itadvertised. You testa TV spot with a focus group and
are stunned when no one can remember the name of
the radio station they just saw — in a spot you person-
ally thought was the best for your station. How often
has this happened to you’

When you remember —
the ad but forget the
product, the ad hasn’t
worked. How can you
make sure people remem-
ber what you advertise?
How can you increase re-
call?

Although I've worked
on advertising for more
than 30 years, I'm still
looking for new insights
into the customer s mind. Lately, my
marketing focus has been on nonver-
bal imagery and metaphor, so I was
delighted to get word of a popular
new book that explains consumer
recall in a new framework. The book
is How Customers Think by Gerald
Zaltman, Ph.D. (Harvard Business
School Press), and even though it’s
textbookish at times, it gives power-
ful insights into customers’ minds.

Zaltman explains a key reason
why we forget the product but re-
member the ad. He calls it “informa-
tion subtraction.” The principle is
simple: The awareness of one idea
often requires the suppression of an-
other. In other words, you have to
“subtract” some of the information
from an ad in order for your brain
to make sense of the rest of it.

A great deal of How Customers
Think is dedicated to metaphors and
theimagery we create to make sense
of the world around us. However,
one important section focuses on
how to increase the likelihood that
people will recall your ad.

Zaltman’s list of elements that af-
fect recall is a primer for anyone who
is trying to get those overcommuni-
cated listeners and viewers out there
to pay attention. If your program-
ming or advertising is strong in any
of these elements, it has a better
chance of succeeding. If it’s strong in
several of them, it's likely to be a
home run.

Whether you're writing liners or
thinking about a TV spot, keep the
following items in mind. The list in-
cludes some of Zaltman’s examples
and a few of my own.

To increase recall, an ad will be
stronger if it is:

1. Personally significant. This

John Parikhal

means that the product or
service fits the consumers’
sense of themselves. A
woman might say, “That
dress is so me.” A listener
who’s a P1 to a Rhythmic
station might say, “They
keep it real, like me.” Does
your station have person-
al significance? In other
words, do the listeners
feel that it “fits” them? Or
is your station nothing more than a
set of empty slogans jammed up
against too many commercials and
overresearched music?

2. Compatible with the listener’s
current mood. Mood affects what
you remember. If you have happy
feelings, you're more likely to recall
happy product experiences. If you're
inasad mood, the opposite happens.

Packaged-goods manufacturers
have been taking advantage of this
for years. Campbell’s ties its soup to
memories of mom making soup for
her kid when he’s down in the
dumps. So, 20 years later, if you're
feeling sad, a can of soup will make
you feel better. You encode the mem-
ory in sadness and recall it in sad-
ness. The memory is triggered by the
feeling.

Is your station compatible with
the listeners’ mood? Or is your sta-
tion based on rehashed liners? Or is
it being voicetracked by someone
who has no idea what the listeners’
current mood is?

3. Tagged by an emotion. This
means recall can be significantly af-
fected if the person associates an in-
tense emotion with an event or prod-
uct. For many of us, this might be a
first car. Zaltman puts it this way: “It
wasn’t just my first car, it was a sym-
bol of my dad’s recognition that I
was growing up.” For some of us it
might be the first time we saw The
Beatles ("The girls were going crazy,
and thousands of people felt the
same way I did — free”).

Can you tag an emotion in your
listeners? Does your station have
symbolic value? Do any of the air tal-
ent have it? Does your station re-
mind listeners of something cool?

4. Action-oriented. This means

By John Parikhal

the product or event encourages the
listener to take an action, like taking
a pill or turning on a radio station.
Headache medicines do this by
promising “immediate relief from
headache pain.” Some radio stations
position themselves as “party sta-
tions,” suggesting that a party will
break out if a listener turns on the ra-
dio. You remember the ad and the
product because of the action of tak-
ing the pill or turning on the station.

Can you tie into action orienta-
tion? In other words, if you ask
people to listen to you, will your
station pay off with something im-
mediate? This doesn’t mean using
“doggy commands” (as Nick
Michaels calls them) and de- |
manding that listeners tune in. |
Rather, it means giving them an
immediate payoff if they do I|
turn on your station.

5. Consistent with existing
concepts. This idea is tricky
and interesting. It suggests
that people remember things
if a product or event fits into
an existing mental map. Zalt-
man uses this example:
“When I use Downy fabric
softener, I'm taking better
care of my children because
[ am caring for their
clothes.” In other words,
taking care of the clothes
(by making them softer) is
taking better care of the children, and
it’s important to this woman that she
feels like she’s taking care of the chil-
dren. When Downy can tap in to her
mental map and connect its product
with “taking care of the children be-
cause I take care of their clothes,” it
has a win.

What are the concepts that sur-
round your radio station? Far too of-
ten we spend all our time research-
ing music without looking at the
concepts embedded in that music.
What's the mental map for an AC/
DC and Aerosmith listener? For this
fan, the “existing concept” is simple:
“When ] listen and sing along, I'm
uninhibited, sexual, energized and
young.” Tapping in to that type of
metaphor-based world is much
stronger than putting out a slogan
like “All your favorite rock, all day
long.”

How does your station fit with lis-
teners’ existing concepts? These
days, many listeners are developing
a mental map of radio as a commer-
cialized wasteland filled with rude
and obnoxious disc jockeys.

6. Has important consequences.
You're much more likely to remem-
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ber something if forgetting it will
hurt you. For example, if you read
the directions on a medicine label in-
correctly, you could be hurt. That's
an important consequence: “If I take
two of these pills instead of one, it
might kill me.” Or "If I forget her
phone number, I'll never see her
again” — another important conse-
quence.

One of radio’s greatest challeng-
es is to connect with important con-
sequences. Sometimes News sta-
tions come close. They put “Traffic
and weather together on the sev-
ens,” hoping you’'ll make the con-
nection to a consequence ("If I get
stuck in traffic, 'm going to miss a
very important meeting”).

Nick Michaels has been doing
metaphor-based work for News sta-
tions in which the consequence is far
more important than the act of listen-
ing to the traffic report. For example,
“I'm racing to the hospital with my

child and I can't afford to get caught
in traffic.”

Is there anything on your station
that really matters? In other words,
are there important consequences if
they don't listen to you?

7. Distinctive. A product or event
is distinctive when it creates a “first-
time” experience. Of course, we all
remember our first kiss and other
first-time experiences. Sometimes
advertising can tap in to this and
connect things that aren’t normally
connected. Zaltman gives the exam-
ple “This soda feels like fireworks on
my tongue.” That’s a distinctive,
first-time feeling.

Is your station unique? If you
don’t create a “first-time” experi-
ence, ask yourself which aspects of
your station are distinctive.

8. Surprising, Far too often, radio
treats shock as if it’s surprise. It's not.
If surprise is going to affect recall, the
product or event needs to fall outside
the listener’s comfort zone of expec-
tations. We remember the first time
we put our hand on a hot stove.
That's surprise. Howard Stern was
surprising for years, and people re-

membered him.

Is your station surprising? And
when it falls outside the comfort
zone of expectations, is that a good
surprise or a bad one? Too many sta-
tions today equate surprise with
rude, vulgar, little-boy morning
show jokes that are supposed to
shock the listener.

9. Capable of spawning a story. At
its core, a story is the most powerful
frame for memory and recall. If your
station can trigger other important
associations, recall will be signifi-
cantly improved.

Every radio station has a number
of stories in its own history. Some-
times they're tied to big events in the
station’s history (Howard Stern run-
ning for governor of New York), or
they may be related to something
more subtle ("For 20 years, this sta-
tion has done more than anyone else
to help children in this town”). By
building on your stories, you can
help increase recall dramatically.

What is your radio station’s
story? If it were a biography,
whose would it be? What oth-
er associations does it trigger?
Are they positive or negative?

10. Frequently rehearsed.

This is the oldest trick in radio,
and it simply means that some-
thing that's repetitive is remem-
bered. In radio, jingles are the
No.1 way we get listeners to re-
member anything. In the ‘60s and
early '70s, radio stations built
themselves on creative, fun, well-
written jingles — but jingles have
since become formulaic, poorly
written and intrusive. They've fall-
en out of favor, but they're still one
of the top ways to generate recall.

Do people repeat what you say
about yourself? Do you have a great
jingle that they want to sing along
with? Do your listeners quote your
slogan? If they’re not repeating it, it's
merely noise.

Stop The Subtraction

Satisfying too few of these ele-
ments means low recall, higher
phantom cume and poorer ratings.
If your potential radio listeners sub-
tract the information about your ra-
dio station just so they can make
sense of a “creative” idea in your
ads, they won’t remember your
product and they won't give you
credit for it. Which means wasted
recall opportunity and wasted mar-
keting and advertising dollars.

Zaltman's book is filled with lots
of great information about how to
understand the mind of the listener
and consumer. It’s well worth the
read.

John Parikhal, CEO of Joint
Communications, is a global
leader in media strategy and
implementation. His company
specializes in identifying,
capturing and keeping
audiences. He can be
reached at 203-656-4680 or
parikhal@aol.com.
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* Improve your ratings and
revenue easily,
effectively
and e-ffordably.

USE DAT<«( »BASE TO:

Build a database of listeners. Build relationships.
Ask pertinent questions. Provide relevant information.
Give exclusive perks, prizes, priorities. Earn listener loyalty.
Involve clients. Create targeted contests and content that result in real revenue.

Combine the power of Dat-e-Base, the online
e-mail marketing solution with the depth of our radio experience
to successfully move the ratings and revenue needle.

RELY ON PRESSLAFF INTERACTIVE REVENUE TO:

Review content. Gauge frequency of e-mailings.
Position contests and surveys. Create sales opportunitiues.
Answer the simplest questions.

Consult on the most imaginative concepts.

Experience it now. - call 310.792.6070
Call for your FREE info@presslaff.com

Online Tour. .- = www.presslaff.com
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Your First Staff
Meeting As The New Boss

By Dave Anthony

You’ve just landed at the airport in your new
employer’s city. The person who hired you will be
meeting you at the baggage claim to whisk you to the
radio station for the inevitable first staff meeting. A
quick once-over in the bathroom mirror reveals your
suit survived the two-hour flight. Don’t be nervous.

(Too late.)

Pulling up curbside is your new
boss. As you pull into [
traffic, you begin with
small talk, then swiftly
get down to business.
Where will the first staff
meeting be? (Conference
room. Ah, those things
are never big enough.)
Who will attend? (The en-
tire staff.) OK, you've
only got 40 minutes to get
into your “cheerleader” mental
framework.

When you arrive at the station,
people courteously say hello to you.
They already know who you are,
but you have no clue who they are.
Unfair. Soon the meeting starts. The
sea of faces fills the small meeting
room, and they quickly become
stone-silent, awaiting the pearls of
wisdom you're about to offer. What
do you say? What can you say? Here
are a few ideas you may want to
consider.

1. If you're replacing a previous
person or regime, don’t badmouth
them or it. Negatives are nota good
way to build a new relationship. In-
stead, be positive about how aware
you are of the challenges facing the
station and how you are looking for-
ward to bringing a fresh approach
tosolving them. (That is why you're
there, right?)

2. Feel free to briefly explain
your background. (Underline the
word briefly.) Chances are they
heard a couple of things about you
but missed most of it. Here’s your
chance to fill in some holes and paint
your own picture. Their firstimpres-
sions of you are valuable, as all first
impressions are. For this first state-
ment, preparation is highly advised!
Sound proud of your accomplish-
ments but never full of yourself.
And, again, keep this part short. Yes,
they need to learn something about
you, but mostly their minds are full
of curiosity about two things:
whether they’ll still have jobs and
what you're going to do for the sta-
tion.

3. Don’t ever do the “God
speech,” as in “Whatever I say,
goes.” [f you personally have never

Dave Anthony

experienced this, you likely have a
L | good friend who has. Be-
sides coming across as
incredibly pompous and
W | egotistical, you're setting
- yourself up for failure.
Promise or imply too
much and you'll never be
able to deliver. Even with
a 90% success rate, your
staff will likely consider
you a failure because
they’ll remember what you didn’t
do. It's good to have faith in God;
it's not good to think you're him.
4.If you're a people person, pour
on the charm. It will go a long way.
You may want to promise to meet
with everyone individually to get to
know them. Or not. What's your
style? If you believe in winning peo-
ple over, you almost always need to
accomplish this personally, as in
face-to-face.

If you're a parent, you know how
much your kids need one-on-one
time with you. Your radio station is
little different. To help others pro-
duce, inspiration works far better
and longer than intimidation. Being
liked and respected is better than
being feared and respected, because
when you have to get in the trench-
es, you'll find more of your staff
willing to join you if they don’t fear
you. Sure, it’s not a popularity con-
test, but human decency and cour-
tesy will build a stronger team.

5. The ones who appear to be
glaring at you? Ignore them for
now. These are quite possibly the
people who thought the last regime
was a good one, or who thought they
should've gotten your job. In either
event, avoid making eye contact for
the moment. They’ll take you out of
your game plan if you let them.

6. Keep the meeting short. No
one’s comfortable in these things, es-
pecially in conference rooms the size
of the men’s room. Employ some
good programming sense: Always
leave them wanting a little more.
Get in, say a few things, and get out.

Whew, the meeting’s done. Now
you get to follow up on whatever
you said. (This is the cake under-
neath all that icing you just spread

around.) You have several priorities
at this point:

* Get to know the department
managers and the station’s goals
and objectives.

* Quickly learn what mistakes
were made in the past so you don’t
inadvertently repeat them.

* Learn the systems that are al-
ready in place before assuming ev-
eryone needs to adapt to yours.
Most every station has at least one
system worth retaining.

And there’s one more pressing
priority: Remember the icy stares
you got from a few people in the
meeting? One way or another, you'll
need to find out what their problem
is. Whether your predecessor was
fired, moved on to another position
somewhere, retired or died, he or
she left behind a fan club. Some of
those people will genuinely wel-
come you, others won’t. You may or

" may not have big shoes to fill, but

some people think you do.

How you handle this will display
what kind of manager you are. Do
keep in mind, too, that one or two
of these people will immediately
resent you because you got the job
and they didn’t. Ask your boss. If
this is indeed the case, meet with
those individuals personally. See if
you can forge a beneficial and pro-
ductive relationship. Be humble.
You can be tough later if needed, but
start with the gentle approach.

Be firm as needed, but be tactful
if you finally need to remind them
that your way really is the one that
goes. Some employee attitudes just
aren’t salvageable, sorry to say, but
at least you'll have a clean con-
science if you've tried.

Stepping into a new office is ex-
citing and always a challenge. It's a
onetime opportunity to hit the
ground running, so take full advan-
tage of the honeymoon you have.
Honeymoons don’t last forever.
Yours may last only a week or two,
so move quickly while you have
their attention.

RAB Picks Sales-
Scholarship Winners

The RAB has announced the winners of its second
annual FastStart to Radio Sales Success Minority
Scholarship Program. Sponsored by BMI, the scholar-
ship program provides 25 radio sellers with tuition for a
full five-day session of intense training at the RAB Radio

Training Academy in Dallas.

The program is already bearing fruit, as evidenced by 2002 graduate
and KMEL/San Francisco AE Regan Richardson, whose impressive
sales performance eamed him status as “Top Gun” among the first
year's graduates (MMS, 2/ 21).

The FastStart Scholarship Selection Committee, consisting of 13
industry professionals, based its decision on various criteria, including
ethnicity, overall need, enthusiasm about a career in radio sales and
recommendations from professional associates. Here are the 2003
winners.

East Coast-based recipients; Wayne Cummings, WDAS-AM & FM/
Phitadelphia; Naja Killebrew, WDAS-AM & FM & WUSL/Philadelphia;
Robert Massey, New York; and Imani Muhammad, WWPR/New York.

From the South: Brently Bouye, WRBO-FM/Memphis; Elizabeth
Cannon, Radio One/Louisville; Felipe Cantu, Hispanic Broadcasting/
San Antonio; Derick Chalmers, KFXR-AM/Addison, TX; Jason
Gregory, WBTJ-FM/Richmond; Nancy Morales, HBC/E! Paso;
Shannon Quick, Archway Broadcasting/Columbus, GA; Helen
Roberts, KTFM/San Antonio; Michael Smith and Juan Velazquez,
KBBT-FM/San Antonio; and Minthone Washington, KHTE-FM/Little
Rock.

From the Midwest: Tamika Lawson, WIMX-FM/Toledo; Kenneth
Merritt, KBLR-FM/Omaha; William Moore, KMJK-FM/Kansas City;
Sylvanious Roane, Columbus, OH; Teauna Surratt, Radio One/
Columbus, OH; and Tracey Winbush, WRBP & WASN/Youngstown,
OH.

From the West: Delanae Crider, Entercom/Longview, WA; and
Jacqueline Jones, Las Vegas.

intemational participants: Jose Martinez, WUPR-AM/Utuardo, PR;
and Yvonne Wilks, Radio Jamaica, Kingston, Jamaica.

“BMI is proud to again sponsor the training of talented radio
salespeople and to give them the advantage of the RAB Radio Academy
program,” BMI Sr. VP/Licensing John Shaker says. RAB President/CEO
Gary Fries adds, “BMI’'s generous and continued support of the minority
scholarship program will provide some of radio’s most promising
individuals with an invaluable leaming experience at the Training
Academy.”

Dave Anthony is a broadcast
consultant based in Florida.
He has worked with CBS,
ABC, Doubleday, Metromedia
and other fims in the U.S.
and internationally. Currently,
he heads up Anthony Media
Concepts, a consuiting and
custom-publishing firm. Reach
him at 904-273-4060 or
daveanthony @bellsouth.net.
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Peer-To-Peer Selling

By Jeffrey Hedquist
Ever try to convince clients to do something on the air
that's out of their comfort zone, different from what their
competition is doing or just a little bit adventurous? If you
have been mostly successful at this, stop reading and
call me immediately. If you've had some challenges in

this area, here’s an approach that may work.

| call it “peer selling”” All the arguments an agency creative director,
writer or producer can muster will not be nearly as powerful as what
clients’ industry peers tell them, directly or indirectty.

Playing clients examples of what their peers around the country are
doing can encourage them to take the plunge. Success stories from
similar advertisers, spots from leaders in their field — especially
businesses comparabie in size, location and target demographics — can
go a long way toward breaking down the walls of resistance to change.

Sources for peer-selling examples include the RAB, the Radio-
Mercury and Clio awards, the Interep Radio Store, sample tapes from
radio-creative companies and spots you've taped off the air. Collect 'em,
categorize 'em, use ‘'em.

Put together tapes for different categories and make them part of your
presentation arsenal. The more you can get an advertiser to step out and
be different, the more successful their radio campaign can be.

Let them hear what their contemporaries are doing. A little peer
pressure can go a long way.

it was his peers who convinced Jeffrey Hedquist to start creating radio
commercials. It is his peers who can get him to stop. Contact him at
Hedquist Productions, P.O. Box 1475, Fairfield, IA 52556; 641-472-
6708; fax: 641-472-7400; jeffrey @ hedquist.com.

www americanradiohistorvy com
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Generate NTR From
Your Own Events

n the April 4 issue of R&R I discussed how to gen-
erate NTR from events developed by other organiza-
tions or companies. But how do you make money with
events you produce yourself? Because NTR is synony-
mous with sponsorships, approach your station-pro-
duced event as you would any other sponsorship op-

portunity.

Points To Consider
First, what are you planning? A

concert? A trade show? A festival re-
mote? Whatever itis, list
all the assets of the event
and how those assets
might benefit your NTR
sponsors. The assets in- |
clude your station’s air-
time, of course, but post-
ers, flyers, banners, table |
tents, exhibit space, VIP
hospitality, podium men-
tions, website position-
ing, retailer point-of-sale materials,
balloons, merchandise and other
marketing components also have
value to your sponsors. With that
value comes the ability to charge
more than just the cost of airtime.

Second, how far ahead of time are
you planning your event? To make
a profit from an NTR event, you
must give yourself plenty of lead
time. Sponsorship decisions are
made in different departments than
radio buying decisions, and the de-
partments you'll be working with
operate with much longer lead
times.

Sylvia Allen

Instead of going to a media direc-
tor, you may need to approach a
public relations director, marketing
director, brand manager,
product manager, sales
manager, human resourc-
es manager, multicultur-
al manager or the compa-
& ny president’s office.
8 These people plan their
budgets well ahead of the
calendar year. A compa-
ny that begins its fiscal
year on Jan. 1, 2004 will
be starting its budget planning this
July or August. Some companies are
already starting now to plan for
2004.

It’s important to work as far
ahead as possible to ensure that you
will be able to secure the maximum
dollars available. In short, if you are
planning your 2004 events, start sell-
ing now to be successful.

Third, make sure you live up to
your commitments. Service the ac-
count, price it fairly, get the sponsor
to participate, and provide the spon-
sor with a full post-event report
(that’s the same as an affidavit of

By Sylvia Allen

performance but covers the collater-
al material you have provided).

Fourth, when you provide your
sponsor with the post-event report,
renew the sponsorship for next
year’s event. Don't wait until four
or six or eight weeks before your
event to get on the phone and fran-
tically try to convince that sponsor
to participate. Keep in mind that
more and more people are trying to
get sponsorship dollars from the
same accounts. You have to compete
by being better prepared, having a
longer lead time and reaching the
right departments.

Selling NTR sponsorships is fun
and profitable. You can charge for
the value of what you are delivering,
not the cost. In future columns I will
address how to price your NTR
sponsorships in a way that makes
them irresistible because of the val-
ue they offer. You will see that many
inventory components have a mea-
sured marketing value far in excess
of the cost to your station.

Sylvia Allen is President of
Allen Consulting, a Holmdel,
NJ-based sponsorship and
event-marketing organization.
She is the author of the RAB's
How to Be Successful at
Sponsorship Sales book and
video. Reach her at 732-946-
2711 or
sylvia@allenconsulting.com.

Pros bn The Move

» Wolfgang Liebertz is
promoted from AE at Katz
Television Group’s Millennium
Sales & Marketing office in New
York to GM of MSM/Miami.
Liebertz began his career as a Sr.
Research Analyst with Blair
Television in 1993 and later
worked with Time Warner Cable
as a local ad sales rep before
joining MSM/Chicago in 1996.

* Travis Loughran is named
Creative Director at Clear
Channel's KYLD/San Francisco,
advancing from Asst. Production
Director.

» Thomas McSweeney rises to
VP/Director of Sales for Hispanic
Broadcasting's Los Angeles
cluster (KLVE, KRCD, KRCV,
KSCA & KTNQ). A nine-year
company veteran, McSweeney
was most recently Western
Regional Director/Sales and
before that was GSM at KLQV/
San Diego.

» Kevin Murray is appointed
NSM for Clear Channel/New
York, covering the company’s five
New York City and two Long
Island stations for national clients
across six markets, including Los
Angeles, Dallas and Chicago.
Murray most recently spent two
years as VP/Sales for Clear
Channel Radio Sales/New York.
He has also served as VP/
Director of Sales at Eastman
Radio/San Francisco.

* Jo Robinson is the new
Director/Marketing for Emmis’
WENS & WYXB/Indianapolis,
while Melissa Hook advances
from Asst. Promotion Director of
WENS to Promotion Director for
both stations. Robinson joined
Emmis in 1999 as PD at WNAP/
Indianapolis (now WNOU) and
later became Interactive Manager
for the company’s Indianapolis
FMs. Hook started in a part-time
post at WNOU in 2001 before

moving up to her most recent post
a year ago.

» Christine Travaglini is
promoted from Sr. VP/Director of
Sales to VP/GSM for Christal
Radio. Her career with Christal
also includes terms as Northeast
Regional Manager, New York
Sales Manager and AE.

* Ron Turner is promoted from
LSM to GSM at Radio One's
KKBT/Los Angeles, succeeding
new KKBT GM Sue Freund.
Tumer started at KKBT as an
Account Manager in 1994 before
rising to LSM in 1999,

» Jim Weiskopf is named
President of IDT Media O&Os,
overseeing the company’s new
radio group. Weiskopf is a former
AM Manager for Clear Channel/
Washington, DC. IDT also owns
Talk America and is seeking to
purchase additional stations in the
top 30 markets. It recently acquired
WMET-AM/Gaithersburg-
Washington.

www americanradiohistorv com

Marketing In A
Consolidated World

By Steve Stockman

There are really only two giant players in the soft-drink
industry, each with a 35% share, but they battle constant-
ly: Coke vs. Pepsi, Dasani vs. Aqua-
fina, Sprite vs. Mountain Dew, Diet
Coke vs. Diet Pepsi. The three play-
ers in the beer business, Coors, Mill-
er and Budweiser, spend millions
banging each others’ heads against
the wall. There’s only one real player
in the soup category — Campbell's —
with a 90% share of the market. But
even Campbell’s spends many mii-
lions on marketing.

Why? What drives these giant, publicly held corporations to waste
their marketing money when they already have huge shares of the
market? Can you imagine a radio station with a 90 share running TV?

Steve Stockman

Share of market is not enough. The last
typewriter company left standing had a
100 share, right before it went bankrupt.

What do they know that group owners who pull marketing dolars
from their clusters in a monthly exercise to put more cash on the
bottom line don’t know? “There’s no reason to spend money on
marketing,” they scoff. “We own half the stations in our market, and
there are only three groups in this town with any clout. Why market?”

It’s Not Just About Market Share

Packaged-goods marketers know that winning is ultimately not
about the relationship among competitors, it's about the relationship
they have with their customers. They know that share of market is not
enough. The last typewriter company left standing had a 100 share in
1982, right before it went bankrupt. Packaged-good marketers know
that if they market, they sell more product and make more money.

When Coke and Pepsi do battle, they both sell more cases of soft
drinks. And Gatorade sells less. Packaged-goods marketers know they
are under attack not just from their competitors, but from other options:
Consumers could drink juice instead of Coke, buy wine instead of beer
or eat microwave tacos instead of soup.

Is radio different? Nope. You can hype all the clients you want on
your share or on being No. 1 25-34 adults 10am-2pm, but what does
the media buyer from the big agency ask about? Cost per thousand.
How many cases of people did you sell? Are people guzzling your radio
station in quantity, or are they drinking more TV? Even if buyers ask
you the “cost per share,” their sophisticated computers are comparing
your absolute numbers and costs to those of other media. The more
you market, the more your real body count (not just your share of
bodies) will go up.

And guess what? We're selling fewer cases than we used to. AQH
ratings for women are down 12% from 1993 to 2001 — a steady down
trend. Radio’s natural protection — portability, particularly in the car—
is under attack from XM and iPods and 12-CD changers, along with in-
car television, DVDs and video games.

How to fix it? Remember this truth: Marketing isn’t about beating
your competitor. It's about the relationship between you and your target
customer. If you let that relationship suffer, you sell fewer cases.
Period.

Steve Stockman is President of Custom Productions, a Santa Monica,
CA-based company that creates marketing strategies and television
campaigns for entertainment-based clients. Reach him at 310-393-
4144 or steve @ customproductions.tv.
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Judge Rules P2Ps Are Legal

Continued from Page 3

illegally uploading and download-
ing copyrighted works off publicly
accessible peer-to-peer networks.”

They’re Not Napster

In granting the request for summa-
1y judgment, Wilson cited the Su-
preme Court's 1984 decision that So-
ny’s Betamax VCR technology was
legal despite the fact that it could be
used for copyright infringement. The
MPAA had sued to have VCRs out-
lawed because users could and did
use the machines to infringe on
MPAA copyrights. But the court
ruled in Sony’s favor because the
company could not control what end
users did with the machines and,
more importantly, because VCR tech-
nology was clearly useful for many
purposes other than infringing on
copyrights.

Napster tried out the Betamax de-
fense early in its long journey
through the courts, and the reasons
it didn’t work for Napster were cit-
ed by Wilson as he explained why he
considers that the defense is, in fact,
appropriate in the cases of Grokster
and StreamCast’s Morpheus. The
Ninth Circuit said in the Napster
case, “Napster Inc. supplies the pro-
prietary software, search engine,
servers and means of establishing a
connection between users’ comput-
ers.” To that, Wilson added, “When
Napster closed down, the Napster
file-sharing network disappeared
with it.”

He continued, “The critical ques-
tion is whether Grokster and Stream-
Cast do anything, aside from distrib-
uting software, to actively facilitate
— or whether they could do any-
thing to stop — their users’ infring-
ing activity.”

The answer to that question, Wil-
son concludes, is no. In the Grokster
case, he pointed out that Grokster of-
fers a licensed version of KaZaa Me-
dia Desktop that Grokster has no
power to alter. Though it uses some
members’ computers as “supern-
odes” to facilitate trading, Grokster
does not control the supernodes or
actively select which computers will
serve that function.

The Gnutella-based StreamCast,
Wilson noted, has no supernodes
and, therefore, even less control over
what users do than Grokster has. He
wrote, “Plaintiffs appear reluctant to
acknowledge a seminal distinction
between Grokster/StreamCast and
Napster: Neither Grokster nor
StreamCast provides the ‘site and fa-
cilities’ [as defined in the Napster
decision] for direct infringement.”

Wilson also noted that the ruling
applies only to the current versions
of Grokster and StreamCast’s Mor-
pheus. Earlier versions of the soft-
ware, closer to the Napster model,
may have been infringing, and it may
be possible for rights owners to sue
over those earlier versions.

What About KaZaa?

KaZaa was originally part of the
lawsuit on which Wilson ruled last

sales market.”

Apple’s New Digital Music Service Dehuts

Appie Computer on Monday launched its much talked-about new
legal digital-music service, iTunes Music Store, which is included with
the iTunes 4 software. iTunes features a library of about 200,000
songs from all five major label groups and a number of independents
(the legal leaders, Rhapsody and pressplay, have about 300,000
songs), and all iTunes songs can be freely transferred to the Apple
iPod player and burned to CD in the Apple AAC format for 99 cents
apiece. Apple said, “Once you buy the music, you own it — no
complicated rules, no clubs to join and no monthiy fees.” Along with
unlimited iPod transfers and CD burns for individual songs, tunes can
be put on up to three computers, and a set playlist can be burned up to
10 times. With no monthly subscription fee, there are no “tethered
downloads” that can be used only as long as a subscription fee is paid.
The iTunes Music Store is available only in the U.S. and only to Mac
owners, who represent about 3.5% of U.S. computer users.

Yahoo! Signs Up For Arbitron’s MeasureCast Ratings

Yahoo's Launch music channels have joined Arbitron’s Measure-
Cast Ratings. For April 7-13, their first week in the ratings, the Launch
channels combined for 3.2 million hours of total time spent listening. If
that's a typical week, Launch will aimost certainly take over the No. 1
spot in the monthly figures soon; March’s leader, broadcast aggregator
ChainCast/StreamAudio, got about 6.4 million hours of listening.
Arbitron President/CEQ Steve Morris said about the deal, “Yahoo's
Launch is one of the premier Internet broadcast brands, and its
subscription to Arbitron’s Internet broadcast ratings is a key indicator
that industry leaders are taking important steps to fuel a healthy ad-

week but became inactive in the case
after it changed hands from KaZaa
BV, based in the Netherlands, to Aus-
tralian company Sharman Networks.
Sharman says KaZaa itself is incor-
porated in the tiny nation of Vanuatu,
and late last year Sharman asked
Wilson to dismiss the infringement
suits against it on the grounds that it
is not subject to U.S. copyright law.
Wilson rejected that motion and said
the suits against KaZaa can proceed.

The new ruling has no immediate
effect on KaZaa or the suits against
it, but since Grokster’s software is
simply a version of KaZaa Media
Desktop, it seems likely the Betamax
argument will work for KaZaa when
it gets back to court.

What Now?

The Verizon case is next in line for
the RIAA, which will have to decide
how to proceed if Verizon loses the
latest appeal, as it almost certainly
will. The two customers whose
names have been subpoenaed have
been told this is going on, but wheth-
er the labels will want to file suit
against two individual file-traders —
even large-scale file-traders — is still
very much an open question.

The RIAA’s suits against four uni-
versity students for running P2Ps on
their schools” networks would seem
to show a willingness to sue individ-
uals rather than institutions. But the
students were network operators,
offering as many as a million infring-
ing files, according to the RIAA. The
group has yet to file suit against an
individual online pirate, so it's im-
possible to tell whether warnings,
cease-and-desist letters or lawsuits
are what RIAA lawyers have in mind
in the Verizon matter.

Though it denied any connection,
a few days after the Grokster decision
the RIAA began using the instant-
messaging function of some peer-to-
peers — it didn't specify which —to
send a warning to P2P users that file-
sharing is still illegal. The message
reads, in part, “When you break the
law, you risk legal penalties. There is
asimple way to avoid the risk: Don't
steal music, either by offering it to
others or downloading it on a “file-
sharing’ system like this. When you
offer music on these systems, you are
not anonymous and you can easily
be identified.”

That's a not-very-veiled warning,
but it doesn’t mean the labels are ea-
ger to sue and antagonize file-trad-
ers and, by extension, those file-trad-
ers’ parents, friends and co-workers.
They’ve spent the four years since
Napster was launched trying nof to
sue individual file-traders.

But all those happy pirates who
are celebrating the Grokster deci-
sion should instead be thinking
about uninstalling their copies of
KaZaa Media Desktop. If both of
last week'’s court decisions hold up
on appeal, the file-traders will be
the only targets left.
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If you play CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.

DIGITAL ToP 50

LW TW ARTIST Album Title Weeks On
2 1 NORAH JONES Come Away With Me 53
12 50 CENT Get Rich Or Die Tryin’ 12
3 3 LINKIN PARK Meteora 5
4 4 EMINEM The Eminem Show 50

nfa 5 MADONNA American Life 1
5 6 COLDPLAY A Rush Of Blood To The Head 35
6 7 EVANESCENCE Fallen 8
7 8 AVRILLAVIGNE Let Go 46
9 9  WHITE STRIPES Efephant 4
8 10 RED HOT CHILI PEPPERS By The Way 42
10 11 VARIOUS ARTISTS 8 Mile 26
14 12 R.KELLY Chocolate Factory 10
11 13 JUSTIN TIMBERLAKE Justified 25
15 14 JOHN MAYER Room For Squares 56

12 15 CHRISTINA AGUILERA Stripped 25

13 16 AUDIOSLAVE Audioslave 23

16 17  NELLY Nellyville 44

21 18 SYSTEM OF A DOWN Toxicity 86

18 19 SHANIA TWAIN Up! 23

17 20 ROLLING STONES Forty Licks 30

20 21 SEAN PAUL Dutty Rock 1

22 22 VARIOUS ARTISTS Chicago - Music From The Motion Picture 15

24 23 FABOLOUS Street Dreams 8

19 24 FLEETWOOD MAC Say You Will 2

39 25 STROKES Is This It 46

29 26 T.A.T.U.200 Km/H In The Wrong Lane 1

31 27 U2 The Best 0f 1990-2000 ° 2%

23 28 DIXIE CHICKS Home 30

27 29 ELVIS PRESLEY Elvis 30 #1 Hits 3

28 30 CELINE DIGN One Heart 5

30 31 KELLY CLARKSON Thankful 2

26 32 PINK Missundaztood 69

33 33 NIRVANA Nirvana 26

nfa 34 RADICHEAD Amnesiac 1

25 35 PINK FLOYD Echoes (The Best Of Pink Floyd) 77

34 36 SYSTEMOF A DOWN Steal This Album 14

42 37 NAS God's Son 19

36 38 ALICIA KEYS Songs in A Minor ’ 92

44 39 ELTON JOHN Greatest Hits 1970-2002 19

43 40 GOOD CHARLOTTE The Young And The Hopeless 10

32 41 JIMMY BUFFETT Meet Me in Margaritaville... 2

41 42 CHER The Very Best Of Cher 2

43 43 PUDDLE OF MUDD Come Clean i

nfa 44 PETE YORN Day | Forgot 1

35 45 CREED Weathered 75

40 46 JAY-Z The Blueprint 2: The Gift & The Curse 24

37 47 GODSMACK Faceless 3

nfa 48 VARIOUS ARTISTS Now That's What | Call Music! Vol.12 1

nla 49 VARIOUS ARTISTS Now That's What | Call Music! Vol. 5 1

nfa 50 CELINE DION A New Day Has Come 1
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Di Pietro Drives
Lost Highway
Triple A Promo

Lost Highway has appointed
Ray Di Pietra National Sr. Direc-
tor/ Adult Alternative Promotion.
Based in New York and reporting to
Mercury Nashville/MCA/Lost
Highway Sr. VP/Promotion & Art-
ist Development Michael Powers,
Di Pietro will direct Lost Highway's
promotion activities for such art-
ists as Lucinda Williams, John

Eddie and The Jayhawks, among | M

others.

“We are looking for Ray to bring
the same drive, innovation and in-
sight into the industry that have
distinguished his career,” Powers
said. “There is no question that
along with [VP/Promotion] Patti
Morris, he will play an integral role
on the Lost Highway team.”

Prior to joining Lost Highway, Di
Pietro served as National Director/
Triple A Promotion for Artemis
Records, where he worked with
such artists as Susan Tedeschi, The
Pretenders and Steve Earle and
helped Artemis win an R&R Indus-
try Achievement Award for Triple A
Independent Label of the Year.

|
|
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Landrum Lands WSM-AM PD Post

Brian Landrum has been named PD of WSM-AM/Nashville. He had
been OM of Southern Broadcasting’s Rome, GA cluster since July 2002.

“This is a lifelong dream come true;” Landrum said. “Our efforts here
will be to focus on the imaging, presentation and delivery of WSM-AM,
and our personalities and station will be more active than ever in the
Nashville community. Fans and listeners know WSM-AM is where coun-
try music all started, and we will ensure our audience enjoys great music
and programming that enhances the station’s legacy”

WSM-AM is owned by Gaylord, but Cumulus manages the station’s
advertising via a joint sales agreement.

WWYZ/Hartford and WPKX/
Springfield, MA PD Jay McCarthy
has been named PD of Clear Chan-
nel Country sisters WQIK &
WROO/Jacksonville. He should be
in place by mid-May and takes over
the programming reins for the pair
from CC/Jacksonville Director/
Programming Gail Austin, who has
held those posts since January 2002.

“Jay knows the history of these
two stations, which are a huge part
of the Jacksonville radio land-
scape,” Austin told R&R. "We are
truly fortunate to welcome a pro-
grammer of such high caliber to our
cluster.”

Carthy Moves To CC/Jacksonville

McCarthy told R&R, “I'm leav-
ing the greatest bunch of people
I've ever had the opportunity to
work with — people who have
made this a phenomenal radio sta-
tion. But I couldn’t be more excited
about moving to Jacksonville. It has
everything I want outside of work,
plus a tremendous work environ-
ment. It's the right situation at the
right time with the right people —

W

tunity to do in Lancaster”

EXECUTIVE ACTION
Fraunfelter Now GM For WCTO & WLEV/Allentown

J ohn Fraunfelter has been tapped for his first GM job, at Citadel’s two
stations in Allentown: Country WCTO and AC WLEV. He succeeds
John Hutchinson, who left the stations two months ago.

Fraunfelter was most recently GSM for nearby WLAN/Lancaster, PA.
Before that, he held a similar position with WHP & WRBT/Harrisburg.

Fraunfelter told R&R he did not pursue the new position, but “when | got
this phone call, it began as an opportunity to meet people in the business
that are very highly regarded.” From there, he said, he took the offer
seriously. “It was a chance to rise to the next challenge,” he said. *I defi-
nitely wanted the opportunity. There were things | didn't have the oppor-

‘Shebel Shits To CC/Raleigh Duo

Clear Channel/Raleigh has named veteran programmer Chris Shebel
OM of CHR/Pop WDCG and Classic Rock WRDU as well as PD of
WRDU. He replaces Bob Edwards, who exited several months ago. Chris

Clear Channel Sr. VP/Program- |

ming Marc Chase, Market Manager
Norm Feuer and Gail Austin — it’s
like the dream team.

McCARTHY See Page 14

McPherson
Continued from Page 1

including A&R, artist develop-
ment, Urban promotion and Urban
marketing. He will also work
closely with the company’s labels
in developing overall marketing
and promotion strategies for Sony
Urban Music projects.

“From Destiny’s Child to Macy
Gray, Nas, Ginuwine, Killer Mike,
B2K and Amerie, Sony Music already
plays a pivotal role in the develop-
ment of R&B, sout, rap and hip-hop,”
lenner commented. “In order to fur-
ther increase our effectiveness in this
area, we've created a new division

that combines the very best executive
talent from Columbia and Epic.
David McPherson, who will lead this
new team, has a well deserved repu-
tation as one of the most passionate
and dedicated professionals in the
business, and I have every confidence
that under his guidance Sony Urban
Music will lead the industry in iden-
tifying, developing and marketing
Urban talent.”

Most recently, McPherson served
as Exec. VP/A&R & Urban Music
for Epic Records Group. During his
tenure with Epic, he served as an
A&R resource for all Epic Records
Group labels and headed the

group’s Urban Music Department.
From 1998-2000, he was Sr. VP/
A&R & Urban Music for Epic
Records and 550 Music.
McPherson began his career in
1991 at Mercury Records, where he
worked in a variety of areas, in-
cluding publicity, marketing and
A&R. Leaving Mercury as Direc-
tor/ A&R, he joined Jive Records in
a similar capacity and was subse-
quently promoted to VP/A&R.
During his tenure with Jive, he
was responsible for bringing such
artists as Backstreet Boys and foe
to the label.
—Frank Correia

ED PROMOTIONAL PRODUCTS, INCLUDING

o FULLCOLOR
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Edge remains PD of WDCG.

Shebel was most recently VP/Programming of Big City Radio and PD
of Chicago’s former “Energy 92-7 & -5 trimulcast, which comprised ex-
Big City stations WDEK, WKIE & WKIF. His previous programming ex-
perience includes WDJX/Louisville, WPRO-FM/Providence and the

former WDRV /Pittsburgh.

“This is going to be a lot of fun,” Shebel told R&R. “[VP /Market Manager]
Sherri Sawyer is very nice, and 've never seen so many trees in my life!”

Once he gets settled, his first order of business will be tc buy a new car.
“I have a 1989 Honda Accord, and the air conditioning is broken, the
driver’s-side window doesn't roll down, and when you start it, smoke
comes out of the front instead of the back,” he said. “Maybe the sales de-
partment can hook me up with a decent car dealer.”

' D-Rock Programs KXHT/Memphis

Just weeks after resigning from
her position as PD/MD of KBMB/
Sacramento, Deidre “D-Rock” Wil-
liams has returned home to Mem-
phis and been named OM/PD of
Flinn Broadcasting’s CHR/Rhyth-
mic KXHT. Williams will also as-
sume a midday airshift.

Williams began her radio career
in college radio, at WUMR, while a
student at the University of Mem-
phis. She later joined KJMS/Mem-
phis and worked airshifts and as

Music Asst. From there she became
PD at KXHT/Memphis and went
on to hold jobs in Mentgomery, AL
as OM/PD/middayer at WIWZ
and as PD/MD at WQKS.
“Sometimes you come back to a
situation for a reason,” Williams
told R&R. “I never would have
thought that [ would be back in
Memphis, but never say never. |
was literally on my way back home

D-ROCK See Page 14
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National Radio

e WESTWOOD ONE presents NFL
Futbol Americano, Spanish-language
broadcasts of the 2003-2004 NFL. sea-
son. Coverage begins Sept. 4. For
more information, contact Peggy
Panosh at 212-641-2052 or papanosh
@westwoodone.com.

o WW1 offers the Toyota Concert Se-
ries on Today, weekly live perfor-
mances from NBC-TV’s Today show.
Artists scheduled to appear include
Mariah Carey on May 9 and Sugar Ray
on May 16. For more information, con-
tact Abby Krasny at 212-641-2009 or
abby_krasny @ westwoodone.com.

" Records

oBRIAN POST-
ELLE joins the ex- ;
ecutive A&R staffat |
DreamWorks. He | &
was most recently
VP/Urban Music at
Famous Music Pub-
lishing.

Postelle

FALLON is upped
to VP/Public Rela- {4
tions at Clear Chan- §
nel Entertainment.
She rises from Na-
tional Director/Pub-
lic Relations.

Fallon

o ANGIE DIEHL-
JACOBS is the
¥ new VP/National
Artist Relations for
Clear Channel En-

tertainment. She ar-
i rives from the VP/
- Marketing post at
Universal Concerts.

Jacobs

e FIRST MEDIAWORKS and MEDIA-
SPAN GROUP combine their radio
Internet-service businesses. First
MediaWorks, whose client base in-
cludes ABC Radio Networks, Infinity,
Entercom, Citadel and Cumulus, be-
comes a division of software and news-
paper 'Net-services company Media-
Span with the deal. First MediaWorks
President Chad Meisinger serves as
President of the new division

Changes

Records: Christophe Lameignere
becomes MD/Music Division for
BMG France.

Industry: Carol Eng is tapped as Sr.
VP/Original Programming at
MTV.

wwi

Continued from Page 3

Media Distiibution at Bloomberg.

Gregrey started with the com-
pany as Sr. VP/Western Region
Sales and was promoted to his lat-
est post in 2001. Earlier, he served
as VP /Western Sales for Chan-
cellor’'s AMFM Radio Networks
and spent 17 years at ABC Radio
Networks.

D-Rock

Continued from Page 13

to Little Rock when I got this phone
call from Dr. Flinn. At the time, 1
was in Oklahoma. By the time [ got
to Little Rock, I kept driving
straight to Memphis with a deal
worked out.”

Of her new position, Williams
said, “I hope to bring more focus
and vision to the station. There is a
good staff here, just like in Sacra-
mento. They just need to be focused
with an eye on the prize.”

Cooper
Continued from Page 3
Before joining KSLX Cooper
served as PD/afternoons at
KMXP/Phoenix. From 1991-99, he
worked at crosstown KZZP and its
predecessor, KVRY.

Bernstein
Diehl-Jacobs Continued from Page 3

given me the privilege of coming
back to New England to program
another legendary station, WPRO.
Providence is a market of both tra-
dition and growth. I'll be working
with a staff of talent for whom I
have tremendous respect, so I am
already ahead of the curve. And
New England’s love affair with
sports makes my involvement with
The Score another incredibly excit-
ing opportunity. What a great
chance to submerge myself into
providing the area with relevant
subject matter, while also treating
myself to remarkable seafood!”

Fullam
Continued from Page 1

who had reported to Fullam — now
report directly to Sykes until
Fullam’s successor is named, Infin-
ity spokesman Dana McClintock
told R&R.

In an exclusive interview with
R&R, Fullam said he agreed to
leave Infinity in early April — be-
fore comments were made April 22
by Viacom President/COO Mel
Karmazin that led most industry
observers to believe Fullam had be-
come the victim of corporate efforts
to turn around Infinity’s lagging
performance.

“Infinity is a great company with
extraordinary people,” Fullam said.
“I tendered my resignation over
three weeks ago as President/COO
because we fundamentally and
philosophically disagree about how
to run the business and operate our
markets. [ wish them all the best.”
Fullam would not comment on
what his future plans may involve.

Last week, Karmazin said during
Viacom'’s Q1 conference call that his

WNE WSBREAKERS

£

BUSINESS BRIEFS

g VERSE S

Continued from Page 4

S AR S N R e

no such demands.” Users will be able to download subsequent versions of the unit's software, and antenna-exten-
sion cables will be available as an accessory. The XM PCR selis for about $70.

In other news from XM, the satcaster has promoted eight executives: Joe Titlebaum, from Sr. VP/General Coun-
sel to Exec. VP/General Counsel; Neil Eastman, from VP to Sr. VP/Advance Applications, Engineering & Technol-
ogy Dept.; Patricia Kesling, from VP to Sr. VP/Marketing & Operations; Tony Masiello, from VP to Sr. VP/Opera-
tions; Dan Murphy, from VP to Sr. VP/Retail Sales & Distribution; Jeff Snyder, from VP to Sr. VP/Repeater Opera-
tions; Daniel Battista, from Director/Advance Applications to VP/Product Development; and Kevin Straley, from
Director to VP/Talk Programming. XM President/CEO Hugh Panero said their “important contributions allowed us to

rapidly reach one-half million subscribers and put us on track to surpass the 1 million-subscriber mark this year”
Additionally, Toyota announced last week that it will begin offering XM dealer-installed option on its all-new 2004

Camry Solara, which will begin arriving in U.S. showrooms in August. Earlier this year Toyota announced that XM

would be offered in its new Scion line of vehicles, beginning in June.

Pine, Sheiffer Join Interep Board

eorge Pine, a 37-year radio veteran who is President/COO of Interep and earlier served as President of
Interep’s ABC Radio Sales, has joined the Interep board of directors. Arnold Sheiffer, Chairman of Petry
Media, also joins the Interep board. Sheiffer has served as Managing Director of media investment firm Sandler
Capital Management and Chairman/CEO of real-time traffic service provider Smart Route Systems. He was COO/
CFO of Interep rival Katz Media in the early 1990s.

clients.”

RAB Board Affirms Accountability Directive

In a move to addresses emerging concerns about radio’s billing-verification issues, the RAB board of directors
issued this statement on Tuesday from its meeting in Jacksonville: “The RAB board of directors recognizes the
importance of full accountability and delivery of information. The radio industry is committed to providing technical
resources and ongoing discussions to meet the information needs of our client relationships.” President/CEQ Gary
Fries said, “This is the first step in developing systems that will further enhance our relationships with buyers and

City Council’s Denial Of Tower Move Will Cost Salem

ince the San Diego County Board of Supervisors’ won't allow the Salem to move its tower array for News/Talk

KCBQ-AM/San Diego to Muth Valley, CA, the company will be forced to report a $1.3 million writeoff in Q1
2003. The writeoff will be recorded under the company’s broadcast operating expenses for the quarter. Excluding
the writeoff, Salem said it will remain in line with its previous Q1 loss-per-share guidance of 20 cents-22 cents.
Salem is scheduied to report its Q1 financial results after the markets close on May 5.

In Reno, NextMedia Buys KNHK From Citadel

itadel has sold its KNHK/Reno, NV to NextMedia for $4.25 million. Citadel bought the station from Larry
Oakley for $1.3 million in January 1997 and in fall 1998 fiipped it from AC to Classic Rock as “The Hawk." The
deal gives NextMedia four stations in Reno, while Citadel still owns three properties in the market. NextMedia
expects the deal to close in Q3. KNHK's billing has dropped since 1998, when the station saw $1 million in revenue.
After just $450,000 in revenue in 2001, KNHK billed $650,000 in 2002.

Swaggart Expands Radio Holdings With MS Buy

immy Swaggart’s Family Worship Center Church has agreed to acquire WJNS-FM/Yazoo City, MS from
Willis Broadcasting for $350,000. The religious broadcaster ups its radio holdings to 16 with the deal, which
was brokered by Wally Tucker of MGMT Services Inc. WINS airs a Gospel format.

Pacific Radio Group Picks Up Hawaii Quartet

Paciﬁc Radio Group has purchased KHL.O-AM & KKBG-FM/Hilo, KKOA-FM/Kahalu'u and KKOA-FM/Volcano,
Hi from Gary Rozynek's Maverick Media for $2.2 million. With this acquisition, Pacific — whose principal
owners include Ed Johnson, Robert Van Dine and Chuck Bergson— adds to a radio stable in Hawaii that also
includes KMVI-AM/Wailuku, KNUI-AM & FM/Kahului, KIMD-FM/Pukalani and KLHI-FM & KPOA-FM/L.ahaina.

Arbitron Reissues Winter Trends For Miami

rbitron has reissued the winter 2003 Phase One Arbitrends for Miami. Arbitron VP/Communications Thom

Mocarsky told R&R that Arbitron identified eight diaries for a single household in Broward County, FL that “had
a composition different from the intended recipient.” As a result, the diaries were pulled from the sample, and new
Phase One and Phase Two results were released this week. Mocarsky said the diaries were pulled from the winter
2003 ratings for the Miami market; Mocarsky could not comment on how the problem with the diaries arose.

company would do whatever it
takes to turn around Infinity’s per-
formance. Sykes followed up those
comments in an April 23 interview
with the Wall Street Journal by de-
fending Karmazin, saying Infinity
“can and will do better.” Karmazin
added that he was counting on
Sykes to steer Infinity through
tough waters and commented,
“John [Sykes] is a great executive. |
now need John as the CEQ and the
leader of that company to show the
results that our shareholders and I
are looking for.”

As President/COO for the radio-
broadcasting arm for Infinity,
Fullam oversaw the company’s 183

www americanradiohistorv com

radio stations and reported to
Sykes. Before joining Infinity, where
he succeeded Dan Mason, Fullam
served as a Sr. Regional VP for Clear
Chanrnel, overseeing 40 radio sta-
tions in New York, Chicago, Phila-
delphia, Detroit, Boston and Wash-
ington, DC.

Fullam is best known for his role
in the February 1996 rebirth of
WKTU/New York, which eventu-
ally rose to first place in the
Arbitron ratings after its debut as a
dance-oriented CHR/Rhythmic.
Fullam achieved similar results at co-
owned CHR/Pop WHTZ, where he
orchestrated a major return to ratings
success for the heritage station.

McCarthy

Continued from Page 13

McCarthy was PD/MD/Promo-
tion Director/morning personality
at WIND/Poughkeepsie, NY
when he was named WWYZ MD/
evening talent in August 1999. He
was elevated to PD in April 2000
and added PD duties for WPKX a
year ago.

McCarthy, was recently nomi-
nated for a 2003 R&R Industry
Achievement Award as Country
Program Director of the Year.
WWYZ MD Jay Thomas is the in-
terim PD.
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Music
CHOICE

23 million homes
27,000 businesses

Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

KREO Burn For You

SEAN PAUL Get Busy

PLAY | Must Not Chase The Boys

ROCK

Gary Susalis

EXIES Kickout

MEMENTO Nothing Sacred

P.0.D Sleeping Awake

RA Rectifier

SMILE EMPTY SOUL Bottom Of The Bottle

ALTERNATIVE

Adam Neiman
No adds

TODAY’S COUNTRY

Liz Opoka

TOBY KEITH {/WILLIE NELSON Beer For My Horses
SHANIA TWAIN Ferever And For Always

PROGRESSIVE

Liz Opoka

BLUE MAN GROUP DAVE MATTHEWS BAND Sing Along
MARIA MCKEE Ta The Open Spaces

ALEXI MURDDCH Blue Mind

SUSAN TEDESCHI Gonna Move

AMERICANA

Liz Opoka

RECKLESS KELLY Desolation Angels
WACD BRDTHERS No Heart

MARK INSLEY Heart Qut In The Snow

866-MVTUNES

21,000 movie theaters

WEST

1. DANIEL BEDINGUIELD It You're Not the One
2. MADONNA Arnerican Life

3. LISA MARIE PRESLEY Lights Out

4. HILARY DUFF Why Not

5. JDSH KELLY Amized

MIDWEST

1. MADONNA Amencan Life

2. DANIEL BEDINGFIELD If You're Not the One
3. LISA MARIE PRESLEY Lights Out

4. JOSH KELLEY Amazed

5. HILARY DUFF Why Not

SOUTHWEST

1. LISA MARIE PRESLEY Lights Out

2. DANIEL BEDINGFIELD If You're Not the One
3. MADONNA American Life

4, MERCY ME | Car Only Imagine

5. JOSH KELLEY Amazed

NORTHEAST

1. DANIEL BEDINGFIELD If You're Not the Ong
2. LISA MARIE PRESLEY Lights Out

3. MADONNA American Life

4. JOSH KELLEY Amazed

5. MERCY ME | Can Only Imagine

SOUTHEAST

1. DANIEL BEDINGFIELD If You're Not the One
2. MADONNA American Life

3. LISA MARIE PRESLEY Lights Out

4. HILARY DUFF Why Not

5. JOSH KELLEY Amazed

—
;'SM v LOMT Parkerson
-l * 202-380-4425
N~

200020 (XM20)

Kane

COLDPLAY Clocks

JENNIFER LOPEZ I'm Glad
50 CENT 21 Questions

BECKY BAELING Getaway
BPM (XM81)

Blake Lawrence

DJ ICEY Dreams

RENEE STAKEY Rainy Days
4 STRINGS Let It Rain
Squizz (XM48)

Charlie Logan

No Adds

U-POP (XM29)

Ted Kelley

SIMPLY RED Sunrise
THAT'S THE WAY JAMbetta
GIRLS ALOUD Good Advice
BHANGRA KNIGHTS Husan
PLANET FUNK Who Said
RADIOHEAD There There

The Loft (XM50)
Mike Marrone
EVAN DANDO Shots Is Fired

EVAN DANDO Why Do You Do This To Yourself
EVAN DANDO It Looks Like You

Raw (XMG66)

Leo G.
EMINEM 1/50 CENT & BUSTA RHYMES Hail Mary 2003

Real Jazz (XM70)

Maxx Myrick

ROY HAYNES Love Letters
Watercolors (XM71)

Trinity

No Adds

X Country (XM12)

Jessie Scott

LEGENDARY SHACK" SHAKERS Pinetree Boogie
KENTUCKY HEADHUNTERS Mr. Perfect
FOSTER/CREAGER Luckenbach, Texas
CHARLIE ROBISON Walter

BUDDY & JULIE MILLER Paper Thin
WAIFS Fisherman’s Daughter
CLAYTON LEE Shutfle On

LOS PACAMINOS Perdita

XM Café (XM45)

Bill Evans

RADIOHEAD Hail To The Thief
D.A.R. In Between Now And Then
PSEUDOPOD Pseudopod

XMLM (XM42)

Jessie Scott

No Adds

BPM (XM81)

SIMIAN La Breeze

RICHARD ASHCRDFT Science Of Silence
ALICE MARTINEAU The Right Time
DANNI MINOGUE 1 Begin To Wonder
EVANESCENCE Bring Me To Life
COLDPLAY Clocks

BLU CANTRELL 1/SEAN PAUL Breathe
MISSY ELLIOTT Gossip Folks

MYA & COMMON Real Compared To What?
MIS TEEQ Scandalous

JUSTIN TIMBERLAKE Rock Your Body
MADONNA American Lite

PANJABI MC f/JAY-Z Mundian To Bach Ke
MELANIE € Here It Comes Again
APPLETON Don't Worry

RED HOT CHILI PEPPERS Can't Stop
GARETH GATES Spirit In The Sky
ROBBIE WILLIAMS Song 3

ROYKSOPP {/NORMAN COOKE Eple
SIMPLY RED Sunrise

.

10 mitlion homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Inflight
Stephen Lama

The hottest tracks in the air on 30 airlines
worldwide, targeted at 25-54 adults.

DANIEL LANOIS f/BOND Falling At Your Feet

ROY HARGROVE AND THE RH FACTOR The Joint
YO0 YO MA Samambaia

MIRIAM STOCKLEY A Finnish Summer Night
LUCINDA WILLIAMS Real Live Bleeding Fingers...
YO LA TENGO Beach Party Tonight

ASHLEY MACISAAC Celio Song

WHITE STRIPES In The Cold, Cold Night

JACOB TER VELDHUIS Garden Of Love...
ROSANNE CASH Rules Of Travel

B2K Girlfriend

ROY HAYNES Love Letters

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
LISA MARIE PRESLEY Lights Out
T.A.T.U. Not Gonna Get Us

CHR/RHYTHMIC

Mark Shands
ASHANTI Rock Wit U

URBAN
Jack Patterson

TYRESE Signs Of Love Making
CHINGY Right Thurr

ALTERNATIVE
Dave Sloan

DATSUNS In Love
GOLDFRAPP Train

ROCK

Stephanie Mondello
POWERMAN 5000 Free
P.0.D. Sieeping Awake

ADULT ALTERNATIVE
Stephanie Mondello
RADIOHEAD There There

THIRD EYE BLIND Blinded

FOO FIGHTERS Times Like These
TRAIN Calling All Angels

ADULT CONTEMPORARY

Jason Shiff
KELLY CLARKSDN Miss Independent

RAP/HIP-HOP

Mark Shands

LIL' JON Get Low

MISSY ELLIDTT Pussycat
V-ICE Hot Sex

V-ICE Tha Weed Song

PSILLSIAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 BILLY JOEL & ELTON JOHN $1,980.2
2 BONJOVI $952.3
3 GEORGE STRAIT $726.4
4 TIM MCGRAW $709.6
§ CHER $586.7
6 YANNI $409.1
7 KENNY CHESNEY $396.5
8 TOBY KEITH $360.0
9 DAVID COPPERFIELD $301.7
10 BILL GAITHER & FRIENDS ... $252.4
11 DAVID GRAY $198.0
12 LORD OF THE DANCE $185.8
13 SCORPIONS & WHITESNAKE $182.8
14 MUSIC AS A WEAPON TOUR/... $142.8
15 COLDPLAY $136.6

Among this week’s new tours

AEROSMITH/KISS
BRUCE COCKBURN
EARTH, WIND & FIRE
(HED) P.E.

JOE COCKER

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-27 1-7900.

Top 20
Artist/Title
HILARY DUFF Why Not

HILARY DUFF | Can’t Wait

JENNIFER LOPEZ Jenny From The Block
ROSE FALCON Up, Up, Up

JUSTIN TIMBERLAKE Cry Me A River
PINK Get The Party Started

BAHA MEN Who Let The Dogs Out
AVRIL LAVIGNE Complicated

BRITNEY SPEARS Lucky

AARON CARTER | Want Candy

NINE OAYS Absolutely {Story Of A Girl)
VANESSA CARLTON A Thousand Miles
’N SYNC It's Gonna Be Me

HAMPTON THE HAMPSTER Hampsterdance 2
SHANIA TWAIN Up!

JUMPS God Bless The U.S.A.
DESTINY'S CHILD Survivor

SMASH MOUTH I'm A Believer

@ Playlist for the week of Apr. 23 - 30.

SIRIUSA/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Planet Dance
Swedish Egil
8T Somnambulist
JAY J & CHRIS LUM Freaks Like Us
OLIVER KLEIN {/TOM HINGLY Shakedown
HARRY ROMERO {/ROBERT OWENS | Go Back
The Pulse
Haneen Arafat
TRAIN Calling All Angels
U.s.1
Bill Hammond
ALL-AMERICAN REJECTS The Last Song
BUSTARHYMES YMARIAH CAREY | Know What YouWant
LILLIX It's About Time
PANJABI MC Beware Of The Boys

Hot Jamz

Ken Spellman
50 CENT 21 Questions
Hip Hop Nation
Ken Spellman
50 CENT P.LM.P.
New Country

Jim Kressler

EMERSON DRIVE Only God

TIM MCGRAW Real Good Man
Octane

Don Kaye

ETHER SEEOS Save Your Own Life
LESS THAN JAKE She's Gonna Break Soon
PACIFIER Comfort Me

MARILYN MANSON Mobscene
The Beat

Geronimo

LASGO | Drove All Night

JASON NEVINS {/HOLLY Heaven
LA BOUCHE In Your Lite

The Trend

Joel Salkowitz

BLUE MAN GROUP f/DAVE MATTHEWS Song Along
STEELY OAN Biues Beach

THIRD EYE BLIND Blinded

THE THORNS | Can’t Remember
TRAIN Calling All Angels

TURIN BREAKS Pain Killer

UNCLE KRACKER Drift Away

Aol Radio @Network
Ron Nenni 415-934-2790
Top Pop
Mark Hamilton

JEWEL Intuition
LILUIX It's About Time

Top Alternative
Cameo

BLUR Crazy Beat
Top Jams

Davey D

CLIPSE Hot Damn

JA RULE Reign

MISSY ELLIOTT Can U Hear Me

RADIO NETWORKS

Phil Hall « 972-991-9200
Hot AC

Steve Nichols

FLEETWOOD MAC Peacekeeper
JEWEL Intuition

StarStation

Peter Stewart
DANIEL BEDINGFIELD If You're Not The One

Touch

Vern Catron

JAHEIM Put That Woman First

LUTHER VANDROSS Dance With My Father
Doug Banks Morning Show
Gary Saunders

LIL' MD {/FABDLOUS 4 Ever

Tom Joyner Morning Show

Vern Catron
JAHEIM Put That Woman First
LUTHER VANOROSS Dance With My Father

L
STWoR.

Music Programming/Consulting
Ken Moultrie » 800-426-9082

Alternative

Steve Young/Kristopher Jones
ALKALINE TRIO We've Had Enough
DEFTONES Minerva

RADIOHEAD There There

ROOTS {/CODY CHESNUT Seed 2.0

Active Rock

Steve Young/Kristopher Jones
DEFTOMES Minerva

P.0.D. Sleeping Awake

Hot AC

Steve Young/Josh Hasler
DANIEL BEDINGFIELD If You'rz Not The One
CHR

Steve Young/Josh Hasler

BUSTA RHYMES {/MARIAH CARE™ | Know What You Want
FLIPMODE SQUAD | Know What You Want

FRANKIE J Don't Wanna Try

THIRD EYE BLIND Blinded

SUGAR RAY Mr. Bartender (it’s So Easy)
Rhythmic CHR

Steve Young/Josh Hcsler
ASHANTI Rock Wit U

KILEY DEAN Make Me A Song

HITMAN SAMMY SAM Step Daridy
LUDACRIS Act A Fool

MISSY “MISDEMEANOR™ ELLIOTT Pussycat
Soft AC

Mike Bettelli/Teresa Cook
DANIEL BEDINGFIELD If You're Mot The One
Mainstream AC

Mike Bettelli/Teresa Cook
CELINE DION Have You Ever Been In Love
Delilah

Mike Bettelli

DANIEL BEDINGFIELD If You'te Yot The One
Dave Wingert Show

Mike Bettelli/Teresa Cook
DANIEL BEDINGFIELD If You'rs Not The One
Lia

Ken Moultrie/Hank Aaron
TRACE ADKINS Then They Da

24 HOUR FORMATS
Jon Holiday « 303-784-8700
Adult Hit Radio

JJ McKay

CHRISTINA AGUILERA Fighter

AVRIL LAVIGNE Losing Grip

MADONNA American Life

Aduit Contemporary

Rick Braady

CELINE DION Have You Ever B2en In Love
US COUNTRY

Penny Mitchell
JOE NICHOLS She Orly Smokes When She Drinks

GREAT AMERICAN COUNTRY
Jim Murphy ¢ 303-784-8700
TRACE ADKINS Then They Do

TERRI CLARK Three Mississippi

CHALEE TENNISON Easy Lovin' You
SHANIA TWAIN Forever And For Always

' WESTWOOD ONE)

Charlie Cook  661-294-9000
Soft AC

Andy Fuller
FAITH HILL One

Bright AC

Jim Hays

DANIEL BEGINGFIELD If You're: Not The One
Hot Country

Jim Hays

BRIAN MCCOMAS 99.9% Sure

Young & Elder

David Felker
BRIAN MCCOMAS 99.9% Surz

vl G U Lt S
B e e < e |

After Midnite
BROOKS & DUNN Red Dirt Road
SHANIA TWAIN Forever And For Always

wrv

WALTT RALIG AT

Alternative

Chris Reeves * 402-352-7600
LINKIN PARK Faint

LIVE Heaven

VENDETTA RED Shatterday

Country

John Glenn

DIERKS BENTLEY What Was | Thinkin’

JOE NICHOLS She Only Smokes When She Drinks
RACHEL PROCTOR Days Lik=This
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72 million households

Tom Calderone
VP/Programming
Plays
50 CENT 21 Questions 29
SEAN PAUL Get Busy 26
CHRISTINA AGUILERA Fighter 23
LINKIN PARK Somewhere | Belong 23
NAS | Can 23
JUSTIN TIMBERLAKE Rock Your Body 22
SNOOP DOGG Beautiful 22
EMINEM Sing For The Moment 20
R. KELLY Ignition 20
AUBGIOSLAVE Like A Stone 20
BUSTA RHYMES | Know What You Want 12
STAIND Price To Play 12
AFI Girl's Not Grey 1
WHITE STRIPES Seven Nation Army A
ROOTS I/CODY CHESNUTT The Seed 2.0 1
MADONNA American Life 1
EVANESCENCE Bring Me To Life 10
JENNIFER LOPEZ |'m Glad 9
GINUWINE Hell Yeah 9
AVRIL LAVIGNE Losing Grip 9

Video playlist for the week of Aprif 23-30.

David Cohn

General Manager 2

50 CENT 21 Questions

WHITE STRIPES Seven Nation Army
LINKIN PARK Somewhere | Belong
PETE YORN Come Back Home

PANJABI MC Beware Of The Boys

AFI Girl's Not Grey

K-08S Superstarr Pt. Zero

ROOTS {/CODY CHESNUTT The Seed
EVANESCENCE Bring Me To Life

TALIB KWELI Get By

LIL KiM {/MR. CHEEKS The Jump Off
SUM 41 Hell Song

QUEENS OF A STONE AGE Go With The Flow
FABOLOUS Can't Let You Go

BUSTA RHYMES | Know What You Want
LIAM LYNCH United States Of Whatever
STAIND Price To Play

JAHEIM Put That Woman First

NAS | Can

FREEWAY {/A. ANTHONY Alright

Video playlist for the week of April 23 - 29.

Please Send Your Photos

R&R wants your best snapshots

(cotor or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Davis:

mdavis@radioandrecords.com

75 milflon houssholds

Paul Marszalek
VP/Music Programming

ADDS

DANIEL BEDINGFIELD If You're Not The One
FLEETWOOD MAC Peacekeeper

WHITNEY HOUSTON Try It On My Own
JEWEL Intuition

TRAIN Calling All Angels

_TELEVISION _

Plays
LISA MARIE PRESLEY Lights Out 24
MATCHBOX TWENTY Unwell 22
COLDPLAY Clocks 22
KID ROCK 1/SHERYL CROW Picture 22
3 DOORS DOWN When I'm Gone 22
MADONNA American Life 21
JENNIFER LOPEZ I'm Glad 20
CHRISTINA AGUILERA Fighter 19
AUDIOSLAVE Like A Stone 17
JASON MRAZ The Remedy (I Won't Worry) 15
JOHN MAYER Why Georgia 15
EMINEM Sing For The Moment 13
FRANKY PEREZ Something Crazy 13
CELINE DION | Drove All Night 13
R. KELLY Ignition 13
SNDDP DOGE Beautiful 13
JUSTIN TIMBERLAKE Rock Your Body 13
EVANESCENCE Bring Me To Life 10

TLC Damaged 7
NORAH JONES Come Away With Me 7
COUNTING CROWS f/V. CARLTON Big Yellow Taxi 7
FOO FIGHTERS Times Like These 6
AVRIL LAVIGNE Losing Grip 6
UNCLE KRACKER Drift Away [
ALL AMERICAN REJECTS Swing Swing [
BLUE MAN GROUP /DAVE MATTHEWS Sing Along 6
MAROON § Harder To Breathe 5
BON JOVI Misunderstood 4
WHITE STRIPES Seven Nation Army 3
CHANTAL KREVIAZUK In This Life 3
THE THORNS | Can't Remember 3
MACY GRAY When | See You 2
QUEEN LATIFAH Better Than The Rest 2
ROOTS F/CODY CHESTNUTT The Seed 2.0 2

Video airplay for Apr 29-May 5.

36 miliion households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

LIL' KIM {/MR. CHEEKS The Jump Off

B. RHYMES {/M. CAREY [ Know What You Want
SNOOP DOGG Beautifut

LIL' MO F/FABOLOUS 4 Ever

R. KELLY Ignition

SEAN PAUL Get Busy

NAS | Can

JAHEIM Put That Woman First

WAYNE WONOER No Letting Go

TYRESE How You Gonna Act Like That

RAP CITY TOP 10

50 CENT 21 Questions

TALIB KWELI Get By

LIL KiM /MR. CHEEKS The Jump Off

JAY-Z Excuse Me Miss

NELLY Pimp Juice

NAS | Can

BONECRUSHER {/KILLER MIKE & T1 Never Scared
JOE BUDDEN Pump It Up

OA BRAT F/CHERISH In Love Wit Chu’

B. RHYMES {/M. CAREY | Know What You Want

Video playlist for the week ending April 27.

COUMNTRY MUSIC YELEVISION

65.9 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

SHANIA TWAIN Forever And For Always
TRACE ADKINS Then They Do

TOP 20

KEITH URBAN Raining On Sunday

KID ROCK {/SHERYL CROW Picture

JOHNNY CASH Hurt

MONTGOMERY GENTRY Speed

DARRYL WORLEY Have You Forgotten?

CHRIS CAGLE What A Beautiful Day

DIAMOND RIO | Believe

JESSICA ANDREWS There's More To Me Than You
PHIL VASSAR This Is God

DEANA CARTER There's No Limit

KENNY CHESNEY Big Star

NICKEL CREEK Speak

JIMMY WAYNE Stay Gone

SHANIA TWAIN Up!

BRIAN MCCOMAS 99.9% Sure (I've Never Been...}
TOBY KEITH/WILLIE NELSON Beer For My Horses
FAITH HILL When The Lights Go Down

MARTINA MCBRIOE Concrete Angel

VINCE GILL Next Big Thing

BRAD PAISLEY Celebrity

HEAVY

CHRIS CAGLE What A Beautiful Day
DARRYL WORLEY Have You Forgotten?
DIAMOND R10 | Believe

JOE NICHOLS Brokenheartsville

KEITH URBAN Raining On Sunday

KID ROCK {/SHERYL CROW Picture
MARTINA MCBRIDE Concrete Angel
MONTGOMERY GENTRY Speed

HOT SHOTS

BRAD PAISLEY Celebrity

SHANIA TWAIN Forever And For Always

TERRI CLARK Three Mississippi

TOBY KEITH f/WILLIE NELSON Beer For My Horses

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information current as of April 29, 2003.

GREAT

"+, AMERICAN

+ - H
< COUNTRY. |
fgan® - Bk

Jim Murphy, VP/Programming
19 mitlion households

ADDS

BRAD PAISLEY Celebrity
CLEDUS T. JUDD Where's Your Mommy?

TOP 10

CHRIS CAGLE What A Beautiful Day

DARRYL WORLEY Have You Forgotten?

TOBY KEITH/WILLIE NELSON Beer For My Horses
DIAMONO RIO | Believe

JESSICA ANDREWS There's More To Me Than You
KENNY CHESNEY Big Star

MARTINA MCBRIOE Concrete Angel

EMERSON DRIVE Only God (Could Stop Me...)
CAGLE, FOXWORTHY, ENGVALL Don't Ask Me...
PHIL VASSAR This Is God

Information current as of April 29, 2003.

TELEVISION

TOP TEN SHOWS April 21-27
Total Audience Adults
(105.5 million households) 1849
1 csi 1 ER.
2 ER. 2 Friends
3 Friends 3 Friends (8:30pm)
4 American idol (Tuesday) 4 American Idol (Tuesday)
P o) 5 American Idol (Wednesday)
6 American Idol (Wednesday) . )
7 CBS Sunday Movie (tie) Will & Grace
(A Painted House) | 7 ¢Sl
8 Survivor: Amazon 8 Will & Grace Clip Show
9 Law & Order [ 9 Survivor: Amazon
10 Will & Grace | 10 Law & Order

Source: Nielsen Media Research

COMING NEXT WEEK

Friday, 572

» Ginuwine, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

¢ Def Squad f/Redman, Erick
Sermon & Keith Murray, Jimmy
Kimmel Live (ABC, check local list-
ings for time).

* Yoko Ono, Late Night With
Conan O’'Brien (NBC, check local
listings for time).

¢ Bowling For Soup, Late Late
Show With Craig Kilborn (CBS,
check local fistings for time).

¢ Socialburn, Last Call With
Carson Daly (NBC, check local list-
ings for time).

Social Burn

Saturday, 53

* Missy Elliott, Mad TV (Fox,
11pm ET/PT).

*50 Cent, Saturday Night Live
(NBC, 11:30pm ET/PT).

With David Letterman (CBS, check
local listings for time).

* Switchfoot, Craig Kilbom.

« Stellastarr, Carson Daly.

* Jaci Velasquez, The Caroline
Rhea Show (check local listings for
time and channel).

Tuesday, 56

* Fabolous f/Lil Mo, Jay Leno.

e Kelly Clarkson, David Letter-
man.

* The Mooney Suzuki, Carson
Daly.

Wednesday, 5/7

* Ziggy Marley sits in with the
band on David Letterman.
e ldlewild, Carson Daly.

Thursday, 5/8

* Marilyn Manson is interviewed
on David Letterman.

* The Ataris, Craig Kilborn.

* Jesse Malin, Carson Daly.

Monday, 5/5 - 1
Ataris

¢ Robbie Williams, Jay Leno.

¢ Good Charlotte, Late Show — Julie Gidlow
FiLMS
BOX OFFICE TOTALS
April 25-27

Title Distributor $ Weekend $ To Date
1 Identity (Sony)* $16.22 $16.22
2 Anger Management (Sony) $1500  $103.52
3 Holes (Buena Vista) $12.55 $36.37
4 Malibu’s Most Wanted (WB) $7.33 $23.84
5 Confidence (Lions Gate)* $4.56 $4.56
6 Bulletproof Monk (MGM/UA) $4.40 $18.95
7 What A Girl Wants (WB) $3.23 $32.85
8 Phone Booth (Fox) $3.00 $40.17
9 It Runs In The Family (MGM/UA)* $2.80 $2.80
10 The Real Cancun (New Line)" $2.10 $2.10

*First week in release. All figures in
millions. Source: ACNielsen EDI

COMING ATTRACTIONS: This
week's openers include The Lizzie
McGuire Movie, staming Hilary Duff,
The film's Disney soundtrack sports
two versions of Duff's “Why Not." as
well as Cooler Kids’“All Around the
World,” Paolo & Isabella’s “What
Dreams Are Made Of (Ballad Ver-
sion),” LMNT's “Open Your Eyes
(To Love);” The Beu Sisters’ “You

Make Me Feel Like a Star (Lizzie
Mix);” Dean Martin's “On an Evening
in Roma,” Atomic Kitten'’s rendition
of Blondie’s “The Tide Is High,” Vita-
min C's take on “Volare,” Taylor
Dayne’s cover of RuPaul's “Super-
model” and Jump 5’s version of
Earth, Wind & Fire’'s “Shining Star”
among other tunes.

— Julie Gidlow
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Arbitron
Continued from Page 1

serious, multiyear commitment de-
signed to address the issue of
sample quality over the short and
long term. We will unveil a program
of new survey treatments, research
tests and an expanded research and
development program. And as
Arbitron commits new resources to
enhance the quality of our research
services, we will also ask the indus-
try to look at this issue from addi-
tional points of view.”

In the top 10 Arbitron-rated mar-
kets, the company admitted that its
continuing efforts to stem the de-
cline in response rates saw mixed
results during winter 2003. In five of
the top 10 markets, identical or im-
proved response rates over the win-
ter 2002 survey were seen. In fact,
the average metro return rate in the
top 10 markets saw a 1.3 percentage-
point increase, to 55.2%. But the im-
proved return rate in winter 2003
was offset by a 2.8 percentage-point
decline in the consent rate, to 55.5%.
The net result was a decrease in the
top 10 average metro return rate of
0.7 percentage points, to 31%, dur-
ing winter 2003.

Charlebois said, ”As consumers
grow less willing to participate in
surveys, we will redouble our efforts
to address the decline in response
rates that confronts the entire re-
search industry.” Arbitron VP/
Communications Thom Mocarsky
said a summary of the company’s
presentation and plans is forthcom-

ing.

While Arbitron struggles with
stemming the skid in consent rates,
it can take solace in knowing that
more than 94% of Americans listen
to the radio each week. That's just
one of the findings of Arbitron’s
“Radio Today: How America Lis-
tens Today” study, which was re-
leased last week.

Among listeners 12 years of age
and older, the number of respon-
dents who listened to the radio on a
weekly basis consistently ranged
between 94.4% and 95% between
spring 2001 and spring 2002. The
“Radio Today” study also found
that listeners 12+ spent roughly 20
hours per week listening to the ra-
dio, an amount that was likewise
consistent across the five reporting
periods seen between spring 2001
and spring 2002. And overall time
spent listening remained consistent
despite the growing number of con-
sumer media options.

Weekly cume was highest among
women 25-34, at 96.4%. The lowest
cume level was for men 65+, at 84%.
Weekly TSL was highest among
males 35-44, at 22 hours and 30 min-
utes, but was lowest among males
12-17, at 12 hours per week.

Mornings Remain
Top Daypart

Arbitron’s “Radio Today” study
also found that radio listening
peaked on weekdays at around
7am, when many people were com-
muting to work. Listening levels re-
mained fairly strong throughout the
workday, but at 4pm listening began
to drop off considerably, and it con-

tinued to decline into the nighttime
and overnight hours,

On the weekends, listening
peaked between the hours of 9%am
and 3pm and slowly tapered off into
the nighttime hours. Not surpris-
ingly, on both weekdays and week-
ends the overnight hours (midnight-
5am) posted the lowest listening fig-
ures.

As for where people listen, at-
home listening defeated in-car lis-
tening (49.3% vs. 35.9%) among re-
spondents 12+, although in-car lis-
tening led between the hours of 3-
7pm (42.4% vs. 30.9%). At-work lis-
tening dominated ail other catego-
ries between the hours of 10am-
3pm, at 42.4%.

In terms of format preferences,
teens enjoyed CHR formats the
most, followed by Alternative and
Urban. While adults 25-34 retained
their heavy listening 10 Alternative,
the Rock and Spanish-language for-
mats began to see strong preference
levels. The study found that the real
change in tastes starts at age 35,
when Rock was the first listening
choice, followed by AC, Smooth
Jazz and Oldies — the latter of
which was the top choice among
those in the 45-54 demographic. For
adults 55-64, Classical was the favor-
ite format, followed by Adult Stan-
dards, which was the clear favorite
of those over the age of 65. In fact,
53% of listening by those 65+ was to
Adult Standards.

The complete report can be found
online at www.arbitron.con.

— Adam Jacobson

Maki

Continued from Page 1

Sinclair’s 49.9% stake in 2008.
Maki reports to Emmis Radio
President Rick Cummings, who
said, “Val has demonstrated a re-
markable ability these past 20 years
to drive performance in every job
she’s held at Emmis. She came to
Los Angeles a few years ago and
helped make a good Emmis opera-
tion a great one. She has done this
repeatedly and with a tremendous
respect for and understanding of

our unique culture. Austin is a very
important acquisition for this com-
pany, and I'm thrilled to have one of
Emmis’ best on the case.”

Maki told R&R, “Trust me on this
one. It is only because of the kind of
people at KPWR, KZLA and Emmis
that [ am privileged to have this op-
portunity. They deliver on Emmis’
high standards.”

Maki joined Emmis in 1984 and
served as Co-op Vendor Director for
the original WLOL/Minneapolis. In
March 1992 she became VP /Sales

for WCDJ/Boston and, in July 1993,
shifted to Chicago tc serve as VP/
GSM of WKQX. In June 1998 she ac-
cepted the VP/GM post at Emmis/
L.A.

In related news, Emmis/L.A. Di-
rector/Sales Jeff Federman is el-
evated to VP/Director of Sales. In
his new role, he’ll help oversee the
day-to-day responsibilities for
KPWR & KZLA now that Maki will
be shuttling back and forth from
L.A. to Austin.

— Adam Jacobson

Pough

Continued from Page 1
and dynamic promotion executives
in the business, and we have every
confidence in his ability to continue
his successful track record.”

Pough said, “I'd like to thank |

[IDJMG Chairman/CEO] Lyor
Cohen and Kevin for the tremen-
dous opportunity to join Def Jam's
senior management team. The
company’s legacy is undisputed;
under Lyor and Kevin's direction,
Def Jam/Def Soul has continued to
expand, distinguishing itself as
much by its ability to continuously
break new artists as by its ability to
attract the very best in executive
talent. And [ am honored to be join-
ing such an incredible team.”
Prior to joining Def Jam/Def

www americanradiohistorv com

Soul, Pough served as Sr. VP/Pro-
motion for MCA Records. He be-
gan his tenure in the music indus-
try at Motown Records, rising

through the ranks at such compa-
nies as Jam & Lewis’ Perspective
Records and Arista Records before
joining MCA.

Williams
Continued from Page 3

afternoon drive throughout much
of the '80s. Williams, who had
been semi-retired for the past sev-
eral years, was invited to retum to
WRKO Iast February as the guest
host of a special program that will
now go down in history as his
farewell radio show.

Considered by many to be
the dean of Talk radio, Williams in
1996 was honored as such by his
industry peers at the R&R Talk

—

Radio Seminar. That same year he
was inducted into the Radio Hall of
Fame in Chicago.

When told of Williams’ death,
Sabo Media CEO Watter Sabo, who
worked with and knaw the veteran
talker for many years. toild R&R, “A
major reason Talk radio is a viable,
successful mediums s largely due to
the over-40-year success story of
Jerry Williams. TV shows get their
own exhibit in the Smithsonian if
they've been on for seven years.
Jerry was a hit for over 40 years. He
should get a whole wing.”
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Front-Line Reporting

One radio reporter’s up close and personal view of the

war inIraq

hen war began in Iraq in March, reporters march-
ed into combat along with U.S. troops as part of the
Pentagon’s unique plan to embed reporters with front-

line combat units.

While there is still some contro-
versy in media circles as to just how
well the plan worked, most people
seem to think that, overall, the me-
dia did a good job of reporting on
the war from the trenches.

Quite a few members of the radio
news media at both the
network and local-station
levels signed up for duty
in Iraq, and each, I'm
sure, has his or her own
story to tell. But this week
we'll hear just one of
those stories, from CBS
Radio News correspon-
dent Rob Milford. Mil- =
ford spent the past month
embedded with the Second Marine
Tank Battalions assigned to the First
Marine Division. He says it was 30
days he will never forget.

Following his return from the
Middle East, I caught up with Mil-
ford, who was taking a few days off
to rest at his home in Dallas last
week. “Hey, | was just cleaning up
my bulletproof vest,” he said when
I called. “I'm shipping it back to

Rob Milford

New York so it'll be ready for the
next reporter.”

Milford’s once-in-a-lifetime op-
portunity as a reporter on the front
lines came about after he was cho-
sen by CBS Radio News to attend
one of several pre-war media boot
camps held by the Penta-
gon. “It was a com-
pressed course where we
were taught a lot of the
basics,” he says. “Things
like how to getinand out
| ofahelicopter, putting on
§ the chemical suit, that
g kind of stuff. We hiked
five miles in the snow one
day, and another time we
had to find our way back to camp
using only reference points. My
group found the first three, but on
the fourth one we got lost. That was
a pretty scary feeling, and we were
only in Quantico, VA, not some-
where out in the desert in Iraq.”

But compared to what Milford
would soon experience, boot camp
would seem like the proverbial walk
in the park. After putting his life on

hold and getting all of his personal
affairs together — just in case he did
not return — Milford shipped out,
first to Kuwait City and then on to
Iraq with the Marines.

“Think of it as the worst camping
trip you have ever been on,” he
jokes. “It's a month long, you're dirt-
ier than you have ever been in your
life, you're living on MREs [stan-
dard military ‘meals ready to eat’],

“1got a very big
picture of a very
small piece of the
war.”

and almost every day people are
shooting at you and trying to kill
you.” Here, in his own words, is just
a partial account of Milford's expe-
riences on the ground in [raq.

R&R: On that first night of the war,
when your Marine group moved into
southern Irag, what was going through
your mind?

RM: Reporters are, by their very

final showdown.

&

ON THE ROAD TO BAGHDAD 35 Radio News correspondent Rob
Milford, embedded with the Second Marine Tank Battalion, pauses for this
classic photo as his unit heads north to the Iraqi capital on the eve of the war's

oy

nature, born to be eyewitnesses. You
cannot get any closer to a story as
an eyewitness than I was on this
one. The unit I was with was the
spearhead of the attack. We were in
the first tanks to cross over from the
Kuwaiti desert into Iraq. To be hon-
est, after 30 years in the business, |
was thinking, “Wow, this is it, I'm
really here.”

R&R: Although you had a crash
course in boot camp to prepare you, did
anything about the actual experience
surprise you once that training became
reality?

RM: The daily routine of the Ma-
rines. The very first thing a Marine
does every morning is shave. In the
middle of where we were at that
moment that surprised me a bit, but
it was a ritual that never seemed to
vary.

R&R: How did the troops you were
embedded with react to your presence?
Did they see you as one of them? A pain
in the neck? A connection to home?

RM: I think a little of all of those
things, depending on how old the
Marine was and their background.
Ore officer in the unit had a wife

who was a news producer back in
Washington, so he was very media-
savvy and understood our being
there. Others were less trusting at
first, but we worked to gain their
trust over time. [ recall when we
were still in base camp before the
war began, one Marine asked me,
“How long will you be with us, sir?”
[ replied, “We're all going home
through Baghdad.” I don’t think he
believed me at the time, but that is,
of course, what we did.

R&R: Along with your broadcast
equipment, what did you take with you?

RM: I had two sets of underwear,
gym shorts, a pair of khaki pants
and two T-shirts. You could not take
anything that was surplus or extra.
We were stripped down to a mini-
mum amount of weight in our
packs.

I should also note that we had to
wear our chemical suits for most of
the first 18 or 19 days, and you just
sweat from every pore in your body
while you are in it. After a while
everyone pretty much smells like an

Continued on Page 20

Coming Soon!

AMERICA'S MOST WANTED

AMERICA FIGHTS BACK WITH THE POWER OF RADIO

New Information Everyday Monday - Saturday
Make Your Listeners Part of the Manhunt Today!

www.abcradio.com

Call 212-735-1700
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Front-Line Reporting

Continued from Page 18

old mule, but nobody seems to no-
tice. At night we'd wash up with
baby wipes. You always do your
feet every day, and maybe every
other day you'd wash some other
parts of your body. Even without
the chemical suit, my T-shirt would
be soaked through by 9am. I'd try
to dry it at night, but sometimes I'd
wake up and everything was still
all wet.

We moved pretty much every
day. I think I counted that we slept
in 23 different places in 30 days. The
only time we stopped moving north
was early on in the war, when there
was what they called a logistical
halt. The Marines simply didn’t
have enough food, water, gas and
ammunition up forward, so we had
to stop where we were and wait for
the supplies to catch up.

R&R: When orders came to pack up
and move, were those of you in the me-
dia on your own when it came to setting
up and breaking down camp?

RM: Yes, we had to take care of
all our own gear. We didn’t have any
Marines assigned to help us — we
had no minders or watchers — we
were expected to do our part on our
own. Nobody was making my food
or heating my water or bringing me
coffee. As journalists, we got abso-
lutely no special consideration or
favors. We were expected to be part
of the battalion and do what was
necessary to take care of our own
needs.

R&R: When did you first realize that
you were in the middle of the real thing?

RM: Right from the outset that
first night. First I saw the explosions
of incoming artillery, then the white
flash of an American tank firing on
an Iraqi tank and the subsequent
explosion. As we moved north we
would see the results of combat ev-
ery day. No matter where we went,

Ea

there were signs that some Iraqi unit
had put up at least some little bit of
resistance, and we’d come across a
couple of burned-out tanks and sev-
eral dead bodies along the road.
That's the way it was all the way to
Baghdad.

R&R: It's one thing to drive by and
see the aftermath of an attack, but when
did you first personally witness the
death war brings?

“As journalists, we
got absolutely no
special
consideration or
favors. We were
expected to be
part of the
battalion and do
what was
necessary to take
care of our own
needs.”

RM: Friday, April 4. We had about
a five-hour firefight on the southeast
side of Baghdad. In the course of
that day our group suffered four
Marines killed and about 20 or so
wounded. They all had to be evac-
uated, and I personally watched the
evacuation of both the dead Marines
and those who were living but
wounded, some pretty badly.

In that fight the Marine standing
next to me was hit with shrapnel in
the face. We were standing shoul-
der-to-shoulder in an armored vehi-

cle when I felt a spray of blood
across my face, He slammed into
me, and we both fell to the deck in-
side the vehicle, with him landing
on top of me. It all happened so fast,
and I was pretty stunnéd. When I
looked up he was holding his left
hand over his left eye, and there was
blood coming out from between all
his fingers. My first thought was,
“Dear God, please don't let this be
something I will have to live with
for the rest of my life.”

We put a T-shirt and a bandage
over it, gave it about 15 minutes to
stabilize and then looked at it. That
was the moment of truth — did he
lose an eye? Fortunately, he didn’t;
it was not life-threatening, but he
lost a lot of blood and he was in
shock. He was a 22-year-old kid
from Oklahoma, and after he’d sta-
bilized, he was one mad Marine. We
had to keep him from getting up
and shooting back again.

R&R: As you witnessed all this, was
there ever a moment when you said to
yourself, “Hey, | might die here.”

RM: Yes, there were a couple of
those times. After we crossed the
river on our way into Baghdad [ was
riding in the tank commander’s
hatch, which has vision blocks all
around it. I could actually see peo-
ple shooting at us. I saw a rocket-
propelled grenade — an anti-tank
weapon — being fired at us.

I screamed as loud as I could,
“RPG left!” The driver also saw it,
turned, and it missed us down the
side by maybe two or three feet. At
the same time I'm hearing the ping-
ing of bullets off the armored sides
of the tank. There were literally bul-
lets and artillery rounds going off
everywhere and flying in all direc-
tions.

R&R: Did you get any sense that the
Marines you were with were surprised
at the relatively low level of resistance
from the Iragi arny?

RM: Had their army decided to
stand and fight, we would probably

just now be getting to Baghdad.
From what I saw, the country was
totally militarized, but it became the
incredible shrinking army. They’d
dig in and set up their weapons,
their tanks would be positioned and
ready to go, but at some point they
just ditched their uniforms, pulled
on their civvies and walked away.
We saw hundreds of young men in
civilian clothes walking south as we
headed north, but the Marines
didn't have time to stop and search
them all. They waved at us, we
waved at them, and we all just kept
on going.

“There were literally
bullets and artillery
rounds going off
everywhere and
flying in all
directions.”

R&R: Did you personally have the
opportunity to interact with any Iraqi
citizens?

RM: Yes. Iraqis who speak En-
glish were very limited, but we com-
municated with citizens at every
opportunity we could through our
translator. People told me they
didn’t think that the American peo-
ple hated Iraqi people, they thought
that America hated Saddam Hus-
sein. [ told them they were correct.
One man asked me, through the in-
terpreter, if it was true thatin Amer-
ica you could curse at President
Bush without him being able to do
anything to you. I told him yes, that
was called freedom of speech.

R&R: Journalists are always sup-
posed to remain unbiased in their report-
ing, but did this experience change or

T e P S VRS L B G,

confirm any views you had about the
right or wrong of this or any war? Did
it change you, philosophically speaking?

RM: Probably, at some level. But
most of what I came away from it
all with was a sense of what a priv-
ilege it was to be there with all of
those young men. It was an honor
to have that kind of access to them.
I got a very big picture of a very
small piece of the war.

I didn’t get to go and see one of
the palaces or see any golden bath-
rdoms or go along when they dis-
covered any weapons caches. |
didn’t open any boxes full of mil-
lions of U.S. dollars or find the house
that had case after case of gold-plat-
ed AK-47s. I just watched some in-
credible young American men fight-
ing for their country. The experience
has given me a great appreciation of
the Marine Corps and raised the old
question, “Where do we find such
men?” Overall, it was an incredible,
horrible, wonderful experience.

R&R: Finally, once you returned,
when did it hit you that you were really
home?

RM: In the middle of an outdoor
Jimmy Buffett concert here in Dal-
las. I'm sitting there surrounded by
12,000 other “Parrotheads,” and af-
ter about my third Corona I looked
around and had that feeling that
was home, [ was safe, and every-
thing was OK. [ said to my date,
“Ten days ago I was in Baghdad,
and now I'm sitting here drinking a
beer at a Buffett concert.” It was all
a little bit surreal.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 858-486-7559
or e-mail:
apeterson@radioandrecords.com

Already on:

More Than

e the first in your market with the new, early-morning, weekday business
aws show from The Wali Street Journal. Useful, up-to-the-minute,
levant in today’s world. Listeners trust it. Advertisers love it. You win!

WALL STREET JOURNAL.

This Morning.

Business. And the Business of Life.

WLS-AM Chicago...WPHT-AM Philadelphia.. XTRA Sports Phoenix... WFLF-AM Orlando...KNEW-AM San Francisco...KKZN-AM Denver.. KNWX-AM Seattle...KFTK-FM St. Louis...

