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Interscope Artists Rock Three Formats

While Gwen Stefani's “Rich Girl featuring Eve, grabs
Most Added at CHR/Pop, U2
snag even more accolades.
Vertigo,” the debut single
from U2's How to Dismantie
an Atomic Bomb, still tops
Triple A, while followup track
All Because of You" is Most
Added at Alternative and
Triple A and Most Increased
at Triple A.

INTERSCOPE

DECEMBER 3, 2004
it’s Nominating Time!

It's time to nominate your choices for the 2005 R&R
News/Talk Industry Achievement Awards. Fill out the
official form you'll find in this week's News/Talk/Sports
pages to nominate
those stations {2
and individu- £~
als that
represent the
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THE WORLO-WIDE REUNION TOUR MARKS THE RETURN OF THE FOUR ORIGINAL BAND MEMBERS:

VINCE NEIL  NIKKI SIXX TOMMY LEE MICK MARS
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THE WORLD'S MOST NOTORIOUS ROCK BAND

Radio Contact:
David McGilvray Steve Kline
Island Records/10 Mg

173.342.6398 212.334.3160

Management Contact:

10th Street Entertainment
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MORE FORMATS THAN YOU CAN
SHAKE A CLICK AT

Where is the threat to terrestrial radio
coming from? ls it XM and Sirius? Some
people think the bigger challenge sits right on
your desk in a device you already

own. Internet radio offers literally thousands
of radio formats, and they're just a click away.
Exec. Editor Roger Nadel examines who's in
the game and what the prizes are in this
week’'s Management, Marketing & Sales
column.

Page 9

HISTORY OF THE PPM

In the first of a two-part series, Rock Editor
Ken Anthony tells all about Arbitron's
Portable People Meter. He starts with an in-
depth history lesson on where it began and
continues to where the PPM is heading in
the future, including the Music Tester
technology.and what it can tell programmers
about specific songs.

Page 55

&{ NUMBER ONES

CHR/POP

« NELLY {/T. MCGRAW Over... (Derrty/Fo’ ReebCurt/Universal)
 CHR/RHYTHMIC

= SNOGP DOGG 1/PHARRELL Drop tt... (Doggy Style/Geften)

URBAN

= SNOOP DOGG {/PHARRELL Drop It... (Doggy Style/Geffen)

URBAN AC

» ALICIA KEYS I/TONY, TONI, TONE Diary (/AMG)

GOSPEL

« J MOSS We Must Praise (Gospo Centric)

COUNTRY

= GARY ALLAN Nothing On But The Radio (MCA}

AC

* LOS LONELY BDYS Heaven (Or/Epic}

HOT AC

< MAROON 5 She Wil Be Loved (Octone//AMG)

SMOOTH JAZZ

« WAYMAN TISOALE Ain't No Stoppin'... (Rendezvous)

ROCK

 VELVET REVOLVER Fall To Pieces (RCA/RMG)

ACTIVE ROCK

=« CHEVELLE Vitamin R (Leading Us...) (Epic)

ALTERNATIVE

* GREEN DAY Boulevard Of Broken Dreams (Reprise}

TRIPLE A

< U2 vertigo {Interscope)

CHRISTIAN AC

 CASTING CROWNS Voices... (Beach Street/Reunion/PL G}

CHRISTIAN CHR

« TOBYMAC Gone (Forefront/EMI CMG}

CHRISTIAN ROCK

< TOBYMAC Gone (ForeFront/EM! CMG}

CHRISTIAN INSPO

« MICHAEL W. SMITH Healing Rain (Reunion/PLG)

SPANISH CONTEMPORARY

+ JUANES Nada Valgo Sin Tu Amor (Universal}

REGIONAL MEXICAN

 BETO Y SUS CANARIOS Esta Liorando Mi Corazén (Disa)

TROPICAL

* MONCHY & ALEXANORA Perdidos (J&N)
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Reinventing KROQ

World-famous makeover changes everything

By Kevin Stapleford snatch away KROQ'’s rebel
R&R Aliernative Editor mantle, not to mention the
kstapieford@radioandrecords.com station’s 18-24 co re audience.

The story you are about to Within a six-month period,

read is true. No names
were changed to
protect the inno-
cent. It was 1989 was in full effect.
in the city of Los Instead of fading

®
74 Angeles, and KROQ T e - into oblivion, KROQ
MIINDUSTRYS”[WSPAP[R appeared to be gasping its was completely rebuilt by a
www. radioandrecords.com last Alternative breath. KQLZ  guy called Trip and his trusty
(Pirate Radio) was poised to See Page 59

Arbitron Readies Chinese Surveys PnnegL
Solk, James At

Chicago Cluster

By Julie Kertes

R&R AC/Hot AC Editor
jkertes@radioandrecords.com

Bonneville International has
promoted Greg Solk to VP/
Programming for its Chicago

however, the greatest
turnaround in Al-
ternative history

Bllmgual diaries to debut
in N.Y,, L.A. in winter 2005

By Adam Jacobson

R&R Radio Editor
3jacobson@radioandrecords.com

In a historic move, Arbitron will
begin surveying the radio listening of |
Chinese Americans through the use el !
of a bilingual diary in both the New J
York and Los Angeles markets. The [

L
(L) Ve

Gn ‘

study will take place during the win- -
ter 2005 Arbitron survey period (Jan.

6-Mar. 30, 2005) among consumers -1
ages 12 and older who speak either y| “.‘?A‘.ﬁ"

Mandarin or Cantonese. Each survey fl EREARANERAR
will have in-tab samples of 500 Chi- g‘ =S .
nese-speaking individuals.

The polling of Chinese-American ra-
dio listeners in America’s two largest markets ~ quantify
is being done on behalf of Arthur Liu’s  the size,
Multicultural Radio Broadcasting, which ~ composi-
owns 47 stations nationwide, many of which tion and listening

Solk James

cluster: Classic Rock WDRYV,
Rhythmic AC.WILV and Hot
AC WTMX. Solk had held a

. . . 2 similar title for WDRV &
air programming catering to Chinese listeners.  habits of the Chinese-language audience WLUP-FM/Chicago; WLUP’s

“The Chinese-American community rep-  through this study.” license was transferred to
resents a significant up-and-coming niche Arbitron New Ventures President Pierre Emmis Communications on
market for advertisers,” said Liu. “Similar to ~ Bouvard said the study comes as the ad- Wednesday.
the Hispanic market 20 years ago, the Asian ~ vertising community is seeking more in- At the same time, Barry
population in this country is growing atan  formation on Asian marketing and media James has added VP/GM du-
extraordinary rate, with unparalleled educa- ~ measurement. At present, there are 564,500 ties for WILV. James was previ-
tion and income levels. For the first time, =~ Chinese Americans 12 and older in New ously VP/Programming and
broadcasters and advertisers will be able to CHINESE » See Page 17 Station Manager for WTMX

BONNEVILLE » See Page 17

McClendon Set | A Joumey_Of 26 Miles Blatter Assumes

As SVP/Urban Begins With A Single Drop Sirius SVP Post

Sirius Satellite Radio h:
At Sony Urban Tom Poleman pushes his limits — for a good cause Pro;:tl:d Steve Blatter to 5.

By Keith Berman VP /Music Pro-
R&R Associate Radio Editor By Kevin Garter

kberman@radioandrecords.com Throughout the 26- gramming. The |J
Sony Urban Music has i e s com mile, 285-yard run veteran program-
named C.C. McClendon Sr. It was around mile | Poleman kept re- ming executive
VP/Urban Pro- 19 in his very first minding himself that joined Sirius in
motion. Based marathon — the | he was putting him- August 2003 as
in New York, world-famous New | self through this VP/Music Pro-
she will report York City Friggin’ punishment for his gramming and
to Sony Urban Marathon of all favorite charity, Mu- before that was
Music GM Lisa marathons — that sicians on Call. But the head of pro- e
| Ellis. In her Tom Poleman hit hadn’t he been gramming for QL
new position, the proverbial “wall” Poleman  through enough al- MJI Broadcastu_\g. .
McClendon that runners speak ready on this cold Blatter, who is mpon_s@le] for
will have re- of. It was at that moment November day? all programming on Sirius’ 65
McClendon ponsibility for that Poleman, Clear Chan- Cut to several hours ear- music channels, was instru-
all aspects of the label’s promo- nel/New York Sr. VP/Pro- lier, across Manhattan, at the mental in the creation of several
tion department and will over- | grammingand PDof WHTZ New York Athletic Club. channels at the satcaster,
see the radio promotion and (Z100)/New York, probably  Poleman, CC Sr. VP Rob 1nc{ud1r1[g Elvis Radio and
mix-show promotion staffs. began wondering what in  Williams and 14 others Eminem’s Shade 45. He also
She will also be responsible blue hell he had signed him-  climbed into an elevator-on spearheaded the development
for developing promotion self up for — especially in  the sixth floor to descend to of Tony Ha’wks: Dcmqlxtlon Radio,
strategies at radio, as well as light of the events leadingup ~ where buses were waiting to Bam Margera’s Radio Bam and
developing and implementing to the starting line. See Page 24 The Wiseguy Show, all specialty
McCLENDDN - See Page 17 BLATTER - See Page 11

Coming next week: R&R’s 2004 year-end charts!

www americanradiohietorv com
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t know who your current
ic research vendor is talking to,
2 1mw can you.'i »e confident with the

~ song test results you rely on to make
8 music decnsnons"

ComQu'est is the only major music
- testing company that gives you full and
total access to all the data we collect. Not
- _ just compiled song test results, but also
'nespondent info - who took the test and when, their names,
phone numbers and zip codes.

With full and total access to your data, you can feel confident
about our results - the results we stand by every day for major
broadcasters like Cox, Infinity, Radio One, Univision and SBS

in markets from Los Angeles, New York and Chicago to Mobile,
Fresno and Dayton.

if you can’t drill down into your music research to see wha is
taking your test, maybe it's time to consider ugpgrading to
ComQuest, the music testing specialists.

w o
w ¥

The Music Testing Specialists.
Call Gary Gorton: 619-659-3600, ext. 2 www.ComQuestMusicTesting.com

WWW AMmMericanragaionistor
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Analyst: Audience Stability
Could Help Industry Grow

However, Wall Street still bullish on satellite radio

By Joe Howard
Pncederadeandrogs o

Guzman & Co. analyst Jake
Balzer gave radio investors reason
to be thankful going into the
Thanksgiving holiday when he said
that despite the industry’s financial
struggles, he believes radio’s over-
all audience stability compared to
its chief competitors will help the
industry grow next year. However,
he also stated that he believes sat-
ellite radio does pose a threat to lis-
tening levels, a belief shared by
some of his Wall Street contempo-
raries.

“Television audiences have be-
come increasingly fragmented, with
the major broadcast networks now
achieving less than 50% of viewer-
ship, while newspaper readership
has also steadily declined, making
each less attractive for advertisers,”
Balzer said in a Nov. 24 report. “As
a result, we believe that radio will
continue to gain share from news-
papers locally.”

Balzer also believes consolidated
radio groups will benefit on a na-

tionwide scale. “Large radio groups
that have a national footprint will |
be able to make inroads with large
national advertisers,” he said.

As for new competition, Balzer |

believes that while satellite radio
poses more of a “viable threat” to
radio listening than digital music
does, he is skeptical of the forecasts
from some on Wall Street who be-
lieve the subscription-based ser-
vices will grow at a pace similar to
that of cable TV,

“Listeners spend an average of
14 hours per week listening to the
radio, vs. 30 hours in front of a tele-
vision,” Balzer noted. “Based on

this time difference, we believe that |

many will be unwilling to pay an
additional monthly fee.” He also
believes the threat from digital mu-
sic technology is similar to the com-
petitive challenge radio has already

faced from the likes of eight-track

tapes, cassettes and CDs.
“Although they are alternative
technologies, they do not replace the

ANALYST ' See Page 17

Arbitron Teams With comScore
To Bring Back Webcast Ratings

By Brida Connolly
R&R Techrmdagy Editor

Foas iy esivik com

Arbitron and comScore Media
Metrix this week joined forces to
begin providing ratings for Internet
broadcasts. Among the charter sub-
scribers to the new service are in-
dustry leaders Yahoo!’s Launch-
Cast, Microsoft'’s MSN Radio and
the AOL Radio Network.

Arbitron began reporting ratings
for Internet broadcasts in December
1999, eventually licensing the tech-
nology of its main competitor in the
area, MeasureCast. But in February
of this year Arbitron discontinued
the ratings, saying it needed to find
a more satisfactory business model.

ComScore Media Metrix pro-
vides Internet audience measure-
ment based on a worldwide panel
of consumers whose Internet activ-

ity, including listening to online au-
dio, is continuously monitored, and

the new comScore Arbitron Online |

Radio Ratings will be based on data
gathered from 200,000 U.S.-based
members of that panel. The num-
bers will be expressed in such fa-
miliar radio metrics as AQH and
cume and cover traditional broad-
cast dayparts and demos.

Arbitron VP/New Ventures Bill
Rose said, “We are combining Ar-
bitron’s expertise in radio ratings with
comScore’s online measurement capa-
bilities to provide the numbers that
agencies need to evaluate online radio
in the same terms as traditional broad-
cast media.”

The customers, meanwhile, are
praising the credibility Arbitron

WEBCAST » See Page 17

BARRY'’S HOLIDAY BALLS! 8arry James, who was this week
anointed VP/GM of Bonneville's recently launched WILV (100.3 Love FM)/
Chicago (see story, Page 1), uses his head — literally — and gets a little festive
for the holidays with this striking bowling gear.

December 3, 2004 R&R © 3

Page 1.

SPREADING MUSICAL CHEER Ciear Channel/New York Sr. VP/
Programming & WHTZ (Z100)/New York PD Tom Poleman (1) recently
accompanied E.V.L.A/Atlantic artist Ryan Cabrera (r) to Children’s Hospital at
Montefiore on behalf of charity group Musicians on Call, where the duo
performed several songs live for the patients, including this charming young
lady. For more info, check out this week's CHR/Pop column, beginning on

\ Del Core New CC/Atlanta RVP

Clear Channel Regional VP and Sacramento Market Manager Jerry Del

Core has traded in California’s state capital for Georgia’s state capital. He's

Del Core

now Regional VP/Atlanta for the company, overseeing
a cluster that comprises Alternative WBZY, News/Talk
WGST, Rock WKLS, Oldies WLCL, AC WLTM and
Spanish Contemporary WWVA.

Del Core now reports to Clear Channel Radio Sr. VP/
Mid South Alene Grevey, who called Del Core “a proven
leader.” Grevey added, “His depth of radio experience
will be an asset to our team. His background in work-
ing with advertisers and his commitment to serving the |
community will make him a great fit in Atlanta.”

Del Core said, “1 am privileged to have worked under

the direction of [Sr. VP/Northwest Region] Ed Krampf and with the extraor-

dinary team in the Northwest region. I look forward to joining Alene Grevey

and the staff in strengthening our relationships in the Atlanta community.”

Del Core earned Regional VP duties for Fresno, Sacramento and Stock-
ton in August after first gaining oversight of Clear Channel’s Sacramento
stations in 2000. From 1990-99, he served as GM of Sinclair Telecable’s Nor-
folk cluster. He's also managed stations in Raleigh and first rose to promi-

nence as GSM of WKKT (now WZLX)/Boston in the mid-1980s.

BTRN Acquires Liberty’s Assets

Connecticut-based Business
TalkRadio Network has signed a
binding letter of intent to purchase
the assets of IDT-owned Liberty
Broadcasting, including the
network’s contracts with talk
hosts Bruce Williams, Mort
Crim, Heloise and Doug Stephan

e e BUSINESS
TALK RADIO
NETW ORK and corporate offices

ments. The two
companies ex-
pect to close on the

deal by Dec. 7.

“This agreement provides us
with quality programming and af-
filiates to launch a second live 24/
7 network that will be known as the
Lifestyle TalkRadio Network,” said
BTRN President/CEO Michael
Metter. “It will combine the strengths
of Liberty Broadcasting’s programs,
features and hosts with additional
excmng and cutting-edge program-
ming.”

The agreement calls for Newark,

NJ-based IDT Corp. to make an in-
vestment in BTRN and become a
minority shareholder in the com-
pany. BTRN's existing manage-
ment, including Metter and Exec.
VP Jeff Weber, will man-

age the new combined
network operations,
which will be consol-
idated into BTRN's
broadcast facilities

in Greenwich, CT upon
the close of the deal. Current affili-
ate stations will continue to receive
programs in the same manner they
have in the past.

“This agreement is a win for both
companies,” Liberty CEO Jerrold
Rapaport said. “IDT gains an inter-
est in the Business TalkRadio Net-
work, as well as its new Lifestyle
TalkRadio Network subsidiary, and
BTRN will gain quality program-
ming featuring some of the top
names in radio.”

www americanradiohistorv com
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WBUF Finishes
Talk Transition

WBUF/Buffalo on Monday flip-
[ ped from Rock to Talk with a new
moniker, “92.9 WBUF — Buffalo’s
FM Talk.” The move completed
what was a slow transition for the
Infinity-owned station, which had
been airing talk programming in
three dayparts.
In addition to carrying Howard
l Stern in mornings, Westwood One-
syndicated talkers Don and Mike in
afternoons and WW1’s Loveline at
night, WBUF has added long-run-
ning WCMF/Rochester, NY moming
man Brother Wease for middays.

Wease will air live on WBUF week-
| days immediately following Stern

until 1:30pm, with a “best of” from
| that moming/s show airing from 1:30-
3pm. Rounding out the new talk
lineup is Westwood One’s syndicated
| Tom Leykis Show, from 7-10pm.
| “Having Howard Stern in momn-
ings, Don and Mike in aftemoons
and Loveline at night has been a
very good combination for us, and
moving to an all-Talk format is the
natural way to go,” said WBUF PD
John Paul. “Brother Wease is a leg-
end in Rochester, and getting the
opportunity to have him do a local
Buffalo show for us is something
we can’t pass up.”

WBUF has also revised its week-
end lineup to reflect its new Talk
format, adding Talk Radio Net-
work’s Michael Savage Show, the Best
of Tom Leykis and a new local pro-
gram called Exposed that is hosted
I by Buffalo News pop music critic Jeff
Miers.
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FCCDenies TV
Indecency Complaints

Radio stations fined for phone calls

By Adam Jacobson
R&R Radio Editor
ajacobson@radioandrecords.com

the nation’s capital geared up for the Thanksgiving
holiday, the FCC on Nov. 23 issued a flurry of announce-
ments regarding three programs that aired on network TV
in 2002 and 2003. In each instance, the commission rejected
complaints from viewers and anti-indecency groups that
supported fines for the networks and stations that aired the

shows.

The FCC dismissed complaints
alleging that the Fox TV network
aired indecent material during a June
2003 episode of Keen Eddie,and it re-
jected two complaints initiated by
the Parents Television Council
against WBDC-TV /Washington and
several other WB network affiliates
regarding the airing of allegedly in-
decent material during an episode of
Off Centre.

Additionally, the FCC denied a
whopping 48 complaints filed by the
Parents TV Council and others that
claimed NBC O&0 WRC-TV /Wash-

ington and other network affiliates
aired indecent material during epi-
sodes of the show Coupling.

In the Keen Eddie episode, the FCC
concluded that the material was not
sufficiently sexually explicit or
graphic to be deemed indecent.
Those sentiments were echoed by the
commission in its decision concern-
ing the 2002 broadcasts of Off Centre
and the four episodes of Coupling that
aired in September and October 2003.

Keen Eddie involved a New York
police officer who moves to London
and gets a job at Scotland Yard. The

program now airs on the NBC-
owned Bravo cable network. Off Cen-
tre, which has since been canceled by
the WB network, was described as a
“randy buddy comedy about two
roommates who hold clashing views
of the opposite sex.”

Coupiing, based on the BBC pro-
gram and now canceled, was de-
scribed by NBC as “a hip look at six
thirty-somethings living in Chicago
who are either involved, formerly
involved or looking to become inti-
mately involved with each other.”

Meanwhile, the FCC reduced by
$500, to $3,500, a fine handed to
Spanish Broadcasting System’s
WXDJ (El Zol 95)/Miami for a June
17, 2003 stunt by morning hosts En-
rique Santos and Joe Ferrero involv-
ing Cuban leader Fidel Castro. On
that day’s show, the air personalities

FINES See Page 5

“With PD Advantage, | Walk
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advanioge® helps me get a deeper
understanding of my liskeners. i gives me
a leg up on my competition, foo—I see
where they're weak, where ou- beat
opporiunifies exist, and then develop a
plan of afack. | uss the P1 ZIP cod tools
to zero in on where to focus my marketing
and events. The Diary Commes have
been incradibly useful. They're ke a focus
group—with a lot less work!”

Find out what PD Advantage insight can do for your
station—contact your Arbitron representative or drop
an e-mail to bob.michaels@arbitron.com.

© 2004 Arbitron Inc. PD Advanioge® is a registerec’ mark of Arbitron inc.

(L) advantage

When You Know More, You Program Better

wwWw americanradiohistorvy com
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Networks.

BUSINESS BRIEFS
RADAR Adds Market-By-Market Analysis

rbitron announced Tuesday that with the release of RADAR

83 this month, subscribers will for the first time have access
to audience-to-cleared-commercial data at the local-market level —
in the top 10 markets, for starters. Thanks to a new feature being
added to RADAR's PC2010 software, advertisers will gain a better
handie on evaluating their key markets, while media planners and
buyers will have a new aid for best putting together spot fill sched-
uling. ABC Radio Networks Sr. VP/Research Tom Evans said, “In
the 25-plus years that | have worked with RADAR, the one major
shortceming has always been the inability to provide clients with
audience data for individual markets that takes clearances into con-
sideration. The introduction of the top 10 markets is the first step,
and we look forward to having more individual major markets re-
ported.” As sample sizes increase over the course of the next sev-
eral RADAR surveys, more local markets will be added, and Arbitron
anticipates that the top 25 markets will be incorporated by the time
RADAR 85 rolls, in June 2005. Arbitron's RADAR national radio rat-
ings service measures audiences to radio commercials aired on 47
radio networks. Participants include ABC Radio Networks, Ameri-
can Urban Radio Networks, Crystal Media Networks, Dial Commu-
nications-Global Media, Jones MediaAmerica, Premiere Radio Net-
works, Sporting News Radio Network and Westwood One Radio

Talk format.

Former Owner Returns To Manage WBIX/Boston

Former owner Al Langer has agreed to assume the management
of financially troubled Business & Financial Talk WBIX/Boston
in an agreement between Langer and attorney David Vicinanzo, the
court-appointed receiver for the assets of outgoing WBIX owner
Brad Bleidt and his financial-planning firm. Bleidt was in the midst
of selling the station to Egan Communications when he attempted
suicide after sending a taped message to the Securities & Exchange
Commission admitting that he defrauded the financial firm’s clients
of millions of dollars. Bleidt, who was hospitalized for several days
after the suicide attempt, is now facing federal charges and under-
going a court-ordered psychiatric evaluation. Egan Communications
backed away from the sale after Bleidt's confession, and the ar-
rangement with Langer is intended to maximize the value of WBIX
in preparation for a business partnership or sale. A portion of the
proceeds of any sale would be used to compensate the individuals
whom Bieidt allegedly defrauded. Reports say Langer — who is re-
portedly still owed some $7 million from his sale of WBIX to Bleidt
in January — may flip the station from the Business Talk format,
said to be losing upward of $100,000 a month, to a more traditional

Radio-Mercury Awards Embraces ‘Less Is More’

For the first time since the Radio-Mercury Awards, which honor
radio’s most creative advertising, began in 1992, the compe-
tition will have a category specifically for 30-second spots. The

Continued on Page 5

FCC FM Station
Auction Ends

By Joe Howard
RAR ‘aswsgxr duemn
AR R ot

After nearly three weeks of bidding, the FCC on Now. 23
completed its auction of more than 200 new FM station al-
lotments. When all was said and done, the agency had com-
piled about $147.4 million in net bids.

The biggest spender in Auction No.
37 was College Creek Broadcasting,
owned by Marathon Media principals
Bruce Buzil and Chris Devine. College
Creek spent $35.6 million, including
the auction’s top bid, $7.1 million for
a construction permit in Mesquite, NV.
It also successfully bid $4.4 million for
a CP in Cheyenne, WY and was the
high bidder for three stations in the
Great Falls, MT market.

Meanwhile, Cumulus won a CP in
Lanesboro, MN for $3.6 million,
while Clear Channel won auctions for

allotments in Anamosa, IA, with a
$2.5 million bid, and Chehalis, WA,
with a bid of $1.9 million. Former
Clear Channel Radio CEO Randy
Michaels’ company, Radioactive,
won the Dannemora, NY auction
with a bid of $2.7 million.

All told, 110 bidders won the 258
FM construction permits auctioned,
and the FCC said many of the bid-
ders will be new entrants into the
radio industry. The auction began

AUCTIONS - See Page 5
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TRANSACGTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KLUH-FM/Poplar Bluff, MO $300,000

® KZTU-AM/Junction City (Eugene-Springfield), OR $550,000

® WBLF-AM/Bellefonte, WBUS-FM/Boalsburg, WCCL-FM/
Central City, WGLU-FM/Ebensburg, WQKK-FM/Johnstown,
WJHT-FM/Port Matilda (State College), WYSN-AM/Somerset
(Johnstown), WRSC-AM/State College & WQWK-FM/
University Park (State College), PA $8 million

® WTUA-FM/St. Stephen, SC $290,000

& KMHF-FM/Bastrop, TX $112,000

® KTXV-AM/Frankston (Tyler-Longview), TX $1 million

* KBMI-FM/Roma, TX $340,000

¢ KRQT-FM/Castle Rock, KLYK-FM/Keiso and KBAM-AM &
KEDO-AM/Longview, WA $2.15 million (updated price)

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

o |VRBZ-AM/Raleigh, NC

PRICE: $8.7 million

TERMS: Asset sale for cash

BUYER: NC Sportsnet LLC, headed by Member/Manager
William M. McClatchey Jr. No phone listed. It owns no
other stations. This represents its entry into the market.
SELLER: Alchemy Communications, headed by President
Howard Warshaw. Phone: 919-875-9100

2004 DEALS T0 DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$1,776,641,951

(Last Year: $2,324,087,266)

$302,430,468

(Last Year: $847,001,455)

838

(Last Year: 879)

180

(Last Year: 300)

BUSINESS BRIEFS

Continued from Page 4

category will be open to agencies, advertisers-and radio stations, and spots will compete for a $5,000
cash award, a Radio-Mercury Awards trophy and a chance to win the $100,000 grand prize. “Due to the
increased prominence of the 30-second radio commercial, the Radio Creative Fund Board of Directors
determined that the time had come to recognize the creative process for developing these spots,” said
RAB President/CEQ Gary Fries, who also serves as fund co-Chairman. The awards ceremony will be held
June 8, 2005 in New York.

In other news, AdLab Media Head Barry Cohen has agreed to present a workshop at the RAB's an-
nual sales conference, set for Feb. 10-13, 2005. Cohen is the author of the book Ten Ways to Screw Up
an Ad Campaign and was recently a keynoter for a conference sponsored by Interep.

Vaeth-DuBroff Becomes Radio MIW Spokesperson

Susquehanna/Houston Sr. VP/Regional- Manager Nancy Vaeth-DuBroff has been named official spokes-
person for the Mentoring & Inspiring Women group (in the process of a name change from
Most Influential Women in Radio). She takes over from Joan Gerberding, who was President of Nassau
Media Partners until she resigned earlier this year to become VP/Sales for Arbitron Outdoor. Gerberding
has been the MW spokesperson since 2000. Vaeth-DuBroff said, “l would like to thank Joan Gerberding
for her leadership, which has been truly inspirational. Through her commitment and dedication, we
have come together to promote diversity and help women grow in the radio industry.” Gerberding said,
“I know that we have made a difference, and | believe that we have brought the diversity issue to the
forefront.”

DG Systems Provides Q4 Sneak Peek

igital-media distribution company DG Systems said Tuesday that it expects its Q4 revenue to climb to

$16.9 million, an increase of 8% over Q3 2004 and a year-over-year jump of 26%. DG also announced
that its board of directors has authorized a $3.5 million buyback of the company’s common stock. DG
Chairman/CEO Scott Ginsburg said, “Over the last several quarters we have placed advanced catch servers
at broadcasters; expanded our affiliate network; improved our online order-entry systems; and completed
accretive, complementary acquisitions. The anticipated fourth-quarter revenue growth reflects the early ben-
efits of these initiatives.”

Fines
Continued from Page 4

phoned Castroand recorded the con-
versation without first notifying Cas-
tro or any of his staffers that the call
was being recorded.

Santos and Ferrero impersonated
Venezuelan President Hugo Chavez
and another Venezuelan government
official and insisted that they need-
ed to speak to Castro, who eventual-
ly took the call. Upon learning the
call was a hoax, Castro became en-
raged and shouted obsceriities at the
hosts. SBS argued that the hosts told
Castro the call would later be broad-
cast, but FCC rules state that parties
must be informed in advance that
calls are being taped, to protect indi-
viduals’ “legitimate expectation of

privacy.” WXDJ gained worldwide
press with the stunt.

Also last week, the FCC issued a
notice of apparent liability for $4,000
to Mid-Missouri Broadcasting’s
KOQL (Q106.1)/Columbia, MO for a
March 2003 phone call made by one
of the hosts of The Cosmo & JC Radio
Show to a gambling-addiction hotline.
Mid-Missouri has acknowledged that
the call took place without the know!-
edge of the hotline operator but
sought a reduction or cancellation of
the fine because the hosts have since
made an on-air apology and Q106.1
has placed a link to the gambling treat-
ment center on its website. The FCC
does not consider remedial efforts
when fines are appealed.

Additional reporting by Joe Hotoard.

Auction
Continued from Page 4

on Nov. 3 and closed on Nov. 23 af-
ter 62 rounds of bidding, and, as the
first open auction of FM broadcast
spectrum ever held by the FCC, it at-
tracted hundreds of bidders. The
commission plans to hold annual
auctions for more FM construction
permits over the next several years.

FCC Chairman Michael Powell
said, “We are in new territory with

this groundbreaking auction, intro-
ducing new owners into the radio
market and bringing increased diver-
sity through new FM radio stations
tocities and towns that have not had
their own local stations.”

Once payment is made and per-
mits are issued, winning bidders will
have three years to build their sta-
tions and get them on the air.

Additional reporting by Brida Con-
nolly.

mar-ket-ing (mir'ki'ting), n.

1. getting the message from point a to point b.

NosBobpY DOES IT BETTER.

DIRECT MARKETING SOLUTFONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866
MARK VERONE 847-705-2046
WWW.PTPMARKETING.COM

DIRECT MAIL. TELEMARKETING.
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No other nationally syndicated

personality is identified with
so many radio stations
in Arbitron diaries!

"Delilah Soft Rock "Delilah Program
102.5 KEZK" on Lite FM 94.9"

-KEZK-FM, St. Louis -WLTM-FM, Atlarta

"106.9 Delilah" "104 Delilah KVIL"
-KRWM-FM, Seattle KVIL-FM, Dallas

"Delilah 102 9" '93.9 Delilah"
-WLTE-FM, Minneapclis -WLIT-FM, Chicago
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For more information, contact your
Premiere r2presentative at {818) 377-5300
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Webcasting: Radio’s
Next Big Horizon?

The big guns are investing big money in online stations

Back in the day, my buddy Kris and I used to spend
hours talking about how we’d program a radio station
if we could afford to buy one. It would have the best
of The Eagles, Doobies, Steely Dan, The Doors,
CSN&Y — and if it had managed to survive until to-
day, we’d add a little Incubus, Los Lonely Boys, maybe
a cut from Franz Ferdinand, some U2. He'd still play

Brian Wilson, and I'd throw in some Richard Elliott.
Anyway, you get the idea. We were convinced it would be huge, because

we knew what people really liked. Of
course, those were the days when a
company could own only two sta-
tions ina market, and everybody had
an “oh, wow” idea that they just
knew was going to hit the jackpot if
they could find an outlet for it.

Fast-forward to today, when, for a
few bucks, anyone can have his or her
own website, and on that website the
opportunity to create a radio station
— or many stations— like the one my
friend and I dreamed about. All you
have to worry about is bandwidth
and someone from AS-
CAP or BMI coming after
you, right? Not so fast.

There is one other po-
tential problem —at least, |-
if your goal is to make L
money off your Internet |
radiostation: A whole new
crop of players is in the
game. And that doesn't
just mean the big Internet
players, like Microsoft, Ya-
hoo! and AOL. It means radio own-
ers and operators, including Clear
Channel. It means others, like XM
Satellite Radio, that have considerable
radio experience but have moved be-
yond traditional radio operations.

In some cases, the big companies
are simulcasting their existing broad-
casts. Clear Channel currently
streams almost 200 of its stations,
AOL has a deal to stream a handful
of Infinity stations, and XM Online is
primarily a web-based mirrorof XM’s
satellite offerings.

But there are a lot more Internet-
only stations popping up than
streams of radio stations. Sites like
Live365, RadioTower.com and Web-
Radio offer thousands of online sta-

- tions under one virtual roof. Others,
like radioio and Mak Radio, are go-
ing for quality programming over
quantity.

One thing is for sure: If terrestrial
radio is limited by a shortage of chan-

" three years, online adver-
Ken Christensen ;o ,1d hit $60 billion
a year — good reason for a lot of
smart people to get into the game.

“It’s a natural community

nels, no such limitation exists online.
If you've got a computer and a mo-
dem (or, better yet, broadband), you
have more choices than a diner at a
Vegas buffet, and more potential lis-
teners than you could possibly know
what to do with.
Chasing Online
Advertising Growth

It's that unlimited potential listen-
ing that appears to have caught ev-
eryone’s attention. New studies show
that online advertising has already

matched radio’s 8% share of the na-

—" tional advertising pie, and
W | the projections are for that
tomore than double in the
next three years. Imagine
that. Radio finished 2003
having generated more
than $19.6 billion in reve-
nue, which translates to
8% of what's out there. In

When Clear Channel last month
announced its new initiative to ex-
pand the company’s online pres-
ence, CC President/CEO John Hog-
an made a point of noting the five-
fold increase in online radio listen-
ing since 2000.

Evan Harrison, whom
Hogan enticed from the
VP/GM post at AOL Mu-
sic to oversee the project,
says the focus will be on
creating format-specific,
custom and interactive
programming that will en-
gender “devout listener-
ship” at the local level. He
adds, “The Internet offers
a music experience on
fans’ terms — what they
want, when they want it.

extension of the current ra-
dio experience.”
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Businessweek reports that 3.2 mil-
lion of AOL’s 22.7 million members
already buy one or more of the pre-
mium services the online provider
offers. That alone is sufficient induce-
ment for AOL to increase the number
of premijum products, and the add-
ed services could bring in new sub-
scribers as well. Think about it —3.2
million premium sub-
scribers is about the same
as XM and Sirius’ com-
bined subscriber base. |
And that'’s just AOL.

As the investment in
online radio grows, so
does the need for more so-
phisticated research tech-
niques. MSN Sr. Director/
Entertainment Rob Ben-
nett says, “We can count the number
of listeners from our streaming log
files. MSN Radio is also a charter sub-
scriber to the new comScore Arbitron
Online Radio Ratings, which will de-
but later this month.”

Ken Christensen and his partners
at radioio have 15 formats online and
10 more planned in the next six
months. For them, webcasting has
become the core business of the com-
pany. “We can measure our audience
through technology provided by a
company called Ando Media out of
Denver,” says Christensen. “They can
tap the actual radio stream that goes
out to each listener and then combine
and present the numbersin radio lan-
guage, ie., ‘cume’and ‘AQH"."” So the
data clearly is measurable.

Radioio has six different revenue
streams: commercial-free subscrip-
tion streams, banner ads, free streams
that include ads, audio ads that play
while a stream is buffering, video ads
that play the same way and search-

ion Guide
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Eric Ronning
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“Internet radio will be the dominant form of
radio. There are no houndaries, no FCC, no
licenses, no restrictions on creativity.
Technology will lead the way. This is a
paradigm shift of the first order.”

Ken Christensen

based pay-per-click ads. So what’s
working best? Christensen says, "We
are getting advertisers attached in all
the revenue streams. Our revenue
driver is the search and pay-per-click
model —a model that generates bil-
lion on the Internet.

Internet Radio Will Rule

Christensen, a longtime broadcast-
er, says the timing is right because the
early adopters are now being joined
by mid-early adopters, and things are
snowballing. “Internet radio will be
the dominant form of radio,” he says.
""There are no boundaries, no FCC, no
licenses, no restrictions on
creativity. Technology will
i lead the way. This is a para-

| digmshiftof the firstorder.”

Helping to monetize
that shift is year-old Ron-
ning Lipset Radio, a com-
pany formed by Eric Ron-
ning and Andy Lipset to
provide national sales rep-
resentation to big webcast-
ers including MSN, AOL, Live365
and Yahoo's LAUNCHcast. Lipset
says studies show that 10% of the US.
population currently listens online
every week, and up to 50% of the
population has at least
tried web radio. That’s crit-
ical mass.

Lipsetgoeson, “Asbroad-
band penetration contin-
ues to sweep throughout
the US, and things like WiFi
and WIMAX [wireless ac-
cess] start to happen as
well, everyone’s going to
have to take a hard look at
this thing.”

Who are the 10% using online ra-
dio weekly? Says Ronning, “They’re
primarily 25-34, followed by 35-44.
It's an adult audience — it’s not nec-
essarily about teens. It's primarily be-
ing used at work right now, so when
you take a look at the at-work audi-
ence, that's the reason there’s a strong
qualitative skew, with a
propensity to be high-
eaming and well-educat-
§ ed. Thatmeans they re go-
ing to be interested in con-
sumer electronics, auto-
motive, consuming enter-
tainment, things like that.”

Ronning adds that
these listeners are not
abandoning traditional ra-
dio; rather, he senses that
online radio has simply
become one more enter-
tainment resource to be
used when appropriate.

Brand extension has

www americanradiohistorvy com

Andy Lipset

also become a factor in the growth
of Internet radio. Says XM Satel-
lite' Radio’s David Butler, whose
company debuted subscription-
based webcast service XM Online
just last month, “We want to pro-
vide XM in as many environments
as possible. You can currently get
XM in the car, the home, or on the
go with various portable units.
Many people spend significant
time in front of a computer, so it
makes good sense to offer an In-
ternet option.”

XM Online features XM’s 68 mu-
sic channels, plus two Talk formats
and four web-exclusive channels,
and it’s available both to XM satel-
lite subscribers and, for a higher
monthly fee, to nonsubscribers. So
how has it been received? Butler
says feedback has been positive:
“The initial response has been fan-
tastic, not just among existing XM
subscribers, but first-time subscrib-
ers as well.”

From Owning To Earning

But back to the “Who’s making
money” part. Ronning says, “The joy
of being able to be an independent
broadcaster right now is that, for basi-
cally $20 a month, you can
start your own radio sta-
tion, and there are some
great ones out there. The
problem with that is it has
to exist in an advertising
model with enough of an
audience to be interesting
toa national audience, a re-
gional marketer or a local
marketer to reach enough
people to make an impact. And that
meansit’s going tocome down to mar-
keting and distribution.”

In Ronning's view, that means lis-
tenership needs to be massed under
one virtual roof tobe attractive toad-
vertisers, who can then one-stop
shop to make buys. The goal is to use
this aggregation to expand the ad-
vertising pie.

Ultimately, how many of the
thousands of online radio stations
that exist today will be around in
five years will depend, as always,
on content. Bennett sums it up nice-
ly with, “Our goal is to help people
find and experience music they’lt
love. Online radio is a great, engag-
ing way for people to experience
music and discover new music they
might not have heard otherwise,
then easily download that music if
they want to keep it permanently.
It is a key part of Microsoft’s vision
of enabling great experiences with
digital media.”
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TECHNOLOGY __

Goodies, Gadgets
& Even Gifts

Holiday hardware, both cool and dubious

This is the time of year when consumer-electronics
goodies are thick on the ground, and holiday pitches
and news of product launches fill the air. Below are
some of the more attention-getting items out there —
some of which bear keeping an eye on, no matter which
side of the industry you’re on. A couple of these could
also make nice gifts for the gadget fan in yourlife (even

if that's you).

AOL Radio Gets Moving

AOL has been around since before
the dawn of Internet time, and its for-
midable user base — still more than
24 million, despite losses in recent
years — has historically led in digital-
media awareness and usage. And
now all those AOLers out there who
have broadband hookups have the
opportunity to listen to the AOL Ra-
dio Network’s Radio®AOL webcasts
away from the PC or laptop, if they
invest in the right hardware.

Last week AOL announced that it's
gotten together with software compa-
ny Digital 5 and hardware outfit Net-
gear to make Radio®AOL available
through Netgear’s
MP101 wireless digi-
tal audio player. Dig-
ital 5 calls itself a
“middleware” com-
pany, and its mission, it says, is to en-
able secure wired and wireless shar-
ing of digital content on home net-
works. By way of the Netgear MP101,
Digital 5's software lets MP3 and Win-
dows Media files play over a home
stereo via an 802.11b or 802.11g wire-
less network (most home wireless is

* one or the other).

Digital 5 has been doing this for a
while: It already has deals with Real-
Networks to let the Rhapsody stream-
ing service play over stereos, and it
offers Napster subscribers another
way to play their tethered and pur-
chased downloads and Napster’s
streaming content. People who al-
ready have MP101 units can down-
load a firmware update to support the
AOL streams from the Netgear web-
site, and there’s no extra charge to
AOL members for the service.

Radio®AOL’s programming is part
of the popular AOL Radio Network,
which also includes Radio@Netscape
and Spinner.com. The channels in-
clude a full array of broadcast-radio-
style formats, plus special program-
ming, such as AOL Music Live events

and seasonal and celebrity-branded
streams.

The MP101 and similar WiFi hard-
ware — other manufacturers include
D-Link Systems, which also has a deal
to offer Radio®@AOL; Actiontec; and,
for the Mac fans, EyeHome — is not
the future of portable online audio,
but it does bring the day that webcasts
will become genuinely portable a lit-
tle closer.

We're still a few years from the
cheap, ubiquitous wireless broadband
that will get webcasting out of the
house and office and into cars — and
onto phones, PDAs and yet-to-be-in-
vented portable players. But with ev-

Aol Radio @ Network

ery incremental change in technology,
consumers get a little more accus-
tomed to listening to online audio
away from the computer.

Broadcasters should be watching
this area with interest, if not apprehen-
sion, and thinking about how to get
inon it before everybody has a stream-
ing-capable portable player in their
pocket.

XM Goes Walkabout

Though Sirius has been the satcast-
er in the news lately, XM Satellite Ra-
dio is out there bidding for holiday
bucks with a gadget it's calling the
first “Walkman-style” portable satel-
lite-radio receiver. Unlike the tiny XM
Roady unit, which is just a receiver (no
speakers) and has an external anten-
na, or the SkyFi receiver, which has an
external antenna and needs a sepa-
rately purchased in-car, home or
boombox adapter, the brand-new XM
MyFi is the whole package.

Manufactured by longtime XM
tech partner Delphi, the MyFi is an
hourglass-shaped silver device witha
big display and a busy faceplate fea-

www americanradiohistorvy com

turing 12 buttons and a click wheel. It
has some very cool features, including
a built-in transmitter to send its sig-
nal over any FM radio and a five-hour
buffer so subscribers can save streams
for later listening. It also has a suggest-
ed price of $350.

That price, combined with a $9.99-
a-month subscription, seems really
high for a business that's still trying
primarily to attract first-time users. Is
XM really ready to take a break from
explaining exactly what XM is and
why people need it so it can devote
resources to explaining why people
need to buy a $350 radio (even if the
explanation includes a dandy Elton
John TV spot)?

Sirius, meanwhile, has a variety of
plug-and-play receivers, including the
tiny XACT XTR1 “Stream Jockey,” but
it hasn’t gone the Walkman-like route
yet. Radio-style, take-it-anywhere
portability is clearly something the
satellite radio industry needs as it con-
tinues to grow. The mobility radio has
been able to take for granted for de-

" cades is, for now, still something its

flashier competitors long for.

Meanwhile, also
back for the holidays
is TimeTrax Technol-
ogies, which made a
stir in August when it
introduced software that let XM sub-
scribers who happened to have the
XM PCR adapter hardware to play
XM over a PC save those streams at
will. The XM hardware was discontin-
ued soon arter, but now TimeTrax has
come up with TimeTrax Connect,
which works with a USB adapter and
the XM Direct in-car tuner. TimeTrax
isalso helpfully selling XM Direct tun-
ers on its website, though it isn’t sell-
ing XM service.

Last time around TimeTrax boast-
ed about giving XM subscribers the
ability to build a music library from
XM programming, saying streams,
once recorded, could be split by the
software into separate song files, com-
plete with identifying information.
The newest version of the software
also does all those things: According
to the TimeTrax website, “Leaving
TimeTrax recording overnight will re-
sult in a directory full of several hun-
dred complete songs in WAV or MP3
format.”

It goes or, “Utilizing grab and kill
lists, TimeTrax can be configured to
record only those songs and artists

Labels To Supply Music To
Legal Peer-To-Peer

Sony BMG, Universal Music Group and Warner Music
Group have signed agreements to provide music to Wurld
Media’s upcoming Peer impact members-only peer-to-peer
network.

The idea of Peer impact, Wurld says, is to “provide a clear legal
altemative for consumers to buy and share music, video and a variety
of digital content” while protecting rights owners and ensuring they get
paid. The service plans to use its members’ machines for content
distribution, P2P-style, and to allow sharing of files among members.
There are similar services in the works on the independent side —
Bitmunk, for one — but nothing else that's so far attracted any major-
label interest.

Wurld is primarily an e-commerce developer, so it's apparently
been able to handle the labels’ security requirements, but there are no
details yet on rights management or consumer pricing for the majors’
content. Also, to exactly what degree members will be permitted to
share hasn’t yet been detailed.

Wourld expects to launch Peer impact, now in beta, in the first
quarter of 2005.

KaZaa Goes To Court — In Australia

The copyright-infringement case against Sharman Networks, which
operates the KaZaa peer-to-peer network, began this week in Australia.
The suit by EMI, Wamer Music, Sony BMG and Universal Music Group
claims that KaZaa enables massive infringement of label copyrights.

The closely watched trial began contentiously on Monday, as label
lawyers called KaZaa “an engine of copyright piracy to a degree of
magnitude never seen.” KaZaa — which also has an infringement suit
against it pending in U.S. court — maintains that it has no control over
what users do with its software and is therefore not responsible for any
infingement they may be commiitting.

Sharman'’s lawyers have reportedly raised the “Betamax defense,”
which has been used — so far successfully — to defend decentralized
P2Ps from label lawsuits in the U.S. That's the 1984 Supreme Court
decision in the case of Sony vs. Universal Studios that Sony was not
responsible for consumer infringement using Betamax VCRs because

R&R December 3, 2004

the machines had substantial noninfringing uses and Sony couldn’t
directly control how they were being used.

youare interested in. And TimeTrax’s
PerfecTrax technology ensures that
only full, complete songs are record-
ed. With TimeTrax’s BackTrax technol-
0gy, you can record songs in their en-
tirety even if you hit record halfway
through.” (This list of functions, by the
way, matches up nicely with the func-
tions the RIAA is trying to persuade
the FCC to order limited or disabled
for HD Radio.)

Though the company also says,
“TimeTrax is not designed to enable
the sharing of copyrighted works over
the Internet. TimeTrax Technologies
respects the rights of copyright hold-
ers,” there’s nothing to stop unprotect-
ed WAVs and MP3s from being
shared on peer-to-peers.

The legalities of all this are not at
all clear, and an XM representative did
not respond to a request for comment
by press time. But if XM did discon-
tinue the little-used PCR adapter in
response to TimeTrax's aggressive
strategy, TimeTrax has just upped the
ante.

The Latest iPod Killer

Just this week Sony, which is, of
course, the granddaddy of personal
portable stereos, announced a
brand-new line of 20-gigabyte audio
players, called NW-HD3s — and this
flock of brightly colored critters sup-
ports MP3 files. They should be

available internationally before
Christmas and are on their way to
the US. market. -

Sony’s earlier NW-HD? line, which
was introduced to work with Sony’s
Connect the way Apple’s iPods work
with iTunes, was released with sup-
port for only Sony’s own proprietary
ATRAC format. But even people who
were willing to buy compatible songs
from Sony Connect were apparently
not inclined to re-encode all their
ripped and downloaded MP3 files to
suit the needs of the player, and Sony
has changed its ATRAC-only think-
ing.

That will put it in a better position
to compete with the iPod, which also
supports only MP3 and a proprietary
format; in that case, AACs. But there
may be another problem: the price. In
Europe and Japan, the NW-HD3 is
slated to sell for nearly twice the price
of a 20-gigabyte iPod. Unless this
turns out to be a ground-breakingly
fabulous player, it seems reasonable to
think consumers will go with the es-
tablished machine.

And, finally, if you want to keep
your brand-new holiday iPod warm
and happy, you can now buy it a set
of genuine Apple iPod Socks. These
tiny knitted and Apple-logo’d iPod
cozies fit all models and come in a set
of six different-colored socks for
$29.95.


www.americanradiohistory.com

® KENNY ALBERT joins Westwood
One's Monday Night Football radio
broadcast team of Marv Albert and
Boomer Esiason as sideline reporter
for three Monday-night games, start-
ing Nov. 29.

® RYAN BURTON is named GSM of
WHRP & WZYP/Huntsville, AL. He
was previously an AE for Cumulus’
Macon, GA properties.

® DENNIS GREEN is promoted from
Sr. VP/Talk & Entertainment Affiliate
Sales to Sr.VP/Affiliate Sales for West-
wood One, overseeing all of the com-
pany’s affiliate sales.

National Radio

© BURBANK CREATIONS is making
available the two-hour Ead Pitts Christ-
mas special, A Very Earl Christmas,
to all stations in all markets, regard-
less of whether they are affiliates of
the daily Earl Pitts commentaries.The
commitment for the CD is two minutes
per hour of Burbank Creations com-
mercials. For more information, call
Rick Consolo at 800-327-5748.

© CAHN MEDIA is offering these one-
hour specials on CD in December: Si-
mon & Garfunkel: Old Friends in Con-
cert, which was recorded live during
the group's 2003 U.S. tour, includes in-
terviews with the artists and comple-
ments their Old Friends, Live on Stage
CD/DVD set and is available to com-
mercial stations only; Bruce Homsby:
Live From the Road, which was culled
from Hornsby's most recent shows and
is available to all stations; and Leonard
Cohen: Classic Live & New, which
spotlights a 1993 performance and Co-
hen's new CD, Dear Heather, and is
available to all stations. For more in-
formation, contact Andy Cahn at 201-
386-1736.

® ENVISION RADIO NETWORKS
debuts Christopher Lowell's Design
on Living radio show with a free three-
hour holiday special titled Christopher
Lowell's Design on the Holidays, air-
ing Dec. 13, 2004 through Jan. 2,
2005. Envision is also offering for free
It's a Rockin' 80's Christmas! — fea-
turing Billy Squier, Queen, Eddie Mon-
ey and Bon Jovi — the week of Dec.
20. For more information, contact Joe
Mifsud at 216-831-3761.

® INFINITY BROADCASTING radio
stations across the country will air an

NEWSBREAKERS

December 3, 2004 R&R @ 11

HIV/AIDS-related special in conjunc-
tion with World AIDS Day (Dec.
1). Hosted by MTV's John Norris, the
half-hour program will be broadcast as
part of select stations’ regularly sched-
uled public-affairs programming on
Dec.4 or 5.

Webcast
Continued from Page 3

and comScore will bring to the rat-

ings. AOL Entertainment Sr. VP/’

GM Bill Wilson said, “Providing a
credible and familiar resource like
comScore Arbitron ratings will help
agencies and advertisers better
evaluate the great opportunity to
add online radio advertising to
their mix of media.”

Yahoo VP/GM, Music David
Goldberg said, “These ratings will
help agencies make online radio a
key part of the media mix because
they provide the accountability
needed to justify their advertising
investments.”

The comScore Arbitron Online
Radio Ratings will be released
monthly, and the first report is ex-
pected next week.

was most recently GSM of KMJ.

Lisa Decker.

EXECUTIVE ACTION
Marsh Made Meridian/Ft. Myers Dir./Prog.

Randy Marsh has been given Director/Programming duties for Me-
ridian Broadcasting’s seven stations in Ft. Myers: Classic Rock
WARO, News/Talk simulcast WINK-AM & WNOG, Talk WPTK, Active
Rock WRQC, AC WTLT and Country WUSV. Marsh retains PD/morning
host duties at WUSV, which he joined for its sign-on seven months ago.
The PDs of the other stations will now report to Marsh.

Marsh's appointment follows the recent exit of WARO PD Mike “Mud” Alan,
but Marsh told R&R his new role at the company is not related to Alan's
departure. “This was something that was in the works,” Marsh said.

Marsh was OM of Waitt Radio’s Panama City, FL stations until joining
WUSV. He has also been Asst. PD, morning host and afteroon driver for
Beasley's WKIS/Miami, where he worked from 1994-2002.

Hixson Now VP/GM Of Infinity/l;resno Trio

tty Hixson has been promoted to VP/GM of Infinity’s Rhythmic
Oidies KMGV, News/Talk KMJ and Country KSKS in Fresno. She

Hixson assumes responsibility for the three stations following the retire-
ment of Al Smith, who stepped down as Infinity/Fresno Market Manager
on Oct. 1. With Smith's departure, Infinity has for the time being opted not
to appoint a market manager in Fresno. Hixson and KKDG, KOQO &
KWYE/Fresno GM Chris Pacheco both report to Infinity Regional Sr. VP

Hixson has been in radio for 16 years. Her first task will be to find a
GSM fo filt the role she formerly held at KMJ.

Blatter
Continued from Page 1
programs that air on various Sirius
offerings.
Blatter continues to report to Exec.
VP /Programming Jay Clark, who

said, “Since arriving at Sirius Steve
has not only been innovative in his
approach, he has been a leading
force in bringing some of the big-
gest stars in the world into the
Sirius family.”

Blatter began his career in 1986
at WXRK/New York and in 1988
became MD at WYNY/New York.
He later served as VP/Program-
ming for Big City Radio, where he
developed the formats for then-Al-

ternative trimulcast KLYY, KSYY
& KVYY (Y-107)/Los Angeles
and the former New York-area
“Y107” Country quadcast. He
also served as Chief Strategist for
Sabo Media.

Blatter said, “It's an incredibly
exciting time at Sirius as we con-
tinue to develop premium radio
content unavailable anywhere else
in the world.”

— Adam Jacobson

Changes

Country: KILT/Houston part-
timer Steve Rixx is promoted to
middays. He joined KILT six
months ago ... KHEY/EI Paso fills
its open moming co-host slot with
night jock Marty Austin, who will
now also handle news for the
wakeup shift. Austin occupies the
chair vacated by Bobby Gutierrez,
whose last day with the station
was Nov. 9. The 7pm-midnight
shift will be handled by a local
voicetracker ... KZSN/Wichita
moves into its new, state-of-the-art

facility at 9323 East 37th Street
North, Wichita, KS 67226. New
phone is 316-494-6600 ... Moby in
the Morning adds three affiliates:
WALH-AM/Mountain City, GA;
WYHG-AM/Young Harris, GA;
and WLSB-AM/Copper Hill, TN.
In related news, Kate Wheeles and
Larry Fuss of Contemporary Com-
munications are now handling
Moby’s syndication.

News/Talk: WMET/Washington
adds Fox News Radio’s syndicated
Tony Snow Show from 9am-noon and
Fox News Live With Alan Colmes from
10pm-1am, beginning Dec. 6.

Radio: Anne Schepp rises from Hu-
man Resource Manager to VP/Hu-
man Resources for the Journal
Broadcast Group.

National Radio: Nationally syndi-
cated rock program Acoustic Storm,
hosted by Jeff Parets, adds Hot AC
KKLT/Phoenix and Classic Rockers
WRDU/Raleigh and KKCD/Omaha
to its roster of stations.

Records: Warner/Chappell Music
promotes Judy Stakee and Greg
Sowders to Sr. VPs/ A&R. Stakee was
previously VP/A&R, and Sowders
was most recently VP/Creative.

Industry: Laramie Guest is named
VP/Engineering & Research at
American Media Services. He joined
the company in 2001 ... BMI names
Emily Ashton Exec. Director/Office
of the President. She was most re
cently Sr. Director/Govemnment Rela-
tions ... MTV News & Docs promotes
Nina Diaz and Marshall Eisen to
VPs. Diaz is best-known for creating
MTV Cribs; Eisen oversaw MTV's
True Life series, Diary and others. Con-
currently, Lauren Lazin will take on
a new role to produce and direct
projects for MTV News & Docs, VHI1
and other Viacom properties. Lazin’s
career highlights include creating the

network'’s Sex in the ‘90s and oversee-
ing the Emmy-winning program
Fight for Your Rights.

CONDOLENCES

BBC Radio 2 personality John
Dunn, 70, Nov. 27.

Former WKKV/Milwaukee PD
Ron Scott, 34, Nov. 20.

Former station owner Frank
Befera, 82, Nov. 19.

Singer-songwriter Terry Mel-
cher, 62, Nov. 19.

Young Broadcasting co-founder
Adam Young, 91, Nov. 15.

RADIO

Providing the

EN ESPANOL.

aded
L Ll

Necesitas saber siempre.

Affitiation contact: Ana Salcido (212) 582-3627

Regional sales offices:

MNew York
(631) TaT-1027

Los Angeles
{B18) 382-6141

latest news happening

in the U1.S., Mexico and around the worid.

Dallas
(469) 241-1882

5 minute live Top

= State-of-the-art digital
technology

= Unfivaled global resources

= Access to up-to-the-minuts
breaking storles

= Live coverage of key
speeches and events

Infarmative coverage backed by the

journalistic excellence of CNN

* A La Carta websile - 24-hour access
‘segments

www americanradiohistorvy com
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__NATIONAL MUSIC _

Live365 is the largest Intemet radio
network, with thousands of stations in
a wide vari formats. Programmed
by true music tastemakers from
arourd the globe, Live365 offers an
enthusiastic audience for estabiished
and up-and-coming artists alike. Ina
world of consolidated playlists,
Live365 charts the tastes and
preferences of today's most vibrant
musicpcl:mrgunity.”:cks with the
most plays during the seven days
ended Nov. 16, 2004 are listed
below.

LIVE@M

Travis Storch « 866-365-HITS

Top Pop

MAROON 5 She Will Be Loved
NELLY 1/TiM MCGRAW Over & Over
KELLY CLARKSON Breakaway
DESTINY'S CHILD Lose My Breath
U2 Vertigo

Top Christian

TONEX Make Me Over

KUTLESS Sea Of Faces

CASTING CROWNS Who Am |
STARFIELD Filled With Your Glory
QELIRIOUS? Rain Down

Top Folk

SARAH MCLACHLAN World On Fire
NORAH JONES Those Sweet Words
SARAH HARMER Almost

CATIE CURTIS It's The Way You Are
INOIGO GIALS Perfect World

SIRIUSA/

1221 Ave. of the Americas
New York, NY 10020
212-564-5100

Steve Blatter

Steve Blatter
Alt Nation

Rich McLaughlin
USEO Al That I've Got

Hot Jamz

Geronimo

MIKE JONES Still Trippin’

JA RULE t/FAT JOE & JADAKISS New York
LIL JON & EASTSIOE BOYZ Lovers & Friends
USHER Caught Up

T.1. Bring 'Em Dut

50 CENT Disco Infemo

New Country

Al Skop
TERRI CLARK The World Needs A Orink
CRAIG MOAGAN That's What | Love About Sunday

Music
CHOICE,

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Gary Susalis
BREAKING BENJAMIN Biow Me Away

TODAY'S COUNTRY

Liz Opoka

RASCAL FLATTS Bless The Broken Road
KEITH URBAN You're My Better Half

ADULT ALTERNATIVE

Liz Opoka

FINN BROTHERS Anything Can Happen
BRUCE HOANSBY Circus On The Moon
JOHN MAYER Daughters

AMERICANA

Liz Opoka

JUNIOR BROWN Are You Just Cuttin’ Up?
JESSE OAVTON Country Soul Brother
HEM Dance With Me, Now Darting

TONY JOE WHITE Can't Go Back Home

866-MVTUNES
21,008 mowie Maaley

WEST

1. MONTY LANE ALLEN All | Want For Christmas.

2. RAY CHARLES I/NDRAH JONES Here We Go Again
3. BRDOKE HOGAN Everything To Me

4. ROLLING STDNE Honky Tonk Women

5. COLLECTIVE SDUL Counting The Days

MIDWEST

1. RAY CHARLES /NORAH JONES Here We Go Again
The Days

2. COLLECTIVE SDUL

3. MONTY LANE ALLEN Al | Want For Christmas.
4.U2 Vertigo

5. BRDOKE HOGAN Everything To Me

SOUTHWEST

1. MONTY LANE ALLEN All | Want For Christmas.
2. ROLLING STONE Honky Tonk Women

3. COLLECTIVE SOUL Counting The Days

4. BROOKE HOGAN Everything To Me

5. BREAKING BENJAMIN So Coid

NORTHEAST

1. COLLECTIVE SOUL Counting The Days

2. U2 Vertgo

3. MONTY LANE ALLEN All | Want For Christmas.

4 RAY CHARLES {/NORAH JONES Here We Go Again
5. REGS PHILBIN It Had To Be You

SOUTHEAST
1. MONTY LANE ALLEN AY I Wanl For Christmas.
2 COLLECTIVE SOUL Coureg T Day

4. RAY CHARLES I/NORAH JONES Here We Go Again
5. ROLLING STONE Honky Tonk Wamen

GOOO CHARLOTTE The World IS Black TOBY KEITH Moclingbird
PRODIGY Hot Ride MARTINA MCBRIOE God's Will
The Pulse Spectrun
Haneen Arafat Gary Scioenwelter
NELLY T, MCGRAW Over & Over BRUCE HORNSBY Circus On The Moon
Sirius Hits. 1 Tropical
Kid Kelly Gino Reyes
GUERILLA BLACK /M. WINANS You're The One KULEBRA La Chiflera
VELVET AEVOLVER Fall To Pieces Sirius Blues
CIARA {/MISSY ELLIOT 1,2 Step
Pat St. John
FRYAN CABRERA Toue €.C. ADCOCK Yalrd Think She'd Be Good To Me
N’Ljé’
Rick Gillette » 800-494-8563
10million homes 180,000 busmesses
DMX Fashion Retail ADULT ALTERNATIVE
“ ,. Stephanie Mondelio
Mark “In The Dark” Shands e
STEVE EARLE The Revolution Starts Now
The hottest tracks at DMX Fashion Retai,
targeted at 18-34 adults.
raeted al B34 aduls RHYTHMIC DANCE
PITBULL, LIL JON & OADDY YANKEE Gasolina Danielle Ruysschaert
DESTINY'S CHILD Soldier 110 Runaway
FLEXY Mamasita DIDD Sand In My Shoes (Fiterheadz Remix)

LIL JON & EASTSIOE BOYZ Lovers & Frionds
EMINEM Mockingbird ’

This section features this week's new adds
on DMX MUSIC channels available via digi-
tat cable and direct broadcast satellite.

BRANOY Who Is She 2 U (E Smoove Mix)
DEPECHE MJDE Free Love {Deep Dish Mix)
DESTINY'S CHILD Lase My Breath (Mausioe's M Soul M)
DAVID ESPIROSA | Need Music

ROBBIE RIVERA Which Way You're Going
DANZEL Pump It Up

ANGEL CITY Do You Know ( | Go Crazy)

CHR/POP

Jack Patterson ,

EMINEM Encore RAP/HIP-HOP

KELLY CLARKSON Since You Been Gone Mark “In The Dark” Shands

JET Look What You've Done :'RLILCZKS;:DB:: canget Lvir

HOT JAMZ vin

Mark “In The Dark” Shands I:li: g:gg; 32‘2" oo

JILLZ 5LB Box . TRICK DADDY | Wanna Sang

URBAN TRICK DADDY Thugs About

TRICK DADDY J.0.0.0.

Jack Patterson TRICK DADD Menage A Troks

TWISTA Hope TRICK DADDY | Cry

JARULE New TRICK DADDY Children's Song

ALTERNATIVE TRICK DADDY These Are The Daze

Dave Sloan TRICK DADDY Sugar

JIMMY EAT WORLO Work TRICK DADDY F**ckin’ Around

UNWRITTEN LAW Save Me TRICK DADDY Ain't A Thug

TRICK DADDY Down Wit Da South
[ =)
RADIO Dfsnz;
v e
Artist/Title Total Plays
BOWLING FOR SOUP 1985 76
J0JO Leave (Get Out) 75
J0JO Baby It's You 74
RAVEN SYMONE Backflip 73
BLACK EYEC PEAS Let's Get It Started 72
KELLY CLARKSON Breakaway 72
JESSE MCCARTNEY Good Life 72
ASHLEE SIMPSON Pieces Of Me "
HILARY DUFF Come Clean 70
HILARY DUFF Ry 34
YELLOWCARD Ocean Avenue 29
AVRIL LAVIGNE My Happy Ending 29
JESSE MCCARTNEY Beautiful Soul 29
JENNIFER LOPEZ Jenny From The Block 27
HILARY DUFF Why Not 27
ASHLEE SIMPSON Shadow 27
VANESSA CARLTON A Thousand Miles 27
DIRTY VEGAS Days Go By 27
LILLIX What  Like About You 26
RYAN CABRERA Dn The Way Down 25
POWEREDEX it tthe week of Nov, 22-28.
MEDLABASE ™"

Aol Radio @Network
Ron Nenni 415-934-2790

Top Alternative
Pete Schiecke
UNWRITTEN LAW Save Me
BLINK-182 Always

- USED ANl That I've Gat

Fresh 100

Jeff Graham

JET Look What You've Done

SUM 41 Pieces

GREEN DAY Boulevard Of Broken Dreams
2PAC Ghetto Gospet

Top Country

Beville Darden
JEFF BATES Long Slow Kisses

Top Jams

Donya Floyd

LILJON & EASTSIDE BOYZ ULIL SCRAPPY WhatUU Gon' Do
FANTASIA Truth Is

URBAN MYSTIC Whers Were You

Top Jazz

Beville Darden

JOYCE COOLING Expression
MARION MEADOWS Sweet Grapes
STEVE OLIVER Chips And Salsa

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

Jon Holiday
MAROON § Sunday Moming
NELLY Y/TiM MCGRAW Over And Over

Adult Contemporary

Rick Brady
JOSH GROBAN Believe

US COUNTRY

Penny Mitchell
BROOKS & DUNN It's Getting Better All The Time

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
CHELY WRIGHT The Bumper Of My SUV
NDRAH JONES w/DOLLY PARTON Creepin’ In
KEITH BRYANT Ridin’ With The Legend
CATHERINE BRITT The Upside Of Being Down

[ WESTWOOD ONE |

Charlie Cook * 661-294-9000

Bright AC

Jim Hays
NELLY /TIM MCGRAW Over And Over

Hot Country

Jim Hays
JOSH GRACIN Nothin’ To Lose

Young & Verna

David Felker
PHIL VASSAR I'll Take That As A Yes

wrv

WASYT RADRO AETIWCRRS

Country Today

John Glenn

TERRI CLARK The Worid Needs A Orink
MONTGOMERY GENTRY Gone

BLAINE LARSEN How Do You Get That Lonely?