CALL NANCY ABRAMSON NOW AT 914.244.0655 FOR A DEMO. DOWIOMES
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Men 25-54 AQH Share Increases - Fall ‘02 vs. Winter ‘03

WODFN-AM - Detroit 3910556 WCKY-AM - Cincinnati  4.1105.2

WTEM-AM - Wash.DC 35to 44 WHB-AM - Kansas City 6.6t010.4

WKNR-AM - Cleveland 8.7t0 8.8 WGR-AM - Buffalo 9.8106.2

Source: Arbitron Fall '02 vs. Winter '03. AQH share increase. Men 25-54. Exact times.
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Airborne-Cat Prank Never Leaves The Ground

i XTM (92.3 Extreme Radio)/Cleveland’s new
morning personality, Rover, wanted to quickly establish his
presence in the market. So what better way, he thought,
was there to get some attention than to launch a frisky fe-
line into a low earth orbit? Local NBC-TV affiliate WEWS-
TV offered an in-depth account of the story on the air and
on its website, succeeding in irritating animal lovers in much
of the region. “We were tying helium balloons to different
objects, and callers had to guess how many balloons would
lift the objects off the ground,” says Rover. It then struck Rover
to tell listeners that he'd decided to strap some balloons to a
cat. The bit sounded something like this: “Grab him, grab him!
Somebody help me. Oh, my God, you guys — he’s flying
away! Look out the window!” Panic ensued. But relax — it
was just a bit and the flying-cat stunt was a fake.

Before anyone knew the stunt was a prank, the local Ani-
mal Protection League received more than 100 calls. Local
law enforcement authorities also became aware of the situ-
ation. According to WEWS, one 911
call went as follows: “I'm listening to
the radio, and there’s this radio sta-
tion that had this girl tie balloons to
her cat and it’s floating around in the
air downtown. Is there anything you
can do about it? The cat's going to
die.” The simulated drama lasted for
more than three hours before WXTM
producer Lunchbox brought the bit
| to a halt. “Someone out in Medina,

Tabby, shortly after her
faux landing.

OH shot the balloons down,” he an-
nounced on-air. “The cat came to the
ground and we recovered it. The cat’s
OK.” WXTM, seeking to enhance its status as an envelope-
pusher, says it will not offer any apology.

In other big dumb radio news, a judge in lowa has dis-
missed a lawsuit filed against Cumulus’ KORB (93 Rock)/
Quad Cities, IA-IL by a listener who permanently tattooed
the station’s logo on his forehead. in May 2002 Richard
Goddard and his stepfather, David Winkleman, sued Cu-
mulus and KORB jock Ben Stone, claiming that Stone failed
to honor a November 2000 promise to pay them each
$30,000 a year for five years in exchange for converting their

foreheads into tiny, flesh-colored station billboards. On Nov.
29, 2000, Stone announced that he'd give concert tickets and
backstage passes to whoever slapped a temporary 93 Rock
logo on their forehead. He then reportedly upped the ante,
offering $150,000 to upgrade to a permanent logo. Goddard
and Winkleman claim that someone from the station paid

for their tattoos.
Market Manager Jack Swart respectfully begs to differ,
however, and tells ST that no KORB employee paid for the
tattoos. In fact, Swart says a 93 Rock sales rep

actually drove to the tattoo parior
ROCK:

to convince the pair not to go
through with it. “The bott,
The Quad Cily Rocker rough with 1 e bottom

line is that we had pretty good
evidence that these guys had done this on their own. This
whole case was completely unfounded,” Swart says.

Clear Channel creates a whole new geographical zone by
slicing a portion of its Southeast Region and christening it
the Mid-South Region. Overseeing this new region, which
CC has created in order to capitalize on what it calls its “high
growth characteristics,” is Alene Grevey, who will serve
as Sr. VP/Mid-South Region. She’ll remain based in Charles-
ton, SC, and assumes responsibility for markets in North
Carolina, South Carolina and Georgia, as well as Chatta-
nooga, TN. Grevey moved to Charleston in December 2000
and was named Market Manager/Regional VP of WALC,
WEZL, WRFQ, WSCC, WSSP & WXLY in 2001.

Bartels Set On Arista Upgrade

ST sends its congrats to Arista Sr. VP/Promotion Steve
Bartels, who is just about ready to get a promotion to Exec.
VP

Congrats also go out to another one of ST’s faves, Tony
Monte — the newly named VP/Rhythm-Crossover Promo-
tion at Capitol Records. Monte spent the past five years at
RCA but exited the label following its merger with ] Records.

Another RCA/] downsize victim, former RCA VP/Promo
Eric Murphy, has resurfaced at a new venture called
Pop2Life, an event marketing and promotion company. For
more info, go to www.pop2life.com.
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* Val DelLong elevated to Sr. VP/Promotion at Universal
Records.

» Sean Demery named PD of KITS/San Francisco.
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BNV LARS AGU

* R&R reveals the nominees for the first
R&R Industry Achievement Awards, to
be given out at R&R Convention '98.

« Phil Costello elevated to Sr.VP/Promo- !
tion at Capitol Records.

* ABC Radio Networks acquires Radio
Today Entertainment. Geoff Rich be- |
comes Exec. VP.

* GRP Records elevates Tommy LiPuma
to Chairman and Ron Goldstein to Pres-
ident.

/ ?/ VEARS AGQ

« Jennifer McCann named VP/GM of Boston FM Opera-
tions for Atlantic Radio.

4wy -

J IR

* Tommy Mottola named President of
CBS Records.

* Warner Bros. Names Carol Hart VP/
National Promotion, Harold Childs VP/
Jazz Marketing and Roberta Petersen
VP/GM of A&R. .

* John Roberts joins KZEW/Dallas as
PD.

* Dan Vallie resigns from EZ Communications to form Val-
lie Consulting.

* RAB names Daniel Flamberg Sr. VP/Marketing & Com-

munications and Wayne Cornils Sr. VP/Meetings and
Special Projects.

20V Fi55 AGO |

» David Berman, Bob Regehr and Ted Templeman named
Sr. VPs at Warner Bros. Records.

CR) 25 AGU

* WIL-AM & FM/Philly President/GM Wally Clark elected
VP of parent company LIN Broadcasting.
* Bob Kingsley assumes on-air duties of American Coun- J

Phil Costello

Dan Vallie

try Countdown.
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After a decade of dancing, Logic Records U.S. shuts its
doors, effective May 9. Six staffers will be adversely affected,
including GM Kelly Schweinsberg, Sr. Director/Promo &
Marketing Sabwa Scarpone, Sr. Director/Sales & Market-

ing Thom Storr, mix show/club

promo guy Victor Dinaire, fi-
R.L.P, Logic Records

nance & licensing guy Maiko
Sakai and retail marketing per-
son Marc Monteiro. While Logic Records U.K. closed up
shop several weeks ago, Logic Records Germany is still open
for business. It’s not known where such Logic artists as La
Bouche or Gloria Gaynor will end up.

Paras Packs Up In Providence

After five years as Clear Channel/Providence Market Man-
ager, Bud Paras resigns. Paras managed WH]J, WHJY,
WSNE & WWBB, and no replacement has been named.
When ST asked for comment, we received this statement
from Clear Channel Sr. VP/Corporate Communications Lisa
Dollinger: “We are grateful for Bud’s many contributions
to the company, most recently his personal leadership fol-
lowing the Rhode Island tragedy, and we wish him all the
best.”

Across the: street, at Brown University’s Alternative
WBRU, it’s just about time for the station's annual MD
switch. Current MD Alicia Mullin is graduating, and her re-
placement is fellow Brown student Andy Yen. Mullins’ last
day at WBRU is May |6.

The drama is still unfolding at Infinity/Philadelphia. Last
week Sr. YP/Market Manager Drew Hilles reportedly told
longtime WIP/Philly PD Tom Bigby that Bigby will now be
reporting to Tim Sabean, OM of sister Rock ‘n’ Talk FM
WYSP That news apparently did not sit well with Bigby, who,
according to the Philadelphia Daily News, was told to “take
a week and cool off.” While repeated calls to Sabean and
Infinity execs were not returned, Bigby tells ST, “The ru-
mors of my demise are premature and not true. I'm still
there and still the Program Director.”

Last week KZPT/Tucson morning guys Wayne Coy and
Darrin Stone celebrated their first anniversary with the
Journal Hot AC. This week they're on the beach. The dy-
namic duo previously worked together at WABB/Mobile and
KQKQ/Omaha. Coy can be reached at 520-954-6269 or at
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waynecoy(@aol.com; you can find Stone at 520-954-3358 or
at dstone7 @aol.com.

Forty-year radio vet Jon Horton, COO of Mondosphere
Broadcasting, launches his own consultancy: Management by
Design. Salem Communications has already inked a deal with
Management by Design to consult its Fish-formatted Chris-
tian stations nationwide. Horton will keep his current du-
ties at Mondosphere, and MBD can be reached at 559-434-
1715 or via e-mail at jon@managementbydesignhq.com.

After five years as Marketing Director for Clear Channel/
Miami, Camie Dunbar resigns. She tells ST that she plans
on spending more time with her new daughter and will start
her own marketing company. Dunbar can be reached at 786-
236-0866 or online at cddunbar(@bellsouth.net.

Kudos to Val Maki, newly named VP of Emmis Radio (see
Page 1), who is this year’s recipient of the 2003 Radic Genii
Award, presented by the Southern California chapter of
American Women in Radio and Television. The festivities will
take place June 18, the night before R&R Convention 2003
starts, at the Beverly Hilton in Beverly Hills, CA.

Sandusky AC KLSY (Mix 92.5)/Seattle makes some

moves: Dana Dearden moves from afternocons to middays.

e

Dearden replaces Frank Shires, who exits.
| New to afternoons is Mitch Elliott, who
B spent the past |5 years at Oldies WFOX/
Atlanta. Samy The Psychic, who has
made guest appearances on stations across
the country, joins Mix for the 7-10pm slot.
| The Psychic succeeds Charlie Brooks, who
exits. Charles McPhee's (pictured) syndi-
cated Dream Doctor show will now air

Hey, that's no radio

face!
ace from 10pm-2am.

Stop Calling— We Have AWinner!

Less than 24 hours after ABC News/Talker KGO/San
Francisco scored its 99th No. | book in a row, ST received
this note from KMOX/St. Louis VP/GM Tom Langmyer:
“KMOX holds the national record for consecutive No. |
showings in Arbitron for all the markets in the U.S. Our 10.9
share in the winter 2003 book brings our unbeaten streak
up to 108"

ST SHOT 0’ THE WEEK

Mark Kaye and Kris Gamble, hosts of WIHT (Hot 95.5)/
Washington's Hot Morning Mess, have just inked a multiyear
contract extension. Kaye says, “It was either re-sigr: with [CC/DC
VP/Programming] Jeff Wyatt — or go to work for a PD who
might accidentally listen to the show.” Minutes later Mark & Kris
(foreground) signed their contract in disappearing i as an
unsuspecting Wyatt (upper ) and CC RVP Bennett Zier look on
approvingly.

The Academy of Country Music names WIVK/Knoxville
as its Country Radio Station of the Year and KSON/San Di-
ego morning personalities Tony Randall & Kris Roches-
ter as its On-Air Personalities of the Year. While an official
ACM release isn't expected until next week, the broadcast
winners, in addition to those in other categories, are posted
on the ACM's website, www.acmcountry.com.

Quick Hits

* John Butler resigns from the OM/PD post at ABC
News/Talker WMAL/Washington.

* WHTZ (Z100)/New York night jock Romeo adds Asst.
MD duties.

* KRQQ/Tucson night guy Donovan exits.

* Former KKRD/Wichita Asst. PD/MD Craig Hubbard
resurfaces as PD of Zimmer’s CHR/Pop KLZR/Topeka, KS.

The legendary call letters WEVD — a fixture on the New
York radio dial since the 1920s — will soon disappear. The
station, now owned by ABC and known to listeners as
“ESPN Radio 1050,” switches call letters to WEPN to more
closely sound like, well, ESPN. The WEVD calls were lo-
cated at 97.9 MHz from 1953 until the late 1980s, and the
station became well known for its Yiddish programming.

Fast Hooks...No Snags
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SOUND DEC/SIONS

R&R May 2, 2003

Altered Alternatives

Programmers find success with new musical
directions, less hard rock

¥V hat's the difference between Active Rock and Al-
ternative? If I had a dollar for every time I've been asked
that, I could buy both Cyndee Maxwell and Max Tolkoff
beachfront property. While the two formats continue to
share many records, a schism is starting to develop mu-
sically. For some Alternative programmers, a move away
from harder rock has helped in the ratings.

“What opened us up to more peo-
ple 18-34 was the ability to play more
types of music, be it a Ben Harper,
Coldplay or Jack Johnson, which we
haven’t done in a really long time,”
says WPBZ (The Buzz)/West Palm
Beach OM/PD John O‘Connell.
From summer 2002 to fall 2002, The
Buzz went 2.7-3.4; it trended 3.9-3.6
from winter Phase One to
winter Phase Two this year.

After successfully de-
fending a hard rock posi-
tion from a now-defunct
sign-on in the market, The
Buzz started moving a lit-
tle more mainstream while
maintaining its rock base.
“When things started com-
ing back around, we were
able to find records that
were more back toward
the center,” O'Connell says. “One of
the first was Jack Johnson’s ‘Flake.” It
was so the other way, but we were
able to play it. We did an auditorium
test with records like Lenny Kravitz's
‘Fly Away’ and U2’s ‘Beautiful Day’
about a year ago, and they tested well.
Maybe we didn’t have to be as hard
as we were. It just made us more
mass-appeal.”

O'Connell sees a more open-mind-
ed audience nowadays. “I think we
can go back to what Alternative used
to be and play records that are kind
of punky, rock, mainstream, folksy. I
see Alternative going back to the way
it used to be. Hot Hot Heat — boy,
don’t they sound like The Cure?
You‘ve got Foo Fighters where you
had Nirvana. Dave Grohl stepped in
and blew people away with hit after
hit. Anytime anyone asks what Alter-
native is, I just say the Alternative word
means one thing: I can play more dif-
ferent types of music on my station
than anybody else.

“I don’t want to go back to when it
was hard all the time and drove peo-
ple crazy. People couldn't listen to it
at work. It did nothing for the format,
and it did nothing for the ratings. The
fact is, we're back into the workplace
because the music is more accepted in
a mass-appeal way — I like that. My

Rob Summers

clients like it, my listeners like it, and
Ilike it.”

The Big Easy

Down in New Orleans, a market
withoutan Active Rocker, Alternative
KKND OM/PD Rob Summers seeks
to keep records from Hot AC and
CHR competitors while maintaining

~a rock presence as well.
| “We try to embrace records
like Good Charlotte, Cold-
play, etc. that we may not
have played in the past,”
he explains. “Theyre obvi-
ously hit songs. We're not
k. | quite so bent on being the
"8 balls-to-the-wall dude sta-
§ tion all the time. We still
bang the hell out of Dis-
turbed and Korn and ev-
erything else that the Ac-
tive Rock stations are playing. It's a
little easier for us to straddle that fence
and embrace poppier records that
may not benefit us so much if we had
an Active Rock competitor.”

In the summer to fall 2002 books,
KKND/New Orleans went 3.7-4.1.
“It's very Urban-based in this market,
and that's also been a big factor in pro-
hibiting us from seeing some of the
bigger numbers we’d like to see.
Hopefully, by not dropping a Good
Charlotte, Coldplay or Sum 41, then
we can get a little bit more cume from
stations that would hold on to it, like
a Hot AC competitor.”

Summers maintains a wait-and-see
attitude when it comes to hard rock’s
future at Alternative. “The main-
stream stuff like Seether and Nickel-
back has worked very well for us tra-
ditionally,” he says. “Then again,
sounds like The White Stripes do
seem to be getting a lot more attention.
Bands like that come to town, and we
hear about the shows selling out even
though we've never played anything
by them. I'd like to see it go that way
— itexpands the sound of the format.

“We've embraced Coldplay and
tried to make them an artist that be-
longs to KKND in this market. I think
we've done that. The White Stripes,
The Strokes, OK Go — those bands

have had a place here, whereas before
Idon’t think that they would have. It's
something that we've done conscious-
ly, but it's also indicative of the shift
that we're starting to see.”

Chicken Wire & Chances

In San Francisco, the shift has been
more radical for KITS (Live 105),
which began evolving to a new mu-
sical position roughly 10 months ago.
“It was all rock and punk pop before,
and now it’s selected rock, punk pop,
selected rap and the like,” says PD
Sean Demery of Live 105, which
went 2.2-2.1-2.4 in the last three
books.

“The shift is so severe in a lot of
ways, from a rock to a rhythm base,
that I'm just glad we didn’t go down
in the process,” Demery says. “We
were able to maintain, and now we're
in the rebuilding stage. Anytime you
take away guitars from the guys at the
tractor pull, there are going to be beer

“Anytime anyone
asks what
Alternative is, | just
say the Alternative
word means one
thing: | can play
more different
types of music on
my station than

anybody else.”
John 0°Connell

bottles thrown at you. Make sure you
have plenty of chicken wire up. The
chicken wire is holding pretty well,
and now we're starting to build a
structure around the chicken wire.
“The ones we've picked on to dis-
appear are the Disturbeds, the Gods-
macks and their ilk. Instead, we're fo-
cusing on bands like The Transplants,
The Roots, Hot Hot Heat, Interpol and
The Streets, who are huge for us. The
White Stripes have been here the

www americanradiohistorv com

If The Fish Fits....

Live 105 ‘unslicks’ its imaging, promotions

Besides a musical shift at Alternative KITS/San Francisco,
PD Sean Demery also points to a decidedly different
sound between the records. Jocks have been taking a
“you’ve got to hear this” attitude, not unlike the one you'd
hear hanging out in your friend’s living room.

“What's between the records is an attempt at entertainment rather
than ‘That's the latest from Staind,” Demery says dryly. “Instead, it's,
‘Oh man, listen to the way Jack White screams at the top of his lungs,
this song is called so-and-so, it's on Live 105." You're in the living room,
drinking beer and eating weenies on a stick, and your friend is trying to
describe the song with his mouth full.

“It's not slick, but we've been doing siick for so long now that
nobody notices slick. Today’s innovations are tomorrow's antiques.
Anything you invent today can be worthless tomorrow or the next day,
but for now, until deemed otherwise, we're going to try to ‘unsiick’ the
radio station on purpose so people will notice.”

While Live 105 is still giving away cars and such, Demery notes
that promotions have taken on a
different slant as well. “When | got i
here they were givingaway the typical —z - G {
radio-station prizes and flyaways — - S8
we got rid of all that stuff,” he says.
“Last week we gave away a fish. We

Live 105's giveaway fish

as many entries for the fish.

week.”

did that because we gave away a car the week before that, just
because it was one of those things we had to do because of the
client, blah, blah, blah. We had some good entries, but we had twice

“Think about that for a second. A fuckin’ fish that cost me $48. The
point is, flyaways are nice and all, but doing the same thing gives you
the same results. If people are going to continue to hit people with the
same information over and over again using the 68 disc-jockey words
that have been used since 1955, when Alan Freed said, ‘Hey, kids,’
what kind of resuits do you expect? When's the last time you heard
something on the radio that made you go, ‘Whoa, cool!’ It happens on
KROQ/Los Angeles sometimes. But most of the time people have a
flyaway to see Pearl Jam in Orlando. There'll be 20 winners, and who
cares? Funny and interesting beats the crap out of real any day of the

So what irreverent giveaway is up next for Live 1057 “This week,”
Demery says, “we're doing beef log.”

whole time, and bands like Evanes-
cence would have never gotten
played at the station before. Eminem
is present all the time, and Fischer-
spooner were No. 1 in research two
weeks ago.”

Demery notes that he's down to
one “oldie” an hour. “The rules of ra-
dio as we know it have definitely
changed,” he says. “Hits are still hits,
and you want to play the
crap out of them. We have
Howard Sternin the morn- #
ing and only 16 hours of |
programming a day, but [
still manage to get my
powers in there 43 spins a
week. But the things
around them are more |
new-music-based, and to |

stations that play Saliva’s ‘Always’
into Godsmack into something like
Nickelback’s ‘How You Remind
Me,”” he says. “Since when is being
the other Active Rock station a posi-
tion? Being a good Active Rock is
good. But being an Alternative sta-
tion that plays Active Rock, too? Give
me a break. The psychographics are
completely different between the
people who like The
White Stripes and people
who like Godsmack.”
= While Live 105’s musi-
| cal shift is more radical
than WPBZ's or KKND's,
Demery believes those sta-
tions’ moves are solid, vi-
able positions given their
markets. “If [ was anyplace

do that you need to spend
a lot of time finding inter-
esting ways to present that content in
a way that the listeners can tell you're
excited about it.”

While moving away from hard
rock has helped Live 105, Demery
isn’t about to write off hard rock’s
presence at the Alternative format. “In
some markets, like Cleveland and Las
Vegas, it’s the lifeblood that makes
those markets tick.”

But he cautions Alternatives about
becoming an “Active Rock Lite.”
"That’s what I call these Alternative

Sean Demery

else, I would not do this
radio station,” he admits.
“All we're doing here is trying to be-
come the station that this market
thinks it’s supposed to have, based on
everything you see about San Fran-
cisco being liberal, gay and diverse.
The fact is that this is an exceedingly
right-wing market these days. From
the Haight-Ashbury days of the ‘60s
and '70s to now, you'd think this is the
peace, love and flowers-in-your-hair
city. It’s not like that at all. But there
are people here who would go in that
direction if it was available.”
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S H 77 3 TOP50 ALBUMS 25
° THE INDUSTRY'’S NO. 1 RETAIL CHART May 2, 2003
W W ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 MADONNA American Life Warner Bros. 235,302 -
5 2 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/interscope 135,359 -34%
1 3 KELLY CLARKSON Thankful RCA 130,480 -57%
7 4 LINKIN PARK Meteora Warner Bros. 94,208 -48%
10 5 CHER Very Best Of Cher wsm 87,762 -25%
1 6 EVANESCENCE Fallen Wind-up 86,208 -26%
8 7 NORAH JONES Come Away With Me Blue Note/Virgin 80,963 -44%
3 8 FLEETWOOD MAC Say You Will Reprise 711,778 -63%
6 9 NOW 12 Various Capitol 76,090 -59%
2 10 50 CENT 50 Cent The New Breed Shady/Aftermath/interscope 68,632 -18%
4 1 DARRYL WORLEY Have You Forgotten? DreamWorks 64,299 -69%
12 12 CELINE DION Cne Heart Epic 61,600 -46%
- 13 MO0BB DEEP Free Agents: The Murder Mix Tape Landspeed/Koch 57,569 -
13 14 GODSMACK Faceless Republic/Universal 55,642 -50%
18 15 SEAN PAUL Dutty Rock VP/iAtantic 51,192 -29%
20 16 WHITE STRIPES Elephant 174 51,189 -23%
15 17 R.KELLY Chocolate Factory Jive 49,241 A3%
- 18 LIZZIE MCGUIRE MOVIE Soundtrack Walt Disney 48,811 -
23 19 FABOLOUS Street Dreams Elektra/EEG 47,486 A7%
14 20 LISA MARIE PRESLEY To Whom It May Concern Capitol 46,312 -50%
16 21 KID ROCK Cocky Atlantic 44,918 -43%
9 22 JIMMY BUFFETT Meet Me In Margaritaville ury 43,112 -67%
33 23 LIL’ KIM La Bella Mafia Atlantic 35,558 -23%
26 24 AUDIOSLAVE Audioslave Interscope/Epic 34,680 -38%
28 25 COLDPLAY Rush Of Blood To The Head Capitol 34,321 -35%
3 26 AFl Sing The Sorrow DreamWorks 32,481 -30%
37 27 DIXIE CHICKS Home Open Wide/Monument/Epic 32,170 -25%
2] 28 GINUWINE Senior Epic 32144 -40%
32 29 EMINEM Eminem Show Aftermath/lnterscope 32,064 -31%
24 30 JUSTIN TIMBERLAKE Justified Jive 31,924 -44%
30 31 CHRISTINA AGUILERA Stripped RCA 31,857 -36%
21 32 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 31,642 -51%
22 33 CHICAGO Soundtrack Epic 31,199 -48%
19 34 AVRIL LAVIGNE Let Go Arista 30,963 -54%
29 35 JAMES TAYLOR Best Of James Taylor wsm 29,380 -44%
41 36 TRAPT Trapt Warner Bros. 28,196 -22%
17 37 PETE YORN Day | Forgot Columbia 21,467 -63%
36 38 THE ALL AMERICAN REJECTS The All American Rejects DreamWorks 26,343 -40%
42 39 JOHN MAYER Room For Squares Aware/Columbia 25,574 -25%
34 40 TOBY KEITH Unleashed DreamWorks 25,106 -44%
39 41 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 24,761 -37%
4 42 3 DOORS DOWN Away From The Sun Republic/Universal 24,134 -25%
- 43 MATCHBOX TWENTY More Than You Think You Are Melisma/Atlantic 20,690 -
- a4 BLACK LABEL SOCIETY The Blessed Hellride Spitfire 20,244 -
- 45 BLUE MAN GROUP The Complex Lava 17,602 -
50 46 FLOETRY Floetic DreamWorks 17,087 -33%
43 47 LUCINDA WILLIAMS World Without Tears Lost Highway/IDJMG 16,933 -49%
- 48 NELLY Nellyville Fo' ReellUniversal 16,531 —
35 49 JESSICA ANDREWS Now DOreamWorks 16,513 -63%
- 50 SNOOP DOGG Paid Tha Cost To Be Da Boss Doggy Style/Priarity/Capitol 15,969 -
© HITS Magazine Inc.
' | ﬁLEUMS alum Kelly Jones (No. 7) give the good ol US.A. achart | Blue Man k
Clarkson, is No. hegemony. Only the half-American/half-En- | G rou p ,
3. Yet another glish Fleetwood Mac (No. 8) and Capitol’s | whose label
’ ¥ T i stateside patriot, multicultural Now 12 (10) prevent a sweep — | debut, The
She S 8““ An Amencan G'rl Shady/ifter- even if the Material (Gi)rlpnow lives iann- Complex, en-
Oh, say can you see ... thisweek’'sNo. 1 | math/Inter- gland. ters at No. 45.
album? o scope rapper 50 Landspeed /Koch rap veterans Mobb While
The stars and Cent, is back up Deep are the other top newcomer to the | most titles
stripes, now flying f\.« - to No. 2 with his charts, coming in at No. 13 with their new al- | are  down .
over downtown i, Get Rich or Die « bum, Free Agents: The Murder Mix Tape. compared to Evanescence
Baghdad, unfurl ; Tryin’ atbum, © Teen pop icon and TV star Hilary Duff | the previous chart, which got a major boost
for this week’s top while his DVD- proves her staying power with the Walt Dis- | from the always-hopping Easter weekend,
10 too, as Madon- CD hybrid is ney Records soundtrack to her upcoming Liz- | upward chart moves are registered by Cher
na’s new Maver- : : No. 10. LDl zie McGuire Movie bowing at No. 18, with a | (10-5), Evanescence (11-6), Queen Bee/At-
ick/Warner B'ros. Hitary Duff The rest of the top 10 is filled up by the | little help from two tracks at Radio Disney. lantic’s Lil Kim (33-23), DreamWorks’
alb um, American red, white and blue too: WB'’s Linkin Park Other chart debuts are scored by Spitfire’s | A.EL (31-26), Monument/Columbia’s Dix-
Life, lands at the top spot, while last week’s | (No. 4), WSM's Cher (No. 5), Wind-up’s Ev- | Black Label Society, featuring Ozzy guitar- | ie Chicks (37-27) and WB punk sleepers
first-place finisher, RCA’s American Idol | anescence (No. 6) and Blue Note’s Norah | ist Zakk Wylde (No. 4), and Lava/Atlantic’s | Trapt (41-36).
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GOING FOR ADDS

e May 2, 2003

Sssmooth Jazz

Next week is going to be a special one for Smooth Jazz, as two leg-
endary artists go for adds. Both their names begin with the letter “S":
Steely Dan and David Sanborn g
are back to introduce songs from
their upcoming projects. |

Donald Fagen and Walter |
Becker comprise the legendary
duo Steely Dan, and next week
they present not one, but fwo new
songs to radio. “The Last Mall” is
Going For Adds at Smooth Jazz,
while “Blues Beach” comes
ashore at Triple A. Steely Dan’s
upcoming album, Everything
Must Go, is due in stores June 10.
It's their first album since 2000's Two Agninst Nature, which won four
Grammys. Everything was recorded in about a year’s time, which is
astonishing given Steely Dan’s reputation for being extremely me-
ticulous in the studio.

David Sanborn comes home to the format with “Comin’ Home
Baby,” from his latest CD, timeagain. The track is a cover of Herbie
Mann'’s hit from the "60s, and it gained five more adds this week (be-
coming part of a four-way tie for second place on Smooth Jazz's Most
Added list). Seven stations have now added the track early.

Speaking of covers, Uncle Kracker delivers “Drift Away” to Pop
radio, a reprise of Dobie Gray’s country soul classic. Remarks Uncle
Kracker about recording with Gray, “It was cool, man. I've met a lot
of people whose music I absolutely love, and a lot of the time, it's
really disappointing. They don't sing like they used to sing. Their at-
titudes are just shot. But Dobie came in, and that guy sings just like
yesterday. He hasn't lost it at all. That was so refreshing.”

Loon finally comes into his own as he introduces “How You Want
That” to Rhythmic and Urban. The future club banger and first sin-
gle from Loon'’s forthcoming self-titled release also features Kelis. Last

- g year was huge for l.oon as he
rapped on hits like P. Diddy's “1
Need a Girl” and 3LW's “I Do
(Wanna Get Close to You).” With
the release of his album on June
24, get ready for Loon to make au-
diences crazy on his own.

Also coming June 24 is Liz
Phair’s self-titled album, mark-
ing the return of one of the lead-
ers of the female singer-song-
writer movement of the early
'90s. Phair’s “Why Can’t 1?”
goes for adds at Hot AC and Triple A next week, and from late
May to early June she will be opening for The Flaming Lips in
mainly West Coast markets.

As we head to the Rock formats, we revisit the “S” theme. Sammy
Hagar sings “Hallelujah” at Rock and Active Rock with the lead sin-
gle from his forthcoming live solo album of the same name. “Halle-
lujah” is actually the only cut on the CD recorded in the studio. Mean-
while, Seven Wiser go for adds at Active Rock with “Lies,” from their
upcoming self-titled debut album.

Socialburn have something for everyone as “Everyone” reaches out
to Rock, Active Rock and Alternative next week. Says the band about
their origins, “We were sucker fishing one night — you know, that's
when you catch the fish with your bare hands. Someone’s usually got
a campfire going when you're doing that. The three of us just started
singing to a guitar. Next thmg you g
know, we've got a group.” Lead [
guitarist Chris Cobb joined front-
man Neil Alday, bassist Dusty
Price and drummer Brandon Bitt-
ner shortly thereafter.

Wynonna is back to show §
Country “What the World |
Needs” with the lead track from
her yet-to-be-titled album, due
out later this year. Wynonna re-
cently gave the official live de-
but performance of “What the
World Needs” at the House of

Steely Dan

Liz Phair

What The-WoNd Needsé

Wynonna

///////////////////////

0000000000600 0000000

Week Of 5/5/03

CHR/POP

BLU CANTRELL Breathe (Arista/
DONNAS Who Invited You {Atlantic/
UNCLE KRACKER Drift Away (Lava/

CHR/RHYTHMIC

CLIPSE Hot Damn (Star Trak/Arista)

FOXY BROWN | Need A Man (Vialator/IDJMG)

LOON f/KELIS How You Want That (Bad Boy/Universal)
SARAI Ladies /Epic/

THALIA f/FAT JOE | Want You (Virgin/

URBAN

CLIPSE Hot Damn (Star Trak/Arista)

FOXY BROWN | Need A Man (Violator/[DJMG)

LES NUBIANS Temperature Rising (Higher Octave/Virgin)
LOON f/KELIS How You Want That (Bad Boy/Universal]
NIVEA 25 Reasons (J/ive/

THALIA f[FAT JOE | Want You (Virgin/

URBAN AC

JAVIER Crazy (Capitol

COUNTRY

BEST OF FRIENDS I'm A Mom (Spring Hill)

DEANA CARTER I'm Just A Girl (Arista)

LISA MARIE PRESLEY Lights Out (Capitol)

OAK RIDGE BOYS The Absence Of Love (Spring Hil)
SHANE SELLERS Back To Riding Rainbows fLofton Creek/
WYNONNA What The World Needs (Asylum/Curb}

AC

DARYL HALL & JOHN OATES Man On A Mission (U-Watch/ ]

HOT AC

DONNAS Who Invited You (Atlantic)
ERASE THE GREY Rain (Republic/Universal)
LIZ PHAIR Why Can't I? (Capitol)

SMOOTH JAZZ

DAVID SANBORN Comin’ Home Bahy (GRP/VMG)
STEELY DAN The Last Mall (Reprise/

STEVE COLE NY LA (Warner Bros.)

TOWER OF POWER Could've Done It Better (0r Music/

ROCK

SAMMY HAGAR Hallelujah (Sanctuary/SRG)
SOCIALBURN Everyone (Elektra/EEG)

ACTIVE ROCK

SAMMY HAGAR Hallelujah (Sanctuary/SRG)
SEVEN WISER Lies /Kik It/
SOCIALBURN Everyone [Elektra/EEG)

ALTERNATIVE

CLOSURE Look Out Below (TV/7)
SOCIALBURN Everyone (Flektra/EEG)

TRIPLE A

ANDREA ZONN Love Goes On {album) [Compass/
ERIN MCKEOWN. Grand (album) (Vettwerk/
FLAMING LIPS Fight Test (Warner Bros.)

GREG TROOPER Floating (album) (Sugar Hil)
JESSE HARRIS & THE FERDINANDOS

All My Life (Blue Thumb/YMG)

L1Z PHAIR Why Can't I1? {Capitol)

MAMANI KEITA & MARC MINELLI Electro Bamako
(album) (Paim/

0.A.R. Hey Girl fLava/

PETER STUART Vertigo (Vanguard)
STEELY DAN Biues Beach (Reprise/
STRAWBS Biue Angel (album) (Witchwood)

SUSAN TEDESCHI Don't Think Twice, It's All Right
(Tone-Cool/Artemis)

/il

Blues in L.A., where such special guests as Lance Bass; Jo Dee Mes-
sina; Arsenio Hall; producer Dan Huff; Wynonna’s mother, Naomi
Judd; and R&R'’s own Country Format Editor, Lon Helton, were
in attendance.

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.

— Mike Trias
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PART ONE OF A Two-PART SERIES

The 10 Biggest
Mistakes PDs Make

How to avoid the pitfalls and inspire your staff

During Canadian Music Week in Toronto, veteran
consultant Mike McVay conducted a compelling ses-
sion that focused on the 10 biggest mistakes program
directors make. This week and next we’ll unveil the
mistakes McVay has discovered during his many years
of consulting, as well as his thoughts on what PDs in
any format can do to avoid them.

To compile his list, McVay went

to many of the top-rated stations in
each of the top 50 U.S. markets and
asked each general man-
ager to tell him the three
biggest mistakes pro-
gram directors they’ve
worked with have made.
Then McVay asked his
staff of 13 consultants to
provide their list of what
they see as the 10 biggest
PD mistakes. What
McVay quickly discov-
ered through this unscientific exper-
iment was that the general manag-
ers’ responses corresponded close-
ly with the McVay consultants’ list.

Learn From History

No. 10 on McVay's list of mistakes
is programmers disregarding the
history of their station and market.
“All too often a program director
will walk into the market and imme-
diately forget what was done in that

Mike McVay

market before them,” says McVay.
“They don't evenask. How many of
you have been in the market before
and seen somebody show
up and launch a radio sta-
tion named Kiss or Mix or
Power when there’s al-
ready been one in the
market? And it failed mis-
erably and died three or
four years earlier.

“Most programmers
don’t come in and ask.
They don't stop at all to
get the history of the radio station
or even look at what their frequen-
cy has been.” McVay's advice is to
seek out history on a station and
find out what’s gone on in the
market.

Get out and talk to people so you
can discover things like how listen-
ers refer to the radio station. McVay
offers the example of an AC station
he consults in San Antonio. For 15
years the station (now KQXT) was

1aping the show.

WAEV ON FOX wAEv (KiSS)/Savannah, GA sent listener Derek to the
American Idol taping on April 22 — and he got KISS a little free publicity,

courtesy of Fox. Unfortunately, KISS PD Chris Alan was stuck at a railroad
crossing and missed it live. It's a good thing midday superstar Brad Kelly was

T

called KQ 102. Three years ago it
changed its name to Soft Rock 101.9.
The ratings have grown and it is the
leading AC in the market, but the PD
informed McVay that every time he
goes out to a station appearance, ev-
erybody still calls the station KQ 102.

“The station is obviously going to
have to reevaluate and conduct some
research to see what the upside po-
tential of the name Soft Rock 101.9is
and what we can do to change the
name of the radio station in people’s
minds if there are benefits to doing
that,” says McVay. “Had we disre-
garded the history of the station and
the market, and had the program di-
rector not gone out and talked to peo-
ple, the station would have been
dealing in a vacuum.”

Focus On Strategy

Number nine on the list is a big
one: Program directors get caught
up in tasks and ignore the agreed-
upon station strategy. “Think about
your own day for a second. How
many PDs never listen to their radio
station once they get to the radio sta-
tion?” asks McVay. “You may have
it on, but it's the case of the moun-
tain coming to Mohammad. Every
couple of minutes a problem comes
in to you. You're trying to deal with
the sales rep who needs a special
promotion to get that $8,000 buy,
you have an air personality who re-
ally doesn’t have the time to stay late
tonight to do their production, and
on and on.”

McVay believes the really great
PDs are well organized. He feels
strongly that PDs have to be creative
— but it won't do them any good if
they have all these fabulous ideas
they can’t get on the air. He further
points out that it’s easy for PDs to
become emotionally involved in the
discussions of the moment and for-
get the strategy.

McVay believes programmers
may even need a piece of paper in
their top desk drawer with the strat-
egy of the radio station written on
it. He says, “Every time you start to
get into those battles where you've
got all these people coming at you
with different things that they need
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— 'How come our music can't be a
little bit newer and fresher?” or 'How
come we can't have more oldies on
the radio station?” or ‘Don’t you
think it's time for new jingles?’ —
you pull out that piece of paper and
you look at your strategy.

” Always come back to your strat-
egy. If everyone at your radio station
has agreed upon your strategy, then
I'm of the belief that you should
make a religious commitment toit.”
McVay is also aware that things
change, and just because you locked
in to a strategy doesn’t mean you'll
stay with it forever — but, he re-
minds us, the key words are
“agreed-upon strategy.”

One final point on strategy:
McVay recommends stealing the
idea of “Walk-Away Wednesdays.”
That means programmers take one
day every other week and leave the
radio station after doing a few hours
of morning paperwork. The idea is
to spend at least six hours listening
to your radio station. (He advises
programmers to vary the days or the
airstaff will figure out when you're
listening.)

“Gio to a hotel, drive
around in your car,
go somewhere and
listen to the radio —
and really listen to
your radio station.”

The best place to listen, according
to McVay, is not your house. “Go
somewhere in a remote location be-
cause if you're at home you will be
distracted. Go to a hotel, drive
around in your car, go somewhere
and listen to the radio — and really
listen to your radio station.”

Make Talent A Priority

The eighth of the 10 biggest mis-
takes PDs make is failing to treat tal-
ent as a priority. “’Hey, Brian, be in
my office at 10:00. We're going to go
over your aircheck.” Brian shows up
at my office at 10:00 and watches me
while [ take two or three phone
calls,” says McVay. “Then I say to
him, 'I'll be right back. I have to take
care of something in sales.” I bolt out
the door, and by the time I come
back it's 10:30. Brian is thinking,
‘Hey, I could have done some pro-
duction or something else that I
needéd to do.””

The key, according to McVay, is to
treat talent as a priority and show
them they matter. In return, they’ll

‘give back to you. The object is to

make them feel not like assembly-
line workers, but like you are inter-
ested in what they are doing. “Com-
municate with your talent. Let them

TP, TR
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know exactly what you want them
to do,” he says.

“There’s a book that came out
around 1983 that I think is excellent
when it comes to managing talent.
It’s called The One Minute Manager,
by Ken Blanchard. It breaks man-
agement down into three things: the
one-minute reprimand, the one-
minute goal-setting and the one-
minute praise.

“One-minute reprimand: ‘[ real-
ly thought your show could have
been better today. You talked in a
fashion that wasn't efficient. We said
that you were going to get to the
point when you talked, and you
didn’t do that. Do you understand
why you have to get to the point?
Because listeners can't follow you.’
At no point did you hear me say
anything other than what this per-
son needed to do better. [didn't say,
"You're an idiot. Why can’t you get
it through your thick skull? You're
talking too much. Shut up.’

“One-minute goal setting: “You
and I both know that you can tight-
enitup. And I'm not saying that you
can't talk 30 or 15 seconds or that it
has to be everything in 20 seconds.
I'm saying just get to the point.
Don’t use more words than neces-
sary. If you do that, we know we're
going to see better time spent listen-
ing in this upcoming ratings period.
Let’s set a goal that we're going to
see your TSL come up by about two
quarter-hours.” I've given this per-
son something tangible.

“Now the praise: “You're a good
air personality. You wouldn’t be on
this radio station during middays if
we didn’t think that you could help
us win at-work listening.” It’s
parenting. Treat the talent as a pri-
ority, communicate with them, don’t
lie, and spend time telling them
what you want them to do.”

McVay continues, “Programmers
are spending less time with their tal-
ent, and talent feel unloved because
of that. You have to spend time with
your talent and figure out how you
are going to work with them and
make them a priority.” McVay says
he’s finding a lot of PDs don't cri-
tique their talent at all anymore —
and that’s a very bad trend.

Same Act, Different Town

You’'ve seen or heard about the
successful PD in market X who gets
his big break in the major market and,
upon arrival, does exactly what he
did at his last station. Number seven
on McVay's list is PDs who transfer
their act from one market to the next.

McVay says, “PDs who walk in
the door in Miami and say, ‘Man, I
did this in Ft. Wayne, IN. T know it
works. It was successful.” That act
is what we consultants get blamed
for. The same programmers who do
this call consultants ‘one-trick po-
nies.’ Don't transfer your act from
one market to the next. Do the
homework on your market. Re-
search and execute your agreed-
upon strategy.”

Continued on Page 34
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'CHR/POP CA@&I;OU T AMERICA. By @Bullseye

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 2, 2003
CaLLout Americae Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of April 6-12.

HP) = Hit Potential ®

ARTIST TITLE LABEL(S)

HP) TYRESE How You Gonna Act Like That ()
H@ FIELD MOB Sick Of Being Lonely (MCA)
50 CENT in Da Club (Shady/Aftermath/interscape/

AALIYAH Miss You (BlackGround/Universal)

HE) JAY-Z Excuse Me Miss (Roc-A-Fella)

EMINEM Superman (Shady/Interscope)

HP) SNOOP DOGG Beautitul (Doggy Style/Priority/Capitol
EMINEM Sing For The Moment (Shad)y/Interscope)
AMANDA PEREZ Angel (Powerhowse/Virgin/
HE) NAS | Can (Columbia)

JENNIFER LOPEZ fILL COOL J All | Have {Epic)
HE) FRANKIE J Don't Wanna Try (Columbia)

SEAN PAUL Get Busy (YP/Atlantic) .

3 DOORS DOWN When I'm Gone (Republic/Universal)
GINUWINE fiell Yeah (Zpic) i
MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)

R. KELLY ignition {/ive)

JA RULE fJASHANTI Mesmerize (Murder Inc./{DJMG)

JUSTIN TIMBERLAKE Rack Your Body Live/
KID ROCK f/SHERYL CROW Picture (At/antic/

HE) FABOLOUS Can't Let You Go (Elektra/EEG)

AVRIL LAVIGNE 'm With You {4rista/
B2K and P. DIDDY Bump, Bump, Bump /Epic/

MATCHBOX TWENTY Unwell (Melisma/Atlantic)

GOOD CHARLOTTE The Anthem (Epic/

CHR/POP

g
g
TOTAL AVERAGE 5
g

FRVORASILITY ESTIMATE (1-5)
™ Lw 2w 3w

=
S
@
s
>
&
2

393 383 388 385 946 203
392 383 376 368 909 249
386 387 390 393 974 377
386 382 387 391 954 240
365 388 389 - 923 277
385 381 372 365 917 246
384 387 391 - 937 231
383 386 388 — 911 220
383 374 383 388 960 246°
379 369 373 377 966 240
379 371 ‘375 388 966, 323
318 - - - 897 137
17 T, - - 861 223
372 368 373 372 897 291
370 361 368 388 826 2856
363 366 370 372 811 349
361 377 3927389 854 334
360 372 384 387 974 409
357~ 341 335 352- 89.7 289
357 353 344 346 840 29.1
356 -~ 395 395 B4.3: 260
351 351 356 367 946 374

£

¥350 354 367371 989 489

346 337 — — 740 254

£ %344._340 341 346 820 286

BOWLING FOR SOUP Gir! All The Bad Guys Want (Silvertone/Jive) 3.40 330 322 322 749 289

STACIE ORRICO Stuck (Forefront/Virgin)

AVRIL LAVIGNE Losing Grip Arista/
CHRISTINA AGUILERA Fighter €4/
EVANESCENCE Bring Me To Life (Wind-up)
T.A.T.U. All The Things She Said finterscape/

DANIEL BEDINGFIELD If You're Not The One (is/and//DJMG/

340 .3.36 3.267 3.32 -809 25.7
336 352 - — 746 251
334 "325 3.46 3.5, 814 2656
333 329 — — 686 186
329 325 322 325 88.03377
329 327 348 323 691 237

WOMEN WOMEN  WOMEN
12-17 18-24 25-34

400 400 3.79
404 393 377
386 387 385
398 399 359
373 400 3.82
394 399 361
403 375 3.76
378 389 381
387 384 377
391 379 367
376 3.79 382
375 387 3.73
394 374 362
366 371 3.79
377 369 3.64
381 350 357
375 351 3.58
350 362 366

361,°361 349

364 352 3.55
355 351 363
359 335 3.59
348 342 361
349 335 352
351 340 341
333 321 364

EAST SOUTH WEST WEST

401 394 390 387
391 399 387 3.90
395 398 381 370
412 381 370 379
409 374 334 3.74
392 383 365 4.01
387 399 381 372
390 387 375 3.9
369 386 3.77 4.00
385 375 3.51 4.06
409 366:.362 3.79
368 369 392 3.84
395386 354 3.72
392 360 3.76 3.60
3.70” 354 379~ 3.80
373 365 342 3.70
374#:338 371 382
376 364 363 3.35
386, 360 348 329
371 356 358 3.41
381 348 378 _3.19
342 377 342 343
372 -359 336 3.33
337 329 357 358

of3865 334 347 341

35 331 3.28 349

342 340 33613447 332 348 334

321 349 338

346 347 340 315

333 - 338 3.361[346 348 316 3.27

349 324 3.26
383 322 312
317 331 338

349 318 333 334

1328 340" 320 327

340 338 329 312

CALLOUT AMERICA®

HOT SCORES

By AntHONY ACAMPORA

T;rese ascends to the top of Callout
America this week with “How You
Gonna Act Like That” (J). The song is
testing across all demos, ranking third
with teens, first 18-24 and fifth with
women 25-34.

Field Mob climb to No. 2 with “Sick
of Being Lonely” (MCA). The song
ranks No. 1 with teens, fifth with wom-
en 18-24 and a solid seventh with wom-
en 25-34.

Jay-Z remains a strong Callout
America performer with “Excuse Me
Miss” (Roc-A-Fella/IDJMG). “Excuse”
ranks first with women 18-24 and sec-
ond 25-34.

Snoop Dogg ranks seventh overall
this week with “Beautiful” (Doggy
Style/Priority /Capitol). Snoop is sec-
ond with teens and ninth with women
25-34.

Nas moves into the top 10 this week
with “I Can” (Columbia). “Can” ranks
seventh with teens and is growing in the
upper demos; it ranks 10th with wom-
en 18-24.

Frankie ] debuts at No. 12 with
“Don’t Wanna Try” (Columbia). “Try”
ranks seventh with women 18-24 and
10th 25-34.

Sean Paul debuts at No. 13 this
week with “Get Busy” (VP/Atlantic).
“Busy” is testing best with teens, where
it ranks fifth.

In the 25-34 cell, a couple of songs
post solid scores: Eminem’s “Sing for
the Moment” (Shady/Interscope) ranks
No. 4, and 3 Doors Down’s “When I'm
Gone” (Republic/Universal) ranks No.
5.

Callout America data is now avail-
able on the web at www.bullsi.com,
thanks to our partnership with Bullseye
Research. R&R radio-station subscrib-
ers can view updated data in detail each
week. This week's password is nappi.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Los
Angeles, Portland, Sacramento, Sait Lake City, San Diego, Seattle, Spokane, Tucson.

Own Your Events .

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

[\/BEE\ /I \/ I\ /]

/]

Durable

/]

Weather-resistant

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.

Up to 3' High and 6" Wide

5
a %asm

1 800 231- 6074

P.0. Box 750250 Houston, Texas 77275-0250 _
713/507-4200 713/507-4295 FAX

ri@reefindustries.com www.reefindustries.com.

=R
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WK WEK  ARTIST TITLE LABELIS) S PLATS mpﬁ?é%%ns T R | Most Added’
3 @ R KELLY Ignition ive) 8148 +322 897334 9 1200 | wwwrradds.com
1 2 3DOORS DOWN When I'm Gone (Republic/Universal 8088 311 917901 19 1240
A ARTIST TITLE LABEL(S) ADDS
4 €@ JUSTIN TIMBERLAKE Rock Your Body five/ B +367 SASOD B 2B | sSoEoo At a8
2 4 50CENT In Da Club (Shady/Aftermath/interscope) 7842 379 847262 12 1200 | 59 ceNT 21 Ouestions Shad/Aftematintescape .
6 € EMINEM Sing For The Moment (Shady/Aftermattyinterscope) 6739 +508 772351 7 121/0 | KELLY CLARKSON Miss Independent /2C4/ 19
5 5  AMANDA PEREZ Angel (Powerhowse/Virgin) 6187 363 621913 14 121j0 | T-AT.U.Not Gonna Get Us neerscope) 18
8 @ EVANESCENCE Bring Me To Life (Windup) 5780 +952 675066 8  119/1 CISA':{“N"ET;’FL";;‘E':‘““‘I’O ’L”:‘:;‘:“Z é’;‘ﬁ%"{’g’ ” :‘z‘
7 @ DANIEL BEDINGFIELD If You're Not The One siand/iDJMG) 5312 +96 548428 10 12710 | £xaoious FILIL MO Can't Let You Go fktralEd -
3 € CHRISTINA AGUILERA Fighter (RCA) 5026  +295 563332 7 127)1 | FRANKIEJ. Don't Wamna Try (Columbia 1"
13 D SEAN PAUL Get Busy (40/40/VP/Atiantic) 4963 +1099 651053 5 11873 :Ag |Can /E'ongbg/ o CAREY Ko Yoo ::
15 ) GOODCHARLOTTE The Anthem (Enic/ . 4124  +332 437306 8  121)1 T:IRTDAET;YBLIEND Bme ! (V'llhen e vu':;v/vf/miww ant J) 0
10 12 JENNIFER LOPEZ FILL COOL J All| Have (Epic/ 4111 595 354332 18 127)0
17 ®  GINUWINE Hell Yeah (£ic/ M5 4304 363711 10 03 | pAocE
114 KIDROCK WISHERYL CROW Pictre Lava/Atlantic /A8 653 444 B N60 | g rascad Pla y's
18 @ STACIE ORRICO Stuck FFarefront/Virgin) 3467  +140 325083 11 122j3
19 ) MATCHBOX TWENTY Unwell (Melisma/Atiantic) 38 +272 329296 10 ey | :ﬁs
12 17 AALIYAH Miss You (BlackGround/Universal) 3419 704 360888 15 1020 | b e oo 1098
20 D  AVRIL LAVIGNE Losing Grip /Arista/ 3205 +236 317410 5 12011 | KgiyY cLARKSON Miss hndependent (ACA) 1051
14 19 JARULE FIASHANTI Mesmerize (Murder inc./IDJMG) 3032 822 258428 17  122/0 | EVANESCENCE BringMe To Life/Windup) +952
16 20  AVRIL LAVIGNE I'm With You Arista/ 3013 513 252117 21 128/0 | JENNIFERLOPEZ 'm Glad /Epic/ +704
29 €  JENNIFER LOPEZ I'm Glad (Epic/ | 2638  +704 307832 3 114)9 i’ﬁ'&'ﬁi‘ﬁ?ﬂ{‘éﬂﬁ [’l‘m‘E’f;’;;f/;/f/:’;;;’/’a”’””""’“””"’ i
22 22 B2K AND P.DIDDY Bump, Bump, Bump (Epic/ 2575 328 208616 19 12410 | 59 ceNT 21 Questons ShadMftamatyinterscape 407
21 23 BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 2394 553 251007 15  112/0 | JEWEL Intition Arlantic) +389
27 €D COLDPLAY Clocks /Capitol 2315 +286 216025 7  105/4 | FRANKIEJ. Don’t Wanna Try (Columbia) +383
40 €D  KELLY CLARKSON Miss Independent (RC4) 2303  +1051 266962 2 10219 | TMIRDEYEBLIND Binded (When ! See Youl (lktratl)  +311
26 €  TYRESE How You Gonna Act Like That (/) 2276 +174 258856 6 942
31 € WAYNE WONDER No Letting Go /VP/Atiantic) 2243 4410 362 6 8512 | paocf
24 28  FIELD MOB Sick Of Being Lonely MCA/ 2056  -196 189658 9 790
33 @  JEWEL Intuition /Atlantic) 2008 +389 221024 3 106/6 Played Recurrents
32 @ COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 1943 +151 143084 8 751 ARTIST TITLE LABEL(S) TOTAL PLAYS
25 31 MADONNA American Life (Maverick/W8) 1890 274 214295 5  88/0 | CHRISTINA AGUILERA Beautiful ACA) 2167
23 32 MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 1880 599 174317 14  108/0 | MIVEA Don'tMess With My Man uive/ - 2165
3% € NASICan Cotmbia 1875  +323 212058 4 78|11 iﬂ'.':?&ﬁﬁf:fi’iﬁ?ﬁ)i :y/‘;‘,’,‘,‘:f;’;';‘j Auareatmbal 12
36 @ FRANKIE J. Don’t Wanna Try (Columbia) 1870 +383 267991 3 82111 NO DOUBT FILADY SAW Underneath It All fnterscepe) 1234
28 35  JUSTIN TIMBERLAKE Cry Me A River ive/ 1843 197 199208 20  122/0 | PUDDLEOF MUDD She Hates Me (Flawless/Gefreaterscope) 1221
30 36 T.A.T.U.AlThe Things She Said finterscope/ 1554 322 151738 20  118j0 | JAY-ZFIBEVONCE ‘03 Bonrie & Clyde (Aoc-A-fefaDJMG) 1085
38 € SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol 1520 +185 131914 5 G698 :ﬁm';f';ill(lzl';ﬁ:g‘ﬁ';ﬁa[i;:i;"g‘,;s’j” Feelrsal 1
42 €D BUSTARHYMES & MARIAH CAREY | Know What You Want /) 1468  +266 166243 3 7311 | DANIELBEDINGFIELD Gotta Get Thu This (SndhME) 948
37 €D LISA MARIE PRESLEY Lights Out (Capitol 1496 +118 147825 9  80/3 | NICKELBACK How You Remind Me (Roacrumer/lBMG) 936
41 €D  ALL-AMERICAN REJECTS Swing Swing (DreamWorks) 1413 +207 132392 3 779 | AVRILLAVIENE Compiicated irists 935
3 31 EMINEM Superman (Shady/Aftermatt/interscope) 1332 250 141921 16 11000 ;‘:::T'A:‘: 'F“’;‘:g:fl”u”;;ﬁ”:g;’ﬁi ame i o ity gg;
(D 50 CENT 21 Questions (Shady/Aftermath/interscope) 1091 +407 120992 1 7236 | cpeD one Last reath iy 838
45 (D JASON MRAZ The Remedy (| Won't Worry) (Eletra/EEG) 10711 +84 84886 2  67/9 | PINK Family Portrait Arista/ 820
39 44 SIMPLE PLAN I'd Do Anything fLava) 1069 222 116377 19 90j0 | PINK.Justlike A Pill Arista) _ , Y
50 (@ LILLIXIt's About Time Maverick/Reprise) 1037 +218 127247 2 816 g;’g‘;;';:Y“;"JAT;;:e;x::n";ﬁ;g;;;" hnd... o) e
48 (D  AUDIOSLAVE Like A Stone interscape/Enic) 1036 +115 83724 3 8213 | wELY Ai Force Ones fFo’ReefUniversal) "
44 47 B2K Girlfriend (Epic/ 1019 9 90289 3 69/0 | VANESSA CARLTON AThousandMies A&Mintziscope)  T17
43 48  BLU CANTRELL Breathe (Arista/ 958 84 101610 11 353 JIMMY EAT WORLD The Middle (DreamWorks) 706
(@  SIMPLE PLAN Addicted (Lava/ 933  +299 150301 1  67)9 | JENNIFERLOPEZ Jenny From The Block foic) Q
)  THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) B85 +371 108504 1 GO0 | |ooou OF MUDD By iFawlessiGefeninterscope o
MICHELLE BRANCH All You Wanted (Maverick/W3; 675

129 CHR/Pop seporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is : :
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R&R Station P'aVIISts h.ave moved to the web.
reporting stateon. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of aur monitored reparters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission fram the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc.

The R&R Annual Subscription Package Delivers The Most For Your Money
3305 SUBSERIBELITISAVE
(U.5. Only 51 weeks of R&R PLUS 2 semi-annval R&R Directories

(5330 valve) ($150 valve)
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online:

moreinfo.radioandrecords.com 310-788-1625 310-203-8727  www.radioandrecords.com 7w /oustar:s Newsaper

®
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32 g
~ o May 2, 2003
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’ . . .
e R e S RN o
LAST THIS ARTIST TITLE LABEL TOTAL 4f- GROSS WEEKS ON  TOTAL STATIONS/ -rrlndlcatOﬁ com
WEEK WEEK R (S) PLAYS PLAYS IMPR(EO%?IONS CHART ADDS ARTISTTITLE LABEL(S) ADDS
1 1 3 DOORS DOWN When I'm Gone (Republic/Universal 3035 52 80771 20  51/0 | SUGARRAY Mr. Bartender {it's So Easy) (Atlantic/ 21
3 @ JUSTIN TIMBERLAKE Rock Your Body (ive/ 2958  +164 83007 7 510 igﬁi"glﬂ“‘g;sms ’Sf;”V/A’;e’T;;’gZ’e’S‘”Pe’ ::
.. iss Independen
2 3 AMANDA PEREZ Angel (Powerhowse/Virgin) . 2697 234 71562 13 430 | yueie cRackER it Away (Top Doglavaldtantic :
6 o R. KELLY Ignition (Jive/ 2559 +179 75855 6 461 T.A.T.U. Not Gonna Get Us finterscope/ 6
5 € DANIEL BEDINGFIELD If You're Not The One //sland//DJMG) 2506 +97 73663 9 52)2 | WAYNEWONDER No Letting Go (VP/Atlantic) 6
4 6 50 CENT In Da Club (Shady/Aftermath/interscape) 2311 143 63557 11 480 :mm‘;lHGﬁ‘YBuﬁvlff"{’j"”/V"//’”3"”" :
. . . ell Yeah (Epit,
10 @ EVANESCENCE Bring Me To Life (Wind-up/ 2186 +424 61999 5 520 | oo Ve dtianti :
8 0 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 2070 +220 55417 5 51J0 JEWEL Intuition (Atlantic) 4
11 € CHRISTINA AGUILERA Fighter (RCA/ 2002 +271 57378 6  50/0 | JASONMRAZ The Remedy (| Won't Worry) (lektra/FEG) 4
9 @ MATCHBOX TWENTY Unwell (Melisma/Atiantic) 1888 +40 54129 11 47)0 gm’;ﬁ ';t“: A"dg'ctedlgavtf;//mm :
7 11 JENNIFER LOPEZ FILL COOL J All | Have (pic) 1670 232 50818 16 A0 | oo fopegz |"):]g[;/|a:,/]£//7ic/ / 3
12 12 AVRIL LAVIGNE I'm With You (Arista) 1481 -167 40888 21 4110 STACIE ORRICO Stuck (Forefront/Virgin 3
16 ) GOODCHARLOTTE The Anthem (Epic/ 1450 +34 40780 7 441 | NASICan (Colmbia/ 3
14 14 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 1437 145 41503 25 400 #'.5.‘.!’.5 ';’:EA‘WU‘ Time GMZV""”‘//:&WS;/ I :
19 AVRIL LAVIGNE Losing Grip (Arista/ 1383 <179 38693 5 as0 | FrEBLAD Bl ”';M‘g'ﬁ;‘//a;;w” il :
23 @ SEAN PAUL Get Busy (40/40/VF/Atlantic) 1324 +355 39767 4 45/5 FABOLOUS FILIL MO Can't Let You Go (Elektra/EEG) 3
13 17 JARULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 1312 294 34524 15 370
18 @ COLDPLAY Clocks (Capital 1296 +61 35506 7 42N
15 19 BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 1244 181 34450 14 340
21 @  STACIE ORRICO Stuck (Forefrant/Virgin) 1227 +65 34148 10 403
20 21 COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 1201 3 36057 11 440
26 €@ JEWEL Intuition (Atlantic) 1093  +245 31136 2 484
25 @  ALL-AMERICAN REJECTS Swing Swing (OreamWorks) 1023 +120 28946 5  45/0
22 24 MADONNA American Life (Maverick/W5) 999 119 26855 4 340 Most
27 @  JENNIFER LOPEZ I'm Glad (Epic/ 912 +150 25050 2 443
17 26 AALIYAH Miss You (BlackGround/Universal) 901 -492 22603 1 2710 Increasedplay S -
29 @ GINUWINE Hell Yeah (Epic) 877 +125 22326 4 355 TomL
42 @ KELLY CLARKSON Miss Independent (RCA/ 744 +400 19878 2 4111 | ARTSTTIE LBa) o INCREASE
28 29 B2K AND P. DIDDY Bump, Bump, Bump /Epic/ 623 135 15150 17 190 ;‘é‘l‘l"vfif::"(’gg;""a’;’z T:e:::d’e“:’t”;’g/ :‘::‘;
ISS 1N
33 €D JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 586 +101 15632 2 2118 | gpan pAUL Get Busy A0AOVPAtInti +356
39 @ WAYNE WONDER No Letting Go (VP/Atlantic) 578 +203 18378 2 31/6 CHRISTINA AGUILERA Fighter (RC4) +2N
24 32 T.AT.U. Al The Things She Said (interscape) 574 365 17209 23 22/0 | JEWEL Inuwition (Atlantic/ +245
T.A.T.U. Not Gonna Get Us finterscape/ +234
32 Angel (Rayst 13485 8 190
" g :;:::(‘:E :g; / ’a;;; i Tey (Columbia) :?g ::: 15726 9 21 ’2 EMINEM Sing For The Moment (Shady/Aftermath/interscopel  +220
AR AU e * ! WAYNE WONDER No Letting Go (V//Atiantic/ +203
37 @ TYRESE How You Gonna Act Like That (J) 501 +108 12419 2 21/0 R. KELLY Ignition (ive/ +179
36 €D  FIELD MOB Sick Of Being Lonely (MCA/ 459 +47 10848 3 23)0 | AVRILLAVIGNE Losing Grip rista) +179
3 37 JOHN MAYER Why Georgia (Aware/Columbia) 430 20 12086 3 231 :::;:("IET;MS:":CV"E R°;" Y/°c”’/B°Z’Y/’J’V"’ +:g;
. ; . Don't Wanna Try (Columbia +
35 38  JUSTIN TIMBERLAKE Cry Me A River (ive/ 419 25 13034 19 200 | jenicen| 0PER m Giad ) s
43 @ AUDIOSLAVE Like A Stone fInterscape/Epic) 364 +59 9754 2 21/0 50 CENT 21 Questions /Shady/Aftermath/interscope/ +144
30 40  NO DOUBT Running {interscape) . 364 -283 9087 15 11)0 SUGAR RAY Mr, Banend.er {it's So Easy) (Atlantic/ +139
31 41  MISSY "MISDEMEANOR" ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 360 169 9157 12 140 ﬁ'L"l'“A":n':‘:Ig:':“ Y;:: élgz P +:§:
. . - wing Swing +
45 (D LISA MARIE PRESLEY Lights Out (Capitol) 318 +33 8176 2 1511 | TyREsE How You Gomna Act Like That e
4 TEMMORA Try'n To Play A Playa (independent) 317 +21 7210 2 12/0 | JASON MRAZ The Remedy (| Won't Worry) (Elektra/FEG) +101
38 44  SIMPLE PLAN I'd Do Anything Lava/ 308 -82 8358 17 11/0 DANIEL BEDINGFIFLD If You're Not The One fisland/iDJME]  +97
48 @ LINKIN PARK Somewhere | Belong (Warner Bros.) 307 +4 8031 2 1210 :'A"g"llg Pl/‘L“N/ Adbti!c/ted fLava) +§:
g an [Lomoia, +
@  NaS | Can (Cotumbia) 293 +81 7310 1 2018 | ey KRACKER Drift Away (Top DoglavaAtiantic) +70
@ T.AT.U.Not Gonna Get Us finterscape/ 295  +234 8380 1 35/6 | BLUCANTRELL Breathe /rists) +70
@  SIMPLE PLAN Addicted /Lava/ 255 +81 7666 1 21/4 | THIRD EYE BLIND Biinded (When | See You) (Elektra/FEG/ +68
@  LILLIX it's About Time (Maverick/Reprise) 253 +18 7102 1 193 ;:‘A"cflsimlgg Ys‘iu ?(° /f/e’;”a/;‘/ff/ ’ +:§
. UCK (rorefront/virgin, +
50 50  THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) 239 13 7166 3 12/0 COLDPLAY Clocks (Capitol +61
. ] AUDIOSLAVE Like A Stone finterscope/Epic) +59
52 CHR/Pop Indicator reports. Songs ranked t%tzoézlsplgyg Rf% ér.m airpiay week of Sunday 4/20-Saturday 4/26. FABOLOUS FILIL' MO Can't Let You 6o (Elektra/EEG) +55

CUSTOM PRINTED

HITE
.Heavy 00% -Heavy 100%

! o
-Hea 100’;'
- ks W R Bl o0 ey
I“ ; wherw gmkaydesignt.cam  infoSfemiaydaigng. Lo
g - FREE CATALOG!

or LESS! . CALL NOW!
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__/¥.cHRiPoP.

Florida’s capital city is one of the few

: 18-34 demo is the largest part of the
' population. We have a new morning
. show, Karson & Kennedy, here in the

&
| KarsonWithAK
{ . Asst. PD, WHTF/Tallahassee, FL | show and the music we play are both
A T avreflection of the thousands of college
) students in our area. # PD Brian O’Conner says
i . that Kelly Clarkson’s “Miss Independent” is already
dil i@ |ighting up the phones, and Sean Paul's “Get
L oo | Busy” will be a summer anthem of 2003. Afternoon
host Alex Summers reports that people on the ride home really rock
out to Evanescence’s “Bring Me to Life,” and The Tommy Fox Night

&
i Show currently has Coldplay’s “Clocks” as the No. 1 most requested

]
Tallqhgezee

n
%
l

. radio markets in the country where the

home of the Florida State Seminoles
! and the F.A.M.U. Rattlers. The new

¢ song on “Hot 9 At 9” Even T A.T.U get a nod for their great dance re- :
mix of “All the Things She Said” from Hot Saturday Night Party host

DJ OB-1. ¢ Two major radio companies have decide to battle it out

| in the Rhythmic ring here in Tallahassee, which is fine with us. They

can fight the bloody battie — we are working to win the war.

Another week, another new No. 1
i on R&R’s CHR/Pop chart. This
time it's R. Kelly’s turn, as “Ignition”
| (Jive) flies 2-1* and 3 Doors Down’s
H “When I'm Gone” (Republic/Universal)
departs the top spot for No. 2. Justin
Timberlake’'s “Rock Your Body” (Jive)
slides 4-3*. 50 Cent’s “In da Club”
(Shady/Aftermath/Interscope) falls 3-4,
but labelmate Eminem scores another top five hit as “Sing for the
Moment” rises 6-5* ... Sean Paul breaks into top 10 territory as “Get
Busy” (40/VP/Atlantic) goes up 13-10* and also wins the Most In-
creased Plays crown with 1,099 added plays ... Throw your hands up
for Good Charlotte’s “The Anthem” (Epic), which moves 15-11* ...
: Stacie Orrico defies her song title as “Stuck” (ForeFront/Virgin) climbs
| 18-15* ... Epic is happy with Jennifer Lopez: “I'm Glad” jumps 29-
21* this week ... American Idol/ Kelly Clarkson is the big mover this
week, as “Miss Independent” (RCA) soars 40-25" ... Sugar Ray score
Most Added honors this week with “Mr. Bartender (It's So Easy)” (At-
lantic), which picks up 38 adds ... 50 Cent begins his second assault
on the CHR/Pop chart: “21 Questions” (Shady/Aftermath/Interscope)
debuts at No. 42. Other debuts this week come from Simple Plan and
! Third Eye Blind.

— Keith Berman, Radio Editor
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armist: Fabolous
wageL: Elektra/EEG

By MIKE TRIAS/ASSISTANT EDITOR

I was living in Brooklyn with my moms,
and my manager said | was going to
get an opportunity to flow on the air,” re-
calls John Jackson, otherwise known as
rap standout Fabolous. “I wasn’t even that
interested in being a rapper back then.
But I knew it was a chance.”

It was a big chance for Fabolous and a
risk for DJ Clue. The on-air personality
and mix-tape master uncharacteristically
let the then-18-year-old Jackson spit
rhymes live on the air during his New
York City radio show, even though Clue
hadn’t had a chance to personally assess
Fabolous’ skills. Clue gave the Brooklyn
native a shot on reputation alone, and
Fabolous proceeded to impress both Clue
and fellow rapper N.O.R.E., who was also
at the station that day. Now. one album
and several hit songs later, Fabolous is at
it again with "Can’t Let You Go.” The
smash is currently charting at No. 3* and
No. 5* on R&R’s CHR/Rhythmic and Ur-
ban charts, respectively, and it's on the
rise at Pop as well.

Lil Mo, whose song “Superwoman, Part
2” helped kick off both Fabolous’ and her
own career, reunites with him on “Can’t
Let You Go.” Joining the pair on the cho-
rus is newcomer Mike Shorey, who also
happens to be the first artist Fabolous
signed to his own imprint, Street Family
Entertainment. Produced by Just Blaze,
“Can’t Let You Go” is a simple, guitar-lick-
driven track in which Fabolous tells the
story of an adulterous relationship with
his signature nonchalant delivery. “You're
the one I want in my life/I already got a
wife/l can’t leave you alone/And [ know I'm
living wrong/But I can’t let you go.”

Fabolous’ sophomore effort, Street
Dreams, has already gone gold after just
six weeks, riding on the shoulders of “Can’t

Let You Go.” Says Fabolous about the
album’s title, “There are millions of kids
who want to do what I do. [Rapping] be-
came a profession. That’s why I feel it's a
street dream.” As for the content of the al-
bum, Fabolous comments, “It’s the same
kind of music. But there’s a little maturity
to it now. Places I've been, things I've done.
With Ghetto Fabolous I was just a person
making an album and trying to achieve
what I wanted to do. And now that I'm
successful, Street Dreams is the album af-
ter the success.”

And what a success Fabolous has be-
come. He'’s currently doing a plethora of
endorsements for various companies.
Reebok, Nextel, Sean John and Pop Tarts
have all capitalized on the rapper’s com-
mercial appeal. Lipton has just signed him
to appear with comedian Eddie Griffin in
Lipton Brisk radio spots starting in May.
Now all Fabolous needs to do is endorse a
hotel chain and a car company for the
hook-up on his living and transportation
needs, and he’ll have all the amenities of
life covered.

Next, Fabolous has to find the time to
enjoy his success. He’s currently on the
road with Talib Kweli as part of the MTV2
Campus Invasion Tour. Upcoming perfor-
mances on The Tonight Show With Jay
Leno on May 6 and Fox’s Suummer Music
Mania on May 22 add to his already hec-
tic schedule. To top it all off, Fabolous is
also slated to open for 50 Cent on his sum-
mer tour.

Pittsburgh, San Diego, St. Louis and Washington.

A.I.LR. AWARDS

Achievementdn Kadio

A Broadcast Competilion Celebrating
Exrelieary in Rmdiomto Beasfit the
Wi b of Dimes Birth Nisfocts Foundation

and Viejas Casino

We salute our Achievement in Radio Awards® winners and finalists, and give thanks
to all who entered or will be entering the competition in: Atlanta, Chicago, Cleveland,

Houston, Memphis, Miami, Milwaukee, Nashville, New York, Philadelphia, Phoenix,

With your help, we will see the day when every baby is born healthy.

Sponsored Nationally By: Arbitron, Katz Media Group, Metro Networks
Shadow Broadcast Services/Westwood One and R&R

Co-Sponsored By: API, AT&T Broadband, Bonneville International, CURB Records,
Ford, Interep, Miller Lite, Pittsburgh Radio Organization, Potiwatomi Bingo Casino

For more information, contact the A.LR. Awards at: eschultz@modimes.org; or call: (312)596-4701.
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f Ha mmgmsm F!Im : America’s Best Testing CHR/Pop Songs 12+
o For The Week Ending 5/2/03
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn
EVANESCENCE Bring Me To Life (Wind-up/ 424 4.29 11% 13% 4.20 719% 15%
MATCHBOX TWENTY Unwell (Melisma/Atlantic/ 413 4248 75% 10% 418 719% 10%
3 DOORS BOWN When I'm Gone (Republic/Universal) 409 411 95% 23%  4.02 7% 21%
BOWLING FOR SOUP Girl All The Bad Guys Want (Sitvertone/Jive/ 397 403 83% 22% 3.80 84% 27%
GOOD CHARLOTTE The Anthem (Epic/ 393 406 88% 21% 3.75 88% 21%
STACIE ORRICO Stuck (Virgin/ 392 398 67% 10% 3.88 65% 12%
CHRISTINA AGUILERA Fighter (RCA/ 390 394 89% 15% 3.96 90% 15%
AVRIL LAVIGNE Losing Grip fArista) 383 390 719% 15% 3.76 8% 17%
AVRIL LAVIGNE I'm With You (Arista) 382 385 99% 50% 3.76 100% 58%
DANIEL BEDINGFIELD If You're Not The One (/s/and//DJMG) 379 38 80% 18%  3.73 9% 18%
EMINEM Sing For The Moment (Shady/Interscope) 376 394 94% 28% 3N 93% 31%
JUSTIN TIMBERLAKE Rock Your Body (/ive/ 373 381 96% 30% 4.03 97% 25%
50 CENT In Da Club (Shady/lnterscope) 368 375 93% 42% 372 91% 38%
SEAN PAUL Get Busy (VP/Atlantic/ 366 353 76% 21%  3.65 7% 23%
AALIYAH Miss You (BlackGround/Universal) 362 372 871% 36% 366 87% 37%
R. KELLY Ignition (/ive/ 362 362 8% 30%  3.61 85% 28%
COLDPLAY Clocks (Capitol) 3.60 - 61% 18% 361 58% 14%
JUSTIN TIMBERLAKE Cry Me A River (Jive/ 358 3.65 99% 51% 3.86 99% 46%
KID ROCK F/SHERYL CROW Picture (At/antic) 354 3.70 98% 52% 3.62 99% 52%
GINUWINE Hell Yeah (£pic/ Jag  3a 13% 22% 343 2% 26%
JENNIFER LOPEZ FILL COOL J All | Have Epic) 341 344  96% 54% 330 %% 57%
T. A. T. U. All The Things She Said /interscape) 339 352 94% 45% 335 9%  48%
JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 338 343 91% 52% 3.30 9% 52%
MISSY ELLIOTT F/LUDACRIS Gossip Folks (Flig/Elektra/EEG) 337 333 86% 41% 342 89% 42%
TYRESE How You Gonna Act Like That 4/} 3.37 - B63% 22%  3.38 62% 21%
AMANDA PEREZ Angel (Powerhowse/Virgin/ 338 344 87% 38% 3.28 86% 40%
FIELD MOB Sick Of Being Lonely (MCA/ 3.32 - 49% 17% 332 49% 16%
B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 329 332 96% 57% 332 96% 55%
JENNIFER LOPEZ I'm Glad (£pic/ 3.28 - 68% 19%  3.19 2% 23%
MADONNA American Life (Warner Bros.) 295 3.02 14% 25% 291 17% 26%

Total sample size is 537 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

/

2
New&Activgm ..

B

FABOLOUS FILIL' MO Can't Let You Go /Elektra/EEG)
Total Plays: 856, Total Stations: 50, Adds: 12

JAY-Z Excuse Me Miss (Roc-A-Fella/lDJMG)
Total Plays: 831, Total Stations: b5, Adds: 8

LINKIN PARK Somewhere | Belong (Warner Bros.)
Total Plays: 756, Total Stations: 18, Adds: 4

JOHN MAYER Why Georgia (Aware/Columbia)
Total Plays: 743, Total Stations: 37, Adds: 1

LIL' KIM The Jump Off (Queen Bee/Atlantic/
Total Plays: 685, Total Stations: 22, Adds: 0

UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic)
Total Plays: 539, Total Stations: 21, Adds: 5

STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect)
Total Plays: 467, Total Stations: 30, Adds: 3

RACHEL FARRIS I'm Not The Girl BigJ)
Total Plays: 389, Total Stations: 36, Adds: 4

T.A.T.U. Not Gonna Get Us fInterscape)
Total Plays: 378, Total Stations: 59, Adds: 18

FOO FIGHTERS Times Like These (Roswel/RCA)
Total Plays: 293, Total Stations: 34, Adds: 5

Songs ranked by total plays

The 10 Biggest Mistakes....

Continued from Page 28

Don’t Play The Label Game

The sixth-biggest mistake programmers
make is playing the record-company game.
McVay says, “It’s all too easy to lose sight of
the fact that a programmer’s job is to build
audience. If it's done right, the record labels
are happy and we’re happy. But there are
some PDs who get really swept up in playing
the record-company game — forgetting
what's important to the listeners, or forgetting
the sound of the radio station and helping out
a friend because this song is a priority for
them, or dumping a song before their listen-
ers are tired of it.

"Sometimes a label will say, ‘We're off that
one. We're on the new one now. We're done
with the old 50 Cent. We're on the new one.
You can put the old one in recurrent.” You can’t

TR O DSOS | WO W Ny e v e -

Please Send Your Photos

“Treat the talent as a
priority, communicate with
them, don't lie, and spend
time telling them what you
want them to do.”

do it. You have to think about what’s impor-
tant to your audience and your listeners. In
light of the tough financial times that records
and radio are having, more than ever we're
both on the same team because we have to be.
I encourage PDs to absolutely avoid playing
the record-company game.”

In Part Two, we'll focus on the top five PD
mistakes.

e s W am @ o s

(color or black & white).

Please include the names and titles of all pictured and send

them to:

f G R
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R&R wants your best snapshots ;

R&R, c/o Mike Davis: mdavis@radioandrecords.com ;

WDBR IS SO SMOOTH atter a recent show at Sawis Center in St. Louis (I-r), WDBR/
Springfield, IL morning host Dave Daniels, Atiantic recording artist Rob Thomas and WDBR MD/
nighttimer Fig hang out backstage.
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www americanradiohistorv com



www.americanradiohistory.com

DONTAY THOMPSON

May 2, 2003 R&R ® 35

dthompson@radioandrecords.com

From Radio To
Video Programming

_CHRIRHYTHMIC _

BET programmer extraordinaire Stephen Hill

B.t’s not very often a person can say they’ve success-
fully programmed a radio station and a video channel.
But Stephen Hill, Black Entertainment Television’s Sr.
VP/Music & Entertainment Programming, can make

that claim.

Hill, who grew up in Washington,
DC, was inspired to get into radio
as a youngster listening to Donnie
Simpson, who, at the time, was

working at WKYS/Washington as

at the bank, Hill once again got the
radio bug. He landed a part-time job
at WILD/Boston and worked his
way up to the PD position — tak-
ing a significant pay cut to do what

morning man and PD. I
Hill says, “After seeing [
what Donnie Simpson
did, I was like, ‘I would
like to be the morning
man and the program di- |
rector of a radio station.
That would be my dream
job.”” While attending
Brown University, work- -
ing on his degree in ap-
plied math economics, Hill landed
his first radie job, at the college’s
WBRU/Providence.

“Idid all the urban and R&B pro-
gramming on Sundays, and I was
also the jock for the alternative rock
moming show,” he says. After grad-
uating from college he gave up his
job at WBRU and took a job teach-
ing math at his old high school, Gro-
ton School.

After doing that for a few years
he decided to put his degree to work
and landed a job as a loan officer at
the Bank of Boston. While working

12 :i 3_—
Stephen Hill

he really wanted to do.

| Hillsays, “Elroy Smith
| hired me to do part-time
at WILD, and when Elroy
left for 100.3 Jamz [K]MZ]
in Dallas in 1988, [ was se-
lected to be the program
director of WILD, and
that was my first shot at
programming.

“Luckily, Ken Nash of
Nash Communications, the owner
of WILD, was the guy who gave me
this shot.”

After spending five successful
years in the programming chair at
WILD, Hill got the call to work for
ABC Radio Networks, putting to-
gether its Urban Gold format. Hill
says, “I only did that for a few
months, though, because after that
I became the first Exec. Producer for
The Tom Joyner Morning Show. Tom
Joyner is so focused on the audience
and has always been so focused on
what the audience is thinking and

|

| 3

N

HIP-HOP’S BEST GATHER IN DETROIT Detroit recently held the
' largest Hip-Hop Summit ever, drawing over 17,000 participants for panel
discussions at the Cobo Arena. Other activities during the summit: a Poetry
| Slam at St. Andrew'’s Hall, a concert at the State Theater and an official
reception at the Detroit Historical Museum. Pictured (I-r) at the summit are Hip-
| Hop Summit Action Network President Dr. Benjamin Chavis, recording artist
| Eminem, Def Jam/Rush Communications Chairman and Chairman of the Hip-
L Hop Summit Action Network Russell Simmons, Detroit Mayor Kwame Kilpatrick

and recording artist Nas.

2

talking about. That's what really
makes him successful. I learned so
much from that experience.”
Though working with Joyner was
a beneficial experience for Hill, it
was short-lived. After working on
the show for nearly a year, Hill got
his first opportunity to work with a
video channel. “Iwas offered an op-

“After seeing what
Donnie Simpson did,
| was like, ‘1 would
like to be the
morning man and
the program director
of a radio station.
That would be my
dream joh.””

portunity at MTV,” he says.

“I'had been going back and forth
with MTV, even when I was in Bos-
ton, so the conversations had start-
ed 10 years earlier. Either the posi-
tion wasn't right for me to go, or
when I wanted to go, they didn't
have the position | wanted. In Janu-
ary of 95, it all came together. So 1
moved to New York to work at MTV
as their Director/Music Program-
ming.”

Hill applied his radio background
to music programming at MTV, be-
coming an essential part of the pro-
gramming department. His career
continued to prosper when the op-
portunity to work at Black Enter-
tainment Television arose in 1999.

When Hill arrived at BET he set
goals for himself: He wanted to im-
plement more aggressive program-
ming and music that would cater
more closely to the audience that
tunes in the channel each day.

As Sr. VP/Music Programming &
Entertainment, his duties include

www americanradiohistorv com

developing and scheduling shows
and selecting the music, hosts and
talent. Hill has definitely made his
mark on the network, including de-
veloping BET's most popular pro-
gram, 106 & Park With A] & Free.

“When I came onboard it was just
to take BET to the next level,” he
says, “to see if we could pump up
the ratings by finding things that
were attractive. Myself, Penny Mc-
Donald, Lynn Harris Taylor, Kelly G
and Melanie Massie have been able
to develop music programming that
has a little bit of edge or something
different to it.

Hits was this crazy guy who
messed with people, and that was
successful. We had Miss Cheata,
who was an animated character, so
she could say anything she wanted,
pretty much. And, of course, Rap City
was established long before I got to
BET, and that was an institution we
kept. We wanted to make sure that
stayed as strong as it was. And then
we developed 106 & Park, and that's
really become the signature show.”

Hill emphasizes that the lessons
he learned programming radio have
been key to his success at video
channels; in fact, he says there aren't
that many differences: “A lot of the
experience [ gathered inradio—like
teasing over a break, being of the
audience and talking to the audience
rather than down to the audience —
those things you learn in radio, you
absolutely apply in television. You
justhave to incorporate visuals with
it as well.”

The visuals are important, but

" Hill stresses that, in radio, a success-

ful D] has personality, and that’s
what he looks for when he hires VJs
for BET. “Looks are fine, but person-
ality is what's really going to carry
it at the end of the day, ” he says.

When it comes to video schedul-
ing, Selector is used, and new
records are always surrounded by
the hits — just like in radio. “They
really don’t differ that much,” stress-
es Hill. “You're trying to put togeth-
er a string of videos like you would
doa playlist, by mixing the hits with
new music. [t’s very important for
BET to break new music and tobe a
source for new music, but we try to
make sure there are hits on either
side of new music.”

With BET the primary source to
break hip-hop and Ré&B records that
MTV or other video channels may
wait on, Hill says that, although the
other programming aspects are im-
portant, keeping the music on point
is the biggest challenge.

BET will soon be facing a new
competitor: Radio One and Comcast
have teamed up to create a new vid-
eo channel that will reportedly go
head-to-head with BET. But Hill
says he'll continue to focus on mak-
ing BET the very best, and he’s con-
fident the channel will continue to
be groundbreaking. “Honestly, we

are the best, plus competition makes
you stronger” he says.

Hill has had great success thus far
programming at BET, and he isn't
done yet. “We're working on pilots
for reality series now,” he reveals.
“During the day 106 & Park isn't
going anywhere. Rep City’s not go-
ing anywhere. Look for us to find
innovative programming to put be-
tween the videos.”

“Those things you
learn in radio, you
absolutely apply in
television. You just
have to incorporate
visuals with it as
well.”

Hill is proud of his staff and the
success BET has had since he start-
ed with the company. “You know
what? We've had fun.” he says. "I've
been very fortunate to assemble a
hard-working team that under-
stands what we needed to do, and
they’ve gotten it done. You know
how you see your own kids? You
don’t really notice change because
they grow with you But someone
else, who only sees the child in Jan-
uary and September, can say, "Wow!
That kid has changad!” That’s kind
of how it feels.

“I'd like to think that there’s more
energy and star participation at BET
now. With the advent and success of
106 & Park and, more importantly,
BET Music’s move to New York in
2000, we've become more accessible
to the industry.”

With a positive outlook on BET's
future and the company’s continued
growth, Hill is destined for contin-
ued success. “It’s funny,” he says.
“I'm so into what ['m doing now.
I'm enjoying the television-produc-
tion side of it now, but at the end of
the day, it’s really about the music
to me. I enjoy being a part of the
BET Awards show and the Walk of
Fame and being atle to do shows
with Luther Vandross, Stevie Won-
derand Patti La Belle. Sometimes I'll
sit back and say, ‘My life is great.”

| TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 310-788-1665

or e-mail:
dthompson@radiozndrecords.com
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Witk Wbk ARTIST TITLE LABELIS) POAYS PLATS |Mpg?o%§|%us vese owswos | ost Added”
2 @  SEAN PAUL Get Busy (40/40/VP/Atlantic) 5408 +194 755758 12 80/0 www.rradds.com
5 @ 50 CENT 21 Questions (Shady/Aftermath/interscope) 5224 +404 765069 8 7m ARTIST TITLE LABEL(S) ADDS
4 0) FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 5023 +34 707309 12 76/0 AALIYAH Come Over (BlackGround) M
1 4 50 CENT In Da Club (Shady/Aftermath/Interscope) 4843 -387 640459 17 79/0 R. KELLY Snake Live) 28
6 @ BUSTARHYMES & MARIAH CAREY | Know What You Want (J) 4714 +213 661627 11 77/0 | TAMIA Officially Missing You (Elektra/ELC) 2
3 6  R.KELLY Ignition {ive) 4691 -302 563298 20 76/0 :IAL“EIIADI;AJCTEILE::I:[;ST?,?BIOB:: Z‘I;IZZ:Z:M]E/ f;
7 7 SNOOP DOGG Beautiful (Daggy Style/Priority/Capitol) 3933 -36 577536 15 73i0 LIL’ KIM F/50 CENT Magic Stick (Queen Bee/Atlantict 16
8 G NAS | Can (Columbia) 3655 +50 482690 12 72/0 JOE BUDDEN Pump It Up (Def Jam/I0JMG) 13
9 9 GINUWINE Hell Yeah (Epic) 2786 220 314648 15  65/0 CHINGY Right Thurr (Priority/Captol "
1010 LILKIM The Jump Of (Queen Bee/Atantc 253 385 337714 14 7500 ::';i‘f:“;::ffgf’f"vja‘l’]f %z/%’mi’ g |
12 11 AALIYAH Miss You (BlackGround/Universal) 2135 -266 280371 23 69/0 FLOETRY Say Yes (DreamWorks) 7
17 &  JUSTIN TIMBERLAKE Rock Your Body (Jive/ 2123 +201 280947 7 5111 FABOLOUS Into You (Flektra/FEG) 6
1 13 TYRESE How Ycu Gonna Act Like That () 2110 -327 297015 21 67/0
18 @ DA BRAT In Love Wit Chu (So So Def/Arista) 2058 +319 217597 6 68/1
14 15 FRANKIE J. Don’t Wanna Try (Columbia) 2048 -39 226867 10 49)2 Most
15 16 EMINEM Sing For The Moment (Shady/Aftermath/interscope) 2032 -12 204885 8 52/0 Increa sed Pla yS
21 @‘ PANJABI MC Beware Of The Boys (Sequence/ 1858 +346 316255 4 4618 TOTAL
19 @ STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect) 1851 +131 150969 11 6301 | sanst mine wees e
13 13 B2K Girlfriend (Epic/ 1820 398 234815 A1 6610 |y b6 ENT Magic Stick (2ueen Bee/dtiantic) +731
24 @' WAYNE WONDER No Letting Go (VP/Atlantic) 1660 +193 240716 20 63/5 ASHANTI Rock Wit U (Murder lnc./0JMG) +516
35 @ LIL" KIM F/50 CENT Magic Stick (Queen Bee/Atlantic) 1632 +737 353304 3 38/16 | R.KELLY Snake (ive/ +466
16 22 JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG) 1615 369 278130 13 67j1 | 90 CENT 21 Questions (Shady/Aftermathilnterscope) )
20 23 NELLY Pimp Juice (Fo’ ReelUniversal) 1486 190 13924 8 Gz | S e G o
34 @ R. KELLY Snake (Jive/ 1415 +466 272995 3 56/28 | moNICA So Gone (/) +305
26 @ LIL" MO F/FABOLOUS 4 Ever (Elektra/LEG) 1373 +19 173477 9 531 EMINEM F/50 CENT/B. RHYMES Hail Mary (Shady/Aftermatiinterscope)  +285
32 €@ MONICA So Gone () 1327 +305 184894 3 62/3 | CHINGY Right Thure (Priority/Capitol) - w29
97 27 TALIB KWELI Get By (Rawkus/MCA) 1305 46 129118 7 58/1 SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect/  +228
23 28  JENNIFER LOPEZ FILL COOL J All | Have (£pic) 1236 -258 140975 19 65/0
33 @ JOE BUDDEN Pump It Up [Def Jam/IDJMG) 1198 +177 213797 4 6913
22 30 JARULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 1179 329 9384 19 580 |ANew&Active
28 31 2PAC FITRICK DADDY Still Ballin® (Amaru/Death Row/Interscope) 1100 -193 157355 1 47/0
28 32 DMX X Gon Give It To Ya (Ruff Ryders/IDJMG) 1066 -258 145046 14 410 DRU HILL | Love You (Def Soulli0JMG)
36 @ JENNIFER LOPEZ I'm Glad (Epic) 1065 +183 136806 3 an Total Plays: 458, Total Stations: 24, Adds: 1
30 34  MISSY ELLIOTT Gossip Folks (Gold Mind/Flektra/EEG) 1052 -190 96786 18 60/0 LIL" JON & THE EASTSIDE BOYZ Get Low (7¥7)
37 €D HITMAN SAMMY SAM Step Daddy Universal) 952 4136 68654 4  4qj3 | ot Plvs:ad8 Tota Stators: 8 Adds:d o
31 36 EMINEM Superman (Shady/Aftermathinterscope) 820 266 100328 17 500 | SVILEZANDSOUTHSTAR Now hat.. AATISTrecy
40 @ BONECRUSHER Never Scared_/Ansra/ 819 +70 138401 5 39/5 DA ENTOURAGE Bunny Hop (Universal
39 @ DAVID BANNER FJLIL' FLIP Like A Pimp (Universal) 794 +24 83936 5 51)2 Total Plays: 342, Total Stations: 20, Adds: 1
45 @ MISSY ELLIOTT Pussycat (Elektra/EEG) 654 +120 101231 2 6/0 LATIF | Don't Want To Hurt You (Motown)
@  ASHANTI Rock Wit U Murder nc./DJMG) 644  +516 172971 1 62 Total Plays: 271, Total Stations: 34, Adds: 2
@) FABOLOUS Into You (Elektra/EEG) 620 +224 75170 1 106 LIL' JON & THE EASTSIDE BOYZ Play No Games (7V7)
@  KILEY DEAN Make Me A Song (Beatclubyinterscope) 569  +203 67953 1 533 | oS TowlSuinsid st
47 @  JAHEIM Put That Woman First (ivine MillW) 550 40 96819 4 g | EH0tneNant Stand ok Wi Hilie)
38 44  BONE THI{GS-N-HARM.UI.\IY Hon.we (Ruthless/Epic) 544 -268 42043 6 31/0 DANIEL BEDINGFIELD If You're Not The One fisiand/I0JMG)
@  CHINGY Right Thurr (Priority/Capitol) 522  +253 64738 1 33 Total Plays: 174, Total Stations: 10, Adds: 2
42 48  KEITH MURRAY Yeah Yeah U Know It (Def Jam/IDJMG) 511 -139 62572 7 34/0 PRYMARY COLDRZ If | Could Change (Big3)
44 47 50 CENT F/NOTORIOUS B.I.G. Realist Nigga (Shady/Interscope) 508 -30 152424 2 2]0 Total Plays: 168, Total Stations: 14, Adds: 3
43 48  JUSTIN TIMBERLAKE Cry Me A River (ive/ 493 72 68547 19 33)0 MO THUGS FIFELICIA & LAYZIE... All Life Long {03/
@  FLOETRY Say Yes (DreamWorks) 483 +139 46630 1 37y | " Pl 167 TotalStetins: 16, Adds: |
41 50  DJ KAY SLAY Too Much For Me ({Columbia) 475 -179 84681 5 34/0
- - - - - — - ) - Songs ranked by total plays
81 CHR/Rhythmiic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays . .
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R&R Station Playlists have moved to the web.
reporting statior. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increase's in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

[onvouroesknowt]  Ft Joe & Huey Dunbar
"ChaS'ng Pap'" New Adds This Week: [ \yTE KSXY KWIN |

Added in Rotation at: / KBMB KCAQ KHTN KISV KKFR KKWD KMEL KNDA KSEQ KXHT/

KXJM KYLD KYLZ KYWL KZFM WPOW WWBZ KVEG KKUU KWYL

From the motion picture sountrack “Chasing Papi” in stores now! Sony
Contact: Gabriel Buitrago (305) 695-3679 D1SCOS
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RANK ARTIST TITLE LABEL

50 CENT 21 Questions (Shady/Aftermath/interscope)

50 CENT In Da Club (Shady/Aftermath/interscope)

SNOPP DOGG Beautiful (Daggy Style/Priority/Capitol)
SEAN PAUL Get Busy (VP/Atlantic)

FABOLOUS f/LIL' MO Can't Let You Go (Flektra/FLG)
PANJABI MC Beware Of The Boys (Sequence)

R. KELLY f/BIG TIGGER Snake (/ive/

BUSTA RHYMES f/MARIAH CAREY... | Know What You Want ()
JOE BUDDEN Pump It Up (Def Jam/IDJMG)

LIL* KIM The Jump Off (Queen Bee/Undeas/Atlantic)
GINUWINE Hell Yeah (Fpic/

LIL" KIM f/50 CENT Magic Stick (Queen Bee/Atlantic)

NAS | Can ([Columbia)

DA BRAT I'm in Love With You (So So Def/Arista)

2PAC Still Ballin® (Amaru/Tha Row/Interscope)

R. KELLY Ignition (Jive/

WAYNE WONDER No Letting Go (/P/Atlantic)

B2K Girlfriend (Epic/

BONECRUSHER Never Scared (So So Def/Arista)

JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG)

LIL" JON & EASTSIDE BOYZ Get Low (T¥7)

EMINEM Hail Mary (Shady/Aftermath/interscope)

JAY-Z Stop (Roc-A-Fella/IDJMG)

TALIB KWEL! Get By (Rawkus/Priority)

ASHANTI Rack Wit U (Murder Inc./IDJMG)

LIL" MO fIFABOLOUS 4Ever (Flektra/FEG)

JAY-Z La, La, La (Excuse Me Again) (Roc-A-Fella/iDJMG)
BABY What Happened To That Boy? (Cash Money/Universal)
DJ KAY SLAY Too Much For Me (Columbia/

50 CENT f/NOTORIOUS B.1.G. Realist Nigga (Shady/Aftermath/interscope)

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 4/20-4/26/03.
©2003, R&R, Inc.