AC Active

Dave Hunter
ANNA NALICK Breathe (2 AM)

ARternative Now!

Chris Reeves * 402-952-7600
3 DOORS DOWN Let Me Go

KASABIAN Club Foot

U2 All Because Of You

LAUNCH

Jay Frank s 310-526-4247

Audio

ALISON KRAUSS Restiess

JILL SCOTT Whatever

JAY-Z & LINKIN PARK Numb/Encore
DONNAS Fall Behind Me

Video

ALISON KRAUSS UNION STATION Restiess
ASHLEE SIMPSON La La

TAKING BACK SUNOAY This Photograph Is...

¢ musicsnippet.com»»

Tony Lamptey * 866-552-9118

Hip-Hop
RICHARD DAUPHIN Something 2 Say
SLIM THUG Like A Boss

R&B
NIVEA Okay
FANTASIA Truth IS

Please Send Your Photos

R&R wants your best snapshots

{color or black & white).

Please include the names and titles of all pictured

and send them to:

R&R, c/o Mark Brower:

mbrower@radioandrecords.com

www americanradiohistorv com
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72 million houssholds

Plays

JAY-Z & LINKIN PARK Numb/Encore
LINDSAY LOHAN Rumors

SNDOP DOGG /PHARRELL Drop It Like s Hot
GWEN STEFANI What You Waing For?
GREEN DAY Boulevard Ot Broken Dreams
GREEN DAY Amencan Idiot

Uzvertgo

EMINEM Mosh

USHER VALICIA KEYS My Boo

JIMMY EAT WORLD Pain

XZIBIT Hey Now (Mean Muggin’)
MARDON 5 Sunday Morning

ASHANTI Only U

GOOOD CHARLOTTE | Just Wanna Live
CHINGY Bata Baby

J0J0 Baby It's You

NAS Bridging The Gap

BLINK-182 Always

MARIO Let Me Love You

FABOLOUS Breathe

Video playhst lor the week of Nov. 22-28.

David Cohn @
General Manager ™~ 2_

JAY-Z & LINKIN PARK Numb/Encore

EMINEM Mosh

SNDOP DOGG I/PHARRELL Drop It Like It's Hot
TRICK DAODY Let's Go

JA RULE /ASHANTI & R. KELLY Wonderful

LIL JON & THE EASTSIDE BOYZ What U Gon' Do
YOUNG BUCK Shorty Wanna Ride

FABOLOUS Breathe

GREEN DAY Boulevard 01 Broken Dreams
CIARA /MISSY ELLIOT 1.2 Step

MODEST MOUSE Ocean Breathes Salty

JIMMY EAT WORLD Pan

30
%
]
14

~ m m e mO O D DD

%
4
2

MY CHEMICAL ROMANCE I'm Not Okay (¥ Promise) 16

U2 Vertigo

YELLOWCARD Only One

CHEVELLE Vitamin R (Leading Us Along)
BLINK-182 Always

FRANZ FERDINAND This Fire

EMINEM Just Lose It

BEASTIE BOYS Right Right Now Now

Video playtist for the week of Nov. 22-28.

75 million households
Rick Krim
Exec. VP

(ADDS

GREEN DAY Boulevard Of Broken Dreams
RAY CHARLES What'd | Say
GO0 GOD DOLLS Gave A Littie Bit

EMINEM Just Lose it

U2 Vertigo

USHER /ALICIA XEYS My Boo

VELVET REVOLVER Fall To Pieces

GAVIN DEGRAW I Don't Want To Be
DESTINY'S CHILD Lose My Breath
GREEM DAY American Idiot

GREEN DAY Boulevard Ot Broken Dreams
GWEN STEFANI What You Waiting For
SWITCHFDOT Dare You To Move

KEANE Somewhere Only We Know

RAY CHARLES What'd | Say

KELLY CLARKSON Broakaway

DURAN DURAN {Reach Up For The) Sunrise
LENNY XRAVITZ Lady

MARDON 5 Sunday Moming

JOHN MAYER Daughters

JOHN MELLENCAMP Walk Tall

GOD GOO DOLLS Give A Little Bit

Video playist for the week of Nov. 29-Dec. 6.

NATIONAL MUSIC ____
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" Lori Parkerson
202-380-4425

20 ON 20 (XM 20}
Michelle Boros

EMINEM Puke

MARID Let Me Love You

JESSE McCARTNEY Beautiful Soul
DESTINY'S CHILD Soldier

KELLY CLARKSON Since U Been Gone
FABOLOUS Breathe

BPM (XM 81)

Alan Freed

110 Runaway (Ford Radio Edit)

STONEBRIDGE {/THERESE Yake Me Away
OELERIUM {/SARAH MCLACHLAN Silence 2004
NIRVANA With The Lights Qut

HIGHWAY 16 (XM 16)

Ray Knight

MONTGOMERY GENTRY Gone

MARTINA McBRIDE God's Wil

TRENT WILLMON Home Sweet Holiday Inn
BRODXS & DUNN ' Getting Better All The Time
SARA EVANS Tonght

U-POP (XM29}

Zach Overking

MADELINE ZERD Goid Star

JAMELIA D

DANIEL BEDINGFIELD Nothing Hurts Like Love

THE LOFT (XM50)

Mike Marrone

BRIAN WILSON Snile

CARY BROTHERS Honestly

OAN HICKS & HIS HOT LICKS That Ain't Right
DAN HICKS & HIS HOT LICXS Hey. Bartender
JASON COLLETT Little Clown

JASON COLLETT Bitter Beauty

U2 Crumbs From Your Table

U2 Sometimes You Can't...

RAW (XM66)

Leo G

2PAC UNATE DOGG Thugs Get Lonely Too
EMINEM Like Toy Soldiers

WATERCOLORS (XM71)
Trinity
RAFE GOMEZ loey

X COUNTRY (XM12)

Jessie Scott

MIXE McCLURE My Sweet Lily

TOMMY ALVERSON | Fee! Like Drinkin' Today
IRIS DEMENT | Never Shall Forget The Day

XM CAFE (XM45)
Bill Evans
U2 How To Dismantle An Atomic Bomb

This week's chart is frozen.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith Berman:

kberman@radioandrecords.com

CMT

COUNTRY MUSIC TELEVISION

75.1 million househoids
Brian Philips. Sr. VPIGM
Chris Par, VPMusic & Talent

ADDS

CATHERINE BRITT The Upside Of Being Down
RASCAL FLATTS Biess The Broken Road
MARTINA MCBRIDE God's Will

L. SKYNYRD & M. GENTRY Gimme Back My Bullets

TOP 20 W W
S. TWAIN w/B. CURRINGTON Party For Two 32 29
REBA MCENTIRE He Gets That From Me »n 22
KEITH URBAN Days Go By 28 33
RASCAL FLATTS Feels Like Today 77 A
LONESTAR Ms. Mom % 3
816 & RICH Holy Water 26 30
GRETCHEN WILSON When | Think Aboul... 25 28
J. BUFFETT /M. MCBRIDE Trip Around The Sun 25 25
SHEDAISY Come Home Soon 24 28
BLAXE SHELTON Some Beach 23 A
TOBY XEITH Stays In Mexico 22 R
BRODXS & DUNN That's What It's All About 21 32
ALISON KRAUSS & UNION STATION Restiess 21 13
T. TRITT V/J. MELLENCAMP What Say You 20 27
JIMMY WAYNE Paper Angels 19 12
DARRYL WORLEY Awful, Beautiful Life 18 25
DIERKS BENTLEY How Am | Doin’ 8 17
LEANN RIMES Mothin’ ‘Bout Love Makes Sense 15 16
XENNY CHESNEY | Go Back 15 12
ALAN JACKSON Menday Moming Church 15 0

Airplay as monitored by Mediabase 247
between Nov. 22-26.

Jim Murphy, VP/Programsming
26.5 million households

ADDS

CATHERINE BRITT The Upside Of Being Down
KEITH BRYANT Ridin’ With The Legend

N. JONES w/D. PARTON Creepin’ In

CHELY WRIGHT Bumper Ot My SUV

TOP 20

SHEDAISY Come Home Soon

S. TWAIN w/B. CURRINGTON Party For Two
GRETCHEN WILSON When | Think About Cheatin’
REBA MCENTIRE He Gets That From Me

BLAXE SHELTON Some Beach

BIG & RICH Holy Water

DIERKS BENTLEY How Am | Ooin®

LEANN RIMES Nothin' "Bout Love Makes Sense
DARRYL WORLEY Awful, Beautiful Life
BRODKS & DUNN That's What It's All About
JIMMY WAYNE Paper Angels

BRAD PAISLEY Mud On The Tires

PHIL VASSAR I'll Take That As A Yes

T. TRITT I/J. MELLENCAMP What Say You
SUGARLAND Baby Girl

ALAN JACKS ON Monday Moming Church
JAMIE O'NEAL Trying To Find Attantis

BILLY OEAN Let Them Be Littie

PAT GREEN Don't Break My Heant Again

J. BUFFETT /M. MCBRIDE Trip Around The Sun

Information current as ol Dec. 3.

PRILSIAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 PRINCE $1.711.8
2 PHILCOLLINS $1.009.8
3 STING §930.3
4 BETTE MIOLER $9104
5 METALLICA $895.8
6 BARRY MANILOW $881.1
7 R.XELLY/AY-Z $767.8
8 USHER §780.5
9 KENNY CHESNEY §749.6
10 VAN HALEN $7285
11 CHER $637.2
12 TIM McGRAW $597.9
13 JOSH GROBAN $§509.4
14 PROJEKT REVOLUTIONAINKIN PARK $502.5
15 CURIDSA/THE CURE $489.9

[ This week's chart and tour kst are frozen.

JOSH GROBAM
JULIE ROBERTS
SEVENDUST
SLIPKNDT
TONY FURTADD

The CONCEAT PULSE is courtesy of
Polistar, a publication of Promoters’

4 I

- TELEVISION

Friday, 12/3

» Crossfade, Jimmy Kimmel.

* Ricky Fante, Late Night With -
Conan O'Brien (NBC, check lo-
cal listings for time).

* Vanessa Williams, Tony
Danza.

Tuesday, 1277

o Kelly Clarkson, The View.

* Maroon 5, Jay Leno.

o Nelly, Late Show With David
Letterman (CBS, check local list-
ings for time).

» John Mayer, Jimmy Kimmel.

* Shawn Colvin, Tony Danza.

Wednesday, 12/8

o Travis Tritt with John Mel-
lencamp, Jay Leno.

* Modest Mouse, Conan O’
Brien.

Shawn Colvin

« Shawn Colvin, Live With
Regis & Kelly (check local list-
ings for time and channel).

* Damien Rice, The Tonight
Show With Jay Leno (NBC,
check local listings for time).

s Los Lonely Boys, Jimmy
Kimmel Live (ABC, check locai
listings for time).

* Magnet, The Late Late
Show (CBS, check local listings
for time).

*De La Soul, Last Call With
Carson Daly (NBC, check local
listings for time).

* Nancy Sinatra, The Tony
Danza Show (check local listings
for time and channel).

Saturday, 12/4

« Ashlee Simpson, Saturday
Night Live (NBC, 11:30pm ET/
PT).

o Kelly Clarkson, Tony Danza.
Thursday, 12/8

Monday, 12/6

« Rascal Flatts, The View
(ABC, check local listings for
time).

« Clay Aiken, Jay Leno.

1

Apple's iTunes Music Store is the leading digital-music service In
the U.S., offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, Nov. 30, 2004.

» Clay Aiken, The View.
» Green Day, Jay Leno.
» Ozomatli, Conan O'Brien. -
* Monica Mancini, Tony Danza.

— Julie Gidlow y

"
he iTunes Music Store Top 10

Top 10 Songs

. GREEN DAY Boulevard Of Broken Dreams

. JAY-Z & LINKIN PARK Numb/Encore

NELLY #/TIM McGRAW Over And Over

. CIARA #/MISSY ELLIOT One, Two Step

SNOOP DOGG f/PHARRELL Drop It Like it's Hot

U2 Vertigo (single version)

MARIAH CAREY All { Want for Christmas |s Yoy

DESTINY'S CHILD Lose My Breath

. U2 Vertigo |
. GWEN STEFANI What You Waiting For?

Top 10 Albums

. U2 How To Dismantie An Atomic Bomb
GWEN STEFANI Love, Angel, Music, Baby |
3. ALISON KRAUSS & UNION STATION Lonely Runs Both Ways

4, EMINEM Encore |
5. U2 The Complete U2 |
6. SARAH McLACHLAN Afterglow Live (bonus CD)

7. JESSICA SIMPSON Rejoyce: The Christmas Album
d

g
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. GREEN DAY American Idiot
. NEIL YOUNG Greatest Hits |
. JACK JOHNSON iTunes Original | J

www americanradiohietorv com


www.americanradiohistory.com

14
AL PETERSON

NEWS/TALK/ISPORTS

R&R December 3, 2004

apeterson@radioandrecords.com
= ey |
aeys

-,
A

It’s Nominating Time!

Choose your nominees for the 2005 R&R News/Talk awards

It’s time once again to honor News/Talk radio’s best
and brightest with our annual R&R News/Talk Indus-
try Achievement Awards. The 2005 trophies will be
handed out during a special awards luncheon at the
10th annual R&R Talk Radio Seminar, which will be
held March 10-12 at the Loews Santa Monica Beach

Hotel in Los Angeles.

The R&R News/Talk Radio In-
dustry Achievement Awards were
created to recognize those in our for-
mat who both excel and inspire us
all, from the boardroom to the con-
trol room. This is your chance to rec-
ognize excellence in News/Talk
broadcasting by nominating the sta-
tions and individuals you believe
exemplify the very best our format
has to offer.

On Page 16 you'll find an official
nomination form and the complete
rules governing the nominating pro-
cess for all awards. Based on input
we've received from R&R readers,
a couple of new categories have
been added this year in order to ex-
tend the opportunity for recognition
to even more deserving News/Talk
radio executives and stations. Final-
ists will be anr:ounced in the Jan. 28
issue of R&R, in the following cate-
gories:

¢ News/Talk Industry Executive
of the Year. To be eligible you must
work at the management level for a
radio network, syndicated program
provider or industry service provider

TRUSTED, CREDIBLE, COMPLETE

or as a News/Talk station or indus-
try consultant.

* News/Talk Radio Executive of
the Year. Tobe eligible you must work
at the corporate or regional manage-
ment level for any broadcast compa-
ny that owns and operates News/
Talk radio stations in any U.S. mar-
kets.

* News Radio Executive of the
Year. To be eligible you must work at
the management level for any News
radio station in any U.S. market or for
a radio news network.

* News/Talk GM of the Year. To
be eligible you must work as the gen-
eral manager for one or more News/
Talk stations at the local level.

* News/Talk Programmer of the
Year. To be eligible you must have
primary responsibility for program-
ming one or more News/ Telk stations
at the local level.

* News/Talk Station of the Year
(Markets 1-25). To be eligible a station
must program News, News/Talk or
Talk in any of the top 25 Arkitron mar-
kets.

¢ News/Talk Station of the Year

(Markets 26-plus). To be eligible a sta-
tion must program News, News / Talk
or Talk in any Arbitron market that is
ranked No. 26 or smaller.

¢ News/Talk Local Personality of
the Year. To be eligible you must be a
daily host on any single local radio
station or be simulcast on any single-
market group of stations.

¢ News/Talk Syndicated Person-
ality of the Year. To be eligible you
must be syndicated on multiple sta-
tions in multiple markets nationally
by any retwork or syndicated pro-
gram provider.

You may return your official nomi-
nation form or a copy of it to R&R by
fax or U.5. mail. However, only one
nomination form per person will be
accepted for consideration by the
R&R nominations review committee.
You are not required to make nomi-
nations in all categories. Deadline for
receipt of all nominations is Dec. 17.
No nomination forms will be accept-
ed after that date.

All those with an active R&R
News/Talk/Sports subscription
will be eligible to participate in the
final voting process, which will be
by mail vote only, with official bal-
lots being mailed to eligible voters
in conjunction with R&R’s Jan. 28
issue. If you have any questions
about the News/Talk Industry
Achievement Awards, e-mail me at

apeterson@radioandrecords.com, or call

me at 856-486-7559.

"l g' :

TRIPLE CROWN WINNER The crew: from KGO/San Francisso headed
for the winner’s circle no Jess than three times in 2003, capturing honors for
News/Talk Station of the Year, GM of the Year and Pragramimer of the Year.
Enjaying KGO trio of awards are (I-r) R&R’s Al Peterson. KGO OM/PD Jack
Sweason and President/GM Mickay Luckoff and R&R’s Erica Farber,

2004 NEWS/TALK PD OF
THE YEAR wABC/New York
Om#D Phil Boyce (c) is flanked
by F&R's Al Psterson and Erica
Farber as he accepts the 2004
award as N/T PD of the Year.

‘AND THE WINNING
STATIDN 1S...." Acceotiog the
award for R&R Hews/Talk Statiori of the |
Year for 2004 arz (I-r) KF/Los Argeles
morning host Bit Handel and FD Robin
Bertolucci, with R&R's Erica Farber:

ry - e htn o

RUSH THANKS YOU ALL SINCERELY Accepting the 2001 award
for NewsTalk Syndicated Personality of the Year on befralt of Talk radio titan
Rush Limbaugh is Premiere Radio Networks President/CED Kiaig Kitchin. He's
surrounded by R&R’s Al Peterson and Erica Farber.
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THE |
GLENN BECK
WEEKEND SHOW

A weekday star who WILL work on

i 2
&\ o
N
Ry :
):‘ ‘ .

; #%S._7 Athree-hour, fast-paced,
5 \ | weekend presentation that

B recycles your weekday
cume into weekends!

Glenn responds to affiliate demand for
FUN WEEKEND PROGRAMMING.

€ Specifically pracuced to be relevant and timely. with
commentary an the week's svents and happenings.

L& Conversations, slements and parodies...not just

. e
three hours plucked from the previcus week. & | €
a AR
)
Beginning January 8, 2005 - -
Available as TP dowrloacs each Friday afternoon. “h B
Satellite feed Saturdays, 6am to 9am ET. Premiere Channel 2. 2.2, ik
Airtime parameters: Saturday or Sunday, 6am to 7pm local time. .
./

——
- 4 - Contact: R ch Bonn 212-£45-3935
RAaDIC NETWORKSS To hear samples, go to www premieredemos.com
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723 2005 NEWS/TALK INDUSTRY
AW ACHIEVEMENT AWARDE

Here’s your chance to celebrate excellence in the News/Talk industry! Nominate your favorite News/Talk radio
stations, as well as News/Talk radio and industry professionals, for R&R’s annual News/Talk Radio Industry
Achievement Awards. Your nominations will help our awards committee determine final nominations for each
category. The final results will be announced at R&R’s Talk Radio Seminar 2005, March 10-12.

Here is the nomination process:

1. Nominations should be based on the highest standards of industry excellence and professionalism.

2. Any commercial, U.S.-licensed News/Talk station, regardless of market size or Arbitron status, is eligible
for nomination.

3. Nominees must have been employed at the company for which they were nominated during
calendar year 2004.

4. You can nominate yourself, your co-workers and your station.

5. Only one form per person will be accepted. You must indicate your name and affiliation on the nominatiot
form. All responses will remain confidential.

6. You do NOT have to make nominations in every category.

7. Deadline: December 17, 2004.

THIS FORM MUST BE RECEIVED ON
OR BEFORE DEC. 17, 2004!

YOU MAY FAX TO 310.203.8450

Please mail to:

R&R 2005 NEWS/TALK INDUSTRY
ACHIEVEMENT AWARDS NOMINATIONS
10100 Santa Monica Blvd., 3rd Floor

Los Angeles, CA 90067-4004

COMPLETE THE FOLLOWING BELOW
TO VALIDATE BALLOT (required):

Your Name:

Title: e

Station/Affiliation:

I |
I |
: RADIO AWARDS |
| NEWS/TALK INDUSTRY EXECUTIVE OF THE YEAR:  Name: Station/Company: |
I |
| NEWS/TALK RADIO EXECUTIVE OF THE YEAR:  Name: Station/Company: |
I |
| NEWS RADIO EXECUTIVE OF THE YEAR:  Name: ' Station/Market: |
I I
I NEWS/TALK GENERAL MANAGER OF THE YEAR:  Name: : Station/Market: |
I |
| NEWS/TALK PROGRAM DIRECTOR OF THE YEAR:  Name: Station/Company: |
I |
| NEWS/TALK STATION OF THE YEAR:  Station: Market: I
| (Markets 1-25) |
| NEWS/TALK STATION OF THE YEAR:  Station: Market: I
l (Markets 26+) |
I |
| NEWS/TALK LOCAL PERSONALITY OF THE YEAR:  Name: Station/Market: |
I |
NEWS/TALK SYNDICATED PERSONALITY OF THE YEAR:  Name: Network/Syndicator:

|

I |
I |
I |
I |
I |
I |
I |
I |
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Continued from Page 3

rapport developed between listen-
ers and local on-air personalities,”
Balzer said. “They also do not re-
place radio’s ability to communi-
cate news and other timely infor-
mation. Further, we believe that
before acquiring songs in any alter-
native format, such as MP3 or CD,
a listener typically hears a song on
the radio first.”

However, Friedman, Billings
Ramsey & Co. analyst Maurice
McKenzie believes more and more
consumers will be hearing new re-
leases on satellite radio in the com-
ing years, and in a report issued
Monday he increased his 2005 year-
end subscriber forecast for Sirius
Satellite Radio from 2.25 million to
2.5 million subscribers. “We expect
expanded distribution and product
awareness to result in subscriber
growth on par with competitor XM
Satellite Radio,” he stated. Accord-
ingly, McKenzie also raised his 2005
revenue forecast for Sirius from
$186.8 million to $193.8 million. As
for XM, McKenzie forecast the com-

NEWS ____

pany will sign up 5.65 million cus-
tomers by the end of next year.

McKenzie lowered his rating on
both companies’ stocks to “market
perform” due to recent price
strength, and he increased his price
target on Sirjus from $6.50 to $7
thanks to the stock’s recent surge.
He reiterated his $38 target for XM.

Over at William Blair & Co., ana-
lyst Alissa Goldwasser predicted
that XM and Sirius will likely meet
their year-end 2004 subscriber fore-
casts of 3.1 million and 1 million,
respectively, but said the chances of
either company beating those fore-
casts depends on product availabil-
ity on retail shelves,

Infinity, SBS Poised
For Growth

Guzman & Co.’s Balzer stated in
a Nov. 24 report that, while he pre-
dicts 6.4% revenue growth for the
overall radio industry next year, he
believes Infinity’s large-market fo-
cus will help it beat that growth
rate. “We expect Infinity Radio to
outpace the industry with growth
of 6.7%," he said. “This is based pri-

marily on our belief that Viacom'’s
size gives it the ability to compete
more strongly for programming,
and its focus on major markets will
allow it to garner a larger portion
of national ad sales.”

Meanwhile, Guzman & Co.’s
Philip Remek believes Spanish
Broadcasting System is poised to
take advantage of the increased
spending power that many on Wall
Street forecast Hispanics will gainin
coming years. “The concentration of
SBS's stations in the largest markets
provides a simple and attractive
advertising medium for reaching
nearly half of the Hispanic market,”
Remek said in a Nov. 24 report.

He also credited SBS's manage-
ment team and on-air talent for de-
veloping popular programming
and predicted that the company’s
recently announced deal with ABC
Radio Networks to syndicate sev-
eral of its morning shows will
greatly increase SBS's potential au-
dience. Remek maintained a “per-
form in-line” rating on the com-
pany’s stock and set a target price
of $11 per share.

Chinese
Continued from Page

York, representing 3.7% of New
York's total population. In Los An-
geles, 407,800 Chinese Americans
are 12 years of age and older, rep-
resenting 3.8% of the total popula-
tion. There is one Chinese-lan-
guage radio station in New York,
Multicultural’s Cantonese WZRC,
and three in the Los Angeles area
Multicultural’s Mandarin
KAZN (Radio Chinese), KMRB
and KMNY.

The placement of Chinese-lan-
guage diaries works as follows:
For most households, the first
contact from Arbitron will be a
pre-alert postcard written in both
English and Chinese. The remain-
ing households will be contacted
first by phone. Interviews will be
conducted in either English or
preferred Chinese dialect based
on the preference of the inter-
viewee. All persons 12+ in eligible
households will be asked to take
part in the one-week survey.
However, only those persons
identified as Chinese-speaking

will be included in the final esti-
mates.

The respondents will then receive
an Arbitron survey and instructions
by mail. The diary and all ancillary
materials will be printed in both
Chinese and English, and Arbitron
will process all data with the addi-
tional ability to handle written Chi-
nese entries.

Should the New York and Los An-
geles study prove successful,
Arbitron could expand Chinese-lan-
guage diaries to other markets such
as San Francisco, where Multicultural
owns Cantonese KEST.

McClendon

Continued from Page 1

creative artist-awareness cam-
paigns.

“C.C. is a seasoned professional
with a proven ability to develop
winning promotion strategies,”
Ellis said. “She is a highly capable
leader, and her drive, ambition and
broad experience make her the per-
fect choice to expand the presence
of Sony Urban artists at radio.”

McClendon told R&R, “Y'm just
glad for the opportunity to be able
to work with some incredible art-

ists and executives here at Sony
Urban Music. I'm looking forward
to contributing to an already win-
ning team.”

Most recently, McClendon was
Arista Records Sr. VP/R&B Pro-
motion, a position she rose to this
year. From 2001-2004, she served
as the label’s VP /R&B Promotion
and prior to that was Arista’s Sr.
National Director/R&B Promo-
tion.

In 1997 she joined Priority
Records as VP/R&B Promotion.
McClendon served as Director/
R&B Promotion for Arista’s Great

Lakes Region between 1995-1997,
having held a similar position for
Virgin Records’ West Coast and
Midwest regions between 1992-
1995. In 1991 she took the Direc-~
tor/R&B Promotion post for Mer-
cury Records’ Midwest and Great
Lakes Regions. McClendon began
her first stint with Arista in 1986 as
Manager/R&B Promotion for the
Great Lakes Region, and she
kicked off her music-industry ca-
reer in 1981, when shejoined WJLB/
Detroit as MD.

Additional reporting by Dana Hall.

Bonneville

Continued from Page 1
and will retain his Station Manager
duties for that station.

“Barry and Greg are two out-
standing broadcast executives who
are being rewarded for their stellar
work in Chicago with Bonneville,”
Bonneville/Chicago Sr. VP Drew
Horowitz said. “I'm thrilled to have
both of them in these positions.
They are creative and innovative
broadcasters who have done well in
their former capacities and will do
well in their new capacities.”

Solk commented, “Isn’t timing
everything? The same week that I

close my radio chapter with The
Loop, another fabulous opportu-
nity presents itself. Bonneville is a
unique company, and all of us at
Bonneville/Chicago recognize the
support they putbehind their prop-
erties. I'm thrilled to now be work-
ing with three incredibly talented
staffs in Chicago.”

James told R&R, “It’s obviously
exciting to have such an opportu-
nity with this company. Love FM
[WILV] is one of those things that
happens once in a great while. The
last time ithappened was right here
— with Bonneville — when The
Mix [WTMX] was born a decade

www americanradiohistorv com

ago. [Bonneville President/CEO]
Bruce Reese, [Exec. VP/COO} Bob
Johnson and Drew Horowitz are in-
credibly supportive and encourage
out-of-the-box thinking. That sort
of leadership allowed us to develop
one of the nation’s first modern
ACs, The Mix; deliver timeless rock
on The Drive [WDRV]; and now
center a radio station on the emo-
tion of love in the music and deliv-
ery of the product.”

In related news, WLUP Creative
Services Director Matt Bisbee has
been elevated to Creative Services
Director for all of Bonneville’s Chi-
cago properties.
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STREETTALK

Jumping On The Bandwagon

The effects of Nov. 19's Pistons/Pacers melee immediately
spread to the next logical city: Cleveland, home of the Cava-
liers. Why? Because WAKS (96.5 Kiss-FM) PD Dan Mason
figured it would make for a big dumb radio bit! “Cleveland
knows the holiday season is a time for love, family and giving
thanks for the many blessings in our life — unless you hap-
pen to live in Detroit,” he tells ST. “All Thanksgiving week-
end, we qualified listeners to ‘Punch-a-Piston’ by giving away
CDs from The Black Eyed Peas — and boxing gloves. The
grand-prize winner scores a round-trip limo ride to Detroit
on Dec. 16 to see the Cavs battle
the Pistons.” He adds, “The win-

her own pepper spray.”
Aspiring pro wrestler Mason

then upped the ante by calling out
Pacer Ron Artest, who was sus-
; pended for the season for his role
in the brawl: “| would like to
hereby publicly challenge Ron
Artest to face me in the ring Dec.
14 at the UWC'’s ‘December to
Dismember’ spectacular! 'm even willing to give in to a spe-
cial stipulation: If | lose, | will play Mr. Artest’s new single no

‘Dan Mason? Who the helf
is Dan Mason?’

less than five times per day. If | win, Mr. Artest will perform
his new single free of charge at my Kissmas Concert at the
Lakewood Civic Auditorium. He has plenty of free time on
his hands right now — | look forward to his response.”

Great White Ratings Firm Commits Oopsée’

We recently wrote about the Godzilla-sized promotional
monster OM Rob Mise and the folks at CIHT (Hot 89.9)/
Ottawa unleashed on the market recently with their “$25,000
Fugitive” game. The unprecedented promotion prompted
mass hysteria and major press coverage. Now, the bad news:
Thanks to BBM, the Canadian
equivalent of Arbitron, this potential
ratings bonanza has been neutered,
giving the Fugitive contest zero effect
on the station’s potentially mon-
strous fall numbers, BBM just real-
ized that it had somehow switched
its French-language diary mailing lists
with its English lists, giving huge
numbers to French-language sta-
tions and practically nothing to the
English ones.

An understandably pissed Mise says, “Hot 89.9 had the best
promotion in Canadian radio history, and BBM had no fitm in
the camera.”

‘What am | doing in zis bit?"

It's Not Robert, It5 Friggin’Bob, 0K?

Citadel Hot AC KSZR (Star 97.5)/Tucson jumped aboard
that hot new eclectic Jack/Bob/Ralph/Zeke bandwagon and
flipped to “97-5 Bob-FM — '70s ... '80s ... whatever!” While
the airstaff remains in place, the station launched jockless with
a 1,000-song “Bob-A-Thon.” “I'm very excited,” PD Chan-
dler tells ST. “I feel iike I've just given birth, and Bob was a
big baby! These stretch marks are never going to go away!”

The Programming Dept. (Inbound)
* Darla Thomas is coming home to Journal Broadcast
Group as the newly named PD of Hot AC KSRZ (Star 104.5)/

ner is responsible for bringing his or '

Omaha, so doth proclaim OM Tom Land. in case you need
her right now, Thomas is MD of Sandusky Hot AC KLSY/Se-
attle, but she’s no stranger to Journal,
having previously programmed KZPT/
Tucson. Upon her arrival, a grateful
Erik Johnson, who had been pro-
gramming both KSRZ and CHR/Rhyth-
mic clusterbuddy KQCH (Channe!
94.1), will get at least half of his life
back as he returns his focus solely to
KQCH.

* WTFM/Johnson City names Dave
DeFranzo PD. He replaces Mark
McKinney, who exited in September
for NextMedia/Myrtle Beach, SC.
CHR/Pop WKFR/
Kalamazoo, Ml keeps it safely within the Michigan state
boundaries when selecting its new PD: Please welcome Bo

| Dops, notthat Darlal « Cumulus

Richi, who makes the arduous commute from exotic
Traverse City, where he was PD of CHR/Pop WKHQ and PD/
morning dude on AC sister WLXT. Richi replaces Woody
Houston, who exited a few weeks ago.

* Former Triad/Tallzhassee, FL OM Jeff Horn is named
OM of Clear Channel’s Tallahassee cluster, which comprises
| Country WTNT, Alternative WXSR, Urban WBWT, Hot AC

WTLY and Sports WNLS-AM.

* Morning co-host Jacqui Neal is upped to PD at Clear J

| Channel CHR/Pop KZIl/Lubbock, TX. She replaces Kidd

| Carson, who remains Asst. PD/MD/night jock.

| * Matt Luecking has the “interim” surgically removed
from his title as he becomes “Actual” PD at WMGl/Terre
Haute, IN. “We're celebrating our |0-year anniversary on Jan.

| 7, 2005, he says. "I am looking for former jocks to come

| back and celebrate with us or phone in the day of the event.” |

Hit him up at programming@ ! 007mixfm.com.
* WMZQ/Washington Asst. MD Shelley Rose is elevated

to “Regular” MD. Rose is an eight-year WMZQ vet, having I

previously served as executive programming assistant to VP/
Operations Jeff Wyatt and PD George King.

The Programming Dept. (Outbound)
* Marty Thompson steps down as PD of Clear Channel

Oldies KQOL (Kool 93.1)/Las Vegas but will continue to do |

middays until the end of the year. Asst. PD/afternoon per-
sonality Rik McNeil steps up into the role of acting PD.

* KBMB/Sacramento PD Jayare exits, along with imaging
Director Kristanya Dias and weekend air talent Angela
Davis. GM Larry Lemanski is now looking for a replacement
PD. Interested applicants can e-mail him at llemanski@
entravision.com.

Quick Hits
* KILO/Colorado Springs Asst.
PD/MD/afternoon guy Ditch just re-
ceived a serious career upgrade, per-
fectly timed to bail him out of a cruel
Colorado winter: He's the new after-
noon talent on Clear Channel Clas- |
sic Rock KGB/San Diego.
* Twenty-year industry veteran
Scott Segelbaum has resigned af-
| tera § I/2-year run as Group Mar-
keting Director of Greater Media's

KILD fails to avoid Ditch.
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* Mark Walen promoted to Sr. VP/Market Manager for In-
finity/Seattle.

* Thomas McSweeney elevated to VP/GM for Univision
Radio/lL.os Angeles.

* Tom Starr promoted to VP/Pop Promotion, West Coast
for Elektra Entertainment.

B V2455 AG0

* Regent Communications and Beasley Broadcast Group
both file for {POs.

* Bob Walker named PD of KQMB/Salt Lake City.

* John Strazza named Sr. Director/Crossover Promotion

| for RCA Records.

Y8 rEdRs Ao

* Bob Hamilton named PD of KYLD-FM/
San Francisco and KYLZ/San Jose.

* John Kalodner joins Columbia Records |}
as Sr. VP/A&R, West Coast. B

*[na Meibach joins Warner Music U.S.
as Exec. VP,

John
Kalodner

59 VEARS AGD

¢ Dean Tyler elevated to VP/GM at WPEN & WMGK/Phil-
adelphia.

 Dave Nicholson named Operations Manager at WNOE-
AM & FM/New Orleans.

* Tom Marshall named PD at WYNF/Tampa.

W Y EARS AGO

* Steve Scott named PD of KHTZ/Los

Angeles.
| * Scott Alexander becomes PD of WBZZ/
‘ Pittsburgh. i
* Michael St. John named GM of WYHY/ '
Nashville. J
| Michael
VEQRS AG0 St. John

* Bob Pittman becomes Director/Pay TV Programming

for Warmner/Amex Satellite Entertainment. ™ |
* WABC/New York morning man Harry | |
| Harrison leaves after 11 years, crosses | |

the street to do mornings at WCBS-FM.
* Joe Wade Formicola named PD of
| KENR/Houston.

W4 YEARS AGO

Harry
* Buzz Brindle appointed PD of WPEZ/ Harrison
Pittsburgh.

y

four-station Philadelphia cluster. Segelbaum is teaming up with
former WMMR/Philadelphia PD Sam Milkman to start their
own promotion agency, Right Brain Revenue Inc., which will
focus on large-scale radio promotional events.

* Legendary New York air talent Dan Daniel is hanging
up his headphones after 40 years. Daniel, who began his ca-
| reer at the legendary WMCA and spent many years at the

late WYNY, has been doing Saturday mornings on infinity Old-
ies WCBS-FM/New York.
* Veteran air personality Liz Wilde is new to nights at
Beasley Rocker WRXK (96 K-Rock)/Ft. Myers. “Liz is sliding
| in for Joe Scott, who is reuniting with his old morning show
| partners, Stan and Haney, in the afternoons,” WRXK PD John
Rozz tells ST.
* Veteran programmer/air personality Jana Sutter has
been tapped to fill afternoons at sister WXXL (XL106.7)/

-
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Orlando, effective Dec. 9. Sutter had been PD of Clear Chan-
nel sister CHR/Pop WZNY/Augusta, GA — until it flipped to
Country on Oct. |. She will replace longtime XL106.7 after-
noon driver Kid Cruz, who recently resigned.

* Alex Quigley, last seen programming KRFR (now
KKXX)/Bakersfield, has returned to WKQX (Q101)/Chicago
to do part-time and swing while continuing his search for a
full-time gig. Find him at 661-343-2467 or alex_quigley@
hotmail.com. “Thank you, and I'll send you a friggin’ snowball!”
he adds.

* Clear Channel CHR/Pop KIZS/Tulsa adds the syndicated
Kidd Kraddick in the Morning show. The good news? No jock
lives were lost in the process. Here’s PD Chase to sort the
whole deal out: “Kidd replaces The Kiss Morning Krew of KC,
Julie and Lunchbox — KC segues to afternoons, Lunchbox
stays on as Kidd'’s local producer, and Julie moves over to
clusterbuddy KMOD for mornings with Phil and Brent.”
Chase himself segues from afternoons to middays, replacing
Rachel Marisay, who had been tracking the shift from Coun-
try sister KASE/Austin. “We've also added Jet Black
[cyberjock from KSLZ/St. Louis] to nights,” Chase tells ST.

* PD Tommy Del Rio has been a busy guy since arriving at

FiLms

BOX OFFICE TOTALS

November 26-28

Title Distributor $ Weekend § To Date
1 National Treasure (Buena Vista) $32.16 $87.27
2 The Incredibles (Buena Vista) $23.58 $214.29
3 Christmas With The Kranks (Sony)* $21.57 $30.81
4 The Polar Express (WB) $19.38 $81.47
5 SpongeBob SquarePants (Paramount) $17.84 $58.79
& Alexander (WB)* $13.68 $21.83
7 Bridget Jones... (Universal) $6.23 $31.96
8 Finding Neverland (Miramax) $467 $7.75
9 Ray (Universal) $3.97 $65.12
0 After The Sunset (New Line) $3.10 $24.32

"First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: There are no music-related
movies opening this week.
— Julie Gidiow

December 3, 2004 R&R ® 19

[ [ J
STREETTALK
o 7
CHR/Rhythmic XMOR (The New Blazin’ 98.9)/San Diego, as
evidenced by his new hires: Please welcome the bootylicious
Big Booty Elsa to middays. “I stole Elsa from KYLD/San Fran-
cisco, where she was working with Strawberry,” says Del Rio,
who also hires Nick Garcia as Promotions Coordinator.
Garcia also hails from CC/San Francisco, where he was combo
Asst. Movie Promotions Guy/Asst. Graphic Design Guy.

* Three Eagles Communications hires Marik E as its new
Corporate Imaging Director, where he will oversee the im-
aging on all 44 Three Eagles stations. He will be based at the
company's Lincoln, NE cluster — KFOR, KFRX, KLMS &
KRKR. Most recently, Mr. E was doing nights at KQKQ/
Omaha.

Baby Poop

Let us gather 'round the water
cooler and offer our heartiest
congrats to XM Satellite Radio
President/Programming Eric Lo-

| gan and wife Erin on the Thanks-
. giving Day birth of their first child,
new arrival. daughter Jacksyn Jayne.

Hugely Important Person Section

Legendary New York air personality Dan Ingram, best
known for his many years at WABC and WCBS-FM, will re-
ceive the Lifetime Achievement Award at the eighth annual
New York Metro Area Achievement In Radio Awards, set for
spring 2005. But wait! There's more! Some guy named Jim
Ryan, who claims to be Clear Channel YP/AC Programming
and PD of WLTW/New York, will receive a realistic-looking
Broadcast Leadership Award. No, seriously. We just print
what they tell us. And there's still time to enter — forms can
be found at www.nyairawards.com. All entries must be received
by Jan. 14, 2005. The A.LR. Awards benefit the March of
Dimes. )

There But For The Grace Of God....

A fund has been set up to help longtime Washington, DC
traffic reporter Walt Starling defray his mounting medical
costs as he battles colon cancer. Starling is a veteran of R&R’s
Washington Bureau and WRC-TV/Washington. He is currentty
undergoing chemotherapy and is taking a regimen of new

drugs that aren’t covered by insurance. Donations can be
made at www.friendsofwaltstarling.com or can be mailed to
Capital Bank, One Church St, Rockville, MD 20850. A
fundraiser for Starling is being held on Jan. 8, 2005 at the Uni-
versity of Maryland's College Park campus.

(ondolences

We are saddened to report the passing of legendary record
executive Artie Mogul on Thursday, Nov. 25. Mogul suffered
a heart attack just before leaving for his daughtér's home for
Thanksgiving dinner, He was 77. Mogul enjoyed a huge ca-
reer in the record industry, including stints at Columbia and
as Chairman and, later, co-owner of United Artists Records
with Jerry Rubinstein. In his day, Mogul was involved in the
careers of such artists as Bob Dylan; Peter, Paul & Mary; Gor-
don Lightfoot; ELO; Ike & Tina Turner; Crystal Gayle; Charlie
Rich; and others. A memorial service for Mogul will be held
Jan. 16, 2005 at a location and time to be announced.

Talk Topics

* WPGS-AM/Mims, FL flips from Spanish-language to
CNN Headline News as “CNN Radio 840" under an LMA
with LEN Radio Broadcasting — a newly formed division of
the Latin Entertainment Group.

* Tavis Smiley announced that he won't be renewing his
contract with NPR. His daily one-hour show will end its three-
year run on Dec. 16.

* Sirius has signed a multiyear pact with the NCAA to
broadcast every game of the Division One Men's basketball
championships for the 2005, 2006 and 2007 seasons. All
“March Madness” games will be offered to Sirius subscribers
with no blackouts and no additional fees beyond the normal
monthly $12.95 charge. Westwood One owns the national
terrestrial radio broadcast rights to all 88 NCAA champion-
ships, including the Division One Men's Basketball Champi-
onship.

TELEVISION

Due to the Thanksgiving holiday, Nielsen television
ratings were unavailable at press time.

g

. StarCall

randi@starcall.net

PSS M e T A e G M S

www starcallwireless.com

P T TN T LT b AT e M

2 et il P

Text Messugmg Progrdms for Radio!

© Listeners text-in to request, dedicate, win and interact with your on-air staff from any cell phone.
© Text Messages from listeners displayed in real-time on an easy-to-read private web page.

© Special text-only phone numbers with your dial position (ex: 41029, 2MEGA, etc).

© FREE cellular phone number database development (permission-based).

© FREE bounce back messages to listener’s cell phones.
© Perfect advertiser opportunity for Name-in-Title Text Hotline.
© Great revenue opportunity with no spot inventory needed.

888-796-2255
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2 " M/ 7S ToP50 ALBUMS
® THE INDUSTRY’S NO. 1 RETAIL CHART December 3, 2004
W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 U2 How To Dismantle An Atomic Bomb Interscope 838,871 -
1 2 EMINEM Encore Shady/Interscope 468,007 -50%
5 3 SHANIA TWAIN Greatest Hits Mercury 397,102 +712%
7 4 TOBY KEITH Greatest Hits 2 OreamWorks 341,949 +59%
2 B DESTINY'S CHILD Destiny Fulfilled Columbia 333,939 -34%
8 6 NGW VOL. 17 Various ury 332,811 +75%
- 7 GWEN STEFANI Love, Angel, Music, Baby Interscope 315,175 -
- 8 FANTASIA Free Yourself JIRMEG 244,243 -
6 9 SNOOP DOGG R&G {Rhythm & Gangsta) Geffen 209,343 -8%
9 10 USHER Confessions LaFace/Zomba 183,962 +45%
13 " NELLY Suit Derrty/Fo’ ReelfUniversal 183,162 +91%
4 12 CLAY AIKEN Merry Christmas With Love RCA/RMEG 182,071 -31%
23 13 TiM MCGRAW Live Like You Were Dying Curh 178,992 +197
3 14 LIL' JON & THE EASTSIDE BOYZ Crunk Juice wr 175,383 -55%
- 15 CREED Greatest Hits Wind-up 161,775 -
— 16 JESSICA SIMPSON Rejoyce: The Christmas Album Columbia 157,009 -
12 17 BRITNEY SPEARS Greatest Hits: My Prerogative Jive/Zomba 119,981 +18%
- 18 NIRVANA With The Lights Out Geffen 116,963 -
" 18 GEORGE STRAIT 50 #1's MCA 109,575 -3%
- 20 RUBEN STUDDARD | Need An Angel JIRMG 98,135 -
2 21 HILARY DUFF Hilary Duff Buena Vista/Hollywood 91,524 +79%
20 22 GREEN DAY American |diot Reprise 88,065 +28%
16 23 RAY CHARLES Genius Loves Company Concord 83,319 1%
10 24 CHINGY Pawer Ballin’ Capitol 82,384 -33%
14 25 ROD STEWART Stardust...The Great American... JIRMG 81,403 -6%
25 26 SIMPLE PLAN Still Not Getting... Lava 79,786 +52%
19 27 JA RULE R.U.LE. Oef Jam/IDIMG 79,421 +12%
18 28 GRETCHEN WILSON Here For The Party Epic 70,751 5%
17 29 RAY! Soundtrack Atlantic 70,077 9%
- 30 EVANESCENCE Anywhere But Home Wind-up 69,489 -
- N ALISON KRAUSS Lonely Runs Bath Ways RounderIDIMG 67,761 -
24 32 MAROON 5 Songs About Jane Octonel JJRMG 67,510 +22%
22 33 ANDREA BOCELLI Andrea Universal 65,916 +7%
15 34 PEARL JAM Rearviewmirror'91-03 Epic 64,490 -25%
N 35 CIARA Goodies Laface/Zomba 64,035 +41%
27 36 RASCAL FLATTS Feels Like Today Lyric Street 61,636 +24%
47 37 ASHLEE SIMPSON Autobiography Geffen 61,052 +73%
28 38 BIG & RICH Horse Of A Different Color Warner Bros. 60,620 +22%
42 39 AVRIL LAVIGNE Under My Skin Arista/RMG 59,569 +56%
37 40 NELLY Sweat Derrty/fo’ ReelfUniversal 52,811 +31%
41 41 TRANS-SIBERIAN ORCHESTRA The Lost Christmas Lava 52,699 +37%
- 42 KENNY G At Last...The Duets Album Arista/RMG 52,102 -
50 43 KENNY CHESNEY When The Sun Goes Down BNA 51,718 +51%
- 44 VELVET REVOLVER Contraband RCAIRMG 49,492 -
36 45 KORN Greatest Hits Vol.1 Epic 46,984 +13%
- a6 SWITCHFOOT Beautiful Letdown Columbia 46,731 -
44 47 J0Jo Jojo BlackGroundfUniversal 46,044 +28%
21 43 FABOLOUS Real Talk Atlantic 44,900 -28%
- 49 GOOD CHARLOTTE Chronicles Of Life & Death Epic 41,182 -
- 50 NOW VOL. 16 Various urv 41,074 -
© HITS Magazine inc.
Lﬂ‘ JJ ALBUMS Usher’s Confessions after two weeks on top, with Mercury Nash- ;\rl}gcmw,sfrsot::

Bomli's Rway!

Retailers are now dreaming of a green
Christmas.

Irish rockers U2’s How to Dismantle an Atom-
ic Bomb hit stores
with  nuclear
force this week, &8
scoring the larg-
est first-week
numbers of the
year for a rock
band. The total of
838,000 is the
third-highest of
2004, behind

(1.09 million) and No-
rah Jones’ Feels Like
Home (1.03 million),
both of which came
out in the first quarter.

See what a multi-
million-dollar Apple
iPod campaign can
do?

Interscope label-
mate Gwen Stefani’s Love, Angel, Music, Baby
(No. 7) and J/RMG Ido! winner Fantasia (No.
8) are the week'’s other top 10 debuts.

Fantasia leads a charge of the hit TV series’
stars to hit the charts, with RCA/RMG’s Clay
Aiken Christmas album at No. 12, | /RMG'’s
Ruben Studdard at No. 20 and J/RMG’s Kelly
Clarkson hitting the street this week.

Shady/Aftermath’s Eminem drops to No. 2

Fantasia

ville’s Shania Twain (No. 3) and DreamWorks
Nashville’s Toby Keith (No. 4) giving UMG
the top four positions on the chart. Columbia’s
Destiny’s Child (No. 5), Capitol’s Now 17 (No.
6), Geffen’s Snoop Dogg (No. 9) and LaFace/
Zomba’s revitalized Usher (No. 10} round out
the top 10.

Other chart newcomers include Wind-up’s
Creed greatest hits (No. 15), Columbia’s Jessica
Simpson Christmas album (No. 16), Geffen's
Nirvana box set (No. 18), Wind-up’s Evanes-
cence (No. 30), Rounder/IDJMG’s Allison
Krauss (No. 31} and Arista/RMG’s Kenny G
(No. 42).

Curb’s Tim McGraw (No. 23-13} leads the
gainers, with a humongous 197% increase over the
previous week, thanks to the giant hit “Live Like
You Were Dying.” He’s followed by Fo Reel /Uni-

power on the
duet “Over and
Over.” Buena
Vista/Holly-
wood’s Hilary
Duff (No. 26-
21, +79%), Now
17 (+75%), Gef-
fen’s Ashlee
Simpson (No. 47-37, +73%) and Twain (+72%})
are the other top gainers.

7wen S!efni

Next week: Look for WB’s Linkin Park-
Jay-Z mash-up to be on a Collision Course
with 250,000-300,000 in first-week sales, edg-
ing Atlantic’s new T.L album. Look for both
Columbia’s Nas and |’s Clarkson to crack

versal’s Nelly's Suit (No. 13, +91%), also benefit- l next week’s top 10.

www americanradiohistorv com



www.americanradiohistory.com

ﬁr_MIKE TRIAS

mtrias@radioandrecords.com

SKy’s The Limit

While we have some huge names coming back to rock your
socks off (Motley Crue and Unwritten Law come to mind), we
shouldn’t forget the up-and-comers who bring new life to the
business. Nina Sky are Going for Adds at Rhythmic next week
with "Turnin’ Me On,” the latest single from their self-titled de-
but CD. I have to admit that when |
first heard their breakthrough hit,
“Move Ya Body,” | was a bit confused
- their name (and voices) can make
you think Nina Sky is one person. But
they are actually a duo, identical twins
Nicole and Natalie Albino. The 18-
year-old Queens, NY natives com- |
bined the first two letters of each of
their names, and they added the word
“Sky” to represent how they are always looking upward when
it comes to fulfilling their musical dreams. So far, they are doing
quite well for themselves: They’ve scored another home run,
singing the hook on N.O.R.E.’s huge hit “Oye Mi Canto.” Those
who want to catch Nina Sky’s act live may have to prepare for a
little holiday travel — they’re plaving in Washington, DC on Dec.
16 and Allentown, PA on Dec. 18.

No one ever remembers who came in second, right? But when
it comes to the hit TV show American ldol, that idea doesn’t apply
thanks to Clay Aiken. Next week, Anerican Idol: Third Season run-
ner-up Diana DeGarmo is out to continue the trend as she gets a
little “Emotional.” The single serves as the first from her highly
anticipated debut album, Blie Skies. The album was produced by
none other than David Foster and is slated for release nationwide
on Dec. 7. On the day her album drops, DeGarmo will be appear-
ing on CBS's The Early Show, and the fol-
lowing day she will perform and be in-
terviewed on Live With Regis and Kelly.
DeGarmo will also be working during
the holidays, as she appears at the Dis-
ney Christmas Parade on Dec. 25 (air-
ing on ABC) and on NBC’s Brian Boitano
C| Skating Spectacular on Jan. 1.

Elbert West first gained fame in
Nashville as a songwriter: He wrote Tra-
cy Lawrence’s first two big hits, “Sticks and Stones” and “Can’t
Break It to My Heart.” But next week West continues his career as
an artist in earnest as he presents “Kimberly Cooper’s Eyes” to
Country radio. It's the latest song from his second CD with Bro-
ken Bow Records, Rock Turns to Stone. Says West, “To me, ‘Kim-
berly Cooper’s Eyes’ is a colorful portrait of the average Ameri-
can family. I saw my wife, my son and myself in this portrait. It's
about that high school sweetheart, football, fishing, drive-in mov-
ies and Spongebob Squarepants; everything that makes America
such a great place to be. | chose this song as the single because
now more than ever people need a
pleasant place be, whether it be a good
memory to them or a reminder of
what's good about life right now.”

BeBe Winans is getting into the act
at Smooth Jazz next week, and he's
bringing a friend with him (and, no, it's
not CeCe). Rob Thomas guest-stars on
Winans’ “My Christmas Prayer,” which
Winans was inspired to write after pay-
ing a visit to U.S. troops in the Middle East. The song is the title
track from Winans’ newest Christmas album, which also includes
such holiday classics as “Silent Night,” “Joy to the World” and
“Have Yourselt a Merry Little Christmas.” My Christmas Prayer is
available exclusively at Starbucks. Winans is currently on a holi-
day tour and will visit select Starbucks locations along the way to
meet fans and sign CDs.

Nina Sky

Diana DeGarmo

Elbert West

___GOING FOR ADDS
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Week Of 12/6/04

CHR/POP

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group!
DIANA DEGARMD Emotional (RCA/AMG/

KEANE Somewhere Only We Know finterscopel

SKYE SWEETNAM Number One (Capitol!

CHR/RHYTHMIC

NINA SKY Turnin’ Me On Next Plateau/Universall

URBAN

MASE Keep It On (Bad Boy/Universall

URBAN AC

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)

COUNTRY

DOUG STONE Georgia On My Mind (Lofton Creek/
ELBERT WEST Kimberly Cooper's Eyes (BBR/
KEITH ANDERSON Pickin’ Wildflowers (Arista)
ZONA JONES Two Hearts (0/Quarterback)

AC

No Adds

HOT AC

RYAN CABRERA True (£.V.L.A/Atlantic)

SMOOTH JAZZ

BEBE WINANS f/ROB THOMAS My Christmas Prayer
{Hidden Beach

BRIAN LENAIR | Keep Forgettin’ {Urban Vibe/
KENNY G. Pick Up The Pieces (Anista/RMG/

ROCK

MOTLEY CRUE If | Die Tomorrow fisland/{DJMG)

ACTIVE ROCK

MOTLEY CRUE If | Die Tomorrow fisianc/iDJMG/

ALTERNATIVE

FINGER ELEVEN Thousand Mile Wish (Wind-up/
JIMMY EAT WORLD Work {interscope/
UNWRITTEN LAW Save Me fLava/

TRIPLE A

AIMEE MANN King Of The Jailhouse (United Musicians/
Music Allies Inc/

BIG BAD vOODOD DADDY Everything You Want For Christmas
(Big BadfVanguard)

CHRIS ISAAK Christmas Sampler (Reprise)
DJ HARRY All My Life (SCF-Fideitty)

JOHN EDDIE Another Lonely Christmas (7hrill Show/
Lost Highway)

JOSS STONE Right To Be Wrong /S-Curve/EMC)
R.E.M. Aftermath (Warner Bros.)

CHRISTIAN AC

SCOTT RIGGAN Anthem For Christmas (Spinning Plates/

CHRISTIAN CHR

BY THE TREE Hold You High fFervent)
HIGHTYDE Christmas Card {Station South/

CHRISTIAN ROCK

FADED ME Free findependent)
HIGHTYDE Christmas Card (Station South)
SCHEMA Maybe {lndependent/

INSPO

SCDTT RIGGAN Anthem For Christmas (Spinning Plates)

CHRISTIAN RHYTHMIC

HIGHTYOE Christmas Card (Station South/

wwWwW americanradiohistorv com

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for Adds is
e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
Jfagot@radioandrecords.com.
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PART ONE OF A Two-PART SERIES

TheNow Sound Ot WODS

Jon Zellner applies today’s programming
skills to yesterday’s hits

“.arlier this year longtime radio programmer Jon

Zellner took on OM and

PD duties for Infinity’s

WODS (Oldies 103.3)/Boston. He’s still a Hot AC
hotshot, serving as VP/Programming for all of
Infinity’s Hot AC stations and OM for WBMX (Mix
98.5)/Boston, but Zellner’s also enjoying programming
the platters that matter from the '60s and early '70s, and
Oldies 103.3’s current on-air sound is living proof that
Oldies can still sound fresh.

This week Zellner, in an exclusive
interview with k&R, discusses why
programming Oldies is really no dif-
ferent from programming CHR/Pop
or Hot AC.

R&R: How long have you
been working with WODS?

JZ: 1 got here in April.

R&R: How has the expe-
rierice been for you? Is this
the first time you've worked
in Oldies?

JZ: I'd never program-
med an Oldies station be-
fore. My experience has
been primarily in CHR,
Hot AC and mainstream
AC, and it is interesting that [Infinity
Sr. VP/Programming] Greg Strassell’s
experience was similar to mine when
he took over WODS a few years ago.
1 think that’s what they were looking
for: somebody with a contemporary
radio mind-set.

The music is what it is. You can’t

Cﬁ AL

Jon Zellner

contemporize the music. You hitabrick
wall at about 1977. But the elements be-
tween the records can sound contem-
porary. The station shouldn’t sound
like it’s stuck in the past with regard to
its elements. Just the music is old.

R&R: Do you believe
many Oldies stations are
stuck in the past with their
overall sound and choice of
music?

JZ: Honestly, I'don’t
know enough about that.
But [ can tell you that
many people who don’t
listen to Oldies stations
have a preconceived no-
tion about them. They
think that they’re something that
they’re not. Greg did a phenomenal
job of re-educating the cume of Old-
ies 103.3 not to expect to hear ‘50s and
pre-Beatles and pre-British Invasion
music, and that takes a long time.

R&R: Oldies and CHR/Pop really fit
togethrer.

' r
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JZ: They do.

R&R: Well, Oldies was once Top 40.

JZ: All of the songs that we're play-
ing were top 10 hits at one time, but
the delivery back then was a little bit
different from what we're looking for
today. We're kind of looking for the
Top 40 delivery of today mixed with
old Top 40 hits.

R&R: Se you don’t have any pukers
on your airstaff?

JZ: No, I don't think so. [Laughs.] It
seems like most of the pukers from back
then sound real now, and relatable.

R&R: Are you originally from the Bos-
ton area?

JZ: No, I'm from New Jersey, so
grew up listening to WXLO (99X),
WABC and WNBC in New York. [was
aTop 40 racio student of the 70s. 99X
wasmy No 1 station. | was definitely
a99X fan. But the delivery and every-
thing about the station’s sound was a
little bit different back then.

R&R: When you were asked to step in
and oversce WODS, was it a challenge,
or just sonething new to take on?

JZ: This station has historically per-
formed very well, and this was defi-
nitely not 2 situation that required
change of any kind. Greg did a phe-
nomenal job of moving the station
into the '60s and ‘70s, so my goal was
simply to work with moming legend
Dale Dorman and the incredible staff
that was already in place here to make
the radio station continue to sound
larger than life and like Boston.

R&R: What is Boston when it comes
to Oldies?

JZ: That's a difficult question.
know that WRKO was the big Top 40
station back in the '70s, and we have
two of its three major talents doing
shifts on our radio station. That, ob-
viously, is a step in the right direc-
tion.

There is a fine line between pop and
classic hits, and our station is definite-
ly a pop station. Any song that leans
in more of a classic hits direction is
probably not the way we want to go,
simply because we own WZLX/Bos-
ton, and that would be moving the sta-
tion too close to our Classic Rocker.

The key, though, is to lean the ra-
dio station toward women. When you
target women, you reach women and
families. When you target men, you
reach only men.

R&R: How large is the WODS library,
and has it been expanded under your
watch?

JZ:Thaven't made any musical ad-
justments since I got here. We play
less than 300 titles in active rotation,
but we do specialty weekends. We do
request features and other features
that make the station appear to have
a larger library than it actually does.
But any time you punch in to Oldies
103.3, you're going to hear a bona
fide top 10 smash that was a big hit
in Boston.

Ré&R: There has been some concern in
Oldies circles about playlists that are too
tight. Is this a problem, or is it more a
matter of rotating the records properly?

JZ: Freshening the library is impor-
tant when you do a music test. Pack-
aging the music in different ways is
something that needs tobe done, as far
as lunch hours and evenings. I haven't
done a whole lot of music tests, but I
can tell you that in the Top 40 world
and in Hot ACand mainstream AC, the
same songs test time after time.

So it’s how you take “Oh Pretty
Woman” by Roy Orbison and “Un-
chained Melody” by The Righteous
Brothers and make them sound excit-
ing. That's the key, because you're
going to have the same songs test ev-
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ery time. Songs that test in your top
200 are always going to beat out the
obscure titles in regular rotation.

R&R: Are there particular artists who
work better for you?

JZ: The Beatles are huge here. We
identify with core artists, and we sell
them throughout the hour. The Roll-
ing Stones are big. Motown is very
big. And we've moved to where we
can even highlight some “70s artists as
part of our core, like Rod Stewart,
Chicago and James Taylor.

R&R: One recent playlist has Carly
Sinton's “You're So Vain” in. there, and
that's from 1972. There's also “Draggin’
the Line” by Tommy James, from 1971,
and "Rhiannon” by Fleetwood Mac,
which is certainly Classic Hits material.
Is it achallenge for you not to step on your
Classic Rock clustermate?

JZ:1t's absolutely a challenge. But the
biggest challenge is how to attract the
3544 demo when we really can’t play
anything newer than the late "70s. Most
people develop their taste for music be-
tween the ages of 14 and 19. So let's say
someone is 44 years old this year. Their
core era was 197479. Most of the time,
when you grow up in a Northeastern
town like this, you start with a young-
er-skewing station like a thythmic Top
40, then moveon to the Pop station, and
then to Hot AC, AC and, ultimately,
Oldies. That's the progression, as far as
favorite radio stations goes.

So, if we want that 44-year-old,
how do we attract someone who is 39
and who developed her taste for mu-
sic between the years of 1979-84? We
can't play anything from 1984 unless
it's by a ’60s-based artist. We do play
afew ‘80s titles by The Beach Boys and
Tina Turner and Roy Orbison that
sound like '60s and '70s titles, but Old-
ies got into trouble when they started
to play music from John Waite and
Wham! The key is to make the radio
station sound as plugged-in from a
nonmusical standpoint as you can, be-
cause the music is what it is.

Next week, Zellner continues the dis-
cussion by addressing aging demos and
keeping the sound of WODS fresh.

Call Melinda Davis at (866)445-3239 o nerwares
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Fresh A&R Signings

Talent execs on projects in development

At the'beginning of each week, at radio stations
across America, PDs and MDs huddle together and lis-
ten to music to decide the fate of new songs and art-
ists. It'’s a simple process for radio programmers, but
the decisions they make could cost an artist his or her
career. And if most radio decisionmakers don’t support
a single, that can have a strong negative impact on the
A&R executive who signed the band.

A&R executives are much like ra-
dio programmers, in that the creative
process is strikingly similar. Like an
A&R executive with an artist, pro-
grammers take a radio station, build
a strong team to help achieve their
objectives, then make sure the pro-
motion and sales staff help sell the
brand.

Unless you're in the business of
A&R, you rarely see the faces of these
executives or observe the time and
effort they invest to find and shape
the talent that PDs and MDs depend
on to ensure the survival of their ra-
diostations. A&R Worldwide talked
with a handful of our A&R contacts,
domestically and intemnationally, to
let them share the recent signings and
priorities they believe programmers
should be aware of and, hopefully,
support.

The U.S. Perspective

TVT Records Director/A&R
Michelle Oakes is a sincerely pas-
sionate music executive who, along
with TVT President Steve Gottlieb,
traveled to Scandinavia earlier in the
year to sign Denmark-based alterna-
tive act The Blue Van.

F

Micl;elle Oakes

Qakes tells A&R Worldwide,
“Hailing from Copenhagen, this new
Danish beat sensation The Blue Van
was something I couldn’t ignore
when it crossed my desk. They re-
minded me of the days when a rock
band came together because they just
had to exist and create the kind of
music that no one could ignore. The
Blue Van are truly amazing! Who the

The Crimea

hell plays a Hammond organ any-
more — never mind picking it up
while onstage?

“To have true musicianship —
writing, as well as creating the songs
and playing the instruments — and
a truly captivating live show is the
combination every A&R profession-
al wishes for. If radio programmers
are looking to present their audienc-
es with artists whose music is pure
and real, they need look no further
than The Blue Van!”