CHINGY Right Thurr (Priority/Capitol)

ASHANT! Rock Wit U {(Murder Inc./IDJMG)

LOON f|P. BIDDY & KELIS How You Want That (Bad Boy/Universal)
R. KELLY #/BIG TIGGER Snake (Jive)

SEAN PAUL Like Glue (VP/Atlantic)

LUMIDEE Never Leave You (Straight Face/Universal)

Thejoint I'm definitely feeling right now — and I'll be honest, | never thought
I'd be saying this about this artist — is that new Ashanti joint. It's crazy. I'm
feeling “Rock Wit U” (Murder Inc./IDJMG). It's a hot spring/summer/what-
ever record. That and Monica’s “So Gone™ (J) are my R&B joints. I'd say the
hip-hop joint | love is Mobb Deep’s “Double Shots” (Land Speed). | think that
whole album is pretty hot. They have joints on that aloum. Busta’s “Call the
Ambulance” (J) is another joint that I'm feeling. The next joint is Freeway and
Peedi Crack’s “Flipside” (Roc-A-Fella/IDJMG). That joint is banging and will
be the next “Rock the Mic.” And, of course, Debreca’s “21 Questions” (Mass Appeal) —look out
for the B-side.

Editor's Note: Geespin is currently servicing Debreca’s “21 Questions, " which is an answer to 50
Cent’s “21 Questions.” For info and product, please contact him at 617-794-1930 ordjgeespin@
hotmail.com.

— DJ Geespin, WJMN/Boston
®

o] Lit Kim and 50 Cent’s “Magic Stick” (Queen Bee/
-;_# mm 'm Atlantic) is big! It's a great record that's doing weli
: on the West Coast. 50 Cent has the power right
5 now. Another hot record is “21 Questions” (Shady/Aftermath/Interscope) by
— you guessed it — 50 Cent! This will cross over to the mainstream,; it's Dr.
Dre at his finest. The first time | heard Ashanti’s “Rock Wit U” (Murder Inc./
IDJMG), ! loved it. This record will be big for the summer.

— Kid Jay, KISV/Bakersfield

PAUL GETS BUSY WITHA NO. 1 HECUHD Congrats to the staff at VP Records
and Atlantic Records for their success as they've taken Sean Paul's “Get Busy” to No. 1 on the
CHR/Rhythmic chart. Pictured here at a recent concert for WPOW/Miami are (I-r) WPOW PD Kid
Curry, Sean Paul and Atlantic local Dwayne Ward.

www americanradiohistorv com
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. JB King
MD, KLUC/Las Vegas

Joe Budden’s “Pump It Up” (Spit/IDJMG):
This has a great bounce to it.

Lil Kim featuring 50 Cent’s “Magic
Stick” (Queen Bee/Atlantic): Pulling
phones at night.

Kiley Dean’s “Make Me a Song” (Beat-
club/ Interscope): Really growing on me.

Lee L'Heureux

WRED/Portiand, ME
Ludacris’ “Act a Fool” (Def Jam South/
IDJMG): Early response on this is amazing.
This record has hit written all over it. The
Ludacris feel always works in this market.
Panjabi MC'’s “Beware of the Boys” (Se-
quence): People cannot get enough of this. It
is top 5 phones and No. 1 requests at our club.

Bobby Ramos
‘PD, XPRR/EI Paso
Chingy’s “Right Thurr” (Capitol/ Prior-
ity): Shock and awe! This one’s going to
blow the f**k up, fo’ sho"!
Kylie Dean’s “Make Me a Song”: React-
ing outta da box! Women are loving the
smooth tempo.

Ludacris

L R =

This Week’s Hottest Music Picks

?

49\ CHRIRHYTHMIC
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Xzibit featuring Nate
Dogg’s "My Name”
(Loud/Columbia): Jam!
Eminem and Xzibit are
representin’ another fu-
ture classic.

Latif’s “I Don’t Want to
Hurt You” (Universal):

panties? Play this song.

Chris Tyler
MD, WJMN/Boston

Ludacris” “Act a Fool”: Love this one!
Vintage Ludacris! You'll be singing the
hook after one listen.

Chingy’s “Right Thurr”: I'm getting
good stories from other stations. Could be
something for WJMN down the road.

R. Kelly featuring Big Tigger’s “Snake”
(Jive): I've quoted this one before, but I got-
ta say it again: This should be a smash! It
sounds so good on the air.

Ant Dog
PD, KKUU/Paim Springs, CA

Thalia featuring Fat Joe’s “I Want You”
(Virgin): Not only will I play her song all
day, I will suck a fart out of her a** if she
lets me.

Madonna featuring Missy Elliot’s “ Amer-
ican Life (Missy Elliott Remix)” (Maver-
ick/WB): Believe it or not, this is banging.

Lil Mo’s “4Ever” (Elektra/EEG): A hot
track. I wanna dedicate this to all my ba-
bies’ mommas. Maybe they’ll go easy on
me with the child support.

Lauren Michaels
WD, KKXX/Bakersfield

Sarai’s “Ladies Night” (Epic): Played it
last night for my “8:00 Whoa Call” and the
phones went crazy! The girls are gonna
love this song!

50 Cent featuring Eminem & The No-
torious B.I.G’s “The Realist” (Shady/Af-
termath/Interscope): I love this song! Could
a song by Eminem and 50 not do well?

Stagga Lee’s “Roll Wit M.V.P” (ARTIST-
direct): Bakersfield loves this song! My
phones just go off at night about it, and it
doesn’t hurt that the video is now out and
he’s hot!

You want to get into those |

JoJo Collins
MD, KDES/Wichita, KS

Ludacris’ “Act a Fool”: The song was
in our battle last week and it blew up!

Thalia featuring Fat Joe’s "I Want You":
It's a great summer song.

Ashanti’s “Rock With You” (Murder
Inc./IDJMG): She’s fine, and the song is
hot!

Jimi Jamm
PO/MD, WPKF/Poughkeepsie, NY

Lumidee’s “Never Leave You” (Straight
Face/Universal): The Dwalle beat is the
rhythm of 2003!

Lil Mo’s “21 Answers” (Elektra/EEG):
The ladies strike back with a great reply!

Kiley Dean’s “Make Me a Song”:
Sounds like summer to me.

Karen Wild
WD, KUBE/Seattle

Westside Connection featuring
Knoc’turnal’s “Lights Out” (Universal):
We have been missing a ot West Coast
track for too long!

Bubba Sparxx’s “Jimmy Mathis” (Beat-
club/Interscope): It's Timbo-produced, it's
country-meets-hip-hop, and they blend it
well!

Chingy’s “Right Thurr”: I know he’s
part of Ludacris’ DTP crew, but it's got
that St. Lunatics club-bangin’ sound —it’s
fun!

Loon featuring Kelis” “How You Want
That” (Bad Boy/Universal): OK, this one
isn’t country, but I love it. I've been wait-
ing for Loon to do a solo joint!

John E. Kage
MD, KOKS/Denver
Chingy’s “Right Thurr”: No. 1 phones,
No. 3 callout and No. 1 Hispanic callout.
R. Kelly featuring Big Tigger's
“Snake”: Another top 5 record. Smash!
Da Brat’s “In Luv Wit Chu” (So So Def/
Arista): How good does this record sound?
Lil Kim featuring 50 Cent’s “Magic
Stick”: So catchy, it’s like candy. Top
phones and a potential No. 1 record.

Nick Ellioft
PD, KKXX/Bakersfieid
6-Zero’s “Stay” (Independent): No. 1

P8 Thalla_

phones for the second week in a row. E-
mail me if you need a copy

Fabolous featuring Ashanti’s “Into
You” (Elektra/EEG): Can you say
“smash”?!

E-40's “One Night Stand” (Jive): E will
break out of the West Coast with this hit!

- Jill Strada
MB, WPY0/Orlandv

Daniel Bedingfield's “If You're Not the
One (Passengerz Remix)” (Island / IDJMG):
This song is developing well on our sta-
tion. It's in a power new category getting
six to eight spins a day.

Justin Timberlake’s “Recck Your Body
(Remix)” (Jive): Hot song!

Busta Rhymes featuring Mariah
Carey’s “I Know What You Want” (J): It's
a solid on the station.

50 Cent featuring Nate Dogg’s “21
Questions” (Shady/Aftermath/Inter-
scope): I love this song. It's a solid and is
sure to move into a power soon!

David Simpson
‘MD, WZMX/Hartiord
Damani’s “Move This” (Independent):
Getting familiar in the mix.
Monica’s “So Gone” (J): Huge requests.
B2K's “Girlfriend (Pied Piper Remix)”
(Epic): Big ups to Mike Lieberman.
Joe Budden’s “Pump It Up”: Rolling out
of the mix show!
Drebeca’s “21 Questions t Answer)” (In-
dependent): Big in the mix.

Sexy. Strong. ‘Passionate. ‘Pure.
We've been officially missing a voice like this.

TAMIA
officially missing you

The premiere single from the new album Stl[[

Early phones
at KBOS

Over 20 new adds
this week:

WJHM KMEL
WWKX KSFM
WBTT KCAQ
KXHT ~ WWBZ
WXIS  WJWZ
KZFM  KSEQ
KNDA  KKFR

g Produced by 7 for 7th Sign

WWW.ELEKTRA.COM

Management: Chris Smith Management
On Elektra compact discs © 2003 Elektra Entertainment Group Inc., Warner Music Group, An AOL Time Warner Company
WWW.TAMIAONLINE.COM

www americanradiohistorv com


www.americanradiohistory.com

.v

C'HR/RH YTHMIC

; ﬁe May 2, 2003

Eiad

L -

ﬂé‘ .!'| 2 m P Mfa" g H:' L HIH America’s Best Testing CHR/Rhythmic Songs 12+
i For The Week Ending 5/2/03
BT VIENTAHISE
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn
50 CENT in Da Club (Shady/Interscope) 412 413 97% 43% 4.08 98% 47%
JUSTIN TIMBERLAKE Rock Your Body (Jive/ 396 398 97% 25% 3.94 98% 27%
50 CENT 21 Questions (Shady/Interscope) 394 383 69% 12% 3.99 0% 12%
SEAN PAUL Get Busy /VP/Atlantic) 393 387 85% 23% 391 86% 24%
FABOLOUS FIMIKE SHOREY & LIL' MO Can't Let You Go (Flektra/ 392 385 58% 12% 3.97 57% 10%
EMINEM Sing For The Moment /Shady/Aftermath/interscope) 390 399 96% 27% 3.97 97% 27%
AALIY AH Miss You (BlackGrounaUniversall 388 3.86 93%  40% 383 93% 41%
SNOOP DOGG F/PHARRELL & UNCLE CHARLIE WILSON Beautiful Priority/Capital)  3.83  3.72 8% 2% 3718 7% 2%
T | UL"KIM F/MR. CHEEKS The Jump Off /Atlantic] 383 375  66% 15% 381 —65% 14%
FRANKIE J Don't Wanna Try (Columbia) 383 3.80 51% 10% 398 43% 8%
WAYNE WONDER No Letting Go /VP/Atlantic) 381 3.76 52% 16% 3.86 50% 16%
DMX X Gon’ Give It To Ya (Bloodline/IDJMG) 380 376 79% 20% 3.82 80% 21%
NAS | Can (Columbia) 379 365 % 24% 3.76 7% 25%
GINUWINE Hell Yeah /Epic/ 378 319 84% 24% 3.78 83% 25%
R. KELLY Ignition {ive/ 3717 387 93% 33% 3.82 93% 33%
BUSTA RHYMES F/MARIAH CAREY | Know What You Want (/) 376 3.65 76% 17% 3.78 713% 15%
TYRESE How You Gonna Act Like That /) 375 375 78% 22% 376 7% 22%
MISSY ELLIOTT FILUDACRIS Gossip Folks /Gold Mind/Elektra/EEG) 373 369 92% 42% 3.72 93% 44%
DA BRAT In Love Wit Chu /So So Def/Arista) 368 348 34% 5% 3.56 29% 6%
50 CENT Wanksta /Shady/Aftermath/Interscope) 367 357 84% 39% 370 85% 40%
STAGGA LEE Roll Wit M.V.P. (Artistdirect) 366 3.34 35% 8% 357 29% 8%
LIL" MO FIFABOLOUS 4AEver (Elektra/EEG) 363 365 42% 8%  3.59 40% 8%
PANJABI MC F/JAY-Z Beware Of The Boys /Sequence/ 3.62 - % 6%  3.61 21% 6%
2 PAC F[TRICK DADDY Still Ballin /Amaru/Tha Row/lInterscope) 361 363 45% 1% 360 9% 10%
JA RULE FIASHANTI Mesmerize (Murder Inc /IDJMG) 354 366 95% 55%  3.57 94% 54%
JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG) 349 363 75% 25% 347 5%  25%
TALIB KWEL! Get By (Rawkus/MCA/ 347 336 31% 7% 3.45 28% 6%
JENNIFER LOPEZ FiLL COOL J All 1 Have /Epic/ 346 3.58 98% 58% 333 98% 62%
B2K Girlfriend (Epic/ 344 325 82% 28% 346 80% 28%
NELLY Pimp Juice (Fo’ ReelfUniversal) 343 355 75% 20% 352 76% 19%
Total sample size is 516 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
@377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Nelworks.

J

ArTisT: Kiley Dean
LABEL: Beatclub/interscope
8y MIKE TRIAS/ASSISTANT EDITOR

¢ » 2 s & & & & & e & s o

wenty-year-old Kiley Dean

has come a long way from
her humble beginnings in the
smalltown of Alma, AR. Her big
break came when She gother
first pro gig, as a backup singer on tour for Britney Spears,
with whom she toured for almost a year and a half.

It was during this time that Dean met super-producer
Timbaland at the 2000 Grammy Awards in Los Angeles. The
two quickly formed a working relationship, and when it was
time for her to look for a label deal, she didn’t have to look
very far. Kiley Dean is now the newest sensation on
Timbaland’s Beatclub Records.

“Make Me a Song,” the lead single from Dean’s upcom-
ing debut, Simple Girl, has lyrics so straightforward they're
almost amusing in their honesty. Dean, whose sultry voice
has an amazing amount of soul for someone who sang
backup for such a pop powerhouse, makes references to
hits like Tweet’s “Call Me” and Missy Elliott’s “Get Ur Freak
On,” and even pays homage to Aaliyah’s “Rock the Boat.”
“Timbaland/Can you give me a song like ‘Rock the Boat'/
Can you give me a song that you and Missy wrote.” And, of
course, the patented Timbaland sound is prevalent through-
out the entire track.

More of the same can be expected from Simple Girl, with
production by Timbaland and Big Bert (Brandy). “Tim’s like
my brother,” remarks Dean. “He’s so funny and cool. He's
goofy, I'm goofy, and he really allowed me to be myself and
bring my own perspective to the album. | feel like every song
came from within.” And as for Timbaland's thoughts on Dean,
Khe boasts, “Kiley Dean — where pop music is going.”
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KKSS/Albuquergue, NM *
PD: Pete Manriqusz
APD: Oana Cortez
D: AII'yF aith

11 R KELLY “Snake”

3 JOE BUDDEN -Pump"

EAN
PRVMARYCOLDR& “Change™
KYLZ/Albuquerque, NM *
Intecim Pﬂ/APD Mr. Ciean
MD 0.J. Lope
EMINEM F750 CENT  “Hail"
HITMAN SAMMY SAM “Daddy"
AALIYAH *Come”
FABOLOUS Lﬂm .
R KELLV 'Snm'
TAMIA "Missing”

KFAT/Anchorage, AK

OM: Michslle Chick

P4

AAL 'Come'
CHINGY
VM JDE F/H DUNBAR “Papi”

Hurt"
LlL KIMF/SO CENT “Magic”
STICKY FINGAZ "Call*

WBTS/Atlanta, GA *
PO: s-lu Plollln
JENNIFEH LOPEZ Gllﬂ
Y DEAN *
THALIA F/FAT JOE “Want™

WZBZ/Atiantic City, NJ *
PD: Rob Gartla
TAMIA “Missing™

KQBT/Austin, TX *

PD'swmrl smnm

HD m

26 LIL Kle/SOCENT Maglc™
AALIYAH “Come”

BONECRUSHER “Never™
CHINGY

KXMGIAuﬂln, ™
PO: Jay Michasls
MO Bradiey Grein
15 JAYZ “Excuse
1 LI KIM /50 CENT "Magic™
JOE BUDDEN "Pyrni

KiSV/Bakersfield, CA *
DOM/PD. Bob Lewls
0: Pigazzo
254 PANJABI MC Bnys
1 KlLEY DEAN Sanu
KIOO/Bakersfield, CA *
PO Nick Elliott
APD: Mingo
nn Lauren Mlcnnu
PANJAE

L KIM FA50 CE%‘S( Maolc
JOE B\JODEN

IYAH ~
BONECRUSHER Never”
FLOETRY "Yes™

W.INH/Balon Rouge, LA *
PD: Randy Chasa
46 B KELLY Snak
KILEY DEAN “Sony
THALIA FFAT JDE Wam

WBHJ/Birmingham, AL *
0 mmannnsnn

APD/MD: Mary Ka

15 THREEGMAFIA Spmners
2 JUE BUDDEN Pumv

K FANIADI MG Boys”

(Reporters, ..

WJMN/Boston, MA *
VP/Prog./PD: Cadiilac Jack
APO: Deanls 0'Heron

MD: Chris Tyler

LL COOL J ~Amazin™

WRVZ/Charleston, WV
PD: Joba Aathoay
AALIYAH “Come’
FREEWAY “Flipside™
JENNIFER LOPEZ "Glad
MONICA “Gone™
TAMIA “Missing™

WWBZ/Charleston, SC *
PO: Genlioman George |}
40 R KELLY "Snake™

AALIYAH “Come™

TAMIA “Missing™

WCHH/Charlotte, NC *
PD: Boogle O

MO: Baby Bay 8t

40 R KELLY “Snake”

17 GINUWINE “Jeans”

13 FLOETRY "Yes™
WBBM-FM/Chicago, IL *

PO: Todd Cavanah

oor
WONGER “Letung”
K"
SM LEZ AND SOUYNSYA“R “Gone”

KNDA/Compus Christi, TX *
OMMD. Bill Thormas
PO: Richard Leal

8 LIL'JON “Low™

2 E-40"Stand”

AALIYAH "Come™
FREEWAY "Fipside™
TAMIA “Missing”
KZFM/Corpus Christi, TX *
PD: Ed Ocanss
MD: Ariens Madall
2 R KELLY "Snake™
1 mm Missing”

AH *Come”
Mn TNUGSIFELICIA “Long”
FREEWAY “Flipside™

KBFB/Dallas-Ft. Worth, TX *

OM/PD: John Candelaria

5 TﬂREEGMAFIA Sglnnevs

5 JOE BUDDEN “Pt
KILEY DEAN *! 50"0

WDHT/Dayton, OH *
GM/PD: J.D. Kunes
APD/MO: Marcel Thoraton
4 STAGGALEE “Rall®
GINUWINE “Jeans™
SMILEZ AND SOUTHSTAR “Gone™

KQKS/Denver-Boulder, CO *
PO Cal Colling.
MD: John E. Kage
17 JOE BUDDEN "Pump”
AALIYAH “Come”

KPRR/EI Paso, TX *
PD: Bobby Ramos

APD: Patii Diaz

WD: Gina Lee Funlez

10" PANABIMC By

THALIA F/FAT JOE “Want"

WBTT/FL. Myers, FL *

PD Ron Shepard

TAMIA “Missing”™

WIFKFL Wayne, IN *

3' R KELLY “Snake” _
1 PANJABI MC "Boys’
40 BUDEN Pump

AN “Song
THALXA F/FAT JUE “Want”

KBOS/Fresno, CA *
PD: Paitie Morseo
APD: Greg Holiman
MD Danay Salas
A KELLY "Snake”
| CHINGY amm

MISSVELLAO#/JAY 2 "Day”
AALIYAH “Come*

PRYMARY COLOAZ “Change™
BONECRU/SHER "Never™

KSEQ/Fresno, CA *
P0: Tommy Osl Rlo
MD: Felix The Cal

AALIVAH "Come™

TAMIA “Missing”
WJMH/Greenshoro, NC *
OM/PO; Brian Oouglas
MD: Tap Mon¢

22 EMINEM F/50 CENT  “Hall®
12 ELEPHANT MAN “River

WHZT/Greenville, SC *
PO: Fisher
MO: Murph
5 R KELLY “Snaks

KILEY DEAN "Song™
WQSL/Greenville, NC *
PD: Jack Spase

AALIYAH “Come™

KILEY DEAN “Song”
WZMXMartford, CT *

OM: Siwwe Sathany

"B

~nen

APD/MD:
18 FREEWAV “Fipside”
4 KILEVDEAN “Song”
H "Come™

FLOETRV “Yes”
KDDB/Monolulu, HI *
PD: Leo Baldwin
MD: Sam The Men

4 JOE BUDDEN "Pump”

ome’
CHINGY ~Right”

KiKiHonoluslu, HI *
PD: Fred Rico
#MD: Ryan Sean
B MONICA “Gone™
AALIYAM “Come™

KXMEIHonMqu Hi*

MD Klvll Allllll
AALIYAH “Ci
PRYMARY COLORZ “Change”
SEAN PAUL “Give™

KBX{Houston-Galveston, TX *
PD: Tom Caiococcel
MD: Carmen Contraras

No Adds
KPTYMouston-Galveston, TX *
PD/MO: Homie Marco
18 PANJABI MC 'Bnys'

16 R KELLY "Snake

5  JOE BUDDEN “Pump”
THALIA F/FAT JOE “Want™

WHHH/ndianapolis, IN *
OM/PD: Brian Waltace
MD DJ Wrek 1

GINUWINE "
l RITMAN SAMMV SAM “Daddy”
LIL JON “LW

H “Corme
JUSYIN TIMBERLAKE “Body"

258

WXIS/Johnson City, TN *
FOMI: TostAcroze

i

PANJABI MC “B
TAMIA Mlsslnu

KILEV DEAN
LIL' KIM F/50 CEN'

"? “Magee”

WAYNE WONDER Letting”

KLUCAas Vegas, NV *

OM/PD: Cal Thomas

APD: Mikn Spencer

MD: J.B. King

LIL KIM F/50 CENT “"Magic*
JOE BUDDEN ~Pum|

K|LEV DEAN “Song

WAVHE WaADER

WAVNE wONDE “Letting”™

AALIYAH “Come”

KVEG/Las Vegas, NV *
PO: Sheria Savisberry
54 R KELLY "Snake"
44 AALIYAH "Come™
3 KILEY DEAN “Song™

KWID/Las Vegas, NV *

P0: Tom Naylor

o

ASHANTI “Rock”™

KHTEALittle Rock, AR *
PD: Tony Terrall
1 cuwsv ngm

FAT JDE FH DUNBAR “Papr”
KILEY DEAN "Song’

KPWR/Los Angeles, CA *

VP/Prog: Jimmy Steal

MD: E-Man

n LIL KIM Fr50 CENT “Magic
2 FRANKIEJ “Wan

WBLOALouisville, KY *
PO: Mark Guan

MD: Gorald Narrlu-

153 50 CENT

LIL K|M F/SO CENT “Mapgic”

KXHTMemphis, TN *
DM/PO: D-Rock
34 R KELLY “Snake™
AALIYAH “Come”
TAMIA “Missing™

WPOWMiami, FL *
P0: Kid Curry
APD: Toxy The Tiger
MD: Eddle Mix
AALIYAH “Come”

WPYMMiami, FL *

POME: Phil Michsels
No Adds

KTT8/Minneapolis, MN *
PD/MD: Dusty Hayes
APD: Zannie K.

S IOE BUDDEN “Pump”

2 MONICA “Gone™

KHTN/Modesto, CA *
OM/PD: Rens Roberls
APD: Drew Sione
49 PANJABI MC “Boys™
20 R KELLY "Snake’
5 AALIYAH “Coms”
TAMIA “Missing”

K8TUMonterey-Salinas, CA *

PD: Kenny Allen
1 DA BRAT “Love™
LIL KiM F/50 CENT “Magic™

N

KDON/Monterey-Salinas, CA *

£

=

PO: Dennis Mactinez

MD: Alex Cariltio

S R KELLY “Snal
2 |.||. KIM FISOCENT “Magic”

FABOLOUS Inlo

WJIWZ/Montgomery, AL
Pumn: AI lenn

AH “Come™
!5 CM"KQV "Right™

15 KILEY DEAN "Song”

3 TAMIA “Missi X

3 THAEE 6 MAFIA. "Spinners™

WKTU/MNew York, NY *
VP/ps.: Frnm Biue
APD/MD: Ji

2 DM”IEL BEDINGFIELD One”

THALIA FFAT ngs “Want™

WQHT/New York, NY *
Pn/_\lP!qu.: Teacy Cioherty

i0:
No Adds

WNVZMNortolk, VA *
PD: Don Loadon
MO: Jay West
S CHINGY "Right”
2 KILEY BEAN “Song”

KMRK/Odessa-Midland, TX
PD: Frask ED

MD: Ao Marte

1 GINUWINE “Difterence”

LODACAIS Foo”
1 0 CHNGY B

EMINEM FISO CENT “Hall®
GINUWINE " Jea
LlL KIMFE.OCENT “Magic™

SERBD

rnwwd

KKWD/Okiahoma City, 0K *
PD; Steve English
MO; Cisco Kidd

1 JOE BUDBEN Pump”

1 A KELLY “Snake”

KQCH/Omaha, NE *
PO: Erik Johason
No Adds

WJHM/Orlando, FL *
PO: Sievia DeMann
Am Xetth Memoly

o: iy Love

i .

9 rneswu thsld:
FLOETAY *Ves'

1
HEATHER HEADLEV “Wish™
TAMIA “Missing’

WPYO/Orlando, FL *
PD: Stove Bartel
MD: Jil Strada
KILEY DEAN 'Son"
LIL' KIM £/50 CENT "Magic*
TALIB KWELI “Get”
KCAQIOxnani-Vemum, CA*
APD: Big Be
19 ANGELINA “There”
6 BONECRUSHER Nevav

3 FIELD MOB "
TARNA Misang-

KKUU/Palm Springs, CA
PO; Antdog
MD EvI- Danux

Rty Hsuczm Magic™
20 R KELLY

AR “Come:

CHINGY “Right”

SEAN PAUL “Give™

TAMIA "Missing”

o VENGHE B

WPHI/PhlIadeIphla PA*
PD: Cofby Colb
MD: Raphael “Rati” Geor
25 FREEWAY Fipsie

KKFR/Phoenix, AZ *
PD: Bruce S1. James

APD: Charlie Husro

MD JPallla

1 2 FABO.'JUS “Into”
A7

CHINGY “Right™
TAMIA "Missing”

KZZP/Phoenix, AZ *

PO: MM nnm

MO: Chl

466 DANIEL BEDINGFIELD “One”

KXJM/Portiand, OR *
Oir/Prog.. Mark Adams

APD: Mario Davoe

MO: Alexa

16 R KELLY "Snake™

3 AALIYAH "Came”
WPKF/Poughkeepsie, NY
PO Jlml Jlmm

APOM icintyre
BONECRUSHER “Nevee”
ELEPHANT MAN “Rrver”
KILEY OEAN “Song™
LUMIDEE "Leave™
SEAN PAUL "Give™

WWKX/medenee Rl

TAMIA *Missing™

KWNZReno, NV *
m IIII Schulz

1t St
H! P ANJABI M
1 UL KIM FISO CE l‘ “Magic™

me”
BONECRUSHEH Never”
TAMIA “Missing™

KWYL/Reno. NV .
POMI: Asgel
1 A KELI.V Snake

CNlNGV quh\
SEAN PAUL “Give™
TAMIA “Missing
FREEWAY Fllpsh‘le

KGGIRiverside, CA *
PD: Jesse Duran

APO/MD: DOM

17 LATIF “Hurt®
S PANJABI MC “Boys™
2 JOE BUDDEN “Pump”
1 AALIYAH "Come™

KBMB/Sacramento, CA *
Interim PD/APD/MO: J.R.
AALIYAH “Come”
R KELLY “Snake™
TAMIA *Missing”
KSFM/Sacramento, CA *
VP/Prog.: Mark Evans
P10: Byroa Kennedy
MD: Tony Tecate
AALIYAH “Come™
TAMIA “Missing”

WOCQ/Salisbury, DE
PD: Woakie
MD: Deslite
AALIYAH “Come”
JOE BUDDEN “Pump”
TAMIA “Missing”

23

KUUU/Salt Lake City, UT *
OM/PD; Brian Michel

MO: Kevin Cruise

34 LIL KIM F/50 CENT “Magic™

KBBT/San Antonio, TX *
PO: J.D. Gonzalez

APD: llauuy ]

MD

Fillaue o
| THM.IAF/FAT.IO “Want”™

IﬁlL MO F/FABOLOUS Ever”

3 DOBoASPARCK- Jnmmy
3 R oi “Song”

XHTZ/San Diego, CA *
PO: Diana Laird
APD: s.m.' Loco
MD

w3k

blo Sato
LIL KIM F/50 CENT “Magic™
| MC “Boys™

WAVNE WO??DER “Letting”

KMEL/San Francisco, CA *
vr/m' Michasl Martia
Juzy Jlm Archer

7 ANJ C “Boys™
1 KILEY DEAN “Sang”
TAMIA "Missing”

KYLDBan Francisco, CA *

AALIYAH “Cam
THALIA F/FAT JOE “Want™

wavﬁan Luis Obispo, CA

1 JOE BUDDEN "Pump'
1 R KELLY “Snake™
1 BECKY BAELING “Getaway™

KSXY/Santa Rosa, CA *
PD: Crash Kelly
5 chay ‘RIEM"

FAT JDE F/H DUNHAR “Papr”
TAMIA “Missi
KUBE/SeanIe Tawma WA*
OM: Shallie Hart
PO Eric Powers
MD Karen Wilg

PANJAB) M
WAKE \«munﬂz‘a’s “Letting”

KYWL/Spoka

P, GGG B ol UBEE b B L dR

ne, WA *

PO: Stave Kickiighter
MD: Chuck Wright

0

A KELLY "Snake™
AALIYAH “Come”
FLOETRY "Yeg"

TAMIA “Missing”™

KSPW/Springfieid, MO

PO/MD: Chris Cannon

1

KILEY DEAN "Sang”
LATH “Hurt™

wor v

urt’
1 SMILEZ AND SDUTHSTAR “Gone™

KWIN/Stockton-Modesto, CA *
PO: John Chvistian
MD. Dlane Fox

4 AALIYAH “Come’

DA ENTOURAGE “Bunny”
FAT JOE #/H DUNBAR "Papi”
TAMIA “Missing”

WLLD/Tampa, FL *
PO: Oriando
APD: Scantman

MD: mmm Villalobos

q

LIL KIM F/50.( CENT “Magic™

2 KILEY DEAN
KBLZ/Ty!er Lnngvnew ™

MD Mamn Love

AALIYAH “Come
ELEPHANT MAN “Rrver”

WPGC/Washington, DC *
OM: Regyie Rouse

¥P/Prog..Juy Stevens

MD: Sarak D"Conmor

1

FREEWAY “Flipside”
AALIYAH “Come™

WMBX/West Palm Beach, FL *
PO: Mark MeCray
#0: Darneila Dunham

' JON  “Garnes”
FRECUAY e
DAVID BANNER. “Like™
KILEY DEAN -Song.
HITMAN SAMMY SAM “Daddy™
FLOETRY "Yes"

KDGS/Wichita, KS *

~

VAH C PO: Greg Willlams
FRRRCE 1 “Wamna" WD: o Coll
7 LLY "Snake™
KBTT/Shreveport, LA * 5 KILEY DEAN “Song™
PO/MD: Guonn Echals 3 cmeY o
23 AALIVAH “Come™ 3 {IL" KIM F/50 CENT “Magic”
KILEY DEAN “Sang™ AALIYAH “Come”
* B
Monitored Reporters

91 Total Reporters

81 Total Monitored

10 Total Indicator
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Reporters Stations and their adds listed alphabetically by market

WAJZ/Albany, NY * WJZD/Biloxi-Gultport, MS * WENZ/Cleveland, O * WZFX/Fayetteville, NC * KlIZ/Xilleen-Temple, TX WHRK/Memphis, TN * WBHH/Norlolk, VA * 3 TYRESE "Sgns” WPHRSyracuse, NY *

PD/MD: Sugar Bear OM/PD: Rob Neal PD: Xim Johnson PO: Jeft Anderson PD/MD: Myzhai Maguire OM/PD: Nate Bell PD/MD: Heart Attack 1 AALIYAH “Come” PD: Buteh Charles

APD: Marie Cristal MD: Tabari Daniets MD: Eddie Baver APD: Garrett Davis 17 ASHANTI *Rock” APD: Eileen Collier 1 THREE 6 MAFIA... “Spinners™ o MD: Kenny Dees

24 R KELLY “Snake” AALIVAH “Come” 7 RKELLY “Snake” MD: Taylor Morgan 11 KILEY DEAN “Song” MD: Devin Steel i 32 R, KILLY "Srnake”

3 FREEWAY “Flipside” FREEWAY “Ripside” GINUWINE "Jeans® 11 R, KELLY "Srioke” 11 TYRESE "Signs” 54 AALIYAH “Come” 11 TYRESE “Signs”
AALIVAH Come” S8 Tream HITMAN SAMMY SAM *Daddy” 1 “Cream” 27 R_KELLY “Snake” WOWNortolk, VA * ) 7 FREBARY “Fipside”
ELEPHANTIHANSH S KILEY DEAN “Song KILEY DEAN “Song” 2 THREE 6 MAFIA . "Spinners” Morfolk, VA WTLZ/Saginaw, MI * AALIYRH “Come”
TYRESE “Sggns R, KELLY "Snake’ TAMIA "Missing” KRRQLafayette, LA * 1 TYRESE "Signs™ OM/PD: Daisy Davis PD: Eugene Brown IS “Cream”

TAMIA "Missing’ R . TYRESE “Signs” ratayete, . FREEWAY “Fipside” APD/MD: Michael Mauzone “Come” KILET DEAN “Song™
TVRESE “Signs WHXT/Columbia, SC AALIVAH “Come” PO/MD: John Kinnit 35 "Cream’” 9 FREEWAY “Fipsite” i TANIA Msing”
KBCE/Alexandria, LA A FREBWIY “Fpsce” 11 KLEY DEAN Song” ILEY DEAN S 4 RKELLY Srake” R e
xandria, APD: Harold Banks 3 THREE 6 MAFIA.. "Spinners” AALIYAH "Come™
APO/MD: Dell Banks: WBOT/Boston, MA * MD: Shanik Mincie 1 TAMIA "Missing FIELD MDB *Know" WIMPTampa. FL
TYRESE “Sqgns” e i AT o .| 1 TYRESE Sgns” S, GINUWINE “Jeans™ bl
: Steve Gousby o WTMG/Gainesville-Ocala, FL* | 1 FREEWAY “Fipsce WEDR Miami, FL 5" Cream” WEAS/Savannah, GA MD: Biy Woney Ced
APD: Lamar Robinson 11 KILEY DEAN "Song” PD/APD: Chris Ryan AALIVAH “Come” OM/PD/MD: Cedric Hollywood PD: Sam Nelson 19 MONICA “Gone™
KEDG/Alexandria, L4 MD: T. Clark 6 JS “Cream” 17 R KELLY "Snake” e - %2 RKELLY Snake” MD: Jewel Carter 11 FREBWAY Fapsice”
" : 26 LIL' MO FFASDLOUS “Ever” 5 FREEWAY “Fipsie” 2 FREEWAY “Flpsde” . e 7 FREEWAY “Fipside” T e e 1045 "Craam

OM/PD: Jay Stevens GINUWINE "Jeans™ 1 THREE 6 MAFIA . “Spioners™ AALIVAH “Come” AALIVAH “Come™ ahoma City 10 ALY -come

MO: Wade Hampton TYRESE “Signs” S GINUWINE “Jeans™ OM/PD: Terry Monday 15 “Crea” ©

6 TSt S %mqmwwﬁ"r‘“ WOHH/Lansing, Mi * TYRESE “Signs MD: E_%“'e""'m TAMIA “Missing” WJUCHuledo, OH *

m WBLK/Butfalo, NY * ) TYRESE “Signs” PO/MD: Brant Johrson e e TYRESE "Siis” PD: Charsie Mack
PD/MD: Chris Reynolds WWDM/Columbia, SC * 16 RKELLY "Snake” ) . 4 R KELLY “Snake” MD:
. 17 R KELLY “Snake™ PD/MD: Mike Love 11 LLJON . “Garmes WKKV/Milwaukee, Wl 4 TYRESE "Signs” 38 R, KELLY "Snake”

WHTA/Atlanta, GA AALIVAH Come” APD: Vernessa Pendergrass WIKS/Greenville, NG * Ao PD: Ronn Scoft 3 AALIYAH “Come” KDKS/Shreveport, LA * % KLEV LEAN "Song”

PD; Jerry Smokin' B TAMIA “Missing” 25 R, KELLY “Snake" POMD:B K Kirdand FREE MD: Doc Love 3 TAMIA "Missing” PD/MD: Guenn Echols 1 AALTTH “Come”

APD: Ryan Cameron TYRESE "Signs™ 13 AALIYAH “Come” - 9.0 “| an Lipsie 34 R KELLY “Snake” THREE 6 MAFIA... “Spinners” s 45 mm

MD: Ramona Debramx 7 5 “Cream” B SOCENT-21" Praltos 11 TYRESE "Sg0s” FREEWAY Flpside” B m;@mm. TAM Hissng”

11 HITHAN SAMMY S8 “Daccy’ 7 TYRESE Sins” B KILEY DEAN “Song” 8 TAMIA Mssig THREE 6 MAFI..“Spers” d il

QR iSdeh WWWZ/Charleston, SC * Ak sle ol TAMIA Msng” SMILEZ AND SOUTHSTAR Gore™ | & J0F BLODENPumd R e THREE S MAFIA..“Spimers”
SMILEZ AND SOUTHETAR “Gore™ ; ' 1 FREEWAY “Flipside’ TAMIA "Missing” WUSL/Philadelphia, PA * JS “Cream” g

: Terry Base TAMIA “Missing TYRESE “Sgns” ) ' KILEY DEAN “Song’
MD: Yonni 0'Danohue WEL(Mobite. AL * ;%Gclgzlme' R KELLY “Srake”
4 KILEY OEAN "Song” i . g d n TYRESE “Signs” .

WVEE/Alanta, GA * 3 RIELLY Srake POMD: Dt Dt . PDMD: Myronda Reuten e o O B Roinsn

OM/PD: Tony Brown 1 FREEWAY “Flipside” WEXE{Columhus. GA g M!J i WBTF/Lexington-Fayette, KY * 2 THREE 6 MAFIA. . “Spianers™ 28 R KELLY “Snake” PO: Terry M d

APDMD: Tosha Love AALIYAH “Come” PD: Michael Soul 19 AALIYAH "Come” PD/MD: Jay Alexander 1 48 “Cream” 25 FREEWAY “Fipside” . : Terry Monday

S TANIA “Messing” 26 AALIYAH “Come” 17 RLKELLY “Snake™ 17 R, KELLY “Srake” AALIYAH “Come” 7 KILEY DEAN “Song™ KMJJ/Shreveport, LA APD/MD- Aaron Bernard
AN ConEy TYRESE “Signs™ 19 THREE 6 MAFIA. “Spiners” #mﬁms xa"ﬂ 16 TAMIA "Mssing” R KELLY “Snake” & BONECRUSHER “Never” PO: Long John 15 KILEY HEAN “Sorg”

17 TVRESE Sgns™ 10 KILEY DEAN “Song™ TAMIA “Mhrssing’ 5 JSCream” 22 TYRESE "Signs” 14 R, KELLY "Snake
14 KILEY DEAN "Song” 1 FREEWAY “Fipside” TYRESE “Signs 5 AALIYAH “Come 16 AALIYAH “Come” 9 S8 Gam®
WPEG/Charlotte, NC * Pty AALIYAH “Come” 2 THEE 6MAFA . ‘Spmars” 5 TYRISE "Sgus”
i | O i | Fea e
m«;ﬂm Thomas APD/MD: Nate Quick 3 TAMIA Missing” PD/MD: Steve Murry o5 e WZHTMantgomery, AL WAMO/Pittsburgh, PA * ?A&Elkwlﬁm 2 FREEAAY “Fipside”
IO %6 AL KELLY “Srke” 7 LIL' MO FFABOLOUS “Ever” PO: Darryl Elliolt inteim PD/MD: DJ Boogie THREES MAFIA.. “Spinners™
%“mﬁm. 23 AALIVAH “Come” e MD: Michael Long 31 KILEY DEAN “Song"
5 KILEY DEAN "Song” g . KELLY “Snake” KIPR/Little Rock, AR * CHINGY “Right” 18 R.KELLY “Snake™ . .
5 THAEE M_AF?;_‘Q’Spim" :’D‘?%"'“"‘h“& gl 'DUECE POPP! Mind OM/PO/MD: Joe Booker ROSCOE “Head" T FREEWAY Fpsee %Tén’s‘ Loui, MO
3 TYRESE Signs” D wﬂms‘""&‘ﬂmns 17 KILEY DEAN “Song” AAggAH Come - Eric Mychaels WESErpelo, MS

WPRW/Augusta, Gk * 1 gﬁm‘ﬂm&ﬂe 26 A KELLY “Soate 15 TAMIA Missng” J5 “Cream S?L'JJ}TL Ecgme X POM: Pamela Aniese

PO: Tim Snell . 16 “Cream” WJMi/Jackson, MS * S WUBT/Nashville, TN * AT FABCLOUS FLI MO “Can”

MD: Nightirain TYRESE “Signs™ OM/PO/MD: Stan Branson FREEWAY “Fipside” 4 TYRESE “Signs” . . R.KELLY & JAY-Z “Shake” NAS *Can’

28 R.KELLY “Snake” 13 THREE 6 MAFIA... “Spinners™ THREE 6 MAFIA.. “Sprmers” 3 KILEY DEAN “Song™ WOOK/Raieigh-Durham, NG TYRESE “Sgrs”

12 KILEY DEAN “Song™ WJTT/Chattanooga, TN * 12 KILEY DEAN "Song” TYRESE "Signs” 1 R.KELLY “Snake” PD: Cy Young

1 FREEWAY “Fipside” PD: Keith Landecker . 4 TAMIA "Missing” AALIVAH "Come” MD: Sean Alexander
JS “Cream o MD: Magic KKDA/Daitas-Ft. Worth, TX AALIVAH “Come” FREEWAY “Fipside 2 RLKELLY “Snake" . . . .
THREE 6 MAFIA... "Spinners 7 KILEY DEAN "Song” PDMOD: Skip Cheatham FREEWAY “Flipsde” JS “Cream ARLIYAH “Come” WFUNIS!. Louis, MO WKYS, Washington, DC

& AALIYAH “Come” 7 THREE 6 MAFIA. “Spmners” R.KELLY "Snake" KKBT/Los Angeles, CA* APD: Craig Black g by
il s ﬁlé!}vﬂsuq’fnu TYRESE “Signs’ ;%; I:]oh Sco;ml(l: MD: Koa Koa Thai MD: P-Stew
FREEWAY “Fipside™ 3 ulier KNOU/Mew Orieans, LA * . . AALIYAH “Come” 4 ALY “Come”

WERQ/Baltimore, WD * 5 Cear AALIYAH “Come” B Jsm PD:La/:::da Wlis WBTJRichmond, VA GINUWINE s 2 TVRESE "Sgns”

e R e T F b e i S R
No Acds S4TH PLATOON S L s WRJH/Jackson, WS * R KELLY Snake” 5 Croa’ LA

PD: Steve Poston R KELLY “Srake” KL g5k S
MD: Lit Homie THREE 6 MAFIA . “Spmners™ HEATHER HEADLEY “Wish
WGCI/Chicago, IL * ‘ R

WEMW/Baton Rouge, LA * OM/PD: Elroy Smith WDTJ/Detroit, Mi * FREDAY Fipsce” WGZB/Louisville, KY *

OM: Don Gosselin APD/MD: Tiffany Green PD: Lance Pation R KELLY “Snake” PD: Mark Gunn WQUE/New Orteans, LA * WCDX/Richmond, VA *

PD: J-Tweezy 2 0 Km r/sg CENT "Magx” MDF; Spudd o THREE 6 MAFLA.. "Spinners” MD: Geratd Hamison DM: Carta Boatner PD: Terry Foxx

1 R KELLY "Snake” 1 LI JOK . "Gre” . 34 RKELLY “Snake” 2 RKELLY "Snake™ PD: Angela Watson MD: Reggie Baker

1 J5"Cream’ VIVIAN GREEN “Franahic G 1S Cream” 4 LIL' MO FFABDLOUS "Ever” 20 R KELLY “Snake” *Monitored Reporters

1 sy DEN oy 2 WA s Lewtedl 1 TYRESE *Sgns” AALIVAH “Come™ o po

1 TYRESE "Sgns” . 5 - TYRESE “Signs”

AALIVAH “Come" WPWX/Chicago, IL * Yrgﬂ';i/::;'}sl:!""“'e- fL DT = 78 Total Reporters
FREEWAY “Fipside” PD: Jay Alan . N " liams
TAMIA “Missing’ 3 MD: Traci Reynolds w.ILB/Deqon, Mi MD: G-Wiz . . R
THREE 6 MAFIA... “Spmners b PD: KJ Holiday 12 AALIYAH “Come” WFXM/Macon, GA 5 WRHH/Richmond, VA 67 Total Monitored
44 R KELLY "Snake e Bl WBLS/New York, NY .
30 AALIVAH “Come” APD/MD: Kris Kelley e e GM/PD: Ralph Meachum PD; Vinny Brown £0- 30 Kues
17 KILEY DEAN "Song” 2 R KELLY “Snake” TYRESE "Signs’ 6 TYRESE “Signs” MD: Deneen Womack MD: Alvin “Big Nat™ Smalls .
10 55 “Crean” S KILEY CEAN "Sorg” AALIVAH “Come” S 1 RKELLY “Snake” 11 Total Indicator

KTCX/Beaumont, TX * 2 TYRESE “a»gps“ , AALIVAH C;)me 9 8 Cream” L] SMILEZ At;lg s:umsun “Gone”

OM: Jim West THREE 6 MAFIA._"Spiners”™ FREEWAY “Fipside” ) T STAGGA LEE "Rol”

PD: AII:‘ayne TYRESE "Signs™ :'l:;;/sm/ll(]a;1:::1 :gz;rlsm 0 5 TYRESE “Signs

9 AALIYAH "Come” c ok e Ty G WIBB/Macon, GA .

" WIZF/Cincinnati, OH 12 R KELLY “Snake’ A gre) g WDKX/Rochester, NY

b PO/MD: Terri Thornas WLIN/Dothan, AL 10 AALIVAH Come” PD: s Wiliams e NG OM/PD: Andre Marcel

4 J5"Cream” 26 R KELLY “Srake™ OM/PD: JR W!Ist)n 705 Cream” : Ava e Mli' e MD: Kala O'Neal

3 CHINGY "Right” 23 AALIYAH "Come™ MD: Jamar Wiison 5 TYRESE “Signs” 2 AALIYAH "Come” : 24 R KELLY “Snake™
TAMIA "Missing” 21 TYRESE "Sgns” No Adds 2 TAMIA “Missing 2 THREE 6 MAFIA... “Spinners’ No Adds 5 IS Cream”

J
(M t Pl dR t h Indicat
- Most Added”
TOTA . .
ARTIST TITLE LABEL(S) PLAYS TYRESE Signs Of Love Makin' &/
VIVIAN GREEN Emotional Rollercoaster (Columbia) 900 AALIYAH Come Over (BlackGround)
FIELD MOB Sick Of Being Lonely /MCA4/ 610 JS Ice Cream (DreamWorks)
ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA) 451 R. KELLY Snake (Jive/
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 358 KILEY DEAN Make Me A Song (Beatclub/interscope)
JAHEIM Fabulous (Divine Mill/WB) 345 TAMIA Officially Missing You (Elektra/EEG)
MUSIQ Dontchange (Def Soul/iDJMEG) 337 THREE 6 MAFIA FILIL’ FLIP Ridin’ Spinners {Loud/Columbia)
LL COOL J Luv U Better [Def Jam/IDJMG) 336 CHINGY Right Thurr (Priority/Capitol)
50 CENT Wanksta (Shady/Interscope) 323 MONICA So Gone (/)
SEAN PAUL Gimme The Light [40/40/VP/Atlantic) n ROSCOE Head To Toe (Priority/
AALIYAH | Care 4 U /BlackGround) 301 FABOLOUS F/LIL' MO Can't Let You Go /Flektra/EEG)
NELLY Air Force Ones (Fo’ Reel/Universal) 288 NAS | Can (Columbia)
DRU HILL | Should Be... (Def Soul//DJMG) 283 54TH PLATOON She Like /Fubu/
GINUWINE Stingy (Epic/ 264 ASHANTI Rock Wit U (Murder Inc./IDJMG)
LUDACRIS Move Bitch [Def Jam South/IDJMG) 229 FREEWAY Flipside (Roc-A-Fella/iDJMG)
NELLY F/IKELLY ROWLAND Ditemma (Fo’ Reel/Universal) 229 -
ASHANTI Baby /Murder Inc./IDJMG) 226
TRICK DADDY Thug Holiday (Slip ‘N Siide/Atlantic) 199 Please Send Your Photos
BIG TYMERS Still Fly (Cash Money/Universal) 196

N.0.R.E. Nathin’ (Def Jam/IDJMG) 193 R&R wants your best snapshots (color or black & white).

BUSTA RHYMES Make It Clap /) 183 Please include the names and titles of all pictured and send them to:

CAM'RON Ok Boy (Roc-A-Fella/IDJMG) 176 R&R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067

ASHANTI Foolish (Murder Inc./[DJMG) 158 J Email: mdavis@radioandrecords.com
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Urban AC:
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Inside The Numbers

Percentages of currents and most played gold

By Anthony Acampora
R&R Director/Charts

rEis week we take the covers off Urban AC — so to speak — to look at R&R’s
Urban AC panel. In the first chart we take a look at current, recurrent and gold per-
centages for each station. We’ve also included the number of unique titles in each
station’s library and its group owner. In the sidebar we look at the format’s most

played gold titles.

KMJK/Kansas City; KOKY/Little Rock; WLOV/
Chattanooga, TN; and WVBE/Roanoke, VA have the
largest libraries — all check in with over 700 titles. The

smallest library: 263 titles at Entercom’s successful
WVKL/Norfolk. The data, which is from the week of
April 17-23, 2003, is provided by Mediabase 24/7.

Calls/City Current % Recurrent %
WFLM/Ft. Pierce, FL 47 12
WVBE/Roanoke, VA 46 9
WHUR/Washington 41 7
WLOV/Chattanooga, TN 40 7
KOKY/Little Rock 38 3
KMJM/St. Louis 37 13
WHQT/Miami 34 7
KJLH/Los Angeles 34 5
WMGL/Charleston, SC 34 9
KJMS/Memphis 34 10
WJMR/Milwaukee 32 20
WRKS/New York . 32 11
WUKS/Fayetteville, NC 31 14
WDZ2z/Flint, Mi 30 11
WIMX/Toledo 30 13
KHHT/Los Angeles 30 12
WLXC/Columbia, SC 29 5
WSOL/Jacksonville 28 20
WKXl/Jackson, MS 28 6
WVAZ/Chicago 28 11
KNEK/Lafayette, LA 28 17
,WSVY/Norfolk % 27 27
WBAV/Charlotte 27 12
WDAS/Philadelphia - ;26 ~17
. KMJQ/Houston 25 16
, WMXD/Detroit ~ *. - 25 24,
WYBC/New Haven 24 16
;KMﬁJKIKansas City % 23 3
WQQK/Nashville 23 10
WZAK/Cleveland ;, 5 22 9
3 WYLD/New Orleans 22 16
DLT/Mobile 4 2 - 6
" WVKL/Norfolk 21 29
" WWiN/Baltimore 21 -8
* WTLC/indianapolis 20 12
?KQXL‘\IBiatongﬁcfuge 20 4 8
WBHK/Birmingham 20 12
WMMJ/Washington, *-.*19 S A
E% WKJS/Richmond 18 9
¥ KVGS/Las Vegas 17 S 13 4
. WCFB/Orlando 16 8
ﬁsﬁa\%xwgl;g((C/Fts’g|eigh' E: L TR - .
= WQMG/Greensboro 9 25
“KRNB/Dallas “ 8 2

Gold %
41
45
52
52
59
50
59
60
58
57

68

73
49
ST
67
472,
69
74
73
76
.72
67
92

#

Unique Titles Owner

629 Midway
707 Mel Wheeler Inc.
585 Howard Univ. Board
706 Clear Channel
746 Citadel
516 Clear Channel
668 Cox
562 Taxi
703 Citadel
320 Clear Channel
371 Saga
518 Emmis
515 Beasley
440 Cumulus
663 Urban Radio
558 Clear Channel
560 Citadel
467 Clear Channel
611 Inner City
518 Clear Channel
582 Citadel
357 Clear Channel
596 Infinity

597 Clear Channel
584 Radio One

+360° Clear Channe}
693 Yale Broadcasting
866 Syngom .
506 Cumulus

a77 _Radio One
426 Clear Channel

24 Cils

263 Entercom

620 , Radio One
497 Emmis
543; . Citadel
559 Cox
598 Radio One’ *
530 Radio One
4“L 7 Desert Sky Media
625 Cox Radio
600 °  RadioOne °
417 Entercom
437 Service 5

The Power Of Marvin

Marvin Gaye; The Gap Band; and Earth, Wind & Fire con-
tinue to be among the most played artists at the Urban
AC format. Luther Vandross also remains a big name, as
do Al Green and Anita Baker. Here are the 75 most played
gold titles at Urban AC radio so far in 2003.

Rank ARTIST Title Year
1 MARVIN GAYE Sexual Healing 1982
2  MAZE Before | Let Go 1981
3 GAP BAND Yeaming For Your Love 1981
4  MARVIN GAYE Let’s Get It On 1973
5 JOE | Wanna Know 1999
6 AL GREEN Let's Stay Together 1971
7  EMOTIONS Best of My Love 1977
8 EARTH, WIND & FIRE Reasons 1975
9  GAP BAND Outstanding 1982
10 CHERYL LYNN Got To Be Real 1978
11 ISLEY BROTHERS For The Love Of You 1975
12 ISLEY BROTHERS Between The Sheets 1983
13  MAXWELL Fortunate 1999
14  JOHNNY GILL My, My, My 1990
15 EARTH, WIND & FIRE That's The Way Of The World 1975
16 ANGIE STONE No More Rain (In This Cloud) 1999
17 DEELE Two Occasions ' 1987
18 LUTHER VANDROSS Never Too Much 1981
19 HEATWAVE Always And Forever 1978
20 KEITH SWEAT Make It Last Forever 1987
21 BOBBY CALDWELL What You Won't Do For Love 1978
22 L.T.D. Love Ballad 1976
23 BARRY WHITE Practice What You Preach 1994
24 BABYFACE Whip Appeal 1989
25 FREDDIE JACKSON Jam Tonight 1987
26 TEDDY PENDERGRASS Love T.K.O. 1980
27 CON FUNK SHUN Love's Train 1982
28 ANITA BAKER Sweet Love 1986
29 MAXWELL Ascension (Don't Ever Wonder) 1996
30 FREDDIE JACKSON You Are My Lady 1985
31  QUINCY JONES The Secret Garden 1989
32 TEDDY PENDERGRASS Tum Off The Lights 1974
33 RICK JAMES Fire And Desire 1978
34 AL B. SURE! Nite & Day 1988
35 DENNIS EDWARDS Don't Look Any Further 1984
36 EARTH, WIND & FIRE Devotion 1974
37 SWITCH There'll Never Be 1978
38 SHALAMAR This Is For The Lover In You 1981
39 RUFUS Sweet Thing 1976
40 EMOTIONS Don't Ask My Neighbors 1977
41 AL GREEN I'm Still In Love With You 1972
42 MAZE {/FRANKIE BEVERLY Happy Feelings 1977
43 STEVIE WONDER Ribbon In The Sky 1982
44 MCFADDEN & WHITEHEAD Ain't No Stoppin’ Us Now 1979
45 TEDDY PENDERGRASS Close The Door 1978
46 ISLEY BROTHERS Groove With You 1978
47 MARVIN GAYE What's Going On 1971
48 EARTH, WIND & FIRE Can't Hide Love 1976
49 EARTH, WIND & FIRE Love’s Holiday 1977

TONY TERRY With You 1990
51 AFTER 7 Ready Or Not 1989
52 MICHAEL JACKSON Rock With You 1979
53 PATTI LABELLE if Only You Knew 1984

MARVIN GAYE Got To Give It Up 1977
55 MIDNIGHT STAR Siow Jam 1983
56 MAZE f/FRANKIE BEVERLY Joy And Pain 1981
57 CHERRELLE Saturday Love 1986

ISLEY BROTHERS Footsteps In The Dark 1977
59 GEORGE CLINTON Atomic Dog 1983
60 TEMPTATIONS Treat Her Like A Lady 1984
61 LUTHER VANDROSS If This World Were Mine 1982
62 PRINCE Adore 1987
63 ISLEY BROTHERS Voyage To Atlantis 1993
64 DEBARGE i Like It 1982
65 LENNY WILLIAMS 'Cause | Love You 2000

PRINCE | Wanna Be Your Lover 1979
67 WHISPERS Lady 1980
68 DENIECE WILLIAMS Silly 1981
69 FREDDIE JACKSON Rock Me Tonight (For Old...) 1985
70 PARLIAMENT Flash Light 1977
71 AL GREEN Love And Happiness 1977
72 BLACKSTREET Before | Let You Go 1994
73 MARVIN GAYE Mercy Mercy Me (The Ecology) 1971
74 MARY JANE GIRLS All Night Long 1983
75 ANITA BAKER Same Ole Love (365 Days...) 1987

www americanradiohistorv com
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' LesNubians
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Billboard Top 200

rom (NE SGEP anwand} chart debut at 73*

“Les Nubians have recorded more than an album They've ' GO' NG FOR ADDS
created the sonic equivalent to a deep-tissue massage.”
VIBE THIS WEEK AT
“There’s no denying or resisting the focus now found U RBAN MA' N STREAM

in their fluid, francophone flow.”
THE SOURCE 5.5.03

CONTACT: DWIGHT BIBBS, BLACK UNDERWORLD 626-795-2825
e BREAKING OUT
] o e P AT WHUR/
. i/ WASHINGTON DC
www.lesnubians.com www.nubiatik.com www.omtown.com

© 2003 Virgin France S.A. under exclusive license to OmTown Music ®, a division of Higher Octave
Music, Inc. Talib Kweli appears courtesy Rawkus/MCA Records
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WK WEEK  ARTIST TITLE LABEL(S) e PLATS mpg%o%%us e onusinos' | Jost Added ®
4 @ 50 CENT 21 Questions (Shady/Aftermath/interscope) 3276  +394 511511 8 6611 |www.rradds.com
3 @ BUSTARHYMES & MARIAH CAREY | Know What You Want () 3065 +61 446258 12 650 | e wen o
1 3 SEAN PAUL Get Busy /40/40/VP/Atlantic) 3054 160 466515 12 65/0 | B KELLY Snake Uie) 57
2 4 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol) 3025 135 485436 14  64/0 | AALIYAH Come Over BlackGround) 50
8 @ FABOLOUS FILIL' MO Can't Let You Go (Flektra/EEG) 2562 +142 401474 1 6211 I;'I‘ESCE 339"8/ g’ lOV;/M;';i"' W ;g
. ce Lream (Lireamworks,
5 6  JAY-ZExcuse Me Mlss (Roc-A-Fella/lDJMG) 2492 3T A9 14 B | L el OMG a
9 @ NASICan/Colimbia 2414 +76 343565 12 62/0 | vAMIA Officially Missing You (Elektra/EEG) z
6 8 50 CENT In Da Club (Shady/Aftermath/interscape) 2318 231 380244 17 64/0 | KILEY DEAN Make Me A Song (Beatclub/interscape/ 1]
7 9 LIL' KIM The Jump Off (Queen Bee/Atiantic) 2256 -236 290102 13  65/0 ;:':::merﬂ: F'“Jl' Fl"{’f“il’/in' Spinners (Loud/Columbia) ':
. .. . A 1hose Jeans (CpIc,
12 ) JAHEIM Put That Woman First (Divine MilyW8) 1965  +95 326856 9 BID || oion ek ]
" n FLOETRY Say Yes [DreamWorks) 1948 -15 300708 13 63/0 HEATHER HEADLEY | Wish | Wasn't (/) 3
17 MONICA So Gone () 1826 +325 257857 5 G40 | CHINGY Right Thur /Priority/Capital 3
10 13 R.KELLY Ignition (ive/ 1776  -318 300028 27 64J0 SMILEZ AND SOUTHSTAR Now That You're Gone (ARTIS Tdirect/ 3
13 14 TYRESE How You Gonna Act Like That (/) 1719 119 305429 24 630
14 15  AALIYAH Miss You (BlackGround/Universal) 1694 77 257544 23 15p | MOST
16 16  B2K Gilfriend (pic 1600 73 21958 10 s | JncreasedPlays
15 17 WAYNE WONDER No Letting Go (VP/Atlantic) 1544 145 221777 19 610 TomAL
18 ) RONISLEY F/R. KELLY What Would You Do? (DreamWorks) 1531  +65 250836 8 560 | sanst e weg oS
20 ) LIl MO F/FABOLOUS 4 Ever (Elektra/EEG) 1438 +186 199894 9 5713 | 5o enT 21 uestions ShadyMematinterscape 30
21 @ BONECRUSHER Never Scared /Arista/ 1316 +100 175306 8 5811 ASHANTI Rock Wit U (Murder inc /IDJME) +369
24 @) MISSY ELLIOTT Pussycat (Flektra/EEG) 1090 +108 181823 6  2/0 | MONICASoGonely +325
23 @ HITMAN SAMMY SAM Step Daddy Universa) 1085 +92 104341 4 442 :I;E;m’:“k;h@’fj s 3 *322
n an /] +
25 @)  JOE BUDDEN Pump It Up (Def Jam/IDJMG) 1079 +114 146952 5 8210 | jvoro oo ecuse Me Agun oc A FelalBUMG) e
22 24 NELLY Pimp Juice (Fo’ ReellUniversal) 1036 16 124017 7 S0/ | L1’ MO FIFABOLOUS 4 Ever /Elekera/EEG) +186
30 €@ DRUHILL I Love You (Def SoullDJMG) 945 +141 149575 6  55/1 | DABRATInLove Wit Chu (So So Defidristal +179
35 @ R.KELLY Snake (ive/ 936 +306 172264 3 6257 :G::IJE:ABF";“U‘EE;;;’; 3;;2'; i"m&‘%w/m " /*:g:
. ai erscopel +
19 27 GINUWINE Hell Yeah /Epic/ 909 354 112684 14 580 A meterseop
26 @ HEATHER HEADLEY | Wish | Wasn't (/) 906 +2 125713 7 5473
28 @ DAVID BANNER FILIL’ FLIP Like A Pimp (Universal) 899 +52 104998 5 421
36 €D  DABRAT InLove Wit Chu (S0 So Def/Arista) 781 +179 102572 3 49)0 .
27 31 JENNIFER LOPEZ FILL COOL J All| Have (£pic) %0 142 swmes 18 sp | MNew&Active
32 €D TALIB KWELI Get By (Rawkus/MCA) 58438 103 6 as0 | ot Sl
3 €D 7021t Love You Motown) 723 27 136197 6 330 | 1000 Piys 356 Toto statons 30, Adds: 0
29 34  MISSY ELLIOTT Gossip Folks /Gold Mind/Elektra/EEG) 661 162 86629 18 5410 | |t 00N Just Frends ekraEG)
41 €D PANJABIMC Beware Of The Boys (Sequence/ 656 +164 126599 2 1j0 | Total Plays: 357, Total Stations: 26, Adds:C
31 36 BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal) 629 111 77781 17 48i0 | GINUWINE In Those Jeans (Epic/
47 € LI KIM F[S0 CENT Magic Stick /Queen Bee/Atlantic) 610 +152 114529 2 1)1 U U RS U AR 5
40 € LI JON & THE EASTSIDE BOYZ Get Low (TV7T) 604 +110 90871 2 50 AALIYAH Come Over BlackGround)
. Total Plays: 355, Total Stations: 52, Adds: 50
43 €D JUSTIN TIMBERLAKE Rock Your Body /ive/ 590 +112 90501 L
45 @ CHINGY Right Thurr (Priority/Capitol 585 +109 79043 3 413 | [ouipays 3, Tm’;{’;’ta’ms; 32, Adds: 1
33 41  JUSTIN TIMBERLAKE Cry Me A River (ive/ 543 156 81977 16 4410 | yovel peach awius)
37 42 CHOPPA Choppa Style (Vo Limit/Universal) 526 49 60431 15  24/0 | Total Plays: 317, Total Stations: 22, Adds: 0
44 43 STAGGA LEE Roll Wit M.V.P. (ARTISTdirect) 466 12 33498 4 34/1 | L' JON & THE EASTSIDE BOYZ | Don't Give A @4$% (TVT)
@  ASHANTI Rock Wit U (Murder Inc./IDJMG) 442 +369 99751 1 10 Wl Sl AL R UL S
48 45  DJ KAY SLAY Too Much For Me (Columbia) 430 .27 50296 3 41j0 | DAENTOURAGE Bunny Hop (Universal
Total Plays: 268, Total Stations: 18, Adds: 0
38 46  2PACF/TRICK DADDY Still Ballin' (Amaru/Death Row/interscope) a4 M 5338 8 30| EASTSIDE BOVE Flor o Ganes 1V
. . ay No Games
49 47  PAYBACK Things U Do (lnnovative) 395 57 40263 3 2710 | 1o0 plys: 256, Tota Statons 16, Adds: |
3 48 NIVEA Laundromat Uive) 395 30 5512 A7 4310 yupy pEAN Make Me A Song (Beataltinterscopel
@  EMINEM FIS0 CENT/B. RHYMES Hail Mary (Shady/Aftermath/interscope) 370 +164 68871 1 0/0 Total Plays: 248, Total Stations: 27, Adds: 27
42 50 MARQUES HOUSTON That Girl finterscape) 369 111 57383 15 34)0 B -

Songs ranked by total plays

67 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed . :

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting R&R Slallo:'l Playlms h_ave moved to the web.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of OUf_momtOTed reporters at

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.

the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

BROADCAST
- =) PRODUCTS

INC O ORATED

6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 « USA
(260) 459-1286

1-800-433-8460

PORTABLE DISPLAYS

« HIGH-IMPACT GRAPHICS « DURABLE CONSTRUCTION
« MAXIMUM PORTABILITY « 10-MINUTE SET-UP
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10P 1 ) COUNTDOWN

BET and New York/Miami air-personality Big Tigger has done it again—
producing the phattest countdown show in hip hop with Monie Love.

Each week, Tigger breaks down the ten hottest joints in the country as only he can—
with the cutting-edge-style that’s already established Big Tigger’s 18-34 year-old fan
base coast 2 coast. You've got to respect it.

Cause Big Tigger Is Doin’ Big Things.

BACK IN THE DAY (OLD SCHOOL JAM)

' THE BACKSEAT SLOWJAM °

FEATURED ARTIST OF THE WEEK

" ON THE COME UP

BIG TIGGER'S MINI MIXX

THE SYNOPSIS WITH MONIE LOVE |

2 HOURS - WEEKENDS

Delivery on CD

] ALl m
RADIO NE TWORK S

For More Info Call 818.377.5300
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{l pel community. That's coming up on
PD WQOK/Nashwlle

l

!é/ .URBAN

e i

ON THE
RE@R

Right now our major focus as a sta-

tion is getting ready for Come To-

gether Day. What we’re doing this
year is a show comprised of gospel

| acts as a way to give back to the gos-

May 24. ® In the meantime, we
have an up-close-and-personal show
featuring J Records artist Heather Headley that will
take place on May 2 in the Gibson Showcase. ||

* Right now we have good music with the Brian ||
McKnight record, and the new Ron Isley is a no- ||
brainer. Headley and Jaheim are doing really well for ||
us now, too. We like the new Jeffrey Osborne and ]
the new George Duke. Kelly Price and the new Earth,
Wind & Fire are going to do really well for us. We're working hard
on this end to bring you a great product.

T here are new songs at the top of
both charts this week. 50 Cent’s

“21 Questions” (Shady/Aftermath/
Interscope) surges 4-1* and takes over

the top of the Urban chart, passing up
Busta Rhymes & Mariah Carey’s “|
Know What You Want” (J), which |
moves 3-2* ... Fabolous is now top five with “Can't Let You Go" :-_
(Elektra/EEG), which climbs 8-5* ... Jaheim has another top 10 hit '
with “Put That Woman First” (Divine Mill/WB); he moves 12-10* ...
In just three weeks, R. Kelly's “Snake” (Jive) has slithered its way
to 26". The record is Most Added this week, with 57 ...
about Panjabi MC featuring Jay-Z as “Beware of the Boys" climbs
41-35* ... Ashanti enters at 44* with “Rock Wit U” (Murder Inc./ :
IDJMG) ... Floetry are the new chart-toppers at Urban AC with “Say

Yes” (DreamWorks); labelmate Ron Isley moves 5-3* with “What I
Would You Do?” ... |
five with “Shoulda, Woulda, Coulda” (Motown/Universal). i

Lots of buzz |

Format vet Brian McKnight is back in the top

— Anthony Acampora, Director/Charts I

i B ——— e

.1.

e —————
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ARTIST: Tamia
LaseL: Elektra/EEG

8y MIKE TRIAS/ASSISTANT EDITOR
I once heard that it takes a person an
average of seven to nine listens in or-
der to start liking a song. I can see how
that could be true — you hear a song, you
think it’'s OK. You hear it a few more
times. Then you hear it while you're hav-
ing a good time. It becomes a song you
like. But sometimes I find I begin to like
a song after just a couple of spins. And
then there was the first time I heard
Tamia.

Her work on “You Put a Move on My
Heart,” from Quincy Jones’ 1994 album
Q’s Jook -Joint, absolutely floored me. So
did her duet with Eric Benet, “Spend My
Life With You,” and her last smash,
“Stranger in My House.” Tamia has
struck me with a lighting bolt for the
fourth time as her latest single, “Officially
Missing You,” becomes an instant classic
in my slow jams collection.

“Officially Missing You,” the lead single
from Tamia’s July 15 release, Still, is hav-
ing a strong first week at Rhythmie, Ur-
ban and Urban AC, gaining double-digit
adds at each format. The song is also fea-
tured in the New Line Cinema action
flick A Man Apart, starring Vin Diesel
and Larenz Tate. Produced by 7, the gui-
tar-driven ballad differs in style from
Tamia’s “Stranger” in that it focuses more
on the angelic quality of her voice, rather
than her sheer power. Tamia sings the
first verse in her lower register, but
vaults to her upper register later in the
song, further displaying her versatility as
a vocalist. In combination with the song’s
bittersweet lyrics, Tamia’'s voice and the
track give “Officially Missing You” the
sincerity that has become the signature
of all this artist’s songs.

Tamia was born and raised in Windsor,
Ontario. As a teenager, she so impressed

Jones with her singing that he asked her
to perform on “You Put a Move on My
Heart.” That song — along with “Slow
Jams,” her duet with Babyface on the
same CD — earned her two Grammy
nominations. “Missing You” — from the
1995 film Set It Off and featuring Tamia,
Brandy, Gladys Knight and Chaka Khan
— also earned a Grammy nomination,
bringing the total to three Grammy nods
for Tamia before she had even released
an album.

Since then, she has released two al-
bums: her debut in 1998 and A Nu Day
in 2000. Tamia also married NBA star
Grant Hill of the Orlando Magic, and last
year she gave birth to their daughter,
Myla Grace.

Still is Tamia’s sophomore album with
Elektra. Many of the industry’s top pro-
ducers have assisted her on this project,
including Mario Winans, Babyface,
Warryn Campbell, Jermaine Dupri, R.
Kelly, duo Peter Lord & Jeff Smith and
Shep Crawford. In conjunction with the
promotional efforts for Still, Tamia will be
featured as part of a new Verizon Wireless
ad campaign. In a television spot entitled
“The Remix,” the Verizon Wireless Test
Man will ask his now famous question —
“Can you hear me now?” — and Tamia
will answer him in song. The commercials
are set to air on the major television net-
works throughout the summer.

Stations and their adds listed alphabetically by market

WWINBaitimore, MO WZAK/Cleveland, OH WOZZFlint, MI * KMJK/Xansas City, MO *
VP/Prog.: Kathy Brown PD: Kim Johason PD: Jerold Jackson PO: Greg
PD: Tien Watts MO: Bobly Rush No Adds MO: Trey Mickaets
MOD: Keith Fisher No Adds. STREE TWUE “Dsamma
WHITNE Y HOUSTON "Own TAMIA “Messng”
uxmmm LA* WLXC/Columbia e e i KNEK/Latayette, LA
K e, : Wik 5
) g arndtd POMO: Ton Bexr POMD: John Kinel
POMD: m etuon MO: Tre Tayior Moot S s o oy
TAMIA "Messing mt':vwm “Diemma TAMIA Mssng
WBMK/aninnham AL e KVGS/Las Vegas. NV
nanyl Jaton WAGH/Columbus, GA e ’“"‘ﬂ;.'.:‘."m..sm
PO: Rasheods TAMIA Wissing
M0: €4 Lowis
No Adds
mm-[lm ,cm‘ sc* ﬂm&ﬁuuuun -Galvesion, TX * KOKWI te Rock, AR *
APOIMD, Belinds Parker KANB/Dallas-Ft. Worth, TX * R i
STREETWIZE “Deemma OMPD: Sam Woaver TAMIA ”%mm
TAMUA Mssing MO: Rudy V STREETWIZE
t CMICO DEBARGE “Together”
Pl A L WTLCAndianapotis, IN *
WBAV/Chariots. NC * gl KHHT/Los Angeles, CA
Torri Avery 1 KNDRED “far' PO: Michelle Saniosuosso
%"‘a‘:‘é"&‘mm WMXO/Defroit, M * 1 CHCDDEBAGE Topme pen
PO; Jomiltah Muhammad
i St —
WLOV/Chaltancoga. TH * Sry bl KLiLos Angeles, CA *
PO/MO: Sam Torry STREETWIZE “Ddemma D i
No Adds TAMIA “Messng® 19 Sﬂu' WIND & FIRE “Way™
s -
Gt
WVAZ/Chicago, IL MO: Cahim Poe wsoUJaebntMIlc FL*
PO: Elrey Smith 6 JS-Cram® WRBV/Macon, GA
APD: Anmonde Rivers 3 STREETWUE Diemma muun u PO/M: Lisa Charles
TAMIA Masing® et LSGF/L00M Frends” or -
VIVIAN GREEN Franatc WILLIE CLAYTON “Some

MG Mempnas, TN * WYBC/New Haven, CT *
OM/PO: bz Beil OM: Wayne Schmidt
APO/MD- Edloes Callie PD: Juan Castitlo
25 KELLY PRICE “Proposed” APD: Steven Rickardson
MO: Doc-P
o Adas
WHOTMmm: L
WMD Karen Vaughn
o Adas WYLD/Nev: Orleans. LA *
OM: Caria Boater
PO/APO/MO: Aaron “A.J." Apgle
No Adds
WJIMRMilwaukee-Racine. Wi *
PD/MD: Lawri Jones
DRU HRLL "Love
TAMIA Mssing
WRKS/New York, NY *
PD: Toya Beasley
MO: :.lh Gustines
No Adds
WMCSMilwaukee, Wi
OM: Steve Scott
PDMD: Tyrens Jackson WSW VA
] N lluv Leave
A “Megsng
WDLT uml WVKLMNorfolk, VA *
m m Baviow OM: Don Lendes
Dau ML tow" PD/MO: DC
A “Messing No Adas
WCFB/Oriando, FL *
WOOKIN&S!’MIIG ™ m m Holbrook
’ Bﬁ'ﬁ‘.‘.u““m‘“ “Nosoon

WOAS/Philadelphia, PA *
Stn. Nge/PO: Jou Tamburro
MO: Joann Gamble

& EARTH WIND & FIRE ‘Way~ 7

PO: Gary Young
19 KELLY PRICE -
WHITNEY HOUSTON “Own®

WFXC/Raleigh-Durham, NC *
OMPD: <

APD/MD: Jodi Berry WIMX/Toledo, OH *
i OM/PD: Rocky Love
b e W0 Do o
SRt Beenena
WIUS/Richmond, VA
PO/MD: Kevin Gardeer
JEFFREY OSBORNE Rest
TAMIA Mssing” WHUR Washangion. 0C
POMO: David A. Dickizzan
7 TAMIA
VL Roanoke Lynchbur. VA | 22 FRE Toree
’ STREETWIZE Ddenma
TAMIA “Mrssng
KMJM/SL. Louis, MO * WMMJ/Washington, OC
OM/PD: Check Aliias PD: Kathy Brown
KELLY PRICE “Proposed” MO: Mike Chase
TAMIA “Messing” No Aads
‘Monitored Reporters
48 Total Reporters
44 Total Monitored
4 Total Indicator
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URBAN AC TOP 30

. (
\/ « May 2, 2003
| WEEk  WEE«  ARTIST TITLE LABELS) o pLATS |Mp%?§§%ns weesov oL enrons| Mo s T AddEd °
3 a FLOETRY Say Yes (OreamWorks) 1122 +95 164341 13 42/0 |www.rradds.com
1 2 TYRESE How You Gonna Act Like That (/) 1085 73 155084 24 820 | ansr e gL
5 € RONISLEY F/R. KELLY What Would You Do? (DreamWorks) 1003 +27 153798 11 43/0 | TAMIA Officially Missing You (Elektra/EEG)
4 4 SYLEENA JOHNSON Guess What (Jive/ 1001 10 133655 23 40/0 | STREETWIZE Dilemma (Shanachie)
' 6§ € BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motows) 980  +31 135232 10 400 :“'"“' L
2 6  VIVIAN GREEN Emotional Rollercoaster (Columbia/ 939 .97 153504 25 390 C'H':(f;lgf';"\“';;:’“ﬁzfVf()g’g’;fﬁ -
7 a HEATHER HEADLEY | Wish | Wasn't &/} 814 +99 136085 1 41/0 DRU HILL | Love You (Def Soul/iDJMG)
11 €@  JAHEIM Pyt That Woman First (Divine MilyWB) 719 +58 107117 8 38/0 | KELLY PRICE He Proposed (Def SoullJMG)
12 0 KEM Love Calls (Motown/Universal) 660 +65 100939 14 30/0 GEORGE DUKE Guess You're Not The One (BPM)
8 10 GERALD LEVERT Closure (Elektra/FEG) 645 60 59572 15 39/0 | JEFFREY DSBORNE Rest Of Our Lives oy Oz/Kock)
9 11 MUSIQ Dontchange (Def SoullDJMG) 605 .89 89988 34 30 | prost
10 12 JAHEIM Fabulous (Divine MiljWB) 553 110 100588 27 40/0
13 @  ERYKAHBADU FICOMMON Love Of My Life Magic JohnsonMC4) 516 +14 72801 31 260 IncreasedPlays
15 )  KINDRED THE FAMILY SOUL Far Away (Hidden Beach) 440 +48 68063 8 2511
16 )  KELLY PRICE He Proposed (Def SoulllDJMG) 380 +48 371172 7 30/ | ARTSTTME LEELS
18 B  CHICO DEBARGE Not Together (in The Paint/Koch) 276 +40 29848 8 223 | hEELOAssreslie
. HEADLEY | Wish | Wasn't //
@ R KELLY Il Never Leave wive/ 268  +142 62944 1 2313 | FLOETRY Say Yes (reamMirks)
|17 18 AALIYAH Miss You (BlackGround/Universal) 268 17 52531 15 8/0 EARTH, WIND & FIRE All In The Way /Kalimba)
21 @ GEORGE DUKE Guess You're Not The One (BPM) 237 +43 23859 3 24j2 | WAYNE WONDER No Letting Go (V#/Atlantic)
28 @) EARTH, WIND & FIRE All In The Way (Kalimba) 236 +88 23763 2 243 'J(:;AF':EY OCS:TOI'A*;IE Res;uﬂf_ Our blives Waylz/Kocki
ove Lalls {Motown/universa
f; ? :am?(Ifltf::sn?t?jnT/rJl;iZ//menj Zfz + ?g Z‘:Z;g 12 2:;3 JAHEIM Put That Womn Fist Ciire Mil/WE)
: LSG FILOON Just Friends (Elektra/EEG)
27 @ LSG FILOON Just Friends (E/ektra/FEG) 204 +53 31650 2 211 DRU HILL | Love You (Def SoutllDJMG)
24 €D SMOKIE NORFUL | Need You Now (Priority) 203 +29 27062 4 1811
[ 23 @ WHITNEY HOUSTON Try It On My Own (Arista) 195 +21 22610 2 2311 Most
| 25 26  JOEFIMR. CHEEKS That Girl Motown/Universal) 154 a7 238 12 o |Played Recurrents
| 30 @ R. KELLY Step In The Name Of Love (Jive/ 153 +10 40187 4 110
@  JEFFREY OSBORNE Rest Of Our Lives (JayDz/Koch) 149 +73 20914 1 2212 | aRTIST THLE LABELS)
@ WAYNE WONDER No Letting Go (VP/Atlantic) 148 +86 37186 1 2/0 | WHITNEY HOUSTON One Of Those Days (Arista)
2% 30  DAVE HOLLISTER Tell Me Why (Motown/Universal) 148 -5 12401 4 16/0 | GERALD LEVERT Funny (Elektra/EEG)

44 Urban AC reporters. Momitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week of

4/20-4/26. Bulizts appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total ptays. the song with the larger increase in plays is placed

first. Songs beiow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
| the Arbitron Company (© 2003. The Arbitron Company). © 2003. R&R. Inc.

New & Active
DONNIE Cloud Nine (Universal) QUEEN LATIFAH Better Than The Rest (Hollywood)
Total Plays: 124, Total Stations: 14, Adds: 0 Total Plays: 35, Total Statiens: 8, Adds: 0
DRU HILL | Lave You (Def Soul/iDJMG) TAMIA Officially Missing You (Elektra/EES)
Total Plays: 90, Total Stations: 17, Adds: 3 Total Plays: 23, Total Stations: 20, Adds: 20
D'MELLO FIMOBB DEEP Best Love Story (Warner Bros.) STREETWIZE Dilemma (Shanachie)

Total Plays: 55, Total Stations: 8, Adds: 0 Total Plays: 7, Total Stations: 10, Adds: 10

Songs ranked by total plays

LUTHER VANDROSS Take You Out /)

LUTHER VANDROSS I'd Rather ./}

RUFF ENDZ Someone To Love You (£pic/
INDIA.ARIE Little Things (Motown)

HEATHER HEADLEY He Is (RCA/

MAXWELL Lifetime [Columbia)

YOLANDA ADAMS The Battle Is The Lords /Verity;
AALIYAH | Care 4 U (BlackGround)

MUSIQ Halfcrazy (Def Soul/lD/MG)

JAHEIM Anything (Divine Mil/W8)

YOLANDA ADAMS Open My Heart (Elektra/FEG)
JILL SCOTT The Way (Hidden Beach/Epic/
GERALD LEVERT Made To Love Ya (EastWest/EEG
MARY MARY In The Morning (Columbia)

DONELL JONES You Know That | Love You (Untouchables/Aristal 150

TOTAL
PLAY
INCREASE

+142
+99
+95
+88
+86
+13
+65
+58
+53
+51

TOTAL
PLAYS

153
3
133
324 |
279

23

247

234

22 |
189
17
176
1
164
152
151

See all of our monitored reporters at
www.radioandrecords.com.

R&R Station Playlists have moved to the web.

CVALTY Y ooo

C€ Custom Production — Callouts & Montages )
<§ Digital, Clear, Consistent )

<5 65,000+ Song Library )
céAII Formats & International Titles )

éOn— Time Delivery > H KS

UNLIMITED

- ., e
Qm GoldDiscs and HitDiscs The World’s Premier Music Hook Service

Email: hooks@hooks.com
www.hooks.com
FAX: (573)443-4016

200 OId 63 South, #103
Columbia, MO 65201-6081

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
J

(573)443-4155
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The Show Goes On — Will
Country Radio Be There?

The Dixie Chicks have had their say; what will Country

radio do now?

All eyes are on Greenville, SC as the Dixie Chicks
tour launches, but it may be some time before Coun-
try radio is prepared to say what its relationship with
The Dixie Chicks will be going forward. This, of
course, follows on the heels of the much publicized
comments made by Chicks lead singer Natalie Maines
criticizing President Bush in the days before the war

in Iraq started.

The Chicks may have hoped for
an instantaneous reaction from ra-
dio stations, listeners and corporate
offices following their recent heart-
to-heart talks with Diane Sawyer on
Prime Time Live and with Bob Kings-
ley in an exclusive radio interview,
but it looks like they're going to have
to wait and see what their future re-
lationship with country fans will be.

Country PDs are also waiting to
see what public reaction will be. At
the same time, they are trying to
piece together their involvement in
the Chicks’ Top of the
World tour. WWKA
(K92)/Orlando PD Len
Shackelford asked listen-
ers in the weeks before
the upcoming show if the
station should give tick-
ets away. “Sixty-five per-
cent said, ‘Don’t give
them away on the air,”
he reports.

So the station sold the tickets to
raise money for a charity benefiting
military families. Shackelford says
that not only are The Dixie Chicks
in a bad situation with his listeners,
he is as well. “It's an absolute no-
win situation for me,” he explains.
“Either choice I make is being met
with such vicious reaction.

“Everybody has an opinion, a
very strong opinion, and I'm piss-
ing people off either way I go — by
playing their music or not playing
their music, by giving away their
concert tickets or not giving away
their concert tickets.”

Contractually Obligated
WSSL (Whistle 100) & WESC/

AAAAAAA ORAL Do nn
Ulttllvlllt, SC UIVI Dplulc LU5dll

chose to post a message on the sta-
tion website and also ran promos

Bruce Logan

letting listeners know that the sta-
tion was contractually obligated to
give away tickets for The Dixie
Chicks through a deal made with
the concert promoters.

The message continues, “We have
no preference what you do with the
tickets after you win. Go to the show,
support the Chicks and enjoy a
night of cutting-edge country. Or, if
you choose, win them and don’t use
them. Your empty seat will send
your message loud and clear.

“Plus, to show your support,
when you win, you'll also
get the limited- edition T-
shirt of your choice.
Choose from a ‘Whistle
100 Chicks Rule’ T-shirt
or a ‘Whistle 100 Bush
Rules’ T-shirt.”

Logan tells R&R that
his biggest frustration in
dealing with this situa-
tion is being forced into a
battle he didn't create. “The audi-
ence has no way to get to The Dixie
Chicks other than not buying their
CD or concert tickets, but they know
how to get to me and my jocks,” he
says. “I've been put on the front line
for taking their heat with absolute-
ly no backup or support.

“The fact that they were silent
didn’t help me at all. We've become
a target. We have become the quasi
voice for The Dixie Chicks. If you get
complaint calls, it's your job to ad-
dress them. I've been called un-
American and a traitor. It doesn't
matter what [ say, [ take the brunt
of it.

“There hasn’t seemed to be much
acknowledgement from The Dixie
Chicks' management that this has
all happened, much less apprecia-
tion for all the wasted man hours of

By Angela King

OMs and PDs across the country.”
Filling The Hole?

The Dixie Chicks’ appearances on
Prime Time Live With Diane Sawyer
and on the cover of Entertainment
Weekly, as well as their talk with
American Country Countdown host
Bob Kingsley, were met with some
ambivalence.

Logan, who played the Kingsley
interview in its entirety on both his
Country outlets during drivetime,
says, “It didn’t seem to make much
of adifference. People who had their
opinion had their opinion.”

“Pve heen put on
the front line for
taking their heat
with absolutely no
backup or support.
The fact that they
were silent didn’t
help me at all.
We’ve become a
target.”

Bruce Logan

WQYK/Tampa OM Mike Culot-
taagrees, saying, “I don’t think any-
body was swayed one way or anoth-
er. Wherever you were on the issue,
you stayed the same. They didn’t fill
the holein, but they didn’t dig itany
deeper, either.”

Perhaps not, but in some markets,
especially in Texas, the hole was al-
ready pretty deep. KKBQ/Houston
PD Michael Cruise says his station
put up a couple of web polls asking

whether the Chicks’ recent appear-

ances hurt them or helped them.
“Overwhelmingly, the reaction was

www americanradiohistorvy com

negative,” he says. “There’s a small
percentage saying that Natalie had
aright tosay what she said. The oth-
ers say it's clear they are apologiz-
ing to save the tour and the record
sales.”

Cruise, like several PDs who are
not regular affiliates of Kingsley’s
countdown show, chose not to run
or talk about the Kingsley interview.
“Kingsley is on [crosstown compet-
itor] KILT,” Cruise says. "He’s a
KILT personality. Kingsley is on
their website, and they promote the
show. Why would I mention Bob
Kingsley?”

WKDF/Nashville PD Dave
Kelly also did not run the Kingsley
interview because Kingsley’s syndi-
cated show runs on WSM-FM/
Nashville. “"We didn’t care about the
Kingsley thing,” he says.

Shackelford says, “Ilistened to it,
but I didn’t think it added a whole
lot to what everybody was able to
see on Prime Time Live. It sounded
like a lot of the same stuff, nothing
more.”

Staying In The
Country Fold

Shackelford says the only reason

his station is not currently playmg

any of the Chicks’ music §
is because the music
doesn’t have the research f§
scores to justify doing so. |
“I've snuck a few power §
gold cuts into research,
and they don't have the
scores right now,” he
says. “It's 100% a research
question.”

Logan, however, says
in his market “Travelin’ Soldier” has
tested in the top 10 every week since
the comments were made.

It will be interesting to see what
research shows in the coming weeks
as the Chicks’ tour progresses, but
some PDs believe the damage may
be permanent. Cruise, for one, is not
interested in taking part in the
Chicks’ concert in his market. “I
hope KILT owns that show,” he
says. “That would be the best thing
for me.”

And what if a Hot AC station
took it over instead? “Great!”
Cruise says. “I wish it on them.
Why would I want to fight for
that? We’'ve had listeners mail us
broken CDs unsolicited. One
woman scrawled across it ‘I vom-
it when I hear this.” I don’t think
having presence at The Dixie

Mike Culotta

“I don’t think they
are a core act
anymore. | think
they have turned in
their core act card.
They had a longer
run than The Spice
Girls, and they
should feel good
about that.”

Michael Cruise

Chicks is anything to brag about

”

now.
A Fresh Wound

“With all the research I'm seeing,
with ongoing callout and web poll-
mg, [ don’t think they are a core act
anymore,” Cruise contin-
ues. “I think they have
turned in their core act
card. They had a longer
run than The Spice Gitls,
and they should feel
good about that.”

Others, however, are
quick to disagree. “This
wound is still too fresh,”
Logan says. “I think
that’s political views getting in the
way of what listeners believe. Any-
body who would say they are no
longer a core act is way premature.”

Culotta also doesn’t believe The
Dixie Chicks are going to be forced
to cross over to another genre.
“You're just talking about a PD here
or there,” he says. “I can’t see a
group of reporting stations doing
something like that.”

The majority of programmers,
even those not playing Dixie Chicks
music today, say they want to get
back to playing the group soon. “We
have not taken a stance to not play
The Dixie Chicks,” Kelly says.
“They are one of the coolest groups
we've got. | want to play them, but
every time we do, we get a huge
backlash. I'm still in wait-and-see
mode.”

For The Record

in fast week’s issue a picture was iden-
tified incorrectly as WWYZ/Hartford and
WPKX/Springfield, MA PD Jay McCarthy.
McCarthy is nominated for the 2003
R&R Achievement Award in the Coun-
try Program Director of the Year caiegory.

Jay McCarthy
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ACM Awards Show Finds
Room To Grow In Vegas

Telecast will emphasize fan-friendly atmosphere

" hen the 38th annual ACM Awards show begins

May 21 fram Mandalay Bay

Casino & Resort Hotel in

Las Vegas, the audience will see some big changes.

The Academy of Country Music
moved the show from Los Angeles’
Universal Studios to the Las Vegas

ger than what we had at Universal,”
Romeo says. “We've had several
meetings there and site surveys, and

resort this year for a
number of reasons, but
ACM Chairman Bob
Romeo says one of the
biggest advantages is
room to grow.

He explains, “The
move to Vegas has negat-
ed anything we have
done in the past in terms
cf seating, backstage ar-
eas and press areas. At Mandalay
Bay, every time I think I've run out
of rooms, there are 10 more rooms
— for artists, the press, an ACM of-
fice, a Dick Clark Productions of-
fice. We will try this in Vegas and
put a hip spin on the show. It’s al-
lowed us to add more performanc-
es to the show this year as well.”
Last year the show featured 13 live
performances. That will be upped to
17 this year, including two acoustic
sets: Wynonna will play with just an
acoustic guitar and banjo, and LeAnn
Rimes will perform with a piano and
cello. "Our stage is 2 1/2 times big-

T

Bob Romeo

the excitement level has
B | just kept everybody fo-
| cused.”

Along with more per-
formances, the show will
have a new feel, accord-
ing to Dick Clark Produc-
tions’ Rac Clark, who
produces the show. Be-
cause the venue is bigger,
he says, “We wanted to
reflect that feeling in the scenic de-
sign. It feels more event-concert-like.
Our approach has a concert style,
with lighting, smoke and screens.
There are trusswork and scenic piec-
es 100 feet over the audience.”

Despite that new feel, Clark
says, “It’s not like the American
Music Awards or the Grammys,
which have intense looks — pyro,
flames, props. This is more about
performances. The majority of the
time, 80% of the time, the artist
will be in close-up. It's about the
connection the artist has with the
folks at home.”

> |

(I-r) Opry host Jim Ed Brown and Bentley.

OPRY PARTY New artist Dierks Bentley must be doing something right: He
was asked ta play consecutive weekends on the Grand Ole Opry. Seen here are

“Our approach has
a concert style,
with lighting,
smoke and
screens. There are
trusswork and
scenic pieces 100
feet over the
audience.”

Rac Clark

Fan Flavor

The show will also reemphasize
the fans in the audience, according
to Romeo. The move allows the
ACM to control the tickets for the
7,200-seat facility, and Romeo says
that is key because it allows the
academy to “create a different ener-
gy for the show.” He goes on, “We
are going to integrate fans into the
show. We have a hundred places at
the front of the stage that people can
win on radio.

“That has allowed us to reach out
to radio. Those winners will be in a
special area at the middle of the stage;
that will give us fan flavor. The pack-
age stations are giving away includes
the trip, a special get-together and a
special show, plus fans will be seat-
ed in this special area that nobody
can buy a ticket to.”

Romeo believes the fan-based ap-
proach will also help the bottom
line: “You have to be a fan of the for-
matif you are going to be a consum-
er of the format. What's the common
denominator weall share and want?
We will all spend millions of dollars
to get consumers to buy tickets to
our show or to buy our music or to
watch our awards show.”

Fan participation at the ACM
Awards is deemed particularly im-
portant in creating a new vibe for the

www americanradiohistorvy com

show. Romeo says, “Having fans at
our show sets a different tempo for
it. If we accommodate more fans
and reach out to radio, that lets the
artists feel like they are performing
to their fans, not to industry. I
watched the CMA show last No-
vember, and as I was watching the
pre-show an artist said, ‘['m always
nervous when I get up to perform
in front of my peers.” We don’t want
artists to feel like they are perform-
ing for their peers; we want them to
be performing for their fans.”

ACM Vs. CMA

For the casual observer, one
awards show is very much like an-
other: Performers get up and sing,
people get up and give speeches.
Despite that, Romeo says the paral-
lels that have been drawn between
the ACMs and the Country Music
Association Awards are not always
accurate. “The press compares the
ACM to the CMA," he says. “"We
have challenged ourselves to accen-
tuate our differences.

“I don't think there’s anybody on
the board who has any animosity to-
ward the CMA. As a member of the
CMA and having been on the board
for four years, I've always felt the
CMA really represents the ‘mother
church.’ They represent country mu-
sic in Nashville very well with their
organization and what they do in the
community to foster country music.
They compile research, they do this,
they do that — I don't think the Acad-
emy of Country Music is that.”

He goes on, “We are West Coast,
and we are able to move our show to
Vegas more easily because of that. The
ACM has its roots in the West Coast
music scene — but we could say, in
all honesty, that there is no West Coast
country music scene anymore. Atone
time, yes, but over the years it has all
migrated to Nashville.”

v
ACADEMY
Y ek

The ACM is finding itself in tran-
sition, Romeo says. While the CMA
is industry-driven, the ACM, he be-
lieves, “represents more of a fan in-
fluence.” He says, “We have strug-
gled about opening up to associate
memberships again.” He’d also like
to see more “events around our
awards show that can be fan-friend-
ly in Vegas.”

Sound Satisfaction

The ACM Awards show has been
plagued by criticism of its sound
quality over the years, but the ACM
board hopes the venue change will
help alleviate the problem. Romeo
says, “Sound is always an issue
when you put 16 acts on a stage. A
lot of times the academy was criti-
cized, and I'm not going to say un-

justly. There is only so much you can
do working in limited space. This
move has allowed the people at
Dick Clark to be more creative in
what they can do, and the ACM
board has put some of its money
into the production to raise the bar.”

“We will try this in
Vegas and put a hip
spin on the show.”

Bob Romeo

Clark admits that the sound prob-
lems have been frustrating. “We
have tried over the vears to fix it,”
he says. “Every year we take a step
up. A lot of times we hear that peo-
ple can't hear themselves, so they
can’t be on key. In the house, the
sound is going to be great —it's get-
ting it through the stage to our truck,
to the satellite and infc the cable sys-
tems to the home viewer that the
sound gets compressed.”

In addition to working on those is-
sues, Clark says, “The board of direc-
tors was more involved this year —
more so than any other year. With
this big a change happening, | want-
ed the support of the industry. We
havea lot of people on the board who
know this industry. I reached out to
them to get their input this year.”

Romeo believesit’s imperative for
the ACM board to reach out as well.
He says, "We're West Coast, and we
tend to think everything revolves
around L.A., but we realize that the
country music business revolves
around Nashville. We came to Nash-
ville. We had a meeting with one of
the label heads and with manage-
ment to share the vision and tell
them what we are doing. We are
reaching out and realizing we need
to have some presence in Nashville.
We need to keep the entertainment
community informed.”

Romeo says the ACM board is
trying to accomplish a great deal
with this year’s shaw, but there is
one element he particularly wants to
be sure comes together: “I would
hope the industry says one thing
after the show: "We sure did notice
the difference in cemfort and the
difference in hospitality.” ] hope we
accomplish more than that, but 1
think if we hear that. the board will
say we accomplished a lot.”

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at

615-244-8822
or e-mail:
aking@radioandrecords.com
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W Wk ARTIST TITLE LABEL(S) s eoms s aks o o | Most Added’
1 1 DARRYL WORLEY Have You Forgotten (DreamWorks) 17613 831 6072 330 10  148/0
3 @ TIMMCGRAW She's My Kind Of Rain (Curty 16173 +1158 5700 +337 17 1agp |“Merradds.com
2 3 KENNY CHESNEY Big Star (BVA) 15563 1116 5489 350 17  148j0 | ARTSTTE LaaELS) LD
7 @ DIAMONDRIO | Believe (Arista/ 13167 +603 4717 +250 21  1a50 |CLAY WAlll"E“ L FSEW Questions (ALA) ‘g
5 @  KEITH URBAN Raining On Sunday (Capitol 13003 +168 4812 460 20 1470 | it e e 7
8 o CHRIS CAGLE What A Beautiful Day (Capitol) 12919 +1131 4637 +522 23 148/3 | BROOKS & DUNN Red Dirt Road /Arista) 20
9 o RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian/ 12145  +557 4336 +293 20 142{0 | JOE NICHOLS She Only Smokes When She... (Universal South) 15
10 €@ RASCALFLATTS Love You Out Loud Lyric Street) 10913  +501 3872 +194 15  146j0 | SHANIATWAIN Forever And For Always (Mercury) 13
11 @ LONESTAR My Front Porch Looking In /B4/ 10019 +930 3496 +294 9 1453 | oo :3:':;:;2‘:3;‘*;‘D’r‘l:‘:f;,':gl";f,’/g’k”g””’e”'/f”’” 0
15 @ TOBY KEITH Beer For My Horses [DreamWorks/ 9040 +1867 3200 +622 18 145[10 | BRAD PAISLEY Celebrity (Arista) 10
12 m JIMMY WAYNE Stay Gone (OreamWorks) 8901 +251 3082 +139 12 145/0 | RUSHLOW | Can't Be Your Friend Lyric Street) 10
13 @  JEFF BATES The Love Song /RCA/ 8176 +276 3033 +117 17 145/ | BILLY CURRINGTON Walk A Little Straighter (Mercury/ 10
14 (D MONTGOMERY GENTRY Speed (Columbis) 7595 +255 2907 +112 17  1aajy | DIERKSBENTLEYWhat Was| Thinkin Lapito) s
18 @ CRAIG MORGAN Almost Home (Broken Bow) 7351 +1030 2922 +348 26 1281
16 @ JESSICA ANDREWS There's More To Me Than You (DreamWorks) 7304  +214 2711 +83 17 1372
17 O TRACY BYRD The Truth About Men (RCA/ 7145 +725 2549 +262 8 1325 Most
19 @  JODEEMESSINA Was That My Life (Curt) 637 +13 200 109 15 10 |/Mcreased Points . .
20 @ KIDROCKWISHERYL CROW Picture [Lava/Atlantic) 6014 +213 2188 +77 28  94/3 il
24 ) GEORGE STRAIT Tell Me Something Bad About... MCA/ 5509 +1179 1981 +445 5 1336 |"°"°7 TTE LS INCREASE
23 @D  BRIAN MCCOMAS 99.9% Sure (Never... fLyric Street) 5162 +541 1822 +248 9 1247 ;g:‘u"'(‘:';"nﬁe;;‘?; dMDY ':‘;’se; Z”?";”;W””‘" ::gi;
25 €3 BRADPAISLEY Celebrity (Arista/ 4307 +880 1702 +267 7 119110 | GronGE STRAIT el Me Someting GadAbout MCH 1178
21 @ GARTH BROOKS Why Ain't | Running [Capitol) 4734  +18 1784 +21 10 118/1 | TIM MCGRAW She’s My Kind Of Rain (Curty +1158
22 @ TRAVIS TRITT Country Ain't Country (Columbia) 4644  +8 1841 +40 15 1292 | CHRIS CAGLE What A Beautiful Day (Capitol +131
26 €D  SHANIA TWAIN Forever And For Always (Mercury/ 4526 +725 1473 +285 4 11413 | CRAIGMORGAN Aimost ”°{“e f’”"e" Bow) lle]
28 @ SARAEVANS Backseat Of A Greyhound Bus (7C4) 065 4380 1471 #1479 1235 | puroacin o o o
33 @ BROOKS & DUNN Red Dirt Road /Arista/ 3927 +1249 1355 +534 3 119/20 | wyNONNA What The World Needs (Asylum/Curd) +786
30 @) TRACE ADKINS Then They Do [Capitol 3708  +341 1438 +182 8  116/5 | SHANIA TWAIN Forever And For Always (Mercury/ +125
Breaker 28  WARREN BROTHERS Hey, Mr. President (BVA/ 3259 384 1248 81 6 894
31 €D DUSTY DRAKE One Last Time (Warner Bros.) 2921 +21 1116 +48 8 856
38 €) AMY DALLEY Love's Got An Attitude (It...) (Curt) 2908 +333 1146 +150 9 1022 | mASGE
32 31 SAMMY KERSHAW | Want My Money Back Audium) 203 A7 1141 29 13 961 | paereased Plays
35 € MARKWILLS When You Think Of Me (Mercury/ 2065 +125 830 +31 10 85/ . . \ oL
36 €D  VINCE GILL Someday MCA) 1903 +207 767 +110 6 855 | o e etk
37 € TERRICLARK Three Mississippi (Mercury) 1760 +211 708 479 7 I | omy xEimH Beer For My Horses CreamMorks e
45 €D BLAKE SHELTON Heavy Liftin' (Warner Bros,) 1451 +535 603 +213 2 6255 | BROOKS & DUNN Red Dirt Road (Arista/ 5%
40 €D DIERKS BENTLEY What Was | Thinkin' (Capita) 1444 4372 500 +145 3 63/9 | CHRIS CAGLE What A Beautitul Day Capitol +522
18 @ EMERSON DRIVE Only God (DreamWorks) 1331 +149 531 +50 5§ 7716 GEORGE STRAIT Tell Me Something Bad About... (MC4) +445
42 38 LEANN RIMES Suddenly /Asylum/Curt) 1000 39 430 18 6 511 gm‘m‘;ﬁﬂh’:ﬁ‘ﬁ; ﬂ?{ﬂeof’;’;’l‘:';gj;’ o
47 @ CLAY WALKER A Few Questions (RCA) 979 +162 299 +29 2 63/82 | [oNESTARMy Front Porch Looking In (BNA/ +294
43 @ JENNIFER HANSON This Far Gone (Capitol) 974  +84 373 +27 2 583 | RANDY TRAVIS Three Wooden Crosses Warc/CutyWarmer Chiistian) +283
48 @ AARON LINES Love Changes Everything /RCA/ 939 +141 387 +57 3 554 SHANIA TWAIN Forever And For Always (Mercury/ +285
49 @ MCHAYES It Doesn't Mean | Don't... (Universal South) 855 +102 328 +32 3 53 | BRADPAISLEY Celbrity drsia +267
46 @ TRICK PONY A Boy Like You (H2E/WB) 833 5 35 +14 3 525
@  FAITH HILL You're Still Here (Warner Bros.) 795 +557 235 +168 1 4537
@ WYNONNA What The World Needs (Asylum/Curty 786 +786 188 +188 1 77 Breakers -
50 ¢ BRADMARTIN One Of Those Days (Monument/Epic) 705 +159 358 +62 2 511 |0~
@  JOE NICHOLS She Only Smokes When She... (Universal South) 714 +337 235 +141 1 4515 WARREN BROTHERS
@  RHETT AKINS In Your Love (Audium) 706 +277 157 +108 1 40 g e e
@ JACKINGRAM A Little Bit (Lucky Dog/Columbia) 551 +178 118 +79 1 1[0
€D BILLY CURRINGTON Walk A Little Straighter (Mercury/ 549 +82 210 +49 1 38/10
148 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of SR ALE L TR
4/20-4/26. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is
placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds ofﬁcially reported to R&R R&R Station Playlists have moved to the web.
by eac_h reportin'g station. _Songs unreported as adds do not count toward overall total stations playing a song. Most Inc_reased_ Points lists the songs with the greatest we_ek_<to- See all of our monitored reporters at
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided .
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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- . COUNTRY TOP 50 INDICATOR °1

Y & 7
o May 2, 2003
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
st s . / . , . " www.rrindicator.com
WEEK WEEK  ARTIST TITLE LABEL(S) PONTS e S T R R R ADDS
2 € TIMMCGRAW She's My Kind Of Rain (Curty 3559 +96 2805 +70 16 750 | yaNia TWAIN Forever And For Always Meraury) "
1 2 KENNY CHESNEY Big Star (BNA/ 3281 57 2738 48 18 14)0 JOE NICHOLS She Only Smokes When She... (Universal South) 14
3 € KEITH URBAN Raining On Sunday (Capitol) 3333 +61 2655 +63 23  74j0 | DIERKS BENTLEY What Was | Thinkin' (Capito) 13
5 @ DIAMOND RIO | Believe (4rista) 3287 +158 2590 +113 25 720 | CLAYWALKER AFew Quesions (ACA) "
o BROOKS & DUNN Red Dirt Road (Arista/ 7|
6 0 RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 3207 +119 2516 +109 22 73/0 BLAKE SHELTON Heavy Liftin’ (Warner ros,) 7
8 @ CHRIS CAGLE What A Beautiful Day (Capitol) 3054 +168 2456 +125 24  74/0 | VINCE GILL Someday MCA/ 7
4 7 DARRYL WORLEY Have You Forgotten (reamWorks) 2946 308 2298 265 10 721 [ FAITH HILL YouTe Siill Here Warrer Bros) 7
10 € RASCALFLATTS Love You Out Loud (Lyric Street) 2855 +101 2301 +100 16  75/0 f":;;;‘l':““f':‘g”e"cr’a'ke‘: t'"'e tsh‘,’a'gl'/‘;;;/”””’“"”’ 2 |
. ve Changes Everything
11 € LONESTAR My Front Porch Looking In (BVA/ 2576 +137 2051 +115 10 7410 | pucy 0w Car't Be Your Frend i St h
13 @ TOBY KEITH Beer For My Horses (DreamWorks) 2552 +361 2019 +284 6 75/0 RACHEL PROCTOR Days Like This (BV4) 43|
14 @  JIMMY WAYNE Stay Gone (DreamWorks) 2375 +236 1890 +154 13 75/1 | CLINT DANIELS The Letter (Almost Home) (Monument/Epic) 4
12 (P  JEFF BATES The Love Song (RC4) 2307 +60 1847 +20 17 74) ‘E"Jé“:s'“u'“"“n":';stfgﬁ Wg':fzeeds m”;"/f”’b/ ‘;
. nly God (DreamWorks,
15 @ JESSICA ANDREWS There’s More To Me Than You (OreamWorks) 2206 +81 1769 +74 20 72/0 MARK WILLS When You Think 0f Me (Mercury/ 3
17 @ TRACY BYRD The Truth About Men (RCA) 2092 +240 1692 +176 9 1412 DUSTY DRAKE One Last Time /Warner Bros.) 3
16 @ MONTGOMERY GENTRY Speed (Columbia) 2091 +40 1645 +21 18 70/0 | TRICKPONY A Boy Like You (H2E/WB) 3
20 D GEORGE STRAIT Tell Me Something Bad About... (MCA) 1886 +270 1483 +218 & 742 | TERRICLARK Three Mississippi (Mercury) 3
18 D JODEE MESSINA Was That My Life (Curty 1870 +85 1487 +57 17  71j2 | TRACYBYRDThe Truth About Men /RCA) 2
19 ) CRAIG MORGAN Aimost Home (Broken Bow) 1680 +60 1364 +48 19 590 | /MOST
21 ) GARTH BROOKS Why Ain't | Running (Capitol) 15656 +28 12712 +19 10 631 |Increased Points
26 @) BROOKS & DUNN Red Dirt Road Arista) 1547 +387 1214 +291 3 727 ToTAL
X @  BRAD PAISLEY Celebrity (Arista/ 1494 +217 1209 +163 8  64j2 ;;T[']S[;KTS'T;E Dﬁ;ﬁ it Road it 'NCH?;;
i ed Uirt hoa I +
25 @D BRIAN MCCOMAS 99.9% Sure (Never...) Lyric Street) 1393 4226 1141 4171 9 G40 | 1o bk e For My Horses Oreamiorks i
22 @ TRAVIS TRITT Country Ain't Country (Columbia) 1386 +25 1064 +16 17 5511 SHANIA TWAIN Forever And For Always (Mercury) +352
| 24 @ TRACE ADKINS Then They Do (Capitol 1382 +165 1106 +112 9  67/1 | DIERKS BENTLEY What Was | Thinkin' (Capitol +305
32 € SHANIA TWAIN Forever And For Always (Mercury) 1170 +352 958 +289 4  G66/14 El;g;:(l;g“surlns;ﬁ UI'I"hVASf;'°kesthV_’he'; Sdhiﬁ ﬂiﬂ'% /SMW +ggg
ell Me Something Bad About... +
‘ 27 @ SARA EVANS Backseat Of A Greyhound Bus /RCA/ 1158 +45 929 +48 11 B0 | e een o Men (8O o0
28 @ WARREN BROTHERS Hey, Mr. President (BVA4/ 1077 +93 852 +70 5 520 JIMMY WAYNE Stay Gone (DreamWorks/ +236
31 @ KIDROCK W/SHERYL CROW Picture (Lava/Atlantic) 911 +78 763 +54 12 36/1 | BRIANMCCOMAS 99.9% Sure Never..) (Lyric Strset) +226
29 29 SAMMY KERSHAW | Want My Money Back (Audium) 875 -36 720 23 15  42j2 | BRADPAISLEY Celebrity (Arista/ +211
34 @ DUSTY DRAKE One Last Time (Warner Bros.) 680 +53 570 +45 1 38/3 Most
35  €) EMERSON DRIVE Only God (DreamWorks) 665 +50 550 +45 7 M3 | pa~raszsed Plays
33 @ MARK WILLS When You Think Of Me (Mercury) 663 12 557 0 1 413 TOTAL
PLAY
l 36 @ TRICK PONY A Boy Like You (HZE/WB) 607 +84 506 +48 7 3313 ARTIST TITLE LABEL(S) INCR:ASE
42 €D DIERKS BENTLEY What Was | Thinkin' (Capitol) 571 +305 460 +237 2 39113 BHUU:(S & DlllNN Red Dirt Road //1|fiSfa/ " +§:;
. SHANIA TWAIN Forever And For Always (Mercury} +
43 €D  JOE NICHOLS She VOnIy Smokes.When She... (Universal South) 567 +305 452 4225 2 39 | L e s Dreamorty o
| 37 €D AMY DALLEY Love's Got An Attitude (i) (Curt) 487 +53 401 +48 8 312 | pcovc BENTLEY What Was | Thinki (Capital 237
| 39 @ VINCE GILL Someday (MCA) 484 +97 382 +78 5 337 JOE NICHOLS She Only Smokes When She... {Universal South)  +225
4 @ BLAKE SHELTON Heavy Liftin’ (Warner Bros.) 482 +165 384 +120 2 3a7 GEORGE STRAIT Tell Me Something Bad About... MCA/ +218
40 €D  TERRI CLARK Three Mississippi (Mercury) 395 +30 339 +28 6 273 | TRACYBYRD The Truth About Men L4/ +176
. BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) +11
@  CLAY WALKER A Few Questions (RC4) 266 +118 220 +87 1 28013 | ppan paSIEY Celebrty drista 163
48 @ BRAD MARTIN One Of Those Days (Monument/Epic) 260 +47 239 +45 2 1911 JIMMY WAYNE Stay Gone (DreamWorks/ +154
47 @ JENNIFER HANSON This Far Gone (Capitol) 248 +16 227 +15 3 222 | CHRIS CAGLE What A Beautifu Day (Capita) +125
45 (B MCHAYES It Doesn't Mean | Don't... (Universal South) 206 +2 232 +3 4 2002 f;:IIE(; TS::H":' H':GPVV L:‘L'gof,”ﬂ’fe’/ 5@‘/’;’ ::fg
ing in
50 @ KIDROCK F/ALLISON MOORER Picture (Lava/Universal South) 228 +29 205 +32 18 60 DIAMOND RO | g‘;’l‘iev:zm e o
49 @@ JILL KING One Mississippi (Blue Diamond) 211 49 183 42 5 18i2 | TRACE ADKINS Then They Do Capital 12
@ LEANN RIMES Suddenly (Asylum/Curb) 205 +18 167 +14 1 141 | RANDY TRAVIS Three Wooden Crosses (Word/CurtyWamer Christian)+ 108
[Debut> (§) AARON LINES Love Changes Everything (RCA/ 186 +26 173 +22 1 194 gfsm FllATTS Love You Out Loud (Lyric Street/ +1g‘;
@  KENNY ROGERS I'm Missing You (Dreamcatcher) 154 +41 137 +29 1 152 VHG‘CEGfu"gfm‘::y"“”%:j“°"s REA) o
@  RUSHLOW | Can't Be Your Friend Lyric Street) 139 +56 116 +37 1 1218 | jessicA ANDREWS There's More To Me Than You dreamiarks) +74
¢ BILLY CURRINGTON Walk A Little Straighter (Mercury) 136  +67 123 +64 1 15/6 | TIMMCGRAW She's My Kind Of Rain (Curby +70
WARREN BROTHERS Hey, Mr. President /BNVA/ +70
75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 4/20-Saturday 4/26. BILLY CURRINGTON Walk A Little Straighter (Mercury/ +64
© 2003, R&R Inc. KEITH URBAN Raining On Sunday (Capitol) +63

Complete R&R Packages The Reach & Frequency You Need!

T3 GG EYTA The leading management daily fax
®

LI PELC I 1 EM<*T11H Radio's Premiere Web Site

Classified The Industry’'s Newspaper with the

Aduerﬂ;ising largest help wanted section
Contact LISA LINARES at linares@radicandrecords.com or,310.788.1622 for.information.
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52 v, COUNTRY CALLOUT AMERICA. sy @ullseye

'3 “"-*' e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES May 2, 2003
CaLLout AmERicA® SON selection is based on the top 35 titles from the R&R Country chart for the airplay week of April 6-12.

TOTAL

ARTIST Title (Labe) LKEALOT  POSITIVE  NEUTRAL  FAMILARITY  DISLKE  BuRy | CALLOUT AMERICAs

ALAN JACKSON That'd Be Alright (Arista/ 397% 709% 4140% 966% 54% 23% | FMOT SCORES
KENNY CHESNEY Big Star /BNA4/ 40.6% 14.6% 4 15.4% 97.4% 4.9% 2.6% P
KEITH URBAN Raining On Sunday (Capitol) 35.1% 70.3% 415.7% 96.6% 6.3% 4.3% assword of the Week: Swedberg

Question of the Week: Question one — over
DARRYL WORLEY Have You Forgotten (DreamWorks) 45.1% 69.7%  412.6% 96.3% 6.3% 1.7% the last 30 days, how many Country CDs or
TIM MCGRAW She’s My Kind Of Rain (Curb) 40.3%  63.4%  414.9%  943%  51% - 4% | e e e
MARTINA MCBRIDE Concrete Angel (RCA/ 41.1% 68.9% 417.4% 96.0% 4.9% 4.9% same number of CDs and cassettes over the

i . last year than you previously purchased?
DIAMOND RIO | Believe (Arista/ 40.6% 68.3% 4 16.9% 94.0% 1.1% 1.7% Total
ota

CRAIG MORGAN Almost Home (Broken Bow) 24.3% 64.0% 422.6% 92.6% 4.6% 1.4% 1-2 CDs/ cassettes: 24%

RANDY TRAVIS Three Wooden Crosses (Word/Curt/Wamner Christian)  38.9%  62.9%  421.1%  92.6%  B.0%  26% | iocones 10

KID ROCK/SHERYL CROW Picture /Lava/Atlantic) 440%  62.3% 411.7%  88.0% B%  54% | 0rChuesae
TRAVIS TRITT Country Ain’t Country {Columbia) 26.9% 60.9%  422.0% 93.4% 1.7% 2.9% More: 21%
MONTGOMERY GENTRY Speed (Columbia) 200%  59.1% 4257%  92.3% 1%  03% | nerihesame 5%
SAMMY KERSHAW | Want My Money Back (Audium) 19.4%  57.1% 4203%  88.9% 8.9% 26% | m

JIMMY WAYNE Stay Gone (DreamWorks) 19.0%  56.9% 4226%  86.9%  5.1%  2.3% | )2CDeessctes B
TRACY BYRD The Truth About Men (RCA) 28.3%  56.6% 417.1%  86.0% 7% 8% | el0CDs/casetes
GARTH BROOKS Why Ain't | Running (Capitol 17.1%  51.7% 4254%  86.3% 6.6%  2.6% | Nopurchases:53%
CHRIS CAGLE What A Beautiful Day (Capitol) 18.9%  50.3% 428.3%  90.3% 86%  31% | o oF
LONESTAR My Front Porch Looking In (BVA/ 169%  50.3% 430.3%  89.7%  6.6%  2.6% | Aboutthesame60%
RASCAL FLATTS Love You Out Loud (Lyric Street) 16.6%  49.1% 4289%  86.6%  7a% 4% [ P72
JO DEE MESSINA Was That My Life (Curb/ 16.9%  48.0% 4263%  87.7%  10.0%  3.4% | 35CDs/cassettes:9%
TOBY KEITH Beer For My Horses (DreamWorks) 25.1%  47.7%  416.0%  B0.6%  12.6%  A3% | oo et
TRACE ADKINS Then They Do (Capitol 16.6%  474% 425.1%  81.1% 70%  1.4% | Nopurchases 6%
JEFF BATES The Love Song (RCAJ 17.7%  469% 431.1%  88.3% 9% 0% | Lesan
JESSICA ANDREWS There’s More To Me Than You (DreamWorks) 16.9%  46.6% 4260%  87.4%  12.0%  2.9%

BRAD PAISLEY Celebrity 4rista) 13.1%  466% 429.1%  82.9% 6.6%  0.6% | 13CDs/casetion 23%
BRIAN MCCOMAS 99.9% Sure /Lyric Street) 17.1%  46.0% 4206%  80.8%  11.1%  3.1% | 25 fs/cascttes a0
MARK WILLS When You Think Df Me (Mercury) 143%  44.0% 428.6%  82.3% 7% 20% | 10-CDsjcseten 2%
GEORGE STRAIT Tell Me Something Bad About Tulsa (MCAJ 14.9%  431%  4194%  760%  10.9%  26% | More17%

BROOKS & DUNN Red Dirt Road (Arista) 154%  42.9% 419.4%  68.0%  40%  17% | o=EE o o
WARREN BROTHERS Hey Mr. President (BNA) 17.1%  39.1% 4226%  73.7% 8.6%  34% | remal

DUSTY DRAKE One Last Time (Warner Bros.) 15.0%  36.9% 3223%  746% .  12.9%  26% | L2COscasetes i
SARA EVANS Backseat Of A Greyhound Bus (RCA/ 94%  36.3% 328.6%  78.6%  12.0%  1.7% | 610CDs/cassettes:4%
AMY DALLEY Loves Got An Attitude (Curb) 9.4%  357%  326.6%  789%  143%  23% | Noporen
SHANIA TWAIN Forever And For Always (Mercury) 13.7%  343%  321.1%  68.3%  114%  1.7% | MoeRw

VINCE GILL Someday /MCA/ 100%  30.6% 318.6%  64.6%  12.6%  2.9% | Aboutthesame:50%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) 1
Like It ¢) It's Okay..Just S0-So d) | Don’t Like It e) I'm Tired Of Hearing It On The Radio f) | Don't Recognize it . To be included in the weekly callout songs must enter the top 40 positions on R&R'’s Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3" each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.
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53
.. -~ COUNTRY
—" " o May 2, 2003
N )
America’s Best Testing Country Songs 12+ New &ACt’ ve
For The Week Ending 5/2/03.
RUSHLOW | Can't Be Your Friend (Lyric Street/
Total Plays: 203, Total Stations: 42, Adds: 10
Atist Title (£abel) TW LW Familiarity Burn  TD Familiarity Burn otaLTiays: £ Total Stations
DARRYL WORLEY Have You Forgotten (DreamWorks) 448 441  98% 25% 428  98% 20% CLINT DANIELS The Letter {Almost Home) (Monument/Epic)
DIAMOND RIO | Believe Arista/ 443 444 9% 1A% 427 94%  18% AT PN A S S S
TOBY KEITH W/WILLIE NELSON Beer For My Horses [DreamWorks) 425 4,08 93% 14% 4.20 92% 13% . .
RASCAL FLATTS Love You Out Loud (Lyric Street) 421 428 9% 1T% 427 93% 16% ?':c":,fl T?ﬂoﬂ?yﬁ L'k,eS;h': df’.";;
TRACY BYRD The Truth About Men (RCA/ 421 415 1% 9% 401 TM% 12% L L
LONESTAR Ry Front Porch Looking In [BVA/ 420 424 87% 1% 421 87% 11% CHARLIE ROBISON W :
alter (Columbia,
CHRIS CAGLE What A Beautiful Day (Capitol 417 42 95% 18% 4.26 9%6% 17% Total Plays: 101, Total Stations/' 2 Adds/'Z
KEITH URBAN Raining On Sunday (Capito) 417 418 95% 21% 408  96% 25% Y R
MARTINA MCBRIDE Concrete Angel (RCA/ 416 4.23 99% 0% 420 - 99% 31% KENNY ROGERS I'm Missing You (Dreamcatcher)
ALAN JACKSON That'd Be Alright {Arista) 415 405 97% 27% 3.86 97% 33% Total Plays: 96, Total Stations: 13, Adds: 2
TRACE ADKINS Then They Do (Capitol) 4.15 . 58% 6% 4.06 55% %
RANDY TRAVIS Three Wooden Crosses (Word/CurtyWB) 412 429 92% 21% 4.06 9% 21% Songs ranked by total plays j
CRAIG MORGAN Almost Home (Broken Bow/ 412 416 73% 10% 404 2% 13% \
MONTGOMERY GENTRY Speed (Columbia/ 403 4.02 90% 17% 4.06 9% 17%
JIMMY WAYNE Stay Gone (OreamWorks/ 402 4.01 68% 7% 4.04 713% 9%
BRAD PAISLEY Celebrity /4rista) 402 3.96 68% 9% 4.05 67% 8%
TRAVIS TRITT Country Ain’t Country [Columbia/ 401 4.03 8% 12% 3.88 8% 13% Please Send Your PhOtos
TIM MCGRAW She’s My Kind Of Rain (Curb/ 400 3.99 99% 35% 4.00 99% 34%
KENNY CHESNEY Big Star /BM4/ 400 3.96 8% 33% 4.02 98% 34%
GEORGE STRAIT Tell Me Something Bad About Tulsa /MCA/ 400 396 60% 7%  3.90 5% 7% R&R wants your best snapshots
JEFF BATES The Love Song (RCA/ 398 405 7% 13% 3.91 8% 171% :
JESSICA ANDREWS There's More To Me Than You ({DreamWorks) 393 384 87% 15% 3.98 88% 17% (COlOF or black & Whlte)'
KID ROCK Picture (Atlantic] 387 393 94% 33% 3.83 5% 40%
GARTH BROOKS Why Ain't | Running (Capitol 386 3.76 73% 13% 390 3%  12% Please include the names and titles of
JO DEE MESSINA Was That My Life (Curt) 384 380 83% 16% 3.79 81% 16% . .
PHIL VASSAR This Is God /4rista) 377 384 4% 29% 373 93% 31% all pictured and send them to:
BRIAN MCCBMAS 99.9% Sure (I've Never Been Here Before} (Lyric Street/ 377 38  57% 10% 3.83 62% 12%
WARREN BROTHERS Hey Mr. President (BNA/ 370 377 63% 14% 3.70 62% 12% R&R ¢/o Mike Davis:
SARA EVANS Backseat Of A Greyhound Bus /RCA/ 367 366 61% 11% 374  64% 10% ' o
SHANIA TWAIN Forever And For Always (Mercury) 351 - 73% 2% 357 6% 17% 10100 Santa Monica Blvd., 3rd Floor,
Total sample size is 658 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much). Total familiarity Los An ge leS, CA 90067
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions il i i
of participants on the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling E mal | ' md aV'S@ rad 10an d reco I'dS .com
kﬂiﬂ-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. )
4 ™\ f T Y
Most Played Recurrents
C - 0 U - N - T R Y
T mEe—n e " ARTIST TITLE LABEL(S) PLAYS
. D
? ? A ﬁ KC K MARTINA MCBRIDE Concrete Angel (RCA/ 4189
&l % : ALAN JACKSON That'd Be Alright (Arista/ 4010
o JOE NICHOLS Brokenheartsville (Universal South) KLY
MARK WILLS 19 Somethin’ (Mercury/ 2918
YEAR ACGO
® GARY ALLAN Man To Man /(MCA) 2271
TOBY KEITH Wha's Your Daddy? (OreamWorks) 1790
* No. I: “Two Piia Coladas” — Garth Brooks (second week) DIAMOND RID Beautiful Mess (Arista/ 1787
,,@YEAR«S S TERRI CLARK | Just Wanna Be Mad (Mercury) 1766
. . EMERSON DRIVE Fall Into Me (DreamWorks/ 1732
* No. I: “Tonight | Climbed the Wall” — Alan Jackson
GEORGE STRAIT She'll Leave You With A Smile /MCA/ 1672
YEARS AGO
j ’ BLAKE SHELTON The Baby (Warner Bros.) 1544
* No. I: “Eighteen Wheels and a Dozen Roses” — Kathy Mattea KENNY CHESNEY The Good Stuff (BA4/ 1430
’ @YE ARS ACGO , TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 1361
TRACY BYRD Ten Rounds With Jose Cuervo (RCA/ 1204
A . 6 »___
No. I: “Jose Cuervo™ — Shelley West JOE NICHOLS The Impossible (Universal Soutt) 112
@,YEARS e - STEVE AZAR ! Don't Have To Be (Till...} (Mercury) 985
. AARON TIPPIN Where Stars And Stripes... {Lyric Street/ 980
* No. I: “It’s All Wrong But It’s All Right” — Dolly Parton (second week) e
AARON LINES You Can't Hide Beautiful /RCA/ 944
. J o\l J
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COUNTRY REPOR TERS
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21 TRAVIS THITT “Countvy‘

10 GARTH BROOKS "Running™

CLINT DANIELS "Almost”

4 BROOKS & DUNN “Dirt"

KEAN/Abilene, TX WHWK/Binghamton, NY KCCY/Colorado Springs, CO* | WKML/Fayetieville, NC * WDRMMuntsvitle, AL * KSSN/Little Rock, AR * WCTYMNew London, CT KOUT/Rapid City, SD KSNUSanta Maria, CA WTCM/Traverse City, M
l;D: Marisa Ba[i]ley Pl;JIAPDIIgND sEaWaII(ef PD: Travis Daily OM: Mac Edwards OM/PD: Wes McShay PD: Chad Heritage PD/MD: Jimmy Lehn PD/MD: Mark Houston PD/MD: Tim Brown OM/PD: Jack 0'Malley

1 BROOKS & DU 15 ANTHONY SMITH "Inﬁmty MD: Valerie Hart PD/MD: Andy Brown APD: Stuan Langston 5 WARREN BROTHERS “President” [ 17 JOE NICHOLS “Smokes™ 16 DIERKS BENTLEY “Thinkin™ 5 JOE NICHOLS “Smokes™ APD/MO: Ryan Dobry-Hunt
21 SAMMY KERSHAW “M 14 VINCE GILL “Someda . Heaw" X i 1 SARA EVANS “Greyhound” 6§ AMY DALLEY "Attude” 15 JO DEE MESSINA “Lite" 3 MARK WILLS “Think" -
51 S T o 10 LS e ot 2 BLAKE SHELTON "Heavy MD: Dan MeClain reyhou ok T ad 2 d e 19 JOE NICHOLS “Smoles’

G DIERKS BENTLEY “Thikin®” 5 5 3 3
14 GEORGE STRAIT “Leave” 10 SHANIA TWAIN "Aways A L 2 GEORGE STRAIT “Tulsa KZLAMLos Angeles, CA . KBUL/MReno, NV WCTQ/Sarasota, FL KIIM/Tucson, AZ *
KKCS/Colorado Springs, €0 | Ak b oy " OMPD: R.J. Culs WNOE/New Orteans, LA * | o/PD: Tom Jordan POMD: Mark Wilson | pp: guzs sackson
WOMX/Aion, OH * WZZK/Birmingham, AL * | PD: Shannon Stone WFMS/Indianapolis, IN * | APD/MD: Tanya Campas :PDﬁLes Acree APD: JJ Christy APD: TracyBlack | p; John Callins
OMPOMD: Kevin Mason | PO/MD: Bian Driver MD: Stix Franklin KAFF Flagstafi, AZ PD: Bob Richards LERNN AIVES Sucdeny MD: Casey Cartr WD: huckReevs 11 BRUAN MCCOMAS “Sure FATH HILL "SH
No Adds 1 DUSTY DRAKE “Last 6 CLINT DANIELS *Almost” PD: Chris Halstead MD: J.D. Cannon d 2 TERRI CLARK “T] CLAY WALKER “Few® RACHEL PROCTOR “Days™
} %c ;E‘Elf‘rNusmmoum ; msEcﬁ%msGTou “Lite” MO: Hugh James ZRKIDAICUEERTL CRONIR e e . . CHARLIESR%ON wam
WGNA/Albany, NY * 2 BUSHON e 7 GHAEE NSOV o™ ey :g%?:‘;‘::dnm :"ﬁmz";:;}“ ‘:’z RACHEL PROCTOR ‘005" | wJCL/Savannah. GA KVOO/Tulsa, OK *
OM/PD: i ree’ 3 K : ' - Bi ! OM: Moon Mullins
i) WPSKfBlacksburg, VA ol MD: Nighrin Lane MD: Mark McKay WKHKRichmond, VA* | | B e oo | APDMD: Scot Woodson
2 BLAG SHELTON ey | PD: Jack Douglas WCOS/Columbia, SC * WEBE/Flint, Ml * WMSHJackson, MS * No Adds 7 BLYCURRNGTON Late™ | o OO B ot | 3 gD PAISLEY Coltety
1 BILLY CURRINGTON “Litte” | APD/MD: Nicole Williams OM/PD: Ron Brooks PD: Coyote Collins PD: Rick Adams v " CLAY WALKER “Few” 1 BLAKE SHELTON “Heavy"
Ay MD: Glen Garrett 1 FATTH HILL *SHIr MO Van H KLLLLubbock, TX ! RACHEL PROCTOR “Days” KMPS/Soalle-Tacoma, WA® TERRF CLARK “Thvee!
KBOYAIbuguergue, NM * 4 BLAKE SHELTON "Heay 1 geonce STRAT s | R0 A o OM/PD: Jay Richards KNFM/Odessa-Midland, TX | TRACE ADKINS “They" PD: Becky Bremer
PD: Tommy Carrera WBWN/Bloomington, iL CLAY WALKER o BLLY CURRINGTON “Lte” | MD:Kelly Greene = ;%:. ':,?“Tmm " - 5 MD: Tony Thomas mﬁuge;:,‘ s
MO: Sammy Cruise PD: Dan Westhofl WCOL/Columbus, OH * e B o e | 22 'snogK? Zl[slunm “Oit" KrAGRverside, CA 4 WYNONNA "Noads™ 8 m’fﬂ%u'—m-
CLAY WALKER "Few” S PD: John Crenshaw WaIK/Jacksonville, FL * 3 SHANIA TWAI “Aays” OM/PD: Ray Massie
APD/MD; Buck Stevens i) WXFUFlorence, AL W S " MD: Don Jefirey KRMD/Shreveport, LA
G : X s : g P reveport, LA * - i
KRST/Albuguerque, NM * | 10 SHiik ANt 6 TOBY KEITH “Hores” PO/MD: Gary Murdock 4 CHRIS CAGLE "Day" Lol i L KTST/OKiahoma Cily, OK * BILLYICURRNGTONR AICR d " KNUE/Tyler-Longyiew, TX
I IN A A 3 dhvechs PO: Gerry Marshall /Oklahoma City, CHARLIE ROBISON “Watter PD: Bob Shannon PD/MD: Larry Kent
PD: John Richards 10 TRICK PONY "Boy’ CLAY WALKER "Few WRNUNES Canges | 3 TRACY BYRD “Men P I;rvu = i Ay M James Anthory MO: Lany
MD: Paul Bailey - ] : Laura ojartnd RACHEL PROCTOR "Days™ 1 DUSTY DRAKE “Last”
EMERSON DRIVE “Only” WHIO/Bluefield, WV WHOK/Columbus, OH * LRI WROO/acksonville, FL* | | DUSTYDRAKE L Améﬂ') ‘N""'KE?FQ'J”" RUSHLOW *Friend SRR WA A )
FATTHHILL S : Doug D OM/PD: Chariey Lake MD: Dixie Jo " WFRG/Utica-Rome, NY
€L PROCTOR “Days” PD/MD: Doug Dillon ey KUAD/FL. Collins, CO * nes RACHEL PROCTOR “Days” . OM/PD: Tom Jacab:
it 10" JOE NICHOLS “Smokes” APD/MD: Gearge Woll PD: Hark Collanion 12 TRACY BYRD “Men WWOMMadison. W1 * W" | KxKs/Shreveport, LA * gl
DIERKS BENTLEY “Thikin™ | 10 VINCE GILL "Someday No Adds MD: Brian Gary 0 PD: Mark Grantin KXXY/Oklahoma City, OK * | PD: Brett Sharp OM: Gary McCoy 'ﬁ"'ﬂm“s’}:ﬁﬁ'&".w
! . WXBQ/Johnson City, TN * N " PD: L.J. Smith MD: Robin James PD/MO: Russ Winston v
KRRV/Alexandria, LA KIZNBoise, 1D * WGSQ/Cookeville, TN L3 PO/MD: Bill Hagy Ll LA APOIG: 8 Fd DL PROCTOR o R 5 JILL KNG “One
PO/MD: Steve Casey OM: Rich Summers PD: Gator Harrison WCKTF 1c 9 RUSHLOW “Frend” 10 TOBY KEITH “Horses” TOBY KEITH “Horses” SHANIA TWAIN “Always™ KJUGNVisalia, CA *
2 JOENCHOLS “Smokes” | PO/MD: Spencer Burke MD: Stewart James CKT/FL. Myers, F KiAMason City, 1A 3 BROCKS & DUNN "Dit” . PO/MD: Dave Daniels
e i VINCE GILL “Someday” PD: Kerry Babb WMTZ/Johnstown, PA POMD: ) Brooks. VA* | Ksux/Sioux City, 1A RGN e
WCTO/Allentown, PA * MD: Davo Logan PD: Steve Walker el KXKT/Omaha, NE * P: Cors O'kelley PD: Bob Rounds OFANA CARTER “Gi
PD: Chuck Geiger KQFC/Baise, 1D * KRYS/Corpus Christi, TX* | 5 SanA EVANS “Greyhound” MD: Lara Mosty PD: Tom Goodwin BROOKS & DUNN “Dirt" APD/MD: Tony Michaels RACHEL PROCTOR "Days”
' . : “Somaday” 14 GEORGE STRAIT “Tuka" - Crai 5 DEANA CARTER "G
APOMD: Sam Malone OM: Rich Summers E0-Fiank Edwarks UL 10 ERKE BENILEY Thnn® | KTEX/McAllen, TX * MD: Craig Allen 3 OIERKS BENTLEY “Tinkr™ ™
2 JOE NICHOLS "Smokes ; MD: Cactus Lou 7 BRAD PAISLLY “Celoby PD: Joio No Adds WBEERochester, NY * WACO/Waco,
PD: Lance Tidwell 3 TRACEADNS Ty WWGR/FL Myers, FL * : Joj OM:D o PD/OM: Zack Owen
: MD: Cory Mikfals 2 OUSTY DRAKE § i ) MD: Palcties WWKADriando, FL * : Dave Symonds WBYT/Soutn Bend, IN 10 BROQKS & OUNN “Dirt”
KGNC/Amarillo, TX CLAY WALKER “Few” 2 BRO0 QNN 0t PD: Mark Phillips KIXQ/Joptin, MO 3 SHANIA TWAIN " ando, PD: Chris Keyzer PD: Tom Dakes 10 CLAY WAL KER “Few”
PD: Tim Butler FAITH HILL “Str” BLAKE SHELTON “Heawy” MD: Steve Hart PD/MD: Cody Carlson 1 BROOKS & QUNN “Dit" PO: Len Shackelford BILLY CURRINGTON “Litte” S T 10 JOE NICHOLS “Smokes™
APD/MD: Patrick Clark RACHEL PROCTOR “Oays H gﬂu;{ R%Rwlﬁlm 5 GLAKE SHELTON "Heawy" CLAY WALKER "Few” MD: Shadow Stevens 8%(555 ggmm ﬂ%@wk!": Arnrlmx?z mmy
10 AMY OALLEY “Afituce" . 5 CLAY WALKER "Few” 4 TOBY KEITH "Horses’” inn ey . 5
10 QRS BEHLEY ™ :{,%".-’:;“3:3";.”“ KPLX/Dallas-Ft. Worth, TX * KRWQMedord, OR 3 TRAVSTAITT Courry” AL TELE NG O Bamacagt ‘{,’,I.",éﬂ"j‘;,""““.‘f"' oe
10 TERRI CLARK “Three” phd Ginn'; :ggers PD: Paul Williams WYZB/Ft. Walton Beach, FL | kggQ/Kansas City, MO * PO: Larry Neal 2 GROOKS & OUNN O WXXQ/Rockford, 1L APDMD: Jorm:mony
BROOKS & DUNN “Dit” APD: Smokey Rivers PD: Laura Hussey PD: Mike Kennedy MO: Scott Schuler CLAY WALKER “Few” ' y I KDRK/Spokane, WA * .
WWWW/Ann Arbor, MI \ - MID: Cindl Biak : R IRES . OM/PD: Jesse Garcia . Asst. MD: Shelly Rose
3 ; CLAY WALKER "Few” MD: Cody Alan : Gindy Blake MD: T.J. McEntire AARON LINES "Changes OM/GM: Ray Edwards CLAY WALKER “Few”
PD: Barry Mardit 35 WYNONNA “Needs” 13 TRACY BYRD "Mer” 2 FATHHILL "StiF KHAY/Oxnard, CA * MD: Kathy Hess PO/MD: Tony Trovato
A Tom Bake KAGG/Bryan, TX J0E NICHOLS “Smokes” D IO TR WGKXMemphis, TN * POMD: Mark Hill SHANIA TWAIN “Abvays” il wp »
3 OUSTY DRAKE “Last” : L : Courtrv’ 3 EZ/Wausau
i i + | PD:Chip Miller 4 TRAVIS TRITT “Country . / ,
3 JENNIFER HANSON “Far” mn%"e"""“‘"e“ KSCS/Dallas-Ft.Worth, TX * | WQHK/Ft. Wayne, IN * g;K;Ial::rEsa;t’ilw L MD: Mark Billingsley 2 SHANIATWAIN “Avays” KNCySacramento, CA * e e POMD: Jas Caffrey
20 DIERKS BENTLEYDanshmkm OM/interim PD: Ted Stecker | OM/PD: Dean McNeil e 9 TOBY KEITH “Horses™ Dir./Prog.: Mark Evans DEANA CARTER “Grl" 8 BLAKE SHELTON “Heavy
WNCY/Appleton, WI* | 20 SHANATWAN MW" | AprYMD: Chis Hufl APDMD: Mark Allen APOMD: Tomy Stevens 2 TERMCLACTwe' | KPLM/Paim Springs, CA | APD: Greg Cole .
OM: Jeft McCarthy No Ads ARON LINES “Changes” JENNIFER HANSON “Far” T ot R0 ACordon R Menrien oo R bt
PD: Randy Shannon WYRK/Buffalo, NY * JOE NICHOLS “Smokes® FAITH HILL “Sti APD/MD: Koty James RUSHLOW “Frend” OM: Scott Rusk PD: Mitch Mahan
MD: Marci Braun PO: John Paul WGNE/Daytona Beach, FL * | KSKS/Fresno, CA * RACHEL PROCTOR “Days RACHEL PROCTOR “Days™ 5 AARON LINES “Changes™ VINGE GILL "Someciay pD/MD Paul Newmann APD/MD: J.R. Jackson
1 JOE NICHOLS “Smokes™ APD/MD: Wendy Lynn PD: Jeit Davis ' PD: Mike Peterson 5 DIERKS BENTLEY “Thinkin™ KD ROCKSHERYL CROW Petse” 1 FAITH HILL "Still" T
No Adds 1 GLAY WALKER “Few" MD: Steve Montgomery WDAF/Kansas City, MO * | woKKMeridian, MS WKCQ/Saginaw, MI * RS “Missing" RACHEL PROCTOR "Days
WKSF/Asheville, NC FAITH HILL S0 No Adds PO/MD:Ted Cramer POMD: Scotty Ray WPAP/Panama City, FL | OM/PD: Rick Walker B cCar) )
OM/PD: Jelf Davis KHAK/Cedar Rapids, 1A 5 BRIAN MCCOMAS "Sure” No Adds PD: Bill Young No Adds Wovx(\:(heelinq, wv
MO: Andy Woods PD: Bob James KYGO/Denver-Boulder,CO * | WBCT/Grand Rapids, MI * ] . MD: Shane Callins ) WPKXSpringfield, MA * m}{g{“;%gg‘m
BLAKE SHELTON e | D: Dawn Johnsn PD: Joel Burke OM/PD: Doug Montgomery | WIVK/XKnoxville, TN WKISMiami, FL * 25 MY WATHE “Gone WIC0/Salisbury, MD MD: Jessica Tyier BLY CORANGION U
5 BAODKS & DUNN DIt" MD: Tad Svendsen APD/MD: Dave Taf OMPD: Michael Hammond | pp; gop Bamett e . POMD: EJ Foxx i CLAY WALKER “Fen”
4 SARA EVANS “Greytound™ GEORGE STRAIT “Tuksa™ MD: Colleen Addair MD: Darlene Evans 15 TRACY BYRO "Mer' 10 KID ROCKSHERYL CROW "Pi- | " EMERSON DRIVE “Only" EATHIIE St
WKHX/Atlanta, GA * WIXY/Champaign, L 2 GEORGE STRAT lusd” SHANIA TWAIN “Alvays” 1 WYNONNA “Needs™ LAY WALKER "Few” 10 BILLY CURRINGTON “Lite" WCHATES eart
OM/PD: Mark Richards POMD: R.W, Smith 1 BILLY CURRINGTON "Lite 1 SHANA TWAN ‘Avays” OIERKS BENTLEY k™ | wxBM/Pensacola, FL * 10 CLAY WALKER "Fow” WFMB/Springfield, IL
MD: Johnny Gray ads WTOR/G NG * B U DUSTY DRAKE "Last” ’ g 10 FATTH HILL S0 "MB/Springfield, KFDI/Wichita, KS *
No Adds i . R/Greenshoro, NC BROOKS & OUNN “Drt POMD: Lynn West PD: Dave Shepel i
2 BRAD PAISLEY “Celebrty” KHKi/Des Moines, IA PO: Bill Dotson JENNIFER HASON "Far” A e ': # PD: Beveriee Brannigan
. PD: Jack 0Brien M- Anaie Ward RACHEL PROCTOR “Days” WMIL/Milwaukee, W1 * RACHEL PROCTOR -Days” KSD/SL. Louis, MO * Spaulding | apyMD: Pat James
. WEZL/Charleston, SC N : Angie , BILLY CURRINGTON “Litte’ /
WYAY/Atlanta, GA PD: T.J. Phillips APD/MD: Jim Oisen 1 TERRI CLARK “Three" OM/PD: Kerry Wolfe MD: Mark Langslon SHANIA TWAIN "Abvays” 2 BROOKS & OUNN Ot
OM: Mark Richards ph mm’; Ed %ﬁ@a@"ﬁﬁ%mﬁ: ﬁ'n"mﬁ"%%w KXKC/Lafayette, LA * APD: Scott Dolphin WXCL/Peoria, IL 2 JESSICA ANDREWS "More" .
PD: Steve Mitchell 2 FATTHHILL "St JOE NICHOLS “Simokes” PD: Renee Revett MD: Mitch Morgan PO/MD: Dan Dermody . KTTS/Springfield, Mo | KZSNMichita, KS *
MD: Johnny Gray JOE NICHOLS “Smokes™ . . MD: Sean Riley 2 FATH HILL "Stir 18 CLAY WALKER “Few” WIL/St. Louis, MO * OM/PD: Brad Hansen OM/PD: Jack Oliver
4 TOBY KEITH "Horses™ 5 WRNS/Greenville, NC 1 FAITH HILL St 2 TERRI CLARK “Three” 18 WYNONNA “Needs™ PO: Greg Mozi 3 CLAY WALKER "Fev’” MD: Dan Holiday
4 LONESTAR “Front” WNKT/Charleston. SC * WYCD/Detrolt, MI PD: Wayne Cartyle 8 ELATT R MM’;‘,’M ZMM‘:,m,-, No Adds
3 CHRIS CAGLE Dy PO: Loyt Ford R Daniels APD: Mike Farley KMBLAafayetie, LA * L WXTUPhiladelphia, PA® | 75 Thacy sYROMerr WBS/Syracise, NY *
. i D: Ron Chatman MD: Boomer Lee PD: Mike James KEEYMinneapolis, MN PD: Bob McKay 5 WARREN BROTHERS “President” - Rich Laut KLUR/Wichita Falls, TX
WPUR/Atiantic City, N * | APD/MD:Eric Chaney o P e 1 EMERSON DRIVE “Ony” 3 . OM/PD: Gregg Swedberg i 3 GEORGE STRAT “Tuka" OM/PD: Rich Lauber ' g
. RUSHLOW Frign 1 MONTGOMERY GENTRY “Speed” MD: T.D. Smith arelg APO/MD: Cadillac Jack T SRALATWAN “AMa” APDMD: Skip Clark PO/MO: Brent Warner
?Mfﬁ# Kelly CLAY WALKER “Few” o Adds ﬁmxcg&mmqn 2 FAITH HILL “Sti° ys' it AU':ER A 3 SHANIA TWAIN “Aviays"
BROTHERS P i . s BROOKS & OUNN “0it”
D BROCK g WOBE/Charleston, WV WESC/Greenville, SC JOE RICHOLS “Smotee” KKAT/Salt Lake City, UT * . .
CLINT OANIELS “Aimost” OM: Jelf Whitehead WDJR/Dothan, AL OM/PD: Bruce Logan WKOAALafayette, IN . R RUSHLOW “Friend" PD: Eddie Haskell WTNT/Tallahassee, FL WGGY/Witkes Barre, PA
il OM: Jerry Broadway APDMO: ohn Landrum | POMD: CharleHamigan | K./ Mobie, AL s v PD: Kis Van Dyke PD: Mike Krinik
DM ooy | 1 AN S O o g T I N
OM/PD: 1" Gentry : The Frogman ) ELS “Ar : e | 20 CLAY WALKER "Few” 2 SARAEVANS G NESTAR “Frot’
APO/MD: Zach Taylor oy 3 LCAWANES Sy | WSSU/Greenville, SC * e 15 KO ROOKSHERTL CAOW i | J0E NICHOLS “Siokes” KSOP/Salt Lake City, UT* | 2 SHANITWAN (SR P EvATeE Y
AKRON LINES “Changes” & RAHEL PROCTOR - Das OM/PD: Bruce Logan 1 AMY DALLEY “Atince” PD: Don Hitton JOE NICHOLS “Smokes™
BROOKS & OUNN "Ont” APD/MD: Kix Layton . KNIX/Phoenix, AZ * WOQYK/Tampa, FL * MCH A K
. WPCV/Lakeland, FL APD/MD: Debby Turpin pa,
) WKKT/Chalotts, NC JRATHLLS | OM: Steve Howard KATM/Modesto, CA * PD: Shaun Holly § CHAD BROCK “Thng” OM: Mike Culotta L SR
KASE/Austin, TX * R JoinFohert S KKCB/Duluth, MN ML PD: Dave Wright PD: Randy Black MD: Gwen Foster 5 RAHELPROCTOR Das™ | pOy/APD: Beecher Martn -
PD: Jason Kane TOBYKEITH ‘Horses' PD: Tom Bishop Ayt APD: D.J. Walker 3 BRAD PAISLEY “Celebrity” 2 TRACE ADKINS “They" APD/MD: Jay Roberts WWQQ/Wilmington, NC
; 3 FAITH HILL "Stir WAYZMagerstown, MD MD: Jeni Taylor al BROOKS & DUNN “Dirt” 1 WYNONNA “Needs” 2y PD: Paul Joh
APD/MD: Bob Pickett 1 SHANIA TWAIN “Aiways™ MD: Pat Puchalla 9 ' RACHEL PROCTOR "Days™ MD: Joe Roberts 1 FAITHHILL St g nson
No Adds BRAD MARTIN “Oays' EMERSON DRIVE “Onty” PDMD: Don Brake . . CLAY WALKER 8 SHANIA TWAIN “Always'
SARA VNS “Grhounc” TRk PO Doy NoAdds O B | wosYPitisburgh, pa+ | KUBL/Sat Lake City, UT *
KUZZ/Bakersfield, CA * BILLY CURRINGTON “Lite WIOVALancaster, PA * 1 RATHHLL'SIE OM/PD: Keith Clark OM/PD: Ed Hill WYUU/Tampa * KXDD/Yakima, WA
PD: Evan Bridwell ) WRBTMarisburg, PA* | PD: Dick Raymand RACHEL PROCTOR“0a55" | apyMD: Stoney Richards | APD/MD: Pal Garrett OM/PD: Mike Culotta PO: Dewey Boynton
: : WAXEau Claire, Wi PD: Shelly Easto MD: Missy Cartright TRICK PONY "Boy™ CLAY WALKER Few” T g
MD: Adam Jefiries WSOC/Charlotte, NC * ) - Shelly Easton "JOE NICHOLS “Smokes™ oY FAITH HILL "StI" APD: Will Robinson MD: Joe! Baker
1 CLINT DANIELS "Amost” ] PD: George House MD: Joey Dean okes KJLOMonroe, LA RESLEY “Lights" g TERRI CLARK “Three”
 “Aimy OM/PD: Jefi Roper :Joeylean =~ i LISA MARIE PRESLEY “Lights” | MID: Jay Roberts
SENGI s Smess | MO Rick McCracken prifshu e B0 iy ooy’ | WITLLansing, M1 * P o o) e | WPORPortiand, ME AT TS
R il v el T S Rl i o
WPOC/Baltimore, MD * CLINT DANIELS “Aimost” 3 DERKSGENTLEY T | WCATMarrisburg, PA* | MD:ChrisTyler OERSBENTLEY i | 1 D ALY -Coty | | g ke WTHITerre Haule, N | APOMD: Brod Aust
MD: Michael J. Foxx JOE NICHOLS "Smokes' 3 JOE NICHOLS "Smokes” PD: Sam McGuire 2 WYNONNA "Needs' MCHAY JILL KING "One” 1 CLINT DANIELS "Almost” OM/PD: Barry Kent 13 BROOKS & OUNN “Dirt"
8 GRUAN MCCOMAS Sy MD: Bandation, 2 A e e RUSHLOW Frenc 1 THEHUGHES yes” MD: Pary Marty 2 TR CLAR Ther
I “ " y » 1 Vi ILL “Someday”
WUSY/Chattanooga, TN * | KHEY/EI Paso, TX * T DN Amost Eﬁg‘,f“o&“m Oays" KTOMMonterey, CA * KU',’UP""“‘""' & KAJASan Antonio, TX * e RACHEL PROCTOR “Days™
. : Clay Hunnicutt PD: Steve Gramz o OM: Lee Rogers ! 3
WYPY/Baton Rouge, LA * | PD: Clay Ht ay OM/PD: Jim Dorman : OM/PD: Keith Montgo
PD: Randy Chase MD: Bil Poindeter MD: Stacie Kaye WWYZHartiord, CT * 12 TRACY 8YR0 Hen” il APOMD Jerieames | WIBW/Topeka, Ks L il
Y 2 BRAD PAISLEY “Celebrity” 2 FAITH HILL "Sti* : y KWNR/Las Vegas, NV * AARDN LINES “Changes” MO: Rick Taylor Sl : = PD: Dave Steele
MD: Jay Bernard CLAY WALKER “Few SHANIA TWAIN “Aviays” PD: Jay McCarthy ‘ CLAY WALKER "Few No Adds 20 CRAIG MORGAN “Amest PD: Rudy Fernandez
FAITHHILL'SEE FATH HILL S MD: Jay Thomas OM/PD: John Maka. RACHEL PROCTOR “Days” 20 LONESTAR "Front” MD: Stephanie Lynn MD: Tim Roberts
RACHEL PROCTOR “Days' SHANIA TWAIN “Ahways” ) 2 FATH HILL “St" APD/MD: Brooks 0'Brian . 5 CLAY WALKER "Few 27 DIERKS BENTLEY “Thinkin” 2 BRIAN MCCOMAS "Sure”
RUSHLOW “Frend WXTA/Erie, PA ASHLEY GEARING “Hear” No Adds WLNIM m KWJJ/Portiand, OR 57 JOF NICHOLS “Smokee- 1 SHANIA TWAIN “Atways”
PD: Fred Horton RACHEL PROCTOR “Days™ /Montgomery, OM: Bruce Agler o TX* 1 DUSTY DRAKE "Last”
WYNK/Baton Rouge, LA * : PD: Bill Jones KCYY/San Antonio,
. . WUSN/Chicago, IL * 5 CLAYWALKER “Few" g — PD: Ken Boesen PD: George King
PD: Paul Orr OM: Tom Rivers o el AT KT Houston Gabesim, TX Ms | MD:DarleneDixon APDMD: Craig Lockwood 23 T0BY KEITH “Horses™
CLINT DANIELS * Almosf APD/MD: Evan : Allyson . )
EMERSON ORIVE “Onh” 4 SAMY KERSHAW “Money” é?fsn 8%1"%% m 10 JOE NICHOLS "Smokes' WI?TRMyme Beach, SC VINCE GILL "Someday KSON/San Di ego, CA*
T | L e WOKQ/Portsmouth, N + | OM/PD: John Dimick *
il WUBE/Cincinnatl, OH * ;%:'mn?,:::; T e WL Lzdnglon: e, KY * OERMS SeNTLEY Thnr | PD: Mark Jennings APOMD: Greg Frey Monitored Reporters
WNWN/Battte Creek, Wi | OM/PD: Tim Closson No Adds OM/PD: Michael Cruise glm’;:\i':gm WXOF Nashile, TN © APOMO: Dan Lunnie 223 Total Reporters
PO: P.J. Lacey APD: Kathy 0*Connor APD: Johnnie Ra f MNashville, 1 CLAY WALKER "Few" KRTY/San Jose, CA *
. ¥ No Adds i "
MD: Phil O'Reilly MD: Duke Hamiton WKDOE ille. N MD: Christi Brooks PD: Davg Kelly ) . PD/MD: Julie Stevens _
3 GLAYWALKGR Fow 1 CLAY WALKER “Few LA ILh L 26 CLAY WALKER "Few" MD: Eddie Foxx WCTK/Providence, RI APD: Nate Deaton 148 Total Monitored
2 JOE NICHOLS “Smokes™ ;?)-:?g ﬁl’:‘::‘ gg gw@sﬁs 2 ity KY* 1 Sgé[:lk&b&mokﬁ" PD: Rick Evereit CLAY WALKER “Fewm .
WJLSBeckley, WV WYGY/Cincinnati, OH * o Adds ¥ | Po: Dale O'rian it R 75 Total Indicator
POMD: David Willis PD: Dave Stewart APD/MD: Karl Shannon WSIX/Nashville, TN * DIERKS BENTLEY “Thkis™ |k G/San Luis Obispo, CA . ]
11" JOE NICHOLS “Smokes’ APD/MD: Dawn Michaels WTCR/Huntington, KY 5 SHANIATWAN ‘Aways. PO: Mike Moore - g ; ' 74 Current Indicator Playlists
11 VINCE GILL “Someday KVDXF: ND : AARON LINES “Changes™ . y WLLR/Quad Cities, IA-iL * | PD: Pepper Daniels
o No Adds rargo, POD: Judy Eaton DUSTY DRAKE “Last’ APD/MO: Billy Greenwood PD: Jim O'H ' OUSTY DRAKE “Last”
WIKNN/Bilexi-Gutiport, MS * PO: Eric Heyer MD: Dave Poole 7' ASHLEY GEARING "Hear" Uil VINCE GILL “Someday” - ]
R OO L T R 17 A P R -l e Did Not Report, Playlist Frozen (1)
PD: Kipp Greggory and, LT 5 BUAKE SHELTON “Hea Lincowm, DEANA CARTER "Gl WRSF/Eliza ity, N
M0: DeAnna Lee i Meg Stevers e e PO: Brian Jennings RACHEL PROCTOR “Days”™ ac* | KRAZ/Santa Barbara, CA S beth City, NC
et | Y, Ffs'}h”:.ﬁ“l's'&'} rlosa il A S b S AL L] T"é'lﬂv"c'ﬁ"a?.’u?%u e
ar PD: Tom Travis ] WSM/Nashville, TN * APO/MD: Mike Biddle
1 BROOKS & DUNN "Dit” RUSHLOW “Frend ) 5 RUSHLOW “Friend 4 JOE NICHOLS "Smokes™ 5 | 8 CLAY WALKER “Fow"
CLAY WALKER “Few” EMERSON ORIVE “Only APD/MD: Jake McBride 5 TERRI CLARK ‘Three" o ROGERS “Mssing" APD: Frank Seres 1 BRIAN MCCOMAS “Syre § CLINT DANIELS “Almost”
VINCE GILL “Someday” MARK WILLS “Tink" 9 VINCE GILL "Someday” 5 PALL PACE “Fighting JENNIFER HANSON “Far’ No Adds 1 TOBY KEITH Horses 5 RACHEL PROCTOR “Days y
.
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OMWPD: T.J. Holtand

AN GARDNER “More”

KSSKMonolulu, HI *

PD: Jhari Kaye
APDMMD: Robert Archer

WSHHPittsburgh, PA *

Ho Adds

WSRS/Worcester, MA *

: N\ (
America’s Best Testing AC Songs 12+ In d’ca to r L e
Rﬁfﬁfﬂfﬁfffﬂﬂ' L’ITJF For The Week Ending 5/2/03 e Most Added’
P e
& = . 5 e % o os CELINE DION Have You Ever Been In Love? Epic/ B
Amsl Title @Label) ( TW LW Familiarity Burn  TD Familiarity Burn ,SHA"'A T‘A’f“!“ F‘"e"e’ A“d For A'W"’Vs (Mercury/IDIMG)
FAITH HILL One /Wamer Bms/ -
DARYL HALL & JOHN OATES Forever For You [U-Watch) 413 407 85% 1% 4.26 86% 10% ) UNCLE KRACKER ant Away /Top Dag4ivg/AI/aﬂt/£/ n
PHIL COLLINS Can't Stop Loving You (Atintic/ a0 408 9% 2% 415 g% gz | | . WHITNEY HOUSTON Trylt On My Own Arist)
DANIEL BEQINGFIELD If You're Nut The One //s/and//ﬂJMG/
PHIL COLLINS Come With Me fAtlantic/ 399 401 68% 8% 4.03 69% 1% KIWD ﬁowcf( WISHERYL CROW Plcture /lava/AI/aImL‘/
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 398 397 9% 3% 395 971% 37% CUUNTING CROWS Big Yellow Taxi (Geffen/Interscope/
LAURA PAUSINI If That s Luve /At/ant/c/
DANIEL i The One //sland/I0JMG, i ¥ 59 H y Y
BEDINGFIELD If You're Not The One {/sland), ) 3.98 39% % 4.03 36% 3% J%!LMYE&WJ‘Y Geurgla Mware/L’o/umlJ/a/ )
UNCLE KRACKER Drift Away /Lava/ 382 3.78 80% 16% 3.91 82% 16% DARYL HAll & JOHN OATES Man On A Mlssmn U- Watch/
CELINE DION | Drove All Night (£pic) 377 380 94% 21% 379  9a%  28% FRANKIE J. Don't Wanna Try (Columbia) .
DAN GARDNER More Than Life (0GP)
SIXPENCE NDNE THE RICHER Oon't Oream tt's Over (Sguint/Curb/Reprise) 375 374 83% 19% 3.70 84% 2% SMﬁsH %lk\ﬂplw{[!ll'fq'\ I%elievgr {Interscape) B »
FLEETWOOD MAC Peacekeeper (Reprise) 375 370 7% 12% 366 7% 14% Recurrents .
‘ R W Y 34
FAITH HILL CIY (Warner Bros.) 3.67 3.64 98% 45% N 99% 47% HVE FOR HGHT'NG Superman MWE!B/CU/U”I[N&/ 1278
SHERYL CROW Soak Up The Sun /A&Miinterscope) 358 357 98% 50% 3.50 98% 52% MATCHBOX TWENTY it You're Gone /lava/At/aﬂt/L‘/ 1214N
. ENRIQUE IGLESIAS Hero (interscape/ 1116
VANESSA CARLTON A Thousand Miles /A&Miinterscope 341 354 96 50 3.39 95% 49% EE =N = o0 o S
e wo ' LEE ANN WOMACK | Hope You Dance (MCA/Universall 1060
KELLY CLARKSON A Moment Like This /RCA/ 334 346 97% 55% 3.33 98%  56% DIDU Thankyou /,4//315/ 1021
JOHN MAYER Your Body Is A Wonderland (dware/Columbia) 332 326 95% 40% 327 95% 4% LONESTAR 'm Already There (B44) 368
TRAIN Orops Of Jupiter (Tell Me) (Columbia) 903
NORAH JONES Don't Know Why (Blue Note/Virgin/ 329 330 93% 43% 3.25 93% 43% ENYA Only Tlme /ﬁepr/se/ 878M
DANA GLOVER Thinking Over (DreamWorks) 325 332 61% 19% 321 61% 21% H. lEWIS & G. PALTROW Crunsm /Ho//ywoad/ MBﬁ
CHRISTINA AGUILERA Beautiful (RC4) 323 328 97% 51% 323 9% 51% UNCLE KRACKER Follow Me (7op DoglLavadtontc) 801
CELINE DION A New Day Has Come (£pic/ 799
WHITNEY HOUSTON Try it On My Own (Arista/ 321 318 18% 26% 3.23 %% 28% KELLY CLARKSON A Moment Like This /3C4/ 797
REGIE HAMM Babies (Refuge/Universal) 2.95 49% 20% 301 52% 19% LEANN RIMES | Need You (Curb) na
SAVAGE GARDEN | Knew | Loved You /Columbiz) m
Total sample size is 291 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity . .
represents the percentage of respondents who recognized' the song. Total burn represents the number of respondents who said they are tired of hearing the AVRIL LAVIGNE Complicated (4rista/ . . 162
song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the JOHN MA!ER Your Body Is A Wonderland (Aware/€olumbia) 738
music test based on their format/music preference. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions CALLING Wherever You Will Go (RCA/ 732
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling
\515-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. RN Songs ranked by total plays
(
Reporters .
WYJB/AIbany NY* WMJX/Boston, MA * WLQT/Dayton, OH * WKTK/Gainesville, FL * WOLR/Xalamazoo, MI WRVR/Memphis,TN 0 KEFM/Omaha, NE * WTVR/Richmond, VA * KVK(Shreveport, LA * WLZW/Jtica-Rome, NY
PD: Don Kefley OM: Mary Fleenor POMO: Les Howard Jacoby OM/PD: Ken PD: POYMD: Steve Abertsen OM/PD: 8ill Cahi OM: G MCCDY PO: Peter Naughton
PD Chns Hohmerg APD: Candy O'Terry PO/MD/Promo Dir.: Sandy Colli DAN GARONER “Move” APOYMD: Brian sz MD Knmar APD: Joff Larson FRANKIE | “Wanna™ POMD: anie Huffman SHANIA TWAIN ~Atways™
MDf Chad O'Hara MOD: Mark Lawrence No Adds SUZY K *Teaching” 3 FAITHHILL “One” 17 UNCLE KRACKER “Datt” No Adds SHANIA TWAIN “Always™ SHANIA TWAIN *Always™
2 S e e KOSUDenver, CO * WLHT/Grand Rapids, MI * KUDL/Xansas City, KS * e WMGF/Oriando, FL * WA* [ WNSN/South Bend, N bbb U
2 Slzv K Teachng® WEBE/Bridgepor, CT* PO Mok Ecuts PO MEly PO:DanFurt IN’ WMGQMiddlesex, Kt * OM: v Ko PD: Don Mortison PO, i Potars P
PDACums Hanson APD/MD: Steve Hamitton APDMD: Mary Tumer 10 UNCLE KRACKER “Driit” PO: Tim Teftt PD: Ken Peyne MDYAPD: Dick Daniets . 6 FATHHILL “One” N
KMG“{NDU(IUGWIB NM* MD: Danny Lyons SHANIA TWAIN “Always™ JOHN MAYER "Georga" No Adds APD/MD: Brenda Matthews 4 DANIEL BEDINGFIELD “One LAURA PAUSIN “Love WEAT/W!SI Palm Beach, FL*
OMPD: Kris Abrams No Adds suzv»meacnmr?'~ . KSRC/Kansas Gity, MO * 4 Mo Adds m Beal
He ) . G WOOD/Grand Rapids, M * |  owPD: Jon Zokner WLTE/Minneapolis, MN * . WRMM/Rochester, NY * KISC/Spokane, WA * e e Bt vy
WEZN/Bridgeport, CT ) . PD: John Patrick MD: Jeanne PDMD: Gary Notan WMEZPensacola, FL OMPD: John McCrae OMPD: Rob Harder No Adds
WLEV/Alleniown, PA * PO/MD: Steve Marcus KLT/Des Moines, 1A 1 SHANIA TWAIN “Alays” DANEEL BEDINGFIELD “Ore” No Adds PYMD: Kavin Peterson MD: Terese Taylor APD: Mark Holman
PO Bobioy Kright No Adds A T?'c“m ) ) _ . 5 DANIEL BEDINGFIELD “One” wn&msugu 'hcve Wmﬂxlﬂr; Marcel WHUD/Westchester, NY *
S KID ROCK/SHERYL CFDW ‘Pt . FAITH HILL "One” WMAG/Greensbara, NC * WJXB/Xnoxville, TN * WLTQMilwaukee-Racine, Wi . o AWPD: Steve Petrone
WJY E/Buﬂalo, NY OM: Tim Satterfieid POVMD: Vance Dillard POAMO: $tan Atiinson WSWTIPeona,Il WGFBRockord, 1L KXLY/Spokane, WA® WO/APD: o it
e | T L3 ot S o
T CEONE DN e WHBGCanton, OH * . WY Greenville, SC* gncv‘/}%'m“u w“éfnmw AL* 3 im&mgmc Cwpaue | 4 Dy s ot Mnhmmgﬁw' msﬁf‘g:ﬂ?:‘“ PA*
. PD: Terry Simmons PD: Greg McKinney MO: Steve Wiley MD: Mary 8ooth q 9 . I . No Adds
Mw&lanta. G MDj mm I:Or:‘a_u :lggg’eglm .‘M o Adds SHANIA TWAIN “Aways™ Ho Adds yg%mg:nd:’l!phla, PA 5&5!}{3:2 Wfﬂ? 5 55%.? glgkﬁ?m‘ Mo WIBRMWilminglon, DE *
. R REE i AEvers WSPA/Greenville, SC * WFMK/Lansing, M * KISNModesto, CA * o Adts o Adts P, Koy cberts 2D: Michael Waite
WFPG/Atlantic City, N WSUY/Charteston, SC PDMD: Brian Taylor PD: Chris Reynokls PDYMD: Gary Michaels . . No Adds WD: Katey Hill
ey ] PD: Lioyd Ford KTSM/EI Paso, TX * 8 SUZY K Teain DAN GARDNER “More™ 11 GELIE DO KESz/Phoeniz, A2 KYMX/Sacramento, CA © DANIEL SEQINGFIELD O
A ua APDMO: Eric Chaney PORE el 15 DAN GARDNER :%Ama' FRANKIE J “Wanna” 6 DANIEL BEDINGFIELD "One” APDND c::oﬂymw 3‘5{';""",:‘ mm WMAS/Springfield, MA *
o o e | ot | SRR o uE Masene | MmN
. . SHANIA TWAIN “Atways™ . g 7 AMERICAN IDOL 2003 "USA™ : Rob Anthorty : Mike Farrow
b WDEF Chattanaoga, TN ) WhGHHtHartior, CT o S o WOBM/Monmouth-Ocean, Kt * | KKLT/Phoenix, AZ * PRk Wame L3 b M
No Adds No Adds wﬁfﬂin PA MD: Joe Hann WHITNEY HOUSTON "Own” OMPO:DenTuri PD: Jos! Grey KEZK/S1. Louis, MO * KIOY/Stockton, CA * DAL BEOMGHELD e
KKMAustin, TX * WLITChicago, IL * e . KSME/Las Vegas, NV * ¢ om0 o PD: Snokey s PDD: Join Chnetian
PD: lex O'Nad POl s 1 COUNTHG CROWS o KRTRManolulu, HI * o0 T Clne KWAV/Monterey-Salinas, CA* | WLTJ/Pittshurgh, PA e LT g"f’/w“'j"‘ L
WD Shty it WD: Eric Richeko D Wayno Maria MD: John Berry POMO: Berrie Moody PD: Chock Stevens 1 DANIEL BEDINGRELD “One” WMTXTamga, FL* PORID: Suzarne Mosrs
by e AM 1 FLEETWOOD MAC “Peace WIKY/Evansville, IN MD“::M- Hart No Adds 1 MERCY ME “Imagme’ 3 BRIAN MCKMIGHT “Wouda® il Tﬂmllg‘ " 5 CELINE DION "Ever”
A THAN e S POMD: Mark Baker s R LTS KBEE/Salt Lake Gity, UT * APOMD: Bonby Fich
WRRMCincinnati, OH * et DO KBIG/Los Angeles, CA * USRI PD: Rusty Keys No At

. L WALK/Nassau-Suffolk, NY * OMD: Ron Anilt
KGFMBakerset, CA EDVD i ed orro S D el ion i ’ el WRVF/Toledo, OH *
MATCHBOX TWENTY “Unwelf 2 DANEL BEDNGHELD e’ BENNY MARDONES "Night” POMD: Rab Miller STYX “Car” ; . o'edo, ¥D: Steve Pack
oM ot Lons N " KHM:ZYE“WI"E AR 1 FATHHLL O S FAY e 14" AMERIGAN I0L 2003 "USA™ o KSFUSalt Lake City, UT PO Both ichacls e
el WDOK/Cleveland, OH * D e T WHOMPortand, HE POAMD: Lanes i AMES TAVLOR -G
PD: Scot Miler e« WAHRMurtsite AL KOST/Los Angeles, CA * WHJY/Nassau-Sutolk, NY * S BE NG e Do SV & Teacnng”
5 ATES "M Loe Reynokis PD: Jhani K: PD: Bill .
KKD.:)/Bz;he';lsﬁM:Icw LAURA& FQAUS!?W Lﬁ:’ WCRZ/Flint, MI* MD Bonny oamn APCMD: Siona Sctwartz MO: Jlod?\,?l? CEU"E Ry . . KMXZ/Tueson, AZ
POMO: Kenn McC SHANIA TWAN Hhys” Fint, ¥ 2 surv BENNY MARDONES "Ngi” 4 AMERICAN 1001 2003 “USK" KKCW/Portiznd. OR * KaxT/San Antonio, TX OM: Buddy Van Arsdsie WARMYork, PA*
LAURA PAUSI L VX an” QMO 4. painck AR PrsS Love FIC SANDLER (et ortiand, PD: E£d Scarborough PD: Bobby Fch _ ork,
: George Mclntyre isville, KY * PO/MO: Bill Minckler APDMO: Tom Graye APDMD: Leslie Lois : Keily West
SHANIA TWAIN Amvs KKLIColorado Springs, CO * SHANIA TWAIN “Aways™ WVEZLouisville, No Adds FA(TH HILL *One” ROD STEWART “Away” APD/MD: Rick Sten )
olorada Springs, . <IN APDIMD: Joo Fodele S Ty .
WTP\Andianapolis, IN . UNCLE KRACKER “Ortt SHANIA TWAIN “Atways 3 DANIEL REDINGFIELD “One
WLIF Battimore, MD * Mo oot Navars 2" KTRR/FL Collns, €0 * PD: Gary Hovens Ho ks WLMGNew Orteans, LA WWLLProvidence, -
"D:u;‘:n': S B! "o MU o e i 1’;Dbf~'7gfe£nlucrlm “One” w acon, GA AP0 o s?smsm PD: Tony Bris KBAY/San Jose, CA *
5 il 5 3 :
VRS | Vhelmeedy |7 memigwo | WO S o | Ao 15 dmty
WBBE/Baton Rouge, LA * . ‘ 1 SHANIA TWAIN “Atvays” . SHANIA TWAIN *Aways™
QMPD: Don st WICH/Columbia, SC* | WGYLIFL Pierve,FL* WOBintianaols, N | o W WLTWMew Yort, NY WRALRleigh Durtam. NG |\ e | %
Southerm PD/MD: Brent Johngon PD: Mike Fitz : Greg Dunkin N/Madison, W1 * OM/PD: Joe Wade Formicola ara, 5
s T Bt v B N - 43 P | BT e
g “Ever”
WMJY/Biloxi-Gubport, MS * | wsNY/Columbus, OH * 2 DANEL SEDNGRELD WWDENorfolk, VA * FLEETWOOD MAC “Peace 136 Total Reporters
OM/PD; Waltar Brown ;% Chuck é(nlgm WAL Wayne, IN * WTFM/Johnson City, TN * om;}ojmm London . . .
2 CELIE 010N e PO; G s AR Mo KVLY/McAllen, TX * N o : WRSARaleigh Duam, NG | KLSY/Seatte Tacama. Wi 119 Total Monitored
WYSFIBInnInng AL* 4 Ty | MD:JimBaron KID AOCK/SHERYL CROW “Prctwe” | P Alex Duran MD: Dave Hom : Darts Thomas
KKBA/Corpus Christ, TX JOHN ORTES “Gooc”™ FRANKE J “Vama” - T Cops e
APoD, Garo Vining OM: Ed Ocanas SN “Aways” FRANKIE ) “Wanna® KMGL/Oklakoma City, OK * LTSRS — . f
o s Crlid e e MERCY ME iragre”, PD:Je Couch 17 Current Indicator Playlists
WKYE/Johnstown, PA NO: Steve O'Brien
" . . PD: Jack Michasis 6 JOHN MAYE KRNO/Reno, NV * KRWM/Seattle-Tacoma, WA *
10T/Boise, 1D KVIL/Dallas, TX WAFY/Frederick, MD WD Brisn Wolte WLRO/Metbourne, FL * 5 UNCLE KRACKER “Diit” POMD: Den Fritz PD: Tony Coles
RC T obiJefiriay e S WD: Norman Henry Schmidt JASON MRAZ “Resvedy” OMPD: Jofl McKesl' 2 OANIEL BEDINGAELD "One” NATALIE GRANT “Sign™ MD: Lours Dane
No Adds No Adds No Adds JOHN MAYER “Georgia™ DAN GARDNER "Mare” FRANKIE § “Wanna™ SHANIA TWAIN "Abways™ No Adds
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Try Describing Hot AC —
Without Using Your Hands

Coleman’s Kurtzman examines the format’s shrinkage

One of the greatest challenges Hot AC has always
faced is the lack of natural listener language to describe
the format. Hot AC programmers have often looked
jealously at their colleagues in other formats who can
use positioning language like “the Country station” or
“Anytown’s Classic Rock” and know that the audience
immediately understands what kind of music their sta-

tions play.

Many programmers, however,
have found variety-based position-
ing to be the best option for their
Hot AC stations. Focus groups con-
ducted over the years have revealed
that listeners often describe Hot ACs
in this manner. While terms like va-
riety and mix may not be as ideal as
Country or Classic Rock, perceptual
research usually reveals that the
strongest Hot ACs are perceived as
offering music variety, often defined
in terms of era. Furthermore, use of
variety-based positioning comes
with a built-in promise that listen-
ers generally find appealing.

With this variety promise in
mind, Coleman began to contem-
plate the difficult times the Hot AC
format has been facing in recent

years. Is today’s version of Hot AC
inconsistent with era-based variety?
If so, does this explain the format’s
declining performance?

The Doughnut Effect

Many of our Hot AC clients have
experienced a phenomenon in their
recent auditorium music studies
that we call the "doughnut effect,”
in which only the newest and old-
est titles they test perform well
enough to qualify for their on-air li-
braries. For most stations, the
“doughnut hole” has consisted of
early- and mid-'90s titles.

As a result, many Hot ACs have
faced a difficult choice: narrow their
sound by focusing on the material
on the more contemporary side of
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the doughnut hole, or remain broad-
based by keeping titles from both
sides of the hole — ‘80s music and
music from the late "90s forward —
in their libraries. Many have chosen
the former, thereby narrowing their
sounds and potentially undermin-
ing the variety promise they make
to their listeners. Not only have
these stations become more contem-
porary with their music approach-
es, but in many cases they have be-
come edgier in texture through the
exposure of more crossover titles
from the Alternative format.

New ‘Insights’

To assess the impact of these
moves, Coleman has undertaken a
project designed to determine the
relationship between the music mix-
es aired by Hot ACs and the sta-
tions” Arbitron performances. The
results of this project will be pub-
lished as the next installment in the
“Insights” series of reports Coleman
has provided to the industry in re-
cent years. Free copies of previous
“Insights” reports, including those
completed for the ‘80s and Oldies
formats, are available at www.
colemaninsights.com.

Coleman is releasing the “Hot AC
Insights” report in two parts. A pre-
view report — examining trends
that emerged in the spring 2000,
spring 2001 and spring 2002 Ar-
bitron surveys — is now available as
a free download from our website.
This report raises some initial issues
that emerged from our analysis,
which we will summarize below.

In September, following the re-
lease of Arbitron’s spring 2003 sur-
veys, we will release a more compre-
hensive report that will cover the
issues raised in the previous report
and explore other factors affecting
the format’s performance. Both the
preview and the final report are
based on an analysis of 32 Hot AC
stations in the top 31 markets.

Declining Performance

The need for such a thorough
analysis is clear, as the last three
years have presented a considerable
challenge for Hot AC. Between
spring 2000 and spring 2002, the
Arbitron performance of Hot AC
stations declined by 9% among
women 25-54. We base this conclu-

wwwW americanradiohistorv com

What Is The Coleman
Performance Index?

Average audience shares have been
declining steadily in recent years as
competition for listeners has intensified.
This phenomenon is often referred to
as “share compression.” The Coleman
Performance Index compensates for
this because it compares a station’s &
audience share to the average share of [
the top 10 stations in its market. :
This not only allows Coleman to account
for share compression, it allows for objective
comparisons between stations in larger and
smaller markets. For example, KYSR/Los Angeles has a higher
Coleman Performance Index for women 25-54 than KDMX/Dallas,
even though the former has a smaller audience share. This is
because KYSR’s 6.5 share in the spring 2002 survey is larger than
KDMX's 7.1 share when we consider that the top 10 stations in Los

Warren
Kurtzman

Angeles have a 5.5 share on average, as compared to the 6.5
average share of Dallas’s top 10 stations.

sion on the Coleman Performance
Index, a standard measure in our
“Insights” reports that accounts for
share compression and market dif-
ferences when we review Arbitron
data from different markets over
time. Furthermore, our analysis
found that the format’s audience has
become more focused in the older
cells of the women 25-54 demo-
graphic.

When we examined the two-year
period during which the format’s per-
formance declined by 9%, we found
that the format moved ina more con-
temporary, edgy direction over that
time. In spring 2000, the average era
of the music played by the stations in
our analysis was 1994.6; by spring
2002, it had increased to 1997.0. Of
course, in any format that plays cur-
rent music we expect the average era
to move forward over time. Howev-
er, the 2.4-year increase in the format’s
average outpaced the two years that
had elapsed.

Over the same period, we also
found that Hot ACs exposed more
Alternative crossover material. (Re-
cent titles we regard as Alternative
crossover include “It’s Been Awhile”
by Staind and Puddle Of Mudd's
“Blurry.”) Between spring 2000 and
spring 2002, Alternative crossover
exposure increased from 5% to 18%
on the Hot ACs in our analysis.

Music Mix And Ratings

These trends raise questions
about the relationship between the
performance of the format and the
music played on its stations. Is the
format’s decline related to its move
to a more contemporary and edgy
mix? Is Hot AC failing to deliver on
its variety promise and suffering
ratings erosion as a result?

Our examination thus far sug-
gests that we may be on to some-
thing, as seen in these key findings:

In spring 2002, Hot ACs with an
older average era outperformed their
more contemporary counterparts by
roughly 10%. (See Graph 1.) Stations
relying on music from the last five
years for at least 80% of their music
tend to perform slightly worse than
stations with greater era breadth. (See

Graph 2.) Hot ACs that significantly
contemporized their music mixes be-
tween spring 2000 and spring 2002
suffered bigger declines in their Ar-
bitron performance than the format
overall. (See Graph 3.)

Alternative crossover content and
Arbitron performance do not appear
to be closely related, although sta-
tions that played this material per-
formed marginally better. (See
Graph 4.)

While none of these findings on
its own conclusively links the for-
mat’s music changes with its perfor-
mance, an overall pattern is evident.
Between spring 2000 and spring
2002, Hot ACs that aired older,
broader and less edgy music mixes
performed better. Furthermore, the
decline in their performance has
generally been smaller than the de-
cline we've observed for the format
as a whole.

Comprehensive Analysis

As mentioned earlier, the report
currently available from our website
serves as a preview of the more com-
prehensive analysis to come. Other
factors will be incorporated in the
next report, including the impact
prominent morning shows may or
may not be having on individual
stations’ performances and the na-
ture of the competition each station
faces.

Until spring 2003 data is available
and we release our complete report
in September, Coleman hopes that
the preview report raises issues that
Hot AC programmers will consider.
Furthermore, we invite those who
download the full preview report to
offer their comments and sugges-
tions for issues we should address
in the final report; we have designat-
ed an area of our website where you
can provide those comments and
suggestions. We also welcome your
comments via e-mail at hotac@
colemaninsights.com.

Warren Kurtzman is VP of Coleman,
specializing in music trends and brand-
ing opportunities He can be reached at
919-226-0442 or warrenkurtzman@
colemaninsights.com.


www.americanradiohistory.com

AC

55

‘o May 2, 2003

e N B
" RateTheMusic com For Tha Week Ending 5203 " Indicator .
3 o T Most Added
CELINE DION Have You Ever Been In Love? (£pic/
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
FAITH HILL One /Warner Bros.)
DARYL HALL & JOHN OATES Forever For You (U-Watch) 413 407 85% 1% 4.26 86% 10% UNCLE KRACKER Drift Away (Tap Dog/Lava/Atlantic)
PHIL COLLINS Can't Stop Loving You (Atlantic/ 410 404 95% 2% 415 5%  22% e L
DANIEL BEDINGFIELD If You're Not The One (/sland/i0JMG)
PHIL COLLINS Come With Me (Atlantic) 399 40 68% 8% 403 69% % KID ROCK WISHERYL CROW Picture /ava/Atiantic)
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 398 397 97% 35% 395 971% 3% COUNTING CROWS Big Yellow Taxi (Geffen/interscope)
LAURA PAUSINI If That's Love (Atlantic]
DANIEL BEDINGFIELD If You're Not The One (/sland//0JMG) 3.98 39% 5% 4.03 36% 3% ] .
JOHN MAYER Why Georgia (Aware/Columbia)
UNCLE KRACKER Drift Away (Lava/ 382 378 80% 16% KR 82% 16% DARYL HALL & JOHN OATES Man On A Mission (U-Watch/
CELINE DION ! Drove All Night (£pic/ 377 380  94% 2% 379 94%  28% FRANKIE J. Don't Wanna Try (Colimbia)
. DAN GARDNER More Than Life (0GFP/

JOSH GROBAN You're Still You (743/Reprise/ 377 38 19% 2% 382 81% 21% JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG)

SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curb/Reprise) 375 374 83% 19% 370 84% 21% SMASH MOUTH ['m A Believer fInterscope)

FLEETWOOD MAC Peacekeeper (Reprise) 375 370 7%  12% 366 71% 14% Recurrents

FAITH HILL Cry {Warner Bros.) 3.67 3.64 98% 45% in 99% 47% FIVE FOR FIGHTING Superman... (Aware/Columbia) 1278

SHERYL CROW Soak Up The Sun (A&M/interscape) 358 357 98% 50% 350 98% 52% MATCHBOX TWENTY if You're Gone fLava/Atlantic) 1214

ENRIQUE IGLESIAS Hero flnterscope/ 1116

VANESSA CARLTON A Thousand Miles /A&M/Interscope) 34 354 96% 50% 3.39 9%% 49% .

. LEE ANN WOMACK | Hope You Dance (MCA/Universal) 1060

KELLY CLARKSON A Moment Like This (RCA/ 334 346 97% 55% 3.33 98% 56% DIDO Thankyou (Arista/ 1021

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 332 326 95% 40% 327 95% 42% LONESTAR I'm Already There (BA/4) 968

, o , , . TRAIN Drops Of Jupiter (Tell Me) (Columbia/ 903

NORAH JONES Don't Know Why (Blue Note/Virgin) 329 330 93% 43% 3.25 93% 43% ENYA Only Time (Reprise/ 878

DANA GLOVER Thinking Over (OreamWorks/ 325 332 61% 19% K3 61% 21% H. LEWIS & G. PALTROW Cruisin’ (Hollywood) 874

. og/L !
CHRISTINA AGUILERA Beautiful (RC4) 323 324 9% 51% 323 97% 51% L DS A AR L )
CELINE DION A New Day Has Come (Epic/ 799
WHITNEY HOUSTON Try It On My Own (4rista/ 321 319 18% 26% 3.23 5% 24% KELLY CLARKSON A Moment Like This (CA/ 797
REGIE HAMM Babies (Refuge/Universal) 2.95 49% 20% 301  52% 19% LEANN RIMES | Need You (Curb) 174
SAVAGE GARDEN | Knew | Loved You (Columbia) m

Total sample size is 291 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity . 5

represents tha percentage of respondents who recognized the song. Tetal burn represents the number of respondents who said they are tired of hearing the AVRIL LAVIGNE Complicated (Arista) ) 762

song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 738

music test based on their format/music preference. RateThe Music.com results are not meant to replace callout research. The results are intended to show opinions CALLING Wherever You Will Go (RCA) 732

of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling

818-377-5309. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. JRN Songs ranked by total plays
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Try Describing Hot AC —
Without Using Your Hands

What Is The Coleman
Performance Index?