About the lack of talent develop-
ment in the industry, Oakes says,
“Artist development has been sore-
ly lacking throughout the industry,
and we need to change that. In the
case of The Blue Van, we decided
when we signed them to relocate
them to New York City and London
for a couple of months to hone their
live show while building a real, not
fabricated, street buzz.

“From July through October, The
Blue Van performed 45 shows up and
down the East Coast. [Editor's note:
Oakes attended every show.] These
shows gave us all the tools we need-
ed to continue onto the next stage of
development for the band.

“This month The Blue Van will be
doing the same thing in the UK, and
we'll be breaking market after mar-
ket as we prepare for their album re-
lease in spring 2005. I'm truly excit-
ed about what is to come, because
every live show and each new song
shows me that our artist-develop-
ment plan is working. In addition, it
shows me that we have what people
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wantand love, and I can’t wait for us
to give it to them!

Minor Could Be Major

Jive/Zomba Label Group VP/
A&R Michael Tedesco is a music afi-
cionado who recently signed Ameri-
can Minor, a five-piece, guitar-driv-
en rock 'n’ roll band that hails from
the Kanawha River Valley in south-
ern West Virginia. While that’s not
exactly a hotbed of contemporary
musical activity — or a hotbed of
anything else, really — that didn’t
deter Tedesco, who doesn't like to
put boundaries on his artists or the
discovery process.

He says, “For the past year, when
their van wasn't breaking down on
the highway, American Minor have
been practicing at blistering volumes

. in a run-down century-old farm-

house in Champaign, IL. They like
their rock raw and have absurd
amounts of hair and an equal mea-
sure of talent.

“Their infatuation with all that
made '70s rock great is worn proud-
ly on their sleeves, but they're equal-
ly effusive in their devotion to Fugazi
or The Refused. These young men,
ages 21 to 25, are among a new crop
of exciting bands that have embraced
and absorbed the music and ethos
that made rock ‘n’ roll great, rebel-
lious, provocative and exciting.”

CDOASS

Tedesco talks about some of the
strategies in place for the ongoing de-
velopment of American Minor. “The
Buffalo Creek EP, produced and mixed
by John Goodmanson [Sleater Kin-
ney, Hot Hot Heat, Harvey Danger|
was just released and is available at
retail and online music outlets. A vid-
eo for ‘Walk On,” whichiis on the EP,
will be available early next year, and
American Minor will hit the road in
earnest following the completion of
their album. Look for extensive tour-
ing and street-level marketing insup-
port of the EP, with a projected album

release in late spring or early summer
2005.”

Warner Bros. Sr. VP/A&R Perry
Watts-Russell scooped up hotly
sought-after UK. band The Crimea
earlier this year. The Crimea are al-
ready beginning to create quite a stir
with U.S. tastemaker DJs and pro-
grammers, as well as influential street
publications and online press, with the
import EP Lottery Winners on Acid.

The Blue Van

their debut album on Playground
Music Scandinavia. The first single is
“Speak to Me,” which will appeal to
radio programmers who like alterna-
tive and pop music. Cloud says,
“These guys could fit nicely on play-
lists that incorporate music from
Franz Ferdinand, Talking Heads or
Gang Of Four. ”

He's also eager to talk about a new
release from one of the label’s heri-
tage signings, The Teenage Idols.
"We've got a new album forthcom-
ing from The Teenage Idols,” he says.
“They’ve been praised by Britain's
NME and have toured in the States.
The Teenage Idols deliver a bucketful
of raunchy garage rock ‘n’ roll and
are for those who like their rock mu-
sic dirty, like The Hives, The
Strokes, The Star Spangles, The
Cramps and like-minded musical
gutter tramps.” '

Watts-Russell tells A&R World-
wide, "When I first heard The
Crimea, their music stood out to me
immediately because of its musical
inventiveness, fascinating lyrics, dis-
tinctive vocals and great songs. I flew
over to New York to meet them ear-
lier this year and then over to En-
gland to see them play live and de-
cided to sign them. Lead singer and
songwriter Davey McManus is a
bona fide original talent.

American Minor

“Currently, The Crimea are put-
ting the finishing touches on their
U.S. debut album, Tragedy Rocks,
which is being produced in Missis-
sippi with knob-twister Dennis Her-
ring [Modest Mouse, Elvis Costello).
Herring is producing five tracks with
the band, three of which are brand-
new, while the other two are preex-
isting works.

“The Crimea are currently touring
throughout the UK. and US. mar-
kets and will release their album in
both territories simultaneously in
spring 2005. We're very excited about
the potential of this group and their
ability to break in a big way interna-
tionally.”

Recent Overseas Signings

Playground Music is the largest
independent record label in Scandi-
navia. Label head John Cloud has a
number of new artists that he’s
signed and is developing; he tells
A&R Worldwide, “We've got a
number of recent signings that are
beginning to develop a credible sto-
ry already, including CDOASS, who
have just completed a tour of
Europe with The Hives.”

CDOASS are preparing to release

Bullet For My Valentine

Sony/BMG Sr. VP/A&R World-
wide Martin Dodd is one of the most
successful A&R executives interna-
tionally. He's worked with some of
the biggest-selling pop acts world-
wide, including, to name just a few,
Ace Of Base, Britney Spears, Back-
street Boys, ‘N Sync and Modern
Talking. He recently signed Welsh
rock band Bullet For My Valentine,
who are as different from pop music
as Democrats’ politics are from Re-
publicans’.

Dodd seems to be on the path to
another winner, as early indications
are that music fans love Bullet. Dodd
says, “Bullet For My Valentine have
just released a five-song EP that fea-
tures the new single, ‘Hand of Blood.’
We've recently completed a video for
this song, and it's already been add-
ed to rotation on the NME video
chart on MTV 2 Europe, Scuzz and
Kerraug's music-video channel in the
UK.

“The quartet are getting great
press in credible consumer rock pub-
lications like Metal Hanumer and Ker-
rang! and have gone straight into the
rock show playlist on Xfm in Lon-
don.”

Dodd is delighted with the early
feedback for Bullet For My Valentine
and says the label has barely
scratched the surface of the market-
ing and development it has in store
for these lads from Wales.

Send your unsigned or signed
releases to:

Sat Bisla

A&R Worldwide

449 S. Beverly Drive, Suife 300
Beverly Hills, CA 80212, USA
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A Journey Of 26 Miles
Begins With A Single Drop

Continued from Page 1

transport them and others to the
starting line, just across the Verraza-
no Narrows Bridge on Staten Island.

The antiquated elevator, over its
weight limit, promptly started de-
scending — a little faster than
planned. “We watched all the num-
bers go by until we hit ‘B’ for base-
ment and felt it hit rock bottom four
feet below basement level, where
the elevator hits the spring,” Pole-
man says.

It was 7:30am. Sixteen fully caf-
feinated and adrenaline-charged
runners were crammed into the in-
capacitated elevator like sardines.
Meanwhile, just four feet above their
heads, the buses began leaving for
the Verrazano, which is routinely
closed to traffic before the race be-
gins. “This is the moment when you
find out if you're claustrophobic or
not,” Poleman thought.

Building maintenance was alert-
ed via the emergency phone, but
they proved to be no help. “They
told us, ‘We don’thave any keys; we
have to call the elevator company,”
Poleman says. Luckily, cell coverage
extended into the murky depths of
the elevator shaft, and someone
summoned the fire department.

“Because were four feet below the
floor, they had to turn off all the elec-
tricity in the building so we could
get out,” Poleman says. “Obvious-
ly, when people are being pulled out
of there, they don’t want the risk of
the elevator starting up again.”
Quick flashback to Keanu Reeves
and Jeff Daniels performing the
same feat in Speed....

The Longest 30
Minutes In History

Just over half an hour after the
ordeal began, all 16 people were fi-
nally removed from the elevator.
And 50 began the first race of the
day, as the group, who had missed
thebuses, sprinted en masse for cabs
to get to the starting line before the
bridge closed.

Traffic mayhem ensued, and Pole-
man and Williams arrived at the
Verrazano after it had been shut
down, forcing them tocomeup with
a contingency plan. “We were both
thinking, ‘Oh, man, ['ve trained all
this time, and now we're not going
to be able to run this damn thing,”
Poleman says.

“We thought about going back to
Manhattan and catching the Staten
Island Ferry, we thought about join-

ing the race in progress. All these
crazy things were running through
our minds. It was a bummer at that
point.”

By the time they reached the
bridge, it was 9:30am, only 40 min-
utes before the marathon’s start
time. Poleman and Williams had
decided to walk over the bridge,
stretching an already ridiculous
26.2-mile marathon into a potential
28-mile ordeal, but then, says Pole-
man, “One of the cops came up to

“You want to prove
it to yourself that
you can do it, and
you also want to do
it for a great cause.
| also wanted to get
up close and
personal with our
listeners.”

us and said that the last bus was
about to leave. Rob and I sprinted
and stepped on the bus. The first
people we saw were two other peo-
ple from the elevator. It was so
amazing that we wound up togeth-
er.”
“You Have It Within You’

Already half-spent from the trial
of just getting to thebeginning of the
race, Poleman began the marathon
on time — and soon experienced
every bodily cramp conceivable
while on his personal tour of New
York.

“Physically, what you put your
body through to complete a mara-
thon is unimaginable, and my body
was clearly not built for it,” he says.
“This was my first — and last —
one, and my only goal was to cross
the damn finish line.

“But I had a lot of great friends
along the race route who really
helped me through it. My assistant,
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Katie Forte, and Carly from our pro-
motions staff were at First Avenue
and 72nd Street to cheer me on. My
wife, Ginny, and the kids were at
93rd and First, and [ happened to see
Julie Stillman from Columbia in the
crowd at one point.

“You really hit the wall when
you're going over the Willis Avenue
Bridge into the Bronx, and there was
this guy standing there in what's
probably the sketchiest area of the
whole marathon with a sign that
said "You have it within you.’

"My eyes connected with him,
and it was like that extra boost that
I needed to bring it on back. It was
definitely a magical moment, and
I'm sure 35,000 people had those
magical moments at different points
along the race.”

Remember What You're
Running For

The underlying force that pow-
ered Poleman throughout the gru-
eling run was not the smell of sau-
sages from the roadside vendors in
Brooklyn, but the cause he was run-
ning for: Musicians on Call, a chari-
ty that brings the healing power of
music to the bedsides of the people
who need it most through live per-
formances and “CD Pharmacies.”
Poleman serves on Musicians on
Call’s board of directors and has
helped raise money for the group
before.

In fact, the day after the race, de-
spite his overwhelming desire to
stay home crashed on the couchand
loaded to the eyeballs with Advil,
Poleman accompanied recording
artist Michelle Branch to a local hos-
pital, where she performed for a
bunch of kids.

“It was nice that the day after my
race, when I could barely walk, I
could get a taste of what I was run-
ning for when I saw her perform for
those kids and saw the looks on
their faces,” Poleman says. “It was
awesome. Vanessa had her key-
board on a zart that we rolled from
room to room, She went in, said hi
to the patients and played songs.

" A friend of mine who was cheer-
ing me along the way on the mara-
thon, Kenli Mattus, is an unsigned
artist who started Musicians on Call.
He does an average of a hospital vis-
it each week. When you see him do
it, you realize how blessed we are to
bein the business we are in and how
important it is to do something with
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NO. 30,892 IN THE RACE, NO. 1IN OUR HEARTS Here's the
Poleman family post-New York Marathon, supporting Tom so he doesn’t fall
over after his 26.2-mile-and-then-some ordeal. Seen here are (I-r) Kelly, Tom,

Michael and Ginny Poleman.
involved and going to the hospitals
before the event, it brings it more full
circle.
£ . . q
There was this quy Most of the artists who perform

standing there with a
sign that said ‘You
have it within you,’
and my eyes
connected with him.
it was like that extra
hoost that | needed
to bring it on back. It
was definitely a
magical moment.”

those blessings. It's what we need to
do in our business, and I'm glad I
can do just a little bit.”

The New Poleman &
Garfunkel

Poleman attends Musicians on
Call board meetings and makes a lot
of phone calls on the charity’s be-
half, but he is also in the unique po-
sition of being able to participate
much more actively in the healing
process. “I play guitar, and Ryan
Cabrera recently came up to my of-
fice to teach me the chords to a cou-
ple of songs so we can play togeth-
er during our hospital visit,” he says.
That's right: It was Poleman and
Cabrera, together again for the first
time, on Nov. 24 at a New York-area
hospital. Hopefully, somebody
rolled some tape.

Poleman continues, “Musicians
on Call is one of our official chari-
ties for Jingle Ball. I always think
that when you can have the charity
be more than just a name on a pro-
gram by actually getting the artist

atJingle Ball somehow getinvolved.
They'll do a meet-and-greet at the
show, and we’ll make a section of
tickets available at a premium for
Musicians on Call. The person who
gets those tickets will also meet the
artists, so they’ll pay a little more.
The money that's raised goes-to
charity.”

Having turned 40 a few weeks
ago, Poleman can now check “run-
ning a marathon” off that giant list
of Things to Do he keeps tucked
away in his mental wallet. “This is
my version of a midlife crisis,” he
says. “My wife, Ginny, was like, ‘OK,
what else is on your list?’ You want
to prove to yourself that you can do
it, and you also want to do it for a
great cause. I also wanted to get up
close and personal with our listeners.

“It's really cool, because you go
through all five boroughs, and you
see the best of New York from so
many different perspectives. You're
alone, and yet you're not alone, be-
cause you get encouragement from
everyone.

“It shows what the city’s about.
The ity is so full of good peopleand
people who want to encourage oth-
ers. New York always gets a rap as
areal cold town, but it’s the biggest
small town I've ever seen.”

For more information about how you
or your radio station can get involved
with Musicians on Call, call 212-741-
2709 or visit www.musicianson
call.org. Or call Tom Poleman— he has
some amazing stories to share.

TALK BACK TO R&R! |

Do you have questions, comments
or feedback regarding this column !
or other issues?

Call me at 310-788-1659
or e-mail:
kearler@radioandrecords.com
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W W ATIST TILE LABELIS) B Ts AJ%‘:“EE e O gpoN
1 0 NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ ReelfCurlyUniversal) 9658 +27 842400 9 106/0
2 2 KELLY CLARKSON Breakaway (Hollywood) 7726 264 640354 19 116/0
3 0 USHER & ALICIA KEYS My Boa (LaFace/Zomba) 7635 +207 655642 13 11710
4 4 DESTINY'S CHILD Lose My Breath (Columbia) 6650 -196 577422 12 118/0
6 e GAVIN DEGRAW | Don't Want To Be L/RMG) 6182 +747 555216 12 115/0
8 o SWITCHFOOT Dare You To Move fRed /nk/Columbia) 5583 +285 450073 18 115/0
9 o JOJO Baby It's You (BlackGround/Universal) 5291 +220 431489 12 115/0
5 8  EMINEM Just Lose It (Shady/Aftermath/interscope) 5228 570 437681 10 116/0
7 9 MARDON 5 She Will Be Laved (Octone/J/RMG) 4785 -548 370160 23 118/0
n @ SEETHER f/AMY LEE Broken (Wind-up/ 4625 +56 384370 17 106/D
12 m TRICK DADOY Let's Go (Sijp-N-Slide/Atiantic) 4425 +153 295840 1 10011
17 @ SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 4261 +993 380415 5 103/9
10 13 CIARAfIPETEY PABLO Goodies /{aFace/Zomba/ 4257 -450 316664 19 113/0
14 m SIMPLE PLAN Welcome Ta My Life {Lava/ 4207 +247 328144 1 119/0
15 15 RYAN CABRERA On The Way Down (E.V.L.A/Atlantic) 3645 -257 302705 25 1170
13 16 AVRIL LAVIGNE My Happy Ending fArista/RMG) 3625 422 296911 23 120/0
18 17 BLACKEYEOD PEAS Let's Get It Started (A&M/interscape) 3065 -203 212083 24 11410

21 @ AVRIL LAVIGNE Nobody's Home {Arista/RMG) 3025 +41n 217095 5 131
20 19 N.O.R.E.fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/i0JMG) 2991 -145 2957711 8 92/0
22 @ JESSEMCCARTNEY Beautiful Soul Hollywood) 2859 +620 203227 7 102/6
16 21 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 2850 573 195170 18 114)0
23 @ RYAN CABRERA True (£.V.L.A/Atlantic) 2797 +648 268653 6 1025
29 @ MARIO Let Me Love You (/RMG)/ 2760 +906 242626 4 105/13
N @ CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba) 2163 +450 182226 4 10137
19 25  GWEN STEFANI What You Waiting For? finterscape/ 2145 11035 161598 9 117/0
26 @ CHINGY Balla Baby {Capitol) 2120 +221 138051 6 8215
30 @ YELLOWCARD Only One /Capitol) 2035 +195 105239 1 84/0
28 @ HODBASTANK Disappear (/s/and//DJMG/ 2017 +138 98045 5 96/4
24 29  LINDSAY LOHAN Rumors (Casablanca/Universal) 1971 -60 145002 9 900
32 @ JOHNMAYER Daughters (Aware/Columbial 1922 +258 138957 8 7812
35 @ DESTINY'S CHILD Soldier {Columbial 1895 +366 144219 3 95/5
27 32 LLCOOL J Hush {Def Jam/iDJMG) 1849 34 103494 7 81n
42 @ KELLY CLARKSON Since U Been Gone /RCA/RMG) 1669 +676 154482 2 94110
37 @ JARULE f/R. KELLY & ASHANT! Wonderful (Murder Inc./IDJMG) 1663 +323 127467 4 79/14
40 @ JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) 1579 +523 111585 2 82110
25 36  KILLERS Somebody Told Me //s/and//DJMG) 1501 ‘510 128864 15 9310
39 @ EMINEM fIOR. ORE & 50 CENT Encore /Shady/Aftermath/interscope) 1493 +425 125640 3 82)18
36 38  TERRDR SQUAD Lean Back /Universal) 1341 119 100792 18 85/0
38 @ LENNY KRAVITZ Lady (Virgin/ 1303 +183 57553 6 69/5
4 @ MAROON 5 Sunday Morning (Dctonel/RMG) 1286 +239 78589 2 946
45 m U2 Vertigo fInterscape) 1127 +177 43155 3 62j3
48 @ ASHLEE SIMPSON Lala (Geffen/ 1115 +269 76125 2 775
@ GODD CHARLOTTE { Just Wanna Live (Daylight/Epic/ 1105 +381 44339 1 7710
- @ FABOLOUS Breathe /At/antic/ 836 +133 62044 2 340
43 45  LINKIN PARK Breaking The Habit (Warner Bros.) 807 -162 70668 19 890
49 @ VELVET REVOLVER Fall To Pieces /RCA/RMG) 780 +1 19149 3 59/0
44 47  AKON fISTYLES P. Locked Up /SRC/Universal) 763 199 42636 12 50/0
50 48  RUPEE Tempted To Touch fAt/antic) 757 -15 109090 5 3710
47 49  VANESSA CARLTON White Houses (4&M/interscope) 563 -335 37850 15 92j0
- 50  MASE Breathe, Stretch, Shake /Bad Boy/Universal) 517 -209 43187 5 3110

120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officlally reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall {otal stations playing a song. Most Increased Plays fists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron inc.). © 2004, R&R, inc.
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Most Added’ |
www.rradds.com !
ARTIST TITLE LABEL(S) AODS
GWEN STEFANI f{EVE Rich Girl finterscope/ 43
CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba/ 37
GREEN DAY Boulevard Of Broken Oreams (Reprise/ 29
EMINEM /DR, DRE & 50 CENT Encore /Shay/Aftermathinterscope) 18
MARIO Let Me Love You (//RMG/ 13
ALICIA KEYS Karma (/RMG/ 13
LUDACRIS Get Back (Def Jam South/iDJMG/ 12
TYLER HILFON When 1t Comes (Maverick/Reprise/ 1

l

Most
IncreasedPlays
TOTAL
PLAY

ARTIST TIE LABELS) INCREASE
SNOOP DOGG f/PHARRELL Drop It Like... (Doggystyke/Geffen) +993
MARIO Let Me Love You (/RMG/ +906
GAVIN DEGRAW | Don't Want To Be (/AMG/ +747
KELLY CLARKSON Since U Been Gone (RCA/RMG) +676
RYAN CABRERA True /£.V.L.A/Atlantic) +548
JESSE MCCARTNEY Beautiful Soul Hollywood +520
JAY-Z & LINKIN PARK NumbiEncore (Wamer Bros.) +523
AVRIL LAVIGNE Nobody's Home {Arista/AMG) +4N
CIARA fMISSY ELLIOTT 1, 2 Step {LaFace/Zombal +450

EMINEM/DR. DRE & 50 CENT Encore (Shack/Aftermativiterscope) +425 I

New & Active

TYLER HILYON When it Comes (Maverick/Reprise)

Total Plays: 414, Total Stations: 43, Adds: 11

LUDACRIS Get Back /Def Jam South/iDJMG)

Total Plays: 403, Total Stations: 36, Adds: 12

GUERILLA BLACK fIMARIO WINANS You're The One /Virgin/
Total Plays: 340, Total Stations: 30, Adds: 5

GOO GOO DOLLS Give A Little Bit (Warner Bros.)

Total Plays: 334, Total Stations: 21, Adds: 9

GWEN STEFANI fIEVE Rich Gir /nterscope/

Totai Plays: 322, Total Stations: 54, Adds: 43

XZIBIT Hey Now (Mean Muggin') [Columbial

Totai Plays: 314, Total Stations: 23, Adds: 2

COUNTING CROWS Accidentally in Love /DreamWorks/Geffen)
Total Plays: 308, Total Stations: 13, Adds: 0

ALICIA XEYS Karma (/AMG)

Total Plays: 284, Total Stations: 60, Adds: 13

JET Look What You've Done /Atiantic/

Total Plays: 179, Total Stations: 23, Adds: 5

SUGARCULT She's The Blade (Uitimatum/Artemis)

Total Plays: 131, Total Stations: 12, Adds: 0

Station playlists for all R&R reporiers
are available on the web at

www.radioandrecords. com

Powergold

Thi Leaders in Advanced Music Scheduling Softwane fior Windovs SSMENT2000KP

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123

Download & free trial version at www.powergold.com
Infod@powergold.com
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; ¢ December 3, 2004
VEX WK ARTST TIE LABELS) T Pkt AJ%.L‘:E Ve TR Mos Tt AddEd ®
1 @  NELLY 7TIM MCGRAW Over And Over (Derrty/Fo’ Reel/CurtyUniversal 3751 +38 72957 8 570 |www.rrindicator.com
| 2 0 KELLY CLARKSON Breakaway (Hollywood) 3484 +16 69634 19 5710 ARTISTTITLE LABEL(S) ADDS
3 3 USHER & ALICIA KEYS My Boo (aFace/Zomba) 1N 61 61293 13 5410 gx:: :Lﬁ;‘;’:'gﬁ‘l’:m‘ Gz"'sf’”fzsf;ﬂfe//zm ‘;
" . , 2 Step fLafac:
’ 4 4 DESTINY'S CHILD Lose My Breath (Columbial 3010 454 58045 12 560 | cywewi R DRE & 50 CENT Encure Stadyidtamatilntascoe) T
5 € GAVIN DEGRAW | Don't Want To Be (/AMG) 2941 +396 58779 8  54]2 | ALICIA KEYS Karma L/RMG/ 7
|7 © 000 Babyt's You (BlackGround/Universal) 2710 +236 54237 12 57)2 ::::é::ﬁ';"robodﬁ f:llr;z llﬁa';sf;/ﬁmf‘/ :
5 ue E.V. tlantic
9 @ SWITCHFOOT Dare You To Move (Red lok/Columbial 2630 +347 50571 17 5300 | jeoce MerARTNEY Beautul S tHoljwood "
| 6 8  EMINEM Just Lose It (Shady/Aftermath/interscope) 2333 77 43788 10 5710 JAY-Z & LINKIN PARK NumblEncore (Warner Bros) [
8 9 MAROON 5 She Will Be Loved /Octone/l/RME) 2217 141 44785 23 510 600 60O DOLLS Give A Little Bit (Warner Bros.) 6
. KELLY CLARKSON Since U Been Gone (REA/RMG/ 5
1
2 @ SIMPLE PLAN Welcome To My L!fe {Lava) 2132 +162 442717 10 51/0 LUDACRIS Get Back (Jef Jam South/IBIMG) 5
18 @  AVRILLAVIGNE Nobody's Home (Arista/AMG) 1624  +345 32464 5  56/6 | MARIO Let Me Love You L/AMG/ 4
13 13 CIARAHIPETEY PABLO Goodies /LaFace/Zomba) 1590 307 30297 18 470 :’z“;‘g Ba{',';"’“'" /'7;1”'"” :
. . igo flnterscope,
14 14 RYAN CABRERA On The Way Down (E.V.L.A/Atlantic) 1584 247 31565 22 M40 | 50 CENT Disco infemo (6 Uit ShadyAftermatinterscope) 4
1 15  BOWLING FOR SOUP 1985 (Sivertone/Jive/Zombal 1528 548 32624 18 400
16 16 AVRIL LAVIGNE My Happy Ending (Arista/AMG) 1463 2253 29418 24 410
17 € TRICK DADDY Let's Go (SipN-Slide/Attantic) 1377 +14 26567 11 46/0
25 @ SNOOP DOGG f{PHARRELL Drop it Like It's Hot (Doggystyle/Geffen) 1225  +308 23151 4 ap
15 19 GWEN STEFANI What You Waiting For? fiaterscope) 1212 597 22161 3 4
26 @ RYANCABRERA True (EV.LA/Atlantic) 1206  +308 25425 6 516
20 @ HOOBASTANK Disappear flsland/DIMG) 1754 +14 22142 6 451
22 @ N.ORE.fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/i0JMG) 1714 +66 21963 7 361
21 @ LINDSAY LOHAN Rumors (Casablanca/Universal) 1089 +19 23084 9 340
| 28 @ MARIO Let Me Love You (/AMG/ 1065  +412 20100 3 43
| 19 25  BLACKEYED PEAS Let's Get It Started (A&M/interscope) 990 2247 18420 24 2800
29 @  JESSEMCCARTNEY Beautiful Soul Holywood) 938 +288 21540 6 416 Most
23 27 LLCOOL J Hush (Bef Jam/iOIMG) €15 2 ms 1 m |IncreasedPlays
24 28 KILLERS Somebody Told Me fIsiand/iDJMG) 874 54 19848 12 29N i
| . ARTIST TITLE LABEL(S) INCREASE
27 @ JOHN MAYER Daughters /Au./ara/ll‘alllmbla/ £26 +101 17072 17 36/3 MARIO Let Me Love You L/AMG) 412
33 € DESTINY'S CHILD Soldier (Columbia) £20 +274 18164 3 a0 GAVIN DEGRAW ! Don't Want To Be (/AMG/ +39 |
36 € CHINGY Balla Baby (Capita) 742 +104 13084 5 33 SWITCHFOOT Dare You To Move (ﬁedl/rl(/ll‘;wnbkl +347
AVRIL LAVIGNE Nobody's Home Arista/AM +345
| 36 €D CIARAfIMISSY ELLIOTT 1, 2 Step LaFace/Zombs) M1 4220 14319 3 3 SNOOP DOGE fIPHARRELL Dropt k.. Coggystylefon) 308
34 @ MAROON 5 Sunday Moming (Octone/J/RMG) 740 +198 15587 3 383 RYAN CABRERA True (E.V.LA/Atiantic) +308
| 42 €D KELLY CLARKSON Since U Been Gone (RCA/RMG/ 705  +268 13845 2 415 JESSE MCCARTNEY Beautiful Soul (Holywood) +288 |
) DESTINY'S CHILD Soldier (Columbia) +278
31 @ vz verio fntrsope _ %92 ¥ 243U )Y GLARKSON Since U Been Gone (ACUAMS) +268
35 @ YELLOWCARD Only One (Capital 590 +68 12188 8 243 J0JD Baby It's You (BlackGroundUniversal +236
38 €D  LENNYKRAVITZ Lady Virgin/ 574 +99 8713 720 CIARA fIMISSY ELLIOTT 1, 2 Step (L aFace/Zomba) +220 |
37 €D JARULEfIR. KELLY & ASHANTI Wonderful (Murder lnc. IDJMG) 560 +60 9732 4 303 | JAYZ&LINKIN PARK NumblEncore (Wammer Sros) +202
D blEncore (Warer B 514 02 10284 S MAROON 5 Sunday Morning (Jctone MG/ +198
| 49 JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) + I SIMPLE PLAN Welcome To My Life (ava/ 62
48 @ EMINEM fDR. DRE & 50 CENT Encore (Shady/Aftermath/interscope) 485  +156 11166 2 3 EMENEM: DR, DRE & 50 CENT Encore Shcteiiermathiriorzcs! +156
| 43 @ ASHLEESIMPSON Lala (Geffen) 436 +5 8794 2 26N 5::‘:;.2:1; B;hv f”'"'z —— +:::
aughters (Aware/Columiy: +
44 42 BURKERONEY Wendy (7 Worfyko) 385 23 7351 15 1200 LIL* JON & THE EASTSIDE... fUSHER... Lovers & Finds 7¥7] +101
46 43  VELVET REVOLVER Fall To Pieces (RCA/RMG) 338 -18 6223 3 15{0 LENNY KRAVITZ Lady (Virgin/ +99
50 44 DAVID MARTIN f/RANKIN SCROO Chillin’ (Martel) 296 4 5545 7 80 GWEN STEFANI fIEVE Rich Girl (interscape/ +95
. R GOOD CHARLOTTE [ Just Wanna Live (Daylight/Epic) +83
40 45 VANESSA CARLTO.N Whut.e Hou.ses (A&M/interscope) 286 17 5988 15 120 HOGBASTANK Disspeor 1s6rd/ M) o
@ GOO GOO DOLLS Give A Little Bit (Warner Bros.) 269 +35 5300 1 15/6 YELLOWCARD Only One (Capitol) +68
@  RUPEE Tempted To Touch (4tiantic) 266 +13 7360 1 90 ALICIA KEYS Karma L/AMG/ +68
) ) o N.ORE. /i SKY & DADDY... Oye Mi Canto (RocA-FelafDIMG) +66
4 48  LINKIN PARK Bros. S ] 5668 18 90
¢ Breaking The Hakit (Warner os.) 22 . JARULE fR. KELLY & ASHANTI Wondertul (Murder ncJBJMG) +60
- 49 NELLY My Place (Derrty/Fo’ ReellUniversal) 284 -3 5692 18 10/ FABOLOUS Breathe /Atfantic) +58
6D  FABOLOUS Breathe (At/antic) 226 +58 3878 1 1312 A.J. CROCE Don't Let Me Oown (Eleven Thirty) +53
- LUDACRIS Get Back {Jef Jam South/iDJMG) +40
59 CHR/Pop reporters. Songs ranked by éogégfg tlj?or tsrllenzxorglraays.week of Sunday 11/21 - Saturday 11/27. FRICKEN A Mery Merry Mery Frickin' Xmas (Toucan Coveldlert) +38

REPORTING STATION PLAYLISTS

www.radioandrecords.com
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12 + For The Week Ending 12/3/04

W W w
12-17 18-24 25-34

Artist Title (Label) TW LW Famil. Burn

KELLY CLARKSON Breakaway Hoflywood) 429 430 98% 27% 431 422 450
NELLY... Over And Over (Derriy/Fo’ ReefCurb/Universal) 415  4.08  95% 28% 4.08 430 444
GAVIN DEGRAW | Don't Want To Be (/AMG/ 411 405 83% 15% 434 412 415
AVRIL LAVIGNE Nobody's Home (Arista/AMG/ 408 391 76% 11% 431 406 4.00
SIMPLE PLAN Welcome To My Life fava/ 405 396 91% 17% 442 335 384
JESSE MCCARTNEY Eeautiful Sout (Hollywood) 403 - 64% 1% 445 380 376
MAROQON 5 She Will Be Loved [Dctone/JRMG) 402 405 99% 47% 431 394 398
SEETHER f/AMY LEE Broken (Wind-up) 401 387 96% 26% 403 400 404

SWITCHFOOT Dare You To Move [Red Ink/Columbia) 399 397 85% 28% 498 388 386
BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 397 401 9% 30% 424 365 395

AVRIL LAVIGNE My Happy Ending (Arista/RMG) 396 396 99% 45% 383 383 410
RYAN CABRERA On The Way Down (£.V.LA/Atlantic/) 389 380 98% 40% 406 385 3.79
YELLOWCARD Only Ose (Capitol) 389 391 6% 14% 442 372 360
KILLERS Somebody Tdld Me fisiand//0IMG) 383 386 7% 19% 399 360 372
EMINEM Just Lose It ¢Shady/Aftermathiinterscope) 378 373 98% 34% 395 371 383
DESTINY'S CHILO Lose My Breath (Columbia) 376 380 97% 3% 392 362 359
FINGER ELEVEN One Thing (Wind up/ 3712 367 93% 3% 367 359 383
LINOSAY LOHAN Rumors (Casablanca/lUniversall 3N 382 B84% 17% 382 367 360
GOOD CHARLOTTE Predictable (Dayiight/Epic/ 370 365 75% 20% 391 347 390
USHER & ALICIA KEYS My Boo /L aface/Zomba) 362 359 97% 38% 387 367 351
J0JO Baby It's You (BlackGround/Universal) 362 356 88% 24% 383 355 362

BLACK EYED PEAS Lat's Get It Started ([A&M/interscope) 353 367 99% 57% 332 333 3N
GWEN STEFANI What You Waiting For? fnterscope/ 348 333 9% 28% 333 325 358

TRICK DAODY Let's Co (Siip-N-Slide/Atlantic) 3IMm 331 80% 30% 368 336 340
‘CIARA H/PETEY PABLO Goodies (aFace/Zomba) 330 331 94% 51% 348 309 325
LL COOL J Hush (ef Jam/IDJMG) 325 333 54% 16% 321 322 333
TERROR SQUAD Lear: Back (Universal 317 322 90% 49% 330 327 32
LIL* FLIP Sunshine (Sucka Free/L oud/Columbia) 313 31 9% 51% 304 307 329

N.D.RE. fiNINA SKY_. Oye Mi Canto (Roc-A-Fella/i0JMG) 311 315 7%  31% 326 305 294

Total sample size is 483 respondents. Total average favorability estimates are based onascale of 1-5. (1=dislike very much, 5 = like very
much). Total fami} the of who ized the song. Toial bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition s based

America’s Best Testing CHR/Pop SongJ

poweRen 7

MEDIABASE

"RR

CHR/PoPTOP30

| CANADA
e WEE  ARTIST TITLE LABELIS) : e s VRSN ST

1 0 NELLY... Over And Over (Derty/Fo’ Reel/CurbfUniversall 535 +15 6 8/0

2 2 DESTINY'S CHILD Lose My Breath (Columbial 435 -76 1 11/0

3 3 o SIMPLE PLAN Welcome To My Life fLava/ 424 A7 1120

b o USHER & ALICIA KEYS My Boo /LaFace/Zombal 415 +17 13 1010

M 9* AVRIL LAVIGNE Nobody's Home (Arista/AMG/ 391 +56 6 5/0

4 6 EMINEM Just Lose It (Shady/Aftermathiinterscape) 391 -28 9 1310

16 o SNOOP DOGG... Drop It Like It's Hot /Doggy Style/Geffen) 335 +83 5 70

6 8 KELLY CLARKSON Breakaway (Hollywood/ 335 14 13 70

8 8 GWEN STEFANI What You Waiting For? {interscope) 314 +2 6 70

17 GAVIN DEGRAW [ Don’t Want To Be (/RMG) 310 +69 3 70

9 m J0JO Baby It's You [BlackGround/Universall 310 +2 7 8/0

12 @ KILLERS Somebody Told Me f/s/and//iDJMG) 287 +7 " 910

13 @* KESHIA CHANTE Let The Music... (VikBMG Music Canada) 280 +1 ] 81

1" 14 TRICK DADDY Let's Go /Shp-N-Shide/Atiantic) 279 13 7 10/0

14 @ U2 Vertigo (interscope) 268 9 9 90
10 164 K-S Crabbuckit (Astralwerks/Virgin) 27 49 17 10/0
19 @  N.ODRE... OyeMiCanto (Roc-A-FelialibiMs) 225+l 4 8

15 18 MAROON 5 She Will Be Loved (DctonelJ/AMG) 210 -53 18 120

18 1944 KYPRIOS Never Say Goodbye (Sony Music Canada) 205 22 9 70

21 20 LINOSAY LOHAN Rumors (Casablanca/Universal) 20 2 [} 5/0
iz 21 BOWLING FOR SOUP 1985 (Sivertone/Jive/Zomba) 167 -33 15 120
25 @ CIARA fIMISSY ELLIOTT 1, 2 Step flaFace/Zomba} 164 +11 2 an
@ DESTINY'S CHILD Soldier {Columbia) 162 +68 1 6/2
20 24 CIARA f{PETEY PABLO Goodies /L aFaceZomba/ 159 -56 16 10/0
27 @ LL COOL J Hush (Def Jam//DJMG) 145 0 4 40
23 26 RYAN CABRERA Dn The Way Down (E.V.L.A/Atlantic) 145 -45 13 8/0
@  MARIO Let Me Love You (/AME) 138 +24 13N
28 28 HOOBASTANK Disappear flsland//0/MG) 132 -8 3 5/0
@ JAKALOPE Pretty Life (Drange/Universal) 130 +12 1 6/0
24 30 GOOD CHARLOTTE Predictable (Daylight/Epic) 121 -45 4 5/8

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airpiay week of 11/21-11/27. Bullets appear on songs gaining plays or femaining flat from

on persons 12+. Persons Jre screened via the Internel. Once passed, they can lake the music test based on the format/mu
RateTheMusic.com results ale nol meant to replace callout research. The results are intended fo show opinions of panlc:pants on the the
Intermet only. of RateTheMusic.com. The RTM system, is available for local radio slations by

calling 818-377-5300. Rzle TneMusn: com dala is provided by Mediabase Research, a division of Premiere Radio Networks. /

Aous week. If two songs are tied tn total plays, the song with the larger increase in plays is piaced first. Songs below No.
15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates

kCancon © 2004, R&R, inc.

POLEMAN & CABRERA: GET THE BOX SET! E.v1.A/Atiantic artist Ryan Cabrera (I} visited the Children’s
Hospital of Montetiore in New York on behalf of Musicians on Call, where he played for patients and was accompanied by
I;the fabulously tatznted Tom Poleman. (Photo: John Pina/HQ Productions)

MUSIC CITY SOIREE Several Universal people and PDs converged on
Nashville, where they spontaneously gathered for this picture and then, once it
was taken, dispersed into the night. Seen here are (I-r) Universal’s Val DeLong, 3
Doors Down members Todd and Daniel, WAPE/Jacksonville PD Cat Thomas,
Universal’s Dave Reynolds, 3 Doors Down's Brad, WBMX/Boston PD Jon Zeliner
and WNKS/Charlotte PD John Reynolds.

~

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and
send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

www americanradiohistorv com
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Stations and their adds listed alphabetically by market
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The Top Picks 01’04

Programmers’ favorite singles of the year

t’s hard to believe that this year is almost over. Looking back, who
would have thought we’d see Lil Jon pick up from where he left off
in 03 with his monster single “Get Low” to become one of the most
sought-after producers in the game by having everyone scream
“Yeah” — not to mention the No. 1 smash he produced for Usher with

that title?

And let's talk about Usher for a minute. This
guy had an amazing year with Confessions. Who
would have thought that an R&B star would sell
over 1 million copies of his album in one week?
Usher went to No. 1 at Rhythmic with “Yeah”
and had a few other monster hits in “Burn,”
“Confessions Pt. 2" and “My Boo,” on which he
teamed with Alicia Keys, who had a hot year
herself.

This year also saw newcomer Kanye West
step onto the scene and take radio by storm with

Mike Kiein
MD, WNVZ/Norfolk

1. TERROR SQUAD Lean Back
2. DESTINY'S CHILD Lose My Breath
3.J0J0 Leave (Get Out)

Diane Foxx
MD, KWIN/Stockton

1. AKON f/STYLES P. Locked Up
2. USHER & ALICIA KEYS My Boo
3. CIARA f/PETEY PABLO Goodies

Howard ‘Good Time' Marcus
PD, Sirius 66, The Beat

1. STELLAR PROJECT Get Up Stand Up
2. REINA If | Close My Eyes
3. MYNT #/KIM $0Z2| How Did You Know

DJ Noodles
MD, CKEY/Buffalo-Niagara Falls

1. USHER I/LIL JON & LUDACRIS Yeah
2. TERROR SQUAD Lean Back (DJ Noodles Remix)
3. LLDYD BANKS Dn Fire

Big Kid Bootz
MD, KXJM/Portland, OR

1. TERROR SQUAD Lean Back
2. JUVENILE Slow Motion
3. USHER f/LIL JON & LUDACRIS Yeah

J.R. Gonzalez
MD, KDGS/Wichita, TX

1. MARIO Let Me Love You
2. USHER & ALICIA KEYS My Boo
3. NELLY #/TIM McGRAW Over And Over

Jill Strada
Asst. PD/MD, WPYO/Orlando

1. USHER f/LIL JON & LUDACRIS Yeah
2. USHER Burn
3. TERROR SQUAD Lean Back

/

his unique sound and off-the-chain production
skills. We also saw Twista finally get the recogni-
tion he deserved after years as a recording artist.

Many of the aforementioned artists became
core artists for Rhythmic programmers. Al-
though we are still in the fourth quarter and
haven't yet heard the potential hits from the
Eminem, Snoop Dogg, Fabolous and Lil Jon al-
bums, I asked programmers to name some of
their favorite singles from this past year. And
here are their responses.

Ebro
Asst. PD/MD, WQHT/New York

1. TERROR SQUAD Lean Back
2. USHER f/LIL JON & LUDACRIS Yeah
3. JADAKISS f/ANTHONY HAMILTON Why

R Dub
PD, KOHT/Tucson

1. NELLY {/TIM McGRAW Over And Over
2. USHER Confessions
3. ANTHONY HAMILTON Charlene

Asst. PD/MD, WRDW/
Philadelphia

1. USHER #/LIL JON & LUDACRIS Yeah
2. CIARA I/PETEY PABLO Goodies
3. USHER & ALICIA KEYS My Boo

Jesse Duran
PD, KGGI/Riverside

1. USHER #/LIL JON & LUDACRIS Yeah
2. ALICIA KEYS If | Ain't Got U
3. USHER & ALICIA KEYS My Boo

Erik Johnson
PD, KQCH/Omaha

1. USHER f/LIL JON & LUDACRIS Yeah
2. NELLY #/TIM McGRAW Over And Over
3. THE KILLERS Somebody Told Me

Jack Spade
PD, WQSL/Greenville, NC

1. USHER f/LIL JON & LUDACRIS Yeah
2. N.O.R.E. #/NINA SKY Oye Mi Canto
3. SNOOP DOGG {/PHARRELL WILLIAMS Drop It...

Fred Rico
PD, KIKI/Honolulu

1. USHER #/LIL JON & LUDACRIS Yeah
2. MAROON 5 This Love
3. JUVENILE Slow Motion

CHR/RHYTHMIC
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Rob White
PD, CKEY/Buffalo-Niagara Falls
1. CIARA Goodies
2. KEVIN LYTTLE Tum Me On
3. K-08 Crabbuckit
DJ XCEL
MD, WMBX/West Palm Beach
1. USHER f/LIL JON & LUDACRIS Yeah
2. LILJON... What U Gon Do
3. JAY-Z 99 Problems
Dave Steel
PD, KRKA/Lafayette, LA
1. USHER f/LIL JON & LUDACRIS Yeah
2. JAY-Z 99 Problems
3. OUTKAST The Way You Move
Tap Money
MD, WJMH/Greensboro
1. TERROR SQUAD Lean Back

2. SNOOP DOGG #/PHARRELL WILLIAMS Drop it...

3. USHER & ALICIA KEYS My Boo

Renee Roberts
PD, KHTN/Merced, CA
1. MAROON 5 She Will Be Loved
2. TWISTA Overnight Celebrity
3. KANYE WEST Jesus Walks
Diana Laird
PD, XHTZ/San Diego

1. OUTKAST Roses
2. SHIFTY SHELLSHOCK Slide Along Side
3. JENNIFER LOPEZ f/R. KELLY Baby | Love You

Greg 'G-Man’ Hoffman

PD, KBOS/Fresno
1. USHER f/LIL JON & LUDACRIS Yeah
2. MDBB DEEP Got It Twisted
3.Ta Right On

Rick Thomas
PD, KBBT/San Antonio
1. SEAN PAUL 1/ZIGGY MARLEY Three Littte Birds
2. TERROR SQUAD Lean Back
3. LOS LONELY BOYS Heaven
Aix 0
PD, KBTQ/McAllen

1. USHER f/LIL JON & LUDACRIS Yeah
2. KANYE WEST Jesus Walks
3. PITBULL Culo

Sherita Saulsberry
PD, KVEG/Las Vegas

1. ALICIA KEYS If | Ain't Got You
2. CIARA {/PETEY PABLO Goodies
3. BEYONCE Naughty Girl

Russ Allen
PD, WKHT/Knoxville

1. USHER f/LIL JON & LUDACRIS Yeah
2. TERROR SQUAD Lean Back
3. PETEY PABLO Freek-A-Leek

Mark Adams
PD, KXJM/Portland, OR

1. EVANESCENCE My Immortal
2. JAY-Z 99 Problems
3. SWITCHFOOT Dare You To Move

Big Bink
MD, KBFB/Dallas

1. USHER f/LIL JON & LUDACRIS Yeah
2. TERROR SQUAD Lean Back
3. LIL SCRAPPY No Problern

Fisher

PD, WHZT/Greenville, SC

1. USHER f/LIL JON & LUDACRIS Yeah
2. TWISTA Overnight Celebrity
3. JAY-Z 99 Problems

www americanradiohistorv com
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Erik Bradley
MD, WBBM/Chicago
. KANYE WEST Jesus Walks
. JOSH GROBAN You Raise Me Up
. USHER f/LIL JON & LUDACRIS Yeah
Beata
MD, WLLD/Tampa
. CIARA {/PETEY PABLO Goodies
. KANYE WEST College Dropout
. USHER f/LIL JON & LUDACRIS Yeah
Lucas
Asst. PD/MD, WWKL/Knoxville
. TERROR SQUAD Lean Back
. VELVET REVOLVER Fall To Pieces
. BOWLING FOR SOUP 1985
Bob Lewis
PD, KDHT/Austin
. USHER f/LIL JON & LUDACRIS Yeah
. JUVENILE Slow Motion
. LIL JON.... Get Low
Wookie
PD, WOCQ/Salisbury, MD
. USHER f/LIL JON & LUDACRIS Yeah
. TERROR SQUAD Lean Back
. LIL JON.... Lovers And Friends
Jay Stevens
PD, WPGC/Washington
. JUVENILE Slow Motion
. ALICIA KEYS You Don’t Know My Name
. OUTKAST Hey Ya!
Eddie 6.
PD, KWNZ/Reno, NV
. EAMON Fuck It
. TWISTA /KANYE WEST & JAMIE FOXX Slow Jamz
. USHER f/LIL JON & LUDACRIS Yeah
Nathan Reed
PD, WRCL/Flint, MI
. USHER f/LIL JON & LUDACRIS Yeah
. CIARA {/PETEY PABLO Goodies
. LINKIN PARK Numb
Randy Alomar
PD, WJFX/Ft. Wayne, IN
. USHER f/LIL JON & LUDACRIS Yeah
. CIARA f/PETEY PABLO Goodies
. TERROR SQUAD Lean Back
Jeft Z,
PD, WKTU/New York
. AKON {/STYLES P. Locked Up
. TERROR SQUAD Lean Back
. SEETHER /AMY LEE Broken
0DM
MD, KGGI/Riverside
. USHER f/LIL JON & LUDACRIS Yeah
. PETEY PABLO Freek-A-Leek
. LIL FLIP Sunshine
Pretty Boy AD.
MD, WGBT/Greensboro
. USHER f/LIL JON & LUDACRIS Yeah
. TERROR SQUAD Lean Back
. LIL JON... Lovers And Friends
Chuck ‘Manic’ Wright
MD, KYWL/Spokane
. USHER f/LIL JON & LUDACRIS Yeah
. PETEY PABLO Freek-A-Leek
. USHER & ALICIA KEYS My Boo
Don Black
PD, WZPW/Peoria, IL

. USHER #/LIL JON & LUDACRIS Yeah
. TWISTA Overnight Celebrity
. TERROR SQUAD Lean Back

Continued on Page 31
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CHR/RHYTHMIC TOP 50 _

POWERED |-}

el '8
J ¢ December 3, 2004
WK Wk ARMST TIE LABEL(S) i AkRs w%‘h b
1 0 SNOOP DOGG fIPHARRELL Drop it Like It's Hot (Doggystyle/Geffen) 6744 +40 831369 13 790
2 2 USHER & ALICIA KEYS My Boo (LaFace/Zomba) 5285 -460 617903 15  80/0
4 Q MARIO Let Me Love You L/RMG) 5237  +1025 579387 6 8210
3 4 NELLY flTIMMCGRAW Over And Over (Derrty/Fo’ ReelfCurbf/Universal) 5227 -189 441569 10 4400
6 e CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba) 4543 +634 503072 9 7910
5 6  TRICK DADDY Let's Go (Sip-N-Siide/Atlantic) 3837 232 411262 14 7500
8 0 JA RULE fR. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 3902 +258 429565 9 781
7 8  DESTINY'S CHILD Lose My Breath {Columbial 3373 -470 425964 12 780
10 9 FABOLOUS Breathe (At/antic/ 3326 -33 356648 13 80/0
9 10 N.O.R.E.f(NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG) 3268 204 347284 16 67/0
15 0 LIL' JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V77 3241 +970 405689 3 25(6
n 12 CHINGY Balla Baby (Capitoll 3212 -30 241895 14 6810
12 13 CIARAfIPETEY PABLO Goodies /LaFace/Zomba/ 21 -336 274099 26 810
13 14 TERROR SQUAD Lean Back (Universall 2552 82 229570 25 7910
18 @ LIL' JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon' Do (7V7) 2326 +208 255487 8 81
22 @ LUDACRIS Get Back (Jef Jam South/IDJMG) 241 +348 223249 6 811
21 Q ASHANTI Only U (Murder inc/DJMG) 2180 +289 243975 6 nio
20 @ EMINEM f{DR. DRE & 50 CENT Encore (Shady/Aftermath/interscopel 2096 +140 206543 5 511
17 19 LIL" WAYNE Go DJ (Cash Money/Universall 2030 -65 252413 10 6
16 20  AKONISTYLES P. Locked Up /SRC/Universall 2054 221 210823 32 670
23 @ GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 2092 +307 273292 5 6312
19 @ YOUNG BUCK Shorty Wanna Ride flaterscope) 1949 +8 206564 1" 53/0
25 @ DESTINY'S CHILD Soldier (Columbia/ 1921 +792 253768 3 1012
14 24 EMINEM Just Lose It (Shady/Aftermath/interscope) 1822 -499 146991 10 650
24 @ LLOYD BANKS Karma (lnterscope/ 1577 +140 195470 6 591
26 @ NB RIDAZ Pretty Girl (Upstairs/ 1210 +67 89136 1 30/0
28 @ XZIBIT Hey Now (Mean Muggin'} (Columbia) 1180 +112 86000 5 572
33 @ T.1. Bring ‘Em Out (Grand Hustle/Atlantic) 113 +170 100795 3 662
32 @ GUERILLA BLACK f/MARID WINANS You're The One Virgin/ 1097 +186 65945 5 5013
30 30 JOHNLEGEND Used To Love You {Columbia) 1030 5 93692 1 43/0
29 31 LLCODOL J Hush (Def Jam/IDJMG) 968 -80 85122 12 55/0
38 @ JADAKISS fIMARIAH CAREY U Make Me Wanna f/nterscape/ 957 +199 166006 4 4000
39 @ ALICIAKEYS Karma (/AMG/ 926 +178 53830 3 6314
K]} 34 NELLY My Place (Derrty/Fo’ ReelfUniverssi) 908 -92 66623 20 5610
35 @ AKDN Ghetto (SRC/Universall 907 +40 51626 4 5601
27 36 JOJD Baby It's You (BlackGrount/Universall 859 -185 63064 12 25/0
3 37  ALICIA KEYS f[TDNY, TONI, TONE & JERMAINE PAUL Diary L/RMG) 822 -84 117892 20 4310
@ 50 CENT Disco Inferno (G-Unit/Shady/Aftermathy/interscope) 798 +798 158090 1 33119
46 @ EMINEM Mockingbird (Shady/Aftermath/interscape) 745 +242 88348 2 )|
36 40  PITBULL Dammit Man (7V7) n 132 70122 10 3/
49 m JA RULE fIFAT JOE & JADAKISS New York (Murder Inc./IDJMG) 701 +231 165529 2 41116
47 @ JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 672 +181 61929 2 2N
37 43 RUPEE Tempted To Touch (Atlantic/ 653 202 115109 15 380
@ TORI ALAMAZE Don’t Cha (Universall 652 +236 38024 1 4011
42 45  ANTHDNY HAMILTDN Charlene (So So Def/Zomba) 589 -39 96531 6 3n
44 @ CRIME MDB Knuck If You Buck (BME/Warner Bros./Reprisel 532 +3 98058 5 1710
48 @ DADDY YANKEE Gasolina /1 Music/ 527 +37 77881 3 30
@ NIVEA f/LIL' JON & YOUNGBLDDDZ Okay (/ive/Zomba/ 458 +143 23419 1 3916
@ 2PAC fINATE DDGG Thugs Get Lonely Too (Amaru/interscape) 458 +111 47688 1 3715
@ NATALIE Going Crazy fLatium/ 412 +114 16612 1 10/6
85 CHR/Rhythmic reporters. d airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 11/21-11/27. Bullets appear on songs gaining plays or remaining fiat from previous week. iftwo songs are tied in totai plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

Y
MEDIABASE
Most Added"

www.rradds.com

ARTIST TITLE LABEL(S) ADDS
SLY BOOGY flJAGGED EDGE If U Got Crew L/AMG) 23
50 CENT Disco Inferno /G-{int Sraahid formathintersoipel 19
JA RULE fIFAT JOE & JADAKISS New York (Murder inc./I0JMG) 16

DESTINYS CHILD Soldier (Cofumbia) 12
TWISTA fIFAITH EVANS Hope (Atiantic/Capital) 10
SLIM THUG Like A Boss (Boss Hogg/ 10
OMARION O /Zpic/ 8
TANGO f/DAVID BANNER & BONE CRUSHER Wobble... It Vigin/
GWEN STEFANI fIEVE Rich Girl fnterscope/ 7
JOHN LEGEND Ordinary People (Columbia) 7
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE

MARIO Let Me Love You (/RMG/ +1026
LIl JON & THE EASTSIDE... fUSHER... Lovers & Friends (7¥7] +970

50 CENT Oisco Infemo /G-Unit/Shady/Aftermath/interscope)  +798
DESTINY'S CHILO Soldier (Cokumbia/ +782
CIARA fIMISSY ELLIOTT 1, 2 Step flaFace/Zomba) +634
LUDACRIS Get Back (Def Jam South/I0JMG) +348
GAME /50 CENT How We Oo (Aftermath/G-Unit/lnterscopel ~ +307
ASHANT! Only U Murder lnc /IDJMG) +288
JARULE f/R. KELLY & ASHANTI Wonderful Murder inc JDJMG)  +258
EMINEM Mockingbird (Shady/Aftermatlyinterscapel +242

New & Active

TRILLVILLE Some Cut (BMEMWarner Bros.)
Total Plays: 364, Totai Stations: 10, Adds: 6
NELLY Na-nana-na (Devrty/Fo’ ReelfUniversal)
Total Plays: 294, Total Stations: 23, Adds: 1
CAM'RON Girls (Roc-A-Fela/IDJMG)

Total Plays: 277, Total Stations: 24, Adds: 1
FANTASIA Truth Is (/AMG/

Total Plays: 268, Total Stations: 29, Adds: 3
GWEN STEFANI fEVE Rich Girl interscape/
Total Plays: 192, Total Stations: 13, Adds: 7
YING YANG TWINS Halftime (7¥77

Total Plays: 154, Total Stations: 18, Adds: 1
NICOLE WRAY If | Was Your Girlfriend (Roc-A-Feda/i0JMG)
Total Plays: 144, Total Stations: 15, Adds: 0
YOUNG BUCK Let Me In finterscope/

Total Plays: 104, Totaf Stations: 11, Adds: 0
OUTKAST GhettoMusick {aFace/Zombs)
Total Plays: 90, Total Stations: 26, Adds: 6
RAZAH Feels So Good (Virgin/

Total Plays: 90, Total Stations: 14, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at

www americanradiohistorv com
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RHYTHMIC MIX SHOW TOP 30

RANK ARTIST TITLE LABEL

1 SNOOP O0GG Drop It Like It's Hot (Star Trak/
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba)
MARIO Let Me Love You L/RMG/
GAME /50 CENT How We Do fAftermath/G-Unit/Interscape/
JA RULE f/ASHANTI Wonderful (Murder Inc/IDJMG)
LIL' JON & EASTSIOE BOYZ fiLIL SCRAPPY What U Gon’ Do (7V7]
CIARA fIPETEY PABLD Goodies /aFace/Zomba)
USHER f/ALICIA KEYS My Boo fLaFace/Zomba)

9 TRICK OADDY Let's Go (Shp-N-Shide/Atlantic/
10 TERROR SQUAO f/FAT JOE Lean Back (Universalf
11 ASHANTI Only U (Murder Inc./IDJMG)
12 CHINGY Balla Baby (DTP/Capitol}
13 YOUNG BUCK Shorty Wanna Ride finterscape/
14 LIL' JONJEASTSIOE BOYZ Lovers & Friends (7V7)
15 T.1. Bring 'Em Out (Grand Hustle/Atlantic/
16 LIL' WAYNE Go DJ (Cash Money/Universal)
17 FABOLOUS Breathe fAtlantic/
18 LUOACRIS Get Back (0ef Jam South/IDJMG)
19 JA RULE f/FAT JOE & JADAKISS New York (Murder inc./IDJMG)
20 N.O.R.E. f/ NINA SKY & TEGO Oye Mi Canto (Def Jam/IDJMG/
21 50 CENT Disco Inferno (Shady/Aftermath/interscope/
22 NELLY f/TIM MCGRAW Over And Over [Derrty/Fo’ ReellUniversal)
23 OESTINY'S CHILD Lose My Breath (Columbia)
24 DESTINY'S CHILD Soldier (Columbia/
25 LLOYD BANKS Karma flnterscope/
26 AKDN fISTYLES P Locked Up /SRC/Universal)
27 XZIBIT Hey Now {Mean Muggin’} (Columbia/
28 EMINEM f/DR. DRE & 50 CENT Encore /Shady/Aftermattyinterscope)
29 EMINEM Just Lose It (Shady/Aftermath/interscope/
30 CRIME MOBB Knuck If You Buck (Regrise)

@~ & WwWN

Monitored airplay data supplied by Mediabase Research, a division of
Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/21-11/27©2004, R&R, Inc.

POWERED

MEDIABRANE

PH AT 51X

ASHANTI Only U (The Inc./IDJMG/

50 CENT Disco Inferno (G Unit/Shady/Atermath/interscope)
LIL JON & THE EASTSIDE BOYZ What U Gon' Do (7V7/
NAS Bridging The Gap /Columbia)

T.1. flJAY-Z Bring ‘'Em Out (Grand Hustle/Atlantic)

GAME /50 CENT How We Do It /Aftermat//G Unit/Interscape/

The Top Picks Of ‘04

Continued from Page 29

Jayare
PD, KBMB/Sacramento

1. USHER #/LIL JON & LUDACRIS Yeah
2. KANYE WEST Jesus Walks
3.SNOOP DOGG #/PHARRELL WILLIAMS Drop It...

JB King
MD, KLUC/Las Vegas

1. USHER #/LIL JON & LUDACRIS Yeah
2. OUTKAST Roses
3. BLACK EYED PEAS Hey Mama

Francisco Aguirre
PD, XHTO/San Antonio

1. THE KILLERS Somebody Told Me
2. JUVENILE Slow Motion
3. TRAVIS Love Will Come Through

Big Mike
PD, KWIN/Stockton

1. KANYE WEST Jesus Walks
2. JAY-Z 99 Problems
3. LIL JON... Lovers And Friends

Jimmy Steal
PD, KPWR/Los Angeles

1. JENNIFER GARNER
2. MOLLY SIMS
3. HALLE BERRY

Zac Davis
PD, WGBT/Greensboro

1. USHER #/LIL JON & LUOACRIS Yeah
2. YING YANG TWINS Salt Shaker
3. YELLOWCARD Ocean Avenue

Chris Logan
Asst. PD/MD, KRKA/Lafayette, LA

1. USHER #/LIL JON & LUDACRIS Yeah
2. JAY-Z 99 Problems
3. COHEED ANO CAMBRIA A Favor House Atlantic

Juice
MD, XHTZ/San Diego

1. KANYE WEST All Falis Down
2. USHER #/LIL JON & LUDACRIS Yeah
3. SNOOP DOGG f/PHARRELL WILLIAMS Drop It...

Brandon
MD, WZPW/Peoria, IL

1. USHER f/LIL JON & LUDACRIS Yeah
2. PETEY PABLO Freek-A-Leek
3. CIARA f/PETEY PABLO Goodies

Marco Arias
PD, KPTY/Houston

1. USHER #/LIL JON & LUOACRIS Yeah
2. PITBULL #/LIL JON Culo
3. NELLY £/TIM McGRAW Over And Over

K Smooth
MD, KIKI/Honolulu

1. USHER #/LIL JON & LUDACRIS Yeah
2. TERROR SQUAD Lean Back
3. CIARA f/PETEY PABLO Goodies

Antdog
PD, KKUU/Palm Springs, CA

1. USHER #/LIL JON & LUOACRIS Yeah
2. LIL FUIP Sunshine
3. OUTKAST Hey Ya!

Booker
MD, WBVD/Melbourne
1. SNOOP DOGG f/PHARRELL WILLIAMS Drop It...

2. AVRIL LAVIGNE My Happy Ending
3. D12 How Come

Dana Cortez
Asst. PD, KKSS/Albuquerque
1. TERROR SQUAD Lean Back

2. USHER f/LIL JON & LUDACRIS Yeah
3. NELLY #/TIM McGRAW Over And Over

Chris Tyler
MD, WJMN/Boston

1. MARIO WINANS | Don't Wanna Know
2. CHRISTINA MILIAN Dip It Low
3. MARIO Let Me Love You

DJ Buck
PD, WZMX/Hartford
1. CIARA I/PETEY PABLO Goodies

2. USHER Burn
3. KEVIN LYTTLE Turn Me On
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X L T G~ 3
e December 3, 2004
s - ™~ ~
mm M A America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂ E ”3’””0’” For The Week Ending 12/3/04 —
. ol "]
-~/ Persons Persons Persons L Hm
Artist Titte (Label) TW LW Familiarity Bum  12-17 18-24 25-34 H

NELLY f7TIM MCGRAW Over And Over Derrty/Fo’ fowlGartyUnivarsal 430 432 4% 22% 438 427 418 e
MARIO Let Me Love You kUAMG) 424 416 BI% % 432 43 397 | |AAmst:The Game
CIARA fIMISSY ELLIOTT 1, 2 Step /Zaface/Zamta/ 415 412 8% 1% 437 420 383 LageL: Aftermath/G-Unit/
USHER & ALICIA KEYS My Boo (LaFace/Zomba) 413 413 9% 35% 422 409 389 Interscope
JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc. I0JME) a10 408 B 12% 408 380 416 By MIKE TRIAS/Assocate Edior - :
DESTINY'S CHILD Lose My Breath (Cokumbia) 403 402 98% 26% 399 402 391 SRIMEIILII
TRICK DADDY Let's Go (Skp-N-Skde/Atiantic) 403 a1 W% MM 435 1B 3B ompton, GA-based Jayceon Tay- [ e ﬁ
J0J0 Baby It's You (BlackGround/Universal 400 393 %1% 20% 403 412 370 lor, a.k.a. The Game, is actu- '
CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 397 395 98% 4% 393 385 393 | |.2lly appreciative of his near-death experience. On Oct. 1,
EMINEM f/DR. DRE & 50 CENT Encore Sihach/A ftevmathiaterscopsl 39 404 0% 11% 398 403 395 2001 The Game was shot five times but somehow survived.
LLOYD BANKS Karma finterscaps 392 392 5% ™ a0 388 372 From that moment, he decnld.ed to leave the streets behind
TERROR SOUAD Lean Back (Universal 389 391 8% 47% 376 384 415 and try to make money legitimately through his words. In
LUDACRIS Get Back (Jef Jam South/IDJMG) 388 388 56% 6% 396 378 414 December of 2001 The Game started dropping rhymes.