Average audience shares have been
declining steadily in recent years as
competition for listeners has intensified.
This phenomenon is often referred to
as “share compression.” The Coleman
Performance Index compensates for §#
this because it compares a station’s
audience share to the average share of
the top 10 stations in its market.
This not only allows Coleman to account

Warren

Coleman’s Kurtzman examines the format’s shrinkage

One of the greatest challenges Hot AC has always
faced is the lack of natural listener language to describe
the format. Hot AC programmers have often looked
jealously at their colleagues in other formats who can
use positioning language like “the Country station” or
“Anytown’s Classic Rock” and know that the audience
immediately understands what kind of music their sta-

tions play.

Many programmers, however,
have found variety-based position-
ing to be the best option for their
Hot AC stations. Focus groups con-
ducted over the years have revealed
that listeners often describe Hot ACs
in this manner. While terms like va-
riety and mix may not be as ideal as
Country or Classic Rock, perceptual
research usually reveals that the
strongest Hot ACs are perceived as
offering music variety, often defined
in terms of era. Furthermore, use of
variety-based positioning comes
with a built-in promise that listen-
ers generally find appealing.

With this variety promise in
mind, Coleman began to contem-
plate the difficult times the Hot AC
format has been facing in recent

years. Is today’s version of Hot AC
inconsistent with era-based variety?
If so, does this explain the format’s
declining performance?

The Doughnut Effect

Many of our Hot AC clients have
experienced a phenomenon in their
recent auditorium music studies
that we call the “doughnut effect,”
in which only the newest and old-
est titles they test perform well
enough to qualify for their on-air li-
braries. For most stations, the
“doughnut hole” has consisted of
early- and mid-"90s titles.

As a result, many Hot ACs have
faced a difficult choice: narrow their
sound by focusing on the material
on the more contemporary side of

Spring 2002 Coleman
Performance Index
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the doughnut hole, or remain broad-
based by keeping titles from both
sides of the hole — '80s music and
music from the late "90s forward —
in their libraries. Many have chosen
the former, thereby narrowing their
sounds and potentially undermin-
ing the variety promise they make
to their listeners. Not only have
these stations become more contem-
porary with their music approach-
es, but in many cases they have be-
come edgier in texture through the
exposure of more crossover titles
from the Alternative format.

New ‘Insights’

To assess the impact of these
moves, Coleman has undertaken a
project designed to determine the
relationship between the music mix-
es aired by Hot ACs and the sta-
tions” Arbitron performances. The
results of this project will be pub-
lished as the next installment in the
“Insights” series of reports Coleman
has provided to the industry in re-
cent years. Free copies of previous
“Insights” reports, including those
completed for the '80s and Oldies
formats, are available at www.
colemaninsights.com.

Coleman is releasing the “Hot AC
Insights” report in two parts. A pre-
view report — examining trends
that emerged in the spring 2000,
spring 2001 and spring 2002 Ar-
bitron surveys — is now available as
a free download from our website.
This report raises some initial issues
that emerged from our analysis,
which we will summarize below.

In September, following the re-
lease of Arbitron’s spring 2003 sur-
veys, we will release a more compre-
hensive report that will cover the
issues raised in the previous report
and explore other factors affecting
the format’s performance. Both the
preview and the final report are
based on an analysis of 32 Hot AC
stations in the top 31 markets.

Declining Performance

The need for such a thorough
analysis is clear, as the last three
years have presented a considerable
challenge for Hot AC. Between
spring 2000 and spring 2002, the
Arbitron performance of Hot AC
stations declined by 9% among
women 25-54. We base this conclu-
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for share compression, it allows for objective
comparisons between stations in larger and
smaller markets. For example, KYSR/Los Angeles has a higher
Coleman Performance Index for women 25-54 than KDMX/Dallas,
even though the former has a smaller audience share. This is
because KYSR’s 6.5 share in the spring 2002 survey is larger than
KDMX’s 7.1 share when we consider that the top 10 stations in Los

Kurtzman

Angeles have a 5.5 share on average, as compared to the 6.5
average share of Dallas’s top 10 stations.

sion on the Coleman Performance
Index, a standard measure in our
“Insights” reports that accounts for
share compression and market dif-
ferences when we review Arbitron
data from different markets over
time. Furthermore, our analysis
found that the format’s audience has
become more focused in the older
cells of the women 25-54 demo-
graphic.

When we examined the two-year
period during which the format’s per-
formance declined by 9%, we found
that the format moved in a more con-
temporary, edgy direction over that
time. In spring 2000, the average era
of the music played by the stations in
our analysis was 1994.6; by spring
2002, it had increased to 1997.0. Of
course, in any format that plays cur-
rent music we expect the average era
to move forward over time. Howev-
er, the 2.4-year increase in the format’s
average outpaced the two years that
had elapsed.

Over the same period, we also
found that Hot ACs exposed more
Alternative crossover material. (Re-
cent titles we regard as Alternative
crossover include “It's Been Awhile”
by Staind and Puddle Of Mudd's
“Blurry.”) Between spring 2000 and
spring 2002, Alternative crossover
exposure increased from 5% to 18%
on the Hot ACs in our analysis.

Music Mix And Ratings

These trends raise questions
about the relationship between the
performance of the format and the
music played on its stations. Is the
format’s decline related to its move
to a more contemporary and edgy
mix? [s Hot AC failing to deliver on
its variety promise and suffering
ratings erosion as a result?

Our examination thus far sug-
gests that we may be on to some-
thing, as seen in these key findings:

In spring 2002, Hot ACs with an
older average era outperformed their
more contemporary counterparts by
roughly 10%. (See Graph 1.) Stations
relying on music from the last five
years for at least 80% of their music
tend to perform slightly worse than
stations with greater era breadth. (See

Graph 2.) Hot ACs that significantly
contemporized their music mixes be-
tween spring 2000 and spring 2002
suffered bigger declines in their Ar-
bitron performance than the format
overall. (See Graph 3.)

Alternative crossover content and
Arbitron performance do not appear
to be closely related, although sta-
tions that played this material per-
formed marginally better. (See
Graph 4.)

While none of these findings on
its own conclusively links the for-
mat’s music changes with its perfor-
mance, an overall pattern is evident.
Between spring 2000 and spring
2002, Hot ACs that aired older,
broader and less edgy music mixes
performed better. Furthermore, the
decline in their performance has
generally been smaller than the de-
cline we’ve observed for the format
as a whole.

Comprehensive Analysis

As mentioned earlier, the report
currently available from our website
serves as a preview of the more com-
prehensive analysis to come. Other
factors will be incorporated in the
next report, including the impact
prominent morning shows may or
may not be having on individual
stations’ performances and the na-
ture of the competition each station
faces.

Until spring 2003 data is available
and we release our complete report
in September, Coleman hopes that
the preview report raises issues that
Hot AC programmers will consider.
Furthermore, we invite those who
download the full preview report to
offer their comments and sugges-
tions for issues we should address
in the final report; we have designat-
ed an area of our website where you
can provide those comments and
suggestions. We also welcome your
comments via e-mail at hotac@
colemaninsights.com.

Warren Kurtzman is VP of Coleman,
specializing in music trends and brand-
ing opportunities He can be reached at
919-226-0442 or warrenkurtzman@
colemaninsights.com.
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John Tesh Raci,ii-q‘f' Show

Music & Intelligence For Your Life

AC's New Answer

To Weeknight Programming

"As soon as we heard the demo, we knew that the nightly John Tesh show
would be a perfect '7 to midnight' fit for KJQY 98.3. The music is very tighi,
the content ‘s great, and Tesh brings us a big-time personality! We wanted tc b2
one of the first stations ir: the country to sign on for the show!"

Bill George, Operations Manager & Program Director
WKJY/FM Long Island

"With all the na:zionzl and syndicated shows out there available in our market, there is
only one choice that makes sense for our listeners, The John Tesh Show. We have been
thrilled with the results of the Joxin Tesh Show on weekends‘at ¥92.5 Today's Hits
Yesterday's Favorites in Sacremento. When the opportunity came to have this caliber of
program zvailabie weeknights, we jumped at the chance. Qur audience responds to
John's personal’ty and his 'intelligence for your life'. We know from experience the
music plavecd on the Tesh show will be the familiar hits our audience wants to hear. At
Y92.5, we have always taken a different path for our evenings. We avoid the schmaltzy,
whining, and complaining shows. We don' want a pseudo pop psychologist or a show
with a depressing vibe. The Johr Tesh Radio Show is a positive, upbeat radio experience
for adults with music they tove and information they can use."

Brad Waldo - Program Director

KGBY/FM "Y92.5" - Sacremento

Contact: Scotty Meyers (888) 548-8637
scott@meyers.net
www.TheRadioSyndicator.com

Launching with over 25 Flagshi» Stations, Including;

WKIJY-Long Iskand KGBY-Sacremento WEZY-M.lwaukee WWDE-Norfolk

WTVR-Richmond WFAS-Westchester KEFM-Omaha WYY Y-Syracuse KKDJ-Bakersfield

KRBB-Wichita WDEF-Chatteriooga WCRZ-Flint WHBC-Canton
WMXS-Montgomery, and others..
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LAST

WK WK ARTIST TITLE LABEL(S) A LAYS mp?«?é%%us Y s | Most Added” ..
1 1 CHRISTINA AGUILERA Beautiful (CA/ 2378 25 307640 19 1080 |wwwmirradds.com
2 2 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 2287 38 323188 29 1100 | sAmstime waseus A00S
3 €@ PHIL COLLINS Can't Stop Loving You (Atlantic) 2101 +35 261778 30 113/ | SHANIATWAIN Forever And For Always (Mercury/DJMG) 18
4 @) NORAH JONES Don't Know Why (Blue Note/Virgin) 1931 440 255642 29  100/0 m‘;;:;‘r"';“;'“"TL‘ Y°L",;’E 1";;’;;“9 One fistand/I0JME) ‘:
5 5 VANESSA CARLTON A Thousand Miles (A&M/nterscope) 1856 A7 228941 51 10 | yuelE KRACKER ‘[’]';n Aav'ja; f,fw Df,y/[ava/m,aﬂm 5
6 6  FAITH HILL Cry (Warner Bros.) 1851 -15 216838 33 11210 | LAURA PAUSINI If That's Love (Atiantic) 7
7 @ DARYL HALL & JOHN OATES Forever For You (U-Watch) 1539 +4 148517 25  95/0 | CELINE DION Have You Ever Been In Love? Epic/ §
8 8  SHERYL CROW Soak Up The Sun (A&Minterscape) 1394 A7 182738 49  100/0 | SUZY K Teaching (Veltum/ §
11 € FLEETWOOD MAC Peacekeeper (Beprise/ 1239 +68 130619 7 1013 | STYXYes(CanCMO/SRG) , §
10 10 WHITNEY HOUSTON Try It On My Own Arista) 1213 8 171494 11 1p2p1 | FRANKIEJ. Don't Wama Try (Columbia) b
. ! ROD STEWART They Can't Take That Away... J/ 5
9 11 CELINE DION | Drove All Night /Epic/ 155 228 128102 15 930 | £arrw WILL One Warner Bros) i
15 (D UNCLE KRACKER Drift Away (Top Dog/lava/Atlantic) 1095  +187 218831 9  G68/8 | MERCY MEI Can Only Imagine (AD/Curt 4
12 @  SIXPENCE NONE THE RICHER Don’t Dream It's Over (Squint/Curly/Reprise) 1089 +28 110863 10 88/0 | AMERICAN IDOL 2003 God Bless The USA (RC4/ 4
24 ) CELINE DION Have You Ever Been In Love? (Epic/ 1085  +532 185974 2 916
13 15  JOSH GROBAN You're Still You (743/Reprise) 1030 27 101769 14 88j0
17 D DANIEL BEDINGFIELD If You're Not The One //siand//0JMG) 893 +133 149392 4 84/15
16 ) PHIL COLLINS Come With Me (Lullaby) (Face Valug/Atiantic) 870  +11 119044 8  80j0 ’ /m ’
19 % FAITH HILL One (Warner Bros.) 821  +137 136039 4 904 S 4&. '\I A Al '\
22 AVRIL LAVIGNE I'm With You (Arista) 610  +20 91598 13 3211 | | e
23 @  KID ROCK WISHERYL CROW Picture (Lava/Atiantic) R R 7l ‘Forever And For Always
21 21 REGIE HAMM Babies (Refugee/Universal South) 516 L= IR IR U I 41 MOST ADDED two weeks in a row!
20 22 DANA GLOVER Thinking Over (DreamWorks) 494 142 52151 14 76/0 :
27 @  NATALIE GRANT No Sign Of It (Curty 417  +10 38773 8  59.1 Over 20 new adds this week!
26 24  JAMES TAYLOR September Grass (Columbia) 416 2 58307 9 5912 DEBUT @) at R&R Adult Contemporary
30 € RODSTEWART They Can't Take That Away... (J 17T B 7Yy ORI DEBUT 30* at Adult Contemporary Monitor
28 @ BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 288 +21 25755 6 48)2 =~ € cad % ADD
25 27 HOOTIE & THE BLOWFISH Innocence (Atlantic) 268 162 22874 10 4710 emepin it St
@  SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 206 +189 26842 1  GO18
29 29 CHRIS EMERSON Broken Heart (Monomay) 246 3 23303 4 440
€0 COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 209 +40 31247 0 110 Most

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Increasedplays
4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. - . wooE T #oom 0w
Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number

TOTAL
PLAY

of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the LIPS EL . LI
songs with the greatest week-to-week increases in total plays. Gross impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour | CELINE DION Have You Ever Been In Love? (£pic/ +532
Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, inc. FIVE FOR FIGHTING Superman {lt's Not Easy) (Aware/Columbia) +200
- SHANIA TWAIN Forever And For Always (Mercury/IDJMG) +189
New & Active s : UNCLE KRACKER Diift Away (op Jag/LavalAtanic +187
FAITH HILL One (Warner Bros.) +137
MERCY ME | Can Only imagine (/INO/Curb) STYX Yes | Can (CMC/SRG) DANIEL BEDINGFIELD If You're Not The One fisiand/iDJMG)  +133
Total Plays: 154, Total Stations: 21, Adds: 4 Total Plays: 108, Total Stations: 26, Adds: 6 LEANN RIMES | Need You (Curly +111
) JO DEE MESSINA WITIM MCGRAW Bring On The Rain /Curf/  +86
SUZY K Teaching (Vellum/ FLEETWOOD MAC Peacekeeper (Reprise/ +68
Total Plays: 130, Total Stations: 29, Adds: 6 RIC SANDLER I'll Let Ya Know (Rich 10) DIDO Thankyou (Arista) +65
Total Plays: 84, Total Stations: 23, Adds: 1 JIM BRICKMAN/REBECCA L HOWARD Siple Things (Windham Hil)+65

LAURA PAUSINI I That's Love (Atlantic) Stope Trings Wi 1+

Total Plays: 122, Total Stations: 27, Adds: 7 R&R Station Playlists have moved to the web.

See all of our monitored reporters at

Songs ranked by total plays www.radioandrecords.com.

- GHRTH, WHD & FIRG |

| appoate:May 1z~ “ALL IN THE WAY"

On Tour all Summer and Fall
Early spins: already at KKBA/Corpus Christi

Label Contact: Ron Ellison 310-576-6140
National Promotion Ashton Consulting: ashtonconsults@aol.com ¢ P (805) 564-8335 ¢ F (805) 564-8345

For tour info go to: EARTHWINDandFIRE.com or kalimbarecords.com g

www americanradiohistorv com
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=  Charlotte is a conservative Southern

playlist reflects that fact — although we
have stepped out early on some big hits
that took awhile to firm up nationally.
Kid Rock and Sheryl Crow’s “Picture”
; and Norah Jones’ “Don’'t Know Why”

With

Neal Sharpe

mseeewt o lts. In fact, Jones is still a power. Cur-

rently our top-testing records include Uncle Kracker’s

derland” and Matchbox 20’s “Unwell” # New music on

Train’s “Calling All Angels,” and it's poised to be a No. 1

record for us. Jason Mraz and Lisa Marie Presley — who is No. 2 in
local sales — are also generating top 10 phones. # Currently there is
a good aoverall balance of core artists and new music playing on The
Link. Great core artists like John Mayer, The Goo Goo Dolls, Sheryl
Crow, Matchbox 20, Train and No Doubt are complemented by new Link .

artists Chantal Kreviazuk, Dana Glover and Evanescence. Musically,

the station sounds like spring — just in time for our listeners to roll down

their windows and turn up The Link.

- s s 4 R o EEC =

AG/Hot AC

ON-THE|

The top eight remain the same on the
AC chart this week, and Christina
Aguilera posts another week at No. 1
with “Beautiful” (RCA) ... A big 10-point
jump for Jo Hodge and Epic as Celine
Dion maves 24-14* with “Have You Ever
Been in Love” ... Shania Twain (Mer-
cury) posts this week’s lone debut, at
No. 29 ... Matchbox Twenty hold the

top slot on the Hot AC chart for a second week with “Unwell” (Melisma/
Uncle Kracker is now up to No. 2 with “Drift Away” (Lava)
. Evanescence crack the top 15 this week with “Bring Me to Life”
. Lisa Marie Presley goes top 20 with “Lights Out” (Capi-
An interesting variety of songs debut on this week’s Hot AC chart: .
We have Audioslave (Interscope/Epic) — with members from Rage
Against The Machine and former Soundgarden frontman Chris .
Cornell— at 37*; 'N Sync’s Justin Timberlake (Jive), at 39*; and the f
new Sugar Ray (Atlantic), with the sample of Sweet’s 1978 hit “Love

Atlantic) ...

(Wind-up) ..
tol) ...

Is Like Oxygen,” at 40*.

music market, and WLNK (The Link)’s

2 PD WLNK/Charlotte § were played early with incredible re- :
“Drift Away,” Avril Lavigne’s “I'm With You,” No Doubt’s
“Underneath It Al John Mayer’s “Your Body Is a Won-
the rise includes John Mayer's “Why Georgia,” The Goo

@ Goo Dolls’ “Sympathy” and Charlotte favorites Sister !
| Hazel's “Your Mistake” We're getting early phones on

— Anthony Acampora, Director/Charts

artist

armist: Mercy Me
taseL: INO/Curb

By MIKE TRIAS/ASSISTANT EDITOR

‘ N )hen my father died of cancer in

1991, he left me with the assurance
that he was headed to a better place. He
always used to tell me that I was getting
the raw end of the deal because I had to
stick around here. For several years fol-
lowing his death, I would find myself writ-
ing the phrase I can only imagine on any-
thing I could find. That simple phrase
would give me peace and hope thinking
about what my dad was finally experienc-
ing,” says Bart Millard, lead singer of
Mercy Me.

Millard eventually turned his slogan of
strength into ‘I Can Only Imagine,’ the in-
spirational hit song from Mercy Me’s first
album, Almost There, which won three tro-
phies at the 2002 Dove Awards. “Sur-
rounded by Your glory/What will my heart
feel/Will I dance for you, Jesus, or in awe of
you be still,” ponders Millard in the chorus.
Despite the fact that Mercy Me have already
released their second album, “Imagine” is
just now reaching secular audiences. Pop
and AC outlets alike are beginning to be in-
undated by requests for the tune.

What makes “I Can Only Imagine” spe-
cial enough to cross over into contemporary
markets, regardless of its overtly Christian
content, is the song’s power to heal broken
hearts. It assures listeners who have lost
loved ones that the departed are in a bet-
ter place. No matter what a person’s heliefs
are, “Imagine” is a song that 1s universal in
its message because it reaches people on a
level where, in the end, we are all the same
-— the human level.

“Imagine” has also been a source of hope
for Paige Overhultz, a 14-year-old with
Ewings sarcoma, a type of bone cancer.
Thanks to the Make-A-Wish foundation,

t@ivity

Overhultz was able to meet Mercy Me at
the 2002 Dove Awards. She iung out with
the band throughout the day and was
backstage at their performance.

While Mercy Me reach out to people
through “Imagine,” the bandmembers also
reach out to people in person. Millard says
Jim Bryson, who plays keyboards and acts
as Mercy Me’s tour-bus repairman, gives
away product to disadvantaged children:
“We've had to slow him down a few times,
but it's hard to quench a heart like that.”

Rounding out the band are guitarist
Mike Scheuchzer, who was part of a youth
group Millard worked with; bassist Nathan
Cochran, “the quiet one”; and drummer
Robby Shaffer, “the responsible one,” who
is in charge of the band's fin.ances.

Mercy Me's current album, Spoken For,
features well-written melodics and displays
a growth in the band’s style. Pete Kipley,
who produced Almost There, returned to
lend his insight to the project. Highlights
include the songs “Go,” “All Because of
This” and the album’s title track.

As for how the band is dealing with suc-
cess, Mercy Me have managed to stay
pretty humble. Though they have been
able to reap financial rewards, such as col-
lege funds for the kids and a new Jeep for
Millard, their main focus is still on ex-
panding their ministry. “If’s been pretty
amazing. It's kept us grounded because
we've been given such a klessing and we
don’t want to mess it up,” Millard says.

Daypart
Parsonsiities

24 Hour
Formate

The Sound of
AC at Night

Delilah dominates with seven years of #1 ratings.

Dave Wingert follows perfectly with proven music and personality
from midnight to morning drive.

Together they are AC radio at night.

Music
Progremming
& Coneulting

- -— .

News & Talk

RADID
NETYORKE

Seattle B00.426.9082

[ JONES RADIO NETWORKS E:EITE

b
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60 - °
| = W, May 2, 2003
| aanst e sy i s e ESP Tios| Most Added”
1 @ MATCHBOX TWENTY Unwell (Melisma/Atlantic) 3656 +98 348740 12 870 |wWww.rradds.com
3 @ UNCLE KRACKER Drift Away (Tap Dog/Lava/Atiantic) 3372 +155 320180 15 830 | ARTISTTIMLE LageLs) ADDS
2 3 AVRIL LAVIGNE I'm With You (Arista/ 3342 102 315907 22 85[0 fl“'lgﬁ" B “f’?'f- Bartender (t's So Easy) MAtlantc/ 16
4 @ 3DOORS DOWN When 'm Gone (Republic/Universal 2978 +71 281660 21 730 TH,,,;::E"B’[&’IS’ ‘;ﬁﬂ@ﬁn P 'g
b 5  COUNTING CROWS Big Yellow Taxi (Geffen/interscape) 27175 -80 269190 21 8410 | TRAIN Calling All Angels [Columbia) 5
7 @ COLDPLAY Clocks (Capitol 2609 +22 273035 16 8211 | JEWEL intition /Atlantic) 5
6 7 KID ROCK WISHERYL CROW Picture /Lava/Atiantic) 2567 178 261550 23 82/0 | LISAMARIE PRESLEY Lights Out (Capitol) 5
8 @ JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 2711 +15 231191 11 830 E‘?:NGE‘;%E“N"&‘SB::;"&Z"}VO’S’é’?;/’”f/’fj;/’ :
10 € JOHN MAYER Why Georgia (Aware/Columbia) 2176 +93 214009 14 7910 | FRANKY PEREZ Something Crazy lava/ 4
9 10 JOHN MAYER Your Body Is A Wonderland /Aware/Columbia) 2025 -140 217452 36 7310 | FAITH HILL One (Warner Bros.) 4
12 @) GO0 GOO DOLLS Sympathy (Warner Bros,) 1999  +149 199345 10 78/4
1 12 SANTANA F/MICHELLE BRANCH The Game Of Love /Arista) 1973 .56 198883 30 74/0
13 O  TRAIN Calling All Angels (Columbia) 1909  +288 196146 4 84/5
16 @ EVANESCENCE Bring Me To Life (Wind-up) 1651  +175 158947 7 62/4 m q N m ;;q
14 15 NODOUBT FILADY SAW Underneath It All finterscope) 1521 45 169006 30 68/0 @U\M!ER, BE&LM@L i,Eﬁ.@%
! :3 g EEEVSSNOOD MAC Pea.cekeeper (Reprise) 1436 +76 129907 7 68/1 ”ﬂ!} W@@?BE M@ﬁﬁ? Z?[HE @WE"
Intuition (Atlantic) 1356 +324 133752 3 70/5
| 17 18 CHRISTINA AGUILERA Beautiful (RCA) 1219 158 108768 19 49/0 © RE&R CHR/Pop
| 7 @) ULISA MARIE PRESLEY Lights Out (Capitol 912 +18 102783 10 55/5 O RERAC alls W= \M
| 22 @ MAROON 5 Harder To Breathe (Octonel)) 883  +32 83898 7 390 @-@ R&R Hot AC ADD
o . 8* Top 40 Mainstream Monitor
23 @) CHANTAL KREVIAZUK In This Life (Columbia) 835 +77 89129 9 50/1 18* Adult Contemporary Monitor AIRPOWER
20 22 BON JOVI Misunderstood (Isiand//0JMG) 764 262 94596 18 44/0 34*-27* Top 40 Adult Monitor
24 €D NORAH JONES Come Away With Me /Blue Note/Virgin) 735 +13 105239 7 38/3 A MOST ADDED!
25 24 HOOTIE & THE BLOWFISH Innocence (Atlantic) 650 45 76423 9 430 | e Sl
28 @ LIFEHOUSE Take Me Away (DreamWorks) 593 +55 42745 6 39/2
26 26  NO DOUBT Running /nterscope/ 532 -138 52839 " 29/0
32 € DANIEL BEDINGFIELD If You're Not The One fisland//DJMG) 512 +80 37474 5 25/3
35 €@ JOSHKELLEY Amazing (Hollywood) 463 +75 40253 4 383 | MosSTt
27 29  SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curb/Reprise) 454 -215 38155 14 40/0 Increasedplays
30 30  FEEL Got Your Name On It [Curty 452 A5 25086 7 27/0 TotaL
33 €@ FRANKY PEREZ Something Crazy Lava) 445 +26 32841 3 3814 | wanst e e T
29 32 SISTER HAZEL Your Mistake (Sixth Man/ 420 66 49806 11 2310 | JEWEL Intuition (Atlantic/ +32
3¢ €D DANA GLOVER Rain (DreamWorks) 416 +19 21570 5 27/2 | TRAIN Calling All Angels (Columbia) _ +288
31 34  ROBBIE WILLIAMS Feel (Virgin) 416 49 37448 8 2901 g“l’fﬁé‘s‘;";g’gBE;’;&‘?;(‘)"&E;’&;;%’”"””" :gg
38 €D THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) 402  +105 40600 3 3206 | UNCLE KRACKER Drift Away (Top DaglLavaldtiantic 155
- @ PHIL COLLINS Can't Stop Loving You (Atiantic/ 276 +38 22966 14 9]0 | GO GOO DOLLS Sympathy (Warner Bros.) +148
€D  AUDIOSLAVE Like A Stone /interscope/Epic) 273 +88 19696 1 22/3 | THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG)  +105
39 38  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 262 A1 28349 16 6/0 | MATCHBOX TWENTY Unwell (Melisma/Atiantic) +98
&  JUSTIN TIMBERLAKE Rock Your Body Jive) 248 +94 25500 1 1073 jgﬁ;":ﬂ;'v"’é?v'v‘t“'éi:";",;‘;‘;;/"cdo‘;fn’;j/ o
@ SUGARRAY Mr. Bartender (It's So Easy) (Atiantic) 247  +226 44300 1 3018 e
89 Hot AC reporters. Monitored airplay .data supplied by'Mediabase Researph, a division of Premiere Rgdiq Networks. Songs ranke.d by total plqys for thg airp|ay week of
fr5t. Songs betow . 15 a5 move 5 1acur 1t aier 20 meoks on e chart. Mot Aded 1 s ol b o e 2045 ol reptriod 10 ma oy coch tsnnning | | PR Station Playlists have moved o the web.
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases See all of our'momtored reporters at
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from www.radioandrecords.com.
I the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. -J

How to score
with women.

Music, Flirting, Fun, Fantasy.

Alan Kabel is a proven Hot AC Talent 7pm to Midnight.
Get info. Get the demo. Get women.

e

Seattle 800.426.9082

i
S
Music
Daypart 24 Hour Programming Research
Persopalities Formats News & Tatk & Consuilting & Prep
. - P o
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N 7 N
America’s Best Testing Hot AC Songs 12+ Indicator .
For The Week Ending 5/2/03. Most Added’
- B JEWEL Intuition (Atlantic/

Artist Title (Label) ” TW LW Familiarity Burn  TD Familiarity Burn EVANESCENCE Bring Me To Lle /W/ﬂﬂ’l/ﬂ/ N
MATCHBOX TWENTY Unwell Mefsma/Atiantic) 426 428 90% 12% 433 8% 11% SUGAR RaY e
GO0 GOO DOLLS Sympathy (Warner Bros.) 413 4.26 714% 1% 425 69% 4% GUU G0O DOLLS Sympathy (Warner Bros.)

: i in. 0 0 9, - T
EVANESCENCE Bring Me To Life /W/ndu,f)} . 411 422 7% 13% 413  79% 14% CALLII\IG Wherever You Wil Go (RCA)
3 DOORS DOWN When I'm Gone (Republic/Universal) 410 408 95%  29% 414  95% 29% = =
MAROON 5 Harder To Breathe (Octone/) 404 405 45% 4% 420 46% 3% JOSH KELLEY Amazing /HU//VWW"/ )
LIFEHOUSE Take Me Away (DreamWorks/ 392 - 53% 6% 404  49% 5% JUS'"N TIMBERLAKE Rnck Your Bgdy /J,yg/
TRAIN Calling All Angels (Columbia) 391 392 56% 6% 3.95 53% 4%
JASON MRAZ The Remedy (1 Won't Worry) (Elektra/EEG) 390 386 64% 9% 388  66% 12% DASHBOARD CONFESSIONAL Sceaning nfideies gran)
COLDPLAY Clocks (Capitol) 389 390 84% 23% 3.85 84% 24% FAITH HILL One /Wame/Bms./
SISTER HAZEL Your Mistake (Croakin’ Poets/Sixthman) 384 401 57% 8% 3.89 54% 5% .
JOHN MAYER Why Georgia (Aware/Columbia) 312 3712 8w 2% 380 8% 2% | | New & Active .
HOOTIE & THE BLOWFISH Innocence /Atlantic/ 366 3.69 55% 8% 3.60 53% 8% _
SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 365 365 96% 52% 361 98% 55% | | AVRILLAVIGNE Losing Grip (Arista)
COUNTING CROWS FIVANESSA CARLTON Big Yellow Taxi (Geffen/interscope) 364 366  87%  26%  3.58  83%  25% Total Plays: 242, Total Stations: 11, Adds: 2
AVRIL LAVIGNE V'm With You (Arista) 360 364 95% 47% 374 9% 41% RACHEL FARRIS 'm Not The Girl (Big3/
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 358 357 98% 53% 3.65 99% 51% Total Plays: 222, Total Stations: 16, Adds: 0
NO DOUBT Running f/nterscape/ 357 352 80% 24% 348  78% 26% FAITH HILL One (Warner Bros.)
CHANTAL KREVIAZUK In This Life (Columbia) 357 362 44% % 356  38% 5% Total Plays: 214, Total Stations: 23, Adds: 4

i b Y " 0, 0 0, 0, .

SIXPENCE FONE THE RchER Don't Dream It's Over /Sl]UIﬂI/CU/b/HEp/ISE/ 3.56 3.55 83‘./0 230/0 3.47 800Al 260/0 JACK JOHNSON The Horilon... /Moo”s/”'”e Cﬂﬂspl'facy/l/ﬂlversa//
JEWEL Intun.mn (Atlantic) 3.56 357 49% 9% 3.36 43% % Total Plays: 200, Total Stations: 20, Adds: 1
BON JOVI Misunderstood (/sland//{DJMG) 355 355 87%  29% 3.75 88% 24% PLUMB Real (Curty
UNCLE KRACKER Drift Away (Lava/Atlantic) 354 346 81% 248% 3.53 % 22% Total Plays: 170”; tal Stations: 18. Adds: 2
ROBBIE WIELIAMS Feel (Virgin) 354 343 40% 7% 345 36% 6%  ays: 117, Toral Stations: 15, AES:
NORAH JONES Come Away With Me (Blue Note/Virgin) 340 352 85% 30% 334 84% 33% | | ALL-AMERICAN REJECTS Swing Swing (Dreamorks/
NO DOUBT Undereath It All finterscape) 339 333 97% 55% 339 98% 5% | | !otal Plays: 166, Total Stations: 13, Adds: 1
NORAH JONES Don’t Know Why (Blue Note/Virgin) 3137 344 95% 52% 3.35 95% 51% WALLFLOWERS How Good It Can Get fInterscope)
FLEETWOOD MAC Peacekeeper (Reprise/ 336 333 51% 12% 315 44% 13% Total Plays: 147, Total Stations: 18, Adds: 2
KID ROCK F/SHERYL CROW Picture /Atlantic) 335 329 97% 54% 3.36 98% 54% BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava/
CHRISTINA AGUILERA Beautiful (RCA) 324 329 95% 53% 3.38 95% 52% Total Plays: 132, Total Stations: 9, Adds: 1
LISA MARIE PRESLEY Lights Out [Capitol) 307 303 72% 20% 298 M%  21% LIVE Heaven (Radioactive/MCA)

Total sample size is 564 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Total Plays: 92, Total Stations: 16, Adds: 16

represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the BROOKE Comina H A 5/

song. Sample composition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the oming Home & rtemis

music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions Total Plays: 91, Total Stations: 10, Adds: 0

of participants on the internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for lacal radio stations by calling
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CAROL ARCHER

carcher@radioandrecords.com

SMOOTH JAZZ

WQCD/New York’s New
Music Combo Package

Emmis initiative generates radio revenue as it
raises awareness of new releases

W
¥

L.~ mooth Jazz stations today appreciate the importance of new music as never be-
fore. Many, including KKSF/San Francisco and KIFM/San Diego, run promos that
spotlight new-music features, and now Emmis/New York Director/Music Market-
ing Chris Nadler is generating new radio revenue with the recently launched New

Music Combo Package.

Before joining Emmis
Nadler worked as the last
editor of the final incarna-
tion of Creent. He then
spent six years in music
retail with Sam Goody,
the last as East Coast
Marketing Manager —
an experience that in-
forms his current endeav-
ors at WQCD (CD101.9)/
New York and market sisters Rhyth-
mic WQHT (Hot 97) and Urban AC
WRKS (Kiss).

“In order to stay fresh — wheth-
er you're distributing the records,
playing the records or selling the
records — you've got to keep find-
ing fresh talent and introducing
great new music,” Nadler says.

“The Smooth Jazz format has one
of the most difficult hurdles to scale
where this challenge is concerned.
Who is the next new artist who will
galvanize the listener, light up the
request lines and send CDs flying
across the sales counter?

“At CD101.9 we know there are
talented new artists out there, and
we know that there are great new
records being released by estab-
lished artists. Our New Music Com-
bo Package was created as a one-
stop marketing opportunity. It's a
cost-effective way to join forces with
our record-label and music-retail
partners to make sure our listeners
— their audience, their consumers
— are aware of what’s out there.”

A One-Two Punch

Nadler calls the program a “one-
two punch.” Itbegins with an inter-
active component, the New Music
First Player. “This is sent directly to
our database, which totals over
100,000 members,” he explains.
“This is permission marketing at its
finest. These are listeners who have
requested that we send them infor-
mation relating to the smooth jazz
lifestyle, and, of course, that in-
cludes keeping them informed of

b

N

Chris Nadler

7 key new smooth jazz re-
leases.

| “When they open the
player, they can preview
two tracks from the new
record. The player also
provides them with an
artist bio and any current
news, such as tour info
or TV appearances. We
include a link to the art-
ist and/or the label’s own official
website.

“Most important, we include a
music retailer’s logo and link. The
link is set up so that the database
member is taken directly to a pur-
chase page for that particular release.
They can sample the two tracks and
buy the CD immediately.

“We emphasize the ‘first’ in ‘New
Music First Player " by sending ded-
icated smooth jazz fans tracks from
a CD that hasn’t been released yet
and, preferably, tracks we haven't
played on the station.

“For instance, CD101.9 was
among the first stations to jump on
Mindi Abair’s ‘Lucy’s.” Her label,
Verve, approved two other tracks
from It Just Happens That Way to be
featured on the New Music First
Player. Thus, database members had
a chance to sample two more songs
from this strong debut and realize
the record is not a one-hit wonder
but a no-risk disc.

“Around the same time, CD101.9
also invited Abair to play our Valen-
tine’s Day show, opening for Al Jar-
reau. If you summarize the support
and exposure she received on the sta-
tion, it was one-stop marketing.

“Everyone loves to be the first on
the block to get, to know or to hear
something, and the New Music First
Player satisfies that desire. But that's
just one punch. The knockout blow
is the on-air component.”

A Special Show

As part of the New Music Com-
bo Package, WQCD features a new

release every week on a program
created specifically for the package,
The CD101.9 Sunday Morning New
Music Show. ”"We'll usually play four
tracks from the featured release,”
Nadler says. “If it’s an artist with
some previous releases, we'll try to
work in key cuts from their catalog.

“We're also aware, especially
with retail partners involved, that
it's imperative to ‘play itand say it,’
so featured tracks are intro’d and
back-announced. In addition, the
show’s host, PD Charley Connolly,
interviews featured artists whenev-
er possible, which gives listeners
more insight into the performers
and, hopefully, establishes even
more of a connection between art-
ist, music and listener.

“Everyone loves to
be the first on the
block to get, to know
or to hear something,
and the New Music
First Player satisfies
that desire.”

“The program is supported with
a minimum of 20 recorded and live
promotional announcements dur-
ing the week leading up to the Sun-
day broadcast. These reference the
artist and CD title, sometimes list a
key single and tag a music retailer
as the sponsor.”

The cost of the New Music Com-
bo Package is currently $2,900. Since
its inception some labels have ex-
pressed interest in making 60-sec-
ond spots part of the package and
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SPYRO GYRATE kw.z/Seattle hosted a CD-release party for Spyro Gyra's
Original Cinema, on Heads Up, at Jazz Alley recently. Seen here are (bottom
row, I-r) Spyro Gyra keyboardist Tom Shulman, Heads Up President Dave Love,
KWJZ MD Dianna Rose, New World ‘N Jazz's Neal Sapper, KWJZ PD Carol
Handley and Spyro Gyra saxophonist Jay Beckenstein. In the top row (I-r) are
Spyro Gyra drummer Joel Rosenblatt, KWJZ morning personality Matt Riedy
and Spyro guitarist Julio Fernandez and bassist Scott Ambush.

running the spots as co-op through
retailers. In response, Nadler creat-
ed an option that includes spots; that
package runs $3,900 gross. In some
cases the spots make it easier for la-
bels to secure sale pricing and posi-
tioning with retailers.

All titles submitted for the New
Music Combo Package must be ap-
proved by WQCD’s programming
department. “Our record-label part-
ners who have taken advantage of
this program to date agree that it is
a big first step,” Nadler says. “This
package reaches a large audience in
two steps, via the interactive data-
base and on the air. Labels are invit-
ed to tie in a music retailer as part
of the package.

"To date GRP’/ Verve has commit-
ted Mindi Abair and The Crusaders,
Warner Bros. is running Steve Cole,
and an entire Sunday-morning
show was devoted to Shanachie
Records. N-Coded recently support-
ed Walter Beasley with the program;
Ronny Jordan was featured on April
20, three days before his new album,
At Last, hit stores; and Rick Derrin-
ger’s Free Ride was spotlighted a
week later.”

Introduce Yourself

Nadler says he hopes to expand
the program further. “One of our
other goals at the station is to host
more artist showcases,” he explains.
“Ideally, these will be performanc-
es complemented by meet-and-
greet opportunities. They will be
intimate affairs made up of listeners,
as well as station clients.

“I'm also encouraging labels to
take advantage of these events to
invite key press and their own cli-
ents or potential partners. We're set-
ting up partnerships with cool, up-
scale local venues and have worked
it out so that a label is generally only
responsible for production costs; we
take care of everything else.

“We’ll promote these shows
heavily, both on-air and online. Rick
Derringer’s showcase was at the
Club B’lo in New York, an awesome
lounge that fully lends itself to
smooth jazz or R&B. 1 hope to
present some Kiss-FM showcases
there too.

“We’ll invite other clients, such as
distilled spirits, to come on board as

co-sponsors and hosts of these par-
ties. It’s a great opportunity for a
new brand to introduce itself, as
well as for an established brand to
reinforce its message, reaping the
benefit of on-air mentions while at-
taching itself to an exclusive, guest-
list-only event at a New York City
hot spot.”

“In order to stay
fresh — whether
you’re distributing
the records, playing
the records or selling
the records —
you've got to keep
finding fresh talent
and introducing
great new music.”

More To Come

“Online. On-air. Showcase events.
That’s just the beginning,” Nadler
concludes. “I work with music la-
bels and retailers, representing all
three Emmis Communications sta-
tions in the New York market. My
goal is to help these partners create
awareness of their new releases and
generate excitement — and, of
course, to help them sell records.

“That’s only going to happen
through programs and special
events thatbring music to our listen-
ers and listeners closer to the artists
creating it. | originally promoted our
New Music Combo Package as a
‘new-release one-two punch.” It’s
proved to be a great start, but it's
only round one. We've got a lot more
where that came from.”

Nadler can be reached at 212-367-
1641 (office), 973-885-1741 (cell) or
cnadler@emmisny.emmis.com.
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The Beverly Hilton Hotel .- Beverly Hills, California

registration:

© information: €© registration fees:

REGISTRATION FEE includes admission to all sessions, cocktail party ard hospitality events.

o \(l)vl:llbwiarecgi'isgaanz]é;ecords colh O 3 OR MORE* ON OR BEFORE MAY 9, 2003 s $399 EACH
. FAX ths form to: (310) 203-8450 O SINGLE ON OR BEFORE MAY 9, 2003 se $425 EACH

* is form to: -
:. HOTLINE: (310) 788-1696 Q 3 OR MORE* MAY 10 - JUNE 13, 2003 . $450 EACH
e MAIL to. O SINGLE MAY 10 - JUNE 13, 2003 . $475 EACH
R&R CONVENTION 2003 O EXTRA THURSDAY COCKTAIL TICKETS % $85 EACH

KEYNOTE SPEAKER PO BOX 515408

O ON-SITE REGISTRATION AFTER JUNE 13,2003 %= $595 EACH

Los Angeles, CA 90051-6708

Ru DY * All 3 Attendee Names Must Be Submitted Together

ﬁl“llﬂ"l © mailing address: & method of payment:
Amount Enclosed: $

d:

Name

(L. G & 6 & ** w* visa () Mastercard(_) amex(_) Dpiscover() check ()
Title

107TH MA YOR Call Letters/Company Name Format Account Number Exp. Date
OF NEW YOHK CITY Street Print Cardholder’s Name
= Cardholder’'s Signature
City State  Zip
FROM 1993-2001 CANCELLATION POLICY: All cancellations must be submittediin writing.
Telephone # Fax# A full refund less a $100.00 administrative fee will be issued after the convention
p if notification is received on or before May 9, 2003. Canceltations received

* * * % * * * * > 3 * Ib:tw:en ;\n:; 1ro-;:lz\,/ 2003 will be subject 1o & $150.00 administrative fele.

E-mail No refund will be issued for cancellations after May 23, 2003 or for no shows.

MERV GRIFFIN'S

/

Tell them it’s the Radio & Records Convention.
Please do not call R&R for hotel reservations. Thank you.

+* To confirm your reservation, your arrival must be

TYPE OF ROOM CONVENTION RATES guaranteed by charging two nights deposit to a major
SINGLE/DOUBLE $179.00 credit card, or you may send payment by mail.
CABANA ROOMS ' $229.00 «+ Deposits will be refunded only if reservation is

cancelled by May 30, 2003.

JR. SUITES $350.00 and u

T o up s+ Reservations requested after May 30, 2003 or after
- Sl the room block has been filled are subject to availability

and may not be available at the convention rate.
For RESERVATIONS, please ca": e« Check in time is 3:00 pm; check out time is 12 nocn.
(310) 285-1307 or 1-800-HILTONS
. . : Mailing Address: The Beverly Hilton Hotel
www.beverlyhills.hilton.com 9876 Wilshire Boulevard, Beverly Hills, CA 90210

(Group Code: RRC)
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SMOOTH JAZZ TOP30

o May 2, 2003

ARTIST TITLE LABEL(S)

MINDI ABAIR Lucy's /GRP/VMG)

KIM WATERS Waterfall (Shanachie/

BOB BALDWIN The Way She Looked At Me (Varada/
DAVE KOZ & JEFF KOZ Blackbird [Rendezvous/WB)
KENNY G Paradise /Arista)

SPYRO GYRA Getaway (Heads Up/

EUGE GROOVE Rewind (Warner Bros.)

CHIELI MINUCCI Kickin® It Hard (Shanachie/

MICHAEL LINGTON Still Thinking Of You /3 Keys/
CRUSADERS Viva De Funk (Verve/VYMG)

JOAN OSBORNE I'll Be Around /Compendia)

GREG ADAMS 'Sup With That (Ripa/Blue Note/

JEFF LORBER Gigabyte (Varada/

BONEY JAMES Grand Central (Warner Bros.)

J. THOMPSON Tell Me The Truth /AMH)

PIECES OF A DREAM Loves Silhouette (Heads Up/
NATALIE COLE F/DIANA KRALL Better Than Anything (GRP/VMG)
NORAH JONES Come Away With Me (Blue Note/Virgin)
BRIAN CULBERTSON Say What? (Warner Bros.)

RICK DERRINGER Hot And Cool (Big3/

PHIL COLLINS Come With Me {Lullaby} (Face Value/Atlantic)
RICHARD ELLIOT Corner Pocket (GRP/VMG)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Motown)
FOURPLAY Ju-Ju (Bluebird/AAL)

NELSON RANGELL Look Again (4440 Music Group)
NESTOR TORRES Watermelon Man (Shanachie/

DAVID LANZ Romantica (Decca/

WALTER BEASLEY Precious Moments /V-Coded)

PAUL HARDCASTLE Desire (Trigpin’ 'n Rhythm)

LARRY CARLTON Put It Where You Want It (Warner Bros.)

TOTAL
PLAYS

899
789
13
696
619
592
562
524
500
494
466
451
438
384
380
33
361
358
334
265
260
254
226
211
203
200
169
162
155
142

pLAS
-5
+29
+45
-18
-55
+44
+27
+36
-6
-10
+6
+2
+35
-62
+13
+12
17
-48
+80
+29
+57
+36
+21
13
+13
-26
+19
+12
-36
+25

MPRESSIONS
{00)
134764
115506
89408
100227
88692
82195
81880
55624
51358
76764
37349
57167
77398
31497
45731
43561
30180
41105
54211
33362
31668
49135
14231
34284
26421
31612
15002
30348
42483
8631

WEEKS ON  TOTAL STATIONS/
CHART ADDS

15
14
18
22
24
12

9
13
23

9
21
17

6
27

1
1"
10
16

w

-
- 00 N &g~ Ea AR NN L

4210
40/0
39/0
36/0
310
3710
3Im
35/2
34/0
3710
32/0
3511
34/0
250
2913
3012
26/0
28/0
343
231
2012
26/5
19/5
1910
1912
1710
141
17N
1411
110

RIPPINGTONS Stingray (Peak/
Total Plays: 82, Total Stations: 11, Adds: 3

MAYSA Simple Life (V-Coded)

Total Plays: 78, Total Stations: 7, Adds: 1

JEFF KASHIWA Voices ative Language/
Total Plays: 63, Total Stations: 6, Adds: 0
JODY WATLEY Skin Deep (Shanachie)
Total Plays: 63, Total Stations: 4, Adds: 0

DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8/
Total Plays: 62, Total Stations: 14, Adds: 12

42 Smooth Jazz reporters. Songs ranked by total ptays for the airplay week of 4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs
are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Gross Impressions
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The
Arbitron Company). © 2003, R&R, Inc.

{Vew&Active

NORMAN BROWN The Feeling | Get (Warner Bros.)
Total Plays: 129, Total Stations: 12, Adds: 0

AL JARREAU Secrets Of Love (GRP/VME)

Total Plays: 118, Total Stations: 9, Adds: 0

MICHAEL MANSON Keys To My Heart (4440 Music Group)
Total Plays: 106, Total Stations: 10, Adds: 0

FATTBURGER Sizzlin’ (Shanachie)

Total Plays: 85, Tatal Stations: 15, Adds: 5

PAUL TAYLOR On The Move (Peak/
Total Plays: 83, Total Stations: 10, Adds: 2

Songs ranked by total plays

Most Added

www. rrlndlcator. com

ARTISTTITLE LABEL(S) ADDS
DARYL HALL Cab Driver (Rhythm & Groove/Liguid 8) 12
RICHARD ELLIOT Corner Pocket (GRP/VMG) 5
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/ 5
FATTBURGER Sizzlin’ (Shanachie) 5
DAVID SANBORN Comin" Home Baby (GRP/VMG) 5
URBAN KNIGHTS Got To Give It Up (Narada/ 4
BRIAN CULBERTSON Say What? (Warner Bros.) 3
J. THOMPSON Tell Me The Truth (AMH) 3
RIPPINGTONS Stingray (Peak/ 3
BWB Ruby Baby (Warner Bros.) 3
STEELY DAN The Last Mall (Reprise) 3
Most
IncreasedPlays . .
o TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
BRIAN CULBERTSON Say What? (Warner Bros.) +80
DARYL HALL Cab Driver (Rhythm & Groove/Liquid 8) +62
PHIL COLLINS Come With Me (Lullaby) (Face Value/Atiantic) +57
BOB BALDWIN The Way She Looked At Me (Narada/ +45
SPYRO GYRA Getaway (Head's Up/ +44
CHIELI MINUCCI Kickin' It Hard (Shanachie) +36
RICHARD ELLIOT Corner Pocket (GRP/VMG) +36
JEFF LORBER Gigabyte (Narada/ +35
MICHAEL MANSON Outer Drive (4440 Music Group) +32
PAUL JACKSON JR. It's A Shame (Blve Note/ +30
Most

Played Recurrents

. o TOTAL
ARTIST TITLE LABEL(S) PLAYS
STEVE COLE 0ff Broadway (Wamer Bros.) 308
DIANA KRALL Just The Way You Are (Verve/VMG) 295
PETER WHITE Who's That Lady? (Columbia) 240
GREGG KARUKAS Your Sweet Smile (V-Coded) 220
BWB Groovin' (Warner Bros.) 205
STEVE OLIVER High Noon (Vative Language/ 186
BOB JAMES Morning, Noon & Night (Watner Bros.) 178
MARION MEADOWS Tales Of A Gypsy (Heads Up/ 131
JEFF GOLUB Cold Duck Time (GRP/VMG) 106
NORAH JONES Don't Know Why (Blue Note/Virgin) 95
NATALIE COLE Tell Me All About It (GRP/VMG) 92
N. BROWN & M. MCDONALD ! Still Befieve (Wamer Bros.) 82
NORMAN BROWN Just Chillin’ (Warner Bros.) 68
RICHARD ELLIOT Q.T. (GRP/VME) 65
MICHAEL MANSON Outer Drive (4440 Music Group) 54
CHUCK LOEB Sarao (Shanachie) 54
DONNA GARDIER How Sweet It Is (Dome Records Limited) 52
CRAIG CHAQUICO Afterglow (Higher Octave) 48
CRAIG CHAQUICO Luminosa (Higher Octave/ 44

Own Your Events -

_If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.
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We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.
Up to 3' High and 6' Wide
Durable
Weather-resistant

1-800-231-6074

P.0. Box 750250 Houston, Texas 77275-0250 -:'-rfr*
713/507-4200 713/507-4295 FAX

ri@reefindustries.com www.reefindustries.com
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Sexy, soulful, sophisticated, melodic, |
energetic, yet relaxing and undeniably
the best mood music around — that's .
smooth jazz at its finest. The beauty of

1 - Smooth Jazz radio is that the music fits |
' . every frame of mind. It can get you in the
mood to have a party, be a great com-
. panion for the workday, complement ro- E
. mance time and be the perfect friend to
. %plﬂroa{:fs} Amh_'lecmre .o relax with in a bubble bath. # | listened
. to Paul Jackson Jr.’s version of The
5 | Spinners’ “It's a Shame” and was blown away. The volume
went up and | started a dancing frenzy. The guitar playing is
{ incredible, and Paul Jackson Jr. definitely puts his own spin |
3 on it. It’s fabulous! # Then | heard the melodic piano play-
3 ing of Ramsey Lewis’ Urban Knights with their rendition of §
] | Marvin Gaye's “Got to Give It Up.” Talk about a turn-on! It was
% like sipping on a fine cognac and savoring the flavor. Just f

close your eyes and listen to the melody with Lewis’ brand of music filling

the room. All' | can say about David Sanborn’s “Comin’ Home Baby” is
this track is sexy and sensual and has a soulful beat that will sound great )

! in the mix. I'm sure listeners are going to be dialing in to stations on this

. one and asking what CD it’s on. Brian McKnight's “Shoulda, Woulda

' Coulda” is vintage Brian. You can feel what he’s singing, and the hook defi-

g' nitely grabs you after one listen. Everyone knows I'm Luther Vandross' |
biggest fan; please join me in a prayer for his speedy recovery.

indi Abair’s “Lucy’'s” (GRP/VMG)
% dominates No. 1 for the sixth con-
secutive week. Be sure to check out the
interview with Abair in next week’s issue
of R&R . . At 3* and with an increase of
45 plays, Bob Baldwin’s “The Way She
Looked at Me” (Narada) appears poised
g for a possible takeover of the top slot in
the weeks to come ... If you attended the
Smooth Jazz format session “Rate-a-
[[ Record, Rate-a-Wine” at last year's R&R
§ Convention, it won't come as a surprise that Daryl Hall's “Cab Driver”
(Rhythm & Groove/Liquid 8) is the week’s No. 1 Most Added. Hall scored
. high marks at the convention, and now he earns 12 new adds, which in-
. ciude WNWV/Cleveland, WJZI/Milwaukee, KCIY/Kansas City and WLOQ/
Orlando. The song is already up to 15 plays on WNUA/Chicago and 13 on
WLVE/Miami after one week ... Richard Elliot’s “Corner Pocket” (GRP/
VMG) picks up six adds, including KWJZ/Seattle ... Fattburger’s “Sizzlin™
(Shanachie) also earns six new adds, including WJZW/Washington and }
KIFM/San Diego ... With five new adds — including WJZW, WJZZ/Atlanta
. and KIFM — David Sanborn’s fine cover of the classic “Comin’ Home Baby”
: (GRP/VMG) is among the Most Added ... Urban Knights’ inspired cover
| of Marvin Gaye’s “Got to Give It Up” (Narada) claims KSSJ/Sacramento and i
WSSM/St. Louis among four new adds ... Brian Culbertson’s “Say What?”
(Warner Bros.) moves to 19*, is No. 1 Most Increased with +80 plays and
also earns four new adds ... Steely Dan are back with “Last Mall” (Reprise),
which is added by KIFM, WSSM and KSBR/Mission Viejo, CA.

— Carol Archer, Smooth Jazz Editor
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WZMR/Albany, NY KTWV/Los Angeles, CA KBZN/Salt Lake City, UT
PD/MD: Tim Durkee PD: Paul Goldstein PD/MD: Rob Riesen

AT T APD/MD: Ralph Stewart ERLAR LA
URBAN KNIGHTS “Give" No Adds
KIFM/San Diege, CA
KAJZ/Albuquerque, NM WJZN/Memphis, TN PD: Mike Vasquez
PD: Paul Lavoie PD: Norm Miller APD/MD: Kelly CRWE )
MD: Jeff Young ! 8?85';;? S!LJ';(EC'?[?\:!SS' i ?A‘TVT'EE.?G"?.? f‘;‘,,';.‘ff“" i
Ne Adds RONNY JORDAN “Last® : g:éJELLJVA[CJ:DSJD[‘ai?' Skame’
WJZZ/Atlanta, GA WLVEMiami, FL ;
PD/MD: Nick Francis PD: Rich McMillan KKSF/San Francisco, CA
2 DAVID SANECAN “Comin PAUL JAGKSON JR "Shame” PD: Steve Williams
1 BWB "Ruby’ 1 PAUL TAYLOR “Mawe™
KSMJ/Bakerstield, CA mﬁws'::ﬁ":f;; L KMGOQ/Santa Barbara, CA
PD/MBI\JN:B(-;;::S,-S Townshend " DARYL HALL “Cab” :DD /erdalgk g'e Am;a
g P! : Steve Bauer
R Lo T 14 RCKARD ELLIOT “Corrmr®
KSBR/Mission Viejo, CA S e e
. OM/PD: Terry Wedel
WNUA/Chicago, IL MD: Susan Koshbay
OM: Bob Kaake 1 DAVID SANEORN Com KJZY/Santa Rosa, CA
PD: Steve Stiles R PD: Gordon Zlot
UL APD/MD: Rob Singieton
1 BOZ SCAGGS “New™
WNWV/Cleveland, OH KRR Modesto, CA
PD/MD: Bernie Kimble S KWJZ/Seattle-Tacoma, WA
oy MD: Doug Wulff ’ o
BRIAN MCKNIGHT “Woulda™ 5 DARYL HALL “Cab” PD: Carol Handley
BWB "Ruby” 3 REMY SHAND "Rocksteady™ MD: Dianna Rose
RICHARD ELLIOT "Cmer”
WJZA/Columbus, OH WQCD/New York, NY o
DM/PD/MD: Bill Harman OM: John Mullen WEIB/Springfield, MA
APD: Gary Wolter PD/MD: Charley Connolly PD: Ben Casey
NELSON RANGELL "Look™ J THOMPSON “Truth” . MD: Darrel Cutting
PIECES OF A DREAM “Stinouette’ 16 DAVID LANZ "Romama”
T botam g
KOAI/Dallas-Ft. Worth, TX ! -
OM/PD: Kurt Johnson WJCD/Norfolk, VA 10 UNWRAPRED VDL ¢ et
APD/MD: Bret Michae! oM.iDaicyiDavis 8 ik DeRmNGE e
GHIEL! MINUCT! "Kickin APD/T%H"Y Hollowell 3 STALEWIE iena
o Adds “Ran”
CHR{S 80TTI “Miam:

. DARYL HALL “Cab™
el WLOQ/Orlando, FL e
MD: Becky Taylor PD: Brian Morgan GREG ADAMS “Witn

" PHIL COLLINS “Come” MD: Pairicia James
RICHARD ELLIOT Cornes™ e FS’:I"”., WSJT/Tampa, FL
EAUSIAVCORRMove ) DM/PD: Ross Block
WVMV/Detroit, M MD: Kathy Curtis ]
PD: Tom Sieeker WJJZ/Philadelphia, PA AN MEKMIGHT wosts
MD: Sandy Kuvac_h . PD: Michael Tozzi RICHARD ELLIOT “Care™
e MD: Frank Childs
fods WJZW/Washington, DC
OM: Kenny King
gl)l-lﬁf:g::: - OR KYOT/Phoenix, AZ PD: Carl Anderson
" " BRIAN CULBERTSON “What PD: Shaun Holiy MD: Rensee IEJeI;uy
“Can® . H FATTBURI “Sizhr*
B APOMD: Angie Hana R
AIPPINGTONS "Stingray™
KJZSReno. N JRN/(Jones NACyMational
g'izlsﬁfef(ﬂoh CA APD,SM/HD. B xmmas PD: Steve Hibbard
: Scott Keit ; e MD: Cheri Marquart
PO/MD: J. Weidenheimer RELSON AANEELL o o Aads
T S MmO oo
1 RIPPINGTONS *Stingray WJZV/Richmond, VA
5 ) PD: Reid Snider
L DL et D
Ho Adas 42 Total Reporters
§ KSSJ/Sacramento, CA - - @
KClY/Kansas City, MO PD: Lee Hanson 40 Current Playiists
;?J Marl'(I Eldwards APD: Ken Jones
: Michelle Chase URBAN KNIGHTS “Give” . .
DARYL HALL “Cab" 2%2%%”%‘51 Frozen (2):
FATTBURGER ~Sizzhin WSSM/SI. LOI!IS, MO KJC ver-Boyumr, co
KOAS/Las Vegas, NV B8 DavidMyers I
OM: Vic Clemons 2 PRNFILTON S
POIMD: Erk Fos e
“Cab” 1 STEELY DAN “Last™
- J
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Pillar’s Indie
Foundation Pays Off

TSR ER R RN

Solid groundwork prepares the band to run with the big dogs

This week MCA launched its new hard rock band,
Pillar. Before signing to MCA in March, Pillar spent
their formative years on indie label Flicker. Consisting
of vocalist Rob Beckley, guitarist Noah Henson, bass-
ist Kalel and drummer Lester, the band is on fire: Their
Fireproof CD has sold some 185,000 units since its re-

lease 11 months ago.

Pillar formed in 1998 and since
then they’ve logged thousands of
road miles. “We’'ve been playing
about 200 shows a year for the last
few years,” says Kalel.

Atypically, Pillar s fan base is big-
ger than just a slice of the rock pie,
and Kalel is thrilled with what he
sees from the stage. “Man, it’s real-
ly crazy, ‘cause we actually see all
ages,” he says. “Of course we have
the high schoolers and college kids,
but we also have tons of middle-
aged people come up to us and say,
‘Man, you guys rock!” That happens
all the time, not just every once in a
while.

“Our fan base is really mixed —
all ages and, definitely, both males
and females. I'm sure most of the
girls are standing on the edge at the
shows so they don’t get hurt.”

Major Attention

According to Kalel, Pillar were
quite content on Flicker. “It was re-
ally cool, because Fireproof came out
May 21, 2002 on Flicker,” he says.
“We knew they didn’t have much
money, but we were really happy
being there — it was awesome.

“Then they started getting calls
from major labels; that was a real sur-
prise to us. That wasn't something
we were trying to get. We weren’t out
there busting our butt trying to send
the CD out or do things to get the
majors’ attention. We were happy do-
ing what we were doing, so it was a
real surprise and very exciting when
we started getting a bunch of calls.”

After the customary round of
showcases, meet-and-greets and in-
troductory handshakes, MCA beat
out the competition by signing Pil-
lar to a multirecord deal. Part of that
includes re-releasing the Fireproof
CD, but it'll be more than just a stan-
dard new wrap.

“We have a pretty large fan base

Fireproof

for a relatively new band,” Kalel
says. “I didn’t want to just release
the same thing and expect our fans
to buy it again. We didn’t want to
disappoint our current fans, so, be-
sides remixing it — it sounds huge,
and we added some new instru-
mentation to the songs and com-
pletely changed one song — we con-
vinced MCA to include a free DVD
with the first 25,000 records.

“We're hoping our hard-core fans
will go out right away so they can
get the DVD. 1t's a full-length DVD
of footage that we‘ve been collecting
for the last six months. We gave
MCA a huge pile of stuff and
dumped it on them, so they‘re put-
ting it together.

“We went to Germany, New
Zealand and Australia and bought
our own video camera and filmed
everything. We got to hang out in
Hobbiton, where they filmed Lord of
the Rings. There’s a lot of stuff that
we thought our fans would want to
see, and they can learn more about
us as people.”

Underground Support

Pillar are one of a new breed of
artists who have an especially tight
relationship with their fans. “The
fans are the reason that we're do-
ing this,” says Kalel. “We've gone
so far so fast because their support

has been so awesome. We have a
killer group of fans.

“We do everything we can to an-
swer our own e-mail, to jump on our
message board when we can. We
send out regular updates to them —
every two weeks, no matter what.
We have a large street team that we
keep in contact with. They come to
every show, and I get calls from the
leaders every so often. We go out of
our way to hang out with our fans
and let them know we appreciate
them.”

The band'’s street team is called
The Underground, and Kalel says,
“It’s funny, because I recently found
out that Linkin Park has The Under-
ground, but ours has been around
for over four years. They just start-
ed theirs a couple of years ago.”

That close fan relationship has
been there from the beginning. “We
didn't start off doing big shows, be-
ing courted by big labels,” Kalel
says. “"We met in college at Ft. Hays
State University in Hays, KS, which
is in the complete middle of no-
where in western Kansas. It’s the
least likely place you'd think a hard
rock band would come from.

“Of course we have
the high schoolers
and college kids,
but we also have
tons of middie-
aged people come
up to us and say,
‘Man, you guys
rock!”

“We were doing small shows,
playing at schools and wherever we
could, so we were constantly hang-
ing out with our fans. We've just
kept doing it.”

Smash It Up!
The band-fan bond is strength-
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ened via crazy stunts, such as
thrashing the fans’ guitars onstage.
“That started because we felt like
we’d really like to start breaking
some stuff,” says Kalel. “We didn’t
have enough money to do it, so we
came up with the idea to send an e-
mail to fans saying that if they have
aguitar they don't play, that maybe
they despise, but that still works, to
bring it to our show, or mail it to us,
if necessary.

“We get it in working shape, and
Noah plays it for the last song. At
the end of the song he smacks the
guitar into pieces and throws some
of the pieces out into the audience,
and then we give the main piece
back to the person it came from af-
ter we've autographed it.”

There’s been only one unfortu-
nate incident thus far. It happened
just last month, when Pillar were
performing in a venue with a nice
stage, unlike the ones the band usu-

Pillar

ally plays on. “We didn’t want to
mess up their stage, so we put this
big cinder block down and hit the
guitar on that,” Kalel says.

“But it was like hitting glass. The
cinder block shattered all over the
place. There was a band playing af-
ter us, and we had all these little
pieces of brick all over the stage. It
was awful. No more cinder blocks.”

Patriotic Instincts

Having a bandmember in the mil-
itary has had an impact on Pillar.
“We're a real patriotic band,” Kalel
says. “Our singer’s in the Army Re-
serve. He’s been overseas before. He
was almost called two or three times
during this war. It's worked out at
the last minute that he didn’t have
to go, but he still could get called
anytime, and we'll have to roll with
it. We're hoping, obviously, that
doesn’t happen.

""We have a song called ‘Indivisi-
ble’ that's very patriotic, and a song
called ‘Echelon’ that Rob wrote us-
ing a lot of his military background.
Fans are bringing these huge flags
to our shows in support of our
troops and our country.”

Pillar‘s music has a grass-roots ef-
fect that touches people, as evidenced
by their showing on ChannelOne.
com last fall. The Channel One Net-
work is beamed into 12,000 Ameri-
can middle, junior and high schools
representing over 8 million students
and 400,000 educators. Bands that get
played on ChannelOne.com'’s week-
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ly “All Request Thursday” for four
consecutive weeks are inducted into
the Channel One Hall of Fame.

After being voted No. 1 for four
weeks in a row, Pillar share Hall of
Fame status with the likes of Linkin
Park, Lifehouse, Avril Lavigne, The
Pond Monkeys, Relient K and B2K.

Remembering what it was like
when they started out, Pillar recent-
ly created a cover-band contest,
again using their website. “Bands
always come up to us and say, ‘Man,
here’s our demo. Can you help us
out?”” Kalel says.

“We used to do the same thing.
Now that we're ina band, we know
we can't really do much. If it is real-
ly, really exceptionally good, we can
pass iton, but we don’t have a lot of
say. So we had this idea that we
could help some of the younger
bands that are pretty good get their
name out there.”

Bands cover the Pillar song of
their choice and send itin. Pillar will
pick the best three and post them on
their website, allowing fans to be a
part of the voting process. “We still
get the final say,” Kalel says.

“Whoever wins, we'll put them
on our website with one of their
original songs. We have a friend
who owns a studio, so we'll get
them together to record a song or
two, and we’ll pass them on to some
of the people we know.”

Keeping The Fire Going

What's next for Pillar in 2003?
“We just want to get the Fireproof al-
bum out to as many people as pos-
sible,” Kalel says. “We're basically
going to keep doing what we've
been doing for the last five years, but
now we've got MCA behind us.
We're going to do our 200 shows this
year, hang out with as many fans as
we can, and see what happens.”

It's a new beginning for Pillar
with the launch of their single “Fire-
proof” at Rock radio this week, fol-
lowing early interest at KQRC/Kan-
sas City. “A few stations already got
hold of ‘Fireproof,”” Kalel says. “I'm
not sure if that was planned, or how
it happened.

“We live in Tulsa now, and our
drummer, Lester, lives in Kansas
City. He called me one day and told
me KQRC was playing our stuff on
their Battle of the Bands show. We
ended up winning for two weeks
straight, and they had to retire us.
We thought that was really cool.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1668
E-mail:
max@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Goto
www.radioandrecords.com and
click on Message Boards.
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WEEK  WERK  ARTIST TITLE LABEL(S) NS elans |Mpg?0%§|%us Y e | Most Added’
1 @) AUDIOSLAVE Like A Stone finterscope/Enic) 770 +48 70591 14 320 |www.rradds.com
2 2 3 DOORS DOWN When {'m Gone /ﬁepub//'c/Universa// 572 -45 54242 29 30/0 ARTIST TITLE LABEL(S) ADDS
4 @ LINKIN PARK Somewhere | Belong (Warner Bros.) 544 +27 50366 9  21/0 | RARectifier (Republic/Universal 7
3 4  FOO FIGHTERS Times Like These (Roswel/RCA) 529 27 53126 14 29/0 DIE TRYING Oxygen's nge (Island/iDJMG) 5
5 5 GODSMACK Straight Out Of Line (Republic/Universal) 508 -4 39880 13  27/0 | SAMMY HAGAR Halleujsh (Sanctuary/SRG) .
6§ @ TRAPT Headstrong Warner Bros) 481  +1 44335 16 220 | OCIALBURN bveryone fektraLG 3
astrong (Warner GI0S. LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG) 2
7 o STAIND Price To Play (Flip/Elektra/EEG) 459  +30 43381 3 30n LIVE Heaven (RadivactiveMCA) )
8 8  SEETHER Fine Again /Wind-up) 383 -14 38850 38 26/0 P.0.D. Sleeping Awake (Maverick/Reprise) 2
9 9  QUEENS OF THE STONE AGE No One Knows flnterscope) 363 -9 36977 26 2210 SHINEDOWN Fly From The Inside (Adlantic) 2
10 10 SALIVA Always /Island/IDJMG) 338 25 32048 29  25(0 'f:‘ﬂfnf:{"’“ fs‘/”:,‘;j“"“m Of A Botte (Lava/ :
, o ireproo
13 m 3 DOORS DOWN The Road | m On (Repubic/Universal) 328 +15 3131 6 291 THREE DAYS GRACE { Hate) Everything About You (i) 7
12 12 DISTURBED Remember (Reprise) 314 -16 23087 17 21/0
14 {®  CHEVELLE Send The Pain Below (Epic 38 +20 20030 11 20 | MOST
11 14  THEORY OF A DEADMAN Make Up Your Mind (Roadrunner//DJMG) 24 4 o2 15 oap |IncreasedPlays . .
17 @ LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG) 275 +33 19830 4 192 oo T ToTAL
15 @ BLACK LABEL SOCIETY Stillborn (Spitfire) 2714 +11 18768 5 2011 ARTIST TITLE LABEL(S) INCREASE
18 @ SALIVA Rest In Pieces (/sland//DJMG) 263  +22 25851 8 20/0 P.0.D. Sleeping Awake /Mavefffk/ﬁeﬂ”ke/. +56
16 ) REVIS Caught In The Rain (pic/ 208 +2 19513 9 24/1 :“I’;’r"“;lc‘;‘:‘i;":“ S;A“"*; ””L{f";%fﬂ'j’ *:2
. . . rng vie 10 Lite {Wing-up, +
24 @ EVANESCENCE Bring Me To Life (Wind-up/ 221 +44 14008 4 1411 DEFTONES Minerva (Maverich) a2
22 @ POWERMAN 5000 Free (DreamWorks) 219 +18 17822 5 19/0 MARILYN MANSON Mobscene (Vothing/interscape) +37
21 @ ALLMAN BROTHERS Firing Line (Sanctuary/SRG) 218 +10 15621 8 16/0 LYNYRD SKYNYRD Red, White & Blue /Sanctuary/SRG +33
20 22 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 209 -13 21785 17 16/0 STAIND Price To Play (Fljp/Elektra/EEG) +30
26 €  DOUBLEDRIVE Imprint (Roadrunner/IDJMG) 196 +28 13624 6  18/0 | DOUBLEDRIVE Imprint (Roadrunner/IDIME) +§’7‘
23 @ SEETHER Driven Under (Wind-up/ 195 +8 13306 7 1710 LINKIN PARK Somewhere ! Belong (Warner Bros.) +
27 @  LIVE Heaven (Radioactive/MCA) 172 «13 1828 2 112 | MoOSTt
19 26  SOCIALBURN Down (Elektra/EEG) 66 713 13s61 20 160 | Played Recurrents,
25 27  MUDVAYNE Not Falling /Epic/ 162 -17 14235 18 12/0 T mm TOTAL
30 @ COLD Stupid Girl (Flip/Geffen/interscape) 153 +11 15927 3 1200 ‘(:;TEISET[]T\;JLEI:B?(/S;/ - "Lz‘z';
eathered (Wind-up)
28 @ FORTY FOUT ECHO Save Me /Ho//ywo{m’/ 153 +8 16708 4 191 FOO FIGHTERS All My Life (RoswellCA) 219
— € TAPROOT Mine (Velvet Hammer/Atlantic) 141 +10 10262 2 150 | pyppLE OF MUDD She Hates Me (Flawless/Geffen/interscopel 207
33 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of LU UL LA Bemmd L s e
4,20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed | NICKELBACK Never Again (Roadrunner/IDJMG) 183
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting DISTURBED Prayer (Reprise/ 181
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases CHEVELLE The Red (Eoic/ 113
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from P
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc. PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 168
- GODSMACK | Stand Alone (Republic/Universal) 165
New & Active . ‘ e e AUDIOSLAVE Cochise finerscape/Esic) 150
o memE o STONE SOUR Bother (Roadrunner/IDJMG) 149
QUEENS OF THE STONE AGE Go With The Flow /interscope/ SMILE EMPTY SOUL Bottom Of A Bottle {Lava/ PUDDLE OF MUDD Drift & Die (Flawless/Geffen/interscape) 138
Tatal Plays: 1 14, Tatal Stations: l?, Adds: D Total Plays: 62, Total Stations: 10, Adds: 2 RED HOT CHILI PEPPERS By The Way (Warner Bros.} 134
P.0.D. Sleeping Awake /Mavenc/{/ﬁepnse/ 12 STONES Crash /Wirl_d-up/ SYSTEM OF A DOWN Aerials (American/Columbia) 129
Tatal Plays: 111, TataI.Statuons: 15, Adds: 2 Total Plays: 59, Total Stations: 9, Adds: 0 STAIND It's Been Awhile (Fljy/Elektra/EEG) 125
SYSTEMATIC Leaving Only Scars (Elektra/EEG) CAVE IN Anchor //?CA/' STAIND For You (Flig/Elektra/EEG) 121
Total Plays: 96, Total Stations: 9, Adds: 0 Total Plays: 55, Total Stations: 9, Adds: 1 PUDDLE OF MUDD Control (Fawless/Geffen/Interscape 109
SHINEDOWN Fly From The Inside (Atlantic) TRAIN Calling All Angels (Columbia)
Total Plays: 79, Total Stations: 15, Adds: 2 Total Plays: 55, Total Stations: 7, Adds: 1 R&R Station Playlists have moved to the web.
MARILYN MANSON Mobscene (Nathing/interscope) DEFTONES Minerva (Maverick/ See all of our monitored reporters at
Total Plays: 76, Total Stations: 6, Adds: 1 Total Plays: 52, Total Stations: 6, Adds: 1 www.radioandrecords.com.
Songs ranked by total plays
Reporters . . .
KZRR/Albuguerque, NM * WRQK/Canton, OH * WPHD/EImira-Corning, NY WDHAMorristown, NJ * WMMH/PhlIadeIphla PA* WXRX/Rockford, IL WAQX/Syracuse, NY * WMZK/Wausau, Wi
DurfProg: Bil My POYMD: Todd Downerd GMPD: mmt PDAD: Terrie Carr POMD: Jim Stone POMD: Bob O'Dell POMD: Nick Sununers
i+ b Ercers e e n e towes "’si'.'s's“«';':..rm SO Fens okrovi S ® e
SOCIALBURN “Everyone™ SOCIALBUAN “Everyone™ POD “Awake™
STARD Por WPXC/Cape Cod, MA . KBER/Salt Lake City, UT * )
KZMZ/Alexandria, LA i s T WRCQFayetteville, NC * WBABNassau-Suffolk, NV ?3‘&'.“»,‘".2‘7.,":. S PR Tonens WRQRWilminglon, NC
70:Swvo Casey DEFTONES Mpena™ O o APDMD: dohn Parise KDKB/Phoenix, AZ * APOMO: Holen Powers ) GERING T OM: John Stevers !
ok e . LED SEPPEL N s it R | M
WZZO/Allentown, RA * WYBB/Charleston, SC * SHETSO et SDCES00MN T . .
;%:m:g:" o p%%%ﬁ:u:!“;n' KLOLMouston, TX * LED ZEPPELIN “Uozan 0 Sk KOS“JE./ySsaJ‘] Francisco, CA Kg‘)g/rmmu K&T?ﬂakima, WA
LYNYRD SKYNY POD “Awaie” OM/PD: Vince Richrds MD: 28k Tyler APD: Chita : Ron Harris
. e KFZX/Odessa-Midland, TX | WHEB/Portsmouth, NH * o it ed e
I!WHL/Anchorage AK WKLC/Charleston, WV POMND: Steve Driscoll PLVMD: Alex Jarmes 0 is Obi
o e POM.Whaopomon WRKR/Kalamazoo, MI R " KZDz/San Luis Obispo, CA | emop/mutsa, oK * WNCD/Youngstown, OH *
DEFTONES "Minerva™ E;_Eirsg&eussggm i ‘OM: Mika McKelty SAMMY HAGAR “Halleugh SMILE EMPTY SOUL “Borre™ APD: London Fiekds POND: Ao Hurt LIVE Heaven™
FINGER ELEVEN Ties” POMD: Jay Degcon MD: Jorden Biack DIE TRYING "Gone REVIS “Ranr”
WLBJ/Austin, TX * LIRS KEZ0/Omaha, NE * WHJY/Providence, Rl * o
: Joft » JnduD:-m Joe Bevitacqua .
= B WQBZMacon, GA s et KXFX/Sarta Rosa, CA
SHINEDOWN "inse™ AD: PAck SThe DS RV ske PO: Erich West BLACK LABEL SOCEETY “Stilborn” Asst MD: Todd Pyne
No Adds Z“I:Dso.im’;mm~ . mrﬂ
nm{wmom, ™ WVRK/Columbus, GA K&Eﬁmspnngs, CA KCAL/Rwersnde CA* W Seate Tacoma, Wa *Monitored Reporters
4 KEVIN MARTINHIWATTS “Coul™ OM: Brian Weters. - 3 COLD "Gl APDA‘D “—J Matthews = y *
g, . enea o A e e o R el Uit
. s o 33 Total Monitored
i i - . . O ONRor
‘f’ﬁggg: el KNCN/Corpus Christi, TX * e WRRX/Pensacola, FL WROVRoanoke-Lynchtur, VA® | KTux/Shreveport, LA *
DETONE e 43 o Heemana THREEDAYS SRAGE v D TRYNG e VO-Hid e - Sooe 20 Total Indicator
SHINEDOWN sl Hadds SOCALBURN Breryone”
WCLGMorgantown, WV WWCT/Peoria, IL . THAEE DAYS GRACE "
WBUF/Buftalo, NY * KLAQ/EI Paso, TX * i ] N KXUS/Springfield, MO
m:m Wmm m' PILUR'F.W MO: Oave Kane PD: Tony Matec !
SHINEDOWN “Ieside” SAMMY HAGAR “Halletsah™ SLAVES ON DOPE 60 ﬂs’m“?ﬂ‘o’c‘!’r " mlﬁvm% msT"A;;::‘"
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', May 2, 2003
W WK ARTIST TITLE LABELIS) : Pt pLavs mpea?o‘s:?sfous jrH A Most Added’ o
2 @ LINKIN PARK Somewhere | Belong (Warner Bros.) 1912 +37 154385 9 SI0 | mwirradds.com
3 @ GODSMACK Straight Out Of Line (Republic/Universal) 1853 +98 152807 13 B0 | e rons
1 3 TRAPT Headstrong (Warner Bros.) 1836 94 161543 29 5710 RA Rectifie RegubliUniversal .
q . er Mversal
4 @ AUDIOSLAVE Like A Stone finterscope/Epic) 1786 +42 151218 16 5811 | pie TRYING Ouygen's Gone AtandIOUME -
5 9 STAIND Price To Play (Flip/Elektra/EEG) 1518 +33 126570 4 58/0 SMILE EMPTY SOUL Bottom Of A Bottle {Lava/ 8
6 6  DISTURBED Remember (Reprise) 1434 16 126006 22 56/0 | PILLAR Fireproof C4) . 8
7 @  CHEVELLE Send The Pain Below [pic/ 1225  +66 102442 15  56/1 :’:;':::::{’E"‘:‘é‘r"‘"ég S:°T’F“ %{";'3’/ g
. N o00d Times (Wind-up,
8 8  SEETHER Fine Aga!n (Wind-up) 1065 75 96619 41 5310 | DreronEs Minewa Mavericd 5
11 €@ EVANESCENCE Bring Me To Life (Wind-up/ 1002 +56 65443 13 40/4 | ETHER SEEDS Save Your Own Life (Roacrumer/DJMG) 5
10 10  MUDVAYNE Not Falling (Epic/ 933 78 83389 29  47)0 | SOCIALBURN Everyone (lektra/EG) 5
12 @  SALIVA Rest In Pieces (Isiand//DIMG) 925  +13 65761 10 500 | EVANESCENCEBring MeToLite Windup) 4
17 @  COLD Stupid Girl (Flio/Geffen/interscape) 912 +86 71386 10 54/0
15 ) 3DOORS DOWN The Road I'm On (Republic/Universall 878 +20 67318 8 490
14 14 REVIS Caught In The Rain (pic/ 866 11 69618 11 55[0
9 15 FOO FIGHTERS Times Like These (Roswel/RCA) 861 175 73928 16 46/0 Most
16 16  CHEVELLE The Red /£pic/ 821 22 69369 42 540 | g
ncreasedPlays .
13 17 3DOORS DOWN When I'm Gone (Republic/Universal) 798 81 66742 30 5500 |- PN o . o o
21 ) POWERMAN 5000 Free (DreamWorks) 794 +87 64887 7 531 ey e LS N
18 19 SALIVA Always (Island/IDJMG) 748 60 63128 31 530 | DerroNES Minerva Maverich .
22 @ SEETHER Driven Under (Wind-up) 713 +24 56056 13 493 MARILYN MANSON Mobscene (Nothing/Interscape) +158
26 €@ MARILYN MANSON Mobscene (Vothing/lnterscope) 653 +158 66204 3 501 P.0.D. Sleeping Awake (Maverick/Reprise) +128
25 @ TAPROOT Mine (Velvet Hammer/Atlantic) 599 472 49634 8  51)2 ﬁgﬁimméﬂﬂhﬁ 0”‘”;“ “"';/’”‘;”’/””’W”’”e’”” *:‘7’
. ree (Lreamworks) +
23 @ BREAKING BENJAMIN Skin (Holywood) 599 +9 45501 M 5000 | ooup Supid Gil (H/Geffentterscape Jpsd
24 @ BLACK LABEL SOCIETY Stillhorn (Spitfire/ 595 +35 62546 6 383 | MEMENTO Nothing Sacred (Columbia/ +74
20 25  (HED) PLANET EARTH Blackout (Volcano/Jive) 588 165 49929 15  48/0 | TAPROOT Mine Velvet Hammer/Atlantic) +72
29 @ P.0.D. Sleeping Awake Maverick/Reprise) 545  +128 37496 2 473 E"I*:xi;lé:ec": ;'?e P;A'" 'ie"i‘!: ’f;’/’?”’d / +5:
/ 8
27 €D SHINEDOWN Fly From The Inside /Atlantic) 489 +21 44035 6 463 LA *
28 @ UNLOCO Failure (Maverick/Reprise) 481 +17 38603 9 45)0
43 @ DEFTONES Minerva (Maverick) 437  +286 36872 2 455
30 €D DOUBLEDRIVE Imprint (Roadrunner//0JMG) 415 +8 32529 8 34/
33 31  AFIGid's Not Grey (DreamWorks) 334 13 25744 12 310 M
34 €D PRESENCE Tonz Of Fun (Curty 333 +13 29098 6  38]2 / ost
35 33 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 312 s s n a0 |PlayedRecurrents
36 €0 SMILE EMPTY SOUL Bottom Of A Bottle (Lava) 303 +31 23298 4 318 | wensr e v ot
30 €D QUEENS OF THE STONE AGE Go With The Flow f/aterscope) 283 +43 24615 4 333 | DISTURBED Prayer (Reprise/ 713
32 36  FINCH What t|s To Burn [Drive- Thru/MCA) 257 103 17642 15  28j0 | FOO FIGHTERS Al My Life /Roswell/ACA) 616
38 37  SYSTEMATIC Leaving Only Scars (Elektra/EEG) 250 3 24332 6 310 g;iml?; :{:’°W;‘HAZ'3'/85’?5';"’”‘3"/5"’”'""'3’ ::?
. OWN {LIeXTr g
41 €D FROM ZERD Sorry rista) 200 +6 15530 7 220 | qypens OF THE STONE AGE No One Knows fnterscopel 552
31 39  STONE SOUR Inhale (Roadrunner/IDJMG) 196 -196 25380 14 280 TAPROOT Poem (Velvet Hammer/Atlantic) 537
40 40  GRADE 8 Brick By Brick (Lava) 195 A0 14219 7 220 | STONE SOUR Bother (Roadrunner/iDJMG) 460
42 @  LIVEHeaven (Radioactive/MCA) 193 +22 10077 3 16/0 ggggxcf(a:'s"fv ’;‘j\""e ’”7:””";{,”;’&“?’””” ;gg
. . and Alone (repuihic/unversa
47 @  MEMENTO Nothing Sacred (Columbia) 188 +74 5015 2 336 | pyppy g oF MUDD She Hates Me (Flawiess/Geeninterscape) 358
37 43  THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/[DJMG) 186 - 22073 15 17/0 SYSTEM OF A DOWN Toxicity (American/Columbia) 352
44 @ CAVE IN Anchor (RCA) 1M +26 10100 3 24/0 NICKELBACK Never Again (Roadrunner/{0JMG) KLY
46 @ SLURWho!Am Tamiy 162 +40 8317 5 160 | FDOSLAEEEse ,:’t"g’;,”f;/fﬂf’ P T
. r |6 [Flawiess/Gerten/interscope;
45 @ 12 STONES Crash Windup) 141 +5 8334 3 W0 | pierupgeD Down With The Sickness (Giant/Reprise/ 333
49 @ ACROMA Sun Rises Down (Republic/Universal) 89 +4 6824 2 131 PUDDLE OF MUDD Blurry (Flawless/Geffen/interscape) n
50 ¢ DEPSWA This Time finterscope) 85 +5 6548 2 40 STAIND For You (Fig/Elektra/EEG) 316
48 49 CLOSURE Look Out Below /TVU 83 g9 7277 2 13’2 PUDDLE OF MUDD Control /F/aW/ESS/GBffEII//IIfB/SCﬂpE/ 300
P.0.D. Alive (Atlantic/ 289
@  FORTY FOOT ECHO Save Me (Hollywood) 79 9 BI85 1 NN 288
58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
f 4/20-4/26. Bullet ini | ining flat f i k. i t tied in total plays, the so ith the la i in plays is . .
D S B O Lo vcurront alor 50 kS o e chart. Miost Added Js the total number of new adgs oficially reported 1o R&R by cacn | | RR Station Playlists have moved o the web.
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of UUf‘mommred reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
Email: hooks@hooks.com
3 www. hooks.com
o FAX: (573)443-4016
o ! 200 Old 63 South, #103
s .ot Columbia, MO 6§5201-6081
> Custom Production - Callouts & Montages TR » e T R A
. o . . TR % : Test Hook Tapes
> Digital, Clear, Consistent > 65,000+ Song Library -: - H KS ; :
. . P T Wuwe & T, UNLIMITED MlChﬂE, PE’UHI
> All Formats & International Titles > On-Time Delivery The Ward Premir M ook S 73)443-4155
g (573)44
P ) I Gt Goldbes and HiDics —
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‘o May 2, 2003

N 7 N
" #ﬂfﬂ'ﬂﬂﬁﬂﬂ ﬂﬂm America’s Best Testing Active Rock Songs 12+ N ew & A C tl ve
For The Week Ending 5/2/03 - o
: : RA Rectifier (Republic/Universal)
Total Plays: 64, Total Stations: 20, Adds: 12
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn VERBENA Way Out West /Capitol)
DISTURBED Prayer (Reprise/ 425 423 96% 29%  4.20 98%  33% Total Plays: 50, Total Stations: 6, Adds: 0
DISTURBED Femember (Reprise/ 424 424 92% 19% 415 95% 22% SLAVES ON DOPE Go (Bieler Bros/MCA)
TRAPT Headstrong (Warner Bros.) 412 419 92% 26% 403 g5%  29% Total Plays: 50, Total Stations: 6, Adds: 0
GODSMACK Straight Out Of Line (Republic/Universal) 411 413 9% 21% 414 7% 21% ETHER SEEDS Save Your Own Life (Roadrunner/ID/MG)
MUDVAYNE ot Falling (£pic/ 411 417 87% 20% 4.6 92%  25% Total Plays: 44, Total Stations: 15, Adds: 5
BLACK LABEL SOCIETY FJ0ZZY OSBOURNE Stillborn (Spitfire/ 408 421 58% %  4.06 62% 6% VENDETTA RED Shatterday (£pic)
SEETHER Fine Again (Wind-up) 404 40 90% 3% 4.00 91% 35% Total Plays: 31, Total Stations: 11, Adds: 3
EVANESCENCE Bring Me To Life /Wind-up/ 403 414 88% 24% 392 92%  26% PILLAR Fireproof (MCA)
AUDIOSLAVE Like A Stone (interscope/Epic) 397 402 94% 0% 401 7%  30% Total Plays: 27, Total Stations: 11, Adds: 8
CHEVELLE The Red (£pic/ 396 396 95% 39% 389 %% 41% DIE TRYING Oxygen's Gone /sland/i0JMG)
POWERMAN 5000 Free (DreamWorks) 395 395 61% 7% 389 66% 7% Total Plays: 23, Tota! Stations: 16, Adds: 12
SEETHER Driven Under (Wind-up) 393 389 711% 12% 3.76 76% 14% SOCIALBURN Everyone (Elektra/EFG)
LINKIN PARK Somewhere | Belong (Warner Bros.) 391 394 96% 27% 3.15 7% 31% Total Plays: 14, Total Stations: 6, Adds: 5
. . 0, . .
SOCAL TN Do eSS i 1w ok am s oo | | WSERELEVEN Good Tioes Mo
own (Elektra/EEG) 83 330 8¥% 20% 3. 85%  23% Total Plays: 10, Total Stations: 6, Adds: 6
STONE SQUR Inhale (Roadrunner/{DJMG) 386 389 75% 16% 3.84 719% 18%
SALIVA Always fIslanc/iDJMG) 382 384 95% 42% 370 9% A4T% Songs ranked by total plays
STAIND Price To Pay (Fljo/Elektra/FEG) 381 38 8% 13% 373 80% 13% Indicator
COLD Stupid Girl (Geffen/Interscape) 378 372 80% 17% 366  80% 21% Most Added’
TAPROOT Mire (Velvet Hammer/Atlantic) 377 3IW M% 13% 355 0% 16% DIE TRYING Oxygen's Gone (/sland//DJMG)
SALIVA Rest In Pieces {/sland/i0JMG) 374 374 82% 2% 360 87% 24% RA Rectifier (Republic/Universal)
SHINEDOWN Fly From The Inside (At/antic) 374 - 35% 4% 3.68 86% 23% MEMENTO Nothing Sacred (Columbia)
3 DOORS DOWN When I'm Gone /HEPIIb/IC/UﬂIVefSﬁ// N 3.79 97% 46% 3.60 98% 47% PILLAR Firepmof /MC/U
i 0, 0, 0, 0,
L DLW s ouce v i
in (Hollywoo ! ! b ! . .
ER ELEVEN Wind-
REVIS Caught In The Rain (£aic/ 366 373 5% 10% 359  58% 10% ;';“Fi ONES M Gm;:;""e,s/:/ A
UNLOCO Failure (Maverick/Reprise) 363 371 45% 7% 362 49% 8% merva (Havercly -
FOO FIGHTERS Times Like These (Roswell/RCAJ 361 363 94% 34% 369  96% 33% ETHER SEEDS Save Your Own Life (Roadrunner//DMG/
MARILYN MANSON Mobscene (Geffen//nterscope) 3.55 . B3% 1% 346 54% 12% e e
3 DOORS DOWN The Road 'm On (Republic/Universal) 354 364 74% 20% 346  76% 22% SALIVA Rest In Pieces island//0JMG)
Total sample size is 603 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). 3 DOORS DPWN The Road | m On //?ee L L
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who P.0.D. Sleeping Awake (Maverick/Reprise)
said they are tired of hearing the song. Sample composition is based on persons 12+. TD = Target Demo (Males 18-34). Persons are screened DOUBLEDRIVE Imprint (Roadrunner//I0JMG)
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com resuits are not meant QUEENS OF THE STONE AGE Go With The Flow fiterscape/
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered SLUR Who | Am (Tarmit
I-ademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407-523-7272. RateTheMusic.com data m. P S
\Js provided by Mediabase Research, A division of Premiere Radio Networks. )L ACROMA Sun Rises Down (Regublic/Universal) )
-~ ™\
Reporters
WOBK/Aibany, NY * KRQR/Chico, CA WWBN/Flint, M * WOXAHarrishurg, PA* KOMP/Las Vegas, NV * KMRQModesto, CA * KUPD/Phoenix, AZ * KISS/San Artonio, TX * WLESpringiield, MA*
FDMD: Chili Walker PDMD: Dain Sandoval OM/PD: Brian Beddow PD: Claudine DeLorenzo PO: John Gritfin PD/MD: Jack Paper PD: J.J. Jefiries 5 Oom: Vlrgim'omson PD: Scott Laudani
kg8, MD: Jeff Levack 7 RABecifier” MD: Tony LaBrie MD: Nixon MD: Big Marty APD: Matt Foley MD: Lamry McFeelie PD: Kevin Vargas MD: Becky Pohotsky
CLOSURE "Look” 1 DIE TRYING "Bone” PA Ractfer DI TRYING one™ DEFTONES "Meena™ RA “Recifer” RA "Rectiher” MD: C.J. Cruz MEMENTC Satred™ .
ETHER SEEDS “Own™ : mmﬂgﬁm QUEENS OF “Flow™ mw MUDVAYNE “Co™ . %%mw
%ﬂm 'ﬁ_mes" 1 SWITCHEOOT e SMILE EMPTY SOUL “Bottie
e et cr Wz st Fayete, K * WHAL/Monmomerman "
5 KRZR/Fresno, CA* Interim PD: Fi OMPI KUFOPortiand, OR * KI02/San Diego, CA * KZR(.VSpﬁngﬁeld Mo
FOMO: Eric Slayter MO:Stats 9 FINGER ELEVEN “Times” xfm' feter SHINEDOWN “Inside™ o Adds No Adds 1 HWQMN‘T"‘S
e ? g kg e =
KIBZ\Lincoin, NE
R u WKZ| le Beach, SC KORB/Quad Cities, 1AL * URQ/San Luis Obispo, CA
' ByW* | KILOKolorado Springs, CO* e O 33 2 el ;g;,%ﬁ:yn o 32'!.:"'" Pawo ‘%’l’l'lg‘f"‘fgo WXTB/Tamga, AL *
. o VB e 1. i I o’ v o e o
SMILE EMPTY S0UL "Botte” 3 QUEENSOF “Flow” PD/MD: Fritz e ACROMA “Down™ e <RACE “Ho® No acds PD: Rick Schmidt
DIE TRYNG Tone” RA Reciiier [hi e APD: Cari Harris
FINGER ELEVEN “Times’ LIVING IN QLESTION “Tradition” WRBR/South Bend, IN MD: Launa Pg:l;:ps
' 0 . WBBBRaleigh-Duham, NC* | S on invker ST S0 e
gmmq e WBYRFL Wayne, IN* WAMXHHunt e PO vy Ko oyt e
FDMD: Chuck Williams APDMD: Ronm Hunter AL s untington, WV OM: Michael Lee APDMD: 1 Parker No Adds LLAR “Freproot™
MEMENTO “Sacred” DEFTONES O i Eox PDMO: Paul Oslund D Frari|Webly MUDVAYNE “Cort™ WRTC(Tulsa, OK *
SMILE EMPTY SOUL “Botre THREE mvsmmz “Hate" RA Rectier 3 SR _v{'a”'sacr . m‘;’g&m<m< T PILLAR ‘Fre - PD: Chris Kélly
| SR KDOT/Reno, NV * KHTO/Spokane, WA * APD: Kelly Garrett
_ o U oL PD/MD: Javz Patterson OM: Brew Michaels 7 DEFIONES “Minerv”
MWRAB/Bakersfield, CA * KEGL/Dallas-Ft. Worth, TX * WRUF/Gainesville-Ocala, L * KFMXALubbock, TX MEMENT) ‘Sacie” PD: Ken Richards
Mpl:£anny Spanks PD: "é; r?: n ;ll)) l;ayrry W OM: Wes NrGleGs:‘mann “mma'ég'{':, City, OK * SMILE EMPTY SOUL “Batte MDD: EBnrrxG mngn
THOROT e APD: Chris Ryan an WRTT Huntsille, AL * Dk TG e OM: Chiis Baker PR LB e KICTANichita, KS *
"‘Dmfm"gésfdf. i Eggﬂﬁm ?D&'%“J;é‘::“%%% S WNVERochester, Y * WD Fick Thomas
Oy are: D B O T o !Joug/mumn w L W3- Don Vinoomt W Sprngie, L B
D: Dave Hill . "“%lake - b ST— APD: The Biateh ilkes- .
APDMD: Willi B. APDAMD: Somn Kelly KQRCAansas City, MO * &%"?‘“ MD: Jon Ty i BB oo e
4 GODSMACK Faceless” o Adds OMPD: Bob Edwards PRESENCE “Fur” KRX0/Sacramento, CA * e S SECHER Under”
WCPR/Biloxi-Gulfport, MS * FUESCE L APDAD: Don Jantzen SOCIALBURN Fveryone” Stn, Mgr.: Curtiss Johnson
P ey oy ki oA ORS ok was WGIRManchester, NH PO:Patarin
5 i Gy . WZOR/Green Bay, WI PD: Valorie Knignt o
VENDETTARED “Shatietay” mﬁ:ﬁ'es 1A POMD: Roxanne Steele ""Dk';‘m;‘::“" WTKX/Pensacola, AL *
D: Jo Michaels QUEENS 0F “Fow" 1 DIE TRYING “Gone™ oo m Sam* - Dyba .
ol KLPXKilleen-Temple, TX PRESENCE Far ) Monitored Reporters
WAAF/Boston, MA * PD/MD: Bob Fonda WLZRMitwaukee, W1 * bRt WKQZ/Saginaw, MI *
PO: Keith Hastings WXQR/Greenville, NC * 2 DEFIONES oers PD: Mike Stem Interim PDAD: Jay Randall 74 Total Reporters
MD: Mistress Carrie . PD: Brian Rickman tH H L B MD: Marilynn Mee 1 DETRING Soe”
%R“lf}e 11_-'&1“_ mm,;ﬁold;‘ | AZPOIMD:I:(AValemim 15 mm 1 Wﬁ%&m sgcmmw WIX0/Peoria, IL Q'fffﬁ%“’wé‘w““‘
ILLAR d RA Tecti . K LABEL SOCI y ! . 5
Zg&ww}%_:’m fpégggn%&é:wp&;:{mm %ﬁmgm_ DOUBLEDRIVE “Imprint” Pnzfllz“':'ﬂ:&'\ 58 Total Monitored
WRXR/Chattanooga, TN " !ﬁ%F/Evanslee. N ;%:%uem MD Kevm Conrad MD: Pablo ) mﬁrdew e A msmnviurac-u_ e
Fi3 Bone RPonio: Gick Nick DIE TRYING “Gone” NEVENTD oot SR APD: Gil Edwards e
MD: Dave Spain MEMENTO ~Sacre” FINGER ELEVEN “Times" W Wiyt Interim MD: Rich DeSisto SALVA et
\_ No Adds THREE DAYS GRACE "Hate™ PILLAR “Freproof” suuw PILLAR Freproo™ o Adds THREE DAYS SRACE “Hate” j
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e

i and Ra’s “Rectifier” this week ...
Pillar’s “Fireproof” and Smile Empty Soul’s “Bottom of a Bottle™ ...

B 0 S | thnnk it's klnd of funny that the new :
E . Godsmack CD is titled Faceless. They're
i @N TM E . hardly faceless to any of us anymore,
: : nor are they to most rock music fans. But
that wasn't the case back in '98. WLZR
(Lazer)/ Milwaukee had been poundin’ !
the tar out of “Whatever” — or so it
seemed — when Godsmack came to

town to play a cheap bar show on a

Tuesday night. | counted 17 people -
there, including the bar staff and '
myself. # “Whatever’ was a pretty easy add for us at the

- time — one of those dead-on, in-the-pocket Active Rock

songs perfect for a station like Lazer. The only scary thing

about adding it at the time was that no one in Milwaukee

knew who Godsmack were. That whole “faceless un-

known band” thing continues to bother us MDs and PDs

| when add day rolls around every week. # Even with

good songs, you don’'t want a glut of new, still relatively
unknown bands in your power rotation slots. We can’t put
faces on the likes of Revis, Shinedown and Presence overnight, but we
can sure try — and we need to! @ Those of us who are MDs or PDs and
jocks have an advantage: We pick up lots of info and interesting tidbits
from our label reps on new bands that we can use on the air. The rest of
the jocks don’t have that advantage. Even the vets on your staft need to
be reminded and encouraged to dig up all the stuff they can on'new bands.
Information is power — the power to educate listeners and turn the un-
knowns into knowns, the unfamiliars into familiars. # We need to sellthese
cool new bands to our listeners. Do you have a bio library right at
everyone’s fingertips in the studio? A directory of band websites? Current
issues of mags like Spin, Blender and the weekly trades? This isn’t a new :
concept, but it's one that deserves repeating — often!
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I_inkin Park’s appropriately titled
“Somewhere | Belong” returns to
the No. 1 spot on the Active chart; mean-
while, Godsmack’s “Straight out of Line”
revisits the No. 2 position ... Actives are
finding crazy success with Evanes-
cence’s “Bring Me to Life” The track hits
No. 9 this week thanks to stations like
KICT/Wichita, which is giving it some 60
spins per week; KEGL/Dallas, WJJO/
Madison and KRAB/Bakersfield, which are all in the 41-45 per week
range; and 11 others playing it between 30-39 times per week. Four
new adds bring the station total to 40 as WMMS/Cleveland; WLZR/Mil- -
waukee; WJXQ/Lansing, M!; and KBPI/Denver all prove it's never too ‘
late to add a hit ... Patience for Powerman 5000 pays off as “Free”
keeps climbing its way up the chart. It now sits at No. 18 ... It's a tie in
the No. 1 Most Added position between Die Trying’s “Oxygen’s Gone” '
The next place is also a tie, between

Hey,

look at that, more ties for the remaining places in line. Memento’s “Nothing

Sacred” and Finger Eleven’s “Good Times” tie for No. 3; Deftones’ :
“Minerva,” Ether Seeds’ “Save Your Own Life” and Socialburn’s “Ev- |
eryone” tie for No. 4; and Evanescence get the fifth spot all to them-
selves. On the Rock side, Audioslave’s “Like a Stone” stays at No. 1
for a fifth week ... Ra’s “Rectifier” Die Trying’s “Oxygen’s Gone” and
Sammy Hagar’s “Hallelujah” take first, second and third place, respec-

tively, in the Most Added field this week. MAX P1X: SOCIALBURN “Ev-

eryone” (Elektra/EEG) — Cyndee Maxwell, Active Rock/Rock Editor

Record Of The Week .
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ARTIST: Soilwork
TITLE: Figure Number Five
LABEL: Nuclear Blast

Figure Number Five, the aptly titled fifth album from Swed- |
ish metal masters Soilwork, is a deft collision of Euro-metal }
and its angry, growling, American mosh-pit buddy. For those not §
in the know, Soilwork’s roots run deep in the metal under- * -
ground, thanks to solid metal offerings like last year's Natural Born Chaos and a stead-
fast work ethic (they've churned out an album a year since 2000). Check out "Over-
load” for Pantera-style, syncopated mayhem flowing into smooth, melodic choruses
underscored by electronic flourishes a la Rammstein. Soilwork have a knack for laying
Maiden-esque guitar solos atop a bed of icy keyboard atmospheres before launching
into an all-out thrash attack. And could the Slipknot-meets-Disturbed dissonance of
“Strangler” make its way into night rotation? Ask your specialty guy about Soilwork
and get your hands dirty.

— Frank Correia, Rock Specialty Editor

armist: Die Trying
waseL: Island/IDIMG

By FRANK CORREIA /ROCK SPECIALTY EDITOR
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or any band trying to make it in the

music biz, “die trying” is almost a
motto. Luckily, for Island rockers Die
Trying, success won't be a fatal conquest.
Boasting big hooks, polished guitar lines
and soaring vocals, their lead single,
“Oxygen's Gone,” is gaining a foothold at
Active and Alternative outlets alike.

Both a “die trying” attitude and fortu-
itous friendships have allowed the band
to come this far since forming just two
years ago. Former tattoo artist and cur-
rent frontman Jassen (no last names —
this is rock 'n’ roll, people) grew up in the
small berg of Vacaville, CA with none
other than Papa Roach frontman Jacoby
Shaddix, a longtime mentor of Die Try-
ing. Shaddix believed in the band enough
to fund and executive-produce Die Try-
ing’s first effort, the seven-song EP Spar-
rows. On top of that, Die Trying have fre-
quently opened for their multiplatinum
peers.

But having friends in high places
wasn’t the only thing pushing the band to
a major-label deal. They practiced every
day of the week, reinvested all their
money in the band and took a rather in-
ventive approach to playing local shows.
“We'd hear about a show we liked, and
we'd just show up with all of our gear and
start unloading,” says Jassen. “Most se-
curity guys, most roadies don’t know one
local band from another. You can walk

into pretty much any show if you act like
you own the joint.”

Whenever the group ran into trouble
with this risky booking method, they’'d
launch into another performance, acting
like they were booked. “We'd give them
puppy-dog eyes,” explains Jassen. “Dude,
we just drove, like, four hours. We're so
broke. Can we open? Can we close? Come
on.” They saw the blood in our eyes and
they’d warm up to that. I don’t think
we've ever been told no.”

Either way, the gamble paid off. Island
A&R man Paul Pontius offered the group
a deal on the spot after catching a Die
Trying show. Nowadays, the guys find
themselves on the radio and on the road
with legitimate tour dates supporting the
red-hot Evanescence. You'll be able to see
Die Trying firsthand on Wednesday, June
18 at R&R Convention 2003’s “Whine &
Wine” panel at The Roxy in Hollywood,
where they will perform with labelmates
Hoobastank. Well, at least Jassen told us
they had a gig that night.
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OVERKILL (Spitfire) “Devil By The Tail”
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GRADE 8 (Lava/ “Brick By Brick”

-— ) ed ed  ed
o R W N =R

VOIVOD (Chophouse) “Gasmask Revival”
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HAUNTED /Earache/ “Bloodletting”
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HEAVILS (Metal Blade/) “Colorblind”

BLACK LABEL SOCIETY (Spitfire) “Doomsday Jesus”
ANTHRAX (Sanctuary/SRG) "What Doesn't Die”
SWORN ENEMY (Flektra/EEG) “Sworn Enemy”

FEAR FACTORY (Roadrunner//DJMG) “Terminate”
NOTHINGFACE /7V/7) “Here Come The Butchers”
LAMB OF GOD (Prosthetic/Metal Blade/ “11th Hour”
CRADLE OF FILTH (Red Ink/Epic) “Carrion”

. BIOHAZARD (Sanctuary/SRG) "Head Kicked In"

. SOILWORK (Nuclear Blast/ “Rejection Role”
E-TOWN CONCRETE /Razor & Tie) “Mandibles”

DOG FASHION DISCO (Spitfire/ “Fetus On The Beat”
SYSTEMATIC (Elektra/EEG) “Not Like You”

. OPETH (Koch/ "Death Whispered A Lullaby”

. CARNAL FORGE (Century Media/ “Deathblow”
HOUSE OF 1,000 CORPSES (Geffen/interscope) “Run Rabbit Run”

Ranked by total number of shows reporting artist.

www americanradiohistorv com
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MAX TOLKOFF

mtolkoff@radioandrecords.com

PART Two Or A Two-PART SERIES

Life During Wartime

ALTERNATIVE

Did war anxiety affect record promotion?

3

Aiast time (4/18) we talked to PDs and MDs to see if
the war in Iraq had an impact on their music meetings
and about the whole process of choosing what to play
while the country’s attention is focused on events hap-
pening half a world away. It turned out to be less of a
mixed bag than I thought it would be; more stations
than not, it seemed, were going about their days in a

fairly normal manner.

Was there more thoughtful delib-
eration? Yes. Was there a giant up-
heaval in day-to-day operations, like
there was after the first
Gulf War and after Sept.
11,20017? Not really. Since |
there are always two §
sides to every story, it's
time to talk to those who
do record promotion for
a living and see if, from
their perspective, life

\}

I'had to say that my TV was tuned
to music videos on MTV2, and, no,
[ was not watching it. I felt com-

g pelled to change the
channel in my office and
be part of the discussion.
But I was so focused and
so myopic that after |
hung up I almost felt
guilty. [ said to myself,
“God, what a jackass.”

But then there’s the

working records during
wartime was different.

Steve Leeds

Sr. VP/Promotion,
Virgin Records

It's never lost on me that what
do s a privilege — something that's
not essential. It's not shelter, it's not
food, it’s not health. But it brings a
level of enjoyment to people. In the
last month there’s been a huge dis-
traction in everybody’s life, and
that's a matter of life and — for some
people, unfortunately — death.

I'm acting like it’s business as
usual: “Could you please play my
record?” In fact, so much so that at
times I feel almost insensitive. | was
on the phone with a programmer
discussing rotation on a particular
oroject and this programmer said,
‘Are you watching this? They're
oringing down the statue of Sadd-
am! It's unbelievable — are you
watching this?”

Steve Leeds

* school of thought that life
goes on and people do

need the distraction. If T

that’s the case, then |

guess I'm providing a
valuable service and al- i
lowing those people who | 3
need it the brain release of |4
being entertained and
hearing some contempo-
rary music and not hav-

ol
% ;.
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“It’s not shelter, it’s
not food, it’s not
health. But it brings
a level of enjoyment
to people.”

Steve Leeds

weeks ago. I think his idea of con-
tacting the USO to broadcast WZTA's
festival to our troops overseas was
a brilliant move. They might not
make money, but the originality is
boss!

In my conversations with PDs
and MDs | try not to bring it up, al-
though when the Beastie
Boys song was put out
did have numerous con-
versations about whether
~.| stations should play it or
not. The same goes for
Zack De La Rocha’s song.
That you can broach with
PDs. They will give you

«

ing to worry about things
that are going on in the
world today.

Jonathan Resen

Jonathan Rosen
Promotions

I haven’t really noticed any
change in the way people have been
since the war began. Two subjects
that most people really don't like to
address are religion and politics.
There are some who will bring up
the war. Troy Hanson from WZTA/
Miami did that with me a couple of

“I would open a conversation with, ‘How is the
station coping with war coverage?’ | got
answers like, ‘Not at all. Please tell me ahout
your spin increase this week.””

Matt Smith

Jonathan Rosen

their opinion without
sounding uncomfortable.
Many would not or could not play
those songs due to being near a mil-
itary base.

Is it business as usual? Probably
not, but with all the cutbacks and
unemployed people out there, it's
better to dwell on more cheery sub-
jects. War is war, and nothing can
change that. My suggestion is to
keep informed. I do. I watch a cou-
ple of hours late at night before [
turn in. Too much consumption of
the day’s news, repeated over and
over with aslight twist, will depress
you, and, in turn, you will depress
others.

Geordie Gillespie

VP/Promotion,
Hollywood Records

It used to be so simple: You loved
a band, you shared that passion
with programmers, they played the
record. Today there are so many
things that influence what a station
does, musically and otherwise.

Our incursion into Iraq was clear-
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ly no exception. As a news story, it
caught the media’s attention, and
airtime had to be consecrated to cov-
ering the events. But these are
events happening on another part of
the planet; it wasn'tlike 9/11, where
we were impacted directly, physical-
ly and emotionally in this country.
So it was peripherally important
when it came to programming de-
cisions.

I am impressed by many of the
conversations | have had with pro-
grammers in that the human-inter-
est element of the war was the main
focus of discussion. In that context,
the job we do every day can seem
quite trivial. So, as we talk about
adds and rotations, touring and
changes in the independent world,
we are also aware of the fact that
people in another land are without
food, electricity, comfort, security
and peace.

At the same time, we in records
and radio still have a task to per-
form, and if we learned one thing
from the tragedy that was 9/11, itis
that— although life must go on and
we still have our micro-universes to
deal with — the events around the
globe do influence haw we commu-
nicate with and treat one another.

Matt Smith

Alternative Promotion,
DreamWorks

[ thought the war and all sur-
rounding it would alter the way
music was played, discussed and
approached when it came to radio.
Imagine my surprise when I found
it to be just the opposite. I would
open a conversation with, “How is
the station coping with war cover-
age?” I got answers like, "Not at all.
Please tell me about your

With reference to the war, | think
most people have succeeded in
keeping their focus on business
mostly as usual. Iwill say this: There
is a marked decrease in the interest
in contests and promotions involv-
ing air travel since 9/11 and the war.

Dennis Blair
Sr. VP/Director/
Alternative & Rock
Promotion, RCA
Music Group

I would have to say business on
the label-prometion side has
not changed all that much. Yes, we
are sensitive to what is happening
in Iraq and what radio’s job is
to report on minute by minute. But
as label-promo folks, we are here to
help gain exposure for our artists.

“With reference
to the war, | think
most people have
succeeded in
keeping their
focus on business
mostly as usual.”

Lisa Cristiano

Does this pale in comparison to
what our troops are going through?
Obviously, a definite yes!

Maybe good new mu-

spin increase this week.”

I would ask about
hourly updates and
toned-down production,
maybe a shout-out to the
troops, and all PDs want- :
ed to talk about was my |
SoundScan increase and
how a single was per-
forming in a market
across the country where
it was getting 30-plus spins. It was
the Jast thing [ wanted to bring up,
but after being pestered call after
call, I shared my RateTheMusic.com
information with everyone. US.A
USA!

Lisa Cristiano

VP/Alternative Promotion,
MCA Records

Somehow, working with nonstop
war coverage on CNN certainly sets
a different tone in one’s office than
MTV or MTV2. This has been one of
those soul-rattling wakeup calls.
Whatis truly importantin the grand
scheme? While not only excelling in
our jobs, but also keeping our jobs,
are extremely important, how does
jockeying for chart position really
measure up when you are watching
kids — and a lot of them are kids —
risking their lives daily?
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Matt Smith

sic can give some comfort
to those men and women
in the armed forces dur-
ing this trying time. What
is challeriging here in our
world is the glut of new
songs by big platinum
artists hitting radio. Alter-
native radio sure needs
hits right now, and it's
hard to argue that with so
many niche artists crowding up the
playlists.

This obviously makes it difficult
to get airplay on a new artist you're
pushing to break, when a playlist
may only have twospots to fill on a
given Tuesday. But, hell, that’s what
we are here to do — get our music
played. Oh, yes, did I mention it's
radio-festival time too? Fun, fun.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1673

or e-mail:
mtolkoff@radioandrecords.com
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Most Addgd“ .

www.rradds.com

ARTIST TITLE LABEL(S} ADDS
DIE TRYING Oxygen's Gone //sland/{DJMG) 21
VENDETTA RED Shatterday /£pic/ 14
AUTHORITY ZERO Over Seasons Lava/ 13
ALL-AMERICAN REJECTS The Last Song (Dream Works) 10
DEFTONES Minerva (Maverick/Reprise) 6
RADIOHEAD There There (Capitol) 6
LESS THAN JAKE She's Gonna Break Soon (Sire/WB/ 6
EXIES Kickout (Virgin/ 6
SMILE EMPTY SOUL Bottom Of A Bottle {Lava/ 5
CAVE IN Anchor (RCA/ 5
Most
IncreasedPlays
TOTAL

PLAY
ARTIST TILE LABEL(S) INCREASE
DEFTONES Minerva (Maverick/Reprise) +568
RADIOHEAD There There (Capitol) +344
P.0.D. Sleeping Awake (Maverick/Reprise) +319
WHITE STRIPES Seven Nation Army (7hird Man/V2) +176
MARILYN MANSON Mobscene (Nothing/interscope) +137
LESS THAN JAKE She's Gonna Break Soon (Sire/WB) +125
VENDETTA RED Shatterday /Epic/ +122
COLDPLAY The Scientist (Capitol) +121
ALL-AMERICAN REJECTS The Last Song (DreamWorks/ +108
STAIND Price To Play (Flig/Flektra/EEG) +107

Most

Played Recurrents . ..

TOTAL
ARTIST TITLE LABEL(S) PLAYS
3 DOORS DOWN When I'm Gone (Republic/Universal) 1118
FOO FIGHTERS All My Life (Roswell/RCA) 1104
CHEVELLE The Red /£pic/ 1008
SEETHER Fine Again (Wind-up) 963
SALIVA Always f/sland/IDJMG) 947
SUM 41 Stili Waiting (Island//DJMG) 813
SYSTEM OF A DOWN Aerials (American/Columbia) 197
NIRVANA You Know You're Right (Geffen/interscope) 724
COLDPLAY Clocks (Capitol) ns
DISTURBED Prayer (Reprise/ 679
TAPROOT Poem (Velvet Hammer/Atlantic) 633
RED HOT CHILI PEPPERS By The Way (Warner Bros.) 552
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/lnterscape) 536
HOOBASTANK Crawling In The Dark (Island//0JMG) 508
STONE SOUR Bother (Roadrunner/iDJMG) 504
INCUBUS | Wish You Were Here /immortal/pic) 492
MUDVAYNE Not Falling (£pic/ 486
HOOBASTANK Running Away (Island//0JMG) 451
SYSTEM OF A DOWN Chop Suey (American/Columbia) 422
PUDDLE OF MUDD Blurry (Flawless/Geffen/Interscope) 420

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

e May 2, 2003
WE WK ARTIST TITLE LABELE) PAYS sLavs mpg%:s;%l%us JG7 i
1 o LINKIN PARK Somewhere | Belong (Warner Bros.) 3196 +9 372284 9 1710
2 2 EVANESCENCE Bring Me To Life (Wind-up/ 3072 -52 358001 17 15/0
3 o AUDIOSLAVE Like A Stone fInterscope/Epic) 3039 +14 346482 17 7810
4 o TRAPT Headstrong (Warner Bros./ 2910 +83 303593 26 75/0
8 o WHITE STRIPES Seven Nation Army (Third Man/V2) 2347 +176 301828 " 1210
7 0 FOO FIGHTERS Times Like These (Roswell/RCA) 2198 +25 262700 16 69/0
9 o STAIND Price To Play (Fiip/Elektra/EEG) 2172 +107 260978 4 7601
6 8  AFIGirl's Not Grey (DreamWorks) 2154 49 237832 14 1710
10 0 CHEVELLE Send The Pain Below Epic/ 2140 +98 231005 14 76/0
5 10 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 2100 -281 244392 21 7710
1 11 GODSMACK Straight Out Cf Line (Republic/Universal) 1518 -66 155209 13 62/0
13 @ ATARIS In This Diary (Columbia) 1445 +36 151414 12 110
14 @ SUM 41 The Hell Song (/sland/IDJMG) 1379 +13 162506 9 6812
12 14  QUEENS OF THE STONE AGE No One Knows (/nterscope) 1379 -34 184436 32 75/0
16 15 FINCH What It Is To Burn (Drive-Thru/MCA) 1303 -25 154248 15 6501
17 @ COLD Stupid Girl (Fljp/Geffen/Interscope) 1302 +47 13191 9 6711
20 @ QUEENS OF THE STONE AGE Go With The Flow fInterscope) 1237 +65 116874 6 69/2
26 @ P.0.D. Sleeping Awake (Maverick/Reprise) 1234 +319 152025 2 66/2
22 @ SEETHER Driven Under (Wind-up/ 1189 +15 98878 8 611
21 @ SALIVA Rest In Pieces (/sland//DJMG) 1N +14 92935 8 54/0
15 21 USED Buried Myself Alive (Reprise/ 1077 -256 103561 14 64/0
40 @ DEFTONES Minerva (Maverick/Reprise) 1042 +568 164701 2 68/6
19 23  GOOD CHARLOTTE The Anthem (Epic/ 1030 -159 12132 16 59/0
24 @ REVIS Caught In The Rain (Epic/ m +8 64278 9 5811
23 25  BLUR Crazy Beat (Virgin/ 955 -90 89485 1 61/0
27 @ TAPROOT Mine (Velvet Hammer/Atlantic) 841 +19 71069 1 541
28 @ 3 DOORS DOWN The Road I'm On (Republic/Universal) 836 +41 61894 6 a8
3 @ COLDPLAY The Scientist (Capitol) 136 +121 106064 4 50/4
33 @ MARILYN MANSON Mobscene (Nothing/Interscope) 695 +137 58379 2 49/3
32 @ SMILE EMPTY SOUL Bottom Of A Bottle (Lava/ 665 +85 48057 3 55/5
25 31 ALL-AMERICAN REJECTS Swing Swing (OreamWorks) 660 -256 55883 20 44/0
29 32  DISTURBED Remember (Reprise/ 659 -86 72354 17 3210
30 33 (HED) PLANET EARTH Blackout (Volcano/Jive) 640 -90 54511 1" 45)0
49 @ RADIOHEAD There There {Capitol) 630 +344 117767 2 54/6
38 @ LIVE Heaven [Radioactive/MCA) 554 +65 56652 3 3mn
36 @ POWERMAN 5000 Free (DreamWorks) 531 +27 39549 4 351
41 @ LINKIN PARK Faint (Warner Bros.) 529 +66 101500 5 14/3
39 @ HOT HOT HEAT Bandages /Sub Pop/Reprise) 527 +49 13662 5 3113
34 39  SOCIALBURN Down (Elektra/EEG) 479 -69 50138 20 2210
35 40  LIAM LYNCH United States Of Whatever (S-Curve/EMC) 477 -42 70914 8 29/0
46 @ CAVE IN Anchor (RCA/ 459 +817 34614 3 43/5
37 42  BREAKING BENJAMIN Skin (Hollywood) 412 -89 31000 8 31/0
44 @ THIRD EYE BLIND Blinded (When | See You) (Elektra/EEG) 408 +8 40741 4 2710
42 44  JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal) 407 -19 47697 1 28/0
43 45  PETE YORN Come Back Home (Columbia) 400 12 58945 5 3312
45 46  ZWAN Lyric (Reprise/ 365 -16 36036 4 26/0
50 @ SHINEDOWN Fly From The Inside (At/antic/ 377 +67 22557 2 2112
48 48  DONNAS Who Invited You (Atlantic) 318 23 31022 3 30/0
@@  LESS THAN JAKE She's Gonna Break Soon (Sire/W5)/ 302 +125 25245 1 346
@  TAKING BACK SUNDAY Cute Without The E (Cut... Victory) 268  +25 22688 1 180
78 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs
unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week increases in totai plays. Gross
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (©
2003, The Arbitron Company). © 2003, R&R, Inc.

“EVERYONE”

Impacting all ROCK formats NOW!!!

COULDN'T WAIT:
KTBZ WAAF WCCC KRGC WMMR

KOMP KTUX WXRX KSHE KZRR and more!

www americanradiohistorvy com

THE NEW SINGLE
FROM THEIR DEBUT ALBUM
WHERE YOU ARE

PRODUCED BY JOHN KURZWEG
MANAGEMENT: TERRY CLARK MANAGEMENT
& CRUSH MUSIC MEDIA MANAGEMENT
WWW.SOCIALBURN.COM

ON ELEKTRA COMPACT DISCS
WWW.ELEKTRA.COM
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! Well, while the rest of you wait for an

to spite him, | am submitting this
late. & I'm very happy about the cur-

playing some great-sounding stuff like
Queens Of The Stone Age, A.F1.,

With -
Chaz Kelly

30 bands that sound alike! # As far
as reaction from listeners, we're hav-

Hartford’s 104 Fest, waiting on confirmations and stressing out. Thanks,
Max. The extra work you gave me really helped.

P » ~ 5 -

What? Nos. 1 through 4 are the
same as last week, and the week
before that, and the week before that?

opening at the top of the pile, feast your
eyes on the up-and-comers ... No. 5
belongs to The White Stripes, thanks
to a great new album, support from ra-
dio and tons of requests nationwide ...
Foo Fighters, Staind and Chevelie round out the top 10 ...
jump to No. 18 after only three weeks ...
No. 40 after only two weeks ...
ter only three weeks ...
.. And Live go to No. 35 after only three weeks ...

Deftones go to No. 22 from
Marilyn Manson pops in at No. 29 af-

Prediction for

ground-pounding chart action: Shinedown, who claim a chart position -
New to the chart this .

of No. 47 after a mere three weeks at radio ...
week are Less Than Jake (No. 49) and Taking Back Sunday (No.

50) ... Most Added: Die Trying, Vendetta Red, Authority Zero, All- :
.| American Rejects, Deftones, Radiohead, Less Than Jake and The :
Most Should Be Added: Smile Empty Soul, Cave In, Fin-
ger Eleven, Hot Hot Heat, The Roots, Powerman 5000 and Molotov.

Exies ...

Funny, the first time | hear from Max
. in years he gives me homework. Just

- rent state of alternative music. We're

Hot

Hot Heat and Switchfoot. What makes .
it even better is that they are all indi-
vidual styles. Finally! No more playing :

ing success with Evanescence’s sec- -
ond single, “Going Under,” The White .
Stripes, Revis, The Ataris, Switchfoot, The Used and A.F.l. We are find-
ing real passion for bands like Good Charlotte, Sum 41, A.F.l. and °
Finch, and even for lesser-known bands like Glassjaw and Autopilot
Off. # | really like the new Feeder record — so much that we came
in early on it — and The Caesars’ “Jerk It Out” is fun. But, seriously, ;
enough about music. We are in show mode as we put together WMRQ/

P.O.D. .

Radiohead take No. 34 after only two weeks .

— Max Tolkoff, Alternative Editor

artist: Feeder
taeeL: Republic/Universal

By FRANK CORREIA /ROCK SPECIALTY EDITOR

Triumph over adversity is a common
theme in music, but few artists truly
have to endure the drama they sing
about. For London-based group Feeder,
tragedy struck last year when, on Janu-
ary 7, drummer Jon Lee committed sui-
cide in his Miami home. Singer-guitarist
Grant Nicholas lost both a bandmate and
a close friend.

Almost 10 years ago, Nicholas and Lee
formed Feeder in London. Rounding cut
the lineup with bassist Taka Hirose, the
group signed with Echo and released
their debut EP, Two Colours, in 1995.
Over the next five years, the group’s fol-
lowing grew with two full-length albums
and steady touring. In 2001. the group
really hit their stride in England with
Echo Park and the single “Buck Rogers,”
which rocketed up the U.K. charts.

Despite the success, Nicholas noted at
the time that he'd already written 10 new
songs he considered his best ever. Unfor-
tunately, Lee’s suicide would contribute
to the lyrics for Feeder’s latest, the aptly
titled Comfort in Sound. “There are a lot
of emotions on this record,” says Nicho-
las. “There’s love; there’s tragedy. Cer-
tainly on half of this record there are a lot
of lyrics that were fueled by emotions I

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click
the Message Boards button.

felt. Every song on this record really does
mean a lot in terms of both the content
and the mood. That’s what we've always
tried to do. But in a sad way. there’s more
ammunition to play with or this one.”

“Come Back Around,” the lead single
from Comfort in Sound, takes those emo-
tions and translates them into a concise
blast of guitar-driven power pop that’s as
uplifting as it is catchy. “There’s no real
religion/There’s no real salution/Gotta
pull myself back in,” Nicholas sings atop
a six-string assault that would make The
Foo Fighters proud. He alsc seems to ac-
knowledge human nature and the heal-
ing process as he ohserves in the chorus,
“We suffer the breaks/You know I still
remember it/It keeps burning away/l
know that you may take awhile to come
back around.”

Having recruited ex-Skunk Anansie
drummer Mark Richardson. Feeder are
ready to hit the road again. “We've come
too far, we’ve got too many fans out
there, and there are too many people
who have really stuck by us over the
years. It just seems tragic to give up
now,” explains Nicholas. “We're a good
band; we've got a lot more left in us be-
fore we call it a day.”

AGE

99 FROM
MAKE UP THE BREAKDOWN
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4 ™\ I
e Rﬂ 'fgmgﬁmﬂf EHW America’s Best Testing Alternative Songs 12+
: i l., Hnlsmﬂ* For The Week Ending 5/2/03
Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 1. SUPERSUCKERS /Mid-Fi) “Rock-N-Roll Records {Ain't Selling This Year)”
2. SOUNDS (New Ling/ "Living In America”
EVANESCENCE Bring Me To Life (Wind-up/ 4.23 410 95% 25% 424 96% 27% . "
! e 3. RISE AGAINST (Fat Wreck Chords) “Like The Ange!
TRAPT Headstrong (Warner Bros.) 408 4.18 90% 24Y% 404 89% 24 L N
L ’ ’ ' 4. RADIOHEAD (Capitol) “There There
LINKIN PARK Somewhere | Belong /Warner Bros.) 399  4.06 98% 23% 3.90 98% 25% . .
’ 5. GRANDADDY (V2 “El Caminos In The West
ALL-AMERICAN REJECTS Swing Swing (OreamWorks) ~ 3.95 4.01 92% 24% 384 90% 25% p .
6. CAESARS /Astralwerks) "Jerk It Qut
CHEVELLE Send The Pain Below (£pic/ 3.95 3.95 86% 17% 3.94 86% 16% , B
1. LAGWAGON /Fat Wreck Chords) "E Dagger
AF1 Girl's Not Grey (DreamWorks) 3.95 4.01 1% 13% 3.78 75% 16% 8. VENDETTA RED (Esic/ “Sh d
. ic) “Shatterday”
FINCH What It Is To Burn (Drive-Thr/MCA) 3.95 4.02 14% 10% 3.85 12% 1% 9. TRAIL OF DEAD /Il Al Sy 0
. Interscope) “All St. Day”
AUDIOSLAVE Like A Stone (Interscope/Epic) 3.94 3.89 93% 26.% 3.98 9% 26% 0. ALKALINE 0 /V P W Ey b
10. ‘agrant) “We' nough”
ATARIS In This Diary {Columbia) 3.91 4.02 76% 13% 3.79 75% 14% UG g / hve el ug
11. PLACEBO “This Pi i
FOO FIGHTERS Times Like These fRoswell/RCA/ 3.90 393 89% 22% 3.84 91% 22% //-/ut/Astra/we.r/(s/ AT
SEETHER Fine Again (Wind-up/ 3.86 3.92 91% 36% 3.87 93% 34% LS LU L LI /T/ij Lt Orange
FOD FIGHTERS All My Life (Roswell/RCA) 3.83 391 97% 4% 3.82 97% 44% 13. GOLDFRAPP (Mute) “Train )
SUM 41 The Hell Song /Island/{0JMG) 383 390 8%  17% 3714 82%  18% 14. |IDLEWILD (Capitol) “A Modern Way Of Letting Go
DISTURBED Remember (Reprise) 381 392 8% 2% 371 85%  22% 15. FEEDER (Republic/Universal) “Come Back Around
USED Buried Myself Alive (egrise/ 378 38  75%  18% 367 72%  15% 16. HOUSE OF 1,000 CORPSES (Geffen/lnterscope) “Brick House 2003”
STAIND Price To Pay (Fljo/Elektra/EEG) 3.78 6%  10% 377 6%  10% 17. BROKEN SOCIAL SCENE (Arts & Crafts/Paper Bag) “Stars And Sons”
QUEENS OF THE STONE AGE No One Knows fnterscopey  3.73 372 95%  49% 376 96%  48% 18. YO LA TENGO (Matador) “Little Eyes
SEETHER Driven Under (Wind-ug) 3711 367 60% 1% 367 62% 1% 19. THE LIBERTINES (Rough Trade) “| Get Along”
GOOD CHARLOTTE The Anthem (£sic/ 369 386 97%  39% 357 97%  39% 20. ORANGES BAND (aokout) "0K Apartment”
3 DODRS DOWN When I'm Gone (Regublic/Universal) ~ 3.68 375  97%  49% 362  99%  51% L Ranked by total number of shows reporting artist. p.
3 DOORS DOWN The Road I'm On (Republic/Universal) ~ 3.68 54% 10% 3.69 55% 10%
REVIS Caught In The Rain (£pic/ 3.68 in 40% 7% 3.63 43% % 4 I
SALIVA Rest In Pieces fisland/{DJMG) 3.67 3.80 11% 14% 3.65 18% 18% Record Of The Week
RED HOT CHILI PEPPERS Can’t Stop (Warner Bros.) 3.66 3.67 97% 39% 3.64 96% %
ARTIST: Supersuckers
0 i 9, 9, 0, 0
TAPROOT Mine (Velvet Hammer/Atlantic) 3.64 53% 9% 3.60 54% 7% TITLE: Motherfuckers Be Trippin’
QUEENS OF THE STONE AGE Go With the Flow f/nterscope  3.62 3.58 65% 14% 3.59 65% 14% LABEL: Mid-Fi
COLD Stupid Girl (Geffen/Interscope) 35 372 184% 14% 359  74% 13% From the outset, Tucson-by-way-of-Seattle rockers The e T
. . . e LEHLY
GODSMACK Straight Out Of Line (Republic/Universal) 349 358  82%  27% 345  85%  28% Supersuckers have unapologetically done it their way, prof- glagi it
WHITE STRIPES Seven Nation Ay (Thid Man/v2) 348 338 75%  21% 343 76%  22% LTI IRl D SO RIS
- Records (Ain't Selling This Year)” from the Suckers' sixth al-
BLUR Crazy Beat (Virgin/ 336 344 46% 1% 332 a4k 11% bum, Motherfuckers Be Trippin’, fearless frontman Eddie Spa-
Total sample size is 568 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dislike ghetti and his drinking buddies hit the proverbial nail on the
very much, 5=like very much). Total familiarity represents the percentage of respondents who recognized the head, as Spaghetti toasts underperforming rock records
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample while "watchin’ shit bands get rich.” The group’s trademark droll drinking songs
composition is based on persons 12+. TD = Target Demo (Persons 18-34). Persons are screened via the Internet. and punkabilly delivery are full-tilt throughout the affair, particularly in “"Rock
Once passed, they can take the music test based on the/r format/music p(eference. Ra‘te‘TheMusm.cnm results are Your Ass” where Spaghetti urges his faithful followers to “Grab a drink and
not meantto replace callout research. The results are intended to show opinions of participants on the Internet only. " A
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio chug a lug/Have some sex and take some drugs.” | got first round.
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of — Frank Correia, Rock Specialty Editor
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WHRL/Albany, N¥Y *
OM/PD/APD/MD: Lisa Bietlo

Rectifier”
1 VENDETTA RED “Shatte-day”
LESS THAN JAKE “Break™

KTEG/Albuguerque, NM *

Reporters

WFNX/Boston, MA *
PD: Cruze
APDMD: Kevin Mays
7 YEAH YEAH YEAHS “Night"
3 ALKALINE TRID *Enough”
3 STAIND “Price”

MR LIF “Phantom”

Stations and their adds listed alphabetically by market

KDGE/Dalfas-A. Worth, TX *
PD: Duane Doherty

APD/MD: Alan Ayo

11 SLIGHTLY STOOPID “Horey™

WXEG/Dayton, OH *

WMRO/Hartford, CT *

PD: Todd Thomas

MD: Chaz Kelly

1 ZUG ISLAND “Cry"
AUTHORITY ZERD “Seasons™
DIE TRYING *Gone”
EXIES "Kickout”
PETE YORN “Back”
VENDETTA REO "Shatterday”

KXTE/Las Vegas, NV *
PD: Dave Wellington
APD/MD: Chris Ripley
14 AUDIDSLAVE “Live"

USED "Yelow”

WBUZ/Nashville, TN *

OM: Jim Patrick

PD/MD: Russ Schenck

3 EXIES “Kockout”
AUTHORITY ZERD "Seasons™
LESS THAN JAKE "Break”
PRESENCE “Fun”

KZON/Phoenix, AZ *
OM/PD: Tim Maranville
APDMD: Kevin Mannion

LESS THAN JAKE “Break”
SMILE EMPTY SOLIL “Bottle™
GOB “Grve"

KWO0D/Sacramento, CA *

PD: Ron Bunce

APD: Boomer

27 DIE TRYING “Gone”
AUTHORITY ZERD “Seasons”
FINGER ELEVEN “Times™
ALKALINE TRIO “Enough”

\

WKRLSyracuse, NY *

DM/PD: Mimi Griswold

APD/MIX: Abbie Weber

1 AUTHBRITY ZERD “Seasons”
ALKAL NE TRIO “Enough”
ALL-ASRERICAN REJECTS “Song™

Please Send Your Photos

R&R wants your best snapshots (color or black & white).
Please include the names and titles of all pictured and send them to:
R&R, c/c Mike Davis: 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, CA 90067
Email: mdavis@radioandrecords.com
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: ittle Rock, AR * .
PD: Ellen Flaherty p: Seve Kramer o WXDXPittsburgh, PA * WXSRTallahassee, FL
MD: Mar: You WEDG/Buttalo, NY * : : WRRV/Newburgh, NY PD: Jotm Moschitta ‘ ; . PD: Steve Kin
ng ; | No Adds MD: Adrog : - L KPNT/St. Louis, MO 0
No Adds PD: Lenny Diana KUCD/Monalulu. HI * 12 STONES “Crash PDMD: Andrew Boris MD: Vinnie PD: Tommy Matiern MD: Meathead
el Y e B G L WD } A0 S
HOT HOT HEAT 3 5 " Lot " g t “Times”
T POD o MD: Ryan Sean Pt APD: Jefl “Woody” File 1 WHITESTRIPES “Seve”
N DIE TRYING "Gong” KTCL/Denver-Boulder, CO * | 53 SuGHTLY STOOPID "Wicked" PETE YORN “Back” 1 VENDETTA RED “Shatterday
KTZ0/Albuguerque, NM PD: Mike O'Connor =0 PEPPER “Tradewinds” We tand 1 OE TRYING “Gone™
PD ot Skt MD:Sarin Saunders ALLAMERGAN REECTS o KKND/New Orleans, LA * | pyprn o e M R e -
) ,;,_L.AMgR,&yN REJECTS “Son” . SEETHER "Lnder" LESS THAN JAKE "Break’ OM/PD: Rob Summers MD: Brian James WSUN/Tampa, FL *
oo ics WAVF/Charleston, SC APD/MD: Sig T B OM: Chuck Beck
1 LINKIN PARK “Faint” PD: Greg Patrick KROG/Los Angeles, CA * No Adds OIE TRYING "Gone' i PD: Shark
LESS THAN JAKE "Breat” APD/MD: Danny Villatohos . VP/Prog.. Kevin Weatherly EXIES “Kickout” KXRK/Salt Lake City, UT * | APD: PasLargo
No Adds CIMX/Detroit, M| * KTRS Miostor-Gavesion, TX* | APD: Gene Sandbloom PRESENCE Fun” APD/MD: Artie Fulkin 2 POD. Awake”
i) PD: Vince Richards HD: Lisa Worden AMD: orey OBrten .
: e . e “Shattrd
WNNX/Atlanta, GA * MO: Mt Frankin e S e WXRK/New York, NY *
PD: Leslie Fram WEND/Charlotte, NC * USED “Yellow" SOCIALBURN “Everyone” ;%S'l‘?: angslon KNARK/Portiand, OR *
APD: Chris Williams PD: Jack Daniel : PD: Mark Hamilton .
MD: Jay Harven APD/MD: Kristen Honeycutt No Adds APDMD: Jayn . . KFMA/Tucson, AZ
1 BEN HARPER “Hars" 1 HOT HOT HEAT “Banages” WLRSLouisville, KY * No Adds XTRA/San Diego, CA PD: Libbr Carstensen
1 COLDPLAY “Soertst” 1 GOOD CHARLOTTE “Young” KNACLEIEe Spnane, OR WRZX/Indianapolis, IN * ’ - ’ PD: Bryan Schock MD: Mat: Spry
oo 1 GhE Wk PD: Chris Crowley PD: Scattiameson %megw"‘""” 2 SPECIAL GOODNESS “Lte” 2 USED “iow”
o RADOHERD o APOMD: Stuflen | MD: Michael Young MD: Anrae Filzgerald WROXMNorfolk, VA * WBRUProvidence. Al - T " D RING o
2UG ISLAND “Cry” MEARILYN MANSON ghoecenel 2 84 Song” DEFTONES “Minena” PD: Michele Diamond e
RADIOHEAD “There' oussg: E%"’rﬂr:vﬂ MD: Mike Powers PD: Tim Schiavell
. N RADY G . e MD: Alicia Muliin
perp RS 2 isco. CA+ | KMYZ/uisa, OK *
PD: Al Parinelo WKOX/Chicago, IL * i WMFS/Memphis, TN * AITHORITY ZERO Sessos’ VHGETR R Statersy KITS/San Francisco, CA* |y LymBarsow
MD: Jzson Uianet PD: Tim Richards gl;NFag:g:nwm, AR WPLAdatksomile, FL PD: Rob Cressman DIE TRYING “Gone” :"IIIJJ: ie:n D:;ng MD: Cortin Prerce
A S B i : Dave acksonville, FL * o : Aaron Axelsen -
3???33'»]3 ZEOR:Je”Smns mﬂl[i)m'f: 'cyn.ﬁmﬂzs No Adds PD: Bo Matthews ol K'"’.mw_ 2 VENDETTA RED “Shatterday” No Adds
FINGER ELEVEN “Times” o Adds APDMD: Chad Chumley oS KRZOQ/Reno, NV * ALL-AMERICAN REECTS “Song”
PILLAR “Fireprool” No Adds KQRX/Odessa-Midland, TX 0OM: Rob Blaze Brooks
PRESINCE PD: Michael Todd Mobley APD: Jeremy Smith WHFS/Nashington, OC *
il WJBX/FL. Myers, FL * "0 Michac! Todd ley MD: Matt Diablo PD: Robert Benjamin
e AeD: P WRZK/Johmson City, TN + | WETAMiami, FL * T e TARSWER ST | Kucesanta parbara, co | AP ok Ve
PD: Bi APD: Fitz Madrid ohnson City, TN * . ! o - ZERD J anta Barbara, - !
100 S Lo MD: Jefi Zito VPProg. Ops.:MatkE. Mekim | o0/ e fomstaste 7 SOCNBURN Ermre LT GHPD: de Gtz Wi P Ferise
: » - SHINEDOWN " " "Minerva” . : Dakot
5,?‘,’,"{““‘{'“' b MD[;EI';E:‘ ::A\:iaLg?Ts: ?\Ilounu” T G . ; B‘E‘mﬁ"xz’nﬁw,a 000 OO Young® AUAERCAY REJECTS "Song”
D Toy Py T RADIOHAD T LR T WOYL/Richmord, VA * THGNG A0 Sk 0
1 ALLAVERIGH REECTS SIng” | a0 et ot o VENDETTA REO "Shaterday™ WJRR/Orlando, FL * :"%: "I(ﬁl;tteh Pauaﬁw rlnvéﬂfﬁashinglﬂn. oc*
: John Mi ’ PD: Pat Lynch : Keith Dakin : Buddy Rizer
T v KFRR/Fresno, CA * M ickerman o s MD: Leehm Curts
) N . : Chri: i . No Ada-
POMD: Ranty hase s S D Rewent KRBZ/Kansas City, KS * | WLUM/Milwaukee, Wi * ot KNDD)Seatte-Tacoma, WA * e
APD: Bill Jackson i No Adds DM/PD: Mike Kaplan PD: Tommy Wilde PD: Phil Manning
EXIES "Kickout” APD: Todd Violette MD: Kenny Neumann KCXX/Riverside, CA * APD: Jim Keller
LVE Heaer” MD: Lazio 2 SUGHTLY STOOPID “Honey” DM/PD: Keli Clugue 7 POWERMAN 5000 i WPBZest Paim Beach, AL *
WXTM/Cleveland, OH * tlo s L - WOCL/Orlando, FL * APOMD: Daryl James 2 FEEOER “Aroung” OM/PL: Jobet O'Conrel
WRAX/Birmingham, AL * | PO Kim m,,:,e ’ WGRD/Grand Rapids, MI * SMILE NPT S0U "arte %ﬁg%ﬂgy Smith SMILE EMPTY SOUL "Batte” M“;L?izgm""s:;m oy
; ! APD: PD: Bobby Ouncan - B0 g -
e HO: Pt Secke MO: MichaelGrey I 1 COLDRLAY St DETRG one
MD: Mark Lindsey 24 LINKIN PARK “Fart" Ot ‘T,RV'NG E%W xﬁz%’;’%\'ﬂ:‘nm,m "
. " VENOETTA REQ “Shatterday” 3 v
LA T g | (S0 Mo ' AMD: Dpic Hines WHTE:Mossrah-Dssan, NJ WP B KSYR/Shrevepor, LA © | ysemhiimington, NC
THREE DAYS GRACE “Hate” PRESENGE “fyn” PD: Darrin Smith 0 . . MD: Greg Travis Acting PD; Rod The Human Trip y g
MD: Brian Zanyor WPLY/Philadelphia, PA o s A PD: Knothead
" ; . . o PD: Jim McGuinn Y ZER OIE TRYING “Gone” 2 GOOD CHARLOTTE “Young™
. 5 ALL-AMERICAN REJECTS “So e Conas
I;gﬁfﬁﬂ:eﬁzn r’n?(re?g:ﬁ:,';""'e‘ N KETE/Lafayetle, LA * 3 GOOD CAARLOTTE “ourg” MD: DanFein sl o SHINEOOWN “Insde” DIE TRWIMG “Gone
APf!/M‘i):KaII:n " WARQ/Columbia, SC * APD: Tumer Watson PO: Scoft Perrin 235':‘1%?"”“" forats ﬂ&‘?&ﬁ,&ﬂ-’“‘“
- - OM/PD: Gina Jufiano N “Anchor” : Chris Ofivi E
* ST s | MO: Dave Fama SWLEEHPTYSOUL e e *Monitored Reporters
ROOTS "Seed” 1 DIE TRYING “Gone” VENDETTA RED "Shatterday™ MARILYN MANSON “Mobscene™
OEFTONES “Minenva KEDJ/Phoenix, AZ * 87 Total Reporters
. . R N : Nancy Stevens WINE/Rochester, NY *
WBCN/Boston, MA. WEEO/Hagerstown, MD WWDX/Lansing, MI * KIMBYMonterey-Salinas, CA ?D Dead Air D - ' R
OW: Ty Beartin WCOColumtus. o+ | AP0 n% sl R PO: ety Alen MDA mﬁr&m Danger 78 Total Monitored
4P/Programming: Oedipus UL 1 AUHORITY ZERD “Seasons” MD: Kelly Bradley APD/MD: Opie Taylor 23 AUTHORITY ZERD “Seasors” R DTRE
APD/MD: Steven Strick PD: Andy Davis 1 DEFTONES "Miverva” 3 DEFTONES “Minerva® 4 LINKIN PARK “Faint” COLDPLAY “Scientst” 8 DEFTONES “Minerve” 9 Total Indicator
DIE TRYING “Gone™ MD: Jack Devoss 1 FEEOER “Around” EXIES “Kickout” ALL-AMERICAN REJECTS “Song™ OIE TRYING “Gone™ 3 VENDETTA RED “Shittertay”
INTERPOL “Obstace” REVIS “Rain” 1 RA"Rectfer" SMILE EMPTY SOUL “Botte" EXIES "Keekout EXIES *Kickout” ALLAMERICAN EECTS Sorg"
_/
4 N 7 N\
New & Active Indicator
Most Added’
EMINEM Sing For The Moment (Shadyy/Aftermath/interscope) ALL-AMERICAN REJECTS The Last Song (DreamWorks/ DIE TRYING Oxygen's Gone (/siand/iDJMG)
Total Plays: 240, Total Stations: 9, Adds: 0 Total Plays: 183, Total Stations: 30, Adds: 10 FEEDER Come Back Around /Universal)
ROQTS Seed 210 (MC4) BEN HARPER With My Qwn Two Hands (Virgin/ AUTHORITY ZERO Over Seasons /Lava/
Total Plays: 236, Total Stations: 14, Adds: 3 Total Plays: 139, Total Stations: 9, Adds: 1 GOOD CHARLOTTE The Young And The Hopeless (Epic/
GOB Give Up The Grudge (Arista/ ACROMA Sun Rises Down (Republic/Universall DEFTONES Minerva (Maverick/Reprise/
Total Plays: 234, Total Stations: 20, Adds: 1 Total Plays: 110, Total Stations: 12, Adds: 0 MARILYN MANSON Mobscene (Vathing/interscope)
VENDETTA RED Shatterday Epic/ 12 STONES Crash (Wind-up/ ALL-AMERICAN REJECTS The Last Song (OreamWorks/
s: 228, ions: 39, : g ions: 5 - .
Total Play: Total Stations: 39, Adds: 14 Total Plays: 109, Total Stations: 11, Adds: 1 WHITE STRIPES Seven Nation Army (Third Man/V2)
SOUTH FM Dear Claudia (MCA/ CKY Attached At The Hip (Island/lDJMG) RADIOHEAD There There (Capitol)
Total Plays: 226, tations: 16, Adds: | g ions; g '
ys: 226, Total S 6, Adds: 1 Total Plays: 108, Total Stations: 11, Adds: 0 SALIVA Rest In Pieces /Isiand/IDJMG)
EXIES Kickout (Virgin/
L Songs ranked by total plays p PRESENCE Tonz Of Fun (Curty

FINGER ELEVEN Good Times (Wind-up/

TAKING BACK SUNDAY Cute Without The E (Cut...) (Victory/

BLANK THEORY Sour Times (Vew Line/
CAESARS Jerk It Out (Astralwerks/EMC)
EVEN ALL OUT Written it Off (independent/
INTERPOL Obstacle 1 (Matador)

RA Rectifier (Republic/Universal)
SOCIALBURN Everyone (Elektra/EEG)
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“Ben Harper’s ‘With My Own Two Hands is a sharp piece of music — a call to make
the world a better place without self-righteeusness or politics. it is worthy of being
mentioned in the same breath as Bob Marley's ‘Get Up Stand Up’!”

— Jody Denberg. PD,/XKGSR

“I lgve the new CD! Great songs, and Ben's amazing voice make ‘Diamonds On The
Inside’ his best ye:.” — Chris Hesrman, PD/WEQS

“Like all important American artists, Ben Harper is a great synthesist cutting into Rock,
Blues, Soul, Folk, and Funk to render songs of fire, vibrance, and depth. Harper’s album
‘Diamonds On The Inside® kas already made my Top 10 of 2003!”

— Alex Cortright, PD;WRNR

“| looove the Ben sirgle — the reggae leel 1o it is a nice change of pace.”
— Martin Bandyke, MDAWDET

“Smokin’ reggae rhythms with socially redeeming lyrics, as gaod as Bob Marley’s best!”

— Paul Shagrue, PD;WKOG

“A truly great album.” — Drew Ross, PO/KOTR

MUSIC FIRST
Managemest: J P Plunier ey

41
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New Orleans Jazz Fest on §/2

Beale Street Music Fest
in Memphis 5/3

Music Midtown
Atlanta 5/4

Go-Headlining tour w/
Jack Johnson this June thru August!
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different takes on what is needed to make their radio stations successful, yet they all
agree that Triple A is an exciting format to program, one that has plenty of room to
grow.

When The Opportunity Arises

What mzkes Triple A such a unique format is its ability to adapt to the market. The
four statior s we are addressing in this article have been in their respective markets for
somewhere between 20 and 30 years. Each had a certain set of market circumstances
when it signed on, and each has evolved over time as the market
makeup has changed. Staying the same is not a strategy for long-
term success, but making dramatic shifts in programming philoso-
phy is also not a good approach.

KBCO has not only regularly achieved the No. | 12+ position
in the ratings, it has also reached the top in the 25-54, 35-44 and
18-34 cells. Its ability to attract a younger adult audience not only
allows it to take on any other station in the market, it helps to
ensure the station’s future in the Denver-Boulder area.

“Because of KBCO's heritage, there may be certain expecta-
tions in the audience’s mind as to what we should or should not
be, but, at the same time, | will tell you that we continue to grow the station quite
strongly wizh younger adults,” says Arbough.

“Hand im hand with that, the older audience can easily be brought along for the ride as
we try to actract the right younger listeners. As I've said before, most Triple A program-
mers underestimate the hunger that older listeners have for new and exciting music.”

If a station wants to expand on the base it has established over time, MacLeash says
that the kev is to look at what demographics are being underserved and are compatible
with your existing audience.

“The heritage we have certainly helps,” she says. “If Cities 97 wasn't a station that,
throughout its history, has remained basically adult-rock-focused, we would find it much
more diffic ult to enjoy the success we see today.

“Granted, the station has leaned many different ways over that time, but we have
always delivered on the promise that we are a thoughtful music station. And, somehow,
the audience has always wanted to root for us to win.

“That sentiment has allowed us to develop a radio station that
is not only friendly to that core, but also able to cultivate a broader
audience so the station can live on.”

Maximize What You've Got

The one station within the commercial Triple A community
that is perhaps the most diverse and adventurous is WXRT. It
offers such a broad palette of musical styles from many eras that
any subtle shift in music programming wouldn’t make sense for
Winer right now.

However, the basic radio landscape in Chicago at the moment
has allowed him to maximize what he already owns in the mar-
ket. “"We've just seen a cume growth unlike anything we have seen a long time — we're
now approaching 600,000!” he says. “Part of it is because of the competitive changes
around us.

“The wey we are branded right now, we are offering more variety and choice of both
older and rewer rock music than anybody else in town. We're not just a one-dimen-
sional radic station. On the one hand we are handily satisfying our 35-44 listeners, but

Scott Arbough

Norm Winer

CONTINUED FROM PAGE ONE
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The Past
To The Future

Over the past few years marketing dollars have been very slim, but recently they opened
things up for us a bit, which | feel has helped to remind Chicagoans of the uniqe aspects of
WXRT and why they love this radio station.”

Winer's bosses recognized the potential for WXRT to become more than it already
was in the market, and they were willing to throw down the money. “This means they
have a good understanding of what WXRT represents,” Winer ‘
says. “In the bigger picture, that bodes well for all of us because
that means our format is on the radar of the corporate guys.” *

Playing With The Big Boys

The Triple A format can adapt itself to a variety of ownership
expectations. It's no secret that many of the owners of Triple A
stations are smaller companies or standalone operations. This,
along with certain situations, such as limited signal coverage and
limited staff, places many stations in a special category.

These stations avoid the ratings game. They offer a unique
service that fills a specific need in their respective communities,
and their expectations of success are set accordingly. This often allows them to be more
adventurous and more unique in their programming approach than may otherwise make
sense.

But if you want to get in the thick of it, Benson says the key is to be willirg to adjust
yourself to the task at hand. “In a general sense, my observation would b=z that most
Triple A's are reluctant to do the things that it takes to make the station a mainstream
success,” he explains. “The feeling is that making the attempt somehow goe= against the
ethos of the format. But if you want to be serious about radio and take on Arb tron head-
on, then you have put aside some of those altruistic perceptions. It is this world that
most radio owners and managers operate in, and it is in this area where ey judge a
format’s success or potential for success.”

MacLeash agrees, saying, I think that a lot of owners are appreciative of -he fact that
the Triple A's they have are successful in the ratings and in billing,
but | also think they are still afraid to taks that leap of faith to put
that new Triple A station on in another market.

“Most Triple A stations deal with their markets in other ways
that don’t necessarily place them in the middle of the ratings battle,
but ratings are what the owners understand most.”

Having said all that, each Triple A station has a different market
situation and each has to be programmed to fit the market it is in.
“That flexibility is one of the strongest selling points of this for-
mat, but an outsider could see it as a weakness,” says Arbough.

“l do hope that Clear Channel and a lot of other big broadcast
companies make an attempt at translating what we do to other markets. But | also un-
derstand the hesitation. You can't create instant heritage; that's something :hat has to
grow slowly.”

Laren
Macleash

Dave Benson

Personal Passion

Macl.eash understands full well that it’s all about Arbitron and putting your szation in line
with its methodology, but she says, “The real reason why | love to come work every day is
that [ can go beyond that and get behind songs that my gut tells me will work for us.

“They allow me that freedom around here, to be able to use my gut, even though |
also get all the research tools | need. | think that in Triple A in general that personal
excitement you get about songs and artists sometimes, and trusting your insz ncts about

on the other hand we are skillfully attracting a
younger listener who wants a broader sampling
of music.

“Anothe- big aspect is the fact that we've been
given more support of late from our company.

“Yes, we love peace, hut we are not willing to take wounds
for it, as we are for war.”

~— John Andrew Holmes

them, is a very sacred part of what we do.”
Benson agrees that passion aboit music is

central to success, but he also understands that

his radio station is no longer his auc ences’ only

XY

Continued cn Page 96
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Hadio Feng Shui

Increasing Your Radio Station’s Potential

By Dennis Constantine

hen people come to visit my office, the first thing many notice is the rear

view mirror on my computer monitor. | sit at the computer with my back

to the door, a no-no for good Feng Shui (pronounced fung-schway). My

remedy for the situation: install a rear view mirror, which basically puts eyes
at the back of my head. | can see people entering my office even when my back is to the
door.

Feng Shui is a completely different philosophy and way of life than we are used to here in the
Western world. There are Feng Shui consultants who make a lot of money telling people how to
organize their homes and workplaces. | am not a Feng Shui expert. | know just enough to be
dangerous. The intention of this article is to get us to step outside our normal worldview and
look at our radio stations from a slightly different perspective.

A Little Background

First, a little background about Feng Shui. It is based on the phitosophy of Taoism and
was developed in ancient China over 5,000 years ago. Feng Shui is a highly developed
method to enhance the positive influences of the environment while avoiding the nega-
tive ones.

Feng means wind. Shui means water. In Chinese culture gentle winds and smooth
water have always been associated with a good harvest and good health; therefore, good
Feng Shui means good livelihood and fortune.

The ancient Chinese belief is that an invisible life energy (called chi) flows through
everything. It's the same philosophy that underlies acupuncture. If the energy in your
body is flowing freely and easily, you will stay fit and healthy. If, however, the energy
becomes stagnant or blocked, you will most likely fall ill.

The needles of acupuncture remove the blockages and calm the energy flow — they
regulate the chi. The Chinese believe that the buildings we live in require as much atten-
tion as our bodies, and so this science for “healing” the environment was developed. The
Chinese discovered that certain room configurations could either help or hinder the free
flow of energy.

If the energy is blocked, it causes corresponding blockages and problems in life. Clut-
ter catches energy, stopping its free circulation and turning it dull and stagnant. Sharp

A lot of control rooms have large windows.
Too many big windows and open doors create
a situation where energy flows through too
quickly. You can be swept away like you would
be by a rushing river.

corners send energy shooting out in too harsh a concentration. A series of open doors
send energy racing through too fast and too frenzied.

Fortunately, the Chinese also discovered that very small but specific changes, such as
hanging wind chimes in certain places or using certain colors, correct such disharmony
and put life back on track. At its core, Feng Shui teaches that by making small changes to
your home or workplace, you can affect everything in your life, from your finances to
your health, from your relationships to your spirituality.

Sarah Rossbach, author of several books on the subject, speaks about the power that
Feng Shui has in building success. “Today, those in powerful positions do not take chances
where Feng Shui is concerned,” she says. “I was surprised to find hard-nosed business-
men anxious to try Feng Shui as an added tool to clinch deals, enhance corporate clout or
expand their businesses.”

Some companies that use Feng Shui are Chase Manhattan Bank, Citibank, Paine Webber,
Morgan Guaranty Trust and the American Chamber of Commerce. Body Shop founder
Anita Roddick says that her headquarters and shops around the world had been designed
using Feng Shui principles. Richard Branson of Virgin Music also has used Feng Shui to his
advantage in building the Virgin empire.

OK, so how can a radio station use the principles of Feng Shui? We can start with
three areas to apply Feng Shui principles: physical (the studio), audio (sound of the sta-
tion) and visual (marketing and promotions),

The Studio
Feng Shui deals with how a room is laid

out. How the radio station’s control room is
laid out could have some effect on the station’s

B %
{

“Safequarding the rights of others is the most noble and heautiful
end of a human being.”
—_ Vlfahli’l Gibran

success. The control room is the source of the content of
the radio station. It’s an area of the radio station that is usu-
ally hidden away down a hallway, but it is the most important
room in the station.

Back in 1969, when | was PD for WYRE/Annapolis, MD,
we hired a world-famous astrologer to design the layout of
the control room. Using the station’s sign-on time, he mapped
the station's astrological chart. He configured the control
room in a certain way and created a room that had a mural of
the entire universe going over our heads and around the
room.

He prepared our environment for success by attuning the
studio with the station’s astrological chart. Who knows if that
was the reason for the station’s success, but it surely didn't
hurt.

In that spirit, let’s talk about your radio station’s control room and giving it good Feng
Shui. One of the main characteristics of a room with good Feng Shui is that it is free of
clutter. As you look around the control room, does it feel cluttered? Is there a way to
get rid of stuff lying around and clear the surfaces? Clutter blocks energy flow, so every-
thing you do to eliminate clutter allows more good energy to flow through the room.

Contral The Flow

There is an entrance to each room. As you enter the room, the wall directly opposite
the door is an important wall to attend to. The far left corner is called “The Wealth and
Prosperity" corner. Paying attention to what goes on in this corner of the room can help
your station be more successful.

Many Feng Shui consultants recommend putting something that has life force in this
corner. A living plant or a small waterfall are the normal remedies. Also, the bright col-
ors of a light, one that replicates the sun, work well here. This would be a good place to
put a lava lamp — it has movement and light. The best colors to use in this corner are
blues, purples and reds.

There are other parts of the control room that you might want to pay attention to as
well. The middle of the wall opposite the entrance is the “Fame & Reputation™ area of
the room. Bright red is a great color for this area; it will help your station become better
known in the community.

The right-hand corner opposite the entrance is the “Relationship” corner. This is
another good corner to place a plant or object that displays red, pink or white. This will
help you build a strong bond with your listeners and increase P listening.

A lot of control rooms have large windows. Too many big windows and open doors
create a situation where energy flows through too quickly. You can be swept away like
you would be by a rushing river. In this situation, you need to slow down the energy

Dennis
Constantine

flow.

Consider putting curtains over one wall of windows. If that’s not possible, a wind
chime hung in the middle of the open area will slow down the energy. Venus Flytrap on
WKRP in Cincinnati was ahead of his time with wind chimes in the control room.

The Sound

When listeners tune across the radio dial, there should be a marked difference when
they hit your station. Apply Feng Shui principles to the sound of your station and you will
create a sense of balance and harmony. That will make your station comfortable to lis-
teners. Heavy audio processing, busy production elements and DJs jamming too much
content into breaks all work against the Feng Shui minimalist approach.

The best audio processing sounds natural yet has competitive loudness. A good audio
engineer should be able to accomplish this. The problem with some of the early versions
of digital audio processing units was the artifacts they created and their inflexibility in
makihg adjustments. The newest digital processors on the market now actually sound
more like some of the top-of-the-fine '80s analog processors and have a lot more flex-
ibility in their setup. Have your engineer create an open and naturai sound in your audio
processing.

Production elements that layer many different sounds and voices on top of one an-
other are disconcerting; they work against the minimalist approach. Keep the produc-
tion clean to make a bigger impact.

Back in the '70s, with noisy Top 40
stations all around him, Buzz Bennett in-
troduced WKTQ (13Q) to Pittsburgh radio
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THIPLE A

To World

)

From Outcast
Class

On the outside looking in
By John Stevens

or many who read this special, having an old Top 40 guy write an article about
Triple A will be like having a McDonald'’s manager write an article on fine dining.
Certainly, there are many qualified people in Triple A who could offer their in-
sights, but the point of this article is to provide an outsider’s perspective.
Based on that criterion, my 30-plus years as an air personality, programmer, researcher,
consultant, part-owner and, not to mention, fan of Triple A gives me an interesting take
on why | believe the format has gone from outcast to world class.
| can sum up my theory in one word: PRAA.Y.E.R.S. No, | am not sug-
gesting there has been some sort of divine intervention on behalf of Triple
A, nor am | auditioning for Contemporary Christian Editor. However, | re-
ally do believe that PR.A.Y.E.R.S. is what has made the transformation for
Triple A possible. Let me explain.

P Is For Professionalism

The Pin PR.A.Y.E.RS. is for Professionalism. There is no doubt in my mind
that the level of professionalism in the ranks of Triple A programmirig has
risen over the years. Not that there wasn't plenty of expertise in the past,
but today’s successful Triple A programmers “get it.”

They see the big picture. They understand that it is about the music but
realize that it has never been about the music alone. These successful pro-
grammers understand that listeners have needs that extend beyond the
music. Production elements, artist tidbits, news and information, a sense of community
and a behind-the-scenes perspective all add to the entertainment value of a successful
Triple A station.

You can't help but be impressed when talking with someone like Dave Benson from
KFOG/San Francisco or Norm Winer from WXRT/Chicago. Regardless of your back-
ground or format experience, it is obvious that these guys know radio and their markets.

At my former company we hired John Bradley and Dave Rahn from SBR to help us
relaunch an AC station. They weren't AC experts, but they were brilliant radio strate-
gists and excellent critical thinkers. It didn't matter that their background at the time was
perceived as almost exclusively Triple A.

| could go on about other talented people, but | know | will inadvertently leave many
highly skilled programmers whom | admire off the list. Let me just say that | believe the
level of programming professionalism in Triple A has taken some giant steps forward
over the last several years.

R Is For Research

Most successful stations, regardless of format, do their homework, and today's suc-
cessful Triple A stations are no exception. Whether it is formalized research like music
testing and perceptual studies or simply sitting down with listeners and conducting lis-
tener panels or one-on-ones, today's successful Triple A programmers know their tar-
get audience and give 'em what they want.

In the past many Triple A programmers and stations didn’t have the budget to do
extensive research, and this has unquestionably hindered the success of the format as a
whole. Many stations still don't have a research budget today, yet they are expected to
perform at levels often beyond their means.

Some in management still consider audience research a luxury rather than a neces-
sity. As a result, many programmers have been forced to fly blind through uncharted
territories. Many have been unable to determine where the market opportunities and
obstacles lie with no tools other than their instincts.

Regardless of how it occurs and on what level, research — knowing the needs and
wants of the target audience — has played a major role in creating successful stations in
the Triple A format.

A Is For Awareness

Today's successful Triple A station enjoys much greater market awareness than in
years past. Audience sharing and sampling occur on many levels with many different
stations and formats. Part of the reason could be the outstanding stable of artists that
Triple A stations feature and the appeal and ability of these artists to cross over to other
formats. But, once again, it is more than music alone.

Despite often having weaker signals and inferior marketing budgets than most of their
competitors, Triple A stations have made great strides in utilizing arguably the most pow-
erful form of marketing: word of mouth. They have been successful at finding ways to
make people talk. :

Perhaps one of the best ways they have done this

John Stevens

tions have created positive imaging by becoming part of the community. Lifestyle events,
often unique to specific markets, have played a major role in creating awareness for
many successful Triple A stations.
| also feel that Triple A stations have always had a unique advantage over other for-
mats by not having to fit into some preconceived formatic mold. Triple A stations are so
varied from market to market, there has been much debate as to whether it is really a
format or simply a broader format category of Rock. | will leave that de-
bate to the format experts, but, clearly, the expectations for Triple A sta-
tions are different from those for CHR, Classic Rock or AC.

When someone listens to a station that claims to be Classic Rock, it bet-
ter be classic and it better be rock. But what do listeners expect to get
when they listen to a Triple A station? Anything you, as the marketer, want
them to get.

Triple A stations have the opportunity to define what they are, both
musically and nonmusically, in the minds of the listeners. Rather than having
to fit into a box, Triple A stations have the ability to create and define the
box and all its aspects and dimensions.

Y Is For The Years

it often takes years of commitment for stations in this format to become
successful. Triple A is a long-term endeavor, not a short-term fix. It isn't a
format that you can sign on the air and get a |0 share in the first book. But, if researched
and marketed correctly, it can unquestionably make an impact in key demos in a reason-
ably short period of time.

In this day and age of instant achievement, the format is somewhat unpopular with
the bottom-line conglomerates that comprise most of today’s consolidated media world.
Some might say that we in radio are lucky. Many network TV shows have four weeks or
less to prove themselves.

Triple A becomes an acquired taste for many listeners. Its low-key, no-hype, laid-back
approach doesn’t win the format sprints, but, if given the opportunity, has the ability to
go the distance in becoming a listener’s favorite station.

E Is For Excitement

Perhaps a better term would be passion (sorry, | already used my P). There is no
other format where the passion for the product at all levels is greater than at Triple A.
Love of the product is apparent. You hear it on the air from the staff, and you hear it

Rather than having to fit into a box, Triple A
stations have the ability to create and define
the box and all its aspects and dimensions.

from the listeners at events or focus groups.

You even hear it from the artists who come to the station for in-studio performances.
Triple A is arguably the most popular format with industry insiders, and that popularity is
finally spreading to the general public as well.

R Is For Respect

I'm talking about respect for the music, as well as for the audience. Triple A enter-
tains you as well as educates and informs you in an entertaining manner. It doesn’t insult
you, scream at you or emanate condescending tones. It becomes a friend and compan-
ion, and, when in the presence of others, it will complement the gathering rather than
detract from it.

It can be either foreground or background, depending on the mood or the occasion.
Triple A can be soft and hip at the same time (a feat that no Soft AC can match), or it can
rock the free world when appropriate or necessary. It can be played in the bedroom as
easily as in the boardroom. It has truly become world class.

S Is For Spins

| am aware that this topic has created a lot of controversy among Triple A program-
mers over the years. Maybe it's my imagination, but it appears that the smart pro-
grammers in Triple A have learned to not only spot the hits, but to embrace them. The
fact that these tracks and artists are played on other
stations seems to be viewed as a positive for the

is by becoming involved in the community. Instead of
simply being in a community, successful Triple A sta-

“Man is free at the moment he wishes to be.”

— Voltaire

station and format and no longer a negative.

Continued on Page 96
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— Raoi0 Triple A's Youth Movement

A look at some new blood coming into the format

By John Bradley

‘ve been in radio for almost three decades, and I've seen the radio business change a

lotin that time. I've seen changes in the way music is promoted. |'ve seen this format

emerge and grow. Through all the changes, | think about the future of Triple A. |

wonder why anyone just starting their career would want to get into the crazy world
of radio, let alone the “upper demo” Triple A format.

One of SBR Creative Media's missions is to identify and help develop new, young
talent. Who will carry on when the veterans move on? Triple A often has an image of
being a format for aging baby boomers run by aging baby boomers.

After all, our demographic sweet spot is 35-49. We play The Rolling Stones and Bruce
Springsteen mixed with John Hiatt and Bonnie Raitt. Not exactly the music you think of
for 18-34-year-olds.

So, I thought I'd talk with a few of the more youthful members of the Triple A family
to get their view of the world. You know what? Talki..z to them got me charged up and
boosted my optimism for the future of this great format.

There are good people in Triple A radio under the age of 35 who are here not by
default, but because they really love the format and the music, and talking with them
gives me good reason to believe that Triple A has a place for
future generations of listeners as well.

Meet The Future

Brad Holtz is 22 years old. He took over as PD of WTTS/
Indianapolis last spring while he was a college senior study-
ing for final exams. Before going into Triple A he worked for
six years at Classic Hits and Classic Rock stations in his home-
town of Indianapolis.

Ryan Arnold is 23 years old. His mother was in sales and
marketing for |6 years at WXRT/Chicago and is now LSM at
WLUP (The Loop)/Chicago. Arnold has seven years of com-
mercial radio experience at WXRT and KBXR/Columbia, MO,
and he is currently Promotions Director and Webmaster (with
an occasional airshift) at WMMM/Madison.

Marnie Sutton is 25 years old. She grew up in a Denver suburb in an open-minded
music household listening to lots of radio, including KBCO/Denver. Even though she loved
music, she didn’t imagine herself getting into radio; yet, after college, she moved to Aus-
tin and found herself as a sales assistant and morning show producer at KGSR.

PD Jody Denberg took a chance when half of the KGSR morning team left. He paired
the young, inexperienced Sutton with radio veteran Kevin Connor. It worked — a 20-
something with a 40-something!

Jennifer Orr is 25. Growing up in Boulder, her formative years were also influenced
by KBCO. She interned during summer breaks from college at KBCO, WXRT and Elektra
Records. The day after graduation she moved to Seattle and started working at KMTT
(The Mountain) as Promotions Coordinator at age 22. Three months later she was el-
evated to Promotions Director.

Lana Trezise is 27 years old. She started as a part-time announcer at KBXR while a
junior in college. “I got into KBXR by pure luck,” she says. “They gave me a job because
| needed a paycheck and | was told | had a good voice.” Now Tresize is PD and morning
co-host at the station.

Shane Cox is 34 years old. He has been the on-air PD since WOKI (The River)/Knoxville
signed on two years ago. He was already a | 6-year radio veteran in Active Rock, Country, AC,
Rock, CHR/Pop and Classic Rock.

John Bradley

Younger Artists — Adult Appeal

Some of the most played artists at Triple A sofar
this year are under the age of 35.

Chris Martin of Coldplay
Jakob Dylan of The Wallflowers
Rob Thomas of Matchbox Twenty
Chris Thile, Sean Watkins and Sara
Watkins of Nickel Creek
Susan Tedeschi
Rhett Miller
John Mayer
Norah Jones
Ben Harper
Kathleen Edwards
Jason Mraz
David Gray
Jack Johnson
Beck

A Format For Music Lavers

To be in Triple A, you've got to love
the music. It's not just new music for
younger listeners and old music for
older listeners. Triple A people,
whether they’re 25 or 45, listeners or
radio employees, are drawn to the for-
mat because of its combination of old
and new, its then-and-now quality. It’s
the unique blending of eras and styles
that creates the Triple A community.

— Anon.
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“To succeed in politics, it is often necessary to rise
ahove your principles.”
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“True music lovers celebrate music from past generations,” says Holtz. “| appreciate
the first Dire Straits album from 1978, which came out before | was born! People my age
appreciate Neil Young, Jim Morrison, Steely Dan, The Rolling Stones. It's timeless rock
'n’ roll that led to other rock music.

“Triple A is not about the flavor of the week, like CHR or Alternative; it's about the
artist and celebrating the works of that artist.”

As the baby boom generation has aged, SBR has continually worked with stations to keep

It’s not just new music for younger listeners
and old music for older listeners. It’s the
unique blending of eras and styles that
creates the Triple A community.

the door open to the younger end. We've found that this doesn't necessarily mean jettisoning
classic rock at the potential expense of losing the upper end. Instead, it means recognizing
the special connection that the classics have to today’s Triple A artists and music.

Orr says, “I don’t relate to older music in the same way an older person does, with
memories of it when it was brand-new. | have my own memories of when | was first
exposed to it. Music is new to everyone at some point, and it creates memories.”

“Born to Run’ was a big influence in my life,” says Arnold. Like many others under
35, he grew up around classic rock, either on the radio or played by his family, so he's
comfortable with it being in the mix on Triple A radio.

The other name for Triple A is Adult Rock. Adult Rock says more about a person’s
musical tastes than it does about their age. You can be 24 and be into Hendrix. You can
be 50 and like Coldplay. Adult Rock is all about appreciation for a broad variety of what's
new and what’s classic. We serve older listeners who want to remain up to date. We
serve younger listeners who respect and appreciate the past.

“Listening to the classic music, no matter how old you are, you get the same great
feeling,” says Tresize. “Good music bridges the age gap. Just because it’s old doesn’t
mean it can't mingle with the new on the same radio. You can love The Doors and Rhett
Miller both.” To Trezise, Triple Ais a
conduit for turning listeners on to
new music.

There are other stations that play
only old stuff, but Triple A also plays
great new music for 18-34s. “The
best thing about Triple A is that it's
based in classics, but we have other
dimensions,” says Cox. “The River's
slogan is ‘Open your ears, and your
mind will follow.™

This diversity of eras attracts
people to Triple A. KGSR is famous
for its variety, playing everything
from Nirvana to Willie Nelson. It’s
always surprising and never predictable. Sutton says, “That’s a big attraction for my age
group.”

The classic rock played at Triple A may be one thing that gives some people the
perception that Triple A is an older person’s format. But | have found that people in their
20s, whether listening to or working in Triple A, relate to the classic components of the
format on a different level than as just old music. The essence of Triple A is that it’s for
listeners who are open-minded musically, and that concept encompasses both the old

Triple A’s Demo Breakout

Can a person under 35 find happiness listen-
ing to Triple A? The answer is yes. We at SBR
looked at a four-book cume average of eight
big- and small-market stations to see who lis-
tens to Triple A radio. A very healthy 38% of the
cume comes from the 18-34 demo.

® Ten percent are 18 10 24 years old.

® Twenty-eight percent are 25 to 34 years old.

® Thirty-two percent are 35 to 44 years old.

® Twenty percent are 45 to 54 years old.

and the new.

Age Is A State Of Mind
| also discovered in talking with these six people that they think a bit older than they
are. There's a level of maturity in their work, in their musical tastes and in their musical
knowledge. Their mind-set is older than their chronological age. When asked if their
Triple A station was for people their age or some-
one older, all said they viewed themselves as the
target listener.

Continued on Page 98
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' The Triple A Trap

s

Many programmers lgnore mainstream programming principles

By Keith Cunningham

~ e didn't change our playlist, and our music is great, so why are the ratings
so inconsistent?” I've been fortunate enough to work with numerous Triple

A stations, where | often hear that question. It stems from a common

symptom | call “the Triple A Trap.” It's easy to spot from the outside, but
from within a station it's much more difficult.

When analyzing a format topic like the trap, it's a losing proposition to try to address
specific artists or titles. In Triple A, music libraries differ significantly from station to
station, the gold to current ratio is universally unpredictable, and competitive battles are
different in every market.

That makes Triple A unique, but also inconsistent when it comes to music-to-music
comparisons. The trap is more about music execution and less about which specific art-
ists and songs are played.

The Anti-Radio Format

What is the Triple A Trap? A loyal, yet small, cume (relative to market competition),
which results in inconsistent and low Arbitron numbers. Often a trapped station has high
TSL, which can lead to a false sense of comfort. It's understandable how a station might
get trapped. Triple A is called the anti-radio format; therefore, many programmers delib-
erately ignore some mainstream programming principles.

Before examining the trap, though, let's first define a common Triple A strategy: Play
the most music with the most variety and feature a laid-back, cerebral presentation that
sets the product apart from competitors.

This is perfect for music lovers, as the library is wide in appeal and deep in artists,
genres and eras. Much of the music is exclusive, and rotations are the lowest in the market.
Sounds like an exciting strategy, so why is the format’s cume so low in many markets?

Stations succumb to the Triple A Trap for many reasons, but here are three of the
primary factors:

I. Not playing new music enough

2. Playing too many vertical (or dead) records in gold

3. Not effectively positioning the station

Each factor is detrimental in its own way, but they also combine to form a specuflc end
result: a small cume and erratic numbers due to an inaccessible and unfamiliar radio
product. Programmers are understandably insulted when told their station is inacces-
sible; however, it's not their intended strategy or passion for the format that’s flawed,
it's usually station execution that is to blame.

Not Playing New Music Enough

Stations handle currents differently, but most use this base logic for analytical inter-
pretation: Medium currents are usually unfamiliar songs. Although new music is an at-

The Triple A Trap is like a disease that
slowly brings the station to its knees. The
TSL might look OK, but that doesn’t mean
the station is healthy.

tribute, an unfamiliar song is a position of weakness. Power currents represent a posi-
tion of strength. Familiar to the cume, these songs have demonstrated audience passion
(research, sales, phones), and they’re about to be big hits for the station.

Then there are recurrents, which also represent a position of strength. These are
established hits, extremely familiar to the whole cume. They came from the power cur-
rent category, and they continue to have life on the station and in the market, although
they are too young for gold.

Most stations have additional current categories, but regardless of how a library is
designed, avoiding factor No.! is based on how effectively new music is introduced and
established to the cume. There are several mistakes that lead to factor No. I.

A. Playing too many currents in the medium category. If a medium/unfamiliar song is
a position of weakness, the goal is to familiarize it as quickly as possible. Don't we want it to
eventually be in power? If there are too many
mediums, however, they're hard to establish
as a whole, and the spin frequency of each
record won't bring an accurate account of
whether or not the audience approves of it.
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“Peace is not an absence of war, it is a virtue, a state of mind,
a dispasition for benevelence, confidence, justice.”

— Baruch Spinoza i
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B. Playing a song in power too early. Power currents
are a position of strength (familiar new records that have
passion). Think about mistake A. If mediums are not effec-
tively familiarized and then moved to power, it's a mistake.
The position of strength just became a weakness by the ad-
dition of a somewhat unfamiliar record.

C. Playing a song in the recurrent category too early
or not dropping it if it tanks. Recurrents are positions of
strength. If mistake A is made, it will {ead to B, which will
be followed by C. An unfamiliar or a stiff recurrent is use-
less, and playing too many of them is a mistake. Trapped
stations generally have severe recurrent problems.

The result of these mistakes is that two musical posi-
tions of strength (power and recurrent) are turned into programming weaknesses be-
cause of low frequency or too many mediums that weren’t properly introduced.

There is a way to avoid these mistakes. Research is the best way to combat them.
Turnover and OES calculations to determine the appropriate frequency are also needed
to establish records for an audience. Avoiding these mistakes is critical to success, and
knowing the appropriate spin frequency is Programming |01, especially if a station isn’t
using music research.

Keith Cuhningham

Too Many Verticals In Gold

Let's define the gold category as a position of strength. It contains proven, familiar
records that are liked by a majority of the cume. You'd be comfortable with them bat-
ting for you in the bottom of the ninth.

A station eventually succumbs to factor No. 2 (even if only a little) if it has fallen for
No. I. How? Over time, ineffective recurrents may end up in gold. A station will also fall
for No. 2 when a programmer is unwilling to drop a gold track that no longer matters.
Research is the best way to remedy this. Gold tracks are a strategic position of strength;
every song will count positively or negatively.

As with current categories, stations also generally have multiple gold categories (power,
crossover, secondary, vertical, etc.). Regardless, they must live up to their names. They're
hits. They're crossover or vertical differentiators that positively support your mission
and don't send the cume running for cover.

Plus, secondary or vertical gold tracks can be strategically spotlighted to minimize
damage. That's how you can occasionally get away with playing an unfamiliar deep track.

The trap so far: Factors No. | and 2 feed off each other. When powers aren’t ready
for power, it leads to ineffective recurrents, which eventually lead to ineffective gold
tracks.

The result is multiple musical weaknesses each hour instead of strengths. The prod-
uct is becoming unfamiliar and inaccessible to P2 and P3 listeners, and the cume is van-
ishing. The Triple A Trap is like a disease that slowly brings the station to its knees. The
TSL might look OK, but that doesn't mean the station is heaithy.

Ineffective Station Positioning

Positioning comes into play whether or not factors | and 2 have been avoided. Let's
assume a station is not making musical mistakes but isn't effectively positioning itself
with high frequency. The common Triple A strategy (as illustrated above) does come
with the risk of being perceived as all over the map, unfocused and, in many cases,
unfamiliar due to library depth. Proper positioning minimizes that risk and makes a sta-
tion much more accessible.

if a station isn't positioning itself, it'll eventually position itself right out of the game.
Conversely, combining the right music with the right positioning messages can land a
station in the top five or higher. Success depends on both.

Avoiding these three elements of the Triple A Trap is simple: Tighten the musical
reins a bit by effectively familiarizing currents, secure the gold categories so they're
positions of strength, and properly position the product with high frequency.

Why are many Triple A stations reluctant to do these things? Does having a slightly
more familiar and tighter library, playing currents a bit more frequently and using pro-
duction strategically mean a station is selling out?

1 don't think so. Doing these things just makes a station more competitive by con-

temporary standards. Isn’t the goal to

o i showcase great triple A music to the larg-

est audience possible? Falling into the trap
makes that impossible.

Continued on Page 98
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HEY KIDS,
KNOCK IT OFF!

If you don’t stop getting such

GREAT RATINGS
and playing such GREAT MUSIC

everyone’s gonna want to do

TRIPLE A.

CREATIVE MEDIA

crazy
For 12 years, the only consultants cregtive
enough to specialize in Triple A Radio.

JOHN BRADLEY - DAVE RAHN
www.SBRCREATIVE.COM

(303) 444-7700
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The Noncomm Audience

An aggressive and progressive approach works best

By Bruce Warren

his article is not about music. It is not about how noncomm stations are break

ing artists’ careers and selling records — although my sense is that many of my

colleagues would like it to be, because that’s an arena they're more comfort-

able playing in. This article is about the growth of noncomm Triple A audi-
ences. Specifically: How much growth is too much?

This is a question being asked by many people at noncomm stations, where commer-
cial Radio 101 basics customized with values that noncomm listeners expect to hear
when they tune in to our stations are turning previously mediocre-performing stations
into up-and-comers. As long as our growth and wider reach do not compromise our

public service mission, do we continue on the aggressive path
that many noncomms are pursuing?

The Good News

First, the good news on the state of noncomm Triple A:
Overall, our audience growth is solid and continues to show
an upward trend. At most noncomm Triple A's our member-
ship, fundraising and underwriting also continue to grow. Here
is some supporting data.

Since Sept. | 1, 2001, National Public Radio has seena 16%
increase in its weekly audience. According to Arbitron and
NPR's Audience & Corporate Research, during an average
week almost 29 million people tune in to stations that carry
NPR programming, and nearly 2| million people listen to NPR

Bruce Warren
programs each week.

Inits March 17, 2003 issue, Time magazine wrote, "After nearly going bankrupt in the
mid-1980s, NPR is enjoying its best stretch ever, with a weekly audience up 48% since
1998, and revenues, in a flat economy, projected to grow 5% this year.”

From summer 2002 to fall 2002 a sample of 10 full-time Triple A noncomm stations
showed an average 0% increase in cume. Fall 2000 to fall 2001 saw an average cume
increase of 15% at these stations.

According to data collected by NPR and posted in a recent article in Current (the
public telecommunications newspaper), since 1994 there has been significant growth in
the amount of Triple A programming on public radio. “Pop music programming,” a cat-
egory that includes Triple A, grew 58% from 994 to 2002. Additionally, “folk and eclec-
tic programming,” both formats that overlap with Triple A, grew 59% and 150%, re-
spectively.

There are upward of 60 public stations across the country playing Triple A music,
reaching 5 million listeners a week. On a syndicated level, World Cafe has a weekly cume
of half a million listeners. Additionally, approximately | million listeners tune in weekly to
syndicated programs like Sounds Eclectic, American Routes, Mountain Stage, E-Town
and other contemporary pop music shows.

To Grow Or Not To Grow?

While there is no doubt that noncomm Triple A is healthy, there is still skepticism
about the format’s future growth. Our stations, along with other public radio stations
thinking about flipping to Triple A, are currently discussing a range of issues, challenges
and opportunities.

The pool of potential listeners to noncomm Triple A stations and programs is deep. In
a research project that my station, WXPN/Philadelphia, did with Edison Media, we saw
an opportunity to increase our cume by almost 40% through significant marketing en-
deavors.

What is holding many noncomms back are the stations’ limited marketing resources.
Compared to our commercial colleagues, the budgets we have to increase listener aware-
ness are quite limited. And so is our expertise in this area.

Because little research has been done, there is a feeling among various public radio
decisionmakers that Triple A and public radio news listeners do not go together. Yet a
quick scan of the musical acts featured on NPR’s news magazines All Things Considered
and Morning Edition reads like an R&R Indicator chart. There is also a considerable amount
of audience sharing going on between public radio news stations and commercial Triple
A stations.

There is a continuing undercurrent of concern about the creeping commercialism at
noncomms, both public radio news stations and Triple A's. s it about building cume, core
or both? And how does a public station —

We know that it is the core listeners who are most likely to contribute to noncomms
and that these people do most of the listening to our stations, yet many PDs and station
managers are taking an “aggressive and progressive” stance when it comes to building
audience.

This has resulted in tension between some of the more pure, core-focused noncomm
Triple As and stations like *XPN which walk a very thin line between being commercial
and noncommercial in terms of their audience-building strategies and marketing.

| recently spoke with WFPK/Louisville PD Dan Reed, WYEP/Pittsburgh GM Lee
Ferraro and KUT/Austin PD Hawk Mendenhall about these and other issues affecting
noncomm Triple A stations.

KUT, in particular, has had much success over the past two years. First, its member
support has increased 100% since 2000. Second, its cume and core audience growth
have been significant in a market traditionally owned by commercial Triple A KGSR. Third,
Hawk and KUT's senior staff have made dramatic changes in the culture of the program-
ming staff that have resulted in a much more listener-focused service.

As you'll see, WFPK, KUT and WYEP are building cume and core with a variety of
strategies.

R&R: When you say you want to improve listener service, what does that mean at
your station?

HM: For KUT, it means striving in all we do to be the most trusted and respected
source for news, arts and culture in Central Texas. We focus on quality performance in
all areas with clear expectations, and ali of it points toward the idea of being committed
to public service. We ask ourselves about every task “What is the outcome we desire?”
If it does not have a positive public-service benefit for the audience, we don't do it.

LF: | try to talk about listener satisfaction here, and | remind my staff of the tight
connection we must have with our listeners. Our relationship with listeners is so much
more important to us than it is to commercial or satellite radio. It is the character of that
relationship that differentiates us from those other services.

DR: For 'FPK, it comes down to more people referring to us as "their” radio station.
Trying to find and better serve what it is our listeners come to us for drives this service.

R&R: At the end of the day, what's more important: building cume, building core or
both?

HM: Build the cume by making good radio, and the core will come.

LF: Core! Core! Core! It not only focuses the station on quality programming, it rein-
forces our business model as a listener-supported radio station. People only become
members if they are core listeners. And only a small percentage of our core, perhaps
25% to 30%, are members. The question we need more answers to is: How do we get
more core listeners to be members?

DR: It has to be core, especially when you consider that fundraising is so important.

R&R: Lee, talk about your station’s audience-growth objectives and how that has
daffected your staff.

LF: Our stationwide stated objective in our strategic plan adopted two years ago was
to increase listening to the station — to work on increasing our AQH and TSL. We
believed that if we focused on quality listening and listener satisfaction, we would
strengthen the station. My feeling, though unstated at the time, was that cume would
grow if we focused on AQH and TSL.

| keep the goal of quality listening present in all meetings with the programming staff.
And now, when we get excited about the growth of our cume, | remind people that our
goal was and still is AQH and TSL and that our cume growth was an outcome of quality
service.

I also remind people that quality listeners become members. People who sample the
station or Jisten five to seven hours a week do not become members. Keeping listeners
listening longer and tuning in more often just makes sense.

R&R: How has this affected the culture of your station and the staff?

LF: My stating that we weren't interested in cume growth was a bit of a shock. This
was the first time anyone said that growth can be measured in terms of listening instead
of listeners. Culturally, it was a huge change, because it indirectly meant the separation
of one employee who was not in agreement with the goal and led to the creation of a
new programming position to help us better satisfy listeners.