“A lot of rap today is bubblegum bulls* *t that says noth-

0, .y .
ASHANTI Only U /MIIII/E{/IIL‘.//WMG/ 387 3719 65% 10% 397 395 369 ing, means nothing to anybody iving in the 'hood,” he says.
CHINGY Balla Baby (Capitod . i 388 385 8% 2% 400 381 375 “I'm not knocking anybody's hustle, but | can't feel what's
LL COOL J Hush (Def JamiD/MG) . 385 3.98 87% 19% 3.90 369 383 in hip-hop today. With NWA, Biggie, 2Pac, Snoop and Jay-
SNOOP DOGS #{FHARRELL [rop 1 Like it's Hot Doggy StylaGeffen! ip4 380 SR % I 179 3m Z, they had something to say. Then Biggie, Pac and Eazy
EMINEM Just Lose It (Shady/Affermatfhuferscopme! 383 385 99% 34% 395 380 375 died, and it was devastating. We almost let rap die too until
NELLY My Place (Derrty/fo’ ReellUniversail 383 389 - 98% 41% 381 367 379 the Great White Hype [Eminem] saved hip-hop and 50
LIL JON & THE EASTSIDE BOYZ fiLIL SCRAPPY Wha1 U Gon' Do (THT7 379 375 T 4% 410 363 360 dropped the gangsta wakeup call. | feef like it's my turn
FABOLOUS Breathe (dslantic/ 378 384 8 M% 3B 358 400 now, and | can fill the shoes.”
AKON fISTYLES P. Locked Up (SRC/Universall 374 375 9% 8% 315 371 3In So far he's doing just that, even though the hype on The
LL COOL J Headsprung (Def Jam/(DJMG) 374 387, 88% 33% 376 . 359 395 Game's skills preceded him, thanks to his affiliation with G
LIL' WAYNE Go DJ (Cash Money/Universal) 368 360 75% 19% 399 366 3.3 Unit. *How We Do, the lead single from his upcoming solo
N.0.RE. f/NINA SKY & DADDY YANKEE Oye Mi Canto (Roc A Fell/iDJMG) 366 368 88%  33% 359 . 370 357 debut, is hitting the airwaves hard, and it rises to No. 21
YOUNG BUCK Shorty Wanna Ride flnterscape/ 365 371 7% 20% 377 355 378 this week at Rhythmic. ,
GAME 1/50 CENT How We Do (Aftermath/G-Unit/interscope) 365 369 52% 8% 369 372 382 | als[c):rirz ’:rsizrc‘i’;lsea;rg:fu':ear' ’f‘o‘:’t‘:“i”;g’u‘:: ‘gsycs”}'hae“g:;:
RUPEE T tiantic 3.60 - X 363 3.75 N R ! X
U OVCTEET SN AR “I'm stilt star-struck with Dre. He's been almost 20 years at
Total sample size is 369 respondents. Total average favorabillty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity the top. That | get to soak up the game from a musical
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs genius like him gives me a 20-year head start on everybody
musmavuo%ra'mimﬁtyraqppeamnsum" ple compositionis based on persons 12+. Pels”onsmscmen;:eviaﬂr;slnw olncf’paisod they cantake the music else. He's like the father | never had. Everything about a
onth e et on, Fte Tkl ettt Tt com T AT syt vl oo oo ttons b e 18 77-aga, | | 1211 throwing a basebali o s son in the suburbs, hat's
RateTheMuslc.com data is by Medi: R a division of Premlere Radlo Networks. what NWA was to me.
L ) - ) /X _/
( R A
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—————
Stations and their adds listed alphabetically by market
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Rank ARTIST Title Year Total Plays
1. MARVIN GAYE Sexual Healing 1982 8,038
2. LUTHER VANDROSS Take You Out 2001 7,348
3. MAZE Before | Let Go 1981 7,101
4. YOLANDA ADAMS The Battle Is The Lord's 2001 6,540
5. MARVIN GAYE Let's Get It On 1973 6,483
e O us 6. TEDDY PENDERGRASS Love T.K.O. 1980 6,100
7. AL GREEN Love And Happiness 1977 6,094
_ : 8. GAP BAND Outstanding 1982 6,047 ‘
Urban & Urban AC’s most-played gold titles 0f 2004 | oAt GREEN Lets Stay Togener el sez |
10. EARTH, WIND & FIRE Reasons 1975 5,835
11. ISLEY BROTHERS Between The Sheets 1983 5,773
. , .. . . 12. ISLEY BROTHERS For The Love Of You 1975 5,714
hile we’re all eagerly anticipating the top songs and artists of 13. GAP BAND Yeaming For Your Love 1981 5,602
the year — which will appear in next week’s R&R — I think it’s just 14. BARRY WHITE Practice What You Preach 1994 5,648
as interesting to look at the top gold titles played at our formats. This 15. CHERYL LYNN Got To Be Real 1978 5,594
information is based on information from stations on the R&R Ur- 16. HEATWAVE Always And Forever 1978 5,550
ban and Urban AC panels monitored by Mediabase 24/7. 17.MAXWELL Lifetime 2001 S
18. FREDDIE JACKSON You Are My Lady 1985 5,203
Not only are these charts interesting, they can  format and the top 30 gold titles at Urban AC, 19. RUFUS Sweet Thing 1976 5,188
also help programmers compile and purge  based on airplay from Jan. 1-Nov. 13, 2004. I've 20. O'JAYS Forever Mine 1979 5,164
their own golfl li!praries. l}nless your station  also ir.lcluded a breakdown .of the percentage of 21. DEBARGE | Like It 1982 5,152
conducts audlt(.)num testing, choosing your gold titles played at each station on the monitored 22 MARVIN GAYE Mercy Mercy Me (The Ecology) 1971 5149
gold can be arbitrary. If you compare your li-  panels. These percentages are a snapshot of the 23. BABYFACE Whip A
. ° . - ! ppeal 1989 5,143
brary to what other stations are doing nation-  gold percentages, based on airplay for the week 24 EMOTIONS Best Of My L 1977
. q q 9 g . . y Love 5,139
ally, thejob becomes a little easier and less risky. ~ of Nov. 7-13. R&R intemally reviews current-to- 25. JILL SCOTT The Way 2000 BOE
_Eelow_am the top 50 gold htles_at the Urban ~ gold ratios on reporting stations each week. ol e g 1978 5102
27. MAXWELL Fortunate 1999 5,081
28. ISLEY BROTHERS Groove With You 1978 5,071
Rank ARTIST Title Year Total Plays 29. TEDDY PENDERGRASS Tum Off The Lights 1974 5,058
1. AALIYAH Rock The Boat 2001 7,450 30. SHALAMAR For The Lover In You 1981 5,002
2. NOTORIOUS B.1.G. One More Chance 1995 5,401
3. NOTORIOUS B.I.G. Hypnotized 1997 4,639 !
4. ASHANTI Foolish 2001 4612 1 ]
5. MR. CHEEKS Lights, Camera, Action 2001 4,576 : R
6. JAY-Z t Just Wanna Love U 2000 4,523 Percentage of gold played during Percentage of gold played during
7. NOTORIOUS B.I.G. Big Poppa 1994 4,429 the week of Nov. 7-13. the week of Nov. 7-13.
8. LUDACRIS Move Bitch 2001 4,308
9. JUVENILE Back That Azz Up 1999 3,617 Calls/Market Gold % Calls/Market Gold %
10. BUSTA RHYMES Pass The Courvoisier 2001 3,476 WBLS-FM/New York 53 WCFB-FM/Orlando 83
:; ?L'g’g'égggﬂ‘::zet Married :gg; g;:: WIKS-FM/Greenvilie, NC 49 KRMP-AM/Oklahoma City 81
13. USHER U Don't Have To Call 2001 3215 WJMZ-FM/Greenville, SC 50 WXMG-FM/Columbus, OH 79
e e 2001 3,048 KDKS-FM/Shreveport, LA 48 WMM.J-FMMWashington 78
15. FAT JOE /ASHANTI What's Luv 2001 2,884
16. AALIYAH One In A Million 1996 2,875 WGCI-FM/Chicago 42 WQNC-FM/Charlotte 76
17. OUTKAST So Fresh, So Clean 2000 2,777 WUSL-FM/Philadelphia 40 WFXC-FM/Raleigh 76
18. CLIPSE Grindin’ 2001 2,768 -
19. NOTORIOUS B.L.G. Mo’ Money, Mo' Problems 1997 2,748 WJZD-FM/Bilox, MS 55 WENBEMBayion o
20. BUSTA RHYMES Put Your Hands 1997 2,697 WTLZ-FM/Saginaw, Mt 37 WMJM-FM/Louisville 75
AL ILNLICENCRED 06 2,629 WBLK-FM/Buffalo 35 WWIN-FMBattimore 75
22. MARY J. BLIGE Family Affair 2001 2,629
23. 2PAC | Get Around 1993 2,620 Continued on Page 36 |
24. METHOD MAN /M. J. BLIGE I'll Be There ’ 1995 2,600
25. JUNIOR MAFIA Get Money 1995 2,583
26. LUDACRIS Southem Hospitality 2000 2,582
27. BIG PUNISHER {/JOE Still Not A Player 1998 2,564
| 28.DR. DRE The Next Episode 1999 2,560 el r
| 29. JA RULE Always On Time 2001 2,553 - W 3 4 H‘i
| 30.1120nly You 1996 2,551 I 2 AT L L
31. R. KELLY Fiesta . 2000 2,530 | HERIAE T EVEIRY ; Lo
32. MISSY ELLIOTT Get Ur Freak On 2001 2,508
33. 2PAC fiJODEC! How Do U Want It 1996 2,494 L Lt T
34. C-MURDER Down 4 My N****s 2000 2,450 UOLIFTING. PRAYEARLL M
35. R. KELLY Your Body's Callin’ 1993 2,402 | —Tha Urbaa Matwark
36. OUTKAST Ms. Jackson 2000 2,397 !
37. MARY J. BLIGE Real Love 1992 2,384 }
38. JAGGED EDGE f/NELLY Where The Party At 2001 2,369 |
| 39. NOTORIOUS B.LG. Juicy 1994 2,357
40. DONNELL JONES Where.| Wanna Be 2000 2,341
41, JAHEIM Anything 2001 2,338
42. JAY-Z Big Pimpin’ 1999 2,335
43. AALIYAH Are You That Somebody 1998 2,299
44, BLACK ROB Whoa! 1999 2,272
45. MAXWELL Fortunate 1999 2,270
46. 2PAC Dear Mama 1995 2,254
47. 2PAC Keep Ya Head Up 1993 2,252
48. USHER U Got It Bad 2001 2,219
49. TOTAL /NOTORIOUS B.I.G. Can't You See 1995 2,204
50. TYRESE Sweet Lady 1998 2,172
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URBAN TOP 50 _

o December 3, 2004
ARTIST TITLE LABEL(S)

SNOOP DOGG fIPHARRELL Drop it Like It's Hot (Doggystyle/Geffen/

MARIO Let Me Love You (/RMG)
USHER & ALICIA KEYS My Boo (LaFace/Zomba)
LIL" WAYNE Go DJ {Cash Money/Universal)

JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./I0JMG)

YOUNG BUCK Shorty Wanna Ride flnterscope/
FABOLDUS Breathe /At/antic/

CIARA fiMISSY ELLIOTT 1, 2 Step {LaFace/Zombal
TRICK DADDY Let's Go (Slijp-N-Slide/Atiantic/
ANTHDNY HAMILTON Charlene (So So Def/Zomba)
DESTINY’S CHILD Soldier (Columbia/

LIL' JON & THE EASTSIDE BOYZ ffUSHER & LUDACRIS Lovers & Friends (7V7)
LIL' JON & THE EASTSIDE BDYZ fiLIL SCRAPPY What U Gon’ Do (7V/7/

ASHANTI Only U (Murder inc./IDJMG)

LL CODL J Hush (Def Jam/IDIMG)

LUDACRIS Get Back (0ef Jam South/IDJMG)

JADAKISS fIMARIAH CAREY U Make Me Wanna {Interscope/
T.1. Bring ‘Em Out (Grand Hustle/Atlantic/

TRILLVILLE Some Cut (BME/Warner Bros.)

CIARA fIPETEY PABLO Goodies {LaFace/Zomba)

LLOYD BANKS Karma flnterscope/

CHINGY Balla Baby (Capital)

JUVENILE fWACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum)
R. KELLY & JAY-Z Big Chips (/ive/Roc-A-Fella/IDJMG) -

JA RULE f/FAT JDE & JADAKISS New York (Murder inc./IDJMG)
BDDY HEADBANGERS f/YOUNGBLDDDZ | Smoke, | Drink (Universal)

DESTINY'S CHILD Lose My Breath (Columbia)

MANNIE FRESH Real Big (Cash Money/Universal)
ALICIAKEYS Karma (/RMG}

NELLY My Place {Derrty/Fo’ ReellUniversall

GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/
GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope)
TERRDR SQUAD Take Me Home (Universal)

TYRA Country Boy (6G&L)

NIVEA fILIL' JON & YDUNGBLODDZ Okay (Jive/Zomba)
NELLY Na-nana-na (Derrty/Fo’ ReellUniversal)

HOUSTDN Ain‘t Nothing Wrong (Capitol)

NAS Bridging The Gap /Columbia/

XZIBIT Hey Now {Mean Muggin’} {Columbia/

KEYSHIA CDLE ! Changed My Mind /A&My/Interscape)
JDHN LEGEND Used To Love You (Columbia)

DEM FRANCHISE BOYZ White Teez (Universal)

URBAN MYSTIC Where Were You? (Sobe/

AVANT Can’t Wait (Geffen/

TWISTA f/R. KELLY So Sexy Chapter Il (Never Like This) /At/antic/

FANTASIA Truthls L/RMG)
NICOLE WRAY !f | Was Your Girtfriend (Roc-A-Fella/IDJMG)

NELLY f[TIM MCGRAW Over And Over (Denrty/Fo’ Reel/Curt/Universall

TOTAL
PLAYS

4576
3838
3478
3325
I
3064
3057
2675
2621
23:8
2210
2185
16£8
1529
1501
1488
1482
1450
1394
1392
1378
1258
1203
1N
naz
1061
974
946
937
913
886
865
753
734
12
653
623
621
595
573
567
565
555
493
495
443

422

405

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/i0JMG) 391

MASE Breathe, Stretch, Shake (Bad Boy/Universal)

353

+1-
PLAYS

+40
+485
-307
-205
+37
107
-104
+356
+78
-242
+412
+844
+181
+163
-229
+139
+224
+3N
+195

243

+101
-325

-300
+356
+44

+105
-154
+91
+348
-1
+124
+180
+69
+36
+9

-104
415
-51
-56
18
123
+186
+155
+46
+22
-88

AUEAGE
(00}
608335
463401
481938
361475
4427111
301129
350752
321605
269440
316620
254211
277481
151719
160405
230775
154342
212001
145413
124263
186547
123399
107557
135710
120929
179335
107954
160276
72217
98254
81679
64509
87113
140091
53821
50704
46877
50827
41814
41685
123415
37787
56419
34741
49852
56693
47109
44523
25646
45427
53698

WEEKS ON  TOTAL STATIONS/
ADDS

CRART

"

8
13
13

9
1"
12

6
10
20

68/0
710
720
66/0
64/0
6610
69/0
70
66/0
6401
67/0
4l

6112
60/0
6110
671
6113
69/3
6111
7100
a8l
58/0
60/0
64/0
59/3
340
61/0
4si0
59/2
66/0
5513
511
330
4810
52/4
a1
3300
4310
440
25/0
37
370
270
3400
310
43
26/0
2/0

10/0
3200

| New &

73 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/21-11/27. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved fo recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQGH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

MEDIABASE
Most Added e

www.rradds.com

ARTISTTITLE (ABEL(S}

JOHN LEGEND Ordinary People (Columbia) 53
SLIM THUG Like A Boss (Boss Hogg/ 36
TANGO f/D. BANNER & BONE CRUSHER Wobble... (Virgin/ 34
TORI ALAMAZE Don't Cha {Universal) 18
CHINGY flJANET JACKSON Don't Worry (DTP/Capitoll 18
SLY BOOGY f/JAGGED EDGE If U Got Crew (/AMG/ 13
TWISTA fIFAITH EVANS Hope Ariantic/Capitol 12
OMARION 0 /Eai/ 8
2PAC fINATE DOGG Thugs Get Lonely Too manuinterscape) &
GERALD LEVERT One Million Times (Atlantic) [
Most
IncreasedPlays —
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

LIL’ JON & THE EASTSIDE... flUSHER... Lovers & Friends (7V7]  +844
MARIO Let Me Love You (/AMG/ +485
DESTINY'S CHILD Soldier (Columbia/ +412
T.\. Bring ‘Em Qut (Grand Hustle/Atlentic) +3n
CIARA fiMISSY ELLIOTT 1, 2 Step LaFace/Zomba/ +356

JARULE f/FAT JOE & JADAKISS New York Murder lnc I0JMG) +356
GAME f/50 CENT How We Do /Aftmmathli-Uimtinterscomel  +348
§0 CENT Oisco Inferno (G-Unit/Shady/Aftermath/interscope] ~ +335
JADAKISS fIMARIAH CAREY U Make Me Wanna flaterscope) +224
OMARION 0 (Fpic/ +214

Active —
ANGIE STONE fIANTHONY HAMILTON Stay For Awhile //RMG/
Total Plays: 351, Total Stations: 27, Adds: 0

JILL SCOTT Whatever (Hidden Beach/Epic)
Total Plays: 341, Total Stations: 31, Adds: 0

RAZAH Feels So Good fVigin/
Total Plays: 340, Total Stations: 38, Adds: 1

CAM'RON Girls (Roc-A-Fela/IDIMG)
Total Plays: 285, Total Stations: 30, Adds: 0

OMARIDN O /Epic/
Tatal Plays: 278, Total Stations: 51, Adds: §

B.G. Don’t Talk To Me (Chagpa City/Koch/)
Total Plays: 264, Total Stations: 25, Adds: 1

JOHN LEGEND Ordinary People (Columbia)
Total Plays: 250, Total Stations: 54, Adds: 53

AKON Ghetto (SRC/Universal)
" Total Plays: 247, Total Stations: 24, Adds: 2

2PAC fINATE DDGG Thugs Get Lonely Too /Amaru/interscope/
Total Plays: 243, Total Stations: 37, Adds: 5

BEENIE MAN King 0 The Dancehall (Virgia/
Total Plays: 237, Total Stations: 9, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters
_ are available on the web at
d rds.com.
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URBAN
» December 3, 2004
( - N[ )
/ g America’s Best Testing Urban Songs 12 +
. For The Week Ending 12/3/04
RateTheMusic.com g GOSPEL Top 30
" Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WEK  WEEK  ARTIST TITLE LABELIS) S s P A
USHER & ALICIA KEYS My Boo (LaFace/Zomba) 423 427 9% 36% 410 422 378 U U AU Lol g2 13 15 320
L 2 2 KIERRA SHEARD You Don’t Know (EM/ Gospel) 669 7 20 280
SNOOP DOGG... Drop It Like It's Hot (Doggy Style/Geffen) 408 413  97% 23% 405 409 397 .
\ N ! 3 . DEITRICK HADDON God Is Good Verity/ 623 +12 17 20
TRICK OAODY Let's Go (Skp-N-Slide/Attantic) 409 419 93% 19% 398 400 393
FABOLOUS Breathe /riantic) 408 395 6% 19% 411 400 4.8 4 NEW BIRTH TOTAL... Sutdenly EM Gosped GB e d) diy
CIARA fIMISSY ELLIOTT 1, 2 Step daFace/lZombs) 408 417 80% 11% 398 410 3.70 5 5 JIMMY HICKS... Blessed Like That (Workd Wide Gospel) 543 5 20 200
MARIO Let Me Love You L/RMG/ 407 413 8% 1% 401 421 348 7 8 SMOKIE NORFUL | Understand M Gospel 518 482 5 2l
LUOACRIS Get Back (Jef Jam SouthI0IMG) 401 - 60% 7% 401 390 42 6 DONALD LAWRENCE Healed Vority) 513+ 12 200
CIARA fIPETEY PABLO Goodies aFace/Zombl 400 402 98% 44% 394 398 343 8 8 KEITH JOHNSON Let Go And Let God eriy/ 424 5 20 90
JA RULE R, KELLY... Wonderful urder lncADJMG) 400 408 86% 17% 395 407 365 9 3 DOROTHY NORWOOD Praise In The Temple (Malaco/ 409 .10 0 230
LLOYO BANKS Karma interscape) 398 402 62% 9% 389 399 366 14 @ DONNIE MCCLURKIN 1 Call You Faithful Verty/ an +43 4 214
TERROR SQUAD Lean Back {Universall 396 399 98% 48% 395 401 377 10 11 TYETRIBBETT No Way (Sony Gospel/Columbial 398 ] 15 16/0
JADAKISS fIMARIAH CAREY UMake Me... finterscope) 392  — 61% 9% 384 397 355 13 @  BISHOP TD JAKES Take My Life (DextenityEM Gospel 376 +12 10 1912
LL COOL J Hush (Def Jam/IDIME) 391 385 90% 19% 391 388 372 12 13 7 SONS OF SOUL Run Dn (Verity) 363 8 17 180
OESTINY'S CHILD Lose My Breath (Calumbia/ 390 392 97% 33% 386 395 360 11 14 FRED HAMMOND Celebrate (He Lives) (Verity) 344 49 20 1800
DESTINY'S CHILO Soldier (Columbia) 389 - 7% 10% 370 382 341 16 15  DEANDRE PATTERSON Give Him Glory (Tyscot) 327 4 19 150
NELLY My Place fDerrtyfFo’ ReeliUniversal] 388 388 97% 41% 379 401 319 20 BENITA WASHINGTON Thank You (Light/ 32 +28 4 151
YOUNG BUCK Shorty Wanna Ride finterscape) 383 388 75% 19% 371 368 378 17 BISHOP KELSEY... Run And Tell That fiadependent) 322 +3 10 181
AKON fISTYLES P. Locked Up /SRC/Universal) 381 377 93% 42% 370 368 3.76 18 18 WILLIAMS BROTHERS Still Here (Blackberry) 322 RT 20 160
LIL’ JON & THE EASTSIDE BOYZ... What U Gon’ Do 7V7) 380 383 78% 13% 362 361 354 19 L. SPENCER SMITH & TESTAMENT God Will £mtra/ 316 +15 19 151
ALICIA KEYS fITONY, TONI, TONE.:. Diary (/RMG) 377 3711 86% 38% 381 380 384 2 RICKY DILLARD Take Me Back (Crystal Rose) 290 +13 19 15/0
LIL* WAYNE Go D (Cash Money/Universal 377 372 8% 2% 368 365 375 26 BISHOP PAUL S. MORTON Seasons Change (Tehifah) 288 +30 3100
CHINGY Balla Baby (Capitoll ) 374 378 86% 20% 359 366 342 29 FORTITUDE He's Alright (Ward/CurtyWarner Bros) 287 +35 4 1m
JOHN LEGEND Used To Love You {Columbia) 372 392 55% 12% 370 366 3.80 27 23 TONEX f/KIRK FRANKLIN Since Jesus Came Verity) 275 9 20 10/0
JUVENILE fWACKO & SKIP Nokia Clap fRap-ALot/Asybm)  3.71 350 73% 21% 354 363 3.35 24 @D JOEPACE We've Come ToPraise Him itagrity) 274 +6 8 170
ANTHONY HAMILTON Charlene (So So DefZomba) 371 377 67% 22% 365 380 3.26 18 25 NEWDIRECTION I'm Goma Wave... Gaspo Centric) 274 3 0 140
;i':‘“"’::'rﬁ';';: ;”’:”;Z Z,iﬁ%% - ::: g;‘; :22 :i:: :‘;z :g: :;ﬁ 23 26 DENETRIA CHAMP GoOn Through It U0) P A 3 170
L] Iniversal) A R o R . 27 .
BODY HEADBANGERS... | Smoke, | Dink Universal 345 340 G4% 18% 322 317 333 3 Wil L S0 INEMEC AR ) G vk
Bt 27 ¢4)  JEFFMAJORS Pray (Music One) 264 +7 15 100
Total sample size is 389 respondents. Total average favorabilily estimates are based on a scale of 1-5. {1=dislike very much, 5 = like = (4)  MENOF STANDARD Just... Muscle Shoals Sound Gospe) 234 +13 5 1011
very much). Tolal {amiliarity represents the percentage of respondents who recognized the song. Tolal burn represents the number [pebar>  €))
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition [IES.SHE RGeS stel o Cort/H Vo B o) 232 +3 ! 122
s based on persons 12s. Persons are screened via the Internet. Once passed. ey can lake the music test based on the formatimusic 35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 11/21 - Saturday 11/27.
preference. RateTheMusic.com results are not meant lo replace calout research. The results are intended to show opinions of © 2004 Radio & Records.
participants on the the internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for
lacal radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Station playlists for all R&R reporters are available on the web at www.radioandrecords. com.
\_ Radio Networks. J J
6 )
Reporters
Stations and their adds listed alphabetically by market
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Continued from Page 33

| Urban Monitored Panel Il Urban AC Monitored Pan
R&R asks radio DJs for the hottest records jumping off.

Percentage of gold played during Percentage of gold played durlng

the week of Nov. 7-13. the week of Nov. 7-13.

Calis/Market Gold % Calls/Market Gola % th 1

KTCX-FM/Beaumont, TX 35 WRKS-FM/New York %5

W.JLB-FM/Detroit 35 WZAK-FM/Cleveland 75;

KKBT-FM/Los Angeles 34 WKJS-FM/Richmond 75

WBLX-FM/Mobile 34 KQXL-FM/Baton Rouge 75

WVEE-FM/Atlanta 33 WQQK-FM/Nashville 74 .

WDKX-FM/Rochester, NY 33 KMJK-FM/Kansas City 74 DJ KOOI supa Mlke

MD/mixer, WEMX/Baton Rouge

KPRS-FM/Kansas City 32 WTLC-FM/Indianapolis 73

KBLR-FM/Omaha 32 KBLX-FM/San Francisco 73 Nelly and Tim McGraw’s “Over and Over” (Derrty/Fo Reel/Uni-
WERQ-FM/Baltimore 29 WDZZ-FM/Flint, MI 73 versal): Mark my words, Nelly and Tim will be a top 10 Urban hit!
WHXT-FM/Columbia, SC 28 KMJQ-FM/Houston 73 Don’t sleep on this record. because it will give you instant
WBTJ-FM/Richmond 28 KMEZ-FM/New Orleans 73 phones. @ Ciarra’s “1,2 Step” (LaFace/Zomba): This track is sure
WJKS-FM/Wilmington, DE 28 WSRB-FM/Chicago 72 to soar to the top of the teens” and females’ lists of favorite cur-
WOWI-FM/Norfolk 27 WBHK-FM/Birmingham 71 rent records. & Chingy featuring Janet Jackson’s “Don’t Worry”
WWPR-FM/New York 26 WVAZ-FM/Chicago 71" (DTP/Capitol). Although this is not the official single, our listeners
WBTP-FM/Tampa 26 WHQT-FM/Miami 71 had a quick listen to it and forced us to put it in regular rotation.
WKYS-FM/Washington 26 WQMG-FM/Greensboro 71 Women love Chingy, and men love Janet!

WKKV-FM/Milwaukee 26 KJIMS-FM/Memphis 70

WIZF-FM/Cincinnati 25 WMGL-FM/Charleston, SC 70

WPEG-FM/Charlotte 25 WKXI-FM/Jackson, MS 70

WPWX-FM/Chicago 24 WILXC-FM/Columbia, SC 70

HAPPY, MERRY in Los Angeles to celebrate the release of Dionne Warwick's first-ever Christmas
album, on DMI Records, are gospe! harpist and Radio One VP/Gospel Programming Jeff Majors,
Warwick, Radio One founder and Chairperson Kathy Hughes and singer James Ingram.

BIG DADDY-0’S Making the rounds to promote his new single, “Let's Go” (Stip-N-Slide/Atiantic),
Trick Daddy (1) swung by WPHH (Power 104.1)/Hartford to meet up with PD Mychal Maguire.

7
Urban AC Reporters
Stations and their aods listed alphabetically by market

WAKB/Auuustz GA*
Hon Thomas

WKSP/Angustz GA*

M: Mike Kramer
PD/MD Tlm Fzm Snelt
uo»éos

WWIN/Ba(llmure Mo*
Aleu K!I"l Fisher
KOXL/Baton Rouge, LA*
ON. et rigan

POMO:

RAEE D(\/AUGW
WBHK/Birmingham, AL*
OM Jay Dixon
PD/MD; Dary! Johason
WMEUCharIclen sc

OMPD: Te
MD: TKJoMs

msmnanesmn sc
POMD: Wichel fee

WBAV/Charlotte®
POMID: Temi Avery
%o Ao

WONC/Charlotte*

PO: J.0. Kunes

MD: Kim Stevens
LALA#HATHAWAY

WSRB/Chicago. IL*
kPIIMD Travie Reyolds

WVAZ/Chicago, IL*
OM/PD: Elroy Smith
APOMO: Armando Rivera
NoAscs

WZAK/CIeveIand DH*
Mn m’rg Rusn
WLXC/Columbia, SC*
PO Douowim:mx
WWDMIBnInmhla sc*
Mu url Mm
WAGH/Columbus, GA
OM: Brian Waters

PO/APD: Dueen Rasheeda
MO: Eoward Lewks
Ko Aacs

WXMG/Columbus. OH*
OM: Paul Strong

PO: Waren Stevens

NoAaos

wRNBﬂJavlnn OH*
MPD: 1.0. Kunes
So Ay

WMX0/Detroit, MI*
OM. KJ Holiday
PD szlllin Muramman

MD SMﬂa Lllﬂ!

WUXS/Faxs'neville. NC*
PO Gamett Davis
MD: Calvin Pee

L1

WOZZ/Flint, MI*

PO: Trey Michaels

MD: Yo Danits
1L SCOTT

? Shiousomm

WCMG/FIurence sC
OM: Matt
PO: Emie D!e

ANT
SRENDA RUSSELL

WFLM/FL. Pierce, FL*
OM: Mike James

PO/MD: James T.

APD: Tamara Gant

o Adas

WOMG/Greensboro, NC*
POMD: EABSinn

KMJQ/Houston, TX*
OM: Tom Calocacct
PO/MD: Sam Choice
NoAscs

WTLC/ndianapolis, IN*

PD: Brian Wallace

APD/MD: Gmh Anzms
LALAH RAT

WJXN/Jacksnn MS*
Steve Pasion
|3 BOYZ I MEN

WKXl/Jackson, MS*

0 Pﬁ Stan 8ranson
WSOL/Jacksonville, FL*
:WMIL KJ Brooks.

KMJK/Xansas City, MD*
PO: Jerld fackson

‘STCHE /ANTHONY HAMILTOR:

KSSM/Xilleen, TX
PO/MO: Mark Raymond
APD: Monica Reid

Ho Adds

KNEKILa!ayena LA®

POMD u‘m MeKeith

KKRX/Lawt:
OMP0: Tzrw Manﬂay
APD Tony Tone

KOKY/Little Rock. AR*
OM: Joe Rooker
PWMD. Mark Oylan

KJLH/Los Angeles, CA*
Pill/M Aumne Ru;sell

e
WMJIM/Louisville, KY*
POMO: Tim Gerard Girton
o Aads.

WRBV/Macon, GA
PO/MD: Chos Williams

16 BOVZ I MER

14 AMEL LARRIELX

10 FANTASIA

10 MARID

7 ANGIE STONE VANTHORY HAMILTON
KJMS/Memnms TN®
PO: Nate Bell
APOMD: Efeen Coler
WHOT/Mlam| FL*
APD’MD Kzren Vaugha

WJIMR/Mitwaukee, Wi*
POMD: Laurl Jones

WDLT/MumIe AL*

KJMG/Monroe, LA
PD: Chris Collins
NoAccs

WWMG/Mnm?nmery. AL
POMD: Darmy ot

quK/Nasnwlle TN
D: Derrick Corbett
%

WYBC/New Haven, CT*
OM: Wayne Schmidi

PD: Juan Castilio

APD. Anvelz Malerha

OVSE STCOE BANTHONY NAOALTON

KMEZMNew Orleans, LA*
PD/MD: LeBron “LBJ" Joseph
APD: Niecy Davis

No Ao

WYLD/New Drleans, LA*
%4. Acla.'\" Soaner

leder
o Adds. pelenemy

WRKS/New York, NY*
PD: Toya Beasley
MO Jole Gusies

WKUS/Nortolk, VA®
OM/PD:Eric Mychaels

WVKLNorfolk, VA®

OM: Dick Lamb

PO/MO: Don London

1 J0S5 STOME
KRMP/Okiahoma Cily, DK*
PD: Terry Mor

WD: Edie Brasco

9 N2y

WCFB/Oriando, FL*
OM/PD: Steve Holbrook
No Accs
WDAS/PhiIadelnllia. Pa*
PD Joe
APB‘MD Jo szbl!
WFXC/RaIemh NC*
Aﬂmn Jnogl Berry

WVBE/Roanoke, VA*
POMO: Walt Ford

WSBY/Salisbury, MO
OM: Brian Cleary

KBIRXISZS Francisco, CA*
MD: Jet Yonds

B8 ALICA|

GERALD LEVERT
Music Choice Smooth R&B/
Satellite
OM/PD: Damon Williams
No Agos:

Sirius Hean & Soul/Satellite
OMPD: B.J.

XM The Flow/Satellite
OM: Lon Parkerson
PD: Maxx yrick

WLVHBavannah GA

KMJM/St. Louis, MO*
OMPD: Chuck Atkins

2 BOYZ R NER

18 L ScoTt

WPHR/Syracuse, NY*
OM: Rich Lauber

PO: Butch Charles
APD/MD: Keany Dees

Vo kacs.

one
'ANGIE STONE UANTHONY HAMILTON

WlMX/TDIedu DH*
MD sum Browne

Ny

FANTASIA
WTUG/Tuscaloosa, AL

: Greg Thomas
POMO: Charles Anthory
APD: Richelte Miller
o Add
WHUR/Washington, DC*

PO. Dave Dickimson
MD: Trw LaTrelle

PD. X
MD: Mlle Ch::e

WMMJ/Washmglon oc
athy Brown

WKXS/WIImmqlon NC
APD: LaThanga

“Monitored Reporters
73 Total Reporters
53 Total Monitored

20 Total Indicator

POWERED'::I

MEDIABASE

Did Not Report, Playlist Frozen (6):

Sirius Slow Jamz/Satell
WHBX/Tallahassee, FL
WK2ZJ/Columbus, GA
WMXU/Columbus, MS
WQVE/Albany, GA
WUVA/Charlottesville,

lite

VA

www americanradiohistorvy com



www.americanradiohistory.com

37

y " URBAN AC TOP 30 PowERED[T]
f‘# ¢ December 3, 2004 3 MEI"ABASE

—
®
S WS st me e B ik me e Most Added
2 €@  ALCIAKEYS fTONY, TONI, TONE & JERMAINE PAUL Diary LJ/AMG) 1296  +118 162698 26 43)p |wwwerradds.com
3 O PATTILABELLE & RONALD {SLEY Gotta G Solo (Def Soul//DJMG) 1228 +59 127379 18 49/0 ARIST TITLE LABEL(S) . A0DS
1 3 BRIAN MCKNIGHT What We Do Here (Motown/Universal) 1223 -36 137626 23 4910 N2U Issues irgin/ 10
4 @ ANITA BAKER You're My Everything (Blue Note/Virgin/ 1158 +7 104253 23 48D JILL SCOTT Whatever (Hidden Beach/Epic) 3
5 @ LUTHERVANDROSS Think About You L/AMG/ 1019 +2 13132 54 480 :2:::;‘:"Tfms‘:"l"°z/’;ﬁg"w”””” ;
6 o T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money/Universall 953 +25 82072 13 460 LALAH HATH AWASY Forever, For Atways, For Love (GREVME) 2
7 €  PRINCE Call My Name (Columbia) 917 +16 101210 23 46/0 BOYZ HH MEN You Make Me Feel Brand New (MSM/Kach) 2
8 0 ANITA BAKER How Does It Feel (Blue Note/Virgin) 786 +69 74865 9 49/0 ALICIA KEYS Karma (/AMG/ 2
9 ©  LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 774 +117 74252 13 472 ANGIE STONE fANTHONY HAMILTON Stay For Awhile (/AMG/, 2
10 @ GERALD LEVERT One Million Times (At/antic) 701 +79 66680 7 4911
15 @ JOSS STONE Spoiled /S-Curve/Virgin) 653 +112 60550 " a3
" @ USHER & ALICIA KEYS My Boa (Laface/Zomba) 644 +48 91875 10 3
12 @ NELLY My Place (Derrty/fo’ ReellUniversal) 630 +42 64573 13 12/0
16 Q) JILLSCOTT Whatever (Hidden Beach/Epic) 626  +101 83351 5 4113 Most
18 @ 0JAYS Make Up Music World/SRG) ss 6 sz 3 o |ImcreasedPlays
17 @ NORMAN BROWN | Might (Warner Bros.) 451 +26 30099 13 3140 TOTAL
21 D EARTH, WIND & FIRE fIRAPHAEL SAADID Show Me The Way (Sanctuary/SAG) 358 +689 24585 5 270 | asnst tme wea NCRERSE
18 18 TAMYRA GRAY Raindrops Will Fall /79/Sobe/ 343 -44 25715 19 30/0 FANTASIA Truth Is (/AMG) +134
22 ) BOYZIIMEN YouMake Me Feel Brand New (MSM/Koch) 331 +54 20794 3 382 | A-KEYSHTONY,TONI, TONE & J.PAUL Diary (/AMG/ ~ +118
25 ) RUBENSTUDDARD I Need An Angel L/AMEG/ 208 a5 omes 4 g3 [ Lo RHATHAWAY ;;’s’_e“,'m”ﬁ"‘f”' FoLov GHFG) +117
26 @ ANGIE STONE {/ANTHONY HAMILTON Stay For Awhile (J/AMG/ 280 +41 25642 2 2612 JILL SCOTT Whl::ever (Hidden Bgclt/Epic} :101
19 22 QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector/ 276 23 22238 4 26/0 MARVIN GAYE Let's Get It On, Let's Step... fladependent) +80
@ FANTASIA Truthls (/RMG) m +134 26460 1 3013 GERALO LEVERT One Million Times fAtiantic/ +19
23 24 JEFF MAJORS Pray (Music One/ 237 14 25043 7 11 ANITA BAKER How Does It Feel (Blue Note/Virgin) +69
28 @ ALICIAKEYS Karma (J/AMG) 227 +5 16443 2 2812 E'AHTH, WIND & FIRE ﬂ.ll SAADIQ Show Me... (Sanctuary/SRG) +89
27 26 AVANT Can't Wait (Geffen/ 215 A 23 2 qgp | IRYS Makelo s WorldSAG) +
29 @ URBAN MYSTIC Where Were You? (Sobe/ 212 +14 9191 10 1601
- @ TAMIA Still (Atlantic) ) 157 +15 12658 13 110
@ MARVIN GAYE Let's Get it On, Let's Step... findependent) 156 +80 29761 1 2/0
30 30  AMEL LARRIEUX For Real (Biss Life) 134 43 29645 13 6(0 Most
53 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week P I ay ed R ecurren ts
of 11/21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed Iirst: Songs below No. 15 are moved to recurrent after 20 weeks on thg chart. Most Added is the total number o[ new adds officiglty reported to R&R by each ARTIST THTLE LABEL(S) ;EIC;
reporting station. Songs unreported as adds da not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Eachdaypart on each station is assignedan AQH number. | ANTHONY HAMILTON Charlene (So So DefiZomba/ 696
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. KEM Love Calls (Motown/Universall 511
New & Active ALICIA KEYS 1| Ain's Got You L/RMG) 461
JILL SCOTT Golden (Hidden Beach/Epic) 43
CARLTON BLOUNT Acting Like You're Free Magnatar/ RAHEEM DEVAUGHN Guess Who Loves You More (ive/Zomba/ R KELLY U samMe T - a5
Total Plays: 76. Total Stations: 10, Adds: 1 Total Plays: 33, Total Stations: 6, Adds: 1 : WL L LIS K s S 338
' ’ PATTI LABELLE New Oay (Def Soul/iDJMG) 310
R. KELLY Happy People (/ive/Zombal 255
RENE' All Nite Long (Ruffrown) N2U Issues Vigin) VAN HUNT Down Here In Hell (With You) (Capitoll 237
Total Plays: 63, Total Stations: 7, Adds: 0 Total Plays: 11, Total Stations: 10, Adds: 10 SMOKIE NORFUL ! Need You Now (M Gaspe/ 31
Station playlists for all R&R reporters
MICHAEL B. SUTTON Nobody (Little Dizzy) are available on the web at
Total Plays: 50, Totat Stations: 6, Adds: 0 www.radipandrecords.com.
Songs ranked by total plays
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COUNTRY

2004’s Top Local Tunes
& Breakthrough Acts

PDs and MDs name the year’s best

Next week’s R&R will feature the year’s top national
tunes and talents, but we all know that national sto-
ries don’t always reflect the local reality. To get a feel
for the local musical successes of this year, I asked PDs
and MDs from around the U.S. to name their top three
local hits for 2004 and their market’s breakthrough art-
ist of the year.

By the way, the latter category isn’t
limited just to new acts who made a
name for themselves for the first time
this year; established artists who

E. J. Foxx

Asst. PD/MD, WICO/
Salisbury-Ocean City, MD

vaulted to new levels of stardom were
also eligible. 1. “Live Like You Were Dying” by
Ed Walker Tim McGraw: “Our audience just

couldn’t get enough of this song. It
touched a nerve with every listener.
It's one of those songs that will be-
come timeless.”

2. “Redneck Woman” by Gretchen
Wilson: “This was asong that notonly
struck a chord with women, but our
male demo also lit up the request
lines, confessing, That's my girlfriend
(or wife).”

3. “This is a tossup. With the cur-
rent state of affairs in our country,
most people need an escape, and Ken-

: s ny Chesney gave us that
with ‘When the Sun Goes

Breakthrough Artist:
Gretchen Wilson. “I don't
§ think anyone would dis-
agree that Gretchen broke
the mold with ‘Redneck

OM, Citadel/Binghamton,
NY; PD, WHWK/
Binghamton, NY

1. “It's Hard to Kiss the Lips at
Night That Chew Your Ass Out All
Day Long” by The Notorious Cher-
ry Bombs: “This song kicked ass here
across all demos. And, yes, we
played the edited version, which
seemed to give it even more kick.
People knew what the ‘boing” word
was and would even call
and request ‘that song that
goes boing.” This was ab-
solutely one of the most-
requested, most-talked-
about songs in the market,
regardless of format, and
was a huge home run for
us.” |

2. "Redneck Woman”

by Gretchen Wilson: “Big, and ability to relate to her
huge, monster hit for ev- Ed Walker audience and take com-
eryone, including us. By far, thiswas  mand of the stage.”

our absolute most-requested song of
the year, and it continues to draw
phones in a very phone-passive mar-
ket. Coolest moment: Driving home
one night, I stopped ata stoplight and
saw a 30-something woman in a new

Bob Barnett

OM, WKIS/Miami
1. "Redneck Woman” by Gretchen
Wilson: “This was every programmer’s

Volvo singing along to this song on  dream record. It exploded out of the

my station.” gates with anenormously passionate lis-
3. “Mayberry” by Rascal Flatts:  tener response on the phones. It went

“Our most-played song of 2004, and  against the grain of what

a song that seemed to really grab the ~ was happening in country

attention of our target demo [persons  music last March and April.

25-54] and make them pine for the It was gritty and dangerous

good ol’ days.” compared to the smooth,
Breakthrough Artist: Gretchen  polished ballads that were in

Wilson. “No question. [took apoll  everyone’s power rota-

to make sure, being the insecure tions.”

PD that I am, and everyone
agreed. She brought an attituds
that matched up perfectly with our
stationality.”

2.”Remember When” by
Alan Jackson: “This song_
connected immediately
with listeners and never re-

Woman.” She’s nailed it
with her topical subjects -

Bob Barnett

ally stopped. It's still a bona fide re-
search home run in Miami. We werein
the afterglow of ‘Five O’'Clock Some-
where,’ and Alan and Arista delivered

the perfect change-up: an Alan Jackson

record full of heart and warmth. It was

the sound-track of everyone's life — or
at least the ‘ife everyone
seemed to want.”

3. “Live Like You Were
Dying” by Tim McGraw:

“This song caught everyone ter it's gone into power re-
by surprise. The general con- current or power gold —
sensus was that Tim was be- that tells me something.
ginning to fade a little. The With thatsaid, our three big-
lastCD didn’tseem asstrong gest tunes would be Pic-
as past projects, so expecta- ture’ by Kid
tionswerealitlelowerforthe Duke Hamilton Rock & Sheryl
new CD, and itsnuck up on Crow, ‘Redneck
fans. Woman' by Gretchen Wil-

“When it came out in May on the  son and ‘Whiskey Lullaby’ i‘k
heels of the ACM performanceagainst by Brad Paisley & Alison ’ o
that bright white backdrop, youcould ~ Krauss.” g T
almost feel the emotional buzz from Breakthrough Artist:
the listeners. It surg-ed incalloutand, “Without a doubt, the
as expected, based on the collective  Gretchen Wilson phenom-

emotional response of the listeners
and consumers, has gone on to be an
award-winning song. It’s pure musi-
cal magic.”

Breakthrough Artist: Keith Urban.
“After his mesmerizing performance
in the rain at the Kiss Country Thun-
der Road Festival in November 2003,
you could sense the in-market vibe
growing. By the time the Kenny Ches-
ney/Keith Utban tour came thnough
South Florida in 2004, Urban was
making that proverbial comfectnon

~with ligeners.

“You could almost hear the radar
beeping befcre the explosion: ‘Who
Wouldn't Want to Be Me’ (late 2003),
“You'll Think of Me’ (spring 2004), The
CMT Spring Break Special From Daytona
Beach and then the release of ‘Days Go
By’ (summer 2004). When you get mul-
tiple-week No. 1s and songs that legiti-
mately research over the long haul, the
hit vibe is undeniable.

“While I think we were all a little
surprised that he won CMA Male Vo-
calist of the Year, it wasn’t
like we didn’t see it
coming. Wejust thought it
would take longer for con-
servative voters to ac-
knowledge his presence
and contribution to the
evolving state of country
hipness.

“The absolute surprise
left-field smash was "Heav-
er! by Los Lonely Boys. It's

-cess story in country music

R&R December 3, 2004

L_E 13

amultiformat hitand the ongoing No.  play, this song shot into the top five in
1-testing current in Miami. I didn't meamh, went into heavy rotation and
have the courage toadd this i ] stayed there for months.”

song when it first came out Breakthrough Artist: Keith
because it didn't feel com- | Utban. “After playing the
patible with the rest of the B100 Birthday Party in 2002
playlist. Once it was top- and winning over lots of
ping the other charts I took fans, Keith went on to score

a chance, and I'm thrilled
at the success of the song,. [
almost missed it by defin-
ing ‘country’ in traditional
terms. This is the kind of
song we've used in Miami
to make the format more inclusive
than exclusive.”

Muke Hamilton

MD/afternoon driver,
WUBE/Cincinnati;
Country Music DJ Hall
of Famer

“Talways like to refer torequestsas a
pretty fair indicator of a song’s popular-

ity in our market. Not just the number
of requests, butalso—and more impor-
tant — the longevity of re-
quests. If the listeners are
still calling for a song long
after its chart life — well af-

enon was the biggest suc-

in our town. No other new act came
close to having the impact that she
did.”
Clint Marsh
PD, WBYT (B100)/South
Bend, IN
1. “Live Like You Were Dying” by

- Tim McGraw: “No surprises here, as it

was a national multiweek No. 1
record, Locally, thesong tested heavy af-
ter just a couple of weeks and stayed in
the top two or three researching songs
week after week after week. It was No.
1 in requests for weeks and, most im-
portant, proved to be a song that ap-
pealed to alt demos and especially to P2
and P3 listeners.”

2. “Save a Horse, Ridea |
Cowboy” by Big &Rich:"A |
hugely polarizing record |
that never did test above
medium in the research yet
‘was the No. 1 most-request-
ed song far and away for
weeks on B100. It also had
an immediate impact on
the South Bend SoundScan
chart. Within a week of
play, the Big & Rich CD cat-
apulted into the upper reaches of the
chart and is still selling quite well to-
day.”

3.“If Nobody Believed in You" by Joe
Nichols: “After three weeks of light air-
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Clint Marsh

‘&,

Lisa McKay
deserves an honorary mention.”
Chad Heritage

If:a--a!

Chad Heritage

big hits and CMA awards.
(See whatcan happen when
you play our show?) Keith
truly has moved to the top
tier in South Bend, justas he
has nationwide.”

Lisa McKay

PD, WQDR/Raleigh

1.”ICan Only Imagine” by Mercy-
Me

2. “There Goes My Life” by Kenny
Chesney

3. “Remember When” by Alan
Jackson

“All of these songs still test in the
high-four range (out of five) with lit-
tle burn. Westill get calls for the songs
and, with the new cume we recently
picked up, curiosity calls about them.

Breakthrough Artist: MercyMe:
“The song is beautifully written and
sung. The timing for a Christian cross-
over song was excellent with The
Passion of the Christ and a teturn to a
conservative slant. MercyMe played
Alltel Pavilion and drew nearly 15,000
people this summer. Then
they cameback for the state
fair and sold out the arena
in just a couple of days.

Anna Bareford at WSM-
FM/Nashville for the tip a
year ago on this song.

“We also had tremendous
success with music from Al-
ison Krauss, and the Los
Lonely Boys song ‘Heaven’

Dir/Country
Programming, KSSN &
KHKN/Little Rock

1. ” American Soldier” by Toby Keith:
“There are a lot of people from Arkan-
sas fighting the war in Iraq. We still
receive lots of calls from families with
loved ones serving overseas, and this
song has to be the most requested
among them.”

2. “Redneck Woman” by Gretchen
Wilson: “Not only is this one of our
three biggest songs of the year, but
Gretchen is our Breakthrough Artist
too. We needed a female artist to break
through this year, and we
gotitwith Gretchen. Huge
phones, local sales, a chart-
topper and a fun song with
attitude.”

3. “Live Like You Were
Dying” by Tim McGraw:
“It came late in the year,
but if was well worth the
wait. | would imagine that
it had a huge impact with
our listeners because so
many can relate to what the lyrics are
saying. We still get tons of requests for
it, and the positive research remains
through the roof.”

Continued on Page 44
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New Artist Breakout

Honesty and diversity are key to country’s comeback

.l- rior to this year’s introduction of Gretchen Wilson
and Big & Rich, the last time country launched two
platinum-plus artists in the same year was 1996. Before
Wilson, the genre’s last out-of-the-box multiplatinum
act was The Dixie Chicks, who bowed in 1998. All of
which illustrates the difficulty country has had break-
ing new stars over the past several years. After having
to grind out every small gain, the industry is hopeful
that these recent new-artist successes are more move-

ment than moment.

The MuzikMafia cohorts are cer-
tainly the standard-bearers, but
Dierks Bentley, Josh Gra-
cin, Josh Turmer and Julie |}
Roberts have also estab-
lished themselves to
varying degrees. Under-
standing how these art-
ists broke through, ensur-
ing continued career
growth and keeping the
door open for the next
round of new artists are
new, critical and decided-
ly welcome issues for the country in-
dustry to address.

Creative Revival

The easy way to explain country’s
recent success with new acts is to say
that it comes down to having better
artists. Another factor is that these
artists were allowed to be individu-
als. “We just went ahead and al-
lowed them to be them,” says Sony
President John Grady. “Sometimes
good things happen when you do
that.”

Warner Bros. Chief Creative Offic-
er Paul Worley believes that ap-
proach has worked. “We're not as
concerned with what will fit into the
system as we are with finding some-
thing that's brilliant,” he says. “We
want an artist who is strong enough
to stand on hisown and deliver, not
someone who looks and smells like
he would slide right into a slot.
There is no slot. Why think of the
world that way?”

Marc Oswald, who manages
both Wilson and Big & Rich, says,
“We've been blessed with a crop of
new artists who are better than
most. The immediate future of the
genre will be the singer-songwriter-
performer with more of an organic,
rock approach to creating music.
Fans are looking for more authentic-
ity, and we're giving it to them,
warts and all. We don’t hide any-
thing. People can relate to honesty.”

John Grady

Each new artist brings his or her
own unique flavor to the genre,
which gives country
broader appeal overall.
"We're making music
within the white lines of
what's acceptable but
stretching them as broad-
ly as possible,” says Cap-
itol Sr. VP/Marketing
| Fletcher Foster.

“That's exciting, and it
draws people into what
we're doing. I was look-
ing at Gretchen’s performances at
the American Music Awardsand the
Radio Music Awards, and seeing
those industry crowds get drawn in-
to her music was very encouraging.

“Pushing those lines makes it en-
ergetic and exciting. There’s a little
bit of something for every listener
out there. When the traditional thing
was happening, it was cool because
it was a movement, but if you
weren't into that style, you weren't
included.

“The majority of it is artists com-
ing to the table with great songs and
a great sense of themselves. That
puts them so far ahead of the game.
The artists we're talking about all
have signature characteristics —
music, their look, their vibe, an au-
dience you immediately associate
with them.”

~ Music First

Stronger artists make
for stronger music and
sales, but the industry
has seen some philosoph-
ical shifting as well. “The
record business as I knew
it was often aslot- or mar-
keting-first-driven ap-
proach,” Worley says.
“You've got these preor-
dained release dates
based on your ovethead.
You sign an artist looking ahead to
aspring release, they go off to make

Paul Worley

their music, and nobody at the label
does anything until that release date
is looming.

“Whether the artistand music are

ready or nol, the album’s coming -

out on that date. But your best op-
portunity for success is dependent
on the music you've got, so that's a
topsy-turvy way of looking at it.
“What we've done, under the
guidance of Tom Whalley, is become
a music-forward company. We sign
artists we think are brilliant, give
them all the time they need to get the
music right, and, while they’re do-
ing that, we challenge the various
departments to be working on the

“Some stations took
chances on these
artists, and it paid
off across the board.
It's a good example
of letting the
audience make the
decision about what
they like.”

John Grady

website, visual content, physical
appearance, photo shoots and imag-
ing, It's the momentum of the mu-
sic and the accumulation of these
other aspects that lead us toa release
date.”

Oswald sees other changes. “The
industry’s gotten hungrier, asa gen-
eral rule,” he says. “Necessity is the
mother of invention, and
the label heads and peo-
plewho run various com-
panies in this town
opened their minds to
prcemoting each other’s
acts more.

“It'snotasisolated and
greedy as it used to be, as
evidenced by the behav-
ior of John Grady and
Paul Worley, who have
joined together to help break Big &
Rich and Gretchen Wilson. This

R&R December 3, 2004

Records

came up with r-a-y-b-a-w —
‘Jesus Loves the Little Children.'

Introducing Raybaw

Warner Bros. exec Paul Worley says his label is close to
finalizing a deal for a MuzikMafia label imprint run by Mafia
co-founders (“godfathers” in Mafia-speak) John Rich, Big
Kenny, Jon Nicholson and Cory Gierman.

| “Raybaw will be John, Kenny, Jon and Cory's deal, creatively,”
Worley says. “f will not be deciding what gets signed. We think Cowboy
Troy's album will be first. That's a good bet.”

As for the name, Worley says, “We couldn't make MuzikMafia into a
label because corporate would kill it. But here's how you know it's a
God thing: MuzikMafia's mantra is ‘music without prejudice,’ so John
‘red and yeliow, black and white’ from

“As it tums out, Cowboy Troy’s ancestry is African American,
| Caucasian, Chinese and Native American, which is red and yellow,
bfack and white, and he'lf be the first release. It wasn’t planned that
way, except by the Great Planner who plans everything.

“There have been times I've wondered why I'm in this business, and
right here, right now, is the answer to that question. It's pretty neat.”

might not have been able to happen
a few years ago.”

All In the Family

The MuzikMafia played a big
part in this resurgence and may con-
tinue to do so (see side-
bar). “The relationship
and support system those
artists offered each other
were really attractive to
me,” Grady says. “And it

Gentry broke in 1999, and five years
later we're now reaping the major
rewards. It can take that long to get
an artist firmly established.

"You can utilize radio success,
their newness and the new-artist
awards to get them on the
map and get recognition,
| but from that moment to
the point they’re viable as
a Male or Female Vocalist
contender can be five or

was there as much on the | 10years. That’s what was
first day that [ met great for us with Keith —
Gretchen and Big & Rich his ability to break into
as it is today. " the Male category so

“Alotof theirenergyin ~ Marc Oswald  gy;ickly And then for him
making records translates to win much sooner than
over theradio, and that's whatmakes ~ we expected was a huge plus.

them hits. I saw what they did for
each other and didn’t see any reason
to say, ‘She’s mine, all mine.’” They
feed off each other. Paul and I estab-
lished that cooperation very early on
without even talking about it. We just
started doing it, talking about each
other’s artists in the press.” .

Radio should be credited for its
role in the success of these new art-
ists and encouraged to
continue supporting new
music. “Radio was first in
being more receptive, and
they could stand to go fur-
ther,” Oswald says. “Suc-
cess breeds success, and
we all want to be right on
the leading edge of that.”

“I'don’t know if radio
is any more receptive or
any less,” Grady says.
“Some stations took chances on
these artists, and it paid off across
the board. It’s a good example of let-
ting the audience make the decision
about what they like. And that's the
most you can ask for.”

Train Keep A-Rollin’

The mission now is to continue
building these artists while apply-
ing the lessons leamned to the next
generation. “Dierks got out of the
box witha No. 1single, and he’s not
going away,” Foster says. “That’s
how you hang inand build a career,
and that’s what we need in Nash-
ville. Keith Urban and Montgomery

www americanradiohistorv com

Fletcher Foster

“A career needs those peaks, those
Ricky Martin moments, but there’s
also no substitute for constant tour-
ing, television, musical events. Spe-
cific to Dierks, he’s not waiting
around for another record. He's tour-
ing with George Strait from January
through March and has an album
coming out in late spring or early

summer. We're going to keep it go-

ing. And that’s worked
i with Keith too. We didn't

really have downtime be-
tween albums.”

As for finding the next
crop of artists to build on,
Worley says, “Look for
originality, and don't ac-
cept imitation. If some-
thing’s working, don’t go
out and try to copy it, be-
cause the copy is never as
good as the original.

“Don’t stress out if something
doesn’t fit. The great stuff never fits
at first. Great stuff didn’t have some-
thing just like it out in front of it. It
was seen and understood by only a
very few, but then it became some-
thing the masses found appealing.”

” Artists lead us into and out of
every great trend or bad trend,”
Grady says. "It all centers around
the songs and writers, the art and
artists. We need to keep in mind,
whenever we're trying to plot our
course or change course, that the art-
ists need to be out front. If our goal
is to blend in, we're dead.”
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« COUNTRY TOP50 POWERED[T]
-/ ® December 3, 2004 MEMABASE
W& WX ARTST TIE LBELS) ’ G ks M s Cme ee 'R W% | Most Added’
2 @ GARY ALLAN Nothing On But The Radio MCA/ 12803 551 4676 +164 431898 19399 25 116/ -’
4 @ TIMMCGRAW Back When (Curt/ 11834 362 . 4339 +248 408627 20277 14 115(2 ms’ :‘:Ef{'sf"‘“"' sons
1 3 LONESTAR Mr.Mom /BNA/ 11784 531 429 273 414088 -13712 21  115/1 | BROOKS & DUNN It's Getting Better All The Time /rista/ 19
3 @) KENNYCHESNEY The Woman With You (BV4) 11630 161 4233  +8 395372 -4696 14  116/1 | BLUE COUNTY Nothin' Sut Cowboy Boots Asyhum/Curt) 19
5 € BLAKE SHELTON Some Beach Warner Bros) 11521 429 4265 +182 400120 19796 18 115i1 | MARTINAMCBRIDE God's Wil LA/ 15
7 @ DIERKS BENTLEY How Am| Doin’ (Capitol 9308 459 3501 +102 301429 20276 29 116/1 ﬁ"ﬁgﬁfﬂﬁ:‘:ﬂffzﬁﬁ?ﬁm Sy 1:
8 @€ DARRYLWORLEY Awful, BeautifulLife (DreamWorks) 8370 504 3064 +257 284535 19460 22 11511 | JIMMY WAYNE Paper Angels (reamMlrks/ 8
9 @ SHANIATWAIN W] BILLY CURRINGTON Party For Two (Mercury/ 7295 101 2750 +98 238553 4401 13 113{1 | TERRICLARK The World Needs A Drink fMercury/ 7
15 € GRETCHEN WILSON When | Think About Cheatin' (Epic/ 7246 1039 2533 +378 239217 35869 7 116M
6 10 BROOKS & DUNN That's What t's Al About (drista) 7190 -2837 2586 960 231550 98052 23 11501
11 @ ALAN JACKSDN Monday Moring Church Arista) 7068 390 2677 +189 227379 14658 9 1152
10 D LEANN RIMES Nothin' ‘Bout Love Makes Sense Asyium/Curt) 6941 -137 2504  +45 232428 649 14 1132
14 KEITHURBAN You're My Better Half (Capital 6911 568 271 +237 220544 15033 7 1142| fUOSE
12 (D) BRAD PAISLEY Mud On The Tires (drista) 6851 218 2588 4116 227515 9891 12 132\ facreased Points
13 15 SHEDAISY Come Home Soon /Lyric Street) 6349 -190 2463 .32 204621 4245 22 1131 e TOTAL
16 @ REBA MCENTIRE He Gets That From Me (MC4/ 6198 444 2299 +189 196429 15894 15 112/2 | armsT TITLE LABEL(S) INEg'ENATSE
18 Q) RASCALFLATTS Bless The Broken Road fLyric Street) 5928 910 2048 +362 197680 36711 § 1124 | SRETCHEN WILSON When! Think About Cheatin' €pi/ ~ +1033
17 ) 8IG & RICH Holy Water (Warmer Bros.) 5402 34 2054 +11 173327 3115 10 10972 f::::;;ﬁ:g:cﬁ'mmggmg:; fh’:‘M‘z';z oy :3;';
21 @ JOSH GRACIN Nothin’ To Lose /Lyric Street) 4783 255 1811 +111 148029 12938 13 108/4 | yopy KEITH Mockingbird (DreamMWorks) +613
19 20 J.BUFFETT f/M. MCBRIDE Trip Around The Sun (ACA/Mailboa) 4569 378 1672 68 135540 -14731 15 1081 | MONTGOMERY GENTRY Gone Colimbia/ +568
22 21 TRAVIS TRITT flJOHN MELLENCAMP What Say You (Columbia) 4040 216 1525 73 124955 2035 14 107)1 | KEITHURBAN You're My Better Half (Capitol +564
23 €D PAT GREEN Oon't Break My Heart Again (UniversallfepublicMercary) 3703 200 1294 +97 117676 7881 16 873 ;T;::ﬂ;";ﬁ:&“g:ﬂﬁ%{”% ” ::::’
25 @ LEE ANN WOMACK | May Hate Myself In The Morning (MCA) 3671 787 1299 +278 109634 20627 7 1016 | aiG MORGAN That's What| Love About Suay B8R +510
24 €0 BILLY DEAN Let Them Be Little (Curt) 3638 472 1477 +163 110868 15659 13  95/5 | DARRYLWORLEY Awful, Beautifu Life (Breamiorks/ +504
26 € SUGARLAND Baby Girl (Mercury/ 2052 116 1106 +49 96218 4760 19 7914
27 @) KATRINA ELAM No End In Sight (Universal Southy 2564 64 981 +13 75858 75898 20  85/1
28 @) JAMIE O'NEAL Trying To Find Atlantis (Capital 2364 145 919 +70 69204 7589 9 856 .
30 @ CRAIG MORGAN That's What | Love About Sunday /888 2218 510 888 +184 64141 15721 6  B88f6
29 @ ANDY GRIGES If Heaven (ACA/ 2205 196 867 +78 68722 9596 7 79/4 Most
33 €I) MONTGOMERY GENTRY Gone (Columbia) 1935 568 700 +178 58888 17889 3 G6B/12
34 € TOBYKEITH Mockingbird (DreamWorks) 1925 613 642 +180 69551 24318 3 606 IncreasedP Iay S s
31 € MIRANDA LAMBERT Me And Charlie Talking Epic/ 1659 118 669 +58 42003 3878 8 7112 ki
38 €D JIMMY WAYNE Pager Angels (DreamWorks) 1630 560 657 +223 51686 20436 4 G4 o e LS . | Momease
GRETCHEN WILSON When| Think About Cheatin’ fEpic/  +378
32 €D TRACYBYRD Revenge Of A Middle-Aged Woman (BK4) 1444 28 519 +7 4471 3572 B 6013 | pascAL FLATTS Bless The Broken Road (Lyric Street V362
35 €D BLAINELARSEN How Do You Get That Lonely (BNA/Giantsioyer/ 1352 130 503  +44 81539 6598 5  52/2 | LEEANN WOMACK | May Hate Myself In The Moming MC4) +278
40 €D TERRICLARK The World Needs A Drink (Mercury) 1253 281 521  +57 38156 12313 4  58/7 | DARRYLWORLEY Awful Beautiful Life (reamiborks/ +257
37 €D SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia/ 1189 85 546 +56 30901 3926 8 6201 ;'E’:'T:'“ﬁg::‘: gzte':d":';ﬁ’fﬂa" Copia) ::‘;';
39 €D JEFF BATES Long, Slow Kisses /RCA/ 1167 136 469 +45 32588 5045 9 555 | My WAVNE Paper Angels Dreamirks 9
36 39 CATHERINE BRITT The Upside Of Being Down (RC4/ 1069 106 455 27 27245 4214 15  B5/0 | ALANJACKSON Monday Morning Church Arista) +189
43 @ J0E NICHOLS What's A Guy Gotta Do (Universal South) 1015 159 375  +49 27559 4709 3 52/9 | REBAMCENTIRE He Gets That From Me (MCA/ +189
41 @ AMY DALLEY | Would Cry (Curt) 951 31 372 437 27410 1545 5 492 | CRAIGMORGAN That's What | Love About Sunday (BER)  +184
42 (B CHELY WRIGHT Bumper Of My S.U.. (Painted Aed) 939 36 377 +15 33896 2261 3 21)2
50 (B BROOKS & DUNN Its Getting Better All The Time (Arista/ 931 479 284 4122 34308 24561 2 4719
44 (@ MARK CHESNUTT I'm A Saint (Vivaton) ‘ 925 177 340 +79 18035 3775 6 303
46 (@ PHILVASSAR Il Take That As A Yes (The Hot Tub Song} /dristal 843 238 301 +103 24614 " 5885 2 383
47 @ DAVID LEE MURPHY Inspiration (Koch/ 695 144 13«9 1335 a0 s 33| Breakers
45 47 JULIEROBERTS The Chance Mercury/ 602 35 256 13 12929 2507 5  36/0 —/
@ MARTINA MCBRIDE God's Wil (RC4) 544 266 212 +110 17320 8208 1 3715 No Songs qualify for Breaker Status
— (D PATGREEN Somewhere BotweenTeras... Unwsalfindicbercury) 871 47 61«7 14697 1427 4 00 this week.
€D TRENT WILLMON Home Sweet Holiday Inn (Columtia) 364 150 177 +66 7017 2137 1 2683

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 11/21-11/27. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officialty reported to R&R by each reporting station. Songs unreported as adds do not count toward overafl total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Totat Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron fnc. (© 2004, Arbitron inc.). © 2004, R&R, Inc.