It also clarified a muddy tension between staff who wanted cume growth and those

who didn't want to “sell out” to lowest-

where public service (as measured by
money raised) is the outcome — define its
focus?

“People demand freedom of speech as a compensation for the
freedom of thought which they seldom use.”

— Kierkegaard

common-denominator programming.
Adopting a listening growth goal seems to

Continued on Page 98
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How I learned to stop worrying and love file-sharing

By Lana Trezise

ohn asked me to write something on reaching younger audiences for this Triple A
special, and it made me think: Once you play what your target audience wants to
hear, and you play it often enough that they hear it, and you tell them you're play
ing it, what else is there?

Understanding your audience can give you the edge over your competition and help
you maintain your image as a tastemaker (or, at the least, as the hippest commercial
choice). The Internet can help you accomplish this.

| know, so far no great revelations. Let’s get to the juicy stuff. | have two main areas
that | want to explore: specific resources that can help you understand the younger Triple
A audience (probably the most Internet-savvy radio audience around) and a little insight
on how Internet use and file-sharing can change one's attitude toward the use of music.

Information, Please

First, make sure you're barking up the right tree. If you don’t have MediaAudit infor-
mation on Internet usage for your specific station, U.S. census information (available —
surprise, surprise — on the web at www.census.gov) can provide you with a general idea
of what your target demographic’s Internet usage is. I'd be surprised if there was a Triple
A station that didn't have an audience with a higher-than-average degree of Internet us-
age, but this will give you an idea how much higher.

Columbia, MQ is very much a white-collar, towns and gowns community, with a couple
of colleges, one enormous university, two major insurance home offices and several hos-
pitals that all provide Internet access to their employees.

in our home of Boone County, 13.5% of KBXR/Columbia, MO’s Pls are heavy Internet
users (seven-plus hours per week). In the combined market of Columbia-Jefferson City
(the state capital of Missouri, also in our listening area), which is market No. 249 in
population, we are No. 20 in home-computer ownership rates, No. |9 in heavy expo-
sure to the Internet, No. || for making a purchase on the Internet in the past year and
No. 10 for using the Internet in the last month (MediaAudit, fall 2002).

Of course, not all of your audience is going to be on the leading edge of Internet use,
but they have some experience with it. Your job is to be able to put yourself in the shoes
of any of your listeners, from those who don’t use computers to the bleeding-edgers.
Frequently, the bleeding-edgers can illuminate trends in the making, and this is why it's
wise to pay attention to their activities.

Useful Toals

The most useful tools on the Internet are filters for the vast amount of information
that is out there. Incidentally, this is how you can make your station and/or your station’s
website valuable — become a filter.

Filter sites are also where the bleeding-edgers congregate, for they feed on new infor-
mation. (Many of the bleeding-edgers also have RSS aggregators that receive automatic
feeds from several sites and filter them automatically, but that's another discussion.)

The reason that filter sites attract bleeding-edgers is not just because of the stories
they link to, but because of the communities they establish. Value is added to the news
through discussion and collaboration. Since | do a morning show in addition to my duties
as PD/MD, | have to absoiutely maximize my show-prep time in order to get the highest
return of content for the time | spend.

The goal on my morning show is to reflect the concerns of my listenership, and the
sooner | can figure out those concerns, the more timely and valuable | become to my
listeners. The filter sites are invaluable because they not only bring up the issues of the
day, they give me a community similar to my audience that will intelligently argue those
issues. | crib everything from strong arguments to punch lines from these sites. Here are
a few of the best:

www.memepool.com

www.boingboing.net

www.metafilter.com

www.fark.com

www.kuro5hin.org

www.slashdot.org

www.threewayaction.com (no, really!)

www.obscurestore.com

www.plastic.com

In addition, the following two sites list what sites weblogs are linking to. Their meth-
ods of data collection are a bit rough and unscientific but, they're being refined and are
still enormously useful.

and the New York Times have a most e-mailed or most popu-
lar feature — a great indicator of what regular people find
interesting enough to send to a friend. We on the radio sim-
ply talk about these things on a larger scale. Ultimately, we're
all just saying, “Hey, listen to this great new song,” or, “Have
you heard this news?”

www.news.yahoo.com (link to “most popular”)

www.nytimes.com (find “most e-mailed” index)

Again, you shouldn’t confuse these opinion leaders with the
majority of your audience, but your station is an opinion leader
as much as any prominent person in the community, some-
one who filters information and reflects the opinions of your
listenership.

We've all had the experience lately of being overwhelmed
by nonstop war coverage that has an unbearable signal-to-noise ratio. Calling everything
“breaking news” doesn’t do anyone any good, especially in the long term. Filtering and
packaging your information in dense, easily identifiable, predictable segments is the key.

Takes One To Know One

If you want to understand how advanced Internet users operate, you must become
one. Find a community and become a part of it. There are many amazing music discus-
sion communities out there, some with a core membership of a dozen, some with a core
membership of hundreds or even thousands.

Most of these online communities have a healthy love of music and produce energetic
discussions that go along with that passion, although not all of them are accepting new
members. (In general, though, you can still read discussions even if you're not a contrib-
uting member.) You may also know of a website that focuses on local matters or even
local music matters. We have a great one in www.comomusic.com.

The other thing advanced Internet users do is download music. Not all of them, to be
sure, but most have at least a working knowledge of how file-sharing works. Just as
hanging out in a record store can yield valuable information for a programmer, so can
hanging out in the online equivalent.

| hadn't owned a computer since the days when Apple lle’s were cutting-edge, but
I've managed to keep up through my computer at work. In March, though, | found a deal
on a laptop and went for it. I've long been squeamish about participating in file-sharing,
but it had all been theoretical. Once | had the ability to do it, | decided to explore.

The most striking thing about being part of a music community online is how com-
pletely similar it is to being part of one in meat space. It’s precisely like hanging outin a
record store. You bump into strangers and friends, you see what they're looking at, and
you share recommendations and passions. And, yeah, you share music.

Gained Insight

| have two incidents to share with you that show the kind of thing that happens in
these online communities. One concerns a very small band, and one concerns a very
large band.

Soviet are a band with one album on a small label. Someone in my music discussion
group mentioned their song “Candy Girl” as a perfect example of modern synth pop. I'm
really enjoying that kind of thing these days, so | downloaded the song and loved it.

While | was downloading the rest of the album, | found out more about the band,
including a tour itinerary that showed they'd be playing in Columbia in a few days. |
resolved to go to the show and buy their CD from them. Unfortunately, they canceled
the show, ruining my story.

My other incident concerns my experience with being online the weekend the
Radiohead album leaked. It would be hard to find another major-label band actively mak-
ing music whose fans are at once so technologically savvy and so loyal and respectful.

The night before, | had been chatting with the biggest Radiohead fan | know. | thought
the tracks had already leaked, but she said no. When | connected the next morning, | talked
with my group about a bunch of things, music and otherwise, and by midday my Radiohead
fan came in and said that the tracks were out there. She wouldn’t tell us where she was
getting them from, though, because she didn’t want to betray the trust of that community.

After a while someone else in my group said he had gotten the tracks too. He changed
the names of the files so that he wouldn't be deluged with requests from strangers to
share them, preferring instead to share them with our group.

However, there were a fair number of

Lana Trezise

www.blogdex.media.mit.edu
www.popdex.com
Google has a great news aggregator

“Freedom is not worth having if it does not include the freedom
to make mistakes.”
— Mahatma Gandhi

Radiohead fans in the group who re-
fused to listen, saying they didn't want
to spoil the event of new music with

Continued on Page 56
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Programming

A look at in-house and syndicated shows

Many releases get their start on specialty shows, and certain genre-specific
projects depend on them for much-needed exposure. For this year’s

WAPS/Akron, OH

In-House

Alternative Archives — alternative
music, hosted by Tommy Bruno

Beyondo Mondo Record Party —
hosted by D) Doug

Blues in the Afternoon — hosted by
Joe LaRose

D.1.Y. Radio — punk rock, hosted Ron

Mullens and Ed The Human Cannonball

Friday Night Block Party — commer-
cial-free blocks of music

Just Plain Folk — emphasis on local
folk artists

Monday Night Mellow — mellow
vocals and instrumentals

New Music Debuts — daily feature

Pickin’ the Grass — bluegrass, hosted
by Don igoe

Radio Sandbox — new and vintage
music, hosted by Jim Chenot

Red Hearts Radio — Native-American
Music

Reggae Rhythms — hosted by B.E.
Mann

Saturday Afternoon Eclectic — hosted
by Peter LaRose and Larry Crabbe

Slashville — Americana show

That Rhythm, Those Blues — vintage
blues and R&B, hosted by Bob West

WoodSong — grass-roots music,
hosted by Michael Jonathan

Zydeco House Party — Louisiana-style
Cajun music
Syndicated

Acoustic Cafe

E- Town

Putumayo World Music Hour

World Cafe

KBAC/Santa Fe, NM

In-House

Evening Soundtrack Sampler —
Americana’s best, hosted by Luther
Watts

Friday Funk — classic R&B, hosted by
Rocque Ranaldi

Global Jam — world music, hosted by
Alexa Bauer

Lucky's Belevedere Lounge — lounge
music, hosted by Lucky Duran

Transitions Radio Magazine — New

KBI:II/"nenver:Boulller

In-House

Blues From The Red Rooster Lounge
— hosted by The Red Rooster

KBCO Groove Show — hosted by
Dylan Smith

New Music Monday — new music
featured all day

Saturday Night Live — a concert from
KBCO’s 25-year history, hosted by
Keefer

Studio C Rewind — highlights from
Studio C sessions, hosted by Keefer

Sunday Sunrise — hosted by Ron
Bostwick

Sunday Morning in Studio C — an hour
of live music, hosted by Scott Arbough
Syndicated

E-Town

WB0S/Baoston

In-House

Blues on Sunday — hosted by Holly
Harris

New Music Monday — new music
featured all day

Sunday Morning Over Easy — hosted
by George Knight

KBXR, Columbia, MO

In-House

Acoustic Sunrise — acoustic show,
hosted by Tony Barbis

BXR Blues Party — hosted by
Bluesman B

' Syndicated

Acoustic Cafe
House of Blues Radio Hour

WCLZ/Portland, ME

In-House

Acoustic Sunrise — hosted by Suzanne
Local Music Show — hosted by Charlie

| Gaylord

New Music Tuesday — new music
featured alf day
The Sunday fazz Brunch

Syndicated

Musical Starstreams

special | thought | provide you with the most up-to-date list of in-house-
produced and syndicated specialty shows that air on Triple A radio.

KCTY/Omaha

No specialty programming at this time.

WDET/Detroit

In-House

Arkansas Traveler — bluegrass, hosted
by Larry McDaniel

Folks Like Us — folk music, hosted by
Matt Watroba

Listening Room — jazz and classical,
hosted by Chris Felcyn

The Chuck Horn Program —
electronica

The Ed Love Program — jazz

The Gene Elzy Program — jazz and
blues

The Michael Julien Program — world
music

The Willy Wilson Program — blues

The W. Kim Heron Program — jazz
Syndicated

Mountain Stage

Thistle & Shamrock

WDO0D/Chattanooga, TN

Syndicated
Acoustic Cafe
House of Blues Radio Hour
Nina Blackwood's New Wave Nation
The Out of Order Countdown

WDST/Poughkeepsie, NY

In-House

Acoustic Breakfast — hosted by Dave
Doud

Blues Break — hosted by Big Joe Fitz

Indie Flux — underground music,
hosted by Dave Leonard

Retroactive — deep cuts and local
bands, hosted by Eric Wilens

Saturday Night Request Show — all

| requests

Sessions — live music, hosted by Dave

| Leonard

Sunrise Concert — classical music,
hosted by Greg Dinger

Unleashed — free-form, hosted by
Dave Leonard

Woodstock Jam — jam bands, hosted

by Dave Leonard

Woodstock Roundtable — talk, hosted
by Doug Grunther

Syndicated

E-Town

KENZ/Salt Lake City

No specialty programming at this time.

KFO0G/San Francisco

In-House

0@ !0 — a musical focus on a chosen
year, hosted by Dave Morey and Don
Pardo

Live From the Archives — culled from

KFOG's Private Concerts, hosted by
Annalisa

New Releases Thursday — new music
featured all day

Sunday Acoustic Sunrise — hosted by
Rosalie Howarth.

Sunday Night Jam Show — jam band
show, hosted by Mike Powers
Syndicated

House of Blues Radio Hour

Putumayo World Music Hour

WFPK/Louisville
In-House

Celtic Brew — hosted by Colin Cordy

Gerry’s Jazz — hosted by Gerry
Weston

Independent Hit Parade — hosted by
Kim Sorise

Inner Ear/jazz Folio — hosted by Dick
Sisto

Roots and Boots — Americana show,
hosted by Michael Young

Saturday Night Blues Party — hosted
by Scott Mullins

Soul Power Hour — hosted by Woody
| Chancy

Sunday Bluegrass — hosted by Berk
Bryant

Sunday Morning Jazz — hosted by
‘ James Bickers
Woody's Roadhouse — hosted by

, Woody Chancy

Syndicated

Afropop

American Routes

Beale Street Caravan
! Echoes

E-Town

Grateful Dead Hour

Jazz From Lincoln Center

Kentucky Homefront

Age show, hosted by Alan Hutner and
Elizabeth Rose
- Syndicated

——
- - All Blues
_‘ 4

Putumayo World Music Hour Sounds Eclectic

Le Show
Mountain Stage
Sinatra Songbook

—

“Wars have never hurt anybody except the people whe die.”

— Salvador Dali
E-Town mees -

Continued on Page 92
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WFUV/New York

In-House

A Thousand Welcomes — lrish music,
hosted by Kathleen Biggins

The Big Broadcast — hosted by Rich
Conaty

Ceol na nGael — Irish music, hosted by |

Deirdre McGuinness and Liz Noonan

City Folk Sunday Breakfast — hosted
by John Platt

Group Harmony Review — hosted by
Dan Romanello

Idiot’s Delight — hosted by Vin Scelsa

Mile Failte — Irish music, hosted by
Seamus Blake

Mixed Bag — hosted by Pete Fornatale

WFUV Long Player — hosted by
Darren DeVivo

Woody's Children — hosted by Bob
Sherman
Syndicated

American Routes

Beale St. Caravan

Echoes

E-Town

Mountain Stage

The Savvy Traveler

Sounds Eclectic

Sound and Spirit

Thistle & Shamrock

World Cafe

KGSR/Austin

In-House

Blues Break — hosted by Bobby Ray

Dreadbeat Club — reggae show,
hosted by Jay Trachtenberg

Jazz Junction — hosted by Jay
Trachtenberg

Lone Star State of Mind — Texas
music, hosted by Bobby Ray or Kevin
Connor

Sunday Night News — new releases,
hosted by Jody Denberg
Syndicated

E-Town

Jazz Trax

Musical Starstreams

WGVX/Minneapolis

No specialty programming at this time.

KINK/Poriland, OR

In-House

The I1th Hour — new music show,
hosted by Sean Marten

24 Bits — a remixed or remastered
CD, hosted by Julie Marletto

Album Preview — hosted by Sean
Marten

Almost 8-Track — '70s music, hosted
by Dennis Constantine

Coffee Break Concert — three live
tracks from the same artist, hosted by
Inessa

KINK Focus — artist retrospective,
hosted by Sean Marten

Lights Out — mellow instrumental

music, hosted by Sean Marten

Local Music Spotlight — hosted by
Kevin Welch

Sunday Acoustic Sunrise — hosted by
Peggy LaPoint

Sunday Night Blues — hosted by Bob
| Anchetta

WHKOC/Norfolk, VA

' In-House

Lights Out on the Coast — chill music,
hosted by Nick P
Live at Five — concert tracks, hosted

' by Paul Shugrue

Lo-Cal Snack — local music, hosted by

| Kristi Michael

Reggae Rave — hosted by Teri Michele

Retro Lunch — hosted by Kristen
Croot

Sunrise on the Coast — hosted by

" Hunter Hughes

WMMM/Madisen

In-House

After Hours — nightly featured artist,
hosted by Gabby Parsons and Joe
Lambert

Live From Studio M — live in-studio

New Music Thursday — new music
featured all day

Radio Deli — a musical look at current
events, hosted by Pat Gallagher

| Syndicated

Acoustic Cafe

E-Town

Grateful Dead Hour

House of Blues Radio Hour

Little Steven’s Underground Garage

WMPS/Memphis
In-House

Jamnation — jam bands, hosted by

. Marshall

HardCore

House of Blues Radio Hour
King Biscuit Flower Hour
Putamayo World Music Hour
Up Close

KMTT/Seattle

In-House

Friday Night Flashback — nostalgia

| show, hosted by Brad Dolbeer

New Music Tuesday — new music
featured all day

Jazz at Dawn — hosted by Jim Stretch

This Old Porch — old-time music,
hosted by joe Cline and John Fowler

Peak of the Week — new-release
focus

Saturday Night House Party —

| homegrown blues with various hosts

New Music Hour — new music, hosted

by Brad Dolbeer

Sunday Brunch — acoustic show,
hosted by Ruby Brown.

The Underground — free-form show,
hosted by Jason Parker

| Syndicated

Putumayo World Music Hour

WMVY/Cape Cod, MA

In-House

The Blues at Eight— nightly blues hour,
hosted by Bill Narkiewcz

Local Music Cafe — local music, hosted
by Alison Hammond

Private Collection — hosted by Peter

| Simon

Sunday Morning and All That Jazz —

| hosted by Dave Kish
| Syndicated

Memphis Blues — hosted by Tater Red |

New Music Monday — new music

| featured all day

The Pig Over Easy — hosted by Alex

KMTN/Jackson Hole, WY

In-House

Ei Ritmo de la Montagne — Latin rock
show
Syndicated

Biues Delux

Flashback

Putumayo World Music Hour

WNCS/Burlingtan, VT

In-House
Crossroads — folk, bluegrass and gospel,

Global Jam — world music, hosted by
George Thomas

Jazz Spectrum — hosted by Lou D’Antoni
Saturday Night Chill — chill music,
hosted by Jamie Canfield

WNCW/Greenville-
Spartanburg, SC

In-House

Celtic Winds — various hosts
Dead Air — Grateful Dead music,
hosted by Uncle Dave

Syndicated
Acoustic Cafe
Afro-Pop Worldwide
Beale Street Caravan
E-Town
Grateful Dead Hour
Mountain Stage
Sounds Eclectic

WOKI/Knoxville

. Syndicated

Acoustic Cafe

Americana Cafe

E-Town

House of Blues Radio Hour

KOTR/San Luis Obispo, CA

In-House
Blues & Soul Express — hosted by L.J.

Evans

Boo Boo Records Radio Hour — new
music, hosted by Boo Boo Records
K-Otter Album Cabinet — full album

| feature, hosted by Charles Klaus

| hosted by Mark Hauser and Tim Downey |

Dubatomic Particles — reggae varieties |

with various hosts

Frank on Friday — Frank Zappa music,
hosted by Dave Wall

Goin’ Across the Mountain — blue-
grass, hosted by Jerry McNeely

Gospel Truth — hosted by Dennis
Jones

It Don’t Mean — swing, hosted by
Charles Benedict

e it st e |

s

“One of the penalhes for reiusmg to participate in politics is that | i
you end up being governed by your inferiors.”

— Plato

1

Homegrown — local artists, hosted by
Big Willy

Scott The Radio Flyer — Americana
show, hosted by Scott McLongstreet

Shakedown Street — Grateful Dead
hour, hosted by Charles Klaus
Syndicated

E-Town

Little Steven's Underground Garage

KPIG/Monterey

In-House

Blues in the Night — hosted by Bill
Welch

Cuzin Al's Bluegrass Show — hosted
by Cuzin Al Knoth

Dirty Boogie — hosted Unkle Sherman
Caughman

Please Stand By — hosted by Sleepy
John Sandidge

KPRI/San Diego

In-House
Essential CD — classic album spotlight
Live From Studio | — features
highlights of in-studio performances
Music Without Boundaries — free-
form show, hosted Kenny Weissberg
New Music Monday — new music

| featured all day

Sunday Morning Unplugged — hosted
by Meg Banta
Continued on Page 94
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.

@ New Albumm
f sioras Now!

See PETE YORN on the DAY | FORGOT TOUR (presented by AT&T Wireless):

Aprii 21 San Francisco  Warfield Theater May 5 Cleveland Agora Ballroom May 19 Orlando House Of Bives
April 23 Vancouver Commodore Baliroom May 6 Detroit Clutch Cargo May 21 New Orleans House Of Blues
April 24 Seattie Paramount Theater May 7 Toronto Guvernment May 23 Dallas Majestic Theater
April 26 Sait Lake City  Bricks May 9 New York Hammerstein Ballroom May 24 Austin Stubb's

Aprit 27 Denver Gothic Theater May 10 Philadeiphia Electric Factory May 26. Phoenix Celebrity Theater
Aprit 29 Minneapolis State Theater May 12 Boston Avalon Baliroom May 27 San Diego 4th & B.

May 1 Chicago Riviera Theater May 13 Washington DC 930 Ciub May 29 Los Angeles Wiltern Theater
May 2 Indianapolis Egyptian Baliroom May 16 Atlanta The Tabermnacle May 31 Las Vegas The Joint

May 3 Columbus Promowest May 18 Miami 8D June 2 Santa Barbara  Arlington Theater

13* AAA Monitor and Mediabase Charts i ®|2

Debut #18* Billboard Top 200 Album Chart Blowtorch Rotation
Top 5 most played!

Over 74,000 copies scanned in first week! Handpicked |

JOLIMBIA

www.peteyorn.com Produced by R. Walt Vincent and Pete Yorn * Mixed by Andy Wallace < A&R: Tim Devine « Management: The Firm @ |
www.columbiarecords.com ‘Columbia’ and = Reg, U.S. Pat. & Tm. Off. Marca Registrada./© 2003 Sony Music Ertertainment Inc.
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E-Town

l
Syndicated 1
House of Blues Radio Hour l

1

WRLT/Nashville

In-House

Lightning Blues — hosted by John |
Larson |

Lightning Crossroads — Americana,
hosted by John Larson

Nashville Sunday Night — live concert
broadcast

Real Jazz — hosted by Logan

Retro Lightning — historical musical
look, hosted Fred Buc
Syndicated

Acoustic Cafe

House of Blues Radio Hour

E-Town

Grateful Dead Hour

Musical Starstreams

Putumayo World Music Hour

Woodsongs

WRNR/Balhmnre

In-House
Acoustic Crossroads — hosted by

Carlos

Damian’s Blues Show — hosted by
Damian Einstein

Damian’s Local Diner — local music,
hosted by Damian

Fresh Cuts — new music, hosted by |
Alex Cortright.

Roadtrippin’ — Americana and jam
band show, hosted by Bill Wright

Saturday Night Rhythm & Groove — |
party grooves, hosted by Michael Macey

The Sunday Brunch — eclectic music,
hosted by Michael Buckley
Syndicated

£-Town

Little Steven's Underground Garage

WRNX/Springfield, MA

In-House

Jazz Variations — hosted by Tonia King

Jazz Taylor Made — hosted by Bex
Taylor

Six O'Clock Blues — hosted by Steve
Walbridge

The Backyard — local music, hosted by |
Matt Dube

Town & Country — Americana music,
hosted by Joe O’'Rourke |

KRSH/Santa Rosa, CA

In-House

Blues With Bowker — hosted by Bill
Bowker

Into the Krush — experimental and
progressive music, hosted by Nate
Matthews

Krush Americana — hosted by Bill
Bowker

| feature

| four tracks from a feature CD
Syndic. ted

Krush Uncorked — acoustic show,
hosted by Bob Sala |

One World — world music, hosted by
Dick Thyne

Real Jazz — hosted by Bob Sala

Under the Influence — blues roots
show, hosted by Roy Rogers

KRVB/Boise, ID |

In-House

Four at Five — daily theme-oriented

Lunch in the Library — daily feature of

Acoustic Cafe

KTAO/Santa Fe-Tass, NM

In-House

Captain Carl — real country music

Celtic and Beyond — Celtic music

Moccasin Wire — Native-American
music

Roots & Wires — reggae music

Sonido Del Sol — salsa, Latin and
tropical dance music

Spotlight on New Mexico — local and
regional music

Sunday Morning Jazz

The Tree — hip-hop, electronica and
dance music |

World on Tour — world music i

Syndicated

Acoustic Cafe

E-Town

House of Blues Radio Hour

New Dimensions i
|
)
l

Putumayo World Music Hour

KTBG/Kansas City
In-House ‘
Bluesquest — hosted by Mike Sanders |
Eclectic Cafe — hosted by Eddie
Osborne
Syndicated
World Cafe

KTCZ/Minneapolis

In-House

Acoustic Sunrise — hosted by Julie Lyle |

Freedom Rock — independent or i
imported music, hosted by Brian Oake

Minnesota Music — local music, hosted |
by Jason Nagle

New Music Monday — new music
featured all day

Traffic Jam — daily live clips from
Studio C, hosted by Brian Oake
Syndicated

E-Town

Loveline

KTHX/Reno, NV
In-House

Acoustic Show — hosted by Steve
Funk

Blues Project — hosted by Jeff Clark

Risky Biscuit Hayseed Hoot —
Americana show, hosted by Don Darue

Roots Rock Revival — hosted by Dave
Herold

Shades of It With Baba O’Lear — free-
form show
Syndicated

E-Town

Musical Starstreams

Putumayo World Music Hour

WTTS/Indianapolis
In-House

City of Music Radio Hour — local
music, hosted by Ann McWilliams

WXRT/Chicago

In-House

The Big Beat — modern sounds, hosted
by Marty Lennartz

Blues Breakers — hosted by Tom
Marker

Breakfast With The Beatles — hosted
by Terri Hemmert

Jazz Transfusion — hosted by Barry
Winograd

Local Anesthetic — local music, hosted
by Richard Milne

New Noise at Nine — new releases,
hosted by Tom Marker

New Releases Thursday — new music
featured all day

Saturday Morning Flashback — hosted
by Wendy Rice

Sound Opinions — rock 'n’ roll talk

. show with critics Greg Kot and Jim

WTTS Cage Match — nightly battle of |

the bands
WTTS Overeasy — laid-back acoustic
sounds, hosted by Todd Berryman
WTTS Time Capsule — daily noon-

time flashback, hosted by Laura Duncan

Syndicated
David Letterman’s Top Ten List
House of Blues Radio Hour
Little Steven’s Underground Garage

WVGOD/Elizabeth City, NC

Blues on the Sound — hosted by
Margie The Blues Babe

The Reggae Revival

Sunday Classics — hosted by Mike
Merritt
Syndicated

Putumayo World Music Hour

WXPN/Philadelphia

In-House

The Blues Show — hosted by Jonny
Meister

The Folk Show — hosted by Gene Shay

Leicht Lunch — hosted by Helen
Leicht

Women'’s Music Hour — hosted by
Michaela Majoun

World Cafe — origin of nationally

| syndicated show, hosted by David Dye

Sleepy Hollow — quiet sounds, hosted

by Chuck Elliott, Samantha Sullivan and

" Keith Brand

Syndicated
Echoes
Grateful Dead Hour
Mountain Stage
Sounds Eclectic
Stars End

r

“If you are patient in one moment of anger, you will escape a

hundred days of sorrow.”

— Chinese Proverb

DeRogatis

XRT Sunday Night Concert
Syndicated

Behind the Music

The Grateful Dead Hour

House of Blues Radio Hour

WXRV/Boslnn

In-House

Radio Boston — local music, hosted by
Zsid
Syndicated

Acoustic Cafe

E-Town

House of Blues Break

WYEP/ZPittshurgh

In-House

An American Sampler — Americana,
hosted by Ken Batista

Big Town Blues — hosted by Wrett
Weatherspoon

Bluegrass Jam — hosted by Bruce
Mountjoy

Blues & Rhythm — hosted by
BumbleBee Slim

Dubmission — reggae variations, hosted
by Kerem

Omnifonica — eclectic mix, hosted by
David Lesondak

Roots & Rhythm — hosted by Kate
Borger

Soul Show — hosted by Stephen Chatman
Syndicated

Beale Street Caravan

Thistle & Shamrock

World Cafe

WZEW/Mobile

In-House

92 Blues — hosted by Hank Becker

Jams Plus — jam bands show, hosted by
Dale Taylor

2nd Tuesday — free live concert
broadcast, hosted by Brian
Syndicated

Acoustic Cafe
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produced by Rick Rubin:
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the new album heroes and villains in stores July 1, 2003

includes Night Nurse'
and Hot Stepper'

FOR MORE INFORMATION. CONTACT JOMN R


www.americanradiohistory.com

% Honoring The Past While
Looking To The Future

Continued from Page 77
source to learn about new music. “In five years we are going to have to be much more
attuned to the speed of discovery of new artists and music because of the Internet and
other avenues of exposure,” he says.

“We're really beginning to understand that we aren’t the only medium to hear new
music on — and, in some cases, we aren't the primary medium. That doesn’t mean you

have to beat these other sources of exposure; you just can't operate under the illusion
that you are the sole music authority anymore.”

As the pressure to win gets more intense, however, Winer is afraid that some of us
are losing touch with that passion for music. “| worry when | see certain programmers.
in markets with established audiences become more conservative,” he says. “It is crimi-
nal to become reluctant to take chances and reluctant to commit to new artists and new
music.

“| strongly believe that attitude goes against the format's ideals and what make us
special — and successful, for that matter. We attract an audience that wants to be chal-
lenged to a certain extent, and when we neglect that expectation, it'll eventually mean
our downfall.”

Radio Feng Shui

Continued from Page 78

listeners with incredibly simple production elements. The image production used no music

and a slow, deliberate announcer style. The words were carefully chosen to make an impact.
That station’s sound had good Feng Shui, and the result was huge ratings and a strong

point of differentiation in the market.

When everyone in your market is using zips, zaps and stingers in their production
elements and sweepers, your production will stand out when it's pure and simple. The
best production people know how to use less to accomplish more.

It's easy to keep piling things on top of one another, but the result is a big blur flying
right over the heads of radio listeners. It's a complicated, busy world. Be the calm,
simple voice that has good Feng Shui.

The Loaok

Using good Feng Shui in how the station presents itself to the community is also key.
We've all heard the old rule of advertising on billboards: Keep the message simple (three
to five words). To really stand out in the cluttered world of media choices and advertis-
ing messages, be very clean and simple in all of your marketing. Be unciuttered.

Instead of creating a television ad with lots of fast cuts and images, be minimal in your
presentation. The simple, uncluttered look of your spot will stand out against all of the
clutter around it.

When setting up the station’s tent or booth at events, give it a minimalist look. When
listeners come to your booth, have a clean, uncluttered presentation. You can have a lot of
things to give away, but keep them out of sight. When a listener comes to the booth to talk to
you, your gift to them will seem much more important if it looks like you only have a few.

Keep your banners and signs clean and to the point. A simple visual presentation
makes a bigger impact. As always, less is more.

In conclusion, by adding the Feng Shui philosophy to several aspects of your radio
station, you can make a subtle change in how listeners perceive it. Just as a home with
good Feng Shui makes visitors feel comfortable, adding these qualities to your radio
station will make it more welcoming.

These harmonious aspects will invite them to listen longer, which could help grow
your TSL. Go with good Feng Shui, and let the good force be with you!

Dennis Constantine is PD of KINK/Portiand, OR. He programmed KBCO/Denver-
Boulder for its first 17 years and has consulted many of today’s top Triple A radio sta-
tions. You can reach him at 503-517-6000. Check out KINK’s website at www.kink fm.

From Outcast To World Class

Continued fram Page 80

Also, it seems to me that more Triple A stations are continuing to lay claim to artists and
bands long after they have crossed over to other formats. Rather than surrendering art-
ists to others as it has in past years, it seems that Triple A is proud of, not insulted by, this
interest in its musical talent lineup, which demonstrates that the format has a future and
something to offer mass-appeal audiences.

Let's face it: Listeners want to hear their favorite songs, regardless of the format. Repeti-
tion is education. The more listeners get an opportunity to hear a song, the more they have an
opportunity to evaluate it and the better chance it has of becoming someone’s favorite.

There seems to be enough exclusive music on Triple A to make and keep it unique.
The real challenge is in the mix of mass-appeal hit material and format-exclusive music.
The right mix must contain enough hits to keep it familiar and enough exclusive format
material to make it distinctive.

Whatever the formula, many Triple A stations seem to be getting it right, and in-
creased spins on Triple A have undoubtedly been another major reason for the format’s
increasing popularity.

PR.AY.ERS.

There you have it, an outsider’s perspective on why Triple A has made the grade. So,
before you log on to the computer to download the latest trends, remember
PR.A.Y.E.RS.: Professionalism, Research, Awareness, Years, Excitement, Respect and
Spins. It spells out specifically why Triple A has survived and thrived when many wrote it
off years ago.

In my opinion, it's the major reason Triple A has become world-class radio. Then again,
who knows? Maybe a little divine intervention did play a part somewhere along the line.

John Stevens recently joined Paragon Media Strategies as Sr. Research Director. Among
other positions, he was YP/Operation and co-owner of Caribou Communications, which
was sold to Citadel in 1999. You can reach Stevens at 303-922-5600 or at
jmsmcz@aol.com.

Use The Internet
To Beach Younger Adults

Continued from Page 88

subpar recordings in a compressed format; they wanted the CD with the artwork when
the band was ready to release it.

| present this episode as a snapshot of my experience. | think it raises some interest-
ing questions and issues, many of which | had not considered before | knew how file-
sharing programs worked. Devotion to one's favorite bands and music communities plays
an important role in this new scheme.

The new mantra for musicians and fans alike is that loyalties come before royalties.
Yes, that might leave out the record industry, but | have faith that there are some smart
people in this business who will be leaders no matter o
how this mess shakes out. The key for us, as it is for
every human on this planet, is to negotiate information
and learn how to adapt to changing circumstances.

*vs ¥ 5
.o

“There is no way to peace; peace is the way.”
— A. J. Muste

Infermation Generation

Right now | am an information hoarder. | have access to not only my own ears and
experiences, but information about callout research, artist history, other stations’ playlists,
local and national buzz, knowledge of artist and label resources (including what my sta-
tion can do for same), etc.

It's a vast amount of information to absorb, and we programmers have varying levels
of competence at making sense of all of it. We do a decent job of predicting the desires
of a certain subset of the population.

New technologies have huge implications for enabling collective decisionmaking by
our audience. What will happen when we know exactly when someone changes the
channel? Or the point at which they lose interest in a song?

The implications for artists could be just as serious. Does one challenge expectations
by trying something new or go with the tried-and-true? It's a classic dilemma with a new
coat of paint.

Lana Trezise is PD/MD for KBXR/Columbia, MO. She
can be reached at 573-449-1520 . Be sure to visit her
station’s website at www.bxr.com.
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Afro Celts
Beth Orton
Caesars
Ed Harcourt
Fountains of Wayne
Further Seems Forever
Garfunkel, Sharp & Mondlock
Gemma Hayes
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Relient K
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Van Morrison
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Triple A's Youth Movement

Continued from Page 82
think older than | am. In promotion meetings we ask ourselves the question, regardless
of age, ‘Is this something you and your friends would go to or do?™

Holtz agrees. “My music tastes have always been older than | am,” he says. “I'm a
40-year-old in the out-of-shape body of a 22-year-old.”

Here's an example from Knoxville of how a station event can have broad age appeal.
WOKI recently hosted a Mardi Gras party with local bands. According to Cox, the early
crowd was the 35+ upper end, but by 10:30pm the crowd had turned over 100%, to
18-25-year-olds.

It wasn’t just the regular bar crowd, either, because they had printed discount tick-
ets in advance from the WOKI| website. With one event, the station hit both the upper
and lower demos of an audience that's into Triple A music.

Talk About The Passion

Another thread that runs through all the people | talked to is passion. They are
passionate about radio, passionate about the music and passionate about their station.
They have strong beliefs in what they are doing, much like volunteers in a political
campaign. They are campaigning for a cause they believe in and love spreading the word
about the music, the musicians and their stations.

I'm impressed at how the music and radio values that sprouted long ago at KBCO,
KINK/Portland, OR and WXRT continue to be executed today by a new generation of

broadcasters. They have the boundless energy and dedication that are necessary in today’s
faster-paced, more demanding multitasking radio environment. That and the expertise
and perspective of radio veterans can be a powerful combination.

Arnold’s PD, Tom Teuber, likes to say, “My experience balances Ryan's enthusiasm.”
It's when Teuber’s experience and Arnold’s enthusiasm come together that the best
things happen at WMMM. And isn't that the way it should be in radio? Experience and
wisdom that come with age are combined with youthful energy to create great radio.

I'm a proponent of keeping young minds mixed with experienced veterans. When |
was at KBCO in 1990 we needed a fresh injection of youthful perspective. We hired Paul
Marszalek — then just 24 years old — to work with KBCO veterans 10 to 15 years
older. He heiped to reignite the older guard.

At SBR we continue to surround ourselves with youthful thinkers who keep us in-
spired and connected. Our current associate, Jason Lucero, is 24 years old. Jason is
another example of Triple A's youth movement — people driven by a love of both new
and old music. His favorite bands are The Beatles, Radiohead, Beck and The Police.

Under 30 and considering Triple A radio as a career? Holtz says, “Triple A is the
format if you want to do radio and get close to the music. And radio is the most acces-
sible, penetrating medium out there. It's powerful. It causes listeners to think — more
so than TV. And radio needs young people to spark new ideas.”

Amen.

John Bradley is co-President of SBR Creative Media. He can be reached at 303-444-
7700 or john @sbrcreative.com

The Triple A Trap

Continued from Page 84

More Factors

There are many more factors that contribute to the Triple A Trap: the morning show,
promotion, presentation, talent, marketing, etc. However, a station can get out of the
trap without changing radically or alienating its P|s. It won't happen overnight, and there
is likely to be both positive and negative reaction.

Recently, while the folks at WNCS/Burlington, VT were trying to get free of the trap,
they received nasty hit-and-run press pieces from a local reporter that even included
quotes from former WNCS staffers who claimed the station had sold out.

On the contrary, very little actually changed, including the library. The station still has
one of the largest commercial music libraries in the country. It just got more competi-
tive.

Strategic music execution improved, as did music balance and positioning. The station'’s
ratings had been trending down for some time, but because it dug itself out of the trap,
they have gone up 45% 25-49. A dramatic improvement.

Digging out doesn't mean a radical change. Some will complain, but they’ll be de-
fending a failing product. It's your ass on the line, not theirs.

A Risky Proposition

Finally, | contend that the Triple A Trap is not limited to the airwaves. It extends to all
phases of business operation. Triple A stations have tremendous potential, but | fear the
format is in trouble.

As a whole, it is underperforming and can improve on every level. It’s a rare occasion
when a radio owner agrees to launch a Triple A, and it'll continue to be a risky proposi-
tion until ratings and revenue increase and become consistent.

Promotional support is also dwindling, and labels have crossover plans for most Triple
A-sounding artists these days. Hot AC, Alternative and Rock have better ratings, larger
audiences, play records more and sell more units in almost every market than Triple A.

The truth hurts, | know. Discussions can be held about each of these points, but
without some hard work, Triple A is going to find itself set up as a luxury, not a necessity.
Avoid the on-air and off-air traps, and be a leader in your market. The entire format
needs it. Here's to your success.

Keith Cunningham is the founder of Media Positioning, a radio and media marketing
consultancy that specializes in Rock formats, including Triple A. To become a Media Po-
sitioning client, contact Cunningham at 310-452-7126 or keith@mediapositioning.com.

The Growth Of
The Noncomm Audience

Continued from Page 86

have obliterated the false dichotomy — mission vs. audience growth — that plagues so
many public radio stations.

In short, we're happier campers, and our cume is growing in spite of the fact that it
isn't our goal. We put the listeners first in many of our programming conversations. There
doesn’t seem to be anyone here who thinks doing good radio is in conflict with serving
our audience.

The only apparent issue | sense from the programming staff has to do with the selec-
tion of songs for our playlist. There is occasional angst over adding singles when some
staff feel a depth track is better. The heavy-handedness of the record industry is an occa-
sional sore point with staff.

R&R: Hawk, you and the KUT senior staff have been refreshingly focused in Austin.

even greater emphasis on our commitment to a high-quality public service for Central
Texans. The No. | thing here has been to convince the on-air staff that the people tune
in for the music, not for them.

KUT has also focused on Radio 101 stuff on the air — things as simple as identifying
the station, losing the six-minute back announcements after 55 minutes of uninterrupted
music and the like. We have grown our audience, but less scattered, more focused
programming has resulted in us giving the core more of what they come to us in the
first place for. Our next big project is the clear articulation of what the KUT music
identity is.

R&R: Dan, 'FPK has committed more money to marketing. Your fundraising depart-
ment and the programming department have worked nicely together to improve your
on-air fundraising and member benefits. You've tightened rotations, and [ even hear
“hit” songs. Are you happy with that?

DR: Hell, yeah. But you really drilled it in to me that it's not about me, it's about our
listeners. We’re obviously reaching more people. They re listening longer, and our core
is giving us more money — all evidence that supports our recent decisions.

How have the changes you've inspired im-
pacted your staff, and what does the future
-~ hold?

HM: It has meant starting and continuing

“The world needs anger. The world often continues ta allow evil
hecause it isn‘t angry enough.”
— Bede Jarreit

Bruce Warren is PD of public radio sta-
tion WXPN/Philadelphia, 'XPN is also the
station that produces the nationally syndi-
cated World Café. You can reach Bruce at
215-898-6677.

the idea of listener focus, which will mean an
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Llzzle West

The first single from the debut album

HOLY
1 OA D

freedom songs

Look for TBS' Dawson’s Creek promo

1] - ”
featuring Lizzie West's Sometime airing on
all Turner Networks from April 9th through May 14th.

IiZZiﬁW&St.Cﬂm whr.com @

©2003 Warner Bros. Records Inc. Waraer Music Group, An AOL Time Warmer Company. ~ Licokos

Breaker Artist on AOL & EW!
Both Entertainment Weekly Magazine and AOL

# named Lizzie a Breaker Artist for 2003

In the Press... '
Read all ahout Lizzie in the new issues of Details, Vanity Fair, Blender and Elle Magazine

THE FLAMING LIPS

YR L o T ’qﬁ
Il B i
The new collector's €P features:

Two brend new songs
The "fight Test” video

Flaming Lips versions of Beck's
“The Golden Age,”

Kylie Minogue's "Can't Get You Out Of
My Head" and Radiohead’s "Knives Out.”

©2003 Warne* Bros. Records Inc, War,

Add Date: 5/5 Early Add: WXRT/Chicago! Fight Test ep in stores now!
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~TRIPLEATOP 30 . , i

=5 BT e May 2, 2003
le"EsETK vwlzsx ARTIST TITLE LABEL(S) E‘L’Eé PT.Av-s mPg:E‘o%slsous "EE'X%? " TOTALASD?sm "
1 1 JASON MBAZ The Remedy {| Won't Worry) (Elektra/EEG) 504 -4 31821 13 2310
2 9 JOHN MAYER Why Georgia (Aware/Columbia) 500 +16 27261 13 24/0
3 o COLDPLAY Clocks (Capitol) 492 +18 37931 22 25/0
4 o FLEETWOOD MAC Peacekeeper /Reprise/ 467 +31 30054 8 230
6 o JACK JOHNSON The Horizon... Moonshine Conspiracy/Universal) 439 +25 26751 9 25/0
9 6 TRAIN Calling Al Angels (Columbia) 406 +74 31432 4 2212
5 7  COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 384 -48 31286 16 21/0
7 o BEN HARPER With My Own Two Hands (Virgin/ 383 +16 22976 8 230
10 0 JAYHAWKS Save It For A Rainy Day (American/Lost Highway/IDJMG) KE]| +3 20268 10 20/0
8 10 WALLFLOWERS How Good It Can Get finterscape) 325 -18 14008 17 21/0
11 m ZIGGY MARLEY True To Myself (Private Music/AAL) 318 +7 19505 5 211
12 @ LUCINDA WILLIAMS Righteously (Lost Highway) 314 +5 13217 9 18/0
14 @ PETE YORN Come Back Home (Columbia) 309 +20 19968 6 210
16 @ JOHNNY MARR Down On The Corner (iMusic) 265 +16 13943 9 191
13 15  DAVID GRAY Be Mine /ATO/RCA) 264 -28 17813 14 190
19 @ COLDPLAY The Scientist [Capitol) 250 +44 16256 3 2014
18 Q ALLMAN BROTHERS Firing Line (Sanctuary/SRG/ 245 +14 14684 1 1710
22 @ FEEL Got Your Name On It (Curb) 220 +21 6917 1 12/0
25 @ THORNS | Can't Remember (Aware/Columbia) 208 +24 16192 2 191
17 20 RHETT MILLER Come Around (Elektra/EEG) 201 -38 11479 18 190
20 @ TORI AMOS Taxi Ride /Epic/ 198 0 10714 9 2012
21 22  KATHLEEN EDWARDS Six 0'Clock News (Zog/Rounder) 192 -5 11913 1" 18/0
15 23 DAVE MATTHEWS BAND Grey Street (RCA/ 192 -64 9353 18 13/0
23 24 JOHN HIATT My Baby Blue (Vew West/ 189 -1 12577 3 18/2
24 25  PAUL SIMON Father And Daughter (Nick/Jive) 167 -23 13786 19 15/0
28 @ MATCHBOX TWENTY Unwell (Melisma/Atlantic) 165 +1 12906 " 5/0
26 27  JOHN EDDIE Let Me Down Hard (7hrill Show/Lost Highway) 159 -12 7013 3 1710
27 28  DAR WILLIAMS | Saw A Bird Fly Away (Razor & Tie) 152 -12 6224 9 14/0
30 @ THIRD EYE BLIND Blinded (When | See You) (Flektra/EEG) 145 +10 7865 2 an
€)  LIVE Heaven (Radioactive/MCA) 141 +23 3843 1 710
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/20-4/26. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
New & Active . . ... . . C e e e
3 DOORS DOWN When I'm Gone (Republic/Universal) JOSH KELLEY Amazing (Hollywood)
Total Plays: 128, Total Stations: 4, Adds: 0 Total Plays: 100, Total Stations: 9, Adds: 0
WIDESPREAD PANIC Don't Wanna Lose You (Widespread/SRG) GO0 GOO DOLLS Sympathy (Warner Bros.)
Total Plays: 124, Total Stations: 12, Adds: 0 Total Plays: 92, Total Stations: 5, Adds: 1
EDWIN MCCAIN | Want it All /A7C/Red Ink) RED HOT CHILI PEPPERS Can't Step (Warner Bros.)
Total Plays: 121, Total Stations: 10, Adds: 0 Total Plays: 85, Total Stations: 5, Adds: 0
BLUE MAN GROUP FIDAVE MATTHEWS Sing Along /Lava/ JOSEPH ARTHUR Honey & The Moon (Enjoy/Universal)
Total Plays: 118, Total Stations: 10, Adds: 1 Total Plays: 84, Total Stations: 8, Adds: 0 '
FRANKY PEREZ Something Crazy fLava/ NICKEL CREEK Smoothie Song (Sugar Hill
Total Plays: 113, Total Stations: 10, Adds: 0 Total Plays: 77, Total Stations; 7, Adds: 3
Songs ranked by total plays

Most Addego i o s

www.rradds.com
ARTIST TITLE LABEL(S) ADDS
JACKSON BROWNE About My Imagination (Elektra/EEG) 9
STEELY DAN Blues Beach (Reprise) 7
BRUCE COCKBURN Open (True North/Rounder/ 6
COLDPLAY The Scientist (Caprtoll 4
NICKEL CREEK Smoothie Song (Sugar Hill 3
ROBERT BRADLEY'S BLACKWATER... it'll Come To You (Vanguard) 3
2
2
2
2
2

TRAIN Calling All Angels (Columbia)
TORI AMOS Taxi Ride /Epic/

JOHN HIATT My Baby Blue (Vew West/
PSEUDOPOD All Over You (/nterscope/
EELS Saturday Morning /DreamWorks/

Most
IncreasedPlays .. ...

PR RS R Oy PRSI e £ SO % st
TOTAL

ARTIST TITLE LABEL(S) INCREASE
TRAIN Calling AN Angels (Columbia) +74
PSEUDOPOD Al Over You finterscope) +70
COLDPLAY The Scientist (Capitol) +44
TORI AMOS A Sorta Fairytale (£pic/ +39
RADIOHEAD There There (Capitol) +39
EELS Saturday Morning (DreamWorks) +37
MARCIA BALL Foreclose On The House Of Love (Afligator) +36
STEELY DAN Blues Beach (Rgprise/ +33
BRUCE COCKBURN Open (7rue North/Rounder) +33
FLEETWOOD MAC Peacekeeper (Rgprise/ +31
BLUE MAN GROUP FIDAVE MATTHEWS Sing Along fLava/ +31
Most
Played Recurrents ...
TOTAL
ARTIST TITLE LABEL(S) PLAYS
NDRAH JONES Come Away With Me (Blue Note/Virgin) p¥a
BECK Lost Cause (Geffen/interscope) 193
JACK JOHNSON Fiake (Enjoy/Universall 189
DAVE MATTHEWS BAND Grace Is Gone (RCA/ 172
SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 166
TORI AMOS A Sorta Fairytale (Epic/ 162
DAVE MATTHEWS BAND Where Are You Going (RCA/ 144
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 143
MATCHBOX TWENTY Disease (Atlantic/ 138
NORAH JONES Don't KnoTORI AMOS A Sorta Fairytale (fpic/ 201
BECK Lost Cause (Geffen/Interscape) 182
DAVE MATTHEWS BAND Grace fs Gone (RCA/ 172
JACK JOHNSON Flake (Enjoy/Universal) 168
NORAH JONES Come Away With Me (Blue Note/Viigin/ 158
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 152
SUSAN TEDESCHI Alone (7ane-CoolfArtemis) 144

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

OUR LO

THE NEW SINGLE FROM HIS ACCLAIMED DEBU
SOLO ALBUM “THE INSTIGATOR™, AND THE
FOLLOW-UP TO THE TOP TEN HIT “"COME ARCUND"

IMPACTING RADIO ON MAY 12!!

ALREADY SPINNING:
WXRV/Boston: KCTY/Omaha

* *Our Love’ is yet another reason why Rhett's

solo album is the Energizer Bunny album of Triple-A.
The great songs don't stop coming. Nor do the calls
for ‘More Rhett!” ‘More Rhett!’ from our listeners.”
“Briice Warren, PD. WXPN/Philadelphi

u‘_."; TRACOM
PR MANAGEMENT

www americanradiohistorv com
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ALWAYS ON THE PHONES \
AND SOON TO BE ONLINE!!
OUTSOURCEMUSIC.COM...Coming Soon...!!!

Michael Bhrenberg Jesse Barnett
v.510.530.8262 ® v.914.381.2977
£.510.530.9272 £914.381.3062
San Frandsco, CA Mamaroneck, NY

______

BRUCE COCKBURN | jatt
OPEN

From his forthcoming new release st st 1o e o et st "BENEATH THIS EREE EXIEH

You’ve Never Seem Everything _ o
Add date April 28th R&R Triple A Indicator @!
On your desk now! R&R Triple A Monitored 24

OUT OF THE BOX AT: New Adds This week:
WXRV WMMM KGSR WKOC WCLZ KBCO/Denver & WMPS/Memphis

WDST WRNR KPIG WNCS KTHX SEEING IS BELIEV NG
WMVY WRNX KBAC WDET WFUV SELERD EE
WXPN WFPK KTBG WYEP KTAO Rl | o

S May 18 - Alexandria, VA Birchmere
= .~ ...more!

2 BRUCE CMKBURW
G

mf

\
I
L
L_.....
L____
1
L,
L_..m_

Men May 19 - Lebanon, NH Lebancn Qpera House

T2 May 22 - Vancouvar, BC Orphewm Theater

- Fri  May 23 - Kelowna, BC Kelwora Sxysearch Plaze

e S May 25 - Edmonton, Alberts Northern Mberta Jub-fes Aud.
Nem May 26 - Calgery, Alberta  Jack Singer Aud.

Wed May 28 - Keene, NH Coloniz| Theater

Fri May 30 - Troy , MI Savings Bend Music 4!

M Sa: May 31 - Hartford, CT Lincoln Center

For more info contact:
Paul Langton * 617-218-4403 * pzull@ro nder.cam
Katrinka Suydam ¢ 31(-664-9€40 « katrin<a@roa1£x=0m

FeORDER
W—

[TRUE[NOSTH]

L | e to come...

ANEW* WEST

newwestrecords.com
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TRIPLE A TOP 30 INDICATOR

o May 2, 2003

R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY

Most Added’

www.rrindicator.com

OM: Jett Carrol
PD: Jody Oenberg

WHITE STRIPES “Boy”

WRNR/Baltimore, MD
OM: Jon Pelerson
PD: Alex Cortright
MD: Damian Einstein
1 BRUCE COCKBUAN “Open”

KRVB/Boise, ID *
DM/PD: Dan McColty
JACKSON BROWNE “About™
TRAIN "Anges™

WBO0S/Boston, MA *
PD: Chris Herrmann

7 SAMROBERTS "Brother”
6 NICKEL CREEK “Smoottie”

WXRV/Boston, MA *
PD: Nicole Sandler
';OD: Dana Marshail

BRUCE COCKBURN
1 STEELY DAN “Beach

WNCS/Burlington, VT
PD/MD: Mark Abuzzahab
8 STEELY DAN "Beach™
.;! BRUCECOCKBURN'Opeﬂ

JPCKSON BRUWNE “About™

WMVY/Cape Cod, MA
PD/MD: Barbara Dacey

1
1 MARCIABALL "House™
1 SUSANTEDESCH! “Twice™

WXRT/Chicago, IL *
PD: Norm Winer
APD/MD: Johr Farneda

4 TORIAMOS “Rde”
4 SPOON"Way"

KBXR/Columbia, MO
PO/MD: Lana Trezise

4 YARDRIRDS "Plaase’
-

3 PSEUQOPOD "Ove

APD: Jyl Hershman-Ross

1 ROBERTBRADLEY'S “Come”

APD/MD: Michele Williams

1 JACKSON BHUNNE\;JAD_WF

ROBERT BRADLEY'S "Come”

1 BRUCE COCKBYRN “Open”
JACKSON BROWNE “About™

WDOD/Chattanooga, TN *
0M/PD/MD: Danny Howard
10 PSELOOPOD "Over”

3 WIDESPREAD PANIC “Wanng™

vglJ,EI/DetArolt Mt
udy Ad WMPS/Memphis, TN *
rDDMca':llnkBHIﬂﬂY“ PD: Steve erharﬂs

M uck Horn MD: Alexandra lznes

AN ey ket
5 SRt cockmum “Open” 2 MARGABALL -House

i G

WVOD/Etizabeth City, NC
PD: Mat! Cooper
MD: Tad Abbey
TRAIN"Angels”

KTCZ/Minneapolis, MN *
PD: Lauren MacLeash
APD/MD Mlks Wolf

WNCW/Greenvilte, SC

. Mark Keefe
APD/MD: Kim Clark
16 PAUL WELLER "Leaty”

WGVX/Minneapotis, MN *
DM: Dave Hamiiton
PD: Jeff Colling
16 RADIOHEAD

| . NOH!
o 14 REDHOTCHI) “Dosed™
H eﬂ(;mu&ﬁﬁm S 14 PSEYDOPOD “Over
GE JO PM gm
MAHYLEESCURVE‘ITE “Mies™ WZEW/Mobile, AL *

PD: Brian Hart
MD: Lee Ann Konik
7IGGY MARLEY “Myse”

Gt ATROIS “Soung”
JAKE AMERDING "Peate™
KELLER Wit LIAMS “Vacate™

KPIGMonterey, CA

WTTS/ndianapolis, IN PDIMD Laura Ellen anpar

PD: Bragd Hoitz

: BAUICE COCKBURN “Open
MD: Todd Berryman 5 JACLIEGREENE‘W:M! nn
COLDPLAY “Swentrst™ 4 SONS OF . “Distance”
STEELY DAN “Beach’ 2 SU TEDESCH! “Twice™
RECKLESS KELLY “Fal”

WIDESPREAD PANIC “Thin"

WOKI/Xnoxville, TN *
PD: Shane Cox
MD Snrnh McClune
RT BRADLEY'S.. “Come™
T TRRDEIE BLND -Binged-
BLUE MANMATT]

600 GO0 DOLLS ™ smpam',‘ﬂ

WRLT/Nashvilte, TN *
OM/PD: David Hall
APD/MD: Keith Coes

1 FOOFIGHTERS “Times™
STEELY DAN Beach”

KMTN/Jackson, WY

P?IMTE: NM:rk Elshmln WFUV/New York, NY
AN Angels” PD: Chuck Singleton

1 s MD: Rita Houston

5 MARCIABALL House" AMD: Russ Borris

5 RADIOHEAD “There™ EVAN DANDO "Looks”

5  ROBERTBRADLEYS “Come” CEMMARAYES Hand

ROBERTBRADLEYS ~Come™
o STEELY DAN“Beach™

WFPK/Louisville, KY WILCO "Magazie’

WKOC/Norfolk, VA *
PD: Paul Shugrue
MD: Kristen Croot

EY MACISAAC "L

DAMIEN RlCE “Voicana™
IGUANAS
WHITE STRIPES ‘Seven”

KTBG/Xansas City, MD
PD: Jon Hart

MD: Byron Johnson

19 JACKSON BROWNE “About™

STROKES "Explain”

BRUGE COCKBURN “ KCTY/Omaha, NE *
A PD: Brian Burns

COQDER & GALBAN D ume”

MD: Ryan Morton
STEELY DAN “Beach No Adds

1 ROBERTBRADLEYS *Come’

WYEP/Pittsburgh, PA
PD: Rosemary Wetsch
MD: Mike Sauter

2 BRUCE COCKBURN "Open”
2 RADIOHEAD “There”

1

1

1

1 MARCIABALL "House™
1 MARYFAHL “Great”

1 COODER & GALBAN "Patricia’
1 SONNY LANDRETH “Ail"

1 STEELYDAN “Beach”

WCLZ/Porfland, ME
PD: Herb ij
MD: Brian James
BAUCE COCKBURN “Open”
LIZZIE WEST “Dusty”

KINK/Portland, OR *
PD: Dennis Constantine
MD: Kevin Welch

3 TRAN 'AW!RS

3 JOHNNY MARR/HEALERS “Corner™
3 NICKEL CREEX "Smoottue”

2 JACKSON BROWNE “About™

WDST/Poughkeepsie, NY
PD: Greg Gatiine

APD: Christine Martinez
MD: Mene

WILL HOGE “One™

KTHX/Reno, NV *
PD: Harry Reynolds
MD: Dave Harnld
3 STEELYDAN
¥ !RUCECOCKBURN nnanUl

KENZ/Salt Lake City, UT *
OM/PD: Bruce Jones
MD: Kari Bushman
[] cm.nmv Scaentist”
Morming™

APD/MD: Haley Jones
10 THORNS Remembev
3 COLDPLAY "Scer

SRECSCN EROWNE bt

KOTR/San Luis Obispo, CA
PD Drew Ross
BRUCE COCKBUAN Open

BAOWNE
ROBEHT BRADLEV'S Cume
STEELY DAN “Beac!
BUODV GUY "Lsfe™

KBAC/Santa Fe, NM
GM/PD: Ira Gordon
APD SHIS Farrara

3 CAIJL!N CARY "Ceuo_'

HACKSON BROWNE “About

KTAO/Santa Fe, NM
PD: Brad Hockmeyer
BHUEGE cocxsunn “Open”

ALEX‘ MUHODCN

ROBERT BRADLEV'S (‘A‘m\:
Y FAHL “Great

FRANCIS DUNNERY "Healing™

— aomu~e

KRSH/Santa Rosa, CA *
PD: Dean Kattarl
MD: Pam Lon
LIZZIE WEST *D:
ADBERT BRADLE s “Gome™
STEELY DAN “Beach™

KMTT/Seattle-Tacoma, WA *

GM/PD: Chris Ma!
APD/MD: Shawn
1 TORIAMOS "Rde”

tewart

WRNX/Springfield, MA *
GW/PD: Tom Davis
APD: Donnie Moorhouse

*Monitored Reporters

45 Total Reporters

25 Total Monitored

20 Total Indicator

LAST THIS TOTAL +f- GROSS WEEKS ON TOTAL STATIONSI
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS IMPR(EOSO?IONS CHART ARTISTTITLE LABEL(S) ADDS
1 € LUCINDA WILLIAMS Righteously (Lost Highway) 313 W7 8477 9 20/ | SRUGE COCKBURN Open e Norhfiouner "
STEELY DAN Blues Beach (Reprise/ 9
3 0 JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal) 307 +28 8324 1 1810 | JACKSDN BROWNE About My Imagination (Elektra/FFG) 8
2 €@ BEN HARPER With My Own Two Hands (Virgin/ 297 +4 8654 8 20/0 | ROBERT BRADLEY'S BLACKWATER... It! Come To You fVanguard) 6
5 @  JAYHAWKS Save It For A Rainy Day (American/Lost Highway/[DJMG) 284 +25 10586 10 19/0 | MARCIA BALL Foreclose On The House Of Love (ligator 4
4 @ JASON MRAZ The Remedy (| Won't Worry) (Elektra/FEG) 265 +4 65711 13 16/0 :ggl'j‘;“i“"nTA"e’g ”‘EY"* ’C/a/’”"” g
6 @ ZIGGY MARLEY True To Myself (Private Music/AAL) a0 47 ess1 g g [ Fieeen e frescps )
13 0 FLEETWOOD MAC Peacekeeper (Reprise/ 233 +29 5404 1 16/0 | ASHLEY MACISAAC Lay Me Down (Lost Highway) 3
10 o JOHN HIATT My Baby Blue (New West/ 216 +9 6265 4 19/0 | GEMMA HAYES Back 0f My Hand (Astralwerks/EMC) 3
9 € J0HN MAYER Why Georgia (Aware/Columbia) 212 +3 1893 13 10/0 | TRAIN Calling All Angels (Columbia) 2
14 D COLDPLAY The Scientist (Capito) 207 +15 5543 3 1710 ;l::"{ "F"Au:lﬂghce“ﬁﬂéa?%e ikv /M"/”S'i 5"/19/ :
. 3 reat Uunknown )
2 @ DARWILLIAMS | Saw A R i +1 6915 18 A9 ) N TEOESCHI Don't Think Twice,yn's Al.. (Tone-CoolArtemis) 2
n 12 KATHLEEN EDWARDS Six 0'Clock News (Zoe/Rounder) 198 8 5101 15 1710 | WiDESPREAD PANIC Don't Wanna Lose You (Widespread/SAE) 1
7 13 JOHNNY MARR Down On The Corner iMusic/ 197 -33 3577 15 16/0 | RICHARD THOMPSON I'l Tag Along (Cooking Viny//SpinArt) 1
22 ) WIDESPREAD PANIC Don't Wanna Lose You (Widespreac/SRG) 183 +32 4479 3 18/1 | BLUE MAN GROUP FIDAVE MATTHEWS Sing Along (Lava/ 1
17 15  WALLFLOWERS How Good It Can Get f/nterscope/ m -5 2476 17 12j0 | WILL HOGE Be The One /Atantic/ 1
19 D JOHN EDDIE Let Me Down Hard (Thril Show/Lost Highway) 170 +10 4864 17)0 | LIZZIE WEST Dusty Tumaround (Warner Bros.) !
16 17  BETH ORTON Thinking About Tomorrow (Astralwerks/EMC) %7 1 498 7 7 | ARTYLLOYD Justied fRezord Tie ’
26 (D TRAIN Calling Al Angels (Columbia) 165 +32 3442 2 122 | Most
8 19 DAVID GRAY Be Mine /A TO/RCA) 165 52 4168 15 120 | yncreased Plays
18 20 THORNS | Can‘t Remember (Aware/Columbia) 163 3 4672 7 15/0 _—
15 21 PETE YORN Come Back Home (Columbia) 163 -16 4329 6 1510 | Lerer e ey .
20 22  JOE JACKSON Awkward Age (Rykodisc) 149 -1 5691 10 18/0 | RADIOHEAD There There (Capitol +65
21 23 ALLMAN BROTHERS Firing Line (Sanctuary/SRG/ 148 -5 5010 1 16/0 | LIZZIE WEST Dusty Turnaround (Warner Bros.) +44
30 @ RICHARD THOMPSON I'll Tag Along (Cooking Viny//SpinArt) 182 +36 5705 2 16/1 | RICHARD THOMPSON I Tag Along (Cooking Viny/Spindrt)  +36
n T s e I I e
29 €D JOAN ARMATRADING Lover's Speak /DE{lan/ 114 +6 3828 1310 | 12 Caling Al Angels (Colmtc -
27 27 JOSEPH ARTHUR Honey & The Moon /Enjoy/Universa// 108 -8 3623 3 1 ”0 MARCIA BALL Foreclose On The House 0f Love /,4///:(]6!0// +3
28 28 FEEL Got Your Name On It [Curb) 107 2 1707 5 1110 | JACKSDN BROWNE About My Imagination (Flektra/EEG) +30
25 29  ROSANNE CASH Rules Of Travel (Capital) 100 -25 5630 1 11/0 | FLEETWODD MAC Peacekeeper (Reprise) +29
€  PHIL ROY Undeniably Human (0r/ 97 +2 3756 1 12/0 | JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universal)+ 28
STEELY DAN Blues Beach (Reprise/ +28
20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 4/20-Saturday 4/26. BLUE MAN GROUP FIDAVE MATTHEWS Sing Along ({ava)  +26
© 2003, R&R Inc.
a N
Reporters National
e . e i T KEoGSan Franciso, 0 — Added This Week
KGSR/Austin, TX * 1 JBEKSONBROWNE Ao PO: Dave Bensan

(@] voaco

Ali Castelinni 215-898-6677

BLUE MAN GROUP Sing Along

GEMMA HAYES Back Of My Hand

JESSE HARRIS & THE FERDINANDOS All My Life
NEW PORNOGRAPHERS The Laws Have Changed
NORAH JONES Waurlitzer Prize

STEELY DAN Blues Beach

VARIOUS ARTISTS A Mighty Wind OST

Acoustic Cafe

Rob Reinhart 734-761-2043

DAN BERN Fly Away
JIM REILLY When Love Dies
LIZZIE WEST Monkey Back Blues

PLEASE SEND YOUR PHOTOS

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
them to:

jschoenberger @radioandrecords.com
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Passion and commitment are synonymous with

T ZNMNIOOE
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INDEPENDENT PROMOTION + CONSULTING <+ ARTIST MANAGEMENT

KEVIN F. SUTTER MARK RADWAY
ksutter@tazmoe.net radway@tazmoe.net

P (425)739-9644 F(425)739-9674
1205 Market Street, Kirkland, WA 98033

NOCHIFY . ¥. V. |

®

The Industry’s Leading Publication --the beginning of a
great future
---R&R Today -+ ; together

The Leading Daily Management Fax

---Daily E-mail ----

Afternoon Updates Each Business Day

--.-radioandrecords.com ----
The Industry’s Premier Website

laura love Welcome to Paqen Place

coming soon...
new music from

Joan Baez, Beth Hart, Abra Moore & :
Some Girls featuring Julianna Hatfibld!

THE INDUSTRY’S CHOICE

To Subscribe:

310.768.1625

. moreinfo@radioandrecords.com

www.kcchentertainent.com
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The musucally documented soap op-

lineup changes, intergroup marriage,
divorce, affairs, animosities, band de-
fections, drug abuse and alcoholism.
But today, the copious amounts of co-
‘' caine and cognac that stoked their
. stormy sessions have been replaced

by baggies of trail mix. # Say You Will

is Fleetwood Mac’s first studio album of
new material with Stevie Nicks and Lindsey Buckingham
since Tango in the Night was released 16 years ago. It
| also represents the first time that songwriters Bucking-
ham and Nicks have recorded a Fleetwood Mac album
without Christine McVie, a key writer, harmonizer and
piano player. # So what makes this mainstream, soft
; rock dinosaur still relevant today — besides an album
& ™ appearance by Sheryl Crow? Beyond the nostalgia, they

4 remain a key component in the soundtrack of the Triple
A listener’s life. However, it remains to be seen how much of radio be-
yond the Triple A format will embrace “Peacekeeper.” How ironic that
the band who helped propel FM radio may go begging to get airplay
30 years later. The near-mythic expectations of Fleetwood Mac may
have waned, but they remain an icon as they continue to redefine their
place in American music history. Their summer tour has 31 confirmed
shows so far and will launch May 7 in Columbus, OH.

With
Brian Burns
PD, KCTY/Omaha

On the Triple A monitored chart this
week, Jason Mraz holds the top
siot for the third week, John Mayer is
very close at 2*, Coldplay’s “Clocks” re-
gains its bullet at No. 3, Fleetwood Mac
are 4*, Jack Johnson moves up to 5%,
Train jump 9*-6*, Ben Harper is at 8%,
and The Jayhawks increase to 9”7 ...
Ziggy Martey and Lucinda Williams are
knocking on the top 10 at 11* and 12*%,
respectively ... Gainers this week include Johnny Marr + The Healers

Triple A

(16*-14*), Coldplay’s “The Scientist” (19*-16*), Pete Yorn (14*-13%), Feel -

(22*-18*) and The Thorns (25*-19*) ... Tori Amos gets her bullet back
at 21*, Third Eye Blind are at 29* and Live debut at 30" ... The Indi-
cator chart is very top-heavy this week with slots 1-11 all bulleted (in-
cluding Lucinda Williams holding at 1* for the sixth week) ... Widespread
Panic leap 22*-14*, John Eddie goes 19*-16*, Train jump 24*-18%,
Richard Thompson increases 30*-24, and Joan Armatrading moves
29*-26* ... Phil Roy debuts ... Keep an eye on Damien Rice, Franky
Perez, Blue Man Group, Joseph Arthur and Alexi Murdoch ... In the
Most Added category, Bruce Cockburn comes in at No. 1 overall with
20 adds (No. 1 Indicator), Jackson Browne grabs 17 total adds (No. 1
monitored), and Steely Dan have 16 total adds (No. 2 on both panels)
.. Robert Bradley’s Blackwater Surprise and Gemma Hayes also
have a good first week ... Marcia Ball, Pseudopod, Ashley Macisaac
and Sam Roberts close some important holes.

— John Schaenherger Triple A Editor
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. era known as Fleetwood Mac contin-
. ues after nearly five decades of major .
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OF THE WEEK

armist: John Eddie
LaseL: Thrill Show/Lost Highway

By JOHN SCHOENBERGER / TRIPLE A EDITOR

f determination and the willingness to

stick with it for the long haul mean
anything at all in this business, then
John Eddie certainly has a sizable bal-
ance in the ol’ karma account. Born and
raised in Virginia, Eddie relocated to the
New Jersey side of Philadelphia in the
early '80s to pursue a career in music. He
slowly built a following up and down the
Eastern Seaboard. One of his fans was
Bruce Springsteen, and ultimately Eddie
even signed with the same label, Colum-
bia. Eddie released two albums for them
in the mid-'80s and scored a minor hit
with “Jungle Boy.” He then made a deal
with Elektra, but legal problems ensued
and no album was ever released.

Eventually, Eddie formed his own la-
bel, Lost American Thrill Show. and re-
leased two albums on his own — both
produced by T-Bone Wolk. In addition,
Eddie and his band continued to play the
national club circuit regularly, and over
time he nurtured a reliable base of sup-
port from coast to coast.

Because he is based in New Jersey, it’s
casy to pigeonhole Eddie’s sound a cer-
tain way. But when you actually spend
some time with his music, it becomes
clear rather quickly that Southern musi-
cal styles — country, soul, folk and
rockabilly — inform his music just as
much as straightforward East Coast rock
n’ roll. As he often says, “It's more Mem-
phis than it is Asbury Park.”

So it’s only natural that Eddie would
journey to Memphis to work with re-
nowned producer Jim Dickinson at the
fabled Ardent Studios on Who the Hell Is
John Eddie? — his first album for Lost

Highway. Joining them in the studio
were some top-notch players, including

Kenny Aronoff on drums, Kenny
Vaughan and PK Lavengood on guitar,
Kenny Aaronson on bass and labelmate
Tift Merritt on vocals.

“Jim taught me a lot about letting the
whole thing just happen.” says Eddie.
“Don’t overthink it, and if it doesn't feel
real, lose it. We didn't do any pre-produc-
tion. We just set the band up, 1 would
play the band the song, we would run
through it a few times, record something
and then look to Jim to see if we were
doing anything worthwhile. Jim certainly
brought some Memphis voodoo to the ses-
sions.”

Eddie brought in some very impressive
material — the most honest and self-as-
sured songs of his career. Whether deadly
serious or irreverently funny, whether
tender or rockin’, songs such as “Let Me
Down Hard,” “If You're Here When I Get
Back,” “Jesus Is Coming,” “Low Life” and
“Place You Go” make it quite clear that
John Eddie is speaking not only from ex-
perience, but also straight from his heart.
There are also two hidden tracks at the
end worthy of your ear.

As Eddie and his label prepare for the
release of Who the Hell Is John Eddie?,
touring plans are already in the works. At
this point, he's already booked through
the end of May, with plans to stay on the
road throughout the summer.
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Steve Winwood's new album. ABOUT TIME,
featuring the single,

Different Light

GOING FOR ADDS
MAY 12, 2003
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www.stevewinwood.com
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INDUSTRY ACHIEVEMENT AWARDS

Here’s your chance to celebrate excellence in the radio and record industries! Nominate your favorite Triple A radio
stations, as well as radio and record professionals, for R&R’s annual Triple A Industry Achievement Awards. Your
nominations will help our awards committee determine final nominations for each category. The winners will be
announced at the R&R Triple A Summit in Boulder, CO, August 6-9, 2003.

Here is the nomination process:

1. Nominations should be based on the highest standards of industry excellence and professionalism.

Any U.S.-licensed station, regardless of market size or Arbitron status, is eligible for nomination.

Nominees must have been employed at the company for which they were nominated between March 1, 2002 and February 28, 2003.
You can nominate yourself, your co-workers and your station.

Only one form per person will be accepted. Copies are not acceptable. You must indicate your name and affiliation on the nomiaation
form. All responses will remain confidential.

6. You do NOT have to make nominations in every category.

7. Deadline: May 13, 2003!

ok N

[ = = o= o= e o o e e e e e e e e e e e e e e e e e e e e e e e e e e = e e Em e = =
[ R&R 2003 TRIPLE A INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM
: RADIO AWARDS
| TRIPLE A RADIO STATION OF THE YEAR: (COMMERCIAL) Calls: Market:
| TRIPLE A RADIO STATION OF THE YEAR: (NON COMMERCIAL) Calls: Market:
|
I TRIPLE A PROGRAM DIRECTOR OF THE YEAR: Name: Station/Market:
| TRIPLE A MUSIC DIRECTOR OF THE YEAR: Name: 1 Station/Market: —
| TRIPLE A AIR PERSONALITY OF THE YEAR: Name: Station/Market:
|
I RECORD AWARDS
: TRIPLE A RECORD LABEL OF THE YEAR: (PLATINUM)
| TRIPLE A RECORD LABEL OF THE YEAR: (GOLD)
| TRIPLE A PROMOTION EXECUTIVE OF THE YEAR: Name: Label:
|
| FILL N BELOW TO VALIDATE BALLOT:
THIS FORM MUST BE RECEIVED BY MAY 13, 2003!

l Your Wame: Please mail or fax to:
| Titie: R&R TRIPLE A INDUSTRY AWARDS NOMINATIONS

N 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA €£0067
| Statio/Affiliation: 310-203-8450 fax
|

WINNERS WILL BE ANNOUNCED AT

THE R&R TRIPLE A SUMMIT

@E’éos SUMMIT
- e MRLLATMULIN HARVEST HOUSE HOTEL - BOULDER , COLORADO

AUGUST 6-9, 2003

www americanradiohistorv. com
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tJJ AMERICANA TOP 30 ALBUMS sy [[]

=

s
WK WEEK  ARTIST TITLE LABEL(S) THONEY s Ghver
1 0 LUCINDA WILLIAMS World Without Tears fLost Highway/ 748 +18 4394
2 e RAY WYLIE HUBBARD Grow! (Philo/ 686 +16 2980
g 9 DERAILERS Genuine (Lucky Dog/ 668 +21 2192
7 o VARIOUS ARTISTS Lonesome Onry and Mean (Dualtone/ 630 +143 1516
5 0 JAYHAWKS Rainy Day Music (American/Lost Highway/IDJMG) 592 +19 3591
6 e ROSANNE CASH Rules Of Travel (Capitol) 574 +4 4808
q 7 BEGOOD TANYAS Chinatown (Nettwerk America/ 572 -23 5425
" o JEFF BLACK B Sides And Confessions Volume One (Dualtone) 432 +23 3146
8 9 DAVID OLNEY The Wheel (Loud House/ 428 -28 3520
12 @ TOM RUSSELL Modern Art (Hightone/ an +18 1417
24 m JOHN HIATT & THE GONERS Beneath... (New West) 402 +155 1110
13 @ MARTY RAYBON Full Circle (Dootie Shea) 375 +12 2408
9 13 KATHLEEN EOWAROS Failer (Rounder/ 361 N 6763
10 14 JEANNIE KENOALL Jeannie Kendall {Rounder) kL1 -59 3722
17 @ GIBSON BROTHERS Bona Fide (Sugar Hil) 335 +17 1707
16 @ HOUSTOM MARCHMAN... Desperate Man findependent) 326 +1 3667
28 m TOWNES VAN ZANDT In The Beginning [Compadre/ 2 +83 828
14 18 JOHN HAMMOND Ready For Love {Back Porch/Virgin) 303 -54 4149
15 19 JOHNNY CASH The Man... fAmerican/Lost Highway/IDJMG) 290 -45 11756
21 @ MARK INSLEY Supermodel (Rustic Records) 276 +11 859
18 21 SONNY LANDRETH The Road Were On (Sugar Hilll 275 -1 5217
23 @ RICKY SKAGGS... Live at the Charleston... (Skaggs Family) 264 +17 1185
20 23 BILLY JOE SHAVER Freedoms Child [Compadre) 255 -23 12060
@  MARCIA BALL So Many Rivers (Allgator) 249 +151 347
[Debut> @ VARIOUS ARTISTS Texas Outlaws (Compadre) 248 +70 61
@ L. MIHANA Rust On The Moon (Mountain Apple) 230 +20 989
25 27 TIMEASTON Break Your Mothers Heart fNew West/ 217 -19 4883
29 @ HAL KETCHUM The King Of Love (Curb) 217 +4 910
19 29  ROCKHOUSE RAMBLERS Torch This Town (Haydens Ferry Rustic) 215 -67 3755
22 30 PINERS Nashville Pine (Hr/c/( House) 207 -45 2865
The Americana Airplay char_t _represents the reported play of terr:as:nal radio stations, natlonally syndlcated radio
shows, satellite radio and internet stations that have agreed to submit weekly spin cpunts. For more information
please visit www.americanamusic.org.
L © 2003Americana Music Association.

Americana Spotlight w

by John Schoenberger
Artist: Various Artists

Label: Dualtone

In recognition of Waylon Jennings’ passing last year and in
honor of the lasting influence he and his music have, the good
folks at Dualtone took it upon themselves to put together a
definitive tribute album that captured the spirit and irreverence
that made Jennings a unigue artist. Their aspirations have finally
been fulfilled with the release of Lonesome, On’ry and Mean —
A Tribute to Waylon Jennings. From his beginnings as the bass
player for Buddy Holly through his self-destructive “outlaw” days
in the '70s and right up until he passed away in February 2002,
Jennings always followed his own musical instincts.
Furthermore, his ability to blur the lines between country, rock and R&B has made his music
timeless. Co-produced by Chuck Mead, Dave Roe, Scott Robinson and Dan Herrington, this tasteful
collection features many of Jennings’ most memorable tunes performed by a broad variety of
artists ranging from Guy Clark, Nanci Griffin and Kris Kristofferson to Norah Jones, Dave Alvin
and Jennings' original bandmates, The Crickets. All of these recordings are brand-new and were
done for this project. Check out “Good Hearted Woman,” “Wurlitzer Prize,” “Storms Never Last”
and “I Do Believe.”

Americana News

On April 19 Loretta Lynn performed with The White Stripes during a sold-out show at New
York’s Hammerstein Baliroom. After hearing the rock duo’s cover of her song “Rated X" on their
debut album, Lynn invited the musicians to her home for dinner. During a conversation that
evening she agreed to sing with them onstage and open the show ... Willie Nelson has decided to
reprise his Fourth of July Picnic this year at the Two River Canyon Amphitheater in Spicewood,
TX. First held in 1972, the event will be expanded to two days and will feature performances by
Nelson, Neil Young & Crazy Horse, The Dead, Billy Bob Thornton and others ... Steve Earle will
keynote this year's ninth annual NXNE festival in Toronto. The gathering will take place June 5-7
... The city council of Madison, Wl would like to offer The Dixie Chicks their city as a safe haven.
Over half the members of the council have co-sponsored a resolution that calls for the Chicks’
albums to be played during meeting breaks and have suggested the mayor present the group with
keys to the city. City Council member Ken Golden said, “I am urging the council to pass this
resolution to make sure that The Dixie Chicks’ right to free speech is defended and they have a
protected place within which to exercise their right to dissent.’

, Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.

Most Added’

ARTIST TITLE LABEL(S) ADDS
Rhonda Vincent One Step Ahead (Rounder/ 26
Reckless Kelly Under the Table & Above the Sun (Sugar Hil) 15
John Hiatt & The Goners Beneath This Gruff Exterior /Vew West/ 15
Marcia Ball So Many Rivers (Alligator) 12
Audrey Auld Losing Faith (Reckless Records) 8
Caitlin Cary Im Staying Out (Yep Roc/ 8
Andrea Zonn Love Goes On ([Compass/ 7
Various Artists Texas Outlaws (Compadre/ 7

i3
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CHR AndThe
Catholic Church

May 2, 2003 R&R © 107

CHRISTIAN

WBVM/Tampa walks the line between media

and the church

You wouldn’t think that pop music and the Catho-
lic church could coexist. But that’s exactly what
WBVM (Spirit FM)/Tampa has accomplished — it’s
taken an upbeat CHR format and combined it with
some of the distinctive elements of the church. It

seems to be working.

WBVM first hit the airwaves back
in May 1986 and began as a broadcast-
m nistry arm of the Catho-
lic diocese of St. Peters- |
burg, FL. The vision of the | . #
bishop at that time was to |-
help communicate Chris-
tian truth through the pow-
er of radio. The station
changed its identity to Spir-
it M in 1996 to better po-
sition itself in the Tampa-
St. Petersburg area and to
give WBVM an identity
throughout Hillsborough and Pinellas
Counties.

PD Michael Dee says the station’s
staff is unique. "Our staff is mostly
Catholic,” he says. “Others have cho-
sen to convert as they grew in their
faith, and some employees who are not
Cetholic work at Spirit FM with the full
krowledge that we all ultimately work
for Jesus. We wark together to spread
His word to the world, no matter how
our individual churches may worship.
Weall respect the teachings of the Cath-
olic church and agree to help spread the
teachings of the church through our
programming.”

WBVM s involved in many events
and area activities, just as a secular sta-
ticn is. The station is visible at every-
th:ng from concerts to local church

Michael Dee

carnivals. One of the most exciting
events Spirit FM is involved with is
Bible on the Beach, an ec-
umenical bible study for
young people held once a
week during the warmer
months of the year at near-
by Clearwater Beach. Itin-
-| cludes live music from lo-
B cal bands, a short bible
study, group discussions
and time for praise and
worship music. Bible on
the Beach has grown into
a Christian event that involves
youth from all corners of Spirit FM’s
huge listening area, which includes
the cities of Sarasota, Bradenton, Lake-
land and Port Charlotte.

Pros, Cons Of
Church Ownership

“Being owned by the Catholic
church is a positive, as we are called to
reach out to others by our faith,” Dee
explains. “Having 100,000 watts of
power allows us to do so in ways pre-
viously unavailable to any individual
missionary. The church supports us
both spiritually and financially, and we
in turn are here to support the church.

“We are part of the Catholic church
and yet, somewhat in jest, we are
called the largest parish in the diocese.

“Listeners are not stupid. For the most part,
they can tell when they are being lied to. If
the announcer is merely acting or playing
the radio game or trying to spread a
message he or she doesn’t really believe in,
the vast majority of listeners will know it.”

We can reach out to the homebound,
those who have fallen away from the
church and people who have never
stepped foot in a church building with
hope and love. This can be done while
giving Christians the truth of God’s
love in the music and messages
shared. The station depends totally on
listener support but also has the finan-
cial support of the church, much like
any other ministry.”

As an extension of the Catholic
church, WBVM does run into an issue
when a song or program expresses an
idea that goes against Catholic teach-
ing. “As a ministry of the Catholic
church,” Dee contends, “there are al-
ways going to be some well inten-
tioned but quite-often mistaken Cath-
olic Christians who feel their station
needs to play more or less of this or
that. You know, the type of music that
fits their definition of Catholic.”

If you listen long enough to Spirit
FM, you'll hear elements that you
wouldn’t hear anywhere else at CHR.
Even a Hail Mary might sneak up on
you in the middle of a long stretch of
progressive music. “Listeners to Spir-
it FM have told us through e-mails,
letters and comments at remote events
that they tune in first for the music,”
Dee says. “Many also seem to enjoy
being able to hear Bishop Robert
Lynch comment on happenings in the
church and the world at large.”

He continues, “The listeners have
also shared with us that although they
may not understand all of the prayers
offered, they feel the faith that the staff
expresses as we pause many times
throughout the day for prayer and re-
flection. We pause to pray for our lis-
teners’ requests from our 24-hour
prayer line, and, though the words
may be slightly different than what
they may be used to, they soon real-
ize we are praying to the Savior of all,
Jesus Christ. As Christians, we are one
body.”

Community Call

Many research studies over the last
several months show that WBVM suf-
fers, as do many other Christian sta-
tions, in the area of exposure to the
community at large. Dee comments,
“As a station we have many things
planned for the future, from concerts

www americanradiohistorv com

“Having 100,000 watts of power allows us to
reach people in ways previously unavail-
able to any individual missionary. The
church supports us bhoth spiritually and
financially, and we in turn are here to

support the church.”

and shows to a one-day fundraiser to
help the station, called Spread The
Word. It's a new event we're trying
this year to raise funds that would al-
low the station to purchase billboards
and other forms of advertising.

“We need to let those who have
never heard of Spirit FM know we are
here. We have found, even among
Catholics in our listening area, that
many have never listened to us or be-
lieve we play nothing but church
hymns. We plan to be out in the pub-
lic view as much as possible.”

What would the new listener hear
when tuning in for the first time?
“They would find good music, done
as well as anything else on the dial,
with an eternal message,” Dee says.
“If they stay for more than one song,
they might even hear someone pray
for them and invite them to pray for
others. They would hear people on the
air who love what they do. They
would hear a true Christian spirit in
everything we say and do. They might
even learn a little something about the
Catholic faith. Many listeners are quite
surprised when they learn that the
Catholic church owns us.”

Abig detraction from great radio is
not being real with your audience.
Dee agrees: “Listeners are not stupid.
For the most part, they can tell when
they are being lied to. It sounds sim-
ple, but radio people are actors, and
all we have is the sense of sound to
convey our message. If the announc-
er is merely acting or playing the ra-

dio game or trying to spread a mes-
sage he or she doesn't really believe
in, the vast majority of listeners will
know it.”

Dee feels very strongly about Chris-
tian CHR and believes that the format
may be headed into dangerous terri-
tory. He says, “Play music that con-
veys the truth of God's love, and try
not to get pigeonholed into playing
only onesstyle of music If CHR stands
for Christian Hit Radio, then it needs
to be just that — hit radio. Try some-
thing a little different or upbeat every
so often.

Give Listeners
What They Want

Dee continues, “Let your listeners
tell you what they want to hear, not the
other way around. Be open to criticism.
You'll get it, and from many different
directions. When asking your listeners
what they like, remember that the ra-
dio station is not your personal juke-
box. Being listener-supported de-
mands that you be responsive to what
the listener wants to hear. Most of the
time they will tell you what they want
to hear, and supporters feel a sense of
ownership in their station.”

Dee finishes up by saying, “Be re-
sponsive and attentive 1o the listener.
For every one person you hear from,
there are probably 10- to 100-times
more of them who don’t bother to
complain, they just go elsewhere.
They are listening to radio; our job is
to make sure they are listening to us.”
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New Album Spotlight:
Steven Delopoulos

Ex-Burlap frontman’s first solo project
is set for release May 20

&

j%?teven Delopoulos has been out of the spotlight for
several years since the disbanding of charismatic group
Burlap To Cashmere, for whom he sang lead and wrote
most of the material. Since the breakup he’s been trav-
eling, writing and just observing life in general.

A little over a year ago Delopou-
los hooked up with Universal South
upstart imprint Eb & Flo Records,
and, under the direction of produc-
er and label hecad Monroe Jones,
he’s created an acoustically driven
album that’s a stripped-down ver-
sion of his past.

Delopoulos’ songs still have a
certain cinematic quality, and their
strong images and breezy melodies
make his first solo project, Me Died
Blue, a perfect summertime disk. His
narrative style of songwriting, a la
Cat Stevens or James Taylor, adds
depth and draws the listener further
into his world. CCM Uppate EprTor
Lizza Connor recently talked with
Delopoulos and Jones about the al-
bum.

CCM: Steven, where have you
been since Burlap To Cashmere
splitup?

SD: Egypt. After Burlap I just

W tried to figure
“8 out where [ was
going. [ was on
Interscope, then
Universal
South. That was
a three-ycar jour-
ney. I’ve been
searching a lot,
trying to find
some clarity.
Egypt is a perfect place to work. It’s
just limbo land.

CCM: Were you writing and
making music?

SD: Yeah, but the crazy thing is
that with the band, we were play-
ing before thousands of peoplc,
making lots of money and reaching
that peak. Then it all stopped, and |
was like, “What am I doing with my
life?”” We were on the road for four
years. Once we got home, there was
lots of self-analysis going on.

It was really freaky because it
was such an extreme thing. We were

- Monroe Jones

7 always in a van
orin a bus. And
b then when | got
home, I just didn’t
| know what to do
with myself.

CCM: Is this
new album a
product of that
experience?

SD: The whole
album is about
redemption. A lot of the songs talk
about going through seasons. What
most Christians would look at as
backsliding, | would talk about as
being a process. This record is about
being OK in the process, and what-
ever stage you're in. There’s a be-
ginning, middle and end, and it sort
of became this concept album, see-
ing yourself as whole, just how God
sees you, and going on that roller-
coaster ride of death and resurrec-
tion.

Steven
Delopoulos

“l hope that people
can reach into this
record and see
themselves and say,
‘It’s OK to be where |
am right now. I'm
loved, accepted and
whole.”

CCM: What is your goal with
this album?

SD: [ want the listener to know
that it’s OK to be in Egypt. The pro-
cess of being in the darkness, com-
ing out of the darkness, running the
balance, coming back as a child and

going through that death and resur-
rection over and over — that’s real-
ly important, to accept the whole
thing.

The reality is that we all go
through amazing amounts of pain in
our lives, and | hope that people can
reach into this record and see them-
selves and say, “It’s OK to be where
I am right now. I'm loved, accepted
and whole.”

CCM: Monroe, when did you
come into the picture?

MJ: Steven and [ had some mu-
tual friends, but we’d never hooked
up before. 1 had three or four friends,
not connected with cach other, just
call me out of the blue to tell me that
Steven was in town last year and
that we should really hook up.

[ asked Steven to come over to
my home studio to play some tunes.
All I had was this really bad, out-
of-tune, cheap guitar. He played this
song, “Another Day,” and I was
moved to tears. After that | was just
like, “What can 1 do?”

CCM: Where do you see the al-
bum fitting, in terms of markets,
charts, etc?

MJ: There’s a ton of redemption
and God in this record. My intent is
to go toward the general market, but
not to deny the fans who love
Steven and Burlap.

Technically, Id say it falls with-
in the Triple A format. But I don’t
like to say that because Triple A is
so nebulous. Everything besides rap
or R&B falls into that genre now —
in much the same way that the No-
rah Jones album was called “jazz,”
when it’s got jazz elements, but it’s
simply a great AC rccord. I'd say
this lies in the folk alternative world.
But it’s a great pop record too.

One thing that excites me is that
last year was such a huge year for
singer-songwriters like John May-
er, Pete Yorn, etc., and | hope that
some of those artists kicked open
the door for this.

CCM: Steven, what’s the main
difference between this solo album
and your Burlap records?

SD: Beforehand, there was this
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CCM UPDATE GALLERY

WITH A LITTLE HELP FROM HER FRIEND west Coast neighbor
and fellow recording artist Fernando Ortega recently joined pop and worship
artist Cindy Diane for a duet, “Be Unto Your Name,” which has been serviced to
Inspirational radio. Ortega and Cindy Diane are pictured here during the
recording session at New Earth Studios in Laguna Niguel, CA. “Be Unto Your
Name” is featured on Cindy Diane's upcoming recording, Face to Face, which is
set for June 3 release on Los Angeles-based CityFarm Music.

READY TO RUN Aalathea’s Mandee Radford and Carrie Theobald
participated recently in Nashville’s fourth annual Country Music Marathon &
Half Marathon. Radford (1), who completed the Chicago Marathon last fall, is
seen here with her sister Lori Radford; Mandee and Lori both completed the
race in 5 1/2 hours. Theobald, who ran the half-marathon, finished her race in
three hours. Alathea will continue touring before departing May 12 for a
weeklong trip with Compassion International to Ecuador.

big band | had as a cover. Now it’s
just like, “Here’s my heart.” It’s
more about making connections
with people. It’s more acoustic —
more intimate than my old records.

CCM: What role did Monroe
plav in shaping the album?

SD: I wanted to make an acoustic
folk record, and Monroe’s role was
to make sure it wasn’t too cluttered
and to make sure it was as simple as
possible — to make it sound like if |
went on stage acoustically, which |
will be doing, that it’s not too far off
from how the record sounds. It’s nota
Burlap record. It’s not that big sound.
It’s just a more intimate feeling.
Monroe really understood the con-

cept of space on this record. The
songs are more relatable than past
records Ive made.

CCM: Monroe, was it a chal-
lenge for you to distinguish this
record from the Burlap To Cash-
mere sound?