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www. fadipandrecords.com.

Got Good Record Service?

Get all the hits, for all the formats, every week for as little as 539 a month!

HitDisc" i the music service for over 3,000 radio stations, shouldn't it be yours?
Gall 372.406.6800 or e-mail HitDisc@TMEentury.com for details.

www americanradiohistorv com

M CENTURY

CHE, AC. Urban. Country, Rock Alternative,
Latin. Chrigtian, Smoath Jazz, Dance, Euro

]
T cEMTURY ™
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COUNTRY TOP 50 INDICATOR _

» December 3, 2004

ARTIST TITLE LABEL(S)

GARY ALLAN Nothing On But The Radio /MC4/

TIM MCGRAW Back When (Curb/

KENNY CHESNEY The Woman With You (BN4/

BLAKE SHELTON Some Beach (Waraer Bros.)

LONESTAR Mr. Mom (BNVA)

DARRYL WORLEY Awful, Beautiful Life (DreamiWorks)

DIERKS BENTLEY How Am | Dain’ {Capitol!

SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury/
ALAN JACKSON Monday Moming Church (4rista)

SHEDAISY Come Home Soon {Lyric Street)

BRAD PAISLEY Mud On The Tires (Arista/)

LEANN RIMES Nothin' ‘Bout Love Makes Sense {Asylum/Curb)
KEITH URBAN You're My Better Half (Capitol)

GRETCHEN WILSDN When | Think About Cheatin’ (Epic/

REBA MCENTIRE He Gets That From Me (MC4)

BIG & RICH Holy Water (Warner Bros.)

RASCAL FLATTS Bless The Broken Road (Lyric Street/

J. BUFFETT /M. MCBRIDE Trip Around The Sun (RCA/Maiboat/
JOSH GRACIN Nothin’ To Lose {yric Street/

TRAVIS TRITT flJOHN MELLENCAMP What Say You (Columbis)
BILLY DEAN Let Them Be Little (Curb/

LEE ANN WDMACK | May Hate Myself In The Moming (MCA)

TOTAL
POINTS

5302
5250
5210
5161
4893
4369
4365
3943
3889
3514
3348
3323
3287
3081
2978
2974
2538
2390
2277
2046
1948
1833

PAT GREEN Don’t Break My Heart Again (Universal/Republic/Mercury! 1704

JAMIE 0'NEAL Trying To Find Atlantis (Capitol)

ANDY GRIGGS If Heaven (RC4)

SUGARLAND Baby Girl (Mercury/

KATRINA ELAM No End In Sight {Universal South/

TOBY KEITH Mockingbird (DreamWorks)

JIMMY WAYNE Paper Angels (DreamWorks)

JEFF BATES Long, Slow Kisses /7C4/

JOE NICHOLS What's A Guy Gotta Do (Universal South/
MARK CHESNUTT I'm A Saint Mvaton/

BROOKS & DUNN it's Getting Better All The Time (4rista/
MONTGOMERY GENTRY Gone (Columbia/

TRACY BYRD Revenge Of A Middle-Aged Woman /BN4/
CRAIG MORGAN That's What | Love About Sunday (B8}
MIRANDA LAMBERT Me And Charlie Talking /Epic/

TERRI CLARK The World Needs A Orink (Mercury)

SHELLY FAIRCHILD You Don’t Lie Here Anymore (Columbial
CHELY WRIGHT Bumper Of My S.U.V. (Painted Red)

PHIL VASSAR Ill Take That As A Yes (The Hot Tub Song} (4rista/
CATHERINE BRITT The Upside Of Being Down (ACA)
JULIE ROBERTS The Chance /Mercury/

MARTINA MCBRIDE God's Will (RC4/

SARA EVANS Tonight (RCA/

DAVID LEE MURPHY Inspiration Koch)

AMY DALLEY 1 Would Cry (Curt)

ALISON KRAUSS & UNIDN STATION Restless /Rounder/
BLAINE LARSEN How Do You Get That Lonely (BNA/Giantslayer)
GLENN CUMMINGS Big (Gulf Coast/

1474
1398
1350
1230
1064
1053
906
887
884
876
872
855
823
‘770
665
653
490
418
416
415
382
357
299
298
276
264
225

#
POINTS

63
37
73

-331

203
-89
106
164
105
166

80
n
275

n

63
290

-125

110
-81
216
239

26

39

59
-39
1
277
166

82

478
305

192
37
99

200
114
-86

182
n

4
99

TOTAL
PLAYS

4074
4109
4063
4025
3716
3425
3383
3040
3039
2734
2648
2633
2558
2373
2325
2321
1964
1894
1754
1506
1490
1429
1351
1163
132
1018
1034
833
838
"M
730
687
ns
669
666
674
587
549
525
391
46
315
37
316
284
222
214
202
229
194

b
62
+40
+50
+24
292
+182
-84
+80
+122
+74
+152
+58
+172
+234
+61
+33
+210
.70
+76
n
+168
+183
+10
+35
+60
-4
+8
+214
+135
"
+74
+4
+365
+231
+5
+148
+23
+63
+6
+155
+88
-

+146
+14
+31
+30
+59
+20
+5

um;rn
123105
120231
118709
117565
113043
98095
100583
89832
87840
80985
77679
75758
74875
68790
68377
67138
57474
54070
53435
48583
43819
40852
36201
31060
30871
29083
25433
25164
22957
21615
19247
17221
17263
19817
19264
18768
17060
13294
14520
12493
10099
9692
7875
7854
7962
7087
6766
6092
6077
3848

109 Country reporters. Songs ranked by total plays for the airplay week of Sunday 11/21 - Saturday 11/27.
© 2004 Radio & Records.

——
w "w % | Most Added’
1310 25 1060 o
www.rrindicator.com
1260 12 1080 | anmst tmee LAgeL(S) A0DS |
2205 15 109/0 | BROOKS & DUNN It's Getting Better Al The Time (rista) 7
1023 18 109jo | TOBY KEITH Mackingbird (reamHorks) 1 |
MARTINA MCBRIDE God's Will (AC4) "
7897 21 1040 | oupyy WRIGHT Bumper Of My S.UN. (Painted Aed) 1
4866 22 109/1 | MONTGOMERY GENTRY Gane (Columbia) 8 |
.50 30 1030 JIMMY WAYNE Paper Angels Dreamiorks) 6
2080 13 108 | CRAIG MORGAN That's What | Love About Sunday (BB 5
BLUE COUNTY Nothin' But Cowboy Boots /Asyium/Curly 5
3919 9 109/0| ANDY GRIGGS If Heaven /54 4
2490 22 103/0 | JOENICHOLS What's A Guy Gotta Do (hiversal South) 4
4387 13 1010
1376 14 1071
5165 7 1050
7293 7 10802
1256 15 10400
1477 11 10812
5726 6 1032
2919 15 90D
3180 14 902
2633 13 6| SMoOSTt
e 11 93| fncreased Points
6409 7  86i3 e
907 15 azm ARTIST TITLE LABEL(S) INCREASE
1035 9 gg/1 | BRODKS & DUNN It's Getting Better All The Time dristal  +478
g 7ais | WONTGOMERY GENTRY Gune (Coumti +305
1364 1| RASCAL FLATTS Bless The rcken Road (lyric Strest/  +250
791 20 611 TOBY KEITH Mockingbird (DreamWorks) +277
912 19  69/2 | GRETCHEN WILSON When 1 Think About Cheatin’ Epic/ +275
7156 3 G111 | LEE ANN WOMACK [ May Hate Myselfin The Moring (MCA) +239
BILLY DEAN Let Them Be Little (Curty +216
379 5 76/6| KEITHURBAN You're My Better Half (Capital +211
428 11 50/0 | DARRYL WORLEY Awiul, Beautiful Life (Dreamorks/ +203
1770 4 gojs | CHELY WRIGHT Bumper Of My S.UV. Painted Aed) +200
120 7 &
9181 2 5827
6716 3  56/8
66 8 a9
4675 5 585
563 8 4912
1288 4 a7
197 8 4
5590 2 311
3N 3 3
1970 16 zs:n Most
IncreasedPlays
-7 7 2910 TOTAL
4260 1 3311 | armsT TTLE LABEL(S) mcﬂﬁss
53 5 2712| BRODKS & DUNN It'sGetting Better All The Time (drista)  +365
1762 7 18 GRETCHEN WILSON When 1 Think About Cheatin’ /Epic/ +234
ia 4 2373 | MONTGOMERY GENTRY Gone Cobmbia +231
13| TOBY KETH Mockingbid /DreamHorks) +218
1672 1 24i2| RASCAL FLATTS Bless The Broken Road dyric Street) +210
151 2 24/3 | LEE ANN WOMACK | May Hate Myself in The Moming /MCA/ +183
167 5 20/ DABRYLWORLEY Awfu, Beautitul Life Drepmiorks +182
KEITH URBAN You're My Better Half (Capitol 172
BILLY OEAN Let Them Be Litte (Cart/ +168
CHELY WRIGHT Bumper 0f My S.U.V. (Painted Red) +155

Powergold
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- COUNTRY CALLOUT AMERICA.pyBullseye @

(
» EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES December 3, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of November 24-30.
doa CALLOUT AMERICA:
ARTIST Title (Label} LIKE ALOT POSITIVE NEUTRAL  FAMILIARITY DISLIKE BURN
GARY ALLAN Nothing On But The Radio (VCA/ 51.0% 82.0% 12.5% 99.0% 3.0% 1.5% HOT SCORES
LONESTAR Mr. Mom (BNA/ 36.8% 69.3% 18.3% 98.3% 8.3% 2.5% n
‘BRAD PAISLEY Mud On The Tires (Arista/ 35.5% 68.8% 19.5% 83.3% 4.0% 1.0% . ﬂSS_word of the ‘}’eek: Wilson.
BLAKE SHELTON Some Beach (Warner Bros.) I|E  TEI6  165%  GL0% A 20k | e e e e b
DIERKS BEMTLEY How Am | Doin’ (Capitol) 35.5% 74.3% 16.3% 97.0% 5.3% 1.3% How far will you be traveling?
SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury) 33.0% 57.0% 18.3% 95.8% 13.5% 7.0% 5::;2%
ALAN JACKSON Monday Morning Church (4rista) 33.0% 71.5% 14.5% 94.5% 6.5% 2.0% Driving: 25%
CRAIG MORGAN That's What | Love About Sunday (BBA/ 30.8% 65.3% 21.8% 94.5% 6.0% 1.5% gluy's"tgm?;"o ther: 1
KENNY CHESNEY The Woman With You (BV4/ 29.5% 70.0% 19.3% 96.3% 5.8% 1.3% 100 miles or less: 8%
SHEDAISY Come Home Soan (Lyric Street/ 293%  633%  185% 92.5% 15%  3.3% %ﬂ;’e‘s‘:‘a‘s‘“
TIM MCGRAW Back When (Curb/ 28.3% 67.3% 19.5% 95.8% 1.0% 2.0% Don't plan to travel: 68%
REBA MCENTIRE He Gets That From Me (MCA/ 28.3% 62.8% 24.3% 95.5% 5.8% 2.8% 25: 31%
DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 27.0% 63.0% 19.8% 90.5% 5.5% 2.3% Driving: 26%
JINMMY WAY NE Paper Angels (DreamWorks/ 228%  553% 15.5% 80.3% 15%  2.0% Eﬁ'jni?:"omer m
ANDY GRIGGS If Heaven (RCA/ 21.0% 59.3% 21.0% 86.0% 5.3% 0.5% 100'mi1es'°, 1955 90,:
JOSH GRACIN Nothin’ To Lose (Lyric Street) 200%  59.3% 24.8% 90.3% 4.8% 1.5% ;3&50&;::3&17%
SUGARLAND Baby Girl (Mercury/ 19.0% 58.3% 26.3% 93.0% 1.5% 1.0% Don't plan to travel: 69%
LEANN RIMES Nothin’ ‘Bout Love Makes Sense (Asy/um/Curb) 18.8% 56.0% 21.0% 92.3% 1.8% 1.5% 5;. .
GRETCHEN WILSON When | Think About Cheatin’ (£pic/ 18.5% 52.8% 21.8% 87.0% 10.0% 2.5% Dri.ving: 21%
BLAINE LARSEN How Do You Get That Lonely (BN4/Giantslayer/ 17.8% 50.0% 20.3% 79.5% 1.0% 2.3% Elying: 9%
TRACY BYRD Revenge Of A Middle-Aged Woman (B4) 13%  500%  220%  855%  103%  33% | oo
JIMMY BUFFETT f/MARTINA MCBRIDE Trip Around The Sun (RCA/Maitbaat) 11.0% 59.8% 24.8% 92.0% 7.0% 0.5% lwm_milest 17%
KEITH URBAN You're My Better Half (Capital 160%  540%  253%  895%  85%  18% | ponim e o
LEE ANN WOMACK | May Hate Myself In The Morning ///CA/ 15.8% 53.3% 22.8% 85.8% 8.5% 1.3% Male
BILLY DEAN Let Them Be Little (Curb) 155% 488  203%  858% 9% 3% | U
TRAVIS TRITT f/JOHN MELLENCAMP What Say You (Columbial 15.5% 55.5% 23.8% 89.8% 9.3% 1.3% Flying: 7%
KATRINA ELAM No End In Sight (Universal South/ 155%  525% - 333%  925% 50%  18% | [stemote
RASCAL FLATTS Biess The Broken Road (L yric Street) 14.8% 49.0% 25.8% 85.5% 9.3% 15% 100-500 miles: 187
JAMIE O'NEAL Trying To Find Atlantis {Capitol) 12.5% 39.3% 26.8% 81.5% 12.8% 2.8% %)ng:tn;illae:t:tmvel: %
TOBY KEITH Mockingbird (OreamWorks) 12.0% 25.0% 19.5% 74.0% 180%  115% ! Female
BIG & RICH Holy Water (Warner Bros.) 11.5% 34.0% 28.0% 80.3% 14.5% 3.8% | Be:wi?; /?B‘.
PAT GREEN Don't Break My Heart Again [Universal/Republic/Mercury) 11.0% 50.3% 21.3% 84.8% 6.5% 0.8% Flying: 6%
CATHERINE BRITT The Upside Of Being Down (RCA/ 10.5% 39.3% 33.3% 85.8% 11.0% 2.3% ?(;‘gn:*l‘e‘:;‘;;es; ;r,:,
MONTGOMERY GENTRY Gone (Columbia) 8.5% 30.5% 21.0% 70.5% 14.0% 5.0% 100-500 miles: 17%
MIRANDA LAMBERT Me And Charlie Talking (£pic/ 1.3% 32.0% 26.5% 78.8% 16.3%  4.0% | 500+ miles:5%
Don’t plan to travel: 70%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) |
Like It ¢) It's Oxay..Just So-So d) | Don't Like It e} I'm Tired Of Hearing It On The Radio f) | Don't Recognize it . To be inctuded in the weekly callout songs must enter the top 40 positions on R&R's Country airplay chart. The sample is
composed of 430 25-54-year-ofd persons who identity Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/37 each in the 25-34, 35-44, and 45-
54 demos. The sample is balanced by region, and markets within that reglon: Bullseye Callout is conducted In these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA.,
Providence, Rcchester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati,
Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis, SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt
Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Satinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

COYOTEPROMOTIONS.COM,
RULE #1 a division of Adobe Graphics & Design, Inc.

“ Always treat the customer started in 1989 in Sante Fe, New Mexico.
[ * W J i th .
right, because if you don’t, R cinceion )

S ‘We now serve over 2,500 clients
someone else will. e 38000 ; in radio, television and
er &9y mium -

promoonsl & T iament =, the recording industry.

RULE #2 ST
Don’t forget rule #1. >

PH:1-800-726-9683 - 516-487-5696 + FX; 516-482-7425 « CUSTOMERSERVICE@COYOTEPROMOTIONS.COM « 300 NORTHERN BL., SUITE #26 + GreAT NECK, NY, 11021 « PO Box 2212, GReAaT Neck, NY 11022
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—
P America’s Best Testing Country Songs 12+
mlﬁTIIIIMIIsIl:.l:ﬂIII For The Week Ending 11/19/04
L
— P W M
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54
BLAKE SHELTON Some Beach Warmer Bros.) 43 44 9% 1% 4A2 A48 438
TIM MCGRAW Back When (Curly 424 429 96% 17% 427 424 429
GARY ALLAN Nothing On But The Radio /MCA4/ 423 421 9% 16% 426 4471 412
KENNY CHESNEY The Woman With You /BV4/ 416 416 92% 19% 414 417 412
DIERKS BENTLEY How Am | Doin’ {Capitol/ 411 410 9% 26% 408 410 406
LONESTAR Mr. Mom /BN4/ 408 414 98% 34% 411 416 408
BROOKS & DUNN That's What 1's All Abaul Arsta) 407 a0y A% s 409 415 405
SHEDAISY Come Home Soon Lyric Street) 407 399 91% 17% 409 42 398
BRAD PAISLEY Mud On The Tires /4ristal 406 412 89% 13% 405 417 400
JOSH GRACIN Nothin’ To Lose Zyric Street) 403 401 65% 7% 402 421 392
GRETCHEN WILSON When | Think About Cheatin’ (Epic/  3.99 404 90% 15% a0 425 389
ALAN JACKSON Monday Moming Church /Arista) 397 409 85% 14% 404 420 396
DARRYL WORLEY Awful, Beautiful Life Dreamiorks) 397 408 84% 15% 4.00 404 397
KEITH URBAN You're My Better Half iiaiaf! 397 410 70% 7% 397 426 380
REBA MCENTIRE He Gets That From Me M4/ 395 412 93% 2% 405 408 405
PHIL VASSAR In A Real Love (4rista) 392 403 95% 26% 3983 402 387
RASCAL FLATTS Bless The Broken Road /Lyric Street) 391 395 66% 9% 395 424 T
JIMMY BUFFETT... Trip Around The Sun /RCA/Mailboat) 389 383 77% 14% 387 388 387
KATRINA ELAM No End In Sight Universal South) 389 376 58% 8% 388 38 388
ANDY GRIGGS If Heaven (RCA/ 3.88 - &% 5% 392 418 378
SUGARLAND Baby Girl (Mercury/ 386 382 64% 9% 391 39 388
BILLY DEAN Let Them Be Little (Cury 384 399 56% 9% 391 413 378
LEE ANN WOMACK | May Hate Myseff In The..MC4) 384 377 55% 7% 385 388 384
LEANN RIMES Nothin’ ‘Bout Love Makes... AsylumCurb) 382 3.84 85% 14% 384 385 384
PAT GREEN Don't Break My... ilnvoraifisrobicilrroy/ 382 371 66% 12% 385 388 38
TOBY KEITH Stays In Mexico (DreamWorks) 380 373 99% 40% 387 396 382
T. TRITT #1J. MELLENCAMP What Say You (Columbia) 367 373 79% 1% 375 379 374
BIG & RICH Holy Water (Warner bms.} 366 364 B85% 19% 358 361 356
SHANIA TWAIN... Party For Two (Mert:llryl 365 376 9% 31% 370 375 368
Total sample size is 404 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total famlllamy the p ge of who recognized the song. Tolal burn represents the number of
i 9. Songs must have 40% famikiarity to appear on survey. Sample composition is based
on persons 12+. Porsons ar screened via the intemet. Once passed, they can take the music test based on the
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RaleTheMusic.com. The RTM system, s avallable or local radlo stalions by
\calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airpiay week of 11/21-11/27. Bullets appear on songs gaining plays or remaining flat from

J

p week. If two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates

\Cancon © 2004, R&R, Inc.

—~

R R¢ counrryToP30 TR,

CANADA

WK Wi ARTIST TTLE LABELS) S stvs BRI ot
1 1 LONESTAR Wir, Mam (BNA) 525 48 80
2 @  TIMMCGRAW Back When [Curt) 513 +21 8 160
& €  VEUNYCHESNEY TheWomamWithYou BN4/ 488~ +27 12 18)0
6 4 LEANN RIMES Nothin' ‘Bout Love... Msylm/Curt) 458 2 9 1700
1 ©  BLAKE SHELTON Some Beach (Wamer Bros.) 458 413 1210
5 6 o CAROLYNDAWN JOHNSON Head Over... (drists) 443 -18 9 1800
g 7 e GEORGE CANYON [l Never Di... Uiversaf Suutiy 441 2 12 p
7 8 ol SHANIA TWAIN... Party For Two (Mercury) 4% 13 11 180

AT GARY ALLAN Nothing OnButTheRadio MC4/ 810 17 17 1711
12 @)  BIG&RICH Holy Water Warner Bros) 3 417 7 160
3 BROOKS & DUNN That's What t's All About /Ariste/ 393 <78 19 7/0
14 @  KEITHURBAN You're My Better Half (Lt 89 +23 & 1p
13 @ JOHNNY REID You St Own Me (nen fosdlivierssl 377 49 12 1810
16 ) BRADPAISLEY Mud On The Tires Mriste/ 73 428 8 140
1 D DOCWALKER Forgive Me... Open Rosdlinvarsa) 360  +33 10
20 @ ALAN JACKSON Monday Morning Church /4rista) 353 +33 5 10/0
8 17 TOBY KEITH Staysin Mexico (Damarks! 353 -96 15 1710
17 18 JIMMYBUFFETT... Tip Around The Sun (RCAMaiboay 321 20 10 160
22 (D  REBAMCENTIRE HeGets ThatFromMe %04/ 309 43 5 140
15 204 PAULBRANDT Convoy (Drange/Universall 308 16!0
27 @  GRETCHEN WILSON When| Think About Cheatin’ Epic/ 305 W‘} 210
26 e LISAHEWITT One Of These Goodbyes fndependent) 288  +33 6 140
2t €D DARRYLWORLEY Awful. Buautitd Lifa Dresmibks! 278 +14 3 9
23 @ CHRIS CUMMINGS Not Again Warmer Bros. 278 +10 5 132
21 25 PHILVASSAR InA Real Love Mrista) 63 s1 14 6o
25 26 DIERKS BENTLEY How Am I Doin’ (Capital W a3 12 2
29 @ JASONMGEOY | Lie lren fnectLinbersal 221 425 2
19 28 GEORGE STRAIT | Hate Everything M/C4) 26 a1 ;W 1
30 @  JAKEMATHEWS Signs Of You.. Mpen RoodlUniversal) 192 +15 3 10
28 30 JR.VAUTOUR UMakeMe Love U Busy Music/ 183 -30 7 8i0

/

2004’s Top Local Tunes....
Continued from Page 38

Julie Stevens

PD, KRTY/San Jose

1. “I Want To Do It All” by Terri Clark: “This
song tested huge for us.”

2. “If You Ever Stop Loving Me” by Mont-
gomery Geniry

3.“Men Don’t Change” by Amy Dalley: “The
biggest surprise of the year. This song wasn’t a
hit nationally, but it tested No. 1 or No. 2 in our
callout for three months
solid.”

Breakthrough Artist:
Rascal Flatts, “Withouta |
doubt, the biggest break-
through artist for our
market. Before this year
they werea ‘B’ act. Then
they released ‘These
Days’ and just exploded.
They sold 6,000 tickets
for a show here and a
boatload of albums — not to mention the great
tests we always get on their music.

“One other thing: [ have been extraordinari-
ly surprised at how well Julie Roberts has sold
here. She’s sold 6,000 CDs so far, and the San Jose
SoundScan had the largest debut for her CD.
That was one we heard, liked and added, and it
paid off big.”

Julie Stevens

Bubba Taylor

MD/afternoon driver, KUPL/
Portland, OR

1. “Days Go By by Keith Urban: “Keith
played our 19th KUPL Listener Appreciation
Concert [ast August in front of 34,000 KUPL lis-
teners, and he’s kept our phones hot since.”

2. "Live Like You Were Dying” by Tim
McGraw: “This is such a relatable song. It
touched our listeners’ hearts and reminded us
to stop and smell the
roses and enjoy life
to the fullest. Stores
couldn’t keep the CD
on the shelves.”

3. “She Thinks She
Needs Me” by Andy
Griggs: “This has been
one of the year’s best-
testing songs. It gets
tons of requests on Cou-
ple After Dark With
Wingnut. It seems to say what many.of our lis-
teners feel.”

Breakthrough Artist: Dierks Bentley. “If you
were wondering how Dierks is doin’, he’s dein’
great in Portland. Hes no longer a faceless art-
ist; our audience knows his name, his songs and
his face. His concerts are filled with many new
country listeners, mostly girls in white tank tops.
And he’s done it with only three singles under
his belt.”

Rick Taylor

—

New&Act;ve

RANDY TRAVIS Four Walls (Word/Warner Bros.)
Total Plays: 166, Total Stations: 29, Adds: 2

SARA EVANS Tonight (RCA/
Total Plays: 151, Total Stations: 27, Adds: 4

ALISON KRAUSS & UNION STATION Restless (Rounder/
Total Plays: 113, Total Stations: 19, Adds: 0

KENI THOMAS Not Me flndependent/
Total Plays: 41, Total Stations: 12, Adds: 4

BLUE COUNTY Nothin' But Cowboy Boots (Asylum/Curb)
Total Plays: 19, Total Stations: 20, Adds: 19

www americanradiohistorvy com
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December 3, 2004 R&R @ 45

— ; ; - . h
Stations and their adds listed alphabetically by market
) - LC/Roa , WIC City, M
KEAN/Abilene, TX WHWKBioghamion, NY | WCOS/Cokimbia, SC* :;umh Blnllms. co w.l::nson city :g::mi GA mm: :l;m s’.n::e VA m{s&m '::‘a N ova::o% : u':
OM: Jaes Cameron PI/AMD: E4 Walker Po.us-'vanu PO akt m""" -l ) APOMD: Lo String POMD: Kl Piron HO: R Jows APOM: isakosy ]
APD: Shay Hill R : Ban Gary - 10 BN e -ty FmEsoe
3 . S LEE AN WOMACK. 2 LY W PA 7 TRENT WILLMON MONTGONERY GEMTRY
L i R o S ok g e oy KORK Spokane, WA*
PD: Tom Hanrahan OM/PD: Steve Walker i 5 .+ WARTOA MCBRIE SRO0KS 3 DL . ! .
. MD: Lara Mashy WWOMMadison, Wi 00 § D OM: Tim Colter KitM/Tucsan, AZ
WOMXAkron, OH* M0 oy Gz WCOL/Columbus, OH WCKT/RL. Myers, FL" s AR WAne PO: Mark Grantin PO: lay Daniels OM: Herb Crowe
OM/PD: Kevin Mason i OM/PD: Steve Amari D Mol Mickence - = WYYO/Roanoke, VA APD:Bob Castle DMD: Bz Jackn
AP0 Kon S - APOMD: Dave Logan KiXQ/doplin, MO * el B Mo POAMD: Joei Dearing MO Tony Trovako -1
1 ARSCALFLATTS WBWN/Bloominglon, IL fld OM: Jason L N, RO
OM/PD: Dan Westholl [T PD: Steve Kelly KIAUMasan City, 1A 12 AUISCHIASS & LARDR STATIGR KVOO/Tulsa, OX*
WGNAAlbary, NY* APOMD. Buck Stevers Kﬂ_YSICNWS Christi, X Rty wine Ly Mchae PO/MO: J. Brosks . ws_&mwm:. NY KiX2/Spokane, WA* POMO:Moon Melirs
PD: Buzz Brindle PO: Frank Edwards § MY ORLEY  CRAG MORGMN KTST/Okiahoma City, 0K OM; Dave Symonds OM: Roberl Harder
WO Bill Eaey R WWGRFL Myers, FL* o i Paw P oy Alon P By KGdd POMD: Paul “Coyoie™ Neumama
Noxies KiZN/Boise, ID el 3 ToRY N 4 SARTINA MCOROE Frrant I N Landey N
PO: Mark Philis N Lan APD; Lyn Daniels
OM/PD: Rich Summers allas, TX* MD: Steve Hart AN TRAVS s WER NY
APOMD: SponcesBorke | KPLUDallzs, o2 WNWNKalamazoo, Ml | KTEXMcAllen, TX° KT Omata, NE* e
. IR PD: Paul Wikkiams 1 M. Bil & : Tom Jacobsen
KBQUAuguerque, NM APD: Smokey Rivers PO:P. 'l;’a'o' m-uzmw PD: Tom Goodwin WXXQ/Rocldord, IL TR 2 Booc s
;o Ciss | KOFG/Raise, 10 MO: Cody lan Wattor Beach, FL N TR APD: Frankie Dee " FD: Stova SSemness Wm"‘" ' s i
%W I’u:wl‘lt'nll Yoo :InV_ZBIFls. “Itnn N II!:IP L APD/MD: Kathy Hess APD: Nick D 16 MONTGOMERY GENTRY
APOIMD: im Wiler PD: Todd Noxon KBEQMansas City, MO* [ %ok= %‘.’a“.‘-‘-«w WO Jessica Trer
Knsrmmmul. LLY KSCS/Dallas, TX* HO. ok g'gnw o . o mmw_m uuc/vﬁn:'l::. €A
OMPD: Haskel OM/PD; Lorrin Palagi 15 BROOKS £ DUARK : T.J, McEntire cramento, CA* POMD:
00 Posl Baley WKLB/Boston, MA* APO/MO: Chis Hull I “ﬁ'ﬁ’f PO: Larry Neal mmmvmmﬁm OMPD: Mark Evans o=
PO: Mike Broghey e WOHIGR. Wayne, IN° D: Sco Sehuler LoD Doty APD: Greg Cole ,
APDMD: Gioay Rogers OMPD: Rob Kefley iy, MO® o HD: Jenaiter Wood OW/PD: Brad Hansen
" oon 3 800K & 0L KFKF/Xansas City, MO' APD; Caely Clark WIRKMW. Palm Beach, FL*
KRRV/Alexandria, WGNE/Daytona Beach, FL* e DM/PD: Dale Carter | o ot oy
PI/AMD: Steve Casey OM:B.J. Nelsen APOND: Tom Shevers . KPLMFaim Springs, - e
2 poos i . WGKKMemphis, TH PD: Al Gorton inaw, Mi MD: .. Jockeon
2 DRYWRGT XAGG/Bryan, TX PI/MD: Joll Davis nesville, FL* BRO0KS & U PO: Lance Tidwell =y WCEN/Saginaw, N SOPY KT
e e WOGKGai Sl MD: Kory Jame: PO Joby Phis g
WCTO/leniown, PA® | 3 oK e o LA -G WO:Keith Alen KSD/SL. Louis, MO
: J % KATRBAELM MD; Big Red WDAF/Xansat City, MO 1 MY RGOS OM: Mike Wheeler
mm LI PD: Wes McShay WPAP/Panama City, FL PD: Steve Geoleries WACOWaco, TX
PIVD: Samptaione WYRIGBultalo, NY* KYGO/Denver, CD* APDND: Jesse Garia WOKK/Meridian, MS PD; Todd Berry WKCQ/Saginaw, MI WAC: Dlly Greenwood DM/PD: Zack Owen
uE PD: Jobn Paul PD: Joel Burke MD: Scolty Ray : Shane Collias OMPD: Rick Walker o Yook
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OM/PD: Jett Roper PIVMD: Joa Pr S - P; Mark Jenmings APD: Harvey Siesie # lvoow
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woShion R G I mm Berry APD/MD: Carol Tumer ik en 225 Total Reporters
LU COUNTY : Dan McClain S ——
WYGY/Cincinnati, OH* - KIPS/Seate, WA* 3
KYKR/Beaumont, TX O 1J Holland KAFF/Flagstaft, AZ T A P0: Becky Breanet 116 Total Monitored
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_ADULT CONTEMPORARY .

ParT Two Or A Two-PART SERIES

ACReport Card

A post-summer-Arbitron review

L sast week R&R talked with McVay Media Presi-
dent Mike McVay about the summer Arbitron num-
bers and how AC can bounce back from what many
described as a dismal ratings period. As McVay noted,
AC listeners had plenty of distractions during the
summer book, including the war in Iraq and the presi-

dential election.

McVay also observed that many
listeners have the mind-set that if
they tune out for a while, they won't
miss much from their AC station.
This week he addresses how air tal-
ent, promotions and mar-
keting can help change
that mind-set and in-
crease day-to-day listen-
ing.

R&R: Historically, AC
was supposed to be back- [
ground, and the voices be-
hind the mikes were more
like announcers. How has
that changed?

MM: Adult Contemporary faces
a challenge in that, by the mere na-
ture of its positive benefit asa “back-
ground station,” it creates the illu-
sion that “If I don't listen, I won't
miss anything.” What will you do
on your AC station to drive listen-
ers to it on a daily basis? I am of the
belief that personality is an impor-
tant attribute of AC and that the best
air talent bring people back on a dai-
ly basis.

Mornings is the most creative
daypart there is, as far as I'm con-
cerned. | love talent. The morning
show has to be designed to create
day-to-day tune-in. Start listeners’

Mike McVay

days withsurvival information, but
put a smile on their faces as you do
it. Provide them with the entertain-
ment news and gossip that they feel
they must have in order not to miss
- something.

Present legitimate
news and information in
a compact package that
will let listeners know
that they can stay tuned
to your station in these
troublesome times; they
need not go on a scaven-
ger hunt for information
when listening to a mu-
sic FM.

R&R: How personality-driven and
entertaining should other dayparis be to
entice day-to-day listening?

MM: Air personalities through
midday and afternoon drive should
serve as companions. They are there
to help you through the workday
and get you through the afternoon,
serving as a decompression cham-
ber back into the real world. Night-
time programs, be they live or syn-
dicated, should be designed to take
advantage of the audience available.

There are a number of national-
ly syndicated shows that can cre-
ate day-to-day tune-in. The newly
syndicated and highly successful

manager, Amold Stiefel.

CD CELEBRATION This pic was taken at the AOL Music Live event with
Rod Stewart on the eve of the release of Stardust — The Great American
Songbook, Vol. Ill. Seen here are (I-r) then-AOL Music VP/GM Evan Harrison;
Stewart; BMG North America Chairmar/CEQ Clive Davis; and Stewart's

John Tesh Raclio Show provides infor-
mation for listeners’ lifestyles
wrapped in the blanket of a lot of
music. It's already on more than 150
radio stations. The highly success-
ful Premiere Radio Networks prod-
uct Delilah is designed to create a
compelling r2ason for women to lis-
ten to their radios.

The entertainment elements of the
Alan Kabel radio program [from
Jones Radio Networks] serve Hot
AC as a way to move listeners from
afternoon drive into the nighttime.
Leeza Gibbons has a new Hot AC
show that’s on Westwood One. Even
Marie Osmond has a syndicated ra-
dio show.

“Our radio stations
should ‘run for office’
as politicians do. If
the ratings survey is
really a popularity
contest — and that’s
what elections are
— then we need to
get our radio stations
‘elected.””

There are also overnight syndicat-
ed shows available in the AC and
Country arenas. They’re both used
the same way. Overnight listening is
like that of a midday show. It is in-
teresting to note that in many mar-
kets moming drive and evenings
have become the two personality
anchors for th stations. ACs need
the nights to help bolster the over-
all Monday-Sunday, 6am-midnight
numbers.

R&R: Car on-air promotions have an
impact on day-to-day listening?

MM: They can impact listening
habits. Many people look at the rat-
ings — Arbitron in the U.S.and BBM
in Canada — as 12-week surveys,
but, in reality, we've leamned that
they are 12 one-week surveys.

A contest can build ratings if iten-
courages the average listener to

R&R December 3, 2004

Challenges Facing

AC Radio

sons to stay tuned.

It is evident from the summer Arbitron numbers that AC
radio is in a bit of a lull. It is a challenging task to balance
familiarity and freshness while giving your listeners rea-

Tackle these issues, and you may see some positive results:

* Provide a safe haven from the worries of the world.

» Deal with lower passion scores in music research.

» Avoid playing high-bum songs that endanger TSL.

» Address the dilemma of the lack of format-exclusive artists.

« Change the “If | dont fisten, { won't miss anything” listener mind-set.

make more appointments for tune-
in. Get them to come back for more
“sittings,” and you'll see your TSL
grow. It’s not so much how long
they listen once, but how many
times you can get them to come back
and listen,

R&R: How have AC promotions
evolved?

MM: They’re more sophisticated.
We've grown beyond simpte “call in
to win” contests to games of skill
and more lifestyle-oriented promo-
tions. And we’ve become very fo-
cused on making our female listen-
ers’ lives easier and safer.

R&R: How can marketing dollars
best be spent at AC?

MM: Our radio stations should
“run for office” as politicians do. If
the ratings survey is really a popu-
larity contest — and that’s what
elections are — then we need to get
our radio stations “elected” by direct
marketing that sells a message, mass
marketing that creates interest and
builds popularity, and street-level
marketing to answer the objections
and sell the benefit of your station.
Those are the three faces of a politi-
cal campaign.

We recently reconnected with an
old radio friend, Gary Donohue. He's
a marketing man who has spent the
last year involved in politics as a con-
sultant. We're working with him to
learn how we can increase the pro-
file of our radio clients — without
breaking the bank — and get them
elected in the race for ratings.

No one has extra money lying
around, yet AC is a background for-
mat, so we have to find new ways
to make it high enough in profile to

be memorable. That's what we’re
working on now.

R&R: Will AC recover from these
challenging times?

MM: The health of AC is good. It
is not great; it's good. It will be bet-
ter when we learn to address the el-
ements of variety and how to keep
listeners tuned in daily. Focusing
more of our energies on producing
the sound of the station; making it
memorable, to go beyond being a
background format; and commit-
ting to personalities are all part of
the cure for what ails AC.

“| am of the belief
that personality is an
important attribute
of AC and that the
best air talent bring
people back on a
daily basis.”

Oh — and always, always, al-
ways ignore the summer numbers.
There are too many unknown fac-
tors at play for adult stations during
June, July and August.

Mike McVay is founder and Presi-
dent of McVay Media, a full-service con-
sultancy serving AC, Country, CHR,
Oldies, Rock, Sports and News/Talk ra-
dio stations. You can contact him at 440
892-1910 or mcvaymedia@aol.com,
or visit www.mcvaymedia.com.

3

LOEB VISITS THE POINT Lisa Loeb recently stopped by the studios at
KPTE (The Point)/Durango, CO. Seen here are (I-r) KPTE OM/PD Scott
Matthews, Loeb and KPTE aftemoon host Mark Duggan.
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WK WEB  ARTIST TITLE LABEL(S)

LOS LONELY BOYS Heaven (Or Music/Epic/

KEITH URBAN You'll Think Of Me (Capitol)
MARTINA MCBRIDE In My Daughter's Eyes (RC4/
PHIL COLLINS Don’t Let Him Steal Your Heart Away fAtiantic/
MAROQON 5 This Love (Octone/J/RMG)

FIVE FOR FIGHTING 100 Years (Aware/Columbial
HALL & OATES !'ll Be Around /U-Watch]

ELTON JOHN Answer In The Sky {Universal)

SEAL Love's Divine (Warner Bros.)

MAROON 5 She Will Be Laved /Octone/JRMG)
MARTINA MCBRIDE This One's For The Girls /RC4/
KELLY CLARKSON Breakaway /Hollywood)

TIM MCGRAW Live Like You Were Oying /Curb)
HOOBASTANK The Reason {Isiand/IiDJMG)
KIMBERLEY LOCKE 8th World Wander (Curd/
JOHN MAYER Oaughters (Aware/Columbia)

W~ DD & WA =

PN
N PN -

_-—— = - = - -
P ED o RERNOYIOS®PNW O SO E N =
- -
@ =]

17 ALICIA KEYS If 1 Ain‘t Got You L/RMG)
2 @ JOSHGROBAN Believe (Reprise/
17 19 JOSH GROBAN Remember When It Rained /743/Reprise/
| 18 20 MICHAEL MCDONALD Reach Dut, Il Be There Motown/Universal)
20 21 RDD STEWART f/STEVIE WONDER What A Wonderful World (/AMG)
! @ FIVE FOR FIGHTING Silent Night [Columbia)
23 23 KATRINA CARLSON Drive (Kataphonic)
@  LEANN RIMES Rockin' Around The Christmas Tree /Curb/
21 25  CELINE DION Beautiful Boy (Epic/
27 26 SHANIA TWAIN W] MARK MCGRATH Party For Two iMercury/\DJMG)
25 27  LIONEL RICHIE Long Long Way To Go fisland//0JMG/
26 28  SIMPLY RED Home /simplyred.com/Red Ink}
@ JAMES TAYLOR Deck The Halls (Columbia)
@ JESSICA SIMPSON Let It Snow! Let It Snow! Let It Snow! [Columbial

TOTAL
PLAYS
937
785
745
685
670
649
607
580
461
a3
417
385
384
382
363
330
330
303
285
272
250
164
162
157
152
149
122
18
14
110

PLAYS
-275
-274
-198
-162
-189
-216
174
132
-200

-18
-207
53
-167
-86
-169
31
-101
+197
-65
-98
-53
+156
-43
+148
-34
5
-1
-7
+108
+108

albehee
{00}
68731
47448
45416
43737
50982
40694
38253
30006
33899
39156
32611
40668
17N
29065
19398
26665
18117
22605
12883
18754
17102
7403
2961
6823
9327
6017
4791
2987
5442
4666

WEEKS ON TOTAL S‘l"JAsTIONSl

CHART

26
28
14
12
32
48
13
13
44

8
46
"
10
24
35

7

-
)

—_

- N W N = 00 =W W W

-

5110
56/0
54/
54/0
50/0
55/0
53/0
51j0
asip
3
5210
2900
a6/
2901
a4j
4o/
a0
3715
37
36/0
390
6/4

/0
16/8
2200
2812
200
300
110
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|New & Active

JIM BRICKMAN fIROCH VOISINE My Love is Here (Windham HilJRMG)
Total Plays: 108, Total Stations: 22, Adds: 1

CHRISTINE MCVIE Friend (Koch/
Total Plays: 98, Total Stations; 18, Adds: 1

RICHARD MARX Ready To Fly (Manhattan/EMC)
Total Plays: 75, Total Stations: 17, Adds: 2

RAY CHARLES f/DIANA KRALL You Don't Know Me {Concord
Total Plays: 68, Total Stations: 18, Adds: 2

Songs ranked by total plays

ROD STEWART Baby, It's Cold Qutside (L/RMG/
Total Plays: 44, Total Stations: 13, Adds: 8

RUBEN STUDDARD | Need An Angel (L/RMG/
Tatal Plays: 41, Total Stations: 14, Adds: 1

CLAY AIKEN Winter Wonderand (RCA/RMG)
| Total Plays: 10, Total Stations: 9, Adds: 7

CYNDI LAUPER Silent Night /Epic/
Total Plays: 8, Total Stations: 7, Adds: 6

59 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 11/
21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
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Most Added’

www.rradds.com

ARTIST TITLE LABEL(S)
LEANN RIMES Rockin’ Around The Christmas Tree (Curl) 8
RO0 STEWART Baby, It's Cold Qutside L/AMG/ 8
CLAY AIKEN Winter Wonderland (RCA/RMG) 7
CYNDI LAUPER Silent Night (Epic/ 6
JOSH GROBAN Believe (Reprise) 5
FIVE FOR FIGHTING Silent Night [Colimiva) 4

4

4

3

NICHOLAS JONAS Joy To The World...) (Dayfight/iNO/Columbia)
DAVID YOUNG Deck The Halls {Universe Music/
JESSICA SIMPSDN Let It Snow! Let it Snow!... Cokmbia)

Most |

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S} INCREASE
JOSH GROBAN Believe (Reprise/ +197
JAMES TAYLOR Have Yourself A Merry... Columbial +163
FIVE FOR FIGHTING Silent Night (Columbia) +156
LEANN RIMES Rockin’ Around The Christmas Tree (Curd/ +148
JOSH GROBAN 0 Holy Night (143/Reprise) +130

+108
JAMES TAYLOR Deck The Halls (Cl)/llmblal +108
CLAY AIKEN & KIMBERLEY LOCKE Silver Bells /RCA/RMG)  +108
TRANS-SIBERIAN ORCHESTRA Christmas Canon Rock fLava/ +104
MICHAEL BUBLE The Christmas Song (743/Repnise/ +96

Most
Played Recurrents

TOTAL
PLAYS
ARTIST TITLE LABEL(S}

DIDG White Flag (Arista/RMG) 528
SHERYL CROW The First Cut Is The Deepest [A&M/interscapel 859
MICHAEL MCDONALD Ain't No Mountain High Enough (Morown/ 458
TRAIN Calling All Angels {Columbia) 437
UNCLE KRACKER fIDOBIE GRAY Drift Away fava/ a17
MATCHBOX TWENTY Unwell (Atiantic/ 375
SHANIA TWAIN Forever And For Always (Mercury//DJMG) 350
SANTANA fIMICHELLE BRANCH The Game Of Love (Arista/AMG) 310

3 DOORS DOWN Here Without You (Republic/Universall 308
COUNTING CROWS Big Yeflow Taxi (Geffen/interscope/ 302
JOSH GROBAN You Raise Me Up (743/Reprise) 286
SHERYL CROW Soak Up The Sun (A&M/interscope) 258

Station playlists for all R&R reporters
are available on the web at
www. radigandrecords.com.

DEALS
ROCK!
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- White T-shirts

- Heavy 100% Cotton
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» No Setup Charges!
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Free Catalog

CALL NOW!

1-800-34-EMKAY

631-777-3175
FAX: 631-777-3168
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America’s Best Testing AC Songs 12 +

( b
or The Week Endin R,RL - " ACTOP30 PoweRen Y]
For The Week Ending 12/3/04 AR, MEDIABASE

woww
Artist Title (Label) TW LW Fami. Bum 2554 25-34 35-54 Wl W aAmsT TmE LaBeLs) G A LT
z 1 MAROON 5 She Will Be Loved /0ctone/ /MG 30 M 8 un

MARTINA MCBRIDE In My Daughter’s Eyes /RCA/ 381 377 9% 27% 390 370 397 1 2 LOS LONELY BOYS Heaven /0r Music/Epic) 304 .63 20 1910
KEITH URBAN You'l Think Of Me (Capitol 378 371 86% 21% 384 403 373 © o SARAHMCLACHLAN World OnFire (rista/BMG) 291 +1 17 171
3 4 o KALANPORTER Avutheln A Dream (BMG Music Canads) 291 4 10 150

KELLY CLARKSON Breakaway (Holywood) 376 385 90% 25% 380 377 381 7 5 o BRYANADAMS (pen R sl o 4 1 50
TIM MCGRAW Live Like You Were Dying /Curty 374 370 985% 18% 385 373 388 4 6 o SHANIA TWAIN... Party For Two (Mercury/i0JMG) 273 21 1 150
. 8 7 o CELINE DION You And | (£pic/ 244 -30 26 19/0

MAROON 5 This Love (DctonalJiRMG) 370 370 98% 47% 376 370 378 10 @ ELTON JOHN Answarn oo Sky Wiversal S (e
MAROON 5 She Will Be Loved (Octonel /RMG) 369 366 82% 32% 370 354 376 8 8 HOOBASTANK The Rzason istamdiiLiM5) 236 35 19 160
MARTINA MCBRIDE This One's For The Giis R4/ 357 355 98% 46% 373 352 376 12 10 JACKSOUL Shady Day (ViBME Musc Conada) 234 10 18 1610
9 11 HALL & OATES ' BeAround (Re/Sony Music Canac) 233 10 s 110

SEAL Love’s Divine (Warmer Bros.) 367 35 93% 3% 373 347 381 11 12 PHILCOLLINS Don't Let Him Steal Your... idtlntic) 224 26 5 m;m
ELTON JOHN Answer bn The Sky (Unversa) 367 354 89% 20% 367 356 370 13 13 SEAL Lowe's Divine Wamer Gz, 07 A8 ¥ M0
o ] 16 e ANDYKIMIForgot ToMention fceworks VW) 186 +1 11 8i0

PHIL COLLINS Don't Let Him Steal Your Heart Away /Atiantic/ 3.65 351 83% 19% 367 354 3.7C 14 15 MARDONS This Love (B fomaCHMG! 185 A1 e 10
JOSH GROBAN Remember When It Rained (143/Reprise) 362 355 91% 31% 376 349 384 17 16 SHAYE Beauty (i Music Gt 160 718 120
19 LIGNEL RICHIE Long Lang Way To Go fizlawai0WE! 157 +5 L] 50

KIMBERLEY LOCKE 8th World Wonder Curt/ 361 361 96% 41% 367 377 364 7 8 MARTINA MCBRIDE In My Daughter’s Eyes (AC4) 139 10 8 "
LOS LONELY BOYS Heaven (0r Music/Epic) 359 363 95% 3% 375 360 380 22 19 HLICIA KEYS IF| Ain't et You LiRME 14 -2 i "
HOOBASTANK The Reason siand/.MG) 357 366 1% 4% 359 339 356 20 204 NELLYFURTADO Try flwawbbriabiccpet 134 12 12 89
1 1 ROD STEWART... What & Wonderful Werld (088G 134 25 5 ]

HALL & OATES I'l Be Around /U-Watch/ 351 352 92% 20% 359 331 366 21 22 KIMBERLEY LOCKE 8th World Wonder {Curd) 110 B 12 70
FIVE FOR FIGHTING 100 Years (Awars/Calumbia) 350 342 95% 50% 353 330 359 24 234 CELINEDION Boautful Boy (Ek/ % 2 5i0
- N 25 24y SHAWN SMITH Fly (Slide) 85 -4 4 610

ALICIA KEYS If | Ain't Got You L/RMG) 334 323 91% 35% 341 302 353 % g FINGER ELEVEN One Thing (Windp) 77 +1 "™
ROD STEWART.. What A Wonderful World (/AMG/ 3.34 - B86% 30% 334 287 347 DURAN DURAN (Reach Up For The) Sunrise Epi) 75 +4 1 30
i 23 KELLY CLARKSON Breakaway (Holywood) 75 +1 2 n

MICHAEL MCDONALD Reach Out... (Motown/Universal)  3.31 334 91% 38% 332 321 3.3 RON SEXSMITH Not About To Lose (Noresuch/ 7 +2 1 200
JOHN MAYER Daughters /Aware/Columbial 3.05 - 70% 28% 307 297 310 30 N TIM MCGRAW Live Like You Were Dying k! 13 8 4 310
Total sample size is 278 respondents. Tolal average favorabliity estimates are based on a scale of 1-5, (1=dislike very much, 5 = like 27 30 BRYAN ADAMS Flying [Universal) 69 1 3 i

very much). Total familiarity the of who recognized the song. Total bum represents the number - - 5 - - — . -
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 22 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
is based on persons 12+ Persons are screened via the Intemnet. Once passed, they can take the music test based on the format/music Songs ranked by total plays for the airplay week of 11/21-11/27. Bullets appear on songs gaining plays or remaining flat from
preference. RateTheMusic.com results are not meant to feplace callout research. The results are intended !0 show Opinions of previous week. If two sonigs are tied in total plays, the song with the larger increase in plays is placed first. Sangs below No.
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for 15are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
local radia statlons by calling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premier2 by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
\__Radio )\ Cancon ©2004, R&R, Inc. J
4 )
Reporters

Stations and their adds listed alphabetically by market
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17 TRANS-SIBERWN ORCHESTRA JOHN MAYER § LOS LONELY BOYS
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CUAY AXER WL, NYe 3 B " o
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1OLT/Bolse, 10* WOOF/Dothan, AL Rra s ‘m,_,* , NY ety Monitored Rep
PO o s b1 S | WLHT/Grand Rapids, M1 APOAD Moa asen
C 1 Moo | gl;_';r_m | B 78 Total Reporters
o RICHARD . ™ " | e
iy WWDEMNortolk. 59 Total Monitored
Ao, e | BEED S —
et ﬂ@‘?‘m O et ﬂlu'.’,":_..‘i‘"“' u wanq:m L K00UTyler, T 19 Total Indicator
§ LENWN RIVES 'msrm‘:r“ o Ao’ g 12 BE.TA) V- e Pirwrs —_—_— -
i Did Not Report, Playlist Frozen (7):
= WilLEatarianm, MI . KEZA/Fayetteville, AR
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" YHOTAC TOP 40 poWERED{TH

. ;.(_ = 12 2 3 e N
=" ¥
b/ B
o e December 3, 2004 - MEI"ABASE
R M i B E3 el Most Added
1 1 MAROON 5 She Will Be Loved (Octane/J/RMG) 3366 179 234699 23 910 |wwwrradds.com
3 2 JOHNMAYER Daughters {Aware/Columbia) 2970 -49 188924 15 90i0 ARTISTTITLE LABEL(S) ADDS
4 o GO0 GOO BOLLS Give A Little Bit (Warner Bros.) 2937 +10 212077 8 91/0 GREEN DAY Boulevard Of Broken Oreams (Reprise/ 12
2 4 FINGER ELEVEN One Thing (Windup) 2928 330 217097 30 870 KEANE Somewhere Only We Know fnterscope) 8
7 5 KELLYCLARKSON Breakaway (Hollywood) 2599 6 18a183 17 7501 2;%:& xﬁGa':::heu(vze;};)%ZZ;;;HMMMWW” 3
6 6 RYAN CABRERA On The Wav Down /E '/.l.A./AI/aII’iL'/ 2546 -7 156505 18 83’0 SIMPLE PLAN Welcome To My Life ([373/ 4
8 7 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 2518 -12 169436 18 80/0
5 8 AVRIL LAVIGNE My Happy Ending (Arista/RMG) 2435 207 137659 19 82/0
" o SWITCHFOOT Dare You To Move fRed Ink/Columbia) 2263 +35 137295 " 80I0
12 1C  LENNYKRAVITZ Lady (Virgin/ 2231 -6 153640 13 84j2
10 11 LOS LONELY BOYS Heaven (Or Music/Epic/ 2011 235 165575 37 85/0
9 12 HUUBA'STANK The Reason {/sland/IDJMG) 1974 263 137875 4 910 Most
15 @ U2 Vertigo finterscope) 1803 +130 129812 10 np Increasedplays
14 14 SEETHER fJAMY LEE Broken (Wind-up) 1695 -29 97477 20 701 TOTAL
13 15  DURANDURAN (Reach Up For The) Sunrise /Epic/ 1578 242 91760 13 820 | snnsy e wses CRERSE
17 @  L0S LONELY BOYS More Than Love (0r Music/Epic) 1422 +88 78864 11 7310 NELLY f[T. MCGRAW Over... (Derrty/Fo’ Reel/Curbf/Universal)  +259
. . MAROON 5 Sunday Morning (Octone//AMG/ +138
16 HOWIE DAY Collide £pic/ 1415 +62 86575 16 571 U2 Vertigo it ) 130
ertigo finterscaope, +
19 @ KILLERS Somebody Told Me {/siand//DJMG) 1284 (] 69897 16 541 GREEN DAY Boulevard Of 8roken Dreams (Aeprise) 7
20 @ HOOBASTANK Disappear {Island/DJMG) 1120 +33 48684 6 6713 ANNA NALICK 8reathe (2am) {Columbia) +94
18 20 ASHLEE SIMPSON Pieces Of Me (Geffen/ 983 -268 56516 18 60J0 SIMPLE PLAN Welcome To My Life flava/ +93
24 @  NELLY fiTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curt/Universal) 898  +259 40934 4 345 kgi'tg'\;ﬂv B:VSI;\ﬂlorem;fhia(n Lov; {0r Musml/[pwl +§g
. omewhere Unly We Know flnterscope) +
22 @ CALLING Anything (RCA/RMG) 780 +63 22419 8 49j2 CALLING Anything (BCA/AMG) +63
21 23 SARAH MCLACHLAN World On Fire {Arista/RMG) 759 -229 51870 19 53/0 HOWIE 0AY Colide (Epic/ +62
23 @ INGRAM HILL will | Ever Make It Home (Hollywood) 696 +32 29303 14 a1
25 @ KEANE Somewhere Only We Know flnterscope) 676 +85 29977 7 4718
26 @ JET Look What You've Done (Atlantic) 506 +4 14930 6 3613
27 27  GWEN STEFANI What You Waiting For? finterscape) 462 33 30318 8 20/0
31 LOW MILLIONS El Manhattan/EM 36 1 3212 )
@ S ea.nor [/ anha. an/EMC) 435 + 355 6 | New & Active
30 @ LINKIN PARK Breaking The Habit (Warner Bros.) 419 +6 25889 13 15/0
33 @ SIMPLE PLAN Welcome To My Life (Lava/ 409 +93 20814 3 314 RACHAEL YAMAGATA Worn Me Down (RCA Victor)
Total Plays: 166, Tota! Stations: 20, Adds: 2
| 28 31 RICHARD MARX Ready To Fly (Manhattan/EMC) 407 -29 12138 4 39/0 SCISSOR SISTERS Laura (Universal
| 29 32 JOHN MELLENCAMP Walk Tall (fsiand/lOJMG) 404 -22 19192 9 320 Total Plays: 103, Total Stations: 12, Adds: 0
35 €  MARDON 5 Sunday Morning (Dctonel/AMG) 403 +138 26804 2193 #USSPISTUI\:;E] RiTght To Be Wrong (S-Curve/EMC)
| . p otal Plays: 91, Total Stations: 9, Adds: 1
32 34  BLACKEYED PEAS Let's Get It Started (A&M/interscope) 379 22 21380 7 10/0 BUTTERFLY BOUCHER | Can't Make Me (A&Mlnterscapel
| 36 @ ANNA NALICK Breathe (2am) (Columbia) 355 +94 10326 2 3314 Total Plays: 78, Total Stations: 8, Adds: 0
€D  GREEN DAY Boulevard Of Broken Dreams (Reprise) 312 +N7 12764 1 2mz2 PMI'\SFGR‘;‘]N#WE Il'ske You Wle(']e E'\jf'ijﬂg 10"'17/
. . otal Plays: 71, Total Stations: 10, Adds:
37 @ LIVE We Deal In Dreams (Radioactive/Geffen) 260 +19 5239 4 2210 ELLIE LAWSON Gotta Get Up From Here fAriantic)
34 38  MINDY SMITH Come To Jesus (Vanguard) 253 -15 6694 § 23N Total Plays: 55, Totai Stations: 11, Adds: 3
38 €D  ASLYN Be The Girl (Capitol 220 +19 3934 2 261 JAMIE CULLUM High And Dry (Verve/Universall
Total Plays: 51, Total Stations: 9, Adds: 1
39 40 MARC BROUSSARD Where You Are fIsiand//DJMG) 174 -40 5253 6 19/0
92 Hot AC reporters. Monitored alrplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week QT SR AT
of 11/21-11/27_Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Station playI!Sts for all R&R repqrters
is placed first. Sorgs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting statfon. Songs unreported as adds do not count toward overali total stations playing a song. Total Audience equals Average Quarter Hour Persons times www.radioandrecords.com
number of plays (imes 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. e e —
(©2004, Arbitron Inc.). © 2004, R&R, Inc.
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4 - w
ﬁﬂmﬂ'ﬂ M”s q America’s Best Testing Hot AC Songs 12 + R R ) D'Eﬂ
”"al’.'g!..” For The Week Ending 12/3/04 A S HOTACTOP30 m"l“A'! AS
5 CANAD. MEDIABASE
wow w
Artist Title (Label) TW LW Famil. Bumn 18-34 18-24 25-34 W WS aamsT TME LABELE) IR e MEESON o
MARGDN 5 She Wil Be Loved (Dctane//AMG) 416 417 100% 33% 407 414 403 ; :s%:nm;:g:;”““’ Hlolymond :’7': ‘;f ': f::g
SWITCHFOOT Dare You To Move (Red nk/Cokimbia) 803 406 93% 23% 388 414 370 - b
NELLY CLARKSON Breakaway (Holjwood) 402 400 95% 5% 410 406 412 1‘1 :v"ﬂﬂn LSTE?"' :"‘" s et ””’;’“’”” RLETiEmps 120
FINGER ELEVEN One Thing Wind.ap) 393 395 9% 3% 384 388 3 MVIGHE Nobulys Home. sty 498 +85 5 1[0
HOWIE DAY Colide (£pi/ 392 380 67% 1% 409 41 405 g : VAR CABRERA 0 The Wey Oown £ VLA okt M2 4411 32 A8
GOD GOD DOLLS Give A Lt Bit Momer Bos) 391 400 87% 16% 391 402 385 ? CURAN OURAN (lsach UpFoc Tl Swvisa ety 476 148 U0
RYAN CABRERA On The Way Oown EVLA/Adbnti) 390 40 &% 30% 378 313 383 ; 6 s e i TR i e S L
KILLERS Somebody Told Me fsiand/MG) 390 390 8% 18% 39 400 393 L $0060000LLS Gre ALt SkiNaluall, 130 _t30 1 __ TN
LINKEK PARK Breaking The Habit (Warner Bras.) 384 380 69% 2% 351 3M 377 10 3o SHANIATWAIN. Party For Two MarcorpLiif) 430 42 11 180
BOWLING FOR SOUP 1985 /Shvernel/ieZombal 383 385 96% 38% 371 382 377 o WL AT e oo ey ] gl
CALLING Anything (RCARHG) 382 376 50% % 388 370 368 7 | e WS Crabtnchit strabworksViml % 4 1 om
HOOBASTANK The Reason fisand/ MG/ 381 390 100% 56% 359 346 367 09 3* DESTMYES Gl T Luse iy Eroaihs Cubey: 817 ___+18_o_3% 130
KEANE Somewhere Only We Know finterscope) 381 373 53% 10% 378 391 367 15 e SIMPLEFLAN Welcome To My Life fLava! w18 T .0
JET Look What You've Oone (Atontc I - % 6% 392 408 378 12 14ds SARAHMCLACHLAN Word On Fire (Arista/fME) 397 7 22 220
SEETHER fIAMY LEE Broken (Windup) 378 389 95% 35% 375 376 375 B3 Sels BRYAN ADAMS Open Road (Universal) N L
INGRAM HILL Will| Ever Make It Home ioljwoo) 374 - 48% 6% 382 403 368 16 KILLERS Somebody Told Me fsiand/0IMG) 349 +9 6 110
BLACK EYED PEAS Let's Get It Started /4&Minterscope) 373 363 89%  38% 373 370 374 3 NELLY... Over Aind Dver {lartyeFir AeefarkUimiorsal 367 +113 i
NELLY... Over And Over (mty/Fo’ ReefCurtiUniversall 373 — 7% 21% 373 378 373 4 LENNY KRAYITZ Lady {Vigin' 02 472 31N
U2 Vertigo faterscope/ 371 365 90% 21% 361 344 3N 2 JOHN MAYER Daugters (i arsCalumiz/ 32 +1 7w
SARAH MCLACHLAN Worid On Fire (Arista/AMG/ 369 379 86% 24% 378 392 369 17 204k A MORISSETTE Eight Easy Steps (MaverickiReprise) 281 31 11 138
HODBASTANK Oisappear (island/i0IMG) 368 382 5% 9% 360 359 360 27 @de SOULDECISION Kiss The Wals (45E/Sextant 267 8 3m
AVRIL LAVIGNE My Happy Ending (Arista/AMG) 364 359 9% 47% 356 348 361 19 22 VANESSACARLTON WhiteHouses A&Mnterscope) 266 13 10 1710
JOHN MAYER Daughters (Aware/Columbia) 357 363 94% 34% 353 369 343 22 23 BLACKEYEDPEAS Le'sGetitStarted (A&M/itarscope) 232 17 12 50
JOHN MELLENCAMP Walk Tall fisiand/iUMG) 35 360 42% 8% 3.28 318 333 i 244 ANDY KIM | Forgot To Mention flcowarks/MAW) 210 -10 8 140
LOS LONELY BOYS Heaven (0r Music/Epic/ 354 368 96% 53% 332 317 342 30 LIAM TITCOMB Sad Eyes (Sony Music Canada) 202 +5 2 on
LOS LONELY BOYS More Than Love (0 Music/Fpit) 356 350 71% 20% 346 348 347 29 HOOBASTANK Hisappar AstandD/MG) 02 +25 2 80
LENNY KRAVITZ Lady (Virgin/ 348 353 8% 2% 333 322 340 LOW MILLIONS Eieanor /bt 00 +6 0/4
GWEN STEFANI What You Waiting For? fnterscopel 341 337 82% 25% 338 328 345 28 284 DEFAULT AllSheWrote (7V7) 200 s 19 140
OURAN DURAN (Reach Up For The) Sunrise (Egic/ 30 356 6% 23% 336 277 369 LINDSAY LOHAN Rumors (CasabiancalUniversall 199 + 2 1 an
Total sample size is 401 respondents. Total average favorabllity estimates are based on a scale of 1-5. (1=dislike very 26 304 KALANPORTER Awakein A Dream BMG Music Canada) 190 21 4 8
much, 5 = like very much). Total familiarity rep ep ge of dents who ized the song. Total bi ) } ) N N - )
represents lhew:;:/ymber of respondents who said they are tired of hearing the song. Sang?cn‘;ggr have 40% gam?’li:m}‘/l ’IZ 23 Canadian Hot AC reporters. Monitored airplay data Supplied by Mediabase Research. a division of Premiere Radio
appear on survey. Sample composition is based on persons 12s. Persons are screened via the Intemet. Once passed, they Networks. Songs ranked by total plays for the airplay week of 11/21-11/27. Bullets appear on sangs gaining plays or
can take the music test based on the formal/music preference. Rate TheMusic.com resulfs are not meant to replace callout remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
research. The resulfs are intended to show opinions of participants on the the Intemet only. RateTheMusic is a registered Songs below No. 15 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. reported to R.&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
Rate TheMuslc.com data is by M a division of Premiers Radio Networks. ) 5. % Indicates Cancon © 2004, R&R, lnc. )
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CD101.9’sNew
Position:New York Chill .

SMOOTH JAZZ

Blake Lawrence says radio doesn’t have to be the ‘same

old shit’

1 "W oon, Nov. 22: WQCD (CD101.9)/New York came on
the air playing Mr. Scruff’s “Get a Move On” (that great
tune from the Lincoln Navigator TV campaign) with
no jocks and a new position: New York Chill.

Following Emmis/New York VP/
GM Barry Mayo's recruitment of es-
teemed Smooth Jazz and Dance PD
Blake Lawrence, rumors
of "QCD’s impending flip
to Chill spread like wild-
fire. In this exclusive inter-
view, Lawrence offers the
lowdown on the evolution
of Smooth Jazz in Ameri-
ca’s top market.

R&R: Why did you leave
XM to return to terrestrial
radio?

BL: I loved my time at XM because
there was so much brilliance in the
building: Lee Abrams, Dave Logan
and Steve Harris. It was magical to see
people excited about radio again.
They'd been through their radio wars,
XM represented a fresh beginning for
them, and they passed that excitement
on to us.

It was great to create something
from scratch, but in a new business
with a small staff, where you have to
do everything yourself, creativity
soon gives way to maintenance. The
opportunity Barry Mayo gave me to
come to WQCD was a chance to be
creative again.

R&R: What about the WQCD situa-
ton convinced you to make the move?

BL: It wasn’t the same old shit.
Emmis is a good company, and they
think for themselves. They're willing
to try new things to achieve their
goals. At first Barry and I made CDs
for one another to share our visions.
They’re pretty funny to listen to today,
because we've come such a long way
in defining where we want to go and
how far.

R&R: When I saw you in New York
recently and fold you how much | loved
the station, you said I was hearing a
“patch-up job, not what's next.” Now that
you've launched “what’s next,” describe
the retooled CD101.9.

BL: There was speculation that we
were going to blow up Smooth Jazz
totally, and that did not happen.
We've gone to a mixture of 70% of the
tested, proven smooth jazz library we
had before and 30% in the chill direc-
tion. There is a huge universe of chill
music, and we're not trying to hit all
of it, butdefinitely the jazzier stuff that

Blake Lawrence

fits the mood we've always tried toset
with the radio station.

R&R: Is chill the spice in your new
=== iX—qanew note or an over-
tone?

BL: It's a compatible
j| vibe, but also a more con-
temporary sound that
evolves the format, which
has been stuck in a rut for
several years. Smooth Jazz
has been through a huge
evolutionary process since
it began. You can’t say
KTWV (The Wave)/Los
Angeles or KKSF/San Francisco are
the same radio stations today that
they were in 1987, but they have the
same intention, mood and design for
the same kind of usage.

R&R: What is WQCD's handle and
new positioning statement?

BL: We're still CD101.9, but we've
stopped saying “smooth jazz.” That’s
justbeing honest about the music. Qur
handle is New York Chill.

R&R: Can this sound succeed outside
of the most cosmopolitan markets?

BL: That remains to be seen, but
you sure hear it everywhere you go
around New York.

R&R: Much chill music is structural-
Iy or texturally different from the instru-
mental pop that programmers are used to.
What should they listen for in chill to de-
termine whether a song fits?

BL: They still have to listen for the
same basics they do insmooth jazz —
melody and hook. You can capitalize
on familiarity, too, because many chill
songs sample or remix old jazz tunes
— such as Warner Bros.’ new What Is
Hip album of remixes of the WB cata-
log, like George Benson's “This Mas-
querade,” which is extremely cool.

R&R: Some believe chill programming
should be a destination. Are you daypart-
ing?

BL: I believe in being consistent.
Chill should be part of the daily mu-
sic mix all day long, although a few
songs don't lend themselves to mom-
ing drive. We are running one hour of
Chill With Chris Botti Sunday-Thurs-
day at 9pm. It helps explain the mu-
sic, and we use it as a destination for
listeners to hear and learn more about
it. Chris’ celebrity is certainly nothing
to sneeze at either.

www americanradiohictorvy com

R&R: Is there a tempo common to chill
tunes?

BL: Some people’s definition of
chill is that it's down-tempo, but I
don’t agree. Chill is more an attitude,
a vibe and a production style.

R&R: With chill's textural sound, par-
ticular production style and often less bla-
tant hooks than those in more mainstream
contemporary sounds, it may not test well.
If that's the case, how can PDs determine
if chill is a viable component for our for-
mat’s future? Poor test scores will send a
message to some that the audience doesn’t
care for chill, when that might not really
be the case. Might it prove a challenge to
keep chill on most stations?

BL: The question is really whether
research tells you everything, the
whole story.

“Radio shouldn’t be
a utility. It’s become
impersonal enough
that an iPod, which
is totally impersonal,
can replace it.”

R&R: Some might call the decision to
retool a heritage station with huge cume,
like WQCD, courageous, even visionary;
others may call it foolish.

BL: Why would anyone, except a
competitor, care? This radio station
doesn’t have a head-to-head compet-
itor.

R&R: Are you concerned that pro-
gramming changes will generate audience
churn?

BL: So much of the music we're
playing is what we've always played,
except we're introducing new music
that fits that same mood. I question
whether there will be that much
chumn.

R&R: Let me restate the question: Is
it dangerous — or even downright reck-
less— to fix something that isn't broken?
To paraphrase Broadcast Architecture
President Allen Kepler, the wheel works
really well, and we don’t have to reinvent
it.

December 3, 2004 R&R ® 51

“Smooth Jazz’s Achilles’ heel is radio’s
Achilles’ heel: the lemming mentality and

lack of originality.”

provement, and we're seeing sxgns
that in a few years our format won't
be working as well as it does today,
due to the aging of the audience.

R&R: What was the median age of the
‘QCD listener when you instituted pro-
gramming adjustments?

BL: It's up there: 48.

R&R: Was this decision based on sales’
imperative to attract younger demos?

BL: The decision was driven more
by people in our company who have
the vision that radio must evolve. Ul-
timately, sales will benefit. My sales
team says that more and more adver-
tisers are buying 1849, so it isn't all
about 25-54 anymore. If you want to
play to that group, you have to bring
down the age. There is a way to keep
the core happy while attracting the
younger listeners and notjust depend-
ing on music of 30 years or more ago
to keep the format alive.

R&R: Have you identified Smooth
Jazz's Achilles’ heel?

BL: Smooth Jazz’s Achilles’ heel is
radio’s Achilles’ heel: the lemming
mentality and lack of originality.

R&R: Contesting and giveaways ap-
peal to the swing voter rather than the
core. President Bush won by inspiring his
core. More people voted for John Kerry
than for Ronald Reagan, but that wasn’t
enough to overcome the passion of the
GOP's loyal base in 2004. Who will be the
loyal base of CD101.9, New York Chill?

BL: I'm confident that we’ll keep
most of our loyal base because the
way they use us doesn’t need to
change. They depend on us for listen-
ing at work and stress relief, and we
will gain listeners who are disenfran-
chised by the tactics other stations use,
like on-air contesting, which we are
not going to do. For many listeners,
call-in-to-win contests are going in
one ear and out the other, because it's
what's expected, what radio does. It’s
so predictable.

R&R: Where does one hear chill in the
real world?

BL: Everywhere! Not just in clubs,
but in TV commercials; cool, trendy
hotels; restaurants; stores; coffee bars;
and boutiques. Remember how you
heard NAC everywhere when it first
came on? It's like that now with chill.

R&R: Most 5] listeners don’t have
much awareness of chill.

BL: What we're doing isn't artist-
driven, at least in the beginning, until
more artists emerge. Artist awareness
isn’t as important as the environment
the format will create for listeners.
Remember when we used to search
everywhere for music to create a cer-
tain mood and we weren’t boxed into
a tunnel, looking at what was being
worked that week? It's back to that
again.

R&R: WQCD is working with Cole-
man research.

BL: This is the first time I've
worked with a research company that
asks the “fit” question in a sensible
way. They play a song and ask which
of several stations it belongs on. In our
most recent test, out of 700 songs, our
overall No. 1 song was The Tempta-
tions’ “Just My Imagination,” but
when we looked at its fit score, it was
No. 682!

I'm looking for chill vocals to fill
some vocal slots, and we may sound
more vocal than before, but it still won't
be 50%. We're brand-new at doing this,
50 I've got a Walkman glued to my
head, listening to every segue. When |
hear something that doesn’t work, I'll
blow it out.

1t'll be trial and error for a while, as
it is for any format except Oldies. You
can listen to ‘QCD for a half-hour and
hear music you're used to, although the
production is different, thanks to our
production guru, Dave Dhillon of Take
Note Productions in San Diego.

When was the last upgrade in
Smooth Jazz? When we started trip-a-
day and crossover vocals? Microsoft
and Lexus come out with new models;
why not Smooth Jazz?

R&R: Why did Emmiis support such a
bold shift at WQCD?

BL: Emmis believes there is still en-
tertainment value left in radio. You've
got to love Rick Cummings, Jimmy
Steal and Barry Mayo — all program-
ming guys, and at the same time cau-
tious businesspeople, as am L. I'm not
going to sacrifice the product with all
this new music without applying com-
mon sense by surrounding it with fa-
miliar, compatible smooth jazz library
tracks. They don’t want radio to be-
come a business where you have to
spend a million dollars on marketing
twice a year just to prop up your for-
mat.

We want to bring magic back to the
radio and make people care. As Lee
Abrams says, we need to turn people
into fans. Radio shouldn’t be a utility.
It's become impersonal enough thatan
iPod, which is totally impersonal, can
replace it.

I feel privileged to have a mentor
and a partner in this venture like Bar-
ry Mayo, who is the ultimate motiva-
tor. He's brought me to a level of inspi-
ration and energy I've never feltbefore.

TALK BACK TO R&R!

Do you have questions, comments

or feedback regarding this column
or other issues?

Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com
Fax: 310-203-9763
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WEEK  WEEK  ARTIST TNTLE LABEL(S) PATS s womee o s | UJOST A dded
1 1 WAYMAN TISDALE Ain’t No Stoppin’ Us Now (Rendezvous/ 684 -29 84019 24 320 www.rradds.com
2 e RICHARD ELLIOT Your Secret Love (GRF/VMG) 671 +37 80740 19 3310 ARTIST TITLE LABEL(S) ADDS
3 0 NORMAN BROWN Up ‘N’ At "Em (Warner Bros.) 647 +20 68360 18 3210 BONEY JAMES flJOE SAMPLE Stone Groove (Warner Bros.) 4
4 4 GERALD ALBRIGHT To The Max (GRP/VMG) 594 -8 65204 29 350 KENNY G. Pick Up The Pieces (Arista/AMG) 4
6 5 CHRIS BOTTI Back Into My Heart (Columbial 505 25 69127 30 340 | PIECESOFADREAM It's Go Time fHeads Up) 3|
| 7 @ SOULBALLET Cream 275/ 92 w12 s 15 s [ ol :’;:')‘vem W) e 3
5 7  BOMEYJAMES Here She Comes Warner Bros, 483 67 5878 25 340 e 2
| 8 0 PAUL JACKSON, JR. Walkin' (Blue Note/tMC) 481 +6 43411 30 30/0
I 10 9 QUEEN LATIFAH California Dreamin’ (Vector/ 447 -14 50932 7 3310
12 10 MINDI ABAIR Come As You Are (GRP/VMG) 433 -18 54139 14 3510 M t
9 11 TIM BOWMAN Summer Groove (Liguid 8/ 432 .24 52612 17 3110 e
14 @ MARION MEADOWS Sweet Grapes Heads U/ 2 w8 s 2 o |/MCreasedPlays
13 13 ANITABAKER You're My Everything (Blue Note/Vigin) 418 37 sMm37 22 330 i
11 14 GEORGEBENSON Softly, As in A Morning Sunrise (GRP/VMG) 413 48 M2 7 3p | TETTmEUEs IeReAsE
17 @  KIMWATERS InDeep (Shanachia) 375 +21 47689 21 260 | SEALWalkOnBy Mamer Bros) +65
15 @ DAVEKOZ Let it Free (Capitol 3 412 4808 7 2900 mﬁrl“::uw",;o:l‘:ts;;’;‘om %’;%’% :gz
18 Q PETER WHITE How Does it Fee! (Columbia) kX3 +11 51726 14 2800 HALL & OATES 'l Be Around (U\-Watch) +34
16 18 MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 325 -28 30676 8 2610 MICHAEL LINGTON Two Of A Kind (Rendezvous/ +33
20 O PAULBROWN Moment By Moment (GRR/YMG) 297 +34 47603 10 27)2 ALICIA KEYS If | Ain't Got You L/AME/ +33
21 @ EUGEGROOVE XXL Warads) m +5 27403 7 280 | PIECESOF ADREAM It's Go Time fHeads U +32
| 19 21 RAYCHARLES fIDIANA KRALL You Don't Know Me (Concord) 267 3BT B | e e e SIMPLE Sre Sl amer )+
25 @ SEAL Walk On By (Warner Bros.) 214 +65 21917 2 1813 CHUCK U.]EB Bri:g It (Shanachie) +25
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23 24  GREG ADAMS Firefly 275/ 160 -19 19239 ] 16/0
27 @ CRAIG CHAQUICO Her Boyfriend's Wedding (Warads) 138 +11 8448 13 1200
@  MICHAEL LINGTON Two Of A Kind (Rendezvous/ 130 +33 14901 1 11 Most
26 27 FOURPLAY Fields Of Gold (RCA Victor) 126 4« wm 3 | Played Recurrents
29 @ CHRIS BOTTI No Ordinary Love (Columbia) 120 +2 11101 2 1511 ARTIST TITLE LABEL(S) ;‘L’E;
22 29  HALL & OATES Love TKO /U-Watch/ 117 -18 8406 12 15/0 MICHAEL LINGTON Show Me /R ) 332
28 30  STEVEOLIVER Chips & Salsa (Koch/ 12 7 6328 15 131 | wew coLIONNE Ifs Been Too Long (3 Keys Masic o
35 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay DAVE KOZ Al See 's,y"" (Capitol) B4
week of 11/21-11/27. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase | MARC ANTOINE Mediterranea (Rendezvous) 233
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | JOYCE COOLING Expression (Narads/ 223
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons | payy TAYLOR Steppin’ Out (Peak/ 222
times number of plays (times 100):. Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
Arbitron Inc. (© 2004, Arbitren Inc.). © 2004, R&R, Inc. :::;I;I;\:gosv:":rﬁ"s] IGI;P S/:MGIIAMUI f;:
- il
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Tota Pays: 110, Total Stations: 6, Adds: 0 | Total Piays: B2, Total Stations: , Adds: 1 ot e e b
EVERETTE HARP Can You !Iear Me /4440) | JOYCE COOLING Banelb?l:k (Narada) SEAL Love's Divine /Warner Bros,) 1%
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HALL & OATES I'l Be Around (U Watch/ NESTOR TORRES Maybe Tonight (Heads Up/ N N
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Most Added’
W W st e emg LS sLis AJ%'):‘}:: WERGRT TOTAL STATONS!
2 1 SOULBALLET Cream (275 187 6 998 16 50 | wwrrindicator.com oo
1 2 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 186 35 963 18 13/0 | VANESSAWILLIAMS Siver And God fLava) 3
3 . 3 MINDIABAIR Come As You Are (GRP/VMG) 176 44 1015 13 15/ | BONEYJAMES flIOE SAMPLE Stone Groove Wamer Bros) 2
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4 6  ANITA BAKER You're My Everything (Blue Nota/Virgin) 151 9 735 21 100 :;l‘:g"c":’n‘ﬁﬂ; :2"":*""09“} F:(“ ”‘0‘;"”/ - g
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15 18  TIM BOWMAN Summer Groove {Liguid 8) 116 7 448 16 110 NORMAN BROWN Let's Play (Wamer Bros.) +18
17 19 EVERETTE HARP Can You Hear Me 4440/ 114 K] 623 25 1200 | EVERETTE HARP Hey Yeh 4440/ +18
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25 24 POSITIVE FLOW The City Streets (Shanachie) 100 2 395 3 8 MICHAEL LINGTON Show Me (Rendezvous/ i)
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27 26 CRAIG CHAQUICO Her Boyfriend's Wedding (Warada/ 97 4 575 10 90 nimsév LEWIS TRIO ;: In c::;; 4 Warods) 5
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PAUL BROWN 2417 (GRPIVMG) %
18 Smooth Jazz reporters. Songs ranked lgtg& pgzglzo;l "Flii :;rr%l:y week of Sunday 11721 - Saturday 11/27. PAUL TAYLOR On The Move (Pesk/ 2
e R
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The PPM, Then & Now

Anin-depth look at the history of the Portable People Meter

—
b ure, you've heard all about Arbitron’s Portable
People Meter and how it's going to eventually put the
current diary methodology out of business. But when
is that supposed to happen? How long has the PPM
been around, and what'’s the latest update on its beta-
testing? Have you heard about its new Music Tester
technology and how it can help pinpoint tuneout on

songs?

There's so much new information
coming out about the PPM that 1
thought 1d have a chat with some of
Arbitron’s top guns and get the skin-
ny. What initially was supposed tobe
one column on the subject morphed
into two. Let's start with a brief histo-
ry of the PPM and let the story unfold
from there.

The PPM [s Born

“The PPM was first announced to
the industry in December 1992, says
Thom Mocarsky, Arbitron’s VP/
Communications. “It was announced
originally as a multimedia
ratings tool where TV and
radio could be tracked to-
gether by encoding the au-
dio, which the PPM would
detect. That was the con-
cept originally put forth.”

According to Mocarsky,
Arbitron understood that
radio needed electronic
measurement. “We knew
that you couldn't electron-
ically measure radio the same way
television is measured, by attaching
devices to a receiver,” he says. “Radio
is far too portable for that. We knew
we had to meter the person and not
the appliance, so we chose audio en-
coding and the design of the Portable
People Meter for that very purpose.”

The PPM would allow Arbitron to
measure a person’s exposure to any
encoded audio no matter where they
went. “Over the years this fundamen-
tal premise has held up quite remark-
ably,” Mocarsky says. “Our goal was
also to build an encoding system that
could carry a good payload and do so
in a way that you couldn’t hear it.”

After several years of developing

Thom Mocarsky

and refining the ’'M, Arbitron was
ready to go in the field with it. It first
tested the PPM device on listeners in
1998 in Manchester, England. After
refining the product further, Arbitron
did its first testing here in the U.S., in
Philadelphia, in 2000.

In 2002 and 2003 Arbitron again
used the Philadelphia market, for a
different experiment. “We did the first
side-by-side comparisons of PPM rat-
ings and conventionally measured
ratings,” Mocarsky says. “We discov-
ered some things in that test that are
very important.

“The PPM says that
people listen to more ra-
dio stations than the dia-
ry indicates The cume for
individual radio stations
under the PPM system is
much higher than we had
seen before. It also showed
that people listen to radio
about the same amount of
time reported by the diary.”

New Findings

While Mocarsky says that the basic
ratings for radio stations in the aggre-
gate were about the same with the
PPM and the diary, the components of
the test were different than Arbitron
had imagined. "We learned that while
cumes were higher with the PPM, the
results also showed that people listen
to radio in shorter segments than we
saw in the diary,” he says.

“We also learned that people listen
to many more radio stations than
what we saw in the diary. These were
good findings for radio. Higher cumes
mean radio can be used as a reach
medium. That makes radio more
valuable for advertisers.”

“l had always heen mulling ideas for how to
make PPM more valuable for radio.”

Bob Michaels

www americanradiohistorv com

Mocarsky also notes that the PPM
findings revealed several advantages
for radio programmers: “The assump-
tions that programmers have made in
the pastabout radio listening based on
the diary are not what real behavior
tells us. The PPM tells us that people
turn to radio across all the border
hours.”

The Philadelphia PPM tests also
revealed the need for Arbitron to come

“The assumptions
that programmers
have made in the
past about radio
listening based on
the diary are not
what real hehavior

tells us.”
Thom Mocarsky

up with a system that would improve
response rates for recruiting listeners,
including ethnic groups like Hispan-
ics. For this reason, next spring the
PPM tests will be conducted in Hous-
ton.

“The industry also wants to learn
more about panel measurement,” says
Mocarsky. “With the diary today, you
keep it for a week, and your job is
done. You can carry the PPM fora year
or two. This system will allow us to
do longitudinal studies, where we can
track a person’s listening habits from
one year to the next, just like televi-
sion currently does with Nielsen test-
ing.”

Houston, You've
Got A PPM

Arbitron is currently recruiting lis-
teners for the Houston test. “We have
about 800 people already in the field
in Houston, carrying the PPM,” says
Mocarsky. “Our goal is to have 2,100
people in place in time for next
spring's radio survey. The Houston
demonstration is slated to run from
spring 2005 through the first part of
2006.”

Music Awards in Las Vegas.

CHARO MEETS THE EXIES Tne original “Coochie-coochie” girl
mingles with Scott Stevens (1) and Freddie Herrera of The Exies at the Radio

When is Arbitron’s goal for rolling
the PPM out to the masses in every
market in America? “First of all, there
needs to be a successful -
demonstration in Houston
with good, valid, credible
research,” says Mocarsky.
“Second, the radio indus-
try has to say, ‘Great, we |
like this and we're willing |
to invest in this.” The mar-
ketplace is going to look at
Houston to help make that
decision.

“There’s a third thing
we want to have happen that would
determine what the shape of the fu-
ture would look like: We're hoping to_
form a joint venture with Niclsen
Media Research. It is better for the in-
dustry as a whole to have both Ar-
bitron and Nielsen deploying the
PPM than Arbitron alone. If we don't
get the joint venture with Nielsen,
we'll go ahead with the radio service
and the PPM, but the dynamics,
rollout and pacing will
change.”

Mocarsky sum-
marizes Arbitrons
plans for the PPM
like this: “Nothing could
be commercial before 2006,
and what becomes commercial in
2006 and what pace we roll at de-
pends on the three factors [ mentioned
earlier.”

Another obvious factor is cost. Ar-
bitron is currently working on an
“Economic Index Study” in conjunc-
tion with the RAB and Forrester Re-
search. This study will, hopefully,
demonstrate the economic viability
of the PPM for radio and its adver-
tisers.

Then there’s the issue of the PPM
price tag. Is what Arbitron will be
charging for PPM service going to be
worth it to the industry? “We believe
it’ll be the best bargain the industry
has seen,” Mocarsky says. “But it's
their money, and they’ll have to reach
that decision.”

PPM Programming
Applications

Beyond the PPM’s basic audience-
measurement capability, Arbitron be-
lieves ithas plenty of potential research
value for programmers. In 2001 Ar-
bitron turned to Bob Michaels, its VP/

Bob Michaels

Radio Programming Services, to come
up with some programming applica-
tions for the PPM service.

“At that time we were
only looking at the PPM as
a replacement for the diary
service,” says Michaels. “But
since 1992, when our work
began with this, | had always
been mulling ideas for how
tomake the PPM more valu-
able for radio.

“I was at a convention
in Miami in spring 2001,
and I met with |then-R&R
CHR/Pop Editor, now Universal
Motown Music Group VI’/Interna-
tional] Tony Novia, and we talked
about the PPM and the applications
for music.

“We started brainstorming, and the
concept of Music Tester was created.
I then went to some friends who are
PDs and showed them a prototype
report and worked on what the re-
ports would show. After that I sought

input from some music reps.
That's where the ‘reach
and frequency’ part
of the report got

added.
"It was added
because the reps were
concerned that some songs might get
pulled prematurely, before people
heard them enough times to know if
they liked them. As it turns out, two
years after those concerns, our first
reports using live Philadelphia data
showed that ‘Hey Ya!" by OutKast
could have been one of those casual-
ties. That’s why we need to establish

baselines.”

How will Arbitron establish these
baselines? “We’ll be soliciting feed-
back once we get into Houston to see
if our customers have any ideas,”
says Michaels. "Our preliminary
thoughts focus on calculating reach
— the percentage of your audience
who heard the song — and frequen-
cy — how often they heard it — as
a first proposal, but we're open to
whatever is fair for radio and the
music industry.”

Next month we’ll look at how the
PPM’s Music Tester service works, with
more comments from Michaels and some
interesting graphs to help illustrate the
story.
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il A J
‘-/ o December 3, 2004 ME“MBASE
WX Wk ARTIST TILE LABELIS L I AJ%?{LCE vesovowsiros | lfost Added’
1 1 VELVET REVOLVER Fall To Pieces (RCA/RMG) 19 -46 37841 18 28/0 www.rradds.com
2 2 U2 Vertigo /Inretrscape/ - 643 .25 33179 10 24{0 ARTIST TITLE LABELSS) T
3 3 SILVERTIDE Ain’t Comin’ Home (/RMG/ 541 -49 24628 16 2710 3 DOORS DOWN Let Me Go (Reauiic/Universal) 4
4 o COLLECTIVE SOUL Counting The Days (£/ Music Group) 480 +2 23705 10 25(0 THREE DAYS GRACE Home (five/Zomba) 2
5 e PAPA ROACH Getting Away With Murder (Geffen/ 448 +3 25717 20 21J0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 2
7 0 BREAKING BENJAMIN So Cold (Hollywoad) 433 +11 18394 26 18/0 ALTER BRIDGE ﬁnd The Real (Vﬁnd:llp/ 2
9 @  CHEVELLE Vitamin R (Leading Us Along) (Epic/ 428 +36 18848 17 231 52:“:‘ ;':’E‘"fb’&':"“ :;'ir{"euﬁ" r(fuwmu/ﬁm;/ §
6 8  NICKELBACK Because Of You (Roacrunner/iDJMG) #13 A8 19326 12 2710 AL
8 9  THREE DAYS GRACE Just Like You (/ive/Zomba) 362 -40 21728 32 26/0
1" @ CROSSFADE Cold (Columbia) 333 +17 14756 30 19/0
14 m GREEN DAY Boulevard Of Broken Dreams (Repriss/ 315 +22 16245 4 19/2
12 @ SHINEDOWN Burning Bright (At/antic/ 314 +5 9134 7 28/0
10 13 KENNY WAYNE SHEPHERD Alive (Reprise} 304 -18 11881 15 20/0
13 14  GODSMACK fIDROPBOX Touche (Republic/Universal) 263 -32 9978 19 1710 M Os’ t
16 @ THREEDAYS GRACE Home Uive/Zombs) # +«2 9w 1 a2 |IncreasedPlays —
17 @ PAPA ROACH Scars (Geffen) 212 +2 73176 4 211 ARTIST TITE LABELES) " :;:Xss
15 17  GREEN DAY American idiot (Reprise) 210 -63 16658 16 15/0 B — o BZ'
18 D JET Look What You've Done (Atiantic) 196 0 eses 7 g | TSR g;f’/’:,m‘/’m’”” o
19 19  FUTURE LEADERS OF THE WORLD Let Me Out (Epic/ 177 -9 5430 20 14/0 CHEVELLE Vitamin R (Leading Us Along) (Egic/ +36
21 @ SALIVA Razor's Edge fIsland/IDIMG) 157 +27 3322 5 12{0 KORN Another Brick In The Wall (£pic/ +28
28 @ ALTER BRIDGE Find The Real (Wind-up/ 151 +51 2860 2 192 SALIVA Razor’s Edge (Island/iDJMG) +27
20 22 MEGADETH Die Dead Enough (Sanctuary/SRG) 133 36 2975 13 130 GREEN DAY Boulevard Of Broken Dreams (Fegrise/ +22
26 @  KORN Another Brick In The Wall (£icy 131 +28 5337 3 122 g:ﬂﬁ;%ﬂfﬂg:‘?ﬁﬁz”tzj’z ' :};
@ 3 DOORS DOWN Let Me Go (Republic/Universal) 121 +82 5087 1 1714 SEVENDUST Face To Face (7V7) 1
23 @ CROSSFADE So Far Away (Columbia) 121 +1 3324 4 1310
25 @ DROWNING POOL Love And War (Wind-up/ 117 +9 2450 12 10/0
24 @ SLIPKNOT Vermilion (Readrunner/IDJMG) 117 +5 2214 4 110
22 28  SKINDRED Nobody fLava/ 113 -12 6199 6 6/0
27 @ SPIDERBAIT Black Betty f/nterscope/ 105 +4 2588 9 12J0
29 30  MARILYN MANSON Personal Jesus (Nothing/interscope) 97 2 4181 7 1011 Most
30 Rock reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Play ed Recurren ts
Is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Most Increased Plays lists the songs with the greatest week-to- | ARTIST TILE LABEL(S) PLAYS
week increases in total plays. Total Audience equals Average Ou.art.er Hour Persqns times number of plays (times 100). Each daypart on each station is assignedan AQH | jet cold Hard Bitch /Atiantic) 283
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2004, Arbitron inc.). © 2004, R&R, Inc. VELVET REVOLVER Siither (ACA/RMG) 283
| New & Active : LINKIN PARK Breaking The Hait (Warner ros.) 25
ALTER BRIDGE Open Your Eyes (Wind-up/ 218
EARSHOT Someone (Warner Bros.) JET Rollover D.J. fAtiantic) SHIKEDOWN Simple Man (Ariantic) ) 200
Total Plays: 68, Total Stations: 9, Adds: 1 | Total Plays: 18, Total Stations: 3, Adds: 0 AUDIOSLAVE | Am The Highway (interscope/Epic/ 192
NICKELBACK Figured You Dut (Roadrunner//DJMG) 187
SEVENDUST Face To Facg i SLIPKNDT Duality (Roadrunner/iDJMG) 180
Total Plays: 67, Total Stations: 6, Adds: D STYX § Am The Walrus findepeadent) AUDIDSLAVE \ike A Stone {/nterscope/Epic/ ::n
EXIES Ugly (Vigin) | Total Plays: 16, Total Stations: 3, Adds: D TRAPT Headstrong (Warner Bros.) 0
Total Plays: 61, Total Stations: 7, Adds: 1 | Station playlists for all R&R reporters
NONPOINT in The Air Tonight (Lava/ | LOSTPROPHETS | Don't Know (Cakimbial are available on the web at
Total Plays: 57, Total Stations: 7, Adds: 0 Total Plays: 15, Total Stations: 3, Adds: 1 www.radioandrecords.com.
- Songs ranked by tatal plays T
Reporters
Stations and their adds listed alphabetically by market
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?;h LY ] N L1 0 Seek Ohms
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WZZO/Nlieniown, PA g:_xéﬂgr:ﬂad, MA é,ﬂ‘gzﬁ:ug_m, O0R g{,’fg“"““" VA S KRXQ/Sacrament, CA* E{""“:
S oo0RS oove el * o o LI i
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| - | Ay i Did Not Report, Playlist Frozen (4):
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WauE i, WY KapgDun | KazEotior, o8 ke e ] WMTT/Elmira, NY
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ACTIVE ROCK TOP 50 POWERED[)]
o December 3, 2004 ME“lABASE
B mwTmeuEms W s ‘%‘:‘Lﬁ T TS | Most Added’®
1 o CHEVELLE Vitamin R {Leading Us Along} (Epic/ 1926 +69 93000 18 6001 www.rradds.com
2 @ BREAKING BENJAMIN SoCald (Holywood) 680 49 g8OIB 32 GO | oo aons
3 €  VELVET REVOLVER Fal To Pieces (ACA/AMG) 1631 436 84931 19 S8 | \puer RevoLVER Dity Litte Thing RCAAME) s
4 o PAPA ROACH Getting Away With Murder (Geffen/ 1623 " +69 90703 21 581 CRADLE OF FILTH Nymphetamine (Roadrunner//DJMG) 6
5 e FUTURE LEADERS OF THE WORLD Let Me Out /£pic/ 1545 +44 68667 26 571 PAPA RUACH'Scars {Geffen) 4
6 © U2Verigo interscope el sem 10 A | o s 3
7 0 NICKELBACK Because Of You (Roadrunner/IDJMG) 1197 +158 53349 13 56/2 CANDIRIA Down (Type A/ 3
9 o THREE DAYS GRACE Home (Jive/Zomba) 1149 +154 39239 9 581
16 o GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1075 +246 41962 5 5513
10 @ COLLECTIVE SOUL Counting The Days (£/ Music Group) 1006 +20 40885 1 5211
8 11 CROSSFADE Cold (Columbia) 1001 -2 46631 L 5210
14 @ KORN Another Brick In The Wall (£pic/ 999 +123 48972 7 5511 Most '
13 @ SHINEDOWN BurningBright (Atiantic/ -9 +60 39230 9 55/2 Increa sed PI ays
" 14 SKINDRED Nobody {Lava) 938 -26 30286 19 56/1 e TOTAL
15 @  SLUPKNOT Duaiity (Roadrunned!DJMG) 934 +96 45121 33 551 RATSTILE [T e
19 @ SALIVA Razor’s Edge f/sland/IDJMG) © 930 +142 34656 8 553 3 DOORS DOWN Let Me Go (Republic/Universal) +318
23 (@ PAPA ROACH Scars (Geffen) 826  +121 28426 5 5714 | ALTERBRIDGE Find The Real (Windup) +211
20 O  SUPKNOT Vermilion (Roadrumer/IOJMG) 818 +51 27063 8 54/t f‘:‘:::l::::‘;‘::::;: g: ?L‘Lk;;”g:;::‘;i’/'lzp;;;’/ :f::
17 19 THREE DAYS GRACE Just Like You Live/Zomba) 810 -7 50330 35 531 THREE DAYS GRACE Home (ive/Zomba) +154
21 @ DROWNING POOL Love And War (Wind-up/ 809 +57 25767 15 501 SALIVA Razor’s Edge (Island/IDJMG) +142
22 @ CROSSFADE So Far Away /Columbia) 790 +60 28087 7 5400 KORN Another Brick In The Wall (pic/ 123
12 22 SILVERTIDE Ain't Comin’ Home (/AMG) . e a0 18 g |0 EOAO :;‘y’jﬁ’f:g::i OING) o
25 @D  SEVENDUST Face To Face 7V7) 749 +58 20381 9 SO | yoverigo fnterscopel +80
18 24 GREEN DAY American idiot (Reprise] 745 56 42171 17 41
34 @ ALTER BRIDGE Find The Real (Wind-up/ 665 +2M 24534 3 512
24 26 A PERFECT CIRCLE Imagine (Virgin/ 651 -48 19206 9 3810
28 €D  EARSHOT Someone (Warner Bros,) 602  +34 17088 B 54
26 28 GODSMACK f/IDROPBOX Touche (Republic/Universal) 585 -48 31855 20 4110
27 $ MARILYN MANSON Personal Jesus (Nothing/interscope) 582 -33 21561 14 a1 Most
42 3 DOORS DOWN Let Me Go fRegublic/Universal) 581 +378 25489 2 5012
0 @ EXES Ugly Mo 568  +58 13807 7 4801 Played Recurrents,:.o;
% @ KILLSWITCH ENGAGE The End Of Heartache (Roadrunnen/|DJMG) 565 +1 16163 16 42/0 ARIST TITLE LABEL(S) . LED
32 € INSTRUCTIDN Breakdown (Geffer) 505 425 12998 16 420 ‘l,'E"l"‘I'E"T"R“E';m;"g'&::f /:;:’/'ﬂ%’”" CC :::
36 @ LOSTPROPHETS | Don't Know (Columbia) 461 +70 13590 5 43N LINKIN PARK Lying From You (Warner Bros.) 528
35 35  SUBMERSED Hollow (Wind-up/ 375 -18 8702 10 N JET Cold Hard Bitch At/antic/ 525
31 36 KENNY WAYNE SHEPHERD Alive (Reprise/ mn 122 16081 15 33/0 THREE DAYS GRACE (1 Hate) Everything About You fieZomba) 502
37 €@ SPIDERBAIT Black Betty (iterscope/ 367 +8 12000 13 290 ggl':‘simm ’:‘;‘;}';f;”’tf;’”””‘/ AT :3:
38 €  NONPOINT In The Air Tonight Lava) 353 +47 9481 5 3m NICKELBACK Figured You Out (Roadrunner/iDJMG/ 369
33 39  MEGADETH .Die Dead Enough (Sanctuary/SRG) 352 -88 12481 18 28/0 LINKIN PARK Numb (Warner Bros.) 362
39 @ SHADOWS FALL What Drives The Weak [Century Media) 294 421 6231 4 281 LINKIN PARK Faint (Warmer Bros.) n
40 41 JET Look What You've Done (Atiantic/ 228 -28 7586 7 2511 ’
45 @ HOOBASTANK Disappear (Island/i0JMG) 186 +19 4004 5 1511
47 @ JIMMY EAT WORLD Pain finterscope/ 150 +9 3681 3 710
44 44  LAMB OF GOD Laid To Rest (Prosthetic/Epic) 141 -28 411 4 2012 -
49 @ CANDIRIA Down (Type A) 134 +4 2973 2 18J3 New &ACt’veJ’__
43 46  KORN Word Up (Epic) 132 62 5725 16 19/0 CRADLE OF FILTH Nymphetamine (Roadrunner/(DJMG)
48 47 MAGNA-FI Down In It (Aezra) 124 43 M0 11 100 ;g‘:"‘ ‘;‘:{:‘T::Y TB'{:"' Ts':‘i:"’; ]T]ﬁam:;f Linid 8
41 48 SUM 41 We're ANl To Blame (isiand/iDIMG) 124 93 3290 12 180 | 1y paye: 53, Toto Statons: 6, Adds 0
50 43  ATOMSHIP Withered (Wind-up/ 94 21 1417 6 90 VELVET REVOLVER Dirty Little Thing /RCA/RMG)
_ @ NONPOINT The Truth /Lava/ 91 +37 2009 19 51 Total Plays: 37, Total Stations: 10, Adds: 9
01 17211112 Bl ippet o 0mg% g g o omnig Tt fom prvious wesk I v sonys et n oy hesong i h v ger morsecs 1 ovs || Sttion playlists for ail R&R reporters
is placpd first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the totaf number of new adds officially reported to R&R by each are available pn the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
xfr gilfrﬁ (me)s lo Og)doE:cg g;mré-on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, www.radioandrecords.com.
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- o December 3, 2004
- N ~
. America’s Best Testing Active Rock Songs wh
ﬁnﬂﬁ"lﬂ”llﬂﬂ.ﬂﬂlll 12+ For The Week Ending 12/3/04 RR . ROCKTOP30 FoweRD LT
“"""_ CANAD. MI!JI“ABASE
Artist Title (Label) TW LW Fami. Bun 18'\-A34 18'\-A24 2554 W W aRmsT TmE LBkl T ks BT stk
U2 Yertigo iinfarscape’ 655 A8 W 251
BREAKING BENJAMIN So Cold Fowond 440 431 95% 17% 438 435 441 . R etV v L B R
CROSSFADE Cold (Columbia) 433 423 B8% 15% 428 420 429 O S EAT Rl i v T S5
PAPA ROACH Gotting Away With Murder Gaffer/ 430 418 95% 14% 411 410 41N 3 @ COUECTVESOW CommgTreDoys MGy 548 423 8 181
THREE OAYS GRACE Just Like You (/e Zomba) 423 412 9% 26% 393 389 398 B @  JNTEATWORLO B s a1 o0
SEVENDUST Face To Face (T17] 421 406 58% 3% 436 435 436 6 5§ e :: {w“':'“” ) w s 19 2
SLIPKNOT Duality (Roadrumnen/BJMG) 415 413 90% 21% 438 430 439 ; B0 Samm 00 s e -~
THREE DAYS GRACE Home Uve/Zombal 415 415 81% 10% 375 363 392 0 o“' T P:::v Sta:“imm w4 i
GREEN DAY Bouievard Of Broken Dreams Rprisdd 415 —  76% 10% 379 392 381 | bl gazer ‘
CHEVELLE Vitamin R (Leading Us Along) (E2ic) 414 412 9% 15% 405 402 410 8 L n s e ) 2 o B Uy
GODSMACK fIDROPBOX Touche MepubficlUhiversal 406 386 77% 11% 350 387 395 9 D PROJETORANGE Tel L. VUBMG Music Carade) 308 +12 8 14D
PAPA ROACH Scars (Geffen) 404 — 6% G% 385 381 392 | 1 @ SILVERTIDE Aint CominHome /AMG) 2 8 B 2
SHINEDOWN Buring Bright (Arlantic) 403 385 5M% 7% 397 385 400 1 12 PAPAROACH Getting Away WithMurder (Geffen) 277 4 1B
VELVET REVOLVER Fall To Pieces /RCA/AMG) 402 379 91% 23% 402 389 448 KILLERS M. Brightside (IslandIDJMG! e B
SUPKNOT Vermiion (Roadtunner/BIMG) 402 382 0% %% 414 428 394 | 12 144 SUM AT We're All Ta Blame fssnd LME! ™o 16 13 120
CROSSFADE So Far Away (Columbiia) 398 397 60% 6% 378 389 3.2 15 MICKELBACK Bacause Df fou (RoadiuneectUME! 231 #1210 140
DROWNING POOL Love And War (Wind-up) 397 376 4% 8% 391 392 388 16 MATTHEW GOOD it's Been... Universal Music Canads) 224 +11 1 80
NICKELBACK Because Of You (oadumer/l/MG) 393 374 77% 18% 387 381 394 1 TREWS Fleeting Trust (Sony Music Canads) 20 +2 5 M
KORN Another Brick In The Wall (Zpic/ 391 379 78% 13% 413 430 392 18 BREAKING BENJAMIN So Cold (Hodywood 208 +9 12 1000
KILLSWITCH ENGAGE The End Of... (Roadrumner/i0JMG) 388 380 42% 6% 396 406 380 1Bl TEAPARTY The Wiritings On.. (040 Mot Conantl 194 60 18 21/
FUTURE LEADERS OF THE WORLD Let Me Out /pi/ 385 3.86 70% 15% 362 362 362 26 @* THREE DAYS GRACE Wake Up ive/Zomba/ 180  +27 4 m
A PERFECT CIRCLE imagine Virgin/ 379 380 72% 13% 389 393 382 2 @# BILLY TALENT Nothing To Lose (Atisntic) 163 +8 2 m
GREEN OAY American ldiot (Reprise) 377 37 9% 3% 345 340 351 20 224 TRAGICALLY HIP It Can'tBe... Zoe/Rounder %2 14 15 12
COLLECTIVE SOUL Counting The Oays (F/Music Grou) 376 358 55% 9% 358 344 381 @  CHEVELLE Vitamin f [Lnading Us lang aic 159 0 12 10M
SALIVA Razor's Edge fisiandDMG) 374 361 5% 9% 345 342 350 77 @ JOHNMELLENCAMP Walk Tall fbmd UMG) 157 41
MARILYN MANSON Personal Jesus (Wothig/nterscope) 367 350 86% 22% 368 363 374 2N 254 BRYAN ADAMS Openfnad diniversal 150 17 16 140
MEGADETH Die Oead Enough (Sanctuary/SRG) 353 356 48% 11% 332 333 331 29 @ JET Look What You've Oone /Atiantic/ 145 +23 2 82
SKINDRED Nobody (Lava/ 338 363 66% 20% 357 348 370 2 2 JET Rollover D.J. (Atlntic) 129 29 19 130
SILVERTIDE Aint Comi’ Home A/AMG) 333 331 46% 13% 323 297 364 28 28 KORN Word Up (Eaic) 126 2 4 70
KENNY WAYNE SHEPHERD Alive (Regrise) 324 330 5% 17% 303 286 329 o> U2 AllBecause 01 You fintarsceps 18 +42 1 an
Total sample size is 376 respondents. Total average favorabilty sstimates are basad on & scake of 1-5. (1=lisike very much, 5 = ik very €D MuSIC Breakin' Capito) m. 46 1 612

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons arg screened via the Intemet. Once passed, they can take the music test based on the format/music

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 11/21-11/27. Builets appear on songs gaining plays or

RateTheMusic.com results are not meant to replace callout research. The resulls are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

flat from p week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added s the total number of new adds officially

ueponed to R&R by each reporting station. Sengs unreported as adds do not count toward overall total stations playing a

&calllng 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, song. W Cancon © 2004, R&R, Inc.
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ALTERNATIVE

Reinventing KROQ

Continued from Page 1

sidekick, Andy. This is their story.

“In 1989 I was in San Diego pro-
gramming 91X [XTRA-FM],” Trip
Reeb recalls. “l had friends at
KROQ, so it was easy to make the
trip to L.A. T was up there a lot, lis-
tening to the station, and T had felt for
a long time that it was off the mark
— even before Pirate Radio came on.
My friend Tony Berardini was run-
ning both KROQ and WBCN/Bos-
ton at the time, and [ told him that if
heever wanted my input, I'd be hap-
py to give it.”

The Trip & Andy Show

Berardini asked for more than
mere input. Once Pirate began to de-
molish KROQ in the rat-
ings, he and then-Infinity
President Mel Karmazin
had bigger ideas. Reeb
says, “I went to lunch
with them, and Mel said,
‘You know, we’ve decid-
ed that we'd like to make
you general manager of
the station. First, you fix
the programming, and
we'll teach you the GM job as you
go. As you learn it, we'll give you
more and more responsibility.’ [ was
like, ‘Uh ... I'm down with that.” |
freaked. | walked around in a daze.
The opportunity was amazing.”

Meanwhile, on the other side of
the Rocky Mountains, Reeb protege
Andy Schuon was already plotting
his own foray into L.A. “Trip
brought me to KAZY/Denver, and
[ was named PD after he left to go
to 91X,” Schuon says. “We had been
pretty successful at KAZY, and the
programming world was sort of
opening up for me. | was already
contemplating a move to Los Ange-
les to work at KLOS.

“Then Trip called me out of the
blue and said, *Andy, you're not go-
ing to believe this. | just went up to
L.A. and met with this guy named
Mel Karmazin, and he made me GM
of KROQ." 1 told Trip that | was
thinking of going to KLOS. I said, ’
‘I'm gonna end up kicking your ass,
which would be embarrassing, so let
me know if you need a program di-
rector.”

Reebsays, " needed a partner, and
[ wanted someone with a ton of en-
ergy to handle everything. And, ob-
viously, Andy was a totally known
quantity to me because | had worked
with him at two stations prior. I had
hired him twice before: as Production
Director at KISS/San Antonio, and
then [ brought him with me to Den-
veras my assistant. | knew that Andy

Trip Reeb

could lead KROQ. He had the right
sense of humor — very left-of-center
— and he definitely had the pro-
gramming chops.

“This was a station that needed a
ton of detailed attention. Everything
had become way too loose, formati-
cally speaking. The times had
changed, and KROQ hadn’t
changed with them atall.”

For Those About To Rock....

As Reeb and Schuon began to fo-
cus on KROQ, they were only dis-
tantly aware of the Alternative gos-
sip machine that was firing up in the
background. You see, even when he
was a PD, Reeb wore a tie to work.
VoS (Gasp! How un-Alterna-
tive.) And Schuon? He
was from the land of
rock. Joe Walsh did a
moming show for him
once. Throw KROQ's
horrendous ratings into
the mix, and the buzz
concerning an impend-
ing format change was
deafening.

“For me, this was really tanta-
mount to going to a Country station,
because I didn’t have a depth of
knowledge in alternative music,”
says Schuon. “I didn‘t know a lot of
the songs that the station was play-
ing, which turned out to be OK, be-
cause they shouldn’t have been
playing most of them in the first
place.”

“I probably didn’t help much
in that department,” says Reeb
with a laugh. “I did an interview
in the Los Angeles Times, and | said
something like, ‘You know, this
radio station has to take chances.
| wouldn't be afraid to play Me-
tallica.’ Of course, the headline of
the article was ‘Is KROQ Going
Heavy Metal?’ Needless to say,
people were freaking; advertisers
wanted to know what we were
doing. It's funny how things
come around.”

“None of that bothered me in
the slightest,” Schuon says. "1
viewed myself as the Everyman
listener, as opposed to a core alter-
native guy. This allowed me to re-
ally work on broadening the sta-
tion’s appeal by fixing fundamen-
tal things and focusing on the
KROQ brand.

“Musically, we had a lot of room
to move back in the rock direction.
Guns N’ Roses and Motley Crue had
temporarily taken over as the new
rebel music, and KROQ had become
a Euro-dance-leaning station with
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10-minute remixes of Pet Shop Boys
songs. It was an epidemic! Remixes
had spread like a virus through the
cart racks.”

Back To Reality

“The easy part of my job was that
there was nowhere to go but up,”
Schuon continues. “I drove into
town and listened to Jed The Fish,
who I thought was briltiant, but 1
couldn’t help but notice that he
didn‘t mention the dial position or
the call letters for an hour. So there
were some very fundamental things
that needed to be addressed.

“I knew that I had a very creative
staff on my hands and thought that
if I came in and tried to put a fence
around them, I'd be in trouble. So
the first time I got the airstaff togeth-
er, I brought in this big white board

“To turn a station
around, you need to
build a team that’s
willing to do
whatever it takes.”
Andy Schuon

and wrote '106.7, K-ROCK, K-R-0-Q,
and [ said, ‘As long as you say the
call letters and dial position every
time you open the mike, you cando
anything else you want. I challenge
you to host your show and do your
thing as long as you follow the clock
and identify the station every time
you talk.’

"I was really proud of the fact that
I was able to keep the most talented
people at the station and then bring
in fresh new people to augment the
original staff with some new blood.
We were able to build an amazing
dream team that is pretty much in
place today, and we're talking 15
years later.”

Like most Alternative stations at
the time, KROQ had never had a
winning morning show. However,
in order to compete in L.A., Reeb
and Schuon knew they had to find
one. “Our first effort was to try and
hire [KLOS's] Mark & Brian, be-
cause they were huge at the time,”
says Reeb.

“That didn’t go anywhere be-
cause they were contractually
locked up. Of course, we got a ton
of airchecks, and Kevin & Bean’s
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The Schuon Also Rises

myself.”

strategies.”

MTV and VH1. It's fun”

Andy’s new media adventure

Andy Schuon has been pretty busy post-KROQ, with
stints as President/Programming of Irfinity, President/
COO of Universal Music Group's o
Farmclub project, President/CEO of
Pressplay (now Napster), Exec. VP/
GM of Warner Bros. Records and
Exec. VP/head of programming and
production at MTV. So now what?

“1 left Infinity earlier this year because |
wanted to go out and form my own media
company and work in all the areas that | had
been involved in throughout my career,
Schuon says. “I've developed a big
collection of interests, and | wanted to combine them all. | missed
the diversity, and | thought the only way to satiate my appetite to
do creative things with entertainment was to go out and do them

With partner Greg Drebin, Schuon quietly launched the Grand
Corporation this past summer (“Grand” combines “Greg” and
“Andy”). “When we take on a project, we want to be really hands-
on,” says Schuon. “I'm interested in being part of the process, as
opposed to being someone who comes in and gives advice. We're
media catalysts; we bring the ideas and the creative and business

Grand has already partnered with XM Satellite Radio to develop
new channels, strategy and talent. Other clients include various
cable networks and technology companies. “Being able to build a
national product is great,” Schuon says. “That's what | liked about

Andy Schuon

tape stood out. | have noidea where
Andy got it, but I'll have you know
that I still have it.”

Schuon says, “L.A. mornings
were populated with these huge,
highly paid people. The only thing
they lacked was the hunger to suc-
ceed that a couple of young guys
coming up would have. [ wanted to
find a show that would go out and
shake hands with people and do the
hard work to connect.

”A friend of mine gave me a demo
tape of Kevin & Bean doing a 2-6am
shift on X100 in San Francisco [then-
KXXX]. It was actually a morning try-
out that didn’t work. Based on that
tape, I thought that we could work
with them and build a show.

“"When it comes down to it, to tum
astation around, you need to build a
team that’s willing to do whatever it
takes. Kevin & Bean would stay up
24 hours a day to make a good radio
show. They win today because they
work harder — and they were good
in the first place.”

Everything In Its Place

The reinvention of KROQ
worked for a couple of reasons. First,
Schuon and Reeb identified absolute
strengths on which to build. Despite
the ratings collapse, the idea of
KROQ was near and dear to the
hearts of a huge pool of listeners.
The station’s heritage still meant
something, and Schuon and Reeb
merely needed to find ways to live
up to its greatness.

Schuon chose to view the station
as a mini version of NBC. NBC had
The Today Show; KROQ developed

Kevin & Bean. NBC had The Toright
Show; KROQ developed Loveline (a
whole story unto itself). NBC had
special events like the Olympics;
KROQ developed Acoustic Christ-
mas and, later, the Weenie Roast.

“Bottom line, the station is the
star, and we didn’t want to lose its
legacy of being different,” Reeb says.
“We sounded odd enough in terms
of content to be able to a put a more
mainstream skin over it, and that's
how we made it work.”

Schuon says, “I can't state enough
how important my partnership with
Trip was. We were great friends, and

“The station is the
star, and we didn’t
want to lose its
legacy of being
different.”

Trip Reeb

he trusted me with the sound of the
station from Day One. So had a gen-
eral manager who encouraged me to
go for it and not look back. It was a
very strong creative understanding of
what made radio great from the
ground up, and then we had this great
brand of KROQ to lay on top of that.
It was like the perfect storm. Every-
thing aligned for us.”
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: America’s Best Testing Alternative Songs 12 + When my Program Director, Duane
RateTheMusic.com For The Week Ending 12/3/04 | Doherty, gauged my interest n taking
—— on yet another position here at
- Fersons Men  Women . KDGE, | never dreamed that my love
Attist Title (Label) TW LW Familiarity Burn  18-34 18-34  18-34 for the open water and novice-level
boating skills would come in handy
GREEN DAY Boulevard Of Broken Dreams (Aeprise/ 445 437 88% 8% 440 436 444 With when Pngfam"f}ing our two new, In-
JIMMY EAT WORLD Pain finterscope) 421 417 91%  15% 420 416 423 Alan AVO tkedf net-only rad:g ksjtgtlonlf éllt www.
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SNOW PATROL Run "&m”’”"”.”‘/ 383 34 2% 16% gy gy O rotating music online and keeping the station on time. @ Staying on time
JET Laok What You've Done (Atlantic/ 383 378 7% 1% 386 365 405 is the big chalienge, at least for me, on the open seas of the Internet. It's
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Total sample size is 413 respondents. Total average lavorabilily cstimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very muchy. frickin’ mile with “Let Me Go” ... Right below 3DD on the MIP lists (that stands
Total famifiarity the ge of who recognized the song. Tolal burn represents the number of respondents who said they for Most Increased Plays; let's all use the abbreviation and start a trend)
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are are Sum 41 with “Pieces,” which is spinning in markets of all shapes and
screened via the Internet. Once passed. they can take the music test based on the format/music preference. Rate TheMusic.com resulfs are not meant sizes ... Finally, let’s all give a warm chart welcome to Elefant, who score
to replace callout research. The results are intended to show opinions of participants on the the intemet only. RateTheMusic is a registered trademark the highest non-3DD debut of the week with “Misfit” (No. 46).
of RateTheMusic.com. The RTM system, is available for focal radio stations by calling 818-377-5300. RaleTheMusic.com dala is provided by — Kevin Stapleford, Alternative Editor
\mdiabm Research, a division of Premiere Radio Networks. Y, ’
4 o - ™
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JOHN SCHOENBERGER TRIPLE A R&R December 3, 2004
T

Jschoenberger@radioandrecords.com

Charity CDs Abound

One of the hallmarks of Triple A radio are frequent in-studio appearances by
artists. Over the years many stations have issued CD collections of some of
the best of these performances, with the proceeds going to support local
E charities or serve some other worthwhile purpose. This year is no excep-

tion: Many stations have new collections ready for release or in the works

2004 Snapshot T —

KBCO/Denver, Studio C, Volume 16

. WBOS/Boston, Live Fi the Archives, Vol. 2

A slightly skewed look at the past year T

KFOG/San Francisco, Live From'the Archives, Vol. 11
KGSR/Austin Broadcast, Vol. 12

O , . KINK/Portland, OR, KINK Live 7
ver the next couple of weeks we’ll be presenting the year-end WMMMMadison, Live From Studio M, Vol, 4

music results, as well as recapping all the news that happened on both KMTT/Seattle, Live From the Music Lounge, Vol. 10
the radio and record sides. As an addendum to that, this week I K;’RVISS’" Dieg%%"eﬁmc"sv por2

0 . . an g q KSUT/Durango, CO, Roots & Rhythms, Vol. 2
thoug.ht I’d cover a variety of other subjects that fit in with the retro-  KTAO[Taos, NM, Revolution Collection: Taos
spective angle. KTCZMinneapolis, Cities Sampler, Vol. 16

You'll see sidebars on this page addressing ~ year for a variety of causes, some key music UATEIEL ST 22 B (G P e F Ly L B0
things like the plethora of music DVDs com-  events of 2004 and my take on some albums WXPN/Philadelphia, Worid Café Live, Vol. 19
ing out this holiday season, the live-perfor- that I feel didn't get the support or full atten- UL 2103, GBI AT AI N VR Y
mance CDs Triple A stations put together each  tion they deserved. In The Works
WDET/Detroit will have a fourth volume in the spring.
WDST/Poughkeepsie, NY is working on a double disc for April to coincide with its 25th

The Year Of The Music DVD P

Music DVDs have been around for a few years now, but this holiday season ﬁ:'SGH%mg?’ - '"gf_mi‘:s' Ei p",':;"f? ':’g?'h?r OIS R R S
we are seeing an explosion of special live-performance DVDs, CD and DVD KWMTNT";SO“?:’Ianni':;;';?rzgd'isc ;Lsr ::: s‘:ﬁ:? summet.

packages, DVD collections of videos, and more. In fact, aimost 20 million WXRV/Boston is planning ts first disc for some time - year.

music DVDs have been sold so far this year. Below is a fairly comprehen- WYEP/Pittsburgh does an album annually, and its next one is due in April

sive list of artists who have recently released or will soon release packages KZPL/Kansas City plans Planet Lounge, Vol. 2for March.

that have a visual complement to the audio.
New Releases

Aimee Mann . EltonJohn Krishna Das Rufus Wainwright

All-Star Bluegrass Eric Clapton Los Lonely Boys  The Samples ® d Th ®

Ani DiFranco Evanescence Morcheeba Simon & Garfunkel COHSI er IS!

Beth Hart Everlast Morrissey Steve Earl At the end of each year everyone compiles a list of their favorite albums. |

Cat Power The Flatlanders Neil Young Stray Cats thought I'd try something a bit different and list the albums | think the format
E David Bowie Jamie Cullum Norah Jones Susan Tedeschi missed the boat on. Certain of these records did well on some stations, but

David Byme Jet Peter Gabriel 311 _ 1 think they should have been embraced by more programmers. Others did

Digna Krall gossiStone FE The White Stripes well generally, but | feel that we allowed ownership of the artists to be stolen

Dolly Parton K’s Choice Radiohead Willie Nelson & Friends by other formats.

Edwin McCain Kate Rusby Robert Earl Keen The Damnwells, Bastards of the Beat: You guys flat-out missed this one, but Lisa

Reissues And Posthumous Issues Sonkin is going after you again. Yeah!

Boz Scaggs The Grateful Dead Judy Collins Ray Charles Jo§s Stone, Mind, Body & Sout I_f an adult audiencg that grew up on artists like Aretha

Bruce Springsteen Indigo Girls Miles Davis Rolling Stones franklln, Marvin Gaye, The Temptations and Betty Wright can't appreciate what Joss Stone

The Doors Jefferson Airplane  Poi Dog Pondering  Tangerine Dream s allaboutiwholcan? o ) )

Elliott Smith Jimi Hendrix Procal Harum The Who Sa'rah McLachlan, Aﬂerglow:lTane Ais t'he format that broke this world-class artist, but

George Harrison Johnny Cash The Ramones Yes over time we have let Hot AC claim ownership.

J.J. Cale, To Tuisa and Back: J.J. Cale has been a major musical influence for three
decades and deserves a better home than Triple A affords him these days.

Paco, This Is Where We Live: Granted, this was on a smaller label, but with the Ivy
heritage and the cool grooves on this collection, it deserved more attention than it got.

Jem, Finally Woken: It's high time that Triple A radio got more involved with trip-hop and
chilf music, and Jem is the perfect artist to do it with.

Charlie Mars, Charlie Mars: This great artist has been kickin’ around for a few years

. now, and he has finaily delivered the right album to take his career to the next level.

Charlotte Martin, On Your Shore: The label is regrouping for a new push on this project,
thank goodness. If you saw her perform at this year's Triple A Summit, you know we are
talking about a real artist here.

Citizen Cope, The Ciarence Greenwood Recordings: Everything about this artist
screams originality, and his lyrics are intelligent and thoughtful. A perfect combination for
Triple A audiences.

Patty Griffin, Impossible Drear. Patty Griffin is an amazing singer and songwriter who is
revered among her peers. The more adventurous stations on the Indicator panel have
recognized this — it's time for the rest of you come to the party. -

Seal, Seal IV: An artist of this caliber deserves a lot more respect from us than he gets.

Grant-Lee Philips, Virginia Creeper: | suspect that if more programmers had truly given
this wonderful album some listening time, it wouid have been one of the biggest albums of

* the year. The guy is a great songwriter and has one of the most beautiful voices on the planet.

Michael Franti, Songs From the Front Porch. Whether he’s with Spearhead or on his
own, Michael Franti is an intelligent and caring artist. He deserves to be on more Triple A
radio stations. :

Ozomatli, Street Signs: If you have any kind of Spanish-language demographic in your
market, you should be ali over this great album. N

Camper Van Beethoven, New Roman Times: The only reason 1 can think of that this
project hasn't done better is that you really haven't given it a good listen.
o . . f

SHE HAS A NEW LAST NAME! Congratuiations to our triend and former KBXR/Columbia, 2k
MO PD Lana Trezise, who married Tom Azar on Sept. 1. The couple is now settied in St. Louis.

Continued on Page 65
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TRIPLEATOP30 nﬁmﬁ
— o December 3, 2004 - L
WK WEK  ARTIST TITLE LABEL(S) PN oLATs AJ%:%E vason oo fJost Added ‘
1 @ 2 vertigo fiterscope/ 554 +3 2958 10 240 www.rradds.com
4 @  GREEN DAY Boulevard Of Broken Dreams (Reprise) 426 +35 21472 6 241 l:;TIASIITI;’:LE “;‘;f’ — ‘;’;s
3 3 MARKKNOPFLER Boom, Like That (Warmer Bros.) a18 321308 12 220 | ) GaownEw)B. RAITT Paor puo il Me e 3
2 4 RE.M. Leaving New York (Warner Bros.) 393 -52 23952 15 2410 SHORE Hard Road (Maverick/Repriss) 3
5 5 KEANE Somewhere Only We Know finterscope) n -9 16387 14 21 BRUCE HORNSBY Circus On The Mcon /Calumbial 3 |
7 © LW MILLIONS Eleanor (Mankattan/EMC) 345 +15 11965 10 220 HOWIE DAY Collde (Epic/ 2
6 0 JOHN MELLENCAMP Walk Tall f/sland/IDJMG) 338 +5 23043 15 16/0 l
8 8  SNOWPATROL Run /A&Miinterscopel 306 -3 137113 13 2110 |
n 0 LENNY KRAVITZ Lady (Virgin/ 283 +12 11299 7 18/0
10 @ RAYLAMONTAGNE Trouble (RCA/RMG/ 281 0 16026 " 1710 ]
12 0 JET Look What You've Done fAt/antic/ 275 +20 8160 7 19/0
14 g JOHN MAYER Daughters {Aware/Columbial 265 +34 20416 5 14)0 Most
13 CARBON LEAF Life Less Ordinary (Vanguard) 253 +6 13970 16 170
9 14 BRUCEHDRNSBY Gonna Be Some Changes Made (Columbia) 251 s wm n ap |/IMCreasedPlays
15 (D RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 240 +13 15325 6 1800 Ty
16 16 JOHMFOGERTY Deja Vu {All Over Again) (DreamWorks/Geffen) 214 7 12682 17 150 :j“z“:; ;e":u:"[;“:; — "‘”‘f‘s‘;E
18 m MICK JAGGER & DAVE STEWART f/ SHERYL CROW Old Hahits Oie Hard Vigin/ 213 +8 8493 5 1710 J, BROWNE W/ B. RAITT Poor Poor Ptiful Me /Arfermis/ +41
19 @ NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 201 +9 6872 9 14/0 GO0 GOO DOLLS Give A Little Bit Warner Bros.) +M
17 19 SARAH MCLACHLAN World On Fire (Arista/RMG) 198 13 10055 13 14/p GREEN DAY Boulevard Of Broken Dreams (Reprise) +35
20 20 MARDON 5 She Will Be Loved /Octone/J/RMG) 184 4 MmN 16 8 SHORE Hard Road (Maverick/Rearise) +35
@ U2 AllBecause Of You fnterscope) 170 +58 13143 1 1816 ';‘:)':)':];‘s‘;:ma‘fgm‘éfzmmﬂm ” ::;
2 @ WILCO Theslogians Moresuch) 61«7 798 1000 | 4ANDSOME BOY MODELING SCHOOL Breskdown Atant)  +28
25 @ HOWIE DAY Coltide £pic/ 152 +2 6634 3 10/2 600D CHARLOTTE | Just Wanna Live (Daylight/Epic/ +26
22 24 ELVIS COSTELLO Monkey To Man {Lost Highway) 149 23 7518 1 13/0 FINN BROTHERS Anything Can Happen /Nettwerk/ +25
26 @ NORAH JONES Those Sweet Words (Blue Note/EMC) 147 +1 4115 1110
28 @ MICHAEL FRANTI Yes 1 Will iMusic/ 144 +19 5926 2 14/0
23 27  CROSBY & NASH Lay Me Down (Sanctuary/SRG) 135 -20 6153 19 12/0
21 28  STEVEEARLE The Revolution Starts Now (£-Squared/Artemis) 135 -39 6758 " 140
@ SHORE Hard Road (Maverick/Reprise] 133 +35 3334 1 14)3
@ MARC BROUSSARD Home fIsiand/IDJMG) 129 +23 2907 1 9/0 Most
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week P I ayed R ecurren tS
of 11/21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays
is plac_ed ﬁrst: Songs below No. 15 are moved to recurrent after 20 weeks on thq chart. Most Added is the tot_al number of new adds officially reported to B&R by each ARTIST TITLE LABELES) mc's- |
reporting station. Songs unreported as adds do not count toward overall total stations piaying a-song. Total Audience equals Average Quarter Hour Persons times number i i
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, | FINGER ELEVEN One Thing (Wind-yp/ 204
Arbitron Inc.). © 2004, R&R, Inc. MINDY SMITH Come To Jesus (Vanguard/ 153
New & A Cti ve MODEST MOUSE Foat On (Fpic/ 143
NORAH JONES What Am | To You? (Blue Note/EMC) 142 |
JAMIE CULLUM High And Ory (Verve/Universal) ALISDN KRAUSS & UNION STATIDN Restless /Rounder/ COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 140
Total Plays: 127, Total Stations: 9, Adds: 0 Total Plays: 96, Total Stations: 7, Adds: 0 JAMIE CULLUM All At Sea (Verve/Universal) 137
MADELEINE PEYROUX Don't Wait Too Long /Rounder/ JACKSON BROWNE W] BDNNIE RAITT Poor Poor Pitiful Me (Artemis) LDS LONELY BDYS Heaven (0 Music/Epic/ 123
Total Plays: 119, Total Stations: 10, Adds: 1 Total Plays: 87, Total Stations: 13, Adds: 8 BZOMATLI (Who Discovesed} America? {Cancord) 13
FRANZ FERDINAND Take Me Out (Domina/Epic/ JOSEPH ARTHUR Can't Exist fVector/ DAVE MATTHEWS Oh (RCA/RMG/ 109
Total Plays: 110, Total Stations: 5, Adds: 0 Total Plays: 86, Total Stations: 8, Adds: 1 CDLDPLAY Clocks {Capitol! 108
Toe s 108 St Adge 0 Tt Pl 7. Toa Stk G0
B 23, Adds: : 78, Total : 6, Adds: P H
ANNA NALICK Breathe (2am) (Colmbil HANDSOME BOY MDDELING SCHDOL Breakdown (Acantic UL pIm;m::;:‘:i::&v?e:fg:me's 28 I
Total Plays: 101, Total Stations: 9, Adds: 1 Total Plays: 77, Total Stations: 8, Adds: 0
— - — — — www.radioandrecords.com. |
Songs ranked by total plays

It's fime fo call Coleman.