MJ: I didn’t know those guys
because | wasn’t that connected to
it. | felt that where Steven is now is
so its own thing, so of the moment.
The biggest challenge for me was
to make sure that what [ observed
— people leaning forward in their
chairs to hear — that the record had
that. The second | felt like the artist
was getting covered up, I was likc,
“We need to take a step back.”
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FLUMB Sink-n-Swim (Curb/
Total Plays: 324, Total Stations: 16, Adds: 2

TRUE VIBE Pray {Essential)
Total Plays: 288, Total Stations: 10, Adds: 1

&HIM Walk On (Word/Curb/Warner Bros.)
Total Plays: 228, Total Stations: 9, Adds: 1

FUSS LEE Love Is A Cross (Christian)
Total Plays: 213, Total Stations: 10, Adds: 0

SHANE BARNARD & SHANE EVERETT Be Near //inpap/
Total Plays: 212, Total Stations: 7, Adds: 0

60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 4/20-Saturday 4/26.
© 2003 Radio & Records.

| RELIENT K Getting Into You (Gotee/

Total Plays: 207, Total Stations: 10, Adds: 1

LINCOLN BREWSTER Let The Praises Ring /Verticall
Total Plays: 173, Total Stations: 8, Adds: 0

BIG DADDY WEAVE Neighborhoods (Fervent)
Total Plays: 168, Total Stations: 9, Adds: 1

TWILA PARIS We Bow Down (Sparrow/
Total Plays: 160, Total Stations: 6, Adds: 0

MICHAEL W. SMITH Step By Step/Forever We Will Sing (Reunion/
Total Plays: 159, Total Stations: 7, Adds: 1

-

Songe-raniadhy tatalplaye
Sen aye

.~ CHRISTIAN AC TOP 30 109
‘e May 2, 2003
W WEEC  ARTIST TITLE LABELIS) oS pLAvS VERAT  sTATIORs Most Added’
1 1 NEWSBOYS He Reigns (Sparrow) 1895 27 15 592 | . rrindicator.com
3 e FFH You Found Me (Essential) 1834 +69 12 58J2 ARTISTTITLE LABEL(S) ADDS
2 3 JACI VELASQUEZ You're My God (Word/Curb/Warner Bros.) 1709 17 13 51 MERCYME Word Of God Speak /ING/ 13
4 @) PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 1576 +32 16 531 KRISTY STARLINGWater (Word/CurtyWarner Bros.) 8
5 0 AVALON Everything To Me (Sparrow) 1539 +47 12 541 POINT OF GRA(;E Day By Day /Ward/&l'urlz/Wameers./ 6
7 @  THIRD DAY You Are So Good To Me (Essential 1305 +100 8 532 :::'Escg;‘c;s']ﬁﬂ“f”ssﬂv:;:;; $°ie,vf!;;§;;;§/””‘*‘”"*””’ g
n 0 REBECCA ST. JAMES | Thank You fForefront) 1248 +91 9 49/3 PHIL JOEL The Man You Want Me To Be finpop/ 3
6 8 NATALIE GRANT | Will Be [Curty 1173 173 18 400 SIXPENCE NONE... Waiting On The Sun (Sguint/Curb/Reprise) 3
12 € NICHOLE NORDEMAN Legacy /Sparrow) 1153 +53 7 48 rﬁr?i‘ﬁﬁnﬂiﬁe}iﬂl’fﬁ;’ﬁ”w’ §
10 10 AUDIO ADRENALINE Pierced (Forefront) 1132 37 14 411 THIRD DAY You Are So Good To Me (Essentil ;
8 11 CAEDMGON'S CALL Only Hope (Essential) 999 -185 17 391 STEVEN CURTIS CHAPMAN All About Love (Sparrow/ 2
16 @ POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) 950 +180 4 45/6 JARS OF CLAY The Valley Song (Essentiall 2
9 13 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 903 291 17 3312 ;%T“T"m:ﬁf;:'{x"'ge'f‘: g?;’:’e”;”/ S bl :
13 14 RACHAEL LAMPA Brand New Life (Word/CurbyWarner Bros.) 864  -108 1 SR Tt eyt )
14 15 JARS OF CLAY The Valley Song (Essential) 838 -105 17 32i2 NICHOLE NORDEMAN Holy /Sparrow/ 2
17 ) JEREMY CAMP I Still Believe (BEC) 795 +71 6 331 JIMWITTER Tum Turn Tum (Curty/ 2
19 @  JOY WILLIAMS Every Moment (Reunion) 741 +103 4 aoj2 | GLASSBYRD Weight OF The Workl WordCurt/Warmer Bros) 2
15 18 SONICFLOGD Famous Gne /N0 1716 84 9 340 SIXPENCE NONE... Don't Dream It's Over (Squint/CurbiReprise) 2
18 ) STACIE ORRICO Strong Enough (ForefFront) 676 +21 8 2811 Most
21 @ SCOTTKRIPPAYNE Long Before The Sun (Saring Hil) 611 +49 5 w2 |Increased Plays
22 @ BEBONORMAN Falling Down (Essential) 577 +30 6 2611 ToTAL
20 22 MERCYME Spoken For (V0 568 64 31 19/1 ARTIST TITLE. LABEL(S) INCREASE
28 @ KRISTY STARLING Water (Word/Curlb/Warner Bros.) 526 +159 3 26/8 MERCYME Word Of God Speak (I¥0) +254
2 @ SARA GROVES Less Like Scars /IN0/ 511 +8 7 2411 POINT OF GRACE Day By Day (Word/CurbyWarner Bras.) +180
23 25 DEREKWEBB She Must And Shall Go Free (V) a87 24 29/1 ﬁ:{s‘mslm;";‘v‘er‘mﬂe‘:‘:’%ﬂ%””‘” Biros) o0
27 @ PHIL JOEL The Man You Want Me To Be /lnpop/ 460 +60 2313 THIRD BAY You Are So Good To Me (Essential +100
26 27 CHRIS RICE The Other Side Of The Radio /Rocketown/ 417 32 24 15/0 . e . -
@  MERCYME Word 0f God Speak /W0y 412 +254 v um | Christian ACtivity
25 29 JOEL HANSON Broken (Shiver) a1 91 9 18/0 | by Rick Welke
29 €D BIG DADDY WEAVE Audience Of One (Fervent) n +7 21 14/0 FFH M akes A Move

While Newsboys hang on to the No. 1 spot far yet another
week, FFH have become the best contenders to take over
the top position next week, with “You Found Me." Although
Jaci Velasquez and Natalie Grant have challenged for the
top spot in the last several charting periods, Newsboys have
held their own against each test.

Several core artists have ridden up the chart ladder to
achieve top 10 status, which will make the coming weeks
interesting to watch. They include Rebecca $t. James (1-
7,+91), Third Day (7-6, +100) and Nichole Nordeman (12-
9, +53). ltwon't be long before Point Of Grace, Joy Williams
and MercyMe make their presence known in the upper
echelons of the chart; all are riding high with 2 big increase
in plays. Newcomer Kristy Starling also makes a significant
jump in adds (8), plays (+159) and movement (28-23).
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OWN YOUR EVENTS
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If no one can see your signs, do they know who staged the event? Make sure you claim
ownership at all your events with cost-effective, disposable plastic banners.

713/507-4200 713/507-4295 FAX

P.0. Box 750250 Houston,

Texas 77275-0250

ri@reefindustries.com
www.reefindustries.com
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'CHRToP 30 RocK ToP 30 )
P OCK I10P . .
WE WEE  ARTIST TITLE LABELS) PAS  PLAYs  “ChARe  STATOS WK WEEK  ARTIST TITLE LABEL) MRS pLs  CHARTT sTATIONS
1 1 SWITCHFOOT More Than Fine (Sparrow) 989 -62 16 250 1 o 12 STONES Crash (Wind-up/ 383 +6 " 3511
2 2 NEWSBOYS He Reigns (Sparrow/ 956 -50 15 2210 4 o SUPERCHICK Hero (inpop/ 364 +6 9 3613
=4 0 THIRD DAY You Are So Good To Me Essential) 866 +46 7 240 2 3 SWITCHFOOT Meant To Live (Red /nk/Columbia) 361 -1 12 3in
3 4 PLUMB Sink-n-Swim (Curb) 179 -42 15 2110 3 4 PILLAR A Shame //t'/lbker/ 347 12 10 an
6 6 KUTLESS Run (Tooth & Nail/EMC) 743 +10 18 16/0 5 5 SEVENTH DAY SLUMBER { Know (Crowne/ 335 21 1 3N
7 6 JENNIFER KNAPP By And By (Gotee/ 698 -20 8 20i0 6 6 RELIENT K | Am Understood? /Gotee) 322 -4 1" 3512
8 7 SHAUN GROVES Should | Tell Them? (Rocketown) 672 -26 16 16/0 7 7 38TH PARALLEL Hear My Cry (Squint/CurtyWarner Bros) 296 5 15 26/0
5 8 STACIE ORRICO Security fForefront) 669 -65 " 210 9 o COOL HAND LUKE Heroes Will Be Heroes {Floodgate) 279 +41 8 2712
9 0 SIXPENCE NONE... Don't Dream... (Squint/CurtyReprise) 603 +31 5 2211 n o BIG DISMAL Remember (Wind-up/ 264 +40 5 2813
10 10 LARUE Tonight (Reunion) 550 -19 10 18/0 8 10 AUDIO ADRENALINE Church Punks (Forefront) 261 -1 7 28(0
19 m BEBO NORMAN Falling Down (Essential) 523  +133 5 1713 12 m EVERYDAY SUNDAY Wait (Flicker) 230 +10 10 2210
16 @ RELIENT K Getting Into You (Gotee/ 518 +63 7 141 18 @ PEACE OF MIND | Am (BEC) 216 +32 6 23/4
12 @  MERCYME Spoken For W0/ 501 0 25 120 21 @  KUTLESS Run (Tooth & NailEMC) 215 451 24 130
15 @ REBECCA ST. JAMES | Thank You (Forefront) 485 +15 5 18/0 16 @ JUSTIFIDE Pointing Fingers (Ardent/ 207 - +15 4 2714
17 @ SOULJAHZ True Love Waits (Squint/Curb/Warmer Bros) 482 +33 7 1612 15 @ CADET Nobody (BEC/ 201 +2 4 2211
n 16 SARAH SADLER Running into You Essential) 441 61 9 1310 29 @ SANCTUS REAL Audience Of Dne (Sparrow/ 200 +64 2 1213
13 17 AUDIO ADRENALINE Dirty fForefront) 431 -68 12 15/0 10 17 HOLLAND ¥'m Not Backing Down (Tooth & Nail) 200 -26 12 281
14 18 STEVEN CURTIS CHAPMAN Afl About Love (Sparrow/424 -26 14 12/0 13 18 SLINGSHOTS7 Better idea flndependent) 195 -1 8 19/0
22 @ J. VELASQUEZ You're My God (Word/CurbyWarner Bros.} 310 +33 4 1200 17 @ DISCIPLE Back Again (Siain/ 194 +5 7 222
24 @) SUPERCHICK Hero (npop) 366 +38 a1 22 € JONA33 AllFor You (Ardent) 192 +31 3
18 21 NATALIE GRANT | Will Be [Curty 366 -29 8 110 20 @ ANBERLIN Change The World (Tooth & Nail) 189 +20 5 213
@ FFH You Found Me Essential) 340 +102 1 112 14 22 DOGWOOD Faith (BEC) 184 17 9 1m
23 23 RACHAELLAMPA Brand New!ife (WordCurtyWamer Bras) 326 12 9 13/0 24 @ CURBSQUIRRELS Beautiful (0UG) 1 +18 2 15/4
29 @ SANCTUS REAL Hey Wait (Sparrow/ 320 +61 2 133 23 @ TREEG3 It's All About To Change (lnpap/ 165 +5 8 2714
%26 @ SARA GROVES Ali Right Here (I¥0) 318 +34 4 121 19 25  BLEACH Baseline (BEC) 159 -16 5 2413
25 @ SWIFT Under The Sun (Flicker) 298 +12 16 10 25 26 DENISON MARRSKSend Me An Angel (Floodgate) 151 -8 10 1an
A§27 @ SEVENTH DAY SLUMBER | Know (Crowne/ 291 +7 4 , B0 @ RADIAL ANGEL She (Sguint/Curl/Warner Bros.) 139 +24 1 1312
20 28 JARS OF CLAY Revolution (Essential) 289 -97 19 90 27 @ . JUSTIN FOX BANﬁeﬁ Can't Brlng Me Down flndependent/ 138 0 5 1011
@ GINNY OWENS Something More /Rocketown) 268 +37 1 10/1 28 29 MONDAY MORNING Biind (/ndependent) 133 5 8 14/0
@ JOY WILLIAMS Every Moment (Reunion) 258 +22 1 121 @ OC SUPERTONES Welcome Home (Tooth & Nail) 122 +18 1 173
28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 4/20-Saturday 4/26. 43 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 4/20-Saturday 4/26.
© 2003 Radio & Records. © 2003 Radio & Records.
New & Active . . -+« w...|New&Active.. . . - g
TREEG3 Be All End All finpop/ ZOEGIRL Plain (Sparrow) GRAND PRIZE Reveal Your Love (ndependent/ PLUMB Free {Curb)
Total Plays: 253, Total Stations: 10, Adds: 1 Total Plays: 172, Total Stations: 6, Adds: 1 Total Plays: 116, Total Stations: 12, Adds: 2 Total Plays: 80, Total Stations: 9, Adds: 4
ELMS Burn And Shine (Sparrow) NATE SALLIE it's About Time {Curby LIFEHOUSE Take Me Away (DreamWorks/ BLINDSIDE Pitiful (Elektra/EEG)
Total Plays: 221, Total Stations: 10, Adds: 0 Total Plays: 146, Total Stations: 7, Adds: 2 Total Plays: 98, Total Stations: 5, Adds: 0 Total Plays: 80, Total Stations: 7, Adds: 0
EVERYDAY SUNDAY Hanging On (Ficker/ PHIL JOEL The Man You Want Me To Be (inpop/ MAE Embers & Envelopes (Tooth & Naill BRAVE SAINT SATURN The Sun Also Rises /Tooth & Nail)
Total Plays: 220, Total Stations: 11, Adds: 3 Total Plays: 142, Total Stations: 5, Adds: 0 Total Plays: 94, Total Stations: 8, Adds: 0 Total Plays: 76, Total Stations: 10, Adds: 7
LIFEHOUSE Take Me Away (DreamWorks/ AUDIO ADRENALINE Pierced (Forefront) LAST TUESDAY Social Butterfly (0UG) PHIL JOEL No Longer finpog/
Total Plays: 215, Total Stations: 7, Adds: 0 Total Plays: 133, Total Stations: 5, Adds: 0 Total Plays: 82, Total Stations: 8, Adds: 5 Total Plays: 56, Total Stations: 10, Adds: 3
JEREMY CAMP | Still Believe /BEC/ EVERYONE Everyone (Furious?) 238 Modem Day Prayer (Tooth & Nail) LAST TUESDAY Right Here (DUG/
Total Plays: 173, Total Stations: 7, Adds: 1 Total Plays: 128, Total Stations: 6, Adds: 0 Total Plays: 81, Total Stations: 8, Adds: 0 Total Plays: 44, Total Stations: 5, Adds: 1 )

TODD AGNEW

“THIS FRAGILE BREATH? (tne thunder song)

-the debut single from Todd Agnew, going for adds May 2nd.

T0DD AGHEW

&
-

H
Todd Agrew's debut album, Grace Like Rain, "y ...

i hits stores, July 22nd.

RADIO PROMOTIONS: RADIO SERVICING: m |
Donna Del Sesto - IHS Promotions  Christine Mundie - Ardent Records

615.771.7739 / thsdonna@aol.com  901.725.0855 / radioservicing@ardentrecords.com o5
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www.americanradiohistory.com

T A S = 53 = T oY

INSPO TOP 2 0 e me emien covee . | CHRMostAdded . ... .
W W aanst e e B W HRY S, | wWwmindicator.com
ARTIST TITLE LABEL(S) ADDS
1 @  AVALON Everything To Me (Sparrow/ 353 +9 11 2011 EVERYDAY SUNDAY Hanging On (Fiicker) 3
5 6 ¥ ﬁg # ﬁ et R L . BEBO NORMAN Falling Down Essential) 3
3 9 TWILA PARIS We Bow Down (Sparrow/ 302 +12 13 1m SOULJAHZ True Love Waits (Squint/CurtyWarner Bros.) 2
. _ ) 5 SUPERCHICK Hero (lpap/ 2
6 Q . GREG LONG | Cannot Hide From You (Discovery House) 283+ +29 8 - 191 FFH You Found Me (Essential 2
5 ©  J.VELASOUEZ You'e My God (WordCutyWamer Bros) 268 +10 8 1M NATE SALLIE t's About Time (Curd) 2
_—  punups § > . , 5 NICHOLE NORDEMAN Legacy (Sparrow/ 2
;4 6 PHILLIPS, CRAIG & DEAN My Praise (Sparow/ 246 38 15 W VRiSTY STARLING Water (Word/CurtyWarner Bros,) 2
7 7 CAEDMON'S CALL Only Hope (Essential) 245 5 11 16/1 SEVEN PLACES Everything findgpendent) 2
5 . BIG DADDY WEAVE Neighborhoods fFervent/ 2
10 Gw PARACHUTE BAND AL... tHere To HinWorshi Extreme) 218 +16 5 1m
9 ©  MICHAEL CARD 1 Left Everything To Follow You /M2 213 +4 g 150 ﬁ?d‘ Mos tAdded L b R
17 . )~ ALLENASBURY Samebody's Praying e Thvough Daakiy/ 206 -~ +82 3 175 www.rrindicator.com
ARTIST TITLE LABEL(S) ADDS
12 m 4HIM Wa!k On (Word/Curb/Warner Bros.) 190 +31 5 1512 KUTLESS Tonight (Tooth & Naif/EMC) 1
TR @ “SARA GROVES Rgﬁ"ﬁ% Surrender N0/ OB - +4 5 1400 BRAVE SAINT SATURN The Sun Also Rises (Tooth & Nail 7
’ . C - - STRANGE CELEBRITY Free (Word/CurtyWarner Bros.) 1
15 @ NICHOLE NORDEMAN LEQBCY (Sparrow/ 166 +27 2 1614 THOUSAND FOOT KRUTCH Bounce (Tooth & Nail) 7
16, @  DENISEDAVIS | Refuse To Be Afraid (4psaim) 159 421 4 130 LAST TUESDAY Social Butterfly DU/ 5
‘ PEACE OF MIND | Am (BEC 4
13 @ COREY EMERSON Calvary Calls {Discovery House) 156 +6 3 1210 JUSTIFIDE Pointing Fingers (Ardent/ 4
8 16" SHANNON WEXELBERG From The Rising (Doxology/ 150 °  -96 15 1001 CURBSQUIRRELS Beautiful (DUG/ 4
) TREEG3 It's All About To Change (/npap/ 4
Q POINT OF GRACE Day By Day WardCutyWamer Brus) 125 +41 1 5 1m P.0.D. Sleeping Awake (Maverick/Reprise) 4
@  FFH You Found Me (Essential 123 +22 1w | Inspo Most Added .. R,
0. @D RUSS LEE Lovels A Cross (Chrstian/ 18 +2 2 01 | www.rrindicatorcom
ARTIST TITLE LABEL(S} ADDS
20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 4/20-Saturday 4/26. ALLEN ASBURY Somebody's Praying Me Through (Joxalogy/ 5
© 2003 Radio & Records. NICHOLE NORDEMAN Legacy (Sparrow/ 4
4HIM Walk On (Word/Curl/Warner Bros.) 2
POINT OF GRACE Day By Day (Word/Curb/Warner Bros.) 2
Rhythmic Specialty Programmlng NATALIE GRANT | Wil Be (Curt) 2
WG G € 0w oW % oW e M WS s e ew s CHARLES BILLINGSLEY A Loss For Words (Pespetual Entertainment) 2
BN ARTIST TITLE LABEL(S xclslrostETAmLuc ¥4at~e|r ﬂ;’ord/(,’l/;b/Wamer Bros.) 2
AVA verything To Me (Sparrow) 1
; :l:;:: :IG" s";',’s O'hAh'ah?FT fj”/’”l‘/ SCOTT KRIPPAYNE Live To Worship /Spring Hill 1
) LR U GREG LONG | Cannot Hide From You Discovery House/ 1
3 K52 Sonshine ljprat PARACHUTE BAND Al The Earth (Here To Hin/Worship Extremel 1
I e e Lt JACI VELASOUEZ You're My God (Word/Curty/Warner Bros.) 1
5  JOHNREUBEN Doin' (Gotee/ TWILA PARIS We Bow Down (Sparrow) 1
6 DJ MAJ Street Credibility (Gotee) CAEDMON'S CALL Only Hope (Essentiall 1
7 ROYALRUCKUS A Wink And A Nudge (Flicker/ PHILLIPS, CRAIG & DEAN My Praise (Sparrow/ 1
8  SEVSTATIK M.LC. {Uprok/ RIVER | Will Go ingrace/ 1
9 CROSS MOVEMENT Forever (BEC) FFH You Found Me (Essential) 1
‘|0 PI.AYDUUGH c|appy Valentino (Uprol(/ SHANNON WEXELBERG From The Rising (Doxo/ogy/ 1
_ J

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
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CincoDe Mayo

Much more than a Mexican holiday

What is Cinco de Mayo, and why do we celebrate it
in the United States? This question must be answered
because the holiday has become one of the most commer-
cial events in the U.S. When we think of Cinco de Mayo,
tequila and beer commercials come to mind, along with
music, festivals and promotions. It’s party time!

First, let’s set the record straight:
Cinco de Mayo is not Mexican In-
dependence Day; that is celebrated
on Sept. 16. So what is being cele-
brated on Cinco de Mayo? The short
answer is: the Battle of Puebla.

A Little Bit Of History

The longer history lesson goes
like this: In 1861, when Benito Jua-
rez became Mexico’s __
President, the country’s | g
foreign debt exceeded 92
million pesos. In order
to meet the population’s
basic needs, President |
Juarez suspended pay- =
ments on this debt for
two years.

Spain, England and
France decided to send
their armies to Mexico to
pressure the Mexican
government to pay up. Eventual-
ly, England and Spain came to an
agreement with the Mexican gov-
ernment and removed their

’

intention, however, was not to
come to an amicable agreement,

Margarita
Vizquez

but to invade Mexico and appoint
a French ruler.

On May 5, 1862 the French Gen-
eral Carlos Fernando Latrille and
his army were defeated in the city
of Puebla by the Mexican army,
led by General Ignacio Zaragoza,
while trying to take over Forts
Guadalupe and Loreto, which pro-
tected the city.
1 Although this battle
B was an important mo-
ment in Mexican histo-
ry, for Mexicans in Mex-
ico, the U.S. and every-
where else, Sept. 16 car-
ries much more signifi-
# cance. In fact, Cinco de
1 Mayo is a much bigger
holiday in the U.S. than
it is in Mexico. There,
people get a day off and
kids don’t go to school, but there
are no major celebrations, except
in the state of Puebla.

A Crossover Holiday the big event, They

S
Mayo has become a sort of “cross-
over” holiday. In fact, some radio

Make the fiok dAngle:
"Complicade § aturdide”
gour newt radie requedt.
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“Cinco de Mayo is
definitely more
celebrated here. |
don’t know of anyone
doing anything in
Mexico.”

Norma Ayala

stations say they get more spon-
sorship for events related to Cin-
co de Mayo than to Mexican Inde-
pendence Day.

KLNO, KDXX & KSSE/Dalilas
PD Chayan Ortuiio says, “I was
speaking with the station’s man-
agement about how I try to get the
bigger artists for Sept.
16 events, because that
date is much more im-
portant to us, and they
didn’t agree with me.
They made me under-
stand that, for the spon-
sors, Cinco de Mayo is

almost as part of the
American culture.

“For a radio station, it’s easier
to get $50,000 from a sponsor for
a Cinco de Mayo event. They think
it’s more important, and some
think it's Mexico’s Independence
Day. It's also the first festival of the
year and the first of the spring, so
many stations focus on it. It has
become an easier and more attrac-
tive sell for the sponsors.”

KINT/EI Paso PD Norma Aya-
la agrees that Cinco de Mayo is
more of a Mexican-American hol-
iday than a Mexican holiday and
that it has become a real market-
ing tool. “Cinco de Mayo is defi-
nitely more celebrated here,” she
says. "I don’t know of anyone do-
ing anything in Mexico. Every-
thing is marketing.”

The confusion between Cinco de
Mayo and Mexican Independence
Day doesn’t bother KEVT/Tucson
PD Mario Celis. “It's OK, because
what Americans care about is the
culture’s diversity,” he says.

And he’s right. Many Ameri-

www americanradiohistorv com -

Chayan Ortuiio

cans enjoy Cinco de Mayo festi-
vals, which usually feature mari-
achi bands and traditional Mexi-
can dance troupes in addition to
name artists, not to mention an
enormous variety of authentic
Mexican food.

Increasing Importance

Not all sponsors are confused
about the two holidays. In fact,
WLEY/Chicago PD Margarita
Vazquez says that she

R&R May 2, 2003

KINT/El Paso, TX: On May 2 the
station presents a one-day event at
the Coliseum. Tickets are $10 in
advance or $15 at the door. Artists
scheduled to perform include Polo
Urias y Su Médquina Nortefia (ac-
companied by mariachis), Los Pal-
ominos and Costumbre. This is the
first year the station has done an
event, and it expects to do one ev-
ery year from now on.

KEVTfFucson On May 2-4 the

tends to get more spon- |
sors for Sept. 16 because |
a tradition has been es-
tablished. “During Mex-
ican Independence cele-
brations, people here are
used to going to these
huge parades in the city
and then heading to the
festivals,” she says.

However, Vazquez does agree
that Cinco de Mayo has gained a
lot of importance among Ameri-
cans. “I've noticed that American
stations are also mentioning Cin-
code Mayo and doing events,” she
says. "It seems they give it a lot of
importance. For us, celebrating
Cinco de Mayo is a way to cure
nostalgia for our country, a reason
to get together and celebrate.”

In a testament to the holiday’s
influence, the Windy City now
also holds Cinco de Mayo parades.

Whether it’s Cinco de Mayo or
Sept. 16, however, Celis says that
national sponsors like to partici-
pate because of the amount of ex-
posure and promotion they get.

“They know that Hispanics are

very faithful to the
brands they like,” he ex-
plains.

For a radio station, a
large part of the success
of a Cinco de Mayo event
is having top entertainers
perform. That can be a
challenge in a city that
has more than one Span-
ish-language station bid-
ding for the same artists.

“It's not always easy to get good
artists,” says Ortufio. “The good
thing is that I have a really good
relationship with most of them,
and that makes my job easier. I've
never had a hard time getting
someone. Our advantage is that
we have four stations, and they
benefit from it.”

Party Time

Here are some of the Cinco de
Mayo events going on around the
country, including some sponsored
by English-language stations.

KLNO, KDXX, KESS & KHCK/
Dallas: On May 4 the stations will
present a one-day free event with
four stages and an expected atten-
dance of over 100,000 people at
Texas Stadium. Artists scheduled
to perform include Banda El Re-
codo, Los Tucanes de Tijuana, In-
vasores, Celso Pifia, Dinastia de
Tuzantla, Chén Arauza, Iméan, De-
sastre, Juanes, Area 305 and Jaci
Velasquez.

Mano Celis .

station hosts a three-day
“q free event at Kennedy
Park. Artists scheduled
to perform include
Tropicalisimo Apache,
| Miguel y Miguel, Jests
“El Flaco” Elizalde, Ban-
da La Triguera, Dinora y
# | La]Juventud, El Alacrdn
de Durango, Banda La
Cierrefia, Grupo Ba-
canora, David Trujillo y Banda La
Llegadora, Los Sultanes del Norte,
Banda Caliente, Mariachi Chan-
guitos Feos and Mariachi Tapatio.
This is the 30th year of the event.
More than 18,000 people attend
each day.

WLEY/Chicago: On May 4 the
station presents a one-day event at
Plaza Garibaldi. Artists scheduled
to perform include Grupo Bryn-
dis, Triny y La Leyenda, Beto y Sus
Canarios, Graciela Beltran, maria-
chis and traditional Mexican
dance troupes. Attendance is ex-
pected to be over 10,000.

“For the sponsors,
Cinco de Mayo is the
big event. They think
of Cinco de Mayo
almost as part of the

American culture.”
Chayan Ortuiio

Some English-language sta-
tions celebrating Cinco de Mayo
are KGSR/Austin, which pre-
sents Cinco de Mayo-themed re-
motes and spotlights on Latin
music; WXRT/Chicago, with its
Rockin’ de Mayo street festival;
KSFM/Sacramento, which is
staging a Cinco de Mayo concert
featuring Tyrese, Frankie-], Yas-
meen and Akia; and KPWR/Los
Angeles, which is broadcasting
live from Camacho’s in City of
Industry, where DJs will spotlight
Latin music and a live mariachi
band will play.

TELL US WHAT
YOU THINK!

Share your opinion about this
column — go to www.radio
andrecords.com and click the
Message Boards button.
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On the Spot
Introducing Jimena

jimena is the new voice at Crescent Moon Records. Her music is a
blend of the sounds, feelings and colors of her native Mexico and
those in mainstream music, and her self-titled album introduces her
ta the world. In this interview, she tells us what she is all about.

R&R: There are a few touches of pop on
your record, but it’s a lot more Mexican. Why
did you choose traditional Mexican sounds
ouvgr more mainstream sounds?

Jimena: Because I love Mexican music.
From way back when all this music was
just in my head, that’s what I wanted to
do. I am a big fan of ranchera music, of
boleros, of music from Veracruz, of
nortefa musie in all its forms. I feel that
I'm singing what I love to sing.

Jimena

R&R: There are so many different sounds
in this album, from ranchera to cumbia —
even music that sounds like Selena’s. Give me
your own description of this album.

Jimena: I'd say that the backbone and
the heart of my music are the sounds of
my country. The pop and country sounds
ire the album are invited guests.

R&R: What were your beginnings like in
th? music busiress?

Jimena: I've been in this since  was 15,
taking singing lessons, acting lessons,
st eech lessons and every kind of class I
cculd manage. I also did a lot of plays and
performances to help me prepare for this
moment in my life.

R&R: You co-wrote seven of the tracks on
thz album. Was that the lyrics, or music too?
What kind of music training do you have?

Jimena: I also collaborated on the mu-
sic. I did study music, but it’s more of an
instinct or a feeling that I have. [ had the
melodies in my head, and I sort of imag-

ined what the music should sound like
for a particular song. It usually happens
like that when I write a song. Other times,
both the lyrics and the music come to me
at the same time.

Ré&R: How did you get to Crescent Moon
and sign a contract?

Jimena: [ had the opportunity to meet
Mauricio Abaroa [Crescent Moon Presi-
dent]. He was to first one I spoke with
about my idea for this record. He took it
to Emilio Estefan, who loved it.

Emilio and I have had great chemistry
from the beginning. It’s been wonderful
to work with him; I've learned so much
from him. He had a lot of faith in me, be-
cause he allowed me to participate in ev-
ery detail of the production. I've been in-
volved in everything, every single note. I
would tell him, “Boss” — that’s what I
call him — “I don't like that,” and he
would tell me that if I didn’t like it, we
would change it.

Although he always kept an eye on ev-
erything, he let me do what I like to do.
It’s very rare to have that kind of liberty,
especially when starting out. The record
took a very long time to be ready. We
needed to internalize it, to find the sound
we were looking for, and then integrate
the lyrics.

R&R: Tell me about the first single, “Mald-
ita Ignorancia.” Did you co-write it?

Jimena: That is one of the few songs I
didn’t co-write, but I loved it from the
moment L heard it. No one has sung it but
me, because I did the first demo for it. [
truly identify with it. We did four differ-
ent versions, and each version hasits own
video, all filmed in Mexico.

R&M: Is the record being released in the
U.S. only?

Jimena: No, as I understand it, it will
be released in the U.S. and Mexico.

R&M: What's your work schedule like, the
promotion process, etc.?

Jimena: This is the dream of my life,
so I have nothing else to do but work.
There is nothing more important than
this, and I can’t wait to get started. We're
starting radio promotion on the West
Coast. I'll be in Los Angeles for a while.
I feel that’s where they understand my
music best.
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News

® Jt's been three years since Café Tacuba released a
full-length CD, but the wait is over. Their upcoming
album Cuatro Caminos, produced by hitmaker Gustavo
Santaolalla and Andrew Weiss, is scheduled to be
released by MCA July 1.

B T

e Chilean rock band La Ley are also releasing a new
studio CD. Libertad (Warner Music Latina), produced by
Humberto Gatica and KC ; o
Porter, is scheduled to be released May 27. The single
“Amate y Salvate” hit radio April 28. This record is a
tribute to freedom of speech, liberty and humanity in
troubled times, the band explains.

Café Tacuba

® The second annual Urban
Latin Music Festival, taking
place in Miami in October, has
just signed a deal to air the festival as a one-hour television
special on Telemundo’s Mun2 network. This is the first Latin
music festival dedicated to urban Latin culture, which has
taken off in past years. This year's performers have yet to be
announced.

La Ley

Radio News

Verdnica Medina
PD, Saper Estrella Network/San Jose

R I

I'm very happy to be back in the San Jose area, because I grew
up here. I worked in Chicago for nine years, first at W0JO, then at
WXXY.

The experience at Stiper Estrella is different, because this is a
network. We're in Chicago; Fresno; Modesto, CA; ElL Centro, CA-
Mexicali, Mexico; Salinas, CA; Las Vegas; and Dallas. However, this
format is very similar to the one I worked with at Viva. We're not
making any drastic changes in programming, except to continue
to program the hits. All the music is programmed from here, and
the DJs are also here. We do have a promotion and sales office in each of the markets,
and we do local promotions like “street hits” and “van hits” to promote the station.

Verénice Medina

All our markets are doing really well in the ratings, especially Dallas, Chicage, Salinas
and Fresno. The CHR format has been doing very well lately. In a market like Fresno,
where there’s a lot of agriculture, you expect the Regional Mexican format to dominate.
However, we have really good numbers there,
in comparison to our competition, which has
a similar format. Salinas is the same story.

SUPER ESTRELLA

I think this is happening because there are
a lot of young people in our 18-24 target
audience who really like our station’s sound and the music we play. It's surprising how
many young people enjoy listening to rock and pop. There’s a lot more exposure now,
too, with the video channels, where kids see the videos. Then they hear those same
songs on a station like Sdper Estrella.

—
)

HERE COMES THE BRIDE Jenni Rivera dresses up to for the video for the first single, “La

Papa Sin Catsup,” off her latest album, Homenaje A Las Grandes.
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THIS TOTAL THIS TOTAL
WEEK ARTIST TITLE LABEL(S) POINTS WEEK ARTIST TITLE LABEL(S) POINTS
1 RICKY MARTIN Tal Vez (Sony Discos/ 155 1 GILBERTO S.ROSA SiTe Dijeron (Sony Discos) 159
2 ALEXANDREPIRES Amame BMG/ 134 2 VICTOR MANUELLE El Tonto Que No Te Ohvidt Sony Discos/ . : 138
3 1;IZIANO FERRO Acinado (EM/ Latin) 130 3 TITO ROJAS Después De Dios, Las Mujeres (MF/ 115
4 THALIA A Quién Le lmporta (EM/ Latin) 114 4 *. ALEXANDREPIRES Amame (BMG)/ . 85
a5 & . -
5 - DAVIDBISBAL Digale (Universal . - 13 §  LIMIT21 Perdoname (EM/ Latin) 81
§  ENRIQUEIGLESIAS Para Qué La Vida {Universal) 104 6 . INDIA Sediceme /Sany Discos) S s AN
¥, SHAKIRA QueMe Guedes Tii (Sony Discos/ ‘ 103 7 MARC ANTHONY Barco A La Deriva (Sony Discos) 73
8  MANA Mariposa Traicionera (Wamer M.L.) 101 8 "-GRUPOMANIA Niva (Universal . . Ty : M
9" RICARDO ARJONA Dare (Sony Discos) ; . 100 8 NOELIA Clévame Tu Amor (Fonovisa) 68
10 MILLIE CORRETJER En Cuerpo Y Aima (BMG/ 87 10.  JOSEPH FONSECA Que Levante LaMano Karen/ 53
19955 JUANES MalaGente (Universal ~ 82 11 JERRY RIVERA Herida Mortal (BMG/ 53
12 NOELIA Ctavame Tu Amor (Fonovisa/ 63 12 TITONIEVES DimeQueSi Wamer ML) ek b B om0
13 - . THALIA NoMe Ensefiaste EM/Lati) .. . & ! 13 OSCARD'LEON Cémo Ohvidarte (Universal 47
14 KUMBIA KINGS f/UAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (M Latin) 54 4 ” MONCHY & ALEXANDRA Polo Opuesto (/&) P .
16 < SINBANDERA Kikbmetro /Sonyﬂms/ \ < B 1] 15  DANIEL RENE NoMe Tortures {Univision) 44
16 INDIA Sediceme (SonyDiscos/ a9 16 MANA Mariposa Traicionesa (Wamer ML) L 437,
17 mgénmi BARJONA Ef Problema (Sany Discos/ . 49 17 OLGATANON AsiEsLaVida (Wamer ML) 43
18 JERRY RIVERA Herida Mortal (BMG) 46 18 ENRIQUE IGLESIAS Para Qué La Vida (Universa) . “a2
1975 SORAYA Casi (EMILatin 45 19 KEVIN CEBALLO Amame 0 Déjame (Universal 39
20 JENNIFER PENA Entre E! Delirio Y La Locura (Univision) 44 20 ANTHONY CRUZ 0uéBombdn (MP/ : . 3,
21 PAULINA RUBIO Bada Casanova fUniversa) a0 21 FRANKIE NEGRON MiMulata (Wamer ML) 38
22 JUANES A Dios Le Pido (Universal) 36 22 KUMBIAKINGS flUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/ Latiy 36
23 - BACILOS MiPrimer Milin (Wamer ML) 32 23 EDDIEDAVIS Noche De Placer (Sitva Ling) 35
24 \LEGALES Siento (EM/Latin) 3 24 JUANES MalaGente (Universal 35
25" 50 CENT InDa Club (Shady/Aftermathyinterscope) 3 25  NUEVOS SABROSOS Me Voy De Party Mds Music/ 34
Data is complied from the airplay week of April 20-26, Data is complied from the airplay week of April 20-26,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's . Gomg For Adds — . e
BACILOS Viejo (Warner M.L.)
JULIO Los Demas (Warner M.L.)
NICOLE Vida (Maverick Misica) JORGE MORENO Candelita (Maverick Misical
OLGA TANON No Podras (Warner M.L.)
ALEX BAHIA Beso En La Boca /Balboa) FRANKIE NEGRON Hasta Que Te Enamores (Warner M.L.)
GUILLERMD PLATA Contigo Y Sin Ti (Balboa/ TONO ROSARIO Yerba Mala (Warner M.L.)
JORGE MORENO Despertaré (Maverick Misica)
ALONDRA Un Amor De Cartén (Freddie/
CAROLINA La Herida De Un Adids (Warner M.L.)
\_ _
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s ™
REG/ONAL MEXICAN TOP25 TEJANO TOP25
!;EIESK ARTIST TITLE LABEL(S) J&TN% VEEIESK ARTIST TITLE LABEL(S) PTgITN‘Tg
1 TIGRES OEL NORTE Mi Soldado /Fanoviss/ 369 1 JIMMY GONZALEZ & GRUPO MAZZ Dame Un Minuto /Freddie) 182
2 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EM/Lati/ 326 2 INTOCABLE Muy A TuManera M/ Latin/ 181
3 CONJUNTOPRIMAVERA UnaVez Més (Fonovisa/ 396 3 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero M/ Lati/ 156
4 INTOCABLE Muy A TuManera (EM/ Latin) 288 4 JENNIFERPENA Entre El Delirio Y La Locura (Univision/ 138
5  PALOMO De Uno Y De Todos Los Modas Disa/ 288 5 IMAN QuéMala Onda (Univision/ 3
6  PEPE AGUILAR Me Fatta Valor Univision) 189 6  PALOMINOS Tocame [Fonowisa/ 82
7 LIMITE Papacito (Unversall 188 7 CONTROL Pequenia Y Fragd (M Latin) 85
8  TEMERARIOS No Sé Vivir Sin Ti fFanoviss) 166 8  UMITE Papacito (Uhiversal 8
9  COYOTEY SUBANOA TIERRA SANTA Te Vas Amor (EM Latin/ 159 8 COSTUMBRE Como Olvidarte Warmer M.L) 70
10 JOAN SEBASTIAN El General (Baboa/ 152 10 PALOMO De Uno Y De Todas Los Modos (Dise/ 58
11 TRINY Y LA LEYENOA El Amor De Mi Vida Universa) 128 11 MARCOS OROZCO EiParrandero (Cataina/ 51
12 FABIAN GOMEZ Y Como Ouieres Oue Te Quiera /Sony Discos/ 126 12 VARONIL SonideroNacional (Unvision/ 53
13 JOANSEBASTIAN Afortunado Babog/ 124 13 OUELD QuéHubiera Sido Univision/ 4
14 JORGELUIS CABRERA Quédate Calada (Disa/ 19 14 SHELLY LARES Ojtos Negros (Taias/ %
15 CUISILLOS NoVoy A Liorar (Baboa) 116 15 ATRAPAOO Laladrona (Fredde) 38
16 BANOA EL RECOOO Yo Quiero Ser fFonoviss/ 88 16 LACONTRA Ya Tengo MiVida Unvision/ 38
17 BANDAMACHOS La Suegra Wamer ML) 87 17 ALAZZAN Contigo O Sin Ti (Freddie) i
18 INTOCABLE Suefia (FM/Latin) 85 18 PESAOO NoValgo Nada (Wamer M.L) k1)
19 PESADO No Valgo Nada Warner ML) 82 19 HOMETOWN BOYS Por Amor (Tasas/ 32
20 BANOA EL RECO0O Acs Entre Nos (Fonovisa/ 78 20 INTOCABLE Suea (EM]Latin/ 23
21 BANOA EL RECOOO Las Vias Del Amor (Fonovisa) 78 21 OAVIO LEE GARZA Chiquiina (Sany Discos/ 28
22 JOEL HIGUERA ElBale De La Toalita (Disa/ 75 22 BOBBY PULIOO Se Me Oidd Otra Vez [EM/ Lati/ 2
23 GERMAN LIZARRAGA No Sé Dhss/ 73 23 MICHAEL SALGAOO Maldiciendo Tu Destino (Sany Discos/ 26
24 JENNIFER PENA Entre ) Delrio Y La Locwra [Univision) 3 24 VOLCAN Corazon (LatinExposure) %
25  CONTROL Pequeia Y Fragl (EM/ Latiy 69 25 LOS GARCIAS El Takin Discas Joey) 2%
Data is complied from the airplay week of April 20-26, Data is complied from the airplay week of April 20-26,
and based on a point system. and based on a point system.
© 2003 Radio & Records. © 2003 Radio & Records.
Going For Add's Going For Add's
DTN Dy RAMON AYALA Las Mieles Del Olvido Freddie)
AOAN CUEN Las Mulas Oe Moreno (Balboa) TRUENO A Oios Le Pido (Seven River Music)
LOS INVASORES OE NUEVO LEON Ni Que Tuvieras Tanta Suerte (EM/ Latin)
RAMON AYALA Las Mieles Oel Olvido (Freddie) CLAUOIA LOPEZ Abrazame (MP)
AT e el o RAMON AYALA La Puialada Al Corazén (Freddie/
CALIFORNIA SHOW Sirveme Un Tequila (Balboa) LOS CHAMACOS Rubén Vela Special (Freddie)
TRUENO A Oios Le Pido /Seven Rivers Music)
L CABALLO NEGRO Eres Lo Que Més Quiero (Balboa) S0LI00 Hasta La Cima Del Cielo (Freddie) )
~ ™
Rock/Alternative Record Pool
TW  ARTIST Title Labek(s) TW  ARTIST Title Labe¥(s)
1 MOLOTOV Frijolero Universal) 1 GILBERTO S. ROSA Si Te Oijeron (Sony Discos)
2 EL GRAN SILENCIO Super Riddim Internacional /EM/ Latin) 2 VICTOR MANUELLE El Tonto Que No Te Olvido (Sony Discos)
3 GUSTAVO CERATI Cosas Imposibles /BMG) 3 KUMBIA KINGS flJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero /EM/ Latin/
4  INSPECTOR Amargo Adios (Universal) 4  TITANES Oejaria Todo Fuentes)
5 CAFE TACUBA Déjate Caer MCA/ 5  TITO ROJAS Después De Dios, Las Mujeres (MP)
6  ATERCIOPELAOOS Mi Vida Brilla (BMG/ 6  FRANKIE NEGRON Mi Mulata (Warner M.L)
7 ENANITDS VEROES Amores Lejanos (Universal) 7 TIZIANO FERRO Alucinado (EMI Latin)
8  LOS PERICOS Complicado Y Aturdido (Universal) 8  MONCHY & ALEXANORA Polo Opuesto (/&A)
9 JARABE OE PALO Bonito (Warner M.L.) 9  SON OE CALI Tan Buena {Univision/
10 JAGUARES Te Lo Pido Por Favor (BMG) 10 RUBEN OEL RIO La Loca /&N
11 JUANES Mala Gente Universal) 11 CHARLIE VALENS Disco Malo /MF/
12 VOLUMEN CERD Tortugas Y Sumas (Warner M.L.) 12 MAGIC JUAN La UHima Vez (J&N)
13 PANTEON ROCOCO Oime /BMG/ 13 GRUPO MANIA Niiia (Universal)
14 YERBA BUENA Guajira (Razor & Tie) 14  ANTHONY CRUZ Qué Bombén (MP/
15  CATUPECU MACHU Origen Extremo (FM/ Latin) 15  OANIEL RENE No Me Tortures (Univision)

Songs ranked by total number of points. 19 Rock/Alternative reporters.

Songs ranked by total number of points. 23 Record Pool reporters.
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SOUTH

949 Zeta (WZTA Miami) has a
rare opening for an Executive Pro-
ducer for Paul & Young Ron morn-
ing show. Candidate must have the
following: 3 years of morning show
experience, superior organizational
skills, huge rolodex, knowledge of
Pro-Tools, SAW, Prophet systems,
on-air skills a plus. Send package
to Troy Hanson Director/Rock Pro-
gramming, Clear Channel South
Florida 7601 Riviera Blvd.
Miramar, FL 33023. EEO, Females
& minorities strongly encouraged.

St n, W 4tr e o

MIDWEST

e R >

Sales Management

Director of Sales for 3 St. Louis Infinity
Radio Properties: develop and implement
strategies to exceed collective annual
budget. Prefer min. 3 years radio sales
management experience coordinating
multiple station strategies and presenta-
tions. Must demonstrate leadership abili-
ties that inspire group sales. {General
Mgr. experience a plus). Must be inno-
vative with evidence of success in busi-
ness growth & development. Refer to
infinityradio.com for additional details.
Send resume & salary history to: Infinity
Broadcasting, 3100 Market St., St. Louis,
MO 63103 Attn: H/R/RR EQE-an equal
opportunity/affirmative action employer.

ROCK MORNING SHOW!

West coast Rock station looking for
Morning Show. Only prerequisite;
Humour & Character. The rest we can
figure out. Will look at teams and indi-
viduals. CD’s/Tapes & resumes will be
‘held in the strictest confidence. Great
city. Great opportunity.

T&R’s to: Radio & Records, 10100 Santa
Monica Blvd., 3 Floor, #1086, Los
Angeles, CA 90067. EOE.

| OPPORTUNI TIES

EN T - B o

U
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New sportstalk station

in San Diego looking for the next great
sportstalk star! Station management
gave Jim Rome his start and are look-
ing for a compelling host who has the
talent, drive, and commitment to be-
come huge! Play-by-play available as
well. Please send resume and show
tapes to:

Bill Pugh, The Mighty 1090, 3655
Nobel Drive Suite 470, San Diego,
Ca. 92122 or email bill@mty1090.
com. EOE.

COPYWRITING/PRODUCTION position. For-
ward writing samples and sample of your voice
work to: John MclLeod, KLIV/KRTY, Box 995,
San Jose CA 95108.

M/E, E.O.E. (5/2)

Are you World Famous?
Wanna BE?

KROQ is looking for youl ...IF youre a
fresh and innovating DJ who!

= Knows the basics, but pushes the limits.

= Thinks show prep is more than hav-
ing a subscription to Rolling Stone.

» Goes to shows every week, even
when no one is paying you.

= Listens to more new music than any-
thing else.

= Has never used the words: Tunes, Hits,
Baby, Whats Happenin’, Comin ‘atcha.

Send tape or c.d. airchecks to:

KROQ

Attn: HIRE ME Already!

5901 Venice Bivd., Los Angeles, CA 90034
Or if you're really, really, really good, send
mp3 airchecks to: airchecks@krog.com
NO PHONE CALLS. Dont worry, if we
want you, we'll find you... EOE.

POSITIONS SOUGHT

Production position - Atlanta area. Analog/
Digital. 10 years experience. J.R. Davis 404-
294-6679 or audioproduction@earthlink.net.
(5/2)

Specs School Grad, voted Detroits Best Ra-
dio Voice, female talent, prefer smooth jazz
format, team-player, will relocate (313) 259-
2070. (5/2)

Sean Hannity did this. | can do it too! Ex-
perienced LA talker looking

for the right fit. Mike Skibba. 323.658.8239.
NotoriousTHIN@webtv.net. (5/2)

Programmer seeks rated small-medium
market challenge. AC, Rock AC, Classic
Hits, Oldies. vicross@prodigy.net. (5/2)

Bill Elliott Hot new format available. 3DSJ
Request & Dedication Radio. Listen:
www.3DSJ.com. BILL ELLIOTT: (813) 920-
7102, billelliott@3DSJ.com. (5/2)

Great voice will relocate have 5yr.s exp. in
urban, chr, hot ac. so if you want a guy who
will give you a 110% then call me at 630-
440-8091 or call me @1-1414-463-2493 or
email me at khalifahalmalik@aol.com. (5/2)

Female talent with great pipes seeks next
on air gig with San Diego Station FT/PT Swing.
Amy0910@aol.com (760)744-4771. (5/2)

Looking for Liberal Rush Limbaugh? vy
League Congressional lawyer; author; pub-
lic debater; talk radio experience. Call Mark
Levine 703-549-1001; MarkLevineEsq@
aol.com. (5/2)

1 want a well-paid job. | have no imagination,
| am anti-social, uncreative and untalented.
www.richstevens.com, for more info. (5/2)

Rock/Alternative Pro. 12 years all in the rock
formats. APD/MD/Drive stripes. Scott 317-
891-9639 JobhuntDJ@hotmail.com. (5/2)

1 have seven years of on air experience.
Need a job today! TONY (765) 349-1291
tonyridlen@yahoo.com. (5/2)

Actor / Comedian wants to know what tv /
radio, on-air positions you have open. For
headshot & promo, go to: comedy.com: Pete
Michael. (5/2)

Looking to move up. Several years experi-
ence in small/unrated markets programming
various forms of AC, oldies and classic hits.
e-mail chinho24@hotmail.com. (5/2)

Done it all. APD, MD, SELECTOR, Produc-
tion, Imaging, Afternoons, Middays, Rock,
Alternative, COOL EDIT, Audicy
Orban, Promotions, Appearances. http://
www.angelfire.com/ny5/patgotee/ (845)616-
9976. (5/2)

Experienced Christian Radio Sales Execu-
tive, top 40 Market. Looking for new career.
Relocation possible. 317-485-8141 or email:
alockerbie@indy.rr.com for resume. (5/2)

20 Year pro available now, Ft. Myers,
Florida. Don Palmer (THE CAPTAIN) 239-
671-7110 or dpalmer22@netzero.net , I'm
waiting Ft. Myers! (5/2)

Experienced major market producer/air tal-
ent looking for new challenge. Writing and
editing skills too. Reagantheprod@
hotmail.com or 214-750-9277 . (5/2)
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R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
llinares@radioandrecords.com Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Blvd., Third
Floor, Los Angeles, CA 90067.

R&R Opportunities

Advertising

1x 2X
$175/inch $150/inch

Rates are per week (maximum 35 word perinchinclud

ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable Iin Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by ad-
vance payment. Ads are accepted by fax: (310-203-
8727) or mail. Visa, MC, AmEx or Discover card ac-
cepted. Include card number, name as it appears on
credit card, expiration date and phone number. Blind
hox responses are sent to advertisers every Friday by
first-class mail

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address ail ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher,

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year {plus applicable
sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (UL.S. funds only) from Radio & Records
Inc.. at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2003
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd.. Third Floor, Los Angeles, California 90067

HOW TO REACH US rADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 IR www.radioandrecords.com

OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727 llinares @ radioandrecords.com
EDITORIAL, OTHER DEPTS:  310-553-4330 310-203-9763 mailroom @radioandrecords.com
WASHINGTON, DC BUREAU: 301-951-9050 301-951-9051

CIRCULATION: 310-788-1625 310-203-8727  moreinfo@radioandrecords.com
NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1635

310-203-9763 newsroom @ radioandrecords.com

310-553-4056

kmccabe @ radioandrecords.com rrdc@radioandrecords.com

310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @ radioandrecords.com

hmowry @radioandrecords.com

ADVERTISING/SALES: 310-553-4330
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MARKETPLACE

MARKETING & PROMOTION VOICEOVER SERVICES VOICEOVER SERVICES
y
HY10/NEIL

PUBLICITY PRINTS Y

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x1{’s
500 — $90.00
1000 — $120.00

5x7 -~ JOCK CARDS

B&W 1000 — $100.00
Color 2000 —~ $408.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

# FAST PROCESSING

# OQTHER SIZES AVAILABLE

PRHCES SUBJECT TO
CHANGE WITHOUT NOTICE

Serd Bx10 phots, checkM.O, VisaMC. Instructions to:
1887 £. Flonda Streel. Dept. B Spnngfield, MO 65803

TOLL FREE: 1-888-526-5336

FICTURES

www.abcpictures.com

VOICEOVER SERVICES

‘

You know the name.

323 454—35.0

Email; jeffdaws@Jeffdavns com

DRY TRAX or
PRODUCED

® MALE & FEMALE VOICES AVAILABLE
® ALL FORMATS & MARKET SIZES
o CLUSTER & GROUP RATES

AFFORDABLE!

www.radioandrecords.com

FHONE DEMO: 913-345-2381
FAX 345-2351
WEB DEMO: mckaymedia.net

PRODUCTION SERVICES

An idea you won't have to
convince your GM for...

Tigh
Demos

1-877-4-YOURVO
(877-496-8786)

“THE VOICE HEARD ABOVE THE REST i)
s_ DEMGQO:

www.samaneil.com

GETIT. USE IT.
FREE

STATION

Mike Carta

VO IMAGING FOR ALL FORMATS
865-691-8989
WwWWw.supersweepers.com

VOICE

Try it FREE for one month.

*Certain limitations & restrictions, exclusive,
first come basis. Offer expires soon.

800 699-1009

MARK DRISCOLL
On the air FREE! 30-days FREE

JOE CIPRIANG

EQUIPMENT PROVIDERS

PROMOS

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.

(310) 229-4548
www.joecipriano.com

(XE DAVE PACKER

VOICEOVERS

Imaging that hrings oul your station's personality!
Your sound on your budget.

WHW davepacker.com 609-290-3333

Seals for April, Mnyond June ﬁllmg up ;
Onefod twe doy tremmg sessions

Call 914—428-4600 or visit
~ www.rcsworks.com/training

| "Give us your production problems.”

'GANGSTAD PRODUCTIONS
425-865-93665

¥ ) e Payable in advance. Grder must be typewritten and accompanied
www.creativeoasis.com

by payment. Viisa/Mt/AMEx/Discover zccepted. One inch mini-
mum, additional space Jp

tosixinches availablemin- 1 time $95.00

PRODUCTION SERVICES e G insorions 0.0

Rates for &R market- 122 insertions gggg

. AN 4, Sl ; inch): insertions 75.
D 2 R place per inch): g !
: Z N BHAND BUII.BEH It's working for KLOS (LA) ¢« WRKS 51 insertions 70.00
E* E {KISS/NY) ¢ WBCN (Boston} ¢ WSM AM/FM (Nashville) e Microsoft e Time Martetpiace
: ns& u“ RS Warner e Perrier, and many, many more. Affordable rolls of plastic that repeat (310) 786-1622
W ‘/l}U your message over and over again. For event planning help, call Susan V. Fax: [310) 203-8727
3 i L i &i‘;‘.‘w’fm, 1-800-786-7411 rr@bannersonaroll.com e-mail: llinares@radioandrecords.com

Don ’t MISS The One Great Industry E vent' 0f The Year’
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CHR/POP

R. KELLY Ignition (ive/

3 DOORS DOWN When I'm Gone (Republic/Universal)
JUSTIN TIMBERLAKE Rock Your Body (ive/

50 CENT In Da Club (Shady/Aftermath/interscope/

EMINEM Sing For The Moment (Shady/Aftermath/interscope/
AMANDA PEREZ Angel (Powerhowse/Virgin)
EVANESCENCE Bring Me To Life (Wind-up/

DANIEL BEDINGFIELD !f You're Not The Dne f/sland//DJMG)
CHRISTINA AGUILERA Fighter (RCA/

SEAN PAUL Get Busy (40/40/VP/Atlantic)

GOOD CHARLOTTE The Anthem /£pic/

JENNIFER LOPEZ FiLL COOL J All | Have Epic/

GINUWINE Hell Yeah (Epic/

KID ROCK WISHERYL CROW Picture (Lava/Atlantic/
STACIE ORRICO Stuck (Forefront/Virgin)

MATCHBOX TWENTY Unwell (Melisma/Atiantic/

AALIY AH Miss You (BlackGround/Universal)

AVRIL LAVIGNE Losing Grip Arista/

JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG)
AVRIL LAVIGNE I'm With You (Arista/

JENNIFER LOPEZ I'm Glad /£pic/

B2K AND P. DIDDY Bump, Bump, Bump (Epic/

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive/
COLDPLAY Clocks (Capitol)

KELLY CLARKSON Miss independent (7C4/

TYRESE How You Gonna Act Like That £/

WAYNE WONDER No Letting Go (VF/Atlantic)

FIELD MOB Sick Of Being Lonely (MC4/

JEWEL Intuition (At/antic)

COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/

CHR/RHYTHMIC

wo W

2 SEAN PAUL Get Busy (40/40/VP/Atlantic)

5 50 CENT 21 Questions (Shady/Aftermath/interscope/
4 FABOLOUS FLIL" MO Can't Let You Go (Elektra/EEG)
1 4 50CENT InDa Club (Shady/Aftermath/interscope/

6 6 BUSTA RHYMES & MARIAH CAREY | Know What You Want ()
3 6 R.KELLY Ignition (ive/

7 7 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)
8 € NAS|Can (Columbia)

g 9 GINUWINE Hell Yeah /Epic/

10 10 LIL" KIM The Jump Off (Queen Bee/Atlantic)

12 11 AALIYAH Miss You (BlackGround/Universal)

17 @ JUSTIN TIMBERLAKE Rock Your Body (Uive/

11 13 TYRESE How You Gonna Act Like That (J/

18 @ DA BRAT In Love Wit Chu (So So Def/Aristal

14 15 FRANKIE J. Don't Wanna Try (Columbia/

15 16 EMINEM Sing For The Moment (Shady/Aftermath/interscope)
21 8 PANJABI MC Beware Of The Boys (Sequence)

19 STAGGA LEE Roll Wit M.V.P. (ARTISTdirect/

13 19 B2K Girlfriend (Epic/
24 8 WAYNE WONDER No Letting Go (VP/Atlantic)

35 LIL" KiM F/50 CENT Magic Stick (Queen Bee/Atlantic/
16 22 JAY-Z Excuse Me Miss /Roc-A-Fella/IDJMG)
20 23 NELLY Pimp Juice (Fo’ ReelUniversall

34 R. KELLY Snake (Jive/

26 LIL' MO FIFABOLOUS 4 Ever (Elektra/EEG)
32 MONICA So Gone (/)
27 27 TALIB KWELI Get By (Rawkus/MCA/
23 28 JENNIFER LOPEZ FiLL COOL J All | Have (£pic/
33 €@ JOE BUDDEN Pump it Up (Def Jam/IDJME)
22 30 JARULE FIASHANTI Mesmerize (Murder Inc./IDJMG)

[ZMOSMOC) N N
P ~ £

50 CENT 21 Questions /Shady/Aftermath/interscope)
BUSTA RHYMES & MARIAH CAREY | Know What You Want (/)
SEAN PAUL Get Busy /40/40/VP/Atlantic)

SNOOP DOGG Beautiful (oggy Style/Priority/Capitol)
FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG)
JAY-Z Excuse Me Miss (Roc-A-Fella/lDJMG)

NAS | Can (Columbia)

50 CENT In Da Club (Shady/Aftermath/interscope)
LIL" KIM The Jump Off (Queen Bee/Atlantic/

JAHEIM Put That Woman First (Divine Milj/WB)
FLOETRY Say Yes (DreamWorks)

MONICA So Gone U/

R. KELLY Ignition (/ive/

TYRESE How You Gonna Act Like That &/

AALIYAH Miss You (BlackGround/Universal)

B2K Girlfriend (Epic/

WAYNE WONDER No Letting Go (VP/Atlantic)

RON ISLEY F/R. KELLY What Would You Bo? (Dream Works/
LIL" MO FIFABOLOUS 4 Ever (Elektra/EEG)
BONECRUSHER Never Scared (4rista/

MISSY ELLIOTT Pussycat (Elektra/EEG)

HITMAN SAMMY SAM Step Daddy (Universal)

JOE BUDDEN Pump It Up (Def Jam/IDJMG)

NELLY Pimp Juice (Fo’ ReelfUniversal)

DRU HILL i Love You (Def SoullDJMG)

R. KELLY Snake {Jive/

GINUWINE Hell Yeah (Epic/

HEATHER HEADLEY | Wish | Wasn't (J/

DAVID BANNER FILIL' FLIP Like A Pimp (Universal)
DA BRAT In Love Wit Chu (So So Def/Arista)

#1 MOST ADDED
SUGAR RAY M. Bartender {It's So Easy) (Atlantic)
#1 MOST INCREASED PLAYS
SEAN PAUL Get Busy (40/40/VF/Atlantic/

TOP 5 NEW & ACTIVE
FABOLOUS FLIL' MO Can't Let You Go (Elektra/EEG)
JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)
LINKIN PARK Somewhere | Belong /Warner Bros.)
JOHN MAYER Why Georgia (Aware/Columbia)
LIL* KIM The Jump Off (Queen Bee/Atlantic)

CHR/POP begins on Page 27.

#1 MOST ADDED
AALIYAH Come Over (BlackGround)

#1 MOST INCREASED PLAYS
LIL’ KIM F/50 CENT Magic Stick /Queen Bee/Atiantic)

TOP 5 NEW & ACTIVE
DRU HILL | Love You (Def Soul/iDJMG)

LIL' JON & THE EASTSIDE BOYZ Get Low (7V7/
SMILEZ AND SOUTHSTAR Now That You're Gone /AR7/STdirect/
DA ENTOURAGE Bunny Hop (Universal)

LATIF | Don't Want To Hurt You (Motown/

CHR/RHYTHMIC begins on Page 35.

o #1 MOST ADDED
R. KELLY Snake (Jive/

#1 MOST INCREASED PLAYS
50 CENT 21 Questions (Shady/Aftermath/interscope/

TOP 5 NEW & ACTIVE
KELLY PRICE He Proposed (Def Soull/DJMG)
LSG F/LOON Just Friends (Elektra/EEG)
GINUWINE In Those Jeans £pic/
AALIYAH Come Over (BlackGround)
FIELD MOB All | Know (MCA)

URBAN begins on Page 41.

w W w W w W

11 CHRISTINA AGUILERA Beautiful (RCA/ 1 8 MATCHBOX TWENTY Unwell (Melisma/Atlantic/) 1 €D AUDIOSLAVE Like A Stone finterscape/Epic)

2 2 SANTANA FIMICHELLE BRANCH The Game Gf Love /Arista/ 3 UNCLE KRACKER Drift Away (Tap Dog/Lava/Atlantic/ 2 2 3 DOORS DOWN When I'm Gone (Republic/Universal)
3 8 PHIL COLLINS Can't Stop Loving You (Atlantic/ 2 3 AVRIL LAVIGNE I'm With You (Arista/ 4 e LINKIN PARK Somewhere | Belong (Warner Bros.)

4 NORAH JONES Don't Know Why (Blue Note/Virgin) 4 @ 3DOORS DOWN When 'm Gone (Republic/Universall 3 4 FOO FIGHTERS Times Like These [Roswel/RCA/

5 5 VANESSA CARLTON A Thousand Miles (A&M/interscape) 5 5 COUNTING CROWS Big Yellow Taxi (Geffen/Interscape/ 5 5 GODSMACK Straight Qut Of Line (Republic/Universal)
6 6 FAITH HILL Cry (Warner Bros./ 7 o COLDPLAY Clocks /Capitol) 6 8 TRAPT Headstrong (Warner Bros.)

7 @ DARYLHALL & JOHN OATES Forever For You (L Watch) 6 7 KIDROCK WISHERYL CROW Picture {Lava/Atlantic) 7 STAIND Price To Play (Fip/Elektra/EEG)

8 8 SHERYL CROW Soak Up The Sun (A&M/interscope 8 8 JASON MRAZ The Remedy (| Won't Worry) (Elektra/EEG) 8 8 SEETHER Fine Again (Wind-up/

n 0 FLEETWOOD MAC Peacekeeper (Reprise/ 10 JOHN MAYER Why Georgia (Aware/Columbia) 9 9 QUEENS OF THE STONE AGE No One Knows finterscope/
10 10 WHITNEY HOUSTON Try It On My Own (Arista) 9 10 JOHN MAYER Your Body Is A Wonderland (A ware/Columbia) 10 10 SALIVA Always fisland/IDJMG)

9 11 CELINE DION ! Drove All Night (£pic/ 12 (D) 600 GO0 DOLLS Sympathy (Warner Bros.) 13 3 DOORS DOWN The Road I'm On (Republic/Universal)
15 UNCLE KRACKER Drift Away (Top Dog/LavajAtlantic) 11 12 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista/ 12 DISTURBED Remember (Reprise/

12 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/CuryReprise) 13 8 TRAIN Calling All Angels (Columbia) 14 CHEVELLE Send The Pain Below (£pic/
24 CELINE DION Have You Ever Been In Love? /£pic/ 16 EVANESCENCE Bring Me To Life /Wind-up/ 1 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG/
13 15 JOSH GROBAN You're Still You (143/Reprise/ 14 15 NODOUBT F/LADY SAW Underneath It All finterscope/ 17 LYNYRD SKYNYRD Red, White & Blue (Sanctuary/SRG/
17 ) DANIEL BEDINGFIELD !f You're Not The One /Island//DJMG/ 18 8 FLEETWOOD MAC Peacekeeper (Reprise/ 15 BLACK LABEL SOCIETY Stillborn (Spitfire)

16 Q) PHIL COLLINS Come With Me (Lullaby) (Face Value/Atlantic) 19 JEWEL Intuition (At/antic/ 18 SALIVA Rest in Pieces (/siana/{DJMG)

19 &) FAITH HILL One (Warner Bros.) 17 18 CHRISTINA AGUILERA Beautiful (RCA/ 16 REVIS Caught In The Rain (Epic/

22 @) AVRIL LAVIGNE I'm With You (Arista/ 21 LISA MARIE PRESLEY Lights Out (Capitol) 24 EVANESCENCE Bring Me To Life (Wind'up/

23 €Y KID ROCK WISHERYL CROW Picture fLava/Atlantic) 22 MAROON 5 Harder To Breathe /Octone/J) 22 POWERMAN 5000 Free (DreamWorks/

21 21 REGIE HAMM Babies (Refugee/Universal South) 23 CHANTAL KREVIAZUK In This Life (Columbia) 21 ALLMAN BROTHERS Firing Line (Sanctuary/SRG)

20 22 DANA GLOVER Thinking Gver (DreamWorks/ 20 22 BON JOVI Misunderstood (/siand/IDJMG) 20 RED HOT CHILI PEPPERS Can't Stop (Warner Bros./
27 @ NATALIE GRANT No Sign Of It (Curty 24 €B) NORAH JONES Come Away With Me (Blue Note/Virgin) 26 DOUBLEDRIVE Imprint (Roadrunner/I0JMG)

26 24 JAMES TAYLOR September Grass (Columbial 25 24 HDOTIE & THE BLOWFISH Innocence /At/antic) 23 SEETHER Oriven Under (Wind-up/

30 8 ROD STEWART They Can't Take That Away... {J/ 28 € LIFEHOUSE Take Me Away (DreamWorks) 27 LIVE Heaven (Radioactive/MCA/

28 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown/Universal) 26 26 NO DOUBT Running //nterscape/ 19 26 SOCIALBURN Down (Elektra/EEG)

25 27 HOOTIE & THE BLOWFISH Innocence /Atlantic/ 32 8 DANIEL BEDINGFIELD If You're Not The One f/s/and/{0JM6/ 25 27 MUDVAYNE Not Falling /Epic/

— €D SHANIA TWAIN Forever And For Always (Mercury//0JMG/ 35 JOSH KELLEY Amazing (Hollywood) 30 €2) CoLD Stupid Girl (Flip/Geffen/interscope/

29 29 CHRIS EMERSON Broken Heart (Monomoy) 27 29 SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint/Curb/Reprise) 28 €&) FORTY FOOT ECHO Save Me (Hollywood)

- @ COUNTING CROWS Big Yellow Taxi (Geffen/Interscope) 30 30 FEEL Got Your Name On It (Curb/ — &) TAPROOT Mine (Velvet Hammer/Atlantic)

#1 MOST ADDED
SHANIA TWAIN Forever And For Always (Mercury/IDJMG)
#1 MOST INCREASED PLAYS
CELINE DION Have You Ever Been In Love? /Epic/

TOP NEW & ACTIVE
MERCY ME ! Can Only imagine (/ND/Curb/
SUZY K Teaching /Vedum/
LAURA PAUSINI If That's Love (Atiantic)
STYX Yes | Can (CMC/SRG)

RIC SANDLER I'll Let Ya Know (Rich 1D}

AC begins on Page 55.

#1 MOST ADDED
SUGAR RAY Mr. Bartender (It's So Easy) (Atlantic)

#1 MOST INCREASED PLAYS
JEWEL Intuition /At/antic/

TOP 5 NEW & ACTIVE
AVRIL LAVIGNE Losing Grip (Arista/
RACHEL FARRIS 'm Not The Girl (Big3/
FAITH HILL Cne (Warner Bros.)
JACK JOHNSON The Horizon Has Been Defeated (Moonshine Conspiracy/Universall
PLUMB Real (Curt/

AC begins on Page 55.
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#1 MOST ADDED
RA Rectifier (Republic/Universal)
#1 MOST INCREASED PLAYS

P.0.D. Sieeping Awake Mavenrck Hwiss

TOP 5 NEW & ACTIVE
QUEENS OF THE STONE AGE Go With The Flow /interscope)
P.0.0. Sleeping Awake Maverkifemse
SYSTEMATIC Leaving Only Scars (Elektra/EEG)
SHINEDOWN Fly From The Inside (4t/antic)
MARILYN MANSON Mobscene Nothing/Interscope/

ROCK begins on Page 66.
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€ FLOETRY Say Yes (OresmWorks/
2 TYRESE How You Gonna Act Like That (J/
o RON ISLEY F/R. KELLY What Would You 0o? {DreamWorks/
4 SYLEENA JOHNSON Guess What (ive/
© BRIAN MCKNIGHT Shoulda, Woulda, Coulda Motown/
6 VIVIAN GREEN Emotional Rollercoaster [Columbia/
HEATHER HEAOLEY | Wish | Wasn't ./}
JAHEIM Put That Woman First (Divine Milyws)
KEM Love Calls iMotmuwnUimiversal!
10 GERALD LEVERT Closure (Elektra/EEG)
11 MUSIQ Dontchange (Def Soul/iDJMG/
12 JAHEIM Fabulous (Divine Mil/W8)

ERYKAN BADU FICOMMON Love Of My Life /Magic Johnso'MCA/

KINOREO THE FAMILY SOUL Far Away (Hidden Beach/
KELLY PRICE He Proposed (Def Soul/IDJMG)

CHICO DEBARGE Not Together fin The Paint/Koch/
R. KELLY I'll Never Leave (Jive/

AALIYAH Miss You (Biarkifrouna {imveresl
GEORGE DUKE Guess You're Not The One /8PM/
EARTH, WIND & FIRE All In The Way /Kalimba/
INOIA.ARIE The Truth (Motown/

R. KELLY Ignition (ive/

LSG F/LOON Just Friends (Flektra/EEG)

SMOKIE NORFUL | Need You Now (Priority/
WHITNEY HOUSTON Try It On My Own /Arists/
JOE F/MR. CHEEKS That Girl (Motown/Universal)

R. KELLY Step In The Name Of Love (J/ive/

JEFFREY OSBORNE Rest Of Our Lives (JayDz/Koch/
WAYNE WONDER No Letting Go /¥/P/Atlantic/
OAVE HDLLISTER Tell Me Why /Momwrl/lln/versa//

#1 MOST ADDED
TAMIA Officially Missing You (Elektra/EEG)

#1 MOST INCREASED PLAYS
R. KELLY I'll Never Leave (Jive)

TOP 5 NEW & ACTIVE
OONNIE Cloud Nine (Umiversal)

ORU HILL | Love You (Def SoullDJMG)
D'MELLO FIMOBB OEEP Best Love Story (Warner Bros.)
QUEEN LATIFAH Better Than The Rest (Holywood/
TAMIA Officially Missing You (Elektra/FEG)

URBAN begins on Page 41.
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8 LINKIN PARK Somewhere | Belong (Warner Bros.)
GODSMACK Straight Dut Of Line jRiepuiiic/Liniversal
3 TRAPT Headstrong (Warner Bros.)

8 AUDIGSLAVE Like A Stone finterscope/Epic/

STAIND Price To Play (Flip/Elektra/EEG)
6 OISTURBEO Remember (Reprise/
€@ CHEVELLE Send The Pain Below /pic/
8 SEETMER Fine Again (Wind-up/
© EVANESCENCE Bring Me To Life /Wind-up/
10 MUOVAYNE Not Falling /£pic/
SALIVA Rest In Pieces f/siand//DJMG)
COLO Stupid Girl (Flig/Geffen/Interscopel
3 000RS DOWN The Road I'm On (Rehticmiviersal

14 REVIS Caught In The Rain £pic/

15 FOO AGHTERS Times Like These (Reswel/ACA/

16 CHEVELLE The Red /£pic/

17 3 00ORS OOWN When I'm Gone (Republic/Universal)

© POWERMAN 5000 Free (DreamWorks)

19 SALIVA Always (Island/IDJMG)

SEETHER Oriven Under (Windup/

MARKYN MANSON Mobscene (Nothing/Interscope/
TAPRDOT Mine (Vetvet Hammer/Atlantic)
BREAKING BENJAMIN Skin Hollywood/

BLACK LABEL SOCIETY Stillborn /Sitfire/

25 (HED}PLANET EARTH Blackout (Volcana/Jive/

(1) P.0.D. Sleeping Awake (Maverick/Reprise)

() SHINEOOWN Fly From The Inside (Atiantic/
i2) UNLOCO Failure (Maverick/Reprise)

(4) DEFTONES Minerva (Maverick/

&) DOUBLEORIVE Imprint (Roadrunner/IDJMG)

w W
€ UINKIN PARK Somewhere | Belong (Warmer Bros.)
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OARRYL WORLEY Have You Forgotten (DreamWorks/

TIM MCGRAW She’s My Kind Of Rain /Curty

KENNY CHESNEY Big Star /8N4/

OIAMOND RIO | Befieve /Arista/

KEITH URBAN Raining On Sunday (Capitol |
CHRIS CAGLE What A Beautiful Day (Capitol)

RANOY TRAVIS Three Wooden Crosses /Word/Curb/Warner Christian/
RASCAL FLATTS Love You Out Loud fLyric Street/

LONESTAR My Front Porch Looking In /8N4/

TOBY KEITH Beer For My Horses (DreamWorks/

JIMMY WAYNE Stay Gone /OreamWorks/

JEFF BATES The Love Song /RCA/

MONTGOMERY GENTRY Speed (Columbia/

CRAIG MORGAN Almost Home /Broken Bow/ |
JESSICA ANOREWS There's More To Me Than You (Dream Works) |

URBAN AC COUNTRY }
|

3 TRACY BYRD The Truth About Men (ACA/
) JO DEE MESSINA Was That My Life (Curb/

KID ROCK W/SHERYL CROW Picture [ ava/Atiantic/
GEORGE STRAIT Tell Me Something Bad About... (MCA/

BRIAN MCCOMAS 99.9% Sure (Never...) {Lyric Street/ [
BRAD PAISLEY Celebrity /Arista/

GARTH BROOKS Why Ain't | Running /Capitol)
TRAVIS TRITT Country Ain’t Country (Columbia)
SHANIA TWAIN Forever And For Always Mercury/
SARA EVANS Backseat Of A Greyhound Bus /AC4/
BROOKS & DUNN Red Dirt Road /Arista/

TRACE AOKINS Then They Do /Capitoll

WARREN BROTHERS Hey, Mr. President /8VA/
DUSTY DRAKE One Last Time (Warner Bros.)

AMY DALLEY Love’s Got An Attitude {It...) (Curb/

#1 MOST ADDED |
CLAY WALKER A Few Questions (RC4)

#1 MOST INCREASED PLAYS
TOBY KEITH Beer For My Horses (DreamWorks)

TOP 5 NEW & ACTIVE
RUSHLOW | Can't Be Your Friend (L yric Street/
CLINT DANIELS The Letter (Aimost Home) (Monument/Epic)
RACHEL PROCTOR Days Like This /8VA/
CHARLIE ROBISON Walter (Columbia)
KENNY ROGERS I'm Missing You (Dreamcatcher)

COUNTRY begins on Page 48.

EVANESCENCE Bring Me To Life /Wind-up/
AUOIOSLAVE Like A Stone finterscope/Epic)

TRAPT Headstrong (Warner Bros.)

WHITE STRIPES Seven Nation Army (Third Man/V2)
FOO FIGHTERS Times Like These (Roswel/ACA)
STAINO Price To Play (Fip/Elektra/EEG)

AFI Girl's Not Grey /DreamWorks)

CHEVELLE Send The Pain Below /£prc/

REO HOT CHILI PEPPERS Can't Stop (Warner Bros.)
GOOSMACK Straight Qut Of Line (Republic/Universal)
ATARIS In This Diary (Columbia/

SUM 41 The Hell Song (/siand/IDJMG)

QUEENS OF THE STONE AGE No One Knows //nterscape/
FINCH What it Is To Burn (Drive- Thr/MCA/

COLD Stupid Girl (Flig/Geffen/interscope/

QUEENS OF THE STONE AGE Go With The Flow (Interscape/
P.0.D. Sleeping Awake (Maverick/Repnse/

SEETHER Oriven Under /Wind-up/

SALIVA Rest In Pieces f/sland/0JMG)

USEO Buried Myself Alive (Aeprise/

OEFTONES Minerva (Maverick/Reprise/

G000 CHARLOTTE The Anthem (Epic/

REVIS Caught In The Rain /£pic/

BLUR Crazy Beat (Virgin/

TAPROOT Mine (Velvet Hammer/Atlantic)

3 DOORS DOWN The Road I'm On (Republic/Universal)
COLDPLAY The Scientist {Capitol)

MARILYN MANSON Mobscene (Nothing/Intsrscope/
SMILE EMPTY SOUL Bottom Of A Bottle fava/

__THE BACK PA GES.

National Airplay Overview. May 2, 2003
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MINOI ABAIR Lucy's (GRP/VMG)

KIM WATERS Waterfall (Shanachie!

BOB BALDWIN The Way She Looked At Me (Narads/
OAVE KOZ & JEFF KOZ Blackbird {Rendezvous/WB!
KENNY G Paradise (4nista/

SPYRO GYRA Getaway (Heads Up/

EUGE GROOVE Rewind (Warner Bros.)

CHIELI MINUCCI Kickin' It Hard (Shanachie/

MICHAEL LINGTON Still Thinking Of You /3 Keys/
CRUSADERS Viva De Funk (Verve/VMG/

JOAN 0SBORNE I'll Be Around (Compendia)

GREG ADAMS 'Sup With That (Ripa/Blue Note/

JEFF LORBER Gigabyte (Narada/

BONEY JAMES Grand Central (Warner Bros.)

J. THOMPSON Tell Me The Truth (AMH/

PIECES OF A DREAM Loves Silhouette (Head's Up/
NATALIE COLE FIOIANA KRALL Better Than Anything (GRP/VMG/
NORAH JONES Come Away With Me (Blue Note/Virgin)
BRIAN CULBERTSON Say What? (Warner Bros.)

RICK OERRINGER Hot And Cool Big3/

PHIL COLLINS Come With Me (Lullaby) (Face Valuerftiantic)
RICHARO ELLIOT Corner Pocket (GRP/VMG)

BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Motown/
FOURPLAY Ju-Ju (Bluebird/AAL)

NELSON RANGELL Look Again (4440 Music Group!
NESTOR TORRES Watermelon Man (Shanachie/

DAVID LANZ Romantica (Decca/

WALTER BEASLEY Precious Moments /V-Coded/

PAUL HARDCASTLE Desire (Trigpin’ 'n Rhythm/

LARRY CARLTON Put It Where You Want It (Warner Bros.)

#1 MOSTADDED
OARYL HALL Cab Driver (Rhythm & Groove/lxqunt 8/

#1 MOST INCREASED PLAYS
BRIAN CULBERTSON Say What? (Warner Brov)

TOP 5 NEW & ACTIVE
NORMAN BROWN The Feeling | Get (Warner Bros.)
AL JARREAU Secrets Of Love (GRP/VMG)

MICHAEL MANSON Keys To My Heart (4440 Mus: Group)

FATTBURGER Sizzlin' (Shanachue)
PAUL TAYLOR On The Move {Peak/

Smooth Jazz begins on Page 62.
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JASON MRAZ The Remedy (| Won't Worry) (Elektra:EEG)

JOHN MAYER Why Georgia (4ware/Columbia)

COLOPLAY Clocks /Capitol)

FLEETWOOD MAC Peacekeeper (Reprise/

JACK JOHNSON The Horizon... (Moonshine Conspiracy/Universsi
TRAIN Calling Al Angels (Columbia)

COUNTING CROWS Big Yellow Taxi froffenintarseape)

BEN HARPER With My Own Two Hands /Virgin/

JAYHAWKS Save It For A Rainy Day (American/last Highway/IDJMG)
WALLFLOWERS How Good It Can Get finterscope’

ZIGGY MARLEY True To Myself (Private Music/AAL)

LUCINOA WILLIAMS Righteously /L ost Highway/

PETE YORN Come Back Home (Columbia)

JOHNNY MARR Oown On The Corner (iéusic/

DAVID GRAY Be Mine /4T0/RCA)

COLDPLAY The Scientist {Capitol/

ALLMAN BROTHERS Firing Line /Sanctuary/SRG)

FEEL Got Your Name Dn It (Curt/

THORNS | Can’t Remember (4ware/Columbia/

RHETT MILLER Come Around (Elkektra/EEG)

€ TORI AMOS Tari Ride /£pic/

KATHLEEN EOWARDS Six 0‘Clock News (Zoe/Rounder/
DAVE MATTHEWS BAND Grey Street (RCA/

JOHN HIATT My Baby Blue Vew West/

PAUL SIMON Father And Daughter (Nick//ive)
MATCHBOX TWENTY Unwell (Melisma/Atiantic/

JOHN EOOIE Let Me Oown Hard (Thrll Show/Last Highway/
OAR WILLIAMS | Saw A Bird Fly Away (Razor & Tie/
THIRD EYE BLINO Blinded (When | See You) (Elektra/EEG)
LIVE Heaven (Radivactive/MCA/

#1 MOST ADDED
RA Rectifier (e Uiwiverzall
#1 MOST INCREASED PLAYS
DEFTONES Minerva (Maverick/

TOP 5 NEW & ACTIVE
RA Rectifier (rmialiiic, Linrversal
VERBENA Way Out West (Capitol/
SLAVES ON DOPE Go Bieder Bros/MCA/
ETHZR SEEDS Save Yowr Own Life (Roadrunner/IDJMG)
VENDETTA RED Shatterday /Eprc/

ROCK begins on Page 66.

EMINEM Sing For The Moment /Shacfyd frermariinterscape/

#1 MOST ADDED
DIE TRYING Oxygen's Gone fisiand/IDJMG)

#1 MOST INCREASED PLAYS
DEFTONES Minerva (Mayanich fsprizel

TOP 5 NEW & ACTIVE

ROOTS Seed 2.0 MCA/
GOB Give Up The Grudge (4rista/
VENDETTA RED Shatterday o/
SOUTH FM Oear Claudia (MCA/

ALTERNATIVE begins on Page 71.
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#1 MOST ADDED
JACKSDN BROWNE About My Imagination (Elekti/EEG)

#1 MOST INCREASED PLAYS
TRAIN Calling Al Angels (Cokumbva/

TOP 5 NEW & ACTIVE
3 DOORS DOWN When I'm Gone ‘Rl iversal

WIDESPREAD PANIC Oon't Wanna Lose You (Widesoread/SRG/

EDWIN MCCAIN | Want It Afl /ATC/Red Ink,

BLUE MAN GROUP F/DAVE MATTHEWS Sing Abg (Lava/

FRANKY PEREZ Something Crazy /L ava}
TRIPLE A begins on Page 77.
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By Erica Farber

s a kid growing up in Chicago, Harvey
Wells always loved the magic of radio. He
has spent all but five of his 31 years in the
business directly associated with one of
Triple A's legendary stations, WXRT/
Chicago. Now VP/GM, he has held just
about every job at the station except
program director.

In addition to his responsibilities at
WXRT, Wells oversees the management of
Talk WCKG-FM and has recently taken on
additional duties as VP/GM of WUSN-FM,

one of America’s most listened-to Country stations

Getting into the business: “I was the kid who had
the transistor radic under the pillow. As a freshman at
Southern Illinois University, I had no idea what I was
going to do with my life. I was walking around campus
very early in the year and walked past the radio and TV
building, and a light bulb went off over my head.

"At that point, I decided I was going to major in
radio and TV and was fortunate to get involved in our
campus radio station from the very outset. As I was
graduating, a new station was signing on in Murphysboro,
IL. I rolled into the station, which was located in a
trailer, plunked down a tape, and the owner said he'd get
back to me. Within a couple of weeks he said, ‘Come back
in August to help us sign the station on.

“It was a total underground station. We ruffled a lot
of feathers, had a lot of fun, worked with some really
good people and learned a lot about radio.”

How he came to join WXRT: “I was working at
WTAO in Murphysboro, and I realized one day, after seven
years, that I was either going to be there for the rest of
my life or I would have to get out. I moved back to
Chicago without a job. I sent my tape out to everyone
and eventually got a call from Seth Mason and John
Platt, who were running WXRT at the time. The station
signed on as a Progressive Rocker at 10pm and signed off
at 6am and was foreign-language the rest of the day.

“Seth and John were brokering the time, and they
continued to buy more and more. They started operating
at 3pm and needed a weekend overnight jock. Thinking it
would be the greatest thing in the world to come back to
my hometown, I jumped at it. When we finally went 24
hours, I ended up getting the midday show.

“In '77, WKQX, which was owned by NBC, was being
run by a guy named Bob Pittman. He was the PD and
doing a midday shift, and he transferred to WNBC in New
York. Then WKQX hired me to do middays.

“Remember It's a Wonderful Life? Walter Sabo was
kind of my Jimmy Stewart. In 1979 Walter was running
NBC Radio and decided he wanted to change what WKQX
was doing. One day I was playing Led Zeppelin, the next
Barbra Streisand. Seth Mason was still at WXRT and called
me. He said, 'You may like Barbra Streisand, but if you
don't, I think you can sell — and there’s a weekend
airshift as well! Walter Sabo unknowingly affected my
career forever by changing formats at WKQX.”

120 = R&R May 2, 2003

HARVEY WELLS

VP/GM, WCKG-FM, WUSN-FM & WXRT-FM/Chicago

Biggest challenge: “To make sure I'm giving the
proper focus and attention to any one particular station
at one time. I've learned to compartmentalize pretty
well. Get to what you need to get done at any one place,
then when you leave, get immediately focused on what's
going on at the next station, and be able to change
gears very quickly.

“What makes things interesting, having been at one
station for so long, is that I've also been able to give
birth to WSCR (The Score). Every day was an excitement
and a challenge, starting a Sports station in Chicago and
changing frequency not once, but twice. Then having to
move to WCKG a few years ago and, now, recently,
getting involved in Country, have really lit my lamp
again.”

State of the industry: “It's very healthy. Radio in
general is always going to be a staple of any advertising
mix. Radio is so personal — nothing can take that away.
As long as we're local first and foremost, and we touch
the listeners in the communities we serve and stay true
to those values I think have made radio so important
through the years, we're going to continue to thrive.

“If we take that eye off the ball of serving our
listeners, communities and advertising, that's when some of
this other stuff could get in the way. I don't lose any sleep
over satellite radio or Internet radio. We were invented as a
local medium. As long as we do that, we're 0K.”

State of Triple A: “Triple A is one of the most
misunderstood yet potentially greatest formats there is,
if done correctly. Less emphasis on the third A,
Alternative, and more emphasis on the first two A's, Adult
and Album, is the key. The whole Triple A’ name is a
misnomer. Part of the problem is that no one can really
get their arms around what it is.

“There isn't necessarily a chart that one follows or a
bunch of stations that operate similarly, there’s not a
real road map, there aren’t major amounts of research
being done. Triple A is done, first and foremost, as a
format by very passionate people, but where it gets off
track is where the passionate people decide to use a
radio station as their own playground to play music they
think you should like.”

Why WXRT continues to be so successful: “We've
made a concerted effort to evolve with a demographic
we've decided to follow till they're dead. We made the
conscious decision not to chase the younger demos.
Thus, in the mid-'70s, the bulk of our audience was 18-
24, and those people are now 35+, 40+. We just got the
winter book, and we were fifth in adults 25-54, but the
interesting thing is that we're starting to play pretty
seriously in the 45-54-year-old demo.

“We feel the best success we're going to have is with
adults who find music is still important in their lives.
They want to hear the music that was important to their
lives, but they're also interested in the current music of
the day. We're embracing the new Fleetwood Mac album,
John Mellencamp, Bruce Springsteen, those kinds of
seminal artists, but, by the same token, we're still very
much concerned about the evolution of music and where
it goes, especially when it appeals to an adult.

“This station is extraordinarily successful. It cash-
flows very well. The Triple A format, if done correctly,
can be one of the single best cash-flowing formats out
there. We power-ratio over a two routinely.”

Something that might surprise our readers: “That
we actually do research and don't sit around and say,
‘Hey, this might sound good. We research the product
and run like a real radio station. Even though we still
run MusicMaster in real time and don't preprogram
music, we're very careful about what currents we run
where. There are actual clocks. There’s actually science as
well as art to the format.”

Career highlight: “The first time I cracked a mike
ever, at WTAQ. Watching ‘XRT grow from a so-called

www americanradiohistorv com

‘hippie station’ to a Chicago institution. Helping give
birth to The Score. Having the honor to work with
legendary talent like Steve Dahl and Kevin Matthews.
Working with great people like Norm Winer, Michael
Damski, Jeff Schwartz and Adrian Zarmak. Looking
around this market and seeing how many people have
walked through the halls at 4949 Belmont and how
many of them are now in management at other stations
gives me a lot of pride.”

Career disappointment: “I never got to be the PD
at WXRT. On the other hand, Norm Winer might disagree
with me; he still thinks I think I am the PD! Also, I
won't be running a Sports radio station when one of
Chicago’s teams wins the World Series. Although the last
time Chicago won the World Series, I don't think radio
had been invented yet.”

Most influential individual: “My parents, who
encouraged me to pursue my dream. (Dad, it's now
officially OK that you sold the family business.) Danny
Lee, the original owner of WXRT, certainly. Seth Mason
— he somehow saw a DJ who could sell. Then the
amalgam of those two names, Dan Mason. Dan is into
horses, and he knew exactly, as any good horseman
knows, how to handle the reins when Group W took over
XRT and The Score. We were a bunch of guys coming
from a ma-and-pa into big Group W. And Mel Karmazin.
He set the bar higher than I ever thought I could jump.”

Favorite radio format: “Obviously, Triple A. I'm
also a Talk radio junkie. And I'm liking what Country
radio is all about.”

Favorite television show: “The Sopranos, Curb Your
Enthusiasm, Arliss and Everybody Loves Raymond.”

Favorite artist: “Tom Petty, The Allman Brothers.”

Favorite book: “I'm reading The Crisis of Islam. It's a
pretty good perspective on the relationship between the
U.S. and the Islamic world.”

Favorite movie: “Anything with Jack Nicholson. I
love The Last Detail.”

Favorite restaurant: “There are so many great spots
in Chicago. For fine dining, Ambria. For comfort food,
Roma's for Italian beef. Super Dog for a great Chicago
hot dog. Pat’s for thin-crust pizza. In New York, Chin
Chin’s for Grand Marnier prawns.”

Beverage of choice: “Coca-Cola Classic in a bottle
as cold as you can get it, no ice.”

Hobbies: “I have four children and manage three
radio stations. Next question.”

E-mail address: “hmwells@cbs.com.”

Advice for broadcasters: “For newcomers: Follow
your passion first, then get ready to shift gears and take
chances. I can guarantee what you want to do or what
you are doing today is not going to be what you're doing
in three years. Be willing to take a risk that’s going to
yield rewards down the road. Know yourself.

“I could never see myself as an air personality for
my entire career. Read a lot — not just about radio. If
you're in sales, know about your clients’ businesses. If
you're in programming, know about everything from
politics to pop culture. Grab technology by the throat
and embrace it. Content may be king, but the queen
rules the castle, and the queen is a pipeline. We're in the
business of radic as much as making great content, but
we're also distributing that great content. Understand
what IBOC is.

“Ask your kids why they’re file-sharing. We need to
understand there’s not a moral imperative on that right
now. For those of us in management, we need to look
at everyone for ideas. We all need to remember the
people we work with are our greatest asset. I fear
sometimes we're just too busy in our day-to-day world
to take the time to listen to the people who work
around us. Sometimes, if we open our ears, the people
who work with us are the best people at giving us great
ideas.”
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The powerful new Dpportunity module helps you better focus in on potential T oL e

Client Adminstyator

revenue and intelligently manage your prospecting. It features a state-of-the-art AIR CANADA gfiﬁi };;‘_‘é?&.“ﬂ:ét::ig, ‘

{ . ministratac
Customer Relationship Management system that allows you to easily build et
databases on current and prospective clients. You'll have the inside story - s ‘ : g g:g‘?i, G i Wg‘f‘c"fﬁ‘"

who te decision makers are. How much they're spending on newspaper, “Road Map to the Decision Maker” includes total agency
television and radio And even where your station ranks on the buy. expenditures and account Iist.

Meda Market X-Ray 3.0 - a wise move.
Heads will spin as you use the power of X-Ray 3 0 to cut into the media buy.
You'll make more eccurate and better targeted presentations. Tap into more

newsraper and teevision advertising budgets. And positively impact your MEDIA MARKET X-RAY

bottom line. To learn more, just visit www.millerkaplan.com, or call George Nadel From Miller Kaplan Arase & Co.,ur
Rivin, CPA or Dona d Garrett, CPA at 818-769-2010. They'll show why moving www.millerkaplan.com

up with Media Market X-Ray is a real noc-brainer. Featuring Newspaper and Television data provided by CMR/TNS Media Intelligence
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Stop holding your breath for that |
next banger because here it is. 2 |

Il
cantrell :‘

bt/

Re-impact at Top 40 May ath...
Any questions?

Over 800 Detections @ Monitor Mainstream Top 40!
Over 900 Detections @ Mediahase Top 40!

Mediabase National Callout

Females All Ages @ #9 — 66.7% Positive  73.3% Familiar ;
Females 25-34 @ #6 — 66.1% Positive  64.9% Familiar
Females 18-24 @ #8 — 67% Positive ~ 79% Familiar

ARPLAY LEADERS:
WKGS/ROCHESTER 16x — OVER 110 SPINS A WEEK
WIHT/WASHINGTON 13x
WBZZ/PITTSBURGH 10x
WKST/PITTSBURGH 10x
WWHT/SYRAGUSE 10x — #3 CALLOUT

KZHT/SALT LAKE CITY 9x Z1 ﬂﬂ KKRZ add S
WDKF/DAYTON 9x

Already in power rotation: h' k' ' |
WAKS/Cleveland!" t Is Wee S
KYLD/$an Francisco #3 Callout & Top 10 phones!! -

Gover of Playhoy September issue!
Single in store May Gth!
Album BITTERSWEET in store June 24th!

Remix Featuring Sean Paul
Rap Version Produced by Mark Pitts for ByStorm Productions

i R T

Produced by Ivan Matias for Ghetto Fabulous Entertainment & Andrea Martin

Executive Producers: C. “Tricky” Stewart for RedZone Entertainment
& Antonio “LA" Reid -

ARISTA
\J

© 2003 Arista Records, Inc. a unit of BMG Entertainment.
www.americanradiohistorv.com
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