You've tried the latest gadget.

You've been inundated with mounds of research data.

You've gone the cheap, no-frills route.

And you're not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions,

It’s time to bring in the industry’s leading team.

i#'s time fo call Coleman.

219-571-0000
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TRIPLE A TOP 30 INDICATOR _

y 9 e December 3, 2004
VR W ARTST TIE LSS s s "T%E s vwsos' | iost Added’
2 1 MARK KNOPFLER Boom, Like That (Warmer Bros.) 612 39 7068 12 380 | www.rrindicator.com
1 2 U2 Vertigo finterscaps) 610 N ]| 5333 g 320 l""z“ﬂ’;;fw‘ﬂﬁw po— ‘;’s
3 3 R.E.M. Leaving New York (Warmer Bros.) 516 87 5028 14 310 BRUCE HORNSBY Circus On The Moon /Columbia) 15
4 4 RAYLAMONTAGNE Trouble (RCARMG) 442 47 4925 12 310 | J.BROWNE f|B. RAITT Poor Poor Pitiful Me iArtemiy 8
§ 5  KEANE Somewhere Only We Know (interscape) a1 38 a65 20 270 :ﬁ‘;:::’::‘::ﬁ c‘m"l"g "?:";"m ”Zm ) :
6 6  ELVIS COSTELLO Monkey To Man Last Highway) 405 32 6180 12 320 | yoenay Come s S
8 7 JET Look What You've Done /Atiantic) 356 3] 2460 6 2400 | JOSSSTONE Right To Be Wrong /S-CavelEME) )
7 8 JOHNMELLENCAMP Walk Tall (isiand/iDJMG) 3 84 2637 15 210 | DJHARRY AlMy Life (SCHFideity) ) ) 2
g 9 SNOWPATROL Run (A&Minterscape) 331 27 3610 7 2210 ELVIS COSTELLO There's A Story In Your Voice /Lost Highway] 2
10 10 GREEN DAY Boulevard Of Broken Dreams (Reprise) 323 22 2104 4 20/0 Most
11 @  LOWMILLIONS Eleanor (Manhattan/EMC) 306 +8 2618 13 251
13 @ RAY CHARLES fiVAN MORRISON Crazy Love (Cancard) 291 +7 nn 2310 IncreasedPlays
12 13 NORAH JONES Those Sweet Words (Blue Note/EML) 282 4 1153 6 20 | ammst ome wem NCREASE
14 14  MADELEINE PEYROUX Don't Wait Too Long (Rounder/ 267 14 3833 12 260 | U2 ANBecause Of You finterscape) +104
s ] BRUCE HORNSBY Circus On The Moon (Columbia) o7
17 15  JOSEPH ARTHUR Fan tExist /Vecmr}. 258 10 BB/ B B e BOY HODELING SCHOOL Beakdoun tlnti) 53
16 16 JOHN FOGERTY DejaVu (All Over Again} (DreamWorks/Geffen) 257 A3 2029 18 230 | egaN & SARA Walking With A Ghost Vapor/SHE) -
20 17  BENHARPER & BLIND BOYS OF ALABAMA Wicked Man Virgin/ 241 5 2706 11 2210 | FINNBROTHERS Anything Can Happen Mettwerk) +46
19 18 M.JAGGER & D. STEWART f/ S. CROW Oid Habits Die Hard Virgin) 240 8 1380 6 180 ;‘:;‘:Es:"::s‘:ﬁzf"m? g;b”d/’l}’”‘” +;§
23 @ MARCBROUSSARD Home fisiand/DJMG) W 42 8B 3 B | e T O fou e e - e
20 @  FINNBROTHERS Anything Can Happen (Wettwerk) 232 +46 3001 2 293 | JAMIECULLUM High And Ory Verva/Universal +30
18 21 CARBON LEAF Life Less Ordinary (Vanguard) 226 25 1078 19  16/0 JOHN MAYER Daughtess /Aware/Columbia) +28
15 22 STEVEEARLE The Revolution Starts Now (£-Squared/Artemis) 226 45 1724 15 210 .
2% @  JAMIECULLUM High And Dry Verve/Universal) 26 +30 413 2 21 Sy ndlcated,
%6 @ ALSONKRAUSS & UNION STATION Restless fRoundar/ 0 21 mw 2 oo | Programming
@  TEGAN & SARA Walking With A Ghost (Vapar/SRG) 204 +47 213 1 00 Mo This Wesk
@  HANDSOME BOY MODELING SCHOOL Breakdown (Atlantic) 202 +63 287 1 2N World Cafe - Erica Zito 215-898-6677
21 27 WILCO Theologians Wanesuch/ 202 3 2084 4 1710 | BILLY MILESA Friend Like You
27 28 SARAW MCLACHLAN World On Fire (Arista/AMG) 175 3 1w 3 100 g:‘;x;rmg:‘:;mw Gomna Change
22 23 BRUCE HORNSBY Gonna Be Some Changes Made (Columbiz) 175 29 1516 20 150 | pyuk MARTINI Clementie
JACKSON BROWNE W/ BONNIE RAITT Poor Poor Pitiful Me (Artemis 174 +28 1783 1 2066 | .
D ’ oorFoer Tty . : Acoustic Cafe - Roh Reinhart 734-761-2043
42 Triple A reporters. Songs ranked by total ptays for the airplay week of Sunday 11/21 - Saturday 11/27. LAURIE & JOHN STIRRATT When You're Not Mine
© 2004 Radio & Records.
- ~N
Reporters
Stations and their adds listed alphabetically by market
mﬁm&" yﬂ’/‘ﬂ%’ﬂ“ m’:;li 'ugp'r”/!mm co W!i\gl'rilnupnls, MN* #ﬂnﬂllnd. ME mﬁn‘:ﬂm. CA® %ﬂ%ﬁﬁmyﬂlld. MA*
o hogs 7 f% e g;n'- wﬁ. ﬁ :’Fg,:.::. “}n ldn.z-n 2 SMADARA e v DovOnE AT W@Ll‘-:m;: Moorhoose
1 k]
Suz JACKSON BROWNE W/ BONINE RAITT
WMVY/Cape Cod, MA R oR DM:X Folk Rock/Satellite
LA " W e T - i e,
08 Jot Reymeiés ’ ., Masic Choice Adult Alermative/Satetiite
y%!._/m  Abor, MI % ry; o KMTNJackson, WY WBJ8Monmouth. k) ﬁwﬁ NH ?%O&%, Krwu/Steamboat Springs, €O
¥ oo o Al | e b | by
1 ROWERS 1 MD: Jofl Raspe BRUCE
z “llw SACKSON SROWNE W/ BOMNE RAITY “WI" m , AZ'
PO St QL ey waans: TH KTBO/Kansas City, MO " e ’%ﬂ' "Jﬂ""ﬂ%"
} B 223 foaiaa T R WOST/Poughbaptis, NY e i
e = T POMD: Roger Mocel XM Cate/Satollite WP Wazichesie, NY
. B oo 9 PO: Chia Herrmana
hesm s, R P o e T L
;%‘E_&"ﬁ'_._ * Gocean woren Eﬁ‘:“%‘m - a %@:ﬂu 11y, 50 E:;ﬁ:‘%ﬁﬂmw L T —
- KEXR/Colsmbla, MO Hosacn ot e REg e WUINWilmington, NC
%-:"J::“m ﬂmg-“ w T 1" 'v'n'u'm
Vll!lﬁ/lllﬂmon. MD ‘r;-mm mﬂ' m&mnmh. GA H E‘mu
PO, Nex Tervight L) WEBKitinglon, VT WRLTMashville, “N* PD: e Ry AP Gome Mret # S
m WMWV/Conway, NH ?Q; Wit P ye o Note: For complete
hy 12 N
WIMDEsfimore. WD T m— iy -~ g Coe o adds, see R&R
’ g*’lx“:"?"*"“ KECO/Denver, €0° MoK Knozrll, Th* WEHMWMassau, N Music Tracking.
= i S e = =l o a ciy. T
e | Eveconmo MD; bar Bechinan
KLRA/Bend, OR
OM/PD: Dowg Desohe WOET/Detroit, M1 *Monitored Reporters anm
e G s e Yo, O omtas v, oo TR AR
= : "wobm Emox LATL - it Dokl 67 Total Reporters MEDIABASE
. WVOD/Ellzabeth City, NC e —_—
e 1 ey ) P e 25 Total Monitored
e Fp M acyaon, WI Pnawarn e — -
. D, ok Panens ! Mm K0 2an Franclsco, 42 Total Indicator
Db WNCWSreenite, S - Sem— gl LT o i - -
i - Did Not Report, Playlist Frozen (3):
i Al el 5 et s Si S Fe. MM K lanta Fe, NM
KA Bozerman, WT o - ATOf: e ol R P drod ectmeyee KRVU/Fargo
ouro: E'E‘L?"n 4 ST CAREMA L e W SN AT WCBE/Columbus, OH
. W,
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Continued from Page 62

Hot Topics

Below are some of this year's most significant happenings on the music scene.

* Kink's frontman Ray Davies was shot while chasing a mugger in New Orleans.

« Ray Davies and Eric Clapton were appointed Commanders of the Order of the Brit-
ish Empire by Queen Elizabeth.

« The 40th anniversary of The Beatles’ first U.S. tour.

« Legendary New York club The Bottom Line closed its doors.

« Ryan Adams broke his wrist when he fell off a stage in Liverpool, England.

« Alison Krauss became the most honored female artist by increasing her total num-
ber of Grammys to 17.

* Stax Records co-founder Estelle Axton died at the age of 85.

« George Harrison, Prince. Jackson Browne, Bob Seger, Traffic, ZZ Top and The Dells
were inducted into the Rock and Roll Hall of Fame.

* House of Blues announced a $110 million expansion.

«Jan Berry of the famed Jan & Dean died at the age of 62.

* Ray Charles’ studios in Los Angeles were given historic landmark status.

« Legendary reggae producer Clement “Coxsone” Dodd died at the age of 72.

* The Gram Parsons biopic Fallen Angel debuted at the Nashville Film Festival.

« Phish officially split up.

* The National Endowment for the Arts honored Koko Taylor with the National Heri-
tage Fellowship award.

« Linda Ronstadt was banned from the Aladdin Casino in Las Vegas over political com-
ments she made.

* Rolling Stones drummer Charlie Watts beat throat cancer.

* The Kinks’ Dave Davies suffered a stroke.

* Bob Dylan published a new memoir called Chronicles: Yolume One.

* Franz Ferdinand won the coveted Mercury Prize in the U.K.

* TV On The Radio won the Shortlist Prize in the U.S.

* The Kennedy Center honored Elton John.

* Several artists, including Bruce Springsteen, R.E.M., John Fogerty, John Mellencamp
and The Dixie Chicks, toured during the fall election season under the Vote for Change
moniker.

* The Beatles and Cirque de Soleil teamed up for a new production. ]
| « Joni Mitchell was awarded the Companion of Order by Canada. |

Ly |

armist: U2

weeL: Interscope
8y JOHN SCHOENBERGER / TRIPLE A EDITOR

here’s always the question of who is

the best rock band in the world, and,
depending on your perspective and mu-
sical persuasions, I suppose a handful of
acts could qualify. But in my book it has
been U2 for a very a long time, and with
the release of their new album, How to
Dismantle an Atomic Bomb, they remain
comfortably ensconced in that category.

U2 have always been able to maintain
a unique sound, even as they have gone
through various creative stages in their
career: In the mid-to-late '90s we saw
them experimenting quite a bit. But with
2000’s All That You Can'’t Leave Behind,
it seemed that the band was finally ma-
ture and content enough to simply do
what they do best — stay focused on great
songs, their signature sound and their
ability to deliver thoughtful messages.
With their new album, they continue
down the same path.

Amazingly, U2 have managed to re-
main together and well-oiled for more
than 25 years now. Certainly each mem-
ber has a distinct personality, and each
one’s character acts as an important part
of the whole. But when you break it
down, it goes like this: Drummer Larry
Mullens and bassist Adam Clayton are
the backbone of the band, both onstage
and off, while guitarist The Edge adds the
flair and singer Bono jet-sets between the
world of creative expression and the
world political arena. Somehow, all of
these aspects of the band are what keeps
them alive and relevant — they are not
some sort of puppet-master copy of their
former selves.

BECOMING ECLECTIC vost Highway artist Tift Merritt recently did a live performance on
KCRW/Los Angeles’ Morning Become Eclectic, hosted by Nic Harcourt. Pictured here are (I-r) Lost

Highway's Ray Di Pietro, Merritt, album producer George Drakoulias and Harcourt.
L The sound of How to Dismantle an

.TRIPLEA
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Atomic Bomb is full and varied, and,
amazingly, there were no outside musi-
cal contributions. Produced by Steve
Lillywhite, with whom the band has of-
ten worked in the past, the project rein-
forces all the things that U2 are great at
doing. Interestingly, as much as this is
clearly a U2 album in sound and soul,
they have expanded their musical touch-
stones a bit — rockin’ out when they feel
it is appropriate, toning it down when the
mood is right — and they have even
brought in the blues again with a couple
of the tunes.

It seems almost pointless to try to nar-
row it down to a couple of choice songs,
as U2 have delivered a complete album
of keepers that address universal themes.
And, judging from early airplay at Triple
A radio, all 11 songs have been well re-
ceived. Nevertheless, “Vertigo” is quickly
proving itself to be one of the biggest
songs of the year, with the next single,
“All Because of You” rapidly gaining
speed. Other tracks that have moved me

include “A Man and a Woman,” “Miracle

Drug,” “Love and Peace or Else” and
“Sometimes You Can’t Make It On Your
Own.”

U2 will be kicking off a 35-date U.S.
tour in March of next year, with dates
then planned in Europe. Afterward they
will return to the U.S. and head on to
Asia and Australia.

BIG Library —FAST Hooks

> Custom Production - Callouts, Montages & Video Hooks

Hofks

UNLIMI

The World's Premier Music Hootk Service

> Digital, Clear, Consistent

> 75,000+ Song Library

> All Formats & International Titles

> On-Time Delivery

W&aldmscs and HitDises |

www americanradiohistorvy com

Email: hooks@hooks.com

www.hooks.com
FAX: (770)452-4675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium

Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)



www.americanradiohistory.com

66 &) AMERICANA TOP 30 ALBUMS By ||| |T'“'
.r_i

o December 3, 2004

4 N
R mieees % " | AmericanaNews Recap, Part One

S

ALISON KRAUSS & UNION... Lonely Runs Bath Ways Aounder/ 585 +76 1591 ln this column | will cover the hig@lighm in thg Americana world of the first half qf 2004; 1'll
address the second half of the year in Part Two, in two weeks ... Johnny Cash’s American IV: The
WILLIE NELSON h Ahaays Wil Be (Lost Aty 564 ] 2568 | Man Comes Around marked the first platinum record of Cash’s career ... lt was the 10th anniversary
BUDDY MILLER Universal United House O Prayer (New West) 544 23 5295 of thg annyal Delbert McClinton Sandy Beaches Cruise ... P.BS announced its Legends of Country
Music serigs ... Loretta Lynn was among those who received Kennedy Center Honors ... Ralph
CHARLIE ROBISON Good Tames {Gatim 457 +15 5083 | Stanley was given the International Ambassador and Master of Bluegrass Award by the Scottish
) . Bluegrass Music Association ... Doc Watson received the Lifetime Achievement Award from the

TEVE EARLE The Now (E-S: /Art 426 4 . ) .
s i T R ) %3 | Recording Academy ... Eivis Presley was named by the RIAA the best-selling solo artist in U.S,
RICKY SKAGGS... Brand New Strings :Skagus Family) a06 9 3237 | history ... The Subdudes reunited and released a new album ... Johnny Cash, Glen Campbell, Floyd
Cramer and The Everly Brothers were inducted into the Grammy Hall of Fame ... The legendary
U JOR e S O TG iy ) il 1 239 Cherry Bombs reunited and released a new album ... The Ralph Stanley Museum and Traditional
TONY JOE WHITE The Herines (Saeefowy! 382 -40 2874 | Mountain Music Center in Clintwood, VA began construction ... Por Vida, atribute album to Alejandro
) ] . Escovedo — who is suffering from hepatitis C — was released, with proceeds going to support the
UL A, g sl . +2 Ll artist ... Steve Earle received the Lifetime Achievement Award at the BBC Radio 2 Folk Awards ... The
MEKD CASE Tha Tigers Have Sooken (dotibmtanhl 151 + 1243 | Americana Music Association sponsored a showcase at SXSW in Austin ... Alison Krauss became
the most-honored female in Grammy history, bringing her total number of statues to 17 ... American
Music Club re-formed and released a new album ... The Americana Music Association announced it
IRI5 DEMENT Lifelinas Flanilis am +4 1284 | had gone into partnership with NARM to produced a This Is Americana sampler to be made available
to the public via retail music stores ... Country star Terri Clark turned down an offer to pose for
VARIOUS ARTISTS Touch My Heart... Sugar il G . 7062 | piayboy magazine ... The Dixie Chicks were given the Patrick Lippert Award by the Rock the Vote
JUNIOR BROWN Down Home Chrome (Taiars 269 K] 5874 | organization ... AMA Managing Director J.D. May married fiancée Jennifer ... Several American
PETE A S =0 : : roots acts performed this year at the Bonnaroo Music Festival, including Willie Nelson, The Del
R ROWAN & TONY RICE You Were There For Me fRounder) 25 : 2359 | MeGrory Band and Gillian Welch .. The Country Music Association named Kasey Chambers the
16 17 MELROYS The Mereye (55 Mo 243 13 3868 | 2004 Global Country Music Artist ... The nationally syndicated show This Week in Americana ceased
production ... Dolly Parton was given NashvilleREAD's second annual Reading Works Award ...

(7% B

TIFT MERRITT Tambourine (Last Highway/ 317 -23 6011

5 52 P00 =200 =Q -

2 @  DANHICKS & THEHOT LICKS Solcted Shorts Surfiogl 248 +18 885 | \wpvX/Knoxville's annual Camperfest and Smokey Bluegrass Festival was a huge success .. A
77 @ JESSE DAYTON Comery Souf Brother (Stag) 745 +16 ga7 | Waylon Jennings tribute concert took place in Arizona, featuring such artists as Hank Williams Jr;;
Jennings’ wife, Jessie Colter; and his son Shooter Jennings ... A film about Johnny Cash began
2 20 NITTYGRITTY DIRT BAND Welcome To Woody Creok Dusttons) 231 2 35 | fiiming, with Joaquin Phoenix playing Cash and Reese Witherspoon as June Carter Cash ... Several
19 21 K KAME & K. WELCH You Can't... (CompassDead Reckoning 224 KT gege | artists participated in a series of concerts honoring Gram Parsons called Return to Sin City ... Loretta
Lynn released her Jack White-produced Van Lear Roseto much fanfare ... As Dollywood opened for
27 @  VARIOUS ARTISTS Hard Heated Woman... Bloodshol 219 +2 718 | its 19th season, Dolly Parton began planning a musical about her life for Broadway. Parton also
18 79 NATHAN Jimson Weed /lintisvark! i 4 2419 | accepted the Living Legend Award from the U.S. Library of Congress ... A new Willie Nelson & Friends
special was taped to air on the USA Network over Memorial Day weekend ... MerieFest 2004 drew the
2 24 TODD SNIDER East Nashvill Skyine (05 Boy) 218 6 8256 | higgest crowds yet ... Willie Nelson repeated his annual Independence Day picnic at the Fort Worth
71 25 MELONIE CANNOM Ml Canmn (Skaggs Fandy) 71 16 3a14 | Stockyards ... Dylan Country, a cover album of Bob Dylan songs, was released ... Carl Smith and Floyd
Cramer were inducted in the Country Hall of Fame ... The Great Mountain High Tour — inspired by O/
23 26 GOURDS Blood Of The Ram {Eleven Thity) 206 22 1057 | Brother Where Art Thou?and Cold Mountain— got underway ... The Telluride Blues & Brews festival
] 27 VARIDUS ARTISTS Texz Unpugged iPak Duny 06 | 065 retumed for its 11th year ... Touch My Heart: A Tribute to Johnny Paycheckwas released ... And J.D.
May announced he would be leaving the Americana Music Association at end of the year.
K] 28 ACOUSTIC SYNDICATE Long Way Round (Sugar Hil) 195 B 1127 .
2 29 YARIOUS ARTISTS The Unbroken Crole @i 182 14 G026 MOSt Added
25 30 BURRITD DELUXE The Whole Enchilada fLuna Chical 176 -50 3342 ARTIST TITLE LABELS) ADCS

— - -— — ROBERT EARL KEEN Live From Austin, TX (New West/
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated ALISON KRAUSS & UNION STATION Lonely Runs Both Ways (Rounder/
radio shows, satellite radio and internet stations that have agreed to submit weekly Spin counts. STEVE EARLE Live From Austin, TX tVew West)
For more information please visit www.americanamusic.org. WAIFS A Brief Hist C
© 2004 Americana Music Association. vief History... Compass)

\ (o>~

.

| Instant Email Listener Contact Tools Audience Research Tools
1 CREATE EMAILS EFFORTLESSLY AUDIENCE RESEARCH TOOLS
Instant Web No need to know HTML coding— ListenerEmail Test music, create research studies
Contest Forms creates your colorful Email Blasts and and conduct instant polling to learn
Newsletters for you. more about your listeners.
Instant Audience AUTOMATIC EMAIL GREETINGS SONG REQUEST TRACKING
Surveys Schedule Birthday Cards, Anniversary Wishes and Go paperless with song requests &
Thank You Notes to be sent automatically. reports.
Instant Polling Database Building & Special Premium Tools
Instant Text Management Tools TEXT MESSAGING
Messaging EASY SIGN-UP PAGES Reach Listeners Instantly on their
Create customized online Email Club and Contest Cell Phones.
Instant Song Testing’ gir-UpiRages: WEB BASED AUCTIONS
CONTEST MANAGEMENT Create custom on-line auctions for
= i ‘Create on-line contests, select random winners, Events and Promotions.
I n Sta nt ContaCt track entries and contest history.

CstenerEmall COM" 1o shetile your st Demo

Tools provided by the makers of PromoSuite® Copyright 2004

www americanradiohistorv com


www.americanradiohistory.com

KEvVIN PETERSON

December 3, 2004 R&R ® 67

kpeterson@radioandrecords.com

CHRISTIAN

Off To The Races In Indy

WISG (93.9 The Song) gets a good start

b usquehanna has enjoyed success with many differ-
ent formats on stations in markets across the country,
but it wasn’t until this summer that it launched its first
Contemporary Christian station, WISG (93.9 The Song)/

Indianapolis.

I’D David Wood is the architect of
the new station and starts our conver-
sation with how the decision was
made to switch formats at
Indianapolis ‘80s station
WGRL (Retro 93.9).

“It's something our Mar-
ket Manager, Charlie Mor-
gan, and I have talked about
in passing for several years,
but the timing wasn‘t really |
right,” Wood says. “And
there was actually already a
Contemporary Christian
station here, WXIR (Love 98).

“They were on a class A frequency
that was off to the west, and there
were a lot of sections of town where
there wasn’ta great signal, butas long
as they were there, we really didn’t
want to do it.

“Then they were bought by ABC
and turned into a Radio Disney prop-
erty in fune of last year. That's when
we started talking about it again,
thinking it would be great. But for the
same reasons they had issues with sig-
nal, we did, too, with WGRL. We were
licensed north of town, the tower was
north of town, and we had some sig-
nal issues.

“With the signal limitations, we
thought we didn’t stand a better
chance of success than they had or
than what we were aiready having
with our ‘80s format.”

Stick Shift

Wood and Morgan finally got the
break they nceded in early 2004.
“Around the beginning of the year we
found out that we were going to be
granted approval from the FCC to
move our tower into Indianapolis,”
Wood says. “That, of course, was go~
ing to change the whole ballgame.

“In the meantime, Love 98 went
Radio Disney, and another class A sta-
tion — WIJY, down in Franklin, IN,
which is about 30 miles south of here
— became Contemporary Christianas
‘Joy 96." But they faced even more
struggles than Love 98 did. They're
further from town, and the station
doesn’t cover a large part of the mar-
ket. So we knew the opportunity was
there.”

So Susquehanna now had the op-
portunity, but was Contemporary
Christian the right format? There was
only one way to find out, says Wood:

David Wood

“We were going to do a format search
anyway to make sure we were doing

the best thing for the company, and

my hope was that the best
thing for the company
would be Contemporary
Christian.
“We did a format search
| using Joint Communica-
tions. I never told them
what we hoped to find.
They called as they were
starting to get the numbers
in, and Chris Kennedy
asked if we had thought about Con-
temporary Christian, because he was
seeing it start to bubble under.
“When the research came back,
Contemporary Christian was one of
the two strongest opportunities in the
market. We spent a good deal of time
discussing if that was the direction we
wanted to go in, and we made sure we
had buy-in at all levels of the compa-
ny, because we knew we would need
to do more research. And we did.

“People were putting
us in church
bulletins and saying
that their pastor said
they should

e-mail us.”

"“Once we decided that was the di-
rection we wanted to go, we did a
study just on the Contemporary
Christian lifegroup and followed that
up with focus groups. We spent more
money launching this than we have
anything else. We wanted to make
sure that we were homed in and do-
ing the right things. We also hired
John Frost as a consultant and started
from there.”

Building The Team

Now came the job of putting the
staff together, but Wood didn’t have
to look far. “ was happy we were able
to find a good part of it within our
own building,” he says. “Once we
made the decision, I approached my

wWwWWwW americanradiohistorv com

Asst. PD for Retro, Fritz Moser, and
offered him the opportunity to stay on
if he wanted.

“We were actually prepared to of-
fer him another position in the build-
ing, not knowing if he would be in-
terested in doing this. He jumped at
it and said he really wanted to be a
part of it.

“Steve O’Brien, who does after-
noon drive for us, was in the produc-
tion department and doing overnights
at our big Country station, WFMS/
Indianapolis, and we asked him the
same thing. I thought to myself, ‘I'd
like to have someone like Steve who
cando production and is also a really
good air talent.” He is a preacher’s kid,
and he said he’d love to.

“We actually had a couple of sales-
people who came to us after we made
the staff announcement and said
they’d like to be a part of this. Our
promotion director from the Oldies
station, whom | had worked with for
more than eight years, said the same
thing.

“That was great, having people we
were already comfortable with, and
we already knew what kind of peo-
ple and what kind of workers they
were. They were coming forward
wanting to be part of the project, and
we knew there would be a lot of pas-
sion for it.”

Morning Madness

The way Wood hired moming host
Kurt Wallace was a bit of a surprise.
“The interesting thing about this radio
station is that it has been one God thing
after another,” Wood says. “I was try-
ing to find a voice person, and I was
looking for the guy next door — very
conversational, not a real radio voice.

“Icouldn’t find what i was looking
for, and 1 asked the guy who was go-
ing to produce everything for the
launchif he knew of anybody. He said
he had one guy he did some produc-
ing for, and he sent me a couple of dry
lines. I thought he could be it.

“I found out that he worked at
WVF] (J93.3)/Atlanta, went to their
website and saw he was their momn-
ing guy. I thought I'd tune it in on the
Internet and hear what he sounded
like on the morning show. I thought |
would be able to get a good feel for
what he might sound like doing the
voice work for our station.

“I listened to an hour and a half of
it, and by then I didn’t want him to
be my voice guy, | wanted him to be
my morning guy. [ called him and told
him that, and he said no, he was hap-
py there. I called him back a few days
later. He said no again.

“People were coming forward wanting to be
part of the project, and we knew there would
be a lot of passion for it.”

“A couple weeks went by, and we
justhappened to have another conver-
sation, and I asked him again. This
time he said, ‘Maybe | do.’ I ended up
getting him, so I had to go find a new
voice guy, but that was a lot easier
than trying to find another morning
guy. And he's terrific!”

Another “God thing” that occurred
during the launch of The Song had to
do with the land where the tower end-
ed up moving. “In order to move the
tower and be within FAA and FCC
specs, they found a
half-acre site where
they could put it,”
Wood says.

“Itjust so happens
that it's in the back-
yard of a church —
the only place in the
county you could put it. The church
leased us the property, and it's been
great. They've been able to expand
their daycare, and they’ve doubled the
size of their church since we’ve been
giving them lease money.

Gentlemen, Start
Your Engines

So you've moved the tower in,
hired a successful consultant and put
your staff together. Now it's time to
go. Wood takes us to the next step:
“We realized Michael W. Smith was
coming to town on july 16, and we
wanted to get on the air before that
concert in order to use it as a market-
ing opportunity.

“We went on the air on July 9
and were able to do some things.
We had a bunch of shirts printed
up, and we called up Chick-Fil-A,
Christian bookstores — anybody
who would let us in — and told
people to go to those places and
pick up a free T-shirt.

“We did that for a week and gave

The Song ig?‘

away a thousand shirts. We encour-
aged people to wear them to the show,
and we bought a bunch of tickets and
gave them away on the air. Wehad a
greatshowing. As a matter of fact, we
had just gotten our bus done.

“John also brought an idea he’s
used at some other stations, ‘Forty
days and 40 Nights of Commercial-
Free Music.” We turned that into our
first 40 days and 40 nights, and we
had people register on our website. At
the end of the 40 days and 40 nights
we gave a $1,000 do-
nation in each of 10
winners’ names to
1 whatever church or

S charity they wanted

= - ittogoto.

“We were able to
put $10,000 back into
the community, and it worked very
well. We gota lotof word of mouthand
abig jump on an e-mail database. Peo-
ple were putting us in church bulletins
and saying that their pastor said they
should e-mail us. That went very, very
well.

“We also did a pretty good show-
ing of billboards, which we've done
since fuly and will continue through
the end of the year. We probably have
the largest showing of billboards in
town right now.”

The summer book was the first rat-
ings test for The Song, and Wood was
happy with how it went. “We had said
a best-case scenario would be if we
could have a 2.5 12+ and a 3 share 25-
54, and we ended up with a 24 12+
and a 2.9 25-54,” he says. “God kept
us humble by keeping it just a little
under what we wanted.”

We wrap up our conversation by
discussing Wood's goals for the future
of The Song. “I want to be top five 25-
54persons, and I'd like tobe No. 2 with
25-54 women eventually,” he says.

In2004....

maore than-a million people
saw Natalie play live

k.- millions more heard Natalie’s
_ muzic-on the airwaves

"~ millions more were touched

_by her ministry
Natalie Grant and the milligns

ol those who she has fouched,
thank you for an amazing 2004

Natalie Grant
‘Live for Today’
The new single from her

fortheoming Curb CD “Awaken’

www.nataliegrant.com



www.americanradiohistory.com

s | D CHRISTIAN ACTOP30 _ powered[T]
— e - -
{ ¢ December 3, 2004 M I‘J I] lA HASE
W WX ARTIST TITLE LABEL(S) o sLars YRR st Most Added’
1 1 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) €24 128 9 3410 el
22 CHRIS TOMLIN indescribable (Siksteps/Spamow/EMI CMG) w0 an 17 20 | ndicator.com sons
4 3 SALVADOR Heaven (Word/Curl/Warner Bros. 739 72 7 30/0 AVALDN | Wanna Be With You (Sparrow/EMI CMG/ 2
3 4 NEWSBOYS Presence (My Heart's Desire) (Sparrow/EM! CMG/ 694 -109 13 N BY THE TREE Christmas In My Heart (Fervent/ 2
9 5 PHILLIPS, CRAIG & DEAN You Are God Alone (/N0/ €13 -64 10 29D BIG DADDY WEAVE Christ Is Come {Fervent} 2
5 6  MICHAEL W. SMITH Healing Rain (Reunion/PLG) 600 179 15 29/0
15 0 MERCYME Homesick (/V0) £83 +71 4 291
n 8  MONK & NEAGLE Dancing With The Angels (Flicker/ 568 -53 [ 21
6 9 BY THE TREE Beautiful One (Fervent/ 5§52 -142 17 2700
10 10 BUILDING 4283 The Space In Between Us (Word/Curt/Warner Bros.) 529 -125. 12 2710
7 11 BETHANY DILLON Alll Need (Sparrow/EMI CMG) . 512 -195 19 3100 Most
14 12 FFH Still The Cross (Essential/PLG) 493 -98 13 2300 Y/
ncreased Plays
12 13 POINT OF GRACE | Choose You (Word/Curb/Warner Bros.) 492 -123 10 2610 —— P. y_./ : oL
8 14 JEREMY CAMP Walk By Faith (BEC/ 492 -155 29 35i0 PLAY
X : ARTIST TILE LABEL(S) INCREASE
16 ®  THIRD DAY You Are Mine (EssentialPLG) 476 +12 7 24j0 ) )
17 D STEVEN CURTIS CHAPMAN Much Of You (Spamaw/EMI CMG) 50 413 a 2510 | MERCYME hat Chidls This? (V0) Sl
. THIRD DAY Do You Hear What | Hear? (Warner Bros.) +110
18 17  NATALIE GRANT Live For Today {Curb/ 343 -52 7 22/0 CHRIS RICE Welcome To Our World fRocketown/ 104
pA| 18 MARK SCHULTZ He Will Carry Me (Word/CurtyWarner Bros.) 307 -5 3 1611 STEVEN C. CHAPMAN Christmas Is AIL.t (Sparow/EMICMG)  +98
20 19 TREEG3 King iapap/ 289 73 9 15/0 FFH The First Noel (Essential/PLG) +03
19 20  BEBD NORMAN Disappear (FssentialPLG/ 215 -115 14 20/0 | MERCYME O Holy Night i) +90
25 €3  NEWSONG When God Made You (Reunion/PLG) 2713 +18 2 1210 sgaf;l:jls:r::ss :4; T:avec :gam 0n #lgh //;Vam;,kir;[sg/ +t7!:
27 22 SHANE& SHANE Hels Exalted finpop) 207 30 5 SO et //‘m""""‘ e fssen o
26 23 TOBYMAC Gone (ForeFront/EMI CMG) 205 27 2 14j0 CAEDMDN'S CALL It Came Upon A Mlmm cm, Warner Bras) +T1
24 24  THIRD DAY/STEVEN CURTIS CHAPMAN/MERCYME | See Love ({ost Keyword) 204 27 8 13/0
23 25  WATERMARK The Glory Of Your Name (Rocketown/ 202 -61 17 22i0
30 26  ACROSS THE SKY When God Ran (Creative Trust Workshop) 193 -12 2 1140
22 27  TELECAST The Beauty Of Simplicity (B£C) 183 -69 18 19/0
@ ANDY CHRISMAN Complete (Upside/SHELTER) 169 +1 1 11
29 29  SWIFT Alive In Love Flicker/ 163 47 14 110 Most
- 30  AVALON You Were There (Sparrow/EMI CMG) 151 52 18 1310
Played Recurrents
36 AC reporters. Monitored airplay data supptied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ———r ol
11/21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger incréase in plays PLAYS
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reportedto R&R by each | ARTIST TITLE LABEL(S) .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times TREEG3 Blessed Be Your Name (ipop/ 422
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.
(©2004, Arbitron Inc.). © 2004, R&R, Inc. MERCYME Here With Me INO/Curty) 376
- MATTHEW WEST More Universal South/EM!CMG) 346
New & Active . CASTING CROWNS Who Am (Beach Strest/ReunionPL6) 341
BUILDING 429 Glory Defined (Ward/Curb/Wamer Bros.) 293
SELAH All My Praise (Curb/ PAUL COLMAN Gloria (All God's Children) (inpap/ SHAWN MCDONALD Gravity (Sparrow/EM! CMG/ 286
Total Plays: 132, Total Stations: 8, Adds: 0 Total Plays: 66, Total Stations: 4, Adds: 0 NEWSBOYS He Reigns (Sparrow/EM! CMG/ 247
CAEDMON’S CALL There’s Only One (Holy One) (Essential/PL6/ CHRIS RICE Untitled Hymn (Come To Jesus) (Racketown/ THIRD DAY | Believe (Essential/PLG) 247
Total Plays: 118, Total Stations: 9, Adds: 0 Total Plays: 60, Total Stations: 4, Adds: 0 MERCYME | Can Dnly Imagine (N0/Curb) 231
SWITCHFOOT This Is Your Life (Sparraw/EMI CMG) GINNY OWENS New Song (Rocketown/ SELAH You Raise Me Up {Curt/ 227
Total Plays: 95, Total Stations: 4, Adds: 0 Total Plays: 53, Total Stations: 4, Adds: 0
MATTHEW WEST You Know Where To Find Me [Sparrow/EM! CMG/ DARLENE ZSCHECH Heaven On Earth /NO/ Station playlists for all R&R reporters
Total Plays: 90, Total Stations: 6, Adds: 1 Total Plays: 52, Total Stations: 4, Adds: 0 ar ep a Vv ailable on the web 'a)t
TODD AGNEW Still Here Waiting (Ardent/ SHAWN TYLER GRAY Dominoes (Embassy Music/ !
Total Plays: 80, Total Stations: 5, Adds: 1 Total Plays: 40, Total Stations: £, Adds: 0 www.radioandrecords.com.
Songs ranked by total plays

AC music with commentaries about life, hosted by Jon Rivers

Also Available: ¥

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack

MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett
ON TRACK / AC Christian Music with Interviews / Dave Tucker

AT A GLANCE SPOTS / Variety of Topics
2004 HOLIDAY SPECIAL

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord :“mgﬁ puT 28:00

FamllyNet

10
ww.FamIIyNetRadlo.cnm
e-mail: Info@FamilyNetRadio.com
800.266.1837
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'CHRTOP30
oP
VK WK ARTIST TITLE LABEL(S) M ahis "R stois
1 1 TOBYMAC Gone (ForeFront/EMI CMG) 1280 4 15 300
3 €  SWITCHFOOT Trisls Your Life (Sparow/EMICMG) 961 +72 6 2m
2 € BIGDISMAL Rainy Day fLost Keyword) 961  +13 12 2
4 @ MATKEARNEY Undeniable fipop/ 916 +73 9 2m
6 € DAYOFFIRE Comerstona EssentiafL 832 +20 12 20
7 6  BUILDING 829 The Space... (Word/CurtyWarner Bros) 983 2 12 230
5 7 BY THE TREE Beautiful One Fervent) m 2 2
10 €  BARLOWGIRL Mirror fFervent 691 +35 6 2501
11 @  TREES3 King fipap) B8 +8 13 200
14 D MUTEMATH Control TesspmmpeWaCurb HamerBros) 651 +30 8 191
13 @  NEWSBOYS Presence... SpamansEHI CHG) Bg 27 N
8 12 BETHANY DILLON Al | Need (Sparrow/EMI CMG) 647 135 18 1800
12 ] REUENTK Be My Escape (Gotes) 642 +7 73N
9 14 SHAWN MCDONALD Gravity (Spamrow/EMI CMG) 614 63 0 160
16 ) JEREMY CAMP Take YouBack (BEC) 583 68 4 a3
20 @)  CASTING CROWNS Voice.. Beach Strect/ReunionPLG) 458 +67 5 1611
19 Q) THIRD DAY You Are Mine (EssentialiPLG) 450 430 5 182
23 @  SKILLET ALittle More fArdentiava) 882 +69 4 21
17 19 AUDIO ADRENAUNE Miracle (ForeFrongEMICMG) 436 79 18 150
15 20 RACHAELLAMPA When|Fall (WordlCurlyWamer Bros) 8426 123 17 130
21 @ PILLAR Rewind (Ficker/ViginEMI CMG) 419 418 8 140
24 @3 THOUSANDFOOTKRUTCH ThislsACal (Tooth&Naj 396  +29 7 153
22 23 HAWK NELSON Everylitte Thing (Tooth & Nai} 371 -16 19 120
26 @ BDA Maybe You (Creative Trust Workshop) 68 22 5 15/
29 @ RIHELTON WhyDon't We Pray (E.RitatFis) 3/E +38 4 120
27 €@  KIERRASHEARD YouDon'tKnow EM/Gospel 333 +2 5 101
30 @  SALVADOR Heaven MWordiCurtyWarner Bros) 3 418 & 131
18 28  IANESKELIN Shout fiago/ 325 143 12 130
25 29  TODDAGNEW Reached Down Ardent/ 06 43 12 10
28 30  BEBONORMAN Disappear (EssentiallPLG) 299 .29 7

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 11/21 - Saturday 11/27.
© 2004 Radio & Records.

New & Active

SANCTUS REAL Things Like You /Sparrow/EM! CMG)

| Total Plays: 250, Total Stations: 11, Adds: 1

SEVEN PLACES Even When (BEC/

Total Plays: 228, Total Stations: 9, Adds: 1
THIRO../STEVENC. CHAPMANIMERCY...|See... Lost Keyword!
Total Plays: 210, Total Stations: 5, Adds: 0

POINT OF GRACE | Choose You (Ward/Curb/Warner Bros.)
Total Plays: 192, Total Stations: 8, Adds: 1

EXIT EAST All Of This fFervent/

Total Plays: 171, Total Stations: 9, Adds: 2

PAUL COLMAN Glaria AN God's Children! #apap/
Total Plays: 168, Total Stations: 8, Adds: 1
STACIE ORRICO 1 Could Be The One iForeFront/EM! CMG/
Total Plays: 163, Total Stations: 6, Adds: 1
D.CROWDER... Y Love Sixsteps/S;

Total Plays: 151, Total Stations: 8, Adds: 0
STORYSIDE:B More To This Life /Sient Majority/
Total Plays: 122, Total Stations: 5, Adds: 0
GRITS We Don't Play (Gotee)

Total Plays: 115, Total Stations: 4, Adds: 0

EMICMG)

ROCKTOP 30 )
K T10OP
W Wi aATST TITLE LaBEL®) s ks "B stoiens
o 7l i FURTHER SEEMS FOREVER Hide tuthire) (Tooth & Nad) 371 -1 12 20/0
1 2 TOBEYMAC Gore (FoveramtEMT UGS 357 62 14 a2m
4 9 RELIENT K Be My Escape (Gotee/ 351 +3 7 310
3 DAY OF FIRE Cornerstone (EssentialPLG) 345 M 14 2910
6 6 MAT KEARNEY Undeniable finpop/ 310 +16 6 1710
5 MUTEMATH Control ikt WiauiCinty Wimar Bras) 308 3 10 290
7 ﬂ FM STATIC Definitely Maybe (Tooth & Naill 284 +4 14 1710
8 ] SANCTUS REAL Alone (Sparrow/EMI CMG) 274 1 10 242
14 o FLYLEAF Breathe Today (Octone) 269 +46 6 241
] 10 RDPER Amplify (5 Minute Waik! 263 -1 8 2402
13 m HAWK NELSDN Letters To The President (Tooth & Nail] 250 +17 6 2100
n SKILLET Open Wounds /Ardent/Lava) 26 -3 15 28/0
16 @ POOR MAN'S RICHES Energy /Word Of Mawily 196 +1 14 17,
23 @ SEVEN PLACES Even When (BEC) 189 +40 5 181
20 @ SWITCHFOOT This Is Your Life (Sparrow/EMI CMG/ 186 +27 4 2012
18 O  BDA Maybe You (Creative Trust Workshop) 188 413 4 182
17 17 GRETCHEN Fading findependent) 181 -2 1" 190
10 18 KIDS IN THE WAY Phoenix (Flicker) 179 1 7 19/0
12 19 NATE SALLIE Without You (Curly/ 178 5 16 15/0
22 @ FALLING UP Escalates (Tooth & Nail 177 +24 1 161
19 @  GRAND PRIZE King Of Kings /4 postraphe) m +2 1 22
28 @  THOUSANDFOOT KRUTCH ThslsALal Toth@Nad 188  +40 4 18
26 @ RADIAL ANGEL Not Beautiful findependent) 148 +11 4 1811
24 @ PILLAR Hypnotized (Ficken/Virgin/EM! CMG) us  +10 3 2p
27 @  BIGDISMAL Rainy Day (Lost Keyword) 145 +15 1R
25 @ STAPLE Pop {Flicker) L] +3 3 15/0
15 27 12 STONES Far Away (Wind-op) 134 62 18 16/0
@ ONE DAY LESS Blinded f/ndependent/ 13 44 1 m
21 29 THOUSAND FOOT KRUTCH Faith... (Tooth & Nai) 127 31 20 1411
@  EMERY Fractions (Tooth & Nail 122 s 1 #
37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 11/21 - Saturday 11/27.
© 2004 Radio & Records.
New & Active |
EVERLIFE Evidence (SHELTER/ GRITS We Don't Play (Gotee/

Total Plays: 122, Total Stations: 11, Adds: 1
KUTLESS 1t's Like Me /BEC/

Total Plays: 118, Total Stations: 10, Adds: 2
AOELAIDE Hard To Find (Word Of Mouth)
Total Plays: 114, Total Stations: 8, Adds: 1
THIRD DAY 'Til The Day | Oie (EssentiafPLG/
Total Plays: 112, Total Stations: 14, Adds: 1
UNBOUND Save Tears

Total Plays: 105, Total Stations: 10, Adds: 2

Total Plays: 98, Total Stations: 10, Adds: 0
TINMAN JONES Poetic /Cross Onven/
Totai Plays: 96, Total Stations: 12, Adds: 1
OLIVIA Shut It Out {EssentialiPLG)

Total Plays: 87, Total Stations: 7, Adds: 1
PILLAR Rewind /Flickes/Vargi/EMI CMG)
Total Plays: 85, Total Stations: 5, Adds: 0
BARLOWGIRL Mirror (Fervent/

Total Plays: 79, Total Stations: 4, Adds: 0

EXPO
YOURS

* EventTape®

* BunchaBanners™
*» FlashBags™

* BumperStickers
* Ponchos

* KeyTags BWSTie

¢ StadiumCups

WilLF4FMRWIlDF4G,

Party Zone Party Zoneg

Wilo945)

PartyY Zone Party Zone |

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260} 436-6739 * www.firstflash.com

1-800-21 FLASH

1-800-213-5274

FirstFlash!

E I
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T0TAL
PLAYS

ARTIST TITLE LABEL(S)

MICHAEL W. SMITH Healing Rain (Reunion/PLG) 355
CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 331

FFH Still The Cross (Essential/PLG) 215
PHILLIPS, CRAIG & DEAN You Are God Alone /¥0/ 268
SELAH Al My Praise (Curly 250
BEBO NORMAN Disappear (Essentizl/PLG) 243
NEWSBOYS Presence... (Sparrow/EMI CMG) 242
PAUL BALOCHE Oftering (Christmas Mix} (Hosanna) 240
THIRD DAY You Are Mine (Essential/PLG) 230
FERNANDO ORTEGA Take Heart, My Friend (Curt) 218

CHRISTOMLIN Indescribable (Sixsteps/Spamow/EMICMG) 208
"WATERMARK The Glory Of Your Name (Rocketown/ 184
MERCYME Homesick /W0/ 164
STEVEN C. CHAPMAN Much Of You (Sparrow/EMI CMG) 154
DELIRIOUS? Majesty (Here | Am) (Sparrow/EM! CMG) 153
CAEDMON'S CALL There's Only One... Essential/PLG) 145
TODD SMITH Tum To You (Curb/ 135
MARK SCHULTZ He Will... (Word/Curb/Warner Bros.) 121
TGDD AGNEW Still Here Waiting /Ardent/ 125
POINT OF GRACE | Choose You (Word/CurtyWarner Bros) 122

#1-
PLAYS

-57
32
-92
-25
]
-46
-28
4
+2
-58
7
-61
+57
-3
-3
20
+3
-7
-34
-24

WEEKS ON
CHART

JOTAL
STATIONS

14 210
] 22/0
15 18/0
12 1710
3 21
15 1710
10 1710
7 181
8 15/0
14 16/0
] 14j0
19 1510
1 1314
2 130
15 910
] 1210
] 100
3 141
6 9/0
6 70

™\
\

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 11/21 - Saturday 11/27.

© 2004 Radio & Records.
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Rhythmic Specialty Programming
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=

o

ARTIST TITLE LABEL(S)

GRITS We Don‘t Play (Gotee/

KIERRA SHEARD You Don't Know /EM/ Gospel
LOJIQUE Adrenaline Rush fillect/

SOUL PURPOSE Bounce With Me (BEC)

OUT OF EDEN Soldiers (Gotee/

PEACE OF MIND We Gon A Make It (BEC)
DISCIPLES OF CHRIST (D.0.C) Flow (Rapusicall
CROSS MOVEMENT Lord You Are (Cross Movement)
APT.CORE ) Am A Temple (Rocketown/

STU DENT #fRELIC Portable Eclipse fect/

(CHRISTIAN AC )
|
| TOP 30 INDICATOR
VEC WEB  ARTIST TITLE LABEL(S) TR s MBS T :
1 1 CASTING CROWNS Voce... [Beach Street/Reunion/PLG/ 962 -40 10 3310
2 2 MICHAEL W. SMITH Healing Rain {Reunion/PLG) 907 -54 15 3210
3 3 CHRISTOMLIN Indescribable /Sixsteps/Spamow/EMICMG/ 858 23 16 30 |
4 4 NEWSBOYS Presence... (Sparrow/EMI CMG) 832 12 13 300 |
5 5 PHILLIPS, CRAIG & DEAN You Are God Alone /¥0) 718 -33 13 30/0 |
9 o THIRD DAY You Are Mine (Essential/PLG) 642 +11 9 2610 'l
7 7 BUILDING 429 The Spece... (Word/Curt/Warner Bros.) 631 13 12 2N
8 8  POINT OF GRACE I Chocse You (WordCurlyWarner Bros) 635 14 10 240 |
12 €@  SALVADOR Heaven (Word/CurtyWarser Bros.) 628 +39 6 2611 |
10 10 BETHANY DILLON Alll Need (Sparrow/EMI MG/ 620 -5 19 2310 I
6 11 FFH Still The Cross Essential/PLG) 612 n 16 24j0
13 @ MONK & NEAGLE Dancing With The Angels (Flicker/ 595 +15 7 2501
n 13 BY THE TREE Beautiful One fFervent/ 548 44 20 2110
14 @  MERCYME Homesick V) 523 +11 5 2400
15 @ STEVEN C. CHAPMAN Much Of You /Sparrow/EM/ CMG) 462 +19 6 2310 |
16 @ MARK SCHULTZ He Will... (Word/CurtyWarner Bros.) 388 +13 5 1910 |
17 17 NATALIE GRANT Live For Today /Curt) 350 -9 5 19/0
19 18 TREEG3 King flnpop/ 333 -20 8 14{0
18 19 NEWSONG When God Madz You /Reunion/PLG/ 325 -28 6 1410 ‘
20 20 AMY GRANT The Wate: (Word/CurtyWarner Bros) 314 -26 7 1210
21 21 CAEDMON'S CALL There's Only One... (Essential/PLG] 298 -8 8 1410 |
24 @ ANDY CHRISMAN Complete (Upside/SHELTER) 287 +50 2 14)2
22 23  BEBO NORMAN Disappear (Essential/PLG/ 263 15 20 11j0
27 24 SHAWN MCDONALD Gravity (Sparrow/EMICMG) 216 -5 19 1o |
| 323 25  WATERMARK The Glory Of Your Name (Rocketown) 207 .58 17 110 |
25 26 TREVOR MORGAN Fall Down (BHT/ 200 -28 18 1210
26 27 ACROSS THE SKY When... (Creative Trust Workshop) 197 -28 6 9/0
29 28  NICOLE C. MULLEN | A (Word/Curt/Warner Bros] 193 5 2 110
D  I1ANESKELIN Magrity dnpop/ TR © i 1100
30 30  SHANE & SHANE He Is Exalted (/npop/ 191 1 8 9/0
34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 11/21 - Saturday 11/27.
© 2004 Radio & Records.
New & Active '
TODD AGNEW Still Here Waiting /Ardent/ SELAH All My Praise /Curty
Total Plays: 177, Total Stations: 11, Adds: @ Total Plays: 130, Total Stations: 11, Adds: 1 I
SHAWN MCDORALO All| Need {ls Your Love) (Spamow/EM/CMG/ | D.CROWDER... R y Love (Sixsteos/Sp Ewll CMG] |
Total Plays: 164, Total Stations: 11, Adds: 1 Total Plays: 124, Total Stations: 6, Adds: @
JABON LAVIK Fallowing You /8£C) SARA GROVES Compelled /V0)
Totat Plays: 164, Total Stations: 9, Adds: 1 Total Plays: 123, Total Stations: 8, Adds: @
M. WEST You Know Where To Find Me (Sparrow/EM/ CMG] PAUL COLMAN Gloria {All Gad's Children) #npop/
Total Plays: 156, Total Stations: 11, Adds: 1 Total Plays: 113, Total Stations: 6, Adds: 0
THIRO.../STEVER C. CHAPMI\N{MERCY-IS&...IIDS!/(WWUM/ TOBYMAC Gone (Forefmnt_/fM/L’MG/ I
Total Plays: 148, Total Stations: 6, Adds: G Total Plays: 107, Total Stations: 5, Adds: 0 J
\.

kot Good Record Service?

Get all the hits, for all the formats, every week for as little as 33 a monthl

HitDisc” is the music service for over 3,000 ratio stations, shouldn't it be yours?
Call 972.406.6800 or e-mail HitDiscTMGentury.com for details.

M CENTURY

CHR. AC. Urban, Country. Rock.

Alternative, Latin, Christian,

Smooth Jazz, Dance. Euro :

T™M CENTURY

www americanradiohistorvy com
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JACKIE MADRIGAL N LATIN FORMATS/ -

Jjmadrigal@radioandrecords.com

The Future Can’t
Be Denied

A peek at the changing times of Latin radio

The year is coming to an end, and as we look back  The best thing about Latin alter-
and examine the ups and downs of the Spanish-lan-
guage formats and their growth or lack thereof, we
have to acknowledge that there has been some ad-

vancement.

All the formats have seen change,
from Contemporary’s opening the
doors to more pop music
and leaving behind the
days when names like
Café Tacuba and Julieta
Venegas were scary things;
to Regional Mexican’s
encompassing so many
genres that each station is
specifically tailored to its
market; to Tropical’s re-
ceiving new life from an
influx of good new music.

But while keeping an eye on the
three dominant formats is impor-
tant, recent events forced us to focus
on the alternative side of Latin mu-
sic. Why? Because what many in
Latin radio had long considered to
be alternative music is what many
second- and third-generation bilin-
gual Hispanics want to listen to.

This is a young audience that has
been largely neglected for many
years, with the exception of special-
ty shows that usually air once a
week for two hours. Now Clear
Channel has gone where no one had
gone before and launched a bilin-
gual Hurban/CHR format on KLOL
(Mega 101)/Houston.

There’s no doubt that things are
changing. KLOL sheds a whole new
light on Latin formats. Looking to-
ward 2005 and the many develop-
ments it may bring, we first need to

Chelina Vargas

examine what happened in 2004 in
Latin radio. This week Chelina Var-
gas, host of The Red Zone
onKDLD & KDLE (Indie
103.1)/Los Angeles and
Latin Alternative Music
Conference Coordinator,
gives us the pros and
cons of specialty radio
shows and tells us what
she’s looking forward to
in 2005. Also, KLOL PD
Jesse Rios talks about
Mega’s introduction to
the Latin market and its role in Lat-
in radio.

Chelina Vargas

Latin alternative specialty shows
are thriving in the U.S. on publicand
college stations, and we
now have two specialty
shows on English-lan-
guage commercial stations
(The Red Zone, and En Fue-
goon WZTA /Miami).

Although these are
major strides, airplay is |
still nowhere near com- |
mensurate with the vast
amount of great music
being made by countless
artists in the Latin rock, alternative,
hip-hop and electronic genres and
the potentially huge hip bilingual-
bicultural Latino listening audience
that is just waiting to be tapped.

“There is a niche for a format that appeais to
second- and third-generation Hispanics who
watch The George Lopez Show, Desperate
Housewives and The 0C and read |
Cosmopolitan and People in English but love
their Hispanic cuiture.”

Jesse Rios

Jesse Rios

WwWWW americanradiohistorv com

native shows in the U.S. is that they
are being supported in a major way
by the fans and continue to grow
and bring awareness to the genwe, its
music and artists. We can see a di-
rect correlation between artists get-
ting airplay on these shows and
record and concert sales in the cities
where they air.

However, |ama little disappoint-
ed by the programming being of-
fered on some of the Latin rock
shows. Some feature music that is
anything but alternative. It's very
pop, very safe — the difference be-
tween playing Hootie And The
Blowfish and The White Stripes.

Alternative music, by definition,
is music that is not mainstream or
traditionally played on CHR outlets,
yeta lot of the artists getting airplay
on these shows are the same ones
that are in heavy rotation on Span-
ish CHR stations. That makes abso-
lutely no sense to me.

Other shows feature
outdated music that gets
passed off on Spanish-
language stations and in
dance clubs as rock en es-
pariol but is not really rel-
evant to or reflective of
what’s going on in the
Latin alternative music
scene today.

This is highly detri-
mental when it comes to
attracting new listeners, sponsors
and advertisers who are not famil-
iar with Latin alternative music and
who consequently get turned off to
the notion that there really is cool,
cutting-edge Latin music out there
(with an even cooler audience)
when they hear shows that misrep-
resent what amazing music the
genre has to offer.

The quality of Latin alternative
music being produced these days is
on par with English-language alter-
native and in a lot of cases is even
more interesting because of the in-
fusion of traditional Latin sounds or
bilingual lyrics that English-lan-
guage alternative doesn’t have.

Looking Forward

Looking forward to 2005, I'm ex-
cited that programmers and labels
are stepping up and taking notice

— 1

PD Pepe Reyes.

THUMBS UP Sharing a nice Kodak moment are (I-r) KZOL/Fresno morning
show personality Raul Brindis, Arkdngel R-15 singer Jesus Navarro and KZ0L

that this genre has real staying
power. It's not just a fad that came
and went, it's a legitimate musical
genre that continues to grow and is
gaining a larger following and gen-
erating higher revenues with each
passing year.

“Looking forward to
2005, 'm excited
that programmers
and labels are
stepping up and
taking notice that
this genre has real
staying power. Iit's
not just a fad that
came and went.”

Chelina Vargas

[amalso very excited about Mega
101, a Hispanic Urban format that
will feature a fusion of Spanish hip-
hop, reggaet6n, pop and dance mu-
sic. It will be hosted in Spanglish, a
mixture of English and Spanish.

Al eyes will be on this hybrid sta-
tion to see how the audience and
advertisers respond. I hope we can
look forward to more broadcasters
following suit and taking these
types of chances to reach the bilin-
gual and bicultural U.S. Hispanic.

Jesse Rios

What KLOL is going to dois open
the doors to a lot more artists from
different genres. Now they will have
an outlet for their music. It's also
going to put another format under
the Spanish-language umbrella.
And, most important, it is going to
bring a lot of good things to every-
body, including the advertisers, who
are going to be able to reach second-
and third-generation Hispanics who
like Latin music.

It will also generate more record
sales for the labels, and that’s a
win-win situation, The reason this
format was introduced in Houston
is because it fits the market’s His-
panic composition and because of
the number of second- and third-
generation Hispanics who live in
the area. We saw that the format
had growth potential in Houston.

Combining hip-hop, reggaetén,
pop and dance music with a bilin-
gual D] presentation is something
not everyone can do. Not everyone
could make it work. 50 many times
we get complacent and think that
Spanish-language radio has to be
Regional Mexican or Contemporary.

Yes, there is a great audience of
first-generation Hispanics for those
formats, and that’s why radio sticks
with them. But there is a niche for a
format that appeals to second- and
third-generation Hispanics who
watch The George Ldpez Show, Desper-
ate Housewives and The OC and read
Cosmopolitan and People in English
but love their Hispanic culture. They
can switch from English-lanuage
Urban stations to Spanish-language
stations.

We are going after that listener.
We are saying to them that they
don't have to switch around, be-
cause we’re going to give them the
best of Spanish hip-hop and dance
music. This is a station for second-
and third-generation Hispanics, and
we speak like they speak: English
with some Spanish.

The music is mainly Spanish-
language. We'll play “Yeah” by
Usher, but because it's Usher with
Tego Calderén. We'll play “Lean
Back” by Terror Squad, but be-
cause it also features Tego. And we
do play pop like Thalia, Paulina
Rubio, Enrique Iglesias and Ricky
Martin, but we play the remix ver-
sions of their songs.

In the future we may have special
programming dedicated to Latin
rock because it fits our station, but
right now we do have a bit of Molo-
tov, for example. Some of the artists
on our current playlist are Daddy
Yankee, Don Abusivo, Don Omar,
Juanes, Sonrisas, Shakira, Fulanito,
Ivy Queen, Flakiss, Akwid, llegales
and Kumbia Kings.
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Radio y Musica News

® The critics doubted, but no more. Luis Miguel's latest album, México En La Piel,
on which he feaves behind his classic ballads and pays tribute to Mexico with
mariachi songs, has had record sales of more than

800,000 copies. Only a few weeks after its release the
album has gone guadruple-platinum in Mexico,
platinum in Argentina and Spain and gold in Chile and
Venezuela. The single “Qué Seas Feliz” has steadily
climbed R&R’s Contemporary chart and remains in the
top 10.

® Los Tucanes De

Luis Miguel
Tijuana have a new hit on

their hands with “EL Virus-Del Amor” off their album of
| the same name. The single debuted at No. 17 (11/19)
on R&R's Regional Mexican chart. This is not the band’s
only new CD; they will also release a corridos album
l titled Fiesta En La Sierra. Both albums will be out Dec. 7.
l~ Another cause for celebration is that the band renewed
i
]

Los Tucanes D; Tijuana
their contract with Universal Music Latino.
® Lots of performers play to large crowds in Mexico City's EL Zécalo, but not all of

them break records. Puerto Rican singer Chayanne was abte to do so when 145,000

T ! - .. fans showed up at El Zocalo to see him perform. He
sang, danced and entertained the crowd with songs
like “Y Tdi Te Vas,” “Dejaria Todo,” “Un Siglo Sin Ti,”
“Fiesta En América” and “Salomé.” To top it off, he
thanked the fans by singing “La Media Vuelta” and “El
Rey” with El Mariachi Gama 1000.

¢ In the mood for some reggaeton? Not to worry.

More and more labels are releasing reggaeton product.

Chayanne

Jomar is Univision Music Group’s first reggaeton artist.
Jomar Presents Kolabo is the name of the album, which is already on sale, while the
single is “Todas Las Noches.”
o After several Latin Grammy wins for No £s Lo Mismo, Alejandro Sanz is back
with a two-disc CD that features his greatest hits from 1991 through 2004,
Alejandro Sanz Grandes Exitos 91-04. If you missed hits like “Corazon Partio,” “Y Si

"

Fuera Ella,” “La Fuerza Del Corazdn,” “Pisando Fuerte” and “Amiga Mia” on the
original albums, this is your second chance to get them. The album also includes
two new songs, “Tii No Tienes Alma” and “Cuando Sea
Espacio.” The set is already on sale, and so is a DVD,
which features all of Sanz's videos.

® Pa’ Corridos is Lupillo Rivera’s latest album, on
which he goes back to his original style of “heavy”

corridos that speak of the Mexican mafia and other

such subjects. Rivera also wrote two of the 10 tracks
on the album, “Grande Entre Grandes” and “Judicial " Lupillo Rivera
Federal.” The album, produced by Rivera’s father, D.
Pedro Rivera, also includes traditional corridos like José Alfredo Jiménez's “El Perro
Negro” and “El Abecedario” by José Ontiveros Meza.

¢ Diego Torres, Pablo Montero, Belinda and Sabrina will take part in the second
annual Premios Fox Sports. The event will take place at the Jackie Gleason Theater
6f the Performing Arts in Miami Beach on Dec. 15. It will bring together Latin

music artists with some of the best Hispanic athletes.

2

J

THE MAKING OF Betzaica (1) is making qer debut n *he Contemporary charts with “Te Tengo
Que Aprender A Olvidar.” She’s seen here with Fuego Rock s Kike Posada.

NICE TOUCH Graciela Bekran takes time to sign autographs for her fans at a sewing factory in
Maywood, CA

ZA ZA ZA Climax, creator of the dance hit “El Za 2a Za La Mesa Que Més Aplauds, ” stopped by for a
dance session & KSSE/Los Angeles. He's seen here (r) with the moraing show guys

A FAMILY THING Several of Universal Music Latino’s executives got together to welcome
Toio Rosario to the family. Seen here are (I-r) UML Sr. VP/Marketing & A&R Walter Kolm;
Rosaric’s managers Norberto Caporiario and Rinell Sousa; UML President John Echevarria;
Rosario; and UML Label Manager Yvette Valdes, Sales Director Eddy Lacca and Promction
Director, Fast Coast Albert Saladin.
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o December 3, 2004

WK WEEK  ARTIST TITLE LABEL) s s Vomr OO
1 1 JUANES Nada Valgo Sin Tu Amor (Universal) 970 -50 10 2410
2 2 ALEJANORO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 749 21 10 21i0
3 3  ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin) 671 56 10 2010
5 o PAULINA RUBIO Dame Otro Tequila {Universal 654 +91 7 6/0
4 5  PEPE AGUILAR Miedo (Sony Discos) 589 -29 10 20/0
6 6  LUIS MIGUEL Que Seas Feliz (Warner M.L.) 505 21 8 210
7 o OBIE BERMUOEZ Todo Et Afio (EM/ Latin) 470 +7 6 a0
14 0 CRISTIAN Te Buscaria (BMG Latin) 454 +102 2 10
8 9 KALIMBA No Me Quiero Enamorar (Sony Discos) 407 -34 10 1710
10 10  REYLIBARBA Desde Que Liegaste (Sony Discos) 369 -16 10 1310
12 Q JULIETA VENEGAS Lento (BMG Latin/ 368 +12 10 1310
9 12 ALEXANORE PIRES Cosa Del Destino (BMG Latin/ 367 -43 3 10
13 13 FRANCO DE VITA f{SIN BANDERA Si La Ves /Sony Discos/ 342 -1 10 1510
" 14 YAHIR Lalocura (Warner M.L.) 337 -32 10 1210
16 @ LAURA PAUSINI Escucha Atento (Warner M.L.) 320 +21 8 6/0
18 16 MARCO ANTONIO SOLIS MiMayor Sacrificio (Fonovisa) 290 -2 7 N
19 17  DIEGO TORRES Déjame Estar (BMG Latin) n 14 10 6/0

20 @ HA*ASH Estés En Donde Estés (Sony Discos) 258 +2 10 1310
17 19 GLORIA TREV! En Medio De La Tempestad /BMG Latin) 258 -35 6 2/0
15 20  ANDY & LUCAS Son De Amores /BMG Latin) 244 74 10 10/0

24 @ DAVID BISBAL Esta Ausencia {Universall 233 +10 2 10

21 22 BACILOS Pasos De Gigante (Warner M.L. 225 22 8 510

26 @ JENNIFER PENA Hasta El Fin Del Mundo (Univision) 21 +9 9 710

29 @ ENANITOS VERDES Tu Carcel {Universal) 216 +21 4 501
- @ LA 5A. ESTACION El Sol No Regresa (BMG Latin) 213 +38 2 an

23 26 MARIANA Que No Me Faltes Ta (Univision) 210 -22 10 10/0

30 @ PABLO MONTERD Dicen Por Ahi (BMG Latin) 196 +4 8 10

28 28  KUMBIA KINGS Fuego (EM Latin) 194 -8 4 310

22 29  CARLOS VIVES Como Tt (EMI Latin) 188 -59 10 110

25 30  BETZAIDA Te Tengo Que Aprender A Olvidar (Fonovisa) 183 -38 10 90

29 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 11:21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall tofal stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in tofal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH rumber. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

New & Active

BELINDA Vivir (MG Latin)
Total Plays: 105, Total Stations: 3, Adds: 0

ALEJANDRO FERNANDEZ Lucharé Por Tu Amor (Sony Discos/
Total Plays: 63, Total Stations: 4, Adds: 0

JD NATASHA Lagrimas (EM/ Latin/
Total Plays: 76, Total Stations: 4, Adds: 0

ANGELA MARIA FORERD Fiera Inquieta (Sony Discas)
Total Plays: 25, Total Stations: 3, Adds: 0

ALESSANDRA & RICARDO MONTANER Amarte Es Mi Pecado (EM/ Latin)
Total Plays: 64, Total Stations: 3, Adds: 0

Songs ranked by total plays

powereD[[d

- MEDIABASE

Most Added’

www.rradds.com
ARTIST TITLE LABEL(S)

PAULINA RUBIO Dame Otro Tequila (Universall 2
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
CRISTIAN Te Buscaria (8MG Latin) +102
PAULINA RUBIO Oame Otro Tequila (Universal) +91
JULIETA VENEGAS Algo Estd Cambiando (BMG Latin) +50
JUANES Volverte A Ver (Universal) +46
CARLOS VIVES Voy A Olvidarme De Mi /£ Latin) +4
LA 5A. ESTACION Ei Sol No Regresa (BMG Latin/ +38
MOENIA Ni Td Ni Nadie (BMG Latin/ +38
KALIMBA Tocando Fondo /Sony Discos/ +36
NELLY f/TIM MCGRAW Over And Over
{Derrty/Fo’ ReelCurlyUniversal) +27
HA*ASH Te Quedaste (Sony Discos! +27
Most
Played Recurrents
TOTAL
ARTIST TITLE LABEL(S) PLAYS
LA OREJA DE VAN GOGH Rosas (Soay Discos) 438
SIN BANDERA Que Lloro (Sony Discos/) 400
JULIETA VENEGAS Andar Conmigo (BMG Latin) 378
0BIE BERMUDEZ Antes /EM/ Latin) kYX]
CHAYANNE Cuidarte El Aima (Sony Discos/ 322
‘| FRANCO DE VITA Ti De Qus Vas (Soay Discos/ 302
MANA Mariposa Traicionera (Wamer M.L) 231
PAULINA RUBID Algo Tienes (Universall 215
PAULINA RUBIO Te Quise Tanto (Universall 208
MARC ANTHONY Ahora Quién (Sony Discos/ 195

ADDS

Station playlists for all R&R
reporters are available on the web
at www.radioandrecords.com.

J

HE DEC A

BRIGHT COLORS. LONG-LASTING.

s

STICKER ME, BABY!

WEIRD? WIRED? WACKY?

He's a loyal listener with the power to help you during
ratings. Give him a station decal from Communication
Graphics and watch your TSL grow.

: munication
Graphics Inc

LCOMPANY

DURABLE. WEATHER-RESISTANT.
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% [ V' REGIONAL MIEXICAN TOP30 . A | POWERED
o A4 ' MEDIABASE
L I .o December 3, 2004 -
W W ARTIST TME LABELS) s Pk A b Most Added’
1 €©  BETOY SUS CANARIOS Ests Liorando Mi Corazén (Edimonsal 1105 +33 9 29/0 www.rradds.com
2 2 KUMBIA KINGS Fuego (EM/ Latin) 1031 3 9 1810
. s ARTIST TITLE LABEL(S) A00S,
4 e GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 985 + 6 50 LOS TUCANES DE TIJUANA EI Vrus Del Amar {Universal 2
6 o INTOCABLE Invisible (EM/ Latin) 978 +97 4 610
3 e K-PAZ DE LA SIERRA Voiveré (Univision) 931 +12 9 2110
7 e LOS TUCANES DE TIJUANA Et Virus Del Amor Universal) 912 +138 3 72
5 7 PESADO 0jala Que Te Mueras Warner M.L.) 853 -40 10 330
8 8  LOS TIGRES DEL NORTE La Manzanita (Fonovisa) 727 -3 8 5i0
9 0 LOS RIELEROS DEL NORTE Tu Nuevo Carifiito (Fonovisa/ 714 +25 9 19/0
1" 10 BRONCO “EL GIGANTE OF AMERICA™ Basta {Fonovisa) 646 3 9 26/0 Mo st
12 m MARCO ANTONIO SOLIS Mi Mayor Sacrificio fFonovisa) 636 +10 6 70 Increa Sed PI ays
. 10 12 LOS TEMERARIOS Sombras fFonovisa) 631 -1 7 410 o
14 @ ISABELA A Manos Llenas (Disa/ 619 +38 8 110 ARTIST TILE LABELLS mgkgs
15 @ LOS INVASORES DE NUEVO lEO!l El Rurr‘lho Que Tii Quieras /EM/ Latin) 582 +33 9 16/0 LOS TUCANES DE THJUANA I Virus Del Amor niversal  +138
13 15  BANOA EL RECODO Delante De Mi (Fonovisa/ 550 -36 9 2310 BRAZEROS MUSICAL DE DURANGO F Chiftidito (Disa/ +100
18 16 LOS HOROSCOPOS DE DURANGO Obsesion {Edimonsa) 524 -7 8 9/0 INTOCABLE Invisible (M Latin) +97
17 @ PALOMO MiTristeza Disa) 521 +17 3 a0 GRUPD BRYNDIS La Uttima Cancién lﬂlsa/ ) +87
20 D ANABARBARA Loca fFonoviss) 508 +53 3 50 ;ggfo’g‘:':ﬁlﬂf‘;:“““ “;g?'“/“ Mi Medida (Universal *‘7"7‘
. . . igrosa (Disa) +
29 @ GRUPO BRYNDIS La Ultima Cancl‘ﬁn (Disa) 492 +87 2 5/0 10S HURACANES OEL NORTE Mis Ultimos Deseos Uniisiag)  +75
23 € CONTROL MeGustas EM/Latin) 481 +22 2 5/0 CONJUNTO PRIMAVERA Pa’ Qué Son Las Pasiones (Fonovisa) +68
16 22  GRUPOMONTEZ DE DURANGO Léstima Es Mi Mujer (Jisa/ 473 -64 9 26/0 BANDA EL RECODO Ya Soy Feliz Fanovisa) +68
21 23 PATRULLA 81 No Aprendi A Olvidar (Disa) 465 B 9 21{0
27 @ DIANA REYES Rosas (Universall 461 +21 4 310
@ BANDA EL RECODO Ya Soy Feliz fFonovisa) 458 +68 1 2/0
@ CONJUNTO PRIMAVERA Pa’ Qué Son Las Pasiones (Fonovisa) 41 +69 1 30
19 27  LOS TIGRILLOS La Etica (Disa) 435 -94 9 240
25 28  GERMAN LIZARRAGA Enamorado De Ti Disa/ 423 -17 7 0/0
28 @  JENNIFERPENA Hasta El Fin Del Mundo Univision) 423 +5 9 130 Most
22 30  ADOLFOURIAS Qué Chulos Ojos fFonovisa) 422 42 8 30 Played Recurrents
48 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totai plays for the | ,orcr ymie LABELIS) : ,T,ﬂcg
airplay week of 11/21-11/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger . .
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported | LOS HURACANES DEL NORTE Te Perdoné Una Vez {Univision) 391
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the | pALOMO Miedo Disa/ 384
l greatest week-to-week increases in total plays. Total-Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is LOS HOROSCOPOS DE DURANGO Dos Locos (isa/ 318
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. PATRULLA 81 Cémo Pude Enamararme De?I‘": Disa) 283
- If
|NeW & Active PALOMO Barzja De Oro /Disa/ 206
| ADAN CHALIND SANCHEZ Nadie Es Eterno /Sony Discos/) 178
DUELQ Para Sobrevivir (Univision) ‘ DUETO VOCES DEL RANCHO Los Males De Micaela (EM/ Latin/ GRUPD MONTEZ OE DURANGO Te Quise Olvidar (Disa/ 168
Total Plays: 410, Total Stations: 16, Adds: 0 Total Plays: 284, Total Statioas: 5, Adds: D LOS HURACANES DEL NORTE Només Por Tu Culpa (Univision) 167
Total Plays: 400, Total Stations: 8, Adds: 0 Total Plays: 275, Total Stations: 8, Adds: 0 ADAN CHALIND SANCHEZ Me Canss De Moci Por Tu Amor Uiy 156
LALO MORA Si Me Vas A Dejar (Edimonsa) ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos/
Total Plays: 339, Total Stations: 8, Adds: 0 Total Plays: 253, Total Stations: 9, Adds: 0
DON FRANCISCO f/BRONCD... Un Amor Entre Dos Univision/ TRINY Y LA LEYENDA Celos (Universall - "
Total Plays: 323, Total Stations: 8, Adds: 1 | Total Plays: 219, Total Stations: 11, Adds: 1 Station playlists for all R&R
SOLIDO Contigo (Freddte/ LUPILLD RIVERA Poco A Paco Univision) reporters are available on the web
Total Plays: 291, Total Stations: 5, Adds: 0 g Total Plays: 195, Total Stations: 6, Adds: 0 at www.radlpandrecords.com.
Songs ranked by total plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio husiness news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE ; ;57w ey s Mewsmmer

ading Daily
= R&R's Today's News
E-mail u braaking stor

* The R&R Directory
The most comprs e quid

SAVE OVER 25%!

R&R'S INDUSTRY VIP PACKAGE IS $44588
(Regular rate $595.00)

Call R&R at: Subscribe online:

310-788-1625 www.radioandrecords.com

[
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LATIN FORMATS 75
e i —_— A
® December 3, 2004
" N A
TROPICAL TOPZ25 ROCK/ALTERNATIVE
WEEK  ARTIST TITLE LABEL(S) AL TW  ARTIST Title Labek)
1 MONCHY & ALEXANDRA Perdidos /&N 252 1 VOLUMEN CERO Autos (Warner M.L)
2 JUANLUISGUERRA Las Avispas (Karen/ 206 2 ELY GUERRA Ojos Claros, Labios Rosas Higher Octavel
3 TITO MIEVES iLAINDIA YaNoQueda Nada (S6Z Entertainment) 185 3 MOLOTOV Amateur Universal)
4 EL GRAN COMBO DE PUERTO RICO Mi Gorda Bonita /Sony Jiscos) 157 4 ENANITOS VERDES Tu Carcel (Universal)
5  MARC ANTHONY Valié LaPena (Sony Discos/ 142 5 LIQUITS Chido (Surca/
6  JUANES Nada Vaigo Sin Tu Amor Universal) 137 6 JUANES Nada Valgo Sin Tu Amor {Universal)
7 GILBERTO SANTAROSA SombraLoca /Sony Discos/ 129 7 VICENTICO Los Caminos De La Vida (BMG Latin/
8 OSCARD'LEON Enamoraito (Sony Discas/ 100 8 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/OLN)
9 DADDY YANKEE Gasofina [V Music/ 87 9 JULIETA VENEGAS Lento (BMG Latin)
10 ELPUEBLO Shorty Ven Conmigo (DAM Productions) 77 10 LUCYBELL Hoy Soiié (Warner M.L)
11 TITONIEVES Falxicando Fantasias (SGZ Entertainment] 76 11 CONTROL MACHETE E! Apostador (Universal)
12 CARLOS VIVES Come Tt /EM/ Latin) b7} 12 SUPERLITIO Perdoname (Cielo/BMG Latin)
13 VICTORMANUELLE Te Propongo [Sony Discos/ n 13 OZOMATLI Cuando Canto (Concord/
14 CHARLIE CRUZ Grita Conmigo /SGZ Fntertainment) 68 14 LOS PINGUOS Fumaza (Peer/
15  FRANKREYES Quién Eres Ta /&N 68 15 ANDRES CALAMARO Estadio Azteca /Warner M.L.)
16 e 64 Songs ranked by total number of points. 11 Rock/Altemative reporters.
17 WILLY CHIRINO Hechizo De Luna Latinum Music) 61
18 ENRIQUE FELIX Galletitas De Avena (Mayimba Productions) 61
19 LA GRAN BANDA Amiga Soledad (DAM Productions) 61
20  GILBERTOSANTAROSA Piedras Y Flores (Sony Discos/ 58 R E COR D P OOL
21 KINITO MENDEZ Hony T Si Jony /&) 57 W ARTIST Thie Labels)
22 OBIEBERMUDEZ TodoI Ao (EM Lati 5 1 MONCHY & ALEXANDRA Perdidos (/&N
R LAl A 52 2 ELGRAN COMBO DE PUERTO RICO Mi Gorda Bonita (Sany Discos/
e 5 3 TITO NIEVES f/LA INDIA Ya No Queda Nada (SGZ Entertainment/
T ] 5 4 GUANABANAS Pa’ Mis Mujeres Del Mundo (Cutting)
Data is complied from the airplay week of November 21-27, 5 TITO NIEVES Fabricando Fantasias (SGZ Entertainment)
e 6 GRUPO NICHE Ni Como Amiga Ni Como Amante (Sony Discos)
. - 7 GRUPO AGUAKATE Reggaetdn Ripiao {Universal)
8 OSCAR D'LEON Enamoraito (Sony Discos)
""""" 9 KUMBIA KINGS Fuego (EM/ Latin)
- ' 10 ANDY ANDY Mi Peligro (Sony Discos/
RR Gomgm?Adds 11 KINITO MENDEZ Hony Ta Si Jony (/&N
12 PAULINA RUBIO Dame Otro Tequila (Universal/
CONTEMPORARY 13 SONORA CARRUSELES El Gato Boogaloo (Fuentes)
1 14 MAGIC JUAN Mil Horas (Koch)
3 15 EDDIE SANTIAGO Loco Por Tu Amor (MP/
BEBE Malo (EM/ Latin/
CARLOS VIVES Voy A Olvidarme Oe Mi /EM/ Latin) L Songs ranked by total number of points. 20 Record Pool reporters. )
4 N\

REGIONAL MEXICAN

MONTV Duele El Amor (A.A.C. Discos/

TROPICAL

HITTITTH R,

CARLOS VIVES Voy A Olvidarme Oe Mi EM/ Latin)

s

ROCK/ALTERNATIVE

No Going for Adds for this Week

>

iQué Pasa Radio!

We're back after a nice Thanksgiving holiday and a tasty turkey
dinner. Now that our bellies are full, let’s take a look at what’s been
going on at radio. .

In Regional Mexican, “Esta Llorando Mi Corazén” by Beto Y Sus
Canarios remains at No. 1, while Kumbia Kings’ “Fuego” holds on to
No. 2. Grupo Bryndis moved up to No. 19 from No. 29 with “La
Ultima Cancién,” while Banda El Recodo's “Ya Soy Feliz” debuts at
No. 25 and Conjunto Primavera’s “Pa’Que Son las Pasiones” at No.
26.

There are no significant moves in Contemporary, as Juanes holds
on to No. 1 with “Nada Valgo Sin Tu Amor” and Alejandro Fernandez
sits at No. 2 with “Me Dediqué a Perderte.”

The new year is around the corner, and it's time to think about
your New Year's resolutions. Reporting your adds on a weekly basis
is a perfect resolution for you to keep in 2005, don’t you think? The

L deadline to report your adds is Tuesday at noon (PT).

)
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_OPPORTUNITIES __

EAST

NEWS
RADIO

ABC News Radio - the premiere network ra-
dio news organization- is seeking candidates
for several positions based in New York and
Washington D.C.

Openings include Bureau Chief (D.C.), an-
chor, reporter, producers/writers and news
assistant (an entry level position).

Candidates must have a thorough knowledge
of national and world news and be well-
versed in a wide range of subjects from poli-
tics and government to entertainment and
pop culture. Applicants should possess a
strong desire to work in a fast-paced news-
room environment, be available to work
nights, weekends and long hours. This is a
unique opportunity to join the largest net-
work radio news operation in the U.S.

Please send cover letter and resume (no
attachments, please) to
irma.n.aviles@abcnews.com Assistant to
the Vice-President. EOE

Saga Star Search
Saga Communications continues to
grow and has current and future open-
ings:
* Mornings - Hot AC anchor. Ready to
have fun targeting women 25-447
* Mornings - Soft AC - Here is a secret
... Soft ACS do incredibly well in morn-
ing drive with the right host. Are you
it?
* Morning — Hot AC co-host - Join a
top rated station and morning show
in a great city. Bring a fresh attitude
and perspective.
* Daytime Personalities - Hot AC, AC
openings.
* Program Directors — In particular, we
need a PD for Oldies 107.9. Colum-
bus - but send materials for any of
these formats: Oldies, AC, Classic Rock
—We provide the tools, you produce a
major market sounding station.
Send tape and resume to Steven
Goldstein, Saga Communications, One
Turkey Hill Road South, Westport, CT
06880 or e-mail to talentsearch@
sagacom.com. If e-mailing, please
indicate the position of interest in the
subject line. EOE

HOW TO REACH US

CIRCULATION: 310-788-1625

SOUTH

IMMEDIATE CUMULUS PD
OPPORTUNITY
At KCHZ - Kansas City’s hottest and
fastest growing CHR! Our successful
candidate will possess the following
skill set:
* A keen understanding of executing
a well researched, flawless strategy.
* Attention to detail and excellent time
management skills.
* Developing air talent through o
proven history, impeccable interper-
sonal skills and system to their full
potential and into a team.
* Add Promotional Creativity and
Grass Roots Marketing Plans to ex-
pand the existing external marketing
plans.
If you are prepared to work closely in
a feam environment with corporate
programming please send your tape
and resume to: Jan Jeffries, Executive
Format Director, Cumulus Media, Inc.,
3535 Piedmont Road, 14" Floor,
Atlanta, GA 30305. Or email your
package fo:
jan.jeffries@cumulus.com. Cumulus
Broadcastfing, LLC. EOE.

MIDWEST

Promotion Director wanted
for Midwest CHR. At least five
years’ radio or marketing
experience. Good under-
standing of marketing/
programming/sales a plus.
Must be passionate,
innovative, and have great
leadership skills. Awesome
company and benefits. Radio
& Records, 10100 Santa
Monica Bivd., 3rd Floor,
#1129, Los Ange!es, CA
90067. EQOE

POSITIONS SOUGHT

Hear the demo that wasn't good enough
for 105.9 at: www.mantalk.com. We
recommended Hear-X or Beltone. BILL &
BRENT. (12/03)

Pianet-wide voice & production pro seek-
ing one market group for unlimited
production for less than the average small
market salary. MIKE CHARLEY: (608)
254-6550 or demo him now at
www.PlanetCharley.com.  E-mail:
mike@planetcharley.com. (12/03)

310-203-8727  moreinfo@radioandrecords.com

Creative Services
Director

WLUP-FM is looking for a new
Creative Services Director. We need
the best rock imaging person in the
country to inject the right attitude into
one of the most legendary sets of
call letters in America. The Creative
Services Director will be responsible
for all image production for WLUP
ond also responsible for back-up
and assisting with commercial
production. If you are ready to rock
Chicago please apply online and
also send your package fo:

Mike Stern
230 Merchandise Mart Plaza
Chicago, IL 60654
Previous experience necessary,
preferably in a rock-related genre.
EMMIS COMMUNICATIONS IS AN
EQUAL OPPORTUNITY EMPLOYER

KOPT-AM Air
America Eugene

Building staff in ideal liberal
market. Need News-Ops Director
to localize product, and Talk
Show host to stimulate it. Also
need Sales AE for choice local
accounts.

Email:
p.polter@churchillmedia.com
Churchill is EOE.

POSITIONS SOUGHT

Hard-working dedicated on-air and
production talent needs a full time
job now. | have Program Director
aspirations. ANTHONY: (765) 349-1291
broadcastprofessionai@yahoo.com. (12/03)

RE&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issug
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Dnly free po-
sitions sought ads are accepted by e-mail to:
kmumawitradioanciacards com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Foor, Los Angeles, CA 90067.

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo. custom
border or larger heading are required. add 1/2 inch {$60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your bax number adds 12 wards
to your ad. Regular Opportunities rates apply to Blino
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

seeking may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

plus two R&R Di

Editors will be

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Califoria 90067. Annual subscription plan includes the weekly
ies issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its

intended for p

Publisher

p ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

be used for this purpose. Letters may be edited

© Radio & Recorcs. Inc. 2004.
POSTMASTER: Send address changes to R&R. 10100 Santa Monica Blvd., Third Floor, Los Angeles, Califomia 90067.

OPPORTUNITIES/MARKETPLACE: 310-788-1621

RADID & RECORDS INC. [ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA ST RS-ty | SgitvEel eyl el iel Ao ) ]

310-203-8727 kmumaw@ radioandrecords.com

NEWS DESK: 310-788-1699

310-203-9763 newsroom @radioandrecords.com

EDITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailrcom @radioandrecords.com

R&R ONLINE SERVICES: 310-788-1668

310-203-9763 cmaxwell @radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

301-951-9051 rrdc @ radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU:
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615-244-8822

615-248-6655  Ihelton@radioandrecords.com
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“AIRTIME WANTED"

Attorney seeks to purchase 30-60 minutes of live
air time on Southern California station for live talk
show about real estate. Station must cover city of
LA and be within 1 hour diiving distance from West
LA. Park806@aol.com

MARKETPLACE

VOICEOVER SERVICES

www.mlitchcralg.com

Wil W Gl GRALlG

mitchcral Total Radio Imagery 301

CHRISTMAS PROGRAMMING

KRIS STEVENS ENTERPRISES
g RAIIO’S FINEST .HOI.BAY SPEGIALS -

800-231-6100

www.KrisErikStevens.com

MARKETING & PROMOTION

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS

8&WwW 1000 — $100.00
Color 2000 — $408.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

* OTHER SIZES AVAILABLE

PRICES SUBJECT 1O
CHANGE #nTHOUT NOTICE

Send 8x10 phero, check/M O. Visa/MC. instruchons 10:
1867 £. Flonda Sireet. Dopt. R Springfield. MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

PICTURES

VOICEOVER SERVICES

YOUR
(NEW VOICE)
ALTERNATIVE

mattrawlings.com *» 317-440-1761

|lwww.radioandrecords.com|

www.mattrawlings.com

901.861.4878 |
FYO’NEIL

VOICE LM AGIN
“THE VOICE HEARD ABOVE THE REST'®

— As Heard In...

1-877-4-YOURVO Dallas,
(877-496-8786)

DEMO:

!J www.samoneil.com

317.440.1761

“THE NEXT GENERATION IN VOICE IMAGING™

Las Vegas,

Toronto
and across the Planet

Hundreds Of Holiday Songs!

MUSIC REFERENCE

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All'music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders)mm-'\ —
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A_, CA 9006

VOICEOVER SERVICES

1 time $95.00

Rates for R&R marketplace g insertions  90.00

AMERICA'S NUMBER 1 VOICE (per inch): 13 insertions  85.00

the voice of FOX, CBS and The Grammys 26 insertions  75.00
Marketplace 51 insertions  70.00

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available
in increments of one-inch.

JOE CIPRIANO

PROMOS

Call Us.
(310) 229-4548

www.joecipriano.com

(310) 788-1621
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

Subscribe to the most cumprehenswe and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R Today: The Industry’s Leading Daily Fax
e R&R’'s Today's News
E-mail updates of treaking Stories

* The R&R Directory
The most comprehensive resource guide avaiable

* R&R: The Industry’s Newspaper

SAVE OVER 25%!

R&R’'S INDUSTRY VIP PACKAGE IS $44500
{Regular rate $595.00)

Cail R&R at:

310-788-1625

Subscribe online:
www.radioandrecords.com

wwWwW americanradiohistorv com
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THE BACK PAGES
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® Né;;on;i ;llrplay avemiew: IDeléémber 3, 2004

NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ ReellCurb/Universal)
KELLY CLARKSON Breakaway (Hollywood)

USHER & ALICIA KEYS My Boo /LaFace/Zomba/

DESTINY'S CHILD Lose My Breath (Columbia)

GAVIN DEGRAW I Don’t Want To Be (/AMG/

SWITCHFOOT Dare You To Move /Red Ink/Columbia)

J0JO0 Baby It's You (BlackGround/Universsl)

EMINEM Just Lose It (Shady/Aftermath/interscope)

MAROON  She Will Be Loved (Octonell/AMG/

SEETHER t/AMY LEE Broken (Wind-up/

TRICK DADDY Let's Go /Sijp-N-Side/Atiantic/

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geften)
CIARA fIPETEY PABLO Goodies /Laface/Zomba)

SIMPLE PLAN Welcome To My Life /Lava/

RYAN CABRERA On The Way Down /£.V.L.A/Atlantic)

AVRIL LAVIGNE My Happy Ending /Arista/RMG/

BLACK EYED PEAS Let's Get it Started (A&M/Interscope/

AVRIL LAVIGNE Nobody's Home (Arista/RMG}

N.O.R.E. fiN. SKY & DADDY YANKEE OyeMiCanto (Roc-A-Fela//DJMG/
JESSE MCCARTNEY Beautiful Soul (Hollywood/

BOWLING FOR SOUP 1985 (Sivertone/Jive/Zombal

RYAN CABRERA True /£.V.L.A/Atlantic/

MARID Let Me Love You (/RMG)

CIARA t/MISSY ELLIOTT 1, 2 Step (LaFace/Zomba/

GWEN STEFANI What You Waiting For? faterscope/

CHINGY BallaBaby (Capito

YELLOWCARD Only One {Capitoll

HOOBASTANK Disappear /isiand/i0JMG/

LINDSAY LOHAN Rumors (Casablanca/Universal]

JOHN MAYER Daughters (Aware/C ofumbia)
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SNOOP DOGG fIPHARRELL Drop It Like It's Hot {Doggystyle/Geffen/
USHER & ALICIA KEYS My Boo /LaFace/Zombal

MARIO Let Me Love You (/RMG/

NELLY HF{M MCGRAW Qver And Over (Devrty/Fo’ Reel/Curt/Universal)
CIARA fiMISSY ELLIOTT 1, 2 Step {LaFace/Zombal

TRICK DADDY Let’s Go (Sip-N-Skde/Atiantic/

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc/IOJMG}
DESTINY'S CHILD Lose My Breath (Columbis/

FABOLOUS Breathe /Atlantic/

N.O.R.E.f/N.SKY & DADDY YANKEE OyeMiCanto (Roc-A-Fella/I0JMG)
LIL’ JON & THE EASTSIDE... fUSHER & LUDACRIS Lovers &Friends (7V7]
CHINGY Balla Baby {Capitoll

CIARA fIPETEY PABLO Goodies (LaFace/Zombal

TERROR SQUAD Lean Back {Universall

LI’ JON & THEEASTSICE BOYZ f/LIL SCRAPPY What U Gon’ Do /7V7)
LUDACRIS Get Back /Def Jam South/I0JMG)

ASHANTI Only U (Murder Inc/IDJMG/

EMINEM f/DR. DRE & 50 CENT Encore /Shady/Aftermath/Interscope/
LIL' WAYNE Go DJ (Cash Money/Universal)

AKON fISTYLES P. Locked Up (SRC/Universal)

GAME #/50 CENT How We Do (Aftermath/G-Unit/lnterscope)

YOUNG BUCK Shorty Wanna Ride //nterscope/

DESTINY'S CHILD Soldier {Cokumbia/

EMINEM Just Lose it (Shady/Aftermathinterscope)

LLOYD BANKS Karma fiaterscape/

NB RIDAZ Pretty Girl (Upstairs/

XZIBIT Hey Now (Mean Muggin’) {Cokwmbia/

T.1. Bring ‘Em Out (Grand Hustle/Atlantic)

GUERILLA BLACK f/MARID WINANS You're The One /Vrgin/

JOHN LEGEND Used To Love You {Columbia/

POWERED BY
s T
i LT

URBAN
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15
16
17
18
19

20 CIARAHPETEY PABLO Goodies /LaFace/Zomba)

@ LLOYD BANKS Kama finterscops)

22 CHINGY Balla Baby (Capital)

23 JUVENILE f/WACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum/
24 R.KELLY & JAY-Z Big Chips ive/Roc-A-Fola/IDIMG)

SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geften)
MARID Let Me Love You (/RMG/

3 USHER & ALICIA KEYS My Boo {LaFace/Zombs/

LIL' WAYNE Go BJ (Cash Money/Universal)

JA RULE fIR. KELLY & ASHANTI Wonderful Murder Inc./IDJMG)
YOUNG BUCK Shorty Wanna Ride #interscape/

FABOLOUS Breathe (Atlantic/

CIARA fIMISSY ELLIOTT 1, 2 Step /L aFace/Zombal

TRICK DADDY Let's Go /Siip-N-Shide/Atlantic/

ANTHONY HAMILTON Charlene /So So DefiZombs/

DESTINY'S CHILD Soldier {Columbia)

L0’ JON & THE EASTSIDE... fUSHER & LUDACRIS Lovers & Friends (7V77
LIL' JON& THEEASTSIDEBOYZ fLIL SCRAPPY What U Gon’ Do /7V77
ASHANTI Only U (Murder Inc /IDJMG)

LL COOL J Hush (Def Jam/iDJME/

LUDACRIS Get Back /Def Jam South/I0JMG/

JADAKISS fIMARIAH CAREY U Make Me Wanna f/aterscope/

T.1. Bring ‘Em Out {Grand Hustle/Atlantic)

TRILLVILLE Some Cut (BME/Warner Bros.)

JA RULE fIFAT JOE & JADAKISS New York (Murder Inc/IDJMG)
BODY HEADBANGERS f/YOUNGBLOODZ | Smoke, | Orink (Universall

27 DESTINY'S CHILD Lose My Breath (Columbia)
28 MANNIE FRESH Real Big (Cash Money/Universall

®

30 NELLY My Place /Derty/Fo’ Reel/Universal)

ALICIA KEYS Karma LYAMG/

#1 MOST ADDED
GWEN STEFANI FIEVE Rich Gir flnterscape/

#1 MOST INCREASED PLAYS

SNDDP DOGG FIPHARRELL Drop It Like It's Hot (Dopgystyle/Geffan)

TOP5 NEW & ACTIVE
TYLER HILTON When It Comes (Maverick/Repri
LUDACHIS Bet Back (Def.Jam SauthIDUMG)

GUERILLA BLACK FIMARIO WINANS You're The One /Vayi/

GOO 600 DOLLS Give A Little Bit (Warner Sras.)
GWEN STEFANI F/EVE Rich Girl flterscape/

CHR/POP begins on Page 24.
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LOS LONELY BOYS Heaven /0r Music/Epic/

KEITH URBAN You'll Think Of Me (Capito)
MARTINA MCBRIDE In My Daughtes's Eyes (RCA/
PHIL COLLINS Oon't Let Him Steal Your Heart Away (Atlantic/
MAROON 5 This Love {Octone//IRMG/

FIVE FOR FIGHTING 100 Years /Aware/Cokumbial
HALL & DATES I'l Be Around /- Watch/

ELTON JOHN Answer In The Sky fUniversall

SEAL Love's Divine (Warner Bros.)

MAROON 5 She Will Be Loved (Dctone/IRMG)
MARTINA MCBRIDE This One's For The Girls /2CA/
KELLY CLARKSON Breakaway (Hollywood/

TIM MCGRAW Live Like You Were Oying [Curt)
HOOBASTANK TheReason f/sland/IDJMG/
KIMBERLEY LOCKE 8th World Wonder [Curt)
JOHN MAYER Daughters {Aware/Columbia)

ALICIA KEYS If | Ain't Got You (/AMG/

@ JOSHGROBAN Believe (Raprise/

18
20
21

JOSH GROBAN Remember When It Rained (743/Reprise)
MICHAEL MCDONALD Reach Out, V'l Be There (Motown/Universal)
ROD STEWART fISTEVIE WONDER What A Wonderful World L/AMG/

@D FIVE FOR FIGHTING Silent Night (Columbia)

KATRINA CARLSON Drive (Kataphonic/

@ LEANN RIMES Rockin’ Around The Christmas Tree (Curby

25
26
27

CELINE DION Beautiful Boy /Epic/

SHANIA TWAIN W/ MARK MCGRATH Party For Two Mercury/IDUMG)
LIONEL RICHIE Long Long Way To Go dskandiDJMG/

SIMPLY RED Home /simplyred.com/Red Ink/

JAMES TAYLOR Deck The Halls (Columbia

JESSICA SIMPSON Let It Snow! Let It Snow! Let It Snow! {Columbia)

#1 MOST ADDED
SLY BOOGY FIJAGGED EDGE I U Got Crew L//AMG/

#1 MOST INCREASED PLAYS
MARID Let Me Love You (/AMG/

TOP5 NEW & ACTIVE
TRILLVILLE Some Cut (BME/Warner Bros.)
NELLY Na-nana-na (Derrty/Fo’ Reed/Universall
CAM'RON Giris (Roc-A-Feka/IDIMG)
FANTASIA Truth s L/RMG)

GWEN STEFANI HEVE Rich Girl (/nterscape/

CHR/RHYTHMIC begins on Page 29.

HOT AC

w ™
1
3 2
4+ @
2 4
7 5
8 6
8 7
5 8
n Q@
12 10
0 n
9 12
5 ®
14 14
13 15
17 @
15 W
19 &
20 ¢
18 2
24 3
2

21 23
23

2

26

27 7
31

30

33

MAROON 5 She Will Be Loved (Octone///AMG/
JOHN MAYER Daughters {Aware/Columbia)

GOO GOO DOLLS Give A Little Bit (Wamer Bros.)
FINGER ELEVEN One Thing (Wind-up)

KELLY CLARKSON Breakaway (Holywood]

RYAN CABRERA On The Way Down (E.V.L.A/Atlsntic)
BOWLING FOR SOUP 1985 /Silvertone/Jive/Zomba)
AVRIL LAVIGNE My Happy Ending (Arista/RMG)
SWITCHFOOT Dare You To Move /Red /nk/Columbiz/
LENNY KRAVITZ Lady (Vigin/

LOS LONELY BOYS Heaven (0r Music/Epic}
HOOBASTANK The Reason //sland//DJMG)

U2 Vertigo /lnterscape)

SEETHER f/AMY LEE Braken (Wind-up/)

DURAN DURAN {Reach Up For The) Sunrise /£pic/
LOS LONELY BOYS More Than Love /0 Music/Epic}
HOWIE DAY Collide (Epic/

KILLERS Somebody Told Me fsand/i0/MG/
HOOBASTANK Disappesr fIsiand/IDJMG/

ASHLEE SIMPSON Pieces Of Me (Geffen)

NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universall
CALLING Anything (RCA,RMG)

SARAH MCLACHLAN World On Fire (Arista/AMG/
INGRAM HILL Will | Ever Make It Home (Hodlywood/
KEANE Somewhere Dnly We Know faterscape/

JET Look What You've Dane (Atlsntic/

GWEN STEFANI What Yau Waiting For? (interscape)
LOW MILLIGNS Eleanor /éanfattan/EML)

LINKIN PARK Breaking The Habit (Warner Bros.)
SIMPLE PLAN Welcome To My Life /Lava)

#1 MOST ADDED
JOHN LEGEND Ordinary People (Cakmbia)

#1 MOST INCREASED PLAYS

LIL* JON & THE EASTSIDE BOYZ FUSHER & LUDACRIS Lovers & Friends /T37)

TOP 5 NEW & ACTIVE

ANGIE STONE FIANTHONY HAMILTON Stay For Awhile (/RMG/

JILL SCOTT Whatever (Hidden Beach/Epic)
RAZAH Feels So Good /Vigin/
CAM’'RON Girls (Roc-A-Feda/IDJMG/
OMARION 0 (Epic/

URBAN bsgins on Page 33.
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VELVET REVOLVER Fati To Pieces (RCA/RMG)

U2 Vertigo finterscope/

SILVERTIDE Ain’t Comin’ Home (/AMG/
COLLECTIVE SOUL Counting The Days /& Music Group/
PAPA ROACH Getting Away With Murder (Geffen/
BREAKING BENJAMIN So Cold (Hollywood)
CHEVELLE Vitamin R {Leading Us Along) /Epic/
NICKELBACK Because Df You {Roadrunner//OJMG/
THREE DAYS GRACE Just Like You A/ive/Zomba/
CROSSFADE Cold (Cofumbia/

GREEN DAY Boulevard Of Broken Dreams /Reprise/
SHINEDOWN Burning Bright /Atisntic/

3 KENNY WAYNE SHEPHERD Alive (Raprise)

4 GODSMACK fIDROPBOX Touche (Republic/Universall
THREE DAYS GRACE Home L/ive/Zomba/

PAPA RDACH Scars (Geffen)

17 GREEN DAY American Idiot Rapriss)
@ JET Lok What You've Done Atiantic/
19 FUTURE LEADERS OF THE WORLD Let Me Out /£pic/

SALIVA Razor's Edge #/sland/IDJMG/
ALTER BRIDGE Find The Real (Wind-up/

2 MEGADETH Oie Dead Enough /Sanctuary/SRG/
KORN Another Brick In The Wall /£pic/
3 DOGRS DOWN Let Me Go /Republic/Universal]
CRDSSFADE So Far Away (Columbia/
DROWNING POOL Love And War (Wind-up/
SLIPKNOT Venmilion {Roadrunner/|DJMG)

28 SKINDRED Nobody (Lave/
@ SPIDERBAIT Black Betty finterscope/
30 MARILYN MANSON Personal Jesus (Nothing/interscope)

#1 MOST ADDED

LEANN RIMES Rockin’ Around The Christmas Tree Curt/

#1MOST INCREASED PLAYS
JOSH GROBAN Beiieve (Reprise)

TOP 5 NEW & ACTIVE

JIM BRICKMAN F/RDCH VOISINE My Love Is Here /Windham HVRMG)

CHRISTINE MCVIE Friend (Xoch/
RICHARD MARX Ready To Fly /Manhattan/EML)

RAY CHARLES FIDIANA KRALL You Don't Know Me (Concord)

ROD STEWART Baby, It's Cold Outside (/RMG)

AC bsgins on Page 46.

#1 MOST ADDED
GREEN OAY Boulevard 0f Broken Dreams (Reprise/

#1 MOST INCREASED PLAYS

NELLY FITIM MCGRAW Over And Over (Derrty/Fo’ ReelCurlyUniversal)

TOP5 NEW & ACTIVE
RACHAEL YAMAGATA Worn Me Down (CA Hetor)
SCISSOR SISTERS Laura (Universal
JOSS STONE Right To Be Wrong /5-Curva/EMC/

BUTTERFLY BOUCHER | Can't Make Me /A&A(/nterscape/

TIM MCGRAW Live Like You Were Oying (Curt)

= AC beglas on Page 46.

wwWw americanradiohistorv com

#1 MOST ADDED
3 DDDRS DOWN Let Me Go (Repubkc/Universal

#1 MOST INCREASED PLAYS.
3 DODRS DOWN Let Me Go (Repubbc/Universal

TOP5 NEW & ACTIVE
EARSHOT Someone (Wamer Bros)
SEVENDUST Face To Face (7V77
EXIES Ugly (Virgin/
NONPDINT In The Aic Tonight (Lava/
JET Rollaver 0.J. /Atiantic/

ROCK begins on Page 55.
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2 8 ALICIA KEYS {/TONY, TONI, TONE & JERMAINE PAUL Diary L/RMG/
3 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Soul//DJMG/
1 3 BRIANMCKNIGHT What We Do Here (Motown/Universal)

4 ANITA BAKER You're My Everything (Blve Note/Virgin)

5 LUTHER VANDROSS Think About You L/RMG/

6 T. MARIE f/G. LEVERT A Rose By Any Other Name (Cash Money/Universall
7 PRINCE Call My Name (Columbial

8 ANITA BAKER How Does It Feel (Blue Note/Virgin!

9 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
10 GERALD LEVERT One Million Times (Atiantic/

15 JOSS STONE Spoiled (S-Curve/Virgin/

1" USHER & ALICIA KEYS My Boo fLaFace/Zombe/

12 NELLY My Place (Derrty/Fo’ ReellUniversal)
16 JILL SCOTT Whatever (Hidden Beach/Epic/
14 0'JAYS Make Up /Music World/SRG)

17 NORMAN BROWN | Might (Warner Bros.)
21 EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way {Sanctuary/SRG/
18 18 TAMYRA GRAY Raindrops Will Fall (19/Sobe/

MARVIN GAYE Let's Get It On, Let’s Step... findependent/
AMEL LARRIEUX For Real (Bliss Life/

~ #1MOST ADDED
N2U Issues (Virgin/

#1 MOST INCREASED PLAYS
FANTASIA Truthls LYAME)

TOP5 NEW & ACTIVE
CARLTON BLOUNT Acting Like You're Free (Magnatar/
RENE" All Nite Long (Rufftown)
MICHAEL B. SUTTON Nobody fLittie Dizzy!
RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zombal
N2U Issves (Virgin/

URBAN begins on Page 33.

ACTIVE ROCK

22 BOYZ Il MEN You Make Me Feel Brand New (MSM/Koch/
25 RUBEN STUDDARD | Need An Angel (/RMG)
26 ANGIE STONE fJANTHONY HAMILTON Stay For Awhile (/RMG/
19 22 QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector/
— €D FANTASIA Truthls L/RMG)
23 24 JEFFMAJORS Pray (Music One/
28 €5 ALICIAKEYS Karma (/RMG)
27 26 AVANT Can't Wait (Geffen
29 URBAN MYSTIC Where Were You? (Sobe/
- TAMIA Still (Atlantic/
30

wow
1 CHEVELLE Vitamin R (Leading Us Along) /£pic/

2 BREAKING BENJAMIN So Cold /Hollywood)

3 VELVET REVOLVER Fall To Pieces /RCA/RMG)

4 PAPA ROACH Getting Away With Murder (Geffen/

5 FUTURE LEADERS OF THE WORLD Let Me Out fEpic/
6 U2 Vertigo finterscopel

7 NICKELBACK Because Of You {Roadrunner/IDJMG)

9 THREE DAYS GRACE Home (Jive/Zomba/

16 GREEN DAY Boulevard Of Broken Dreams (Reprise/

10 COLLECTIVE SOUL Counting The Days /& Music Group)
8 11 CROSSFADE Cold (Columbia/

4 8 KORN Another Brick In The Wall (Epic/

13 SHINEDOWN Burning Bright /At/antic/

11 14 SKINDREO Nobody fava/

15 SLIPKNOT Duality fRozdrunner//DJMG)

19 SALIVA Razor's Edge (/sland/iDIMG]

23 PAPA RDACH Scars fGeffen/

20 SLIPKNOT Vermilion {Roadrunner//DJMG/

17 19 THREE DAYS GRACE Just Like You &/ive/Zomba)

21 8 DROWNING POOL Love And War (Wind-up/
22 CROSSFADE So Far Away {Columbia)

12 22 SILVERTIDE Ain't Comin’ Home (/RMG/
25 €8 SEVENDUST Face Yo Face V1)

18 24 GREEN DAY American Idiot (Reprise/

34 @ ALTER BRIDGE Find The Real (Wind-up/

A PERFECT CIRCLE Imagine (Vigin/
28 €D EARSHOT Someone (Warner Bros.)
GODSMACK fIDROPBOX Touche (Republic/Universall
MARILYN MANSON Personal Jesus (Nothing/Interscope)
42 €I) 3DOORS DOWN Let Me Go (Republic/Universall

#1 MOST ADDED
VELVET REVOLVER Dirty Little Thing (RCA/RMG/

#1 MOST INCREASED PLAYS
3 DOORS DOWN Let Me Go /Repubdc/Universall

TOP 3 NEW & ACTIVE
CRADLE OF FILTH Nymphetamine (Rosdrunner/i/MG)
FEAR FACTORY Bite The Hand That Bleeds (Liqui &
VELVET REVOLVER Dinty Littie Thing (RCA/RMEG]

ROCK begins on Page 55.
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2 8 GARY ALLAN Nothing On But The Radio (MCA/

4 TIM MCGRAW Back When (Curt/

1 3 LONESTAR Mr. Mom /BN4/

3 € KENNY CHESNEY The Woman With You /BVA/

5 &) BLAKE SHELTON Some Beach (Warner Bros,)

7 ) DIERKS BENTLEY How Am | Doin’ [Lapital)

8 @) DARRYL WORLEY Awful, Beautiful Life (DreamWorks/

9 €) SHANIA TWAIN Wi BILLY CURRINGTON Party For Two (Mercury/
15 @) GRETCHEN WILSON When | Think About Cheatin’ (£pic/

6 10 BROOKS & DUNN That's What It's All About Arista/

n ALAN JACKSON Monday Morning Church (Arista)

10 LEANN RIMES Nothin' ‘Bout Love Makes Sense /Asylum/Curt/
14 KEITH URBAN You're My Better Half (Capitol/

12 BRAD PAISLEY Mud On The Tires (Arista/

13 15 SHEOAISY Come Home Soon /Lyric Strest]

16 @) REBA MCENTIRE He Gets That From Me /MCA/

18 RASCAL FLATTS Bless The Broken Road Lyric Strest/

17 BIG & RICH Holy Water (Warner Bros.]

21 JOSH GRACIN Nothin' To Lose /yric Street)

19 J. BUFFETT /M. MCBRIDE Trip Around The Sun (RCA/Maitboat)
22 TRAVIS TRITT flJOHN MELLENCAMP What Say You (Columbia/
23 PAT GREEN Don't Break My Heart Again (Universal/Republic/Mercury]
25 LEE ANN WOMACK | May Hate Myself In The Moming /MCA/
24 BILLY DEAN Let Them Be Little /Curb/

26 SUGARLAND Baby Girl (Mercury/

27 KATRINA ELAM No End In Sight {Universal South)

28 JAMIE O'NEAL Trying To Find Atlantis (Capitol}

30 3 CRAIG MORGAN That's What | Love About Sunday (B8R/

29 ANDY GRIGGS If Heaven /RCA/

33 MONTGOMERY GENTRY Gone /Columbis/

#1 MOST ADDED
BROOKS & DUNN It's Geting Better All The Time (Arista/

#1 MOST INCREASED PLAYS
GRETCHEN WILSON When | Think About Cheatir’ (Epic/

TOP5 NEW & ACTIVE
RANDY TRAVIS Four Walls /Word/Warner Bros)
SARA EVANS Tonight RCA/
ALISON KRAUSS & UNION STATION Restless (Rounder/
KENI THOMAS Not Me (/ndependent/
BLUE COUNTY Nothin' But Cowboy Boots (Asylum/Curb}

COUNTRY begins on Page 38.

ALTERNATIVE

W W

2 € GREEN DAY Boulevard Of Broken Oreams /Reprise/

1 2 JIMMY EAT WDRLD Pain (Inferscope/

3 3 U2 Vertigo flnterscops)

4 4 CHEVELLE Vitamin R (Leading Us Along) (Epic/

5 5 CROSSFADE Cold (Columbial

6 6 PAPARDACH Getting Away With Murder /Geffen/

9 7 MODEST MOUSE Ocean Breathes Salty (Epic/

7 8 BREAKING BENJAMIN So Cold Hallywaod!

11 9 KILLERS Mr. Brightside fIslanc/0IMG)

10 10 VELVET REVOLVER Fall To Pieces (RCA/RMG)

12 3 JET Look What You've Done /Atiantic/

13 MARILYN MANSON Personal Jesus Nothing/interscopel
8 13 GREEN DAY American idiot (Reprise/

14 MY CHEMICAL ROMANCE I'm Not Okay (I Promise} (Reprise/
17 PAPA ROACH Scars (Gaffan/

~
=]

THREE DAYS GRACE Home (/ive/Zomba)
LINKIN PARK Breaking The Habit (Wamer Bros.

o
~

N
o

SOCIAL DISTORTION Reach For The Sky (7ime Boml/
SWITCHFOOT This Is Your Life (Sparrow/EMI CMG/
SNOW PATROL Run /A&M/nterscops/

[X]

19 (D FRANZ FERDINAND This Fire Doming/Epic/
16 19 INTERPOL Slow Hands (Matador/
21 MUSE Hysteria (EastWest/Warner Bros.)
24 MUSIC Breakin' [Capitoll
28 LOSTPROPHETS 1Don't Know {Codumbia/
29 SLIPKNOT Vermélion (Roadrunnes/IDJMG/
27 24 APERFECT CIRCLE Imagine /Virgin/
22 25 SUM 41 We're All To Blame f/siand//OJMG/
30 26 HOOBASTANK Disappear island/iOJMG/
23 27 CAKE NoPhone {Columbia/

28

29

30

~N
=]

#1 MOST ADDED

U2 All Because Of You finterscope/

#1 MOST INCREASED PLAYS
3DOORS DOWN Let Me Go (Republic/Universal

TOP 5 NEW & ACTIVE
SILVERTIDE Ain‘t Comin’ Home (/RMG/
RAZORLIGHT Golden Touch (Univarsall

SIMPLE PLAN Me Against The World /Lava/
2ZUTONS Pressure Point {DeftaSont/
DRESDEN DOLLS Coin-Operated Boy (8 Foot/Roadrunner/

ALTERNATIVE begins on Page 59.
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SMOOTH JAZZ

W Tw

11 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/
2 8 RICHARD ELLIOT Your Secret Love (GRAVMG/

3 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bras.)

4 4 GERALD ALBRIGHT To The Max (GRAVMG)

6 5 CHRISBOTTI Back Into My Heart (Colmbia/

7 @ SOULBALLET Cream /275

5 7 BONEY JAMES Here She Comes (Warner Bros,)

8 € PAUL JACKSON, JR. Walkin' (Blue Note/EML)

10 9 QUEEN LATIFAH California Oreamin’ (Vector)

1210 MINDI ABAIR Come As You Are (GRP/VMG)

9 11 TIMBOWMAN Summer Groove fLiguid 8/

14 (@ MARION MEADDWS Sweet Grapes Heads U/

13 13 ANITA BAKER You're My Everything /Biue Nota/Virgin/

11 14 GEORGE BENSON Softly, As In A Morning Sunrise /GRA/VMG)
17 KIM WATERS In Deep /Shanachi/

15 DAVE KOZ Let It Free /Capitoll

18 PETER WHITE How Does It Feel (Columbia/

16 18 MICHAEL MCDONALD Tracks Df My Tears (Morown/Universall
20 8 PAUL BROWN Moment By Moment (GRP/VMG/

21 EUGE GROOVE XXL (Varada/

19 21 RAY CHARLES f/DIANA KRALL You Don't Know Me [Cancord)
25 8 SEAL Walk On By (Warner Bros.)

% PIECES OF A DREAM It's Go Time (Heads Up/

23 24 GREG ADAMS Firefly 275/

27 CRAIG CHADUICD Her Boyfriend's Wedding (Warads/

= MICHAEL LINGTON Two O A Kind /Rendezvous/

26 27 FOURPLAY Fields Of Gold (RCA Victor)

29 €D CHRIS BOTTI No Ordinary Love (Columbial

22 29 HALL & DATES Love TKO /U-Watch/

28 30 STEVE OLIVER Chips & Salsa /Koch/

#1 MOST ADDED
BONEY JAMES FIJOE SAMPLE Stone Groove (Warmer Bras.)

#1 MOST INCREASED PLAYS
SEAL Walk On By (Warner Bras.)

TOP5 NEW & ACTIVE
ALICIA KEYS If 1 Ain't Got You (/RMG/
EVERETTE HARP Can You Hear Me /4440)
THA’ HOT CLUB I'm Gonna Love You Just A Little More Baby /Shanachie/
HALL & OATES I'll Be Around (U-Watch!
FATTBURGER Work To Do (Shanachie/

Smooth Jazz begins on Page §1.

w W

1 8 U2 Vertigo finterscope)

4 GREEN DAY Boulevard Of Broken Dreams (Raprise)

3 3 MARKKNOPFLER Boom, Like That Warner Bros.)

2 4 REM. Leaving New York (Warner Bros.)

5 5 KEANES here Only We Know /4 }

7 8 LOW MILLIONS Eleanor /anhattan/EML/

6 JOHN MELLENCAMP Walk Tall fisiand//DJMG)

8 8 SNOW PATROL Run /A&M)interscopel

11 LENNY KRAVITZ Lady Virgin)

10 RAY LAMONTAGNE Trouble /RCA/RMG)

12 JET Look What You've Done (Atiantic/

14 JOHN MAYER Daughters (Aware/Columbia)

13 CARBON LEAF Life Less Ordinary (Vanguard/

9 14 BRUCE HORNSBY Gonna Be Some Changes Made /Columbial
15 @ RAY CHARLES 1/VAN MORRISON Crazy Love {Concord)

16 16 JOHN FOGERTY Deja Vu (AN Over Again} (DreamWorks/Geffen/
18 M. JAGGER & D. STEWART f/ S. CROW 0ld Habits Die Hard /Virgi/
19 NEVILLE BRDTHERS Ball 0f Confusion /Back PorclyNarada)
17 13 SARAH MCLACHLAN World On Fire /Anista/AMG/

20 20 MAROON 5 She Will Be Loved (Octonel//AMG)

- U2 All Because Of You finterscape/

24 WILCO Theologians Nonesuch/

25 HOWIE DAY Collide /Earc/

22 24 ELVIS COSTELLO Monkey To Man (Last Highway)

26 NORAH JONES Those Sweet Words /Blue Note/FMC)

28 MICHAEL FRANTI Yes | Will iMusic/

23 27 CROSBY & NASH Lay Me Down (Sanctuary/SRG/

21 28 STEVE EARLE The Revolution Starts Now /£-Squared/Artems/

8 SHORE Hard Road (Maverick/Reprise)
MARC BROUSSARD Home f/siand//JMG)

#1 MOST ADDED
U2 All Because Of You finterscapal

#1 MOST INCREASED PLAYS
U2 Al Because 01 You finterscope/

TOP5 NEW & ACTIVE
JAMIE CULLUM High And Dry (VerveUnversall
MADELEINE PEYROUX Don't Wait Too Long /Rounder/
FRANZ FERDINAND Take Me Out /Domina/Epic/
GOD GOO DOLLS Give A Little Bit (Warner Bros.)
ANNA NALICK Breathe (2am} (Columbia)

TRIPLE A begins on Page 62.
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By Erica Farber

s Exec. VP of Cumulus Media, John Dickey
has had an extremely close connection to
the company from Day One. While he is
genetically tied to the CEO, his brother
Lew Dickey, John Dickey is the company’s
leader when it comes to programrming,
marketing, promotions and engineering.
On the road an average of two to three
days a week and barely taking off a day
or two here and there, he keeps his focus
on 305 radio stations in 62 cities.
Getting into the business: “My
father had been in the business for a long
time. 3y the time we got out of college, he was down to
two radio stations in Toledo. He'd prepared to retire and
didn't think any of us had an interest in staying in the
business. Lew got out of college a few years ahead of me
and started a software company with a friend of ours from
school. He did that for a couple of years and was going
along fine. I was leaning toward investment banking.

“Lew said, Tve got a background in statistics and
research, and we've obviously got a background in
broadcasting, so why don't we start a research company?
We'll not necessarily limit oursetves to radio, but well
provide consumer-based research for all different kinds of
businesses, including media’

“He started the business when I was still in school. I
got out and joined him, and he left shortly after that to go
back to busi school. He designed his MBA program
around the research industry as it applied to radio. When
he got back out of school, we laid out our thesis for taking
the ccncept of branding and bringing it to the radio
industry. All these different formats were splintering in
different directions, and we thought there had to be a
different way to look at competing.”

About founding Cumulus: “We were doing very well
on the research side and decided we wanted to make the
transition to ownership. My father still had his AM/FM
combo in Toledo — this was in the early ‘90s. We wanted to
buy some stations that were for sale in Toledo. We took the
money we'd saved from our company and put down an offer.
One of the in-market competitors who owned an AM and an
FM thaught the offer we were putting in was nothing more
than a ruse for my father to buy more stations. As it all
came out eventually, my father had nothing to do with it,
but [the competitor], through his appeals and processes,
managed to drag this thing out to a point where it became
difficult for us to continue with the deal.

“While that was going on, the opportunity to buy an
AM and FM in Atlanta presented itself. We made a strategic
decision to abandon our efforts to buy those two stations
in Oh:o and focused our efforts on buying WALR-FM and
WCNN-AM/Atlanta with my father. That’s what got us down
to Atlanta. We started operating day-to-day, including the
research company. We were able to get the billing turmed
around quickly, and that allowed us to buy stations in
Nashville in 1997.
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John Dickey

Exec. VP, Cumulus Media

“While that was going on, our research company was
doing some work for our former partner in the Caribbean.
He and Lew had a conversation on a flight back from
Trinidad about starting a company to take advantage of the
relaxation of the ownership rules. We felt the best way to
pull that off was to ga.into smaller markets where nobody
had really focused their attention. That was the beginning
of Cumulus. Originally, the game plan was to be in about
five or six markets. We were just going to have an
investment and help operate it from the sidelines as we
were doing our day-to-day stuff with our other businesses.
But the opportunity was so great that it quickly consumed
us and we had to change our day jobs.”

Working with family isn’t always easy: “No, it's not.
To say Lew and I haven't had our moments would be an
untruth. We've both had, by fate or coincidence, the same
interests. I sort of tagged along at a young age, and maybe
that's what led to the devetopment of some of the interests
I've had. We both played competitive golf in high schoot. I
ended up following him out to Stanford on a golf
scholarship and playing on the golf team. We've had the
same circle of friends.

“Even though we do a lot of the same things and have
alot of the same interests, we are very different in a lot of
ways that allow this business relationship to work. We've
had the abiliry to complement each other very nicely. We've
been through so much together and trust each other
implicitly; it makes the relationship function very well.”

His visian of the company: “To be the best-run radio
company out there. That may sound grandiose and
idealistic, but it guides us in everything we do. We try to
treat people airly and treat them the same way we'd expect
to be treated. We try to set the example and help people
achieve a leval of excellence they didn't think possible,
individually and collectively, in the markets.

“In the short term, we try not to compromise that
vision by making decisions that benefit the company [only}
in the short term. We're seeing some of the effects of that
today, with people trying to work themselves out of
inventory issues and getting rates back where they need to
be, things of that nature. Our vision and where we're going
is only going to be accomplished by attracting the best
people.

“Anybody out there who wants to feel like they can
contribute tc a company that's large and growing and have
their voice heard and get involved with a company that still
respects that individuality and allows people to make
decisions, those are the people we want to hear from.”

His biggest chall “Time t. Giving
everyone the kind of time they deserve and only having so
many hours in the day to do it. People are expected to wear
not one hat, but five or six. You've got eight, nine, 10, 12
hours in a day to respond and react. That's the biggest
challenge and frustration I've got. That places a premium on
having good people and systems that allow you to leverage
your time.”

State of the industry: “The state of radio has never
been better, in terms of the opportunities we have. We've
got probably a 24-month window to realize these
opportunities and solidify our position in this business.
We're going fo know whether the satellite companies are
going to hit the subseription models they're claiming theyre
going to hit. Radio’s in a great position.

“What essimism or competitive encroachment people
feel satellite’s going to provide to terrestrial radio, that's
already been factored in to what we're doing. We've got
nothing but upside, and the satellite guys have nothing but
downside. We've got to continue to show strength, generate
a lot of cash and do good radio.

“HD Racio and the industry’s commitment-is going to
be tremendous. It's going to be the standard. We see this
starting to roll out and consumers becoming aware of it.
This is going to be a big deal. Operationally, companies are
realizing mistakes have been made, and they're making
efforts to correct those mistakes and in terms of operating
platforms and stations on this kind of scale. The ability to
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get our act together as an industry from a pricing
standpoint and getting value for our product is going to be
solidified over the next 12 to 24 months.”

Something about Cumulus that might surprise our
readers: “There’s a general assumption that ail key
decisions are made here in Atlanta. That's not the case. We
place a lot of emphasis on our management teams in our
markets, and we expect and empower them to make
decisions on a daily basis. We give them guidelines,
parameters and input to help them make those decisions,
but they are making the vast majority of the decisions on
operating these businesses every day.”

Career disappointment: “The disappointments I've
had have allowed me to dig down deeper and want to
succeed and win more. You can't have the upside without
some of the downside. There haven't been too many
disappointments I would look back on and wish I hadn’t
experienced. They were all, at some point, character
builders, and you take the good with the bad. I'm excited
about what we do for a living. It's a fun business, and I'm
just honored to be able to do this every day.”

Career highlight: “The contributions Lew and I have
made to the business. Bringing branding to the business —
and having some of our well-respected competitors from
way back when in the research business that are still doing
things or talking about branding. To see the industry
focused on it. Those are contributions that only make radio
stronger. I'm very proud of it.

“Some of the things I'll be most proud of are yet to
come. As we get into the next decade, there are going to be
a lot of innovations in terms of how we manage the
business. There are going to be a tot of rules rewritten, and,
hopefully, our company is going to be a big part of that.”

Most influential individual: “My father’s been a big
influence in my career. Being an old-line broadcaster,
proving anything is possible, even from humbte beginnings,
that’s the biggest influence on me. That hard work, focus
and reaching for the moon and the stars is possible; you're
only constrained by your imagination. That’s the biggest
lesson I've leamed from him.

“And working side-by-side with Lew — it'd be hard to
say he hasn’t had an influence because we've spent so much
time together I feel like an old married couple.”

Favorite radio format: “R&B Oldies or Top 40.”

Favorite television show: “I watch the Golf Channel
incessantly, at one in the moming. Also CNBC, and I try to
keep up on all the hip shows, whether it's Desperate
Housewives or The OC or anything else.”

Favorite song: “Anything that tests extremely high,
with low bumn, that I can spin every two hours.”

Favorite book: “Catcher in the Rye.”

Favorite movie: “Caddyshack.”

Favorite restaurant: “New York Prime in Atlanta.”

Beverage of choice: “Cranberry and club soda.”

Hobbies: “Precictably, golf — zero handicap.
Fortunately or unfortunately, I'm unusually gifted in that
area. I almost did it for a living, but I don't get to play that
often — probably twice a month. Other than that, I like to
work out and read — mostly magazines and periodicals, all
different kinds.”

E-mail address: “john@cumulus.com.”

Advice for broadcasters: “Don't be afraid to question
the way you're currently doing business. Unfortunately, we
get into a mind-set where we no longer question why we do
what we do. If we're going to grow sales at a rate we would
all like to see, we'll have to think about different ways of
attacking the probltem.

“If we're going to be competitive in programming with
kids and adults alike, we're going to have to think about
different ways of keeping their interest and serving them.
That includes the way we market and speak to them. It's the
same with our employees, too. If we're going to keep good
people and attract good people, it’s not, just about
compensation. As an industry, we have got to be
inventive. We've got to stop accepting certain things just
because somebody's done it that way for 35 or 40 years.”
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